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WHITTALL
CANS

for
Meats Vegetables Milk
Syrup Fish Paint Etc.

PACKERS’ CANS

Open Top Sanitary Cans
nd

Standard Packer Cans

with Solder-Hemmed Caps
‘l_—_ 9

~ A. R. Whittall Can Company, Ltd.
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It's Sound Business to put Your
Selling Efforts Behind Repeaters

Borden Products have attained the pin-
nacle of superior quality and purity and
have remained there for over 60 years.

Housewives recognize this fact—they
have proved it. It takeslittle selling effort
to complete a “Borden” sale because your
customers know how good the Borden
lines are.

MILK PRODUCTS LEAD IN QUALITY

Are you selling as much of Borden’s Milk
Products as you should?

Borden quality is backed by a big, strong
advertising campaign, and every grocer
can cash in on it by using window displays
and other Borden advertising matter

which 1s furnished FREE.
WRITE US.

Borden Milk Company, Limited

““Leaders of Quality’’
MONTREAL
Branch Office: No. 2 Arcade Bldg., Vancouver
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This fall and winter selling of St. Williams Jams and
Marmalades will be a record-breaker.

Lack of sugar and its high price during preserving
season prohibited thousands of housewives from

“putting down fruit” with the inevitable result that grocers will be
called upon to fill a demand that will outrival all previous selling.

There’s always a big.call for these popular preserves. Made only
from pure cane sugar and selected, nature-ripened fruit, St. Wil-
liams products are both delicious and econ-

omical.

Your customers' will prefer St. Williams once
they’ve tried them. Repeat orders are the rule.

Stock up now and order adequately.

St. Williams Fruit Preservers
Limited
SIMCOE and ST. WILLIAMS, ONT.
Distributed by

MACLURE & LANGLEY
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F— CLARK’S

SPAGHETTI

—_
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with Tomato Sauce and Cheese
1s becoming one of the most popu-
lar dishes. This season’s pack is
particularly good and the moder-
ate price makes it a ready seller.

CLARK’S
PORK anp BEANS

with Tomato, Chili or Plain
Sauce are still the leaders 1n
quality reputation and demand.

Don’t forget the other ‘‘Clark’’ good things.

W.Clark, Limited MONTREAL




CANADIAN GROCER October 10, 1919

WAGSTAFFE’S

New
Season’s

1919

Lemon
Orange

and

Citron

Caps or Cut

Ready for THE MOST UP-TO-DATE CANDIED PEEL AND
Use CRYSTALLIZED §RUIT FACTORY IN CANADA

WAGSTAFFE’S

Crystallized Ginger, Cherries and
Assorted Fruits.

Plum Puddin_gs and Mincemeat.

NOW READY FOR DELIVERY.

Order From Your Wholesale Grocer.

WAGSTAFFE, LIMITED

Pure Fruit Preservers

Representatives: H. P, Burton, m!)anh*m Bidg., Van- G. Smith, 386 Beaconsfield Ave., N.D.G., Montreal, Que. ;
couver, B.C.; Dominion Brok > 0, Ada. J. B. W, Smith, 708 Waterioo ft, London, Ont.; F. G.
Domindo Bmhﬂn(}o..(hlgm AM:W.H.M Knox, Collingwood, Ont; W. S. Claweon & Co., St
Co., Ltd, Winnipeg, Man.; W. H Escott Co., Ltd. Jobn, N.B.; HL Wylie, Roow: 6, Undon Bank Bidyg.,
Saskatoon, Sask.; W. H. Becott Co., Ltd., Regina, Sask. 8 b 8t, Truro, N8.;
W. G. Hinton, 8 Marchmont Rd., Toronto, Ont.; H John Rossitor, 8t John's, Nfd
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A Remarkable Growth

NBALANCED conditions during
the War tested the utility of many
lines carried by the merchant. Among
these was Baking Powder. EGG-O
BAKING POWDER proved itsabsolute
utility.

With heavy war flours, a good Baking Powder was
essential. For this very reason the women folk inves-
tigated and discriminated between Baking Powders,
and selected the Combination Baking Powder as the
most sure and efficient.

Egg-O Baking Powder is a Combination Powder,
and that it stood the test is amply demonstrated by the
fact that our sales in Ontario during 1918 were over
twenty-one times greater than the sales in 1915. This
should convince all merchants of the advantage of
stocking up with Egg-O Baking Powder.

Egg-0 is carried in stock by all jobbers

EGG-O BAKING POWDER CO., LIMITED

- HAMILTON - ONTARIO

> é .

ViNGs
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GEveryone Who Bought

Canada’s Victory Bonds
Made Money : : : : :

VERY one of the million and a half subscribers to Canada’s

Victory Bonds knows that he can sell them to-day for more
than he paid for them.

Every one who bought Canada’s Victory Bonds has received
5V per cent interest per annum---paid twice a year.

Over half a million Canadians who bought Canada’s Victory
Bonds on the instalment plan saved money that they would not
otherwise have saved.

The guarantee back of Canada’s Victory Bonds is the same as the
guarantee back of a One Dollar or a Two Dollar bill.  There 1s
this difference, however, that you get interest on the Victory Bonds
and you don’t on the One or Two Dollar bill.

Canada’s Victory Bonds will always be accepted as security
for a loan.

Banks are ready to loan money on Canada’s Victory Bonds.
Canada’s Victory Bonds may be turned into cash at any time.

There 1s no other way in which you can invest your money
with such absolute security---paying such a good rate of interest.

Canada will soon give her citizens an opportunity to buy
Victory Bonds 1919. It will probably be the last chance to buy
Canada’s Victory Bonds on such favorable terms.

Prepare to buy as many Victory Bonds this time as you
now wish you had been able to buy the last time

Victory Loan 1919

“Every Dollar Spent in Canada’

Issued by Canada’s Victory Lean Committee, in co-operation
with the Minister of Finance of the Deminion of Canada.
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The Coffee Test—By Cups

HE above is a view of a corner of our coffee testing room in our

Santos house. Here a sample of every coffee shipped from Santos

is carefully roasted and tested—in the cup—before shipments are
made to roasters. The care with which these tests are made is one of
the many reasons why our shipments are so uniform in quality.

This is one of the many important services rendered to our custom-
ers. Direct shipments to Canada can be arranged on through bills of
lading. Let us start this direct service working for you.

J. Aron & Company, Inc.
Importers COFFEE Exporters

CHICAGO NEW YORK LONDON SANTOS NEW ORLEANS
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I didn’t realize what a delicacy a Pilchard
was till I tried

“ALBATROSS PILCHARDS"

The Best Value Canned Fish on the Market.

Clayoquot Sound Canning Co., Ltd.

VICTORIA.

EVERY MORSEL EDIBLE N ‘ - A J. L. Beckwith, Agent, Victoria, B.C.
AND DELICIOUS - ;

The “Pmnk of Perfecton’’

CASCADE SALMON

GOOD, SOUND, WHOLESOME FOOD
EVERY TIN GUARANTEED

Packed in 11b. tall, 11b. flat, 151lb. flat

BRITISH COLUMBIA PACKERS’ ASSOCIA:I'ION
VANCOUVER, B.C.

,“% ST
ﬂ RED ARROW |

BRAND

BISCUITS

YOUR JOBBER CAN SUPPLY YOU
The National Biscuit & Confection Co.,Ltd. H[P[ATS

WALLACE’S HERRINGS

-~ Like Wallace’s Salmon and
“;\ »9®) Pilchards Give Splendid

) Satisfaction.

Your Jobbers Can Get Them
For You

WALLACE FISHERIES wummep

VANCOUVER
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The New Tastes
Call for Raisins

More raisins were consumed last year than
ever before in the nation’s history.

That is due to the call for better foods—
more delicious and more nourishing. Stand-
ards everywhere are raised, and the public
has the means to meet these standards.
Raisins, because of their nutriment, are one
of the most economical of foods.

SUN-MAID
RAISINS

The Nationally Advertised Brand
will continue to be the
favored kind. Be sure
that you display them.

Note how quickly people
buy.

California Associated Raisin Co.

Membership 9,000 Growers
FRESNO, 'CALIFORNIA.

CANADIAN GROCER

DESICCATED
COCOANUT

We import direct from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.

Our agents are:

Tees & Persse, Ltd,, Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse of Alberta,
Ltd., Calgary, Edmonton. Newton A. Hill, Toronto,
Ont.; E. T. Sturdee, St. John, N.B.; R. F. Cream &
Co, Ltd., Quebec, Que.; J. W Gorham & Co, Halifax,
N.8.; €. T. Nelson, Victoria, B.C,

Dodwell & Co., Ltd.

