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Among those recently added are:
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FLAVORINGS F I O

NOW MANUFACTURE

Over 25 Varieties of Wafers.

SWEET, SAVOURY.

CHERRY WAFERS

RENCE WAFE

RS

VENICE WAFERS

CHAS. GYDE, Sole Representative, MONTREAL.

PEEK, FREAN & CO.
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SIT DOWN
MR. GROCER

and figure this carefully.—Suppose you sell a lady a bill of groceries amounting to, say,
$6.53, out of which you are making $2.09 profit—7 3c. of which profit is extra because
you have induced her to buy some goods which are not the best but which give you
73c. more profit than the best goods would have done. You're running an awful risk
—she may not be satisfied with anything but the best, and in that case she won't
come back, and you will have lost a good customer—all for the extra 7 3c. profit.

The best goods pay you a good living profit and please and satisfy your
customers. The best class of customers will have the best goods. Think this over
and consider if it pays you to keep anything but the best.

LAZENBY'S Thile Ban 5o
i

Bl CARBONATE

DIGBY
CHICKENS.

You can always recom-

plCKLE. One of the most tooth- mend this with every Cfm_

some lunch dishes you fidence. It will please
SOUP SQUARES. | can have. Your custom- the most particular—it’s
TABLE JELLIES. ' ers will like them. the best.

Your Wholesaler keeps these brands—order them.

..
THEY ARE THE BEST.

A. P. Tippet & Co., General Agents, Montreal.
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Thc COSt of Molina Rolled Wheat, as compared with the cost

[0 You that the makers of Cereal Breakfast Foods put up in ;
fancy packages ask you to pay, should induce you

to give -‘Molina” a trial.

‘I'he natural sweetness and rich, delicate flavor of
“Molina” will induce your customers to keep on buying it. 'The
advertising matter that we furnish with every order will help to boom
your sales. If profitis the life of trade, the cost to you of “Molina” will

surcly bring us an order for it.

Molina
Rolled Wheat.

The Tillson Co'y, Limited,
Tilsonburg, Ont.

Specified
by
Architects.

Approved

Appreciated
by

Tenants.
P Form f
4 :l AR Your
%/, .41_ ; Own
Hahl: | Opinion.
Luxfer Priems successfully lighting a Ordinary glass made the store unrentable
store 100 feet long without artificial light.
A visit Lo our test rooms will furnish ample proof that these contrast pictures underestimate rather than exaggerate the
lighting results of Luxfer Prisms.  Wnite for our blank form and obtain an estimate of cost. ¢ ) s
THE LUXFER PRISM CO., Limited .

88-100 KING STREET WEST, ... TORONTO
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Does your
bookkeeping
ever bother you @

!/ Jiere are

“ 3 /o Sides

to every question
and I would like to have a chance to convince

THE STANDARD ACCOUNT SYSTEM

you that the dealer who offers youalineof | ([ ]| & e o
cigars that he claims will show you a bigger
profit than an assortment of mine, does not

tell you my side of it.

with the always balanced Mechanical Ledger will
help you out of your difficulties. [t never fails to please
customers. The accounts are always balanced, and can
be seen at all times.

It shows where one ought to collect.
[t does away with three-fourths of book work.

livery grocer wishes to increase his Cigar
trade rather than to make one big profit
from a customer and then lose him. If you
will drop me a line T would thank you for
the chance to present “my side” of the

Amount of outstanding accounts can easily be ascer-
tained.
Drop us a line for particulars, prices, etc., and you'll

Cigar question.  Will you do it ? hear from us by return.

) - - S |- e— - CE— |- — - S— - e— - e—

J. BRUCE PAYNE, Mfr.,
Granby, Que.

The Beverly McDonald Co.

PICTON.
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It saves the purchasing of new ledgers. l
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A GUARANTEE MADE IN CANADA

PURE MARMALADE.

The careful grocer will not want to offer his customer anything but tirst class
marmalade. Selling impure and third rate foods always comes back on the grocer.
Your trade will grow if you sell

“STERLING” BRAND MARMALADES.

Our marmalades are done up in one-pound jars and seven pound pails. Always
give satisfaction.

OF QUALITY. | T. A. LYTLE & CO., 124-128 Richmond St. West, TORONTO.
SELL THE VERY BEST

This Stove Polish is the best made or sold in Canada.
¢ ) . It is giving universal satisfaction, where sold, to both merchant and consumer.

solaby THE F. F. DALLEY CO., Limited g e
OF HAMILTON. : ' :
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NATURAL LEAF |

. . Uncoloured . .

CEYLON +« INDIA
(reen Tea

Similar in flavour to Japan, only infinitely more
delicious, and decidedly more economical in use.

Watch the revolution in Japan Tea trade that
Is sure to ensue!

The success the

SALADA TEA CO.

has had with these Green Teas proves their un-
matchable quality.
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« Fair Profits--

bb

No Misrepresentation.

“Not how good, but how cheap,” seems to be the problem
that many manufacturers of Flavoring Extracts are trying to
solve. The question of purity is lost in the search for profit.
And the confidence of the consumer in quality grows beautifully
less as the fight waxes warm.

We believe in the motto of “live and let live prices "—

high standard of purity, richness, strength. It pays us to think
of the consumer and of you—to keep steadfastly before us the
one high purpose of unvarying quality despite the temptations
to do otherwise.

“Fair profits and no misrepresentation” is the motto of the
makers of

Jonas’

Flavoring KExtracts.

HENRI JONAS & CO., MFRS,

Montreal.

Do Vo Yo HVo Vo AE S o Do

fair profits and no misrepresentation—the maintaining of one %
g’
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500 Chests of Teas, ranging in price from 17c.
to 3oc., just arrived—bought before the recent
advances. Exceptional value. Special prices to
keen buyers.

If too busy to write for particulars our travel-
ers will be pleased to submit samples. If you want
a bargain don’t miss this lot while it lasts.

GILLARD & CO., "“wee.. Hamilton, Ont.

LICORICE ..
o

We manufacture everything in the Licorice line carried by the Gro-
cery, Drug and Confectionery trades. We might mention—Y. & S. Stick

Licorice,

plain and corrugated ; Acme Licorice Pellets; Y. & S. Licorice

Lozenges, in cans or glass jars; A B C Blocks; Purity & Dulce Brand one

cent sticks ; Bundled Licorice Root; Small Cigars, 300 to box, etc. In PLI-
ABLE Licoricg, Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and
Golf-Sticks 100 to box ; Blow Pipes 200 and 300 to box; Manhattan
Wafers, 2 lb. boxes. Write for illustrated catalogue.

sowrres,sorosox  YOUNG & STYLIE

Styled, TRIPLETS. Established 1845. BROOKLYN, N.Y.

DOLLARS

are made

by

sclling . . . .

Paterson’s
Sauce.

Rose & Laflamme

Agents

MONTREAL.

Batty & Co.

ESTABLISHED 18394

INDIAN
AND
PURE CURRIES
OLIVE W= g oy
OILS s'TﬂE- "Séuce forlis: CHUTNIES.

of High Class Pickies Sauces Jams Jellies
LW LONDON ec /S

PICKLES

ALL KINDS.

SAUGES

ALL KINDS.
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EMPLOYERS SHOULD KNOW HOW
CLERKS SPEND THEIR EVENINGS.

BY RICHARD MALCOLM STRONG.

me here and give an account of

yourself. Business picking up
with you as it is with everybody else?
Seems a little more like living, doesn’t it,
to have the sales promising expenses once
more ? "’ :

66 HELI.O, Courtwright, sit down by

Chance had thrown the two merchants
together on their ride down town.

‘“Yes, that's comforting, but I'm having
my life bothered out of me with this ever-
lasting question of clerks. The whole pack
of them are nuisances. They quarrel and
fight among themselves like so many cats
and dogs, but the minute one of them
clashes with the office they hang together
like swarming bees, and you can’t touch
one of 'em without the whole swarm's
settling down on you and stinging you to
death. I don’t hear of you having any
such rumpuses with your clerks—how do
you manage it?'’

1 don’t manage. It seems to take care
of itself. Brinsmade seems to know how—
that’s how I happen to have him. We had
some trouble for a while. When we put the
matter into Brinsmade's hands, I said to
him that I had two ideas that I thought lay
at the bottom of the whole thing, and he
might take his own way of carrying them
out: I wouldn't have any clerks in the
house who were not first-class salespeople,
to begin with, and, after that, I wanted
him to keep track of them closely enough to
know how they spent their spare time after
closing-up time. The women are better
than the men, but it's a trying time for

everybody in the office and out of it be-
tween supper time and midnight, and I told
Brinsmade that if he couldn’t manage that
part of the day with the clerks under him,
I hadn’t any use for him. As [ said, he
knows how, and that’s all there is to it."’

‘“You don’t pretend to tell me that you
keep tab on that army of clerks so that you
know where every one of 'em is, night and
day ?"’

“* Brinsmade does, or we wouldn’t have
him."’

‘“That knocks me. It looks plausible
enough after you get the thing started, but I
should think there would be no end of kick-
ing. ['ve a case on hand that worries me
a good deal. The fellow is the son of an
old schoolmate of mine, and he has come
out here to build up his health a little and
see something of the country. For a time
things went on all right, but lately he seems
to be developing more of the Old Harry
than anybody would give him credit for. I
hate to send him home, but I can’t have
him in the storeif he doesn’t brace up. I'm
feeling under great obligations to his father
in a good many ways, and what in thunder
to do with the boy, I don’t know."’

*“ How long has he been with you?"’

¢ Six months, I should guess.”

‘“ Where does he live? "’

‘“ How should I know ? "

‘“ What's the trouble with him ? "’

““Oh, I guess it’s just that sort of general
loosening up which always comes to a boy
when he gets away from the puritan train-
ing. The pendulum has to swing back,

and when the hand of home lets go the law
of gravity takes it at the first swing and
sends it to a point equally distant on the
other side of the centre.”’

‘« Has the young fellow reached that point
yet?"’

““1 don’t think he has; if he had I'd
drop him."”’

‘“ Then, why don't you stop him before
he goes any farther, if he's worth stopping ¢
[s he?”

‘“ Why, yes. The fellow has good blood
in him ; but I don't feel as if I want to be
responsible for every man, woman and
child in the establishment."’

“You may not want to be, but, as I look
at it, the success of the business depends
upon it, to say nothing about the moral
obligation."’

““ Well now, what would you do if the
clerk were in your employ to-day ? "’

““I've an idea I should take him hometo
dinner to start with. I believe I should find
some good excuse for not having done it
before, and let him infer that I'd liked him
all along. There must be any number of
things about the fellow’s family that you are
interested to know, and when you get him
down into your den after dinner testing your
best cigars yoy can find out where he's
living and what he's doing with his spare
time. I guess you don’t even know what
church he goes to, and I guess you haven't
made any effort to see whether he’s gotinto
the social life that would find favor with the
folks at home. If his father and you were
schoolmates, from the way you speak of
him I should judge your social positions are
about the same. In that case, it wouldn’t
be a bad idea to engineer his way among
the people of your own set. All he wants
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WELL KNOWN~RELIABLE.

Our packages are larger and more attractive in style than any others.

%POLISH““‘]

INTINS

The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers; also the McClary Mfg. Co.,

London, Montreal, Winnipeg, Yancouver and Toronto.

or needs is a start, and you are to blame
if you haven’'t given it to him already.
What kind of a looking chap is he?"’

‘“Handsome as a picture. Dresses well
and talks well. I wouldn’t be ashamed of
him anywhere. He's all well enough ; but
I don’t like the idea of playing old hen to a
brood of young roosters just beginning to

crow. Good morning.”’

For all that, when John Rogers left the
car and entered the store, he found it con-
venient to go past the counter where young
Kaiser was at work. The face was too pale
and the eyes too dull to tell a pleasing story,
and, in spite of himself, he could not help
feeling that somehow he was responsible for
both. His ‘*Good morning, Carl,”’ was
full of hearty cheer; but the boy's evident
surprise at being spoken to did not give
comfort to his employer. If his boy had
gone into Jerry Kaiser's store as Carl had
come into his, and Jerry had shown as little
interest as he had shown towards Carl,
would he, John Rogers, be satisfied ?
Would he, now, would he? was the ques-
tion that kept sounding in his ears whatever
he tried to do, until he wished Kaiser and
Courtwright, with his paragon, Brinsmade,
had never been heard of.

Behind it all Courtwright’s *‘responsible’’
idea troubled him. If it was practicable in
one instance it could be made so in another,
and as a mere matter of business it would
pay to carry it through., Then an idea
struck him—why couldn’t Kaiser be made
into a Brinsmade? He didn't believe the
young fellow could be at heart bad. He
knew of his ancestors for four generations ;
there wasn’'t a scamp among them, and if
Carl had gone to the dogs since he had
been out here, why he, John Rogers, was
to blame for it.

He pushed the pile of unopened letters
from him and went into the store. He
went straight to Carl Kaiser's counter.

«« When did you hear from home, Carl "’

‘“ Yesterday."’

‘“ How are they all 7 "’

““ Very well, sir, thank you.”’

‘* Read the letter over once or twice and
go home to dinner with me this evening—I
want to hear about them. Can you doit?"’

‘* Yes, sir;
this evening.”’

I have no engagement for

““I am glad of it. The team comes
down at 5.30 o’clock, and I'll tell Kinney
to let you off.”’

*“ Thank you.”’

A few minutes later, the phone an-
nounced to Mrs. Rogers that she was to
have a fine dinner and be in her best bib
and tucker to entertain the son of an old
schoolmate of his from his old home in the
East, young Kaiser. There was a possibilty
of his taking a responsible place in the
store, and she was to help find out if the
young man was all right. She’d better look
the paper over and see what was going on
at the opera house ; if there was a good
play, get some tickets and they’d all go.

When John Rogers called for his clerk, at
5.30 o'clock, he hardly knew him. ‘‘Costly
thy habit as thy purse can buy’’ was the
rule young Kaiser had strictly and conscien-
tiously followed. Heaven had taught him
how to wear his clothes after he had bought
them, and the employer was altogether
pleased with his dinner guest. The dinner
was a success, and the young lady whom
Mrs. Rogers had invited as an offset to the
old-folks element, otherwise predominating,
added to the pleasure of the occasion.

After dinner the programme laid down
for the den was faithfully carried out. The
best cigars were made the most of, and
before they were finished enough of Kaiser’s
night life had been laid bare to show that he
hadn’t been a bad fellow after all. He
liked good cigars and he liked the theatre.
The only objection to the last was that it
kept one awake too much. It made him
hollow-eyed and good for nothing the next

day, but what could a fellow do between
supper and bedtime in a city like that—
unless he got into something worse ?—and
that he told his mother he wouldn’t do, and
he hadn’t broken his promise yet.

He rose to go ; but Rogers wouldn't listen
to such a thing. ¢ Sit down—he wanted to
tell him something.”’ Then came the con-
dition of things at Courtwright & Graham'’s
and what Brinsmade was doing for the firm.
There wasn’t any reason why Rogers & Rice
couldn’t dothe same. How would it do for
him, Kaiser, to tackle that problem and
solve it for them ?

He did. It is solved to-day ; and there
isn’t a more prosperous firm in the Westthan
Rogers & Rice. There 1sn’t a house any-
where freer from ‘¢ kicks’’ on the part of
its employes, and none where the firm are
more thoroughly liked by them ; and those
same employes are not backward in saying
that the good times began when Carl Kaiser
was promoted to his present position. Carl
Kaiser himself says that all he had to do
was to employ only first-class clerks, to
begin with, and give them to understand
that the house did really care whether they
lived or died, and would hold them
responsible for what they did between sup-
pertime and bedtime.—Michigan Trades-
man.

LINES TO A LOBSTER.

I took you from your cool retreat,
In hours of thoughtless glee,
I grilled you, and I watched your feet
Dancing in agony.
I saw your dark complexion change
Unto a fiery red,
And laughed while hastening to arrange
The feast where you were spread.
I heard you sizzling in your grave,
Yet did not feel to blame ;
I saw you struggle to be saved,
And felt no flush of shame.
But time its retribution brings,
Though foulish pride may boast,
Into my dreams the season flings
Your superheated ghost.
—Pearson's Weekly.




THE CANADIAN GROCER 9

The “ Recipe Books” given with
“IROYAL SALAD’

. dressing shows you there are no more delicious and inexpensive ones than
CHICKEN and LOBSTER. The pretty “shaker top” CROWN
CELERY SALT and PEPPER SALT put up by the same Company

ARE FOR SALE BY

LUCAS. STEELE & BRISTOL, O SRocERs Hamilton.

tLals  DACKAGE

%, [NDIAN TEA T
XUAL GUARANTEEDABSOLUTELY PURE E AS
s ASMANUFACTURED ON THE

GARDENS IN INDIA

To buy a package tea, because by doing so you are fitted out with some cheap advertising matter, which
takes up waluable room in your store, or to cover your window with enamel letters and darken your store, or;

TO BUY a2 tea that has merit, is well known, has a well established reputation and name, and has
stood the storm of imitations and abuse since the beginning of package teas—a tea that is put up on the estate
by men with years of experience ?

Ram Lal’s Tea never varies in quality or style, is never sold in bulk, by pedlers, gift stores, or by auction.

JAMES TURNER & C0., -~ Hamilton
GRAND MOGUL "%

Equal to the best American at half the price.
A quick seller. A trade-winner and good profit.

i wem, T B.Escott & Co,, London, Ont.
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TEAS

Japans, Young Hysons, Indians and Ceylons.

( Quality the best.)

PRICES RIGHT.

THOS. KINNEAR & CO.

49 Front Street East, TORONTO.

Wholesale Grocers.

MEETING EMERGENCIES.

HE man who is prepared to meet the
T emergencies of each day and each
hour as they come has a business
equipment beyond all

price, says The

Chameleon.

To himself 1t is priceless because it frees
him from embarrassing predicaments, from
worry and to his employer
because it insures prompt action and good
management.

insomnia |

The ability to master a situation and act
promptly and wisely is within every man’s
reach. It is a faculty that can be acquired
—not one that is due to some fortunate
accident of birth.

Constant and
fearless grappling with difficulties gives us
strength in it.

It comes with training.

A thorough knowledge of
our work, all its intricacies and unusual
Confidence in
ourselves is at the foundation of it. The

phases, is necessary to it.

willingness to face a dilemma, to meet a

turning-point half way, is the first step
into it.

Some men dodge every perplexity that
They hide behind the
If they
are overtaken, with no chance to get out of

the- way, they stand helpless and at their

comes near them.
nearest excuse when a crisis arises.

wit's end what to do. If you want to study
the microbe of failure, you'll find it fully
developed in such men.

To be a little beforehand with one's
judgment, to anticipate an emergency,
proves always the most successful course.
It is a thousand times better to cross your
bridges before you reach them than to be
like the peasant Horace tells about who
waited for theriver to flow past him, because
there was no bridge in sight.

A captain in Napoleon’s army won pro-
motion and his commander’s favor through
a clever drill manwuvre based on this prin-
ciple of prompt action in emergencies. It
was his wont in drilling to get the company
into some intricate formation and then call
suddenly upon one of his under officers to
get them out. It required of them not only
a thorough knowledge of their tactics, but a
cool head and quick judgment.

It made such soldiers of them as the world
needs in all its battles, and such soldiers
as we all can be if we study our tactics and
stand ready to be called out atany moment.

BAYLE'S TRAVELER TO VISIT
CANADA.
Another United States manufacturing firm
has decided to send a traveling salesman

inte’ Canada. The firm is that of Geo. A
Bayle, maker of high-grade food products,
such as deviled cheese, pork sausage season-
ing, etc. Bayle's products have a large
sale in the United States. The firm's
traveler will visit the principal business
centres 1n Canada, beginning about the
middle of March.

CANADIAN PRODUCE FOR THE
BRITISH ARMY.

Robertson, Canadian Dairy
Inspector, who has been looking after the
shipments of Canadian supplies from St.
John, N.B., for use by the Imperial tioopsin
South Africa, computes the total purchases
in Canada by the War Office at $750,000.
The supplies, so far, include 12,000 tons of
hay, 600 tons of flour, 120,000 tins of jam,
and seven carloads of corned beef. - This
has put up the price of hay $2 a ton. The
hay has been purchased in the KEastern
Provinces, the corned beef in Montreal and
Toronto, the flour in Western Ontario, and
the jam in Hamilton.

The War Office, cabling to Hon. Sidney
Fisher, has expressed great satisfaction at
the quality of the Canadian hay, and Pro-
fessor Robertson believes that hereafter both
the British army and navy will be extensive
customers of Canada.

Professor
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The jar on the left 1s
like the jar on the night—
we guarantee them both.

You take no risk.

* Your

experience with Imperial
Cheese has taught you this, and
you will find it just the same
with our Roquefort

Cheese.
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Kits 45 Ib. Kegs 90 Ib. Net.

WHOLESALE GROCERS,

Fish for Lenten Trade —

FRESH WATER HERRING

SARNIA.
Every Package Guaranteed No. | Fall Caught.

MANUFACTURERS, IMPORTERS OF TEAS.

SALMON TROUT ; WHITEFISH

J
5
% Half-Barrels 100 Ib. Net.

F.OB. MIDILAND.
PRICES RIGHT.

™ EBY, BLAIN CO., .wwo

TORONTO.

HINTS TO BUYERS.

Contributors are requested to send news only, not puffs of
goods they handle, or the arrival of standard goods
that everyone has in stock, or that they are offering
goods at close figures, or that they have had an
unusually large sale this season.

OHN ]J. FEE has a large stock of
J evaporated apples on hand, which he
is selling at close prices.
Ruby prunes may be had from H. P,
Eckardt & Co.

T. Kinnear & Co. have to hand a ship-
ment of seed tapioca.

C. P. Co. lard may be procured from
Lucas, Steele & Bristol.

Canned finnan haddie is being sold at a
low price by H. P. Eckardt & Co.

Ralston’s ‘¢ Health Club’’ cocoa is in
stock with The Eby, Blain Co., Limited.

