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Robinson’s Patent Barley
Is a Steady Seller 
With the BEST TRADE
Your store is the finest in the town. And, 
therefore, you are or should be selling

ROBINSONS
PATENT BARLEY

Liberal sampling among your customers 
on receipt of list addressed to

Frank Magor & Co., 403 St. Paul St., Montreal
Agents for the Dominion Raised on It.

When thinking of buying

STARCH
why does the grocer always call to mind

Benson’s “Prepared Corn” ami 
Edwardsburg “Silver Gloss” Starch ?

For the simple and safe reason that these two brands have held the 
confidence of the consumer and the trade for nearly fifty years.

Always reliable. Unequalled for purity. All jobbers sell them.

EDWARDSBURG STARCH CO., Limited
53 Front St. last, 

TORONTO Ont.

ESTABLISHED 1868
Work»,

0A00INAL, Ont.
I St. Jam* Street, 

MONTREAL, R 0

CLASSIFIED LIST OF ADVERTISEMENTS ON PAGE 29
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THE CANADIAN GROCER

Doubt “Earn M ore” 
“Earn More” 
“Earn More” Earn

1Less and
“Earn More” More
“Earn More”

Earn more money by buying goods of standard 
value—Doubt less when choosing. Think more of quality than
price. How about those dusty, dirty, fly-specked packages up 
there on the shelf ? What did it, quality or price ? “Doubtless 
and Earn More.”

Sell Goods of Known 
Quality

As standard as sugar, salt, coffee or 
tea. Of known quality always. 
Purest, Richest, Strongest. Made 
by the largest manufacturers in the 
world.

Containing 67 per cent, of pure 
oil as against 60 per cent, in ordin­
ary brands. Packed and shipped 
in cases and boxes in bars of 
1 pound each and upwards. 
Pressed Cakes in boxes also. 
“Earn More” by selling it.

"SHELL BRAND"
(LA COQUILLE)

Has stood the test of time and has 
won out on intrinsic merit. Al­
ways strictly pure. Always does 
exactly the work cut out for it. 
“ The Gelatine of Quality.”

LEADING WHOLESALERS SELL THEM

ARTHUR P. TIPPET & CO., Agents

Cox’s
Gelatine

Fry’s
Cocoa and

Chocolate

i



THE CANADIAN ÛROOE*

Manufacturers' Agents and Brokers’ Directory

W. E. FELLOWES
BAR BADGES, W.l.

JONES & SWAN
GENERAL COMMISSION MERCHANTS ÀND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Joneswan, Barbados.
Codes used— Lieber’s, Western Union, A. B. C., 

Watkins’ Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St John, N. K. ; Mitchell & White- 
head, Quebec ; Rose & Latiamme, Montreal ; Geo. 
Musson St Co., Toronto; J. C. LeQuesne, Paspebiac.

CALGARY

Cartage and Warehousing
Storage and Brokerage for Eastern Wholesalers. 
Handliog a-id Forwarding of CAR SHIPMENTS. 
Largest and Best equipped STORAGE Facilities in 

the WEST.

WESTERN CARTAGE CO

The Dominion Brokerage Co.,
Wholesale Limited

Commission Merchants and Brokers
CALGARY and EDMONTON, ALBERTA

Excellent Trade Connection 
Highest References

CHARLOTTETOWN, P.E I.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars. Barbados
---------------- Molasses, Flour and Commeal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 
----------- famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX, N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

nONTREAL.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 28.

Manufacturers' Agent and Commission Merchant

6 St. Sacrament St. - - Montreal.
1 am open to introduce a few new lines of high- 
class grocers’ specialties. Could handle a line of 

Canned Goods and Sauces.

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

Limited
AGENCY DEPARTMENT:

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com­
munications to our head office.

26 Front St. East, Toronto

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

W. E. BIDWELL
Broker and Commission Merchant 
27y, FRONT ST. E., TORONTO

Calling on best Grocers and Mfg. Confectioners.
Could handle another first-class specialty 

for Manufacturers.

C. E. KYLE 8. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and 
Manufacturers' Agents

27 Front St. E., Toronto
Highest reference. Commieeione'eolicited

TOMATOES
CORN
RAW SUGARS

W. H. MILLMAN & SONS
Grocery Brokers 

TORONTO

8

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48Vfc Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2847

.MOOSB JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, 8ask

Office, 8 Main Street.

QUEBEC

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, GRAIN
Dnestic and Fonlgn Agnnciu Solicited. 
Hochelaga Bank Building, 

QUEBEC.

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 year.

George Adam & Co.
Wholesale Brokers and Commleelon Merchants

Winnipeg, Manitoba

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
168 Portage Avenue East, - WINNIPEG, MAN.

Cable address, "CAreTAK."
Storage facilities. Correspondence solicited

Manufacturers’ Agent and Whole­
sale Commission Broker.

Winnipeg, - Man.
Highest References. Correspondence Solicited.

STUART WATSON

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers 

Agent, Member Western Wholesale Brokers' 
Association.

Uinon Bank Block, Rooms 722 and 723 
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited.

CALGARY STORAGE
In a new brick block centrally located

Dingle & Stewart
ipeg, Man. - Calgary, Alta. 

COMMISSION BROKERS.

(Continued on page 62.)



THE CANADIAN GROCER

Dear Sir :—

Hamilton, Ont., April 24th, 1906.

RE THE FOOD VALUE OF PEAS
It is estimated that food for the average man should contain 125 

grams proteids, 500 grams carbohydrates and 50 grams of fat, representing 
over 3,000 calorics of heat energy.

It will be seen that the carbohydrates are the largest in bodily 
demand.

Peas are especially rich in carbohydrates. In fact, so much so is 
this the case that Peas have been called the poor man’s beef. It is claimed 
that i£ lbs. of dried Peas would supply the daily requirements of proteid 
for the average man, and the energy liberated, wetgnt tor weight, is 
greater than in beef, eggs or milk.

Canned Peas are without doubt the cheapest and the best feed on 
the market at the present time. Taking the standard amount ot energy 
liberated the cost of Peas is less than half the cost of Meats, etc., and 
many of your customers arc spending too much money on Meats, 
Eggs, etc.

By calling your customers’ attention to the facts as stated above, 
you will largely increase your sales, and especially so if you only sell 
Peas packed by the Canadian Canners, Limited, under any of the following 
brands, viz.—“Canada First,” “Little Chief,” “Log Cabin,*’ ’‘Horse­
shoe,” “ Auto/’^Lynnyalley,’* “ Maple Leaf,” “ Kent,” “ Lion,” “Thistle,” 
“ Globe,*’ “Grand River,” “Jubilee,” “White Rose,” “ Deer,” etc.

The Peas of these brands are packed the same day as picked, and 
when best suited for table use. The process of packing them is such that 
the Peas travel from the field to the can without coming in contact with 
the human hand, and thus these brands of Peas are more wholesome and 
cleanly than if cooked in a private kitchen.

You may assure your customers that every tin of goods under our 
label is guaranteed as to quality.

Yours truly,

“CANADIAN CANNERS, Limited"
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A satisfied customer is the grocer’s best 
advertisement.

It is of the first importance, therefore, that 
the grocer sees to it that his every customer is 
pleased and satisfied.

Probably in no article does a customer 
exercise so particular a discrimination as in 
purchasing the refreshing cup-o’-tea. It must 
just suit the critical palate.

If the grocer is to capture and hold his customers, he can 
only do it on quality and uniformity—which means in tea,

Buy Only Ceylon Tea
(GREEN OR BLACK)

Canada’s Favorite Beverage.
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WILL PAY FOR YOUR ENERGY
It is a well-known fact that no tea ever 

placed on the Canadian market possesses as 
much intrinsic value as

Red Rose Tea
There are many ways to prove it

Try the tea yourself !
Ask other people who drink It!
Ask any disinterested tea man!

Put the energy into selling Red Rose Tea 
that you put into other brands, and you will 
sell more tea and make more money.

If you are not selling it, I think these 
facts will be proved by a single case. Is it not 
worth ordering one ?

T. H. ESTABROOKS
Branches :

TORONTO, WINNIPEG
8T. JOHN N.B.

ft
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PERRY’S
WORCESTERSHIRE

SAUCE

OF AN ENGLISH

meat, steaks. Cl
‘^•CURRIES, GRAVIES. C/

0 Peculiar piquar 
^Ol0rU/ g f its Zest is 

any other

g a peculiar piquan
•$iîL?<S.

, MANUFACTURE!
.PERRY S)
lÿjg MflNCritST

With oysters, either fried or stewed, 
Perry's Sauce will make good food."

Those who have tried the com­
bination say it is delicious.

Find the reason in the Perry 
Process and the skill back of it.

Perry’s
Worcestershire
Sauce

is not “ new." It has been used for 
years.

All Canadian grocers should 
stock up this sauce and show that 
they take ad va ,tage of oppor­
tunities.

Write us for 
full information.

Taylor & Pringle Co.
Limited

Manufacturers of Queen Quality 
Brand Pickles

OWEN SOUND, ONT.
Selling Agents.

“ PRIDE”
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand. 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 4 Co.
EDINBURGH

nffSlKlOi
1 ruruicTeCHEMISTS

.'hiiiiffll

coffee:
"Hi c 0

Edinburgh]1

195216
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They Have
Considerably DWINDLED

THE NUMBER OF DEALERS THAT ARE NOT already 
benefiting by the sale of the celebrated “Salada” 
Ceylon Tea have dwindled to an almost imper­
ceptible quantity, which proves conclusively 
that it is the “ Tea of Teas ” by public consent.

JUST AS—“ Salada ” Black Teas have displaced all others
SO ARE—“ Salada ” Green Teas relegating Japans to 

oblivion.
A one-cent postal enquiry in­

vestment will bring dollars worth 
of information in return.

Address “SALADA,” Toronto or Montreal CEYLON TEA

Z \

is me standard article

E.W.GILLETT îfï.VïS

For roiling soap softening water, 
removing old paint, disinfecting 
sinls, closets, drains and for 
many other purposes. A can 
equals 30 pounds SAL SODA.

USE ONLY THE BEST

READY FOR USE 
IN ANY QUANTITY.

SOLD EVERYWHERE.

TORONTO. ONT.

These are made from best 
grown Canadian vegetables in 
Canada's largest pickle factory.

There’s a “ knack " in making 
pickles that is possessed in large 
degree by the manufacturers of

STERLING

PICKLES 
SOLD BY LEADING JOBBERS

BRAND

Awarded fledal end Diploma at World’s Pair. St 
Louie. Mo.. 1904

THE T. A. LYTLE CO., LIMITED
TORONTO, CAN.

V /



riAPLE SUGAR
Largest Exporters of

PURE
BEAU CE COUNTY 

SUGAR
D. RATTRAY ®> SONS

Quebec Montreal Ottawa

LIlKBtRO PLUMS

■TP'

I
jŸCLLM PtttKSl

rtrsoo»iuJ|,
PEARS

H- l' 6.

juAi-Lffr'l fetoOMiLLira
l> "PAwerFRirf,1

11 *

THEY

Sell
Well

Show 
a Nice 
Profit*

Give
Satis­
faction.

WHY?

Because they are

CANADA’S BEST
ROSE & LA FLAMME. MONTREAL

ST NEAT STEMS CljQ 
IBIES CIAVIES GAHLJ

tfuMoncCft

\Êft'~PRLrÀRLO

fPÀTERSOK &t5TNc
m PICKLE 8SAUCEEE 

GHEENO YKE ST i 753
* GLASGOW
wuauttb

PATERSON’S
WORCESTERSHIRE

SAUCE
sells quickly because of its great merit. 
It affords the dealer a good profit— 
what more do you want ?
Have you enough in stock ?

ROSE A LAFLAMME 
Agents. ... Montreal.

8



LARGE
ADVERTISING
Goods with merit have a claim 

upon the progressive grocer’s attention, hut when that merit is exploited by the manufacturer with such 
liberal methods of advertising as we pursue with our well known and deservingly popular RISING SI N 
Stove Polish in cakes and SUN PASTE Stove Polish in tins the real live dealer must recognize the 
help we give him in selling the right Stove Polish. Largely increased sales support our policy of merit 
hacked by extensive advertising.

CAkEEconomical we cl- known r- - vgsysus
AND-AELIABLE —-■^1 3000TOKS501DÏÏ.ARIY

STOVE POLISH
ûiïs^r^iN^

IgwcranTFe'd
-TO THE TRADE

MORSE BROS., Props., Canton, Mass., U.S.A.

FARROW’S 
Real MUSH ROOM 

KETCHUP
is absolutely pure and free from any foreign Acids, Salicylic or 

otherwise. Warranted. Purity certified by Sir Charles 
Cameron, C.B., Professor of Chemistry, R.C.S.I.

AGENTS WANTED EVERYWHEREt
Mr J. FARROW éc CO., Mustard Makers

PETERBOROUGH, ENGLAND
ESTABLISHED ISJJ

The largest and best makers of Mushroom Ketchup in the world

1 He Who Hesitates is Lost ! I !
| Many a grocer hesitates to go right in for packet tea.
1 Yet He Knows the day for the one-shop grocer to blend his own tea is past. He can't hold 
l trade that way, it’s too uncertain.

It's Right Here Where
It's Always Uniform in 

?. Strength.
It s Always Even in Flavor. 
It Always Gives You Sure 

Profit.

Blue Ribbon
fey/on T ft A ewes ii
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Japan Teas
do not come under the grade of green 
teas—they are absolutely in a class by 
themselves.
The so-called green teas may be imitated, 
but

Japan Teas
cannot be imitated.

Remember that the teas of Japan are as inimitable as the rose. As 
the rose is the queen of flowers, so Japan Tea is the queen of all 
teas.

IS

CANADA’S STANDARD
FOR

REFINED SUGAR
Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

OUR MOTTO

HE BEST PRODUCT 
FROM THE PUREST MATERIAL

We carry this principle into actual 
practice—every day.

The milk is procured in the richest 
dairy sections in Canada.

The strictest care is used in its selection 
—every can of milk is tested before it is 
received.

Manufacturing conditions are guarded 
at every point—our methods and appli­
ances are the most modern and improved.

The net result is quality.

“REINDEER" Condensed MILK 
“JERSEY" Sterilized CREAM

TRURO CONDENSED MILK CO., Limited, - TRURO, N.8
^-------------------------- ^

10
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A SNAP
In Ceylon Tea to retail at a quarter

A genuine bargain. Write quick, for sample

Thomas Kinnear ®> Co.
WHOLESALE

GROCERS TORONTO and PETERBORO

1
SUCCESS FOB YOU

Do you know that an opportunity is before 
you to secure the starch business of your 
district ?

Your jobber will sell you a supply of

IVORINE
£> COLD-WATER ^

STARCH
and with it you will be equipped for the 
starch trade. “ Ivorine” requires no boil­
ing, and gives far greater satisfaction than 
other kinds of starch.

“ Ivorine ’’ sells at a fair price, and nets you 
a handsome profit.

Be wise when the opportunity 
is yours.

St. Lawrence Starch Co.
Port Credit, Ontario

Limited

Purnell’s
Genuine Worcestershire

Sauce

l£ttIEBSHIR£ j

et
ttAVlCS 6

R^ioeioe *

Shews a good profit
Never fails to 

give satisfaction.

Do You Stock it?
If not, mail your order 

to-day.

PURNELL WEBB & CO.,
Limited

BRISTOL, ENGLAND
ESTABLISHED 1750

We are offering some exceptionally good values in 
new crop, fine flavory

CEYLON TEAS
If interested in JAPANS drop us a card for samples.

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

11
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The Agricultural Schoolmaster
is abroad, and the farmers are learning the important trutli that the 
better the seed the better the crop.

The Grocer may take a lesson from this newest beneficent enterprise. 
Use none but pure, superior goods in your store, and you will raise a 
great crop of customers

The selected Coffee beans that form WOOD’S COFFEES will make one 
important department produce a great harvest of trade.

■WOOD&Cft
IMPORTE*! AXD MASTERS*
BOSTON. MASS»']

■piityano

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

Diamond E. Blend Coffee DON’T STAY IN THE HUT 
IMPROVE YOUR COFFEE TRADE

is producing splendid results ; you would be surprised at the number of most conser­
vative merchants who were extremely sceptical about trying another Coffee Blend, but 
who placed an order for “Diamond E.” on our guarantee, and have fully justified our 
enthusiasm for the genuine merit of this coffee, by their repeat orders—You cannot 
make a mistake in ordering a tin on a trial basis—If the coffee does not piove a con­
vincing argument -We stand the expense—“Diamond E.” will put new life into your 
Coftee trade—Try it—Backed by a reputation of over half a century.

S. H. & A. S. EWING, MONTREAL
RAYON D OR

the Finest PURE OLIVE OIL
A quick seller.

OF THE MARKET
A pleasure to use.

MENGERT C AG NOLI & CIE
C.n.di.n Ag.ncyi

J. BUSSELL MURRAY, MONTREAL
BARI LUCCA, NICE

A Delicious Cup of Coffee
Our 1-lb. tin “CLUB” brand COFFEE at 33 cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“ CLUB ” BRAND. 
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

S. H. EWINQ & SONS
86-104 KINQ ST., MONTREAL

T.I.phoa. Bell Mein 15.
Merohants 5H.

TORONTO BRANCH, 29 CHURCH STREET
Telephone Main 3171

Telephone orders receive prompt attention.

12
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sa
BOOK'S GUM
Fresh Fruit Floors

£'//'//////////////// //////#*'À

Irwr u. ■

Here they come 
than ever. Price the 
one-cent sticks of Gum 
filling machine, $6.50

[Fresh Fruit Flaws
■"'"MM//////////// ///////"■

i* m

! No bigger, but better 
same. Machine and 1,000 
for $8.00. Gum for re-

per 1,000.

Motto of the Bode’s Gum Co., Ltd. :
“ Always seeking to improve in quality and style."

Their rapid growth of business proves their method to be the right 
one. They are still presenting to the retail trade a handsome little 
Gum Show Case with a ten-box assortment.

Order at once through your jobber

BODE’S GUM CO.,
MONTREAL

Toronto Office: 
Pacific Building

Ottawa Office : 
65 Sparks Street

Ltd.
Quebec Office : 
5 Dufort Street

13



THE CANADIAN GROCER

I CROCKERY =
I DEALERS

Have you ever examined our line of

English Black Rock Teapots?
We have splendid varieties of both
PLAIN and DECORATED, at prices 
which will surprise you. Ask to see 
them.

THE JOHN L |

— CASSIDYI
CO., LIMITED,

MONTREAL I

EVERY USER OF TIN CANS
is invited to get ready for the coming season 
by ordering now.

You will make no mistake in placing your 
order with

The Acme Can Works
We have had your interest in view and have 
spared no expense in equipping our factory 
with the latest and best machinery for making 
cans. With our new building, which is now 
almost complete, we will be able to double 
our capacity of former years and will supply 
the best cans available—cans made from 
British tin plate of the best quality and best 
workmanship — Prices Right, Liberal 
Treatment, Prompt Shipments,

Acme Can Works, - Montreal

EXPORT TRADE DEPARTMENT.
FIRflS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are Open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL & CO..
Monument House, Monument Square 
London, E C.

DAVID SCOTT & CO.
Est. 1878. 10 North John St., Liverpool* 
England. Splendid connections and 
references Try us with a shipmeu of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Egos, Bacon, Apples, 

Poultry.

HAMILTON WICKES & CO..
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Livirpool- 
Reports and valuations made m Canned 
Meats, Fish.Fmit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LETHE VI & SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References. Bank 
of Scotland. Leith

This space $15 per year.

This space $30 per year Thi- space $30 per y ar.
JAMES MARSHALL,Aberdeen, Scotland»
Invites consignments of Canadian Produce- 
gives personal attention to handling of 
same, and guarantees prompt returns. 
Reference—Clydesdale Bank, Aberdeen. 
Co les—A. B C. 4th and 5th Eds.

Cable Address “Rapp, Liverpool" 
HERMAN RAPP & CO. 

Provision Merchants.
1U MATHEW street, LIVERPOOL. 
Liberal advances on consignments.

A. C. DOUGHTY & CO.
Head Office. 39 East cheap, LONDON. 

Provision Importers
Invite consignments of Ba.on. Hams, 
Busier. Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes :
A B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

Telegraphic Address, “Fondants, London.'
A. E. SOWERBUTTS & CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers : Hill & Sons, 66, West Smithfield

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck & Scblpmeon,

Commission Agents and Merchants.

THOS. BOYD & CO.,
28 King St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A". B. C., 4th and 5th ed., 
Western Union and Libber's Codes. T. A. 
"Boyd.”

This space #15 per year

J. H OAITSKELL & CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

Whl TELEY, flUIR & CO., 15 Victoria St., Liverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE and BUTTER.
We sell cost, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

O Or p \T\ Tl Pûn fûl 11 Makers and Exporters of Candied Peels.
1 . Ol L . V lilbt/lilClll Daily capacity of our plant : ten thousand lbs. 

Telegraphic Address—“ VIN<'ENTELLI," Antwerp. A.B.C Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

ajid valuations made on fresh or canned fruits, fish pork and beef meats.
Best attendance on consignments. Highest Bank References 1

James Methven, Son & Co., e™6:,*
Large connection amongst best Wholesale Grocers and Bakers in Great Britain
We also ship several British lines to United States and Canada.

. Correspondence Invited.

u
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton,; Ont.

THE STANDARD S™,CHEESE CUTTER

THE CHEAPEST and BEST

It cuts to accurate weight.
It computes precise money value 
It cuts without waste.
It makes cheese sales profitable.

Every trrocer can afford it.

No grocer can afford to be without it

Write 1er Felder, Price end Terme

THE WALKER BIH & STORE FIXTURE 06., LIMITED, - BERLIH, OHT.

The Bowser for Gasolene

1

6 i

If you hear a grocer 

say he never has a 

bit of trouble or 

bother with gasolene, 

that he is entirely 

satisfied, you can be 

sure he has a Bowser 

Tank. Have you?

If not, send for Gasolene Catalog “B 

and learn why you ought to have.

CUT No 42
Tank Buried. Pump in Store. On of Fifty.

S. F. Bowser & Co. Inc. 530 FRONT STREET W. 
TORONTO, ONT.

FOR OVER 
70 YEARS
the choice of all refined palates !

ceSTERsmpf Sy

<0.M ,

' /■ > "i'

'perrins

i £ w _

1 ll

Compere this Fec-ilmlle of the Originel end 
Genuine Worcestershire Seuce with the imitation, 
end you will §ee thet every bottle of the Genuine 
Worcestershire beers the nsme

II LEA & PERRINS’ ll

All others are Imitations and inferior in quality 
It Is no idle boast to say that tea <& Perrins 

Is the Best Sauce in the world. Use and sell it !

J. M. Douglas & Co.
Montreal Canadian Agents

I
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CQ Electrically Driven 
UULLO — Coffee Mills.

GROCERS should not be without one
GRANULATOR. PULVERIZER.

Single and Double Grinders
Pulverizing
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be- 
fere it enters the grinders, thus 
reducing wear of grinders and sav- 
ng current.

Our Grinders Wear Longest

Height, 29 in.
Length, 33 in. 

Width, 23 in 
Weight. 275 lbs

Grinding Capacity.

Granulating 2 lbs. per 
minute.

Pulverizing % lb. per 
minute

Capacity of Iron Hop­
pers, 5 lbs. of Coffee.

W c make 2o other styles 
and sizes of Grocers' 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, addressNo. 65

Perfect Dry Air Circulation System 
Highest Testimonials from Leading Grocers in Canada

WHITE FOR 
CATALOGUE

Made in 10 styles
Silver Medal Quebec Exhibition 
Diplomas Ottawa, Montreal and Toronto

CD r ADirM Proprietor and . t . r MDIblS, Manu.’scturer

OFFICE AND FACTORY WAREROOMS

3167 to 3171 Notre Dame St. 4 to 8 Fabien Ave. 
MONTREAL, CANADA 31 to 45 William St.

Branches at Ottawa, Winnipeg and Windsor, N.S.
. ; i

EXPEDITE YOUR WORK
and case the strain on sour nvrvuu* system. The Check Book you arc 
using is not up-to-date unless it is our

SPECIAL DUPLICATING

Counter Check Book
This book is a boon to Grocers. \V ith it entries can he made morequicklx 
than with the old book.

When you are going over duplicates there is no danger of confusing 
them with originals The alternate white and colored leaves prevent that. 

The Prices should interest you.

The Carter-Crume Company, Limited
Leading Counter Check Book Makers

TORONTO and MONTREAL

COLES MANUFACTURING CO.
Dos. 1615-1635 Worth 23rd St. PHILADELPHIA, PENN., C.S.A.

* Todhuuter, Mitchell & Co., Toronto. Forbes Bros.. Montreal.
Dearborn & Co., St. John, N.B. Gorman, Eckert & Co., London, Ont,

Why not handle the Best Goods, 
That give you the Best Profit, , 
And that are the Best Sellers ?

That is

Capstan Brand 
Worcestershire Sauce

It Gives you 50% Profit

Ask your wholesale grocer 
for it or write us for prices

The CAPSTAN MFC. CO., Toronto, Ont., Can

SÎU5M

SAUGE.
. fa:.. *

OAKEY’S The original and only Genuins I 
Preparation for Cleaning Cut­
lery, 6d. and Is. Canisters

1 WELLINGTON*
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

u> aivmivu,
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

OFFICES IN CANADA
LONDON. ONT 
ST. JOHN. N.B 
WINNIPEG, MAN.

MONTREAL, QUE 
TORONTO, ONT.

HAMILTON. ONT 
QUEBEC, QUE.

THOS. C. IRVING, Son Man Western Canada. Toronto,

..ESTABLISHED 1849

Capital and Surplus, $1,600,000. Offices throughout the Civilised World
Executive Offices : Nos. 346 and 848 Broadway, New York City, U.S.À.

THE BRAQSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

HALIFAX ,N.S. 
OTTAWA, ONT, 
VANCOUVER, B.O.

4963753^
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“WELL, I ÏJ

Means loss and failure in these days of swift business, 
good service and close profits.

You ought to know, not guess Improving all the 
time ? Some day you’ll get an

“ENTERPRISE"

Self-Priming and Measuring Pump
WITH NEW TOTAL REGISTERING DEVICE

Why not order it to-day ? Pumps cost $6.00 ; auger 
costs 75 cents. Measures accurately and shows when the 
supply is running low.

Another Indispensable, to largely increase sales of 
dried beef, the “ ENTERPRISE ” SMOKED BEEF 
SHAVER, Rotary or Pendulum. Write for prices and 
our catalogue of Enterprise Hardware Specialties.

The Enterprise Mfg. Co. of I Phila., U.S.A.

Customers are Gained by
Accurate handling of cash 
Correct credit charges
Never asking a customer to 

pay a bill twice
Attention to telephone orders

Quick service 
Courteous clerks
Right change given to 

children and servants

H

Truthful statements 
Good location

All these good features may be had by 
using a system that is of advantage to cus­
tomers. An investigation of the system 
afforded by a National Cash Register will

N.C.R.
Company

Dayton Ohioprove a good investment.
Please explain to me what kind of a 

register is best suited for my business 
This does not obligate me to bu)Drop a line to our nearest agency and our salesman will 

call and explain this system. It costs you nothing and 
places you under no obligation

A e, */ w «*

i
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MAY BE HAD BY USING

you are going to fit up a grocery store, 
don't do it until you find out just what 
Walker Bins are.

your store is beginning to show signs of 
wear and tear, make a new one out of 
it by putting in Walker Bins, 

you are getting a lot of damaged and 
soiled stock, get rid of it. You’ll have 
no more if you put in Walker Bins.

They not only inorease business, but give CHARACTER to It.
Write for Illustrated Booklet. “ Modern Grocery Fixtures ”

THE WALKER BIN & STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
Montreal Representative :-J. H. MAIDEN, 131 PLACE D'YOUVILLE, MONTREAL, P.Q.

Geo. A. Vick & Sons, Orillia, Ont.

'«'AUER LAMP

GASOLEN

rr
266 CANDLE POWER OF CLEAR, STEADY UfiDT

The best and cheapest light for STORES, 
CHURCHES and HOMES.

Gives more light than a dozen oil iamps for half the cost. 
Makes its own gas without smell, smoke, wicks or grease.

Satisfaction Guaranteed.

I AUER LIGHT CO.--------------
Send for Catalog.

- - - - - - - - - - - MONTREAL

ELECTRIC POWER COFFEE MILLS j

riSMEA cut 
No.102

This cut shows one of the de j 
signs we arc making.

Pitted with Ve H.P. Motor 
furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coflee a 
minute.

Pulverizes V4-lb. of Coffee a 
minute.

Write urn tor Pricem.

THE A. D. FISHER CO., LIMITED, - T0R0HT0

They Cost 
Something, •

Of Course.
But enough Allison 

Coupon Books to last a 
year won’t cost as much 
as the amount you will 
lose by the carelessness 
of your clerks in for­
getting to “ charge up’ 
numerous small pur­
chases- and disputed 
[pass - book entries, 
where you have to 
allow your customer s 
kick, or lose him.

IF A MAN WANTS CREDIT
or $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale In Canada by
rnt MY, SLAIN CO., Limited, TORONTO. 
C. O. BtAUCIStWN A TIL», MONTREAL. 
WM. T. 6L0ANE, WINNIPEG, MAN.
ALLISON COUPON CO., Manufacturer». 

Indianapolis. Indiana.

W. P. KAUFMANN
IB Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

STOCK NOW.
Sutton's 
Worces­
tershire 
Sauce 
cannot 
he beaten 
tor
quality 
and price

G.F. Sutton, 
Sons & Co.

King’» Cross

London. Eng.
CANADIAN AGENTS: 

MACLURE & LANGLEY. Ltd 
154 ftarl SI.. Toronto 

30 Hotpiial It., Nontrial

BUY

Star Brand
COTTON
CLOTHES
LINES
-AND -

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For isle by all Wholesale Dealer*
See that you get them

GENUINE

PR Ans ASTRAL 
LAMP OIL

Bold In All countries end recognised si the 
highest grade oil mmnoiactuied.

WHOLESALE ONLY. .
THE QUEEN CITY OIL COMPANY, Limited

TORONTO. ONT.

IE BOl

; suttgnTsons
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ESTABLISHED IN 1842

We are Still in Business
A talk about

SALMON
Don’t hesitate to lay in a stock at to-day’s figure

“LYNX’* Brand is Leading
PRICES WILL BE HIGHER

L CHAPUT, FILS & CIE
Wholesale Grocers and Importers of Teas, Wines and liquors

TWO BIG SELLERS

Maple Cream Hearts 
Twin Block Pure Maple Sugar
Maple Cream Hearts are put 

up in Pails of 18 lbs. each, 

and sell for 20 cts. per lb 

Price Per Pail - 92.16

Twin block Pure Maple 
Sugar is put up in cases 
containing 40 }*-lb. blocks 
and sells tor 10 cts. each, or 
may be broken in two for 5c 
sale; in handling this Sugar 
there is no weighing or waste

(No charge for Pails) 

Proht to Retailers on one

Pail 91. BO

93.00Price per Case

Profit to Retailer in one
DESIGN PATENTED

BEWARE OF IMITATIONS 91.00

We are the originators and sole patentees of these goods. We are now taking legal proceedings against 
infringers who are offering similar goods of an inferior quality. In ordering specify Twin Blook 
Maple Sugar and Maple Cream Heart» and you will get the genuine

ALL JOBBERS HANDLE OUR GOODS

MONTREAL, P.Q.SUGARS, LTD.,
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Choice Line of

Balk Pickle»
We are offering an extra tine line of 

mixed bulk pickles, at an attractive price, 
worth looking into.

A varied assortment of high-class bottled 
pickles -for instance,

“GILLARD’S PICKLES"
Have you offered these to your customers 
yet ?

W. H. GILLARD S CO.
WHOLESALE GROCERS 

HAMILTON

SALMON IS KING
We offer you the following brands at old
prices :

Redfeather Mermaid
Coastguard Smuggler
Horseshoe Golden Net
Laurel Cascade
Clover Leaf Flagship Flats
Tecumseh Challenge
Lowe Inlet

and last, but the leader of all, Empire
Empire has the best sale of any private

brand on the market.

LUCAS, STEELE & BRISTOL
Wholesale Grocers

HAMILTON, ONT.

ARE YOU A GROCER? YES.
'then write us at once regarding

OUR HONEST OFFER. FREE.

A PERFECT FOOD.

READY TO EAT.
Crisp and Tasty. 
Guaranteed 
PURE

AND
10c.
20c.

MADE EXCLUSIVELY BY

Hamilton Saratoga Chip Co.
Three Sixteen King Ea»t

HAMILTON, - CANADA.

FACSIMILE OF BOX

HAMILTON SARATOGA CHIP CO.,

Send us 
your name 
and name 
of your job­
ber and we 
will sur­
prise you.

Our Chips 
took the
PRIZE
at the

Food
Show

Not a 
Cereal

Hamilton, Canada
A. F. Maelaren Imperial Cheese Co., Toronto, Salee Agents

Get
our
prices
on
CANNED

PINEAPPLES
SLICED
GRATED
CHUNKS
WHOLE

QUALITY VERY FINE îvt & 2ya ib tins

—ALSO A SNAP IN CANNED PLUMS-

the EBY, BLAIN CO., limite»
Wholesale Grocers, T0R0NT01

80
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Home Preserves are Getting Low
Consequent on the housekeepers’ own putting 

up of fruits being exhausted, the demand for 
fruits will fall on the retail grocer.

Get ready for it.
We can help you with

Goodwillie’s 
Fruits

Pears
Gooseberries Black Cherries
Green Gage Plums White Cherries
Lombard Plums Red Currants
Peaches Black Currants

JAMES TURNER & CO., Hamilton

S»rW & bottle*

lSankR-OIivIIU
L Ton onto

TECA
SALAD

OIL
A pure delicious table oil that 

will please your customers and pay 
you 45% profit for handling.

Two dozen pints to the case.
Write for prices, mentioning 

the name of your jobber.

IMPORTED AND BOTTLED BY

Frank R. Oliver
II Front St. E. Toronto

The Sign of Purity

Brand

Specials in Maple Syrup 
Canned Goods 
Prunes and Figs

Watstafle Fie and Lemon Marmalade
IN GLASS. IS DELICIOUS

Phonm 596, our r°r particular*.

BALFOUR <6 CO.
Wholesale Grocers

HAMILTON, ONT.

SI

I
I
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DOMINION WHOLESALE GROCERS’ GUILD
Annua/ Meeting in Montreal.

The annual meeting of the Dominion 
Wholesale Giocers’ Guild was held in 
Montreal on Thursday, April 19. The 
sessions were held in the board room of 
the Board of Trade building, and while 
it can be said lliat many important ses­
sions of commercial bodies have been 
held in that closely tyled chamber, it is 
doubtful if ever before it contained so 
huge and representative a body of any 
particular section of trade and com­
merce as tilled the chairs last Thursday. 
From the Garden Island of 1’rince Ed­
ward. the rock-bound coast of Nova 
Scotia, from beneath the frowning cita­
del at Quebec, the roaring Chaudière, 
from the shores of placid Ontario, and 
lbe industrial hives of Western On­
tario, the gi eat throbbing Prairie City 
of Winnipeg and the embryonic mart of 
Lethbridge, came the purveyors ‘•en- 
gros’' to consult, to plan, to alleviate 
and to get closer one to another for the 
conservation of the vast and important 
interests enti listed to their care.

That the occasion was one of more 
than usual interest was evidenced by 
the great number of delegates that sign­
ed Dominion Secretary Cook’s register ; 
exactly forty-seven, the largest number 
that has ever attended the annual meet 
ing of I he guild.

The:e was an earnestness about the 
entile proceedings, a “gct-your-coal-off- 
nnd-hi'stle sort of an air that extended 
down from President Col. John 1. 
Davidson to the youngest addition, Mr. 
Fiank Sloan, and that the president kept 
the pot a-boiling was shown by the three 
sessions held morning, afternoon, and 
away into the night, toward the uncanny 
hours •‘when churchyards yawn and 

graves give up their dead.”
That the meetings were satisfactory 

in their conclusion and that everything 
under discussion was unanimously 
ag reed to, is pi oven by the words of such 
tried veterans in guild matters as 
Messrs. Bristol, Davidson and Beckett : 
“Finest and most satisfactory meeting 
ever held.”

The complete list of members present 
is as follows : Arch Miller. Whitehead 
A Turner ; T. Le Droit, Le Droit &
F re re : John Buchanan, J. Buchanan & 
Son, (Quebec); H. Laporte, Jos. Eth­
ic r. Laporte, Martin & Die; N. J. Cor­
ner, Birks. Corner & Co.; L. 0. Demers. 
Demers, Fletcher & Co. ; Albert Hebert, 
Hudon, Ilebert & Cie; Alex. Orsali. Hu- 
doil & Orsali; J. E. Quintal, N. Quintal & 
Fils; J. G. Lalonde. Lalonde & Des- 
roches; A. Isiekerby, Lockerby Bros. ; 
X. Gendreau. Lacaille, Gendreau & Cie; 
J. A. Kobitaille, A. Hobitaille & Cie; L. 
E. Geoff lion, L. Chaput, Fils & Cie ; S. 
J. Carter. S. J. Carter & Co., all of 
Montreal.

Maritime Provinces—J. H. Harris, J. 
H. Harris & Co., Moncton ; R. Fitz- 
Kaudolph, A. F. Randolph & Sons, Fred­
ericton ; F. B. Black, J. Black, Sons, 
Limited. Sack ville; H. G. Bauld, Bauld 
Bros. A Co.; Arthur C. Pyke, secietary 
Maritime Guild : L. K. Payzant. Pay- 
zant & King, (Halifax) : A. W. Eakins, 
Parker, Eakins & Co.. Yarmouth ; Geo. 
E. Barbour, Geo. E. Barbour & Co. ; W. 
C. Cross, Hall & Fairweather, Limited, 
(St. John).