Importers & Exporters
VANCOUVER

Tm
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;;ere Since 1857"

Blackwoods, Limited
WINNIPEG

Temperance Drinks

Pickles

Flavoring Extracts

Sauces

Baking Powder

Tea

Fountain Syrups
Use one source of supply—Iess
worry—Iless trouble—better re-

sults. Let Blackwoods be that
source.

“Here Since 1857

Blackwoods, Limited
WINNIPEG, MAN.
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| Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

In Quarter and Half Pound
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER l D 0
BRITISH COLUMBIA HOP CO., LTD. M K A :

Ranches located at
Sardis, Agassiz,
B. C.

Head Sales Office:
235 Pine Street

San Francisco, 5 ’“ -: :
Y NG L We are offering the best value

California.
Largest Hop Growers in Canada in Rice on the Canadian
Write for Prices—Samples
: < Market to-day.

Agents: for Western Canada, Donald H. Bain Co., Winnipeg, Man
Ontario: Raymond l Raymond, Lendon, Ontarie.
Quebec: Arthur P. Tippott & Co., Montreal, Quebec. Canada Food Board License No. 4-517.

1919 Season Pack

of

Canned Salmon Now Ready

Cover your requirements now

Our Our
Reliable Brands

Reliable Brands
“ Hallbest ”’ AARRY HALL & @ “ Hallchoice ”’
Red Sockeye wm&?w Red Cohoe

o
“ Hallpink ”

“ Hallfancy ”’ :
Northern Pink

Red Spring
“ Hallchum ”’

“Hallred ”’ - !
Red Blueback Choicest Fresh Chum
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CANADIAN GROCER

The service department of Canadian Grocer
will gladly assist manufacturers at home and
bro-d u1 making arrangements wh.h the
firms all pnm of Ca d whose nounce-

ment nppn n this page.

BRITISH COLUMBIA
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 Squirrel Bran

PEANUT
BUTTER

M DESBRISAY & CO.
Salmen Camners and Manufacturers i
Agents
VANCOUVER, B.C.

erganisation is q Ipped to
l‘.dh any manufactu ’ line.
Our salesmen get results.

FOR REPRESENTATION

in B. C.

VENABLES & MERRYFIELD
525 Standard Bank Bldg. Vancouver, B.C

Agents for We cover the
QUAKER OATS CO. RETAIL TRADE

PETER LUND & COMPANY

MANUFACTURERS AGENTS
an sell, a d lf one or two
b, v stap! o By g o

Br: ti;h Columbia T rritory

Interested manufacturers please communicate

S0S m Bildg. , B.C
Reference: Me reh nts Bank of Canada, Vlncowﬂ B.

EXCELLENT FACILITIES FOR
SELLING AND DISTRIBUTING

FREE and BONDED
WAREHOUSE

CAMPBELL BROKERAGE CO.
860 CAMBIE ST. - - . VANCOUVER

North West Trading Co., Ltd.

Importers of Australian
and Oriental Produce
SALMON BROKERS

DOMINION BLDG. VANCOUVER

SAY YOU SAW IT
IN CANADIAN GROCER
WHEN WRITING TO
ADVERTISERS

Columbia Macaroni Co.,

MACARONI

f The pure food that builds Muscle and Bone at’small expense.

The Meat of The Wheat
Manufactured by the

Limited

LETHBRIDGE, ALTA.

ALBERTA

D. J. MacLeod & Co.

Manufacturers’ Agents and Grocery Brokers 4

EDMONTON, ALTA
Open ho ezo iate for new l ines in Alberta,

Our staff calls o who)el rud and does
de ull vlork

B. M. Henderson Brokerage, Ltd.
106-7 Adams Building, Edmonton, Alta.
(Brokers Exclusively)

Dried Fruits, Nuts, Beans, Jams,
Cereals, Fresh Fruits and
Vegetables.

‘WHEN WRITING TO ADVERTISERS
KINDLY MENTION NAME OF THIS
PAPER

==

PACIFIC CARTAGE CO.
C.P.R. Carters

C.P.R. Freight Sheds = CALGARY
Distribution of Cars a Specialty

Storage and Forwarding Prompt Service

Office:

Calgary Storage & Cartage Co.,
Limited
Warehousing and Distributing
Our Specialty
Office : 304 11th Ave. East
CALGARY, ALTA.

l

If you have a business to dispose of, or
are in need of efficient help, try a Want
Ad. in Canadian Grocer, and let it assist
you in fllling your needs.

Mention this Paper When Wnting to Advertisers




CANADIAN GROCER

: u* A "'"““"" w 'uu " R‘l‘ R " w|
MALAH

.’
"ﬂ"' M\' i Nwﬂﬂl ’\|1||||u|lm|lulml|ll "““m

W‘"ﬂ“ “l ||hu ummulﬂﬂll!llil wm‘u ‘!w‘;lll‘l ‘

Illlllllull"““||mmmmu &N P”Hl ,

n||l!|l|i| “ l“ mm ||l|lll I Hlllllll nmullllmmuuIlmemm - |Illl|||ll|||l\U\NMI“ m“l"ll‘:"m“m"m"ITIHHWWH‘““ A ltmm'ﬂ“”_;
IERM M'“lt '!E‘,:!..IIRH mm:: “ ““Hu m;..x.”:::f.",m""“m "h.”lWll]ii‘Hm :l

Conlniuion Merchants IMPORTERS BROKERS
410 G-mbor of Comn-m: Winnipeg MAN’F’S. AGENTS
Personal attention given to all business entrusted GRwERY' DRUG AND

Corvespendence Selicited, . Established hers 1909 CONFECTIONERY
GEORGE ADAM & CO. SPECIALTIES

C H GRANT CO W. L. Mackenzie & Co., Ltd. | | Macdonald, Adams Company

» e ‘ o A¢ Hﬂd Omce: W'm’meg Brokers and Manufacturers' Agents
Open to negotiate for new lines of

810Confed tion Life Bldg. anpe Branches at Grocery Specialties in Western Canada

= m!;m ﬂ:wutes g r giving man Regina, Saskatoon, Calgary, Edmonton 502 Avenue Building, Winnipeg

THE McLAY BROKERAGE CO. g X 2

WHOLESALE GROCERY BROKERS Mention This Paper When Writing
and MANUFACTURERS AGENTS
f our Ser

~ Adpvertisers.

Donald H Bam Co.

WHOLESALE GROCERY COMMISSION AGENTS

——
m——

WINNIPEG

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.

Every branch a business in itself, directed by capable, experienced
managers.

All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENGLAND
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[REGIORY

WESTERN PROVINCES

MANITOBA Wholesale G oc C ommission
SASKATCHEWAN WESTERN ONTARIO

Hr. PENNOCK& CO., Ltd.

Head Ofice: WINNIPEG Msnitoba

‘e cit corres d f om large and prog ivc manufacturers wanting actwe and re-
sponsible repre cn t of the G at La k n efficient selh'ng organization, and an old-
tablwhed onncc n wit h the ad lac e us in a position to offer you unexcelled facilities
f market your producta. Write us now.

e —r——

Watson & Truesdale, Winnipeg
Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They STORAGE

s, and can get it for vou. Write us, and we will explain our system
Wholesale Grocery Br k s and Manufa ct urers’ Agents

The H. L. Perry Co thl 214 216 Prmcess St Winnipeg

SelInA¢ e can mak big success your Accou

STORAGE DISTRIBUTING FORWARDING

OUSE WITHOUT THE ST OF MANAGEMENT

The Regnna Cold Storage & Forwarding Co.Ltd.

Regina - Saskatchewan
OLD STORAG WAREH CAR DISTRIBUTION

EL ROI-TAN *Glcar
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The service department of Canadian Grocer
will gladly assist manufacturers at home and
abroad in making arrangements with the
firms in all parts of Canada whose announce-
ments appear on this page.

WESTERN CANADA

L

ROBERTSON’S CONFECTIONERY

are both marketed in Western Canada by us.
Both lines are having big sales.

For the same reason your goods should be among the big
sellers.

\ Scott-Bathgate Company, Ltd.

Wholesale Grocery Brokers and Manufacturers Agents

CHRISTIE’S BISCUITS

WINNIPEG

AND

149 Notre Dame Ave., East

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg

We represent some of the best manufacturers and will give your line the same attention.
Pugsley Dingman & Co., Ltd., John Taylor & Co. and John Bull Mfg. Co.

ESTABLISHED 1899

We Cover the West

IX BRANCHES with
ERVICE that
ATISFIES

CIENTIFIC
PECIALTY
ALESMEN

Who are anxious to introduce your lines

wHESCOTT .

WINNIPEG, MAN.
Saskatoon, Sask. Ft. William, Ont.
Regina, Sask. Edmonton, Alta.

Wholesale Grocery Brokers and Importers

Consignments solicited.

We have 20

Calgary, Alta.

Write or wire us.