The Dawson Commission Co., Limited,
received a car of extra fancy navels and a
car of choice Valencias this week.

A great number of fine lines in Indian
teas are being offered by W. H. Gillard &
Co.

Some choice Ceylon tea dust is expected
in store with Lucas, Steele & Bristol in a few
days.

A carload of ¢ Bella'’ brand New
Orleans molasses is to hand with T. Kinnear
& Co.

Another car of grape nuts and postum
cereal bas been received by The Eby, Blain
Co., Limited.

Hobson’s choice toilet soap, fine value
and quality, four dozen in a box, is on hand
with W. H. Gillard & Co.

Lucas, Steele & Bristol still have a few
half-bbls. and kitts No. 1 mackerel ; also,
half-bbls. and kitts sea salmon.

Labrador and split herrings, in barrels
and half-barrels, are now in stock .with
W. H. Gillard & Co.; quality first-class.

Lanhoff’s flakes—beans, peas and rice—
are the latest novelty, and are having an
immense sale. The Eby, Blain Co.,
Limited, are distributors for this market.

The Eby, Blain Co., Limited, are pre-
pared for a big Lenten fish trade with a full
stock of No. 1 Labrador and Shore herring,

green and dry codfish, pure cod and boneless
fish ; also fresh-water herring, salmon trout
and whitefish at points of shipment.

Lucas, Steele & Bristol are receiving new
lots ‘* Royal '’ salad dressing, both sizes; also
the Horton celery salt and celery pepper
shaker tips.

The Eby, Blain Co., Limited, are com-
mencing to book orders for spring delivery
of Williams Bros. & Charbonneau’s sweet
and sour pickles, sauces, French and horse-
radish mustard.

Perkins, Ince & Co. have to hand a
direct shipment of Ceylon tea, ex ss. Maria,
from Colombo to New York. They are also
in receipt of a direct shipment of Indian
tea.

The A. F. MacLaren Imperial Cheese
Co., Limited, are receiving a great number
of orders for their new potted Roquefort
cheese. The company warrant every jar
that they put up, and any grocer who wishes
to be up-to-date should have no hesitation
in sending on orders, as he takes no risk in
doing so.

THE DELIVERY OF BROOMS.

The H. A. Nelson & Sons Co., Limited,
have asked THE CANADIAN
print the following :

‘“To our

GROCER to

many customers who have
orders placed with us, and who are awaiting
delivery, we wish to state that we are doing
our best to get them out, but notwithstanding
the higher prices prevailing, the demands
on us have been so heavy that we have been
unable to keep abreast of our orders. We
are making strenuous efforts to catch up,
and hope in the near future to be able to fill
all orders as received. Inthe meantime we
are compelled to ask a little indulgence at
the hands of our many friends, assuring
them that their orders are having our best
attention and will be despatched at the
earliest possible date.’’

The annual re-union of the Pure Gold
people will be held at McConkey's parlors,
Toronto, on Friday evening, March g.

TORONTO CITY TRAVELERS MEET.

At the regular meeting of the Toronto
City Travelers’ Association, held on Friday
evening, February 23, there was a good
attendance,as several interesting discussions
were expected.

M. A. Muldrew opened a discussion in
favor of making a grant to the National
Patriotic Fund, which resulted in a notice of
motion to give $25 to the fund.

Chas. Collins spoke on ‘“ The Benetfits of
Early Closing.”’ Discussion brought out
the fact that the travelers are in entire
sympathy with the early closing movement
which was brought to a favorable issue last
week. A resolution was carried to the effect
that the travelers would encourage early
closing in every way.

The following officers were installed for
1900 :

President—Chas. Collins, with G. F. & 1. Galt

(' Blue Ribbon " tea)
Vice-President—M. A,
Eckardt & Co.

Muldrew, with H. P,

2nd Vice-President—W. A.
Wilson, Lytle, Badgerow Co

Anderson, with The
, Limited
Secretary— Jerry Burns
Chaplain — W \
Humphrey.
Treasurer—W
Brown Co

Mitchell, with | W

Mortimer, with The Chrisue
, Limited.
Guard—T

Co., Lumited

Holman, with The Christie, Brown

‘ How is business,”” Mr. Larkin, of the
‘“Salada’’ Tea Co. wasasked? ‘“Well,’' he
answered, ‘‘our business during the first
seven weeks of this year increased 52,604
1b. over the same seven weeks of last year.
This increase, amounting to over 7,500 1b.
per week, was all in ‘Salada.” Our
blending business also greatly increased."’

M.Goda,of Japan, is visiting fish exporters
of Vancouver and Victoria, with a view of
increasing the fish trade between the Coast
cities and Japan. He states that if the
British Columbian fishermen can make the
prices right they will find an
market in Japan.

unlimited
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Or Moncy-Weight Scale Co.,No 47 State St., Chicago, 1ll.
Money-Weight Scale Co., No. 142 Chambers St., New York, N.Y.
James A Hossack, K Dist. Agent, No 1662 Notre Dame St , Montreal, Que., Canada.
L. A. Davidson, Dist, Agent, No. 104 King St. West, Toronto, Canada.

AN ANGLO-AMERICAN ALLIANCE!....

Uncle Sam is giving John
Bull a lesson in economy.
We can give our cousins lots
of pointers and they are not
slow to adopt them either,
even the deliberate conserva-
tive Englishman has adopt-
ed “The Money-Weight
System.” He knows a
money -maker when he sees
it. Must we carry you clear
across the ocean for an object
lesson ? Don't you see the
point, don’t you realize your
position ?  Drop us a card.
Remember our scales are
sold on easy monthly pay-
ments.

THE....

COMPUTING SCALE CO.

DAYTON, OHIO, U.S.A.

The Canadian
Grocers Know

a good mill when it is
presented to them.

They have taken up
the. . .

COLES
COFFEE
MILL

Because it saves them dollars
in money and pounds of energy
when they grind coffee. It
works easily, grinds evenly,
and is recommended earnestly.

TODHUNTER, MITCHELL & CO., Toronto.
Monu{DEARBORN & CO., St. John, N.'B.
FORBES BROS., Montreal.

Coles Manufacturing Co.

PHILADELPHIA, PENN'A,

0 S

High-Class Confectionery.

Rowntree & Co., Limited, of York, England, desire to
call the special attention of the Canadian trade to
their well-known

Gum Pastilles and Jujubes.

The perfection of confectionery art of world-wide fame
for purity and delicacy of make. Rowntree & Co,,
l.imited, are the largest manufacturers of Gum Con-
fectionery in the world, the large Yorkshire Factories
employing over 1,500 hands.

Chocolate Creams of all varieties.

Roumiee's

gLeet COCO&

A delicious, highly-nourishing,
and thoroughly digestible Cocoa,
so economical in use that 120
breakfast cups can be filled from
a 1-lb. tin.

Agents for Canada are:

For Manitoba, Northwest Territories and British Columbia:
THE HUDSON'S BAY CO., Winnipeg.

And for Quebec, Ontario and the Maritime Provinces:
Mr,. CHAS. GYbE, 20 8St. Francois Xavier 8t. Montreal.
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President,
JOHN BAYNE MacLEAN,
Montreal.

THE MacLEAN PUBLISHING CO.

Limited.

Publishers of Trade Newspapers which cir-
culate in the Provinces of British Columbia,
North-West Territories, Manitoba, Ontario,
Quebec, Nova Scotia, New Brunswick, P.E.
Island and Newfoundland.

OFFICES

MONTREAL - - - - Board of Trade Building,
Telephone 1255.

TORONTO - - - - - - 26 Front Street West,
Telephone 3148,

LONDON, ENG. - - - - 109 Fleet Street, E.C.,
.M. McKim,

MANCHESTER, ENG. - - - 18 St Ann Street.

H. S. Ashburner.

WINNIPEG - - - - Western Canada Block.
J. J. Roberts.
S8T. JOHN, N.B. - - - No.3 Market Wharf.

1. Hunter White,
Travelling Subscription Agents :
T. Donaghy. F. S. Millard.
Bnubscription Oanada, $2.00 Great Britain, $3.00
Published every Friday

Adscript, London
Cable Address { Adlcript: Canada.

WHEN WRITING ADVERTISERS

PLEASE MENTION THAT YOU SAW

THEIR ADVERTISEMENT IN THIS PAPER

PROSPERITY AND ECONOMY.

N a season of prosperity like the present,
there is a great tendency on the part
of merchants to be slightly less careful

about the expenses of the business than is
the case when the volume of trade is so light
that such economy becomes almost a matter
of necessity. [

But the tendency is one that should be

restrained. Good years are not so common
but that the most should be made out of

those that do come.

The merchant who, after 20 or 30 years
in business, can retire with a fortune, or
even a competence, will readily inform one
that his savings were not made regularly.
Some years he made much ; some years,
little or nothing. It will be found, as a rule,
that such men have taken advantage of the
good years to thoroughly establish their
business, or to make some addition to the
capacities, which should mean increased

returns in the years to come.

Though the good years bring the tendency
to carelessness in store expenses, and ex-

travagance in personal expenditure, they
should be made the years when, by the
usual, if not more than the usual, economy,
both at home and at the store, thatthe cash
reserve shall be placed at a figure to enable
them to take advantage of all discounts
offered by jobbers or manufacturers,and to be
prepared for the season of depression which
is bound to follow, sooner or or later, the

season of prosperity.

Civility is as capital to a man ; incivility

gives it wings.

A FIRM FRUIT MARKET.

The closing months of the winter season
find the green fruit market in the condition
it has shown throughout the entire season—
a condition of general firmness.

Bananas are higher in proportion than
any of the other staple fruits. The United
Fruit Despatch Co., Limited, of the United
States, which has, within the last two years,
secured control of the banana output of the
principal producing islands of the West
Indies, has, by keeping the supply less than
the demand, so regulated prices that jobbers
here have had to pay for carlots 50 to 6oc.
per bunch more this year than was charged

them last year.

This has limited the consumption of
bananas considerably, and has tended to

increase the sale of other fruits.

Consequently, though the offerings of
oranges have been larger than usual, prices
have been well maintained at 25 to soc. per

box higher than a year ago.

Lemons have, during the past couple of
weeks, gradually gathered strength in New
York, on account of a brisk demand from
all sections dependent on that market.
Prices here have gone up 25c. in the week,
and are now firm at about the same range

as ruled at this time last year.

A man with the prefix *“ Dr.”’ before his
name recently stated that he had seen serv-
ant girls arrested in Boston for being drunk
and disorderly who had never tasted
alcohol, but had constantly chewed tea.
Most people will probably rather believe
that the doctor had been drinking alcohol
constantly than give credence to his absurd

statement.

SUGAR DECLINES 5e¢.

LL the Canadian refineries, on Tues-
day, marked down the price of
refined sugar 5c. per 100 lb. The

decline applied to all kinds. The basis on
granulated in Montreal is now $4.45, and
on yellows, 3 65 to $4.30, with Acadian
granulated $4.40.

The decline was the outcome of a cut in
the price by the New York refineries of the
same amount, and the continued decline in
the raw article abroad.

Up to Tuesday, however, the rather
violent fluctuation in the latter caused no
concern to our refiners, but when beet fell
3d. on Monday, and the New Yorkers cut
their prices, our refiners, true to their
policy of keeping under them, made the

cut above mentioned.

The weakness in raw sugar has been
almost solely on the distant beet option, for
February contracts have ruled steady, while
cane sugar, both in New York and London,
has been extremely firm in tone. The easi-
ness in the later beet futures was chiefly
due to the fact that Licht had increased his
estimate of the European beet crop 55,000
tons, and values fell off between Thursday
and Tuesday over 3d. on the March option.

A FIRM CURRANT MARKET.

A cable received in Toronto this week
states that the market in Patras for currants

is strong with an upward tendency.

It is now generally allowed that last
year's currant crop in Greece, owing to the
extreme drought, is much less than it was
six months ago estimated to be. Hancock
& Wood, Patras, state that the quantity
available for export of the crop of 1899 will
be 126,000 tons, or 6,000 tons less than
their August estimate.

On account of the strong statistical posi-
tion, it is the opinion in Greece that the
exportation of currants to the European
continent will not be as large as last year,
as the currants which are shipped there are
principally used for industrial purposes, and
high prices naturally check the demand.

The total quantity of currants exported
from Greece, up to the end of January, was
91,300 tons, against 102,078 tons during
the corresponding period of 1898. Canada

took 1,780 tons, against 1,665 tons.
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INCONSISTENCY AMONG BUSINESS MEN.

NCONSISTENCY is not confined to
politicians. It crops up occasionally in
business circles.

Jsusiness men will meet in associations,
guilds and boards of trade, and devise ways
and means of remedying trade evils and
improving business methods, and then a
member here and there will return to his
place of business and puzzle hN, brain to
injure the member who, perhaps, sat at his
elbow at the particular trade organization to
which he belongs.

This is no suppositious situation. Itisa
fact, and THE CANADIAN GROCER could
adduce proofs if it were necessary.

There is nothing unusual about competi-
tion. On the contrary, it is moral, for in its
essence it conduces to better and brighter
business methods. Business begins to rust
and decay if it has no competition. It must
be pushed to be kept in good condition.

But competition can be made, in the hands
of unprincipled men, to breed evil just as a
hen can be made to hatch ducks. And
competition is working evil when one mer-
chant, by underhand and deceitful methods
tries either to deprive a competitor of a
customer or of the right to buy a certain line
of goods bhecause it is both salable and
profitable.

Yet a merchant here and there is doing
this very thing. l’erhaps it would not be
out of place to cite one instance by way of
illustration

The representative of a foreign house not
long since waited upon a certain firm. The
line of goods was considered desirable, and
an order was given. Then the member of
the firm who placed the order suggested
that his house be given the exclusive right
to handle the goods in question. He was
told that this could not be done, as another
firm in the same city had been for some
time buying the goods, and at that very
moment had them in stock. But the
merchant still persisted in urging that he be
given the exclusive right to sell the goods.
Not being satisfied with the negative answer
of the representative, he then wrote his
principals, tried to belittle the other house
and inflate the importanceof his own. But
even that did nat succeed.

One thing, however, it did succeed in

doing, and that was, expose the trickery of
the offending firin, for a copy of the letter
was sent by the foreign house in question
to the firm which it was the desire of the
party of the first part to deprive of the right
to handle the line of goods in question.

And yet, the members of the two firms sit
atthesame tablein a certain trade organiza-
tion, which has for its object the mutual
benefit of its members,

You embrace me at the meeting, but you
stab on the street.

CAUSES OF FAILURES IN 1899.

E have received from Mr. T. C.
Irving, the Canadian manager for
jradstreet’s, an instructive state-
ment of the number and causes of failures
in Canada and Newfoundland during the
past four years. This covers an interesting
period. From 1896 to 1899 the commerce
of Canada has been steadily improving,
until now—1goo—it has reached what may
fairly be called high water mark.
Briefly summarized, Bradstreet’s review
of the situation amounts to this : the num-
ber of failures have been :

18g6. 18g97. 18¢y8 1899

2,204 1,925 1,470 1,306
In the same time the liabilities have
dropped from $.6,000,000 to $11,000,000.
The causes of failure in 189g are in the

following ‘‘order of merit’’ : 1. Lack of

capital ; 2. Incompetence ; 3. Specific Lon-'

ditions ; 4. IFraud; 5. Inexperience; 6.
Neglect ; 7. Competition; 8. Unwise credits;
9. Extravagance, failures of others and
speculation.

There 1s food for reflection here. It
seems that 74 per cent. of the failures are
caused by lack of capital. It is a great
mistake for our young men to go into busi-
ness for themselves without the necessary
supply of money. The chances are dead
against them. If they fail they call it
‘* overcompetition.”” In point of fact, they
never had a fair chance from the first.
Conditions were against them. A young
man who has saved $300 or 400, is well
thought of by the people who sell to his
employer, possesses energy, health and the
polite manner which brings trade, often
thinks of setting up for himself. He should

not be in too much of a hurry to embark on

his own hook. Let him go on saving. If
he does not like this advice, let bim con-
sider the above figures—three quarters of
the failures in Canada during 1899 caused

by insufficient capital.

EXTREME PRICES ON MOLASSES.

HE cable brought some rather sensa-

tional news to importers of Barbadoes

molasses at Montreal last Thursday.
It was to the effect that the season had
opened on February 16, with the price
quoted at 193 c. f.o.b. including packages,
which figure is equal to 32c. laid down
Montreal ship’s side.

This price is from 3 to 4c. per gallon
higher than the basis at which the staple
opened at last year, but it is hardly a fair
criterion on which to base calculations for
the ensuing season.

The transactions in question, while they
indicate the possibility of a strong market
this year, were for first movings, which
always command a premium. The general
expectation, therefore, is that, by the time
the market is in full operation on new-crop
stock, prices will see a considerable reaction
from the level named.

So far, Montreal importers have done
little or nothing for spring delivery, though,
naturally, the cabling of these high prices
has led to rather freer inquiries on their
behalf.

COMMODITY RATES ONCE MORE
IN FORCE.

Shortly after the close of navigation last
fall, both the big Canadian railway corpora-
tions abolishéd their commodity schedules
of freight.

These schedules provided for a lower rate
of freight on certain lines of heavy goods,
and their abolition caused a lot of dissatis-
faction among the Canadian business com-
munity.

Since that time all kinds of merchandise,
whether heavy or light, have been taxed by
the railway companies upon a uniform scale.

It is now learned, however, that, after
March 1, the commodity rates of freight in
vogue previous to the close of navigation
will once more be applied to certain well-
known classes of heavy merchandise by

the railway companies, and will hold good
until the spring schedules are brought out
on April 1, necessitated by the competition
of water transportation.
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REFINED SUGARS HAVE NOW NO FIXED PRICE.

HE New York Journal of Commerce,
of Wednesday last, contained the
following interesting article in regard

to the sugar situation in the United States :

An entirely new condition has developed
in the refined sugar situation within the
last few weeks. This, in brief, is the un-
official, but none the less complete and
effective abandonment of a fixed price. It
is true that certain list prices are a- matter
of daily record at the offices of all refiners,
and that these are the figures at which small
wholesale quantities will be sold. But
prices for large quantities are to-day quite
as much a matter of barter as in any other
department of merchandise.

Two of the rival refiners—Doscher and
the Arbuckles—sell at a net price. The
older refiners—the American and the
Mollenhauer—sell at gross figures, from
which discounts are allowed according to
the desirability of the buyer's order. And
the whole matter of sugar distribution is in
such unfavorable shape as to leave, as a
rule, any profit entirely with the retailer.

The current condition, according to one
of the best practical authorities in the
distribution of sugar, is that the refiners are
buying raw sugar and are selling it without
profit to wholesalers, who, in turn, sell it
without profit, and frequently at a loss, to
retailers. The retailer is, it is stated, sell-
ing, as a general thing, at a good profit,
and is just now the beneficiary of a most
demoralized jobbing situation, and is,
furthermore, independent of the wholesaler
in that he can purchase his supplies direct
from at least one refiner at the same figures
as from his wholesaler.

This is a situation that the wholesaler has
been endeavoring to remedy, but without
success, and the opinion seems now quite
general in sugar circles that no remedy can
be found until some working agreement is
reached among the rival refiners. No such
agreement is at the moment in sight, though
there is reliable authority for the statement
that the Trust managers are not as bitterly
and as unconditionally opposed to a har-
monious arrangement as they were a few
months ago. On the other hand the con-
ditions are not so favorable from the Trust's
standpoint for harmony among refiners as
they were, for instance, a year ago. At that
time, to all outward appearances, at least,
the Trust people had had the better of the
coffee war, and had forced prices of package
coffees down without great loss, if any, to
themselves, for the reason that they had not
stocked up with green coffees to as great an
extent as their rivals, the Arbuckles, and
were thus able to take advantage of the con-
tinuous decline in the green coffee market.

During the last few months the coffee mar-
ket has, however, materially advanced—
partly as a result of the fears of the bubonic
plague in Brazil interfering with supplies—
and the Arbuckles are not now occupying
the relatively unfavorable position, in refer-
ence to their green coffee supplies, that they
occupied during the early part of the sugar
war.
SUGAR AND, COFFEE INTERWOVEN.

The sugar situation, therefore, becomes
very closely interwoven with the coffee
situation—at any rate, if the desire for har-
mony on the part of the Sugar Trust people
should continue. It is understood from in-
terests who have had close relations with
the Arbuckles, that they believe the con-
sumption of Brazil coffees is approaching
more closely the volume of production than
for some years. The Sugar Trust interests,
on the other hand, are understood to take
the opposite view ; the view that the recent
rise in the coffee market is abnormal, and
that it has been created by outside influ-
ences, such, for instance, as the detention of
six cargoes on account of the supposed
presence in Santos of the bubonic plague.
As, however, the Brazilian ports were offici-
ally declared free from the plague 30 days
ago, it is argued that a reaction from
the advanced prices is justified ; and it is
further argued that the recent heavy deliver-
ies of coffee, which have been regarded as
indicative of increased consumption, have,
in fact, been the stocking up, chietly by
retailers, influenced by the constantly ad-
vancing market. [t is understood that the
sugar people argue that there could not have
been such a large increase in the consump-
tion of coffee without a corresponding in-
crease in the consumption of sugar, and that
there has by no means been a corresponding
increase—in fact, there has virtually been
no increase at all—in the consumption of
sugar. It would seem, therefore, that the
question of future harmony among the sugar
refiners were largely contingent upon the
future of the coffee market.

NO HOPE FOR THE FACTOR PLAN.

Until some concerted action is possible
among the refiners it is regarded as useless
to expect any material improvement in the
conditions affecting the wholesale distribu-
tion of sugar, either by means of the factor
plan or otherwise. Mr. Post, of B. H.
Howell, Son & Co., agents of the Mollen-
hauer refineries, was questioned regarding
the particulars of the factor plan by a repre-
sentative of this journal. He said: ‘* The
grocers in connection with the refiners
should restore and enforce the factor plan
that worked so satisfactorily for so many
years until the new opposition came into

market. To do this it needs a high sense
of honor on the part of gro:ers, as well as
hearty cooperation from every member of
the Wholesale (irocers’ Association. We
believe that the profit of !¢ to 3-16c¢. that
they used to secure for distributing sugar to
the retailers is small enough, and is as
small as any retailer should expect the job-
ber to furnish his capital and facilities for
distributing, especially in the small quanti-
ties that the retailers require.”’