N. W. T. and Manitoba—K. MacKen- 
zie. K. MacKenzie & Co., Winnipeg; J. 
Colpman, Northwest Jobbing & Com. 
Co., Lethbridge ; — Gordon, Codville & 
Co., Winnipeg.

Province of Ontario— John Nicolle, 
Robert son, Nicolle & Co. ; R. Carson, 
R. Carson : M. S. Sutherland. Fenwick, 
Hendry & Co.; W. G. Craig, W. G.

Col. John I. Davidson
The Retiring President, Dominion Wholesale Grocers 

Guild.

fi aig & Co., all of Kingston ; J. H. 
Gilmour, Gilmour & Co.. Brockville; 
Jos. Ruddy, Geo. Foster & Son. Brant­
ford; W. B. Sparling, Adams & Sparl­
ing, Lindsay; S. M. Kenney, Kenney, 
Walmsley & Co.. Belleville ; A. M. 
Smith, À. M. Smith & Co., London ; Jas. 
R. Gardner, F. J. Castle Co., Limited, 
Ottawa : Frank Sloan, John Sloan & 
Co. ; F. W. Humphrey, F. W. Humphrey ; 
James luce, I’ei kins, In ce & Co.; J. I. 
Davidson, Davidson & Hay; T. Kin near, 
Thus. Kinnear & Co.; H. Blain. Ehy 
Plain Co.. Limited, all of Toronto ; Geo. 
E. Bristol, Lucas, Steele &. Bristol ; S. 
Villa, James Turner & Co. ; H. C. Bec­
kett, W. H. Gillard St Co., all of Hamil­
ton.

The election of officers for the ensu 
ing year lesulted as follows:

President—Albert Hebert, of Hudon, 
Hebert & Cie, Montreal.

Vice-president of the various nro\ 
inees.—Quebec, Archibald Miller, of 
Whitehead & Turner, Quebec; New 
Brunswick, Geo. E. Barbour, St. John. 
N.B. ; Nova Scotia, M. Dwyer, of John 
Tobin & Co.. Halifax, N.S.; P. E. Is 
land, N. Rattenburg, Charlottetown, P 
E.l. ;Manitoba. Kenneth MacKenzie, of 
Kenneth MacKenzie & Co., Winnipeg, 
Mail.; BritiSHi Columbia, C. H. Todd, of 
J. II. Todd & Sons, Vancouver, B.C.

Dominion Secretary—J. Stanley Cook
To the retiring president, Col. John

I. Davidson, was tendered a most heart \ 
and unanimous vote of thanks to whu-1. 
a most suitable reply was made, that tin 
duties lendered the guild by him wen- 
aside from the matter of duty and busi 
ness interests, an honor and a pleasun 
his relations with his associates havin 
been of the most pleasant.

The newly elected president, Albei i 
Hebert, is well and aptly suited for tin 
occupancy of the important post, beinu 
acknowledged one of the most pro 
gressive, keen-sighted and active businc> 
men that not only Montreal, but Canad.i 
can boast of, and “ce va sans dire 
that during his incumbency of the chaii 
the interests of the Wholesale Grocers 
Guild will be closely and well looked al 
ter. The Canadian Grocer congratulate 
Mr. Hebert on his election and felii-i 
ta tes the members upon their choice.

Among the questions under discussim 
by the meeting may be mentioned :

1. The situation of the guild in rela 
tion to the recent legal proceedings ai 
Hamilton.

2. Discussion as to terms and dis 
counts on a uniform basis throughoui 
the Dominion.

3. The canned goods and sugar situa 
tion.

4. Better feeling between the whole 
sale and retail grocery interests and tin 
taking of measures for the maintainame 
of prices and the prevention of cutting

5. The memorializing of the Minis!ei 
of Justice for a modification of t In­
criminai Code as related to the re 
straint of trade, clause No. 520.

6. Reception of deputation from Re 
tail Merchants’ Association.

7. Proposition from manufacturers of 
Egg-o-See Company.

All of these questions were closely dis 
cussed, particularly the court proceed 
ings at present pending against the guild 
in Hamilton, Ont. This matter was 
threshed out at every point and at its 
conclusion the unanimous decision proved 
that the members were a unit to pro­
test against what is considered a mis­
conception of facts dn the part of the 
plaintiff and the trade.

IS



The discussion as to terms and dis­
ants brought out the fact that uni- 

.unity was still not observed by the 
nous provinces, Ontario being the 
mcipal offender with its long terms, 

-il the other provinces, and particularly 
icbec, were having little or no trouble 
, the score of terms and discounts, 
the question of working for better and 
ire amicable business relations be- 
i-en the wholesale and retail grocers 
Canada was freely discussed, and the 

rseace of a committee of the Retail 
■reliants’ Association in the persons of 

M. Trowern, general secretary, M. 
.,,yer, Toronto, and .1: K. Beaudry,
.retarv of the Quebec branch, lent in- 
rest to the discussion. If the mutual 
nuises towards betterment of existing 

la lions eventuate Canada will stand 
,i among the nations of the earth as 
e commercial Utopia. The Canadian

■ nicer has felt all along that it is only 
question of the two controlling bodies

the grocery trade getting together 
,,,l discussing ways and means for the 

i iimination of the grit in the wheels of 
inmerce to have trade running along 

noothly.
It was decided to memorialize the 

Minister of .Justice in a body with a 
i.'W of securing a modification of sec­

tion 520 of the Criminal Code, which 
i uprises the anti-combine legislation, 

iid it was arranged by the committee 
I,, proceed to Ottawa on Friday, 20th 
inst., for the purpose of laying the ease 
i„ fore Hon. Mr. Fitzpatrick, Minister of 
Justice. The appointment of a Royal 

i ommission by the Government for the 
purpose of investigating the rules, regu­
lations and conduct of the grocers’ guild 
in relation to the conspiracy and re- 

' mint of trade clause, was urged, 
moved and adopted.

Il F. Blakcslee, Canadian représenta­
nte of the Kgg-o-See Company, address- 
til the guild and matters satisfactory to 
all parties were arranged.

\fter the conclusion of the afternoon 
, ssion at 6.20 an adjournment was made 

■ the banqueting hall of the Canada
■ lull in the fifth storey of the Board of 
nude building, where the members sat

vvn to a most sumptuous dinner ten- 
led by the Montreal wholesale grocers’ 

,. i lion to the visiting members. 
Promptly at 9 o’clock business was re­

amed in the board room and it was 
ulnight before the members separated, 

meet in the morning at the C.P.R. 
it ion for the journey to Ottawa on 
iday. A special car had been secured 
t the trip to the capital was made in 
mfort and pleasure. The Premier and 

Minister of Justice met the deputa- 
ui and their attention was called to 

injustice of the application of clause 
0 of the Criminal Code to the husi- 
-s arrangement made by the Dominion 

' olesale Grocers’ Guild with manufac- 
ers and among themselves for the 
itcction of all parties, wholesaler, ic­
ier and consumer.

THE DEPUTATION AT OTTAWA.
Representing the views of the whole- 
ie and retail trade of the Dominion as 
pressed at. the meeting in Ottawa with 
e Prime Minister and the Minister of 
list ice on Friday, the 20th. Mr. Kitt- 
n said as follows :
This delegation is composed of 

•olesale grocers, comprising practical- 
thc wholesale grocery trade of the
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Dominion, the wholesale druggists, com­
prising all the wholesale druggists of 
Canada, and the retail merchants of the 
association of Canada.

“It seems necessary to emphasize the 
fact that the wholesale grocery trade is 
one of the great staple businesses of the 
country—that the capital invested in it 

-is very large, that the volume of the 
wholesale grocery trade is probably the 
largest in volume of am branch of trade 
in the Dominion, that it is an economic 
necessity in the interest of the consum­
er. Of like importance is the retail 
grocery trade, which is represented in 
every town, city and village and cross­
road in the country, closely identified 
with the wholesale grocery trade, and 
having a common and mutual interest 
with it. It will be evident to you, 
gentlemen, that the interests which are 
represented here to-day are sufficiently 
important, have a sufficiently large stake 
in the country, to warrant the belief 
that the Government will be glad to 
remove any disabilities they are under

Mr. Albert Hebert
The newly elected President of Dominion Wholesale J 

Grocers’ Guild.

by reason of the law as it now exists 
with regard to trade combinations.
Grocery Trade Keenest for Competition

“The severe pressure of competition 
which characterizes almost every branch 
of business has borne with greater sever­
ity upon the grocery trade than upon 
any other branch of trade for the self- 
evident reason that the goods handled 
by them are mainly staples and neces­
saries, the value of which is easily as­
certainable bv the public. To aggravate 
this competition, department stores have 
exploited the grocery business by adver­
tising and selling at cost prices and less 
than cost prices in order to promote the 
sale of other lines upon which they can 
make more profit.

“To meet these conditions and the 
competition of trade pirates who live by 
and who sell goods without reference to 
the fact that they should be paid for, it 
has been found necessary in self-pre­
servation for the trade to make selling 
arrangements amongst themselves, to

endeavor where possible to have uniform 
selling prices with regard to proprietary 
articles. It has been found necessary to 
systematize the selling of goods with 
certain restrictions as to price. It has 
been found necessary to make an effort 
to induce manufacturers to grant a dif­
ferential in price between the price at 
which they sell to the wholesale mer­
chant and to the retail merchant It has 
been found necessary, in a word, to take 
collective action.

“Where there is undue and wasteful 
competition the wisest thing, the only 
thing, that those suffering from it can 
do, be they wholesalers or manufactur­
ers, is to come to an agreement to rem­
edy the evil Rut there section 520 of 
the Criminal Code intervenes, and says 
that ‘every one is guilty of an indictable 
offence and liable to a penalty of $1,000 
or less or two years’ imprisonment, who 
conspires, combines, agrees or arranges 
with any other person to undulv pre 
vent, limit or lessen the manufacture or 
production or to undulv enhance the 
price thereof. ’

Review of Legislation on Combines
“The legislation on the subject of com­

binations may he shortly reviewed as 
follows The original section simply 
imposed penalties in resnN-t of conspir­
acy to commit some unlawful act un­
duly, and what was or might lie unlaw­
ful was determined h> the general law 
of the land on the subject, hut the diffi­
culty of applying the law led the Par­
liament to rectify this bv striking out 
the word ‘undulv,’ but this made the en­
forcement of the law so difficult that, 
in 19110 Parliament struck out the word 
‘unlawful’ and restored the word ‘un­
dulv.’ and as a result of this it became 
a conspiracy to do the things undulv 
referred to in this section.

“So under the law as it stands at 
present if it ran hr shown that anv two 
or more merchants or manufacturers 
unite to secure a fair margin of profit 
they expose themselves to the risk of 
being dragged before the police court and 
charged as criminals with violating the 
criminal law. It max lie claimed that 
the word ‘unduly’ provides reasonable 
protection to the public against prosecu­
tion prompted bv malice, or bv Grown 
attorneys animated bv excessive zeal. 
hut as a matter of fact the proceedings 
in Toronto and Hamilton and elsewhere 
against mercantile associations and com­
binations are fostered and encouraged bv 
the vagueness and indefiniteness implied 
by the word ‘undulv.’ The proceedings 
instituted against the Dominion Whole­
sale Grocers’ Guild is a striking case in 
point. Upon the information and com­
plaint of a detective—absolu tel v ignor­
ant. of the condition of trade, absolutely 
ignorant of the alleged facts set forth in 
his conmiaint. unsupported bv anv cor­
roborative evidence—a wholesale prose­
cution nas been instituted against the 
Dominion Wholesale Grocers’ Guild, an 
association which has been in existence 
for twenty years, comprising with a few 
exceptions the whole wholesale grocery 
trade of the Dominion—of men who have 
a reputation for honor and integrity, 
and enjoving the respect of the commun 
itv in which they live, who are charged 
under this section among other things, 
with the crime of selling sugar on a 
basis of 4 per cent, gross profit, and to­
bacco at a profit of 8} per cent., while

(Concluded on page 37.)



THE CANADIAN GROCER

NATIONAL CONTROL OF FOOD SUPPLIES
{Continued from is i of April .13.)

JAM AND CREAM OF TARTAR.
A. .McGill, analyst of the pure food 

branch of the Inland Revenue Depart­
ment, Ottawa, delivered at the recent 
food show in Toronto two lectures on 
jam and cream of tartar, in addition to 
the one on the Canadian Adulteration 
Act already reported in The Canadian 
Grocer. Following are Mr. McGill’s con­
densations of the addresses :

Jam and its Adulterants.
.Jam is defined by the dictionaries as 

a conserve of whole fruit boiled with 
sugar and water. But it seems scarce 
necessary to go to a lexicon for the 
meaning of a word which has been in 
daily use for so many centuries. The 
only word in the above definition which 
can possibly permit of a double meaning 
is tlie word sugar. But although the 
chemist speaks of levulose, dextrose and 
other substances as “sugars,” the word 
in ordinary use admits of no second 
meaning. It very grocer and every pur­
chaser knows quite well what he wants 
when he asks for sugar.

Adulteration in jam consists in one 01 
more of the following things :

1. The use of foreign vegetable or 
other tissues than those which are nam­
ed on the label.

2. The substitution of glucose for 
sugar.

3 The employment of dyes to give 
color to the jam.

1 The use of chemical preservatives.
For a Filler.

Foreign tissue.—The only foreign tis­
sue that has been detected in Canadian 
made jams is apple pulp. This has been 
found in raspberry and strawberry jams. 
Of 37 jams analyzed on 1904, 15 were 
found to contain apple tissues, although 
sold as raspberry or strawberry jams. 
Of course there is nothing harmful to 
health in this substitution, but it is 
nevertheless a fraud. Of course it ne­
cessitates the addition of dyes to the 
jam. as otherwise this would have a 
very pale color. It is evident that not 
only the consumer has a right to com­
plain of the unacknowledged use of ap­
ple. hut also the manufacturer of a high- 
grade jam, since he is subjected to un­
fair competition. The fruit grower has 
also a reasonable ground for complaint.

Sweet, But Not Sugar.
Use of glucose—This article is much 

cheaper than sugar, and of course this 
is the main reason why it is used. But 
it is also less - sweet than sugar, on 
which account some manufacturers add 
a -mall amount of a coal tar product, 
known as saccharin, which is about 300 
times as sweet as sugar, and serves to 
bring up the sweetness of the jam.

Painting the Filler.
I se of dyes.—These are the same in 

kind as are used to color the cheap 
grades of candy. If they are carefully 
made and free from lead or arsenic, they 
may not be injurious to health in the 
minute quantities used. But whereas, in

candy, they are employed by consent and 
knowledge of the purchaser, and for the 
purpose of giving attractiveness to the 
article, and not to cover up any de­
ficiency in the nature of the material, >t 
is quite otherwise in jams. A well made 
jam, from fresh and ripe fruit, needs no 
dye to make it attractive and palatable. 
It is only where unripe or decayed fruit 
is employed, or where apple or other 
colorless pulp is added, that a dye i., 
needed.

Embalming of Fruit.
Preservatives.—Since the sugar added, 

and the sterilization produced by boil­
ing, are sufficient to make a jam keep 
quite w'ell, when properly packed, it is 
not likely that preservatives are added 
to the finished jam. They are more us­
ually added to the fruit which is stored 
for a longer or shorter time, to suit the

Prof. A. McGill
Analyst of the Pure Food Section, Inland Revenue 

Department, Ottawa.

convenience of the manufacturer. We 
know that fresh, ripe fruit can only be 
obtained during a very short period of 
each year, and in order to prolong the 
period during which the manufacture of 
jam may be carried on, there is a 
temptation to preserve the fruit by ad­
dition of salicylic acid, or other chemi­
cal substance. We sometimes find that 
jams, otherwise genuine, contain pre­
servatives.

Mr. McGill presented to his audience 
some samples of glucose in the solid and 
liquid forms. The former much re­
sembled white castile soap and the lat­
ter a thick, quite transparent syrup. He 
greatly interested the grocers by some 
experiments illustrating the methods of 
detecting glucose or dyestuffs in jam.
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Cream of Tartar.
Cream of tartar is a white crystalline 

compound of tartaric acid and potas­
sium. It is obtained from argol, which 
forms about the inside of casks or vats 
in which wine is undergoing fermenta­
tion, being white or red according to 
the color of the wine it comes from. The 
argol is dissolved in hot water and the 
solution decolorized by albumen or ani­
mal charcoal, the cream of tartar being 
then extracted by evaporation and crys- 
lalization and purified by recrystaliza- 
tion. The best baking powders consist 
of cream of tartar mixed with baking 
soda (bicarbonate of soda) in the pro­
portion of the relative molecular weights 
of the two substances, about one to two 
When this substance is wet and heated 
carbondioxide gas is liberated and 
makes the dough porous or “light.” 
Cream of tartar constitutes also the 
chief commercial source of tartaric acid 
and its compounds.

Its adulteration consists chielly 
in the direct addition of flour oi 
starch or terra alba, or in the 
substitution of burnt alum, or acid 
phosphate of lime, or bi-sulphate of 
potash. There is, however, a great 
range of value in the genuine article 
depending upon whether the crude tartai 
(aigols, etc. ) has been ground in its 
natural state, or has been subjected to a 
process of refining In this last case the 
article may reach a degree of almost 
absolute purity and strength, while 
much of the genuine, but unpurified, 
cream of tartar on the market is not 
more than 8(1 per rent, or 85 per cent 
pure. Of course it requires more of 
such a substance to obtain a given re 
suit in baking, than if the article had a 
purity of 99 per cent. In order to as 
sist dealers in ascertaining for them 
selves the character of the article thc> 
handle, Mr. McGill has devised a simple 
apparatus, called the “McGill Tester,” 
which anybody can use. It is made In 
a New York firm and supplied complete 
at $1.65.

Mr. McGill wishes it stated that hr 
has no financial interest in this apparu 
tus. He invented it solely for the bene 
fit of dealers in and consumers of cream 
of tartar, and he hopes that it may be 
largely employed by grocers, druggists 
and others who wish to deal in honest 
goods, and to be able themselves to 
judge the quality of what they offer for 
sale.

The apparatus referred to was cm 
ployed by Mr. McGill in his lecture, and 
after the lecture several grocers who 
had brought with them samples of their 
own goods made tests under Mr. Mc­
Gill’s guidance, and the results were in 
some cases a great surprise to those 
who made them. Mr. McGill offered the 
manufacture of the apparatus to a firm 
in Montreal, but he found that it could 
be made cheaper in New York.

Using the Tester.
The McGill cream of tartar testing 

outfit consists of a specially made grad-

i
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uate tube, a glass stirrer, a pint ot 
specially prepared test solution and an 
ounce of iodine solution.

To test whether or not cream of tar­
tar has been adulterated with starch, 
jiut a small quantity in a plate, add a 
few drops of iodine and stir. If a deep 
lilue color results starch is present.

Starch may be the only adulterant, but 
.note probably it contains burnt alum or 
superphosphate of lime, or both. To fur­
ther establish the composition of the 
sample proceed with the Lest. Weigh out 
u drachm (this can be done at a neigh­
boring druggist’s) and dissolve in a 
tumbler half full of very hot water. Kill 
the graduate tube with test solution and 
pour it slowly into the tumbler, stir- 
i mg with the glass rod. When a red 
ulor appears in the glass slop pouring 

ut- the test solution and keep on Stir­
ling. The red color may disappear , if 
n does, continue stirring in the solution 
very gradually until the red color be­
comes permanent and cannot be stirred 
out. The point at which the test solu­
tion remaining in the tube stands indi­
cates the percentage strength or purity 
of the cream of tartar. If the red liquid 
in the glass is quite clear the sample is 
genuine. If it is milky, alum or oilier 
Substitute for cream of tartar is pres­
ent. e

If no permanent red is produced in the 
nimbler and the solution remains clear, 
nee tartaric acid is probably present, or 
the sample may eonsist of bi-sulphale of 
potash. If no permanent red is produced 
,md the solution is milky, burnt alum or 
uperphosphate of lime or a mixture of 

these is present.

THE RED FEATHER.
This inquiry was addressed to the 

editor of The Grocer :
“Peterboro, April 17. 

"Dear Sir Kindly inform me through 
your columns who is entitled to wear 
the red feather.

“Yours truly,
“A UROCElt TRAVELER.’’ 

I'lie most obvious answer is, whoever 
ill not show a white feather.
Dut this anonymous inquisitor had an 

idea. The led feather that was tickling 
his fancy when he imbibed the inspira­
tion to query Tne Grocer is displayed 

■ n cans and packages of food stutïs. The 
Red Feather Tea Co. is a member of 
the Canada Grocers, Limited, and the 
lied Feather brand of spices are put up 

v Somerville A Co., Hamilton, an- 
iher member of the Canada Grocers.

• ne vegetables bearing the red feather 
ere put up for the company. Lieut.- 

1 ol. John 1. Davidson stated to The 
anadian Grocer that the brands would 
c continued. The tea company will be­
nne a separate undertaking and the 
'her goods also would continue to be 
andled by the firms comprising the 

1 anada Grocers, Limited. It had cost 
jo much to put them on the market to 

. How of the brand being dropped.

A FURTHER SUGAR DECLINE
At moment of going to press notice 

has come to hand from Winnipeg of a 
further decline of lUc. on all sugars at 
western points, coming into effect at 
once. Also that evaporated apples are 
advancing sharply.

PRODUCE MAN WEDS.
Un Wednesday the 18lh inst. at Holy 

iiinitv church, Winnipeg, tieo. W. 
i'rout, manager of the Dominion Produce 
•'o., was married to Miss Alice Maud 
1 ober. second daughter of J. N. Cober, 
Ifespeler, Ont. The Canadian Grocer 
xtends cougiatulations.

COCOA FOB SAN FRANCISCO.
Bensdorp A Co., proprietors of Royal 

Dutch cocoa, have cabled their agents to 
furnish the relief committee at San 
Francisco, as soon as possible, with 100 
cases of their cocoa. Fifty cases were 
therefore at once dispatched from their 
depot at Los Angeles, ami 50 vases from 
Boston, U.S., all consigned to the chief 
of the lied Cross Society at San Fian-

BUSINESS NOTES.
T. S. Ford A Co., Mitchell, Ont., 

have received a big consignment of 
goods from the Old Country for the 
Spring and Summer trade, orvhased 
during Mr. Fords visit there last 
year. Their s is one of the finest gen­
eral stores in the west, and Mr. Ford 
sees signs of a big trade this Spring.

Peter Dill, the Seaturth, Out., mer­
chant, who has established his fame as 
a poultry breeder and dealer, is busy 
getting his poultry plant into shape lor 
this season s campaign. Mr. Dill is a 
hrst-pruer, and has many ot the covet­
ed awards on his poultry exhibits, lie 
reports good business in the general 
store also.

W. R. Cole, Mitchell, Ont., has added 
to the equipment of his grocery busi 
ness a line span of bronchos he import 
ed for the purpose. They make a dandy 
turnout, one ol the finest in the gro­
cery trade in Ontario, and their owner 
is justly proud of them. Tis said he 
dreams about them, but then the Lav 
elers will yarn.

A. C. Elliott, lirooklin, Out., is again 
enlarging his store premises. It is 
only live or six years since he enlarged 
bclore, but his business has so increas­
ed that he finds it absolutely necessary 
to call in the builders again. Mr. 
Elliott started in lirooklin ten years or 
so ago, and has done remarkably well. 
He is one of those wholesouled men 
with a real smile for everybody, and 
what he promises to do he docs.

COFFEE AND SPICE MILLS BURNED
The spice mill of J. M. Lowes A Co., 

codec and spice manufacturers, occupying 
the lower floors of the building at 10» 
Front street cast, Toronto, was de­
stroyed by fire early Wednesday morn­
ing. The loss is Sü,OU0, fully covered by 
insurance. The upper doors were occu­
pied by Ed. llawkcs A Go., dealers in 
stove polish, and V. C. Irish, candy 
manufacturer. Their stocks were slight­
ly damaged by smoke and water The 
origin of the file is unknown.

LEAVES TORONTO FOR MONTREAL
H. R. Gray, for some years head book­

keeper for Gunns Limited, Toronto, lias 
gone to Montreal to accept a responsible

iô

position with Gimn. Langlois & Co. Be­
fore his departure the staff of Uuuns, 
Limited, expressed their sentiment in re­
gard to Mr. Gray by presenting him with 
a very handsome gold locket and fob 
suitably engraved. Mr. Gray’s steiling 
qualities of mind and bean ba\e secured 
him an enviable position in the esteem 
of tile commission and wholesale com­
munity in Toronto, and while his depar­
ture is regretted, his many friends are 
pleased at his pi ogress and hope for him 
the success he merits.

BUSINESS PERSONALS
F. L. Dugan, of Minneapolis, is the 

•alesl audit ion to the traveling stall ot 
R. A. Rogers A Vo., Winnipeg.

Mr. Geo. Ueach, Detroit, Michigan, ol 
Ueruard a Co., Japan, is calling on the 
trade in Toronto this week.

11. E. Eeklin, Limited, general mei 
chant, Kcewatm, Out., have aold hard 
ware stock to keewaliu Hardware Vo.

James Nicholson, of Nicholson «X 
Brock, the well known Toronto mince 
meat, bird seed and grocers sundries 
manufacturers, paid a call at Hie Moul 
real olhccs of The C anadian Grocci Una 
week. Mr. Nicholson u-poils Hade as 
very good and looks ioiward lo a good 
year s business.

Amcdcc Lesieut, loi ovci nineteen 
years with liudon, llcbvrt «x Vic., Mom 
real, lias received the appointment u, 
representative ot Hie Royal Distillery, 
Hamilton, Uul. Ills olhccs arc at room 
12, La Dresse building, and lus territory 
will be Montreal Vit) and the l'roviuce 
of ljucbcc. Duiing bis long set vice wiln 
lluilon, Hebert A Vie., Mr. Lesivui lias 
bad an experience in llie pin\eying line 
and a close couuecliou with llic giuceiy 
and wine and spirit trade of the pro­
vince that Ins success with the Royal 
Distiller) Company's goods must be 
satisfactory. 1 lie Canadian Grocer 
wishes him success.

EX-MAYOR LAPORTE HONORED
On Wednesday afternoon, the 2 jib 

inst., 11. Laporte, formerly mayor of 
Montreal, was presented with a niaguin- 
cent cabinet of silver, said to he the fin­
est ever seen in the city. The gift is 
from the citizens of Montreal and is m 
recognition of the services rendered the 
city during Ins regime not only as may 
or but as alderman and chairman of the 
linanee committee.

NEW WHOLESALE GROCERS
The liilcy-Ramsay Vo. is the name ul 

a new wholesale grocery lirui about le 
begin opei at ions in Port Arthur. W. P 
Riley wns Ibis week visiting the trade 
in Toronto preparatory lo stocking.

Frank R. Oliver is placing on the mar­
ket a new salad oil under the name of 
Teca Salada Oil. It is put up in pint 
bottles, two tlozw in a case, and will 
be sold through tne regular channels of 
the trade. Mr. Oliver has been a manu­
facturers’ agent in Toronto for some 
two years.
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Window and Interior Displays

THE STORE WINDOW.
The art of window dressing should be 

carefully studied. It is of importance 
enough to warrant the expenditure of 
some time in arranging the windows and 
m making them up in striking or origi­
nal forms. If the proprietor cannot do 
it himsell perhaps lie has a blight clerk 
who would be glad to begin practice. If 
he has the clerk should be put to work 
and supplied with a reasonable amount 
of decorative material. Then if he suc­
ceeds, keep him at it.

Never allow a window to stay in more 
than a week at the most and have the 
displays arranged toward the last of the 
week so as to catch the Saturday trade, 
in country districts this is particularly 
important, though in the city, where 

t telephone connection is becoming uni­
versal, as it is in some cities, the char­
acter of a window doesn’t perhaps carry 
so great weight with the prospective

were oranges, lemons, figs, dates, rais­
ins, candies, etc. On the embankment 
set upon narrow shelves were a multi­
tude of miscallaneous articles. The 
largest ones began at the bottom and 
were arranged in layers. They comprised 
all sorts of fancy canister, tubular, 
glassware and package goods, making a 
solid bank of bright labeled and hand­
somely prepared groceries most beauti­
ful to behold, and forming an exhibit 
that was attractive in the extreme.

No particular design was followed, it 
being simply a commonplace display of 
samples, such as any ordinary grocer is 
able to make if he will. Hut it was ef­
fective. as the inquiries made fully at­
tested.

A HAMILTON STORE.
The illustration shown herewith is one 

which shows the interior display of Gage

m

The Interior of Gage & Berry's Store, Hamilton, Ontario.

purchasers. This is no argument in fa­
vor of neglect because an attractively 
dressed window is sure to bring new 
customers, even if it doesn’t increase the 
business of the old.

Here is a good display seen recently 
which can be easily made by any grocer:

The display was arranged in the form 
of an embankment, beginning about a 
foot from the window front and at the 
bottom, and slanting backward to a 
height of about six feet. It was cover­
ed with a gauze matting in colors. 
Flanked on either side were iron columns 
entwined with oblong cracker and other 
pastry boxes, laid criss-cross. Occupying 
the space at the bottom and front of 
the window was a row of small baskets 
filled with a variety of articles ; there

A- Berry, King street east, Hamilton. It 
is somewhat difficult to show the many 
points of advantage in this store in a 
small illustration by reason of the depth 
of the store itself. On entering, how­
ever, a very good impression is made ; 
the neatness of the arrangement is par­
ticularly impressive, the shelving is so 
ordered as to suit the various articles 
and with a view of giving everything its 
particular place.

The arrangement behind the counter is 
particularly attractive. Behind the 
shelving there shown is a fair run of 
mirrors, the effect of which it is impos­
sible to show in an illustration. It is, 
however, a wonderful addition to the 
store ; besides giving an effect of added 
width to the interior, it also duplicates
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the goods shown on the shelves them­
selves.

A feature often overlooked in many 
stores has been given careful considera­
tion in this store and that is the light­
ing arrangement. This has been perfect­
ed by an instalment of electric and arc 
lights, the reflection of which adds im 
mensely to the impressiveness at night 
time. The window is also lighted in the 
same effective style.

One feature to which this store gives 
prominence is its fruit and flower dis­
play—lines often treated carelessly, but 
which greatly add to the superiority of 
the store and give it a particularly good 
character.

The provision counter and refrigeratot 
are situated at the extreme rearzof thtJ 
store away from the delicater-groceries 
Messrs. Gage and Berry haveNloth had 
many years’ experience in the grocery 
business, most of which has been in 
I lamillon.

TRIED TO CONCEAL HIS FEELINGS
The late President Samuel C. Bartleti 

of Dartmouth was a man who keenly up 
predated repartee, whether turned upon 
himself or some one else. At a college 
gathering recently this story was told 
as an illustration of his temperament :

Barron Shirley, now a prominent law 
yer in Franklin, N.H., was called before 
President Bartlett when a student ai 
the college for remarks he had passed 
because of a ruling of the faculty. The 
matter was regarded as serious, and 
there was danger of young Shirley’s ex 
pulsion.

“Sir,” said President Bartlett, stern 
ly, “1 understand you have been express 
ing your contempt for the faculty.”

“No, sir,” replied Shirley, as q,uiek as 
a flash, “I have always done my best In 
conceal it.”

President Bartlett looked into tin 
young student’s eyes, then chuckled and 
said, “You may go, sir.”

WHY THE CHANCE WAS LOST.
A young lady working in a stocking 

factory, fearing that her chances foi 
matrimony were small, wrote the fol 
lowing and slipped it into the toe of a 
gentleman’s sock : “A young lady, good 
looking and of some means, would lik' 
to correspond with the wearer of this 
sock, if he is single, with a view to 
matrimony.” A young man bought the 
sock and said, “There’s my chance.” He 
wrote to the young lady, offering him 
self as a suitable parly, and to his sur­
prise got this reply : “1 have been mar­
ried eight years, and have a family of 
five children.” The man from whom he 
bought the socks had never advertised, 
consequently they had lain on the 
shelves for eight years.
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DOMINION WHOLESALE OROOBBS’ 
GUILD.

(Continued from page 23.)
ihe cost of doing business is from 7 to 
:i per cent. Their innocence or guilt in 
respect of such aUcged crime cannot be 
ascertained in any other way than by 
Hie annoyance, the inconvenience, the 
enormous expense of a public trial. It 
may be advanced that the remedy is to 
prove the allegations untrue, but that is 
only an apparent remedy. The result of 
one suit will not procure immunity to 
the manufacturer or to the merchant 
from further prosecution.

“In the case of the King vs. Elliott, 
Justice Osier in giving judgment made 
use of these words : ‘What is undue with 
reference to the acts which are the sub­
ject of a conspiracy, combination, agree­
ment or arrangement, is now a question 
of fact upon the circumstances of each 
jiarticular case.’ Now, in the case of a 
wholesale merchant there might be 100 
different rates of prolit, and each par- 
ticular case might be made the basis of 
a prosecution. In view of this judgment 
tlie manufacturer or the merchant does 
not know, cannot know, what trade 
agreements he may legally enter into.

Criminality Not Intended.
“We submit that it was not the in­

tention of the Government to put the 
stigma of criminality upon any person 
or association who agrees with any per­
son to endeavor to place his business 
upon a basis to enable him to pay his 
debts. Trade grievances or unhealthy 
trade conditions cannot be ameliorated 
by individual effort ; collective effort is 
absolutely necessary to accomplish any 
juactical result.

“Railway companies fix railway 
rates by collective action.

“Telegraph companies regulate rates 
by collective action.

“Life insurance companies tix their 
lates by collective action.

“Fire insurance companies fix their 
i ates by collective action.

“Physicians arrange their fees by 
concerted action.

“Lawyers call the legislation to their 
aid to ensure to them reasonable re­
muneration for their work.

“Trade unions are authorized bv law 
to combine to secure reasonable wages.

“Why should merchants and manufac­
turers be differentiated against and 
made liable to criminal prosecution for 
using methods to advance their inter­
ests, which are legally sanctioned and 
jicrmitted with respect to other classes 
of the community Î

“The result is that the manufactur­
ing, wholesale and retail trades of Can­
ada to-day do not know where they 
-land in connection with trade matters. 
Methods of business which have been in 
\oguc for centuries are to-day being 
attacked as illegal. Up to the year 
1 !J00 if a person did not unduly limit 
the facilities for transportation, pro­
duction, manufacture, supply, storing 
or dealing in any article, or if a person 
ilid not unduly prevent, limit or lessen 
the manufacture or production of the 
article or unreasonably enhance its 
juice or unduly prevent or lessen com­
petition in the production, manufacture, 
purchase, barter, sale, transportation 
ur supply of an article, and did not cre­

ate a monopoly so as to unlawfully re­
strain or injure trade and bring himself 
within what would be known to be the 
common law of England, he felt perfect­
ly secure in the conduct of his business. 
To-day he may not unduly limit the 
facilities for transportation, he may 
not prevent, limit or lessen the manu­
facture or production of goods; he may 
not unduly prevent or lessen competi­
tion in the production, manufacture, 
etc., of goods ; in fact, he may do the 
contrary of these things by combining 
with those in the same trade with him­
self, and may lessen the price of the 
articles in which he deals to the con­
sumer, and yet he may be held liable 
under these circumstances to have in­
fringed sub-section B in the absolute in 
which it stands to-day.

“It is most respectfully urged that 
section B of the Act should be at 
once restored to where it stood in 1U00. 
by adding the word ‘unlawfully that 
the word unduly,’ where it ajqiears in 
section should be given an interpre­
tation which leaves no doubt as to the 
meaning of the law.

The Proposed Reform.
“That most careful inquiry and in 

vestigation should be made into the 
trade and commercial interests of the 
country so as to enable Canadian mer­
chants and manufacturers and business 
men to know with some certainty the 
agreements which it should and may be 
lawful for them to enter into for the 
protection and existence of the various 
businesses in which they are respec 
tively engaged, and that in making such 
inquiry and investigation due consider­
ation should be given not only to the 
interests of the Canadian consumer, but 
also to the trade and commercial inter 
ests of the country generally, to the 
foreign competition to which our mer 
chants and manufacturers are subjected, 
and to the trade conditions and laws 
which exist in England and the United 
States in respect to such matters.”

H. N. Kittson, of W. If. Hillard & 
Co., of Hamilton, wholesale grocers ; 
Hugh Blain, of the Eby, lllain Co., 
Limited, of Toronto; Albert Hebert, of 
the Hudon, Hebert Co., of Montreal, 
president of the Wholesale Grocers' 
Guild, and R. E. Geoffrion, of Chaput. 
Fils & Cie., president of the Quebec 
Wholesale Grocery Trade, spoke in he 
half of the wholesale trade of the Do 
minion. Mr. Bole, member for Win 
nipeg, spoke on behalf of the wholesale 
and retail drug trade.

The deputation was introduced by- 
Mr. Gervais, member for Montreal west.

From Ottawa the members returned 
to their homes.

Picked up in the Corridor.
Secretary Cook was a busy man, but 

through all genial and polite. He was 
deservedly complimented on the manner 
in which he had given the facts to the 
examining council at the Hamilton 
trial.

Mr. Blakeslee's discount on Egg-O-See 
seemed to meet the ajiproval of the 
members of the guild.

One of the most optimistic members 
of the guild is Kenneth Mackenzie, of 
Kenneth Mackenzie & Co., Winnipeg. In 
speaking to The Canadian Grocer of his 
city and its future, he stated that pros­
perous as was the city at present, it
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was nothing to what the next ten years 
would show. “Winnipeg is Canada's 
hub,” and the future will show wonder­
ful progress.

