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Healthful Foods
The grocer ia looked to by his customers to 
study the foods he sells them — Ilis judgment 
carries weight.

Robinson’s 
Patent Barley

is a health food pure and simple and every 
household should use it.—Talk it to your 
customers It will pay you.

FRANK MAGOR & CO., 403sLtPa"1 MONTREAL
Agents for the Dominion of Canada

5yrup Sales
Syrup sales are easily made if you will place the true value 
of using Table Syrup before your customers.
Everyone likes Syrup, but it's like asking a man to enjoy a 
cigar with you—you have to make the suggestion first—So 
with your customers suggest

“Crown Brand” Table Syrup
to them—point out the delicious flavor, color, body, etc. 
There’s a sale every time. Try it with “Crown Brand.’’

I )WARDSBURG STARCH CO., LIMITED
ont St. East, Toronto, Ont.

ESTABLISHED 1858 
Works, Cardinal, Ont. 164 St. James St., Montreal
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PURE
ORANGE MARMALADE

Often Imitated Never Equalled

UPTON'S PURE JAMS !

Are Delicious
In 16-oz. glass jars and in 5-lb. double top sealed pails.

The T. Upton Company, Limited
HAMILTON, - ONT.
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Currants
Of High 
Repute

Aside from their high 
quality, the evenness of 
the packing is a feature 
that will appeal instant­
ly in currantsshippcdby

THE

GREEK
CURRANT

COMPANY

Fine, selected, high 
grade in every respect 
and well deserving of 
the place they occupy in 
the front rank of pop­
ular estimation.- The 
Greek Currant Co. 
has a reputation to con­
serve and that's why 
their product never 
varies.

ARTHUR P. TIPPET & CO. Agents
Montreal

Fruits
Dried or Canned
The “Griffin" Brand o* 
dried and other fruits 
established thestandard 
of quality from which 
all other brands are 
judged, years and years 
ago. Comparisons are 
made from the “Griffin" 
Brand.

GRIFFIN & 
SKELLEY

Their seeded and seed­
less Raisins, Canned 
Fruits, white and green 
Asparagus, Sterilized 
Prunes, Cured Fruits, 
are steady sellers to the 
most particular people 
— people who make a 
hobby out of “Quality." 
Best because no others 
are quite so good.

Gelatine
The Best 
There Is

Cox's Gelatine (in pow­
dered form) is as staple 
as sugar, tea or salt. 
It is as safe to stock up 
with as sugar, tea or 
salt. No other gelatine 
claims superiority, be­
cause it involves wasted 
effort so to do.

COX’S
It is the absolutely 
pure gelatine. It never 
disappoints the cook. 
It never fails to accom­
plish the desired and 
expected result. And 
it maintains its unsul­
lied reputation for qual­
ity steadily year in and 
vear out.
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Montreal Office

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

îît'î I

Winnipeg Office

Oh ! You Manufacturers
1 still have time for another “live one." Don't you want 
your goods pushed Write me to-day.

G. WALLACE WEESE
30-32 Main East

HAMILTON
Manufacturers' Representative 

'Fuce-to-Face Business”

Canadian Manufacturers. Importers and Exporters
If you want to get the best information re Irish 

trade, send for a sample copy of
THE IRISH GROCER, DRUG. PROVISION 

and GENERAL TRADES’ JOURNAL
PUBLISHED EVERY WEEK

This paper circulates throughout Ireland, and is the 
recognized organ of the grocery, fruit, produce, provision 
and food stuff trade

10. Garfield Chambers, Belfast, Ireland

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S.

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first-class 

agencies. Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

Codfish
and Finest Pure Whole Skinless 
‘Royal Crown” in 100 lb. boxes.

Distributing Sole Agents

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof ; 
low insurance rates; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write for rates.

Special rates for large quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street, - Ottawa

J. R. Routh, Manager.

D. STAMPER
Wholesale Grocery, Fruit and Confectionery 

Broker.
Manufacturers' Agent and Warehouseman. 
Importing Commission or Buying Agent. 

Warehouse : City Spur Track.
Office and Sample Room : Masonic Temple Building, 

Main Street, next door to Customs Office.
P.O. Box 793 MOOSE JAW. SASK.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac­
turers' Agents. Cars Distributed, Warehoused and 
Forwarded. Warehouse on Transfer Track. Busi­
ness solicited. Our position is your opportunity.

SASKATOON,
Western Canada

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for e few more first-class lines

Selected Raisins, 
Currants,

Evaporated Apples.
Prices Right.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S, NEWFOUNDLAND

MANUFACTURERS' AGENTS
■od COMMISSION MERCHANTS

Importent and exporters. Prompt and careful at­
tention to all Dunineaa. Highest Canadian and foreign 
references. Cable address : "Macnab," St.John's. 

Codes: A,B.C.*5thedition, and private.

W. G. PATRICK & CO.
Manufacturers' Agents 

Importers

29 Melinda Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

Agents lor Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

ON SPOT
Finest Bordeaux Whole Halves 

SHELLED WALNUTS 
New Three Crown Shelled Almonds

LIND BROKERAGE CO.
23 Scott Street Toronto

WATSON & TRUESDALE
(Successors to Stuart, Watson k Co.)

Wholesale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

G. C. WARREN
Box 1036, Regina

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Ceylon Teas, Coffees, Spices, Mustard. Canned Goods, 
Grocery ami Drug Specie-tie*. Importer and distribu­
tor of the Dagoba Brand Pure, High-grade Ceylon Tea 

stood the test in Western Canada for over 12 yearn 
sales always increasing. So'tl in bulk, 1-lb. packets and 
5-lb. boxes. Popular prices. Grocers : it will pay you to 
stock this line Manufacturers : it will |>ay you to place 
yotfr account in my hands. Business established over 12 
years. Yours truly,

G. C. WARREN

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

EatabUahed 1885.

J. P. THOMAS
25 St. Peter St., - QUEBEC

Open to represent another progressive 
house in this territory. A1 connection 
and highest references.

Write me to-day.

Canadian Agencies Wanted 
E. SAVILLE WEBB 

7 St. Stephens Street 
BRISTOL, :: ENGLAND

CHAS. MORIN
89 Dalhousie St., - QUEBEC

Specialty Manufacturers' Agent
18 years’ experience ; 3 travelers calling upon retail 
trade in Quebec district. Open for good lines in 
Grocery Specialties.

Try a business card in 
The Canadian Grocer.
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WE HAVE TWO CARLOADS
NEW ORLEANS MOLASSES

Good strong bakers Fine flavor and body
Good sound packages

OUR QUOTATIONS ARE RIGHT

Do not overlook our
“ANCHOR” brand MOLASSES

2 lb. tins, cases 3 doz. $2.85 case
3 lb. tins, cases 2 doz. 2.85 “

You 
cannot 
equal 
it in 
quality

EBY-BLAIN,
Wholesale Grocers

LIMITED
TORONTO

I!
H

$1 
• I

W orth Digesting
Mr. Grocer,

Have you ever stopped to think over the question as to which of the most 
popular Package Teas gives you the best returns? Compare our prices against 
other package teas you are handling. We think you will soon see, with the 
popularity Blue Ribbon Tea has with the General Public to-day, that, if you are 
not handling our lines, it would be to your advantage to do so.

25c. grade costs you 20c. for 1 lbs.
11 ll «6 C-.- 1 Ikr25c. 

30c. 
35c. 
40c. 
50c. 
60c. 
80c. 

$1 00

‘ 21c. for £ lbs.
24c.
25c.
30c.
35c.
42c.
55c.
70c.

THE BLUE RIBBON TEA CO, Limited
266 St. Paul St., MONTREAL

3
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Absolute Security 
is assured you if you will 
insist on handling only 
such canned goods as have 
“ made good.”

OLD HOMESTEAD
Canned Fruit 
and Vegetables
are “quality” goods which 
will keep your good reputa­
tion in absolute security, 
and add to your profits.

This is the brand in 
which the care and skill in 
canning the finest fruit and 
vegetables has preserved the 
delicious natural flavor.

Order to-day from your 
jobber. You’ll be more 
than satisfied.

Old Homestead Canning Co.
Picton, Ontario

4
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Your Success
Mr. Grocer

is best attained by care in the selection of your stock of goods. The ability to 
choose between articles that move rapidly and those that hang fire as it were— 
that pile up “dead stock.”

Now, you know what makes goods move quickly. Advertising—to create the 
initial demand. Quality—to make them repeat. More advertising—to convince 
additional consumers and to suggest new uses.

Pure Gold
(Trade Mark Registered)

Goods
are getting the advertising—you’ve seen the copy in the Canadian newspapers, 
magazines and street cars. You will continue to see it.

They have the quality—the purity, deliciousness and wholesomeness to bring 
repeat order after repeat order. This has been proved for years—before we even 
thought of advertising them.

Do You Carry the Pure Gold Line?
(Trade Mark Registered)

If not, it will pay you to do so—there’s a profit for you.

These goods can be had of all jobbers and can be shipped from Pure Gold 
stocks at Victoria, Vancouver, Winnipeg, Montreal, Toronto and Calgary.

PURE GOLD MANUFACTURING CO., Limited, Toronto
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HAVE YOU NOTICED
HOW FAST

WHITE SWAN COFFEE
HAS GAINED IN

FAVOR WITH particular people ? 

IF NOT

TRY A SINGLE C&SE 

AND YOU WILL SOON HAVE THE EVIDEN ~ E 

BEFORE YOU

QUALITY COUNTS
PACKED 2 OR 4 DOZ. 1 LB TINS PER CASE.

White Swan Spices & Cereals, Limited
TORONTO

Why does a woman
whom we knew a few years ago as the 
very essence of cheerfulness, now wear 
that tired, listless expression that is, alas, 
only too common ? It is only too evident 
that the average woman has begun to

look old sooner than
she would otherwise have done, because 
of the drudgery of wash-day. But there 
is hope for her yet ! ASEPTO SOAP 
POWDER, the enemy of dirt, positively 
saves labor and gets through the wash­
day duties more quickly and better than 
any other preparation.

See that your shelves are well stocked 
with this quick-selling soap and enable 
a woman to have an equal chance to 
preserve youth and beauty with

a man

Order from your jobber.

THE ASEPTO MFC. CO. 
ST. JOHN, N.B.

' iVery plain reasons always carry weight !

are best for you to handle

BECAUSE
1. They arc firm, fresh, finest Bay of Fundy fish, 

packed in purest salad oil.
2. They arc scientific ally and attractively canned.
3. Their flavor and price suit the public.
4. Selling them leaves you a good profit, and adds 

to your reputation.

For prices and information write

The Eastern Canning Co., Port Canada, N.B.
Canadian A scent a: C A. <-bouillon A Cie. Montreal ; tireen & Co , 25 Front 
Si rvrt K:nt. Toronto; I) V. Hannah, London. Ont. ; (I Wallace Wees»-. 
Hamilton ; II l> M vshall, l‘.<7 Spark* Siteet, Ottawa; H M M- Hri-1» . 
312 It h* Avenu**. Wni'iipvg, Man.

:

3
;

J

BROOMS
We Make

S

!
i

Brooms of Quality i
ORDER NOW—Sample lot of 
our FINE CARPET, 4-String, 
Bamboo Handle, at $3.60 per 
dozen. Sample lots only UP 
TO 10 DOZEN—just to show 
you our goods.

Walter Woods & Co.
Hamilton and Winnipeg

6
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HOW MANY CUSTOMERS HA VE YOU$

who have not asked for H.P. Sauce ? Our new extensive and Montreal

advertising is exciting a large demand, and your eus- ^ ^ petricv*.Co".‘ns. ham Eng
tomers are buying it —SOMEWHERE. 
Wide-awake grocers are making a leading line of

ssy$s£sr
wH.V>c0,t'

&

We know of no trade­
mark that covers a 
product that is nearer 
perfection, or that is 
more universally used 
in Canada, than the

WINDSOR
SALT
trade-mark, shown on 
this bag.

Windsor Salt is the only satisfactory 
salt for a good grocer to sell.

| [WINDSOR

SALT
CANADIAN SALI (

The Canadian Salt Co.
Limited

Windsor - Ontario

©iROfi

GOUDRON
. —*T~

OH U ILE DR

FOIE DE MORUE
DeHAXSCEU
e^Ævcîr-'
BtATHmrs
Syrup of Tar

godlEroil

i. L HATHIED,

,«**,*«.

■mu MATHIEU’S
SYRUP

of Tar and Cod Liver Oil
has a more certain sale 
than most remedies. It is 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful in 
effecting cures that every 
user is a publisher of its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S
NERVINEP0WDE8S
are needed wherever colds 
are attended with pains 
and fever.
See that you are well sup­
plied with both, as the sea­
son of Colds is now on.

J.L1ATMEÜ C0„ Props., 
SHERBROOKE, P.Q.

Distributors for Western Canada :

Foley Bros* Larson Me Co* Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fib & Cie* Wholesale Depot, Montreal.

SOMETHING NEW
And what is more important “ Something Good ”

DOMELINE
imply the genuine old reliable James Dome Black Lead in PASTE FORM. Put up in a very 

‘.tractive tin, makes a big 5 cent package. Shines up clean and quick, leaving a lasting, brilliant 
•olish. Pays a good profit.

W. G. A. LAMBE & CO. - Canadian Agents.
7
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but we would—nev­
ertheless — advise 
you to order your 
supply immediately.

MATHEWSON’S SONS
Wholesale Grocers

202 McGill St MONTREAL

THE CANADIAN GROCER

It is never too late 
to get in on a good 
thing like

Ginger-Bread
BRAND

Molasses
(The Best There Is)

Produced and sold under the British Had

When ordering from your wholesaler specify the above 
well-known brand

THE

COLD
MEAT

S'AWE
CEO. MASON & CO , LTD.

1: ;.*•

Sole Manufmeturere. 

Sole Canadian ideate «

S. T. Nishimura & Co. 
aONTlEU

I i

London, Ing.
SUB »GE»T$ :

Torcnli, (at —Cm Itu.IT A Ca. 
H «milia. Oil.—Jama Sonar» i||§ 
Ottawa. Oat. - Mackenzie A Ca 
loatoa. Oil -We. 0 Cille A 
gullet on.—The F. Ual Ca Ca 
l.atklta. Cat.—Ja

RESULTS
Satisfied Customers Increased Sales

Dominion Molasses Co.,
UHITKO

Halifax, - Nova Sootla

ESPECIAL EMPHASIS
should be laid on the fact that

SNAP
does its work hnnestlv!

There are no half measures in the way SNAP 
removes every vestige of tar, dirt, grease or paint 
from soiled hands. And it is moreover quite 
harmless and antiseptic.

SNAP SELLS ALL THE TIME!
TRY IT!

SNAP
LIMITED

«HOUE AMD MINI

antiseptic
NO CISC AN 
map com pan

Que.

k •

8433
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SAY GOOD-BYE TO NIGHT WORK!
You can if you install THE McCASKEY SYSTEM 

OF BOOKKEEPING WITHOUT BOOKS

is handles 
accounts

WITH
ONE
WRITING.

Accounts 
posted and 
charged.

It gives you 
information 
about your 
business.

V? r?

A 4

It stops 
errors and 
disputes.

It prevents 
forgetting 
to charge.

It is an
automatic
collector.

It draws 
new trade.

It saves time, 
labor and 
money for 
the merchant.

MADE IN CANADA
In Styles and Sizes to Fit Any Business

IF YOU DO A CREDIT BUSINESS, YOU NEED À McCASKEY CREDIT RESISTER

For More Information Write

DOMINION REGISTER CO., Limited
Successor to THE McCASKEY REGISTER CO. in Canada

6 to 104 Spadina Avenue, - - TORONTO

9



Subscribers To
Special

FOR OVER

«UO.WClÂ-S^'^ÔWtRPW»,,
!» making Broad with this powder no fermentation takes place, and 

thus neither acid nor alcohol U formed, thereby producing 
SWUTU. UCMTUt and WHITE* B*LAD

b
 sweet

[PARED 0
than by or.y other PROCESS.

ON CORRECT CHEMICAL PRINCIPLES

w. d. McLaren, limited
Manufacturers

583-585 St. Paul Street - MONTREAL

The Canadian Grocer

At the beginning of 1909 we promised full 
for every penny of the price. We have many a 
anccs that we have fulfilled our contract to date 
Busy Man’s has pleased you this year, you may - 
expect a greater magazine in 1910.

To subscribers of The Canadian Grocer \u 
send Busy Man’s one year for one dollar and 
cents. This is a discount of 25 per cent., and a] 
only to subscribers to this paper.

Fill in one of the attached forms and get tli 
combination that any business man can buy , 
price.

Mr. Grocer :

If you are already a subscriber to T 
Canadian Grocer or Busy Man’s 1 
both) the subscriptions will be extv 
ed one year from date of expiration.

When buying canned goods always 
remember that

The MacLean Publishing Company, Ltd.,
10 Front Street East. Toronto.

“CANADA’S PRIDE »
Herewith is $3.50 for which send The Cana 

Grocer and Busy Man’s Magazine one year.

can be relied on as being the best 
packed and can be recommended to 
yourcustomer for fine natural flavor. 
Every line is packed fresh from the 
grower and in a factory without an 
equal for machinery equipment, 
sanitary arrangement and cleanli­
ness, by thoroughly trained help, 
thus assuring the best quality pos­
sible to pack.

Give “ Canada’s Pride " a trial and be convinced.

If you already take The Canad 
Grocer and Busy Man’s your subset; 
tion to Busy Man’s will be extendi 
one year from date of expiration.

To be had of the following wholesale grocers :
Messrs. W. Galbraith & Sons, Montreal 
Messrs. Fenwick, Hendry A Co- Kingston 
Messrs. Medland Bros.. Toronto

The MacLean Publishing Company, Ltd.,
10 Front Street East, Toronto.

Herewith is $1.50 for which send Busy Man’s ^ 
zinc one year.

PACKED BY

THE NAPANEE CANNING CO., Ltd.
F. A. Carson, Manager NAPANEE, ONTARIO

E

THE
sardine

THAT- ,

•r Se-
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FIRST In Official Tests 
In Public Favor

An unsupported statement such as the above would not carry 
much weight. But we have the strongest possible backing to our 
statement ; we refer you to the Government Analysis which 
pronounces---- -

E D-S. Brand JAMS™1 JELLIES
100% pure. The increasing demand throughout the Dominion for these goods 
is proof enough of the way they are appreciated by the public.

They are just what you want for a high-class trade.

E. D. Smith’s Fruit Farms, - Winona, Ont.
AGENTS: W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason & Hickey, Winnipeg ;

R. B. Colwell, Halifax, N. S. ; J. Gibbs, Hamilton.

Get Out of the Way
of handling inferior lines of Canned 
Goods. Especially in the case of 
Sardines it will pay you to stock 
nothing but an article of quality. 
You will reach and retain the better- 
class trade if you sell
it King Oscar”

ir~Tfc*

■El
THE

SARDIH
THAU,

rSTAVANGER

Brand Sardines
the sweetest, purest, and 
best packed fish on the 
market.

CANADIAN ACENTS

J. W. Bickle & Greening
U. A. HENDERSON)

HAMILTON ONT.

Nr W«i iyel.

THE
Neo PUREST

AND
ia best

St. CHARLES CREAM

MR. DEALER
Have you stocked the new 5c. tin

St. Charles Brand ?
Some of your customers will want it 
and any jobber can supply you. It’s 
a convenient package and only 

$2.00 per case.
Manufactured by

St. Charles 
Condensing Co.
INCERSOLL, ONTARIO

CANADA

II
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Borden’s New 
Size Package

Retails at 5c.

^ 'RADE HARK REGlSTERlv

raRDENS

“Peerless Brand 
Evaporated Créai

jr_
„ ^powlt" 
j^REAM^/, $2 per case of 4 doz.

^^^EETENED CONDENSED ^' .

UNSWEETENED

' Your particular trade will have nothing but Borden’s Brands. You can take no better way 
of pleasing all your customers than by recommending Borden's Brands and telling them 
whv vou do.

BORDEN’S CONDENSED MILK COMPANY ESTABLISHED
1857

WILLIAM H. DUNN Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcrost, Macaulcy &. Co., Calgary, Edmonton, Vancouver

and Victoria, B.C.

From COW to CAN, the preparation of

CANADA FIRST 
EVAPORATED CREAM

is one long tale of care and cleanliness. Each can is guaranteed pure and fully sterilized. 

THE FINEST SUBSTITUTE FOR FRFLSH MILK.
ORDER FROM YOUR JOBBER

Children thrive on it. The best for inv B lids, convalescents and household use.

THE AYLMER CONDENSED MILK CO., Limited, AYLMER,ONT.

High Class Pickles
New season pickles are now ready for our trade. Our pickles are of the same high quality 
as in the past, and prices are exceedingly attractive.
Can fill orders in any quantity, in bulk or in bottles.

WRITE US TO-DAY.

Thos. McCready £> Son, Limited
Bonded Vinegar, Pickle and Spice Manufacturers - St. John, N. B.

12
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And there is no broom on the market so chock full of quality 

points as the

PANSY BROOM
It is an article you can conscientiously recommend and profitably 
dispose of. The corn used is selected from the finest crop grown, the 
workmanship is of the best, the handle straight and well-finished, and the 
size and weight are just what the women want ! For profit push the 
“PANSY.” Send for prices.

BUY IRON! THE MAKERS.

H. W. NELSON & CO., Limited
TORONTO, CANADA

There are
other cocoanuts but 
none that have so 
long led in popular 
favor.

* For satisfaction, for 
profit, be sure to 
ever have on hand a 
good stock of

i White Dove 
Cocoanut

W. P. Downey

MAKER

Montreal

Queen City Water 

White Oil

GIVES PERFECT LIGHT

The moat economical high-grade oil ever 
sold in Canada.

FOR SALE BVBRYWHERB

MONTREAL
BUSINESS
is worth going after. If you are not 
represented here correspond with us. 
If your proposition is a good one we 

will take it up

Snowdon & Borland
Manufacturers' Agents

34 Guardian Building MONTREAL

BASKETS
Ton can make money as well as 

oblige your customers If you handle 
our

Butohor Baskets,
Clothes Baskets, 

Grain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.
OAKVILLE, ONT.

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

13

Itom'Zi Common Sense
Iff # f O / Roaches and Bed-Bugs 
fUtLO X Rats and Mice

ill Dealers and 381 Queen St. W„ Toronto, Ont.
Dealers find Common Sense a very good seller, for 

the reason that it gives general satisfaction and each 
customer tells others about same1 WritgJorj>nogs:

It pays to buy a High-class Broom !
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OLIVES ! ! ONCE A LUXURY, 
NOW A NECESSITY

OUR LINES ARE:
Manzanillas, Queens, Club House, Nutoliv 
Pitted, Celery Stuffed, Pimento Stuffed

SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK {;
FOR SALE BY ALL JOBBERS FROM COAST TO COAST.

GORMAN, ECKERT & CO., Limited
LONDON LARGEST PACKERS OF OLIVES IN THE BRITISH EMPIRE. WINNIPEG

Reindeer Milk

E WOR

• QUALITE;

and

Jersey Cream
ThiTriro Condensed Milk Co., Limited, Truro, N.S.

sugars!
The best are the cheapest.
Ask for, and see that you get

Extra Granulated
and other grades of refined. Supply your 
customers with only the best sugars ob­
tainable.

IT WILL PAY!
i

Manufactured by
i

The Canada Sugar Refining
Company, Limited, Montreal, Que.

WINTER FESTIVITIES
mean refreshment provision ! Here’s your chance to push

SHIRRIFFS JELLY POWDERS
which are easily made, and give that pure, sparkling, natural-flavoured jelly 
which so delights the dainty housewife.

Imperial Extract Co. 18-22 Church St. 
TORONTO

RWKBURW,
Imperial Extract Co.

TORONTO

it
St

I
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THE A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH or FOWL/’

Simply A1.
Pleases everyone.
The Public WILL have It.
Sold all over the world.

For full particulars and prices write our Agents :
General Agents:

H. HUBBARD, 27 Common 8t., Montreal 
THOS. O. BAXTER, 27 Front 8t. E , Toronto 
R. T. TINN, 337 Hastings St. W., Vancouver, B.C.

n n Jk ÊkÊ F\ jO Punijors to H.M. thi King, Mayfair Works, Vauiha
BnAn/U CSc v/U.; London - eng

LIMIT KD

PERMANENT PATRONS
are the kind you aim to get, and these may be converted from 
merely casual customers if, when they ask for canned fruits and vege­
tables, you sell them the reliable

RIVERDALE BRAND
The way in which the natural flavor of both fruits and vegetables is 
preserved in this brand of canned goods is remarkable. You are 
distinctly behind the times if they are not to be found on your shelves.
Write for quotations to-day.

The LAKESIDE CANNING COMPANY,Limited
WELLINGTON, ONTARIO

IMS'

SAUCE

[INGENIRAlUSt
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**' ■

To the Trade:
You Should in Stocking

CEYLON
TEA

Be Ever Careful to Buy

The Better Grades. -

IT IS

The Most Profitable
Policy in the Long Run.

Selling Cheap Teas at Fine Tea Prices Might Show Big 
Profits Temporarily, but It Would Eventually Kill Trade. 
And It Would Discourage Growing Fine Teas.

16
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MALT VINEGAR

CONDENSED

MOST OtLlClOVS PICS
fRUIT CA H CS OH PUDDINGS.

MANUFACTURED BY

ICHOLSON & BROC
TORONTO CANADA.

l^CHOLSO^l

MINCE IME AT

G R O ERH

ESTABLISHED OVER 200 YEARS

STERLING
Brand

PICKLES
Fine Old English

Mincemeat - Plum Pudding
— a pickle that measures up 

to the highest expectations.

The T. A. Lytle Co.
Limited

Manufacturers

terling Road TORONTO, Can.

LONDON, ENGLAND IS THE BEST
Commands a Preference over all others. Made from the finest malted barley.

AGENTS
M. S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Ireen & Co., 25 Front Street East, Toronto R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

Snowdon & Borland, Room 34, Guardian Building, Montreal
iVe ara open ta do business on easy consignment terms Write our Agents for Particulars

Each season brings its de­
mand for particular goods. 
With the many social 
functions, public and priv­
ate, on the calendar for the 
next few months expect a 
large call for

NEW SEASON’S

I Sure, Fast Seller
Anything that is the- above will certainly 
interest you.
We have such a proposition in our

Holland Rusks
‘ .The Food of Old Holland

NOW READY FOR DELIVERY 

Send in your orders quickly, please.

WAGSTAFFE, Ltd.
Pure Fruit Preservers

Hamilton, - - Ont.
At the Ottawa Exhibition, Wagstaffe, Ltd., were awarded a diploma 

for having the finest selection of preserved fruits.

Delicious, nutritious, full of that " want more 
quality which means re|>cat sales for. you. 
Profita large.

SEND FOR SAMPLE

HOLLAND RUSK CO., HOLLAND. MICH. 
Makers of the Original

If your jobber cannot supply you, please notify

McGREEGOR SPECIALTY CO.
672 Yonge Str.et, TORONTO

BULK—25 lb. Pails and 60 lb. Tubs 
ALL WHOLESALERS.

NICHOLSON & BROCK, - TORONTO

MALT
VINEGAR

iia
Pi
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K
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THE CANADIAN GROCER

GOOD COFFEE Coffee better than the average. Coffee superie 
to others. Coffee so exquisite in flavor.

That people want it again—and again. Th&t’s what

AURORA COFFEE
ia. The best that money can buy. It retails at 40 cents and leaves you a margin for yourself that is worth while— 
something to justify your buying the brand and introducing it to your customers. Don’t lose this chance.

W. H. GILLARD (& CO. Wholesale Grocers 
Coffee Importers HAMILTON

BRANCH HOUSE : SAULT STE. MARIE

Canadian made Ucorlce
YfcS BRAND

Druggists.
>u£ten<

Ntiiiwu. Ucute Cs
Montreal.

Grocers, 
Confectioners

and
Druggists

should not fail to handle a full range of our

Licorice Specialties
which will be found quick selling and 

profitable.

We also recommend our

Soft Mints, 5c. bows 
Acme Pellets, 5-lb. tins

M. & R. Wafers, 5c. bags 
Lozenges, etc.

Write for price lists and illustrated catalogue

Send
To-day

AGENTS
ONTARIO. R. S. Mclodo*. 64 Weltineton 

St. fc— Toronto
PROVINCE OF QUEBEC und MARITIME 

PROVINCES. W. H. Dunn, 3»4 St. 
Paul St, Montréal

MANITOBA E. W. Aehley. 123 Bannatyn. 
Arc. Winnipee

BRITISH COLUMBIA. Shallcrosa. Macaulay 
A Co . Vancouver

PROVINCE OF ALBERTA. Tee. A Perue. 
Calgary and Edmonton

STORAGE IN HAMILTON 
A new fireproof Storage Warehouse.

TRACK FACILITIES 
Every convenience to reduce the cost of handling 

Merchandise
IN BOND OR FREE 

Lowest Insurance
Experienced Warehousemen 

Accounts Solicited

Storage and Transfer Co., Limited 
Hamilton ... Ont.

Y ou might as well have 
first-class

Rubber
Stamps
at reasonable and 
=Reliable Prices=

Send us an order for Rubber Stamp 
and see the difference between whu? 
you have been getting.

Hamilton Stamp and 
Stencil Works, Ltd.

HAMILTON, ONTAR >

STOCK 
WHITE MOSS COCOANl

and you will be sure that you are carry i 
the finest, purest cocoanut—the kind y< 
most critical customers will appreci;

The Canadian Coooanut Compa
Montreal

18
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BRAND

IN STORE
Finest Selected Valencias, Sultanas, Malaga Raisins, all kinds
Finest Figs, Peels, Apricots, Peaches, Nectarines
Finest Shelled Almonds, all grades
Finest New Santa Clara Prunes
New Labrador Herrings, Mackerel
New Sea Trout, Holland Herrings, etc.

Phone or write for quotations 
Longdistance 596 free to buyers

ÜALFOUR, SMYE £> CO. HAMILTON

uber Account Register and System
Made in Canada, Used by Hundreds of Merchants

Ti System That They Are All Talking About

Our No. 200 
Double 
Cabinet 

instruction is perfect
from every
standpoint
J. A. RENAL D

622 SI. An-
loine Street

Montreal

A PRACTICAL LABORSAVER

Adapted to Any Kind of Retail Credit Business
Cuts Out Book-keeping and Does Your Collecting

" Will save me at least $.'>00 per year.
J. 1>. Mills, Pres. Grocers" Assn., Sarnia.

Mail Postal Card TO-DAY for Catalogue and Full Particulars

R. d. BELDEN & CO., 178-180 Victoria 8t„ Toronto

<zU.

