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. There’s a Constant Demand for

ROBINSON’S
PATENT BARLEY |

And being a food it is a line you should most certainlsy
handle. There’s no more healthy and nourishing tood
than this, and the profit is a good one. Why not have
this profit for yourself?
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Write for sample and particulars, or ask your jobber_tor it.

FRANK MAGOR & CO., 35 Pu  MONTREAL

] Agents for the Dominion of Canada |
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| The Syrup Season i1s with us. |
| ;
Are you taking full advantage of this? You will be doing a large and |
profitable trade if you are handling g

“Crown Brand” Corn Syrup

Feature “Crown” Syrup and you will [be amazed, at [thedresults | It's
all anyonelcould wish for in point ofjflavor and quality.

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
J 53 Front St. East, Toronto, Ont., Works, Cardinal, Ont. 164 St James St., Montreal
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THE CANADIAN GROCER

A Faultless
Product

There is no better factory in the world adapt-

ed solely to the production of Macaroni and
similar pastes than that of Felix Codou in Mar-
seilles, France. Every modern appliance is there—
it is scrupulously clean—the original has been en-
larged several times to meet the steadily increas-
ing demand from particular people.

CODOU S MACARONI

Vermicelli, Spaghetti, Fancy Letters and Fig-

ures, as well as Macaroni,, are the specialties
produced—each one has a national reputation for
high quality.

v Taganrog Russian Wheat is used exclusively—
- the wheat that yields the BEST results—the wheat
o j that is peculiarly adapted to the desired purpose.
A E “‘Codou’s’’—that is the name to think of when the

best is wanted.

E 3 Arthur P. Tipper & Co.
E 3 Agents
» &8 Place Royale, Montrea:

84 Victoria St., Toronto
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell W. S. CLAWSON & CO. MacLaren lmm Cheese Co.

. - 5

BROKER HALWAX. i9.| Yeeslctusmy’ Agints and Gesoery AGENCY DEPARTMENT
REPRESENTING LEADING Brokess. Agents for G ' Specialties and Whol
MANUFACTURERS, SUCH AS Warehousemen Grocery Brokers

o ST. JOHN, . - - N.B. 5 :
E. D. Smith Lowneys Toblers TORONTO, Ont. DETROIT, Mich

Open for a few more first-class lines.

J. W. GORHAM & CO. Arrived in store one car
JERUSALEM WAREHOUSE, HALIFAX, N.S. NEW ORLEANS MOLASSES
Manufacturers’ Agents and Grocery Car assorted .grades HALF BARRELS PRICES RIGH
—_— Salmon to arrive. Lind Brokerage Company

can give close attention to few more first-class 73 Front St. E.. To t
1 Y n ronto

Can give best quotations.

THE HARRY HORNE CO.
FOR SALE w. H. Millman & Sons 309-311 King Street West, Toronto

Grocery Brokers, Manufacturers’ Agents
Wholesale Grocery Brokers and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS
J. T. ADAMSON & CO. TORONTO

AND INVITE YOUR CORRESPONDENCE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

Customs Brokers

NEWFOUNDLAND WATSON & TRUESDALE
d Warehousemen
an T’o‘l}r} MACNAB & CO. (Bucoessors to Stuart, Watson & Co.)
e ST. J 'S, NEWFOUNDLAND alils Dassilsiion: Beskais
M A d COMM;SAS?OEN MERCHANTS i Manufacturers’ A:entn e
ANUS mcwlum.s NTS 1
27 St. Sacrament Street, Montreal Emportess Salleniitall Tt tal casedil ot WINNIPEG, % MAN
TEL. MAIN 778 BOND 28 tention to all business. mm O;nndhn and foreign
references. Cable address: “Macnab,” Bt. John's. Domestic and Forelgn Agencles Sollcited.
Codes: A,B,O, 5th edition, and private.

ROBERT ALLAN & CO.

MONTREAL G. C. WARREN _WINNIPEG—"

Box 1036, Regina H. G. SPURGEON
General Commission Merchants Brok
ne O on Merc! IMPORTER, WHOLESALE Wholesale Broker and Magufacturers’ Agent

Green Cod, Skinless Cod. Herrlngs. Seal BROKER' and MANUFACTURERS’ Canadian, British and Foreign Agencies Solicited.

and Cod Oils, White Beans, Peas, etc. AGENT 230 Chambers of Commerce. P.O. Box It
Trade Established 12 Years.

-~

D tic and Foreign Agencies Solicited
WESTERN DISTRIBUTORS LIMITED DEFERING L, LI RED
Biteh P M. AR | o T
tributed, Warechoused and Forwarded. Warehouse TORONTO chupary Agents, Commissio= Mer-
on Transfer Track. Business solicited. Our posi- Wareh

tion is your opportunity.

Grocery Brokers and nts. Track connection with all Railroads.
SASKATOON, -  WESTERN CANADA Ame

Established 1885

George G. Huynt |. . BUCHANAN & AHERN A. Francois Turcott:

Wholesale Commission Merchants and Importers ION
——rh. CORRNON Mo
Bmker and Groceries, Provisions, Sugars, Molasses, Dried :
Commission Merchant Fruit ..;? gulu:.l. hGul:ni’.M"l Feed, One or two more agencles wante:i
. PR . FIRST CLASS CONNECTION
St. John's, - Newfoundland Correspondence Solicited. P.O.Box 29
A ——— —MOOSE JAW—
Manpfacturers wishing to introduce W. G. PATRICK & CO.
theif goods injNewtoundland please 3 WHITLOCK & MARLATT
write to theabove, stating terms, etc. Manufacturers’ Agents Distributi d F di sl
Also can obtain shipments of all kinds and wstnhutmg arz: = ;rwar m‘g kgen
of Fish, Cod Oil, etc., at lowest prices. Importers SPRDDUAD T St f0e BPNE HAED

o Promptness and Satisfaction guarantee d
CORRESPONDENCE SOLICITED. 77 York Street. Toronto Business Solicited.

)
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THE CANADIAN GROCER

We are quoting “SPECIAL PRICES” on: ¢ P ANC AKE ” brand

for immediate shipment, also for shipment

IN
of NEW SYRUP as soon as ready. PURE MAPLE SYRUP

'Wine Pint, Quart, Half Gallon and Wa quote spicist prioss o

Gallon Tins. “SMALL’S SELECTED”

i AND
Wine Quart Bottles. “PRIDE OF C AN AD An
IMPERIAL MEASURE, 5 Gallon Tins. IN ALL SIZES

IT WILLPAY YOU TO BOOK YOUR ORDERS NOW

J. F. EBY, Pres. HUGH BLAIN, Vice--Pres.

MAPLE SYRUP..........

13 ANCHOR 1) bran d VV“ine pint tins, to retail at - 10c.

quart bottles “ “ - 20c.

0 "TORONTO

TO CREATE
NEW TRADE

call your customers’ attention to CAMPBELL’S SOUPS, which they
will find more palatable than they can make; more convenient. * Just

add hot water, bring to a boil, and serve;” more economical, because
everything but the hot water is in the can: and, it is not necessary to

To . 3 :
@g buy several ingredients. All of which points will cause them to buy
! fAn uu.fp"

P

< S00EN. N4, US2 ,u‘ CAMPBELL'S SOUPS regularly— even to keep a supply in the house
if you suggest it, because, among the “21 Kinds” can be found a meal
or part of a meal for any occasion. And CAMPBELL’'S SOUPS pay you a good profit.

JOSEPH CAMPBELL CO., Camden, N.J.

Rose & Laflamme, Montreal, Selling Agents for Provinces of Ontario, Quebec, New
Brunswick, Nova Scotia, and Prince Edward Island.

“21 Kinds—Look for the Red-and-White Label.”

EBY-BLAIN,LIMITED
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Three of

our

Leaders

THE CANADIAN GROCER

Cane’s Washboards

are the Best and Cheapest.

We make this statement without any reser-
vation, because we know that Cane’s Wash-
boards are better made, from better materials,
than any other line of washboards on the market,
at anywhere near the same price,

The high-class finish and appear-
ance of Cane's Washboards are in

keeping with the soundness of
their quality.

The Wm. Cane
& Sons Co., Ltd.

NEWMARKET, ONTARIO

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. «

| Sanitary Can Co., Ltd.,

Niagara Falle, Ont.
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“Red Cross” Brand
4 | Baked Beans
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More for your customers’ money—more quality
and more quantity.
There is a green label on the top of every “Red
Cross” can, telling your customer that it contains
more beans to the can than 3’s flat sold at higher
prices.

"

And it tells him how to verify it. “Red Cross”
Beans are hand-picked from the choicest crops
grown in the vicinity of our factories.

The sauces and spices used are chosen with ex-
ceeding care as to flavor and purity. Better beans
are not packed.

“Red Cross” Beans are supplied also in 1’s, 2’s, 3’s
Family and 3’s Tall. The 1’s are suited for small
families; the 2’s for families of medium size; the
3’s Family for large families; and the 3’s Tall for
boarding houses and hotels.

Dominion Canners, Limited
Hamilton Canada
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When You Sell

Borden’s Brands—

You know when you sell a customer Eagle Brand Condensed
Milk or Peerless Evaporated Milk, that you have sold the best the
world produces. Merchants all through Canada find it profitable
to specialize on these brands, and besides, they get a lot of satis-
faction out of it as well.
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The Original

HAS BEEN BEST FOR OVER 59 YEARS

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto #

D
Mason & Hickey, Winnipeg, Man.; Shallcross, Macaulay & Co., ) i D lt
Vancouver, Nelson and Calgary. EVAPORATE

S _—

—————

Save Money on Egg Delivery

You can do it if you will
spare a moment to look into

STAR EGG CARRIERS AND TRAYS

FOR SAFE EGG DELIVERY Made in one and two doz=n sizos.

They stopall breakage and miscount, save time and satisfy customers. Actual cost
of using less than 1-3 of a cent per dozen eggs delivered safely.

Compare this figure with the cost of delivery in paper bags or boxes, which
break eggs. Our booklet, “No Broken Eggs,” will interest you.

Write us and ask your Jobber.

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us Manufacturers,
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

We
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A Rubber-Tired Express
Wagon Free

With a 25-Box order of

COMFORT SOAP

“It’s All Right”

Wagon Box
36 x 18

Wagon Box
36 x 18

Rubber Tires

With a 10-box order we charge $2.00. With a 5-box order we charge $2.50.

There is ano more useful article in the grocer’s equip-
ment than a small delivery wagon.

It is a serious want felt by all grocers at various times
and an absolute necessity for grocers who do not maintain

a horse-drawn vehicle. Now is your opportunity. Secure
one FREE WITH COMFORT SOAP.

Send for our lllustrated price list.

THE COMFORT SOAP CO.

TORONTO CANADA

_ <
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THE CANADIAN GROCER

Yo
CRISP AND TASTY BEYOND COMPARISON

WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS
TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

BALAKLAVA BRAN D
BAKED BEANS

have no superiors and few equé.ls. They are put up in a
“ sanitary, up-to-date factory and the greatest care is
i ‘ exercised to uphold their standard.

W LTI T W SR TN ST o

_—~~ WRITE FOR PRICES AND INFORMATION.

8 THE EASTERN CANNING CO., Port Canada, N.S.

Oawaingax Acnxme—Green & Co., Jolnluut.w D. O. Hannah, Londes, Ons.; G. Wallsce Weess, Hamilsom ;

l! H. D. Marshall, 197 Sparks Street, Ottaws ; Nicholson & Bain, Wi Western Agents ; Martin & Bobertson, Vaneouver, B. 0. i
e
e an

ey ey
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THE CANADIAN GROCER

COWAN'’S CAKE ICING
s g

B o s

D S et A S et

COWAN'S

-~ SUPERIOR -!-

TORONTO CANADA.

Prepared ready for use. Save the housewife a lot of work,” and give better
results than any but an expert cook can produce. They are popular
wherever known. Make them known among your customers and develop
a new and profitable line of trade.

THE COWAN CO., Limitep, TORONTO

9
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Make “19 li; Yoin’ Banner Year

Olive Oil yields a handsome profit, and if you are wise you will build up
a good Olive Oil trade. To do so you must have THE BEST.

“VERGINE” BRAND OLIVE OIL

is a sure trade builder. This brand is known and extensively advertised

throughout the Dominion of Canada, and the demand is increasing every
day. If you have none in stock

START THE NEW YEAR RIGHT

Send us your inquiry for “Vergine” Olive Oil to-day. Samplesand prices
promptly submitted upon request. Don’t trust your memory.

DO IT NOW!

T2 ’ ol Branch :
Cor

Chureh & ColbomesSts. 38 256 S1. Paul Stoe

TORONTO VEZL/ 2720  MONTREAL

4|I|“

TCCCCEENT

and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.

ents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.
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NETTER TP A2

IMPORTANT DEGISION

New York State Pure Food Law
and

Holbrooks Worcestershire Sauce

Department of Agriculture declares Holbrooks Worcestershire
Sauce to be a Genuine Worcestershire Sauce.

(Copy)
STATE OF NEW YORK
DEPARTMENT OF AGRICULTURE.
Raymond A. Pearson, Commissioner.

George 1. Flanders, First Assistant Commissioner.

Hon. William F. Sheehan,
37 Wall Street,
New York City.

Albany, January 11, 1911.

Dear Sir:—

The ex-Attorney General before retiring from oftice, failed to render an
opinion upon the question which was argued by vou before him relative to Hol-
brooks “Worcestershire Sauce.”

He stated, however, in a conference with the Commissioner of Agriculture,
that the question involved was, in his judgment, similar to the question involved
in the case of Lea & Perrins’ “Worcestershire Sauce”; that he found it difficult to
distinguish between them; and that the line of demarkation was so indefinite as to
make it doubtful, in his mind, whether the Commissioner of Agriculture would be
able to maintain the position that the Holbrooks Company should brand or label
the said .goods to show the constituents thereof. Ie further stated that his judg-
ment was that this sauce should be treated in the same way as the Lea & Perrins’
sauce and for similar reasons.

3 In view of this attitude, I am therefore constrained to say to you that no
further attempts under the provisions of the present law will be made to require
the manufacturers of Holbrooks “Worcestershire Sauce” to label the goods so as

to show their constituents, nor to prevent them from using the word “Worcester-
shire.”

Respectfully,

R. A. PEARSON,
Commissioner.

|

11
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“TRIAN”

BRAND

STANDARD
OF
QUALITY

STRENGTH
FLAVOR
PURITY

LARGE AND
COMPLETE STOCKS
OF ALL LINES
AT
CLOSE PRICES

The Grocer who buys from us gets—

Choice from a stock as well assorted as any in the trade.

Delivery in from ten to fifteen days less than if the goods were

ordered from the East.

The saving in freights of from ten to fifteen per cent. between
carload shipments and less than car shipments from point of
origin to the Head of the Lakes

The advantages of buying where the right assortment can be
secured, along with quick delivery and a saving in freight
charges must appeal to every up-to-date business man in these

days of strenuous competition.

The CAMERON-HEAP CO., Limited

FORT WILLIAM, ONT.

CAMERON & HEAP CAMERON & HEAP, Limited
KENORA REGINA and PRINCE ALBERT, Sask.

(‘ENTERPRISE’)

“ENTERPRISE”Easy-running Coffee
Mills do not crack or crunch—they
grind to any desired-size fineness.

All parts are interchangeable, and when re-
quired, a new set of grinders can be readily
put in at small cost.

Every Mill is built under our own patents;
by qur own experienced, expert mechanics
and carefully inspected, resulting in the well-
known, dependable “Enterprise” quality.

We manufacture mills to meet every possible requirement—hand,

steam or electric.

You cannot afford to install a mill without first studying our

comprehensive line.

Complete catalog mailed on request.

The Enterprise Mfg. Co. of Pa.

PATENTED HARDWARE SPECIALTIES

21 Murray St., New York.

Philadelphia, Pa., U.S.A.

544 Van Ness Avenue, San Francisco,
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Why Not Order by Mail
and Save Time?
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REVISED PRICE LIST

RICHARDS PURE SOAP 100 Cakes

RICHARDS QUICK NAPTHA SOAP 100 Cakes

RICHARDS SNOW FLAKE SOAP CHIPS 100 Pkgs.
QUANTITY PER CASE PREMIUM

1 Case 4.15 Collect
5 Case Lot 4.15 Freight Paid & 20 Bars Quick Naptha Soap
10 Case Lot 4.05 4 “ & 40 Bars Quick Naptha Soap
25 Case Lot 4 05 v “ & 1 Case Quick Naptha Soap
or Richards Pure Soap
TERMS NET THIRTY DAYS. Subject to Change Without Notice.
THE PREMIUM SOAP IS EQUAL TO DISCOUNT OF 20e. PER CASE.

The Richards Pure Soap Company, Ltd.

Established 1860. WOODSTOCK, ONT.
Sold to retail at 5¢c per cake straight. Apply direct or through any Wholesale House,

{ur mail prices, our Travellers’prices, and the prices quoted by the wholesale trade are

all the same, and we guarantee every merchant a square deal.
13
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PURE FPOOD!

WILL YOUR GOODS PASS
THE GOVERNMENT TESTS?

Our laboratories are devoted to Canners, Packers, Grocers,

Bottlers, Millers, Vinegar and Pickle mfrs., Spice mfrs., Sugar
mfrs., Salt mfrs., etc.

FACTORY CONTROL A SPECIALTY

Investigations, Reports, Recommendations by Experts.

Write us to-day about our yearly contract system.

RINGSTON ANALYTICAL LABORATORIES

Food Chemists and Bacteriologists

KINGSTON, ONTARIO

THE MOLASSES THAT
INCREASES SALES!

ASEPTO %,

THE ENEMY OF DIRT

Recommends Itself for 5 Reasons

ﬁ

Apart frcm the unquestioned quality
and flavor of

GINGERBREAD

BRAND

MOLASSES

it will sell readily because the large
variety of sizes in which it is put up
cannot fail to suit every individual
requirement_of your customers.

Gingerbread Brand is a strong
baker, of good body, and a profitable
line to handle.

Put up in tins—2’s, 3’s. §'s, 10’s and
20’s ; pails—1’s, 2’s, 3's and 5's and in
barrels and halves.

1. It saves labor. There’s not half the
rubbing required.

2. It prevents disease. It is thoroughly
antiseptic.

It is odorless.

4. Itis harmless. It will not damage the
most delicate fabric.

5. Itis economical. A 5c. packet makes
4 gallons of liquid soap.

Try a case. You will be astonished to find
how soon it is gone.

Order from Your Jobber.

Tue ASEPTO MANUFACTURING CO.
ST. JOHN, N.B.

Agents: Rose & Laflamme, Limited, Montreal

GIVE YOUR WHOLESALER A TRIAL ORDER.

The Dominion Molasses Co.,

LIMITED
HALIFAX ’ NOVA SCOTIA
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HOW DOES YOUR PRODUCT REACH
THE CONSIGNEE ?

Do you wish it to reach your customer in a broken, Or do yo ish your product to arrive as clean and
splintered case, battered and bruised ? fresh as x:n it was packed—a condition to invite
Do you want the first impression to be a bad further trade ?
one? Don’t you want your printed label on the package
Are you fond of negotiations over replacement to be thoroughly legible, and the consignee’s name

. of damaged goods, and return freight charges ? to be clear and readable? Then use

>? ’ “H and D”
Corrugated Fibre Board Boxes

They will surely protect your shipment against water, damp and damage, and will save on
each shipment the unnecessary freight expense of wood.

No matter what you have for shipment, we can design a better, cheaper and more satisfactory
packing case than you are now using—a case that will save from 10% to 87%4‘m freight
charges, 257, to 507 in packers’ time,
and 907 of your storage space.

A request to have us design a speci-
men case specially suited to your
needs, will put you under no OBLI-
GATION. We will be only too glad
to do so! Write us what you ship,
and ask for free booklet

“HOW TO PACK IT.”

The Hinde and Dauch Paper
- Co., Limited

TORONTO, CANADA

S

“Tmld says : |

“There is no alum present in

Quaker |
- Baking Powder

It is, therefore, an efficient
and healthful Baking Powder.

A PULL TURNS
ON THE LIGHT

Better than eletricity or city gas, cheaper than
coa! oil or candles. Steady, white, brilliant
i{ cent per hour for 500 candle power.

ighted or extinguished by a pull of chain and
regulated to any desired candle power in the
same way.
Absglutely Safe, permitted by all insurance
companies. More Light Means More Business.
Delivered ready for any one to install. 5
Write now for circular and special price to
merchant direct. 5
For stores, homes, churches, hotels, etc. First
class agents wanted. £
You save money by buying your mantles and
glassware from us.

MACLAREN & CO.,
Gasoline Lighting Systems
MERRICKVILLE, - ONTARIO

|25 |
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Spices, and How to Know Them

We consider the package an . ;g
- 3 S
.attractive one.” By W. M. GIBBS aF
-z The only book on the subject—just published. The ¢
Report of analyszs b}' Dr.d: T Donald, merchant or Zalesman, who knowju all iboutgpices, can com-
o9 d ’ 1 mand the spice trade in his territory. To get this informa-
_Dom"uon Gov ¢ Analy’t' r tion, he should read this work, dealri{rg witl?r PREPARATION, :
November 26, 1910. Use and ADULTERATION OF SPICEs—a chapter devoted to : i
each spice. i
14 Colored Plates. 176 Pages. 100 Illustrations. ¢ 1
: MATHEWSON’S SONS Price $2.50, Pl i
0., WHOLESALE GROCERS MACLEAN PUBLISHING COMPANY

Technical Book Department

202 MoQILL 8T., - MONTREAL 143.149 University St. .  Toreato, Canada

l>

5 15
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> WHOLESALE HOUSES

We still have several lines of suitable
JAPAN TEAS left, and will close out

at special prices for quick sales.

S. T. Nishimura & Co., - Montreal

COLES MANUFACTURING CO.

1625 North 23rd St., Philadelphia, Pa.

Save Freight

There is a great scarcity of MAPLE
{ SUGAR just now, but you have yet
time to make good profits.

Order immediately some of our

Maple Sugar Blocks

Our stock will soon be exhausted. They
i sell for 10 cents each. They are so
smooth and creamy that they are in
constant demand.

Ask your wholesaler for them when
ordering " Cabinet Maple Syrup”
“Kitchen Molasses".

or

Imperial Syrup Co.
MONTREAL AORATS o , S, Wonapy, Tnter gt 052

w
Braid, Vancouver, B.C.; L. T. Mewburne & Co., Calgary, Alta.
]

m

Quality — Good Packing — Attraotive Get-up

THESE ARE THREE OF THE FEATURES
THAT HAVE MA

“King Oscar”DESardines

PRIME FAVORITES WITH THE CAREFIJL BUYER

CANADIAN AGENTS

John W. Bickle
& Greening

(J. A. Henderson)

They are uniformly sweet, tasty and wholesome,
and they leave a worth-while profit for the retailer

Only the primest autumn-caught fish are used in
"“King Oscar” Brand, and our factory is a model of
cleanliness and sanitary methods.

ASK YOUR WHOLESALER

HAMILTON,
ONT.
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Western Grocers!

We have been appointed
Sole Agents in British Col-
umbia and Alberta for

Ridgway’s
Teas =4 Coffees

lines that have gained high-
est favor wherever intro-

duced.

Ridgway’s is the Tea that
has held pride of place ever
since tea became the pop-
ular drink of the British
nation, and is unequalled
in all grades for quality and
flavor. Sell Ridgway’s!
The family grocery trade
will surely be influenced to
the store which handles
this splendid tea.

WE INVITE
YOUR ENQUIRY

Donnelly, Watson &

Brown, Limited
CALGARY and VANCOUVER
Sole agents for Alberta and British Columbia.

AND

Paterson’s

Stop and Consider

what it means to have
lines which will make
customers! Stock

Rowat’s
Picklcs

Sauce

and you will materially
strengthen your hold on

your trade.

Rowat & Co.

Canadian Distributors:

Snowdon & Ebbitt, 325 Coris-
tine Building, Montreal, Quebec,
Ontario, Manitoba and the North-
West; F. K. Warren, Halifax,
N.S.; F. H. Tippett & Co., St.
John, N.B.; C. E. Jarvis & Co.,
Vancouver, B.C.

MEAT. STEAKS CumeTs.Of
ES.GRAVIES 0

s il
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Grocery Profit Insurance

] You can get Insurance against many losses,

but none to prevent loss of profits.

(] The best profit insurance is a stock of salable

gouds; most of the losses result from ‘‘dead

stock.”

~ (:HEINZ PURE FOOD PRODUCTS are the

kind of goods-that are ‘‘Safe to Buy” and “‘Safe

The Suj

to Sell,” because always salable.

(] The 57 Varieties are every one guaranteed Pure

and guaranteed to please, or money back. You
I take no chances when stocked with reliable brands

O
X
V
1
L

Ext

that are advertised and backed by their makers.

THE PERFECT FLUID BEEF

Fi
Made absolutely from the choicest fresh Ox Beef, and*tvery bottle is full of true
beet nourishment to the last drop. Invalid Oxvil is not full of spices, etc., but is abso- H. J. HEINZ COMPANY m-day
utely pare, Itisa geauine extract and true value for your money, and costs no mere
than an ordinary seasoned beef extract. Invalid Oxvil is price-protected and shows Refiner

every dealer a definite profit . .

wSupplied to the retail trade through any Wholesale Grocery or Drug Firm in New York Pl‘bbuf'h Clucngo
Cacala. Special ageits wanted in every Town and City in Ontario, also every
Province of Canada.

It
nothing
when w

Al
and mo
Sugars

Write for particulars and Price List to

THE HARRY HORNE CO, 309-311 kisgst. w., TORONTO

Built on Merit

The easiest ranning, quickest
grinding and most attractive
will for your storve is the

ELGIN

NATIONAL COFFEE MILL

Extra Gr/
Extra G
Powd
Golden

The (

It is equipped with our new
style force feed steel cutting = a
grinders, which mnake for fast A st g c b t &
grinding and durability. ron om Ina 'on o
Prompt shipments our speci- UTILITY
alty.

: CLEANLINESS

3 'Ask anv of the following jobbers for our Catalogue: ATTRACTIVENESB

WINNIPEG-G. F. & J. Galt (and branches) The Codville Oo. (and o e “ ”
e . ek (el e A “Walker Bin”’ Outfit is a ‘““Necessity’” to the

VANCOUVER The W. 1 Maikin o, Lid . Was Brasd & O odern
NOOU e in Co., » Wm. %. ; Grocery
Kelley, Do & Co., Itd M——
HAMILTON —Jus Turner& Co.; Balfour, Smye & Oo.; MoPherson,

TORONTO by, Blain, 144. Write for Illustrated Catalogue

LONDON—Gorman, Eckert & Co. ‘“ Modern roce: tures.”’
;. E. Barbour Co. Desrborn & Oo. G y Fix ,

REGINA, BASK —Osmpbell, Wilson &:8mith

R Y e O LY Walker Bin Store Fixture Co.

MADE BY LIMITED

Woodruff & Edwards Co. Bt 1252 Ml N * Berlin, Ontario

ELGIN, ILL., U.S.A. Bestresl; V.8, Silcock 33 8¢, Strest "ORONT
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. Why You Can Sell Package Dates
3 Because they are clean and sanitary, while bulk dates are not.
Because—Speaking now of our own package Dromedary Golden Dates—they
e have been advertised to your customers in the leading magazines; ycur customers
’ know the name and are only waiting for you to remind them thiey can get them from you
Fill a window with Dromedary Dates and paste a magazine advertisement on
the glass. Then see if they sell.
ble Dromedary Dates keep moist and fresh indefinitely. Your jobber sells them.
o We also pack Royal Excelsior and Anchor brand package dates.
he
ife v
The Sugar that has Stood the Test of Time
re 1
ou i |
ds g f
Extra Granulated Sugar H
First made in 1854 by John Redpath and %
to-day by the largest and best equipped Sugar ¥
Refinery in Canada.
m ’ ; :
It is a matter of pride with us to turn out
nothing but the best. We will stop business
e when we stop doing that.

All Grocers who have regard for the best
and most permanent custom will give *"Redpath”
Sugars first place.

THE COFFEE THAT HAS A
REPUTATION TO BE PROUD OF

Extra Granulated PARIS LUMPS

e U WON
The Canada Sugar Refining 1(.;0" SIMPLY ON MERIT
imited

Montreal, Can. EVERY GROCER WHO HANDLES IT

KNOWS ITS WORTH

Established in 1854 by John Redpath

ALWAYS REACH YOU FRESH

You can’t be too particular about the freshness of your
biscuit stock-—stale biscuits will antagonize your most
friendly customer. Protect yourself by ordering

TELFER’S GRAHAM WAFERS

and other plain and fancy biscuits. We GUARANTEE
every tin to reach our customers fresh, crisp and
wholesome.

TELFER BROS., Ltd.,

19

P
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Branches*
TORONTO HAMILTON WINNIPEG FT.WILLIAM

Collingwood, Ont.
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Our stock is full, anticipating '
our annual sale. ,

e_, All lines away below to-day’s
market.
o Our travellers have rare bargains. We will mail
B R I F ID samples on application.

Be wise and take advantage of
this speclal sale

BALFOUR, SMYE & CO., o HAMILTON

!
!
.
|

ite Pickl
The Pickie The Favorite Pickle

with
the Flavor! g ,
B g T v X BAIRD’S
STERLING PREERRRR  SECOND-TO-NONE
BRAND i ')
MIXED PICKLES pRD PICKLES

9

that never fails to appeal
to the public taste.

And the reason is not far to seek! We . " X 1
buy only the choicest condiments and veg- o 7 . The Per{ectlon
etables obtainable, and fhe whole pickling Y e i 2
process is one long tale of care, skill, and ) | ey Of Q“allty-
the most up-to-date sanitary methods. ‘ Rpraesstsn o o i

Feature "Sterling” Brand. It will sure-
ly influence business to your store.

Send for our Prices JOhHStOI‘l, Baird & co,
The T. A. Lytle Co., Limited Glasgow, Scotland

Agents:-Maclure & Langley, Ltd., 12 Front E. Toronto, 604
STERLING ROAD e TORONTO Lindsay Bldg., Montreal; W. L. McKenzie & Co Winnipeg; R. Robert-

son & Co., Vancouver and Victoria.

S e -

Have You Seen Government Report?

Inland Revenue Department Bulletin No. 208
Shows

Canada First Evaporated Milk
To be the Richest

Manufactured and Guaranteed by Canadians
THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.

R
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IN SUGARS

the name may mean much or little, but if you insist on getting

ST. LAWRENCE

that brand will give to you the highest quality obtainable in

GRANULATED
GOLDEN YELLOWS

Packed in 100 1b. bags and brls. (Granulated also put up in 20 1b. Cotton Bags.)
THE ST. LAWRENCE SUGAR REFINING CO., Limited, MONTREAL

‘ Branch: Sault Ste. Marie

MATHIEU’S
SYRUP

of Tar and Cod Liver 0il

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

Its sales have increased
wonderfully everywhere.
Itisa sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L. MATRIEU CO., Props.
SHERBROOKE, P. (.