“Fine weather, fine work, and fine 
results," was the general comment of 
the members.

L. E. Geoffrion, of L. Chaput, Fils 
& Cie., was one of the busiest members 
and happy in making visitors welcome 
and at home.

The “Widow Clicquot" was noticed 
at the banquet, and her alluring charms 
royally honored.

Au revoir ! Auf Wiedersehen ! Next 
meeting at -------

BUSINESS CHANGES.
C. Imbeau, general merchant, Sayabee, 

Que., assets sold.
1». McGregor, chopping mill, Wing- 

ham, Ont., deceased.
Colonial Fluid Beel Co., Montreal, 

Que., have dissolved.
Canadian Preserved Butter Co., St. 

Johns, Que., assets sold.
J. E. Giillin. grocer. Grimsby, Out., 

has sold out to J. II. Wells.
Lowes & Kepkey, geueial merchants, 

Humboldt, Sask.. dissolved.
Mois#; Tremblay, general merchant, 

Causapscal, Que., assets sold.
Joseph Bohemier, general merchant. 

Ferme Neuve, Que., assets sold.
I raser & Oakley, grocers. Fort Wil­

liam, Out., succeeded by City Grocery.
George Banghart. general mei chant, 

( aim, Ont., business advertised for sale.
Peter Glavey, grocer. Ottawa. Out., 

has been succeeded by the P. McEvox 
Co.

G. rhorsleinson. general merchant. 
Gimli. Man., has assigned to C. H. New 
ton.

Jos. Boudrault, grocer. Les Eboule- 
Inents, Que., assets to be sold on flic 3rd 
prox.

farmers Supply Co., general mer­
chants, Alvinston. Ont., removed to 
Cairo.

J. E. La. uste. general merchant, St. 
Andre Avelin. Que., has removed to 
Thurso.

•1. B. Legault. general merchant, St. 
Genevieve. Que., assigned to Alex. Des- 
marteau.

P. S. Barman, general merchant, 
Weirstead, Que., stock sold at 55 cents 
on the dollar.

T. Leroux, cheese and butter manufac­
turer, St. Armand Station. One., offering 
to compi omise.

A. W. Atkinson & Co., general mer­
chants. Advocate Harbor, N.S., dissolv­
ed partnership.

Mrs. J. R. Moir, general merchant, St. 
Romain, Que., has assigned; V. E. Para­
dis prov. guardian.

P. Maheau. general merchant. St. 
George, Que., balance of assets to lie 
sold on the 8th prox.

The Frontenac Cereal Co., manufac­
turais of breakfast foods, Kingston, 
Ont., winding up order granted.
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GOOD ADVERTISING
A department devoted to the improvement of Retail Advertising. The editor of this department will 
be pleased to answer questions on advertising and review any advertisements submitted to him.

WHAT ABOUT SOAP?
boap is> an everyday commodity. \ ou 

get a portion of your customer a order, 
but usually the druggist gets the other 
portion.

if you give careful attention to soap 
matters in vour store, keep a fresh and 
representative stock in an up-to-date 
case, and advertise, you ought to get 
all the business.

Whv should a customer of yours leave 
your store and journey to the drug 
gists simply to get a 5c. or life. cake of 
soap 1

0 • •

In the past there has been a tendency 
among a number of grocers to let the 
soap trade slide, and the trouble is it 
does slide.

At first the profil looks small, the 
prize not worth winning, but profits are 
made on general sales, not on par 
Uvular sales, i.e., you cannot afford to 
pul all your energy on No. 1 Seller and 
neglect No. 3 Seller.

No. d becomes No. 2 when you are 
willing to make it such.

Soap manufacturers will supply you 
with advertising matter and schemes 
that have proven successful.

Make your soap business worth some­
thing. Get the best lines obtainable. 
Don't give any customer the opportuni­
ty of saying "those cakes of soap are 
dusty."

• * •

Get on the war-path with the drug 
gist, 'l ake note of how he arranges his 
assortment. Keep an eye on any 
dodgers he issues, particularly the 
prices quoted.

• • •

Tell the clerks you want them to sell 
soap as well as handle it. Tell them 
to prod the memories of your patrons 
and now and then to lay stress on the 
value of using-----------soap.

Grocery Publicity.------- ----- — --------
The grocer who doesn’t advertise is 

not awake to his best interests.
Jlow shall he do it 1
N e wspapei s—first.
Catalogues—second.
Booklets and folders—third.
Letters—fourth.

1—NEWSPAPERS.
Contract for location in the papers on 

certain days. The location of your ad 
should always be the same.

You’ll find that buyers get the habit 
of looking for your ad in a certain lo­
cation on certain days, and the longer 
your ad appears there the more valu­
able that space becomes for you. Ad 
vertising is cumulative.

• e •
Change every time. Never run the 

same ad twice Nobody reads an edi­

torial or news item twice, much less an 
ad. •

W'hat to say ? There’s the rub.
Say in your ad just what you say to 

the customer over the counter. She 
asks if you have any mackerel and you 
reply : “We have some fine mackerel ; 
this year’s catch, off the coast of Nor­
way. fat and tender as chicken, white 
meat ; one's enough for the family 
breakfast: they’re a rare treat ; the 
price is thirty-five cents a pound.”

She asks for maple syrup, and you

DON’T jOO
to the druggist’s for your soap! 
We keep many varieties of

Toilet Soap 
Scented|Soap 
Laundry Soap 
Tar Soap

We have the exclusive agency 
here for

Brown’s Big Bar
the cheapest laundry soap made. 

Tell your soap troubles to us.

Humphrey & Son
Saskatoon

tell her you have the real maple syrup
from -------  the old time flavor—better
buy a quantity for it’s so good the 
whole family will like it. It’s healthy, 
too—buckwheat cakes without maple 
syrup cause indigestion—the price, 
$1.75 a gallon.

The writer of ads for department 
stores knows how to play upon women’s 
fancies—the grocery ad writer has as 
good an opportunity. He should de­
scribe the plum nudding in a way that 
the reader may see the steam rising 
and taste the richness of the delectable 
foou as she anticipates it in her im­
agination.

• » *

Good grocery copy isn't learned dis­
sertations culled from dictionary or 
encyclopedia, but it is as near the way 
an intelligent salesman describes his 
wares as space will permit.
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Brices 1 Uf course.
Brices are alwavs bargain clinchers 

for women, and it is to women the gro 
"cer advertises.

There’s always something new and 
intensely interestim* in a grocery store 
New foods for each season, fresh arriv 
als from factory or farm.

Tell your reader» how to prepare and 
serve the foods you sell. For instance, 
prunes are usually ruined in the cook­
ing. This would be of interest :

Brunes from —
Wash clean, place in a baking pan 
with half enough water to cover. But 
in oven and bake until the skin is ten 
der. Regularly lllc. lb. This week, 3
lbs............................................................. 25c.

Mackerel-
Boil in water on top of stove; trans­
fer to baking pan ; cover with but 
ter; put in oven and bake top brown; 
serve piping hot ; nothing better. Fat
bloaters, new catch, lb....................30c.

Tea—
Harvested all the year; always fresh, 
cured and hazidled entirely by machin 
ery ; clean, sanitary ; delicate fiav 
or; takes less; 1UU cups in a pound... 
................................................................  50c.

The grocer who cuts and slashes at 
prices and lies in his ads goes to the 
wall sooner or later, and he will have 
no interest in this kind of advertising.

2—CATALOGUES.
Catalogues are adapted for out of 

town trade and are indispensable if or 
ders are expected by mail. The greater 
the expense of the catalogue the fewer 
you send out. The houses making the 
greatest success with catalogues use 
common newspaper and plain cuts.

Grocery nrices change frequently, ne 
cessitating the issuing of catalogues 
often.

• • •

The writer published and mailed ten 
thousand catalogues each month for 
twelve years for a grocer in San Fran­
cisco, and thereby built up a country 
business of vast proportions.

There should not be anything in a 
grocery catalogue but descriptions of 
the goods, illustrations and prices.

3-BOOKLETS AND FOLDERS. 
These may be used in town to great 

advantage.
They should be neat and attractive, 

never expensive or gaudy. They should 
be short, pointed and serve a purpose.

4—LETTERS.
The facilities afforded bv the multi 

graph and other excellent appliances for 
writing duplicate letters afford oppor­
tunity for calling attention in a per­
sonal way to important things your 
customers will be glad to know and 
have proved to be a most effective 
means of building trade —The American 
Advertiser.

1-



The Canadian Grocer
^GUletf, B.W.. Co., Toronto.

McLaren'», W. D., Montreal.
Biscuits, Confectionery. Eu

Bodes Gum Co.. Montreal.
Canadian Shredded Wheat Co.. Niagara 

Falls. Ont.
Cowan Co., Toronto.
Jacob, W. A R., A Co., Dublin, Ireland 
Kingery Mfg. Co., Cincinnati.
Mc I auuhlan, Sons A Co., Owen Sound. 
M dure it Ionigiey, Toronto.
Mooney Biscuit it Candy Go., Stratford 
Mott, John P., à Co., Halifax. N.ti. 
National Licorice Co., Brooklyn, N.Y 
Stewart Co.. Toronto.

Brooms and Brushes.
Nelson. II. W. it Co , Toronto 
Wood». Waller, it Co., Hamilton 

Canned Goods 
Balfour * Co., Hamilton.
Canadian Cannera, Hamilton.
Manitoba Canning Co., Grande Pointe, 

Man.
Turner, James A Co., Hamilton, Ont.

Cash Registers
National Cash Register Co.. Dayton, O. 

Cosh Sales Books.
Carter-Cruuie Co., Toronto.

Cheese Cabinets.
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Cigars, Tobaccos, Etc- 

American Tobacco Co., Montreal 
Empire Tobacco Co., Montreal 
McDougall, D., A Co., Glasgow, Soot 
Payne, J. Bruce, Granby. Que.

CLASSIFIED LIST OF ADVERTISEMENTS.

Payne, J. Bruce, Granby. <4 
Sherbrooke Cigar Co., Sherbrooke, Quo 
Puckett. Geo. K.. à Son Co.. Hamilton 

Clothes Lines.
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates 
Baker. Walter A Co.. Dorchester. Mass 
B.nedect, F. L., Montreal 
Cowan Co.. Toronto.
Dunn, Wm. H., Montreal 
Epps, James. A Co., London, Eng. 
Lowney. Walter M., Co., Boston, Mass 
M au lure A Lang ey, Toronto.
Mott. John P.. st Co.. Halifax, N.S. 
Peter's Chocolate, Montreal.
VanHouten•—J.L.Watt* dcoU.Torom.. 

Computing Scales•
Computing Scale Co.. Toronto 
Toledo Computing Scale Co.. Hamilton

Concentrated Lye.
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream
Borden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Go., Truro, N.S.

Consulting Chemists.
Kaufmann, W. P., Toronto.

Counter Chech Books. Etc 
Allison Cupon Co.,Indianapolis, Ind. 
Carter-Cruuie Co., Toronto.

Crockery. Glassware and Pottery. 
Campbell s. R.. Sons, Hamilton, Ont. 
Cassidy, John L., Co., Montreal.
Uowaua, Kent A Co., Toronto 

Dairy Produce and Provisions 
Clark, Wm., Montreal.
Dawson (Coin mission Co., Toronto. 
Fearman, F. W., Co., Hamilton.
Macî^ràn, A. F., Imperial Cheese Co., 

'oronto.
ureal Packing Co., Montreal 
. Blackwell Co . Toronto.

, B H , Halifax. N.S. 
rford, Marshall « Co., Toronto. 
Fm., A Co., Toronto.

n't mam <
Bradstreet Co.

Fish.
Bickle, John W., A Greening, Hamilton. 
James, F. T., Co., Toronto 
Me William A Everist. Toronto.
MiHman, W. H,, A Sons, Toronto 
Windsor, J. W , Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads-
Wilson, Archdale, Hamilton, Out

Foreign Importers
Boyd, Thos., A Go., Liverpool, Eng. 
Doughty. A. 0., A Co., London, Eng. 
Gaitskell, J. H , Liverpool, Eng.
Hall, R. 0., A Co., London, Eng.
Let hem, John. A Sons, Leith, Scotland 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland 
Neubeck A Schipinann, Hamburg, (1er 
Rapp, Herman, A Co., Liverpool Eng. 
Scott, David, A Co., Liverpool, Eng. 
Sowerbutts A. E.. A Co., London, Eng 
Vi-ieentelli, P. A F , Antwerp.
Whiteley, Muir A Co., Liverpool, Eng. 
Wickes. Hamilton. A Co.. London, Eng. 

Fruits—Dried, Green, and Nuts 
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto 
Distributors Co., Toronto.
Eby. Blain Co., Toronto 
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton Ont 
James, F. T., Co.. Toronto.
Kinnear, Thos., A Co.. Toronto 
Lucas. Steele A Bristol Hamilton 
MoWilliam A Everist. Toronto.
Milliuan W. H , A Sons, Toronto 
Rattray, D., A Son, Montreal.
Robinson. O. E., Iugereoll.
Rose A LaHamme, Montreal 
Smith, E. D., Winona, Out.
Stringer, W. B., A Co., Toronto 
Tippet, A. P., A Co., Montreal 
Turner, James, A Co., Hamilton 
Walker, Hugh, A Son. Guelph.
Warren Bros. A Co., Toronto.
White A Co.. Toronto.

Grocers* Grinding and Packing

i Ô* Insurance

Cox. J AO., Edinburgh, Scotland 
Nicholson A Brock. Toronto 

Grain. Flours and Cereals
American Pure Food Co., Montreal 
Frontenac Cereal Co., Kingston.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G.. A Co., Quebec 
Lake Huron A Manitoba Milling Co , 

Goderich.
Me Fall A. A., Bolton. Out.
McLeod Milling Co., Stratford, Ont. 
Nicholson A Bain, Winnipeg.
Nicholson A Brock. Toronto.
Puterboro' Cereal Co, Peter boro, Ont 
Quance Bros., Delhi, Out.
Saratoga Chips Co., Hamilton, Out 
Stevens, F. B , A Co.. Chatham, Out. 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodsto *.k. ont

Grocers- Wholesale
Balfour A Co., Hamilton.
C. E. Colson A Son, Montreal 
Davidson A Hay, Toronto.
Eckardt, H. P., A Co., Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H . A Co.. Hamilton.
Hudon, Hebert A Cie., Montreal. 
Kinnear, T.. A Co., Toronto.
Lucas, Steele A Bristol, Hamilton 
Major. S. J , Ottawa.
Ro .ertson, Geo , A Son, Kingston 
Sloan, John, A Co., Toronto.
Turner. James, A Co., Hamilton.
Warren Bros. A Co., Toronto

Coles Mfg. Co.. Philadelphia. Pa 
Enterprise Mfg. Co., Philadelphia. Pa 
Fisher. A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Hides, Shins. Etc 
Page, C. 8., Hyde Park, Vu 

Infants’ Foods.
Keen, Robinson A Go., London. Kog

Interior Store Fittings-
Walker Pivoted Bin A Store Fixture Co., 

Berlin.
Jatma Jellies Etc•

Batgers -Rose A Lattamme. Montreal. 
Goodwillie's - Rose A Lattuiume, Mont real 
Smith. E. D., Winona. Ont.
Southwell A Co. —Frauk Magor A Co.. 

Montreal
Sutcliffe A Bingham, Toronto.
Upton, Thoe., A Co., Hamilton 

Ledgers - loose Leaf.
Crain, Rulla L Co., Ottawa.

Malt Extract.
Sleeman. Geo., Guelph, Out. 

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adaiu. Geo., A Co., Winnipeg. Man. 
Adamson. J. T., Montreal 
Bid well, W. E.. To rot to.
Carman, Joseph. Winnipeg, Man 
Carrier, **. W., Quebec.
Obey ne, John A , Winoipvg. Man 
Dawson Commission Co., Toronto.
Dingle A Stewart, Winnipeg.
Dominion Brokerage Co , Calgara. Alta 
Dunn, Wm. H . Montreal and Toronto 
Fellowes A Fellowes, Montreal 
Gorham J W . A Co.. Halifax N S. 
Haszard, Horace, Charlottetown, P E I 
Hughes. A. J., Montreal 
Kyle A Hooper, Toronto.
Lambe. W. G. A., A Co., Toronto. 
Mcliauchlan, Joseph K., Oweu Sound 
Maclotren, A. F., Imperial Cheese Co. 

Toronto.
Millman. W. H., A Sous. Toronto.
Moo-e Jaw Fruit A Produce Co., Moose

Jaw.
Nicholson A Bain, Winnipeg.
Rutherford, Marshall A Co., Toronto 
Ryan, Wm., Co., Toronto.
Stevens. H. J., Montreal 
Taylor, W A.. Winnipeg.
Tees A Perese, Winnipeg.
Thouipsun. G. B., Winnipeg, Man. 
Tippet, A. P. A Co., Montreal 
Watson, Stuart, Winnipeg, Man 
Watt. J. L.. A Scott, Toronto.
Western Cartage Co., Calgsry. Alta

Mince Meat
Caiwtan Mfg. Co . Toronto 
C'ark. Wm., Montreal 
Fearman, F. W., Co , Montreal 
Lytle. T A., Co., Toronto.
Nicholson A Brock, Toronto.
Weihey J. H.. St. Catharines.

Oils-
Queen City Oil Co., Toronto

Oil Tanks.
Bowser, S. F., A Co., Toronto

Pass Boohs, Etc-
Allison Coupon Co.. Indianapolis. Ind

Patent Medicines-
Mathieu, J. L., Co.. Sherbrooke, Que

Pickles, Sauces, Relishes, Etc-
Capstan Mfg. Co.. Toronto.
Douglas, J. M . A Co . Montreal 
Farrow. J A Go., Peterborough, Eng 
Holbrook A Co., Loudon, Eng 
Lytle. T. A., Co., Toronto.
Paterson's— Rose A Laflamme. Montreal

INDEX TO ADVERTISERS.
Acme Can Works ................................ 14
Adam Geo. A Co................................. 2
Ad»nia<>n. J. T., A Co. 2
Albert Soaps............... inside front cover
Allison Coupon Co..............................  18
American Chicle Co............................. 49
American Tobacco Co. ................. 59
Auer Light Co ..................................... 18
Baker, Walter A Co............................... 57
Balfour A to........................................  21
Bidwell W E...................................... 2
Bickle, John W , A Greening.............  53
Blue Ribbon Tea Co............................ 6
Bode*» Gum Co......................................  13
Bowser, b. F., A Co.................................15
Bradstreet’»...... ................................ 16
Braid, Wm., A Co................................ 63
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Cassidy, John L., Co..........................  14
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Ch-iput. L., Fils A Cle......................  19
Cheyne, J. A......................................... £2
Church A Dwight..........inside back cover
Clark. W................................................  45
Cqdville-Georgeson Co..........................41
Coles Manufacturing Co...................... 16
Colson. C. E.. A Son. ..outside back cover
Conn >rs Bros........................................ 53
Cowan Co...............................................  54
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Davenport. Percy P.............................. 41
Daviusuu * Hay................. . 11
Dawson Commission Co.............. 51
Dingle A Stewart................................ 2
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Dominion Molasses Co.Inside front cover
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Duun, Wm. H.......................................  61
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Eckardt H. P.. A Co.............................  4J
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Empire Tohaeeo Do.. ... 59
Enterprise Mfg. Co............................  17
Estabrooks, T. H.................................. 5
Lwmg, b. ti. A A. S. ..........  12
F wing. N. H.. A Sons............................ 12
Fabien. C. P.......................................... 16
Fairbank, N. K. Co.............................. 6
Farrow. J. A Co.................................... 9
Fearman, f. W., Co ........................ 42
F How. s A Fellowes............................  2
Fisher, A. I».. Co.................................. 18
Gaitskell, J. H......................................  14
Gillard, W. H., k Do.............................2Ü
Gillett, K. W . Co., Ltd...................... 7
Gorham, J. W., A Co............................ 2
Gowans, Keigi A Co., .outside hack cover
Greig, Robt..0o....................................... 39
Gray, Young A Sparling...................... 49
Hall. R. G-. A Co ...............................  }4
Hamilton Cotton Co............................  18
11 mon. J. H.................................. . • 12
Haszard. Horace ................................
Imperial Extract Co...................... . • •
Jacob, W. A R.. A Co..........................  56
James. F. T., Co........ ....................
James Dome Black Lead..................... •»-»
Japan Teas............................................ 19
Jones A Swan ..................................... *
Kaufmann. W. P...................................  16
Koopman O. C..................................... 41
Kingery Mfg. Co... —............... 57
Kingston "uleauer '....inside back cover
Kinnear, Thoi., k Co.............................11
Kirouae, Nap. ().,* Oo..........................®
Kyle k Hooper......................................  3
Lambe. W. <«. A.................................... *
Lethem. John, à Horn............................1}
Little, Geo....................,......................  1*
Local, Steele a Bristol ..................... ®
Lytle, T. A . Oo...................................  7

Purnell, Webb AOo. Bristol En?
Rowat s Pickles. Montreal 
Suaut Co.
Sutton. O F . Hons A Co.. I nndon En.' 
Taylor A Prit gle, Owen Sound, Out

Hoitrhes Metal
Nickel Plate Polish Co., Cfci« ago 
Oakey. John. A Hon*. L.u.lmi. Kin.

Polishes - Stove
James' Dome, W ti. A l«ainU» A Co 

Toronto.
Morse Bros., Canton. Mass

Refrigerators.
Eureka Refrigerator Co., Toronto 
Fabien. Ç P . Montreal 
Hanson. J H , Montreal

Salt.
Canadian Salt Co., Windsor. Ont 
Dominiou Salt Agency. London. Out 
Gray. Young A Sparling, Wiughaiu. Om 
Toronto Salt Works. Toronto

Signs.
Martel-Stowart Co., Montreal

Soap.
AR»ert Soaps. Montreal.
Duncan Co , Montreal
St. Croix S >ap Co., St. Stephen. N B

Soda - Baking-
Church A Dwight, Montreal

Starch.
American Pure F»ol Co . Montreal 
Brauttord Star, h Works, Brantford. 
Edwanlshurg Stareh Co.. Cardinal. Ont 
St. 1wren ce SurchCo.. Port Credit

Sugars, Syruks and Molasses.
Canada Sugar Refining Co , Montreal 
Dominion Molasses Co.. Halifax, N.S 
Edwanlshurg Stareh Co.. Cardinal, the 
Kenney. T.. A S •» . Hallertoo. Que 
Luoas. Steele A Bristol, llamdlon 
Ontario Sugar Co.. B *rlin, Out 
" Sugars Limitetl. Moutreal 
Tippet. A P . A Co.. Montreal 

Teas, Coffees, andSffices 
Balfour A Co . Hamilton.
Blue Ribbon Tea Co.. Toronto.
Braid. Wm.. A Co.. Vancouver. B O 
Ceylon Tea Traders Ass u.
Chase A Sanborn, Moutreal 
Cod ville A Co.. Winnipeg and Brandon 
Ewing, S. H A A. S., Montreal 
Ewing, S. H A Sous, Montreal 
GiUanl, W H . A Co . Hamilton 
Greig, Robt. Co., Toronto.
Japau Tea Traders Ass u
KiHipmun. G C , Amsterdam and Rot
Minlo Bros . Toronto.
Mokara Mills. Montreal 
Salada Tea Co.. Moutreal and Turov. .. 
Symington. T . Kdinlmrgh Scot 
Todhuntvr. Mitchell A Do.. I oronto 
Truro Condensed Milk Do . Truro. X S 
Turner. James. A Co.. Hamilton 
Warren Bros.. Toronto.
Wood. Thus., A Do.. Moutreal 

Vinegar and Cider 
Wilson. W. H.. Co. Villaou uurg. Out 

Washing Compound 
Fairbank, N. tv Co., Moutreal 
Gillett, E. W. Co.. Toronto.
Reckitt s B ite Giiiuour Bros.. Montreal 
Sawyer Crystal Blue Co.. Boston M ow 

Hines, Liquors, Etc.
Belaml, B (>. Moutreal 
Sleeman. Geo . Guelph, Out.

Wooden ware
Woods. Waiter. A Co.. Hamilton

*raf£m* Eu**’ Pa*€r Ba*a-
Canada Paper Oo,. Toronto.
Hamilton Dotiou Co , Hamilton, Out

Yeast.
Gillett, E. W.. Co.. Toronto

McDougall. D„ A Co......................... 6U
Me Fall. A. A ......................................  49
McLaren s Cooks' Friend Baking

Powder............... inside back cover
McLauchlan A Sous Co.......................  57
McLeod MiUing C-o...............................  48
M<-William A KverliU .... 5J
MavLaren s Imperial Cheese Co----2 GO
M ulure A Langley.............................. 54
Magor, Frank...........outside front cover
Manitoba Canning Co..........................  44
Marshall. James............................ 14
Meugert, Gagnuli A Cie....................... 12
Meihven, J., Sons A Co.......................  14
Miller Bros............................................ 47
Millman. W H . A Hons...................... 2
Montreal Packing Co...........................  42
Mooney Biscuit and Dandy Co. ... 55 
Moose Jaw Fruit and Produce Co ... 2
Morse Bros. .....    9
Mott, John P., AOo............................  51
National Cash Register Co................. 17
National Licorice Co.. inside front cover
Nestle'» Chocolate................................ 56
N ichulsou A Baiu.............................  . 41
Nicholson A Brock..................  45
Nickel P.ate Stove Polish Co. 45
uakey, John, A Sous.............................  16
Oakville Basket Co ........................... . 50
Oliver, Frink R...................................  21
Ontario Sugar Co.....................................62
Page, Carroll S .................................... 45
Park, BlackwuU Co.............................. 42
Patrick. W G.. A Co............................ 2
Payne. J. Bruce.................................... 58
Peferboro’ Cereal Co ........................ 47
Power. B. H .......................................... 45
Purnell. Webb A Co............................ 11
Quance Bros .................................  49
Queen City Oil Co................................ 18
Rapp, Herman A Co...........................    14
Rattray, D., A Sons.............................. 8
Robinson. O. E...................................... 50
Rose A Laflamme........................... 8, 62
Rutherford. MarshaU A Co. .................. 45
Ryan, Wm .Oo. .................................... 45
•Salada Tea Oo.................................... 7

Saratoga Chips Co............ 27
Sawyer Crystal Blue Co.....................  41
ScotL. David. A Co...................... .14
Smith. E D.........................................." 52
Southwell A Co............ . 56
Sowerbutts. A K . A D*».................... 14
Sp ague Canning Ma him ry Co........ 57
Stevens. K B......  49
Stevens. H. J........................................ 2
Stewart Do......................... " 54
St. lAwrvnce Starch Co... ... 11
Stringer, W'. B., A Co...........................  51
" Sugars " Limited........................ 19. S5
Sutcliffe A Bingham .. inside front cover
Sutton. G. F Sons A Co...................... is
Symington W . A Co ......................... ft
Taylor. W. A......................................... 52
Te> lor A Pringle......................... g
Tees A Pur.xse .............  V2
Thompson. G. B ............................ 2
Tippet, Arthur P . A Co.....................  |
Toledo Computing Scale Co............... 15
Turuntu Salt Works ............................  45
Truro Condensed Milk Co . Limited . 10
Tuckelt, Geo. E., A Son Co........  ... 53
Turner, James, A Co...............................21
Upton, Thos . A Co.......... .................... f 7
Viucentelli, P A K................................ 14
Walker. Hugh, * Sou ...... 52
Walker Pivoted Bin and Store Fix­

ture Co...................................... 15, IS
Warren Bros. A Co.....   39
Walsou, Stuart..................................... 2
Wall. J. L. A **wt............................... 56
Western Cana la Flour Mills Co......... 47
Western Cartage Co---- 2
Welbey, J. fl............ outside back cover
White A Co  51
Whiteley. Muir A Co.............................. 14
Wirkea, Hamilton A Co...................... 14
Wils m, Archdalo ... 45
Wiison, W U Co...................................52
Windsor. J W .............................. 53
Wood. Thomas. A Vo.............  12
Woods. Walter. A Oo........    45
Woodstock Cereal Co 49
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MAIL ORDER COMPETITION.
The retail and wholesale merchants in 

( anada do not realize to what extent 
their confreres in the United States 
suffer from competition with some of 
i he large mail order houses, particu­
larly such firms as Sears, Roebuck & 
Co., and Montgomery. Ward & Co. We 
have a good deal of competition in 
Canada, hut it is not nearly so severe. 
The way in which a western retailer 
met this competition is being told 
throughout the trade in the States, 
and no doubt, many of our readers will 
find it worth while publishing in their 
local papers. Recently a church con­
gregation in a little town built a 
church. To pay for it they were 
obliged to call upon the merchants of 
the community for donations. The 
merchants responded libcially. and $.'100 
was raised from this source. The las-t 
man to subscribe was John Smith, 
jeweler. "I will give you $5 if you 
will let me add something to your sub­
scription list,” he said. Permission 
was accorded him and he wrote at the 
bottom of the list :

John Smith, jeweler .........$5.00
Sears, Roebuck &i Co.......... 0
Montgomery, Ward & Co... 0

The church people saw the point when 
the minister read from the pulpit the 
list of donors to the building fund. 
Since the dedication of the church there 
have been no mail orders sent out from 
that little town.

ADOPT MODERN DISPLAY 
METHODS.

Time is money and space is money. 
The storekeeper who has not in­
stalled the most up-to-date system 
for displaying his goods is losing 
money every day. He is doing 
business under a handicap which his 
entei prising competitor will some day 
appreciate, and before he has awakened 
fiom his nineteenth century sleep his 
twentieth century competitor will have 
convinced the public that he is abreast 
of the times and carries the most com­
plete stock.

How can you induce your customers 
to throw away an old, out-of-date arti­
cle and buy a new one with latest 
improvements? How can you expect them 
lo adopt the latest improvements when 
your own store is an adveitisement for 
everything that is out-of-date?

No investment which improves the 
store and facilitates waiting on the 
trade is excessive. When you lose fifteen 
minutes looking for some articles which 
you know you have in stock, you not 
only lose a quarter of an hour yourself, 
hut you annoy the custouner

floods well displayed are half sold. 
For a hundred dollars or so you can put 
in the latest system of shelving on the 
maiket. It will be attractive and will 
often suggest to customers some article 
which they had not thought of buying.

Three millionaires exist in royal 
splendor in Los Angeles, California, in 
consequence of having transformed a 
sun-scorched, barren, desolate, lonely 
wind-swept desert island into a popular 
watering place. An island that was 
once exchanged for a saddle horse is to­

day worth $70,000,000 because three 
men undertook to make it an attractive 
place for tourists. Make your store 
attractive and people will flock to it.

A veteran general merchant at a 
recent convention remarked that 80 per 
ient of the men who failed in business 
failed because they did not know how­
to display their goods to advantage and 
often made what should have been an 
attractive store look like a second-hand 
junk shop.

Don’t be one of the 80 per cent., and 
don’t run a junk shop instead of a 
twentieth century store.

ANOTHER RAILWAY.
If proof were wanting of the confidence 

which the shrewdest capitalists repose 
in the future of the Canadian West, it is 
afforded by the definite announcement by 
James J. Hill of his intention to extend 
the Great Northern to Canada and build 
from Winnipeg to the Pacific coast. It 
is even hinted that it is his intention to 
build a transcontinental, but however 
that may be, Western Canada is now as­
sured of four trunk lines. The Great 
Northern lines in the west will be com­
pleted as soon as the Grand Trunk Paci­
fic, and thus there will be two new ar­
teries draining the rich transportation 
areas hitherto jointly and jealously con­
served by the Cahadian Pacific and the 
Canadian Northern.

A few eastern papers hold to the view 
that the Hill invasion is unfortunate 
from the standpoint of Canada’s nation­
al development as the Great Northern 
will divert to the south trade which 
should be retained in Canadian channels. 
But it is impossible to prevent com­
munication with the south even if that 
were desirable, and the Canadian roads 
will be compelled in self-defence to al­
low rates from east to west that will 
permit Eastern Canada manufacturers to 
compete with the Americans.

The new road will be another impor­
tant factor in the development of the 
Great West, and as such it should be 
welcomed by Cananians in every pro­
vince.

OUR SPECIAL
Now is. the time to send in your com­

petitions for the advertising prize. Be­
fore our next issue is out the competi­
tion will close.

A fountain pen for nothing is not to 
be despised. You are writing your ad­
vertisements weekly, perhaps daily ; 
why not select your best achievement 
in this line and send it along '! It may 
he the very one to win the prize.

A fountain pen is one of those useful, 
30

PRIZE OFFER
indispensable articles, ever ready for use. 
ever to hand, and you can win it so 
easily. You have but to send on to our 
office one of the papers in which your 
advertisement appeared, according to 
particulars which have been appearing in 
The Canadian Grocer and which again 
appear in this issue on page 39, and 
the writer of the best ad submitted wiU 
receive the fountain pen. The enterpris­
ing clerk must get the hustle on him.
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TRADE ORGANIZATION.
At a gathering of newspapermen the 

11 lier evening, one who had been a re- 
,inter and had left newspaper work to. 
..in his father in the manufacture of 
, wer pipe, stated that when about to 
,,ake the change his managing editor had 
aid to him. “Oh well, theie isn’t much 
lifferenec between molding sewer pipe 
md molding public opinion.” Tt was 
i, I ended as a joke, eertainly, but public 
iiinion does often get very riley, chiefly 
(.cause of the deleterious matter injeet- 
,1 into it by some ignorant, ill-balanced 
n'wspaner writers who very imperfectly 
mderstand the situation they are deal­
ing with.

This w'as never more evident than in 
i egard to the subject of trade agree­
ments that has been agitating the publie 
mind for some months. As long as the 
i(lumbers’ organization operated merely 
in insure a fair profit on the work done, 
ihere was no objection to it. The law 
i,Ificers of the Crown and the Minister of 
Customs said so. But when they plumr- 

(I into “graft” and cold-bloodedly load 
,. 1 tendeis with rake-offs for men who had 
nothing to do with the work, why the 
law against theft was for them.

Then followed the prosecution of the 
Wholesale Ameers’ finild officers ns con­
spirators in restraint of trade, and it 
was confidently heralded as a parallel 
,ase to the plumbers.’ The Crown At­
torney had the guild books and papers 
for weeks, and during several days’ sil- 
limrs of the court showed nothing the 
accused had not admitted at the start, 
and still it is asserted to be a case of 
I he plumbers over again.

The arrangement in regard to sugar 
i> the overwhelming sin. The arrange­
aient enables a gross profit of 4 per cent. 
,nd the cost of doing business is from 
“ to 0 per cent., leaving a net loss (and 
a hv should not sugar bear its share of 
ihe cost of carrying on business?) of 3 
,o 5 per cent.

Anv sane person upon being informed 
f the facts immediately asks: “What’s 
lie matter with the law that enables 

such a prosecution?” The law provides 
i hat everyone is guilty of an indictable 
offence and liable to a penalty not ex­
celling $4,000 or two years imprison­

ment. who eonsotres. combines, agrees or 
arranges with mv r.ther person, to re­
train or injure tr ’de in ielation to any 

article or commodity, to unduly prevent, 
limit or lessen the manufacture thereof, 
or to unreasonably enhance the price

thereof, or to unduly prevent or lessen 
competition in relation thereto.

Now, what does “unduly” and “un­
reasonably” mean?

Smely it was time the Government 
should be asked to classify the law and 
show what it means. The wholesale 
grocers handle the hulk of the foodstuffs 
of the people; their aggregate business 
is enormous. They are a reputable body 
of men highly esteemed in the co i mun- 
ity. Why should they, or the merchant 
class at large, for they all arc in the 
same boat, lie the only people in the 
country prohibited from foiming asso­
ciations for the betterment of trade con­
ditions. while transportation companies, 
telegiaph, telephone, and insurance com­
panies each take concerted action in re­
gard to rates, doctors fix their fee> col­
lectively, lawvers are assisted t,> fat 
remuneration liy Act of Parliament, and 
tiade unions exist to increase the re­
muneration of artisans and laborers?

Of course, the consumer must he pro­
tected. No class of men ran he ti listed 
with a mom,poly of food products or 
with power to exclude others from the 
trade. We boast this a free country ; 
then why shouldn’t a meichant he free 
to say to his neighbor “You do business 
on a fair basis, an honest basis that will 
enable us to pay for the goods we sell, 
and so will T?”

In addition to the very necessary 
amendment of the law the deputation 
that waited on Premier Laurier and Mr. 
Fitzpatrick last Ft iday askcl for a com­
mission of business men to examine i..to 
trade questions. Of course the lawvers 
would object because a lot of legal bun- 
come would he displaced bv common- 
sense and knowledge of trade comptions, 
hut such a commission would be a great 
boon to the business interests of the 
Dominion.

THE BILL TO AID CO OPERATION
Mr. Monk has introduced into the 

Mouse of Commons a bill to facilitate 
co-operative hanking and trailing in Can­
ada. Co-operation in production, mar­
keting and the purchase of breeding 
stock, machinery and fertilizers, aided 
and in many eases made possible by co­
operative banks, has effected the re­
demption of the agricultural industry in 
Europe. In England, where agricultural 
co-operation is just beginning, co-opera­
tive stores in towns and cities have ag­
gregated an enormous trade and have 
very seriously affected the individual re­
tail interests.

Three conditions here render unlikely 
any serious attempt at co-operative 
stores as they have them in England, 
the comparative thinness of population, 
the more prosperous condition and high­
er standard of living of the Canadian 
working classes, and the department 
stores.

Agricultural interests might, however, 
he greatly benefit ted by the extension of 
the co-operative system in the produc­
tion and marketing of commodities 
Anything that benefits agriculture bene­
fits trade. If, however, any retailer 
thinks the movement a menace to his 
interests, his business is to send a post 
card to his representative in the Com­
mons and ask him to oppose the bill.