«“Isit possible to restore the tactor plan 7'’
the reporter asked.

<« [ think it ought to be possible to do so,
but as | have already said, it would need
the very hearty cooperation ot the wholesale
grocers and of refiners—not of one refiner
nor two refiners, but of all refiners. One
refiner, in my opinion, could demoralize the
whole plan ; and, of course, the grocer real-
izes that one or two dishonest grocers in
any one locality can also demoralize the
plan.
that exact a large profit for handling any
commodity, noram | in favor of such com-
petition which makes it possible that no
profit shall be
especially when that article enters so largely
into consumption as sugar.’’

*“ But will the retiners get together on this
matter >’

““ There is apparently no way that the re-
finers can get together, although, without
the help of the retiners, the factor plan is
impossible. There has never, to my knowl-
edge, been any agreement among any
refiners as to prices at which sugar should
be sold. Had there been [ would be apt
to have known of it."’

I am not in favor of combinations

secured from an article,

SELLING SUGARS AT COST.

“ Is there a protit or loss in selling retined
sugars at current quotations "’

““'There is certainly no profit in buying
raw sugars at current quotations, say 4.44c.,
and selling retined at 4.9o to 5c., according
to destination, as we are now doing. There
is, at these figures, a gross ditterence of 51
points, or about !3c. per Ib. [t should be
recalled that barrels and cooperage are very
scarce, and have recently increased in
value. The percentage of loss in refining
is estimated at 4 per cent. We think that
there is a very small profit in retining if a
difference of 3gc. exists between tbe raw
and the refined article, but with any lesser
difference there is a loss.”’

INCREASED COST OF TRANSPORTATION.

It is of interest in connection with the
refined sugar situation to notethat the recent
reclassification of sugar by the trunk line
railroads is equivalent to an increase of at
least $1,000,000 per year in the transporta-
tion of sugar from the Atlantic refineries to
the interior. This estimate was compiled
for a representative of this journal yesterday
by an absolute authority on the subject. The
lake-and rail rate, Chicago basis, this year
is 5c. higher under the new than the old
classification. This means, of course, an
increase of $1,000,000 in the gross earn-
ings of the transportation companies.
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Toronto.

ARE YOU A BUYER of

Hardware, Metals,
Paints, Oils, etc. ?

Drop a Post Card, if you wish it, and we will
send you a copy of the Jatest issue of Hard=
ware and Metal, the leading authority

on these trades.  Address

The MacLEAN PUBLISHING CO., Limited,

Board of Trade, MONTREAL
26 Front St. West, TORONTO,
108 Fleet St., E.C., LONDON, ENG

" “BOSS”

WASHING
MACHINE

Still Leads.

&
If you have not tried the “B0SS”’
do so now.

Walter Woods & Co.

HAMILTON.

THE CANADIAN GROCER

“TEA” LEAVES

remembrance means, ‘ Money for you,”

“SALADA”

Ceylon Tea accomplishes this, and does it more satisfactorily than any other tea on the market.

Montreal. Boston. Buffalo. Pittsburgh. Detroit. Cleveland. Toledo. Philadelphia.

CANADKS (ANNED Fish

Sardines, all grades
Oval Kippered Herring
Oval Kippered Haddies
Scallops

Clams

Clam Chowder

Every Tin Guaranteed.

Order from your wholesale grocer.

JOHN SEALY, St. John, N.B.

ARE YOU USING OUR— a4

m—==mh  Cold Blast
or Jubilee
Globes

Aetna or
Quaker Flint
Chimneys ?

Give them a Trial.

THE SYDENHAM GLASS CO.,

of WALLACEBURG, Limited.

Good enough to make a lasting and favorable impression
upon the tastes of all, and to keep you in mind, that
and it also means,

‘“ Money for us.”

“*Hence its great sale.”’

HORSE HAIR.

Have you any ? We buy it

GEO. ROSSITEP & SONS

10-14 Pape Avenue TORONTO

HORSE.- SHOE
SALMON

Is packed ONLY from the finest

TRADE MARK \\

Fraser River Sockeye Salmon.

For twenty years the leading
brand on the Canadian Market.

It pays to buy the best.

For Sale by all Wholesale Grocers
throughout the Dominion.

FIFTY-EIGHT YEARS AGO
R, founder of e i CARR & 0., LmITED

J. D. CAR

was appointed, by special warrant,
PP » DY Sp

BISCUIT MAKER 1o H.M. THE QUEEN

BY AUTHORITY

This warrant we still hold.

CARR & CO., Limited

Agents for Canada: CARL|SLE, ENGLAND.
FRANK MAGOR & CO, 16 8t. John St., Montreal.
For British Columbia:

C. E JARVIS & CO., Vancouver, B.C.

Some of our Present Specialties are:

CAFE NOIR

CAFE AU LAIT
WINDSOR WAFERS
BUFFET WAFERS
DERBY

FINGER CREAMS
GINGER FLAKES
CRACKNEL
LEMON CREAM
ROYAL, ETC.
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% GROCERY QUOTATIONS
BY WIRE.

Should readers of this journal desire ta
secure between regular issues, the quota-
tions on any staple line, they will, on appli-
cation, be furnished by return mail or by
telegraph ; if by the latter method, at the
cost of the person seeking the information.

2 Y %%
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ONTARIO MARKETS.
March 1, 1g900.
GROCERIES.

HE principal feature of the wholesale
T grocery trade during the past week

was a decline of gc. per cwt. in the
price of refined sugars of all kinds, in sym-
pathy with the weaker outside markets.
The general wholesale trade is still decid-
edly quiet, although it is just a question
whether it is more so than is usual at this
time of the year. Although the canned
goods trade is still quiet, there has been a
slight improvement in the demand during
the past week, while prices are steady and
unchanged. The wholesale trade is still
experiencing a good demand for coffees at
unchanged prices, although the outside
markets are a little easier. The demand
for sugar is poor. A fair business is being
done in syrups and molasses, and the same
may be said of rice and tapioca. Brokeis
report a little demand from the wholesale
trade for tea, but the volume of business is
still decidedly light. The tea market
remains firm as to price. Currants are
advised by cable from Patras to be firm,
with an upward tendency. In other lines
of dried fruits, the market is quiet and un-
interesting, as a rule.

CANNED GOODS.

While the canned goods market still rules
quiet, a slight improvement has taken place
in the demand. There has been more call
for strawberries, raspberries, peaches and
plums. A littledemand is also to be noticed
for tomatoes, and the rather steadier feeling
referred to last week has been maintained.
Prices, however, rule unchanged at go to
95c. per doz. The demand for corn is like-
wise slightly better than it was, the ruling
priceis §1.05 to $1. 10, and, although a house
here and there has some corn which it sells
as low as g1, there are other houses which a
week or two ago had some brands for which
they were willing to take that figure which
have now nothing under $1 o5. Noimprove-
ment is reported in the demand for peas, and
prices are unchanged at from 75c. upwards.

There are a few beans going out at from 85

to goc. In this line of goods stocks are
light. Although the Lenten season 1s upon
us it has yet had no material effect upon the
demand for canned fish. A scarcity of
canned finnan haddie still exists, and,
although prices still rule at $:, there is talk
of an advance on that figure.

COFFEES.

The market for green Rio coffees is rather
easier in sympathy with the European mar-
ket, which is cabled lower. On the local
market the demand is still fairly good, and
last week's advance in prices is being
maintained at 9} to 12%4c. per lb. for
green Rio. In consequence of the easier
feeling in the outside markets the local
importers are rather disposed to withhold
making further purchases at the moment.

SUGARS.

Owing to a weaker market for raw sugars
and the cutting in refined sugars in the
United States, the Canadian refiners on

Bor@ Bos@es @+ @ @or 0B D@ ecBroB 0@

See pages 29 and 30 for
<+ Toronto, Montreal, St. John, <
and Winnipeg prices current. ;
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Tuesday reduced their prices on the refined
article 5c. per 100 1lb. all around. The
guild price for granulated sugar at Toronto
is now $4 58 for Montreal refined and $4.53
for Acadia. Independent wholesalers are
still quoting below the fixed price, viz.,
$4.55 for Canadian granulated and $4.50
for United States granulated, while for
United States yellows the quotation is $3.60
for dark up to $3.75 for brighter goods.
Canadian yellows sell at from $3.76 up-
wards. The American sugar refinery
opened up its factories in New York and
Philadelphia last week, and the meltings
increased to 28,000 tons, against 20,000
tons the previous week. ‘‘ The demand,’”
says Willett & Gray's Weekly Sugar Trade
Journal, ‘‘however, for several reasons is
much below the production, and the com-
petition for business is again producing its
usual consequences. The Arbuckle &
McCahan refineries are cutting prices for
trade at various points, and the New
Orleans refineries have made another cut
of 5c. per 100 lb. during the week."’

SYRUPS AND MOLASSES.

Trade is fairly good in syrups, but more
particularly in the corn description. The

demand for molasses keeps fair and the
market is firm with an upward tendency.
NUTS.

According to quotations received in
Toronto on Monday, prices on Valencia
shelled almonds are up about 5s. per cwt.,
compared with the figures received a month
ago.

RICE AND TAPIOCA.

Rice is going out fairly well at 'steady
and unchanged prices.  Further shipments
of tapioca are to hand this week, but prices
remain unchanged at 43 to 5c. At these
figures the market is decidedly firm, in
sympathy with the conditions outside.

TEAS.

The improvement in the tone of the mar-
ket for Indian and Ceylon teas in London,
Eng., appears to have been maintained,
and, although locally business is small,
there has been a little more doing in spot
teas. There has been a little inquiry for
the finer grade teas, but most of the busi-
ness done is, of course, in low grades and
mediums.  Roth the Japan and China tea
markets continue dull and neglected. The
wholesale trade. still experiences a small
business in teas of all descriptions.

FOREIGN DRIED FRUITS.

CURRANTS — A cable was received at
Toronto on Monday, from Patras, stating
that the market there for currants was strong,
with an upward tendency. We hear of a
few orders being placed for importation dur-
ing the week, but business on this account
is quiet. The demand on retail account is
also quiet with prices firnm and unchanged.

VALENCIA Ralsins—There is no change
in the situation, only an odd box or so is
going out, and prices are firm and un-
changed.

PruNEs—Il.ocal representatives of Cali-
fornian shipping houses have secured several
orders during the past week, and a good
many of the buyers have included ‘‘Ruby’’
prunes in their order. Local wholesalers
are still experiencing a fairly good demand
for prunes.

CALIFORNIAN  EVAPORTED FRUITS —
There has been a fairly good trade doing
during the past week in Californian dried
fruits for importation. In dried peaches
in bags, various lots have been taken by the
trade as quickly as offered. Apricots are
rather high for the trade, but in this line also
buyers have taken advantage of being able
to get small quantities forward with their
other goods, and have thus placed orders,
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BRANCHES—
MONTREAL: Boar? of Trad: Building
TORONTO : 51 Colbe
WINNIPEG :
VANCOUVER : 43 ova St
ST. JOHN'S, NEWFOUNDLAND

THE

DEMAND ..

Proves Conclusively That

SURPRISE

IS THE BEST SOAP ON THE MARKET.

Manufactured by

THE ST. CROIX SOAP MFG. CO.

8T. STEPHEN, N.B.

The tendency of prices on both these lines
is upwards.
GREEN FRUIT=.

Though retailers have been doing an
excellent trade, the cold weather has inter-
fered with deliveries from jobbers, who are,
in consequence, looking for a brisk business
toward the end of the week if the weather
moderates. Some exceedingly choice navel
oranges have been received on this market
during the past week or so, and the arrival
of fancy Valencias is noted this week. The
receipt of these has eased the market here
somewhat, and a decline of 25 to soc. is
noted in 714's. Lemons have been selling
well this winter, not only locally but in
Canada and the ['nited States generally.
This has strengthened the market in New
Yoirk. and the local market has stiffened
in consequence, Messinas now being 25c.
dearer. Bananas keep high in price, but in
good demand, when the price is considered.
Winter apples are selling well locally, but
exporters still find the British market a poor
one for business. Thereis a fair movement
of cranberries, but the jobbing trade in
Almeria grapes is practically over for the
season.

COUNTRY PRODUCE.

EGGs — Though the cold weather has
limited receipts they are heavier than last
week, and a decline of 14 to 1c. per dozen
1s noted, the ruling quotation being 16% to
17 % c. Held eggs are unchanged, but easy,
at 13 to 14c., and pickled are steady at 14
to 1gc.

PotaToEs—The market keeps steady.
Some cars have been sold here within a
range of 37 to 4ic. per bag.
store are selling well at 45 to g5c.

Lots out of

Beans — The demand keeps brisk, not-
withstanding the high range of values. We
quote $1.65 to $1.75 for hand picked, and
£1.45 to $1.55 for prime.

DRIED AND EVAPORATED ApPLES—The
market is still weak at {c. lower prices
than last week. The top figure asked for
evaporated apples is 7% c., and some sales
have been made at 7c. Dried keep quiet
at 534 to 53c

PouLTrRy—The market maintains a gen-
eral firmness with no change in prices.
Fresh-killed, bright turkeys are worth 11%
to 12%c. per lb., and frozen stock 8 to 10c.
Ducks are readily purchased at 6o to 8oc.
per pair, and chickens at 5o to 75c.

HoNeEy—The market keeps easy. Buck-
wheat strained is %4 to 1c. lower. Other-
wise there is no change. Clover comb is
steady at $1.50 to $2.25. Strained is un-
changed at g to g%c. for clover, and 5%
to 6¢. for buckwheat.

VEGETABLES— Onions are are now quoted
10 to 15c. per bunch, a decline of s5c.
Parsley is offered at 15 to 2oc. There is a
good demand. We quote : Rhubarb, $1 per
doz. bunches ; green onions, 10 to 15c. per
doz.; parsley, 15 to 20c.; radishes, 40 to 5oc.
per doz. bunches; spinach, 40 to soc. per
bush.; lettuce, 30 to goc. per doz.; cab-
bage, 6o to 75c. per doz.; red cabbage,
40 to soc. per doz.; cauliflowers, 60 to
75c. per doz.; celery, 75 to goc. per doz.;
onions, 40 to 5oc. per bush. ; green beans,
30 to 45c. per basket ; squash, $2 per doz.;
vegetable marrow, 40 to 5oc. per doz.

BUTTER AND CHEESE.

BurTer—The strength that has charac-
terized the market during the past week is
well maintained. Dairy large rolls are ¥c.

dearer. Otherwise, there is no alteratior. in
prices. The demand for all grades is excel-
lent. We quote : Dairy, large rolls, 21 to
22c.; prints, 22 to 23c.; tubs, 21 to 22c.;
creamery, tubs and boxes, 23c.; prints and
squares, 24C.

CHEESE—The market is still strengthen-
ing. Most dealers say that 13c. is the
lowest figure that should be accepted, but
some sales have been made at 12%c.

FISH AND OYSTERS.

The feature of the market is the scarcity
of oysters, which has been caused by the
cold weather interfering with the fishing
and, at the same time, increasing the de-
mand. Pure cod, boneless fish, etc.., are
quiet, with a decline of !4c. throughout.
The price of frozen fish is unchanged. We
quote as follows: Trout, 7c.; whitefish,
8c. ; perch, sc.; blue pike, 4c.; yellow
pickerel, 7%c. ; herrings, 3%c. ; steak cod,
6c. ; haddock, sc.; white halibut, 12 4c. :
high-color salmon, 12%c.; red snappers,
12%c.; Spanish mackerel, 12%c. ; frozen
herring (large) per 100, $1.60 ; ciscoes, per
100, §1 ; bloaters (St. John), per 100, $1 ;
Yarmouth), extra mild and large, $2.20 to
$2.25; salt herrings, splits, ¢3 25 per
half-bbl.; boneless fish, 45 to 5c.; quail-
on-toast, 4% to g5c.; pure cod, 6Y%c.;
shredded cod, $1.80 per box ; oysters, Balti-
more selects, $4 80 ; Baltimore standards,
$3.75; Norfolk standards, §3 30 per pail.
GRAIN, FLOUR, BREAKFAST FOODS.

GRrAIN—No change is reported at out-
side points where 65c. i5 maintained in both
red and white woeat. The street market
has lost the amount of last week’'s advance,
and prices are again back to 701 to 7ic.
Barley is 2c. dearer. Peas are easier. We

Corona

Figs-Dates

are choice eating and cooking Figs and Dates.
Put up in I=-LLB. CAKES — each wrapped and
packed in special Ca.ddles containing ¢-doz. cakes,

Cost retailer 7%c. and sell at 1oc. No scrap-
t mg oods out of bags or mats; no dust and dirt
nor oss of weight, time and custom, but

CHOICE GOODS THAT SELL AT SIGHT.

Half size sample mailed on_receipt of sc. in stamps ; or, to meet numerous requests, we will on receipt of value
($3.60) ship and prepay freight on 2 caddies to any pan of Ontario. State name of your wholesaler in order-
ing. Assorted caddies (24 cakes each Figs and Dates) make a fine display, and are having a large sale.

W. B. BAYLEY & CO., OntarioAgents, 59-63 Front St. East, TORONTO
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ANADIAN ADVERTISIEG is best done by THE
E. DESBARATS ADVERTISING AGENCY,
MONTREAL.

Toronto Salt Works

TORONTO, ONT.

Write us tor SALT of any kind.
Also SALTPETRE, car lots or less.

CANADIAN

Manufacturers and S8hippers who are not repre-
sented in

WINNIPEG

Will do well to correspond with me.

E. NICHOLSON

124 Princess Street, Winnipeg, Man
Buccessor to W. F. Henderson & Co.

Wholesale Commission Merchants and
Brokers.

16 years' experience.

Established 1882.

POULTRY, HONEY,

BUTTER, EGGS,
and DRIED APPLES.

Consignments Solicited.
Prompt Returns.

The Wm.—ﬁyan Co.,

. .. Limited.
70 and 72 Front St, E., Toronto.

t BUTTER,
EGGS,

i

i

MapI?TcSyru o

and get good prices and prompt returns.

T. H. SMITH & CO.

; 70 COLBORNE STREET, - TORONTO

Reference, Imperial Bank of Canada, Yonge St.
and Mercantile Agencies.
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CALIFORNIA NAVEL

ORANGES

are fine eating now.
We have them in all sizes.

PRICE RIGHT.

CLEMES BROS,,

51 Front East, TORONTO.

quote the street market as follows : Wheat,
white and red, 70} to 71c.; goose, 7oc.;
peas, 6oc.; oats, 30 to 3Ic.; barley, 45 to
46¢.;rye, 53 to 54c. No. 1 hard Manitoba
wheat is firm at 78c.

FLOUR —Business continues active. We
quote : Manitoba patents, $3.80; Manitoba
strong bakers’, $3.55; Ontario patents,

$#3.55 to $3.65; straight roller, $3.35,
Toronto freights.
BREAKFAST Foobps — Trade is rather

quiet. Piices are unchanged, but manu-
facturers of rolled oats and oatmeal prophesy
an advance. We quote as follows : Stand-
ard oatmeal and rolled oats, $3.40 in
bags and $3.50 in bbls. ; rolled wheat,
$2.50 in 100-lb. bbls.; cornmeal, $2.50;
split peas, $4 ; pot barley, $4.

HIDES, SKINS AND WOOL.
Hipes—Few deliveries are being made,
and what is offered is readily absorbed.
Prices are }{ to ¥4 c. lower throughout. We
-quote : Cowhides, No. 1, 9c.; No. 2, 8c.;
No. 3,. 7c. Steer hides are worth 3c.
more. Cured hides are quoted at g ¥c.

SKINS—AnN excellent demand is noted,
but there is not a great business doing.
Sheep and lambskins are 1oc. dearer. We
quote : No. 1 veal, 8-lb. and up, 11cC.
per lb.; No. 2, gc.; dekins, from 4oto 45c.;
culls, 20 to 25c. Sheep and lambskins are
selling at $1.10 to $1.25.

WooL—The market is still quiet. Prices
are unaltered. We quote : Combing fleece
and clothing wool, at 19 to 2oc. and un-
washed at 12c.

SEEDS.

The market throughout is in much. the
same condition as a week ago. Red clover
is steady at $5.25 to $5.85, the top figure
only being paid for fancy qualities. Alsike
is quiet but unchanged at $4.50 to $6.50.
Much inferior timothy is still offering, but
first class stock is sought. For good stock
sellers could get $1 to $1.25 aboard cars
outside for good to choice machine threshed,
and g1.50 to $2 for bright, unhulled, flail-
threshed seed.

MARKET NOTES.

All hides have declined ¥ to Y4c. this
week.

Currants are cabled strong with an upward
tendency.

Refined sugars of all kinds are g5c. per
100 lb. lower.

Evaporated apples are quoted at 7 to
7% c., a decline of ¥c.

Dairy large roll butter is }4c. dearer, the
range now being 21 to 22c.

Valencia oranges, 714's, are 25 to soc.
lower, the quotation is now $5.25 to #5.50.
Messina lemons are quoted $2.25 to $2.50,
an advance of 25c.

GOLDEN CROWN LOBSTER, flats and talls
GOLDEN KEY LOBSTER, flats only.

GOLDEN CROWN CANNED CLAMS, 1-1b. talls.
GOLDEN DIAMOND BLUE BERRIES, 2's size.

W. S. Loggie Company,

CHATHAM, N.B. " Limited

E. T. STURDEE

Mercantile Broker,
Manufacturers’ Agent,

ST. JOHN, N.B. Erc, ETc.
Wholesale trade only.

Established 1873.
CONSIGNMENTS SOLICITED

POULTRY i
BUTTER

EGGS

DRESSED HOGS

Highest market prices. Quick returns.