Suèar
GRANULATED

and

GOLDEN YELLOWS
made only from 

the choicest West India Crystals
SOLD BY ALL WHOLESALE GROCERS

The St. Lawrence Sugar 
Refining Co., Ltd.

MONTREAL

Club Jelly Powders
Tell your customers that there is an Extra Package in each 
carton of these Jelly Powders —for making the cream for the jelly.

This is a good selling pointer

5. H. EWING & SONS, Montreal and Toronto
19
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Classified Advertising
Advertisements under this hesding, 2c. per word for 

first insertion, le. for cecb subsequent Insertion.
Corrections count es one word, but five figures (ss 

11,000) sre allowed ss one word.
Cash remittances to cover cost must accompany all 

advertisements In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

REPRESENTATIVE WANTED.

DROBABLY the most talked about machine in Cana- 
* da is the Hainer Hook keeping Machine. Every­

body helps to sell it who ha- seen it or it will sell 
itself when exhibited. It combines in one machine 
the cash and credit register, time recorder and account 
regi-ter. We want representatives everywhere men 
alert, intelligent r.ot afraid to hustle Write for our 
proposition. Book keeping Machines, LmiteJ; head 
offices and show ro ims, 424 Spadina Ave., Toronto. 
Branches,Vancouver, Winnipeg, Montreal. (tf)

AGENCIES WANTED.

AWHO'.ESALE FIRM in Vancouver, B.C., with 
an established connection is open to handle one 
or two first-claas agencies in the grocery and con­

fectionery nnc. Highe-t references. Box 349, Van­
couver, B i',. (4 Hp

COUNTER CHECK BOOKS

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

FOE SALE.

('ASH REGISTER, nickel p'a’eJ. Registers one 
y centti twenty dollars. Refect condition guaran­

teed. For quick sile. $50. Apply care Box 325, 
CANADIAN GROCER. Toron o.

ESTABLISHED grocery in fast gruwing suburb of 
Vancouver, -p endid location. St-.ck runs about 
$900 ; fixtures, including hor.-e and r g. $700. 

We can offer this g od buy at i ivo c*. Sec Vane »uver 
Business Mart, 9 Hasting* St. E , Var.c iuver, B.V.

SHOW CASES AND STORE FIXTURES f »r 
grocers. Send for illustrated catalogue. Jones 
Bros. 6c Co., Limited, 30-32 Adelaide St. W., 

Toronto, Ont.

SITUATION VACANT.

F'lRST-CLASS opening for gilt edged traveler for 
wholesale groceries. Trip well worked up; good 
salary. Drawer Z, Calgary.

BUSINESSES FOR SALE.

GROCERY, crockery and confectionery business for 
sale in best farming section of Western Ontario ; 
go jd sized thriving village ; st ,ck $2,200 in fir>t 

clas, condition. Best locution. Newly remodeled 
premises. Address, Box 324, CANADIAN GRO­
WER, Toronto, Ont. (47p#

GROCERY BUSINESS FOR SALE on Main Street. 
Vancouver. Rrice «t valuation, about $3,000 ; on 
terms. Full particulars from James Brooks, 

Merchants Bank Building, Vancouver.

F‘OR SALE-Cash grocery business In good Sas- 
katenexsn town on C P R. main line. Good dis­
trict; excellent cr.jp; $2,5UU stock ; $1.500 will 

handle. Building solid oricK, for sale or rent, easy 
terms. Clear profit last year $2,200. Address Box 
316, CANADIAN GKOvfcK. Winnipeg. <46p)

FIRE-PROOF SAFES, VAULTS, ETC.

IF YOU are in the market for a safe or vault door, let 
us send you our illustrated catalogue *‘S.” Our 
Safesere made to suit all requirements, from the 

smallest household Safe to the largest bankers' Safe 
made. The material and workmanship used in the con­
struction of our Safes sre the best obtsinsble. They sre 
msde to steed sny fire through wbicn tney mey be 
celled upon to pese. Write today for book showing 
Sefes which bsve peeeed through Canada’s most severe 
fires. Address ell Inquiries to Dept. “ S,” The Coidle 
It McCulloch Co., Ltd., Gilt, Ont. (tf)

MISCELLANEOUS.

ANY man who hss ever lost money in the mails has 
hsd occasion to learn by painful experience that 
the only proper way to remit money is by Domin­

ion Express Money Orders and Foreign Drafts. If 
lost or delayed in the mails, a prompt refund isarrang 
ed or new Order issued without further charge.

C'ASH AND PACKAGE CARR1ERS.-20 years* ex- 
y periencc inventingand building modern atore ser­

vice appliances. Our guarantee.-We will ir.stal 
a system of our Carriers in vour store; you use them 
ten days, and if you do not find that they give you 
better and quicker service than any other wire carriers, 
pneumatic tubes, cable carriers or cash registers, we 
will remove them at our expen e. Write for catalog 
and testimonials from reliable ho ises u ing our car­
riers. The Gipc Carrier Co., 99 Ontario Street, 
Tor -nto, Canada. (it)

/"OUNTER CHECK BOOKS Especially m.de for 
Vy tne grocery trade. Not made by a tru-c Send us 

samples of what you are using, wt'll send you 
prices tnat will interest you. Our Holder, with patent 
carbon attachment, will intercut you—theft's nothing 
like it on tne market. That’s why we *e l a»» many. All 
kind of supplies for Binders and Montnly Account 
Systems. Business Systems L mited, Manufacturing 
Stationers. Toronto.

IN SEVERAL GOOD TOWNS we have not yet 
1 sCwUrvd a satisfactory res . ent agent. This is a 

permanent agency wvrtn from *bUu to $1,500 
per year, according to the capavii> u! the representa­
tive to build it up. It you a e well regarded in your 
nom: town we can prooahiy maac a pl.ee fur you. 
Send your re'erences, stat experience. Box 319, THE 
CANADIAN GROCER. To.-, n o.

1NSTAL an Otis-Fe *>om Hsnd Power Eleva.or. 
Costs only $70. Merchants and other business 
men can turn a -econd story lumber rvom into a 

properly equipped warih.us , Icav ng ground floor 
unhampered by reerve s oca, pa^k.ng cases, etc. 
When power is available, w e sug.c t a bc.t-dr.ven ele 
vator operated by inutor r line su ft Write for cata­
logue containing illus ra. on - of the different kinds of 
elevators we handle. Otis-i c .som Co., 1401 Traders 
Bank Building, Toront •._______________________(H) 

JUST NOW w: are holding a special sale of second­
hand typewriters. Al makes are represented- 
Underwood, Rem niton . Ol.vers, Emp res. Smith 

Premier*, etc. They i.avc been caiefuliy rebuilt and 
are in good workable, wea. able condition. The Mon­
arch Typewriter Compan», Limited, 98 King St. XV., 
Toronto, Ont. (tf)

KEEP AN ACCURATE ACCOUNT of you Em­
ployes' time. Tne Bundy Autograph Time Re­
corder is the ideal lime Recorder for retail 

merchants. It is the only machine where one employe 
cannot register for anotner, as each employe signs his 
name and the employer knows the signatures of hie 
men. Whether you employ a few or hundreds of 
hands, we can supply you with a machine suited to >our 
requirements. Write for illustrated catalog. Inter 
national Time Recording Co. of Canada, Limited. 
Office and Factory, 9 Alice Street, Toronto.________

PEERLESS CARBON PAPERS AND TYPE* 
VVRlTER RIBBONS are unequalled in typewrit­
ing. manifolding and wearing qualities. Our 

“ Klear Kopy *’ Carbon was awarded a contract over 
43 competing lines by one of the world’s largest 
governments. All up-fo-date dealers in stationery, 
tvpew-riters and office supplies, handle our goods. Ask 
them or write ue direct fur prices and samples. Peer­
less Carbon flt Ribbon Manufacturing Co., Toronto, 
Canada._____________

SAVE 50*. OF THE COST OF HANDLING 
merchandise by instaIVng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage is on the ceiling and greatly 
facilitates the loading of cars, drays, etc., and for 
hand ing goods in and about the warehouse and fac­
tory, reduces the cost of labor because far less ware­
house help is required. Systems for ill kinds of 
businesses, large or small. Write us for illustrated 
catalog. W. D. Beath 61 Son, 193 Terauley Street, 
Toronto._________________________________________ (tf)

SILENT SALESMEN as represented by yourshow 
cases ard fittings work all the time, show all the 
goods and make sales unaided. Efficient display 

half sells any article, and our illustrated catalogue has 
points of interest in this direction for every merchant. 
Write for it to-day. Dominion Office end Store Fit­
tings Co., Ltd., Dept. E., London, Ont. (tf)

THE “ Kalamazoo** Loose Leaf Binder is the only 
binder that will hold just as many sheets as you 
actually r quire and no more. The back is flex­

ible, writing surface flat, alignment perfect. It cannot 
get out of order. No exposed metal parts or compli­
cated mechanism. Write for booklet. Warwick Bros. 
& Rutter, Ltd., King and Spadina, Toronto.

THE ability of your hand-writing as well ae the ease 
and speed with which you execute it arc matters 
of great importance. They are also matters of 

pen point. Use “ Crucible” Steel Pens and settle the 
matter. 15 different styles. Ask your dealer for free 
samples and pick out the pen you want. If be cannot 
suoply you ask ue and we will send samples by return 
mail. The Copp, Clerk Co., Ltd., 64-66 Front St. West, Toronto.

A book-keeping staff in itself--doing the v 
machine-precision and accuracy- the 
Cash Register. Write for demonstrat 

turc. National Cash Register Co., 285 Y 
Toronto.

with
mal

St.,

WANTED-A splendid opportunity for d 
handle the best combination Dup iev 
dressing and Office Printing Machin 

market. Exclusive territory. Send name an j 
giving occupation and references, to the v 
write press Company, Limited, 33 John S\ 
ton. Ont.

WAÇ-IÏ2U-5E AND factory HEATITEMS. Taylor-Forbes Company, Limit 
plied by the trade throughout Canada

W the best in the market—” Macey Sect
cases.** Carried in stock by all up-to 

niture dealer». Illustrated booklet sent frr 
quest. Canada Furniture Manufacturers, 
General Offices, Woodstock, Ont.

Your cheque can*t be raised
amount above that which you intend t 
you use the PROTECTOGRAPH. 1 

stamps a line such as ‘ Not over ten doll 
with acid proof, indelible ink which peneir 
through the fibre of the paper. This device 
used by 9U . of the Banks of Canada and the 
States, as well as the treasuries of both o 
Write for full particulars and price. W. i 
& Co., Sole Canadian Agents, 37 Yonye 
Toronto, Untsrio.
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TECHNICAL BOOKS

spend, is open to you in the Busy Man'» 
Every territory in Canada is represent : 

have something to sell, want to buy ton 
condensed advertisement in the Busy Man » 
will put you in touch with the classe* yo 
reach, rourccnts per word will carry your 
from Atlantic to Pacific. Send copy of your « 
ment along with order to cover cost of inaer 
10th of month preceding dete of publican 
announcement will appear under i specie 
BUSY MAN'S MAuAZINE, Montreal, 
Winnipeg. ______________

r> to

i. a

SALES PLANS—This book Is a collection ' 333 
successful plans that have been used retail 
merchants to get m ire business. The--' . udi 

Special Sales, Getting Holiday Business, C -stive
Advertising, Money-Making Ideas, Conic etc. 
Price $2.50, postpaid. MacLean Pubiis i to., 
Technics Book Dept., 10 Front Street 1. - nto.

ADDING MACHINE.

i'LLIOTT-FISHEK Sund.rd Writing-Ad Mi 
j chines makes toil easier. Elliott-Pish : ted,

513, 83 Craig St. W . Montreal and 12 St..
Toronto.

PRODUCE WANTED.

AC. LAN DRY, Jobber, Ste. Flavie Stat e
. Open to buy Prime White Beansand L red 

Apples.

PERIODICAL DEPT.

THE BUSY MAN'S MAGAZINE is the m pu 
lar periodical of ita kind. Why? Been each
issue contains a strung list of original a ** of

interest to every Canadian. It also reprud tne 
most timely, instruotive and interesting article ear­
ing in the other magazines and periodical- 'tie 
month- Tne cream of the world’s periodica * '• 
too valuable to overlook. BUSY MAN'S iso e »< 
all pews-siands. Better still, send >2 for o ir's 
subscription. Mail it to day. The Busy Man 
inc, Toronto.

EXPORT TRADE DEPARTMr

Messrs. Cordon, McDonald & Co., 6-7 Cross I *»t.
cheap, l/oiidun, imites correspondence, either *r■ ’fi­
ent ut Canadian produce or importers ut getier.i “•»-
From their long experience in tdasgow, Liverpool. "»■
don, they hate a wide and compreuensive knowle . lUi
trades on every side. All goods imported paiu 11,1
documents. References to Aloniieal linns witti **
have dune business tor many yeais. Cable addrv*. ue- 
ble." Code» ” A B C," nith edition, Kivenuue »

DAVID neon * CO.
Established 117*. 1U Nor; u Ow

, ... IdTKEroOL. EKOLAJfU.
ti plan did ooqaaofctyaa aud rwenwoee. Try ue wi «tup 
Oient •! UAAA*i> U VU I/o.

AHEowtia, Lâverpoo
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The Most Powerful Lever
You can use to move the whole family trade to your store is the handling of a popular tea like

MELAGAMA THE
TASTY
TEA

It is a genuine satisfaction-giver, and is moreover profitable to sell. In BULK TEAS we 
ar he acknowledged leaders. Send for samples and prices.

MNTO BROS. - - - TORONTO

aft Jframais

Sell it[Klicioas « fragrant

Cafe Français has met with 
wonderful success since its intro­
duction, proving that the house­
wives of the country appreciate 
it to the full.

It is a profitable line for YOU . 
to handle.

In 1-lb. and 2-lb. cartons.

Dominion Cereal 
Manufacturing Co.

VICT0RUVI1.LE. OLE.
Alto makers of Imperial 
Self-Raising Flour

fltl Yw Brow . .

U Gaft français

‘■penally recommended for

A Great 
Selling Team

y Buyers must be moved through 
several steps to be brought to 
the buying point.
y They must have their atten­
tion attracted to the article. 
They must have their interest in it 
awakened. They must be in­
formed as to its nature, utility and 
merits. They must be convinced 
of its value. They must be moved 
to action to closing.
^1 Good salesmen and good trade- 
paper advertising make a great 
team to carry the buyer through 
these several stages to the buying 
point. Alone, the salesman is at 
a disadvantage.

JAPAN TEAS
Jobbers please write for samples when in the market.

S. T. NISHIMURA & CO.
MONTREAL and JAPAN
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The Best Value for the Money of any Pre­
serves in the World

De Luxe quality at Popular Prices

CAIRNS
Alexander Cairns & Sons, Paisley, Scotland

New Season’s Pack
l-lb. glass, patent air-tight caps. Cases 2 dozen.

$1.80 per dozen, f.o.b. Montreal. Net 30 days.
In any quantity, one case or a thousand cases.

Strawberry Jam
Raspberry Jam
Black Currant Jam
Red Currant Jam
Gooseberry Jam
Apricot Jam
Peach Jam
Greengage Jam
Damson Jam
Plum Jam
Raspberry and Currant Jam
Assorted Jam

Scotch Orange Marmalade $1.50 per dozen

HUDON, HEBERT & CO.,
Montreal

The Most Liberally Managed Firm in Canada

Limited

22
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GOODWILLIE’S
PURE FRUITS

In Glass

Those particular customers of yours desire something 
extra fancy in the matter of quality.

When they ask for preserved fruits ensure their satis­
faction by giving them Goodwillie’s pure fruits 
in glass.

Of delicious natural flavor, quite unequalled any­
where.

Request your wholesaler 
to quote you prices.

AGENTS

Rose & Laflamme, Ltd. - Montreal and Toronto.
■»

SOAP SENSE
is a sense very much akin to common 
>-ense which comes to a grocer after a 
while and tells him his best interests are 
w-rved by handling only soaps whose 
inality and purity are known and proved. 
■Mich a soap is

WONDERFUL SOAP
which will establish confidence and build 
up your general connection. The public 
s getting wise and will rather pay a little 
more for a good article than pay through 
! he nose for premiums. We sell the good 
article and offer no premiums.

Send for quotations.

THE GUELPH SOAP COMPANY
GUELPH ONTARIO

A Healthy Horse is a Live 
Asset Worth Dollars . . .

As we have stated before, a trial 
bag of Molassine Meal costs but 
$3—and it may mean the difference 
to you between a Sound Horse and 
a Sick Horse.

Molassine Meal is a patented preparation quite 
free from Arsenic, Drug or Spice of any kind. 
It combines, chiefly, the correct proportions 
of sugar and molasses, those two extremely 
healthful animal foods.

Do not experiment with unknown 
and untested foods. Feed your 
animal Molassine Meal and BE 
Sure.

Use Molassine Meal in Your 
Stable and Save Vets' Bills.

Andrew Watson
Sole Importer

91 Youville Square MONTREAL

23



THE CANADIAN GROCER

DRIED FRUITS—VERY SELECT
\Ye arc pleased to inform you that we are now in a position to supply you with 

highest quality dried fruits and nuts, in most cases, immediate shipment, at prices 
which cannot help interesting you—if you arc a careful buyer. Here arc some of 
<mr offerings :—
CURRANTS—

Brands we know and guarantee. In various sized packages. Cleaned. Price- 
that will cause you to buy.

VALENCIA RAISINS—
Second consignment we have received this year. We arc now delivering orders 
which were taken ahead. In this connection we wish to let you know that on 
December i we will receive a sj>ccial shipment of Trcnor's Blue Eagle Valencia 
Raisins, the best raisins packed.

SEEDED RAISINS. LOOSE MUSCATE LS. SULTANA RAISINS. All in stock—
These goods arc stocked in all popular brands, are of the highest excellence, and, 
being in stock, we can make immediate deliveries. The prices are more than at­
tractive.

MALAGA TABLE RAISINS—
Representing, as we do, the best packer- of Malaga Raisins in Europe, we are 
in a position to give you the choicest fruit ( layer), most attractively packed, and 
at figures that you arc infrequently quoted. Layer table raisins must be first- 
class or they lose you business. We guarantee the merit of the brands we offer 
you in all ways.

PEELS FOR CHRISTMAS—
Do not leave off the ordering of your supplies until too late a date. Ensure de­
liveries by giving us your commands right away. We will give you interesting 
prices on Lemon, Citron and Orange Peels, whole and cut, in various sized 
packages.

EVAPORATED FRUITS—
These we have in stock, including new Canadian evaporated apples, California 
pears, peaches, apricots, all 1909 pack, and the finest dried fruits packed anywhere 
on earth. Let us know what you require. We can easily look after your wants, 
for these goods arc packed in all size- of boxes. Prices : Unusually low.

NICE NEW FIGS—
lust arrived. Of superior quality, packed and shipped to us by firms we have 
been dealing with for years, and whose guarantee of quality means At goods.
You will be glad to have our prices.

AND MORE PRUNES—
In ju-t a few days v.e -hall receive the balance of our prunes-—all 1909 park. \re 
from the famous Santa Clara Valley. \1! sizes, from 40-50 to 90-100.

BARGAINS IN NUTS—
Now. you will he absolutely unable to resist the offerings we can make you in 
nuts. This is the season for them, you know, and the judicious buyer will make 
money. It's the judicious buyer wc are looking for. because him we can inter 
est. All varieties nuts, shelled and in the shell, arc now being quoted by our tra 
vclers. Some of the nuts we offer:—
Tarragona Almonds. Mavette G renobles,

Marahots Grenoble-. Grenohlettcs,
Sicily Filberts. Medium Pecan.v

Shelled Walnuts. Peanuts.
For further particulars about any of the above goods write us, 
nr, better still, wire or 'phone us at our expense. Nothing is too 
much trouble for us.

Laporte, Martin ŒX Co., Limited

Wholesale Groceries, Wines and Liquors MONTREAL
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WE ARE ADVERTISING THE 
GOODNESS OF “SALADA”

| JAVE you noticed the large display advertise­
ments running in almost every paper in the 

Dominion advertising “ SALADA” ? You will get 
the benefit of unusual sales resulting from this pub- 
icity. It will put money in your pocket to keep a 
4ood stock of “SALADA” on hand and put it well 
to the front. “SALADA” quality and “SALADA” 
value make satisfied customers.

“SALADA” DOES CREDIT TO YOUR 
RECOMMENDATION

“SALADA” HAS THE LARGEST SALE 
OF ANY TEA IN AMERICA. 20,000,000 

PACKETS SOLD ANNUALLY.

CEYLON TEA

AI» » ti

INDEX TO ADVERTISERS
t his index is made up on Tuesday. The insertion of the advertiser's name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.
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Will Merchants Be Represented at Farmers’ Clubs?
Proposal to Bring About This Situation Meets With Favor From Government 
Official—Chief Object Will be to Prove to the Farmer the Financial Benefits of 
Dealing at Home—Other Questions That Might be Considered to Mutual Advan­
tage.

Tlie question lias often arisen, how 
are the inerehaiits going to cduea;. 
laruiers to co-operate- with them ill the 
building up of a community and heure 
imitu.nlv aiding each other from a titiaii- 
r.al standpoint T

Merchants know mat they have nut the 
<• -i iteration front the farmers that they 
desire, and that they should have. They 
know tiiat great numbers of the farm­
ing e.immunity around their plaees of 
business are sending past them to cata­
logue houses tor goods; they are cuii- 
sri.itts if the fart that if they were in 
a position to carry on an educational 
e '.atpaign. pointing out the evil effects of 
- eli methods in plain dollars and cents 
that the mail-order situation would lie 
alleviated.

If there were a proper medium in 
woieh to conduct such a campaign, as 
well as to deal with other questions, such 
a> the proper attention to eggs, butter, 
etc., that have to pass through the hands 
of the merchants to the consumers, many 
of the troubles in the trade would be 
eliminated.

Those who are acquainted with the 
methods of farmers appreciate the value 
of Farmers’ Clubs and Institutes. 
Through this medium they secure a 
great portion of their education. Then, 
why not use it to bring about the de­
sired changes that are necessary to en­
hancing the wealth, value and standing 
of the community. The question is, 
how can it be done?

Bring Matter Before Institutes.

The Canadian Grocer recently talked 
over the situation with Geo. A. Put­
nam. superintendent of Farmers’ Insti­
tutes for Ontario, and suggested the idea 
of having representative merchants or 
other interested speakers, address the 
Farmers" Institutes on trade questions— 
this to be done with a view to better co­
operation between farmer and merchant, 
tending to the strengthening of the com­
munity and to the placing of more dol­
lars and cents into the pockets of both.

The proposel met with the favor of 
the dairy instructor. He had not look­
ed at the matter in that light, but stat­
ed that he would consider the question, 
and in all probability, the Retail Mer­
chants’ Association will be given an op­
portunity to present their case before 
the farmers regularly at Farmers’, and 
possibly Women’s, Institutes and Clubs.

The merchants, however, should not be 
inclined to work on sentimental lines in 
their talks to farmers. One simple, plain 
fact stated concisely, showing a farmer, 
or for that matter, any other person, 
how he ean make $10 or how he can in-

erc:i„c the value of his farm, is worth 
more than an ali-nigiit "s talk catering 
l■ * liis sentiments.

Plain Money Talks Needed.
It will ii. ; In- sufficient to say to a 

fanner that he must not buy from I lie 
mail i rder house because it is not fair 
for him to purchase goods past his own 
merchants. It is necessary that in- be 
shown that lie can buy gm ds cheaper 
it home than he can fn m tin catalogue 
ionises, and that he is actually losing 

■money through mail order p imisses 
When it lunches his pocket thin hv be­
gins to listen and relier;.

The farmer must be made to see that 
the value of his land is enhanced, accord­
ing a< lii> home town grows. If lie is 
positively assured that liis land increas-s 
in value in direct proportion to th 
s anding of the nearest village, town or 
city, . i d that it means direct money to 
hint 'f he buys his goods at home, then 
he v. ill certainly do so.

On the other hand, if he is told that 
the mail order house—which is consid­
ered as a legitimate institution—can 
sell more cheaply than the home mer­
chant. but that the home merchant should 
get the business on general princip'. -, 
then the effect of the whole argument is 
Ins:. Dollars and cents count, practical­
ly, every time, and the situation must he 
fared on this basis. It has been demon­
strated from time to time that merchants 
in country districts can undersell the 
catalogue houses. Specific instances il­
lustrating this are necessary in order to 
talk to the farmers so that the talk 
will be convincing.

While the mail order problem is one 
of the most important that could he dis­
cussed at Farmers’ Institutes, there are 
other questions that could well be han­
dled to mutual advantage.

Marketing Farm Products.
It is a fact well known, for instance, 

that the marketing of butter, eggs and 
poultry could be improved upon. Eggs 
are often allowed to remain in the farm 
house-* for days and even weeks in the 
lint summer-time, when they should have 
been marketed. The merchant who han­
dles them has to bear the complaints of 
the consumer, while in reality the farm­
er is to blame, in all probability, uncon­
sciously. But the farmer must he shown 
how he is losing money by selling stale 
eggs before he will correct the error. 
Only then will he make an effort to sell 
fresh eggs. The merchant knows what 
he has to contend with in selling to the 
consumer and the better the qnality of 
eggs and butter, the better will be the 
demand and, therefore, the more money 

*6

will hi paid to tlie farmer. Sic 
will certainly mil lend to cn at. 
maud for eggs and the more tin 
tlie fewer will bp the eggs consu

Tliesi arc but a few of tin- qu 
that might suggest themselves w. 
Retail Merchants' Associations gi. 
privilege of having >|icakvrs at;, 
gatherings of the- farmers. Mm 
cation could be accomplished on ii. 
li gne house question, because ti: 
incuts against it could be made - 
x living that farmers would lie .- 
ed to listen. It could be easily 
that, while one mail order pn 
couldn't injure the cniuiniiiiiiy 
much, scores would do coiisiderali 
by sending their wealth away ft 
place, in the success of which t 
directly interested. It simply no 
before pointed out, that the imp 
of their home towns and villas 
lessened, and hence the value . 
own farms decrease. Money tan 
they will have to he approached 
other basis.

Specific instances can easily In 
where land values have decreas 
ply because the home-town tin 
were overlooked. Villages and : 
to pieces and land purchasers a- 
limit to find.

How Merchants Can Assist
Of course, merchants themsel- 

to b’ame for many of such e<u 
Live merchants who constantly 
their businesses and who work 
••an hold the trade of the sum 
community. Some years ago t 
demonstrated out west in a sma 
just after a large mail order im 
was established in Winnipeg. T! 
chants united, formed a joints;- 
piny, and made a specialty si. 
of each general store then estai- 
One specialized on groceries, ano 
dry gods, etc., etc., and every h 
was run on the latest, up-to-date 
mis. The result was that litth 
money went past this small tow: 
catalogue institution-—because tin- 
people and farmers were salisfi- 
what they were getting at home.

However, education among fill­
ers is needed, and, as Mr. Putna 
mates, there seems to he no bcttei 
ml than by bringing it about t 
the Institute meetings.

-ngti

Cuba's output of sugar for 1!' 
been placed at almost 1,000.0111 
while statistics of this year’s e 
tions and production up to Ma 
indicate a crop for the season of 
000 tons. There are said to t- 
plantations in operation.
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. rior of t lie A darns Bros. Grocery S or.., I.ini’. ay. ( hit., one of the Most Successful Retail Store- in That Town, the
Business of Which has Been Built up on (Quality Goods.

Practical Methods Used in Retail Grocery Stores
The Value of Giving Exact Weight—Moose Jaw Merchant's Idea on Clean Win­
dows—A Close Watcher of Would-be Delinquents—Advice on Displaying Profit­
able Goods—Why Clerks Should Read.

Advises Clerks to Read.
ottetowu, P.K.I., Nov. 9. livery 
should be enthusiastic over the 
ni of his salesmen and sales- 
lt is the duty of all to assist 
every way possible, as a Cliar- 

a ii grever is doing. He sees that 
-men read good trade literature 

■ is them over The Canadian Gro- 
soon as lie lias finished with it. 
roughly believes in an education 
le subjects, and whenever lie has 
I'ortunity he takes up such qnes- 
itli his salesmen, in what might 

a.i'd a “miniature convention.” 
••neourage them in their work lie 

fly adopts their suggestions in 
-iness methods.

I lie bottom of the window. Then take 
a metallic article of some kind- -a ket­
tle is a good tiling—and clean a portion 
of it till the metal glistens. l*ut it that 
way. half cleaned, in the window. Put 
price tickets on the preparation : also an 
advertising card with catchy wording, as.
for instance. “-----  will finish this in
five seconds.” or. “It feels good to he
cleaned with----- ”

The half-cleaned kettle is a better ad­
vertisement than one entirely cleaned. 
The contrast makes the work of the 
cleanser much more effective.

“Cleanser” Displays.
ham, Nov. 10.—There are a num- 

good cleansers on the market 
can he used for cleaning glass, 

articles, etc. Here is a window de- 
wliieh takes hut small space and 
inches the point most effectively, 

he used for one of those little 
windows where there are only 

inches of space each way. 
boxes or cakes of the cleanser in

Keep the Windows Clean.
Moose Jaw. Sask., Nov. !).—Many par­

ticular people measure a grocer’s im­
portance by his appearance and that of 
the store. To cater to this class, there­
fore. the first requirement is to have 
clean windows. While it is seldom a. 
purchaser will mention it. she usually 
notices whether the windows ate clean 
or not. If they are. she will likely take 
it for granted that the interior is simi­
larly treated.

A Moose Jaw grocer has definite ideas 
along this line. “I know it brings 
trade,” he says, “and our entire store 
is as clean as the windows.”
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Specializes on Quality.
Calgary. Nov. 9.—“Too many grocer- 

remember only present profits, when tin- 
future is w ii a î should be looked ai first. 
Il’ this i- kept in mind when buying, poor 
stock will in.; attract, even if it is a 
fraction cheaper. Make quality your 
first consideration, and it will not be 
long before you can charge prices which 
will look fully as well as any profits you 
could have made from the cheaper 
goods. ’ ’

The above are the sentiments of a 
Calgary merchant who specializes on 
quality goods.

Give Full Weight—No More.
Montreal, Nov. It).—There is no neces­

sity to do what so many grocers do. give 
tlie customer the benefit in weight every 
time. Have your seaies accurate and 
give full weight—no more. It is not 
appreciated, and in the end will tell con­
siderably in the total year's profits. 
“Sell as much as possible by weight.” 
is the advice of a Montreal grocer. “It 
is much, easier, to figure a fair selling 
price if you have bought by weight, and 
divide that weight into your selling price



for the lot. You are then sure of your 
profit, provided you do not allow your 
customers more than a fair deal."