THE REPORTER AS DOCTOR
Publicity would prevent a multitude of 

sins.
The Wholesale Grocers’ Guild is an or­

ganization to better the conditions of 
the grocery trade. Every retailer is in­
timately interested in what the guild 
does. Everything that affects the mak­
ing or marketing of food stuffs it is his 
business to know Why. then, should the 
guild meeting he conducted with such 
overwhelming secrecy ? It is that that 
has aroused suspicion against it and 
more than anything else precipitated the 
present criminal prosecution The whole­
saler cannot raise the grocery trade on 
his own shoulders, hut with the help of 
the retailer he could do a great deal. If 
the wholesale trade gets off behind the 
door and mumbles away to itself the re­
tailer naturally imagines there’s some­
thing doing and he is going to get the 
worst of it. Suspicion and bad feeling 
are engendered.

Any movement that is not contrary to 
sound public policy will benefit hv rea­
sonable publicity. It disarms suspicion 
without and within prevents the class of 
action that leads to investigation and 
exposure.

ATTORNEY GENERAL WILL WAIT 
AND SEE

As anticipated last week. the prosecu­
tion at Hamilton of the Wholesale Gro 
cers Guild officers has been postponed. 
Hon. ,T. .1. Fov, Ontario’s Attorney- 
General. told The Canadian Grocer rep 
resentative on Monday that he had in­
structed Crown Attorney Washington 
to postpone the proceedin''* for a month 
in order to see what the Dominion Gov­
ernment would do about amending see- 
tion 520 of the criminal code, under 
which the indictment for conspiracy in 
restraint of trade is laid.

“They came to me and said they 
wanted to obey the law. would obey it 
if they knew what it was. hut the word 
‘unduly’ as used in the code had not 
been defined.” said Hon Mr. Foy. 
“They want the Dominion Government 
to amend the law. T think we should 
wait to see what will be done.”

11
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Quebec Markets.
KLUCTl ' ATIONS—

Sugar—Advanced 10c
Kish—Thoroughly revised
Dried fruits—Thoroughly revised.

Montreal, April 26, 1906 
The grocery business is showing im­

provement as the general trade condi­
tions of the country improve. The open­
ing of navigation has given a spur to all 
branches of the trade, groceries includ­
ed As yet only local boats are run­
ning, but even so, a very large increase 
in business is noticeable. Once the ocean 
vessels commence to arrive still better 
business will be transacted. The sugar 
market is very weak at present. A fur­
ther decline of 10 cents took place Tues- 
dav of this week. There is a disposition 
on the part of buyers to hold off until a 
better market prevails. As it is, the 
market is in an uncertain condition and 
therein lies the hesitation on the part 
of buyers. The tea situation is, if any­
thing, a little better than it was last 
week, although things generally are on 
the quiet side. Japans are moving more 
freely. There is a better inquiry for 
Young Hysons, and for the better grades 
of Cevlons there is a good demand at 
firm prices. Reports from the Rarbadoes 
state that the crop of molasses is iust 
about cleared un, and that indications 
point to good business. I.ocalh very 
good business is being transacted 'fan­
ned goods do not present any new fea­
tures. Coffee is unchanged since last 
week, and spires are firm Evaporated 
apples are in limited supply, but are not 
in great demand Business in fish is verv 
quiet. In dried fruits reports state that 
there is a likelihood of small cron of 
anrirots. Currants are moving freely 
and raisins are firm. Shelled almonds 
are away up and Tarragona almonds 
have experienced quite an advance also.

CANNED GOODS—The market is a 
verv featureless one at present Business 
generally is verv quiet. The demand for 
tomatoes still continues, although they 
are not so much demanded on the nart 
of the retail merchants as thev have 
bed Corn and peas are in good stock 
and orders for them are readilv met. 
Other lines are also in good sunplv and 
the fair orders for them are quite easily 
filled Canne'd fruits are obtainable in 
all lines at nrices which have not 
changed for weeks The arrival of new 
fruit is exnected to curtail considerably 
the demand which at present nreva’ls for 
these lines. Canned salmon is renorted 
as opening un at higher mice than for 
some years past on account of the short 
estimated park this season

Quotations in last week’s issue remain 
unchanged

No.T
Cherries -

2'e, red, pitted.............................................. 2 12i
2's, red. not pitted............................ ........... 1 67 i
2's, black, pitted.........................................  2 12
2'r, black, not pitted...................................... 1 67
2 b, white, pitted.........................................2 32
2's, white, not pitted.................................. 1 5*2

Currants
Red, heavy syrup........................................  1 60
Red. preserved.............................................  1 fcO
Black, heavy syrup...................................... 1 771
Black, preserved..........................................  2 07$

Gal apples........................................................... 2 77#
Gooseberries—

Heavy syrup................................................ 1 90
Preserved......................................................  2 121

Lawton berries—
Heavy syrup............................  1 771
Preserved...................................................... 1 95

Peaches—
Yellow, flats, 11........................................... 1 70

“ “ 2............................................. 1 90
“ “ 21............................................  2 60
" “ 3............................................. 2 85

whole 2.............................................  2 371
White............ 2................................................. 1 75

“ ............ 21.............................................. 2 50
“ ............3................................................ 2 70

Pie.................3............................................... 1 271
Pie, not peeled, gal..................................... 2 57$
Pie, peeled................................................... 4 52#

Pears—
Flemish beauty 2......................................... 1 65

“ “ 21........................................ 1 971
“ “ 3.......................................... 2 12$

Bartlett............ 2.........................................  1 80
" ............ 21........................................ 2 171
“ ............ 3.........................................  2 321

Pie..................... 3......................................... 1 271
Pie, not peeled.. 3.........................................  3 81
Pie, not peeled, gal.....................................  3 271

Pineapples—2’s, sliced................................................................2 s " grated.................................................
3’s " whole..................................................

2's, Damson, light syrup
O'a ** '* heat

"NoT

2 10
1 65
2 10
1 65
2 30 
1 90

heavy syrup .

“ standard...........
Ixinibard, light syrup . 

heavy syrup.......

“ standard.................
Green Gage, light syrup . 

" heavy syrup.

" standard 
Egp, heavy syrup.........

Raspberries -
Red, light syrup .......................................... 1 42
Red, heavy syrup....................................... 1 67
Red, preserved............................................  1 87
Black, heavy syrup....................................  1 62
Black, preserved.........................................  1 77

Strawberries—
2’s, heavy syrup............................................... 1 521
2'b. preserved................................................. 1 67$
Gallons, standard....................................... 5 27$

VEGETABLES
Asparagus—

2's, tips.......................................................... 521
Beets, sugar........................................................  0 85
Beans—

2’s, wax.......................................................  SO 821
2's, refugee....................................................  0 85

Corn—
2- lb. tins, per doz......................................... 0 85
Gallon, per doz............................................  5 00

2’s, standard (No. 4) .................................. 0 621
2's, early June (No. 3)...............................  0 70
2’s, sweet wrinked (No. 2)........................... 0 82$
2's, extra fine sifted (No. 1).......................  1 22$

Pumpkins—
3- lb. tins..................................................................

Rhubarb—
2's preserved................................................ 1 17$
3’s, preserved ..............................................  1 92
Gallons, standard....................................... 2 65

Spinach—
2's, table........................................................ 1
3’s, table.......................................................  1
Gallons, table....... ........................................ 6

Squash —
3-lb........................................................................

Tomatoes—
3-lb. tins, per doz..............................................
Gallon tins, per doz........................................

FISH
lobster, tails ..........................................................

" Mb. flats ................................................
" 1-lb. flats....................................................

Mackerel .................................................................
Salmon. Horse Shoe, Maple Leaf. Clover Leaf.
1-lb. Tails, 5 cases and over, per doz.....................
1-lb. " less than 5 cases, “ ................
1-lb. Flat, 5 cases and over, " ................
Mb. “ less than 5 cases, “ .........

32

1 571 
1 77$
1 75
2 05 
2 75

1 87$
2 10

1 75
1 921

1 671
1 87$
2 57$ 
2 82$ 
2 36

1 621
1 95
2 10
1 771
2 15
2 30
1 25
3 771 
3 25
2 50

2 25 
2 35 
2 50

1 00 
1 30 
1 571
1 85
2 95 
1 05 
1 35 
1 621 
1 90
3 15 
1 15 
1 47$
1 72$
2 00 
3 45
1 521 
1 80,
2 10

421
82$1
02

2 50 
0 95

SO 80 
0 821

0 60 
0 671 
0 80 
1 20

0 80

1 40 
1 80 
5 00

3 50 
3 85 
2 00 
1 25

1 55
1 571 
1 67$ 
1 70

Arrow brand, 7$ cents less.
l-lb. “ 5 cases and over, " ........................... 1 00
$-lb. “ less than 5 cases, “ ........................... 1 02#
Low Inlet.
l-lb. Flat, 5 cases and over, “ ........................... 95
$ lb. ** less than 5 cases, “ ........................... 971

SUGAR—A further decline of 10c. has 
taken place in sugar. The New York 
market declined earlier on same day. 
Very little business has been done in 
sugar lately. All branches of the trade 
show an inclination to hold off buying 
until the market is in a better state 
than it is at present. As yet it is diffi­
cult to say when an improvement will 
take place, but until something does turn 
up to produce a better situation there 
will be practically no large business 
transacted.
Granulated, bbls. ............................................................. #4 00

J-bbla.......................................................... 4 15
bags..........................................................   3 95

Paris lump, barrels ..................................................... 4 55
“ " half-barrels....................................................  4 65

" boxes, 100 lbs................................................. 4 55
“ “ boxes, 50 lbs.................................................... 4 55

Extra ground, bbls.......................................................... 4 40
1 “ 50-lb. boxes........................................... 4 50

" 25-lb. boxes..........................................  4 so
Powdered, bbls.................................................................  4 on

11 50-lb. boxes....................................................  4 40
Phoenix ............................................................................  3 85
Bright coffee......................................................................... 3 go

" yellow................................................................... 3 75
No. 3 yellow............................................................. 3 70
No. 2 "     3 =5
No. 1 •• bbis...........................................;;;; 3 Ho
No. 1 " baas.................................................................. 3 45

SYRUP AND MOLASSES—Latest re­
ports from the Barbadoes say that the 
crop there is about cleaned up. The to­
tal advance is 2 cents over opening 
price. Indications point to good busi­
ness now that the market at the islands 
is not influenced by crop rumors. Local­
ly I he demand is fairly good at prices 
quoted. Corn syrups are fair, being put 
on the side, as it were, by the new 
maple syrup.
Barbadoes, in puncheons.................................................. o 28

" in barrels............................................................ o 301
" in half-barrels............... ....................................  0 31$

New Orleans................................................................  0 22 0 35
Antigua.................................................................................  o 30
Porto Rico............................................................................. o 40
Com syrups, bbls........................................................ " o OSi

H*j*...................................................................... o o$i

" 38i-lb. pails............................................................ i 30
" 25-lb. pails............................................................ o 90

Cases, 2-lb. tins, 2 doz. per case...................................... l 90
" 5-lb. " 1 doz. "   9 35
“ 10-lb. " $ doz. “   2 25
" 20-lb. “ J doz. “    2 10

TEA—The situation generally is still 
on the quiet side. Japans are moving a 
littli‘ more freely this week than they 
did last. The advance of jc. on the
freight on Japans will, no doubt, have 
some effect on the price asked for the 
new crop tea when it arrives. A better 
inquiry is reported for Young Hysons. 
There is a good demand for the fine 
grades of Ceylons at" firm prices. These 
are very hard to obtain, and are appar­
ently becoming cleared up. Other lines 
are fair.
Japans—Fine ........................................................... 0 26 0 30

Medium .................................................... 0 20 0 23
Good common .................................................. 0 18
Common...................................................  0 13 0 15

Ceylon—Broken Pekoe .........................................  0 25 0 38
Pekoes....................................................... 0 17 0 20
Pekoe Souchongs....... .............................. 0 15 0 20

Indian—Pekoe Souchongs.....................................  0 16 0 18
Ceylon greens—Young Hysons .................... 0 17 0 18

Hysons ......................................... 0 16 0 17
Gunpowders ..............................  0 13$ 0 14

China greens—Pingsuey gunpowder, low grade. 0 lls 0 15 
" pea leaf— 0 19 0 22

“ 41 pinhead.... 0 28 0 32
Congous—Moning, finest .....................................  0 30 0 40

" choice..........................  0 25 0 30
" fine ......................................... 0 18 0 25
" good common........................0 1?$ 0 15

Pakling,—boxes.....................................  0 15 0 20
fine......................................... 0 25 0 30

.~L
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COFFEE—The situation is practically 
unchanged since last week. Prices are 
unaltered. Business, according to re­
ports from wholesale houses, is about 
the same as it usually is this time of 
year ; grocers are inclined to order only 
for immediate use. Watt, Scott & Good- 
acre, in their report of April 23, say : 
“The general opinion is that the next 
Rio crop wil' turn out 3,000,000 bags, 
and the next Santos crop, 9,000,000 
hags. The trees which I have seen are 
vigorous and well fruited, in fact all 
vegetation is much more luxuriant than 
I have found it in recent years. The 
success of the valorization scheme is be­
lieved to be doubtful, and its results are 
expected in the event of enactment to 
he onlv temporary."

Brazilian Exchange has recovered from 
the lowest point, £14 3s. 4d., to £15, 
7s. 16d.
tamaic»........      5 5 11
Java............................................................................. 0 18 0 22
Mocha .....................................................................  » 1=1 « 19
Rio, Ko. 7   0 0 10
Santoa..............................................................  ? ??* Î 11,
Maracaibo ............................................................  0 11 0 131

FOREIGN DRIED FRUITS — Prunes 
are strong and supplies are small. Apri­
cots are about done. The outlook for 
prunes is fairly good. Raisins, which 
are now in an unsettled condition, prom­
ise to be very good also. It is expected, 
however, that there will be an exceed­
ingly small crop of apricots. These con­
ditions may be changed by rains in the 
fruit growing district.

Shelled almonds are away up, the last 
report received quoting them at 264c. 
Taragona almonds have also advanced 
very considerably. Currants are moving 
freely in Canada, principally cleaned 
stock, hut they are reported as being 
“stiff" in England. Valencias are firm.

Quotations in last week’s issue ad­
vancing, but no quotable change.

. 0 041 0 064

Dates—
Dates, Hallowees, per lb ...................................
Californian Evaporated Frulta—

0 04 0 044

... 0 13* 0 14
Peaches, * 44 ....................................................... ... 0 121 n 14

Malaga Raisins—

14 Connoisseur Clusters44......................................
" 11 4-boxes...........................

Royal Buckingham Clusters," 4-boxes...........
" 44 boxes..............

44 Excelsior Window Clusters.".........................
" " " 4s.......................

............ 1 10

Californian Raisins—
Ixiose muscatels, fancy seeded, in 1 lh. pkgs. . 

" 44 choice seeded, in 1-lb. pkgs..
.. 0 094 0 094 
. 0 061 0 094 

. 0 071 0 08

•' 11 4 crown.......................................

sm*..........................................................
40-501..................................
504m»........................................................
60-70...................................
70-80...................................
80-90*...................................
90-100.........................................................
Oregon prunes (Italian style), 4O-50s ..

" " 6040s .
Oregon prunes (French style), 60-70s .. 

” '* 90-100*
" M 100-130* .

Curran ta—
FiVatras. uncleaned, barrels.................
Fine Filiatras, per lb., In cases..............

" " cleaned.............
" " in 1-lb. cartons

Finest Vostizzas " ............................
Amalias 14 .............................
Sultana Raisins—
Sultana raisins, per lb.............................

44 44 1-lb. carton....................

Per lb.
0 091 0 091 
0 084 0 09 
0 P8 0 081 
0 071 0 08 
0 07 0 07t 
0 06 0 061 
.... 006 
.... 0 06 
... 0 07* 
.... 0 071 
.... 006 
.... 005

.... 0 04| 

.... 005
0 061 0 06 
.... 0 06* 
0 061 0 071
.... 0 06

0 06* 0 08
.... 009

Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes..............  ............... 0 13
Four crown, fancy, 10-lb. boxes....................................... 0 09
Three crown.................. ..................... ....................  0 07 0 074
Glove boxes, fine quality, per box ...  ........................  0 11
Fancy washed figs, in baskets, per basket..................... 0 30

" pulled figs, in boxes, per box.............................. 0 23
44 stuffed tigs, 44 44 .............................. 0 38

12-ox. boxes.................................................................  0 064 0 07

SPICES—The continued advance in

gingers is about the only feature of in­
terest in the spice market. This applies 
especially to Jamaica gingers, which are 
not in the best supply in the large mar­
kets of the world. Prices of all spices 
are firming up. Pepper is in good de­
mand in some quarters, while in other 
centres business is reported very quiet. 
Nutmegs are on the quiet side.
Peppers, black..........................................................

„ white ........................................................
Cloves, whole ............................................. .
Cream of tartar........................................................

Nutmegs.....................................................................

Per lb 
0 16 0 73
0 35 
0 16 
0 17 
0 25

0 30 
0 244 
0 32 
0 30

n 12 n is 
0 3)0 55

RICE AND TAPIOCA—There is a fair 
demand for tapioca at the prices quoted 
Indications point to a firmer market 
later on. Some houses are now quoting 
$5.35 for May and June shipments, 
which would arrive here in July and 
August. There is the usual demand for 
rice.
B rice, in 10 hag lots............................................................ 3 05
B rice, less than 10 bags....................................................... 3 15
O rice, in 10 bag lots............................................................. 3 05
0 rice, in less than 10 bag lots..........................................  3 15
Tapioca, medium pearl...................................................... 0 064

BEANS—There is nothing new since 
last quotations. The stocks are not 
heavy There is a very fair demand.
Choice prime t>eans....................................................  ] 60 1 65
Lower grades................................................................ 1 55 1 60

HONEY—There is nothing new in 
honey. Stocks are pretty well cleared 
up. The demand is slow
White clover, extracted tine.................................... 0 074 0 08
Buckwheat ........................................ .006 0064

MAPLE PRODUCTS - The maple 
sugar and syrup business is going on 
briskly at present. Good orders are ar­
riving every day and manufacturers and 
jobbers in most cases are able to meet 
these. Prices do not show any change 
since last quotations.
Maple syrup, in wood, per lb................................ 0 05* 0 06

44 in large tins............................ . 0 f64 0 07
Pure Townehina engar, per lb................................. 0 07 0 08
Pure Beauce County, per Ih................................ 0 084 0 09

EVAPORATED APPi.ES-Owing to 
the very high prices demanded for evap­
orated apples the sales of them have 
been very small, indeed inquiries have 
been very limited, prunes and other dried 
fruits obtainable at more reasonable 
prices seemingly having taken the place 
of this line. Quotations range from 10c 
to 12»c.

FISH—The market is rather quiet and 
has been so since Lent. Fresh fish are 
arriving in larger quantities every day 
and prices are becoming lower in conse­
quence. Lake trout and whitéfish are 
now arriving in small quantities and 
larger shipments are expected after Mav 
1. Other fresh lines expected include 
shad, mackerel and alewives.

Salt fish are not verv much in demand 
and sales of smoked lines are falling off 
Oysters are quiet also.

LAST MINUTE PROVISION MARKETS.

Montreal. Thursday. April 26. 1906.
BTTTTF.R-Supnlies still coming forward. Nothing 

new has developed. Lower prices expected st 
any time.

CHEESE Market In about the name condition as 
described in detail report.

BOGS -Steady market prevails. Prices remain 
unchanged.

PROVISIONS - Market unchanged. Dressed hogs 
dnine verv well. Abattoir dressed quoted 810 to 
$10.25 per 100 lbs

Fresh haddock, per lb......................................................
Freeh steak cod................................................................

44 halibut....................................................................
44 grass pike.................................................................

Fresh frozen fish -
Single frozen steak cod, per lb., heads off............
B.C. salmon, per lb....................................................
Dore, per lb....................... .....................................
Large frozen Halifax herring, per 100 flab.. .....
Smelts. No. 1. per lb..................................................
Extra large.................................................................
Macke re , per lb..........................................................
Sea trout.....................................................................

80*
0 06 
0 09 
0 064

0 04 
6 08 
0 07 
2 00 
0 U6 
0 08 
0 09 
0 07

Smoked fish—
Haddies. fresh 'cured express, 15 and 30-lb

boxes, per lb......................................................... 0 07
Kippered herring, per box........................................ 0 75
St. John bloaters. lOu in box. per box.................. 1 10
New smoked herring, in small boxes, per box__ 0 13

44 44 salmon.................................................  0 20
Oysters and Lototers—

Stands rds per imp gal..................................... . 1 40
Oyster pails, pints, per 100 ...................................... 0 90

44 ** quart», 44   1 35
Prepared fish —

Boneless cod, favorite. 1 and 2-lb. bricks..........  0 06
“ fish. 1 and 2-lb. bricks, per lb................ 0 064
44 fish. 25-lb. boxes, per lb......................... 0 04|

Skinless cod, 100-lb. eases, per case...................... 6 00
Salt and pickled fish

No. 1 Labrador herring, per half-bbl..................... 3 50
44 per pail............................. 0 80

4 salmon—
44 44 in bbls...............................  13 00
44 44 in 4 bbls............................  7 50

44 B.C- salmon, bbls............................................. 12 50
half bbl...................................... 7 08

44 mackerel, per pail.............................................  1 80
44 large green cod, per lb................................... 0 06

medium, 44 44 ..................................... 0 04
.............................. ........................................ 008

Ontario Markets.
FLUCTUATIONS—

Sugar—Declines 10c.
Almonds and Shelled Walnuts — 

Higher.
Georgian Bay Fish-Supply slow.
Small and Shoulder Hams—Up 1 -2c.
Lard —Advanced l-4c.
Heavy Mess Fork—Up 50c. to $1.
Butter—Easier.
Eggs—Firm.
New Cheese—Lower.
Strawberries and Pines—Cheaper
Southern Vegetables—Coming in bet­

ter.
GROCERIES—Trade is light this 

week with markets firm in all lines but 
sugar. Tlte further decline of 10c. on 
Tuesday came as a surpiise to some 
wholesalers, others think the situation 
might justify a further decline in the 
near future, but no one has any pro­
nounced views upon it.

CANNED GOODS—All lines are go­
ing pretty steadily into consumption at 
last week’s quotations. Tomatoes arc 
still the interesting feature. All class 
distinction is wiped out. Some houses 
continue at $1.25. though it is alleged 
the guild members agreed upon a prie# 
of $1.30. Some of them are quoting the 
lower price. It is stated a retailer who 
was fortunate enough to have a large 
stock, sold 50 cases to a wholesaler at 
$1.27 1-2. A fm ther upward movement 
is expected within a week or two.

Quotations in last week’s issue remain 
unchanged.

SUGAR —A decline of 10c. was an­
nounced by the Canadian refiners Tues­
day. The raw sugar situation continues 
weak and unsettled. In New X ork large 
receipts, small demand and limited sales 
under increased offerings minced quo­
tations to 2 1-I6c. c.i.f. for 96 degrees 
lest centrifugals. This is 34c. per 100

SS
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Ihs. below the parity of beet sugar, and 
all the advantage of the Cuban recipro­
city is wiped out. At the end of last 
week Willett & Gray expected the next 
impoitant business would be on a basis 
of 2c. There would be purchasers lot 
that price, but some commission houses, 
bave been instructed to store rather than 
accept that price.

The Cuban crop continues to fulfil ex­
pectations, with the full quota of cen­
trals grinding, and receipts for the week 
45.000 tons, against 27.000 tons for the 
corresponding week last year. The total 
stocks in the United States and Cuba 
last week were 20,536 tons less than in 
last year’s corresponding week, but the 
week (before the difference was 32,145 
tons, so that the gap is tapidly closing. 
Visible supplies of the world are given 
at 3.026,725. against 4.128,332 a month 
ago. and the reduction is interpreted as 
a favorable sign, but the total visible :s 
still 1,102,364 tons ahead of last year.

In European markets beet was quoted 
Monday Id. lower at 8s. 4d., a sha le 
below 3.74c. duty paid New York for 
centrifugals 06 degrees test and a trifle 
under 2.39c. c.i.f. for Cuban centrifugals 
06 degrees test for shipment to New 
York. It is not yet known what effect 
the earthquake had on the California 
refineries.
Parie lumps, in 50-lb. boxee.............................. •"............

" in 100-lb. " ..........................................
St. Lawrence granulated, barrels....................................
Redpath’s granulated........................................................
Acadia granulated ..........................................................
Berlin granulated...............................................................
Phoenix................................................................. ..............
Bright coffee........................................................................
Bright yellow......................................................................
No. 3yellow. .......................................................................
No. 2 " .......................................................................
No. 1 " ......................................................................
Granulated and yellow. 100-lb. bags 5c. less thanbbls.

4 73 
4 t‘3 
4 08 
4 08 
4 03
3 98
4 08 
3 88 
3 93 
3 98 
3 78 
3 68

SYRUPS ANI) MOLASSES r-The 
market continues firm without change of 
quotation
Dark.................................................................................................
Medium........................................................................ 0 33 0 54
Bright ......................................................................... 0 35 0 37
Corn syrup, bbL, per lb....................................................... 0 021

" 4-bbls " ....................................................... 0 021
" tegs " ....................................................... 0 03
" 3 gal. pails, each ............................................. 1 30
" 2 gal. " " .............................................. 0 90
" 2-lb. tins (in 2 doz. case) per case.................. 1 90
" 5-lb. " (in 1 u ) "   2 35
" 10-lb. " (in I “ "   2 25
" 20-lb. “ (in I “ ) "   2 10

Maple syrup-
imperial qts......................................................................... 0 874
1-gal. cans.............................................................................  0 95
5-gaL cans, per gal...............................................................  1 00
Barrels, per gal................................................................... 0 75
5-gal. Imp. brand, per can.................................................  4 50
1-gal. " per case................................................. 5 10
fc-gaL " " .................................................  5 60
Qt*. " " .................................................  6 nn

TEA—The tea market is generally 
steady with teas of fine flavor becoming 
scarcer and commanding better prices. 
Locally dealers report business lagging 
this week.

COFFEE—“I told our men not to 
push sales at piesent prices,” said the 
feoffee expert of one of the largest whole­
sale houses this week, lie has been olok- 
ing some time for an advance and this 
expresses his present view of the situa­
tion. Willett & Gray say the only in­
formation available from reliable sources 
regarding crop prospects is that the next 
.Santos crop promises to be larger than 
the present one and the next Rio crop 
is likely to be smaller than the present

one. But it is asserted it will be very 
difficult for Brazil to raise a crop equal 
to the consumption of 12 1-2 million bags 
of Santos and Rio coffees. Willett & 
Gray say: ‘‘The buyers in the interior, 
(both here and in, Europe, have been 
holding back hoping that the May liqui­
dation may bring about a lower market, 
the same as they have been hoping for 
lower prices for some time past. If in 
the face of largely reduced s,applies 
prices have stool still, it affords all the 
greater safety to present prices when 
the buying comes from the necessities 
of consumption instead of coming from 
s|leeulative quarters. ’ ’

FOREIGN DRIED FRUITS Since 
last week’s report some further business 
lias been done in currants for importa­
tion at a further advance of (id. An 
older for Valencia raisins was cabled to 
London at prices which have been cur­
rent for some time and the reply came 
that sound uncandied fruit could not 
now be had under 2s. 6d. more. This 
fruit has been quite cleaned up on spot 
from first hands and all stocks are now 
in the hands of wholesale giocers. 
Prunes are very firm, in line with other 
dried fruits. Quotations, however, re­
main unchanged, though a merchant 
just in receipt of a car of prunes ex- 
jnst in receipt of a can of prunes ex- 
piessed the view that the margin in the 
present prices was not large enough.

Prunes, Santa Clara—
Per lb. Per lb.

90-lOOe,50-lb boxes .... 3 06J 60-70s, 50-lb boxes 0 073 0 08
80-90e “ .... 0 071 50-608 " . 0 084
70-808 " 0 071 0 074 40-50s " 0 09 0 091

30-40s “ 0 101 0 104
Note—25 lb. boxes ic. higher. •

Candied and Drained Peels—
Lemon....... .. 0 11 0 lli Citron..................... 0 18 0 20
Orange................ 0 lli 0 12J
Figs—
Elemes, per lb...........................................................o 10 0 14
Tapnets, “ ................ f................................................. Q 04
Apricots—
Californian evaporated, in 50-lb boxes................... 0 14 0 15
Peaches—
Californian evaporated, “ " ................  o 14 0 15

Californian evaporated, per lb......................................... 0 13
Currants—
Fine Filiatras.... 0 351 up Voetizzaa............  0 074 0 081
Patras.................. 0 06$ 0 065
Cleaned ic. more.
Raisins—
Sultana........................................................................  0 051 0 07

Fancy ............................................................0 10 0 14
Extra fanry ............................................... 0 15 0 16

Valencias, selected................................................... 0 051 0 051
Seeded, 1-lb packets.................................................  0 09 0 101
California, loose muscatels—

3- crown........................................................................... 0 071
4- crown........................................................................... 0 09

Dates—
Halloweee........... 0 041 0 041 Fards new choicest 0 09 0 101
*aira..................... 0 03j 0 04 11 new choice.......... 0 09$
Domestic evaporated apples....................................  0 10 10 11

SPICES—The spice market is a strong 
one generally. The price of Jamaica 
ginger is now about 100 per cent, higher 
than three months ago and about the 
same level as three years ago. Ginger 
got so slow that, producers stopped har­
vesting it and when supplies ran out 
the market rapidly improved.
Spices— per lb.
Peppers, blk............................................................... 0 18 0 1»

" white.............................................................. 0 37 0 $8
Olnger.......................................................................... 0 18 0 75
Osssia...........................................................................  0 21 0 35
Nutmeg..................................................................... o 45 0 75
Clores, whole.............................................................. 0 15 0 35
Cream of tartar..........................................................  0 22 0 98
Allapioe............................................................................ o 15
Maoe .......................................................................... 0 80 OHO

NUTS—The business for shelled al­
monds continues to he quite active for 
impoitation, although two shillings more 
had to be paid this week to buy Malaga

34

3 crowns. Locally almonds and shelled 
walnuts have advanced.
Almonds, Tarragona, pei lb....................................0 13 0 14

" shelled Valencias.....................................  0 26 0 28
Walnuts, Grenoble, " ....................................  0 141 0 15

" Bordeaux, " ....................................  0 104 0 11
" shelled................................................ 0 26 0 28

Filberts, per lb.................................................................. 0 10
Pecans, per lb...........................................................  0 14 0 17
New Brazils, per lb..................................................  0 14| 0 15

(The following quotations on peanuts are for sack lota, 
green. For roasted add 2c. )
Selected Spanish................................................................ 0 084
A I s, banners and suns .................................................  0 08
Japanese Jumbo’s............................................................ 0 084
Virginia "   0 10

RICE AND TAPIOCA—The market 
remains firm with prices unchanged.
Rice, stand. B................
Rangoon.........................
Patna..............................
Japan............................

Sago................................
Carolina rice.................
Tapioca, medium pearl 

" double goat ...

Per lb.

0 05 0 054
0 06 0 07
0 064 0 07.... 0 07
0 08 0 08|
0 06 0 07
.... 0 074

(HONEY—Majile syrup has to some 
extent displaced honey in the market 
for the time being. Stocks are not 
large, however, and quotations continue 
unchanged.
Honey, extracted clover, in 60-lb. cans, per lb__  0 08| C 09

“ “■ in5lb. * 101b. cans, lb......... 0 09
sections, No 1, per doz..................................... 2 00

" No. 2, “ ..............................  1 40 1 60
Buckwheat, per lb......................................... 0 044 0 05

FISH—The new catch has been slow 
to arrive, but reports from the north 
indicate that it will move more freely 
next week with a resultant decline in 
prices. Fresh mackerel are quoted at 
the faiwy price of 10c., king fish, blue 
fish and sea bass at 15c., and sea salmon 
18c.
Fresh hullibut...........................................................
Haddock, fresh caught, per lb..............................

“ frozen.....................................................
Fresh cod. per lb. ..........................................

" fresh winter caught...............................
Fresh lobsters, boiled, per lb............  ................
Shrimps per gal.........................................................
Whitefish, per lb....................................................
Salmon trour. per lb................................................
Pickerel per lb............................. .......................
Finnan baddies........................................................
Ciscoes........................................................................
Mackerel, per lb........................................................

0 12 0 15 
0 06 0 07 
.... 0 05 
0 07 0 08 
.... 0 084 
0 20 U 25 
.... 1 25

.... 010
0 07 0 074 
0 074 0 09 
.... 1 25

BEANS—Western Ontario dealers are 
credited here with a pious endeavor to 
advance prices, but quotations thus far 
are unchanged.
Bcans,handpicked, per bush.................................. 185 190

" prime. No. 1.................................................... 1 70 1 75
" Lima, per lb...................................................  0 064 0 07

DRIED AND CURED FISH - Prices 
continue according to last week’s quota­
tions.
Boneless fish, per lb........................................................... 0 06
Cod fish, 1-lb. bricks................................................. , 0 07
Quail-on-toast, per lb..............................................  0 051 0 60
Flitched cod fish, cases of 100 lbs.................................. 6 50

HIDES—The supply continues light 
with prices unchanged. The 14c. tug- 
of-war between hojders and tanners last 
week in Chicago ended in victory for 
the men with the hides. Nevertheless 
buyers here say there will be no further 
advance. For fur skins buyers are offer­
ing more for dark mink, muskrat and 
skunk. '
Hides, inspected, steers, No. 1... 

" " “ No. 2. ..
cows, No. 1... 

“ “ “ No. 2...
Country hides, green 6at, per lb.,
Calf skins. No. 1, city.....................

“ " No. 1, country..............
Dekins...............................................
Sheep skins.....................................
Horse hides, No. 1 .........................
Rendered tallow, per lb.................
Pulled wools, super, perib.............

Wool, unwashed fleece,

.... 0 II 

.... 0 L9 

.... 0 104 

.... 0 091 

.... 0 08| 

.... 0 14 
.... 013
0 75 0 85 
1 45 1 65 
3 15 3 55 
0 04* 0 04. 
0 22 0 94* 
n 84 0 25 
0 16 0 17
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N. S. Markets.
Halifax, April 25, 1906.

The volume of business in the local 
grocery markets continues good, and 
now that Spring appears to have open­
ed up in earnest there is every prospect 
that trade will show even greater ad­
vances. Collections, generally, are 
good. The jobbers say that so far 
trade is much in advance of the same 
period last year. Some changes have 
occurred in prices, perhaps the most 
notable being a decline of 10c. per 
hundred pounds in the price of sugar. 
This drop affects all but bag sugars. 
The provision market is very strong, 
with a further tendency to advance. 
During this season the advances in Am­
erican clear pork have totalled $2. It 
is now quoted at $16.50 per barrel, to 
import. This does not include duty or 
other charges. Beef is very firm, but 
it has not increased in the same pro­
portion as pork. Lard is also scarce 
and high in the local market. American 
firms are quoting lard at 10c. per pound 
in bond, which is eoual to 121c. per 
pound dutv paid. The nominal price 
here in pails is about 121c. per pound. 
Rice is very firm, but there is no scar­
city of it on this market.

FRUITS—Jamaica oranges continue 
scarce. The steamer Beta on her last 
trip brought quite a large shipment, 
hut the fruit is only fair quality. They 
are mioted at $7, and then they have to 
be picked over, as they are in poor 
shane. Valencias, large, 420’s, are 
$5.75 ; ordinary, $5, and 714’s, $6.25. 
California navels range from $4 to 
$4.50. and California blood oranges 
from $2.50 to $2.75. Lemons are quot­
ed at $3 to $.3.25. The arrival of the 
Beta with a lot of bananas relieved the 
market. The fruit is of a much better 
quality, but the bunches as yet are 
small. Thev are quoted from $1.75 to 
$3. Good pines are selling from 25 to 
30e. each. Thev are of good quality. 
Strawberries are 35c.. and tomatoes 
$4.50 per crate of half bushel. The first 
shipment of Egyptian onions has ar­
rived. and they are mioted at 2}c. per 
pound. The nualitv is only fair. Very 
few good apples are to be had on the 
market, the best Nonpareils selling at 
$4 to $5. Very few evaporated anples 
are held here. The stocks on hand are 
mioted at 12c.. and it is expected that 
thev will advance still further. Canned 
apples are now finding good sale.

VEGETABLES—'The choicest Prince 
Edward Island potatoes are selling at 
45 to 50c. per bushel. Some recent 
shipments from the Island have im­
proved the market, the quality being 
much better than the potatoes from 
vessels lying at the wharves. The po­
tatoes on the Island Winter well. All 
stocks of vegetables held here now Win­
tered well. Carrots, parsnips and 
turnips are of unusual good quality. 
Carrots are worth $1.75, turnips 90c.. 
and parsnips $1.50.

BUTTER AND EGGS — The butter 
market has not undergone anv change 
as regards prices. The receipts are 
somewhat disappointin'-' new-made but­
ter coming on the market much slower 
than was expected. Pasture is improv­
ing very rapidlv, and the receipts 
should be better than thev are. Cream­
ery prints are quoted at 25 to 26c., and

some retail dealers are even asking 30c. 
for the very choicest. The average 
price of small tubs is about 25c. The 
receipts of eggs improved slightly, both 
from points in the province and Prince 
Edward Island. The former are quoted 
at 15c. and the latter 17c. On the 
Island they are selling at 151c.