D. GUNN, BROTHERS & CO.

Pork Packers and Commission Merchants

76-78-80 Front 8t. E. - - TORONTO

Established 1892.

Rutherford, Marshall & Co.

68 Front Street East, Toronto.
Exporters ot

OULTRY

BUTTER, CHEESE,
EGGS, HONEY, DRIED
AND GREEN APPLES.

We buy outright, or receive on consignment,
all kinds of Produce. (‘orrespondence solicited.
References — Mercantile agencies or Canadian
Bank of Commerce.

FLEISCHMANN’S
VEGETABLE YEAST

COMPRESSED
HAS NO EQUAL.
NEW-

SHIP YOUR a%
EGCGS -

JOHN J. FEE

62 Front St. East

Phone 8129.

> TORONTO.

Correspondence Invited. Consignments
Solicited. Prompt Returns.
References, Standard Bk. and Commercial Ag-ncies.

DAWSON & timied

FRUIT, PRODUCE AND
COMMISSION MERCHANTS.

TORONTO

Cor. Market and
Colborne Streets,
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QUEBEC MARKETS.
MONTREAL, March 1, 1900.

GROCERIES.

HE grocery market generally contrib-
T ates a seasorable degree of activity,

and the week has not been without
interesting features. Notable in this respect
have been the cables quoting high opening
prices on Barbadoes molasses at the Islands,
prices which, by the way, are expected to
show reaction later. The fluctuation in
raw sugar has at last affected the prices of
Canadian refined, which are 5c. down, and
syrups show no change. Canned vegetables
continue to reflect exceeding strength, and
dried fruits generally are steady.

SUGAR.

The fluctuation in the raw article outside
did not affect the local market for the refined
article until Tuesday, when prices declined
sc. Demand has been limited with a
moderate business doing at $4.45 for granu-
lated, and $3.65 to $4.30 for yellows, as to
quality at the refinery. Cables to-day from
London noted further easinessin beet, witha
decline of 34d. in the distant position, which
was quoted at gs. g% d., while February
was unchanged at gs. gd. Business, how-
ever, was reported as being very light.
Cane was cabled firm and unchanged, with
Java quoted at 12s. and fair refining at 11s.
In New York, raw is reported quiet and
steady.

SYRUPS.
There is nothing new to report in the

syrup market. Business is small and prices
unchanged at 1% to 2c. per lb., as to
quality, at the factory.

MOLASSES.

Cables state that the molasses market has
opened at i1g3c. f.o.b., which is equal to
32c. laid down here. The chief local busi-
ness has been in Antigua stock, which sold
at firm prices. We quote : Barbadoes in
round lots, 4oc. ; one or two puncheons,
43c.; Porto Rico, 40 to 4i1c., and Antigua,
321 to 33cC.

CANNED GOODS.

Canned beans have continued in good
demand this week, and several orders are
as yet unexecuted, but will probably be
closed by the time this goes to press.
Nothing is obtainable under 85c., and some
bids of this figure have been refused. Peas
are in fair demand at 85 to goc. per dozen.
Tomatoes have been quiet at 87 to goc.
per dozen. There continues to be a steady
demand for corn at $1.05 to $1.10 per
dozen, and one-gallon apples move fairly
well at §2.10 to $2.15.

DRIED FRUITS.

This market has not furnished any strik-

ing feature during the past week. Valencia

raisins are firm and prices are as fol-
lows: 7 to 7%c. for off-stalk ; 8 to 8%c.
for fine, and selected and layers, 4c. ad-
vance on these prices.

There is no change in loose Malaga mus-
catel raisins which we quote: 7%c. for 3-
Ib., and 6¥ to 7c. for 2-lb. fruit.

Currants are unchanged, and stocks re-
ported from abroad are somewhat smaller
than these for the same time last year. We
quote : 4%c. forbbls.; 45c. for half-bbls.;
434 c. for half-cases, and 47%c. for quarter-
cases.

Prunes are firm and unchanged. Prices
range from 6 to 1oc. per lb., as to size.
Bosnia prunes are steady at 6c. per lb.

Dates are steady at 5% to 53 c., and figs
in sacks, 4% to 5c., as to quality.

A little more business has been done in
evaporated apples, and prices rule steady,
at 7 to 7 %c. for choice, and at 64 to 63{c.
for common.

NUTS.

Prices generally are firmly held under
extremely light stocks. We quote : Grenoble
walnuts, 14 to 15c.; Marbots, 12 to 12%c.;
shelled walnuts, 19 to 2oc., and shelled
almonds, 26 to 28c.

RICE.

With continued strength abroad the firm
tendency of this market is fully maintained
on the basis of $3.30 to $3.40 for standard B.

SPICES.

There has been a fair inquiry this week
for spices, and, naturally, prices have been
firm in sympathy with the foreign markets.
We quote : Nutmegs, 35 to 6oc. per lb., as to
size; mace, 45 to soc. per lb., as to quality,
and pimento, 83 c.

COFFEES.

There have been some sales of Maracaibo
to arrive at 11% to 12c., while Santos have
sold at g3%4c. We quote : Maracaibo, 9%
to 14c.; Mocha, 17% to 20c.; Rio, 8 to
14c., and Mexicans, 10% to 15cC.

TEAS.

Outside of a fair distributing movement
in tea, there has been but little to report in
this market. Some orders for first crop
pickings of Japan have been received.
While finest goods of this kind of tea are
scarce, the stock of medium and good
medium is ample, and offers are made at
prices ranging from 11 to 14c. as to grade.
In green teas, there is some inquiry for
Imperials, which sell at from 12} to 14c.,
while pea leaf gunpowders, which are very
scarce, are held at 15 to16%c. Black teas
are quiet, Ceylons having sold at 14 to-17c.
as to quality. Cheap Congous, around 11
and 12c., are wanted, but cannot be had.

FISH.

There is an active trade doing in fish, but

the only change has been in fresh haddock,

which is }4c. higher. We quote: No. 1 her-
ring, $5.25 to #5.50 per bbl.; $2.75 per half-
bbl.; Labrador salmon, $13 per bbl.; B.C.
salmon, $13; No. 1 mackerel, $16 to
$16 50; No. 1 green cod, $4.75; No 2 green
cod, $3.75 ; No. 1 green haddock, $3 75 to
#4. Dried codfish $4.75 per 1121b.; dressed
or skinless cod, $4.25 to $4.50 and boneless
codfish, 5 to 6c. per lb.; haddies, 6¢c. per
lIb.; bloaters, goc. to 1 per box ; smoked
herring, medium, 12c.; Lock Fyne herring,
#1.05 per keg. Fresh fish—Haddock and
cod, 3% to 4c. ; steak cod, 4c. ; white fish
7%c. ; dore and pickerel, 6c. ; pike, 4%c.;
salmon, 1oc.; halibut, 10c.; fresh herrings,
§1.60 to $1.75 per 100 ; smelts, 5 to 6c.
per Ib., and tommycods, $1.25 to $1.50 per
bbl.
GREEN FRUITS.

Prices are steady on green fruits and busi-
ness fair for the season. We quote : Apples,
#3 to $3.50 for No. 1, and $2 to $2.25 for
No. 2. Almeriagrapesat $7 75 to §g per keg.
Oranges, Valencias, 420's, $4.25 to $4.50 ;
714's, $5.50; Californian navels, $2.85 to
$3.50, and budded, $2.25 to $2.50 ;
Jamaicas, $5 to $5.50 per bbl. Lemons,
$2 to $2.75 per box. Cranberries, $8 to
#10 per bbl.

COUNTRY PRUDUCE.

EEGGs—The supply on spot of fresh stock
was ample to fill all requirements, as con-
siderable arrived by express on Saturday.
The demand to-day was good, but, in spite
of the colder weather, values show no im-
provement for such. We quote : New laid,
18 to 2oc.; Montreal limed, 14 to 15c.;
western limed, 13 to 14c., and held fresh,
12 to 14c. per doz.

Beans—The demand for beans is limited,
and the market continues quiet but firm.
Choice hand picked pea beans are held at
#1.80 to $1.85, and choice primes at $1.70
to $1.75.

MapLE Propuct — Business in maple
product was slow, but, now that the Lenten
season is near at hand the demand will
likely improve. Choice syrup is quoted
at 55 to 65c. per wine measure, and large
tins, 8o to goc. Pure sugar, 10% to IIcC.;
common, & to 10c. per lb.

HoNey—There was no change in honey
to note. White clover, in comb, is quoted
at 13 to 14c.; white extracted, in large tins,
gc. ; in small tins, 9% to 10c., and buck-
wheat extracted, 7 to 8c.

POTATOES—A fair trade in a jobbing way
was done in potatoes, and prices rule about
steady. We quote: Carlots on track,
42% to 45c. per bag, and small quantities
at 5 to 10c. per bag advance, according to
the size of the lot.

AsHes—The tone of the market for ashes
is firm, owing to the small receipts. We

T T
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quote: First pots, $4.70 to $4.75; seconds,
#4.40to0 $4 45, and pearls, $5.50 per 1oolb.

DrESSED HoGs—Demand was good for
small lots, and trade was active with prices
firmly held at $6 to $6.25 for light, and at

#5.50 to §5.75 for heavy, per 100 lb.
PROVISIONS.
There continues to be' steady demand

for most lines, and prices rule firm.
We ‘quote as follows : Canadian short
cut mess pork, $15 to $15.50; short
cut back, #14.50, to $15 and heavy
long cut mess,$14.50to $15 per barrel; pure
Canadian lard in pails, 7% to 8c. per lb.;
and compound refined, 6% to 63 c. per lb.
Hams 10 to 12c., and bacon 11 to 12c. per
= FLOUR AND GRAIN.

FLOUR — Trade in flour to-day was quiet
and the market was quiet, with no
new feature to note. We quote as fol-
lows: Winter patents, $3.50 to $3.75 ;
straight rollers, $3.25 to $3.35 ; in bags,
$1.55 to $1.60; Manitoba patents, $3.80
to $4, and strong bakers’, $3.50 to $3.65.

GrAIN—Owing to unfavorable advices

from abroad and downward tendency of the
American markets, buyers here show no
disposition whatever to operate, and prices
for oats on spot were inclined to be easier.
On spot they were quoted at 31 to 31%c.;
peas at 7ic.; buckwheat at g53%c., ex
store. For May delivery, afloat, Ontario
spring wheat, 75c.; peas, 73% to 74c:
rye, 62c.; oats, 33%c.; No. 1 barley, 5ic.;
No. 2 do., 49c.

OATMEAL—Business in rolled oats was
slow, and prices were unchanged at #3.35
to $3 40 per bbl., and $1.62% to §1.65 per
bag.

FEep—A fairly active trade was done in
feed, and values rule firm. We quote as
follows : Manitoba bran, in bags, $16;
shorts, $17; mouille, $18 to $24; Ontario
bran in bulk, $16.50, and shorts, $18 per
ton.

Hay—The demand for baled hay on spot
was only fair, and the market rules quiet
and easy. We quote : No. 1, g9 to $10 ; No.
2, $8 to g9, and clover, $6.50 to $7 per ton,
in carload lots.

CHEESE AND BUTTER.

CHEESE—The firm tone of the market
was naturally strengthened by the news
that a steamer was ashore on the coast of
Maine with a considerable lot of cheese on
board. Here, values were purely nominal,
because the holders want extreme prices.

BurTErR—With practically no stock here,
any price that sellers ask may be quoted,
but no creamery is obtainable under 24c.,
and fine, fresh dairy, if obtainable, would
fetch 211 to 22c.

MONTREAL NOTES.
The upward tendency of values on butter
and cheese continues.

Barbadoes molasses has opened 3 to jc.
per gallon higher than last year.

The decline in raw sugar abroad has not
affected the spot price on refined sugar here
as yet. Sugar prices have been marked
down gc. per 100 lb. all around.

The Empire Tobacco Co., Limited, for
the convenience of its customers, is remov-
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Buy Tea NOW, Buy tea always, but

don’t buy TEA until you have consulted us.

We have

some splendid values in GCeylons, Indians and Japans.

Samples and prices
WhOlﬁSﬂ]C Onl.y' on application.

S. H. EWING & SONS, Montreal

96 KING STREET.

ing its offices to 43 Cote street, Montreal.
The number of the office telephone is Main
3663.

NEW BRUNSWICK MARKETS.
OFFICE OF THE CANADIAN GROCER,
St. JonN, N.B., March 1, 1900.

USINLESS still continues quiet, though
B better things are expected this month.
Merchants complain somewhat that
money is scarce, and a good many country
This is not
thought to be a serious matter, but results

chiefly from the large amount of money that
is at this season locked up in lumber. As

dealers want to renew paper.

prices are expected to rule high as season
In the
meantime creditors must be patient. Prices

advances good times are expected.

are firm in spices, ginger particularly is
Cloves and pepper are both
There is good general demand.

moving up.
higher.
In teas, there is a firm market and fair
trade. Large shipments in Ceylon and
Indian teas are due.

O1.—While there is little new to report,
business is good. In burning oil, demand
is still large at firm figures. Paint oils are
beginning to be shipped out on spring con-
tracts.  Prices this season are very high
and firm. Lubricating oils are held at firm
figures, and active sales are reported.

There is some little export demand for cod

oil. In candles, though high, there is quite
a large sale, though Halifax shows a
larger business than St. John. One wonders
where they go.

SaLT—Receipts have been quite large
during the past few weeks, and, while there
is a fair sale, about half of the Liverpool
coarse salt arriving has been put in store.
Receipts are still below last season. Prices
on the other side are reported rather higher,
In factory-filled, demand seems light.
There are fair receipts of Canadian salt.
We quote : Liverpool coarse, 50 to j55c.
English factory-filled, g5c. to §1; Canadian
fine, $1 per bag; cheese and butter
salt, bulk, $2.50 per bbl.; s5-lb. bags,
$3 to $3.25 per bbl.; 10-lb. bags, $2.85 to
#3 per bbl.;: 20-lb. wood boxes, 20 to 22c.
each ; 1o-lb. wood boxes, 12 to 14c. each;
cartons, $2 per case of 2 doz.; English
bottled salt, #1.25 to #$1.30 per doz. ;
mineral rock salt 6oc. per 100 lb.

CanNeED Goops—As spring approaches
there is increased interest in these lines. In
vegetables, corn is still the firm line, but
tomitoes are in a strong position, and in
both higher prices are expected. The ad-
vance in peas is firmly held, but they are
not likely to advance in proportion to the
others. Gallon apples are firm, and show
better sale. Pumpkin is also being more
freely sold. In both peaches and straw-

berries stock is light, and dealers will not
shade present figures. In blueberries, the
past two seasons have shown much better
business, and, while dealers bought more
freely this year, sale has been quite large,
and they are likely to be scarce later. In
sardines, local packed are finding increased
sale. The effect is being felt on the im-
ported goods. In salmon, even figuresrule.
Cohoes are largely sold, and, except that
they do not run quite even in quality, give
general satisfaction. Stocks seem ample.
Lobsters are scarce and very high. Prices
have largely stopped the demand. There
is no likelihood of any change this season.
Haddies move freely at even figures. Kip-
pered herring are easy. Clams and scallops
are in good demand. In meats, American
are quoted high, and are almost out of the
market. Canadian, while tending higher,
show little change here, trade having bought
freely at the lower figures for forward ship-
ment. Tongue is very firm. In soups,
trade is largely confined tothe concentrated,
and shows improved demand. Sales during
the winter were larger than usual.

GREEN FruU1TS—The lines handled are at
this season few. Apples are dull here, and
show wide range in price, best stock being
scarce and high. Some Ontario stock is
being offered. Valencia oranges are the
backbone of the trade. ()uality is good,

1900

NEW SEASON TEAS.

1900

Direct Importations from CEYLON, INDIA and JAPAN.

We are also Agents for the leading Packzge Tea of the present age—

ARMEDA TEA J‘(

BLACK l
BLACK AND GREEN MIXED
JAPAN

QUALITY the highest in Strength and Flavor.
Samples sent on application.

In 1 or %-lb. Sealed Packages,
Retail Price—

25c., 30c., 40c., 50c. and 60c. per |b.

The demand for ARMEDA TEA is increasing rapidly. Why? ARMEDA TEA HAS THE FLAVOR.

Remember we also sell Macdonald’s Tobaccos—Prince of Wales, 8s or 16s, costs 63c. per lb., and Briar, 8s, costs 61c. per lb.

57 Front St. E., Toronto.

A. H. CANNING & CO.
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The Following Brands
Manufactured by

The American Tobacco Co.

OF CANADA, Limited.
Are sold by allthe Leading Wholesale Houses

CUT TOBACCO

OLD CHUM.
SEAL OF NORTH CAROLINA

OLD GOLD.
CIGARETTES — =

RICHMOND STRAIGHT CUT.
SWEET CAPORAL.
ATHLETE,

CALIFORNIA ORANGES

Messina Lemons, Fruits and Nuts of all kinds.
An excellent assortment of only the best grades nl\\"ays
on hand and we can supply you at lowest market prices.

Bananas. The fruit is arriving in first class con-
dition. Port Limon stock is exceptionally fine.

Fruit Auction Sales. These auction sales are
held every Wednesday ai.d we will be pleased to give
you any information required.

McWILLIAM & EVERIST

Wholesale Commission Merchants,
25 and 27 Church St., TORONTO, Can
Telephone 645.

COWAN’S
Hygienic Cocoa
Royal Navy Chocolate

AND
Famous Blend Coffee

are the favorities with all grocers.

DERBY

THE COWAN CO., Limiten. TORONTO

I hereby certify that | have
analyzed and practically
tested the GLOBE BAKING
POWDER. I find that it is an
excellent BAKING POWDER,
second to none, rapid in its
action, and economical.

(Signed)
DR. N. FAFARD,

Laval University,
Montreal.

We are
producing

Canned Meats

that are positively unsurpassed in quality and
appearance ; all that skill, experience and money
can do is done to make our products

- Perfect

Every Tin Guaranteed

When Ordering

it will pay you to
specify

Clark’s

JUSt Al‘l‘iVéd, New Dry Cod, Kippered

Herring in boxes (5doz.), Yarmouth Bloaters, Lab-
rador Salmon, Cod Tongues and Sounds, Canned
Clams, Canned Mackerel, Green Cod.

J.& R. McL.E A, 23 common sT,,
MONTREAL.

GRIMVMBLE'S 5"
SixG0LD Medals 7 T INTIEG AR

GRIMBLE & CO., timited, London, N.W., Eng.

1HE MANIT0BA

Produce & Commission Co.

Limited

WINNIPEG, MANITOBA.

WHOLESALE DEALERS IN

BRANCHES

Butter, Eggs, Cheese, Fruits, Cured Meats | .-

; Victoria,
PICKLED, DRY AND Consignments and Nelson,
SMOKED FISH Correspondence Solicited. Rossland,
E B.C.

The Best Criterion of the [erit of

DEWAR’S WHISKY

is the ever increasing demand. The high Standard of Quality which first brought the Whisky into
prominence is rigidly maintained, and every bottle CORKED in Dewar’s Distilleries is a guarantee that
you get the * BEST ” in “SCOTCH.”
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and price tending rather firmer. While
Californians are low, both in them and
Messinas sale is light, There are no Cali-
fornian lemons seen here, but their effect on
the market is felt, prices of Messinas keep-
ing very low, There are fair sales. Little
is being done in grapes. Cranberries are
about out of the market. Best stock is high.
In bananas, the few arriving show improved
quality.

Drien Fruits—There is really nothing
new. In raisins, Valencias are ample stock.
L.oose muscatels, while filling present
requirements, are a light stock and tend
higher with the spring trade. Malagas have
little attention. In seeded, while there is a
fair supply, they will be scarce and higher
as season advances, as it is going to be
American
packers are now offering a smaller package

ditficult to replenish stock.

than the 1 lb. carton, holding 12 o0z., and
sold by the package. In currants, sales are
light. Prices keep low. American cleaned
are supplying the market. I’cels are dull,
with stocks lizht. There will be some
demand later. In prunes, prices are firm,
Dealers find it difficult to sell the larger
sizes at regu'ar figures, but small sizes tend
scarce and higher. Some New York goods
arriving are of but fair quality. Figs have
a fair demand. 1Dates have a fair sale, and
tend higher in price. Oaions are rather
easier. Dried apples have a fair sale, but
quantity moved is not large. Evaporated
have been rather dull, but show improved
sales at somewhat firmer figures. In pea-
nuts, there is good sale, and prices are firm.
In best grades there is an improved
tendency.

PrRODUCE—L. ggs are rather easier. The
demand is such that free arrivals affect the
price quickly. Fresh stock, in cases, bring
about 2 to 3c. over the held goods. In
butter, the h gher price is bringing out more
stock, but the supply is still light. Western
butter is not coming down, as we are still
below that market. Laittle, if any, creamery
1s seen. Best stock is quickly picked up at
full figures, and almost any quaiity is in
demand. In cheese, this market was
seldom as bare, nor is there any throughout
the Province. The price is high.

SuGARr Tendency continues firm at
slight advance, but the local market has
been little affected. Everything points to
higher figures. No sugar except some
English yellows have now arrived for some
time except that from local refinery.

Movrasses—Thereis rather imoroved sale.
New Orleans is being quite largely sold to
supply the trade, but stock held is light.
There is still some little Porto Rico held,
but, where quality i1s good, high prices are
asked. Market will be bare for new goods,

which are expected to rule higher than usual,
particularly Porto Rico.