Small Loss Through Delinquents.
Dartmouth, N.S., Nov. 9.—‘‘Dead­

beats’’ are watched as a eat does a mouse 
by Forsyth, Jr., ol' Dartmouth.

“My probable loss," he recently said, 
“is not more than 1 per cent., and my 
actual loss is not over a Vi per cent."

He meant that figuring his loss through 
delinquents at the end of the year, it 
could not be more than 1 per cent., tak­
ing everything into consideration. Later, 
of course, he is able to collect a portion 
of what he first counted a loss, so as to 
let his actual loss down to about one- 
half per cent.

Mr. Forsyth does not think that he 
could run his business on a strictly cash 
basis, in view of the fact that Dart­
mouth is chiefly a manufacturing cen­
tre. He knows practically everyone, and 
as the population doesn’t change much 
he can easily keep tab on all his cus­
tomers.

As an advertiser in the local news­
paper. Mr, Forsyth is among the lead­
ers. Reproductions of his ads. have fre­
quently appeared in The Canadian Gro­
cer as models. He stands by adver­
tising as one of his most successful 
methods, and attributes his survival in 
the business field to his publicity cam­
paigns.

Would Display Profitable Goods.
Victoria, B.C., Nov. 8.—A specialty 

-alesman, in discussing the displaying 
of goods with a Grocer correspondent 
to-day, said that the way goods were 
displayed by the average grocer was a 
great mistake.

“If I were running a store," he said, 
“I would make most conspicuous in my 
store, both in my windows and on my 
shelves, the goods which I most desired 
to sell, having, as far as possible, goods 
of every kind on my shelves which I 
knew to be of good quality, but which 
invariably paid me a fair profit. Then 
Î would put all, or nearly all, the goods 
whieh did not pay me a fair margin of 
profit on some shelves under the counter, 
where customers would not see them. 1 
would strive mighty hard to build up a 
reputation for the quality of goods, and 
to do that might sell a few goods of un­
usual quality at low prices in order to 
get them known to my trade, increasing 
the price later.

“I would never put article after ar­
ticle on my shelves without regard In 
whether they paid me a profit or not, the 
way many grocers do. I would look upon 
my shelves and windows as so much ad­
vertising space, to be used for advertis­
ing goods which I thought is paid me 
to advertise. In my newspaper and cir­
cular advertising I would pursue the 
same policy, booming goods which might 
be unknown to the public, with the ex­
ception of two or three leaders which 
I might put in to attract attention." 

This quoting exceedingly low prices on

THE CANADIAN GROCER

two or three widely-known articles does 
not cost as much money as one would 
think. The writer knows a grocer who 
advertised a three-days’ sale, making 
prominent mention of a widely-adver­
tised cereal, which he quoted at seven 
cents, regular price, ten cents, llis cir­
culars brought a big crowd to the store 
and did business, but only three persons 
asked for a package of that cereal. As 
he lost two cents on each of those three 
packages, his actual loss on that article 
was just six cents.

Meat Department a Good Investment.
Midland. November 11.—S. F. L. Mc- 

Murtry, of this town, has added to his 
grocery store a.meat department, which 
lie claims is a good investment. He is 
already doing a good trade in this line.

A Traveler's Advice.
Montreal, Nov. 10.—"The peddler 

system, both in Ontario and Quebec, is 
one of the evils of the grocery busi­
ness," remarked a grocery traveler 
recently. “The great advantage they 
have over the man in the store is 
that they save the customer the trouble 
of going down-town to order. Peddlers 
cannot give the same grade of goods for 
the same price as the reputable giveer, 
s i adulterated goods creep in. Take in­
dividual care of your trade. See that 
your customers know what they are get­
ting if they buy from a peddler. If 
necessary, compare sample-, and show 
them how inferior a brand of goods they 
arc buying.

“Just an anecdote to explain 
tiling else. A Montreal grocer, n. 
tired, was waiting on a lady who « 
tea. She informed him that she 
all about tea of every kind, ami , 
want him to try and ‘palm off" . 
brand on her. She was shown a 
of 50c tea, which was a good one 
price. ‘Her nose went up." so t 
with the remark that if that ». 
best he had, she would go el.- 
The grocer didn’t even hesitate. 11 
to the bin and brought out aimth. 
pie of the same tea. ‘Of cout- 
d:im." said lie. ‘I have a more ex: 
tea. but I was in>| sure of the pi 
wished to pay.’ He got (iOe i 
pc und of tea. Now, that may 
honesl. but it seemed to lit the 
word. ‘It served her right." ho­
ly. the grocer had no tide tea, am; 
have Vest the sale.

“Just a word or two in gem-i.i 
marked the knight of the grip, 
mss in the store, and tactful eh : 
if you have to pay more for tin 
\-*iir competitor, are essential 
business success. Organize ymir !■ 
as if it were a small army with a 
in sight. The more perfect to 
izatidi the belter and quicker 
suits. By giving ca di cVrk s-am 
live tic push his own line, you ado 
efficiency of your force1. Re- - 
mathematics arc tight, that - 
ing and selling prices and e v. , 
penses. It nereis a live man i ■ - 
fully handle a retail gre cw\ ;i 
of modern competition,’*

OLD CANADIAN STORES.

EWES.

The above is a reproduction of a ph olograph of an old store at Isli' 
Ont. It is owned by J. Dunn, of that p lace, and was built away hack 
year 1840—sixty-nine years ago. This is the fourth ‘old store’ in the sci
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Grocery Methods Conducing to Success
Galt and Woodstock Grccers Express opinions on Betterment 
of Business Methods—Hard Work, Determination, Frank Hon­
esty Make Satisfied Customers— System to secure Prompt 
Payments Necessary—Old Ideas Prevail at Woodstock—Gro­
cer Who Pays to Have His Goods Delivered—Wanted, an As­
sociation—Still Giving Premiums — Troubled With “Bad 
Pays’’—Discouragements of Credit Business.

It, Nov. 10.—A visit to this push- 
anmufacturing town convinces one 
here the merchants are an aggres- 
set of men. They are in the fore­

nt' every good movement, and the 
rs are among the leading men. Some 
. methods which have made their 
- known among Galtonians have 
made their businesses successful, 
attribute my success in business to 
work,” said one of the town’s most 
lent grocers. “I always had the 
hat if anything needed to be done, 
was a way to do it. With this in 
md I would adapt my methods to 
plish whatever I aimed at, and 
determined hard work T would in­
dy :ret there. I always was of the 
pinion that nothing could succeed 

was not built oil honest facts and 
1 have completely demonstrated 

limit my business career, 
auk honesty under all conditions 
ireumstanccs is essentially lieces- 
u order to be successful as a re- 
erchant. Where a man has to 

; rom day to day such a variety 
man opinions, and all classes of 

and their needs and wants, he 
nui get himself tangled up. unless 
ids firmly on the ground that will 
iiiin safely through all dillienlties. 
at is frank honesty and tri.thful- 
I would rather see a easterner go 
the store well pleased with the way 

as waited on. even if she did not 
nything, than if she had bought a 
!l of goods, some of which would 
ease her when she got them home. 
i foolish mistake to urge people to 

.mods in order to get rid of them, 
rely to make the sa'e. 

used to be considered clever and 
salesmanship to soil goods, which 

' did not want, and through this 
lie all merchants were more or less 
led with suspicion. A merchant 
buy his goods, both in quality and 

. so (hat he feels proud to sliow 
I" his customers, and at the same 
know that they will give satisfac-

I have just finished painting my 
red.” said another fiait grocer, 

s is my third day in business, and 
•ive therefore not much to say. I 

had a three months’ rest and time 
udy the best methods of doing hus- 
. which T intend to put into prac-

fhe Canadian Grocer is a very val- 
1 paper,” remarked a third grocer, 
1 T read it regularly each week, nl- 

s finding something that will help

me. 1 wish The Grocer would rake over 
the whole country and find out some sys­
tem by which we could secure more 
prompt payments of our accounts, and 
that would get our customers to pay up 
in full instead of so much on account, 
always leaving a balance to be carried 
forward. T am using a new svst < m of 
bookkeeping, which shows to the cus­
tomers their total indebtedness with 
each hill, hut even that does not over­
come the difficulty. If the retail mer- 
ehants would keep up a live organation, 
they could clean out every objectionable 
feature in the trade. ”

“T think all the grocers should ap- 
precitc your vist,” said another. “It 
shows that The Canadian Grocer makes 
an effort to assist the grocery trade. The 
paper is all right.”

All the Galt grocers report business 
as quite satisfactory, and they are look­
ing for still better tilings later on. 
Farmers are yet busy on their land, but 
their crops were good, and prices of al­
most everything they have to sell are 
high. This should give them a good 
-"'ling season this winter.

Woodstock. Nov. 11. The grocery 
stores in Woodstock run above the gen­
eral average, and their owners are all 
well satisfied with their fall trade.

The small, “every-streel-corner shops” 
are not in sty'e here : and, therefore, 
the grocers are not suffering from 
troublesome opposition. Most of tile 
grocers have been in busim-ss a long time 
and have established customs of their 
own; and no power could move them 
from these well beaten tracks. One. es- 
pecially. hangs on to his old ideas, which 
landed for him a fortune, hut which are 
almost in every respect out of date. 
The people are so accustomed to his old- 
fashion ways, that any change would 
like'v cause a disturbance among his 
many old customers. He has a fish box. 
extending about four feet out on the 
sidewalk, which is there now and which 
has been there both dev and night and 
Sundays too. so long that its claims of 
possession cannot he interfered with by 
all the powers of the city. That box 
contains ice and fish all the time, which 
are protected at night bv a strong lock.

With exception of a few such pe­
culiarities. which are found in every 
town. Woodstock grocery stores rank 
above the average found in towns of its 
size. The stores are well kept, and the 
people are so well served that com­
paratively few seek better things through 
mail-order houses, away from their own 
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good city. To unload the burden of look­
ing after delivery boys, horses, wagons, 
etc., one grocer pays a certain amount, 
to a carter to deliver his goods. This 
man must deliver everything to the sat­
isfaction of the grocer, and the grocer 
has no bother after the goods pas» into 
his care. This is a plan worth consid­
ering by others, for all grocers know 
what it is to manage delivery boys.

The stores are well arranged, with 
good-sized warehouse in the rear, where 
goods are received, unpacked and check­
ed, and from which the salesrooms are 
constantly replenished.

One grocer remarked that the busi­
ness of the town could be improved 
very much if the merchants would com­
bine for I he general good of the trade, 
but it seems that merchants have not 
vet learned the advantages that might 
'bus he derived. “When the facts are 
understood in this respect.” said this 
grocer, “there is no i xeuse for any town 
to be without an association. Where 
there is no organization there is strife 
and enmity. This would disappear if 
they would meet from time to time in 
friendly fellowship, and no one would 
suffer through it. We want more moral 
courage, we should quit worrying about 
the other fellow : and we should make an 
honest, fearless determined effort in 
favor of fair dealing, and in the interest 
• if Woodstock.”

Another grocer gave vent to his feel­
ings by saying that "some of our mer­
chants have not yet risen above the de- 
ceptive habit of giving premiums, or re­
bates. The whole commercial world is 
lighting this evil, but still some will per- 
si-t in hanging on to this delusion.”

"We have considerable trouble,” said 
another, “with bad pays, and I think we 
have to blame ourselves for being too 
•■asy. I think all retail merchants should 
have a form to be filled out by appli­
cants for credit, showing where they are 
employed : the salary received; where 
they dealt last, etc. This could easily be 
done if the merchants were organized.”

"I am tired of the credit business.” 
remarked still another grocer, “par 
tieularly on account of the endless work 
in keeping books, making out accounts, 
etc.” This grocer copies every item 
from the cheek books into a day hook, 
and from this again into the ledger, and 
when the bills are made out. every item 
has to appear again on them. Why all 
this unnecessary trouble ? It is all in 
educating the customers, and no mer­
chant would be expected to do it. if the 
customers understood the work it takes 
to do it. without being of any use to 
them.

The Randall Grape Juice Co.. Grims­
by. capitalized at $40.000. has been 
granted an Ontario charter to deal in 
fruits and to manufacture fruit juices 
and their products. The provisional di­
rectors are: John W. Smith. Jos. 
Tweddle. H. L. Roberts, A. W. Smith. 
Alb. N. Zimmerman, W. F. A. Wilson, 
Grimsby, and Fred N. Randall, Ripley, 
N.Y.
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COMMENT ON NEW SUGAR REFIN­
ERIES.

Some Figures Given on the Daily Con­
sumption of Sugar in Canada.

Commenting «>n the ruxxs item wliivli 
appeared in a recent issue of The Cana­
dian Grocer in reference to the forma­
tion of three ta » sugar refining com- 
panie- in Canada, a writer it: : lie Mm 
tna! Gazette, who sign- himself " Mer­
cator.deals with conditions which, i" 
his estimation, must he met. He sa vs 
that "wo have on tile carpet a: the 
moment a proposed refinery in St. John. 
X.R.. at Toronto another, at Chatham 
a third, and at Vancouver a fourth.

•’It is generally known, in this eit x 
a; any rate, that those already in opera­
tion. some five in number, are not Fully 
employed, and the Government r nrt. 
of the ei.nsntrptioi . which in. l!WK-!l » a- 
h-s than fi.OOO barre’s a day for tin 
whole Dominion, is not more than enough 
to keep one first-class refinery fully ••••- 
copied. In Halifax we have two (one 
sih • ; l. In Mm etoti there was one. 
liontt. but t.ot rebuilt : there an ; ».. : 
Montreal and Vat.couver.

*■ Needle-- to say. those now project­
ed ean nnlv succeed hx -:1m •: a tin - 
l.oiv ip. existence. The eonsump; am ..f 
t o* xvhi h* D mit m: is. as said, !*■— '.a 
ô.fiOfi barrels a day. and of this the S 
John |> i-c - modestly proposing fo 
mppl\ o.ltrtft ha ti -. Its fir- Inis ■ -- 
•itcrefore. wil' he to silenc.-, not only 
those t "xv in exiitir.ee. and <••»;•• of the 
l. xv .it.i-s projected, and this undertaking 
will certainly operate in the postpone­
ment of dividends all around.

“Any (me ean cheek my figures front 
the Government Trade and Navigation 
Returns for the fiscal vear to end of 
March. 1000. page 200."

■ nres of competition by the street ped­
dler or hawker. It is generally accept­
ed that there are two reasons why the 
street peddler ean undersell a regularly 
established dealer. In the first place lie 
usually buys refuse stock, that is. he 
make- his purchases after tin- regular 
dealers have made their selections, the 
rejected stock being bought by him and 
haxxki d aUmit the streets. Another rea- 
-■•rt is that the average street p. ddli r 
has a faculty of measuring six peeks 
"ii; of a bushel, which enables him to 
sell at Ci'St price, yet make a good mar­
gin of profit by giving short measure. 
An art of tliis kind will compel him to 
mix by weight, thus pl.iei■ g him more

a f the ri
■ -lohlislii'd dealer.

■ ‘ Here now. :- a :<-m xvith
.1-- ■ ' 11 *; - -a hit —x ne lit -i" \ i •— | « i — i ■

«•nr.. : le i.i .led legi-lat n through their 
mil' :e |i.i j ivernniei If • aeli a-- eia 
tinii xvi’l take 1 hi- mailer up. it » ill he 
a comparatively -iiort time until -idling 
by xveigi'- ii: place of niea-ure «ill he 
t: practice throughout the -•ate."

LARGE RICE CROPS IN JAP A
The Japan rice crop is reported i 

the largest for some time and xxii 
return of good rice crops good tin,, 
being experienced. Vet from figur • 
nished it is shown that Japan im 
about seven times as much rice a- 
cxpurls. Her tea crop is also rep
g.....1 and expected to help out the ex.
trade. The Jiji, a leading pap. . 
Viikil-, had an item recently xvlim 
xxa- staled a subsidy would he grai 
ilie Shid/uka tea men. This will 
the vawlard of Japanese teas and
adx • rt i-e l hem.

ruiar.v

whirl

HONOR FOR PRESIDENT OF 
BOVRIL.

The Karl of \rran has lieen appointeil 
by the King to lie a Knight of the <ti­
ll. r uf St. Patrick, in the plaei- of the 
Karl of ( 'an-I'm t deceased. "I lie Karl 
of Xrran, the sixth hearer of the title, 
having succeeded Ids father in pmi. The 
new Knight of St Patrick, president of 
Bov til Limited, xx a - fnrmerlv adjutant 
and brevet tnaior Royal Morse Guards. 
He served in the Kgyptiau cavalry, and 
commanded the Royal Horse Guards 
squadron of the Household f’avalrx in 
the South African campaign.

LARGE INCREASE IN P. E. I. DAT V 
PRODUCTS.

st. John, Xov. 10.—Harvex Mil 
of the dairy division. Ottawa, was i 
■ it x last week on his return from a 
to P K Island. Ho reports that 
will In' a large increase in dairx 
duets from P. K. Island this 
Nova Seotia has gone in more f. 
e taldishmi nt of private dairies, ,u 
though New Brunswick has co-op. 
dailies there is little, if any. m 
to be noted in their output thi - 
Mr. Mitchell said tliat all crop 
been excellent on tile island The 
ers 1 here saved their hay before 11 
weather set in. He saw a good i 
grain in the shock, lioxvevi r. and 
praetieallv under water. I’otatoe. 
good crop hut arc rotting as : he 
ers i.iiiii >1 get them out uf thi­

ll. Bradhccr & t'o., who have h 
the grocery business in Lethbridge. 
I* r IÏ* • ■ pa-t I wo years, ha- -old t ■ 
•vit. lor man; xear- eonni-ete.l «
Hudson Bay t'o. The change took 
on Nov. 1st.

SELLING GROCERIES BY WEIGHT
Tn Illinois. K.S.A.. there is a -ta e law 

giving power to any city council to pass 
an ordinance providing that vegetables 
and other dry gr. ceries sha’ 1 he s Id hx 
weight, instead of by measure.

Referring to this plan, the s'.lie jour­
nal. representing the Aurora retail deal­
ers. says :

“ Such action will do justici !.. b .:h 
■he dealer and the eut «timer. If :« an 
iudi-putahle fne! that many items in 
the grocery line cannot he measured by 
the same party xvith the saine measure 
l xv ice in succession and give the same ex­
act measurement each time. One bushel 
may contain twelve pounds, another fif 
teen, another eighteen, and the same 
variation may take place in making 
smaller measurements. The item- also of 
parsnips, sweet potatoes, turnips and so 
on. are susceptible to variation itt meas­
urement. This applies to the pureha-e 
bv the retaper as xvell as serving the 
customer: therefore, as a question of 
equity the us» of xx eight in place of 
measure should he observed.

“Then again, selling by weight ii: 
place of measure will go a long way to­
ward solving some of the unpleasant fea-

I «• -i

THINGS THAT SHOULDN'T BE.—Klerks Talking Oxer Yesterday's B; 
hall Gamy. While Customers Stand Waiting.
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OUTLOOK FOR CANNED GOODS.
\ careful readme: of this week's gro- 

markets in the various centres of 
ada leads one to believe that higher 

'■es will soon rule flip canned goods 
ration. Especially is t hi - true of 
table lines.

rom all sections of the count r\ re 
! fs reach us that the tendency i- to­

ds higher values. fn fact. Ontario 
irkets already show an advance of 2.1 
•is per dozen. A -light one, to be 

but, nevertheless, a movement 
wing the way of the wind. This .vi­
ce takes in beans, corn, peas, pump 

tomatoes among the vegetables, 
I berries, peaches, cherries, plums.

s and apples among the fruits. 
Winnipeg reports a decline in canned 

ies, but this is the only weak point 
the situation. With it all. too, in 
ndent canners arc said to be low 
applies, which fact of itself should 

I to make for hi cher prices, 
t present canned goods look safe to 
I, and, happily, the trade is said to 
fairly well supplied.

ITISH COLUMBIA SALMON IN 
LONDON.

fter five years of persistent effort, 
sending of fresh British Columbia 

'non direct to England will soon be 
iccomplished fart. Discouragement - 

e been frequent, and the scheme has 
laughed at several times, but now 

cems a certainty tliat the first con­
cluent of fifty tons will be shipped 
'he near future, direct from the Paei- 
coast to I/indon.
heretofore all shipments have corn­
ed frozen fish only, but. in case 

- initial lot arrives in first class enn- 
,on. it is likely most future ship- 
nts will be sent fresh.

According to the promoter of the 
scheme, all that is necessary for success 
is to chill the fish properly. If success­
ful, it points the way to the develop­
ment of a new outlet for Canadian 
-almon : and, in fact, for other lines of 
fish. Canadian fish have no superiors 
among fresh varieties, and it looks as 
if we would soon be in a position to 
take our share of the English market. 
It will mark the beginning of a new era 
in fish exportation.

MONTREAL TO ITALY DIRECT.
Many years have been spent by prom­

inent Italians in this country, as well 
as exporters and importers, to accom­
plish a scheme of sending cargoes direct 
from Montreal to Italian ports.

The first results of value obtained 
were the establishment of a line of two 
fruit boats, the .Tacona and Bellona. 
sailing at certain seasons from Italian 
and Spanish ports direct to Montreal. 
This was not by any means what was 
wanted, though it was undoubtedly a 
step in the right direction. Efforts were 
continued, with the result that the 
Thomson Line have assigned the new 
S. S. Tortona to the Italian route, to 
sail direct between Naples and Montreal. 
At present. of course, the service is 
somewhat of an experiment, hut there 
seems no reasonable doul t in the minds 
of those conversant with the situation, 
that traffic will not only warrant one 
boat, hut, in the course of time, more 
boats will have to he added.

With the French line again subsidized 
by the Federal government, and this 
new line to Italy, Montreal is rapidly 
getting the best of direct transporta­
tion facilities with the principal Euro­
pean ports.

TAKE TIME TO READ.
“T have no time to read.” This is an 

expression familiar to trade paper can­
vassers. and if it were as well under­
stood by those who make use of it. as 
it is hv canvassers it would not so fre­
quently he expressed. Instead of being 
an excuse for not subscribing for a 
paper that will benefit the merchant, it 
is an admission of neglect to do what 
every business man is expected to do.

Trade papers are busily engaged in 
searching for new and progressive ideas, 
and are bringing the best that can he 
found to the attention of their readers 
who are continually making use of them.

A young man recently bought out a 
grocery business of which he has little 
knowledge. He has not the least in­
clination to read and therefore has lit­
tle chance to learn. He is eonsequently 
nnt making headway and cannot under­
stand what is the matter.

Another young man started under 
similar conditions, but he caught on to 
the idea that knowledge is the source
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of success. He de\ otes certain hours 
every week to the reading of trade lit­
erature, and he claims that his success, 
to a large extent, is due to the valua­
ble information he obtains in that way. 
If a man has no taste for reading he 
should cultivate it ; in fact should make 
himself read, and he will soon acquire a 
habit that will be beneficial to him. The 
man who does not read must not for 
get that others read him, and they 
soon find out that he is narrow in his 
views and selfish. in his dealings.

It is even time well spent for a grocer 
to take a look at other stores in order 
to get improved ideas, hut what is that 
compared with the knowledge he can 
gather from his trade paper, which is on 
the lookout tor the best systems and 
methods all over the world, and which 
aie gathered up and brought right to 
his counter every week for his own ben 
efit and at his leisure.

No time to read ! fine might as well 
say that he had no time to eat.

MAKE YOUR COLLECTIONS NOW.
This year’s harvest has been a boun­

tiful one. The farmers have money, and 
that means that there is money in cir­
culation through all the channels of 
business.

Now is the time for the merchant to 
collect what is due for merchandise sup­
plied on account. There are many dé­
nia mis upon the farmer and the laborer 
for Hs money after the harvest and it 
the merchant is to secure what is right­
fully due him he must go after his 
money and see that he gets it.

Every merchant should get his credit 
accounts checked and posted up to date 
without delay. Tf he has notes on ac­
count due. he should present them for 
payment and insist upon a settlement. 
Tf he has merely outstanding credit ac­
counts on his books, now is the time for 
him to see that his collections are made.

KNOW THY GOODS.
The Canadian Grocer has for some 

time been calling the attention of 
grocers and their clerks to the impor­
tance of knowing more about the goods 
they are selling, and still some allow 
their clerks to go on from week to 
week without making an effort to im­
prove their knowledge of the goods they 
are expected to handle. That this idea 
is appreciated is evident for the fact 
that a grocer writes : ‘‘The fundamental 
principle of salesmanship is to know 
your goods.”

It is impossible to make a success of 
selling any article unless you can talk 
intelligently about it. The people are 
looking for it. and the customers are 
expecting the services of qualified sales­
men to handle the goods they buy to 
eat.
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Il a umaiu
Why pay fancy prices for imported 

Catsup when you can obtain as good or 
better quality at very much lower prices?

Aylmer Tomato Catsup
is the best value on the market.

Aylmer Tomato Catsup
has been for years, and still is, the standard

for all Catsups.

CANADIAN CANNERS
LIMITED
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Canned Goods Scarce and Higher in Pnce
E aporated Apples. Nuts and Prunes Show Higher Values—Lower Grades of 
Tea Higher—Beans Lower in Price—Some Canned Fruits in the West are Quot­
ed Lower.

See ilio Provision*. Ceresls and Fruit. Vegetables and Fish Departments on pages foUowing.

QUEBEC MARKETS
Pointers.

Sugar.—Ka-'ier.
Means.—lie. lower.
Kvaporated Apples.—New stock in. 
('annul Goods.—Rise looked for.

Montreal, Nov. 11, VKi'i. 
Viotit live days ago it looked as if 

sugar was due for an advance. In fact 
one New York refinery did make a live 
rent advance, but during the last few 
days, indications seem to point the otlu-r 
way. The recent Cuban hurricane did 
not damage crops to any such degree as 
was anticipated.

Investigations show that damage was 
done to a very small proportion of the 
total crop. This fact, taken in conumi - 
tion vvitii the gradual drawing off of 
American refiners, who have now about 
idled their requirements, promises an 
easier time to the market.

There is a largely in- leased demand 
foi molasses owing to dealers being 
anxious to till requirements before the 
close of navigation. A few low graue 
tea arrivals have inject. d temporary life 
into the tea situation, hut no high grade 
teas are at present on the importers’ 
hands, l.ovv grades of coffee show great 
firmness, hut no price changes arc ex­
pected .

The arrival of the S.K. . I aeon a has 
about ended the dried fruit season, and 
at the same time given a new impetus 
to nut trade. This year's crop seems to 
be fully up to last year's standards, and 
most of the .lacuna's cargo has already 
been sold.

Tapioca is easier while rice is consider­
ably firmer Spices are still firm, with 
a probability that peppers and nutmegs 
will gn higher in the near future. Flax 
is now so high that farmers are getting 
■e. for it in the fields. Means are down 
to 1.K5, owing to the large supplies now 
coming forward.

Two cars of new evaporated apples 
have liei n delivered here, and the grade 
is pronounced very good. <"aimers have 
raised prices in most lines of their 
goods. Gallon apples are up 2f>e. While 
this has not a', yet affected local condi­
tions. it seems sure to do so in tin* near 
future, as prices are too near cost at 
present.

SUGAR.—Advices from Cuba show 
that there is a strong raw market, hut 
this is not expected to last The cane 
was not damaged by recent storms as 
much as was at. first stated, and stocks 
will, therefore, be larger than antici­
pated.

American refiners have now about 
withdrawn from the market, having fill­
ed their requirements. This will assist 
in lowering the raw market.
Granulated, bag*.......................................................  4 CM20-1 h hags 4 ~ti

“ Il»|*mal 4 35
“ Bt av.-r 4 It-".

Pari* lump, ttOxea, 100 lb* 5 40
- ” .% 1U.....................................................f, .Vi
............................ 251b*............................................................. 6 70

tV d Seal, in carton», each................................................ 0 35

Crystal diamond*. l»hl*. 5 3*1
lull lb. b<ne* 4*1

5*1 lb. " .5 50
25 lb “ 5 7"

" 5 lh carton*. each "37$
Kvra ground. bbl.< .

5*1 11. h.ixv* .... 5 25
*• " 251b boxe.............. . 5 45

|' .wd*M. d. libls 4
“ 5ll-lb. l«ov-s '• t*5

I'hiN-nit l
Bright coffee. 1 55
N**. 3 yellow . 4 45
V. 2 4 35
V I “ bags . 4 20
libls gratiulatd ami yellow may had a: 

aboi.- bag prie.-

STRI PS AMI MOI. XSSF.S—Dealers 
are anticipating tin- .losing of naviga­
tion liy laying in sto. ss of molasses, as 
freight by boat is so much les, than 
rail. This has caused a largely increas­
ed demand for this commodity.

Corn sy rups are quiet, though there 
are symptoms of an increased business 
in the near future. Prh es are unchang­
ed
1 . lia ' •:vloc* II|ola**vs. l‘UHch. "Il* II US 0 4"

" 41 " 43
half-ha* r»-l*. " 43 0 45

Choice l$:irb;ul«H-* iu> •!»*-<•*. j.tui.bcoii* " 41 • » 43
" 44 o 4«;

halt band- " 4»'. 0 4'i
New * IrleatlS 0 28

t ' •ru -> rups. bl.U
i bl.l* o 034
{ bbl. 0 *13$
3'* lb pail* . 1 SO
25-lb pails 1 3"

t in-. 2 *loz I** i .
511. ' 1.1../

" loll. “ 1 •!../
•• 201b " \ <!o/. 2 7'l

TF.A With the arrival of son., low*
priced teas, more t ransaet ions an * rv-
|Mir;ed. High grade teas are not at pre-

sent on tlie market, that is. first hand, 
•lolihers still are fairly well stocked.
The Shanghai market is virtually closed 
for the season. The stock of China teas 
i- short and prices are considerably 
higher than at this time last year. Local 
•leniatnl is chiefly for Japans.

. n 4(1 II .VI
Chiu<-.- ...... il Xt il X
Japans Km*- II 32 U 37

Medium .. 0 27 0 30
< ;«mh1 common .........................................u 22 0 25('«Miiinoii......................................... 0 20 0 22

C’eylon Broken Oratig.-IVkoe . 0 21 0 4'i
IVkoes  II 2D U 22
Pekoe Souchong*.................... 0 20 0 22India Pekoe Souchongs ............................ 0 19 0 02

i Ion green* Young Hysons . . . U 20 0 2-5
Hyson................................ U 2*» U 22

« lunpowilcrs ............ Up* u 22
< "hiiut green* Pingsuey gunpowder, low grade 011 0 IS

“ |M-:t leaf. II 2*1 0 3"
*' pinhea*l u 30 0 5»>

(T)KFKK—<’oflfpp shows irroat firm­
ness. tin* l«*w srradps panivulavlv. Tho 
••aits** i< a short Brazil prop.
A‘ \ «•( no lias hern shown by local
prirrs, but a future rise is looked for 
by eloM* observers.
Mocha 1* 184. 0 25
lUo. No 7 ** to G II
Santo* . 0 12 U 15

llltlKIl FRI1TS The S.S. Jaemia 
arrived Tuesday, bringing the second 
e.insignmenl of dried fruits and nuts. 
This cargo wil e.nnplele f he Canadian as­
sort ni.iif for this year and. as most of 
tin- goods am already disposed of by 
importers, the market will from now on

34

In somewhat inactive. At present there 
is a very good demand for all lines.