CHEESE—Is quoted at 14c. for large.
FISH—The receipts of fresh fish are 

very heavy, especially halibut, and in 
consequence the price has dropped and 
the demand has fallen off since Lent. 
Last week halibut retailed at two 
pounds for 25c. Now three pounds can 
be had for the same money. Fresh cod 
and haddock have each dropped half a 
cent per pound. The first fresh shad 
and also a few salmon are on the mar­
ket. The price of both are beyond the 
reach of the ordinary- consumer. Prince 
Edward Island oysters are becoming 
verv scarce. Thev are quoted at $7 and 
$7.50 per barrel. Trout are coming in 
quite freely, and are selling at one dol­
lar per dozeni Lobsters of medium size 
are quoted at one dollar per dozen. 
Good grocery herring are very scarce 
From points along the shore come re­
ports of large catches of lobsters, bet­
ter than for some years. The live lob­
ster trade with the United States has 
grown to great proportions, and hun­
dreds of eases are sent from here everv 
week to the American markets. Not 
onlv are large shipments made from 
this port, but from Varmonth. the 
steamers sailing from there direct to 
Boston carrying even greater quantities 
than from Halifax. Sometimes these 
crates have sold as high as $27.

N. B. Markets.
St. John, April 25, 1906.

In common with all, a gloom has been 
cast over St. John because of the aw­
ful calamity which has overtaken San 
Francisco. Anxious hours were snent 
by manv because of having near relatives 
and friends there. It bungs hack our 
own trying times of 1877, though in 
many ways there is no comparison. 
There has been a generous response to 
the subscription list which was at once 
voluntarily offered.

Business in general is good. Naviga­
tion is practically open. Winter port 
business is about closed. It has been 
a record year, far and beyond anv nrev- 
ious season. With the increased facili­
ties which will be ready for the opening 
of the Fall shipments, great things are 
expected next year.

MARKETS show little change. Sugar 
is again lower. Molasses is held firm. 
Pork products continue to advance. 
Cheese, evaporated apples and prunes 
are very scarce. In spice, pepper rather 
easier: ginger, high; nutmegs, after an 
advance are again easier; cloves are 
still high. Some rather lower prices are 
quoted on hops. Rice, which has been 
bought quite freely, is higher.

OIL—In burning oil there is just 
steady business; prices have remained 
unchanged for some time; values are 
low. At this season there is large busi­
ness in lubricating oils. Paint oils also

sell freely; values, particularly in tur­
pentine, are high. In gasoline, prices 
hold lira at the advance; sales are large. 
In cod oil, stocks are light and full 
prices asked.

SALT-—Arrivals of Liverpool coarse 
salt continue large, and there is free 
movement. This is the active season; 
prices quite low. In tine salt, prices un­
changed.

CANNED GOODS— Sales are quite 
active. Tomatoes are the firm line; our 
trade are carrying fair stocks. Corn, 
while firm, is still being sold at quite 
close figures. Peas are lower. In fruits, 
gallon apples higher and firmly held. 
Strawberries ate somewhat a line of in­
terest. Salmon is firm; the outlook for 
the future, particularly in sockeye fish, 
is said to be higher prices. Oysters firm­
er. In domestic fish there is little stock 
exoept sardines.

GREEN FRUIT—The banana season 
is open and for the Slimmer this is the 
big lino; quality and prices are now sat­
isfactory. In oranges, nice messinas. 
in both bloods and regulars, now offered. 
\ aleiicias are rather higher. Californios 
held at full figures. Lemons, a fair sal-; 
prices continue quite low. Apples arc 
about out of the market.

DRIED FRUIT— In laisins, seeded. 
" hich have been ruling lower, are firm­
er. Valencias and Malaga loose un­
changed: just fair business. Prunes 
are scarce and higher. It is practically 
Impossible to replace the smaller sizes. 
Peaches ami apricots are held firm. 
Dates rather higher. In peels, prices will 
rule high, particularly citron. Evaporat­
ed apples are getting scarce: thu high 
price affects the demand. In onions 
Egyptians are quoted at rather lower 
figures: quality this year is good. Some 
Americans continue to arrive. Sont- 
Bermudas here: quality but fair: many 
are not expected.

SUGAR—Price is again luwei : com­
ing after the rather firmer figures, mar­
ket is somewhat unsettled. There have 
been quite large arrivals of Scotch 
gi an ul a ted.

MOLASSES—The last West India 
steamer landed over twelve hundred 
packages of Barbiuloes molasses. The 
importation of Rarbadoes is the largest 
for years. A large quantity of fancy 
is coming; prices higher. The first car­
go of new Porto Rico has arrived.

FISH—In fresh fish, a good variety. 
Halibut is quite plenty. Oasjiereaiix are 
being freely caught and prices are low­
er. Dry fish, while rather easier, are 
still high. Pickled herring continue high 
and scat ce. Smoked herring are rather 
lower: it is getting late for large busi­
ness in baddies.

FLOUR, FEED AND MEAL — In 
flour a good steady business! at even 
prices. Feed is. quite high. Comment 
is firmer. While oatmeal is unchanged, 
rather higher prices expected. Beans 
somewhat dull; prices, particularly Yel­
low Eyes, low. Bariev very nuiet. There 
is some demand for blue f>eas if at a low 
price.
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In the* Retail Merchants’ Jourual of 
('anailn for March appears a belated ac­
count of the proceedings at the annual 
meeting of the Ret ail Merehants’ Asso 
ciation of Western Canada held in Win­
nipeg last Februaiy. The first copies to 
reach Winnipeg anived here last Satur­
day and the account created some in­
terest among those members of the trade 
whose attention was drawn to it.

Under the heading “The Retail Mer­
chants’ Association of Western Canada” 
and the subheading “Amalgamation 
with the Retail Merchants’ Association 
of Canada’ ” appeals the following:

“The gieat feature of this meeting 
was the affiliation of the association 
with the Hardware and Stove Healers’ 
Association of Western Canada, and the 
amalgamation of the two associations 
with the Retail Merchants’ Association 
of Canada, and the formation of a wes­
tern hoard of the parent association.”

As this statement of the proceedings 
was in the nature of strange news to 
The Canadian Grocer, a representative 
of this paper called on Secretary W. A. 
Cnulson to learn his views on the matter.

“Have von seen the March number of 
the Retail Merchants’ Journal of Can­
ada?” Mr. Coulson was asked.

“Yes. it has just come in this morn­
ing.” was the reply.

“T suppose then that vou have noticed 
the heading ‘ Amalgamation with the Re­
tail Me1 chant s’ Association of Canada. ’ 
Might I ask if this is a correct sale­
ment of what occurred in the meeting 
last February ?”

“No. most decidedly it is not a correct 
statement.” was the prompt response. 
“Oui Retail Merchants’ Association of 
Western Canada has not ‘amalgamated 
with the Retail Meichants’ Association 
of Canada : we retain our complete inde 
pendenee. our own separate organization 
and our own separate executive. Tn no 
respect whatever do we recognize the 
authority of the Retail Merchants’ As­
sociation of Canada and we do not con­
sider ourselves in any wav an integral

part of that association. As the Retail 
Mendiants’ Association of Western Can 
ada we have no relationship with the Re 
tail Merchants’ Association of Canada, 
except through the affiliation of the wes 
tern hoard with that assoviation as per 
the report of the affiliation committee.

“I have heie the minutes of the meet­
ing last February which state that at the 
afternoon session on February 14 Presi­
dent T. J. Law lor brought in the follow­
ing report of the committee of the gen­
eral merchants appointed to meet a com­
mittee of the Western Retail Haidware 
Association :
“The Western Hardware and Stove 

Healers’ Association and the Retail Mer 
chants’ Association of Western Canada 
have decided to affiliate and the follow­
ing are the terms of affiliation:

“The two associations are to elect 
jointly a western hoard which, for cer­
tain (-(111111,011 objects will affiliate with 
lhe Dominion hoaid, whose head nllices 
are in Toronto. The Retail Merchants’ 
Association of Western Canada and the 
Retail Hardware and Stove Dealers’ As­
sociation of Western Canada each re­
tain their own identity and control their 
own affairs. A per capita tax of ten 
cents per member is to he paid to the 
treasurer of the western hoard from each 
association and the treasurer of the 
western hoard will pay the same to 
ilie Dominion association. It is further 
agreed that a special assessment not to 
exceed .50 cents per member is to he at 
the call of the western hoard executive 
and is to he used for legislative purposes 
only. These amounts are to he paid 
out of the present membership fee of 
each association.”

“The situation is just this,” continued 
Mr. Coulson, “and I hope you will make 
it clear to the western trade through 
t he Canadian Grocer : the Retail Mer­
chants’ Association of Western Canada 
have affiliated with the Retail' Hard­
ware and Stove Dealers’ Association of 
Western Canada for certain well defined, 
well-understood and clearly specified 
purposes. We recognize that we have 
.-«ome interests in common and that we 
reipiiie to watch legislation Iliât affects 
the whole retail trade. So, in order that 
we may work together effectively in 
watching such legislation as affects our 
common interests, the two western asso- 
■ iations in joint session elected an exe­
cutive known as the western hoard. The 
main duty of this western hoard is to 
watch and promote legislation; it has
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no authority over the Retail Merchants’ 
Association of Western Canada and no 
authority over our friends in the 
Western Hardware Association; each of 
these bodies retains its own identity and 
its own independence. In fact, the two 
bodies may not always agree, as there 
arc ipicslions on which our interests may 
not exactly coincide. We are two sep­
arate oigaiiizatioiis and we have a right 
to differ if we want to. The western 
hoard does not control us in any way.”

“ What is tlie relation of the western 
hoard to the Retail Merchants’ Associa­
tion of Canada? Is it subordinate to 
that organization ?” asked The Canadian 
11 rocer.

No., most decided I v it is not a suh- 
oidinate body,” was the reply. “We 
recognize that t lie re are many matters 
in which the retailers in all parts of 
Canada have the same interests, and that 
there are times when it is advisable thaï 
the merchants of the Dominion should 
lit- aide to speak to the Dominion Parlia 
ment as one body. For legislative put- 
poses. ami other common objects, our 
western hoard has affiliated with the Re­
tail Merchants’ Association of Canada. 
We are prepared to act with the or­
ganization in Toronto along legislative 
'lines and to that end we have affiliated, 
hut we have not amalgamated. There is 
a great diffeimice between the two terms 
as anv one can see. and the Retail Mer­
chants’ Journal of Canada has no au­
thority for its statement that we have 
amalgamated. ”

“One word more, Mr. Coulson. This 
account says that there was formed a 
western hoard of ti c ‘ parent associa­
tion.’ Do you consider the Retail Mer 
chants,’ Association of Canada the pre 
cut of the western associations?”

‘.‘No, I don’t. The eastern organiza­
tion had absolutely nothing whatever to 
do with the foi malion of the western 
associations.”

President J. F. Hunter, of Boissevain. 
was in Winnipeg on Friday of last week, 
and, in conversation with The Canadian 
Grocer, expiessed his satisfaction with 
I lie progress the ' association is mak 
ittg. He is anxious to see the associa 
limi given as much publicity as possible 
in The Canadian Grocer, as the only sure 
way to keep ihe trade interested is to 
keep them informed as to its work. The 
trust effective way to do this is through 
Ihe hade press.

During the Winter months association 
members in many sections made a deter­
mined effort to grapple with the credit 
problem, it being mutually agreed among 
the dealers that they would! refuse all 
■ redit between November 1 and April 1 
' tom reports received at this office dur 
ittg tlie Winter, it would seem that the
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plan met with fair success. This |>a|*M 
will welcome communications from as 
snciation members, telling of the meas­
ure of success that attended their ef­
forts. A dress the Wimii|>eg office.

WSTERN BROKERS DINE.
Un Saturday night, the 21st inst., a 

jolly party of Winnipeg wholesale gro­
cery brokers assembled around the fes­
tive board in the grotto of the Mari- 
aggi,” the occasion being the first annu­
al banquet of the Western Wholesale 
brokers’ Association. This nourishing 
body was organized one year ago, its 
chief object being to bring business 
competitors into closer relationship, 
thus softening the asperities of business 
warfare. And the association has not 
only accomplished this object, but is 
opening up new Helds of usefulness 
which were not thought of at the time 
of its organization. Certain it is that 
the gathering in the Mariaggi last week 
brought together men who are friends 
as well as competitors.

Those Present.
1 ’resident H. Nicholson, of Nicholson 

& bain, presided, and there were pres 
cut twelve other brokers, but lest it 
be thought by the superstitious that 
the gathering of thirteen brokers had 
an inauspicious aspect, let it be added 
that the presence of a representative of 
The Canadian Grocer swelled the uum 
her to fourteen. Those present besides 
1’resident Nicholson were ; A. E. Scott, 
of Scott, biUhgate A Co.; U. b. 
Thompson, Ueo. Adam, Stuart Watson, 
J. Ai. Scott, Jus. Carman, .lus. E. 
Huxley, John A. Cheyne, L. V\. Ashley, 
It. b. Wiseman, Charles Duncan, Ci. J. 
Cameron, of W. L. Mackenzie ik Co., 
and F. It. Munro, of The Canadian tiro 
cer.

The Toast List.
A substantial menu occupied the close 

attention of the gathering for some 
time, and when it was disposed of 
1’resident Nicholson rose amid applause 
to call the gathering to order, lie had 
been out ol town at the time of the 
annual meeting, and he wished lirst to 
thank his fellow members for the honor 
done him in electing him to the presi 
dency. The association had prospered 
in its first year, and he believed its 
future was bright.

When the toast to 'The King had 
been honored in the usual loyal fashion 
the president proposed the health of

The Wholesale Grocery Trade.
and called on Ueo. Adam and A. E. 
Scott to tell what they thought of 
their customers.

Mr. Adam in a brief speech expressed 
the opinion that, taking them all in all, 
the Winnipeg wholesale grocers are 
jolly good fellows.

Mr. Scott followed with a strong 
tribute to the many good qualities of 
Winnipeg's wholesale grocers. It was 
always a pleasure to do business with 
Winnipeg’s wholesale grocers for the 
reason that they are men of their word, 
always reasonable, and prepared to give 
and take. They are men who carry out 
their contracts to the letter, men who 
are prepared to put the best construc­
tion possible on a broker’s actions. He 
would be sorry if business should ever 
call him to another city.

Western Wholesale Brokers' Association
The next toast was that to the as 

sociation, responded to by Jos. Car 
man, U. B. Thompson, Chas. Duncan, 
E. W. Ashlev, Stuart Watson, and Jos. 
E. Huxley.

Mr. Carman expressed his pleasure at 
meeting his fellow brokers, and was 
onlv sorry that it had not been possible 
for every member to attend. He be­
lieved the association could be made a 
real benefit to its members if they 
would meet and discuss their problems. 
He thought the visits of outside brok­
ers selling to the retail trade as well as 
the wholesale demanded some atten­
tion.

U. B. Thompson said that from the 
first he had had faith in the associa­
tion. It was a good thing to make the 
acquaintance ol one's business rivals. 
There had been a time when he was 
suspicious of them ; now he knew them 
one and all to be good fellows.

Chas. Duncan spoke briefly to the 
toast, and was followed by E. W. Ash 
ley, who, in a speech lull of dry humor, 
demonstrated that his faith in the as 
sociation was greater than he had evei 
acknowledged. Banquets were hard on 
the digestion, but he would endure even 
a banquet to meet bis broker friends. 
He had never had any confidence in the 
association, of course, but perhaps he 
was getting over that lack ol conhdence. 
Ills view had been that the brokerage 
business was a cut-throat business any 
way, and what could you do to bettei 
it I But business rivals need not be 
bad friends, and he hoped there would 
be many similar meetings.

Stuart Watson vowed that speech 
making wasu t in his line, and he gave 
way to Jos. Huxley. Mr. Huxley was 
sorry that the association usually 
meets on Saturday nights, because he 
lound that an inconvenient night. He 
was like Tom. Johnson, of Cleveland, 
who, it is said, goes to churcn once in 
seven years. He remarked to his wile 
on the occasion of his last visit that il 
the church didn t get a better preaehei 
lie would stop going so regularly.

The Ladies.
U. K. Cameron, a happx benedict, 

and John A. Cheyne, au envious look­
ing bachelor, were asked to dclend the 
ladies. Mr. Cameron was of opinion 
that they needed no defence, and he 
didn t think a speech was necessary to 
prove their good qualities. Mr. Cheyne 
confessed that he had learned to envy 
the married man since be came west. 
His friends were rendered hopeful by the 
announcement that he had adv anced one 
stage on the road to domestic happi­
ness, but they were saddened when they 
learned that he had merely moved to 
new lodgings.

The Press.
The concluding toast on the pro­

gramme was that to “The Press,” by 
which in this case was meant the trade 
press. President Nicholson was ungal­
lant enough to say that this toast 
ranked second only to “The Western 
Wholesale Brokers’ Association,’’ which 
caused Messrs. Cameron and Cheyne, 
the champions of “the ladies,” to look 
to their weapons.

F. R. Munro, of The Canadian Gro­
cer, responded briefly to this toast, 
thanking the association for their
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courtesy, and assuring them of the 
hearty sympathy of The Canadian Gro­
cer with their aims and objects.

Toasts not on Programme.
The gathering did not disperse until 

the popular chairman, vice-president 
and secretary had been honored in en­
thusiastic fashion. Retiring President 
Jas. Tees was also toasted, and the 
secretary was instructed to convey to 
him the regret of the association that 
ill health prevented him from attend­
ing. A vote of thanks to Messrs. Cam­
eron, Chevne and Watson, the banquet 
committee, was passed, and it was also 
voted that the association contribute 
$•3 per member to the relief of the San 
Francisco sufferers.

“Auld Lang Syne’ brought to a close 
a most successful and thuroughlv enjoy 
able function.

Manitoba Markets
(Market quotations corrected by telegraph up to W a w 

Thursday, April 26, lyUti. )

FLUCTUATIONS—
Sugars—Reduced lUc.
Prunes—Advanced jc. per lb.
Calilorma Dried Fruits—Advancing.
Lard—Advanced jc. per lb.
As was expected, sugar bas deelmed 

lUc. per cwl., owing to the decline of 
lhe Aew lurk market and lbe opening 
of lake uavigaliou, with the consequent 
reduced fake and rail rates trow the 
east. 1’he great disaster in Calitorma 
is hav ing a marked effect on the foreign 
dried Iruit market. Owing to the un­
favorable outlook for the new crop 
prices were already on the advance, but 
it is now believed that large stocks 
held in San Francisco have been de­
stroyed, and local prices are advancing 
m consequence. Prunes were immedi­
ately advanced fcc. per lb., and other 
advances in other 'lines arc considered 
probable.

CANNED GOODS—Tomatoes continue 
very scarce on the local market, and it 
is difficult to obtain any fresh sup 
plies.

Quotations in last issue remain un­
changed.

SUGAR—The expected decline in all 
grades of sugar has brought quotations 
down to a basis ol •> 1. ->3 per cent., 
f.o.b. Winnipeg, for Montreal granulat­
ed.
Montre»! granulated, in bbla......................................... 4 to

“ " in sacks....................................... 4 80
•* yellow, in bbls....................................................  4 45
•• •• in sacks..................................................  4 40

Wallaceburg, in bbls.............................. ..................... 4 75
“ in sacks.................................................... 4 70

Berlin, granulated in bbls ............................................ 4 75
" '* '* sacks............................................ 4 70

Icing sugar in bbls..........................................................  5 45
n •* in boxes.........................................................  5 65
" " in small quantities...................................... 6 U6

Powdered sugar, iu bbls.................................................. 5 25
" '* in boxes................................................  5 45
" “ in small quantities.............................. 5 70

Lump, hard, in bbls......................................................... 6 55
" •* in 4-bble.........................................................  5 to
•• - in lUO-lo cases .......................................... 5 55

Raw sugar...........................................................................  4 40

SYRUPS AND MOLASSES—As not­
ed last week, New Orleans molasses is 
now quoted at 40c. per gal. in 4 bbls.
8yrup “Crown Brand, 2-lb tins, per 2 doz. case .... 2 20

•r " 5 lb tins, per 1 - . ... J to
“ " 10-lb tins, per 1 " — 2 55
“ '* 20-lb line, per f " .... 14*
•• - I barrel, per lb............................ 0 03*
** " Sugar syrup, per lb...................... 0 03*

“ Kalromel " syrup, 2 lb. tins, per 2 doz. case............ 2 55
“ ™ 5-lb........................... . ............. 1 «

•• 10-lb. M M M ............. IN• •• so-ib. •• - - ......... aao
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Barbadoea molasses in |-bbls, per gal........................... 0 40
New Orleans molasses iu j-bbis. per lb........................ 0 022
Porto Rico molasses in l-bbls., per ib.......................... 0 04$
Blackstrap, in bbls., per gal............................................ 0 31

11 | “ “ ........................................... 0 33
“ 5 gal. bsts., each...................................... 2 25

COFFEE—Prices are quoted as fol­
lows :
Whole green Rio, per lb.....................................

‘ roasted “ per lb....................................
Ground roasted Rio.............................................
Standard Java in 25-lb. tins, per lb.................
Old Government Java in 2d lb. tins, per lb. ..

“ “ Mocha......................................
Imperial Java, in 25 lb. tins, per lb...................
Pure mocha “ “ “ ................

“ Maracaibo...................................................
Choice Rio..............................................................

.. U 10| 0 11

........... 0 16

........... 0 33

........... 0 32
........... 0 32
........... 0 29
........... 0 25

Pure “ ........................................................
Seal Brand (C & S) in 2-lb tins, per lb.............

................................. 1-lb “ “ ..............
........... U 32
........... U 33

Local Blends:—
Mocha and Java in 2-lb. tins, per Ib...............

“ “ 1-lb. " ............
........... 0 23

NUTS-
Almonds, per lb............................

“ (shelled), per lb............
Filberts ........................................
Peanuts,.......................................
Jumbos..........................................
Walnuts, new.Grenobles, per lb 

“ “ Marticts *' ....
“ " shelled, " ....

Pecans, per lb..............................
Brazils, per lb................................

.... 0 12* 

.... 028 

.... 0 10 

.... 0 10* 

.... 0 124 

.... 0 154 

.... 013$ 
.... 0 30 
0 15 0 16 
.... 0 15

SPICES—
GKOÜND SPICKS.

Pepper, black, in 10 lb boxes, per lb ....
“ white, “5 “ “ —

Cayennepepper, in 2 and 5 lb. tins, per lb 
Cloves, in 5 lb. boxes, per lb.......................

Allspice, “ “ “ ........................
Ginger, In 10-lb. boxes, per lb....................
Mixed spice, in 5-lb. boxes, per lb..............
Mace, in 5-1 u. boxes, per lb..........................

... 0 18 
.... 0 25 
.... 0 20 
.... 0 22 
.... 012 
5 11| 0 15 
.... 013 
.... 0 20 
.... 0 70

WHOLE SPICES.

MATC1ITS--Prives are quoted as fol­
lows since the recent advance :

Per
" Telegraph, ...................................................................
" Telephone ............................................................................
“ Ki g Edward ................ ...............................................
“ Head Light .........................................................................
“ Rising Star...................................................... ............
" Eagle ............................................................................................
“ Victoria —................... ..........................................
“ Silent,1 200s...........................................................................

500 s..........................................................................

4 ,0 
4 60
3 35
4 15
5 50 
1 60
3 Or 
2 15
4 65

Black pepper, per lb ...............................................
White pepper, per lb................................................
Cinnamon Ordinary), per lb ................................
Cinnamon (extra cüoice), per lb...........................
Nutmegs, per lb .....................................................
Cloves at cording to quality)..................................
Ginger, por lb............................................................
Allspice, per lb..........................................................
Mace, per lb................... *.........................................
Mixed spices, for pickling.....................................

4-oz. packets, per doz.

.... 0 13 

.... 0 25 

.... 0 18 

.... 0 24 

.... 0 25 
0 141 0 25 
.... 0 10 
0 081 0 10 
.... 0 70 
.... 0 12 
.... 0 75

HONEY-

FLY PADS. ETC.—Wilson’s fly pads 
are quoted this year at the same price 
as last, viz., $3 per box or 3 boxes for 
Sh.-lU. “Tanglefoot” is also unchanged, 
the quotations being 45c. per box or $4 
per ease of 40 boxes.

FOREIGN DRIED FRUITS—All Cali­
fornia dried fruits are advancing sharp­
ly, and are a “good buy’’ at present 
prices. Quotations have been very linn 
for several weeks, and there have been 
a number of advances because of the 
unfavorable crop reports, which indi­
cate a greatly reduced yield this year. 
It is now believed that large stocks 
held in San Francisco were totally de­
stroyed in the terrible disaster last 
week, and that in many lines it will he 
practically impossible to secure new 
supplies until the new crop is on the 
market. Accordingly higher prices are 
inevitable. Prunes have already been 
advanced je. per lb., and further ad­
vances in other lines may he expected 
at any tirpe.
Sultana raisins, bulk, pur lb..................................

“ cleaned, 1 ..............................
'• llbpkge “ ..............................

Table raisins, Connoisseur clusters per case — 
“ extra dessert,
“ Royal Buckingham, “ —
" Imperial Russian *! —
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs)................................
“ Connoisseur clusters, boxes (51 lbs).

Valencia raisins, f. o. s .........................................
“ “ selected.......................................

California raisins, muscatels, 2 crown, per lb... 
- '• “ 3
«• •• “ 4
" " choice seeded in |-lb.packages

per package ......................
“ “ fancy seeded in f-lb. packages

per package .......................
" " choice seeded in 1-lb packages

per package .......................
“ “ fancy seeded, 1-lb. packages,

per package..........  ..........
Prunes 101-120 per lb................................................

•• 90-100 " .................................................
- 80-90 “ ..................................................................
•' 70-80 " ................................................
•' 60-70 “ ................................................
“ 50-60 “ ................................................
" 40-50 " ................................................
" choice silver, per lb..................................
“ silver, per lb.............................................

Currants, uncleaned, loose pack, per lb..............
" dry cleaned, Filiatras, per lb................
" wet cleaned, per lb..................................
“ Filiatras in 1-lb pkg. dry cleaned,per lb
“ Vostizzas, uncleaned..............................

Hallowee dates, new per lb...................................
Figs, cooking in taps and sacks...........................

Apricots, choice, in 25-lb. boxes,per lb................
Apricots, standard in 25-Jb. Ijpxes, per Ib—
Slab apricots in 25-lb boxes, p jr lb....................
Peaches, choice, per lb.........................................

" standard " ......................... - .............
Pears, choice (halves), per lb...............................

“ standard “ “ .................................
Plums, choice (dark pitted) per lb.......................
Nectarines, choice...................................................

U 61 
0 08
0 u9|
2 60
3 40
4 00
5 25

3 25
0 80

1 35 1 50
1 60 1 75
1 70 1 85

0 U9
0 09| 
0 081

0 09

0 091

0 102

0 12
0 072
0 0,
0 Dît
0 (8
0 084
0 t9
o 0/|
0 1!|
0 08
0 052
0 06
0 061
0 07
0 064
0 Q5Î
0 053
0 031

0 131 0 14
0 122
C 124
0 13*
0 13
0 16
0 15
0 11
0 12*

Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00
“ “ 5-lb tins, 1 doz. in case, per tin................. 0 50
“ “ 10-lb tins, 8 in case, per tin....................... 1 00
“ “ 60-lb tins, per lb.......................................... 0 07

Fancy combhoney , 2 doz. to the case, per doz......... 2 50
“ : “ “ per case......... 4 75

New honey, 5-lb. tins, 1 doz. in case, per case................... 6 75
“ 10-lb. tins, 6 iu case, per case.......................... 6 40
“ 60 lb. tins, per lb...........................................  0 10

SAUCES—
Worcestershire, Lea & Perrins' | pints, per doz..........$3 65

“ “ pints, “  6 00
" White's I pints “ ......... 0 90
" Paterson's | pints 11 .........  0 90
" “ pints “ ........ 1 75

Essence of anchovies (C. & B ), per doz......................... 3 00
Yorkshire relish (Goodall & Backhouse), per doz........ 1 90

BUCKWHEAT—Quoted as before at 
$1.70 per half sack.

OATMEAL AND CORNMEAL—
Rolled oats, 80-lb. sacks, per sac k................................

40-lb. “ “ ....................................
20-lb. " “ ................................
8-lb. “ “ ................................

Granu'a*ed oatmeal, per sack...................................
Stai da d 11 "* ........................................
Commuai, “ ..............................................

FISH—

2 05
1 Uo 
0 54 
0 25
2 55 
2 65
1 6i

Lake •■'Uperior trout...........................................................
(«old eyes.............................................................................
Blue bsh ..............................................................................
Mackeiel...............................................................................
Red Snapper........................................................................
B C. Salmon.........................................................................
Halibut.................................................................................
Wh te tish, per lb................................................................
Pickerel.................................................................................
Jaeknsh ...............................................................................
Finnan haddie...................................................................
“ Haufax ' b rand salt cod, tish cakes 24-1 a................
“Acadia'' “ " " 2 .-I’d.................
“ Bluenose " “ “ “ 20-1's.................
“ Acadia ” “ 2-lb. boxe».................

“ “ 4-lb. boxes.................
“ “ shredded ,24 cartoons,per bx ___
“ “ “ bulk, iu 15-lb. bxs.........

Large Labrador and Ntid.salt herrings per 100 lb —
“ *■ per 2w-lb. pail----

Salt mackerel, in 20 or 30-lb. pails.................................
Smoked halibut si rips......................................................
Kippered gold « yes, per doz ...........................................
Yarmouth bloaters, tiO in box. per box.........................
Lobsters, fresh boiled, pe* lb..........................................
Caviare, extra, small jars, per jar...................................
Frog legs, 6 doz iu box, per doz.....................................
Oyst* re, selects, per «al....................................................
Standards, per gallon ............ ........................................
Ho.laiul herrings, in kegs, per keg........................  0 70
Herriig |-barrels................................................................
Digbya, chicks per box.....................................................
Herrings, %-bbls........................................................ 4 25

0 09 
U 03 
0 16 
0 1-4 
U 1j 
0 09 
0 08| 
0 0/
0 v5| 
0 03| 
0 u7| 
U 07$ 
0 '8 
0 07 0 0 
0 10 1 t0 
0 08 
4 00 J 
1 20 
0 12 
0 11 
0 43|
1 50 
0 2)
0 40 
0 40
2 25 
2 00 
0 72 
4 0J 
0 17 
4 50

GREEN FRUITS—It is not expected 
that the disaster in California will in 
terfere to any appreciable extent with 
the shipments of oranges and lemons 
from the coast. The bulk of the Cali­
fornia orange and lemon crop is grown 
in Southern California, in the vicinity 
of Los Angeles. This district has been 
only slightly affected, and shipments 
will not be interrupted.

Quotations as last issue remain un­
changed.

VEGETABLES—
Quotations as last issue remain un­

changed.
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TRADE CONDITIONS AT KENT- 
VILLE.

Kentville, N.S., April 17, 1906.
Once more Easter has passed and the 

up-to-date grocer has found that trade 
can be made at this season equal to the 
Christmas festival. Good Friday dawn­
ed bright and dear after a week of rain, 
snow and chill. The grocery stores kept 
open until noon only. All other places 
of business did not open that day. 
Easter Saturday was a lovely day, and 
although the country loads were in very 
had condition the town was thronged 
with people up to midnight and trade 
was extra good.

Each year sees more interest taken in 
this Spring festival, and the rail­
ways never carried more passengers at 
this lime. So many visitors iu towu 
added to the demands on the grocers, and 
no doubt helped out the other lines.

Those stores that read The Grocer and 
pi off t by the advice given from week to 
week, did the largest trade. The ideas 
you set forth about the grocers making 
a display at Easier had their effect, and 
they found that seasonable novelties help 
out the staple lines. More attention was 
paid to window display, and we noticed 
that the firm of DeWolfe & La mont de­
voted one of their large display windows 
to potted plants, ami they had them all 
sold by noon. It is just such little 
things as this at the right time that tells 
and also adds to the piofits. The grocer 
is too prone to let someone else benefit 
b” such lines, and as a rule pays too 
little attention to novelties and to the 
confectionery end of the business.

1 think your remarks are opening the 
eyes of many to the importance of the 
biscuit and confectionery department. 
The Kentville merchants repoit the best 
Easter trade they ever had and a goo 1 
cash trade at that. Although the ap­
ples were of poor quality this season, 
they sold at high rates and brought a lot 
of money into the country. The potato 
crop îealized good prices.

Prospects for the future are good and 
merchants seem to be in good shape 
Wages in all lines are at high-water 
mark.

HINTS TO BUYERS
The firm of L. Chaput, Fils & Cie., 

of Montreal, have a good stock of Valen­
cia raisins. These raisins, it is under­
stood, were bought at the lowest price, 
and there being a good demand just now 
buyers will do well to get prices and 
samples before placing their orders.

A car of Egyptian onions in sacks ar­
rived to White & Co., Toronto, Wednes­
day last.

Three carloads of white wine vinegar, 
“Owl” brand, arc on the way to Mont­
real for L. Chaput, Fils & Cie. The 
firm state that prices and strength are 
guaranteed the best. A trial order will 
convince you.

White & Co., Limited, have their first 
ear strawberries for the season arriv- * 
ing this Friday morning, followed by 
cars almost daily for the balance of the 
season.
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G. C. KOOPMAN
Commission Merchant,

Agent and Broker

AMSTERDAM AND

Offers on demand

All Products of the 
Dutch Colonies (East Indian)

AS

COFFEE, TEA 
SPICES of all kinds 
GUMS lor Varnish Manufacturers 
COCOA,COCOA BUTTER 

Cassia Vera, Chlnchona- 
barks, Rattans, Drugs, etc.

Also COCOALINE (substitute for Cocoa Butter) 
VECETALINE (Vegetable Butter)

Agents wanted everywhere in Canada.
WE GIVE advances of 75% against 

documents on consignments of 
all Canadian Produce fit for 
this market. Ask for reports 
about every article you wish to 
sell.

SAWYER^crystal!
BLUE
safety

<è BOX >

Sawyer’s \%St\
CRYSTAL

Blue.
For the

Laundry.
DOUBLE 

STRENGTH.
Sold in 

‘Sifting Top
Boxe»

Sawyer's Crys­
tal Blue gives a 
beautiful tint and 
restores the color 
to linen, laces and 
goods that are 
worn and faded.

It goes twice 
mm 1er me other 
Blues.

Sawyer Crystal Blue Co.
67 Broad Street,

BOSTON - - MASS.

M. F. EAGAR A SON.
HALIFAX, Nova Scotia

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

GONE TO ITALY.
Mr. Chevalier-Mariotti, of Montreal, 

has gone to Italy to join Mr. Hutchin­
son in connection with the Milan Exhi­
bition. Mr. Mariotti, who is well 
known in Montreal, left on April 18. 
Mr. ("atelli, as announced in The Cana­
dian Grocer two weeks ago, is the hon­
orary representative of the Canadian 
Government.

CONDENSED OR “WANT” 
ADVERTlSEflENTS

YEARLY CONTRACT BATIS.
100 words esoh Insertion, 1 year........................$30 00

“ 6 months................ 17 00
” '* " 3 months................ 10 00

50 “ “ 1 year 17 00
'* “ " 6 months................ 10 00
Il “1 year...................... 10 00

Advertiseir.e its under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case van this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

BUSINESS CHANCES.

GROCERY BROKER—Gentleman wishes either 
for partnership or to buy out established 

brokerage business of good standing. Apply. 
Box 113, Canadian Grocer, Toronto. [18]

BUSINESS CHANCES.

BEST opening in Ontario for one or two bright 
young men to go into general retail business ; 

turn-over twenty-five thousand cash ; stock seven ; 
opposition light ; good stand ; established busi­
ness; eight thousand to be done next three 
months ; at once. Box na,Canadian Grocer. 
Toronto.

GROCERY BUSINESS FOR SALE-That for­
merly carried on by J. D. Mears & Co at 

Niagara Falls, Ont.; stock and fixtures about 
f*2.200. with annual sales of about $13,000 to 
$15,000 ; business is in first-class shape and stock 
in best of order ; must be sold at once. Si»nd 
offer to E. J. Leith, Drawer 199 Hamilton. [19]

COMMISSION LINES WANTED

EDMONTON firm of commission brokers is 
open for a few good lines ; highest references. 

Address, Scott Bros.. Box 123, Edmonton.

FOR SALE

FOR SALE—Spot cash grocery business, Yonge 
street, Toronto ; no book accounts ; best of 

reasons for selling ; large living apartments ; long 
lease. Box 114. Canadian Grocer, Toronto.

Expert Bookkeeping
Investigating and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss and bal­
ance sheets prepared. Set of books 
opened and office system devised in 
an up-to-date manner. Collection 
of overdue accounts a specialty.

PERCY P. DAVENPORT
________ Chartered Accountant

78 Bannatyno AvenueWinnipeg
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AND HOW ABOUT 
YOUR

FLAVORING
EXRACTS?

You may not sell many—but— 
see that those you do sell are the 
best procurable and your repeat 
orders will come easy.

GOLD STANDARD 
FLAVORING EXTRACTS

“guaranteed the best," represent 
perfection in extract manufacture: 
The best ingredients, the most im­
proved methods, producing the 
finest results.

WRITE US FOR QUOTATIONS

The Codiille-Georgeson Go.
Limited

Winnipeg, Man.

EASTERN MANUFACTURERS 
AND SHIPPERS
Keep in touch with the

WESTERN TRADE
We sell all lines handled by the

Wholesale Grocers
Write or wire us your offerings

Nicholson & Bain
Winnipeg end Celgery

Whalasals Brokers and Cemelt.le* Marchant, 
Cmtabllchma 1832

First-claae storage for ell kinds of goods

6617
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Easter
Your Easter trade requires

THE REAL THING
In mild cured

HAMS
AND

BREAKFAST BACON
We cure it to perfection. Please order now to 

ensure prompt shipment.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS UMITE0

TORONTO
TELEPHONE M 3960

Cheese
New Cheese are now on the 
market and are of good 
quality.
We can supply you at low­
est market prices and ship 
promptly.
Only a few September Cheese 
left.