* Distributors for Western Canada-

Foley Bros., Larson & Co., Wholesale Grocers and Confectiocers
Winnipeg, Edmonton, Vancouver

L Chaput, Fils & ( ie, Wholesale Depot, M eal

L 1Y
& t

Bakers’ and Confectioners’ Supplies

“White Moss”

* Cocoanut

18 years has proved its merit. We get
largerorders,and more of them each year.

Canadian Cocoanut Co.
J. ALBERT MCcLEAN, Propriectorr MONTREAL

—KOKOBUT—

+- PURE VEGETABLE MATTER

Unrivalled for Frying, Cookery and Pastry.

THE NEW HOME ECONOMIZER
12 ozs. KOKOBUT =16 ozs. other cooking materials.
THE HOUSEWIFE
ASKS FOR IT AND WANTS AOTHING ELSE.
NOW IS THE TIME TO0 STRIKE.

You can double your profits by stocking this easy sellgr.
Write for free sample and terms

writs  COCOA-NUT  BUTTERS LIMITED
206 Papineau Avenue - - Montreal

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
““Aurora’’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD @. CO., " Hamilton, Ont.

,‘: l
U
s ";i
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Your particular ‘customer
wants the best!!

WHITE
DOVE
COCOA-
NUT

because of its purity

and quality, is the

acknowledged leader

in Cocoanuts'

The iriend of all who

cook!

W. P. Downey,

MONTREAL

Do You Lose
Money?

through forgotten charges, disputes, errorss
poor collections, or in any of the many ways

so common to credit business? If you do,
you should try the ONE WAY to avoid
them The way that thousands of pro-

gressive merchants are using every day.

Books
point the way to safety. They guard against loss,

they hold the credit customer in check ; save lee,
money and trouble

HOW THEY WORK

A man wants oredit
You think he is g
Give him a $10 Alli-
son Coupon Book
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. Charge
him with $10. — No
trouble  When he
buys » dime’s worth,
tear off a ten-cent
coupon, and so on
until the book is used
up Then he pays
the #10 and gets
another book. No pass
books, no charging

, o lost time, no
errors, no
Allison Coupon h
are recognized every-
where as the best.

For sale by the jobbing trade everywhere.
M;nnfactnred bx Allison Coupon Co:mny.
Indianapolis,

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries.
write for rates to

I.C. STEWART, Halifax

Better

{

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard's Cocoa against all other
makes. Delicious in flavor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

A.C. LANDRY
8TE. FLAVIE BTATION, QUE,
Jobber and Wholesaler in

Grooeries, Fiour, Grain and Provisions

Open to buy Timothy, Red, Wbiu and Alsyke
Clover

Leard’s Lobsters, Canned Chicken,
Chicken Soup and Quahaugs.
Write for prices.

W. A. LEARD
SUMMERSIDE, P.E.L

THE HODGSON GUM CO.

898 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

We make special brands to ordes.

——WARMINTON’S

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL BOORS, BTC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

—(LUB—

MILK PUDDING

is becoming more

and more popular in
the household, as its

ingredients are thor-
oughly wholesome

and of a nutritious

nature.

No Milk Required

nor has much time
to be spentin prepar-
ation. Just what the
housewife wants.,

No difficulty in sell-
ing and

It Pays Woell

S.H, EWING & SONS

Montreal and Toronto

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prises. Phone order our sxpense

TORONTO IALT WORKS
TORONTO, ONT. J. Oriry, Mavaenn

MANITOBA ane SASKATCHEWAN

22

The W, H. ESCOTT CO0.

WHOLESALE

Grocery Brokers

137 BANNATYNE AVENUE

COVERING

CORRESPONDENCE BOLICITED
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The Biggest Package. The Best Quality.

Here is a combination that means a lot to you---an opportunity to offer
your customers bigger value for their money when buying Soda Biscuits. *

MEADOW CREAM SODAS

come in the largest package for the money in the trade. And they are
as good as care, skill and superior materials can produce.

THE W. J. CROTHERS CO. - Kingston, Ont.

You Can’t Go Wrong
if you are featuring— 425’000,000 SOLD

y IN ONE YEAR!

Have YOU Tried

prepared solely irom

the richest country
milk, with no addition ) ]
but that of pure cane BISGU'TS e
sugar. Give them every

prominence; they are
real business bringers, May we send you our

and profit producers! lllustrated Album ?
In the line of Unsweetened Milk, you

should stock and recommend
“ST. GEORGE” EVAPORATED MILK.
GET DETAILS AND PRICES. P E E K 4 F R E A N

J. Malcolm & Son & CO., LTD.

LONDON ENGLAND
8t. George, Ont.

‘Princess’
Brands

Condensed
Milk

. i 'tis Folly to be I
® Where Knowledge is Power ’tis Folly to be Ignorant!
-
Particularly when the knowledge can be readily acquired at a very low cost.
MERCHANTS and SALESMEN will find their efficiency greatly increased by a careful perusal of any of the. books listed
below. WRITE FOR FULLER PARTICULARS,
Ginger Talks, by Holman ............ $ 2.00 50 Lessons on Show Card Writing .... 250
Braln Power Business Manual ........ 2.00 Tea Hints for Retallers .............. 2.00
Salesmanship, Deportment and System 1.00 Tea, Its History and Mystery ........ 2.00
Straight Talks on Business 1.00 Coffoe; T8 FIMBOEY  oi.cqiinsvosepecns s 2.00
Book-keeping Self Taught ....... 1.00 Hardware Window Dressing ......... 2.50
Ropp's Commercial Calculator d 1.00 Hardware Store Business Methods ..... 1.00
¢ Buyer's and Seller's Cost Tables ...... 1.50 Art of Decorating Show Windows and
Success in Letter Writing ............ .16 IDLOTIONE - . nsrivi ss v dibsrinshradartes 3.50
Card Writers® Chart .. ... .cooeoanctne 1.60
ALL BOOKS SENT POSTPAID
THE MacLEAN PUBLISHING COMPANY, - TECHNICAL BOOK DEPT.
o 143-149 UNIVERSITY AVENUE, TORONTO
-
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UR latest triumph

in perfect blending
and roasting. Your
customers demand the
best and ‘“Rideau Hall”
will satisfy their de-
mand. Packed in 1-lb.
tins only by

PERFECTION is not

attained in a day.
It takes years of experi-
ment, experience and
expense to obtain a per-
fect articlee. We have
it in

GORMAN, ECKART & (0., Ltd., Londom, Winnipeg

Sell More Tap joca! TO THE WHOLESALE TRADE :
You Can Greatly Increase Your Sales of Tapioca West lndia Co.’ Limi‘ed

by Pushing
305 St. Nicholas Building,
: MONTREAL
MINUTE
- 5 THE CANADIAN HOUSE OF:
Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.
| SUGARS
TAPIOCA
o MOLASSES

Minute Tapioca and all West Indian Produce

This is an absolutely pure tapioca that is all ready We represent some of the chief houses

for instant use. l"udding .can be.made in fifteen in Barbados, Trinidad, Jamaica, St.
minutes. No soaking required. Six full quarts of

delicious pudding can be made from one package. Kltt.s’ Antlgua and other xs}ands, besides
Srier mas Senss b having our own house in Demerara,
; which was established there in 1782,

Minute Tapioca Co., Orange, Mass. Ask us for prices before filling

Canadian Representatives: Canadian Specialty Co., Toronto; your orders for the OOMI"’ season

R. B. Hall & Soré;-?\dstiljn;::;;' NV; S. Clawson & WeSt India CO.’ Limited

-

THE-REAL THING AT LAST
Fussell’s Cream is nof a makeshift nor a
" substitute, but PURE Mountain Pasture
CREAM. Put up in Sterilized Tins. Guaranteed Quite

Pure. Contains no Preservative. Keeps good anywhere.
Samples and particulars of :—

The W.H. Malkin Co., Vancouver, for British Columbia, Yukon and West Alberta.
&'Fmrall Fisher, 22 St. John St., Montreal, for Quebec.

- H, Escott, 137 Bannatyne, Avenue, Winnipeg, for Manitoba, Saskatchewan and
East Alberta.

FUSSELLS

PURE RICH
CREAM

The Harry Horne Co., 309 King St. West, Toronto, for Ontario.
THE REAL J. W, Gorham & Co., 251 Hollis St,, Halifax, for Nova Scotia
A ‘ W. A. Simonds, St. John for New Brunswick, or
THING!

FUSSELL & CO., LTD., 4 Monument St., LONDON, Eng.

—_—

ab

Buchs
Burt,

Camel
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NINETEEN YEARS OF “SALADA” SALES

TIME'S ENDORSEMENT OF QUALITY AND VALUE

PACKAGES SOLD /892 /894 /896 /8598 /900 /902

/904 1906 /908

/970

23,000,000

/2 S08y8/0

22,000,000

21,000,000

20,000,000

19,000,000

ﬂ /46505
/

18,000,000

r113985

17,000,000

16,000,000

15,000,000

14,000,000

13,000,000 - J-- . 30 S

12,000,000

/2385215

11,000,000

10,000,000

9,000,000
8,000,000
7,000,000
so00000 I
5,000,000
4,000,000
3,000,000 8
2,000,000 ¥

_'k‘__ W U S !
1,000,000 & ——* ThGI0y

Our output in 1892 was
3,290 packages and in
1910 over 23 million. We
sold over 364 times more
tea in 1910 than we did
in 1892.

1

EXPLANATION.—Commence at lower left hand corner and follow line to upper right hand corner.
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Why Farmers Should Trade at Home

Treasurer of Ontario Retail Merchant’s Association Reasons That This Tends
To the General Good of the Country and Tells the Farmer so—Mail Order

Houses are Unnecessary Institutions He
Should Play in the Distribution of Food Products.

After an extended trip through the
great North-west, studying the condi-
tions of the eountry and trade condi-
tions in particular, I am more firmly
convineed than ever that our methods
of supplying the consuming publie with
their requirements are decidedly un-
satisfactory, and that a radical ehange
1s 1mperative if that country is expeet-
ed to develop into a desirable place in
which to live.

We have already decided proof of
the 1ill effects of the lonliness of the
prairie, on the health of the people, as
shown by the rapid inerease of the in-
mates of the lunatie asylum at Brandon.
The tendency is to have large farms,
which isolates the settlers from each
other, and, therefore, the desirability
or the necessily of having towns and
villages within easy reach from all
parts of the country is evident. These
towns are springing up all along the
raillway lines, but as soon as they are
started they are handicapped and erip-
pled by the mail order houses, which
do nothing to improve the ecountry or
make gt more desirable for the people.

One Depends on the Other.

The towns are all suffering, and in
proportion as they cease to thrive so
will the farms in the neighborhood. I
do not think that all these new towns
should grow to be cities, but they
should bhe thrifty enough to give the
farming community good service, and
afford them the convenience of meet-
ing for social and business purposes.

All the farmers, in faet, everybody
in the country, desire these towns in
whieh they take considerable pride,
and regard them as absolute necessities.
While they do this they have, however,
never learned to understand their own
interests sufficiently to support them
for the benefit of the neighborhood. A
good town in a neighborhood is what
a good house is on a farm, and where
the latter enhances the value of the
farm, the former enhances the value of
the neighborhood. The suceess of the

one is so closely connected with the
other that neither can suffer without
affecting the other. It is, therefore,
important and neecessary that the re-
lations of the two are well defined and
understood.

If this is done it will be eclearly seen
that the mail order houses cannot possi-
bly on any reasonable ground claim any
support from them. Besides, they are

an extra expense, and a destroyer of
the means which make for happiness
and comfort.

By M. Moyer in Farmer’s Magazine.

Claims—The

Advises Educational Campaign.

With these concerns, powerful as
they are, I believe if the people under-
stood trade conditions and a fair and
just division of labor, the trade of the
country would soon revert into its
natural condition and the business
would be done through the retail stores
in home towns. A properly arranged
educational ecampaign throughout the
country would, in my judgment, right
the wrong which now exists. Owing to
the unsatisfactory trade conditions the
farmers have organized themselves in-
to ‘‘Farmers’ Institutes,”” the labor
people into ‘“‘Labor Unions,”” the re-
tail merchants into the ‘‘Retail Mer-
hants’ Associations,”” the wholesale
men into the ‘‘Guild,”” and the manu-
facturers into the ‘‘Manufacturers’
Association.”” Each organization seems
to have bhuilt a fence around itself and
within its own limits it tries to im-
prove its own econditions.

While all were doing some good, they
were, however, getting more suspicious,
as well as more antagonistic to each
other, and while the desired results
were not fully obtained, they, however,
prepared the way to do the great work
which now has to be done, and that is
to work out the proper relations of the
industries represented by these differ-
ent organizations.

The Distributor Neglected.

The Government has done something
to assist the farmers in agriculture,
and by proteeting the manufacturing
industries, but no assistance was given
to the distributors of food products. It
paid no attcntion to them, and even
some of our legislators considered the
wisdom of putting the middleman out
of bhusiness, and yet the prosperity of
the country depends more on these
men than on any others. The man who
makes or produces a useful article does
well, but the man who finds a market
for that article and brings profitable
returns is a better and a bigger man.

When one essential branch of our
industrial fabric has been so badly
treated and the others have been pet-
ted and fostered, is it any wonder that
the former suffered from unfair com-
petition, and that it has fallen into a
state of almost helplessness in filling
the responsible position it must oceupy?

All these industries are essential.
The merchants are an important factor
in the complete outfit, and must be
treated with as mueh econsideration
as any of the others. This the mer-
chants demand as their right.

26

Part the Merchant

The only system that can give the
people complete and satisfactory ser-
vice 1s admitted to be, through the
wholesale and retail stores, and if this
is true, then the consuming public can-
not afford to have that system erippled,
on which it must depend for its sup-
plies. The people demand the conveni-
ence of these stores and, therefore, they
must remain and be protected and sup-
ported. If this system must remain, is
it reasonable to suppose that anything
can be saved by the additional cost of
supporting mail order houses which ean
only cripple the stores on which the peo-
ple must depend, and are not able to
render the service they need?

Believing that a double system is too
expensive and not in the interests of
the people, it is natural to conclude
that the people will cheerfully support
any effort that will be made to revive
and improve the true system, rather
than add the expense of a counterfeit
which ecannot fill the bill. We do not
ask for Government aid, we appeal to
the people, and ask the people them-
selves to settle this matter. Business
conditions should be investigated and
confidence between the consumer and
the merchant established.

Merchant and Farmer Should Meet.
Representatives from the Farmers’
Institutes should meet with representa-
tives of the merchants. If. the mer-
chants expeet the farmers and ‘working
people to deal with them, they also have
the right to say what kind of service
they want. Therefore they should meet
and work out in dollars and cents the
hest that ean he done for the country.
This movement is in the interests of
the general public and not for any one
class. The object is to work out the
true relations of the various industries
and build up a system which will be
fair to all and make our country the
grandest in the world. The conditions
in Ontario and the eastern provinces
are somewhat different from the west,
but the same unfair, unnatural and de-
ceptive trade econditions prevail, and
the same remedy will apply as in the
west, and as the east is better organ-
ized they should take the initiative.
Every Board of Trade, every branch
of the Retail Merchants’ Association,
and every individual merchant should
take an active part in this movement.
If this is done, the equilibrium of trade
will soon be restored, and the wealth of
the country will be distributed among
its people and not flow to one centre
at the expense of the entire country.
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Merchants are Asked to Sign Petition

Concerted Action Against the Co-operative Bills in the House
of Commons—Letter and Copy of Petition Sent Out by Dom-
inion Treasurer of Retail Merchants’ Association.

Montreal, Jan. 26.—J. A. Beaudry,
pominion Treasurer, Retail Merchants’
.ssociation, has been sending out let-
1crs to the various trades calling atten-
tion to the Co-operative Bills belore the
ilouse of Commons and urging all to
.gn an enclosed petition to be even-
tially forwarded to the House of Com-
mons and Senate if necessary.

Mr. Beaudry’s letter reads as fol-
lows :

RE CO-OPERATIVE BILLS.

Dear Sirs,—The Co-Operative Bills
which have been introduced at the
present session of parliament pro-
pose to grant special privileges tor
the formation of wholesale and re-
tail Co-operative Societies, whose
object is to do away with the indi-
vidual wholesale and retail mer-
chants.

The members of our association,
all over Canada, are strongly oppos-
ed to the adoption of these measures,
and to oppose them successfully this
year we feel that we want to show
the government and the different
members of parliament that the
great majority of those interested in
trade to-day are opposed that spec-
ial privileges he granted to any one
class of the society.

We do not desire to shut out any
one from starting into business, but
we believe that every one who de-
sires to limit his responsibility
should do so according to the Com-
panies Act, under which any can be-
come incorporated, whether they are
industrials, merchants, farmers or
laborers.

Therefore, will you please have the
enclosed petition signed by your em-
ployes and return the same at once.

The time is short and your immed-

iate attention is requested.

Also please write the representa-
tive of your electoral division in
the House of Commons and ask him
to oppose the measure.

J. A. BEAUDRY,
Dominion Treasurer, R.M.A.

Montreal, Que.

The petition which is ruled for the
name, occupation and address is printed
in both French and English. It is:

Montreal, .Jan. 12th, 1911.

To The Honorable the Senate and

House of Commons of the Domin-

ion of Canada in Parliament as-

sembled :—Ottawa.

The Petitioners undersigned, hum-
bly sheweth :

That we, the undersigned, electors
of the electoral division of ......... in
the province of ......... are strongly
opposed to the adoption of Bill No.
29. ‘““An  Act respecting Co-Opera-
tion,”” and also Bill No. 11, ‘‘An
Act respecting Co-Operative Cre-
dit Societies,”” now before the
House of Commons as both bills
purpose to grant special privileges to
Co-Operative Societies and do not
offer any guarantees to the investing
public, as to the organization and
administration of such societies ;

That we hereby support the Domin-
ion Board of the Retail Merchants
Association of Canada, Inc. in oppos-
ing the passage of the said Bills and
pray that you will reject these bills,
when they come before you for con-
sideration,

And your Petitioners as in duty
bound will ever pray, etec.

A large number of merchants are tak-
ing attive parts in this opposition and
interesting developments are expected

Suggests Free Lance Arrangement in
Buying

Opinion of a Dealer Who Believes in Quantity Price—Advises
Clerks to Have Specified Duties—Carefulness Necessary in
Sending Out Goods—Running a Special Saturday Sale.

System in store management should
tart with the buying end and finish
vith the delivery service.

Buying should be a sort of free-lance
urangement, the lowest prices and the
ighest quality, irrespective of friend-
hips with different firms of travelers.
Vhen a staple or a sure seller can be
hought in quantity it’s good buying. An
xperiment, no matter what the price,
hould be bought lightly. FEvery article
‘hould have a cheaper price for large
(uantities.

Travelers are a merchant’s best i:iends
ind the Trade Paper an invaluable coun-
sellor.

Clerks should all have definite anties ;
ne eught te be the window-dresser and

By R. J. E. MecCrea.

in charge of the front shelves, another
responsible for the cellar and the hack
shelves, the junior the top flat and back
room. One clerk should be responsible
for store cleanliness, sweeping, dusting.
etc., and where there are four clerks.
two should be order fillers and two or-
der takers.

An imperative rule in our store is that
all orders be checked by a second party
bearing his initial so that in case of er-
ror he may be held responsible.

Freight and Want Books Advisable.

A Want-Book should be kept ready for
reference for the buyer, and all incoming
freight entered in a freight book for in-
voice cheeking. Clerks should bhe encour-

)

aged to push the profitable lines, cne
each day.

A ticketed article is hali soid. 11
clerks could be taught to realize the
great importance of sales over every-
thing else and the consideration and
courtesy due a customer for giving his
trade to you there would be fewer com-
plaints of unobliging salesmen. Their
very position and possible increase in
salary depends on the amount of sales
made and they should realize that every
customer confers a personal favor on
them by dealing with the store and they
should show their appreciation by their
manner and pleasant word of thanks.

Special sales are a big help to Satur-
day’s business. Say you buy ten cases
of oranges a little cheaper than the re-
gular price—a 28 cent line for 22 cents—
ill your window with them alone in
pvramid piles, etc., and ticket them
something like this :

GET THE HABIT.
Buy a Dozen,
29 Cents,
Regular 35 Cents.
Oranges are Better than Medi-
cine.

A January clean up sale always rushes
offi the odds and ends besides moving
many profitable lines. Advertise your
sale well in an ordinary over-the-counter
style of talk. Dress your window and
display on the counter the advertised
line and you will pretty nearly be guar-
anteed a successiul sale. Remember a
woman will buy a 49 cent article when
she will pass by a 50 cent line.

Pay Drivers for New Names.

Where there is more than one delivery
man, the route should be divided and one
man go the same trip all the time. One
man should be responsible for the horses
and the buying of hay, oats, etc., as he
can buy cheaper tnan the proprietor since
he can beat the farmer’s prices better
than the merchant. The sellers are like-
ly the dea'er’s best customers and ex
pect more from him. Drivers should be
encouraged to bring new customers in
and be paid 25 cents for names of new
residents. Above all the proprietor
should strictly adhere to all rules and
rezulations himseli as clerks naturally
attempt to pattern themselves aiter
their employer.

Some store windows would justify the
helief that the real original- ‘“‘old cur-
iosity shop’ had been discovered. Al-
though a good variety of articles in a
window is wise, there is no necessity for
a heterogenious collection of odds and
ends. Slovenly confusion of goods will
never awaken the desire of possession in
the mind of the passer-by.

A merchant’s business system should
not be like Dickens’ Circumlocution
Office—the maximum of red tape and de-
tail combined with the minimum of ei-
fectiveness. A simple system of book-
keeping is all that is necessary in the
average sized store. Nevertheless, it is
essential that the books be well kept so
that the merchant can always tell where
he stands.
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SR . not overdone. Fancy borders should be fru

Criticism of Two Western Canadian Ads. o o e vortes S o i

g Ad.-Critic Sees Many Good Points in Copy Sent From Win- - 8 straight s than something too ¢in

: nipeg and Brandon—He Considers That Short Talks Telling f?§§¥ b Bl e rnolmosalithonn 33
! of Merits of Goods Mentioned is the Most Effective Method o ; g ;

’ . I Tit h troduct t '

' ' of Getting Readers Interested—A Catchy Introduction Ad- ad‘nM: 1w1hni%et,u§edn‘1,e§<; ;?)ol:njudtgmemb Ch
L1 visable. The first part of the opening sentence

E 1.1 By A. H. McKay. at once demands attention and just &
} The remainder of the statement and also

The Christmas advertisements contri- advertisement depends upon its ability about the proper sized type is used

buted for criticism by The W. H. Stone to attract attention, its power to hold of the introduction is strong enough to

Co., Winnipeg, and Dowling & Reed, attention until the prospective purchas- convince any prospective unprejudiced
Brandon, Man., illustrate that Western er had read it carefully and last, but purchaser. (
Canadian grocers are up to the front in of the most importance, to make such By advertising a list of the goods car-
! the matter of writing efiective copy. On  an impression on the mind of the reader ried and naming the prices, the com-
previous occasions we have had tie op- that he or she decides to purchase an pany aims to impress upon readers the {
i portunity wtk cung:’alulatte thtf_l}{)rmeg article advertised. truth of the statement made in the in- € {
company on their ad-writing ability an roductio e ices i 2
particularly A. E. White, the secre{ary‘ Watch Fancy Borders. 'tl‘l?e t.alkns' agkcl)?xtt t“goul{)rryceanitllre url‘lﬁt(;(L
! the man who is responsible for them In the first place the ad. of the W. H. meat are the kind that make the mouth {
As we have frequently before pointed Stone Co., is set in an attractive and water and if similar statements had .
out, the selling power of a newspaper appropriate Christmas border, but it is heen made about the ¢i el und green {

2

—

| vy ot We Cannot Cook
‘ ¢ Your Xmas Djnner

! a7 s But we CAN provide the very finest materials gvith which you can
§ do so. Qur stock is as fresh, complete and well assorted as care-

ful buying and a thoroygh knowledge of our business can make it.

We offer you at this Xmas time THE BEST GOODS, THE BEST PRICES and THE

BEST SERVICE. Give us your business, we can take care of it.

| A Merry Xmas is assured to you if | | A Happy New Year is sure to be
| you purchase your groceries from yours if you give your grocery ac-
! 1he W. H. Stone Co. . count to The W. H. Stone Co.

Ideal Coffee 50c, 40c, 30c per Ib.—ldeal Tea 50¢, 40c, 30c per Ib.

FINE POULTRY CELERY
s a Christmas essential. Ours are Manitoba Chaicest Califorma, per bunch 10e
Birds. beauties too, drawn, with heads and feet We can supply ripe tomatoes, lcttuce, cucum-
? off. bers, parsley and all seasonable vegetables.
! Turkeys. per ib e e Coviare, Per ... eimmsimaassssimessommenns
g \ Geese, per Ib. reemeiecennee
Ducks, per 1b. . iy g TABLE D
Spring Chicken eeves s smm s e Imperial Cluster Raisins, per Ib....... 85¢
Oysters, solid pack. per quart — " Connoisseur Clusters, per Ib. e IS
{ (heese. fine flavored Ontario. per 1b 173¢ Table Figs, pressed, per lb........ 15¢ and 20c

Cream Cheese. MeLaren's, per jar, .. 26¢ and 45¢ Dates, per Ib......c. e virnrcenn... 10¢ and 12de
Stilton Cheese. Rocuefort, Gorgonzola and Lim- Table Figs, natural pulled, per 1b ... 20¢
herzer at right prices. Mixed Nuts (all varieties), per Ib... ... 1T3€

Preserved Ginger, per jar ... ...26¢ and 30c
CHRISTMAS PUDDINGS Ginger Wine, per bottle ......... 35¢

We carry Lazenby’s, putupinl, 2and 3 1b
basine, each ....35¢c, 60c and ... ....... 85¢ _ FRESH FRUITS
BISCUITS Ca::'grnxa Navel Oranges, per doz. 26¢, 30c, ggz
Fine assortments of Huntley and Paimer’s, o TR i AR £ IR
Jacobs and Carr’s. at, per lb.... .30¢c, 40c, 50c A%p:;s'f:my red er.l'e'saps and .Rome Benmz};c.
PURE MINCEMEAT Apples, No. 1 Spys and Russets, 4 1bs. ............26¢
! The kind which contains pleuty of fruit. 2 Ibs 25¢ Bananas, large and chcice, per dozen 26¢ and 30¢
o L POSSEC S ¢ Grapes, Pears and Grapefruit, also Japanese
! Per 28 Ib. pail o s eassirsiemesses AT Oranges.

THE W. H. STONE GO

RELIABLE GROCERS
648-650 ln/m’ig_.m 181 Bannerman Ave Phones Main 1011, 1012 and Main 9905

A Well-Written, Neatly Set Chrisumas Advertisement of a Winnipeg Grocery Firm.—Reduced from 11 x 9 inch Spacc
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If there is anything dis-

have bheen still

tinctive to be said about any article
advertised it is generally conceded good
advertising to say it.

The same
Christmas puddings.

may be

said about the
Some critics would

Christmas

(roceries
and Sweetmeats‘

WE MAKE A SPECIALTY OF FAACY
GROCERIES, HIGH GRADE CONFECTIONERY
AND CHOICE FTUITS. (& FUR THE XMAS
CHEER WE HAVE A MOST TEMPTING DIS-
PLAY OF TOOTHSOME DAINTIES.

Come in and see our Goods, also the cleanest
and Best Equipped Grocery Store In the City

Nuts & Fruit

FANCY CLUSTER RAISINS

per ¥ 5¢ 85¢. & S0¢
LAYER FiG8

per b 20c & 25¢
PULLED FIGS

per oree ... 30e.
FANCY NAVAL ORAGES

per doz 30c. to 8hc
JAPANESE ORANGES

Fine Candies

BROWN MIXED CHERRIES

3N . oo
JOLLY MIXED

] - .. 35C.

HUMBUGS

per b 5 o 20c
STARR CREAMS
per. b . > .
CHOCOLATE CREANS

per b 25¢
BONBONUIAR

Finest Creams, etc. ‘per b, 30c
CREAM DATES

per b 3.
MAPLE WALNUTS

per b n 30c.
FINEST MIXED CHOCOLATES
per it 40c. and S6c
PRESERVED GINGER
per
GENUINE TURKISH DELIGHT

per Box 25c¢.

XMAS STOCKINGS
e wo. 5o 10c 25¢c. and BOC

Fise Chocolates
in Fancy Boxes

per Box 100
GRAPE FRUIT

3 for 25¢c
SPY APPLES

4 N . e,
SWEET APPLES

5 hs 35
MALAGA GRAPES

per b a5¢
MIXED NUTS

Six kinds, per Ib 25¢
SHELLED ALMONDS
AND WALNUTS

per b 50c
Fancy Onatarie

Apples in Bbl.
L

CHRISTIE'S PLUM PUDDING

per tin . 35¢
WAGSTAFF'S MINCE MEAT

n tin 75¢

ALMOND PASTE

per b 60c
GLACE CHERRIES

per Tin 2%
SELECT OYSTERS

per Quart #0c

ONTARIO COMB HONEY
each . . 3¢
MACEDOINE FRUIT-IN JELLY
per Jar > el
MACEDOINE FRUIT-IN SRYUP

per Jar 4 3135
CRANBERRIES
per 15¢

FRESH LETTUCE
4 Behs a5¢

PHONE 32

FINEST ASSORTMENT OF OLIVES AND
FANCY BISCUITS. SEE OUR WINDOW . -
OPPOSITE THE EMPIRE HOTEL

Dowling & Reed

730 Rosser Avenue

A Good Advertisement

from Brandon,

Man.—Reduced from 13 x 4% iuch
Space.
say that an advertiser was assuming

that the general public knew more than

they really do when the
simply mentions the brand.

talk as well about

article is far better

ing the brand

advertiser

A little
the merits of the
than simply nam-

even if that brand is

actually a name and quality familiar to
every householder or prospective pur-

chaser.

Strive for Catchy Heading.

The writer of the
ad. is also to he commended.