1 'tirraul *., tiiv ti'iatra*. per lb . not • l. a*n «l
• hand................

I'at ra*. p. r lb ............................. o 07 i
V. e*1 IZZilK, per lb 0 08

Ilall.w • a *. o|.l, |M-r 11. 0 05
new. |h rib

>1.1. |M-r lb 0 05
o 07

Amt raliait. i»» r 11- . it** arrive).................... .. IWV
<»|.l . ■« !• -.1 rations .................
Calitomia. b.ii'• S.-.-.1* •!. 1 lb pkg--

lait'-y *••* -Id. l ib pkg*
loose litU*cflt« l*. 3-. JOWTI. |m t |li

1 crown, per lb
1» t1■ f'Ul«ana. |ier lb. . .

Val.tr •ta. fin* • iff stalk. |H-r 11-
s* l« c!. p. r |b . ...............
4 « rown layer*, p* r lb.....................

NI TS The arrival of the S.S. Jacona 
this week a1 so gave a new impetus to the 
mil market. New lines are now well
icpi'i scnled in this market, and the quali­
ty ol' this year’s crop seem- to he fully
rp to the average. Price- are as yet
i nvliaiigcd.
In .lull

1- il* - it s. <u-ii\ tn-r lb •i ii
Itarcel.iim, p. i |i..

1 airagon.i Min.iml I» r lb. 0 l'J\\ .limit -, t Ô i iinbli -• . p--r 11-........ 0 111
Mat tint *. per 11. II l'J

■*. 1» 1 lb..... •1 11
Sh.lld
A liiion.l- 1 ■ w n s.-lv- Id. |«*t lh 0 33

0 i-,l0 30
miaul*, p* r lb

0 I 5 0 17

French. Nil o 074
<patii-l:. N". 1
N irgima. V- 1 0 10I*, all*. p.-r i'. n .V,

l'i*ta- hio*. p- r 11.
Walnuts

1 tor-1» aux halv. - o 2*1
Broken* ......  "18 0 111

l.’ICK AND TAPIOCA Tapioca is
'lightly easier in the primary market, as 
somewhat larger supplies have been com­
ing forward than there was demand for. 
Rice is firmer, and. while no advance is 
expected, the tone of the market is such 
Ihal an advance would not lie surprising.
I* i**e, gnu le II, bug*. 25*) p-mmls........................................ 2 '.*5

" “ |MH-k* tK 25 (HlUtl'l*.................................   3 "5
“ “ .* p.M-k'-t*. 124 imiuimI*....................................... 3 15
“ gra<le e <• , 25*1 pnini.ls................................................. 2 85

inn •’   2 8.5
** 50 “ ............................................................... 2 85

“ “ pockets, 25 pouiul*....................................... 2 '.'5
'* " .* |MH-k« is, 124 putiml*.................................. 3 05

Tapioca, ine.liuiii |» arl.................................................... 0 04J 0 'M*

SPICKS - Nutmegs and peppers are 
particularly linn, and from present con­
ditions. a further advance in both lines 
i- expected. Other lines are firm and in 
all probability will continue so.

P.t Its
Allspice ............................... . 0 13 0 18
< ‘iiitiaiiion, groun.l .0 15 0 19

*• whole .0 16 0 18
('lores, whole 0 IK 0 30
( 'loves, groun.l 0 20 0 25
( "ream of tartar................. . . .................................. 0 23 0 32
Ginger, whole 

" Cochin
.............. 0 15

..............................0 17 0 20
Nutmeg* 0 30 0 60
r. piH-r*, hla<*k

White
............................. 0 16 0 22

................................0 22 0 29

MF.A NS AND 1 ’HAS Supplies of
limns are coming forward in large quan­
tities. and the price has sagged some­
what under the pressure. Peas are hav­
ing a steady sale at last week's quota-
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lions and no change is expected at pre- 
sellt.
Ontario prim** |»<*a beans, bushel.................................  - ■ • - 1 8*»
I’caH, boiling, hag........................................................................... 2 50

EVAPORATED APPLES — Two cars 
of new winter stock have been delivered 
this week and more are coming forward. 
The demand is very brisk, both for new 
goods and the early fall apples already 
on tin1 market. The price for the latter 
ranges around 9c.
Kvai»orate<l apples, prime. ()

CANNED GOODS
MONTREAL fanners have raised 

on all lines, especially on gallon apples, 
which are L’.Te higher. This has given 
the market a firmer finding all through, 
and dealers expect a rise in the near 
future, as wholesale groeers have been 
celling very near cost, and will grasp at 
thi> opportunity to raise priées.

Ko changes have been made as yet.
10 we yer.

f. i-. t.tM.iiir.i. .to/, i. ...
I*, i . • .irly .luii'-. • 1 • »/• ti .............
I’. i , >weet wrinkled. doyen 
I', i-. ■ -uni silt••'!. dozen.......................1 ’ • i -. . 111 ■ * '. *

« t!l. «1* •/•"•! I ........... .............. •••
r -tiitii.M--, iiu/« ti nhii.tii" tto'i «/u- ..

.........
I '• I' b.i -. it s. ilu/i fi ......
I ' .it -. 2 S. dozen .............. . ...
I '• .it-'. 3 s. <h •z«‘ti
I'lnni', < it •i'vtt.................... .......
I' 1 «1111-. Lombard do/. o ................ . .
I. iwi itihfirif ‘J '. -l'l/i ti 

< vi r I/af ;unl Horseshoe hi ands s.ilnp-i
I■ t.tils, i» r .Viz' ti .................... ....

tint per «lii/i-n .... ....
*1 flat -, p* r iln/i ti ... ...
1 It In r salmon

11 tltiipharkrt, ili'/i’O.......  ... .....
■ s. li./.-M ............. .................
!.'• i Spring, ilozi-tt ...... ... ...
1 :• <1 Sockeye, ilozi jl .................................

TORONTO.—fanned goods arc firm. 
■ it the trade is fairly well supplied and 

the meantime the turnover is limited. 
Ihe independent ramiers arc all pretty 

'■11 sold out. and when the repeat r.r- 
ers are requin d by tie retailer it is 
till likely that they will have to pay 
•re for them. The Canadian eanners 

dvaneed the prices of all their goods 
is week 2?. cents per dozen , gallon ap­

tes 2âe., and .1 Hi. apples üc. per dozen. 
Vith the possible heavy requirements in 
tie Northwest, canned goods at the pri­
nt prices are considered safe to hold

i) 75
n S7‘

1 HH 1 12'
1 ''iinpkitis H >*>J
• tuatoec, 3 s .

:i wlivvi ies. 2 S............................. ................... 1 32» 1 52'
1 G7>

!'• e lies 1 571
1 i \vt cnberrie <.......... 1 52'
• d pitted cherries. 2s................................................ 1 G71.
' • .ill"it apples.................................................................... . . 2 4o
1 *a ft let i t tears. 2 s 1 45 i 521
1 • 'tubanl plums. 2 s....................................................... H '.12 >

« lover Leaf and Horseshoe brands salmon :
'O' t tills per dozen 1 87»

b flat s per dozen ............... 1 25
11b lia! s per dozen...................................................... 2 12'

< M hi-r salmon prices are :
* 1 1 npbacks, per dozen .................

1 nés, per dozen . . . . 1 45 1 71
R » Spring, per dozen. l 1 G5
R' d Soekeye, per dozen........... 1 55 1 IV»
1 d.sters, halves, jier dozen 1 85
i.' ihsters. quarters, jier dozen............................. 1 40

If. H. Kidd, manager of the Toronto 
•■Tire of Andrews. Gillespie & Co., was 
m Montreal for a couple of weeks re­
dit ly,

ONTARIO MARKETS
l*< (INTERS—

Beans— Decline of 5c.
Evaporated Apples—Up Je.
Nuts—Advanced lc to 3c.
Tea le advance on low grades.
Prunes—Up 1c.
Canned floods—Up 21c.

Toronto, Nov. 11. 1909.
The wholesale trade is experiencing a 

certain amount of the usual quieti ess 
after the first rush of the arrival of the 
fall goods. However, the general feel­
ing is satisfactory, with even belter 
things to come. The general tone of the 
trade is optimistic and eheerfu' with 
good reports for all country poin's.

SUGAR—The prices of raw sugars are 
uneasy and more or less fluctuating, but 
the refined article remains unmoved, and 
while the market is firm, no change is 
looked for. at least, in the immediate 
future.
St. Lawrenee "Crystal Diamonds,' liarrels....................... 5 40

“ i barrels .................. 5 f>i)
'* “ “ 1001b boxes.............5 00
" " “ .7) lb. boxes............. 5 70
'* " •* 25 lb boxes............5 9<l

*, " eases. 20-5 boxes. . G 4."
" Dominos, eases, 20-3 boxes. .7 45

Paris lumps. in ]UH-lb. h-.xes . ..................................5 70
“ in 50-lb. “ ........................................................... 5 GO
“ in 25-lb. “ .........................................................5 90

Red Seal.............................................................................................. 0 35
St Idtwrenee granulated, barrels 4 7-'
Reaver granulated, bags only... ...... 4 45
Ib-dl-ath extra granulated . . . 4 75
Imperial granulated..................................................................... 4 45
Aejidia granulated (bags arid barrels 1 . ....................... 4 G5
Wallarebiirg ........................................4 G5
St Lawrence golden, hhls.............................................................4 35
Hright cMtfee........................... ................................................ 4 G5
No 3 yellow . ..................................4 50
No 2 " 44

Granulated and yellow. PlO-ib bags 5e. less than bills,

COEEEE A peculiar feature in the 
coffee trade is the high price of Rio cof­
fee. which is now only a fraction of a 
rent lower than some varieties of Santos, 
which is considered a much better qual­
ity. This must mean that some people 
will not accept the growing tendency 
to put Rio on an inferior list, and will 
continue to have coffee that has a flavor.
Rio, roasted ............. 0 12 0 13
Santos, roasted. 0 15 0 17
Muricaibo. roasted. . ............................................0 IE 0 ]8
Mocha, roasted .........................  0 25 0 28
Java, roasted.......................................................................... 0 27 0 30
Rio green................................................................................. 0 08 0 09

SPICES Spices are firm, especially 
peppers and ginger. Demand keeps up 
li' Vond expectations.
Pcpi>ers. black, pure.......................................................... 0 15 0 1'

" white, pure.............................................................0 22 0 25
'* whole, black................................................................. 0 1G
“ whole, white................................................................... 0 23

(linger....................................................................................... 18 0 25
Cinnamon................................................................................ 0 25 0 40
Nutmeg ...........................................   0 20 0 30
Cloves, whole......................................................................... 0 25 0 35
Cream of tartar..............    0 23 0 25
Allspice..................................................................................... 0 14 0 lfi

whole...........................................................................0 14 0 lfi
Ma<*e. ground........................................................................  0 75 0 80
Mixed pickling spices, whole........................................  0 15 0 lfi
Cassia, whole.........................................................................  0 20 0 25
Celery o ed ................... 0 24

BEANS Bonus are coming in freely, 
and are soiling at a decline, and may 
l>o quoted nt from $1.7.1 to $1.80 accord­
ing to quality.
Beans, per bushel.................................................................  1 75 1 80

EVAPORATED APPLES —Some are 
asking an advance in evaporated apples, 
and we quote them 1 cent higher this 
week.
Evaporated apples..............................................................0 09 0 09J

NETS—Shelled nuts are higher, but 
this may be qn'v temporary, as the sea­

35

>1 "M >1 «G 
1 05 1 o7'

.... 1 071 1 12f
1 521 1 GO

. 3 H7| 3 ‘ |2 :

. 1 371 1 4o
1 75 
1 G5

Ï •>».
.... 1 1 55

H '.G 1 HO
1 i

1 -7*
................... 1 71,

, ... H 95 1 oo
.... 1 35 1 4o

. ... 1 IV» 1 ‘55

son for these goods has hardly opened. 
The tone, however, is firm and advance 
orders for new goods are considered good 
buying.
Almonds, Formigetta.......................... 0 lit

I arragona............................. 0 12
“ shelled................................... 0 35

\V alnuts, Grenoble............................... 0 13}
Bordeaux.............................. <) 11
Mar bots............................... o ni
shelled...................................... .........................0 26 0 27

b ilberts........................................ ...........................0 12 o 124

Peanuts, roasted................................... .......................... 0 08 0 12

TEA — In consequence of the contin­
ued firmness of the tea market, several 
of the package tea firms have advanced 
their lower grades 1 cent a lb., which 
means that much less profit to the ro- 
I ailer.

DRIED FRUITS—The orders which 
had been taken for future delivery are 
now filled, and a large portion of the 
goods are in the hands of the retailers. 
No material change is expected in these 
lines, and prices are well maintained, 
with the exception of large size prunes, 
which are smaller percentage than last 
year. From 30 to 40, and from 40 to 
TO are 1 cent up.
Prunes Per lb.

30 to 4-i. in 25-lb boxes...................................................... Q m
40 to 50 •’ “ ....................................................... 0 10
50 to 60 '* “ ....................................................... 0 08
GO to 70 “ “ ....................................................... 0 071
70 to 80 " *‘ ................................................. 0 07*
*0 to 90 ’• “   0O/4
OJtolOl ” *• ............................................... 0 06

Same fruit in 50-lb. boxes i - «-nt less.

Standard................................................................................. Q 15
Choice, 25 lb boxes................................................................ fj i t
Fancy. “ •• .............................................................. ti 17

Candied and Drained Peels -
Lemon.....................  0 00 0 II Citron..................0 15 0 It
Orange...................... 0 10 0 11
Pigs
Klemes, per lb................................................................  0 08 Ob'
Tapnets, “ ................................................................ 0 03à U i>4
Bag tigs.............................................................................. o 032 o 04
Dried peaches.................................................................. u OS 0 081
Drie«l apples............................................................................. u 071
Currants
Fine Filial ras___ 0 OGJ o 07 Vostizzas.............. 0 08i 0 09

Uncleaned |c leas.
Raisins —
Sultana.............................................................................. 0 05 0 054

fancy............................................................. 0 06 0 07"
extra fancy....................................................... 0 08i 0 U9

Valencias, new...................................................... o iy. q «
Seeded. 1 lb packets, fancy...................................................... fj f>k

“ 1G <>z packets, choi'-c................................................ 0 071,

Hallnwees.............. 0 0*?. 0 0G4. Fards choicest.............. 0 08
Sairs.......................  0 05 ___ " choice................. 0 072

SYRUPS AND MOLASSES — De­
mand is good, hut there is no variation 
in prices.

2 lb. tins, 2 do/., in case..

10 " * - “
50 “ 1 1“
Barrels, per lb.....................
Half barrels, p. r lb . . .
Quarter “ “ .........
Rails, 38J lbs. each..........

" 25 *• : ..........
Maple Syrup 
Gallons, 6 to case............
i * 12 .......
Quarts. 24 “ .............
Rints, 24 '* .............

P r2U7) 
2 85

2 70 
U ii33 
0 03A 
0 03i 
1 80 
1 30

. 4 80 
5 40 
5 40 

. 3 00

New Orleans, medium..................................................  0 31 0 33
" hhls..............................................  0 29 0 31

Barbadoes, extra fancy............................................................ 0 45
Porto Rico...........................................................................  0 45 0 62

RICE AND TAPIOCA—The market is 
quiet, with nothing special to report, and 
no change in prices.
Rice, stand. B..................... ....................................
Standard B. from mills, 500 lbs. or over, f.o.b ,

Montreal.....................................................................
Rangoon.................................................................................

Carolina.....................................................................

Seed tapioca.....................
Tapioca, medium pearl..

Per lb
0 03i

2 85
0 031 0 03)
0 05j 0 05j
0 05} 0 0t3)
0 06 0 07
0 10 0 11
0 05 0 06

0 05
0 ' 4* 0 (45



ST. JOHN MARKETS.
St. John, Nov. 10 ’09.

A number of changes have been listed 
in quotations since last report, mainly 
as a result of an adjustment by the price 
committee of the Maritime Grocers’ 
Guild. There has been a good deal of 
dissatisfaction among jobbers lately over 
the persistent price-cutting of several 
wholesalers. One prominent dealer said 
he was getting letters every day from 
his travelers telling of having met with 
lower duotations from other dealers 
while his own prices were already as low 
as was possible to quote and leave a fail- 
margin.

If the present state of affairs continues 
there is likely to be a merry war on 
soon when retaliatory methods are 
adopted.

Present quotations are as follows —
Sugar
Ktamlanl gran 4 75 4 85
Austrian 4 55 4 6>
Yellows 4 25 4 65

Flour. Manitoba 6 45 6 55
Ontario 5 65 5 9U

I'omuval. bags 1 47 1 50
Rollfl oats. Mils 5 15 5 20
Val raisins, lb. 0 05J 0 06)
Cal raisins.stall­

ed o 0 OH)
Currants, lb 0 07 0 071
Prunes, lb 0 051 0 U9
Hire, lb 0 03) 0 03)
Beans, hand 

picked.bus 1 95 2 00
Beans, yellow 

eye. bus . 2 95 3 00
Cheese, lb 0 13 0 13
Lard, compound 
lb... ... 0 13) 0 13)

Lard. pure, lb 0 16) 0 17) 
Pork.domestic 

mess . 27 75 28 50 
Pork, clear 

1 »acks. . . 30 00 30 50
Beef. Ameri­

can plate 17 00 18 0u

Beef, Canadi 
an plate . 16 75 

Molasses, fey.
Barbados, gl 0 34 

Butter, lb.
K«m. do».
Potatoes, bbl 
Canneil goods 
Peas, do/

Tomatoes. dz. 0 95 
li a s plierries.

Straw lierries,

Salmon, case 
Bed spritig
Cohoes............

Bakc.l 1 leans.

Fish 
C«*L dr>
Herring, salt, 
half bbls

smoked, l»ox 0 08

0 24
0 24 1 1»
1 10 
o 85

6 50 
5 60

1 15

30

CHARLOTTETOWN MARKETS.
Corrected by Wire. 

Charlottetown, Nov. 11, nil)!!. 
Present wholesale quotations are as

follows :—
Sugar, standard 

granulated 4 90 
Sugar, yellow 4 40 
Flour. Manitoba 6 40 
Flour. Ontario. 5 50 
Com meal. bags. 1 75 
Raisins. Val . 0 06 
Raisins. Califor 

nia. seeded. 
Currants.
Rice........ ..
Beans, new. bus 2 00 
Cheese 0 12
l^ard. pure . 0 16)
Molasses, faii'-y 

Barbadoe*. gal 0 3.5 
Oatmeal. VH> lbs 3 00 
Rolled Hats, |»er 

bag '.to list 2 70 
Hutter.ereamery 

I*»t lb 0 25

THH CA X AD1 A X GROCER

The autumn trade at present is fully 
up to the standard of last season. Some 
Canadian pork is now coming on the 
market and it will have the effect of re­
lieving the price of the American pro­
duct. The supply of lard is very limited 
and high prices prevail. Easier condi­
tions arc looked for in the near future. 
Trade conditions are considered very 
good and the collections are much more 
satisfactory. Produce is now coming 
on the market in good supply and the 
commission houses are doing a good 
business.

The apple trade is very brisk ai.d the 
- ' s continue heavy. The steamer 
Gulf of Venice that sailed from here 
this week for Liverpool took 21,000 
bane's. She also had a lining lier cargo 
a very choice selection of Nova Scotia 
apples which are being sent to England 
for exhibition purposes. It has been the 
custom in former years to send apples to 
the Royal Horticultural Exhibition. This 
will not lie done this year, but the apples 
will be sent to the different county shows 
instead. These apples are packed in 
boxes as well as in barrels, and the stock 
is of very fine quality, being large and 
highly colored. The apples were col­
lected from tile finest orchards in tin- 
province.

American plate beef dropped one dol­
lar per barrel here this week and is now 
quoted at $10.50. Vniteil Empire sugar 
was advanced ten cents per hundred 
fioiitids and fancy Rarliadoes molasses 
( puncheons), declined one cent per gal­
on. Fresh laid eggs are becoming very 
-carre and tin- best stock is now quoted 
at 30 cents per dozen. Higher prices 
are looked for.

0 1171 
ft ii7 
ft 10

1 85 
ft ftfti
ft IW 
ft 117’, ft «H2 lft 
ft 121 
ft If,'

Hulii-r. «1 u i r y.
frvr.h. lier lb 

Bill 1er. « 1 ft i r y, 
tubs, i- r lb. . 

Kggs. j..-r do/.
I'< itat « H-*,gier bus 
Turnips. jn-r bun 
Beets arid ear 

rots, lier bus 
I'arsnips. per bus 
Cabbage, dozen. 
('ratifierrien, lb 
Oats, bus 
Hay, lier ton 
Straw. ii#*r ton.

lifcette.per lb 
I)u<‘ks, per lb 
('hit-kens, js-rlb 
Fowl, per lb. 
Fork, medium.lb 
Fork, heavy, lb

0 22 
0 23

0 15

INFORMATION FOR BUYERS.

Hints to the Trade Supplied by Seller
It is interesting to learn from ,J. | 

Vavasseur A Co., Ltd., of Lloyd’s A- 
line, London, England, that they v 
the first to manufacture desiccated 
conut in the island of Ccvlon. Tliex . 
tablished their factory there in lx- 
nearly twenty years ago.

A report comes from Fresno, Califor: 
U.S.A., that the California raisin ci 
has been cornered by !.. K. GifTin A i 
Watt A Scott, Toronto, are the agi 
for the Oilfin Co., and W. H Escott ■ 
represent them in Winnipeg.

There is probably not one man ii 
hundred thousand that could tell > 
how many grocers there are in Cana 
The “Nalada" lea Co. have compi 
a statement showing that on Jan:.
1, 1909, there were 27,.ri7.'i grocers in 
Dominion. The company’s system 
distribution has been so perfected ' 
19,238 arc selling “Kalaua”. The 
firts of persistent and consistent ad 
tising are thus shown, which, when b. 
id by unvarying good quality, in: 
“Salada’’ a tea that every grocer 
recommend with absolute confidence

The Christmas season being so i - 
lln announcement of Laporte, Marti 
Cu , Montreal, elsewhere in this i- 
will he of particular interest to gin 
desirous of securing supplies at at t 
live prices. Dried fruits and nuts 
featured, and it is safe to say that 
firm is in a position to offer a w 
range of goods at more attractive fig 
than they are quoting. Prunes, tigs, . 
porated fruits, raisins nf all kinds, 
rants, shelled and unshcllcd nuts, are 
included in their offerings. Grocers 
do well to await the coming of the : 
traveler, or to otherwise secure inf' 
at ion about the goods offering tu t 
making their Christmas purchases

u 'H; ft nf,-. ft 3ft ft 4u" 
9 «I 111 lift 5 on ft im
ft 11 ft 12 
0 11 ft 120 I» 0 11 o </i o m

. . ft 1.9 
ft U8j ft lw(

HALIFAX MARKETS
Halifax November 6.

The steamer J aeon a which arrived 
here thi- week from Mediterranean 
ports brought an immense cargo of dried 
fruits for Canadian consumption. The 
steamer had twenty-four thousand boxes 
of currants, raisins, citrons, almonds and 
hazel nuts. She also brought a few 
easks of wine. There is in all about 
fifteen hundred tons of these delicacies 
aboard, a large portion of which is for 
Quebec, Montreal and Toronto. The 
steamer landed a considerable quantity 
here which will be distributed over the 
maritime provinces. Some of the fruit 
opened up is of very fine quality.

DETAILS OF THE CHRISTMAS CONTESTS.
The Canadian Grocef in recent issues announced the beginning 

of our annual Christmas window dressing and retail advertising cun. 
petition which closes on December 31st. This is done with a view t<- 
encouraging a greater interest in holiday displays and holiday advert is 
ing. If both are performed in the proper manner they will be found in 
be of much selling value to merchants.

Following last year’s precedent, window dressing contestants will 
be divided into two classes :

Fur the best selling window display shown in (1) a city over lO.fifiû 
population, and (2) in towns and villages under 10,000 population.

In the window display contest in each ease there will be two prizc.- 
as follows: 1st, $7 in cash; 2nd, .*3 in cash, making in all $20.

To enter the contest send a good, clear photo of one or more Christ­
mas windows, with a description and the name of the person who arranged 
the display. Photos must be mailed to us not later than December 31.

Most grocers use increased newspaper space during the Christmas 
season with a view to booming holiday trade. XVe want to get copies of 
these advertisements.

The advertisement submitted should be about Christmas goods sold 
through grocery stores. All that .s necessary is to forward one or more 
clippings from your local paper to us with the name of the writer of the 
advertisement, and the name of the paper it was clipped from. There 
will be a prize of $5 cash given to the winner.

The award will be made by an advertising specialist and will be an­
nounced, with a reproduction of the prize ad., shortly after the close 
of the contest. All entries in each case should be mailed not later than 
Deoember 31 to the Editor of The Canadian Grocer.
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Basis of
A Buying 
Power of
$210,000,000

The merchants who 
read The Canadian 
Grocer every week re­
present a buying power 
conservatively estima­
ted at S-210,000.000. 
In their purchases they 
are always disposed to 
give the preference to 
Grocer advertisers. 
There are good reasons 
why this should be so. 
Figure out for yourself 
if it is worth an adver­
tiser’s while to occupy 
this position of advan­
tage. when, by the use 
of a half-page space, he 
is able to talk to 10 
good buyers for every 
cent expended. In 
other words, every cent 
he spends gives him 
prestige with a buying 
power of £300,000.

On a food stuil window in Toronto is 
emblazoned in display letters,

Our Motto, Quality Sellsu yy

Sometimes you have been almost per­
suaded that price sells ; but you know, 
and it is part of your business faith, that 
quality sells and more than that, that 
quality, as Mr. Sheldon, editor of Business 
Philosopher and Salesmanship, says,
“ Quality begets confidence and confidence 
begets trade, builds it up and keeps it up.”

It is because of the quality of Red 
Rose Tea that I keep telling you that it 
will pay you to recommend it to your cus­
tomers. The quality of Red Rose Tea 
is so good that when you recommend it 
you are building up you customers’ confi­
dence in you and in your store. It is the 
quality of Red Rose Tea that has been 
the basis of its wonderful business growth.
It is to-day the very best value on the 
market. That means :

It will pay you to recommend

Red Rose Tea
Your tea business will grow.

h i
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MANITOBA MARKETS
Corrected by Telegraph.

Advances—Almonds, 3 and 4 crown mus- 
cate's and California raisins evap- 
lK)rated apples, peas.

Reductions—Beans, canned fruits. Roll­
ed oats.

New Goods—Figs.
Winnipeg, November 11, 1909.

The trade has been weakened some­
what by the delay in the arrival of sup- 
lies. Ordeis have been coming in freely 
for several weeks for dried fruits which 
could not be supplied. Several cars ar­
rived yesterday, about 18 days later 
than the arrivals last year ; this applies 
:o the Mediterranean fruits particularly; 
ihe California goods were about 10 days 
later than usual. Xmas goods are mov­
ing very well and the season promises to 
be an excellent one for holiday lines.

The market is fluctuating freely this 
week. Some important advances have 
been made, and although we quote re­
ductions in beans and canned fruits the 
market is on the whole growing stronger. 
The consumption has exceeded the sup­
ply to such an extent that prices have 
been forced up. With the incoming of 
new goods the tone will be steadier and 
it is thought that prices have about reach­
ed the maximum in several lines. The 
trade is in grind condition, but it would 
bt greatly improved if collections were 
better.

October was a record month in point 
of returns, but payments have dropped 
off again and wholesalers will be com­
pelled to sell conservatively in some 
quarters. The app'e supply is abundant. 
The Ontario yield has been large and 
the general quality is excellent. They 
are being distributed by the car load to 
all points of the west.

SUGAR — The rumor is that sugar 
mav go up, as it is uneasy on the New 
York market. The following prices hold 
to-day and the demand is heavy
Montreal and B.C. granulated, in bbls. . . 5 10" in sack*.........yellow, in bbls..................
Icing sugar, in bbls........................■' in boxes......................“ " in small ouantities.........Powdered sugar, in bols.................“ * in boxe*.................“ " in small quantities.Lump. hard, in bbls............................................. 5 'if.** “ in i-bbls.................... 6 On" " in 100-lb. case*.................... 6 05

SYRUP AND MOLASSES — Syrup 
prices will not advance more and the 
feeling is that they are fixed for some 
time. They have recently advanced and 
the all-rail shipments will be inc'ined to 
hold the price up.
Syrup “Crown Brand." 2-lb. tins, per 2 doz. case......  2 305-1 b. tins, per 1 “   2 7510-lb tins, i**r \ "   2 6020-lb. tins, per J **   2 65à barrel, per lb.....................  0 01Sugar Syrup, i**r lb.............. 0 034Beehive Brand. 2-lb. tins, per 2 doz. case............ 2 30‘ 6 " ! *•   2 75*. 10 ** I M ...................  2 602i* “ t “   2 65Barbados* molasses in l-bbls., per gal ...................  0 50Porto Rico molasses in per gal................... 0 fin'iingerbread molasses, 1 bbls., »ier gal..................... 0 40New Orleans molasses 4 bbls. per gal.................... 0 36

FOREIGN AND DRIED FRUITS— 
Mediterranean fmits have arrived sever­
al days late. Currants are a good quali­
ty but unusually small. The rains in

THE CANADIAN GROCER

Spain damaged much of the crop in 
that country. Figs arrived Yesterday 
and the quality is excellent. The prices 
are remarkably low and an advance 
might well be expected. We quote ad­
vances on California raisins and mus­
catels. The crop was shorter than ex­
pected, and the demand is heavy. Whole­
salers are awaiting the arrival of new 
dates. The old stuff is going at 7 cents.
Smyrna Sultana raining, uncleaned, per lb....................... 0 Of»

" " “ cleaned, per lb.............................. U u7
Valencia raising, Rowley e, f.o.g. i»er vase, 28's................ 1 85

“ “ selects " 28's..................................... 1 t*f»
" “ layers " 28 s..................................... 2 V5

California raisins, choi«x* seeded in J-lb. | sic k ages
lH-r ptwkage.................................... 0 06J

" fancy settles 1, in J lb. packages
j*r package...................................... 0 U6J

“ choice seeded in 1-lb. packages
lier lockage...................................... 0 07J

" fancy seeded in 1-lb. packages
per imckage...................................... (I <18

Raisins, 3 crown muscatels, per lb.......................................... 0 '«'*1

Shelled Walnuts, in Hues, per lb___
small lots, perlb.. 