Fisi— In pickled herring the market is
all but bare, and there is likely to be con-
siderable demand for some time. Priceis,
however, at about top figure. In dry cod,
there are quite free receipts, and no change
in price is expected. While pollock are firm,
the fall is the season of demand. Boneless
fish season is largely over. There have
been large sales at full figures, and there is
still quite steady demand. Smoked herring
show little change. Fresh fish are scarce.
Some very fine halibut were received this
week, but price is quite high. Finnan had-
die are in too light supply to meet the de-
mand. In smelt, seasonabout done, weather
against business. Lobsters arevery high. We
quote: Largeand medium dry cod, $3.70 to
#£3 80 ; small, §2.50to $2.60 ; pickled shad,
$#4.50 to $5, as to quality ; haddies,
s5c. per lb. ; smoked herring, 8 to
gc.; fresh haddock and cod, 2%c.; bone-
less fish, 4 to s5c.; pollock, $2.35 to
$2.45 per 100 ; pickled herring, $2 to
#2.25 per half bbl.; bloaters, 6oc.; kippers,
#1.50; smelts, 5c; Shelburne, $4.50t0 $4.75;
frozen herring, 1 to §1.25 per 100; frozen
cod, 2%c.; halibut, 11c.

ProvisioNns — Barreled goods, in both
pork and beef, are firmly held, but light
business is doing. Lard, while rather firmer,
is still offered quite low by some packers.
Smoked meats are firm. Local packers of
pork have had a very steady sale, and have
done an increasing business.

Frour, FEED AND MEAL—While thereis
a firmer feeling in flour, prices are still low,
and tbere is little life in the local market.
Certain brandshave the bulk of the demand.
Oatmeal is freely offered, though somewhat
firmer. Oats are rather higher, and some-
what scarce. Cornmeal is steady, with a
good sale, and also larger supply. Beans
do not advance in local market to quite
western prices, owing to stock held, but
are firm at quite full figures. Sale is rather
limited. Barley and split peas show no
change ; demand is not large. Blue peas
are scarce, but this business is small here.
Seeds are having some attention. We quote:
Manitoba flour, $4.40 to $4.60; best
Ontario, #3.80 to $4.00 ; medium, $3.60
to $3.75; oatmeal, $3.80 to $3.90;
cornmeal, $2.20 to $2.25; middlings,
#21to $22; oats, 38 to 4oc.; hand-picked
beans, g£1.85 to §1.9o; prime, $1.75 to
$1.85; yellow-eye beans, $2.25 to $2 45 ;
split peas, $3.90 to $4.00 ; round, §3.25 to
#3.40 ; pot barley, $3.75 to £3.85; hay, #8
to $9.50; timothy seed, American, $1.50.

ST. JOHN NOTES.

Even more than the regular attention has
been given to the above paragraphs, in view

of the coming spring trade. Particularly in
canned goods, local conditions have been
carefully noted.

Mr. T. R. Titus, formerly of the late firm
of White & Titus, but who was latterly with
the late J. J. Bostwick, is now with V. S.
White & Co.

Grippe has been to the front again and a
severe type. Among others, C. E. Mac-
michael, of C. & E. Macmichael, has been
confined to his house during the past week.

Tenders were asked this week for the
stock of the late J. ]J. Bostwick. The
quantity of heavy goods, such as beans,
molasses, sugar and flour, was quite small.

Twenty-four dollars and fifty cents seems
a large price for a single fish, still, James
Patterson, one of our wholesale fishmen,
paid that for a halibut received by him this
week. The fish weighed, before being
dressed, upwards of 300 lb. -

W J. Harding, who for years has been
chief clerk with W. Frank Hatheway, has
been taken into partnership by Mr. Hathe-
way, the name of the new firm being W.
Frank Hatheway & Co. THE GROCER
extends its congratulations to Mr. Harding,
with whom it has had pleasant relations for
many years.

When one remembers the very large de-
mand there must be for cheese box stuff
through Canada,one would expect the supply
to be ample. Such is not the report of J.
Hunter White, the largest importer here, as
he expects not only very high prices quoted,
but great difficulty in securing stock at any
price. His patrons will, however, find he
has taken such steps as will protect their
interests.

THE SOCIAL CEYLON TEA CO.

Tue CanNapiaN GROCER has been ad-
vised that Mr. ]J. A. Blain was not alone as
the purchaser of the estate of The Social
Tea Co., there being associated with him
Messrs. J. H. Devany and W. ]J. McCann.

As pointed out in last week's issue, Mr.
Blain is a well-known general merchant.
Mr. Devany needs no introduction to the
grocery trade of Canada, having for many
years traveled for some of the leading
houses in Toronto. Mr. McCann has for
some years conducted a successful retail
grocery store on Parliament street, Toronto.

A joint stock company is being formed
under the style of The Social Ceylon Tea
Co., Limited. The new company began
the packing of tea on Wednesday, and
travelers will be on the road on and after
Monday next.

Although THE CANADIAN GROCER ob-
tained its information on what it deemed
reliable authority, it is informed by the com-
pany that the price at which the estate was
purchased was not 65c. on the dollar, but
less.
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MANITOBA MARKETS.

WINNIPEG, February 26, 1900.
ATURDAY witnessed a great stream
of people from the city. All week,
the city has been thronged, and the
hotels have been taxed to their utmost
capacity, and far beyond it, to take care of
the thousands of people who took advantage
of the cheap rates to visit the city either to
attend conventions or do shopping. Twelve
conventions were held in the city between
Monday and Friday, and it says something
for the stability of our city that, with so
much gas and wind, it was not blown away.
Not that the conventions were all wind
by any means, but there is always a deal of
waste breath at them. The deliberations of
the dairy and stock men and the splendid
poultry show will bear good fruit in the im-
provement of our food supplies. All the
conventions were well attended ; indeed, it
was surprising to find that every meeting—
morning, noon and night—had its full com-
plement of audience.

All the travelers for the wholesale houses
were in the city during the entire bonspeil
period, and there have been numerous
callers at all the wholesale houses, but very
little business has been done. On the other
hand, retailers report business very good.
The weather was mild; in fact, quite soft all
week until Friday, when it changed to 23
below zero.

Business is very fair for the season. Col-
lections continue very slow ; in fact, one
wholesale merchant was heard to state thathe
had seldom had so many renewals asked for.
I'nere is no doubt abcut the prosperity of
the country generally, but because of the
slow movement of wheat money is tight,
and then, too, it isthoughtthe war is having
some effect, even here.

WHEAT—The market has been remark-
ably slow all week. Deliveries are prac-
tically stopped. Sellers do not seem to

want to sell and buyers are not eager to
purchase ; in fact, the whole situation is in
a state of masterly inactivity. The price of
wheat held at 6614c. until Thursday, and
then dropped to 635c. in sympathy with
outside markets.

Frouk—The demand is very good for
this article, and no change has occurred
di s the week.

1Ex—The demand has been brisk,

but deliveries light through the week. The
finest grade in rolls and prints is worth
from 18 to 20c., with 20 to 22c. for choice
separator-made bricks

Cueese—The stocks held here are very
small, and dealers seem disposed to bid for
14C.

EGGs — Receipts continue very light.
Dealers are paying 2oc. per dozen for fresh
case eggs.

FisH — As Lent begins this week, the
fish market is well stocked with fresh frozen
and all kinds of smoked and dried fish.

GREEN Fruits—Apples are going high,
especially any that can be warranted really
good. All staple lines are well supplied.
The trade of the past week was particulary
brisk, owing to the large number of visitors.
No changes in prices are reported.

SpicEs—Peppers have advanced from 1
to 2c. per Ib. This is in sympathy with the
tendency of the market for the last two
weeks.

Dried fruits, canned goods, evaporated
fruits, rice, sago, tapioca, coffee—in fact,
all staple groceries—are without change for
the week.

CARBERRY BOARD OF TRADE
BANQUET.

6é HE Great West '’ may be *‘ wild

and woolly,”’ but a striking proof

that the merchants there appreci-
ate beauty and daintiness was received by
THE CanNapiaN GROCER from Carberry,
Man., in the shape of the menu card of the
Carberry Board of Trade's second annual
banquet, which was held Friday, February
9. The cover was a representation of a
finely bound book with, at the front, an
embossed lithograph of a luscious-looking
plate of strawberries and cream.

The menu, too, tells its story, for it
reveals a repast such as can be appreciated
only by healthy, vigorous and prosperous
men.

The toast list was equally complete.
Every interest, commercial, industrial,
educational and social was represented.
The toast of most general interest to business
men, ‘‘Our Mercantile Interests,”” was
responded to by Mr. R. Fairley, as follows :
‘“ We have heard much of the prosperity
of the Empire, of the great increase in
Canada’'s imports and exports, and of
Manitoba’s unprecedented progress, all of
which is mainly due to the great activity of
our mercantile interests. It is apparent to
all that when our mercantile interests are
prosperous the country is prosperous and
vice versa. To those then, who are en-
gaged in these mercantile interests we wish
to address ourselves especially. You have
heard it as an old saying that a business
man could not be an honest man and stay
in business. We are glad to say that those
days have gone by and that those men who
would succeed, in the highest sense of the
word, must put character into their business.

«‘Let us not think that success will come to
us as a gift. Success comes to us only as
we make it come, by putting forth our best
efforts, by having a scientific knowledge of
our business, by being upright in all our
dealings, and by having that honesty of pur-

pose which would disdain to do anything
mean. We were pleased to hear Principal
Young, in his reply to the toast ‘ Education,’
make mention of technical education and
manual training schools, and we hope that
the day may not be far distant when we
will be able to take our young men from the
schools and be able to at once put them
into their life’s work unfettered and un-
hampered.’’

The officers of the Carberry Board of
Trade are :

President—A. E. May

Vice-President—H. A. Manville.

Secretary-Treasurer—]J. M. Neilson.

Council—G. S. Haslam, G. B. Murphy, O. B.
Manville, N. Dickie, B. Stewart, W. [. Smale, J.
Fairlie, ]J. D. Hunt. »

CONDENSED OR ¢«¢«WANT”
ADVERTISEMENTS.

Adyertisements under this heading, 2c. a word
each insertion; cash in advance. Letters, figures,
and abbreviations each count as one word in estimat-
ing cost.

TRAVELLER, CALLING ON THE BEST
trade from Carleton Place to the Pacific Coast,
with considerable time to spare in most places he
visits, is prepared 10 take some special lines on
commission. ~Address, TRAVELILER, care THE
CANADIAN GROCER, Montreal or Toronto. (10)

RE[’II(L\&S FROM BUSINESS. WILL SELL
grocery and provision business, together with
large store, warchouses and dwelling. Stock, $4,-
ooo, can be reduced to suit purchaser. Box g7,
Gravenhurst, Ont. (9)

A RELIABLE FIRM OF BROKERS IN
Vancouver wish to secure the agency of a
responsible vegetable and fruit cannery for British
Columbia. Address, AGENCY, care THE CANA-
DIAN GROCER, Toronto.

FHR SALE — TWO "' IDEAL" TEA PACK

ers, practically new, one being for putting
up samples. Address IDEAL, care THE CANA-
DIAN GROCER, Toronto, Ont. (9)

CATCH PHRASES™IDEAS. |

A little book worth its weight in gold -,
To All who Write Ads, Show Cards, Cir-
culars or other Business Literature.
The price is 50¢, but you can get it

by simply_filling out one of our
blanks, which will be sent you
promptly on request. Address

The Advertising World, Columbus, Ohio.

THE DOMINION BANK

Capital (paid-up).......... 81,600,000
Reserve Fund............. 1,600,000
DIRECTORS
Hon. Sir FRANK SMITH W. INCE. W. R. BrRock.

President. TimorHy EATON.
E. B. OsLEr, M.P. WiLmoT D. MATTHEWS.
Vice-President. A. W. AusTIn.
Heap OFFICE TORONTO
AGENCIES

Belleville Cobourg Lindsay Orillia
Brampton Guelph Napanee Oshawa
Seaforth Uxbridge Whitby Winnipeg

Huntsville Montreal Winnipeg, North End
ToroNTO—Dundas street, corner Queen.
¢ Market, corner King and Jarvis street.

Queen street, corner Esther street.
Sherbourne street, corner Queen.
Spadina avenue, corner College.

Drafts on all parts of the United States, Great Britain
and Europe bought and sold.

Letters of Credit issued available at all points in Europe,
China and Japan.

T. G. BROUGH, General Manager.
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This list is corrected every Thursday, and the quotations herein given are for the
cities of Montreal, Toronto, Hamilton, London, St. John, N.B., Halifax, Winnipeg, Van-
couver and Victoria. The prices are solicited for publication, and are of such quantities
and qualities as are usually ordered by retail dealers on the usual terms of credit.

Goods inlarge lots and for prompt pay are generally obtainable at lower prices.

All quotations for staple products are under the direct control of the Editors
who call Aull) upon all the leading houses in the principal centres.

BUTTER, CHEESE AND EGGS

Montreal, Toronto, St. John, .
Quebec Hamilton. Halifax. Manitoba.
Dalr) choice, large rolls, perlb. ... < 21 22 16
e punnd prlms & 22 23 17
g ‘“  tubs, best. X 21 22 13
i ‘“  tubs, second grade ...... 16 18 14
Lrtamery tubs aml boxes. ..... 20} 4 e 23 20
prints and squares..... ... 2 24 21
Cheese, perlb............... 3 13
Eggs, new laid, per do: 18
Applew 3's v @bennn $0 95  $1 00
gallons - 235 225
Asparagus 2 2 40 5
Beets ..... 7 100
Blackber s2i2 170
Blueberrles 2's.. 70 85
BORDRE RS 3t 2ireny cossisonmmnies. eists 95
105 110
AAAAA 2 00
sein Naseee 2 00
80 90 95

‘“  extra sifted
Pears, Bartlett, 2's .
& @ B,

e
(=)

B9 0D B s s
[
o

Piueapple, 28...
3s

[STSTCTCICH

Penches, 28 ...
3's

Plums, greeu gnge‘i 2
;i Lombard ......
= Damson, blue

Pumpkms 8's.....

gallon .

Raspberries, 2's

Strawberries, 2's.

Succotash, 2's.

Tomatoes, 3's .

Lobster, talls

“

et s DD Pt DD DD 00 P e P
@
S

0

RO e bt 1 b et et DD
1

2 2

1-1b. flats 3 00 3 2
©  140b, flats . 1% "1
Mackerel ......... ... 130 1
Salmon aocke)e talls 130 1
flats . 150 1
£ g Horseshoe . > 5 135 1
J 1to 4 5 1
s¥ *“  Clover Leaf, talls< 5 9 1
(10425 1
154 1
44 ‘“  Clover Leaf, ﬂats{ 5% 9 1
10 ““ 25 1

2 Cohoes . . 11

Hartllnes .xlberl ,‘s

¥ 5portsman, 5
“ ig's
5 key opener, }4's
“ w g

P.&C., Ws..
'S

“*  Domestic, 4 B

Mustard, %( size cases

50 tins, perlOO 950 1100 BIOO=I0 00 1100 ... .
HRARIeS it ttsiissssrssisssnne. seasen Bl sibirs 115 80 100
Kippered Herrmgs 120 150 160 90 100
Herring in Tomato Sauce 130 145 1565 160 200
CANDIED PEELS
Lemon, perlb .. 11 12 b, S
Orange, *‘* 12 13 14
Citron, ot s 15% 17 BB
GREEN FRUITS
Omut,eq WashingtonNavels,bx 325 3 50 300 3 50
Valencias, ord. 420's ... 4 25 475 450 5 00
L ¢ large 420's ... 525 57 6 00
s . 7148 ... 525 5 50 500 5 50
Lemouns, Verdilli, p. box | 200 B o
i Messina, per box . 225 2 50 2 50 300
Bananas, per bunch.. 125 225 175 225
Winter \pple". per bbl . 2 00 3 50 2 00 4 00
Cranberries, per bbl.... 6 50 700 SRS )
Almeria Grapes, per Keg.......... ......  ...... 600 1000 6 00 700
Granulated (St. Lawrence, Red- SUGAR
path) $.... $445 $155 §458
Granulated, Acadia . 4 40 453
Jiranulated, American... ........... ... .. 4 50
Parlslump,bbls and 100-Ib. bxs 518 5 38
in 50-1b. boxes - 528 548
Extra Ground Icing, bbls 525 548
Powdered, bbls 510 5 30
Pheenix 430 443
Cream ... 4 30 443
Extra bright . 415 428
Bright coffee 405 418
BrighU FOHOW ...ccocosiessivisasioss ossavst i “areos 418
0. 3 yellow.. 375 393
No. 2 yellow . . 875 3 89
No. ellow 8 65 376
oan, yellow os 375

HARDWARE, PAINTS AND OILS

Montreal, Toronto, St. Johin, BEanTtoNn
Quebec. Hamilton. Halifax. SAATLIOUN
Wire nails, base..... $#3 45 3
>

Cut nails, base. .
Barbed wire, per
Smooth Steel Wire (o

annealed, etc.), base.
White lead, Pure

Syrups—
Dark
Medium
Bright ..
Corn Sy

P, pe
% bhls b
% $¢ kegs %
- ge 3gal p‘mx e‘uh
“ “ 2 gal.
Honey . Fror)
L 25-1b. pa f R R T = 90
s 38-1b. pails A X 120
Molasses—
New Orleans.. Shn 23 27
Barbadoes....... 43 .
Porto Rico' ... ...... :
Antigua . st X
) AT b SRR R e L

(nlnp corn beex 1-1b, cans .. sorees L 19100 }l 50 $160 $150 $160
2-1b. cans . s 2 65 2 65 275 2 50 275
St os 41b.cans ...... ... 525 5i0
i 48 G-lbieansl s SRR P 8 25 875 92500 ...
e £ 14-1b. 1850 1950 2000 2100
Minced callops, 2-1b. can. . 2 60 2 50 2 80
Lunch tongue, 1-1b. can. 2 90 325 3 (0 325
= & 2-1b. can . 675 7 00 5 80 6 00
English brawn, 2-1b. can. 2 50 2 80 275 280" ws
(dmp sausage, 1-1b. can . 2 50 2 50 3
ke 2-1b. can. 4 00 4 00 S
sSoups, dssune(l 1 1b. can. 1 50 1 40 150
2-1b. can . 2 20 2 25 2 30
aoupq and Bnull. 2-1b, can 130 1 180
6-ib. can . o 4 50 4 4 50
Sliced smoked beef, }p's 170 1 65 170 200G AL A
s it S (s 27 2 80 295 325
Foreign— FRUITS
\urranlq Pm\muuls bhl 4y 5
5-b bls. ... : 5
i l-llmlr.n bbls ... 4l 5
i s 434 ; 514
: ¢ 13 13 5% 514
g 1¢-cases. : 1% 4y 5! 5
v Pulr‘n hhls s s 6
5 6
s y 6 7
5 6 5%
izzas, cases b 7
s, new, boxes by 6 5l
Figs, 10-1b. boxes, per Ib. 14 10
20 & 28-1b. boxes, per Ib. 15 h
‘“  Mats, per lb., new 4
Naturals, per 1b... 5ty
1-1b. glove boxes . 13 it
Prunes, California, 30's 10 10 103, 10 12
“ o 40's 8 9 8l 9
05 £ Tt 8 8 8 8ip
4 i o U LN Tes o
2 ‘ ‘ ‘ ‘
2 - . 6 6y 6ig 7‘?
b $ (9 6l 6 6 tly
£e Busuia, 9
« 8
Ralsms hne off -;Lal 7 fidy 6 7
Selected . T T 6l 2 B
&y Layers . 8 2 8 7 7
$ Sultanas > 10 12 1 15 10 2
g California, 3-crown... ... 3 9 7 7
“ A6 4-crown .. % 10 8 8
b £¢ seeded, 3-cr. 113 ...
s Ma'aga, Lon. layers 160 175 165
st Black basket . 190 2 00 180
s Blue baskets 200 225 190
£ Dehesa clusters. 3 00 325 275
“ Royal clusters 1 00 4 50 3 50
“ 14-tlats black . & 7 %
“ 14-flats blue baskets.. ... A S 85
¢ 14-flats Dehesa .......... s . 100
LS S. Mal. Musc. 1b. pkg. 10
Dry Salted Meats— PROV'SlONs
TOng Clear BROON .. oc.oliis ol ol aees v 77 R R DNV AN
Smoked meats—
Breakfast bacon. 11k 1234 11 1% o
RIS evitacanetas = st il 9 844 5 TN L - (G e S
Hams 12 13} 11 11} 11
Shoulder hams 10 8 % 8
DN s e e e s B e

11
1 meats out of pickle 1c. less.

Barrel Pork—
Canadian heavy mess
5 short cut..
Clear shoulder mess
Plate beef..............
Lard, tierces, per lb.
Tubs..

1500 1550 1400 1450 1400 1500
. 15 50

™ et

- NI e A T T
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Most
Execellent
Coffee

STRICTLY PURE

COF!‘EE

french Pllnl,.“u Coffoe.

B st
e 2 S rooviatien o beGag Culve

Bourbon for Broakiast fer Banguel, the Best.

TOBHUNTER, MITCHELL & CO.

sZee lmporters and Dealars, Torapin

Notes % the teat 400 mon anUormly rgated
@At Being packed 1@ wr Ugh! RS they retain \helr
D anmnu Bavor and aroms for amy resscasiie time

A pure, high-grade berry at a
popular price.

Trial Order Solicited.

FISH! FISH

1 LABRADOR

No. :
HERRINGS : % " SPLIT SHORE,

FRESH WATER.
. ( BONELESS.
cop - - ( DRIED.

FLETCHED,
SALMON TROUT, WHITE FISH, ETC.

WARREN BROS. & CO.

TORONTO.
THE
IRDA '
S REGISTERED

Makes the most delicious cup of coffee obtainable.
Any Person selling or putting up Imitations
lay themselves open to Prosecution.

For Sale In 1 and 2 Ib. tins by all Wholesale Grocers.

ACME MILLS, 126 & 128 QUEEN STREET, MONTREAL

An Opening
for
Canadian Produce.

A well-established Manufacturing Company in
Manchester, with an extensive connection, includ-
ing over 10,000 customers amongst the grocers
and provision dealers in Great Britain, is open to
take up, as sole consignees, certain lines of CANA-
DIAN PRODUCE AND CANNED GOODS 0¥
FIRST-CLASS QUALITY.

HUGON & CO., Limited
PENDLETON. MANCHESTER. ENG.

MAKE
MONEY.

Silver Dust
Washing Powder.