Remember that Laundry
Blues vary in strength, color
and bleacKing properties. In-
ferior kinds leave unsightly
marks on linen.

OCEAN BLUE has a reputation for
safety and perfect results—due to expert

treatment in every stage of its manu-
facture.

You will have no complaint from even
your most particular customers if you
sell them

OCEAN BLUE

In Squares and Bags
Order from your Wholesaler

HARGREAVES (CANADA) Limited

The Gray Building, 24 & 26 Wellington St. W., Toronto.

Western Agents: For Manitoba, Saskatchewan and
Alberta: W, L. Mackenzie & Co., Ltd., Winnipeg,
Regina, Saskatoon, Calgary and Edmonton. For
British Columbia and Yukon: Creedon & Avery,
Rooms 5 and 6, Jones Block, 407 Hastings Street
West, Vancouver, B.C.
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BROKDRS [
311 KING ST- E. - Tonomo Specialties & CO.

i MRS el ot uk“ )
D SRS ?};?ﬁ ......,m,ml L1 |.".!" J.‘)\I&ml‘“m lhmunun li l“t“
L s LOGGIE, SONS

Merchandise Brokers and
Manufacturers’ Agents

H.D. MARSHALL W. G. PATRICK & CO. Grocery, Drug and Con-

Limited fectionery Specialties
Wholesale Grocery Broker Manufacturers’ Agents

and Tmpevtecs Foy Building, 32 Front Street West
OTTAWA MONTREAL HALIFAX’ 51-53 Wellington St. W., Toronto TORONTO - ONTARIO

E. RICHARDS & CO.

where you saw their adver-
nQ..," Viaris Bt Euuben. Buchiia tisements—tell them. -

The Advertisers would like to know ‘

|

The Quality that
made Furnivall’'s
the leader in Fine
Fruit Pure Jams

~ e T is strictly adher-
Every dealer should have a ey ed to season after
Display Stand of Cane’s ; | season and _this
Pencils on his counter ‘ P year's pack is, if
A good ensy wr iting Camadian pencil . i possible, better

i ; 4 than ever.

(,ANES CANADIAN MADE PEN- ¢ *

Are You Well
Stocked ?

FURNIVALL - NEW,

nicely ¢
l f 82 40—to retail Hamilto Canada

At your wholesalers or direct from

The
Wm. Cane & Sons Co., Ltd.

NEWMARKET, ONT.
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The service department of Canadian Groeer
will gladly assist manufacturers at home and
abroad in making arrangements with the

firms in all parts of Canada whose announce-
ment appear on this page.
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ROSE & LAFLAMME

LIMITED

Commission Merchants
Grocers’ Specialties

MONTREAL TORONTO

A
Creme de Menthe
as sold by us is very good,
so are the other lines.

S. G. Bendon Utility Co.,

Montreal

J. L. FREEMAN & CO.
Wheolesale Grocery Brokers

Rmollnguu_mmor - M‘It".'

PAUL F. GAUVREAU
WHOLESALE BROKER
Flour, Feeds and Cereals
84 St. Peter Street, QUEBEC

If you need potatoes wire or write me for
prices. Will quote good prices delivered
your Station.

For Representation in Montreal

J. C. Thompson Company
209 St. Nicholas Bldg.
We cover the retail trade

THE DOMINION TRADING CO.
MONTREAL

We are open to handle severml food

Agencies selling to the Grocery trade in

Montreal, Quebec. We cover the territory
thoroughly ; best references.

Room 34, Board Trade Bldg., Montreal,

Cable Address, Domtraco,

WANTED

Agencies for food products for the
City of Montreal, best references.

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

MARITIME PROVINCES

GAETZ & CO.

MANUFACTURERS' AGENTS AND
GROCERY BROKERS

47-49 Upper Water St., Halifax, N.S,

WHEN  WRITING ADVERTISERS
KINDLY MENTION THIS PAPER

Established 1889

HOWE, McINTYRE Company

Grecery Iuhn, Iqahs and Manufac-
turers’ Agents.
91-93, Youvﬂk Square,

MONTREAL CANADA

AGENCIES WANTED

For Food Products, Confectionery, etc.
For the Dominion. Best References.

H. S. JOYCE,

Room 903 Southam Bldg., Montreal

WANTED -

Specialty salesmen for the City
of Toronto, and to make oe-
casional calls at outside points,
on retail grocers.
A wonderful opportunity for the
right young man with prospects
according to his ability in get-
ting business. Our lines are
world known. Apply stating
experience and salary expected.
Care CANADIAN GROCER,
MacLean Pub. Co.

You Try This

When you desire any information on
matters pertaining to the trade it will
be gladly furnished free upon applica-
tion through the columns of this paper.
If you enclose stamped, addressed en-
velope we will also reply direct to
you. Don't hesitate to ask us. We
will do-our best.

Montreal

Dominion Spring
Clothes Pins

MR. GROCER!

Are you handling—
REX CEDAR OIL
REX FLOOR WAX
REX FURNITURE CREAM

An excellent pin that will
please the housewife. You
can get a supply from any
good Wholesale Grocer or
Jobber.

The J. H. Hanson Co., Ltd
244 St. Paul St Woot, Montr.l

REX WASHING COMPOUND
These are good, staple lines that your customers
will need.
Order from your wholesaler or—
McDonald Adams, Winnipeg

S. H. Moore, Toronto
King Southcot, Vancouver

Rex Chemical Company

103 WELLINGTON ST. MONTREAL
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Just introduce this big “Red and -
Blue” package to your customers

They willbe instantly
won by its superior
quality and “really
different” flavor.

This big, attractive carton of
delicious “Quality Oats” will
add a host of friendly cus-

pOI Ied o a t S tomers to your list and NET

P oY <)) YOU A MIGHTY FINE PROFIT.
Canadian Cereal and “ 4
Flour Mills Co. Limited

at TILLSONBURG ONTARIO
Head Office Stratford Ontario

Try a sample order of this new breakfast delight.

Every package sold means many repeat orders and
a basis for future big business.

READY TO SHIP AT ONCE. WRITE OR 'PHONE TO-DAY.

Canadian Cereal & Flour Mills Co., Limited

: TILLSONBURG, ONTARIO
Head Office: - - Stratford, Ont.
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Its superiority has won for it the approval
of the discerning housewife.

The well-liked sugar that you should sell.
In 2 and 5-Ib. cartons; 10, 20 and 100-Ib.

bags ; half-barrels and barrels.

The Acadia Sugar Refining Co., Ltd.

HALIFAX, CANADA

JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century “”‘W“‘“”M

‘ J (IR AV/S
Cable : Lamberton, Glasgow. ,0“‘\“ (" KV A Cf(
Codes : A.B.C. 4th and 5th Edition. “ ) .

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd., Toronto

SRR Lo o B s
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Window Trimmers
= | Attention! |2==

10,000 Pop.

1st prize ... $25 1st prize ... $25
2nd prize .. 15 2nd prize .. 15

Trim your window with

3rd prize .. 10 3rd prize .. 10

McLAREN’S INVINCIBLE PRODUCTS

procure a photograph and mail
to McLarens LLimited, Hamilton

so as to reach us not later than
November 10th.

RULES:

1—The window must be originated and dressed by a member of the firm, by
a clerk or by the regular window dresser.

2—The window must contain at least four McLaren’s Invincible lines, such
as McLaren’s Invincible Jelly Powders, McLaren’s Invincible Quick Pud-
dings, McLaren’s Invincible Baking Powder, McLaren’s Invincible Extracts,
etc., ete.

3—Window displays are to be judged on the probable ability to at-
tract attention and sell McLaren’s Invincible Specialties.

4—Displays to appear during the months of August, September and
October and must remain on display for at least one week. Contest
closes October 31st.

5—Every contestant must procure a photograph and mail to
McLaren’s Limited, Hamilton, so as to reach us not later
than November 10th, 1919.

6—‘“Canadian Grocer” and a leading Toronto Window
Trimming expert will act as judges.

Your entry coupon should be mailed at once to

McLARENS LIMITED

HAMILTON AND WINNIPEG
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THE WANT AD |

will supply your wants. The world 1s full of
wants; the want ad introducesthe manwho
wants to Buy to the manwho wants to Sell.
Many of our subscribers want to add to
their sales force; many of the clerks want
to make new business connections.

Agents want to buy or sell something
they want or do not want.

CANADIAN GROCER

wants to introduce you to the man who wants what you
want to sell him. See the want ad section on last page
of this number. The rate for this service 1s very reason-
able—Two cents per word for first insertion, one cent
per word for each subsequent insertion and five cents
extra per insertion for box number.

IT PAYS TO ADVERTISE

CANADIAN GROCER

153 UNIVERSITY AVENUE, B TORONTO, ONTARIO
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"SALADA"

The character of this brand has an international
reputation.