F. W. FEARMAN GO.,
HAMILTON

The merchant who 
knows-his business 
talks

QUALITY
to his customers.

Cheap canned meats 
means goods made 
from cheap meat.

Do you ask your butcher for cheap meat 
when you want a good dinner ?

When your customer has once tried our 
goods he will stick to our brand and to your 
store.

GROCERS
Ask your jobbers for our brand and compare 
with others.

All our goods are made in Canada from first- 
class Western Stock.

Corned Beef, Roast Beef, Chicken, Turkey, 
Potted Meats, Lunch Tongue, &c.

NICHOLSON & BAIN, Winnipeg and Calgary
Western Agents for

THE MANITOBA CANNING CO., LIMITED
GRANDE POINTE, MANITOBA

r 
l■r

*9
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i
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PRONOUNCED UNEXCELLED

CHOICE BUTTER, 
CHEESE. EGGS,

Send for trial order and mention 
The Grocer. No Retail Stores.

The Montreal Packing Co.,
MONTREAL, P.Q. Uelted

MONTREAL STOCK YARDS.

'I
t
t
i
t

t
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THE CANADIAN GROCER

Produce and Provisions

CHEESE AND BUTTER BULLETIN
Montreal, April 26, 1906.

There is practically little change to 
report this week over the conditions pre­
vailing in the cheese and butter trade 
last week. The cheese market, which 
had maintained a firm tone even in the 
face of the new fodder makes, has shown 
a tendency to sag. The increase in the 
make of fodder goods has increased very 
materially. Farmers are well supplied 
with excellent hay and until the new 
grass made is available the quality and 
quantity is likely to be good and plenti­
ful. Old Canadian cheese is weaker, due 
to the increased supply of English cheese 
through the shipments of fodder stock 
that had gone abroad, and the increas­
ing supplies of fodder goods in this 
market. Dealers anticipate lower prices 
in consequence on held stocks.

The trade look forward to an interest­
ing season and in some quarters it is 
hinted that there will be “wigs on the 
green" when the newly formed Anglo- 
Canadian combination bucks up against 
the old-time home firms of exporters.

The past season on the whole has not 
been so satisfactory a one as to profits 
by dealers as to make anything hut 
straight competition between dealers 
themselves a wise or desirable policy to 
pursue ; of course, unwise actions will 
only leave profits for the banks and the 
farmers—the latter will he sure of a 
good price while the security of the for­
mer is always a safe one. It is to be 
hoped that shippers will fare better this 
year than last.

The feeling as to butter is of an azure 
hue, and from reports from the United 
Kingdom, English importers are also 
looking for lower prices during the next 
few months. The local trade, however, 
hase their hopes of permanency or ad­
vance on the local demand continuing 
equal to the supply. This hope is unfor­
tunately built upon slight framework as 
the supply is constantly increasing. 
When the receipts from the creameries 
exceed the local requirements, which can 
only be a short time away, the ship­
ments will go forward freely, and a 
weakening follow. Reports from the 
the Eastern Townships are that the 
cows have wintered well and are in 
splendid condition, as also have the 
western cows, and butter should con­
tinue plentiful. In the meantime farm­
ers’ hay stocks are good and sufficient 
to guarantee good make and supplies un­
til the grass make is available. The ex­
port basis this week is given as 18c. to 
18Jc. here. At country points fine qual­
ity was sold early part of present week 
at 19c. f.o.b. Buyers are none too keen 
to venture in to any extent at these 
values and are looking for lower prices. 
The weak position of the English mar­
ket at present, and the good supplies of 
Siberian reported available there, leaves 
little hope at present of anything but 
lower prices.

THE PROVISION SITUATION.
The present condition of the provision 

industries increases in difficulties as the 
season advances. A fear was expressed 
in our last review that the last rush of 
hogs was in view of farmers concentrat­
ing their attention to seeding, and that 
a short supply was again in sight. 
This fear has been realized ; from all 
points latest reports denote considerable 
shrinkage in arrivals at the factory. 
Competition has in consequence opened 
up sharp and keen amongst buyers, re­
sulting in prices soaring away up.

On the top of this it has become 
clearly evident that the English market 
is disposed to “set the upper lip" 
against the continual advancing prices 
on account of short supplies, and the 
standing fear is that some other field of 
supply may secure the place which Can­
ada now has on the British market.

We hear of one factory which has al­
ready partly closed down for want of 
hogs, and two other large factories are 
preparing for short time working, unless 
greater supplies of hogs arrive during 
the current week.

The situation in the States appears to 
be but a repetition of our own, with the 
difference that the shortage is not of so 
serious a nature to them ; it would sim­
ply mean a curtailing of the home de­
mand in favor of export or vice versa.

The National Provisioner has the fol­
lowing summary in its latest review, 
which is a fair idea of the situation in 
the United States :

“The average price of hogs for the

week is a little more than one dollar per 
hundred pounds higher than at the cor­
responding time in the previous year, 
and the shippers still stand in in com­
petition with the packers for the daily 
arrivals of the hogs at the packing 
points, on account of which it is seldom 
that more than small concessions are 
had in the prices of hogs.

“The hog receipts at the packing 
points have been, latterly, less than they 
were at the corresponding time last 
year, while the demands for the products 
are greater than then.

“On the whole, we look to see meat 
packing taken up close enough to prê­
tent more than moderate holdings of 
supplies at the packing points this side 
of June at least, and perhaps July, hut 
as to the later month the probability 
that way depending more upon the re­
sults from the coal labor troubles, with 
any possibility of its disturbing labor 
more particularly in the manufacturing 
interests.

“The general exports of hog products 
keep abreast of those made at this time 
last vear, and the home consumption is 
larger than then. For that matter the 
consumption upon the continental ami 
United Kingdom markets is larger of 
the American products than it was in 
the previous year at this time, but it is 
met in part from accumulated stocks 
abroad on the steady before larger buy­
ing through a number of weeks, than 
ever before.

“That the supplies are taken up as 
freely as thev are at present by the 
European markets, either from consign­
ments or upon direct demands, implies 
the urgency of the needs upon them."

PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—The market is in very 
good condition. Business has been fairly 
active for the time of year. The opening 
of navigation has given business a spurt 
and once ocean vessels begin to arrive 
still better results are expected. Hams 
are in good demand at prices quoted and 
bacon is meeting with very good sale. 
Lard, while it might be doing better, is 
in rather good demand.
Lard, pure tierces .......................................................... 0 Ilf

" ..............................56-lb. tube — 0 12
•• ......... 30-lb. pails, wood (10*) 0 12|
" cases, 10-lb. tins, 60 lbs. incase 0 12\
" “ 6-lb. " .... • lift
•• " 3-lb. M .... 0 12|

Lard. Boar's Head brand, tierces, per lb.................... 0 04
" " *-hll.,perlb............................ 0 081
" - tube........................................... 0 061

Oases, 30 3-lb. tins, per lb................................................ 0 09
" 13 5-lo. tins " ................................................. 0 08i
" 810-lb. tine " ................................................ 0 08|

30-lb. wood pails, each ................................................. 1 70
30-lb. tin pails, each........................................................ 1 60
Wood net, tin gross weight- ____ _

short cut mess pork.........................  $22 fO $22 a0
American short cut clear ................................. 21 00 23 50
American fat back......................................................... 23 50
Breakfast bacon, per lb....... ... .......................... . . . 0 17
Tfwma.................................... ......... ..................... 0 13* 0 15
Extra plate beef, per bbl....................................  12 00 13 00

BUTTEH^The market is easier this 
week, and lower, on account of the in­
creased production. Still lower prices
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are expected as the make exceeds the 
home consumption. Prices will have to 
decline considerably to get down to an 
export basis, anil as this is the only out­
let for extra production, lower prices 
are bound to come sooner or later. The 
English market is in better condition 
this week than it has been for sometime 
past.
Choice new milk creamery.............. ...................  0 20 0 20*
WtiHfem dairy................................. ..................... 0 18
Manitoba dairy....................................................... 0 15* 0 16
Fresh rolls......... ......................................................0 18 0 18*

CHEESE—'The market is quiet and 
prices are lower. All the cheese arriv­
ing are being rushed over to England, as 
prices are declining week by week. The 
make is mostly from Ontario so far, but 
now (Quebec is commencing to make a 
few. Prices will have to decline as Eng­
lish importers do not show much eager­
ness in buying fodders at current fig­
ures.

The English market has declined about 
jc. during the week on old cheese.
Finest new colored. Ont.................................................. 0 12
Finest new white. Ont.................................................... 0 11$

EGGS—Stocks are coming in from 
the country in good quantities Pickling
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will aoon begin, and as the demand un 
the part of grocers is not as large as it 
has been, the eggs are beginning to ac­
cumulate. Prices range from 15c. to 
15ic., but are expected to decline still 
further shortly.

TORONTO.
PROVISIONS—Every week for some 

time how has seen an advance in one or
more lines, and the movement continues. 
This week it is small hams, shoulder 
hams, heavy mess and lard. Of course 
but one reason is given, short hog sup­
ply and consequent limited operations of 
packing houses.

Long clear bacon, oer lb............
Smoked breakfast bacon, per lb.
Roll bacon, per lb.......................
Small hams per lb.......................
Medium hams, per lb..............
Large hams per lb.....................
Shoulder hams, per lb.................
Backs, per lb................................
Heavy mess pork, per bbl.......
Short cut, per bbl........................
Lard, tierces, per lb.....................

“ compounds, per lb..............
Plate beef, per 200-lb. bbl..........
Beef,hind quarters.....................

“ front quarters......................
** choice carcases...................
“ common................................

Mutton...........................................
Year.ing lamb...............................
Veal ..............................................
Hogs, street lots..........................

2) 50

12 00 
8 00 
5 25 
7 00 
5 50 
0 08 
0 12

9 FO

U 12 
0 14* 
0 12 
0 141 
0 14 
0 131 
0 111 
0 16 

21 00 
23 00 

0 111 
0 Ilf 
0 12 
0 00 

12 50 
9 25 
6 50
8 fO 
6 50 
0 10 
0 131 
0 10
9 85

BITTER—The market has turned 
markedly easier under pressure of in­
creased supplies. quotations, though, 
are still a cent above the same time last 
year. There ale practically no creamery 
solids offering.

Per lb.
Creamery prints....................................................  0 23 0 24

' ' solids, fresh........................................ 0 21 0 22
Dairy prints, choice—.................................   0 18 0 20

" " ordinary......................................... 0 16 0 17
“ large rolls, good....................................... 0 17 0 18
“ large rolls, ordinary................................ ... 0 If

CHEESE—Old cheese is still firm ai 
former quotations, but the new is in the 
same boat with butter and increasing 
supply lias made an easier market.

Per lb.
Cheese, large...................................................................... 0 14

" twins ......................................................................... 0 141
New cheese, large .. ......................................... ..... 0 12*

" " twins........................... .............. u 13

304-b. tin pails, in 80-lb. oases, per lb. 
10-lb. s in 60-lb.
5-lb.
3-lb.
20-lb. net white wood pails, per lb...

CURED MEATS—

o 01 
0 00|

Hams, selected stock, special mild cure ..................... 0 16
Bacon, “ “ " ..................... 0 19
Backs, “ “ " ..................... 016
Hams, li.ht, 10 to 12 average........................................ 0 15

“ medium, 14 to 16 average................................... 0 14$
heavy, 20 to 30, for slicing............... — 0 141

“ heavy stinned 20 to iO for slicing .............. 0 14J
Picnic hams, light, choice, 6 to 8.................................  0 11|
.Shoulders light, choice................................................. 011
Breakfast bacon, clear, bellies, light,8 to 10— 0 151

“ clear 1 ellies 12 to 14.....................  0 15
Clear backs, b bacon light............................................... 6 14*

“ h bacon 12 to 14. ..................0 14$
Spiced rolls, long if instock.......................................... 0 15

“ short............................................................  0 13
Dried beef ham sets................................................... . 0 11*

Smoked hams honed and rolled, 2j. per lb. additional.

DRY SALT MEATS.

Bacon, dry salt long clear ............................................. 0 121
“ “ “ smoked.................................... 0 13$
“ " “ boneless backs,...................... 0 12$

Shoulders" " ............................................... —

BARREL PORK.
Heavy mess pork, boneless, per bbl............................  22 00

" “ " per $ bbl..........................  115)
Standard mess pork, per bbl.........................................  22 50

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 20 lbs. 15 lbs

Pig s feet........................  4 00 2 10 1 60 1 10
Pig's tongues......... .. .14 50 7 50 4 00 3 00
Boneless hocks............... 8 50 4 50 2 50 2 00
Sweet pickled spare ribs, not cooked.ptr lb.......... . 0 03$

" hocks, " “ .............. 0 04

EGGS—Local produce houses ale pay­
ing l'lc. per dozen at country points for 
fresh eggs.

ST. JOHN, N.B.
PROVISIONS—In barrel pork high 

prices still rule ; sales are small. Beef 
is firm ; there is but little business. 
Smoked meats continue high. In pure 
lard, Ontario stock more freely offered. 
Prices rather below American, which 
continues to advance. Refined compound, 
while again higher, is relatively low ; 
sales large. Business in fresh beef is 
dull fliis week, market quite firm. Veal 
is rather lower. Lamb is still very 
scarce and high, season too early for ac­
tive business. Mutton is scarce. Pork 
hardly as firm.

EGGS—The market has a little more 
than held its ground, contrary to ex­
pectations. Bad rural roads may have 
impeded the supply, hut the commission 
men are anxious to commence pickling 
and sloiing, and that may have been a 
factor in sustaining prices. Lower levels 
are looked for next week, however.

WINNIPEG
BUTTER—Prices of creamery butter 

are unchanged, hut the market is weak­
ening owing to increasing supplies. 
Priccjs to the retail trade are as fol­
lows :
Finest fresh creamery, in 56-lb. boxes.......................... 0 23

" " in 28-1 b. boxes .......................... 0 23
" - " in 14-lb. boxes............................. 0 23

in 1-lb. bricks (eastern)..........  0 27
" “ “ " (western) . 0 23 0 25

Local produce houses are paying 14c. 
to 15c. per Hi for No. 1 dairy butter 
delivered in Winnipeg, and Hie. to 12c. 
for No. 2.

CHEESE—Prices are advancing ami 
quotations ale now as follows :
Finest Ontario, large........................................................ 0 154

" Manitoba, large...................................................0 14*
“ “ twins ......................................... 0 15$
“ “ small ......................................... 0 15$

LARD—There lias been a further ad­
vance of je. per 111. and the tierce basis 
is now 11 je. per lb. Quotations are :
Tierce basis, per lb........................................................  0 11$

Small packages take the following advance :
50-lb. tin cans, per lb ................................................. 0 00$

Muss pork, per bbl ... ..................
Clear pork, " ............................

.................... Ü0 f*22 00
...................  21 00 22 60

50 15 01
Domestic beef, per lb.................... 0 05 0 IV t
Western beef, " .................. .................... 0 18* 0 10
Mutton, ................ 0 (8 0 Hi
Veal. “ .................. .................... 0 i>8 0 10

................... 3 10 00
Pork, “ .................... ................... 0 08* 11

.................... 0 13 0 14
Rolls, " .................... ................... 0 10 0 13
1 ard, pure, tu* s. " .................... .................... 0 121 0 13

0 13 0 in
Refined lar I, tubs........................... ................... 0 (9 0 09]

“ “ pails............................ . ................ 0 09j 0 0B$
BUTTER—Some new now being re­

ceived. Where quality is light full prices 
are obtained.are obtained.
Creamery butter..................................................... 0 21 0 25
Best dairy butter.................................................. 0 20 0 23
Good dairy tube....................................................... 0 18 0 20
Fair “   0 16 0 18

EGGS—Rather easier prices rule.
There is just a fair sale.
Eggs, strictly fresh....................................  0 25 0 31
Eggs, fre-h................................................................ 0 20 0 24

" case stock........................................................ 0 18 0 20
CHEESE—Prices are si ill very high. 

Market hare of old stock anil few new 
offered.
Cheese, per lb..........................................................  0 14* 0 15}

Little Amzi (who lias an inquiring 
mind)—“Do you s’pose, Uncle Bill, that 
a lien knows the difference between a real 
egg and a wooden one ?’’

Uncle Bill Bilderback—“Sartin she 
does, Amzi. Ye never heard of a hen 
iayin’ a wooden one, did ye ?"

BUSINESS NOTES.
J. A. E. Beaupre, general merchant, 

Gleichen, Alta., loss by fire.
The Canadian Bank of Commerce has 

opened branches at Canora, Sask., Von- 
da, Sask.

W. B. Strachan, Huntsville, tint., is 
selling out his business and going to 
Cobalt, to start store there.

W. 11. Harrison, Broekville, is putting 
a new plate glass front in his store, 
which will very greatly improve it.

O. Reeves, furniture dealer, of Orillia, 
Ont., has purchased the Preston & 
Reed bankrunt grocery stock at Mid 
land.

E. G. Andrews, general merchant. 
Maple, Ont., has sold out and has gone 
to the Northwest. Edmonton is his 
objective point.

R. Smith, Seaforth, Ont., has pur­
chased the business of his former em­
ployer, A. Yonne recently deceased, and 
will continue it.

Geo. McNab, who sold out his gin 
eery business in Barrie Ont., a year 
ago, has gone hack to his old stand 
with a fine stock.

Tames S. Martin, Cameron, Ont., has 
sold his ceneral store business to Lang 
ford & Co., a new firm from Toronto 
Mr. Martin is off for the Cobalt.

R. S Thomson, Maple, Ont., has sold 
out to H. C. Bailey, of the same place. 
Both are general merchants. Mr. 
Thomson is drawn hv Cobalt's silver 
lodestone.

T). R. Dewolf, of Harrington, Inis 
opened n grocery business ill Westport. 
He is an old resident and well known 
there, lint lemoved to Harrington four 
years ago.

The firm of A. A. Osborne & Co.. 
Limited. Midland. Ont., lias been dis 
solved, and the business has been taken 
over bv Osborne & Ferrier. tWo mem 
hers of the company.

“.Just you say that Win, llav, of 
Kincardine, Ont., the noted tea man," 
■-aid a traveler to the Canadian Grocer 
this week, “still defies competition in 
his own special line."

.1 W. Irwin, Clinton. Ont., tells the 
travelers that trade is good. Mr 
Irwin has two sons in the west, one a 
dentist, the other a grocer, and both 
send home ros- reports.

Red Rose tea demonstrators operated 
in Stanley Mills & Co.’s fine store, in 
Hamilton last week, and stirred up so 
much business that manager Camnbel! 
told them to keep at it another week

Firman Cross. T.ansdowne, Ont., gen- 
eial merchant, has sold out to H. S. Mer­
rill who until three years ago was in the 
hardware business in T.ansdowne, when 
lie disposed of his interests to E. F. 
Johnston.

W. Howell, irrocer.at Beach avenue 
and Queen street east. Toronto has en 
larged and refitted his store to meet 
the reuuirements of his rapidlv increas 
ing business, fie has put in some sil 
ent salesmen and other modern fixtures

B. B. Gunn. M.P.. is now at Ottawa, 
ably representing the south riding of 
Huron in the Commons Business goes 
on satisfactorily, for he has a tine staff 
of clerks who look after things very 
elnselv and thev report business gorid
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It’s not a question of Taste, only—

But quality, skill, and absolute 
cleanliness that makes

Clark’s Heats
The best to buy or sell.

Values That Convince
You don't have to sell

Nicholson’s Mince Meat
very long before you see where the value comes in- steady trade, 
handsome profits. When will you start selling "real value 
Mince Meat ?

Have we an order of youre for
B. * B. JELLY POWDER H. * B. ICIBB POWOIB
B ft 1. PUDDIRE R. ft B. VERIQUIC* TAPIOCA

BROOM'S BIRD SEED

NICHOLSOT& BROCK
9 Jarvis St., TORONTO, ONT.

SALT SALT

OF PURE CMOfCt GOODS ONLY

NICHOLSON*, BÎtoCK
TORONTO,CAN

P <

W. J. Snell, grocer, East Toronto, 
will build him a branch store to ac­
commodate his citv trade at the Reach, 
ft will be on Queen street, near Lee 
avenue. The undertaking is another 
evidence of the rapid growth of that 
section of Toronto.

Walsh Bros.. Stratford, (tut., retail 
grocers and jobbers, have enlarged their 
grocery premises, put in a new front, 
and refitted in anticipation of an in­
creasing Spring trade. Ed. Walsh, of 
the firm, told a traveler indications 
were good for big business.

Isaac Fiord, of Isaac I lord & Co., 
general merchants, Mitchell, Ont., is 
contemplating a pleasure trip for the 
coming Summer, as usual, the travel­
ers sav. and is encouraged thereto by a 
good trade during the past few months 
and prospects of a better during the 
months to come.

P. Whitelock. grocer, Queen
street east, Toronto, has removed to 
the new store he built at Kippandavie 
avenue and Queen street. Mr. White 
lock is a pioneer trader in the Reach 
section of the citv and his new stoic 
does credit to himself and this popular 
residential section

FINEST
FAMILY POLISH 
ON THE MARKET

6tACK JACk
PASTE

Stove polish
'Ml,- K«rler it. .«i P

Black Jack
AT YOUR JOBBERS'

Sales Increased 45°i„ last year

FLY PADS
F rom all

Wholesale Grocers

Tabic, Dairy and Cheese Salts. Fine and Coarse 
Salts in Sacks and Barrels, Land Salt-

0. R. COOPER

TORONTO SALT WORKS
TORONTO, ONT.

AGENTS FOR THE DOMINION SALT ACENOT

Corrsepondsnca solicited from 0NTASI0, 
MANITOBA and LOWEB PROVINCES.

BUTTER*"'EGGS
-----WE ARE-----

BUYERS and SELLERS

MerM, Manlall i Ci.

SAUSAGE
Royal Cambridge and Purity 

brand* lead all other». A trial

but will Increase your trade and 
put money in your pocket.

AGENTS WANTED
Wt want the Calfskins, Hide», Sheep Pells, Tallow 

Himes. el<- , collected in your vicinity.
Can t you arrange to purchase th-se good» for us this 

springWe will furnish the cash with which to buy. we 
will aleo furnish tags, advice sheets, taking utf directions, 
cloth posters to enable you to advertise the business

We pay highest cash prices and keep our customers 
thoroughly posted on the condition of the market and pay 
the freight

To auy one writing us and mentioning this paper, we 
will mail full particulars. — Address,

Cakkoll S Pahs, Hyde Park, Vt

White Spruce

BUTTER TUBS
10-20-30-50 lb.

EGG CASES AND FILLERS
Order now for delivery later,

i, Ray You
WALTER WOODS & CO.
Hemllten end Winnie#*.

BUTTER, CHEESE, EGOS
U you have Butter, Cheese or Eggs to «ell. 

write me. 1 am always In the market to buy II 
you want to buy Kgg». Butter or Cheese, write 
or wire for prices.

B. H. POWER
2/8 ARGYLE STREET, H AU F AX, M.S.
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Flour and Cereal Foods

The general eundruun has shown lit 
tie change ; domestic demand continues 
steady ior requirements. lire Chicago 
wheat market has made some remark­
able liuctualious during the week under 
review, hut at the tinish markets closed 
fairly strong.

In sympathy with the continued 
strength oi wheat and the steady ad 
vance in prices during the week, a much 
better ieeiing has developed in the 
Hour market and the undertone to the 
market is tinner. the export demand 
ior both Spring and Vv inter wheat 
grades has improved considerably. The 
latter have been worked at an advance 
oi threepence per sack ior May ship­
ment.

There has been a lair amount oi busi­
ness done on local and country account 
anu now that navigation has opened, 
the prospects are encouraging lor the 
luture. Cables iroui Loudon on Satur­
day reported the market lor Canadian 
liour stronger, and noted an advance in 
prices of threepence per sack.

The past week has seen an improved 
demand ior liour from the Maritime 
Provinces, some of the mills, linding 
orders coming in faster than they can 
secure Winter wheat to cover, have ad 
vanced their prices 10c. per bbl, making 
bo per cent. Winter blends $4.40 St. 
■John, N.B., freights.

There is also a better export demand 
and Hour brokers report 22s. freely bid, 
but they lind it impossible to buy Win 
ter wheat Hours to fill the orders, al 
though they are willing to pay $3.10 
per bbl., in their sacks, for 90 per cent. 
Winter wheat patents, and possibly a 
little more.

There is no No. 1 northern wheat left 
in store at elevator ports east of the 
lakes on the Grand Trunk Railway, and 
only a few ears of No. 2 northern un 
sold. On the Canadian Pacific Rail 
way at Owen Sound there are about 
three or four thousand bushels of No. 
J northern, but no No. 2 northern un 
sold.

A good deal of Manitoba wheat was 
sold for export during the early part of 
the week, but at the close exporters 
claimed the price was about a cent a 
bushel out of line.

Millers are particularly gratified at 
the number of cable orders they arc re 
reiving. These are not confined to any 
one market but are coming from Créât 
Britain, Europe, South Africa, the West 
Indies, and from Japan. The opening 
of navigation seems to be the factor 
which has started export business mov 
ing. -----

W. W. Hutchison, of the Lake of the 
Woods Milling Company, is holidaying in 
New York at present.

NEW WHEAT COMPANY.
The Western Cereal Co. is a new con- 

tern which has just been organized at 
Winnipeg for the purpose of putting a 
new wheat product upon the market. 
The company is to be managed by Mr. 
S. Groff, who is already well known to 
the trade of the west as a wholesale 
merchant. It will have premises in the 
new Leadley block on Ross avenue.

The wheat product which the company 
is to sell will be known as meat of 
wheat. This is simply the gluten and 
phosphates separated from the rest of 
the grain and left in a granular form. It 
is as the cream to the milk, the richest 
and best part of it.

It will be put up in packages under at­
tractive labels and sold through the reg­
ular channels of trade.» Meat of wheat 
is not exactly a new idea, as similar 
goods have been coming into Canada 
from the United States for some time, 
and have now quite a large sale. It is, 
however, a new Canadian product, and 
being made from No. 1 hard wheat may 
safely he said to greatly excel in quality 
many of the other lines in this market. 
It can be produced, too, at such a rela­
tively low cost, so it is stated, as to 
sell at. fully one-third less than any rival 
line.

PRIZES FOR WHEAT.
As due recognition of wheat-growing 

as the leading industry of Western Can­
ada, the Winnipeg Industrial Fair board 
will hang up prizes for that cereal this 
year aggregating $501).

The first prize will be $200, which is 
believed to be the largest award for ex­
hibit of grain made at any fair on the 
continent. This will be for red fife only.

Prizes will range down to $35 for fifth 
place. Provision will also be made for 
Alberta red Winter wheat, but all white- 
varieties are excluded from honor.

IN LIQUIDATION.
Dawson <fc Co., St. Lawrence street, 

Montreal, have made an assignment at 
the request of Walter Marshall A Son. 
Dawson A. Co. had been carrying on a 
flour and feed business. The assets con­
sist of the stock in trade and rolling 
stock. An effort is being made to have 
l he matter arranged outside of court.

MONTREAL MARKETS.
FLOUR—The market is at present 

very firm. Business has been brisk, and 
a good export demand is reported. Al­
though wheat is higher, no change has 
taken place in the price of flour.
Winter wheat patents................................................
Straight rollers.............................................................
Extra .............................................................................
Straight rollers, hags, 90 per cent..............................
Royal Household.........................................................
Glenora .........................................................................
Manitoba spring wheat patents...............................

" strong bakers.............................................
Buckwheat flour.......................................................
Five Roses.............................................................

4 40 4 70
4 00 4 20 
4 10 4 40
1 75 2 00 
.... 4 50

.... 4 50
3 90 4 10 
2 00 2 10
.... 4 60

GRAIN—Oats have advanced a cent a 
bushel. The demand for all oats is very 
strong, but there is little offering. No. 
4 barley is now quoted at 50c. Corn is 
strong at unchanged prices.
No. 4 barley............................ ............
Rejected feed barley...........................
No. 2 white oala ................................
No. 3 white oats ................................
No. 4 white oats...............................
No. 3 yellow corn ..............................
No. 2 peas, basis 78 per cent, points.

0 50 
0 481 
0 41 
U 40 
0 39 
0 58

ROLLED OATS — Rolled oats have 
been advanced by many millers through­
out the country. The rise averages lif- 
teen cents. Ninety pound bags are now 
selling at $1.96 to $2.15. The market 
is firm.
Fine oatmeal, bags.....................................  2 20 2 40
Standard oatmeal, bags.......................................... 2 40 2 50
Granulated “ "   2 40 2 50
Rolled oats, 90-lb. bags................................  1 95 2 15

“ 80-lb. bags............................................... 1 85 2 15
“ bids...........................................................  4 55 4 70

FEED—The market presents very lit­
tle that is new. Bran and shorts are 
as scarce as ever, and the demand for 
them shows no sign of becoming less 
active. Manitoba shorts are now quot­
ed from $20 to $21, but otherwise there 
are no changes in the prices.
Ontario bran..... ........................................................ 20 00 20 50
Ontario shorts..........................................................  20 00 21 00
Manitoba shorts.......................................................  20 00 21 00

“ bran.........................................................  19 00 19 50
Mouillie, milled........................................................ 21 00 24 00

" straight grained...................................... 25 00 28 00
Feed Flour ...............................................................  1 15 1 25

If AY—The hay market is at present 
much stronger than it has been for 
some time past. Prices have advanced 
considerably for No. 1 and No. 2. It 
is stated in authoritative quarters that 
this advance has been caused by a ru­
mor to the effect that stocks are not 
large. American buyers have been in 
Canada for some little time now, and 
this is said to have something to do 
with it also.

In the U.K. stocks are only large 
enough to meet the demand. Quota­
tions, according to latest cables, are 
unchanged.
No. 1..............

•• a
Glover mixed 
Clover, pure..

9 UU « 60 
8 00 8 50 
6( 0 6 50 
5 00 5 10

TORONTO MARKETS.
F1/4UR—Local trade has made little 

change since our last report. The usual 
steady demand for immediate use, but 
no disposition to lay in stocks. Ex 
port trade has been somewhat slower.

On track Toronto.
Manitoba patente, No. 1, per bbl. in bags..................... 4 40

No, 2, “ .....................  4 00
Strong bakers " “   3 90
Ontario patente, No. 1. “ "   3 65

" " No. 2, •* "   3 40
Straight roller “ "   3 30

GRAIN—The market has shown some 
remarkable fluctuations since our last 
review, hut has at the present moment 
settled down to a more even basis. 
Most prices are revised. The export of 
grain has considerably fallen off, owing 
to Liverpool prices falling below what 
is considered the reasonable ligures of 
this side.

(F.o.b. elevator ; 5c. more N. Bay.)
Manitoba wheat, hard, No. 1. nominal........

“ “ Northern No. 1 ...............
“ H “ No. 2.....................
“ " " No. 3, nominal..

Red. " per bushel. 78 per cent, pointswhite. ;• ;; ;; ;;

Barley, No. 1, "
" No 2, M
“ No. 3x, “
“ No. 3,

Oats, while, ** “

Peas,
Buckwheat " ........................................
Bye, per bushel, " ........................................

0 86 
0 84 
0 821 
0 61ft 
0 79 
0 78 
0 761 
0 731 
0 73$

0 48ft 
0 46

0 48 
0 89

0 49 
0 47 
0 48 
0 87 
0 38 
0 77 
0 48ft 
0 TO
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“MADE IN CANADA”
The Beat Cereal Food to Eat, and 
the Beet Cereal Food to Sell la

Shredded 
Whole Wheat

It is made in two forms, Shredded Wheat 
BISCUIT and TRISCUIT.
TRISCUIT is a CRACKER, not a “ break­
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
lor which the common white cracker of com­
merce is used.

Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break­
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Canadian Shredded Wheal Co,,
NIAGARA FALLS CENTRE, ONT.

“From Golden Grain 
Lo Package Form

NO HUMAN HAND
touches

Canada Flakes”
No food could be purer or more wholesome than 

Canada Flakes, or greater care taken in its manu­
facture.

Do not recommend Canada Flakes because you 
make more profit on it than on others, but because 
you believe it to be purer and the best value to your 
customers.

Peterborough Cereal Co. ^
R0EL0FS0N 1 R0EL0FS0N, Ontario Sales Agents

152 Bay Street TORONTO

WESTERN CANADA 
FLOUR MILLS CO., Limited

AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLING CO., Ltd.
AND

A. KELLY MILLING CO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO f.°') 
GODERICH 
WINNIPEG 
BRANDON

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STARS FLOUR
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INQUIRIES FOR CANADIAN TRADE
The following inquiries for Canadian 

trade have been received at the Depart­
ment of Trade and Commerce, Ottawa. 
The names of the firms making in­
quires, with their addresses, may be 
obtained on application to the Superin­
tendent of Commercial Agencies, De­
partment of Trade and Commerce. Ot­
tawa.

366. Apples.—A fruit and produce 
broker on the East Coast of Scotland, 
with a large and increasing outlet for 
Canadian produce, desiies to make ar­
rangements with Canadian shippers for 
handling consignments of apples and 
other produce during the coming sea 
son. '

367. Crain superintendents and samp­
lers.—A London firm of grain superin­
tendents and sampleis who protect the 
interests of shippers in the weighing and 
sampling, base asked to lie placed in 
touch with Canadian exporters. They 
are also in a position to give good sell­
ing agents in Great Britain.

3(18. Dried apples.—An Amsterdam 
firm offering good refeionres is seeking 
the agency for Holland of a reliable 
packer and exporter of Canadian dried 
apples.

371. i’iekled sheep skins. A london 
firm handling pickled sheep skins de­
sires the addresses of Canadian impôt I - 
ers.

373. Chickens. An East Coast pro­
duce merchant desires to get in touch 
with Canadian exporters of chickens.

391. Barley.- An importer of barley, 
on the East Coast, invites cyiresjiond- 
ence with Canadian shippers with prices 
and samples.

393. Butter in casks, etc. An East 
Coast produce firm invite corresfpoml- 
ence and quotations from Canadian 
shippers of butter in casks or boxes, 
glycerined eggs and cheese.

393. Canned fish, finit, etc. An East 
Coast firm of produce merchants invite 
correspondence with Canadian shippers 
of canned fitji, fruit, meat and condensed 
milk ; also cereal wheat.

394. Canadian bacon, etc. —An East 
I oast firm invite correspondence from 
slnppeis of finest Canadian bacon, hams 
and cheese, with quotations.

395. Butter, cheese, etc.—An East 
Coast firm of produce merchants desire 
correspondence and quotations from 
Canadian shippers of butter, cheese and 
glycerined eggs.

39b. Canadian hay.- An East Coast 
importei of hay, ready to buy 500 tons 
per week of Canadian hay, invites cor­
respondence with shippers; quotations 
either direct to Hull, Manchester or 
Liverpool.

397. Egg cases and fillers*.—A South 
African fitm of produce merchants de­
sire quotations from a Canadian manu­
facturer of egg cases and fillers.

399. Tomatoes*.— An East Coast 
wholesale fruit firm invite correspond­
ence with Canadian shippers of tomatoes 
in bulk or canned.

402. Canned meats and fruits, pea-fed 
bacon, hams, etc.—A Sheffield firm of 
produce importers desire to get in touch 
with Canadian packers of all kinds of 
canned meats and fruits, especially to­
matoes; also pea-fed bacon, hams, etc.

403. Wheat.—A Sheffield milling firm 
invite correspondence with shippers of 
Canadian wheat in laige and regular 
shipments.

404. Eggs, butter, cheetse, canned 
goods, hog pioducts, cereal foods and 
dried peas.— A large Sheffield produce 
firm, making a specialty of Canadian 
eggs, invite correspondence with Cana­
dian shippers direct, of glycerined eggs, 
butter, cheese, canned goods, hog pro­
ducts, cereal foods and dried peas; re­
quirements, 2110 cheese fier week, and 
from 200 to 300 sides of bacon per 
week.

405. Hog products— A Sheffield firm 
of produce merchants, doing both whole­
sale and retail trade, desire to get in

Major John Sloan,
President of the Toronto Irish Protestant Benevolent

touch with Canadian packers of hog pro­
ducts in laige quantities.

(108. Tomatoes. An English firm in­
vite correspondence with growers of 
Canadian tomatoes, put up in attractive 
form for shipment to Great Britain ; 
large demand for these goods.

411. Wheat.—A laige association of 
millers in Yorkshire requiring from 65,- 
000 to 80,000 bushels of wheat per week, 
invite correspondence with Canadian 
shippers prepared to send prompt and 
regular shipments.

412. Wheat.—A Sheffield miller de­
sires correspondence with Canadian ship­
pers of wheat ; large quantities

413. Wheat, oats and barley.—A Shef­
field milling firm desire to get in direct 
communication with shippers of Cana­
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dian wheat, oats and barley, in large 
shipments to either Hull, Manchester or 
Liverpool.

415. Hay and oats—A Yorkshire firm 
of hay and corn merchants are open for 
negotiations with Canadian exporters 
of hay and oats in large quantities and 
regular shipments.

419. Olive oil.—A firm in Nice, export­
ing olive oil, desire to be put in touch 
with Canadian wholesale grocers.

WAS FORTY YEARS IN BUSINESS.
W. M. Wightman, for many years a 

general merchant in Prince Albert, On­
tario County, Ont., died in St. Michael’s 
Hospital, Toronto, on Saturday, the 21st. 
After 40 years in trade Mr. Wightman 
was widely known and his death at the 
age of 68 will be regretted bv a great 
manv business associates as well as a 
large circle of personal friends.