Dowling & Reed
Possibly

THE

a more catchy and stronger first-intro-
duction could have been secured ‘than,
‘“‘Christmas  Groceries and Sweet-
meats,”’ for instance: ‘““You want the
Best at Christmas Time,” or ‘‘To Make
Assurance Doubly Sure,”” and follow up
by saying, ‘‘purchase your Christmas
groceries where quality is made the par-
ticular feature, etc.”” No criticism can
be made of the remainder of the intro-
duction as it contains convincing talks
and is not too lengthy. The naming of
a list of articles with prices is another
good feature of this ad. but, as stated
above, it is always a good policy to de-
vote a little space describing the quali-

CANADIAN GROCER

ty and other merits of the goods ad-
vertised.
Let us suppose there are two ad-

vertisements side by side and occupying
the same space with exactly similar
introductions in a newspapee; but in the
one the items are simply mentioned
with their prices, while the other has
brief, spicy little talks telling about
the goodness and good value of the
goods advertised. OI course the same
number of articles could not be men-
tioned in the one as in the other but
every akvertiser will admit that the
latter will produce the best results be-
cause it arouses a greater desire on the
part of the reader to buy.

MERCHANTS CONSIDER ADOPTION OF UNIFORM
SIGN
This Would be for the Purpose of Assuring the Public That

at Least These Dealers are Honest—How an Agency Collects
Accounts for its Clients—Inspector of Weights and Meas-

ures Criticized.

Toronto, Jan. 26.—The Toronto branch
of the Retail Merchants’ Association
held its annual meeting last weeck, when
besides the election of officers tor the
coming year, some interesting discus-
sions in regard to matters pertaining to
the retail trade took place.

The officers who will guide the al-
fairs of the Association for the coming
year are :—

President, R. W. Dockeray ; first vice-
president, H. [llis; second vice-pres-
ident, G. A. Cooper; treasurer, K. (.
Higgins ; secretary, George I. Gibbard.

Delegates to Kxhibition Board, J. K.
Holloway and George k. Gibbard.

Delegates to Associated Charities, Io.
M. Trowern and W. J. Hanna.

The association expressed its disap-
proval of the stateménts made by J. J.
McConvey, inspector of weights and
measures, who addressed the Household
Iiconomic Association on .January 10.
In his address he warned the women of
Toronto to be on their guard against
being given short weight by dishonest
merchants. A heated discussion took
place and a resolution passed, ‘‘that
this branch protests most emphatically
against any public officers of the Crown
being permitted to insult a body of
citizens and we call upon the Minister
of Inland Revenue to demand an explan-
ation of the charges or a public retrac-
tion of the same.”

The members of the general executive
bhoard were requested to consider the ad-
visibility of adopting a sign or trade
mark suitable for placiig over the store
doors of all members of the association
and that advertisements be placed in the
leadiog papers calling public attention
to the fact that the merchants over the
doors of which these signs appear are
endeavoring to conduct trade on a fair
and square basis.

The opinion was expressed that the
city should not charge the merchants on
the business street any additional sum on
account of the cluster lamps placed

there, as a large sum is already paid by
the merchants in the form of a business
tax.

The attention of members who give ac-
counts to collect to a local agency with
head offices in the

29

United States was

drawn to the fact that for the first 15
accounts they hand in they will be
charged $1.50 each and additional ones,
a graded fee and that this amount is de-
ducted firom the sum collected. Many
merchants it was aflfirmed were not
aware of this fact when they hand in
their accounts.

The advisibility of forming a Board of
Arbitration to settle disputes among
members as provided by the charter ol
the association was discussed also,
while the inactivity of branches of the
association throughout the province in
urging helpful legislation gave rise to a
lengthened debate, so that it was a late
hour before all the business had been
concluded.

Various lines of future activity were
presented, the prineipal and one for im-
mediate action being that of opposing
the co-operative bill introduced into
Parliament at Ottawa at the present ses-
sion.

A keener interest in municipal affairs
was recommended as well as the desira-
bility of members taking more active
part in municipal life.

The financial statement presented was
a detailed report of the operations for
the nine months preceding the 3lst of
December last.  This showed that the
Executive had been enabled to pay off
:l.\mmsidvl‘:lhlv amount of the old indebt-
ediiess and start the new year with a
surplus of $589 of asets over liabilities

TO OVERCOME ACCOUNT DISPUTES

Woodstock, Ont., .Jan. 2t.—Several
Woodstock merchants have started a
system of billing customers every Mon-
day morning. Iach customer - receives
his or her bill. In this way they hope
to overcome a great deal of disputing

which arises out of long running ac-
counts.

Merchants, particulariy grocers, have
their troubles regarding delivery. llere

several have certain hours tor delivery
to certain parts of the city. This is ap-
preciated by customers and saves the
grocer many an unnecessary trip
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Squeezing the Employer for More Pay

A Clerk’s Demands at a Time When he Considered the Business Needed His
Services—He was Allowed to go—A Blind Ad. for a Clerk and One of the
Replies—He Wanted to Take Home the Spotted Fruit and get off to Play in
the Band—What a Good Organization Does.

Perfect organization, the kind which
builds up a lorce capable of doing extra

work without strain when cccasion de-
mands, 1s oune ol the greatest factors
tor betterment a merchant can have in
his business Many times 1 have
thought that my iorce was such as
would Just enable me to jog along at

an even pace through the daily work,
but would not stand any extra push or
demand, and 1 have been pleasantly sur-
prised to tind that. on the occurrence
ol 1illness, or irom some other cause,
the gap leit by the absent one was ull-
ed witnout seeming Lo disturb things,
and business was done without incon-
venlence. Iiu's a greatl thing so Lo work
yoursell and so Lo tramn others that
they will think of the task to be ac-
complished as much more Iimportant
than any little matter ol personal con-
venience.
When Phone Wires Failed.

1 have just bhad an experience which
illusira g tais point. We no longer take
orders by eans oI an order route,
nnding 1L a waste ol Time; but we do
have a large business by tlelephone. A
recent storm covered our ’'phone wires
with  sleet and broke down a great
mwany. Tue damage was so great that
i many sections ol town there was no
phone service at all 1or many days to-
gelther. But our customers did not sul-
ier lor a minute. lmmediateiy on learn-
ing the condition ol uungs, 1 planned
order routes lor two men and started
them out. This served the double pur-
puse of getung the business and no-
uilying aill customers in  all directions
that we were going Lo care lor them.
Next day 1t was only uecessary to
send out one man, and he has alternat-
ed ever siuce beitween the two main
lines ol travel, still contnuing to call
on those whose 'phones are ‘‘hung up.”’

I'is matter ol taking two men right
out of a business whicu 1s busy enough
every day, might seem L0 endanger tue
correct aoing ol the reguiar business,
but the way things adjusted themselves
was wery grauuying NO luime was
lost; no customers were disappointed,
things went along much as usual. It
all came about through having the men
willing and ready. 1 had simply to as-
sign new pieces of work to each man,
in addition to his usual duties, and the
gap made by the order men was filled.
True, we all had to do some exira
hustling, but that seldom hurts any-
body.

Clerk Wanted More Pay.

Christmas is the season when some
clerks ‘‘go on a strike.”” They seem to
reason that it’s a good time to ‘‘squeeze
the old man fjor a raise.”” Looking
around through the busy store and cal-
culating how things will be during the
“Christmas Rush,” they figure to take
advantage oi conditions and get more
money. They further reason that, ii
they iail to get more at the place where
they are working, they can get in some-

By Henry Johnson, Jr.

where else, where extra hands seem to
be needed, and maybe they may be able
to retain the new job after the holidays.
At any rate, it’s worth taking chances
on, or seems to be worth it, to many
of them.

One came to '« just before Christmas
with this kind of a demand. He made it
as smooth and soft as possible, saying
he knew | was under heavy expense al-
ready and that 1 could get men for
what I was paying him. Said further
that he did not want to ‘‘do me dirt”
and that he had nothing against me or
my treatment of him; it was simply a
question of more pay and he knew he
could get more. He went on to say
that he knew also, that this was a bad
time to quit; but he felt it neediul to
look up more wages now, if he were
going to get fixed elsewhere for the
winter. He ended by giving me two
days’ notice!

Fifty Dollars Per Month.

1 was thinking over matters as he
was talking. I reviewed before my
mind the kind of treatment he had had.
He is a hood clerk; does his work well
and with unusual intelligence, and 1
was truly sorry to have him go back on
my expectations of him in that way.
He came about three months ago. Being
a man ol some experience, 1 hired him
for fiity dollars per month. I told him
when 1 engaged him that fifty dollars
was probably the limit of wages he
could expect to earn in the vacant po-
sition. During the time he has worked
he has had his check regularly, as all
others, and somehow, it seemed to me
that, comparing his present position
with his situation when he was out of
work, he was doing well enough to

.wait and take chances of betterment

right where he was.

As he went on with his remarks
(which I listened to without comment),
I could not help thinking that he was
exhibiting a sad flaw in his makeup in
proposing to give me such notice on
leaving such a position; and I have
found, or think I have, that one can’t
work out flaws very easily when once
they become part of a character. Thus,
when he had finished his ‘‘little spiel,”’
I simply said that more expense was
out of the question with me now, and
that I must let him go. As to there
being anything particularly ‘‘bad’’ about
the month of December as a time for
leaving, I did not think much of that,
for there were really only two or three
days during which it might be ‘‘bad,”
and we could probably plow through
that time. I told him I was sorry to
lose him ; that his work was O.K. and
that I had hoped he’d be one of the
permanent ones ; but, if he felt as he
had outlined, it were best for him to
go. Then I went into some details of
his plans with him, and asked him what
he thought of doing ; threw out a sug-
gestion or two to help him along, and

him good” night.
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Gets His Back Up.

Seems to me that’s about the right
way to look at these things. I do not
mind having a man ask for higher pay
providing he asks right and at the pro-
per time. Had this man come to me
soener, or had he waited until the pres-
sure was over, he would probably have
gained his desired advance. At any
rate, he’d have held a good job, at fair
wages, which he may not succeed in do-
ing elsewhere. But whenever a man
tries to ‘‘squeeze’’ me I get my back
up and am apt to feel that I'll run the
store alone before 1 yield one jot or
iota of the demand.

Prosperity is a good thing, but when
it comes to paying $40 to $5U per month
for work we could readily have done
for $25 to $30 a few years ago, it seems
to me that something should be defin-
itely expected in the way of conscien-
tiously intelligent service in return.
Too oiten is the clerk ready enough to
fix the price of his services without any
commensurate idea of what service he
will render in return. Thus it many
times occurs that this or that piece oi
work is not ‘‘his work’ according to
the standard he has fixed, as a kind of
‘“‘mental reservation,”’ for himseli.

Should Keep Their Obligations

Such being the situation regarding
those who work for us, and they being
ready enough to insist on a liberal con-
struction o1 their side of the contract, 1
feel that we, as employers, must look out
for our side of the bargain with great
diligence and hold the young men up to
something like a full periormance of
their duty. Kailing this, they should be
allowed to slide out any time. As 1
have beifore insisted, we must be con-
siderate and kind. We must pay fair
wages. We must not be unjust. We must
hurt nobody’s feelings needlessly. But,
as 1 have also said before, we are poor
guardians oi the best interests of those
under us when we allow them to become
careless or indiflerent about keeping
their obligations of any nature.

While on this subject, I want to con-
sider our obligations to each other, as
merchants, in the matter of hiring help.
In our town there is a growing senti-
ment against hiring from one another,
though, I am sorry to say, there are
still some who disregard ethics in this
connection. No matter how we are
treated, however, Johnson & Son will
not hire a man who is at the time work-
ing for a neighbor—if we know it—and
this stand not only seems right, but it
appears to pay in neighborly good will
and further, in the comparative security
of our help from outside temptations.
But the best intentions fail us some-
times.

The Hiring of a Clerk.

About two months ago I inserted a
‘‘blind ad’’ for a clerk, and got several
letters. One appealed to me because I
knew the man slightly, though he want-
ed some things I would not grant. His
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demand for $15 per week might be met;
but he also wanted to be allowed to
take home spotted fruits; to have 10
p.c. discount on purchases; and he be-
longed to a band and wanted it under-
stood that anytime the ‘‘band played’”
he was to have his time off, with pay—
of course. I was considering the pro-
position with a view to ofiering him
$15 per week and cutting out the rest
of it, when he came in and I talked with
him. He first said that, had he known
1 was the advertiser he would have
written a different letter and my pro-
posal seemed to please him. But then
he said : “But I am working at Jen-

kins’ now, though, as I am getting only
$13 per week," I'd be glad to change.”
I told him that in that case it was all
off and I would not care to talk with
him at all unless the time ever came
when he had actually left my neighbor
and came to me unemployed. Well, he
went right over and held up Jenkins for
$15 on the strength of our interview,
and it was some time before I could
get Jenkins’ good will again, though I
was frank in my explanation. However,
what might have been expected happen-
ed, the fellow left my neighbor in the
lurch at a critical time later on, so we
reached an understanding again

Merchant Saves $90 by Taking Discounts

Doing a Comparatively Small Business in a Country Town
Store—Savings are Made on Sugar, Biscuits, Tobacco, Confec-
tionery and Vinegar—Necessity of Looking Closely After Pur-
chase of Goods—Every Dealer Should Aim at Development of

Salesmanship.

By W. J. B.

A large number of retail dealers do not
bring all their available resources into
play that help in increasing the profits
and giving larger returns on their in-
vestment. By more careful attention to
the many things that assist in building
up profits, most merchants could make
more money. For it is a well known
fact that the merchants who have not
made a success of business are those
who have paid little attention to the
many things which influence to a large
extent, the percentage of profit.

The Buying Problem.

Perhaps one of the most important
items in this line is buying. How many
merchants have completelv wrecked their
businegses by poor buying methods ?
Sometimes this is due entirely to care-
lessness, merchants ordering goods with-
out ascertaining extent of their stock.
Bad arrangement of goods is mostly
responsible for this. Articles of one
class scattered all over the store. and
the merchant thinking he is out of
a line will order a stock while he al-
ready has a good supply in some other
section of the store.

Many dealers think that a big stock is
necessary to sell goods and will order
any quantity without first making an
estimate of their selling ability for that
line.

Other merchants buv large auantities
in order to get a little better price,
while the interest on the monev which
is invested amounts to more than the
difference in price and besides running
the chances of being left with a heavy
stock of some unsalable article on his
hands. Many dealers find that buving
often and in small quantities, providing
he is situated properly, is the best sys-
tem.

Thus if a merchant runs against some
article that is of an inferior quality and
therefore a slow seller, he will not have
a large stock to get rid of.

Besides in the grocer— husiness. one of
the essentials is that the stock be kept
fresh or trade will soon run behind.
What is a little difference in price com-
pared with having the goods only when
you need them and not having them when
you don’t want them? Therefore a mer-
chant should be on his guard,

What Discounts Amount to.

Another im- ~tant detail that helps
in increasing the profits. is the taking
of discounts. ILet us consider the low-
est discount, 1 per cent., the amount
allowed on sugar for payment within 10
days. Otherwise sugar is net 30 days,
and if payment is not made during that
time interest is charged. This 1 per
cent. does not look very large, but a
dealer must remember that he is saving
1 per cent. on his money in 20 days—
the difference between 30 and 10 days.
If he could keep his money out all the
year at the same interest, it would
mean about 18 per cent.

We receive, too, 3 per cent. discount on
biscuits and confectionery. This is for
payment within 30 days instead of 2
months net; 3 per cent. for 30 days
means 36 per cent. per vear if we kept
it going all the time. But even if we
turn over the biscuit stock six times
per year, it means 18 per cent. on our
money.

Although the goods in a grocery store
on which discounts are now allowed are
somewhat limited, still in a year they
amount to quite a sum. Discounts are
allowed on sugar, biscuits confection-
ery, some brands of tobacco. extracts,
spices and vinegar.

A Saving of $90.

I know of ‘a merchant who during
1910, kept track of the amount saved
in discounts on five items sold in the
grocery store. The merchant in ques-
tion conducts a store in a small coun-
try town. On sugar during the year,
the discounts amounted to $30; on soda
and fancy buscuit, $20; on tobacco of
all kinds, $20; on confectionery, $15,
:33 on vinegar, $5 amounting in all to

At one time this dealer did not consid-
er the small discounts of one, two and
three per cent. of much importance, but
he began to think over the matter, and
now looks carefully after all discounts
he can get.

Losses From Wastefulness.
Still another avenue of ioss in many

grocery stores is wastefulness; and un-
der this heading r;any items may be
1

included. Very important is the weigh-
ing of goods and the fact should care-
fully be impressed upon clerks that they
are to give exact weight, no more and
no less. Care should be exercised in
weighing for although overweight may
not be given, quantities of goods are
often spilt over the counter and floor.
Another source of wasteiulness is un-
necessary use of twine, wrapping paper
and other agticles; for example, using
24 inch paper when 18 inch would do,
or 16 lb. bags when 10 lb. would do
The care in using these articles should
be increased bv the fact that we are all
‘ving them away. It must be remem-
bered that the small things in business
count a great deal. Waste of paper, al-
lowing taps to remain untightlv closed.
breakage of package goods, bad care o
gttocks all help in deereasing the pro-

Developing Salesmanship.

Of course, all merchants recognize the
fact that the way in which to make more
profit is by selling more goods. Under
this heading may be included all items
pertaining to salesmanshin and advertis-
ing. The merchant should be constant-
Iv on the lookout for plans and meth-
ods which will promote this important
part of the business. He should con-
tinually develop higher measures of
salesmanship himself and select clerks
who can sell goods. He should bring
into play every idea or method that
will help in the great object.

Each merchant, if he finds after stock
taking that he has not made the pro-
fits that he should, needs to make a
careful examination of affairs, as there
must surely be some reason

Salesmanship
Needed to Move
on the Old Lines

Smith’s Falls, Ont., .Jan. 26.—
“Don’t get tired of showing old
lines.” Such is the advice of a
Smith’s Falls grocer. And he is
not one of those who purchases a
cheap stock and lets it become
mouldy for lack of progressive
salesmanship methods.

But he claims that the best gro-
cer sometimes gets some line or
other that does not find the market
he expected and if it persists in re-
maining on his shelves he becomes
discouraged and allows it to drop
back and back until some dayv in
going over his shelves he discovers
it and wonders how it ever became
so completely hidden. In cases
such as these he advises redoubled
efforts in order to clear the stock
away. The grocer should not allow
himself to become discouraged. He
has more than one means at his
disposal of starting the .particular
goods on the way to the buying
public. It is this discouragement,
he says, that is responsible for.so
much old stock on the shelves.
There are other reasons, he admits,
but this he claims to be one of
them.
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PI'RLISEED FVERY FRIDAY

THE LOW PRICE OF SUGAR.

The Grocer was on the press a week

azo when another announcement of a
deeline of 10 cents 1 refimed sugar was

however, was briefly
eaders in last week’s

made. This news,
conveved 1o ouar
15811¢

therefore,
30 eents per ewt.,

In two weeks,

clined

er than it has been for a good

sugar de-
placing it low-
many
woons. The price is now $4.30 for stan-
dard which
priee
a vear of comparatively cheap

eranulated, Montreal bhasis,
1s 5 ecents lower than the lowest
of 1909,
sugar.

The market is still weak, due to the

abundanee of raws, and even in the

face of attempts to keep the market on

1ts present feet, there may be cause for

other decline next month.

KEEPING TRACK OF ORDERS.

In order to conduct Im}'ihg SUCCess-

fully the groeer must have some method

of keeping track of his orders—unless

he may be gifted by a wonderful mem-
ory If he does not he will find him-
self getting loaded up with too larg
a stock of some particular artiele.

A dealer who does quite an extensive
that
his order-

isiness told the writer reeently

efore ¢ began keeping
book he found himself many times with
article. A

call and in his order he

an  over-supply of some

traveler would
would inelude, say a case of condensed

Then,

arrived, he

'_:U()dS
another
order, and, noticing that the condensed

milk. Iu-]'|.u]>>. before the

would be giving
milk stock was low, he would order an-
other case.

The merchant has so many things to
look after that this is liable to happen

THE
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in many eases. But if he has a system
of keeping track of his orders, this will
not oeeur.

Another merchant in deseribing - his
system said that he kept an order book
in whieh he pinned a eopy of all orders
given to travelers. If he ordered goods
by mail, he placed a list of articles
ordered in this When the in-
voice arrived it was checked over with
the order to see that the pri«-« was the
same on invoice as on order. Besides,
he noticed if the seller had neglected to
send an article ordered, so that he
would bhe able to get it on the next op-

book.

portune occasion and not run short.
By this method, knowing exactly what

he had on order, he was not liable to
overstock on any article by
twice.

U!‘dl‘l‘ill:_’

THE PROFIT ON EGGS.

When new laid eggs are

wholesale at 40 cents,

purchased
is a retailer justi-
them at an advanee of 10
dozen ?

fied in selling
cents per

This is a question whieh is interesi-
ing particularly to the larger
where retail merchants buy from whole-
sale provision houses.

cities

Figuring it out on a percentage basis
it will be that 10 cents
allows a profit of 20 per eent. In these
large centres the cost of doing business
is generally econceded to be in the
neighborhood of 15 per eent.
fore the retailer is left
profit of 5 per

seen on 50

and there-
with a net
minus the

cent. Lroken

eg

here are not many business men
who will elaim this to be unfair. The
dealer actunally

per dozen and from this must be sub-

makes 215 cents profi

tracted loss through broken eggs

GET BEHIND FISH TRADE.
April 14th this

selling fish is,

Good Friday falls on
season for
and the
has started or does

vear. The

therefore, long, merchant who
start now in the
development of his fish trade will find
a substantial period in which to de-
velop and reap the benefit of his worl.

Besides the
itself, it aets as a

customers to the

business from this line
magnet in drawing
store, thus giving an

opportunity to develop salesmanship
T]]i>
general. If the
dealer has not already got started, now
is the time, before a near-by competi-
tor snatches away the opportunity. Bat
even if the trade is already headed in
other direction. there is still
of time if the proper

ability in introduecing other lines.

increases business in

some

|)|<‘Ilt_\' methods

are employed.
One of the essentials for building up
a trade in fish is to have a good assort-
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ment. People’s tastes vary, and if you
wish fo interest all, you must have dif-
ferent assortments. As to the kinds
and assortment, the merchant must be
guided aceording to those things which
affect his trade. One of the main things
to. remember is to buy in small guan-
tities. In this way a better assortment
may bhe seeured, the stock is kept fresn
and the dealer is not loaded up with
Display is one of
factors in selling fish,
and it should carefully looked after.
Most cannot window
to this line all the time, hut occasionally
the window should he dressed with fish.
When this is great importance
should be paid to the cleanly
ance of

unsalable line.
the important

dealers devote a

done,
appear-
everything connected with the
display, and a liberal use of price cards
will usually be found
ing sales.

The elerks should he acquainted with
the different kinds of fish,
they are ecaunght, what
theyv are similar to,

a help in attract

know where
varicties of fish
and all other infor
veatien whieh may e useful in inter-
esting the eustomers.

Good display and proper salesman-
ship may sell to the ordinary eustomer.
but in erder to inerease the range. some
advertising to back these np onght to
bhe done. A part or whole of the ad-
vertisement in the local paper shonld
be devoted to fish. at least for a time,
until a trade is worked up. Call atten-
tion to the assortment of fish in stock.
name several of the
and the price. Do not confine
to working up the trade of the

varieties carriod
venrse'{
fown
customers alone, hut issue a ecirvenlor, if
to the calline at-
tention to vour fish advertisement. and
vou will find an
from this source.

The handler of fish
as much money by this portion of his
trade as possihle. More money ean e
made by handling those bhrands of fizh
whieh pay the bLest

necessary, farm trade.

inerease of husiness

wants to make

profit.
sidered. Tt is to the
tacze fto

quality con
dealer’s advar
alwavs sell the hrand
profit, if it
quality to the other.

whieh
gives the hest is equal in
whieh
was recently related by a retailer, wili
show the point. He said that one time
on ovster firm recently started in to
advertise extensively to the public.
When he decided to put in a stock of
ovsters,

A case exemplifying this. and

he thought he would purchase
this brand. But, on enquiry, he found
that a comparatively small margin of
profit was allowed, so he looked around
until he found an oyster of just as high
quality. Although not advertised to
the consumer. he was, nevertheless, able
to easily introduce it to his trade and

on acc
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on aecount of its high quality and the
profit concerned, he soon worked up a
zood business with a good profit.

RESULT OF ENOWING THE GOODS.

A Smith’s Falls, Ont., grocer recent-
ly told a story of a little feat in sales-
manship that is worth relating.

A lady asked for salmon in his store
not long ago and he eommenced to talk
several brands he had on his shelves.
He found that she used the best for
table use and also for salads. On learn-
ing this he pointed out the value of the
one as a fish and also emphasized a low-
cr grade as a good salmon for salads.

The result was that while the woman
came into the store to buy one ean and
had a half notion to take a second-grade
brand, she actually bought the two cans
and felt that she was buying to advan-
tage.

NEARLY A MILLION CATALOGUES.

Do merchants in western Canada real-
ize the importance of the faet that X
large mail order concern is distribui-
ing 350,000 ecatalogues throughout that
section of the country?

Do eastern dealers note the signifi-
cance of the fact that this same house is
sending out to their customers 400,000?

This makes a total of 750,000 ecata-
logues going to that many families in
(‘anada. Presuming that each of these
families spend on an average of $5
with that concern, what is the result?

-$3,750,000 going from the country to
enrich a single eompany, which returns
little or no good to the sections from
whieh it draws this vast sum.

There is no legislation to counteract
this sort of trading. Tt remains with
the retail trade to work hard to pre-
vent as mueh as possible of this money
leaving the country distriets to enrich
one or two persons in the large cities.
Modern store equipment, careful busi-
ness management, up-to-date methods,
the best possible service and salesman-
ship on the part of employer and em-
ploye will do mueh to alleviate the harm
being done. But it means good solid
work on the part of every dealer.

HINTS TO GROCERS.

Old newspapers make good glass pol-
ishers.

See that the lock on your door works
easily. Tt is often a great annoyance
to customers.

If you wish your brooms to be in per-
feet 'condition, always keep them in a
rack.

Spend spare moments in giving your
clerks information about your goods
that will help them to make sales.

WHEN FREIGHT IS ALLOWED ON CANNED GOODS

In the issue of The Canadian Groeer
of October 14, 1910, there was an article
written by the representative of a Cana-
dian eanning company on why priees
of canned goods would be high this
season. In the course of that article he
said :

‘‘Prices appear high contrasted
with those of last year, for the rea-
son especially. that this year’s
prices include allowanee for freight,
wholesaler’s profits, ete., whereas
last year’s prices were net F.O.B.
factories.”’

There appears to be some misunder-
standing on the interpretation of this
point whieh according to a wholesaler
is this: ‘“Priees on eanned goods in-
clude freight allowance and wholesal-
er’s profits in carload lots to Ontario
points and in less than earload quanti-
ties to all distributing centres—that is.
centres recognized as wholesa'e points.

‘‘But when a retailer who lives else-
where than at these competing points
buys in less than earload quantities he
has to pay the existing prices plus
freight from the nearest distributing
point.”’

To make his point eclear the whole-
saler pointed out that supposing he
were doing  business in  Toronto and
suld a quantity of canned goods. less
than a carload, to a retailer 10 miles
west of Hamilton, that retailer would
be billed with the price of the goods
plus the freight from Hamilton only,
since Hamilton would be the uearest
distributing or wholesale eompeting
point. But if a wholesaler in Toronto
sold canned goods in less than carload
lots to a retail dealer in Hamilton, that
wholesaler would make no charges
whatever for freight, since the retailer
could purchase the same goods from
Hamilton wholesalers and have no
freight to pay.

WANTS SUGAR TO RETAIL AT 22 1bs. FOR $1

Toronto grocers are again incensed
over articles which have appeared in
one of the daily papers of that city, in-
timating that their profits are too large
on sugar, eggs, ete.

As an example of how little that
paper knows about trade, it is only
necessary to point out that it permit-
ted itself to make the statement that
grocers could now give 22 pounds of
sugar for a dollar. I

The faets that it should have based
this assertion upon were that standard
granulated sugar now wholesales in To-
ronto at $4.40 per ewt., and that the
cost of operating a retail business in
that eity is generally estimated at 15
per cent. on turnover.

Let us analyze these figures. Fiftecn
per eent. on turnover is approximately
equal to 17 per cent. on cost, reckoninz
at a gross profit of 20 per cent. on the
sales. Seventeen per cent. of $4.40 is
74.8 cents, bringing the total cost of a
hundred of sungar up to approximately
$5.15. TIf 22 pounds sold for a dollar
the hundred pounds would bring about
$4.55, assuming that 100 pounds could

be actually weighed out of a sack—
which really never happens.

It is a simple matter in arithmetie to
find the ““profit.”” Did we say **pro-
fit?’”’ Yes, well it just means a loss
to the business of GO cents on the han-
dling of 100 Ibs.

l.et us even suppose that the vrocer
does business for nothing but his health.
The 100 1bs. of sugar would cost him
$4.40 at the outset.  He loses two
pounds on the weieht of the sack. plus
the loss in weighing, which brings un
the cost to practically $4£.50. His profit
is, therefore, five eents for handlinz
$4.55 worth of goods: for actine as a
convenience to the general public: for
insurance risk, investment of money:
taxes: light and fuel; wages and de-
livery expenses; adequate service, etc.,
in all of which expenses that hundred-
weight of sugar must bear its share.

And yet the daily paper which is so
interested (?) in the welfare of the
community, through the success of its
merchants, allows itself to sayv that su-
gar ought to be sold at 22 lbs. for the
dollar!

Tt certainly is a believer in charity
with a vengeance.

To clean pencil and finger marks on
show cards, use fresh white bread and
rub over them. It will make them per-
feetly clean.

Keep goods that have a tendency to
dry out, some distance from the fire.
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To make ecloth fireproof. take one
part sulphate of zine and one part
spirits sal ammonia, dissolve in six or
eight parts of water, dip cloth in and
then squeeze out and put to dry and
cloth will he fireproof.
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X Bright-Looking Store Interior Showing a Number of Modern Equipments.

Signing Papers Without Reading Them

How Dealers Suffer Losses Simply Because They Neglect to
Study Documents to Which They Place Their Names—See

That Express Parcels Are Received

Before Expressman’s

Book is Signed—Alberta Merchant Gets Loaded Up With
Flour Because He Didn’t Read the Contract.

Everyone knows the evil results that
ofiten arise over the haphazard signing
of documents ; writing your name with-
out first thoroughly ascertaining what
is contained in the article signed. This
practice has always been denounced, but
the sermons on it have often fallen on
stony ground.

It is unifortunate that some of the
best merchants in the country are care-
less about putting their names to doc
iments, a practice which any merchant
will find it greatly to his advantage to
discontinue

Receipting Expressed Goods.