BEST PROFIT.
BEST QUALITY.

Address

Silver Dust Mfg. Co.. Hamilton

COFFEE
Montreal, Toronto,
Green Quebec. Humllnn,
Mocha 24 23 28
Old Governme a 27 22 30

Rio

Santos
Plantation Ceylon 30
25
25
20
18
Braz 4 13
Ve ia \In»‘.n-nl almonds 28 30 25 kb ]
Te 1“.\ o m[\. 13
¥ a almond 13
Jo n almonds. 35 40
I roasted) . ; 6ls 9 9 10
5lp 8 7 9
3 00 375
60
14 141 14
10 11 10} 11
9
= " 10
e 10 11
aies 10 11
eveer 23 25
SODA
Bi-carb, standard, 112-1b. keg 22 280 2 00 22
Sal soda, per bbl.....: . 70 75 80 90
Sal Soda, per keg 9% 100 3 100
Granulated Sal Soda, per 1b 5 1
SPICES
Pepper, black,ground, in kegs,
palls, boxes.. 13 15 - 18
in 5-1b. cans 14 17 1y
¢ whole 11 12 < 19
Pepper, white,ground, In kegs,
pails, boxes 20 23 18 24
5-1b. cans. 0 23 20 26
-' whole 19 25 19 25
Gloger, Jamalca 19 25 22 25
Cloves, whole. 12 30 14 35
Pure mixed spice. 25 30 25 30
Cassla . 20 40 20 40
Cream tartar, French.. 25 2% 25
o fr 28 % 20
Allspice.. 12 17 12 1R
WOODENWARE
Pa.ua l\u REDOOD, oo viass vossin wsbons) | avimm | dnmsek 190
-hoop 2 05
s half grained : = 175
«  quarter, jam and covers L L
* candy, and covers.. v 1) e .. 2% 3%
Tubs, No. 0. sesonss 11 00
" w1 9 00
“ TR 8 00
Ly T 700

PETROLEUM
St John, Manitoba
“ld{{m; Auuudqud Montreal, Toronto, St. John, Manitoba
25 P Quebec. Hamilton. Halifax. and B.C.
25 30 Canadian.. 12 19'5 20 =
12 13 Sarnia water white. 12 13 18 20 20
5 . Sarnia prime white. ; Sl ; 16% ... s
29 31 American water white............ 17 1724 19}¢ 21 21%
24 28 Praft’s Astral...........c... coosonsee 18 s W e o e
21 % Black — TEAS
13 15 Congou—Half-chests Kaisow,
Moning, Paking... . 13 60 12 60 11 40
Caddies Paking, l\awo s 17 40 18 50 15 40
Hig 9 g vis Indian—Darjeelings. 35 55 35 55 30 50
22 25 . Assam Pekoes..... 20 40 20 40 18 40
13 15 Pekoe Souchong..... 18 25 18 25 17 24
: Ceylon—Broken Pekoes.. 35 42 35 42 34 40
9 10 Pekoes ... : 20 30 20 30 20 30
Pekoe Souchong .... 17% 40 17 35 17 35
3 50 400 China Greens—
60 7 Gunpowder-Cases,extra first 42 50 42
9 12 Half-chests, ordinary firsts 22 28, 22
9 10 Young Hyson—Cases, sifted
9 10 CXXRTIIRIB.. ........oososisonses 42 50 42
9 10 Cases, smasll leaf, firsts...... 35 40 35
10 11 Halt-chests, ordinary firsts 22 38
12 T i Half- Lhesm seconds 17 19 17
. s e Vo thirds.. 15 17 15
i €commo; 13 14 13
Pingsueys—
186 200 .00 e YoungHyson- }(-chests firsts 28 82 28
85 90 weeene seconds 16 19 16
9% 100 weenee Half hoxes firsts... & 28 32 28
by e = AT seconds. 16 19 16
Japan—
J¢-chests, finest May pickings 38 40 38
14 25 E Cholce 32 36 32
156 16 S sases Finest. 28 30 28
12 13 Fine.... 25 27 25
Good M 22 24 22
24 2% Medlum 19 20 19
20 22 Good common 16 18 16
20 22 Common 13 15 133
20 25 Nngn.sakl -chests Pekoe 16 22 16
18 20 ‘“ Oolong. . 14 15 14
25 30 o i Gunpowder 16 19 16
18 0 o ‘“ Siftings...... 7% 1 %
20 22
B & RICE, SAGO, TAPIOCA, MACARONI
Rice—Standard B.. 33 3840 8% % 33 340 o L
Patna, per lb. 4% 5 6
...... 1 90 1374 6 13 6
2 06 4% 5% 5 6
175 434 4% 4 5
145 (3 6 7
32 4 4% b 6
11 00 1% 13 1] ]
9 00
8 00 9
WA - e niwmane ey s DR TR - iies * issess 1

26
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2 Gold Medals
98-99 Patented

Now For Sale
In Canada.

COALITINE

The most marvellous invention of the age.
Millions of Pounds Sold Annually. Numberless Testimonials.

CANADA’S GREATEST NEED AND BOON

Manufactured by the COALITINE CO., SCOTLAND.

One Ton of the Worst Coal when treated with Coalitine is equal to 30 cwt.
of the Best Coal.

NO SMOKE, NO CLINKERS, RESIDUE INFINITESIMAL,
Foul Air Consumed, NO DRAUGHT NEEDED, Harmless Alike to

Boiler Plates or Bars, Suitable to All Kinds of Coal, Simple to Use.

GUARANTEED AND PROVED TO DO WHAT IS CLAIMED FOR IT,

SCHOOL OF SCIENCE
Glasgow, Sept. 13, 1899.

George Combe Stewart, Esq., F.C.S. and M.B.P.C., says : ‘I hereby certify that
I have made a careful Lhcmh,..\l analysis_and microscopical examination of a sample of
Coalitine. Iam of the opinion that Coalitine is a great invention, and one which was
very much wanted. I also made a series of technical tests with Coalitine upon dross, coke,
steam coal and household coa!, and, as the result, I find a saving of 33.25 per cent.
upon the coal used. There is no smoke produced and the coal lasts very much
longer. [ have great pleasure in_strongly recommending Coalitine to h«)useholdcrs,
merchants, steamship owners, proprietors, public works, etc., at home and abroad.’

Dr. Stevenson MacAdam, Ph.S., F.R.S.E., Surgeons’ Hall, Edinburgh, says: I
have made a chemical analysis ofa ~ample of Coalitine and find such to consist of chemical
ingredients causing full combustion of coal and by reducing the visible carbon smoke or
soot will tend to develop more heat.

Menzies & Co , Limited, Shipbuilders, Leith. (On Admiralty List.) ** We have tried
Coalitine and find that if used per instructions a considerable saving in Coal is accom-
plished, and at the same time a diminution of the smoke nuisance. We are convinced
that if Coalitine is used with softer coal. such as Welsh, the re:ul( would be much greater.
A very noticeable feature is that the refuse is consxderabl) less."”

MacKenzie & Mncl\'eqzie, Biscuit Mapufas;lurers, Edinburgh, say :
us with another lot of Coalitine as per official order.
had from you has given us every satisfaction."”

‘* Please supply
We beg to say that what we already

Sold at soc. per tin. Sold in bulk to large consumers at reduced prices. Good
profit to retailer and consumer.

Agent for the Dominion
15 St. John

James Ritchie, % Montreal.

Five cents for sealed particulars, or 65c. for one tin each Coalitine and Premier
Sweep, post free.

A‘*

Blacking That Blackens

AND SHINES.

That’s the kind everyone wants
that’s the kind

Pure Gold
Blacking

is.  Uniformly excellent in
quality.

FOR GENTS, A FINE PASTE IN TINS.
FOR LADIES, A SPLENDID LIQUID IN BOTTLES.

G00D GOODS.

PURE GOLD,

TORONTO.

PENNY WISE and
POUND FOOLISH

That's what you are when you
keep on using that old scale.
Buy a new one, something

We can

furnish you with finest grocers’

that is up-to-date.

scales in the market at most
reasonable prices.

Think of this.

while, and write us for Cata-

It's worth

logues and Prices

THE — v

Fairbanks Co.

749 Craig Street, MONTREAL.

BUT JUST THE SAME
APPEARANCES  COUNT.

This is an important factor in the sell-
ing of any line of goods. You know it.
We have the finest appearing packet on
the market. It is made of wood fibre.
But quality eounts more. The stock
used in the OZO BLENDS is

composed of nothing but the highest

grown, finest drawing teas obtainable.
They have a deep rich flavor with unusual
strength.  Our guarantee stands at the
back of every package sold. Write for

samples and prices.

THE 0Z0 CO., umre

418 St. Paul Street,
. MONTREAL

B
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FOR STOVES ALSO, IN BOTH TINS AND BOTTLES.

GOOD PROFITS.




“ Primus inter

)

Pores.’

CANNED GOODS
=1899 PACK. =

Apples

Blueberries
Cherries

Cherries
Greengages
Peaches

Pears
Plums

Pumpkin
Pineapple

Pineapple
Raspberries

Raspberries -Black, 2’s
Strawb~-ries 2-lb. tins

*

THIS IS THE TIME TO LOOK INTO YOUR STOCK. WE OFFER:

FRUITS.

Gallon and 3-1lb.tins, Bowlby, Belleville, Aylmer,
Little Chief.

Jubilee and Golden Diamond.
Bowlby.

Bowlby.

2-1b tins

2-lb tins
(Red Pitted.)

2-1b tins

(White Pitted.)

Dunmore, Ice Castle, Little
Chief.

Bowlby, Simcoe, L.C.F.C.
Bowlby, Bartlett, Little Chief.
Bowlby, Ice Castle, Little
Chief, Lombard and Damson.
West Lorne, Boulter, Little
Chief, L.C.F.C.

Phcenix.

Boulter.

Bowlby, Little Chief, Simcoe.

In Syrup and Preserved.

Simcoe.
Bowlby, Lakeport, Log Cabin.

In Syrup and Preserved.

2 and 3-Ib tins

2 and 3-lb tins

2 and 3-lb tins

2 and 3-lb tins
3-1b tins

2 and 214 -Ib tins

2-lb tins, sliced
2-]b. tins

VEGETABLES.

|

Canadian, 2-1b tins

Sifted Marrowfat, Early June
Fins.)

Peas Lakeport, Little Chief, Boulter,

Favorite, Bowlby.

Peas, French  tins and bottles Moyens, fins, extra fins,

tres-fins, sur-extra-fins.

Hubbard.

Log Cabin.

L.C.F.C,, Little Chief,
Boulter, Thistle,
Simcoe, Favorite, Dion.

FISH.

Clams 1-1b (finest)
Kippered Herrings in oil and tomato sauce—

Crosse & Blackwell.
Morton, Marshall.
Diamond Jubilee brands.
Marshall & Morton brands.
Marshall’s.

3-1b tins
2-lb tins

Squash
Succotash

Tomatoes 3-b tins

Brown Bros.

Fresh Herrings
Bloaters

V ariouss brands, including
Ice Castle and Perce Rock.

North Bay.

Lobster

BB aaliaanl i.1h tins



Strawb:-ries 2-Ib. tins B
owlby, Lakeport, Log Cabin. m rresn nerrings Marshall & Morton brands

In Syrup and Preserved.
‘ Bloaters Marshall’s.
o Lobster Variousw brands, including
VEGETABLES. \ Ice Castle and Perce Rock.
| Mackerel 1-1b tins North Bay.
Asparagus bottles and tins Celebrated Dandicolle & | Oysters 2 and 1-lb tins  Barataria,Victory, Booth
Gaudin, tips and heads. |  Smelts %'s Loggie’s.
St. John Valley, Boulter, Ayl- ‘ Shrimps 1 and 2-1b tins Barataria.
Beans 2-1b tins {Relugecand §mer, Bowlby, Red Cross, || Sardines, French  Philippe & Canaud, Albert,
Little Chief. | Bonelezs and withBones, M ordaleb, Trefavennes, Rodel,

—1{’s, 14’s, 18, U's. Dandicolle & Gaudin, Beziers, P. de Lesneut,

Baked Beans 1, 2 and 3-lbtins  Plain and in Tomato Sauce.

” ; ’ ‘ De Lory, Clemenceau brands.
L 2-lb t Log Cabin, .

MU= Seuns ms e Salmon 2-lbtins Clover Leaf, Horse Shoe, Lynx,
Beets 3-lb tins Red Cross (sugar cured). ; O-wee-kayno, Sunflower, Ocean,

Corn (Sugar) 2-lb tins St. John Valley, Simcoe, Log Victory (best Red Sockeye and Cohoes).

Cabin, Lakeport, Union, Red

Cross, Favorite, L.C F.C,,
Boulter. SOUPS.

Flageolets 1-lb tins Celebrated Dandicolle &
Franco-American Clam Chowder, Mutton Broth,

Gaudin, fins and extra-fins. ; :
Haricots tins and bottles Cel'b’t'd Dandicolle & Gaudin. DS A6 uatts, (J:l:)lxiznme%e 'll;lor:llzt'cl)‘urtle,
Macedoine tins and bottles Cel’b’t'd Dandicolle & Gaudin. French BOl’Ji“ion, Oz-Tail,,
Mushrooms tins and bottles Cel’b't’d Dandicolle & Gaudin. Chicken Gumbo, Mulligatawny,
Also Rionel, Dutheil, Lenoir, Green Turtle, Terrapin,
Pea, Chicken, Printannier.

Choix, Surchoix, Extchoix

L.. Chaput, Fils & Cie,,

Wholesale Grocers and nontl‘eal A

Tea Merchants.
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¢ John L. Cassidy Co.

Limited

St. Paul Street, MONTREAL. o

A Feaw Pointers to Our Friends :

That is what I am doing—always on the lookout for a good purchase and,
naturally, to give you a share in the bargain.

All prices have advanced at the factories of China, Glass and [
Enamel Ware. : 1
It must inevitably follow that the jobbers and wholesale .
dealers will, perforce, advance their prices. We do not know fol
| when this advance will take place, but would advise our friends stz
to secure the present low prices by ordering at once. If our 4 ;o
traveller calls, bear this fact in mind : Now is the best time to :
order—delays are dangerous. a‘:
P
th
bt
SAMPLE ROOMS m
i G. L. MITCHELL, C. R. KING, =
'r | 312 McDermott St., Winnipeg, Man. Victoria, B.C. 4 g
P
) £
1

THIS WEEK-I have 100 Half-Chests, 8o lbs. each, Japan Tea handsome, pale,
olive leaf; first-class liquor, at 2 ; ) 14Yc.

50 Half-Chests, 50 lbs. net each, fine Indlan Tea good style, good,
heavy liquor, at 15¢c. This is a corker.

Don’t be caught by the fellow who says: “I have one every bit as fine and may be a little better,”
but ask for my samples. It will pay you.
PEA NUTS “Coon” brand, go-lb. bags, at . . : : : ; 6Y%c.
“Coon” brand, go-lb. bags, at . : . . W e 7Y%c.
“Sun” brand, go-lb bags, at . ¢ : : : : 8 %ec.

Fresh lot—just in—are roasted immediately before shipment.

TERMS 3 per cent. 30 days or 4 months note. I want a share of your trade and you will find
it advantageous to give it to me.

E. D. MARCEAU, zssstrausieer. MONTREAL.
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NOW IS THE TIME.

OOR Richard’s injunction : ‘¢ Look
closely after the pennies, the dollars
will take care of themselves ''—or

words to that effect—may be paraphrased
for the grocer in this year of our Lord as
follows : ¢ Push the fancy goods, the
staples will push themselves ''—says New
York Journal of Commerce.

In prosperous times like the present the
luxuries for table use will pay for pushing,
and though a staple article is most appro-
priate as a ‘‘leader’’ when advertising,
the fine work of the advertisement should
be directed towards helping the sale of
more profitable and less used goods. If it
is urged in reply that the suggestion lacks
the important element of novelty, the
answer would be that there is nothing in the
general run of grocers’
indicate the fact.

advertisements to

There is no time like the present for
putting into force a good resolution, and we
would urge grocers who have not already
done so to try the efficacy of pushing the
finer classes of goods. Advertise, for
example, brands of orange marmalade as a
wholesome diet for breakfast ; mention jams
and other fruit preserves, which help to
keep down doctors’ bills in the winter and
spring months ; shove the salad dressings
and olive oil to the front, and also the im-
ported and domestic canned delicacies,
which make so agreeable an addition to the
winter bill of fare. Don’t take it for granted
that your customers know all about the

goods, and will ask for them when they
want them. In many cases, they will be
glad to have their grocer remind them of
the goods.

Lent is now at hand. Make up a list of
toothsome ¢ fish fare,’"’ if the term may be
used, including the less known kinds, and
adding some good brands of cereals. Have
it printed in a ueat, but inexpensive style,
and distribute the list thoroughly in your
neighborhood.

Push the fancy goods and let the staples
take care of themselves.

MEETING OF BRITISH COLUMBIA
SALMON CANNERS.

The Province, Vancouver, of February
20, says: ‘‘To-day the first official an-
nouncement was made regarding the Fraser
River Canners’ Association in the following
report, issued by the secretary of the asso-
ciation : The Fraser River Canners’ Asso-
ciation held a meeting in the board of trade
rooms to-day. The meeting was well
attended. The folfowing executive com-
mittee was chosen: Alex. McEwen, New
Westminster ; Wm. Farrell, Vancouver ;
D. Bell-Irving, Vancouver ; C. L. Todd,
Victoria. An appeal committee consisting
of the following gentlemen was also elected :
E. A.  Wadhams, Vancouver; R. H.
Alexander, Vancouver ; H. Rich, Ladners ;
hon. secretary, L. Wurtzburg, Vancouver.

‘“There were five canneries not repre-
sented at the meeting, and the executive
committee was instructed to interview the

owners of these canneries with a view of
getting them to join the association, pending
which no definite action will be taken. The
object of the association is to promote the
harmonious workings of the various interests;
to endeavor to arrange a uniform price for
fish for the season, and to provide for the
prompt delivery of salmon in a fresh con-
dition, so that the reputation of the Fraser
river canned fish may be kept up."’

CHEESE AND BUTTER NOTES.

The Alberton, Oat., cheese factory is
advertised for sale by tender up to to-day
(Friday).

J. B. Smith, of Smith & Russell, Shel-
burne, Ont., has just returned from Britain,
where he made arrangements for the hand-
ling of the products of Shelburne and Alton,
Ont., creameries for the coming season.
The firm intend conducting the business on
a more extensive scale this season than
formerly.

The fourteenth annual convention of the
Manitoba Dairy Association was opened in
Winnipeg on Tuesday last. The represen-
tatives of the various cheese factories and
creameries of the Province gave favorable
reports of the past year's business. The fol-
lowing officers were eiected :

Honorary president—Wm. Wagner.

President—Wm. Grassick, Pilot Mound.

First Vice-President—R \Waugh, Winnipeg.

Second Vice-President—W. B, Gilroy, McGregor

Secretary-"Treasurer—Miss K. Cora Hind, Win-
nipeg.

Representative on Exhibition Board—D. Munroe.

Auditor—G. Greig.

The Care and
Caution aitions

Millar’s

Paragon Cheese

GIVE AN ASSURANCE OF ITS SUCCESS AS A TRADE-WINNER.

It is now a necessity as well as a luxury.

Its quality is superb.

It is pure, popular and profitable.
Its superiority is unquestionable.

\ SIX GOOD POINTS
— SCORED IN FAVYOR OF
" YOUR HANDLING IT.

The T. D. MILLAR PARAGON CHEESE CO,,

Agents—Frank Magor & Co., Montreal.

A. E. Richards & Co., Hamilton,

INGERSOLL, ONTARIO.
Joseph Carman, Winnipeg.
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gilvie’s Hungarian

gilvie's Glenora....

All Bakers and Grocers handling

this Flour exclusively are making

Superior Quality

Always Good

A TALK ON FIXTURES.

VIERY progressive grocer knows and
E admits the value of attractive and

convenient store fixtures, says Grocery
World.
much room for improvement not alone in
the fitting of the average store, but also in
the method and expense of securing proper
With regard to the question of
expense, it is really surprising to know the
great amount of money that is actually
wasted on fixtures which do not begin to

In spite of this, however, there is

fixtures.

give the service that fixtures can give. An
attractively-fitted store always causes favor-
able comment, and very frequently is the
first step towards securing many a new cus-
tomer. Cleanliness counts for much every-
where in business, but especially so in a
business which caters to the wants a grocer
supplies. In fitting up a store, this should
always be kept in view, so that the fixtures
themselves may be so constructed as to
show or hold as little dirt as possible, and,
wherever anything can be used which will
prevent the accumulation of refuse or permit
the work of the store being done in a cleaner
manner than possible before, it should
always be used, since the advantage which
cleanliness brings will be found sufficient to
repay the cost of whatever helps to keep
the store and its stock clean.

The usual method followed by the aver-
age grocer in fitting a store is to hire a car-
penter and purchase such lumber as the
carpenter selects. | have seen some stores
very nicely fitted up in this manner at little
cost, but such results do not always follow
this method, for the very good reason that
the grocer does not always know just what
he needs, and leaves matters largely in the
hands of the carpenter who, through not
being familiar with the actual needs of the
grocer, frequently fails to do the work as
well or as cheaply as it could be done.

An illustration of this point was recently

given in a new store where a grocer spent
for labor and lumber for shelving, bins and
counters alone $250. For an equal sum a
prominent firm, who make a specialty of
fitting up stores, would have fitted the
store entirely with shelving, bins, counters,
ice box, meat block, scales, scoops and
coffee mill. It was possible for this firm to
do the work right at such a price because
they made a specialty of it, and did enough
business in this line to permit them to do it
better and cheaper than the man who did
it occasionally.

It is advisable, therefore, to consult men
whose special line of work enables them to
give the most that can be secured for the
money to be spent when fitting up a store,
not alone for what might be saved, but also
to take advantage of the ideas and sugges-
tions which such men, as specialists in their
business, have to offer.