In the early days he had charge of a 
branch store established at Prince Albert 
by J. & W. Cowan, then in the dry goods 
business in Toronto, now respectively 
president of the Standard and Western 
banks. Mr. Wightman eventually suc­
ceeded to the business. Mr. Wightman 
gave up business in 1897, and since then 
lived re tiled. Although he had been ail­
ing for some time, death came rather 
suddenly ui He was unmarried
and leaves two brothers and two sisters.

HONORED OF IRISHMEN.
John Sloan, of John Sloan & Co., 

wholesale erocers, was last week hon 
ored with the presidency of the Toronto 
Irish Protestant Benevolent Society. 
The society includes nearly all the 
prominent Irish Protestants in the city, 
and to he elected president is regarded 
as no small distinction.

The society’s annual meeting was 
held on Friday, and it was that pre 
vented Mr. Sloan attending the annual 
meeting of the Dominion Guild in. Mont 
real last week. The firm was rep re 
sented hv his son, Mr. Frank Sloan.

“CLOVER LEAF” AND “ARROW” 
SALMON.

Mr. Corby, of the Corby Commission 
Co., the company to whom reference was 
made in a leeent issue of the Canadian 
Grocer as successors to the Pacific Sell­
ing Co., has been visiting the principal 
cities of Canada arranging with the com­
pany’s representatives for the coming 
season’s trade. The favorable selling 
conditions this company are adopting 
have been already pointed out and com­
prise the following :

‘‘Guaranteed full 100 per cent, deliv­
ery, stability of prices of season’s pack, 
redemption of swells at all times and 
without restriction as to quantity, pro­
tection of limited selling prices, guaran­
tee of quality, oil and flavor.” J. Alex. 
Gordon & Co. are selling agents for 
Montreal city, and Kyle & Hooper, To­
ronto, are Ontario agents.
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MR. GROCER

.Adams Tutti Frutti Gum
' Swells Youk Bank Account 

Because You Make 80% Profit.

Adams Tutti Frutti Gum
Pleases Your Customer 
Because it is The Best.

Give it a Prominent Place on Your Counter.

AMERICAN CHICLE CO.,
Log'an Ave-, - Toronto.

SEED CORN
Try us for choice s^-ecl corn naming varieties 

required-germination guaranteed—samples and 
prices on application.

FRED B. STEVENS & CO., Chatham, Ont.

Th. McLEOD MILLING CO., Limited
Stratford, - ntario. 

elicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in­
crease of business to all concerned.

NAP. 6. KIROUAC & CO, QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agent* for Canned Goods Manu­
facturers or Grocers' Supplies.

The GRAY, YOUNG S SPARLING CO, Limited
Salt

Manufacturers
Granted the highest WINOHAM
Awards in com petition
with other makes. Established 1871

Fresh made. You want your Rolled Oats Fresh. We have them no other way. 
We carry no old stock. Write us for prices.

Woodstock Cereal Oo., Ltd.,
WOODSTOCK, ONTARIO.

Q U A N C E BROS.
MILLERS OF CHOICE

WINTER WHEAT and MANITOBA FLOUR 
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

A. A. McFALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples end Prices

YOUR ADVERTISEMENT IN SPECIAL GROCER
■ SHOULD BE SENT TO .US AT ONCE
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Green Fruits and VegetablesOur Pineapples
are ripened by an expert and are 
ready for sale. We pay particular 
attention that all are in proper shape 
before leaving our warehouse, so 
you make no mistake in placing 
your Pine order with us.

Oranges
Bananas
Lemons

Strawberries and all Southern 
Truck now arriving in quantities.

25-27 Church St., TORONTO

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON <6 CO.
INQERSOLL 

Established 1886

BASKETS
We make them in all shapes and 
sizes. We have

Patent straWboard Berry Box 
Grain ana Root Baskets,

• Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE . . .

Oakville Basket Go.
Oakville, Ont

Trade has continued good at all lead­
ing points, m fact front all accounts to 
hand it would appear as though the 
slight abatement of trade which is 
usually manifest after Master has been 
conspicuously absent this year. Reports 
from the fruit districts of Oiilari i all 
denote excellent prospects foi the com­
ing season. At Niagara this is particu­
larly so, and reports state unanimously 
that there will probably be a bumper 
crop of fruit in that (list i id this year. 
Everything has wintered exceedingly 
well, and there is every prospect for a 
large crop of peaches, cherries, plums 
and pears. There are not an over-abun­
dant number of apple trees left in the 
Niagara district, owing to the ravages 
of the San .lose scale, but what trees 
are standing show excellent indications. 
The crop of apples this year will be 
much better than last, which was an off 
year for apples. Very few peach trees 
died this past Winter owing to the mild 
weather, and this was the case with 
other fruit trees.

• • •

Whilst generally speaking the demand 
for oranges is slowing down, still prices 
on this side are well maintained. At 
New York recently a slight drop was in 
evidence, but later sales recovered the 
loss and left the market firm and strong. 
Conditions in the orange market of 
Southern California are somewhat 
changed. As was expected, the heavy 
shipments being rushed to the eastern 
markets just after the late heavy rains 
have caused prices to fall, and they will 
continue to fall gradually until the mar­
ket gets under better control. There is 
a noticeable dccav in oraices being ship­
ped since the heavy rains of March, 
which will run from 5 to 2h per cent. 
While the fruit has kept up very well, 
indeed, the necessity for hea" icing is 
evidenced forcibly where proper icing 
has been overlooked. It is estimated 
that there are at this time about 2,0h(l 
cars of navel oranges left and growers 
are advised to hold them just as long 
as possible before shipping them, then 
ice properly, if they wish their fruit to 
reach the eastern markets in good shape. 
Go al fruit means better prices.

The lemon market looks very unsatis­
factory at this writing, prices being 
weak and demand poor, but the growers 
arc living in anticipation that there may 
be a repetition of last year’s phenome­
nal record, and that good times will 
prevail as the season advances. The re­
port that the Sicily lemon crop is 
short has added to the hopes of the 
California growers, and then, too, the 
news from foreign markets that the 
California lemons are growing in popu­
larity over the foreign grown product 
causes their buoyant feeling to remain 
with them.

LARGE SHIPMENT EXPECTED.
The S.S. Bellona is expected to arrive 

in Montreal any day now She is re­
ported as being laden with 40,000 cases

from Messina, chiefly lemons, and 10,000 
cases from Sorrento, all oranges. Lem­
ons are expected to bring a good price, 
and dealers anticipate high prices for 
oranges.

GOOD PROSPECTS AT NIAGARA
Judging from what the fruit growers 

around St. Catharines say, there will 
probably be a bumper fruit crop in 
Niagara district this year. Everything 
has wintered exceedingly well, the grow 
ers declare, and there is every prospect 
for a large crop of peaches, cherries, 
plums and pears. There are not a very 
great number of apple trees left in the 
Niagara district owing to the ravages 
of the San Jose scale, hut what trees 
remain show excellent indications. Crab 
apples this year will he very much bet­
ter than last, which was an off year for 
apples. Very few peach trees died thi., 
past Winter, owing to the mild weather, 
and this was the case with other fruit 
trees. The strawberry plants wintered 
well. Other crops in the district also 
look well.

SALMON FACTORY REMOVES
The Dawson-Buttimer Co. at Kraset 

River, H.C., are removing the whole of 
their plant and equipment to the Rivers 
Inlet district. The Fraser River can­
nery has therefore been dismantled and 
the whole machinery, retorts, can fillers, 
can-making machinery, everything that 
goes to equip a cannery, was recently- 
shipped on board the Otter. Resides 
this large outfit, the steamer alw> took 
a crew of men to set up the machinery 
in the Rivers Inlet building, which is 
now in course of construction, and also 
the Chinamen to work in the cannery for 
the season.

VEGETABLE GROWERS’ ASSOCIA­
TION.

Branches of the Ontario Vegetable 
Growers’ Association have been recently 
formed at Ottawa, Kingston and Napa- 
nee. The organization, which was only 
instituted last year, now has nine 
branches and over 100 members.

A GOVERNMENT REPORT
The Fruit Division, Ottawa, reports 

the following prosecutions under the 
Fruit Marks Act :

Geo. Vipond, of Montreal, l'.tj., was 
convicted, April 10, of violating section 
U of the Fruit Marks Act, and was lined 
25c. per package.

Geo. A. Aulseybrook, of Burford, On­
tario, was convicted, April 14, of mark­
ing inferior fruit “No. 1,” and for this 
offence was lined $1 per barrel These 
apples were examined by J. .1, Philp, 
Dominion fruit inspector, in Sault Ste 
Marie. The Fruit Division has a large 
number of complaints of violations of 
the Fruit Marks Act in that town. It 
is insinuated that the absence of a fruit

ftO
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inspector in that district accounts for 
lie fact that a poorer sample of apples 
ias been sent there apparently than to 
daces likely to be visited by an inspec­
tor.—A. McNeill, chief, Fruit Division.

LARGE PRICES FOR CHERRIES
I’robably the highest price ever paid 

for California cherries was realized re- 
, entlv at a commission merchant’s es­
tablishment, when a box of fruit was 
sold at auction for $2,110. The money 
was addl'd to the relief fund for the 
earthquake sufferers. The cherries were 
the first received this season from Cali­
fornia, and a box of them was sold at 
auction, each cherry being offered for 
sale singly. About five hundred commis­
sion merchants and others attended the 
sale. The first cherry sold for $105, and 
tlie others sold for amounts ranging 
from $100 down to 50 cents.

MONTREAL MARKETS.
OR KEN FRUITS—There is a fair de 

mand for green fruits. Cranberries are 
.iff the market, as the season for them 
is over. Pineapples are selling now 
from $4.25 to $5, which is a decline. 
Still lower prices are expected as stocks 
increase. Navels are steady at figures 
quoted. New strawberries are still 
very high, selling from 35c. to 45c.
Messina blood oranges, half box.................
i franges, Flerida, case ...................................
Tangerines....................................................... .
Navels........................................................................
Dales, per lb.....................................................
Bananas ...........................................................
Oocoanuts, per bag of 100..............................
Pineapples........................................................ .
Jamaica grape fruit, per box........................

Lemons, per box ..............................................
Jamaica oranges, per bbl................................
Grapes, Almeria, extra fancy Longkeepers

Spanish onions, cases..........................
Grape fruit. Florida.........................
New st awlterries, per small basket.

2 50 1 75 
6 01 5 50 
S 25 S 75
5 75 « 00 
.... 0 04* 
1 S5 1 25 
.... 3 05 
4 25 5 00

6 00 
4 75 5 76 

.. 1 50 
.... 5 25
6 00 7 00 
.... 010 
.... 600

.. 2 75 
6 00 

0 35 0 45

VEGETABLES—On the whole, the 
vegetable market is on the quiet side. 
It has not yet recovered the after 
effect of Easter. Business shows signs 
of improvement in the near future, 
however. Navigation bavin*' opened, 
will give trade in all lines a lift to­
wards better things. There have been 
i-onsiderable changes in the prices sinee 
last week, all reductions. New vege 
tables are constantly appearing in the 
market and gradually prices are be­
coming reasonable. They are still, 
however, much too hiirh to suit the hulk 

>f the trade. It will be noticed that 
ve are quoting this week new turnips 
aid cucumbers by the basket.

< -tatoes, per bag .....................................................
■ itraley, per doz. bunenee.........................................
-tge, per doz..............................................................

Savory, per doz..........................................................
•reen peppers, per basket........................................
iome-grown cabbage, per bbl...............................

•'abbaee, Florida, bbl. crates..................................
Tomatoes, Florida....................................................
f'-gg plant, per doz......................................................
Red onions,brl............................................................
I’omlpe, bag.............................. ..............................

w turnips, per doz...............................................
'Vater cress, per doz..................................................

■ rand Rapids lettuce, per bdx...............................

• iHton lettuce, per doz...........................................
veet potatoes, per basket.....................................

'* per bbl............................................
ew Bermuda potatoes, per bbl............................
lery, per crate........................................................
i;en top celery, per crate.....................................
inach, per bbl........................................................
numbers, per doz...................................................

" per basket............................................
- w potatoes, per bbl..............................................
i«brooms, per lb....................................................

■ rrots. per bag.........................................................
w carrots, per doz.................................................

t radish, per lb...................................................
lishes, per doz......................................................
w b«-ets per doz....................................  .............
ufii spring beans, per basket..............................
•ix beans..................................................................
eparagua, per doz....................................................

0 70 0 80 
.... 0 40 
.... i on 
.... l no1 on 
0 75 1 25 
2 75 3 00 
4 50 5 00 
2 00 3 60 
2 75 3 00 
0 51 0 60 
.... 1 50 

. 0 75 
2 00 2 50 
0 60 0 75 
0 80 1 10 
2 00 2 25 
.... »00 
7 00 8 00
6 50 7 00
7 50 8 00 
1 75 2 01 
.... 1 50

6 00
8 50 9 00 
.... 080 
.... 0 MÎ

0 75 
0 15 
0 50 

.... 1 50 
6 00

... 6 00 
7 00 9 00

W. B. STRINGER

Buy the Best,—and the Best is always

ST. NICHOLAS

ALWAYS

Toronto and Montreal

J. J McCABE

Strawberries
To-day's price» : 

Quarto, 24c ; Pinto, 15c.

New Cabbage Egyptian Onions
Barrel crates. $3.00 $3 00 sack (atout 112 It*.)

Full lines of all Fruits and Vegetables in season.

THE F. T. JAMES COMPANY. Limited
76 Colborno St. T"0 A# Trt lV/ref Phone,
33 Church St. 1 1 v or Mail your Ortierm

600 Crates “GODINEZ BRAND" Fancy Cuban 
Pineapples for this Week.

Insure yourself and your pineapple business by handling 
our brand of high-grade, perfectly ripened, all sound pine-

PINEAPPLES

WHITE & CO., LIMITED
TORONTO and HAMILTON

Prices Much Lower this Week.

FRESH ARRIVALS OF
STRAWBERRIES, TOMATOES, PINEAPPLES, SPINACH. CABBAGE

and other New Fruits and Vegetables every day. Prices closest possible.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Cor. West Market and Oolborne Sts.

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters: TORONTO 
GET OUR PRICES ON PEANUTS

EX. FANCY MEXICAN ORANGES, all sizes, at $3.00. 
PINEAPPLES -18s, 24s, $5.00; 30s, 3tis, $4.50.

CABBAGE, LETTUCE, RHUBARB, Etc.
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They are all right if 
“E.D.S.” is on the Label

No glucose, hayseeds, preservatives, colorings, 
etc.—just the pure fruit and granulated sugar—

E.D.S. BRAND
Jams, Jellies, Sealed Fruits In Blass

Selling at the right price, and every jar guaranteed, 
ought to be welcomed by all the grocers of this 
country.

There is a satisfaction in selling goods that 
are honest. Selling the E.D.S. Brand will give 
you that satisfaction.

VV. G. Patrick Co., 29 Melinda St., are Toronto agents 
for my Jams, Jellies, etc. ; Wm. H. Dunn, agent for 
Montreal and Province of Quebec ; Mason & Hickey, 108 
Princess St., Winnipeg, agents for Winnipeg and the 
Northwest; W. A. Simonds, agent for St. John, N.B.;
A. & W. Smith, agents for Halifax, N.S.

E. D. Smith’s Fruit Farms, Winona, Ont.

BANANAS
Extra Fancy Bananas, Extra large hunches, Cheap this week

Also
Fresh Strawberries, Celery, Lettuce, Radishes, 

Rhubarb and Onions, arriving daily.
Send along your orders

HUGH WALKER & SON, WHF0RLuE,8TALE Guelph, Ont.

TRADE
MARK

This design a guar- 
tee of quality.

DO YOU PUBLISH A CATALOGUE?]
IF YOU DO YOU SHOULD USE 44 CANADIAN-MADE •• PAPE*

All grades, from the highest "Glossy Finish" to the 
rough "Antique’4 and bulky "Featherweight."

YOLK PRINTER CAN 

SUPPLY IT. Canada Paper Co.
TORONTO MONTREAL

Manufacturers' Agents—continued

Winnipeg Storage
in BOND or FREE

For all kinds of Merchandise. 

Negotiable Receipts issued. 
Low insurance

TEES & PERSSE Limited
Wholesale Brokers and Warehousemen

WINNIPEG CALGARY EDMONTON

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent
Correspondence Solicited.

141 Bannatyne Ave., Winnipeg, Man.

W. H. WILSON CO., Limited
HIGH GRADE VINEGARS 

CIDER AND EVAPORATED APPLES

TILLSONBURG, CANADA

ONTARIO MARKETS.
(JKKHN KKCfTS—The fruit trade is 

very brisk, anil all lines are moving 
freely. Oranges are losing their su 
premaiy, and in about a week the great 
army of housewives will be marching 
tu the capture of their supplies for the 
annual replenishing of fruit cellars. 
Already the luscious fruit is arriving in 
carload lots. The price is down half a

62

dollar, and it is expected that next 
week will sec them $3.75 to $4.2"). 
Strawberries are cheaper, and the North 
Carolinas are in. The banana trade is 
getting into Summer form hut prices 
are unchanged from last week.
Oranges, California. 96’s to 216's, per box.........

“ 250's to 324 a, per box —
" Mexican. 126 a to 25C's, per box..........
“ Valencia, ordinary 420's,....................

“ large, 420's and 714'a.........
“ - Blood, 200's, 324 e............

Lemons, Messina, 300's 360’s, per box..............
Grapes Almeria, per barrel................................
Apples, Spies XXX, per bbl.............................

• ‘ XX, per bid................................
“ Baldwins. XXX, ptr bbl. ...............

" XX per bbl....................
“ other Winter varieties XXX, per bbl, 
•• ‘ “ XX. per bbl .
4" farmers, pe bbl...................................

Bananas, per bunch,..............................................
Red bananas, per hunch.......................................
Straw! erries Florida per quart box...............
Strawberries, pints, Louisiana .........................
Pineapples, Cubans 18 s, 24 s, 30 s per ease.......
Crape fruit. Florida. 28's to 64'a. per box..........

.... 4 00 

... 3 50 

.... 2 75
4 75 6 00
5 75 6 00 
3 50 4 CO 
3 00 3 25
6 00 6 50 
5 00 5 50 
.... 4 0U 
.... 4 50 
.... 3 75
... 4 00

3 00 3 50 
2 00 3 00
1 75 2 25
2 20 2 25 
.... 0 22 
.... 013
4 50 5 00
5 00 6 50

VKOETAOI.KS — Southern stuff is 
coming on more freely now, but the de 
manil is increasing, too, and supplies 
are kept well cleaned up. I’rices vary 
almost from day to day, but the tend 
ency naturally is downward. The new 
things in since last week are wax and 
green beans and green peas. Radishes 
and rubarh, both local products, are 
scarce.

Potatoes, kiln dried sweet, bushel hamper
“ New Brunswick, per bag..............
“ Ontario, per hag .........................

New potatoes. Bermuda, per bush ...........
Onions, per bag..............................................

“ Egyptian, per sack............................
“ Bermuda, 50-lb. crates
" green, perdoz. bunches................

Cabbage, per bbl..................................... • ■
“ new South Carolinaf per crate ..
" Florida ............................................

Cauliflowers, California, perorate............
Wax and green beans, per bush, hamper..
Beets, per bushel............................................

“ new, perdoz. hunches.......................
Carrots, per bag.............................................

“ new, per dnz. bunches....................
Lettuce, per doz. bunches ...........................

‘ Boston head, per doz...................
Radish, per doz...............................................
Cucumbers, hothouse, per doz.....................
Mushrooms, 1 lb. boxes, per lb............ ........
Celery, Californian, per case.......................

“ Florida, per case..............................
Asparagus, per bunch

" per doz. bunches.....................
Beans, white, prime, bush............................

" “ hand picked, bush ..............
“ Lima, peMb.......................................

Tomatoes Floridas. 6 basket urates..........
Rhubarb, 1 doz. hndls....................................
Spinach, hush.................................................
Leaks, perdoz.................................................
Artichokes, per fag........................................
Parsnips, per bag...........................................
Watercress, per doz. bunches.....................
Egg plant, per doz..........................................
Peppers, green, per small basket ..............
Parsley, per doz..............................................
Tumips. per bag.............................................
Mint, per doz.................................................

3 011 on
2 75

015
1 50
2 25

1 00 
0 40

1 00
Î 75

4 ÔÔ

0 70 
2 00

4 25 
0 90

0 60 
0 50

0 75

2 00 
1 00 
0 75 
3 25
1 15 
3 00 
3 75 
0 20
2 50
3 00 
3 Ü0
3 00
4 00 
0 50 
1 25 
0 £0 
1 00 
0 35
1 25 
0 51
2 On 
0 8o
5 10
3 51 
0 75 
2 75* 
1 75
1 90 
0 07 
5 50 
1 20 
1 00 
0 25 
0 90 
0 75 
0 20 
1 55 
0 8-5 
0 20 
0 35 
0 25

AUSTRALIAN MINISTER COMING
It has been announced that the Aus­

tralian Minister of Trade and Com­
merce, Sir William l.yne, will visit 
Canada, leaving Australia by the tur­
bine steamer Maheno, on her first trip 
from Sydney to Vancouver. It is said 
that Sir William is in very poor health 
and that he will stay some time in the 
Canadian west before coming east.

MORE COMMODIOUS QUARTERS.
McMahon, & Brnadlield, wholesale 

crockery and glassware, Toronto, are 
removing from their present quarters on 
Adelaide street In new and more com­
modious quarters at 70 King streel W. 
The present warehouses of this firm, 
taken after the big lire of two years ago. 
have not been adequate, hut when in­
stalled on King sfreet they will have 
very comfortable quartcis.
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HEADQUARTERS
For Canned Good» and Jams

ALL KINDS OF CANNED FISH, FRUITS, VEGETABLES, JAMS VXD JELLIES

constantly in stock

J. w
PROMPT SHIPMENT. CLOSE PRICES.

\AZINDSOR, (Head office) IVlorrtreal
Canadian Hamilton Toronto, A. E. Richards & Co. 

Kingston, James Craig.
Agents S Ottawa, James N. McIntosh.

St. John, N.B., W. S. Clawson & Co.,

Winnipeg- Nicholson & Bain. 
Calgar). Nicholson & Bain. 
Vancouver. C. E. Jarvis & Co 
Halifax. Seeton & Mitchell.

To Our Trade Friends
We beg to advise that we have 

purchased the plant of The Beaver 
Harbour Trading Co., Ltd., at 
Beaver Harbour, by which purchase 
we will control one of the larg­
est factories on the Bay of 
Fundy. This in addition to our 
three factories at Black’s 
Harbour, which are equipped with 
up-to-date machinery, will place 
us in a better position than ever 
to supply you with the choice 
pack of Brunswick Sea Foods.

Price Lists and information 
furnished promptly on application 
to

Yours respectfully, 
CONNORS BROS., Ltd.

-THE-

PINNACLE OF 
ERFECTION

Oscar 
Sardines

The most delicate sardines packed 
and in the purest olive oil. Keep 
them to the front. They pay you.

JOHN W. BICKLE & GREENING, Hamilton, Ont,
CANADIAN SELLING AGENTS

I> f

JAMES’ THE BEST 
YOU CAN BUY

ALWAYS A 
GOOD SELLER

DOME
BLACK

LEAD
W. Q. A. LAM BE & CO., Canadian Agents.
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FIND BETTER CHOCOLATE than

Grocers, as well as their customers, have tried 
this, but always with the same result—Failure.

It would be easy to find “ better ’’ chocolate if it 
was made. But the making—“ there’s the rub.”

TOBLER & CO. have a scientific process ex­
clusively their own. The machinery used is nickel- 
plated, thus preserving purity of materials, and the 
milk is obtained from their own cattle—rich Swiss 
milk, not milk from 11 oilier ” cows for convenience 
sake called “ Swiss.”

Much of the chocolate on the market is half 
sugar and chemicals. With this class of chocolate) 
instead of it being ‘‘Once used, always used,” it is 
“once used, always shunned.”

BE WISE. SELL TOBLER’8

Maclure (D. Langley
AGENTS Limited

152154 Pearl St., TORONTO
30 Hospital St., MONTREAL

FOR
QUALITY,
TASTE,
FINISH AND STYLE

STEWART’S
Chocolates and Bon-Bons

Are Positively Unequalled.

THEY ARE IN A CLASS BY THEMSELVES.

MADE ESPECIALLY
for you and your trade.

Send us your requirements. Return Mail 
will bring you Samples and Prices.

THE

STEWART COMPANY
LIMITED

TORONTO

CANADA: MOTT'S:
Ne bitter

Checolet#
N# better DIAMOND

CHOCOLATE

“ The Best is none too good for my trade."
is an old

remark—
In selling your customers

MOTT’S

CHOCOLATE
“ Diamond ” and “ Elite ” brands

you are giving them goods that are Pure 
.and the Best for the most critical 

customer—
ALL JOBBERS SELL THEM

John P. Mott CD. Co.
HALIFAX, N.S.

BILLING AGENTS:
J. A TAYLOR * R. S MoINDOE JOB. 1. HUXLEY 
Monuu Toaokto Wixjriria

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO
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Biscuits and Confectionery

CANDIED FRAGRANT FLOWERS.
One of the latest developments of 

luxury is said to he the candying of 
lvagrant Mowers. The notion is not al­
together new, for violets have been 
made into confections for the palate, as 
cell as into bouquets for the olfactory 
organs, from time to time for a long 
period.

At any rate, it seems that the fashion 
lias gut a new impetus of late, and a 
candied violet is coming to he regarded 
a= an acceptable "bonne bouche to be 
presented to a lady.

There is also, we are told, a demand 
lor sugared rose petals, which is being 
catered for by some enterprising artists 
in sugar. It can hardly be pretended 
that no were made into "sweets are of 
any medicinal etlicacy, though damask 
lose leaves have long held a recognized 
place in the materia rnedica.

W helhei the v iolet has au> Ihurapcu 
lie qualities does nut appear, liiougn 
Hie leaves ynut the Mower) have just 
now some reputation—outside the medi 
.al faculty—as a cure lor cancer.

The best that can be hoped for, il 
Mowers are to be eaten as well as to be 
seen and smelled, is that the) may in 
all cases prove to be innocuous. It is a 
nice question whether the perfume is 
always a sale guide.

f’erhaps the modern craze is, after 
all, only a form ol luxury. A candied 
• iolet or a dish of rose leaves cunning 
i) prepared lor the tea table could nut 
possibly enter into the category ol 
. heap sweet for the million.—London 
i ilobe.

PURE MAPLE PRODUCTS.
Canada supplies over three-sevenths 

ul the world's output of maple syrup 
and sugar. There are enough maple 
trees to increase the quantity now made 
live or six times. According to the 
census of 1UU1 the average annual out 
put approximates ir,bU4,b2o pounds, 
the inonev value of which is placed at 
.pi,i"tiU,4b2.

There has been an increased demand 
Muring the last few years for the pure 
maple syrup and sugar, and there is at 
i he present time every assurance that 
.11 enhanced price would be paid for the 
.enuine article.

During the past year the Minister of 
inland Revenue has been taking active 
tops in the enforcement of Foods Adul 
uration Act. Instructions were given 

mi February 1, 1905, to have sample
) vups and sugars obtained and analyz 
A. It was decided that two collee- 
iiuns of these should be made : one pre 
ious to the maple sugar season, in the 

-pring of the year, and another after 
.he product of the season had been 
laced on the market.
fn the first collection only 24.3 per 

unt. of the samples were found to be 
.'enuine, whereas in the second collec- 
ion there were a great improvement.

C3.4 per cent, being found to be genu 
ine.

What the trade in sugar and syrup de­
mands is an article that can be placed 
on the market, giving the name and ad 
diess of the nroducer who made and 
put up these goods, and also on this 
same label conspicuously lettered in 
large type, the words, "i’ure maple 
syrup," or "I’ure maple sugar."

BISCUIT FACTORY FOR CALGARY.
Biscuit factories seem to be the cry 

mg need of the Calgary district. There 
are applications anil inquiries pouring 
in from every quarter concerning the 
city and the prospects lor the estab­
lishment of such an enterprise.

The board of Lade recently received 
application from a Minneapolis linn 
asking the city to make no arrange 
meuts with ail) oilier form ol industry 
until such time as their representatives 
should reach the city.

They claim to be backed by any am 
ounl ol capital, and to have all that is 
necessary to start an enterprise ol llial 
kind. Representatives ol the company 
are expected to be in Calgary in a few 
days.

THE BEET ROOT.
Berlin s beet contracts are fib acres 

more than last year on tins date, tile 
contracts to date numbering I.Uiii, in 
volvmg an acreage ol 4,’doV. Waterloo 
county alone has given <li contracts ol 
l,i UU; acres, while some seventeen 
other counties contribute to make the 
above total acreage. Un the UU2 re 
uevved Waterloo county contracts there 
is an increase in the acreage over that 
ol the same contracts last ycai am 
ouuting to il, acres. The b4- renew 
ed contracts ol tile outside counties give 
an increased acreage ol l’Jb, over the 
same contracts last year, boo new men 
begin beet growing this year. There 
are, therefore, increases all along tile 
line in sugar beet cultivation which 
continu the conclusion that farmers are 
making a success ol beet cultivation. 
Between 20U and 3U0 acres are being 
added weekly to liic acreage list, which 
is now nearly as large as the factory 
can accept.

BUSINESS PERSONALS.
F. S. lirstadt, Waterloo, was one of 

the merchants trading in Toronto last 
week.

Roy Colborne and wife, Tillsonburg, 
spent the Faster holidays in Toronto.

T. B. Cramp. Orillia, Unt., spent the 
F.aster holidays in Toronto.

J. R. Calderwood, of Huntsville, 
Unt., has been painting up his boat and 
getting ready for his Summer visitors. 
Among these he includes the grocery 
travelers. Some day he'll get two or 
three of them out together, and if the 
tales they tell don’t sink the shin he’ll 
know he was not born to be drowned.
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Your Opportunity
Made from the best materials, 
by the best process, put up in 
the best way, selling with re­
gularity.

Perfection
Cream
Sodas

offer splendid inducements to the 
Grocer, no matter where his 
store is.
We advertise

01
in the newspapers. The people 
read, then go to their grocers 
Tv» SEE.

What are you going to say 
when 
your
customers 
call ?

3-lb. Cards or Tin»

™E Mooney 
Biscuit 8c Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal
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THE IDEAL
JAMS«* MARMALADES

When there is so much adulterated sealed 
fruit on the market, it behooves a grocer 
to move with caution.
You cannot afford to experiment with 
doubtful quality or unknown brands.
Your policy is to hold fast to the recog­
nized leaders—

SOUTHWELL’S 
JAMS AND MARMALADES

The name SOUTHWELL on Jams and 
Marmalades is synonymous with Merit, 
it means the goods are Al quality, pure.

You are too wise to pass by Southwell’s.

FRANK MAGOR & CO.
Canadian Agents

MONTREAL

There are other Cocoas
offered for the acceptance of the trade 

simply because they are

Dutch
Van Houten’s Cocoa
gained for Dutch Cocoa the reputation that 
causes others to seek shelter under the name.

Van Houten’s Cocoa
continues to appeal to the trade and the public 

only on its Superlative Quality and 
Superiority.

“ Best and Goes Farthest. "
Made simply by adding boiling water.

Dominion . , I J. L. Watt & Scott, - ■
Age 3 | Watt, Scott & Goodacrb

TORONTO 
MONlREAL

iA:« -

“Dublin Made”

JACOB’S
IRISH

BISCUITS

Many people—grocery men among them—have been surprised 
to find Biscuits of such quality coming from Ireland. Each order 
and repeat order serves to increase the wonder of buyers, for we 
are always bringing out novelty after novelty, and our Biscuits 
never get into the rut of the commonplace

Write our agents for descriptive pamphlet and quotations.
Canadian Agents x

Kenneth H. Munro 
324 Coristine Bid. Montreal 

C. <fc J. Jones Bros., 
424-425 Union Bank Building 

Winnipeg 
Wilson Bros.

Wharf St. Victoria. B. C.

W. ®L R. JACOB ®L CO., Limited 
Dublin, Ireland

A UNE THAT WILL PLEASE YOUR CUSTOMERS

Switzerland

inTëstlé’s
CHOCOLATE

Richest in 
Cream

LAMONT, CORLISS & CO., ,mp*^r.
27 COMMON 8T., MONTREAL

Always in the Lead
That’s where you will find

Shlrriff’s Flavoring 
Essences

when the quality race is on.
Don't Buy Unreliables.
The Best Is Obtainable.

MANUFACTURED BY

IMPERIAL EXTRACT CO., 
Toronto

,£

16
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45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co., Ltd.
The Oldest and

uJa Largest nanufacturers of

PURE, HIGH GRADE
COCOAS

AND

CHOCOLATES
No Chemicals arc used in their 

manufacture.
Their Breakfast Cocoa is abso­

lutely pure, delicious, nutritious, and 
costs less than one cent a cup.

1 heir Premium No. i Chocolate, put up in Blue 
Wrappers and Yellow Labels is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to cat 
and good to drink. It is palatable, nutritious and health­
ful ; a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade mark is on every 
package.

Walter Baker & Co., Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 86 et. Peter St., Montreal, Can.

Registered. 
U. b. Fat. Oft

Pure Tested Maple Syrup only is sold 
under Small's brand. When customer 
asks fort in of Maple Syrup it’s nice to 
be able to produce same, and particu­
larly a world-renowned brand.

Small's Brand monogram mounted on 
maple leaf, was registered in 1881, the 
oldest registered maple syrup trade mark 
syrup in the British Empire. 2nd— 
Small's Brand has been awarded with 
hut one exception all Gold and Silver 
Medals ever offered in Canada, and 
many from abroad.

You certainly have a first-class 
line.—Wood & Strvrxs. New York.

Is superior to anything I have 
seen on the market.—II. Mock- 

ford. London. Eng.
AU Jobbers.

Product THE CANADA MAPLE EXCHANGE
MONTREAL

GETTING THERE WITH THE
HAMMER.

The traveling representative who fol­
lows also the innocent avocation of 
"clout plugging,’’ a polite term for 
nailing up small advertising signs, will 
be interested in the following “warn­
ing" sent by J. F. Davis, of Tweed, 
some time ago to Mr. T. II. Estabrooks, 
St. John, N.B., proprietor of Red Rose 
tea There mav he some grocers 
throughout the Dominion who have a 
fellow feeling for Mr. Davis’s protest 
Here is what he said :
■ “Dear Sir,—I don’t mind waiting for 
tea now under order, but I do mind and 
object to your man nailing placards on 
the front and most conspicuous part of 
my building ; placards that soon fade, 
look scabby very soon, and which peo­
ple never notice, being too common 
now. T object to building a nice house 
and have some one or more making a 
hill-hoard of it. T wish vou could see 
the front of our store, and could count 
the big holes. 7 or R. left after remov­
ing just one of your cards, and there 
were several strung along under both 
windows, leaving moldv and discolored 
snots which paint only can efface. 
Your man. and the Cow Brand soda 
man. especially, are due to have mv 
most assiduous regards hereafter, and 
you and those clout pluggers. if thev 
would avoid trouble, will please regard 
warnin" from

“Yours trulv
“J F DAVIS “

There's a short sequel to the story 
The next time the Red Rose tea man 
called Mr. Davis extended him a warm 
though far from cordial recention, but 
before he left peace prevailed and he 
had pocketed another order for the 
(lowery beverage.

ENLARGEMENT OF PLANT
The Robert fireie To. White Sw:an 

Mills, Toronto, are making extensive 
alterations to their niant and machin­
ery, which will practically <rive them a 
capacity equal to double their present 
output in spices and cereals. They 
have taken over the whole of the prem­
ises in which their present mills are 
situated.

SPRAGUE

CANNING MACHINERY CO
CHICAGO, ILL., U.8.A.

IT S A MONEYMAKER
every time, but you will 
never know it if you never 
try it. Catalog tells all.

KINGERY MFG. CO. 
106 E. Pearl St., Cincinnati

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

MoLAUCHLAN A SONS CO. limited, Manufacturers, OWEN SOUND, Canada.
67

1845-1905

COX’S
INSTANT POWDERED 

GELATINE
An old friend in ix new guise.

Saves time and trouble Revives in every package

Canadian Agent*: J, & G. COX,
C. E. Colson k Son, Montreal Ltd.
D MaaaouàCo., Gorgée Mills,
A P Tippet à Co.. EDINBURGH

UPTON’S 
Jams, Jellies 

and 
Orange 

Marmalade
are standard goods. They 
are properly made and cor­
rectly labeled and have the 
confidence of the grocer and 
consumer.
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_J PAYNE_ 
PRINCIPLES

1. To render unto the seller that which is the seller’s—Profit.
2. Never to take from the smoker one particle of his delight.

3 Always to make PebblC and PhârâOh Cigars as good as if they 
were for the King.

4. To stick to the Grocer through thick and thin.
5 To be Watchful in Buying, Careful in Making, Honest in Selling, 

Scrupulous in Charging, Prompt in Shipping, Courteous 
at All Times.

J. Bruce Payne, Limited, frifrs., Granby, Que.

- Svf

FISHING
is all right if you catch something. But you cannot 
“catch” unless you have the right bait.

You don’t mean to say you are trying to land the 
smoking trade without the aid of

T.&B.
Might as well try to land a whale with a trout 

hook and a bamboo.
The average smoker will have his T. & B. and 

no other. It is dangerous to make other recom 
mendations.

Get the right tackle. Get T. & B. It. will help 
you to pull in dollars.

The Geo. E. Tuckett & Son Go., Limited
Hamilton, Ont.
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Tobaccos, Cigars and Accessories

CIGAR CUTTERS-STYLES AND 
PRICES.