Its success has never been equalled in the history
of the Tea trade.

IT SELLS EVERLASTINGLY.

Experiments with Bulk Teas and other brands can
only prove a profitless occupation.

The foregoing is not simply an advertisement BUT

PLAIN STATEMENTS OF FACT!
SALADA TEA COMPANY

TORONTO and MONTREAL

UPTON'’S
JAMS

-\ MARMALADES

”VLPLU Rl

"’R“‘ihmwml \DE ARE ABSOLUTELY PURE

The T. Upton Company, Limited

HAMILTON, CANADA

SELLING AGENTS:

8. H. Moore & Company, Gaetz & Co., P. H. Cowan & Co.,
Toerente, Ont. Halifax, N.S. St. John's, Nfid.
Rese & Laflamme, Limited, Schofield & Beer, Scott Bathgate Co., Ltd,

Montreal, Que. 8t. John, N.B. Winnipeg, Man.
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Wethey’s
Mince Meats

~ have been on the market for 36 years and are
more popular than ever.

Standard

Bullk Grades Extra Standard
Tubs and Pails | Ready to Use

Home Made

Condensed ' Packaged Mince Meat
Grade | 3 doz. cartons in case

Each a Leader in its own
particular class.

Order from your jobbers and specify Wethey’s.

J. H. WETHEY, LIMITED

St. Catharines, Ontario
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Low Grade Tea
Risky Business

T is recognized by leading business men that a satisfied customer is a
I store’s best asset. Another well-recognized fact is that a customer may
be lost through one unsatisfactory purchase, notwithstanding the scores

of satisfactory ones she has made.

It is well to consider these facts in connection with low-grade teas. Will

they satisfy your customers?

Deep down in your heart you know they are not likely to. You feel that it is
“risky”” business persuading customers to buy them.

But why take chances of losing even one customer for the sake of a little
larger immediate profit? The loss of one customer will be a greater loss than
vou can offset by any extra profit you might be able to make on low grade teas.

You know from past experience that Red Rose Tea has satisfied your cus-
tomers and that you will make more permanent profit by recommending it.

Red Rose Tea

“is good tea”

GROCERS

_This is a new
line of

LEMON
PIE
FILLING

Makes enough filling for
4 Pies

Just what your customers require. Recommend it
to them. It's good, and shows you a good profit.
Order your supply now from your wholesaler.

Selling Agents:
Dunn-Hortop Angevine & McLaughlin D. M. Doherty

Toronto stern Provinces Vancouver

Meadow Sweet Cheese Mfg. Co.

Montreal

The High Cost of Living

is absorbing the attention of your customers and they
depend on you, Mr. Grocer, to supply them with the
best products at the least possible price.

Brodies XXX Self-Raising Flour

will satisfy your trade and at the same time give to
your customers the best value for the least money.

Brodie's XXX Self-raising Flour makes excellent pastry,
pies, biscuits, muffins, ete, -

Show this package to your customers. It will help
relieve the housewives troubles.

Order your supply to-day from your wholesaler.

Brodie & Harvie, Limited

Bleury St., Montreal
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FREE YET VALUABLE

This beautiful lithographed window display card is free for the asking. Just send

us your name and address. In your store this silent salésman will prove a splendid
addition to your sales force.

MAGOR, SON and COMPANY, LIMITED
30 CHURCH STREET, TORONTO | 191 ST. PAUL ST. W., MONTREAL

Is a Steady Money-Maker For Every Grocer
Who Handles Package Medicines

ABBEY'’S SALT is popular because its quality has been steadily
maintained. It grows more popular every day because it is
steadily advertised from coast to coast.

It is a reliable Saline—an effective Tonic Laxative—that thou-
sands of people depend upon to keep them in good health.

Every druggist in Canada handles ABBEY’'S SALT. Every
grocer and general store can do so and make money on it.

Order a supply. Your wholesaler carries ABBEY'S SALT.

THE ABBEY EFFERVESCENT SALT CO. - MONTREAL
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Building Business
on Friendship
Pays

66 LL the stock I had when I

A started business in Wetaskiwin

in the early spring of 1916 you

could put in a wheelbarrow,” said

Thomas Lawson, now one of the leading
merchantg in that town.

“And what was your turnover
year?” Mr. Lawson was asked.

“About $96,000.”

“How much was your original stock
worth ?”

““$1,600.”

“And how did you do it?”

The story of how Mr. Lawson did it
constitutes one of the most romantic
narratives in Western Canadian busi-
ress life. It is also the story of how
this merchant, having lost a fortune,
staged one of those sensational come-
tacks that are the marvel of the com-
mercial world. During his first year
in business his turnover was approxi-
rrately $18,000. During the second year
the figure jumped to $56,000. The busi-
ness done during the third year ap-
proached very close to the $100,000
mark, and this year basing his estimate
on his percentages, the turnover will
reach $135,000. The turnover during
the month of June totalled $11,000, and
the big business is yet to come in the
fall.

last

Courtesy and Service the Open Sesame

How did he do it?

By service and courtesy and by win-
ning friends, says Mr. Lawson, but his
explanation does not go far enough. It
it quite clear that other merchantsg in
that town must have lost a very con-
s'derable amount of the business that
Mr. Lawson gained. It seems equally
true that some weakness in their sys-
tem of doing business gave this expert
merchandiser the opportunity of de-
veloping a small business to huge pro-
portions with lightniag-like rapidity.
There could be no greater lesson in the
reward that great personal service and
close attention to business brings in
this day of keen competition and original
methods.

The representative of CANADIAN

THOMAS LAWSON,

Who, starting with a $1,500
stock at Wetaskiwin in 1916,
and as a perfect stranger in
the town has developed his
business to a turnover of
$100,000 in three years.

GROCER happened into the grocery de-
partment of this general store one early
morning in July in time to witness a
little scene that embodies in its general

tone the policy that has won success
for the Lawson store. A foreigner in
the hands of a genial clerk—a hand-
picked clerk—had just concluded the
rurchase of an exceptionally large bill
of goods. He had bought a dress for
kis wife, a suit for himself, some shoes
for the children, and a generous supply
of groceries. He was about to leave
the store.

“Just a minute,” said the clerk, as he
darted in behind the counter, reappear-
g in a second with a nice plump cigar
ir. his hand.

“Have a smoke on the house, old
man,” he said.

The gift of this cigar, that probably
cost the firm about seven cents, was
accompanied by that wonderful stimu-
later, the pleasant smile of friendship,
and it wag received by the foreigner
with as much sppreciation as if it had
been the gift of a ten dollar gold piece.

Other merchants might have given
that foreigner a very substantial dis-
count to purchase a bill of goods over
the hundred dollar mark, but without
achieving the same effect as the gift of

”

3-year Record of
a Wetaskiwin
Store

that one cigar, for the foreigner in a
strange country likes to feel once in a
while that he is an important personage,
and recognized as such by the local
merchant. The little incident was the
result of observing this trait in his
character, and it may be quickly said
that the cigar-giving habit is not the
general policy of thig store.

Getting on Friendly Terms With
Customers

Those who are familiar with the per-
sonal habits of Mr. Lawson say that he
makes a habit of greeting all his cus-
tomers, whether they are wealthy or
poor, in an unassuming, democratic
spirit, and with a genuine friendship
that winsg and holds trade. He has a
consuming desire to give service and
setisfaction that makes itself felt on
every possible occasion.

“Do everything possible to hold the
customer,” is the motto of this mer-
chant. He would sooner cut off his
finger than quarrel with a man or w-
man on whom he was dependent for
future business. “In the case of any
kind of dissatisfaction,” he said, “I
would sooner lose the money any- day,
and lose it smilingly, than lose the cus-
tomer.”

If there is an article or material that
the customer wants and that the store
does not carry, this merchant has in-
structed hig clerks to go to elaborate
pains to get it for him without delay.
Extra telephones are established in the
grocery department in order to give in-
stant response to calls, and the matter
of prompt delivery is one that is rigor-
ously fillowed out in this store.

In a word, the Lawson concern in
Wetaskiwin has achieved the utmost
success, not by any spectacular methods,
but by common-sense modern methods
of doing business, and this embraces all
that pertains to expert merchandising in
the way of stocking quality goods, and
a wide range of the various lines de-
sired by the community. People will
shop where they can get what they
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want, get it at the proper price and
where service and civility are always in
evidence,

The Right Lines at the Right Price

It is Mr. Lawson’s long experience in
the genera] store business that enables
kim to stock the right lines at the right
prices. For eight years prior to 1911
he was in business at Kelowna, B.C.,
his turnover at the time he sold out
averaging about a quarter of a million
dollars each year. While in this store
he employed a staff of eight clerks.
After he had sold out Mr, Lawson went
to Victoria, B.C., where he proceeded
tc invest in real cstate. Then the war
ciouds began to gather, knocking the
bottom out of the market, and sweeping
away the fortune that had been won by
many years of strenuous endeavor.