Although there are many documents
which all persons should be careful about
signing, still there are some that per-
tains to the merchant particularly. Per-
haps one of the simplest of these is the
signing of the express book without
checking off the goods. This is a charge
to which many merchants will have to
plead guilty Frequently the express
man enters with some goods, collects
the charges, gets the express book sign-
ed and then his part is over But not
the merchant’s; for when he starts to
check over the shipment he finds that
he is short. When he appeals to the ex-
press company, they point to his signa-
ture on the express book and while his
troubles may be heard the company will
do very little to straighten matters

In this position, the case certainly
looks bad against the merchant. Ii the
lost parcel should turn up, he will prob-
ably get it and if it doesn’t, he will
likely suffer the loss. If the parcels are

checked up before signing and if there
are any mistakes, they will be more
readily attended to Especially should
goods be thoroughly checked when sev-
eral shipments eome in together.

Study Contracts Carefully.

Then there is the signing of order con-
tracts without looking the conditions of
the contract over Many a merchant
has had things turn out very differently
to what he expected when he gave the
order. A case of this was related to the
writer by an Alberta merchant: “A
traveler for a flour and feed firm want-
ed to sell me a car load of his goods
I told him that I would not mind buy-
ing at his prices but that I did not
have store room enough to hold a whole
car load. He was anxious to make the
sale and said that if I would give him
an order for a ecar load that I conld
get it as I wanted it—say in five ton
lots at the car load price

““This was certainly a good offer so I
at once signed the order but without
reading it. T found out afterwards to
my sorrow that the order said aothing
about me getting the goods in small
quantities and that I was due to take
the whole car at once.”

There are many cases similar to the
one related by this dealer in which the
merchant finds ouf too late that it is
best, to read before signing.

Haphazard signing of contracts with
collection agencies has often put mer-
chants in difficult positions. Although
there are many collection agencies

which are responsible, still there ar:
others that are not. Many merchant
have signed contracts which have pro\
ed to be entirely in favor of the col
lection agency, with all the burde:
resting with the dealer.

While there are many complaint
where unrated agencies have collecte
money of which the merchant never r¢
ceived the smallest portion, still co:
tracts with some companies with
financial rating are very binding.

One merchant tells of an account
$60 which he gave to an agency t
collect and after it had tried in vai
to collect for over two years, the mer
chant thought he would attempt 1
again himseli. He succeeded in collect
ing $40 of the bill but found that h
was due to pay the agency their com
mission of 25 per cent., amounting t«
$10, as the contract said that even i
the money were paid directly to the
merchant that the agency must get it’
commission.

FIRST DECISION CHANGED.

Interesting Legal Case Under Pure Food
Law of New York State.

Some interesting developments have
recently arisen from a decision mads
last November by the New York State
Department of Agriculture under its
Pure Food Law which has afiected Wor-
cestershire sauces.

On the 15 of that month the above
mentioned Department of Agriculture
issued a circular the import of which
was that all Worchestershire sauces not
the production of the original manufac-
turers were imitations and as such
must, therefore, have the ingrédients
stated on the label, excepting in cases
where the goods are manufactured
wholly in Worchestershire. This matter
was taken up by Holbrooks Limited
with the Attorney-General of New York
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State and the Commissioner of the De-
partment of Agriculture. It was point-
ed out by them that the use of the
word ‘‘Worchestershire’’ becanic  com-
mon property by a judgment dated on
or about the 26th day of July, 1876,
rendered in an action in the Hight Court
of Chancery in England.

After considering the matter the At-
torney-General expressed his opinion
that Holbrooks Limited as well as the
original manufacturers were entitled to

the unrestricted use of the word ‘‘Wor-
cestershire’” as the question involved
was, in his judgment, similar to the
question involved in the case of the or-
iginal manufacturers as mentioned
above, and he found it difficult to dis-
tinguish between these cases; that the
line of demarkation was indefinite; that,
in his opinion, hoth should be treated
in the same way so far as the food law
relating to Worchestershire sauces was
concerned.

Would this Bill Prevent Giving of Tips?

Member in House of Commons Introduces Bill to Prohibit
Secret Commissions—He Declares That Tips are Degrading to
Our Country and Cites Case Where Man in England Was Fin-
ed for Giving One to Railway Employe

Ottawa, Jan. 26.—Another bill has
been introduced into the House of Com-
mons respecting Secret Commissioners.
It will be known as Bill 87, and is along
similar lines to the one which became
law early in 1909, and which has on dif-
ferent occasions been published in The
Grocer. It’s main provisions are the
following:

1. If any agent or employe cor-
ruptly accepts, obtains or agrees to
accept, or attempts to obtain from
any person for himself or for any
other person any gift or considera-
tion as an inducement or reward for
doing or forbearing to do or for hav-
ing after the passing of this Act
done or forborne to do any act in
relation to his principal’s affairs or
business, or for showing or forbear-
ing to show favor or disfavor to
any person in relation to his princi-
pal’s affairs or business; or ii any
person corruptly gives or agrees to
give or offers any gift or considera-
tion to any agent or employe as an

inducement or reward for doing or
forbearing to do, or for having after
the passing of this Act done or for-
borne to do any act in relation to
his principal’s affairs or business, or
for showing or forbearing to show
favor or disfavor to any person in
relation to his principal’s afifairs or
business; or if any person knowingly
gives to any agent or if any agent
knowingly uses with intent to de-
ceive his principal any receipt, ac-
count or other document in respect
of which the principal is interested
and which cantains any statement
which is false or erroneous or defec-
tive in any material particular, and
which to his knowledge is intended
to mislead the principal, he shall be
guilty of a misdeameanor and shall
be liable on conviction or indictment
to imprisonment with or without
hard labor for a term not exceeding
two years; or of a fine, not exceed-
ing $200 or to both such imprison-
ment and such fine or on summary

¥
eonvietion to imprisonment with or

without hard labor for a term not &

exceeding four months or to a fine
not exceeding $50 or to both such
imprisonment and such fine. i

2. For the purpose of this Act the &:
expression ‘‘consideration’’ includes .
valuable consideration of any Kkind; 3
the expression ‘‘agent’’ includes any
person employed by or acting for 4

another; and the expression ‘‘princi-§% %

pal” includes an employer.

2
3. A person serving under = the 3

Crown or under any corporation ors

any municipal, county or district cor-% ¢ o3

poration, or any board of guardians,

is an agent within the meaning of ¢
this Act. 3
Mr. Currie, M.P., who introduced
this bill, stated in explanation that its
purpose was to prevent minor acts of
corruption such as the taking of secret
commissions. He pointed out that re-
cently under the English Act a man
was fined 20 shillings and costs at Man-
chester for giving a shilling to a carter |

o

of a railway company and went on to '°

show his aversion for tips.

The habit .of tipping was a relic of 3/

the later middle ages and was, he con-
sidered, becoming too common in this :

country. It was degrading to any man 3

as well as to his family to accept a tip °
to which he was not entitled.

In just what particulars the above bill
differs from the present Act is hard to
define. From Mr. Currie’s latter % re-
marks one is led to believe that he
would prohibit the common, ordinary
tipping and if so this would be a radical
movement indeed.

However, secret commissions as given
by travelers to agents and employes in
order to secure business is something
that should be prohibited. It is moral-
ly wrong as it tends to undermine the
foundations of honest business and at |
the present time is against the Criminal |
Code.

Note the Attractiveness Given ta This Display by the
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er Demonstrates of His Own Accord.

Watches Twine and Paper Bags.

Regina, Sask., Jan. 26.—One thing to
which many merchants pay little atten-
tion, is counted as a matter of impor:
tance by a Regina dealer. He recently
said : ‘‘I pay particular attention to the
buying and use of twine, paper and
and paper bags, more so as the mers
chant gets no returns on these items
He gives them away. One quarter of a
cent a pound on paper may not seem a
great deal in itself, but when figured for
a year it makes quite a difierence to
many merchants Beside the buying
end, there is also the use of these ar-
ticles

“In many grocery stores there is a
large waste in these items. A 20 Ib
paper bag costs about } cent, and a 30
Ib. bag close on to 1 cent, so that it
does not take long for the amount
wasted in some stores to count up. One
of the methods of waste is having no
holder for the paper bags They are
carelessly strewn about the store, con-
stantly falling on the floor and being
destroyed. The clerk often takes a bag
twice as large as is needed, tears off a
piece of paper much larger than requir-
ed and has many other wasteful habits
that shave a substantial slice off the
profits. My clerks are thoroughly train-
ed to use no more of any of these arti-
cles than is absolutelv necessary

Give the Clerks a Chance.

"Talifax, Jan. 26.—A retail dealer oi
this city finds that it is a good thing
for the business to get the clerks inter-
ested. He has many methods of keeping
their enthusiasm up

As the end of the old year was ap-
proaching for instance he went to his
clerks and said : ‘‘January is generally
a pretty dull month. Tt really shouldn’t
be, so I am going to give yvou a chance
to show that it can be made a real
busy month. You can get together and
plan how vou are going to promote bus-
iness. I leave it entirely in vour hands
as to the method of procedure, the
writing of- the advertisement and the
general management of the whole af-
fair.”

As a result, the clerks became en-
thusiastic over their chance to show
what they could do and so far this
month they have been making a record
showing

Sells Apples by the Pound.

Ouebec, Jan. 26 —Apples are being
sold by weight in the grocery store of
A. Drolet, Quebec. This is done so that
each purchaser of apples will be treated
fairly even if one does receive a few
larger  samples of the iruit than an-
other

“If a customer wants a dozen big
apples,” said a representative of this
firm. ‘‘she pays for those big ones at
the same rate as if she received small
apples Sometimes you know, clerks
are tempted to supply customers with
large fruit first so that eventually only
small fruit remains apd often losses re-
sult in this way

“In receiving apples we find the net
weight of the barrel and then it is
easy to make the selling price by the
pound so that a sure profit will be real-
ized on the outlay. It would only be
guess-work if we sold by the dozen.
Generally the selling price is five or
six cents per pound.

‘““Some of our customers think this
method strange, but we are able to con-
vince the majority that they pay no
more for a dozen by the pound than
they would by the dozen.

‘““‘1f we cannot convince them to be-
lieve in our arrangement, it is easy to
sell them a dozen of apples without
mentioning the price per pound.”

LIKES ACCOUNT REGISTER.

Digby, N.S., Jan. 27.—A. A. Short-
liffie, a local grocery dealer is well
pleased with results which he has se-
cured lrom a book-keeping register,
which he purchased last year

M speaking of it he said : ‘“The regis-
ter which I purchased last July is giv-
ing excellent satisfaction. T would not
care to do a credit business without a
account register, and if T could not pur-
chase another T would not sell the one
I now have for five times what it cost
me. I find with this register, mistakes
are not so liable to occur as with our
former svstem: forgotten charges are u
thing of the past. k.
‘““The price of the register is soon for-
gotten as the system pays for itself in
in many ways. The traveler who sold
it to me said that it would reduce my
outstanding accounts and T can truth-
fully say that it has redvced them 25
p.c. in the short time T have bhad the
register. Our customers """~ ‘%~ ideg of
knowing what thev owe and T ‘ike to
have them know that T know what they
"WwWe

A ‘‘Taste and Try’’ Campaign.

IL.ondon. Ont Jan. 26 — Tohn Diprose
inaugurated a ‘“‘Taste and Trv"' crm-
naign during the last part of last week-
Thursday and for the rest of the week
folks were invited through 1he dzily
rapers to call in and samnle a particu-
lar brand of sonn at No. 3 store. Fri-
day and Saturday the produets nf an-
other firm were on disnlav at No. 2
store. Tomato Soun. Apnle Butter. a
relish and a varietv of pickles were
open to all customers who cared to he-
come better acounainted with these lines
by the ‘““Taste and Trv’’ method

A few davs ago. the arrival in Lon-
don of a consignment of so-ealled ‘“‘pine-
appnle oranges’” was deemed worthv of
a deseriptive item in one of the dailx
paners John Diprose determined to
erasn the undovbted advertisine value of
the article, and in his next ad. made
““vineannle orances’’ the leader ex-
nlaining (as had the news item) that
thev were ‘‘from the Cuvhan nlantation
of Rev. J. G. Stuart, of Sonth Lon-
don.” Counled with the attractive orice
of 20 cents per dozen. and the double
advertisement sales were created
amounting to an adequate response to

36

Practical| Methods in Retail Stores

Regina Dealer Emphasizes Importance of Watching Smaller Details—A Sug-
gestion to Give Clerks an Opportunity to Plan Some Sales—Apples Sold by
the\Pound in a Quebec Store—Praise for an Account Register—London Deal-

this little departure from Mr Diprese’s
usual orange advertising.

Meat Slicer Helped Profits.

Ottawa, Jan. 26.—‘‘Although an an-
nual stock-taking is necessary in order
that the merchant can accurately ascer-
tain how his business stands,” said a
local grocer, ‘still it does not show
whether all departments are paying a
profit.

““Once in a while I keep aceount of
some particular department of my store
to find if it is paying the profits that
it should. To do this I first take stock
of that particular department, keep ac-

T. F. McDOWELL,

A Vancouver grocer who makes » spec-
ialty out of poultry and thereby
gains new trade.

count of all goods added to the stock
as well as all sales made from this sec-
tion. In a month’s time I take stock
again and can tell whether this depart-
ment has been paying a profit and how
much.

‘“This can be done without very much
trouble and a merchant need only do
it for two weeks if he wishes as that
will give him a good idea of how mat-
ters are going.

‘“Last year I kept account of my
meat department and found that it was
barely paying a profit. After a careful
examination as to the reason for this,
I changed my method of keeping meats
so that they would not dry out while in
stock and also installed a meat "slicer
and when I again looked into this de-
partment I found it was paying me a
good profit.”
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The Markets—Price of Evaps. Higher

All Kinds of Dried Fruits are Firm—Sugar is Now Lower Than it Has Been
For Over Two Years—Syrups are Selling Good at Present—Canned Goods Con-

tinue Strong.

See also Provisions, Cereals and Fruit,

ONTARIO MARKETS

POINTERS—

Evaps—Advance.

Canned Goods—Firm.

Tea—Firm.

Sugar—Weak. :

Toronto, Jan. 26.—The decline in
sugar briefly noted in the last issue
made the third decline in two weeks’
time and placed sugar below what it
has been for at least two and one-half
years. Some dealers are looking for a
further decline in the market. The
total stocks and afloats at the present
time show a visible supply of 3,787,342
tons against 3,215,145 tons last year, or
an inerease of 572,179 tons. Willett &
Gray say in regard to New York re-
fined that the tone and tendency of the
refined sugar market is to lower prices,
in eonformity to the declines in raw
sugars, as fast as the latter becomes
available for use. Of course it must be
remembered that the local market is at
present below that of New York. On
account of the low price of sugar, there
is a larger consumption and this has had
a tendeney to make sales better.

Dried fruits of all kinds mointain
their firm position and it is likel: that
the consumption on the whole will see
a great falling off over other years, al-
though wholesalers report a fair amount
of trade at the present time.

There is a noticeable increase in the
amount of syrup being sold, due no
doubt to the high prices of dried fruits
and to the reasonable price of syrup,
which is econsiderably lower than
this time last year.

The supply of prunes is running low
and the small sizes are very searee.
Along with the other soaring fruits.
evaporated apples have advanced again.
The stock of currants in the primary
market is reported small and prices
there have an upward tendency. On
account of small sales in this line in the
loecal markets, no great attention is be-
ing given to it.

Although the past has been an unsatis-
factory sardine packing season in both
America and Europe, still there will not
likely be any advance at the present
to retailers here as holders seem to have
sufficient stocks to supply the trade for
a time.

Canned goods have not lost any of
their former strength and dealers are
looking for a ‘‘lean’’ year in all kinds
of ecanned goods. It is predicted that
even higher prices will be seen before
long.

Sugar.—As announced in last week’s
issue, the sugar market declined for the

third time in two weeks and extra granu-
lated in bags at Toronto is now quoted
at $440 per c¢wt. Raw sugar in New
York is ndw quoted at 3.51 per lb. and
a further reduction to 3.48 per lb. which
is the present quotation for February
shipment is expected soon. When this
takes place it is possible that a further
slight decline in refined sugar may take
place here. Although there is a fair
amount of sugar, moving, still it is only
on the hand-to-mouth basis. One whole-
saler pointed to the fact that the con-
sumption of sugar in ("anada is gradually
growing larger, caused by the inereased
population and also to the inerease in
the use of foods in which sugar is used.

Extra granulated, bags.... ... DR i .. 440
o i T SRR R R 450
[mperial granulated 420
Beavergranulated..............c.covinviiniiiiann, 425
Yellow, S saosase boswsssosssnssss ssnsasrin 400
Barrels of granulal r{ low will be furnished
st 5 cents above bag p
N RN RIS < 0 25,5 % 1. 0 55750 565'5'0 6500 0n simima 4 80
¢ o 50-1b. box 500
i g 28-1b. boxes 516.
Powdered, brls.......... 460
4 50-1b. boxes 480
i 26-1b. boxes 508
Red Seal,cwt................0. 710
8t. La Orystal Di 7 60
Paris lumps, in 100-1b. boxes ... 530
“ in 80-1b. * 5 40
i L i RS TR e L 5 60

Syrups and Molasses.—Under the high
prices of dried fruits, there is a large
sale for syrups in both the maple and
corn produet, and most houses report a
larger sale in this line for January than
ever before. There is a slight easiness
in molasses but the price has not been
affected. e
Per case Muple dyrup—

yyrups—
11b. tins, 3 dos.

Gallons,6tooase .... ¢ 80
- 1
oy TR £
Molasses—
New Orleans,
medium ..... 030 036
New Orleans,
S 0328 033
Barbadoes,extra
fanoy......... ... 0 46
Porto Rico..... 045 082
Musenvado. ... .... 080

Dried Fruits.—No changes have taken
place in the price of dried fruits but the
market still maintains its firmness. | Re-
tailers are not buying to any greaf ex-
tent under the high prices, but it is/said
that when wholesalers’ present stocks
run out that prices will have tov\/ad\'nnce.
Prunes are among the scarce fruits and
the stoeks of small sized are/running

low. \
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Nuts.—For January, a fair amount of
business keeps passing in nuts. Prices
remain  firth and unchanged. Peanuts
have shown a slight advanece in the pri-
mary market.

le‘?ndl. Formigetta.. .. 015 015
. R e R e R Q16
o T RS e .. 035 038

Walnuts, Gregoble. .0154 016
o eaux e B
............. o5 313

Filberts 012 : 13
018 6120

S 015 ¢ l‘!

009§ 012

Spice.—The spice market is following
its usual course for this time of the
vear. Mace is a little firmer due to a
scarcity of supplies while cloves have
also put on a stronger position on ac-
count of a short crop, as the present ervop
is reported to be only about half the
normal yield. No changes have taken
place in prices.

3 N
S
4 25 2 ég 53
2 = >
-] ﬂ.‘a & -“n. J‘g
Allspice 014 015 017 075 1080
OCinnsmon 0% 03 0327 09 09
023 024 02 0% 09
028 02 027 0% 0%
02 038 028 09 o
025 . oz
022 0324 020 080 0890
o e W e AT
Nutmegs . ¢ ovsn 030 - 199 200
epper, black. 015 016 0174 075 090
Pepper, white. .. 024 025 0 100 110
Pastryspice . 023 02¢ 072 08 09
Pickling spice....... 015 016 018 075 076
Murmerio.... ... 015 & =5
Mustard seed, per 1b. in bulk . 012
Celery seed, per Ib. in bulk 20

Tea.—The position of tea is still as
strong as ever and while no reason is
visible for aunv material setback in the
price of low and low medium teas, still
it is thought that these grades are on as
high a basis as the situation warrants.
As the high grade teas have not been
affected to the same extent as lower, it
is suggested that the trade make an at-
tempt to sell the higher grades, thus re-
lieving the situation to a certain extent
and introducing a better class of tea
which will be beneficial to all concerned.

Besides the decrease in erops, there
are other reasons for the advance in tea,




The duty on tea going into Russia is so
great that a slight differenece in the
original price of tea does not matter
much to the Russian buyers who’ when
they want the tea outbid the buyers from
the minor markets. Russian and Aus-
tralasian buvers have taken some 15,
000,000 1bs. more than they bought last
vear. If they had not done this there
would have been enough left for other
buyers, as there has been no expansion
in the total amount of business done in
Colombo and Caleutta with other eoun-
tries and there eannot well be until pro-
duetion inereases.

Coffee.—The present situation of
coffee offers no idea of lower prices. The
Brazil crop is rapidly nearing an end
and yet at the present time the World’s
visible supply is only 445,009 bags larger
than on July 1st last and nothing but a
decrease in the visible can be expected
from month to month for the next six
months. The world’s visible supply de-
creased during December 573,336 bags
figuring a total on Jan. 1 of 14,165.640
against 16,669,273 on Jan. 1, 1910.
Willett & Gray say that the trade proper
have fought the advance vigorously, but
to-day, the same as months ago, they are
without adequate supplies and in no
position to defend themselves. ‘It is
here and there suggested that prices
have gone high enough, forgettmg the
main fa(t that the ad\anee is natural,
founded on a short crop and sustained
at each step by decreasing supplies, the
few holders who have stocks exercising
their 1ight to name values in keepmg
with the situation, knowing that eon-
<um1ne markets must buy the merchan-
dise.’

Trade locally is not brisk, retailers
buying for immediate needs only.
Rio, roasted..... 018 020

Green Rio...... 015 018
Bantos, rossted. .... 023
Maricalbo, ** 0

Bogotas ....... 022 0125

Rice and Tapioca.—A fair amount of
busingss is being done with prices un-
changed.

Standard B, from mills, 500 Ibs. or over, f.0.b
Montreal

1%
Per lb Suo modxm
0 brown .... .. 0 054 0 08
Tapioca—
Buucl double

seggae;
o000
ESRg

o8t 008
l(odlum purl 005 008
geed J.. 005 008
Evaporated Apples.—On account of
the high price of all kinds of dried
fruits, evaporated apples have taken an-
other rise in price and are now quoted at
12 to 1214 cents. It is hinted that stoeks
of this line are none too plentiful and
for this reason, the market is firm at the
present price.
Evaporated apples........ ............... ... 011 012
Beans.—There is nothing of import-
ance in the bean market. A fair amount
of business at unchanged prices.
Prime beans, per

e b e o it | 4
CANNED GOODS

MONTREAL.—Demand for canned
goods is quiet in general with the excep-

tion of salmon, for which the demand is
fairly good.

Canned fruit has a fairly good de-
mand, while other lines are a little be-
low the average. It is expected that
February will see a brightening up of
this market, with a better demand for
all lines of canned goods.

Peas,standard, dosen................c.civininn
Peas, early J\mo. dozen........

Pcu, sweet wrinkled, dozen
P-.xtnnnodd Eairars
P pum—l ., 95¢. 3 ‘sllon £3.00
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Lawtonberries, 2's, dowen. .. .
Olover Leaf and Horseshos brands salmon—
1-1b. talls, per dozen. .
lb hu pcr dozen. ...

r dozen. .

W
2]
——

-
=)

4-1b. fiats, dozen, $2.75; 1-1b. talls, dozen, $4.36.
1-1b. flate, dozen, $5.25

Minced collops, 2. ..
Corned beef hash, 1s.

-

1§e
Paragon ox tongue, 38 8
P;ruon ox tongue,

Btewed ox tall, 1s_ ..
}hwod kidney, ls..
tewed kidney, 2s.
Minoed collope, 1s. .

28 2 %2 23833

w

Buced lmohd beef,§s 1 50
Sliced smoked beef, 1s 3§ 50

DD 0 NN
SR23038

Toronto.—High prices still rule on all
lines of ecanned goods and sueh is liable
to be the case for several months. One
wholesaler believes that eorn which is
reported so plentiful will be higher in
price before long. He says that under
the high prices existing on tomatoes
and peas, that a much larger gqnantity
of eorn is being used and that evidently
stocks will become so scarce that the
price will be forced upward. Tomatoes
and peas are scaree and one dealer pass-
ed the remark that he counld sell to a
wholesaler at the same price as he is
now quoting to retailers. A fair amount
of business is being done in both eanned
vegetables and fruit, while salmon is
going out freely.

VEGETABLES Per dos.
Group B Group A
Asparagus tips, 3's. talls . 2153y 2
Beans, Golden Wax, !l

daou. B isnnsn L
................ 137,
" Refugee or anenune (Green) 2s. 0 §7
i Ro{u(eo hud,eu :- S
Beeta, sliced, blood red, 2's .
“ " whole, blood red, 2's

*  sliced, blood red, 3's.
e whole hlood red, 8's.
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THE CANADIAN GROCER

Oh.rriu, black, not pitted, heavy syrup, 3's 1 113
black pitted, heavy syrup, 2s 1 92 95
- red, not pitted, heavy syrup, 1562 58
- red pitted, heavy syrup, 2s. . 3119 b1l
s white, not pitted, heavy syrup, 2's 1 63 )
» white pitted, heavy syrup, 2s.. 202 05
i red pitted, gal. ... - ..... 8 52 b5
Gooseberries, 2's, heavy syrup.... . Tows 17!
Lawtonberries, 2's, heavy syrup. . . 77
P.Mhel‘ 2's, white, heavy syrup . 187 90
2's, yellow, heavy syrup ... . 187 90
Bupberrlee, bhuh heuyrxmp.ﬂn « ¥ 80
black standa: . 103 06
2t red, heavy syrup, 2's . 3 80
- red, standard gal. i | (ﬂt ]
o red, solid pack, gl 9274 30
R.hub.rb pronerved . R 182 56
. Ss ... 2 27! 30
- standard, gal 3 30
Strawberries, heavy syrup, ¥s. 1774 180
Clover Leaf and Horseshoe bnnd- ulmon
1-lb. talle, dozen 2 06 2 07; Oohoes, per doz. .,.4111
-1b. flats, dozen 1 30 l 32 Red Bprlpn.‘ doz..... 187
-1b. fiats, dozen 32 22} 2
Othor salmon prices Lobsters, halves,

pordoun.....' 265 375
Humpb&ch doz l 30 135 Lobsters, quar-

Pinks 130 135 ters, perdozen .... 160
Northern River Sockeye 19
Chicken Boup, 2 .. 190
Turkey... DRI oo s ehsaniny 140
Ducks

QUEBEC MARKETS
POINTERS—

Molasses—Reduced

Cloves—Advanced

Prunes—Firm.

Sugar—Weak.

Montreal, Jan. 26.—Most dealers have
completed their annual stock-taking
Business is favorable for this time of
the year, and will compare favorably
with the corresponding time of other
years

One of the leading local cofiee dealers
declares that it is many years since the
coffee market has shown so much
strength. One merchant showed The
Canadian Grocer samples of cofiee which
he had picked up when visiting different
merchants throughout the Province. ‘I
don’t know what brand this is,”” he
stated, ‘‘but as far as I can see it is a
combination of coffee, chicory, beans
and roasted peas. This is what makes it
hard for us to sell the purest stuff as
this adunlteration ean be handed out at
lower figures.”

Only a fair business is reported in the
sugar market. The reduction on Thurs-
day last did not have much efiect on the
buyers. One of the leading wholesalers
here thinks that the readjustment of
prices will go further.

There is a decline in the price of mo-
lasses in sympathy with the sugar mar-
ket.

The demand for canned goods is not
what might be expected, with the excep-
tion of salmon, the demand is quiet.

Sugar.—The reduction in sugar Thurs-
day did not have a very stimulating ef-
fect on the market, only a fair business
being reported. Dealers are going slow
on purchases for the present, realizing
that the readjustment of prices might
go further, though temporarily the mar-
kets may be steady.
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€O T D O ON TR SO O SRON B
BRERYIRREILLSBE5SREBERREE

!&:wwam;ﬁhmuu:"”"

above bag pri

Sy
mol:
duce
ket.
isn
quit
busi
Hwuo)

Now '
Anui

1 0rW
Ooru,

In¢
Os;

oo os et B

o 0 CH>




T

SRENSRS

—

ﬂ“-—“ﬂ-ﬂ.—'n—-ﬂﬁ‘.“—
BEETLU2RIBS RN

rs have
taking.
ne of
orably

other

iealers
1ce the
much
‘d The
which
fierent
ce. uI
” he
t is a
beans
kes it
ff as
ut at

in the
Thurs-
on the
salers
'nt of

f mo-
mar-

'S not
}xcep-
et.
‘hurs-
18 ef-
siness
slow
lizing
night
mar-

-
BT R e S P

LERRR AR ANTREDONRNND O
-
o

BIIENE

THE CANADIAN GROCER

Syrup and Molasses.—The demand for
molasses is fairly good. Prices are re-
duced in sympathy with the sugar mar-
ket. The supply of desirable molasses
is none too large and present prices are
quite firm. Prices of syrups are firm,
business done is only moderate.

lmwmmom.pmw ...... veae UO2 v ad
[E 77 . eeee VD
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Lall-usrrels, Lol vy

Mkm malasses, puucLooLs. e W29 Vol
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Dried Fruits.—There is a general busi-
ness passing in dried iruits. Dates are
scarce and prices show a shight iucrease.
Prunes retain their urm toue, and the
demand 1s only, fair. Raisins also hold
their strong position, as there is a scar-
city in sowme lines.

urrunis, Bue filistres, per ib., bot clesned..... ... v v}

debled. .. .. sees Vs

% Patres, perlo., us vy

s Y uslicsas, per iv. s LUy
Dates......... . . W
F.gs, 4 crown. . kigs, 6erown. .. v 1l U 12
*"borown. .. 010 011 *oYerown... U1s V14

Vil
v lu
U uug

Vs
v s
TRV

Rausins—

unmwuodndmluu owavan —msae. AININEE
1auCy seede Pkgs. v

. lovse mmwu. Scrowu, per i ("R
" s-croww, per lb... .... v usg

Malaga table raisins, clusters, per vox. .. .... 440 5 ov
Valoncis, e O SBLK, POr .. ..ovvirnniss sans v iy
» BIOON, POE M. o sovecsiocessssrarssen save vuig
il 4-crown lwyers, Perlb......oooiivnn conn v uot

Tea.—It is many years since the tea
market has shown so much strength.
There is no special features, but report-
ed enquxncs are more nuulerous, lndicat-
g that the activity expected alter the
turn of the year is being realized.
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Cofiee.—The cofiee market continues
firm with a fairly good demand. There
is an increase in the amount of lower
grade cofice used, on account of the
present high prices. It is not expected
that the break in prices in New York
will atieet the local market.

U RBLIS. ..o vis vu
Ut Maracalbo..... Vv v 2
03

Spices.—The trade in spices is good,
in fact much better than was expected
this time oi the year. Nutmegs and
gingers are firm, while peppers are less
active. Cloves are scarce and higher
prices prevail.