Alrnoruls, in Inixes. per lb... 
" small lots, jier lb. 

Peanuts, Virginia, per lb.........................

. 0 26 
... 0 27

10 0 13

Honey, 2J lb. tins, per tin.. .
•* 5

12 oz jars, jkt dozen. 
60-lb. tins, per lb.

.Sugar, per lb
. to case, jier doz. .

Prunes, 20-100 per lb.......................................................................... 0 tHJ
80-20 “   0 05

•• 70-80 ••   0 OT>j
“ fill-70 ••   0 06
" 50-60 “   0 084
“ 40-50 •'   0 08
** 30-40 “   0 OHJ

Silver prunes........................................................................................ 0 02
Currants, undeaned. loose pack. |*er lb............................. 0 06

“ dry. cleaned, Piliiitras, |*‘r lb............................ 0 06 ï
“ Wet, cleaned, i*er lb.................................................. 0 074
“ Filiatras, in 1-lb pkg. dry, cleaned, per lb.. 0 08

Pears, per lb.......................................................................................... 0 08
Peaches, Standard, per lb............................................................. 0 <»7

“ choice.................................................................................  0 (J8t
Apricots, standard, per lb......................................................... OH

“ choice, |ier lb......................................................... 0 141
Plums, black pitted, per lb............................................ 0 11}
Nectarines, |ht lb..........  .. ................................................... u 02}
Dates, new, per lb....................... 0 07

NUTS—The demand for shelled stuff 
is very heavy. Cases are moving freviv­
al the ruling prices. Almonds are up 
2 vents. Walnuts may go up soon.

HONEY—There is no change in price 
but there is a continued activity in the 
demand. The Ontario stuff is popular 
this year and merchants have been buy­
ing in large quantities.

U 37 i 
U 7i 
2 10 
U 12!

COFFEE—Further unsatisfactory re- 
ports regarding the conditions for the 
next crop in Brazil, and a continued 
heavy demand, have advanced prices to a 
new high level during the past week and 
should there he no improvement in the 
outlook for the next crop it would seem 
likely that the prices now ruling are far 
below those that are likely to prevail 
during the next year. Rios are going 
a’ 10 and 11 cents per lb.

ROLLED OATS—We quote a ieduc­
tion of 10 cents on this commodity, as 
winter approaches the trade is greatly- 
improved.
Rolled fiats, 80 lb. sacks, per 80 llis..........    2 05

“ 40 “ “ 40   1 05
" 2U M “ 20 0 54
“ 80 “ 8 o 244

MAPLE PRODUCTS—Prices and con­
ditions unchanged.

BARLEY—Prices are bolding firm at 
present. They are high, but there i- 
littlc chance of a reduction. There is a 
general scarcity.
Tot barley, per suck....................................................................... 2 Go
Pearl hurley, per sack................................................................... 3 ri",

per 4 sack............................................................. 1 >

EVAPORATED APPLES —The new 
goods are going higher owing to th< 
continued strong export demand.
50-lh. Ixixes................................................................................ u o
251b. Imxes................................................. ii ]
10-lb. boxes.......................................................................................... O H

BEANS—New goods arrived a few 
days ago and prices have dropped for tl 
time being at any rate. They came 
however remain low for any grea 
length of time.
3-lb. picker, |»er bushel............................... ................................. 3 i
Hand picked, per bushel............................................................. 2 1

RICE AND TAPIOCA—The tapioc 
market is much stronger and it is like 
to advance. Prices to-day range fro: 
4 to 4J cents. Rice is steadier at $3> 
per 100 lbs.
Japan rice, |»er 100 Itw ................................... 3 -
Pearl tapioca, per lb........................ tl 04 u 1 •

QUAKER OATS—
Family size................. 4
(Quaker oats, 36 s.............................................................................. 3 f
Puffed rice ................................................ ....................................... 2
Puffed wheat................................................................................... 2
< finuneal............................................................................................ 2 4
Pettijohn breakfast food............................................  ........... 2 2
Con if lakes..........................................................................................

CANNED GOODS — Canned peas nr 
up from 5 to 10 cents a ease. Fruit 
however, show a decline, especial 
strawberries, raspberries, peaehe- ar 
plums. Canned salmon lias advam-i 
about 50 cents a case.
Peas, standard, per case 2 doz............. 1 -

“ early June, per ease 2doz............................................
Ib-ans, |ier case 2 doz.......................................................... 1 .
Com, |ier ease 2 doz........................................................................ 17
Tomatoes, per case 2 doz..................... ............................. 2 00 2 ;
St rawlterries, |>er case 2 doz....................................................
Raspberries, i**r case 2 doz........................................................ 3 .
Peaches, per case 2 doz. ............................................................ 3 <"
Pears, per case 2 doz...................................................................... 2 :
Plums, per case 2 doz........................................................... .. 2
Salmon (Horseshoe Brand), per case 4 doz

MEATS—
Clark'« 1 lb., pork and beat is, plain, per ease.................

“ 2 “ “ ........................................................... 2 1
“ 3 “ " ........................... ...................... 2

1 “ tomato sauce, |ier ease.
.. 3 ..
;; i “ chili ;• ••
.. 3 ..

Soups, i>er doz.............
Corned beef 2 « per do/ 

I s |ier doz

nip, gallons, J doz. to 
" à “ 1 floz. t
M } M 2 doz. t

CORNMEAL—A revival is noted in 
demand. Prices are firmer and may go 
up 5 cents soon. The export delivery is 
heavy and the possibility of a shortage 
is rumored.
Com meal, per sack................................... .................................. 2 10

per 4 rack................................................................. 1 05
“ per bale (10. 10 ■).................................................... 2 35

40

Roast beef, l's, per doz..
" 2 s, " ................................

Potted meats, }'s, per doz...........................
Veal loaf, 4 lb., per doz................................

“ 1 lb, “ ................................
Ham loaf, À lli., “ ................................

1 lb., “ ..............................
Chicken loaf, 4 lb. “ ............... ..............

“ 1 lb “ .............................
Sliee«l smoked lieef, 4-1)». tins, per doz.

“ “ 1-lb. tins,
" “ 1-lb. glass,

English brawn, I s. |ier dozen.................
” 2 s. “ ...................

Cambridge sausage, l's, |ier dozen.........
2 s.

tieneva sausage, l 's, per dozen.................
" “ 2's. “ .................

Boneless pig's feet. I s, per dozen...........
“ r‘ “ 2 s.

Lunch tongue, Vs, per dozen...................
“ “ 2's. " ...................

EGGS—The fine weather has revived 
the local supply and the delivery is re­
markably large. Wholesalers are job 
hing at 30 cents to-day and the com­
modity is so popular that prices may 
advance still further.

BUTTER—No. 1 dairy is 25 cents to­
day and No. 2 is firm at 22 cents. Cieam- 
ery is moving well at 28 cents just now. 
These prices are firmer and they will 
undoubtedly go up.

I



THE CANADIAN GROCER

GET in on the Ground Floor!
The markets of the West are not yet glutted, and the man of 
enterprise has his opportunity of getting in there first! Does 
not this appeal to you, Mr. Manufacturer ? We are here to assist 
you to capture this profitable trade. We have the facilities, the 
connection, the business ability and the financial standing to do 
so. Our large track warehouses are situated at the three chief 
distributing points of the West—Winnipeg, Calgary and Edmonton 
—and we know we can serve you as no other firm can. Send us 
details of what you have to sell. We are after more business.

NICHOLSON <& BAIN
Wholesale Commission Merchants and Brokers

CALGARY WINNIPEG EDMONTON
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Street NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bannatyne Ave., East

Importers, Roasters and Grinders of

Coffee and Spices
Manufacturers of

Jams, Jellies, Pickles, 
Sauces and 

Flavoring Extracts
We manufacture a full line of these and are able 

to supply you quickly and cheaply.

OUR PRICES ARE RIGHT 
WE WANT YOUR BUSINESS

Before replenishing your stock get our prices

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.
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Another of
GUNNS “TOP NOTCH “ 

Quality Products

GUNNS
MINCEMEAT
Is guaranteed the finest that can be produced

PUT UP IN TIERCES, TUBS and PAILS

Gunns “ Pi-Crus a

Condensed Mincemeat
“HAS THEM ALL BEAT ’

A Sample Order Will Convince You

Made under Government Inepeotlon.

GiUNNS Pork and Beef Packers 
LIMITED TORONTO

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed 
Milks—and two brands of Powdered Milk- 
manufactured by J. Malcolm & Son, St. 
George, Ont., are the best brands that skill 
and science can produce. No dead stock 
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,
ST. GEORGE, ONT.

Dressed Poultry
We want large quantities of

Turkeys, Geese, Ducks, Chickens and Fowl
We have been 54 years specializing in Dressed Poultry. This 
valuable experience is at your service. We are the largest 
dealers and have the largest outlet of any house in Canada.
All shipments paid for daily.

“DAVIES
James St., TORONTOPhone Main 119

BEANS
New crop of Canadian 
Beans now in stock. 
Sample is very fine in­
deed and prices lower.

WRITE US FOR QUOTATIONS

F. W. Fearman Co.
LIMITED

HAMILTON, :: :: ONT.

BUTTER
EGGS

POULTRY
GAME

{J We require large quantities of each of 
the above lines and shall be pleased to 

quote prices f.o.b. your station. Write us.

The WM. RYAN CO.
LIMITED

PACKING HOUSE:

FERGUS, - ONT.
HEAD OFFICE:

70 and 72 Front St. East, TORONTO
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Pork Packers Beginning to Stock Up Supplies
Hog Prices Higher Than for Many Years—Demand has Eased 
up—Exportation of Canadian Cream to the U. S. Regarded as 
Purely Local—Australia and New Zealand Increasing Make of 
Butter—Cheese is Easier.

The hog situation has a better out- 
nk. Hoirs are coming in more freely.
: : 11 are ill better shape. Prices paid 

points in the country are *7.40 to 
7."in. and the demand for cured meats 
• •ops up well. Lumber camps are all 
I'plied, and with a better run of hogs, 
ickers will lie able to get some stocks 

hand. While one is apt to forget 
at lias happened before, and to cont­

ain about the unusually high prices of
■ present time, it may be interesting 
look at the following figures supplied
the “Chicago Drovers .Tournai : " 

The average price of hogs for the 
nth of October, this year, was $7.70:

year during the same month it was 
0.1. In 1882 the average for October 
- $8.0.1. and in September of the 

■ ■ year it reaelied $8.80. wliieli 
the highest si nee war time.

1S78 l be average in October 
■pped to $2.7.1. tile lowest fig-
• on record. ’ ’ Some of> the butter 
tiers will remember that same year 
'•a lots of butter was sold as low as 
a lb.

A good deal is said about the butter 
ieli is going to tin1 States in the 
ipe of cream. While this may affect
■ local values of butter temporarily in

• vicinity where it i< exported, it is. 
a ever, not likely to alTeet the price
any appreciable extent in grneral. 

ill the quantity of butter, which is 
Id in cold storage, the unexpected out- 

of some of our butter in the shape 
cream should he regarded as a fortu- 
'e circumstance. We are constantly 
•king all over the world for markets 

•• "iir products, and when a profitable 
rkot for mir butter opens up so near 
home, why should we not take advan- 
■■■ of it. and lie satisfied ?
The increase in the production of hnt- 

. both in Austra'ia and New Zealand, 
expected to be oil per cent, more 

last year. This is pouring into 
jlaiul. and the market there for our 
"or is becoming more uncertain, 
o ther it was done intentionally or 
• ■rwi«e the shipping of cream to the 

ati-s under the present circumstances 
altogether in our favor.

1 heese in the principal markets of 
gland is easier and may he quoted 

""U 1 shilling lower.

MONTREAL.
PROVISIONS.—Trade is steady, but 
t large in volume. Dressed lings are 
wn 50 rents, while live ones are some- 
a! stronger A general strengthening 
looked for in the near future, owing 
a tendency among the farmers to hold 

1 k their live stork for higher prices, 
ieli is developing at. present.

Pure Lard
Boxes. 50 ibs . per 11.. . ...................................... .. . . 0 162
Cases, tins, each 10 lbs.. per ll>................................... 0 V-,1

", ** “ ................................... 0 1G A
.......................... 3 " “ .................................. 0 17

I'ails. wood. 20 lbs. net. i»e.r lb................................... 0 16J
Pails, tin. 20 lbs. gross, per lb....................................... 0 lf»J
Tubs, 50 lbs net, peril.............  ................... 0 16>.
Tierces, 37'» lb?., per 11. ....................... 0 16J

Compound Lard
Boxes, 50 lbs. net, per lb............................................... Oil.
Case-, 10-lb. tins, 60 lbs. to ease, js r lb.............. 0 12

- 3 .............................................. 0 12*
Pails, wood, 20lbs. net, per lb....................................... 0 12
Pails, tin, 20 lbs. gros*, peril» ......................... Oil!
Tubs, 50 lbs net. t*‘r lb.................................................. 0 11;
Tierces, 375 lbs., per lb.................................................... Oil;

Pork
Heavy Canada short cut mess, bbl 35-45 pieces . ... 31 uo
< anada short cut. back pork. bbl. 45-55 pieces..........  3*1 *N
Heavy clear pork, bbl- 20-35 pieces.................................. 31 'to
Cl. nr fat backs............................................................................. 32 00
Heavy flank pork. bbl............................................................... 2- 00

15 00
22 00

Dry Salt Meats
Breen bacon, flanks, lb.................................... 0 15
I. -ng ch ar bacon, heavy, lb. 0 15 s
Long clear bacon, light, II ..................... 0

I-.xtra large -.j/cs, 25 lbs. upwards, lb ... 0 15
Large size*. 1 s t » » 2.» lbs , per lb 0 M
Medium sizes. 13 to 18 lbs., per lb 0 16:
Lxtra small sizes. 10 t*» 13 lb*., per lb.. 0 16
............. .. rolled. large. 16 t « » 25 lb? . p. r |b 0 17*

small, 'it.. 12 lbs . per lb. 0 Is
Breakfast bacon. Knglish. boneless, i«-r 11. 0 1*

0 17».
0 1-Windsor ba»‘on, skinned, backs. p» r lb.

Spic. d roll bacon, bom-less, short, p»-r lb 0 16
Hogs, live, per .-wt

»lrcs?» (l. per cwt ....................... 12 (N

BUTTER.—The butter market this
week is beginning to show the effects of
the eri am shortage, arenunts of which 
have recently appeared in The Groeer. 
This rise was predicted hv us some time 
ago, and the present quotations, lc. 
higher, are expected to be only the start­
ing of a much more decided advance.

Well informed dealers have already an- 
* ieipated this condition of affairs by 
buying as much and selling as little as 
possible.

Receipts for the week are 6,538 pack­
ages as against 6,666 packages same 
week last year.

For the season thev are 316.306 pack­
ages as against 377.126 last vear. The 
decrease is due to the shutting down of 
factories which are shipping their rream 
across the line to the United States.
Creamery, solids. lb..................................................................... 0 26
Creamery prints................................................................  0 26|
T>air\. tubs, lb......................................................................  0 21 0 22"
Fresh "dairy mils.......................................................................... 0 22

CHEESE.—Conditions show a decided 
betterment over last week. Opinions 
were expressed that the improvement 
would not eoine until after the close of 
navigation : hut the trade have evidently 
come to the conclusion that cheese, at 
present quotations, is cheap, and have 
been having heavily during the past ten 
davs, paving for the later-made goods 
higher prices than were paid for much 
finer September stork.

Export demand is unexpectedly good. 
It was thought, owing to the large New 
Zealand make, our trade would show a 
falling off The entrv of New Zealand in 
the British market has caused a change 
in the whole cheese situation. Here­
tofore Canada practically controlled the 
English marker. This change has been 
shown very clearly during the past year 
Cheese is 1r. rheaper now than at the 
same time last vear, and has averaged 
that much less during the entire year 
This makes a loss to Canadian produc­

ers of over a million and a half dollars 
for the twelve months.

Receipts for the week are .61,118 boxes 
against 49,678 boxes last year. For the 
season they are 1,850,728 boxes as 
against 1,814,413 boxes in 1908.
Ou»-hec, large............ ............................................0 lli 0 12
Western, liirg»-................................................................... 0 11C 0 12

“ twin*..............................................................0 12’. 0 13
“ small, 20 lbs.................. .............................0 12 u 12:

Old cheese, large.................................................... 0 15 0 16"

EGGS.—New eggs are very scarce, and 
storage stock is being used to a large 
extent. Prices remain firm, with a 
slightly higher inclination. Receipts for 
the week were small, only 1,548 eases as 
against 4.998 eases same week last year. 
For the season they were 182,137 eases 
as against 184,636 eases during 1908. it 
would not be surprising in view of this 
shortage of new supplies if prices ad­
vanced, though at present storage stocks 
are large.
New kill. " 33 '> 34
Selects, dozen.............. f, ",
No 1. dozen "
No. 2. dozen 'nominal i........................................... i i •_* 1 ij •>>

HONEY.—Sales of honey have been 
very steady, though no particularly large 
ones are recorded. Prices remain in 
about the same position as last we. k 
No immediate changes are looked for.
\\ bite i-lorer cf,mb honey'nominal firicesi . 0 H l'.
Lui’kwheat. extracted i, o .,•.
Clover, strained, bulk, 301b tin?......................... .... .. ]]

POULTRY.—Christmas trade is now 
beginning to quicken, and supplies of 
chickens and ducks are coming in fast 
In order to assist grocers in disposing of 
their supplies of poultry, we quote prices 
which are at present being paid hv Mont­
real dealers for lots.

Higher prices are being paid this year 
hv the dealer than the same goods re­
tailed for last year at this time.
*vring chickens, per lb 
H. ■ -. V »- r ]!, .
V u’ k' ducks. per lb. 
Turkeys. r lb..............

0 lu 0 12 
. o in 

" 14 u 15 
U 12 M IV

TORONTO.
PROVISIONS.—A noticeable feature 

in the provision market is rather a bet­
ter supply of hogs, and at the same 
time a falling off in the demand for 
cured meats. This will give the packers 
an opportunity to replenish their stocks 
which had been cleared out. Prices, 
however, both for hogs and the manufac­
tured goods are in every respect the 
same as last week.
Lnnc clear bacon. per lb...................................................0 1 H O 15
Smoked breakfast bacon, per lb................................. o 17 n is
Roll bacon. j»er lb..................................................................o 14? n 15
Light ham«, i>er lb.............................................................. n 15» •' 16
Medium ham*. j>er lb........................................................... o 15» o 16
Large hams, per lb.............................................................. o 14 0 141
Shoulder hams, per lb..................................................... n ]? 012»
Racks, plain, peril» .........................................................  n is n ]ô

!>ea meal.........................   n ]s: n i<n
Heavy mean pork. |w»r bbl........ ............................... 25 iY>'rtS 50
Short cut. per bbl............................................................. 27 00 *17 25
Lard, tierces, per lb...........................................................  n 14» 0 15

“ tubs "   0 15 0 1.5»
“ pails “   0 1.51 0 16

compounds, |>er lb................................................ 0 10 0 11»
Live hoes, f o b.......................................................................... 7 1 -
Dressed hogs.............................................................................. j.t ru

RVTTFR.—The demand for fro^h r-adp
butter is good, and all that romr*s in 
finds read v sale at. full mint a t inn nrioos. 
and for choice stuff an advance is fie- 
nuentlv asked. Rcvond the local demand 
there is very little doimT The frozen
crass and an occasional feast f turnip 
begin to tell on the quality of utter.
Fresh creamery print................................................  0 27 0 'S
Fresh creamery solids..................................................0 2-5 o 26
Farmers' separator butter........................................ 0 °4 0 25
Dairy prints, choice.................................................... 0 22 0 23
Tub butter........................................................................0 21 0 22
Baking butter................................................................ 0 17 18

CHEESE.—While there has; been a lit­
tle flutter in the cheese market, it is, 
however, difficult to say whether it is
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higher or lower. In some places a firmer 
feeling is reported, and in others this is 
not maintained. Sales at factories this 
week were made at front 11J to ’ 1 5-1# 
cents. This is about 1 cent 'ower tl an 
last year at the same time. I.oeal mar­
ket prices still remain unchanged.
ci... II 121 « 12f .1 lij « 13

POULTRY.—The poultry trade is in 
full swing, and every dealer is busy. A 
few years ago vou could foretell how the 
market was going to turn every morning 
from the receipts of the dav previous, 
hut not so now. Any surplus that is 
not required for immediate use goes into 
cold storage from where it is used, as 
required till next summer.

1- (ICS.—Stricth new laid eggs are 
practically out of the market, hut the 
demand is well supplied with cold stor­
age eggs, which are used for all purposes 
with fair satisfaction. Since the advent 
of the perfect system of refrigeration, 
strictlv new laid eggs are not tossing 
the situation as they used to to. and 
good eggs are eaten on the table all the 
year round. Prices are (inn. 1 at the sup­
ply is sufficient.

Karly Kpriiuc .‘hi.-k.-i.. ill.|.-| 
Spring ' hickfii. «In s.<p«l
llvim. |ht Hi iln->sf,l 
Turki yg, |ter lh . largv 
Spring ilu<*ks, alive*

1 »M ilut-k-

’1 U 12 
U 13 U 11 
•i 11 u 12 u i»> o is . II in II 11 u 12 0 l:U tw

Fr»**h • gg'

Strictli n* w lai'i.

i> 2'» 0 26

1IONKY—Beekeepers who have the 
control of the price of lionet prêttv well 
in hand are evidently holding hack, so as 
not to overload the market. Prices are 
regular with a fair demand.
H"iiv>. • xtravtv'l. 11* < ans M tl. pails 

•.I»- | ail*
“ VMlIlll. p« ! •lo/ftl ...

«I in' H IIn 11 n 12 n 12 n 12=

Further Developments in Cream Exportation
Ninety-Two Quebec Factories Shipping to the United States— 
Greater Part Going into Direct Consumption — Butter Prices 
May be High This Year.

M ■ : r.-a!. Nov. s. In last week fir. 
per a fit' 1 nee an: to date of the cream 
exportation, taov so prevalent on the 
Canadian h rdor. was published. Sii.ee 
that article was written, further infor­
mation. . f a still mere startling nature, 
has been unearthed.

Where, last week, it was stated, that 
from twelve to fifteen Qnvhee factories 
were devoting themselves entirely to ex­
portation. we now have figures showing 
• ha: . 1 -s that fl2 Quebec factories are 
putting forth all their energic- in this 
direction.

A new feature lias a’su developed as 
regards what is being done wit It the 
cr. am. A- first it was thought most of 
it was going into butter, as. in fact.
- ........ f it is. Latest statistics show that

i greater part is going into direct enn- 
~ o, p ; . thus having only a negligible
effect on the butter quotations, ft would 
take our whole Canadian eream output 
!.. mal-o any appreeiahle difference in 
United States butter prices. =.. it can 
readily he seen that the proportion now 
Wing turned into butter will not. in any 
way. he the self-cure for the present 
situation, by reducing United Stall- 
prices to a p int where it would pay 
C:n a «lia p d uef ns i«. keep their cream 
here.

Less Than Last Year.
S in • i"-(.resting data regarding the 

am unit of stored hitter in Montreal have 
«•orne to light. If was first thought that 
much mure must he in storage than at 
lliis time last year. A further investi­
gation showed the following:

Rceejpts for IfK)8. less shipments 
to date. fid.fWl packages.

Receipts for 1000. less shipments 
to date. 40.000 p ir-kages.

From this it will be seen that, with 
the same consumption as last year, there 
is stjll a loss of fi.fiOO packages. Most

"f : h. In-p sted m.ui in Montreal but­
ter circles are agreed that consumption 
has largely increased during tile pres­
ent year. These statistics have addeil 
imp .rtatiee. fr-mi the fact that Montreal 
is. t.. a large extent, representative of 
the whole country in the provision mar­
ket.

Not Much Export Trade.
The scarcity of butter is being felt to 

such an extent already, that tin-re lias 
been litt’e export trade, while at this 
time last year there had been consid­
erable. When the winter slackening of 
mil1: receipts pomes on. there will be. ac­
cording lo careful estimates, only half 
tin- production of last year in this pnnn- 
t r v.

The course taken by Montreal dealers 
is represented as a clear indication of 
what is exp« eted this winter. They are 
quietly buying all the butter they can 
and sel'ing only what is absolutely neces­
sary. storing the rest for the winter 
trade. Large orders arc being given 
even with the price open.

The expectation is that prices this 
winter will reach a point where we may 
hi- furred In import New Zealand hui­
ler. af rr which no further advance may 
he look'd for. This will pul prices high­
er than they have ever been before, ow­
ing In present general advanced figures 
asked in New Zealand for butter made 
there.

Butter is at present, a good “buv” 
to bold for the winter months.

PRESENTATIONsTO HAMILTON 
GROCER.

The regular monthly meeting of tl, 
Hamilton Retail Grocers’ Associate, 
was held in the hoard of trade rooms .. 
the evening of November 4. John < ■ 
Carpenter, chairman of the picnic eon 
mittce. made a final report, which shoe, 
ed a small balance to the good, notwin 
standing the unfavorable weather ’ 
day of the outing.

The subject of the withdrawal 
cash discounts from a great many lit, 
of staple goods, which had been un<V 
discussion, was the means of drawn 
a large attendance. The secretary r. 
a number of communications from t 
manufacturers and other associai he 
There is m. doubt this will be a live top 
at future meetings. There is a nun 
ment on foot to establish a provim 
a-'.icint ion.

After the regular business a \. 
p easant event took place when Preside 
John Forth, after congratulating 
committee and chairman of the am. 
picnic, presented to Mr. Carpenter 
handsome library table. Mr. Carpent. 
who was taken completely by surpi 
thanked the members of the associai : 
for their handsome gift and also f 
their assistance in making the picnic t 
success it was.

CO OPERATIVE STORE IN 
PRESTON.

The I’roston Co-operative Asocial: 
capitalized at $20,000, has been gram 
a charter by the Ontario government 
“manufacture, buy sell and deal 
goods, wares anil merchandise.” T 
provisional directors of the associai! 
are : William Kennedy and T! ie 
Prrker, moulders ; James Garfield W 
liants and John Kentnul Bradish. 
cliinis!s; Joseph Daniel, superintend. 
Arthur Nut tall, carpenter; Robert Jm 
Kaufman, patternmaker, and Willi. 
Beeblhobl. engineer, all of Preston, O

R. F. Whitternoro. New Ontario sales­
man for “Salada ” tea. returned last 
Saturday after a two weeks* hunting 
I rip in the James Bay country. There 
were nine in the party, but Hip only game 
bagged was three moose, the largest 
weighing 1.1J7 pounds.
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PACKING AND MARKING FOR E 
PORT.

Ottawa, November 8, IfMtti 
Iii the weekly report issued by i 

Department of Trade and Common 
sjieeia! attention is called to the siibj, 
of parking and marking exports, a 
the evils arising from non-attention 
tins.- matters speedily reflect not oi 
upon (lie exporter hut eventually up- 
the nation a- a whole. As the aim is 
secure repeat orders every rare slum 
In- exercised in the preparation for -In, 
ment of the articles exported.

In the exporting of poultry, il 
suggested that they be packed in do/,, 
lots in each ease and these dozens grad' 
in size and weight. Cheese boxes con 
in for some criticism as not being su 
liciently strong to stand iisuage of Iran 
port, and again it is suggested that tli 
particulars of manufacture be marked <> 
the cheese itself as well as on the boxe- 

If agents' instructions were implicit I 
followed there would he little opportun: 
ty for dissatisfaction.

■
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Quality Always Wins!
That Gillett s Goods” are the best is the general verdict 

of the housekeepers of Canada. They have stood the test of 
time—the true test of quality.

Only the purest ingredients are used in the manufacture of

Magic Baking Powder Gillett’s Perfumed Lye
Gillett’s Cream Tartar Royal Yeast Cakes

Etc.

BSMT
WINNIPEG TORONTO. ONT_______  MONTREAL.

ESTABLISHED 1852.

Food products tHat are produced in clean factories are best.

Clark’s Meats are 
Good Meats!

Every pound of meat used is most carefully 
selected.

Every process in the manufacture is as thorough 
as experience can make it.

Everything that is used is the best obtainable.
In buying, in making, in selling, there is only one 

end in view—to confirm and add to the repu- 
tation of Clark’s Meats as the standard of ex­
cellence; to multiply the number of customers 
by satisfying each one; to make Clark’s Meats 
the most profitable sellers the grocer handles.

Clark'» Pork and Beans Clark'» Mince Heat
Clark’» Ham, Tongue or Veal Clark's Oi Tongu»
Clark1» Sliced Smoked Bed Clark’s Chateau Baked Beans

and CLARK’S INBLASS BRAND HEMS

INGLASS BRAND includes a full assortment of Clark’s
Meats packed in air-tight glass containers.

WRITE FOR SPECIAL PRICE LIST.

WM. CLARK, - MONTREAL
Manufacturer of High-Grade Food Specialties

BOVR.IL
is Canadian

The original of All “ fluid beefs " was intro­
duced in Canada many years ago as John­
ston's I'luid Beef and that still sells in very 
large quantities as

VIMBOS
That preparation was improved and offered 
to the public under the name of '* Bovril 
and Bovril is now sold in every country on 
the globe. Many imitators have come 
AND GONE but the “ quality " goods still 
hold their own.

BOVRIL for your high-class trade.

VIMBOS for those who prefer to make a 
little Economy.

BOVRIL LIMITED
27 St. Peter St., MONTREAL
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A Grocer Converted to Handling Confectionery.
Pail of Candy Came by Mistake—But Was Sold at a Profit 
of $2.40—A Traveler's Snggest.ons on Handling and Display­
ing Confections—Showcases Should be Placed Near the Door.

“Too many grocers.” remarked a con­
fectionery traveler the other day, "give 
the matter of carrying confections but 
little attention and fail to see that they 
are cutting oft a direct source of prolit 
as well as missing many sales of gro­
ceries that might be made to the indi­
vidual who had been induced to visit the 
store because of an attractive display of 
confections.