Enters a New Field

It was in the fall of 1915 that Mr.
Lawson landed in Wetaskiwin, a com-
p.ete stranger. In discussing the mo-
tive which led him to seek Wetaskiwin
as the scene of future operations, he
stated that his family was growing up,
one daughter going t> high school, and
he felt it incumbent upon himself to
Iccate in a town with good schools and
homes and with modern light and water
systems. He first worked with a mer-
chant “across the track,” as they say
when they refer to the older portion of
the town, handling the books and help-
ing to sell fruit. It was in the follow-
ing February that the' opportunity was
presented to securc one of the largest
stores in the heart of the business dis-
trict, and the $1,500 worth of boots and
shoes and men’s furnishings with which
he began business was given to him by
the old Kelowna concern in lieu of cer-
tain dividends to which he was entitled.
When he moved in he occupied only the
front portion of cne store, then dry
goods were added in the spring of 1917,
after which the adjoining store in the
brick block was rented for a grocery
department.

The store now carries a stock of goods
to the value of $30,000, it is finely
equipped throughout with fixtures, and
is ranked as one of the largest con-
cerns in town. Some time ago a limited
company was formed with Mr. Lawson
as president and general manager. There
have not been any unusual crops in the
district to warrant the phenomenal de-
velopment, but there hag always been a
very fair crop, and the farmers, who
largely engage in mixed farming, derive
a very large revenue from the sale of
cream. This is all cash business, and
the Laws)n store reaps the benefit. On
an average Saturday cream checks to
the value of about $400 are cashed in
the store.

Advertising Helps

As might be expected, the use of
display advertisements of liberal size
Fas played an important part in the
success of the store. Grocery specials
“for one week only,” feature these ad-
vertisements. At the present time a
guessing contest is in full swing, with
an automobile valued at $1.620 as the

e v
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prize. Each dollar spent at the store
entitles the customer to one estimate as
to the number of kernels of wheat in a
glass pickle jar.

But whatever methods may be em-
rloyed in this store there is one element
that supersedes them all, and that is
the personality of the president. He
has the inborn faculty of winning the
confidence of the people, notably the
members of the farming community.
Cther merchants told him he would fail
in 8ix months, and travellers looked with
skepticism on hig efforts. Wetaskiwin
used to be a good town they told him,
but it had gone stale. Inadvertently
they hit on the very thing that gave this
live wire hig opportunity. He proceeded

October 10, 1919

to freshen things up, and states that he
would have been well satisfied if he had
worked his business up to the $100,000
years

mark within seven
three.

Mr. Lawson exercises the same influ-
ence over his clerks ag he does over the
buying public. He uses great care in
the selection of these clerks, and gives
them such a square deal that they are
working for him every minute of the
cay, bound with ties of loyalty that
means a  cheery, optimistic spirit
throughout the stire, and every effort
made to give service, which is the dyna-
mo that is driving all the wheels of
this big and constantly growing busi-
ness.

instead of

Charges Re Dominion Canners Denied

Director of Company Claims Charges Are Preposterous and
Occasioned by Malice—Seeks Opportunity to

Refute

TTAWA, Oct. 8.—(Special).—In
Oconnection with the charges mad:

in the House of Commons this
week by the leader of the Opposi.ion, D.
1:. McKenzie, that the Dominion Can-
rers had supplied the soldiers with adul-
terated feed, CANADIAN GROCER in-
terviewed F. R. Lalor, M.P., who is one
of the directors of the Dominion Can-
ners.

The discussion of the canned goods
rege on the presentation of a motion b,
the leader of the Opporition calling for
the production of all papers and corre-
spondence having any bearing on con-
tracts between the Government and the
Dominion Canners. Mr. McKenzie read
a serieg of letters alleging that there
were pebbles in cans supposed to contain
pork and beans, and that filth had been
put in cans sent to the soldiers. Consider-
mg that about sixty million cans had
veen supplied, he drew the inference
‘hat trainloads of pebbles and so forth
h1ad been put up by the Dominion Can-
ners and supplied to the Government in
place of food. He asked for an investi-
zation and the resolution for the pro-
duction of papers was carried.

In discussing the matter with the
Ottawa representative of CANADIAN
GROCER, Mr. Lalor said that the whole
story arose as a result of spite on the
part of certain individuals who were en-
deavoring t> injure the company, and
particularly the Simcoe plant. There
was no truth in the charges as made,
and he expected to bring the matter up
in the House for the purpose of making
an explanation if he could secure an op-
portunity to do so., With regard to the
evidence which Mr. McKenzie had pre-
sented in support of his allegations, he
said that affidavits had already been
secured from those who had been quoted
us evidence, proving that the stories
were untrue. In the case of agricul-
tural products, such as peas and beans,
gathered and shipped under urgent con-

Them

ditions, it was impossible to prevent an
cccasional particle of perfectly clean
foreign matter, such as minute pebbles,
vrcasionally getting mixed in with the
contents of the can; but that always
happened, in spite of every effort to pre-
vent it. But to assert that this occur-
red in anything excepting small quanti-
‘ies and in rare instances was abso-
lutely untrue. All the goods concerned
were inspected by officials appointed by
the War Purchasing Commission, who
ipened cans at random, and if there had
veen such conditions as were reported,
the goods would never have got past
them.

As for reports of unclean and insani-
tary conditions, in any wooden canning
plant where the employment of very
iarge quantities of steam are necessary,
with the consequent prevalence of mois-
ture, and where debris will accumulate,
gome untidiness will be found, but this
15 purely incidental to the day’s work,
and such conditions were daily made
right, as the Government inspectors in-
s'sted that they should be.

The impression allowed to get abroad
bv such irrespnsible statements as were
quoted in the House is a bad one, and
Mr. Lalor declares absolutely baseless.

WILL ENFORCE RULE REQUIRING

14 OZ. LOBSTER TO THE CAN

With the opening of the new lobster
year the lobster canners of the Maritime
Provinces will ‘be compelled to put 14
ounces of dried lobster meat in a can, as
provided by the statute. During the
year about to close, departmental regu-
lations provided for 12 ounces of dried
meat per can. At a conference on Oc-
tuber 3 between members of the Marine
and Fisheries Committee and officials of
the department, including George Des-
barats, Deputy Minister, the department
announced its intention of dispensing
with the regulations and adhering to the
terms of the statute.

e
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Wholesalers and Retailers Confer

Representatives of Toronto Wholesalers Discuss With City
Retail Grocers Matters of Vital Interset to

Both Factions of the Trade.

sale grocers of Toronto met with

grocers’ section of the retail mer-
-chants’ association on Monday evening
of this week, to consider the six ques-
“tions that were brought before the meet-
ing of the wholesalers in Ottawa in Aug-
ust last. The questions are as follows:

The Questions

1. Do you consider that wholesale grocers should
sell direct to hotels, restaurants, farmers’ cluns,
-co-operative societies, mail order houses, chain
stores, and to customers who are not actively
-engaged in the refail trade?

2. Do you consider that the wholesale and re.
tail trade should carry the stocks of the difi:rent
staple lines of goods, such as canned vegetables,
fruits and fish, jams and jellies, etc., by placing
~orders in advance?

3. Provided the wholesale trade agrees to elimni-
mate a great many injurious practices that are
mow carried on in the trade, do you consuler
that it would be advisable for us to agree Lo make
all our purchases through the wholesale trade of
the goods that the wholesale grocers handle, and
which we require, instead of buying direct from
the manufacturers?

REPRESEN’I‘ATIVES of the whole-

4. Do you consider that wholesale grocers should
sell to persons who have no knowledge of the
grocery busine:s and supply them with more
stock than they have capital?

5. Would you be in favor, through the Grocers’
Section of our Association, of giving retail gro-
-cers a certificate stating that they are qualified
retail grocers?

6. Do you consider it advisable that wholesale
grocers should sell to retail grocers who have
failed in business, and who have been in the
babit of price-cutting, and who have settled their

Mabilities at a percentage on the dollar more than
onece?