Per 1b Per Ib
Allspice........ 013 vi8 Umger. whole.. 020 U 3u
Cinuamon, wholev 16 0 18 Cochin 017 0 20
ground 0 15> 012 Mace...... 5

Clovei, whole... 028 035 Nutmegs 030 060
ground.. 0 25 0 35 Peppers, black . 016 018
Cream of tartar 025 032 Peppers, white. 0 20 0 25

Nuts. — The demand for nuts is
quiet, with the exception of peanuts, for

which the demand is fairly good just
now.

in sucl—

015 616

..ol 8}3*

016 036

0164 0 19

016 016

o sves O}

03 vy

Valjuise

seee WO

Vil v

.18 01y

2 013

Virgiuis, No. 1, s Vb

Pecaus, periv.... e VB8

Flstscuios, perib. ., o AN
Wainuw—

Burdeaux halves. . .03 040

LU v

Rice and 'Tapioca. —’I‘apxoca. markct is
firm, but dewand at present is rather
slow. Prices are not expected to de-
cline at all.  Attention 1s again called
to the relative cheapness of brown
sago In cowparison to tapioca. There
should be more demand lor this articie
than there 1s. Kice is firm with prices
uuchanged.

nive, glpuo D, Lisgs, 4V pouuas. ... 3w
e b i w . dw
w oo “ i g 3w
- = pockets 20 pounds. .. S
' e § Puusels, 143 puunds ER
:: grade c.c., ,.au PouLUs. L i w
T b id
- 5 pockels, 40 pounds., .. 3w
" < § pbuchcs, Lig pounds .. 81l
Tapiocs, medium peari......ovveueens Ubg v w7

Beans and Peas.—There is a slight in-
crease in the demand ior beans, and a
falr volume of business is peing done
at last week's prices. Peas still  hold
their firm position.

VLILBIIO PIIUC poe Uceun, UUSLEBL. « o cveeretianrias sons 19
Fomo, Duillig, Ui . .cosieeessssssrssssanns e

BRITISH COLUMBIA MARKETS.

Vancouver, Jan. Zt.—koreign sugar is
still coming into Vancouver. It is sold
by large dealers in competition with
tuat soid by a large departmental store.
Tue latter firm sell local sugar at five
cents per pound, though the wholesale
price 1s more than that, and the China
article is soid at the same figure.

Since a local milling company ofiered
its llour direct to the retailer, objection
was raised to the Grocers’ Association
by manuiacturers in the east. It was
pointed out that in Winnipeg, the home
town of large fiour manuiacturers that
flour was sold direct to the retailer,
and it was not uniair that the same
thing should be done in Vancouver by a
Vancouver concern.
Apples,cooking .... 100
Appies, local 125 27
Beaus, per lu. .. U U U 043
Butter, Eastern

dairyin tubs.. 0 30 0 31
Buuer, Eastern

dairy, chuice.. U 28 0 28}
Butter, local

CreaINery ..... «.s. 035
BacON . cseesees 02 032

Cauned Goods— L .
Peas, EarlyJune .... 137} Luru.puns
’l‘omwu . Lard, compound ....
tA,oni ..... Poratoes—

pples. .. ...... Ashcrofts, ton.. .... 40 00
mn:bl:':il:.' e Potatoes, local . .... 30 00
e Rice, per ton....62 50 75 00

Sugar, standard

Corumeal, p. 10 L ISR
BB i hshis e 2 40 Sugar, lmported . 525
Cornmeal, local . 2 60 bugur hxhtu(\l
Cheese, Untano 015 v U R T eRieiate . N 470
Dried Fruit— slu,nr dark yel-
Val. raisins, 1b.. .... O 3O e e e 4 60
& e e aves DS

NEW BRUNSWICK MARKETS.
St. John, Jan. 26.—Sugar declined ten
cents again last week, bringing the r.rice
down to $4.45 and $4.55 for standard
granulated ;- $4.35 and $4.45 for Aus-
trian ; $4. 25 and $4.35 for bright yellow

and $3.95 and $4.05 for No. 1 yellow.
The market seems to have a downward
tendency and a further reduction would
not be surprising. Ontario flours ad-
vanced twenty cents per barrel, making
the price now, $5.20 to $5.65. Hennery
eggs declined ten cents per dozen, as a
result of the recent snowiall which has
allowed the countrymen to get into the
city with supplies.

Oesus, Leuu

ploked,bus.... 2 v 4 15
, yeilow

ey®, DUS ...... 265 2175
Chwese, uew, L0 U 13 U 18¢
Uurrsuss, iv U Ush ¥ Uog
12
115
1 34y
1o
2 00

Fescoug, 38,
0LCbe « v e e n e 3 3

K ws poerries,
Guwu...... 18 19
Tuwaives..... 100 .V

oirawberries. L 30 19
Fivur, Mawwos 635 640
¥ VuLaro.. 9 sV 9w

[TUT 50
Bloaters, box Vs v w
Coruwmeal, gran. 4 69

Lewouns, Messi- i«
Y] ns, per box... 300 325
Ww Bugur—

Oatmeal, buws.. 3 15
Sid. vatesl,.. v W
Kolled vetweal 2 00 3 2V bisndard gran. & 45 4 55
Buckwhewsy, Austnan Y @3 & d0
wesl. grey, bag 2 W 3 W brignvyellow.. ¢ 48 % 30
No.ljyoliow... 39 3w

NOVA SCOTIA MARKETS.

Haluax, Jan. 26.—The hard weather
during tue week has uuproved the roads
throughout the Province, and there 1s
now considerable activity in the lumber
camps. As a result trade 1s a litile
brisser, tue volume ol orders going ouu
suowing a considerable increase.

Lhere 1s only a light demand ior eggs
and e receipts ol iresh laid stock are
small. The choicest iresh laid stock 1is
selling at 35 cents per dozen. Case eggs
ale quoled lrom 26 Lo 28 cents.

1here 1s a slight improvement in  the
receipts oi butter and the price is a
little easier but the expectea break has
not yet come to nand.

Sugar prices this week show no change
stanuard granulated going to the trade
at $4.50.

Pork prices remain unchanged. There
is considerable activity in the molasses
trade and some small shipments of new
stock has arrived. FKFrom now on it is
expected that shipments will increase.
Several vessels have already leit here
loaded with empty puncheons for Barba-
does and Trinidad. There is no Trinidad
molasses on the market. Fancy Barba-
does in barrels is quoted at 30 to 31
cents, and tierces at 31 to 32 cents.

Apples, bbL.. Fruits— :
Winter sto«‘k 250 450 Lemous, Messina3 00 4 75
Butter— Oranges—

Creamery prints Jsmaica oranges....

e dbooesess 02 029 Califinyels 3700

Cmm?ll;y loudn o Rolled oata, bbL $ 80

Dm—y, tubs, 1b. 0 24 025 Pork tmonoan

Bacon.......... 022

Bananas. . .30 250

Beans, perbus 195 200

Cornmesl, bu 160 165

Cream of tartar 0 30 0 82

100
. 097h
135
e T T e
.13
s00 - Ibibeg.. il
385
5 00
023
035 A r‘m- .......
Flour h. wheat un mmn
perbbl........ 635 630 Umm ......
Ontario Empir
Flou, R o516 040 FNolyellow.... ...
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THE CANADIAN GROCER

Pyramid _El_y-Catcher

Place your order now
to ensure early delivery

This German device is the best selling Fly-Catcher in the world. We
introduced it last season on the Canadian market, and it took so readily that
we were deluged with jobbers’ repeat orders throughout the Fly Season, and
could not supply one-tenth of the demand.

Mr. Wholesaler—We can assure of prompt delivery—in time to fill your

early spring orders, if you will anticipate your requirements

and place your import order NOW.

Cases contain forty cartons
of 50 Pyramids each.
Retail List $3.50 yer hundred

Willlam H. Dunn g 3}

SOLE IMPORT AGENT %

.-

Montreal - and - Toronto

N\
a

-

Sales Agents:---

Mason & Hickey,

WINNIPEG M Made i
Donnelly, Watson & Brown, f GERMANY

CALGARY iy~ Sold
Andrews & Nunn, Everywhere

VANCOUVER

J. Leslie Lovitt,
YARMOUTH

Carvell Bros. .
CHARLOTTETOWN
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_ GALLON GOODS

This will more than likely be a particularly good year for
gallon canned goods. The fact that nearly all lines of fruit
were a short crop, and apples especially so, will make a heavy
demand for the canned article of which there is only a very
limited supply—we quote

Gallon Apples $3.25

“  Blueberries 4.25
“  Tomatves 375

DRIED FRUITS

For the same reason that canned fruits will be wanted, so
will the dried article. This spring should see the greatest con-
sumption of foreign dried fruits that has ever been experienced
in this country—we quote

Monarch Seeded Raisins, ........ 1 1b. 8c.
Grimn 6 8 e R i 13 8 13
Easter Lily 1% e e T i 7%
Jay Efi <4 L e e “ 678
Thompson Seedless Raisins, .. 50 1b. Boxes 72
Luscious e Muscatels 2 634
Rowley’s Select Valencies . . .. 5 734
California Dried Peaches, ...... choice 25s 834
(3 (3 RS AR 113 SOS 81/

Natural Figs, choice, ............ Bags 28s 4
Natural Figs, macaroni packing, Boxes 28s 615
Hallowee Dates. . .. - .- --......cocc0vsvoons 458

l -

. We solicit your orders.

) ; WHOLESALE GROCERS

Corner Front and Scott Streets TORONTO-

41

e
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THE CANADIAN GROCER

BroKers, Etc.

Manufacturers, Manufacturers’ Agents,

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feathor-Light”” Brand Baking Powder

We alse carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

The Condensed Ads. in this
Paper will bring good results

i

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-913 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

R Bank of Montreal
‘Write us for information about B.C. trade:
Cable Address—' Robin,” Vanootiver.
Codes—A B O, 5th Edition; Revissd Economy; Modern
Economy ; Utility and Dowling's.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hanufacturers’ Agents and
Wholesale Commission Merchants

Codes—A B O 6th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

Correspondence

(1%
Bolicited

i

. COR. WHARF AND YATES STS. -
{

VICTORIA ,
FRUIT GROWERS’ ASSOCIATION

The largest kers and shippers of first-
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUBES
VICTORIA

Branch at 140 Water Street, Vancouver.

McLEOD & CLARKSON

Manufscturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-class Gre-
oery Agencies. Highest References.

freights! WHY NOT YOU?
to YOUR advantage.

are right.

NORTH BAY - and

GROGERS of NORTHERN ONTARIO

Why let Freight Rates eat up your legitimate
profits? Our customers all agree they can save
the above percentage by avoiding unnecessary

Get in touch with us to-day; trade with us

Qur goods are at your door and our prices

THE YOUNG COMPANY, Limited

for

The Demand

/s dalily Increasing

SAUERKRAUT

SUDBURY
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Place your order early

CANNING DEPARTMENT

ONTARIO SEED co.._smmm. WATERLOO, ONT.
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ONE ON THE TRAVELLER

(SHOWING WHICH WAY THE WIND BLOWS)

Jan. 21st, 1911.
T. H. Estabrooks, Esq.,
Toronto, Ont.
Dear Sir:—
Please send me with the order
I gave your traveller, 20 1bs. of
your Black Tea to retail at 40c.,
best you can for the money
10 1bs. in 1 1b. packages.
10 ¢« “ u
20 1bs. in all, to try the 40c.
this time. {
Hoping this will reach you so
it will be included with the rest,
I am, Yours,

Sale of the 40c. Grade of Red Rose Tea
increased 3477 in 1910 over 1909.

Are you getting your share in the enormous
increase in the sale of better teas, or are you
leaving that choice and increasing business to
some bright competitor while you try to push
the 25c. stuff?

tea

Why not start to-day determined to sell good tea? It means more and
better satisfied customers; more profit per pound, and more pounds. Ii
you try the 40c. grade of Red Rose in your home, you will know why

Red Rose Tea

“is good tea.”

The 40c grade has become a tea standard

7 Front 8t. East, Toronto

315 william st., Winripeg ST. JOHN, N.B.

PRUPIIPR———Y
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T. H. ESTABROOKS P

50 Per Cent. Protit on
WONDER-SHINE, Mr. Grocer

And we help you sell it. We are spending $10,000 in
advertising this great silver cleaner, WJNDER-SHINE,
Your customers are reading these advertisements. Do
not miss a single sale—have WONDER-SHINE in stock
for the first enquirer.

WONDER-SHINE

Write

Cleans silver without rubbing—instantly restores the original beauty.
us to-day for sample, particulars and our new “Selling Plan "

Test WONDER-SHINE—prove its worth before you offer it to your customers
WONDER-SHINE makes good every claim.

Drop us a line—just your name on a postcard for full size package free.

Household Convenience Co., Ltd., Toronto, Ontario
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THE CANADIAN GROCER

i BOVRIL B

Bovril Never Goes Wrong

Frost, heat, moisture or dry-
ness cannot spoil it.

Itis a Safe LLine

At the School of Physiology, DUBLIN, Ireland,
a series of independent experiments were
made last year to ascertain the feeding value
of {Bovril. The results of the tests proved
(see " Times report, September 3) that Bovril
is a valuable food and that it helps the system
to assimilate ordinary diet. Under the tests
the body weight increased 20 times as much
as the Bovril consumed, and fell back again
when Bovril was discontinued.

BOVRIL is a genuine body-builder and stands
in sharp contrast against a crowd of would-be
imitators.

STOCKED BY
ALL WHOLESALE HOUSES
EVERYWHERE

t

Knowledge

Means

Power

NY merchant or clerk who enters The

Canadian Grocer's competition on Con-
structive Salesmanship will in the future
know more about the details of his selling
organization than before. He will become
morethoroughly acquainted with his several
methods used to dispose of goods other than
those he would be asked for if he made no
effort whatever to sell above actual de-

mands.

r .

To the three winners in each of the
three classes a medal of the above design
will be given---gold, silver and bronze. The
primary object of the competition is to
aid dealers and clerks in realizing their
selling power, and the winner of a medal
can always point with pride to the fact
that it was the result of his ability asa
salesman.

Do not delay in writing to-day for further particulars to
The Editor

The Canadian Grocer
143-149 University Avenue, - Toronto
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THE CANADIAN GROCER

Let Us Get Acquainted

Having a most extensive connection with the grocery trade of
Western Canada, and exceptional facilities for developing bus-
iness, We are anxious to get acquainted with manufacturers and
shippers of grocery lines in Eastern Canada, Europe and the
U.S.A. Our large track warehouses are situated in the five
great distributing centres of ‘the West— Winnipeg, Calgary,
Edmonton, Saskatoon and Regina. We thoroughly understand
the business conditions of the West and can successfully place
deserving grocery lines.
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If you are interested, write us, and we will send you detailed information i : i
about the West and its enormous commercial possibilities. i ut

NICHOLSON & BAI ] Wholesale Commission Merchants

HEAD OFFICE, - - WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY

o
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The Line of Sustained Profit! Note the Trade Mark!

NO ARGUMENT

in recommending a line of foodstufis to your par-

ticular customer will carry the same weight as PURITY,
and in this respect

“E.D.S.” Jams, Jellies and CatSup ﬂ&

stand alone! They are, in fact, absolutely PURE--much above the standard
the Govex:nment requires of so-called genuine jams, and they contain no dye,
preservative or other admixture, and carry no excess of water. The same can
not be said of some leading makes that are largely advertised.

Isn’t this the line you've been looking for?

Feature “E.D.S.” Brand. It’s the brand of genuine profit and satisfaction.

Made only by

E. D. Smith

at his own fruit farms

Agents:

Agents:

: MASON &

N. A, HILL, WINONA, ONT. HICKEY,
TORONTO MONTREAL

W. H. DUNN, R. B. COLWELL, HALIFAX,
MONTREAL N.S.

J. GIBBS, HAMILTON
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GUNNS
MAPLE LEAF BREAKFAST

Appetizing and Satisfying.

It is important to start the day with a
Good Breakiast.

Gunns Maple Leai Ham is always

sweet, tender and juicy, while Gunns
Maple Leaf Breakfast Bacon, fried to
a delicate brown, and served crisp

with eggs, makes a dish that will
arouse and satisfy any palate.

The House of Quality

GUNNS Limited

Packers West Toronto
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Have you told your customers—

That Jersey Cream is wholesome, fine-flavored, rich and
always uniform in quality—always reliable ;

That, being sterilized, Jersey Cream is absolutely free .
from the germ life common to raw milk, and is a .

nourishing food for children;

That, being unsweetened, Jersey Cream is superior to
raw milk for all culinary purposes ?

Tell vour customers these facts. We'll tell you other facts

shortly about Reindeer Condensed Milk, Reindeer Coffee and
IReindeer Cocoa.

TRURG-CONDENSED
il MILK-COLIMITED ji
il FACTORIES §

——HAME—

We wish to draw your
attention to the low prices
at which we are quoting
Smoked, Pickled and Cook-
ed Hams.

Prices are most rea-
sonable and much lower
than for either Back or
Breakfast Bacon.

W. Fearman Co.
HAMILTON e

'Breakiast Bacon

That mild, sweet, crisp bacon you are looking
for to give your customers satisfaction and
build up a steady trade.

Ryan’s Hams

ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Pouliry

AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchantsk;

Packing Houses

70-72 Froat St. East

FERGUS TORONTO
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THE CANADIAN GROCER

Provision Trade in Good Condition

Dealers are Looking Forward to a Good Year—Arrival of
Eggs Continues Plentiful—Storage Eggs Brought From Unit-
ed States—New Laids Make Another Drop — Creese Market

in Better Condition.

The provision and produce trade
throughout Canada seems to be in a
healthy condition at the present time
and an extra good year ‘is being looked
jorward to by dealers. In the face of
this expectation, dealers are busy in pre-
paring plans that will assure them a
good-sized portion of the trade.

The arrival of hogs during the past
week has been plentiful, but no large
changes have taken place in prices. A
report from the Knglish market says
that the bacon trade is quiet, the late
advance having “curtailed demand. Can-
adian bacon is quoted there at 62s. to
Hbs.

The arrival of new laid eggs continues
iree and further reductions have taken
place in prices. In the United States
market, egg prices have taken a big
tumble and some Canadian dealers say
they are bringing in storage eggs irom
that side of the line. A further decline
in eggs is looked for in some centres if
the hens do not call a halt in their sup-
ply of the new laid article.

Prices of butter in the United States
have also dropped a great deal, but in
Canada the market is keeping steady.
The duty on cream is much lower than
that on butter, so that an enormous
amount of Canadian cream was import-
ed by United States firms, and the but-
ter manufactured from it on the other
side of the line is said to be held at a
cost of about 5c per Ib. more than can
be realized to-day. Cream equal to
150,000 boxes of butter was imported,
so that the Canadian market has been
greatly relieved by it. The opinion has
been expressed that all the supplies of
butter in Canada will be needed within
the next three months and probably at
4 little higher price.

The cheese market on the whole shows
4 better state, there being some im-
provements in export business for Eng-
land during the past week at steady
prices. The market in England contin-
s firm with an upward tendency in
rices, Canadian cheese being quoted at
Js. to 6ls.

MONTREAL.

Provisions.—There continues to he a
noderately steady market in compound
‘ard. Small sized hams are scarce and
prices show a slight increase. Bacon
iso shows an increase in price. The
ise in prices is attributed to the heavy
iecmand. Business is good, and still bet-
ier is expected during the coming month.

ure Lard—
RO B IR DI o0 oc5v0s conenysons nabi 0
tine, ehoh 10 18., et ib

Pails, tin, 20 Ibs. gross, per Ib.

Tube, 50 bs. nety per ib,. .
Tierces, 3751bs., per 1b

Oomy d Lard—

xes, 50 1bs. net, per Ib
104b. N‘l'!l. 1bs.

4
................ 0
“ " “ " “ - 8
Pails, wood, 20 Ibs. net, per Ib. 4
3
4
3

12
hos, - to case, por 1b *
“ ‘ " “ " }
Pails, 201be. net, per Ib ; 2
Pails, tin, 20 Ibs. Ib.. 1
gﬂb-.wmm.wlb'.’.‘f ..... Y
T B8, PR Wescoccccecicaencons sooe 010§

Fork—

deavy Oanada short cut mess, bul. 3545 preces ... 25 00
BBl POPK. oo cosvesves sososens g . 20 5V
L anada short cut back pork, . 2%0W
Clear fal backs........... . 26N
Heavy tlank pork, bbl ... . 4w
Plate beet, 100 1b bbls. . .. ¥ 75
“ " 70
" " ' 25 00
Dry Balt Meats—
uJreen bacon, flanks, Ib. . ..... o1l
Loug clear bacon, heavy, 1b. .. 0 113
light, b 0124
Exura large sizes, 25 lbs. upwaras, 1L 0124
La allll:'.l!wlﬁlb-. 0 144
viedium sizes, 13 to 0 15
Hxtra small sizes, 10 to 13 1bs., per 1b 01
Bone out, rolled, large, 16 to 25 lbs., per 1b. 16
L) “  small, 9 to E 017
Breakfast bacon, English, boneless, per 1L 017
Windsor bacon, 018
Spiced roll bacon, 0 163
ﬂop. live, per cwt...... : 8 50
‘" dressed, per owt. 5 11 50
Butter.—The market is ‘uirly firm,
and the demand not heavy. 'The de-
mand for fresh creamery is a . tle bet-
ter. It is believed that iover piices

will soon prevail in all lines of butter,
as the supply is quite heavy, and de-
mand light.

New milk creamery 026 026}
Dairy, tubs, Ib........ 022 025
R R A SR eeee 023

Eggs.—Sagging prices have been the
result of the plentiful supply of new laid
eggs throughout the country. Storage
eggs have also ttarted on a downward
tendency. If present weather conditions
continue it is expected that still lower
prices will prevail.

New laids
Selects. .

Cheese.—There is a slight firmness in
the cheese markets. The demand is fair
although it might be better. Prices
remain unchanged.

e N R e AR L 013
- i
g L2010 013}

Old cheese, large...... 016

Poultry.—The demand for fresh un-
frozen poultry remaining good. There is
a big supply of irozen poultry on the
market, and dealers are disposing of
same to canners at reduced prices.

There is a better demand for turkeys
this week, at 20 to 21 cents.

i o AR 014 015 I TR 017 019
Geese.... ... 014 015 Tovkeys .... .... 020 021
Chickens .... .. .... 018

Honey.—There is no change in this
market and prices remain the same.
There is still a fairly good demand for
white clove comb honey. The demand
for other lines is normal.

White clover comb honey
Buckwheat, extracted. ...

Clover, strained, bulk, 30 1
Buckwheat comb

... 015 016
s

TORONTO.

Provisions.—Wholesalers are well
pleased with the amount of business

that is being done in p¥bvisions and pre-
dict a good year for this line. Live
hogs, the arrival of which has been quite
satisfactory during the past week, have
shown a slight advance in price, being
quoted at $7.10 to $7.15 at country
points and $7.40 to $7.45 locally. How-
ever, long clear bacon shows a slight
reduction the price now quoted being

114c to 12¢, while pure lard has been re-
duced }c per 1b

Loug clear bacon, per 1b -
Smoked breaktast bacon, per 1b.
Pickled shoulder..............

Rol bacou, per 1b...

Laght hams, per lb....
Medium hams, per 1b
Large haius, per lb..
Cooked hams .. ... =
Fresh shoulder hams. . esse
Shoulder butts... = 14

.. 0113 v 42
..017 018
e 0093 0113
.. 0124013

3 01g|

b

et ot ot DD Bt
EEEEEGR=G

SR

£5: i
wmccoclNcccooce

ot et ot

L ncomwnndl. per p
ve 8L GOun te.
L7 DORBLIORL s erererr e

e R SO R 17100010 25

3=
e

Butter.—Although there are no further
changes in the price of butter this week,
still a little easier ieeling seems to ex-
ist. The arrival of iresh butter is plen-
tiful and the large amount on the mar-
ket of course has a depressing tendency.
Choice dairy prints are now quoted at
20c to 2lc. The opinion was expressed
by a local dealer that even with the
large arrivals at the present time and
the amount in storage, that all would
be needed within the next three months
to supply the demand and probably at
higher prices than now exist.

Per lb.
HEBh OPSRINETY PG+ .0 ivosoiossinassn i s Uz v9
Creawery solids........... . 025 025
Farwers separator butter .023 02
Dairy prints, choice...... .02 021
Fresh large rolls...... .019 020
No. 1 tubs or boxes. ..018 019
No. 2tubs or boxes..... .....uuun ssasnsannnse 017 018

Eggs.—The price of eggs still keeps on
the downward course and for the past
three weeks the quotations have gra-
dually been growing lower. The arrival
of more new laids this week has caused
another general reduction and new laids
are now quoted at 30 to 35 cents com-
pared with a price of 50 to 55 cents one
month ago. Most local dealers state
that their stocks of storage eggs is low,
but it has been hinted that some have
good reason in some cases to at least
wish that to be the case. Some storage
eggs from the United States are being
brought in by local firms this week and
it is intimated that on account of the re-
cent tumble in egg prices there, that
eggs may be imported from there and
sold below the prices oi Canadian stor-
age eggs.

Rew IR GEEY .. cictecs cnvpiviorsdtybainers shion
Selects, storage

Fresh eggs, doz., storage
Pickled eggs .........

cally is a little dull at the present time,
still the firmness which was noted last
week has amounted to a slight rise in
prices of some lines, large new cheese
and new twins being quoted at an ad-
vance of 1 cent per pound.

New cheese— New twins...... 012§ 013
Large......... 0123 0 12§ Stiltons.... .... .... 014
0Old cheese..... 014 015

Poultry.—Prices of all kinds of poul-
try remain the same as last week, and
while trading in this line is dull in gen-
eral, still some firms who have put forth
a little extra efiorts, report that their
sales are good considering the month of
the year.

Chickens, dress- Geese, dressed.. 013 014
e 013 014 Hens, dressed.. 011 012

e

Ducks, dressed . 014 015 Turkeys, dressed 017 018

Honey.—There is little trade being
done in honey and prices remain the
same.

, extracted, 60 1b. cans ... 01034 011

e okes uados 10 Ib pails. 011 g{;

“ “ o EIB

" *“ ocomb, do:en'.‘ﬂl.l. ....... cseree SO0 S
Buckwheat honey, Ib.... ..o cvvvee siinnniies vee 0
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THE

When you
are ready

to place an order for Choco-
lates, you naturally want the best
that

money can buy.
the

Everybody

c¢laims to have best: but how

many ean **make }_'uud”'?
One of our Chocolate Speecialties
“*Bordo™ (registered),
and up to this date 1t

We

something about

is  called
has never
been equalled. want you to
it, and let
you know what

hest, we We

know
vou be the judge:

pleases you don’t.

o Know that no greater care ean
he taken 1»_\ anyone in the selee-
tion of materials than we take.
We are proud of our efforts and
success with *“*Bordo’ (register-
ed), it has *‘made good,”’ and
makes friends wherever intro-
‘i‘l"“‘i.

Now, you as a progressive, mod-
ern Merchant, want something
different to what is usually of-

Tered.

Note this special introductory of-
fer; open until February 15th.
We are going to give you an op-
portunity to get a 5-lb. box
“‘Bordo’’ chocolate absolutely
free. We are giving away during
he next 15 days 100 boxes (5 Ih.
to Merchants who have not
previously sold this line. Write
us to-day, your letter will be num-
when received and one free
box goes Express Prepaid to every

bhered

tenth (10 h) letter received. Yon
have an equal chanee, so don’t
delay. We wish you to test this

line at our expense.

THE

Montreal Biscuit Go.

(The Originators)

Brewster Ave. -

ence is just the same.

consumer as if

chant who has to bear the

about it thought that

sumer.

MONTREAL

CANADIAN GROCER

General Merchant Thinks He is Loser

Claims That Commission Man Pays Him According to Quality
and Condition of the Eggs Received—The Returns he Received
From one Case—An Objection Voiced Against Egg Circles.

Editor Canadian Grocer.—We have
read with interest the letter regarding
the egg question, from the Clarksburg
merchant, and can say that our experi-
We have fiot

taken the trouble to candle as he has

done, but just to show what kind of
eggs are brought to the store, we here-
with give you the details of one of our
account sales received lately:

1 Case Eggs.—New laid 10 doz. @ 40
Held 7 doz. @ 28

Stale 3 doz. @ 24

Cracked 1 doz. & 2 eggs @ 20

Broken 6 eggs @ 10
Bad 4 eggs
Some time ago we noticed an article

giving this loss through bad eggs as

the cause for the high prices to the
it were the commission
men who stood this loss. But we can
say that if it is with others as has
been in our case, it is the country mer-
loss since
the commission men deduct for all
stale, held, bad and broken eggs as
shown by the above table.

We have been thinking of trying the
‘,circle’” idea, but one party speaking
the honest pro-
be at the mercy of the

ducer, would

dishonest consumer, for, he reasons, al-
though the eggs may have been gather-
ed and shipped promptly, some time
might elapse before they were consum-
ed and meanwhile the freshness would
have gone; or if they were very much
inclined towards dishonesty they could
declare that they were not good, when
they were all right.

Re Drafts.—The article in last week’s
issue by W. J. Bryans, gives some good
ideas; but we. have no bank here and
papers come through all the banks in
Barrie and Stayner. The best way we
think would be for us to have an ac-
count with some one of them and make
all the paper payable at that one, and
have such a book as mentioned in the
article.

THE A. RONALD CO.

Minesing, Ont., Jan. 25, 1911.

EDITORIAL NOTE.—The Grocer ap-
preciates a great deal such letters as
the above and the one from the Clarks-
burg merchant which appeared in last
week’s issue and it is to be hoped that
other merchants will let us know more
about the exact conditions existing and
the difficulties with which they have to
contend.

OVERSTOCKED MARKET BRINGS DOWN PRODUCE
PRICES

New York, Jan. 26.—At a recent
meeting of wholesale egg and butter

dealers here, the retail trade was mild-
ly eriticized for the present prices of
these articles to the consumer.

One of
following

the members submitted the
schedule of prices from
wholesaler to retailer showing the de-

cline in their prices from a year ago:

BUTTER
Jan. 14.'11. Jan. 15,1

Pound Pound' Decline
Creamery specisls 3c « 8c
Creamery extras ....... 5 26 ¢ 36¢ 9
Held specials s R 334c g
Process™specials e 224 29ic Te

EGGS
Doz Doz
Fresh, extra firsts cinsane "SI $0c 11
Firsts v 5 cevy S 39¢ 11
Refrigerator firsts ............. 34-24c 25421« 3c
CHEESE

Fancy colored ..Sept. 15k 17 lic

In discussing the question one of the
wholesalers made the following state-

ments:

“*Values have inereased steadily for

the last five years, and until this year

the advance seemed to be justified, be-

cause at the end of each previous year

the goods were cleaned up by the con-
In other words, when the sea-
son was closed the consumer had not
paid more for the goods than the con-

ditions warranted.

‘“The present season in both produets
opened in eggs last March and in but-
ter last June at high prices at the pro-

48

dueing points, and there was sufficient
demand for the produects to maintain
the pace at which they started.

Decrease Consumption.