"I have in mind a grocer in a small 
town who ten years ago handled no 
candy at all and never intended to. He 
received by mistake one day a 30-pound 
pail of candy and rather than go to the 
trouble of returning it he put a price- 
card on it and set it. on his counter. 
Before the time of closing on the follow­
ing day the pail was empty and the gro­
cer had made a profit of $2.10. This lit­
tle incident made him decide to put in a 
line of confections, and he is now selling 
several tons of candy each year, and his 
net profit is inercaxcd bv several hundred 
dollars. And so, I believe, it is alto­
gether possible for the grocer or general 
merchant in a small town to do a pro­
fitable business in confections.

Counter Arrangement.
“I think it pays to give the candy 

counter one of the most prominint po­
sitions in the store. With a little care 
and attention a very attractive display 
can he made with a comparitively small 
stock.

Do You Want 
To Save Money?

on discounts and freight.

We can put dollars in your 
pocket if you will handle

You will do a much more profit­
able soap business than ever before if 
you will stock our full line.

RICHARDS—
Quick Naptha Soap 
Snow Flake Soap 

Chips
Ammonia Powder 
100°o Pure Lye 
Toilet Soaps

“When a customer is attracted tv in­
ter your store by a tempting display of 
confections a favorable impression is at 
once created, and even though the party 
may buy no candy at that time, you 
have made it easier for him to come 
again, for the very presence of a neatly- 
arranged candy department gives char­
acter to the whole store and may very 
easily influence some people to trade 
with you who might not otherwise.

‘‘Of course a candy ill-part ment will 
not run itself. If you arc situated so 
that you van, or if your trade warrants 
it, it is best to have a sah sfady at the 
department all the time. She can keep 
the show-cases clean, make the display 
as tempting as possible, keep a close tali 
on what is required and give suggestions 
on how the department might be ini 
proved.

Occasionally 1 run am ss a glover who 
will not listen to the suggestion Halt he 
establish a confectionery depart :n-‘iit . 
hut I find on my subsequent rounds that 
he is more willing to hear what 1 have 
to say and usually I sell him confec­
tionery. I point out the fact that he 
can make as much if not more profit out 
of good candy than he can front any 
other article he sells—that is, it he gives 
the department some care and attention.

“Nearly all grocers are now selling 
confectionery because tliev know it pays 
them well to do so. Some, of course, 
still declare they will not he bothered

with it. but, as the above story indi­
cates, they arc finding out by actual ex 
pcricncc the value of handling this cl.i 
of goods.

Location of the Department
“If 1 were a grocer 1 would place n 

confectionery show-cases as near tl 
front of the store as possible, provide 
they were attractive. Very often wli- 
they are placed in such a position tin 
attract passers-by and sell much hell 
and 1 Would impress upon all meiehai; 
the advantages of displaying in prim 
lient places all goons that «resent tin 
good profits.”

CANNED GOODS TO ADVANCE
*‘ According to my figuring, tin- prie 

of canned goods must advance,** - 
(leo. K. Fisher, of the Burlington < . 
liing Vo., lo The (iroeer one day i 
week. “The demand, at llie prevail: 
lew prices will In- larger than ever I 
fore. ('ombilic this with the reviva 
good limes, increased |sipiila;iiu: 
lietler di-1 riliut ion facilities, ami w e n 
admit that everything (minis to c\ 
ordinary consumption of canned goo. 
which means an advance in prices

EXPORT NEWS.
Two ears containing 1.Ô00 gross 

“Li in 1" shoe polish passed thro 
Toronto recently per C.I'.K., h-a 
Montreal mi tin- 2nd inst., for Austro 
by tin- steamer “Montezuma.” This 
the second large shipment of “2 in 
that lias liven shipped to Australia
year. The g.... Is were sent through t
Imperial Export Co., Toronto.

CANNING MACHINERY CO,
CHICAGO TT.L. U «.A.

SUOHARD’S COCOA
Tlile 1e the season to push StJCHARD'S CO 
COA. From now on cocos will be in demsod 
daily- It paya to sell the beet. We eusrsntce 
SUCHARD'S cocoe igsioet ell other miles 
Delicious lo flsTor ; prices lust right.

FRANK L. BENEDICT * CO., Montreal 
Agents.

Csr I-->,s of Fine. Medium or Coarse, 
in tlam-ls, Sa<‘ks or Bulk

TORONTO SALT WORKS, 12B Adelaide SI. £., Toronto
O .1 CLIFF, Manager

SALT
CIE FRANÇAISE des PATES ALIMENTAIRES

Strictly French Maouficture Guiranteed
Manufactured at

•2 Beaudry Street M0NTREAL

APPLE BARREL
requirements for the coming season. 
Also staves, hoops and heading for 
sale.

H. CARGILL CD. SON
CARGILL, ONTARIO

Let us quote you on your

SEEDED RAISINS
INSIST ON HAVING

PURPLE AND GOLDEN
They are always the Best

Hacked by L. F. Giffin & Co.

W. H. ESCOTT
BROKER, - WINNIPEG

WESTERN AGENT.

I

The GRIT, YOUNG A SPARLING CO.. Limited
SALT

A7 A NUFA CTURERS
'“anted the highest awards in romper 

tion with other makes.

WINGHAM ESTABLISHED f87l |

ROLLED OATS
FLAKED WHEAT and OATMEALS

Hag* or Barrel*. Car or Broken Lot-
WRITE FOR «/COTATIONS 
Prompt at trillion to all order*

J. W. EWEN, - Uxbridge, Ont.

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.
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CHRISTIE’S BISCUITS
—and the preferential tariff

Canada’s particular housewives placed Christie’s Biscuits on the pre­
ferred list long since. That’s one reason why progressive grocers prefer 
Christie’s to all other makes.

Other biscuits undoubtedly are good—but even the best of other 
“bakes” fall short of CHRISTIE QUALITY. A fact admitted by par­
ticular women and progressive grocers alike.

Our latest fancy line
ZOO BISCUITS

delight and educate the children. They contain all the nutritious and 
wholesome ingredients that make for CHRISTIE PURITY AND Ql ALITY .

You certainly can secure the paying trade—the trade that stays—by 
stocking Christie Biscuits.

Christie Biscuits sell more than biscuits.

Christie, Brown & Co., Limited, Toronto

FACTORIES - CEYLON.

& Co. Ltd DESICCATED

COCONUT FAT

MANUFACTURERS OF FINEST QUALITY

COCONUT
AND

n

Biscuits Promptly Shipped
We can guarantee you expeditious delivery of all goods 

ordered from us. Next time you require any biscuits in 
a hurry try us, both for quality and prompt shipment.

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE, QUE.
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All the Year Round

Cowan’s
Cocoa and Chocolate

are in demand. 

Strong, persistent 
advertising, backed 
up by absolute pur­
ity and uniformly 
delicious flavor, has 
made “ Cowan’s ” a
household word in Canada.

THE p r*— Cowan Co., ltd.
Toronto

<?lutciv eu»r;

By Royal Litters Patiel

NELSON’S
POWDERED GELATINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EMBCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agente:
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Scott ft Goodacrc, P-O. Box 1204, Montreal.
J. L. Watt ft Scott, 27 Wellington St. East, Toronto.
W E. Aebley, Winnipeg.
Geo. A. Stone, 34 Inna of Court Bulldlnge, Vancouver, B.C.

PR06RESSIVÉ 6R0CERS HANDLE THIS MONEY-MAKER

Our

DI G H ARD

VILLAGE

DI6NARD, LIMITED, Biscuit Manufacturers MONTREAL

Mls

SSI
>9

iSI
CAPSTAN BRAND 

PURE MINCE MEAT
Package Mince Meat 

Put up in *4 gross casts

Bulk in 7-lb. Pails 
A doz. in craie

25-lb. Rails and 75 lb libs
Capacity one ton per hour.
Sold by all wholesale dealers

The Capstan Mfg. Co., Toronto Ont.

CANADA :
No belter

Country

■On'S :

No bettir
Chocoiite

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
arc the grocer’s most ready sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <8b Co.
, Halifax, N.S.

BELLING AGENTS:
J. A. Taylor R. 8. Mclndoe Joe. E. Huxley Arthur Nelson

Montreal Toronto Winnipeg Vancouver
Arthur M. Loucke R. Q. Bedlington

Ottawa Calgary
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Wheat and Flour on a See-Saw
Higher Prices one Day Tumble the Next—Demand Not so 
Keen—Heavy Wheat Movement From the West — Inferior 
Wheat Selling in England at Low Prices Holds up Delivery 
of Canadian Grains.

The wheal anil flour situation is as 
inueh a puzzle as ever. Since last week 
.ilinnst daily changes have taken place, 
ither up or down, and yet in the whole 

the prices are practically the same, al- 
i hough perhaps favoring an upward ten­
dency. The demand for flour, however. 
- not as keen. This may be owing to 
lie fact that the rush, which always 
.ikes place before navigation closes, is 
ver, and this is usually followed by 

i certain degree of dullness. The gener­
al feeling is a firmer confidence in the 

arket. and in the likelihood that pres­
et prices will he fully maintained.
The movements of wheat from the west 

re very heavy, hut the export demand i> 
-s active. This appears to he owing 
the inferior wheat in England, which 
milled and rushed on the market at 

v prices.

MONTREAL.
KLOl'It—Owing to the continued hold- 

olT of wheat by the farmers, winter 
heat patents are very scarce, and prices 
re becoming firmer every day. It is 
iped that this condition will not keep 
p much longer, as from present weather 
dications, fall ploughing will soon be 
it and farmers will then feel free to 

more drawing of wheat. At present 
: dors are more plentiful for high grade 
"ds than are the goods themselves, 
ere are no changes in quotations.

nt»T wheat patent». Mil.............   5 45
night roller*, hb................................................................. 5 2b

• V ra. hhl........................................................................................... 4 At)
val Household.hhl.............................................................. 5 70

-ra. hhl................................................................................ R 20
■ tut -1 l-a spring wheat patent», hhl............................... 5 70

strong haker», hhl .....................  5 20
►•Roses, hhl.......................................................................... 5 70

• rvest Queen, hhl.................................................................. 5 20

ROLLED OATS—Some heavy sales in 
e past week have resulted in a general 
cuing up of the rolled oat market. It 
not expected to continue long, as the 
use assigned is simply a filling of some 
rial temporary need. No changes in 

ire are quoted.
is natmeal, hags.......................................... ........................... 2 65
mdaril oatmeal, hags....................... .. . .......................... 2 65
■ninlated " “ ................................ ........................... 2 65

Must eommeal. 98-lb. hags................. ......................... 2 HI
te,i eommeal, 100-lusgs........................... ........................... 1 85
ire nommeal................................................ ................. 2 00 2 05
.••it oats, bags.............................................. ........................... 2 40

" barrels.......................................... ........................... 5 0U

FEED—Supplies of shorts have been 
uning in very freely, so much so that 
has reduced the price to $22. Other 
os are firm, with a strong probability 
it they will remain so for some time to 
me.

" ario .bran, per ton..................................................... 20 00
mitoba shorts, per ton............................................... 22 00

bran.perton................................................... 20 00
lillie, milled, per ton............................................... 27 00

straight grained, per ton.............................. 31 00
-1 flour, 98-lh. bag.................................... 1 55 1 75

TORONTO.
KLOLTÎ — There is nothing of any 

consequence to report this week. Wheat 
is finet uating from day to day. hut in 
the course of a week very often it has 
not moved a single point. Flour is 
more steady, especially the local mar­
ket. which has not changed for several 
weeks.

Manitoba Wh«*at.
1st Patent.............. ........ 5 20 5 30
2nd Patent............ ........ 5 00 5 10
Strong bakers. ...

Winter Wheat.
........ 4 90 5 00

.Straight roller ... .5 20 5 40
___ 40 5 50

Blended.................

f*F.RKALS—Although both wheat ami 
fiats are firm and higher. the manu­
factured "nods arc still sold at the same 
price as last week. The demand has 
lust some of its keeness. and buyers are 
looking for lower prices, but as a manu­
facturer this week remarked with con­
siderable confidence. **thev will he fold­
ed.”
Rolled wheat, car load.......................................................... 2 75

Oatmeal, car load.................................................................. 2 5u
Rolled wheat in barrels, 100 lbs........................................... 3 00

" oat» in hags, j»-r hag 90 lbs. ................. 2 40
Oatmeal, standard and granulated, in hag» 98 lbs . . 2 65

A Vancouver report siales that An­
drews & Nunn, grocers, of Mount Pleas­
ant. have sold their business to the Pen- 
pie's Grocery & Bakery C..,. Ltd., who 
have now four stores running in the 
citv. The purchase price xvas between 
$.">.000 and .«fi.OOf).

THINKING VS. DREAMING.
Sometimes when yon suddenly 

wake up ami find ymirself wast­
ing a whole lot nf time ovi r an 
unimportant matter, experiencing 
difficulty in arriving at a cunrlu- 
siun. just open your eyes still 
wider, and ask ymirself the ques­
tion: Am T actually thinking
about tills subject, or am T simply 
dreaming about it?

Thinking involves concentration 
—the forcing of given facts into 
logical and sequential order, from 
which further facts are evolved, 
and ultimately the decision in the 
whole matter.

Dreaming involves an involun­
tary revolving in the mind of 
given facts until they finally lodge 
themselves in some position where­
by a conclusion is reached—and 
it is very apt to he an unsafe 
conclusion.

If business men would do more 
real thinking and less dreaming, 
how much more work, and how- 
much better work, they would be 
able to do.—Herman Price in 
Graphite.

A DEMAND
That there is a demand all 
the year round for the Soda 
Cracker Biscuit is a fact too 
obvious to need emphasis ; 
and the public has long ago 
come to

A DECISION

to have nothing but a Cream 
Soda in crisp, fresh condi­
tion and of unqualified 
purity.
You, Mr. Grocer, can rest 
assured that you will rapidly 
make

A DISPOSAL

of Mooney’s “ Perfection” 
Soda Crackers if you per­
sist in handling and pushing 
this well-known line. More­
over, there’s a “worth 
while” profit in selling 
these goods !

ÉKMEEW’S

[ PERFECTION
mW8

v MOONEY BISCUIT 1 CANDY COMOONEY BISCUIT!CANDY CO 
STRATFORD. CANADA

Cox’s Gelatine
The Leading 
Gelatine f- r 
more than

Foremost in 
Purity and
Manufactured
h y Messrs.

as PACKED

Canadian Agents J, & G. Cox,
C. E. Colson & Son, Montreal Ltd
D. Masson & Co.. " Goriie Mills,
A. r. Tippet A Co.. “ ED1NB11GH
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You really haven’t time to 
fool with anything that is not 
well known, well advertised.

“CHOCOLATE

BORDO”
is a steady seller because it is 
steadily advertised on the no- 
let-up plan.

The fame of this specialty 
is widespread and the Choco­
late is so good that once tried, 
always used.

Consistent quality and a 
large profit to the dealer are 
the chief reasons for the con­
tinued success of our “Bordo 
Chocolate.”

If you have not shared in 
‘ Chocolate Bordo ” prosperity 
it’s your fault.

Your trade ought to know 
that you handle “Bordo.” The 
demand is unusually large, 
but we are prepared for it, 
and can fill your orders 
promptly.

Don’t delay, write us to-day. 
IT WILL PAY YOU. Why 
not handle the best. It costs 
no more.

The Montreal 
Biscuit Company
Wholesale Confectioners

MONTREAL

XMAS
CANDIES

<1 Mr. Grocer, I can supply 
you with a complete 
range at very reason­
able prices.

•I It will pay you to get 
my quotations.

<1 Quality in every in­
stance guaranteed to be 
highest.

11 rite me 
To-day Sure.

Victor Archambault
Wholesaler

SHERBROOKE, QUE.

Have You Entered 
the Orange Meat 

Contest ?
If not, you arc missing 
an excellent opportunity 
to win some large cash 
prizes.

$700.00
Cash is the First Prize

Get your customers to 
save the bottoms of 
Orange Meat boxes for 
you.
Send your name and ad­
dress to Orange Meat, 
Kingston.
Read postcard in package. 
Contest closes November 
30th, 1909.

.1

GRATEFUL COMFORTING

’S
COCOA

The Choicest of au 
Cocoas

The Most Delicious 
The Most Nutritive

A nip of this dr-light ful tx-vrage is n 
real viijnyiiii iit, giving truv vxhilarai : 
invigorating thr winilv syetvm.

The LEADING COCOA of MAN> 
GENERATIONS

SpMlal Agents 0. E. COLSON A SON, Montreal 
Nova Sootla, E. B. ADAMS, Halifax. Manitoba, BUCHANAN A CORDON, Wlnnlpi

MILK
is the one universal food. The best and purest form in which 
it can be obtained is

TRUMILK AND MILKST0CK
I he only milk powders soluble in cold water. Light to carry. 
Better in taste than any other form of milk in cans. Will keep 
after can is opened. Not injured by freezing.

AT ALL WHOLESALE GROCERS

Canadian Milk Products, Limited
Head Office: Mail Building, TORONTO
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REGISTERED

P/hen Brown Bought 
Out Smith

(TjROWN is young and aggressive.
He was also Toronto born.
He always had yearnings for a grocery business by his 

lonesome.”
From his tenderest years he haunted the corner grocery—because 
the biscuits were good and the host was busy.
So, when Smith hung out the “ For Sale ” sign as a window dis­
play—Brown was one of the first to see the invitation.
The first to accept the challenge.

Because Brown’s pater had the cash, 
everything ran on wheels.
Behold Brown Jr. duly inducted 
“boss” in a shop of his very own. 
Smith he noticed had been selling 
half-a-dozen brands of flbur.
In fact, a little of everything and little 
of anything.
But Brown wasn’t born in Toronto 
for nothing.
Wise he was, and keen, and aggressive. 
Both his eyes were good.

Out of every ten women who called, 
the FIVE ROSES majority stood out 
like unto an exaggerated wart on an 
elongated nose.
Ay, Brother Grocer.
Every woman who called for FIVE 
ROSES flour—and got // — became at 
once infected with the “ come again " 
microbe.
Smith hadn’t noticed that—Brown did 
the second day of his election.
But Smith never noticed very much, 
anyway.
Maybe that’s why he sold out, who 
knows.

Now Brown didn’t want any “Tran­
sient Trade. ”
When he said “please step into my 
parlor,” he meant each stepper-in to 
become a fixed asset upon whom he 
could bank.
So he handed over FIVE ROSES 
when she said “flour.”
He knew the difference between the 
“come hack ” and the “come again."

Brown doesn’t sell any other flour. 
For reasons that stand out, Brother 
Grocer.
This is the true story of Brown, who 
bought out Smith less than a month 
ago in Toronto.
His sign reads—
“/don't stock FirE R OSES—I sell it. ” 
Another states—
‘ ‘ Everybody satisfied.
Including Brown, of course.

Which, Brother Grocer, would YOU 
rather be:

Sin ith or Brown ?

FIVE ROSES FLOUR

LAKE OF THE WOODS 
MILLING COMPANY

k - «ni

■ m

• t flT; i

MONTREAL ' t *
TORONTO
OTTAWA
LONDON if
ST. JOHN
WINNIPEG
KEEIFATIN

&
V'•

FANCOUFER Tv

Makers of Life Roses
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Plan of Western Merchant in Collecting Accounts
Debtor Should First Become Interested — Rules Ought to be 
Flexible to Meet Varying Circumstances—Nature of the Series 
of Letters Sent to a Slow Pay.

( "a’.garx. A Hit via. X«»v. M. Tin* tirs; 
thing necessary m collecting accounts, 
si^iii a local merchant the other dax. is 
to get a debtor interested in a debt. 
In mder to do >o a leii*«r. short and to 
the point, ran he written, hiving be for* • 
him : i;v nature of t hi* ind«*btedn«*><. in 
ovdei- lo g«t him interested. ( Mire hi» 
intere»} i» aroiisi‘d other let t- i •. « an hr 
»\t. it h«*ing nee»-—ary. of «•••urse. to 
form an idea of tlie nature ami person­
ality of tin- debtor in otivsiion.

A» . ma ter *• t’ fart. eonv-pomimire 
through the mail :» m«*rvlx a matter of 
"i/inir up human nat lire. The «•ittploye to 
whom i» ;i»»igt:ed tin* «lut y of « oll«-«-t ing 
aeeo.unls ji:i» a hit:lily important work. 
! or î! i-ie i» a linn* to In- s«v«*re, and a 
jinn* no; to !*«• >«ver«*. The cullrrting 
work Mmtihl lie under the timn:tg«menl of 
o i -, « ■ w ho while iMiig tact and retaining 
tii" o-«»od will of the eii>tomer> can keep 
I’p til" r 1'eet iotlS.

Tin* «*<d"•*«•!«*r -iiotiiil exp’ain to <*aeh 
« i eh. • ' tiial it !» Il'cosirv to *lh*et 

iii onip; lx in «•r«i«*i to «-«.ndnrt a
prop" i lx. has f« w linns van 

i «•!'«•«* aM eitsloiners to lix «* up ;o an iron- 
«• ad rul. ivgiir«!ing tin- t:»m* of payment 
. ; «1 r. tain their tra*i«. In <«»tn«* place» 
f ! a«h Mimii ii. «-xerl’eni » t :i 11 d i n g are ;ic 
ru»tofii«*«I to pay hill». only ai tin* rn«l 
of tliii tx or sixt x «lay**. Therefor* , a 
linn «h-dring t«« have a'l hills paid in 
ihirtx day». miM if «hung husine»» all 
*»v«*r the country he tactful and a Mow it » 
rule» 1 « » he »iilli«*iently llexihh* to m«*«*i 
x aryitig eiieuni>tatie« ». Many firms hold 
to tin* |ndicy of writing letters tin* «lax 

arc ami making for

refuses to pay. or then* serin» «langer of 
losing tin* account by failun* it is tlu*n 
time to ar, «piiekly ami >rn«l a personal 
r« pr«*»eiit at ix «•. As many men «deject 
M-ri«»usly t * * «Irait», this met lio«l of <•«>!- 
11 ■«• t i ng must h«- use«l xx it h caution. It 
i» really ditlicult to lax down rules, hr- 
eatt>e xx hat lud*ls good for «me hn»i - 
ne-*» and «'in* «lass of debtors would 
not h«d«i g«*«i«l tor another. 11« • - 
<*au»«* proper a«*ti«*n must he r«»n»id<*r»*«l 
largelx bx 11n- eir<*um>tan<*e> <•!’ <*a»*ii

The Last Resort.
If 1 « * 11 «*i » ami «Ira ft » ltav«* no «*lT«*«*t 

the ea»e «dioiihl lie pla«*r«l in tin* ltamls
• if an altoni«*x xx im i» in tin* nnplox **f 
t In- linn. a» «*\|*p iri-r«* proves that a 
I « * « 1 «*•■ «»v«*r tin* signature «if an at tor 
n«x i» oft«*n all that i» necessary with 
oh»t inate a ml tmlilîer» lit debtors. In all 
ea»«*» tile col !,e»pii||d«*ln*«- a lid e«HiV«*r»a- 
tion »lu»nl«l he e«iurt<*oiis. as v«*ry often 
<*u»loim i » ln*«*onu* off«*ui|e«l at a harsh
• *r hasty <h*man«l for money ami turn 
tlndr patr**nag«* « • 1 » « • xx lure.

alter a« «*oimls 
mal r«*«juests for payment.

Be Careful in Dunning.
In h »t lines of lnisitA«‘ss it is a«lx is- 

a h ! « t«i int r«nltt<*«* »«mn* niani f«*st at i«m <*f 
p**r»«.na! inlet i*»t that will take away 

ofu tii- «lunning l«*t tn » all the «lUagive- 
; hie rtfevt». y»*t retain tin* usefulness of 
tin- work. In I In- ra »•- of a ha rd «h*ht. 
a 1< tt« r might he. written <*n<*h »ing a 
»t at«*m«‘!it. and »? at ing that it was ii«*<*«» 
»ar\ !«• hav«- ;i payrin-nt as early as p««.»- 
»dd«* n» x«»u ha x <• hi II» of y«»ur own 1 « « 

'flii'ii toM**w this up by showing 
t; y«»u -1 ill d« »ir«* patr«mag«* by speak­
ing «>f a : «*vv line of g«•«•« 1 s y«»n liax<* jn»t 
r«*ceiv«‘<l.

If a let ter «.f t hi» kind brings n«i i«>- 
'!»«*ii'«-. it xvotthl he w«*11. after giving a 
t a»onahle length of time for attention, 
t" semi a »«*«■• *i:*I 1«*«t« r firmly emplias- 
ing tin* fa«t that tin* account lias tun 
for »om«* t inn* ox«*r the usual limit. and 
a» you mii»t bax<* money to run your 
business the nei-oiint sliouhl h«* given at­
tention without any further delay.

Then if d«*htors pay no heed to »u«*h 
’•’tm-. a firm is certainly justified in 
drawing on a customer. If the customer

A despatch from Turks Island, 
hamas, states that a recent rain fa 
ever 10 inches overflowed the salt • 
ami caused an immense loss of »a 
raking of which is tin* most imp 
industry in the Turks and ('ai. 
lands. About 1,800,000 bushels .„•« 
ed and exported annually.

Blenheim. (hit., merchants hav. 
a slight eitange in tin* hours of «• • 
fhi M«unlays. Wednesdays and I 
they will close at 0 and other ni- 
s. This agreement holds g«»n«l . 
tin* winter.

Tell Your Customers 
That :

SHAMROCK
BIG PLUG

SMOKING TOBACCO
When out never dries up er 

becomes hard. The leaves 
are mo firmly packed that tho 
plug romaine tremh and mol -> r

TRADE NOTES.
T. 11. Miirl i.ivi'i . I liimlalk. < )i. ;lias 

mm ni into a m-u .iioi' litl<-il in np-lo- 
ilali- fashion. Ill- inn-mis to ki-.-|> only 
• 111 :■ 1 i t \ "imils.

•I. • '. Mnliii . i"hur<-ii ami VX’i-ilinirl.in
Süvi-l-, A !lis; m:. two xxvi-ks atro o|n-n- 
i-I a 'tun- xx it It a stock of alunit .-ÿslHI 
tn -jTiii-ifiiami aln-ailx icporls lutsi

Tin- ......... . linsit.<-ss I'onncrly i-iin-
ilm-ii-il l»\ I-'.. .1. Ki-iil. of Kvcn-ti. Ont.. 
i-i'i-ciit!x i-aiin- into tin possession of Ik 
Kairs. Mf. Fairs repnrls Imsini-ss in a 
in-altliv vomlitioit.

CLAY S

A perfect Article. Bel 111 
Insist upon baring McDougall'»

D. McDOUfiALL 6 CO^ Glasgow. it.

Tel. Up 2076 TeL E..I S-is

YOUNG’S PATENT PI PI
in Seven Shapes

W. J. GRANT
Sole Agent for Cenacle 

606 Lindsay Building, MONTRE".

Black Watch
The Big Black Plug 
Chewing Tobacco

1 A Trade Bringer '

Sold by all the Wholesale Trade
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DID YOU EVER
GIVE A THOUGHT$

I 1

to the profit that would accrue from a to­
bacco department in your store?

It can be run at very little cost, the 
value of the stock need not be high, the 
room taken up in your store is not appreci­
able, and the profit you will make will be 
well worth while if you feature the

7-20-4
CIGAR

Ask the man who is now selling 
“7-20-4” Cigars !

H rite to-day /or prices.

The Sherbrooke Cigar Co.
SHERBROOKE, QUEBEC

Royal Polishes
For satisfaction to the house- 

wife who desires most value 

for her money, and for 

profit to yourself, push these 

Canadian-made poihhes.

ROYAL POLISHES COMPANY
MONTR EAL

--------BUY--------

Star Brand
COTTON CLOTHES LINES

----- AND------

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better

ror Sal* by- All WhoUsal* Dealer*.
SKK THAT YOU GET THEM.

[TJI-IU'
j eo>A l”po"u3 mÜÈVcO *1

"Wâ ftesg
liquid polish
/OB ALL METALS.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”
the new 10c. plug i* the latest

Order from Your Wholesaler

M.™i.durtd Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.
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FLORIDA
Grape Fruit and Oranges

Heavy Shipments of Apples Abroad
Almost Double the Quantity Sent Out Last Year—Fresh To­
matoes Scarce—Frozen Fish for Advent Trade — Florida Or­
anges Displace Californias—Mediterranean Lemons and West 
Indies' Grape Fruit Arriving—Grcccrs Storing Potatoes for 
Winter.

are giving great satisfaction. 
Stock is ripe and in fine 
shape.

New Lemons, our special 
pack, “ H law at h a”
Brand, none better.

Almeria Grapes, Figs, 
Dates, Nuts,Cranberries,etc.

m
25-27 CHURCH ST. - TORONTO

“EROTIC" (Lovely?) 
LEMONS

When you order lemons 
And the brand you mention 

not,
You may get E-rot-ic lemons 
With the accent on the Rot.

Therefore, Mr. Grocer, when 
ordering specify St. Nicholas 
or Home Guard—The lovely 
lemons without the “rot.” New 
Stock now on the Market.

J. J. McCABE
AGENT

32 Church Street, TORONTO

MONTREAL.

(litKEN FRV1TS—Rears have prac­
tically disappeared from the market# 
Those which still remain are of very 
indifferent quality, and are not of sntli- 
eiont importance to quote. Canadian 
plums are also off the market.

Among the new goods now being quot­
ed are Baldwins. Spies. Kami “ix and 
Greenings of ilie app'e family. The qual­
ity of swell of these apples as have found 
their way to the local market is very 
good, though some complaints have been 
made as to their being small for firsts.

Apple shipments for the week ending 
Nov. li. were ôti.ôTS hhls.. as against .'17.- 
7lil bills, same week last year. Ti date 
for the season they are 4Ù2.Ü0H bids., as 
against ‘J-VÎ.1.'ll bids. 1!»(IK. These fig­
ures show that this year is proving 
much better for apples than last year.
Apple*. Alrx:in<l«*n«. X<> 1............ 3 50

Ibt 'Iwins. per bid . 4 <»i
“ Greening*. per hhl.. . I IW

Spies, |NT bid  4 50 fi II)
" Fainv-uv. per bbl   4 50 5 00

Mtvkintush nils  f> 00 5 SO
” ” Xu 2 4 SO

T .llmf.n Kw« ets................................................................. 2 5b
Wealthy*. No 1. l.i 1 4 SO

“ Xu 2. bid 4 00
Banana* nrat«il. bmmh........................................................ 1 75 2 25
l'rnnlsTri«*s. jnt bid................................................ R O'l 9 00
(%'o,antit«. bag ............................................ . .. 3 00 3 25
Gran»-*, California. Malagas, crate ... 1 75

" Tukays. t-ratv .........................  2 75 3 00
Ibdaware, era*»-................................................................... 1 50
('••nrurtls. |N*r basket.   0 15

“ Niagara 0 15
I«.‘tuons, Verdillt*. bu\............................................................... 3 00

Mauris, b.ix.   3 00
l.inu-H, |M-r Imt ............. ........................... 1 00
< inmL'fs. late Valencia*.   3 50 3 75
I’eachw, California, box  1 50 1 75

<'anadiati, basket ...... 0,50 1 oo
l’liim., CalifnmtH. iiercralf 1 75 2 50
1*111» apples, Fluri.la, Ihix 4 OO 4 50

VEGETABLES - High-grade vege­
tables are very scarce, as supplies have 
almost ceased to come in. Tomatoes and 
string beans are particularly hard to 
get and prices on both ate much higher.