While some men might be content 
with a cigar cutter that cost a dime, 
there are other men that like some­
thing a little finer, and for such smok­
ers there are provided good cigar cut­
ters, which are made in great variety.

In gold cigar cutters of one familiar 
type, made in the form of an elongated 
hell, and with a little ring at the top 
by which the cutter can be carried on 
the watch chain, there are fiftv or more 
styles, alike in their general propor­
tions. and yet varying more or less in 
shane, finish and ornamentation. Some 
of these cutters are plain and with a 
polished surface, while others have a 
dull finish.

Among them are some beautifully 
etched, while still others are set with 
diamonds and with other jewels. A 
simule cigar cutter of this type could 
lie bought for $lfi, from which price 
i hcv range upward in cost to as much 
as $125.

Rut there are cheaper gold cigar cut­
lers. One -of the disk time, of about the 
size of a twenh'-five cent silver coin, 
but much thinner, made to he carried 
in the waistcoat pocket—$9.50 for this.

Another thin pocket cutter is oblong 
in outline, with a finger hole in either 
end. With the fingers through these 
holes the cutter can be closed together 
to cut off the tip of a cigar placed 
through a little opening at the centre. 
This stvle of cutter costs the same as 
the simplest of the bell type, $16.

Still another style of good cigar cut­
ler is one designed for use on a smok­
ing table, this cutter having a grace­
fully modelled handle, large enough to 
be convenientlv grasped, something in a 
general way like the handle on a child's 
'kinning rope in shape, only not so big. 
This style of gold cigar cutter costs 
$48.

While cigar cutters of some sort are 
more generally used, there are smokers 
who do not fancy cutting off the tip of 
•i cigar, but who prefer to pierce it. and 
for such there arc provided gold cigar 
piercers.

The cigar piercer is in appearance 
icry similar to a short gold pencil, but 
pressure on its upper end causes to pro­
ject from the other not a pencil tip, but 
i suitabl'- shaped piercer with which 
the tip of the cigar may be pierced. 
Like the bell cutter, the cigar piercer 
is equipped with a ring by which it can 
i'C carried on the watch guard. Hold 
igar piercers, according to style of 

finish, sell at $24 to $28.

AMERICAN TOBACCO CROP 
SERIOUS.

"Should the next domestic tobacco 
rop fail, then most assuredly the cigar 

manufacturing industry would find itself

in a very desperate position,” is how a 
man well versed in the affairs of the 
leaf market expressed himself yester­
day. Continuing he said : ‘‘There is 
as yet, however, no call for worry the 
supplies of both domestic and foreign 
tobaccos now in hand are sufficient to 
last the year, and in addition Pennsyl­
vania. Ohio, Wisconsin and New York 
hope this year for the biggest crops on 
record. Prices are high and will cer­
tainly remain so for another year at 
least.

Very High Prices.
'Better grades of domestic tobacco 

are at least 40 per cent, above the 
values ruling in normal times, while 
lower grades run all the way from 100 
to 200 per cent, above quotations of 
average years. This condition is due to 
the partial failure of the last crop, 
caused bv excessive rains all through 
the northern tobacco belt, and to ‘pole 
sweat’ injuries, the latter reducing the 
supply in some sections by fully 30 per 
cent.

Due to Increased Demand.
The reports that have been circulated 

regarding a corner in tobacco are all 
moonshine : there is nothing whatever 
in it. The present situation is due to 
natural causes alone—chief among which 
is the ever-increasing production of 
cigars and tobacco. The growth in the 
latter branch of the industry has been 
a veritable godsend alike to the farmer, 
the leaf dealer and the cigar manufac­
turer; it has caused a demand for the 
refuse, scraps and waste products of 
raw tobacco. Such stuff in past years

was either thrown away as waste or 
was sold for a cent or so per pound ; 
to-day it brings as high as 23c. This 
stuff, it is said, goes mainly into the 
manufacture of cheap smoking and 
chewing tobaccos.’—X V Journal of 
v'ommerce.

SWEETC*poa*i
jtxl

Cigarettes
STANDARD

OPTHB

WORLD
Sold by all leading Wholesale Houeca.

C L A V PIPES
A perfect article. Sell it.

Insist upon having Mclk>ugall's.

D. McDOUGALL 4 C0„ Glasgow, Scot.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It*s a Trade Bringer.
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To Help You Cultivate
high-class trade----trade that calls for the best in quality
— the only trade that is lasting and profitable----we
make this special offer on

SNIDER’S CATSUP

Made from 
Fresh, 
Ripe

Tomatoes

L^tiWyPKStiiW^AgT-Tt;

Without
Fermentation

or
Adulteration

1 Case Free with every - - 
A “ “ “ an Order for

5 Cases
21 “

It takes more than the label to make Tomato Catsup. Your best cus­
tomers can discriminate between “Snider’s,” skillfully prepared from fresh, 
ripe Tomatoes, and so-called catsup made from the slop and drainings of 
the canning factory.

CATER TO THE BEST TRADE — IT PAYS.

SNIDER’S OYSTER. COCKTAIL CATSUP
and SNIDER’S TOMATO SOUP

the same high grade as Snider’s Catsup, are trade-winners.

Sole Agents for Ontario and Northwest Provinces:

A. F. MacLaren Imperial Cheese Co.
Head Office, TORONTO

GO
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

April 26, 1906.

Baking Powder.
Cook'» Friend- Per dor.
8Ue 1, In I end 1 doe. boxe................. $110

“ 10, in < dox boxe.......................... 110
" A in 6 "   0 80
•' 11, In « M ................................  0 10
“ A in 4 “   0 40

Pound Une, 1 dos. In oeee..................... S 00
12ox tins, " “ .................... 1 40
5-lb. " à " “ .................... 1« »

W. B. OILLABD A OO. 

Diamond—
Mb. tine, 1 dox. In osee........................ S? 00
Mb. tins, 1 ;; "   1 *
I-lb. tins, 4 “ "   0 75

IMPERIAL BAKING POWDER.

Per dos.

4 doz............ .......  10a ........  «0 86

....... 12-oz. . ........ 3 50

2|lb. ....

OCEAN MILLS. Per do*.
Ocean Baking Powder, | lb., lib.. 

1 lb..

«do*.... #0 45

, 3do*.... 
Borax, | lb. packages, 4 doz — 
Cornstarch, 40 pks. in a case . 
Freight paid 5 p.o.80 dais.

0 90 
1 35 
0 40 
0 78

MAGIC BAKING POWDER.

Oases. Sizes. Per doz.
6 dos.... . 5a .... $0 40
4 M ... . 4-ox. .... 0 60
4 " ... . 6 " .... 075
4 " ... . 8 " .... OK
4 M ... . U " .... 1 40
1 M ... . U “ .... 145
4 M ... . 18 " .... 1 «
1 " ... . 16 " .... 170
1 “ ... :T2 .... 4 10 

.... 7 30
1 "
1 !* ... 
1 " ...

*. 11° "

. 16 "

}PK 56**

ROYAL BAKIEO POWDER.

Royal—
Sizes.
Dime .. 
lib. ...

Per Dos.
....• 0 95

.... 1 95
lib. ... .... 1 55
11 os...
1 lb. ... ............. ............... .... 3 85 

.... 4 90
3 lb. ... .... 13 60
6 lb. ...

Sises. Per Dor

1 lb........ .... 1 33
.... 1 90

lb.......... .... 145
12 ox .., .... 3 70
l lb..........
3 lb.......... .... 13 20
i lb........

T. KINNKAR & CO. 

Crown Brand—
1 lb. tins, 2 doz. in case . 
à lb. “ 2 “ "
III. 14 4 " M

♦1 30 
, 0 80 

045

Blue.
Keen’s Oxford, per lb............................ #0 17

In 10-box tots or case ...................  0 16
Reckitt's Square Blue, 13-lb. box .... 017 
Reokitt’s Square Blue, 5 box lots .... 0 16
GUlett's Mammoth, | gross box........... 1 00
Nlxey’s "Oervus,” In squares, pei lb. 0 16 

,r " in bags, per gross 1 36
'* " In nenner boxee,
according to sise.................... 0 03 0 10

Blaek Lead
Reckitt’s, per box..................................$1 15
Box contains either 1 gross, 1 oz. size;

1 gross. 2 oz.. or à gross, 4oz
Reckitt's Zebra paste. 1-gro. boxes, $10.20
per gross.

JAMES’ DOW k BLAGS LEAD.
Per gros»

6a size............................................. . S3 40
la sise................................................. 1 50

AMERICAN PURE FOOD COMPANY.

Borax “Queen.
40-oz. case, 4 doz............
8-oz. “ 4 “ .........

0 40 
U 50

Lot 7 cases, freight paid. 
Conditions -? per cent. 10 days ; net 

30 days.

Cereals.
Wheat 08, 1-lb. pkgs., per pkg.......... 0 Ob

" " 7-lb. ootton bags, per bag.

PETERBOkOl UII 
CEREAL CO.

Canada tiakes, 
“Standard 
case, 36 15's
.............. S4 40

Canada flakes, 
5-case lots. 4 30 

Canada tiakes, 
“Jumbo" 

case, 21 25 s
.................  4 90

Canada tiakes, 
Jumbo'' 

S-caae lots. 4 80
Freight prepaid.

Choeolatas sad Cocoax
IHl OOWAN 00., LIMITED.

Oo box

Hygienic, 1-lb. tins.............per dos. $6 76
“ |-lb. tine..............  " 3 60
" Mb. tine.............. M 1 00
" fancy tine.................. " 0 86
" 6-lb. tine, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, |-lb. tine, per dos.........  3 40
Ooooa Essence, sweet, *-lb. tins,

dos ........................................... 1 66

CANADA

Queen’s Dessert, j|’s and |'s.

Barrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELANDS BAKING POWDER.

Mexican Vanilla, ft's and Is............
Royal Nary Rock. " * ...........
Diamond, " M ...........M re................

Icings for oak©—
Chocolate, pink, lemon color, lbs.. 
Orange, white and almond, |-ibe...

Confections—
Cream bars, large boxes................

" small

|0 40 
. 041 
. 336
. 0 K
. OK 
. 01

Chocolate ginger, lbs... 
" %r Ml*.

wafers, 8lb. I 
1b. boxee...

FRY'S.

•1.75
. . 1.00
Per dos. 
..UK
... LK 
... 175 
... IK 
... 1»

Oaraooas. i s. 6-lb.
Vanilla, |’s .........................................
"Gold Medal" sweet. |’s, 6-lb. boxee 
Pure, unsweetened, 4'e, 64b. boxee 
Fry’s 1'Diamond," |V 14-lb. boxee 
Fry's "Monogram,’’ fs, 14-lb boxes

Barrels—When packed in barrels one per 
cent, discount will be allowed.

per lb. 
10 41 

0 41 
0 K 
0 41 
0 14 
OK 

*er dos. 
1 40 
4 50 
• K

Concentrated, Fs, 1 dos. in box .
M tfce. - "

Homoeopathic, I’s, 14-lb. boxee .
" è’e. U lb. boxee................

EPPS'8.

▲gents, C. E. Colson & Son, Montreal 
In I, à and 1-lb. tins, 14-lb. boxes, per

lb. ....................................................... OK
Smaller quantities ................................0 37

BEN8DOBP 8 OOOOA 

A. F. MacLaren, Imperial Cheese Oo., 

Limited, Agents, Toronto.
lb tins, 4$ doA to case.......per dos., $ 90

l " "4 " " .... " 3.40
h " M 1 M " .... H 175
I " M 1 " ee .... H 9.00

JOHN P. MOTT A OO. B.

R. 8 Mclndoe, Agent, Torontr.

Per lb.
Elite. | ».................................................... 10 30
Prepared cocoa, | s to | a ....................  028
Mott’s breakfast cocoa, I s.................... 0 38

................................ Is......................... OK
" No. 1 chocolate, |’s....................  0 30
“ Navy “ |s...................  0 27
“ Vanilla sticks, per gross........... 100
" Diamond chocolate, J’a and 6 s. 0 23 

Confectionery chocolate,,21c. to 0 31 
" Sweeti hccolate liquors..30c. to 0 34

WALTER BAKER A CO., LIMITED.

Per lb.
Premium No. 1 chocolate, 11-lb. boxee $0 K
Vanilla chocolate. 6-lb. boxee............ 0 47
German sweet, Mb. boxee ............. OK

Per lb.
Breakfast ooooa, $, 4, i and 5-lb tins 0 40 
Cracked ooooa, |-lb. pkgs., 13-lb. boxee 0 33 
Caracas sweet chocolate, 6-lb. boxee 0 $7
Caracas Sablets, 100 bundles, tied 5 s,

per box................................................ 3 00
Soluble chocolate (hot or cold soda)

1-lb. cane.................................... • • • • • 0 43
Vanilla chocolate waters, 48 to box,

per box.............................................. 166
The above quotations are f.o.b. Montreal.

WALTER M. LOWNKY OO.

Canadian Branch, 165-171 William at. Montreal 
Breakfast cocoa— Per lb.

5- lb screw top cans, 10 cans in case, 36c. 
13-lb. boxes, tt boxes In case, 1-lb. una. 3bc.
6- lb. boxes, 11 boxes In case,Mb. tine. 36a 
6-lb. boxes, 12 boxee In case, fib One. 36a 
6-lb. boxee, 13 boxes In case, 1-5-lb.tins 40c.

Sweet chocolate powder—
5- lb. tins, 10 tine in case....... ........
12-lb. boxes, 6 boxes in case, 1-lb. tins. 26c. 
Mb. boxee, 11 boxee In case, Mb. une. 26a. 
Mb. boxee, 11 boxe» In oeee, 1-lb. tins. 28c

Premium chooolete—
Mb bxx, 11 bxx In oeee, Mb. pkgx 
Mb. bxx., 12 bxx In oeee, Mb. pin 30a

Milk ohooolxte—
Mb. bxx. 11 bxx. In oeee. Mb. pksx .28-, 
100 tcent piece» In box, eecb............ 811o

Veuille sweet chocolate—
100 2-cent. piece» In box ............. 8V25
Mb. bxx, 12 bxx In oeee, Mb. tlux. 26c
6- lb. bxx 11 bxx, In oeee, è-ftk tine... fcc 
Mb. bxx., llbxx In cnee. Mb. pkx* 25c

Diamond sweet chocolate—
Mb. box ex llbxx In oeee, Mb.pk»_ Bo. 
H-lb. boxex « boxee In oeee, l ib. pm 
Mb. “ 12 " “ Mb. ,r 22c.

Gold Medal « hocolate powder—
5 lb. tbs. 10 tin» in cate...........................36c.
10 lb. tins, 10 tins in case........................33a

XX XX chocolate powder
5-lb. tins, 10 tins in case...........................27c.
10-lb. tins, 10 tins case....................... 25c.

TOBLER S MILK CHOCOLATE.

5c. sticks, per box (« •*»<£■>.............. } X
10c. tablets or croauetts (20)............... 1 50
20c. “ l*0#-..............  2 42

Condensed Milk
h Anchor brand, oases 4 doR, Deroaee|6 00 

evap. cream, op. 4d. 4 K

BORDEN H CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal A Toronto.
‘ Eagle 1 brand (4 doz. ).................$6^ $1°50

• Gold Seal brand (4 doz l....... 5 00 1 25
“Challenge " brand (4doz.).. .. 4 OC 1 00
Evaporated cream -
“Peerless" brand evap. cream 4 75 l 20

" hotel size.................  4 90 2 45

nu**0

TRURO OONDKNSED MILK A CANNING 
GO.. LIMITED.

Jersey brand evaporated cream
per case (4 doz.)................................. ft 65
Reindeer " brand per case (4 doz). .. 5.60

[jüâÊfCfiS

___

Coffee».

TBS EXT, BLAIX OO., LIMITED.
In bulk— Per lb
Club House.............................................  0 32
Royal Tava...................... .....................  0 31
Royal Java and Mocha....................... 0 31
Heoter.....................................................  o 30
Emusses................................................... 0 38
BbbImi................................................... 0 26
Ambrosia................................................. 0 25
Fancy Bourbon...................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins........................ • 0 30
Gold Medal Mb. tins........................  031
Kin Hee, 1-lb. tins.............................. 0 »
Cafe Dee Gourmets, ground only, 1-

Ib. glass jars.....................................  0 »
English Breakfast, ground only 1- 

Ib. tins............................................... 0 If

JAMES TURNER A OO. Pet lb.
Mecca...........................................................|0 a
Pamseons.................................................  0 K
Cairo.......................................................... o k
Sirdar........................................................ 0 17
Old Dutch Rio............................................... • HI

B. d. MARCEAU, Montreal Per lb,
"Old Crow " Java..................................... $0 K

" Mocha....................................... 0 171
"Condor Java.....................................  OK
Arabian, Mocha.....................................  OK
15-year-old Mandhellng Java and

kend-piokad Mocha......................... 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case....................................... 0 SO
Madam Buot’eooffee, 1-lb. tins............  0B

........................... S-lb. tine............  OK
100 lb. delivered In Ontario and Quebec.
Rio No. 1......................................................0 16
Condor I. 40-lb. boxee........................... 46a

" H. 40-ib. boxee............................ Hr
" in. BWb. bos*............................Hr
" IV, 80-lb. boxee..........................Ha

B. H. A A. R EWING R
Per lb

Mocha and Java coffee. In I-lb tins, 30-
lb cases................................................. H

Mocha and Java coffee, In 1-lb tins, 30- 
1b oases................................................... K

Cheese.
Imperial—Large size jam... .per dos. |8 K

Medium size jars................. " 4 50
Small size jam...................... •* 1 4§
Individual rixe jars............. M 1»

Imperial holder—Large size " UK
Medium else ........................ " ir K

............. M UK
m.......... *■ 1 w
............. - IK
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“ Batgers

Lime Juice 
Lemon Squash

The summer time is fast approaching, when there 
will be a heavy demand for summer drinks. The 
pure fruit juice of both, Limes and Lemons, 
have been and always will be the most popular 
and healthful summer drinks.

44 Batger’s” Lime Juice and Lemon Squash 
are absolutely pure and as good in flavor as 
modern ingenuity, the finest fully ripened fruits 
and over 150 years" experience can make them,

They are put up in two sizes—pints and quarts 
—two dozen in a case—are retailed at popular 
prices, allowing you a handsome profit..

Rose & Laflamme
Montreal - Toronto

-

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “ Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comes of the other 
half.

Which "half” are you selling?

ROSE & LAFLAMME, Agents, Montreal

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

As Pure as the Purest 
As Surest as the Sweetest

ONTARIO SUGAR GO., Limited, - BERLIN, Ont

Equal to Any tor All Purposes
ASK FOR IT
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WM. BRAID & CO., gESUUSCOFFEES and SPICES

PROGRESSION
Is the Order of the Day

The time was, when the possible utility of steam and electricity 
was a dream.

Great strides have been made in the direction of improvement in 
every department, by which the wheels of commerce are kept moving.

No greater improvement has been shown than in the perfection of 
manufactured Spices, and BRAID’S AROMATIC SPICES stand 
to day on the highest point above all other spices for a pure unadulter­
ated product.

Lay aside your prejudice ! Keep pace with the times ! Try 
BRAID’S AROMATIC SPICES, and they will be money in your pocket.

Braid's Best Teas and Coffees, just what the name implies. Nothing 
more, nothing less.

A postal will bring samples and quotations.

WM. BRAID & CO., - Vancouver, B.C. BRAID'S BEST COFFEE 
and GOIOSWORTHTEA 
ARE THE BEST

Coupon Books—Allison's.
Kor sale in Canada by The Kby Blain Co., 

Limited, Toronto. C. O. Beauchemin * 
Fils. Montreal
$1, *1, S3. SS, $10 rod $30 books.

Un- Covers and 
num Coupons 

bered. numbered
In lota of leaa than 100

books, 1 kind assorted. 4c. 44c.
100 to 500 books................. 3|e. 4c.
100 to 1.000 books.............. So. Sic

Allison s Coupon Pass Book.
f l 00 to $3 00 books ................ 5 cents e*cb

5 00 books.
10 00 "
15 00 "
SO 00 "
15 00 "
50 00 "

liiil

. cuarer
k tus.. Inermiee.

Cleaner.

Per doz. 
4-oz cans $ 0 ! 0
6-uz. “ 1 35

10-oz. •• 1 85
Quart “ 3 75
Gallon “ 10 00

Wholesale Agents 

The Davidson à Hay. Limited, Toronto

Infants’ Food.
B Toineon's patent barley *-lb. tins — $1 25 

•' 1-lb. tins.,.. 1»
groats 4-lb. tins.... 1 28 

" 14b. tins. .. 2 25

Jams and Jelliss.
SOUTHWELL’S GOODS. Per do* 

Frank Magor * Co.. Agents.
Orange marmalade.................................$1 50
Clear jelly marmalade....................... 1 80
Strawberry W. F. jam......................... 2 00
Raspberry “ " ......................... 2 00 r
Apricot " " ......................... 1 75
Blackcurrant " ......................... 175

Other jams................................. $1 55 1 90
Red currant jelly ................................ 2 75

t. unoN a oo.
Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. $1 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... per lb. 0 064
7 and 14-lb. wood pails.............per lb. 0 061
30-lb. wood pails........................ " 0 064
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz. 1 00
2-lb. tins, 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails,6 pails in crate

per lb. 0 061
30-lb. wood pails........................... " 0 06*
Home Made Jama-absolutely pure—
1-lb. glaks jars (16k>z. gem) 2 doz. in

case...........................per doz $1 45 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate.....................................per lb. 0 09
7,14 and 30-lb. wood pails, 6 pails in

orate...................................... per lb. 0 09
Lard.

THE N K. FAIRBANKS CO. BOARS HEAD 
LARD COMPOUND.

Tierces ................................................... *0 081
4 bhh.......................................................... 0 08J
Tube........................................................... 0(81
Cases, 3-lb. tins........................................ 0 G9Î

•’ 5-lt. “ ....................................... 0 094
“ 10-lb. “ ...................................... Otof

20-lb. wooden pails ................................ 1 80
2u-lb. tin pail-.......................................... 1 70

Wood net, tin gross weight.
Liooriee.

NATIONAL LICORICE OO.
5-lb. boxes, wood or paper... .per lb. |0 40 
Fancy boxes (36 or 50 sticks).... per box 125
"Ringed” 5-lb. boxes............ per lb. 0 40
“ Acme ” pellets, 5-lb. cans... .percan 2 00 

" “ (fancy boxes 40) per box 1 50
Tar liooriee and Tolu wafers, 5-lb.

nan«.....................................per can 2 00
L?-3orioe lozenges, 5-lb glass jars.,.. 1 75

" " 20 5-lb. cans............. 1 50
'^Purity " licorice 10 sticks............. 1 46

" 100 sticks............. on
f mloe large cent sticks, 100 In box................

Lye (Concentrated)
GILLETTS PERT U MED. Pernaee.

1 caw of « dm.........................................$3 60
8 css* of 4 dos...................................... S3 50
5 oases or more ................  ................. 8 40

Mince Meat.
per l

per case of doz. net......... 3 00

Mustard.
COLMAN8 OR KEEN A

D.8.F., 4b. tins...................... per dos.$1

" 5
per.l“- !

* è-lb. tins . 
ill,-lb. tins

Durham 4-lb. jar...........
" 1-lb. jar..........

F. D., i-lb. tins........................ per doz.
" è-lb. tins.........................

e. D. MARCEAU, Montreal.
’Condor,’’ 12.1b. boxes—

(lb. tins............................... per lb.| 0 35
lb. tins.................................. " 0 35

lb. tins.................................. " 0 324
4-lb. jars..............................per jar 120
1-lb. jars............................. 0 36

Old Crow," 11-lb. boxei
4-lb. tins...................
è-lb. tins....................
1-lb. tins...................
4-lb. lam...................
14b. jam...................

..per lb. 25 
0 23

. M 0 224

.per jar 0 70 
0 26

Orange Marmalade.
THE SBY, BLAIN OO., LIMITED.

•‘Anchor" brand 1-lb. glass...........
ouart gem jars .

T. UPTON * OO.

12-oz. glass jars, 2 doz.case... .perdoz.f 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 964 
Golden shred marmalade, 2 doz. case,

per dos.......................................... 1 75

Saratoga Chips.
MRS. RORtR'S SARATOGA CHIPS.

36 large size pkgs.. per case..... .............. #'• 40
71 small •' “  5 40
Assorted I8's and 3/s .............................. 5 40
In bulk— Bbla.. 5u-lb., per lb..................... 0 25

" ♦ bbls.. 2 -lb.   0 25
Terms 30 days net, or 1 per cent. 1C days.

•ode.
OOW BRAND.

^DWIGHT’S

AKINGSODA

Ing
box. S3 00. 

Caw oT è lb. («
U

. |1 50

. 140

per box, 1 
Caw of 11 

lb. (containing 36 
l-l\ and eoj-lb. 

pkgs),per box, $3 00. 
Case of 5c. pkgs. containing 96 pkgs-Y pee 

box, S3 0U

MAGIC BRAND
Per caw

No. 1, cases, 60 1-lb. packages.............$ 2 75
No. 1 ” 120 è-lb. " .............. 2 75
"°». " •• }.......... .,6

No. 5 Magic soda—cas* 100—10-ox. pkgs.
1 ease  .....................................................  S »
I cas*. .................................................  2 75

Soap and Washing Powders
A. P. tippet à oo., Agents.

Maypole soap, colors............ per gro*$10 »
11 " black............... 15 30

Oriole soap.............................. " 10 20
Glorlola soap........................... " U 00
Straw hat polish.................... H 16»

•tareh.
EDWARDSBUSO STARCH OO., LIMITED.

Laundry Starches— r lb.
No. 1 White or bine, 4-lb. carton . | 0 064 
No. 1 " w Mb. 0 Obi
Canada laundry....................
Silver gloes, 6-lb. draw-lid 1 
Silver glo*. 6-lb. tin canisters... 
Edward* silver aloes, 1-lb. pi 
Kegs stiver gloss, large crystal.
Benson’s satin, 1-lb. cartons .
No. 1 white, bble. end kegs.
Canada White Gloes, 1-lb. pkgs... 0 06i 
Benson’s enamel—per box 1 M to 1 60
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BORDEN’S BRANDS
Absolutely the product of Pure 
Milk—Noskim milk—Hygienic- 
ally and every other way the
BEST.

profitable: because they 
repeat orders-

WILLIAM H. DUNN,

“Eagle” brand Condensed Milk.

“Peerless’ brand Evaporated IP01^^ 
Cream.

ALL JOBBERS

MONTREAL and TORONTO
Scott, Bathgate II Co.. Winnipeg, Man. Shallcross, Macaulav k Co., Vancouver and Victoria, B C

Culinary Starch—
Benaon A Co.'s Prepared Corn__ 0 07
Canada Pure Corn........................... 0 Oti

Starch—
Edwardaburg No. 1 white, 1-lb. car. 0 10 
Edwardaburg No. 1 white or blue,

4-lb. lumps...................................... 0 08*

AMERICAN PURE FOOD COMPANY. 

Japanese Starch.

1 case, 5 doz..................................................... $5 00
5 “ 5 “ ............................................  4 85

Lot 5 cases, freight paid.

CORN STARCH “ROYALTY.

12-oz. case, 4 doz .....................................  0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. SO 05 
Acme Gloss Starch—1-lb. cartons, boxes of 40 lb....... 0 05$
Finest Quality White Laundry—

8-lb. Canisters, oases of 481b.... 0 05j
Barrels, 900 lb................................ 0 06
Kegs, 100 lb.................................... 0 06

Lily White Glosa—
1-lb. fancy cartons, cases 80 lb. 0 074
6-lb. toy trunks, 8 in case.......... 0 07|
Mb. enameled tin canisters, 8

incase........................................... 0 074
Kegs, ex. crystals, j.00 lb............  0 064

Brantford Gloss —
1-lb. fancy boxes, oases 361b.......$0 074

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50

Celluloid Starch-
Boxes of 46 cartons, per case— 3 50

ilinary Starches—'
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 054
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 07
Crystal Maise Com Starch—

1-lb. packages, boxes 40 lb.......... 0 07

SAN TOY STARCH.

10c. pkges, oases 6 doz., per case.. 4 75

ST. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec, 
ilinary Starches—
Bt Lawrence com starch, 40 lb . 0 07 
Durham ooro starch, 401b............  0 054

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 05j

" 3-lb. cartons, 36 lb.. 0 05,
" 200-lb. bbl............. 0 05
“ 100-lb. kegs............ 0 05

Canada Laundry, 40 to 46 lb........  0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07f

“ 1-lb. fancy, 30 lb........... 0 07:
** large lumps.l00-lb kegs 0 06f

Patent starch, 1-lb. fancy, 28 lb..
Akron Gloss, 1-lb. packages, 40-lb.

small's brand—Standard.

1 " " per case....................................... 4 90
| ■' « ....................................... 6 70

Blue Label I s.........

0 07- 
0 064

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5 
per cent.

J. & J. COLMAN'S, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs...........^.......... 6Jc.

MOTHERS
FAVORITE
MKLAOAMA

put up in 3J, 60 and 100 lb. boxes.
Wholesale Retail. 

Black, green, mixed, 1 lb.........0 18
è lbs.........0 19

1 lbs. à 4s.. 0 20 
14-8,. 4sA 4s- 0 28 

1 lbs, & 4s 0 35 
1 lbs. & 4s. U 40 

3 p.c. off 30 days or 3 months.

0 25 
0 25 
0 30 
0 40 
0 50 
0 60

Tin.
SAL ADA CEYLON.

Wholesale. Retail

Blue Label, i's........................... 0 19
Orange Label, l’s and i’s .... 0 21
Brown Label, l's and 4*....... 0 28
Brown Label. 4 * .................... 0 30
Green Label, l's and |’i......... 0 36
Red Label, 4 ■........................... 0 40

"CROWN "

Red Laoel 1-lb. and |a.............« 0 35 «0 50
Blue Label, 1-lb. and 4a.............. 0 98 0 40
Green Label, 1-lb........................ 0 19 0 25
Green Label, 4»........................... 0 90 0 96

apan. Is...................................... 0 19 OK

E. d. marcead, Montreal 
Japan Teas—

" Condor ” I 40-lb. boxes.........
II 40-lb. boxes.........
III 80-lb. boxes....

Brown Label l's.......................  SO 20
'* " is........................ 0 21

Green Label I s and i’s.......... 0 22
Blue Label l'a i's, i’s and i's 0 30
Red Label. I s and i’a.............. 0 86

Abel i's........................... 0 44Gold Lab

In Pictorial Cardboard Boxes—
4 lbs. net weitrht............................
1 ib. gross weight .........................
i lb. gross weight .........................

■ T IcbM-tea |p
i lb. gross weight ......................... ... 10c. 1

BLUE RIBBON 
TEA CO. .TORONTO

Buff Starch, for Curtains. Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight .............................. 94c.

Stove Polish

, cheapness Vt\\s 
, tA\w wwwaWcA^

Rising Sun, 6-oz. cakes, 4-gross boxes $8 50 
Rising Sun, S-oa cakes, gross boxes 4 50 
Sun Paste, 10a size, 4-gross boxes — 10 00 
Ban Paste, 5a size, 4-groes boxes__  5 00

Syrup.
" CROWN " BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case.............$2 40
Plain tins, with label—

2 lb. tins, 2 doz. in case................  1 90
6 " 1 “ "   2 35

10 " à " 14   S K» " | " ................... 1 10

(10 and 90 lb. tins have wire handles.)

Wholesale.
Yellow Label, I s and i s........ 0 20
Green Labe . Is and t s...... 0 22
Bed Label l's is, 4’* and |s.. 0 30 
White Label, I s. i's and i's.. 0 35 
Gold Lab -11 s and is...... 0 42
Embossed Label, l's. 4 s andis 0 <0

0L0NÂ
Pure Ceylon tea

Ceylon Tea, in 
1 and i-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at95c.............$0 19
" *• 4-lb.. " " ................ 0 91 &S

Blue Label, retail at 30a....................... 0 22 M
Green Label " 40a...................... 0B
Red Label. " 50a...................... 0 85
Orange Laoel " 80a...................... 0 42
GoldLebel " 80a...................... 0 66ij

Oases, each 60 fctix...................)...•• S3 36
:: " gtthCJ....• ■
•• ■■ uo nb....-T7»r;...... # w

84

safe j
you U

LUDELLA CEYLON. I'S 
AND 4'S PEGS.

BRAND
Wholesale. RetaU

Howto
Where ]

Howto 
Tfa Bub

$0 25 
0 B 
0 80 
0 40 
0 50 
0 60

EMD AAA Japan, 40 lb

Blue Jay, basket fired Japan, 70 lbs.,
"Condor"IV 80-lb. ,r .............

" V 80-lb. " ...............
'* XX XX 80-lb. boxes....
" XXXX 30-lb. " ....

XXX 80-lb. " ....
" XXX 30-lb. " ....
" XX 80-lb. * ....
" XX90-lb. M ....
" LX 60-lb. per case, lead 0 274 

packets (251's and 70 4's)
“ Condor " Ceylon black tea In lead packets 

Green Label is, 4* end Is.
60-lb. cases...............retail
Grey Label, 4s, 4* and Is.
60-lb. cases............. retail

Retail. 
0 25 
0 31 
0 40 
0 50 
0 CO 
1 00

Yellow Label 4* end Is,
60-lb. cases ..............retail
Blue Label 4s, 4* and Is.
50-lb. cases ..............retail
Red Label, 4s, 4* end Is.
50-lb. cases ..............retail
White Label, 4s, 4s and Is.

--------retail

0 274 at 0 

0 30 at 0 23 

0 36 at 0 26 

0 40 atO 30 

0 50 at 0 34 

at 0 40
Black Teas -" Old Crow " blend—

Bronzed tins of 10,25,50 and 80-lb.
No. 1...................................per lb.
No. 9...................................
No. 3 
No. 4 
No. 5

Tobaeeo.
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 4s, 6s and 19s.... $0 46
Amber, 8s. and 3s............. 0 60
Ivy. 7s.................................. 0 50
- - “ 0 51

0 46 
0 48 
0 51 
0 56 
0 45 
0 45 
0 45 
0 53

Rosebud, 7s. ________
Chewing—Currency, 12s. and64s....

" Old Fox. 12s.........................
" Snowshoe, 64s.....................
" Pay Roll. 74s.....................
" Stag, 10 oz..........................
" Bobs, 6e. and 12s...............

* “ 10 oz. bars, 6is........
“ Fair Play, 8s. and 13s ....___
" Club. 6s. and 12s................. 0 46
" Universal 13s..................... 0 47
" Dixie, 7s............................... ~

Vinegar,.
e. D. MAiictAL", Montreal. Per gal 

HMD, pure dietllled, highest quality.. |0 til
Condor, pure distilled........................... 0 27,
Old Grow.................................................. on]

Special prioee to buyer, of large Quantitle

Toast.
Royal yeeet, 3 doe. 5c. pkgs. in ease.. $1 05 
QUlett» cream yeaat,! dr*



When your Customers ask tor 
Baking Ma you are always 
safe and Just to them when 
you toll them that

“COW BRAND”

BAKING SODA
Is the $est to use

GHUROH ft DWIGHT, Limited
MimiiAi.

■w——**wem*

FOR RETAILERS
Kir fOBN B. BLAKB

^s^tuassa
How TO Tsgr Teas 
Whs** to fy*Taa*.
Bulk v. Packaus Tsas.
How to Establish a Tea Taapa 
Tm Buwdiho. arc., kic.

MW, POIUIH.

THE CANADIAN Q m ER

The Comfort

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The meet Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

UAITUFACTUSKD BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, OHT.

TEA HINTS THE PEOPLE OF

JAMAICA
WWW ' 1 ' —ww
aw now buying things in the 
United.States which they ought 
to buy in Canada. They don't 
know what we can do. A small 
advertisement in the

KlNCSTOg
GLEANER-
might bring inquiries. Better 
write for rates to

I. 0. STEWART, Halifax.

You are Interested 
in Something

WkrnMftUUkttimudtat 
art friattd am LU ndjtctt

We read and ctin thomand* of 'newspapers 
every week — therefore we can oquip you 
•peedüy and nonsotn fatally for a debate, 
speech, lecture, eeeay or Anything else requiring 
updodat* information and more of it than your 
competitors are likely to get.

Terme—100 Clipping*, t 4.00 
«0 " 12.»
400 “ 22.00

1.000 •• «a»
Send for our Booklet which folly explain» 

the ecopc of the dipping industry.

CANADIAN PRESS CLIPPIN8 BUREAU
iyyèghopei|5à me.

10 Front St. B.. Toronto, Telephone Ham 2701

. -d - . - ------------ —

The Best Grocers make 
a point of keeping k 
always in Stock.

n"

——



T H E C A N A DI A N GROCER

Ten
Cent
Glassware

NEW LINE JUST RECEIVED- 
ALL STAPLE PIECES—
JUGS, CREAMS, BUTTERS, 
BERRIES, CELERIES, Etc.

WRITE FOR LIST

GOWANS, KENT & CO.
LIMITED

TORONTO

FOR A YEAR PAST
we have been quietly but firmly establishing 

ourselves in the manufacture of

CANNED FRUITS and VEGETABLES

having, as our superintendent one of the ablest 
processors in America.

LAUREL CANNED GOODS
are now an assured success.

(Both consumer and grocer agree there.) 

We have still some choice fruits on hand. 

Write us.

J. H. WETHEY, Limited, St. Catharines
flANUFACTURBR CANNERS

Wethey’s Mince Meats Laurel Canned Goods

C&B
Cresses “ 1 Mils

Mixed, Chow Chow, Walnuts, 
Cirkins, and Onions

Corked K pts. and pts., and Octagoi % pts. and pt. bottles

C. E. Colson & Son, Montreal
Agents

587467