A novel 1dea in store fixtures is to use
large, square bottles, holding about 4 lb.
each, with ground-glass stoppers, for spices.
They can be secured plain or with the name
of the contents neatly painted in black and
gold on a glass label for a slight additional
cost. Their entire cost, even with the label,
is less than thatcharged for an attractive tin
caddy, while they show their contents to
much greater advantage. They have much
the same appearance that druggists’ bottles
have, but the opening is large enough to
permit the entry of a good-sized hand into
the jar, and the stopper being of ground
glass makes the jarsair tight when closed, an
advantage which spice caddies do not
possess unless of very special construction.

WHOLESALE GROCERS‘ DISSOLVE.

Nicolle & Tracey, wholesale and retail
grocers, commission dealers, etc., Halifax
and Port Mulgrave, N.S., have dissolved
partnership. Walter Nicolle resigns, and
the business will be continued by Edwin C.
Tracey.

A PROFITABLE ORANGE SEASON.
CCORDING to The Denver Repub-
lican, the orange crop of California
this seasonis an immense one, and,
what is best, it is bringing higher prices

than for 10 years. It amounts to about

14,500 carloads, or 4,500,000 boxes. Never

before was there such a yield. The crop of
last year was 9,000 carloads, and the year
before 8,000 carloads. The crop will bring
the growers $4,600,000, of which $2,600,-
ooo will be paid for hauling the oranges to
market.
the soil over half the money for which is
paid out for railroad freight. This is not
because freight is high, but because the
oranges are grown an immense distance
from their chief markets. The orange
business in Southern California now repre-
sents an investment of about $44,000,0c0.
The harvest season begins in December and
continues until June. The great boom in
Southern California some 14 years ago was
based upon an increase in the orange crop,
reinforced by the advantages of the climate.
The climate was not then as well and favor-
ably known as it is now, and the orange
product at that time was insignificant com-
pared with the yield of the present season.
Relatively speaking, Southern California
will be full of money the coming year. The
cash received for the orange crop is only a
small part of the money that will be visible.
An enhancement in the value of orange
land has already begun, which will inevit-
ably go on until this land again brings a
very high price. The amount of water
available for irrigating the orange groves is
limited and is about exhausted. Besides
this, the people of the whole country have
been prosperous for several years, and will,
during the coming year, spend more money
for traveling than at any time since the
collapse of the previous boom.

Here is an important product of

DUNN’'S PURE MUSTARDS

GIVE UNBOUNDED SATISFACTION.
The reason 1s—They are proﬁtable to dealers and satisfying to CONSUMNIErs.

E ]



THE CANADIAN GROCER ar

BUY ENGLISH PRODUCTS AND SUPPORT THE MOTHER COUNTRY.

BRUNNER, MOND & CO., vro

NORTHWICH, ENGLAND.

Crescent BM&CO Brand
TRApE maRK"

ICARBONATE OF S DA WHY PAY EXORBITANT PRICES FOR SODA
B 0 IN PACKETS WHEN “BRUNNER, MOND'S ”

SODA IN DRUMS IS THE PUREST
SPECIALLY REFINED AND AND SO MUCH CHEAPER ?

RECRYSTALIZED.

THE BEST AND MOST CONVENIENT FORM
OF WASHING SODA. DOES NOT CHANGE
ITS COMPOSITION WITH TIME OR HEAT.
IT IS ALWAYS EQUALLY GOOD TO USE.
DOES NOT INJURE THE MOST DELICATE
FABRIC OR THE MOST DELICATE SKIN.

1=LB. poEs THE WORK OF 2=LBS. oF

ORDINARY SAL SODA. AN ELEGANT PREP-
ARATION, IT SHOULD BE STOCKED BY
EVERY UP-TO-DATE GROCER AND CHEMIST

CONCENTRATED SAL SODA

(SESQUI-CARBONATE)

SODA CRYSTALS- FINEST QUALITY. LUMP OR CRUSHED, AS DESIRED.

IN DRUMS, BARRELS axp BAGS.

(SAL SODA)

WINN & HOLLAND, wontrear, SOLE AGENTS FOR CANADA.
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BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

J. PURVIS, grocer, copper Cliff,
H Ont., has assigned to Samuel John-
® ston, Sudbury, Ont., and a meeting
of creditors has been called for March 7.
George Turcotte, jr., grocer, Quebec, is
offering soc. on the dollar.
Fordyce Bros., grocers, Guelph, Ont.
have assigned to W. E. Buckingham.
Kerr & Co., general merchants, Grand
Valley, Ont., are orfering to compromise.
V. k. Paradis is preparing a statement
for creditors of Alf. Emond, grocer, Quebec.
(George Powis, wholesale tobacconist,
Vancouver, has assigned to W. H. Wilson,
Ed. Durand, fruit and fish dealer, Que-
bec, has compromised at 35c. on the dollar,
cash.

Frank L. Cannon, general merchant,
St. Eleanor's P.E 1., is offering 25c. on the
dollar.

John J. Shaver, general merchant, etc.,
South Finch, Ont., has assigned to W. B.
Lawson.

Langdale & Kerr, grocers, Vancouver,
have assigned to The British Columbia Trust
Co., Limited.

Massey Bros., grocers, Cornwall, Ont.,
have assigned to A. McNab, and a meeting
of creditors has been called for March 3.

L. A. Farland, general merchant, St.
Jean des Chaillons, Que., has assigned, and
a meeting of creditors will be held on
March 27.

A. G. Allison, general merchant, Napanee
Mills, Ont., has assigned to R. Tew,
Toronto, and a meeting of his creditors will
be held on March 6.

PARTNERSHIPS FORMED AND DISSOLVED.

Caldwell & Moir, fruit dealers, Montreal,
have dissolvel.

Sylvester & Vermette, fruit dealers, Mont-
real, have dissolved.

Bouhana & Tabana have registered part-
nership as grocers in Montreal.

[.. P. St. Pierre & Co. have registered
partnership as grocersin Three Rivers, Que.

Demont & Shaw, tobacconists, etc.,
Windsor, N.S., have dissolved, A. Shaw
continuing.

W. Frank Hatheway, wholesale grocer,

c., St. John, N.B., has admitted Wm. L.
Harding as partner under the style of W.
Frank Hatheway & Co.

SALES MADE AND PENDING.

George Lewis, provisioner, Toronto, bas
sold out.

The stock, etc., of Gray & Co., general
merchants, Duntroon, Ont., have been sold.

D. Gallicand, grocer, Revelstoke, B.C.,
has sold out.

The stock of Coggins & Delaney, grocers,
Montreal, has been sold. T

W. H. Carnovsky, fruit dealer, etc.,
Kingston, Ont., is advertising his business
for sale.

The stock, etc., of W. W. Melburn,
general merchant, Tamworth, Ont., has
been sold.

The stock of Alex. Blair, general mer-
chant, Chicoutimi, Que., has been sold at
76¢. on the dollar.

The assets of A. E. Michaud & Co.,
general merchants, Laprairie, Que., are to
be sold on March 2.

Morrison Bros , general merchants, Hunt-
ingdon, Que., have sold out. Possession
will be given May 1.

The stock of L. Lacombe & Co., general
merchants, Chicoutimi, Que., has been sold
at 68c. on the dollar.

CHANGES.

F. W. Chapman, grocer, Toronto, has
sold out to Everett Bros.

H. E. Thomas, grocer, Delhi, Ont., has
removed to Bridgeburg, Ont.

H. J. Burch & Co., grocers, Toronto,
have sold out to J. E. Howson.

Abraham S. Hart, has started as cigar
manufacturer in St. John, N.B.

A. Rafelman, grocer, dry goods dealer,
etc., Mitchell, Ont., is removing.

J. E. Taylor, general merchant, Rodney,
Ont., has sold out to E. A. Kastner.

C. A. Moore, grocer, etc., Merlin, Ont.,
has sold out to Marshall & Archer.

W. J. Wilcox, general merchant, Virden,
Man., has sold out to Joseph A. Merrick.

J. P. Clarke, general merchant, Exeter,
Ont., is closing up business and removing.

Blennerhassett & Jones have started busi-
ness as general commission agents, Montreal.

Mrs. Wm. Rourke has registered pro-
prietress of Wm. Rourke, grocer, Montreal.

G. B. Wray & Co., grocers, etc., Strat-
ford, Ont., have been succeeded by Jones
Bros.

George Lochhead, general merchant,
Atwood, Ont., has sold out to W. R.
Erskine.

The R. Pickard Co., general merchants,

Ixeter,Ont., have opened a branch at Hen-
sall, Ont.

Mrs. Louis Lewis has registered as general
merchant under the style of Louis Lewis &
Co., Montreal.

Mrs. J. B. Deslauriers has registered as
proprietress of ]J. B. Deslauriers & Co.,
grocers, etc., Montreal.

Mrs. Joseph E. Walker has registered as

proprietress of Walker & Frere, grocers,
etc., Ste. Cunegonde, Que.

Fisher & Stevenson, general merchants,
Neepawa, Man., have been succeeded by
The Neepawa ‘Trading Co., Limited.

‘The style of Heinbecker & Saunders,
manufacturers of cigars, Winnipeg, has
been changed to The Keystone Cigar Co.

FIRES.

J. F. Nolan, tobacconist, LLondon, Ont.,
has been burned out; partially insured.

Anderson & Smith, general merchants,
Wanstead, Ont., have been burned out.

J. E. Jacob, general merchant, St.
Narcisse, Que., has been burned out ;
insured.

W. A. Burdett & Co., general merchants,
Dundas, P.E.I., have been burned out;
insurance £2,000.

DEATHS.

George E. Ward, of G. E. Ward & Son,
grocers, London, Ont., is dead.

SEEKING ADVICE.

HE young man starting in business for
himself should make friends among

successful business men and the
larger they are in their accomplishments
the better, says The Commercial Bulletin,
Minneapolis. The large business man has
a greater stock of good information to give
out than the man of medium or small
accomplishment. The young man who
finds out how to get this information
founded on experience will have that much
more capital to work on in his young years.
I heard two men discussing live stock
matters this week. They talked for two
hours, and in all that time not a single
practical idea was advanced. The stock
man who knows the practical side of the
business could have set these two theorists
right in a2 moment by challenging all they
said. And yet to all this idle talk a young
man listened and practically under the
impression that he was hearing something
of importance. The young man was all
right in wanting to learn, but he should
have known by their manner that his two
entertainers were incompetent to give him
correct informaltion.

One of the strange things in business is
that the great number of young men will
seek information from someone who has no
practical knowledge of the subject, because
his opinion agrees with their preconceived
notion, rather than from one of practical
experience. Then they put this preconceived
notion into practice and fail as a matter of
course. The man who knows from experi-
ence is the one to draw information from,
rather than from the man who theorizes
without having had the practical experience.
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For the “ Gentlemen in Khaki Ordered South”

- WAR TAX

= =N -

a

N
=
=)
-
oy
.
”
o
=
O
=
¢
2

5% "\
. N 2 (4-‘ o3 "
&% ! 4 "j N ; = \ Savz, | - ¥ {
L% e
* STl Il b 4
il 3 é 4 \ | ;4 ;: |
oI N .’f’ &/%s;j 8L\ i:? AN hy
B P e o~ oy AV g Y
@il Pl o | 7 ¢
( NGy L) Y -
R 5
E N\
IR Y

Until the South-African War is ended we shall voluntarily tax
ourselves half a cent on every gross of boxes of Sulphur
Matches we sell from 1st February, 1900, and will give the
amount so raised to the Canadian Patriotic Fund on behalf of
the Canadian Volunteers at the front or to help those whom
any of them may have left behind at home who may be in need
of help or comforts.

&

The E. B. Eddy Co, Limitcd, Hull

With branches at Montreal, Toronto, Ottawa, Hamilton,
" Quebec, Halifax, St. John, Winnipeg, London, Kingston,
Vancouver, Victoria, St. John’s, Nfid.

DO VVICOCEEGIVOVVIBBOVIBOOBECEOIBGETE .




40

THE CANADIAN GROCER

RETAIL ADVERTISING IDEAS.

It is a strange fact, says
Wixnow The Keystone, that gener-
DispLAaYs aND ally poor advertisers make
ADVERTISING. poor window displays. The

faults are identical in one
respect, This is
almost a universal error in both window
Some window

and that is crowding.
dressing and advertising.
displays a person sees are nothing but a
jumbled lot of goods. The eye cannot take
in everything at a passing glance, and it is
almost impossible to see one certain article
Simplicity in window-
dressing is that which makes some one
thing stand out strongly. Make your win-
dow trims so people will know all about one
simple article, and will not have just a sus-
picion of what it is like, as they will if your
window is a jumbling mass.

Just as one article should be advertised at
a time, so only one line should be used in a
window display. In each display, there
should be one particular article better—
more attractive than all the rest—which
should be made to stand forth in prominence
among the other articles as the moon stands
out among the other planets on a clear
night. This one article should be to your
window what your headings are to your
advertisements. It should attract and hold
the attention until the mind decides to look
farther along, just as the headings induce
one to read the entire advertisement.

out of so many.

Though it is good policy

A WALKING that a retailer should not
ADVERTISE habitually resort to any
MENT. sort of freak advertising,

the use of a freak advertise-
ment once in a while is of excellent service.
In the large centres this style of advertise-
ment is especially useful, but, on special
occasions, when the farmers are in the
place in large numbers a hit may be made
in the smallest village which will not be
forgotten for some time. George Parson
suggests in Printer's Ink a novel style of
advertising freak. He is known as the
““stilt’’ man :

Until lately the stilt man was a rarity
and could only be found in the circus. But
now that he has made his debut on the
streets his species is sure to multiply. Any-
one possessed of a little nerve and a couple
of days’ leisure in which to practice can
The merchant’s son,
on his Saturday holiday from grammar
school ; the grocer's clerk or message boy
—these, others, anyone, can become stilt
men.

Order from the planing mill two pieces of
straight-grained, clean white pine, 6 ft.
long, 2 in. broad and 1% in. thick. Four
eet from the end of each fasten your blocks.

become a stilt man.

These are merely triangular pieces of sound
white pine, 2 in. thick. They can easiest
be made by sawing diagonally through a
rectangular block, 2 in. thick, 4 in. wide
and 6 in. long. In fastening them use long
screws, and see that the 6 in. side is against
the stilts.  Finally, get two strong leather
straps, 12 in. long and 2 in. broad ; these
must be tacked along the hypotenuse of the
blocks and (leaving sufficient play for the
insertion of the foot) along the inner side of
the stilts. Now, with two ordinary school
straps in your pocket, a long pole or cane,
and a boon companion, you are ready to
seek some secluded practice ground on the
outskirts of thetown. Your financial outlay
has been less than 75c. for the whole
transaction.

The stilts must be mounted from an ele-
vation. Seated on an old stump or on the
road-bank, you can very easily strap them
on. The straps go several times around
the leg, below the knee, and just above the
calf.

You will be surprised to find how easy it
isto walk. You will be delighted with the
novel sensation, which, while it is neither
ballooning nor flying, yet combines the airy
pleasure of both. The first day you will be
able to walk ; the second to run ; the third
to jump. Itis much simpler than learning
to ride a bicycle.

When you—or, as I had better say, the
stilt-walker—become proficient, dress him
in gay attire, put a sign on his back, and
let him prowl the streets. He will attract
more attention than a thousand circulars.
At a country fair he is worth more than a
whole page in a newspaper. In parades
and outdoor gatherings of all kinds heis a
centre of attraction. People will remember
him—his towering height and fantastic
appearance. They will remember the
goods he is advertising by a placard on
his back, and they will not forget the
merchant who sends him out.

A word concerning the stilt man’s dress.
His trousers should, of course, reach to the
ground. A pair of old shoes should be
attached to the bottom of the stilts and
stuffed with sawdust or earth. The costume
should be fantastic. Red, white, and blue

bunting would make an excellent outfit. A
design could be secured at any time from
some cartoon.

WHO MAKES CONFECTIONERY
MACHINERY ?

A Manitoba subscriber writes: ¢ Can
you furnish us with the names of parties
manufacturing machinery for confectionery
establishments ? *’

[REMARKS : Can any of our readers fur-

nish the desired information? — THE
EDITOR.]

SMOKING
TOBACCO

oS S S

POPULARITY is the proof

of merit, and no brand of
tobacco has ever achieved popu-
larity so quickly as

EMPIRE

6, 10, AND 15 CENT PLUGS.

S S S

EMPIRE costs you only 36 cents,
and pays a good profit.

EMPIRE is well advertised.
EMPIRE is selling well in almost

every store from Hali-
fax to Dawson City.

EMPIREis a big plug for
little money.

B A A

Made by the

EMPIRE
TOBACCO
C O. ’ Limited

Granby, Que.

SR B

—
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The Grocers of Canada

who sell

KEEN’'S

D.S.F.

MUSTARD

are selling the

Best Mustard.

Other Brands are not
as good.

just

Current Market Quotations for Proprietary Articles

March 1, 1900.

Quotations lordpropriev.nry articles, brands
ete., are supplied by the manufacturers or
agents, who alone are responsible for their
accuracy. The editors do not supervire them.
If a change i8 made, either an advance or de-
cline, it is referred to in the market reports
a8 a matcer of news, whether manufacturers
request it or not.

BAKING POWDER.
PURE GOLD.
3 oz. cans, 4 and 6

doz. in case ...... 88
4 oz. cans, 4 al

12 oz. cans, 2 and 4
doz. in case ...... 2170
16 oz cnnu. 2 and 4

lb cana. 1 and 2
0z. in case
4 1b. cans, 1 doz. in case.. paeiy
5 1b, cans, 1 doz. in case ............

Cook's Friend—
Blze 1, ln 2 and 4 doz. boxes...
10, in 4 doz boxes ......

" g in
**12,in6 "
e T S e I 5

Pound t.lna. 3 doz In oase .. 300
oz. tins, 3 240
oz. tins, 4 '' " 11C
1b. tins, % 14 00
Diamond— W. H. GILLARD & CO

1 Ib. tins,2 doz.in Oase. perdoz 2 00
1b. tins, 8 4
Ib. tins, 4 ** " 075

JERSEY CREAM BAKING POWDER

Vg size, 5 doz. in care....
14 size, 4 doz in cate ..
“ T
w3 wow 2
OCEAN WAVE BAEING POWDER.
per doz

%1-b. Oans, round only 3 doz. in case
lz-oz. Cans, round only 2 doz. in case ...
16-0z. Cans, round only 2 doz. in case ...

$-1b. Cans, round only,

and 1doz. cases 5 75
5-1b Oans, round only,

and 1 doz. cases 9 00

BLACKING

CANNED GOODS. FRY'S.

OO Caocolate— per lb.
P.G. FRENCH BLACKING MUSHROOMS. Caraocas, ‘.!' Bib bozex 0 42
per gross HENRI JoONAS & Co. Vanilla, 14 0 42
No. 4, % grs. bu 84 00 Mushrooms, Rionel B4 75 “GoldMedal"Sweeh Y4's, 8 1b. bxs. 0 29
ol 450 1st choice Dutheil 17 50 Pure, unsweetened, ,u. 61b. bxs. 0 42
8 o S 750 Ey 18t choice Lenoir 18 50 FTYIH" Diamond, ? 14 1b. bxs. 0 24
"0, nz " . 895 " extra Lenoir. . 20 00 Fry's “Monogram,” %'s, 141b. bxs. 0 24

o lO Jet Enamel.. 8 25 Per case, 100 . Cocoa— per doz
L 7'S. Concentrated,’'s, 1 doz. in box 2 40
CARR & RONS. per gross FRENCH, L DEIfOR\ £ V:!. . 450
No. 2 ol HENRI JoNas & Co. “ . C 895
No. ,_(‘ gross boxes ... Moyen'sNo 3.0 00 il $9 00 Homeopathlc. ‘/u 141b. boxes . ;

No:b=3) seoad boxes ¢ No.l % 1bs. 13 1b. boxes
SHOE POLISH. Ve JOHN P. MOTT & 00.'S.
HENRI JONAS & Co.  Per gross. Tre! fins .... R. 8. McIndoe Agent, Toronto.
$9 00 Extra fins ...... Mott's Broma........oo0vvnnnnn perlb. 0 30
7 50 Sur extra fins g}oz:a lPirepared Choc%a ..... (‘/ ) ..... 0 gg
82 4 $ ott's Homeopathic Cocoa (%'s).....
Military dressing ... 24 00 FRENCH SARDINES. Mott's Breakfast Cocoa (in cu‘m) ...... 040
z i B;.UE. i HENRI JONAS & Co. %ottngo if(,hotghnta.l ......... g gg
een's Oxford, per 5 1 & ott's Breakfast Chocolate .