Wholesalers Present

The wholesalers present were: Hugh
Blain, W. P. Eby, D. Blain, H. Hardy,
H. H. Paffert, T. H. Kinnear, T. J. Med-
land, F. M. Sloan, and B. Robinson. The
questions as to whether wholesale gro-
«cers should sell to boarding houses and
consumers generally in the city of To-
ronto, was left to a committee of retail
grocers to confer with a similar com-
mittee from the wholesalers. The re-
tail members of the committee are Robt.
Dowson, Geo. H. Thornley, W. J. Parks,
J. F. Ardell, E. W. Duke, J. L. Casey
and D. W. Clark. In regard to question
two, Hugh Blain, of the wholesalers,
moved, and D. W. Clark of the retailers
seconded, that stocks of canned vege-
tables, fruits and fish should be carried
by the packers, in storage, until such
time as purchase is desired, and then the
.cost could be charged to the cost of goods
to the wholesaler, at the time of delivery.
Questions four and six were considered
wholly within the confines of the whole-
salers’ business, and were matters over
which the retailer had no control,

Following a discussion on the above
~questions, Hugh Blain of Eby-Blain,
wholesale grocers, gave an instructive
talk on organization, and in the course
.of his remarks, stated that in the mat-
ter of retail grocers being discriminated
against, in favor of cut-rate stores, and
such like, he believed that if the organ-
“ization of retail grocers was what it

ought to be, such diserimination would
be impossible. T. H. Kinnear also ad-
dressed the grocers. He pointed out
ihat he had instructed all his travellers to

27

talk up the Retail Grocers’ Association,
urging their customers to enlist in its
membership.

Representatives in Council

The grocers of the city of Toronto also
intend to have representation in the'’
City Council, and with that idea in mind,
nave a committee at work now, looking
up candidates, and taking preliminary
steps towards organization, so that when
the time comes, they will be ready for
the campaign.

Closing Store Changed Character

Court Case Gives Damages Against Merchant Who Closed Store
After Long Operation in One Character

N interesting and important case

was heard in the Montreal Court

of Reviews, dealing with the right
of a tenant to vacate the store, thus
changing its character, when called to
the colors.” Mr. Justice Monet, in the
Superior Court, held that the calling to
the colors represented a force majeure
which relieved the defendant from lia-
bility to his landlord under the lease.

The appeal from this judgment was
heard by Mr. Justice de Lorimier in the
Court of Reviews, who reversed the
judgment on the ground that force ma-
jeure had not been pleaded, and that,
therefore, the case must be decided upon
the merits of the fact as to whether the
defendants had the legal right to close
the store in the circumstances revealed
in the evidence. His Lordship held that
he did not, and reversing the judgment
of the Superior Court, rendered judg-
ment for the plaintiff.

Closing of Adjoining Store Caused In-
jury

The store in question was a butcher's
stall in premises at 628 Parc Lafontaine,
Montreal, immediately adjoining and
communicating with a grocery store oc-
cupied and conducted by J. O. Deziel,
landlord and plaintiff in this action. The
said part of the premises was leased to
the defendant Chamipagne specifically
as a butcher’s stall as from May 1, 1916,
at a rental of $25 month. It had been
used as a butcher’s stall for a period of
twenty-five years previously and de-
fendant occupied it as such until April,
1918, when he was summoned to his
military duties under the obligations of
the Military Service Act, then in force.
He accordingly closed the store, and
plaintiff sued him for $410, being 13
months’ rent—the lease was made out to
May 1, 1919—875 damages, and $10 cost
of protest served on defendant. The
plaintiff pleaded that the closing of the
butcher’s store meant a certain loss of
custom to his grocery store, as with one
communicating with the other each
brought trade to the other in the ordin-
ary course.

The plea of the defence was that
no rent was owing at the time the store
was closed, and sufficient furnishings
were left on the premises to pay for the
rent for the balance of the period of the

lease, and that, in any event, the plain-
tiff’s action was premature.

Closing Store Changed Character

The actual issue was whether defen-
dant in closing the store had rendered
himself liable to his landlord through
changing the designation of the place.
It had been established that the estab-
lishment had served as a butcher’s
store for at least twenty-five years,
and that it was leased to defendant for
that purpose. Article 1626 of the Civil
Code provided that the first obligation
of the lessee was “to use the thing leased
as a prudent administrator for the pur-
poses only for which it is designed and
according to the terms and intention of
the lease.”

Did the closing of a store by the ten-
ant constitute a change of designation?
Justice de Lorimier asked.

Plaintif Had Tnterest in Maintaining
Character of Store

His Lordship quoted different authors
in support of an affirmative reply to his
question, and to support a ruling to the
effect that the proprietor of a store has
an interest to demand that the custom of
the store and the character under which
it is known to the public shall not be
changed. This gave him, the Judge said,
a right to have the lease quashed if such
change was made. Without this right the
landlord would suffer damages through
the fault of his tenant,

In this instance, the Court found
there could be no doubt that in the light
of the facts, plaintiff had an interest to
have the store in question kept open in
order to maintain its custom, either for
the benefit of plaintiff’s own trade as a
grocer or to preserve the commercial
value of the location of the store leased
to defendant.

The Judgment

“The plaintiff having a serious motive
for demanding the quashing of the
lease,” concluded Justice de Lorimier,
“we are unanimously of opinion that the
judgment appealed from, which refused
his demand and dismissed his action, was
in error. It has been established that
defendant paid plaintiff $50 as rent for
the months of April and May, 1918. Cre-
dit for this must be given, and the Court
cannot allow the sum of $75 demanded

Continued on page 45
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How Other Merchants Write Ads.

Some Suggestions From Other Advertisers That May be of Service in Formulating

HERE are some merchants who

I have a gift in the matter of laying

out advertisements, and in saying
exactly the right thing to catch the pub-
lic attention. There are others, and un-
doubtedly this is by far the larger class,
who find the make up of an advertise-
ment one of the difficult tasks, a task
that for that reason is often relegated
to some spare minute that is hoped for,
before the actual need for the writing of
the advertisement arrives.

As a matter of assistance to those
who find it difficult to get anything to
say to introduce themselves, or their
store or their goods to the public, there
is printed herewith a series of opening
paragraphs from a number of other
merchants that may afford some assist-
ance to the merchant who finds writing
advertisements a bugbear. It is not
suggested that these beginnings are al-
ways the most happy, or that they could
not in some instances at least be im-

proved. They do, however, give some
hints of how other merchants have suc-
cessfully introduced their advertise-
mendts,

The limitations of space have prevent-
ed the reproduction of these headings in
facsimile, the display head being mere-
ly represented by capitals. The word-
ing however, will itself suggest the lay-
out.

Sutherland & Robinson, Brandon,
Man., introduce their advertisement in
the following effective manner:

ORDER YOUR GROCERIES IN CASE
LOTS

And Get Our Special Cash Prices
We buy in large quantities and nearly
always direct from the manufacturers,
thus climinating the jobber’s profit and
giving you the benefit.

Herbert & McGregor, Brandon, Man.,
head their advertisement:

CASH BUYERS ARE MONEY SAV-
ERS
The Keyes Co-operative Trading Co.,
Keyes, Man., uses this method of getting
attention:

THE PEOPLE’S STORE
MOTTO: “All for Each; Each for All”

The people of Keyes and surrounding
district had the honor of shaking hands
and conversing with H. R. H. the Prince
of Wales, the Prince leaving his car for
the purpose,

Keyes was good enough for the Prince
—why not you?

We were pleased to see him, and shall
be just as pleased to see YOU.

The W. W, Cooper Company, Swift
Current, Sask., feature the store's ser-
vice as a leader in their advertising.
Here is a specimen:

COOPER’S FAMILY GROCERY LIST
Make good use of our splendid service.

Advertising Ideas

We deliver all over the city. Your order
will receive careful attention and we
carry the best quality groceries only.

Stepney & Company, Dodsland, Sask.,
introduce their advertising as  follows:

STEPNEY & CO.
The Quality and ' Service Store.

Store of One Price
“THE LURE OF THE ELSEWHERE”

Seme people are afflicted with the
“Fallacy of the Elsewhere.” The fal-
lacy of the elsewhere is the delusion that
makes far-away fields look more green.
It is the delusion that prevents any man
from being a prophet (with honor) in
his own country. This week we received
a grocery catalogiie from the supposed-
ly cheapest mail-order house in Canada;
compare their prices with ours, it will
only take a few minutes to read this ad-
vertisement; read it carefully and slow-
ly, it will pay you. ‘

The Veteran Grocery, Weyburn, Sask.,
head their advertisement with a stock
cut followed by these words.

DON’T FORGET
when you make out your grocery order,
that the place to get

The

THE BEST GROCERIES

is here. We carry all the well-known
brands of high class Groceries and pure
foods.

Our service is courteous, our delivery
prompt, and our prices always reason-
able.

McBride’s, Ltd., Weyburn, Sask., uses
a good-sized illustration with the follow-
ing matter set around it:

OUR GROCERIES ARE SUPERIOR IN
QUALITY

BUY OUR DELICIOUS BAKERY
GOODS

Eating good food means good health;
eating poor food means poor health.
Therefore, you can’t afford to use poor
groceries.