‘‘But the effeet of high prices is two
fold. While they encourage produection
they decrease consumption. Gradually
there piled a burdensome stock of
holdings. As the season now draws to
a close these holdings have to be dis-
posed of. These large stocks are in
the eity. The demand is not sufficient
to absorb them and they have to be sold
regardless of cost.

““The consumers should get the ad-
vantage of these conditions very short-
ly. In justice to the retailer it should
be stated that he has not been robbing
his customers. These lower prices have
just arrived, and we would be unjust
to give the housewife the impression
that the retailer has been charging her
unjust priees.

“¢Still there is no reason why the
finest eggs should not be retailed at 35
cents, and there are grocers who are
still getting from 40 to 50 cents for
them. Good eggs can be sold at 26 to
30 cents, leavng the retailer a fair
margin. With the finest butter on the
market retailing at 33 to 35 cents and
good butter at 26 to 30 cents, there is
no reason why any one should eat
oleomargarine as a substitute for but-
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SRS CBECEECRLVLLBLEBBEBBEVBEES

L
Mr. Grocer: It is more profitable for you to encourage the sale %
of a well-known and well-advertised brand of Baking Powder that you &
know will please your customers than to try to substitute some cheap Kkind %
&
§
&8
&

that may cost you a few cents less per dozen but which may result in the loss

of a good customer. Think it over.

MAGIC BAKING POWDER

CRERLR B Contains no Alum and conforms to the high standard
ST LG of Gillett’s Goods. Ve WhTEST LIGHTES.

i
MaciC
i
s UWDLE

: i
s N9 222 Montreal

E. W. GILLETT CO. LTD.

TORONTO, ONT.

THERE IS NO PROFIT IN KEEPING BOOKS

A National Dish

Pork and Beans are a standard
article.

CLARK’S

Pork and Beans

have shown Canadians how
delicious, digestible and whole-
some baked beans can be.
The wise dealer keeps a full
supply on hand.

Wm. Clark, - Montreal

Manufacturer of
High Grade Food Specialties

Handling accounts is the worrisome part of every business,
it is mental drudgery. The easiest, simplest, safest, cheap-
est, and yet most efficient way to handle accounts of goods,
money, labor, anything, is by the use of

The McCaskey Gravity Account Register System

which with One Writing handles every detail of business
from the time goods are bought until the money for them is
in the bank.

Over sixty Thousand in use. Ask any user or write.

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating
Sales Books in all varieties

90-98 Ontario St., - - Toronto, Can.

Made in Canada.
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ter, since good, cheap butter is within
the reach of any consumer to-day.

““There is smuply a readjustment of
values going on in all food commodities.
The producers have heen the only gain-
ers for the last five years, while the
merchant, the jobber and the retailer
have been the sufferers. The dealer has
had to pile away his goods at high
prices and 1s now selling them at a eon-
siderable loss.’’

Flaked Tapioca,
Package Held
Too Much Dirt

St. John, N.B., Jan. 26.—The import-
ance of a grocer keeping goods in a
clean place and of not allowing any
goods to go out of the store that are
not periectly clean and salable was em-
phasised by an instance that occurred
recently with one oi the local dealers

A customer purchased a pound oi flake
tapioca and on opening it when it ar-
rived at the home it was found to be
full of dirt of various kinds. There were
evidences of mice having been around ard
bits of bird seed, indicated that it had
been kept in a drawer or nin, zlongside
of some such goods, where zhe divisions
were not tight enough to keep the gocds
divided. The result oi the examization
was that the package was thrown out
and the customer went elsewhere to get
clean goods

Because a merchant does not near of
a complaint is no reason for supposing
that no ground for complaint exists, as
many people do not take the trouble to
complain when they find things are not
satisiactory, but go elsewhere. Grocers
cannot be too careful in seeing that
goods are kept in clean places and that
nothing is allowed to leave the store
that is not first class in every respect

Association Has
Conferences to
Settle Disputes

Vancouver, B.C.. Jan. 26.—Grocers in
this city are beginning to appreciate the
advantages of co-operation Time was,
and not very long ago, when they were
not particular whether they belonged to
the association or not After the ag-
gressive work during the past year or
two, when it has been shown what re-
sults may be obtained, things have gone
along well under the management of R
D. Dinning, the secretary

During the last six months, there
have bheen no backsliders among the
members, and several new ones have
come in. Matters of interest are taken
up promptly. These do not consist of
theoretical discussion of trade topics,
but the adjustment of complaints. For
instance, when prices are not maintain-
ed, the parties are interviewed and per-
haps got together, and if a settlement
is not reached they at least understand
each other.

Along the line of organmization, afiter
doing the mainland, E. J. Wall, of Vie-

DRY GOODS REVIEW

toria, T. S. Fletcher, Victoria, and
Fred Welch and R. D. Dinning, of Van-
couver, will shortly visit Duncans and
Nanaimo to confer with the merchants
there, in connection with the provincial
organization.

A TIP TO CLERKS.

It is a poor clerk who cannot keep
busy. If you would succeed, you must
not be idle during business hours. It
creates a much better impression on a
customer to enter a store where the
clerks are busy than where they are
idling about. If you cannot find any-
thing else to do, pull down a counter or
shell display and rebuild it again. Time
may be spent to good advantage by
clerks in preparing show cards. Espec-
ially in a grocery store, where there are
so many little things to look after, the
clerk should always find something to
do.

E. B. Tracey, retail grocer, corner of
Jacob and Grafton Streets, Halifax,
N.S., has assigned to George E. Faulk-
ner. It is stated that his liabilities will
total $6,000. A meecting of the creditors
has been called for next week.

Wholesalers--Notice !

Do you want to carry a stock out west
in best shipping point? Premises
suitable tor stock ot Groceries, Gran-
iteware, Furniture, Hardware, or
Fancy Goods, etc. Could look after
shipping personally. Write

Charles T. Woodside, Grocer

Portage la Prairie, Man.

53 Highest Awards In Europe and Americ

WALTER BAKER & G0."S

2 CHOCOLATE
g (OC0A

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PUurRE—free
from coloring matter,
chemical solvents, or
adulterants of any kind,
R : and are therefore in full
CERTGS. conformity to the require-
ments of all Pure Food Laws.

Walter Baker & Co,, Lid.

Established 1780
DORCHESTER, MASS.

GEORGE & BRANDAY

Established 1879
Shipping and Commission Agents

Dealers in Ooffes, Cocoa, Pimento, Hides, Honey
Wazx,Sugar, Rum, etc., etc.

KINGSTON, JAMAICA

Another Drop in

Maple Syrup
Compound
See Advertisement of
Canada Maple Exchange
This issue. "It will Interest you.”

FELS-NAPTHA
SOAP

1s a store-bright-
ener for grocer
and work-light-
ener for women:
proved by the
daily experience
of grocers and

their customers.
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THE CANADIAN GROCER

Dullness in the Flour and Cereal Trade

Price of Flour Remains Unchanged — Wheat Market Con-

tinues to Fluctuate—Flour Market is

in Uncertain State—

Present Prices May Rule for a Time — Cereal Trade is Not
Overly Brisk, With no Immediate Price Changes in Sight.

With the price of wheat moving up
and down within a small margin, as it
is affected by reports from day to day,
it is exceedingly difficult to gauge the
position of the flour market at the pre-
sent time. Some are inclined to believe
that it will likely remain at its present
level until the wheat market has settled
down fo a definite position. The flour
market in general showing some dull-
ness, although there has been some im-
provement in inquiry for Canadian flour
irom European markets.

While present prices are expected to
rule at least for a time, still there are
millers who see it in a different light.
One Ontario miller remarked this week :
“I believe that flour is good buying at
the present time and that wheat is at
as low a point as it will be for the
balance of the crop. I would not be sur-
prised to see an advance in flour before
very long."”

The wheat market in England con-
tinues to fluctuate as in other parts of
the world, while the flour market re-
mains quiet, Canadian patents being
quoted at 27s. 9d. to 28s. 3d. ex-ship.

Beerbohn in his report of Jan. 6 says
that under all the -circumstances, a
moderate level of prices, such as the
present one, ought to draw sufficient
wheat to satisiy requirements up to the
time when some idea can be formed as
to the probable outturn of the winter
wheat crops of America and Europe.
With the exception of Russia, present
conditions are not so favorable as at
this time last year, although there has
been a general, even ii only moderate,
improvement in prospects compared with
a month ago.

Rolled oats are not very active at the
present time as retailers are no doubt
cleaning up their stocks after the New
vear. The oat market is firm, causing
a steadiness in rolled oats at present
prices.

MONTREAL.

Flour.—The flour market here is fairly
active, the demand being better than it
has been for the past few weeks. Prices
remain steady, but there is a difference
f opinion in regard to the future of the
market.

Rolled Oats.—The demand for rolled
ats is increasing, and a fair amount of
business is being done. Prices remain
steady and unchanged.

TORONTO.

Flour.—While trade in-this line is re-
ported rather dull at the present time,
still some millers state that they are
doing a fair trade for the season. While
it is stated that the market is quiet-
and no changes likely to take place in

the price of flour just at the present,
still one company have advanced their
prices in markets east Qf Montreal and
believe that prices here may follow be-
fore long. Ontario flour is reported
steady at present prices.

Mauitoba Wheat.
ist Patent, in car lots.
20d Patent, in car lots.
Strong bakers, in car lof
Feed flour, in car lots

TR 2 =0 oo sosviasnissonniion sovace 425 470
e R S S S RN 480 500
e O R 480 510

Cereals.—Some mills report tmde in
cereals rather slow this month, due no
doubt to the fact that retailers are
clearing up their present stocks. They
state that the far approach of spring
which usually has a depressing effect on
the trade is not the cause of the pre-
sent lull. The rolled oats market re-
mains steady and while most mills do
not anticipate any change in price, still
one mill has advanced its price for
export and intimatesg it may advance
it here in the near future. Rolled wheat
is firm under the present high price of
wheat.

Bollod oats, small lots, 90 1b. sacks ............. .... 220
25bagstocarlots.................. .... 210
Standard and granulated oatmeal, €8 1b. sacks.. ..
Rnllodwhelt lmnll lots, 100 1b. bris
** 5 brls. to car lots

CALENDARS FOR 1911.

The civic authorities in Winnipeg have
recently issued a unique calendar por-
traying the advantages of that city as
a place of opportunity. One of the fea-
tures of the calendar is ‘‘An Open Book”
which tells in brief the facts about its
electric power, building growth, manu-
facturing, etc., which is all the more in-
teresting through its conciseness. The
calendar also includes a map illustrating
the location of Winnipeg and picturing
it as the “Bull’s Eye City of America.”

Findlay, Speer Co., general merchants,
of Sealsgirth, Man., have sold to Spear,
Gregg Co.

W. J. Parkes, who has for a number
of years conducted a grocery store on
Ontario St., St. Catharines, Ont., has
disposed of it to James Marshall, who
has been in his employ for about 3
years.

A report comes from London, Ont.,
that many retail dealers there have
large supplies of apples in their cellars
while there is little demand for them.
Apples were scarce last autumn and
there was a considerable scramble for
them, but the high prices have appar-
ently taken the edge of the sales.

R. M. A. ANNUAL MEETINGS.

The annual meeting of the Que-
bec Provincial Retail Merchants’
Association will be held in Mont-
real on February 14 and 15.

The Ontario Provincial R.M.A.
will hold its annual convention in
Guelph, on February 28 and March
1 and 2.

SOME
PEOPLE

are prone to declare that
there can be little or no
difference in quality be-
tween one line of Soda
Crackers and another.
But if such pcople will
just compare the light-
ness and crispness of a
Moouney's Perfection
Cream Soda with any
other make of cracker
they will realize at once
that there is a big ditfer-
ence in favor of Mooney'’s.

Try it.

The Mooney Biscuit
& Candy Co., Limited

Factories at

STRATFORD, ONT.
WINNIPEG, MAN.

n
C"EAH

1’ HOONEY BISWIT&CANDY c

N STRATFORD CANADA

MAPLEINE

(The New Flavor)

Mapleine is a high-grade pro-
duct—absolutely pure—pos:es-
sing a most delightful flavor
superior to Maple.

Oneounce of Mapleine (with
white sugar) makes a gallon of
delicious syrup.

Sold in 20z , 40z., 80z., 160z.,
320z. and gallon bottles.

‘* Mapleine Dainties’” sent
free on request.

FFrederick €. Robson
& €o. Sales Agents

26 Fromt St. E., Torolto

- When wntmg advemserb kindly men-
tion having seen the advertisement im
this paper.
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THE CANADIAN GROCER

Stick Licorice

AND

Pepsin Chewing Gum

(NOTE THE BRAND)

Soft Mints, 5c¢. boxes
Acme Pellets, 5-1b. tins

M.&R. Wafers, 5¢. bags
Lozenges

and a full range of
LICORICE SPECIALTIES

for Grocers, Confectioners
and Druggists.

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

Do You Realize

what it means to handle biscuits in
perfect condition? Why, it is the very
crux of a successful biscuit trade!

Carr’s Biscuits

are sent out in

\ o air-tight tins,

- - : oS T O TS T are well packed
~ ’ and invariably
RR& 'q reach the re-

Q) 0& tailer in first-
YEEs o class condi-

3¢ ’\' tion, crisp and
v = fresh. Prompt
Sacen? - delivery is

; :\F,‘HCERCREAMS;‘%- guaranteed.

J Send your order
to our nearest
agent.

CARLISLE
« ENGLAND

AGENTS—Wm. H. Dunn, Mostreal and Toronto ; Hamblin &
Brereton, Winnipeg and Vancouver, B.C; L. T. Mewburn & Co..
Ltd., Calgary; T. A. MacNab & Co., St. John's, Newfoundland.

CANADA
Ne better
Ceuntry

MOTTS
Mo betlsr
Checolate

All the year round

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott @& Co.
Halitax, N.S.

BELLING AGENTS:

G. J. Estabrook
St. John, N.B.

Jos. E. Huxley

J. M. Douglas & Co.

Montreal Toronto

Tees & Persse

Winnipeg Calgary

Standard Brokerage Co., Vancouver; Frank M. Hannum, Ottawa

/
R. S. Mcindoe '

Johnston & Yockney
Edmonton

Letters Patent

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO., L.

EMBCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents:
The Smith Brokerage Co,, Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.

J. L. Watt & Scott, 27 Wellington Street East, Toronto.
W. E. Ashley, W

innipeg.
Geo. A. Stone, M Inns of Court Buildings, Vancouver, B,C.
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judgment when
you recommend

Shirriff's True Vanilla, for your customers
would prefer to use Shirriff’s if they realized
its superiority over extracts that are Vanilla
in name only. After they have
flavored their sauces, puddings
and cakes with Shirriff’'s True
Vanilla they will feel very grate-
ful towards you indeed.

Shirriff’'s True Vanilla is
the REAL thing.
from the finest Mexican first-
It is
aged until its strength surpasses
Shirrifi’s has a

wonderful delicacy of flavor and richness—

It is made

quality Vanilla beans.

all others.

a rare bouquet. Every bottle you sell of

Shirriffs

brings you a good profit—the same holds

true on each and every one of the more than
ninety flavorings which comprise the line of
Shirriff’'s Extracts. If you believe in supply-
ing your customers with goods of the best
quality—and we believe you do—you’'ll give

Shirriff’'s Extracts good space in your store.

Imperial Extract Co.

TORONTO CANADA

are half sold!

If for no other reason, you
should handle

Our new
flake ---

Open a package
and see it. Then
prepare some for
breakfast and you
will vote Tillson's
the most delicious
oats you've ever
tasted.

Pan-Dried
Afood—not a fad
Cooks in 15 Minutes

Two sizes: 10c. and 25c. Each 25c.
Packege contains 2 handsome piece of
English Semi - Porcelain Tableware.

Canadian Cereal and
Milling Co., Limited

Toronto,} 7 Ontario

s Oats

PAN-
DRIED

Tillson’s Oats

because we fare creating an exceptional de-
mand for this Breakiast Cereal by our ex-
tensive bill-board and consumer advertisings

We aim by this publicity to make TILLSON'S
known in every home, and we KNOW that its
purity, exceptional flavor, and body-building
gualities will bring ‘“repeats” along for you
with unfailing regularity.

The above cut is a reproduction (very much
reduced) of one of our many striking news-
paper ads. now running.

Make a generous provision for TILLSON'S.

Put up in two sizes, retailing at 10 and 25c.

The Canadian Cereal &
Milling Co., Ltd.

Head Office, Lumsden Building
TORONTO
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SHORT TALKS TO CLERKS

By An Ex-Clerk

&

Loyalty.

When I get on this question of loyalty,
I sometimes get very enthusiastic, and I
wish I could instil into everyone within
hearing, the real inner meaning of loyal-
tyv. Loyalty is one of the greatest as-
sets any house can have ifrom its em-
ployes, and loyalty is one of the best
things any employe can have. Show me
the man who is loyal, and I will show
you the man who has the right kind of
material in him.

So important is the question that I
will say either be loyal to the house you
are working for, or you quit the house
or you will help to wreck it. The man
who is loyal is, in the vast majority of
cases, successiul. Nature will help a
loyal man. Ifi you are careless, slip-
shod, indifierent, nature assumes that
you wish to be nobody and will grant
your desire. A man must be true to his
art, to his business, to his employer,
and to himseli. Loyalty is a quality
woven through the very fabric of one’s
being, and is never a thing apart. Loyal-
tv makes the thing to which you are
loyal, yours

Keep the Grouch Under Cover.

Don’t come to the store in the morn-
ing showing that you are out of sorts,
showing that you have a ‘‘grouch.” Ii
you have one, keep it to yourself ; don’t
unpart it to others. Don’t go noising
around that this doesn’t suit you. Re-
member, YOU have no capital locked up
in the store ; YOU are taking no chanc-
es. You have got a sure thing—small,
probably, but vet sure. The progrietor
of the store has many things to think
oi besides you, and the first-class retail
clerk will cause him no thought at all—
will be ol great assistance to him. And
if one clerk will show a firm, determined
Joyalty, it will be contagious and it
helps the others

temember what 1 told you before—
vour employer sees everything ; and if
vou are loyal to him, he feels that he
can depend on you ; can rely on yvou tak-
mmg care of his interests at all stages.
You know that if you are careless
(which many clerks are) giving custom-
ers overweight, spilling sugar or tea on
the floor, letting the syrup barrel over-
run, it means you are not loyal becajise
you-do not watch your employer’s inter-
ests. All these little losses are a drain
on the business. In other words, you
are disloyal to the man you are working
for. I YOU owned the business, what
a difierent view you would have of it
The retail clerk, as a rule, stops but lit-
tle to”think of the many losses in a re-
tail store, the great majority of which
he is directly or indirectly accountable
for

Every nation in the world depends on
the loyalty of its individual men. What
would England and Canada be if it were
not for loyalty ? When our nation gets
in trouble, does not its whole population
rise up as a unit ? That is loyalty—and
loyal is what you and every clerk—no
matter how small or big the business is
—should be at all times. So, without

question, I believe we will all agree that
to be loyal shortens the road to success.
Behind Iron Bars.

The hospitals, jails and asylums are
full of disloyal people—people who have
been disloyal to friends, to society, to
business, to work—disloyal to their em-
ployers.

How ofiten have you heard, in a retail
store, an employe criticizing an action
of his employer ? 1 was in a store some
while ago and there was being delivered
there a large shipment of a certain ce-
real, some hundreds of hoxes ; and one
of the clerks—a junior—remarked : ‘“‘Gee
whizz ! Look at the stuff coming in
here ! It’s all one kind !’ And the ol-
der clerk, standing right in front of me,
replied : ““Well, what do you think of
that ? The proprietor must be crazy.
We’ll never sell that stufi in a thousand
years,”’—and he never would, with that
disposition.

Wasn't that fine ? I tell you it made
my blood boil. What business was it of
his how much the boss purchased ? Did
HE have to pay for it? No! Did he

THE CANADIAN GROCER

have to pay rent to store it ? No ! Yet
the proprietor must be crazy. And I
suppose when that clerk made the reply
to the junior clerk, the latter thought
that what was told him must be true—
and so it goes on down the line.

The Proper Spirit to Show.

Instead of taking hold of the shipment
of goods with a whole-heartedness, see-
ing that it was properly displayed, and
saying to himself and the rest of the
clerks : ‘““That’s the stufi—we will sell
it like hot cakes’’—backing up his em-
ployer’s judgment in its every sense.
My, what a difference there is bhetween
the right way and the wrong ! Now
you boys know that what I am saying
is true. It happens every day.

Another case I call to mind was where.
a retail merchant had just purchased a
certain wagon, and drove it up to the
door. No doubt the clerks had heard o
it and were waiting to see it. On look
ing at it, one of the clerks immediately
said out loud: ‘““Why, that rig wili
never do ; that won’t suit our business
I can’t make out what the boss is think
ing of, doing these things.”’

I tell you it is bad enough to have a
grouch, but it is worse to impart it to
other people. Remember what I told
you one time before ; and if the employe:
bought a pair of mules, there is only one
stand to take—that is a dandy pair o
mules, that is the best pair of mules in
the country !

Approves of 75 lb. Standard Potato Bag

Retail Grocer Bxpresses His Opinion on the Proposal Men-
tioned in Last Week’s Issue—His Reasons for Considering
This a Good Standard—Says Farmers Would Then Purchase
Sugar Sacks, Which are Now Too Small — What do Others

Think?

Editor Canadian Grocer,—I noticed in
last week’s issue of The Grocer an ar-
ticle headed ‘‘Standard Weight for Po-
tatoes,”” and also that you requested
opinions on this question. I am of the
opinion that a 5 peck 75-pound bag
should be made the standard for a bag
of potatoes. My reasons are that be-
sides being easier to handle, we grocers
can dispose of our sugar sacks to the
farmers to a much better advantage
than at present, beeause, now a sugar
sack will not hold much Yiore comfort-
ably. They are just the right size for
that quantity.

As it is now farmers do not want
them. A ifew have been fined for selling
them as a bag of potatoes and there-
fore are very reluctant about having
anything to do with them since they do
not hold the 90 lbs. generally recognized
as a bag. Therefore if we had a stand-
ard potato bag of 75 pounds, farmers
would soon become aware that they
could make good use of sugar sacks. At
the present time they freqdently have
to use good grain bags for potatoes.

Bags Not all Same Size.

Then again many of the bags in use
vary as to size. There are some 2
bushel grain bags and a farmer, onto
his job, will not fill these since unless
they are tied down close they are awk-
ward to handle, and if they are not tied
down they do not look full even if there
are 90 pounds in them. Such being the
case disputes arise as to the quantity
they contain. Some people are particu-
lar in getting the 90 pounds ; I am not,
so long as I know I'm getting 6 pecks

54

of salable potatoes, as 1 do not sel
them by the pound. It is an easy mal
ter to get 100 lbs. of potatoes into th
large bag and 85 Ibs. into a sugar ba
if there are plenty of small potatoes
usually tell the farmer to keep his litth
“‘spuds’ at home, because he is onl
giving them away by mixing them wit
the large ones.

Not long ago I surprised a farmer b
telling him that he still had a bag «
potatoes by measure aiter taking out al
most a peck of small ones. The 1
mainder were large and the small pota
toes served to fill in the holes betwee:
When he saw the operation performed b
was astonished that he had not notice
the circumstance before. Around hen
farmers usually sell by the measur:
thereiore they would be considerably i
pocket if they only sold the large pota
toes.

If we were to sell by weight in oni
and two peck lots—15 and 30 lbs.-
keeping out the smaller potatoes w:
would often find we only could get 7:
Ibs. from the 90.

While on this subject I might say tha
last week I purchased from a farmer :
bag of apples, apparently in a nic
clean bag, but on emptying them into =
box I found that the bag contained
along with the apples about 2 quarts o
sand, chafi, buckwheat and other dirt
What would this have done to a nic
sample of wheat ? It certainly caused
me a lot of extra work cleaning the
apples for display. This shows we must
look out for ourselves.

J. M. DONOVAN.

Peterboro, Ont. Jan. 25, 1911.
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LITTLE FLOUR CHATS FOR YOUNG GROCERS UNDER EIGHTY

It Has Been a Revelatrion—
An Eye-Opener

That Tl readily admit.

And my best advertising agent bears the name “FIVE ROSES.”
It has been my strongest business puller in the past year—full of
varied selling points—pleasing each cook in a difterent quarter.
And each new housewife that comes into the fold grows delightedly
enthusiastic over her oven consequences, bursting with the pride of
creation she burns to unbosom herself to envious friends of the bur-
den of her success secret.

This is human nature — to share with others our jovs and
triumphs.

And where is the woman who does not delight in showing the way
to baking happiness.

Cooking is as much their profession as selling is yours. This
kitchen talk is good business. If T counted all the new faces that
FIVE ROSES has brought me—smiling faces—customers T would
have given almost anything to secure. All this whispering about
FIVE ROSES excellence has been grist to my mill.

The cheapest advertising—the most effective.

Never apologies to offer—never humble pie to consume—nor costly
salve to be applied on wounded feelings.

And sales keep piling)up.

Five Roses

Packed to suit your trade—barrels and halves
Bags of 7, 14, 24, 49, 98 pound.
Ask your Jobber |

LAKE OF THE WOODS MILLING COMPANY, LIMITED, MONTREAL, ‘“THE HOUSE OF QUALITY”
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MARMALADE
ORANGES

The crop is very short
this season and stocks will
be picked up quickly.

California Celery, Florida Head
Lettuce, Pineapples, Tomatoes,
Cucumbers, Egg Plant, New
Carrots, Beets, etc. :
California Oranges, Valencia
Oranges, Florida Grape Fruit,
Almeria Grapes, etc.

EVERISI]

25-27 CHURCH S7T TORONTO
are Largest Receivers

PACKER :
FRANC TRACUZZI

These are peaceful
days in the Lemon
business. Nearly
everybody is handling

“St. Nicholas” aND
“Home Guard”

and are satisfied.

AGENT

J. J. McCABE, Toronto

THE CANADIAN GROCER

Marmalade Oranges Arrive This Week

Prices of Bitter Oranges are Quite Reasonable—Big Season in
California Oranges—4,250 Cars Shipped From Southern Cali-
fornia From Nov. 1 to Jan. 9—No Heavy Buying by Retailers.

Supplies of California oranges remain
plentiful with excellent quality and a
good demand. Shipments of oranges
irom Southern California from Nov. 1 ta
Jan. 9 amounted to 4,250 cars, compar-
ed with 1,931 cars last season up to
Jan. 10. The latest estimate of the pre-
sent season’s California citrus crop pub-
lished in Southern California gives a to-
tal of 48,000 cars. The number of cars
of oranges for Southern California is
placed at 38,200 cars; lemons, 6,800
cars ; north of Tehachapi oranges, 3,000
cars. This is nearly 8,000 cars larger
than the record citrus crop of 1908-1909

Marmalade oranges have arrived and a
good season’s sale is looked forward to,
as prices are reasonable.

A Montreal report of the apple situa-
tion says that there is not much change
in the market there. Stocks are light
and so is the demand. A few mixed cars
are being ofiered from the west where, it
now turns out, they are less scarce than
reported some time ago.

Trade in most lines of vegetables could
show an improvement over present con-
ditions, but dealers report that pota-
toes are moving quite freely this month

MONTREAL.

Green Fruits.—There is little activity
shown in this market. Prices for Cali-
fornia oranges are on the decline, and
the demand is fairly good. The prices
for bananas are lower, and more ac-
tivity is expected. Lemons maintain
their firm position.

Apples, bbl. ..... 4 50 7 50 Qranges—

Bananas crated, - Californis. ...... 275 375
bugeh ......... 176 225

Cranberries, bbi. .... 11 00 Floridas, case... 4 50 500

Cou.unuu,baa savs. | I Plums, crate.... 200 3%

Malagas keg iaes VI Pears, bbl. ...... 7 00 10 00

Lemons. ......... 27 350

Vegetables—There is little change in
the demand in this line, the market re-
maining somewhat dull. The supply in
many lines is not heavy, and nrices
show an increase. Beets, carrots and
cabbage have all advanced in price.
There is a good demand for new Ber-
muda potatoes, considering  present

prices:
Beans, American Onions—
basket . ... .. 800 Spanish, cases .. 3 75 S 00
g:gu, bag 1 % Ked, bag.... 12
rrots, bag 1 Poum.bu...loo 110
Oabbage, doz.... 0 50 0 60 New Bermuda
Csbbage, bbl. .. 100 150 potatoes, bbl .... 900
Celery, crate. 450 6550 Bweet potatoes,
Caulifiowers, ( ‘al ? ggo basket 2 00 2 35
orida )
Cucumbers, doz. 250 276  Daree e i'00 13
Garlic, %’bunohel vess 98D R. o doun
Green Peppers, d“h
small basket 125  bunches....... 60 075
Lecks, doz ...... 17 20) Svmu:h bbl . cee. 650
Lettuce Tomatoes, bot-
Curly h:uuu~ box 160 240 house, 1b.. .... 035 040
Boston, box. ... 250 Turnips, bag.... 076 0 %0
TORONTO.

Green Fruits.—Trade is drifting along
in about the same channels, and although
there have been no exciting splurges,
still a fair amount of business is being
done The first shipment of bitter
oranges for this market arrived this
week. The price is about the same as
last year, ranging from $2.50 to $2.75
per case. The wholesalers are looking
forward to a good business in marma-
lade oranges as soon as trade in this
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line gets under way. California !emons
are being ofiered ar $3.50 per «~ase of
300’s. So far the lemon trade is re-
ported excellent, the quality of the
stock being good, except in the best
lemons which showed a slight falling
off in quality. The heavy selling sea-
son for lemons is now approaching, as
they are used in making marmalade and
the lemon market has taken n a little
firmer appearance. Grape fruit is going
out quite freely. Malaga grapes which
are getting scarce are quoted =t a
higher price, while cranberries are also
a little dearer.

Apples, bbl..... 350 6 00 Jumaics, case.. 30 350
Apples, box .... .... 200 Lemous—

Oocosnuts, w.-x}on 500 Limes, box
Cranberries, bbl 9 00 10 00 Orangee—
Cranberries, case.... 350 Tangerines, s
Frossia e R 5

Malaga, bbl. ... 650 7 00
Almeris, bbl.... 500 7 00

P'long porozo_eil 50 400 Plnnpﬂumui ”

Vegetables.—A fair amount of trade
continues in this.line for the time of the
vear. Potatoes are staying at their
high price and most dealers are quoting
them at $1 per bag straight. Choice
stock of New Brunswick potatoes on
the local market are bringing $1.05 and
$1.10 per bag and trade in this line is
reported good. There are no heavy sup-
plies of onions on the market just now
and Spanish are quoted at $3 per case
and yellow at as high as $1.50 per
bag. There is a good demand for Cali-
fornia celery at present prices, while
cabbage and lettuce are selling fairly
well.