Potatoes are plentiful, and of an ex- 
<■■ plionally good grade. In fact poor 
potatoes are hard to find.

Very few additional arrivals are ex­
pected in most lines. Prices are gen- 

a'ly higher, with a poor demand.
Ittvtu, |N*r bag ..........................................   0 50 0 00
Canuts, bag ................................................   0 50 0 <10
Cabbage. du/«-»i   0 25 0 40
C.d.Tv, Canailian. dozen.................................................... 0 30 0 50
Cauliflower*. »luz#‘ii.............................................................. 1 00 2 00
( 'ni'iifiilM-rs.biutkvt ........................................................................ 0 50
Orfi-n |N‘|i|N*rs, «Tate .............................   1 50 2 00
l«ettur... 0 .7.11........................................................................ 0 40 0 50

” Bust un...................  0 05 0 75
IXT'k*. dozen .......................................................................... 1 00 2 50
Onion*. ml. i < r bag............................................................. 0 75 0 80

" Spanish, «•as.*» 150 llm................................................... 2 75
“ " half rases......................................................... 1 65

“ I'rate* 50 lbs. ....................................0M 1 00
Potatoes, Montreal, bag.................................................... 0 60 0 90

s w *i*t, I NT bbl 2 50 3 50
" " basket .............................................................. 1 50

Parsley, dozen........................................................................... 0 10 0 15
Pat snips, per bag.......................................................................0 î«) 1 00
Pumpkins, duz.......................................................................... 1 25 l* 50
Sage, dozen.............................................................................. 0 40 0 50
Savory. »l*»zen................  0 40 0 50
Sninaeh. Canadian. 1m»x...................................................... 0 50 0 60
String Imnv s. l«*ket (large).............................................. 4 00 4 50
Smash. Hubbard, |mt dozen..................................................... 1 50
Tltynie. dozen ..................................................................... 0 40 0 50
Tomatoes, hot-house, lb............................................................... ft 25

" Chat.-auguay, imt basket..................................... 0 75
Turnips, bag ........................................................................... 0 50 0 75
Vegetable Marrows, dozen.............................................. 0 50 0 60
Watercreea, dozen........................................................................... 0 40

KISH The close season for lnl:« u 
ami whit dish is on. and only 
fresh in these lines are obtainabl*

The market is active, particular 
the pickled and salt fish, as c 
merchants are ordering their - 
before the close of navigation. me
frozen fish from the Pacific com ml
Manitoban lakes are now in tran> ml 
will be ready for Advent trade. >u 
frozen herring and mackerel 1: <•
east. Prices for these goods w dp 
about the same as last season.

Shell oyster trade is showing in v- 
ment, and the best grades are n«r 
high.

A Vancouver concern lias y. m 
pit ted arrangements to ship fn*> !m
on direct to London, Kng. It is < » «1
that this can he done succès-i: h\
proper chilling of the fish, and 
to s;art the first shipment of til 
in the near future.

Heretofore all shipments hut 
frozen fish only, but in ease tie- ..d 
shipment arrives in first class e< 
it is thought most future bits li­
sent fresh. The price in London b. 
about five pence per pound.

FRESH
Barbotte.................................................
liluetish, (mt lb..........%.................... ......... l
I>or«\ imt lb........................................................
Eel*, fresh, p»T lb.......................................
Flounder*. imt lb................ ..........................
Halibut, |nt lb................. .................................
Hadd'M'k, jnt lb....................... .................
I«ake truiit, imt lb....................................
Mark.nl.................
Murk.-t i-.mI, (nt lb................ ■*
Perch. dr«iw.il, jnt lb..........
Pike, headless utel drpss.il 
Salinuli, 11. C .............. ............
Sea trout. imt lb................. •1
Steak <imI. per ib.................

I lit »ZEN
l>ure, w inter .-aught, per lb.
Halibut, imt lb...................................
Steak o«l, imt lb...............................
Salmon, BC.. red, peril».
Salmon, Gasp-*
Salmon, (jtialla, imt lb........................
Whitefish, large, imt lb.....................
Whitefish, small, imt lb.....................

SALTED AND PICKLED 
Green rod. No. 1 medium. iM-rlb.

“ small. Imt 11»................
“ large, imt Ib..................................

Labrador herring, bbl........
Lthrador herring, half barrel 
I.ahra«lor *ea trout, bbl*

......................... half bbl*
No. 1 mackerel, pail............................................
No. 1 ** half bill*
Salmon. B C., half bbl*
Salmon. B C , bbl* ..........
Salmon, B < pink .........................
Salmon, Labrador, bbl 
Saimon, l«abrador. J bbl*
Salmon, Ijibrador, tien*.**, 3;JO lb
Salt eel*. l*T lb.............................
Salt sardine*. 20 lb. |>ail...................................
Sardine*, Quels***, bid ........

SMOKED
Bloaters, large, per box..............................................
Haddins, 15 lb. bx* . lier lb
Herring, new smoked, per lsix.....................
Kippered herring, |wr Imix......................................
Smoked salmon, sugar cured, i*t lb ...

SHELL FISH
Lobsters, live, jnt lb........................................................
Oysters,choice, bulk, Ifnp. gal............................

" “Sealshipt." standards, Imp. gal
" *»‘l.i‘t ••• ■

" shell, (nt bbl 1

PREPARED FISII
Boneless nod. in block*, all grades at 5|, ti, 8, 9 Si 10*’
I)ry c<m! in buroHm, per bundle
Skinless cod, 100 It), case...............................................
Shredded cod, per box............................................................
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TORONTO.

Ml» FKX FRl ITS — Apples arc now 
1 he only domes!ie fruit in the 

..rket. A few late peaches of poor 
a lit y are still awaiting buyers. Urapes 

yet here, but they are getting stale 
t\ hard to sell. Apples are now tak­

a' up the principal time of the dealers. 
.'Idle the market is pretty well stocked,

• y are nearly ail fall apples and a 
"d many culls at that. They are sell- 
j from $ 1.50 to a barred, accord-
- to quality. Snow apples go as high 

>1. Very few good winter apples are 
rfed.
The California late Valencia oranges 

about over, but are promptly follow­
in' the Florida, the first car of which 
' arrived. New Palermo lemons are 

-■* on hand, as well as grape fruit.

buying freely and large quantities are 
being stored for winter. As they are 
cheap and of good quality they must 
certainly be good buying at present 
prices, before the extra cost to protect 
them from frost will have to he added.

i^r I,fig
( 'abbage. Canadian, per <l'iz<n .
Carrot*, new. [*-r hag...............
(’«•lory. Canadian, p»-i do/. 
Onions, Canadian, ix-r hag

new, Valeneias, rrat •

I’eppers, green, per basket 
red. |x.-r basket

0 60 
0 40 0 55 
0 301
3 00

. Ï 75 
0 30 o 35

0 35 
0 Vl 
0 351 •-)

le.-., green, basket 
P» r barrel

il»n ies. |h r bbl 
small basket..

A Imeria per keg
• Fruit.....................

■ Ti'. V.-rdelh

ges. Cal Valeiuda 
Cal small

Florida*-'
In -, late...................
-, Can., basket . 
apples, per * l-e.
' es, per basket. .

VFMKTABLF.S 
:irge quantit i -s.

0 15 
1 Vl » on 

. 1 65 3 00

.......... * 50
0 13 0 15

4 i«! 4 35 

3 35 3 .50 
3 .V) 3 75 
3 35 3 75 

3 oo

3 IMI 3 35 
. o .VI 0 65 

0 40 0 no 
3 to 4 VI 
n :ki 0 40

Put ai,irs :i iv Ivmdlcil 
Iti tail liieic!iiiiits lire

ALMERIA GRAPES
In choosing grapes for winter, keeping quality is 
our first consideration. We have the finest 
selection this year we ever had, and prices very 
reasonable.

Late Howe Cranberries
Fancy long-.keeping stock---A good time to buy.

Late Valencia Oranges
All sizes from PCs to 250s. The only first-class 
orange on the market.

WHITE & CO., LTD.,

THE ITALIAN LANGUAGE
would be nice to understand when we hear a conversation in Italian and want to 
know what they are talking about. Space does not permit me to explain much. I 
will tell you about FRATELLI—Wr\\s word means Brothers and from the same root 
we have Fraternity. So when you hear or read Fratelli Follina it translates Follina 
Brothers—-Packers of finest Sicily Lemons. Look for this name on every box of 
lemons you buy. Quality and packing unexcelled.

W. B. STRINGER, Toronto, Canadian .Agent

DATES
The proof of the pudding is in the 
eating thereof—so in my brands of 
Persian and Fard dates the verdict 
of finest quality has been rendered.

MENTION THE BRANDS

HALLOWI
(Packages)

” SAIR
(Packages)

Ilf

“CAMEL" 
"EA8LE’ 

‘MONOGRAM’ FARDExtra Fancy

“CAMEL”
Extra Choice

wriï * H ftLS, JR.
IMPORTER

W. 0. 8TRW0SR, Agent, TORONTO

FANCY
Jersey Sweet Potatoes Bbi*. and Hampers 

Cape Cod Cranberries 
Almeria and Domestic Grapes 

Chestnuts New Figs
New Dates Due NexlWeek.

(Established 1861)

Hugh Walker & Son
GUELPH, ONTARIO
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I’arsnii»!*. |mt bag ...........
V-naV-fs. t’aiMMlian. per hag.

•' swii-t, l.a-ikvt......................
►«reel, int hamper.

»»'« t. |« r Inirrel 
KaJishes. |mt •l"/t ii 
Tnuial'fvs. I'uiiadian. per basket. 
Turni— s, per hag.

.... 0 75 
u no o ns 

0 56
l i so
.... 3 so

0 20 
0 40 0 .SO 

0 40

FI SI I—Tlie month of November is the 
rloseil season for trout anil wliitefish and 
therefore these lines van only he bought 
from frozen stork. in s|H';tkiug with 
one of the dealers, he dee la red that the 
elosvd season is not nearly long enough 
to give the fish a elianve to spawn. Her­
rings are the pritteipal fresh fish used 
iitst now. Finnan haddie are in good de­
mand. Itiisim-ss mi the whole is very 
- itisfaetorv.

Finnan haddi*-.................................................
Haddock, fresh caught.................................
Halibut, fresh caught....................................
Herring, medium, per lb., fresh caught
Herring, sea. |*-r 100 count.....................
Herring. Digby, |nt Inix.........................
Lubsters, each.....................
Mackerel, each................................................
Perch...................................................................
Pike
<7uail on toast...............
Sea salmon.......................................................
Trout, fresh caught.....................................
Whitetish, fresh caught................................
Yellow pickerel..............................................
Oysters, selects, per gal...............................

" standards. |M-r gal.....................
“ extra selects...................................

0 25

0 08 
0 07 
0 10 
0 06 
3 00 
0 15 
0 30

0 20 0 25 
0 07 
o or. 
0 05 
o 171 0 0H 0 10 
0 10 
0 OH 
1 85

Ijli'uters. i» r ln*\

<'■ -1. ficsli caught 
tIin|* rial. !•*•! lb 
t-,«d. An-adia 
< is*•<•♦*>. |« r basket 
Pel-. |R-r 11.

1 20 
0 t*»l 
0 03 
0 07 
0 05 0 111 
1 20

TRADE NOTES.
11. l’riMMntis, (iuelph, Ont., lias sold 

his grocery business to Robinson Bros.
1*. K. Lessard, of Kdnimiton, Alta., is 

opening a general store in Vegreville, 
Alla.

!.. Randall & Sons, Moncton. N.B.. 
have opened their new store at d'2‘2 St. 
(ieorge Street.

The owners of a St. Abbs fishing he 
have made the important discovery th. 
a net dyed as nearly as possible the h 
of the sea, instead of the Iraditioi 
brown, yields much larger results 
the matter of fish eatight. The tlisr. 
ery was, says the Western Mornii 
News, put tu the test a short time ;u 
when, out of a fleet of sixty-five boa! 
the boat with its nets dyed blue nui 
far and away the largest catch. T 
dye used is Milestone. The discover 
has aroused much interest among ; 
fishermen.

St

Ask for

UfQSITtQe USivlSSful

ALBERT&C
LORIENT (France

“ALBERT &CIE”
French Sardines

This popular and world renowned brand is packed in FRANCE from specially 
selected fish only.
AGENTS: The SMITH BROKER AGE CO.. LTD . St. John. New Brunswick. J. L. WATT & 
SCO I T. Toronto. Ontario WATT. SCOTT A COODACRE. Montreal. O. E. LIGHTCAP. 
214 Princess St. Winnipeg. Man . Can., G. A. STONE. Vancouver. British Columbia.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - OnLario
Would you like our Weekly Circular

88A SON 1908-9

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE. Manager

BEACON BRANDS
Friend Retailer,—

Would you use broken-down delivery horses in your service ? Would 
you think of trying to sell groceries or meat without regard to the 
appearance of your store ?

CERTAINLY NOT!
Then, why complain of the laxity in your FISH and OYSTER 

business ? You have never brought these lines to the front. Be up-to-date, 
Friend Retailer. Get one of our display cases. Handle “ BEACON’" 
Oysters and I laddies.

THE F. T. JAMES CO., LTD.
Wholesale Fish and Oyster Distributers, TORONTO
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CUSTOM 
ATCHERS

Particularly in the case of Canned Goods, quality is the determin­
ing feature where the trade will go. If you stock

lMS#noomycoo.{OA<l

BRpUEBC@NDBRUNSWICK 0»4W0 ^

un m n« T» un> ■' *1

c ONN OR s’ BROS-
§ÿ CONNORS BROS

ou will be influencing a better class trade to your store.
i )ur herring are the finest obtainable—coming from Passamaquoddy Bay, where they are captur 

d in weirs or traps—the packing is done by the verj latest process in a modern sanitarv factory

BRUNSWICK BRAND
is synonymous for quality.
You are wanting a satisfaction-giving line like this! Be sure and have the name right when 
ou are ordering Sea Foods.

CONNORS BROS., Limited, Black’s Harbor, N.B.
AGENTS Grant, Oxley & Co., Halifax. N.S. ; C. H. B. Hillcoat, Sydney, C.B. ; J. L. Lovitt, Yarmouth, N S. ; D. Rattray & Sons. Quebec ; Leonard 
•os.. Montreal ; Arthur M. Loucke. Ottawa ; C. De Carteret. Kingston ; James Havwood, Toronto : Cha*. Duncan. Winnipeg ; Shalicrons Macauley & Co. 
-tlgary. Alta. ; J. Harley Brown, London, Ont. ; R. Robertson & Co.. Vancouver, B. C. ; The Alf. Denis Co., Ltd., ; Edmonton, Alta.

YOU, Mr. Retailer
are not in business for your health.

You doubtless want to “get yours” out of 
every sale.

You also without doubt want to make 
more sales to your trade.

And probably you would not mind getting a 
nice slice of somebody else’s trade. 

The question always is, how to get more 
good customers without such expense as

will eat up all 
the profits.

The answer is : be­
come a SEALSHIPT 
AGENT.

Write us to-day 
and we will tell you 
how it*» done.

The Sealshipt 
Oyster System,

SOUTH NORWICH, loc' 
Connecticut.

r*tiv« $u>rSV

TshiptOysterSysti
s°vm NORWALK.CONN

Sardines That Sell
are those that have a guarantee on 
each tin !

Concord Norwegian 
Sardines

are finest small autumn fish only, 
packed, when freshly caught, in 
h'gh grade oil. Each tin is pro­
vided with an extra cover for use 
af-er it has been once opened.
The care given in selection and 

packing has retained 
the natural delicate 
flavor of the fish in 
a remarkable degree.

Order from any 
wholesale grocer, 
and don’t fnreet 

çank,c- the name CONCORD.

LIST OF AGENTS:
R. S. Mclndoe Toronto ; A. H. Brittain & Co. 
Montreal; W A. Simonds. St. John. N.B. 
Watson &. Trueadale. Winnipeg; Radigar & 
Janion, Vancouver and Victoria, B.C.
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THE MAXIMUM 
OF EFFICIENCY 

IN THE GROCERY
is within the reach of 
every practical merch­
ant who will carefully 
study the particular re­
quirements of his trade.

“WALKER BIN” 
FIXTURES 

WILL HELP 
WONDERFULLY
as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

ADD TO 
YOUR

(BUSINESS
PROFITS

(PRESTIGE

Write for Illustrated Catalogue : 
“Modem Grocery Fixtures”

The Walker Bln and 
Store Fixture Co.,

LIMITED

BERLIN, ONTARIO

Designers and Manufacturers of 
Modern Store Fixtures

REPRESENTATIVES :

Msstrsal ; liseeth N. RUare, CorlsNse Building 
■ssltebs ; Watson A Trussdale. Winnipeg, Mas. 
Saskatchewan aed Alberta ; J. C. Stakes. Reglaa, Saak.

Turn Your Losses into Profits
Every drop of oil you are no' 

losing through leakage, evapor 
tion and waste means just so mui 
out of your profits.

Stop these losses, turn the 
into profits by selling your < 
from a Bowser Self-Measuring O 
Tank. The Bowser adds to ym 
profits every year an amount tl, 
would surprise you.

Is not an investment like tl. 
at least worth a thorough inves 

gation ? It will cost you but one cent to send a postal i 
Catalog 5046. Write to-day.

S. F. Bowser & Co., Ltd.
66-68 Fraser Ave., - - TORONTO

If you have an old Bowser and want a new one, write for our liberal exchange cff*

Cut 6—Under the Floor Outfit.

5«

£9S0RBIN

' Cores Strained Puffy Ankles.Lymph ■ 
Poll Evil, Fistula, Sores, Wire Cuts 
•• and Swellings, Lameness, and 
Pain Quickly without Blistering. r-
the hair, or laying the horse up. : 
to use. $2.00 per bottle at d< nl*- 
llverrd. Horse Book S D free. 

ABSORBINE, JR., (manku, 1 «
tle.)For St ruins,Gout.ViiriroM- v 
leocele.Il><lrocele, rrontatitl*. -

W F. TOUNG. P D F.. 23* Temple St . Spr.ngh
l.V II ANS Lid.. Montreal. Canadian Agee'.

* il.

•ye

THE PEOPLE O

JAMAICA
are now buying things in v 
United States which they on;: 
to buy in Canada. They do: 
know what we can do. A stria 
advertisement in the

KINGSTON 
“GLEANER 1

might bring inquiries. Betti 
write for rates to

I. C. STEWART, Hallfa

■f
 • 

A
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BLACK JACK
QUICK, CLEAN. HANDY

TRY IT.
jjr JACK

paste

^IOve ROUS*
V‘***KW f,,wCrw«

SOLD BY ALL 
JOBBERS

V*.-lb. tine —3 doz. in case.

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX, N. S.

THE GRAND UNION
The most popular hotel in

ITAWA, ONTARIO. James K. Paisley, Prop.

ACCOUNTANTS

Jenkins & Hardy »-•Assignees, Chartered Accountants, Estate and 
Insurance Agents. 1 5J Toronto St., Toronto ; 
65 Temple Building, Montreal

Five Essentials
Simplicity

Fast Grin ■’"ng 
Durability

Easy Adjustment 
Finish

ELGIN NATIONAL
COF FEE MILLS

(40 STYLES)

These are high-grade, attractive 
looking mills, at a

LOW COST
Ask any of the following Jobbers for our Catalogue : 

V1NNIPEG-G. F & J. Galt (and branches) ; The Codville Co.
(and branches) ; Foley Bros., Larson & Co. (and branches). 

XNCOUVFR The VV. H. Malkin Co. Ltd. : Wm. Braid & Co.
1 \MILTON — Jas. Turner & Co. : Balfour. Smye flt Co. ; MacPher- 

son. Glassco & Co.
ORONTO -Eby. Blain, Ltd 
ON DON—Gorman. Eckert & Co.

>T. JOHN. N.B. G. E. Barbour Co. ; Dearborn Ac Co.
ŒGINA. SASK.—Campbell Bros. & Wilson 
lONTRKAL Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

Poultry Wanted!
Persons having Poultry to ship to Montreal market should 
make a trial shipment to

P. POULIN <6 CO.
39 Bonseoours Market

Buyers of Poultry, Game, Eggs and Feathers 
Prompt Remittance—No Commission 

Reference—any Bank.

(Our Own New Modern Cold Storage 
Plant Just Completed.)

fyHodaimr Show Ca$c

No. 100.

The best show case 
made in America for 
the money.
Price, $4.50 per foot

f.o.b. Detroit

W. H. ESCOTT
141 Bmnn.tyne Avenue, 
Winnipeg, Selling Agent

This case is finished in golden oak — Reveled plate top. 
—Shipped K.D.—

Made by

Michigan Show Case Co., Detroit, Mich.
M— .............

Tea Lead,
Best Incorrodible

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated,” London. LI ME HOUSE,
A.B.C. Codes used 4th and 5th Editions. LONDON, E , ENQ. 
Canadian Agente : ALFRED it LAM HE A SON. TO RONTO

J . HU XT E R W II IT E, ST. JOHN, N.B. 
C E V I L T. G O R D O N . MON TKEAL

Saves Time.-Saves Bags

McGregor’» Patent Bag Holder.

Indispensable to every grocer. 

KILGOUR BROS.
19 Wellington St. Womt, TORONTO
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KC

“ Hr will never he buried with the 
unknown dead-—.«'<• advertise. / here's 
the whole thing in a nutshell we 
advertise and, there/ore, we cannot 
he unknown—See ?

The above is an extract from an advertisement that appeared 
several years ago over the name of a firm that has since made 
remarkable progress in its line. This particular ad. outlined the 
general polio of the house. Another paragraph that contains 
splendid food for thought is the following :

"/'he forget-me-nots of to-day are fre­
quently the has-beens of to-morrow."

Just turn this over in your mind—The firm that advertises cannot 
he unknown or forgotten.

Being in the background of a merchant's 
mind, at a moment which decides tIn­
direct ion business shall lake, max mean 
serious losses. When \ on advertise 
x ou cannot he overlooked—you always 
receive consideration a consideration 
above that accorded the house that 
does not see the benefit of talking to 
the merchant when he has time to 
listen - when he sits down to read 
Tin-: Canadian Grovkr.

Next week's issue A concrete example of one way in 
which THE CANADIAN GROCER brings 

buyer and seller together.

</>
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

W II «iILLAKD X <o

us, a do*. In case............................$2 00t .
ins, 3 **   1 25«
ns. « " "   0 75

IMPIBUl BAKING POWDER.
. #*e. Sire*. Per dor.

.................. 10a ................. $0 85

...................... 6-os.   1 75
..................... 18-os.   3 50
...................... 18-os.   3 40
................. 141b. ................. 10 50
................ 61b.......................... IV 75

If AGIO BAKING POWDER 

Gams. Size*. Per dot.

^Tiite Swan Wheat Kernels, per doz..
White Swan Flaked Rice, j»er doz.........
White Swan Flaked Peas, per doz.........

Blue
Keen h Oxford, per lb..................................

In 10-ifox lots <>r case................................
fïillett s Mammoth, J gros» box............

Chocolates and Cocoas
THE COWAN C<»., I.IMITKD

16
f mss"

ROYAL BAKING POWDER 
0U1 •. tor uus. 

Royal—Duuo ... $ 0 95
“ è lb................ 1 40
" 60s............... 1 95
*' è lb................ 3 66
" 11 os............. 8 85
** 1 lb ............. 4 90
" 81b.................. IS 60
" 6 lb ...............81 16

Barrels—When packed in 
barrels one per cent, dis­
count will be allowed. 

XNADIAN CANNERS, LIMITED
:e-r Jams P«-a<"h.................. 1 80

per doz P ar 1 7"
rry .1 '.*) Jellies

> .1 '.") Red currant . . 2 40
n rant. 1 80 Rhe k currant 2 40
ant 1 so Cral.apple . 1 70 
ry x red Plum. 1 70
mt 1 80 Crut* 1 70

Marmalade 
Scotch........................ 1 10
< >rtinge Jelly .1 7Ô

■less 1 <U t Irvin Fig .......... 2 2~>
; plum. Lemon . 1 80
•le»s 1 70 1‘mcapplc.................. 2 2Ô
rry ........ 1 SO (linger......................  2 2'»

Pure Preserves Hulk.
•'» s & 7 s jmt ll>. 14 k x 30 k jn■ r lb.

rry Oil ................. 0 KW
rrant 0 11 l) 10?

> Oil Old]
ini ties . 0 1V 0 Us?

allowed up to 2> per 1UU lbs 
-WAN NI-ICHN AND CEREAL* LTD. 

■'wan Baking Powder - 
i ms, 3-dot. in case, per doz........... 2 OJ

ry and 
• i^-rry

Cook's Friend Baking Piwder
In Cartoons per dozen

i -!i , 4 dozen........................ ............. 2 4 1
..............2 50

'-'»z , 6 dozen....................... .............. 0 8)
3 " ......................... .............. 11 85

-d f>z., 4 dozen.....................
1‘2-oz., 4 dozen................... .............. 2 1U

............. 2 21
1-oz., f. di zen................. .. ..............0 7)

3 - ..................... .............. <• 75
In Tin Boxes per df'zen

1 lb., 2 dozen..........
..............1 75

1 iiz.,4 •* .......... .............. 1 10
•'4 lbs.................................... .............. 7 26. b It s.......... ........... 14 00

: x mr

0 17
0 lb

—_ 'a 1, per id.............. ..
waaiHbBBr»^ J Soluble, bulk, No.r^ugynMna^y a, per ib. . . . . . . . .

Perfection, 1-lb. 
tins, per doz... . 81 50 

Perfection, 4-lb.
per doz----  .. 3 40

Pe rf ection, 1-lb., 
per doz ....... 1 30

Perfection. 10c size 0 V0 
" 5-lb. tins

per lb..................... 0 37
Solu le, bulk, No.

1, per lb................ 0 20

0 18

Cereals
WHITE SWAN SPICKS 
AND OKRBALH LTD. 
White Swan Breakfast 

Food, 3-doz. in case, 
per case, S3.00 

Tne King's Food, 2-doz.
In case, per case. $4.86 

White Swan Barley 
Crispe, per dos.. SI. 

White Swan Self-rising 
Buckwheat Flour, per 
doe., SI.00.

Whit# Swan Self-rising

L.tl.90.

Bulk—
•». ... 15 ib. nails »n«1 10. *c %mt

Pails.
White Moea, tine atrip 0 19 0 21 0 17

Meet nnreddea.............. U 18
Special Shred .............. 0 17 0 15
Ribbon.............................. 0 19 0 17
Macaroon....................... 0 17 0 1
Desiccated...................... 0 16 0
White Mo** In 5 and 10 lb. square tins. 21a

WHITE SWAN SPICES AND CEREALS
White Swan Coeoanut—

Featherstrip, palls---- 0 16
Shredded........................ 0 15
In DAf.kagw* - 4 0* 1h............ 0 28

London toon, per lb................................ U 22
tipevial quotation» or Cocoa in bbls. 

kege, etc.
Unsweetened Chocolate— Per lb.
Plain Hues, 1 e a « a, cakes, 12-lb. bxs u 3b 
Perfection chocolate, iOe sue, i dozen

b xec, per dezeu.................................... 18.»
Perfection vhocuUve, 10c size, 2 and *

dozen uoxee, per dozen........................ 0 V0
oweet LlLocoiate—

Ijueen 8 Uetibert, 4 b and | 8,12-lb. bxe.,
per lb.........................................................

tjueeii 8 Dessert, tie, 12-lb. boxes.......... 0 40
Vanina, j-lo., l2-lo. Uoxee, per lu.......... 0 35
Paiibiau, 6 a.................................................... 0 50
Royal Navy, 4's, 4 boxes, per lb---- u 3u

Oibiuona, l b, lz-ib. boxes, per lu..... u 24 
ta •' " .... u 2D
0 8 ............................. ....... 0 28

leluge lor case—
Chocolate, white, pins, lemon, orange, 

almond, maple and ooooanut cream, m 
4-lb. pkgb., z-doz. in box, per dozen U 90 

Confection»— Per lb.
M,lk chocolate wafers, 5-lb. boxes . 0 36
Maple nude, 5-lb. Ooxea........................ U
Chocolate wafers. No. 1, 5-lb. boxe» U 3U 
Chocolate water», .no. 2, “ U 2d
Nonpareil wafers. No. 1, " 0 30
N on pare 1 waters, No. 2, “ 0 z5
Chocolate ginger, 5-lo. boxes................. 0 30
Milk chocolate, oc bundles, per box.. 1 3j
Milk chocolate, be cakes, per box----  135

BKaalMittrs UOVUA 
A_ if. Maccareu, imperial Cheese Co., 

Limited, Agents, Toronto.
lUc. uns, 4 do*, to case........ per dos., $ VO
à - 4 .... ;* 2.40
1 " 1 '* " .... " 4.75
1 " " 1 " “ .... '* 9.U0

Agente, O. E. Colson k Sou, Montreal, 
lu i, 4 and 1-lb. tins, 14-lb. boxes, per

.....................................................................0 86
8 nailer quantities .................................... 0 Si

JOHN P. MOTT k 00. e.
R. 8. Molndoe. Agent, Toror.tr, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Joe. E. Huxley, Winnipeg.
R. J. Bedlington k Co., Calgary, Alta. 

Standard Brokerage Co.. Vancouver, B.O.