R. M. Spratt & Co., General Merchants
of Castor, Alta, introduce their grocery
department in the following way:

SOME HARVEST AND THRESHING
SPECIALS IN OUR GROCERY DEPT.
COME TO US FOR YOUR GROCERIES

Geo. H. Bishop, Carp, Ont., lays the
stress on the freshness of his stock:

For Your

Fresh Fruits
and Vegetables,

Groceries, etc.;

Johnston Bros.

XXX Bread
Parisian Laundry Agent
Try our Gasoline for your Auto. at front door

Live Poultry Wanted
Brown Bros.

This advertisement appeared in a rural paper recently.
but an effort that apparently needs some direction.

It shows an effort to cultivate business,
In another column is a resetting of the

advertisement, making exactly the same points.
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FRESH GROCERIES
When you buy Groceries and Provis-
ions. you want them fresh and clean.
Stale goods are dear at any price. Our
aim has been to buy in such quantity
that we will have fresh goods always
on hand.
A. C. Barnett, Tweed, Ont., writes his
advertisement in this manner:
GOOD CUPS OF TEA

There is no part of the meal that
touches the spot like your cup of tea—
provided it is good tea. That’s one of
the things this store prides itself on,

Griffin Bros., Brampton, Ont., use this
introduction:

THE STAR GROCERY
Phone 374

Bring Us Your Next Grocery Order—
We guarantee satisfaction in all lines.
We have a full line of Fruit and Vege-
tables, fresh from the gardens every
day. Specials for the Week:

W. E. Coats, Brampton, Ont., begins
his advertisement in this fashion:

W. E. COATES
Phone No. 13 Grocer Main St. North

OUR AIM—To Please.

OUR MOTTO—Lowest Prices Consist-
ent With Quality.

FARMERS—We have an order for
500 dozen strictly Fresh Eggs, will pay
highest prices.

Wm. Hogg, Gravenhurst, Ont., begins
as follows:
The Store That Makes the
Jealous—SPECIAL

Others

CANADIAN GROCER

H. Malcolmson, Chatham, Ont., speaks

of market conditions:
CHEAPER PRICES .

As we stated some days ago, most
prices are on the declining side. We are
just as glad of this as you are for we
have hL:d to pay such high prices for
goods, there was neither profit nor plea-
sure in business.

A. J. Langley, Welland, Ont., has in-
troduced a new store method to the
public:

JUST A FEW WORDS TO THE PEO-
PLE OF WELLAND:

Just one week ago we opened up our
Cash and Carry Self-Serve Grocerteria
in the Basement of our store.

Did you ever stop to think what a

29

Cash and Carry Self-Serve Grocerteria
Means ?

Do you realize that with no clerks or
no delivery it means a big saving?
READ OVER OUR SPECIALS BE-

LOW AND BE CONVINCED

James Stables, Newcastle, N.B., heads

his announcement as follows:
STABLES’ GROCERY, PHONE 8
THE PICKING SEASON IS NOW ON

We have Green Tomatoes, Red and
Green Peppers, Celery, Cucumbers, Cab-
bage and Ripe Tomatoes, Whole Pickling
Spice, Whole Cloves, Whole Ginger,
Turmeric, Celery Seed and Mustard

Seed. Proof White Wine and Cider
Vinegar.

Acute Shortage of Jams in Britain

Scarcity of Fruit Crop Has Prevented Putting Up Adequate
Quantities—Price Double Last Year’s Figures °

TTAWA, Oct. 8.—(Special).—The
OBtitish Trade Commissioner in

Manchester advises the Department
of Trade and Commerce that there is a
great scarcity of jam in Great Britain,
which will amount to a serioug shortage
rext sprinz. The high prices for fruit
1esulted in small stocks being laid
dewn. Raspberrics, currants, gooseber-
rres and strawberries advanced to, in
some cases, more than double last
year's fruit .prices, plums alone being

Always a Fresh Stock

Fresh Fruits and Vegetables
Staple and Fancy Groceries

One of Our Pure Food Specials

Johnston Bros.” XXX Bread

Parisian Laundry
Agent

the front
quality
oils.

Leave your laundry
with us for quick and
satisfactory service.

Gasoline

Fill up your auto at
door.
gasoline

Live Poultry
Wanted

Best Bring your poultry to
and us. We pay highest
market prices.

BROWN BROS.

Chester, Ont.

The resetting of the advertisement appearing

in another column,

which CANADIAN GROCER

believes presents the ideas of the regular advertisement in a more attractive and effective form.

plentiful. The high cost of sugar, labor
and containers also discouraged produc-
tion of jam. Considerable quantities of
Australian jam have recently been of-
fered. The “Government contryl” prices
are now as follows:

Retail
per pound
Strawberry s. 2d.
Raspberry
Black Currant
Red Currant

1%ed.

1%d.

1%d.

. Y%d.

10%d.
M,

MOLASSES LIKELY TO COST MORE

It is expected that the price of molas-
ses will continue high, and it has been
felt, in some quarters, that there will be
higher prices in effect next season. The
present market is decidedly strong in
“the island,” and farmers there are re-
ported to be holding out for well over
a dollar per gallon.

The present high prices obtaining
for refined sugar are bound to keep the
molasses basis high, and the producers
will assuredly ask a price for their cane
which will net them as much, if not
more, than it would if turred into sugar.
Some feel that there will be an ample
supply to carry the trade over the winter,
as far as Canada is concerned, out of
1919 production.

Ome of the recent developments which
will serve to firm the market is that of
a recently-emplaced embargo by the Bar-
badoes Government, forbidding the ex-
port of molasses, practically, after orders
in hand are filled.

— -

The Ret-Sol Tea Co., have opened a
store at 467 College street, under the
management of R. McInnes.
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RECKLESS CHARGES UNDER PRIVILEGE
HE charges made by D. D. McKenzie, Liberal
House leader at Ottawa, recently against the

Dominion Canners were charges made under the
privileges of the House. On the evidence presented
to support these charges they seem to have heén
absolutely untempered by reason. At the present
time any large food manufacturing concern is
somewhat under public suspicion, absolutely aside
from whether there is any justification for such a
feeling or no, and therefore if for no other reason
charges that are made under privilege and which
cannot therefore be challenged by legal action.
should be made with a very careful discrimination.
If the papers for which Mr. McKenzie applies can
prove his case, then they should have been permitted
to do so.

On the face of the matter the contention of the
company that the British Government, after having
carefully investigated somewhat similar c¢harges two
vears ago, paid the whole bill of the company with-
out deduction or rebate seems to be an evidence of
reputable dealing on the part of the company that
will be dithicult to refute.
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THE WAY TO CONTINUE PROSPERITY
UT of the fiftv-seven cloth factories which helped
to make the wealth of Armentieres before the

war, And yet the people of the
¢ity are looking hopefully ahead to a future when
the pre-war industry and prosperity of the town shall
In the ruins they see a vision
ruins among which workmen

one is working now.

have been resumed.
of a new city arising
«till encounter the fumes of mustard gas.

It is only when we think of such cases that we
understand how relatively small is the
struction in Canada. In the ruined cities of France
hundreds of workmen and their families have re-
turned to their former homes, or what is left of them,
and -are now unemploved.

task of recon-

razed to the
Despite the cessation of the manufacture

[n Canada not a factory has been
oround.
of war material practically every establishment is in
operation.

It is a small task to be accomplished. All that
is required is a little team-play on the part of the
citizens. This can be accomplished by supporting
the country in its Victory Loan 1919. The country
needs financial assistance that it may continue the
projects it has undertaken in order to avoid unem-
plovment; that it may lend money to Great Britain
and Allied countries; that they may buy our pro-
ducts and thus maintain the prosperity of our farm-
ing, lumbering, fishing and manufacturing indus-
tries; to enable us to look after the men and the
dependents of the men who have made this pros-
perity possible.

Editorials You Should Read

EXALT COMMON SENSE

“I F ever there was a time when the American
people should preserve their habits of
common-sense and self-control it is just now,
when we have the great hue and cry about the
high cost of living. Wild excitement, thought-
less charges and counter charges of profiteering
and graft and, most dangerous of all, ill-con-
ceived and hasty legislation will not help to
restore normal conditions, but in fact, will di-
rectly hinder them. The cause of the great
increase in the cost of everything must be borne
in mind and also the means of finally remedy-
ing the trouble.”—*“The Journal of Commerce,”

BRAINS

IN Bengal and the Philippine Islands it re-
quires the labor of one man for eighty days
and the use of a yoke of oxen for twenty days,
to produce 1,000 pounds of rice.

In Japan, without the use of any animal, 120
days are required to produce 3,000 pounds.

But in the rice-growing regions of Texas
and Louisiana, with the aid of machinery, the
maximum of expended time of human effort
on one acre is-two days, and with the use of a

team for a day and a half, the production is
64,800 pounds.