Beets, Louisania Endive, 12heads .... 1 00
B i v o hinas base 185 Lettuce, Uana-
Canadian beet, dian, head. ... 040
bag . 060 075 Boston head let-
Cabbage, case— tuce, doz..... .... 1560
Canadian. .... 076 l 28 Onions—
Oabbage, per 100 8 50 500 Spanish, large.. .... 3 00
Carrots, Cana- %pmilh. {-cases 150
dian, bavin vess WD ellow, per bag 135 180
Carrots, Louisa- Potatoes, Onta-
nis, doz ...... ... 100 rio, bag...... 090 100
Celery, dozen .. 030 0 40 Bweet, hamper. 1 35 1 40
Celery, Califor- Parsley, per doz 078
nia, case...... 450 476 Parsnips, bag .. .... 060
Cucumbers, Bos New turnips, per
SR, B8 s oves s 22 11-gt. basket... .... 080

A Dealer’s Idea
of the Value of
the Fruit Trade

Sherbrooke, Que., Jan. 26 —A local
grocer believes that the fruit department
besides being a profit payer itself, brings
customers to the store who buy other
goods also, and is therefore of double
value. In speaking of how he conducts
this department he said : ‘“‘I find that
the greatest asset in selling fruit of all
kinds is proper display. Fruit, unlike
the staple lines of groceries such as
sugar, must be shown in order to be
sold. A merchant would sell little fruit
if he placed it in some dark corner and
waited for customers to ask for it.

““Of course fruit must be displayed
properly in order that the best advan-
tages will be reaped. The merchant
should therefore make a careful ar-
rangement of his fruit stock and use
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THE CANADIAN GROCER

plenty of price cards if he wishes to get
the best results. Without carefulness,
there is a big chance for most of the the
profit being lost on this line. The buy-
ing has to be well looked after or the
merchant will find himself at times con-
fronted by big losses. The stock has to
be well looked after also. No more
fruit should be opened up than will be
sold within a couple of days as unwrap-
ped fruit soon becomes soft.

‘‘Each morning, the stock should be
assorted and all bad fruit picked out.
If a dealer wants the continuance of a
customer’s trade, he must be particular
ahout the quality of fruit sent out to
customers as nothing spoils the trade
like poor quality goods.”

STANDARD FOR QUEBEC BAG.

Potatoes There Are Bought and Sold
With 90 Pounds to the Bag.
Editor Canadian Grocer.—I notice in
last week’s issue of The Grocer you say
in the course of an editorial on a stand-
ard bag for potatoes that in Quebec a
standard exists. I would like to know
what it is. I might add that I find your
paper not only exceedingly interesting
but a first class investment.
HAMILTON GROCER.
Hamilton, Ont., Jan. 26, 1911.

EDITORIAL NOTE—The standard
weight of a bag of potatoes in Quebec
Province is 90 ths. On the Montreal
markets, however, farmers are allowed
to use an 80 1b. standard.

A delegation of vegetable growers from
Quebec and Ontario recently visited the
capital and asked for the following
standard weights :—Potatoes, 80 pounds;
onions, 75 ; turnips, 70 ; artichokes, 75 ;
beets, 70 ; carrots, 70 ; parsnips, 60.

An interesting address was given to
the Canadian Club at Montreal recent-
ly, by H. B. Ames, M.P., on the sub-
ject of Canadian Trade with Australia.
Mr. Ames in the course of his remarks
pointed out that the geographical po-
sition of Canada as the antipodes of
Australia, with its seasons also at op-
posite, offered magnificent facilities for
an exchange of such products as apples,
etc. At the time of year when our ap-
ples were becoming a scarcity, Austra-
lian apples—which by the way are said
to be fully equal in quality to the lus-
cious Canadian product—are just begin-
ning to come in plentifully, and vice
versa.

Butter—Special

We offer this week 300 Boxes
Finest Creamery Solids, 56 Ib.
Boxes, 23%c. lb. This is a
sgenuine bargain on high qual-
ity Creamery Butter.

WHITE @ CO., Limited

Wholesale Fruit, Produce and Fish
TORONTO, Branch at HAMILTON

Fresh Arrivals

California Celery
EXTRA FANCY, WELL BLEACHED STOCK.

The Celebrated
Golden Orange Brand

Navel Oranges
ALSO A FULL LINE OF

Grape-Fruit, Lemons, Bananas.
The House of Quality

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

FOLLINA BROS., Packers

LEMONS

are reasonable in price, and what fruit do you handle that shows you
more margin of profit? Push the sales of Lemons—your customers
want them in the house all the time. Do not be afraid to “hand
them a lemon,” and for best satisfaction be sure they get ‘ Buster
Brown,’’ Canada’s most popular Brand.

W. B. STRINGER, Sales Agent
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Fish Trade Still Remains Steady

A Fair Amount of Business is Being Done in Most Centres—A
Shipment of Halibut has Been Made From Alaska to Nova
Scotia—Weather on Eastern Coast is Cold and Stormy and
Receipts of Fresh Fish Were Small Last Week. \

leports oi the fish trade throughout
the Dominion are favorable and it looks
like a good season for *‘his !'ze. During
the past week, halibut has hLeen im-
ported from Alaska to Halifax &s rore
of this fish has been landed by the east
ern fishermen at that port. This is the
first shipment ifrom Alaska, as stock
was brought before from British Colum-
bia in case of a shortage. The weather
on the eastern coast is cold and stormy
and the receipts of iresh fish during the
past week have been small. Bank cod,
stock of which is scarce, has reached the
highest price in years. The i bsier
catch continues small

Supplies in most lines are uot  over
plentiful and will be required for use
before the end oi the season

NOVA SCOTIA.

Halitax —Haligonians are now eating
halibut from Alaska For the first
time in the  history of the Maritime
Provinces halibut has been imported
from Alaska. During the present sea-
son there has been a marked scarcity ol
halibut on the local market, no fish be-
ing landed by the native fishermen, so
the dealers had to look elsewhere for a
supply. Heretoiore some halibut has
been imported from British Columbia
Local dealers state that the Alaska
fish is of a  splendid quality. Despite
the fact that the Halifax firm has had
to pay heavy transportation charges
and also duty, the halibut is selling at
the same price as was charged for local
caught fish. The past week has been
unusually cold and stormy along the
coast and the receipts of f{resh fish
were small All kinds of fresh fish,
with the exception of halibut, are now
scarce, while the lobster cateh is also
small Advices from Oporto say that
prices are firm, and a vessel is now
loading a cargo here for that port. The
wholesale price of bank cod in Lunen-
burg is now $6.25 per quintal, the
highest price for many years. Stocks
are getting low, and prices will remain
firm, but it is thought that they have
about reached their limit. Pickled her-
ring and alewives are advancing, and
the spring catch of the latter is abhout
used up. Few herring are now coming
from Newioundland, the season’s im-
ports being about over. Prices quoted
now are :—Large shore cod, $7.75 to $8;
medium, $7 to $7.25; large bank, $6.75;
haddock hard shore, $5.25 to $5.50;

western, $5; hake, $1.75 to $5; pollock,
$4.50. These prices are ex-store

ONTARIO.

Toronto.—The trade in all lines of
fish on this market remains brisk and
the amount of business passing com-
pares favorably with that of other
years Under the f{avorable weather
conditions, frozen lake fish have been in
good demand, while a big trade is be-
ing done in salt fish. Oysters are sel-
ling well for the time of the year
Prices for most lines remain the same
but there has been a drop in the price
of smelts, No. 1 dropping from 12 to
10c., and extra from 18 to 15¢

FRESH CAUGHT FISH

Bteakcod....... .... 008 Haddock........
FROZEN LAKE FISH
Gold eyes.... ........ 6 Salmon trout... ....
Halibut......... 009 010 Smelts, No. 1.. ....
Lake Buperior herring 0 04 Bmwelts, extra ..
Lake Ericherring.... 007 NN «s5+5c +»0e
RS S White fish, pan
Pink sea salmon .... 009 SROMBE . coveeos sooe 010
Roundred " .... 09 Yellow pickerel. .... 0 08}
OCEAN FISH (FROZEN)
Herring, perlb. ...... 004 L RS 004
Flounders ...... .... 005 Bluefish ........ .... 012

SMOKED, BONELLSS AND PIOCKLED FISH
Acadis, tablets, Cod, Imperial, perlb.. 0 05
2

~ M{‘ e 210 Fillets, perlb......... 01
e Herring (Labs.)
perf,rst.e .......... 360 half-barrels. .. 33
Acadia, 2-1b. boxes, pr. Herring, bbl... o
OPBUL .covve cove ooes e, Finuan 0 08§ 0 09
Acadia 31b. bxs Kippers, box.... .... 130
percrate...... .... 5 40 Oysters, extra
Shredded cod.. .... 225 selects, gal
Bloaters, box. o i B A

i P
S Opysters, selects, gal... 1
Boneless Digbys, box 1 00 0{"’"‘ lta.udarg. gal. 1
Codfish, Bluenose, “ 1 40 Pickled lake herring,

Cod steak, per lb...... 007 100 1b. kegs

QUEBEC.

Montreal. —There is sort of specula-
tion in the market just now in many
lines, due to two principal causes,—The
lateness of Lent and the weather.

Fishing on the Atlantic is closed for
the season, frozen herring fishing is
also at an end. The catch in both these
lines has been above the average, bhut
as the absorbing power of the market
is getting greater there is no fear of
a surplus in any line.

As anticipated, halibut is advancing
steadily in price, the visible supply run-
ning low. Frozen fish such as Tom
cods, smelts and herring, are the bulk
of the demand just now. In the pickle,
prepared, and salt lines the market is
quiet, and the supply is not over need-
ful.

Oysters, both shell and bulk, are a lit-
tle quieter now.

FRESH
Steak cod. ... 006
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FROZEN
Flounders, brl.

b.
Balt eels, per 1b. .0 07, 08
Saltsardines,20 Ib.pls 1 00
Salt sardines, bris.

No. 1 mackerel,pail.. 2 00 L TG RR 700

4bbls.. 850 S-Iltlsmigin‘(lsa, half i

No. 1 pollock, bbl ... 600 bris. 100 1bs.. ...... )

Scotia_herrings, No. ootk hening .. ... 309

hbbl..... ..l 450 Holland herring,d bl 5 60

Lake trout, half bbl. 6 00 e ot keg 076
SMOKED

Bloaters, large, per box, 60s.
gnddiu gets
erring, new smo
Kippered herring, per &x. small
SHELL FI8.

Shell oysters, bbl., choice.......... 1z
XXX Shell Oysters....... %
Lobsters, live, per b e
Oysters,choice, bulk, Imp. gal........
- bulk, selects G
Solid meats—Standards, gal., $1.85; selects, gal., 2.

PREPARED FISH
Boneless cod, in blocks or packages, per 1b..63, 7, 9, 10, 11
Shredded cod, per pkg.........co0uvvavnes A
Skinless cod, 100 1b. case........
Dried cod, medium, 100 Ib. drum.
Dried cod, large, bundles. ........ s
Dried cod. medium, bundles.......... ... 800
Dried haddock, medium, bundle.

NEWFOUNDLAND.

St. Julm‘.s7fl}t\re has been no im-
provement in the' herring fisheries on
the west coast, but the catches on the
south coast have been satisfactory of
late. The weather is growing cold and
the TUnited States fishermen have left
for fear of being caught in winter’s grip
and compelled to spend the winter here.

i

Dried Apples

Shipments Belicited
Settiements Prompt

W.A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE Manager

Highest prioe paid for

DRIED APPLES
0. E. ROBINSON & CO.

ESTABLISHED 1886

ingersoll - Ontario
Weould yeu like eur Weekly Cireuler?

e
——— =

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRDOUCE
Commission Mershants, and

Deslers in HIDES, WOOL aad RAW FURS
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SEASONABLE

Weather conditions are just right for handling Frozen Fish. We have the largest
and most varied assortment ijn Canada. Stock carried in our new Cold Storage is in
perfect condition and has net been affected by recent mild weather.

We. guarantee quality of all our goods and solicit a trial order

A FEW SEASONABLE LINES

Frozen Cod, Frozen Haddock, Frozen Salmon, Frozen Halibut,
Newfoundland Sea Herrings.

New Shipment just arrived.
Haddies, Kippers, Bloaters.
Fresh Cured Stock direct from our own Smoke Houses.
PRICES RIGHT SERVICE PROMPT QUALITY RIGHT
NEW PRICE LIST MAILED ON REQUEST
Largest Fish Warehouse in Canada

Five L. Distance LEONAR'D BROS. St;;%‘ll}zt%:i:ﬂ-
Telephones. Montreal and St.. John, N.B.

Headquarters for Fresh and Salt Fish

Gaspe, Que.
= You can make sure of a Bigger and more Profitable
“BEACON January and February Fish Trading than ever before -
BRAND if you are handling our full range of Fresh, Smoked

P.O. Box 639.

“BEACON”

and Salt Fish. B
STE
WADDIE We sell nothing but the choicest kinds, and as we G
buy in very large quantities, we can give you the
Sweet and benefit of the closest prices. Fresh
Tasty ON HAND-A full range of Labrador and Lake Juicy
Superior Herrings in Kegs and Barrels, guaranteed P
Every Fish bright 1910. me
Taggded Condition

Better send along that trial order to-day

The F. T. James Company, Limited

Church and Colborne Streets
TORONTO
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Bay of Islands is frozen over and a
temperature of 25 below is registered.

Codfish, large and
*  small ¥
large Madeira
small 4 o

large and wedium West India
small - per gt .

Herring, No. 1, large and medium, bar
2 IR v avesasa sanssund 8 .

BRGREEaRevwwwwenans

Balmon, percase481-Jb. tins. . .......... ......
Balmon, No. 1, largeand medium,tierce .
e No. 2, large bans poas
No. 3, large
No. 1, small,
No. 2, small
No. 3, small
= tinned, case.... .
Cod 0il, bardwood casks, tun
e softwood i
Ood Liver Oil. gallon. ...

NEW BRUNSWICK.
St. John.—The severe ecold weather
last week practically tied up the fish-
ing business at this port. Heavy gales

Pt ok Bt ok et

-
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and the thermometer below zero made
it impossible for the fishermen to do
anything and there was not an arrival
during the week. Some of the retailers
in order to get supplies brought ship-
ments in from Nova Scotia by rail. A
few Gaspereaux were offered last week.
They were taken through the ice on the
St. John river.

Haddock and cod  are selling at 3
cents per pound. Smelts are secarce
and are quoted at 9 eents per pound.
Frozen mackerel, from Canso, are
bringing 27 cents each and lobsters are
selling at 10 cents for small sizes and
35 cents for larger ones. British Col-
umbia frozen salmon and halibut are
on the market, the former at 15 cents
per pound and the latter at 10 to 11
cents.

Items Done in Brief for Busy Dealers

Medicinal Qualities of the Orange — Large Area in Texas
Onions—How the Banana is Attended to in Transit to Mar-
kets of the World—Enormous Business Done in Chicago Mail

Order Houses.

An eminent lord chancellor of Eng-
land (Baron King) served his appren-
ticeship in a grocer’s shop. Thirty-nine
lord mayors of London have been gro-
cers. John Ruskin, the famous author
and critic was also engaged in the busi-
pness for a short time.

The more a retail grocer knows about
the various goods he ofiers for sale, the
better it will be for his sales account.

Eight thousand acres in Texas are
growing - onions and it is expected that
the production should total 4,500 cars.

The orange has acquired a reputation
as a curative for several ills. In Para-
guay the natives regard the orange es-
sence as a valuable medicinal ointment
with extraordinary healing properties.
The Arabs cut and dry the green orange,
afterwards steeping the pieces for forty
days in oil, thus preparing an essence
which the women use for restoring a
brilliant black color to their faded hair.
As far back as 1743, the orange was
used as a cure for cold in the head as
follows : ““Thin the rind of an orange,
roll this up inside out aud thrust a roll
in each nostril.”

A health officer 6f North Dakota
states that asparagu$8 and caulifiower
are frequently affected by a bacterial
growth which secretes a virulent poison.
He warns the residents to “prevent the
development of this poison by not eat-
ing either vegetable unless thoroughly
boiled and well cooked.

Few people have any idea of the ex-
tent of the banana industry or the pro-
cess by which bananas are brought to
market. The banana being a strictly
tropical plant, has to be transported a
great distance. It is an exceedingly
sensitive and delicate fruit, responds
readily to atmospheric condition and is
easily bruised. All these things have to
be taken into consideration in transpor-
tation. The fact that heat will ripen

bananas renders it necessary to take
such precautions as shall guard against
the fruit ripening before it reaches its
destination. Ventilation has been found
to be the only efficient method of treat-
ing banasas in transit. as refrigeration,
that is ice, will not do the work. The
banana plant varies in size according to
location and the prevailing winds. Or-
dinarily it is about 15 feet high with
leaves six or eight feet long, and per-
haps a foot or eighteen inches vide. A
single banana plant produces but one
bunch, taking eleven months to do it.
From this a person may form an idea of
the vast acreage that it requires to
grow the amount of bananas now ex-
ported from the tropics. In the fruit
stores and markets, bananas are gener-
ally hung with the fruit curving down-
ward but it grows on the plant with the
fruit curving upwards.

Two of the big mail order houses in
Chicago do annual businesses amounting
to $80,000,000. Supposing the average
sales of the small country retail mer-
chant are $8,000 per year, this income
of $80,000,000 would represent the sales
of 10,000 of them who might have been
helping to build up small towns all over
the country.

Are Combining

to Operate Many
Grocery Stores

New York, Jan. 26.—A chain store
organization known as the United
Grocers’ Company and ecapitalized at
$500,000 has been formed here. This
coneern expects to begin with about 100
stores in Brooklyn before branching out
into other sections. It will be com-

posed principally of retail grocexs and
all the stores going into the com hinae—~
tion will have a uniform sign.

60

In referring to the new company the
organizer gave out these statements:
‘““We propose to organize into one
big institution a large number of retail
grocers, for the purpose of conducting
the assembling and distributing of
goods on a modern and economieal
basis; to systematize and strengthen
the individual retailers who are mem-
bers of our company; to elevate stand-
ards of all kinds of fopd; to elevate
the standard of the retail grocery busi-
ness; to demand a high degree of sani-
tation where goods are prepared and
sold ; to give our support to the proper
food authorities, looking to the promo-
tion of the health and welfare of the
consumer; to eonduct the retailing of
groceries with care and cleanliness; to
give full weight and measure, and to
recommend goods of superior quality
and better value to the end that the
cost of living may be reduced.

‘““Our plans are so arranged as to
prevent an individual from gaining con-
trol in the Cfompany.

‘“The company will give to the retail
grocer all the advantages which acerue
to the chain stores from buying goods
at the lowest possible price. It will
deliver and haul goods most economie-
ally, and the routes will be so arranged
that a lot of energy will be saved, one
wagon covering a territory that under
other conditions would be covered by
several. We shall haul sugar direet
from the refineries without putting it
in a warehouse and trucking it out
again.

““Our stores will be designated by a
characteristic sign, and they must
measure up to the standard we shall
establish. We shall insist upon hon-
esty, cleanliness and proper weight. We
shall require that everything in con-
nection with the stores be of the high-
est grade. The stores will not be
owned by the company. The proposi-
tion will be entirely an individual
proposition and a profit-sharing plan
for the consumer. Every stockholder
in the company will have an equal
show.”’

In Elmvale, Ont., there is an agent
who acts as the representative ip that
distriet of a large Toronto mail order
house. He simply takes orders from
the farmers and forwards them omn to
the house in question and gets his com-
mission. He was formerly in business
in Elmvale, but sustained loss by fire
some time aggo. His name is S. Draper.

The Montreal Grocers’ Clerks’ Associa-
tion have transferred their headquarters
from 89 Berri Street to 80 St. Denis,
the headquarters of the Retail Merchants’
Association, and become affiliated with
St. Peter’'s Union. The Association has
a strong mutual benefit department, and
with a membership of 200 should be in
a sound financial condition before the
end of 1911. N. Gagnon, of Gervais
Freres, is their secretary and all gro-
cers’ clerks are requested to make in-
quiries of him about the association.
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“Brunswick”

Brand

Sea Foods, owing to the greater
packing, are growing in popularity
share of this ‘profitable trade? No
“BRUNSWICK BRAND”—the brand

Look to your stocks!

Pure

Sea Foods

care given to their selection and
each season. Are YOU getting your
line gives the same satisfaction as
with the natural fish flavor

The Profit Is a ‘well-worth-while’” one !

Here's the full line :—
% Oil Sardines
% Mustard Sardines

Finnan"Haddies
Clams, Scallops

Kippered Herrings
Herrings in Tomato Sauce

Sydney,C.B.; J. L.

Alta, ——J - -

CONNORS BROS., Limited
Black’s Harbour N.B. |

AGENTS—Grant, Oxley & Co., Halifax, N S.;

Leonard Bros.,
Kmxslon James
Duncan, Winnipeg: Shallcross, Macaulay & Co. Calgary, Alta.;

\- CONNORS BROS 811932?: ey
= ol lesel . artere
L e 7 A (e
“-u....nﬂ' J. Harley Brown, London, Ont. ;

mesr DELica

C. H. B. Hillcoat.

Lovitt, anrnoulh N.S.: Buchanan & Ahern,
A. W. Huband, Ottawa:

Haywood, Toronto: Chas

Montreal ;

Johnston & Yockney, Edmonton.

.".‘ C.“p.a .

to see that in the packing of

“Concord”

used.
much smoked,
particular customer.

the retailer.
saler.

LIST OF AGENTS:

R. S. Nclandoe, Toronto.
A. H. Brittain & Co., Montreal.
Radiger & Janion, Vanceuver and Victoria, B.C.

Appetising

We Pack No Hard Tough Fish!

The most scrupulous care is taken

Norweglan Sardines ||

nothing but the finest freshly-caught
Autumn fish and pure olive oil are
*“Concord” Sardines will be
found to be mild-cured and not too
and their delicious
flavour will commend them to your
Feature ** CON-
CORD"”; there's a good margin for
Order from your whole-

Watson & Truesdale, Winnipeg.
W. A. Simonds, St. John, N.B.

That's what makes

BUTTER

So invaluable to hunters,
prospectors and all re-
moved from civilization
for a time.

P-ovnu:l

BUTTER: X

/
(

Let your customers taste
this famous brand. Itis
unsurpassed for quality
and flavor.

Keep some in stock for
special orders.

Sole Paokers ::

Climate !

BLUENOSE

SMITH and PROCTOR

HALIFAX, N.S.

i AT ORENT

—~
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PRI 3
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THE WEEK'S TRADE CHANGES.

What the Grocers Throughout Canada
Are Doing.
ONTARIO—Wm. S Bundy, general
merchant of Houghton, Ont., has assign-

ed

Andrew Kerr, of Lifiord, Ont., has as-
signed

F. Benson, grocer
to W. H. Dosity
Richard Wehlann, general merchant
Cairo, Ont., deceased

Max Bouirine, general merchant, Co-
balt, Ont., has assigned

Wm. H. Ball, grocer and butcher, To-
ronto, Ont., has assigned

Fead & Co., grocers, Shelburne, Ont.,
have sold to Thos. Harrison

D. G. Davis, general merchant, Spar-
ta, Ont., has sold to G. A. McCulloch
C. C. Baker, of Ottawa, has sold his
grocery store to Mrs. .John Steele
Lawrence .J. Shea, grocery
of St Catharines, Ont
15th

E. R. Bond, general merchant, Mcunt
Brydges, Ont., has sold to 11. '". Srel-
grove

J. H. and J. E. Sweet have purchased
the grocery store of .J. A. Sweet, To-
ronto

G. .J. Robinson, of Ottawa, Ont., has
purchased the grocery store of P. A
Garrow

Benstein & Sarasohn general wer-
chants, Windsor, Ont., have dissolved
partnership, . E. Benstein continuing
QUEBEC.—A demand of assignment
has been made on .J. . Thompson,
Buckingham, Que

Assets of M. Thibandeau, grocer of
Quebec have been sold

E. Crete & Co., general merchants
Kingsey, Que., registered

Daveluy & Fils, general merchants of
L.a Tuque, Que., have assigned

Lepage & Fils, general merchants, of
Cedar Hall, Que., have ofiered to com-
promise

MARITIME PROVINCES—The gro-
cery of . B. Tracey, Halifax, N.S., has
been closed

WESTERN CANADA—J. Patterson
grocer, Winnipeg, sustained $400 loss by
fire

The general store of L
Fdrans. Man., burnt

S. J. Heald is opening a general
store at Beaumont, B.C

F. W. Seaton has sold his general
store at Macoun, Sask

Gordon & Bond have opened a grocery
store at Vancouver, B.C

Moses Perelmutter, general merchant,
Winniueg, has assigned

Mrs. Anna Hines has opened a gro-
cery store at Wallace, Alta

W. G. Farquharson is ovening a gen-
eral store near Provost, Alta

Fdwin P. Hicks has opened a meat
and grocery store at Regina, Sask

Lee, Andrews Co.. general merchants,
Langley Prairie, B C., registered

N. W. Perley has purchased the gro-
cery store of B. McDonal, Winnipeg

Betts & Co.. general merchants. of
Wainwright, Alta., suffered loss by fire

R. W. Hayter, of Ruddell, Sask., has
sold his grocery business to W. A. Wil-
son

Fdge & Green have purchased the gen-
eral store of I.. Wood, at Fenwood,
Sask

Dean & Moore, general dealers of
North Battleford, Sask., have dissolved
partnership. Mr. Dean will continue

Toronto has sold

merchant,
died on Jan

Sanderson,

THE

CANADIAN

Mr. Benning will now conduct the gro-
cery of Smithknecht & Benning, at Col-
gate, Sask

Novania & Bemandi, general mer-
chants, of Blairmore, Alta., have dis-
solved.

The estate of Hartricks, general mer-
chants, at Morse, Sask., has been pur-
chased by N. Haddad.

A Novel Method

for Encouraging
Early Purchases

New York, Jan. 26.—Many merchants
are constantly wondering which is the
best system for the bigger business and
the better profits, a cash or credit. The
Siegel-Cooper Company, of this city,
undoubtedly think that the charge sys-
tem is the best. In a recent half page
advertisement, the following words ap-
pear in a prominent position: “If you
are not a charge customer, we will
make it easy for you to become one.”’

The argument given is that it saves
the customer the delay in waiting for
change and that it will put him in a
more satisfactory position to purchase.

This company also had a novel manner
of inducing customers to purchase early
during the holiday season, by stating
that charge customers who made pur-
chases from Dec. 1Ist to Dec. 10th,
would have the <oods billed on Feb-
ruary 1Ist instead of .January Ilst

Another Drop In

Maple Syrup
Compound
See Advertisement of
Canada Maple Exchange
This Issue. "It will Interest you.”

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is

The Irish Grocer, , Provi-
sion and General Trades’
Journal.

10, Garfield Chambers, Belfast, Ireland

GROCER

Tell Your Customers
That

SHAMROGK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard., The /eaves
are so firmly packed that the
plug remalnsfresh and molst

McDOUGALL

Insist upon having them.
D. McDOUGALL & CO,, Ltd., Glasgow, Scotland

CLAY PIPES

SPRAGUE

GANNING MACHINERY 80.,
ORI0AGO, HL., U.8A

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD
IN QUALITY.

ALL OTHERS ARE TMITATIONS

lack W

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade

.

Ti
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ALL grocers should

Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

Absolutely Pure

- The only baking powder

made with Royal Grape
Cream of Tartar

carry a Full Stock of .

No Alum,No Lime Phosphate
THERE IS NO SUBSTITUTE
TU(KETTS INO()O'
Tuckett’s -
Orinoco =

i

i. Hamilton,

Tobacco

NO BETTER
JUST

A LITTLE MILDER ‘i . S g > S

THAN

Tuckhett's Myrtle Cut Tobacco

T WHICH HAS THE LARGEST SALE IN CANADA.

TUCHKHETT LIMITED

b i =
a===zmcmen
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THE CANADIAN GROCER

Classified Advertising

Advertisements under this heading, 2¢. per word for
first insertion, 1c. for cach subscquent insertion.

Centractions eount as onec word, but five figures (as
$1,000) are allowed as one word.

Casb remittanees to cover cost must accompany all
sdvertisements. In no 0A8e can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

MISOELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

CCURATE COST KEEPING I8 EASY if you
bave a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour. Several operations of
|obs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can uuwly you
with a machine suited to your requirements. rite for
estalog. International Time Recording Company of
?lll a, Limited. O#ffice and factory, 20 Alice Street,
oronto,

UCKWHEAT Flour full"llﬂlcd pure and unsur-
passed by any mill in the Province. T. H.
Squire, Queensboro, Ont., solicits your orders,

COPELANDACHATTERSON SYSTEMS — Short,

simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronte and

Ottawa. (1)

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll send you

prices that will interest you. Our Holder, with patent

sarbon sttachment has no equal on the market. Sup-

plies for Binders and Monthly Account Systems.

=uluu Systems Limited, Manufacturing Stationers,
orosto,

OUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous
Surety Non-Smut duplicating and triplicating

Counter Check Books, and single Carbon Pads in
all varieties. Dominion Register Co., Ltd., Toronto.

UR NEW MODEL isthe bandiest for the grocer,
operated instantly, never gets out of order. Send
for complete unpie and best prices. The Ontarie

Oftiee Specialties Co., Toronto.

OUBLE your fioor space. An Otis-Fensom hand-
power elevator will double {ur floor space, en-
able youto use that upper floor either as stock

room or as cxtra selling space, at the same time in-
ereasing space on your ground floor. Costs only $70.
Write for catalogue “*B.” The Otis-Fensom Elevator
Co.. Traders Bank Bullding. Toronto. ()

URING 1910 the MONARCH displaced hundreds
of Typewriters of all makes. In 1911 we antici-
pate a still greater demand. We have cut down

the allowance on these second-hand machines and
consequently can sell them cheaper to you. They are
carefully rebuilt and are guaranteed to give satisfac-
tiom or your money back. If you want a good, strong,
elean working Typewriter, at a mere fraction of the
original cost, write us for catalogue. THE MONARCH
TYPEWRITER CO., Lid., 46 Adelaide St. West,
Toronto, Ont.

MISOELLANEOUS.

GRY BUSINESS SYSTEMS are devised to suit
every department of every busine:s® They are
lsbor and time ravers. Produce results up to the

requirements of merchants and manufscturers. In-
uire from our nearest office, Egry Register Co.,
ayton, Obio; 123 Bay St., Toronto; 258'% Portage
Ave., "Inllpel; 308 Richards St.,Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads; Circular
Letters. rite us. American Multigraph Sales Co.,
Ltd., 120 Bay St., Toroato. (ef)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable

Fountain Pen and you will be happy. Consult your

g-tlo:er. W.J. Gage & Co., Toronto, sole agents for
apada.