In 10 box lots or case. 016 ,/ ?‘-)eli:;%nneu < et e zl'z % Mott's Caraccas Chocolate.. 0 40
Reckitt's S8quare Blue, 12-1b. box.. 017 / Delory = 10 50 Mott's Diamond Chocolate,... 023
Reckitt's Square Blue, 5 box lots.. 018 ) Club Alpms 2 STy 11 50 Mott's French-Can. Chocolate.. 018

BLACK LEAD. Mott's Navy or Cooking Chocolate. .. 0 28
OHOCOLATES & OOCOAS. Mott’s Cocoa Nibbs.................. 035
Reckitt's, per box . 115 Mott's Cocoa Shells....... 0 05
Box contains elther 1 , 1 oz. Epps 8 cocoa, case of 141bs., per lb.. Vanilla Sticks, per gross 090
size ; % gro., 3 oz. or % gro. 4 oz. Smaller quantities................ ° 37% Mott’s Confectionery Chocolate. 0 21 0 43
OORN BROOMS OADBURY'S. Mott'sSweet Chocolate Liquors. 019 0 30
= bao:;gx%lnaog &4 SoMPANY doz. net Frank Magor & Co., Agents. per doz i '?°'T‘g°°°°°‘ lAbN]: 0“0003““ :;"75
amboo Handles stri ygienic Cocoa, ins, per doz
i Mexionn Ohoosiace, 4 aod Ve ib. pigs, 10 4 ocon Essence, %1t tine, per doz. ). °3 13
N e , 3 stri oluble Cocoa, No. ulk, per
:: :: 13, 8 stri R‘f?k Chooollt,e, l°°'° 0 4 RinmlonNd Ch((?’ﬁ(’lmie't l?ﬂlﬂ; {uoxea. 025
', 3 stri 0y8! avy ocolate, . boxes. 0 30
i ¢ 6.3 strings Nibe, 11.1b.tin. L 03y Mexican Vanilla Chocolate, 121b. Lxs 0 35
“ “ , 3 strings ... .. TODHUNTER, MITCHELL & 00.'8. CHEESK
BISCUITS. Chocolate— verlb. Imperial- Large size jars, per doz. . $8 25
French, %’s—6 and 121bs........ 0 30 Medium size jars .............. 4 50
PEEE, FREAN & Co. Caraocas, %'s—6 and 13 lbs. . 035 Bmall size jars ... 240
Metropolitan mixed ........ 4n 1b. tins 10c. Premium. 1%'s—6 and 12 lbs 0 30 Individual size jars.. i 100
Florence Wafers...... 2 8 lb tins 36c. Sante, %'s—6 and 12 1bs.. 0 26 Imperial Holder— Lnrge ize 18 00
Venice Wafers................ tins 36c. Dl.lmona 14's—6 and 131D 022 Medium size 15 00
Florence Wafers .... Small tlnsss 70 per doz Sticks, gross boxes, each ... 100 Small size............... 12 00
CARR & CO., LIMITED. Cocoa— COFFEE.
Frank Magor & Co., Agenta thio %'n. 8and 14 lbs.. 0 30 JAMES TURNER & CO. per 1b
Cafe Noir Pearl, e ‘.. 025 Mecoa 032
Ensign...... London Pearl 12 lnd 18 ‘.. 022 Damascus 028
Meu’o litan mixed : 0 Rock 030 Cairo..... 020
al price list of Fancy Tins for Xmas Bulk .in boxes 018 Birdar . 017
tr e and other lines on application. Royal Cocoa Iuenoo. pkn per ‘doz. 140  Old Dutch Rio 013Y%
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STARCH

Our leaders, Edwardsburg Silver Gloss and Benson'’s
are the laundry-maid’s best friends.
bound to please where'er they go---their equal 1s still out
of sight.

O R R R R R R S R R R S

Satin,

The Edwardsburg Starch Co., vimitd

CARDINAL, ONT.

18] 9] 1) 18]

You are sure to have repeat orders for them- -
that's a regular thing with all our brands.
stocked.

They're

Keep well

TODHUNTER MITCHELL & CO.'s

Excelsior Blend ............ 0 32
ORI e S R e 029
Rajah ; 2 020
‘)Id Government Java .... 0 30
Maracaibo 5o 020
West India. 018
Rio, choice ..... 012
CL()TH lu

BOECKH BROS. & CO

Clothes Pius (full count), §
case, per case o

4 doz. packagee (12to a \ cage) .
6 doz. packages (12 to a case) .

EXTRACOTS.
Crown Brand (Greig Mfg. Co.)

5 gross in

1 oz, Buule ver, doz 0 90

2 150

2% = = 2 00

= Ly be 3 00

8 ' Bottle 2 6 00

4 ‘''Glass Stop ' 400

g o ' “ 800

P.G. FLAVORING EXTRACTR
E’ 8 oz. Glass Mup;.. r bott. ...g6 00
3 4 oz ‘ . 400
8 o0z. Plain bottles ... 5 00
/\ 4 03 o 300
2Y, oz. Cabinet bottles...... 2 00
2 o0z. Bottles R . 180
\ 1 o0z . : 120
>er gallon... » . 700
‘\"“‘ Per pound......... R

Hexit JoNAs & Co.

Per gross

1 oz. London Extracts . . =6 00
1oz » i 1 rkecrews) 5 50
2 oz e ais e 9 00
107 ¢ 6 00
2 oz 9 00
20z XLTacLs 12 L0
40z 21 00
R oz 36 00
11b, 70 00
10z Fla 900
2 0z 18 00
% 0z. Bquare 3 : Wno05 e R 0D
4 oz. s¢ i (corked . 36 00
8 oz < K: B .. 72 00
Per doz

gluge stop extracts........ 3 50

g & 700
2Y% oz l'nlhd quintessence extracts .. 200
4 0z. Jockey decanters 4 750

FOOD. T. UPTON & CO.

per doz.
I

Robinson's Patent Barley, % lb. tins. ; 25 HaLberiyy bL{-‘::;f;;{é eediurtant,

" “ Groau 1% llll), z:g: R | ;g 1-1b. glase jars, 2doz, in case, perdoz §1 00
Y31t this 2 25 5-Ib. tin pails, 8 pails in crate, per Ib. 0 06%
4 7-1b. wood pails, 6 ** 0 06%
INDURATED FIBRE WARE. 110 wood pails. per b o 04

THE E. B. EDDY 00.

% pail, 6 83 LICORICE.
;11‘;‘1; 5“" . YOUNG & SMYLIE'S LIST.

s 5-1b. boxes, wood or paper, erlb.... $0 40
%g::d;q)ouiomed fire pail, 14 qt.. e Fancy boxes (36 or 50 sticks) per box.. 1

o q

‘‘ Ringed
‘“Acme " Pellets, 5 1b. cang, per can. .
‘“Acme’’ Pellets, fancy boxes (40)

" “

25
" 51b. boxes, per lb........ 0 40
2 00

3
Fibre Butéter Tubs (30 1bs) .

Handy Dish
Water Closet Tank
Dlﬁh k'l.l,n. I\nu : R

MUSTARD.
COLMAN'S OR KEENS,

NostBOE S, . oovse-svsonssses b POE BOK - ocssiassunssspssssovnvas 150

h:z&:,o, No. 4. i g Tar, Licorice and Tolu Wafers, 5 Ib
# 5. CANS, POX OBD ..ocseevasrrnoss 200
v - @ 3 Llcorice Zenges, glb. glass jnn % gg
Milk Pnnn..?...-. ...... ** Purity " Licorice, 200!tu,h 145
Wash Basins, flat bottoms ... : 00 sticks 073
“ round bottoms . ; Dulce, large cent sticks, 100 in box... 075

Y,

Wi T3 =3 =3 O BD 50 B OV O =3 00 A €9 €O M 03w W 0O
SO SBeRERn 888808 EBINBY

Barrel Covers and Trays .. R D. B. F’ ‘/‘ 1b. uun. per dOL 140
Railroad or Factory Pails............ b. tins, 2 50
o b. tins, oo 5 00
JAMS AND JELLIES. l}urham, 4 1b. jars, per, jar g;g
SOUTHWELL'S GOOD8.  per doz, F. D.. “/4 1b. tine, per doz .. 085
Frank Magor & Co., Agents. % Ib. tins 145
Orange %nﬁus“de'}i ......... e U FRENCH MUSTARD
ﬁ{;’:;ﬁ:,,; v&“?"fﬁ; o 180 Grown Brand-—(Greig Mfg. Co.)
0 er gross. er grose,
i;:?::ﬁ"y . . ? (7)? Pony aize $750 Beer Mug.. 16 20
Black Currant s e Small Med. 750 Tumbler 11 50
Other Jams, W. F. ¥ 155 190 Medium.... 1080  Cream Jug 21 00
Red Currant Jelly  ...... . 275 Large 12 00 Sugar Bowl 22 00
Spooun... 18 00 Caddy...... 28 00

P.G. JELLY POWDER.

Rasrberry, strawberry. /
orange, lemon, vanilla, f&-1b. éa" l“) ’B"

BAYLE S PREPARED MUSTARDS

Horgeradish svunsDEPAO%:, l 20
;)&gfa%pgs. zf‘f‘gsy,fﬁ&l:ea English Sandwich ... e l 75
doz. cases, 90c. per doz. Mustard (with fine herbg) ** l rO 17

Packed in our self-sealing half and one-pound
jars. two dozen in a case
English Sandwich Mustard, Mustard (with

P. G. ICINGS.
Chocolate. 2 doz. cases

fine herbs)—
$1.25 per doz. i Half 10gal.  5-¢al.  lgal
Lemon, white, pink, canary and Kerneline i Bbl. Kegs. Kegs. Jugs.
2 doz. cages, $1.00 per doz. 50c. o5¢. 60c. 65¢c. Oc.

JONAS' FRENCH MUSTARDS.
HENRI JoNAS & Co.

Pony size......
Imperial, medi
Imperial, large
Tuwmblers

Quart j Jnra

MINCE MEAT.

Wethay s Condensed, per gross, net 310 80
per casge of 3 doz., net.. 270

ORANGE MARMALADE.
T. UPTON & CO.
1-1b. glass jars, 2 doz. case, per doz.. $1 00
7-1b. pails, 6 pails in crate, perlb.... 0 07%

Silver Pan, 1-lb. fancy glass jars,
doz. in case, per doz ............ 130

PICKLES---STEPHENS’
A. P. TIPPET & 00., AGENTS,

Patent stoppers (pints), per doz. .... 2 30
Corked (pints), o eees 190
SARDINES.
DOMESTIC.

J. Button Clark, 8t. George. N.B. R B.
Noble, agent, 100 Board of Trade, Torcnto.
4’8, iu"ﬁncu.t‘)il ................... #3 50

Vo B

SODA —cow BRAND

Case of 1 lbs. (con
t.amlng 60 &iﬂ .

per

Case of ‘A (con-
ulnlnz 120 ggn )
per box, $3.

Case of 1bs. and %
1bs. (containing 38
11bs. and 60 32 1b

packages) per box, $3.00.

Case of 5c. pkgs (containing 96 pkgs), per
box, $3.00.

REGKITT’S Blue and Black Lead

ALWAYS GIVE YOUR
CUSTOMERS SATISFACTION

isa
at a
atl
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“Daisy Fruit”

is a great seller. Itis a good Fruit Biscuit
at a low price. You should have a barrel
at least. Samples and prices on application.

THE HOME CAKE CO.
GUELPH, ONT.

The “Star Brand”

— OF
Palils,Tubs,and General Wooden-
ware is always reliable.

il

BOECKH BROS. & COMPANY

Selling Agents, Toronto, Ont.

WM. CANE & SONS, Limited
Manufacturers, NEWMARKET

DON'T PAY FREIGHT
ON WATER

CONCENTRATED GRAPE WINE
VINEGAR, best and most economical
Vinegar made. One gallon Concentrated
makes 25/27 gallons Standard Vinegar—
Great saving in weight and freight. Write
for sample.

Agents—

W. H. SEYLER & CO.
118 King St. East, TORONTO

Agents for HEINRICH FRANCK SOHNE & CO.
German Chicory, Coffee, Extracts and Essences
LupwiGsBURG, GERMANY.  FLusHING, N.Y.

BUSINESS
NEWS

of any kind that is of value to business men
supplied by our Bureau. We can give you
market quotations from any town in Can-
ada, reports from the city markets, stock
quotations, etc. You can get commercial
news from any Canadian paper through us.

Write us, giving us particulars of what
you want and where you want it from, and
we will quote you prices by return.

“‘Clippings from any Canadian paper on
any subject.”’

CANADIAN PRESS CLIPPING BUREAU,

505 Board of Trade Bldg., MONTREAL, QUE.
Telephone Msain 1255.

26 Front St. West, Toronto. Telephone 2148,

D D A

Victoria, B.C., Halifax, N.S.,

JOHN DWIGHT & CO. :

St. John, N.B_,

It Gives Good Profit

PLEASES USERS
DECORATES THE SHOP

Cow Brand Soda

IN PACKAGES

Toronto and Montreal,

Quebec, P.Q., St. John’s, Nfid.

Every grocer should keep it. You

WHEAT MARROW

SATISFYING FULLY, RECUPERATING QUICKLY,
DIGESTING EASILY.

The best properties of Choice Winter Wheat are given in this article.

can recommend 1t to your customers

and the first package will insure their buying it from you regularly.

Manufactured by

THE EXPRESS

WM. MACK, Proprietor.

ROLLER MILLS

CORNWALL, ONT.

THE RUBLEE FRUIT CO.

LIMITED.
IMPORTERS OF FOREIGN AND DOMESTIC
GREEN AND DRIED FRUITS, NUTS, Etc

151 Bannatyne St.,

12th St.,
WINNIPEG, MAN. BRANDON, MAN,

A System
for Buyers

worth any number
of quotation books
or pigeon holes for
recording, arrang-
ing and afterwards
finding instantly
all quotations and
prices  that
made you.

are

$ .25 = oy e
Consisting  of 1 quarter-
sawed oak desk drawer box,
Shipped on 9 inches long; 400 Record
approval. If Cards, ruled ; 1 set of Alpha-
not satis. betical Index Cards; 1 set of
Daily Guides: 2 extra Divid-
factory, return ers; ** Quotations Received ™
it at my and ** Blank Cards.”
expense. —=

New 1900 Catalogue for the Asking.

THE

Canadian Typewriter Exchange,
45 Adelaide St. East, Toronto.

Ottawa, Hamilton.

Branches :

Correspondence
SOIiCited from

CANADIAN
&5~ EXPORTERS.

A reliable house, with headquarters at STOCK-=
PORT, ENGLAND, and facilities for covering
the towns in Lancashire, Yorkshire, and Cheshire,

is in a position to do an nnport agency business

CANADIAN PRODUCE,
CANNED GOODS,
MANUFACTURED ARTICLES.

TO BUYERS

We can quote low prices on CONFEC-
TIONERS’ ANILINE DYES, COCOA
and VANALINE CRYSTALS for Cocoa

manufacturing. SOAP COLORS, GUMS,
VARNISHES.

Address TAYLOR & CO.

287 Wellingtdn Rd. South,
STOCKPORT, ENGLAND.
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Crosse & Blackwell, vLimite

PICKLES, SAUCES, MALT VINEGAR
JAMS and CONDIMENTS
KIPPERED HERRINGS Tol;)-mhrlmp Sauce.

C. E. COLSON & SON, «—_ MONTREAL.

ou can’t be deceived,

about YARDLEY’S TRANSPARENT SOAP, if you take the precaution

to look for the letter ** Y.”’

Ilach tablet is, by a patent process, branded indelibly all the way through with letter “Y ” and it is impossible
to obliterate it during use. Pass this information on to your customers.

itis THE PUREST AND BEST IT IS POSSIBLE TO MAKE. « ig
YARDLEY & CO’S GREIG MFG. CO. . v

Agents Montreal.

Bun Paste, 10c. size, %4 gross boxes... 1 ONTABIO}SB-lb. to . -
Bun Paste, 5c. size, % gross boxes.... BTARCH 6 bundl 008 i <7 LUDELLA OEYLON, 1's

T STARCH IN | Bilver Gloss PO | AND Y;'s PEGS.
o “'.\lll.",’//,’”/d,(f;/v BARRELS | Pure —

% b
%

... 83400

5 boxes and upward. 4 00

Blue Label, %'s

Orange Label, 1's an 8.

Brown Label, 1's and ’4's

Brown Label, %4's....
BALADA OEYLON. @Green Label, 1's an

Red ULabel, %'s
TOBACCOS.
EMPIRE TOBACCO CO.

8 ...
v Green Label, 18 and %! 0 30 e : 0 !
STARCH. Blue Label, s, %8, %8 and i 30 040 Smﬁl;l;x.ul 0%31;1;3535614290:118@‘!9 8.
EDWARDBBURG STARCH 00., LTD. Red Label, 18 and %s... ..03 0 Something Good, 78 <
0 , 78..

Laundry Starches— perlb  Gold Label, 48 : Us... .
%’o, 12Whit.,e or Blue, 931]?) cartons g 82? St (;u;?nﬁsséé'
e . W = : :
Canada Laundry 0 sz o Oeylon Tes, in Old Fox, Narrow 12s
Rilver Gloss, 6-b. draw-lid boxes 0 07 1 and % Ib. lead Free Trade, 88
%iéver (ggos:; ls—lh Gt,iln culﬂlslt;enk... g 877 packages, black S:g:gg:' Joo‘?ﬁ dot’)'"l"‘a- 8s.
“dwards'g Bilver Gloss, 1-1b. pkg. ixed . d
Kegs Silver Gloss, large crysta. ) ./
Benson's Satin, l-ledckanom..m WOODENWARE.
e Black Label, 1.b., retail at 2o o TR doz
TOVE P 3 - I R ashboards, .
STOVE POLISH. Culinary Starch— Blue Label, retail at 30c. .. " XX
eee TToe— Benson %Co.'é Prep. Corn 0 06 g;;ei.ls:llwl :: & .
c ) s Canada Pure Corn
e (S Orange Label, retall at 60c. . Specisi Giobe. .
abel, ‘' 80o. 55

Freight prepaid on
5 box lots

: Wholesale. Retail

1 box and lessthan 5

Brown Label, 1's... =K 025
e g 0%

$10.20.
Sesamanoce

ccocoocoooe
i i et 0D

Maypole Soap, colors
per grs. , $10.20.
per grs., $15.30.

Gloriola Soap per gross i
Straw Hat Polish, per gross .

= = Maypole Hon-p.
8& Oriole Soap, per gross,

o

= » Rice Starch— G

\ rold 8olid Back Globe

nameline Edwardsburg No.1 white,1-1b.cart. 0 09 E

En Edwardsburg No. 1 White or Electric Duplex..
4 Blue, 4-1b. lumps OROWN BRAND. Matohes—

Wholesale Retail

Red Label, 1-1b. and . 03 050 'Tl‘:{:‘;:)%ho
Blue Lﬁg{;ll-;t} and ; 'm{e? .

reen 5

, . Telephone (Y4-gross).

(J}.r::: Iﬁbel. % . 02 Empire, (slide box) .
. . Bafety, Capital ..
Parlor, Enfle. 200

“ o+ 100

No dozen in case, per gross ..

4-3
6—3 dozen in case

COBD R DO M e L
3883388

' ‘ / BOECKH BROS. & COMPANY. Per doz
‘ %\ T SRR S e S s L ' Washboards, ]
-1b. boxes, 8 ng covers A 0
Be SRS S8 W GLOSS | (12-Ib. boxes each crate) 0 08% /
cheapness s prepa Byt
valvn s truly unrval PURE—40-lb. boxes 1-1b.
- 16 3-1b. boxcs. . Oases, each 601-lbs..
er gross For puddings, custards, etc. “ 60 32 Tbe... fown. ..o

Ri Sun, 6-0z. cakes, Y%-grossbxs..§ 8 50 OBWEGO 40-1b. boxes, 1-1b. “  301-1bs.... } : .
R o b o Yakos, vss bxs . 450 CORN BTABOH.| packages...... 001% S Kodak, per case (i0 grose
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_:_E EASTE R. : THE I%:;TgROCER

Br B THE IDEAL MINCE MEAT

We have an assortment of Easter Novelties HAAAAAAAAAAAARAAAAARAAR
: " . v . In these days of keen competition the grocer has to do some 'thinking on
that are just the thing for Quick Sellers at this | }i own account.

3’?:: time of the year. Assortments are arranged after THEN—is it not better
“gNO to push the sale of a mince meat that has stood the test for years and never
« GOR a careful sludy of the wants of the peop]e, and to | known todo anything but satisfy, than to offer some other brand to your
“ HEA patrons you're not ‘‘quite sure of."’
“LA i &
BAR enable the dealer to sell out clean. New ideas, ik
i Wethey’s is the only :
Wood New Designs, New Prices. Write for par- s

i Meat that will

Jar

ticulars.

satisfy everyone’s taste.

It was a Leader at the start. It still Leads.

(zowans, Kent
& Co TORONTO and J. H. WETHEY

SRS | Sole Manufacturer St. Catharines, Ont.

LEA AND PERRINS’

Is now printed
Ubserve ® in blue Ink

SIGNATURE C— > OUTSIDE WRAPPER

Of every Bottle of the

“‘cﬁi‘é’é“ﬁ”a?’!cktﬁ’@I"L?&?ti?’:&ﬁ!‘?::f‘*"; ORIGINAL . .. E
c_ and Expor ilmen gene Y, WORCESTERSHIBE .

i RETAIL EVERYWHERE.
AGENTS—J. M. Douglas & Co., and C. E. Colson & Son, Montreal

CHAS. F. CLARK, President. JARED CHITTENDEN, Treasurer. The original and only Genuine Pre-
pnmmon for Cleaning Cutlery
ESTABLISHED 1849, 6d. and 1s. Canisters.

BRADSTREET’'S ‘WELLINGTON’

\lmxm—Ii\

=
. 2

Capital and Surplus, $1,500,000. Offices throughout the civilized world. KN I FE POLISH
Executive Offices: 346 and 348 Broadway, New York City, U.S.A.
THE BRADSTREET COM PANY gathers information that reflects the financial condition and the con- e T—
ry seeker of mercantile credit.  Its business may be defined as of the merchants, by the
5. In procuring, verifying and promulgating information, no effort is spared, and no
*d too great, that the results may justify its claim as an authority on all matters affecting IMITED
:-..- credit. Its offices and connections have been steadily extended, and it furnishes )

€ persons throughout the civilized world. MANUFACTURERS OF l\
rvice furnished, and are available only by reputable wholesale, jobbing and <
responsible and worthy financial, fiduciary and business corporations, Specific Emery, Black Lead, Emery, Glass and
ing the Company at any of its offices, correspondgnce Invited. Flmt Clothl and Papers ete
’ .
THE BRADSTREET COMPANY i i
Wellington Mills, London, England.

Toronto Office: Cor. Melinda and Jordan Sts. Winnipeg Office : No. Main Street.
Hamilton Office : No. 39 James Street South, Vancouver Office: Cor. Hastings and Hamilton Sta. Agent:
London Office: No. 365 Richmond Street. Victoria Office : Board of Trade Building.

JOHN' FORMAN, 644 Craig Street
MONTREAL

THOS. C. IRVING, Gen.-Mgr., Western Canada, Toronto, Ont.

g
\.'i'—{