Elite, 10c size 
(for cooking)

doz .......... 0 VU

Mott's breakfast cocoa, 10c. size 90 per dz.
“ breakfast 0000a, 4 s............ .... u 3S
" M " I s...................... 0 38
“ No. 1 chocolate, 4 s.........................  0 32
" Navy “ 4 s.......................  0 29

Vanilla sticks, per gross...............  1 00
“ Diamond chocolate, 4 s................ 0 24
" Plain choioe chocolate liquors 0 32
" Sweet Chocolate Coatings___ 0 20

WALTER BAKER k OO., LIMITED. Per lb.
Premium No. 1 chocolate, 4 and |-lb.

cake* ..................................................   $0 38
Breakfast cocoa, 1-5,1, 4, 1A 5-lb. tins 0 41 
German Sweet chocolate, 4 and 4-lb.

cakee, 6 lb. boxes.................................. 0 28
Caracas Sweet chocolate, 4 and 4-lb.

cakee, 6-lb. boxes.................................. 0 85
Auto Sweet chocolate, 1-6-lb. cakee,

3 and 6 lb. boxes................................ 0 85
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins.................................................. 0 47
Soluble cocoa (hot or cold soda

1-lb. tine................................................. 0 88
Cracked oocoa, 4-lb. pkge., 6-lbs. bags 0 34
Caracas tablets, 100 bundles, tied 5s,

per box..................................................... 8 00
The above quotations are f.o.b. Montreal

Coeoanut.
CANADIAN OOOOANUT OO., MONTREAL. 

Packages— 5c., 10c , 20 and 40c. packages 
packed in 15 lb. ana SO lb. cases. Per lb.

1 lb. packages............................................... 0 26
lb "   0 27

ib. "  0 28
1 and 4 b. packages assorted...............  0 264
4 and I b. " " .... 0 274
% lb. packages assorted In IS lb. boxi s 0 28 
lib. " " .... 0 19
lib. Ib 5,10,16lb.oases 0 80

Condensed Milk
BORDEN'S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Case*. Doz.

Kagh-Brand Con.lfi.«wl Milk. S6 to 150 
Gold Seal Condensed Milk... 4 25 1 10
Challenge Condens'd Milk 4 00 1 00
Pw-rlfss Brand Ë vaiio ratedCream

live cent si/.* (4 dozen)... .... 2 00 0 50 
Peerless BrandEvaporated Cream

family size....................................... 3 50 0 V0
Peerless Brand Evaporated Cream

pint size (4 dozen).........................  4 50 1 20
Peerless Brand Emigrated Cream

hotel size.......................................... 3 70 1 85

TRURO CONDENSED MILK CO., LIMITED. 
’■Jersey" brand evaporated cream

per case 14 doz.)..................................... $4 00
Reindeer " brand per case (4 doz.)-----5 10

JERSEY CREW

mp
Coffee».

EBY, BLAIN OO. LIMITED.
Standard Coffees.

Roasted whole or ground. Packed in damp- 
proof bags and tins.

Club House.................................................$0 33
Nectar .........................................................  0 30
Empress ..................................................... 0 28
Duchess......................................................... 0 26
Ambrosia..................................................... 0 25
Plantation ................................................. 0 22
Fancy Bourbon.......................................... 0 20
Bourbon...................................................  0 18
Crushed Java and Mocha, whole... 0 17
„ " ground.. 0 174
Golden Rio......................................;......... 0 14

Package Coffees
Gold Medal, 1 and 2 lb. tine, whole

or g-ound.........................................  0 80
Cafe, Dr. Gourmet b, 1 lb. Fancy

Glass Jars, ground ...................... 0 30
German Dandelion, 4 and 1 lb. tins,

ground..............................................  0 22
English Breakfast, 1 lb. tins, ground 0 18
WHITE 8WAN SPICES AND CEREALS LTD.

White 8wan Blend.

5
wecwie’jwvA 

1* corns Net
«oerre eeufc co w-

Medium size jars, per doz 
Small size jars, per doz... 
Individual size Jar»,., 
per doz............... 1 00
Imperial holder—
Large size.doz. 18 00 
Med. size “ 17 00
Small size " 12 00

Roquefort—
Large size,doz. 2 40 
Small size, " 1 40

Confeotioni
THE COWAN CO., LTD.

Cream Bars, 60s, assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, " 1 35

" “ 10c cakes, 36 in box “ 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33 

" " No. 2. •* 11 0 26
Maple Buds, 5-lb. boxes, lb................... 0 36
Nut Milk Chocolate, 4-lb. cakes, 12-lb.

box, lb.........................................................  0 40
These prices are F.o b. Toronto.
MacLarkn s Imperial Cheese Co. Ltd 

Imperial Peanut Butter “ Bobs," the 
Perfect Confectionery.

Large size, cases, 25 cartons.......... $3.50 each
Small •* “ 50 “ .......... 3 60 "
Assorted, cases, 26 small, 12 large 3.55 " 

Net 30 days.

Coupon Booki—Allison’s.
For sale in Canada by The ELy Blain Co Ltd. 
Toronto. C. O. Beauchemis k Fils. Montreal 

$2. $3. $5. $10, $15 and $20.
All same price one size or assorted.

UN-NUMBERED
Under 100 books...................................  each 04
10U books and over................................each C34
500 l ooks to lOuO books.............................. f 3

For numbering cover and each coupon, 
extra per book % cent.

Extract ol Beef.
LAPORTE, MARTIN * CIE, LTD.

'Vita" Pasteurized Extract of Beef. Per case.
Bottles 1-oz., case of 2 doz..............$3 30

" 2 " " 1 " ................. 8 00
" 4 " " 1 "   4 50
" 20 " " 4 "   « 75
" 10 " " I "   9 00

Infante’ Food.
Robinson s patent barley 4-lb. tins .

" i-r

Cafe dee Epicures—1-lb. fancy glass Jars, per 
dos., $3.60.

Cafe l’Aromatique—1-lb. amber glass Jars, 
per dos., $4.

Pre»»"with 8 tumblers). $10 per dos

THOMAS WOOD k OO.

groats |-lb. 
Mb,

-lb. tine., 
l-lb. tins.. 
•lb. tins.

"Mephisto" and "Purity” Canned 
Lobatera.

l-lb. decorated 
tins, 32c. lb- 

Mo-Ja, 4-lb.tins 
30c. lb.

Mo-Ja, l-lb.tins 
28c. lb.

Mo-Ja, 3-lb. tins 
28a lb.

"Gilt Edge in 1 lb.
tins.......................... $0 S3

"Gilt Edge" In 3 lb.
tins................. 0 82

Canadian Souvenir 
1 lb. fancy litho­
graphed canisters 0 SO

_ Cheese —Imperial 
Large else Jars, per dx • 16

Flavoring Extracts
sHiRRirrs

1 ox. (all flavors).doz. 1 00
" 1 75
" 8 00 
" 3 00
" 8 75
" 5 50
" 10 00 
" 18 00 

Discounts on application.

Milk Powder
CANADIAN MILK PRODUCTS, LTD . TORONTO

Tnimilk, full cream, per case (4 doz), 41b
tins................................................................ 4 8)

Milkstock (cooking milk), per case (4 doz)
4 lb tins........................................................ 4 80

jama and Jeiliee.
BATGER'B WHOLE FRUIT STRAWBERRY JAM 

Agent», Beee k Uflamme, Montreal and 
Toronto.

1- lb. glass Jar, screw top, 4 dos., per dos 2 20
T. UPTON S OO.

Compound Fruit Jams—
IS-os. glass Jam, 1 doe. in oase, per doe. $1 00
2- lb. tins, 8 dos. In oase...............per lb. 0 074
6 and 7-lb- tin pails, 8 and 9 pails in

orate... ...................................per IK 0 07
7 wood palls, 6 palls In orate, per lb . . 0 07
30-lb. wood pails........................... " 0 °*l
Compound Fruit Jellies—
If-os .glass Jars, 1 dos. in oase. per doe. 1 00 
1-lb. tins, 1 dos. In oese per Ib ..... 0 074 
1 weed pels, • peBe In orate, pet 1Ï.. 9f

■M.

•M
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SUN PASTE 
STOYE POLISH

RISING S^UN 
STOYE POLISH

Canton, Mass., U.S.AMORSE BROS., Props

ALWAYS RIGHT. ^
Stove Polish is just right every time you sell 
and the boxes are always filled full. You have 
complaints coming after you pass it over y<, 
counter. Why not make friends for yourself 
well as for us by selling the stove polish wh 
always pleases the housekeeper? Thai’s SI 
PASTE. Just push it and see them come b. 
for more.

Have you money to invest? 

Are you interested in finance?
If so, our present offer will interest 
>ou. We will mail you :: ::

The Financial Post
Canada’s weekly investment and financial journal, 
from date to January. 1911, for the sum of $3.00, 
the amount of the regular annual subscription. 
This introductory offer means that you would 
receive THE FINANCIAL POST from now until 
the end of this year absolutely free of charge.
The Special Articles and Editorial Comments of 
THE FINANCIAL POST are acknowledged by 
Canada's leading financial men to be both author­
itative and interesting, and, in addition, reliable 
and complete information is always to be found of 
stock movements, bond and debenture issues, 
dividends declared, real estate, mining and finan­
cial news generally.
Your best interests will be served by availing 
yourself of this offer.

Ask for Sample Copy

Address

THE FINANCIAL POST OF CANADA, TORONTO

ÆTrWPOUt

SOCLEAN;

A GOOD SALE!
A QUICK TURNOVER!
A GOOD PROFIT!

for grocers selling

“Soclean”
The Dustless Sweeping Compound
Sold to the consumer in nice neat litho­
graphed pails. Prices 25c.. 50c.. $1.00.

BUY FROM YOUR WHOLESALER 
or

The Harnett-Ridout Company
Manufacturers TORONTO
Manufacturera Hale* Co., Eastern Sales Agents 
314 Ilirks Bldg. ..... Montreal

dth A PROPOSITION TO YOU
We want you to send for a sample 

“VOL-PEEK" Granite Cement, which yc 
should have jour wife try—just to convin
YvU of its merit.

i 1 
< Ï77] It will be found unpara leled for mendr
0 holes in all kinds ot tinware, enamelware, ire:

£ p?
!-'■ 5

etc. Then, knowing its value, we want you 
secure a trial lot-for sale. It will men >

I money in your pocket.

fa
.!

WILL YOU DO THIS?

| if| H. NAGLE 8a COMPANY
LAPRA1RIE, QUE.

R. B. Wiseman & Co.
,23 •mVZZ'S'Z.* WINNIPEG, MAN.

Warehousemen, Forwarding Agents an 
Wholesale Brokers

We make a specialty of distributing car lots. Goo 
stored at reasonable prices. Our facilities are unequalle 
Warehouse situated in the wholesale district. Consig 
your cars to us, and we will look after everything. This 
our business, having been established for years. If n 
terested, we will gladly furnish you with a list of satisfic 
customers.

/reference—Ban* of Ottawa, Winnipeg

Talking to the Poir
CLASSIFIED WANT ADS get ri, 

down to the point at issue. If you w. 
something, say so in a few well-cho- 
words. Readers like that sort of straig i 
from-the-shoulder-talk, and that is the ri­
sen why condensed ads are so product 
of the best kind of results.

CLASSIFIED WANT ADS are alws 
noticed. They are read by wide-awal 
intelligent grocers, who are on the look-c 
for favorable opportunities to fill thi 
requirements.

TRY A CONDENSED AD IN 
THE CANADIAN GROCER.
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leaver

BEAVER 
BRAND

VALENCIA RAISINS
are packed by MANQUES, DCMENECH & 

CO. and Invariably excel.

AGENTS :

ROSE & LAFLAMME, Ltd. Montreal and Toronto

“Jose
Segalerva”

on a package containing

Malaga Table Raisins 
Malaga Loose Muscatels 
Jordan Shelled Almonds 

Valencia Shelled Almonds
signifies that the box contains 

Spain's highest quality fruit 
or nuts.

AGENTS :
Rose & Laflamme, Ltd.

Montreal
Toronto

■M

Peril*.
•1 i-aila.................................... 0 06|

■ •••I jam, 1-11». glass jury, two

Jelly Powdere
MPKRIAL DS8HERT JELLY

Ir.'-gF 939mm
' «sorted flavors—gross 10.75.

Ma r-n Imperial Cheese Oo. Limited.

F'SmTI':- ~u..y.[JIB»!

(Straight) 
(Straight) 

ry (Straight) 
rry (Straight) 

Mo (Straight) 
(Straight) 
(Straight' 

!l»s..to UiSHC.

Contains 4 dc <13.60 
Contains 2 doz. .$1.80 
Contains 2 doz. .$1.80 
Contains 2 doz. fl.HO 
Contains 8 doz.. $1.80 
Contains 2 doz..$l .80 
Contains 8 doz.4l.80 
Contains 2 dot. .11.80 
Contains .2 doz..$1.80 
tFreight rate. 3rd class

Soap
^ VINE. Packed 100 Bars to case.

THE ROBERT OREIO 
COMPANY.

White Swan. 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

List price.
Khirriff s " (all 

flavors), i«>r do/. . 
Discounts on applioa-

I.icorice lozenges, -lb. glass jars. 1 75
20 Mb. cans.............. : 1%

" Purity " licorice, 10 sticks ................... 1 45
100 sticks..................... U 73

Dul<-. large cent sticks, 10U in box.

Lye (Concentrated!
GILLKTT'S PKRKVMEI» Per case 

1 rase of 4 dozen.. .. 83 60
3 rases of 4 dozen........ .................................. 3 50
"• eases or more.............................................. 3 4u

Marmalade.
t. upton a co.

12-oz. glass jars, 2 doz. case .. per doz $1 CO 
16-oz. glass jar<$, 2 doz in case " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Pint Sealers (21 oz.), 1 doz in case, per

dozen................................................  2 00

ices—Ontario and Quebec :
1 cases........  ...............  $5 00
or more..... ............... 4 95

Lard
N. K. PAIHBANE OO. BOAR'S HEAD 

MID COMPOUND.
Heroes....SU 12
1-bbls........ 0 121
Tubs ,60 lhs. 0 12}
20-lb. Palls. 2 50 
10-lb. tins.. 2 41 
Oases 3-lb 0 13 

" 5-lb . 0 121 
" 10-lb.. 0 12J

F.O B. Montreal.
gunnh

" EAHIFIR.ST v

COMPOUND.

Tierces ... 0 Ilf 
Tubs U 12 
20-lb. pails, u 121 
20-lb. tins.. Oil! 
10-lb. •* 0 12»
5-lb. " u 128
3-1 c. " 0 12J 

1-lb. cartons 13
Licorice

NATIONAL LICORICK CO.
5-lb. boxes, wood or paper, per lb.........fO 40
Fancy boxes (36 or 50 sticks), per box... 1 25
“Ringed” 5-lb. boxes, per lb................ o 40
“Acme" pellets, 5-lb. cans, per can__ 2 00

“ (fancy bxs. 40), per box 150 
Tar licorice ami tolu wafers, 5-lb. cans,

per can.............................................. 2 00

8HIRRIFP BRAND

"Imperial Scotch”— 
1-lb. glass, dot... 1 ! 
8-Ib. “ “ ..II
4-lb. tine, " .. 4 *
7-lb. “ " ..7 2

"Shredded"—
1-lb. glass, dot....... 11
1-lb. " " .... 8 1
7-lb. tins, " .... 8 1

Lt.CHA RLEj
p

ST. CHARLES OON 
DENSINO CO

St. Charles Cream- 
family size.percase
......................13 50
Ditto, hotel. 3.70 
Silver Cow Mill 4.55 
Purity Milk....4.25 
Good Luck__ 4.v0

$ 1 40 
2 50 
5 00 
0 75 
0 25 
0 85 
1 45

“ Ptt
“ f-pi

SPRATT H PRICE LIST 
Mixed Bird Seeds, 1-lb. pkts., 3 dozen

cases per doz ................... SO 95
Parrot Food, 1 lb. pkts., 1 doz cartons 0 45
Parrot Food. 2-lb. pkts ................. 1 35
Bird Cage Sand, about 11-lb. bags, fr-

gross cases, per doz.......................... 0 30
Bird Cage Grit, alxut 14-lb. bags, 4-

groes cases, per dot.......................... 0 30
Mince Meat

Wethey s condensed, ner gross, net. .. $12 00^ 
“ per case or 3 doi» dozen, net.......  3 00 5

Mustard
COLMAN S OR KEEN S

D.S.F.,i-lb. tins.................. per doz.
“ 1-lb tins....................
“ 1-lb. tins.................... “

Durham 4-lb. jar.................  per Jar
" 1-lb. jar..................

F.D 1-lb. tins...................... per doz.
“ $-lb. tins..................... "

Olive Oil
LAPORTE, MARTIN A CIE., LTD. 

Minerva Brand—
Minerva, qta. 12 s....................... f 5 75

Pts 24s ....................... 6 50
Pta. 24 s ..................... 4 25

Sauces
PATERSON'8 WORCKSTTER SAUCE 

Agente, Rose A Laflamme, Montreal and 
Toronto

1-pint bottles, 3 A 6 doz., per doz..........0 90
pint " 3 doz................................ l 75

Soda
COW BRAND

Case of 1-lb. contain- 
in*60.packages, per 
box. $3 00
Case of 1-lb. con- 
tainingl20 pkgs. per 
box. $3.00
Case of 1-lb and 4-lb. 
containing 30 1-lb. 
and 60 i-lb.pkgs per 
box $3.00

Case of 5c. pkgs. containing 96 pkgs. per 
box. $3.00

MAGIC BRAND Per case
No. 1, cases 601-lb. packages............ $ 2 76
No. 8. " 1201-lb. " ............ 2 76

“Hb- •_ }......... ,,s
cases 100—10-ez. pkgs

low-"-................. î ft

\D WIGHT'S

No. 8. 66 Mb. 
No. 5 Magic soda-

63



I

I

THE CANADIAN GROCER

Wood’s “Canadian Souvenir” Canister Coffee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colou ng. 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

No.
THOMAS WOOD CO., LIMITED

428 St. Paul St. Montreal

i S.

I

W S'It

•cap and Washing Fowderi.

A. P. TIPPET à 00., Agents. 
Maypole soap, oolon ............per groeaSlO SO

Oriole eoep................................. " If S3
Gloriole soap........................... " IS 08
Htraw h*'     " >1 Si

box.1'. .l.° $3 GO

•to»» ”ell«h.
Using Bon, 6-os. cakes, 4-grow boxes $8 SO 
Rising Bun, 5-ox oak ©a. grow boxes 4 60 
Ban Peste, 10c. sise, è-grow boxes.... 10 00 
‘ton Peste 6a else, è-grow boxes— 6 00

6 doz. to
67 20

30 deys.

1 Box Price 
............6».0d

6 Box Pri e 
...........  $0.90

Freight peid 
on 5 box lots.

Starch
svwardsbub* u oc.. limited.

L undry »»%ro*»es— per lb
Eo. 1 White or rl'«e, 4-lh ref*OD. f-' 07 

I S-«b M o 07
Caned* laundry............................ u uti
Silver gloss. 5-lb. drsw-Ud bcxee. 0 08
Silver glow 6-lb. tin oenliters___ 3 08
Edwards silver glow. 1-lb. pl^. *) f74 
Kegs stiver glow, large crystal.... 0 7
Benson * »etln, 1-lb. oertone.........  6 74
No. 1 white, bhls. end kegs.......... 0 t
Oeneds White Glow, 1-lb. pkgi. n 6* 
Benson ■ enamel— per box 1 50 to 5 00 

Onlinarp Bter'h-
Beosoc h Oo. a Prepared Corn..., 0 074
Oeneds Pure Corn .................... ... 0 or$

Bloe Btercb—
■dwardsbury No 1 white. Mb. cer. 0 10 

" " 1 " or bine,
BMAjr. Piao ETA ROB *OICI, LIMITED

Ontario a. d Qu beo.
Lenndrp 8te-chw—

Oeneds Leondry, boxw of «6-lb. $0 06 
Asm Glow Btaroh-

14b. oartons. boxw of 40 lb........ 0 061
Finest Quell* White Laondry- 

Mb. Canisters. eeaw of 41 lb.... 77

IYLON TLA

•iMwn Lei>**l. I s end 4 ■ ......... ft 25
i,et<e I » eno % •......... . 0 27

Leh#»s. l's. |'s, 4'« end 4 > 0 tfl 
Red Leb*I. I s end ........... 0 86
fin'd I et el I s end Vi's........... ' 44
Red-Gold Lah#»l V» s .......... 0 55

OEO. K. BRISTOL * CO., 
HemiliOu, Out.

60 30 
0 35 
n 40 
0 50
• 60 
0 80

tMPlEE

LAPORTE, MARTIN 4 CIE, LTD. 
Jepen Tees—

Victorie. hf-c,90lbs.............................. 0 15
Princess Louise, hf c, 80 lbs .............. 0 19

Ceylon Green Tees—Jepen style—
Ledy, eases 60 lbs.................................... 0 18
Duchess. Mses 60 lbs............................ 0 19

tfs-evr todays*
tot AutatoAtlq anC \oT_
, Aawwss tons -, 
liSVtott fe \r>Sq uwwaWtft*

JAMBS' DIB, BLACK LBAD
Per gross

Ca size.............................................................. h 40
Is " ............................................................. 2 50

•»»ap
EDWARDsni’RI STARCH OO., LTD. 
••Grown Brand Perfection Syrup.

Barrels, 700 lbs.............................. 0 031 per b.
Helf-bweU tSOlbs.................... 0 034
1 barrels. 175 lbs........................... 0 ••
Pails SMOa...................................... 1 30 each

" 384 lbs.................................. 1 80 “
Ple'n tins, with labr.l - Per '•»*«.

* lb. fine 1 dns. In ease..................2 50
6 • 1 ’• " ..................  2 6".

10 " 4 ** M .................... 2 75
IT * f " ................ 2 70

(5. 10 end 20 lb. tins have wire handles.)

LU*

Mb. Oentoten. eeew of Mlb.... 77 fTTZ^y-x », r»» , TrttSSE:::::™::- 1% j CEYLON 111
mii»aiM.  B'w   a 1  *

Yellcw Label, 1
" 4 s........................0 21

Green Label, I s end *'■.......... 0 24
Blue I.a bel. l's end fe............0 25
Red Label l's, 4's, “
White Label, '
Gold Label
Purple Label, 
Embossed, 4 s

l s end 4 e.............0 25
l's,4's,4's end i s-. 0 30 
)1,1 s, f s end f e.. 0 35
1 e end 4's......... 0 41
si, 4‘s end 4e.......... 0 65
4'e end 4'a............. 007

BLUB RIBBON

MONTREAL

Wholesale Retail 
.. 0 20 0 25

0 25 
0 30 
035 
0 40 
0 50 
0 60 
0 80 
1 00

Pure

Teas

THE
"HALADA”

Whol ale Retell

Pink Label I s end |'s 
lieGold Lat>el 1 s and .

Levenuer l .abel l's end 4's 
Green I>ahel l's end 4's hoc. voc.

Gold Tins. 6'e 35c. 1.75 50c. 2 50
Gold Tins 3 * 35c. 1.05 50c. 1.50
Gold Tins, l's 36c. each 50c. ee^h
(i..Id Label 4's 18c ee. 3*. lb. 25c • a. 50 lli. 
Red T>ns. 4's 35c es 701b. 5< c es. 10- In. 
Red Tins, { s 18c ee. 72 lb. 25c ee. 1.00 lb.

PACKAGE 
TEA

C-e s 30 and 
50 In*, each— 
Black. Mixed, 
end Green

no...........................................Is 20.- ; is. 21c.
30c ........................................... Is end is. 23c.
tOc .......................................... Is end I" 28c.
30c ............................ 1- end U 35c.
75c .................... 1* end 4* Vulcan, 50c.

100 lb. lots freight paid.

MKLAOAMA 
TEA.

MINTO BROS.,
45 Front Bt. East

Bias Let e'.l'i............................
urange LebeL l e end 4 > ...
«fia- IaSImi is .....
Brown Label, l's and 4‘s ....
Brown Label. 4'e ....................
Green Label, fe and |'s........
Rad T ebel 4 * ........................

SI 0 SI 
0 S3 r «0 
0 30 0 25 
0 SI 0 40

0 40 
0 S6 0 80 
0 40 0 80

Wholesale Retail
Black, green, mixed. 4s.............. 0 70 1 00•• " (s............... 0 55 0 80

•' M 4* ............  0 44 0 50
" •• 1 lbs. à 4b. 0 «0 0 80
" " 4s..... 0 38 0 60
" " I Ibe, à 4s. 0 38 0 50
" " I lbs,.4».. 0 SO n 40
" " 4e . ... 0 31 0 40
•' " 4 i... 0 85 0 30
'• •• 1 lbs............ 0 84 0 30

We pack Japans In all grades et same 
prices. We pack in 60 and 100 lb. cases. All 
delivered prioee.

------- 1 wiTEl Ceylon Tea, In
n nNAra »mMb. fanog oartons, eeew SO lb. 0 074 

Mb ~~   - * —. . 0 08
Mb. toy drums, with drumsticks < 8

Id ee».. . ..............  0 OS
Ke«> ex. eryetals, a00 lb.............. 0 07

Brentford O'ow­
l-lb. fancy boxes, oases M lb..... 0 074 

Oenedlen Ueceria Btaroh- 
Boxwof 80 resof rkyi, par ee»- 3 00

For charges for Inserting quotations In this dept, apply to Advt. Manager, The Canadian

packages, blaok 
or mixed.

Blaok Label, 14b., retail atSBe.............SO SO
" " Mb.. " " ............ 0 11

I lie Label, retail at 10c........................ 0 88

Green Label. " 40o...............
R d Label, M)a_____
orange Label,
Gold l abel " fcva.............

^3

PuRrCotoftrof'
TORONTO ~“

Pure Gold Jelly Powder.............
Pure Gold Salad Dressing l’oud- 
. Dibcount* on application.

Montr#-. o,d
Bee

Wholesale Retail
wholesale reta

Wood's Primrose, per lb.. .. 0 40
41 Golden Rod.............. 0 35 ■ 5o
" Fleur-de-Lis..............0 30 4o

Pack In 4-lb. tins. All grader ner 
black, green or mixed.

Tobacco.
IMPERIAL TOBACCO COMPANY OK ' < * I>A,

LIMITED—EMPIRE BRaM.1i.
Chewing—Black Watch 5s....................... i6

Black Watch lie............................. i8
B-.lw 5e end lUs............................. 3s
Bully 6e................................................ U

Curieiicy 5%s. end 10s.................... 3i
Stag be.................................................... 38
Ol i F x 12«......................................... 44
Pay Roll Bars 7V,e.......................
l‘«y Roil 7»......................................... f-6

Plug mohii g-Shamrock 6*., plug or i :.r 45
llonebud Bar* 6*................................. 45
Empire 5s, end 10*..........  36
Amt>er 8s. end 3s...................................... i'.0
Ivy 7*...................................................... SO
Starlight 7s .............. ........ . ‘0

Cut Hmokin*—Great West Pouches, 7- 51
JOB COTE, QUEBEC.

Cigars
Ht. I.nuis (union), 1-80.............................. V ■0
8t. Louis, 1-40 ............................................ 0
bt. Louts, 1-100.......................................... V
Chsmplein. 1-20 ........................................ 0
C hemple n 1-40 ........................................
F.l Sergeant, 1 20....................................... -Q
El Sergeant, 1-40 ...................................... 0
El Sergeant, 1-100...................................... d

Out tobaocoe.
Petit Havana, 4, 1-12—1-6......................
Queen el, 1-4,1-1........ ...............................
Cote s Choice Mixture, 4-ïb tins...........

" " Mb " ........
" ” l ib " .......... ,J

Veterinary Bemediei.
W. W. TOVMQ

Absorbine, per dos...................................
A beo r bine Jr., per dosen......................

Tenet.
Bowel feast, S dos. Besot, pkgs............ .
Glllett'soreaw reset. I dos. la ess* >0

Grocer, at our nearest offle.
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Tell your Doggy Customers that you Stock

ratts :Dog Cakes
Your Jobber can supply. It means More Business. Packed in all Sizes.

MAY WE SEND OUR ILLUSTRATED LIST ?
Write SPBATT’S Patent Ltd., London. End- Canadian Branch . 13 St. Therese Street, St. GabrieVs, Montreal.

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spinach, Etc^ 
Apples. Peaches. Pears, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black­
berries, Sour Cherries, Blueberries. Beets, Rhubarb, Etc.

“ The Can Without The Cap Hole ” 
“ Bottom Like The Top ”

Write for Semple.

Sanitary Can Company, Ltd.
Niagara Falls, - • Ontario

Brunner Mond & Co.’s

WASHING
SODA

Drums, 336 lbs. Barrels, 336 lbs.
“ 224 “ Bags, 234 “
“ 112 “ “ 112 “
“ 100 “ “ 100 “

Concentrated Sal Soda
Casks, 560 lbs.

Winn St Holland
Montreal

SOLE AGENTS FOR CANADA

FREQUENCY OF SAILINGS
Every twelfth day a Pick- 
ford and Black steamer 
leaves Halifax for Ber­
muda, The British West 
Indies and Demerara, and 
it away thirty-eight days.
A deligh tful trip for 
moderate cost. Write us.

PICKF0RD * BLACK
HALIFAX

OAKEY’S Th. original aatf oalj Omni . 
Preparation lor Ctaaaln, Oti 
lory. 4d. and la. CStitim

'WELLINGTON’
KNIFE POLISH

JOHN 0AKEY A SONS, limit..
Manufacturera of

Emery, Black lead, Emery, Blass aa* 
Flint Cloths and Papers, etc.

Welgtoi Us, Mm îmlaii
Aérant:

JOHN FORMAN, - 64* Craig Street
MONTREAL.

BOY WANTED
TO START IN BUSINESS FOR «1SELF.

We will establish YOU In a good-paying busi­
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail to yon FREE 5 copies of oar 

publication.
These can be sold and will provide the 

'capital for the next week's supply.
The work Is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

The Maclean Pub. Company
10 Frwt Street lax, TORONTO. CANADA
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Don’t wait Canned Fruits
Season closing The quality of

Order your WETHEY’S

SALT LAUREL
BRANL

at once speaks for itself.

VERRET, STEWART & CO. Do not buy without consulting u

No. 12 Port Street
Get our prices.

MONTREAL J. H. Wethey, Ltd
ST. CATHARINES, ONT.

Empire Brand
THE GUARANTEE OF QUALITY

4
Free Phones

FOR YOU.

USE THEM FREELY.

Special Bargains
NORWEGIAN SARDINES-Beautiful goods.
BEANS—Prime and hand-picked.
CIGARS—" Pastime ” brand. The best 5c. cigar on the market.
BAGS—20,000 lots. We have an attractive price.
MARMALADE—2 lb. tins, 2 doz. in a case. Price equals about 5c. pi 

lb. The quality will please.
TAPIOCA—Med. Pearl.
OCEAN CAUGHT SOCKEYE SALMON-To retail at 15c. per tin. 
STRAWBERRIES—2 lb. Sanitary cans. Can be retailed at 2 tins for 25

WORKING OVERTIME TO MAKE 
PROMPT SHIPMENTS, BUT IT IS DONE.

GEO. E. BRISTOL & CO.
HAMILTON,

WHOLESALE GROCERS
ONTARIO