INDISPENSABLE in office, store, home — Canadian
Almanac, 1911 —a National Directory. Complete
classified information on every subject of Domin
ion interest. Full postage, customs, banking, insur-
ance, legal, educational, newspaper, army, clerical,
governmental, particulars of leading institutions and
societies. Paper cover, 80c.; cloth, leather back, 75c.
All stationers, or sent postpaid on receipt of price by
The Copp-Clark Co., Ltd., Toronto.

AY’S FURNITURE CATALOGUE No. 308 con-
tains 160 pages of fine half-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Write
for a copy—it’s free. John Kay Company, Limited,
36 King St. West, Toronto.

system of reinforced concrete work—as success-

y used in any of Canada’s Inr‘.ut buildings—

gives better results at lower sost. A strong state-

ment”’ you will ”f' Write us and let us prove our

claims. That’s fair. Leach Conorete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Ouwr
u

HE * Kalamazoo” Loose Lea! Binder is the only
binder that will bold just as many sheets as you
actuslly uinlu and no more. The back is flex-

ible, writing surface flat, slignment perfest. No ex-
osed meta DI‘(I or complicated meshanism. Write
'or booklet. arwick Bros. & Rutter, Ltd,, Kln( and

Spadina, Teronto. tf)

HE METAL REQUIRED In a Modern Conerste
Bullding. Our special facilities enable us te
produce at minimum cost Concrete Reinforce-

ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
rices. Expanded Metal and Fireproofing Co., Lid.,
raser Ave., Toromto. (tn

AREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

TEOHNIOAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
using power should receive this publication regu-

larly, and also sece that itis placed in the bands of his
engineer or superintendent. 5ury issuc is full of
practical articles, well calculated to suggest economiecs
in the operation of a plant. Condensed advertisements
for ** Machinery Wanted ” Inserted free for subscri
to the GROCER. ‘' Machinery for Sale’ advert
ments one cent per word each insertion. Sample copy
on request. CANADIAN MACHINERY, 143-149
Uuniversity Ave., Toronte.

-

ALES PI.-ANSv—ThIc book is & collection of 833

HE National Cash Register Company guarantee
T to sell a better Reii-ur for less money than any
other house onearth. Weesn prove it. Make us.
The National Cash Register Co., 285 Yonge Street,
Toronto

| plans that bave becn used by retail

merchants to get more business. These include
Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making Ideas, Contests, etec.
Price $2.50, postpaid. acLean Publishing Co.,
Technical Book Dept., 143-149 University Ave.,
Toronto.

64

PERIODICAL DEPT.

HE BUSY MAN’S MAGAZINE is the most popu-

lar periodical of its kind. Why? Because each

issue contains a strong list of original articles of
interest to every Canadian, It also reproduces the
most timely, instructive and interestingarticles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world’'s periodical press is
too valuable to overlook. BUSY MAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to~day. The Busy Man’s Magasz-
ine, Toromto.

P

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYAELE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

Keep in mind the domin-
ant fact that mankind from
its first alt)’gzarance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthful-
ly, and address it through
tie proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

Diamond
1-1b. tins, 2
-1b. tins, 3
-1b. tins, 4
IMF

4




men-
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Baking Powder

Diamond W. H. GILLARD & Co.
1-1b. tins, ldox in case .. $2 00
1b. tins, 3 125
4b. tins, 4 * * 075
IMPERIAL BAKING POWDER
Bizes. Per doz.
B Leeses $u 85
. 178
350
340
10 50
19 80

Ontario and Quebec Prices.
Cases. Bizea Perdos

om&nu—n—n—u—og
ZIBREBLSHS

Bpecial dlloount o! 5 per cent. allowed on 1 five

cases or more of “Magic Powder.”

ROYAL BAKING POWDER
Sizes. Per Doz.

.80

Barrels When packed in
barrels one per cent. dis-
count will be allowed.

WEITE EWAN RPIOES AND OERFALS LTD,
Whiu Snn Bukin( Powder—1-1b. tins, 3-

doz.; §-lb. tins, $1.25 doz.;
Hb, ﬂnl. 80c doz.

|
)
g

No. H.ML.G dz 0 70
No.13, 40z.,3dz. 0 76

No. 1,11b., 4 doz 2 40
No.1,1-1b.,,3doz 2 50 In Tin Boxes—
No. 3,5-0z.,6doz 0 80 No.13,11b., idz. 00
No. 8, 5-0s.,3doz 0 86 No. M 8-0z,3dz1176
No. §, s.,4dzs 0 45 Nolsmhh. 10
No.10, ,4dz 3 10 6, 3¢ 1bs....
No.10,13-0s.,9ds 2 90 No. 17. bs..... 14 00
FOREST OITY BAKING
POWDER

6 oz. tins

12 oz. tins

16 oz. tins

coru.u

WHITE SWAN SPICES AND
OEREALS, LTD.

‘White Swan Breakfast Food
4 doz. in case, per case

$3.00.
The King's Food, $-doz. in
case, per case $4.80.
White Swan Barley
Cruu, per doz. $1.
hite S8wan Belf-rising
Bugkwheut Flour, per
dozen $1.
White Swan Belf-rising
Pancake Flour, per
dozen $1.
‘White Swan Wheat Ker-
nels, per doz. $1.40.
White Swan Flaked
Rice, per dozen $1.
White Swan Fiaked
Peas, per dozen §1.

SRS RI558 38
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QUOTATIONS FOR PROPRIETARY ARTICLES

Blu
Keen s Oxford, per 1b
x lots or case.. .
Gillet.t s Mammoth, }-gross box.

Ohocolates and Cocoas
THE OOWAN 00., LIMITED

Oocoa—
; l""!eoﬁ?lu. 1-1b. o4 50
per doz..
Perfeotion, #-1b.

...... ... 3140
: IP-;teodou. #+1b.,

London Pearl, per 1b.......... seavens. D28
: Bpaohl quotations on ‘Oocoa 'in’ bbls.
egs, ef
Unlwoewnod Ohocol Per Ib.
Supreme, §'s & 1, c.ku.ll-lb bxs.. 035
Perfection chocolate, 20c size, 3 dozen
buxes, per dozen
Perfection Ohooohu. 10c :he. @ md 4
dounbox-.perdn:en . sesvass- 090
Bweet Ohooola
Queen'’ |I:)e-en. {'s .nd 's,13-1b. bu..

3 6's, 131b. boxu
anills, 3 -lb..li
Pa a

lb boxes, per 1b. .

Loings for o.t»—
Ohoocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in
1b. os. in box, per dozen 0l90

Confections— Pe!
ilk chooolate wafers, b-lh. boxes.. 0 36
Maple buds, 5-1b. boxes.... .... .... 03
Chocolate wafers, No. 1 "'5-1b. boxes 0 30
COhooolate waters, No. 3, o 035
onpareil wa ers, No. 1, " 030
onpareil wafers, No. ! i 026
Ohoom inger, 5-1b. boxes........ 0

30

ooolate, 50 bundles, per box.. 1 35

Milk chooolate: 50 oakes, per box.... 135
EPPS'

S.
E. Colson & Son, Montreal.
in ﬁ nnd 1 lb um. 14-1b. bnxel, per -
b

............... o3y

Smaller quantities. .

JOHN P. MOTT & CO.’s.

J. Estabrook St. John, 1\ B; J. M.
Douglu & Co. Montreal; R. s. MLIndm,
Toronto; Jos. E. Huxley, Winnipeg; Tees &
Persse, (,llgnry ; Johnson & Yockney, Ed-
monton; Standard Brokerage Co., Vancou-
ver; Frank M. Hannum, Ottawa.

Elite, 10c. size
(lor cooking

brenkfut cocos, 48

‘*“ No.1 chocslnbe. h..
** Nav,

. Vnnflls sticks per n e
* Diamond Chocalate, 3's........ 0
‘* Plain choice chocalnbe. liquors. 0
‘* Bweet Chocalate Coatings...... 0

WALTER BAKER & 00., LIMITED.
Premium No. 1 chocolate, :nd 1b. cakes,
85¢c. 1b.; Breakfast cocoa, 1 lndGlb
tins, 41(: 1b.; Germmulvoet. ooohw, $and
{lbuu,&lb bxs., 26¢. 1b.; Oaracas sweet
chocolate, § and ilb mkel.s-lb bxs., 3%¢ 1b.;
Auto amt. chocolate, § Ib. cakes, 3 and 6 Ib.

bxs., 32¢. Ib.; Vanilla sweet chocolate, §-lb.
c.n.,s lb Ll 44c. 1b.; Falcon cocoa (hot
or cold soda 11b. tinl 380. lb.; Oracked
cocos, § 1b. m 51b bags, 33 Oaraces
tablets, 100 ued e, per boudoo The
above q o.b. M,

uocouut

CANADIAN COCOANUT CO., MONTREAL.
Packages—5c., 10c., 20c. and 40c. packsges,
ked in 15-1b. ahd 30-lh cases. Per 1b.

1-1b. packages 026
-1b. packages 027
-1b. pACKRAGES. . ..ou .ot cresns 028
and §-1b mku , assorted 0 26‘
and §-1b. packages, assorted 0 27,
-1b. packages, assorted, in 5-1b. boxes 0 28
-1b. packages, assorted, in 5-1b. boxes 0 29
-1b. Puchau, assorted, 5,10, 151bcas 0 30
Bul

In 15-1b. tins, 15-1b. pails and 10, 25 and 50-1b.

boxes. i Pails. Tins. Bbls.
Whlvo moss, fine strip 0 12 4 017
Best Shi roddod 018 017
Special shred . 016

ibbon 15
Macaroon 017
i 16

Desicated
‘White Moss in 5 and 10 lb lqunro tins, 3lc.
WHITE SWAN SPIOES AND CEREALS LTD,
‘Whi

.. 016
. 015
0o

Oondensed Milk

BORDEN'S CONDENSED MILK
Wm. H. Dunn, Agent, Montreal & Toronw.
Oases. Dos.

e Brand Oondensed
Gold Seal Condensed Milk......
Ohallenge O d
Peerless Brand Evaporated Cream
five cent; size (4 dozen)
Peerless Br:‘::l Evaporated Omm

TRURO CONDENSED MILE CO., LIMITED

“‘Jersey” brand evaporated cream

o Per case (ddozen)...... .......... $3 50
Reindeer” brand, per case (4 dozen) 5 00

Coffees
EBY, BLAIN CO. LIMITED.
Standard Coffees
Roasted whole or ground. Packed indamp-
proof {mcs and tins.

Ambrosia
0 30 Plantatio
0 28 Fang;
026 Bourbo
Cmshed Jav: and Mocha whole
iz ground.
Gollen BRI .. ..Loirspessvsnaassnsien 014

aae Coffees.
Gold Medxldl nnd 21b. tins whole or

s

German Da ‘delion, 4 and 1 1b.

round. ... 022

Englis! brenklnst 1 tins, gmund 018

WHITE SWAN SPICES AND CEREALS LTD.
White Swan Blend.

1-1b. decorated
tins, 32¢ 1b.

Mo-Ja,}-1b. tins
30c. Ib

Mo-Ja, 1-1b. tins
28¢c 1b.

Mo-Ja, 2-1b. tins
28c. Ib.

Oufe des Eéglcurel—l -1b. fancy glass jars, per

Gs!e lAromauque —1-1b. amber glass jars,
0Z.

relonudon (with 3 tumblers) $10 per doz.

et
HOMAS WOOD & CO.

“(-llt deo" in 1-1b.

Cansdmn Souvenir
11b fancy litho-
graphed canisters 0 30

Oheese.—Imperial.
Large size jars, doz.. 8 26

Medium sise Itrl.‘ ®

holder— :i'. mn"-
T b doz 18 00 | B8 fnmw.s
.Tdu.dox. 17 00 :

Small size, dos.

n?émltudu 160
size,doz 140

I‘Ji'unmo&-. [ 7 S i

Cream

FUSSELL& CO., LTD
London, Eng.

*Golden Butterfly'
# brand Cream, 8 doz.
10c. size, cases $7.70

*Golden Butterfly”
brand Cream, 8 doz.
15¢. size,cases $11.50

Coffee

Ground or bean—
WSP. RP
landd 025 030
land} 030 040
032 040
landj 035 L 50
0 50

37
Packed in 30sand 50-1b
case. Terms—Net 30
days prepaid.

Confections
IMPERIAL PEANUT BUTTER
Small, cases cen.. . 0 95 dozen
Medium, cases  dozen 1:80-7¢
Large, cases 1 dozen.. 2175 :‘
Tumblers, cases 2 dozen 1:35 >

25-1b. DAIlB. ...rvvvenrssssserennns. 015 1b

Coupon Books—Allison’s
For sale in Canada by The Eby Blain OCo. Ltd.
Toronbo . 0. Beauchemis & , Montreal
2, $3, 85, $10, $15 and

All nme price one gize or mon.ed

UN-NUMBERED
Under 100 books......cooevvnrannens
100 books and over .
500 books t0 100 bOOKS ... «..o cruvnnnn 03
For numbering cover and each coupon,
extra per book % cent.

Infants’ Food
Rolinson’s patent barley,
-1b. tins, $1.25; 1-1b. tins,
.25; Robinson’s pal.ent
roats, §-1b. tins, $1.25; 1-
. tins, §$2.25.

Flavoring Extracts

SHIRRIFF'S
1 oz. (all flavors) doz. 1 00
g« m “ 175
SIS “ “ 200
rat “ ©300
5 “ "o 375
g " “ 55)
16 ** ¢ ‘10 00
39 . “

1
Discount on application.

CRESCENT MFG. 00.

Mapleine

2 oz. bottles (retail at 500.
4 oz. bottles (retail at 90c.
8 oz. bottles (retail at 33
16 oz. bottles (retail at {
Gal. bottles (retail at $20

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Laflamme, Montreal and
Toronto.
1-1b. glass jar, screw top, 4¢doz., perdoz. $2 20
T. UPTON & CO.

und Fruit Jams—

12~oz ass iars, 2 doz. in case per doz. 100
2-1b. tml 2 doz. in case, per 180
5and7Ib. tin pails, 8 and 6 puh in
- %r(;te. rslb. G e 0

wood pails, pu m crate, per lb... 0
30 1b. wood pails, 0

pound Jelhel—

12-01. ﬁ: iars, 2 doz. in case, perdoz.. 1
2-1b. ti lﬂdoz.incue.pe ......... 1
7-1b. wood plﬂs 6 pails in crate, perlb. 0
30-1b. wood pails.......coovveeienannnn. 0

Per doz
450

W. CLARK®
SPECIALTIES

Ohateau Brand
Baked Pork and

Beans, with toma-
et P
No. 1, %0c.; No. %
i No. 3,
Ox
E;‘J.lnﬂhu
10 D-I-mﬁ-
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A GROCER'S CO-OPERATION

There is no more satisfactory Stove Polish
you can handle than

BLACK KNIGHT
STOVE POLISH

It comes quickly and goes slowly and is
warranted not to stain the hands.

A rapid seller and splendid profit-producer,
especially at this time of year. Order to-day.

F. F. DALLEY CO., Ltd.

Hamilton, Can. Buffalo, N.Y.

MOLASSINE D(lGde PUPPY CAKES |

are entirely different from all
others and are quick sellers.
If you are stocking Dog Foods,
write for particulars and free
samples; I will interest you.

SOLE IMPORTER:
ANDREW WATSON

91 YOUVILLE SQUARE, MONTREAL

RISING SUN Stove Polish in Cakes gives a
lustre which far outlasts all others under the
heat of the stove, and that is why it has so many
friends that call for it over the grocery counters
8 the world around. We believe that the real live
grocer wants to push the goods that please his

customers, and that is why we have the hearty
co-operation of thousands upon thousands of

grocers everywhere. It pays you to push it.

Canton, Mass., U.S.A.

HOTEL DIRECTORY

HALIFAX HOTEL

HALIFAX, N.S.

THE GRAND UNION

The most popular hotel in
OTTAWA, ONTARIO.

James K. PaisLey, Prop,

ACCOUNTANTS

, C '
D & Doy St St S o

52 Canada Life Building, Montreal.

parcit CARRIERS

“ SAVE TIME & MONEY
- OUR GUARANTEE / =
|. # ‘ \\Qr

We will instal a System of Giye Carriers
in your store; you use them TEN
DAYS, and if you do not find that
the; c ou BE and QUICKER
BERVICE than ‘bothur WIRE
CARRIER, PNEU TUBES,
CABLE OARRIERS or CASH REG-
ISTERS, we will remove them . at our
expense.

CATALOG FREE

THE GIPE CARRIER COMPANY
39 ONTARIO STREET TORONTO. ONT

EUROPEAN OFFiIcE MOLBCRN LONDON £C ENC

Tea Lead,

Best Incorrodible

“Pride of the Island”

Manufactured by BRAND
ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,

A.B.C, Codes used 4th and Sth Editions. LONDON, K., ENG.

Osnsdine bgouie ALFRED B. LAMBE & 80N, TORONTO.
J. HUNTER WHITHE, ST. JOHN, N.B.
CROIL T. GORDON, MONTREAL

- [

HON.
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BROOMS are DOWN

We Make Brooms of Quality
Be Sure You Get Them

Walter Woods & Co. - Hemilton and Winnipeg
ESTERN "< | rme

ASSURANCE

AND
. . COMPANY

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - - - - $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President
W. R. BROCK, Vice-President
W. B. MEIKLE, General Manager

C. C FOSTER, Secretary

British America Assurance Gompany

A.D. 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS

Hon. Geo A. Cox, President W. R. Brock, Vice-President
Robert Bickerdike, M.P., W. B. Meikle, E. W Cox, Geo. A. Morrow
D. B. Haona, Augustus Myers, John Hoskin, K.C.,LL.D.
Frederie Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C.
Sir Henry M. Pellatt, E. R. Wood.

W, B. Melkle, General Managery P. H. Sims, Secretary

CAPITAL - R $1,400,000.00
ASSETS - - - - - 2,182,753.85
LOSSES PAID SINCE ORGANIZATION 298.833,820,96

eonnso? g 20} List price.
" Shirriff’s " (all
flavors), per doz ....
Discounts on applica-
tion.
Jelly Powders Lard

N. K. FAIRBANK CO. BOAR'S HEAD

IMPERIAL DESSERT JELLY LARD COMPOUND.

Assorted flavors—gross 10.76.

Boap
The GENUINE. Packed 100 bars to case.

: Licorice
NATIONAL LICORICE oo

5-1b. boxes, wood or paper, per 1b..

Fancy boxes (36 or

a St et 0D —uo-—-g
~I 58 T8RS

WHITE SWAN SPICE
Ohin“:: :“lmch. 48 [3d AND OEREALS, LTD
Gosis Bakioa Fow: (7] White Swan, 15
der, 48 3-0z., $1.40; Pz fiavors. 1 doz. in
48 4-0z., $1.80; 608, ; handsome counter
., $4.50; 36 1-b.- oarton, per doz., 90c.
75} 48 11b. pkg.,
;10 11b. tins, §5;
loose 85 Ibs., $1.15;
Ocean cmange,
48 8-0z., $4; Ocean

sticks..... . 073 ST. OHARLES 00!
Dulo, large cent sticks, 100 in box..... s DENSING 00 7
Lye (Concentrated) PRICES :
8t. Oharles Oream.
family uu.percue
. $3.56
GILLETT'S

Dm.o, hotel, 3;0
Silver Cow Milk4.55
Purity Milk....4.95
Good Luck. ... 4.00

PERFUMED LYE
Ontario and Quebec
Prices.

Per case
1caseof 4 doz 83 50
3cases of 4doz 3 40
5 cases ormore 3 35

Mustard
OOLMAN ! 03 EEENS

Per doz
D.S.F, }-1b. '.im 1 40 F.D.. {-lb. tins., 1 45
i -1b. tins 2 50 Pe r jar

@ lb tins 5 00 Durhum 4-1b. ]ar 07
” Marmalade. F.D., }-b. tins.. 0 85 11b. far 0 25
12-0 Uml' Ogd IMPERIAL PREPARED MUSTARD
Z. g . ja ozen Small, cases 4 dozen. . . 0 45 dozen
r doz. 1 16-0z. Medium, cases 2 doze 090 *

Large, cases 1 dozen. . Sy

. tins and 7-1b. pails,
r 1b. 8¢.; pint sealers
24 o0z.), 1 do;k in case,
per dozen $2.
SHIRRIFF BRAND
“Imperial Scotch"—
1-1b. glass, doz... 1
2-1b. glass, doz... 2
4-1b. tins, doz.... 4
7-1b. tins, doz. .. 7
1
3
8

RS8 LRBA

‘Shredd Sauces
1-1b. glass, duz. o PATERSON'S WORCESTER SAUCE
2-1b. glass, doz. .. t bottles, 3 and 6 dozen cases, doz 0 90
7-1b. tins, doz.... nt bottles, sdoursl calu QOB v ise . 17
oda

OOW BRAND

. Case of 1-1b. contain-
\DWIGHT'S 7] ing 60 packages per

= box $3.00.
= Case of %-1b. oon-
l Post ! | taining 120 packages
it 1“&5“0 per box $3.00.

Case of 1-1b. and }-1b

(oxlxlmal)::ml;é 30uk] -1b.

an /s ackages

per box 08

Om of bo. packages, conuuung 96 packages,

z per box $3.00.

MAGIO BRAND
8.

No. 1, cases 60 1-1b. packages...........
.o-t "
Wo. 8, *
G Ni N 3.00; No. 33 —
T8 uts—No. ; No. ORBO. . .osecens
D.'l'nutln—lu. , $3.45. [

., o

i Lo
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THE CANADIAN GROCER

HOLD FAST
TO QUALITY

‘John Wanamaker'

ANOTHER DROPFP IN Jobn Wanamaker

Hold P.:t'il:.aulily
Syrup Mixture
Gold Medal Quality

in all Lands

due to decline in Maple Sugar, caused by approaching new crop. We are making a drop of about 2) per cent. on **Small's Standard.” In
force Jan 16th to May 15th, 1911.  Also advise that we are now packing s Maple Mixture and Maple Flavored 8yrup under ‘‘Habitant”
nnl “Pancake’ Brands st & price to compete with cheap Mushroom Brands thst are sure to spring up when Sugar and Glucose are

Flavored and

PllﬂlBD
CAKE ICING

Small's has 1st

place past 32 yrs

cheap HABITANT BRAND is of a heavy texture, rich, reliable high grade in every respect. Prices are delivered to all Railway
Points in (snads East of the 800 THROUGH JOBBERS ONL Paris, 1910
The following Brands are Standard world over for past 32 years “HABITANT” BRAND MIXTURE.
“SMALL'S SELECTED PURE."” c‘l‘n‘ u‘PLE Quart bot., 12 to case .. $2.15 Half-gal.,, 12 to case 445
Quart bhot., 12-to case .. $3.30 Half-gal.,, 12 to case ) 2 1-g¢ 8
ot tius. 96 & tate SH0 1-anl. 6 55 rese " 70 Pint tins, 24 to case .. 240 1-gal, 6 to case ...... 4.25
s, 2 « e & | D BER  s.e0e - 214 . 9 . Q =
Quar.-gal., 24 to case .. T.05 2%-gal., 2 to case .... 6.70 Elchalg' lm' Quar. gal, _’-1“&) s e _?'45 2%-gal, $ to case 3.70
“SMALL s. bTANI)ARD" MONTREAL PANCAKE"” BRAND FLAVOR.
Quart bot., 12 to case .. $2.15 Half-gal., 12 to case 4.50 Quart bot., 12 to case .. $2.10 Half-gal.,, 12 to case 4.40
Pinttins, 24 to case . 2 4(] l gal., 6 to case ...... 4.30 Molasses and Syrup I’int tins, 24 to case .. 235 1-gal, 6 to case ...... 4.20
Quar.-gal., 24 to case .. 4050 2%-gal, 2 to case .... 3.7 Refiners. Quar.-gal., 24 to case . 440 2%-gal, 2 to case 3.65
Soap and Washing Powders Brown Label, 1’ and is Black Label, 1-1b., retail at 25¢...... $0 N
Rk, o 1}3,‘:1’ N Black Label, }1b., retail at 35c...... 091
CANADA FIRST Red Label, §'s . Blue Label, retail at 30c.... .... .... 02
BRAND Green Label, retail at 40c............ 030
The Aylmer Con- LAPORTE, MARTIN & CIE, LTD. Red Label. retail at 50c.. 0 35
MOOMMM le:n '{:u—h g o Brown Label, retail at 60c. . 042
. ictoria, half N L TSR
Princess Lom::':lll case 801bs 019 Gold Label, retail at 80c.... ... e 066
PIP°: case Leyh:::durecn Teas— Japan style— 5
Oanada Firs y cases 60 1t oue 0
Evap. Cream Duchess, cases 60 ibs... . ...’ . 01 Cream Tartar.
Fursals by ol grocess. ""‘"’;‘l’f" 35 GILLETTS CREAM TARTAR.
A. P. TIPPET & 00., AGENTS E:i‘;u(ﬂﬁtz 480 Ontario and Quebeo Prices.
Maypole soap, colors, per groes. . . 1
Maypole sosp, black, per gross. CRouin T Pmpested Cronss, hetel BLUE RIBEON Per doz
Criole soap, per gross sreesessse BB ED - (pECCREEREFLEEeattes ass sespieces TEACO., ‘—lb paper pkgs., 4doz. incase........ $0 %0
Floriols sosp, per gross 200 MONTREAL b. paper pkgs., ¢ doz. in case. .
ORESED BN RS QU GO . ... o 4 56 : 4 doz. }-1b. paper pkgs.
:% Wholesale Retail 8 dos. §-1b. uporpkp.}"”"‘d s
Yellow Label, 1's............ 020 0325 erdoz
.grou Yellow Label, .021 032 #-b. cans with screw covers, 4 doz. in
60 Green lAlnl sandj’s.... 0 U 030
480 035 035
- 48 % i
0 0
< b. 8q. canisters, § doe. incase..... 0 30
g g g g?, mn: wooden boxn‘. ............ . 027"
"070 100 25-1b. wooden .. 097y
100-1b. kegs......... 0125
B BREOMID. o 4o 000sescosscssssassses 035
<1 n \12 g, ™
JAMES DOME BLAOK LEAD
pURE Ga size, gross, §3.40. S» size, gross, $3.50
§ » Syrup
O 3 EDWARDSBURG STARCH CO., LTD.
. e “Orown"” Brand Perfection B TUp
Barrels, 700 1bs.................
Half-barrels, 3§Olba
e 3 it
38 ibs.......
Starch “" 384 Ibs. .
BDWARDSEURG STARCH 00., LIMITED Lily ‘White Corn Brrup
Laundry Starches— Perlb Plain tins, ‘m.h label - Per dos
No. 1 white or blue, 4-1b. carton... §0 léi 21b tins, 2doz. in case.. H.P. Bauoce, packed in cases of 3 doz. §1 90
S0 TS o M, S0 Sten... @ A Ao H.P. Piokle, pscked in cases 3 doz. pta. 3 36
Bilver gloss, 61 . draw-lid boxe 0 (ﬂ’ 20 o * 5 H.P. Pickle, packed inosses 3doz j-pts 23
Bilver gloss, &1b. tin canisters 0 7, (5, 10 and 20 1b. tins have wire handles
Edwardsburg silver gloss, 1-1b. pl. 007 Beaver Brand Maple Syrup. use
Kegs silver gluu large crystal..... 0 06 2 1b. tins, 2 doz in case = Tobacco.
Benson's satin, 1-lb. cartons. ...... o0 $ ¥ L o O
No. 1 yhite, bbls. and kegs o5 B 10 = . »
Cansh white gloss, 1-1b. pm ,,,,, 0 o IMPERIAL TOBACCO COMPANY OF CANADA,
Benson's ensmel, per box... 1 60to3 00 MELAGAMA TEA
Oulinary 8 P od Co o LIMITED—EMPIRE BRANCH.
Bcn.unl(}on Tepar . MINTO BROS.,
Canads PureCorn.............uuunn 005 &5 Front 5t. East
Rice Btarch Ohewing—Black Watch, 6s Y
Edwardsburg No. 1 white,1-lb. car. 0 10 We kin60and Bilack Watch, 1%s. .. il
BEANTFORD STARCH WORKA, LIMITED 100 {b. cases. € 1%.. i
Onuno and Quebec. deu"sred i Bobs, &s and “
Laundry Starch wn Label, I'sand §'s....... 4 '"2% £2
C‘nu‘hlAundn boxesof 401b.. 0 06 (:mnIAbel 1's and 037 035 .. 48
Acme Gloss Starch— Blue Label, i'-,g-.g.m“- 030 040 i f Retai “
1-1b. cartons, boxes of 40 1b... .. B.ed 03 ,080 Brown leol llh or 030 i
Finest Quality White Lasndry— 04 080 Red b. or 036 o
$.1b. canisters, cases of 48 1b... .. 066 080 Green l- 0 40 (%3
Blue . ur 0 50 "
Yellow ** 1s, i 06e
Purple * tonly,,. 080 [} ]
Gold " only 100 . &
%
“
13
"
. "

1 Ib. fancy boxes, cases 361b.... 0 07
lian Electric Btarch

Ia-dwnhnqvi—‘.puuu 10
Oanned Haddies, 'Thistle” Brand
A. P. TIPPET & 00., AGENTS

4 doz. each, fiats, percase...... 8 0
4 dox. each’ ovals, per case...... 600

| asae
Cnses
Fer

Ontario snd Quebec Prices.

Yeast, 3 doz. 5-cent packages.
's Oream Yeast, 3 doz. in case. .1u

eharges for inserting gquotations in this dept. nlbh“vt Manager, Th&nﬂaﬂm,stmmmtoﬂu.
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THE CANADIAN GROCER

Cheese Salt

For Cheese is what the
authorities are advising.
Law grade, ordinary
cheap Salt is now known
to be poor value, and
anything but economical.
[Let us quote you laid-
down prices for genuine
Cheese Salt.

Verret, Stewart Co.,

LIMITED

Montreal

Your Customers Know—

AND WILL BUY

WETHEY'S
MINCE MEAT

IN ANY FORM

because'they are acquainted with
our quality and cleanly methods

ARE YOU HANDLING 17?7

We have condensed mince meat
in cartons---also ready for use
in enamelled cans and pails---
also in wooden pails and tubs.
We have mince meat to just suit
your trade---no matter what it
may be.

WRITE US.

J. H. Wethey, Limited

ST. CATHARINES, - ONTARIO

The Grocer’s Circulation in the Waest
Keeps Pace with the Growth of the

Couptry. 8 : :

M. Moyer, who recently made a
thorough canvass of the Western
Provinces ior the Grocer, writes as

follows

“We can congratulate ourselves

on the fact that we seldom lose a

subscriber unless he goes out of

business.

“As you will see from my reports,
I have secured a subscription from
nearly every good merchant who was

not previously reading The Grocer.”

Montre

ll

vo
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