Yet they say that we should not pay for
brains.—*“The Citrus Courier.”
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Canadians Will Buy British Foods

[

31

High Prices Will Not Debar Better Products—Supplies May be Short for Immediate
Present—Work, and More of It, the Great Sedative for Industrial and
Other Workers, Says British Manufacturer

in selling to the Canadian trade

various food products produced in
Creat Britain, is the opinion of Ivor F.
Malcolmson, managing director of
Grimble and Co., ;Limited, malt vinegar
brewers, Cumberland Market, London,
England.

Interviewed at the Ritz-Carlton in
Montreal by CANADIAN GROCER, Mr.
Malcolmson expressed his conviction
that there is a class of trade in Canada
whnich will buy and use the higher grade
products offered them by the British
manufacturer, even though, at the pres-
ent time, there is little surplus of these
to export to the Colonies or elsewhere.
Colonial trade is desired and will be
sought, Mr. Malcolmson states, and it
is tu acquaint himself of the actual con-
ditions here and of the prospect for the
yvears immediately ahead, that he has
paid Canada a visit. The plans of his
company will be definitely decided upon
when he returns tuv the home office.

In speaking of the product in which
he ig directly interested, Mr. Malcolm-
son stated that, although this was at
present almost double the price of com-
petitive vinegars sold to the Canadian
trade, there were many high-class in-
stitutions which would pay the higher
price, and that a considerable number
ol people would appreciate the value
of the well-brewed, quality vinegars,
and continue to purchase them.

“It has been stated that the British
raanufacturer of food products has
enojugh demand at home for all the pro-
dact he can manufacture,” said CAN-
ADIAN GROCER. :

“That is quite true, and at present
there is demand for all the product that
can be turned out—in fact more could
be sold right at home, now. But we
arc looking ahead to the time when we
stall want the trade farther away, and
the only way to anticipate that is to
make plans now for the time when. we
can supply export trade more steadily.
It is the latter trade that really pays.”

THAT there will be little difficulty

Present Difficulties
Turning to the present conditions that
confront the British manufacturer, Mr.
Malcolmson made some important ob-
servations. It has not been rosy for
him of late, and restrictions have been
thrown about him that make his busi-

ness development a thing most difficult.

In the first place, there is the over-
shadowing labor situation. It is para-
mount, and until a settlement has been
arranged which will satisfy the ma-
Jority, there is little promise of relief.
“It ig not the high cost of living that is
ut the root of the present unrest, but
the high cost of loafing,” said Mr. Mal-

ccimgon., “Until men learn to work and
work hard, to real'y produce efficiently,
there will be little or no relief. And
they have made demands that are now
becoming unreasonable and which can-
not be entertained.”

There is little desire upon the part of
the manufacturer to treat the worker
with anything but consideration. In fact
the Government of Great Britain, it was

IVOR F. MALCOLMSON,
Managing director of Grimble & Co.,

Ltd., malt

vinegar brewers of London, England., who is

visiting Canada to get a survey of conditions
here in preparation for later business,

pointed cut, has acquiesced so frequently
in granting the demands and requests
of the wage earner that he has often
grown arrogant, and any extremity in
which he may enzage he does not con-
sider too unreasonable. “The unskilled
luborer of to-day,” continued Mr. Mal-
colmson, “is drawing the wages paid to
highly skilled labor before the war, and
yet he is not satisfied.”

The question of hours has been a big
one, and yet Mr. Malcolms)n stated that
the production has fallen out of all pro-
portion to the fewer hours that have
been adopted. In & reduction of hours
of labor of, say, 25 per cent.,, the ef-
ficiency of the workers would show a
falling off of fully 33 1-3 per cent. This
¢mplaces a great burden upon the manu-
facturer. ,If he were delivering goods,
for instance, and had 100 vans, he would
simply have t» increase the number of
these delivery rigs very greatly to main-
tain the demand ‘¢ which he catered.
And, incidentally, Mr. Malc)lmson
pointed out that the drivers would just
take their time at meals during the
noon-hour. Perhaps they would even
not wait until noon, and then they would
take as long as they chose, and unhitch
their horses at 4.30 or 5 in the after-
noon. In many cases very unfair ad-
vantage was taken of the employer.

Seme Comparisons

In continuing, it was pointed out that

the investor or the shareholder had little

* before

cncouragement under present conditions,
as compared with the worker. Natur-
ally, any enterprise needs capital and
cannot exist without it. What has really
happened of late was pointed out in this
way:

“One of the greatest organizations
formed in recent vears is that of the
Federation of British Industries. This
vrganization has secured a great deal of
valuable information and one of the
recent fac's established by it is that out
of 100 units of production, the stock-
Lolder or investor gets an average of
2+4 per cent, whi's the balance, or 97%
»er cent., goes to the worker. This is a
fact established by the investigations
conducted, and when the facts are placed
Parliament in the near future
Lthere will be a great deal of astonish-

ment—a good many surprised individ-
uals. These investigations ¢)ver most
industries, excepting that of textiles,

and these will report later.”

For light and water, the manufacturer
nas had to pay much higher rates of
late. It was pointed out that, as a mat-
wer of fact, the manufacturer could, on
kE.s own account, produce the amount of
electric current that he wanted—even
though a lesser amount by far than the
publicly-operated utility was producing,

fcr decidedly less money. The multi-
plicity of inspectors, officers, ete.,
served to make the ov:rhead cost of

operation decidedly high, and often re-
!7 excessive.

[0 rhd -t
Adopts Profit-Sharing System

“In my own plant I have had very
little difficulty with labor. We pay our
men what we consider a fair wage and
then they share in any excess profits.
I'or instance, we will say that a week’s
production is based at 10,000 units. If
that is surpassed and 12,000 units pro-
dnced there is a pro-rata division of the
additional profit represented by 2,000
units extra, based on the earning power
of the workman. This is the only fair
vay, to my way of thinking,” said Mr.
Malcolmson. “And if a man wants to
better himself, he has the opportunity
of applying himse.f, working hard, and
attaining a better position. It is up to
himself whether he remains a laborer or
rises to a better-paid position.”

The excess profits tax was a great
handicap to many manufacturers in the
Old Country. There, as Mr. Malcolmson
pointed out, the Government took 80
per cent. of the profits, and this made
it utterly impossible for the manufac-
tarer to proceed with expansion, even
though the prospects were most excel-
lent. Had this expansion not been fore-
stalled, the increased plants and new

Continued on pag: 45
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Present-Day Expenses and Margms

Harvard’s Analysis of 1915 Compared With Some 1918 Records

the records of some 500 grocery

stores, and, from th2 correlation of
those records, deduced averages to cover
margins, cxpenses and net profits. Tak-
ing $1 worth of goods, that dollar is
found to split up into the following con-
stituents:

Expenses for

Buying

Wages of sales force

Advertising

Wrapping, ete

Delivery Vb

Management and Office

Office supplies, ete.

Rent

Heat, Light and

Insurance ...

Store Equipment,
Dtprumt)on

Taxes

Telephone

Ice, ete.

Miscellaneous

Bad debts P UL

Stock deprecmtmn

I N 1915 Harvard University examined

g S SIS

Repairs,

Total
Profit

Sale Price

Now, it is g peculiar thing, but Har-
vard to-day states, I am informed, that
the average expense throughout the
country is around 14 per cent. for re-
tailers and 7 per cent. for wholesalers.
Where or how the University gathered
such data I do not know, but I should
hazard a gucess that it is not authentic,
for I am certain the cost is higher to-
day than in 1915—except on one possible
basis: that values are so very much
higher to-day that the advanced expense
had been more than absorbed in the en-
hancement of prices.

Atlantic and Pacific Expense Increased

Yet against any such reasoning we
have the actual report of the Atlantic
and Pacific Tea Company which operat-
ed in 1916 on 14 per cent. expense, and
in 1917 carried an expense burden of 15
per cent., due principally to having to
renew a number of leases on a hicher
rental basis.

When we consider that, the “A & P”
runs some 4,000 stores, operates its own
very large wholesale organization, buys
down to the bone, renders a curtailed
service which runs from what might be
called limited to none, except a single
clerk in some stores, and that the sales
in 1917 were some $112,000,000, it hard-
ly seems possible that anybody can count
on operating a retail grocery store to-
day for less expense than he could have
run it in 1915,

In passine, it may be as well to glance
back over those A. & P. figures to get
a fair idea of the importance of 1 per
cent. in our business. For that 1 per
cent. on $112.000.000 made an aggregate
sum of $1,120,000.

Some Close Figuvring

1 know another chain of stores, not

~ be made profitable.

By HENRY JOHNSON, Jr.

neariy so large as the A. & P, which is
operated on the limited service plan, and
the expense averaged in that chain 12.73
per cent. last year. There was a net pro-
fit of 2.63 per cent., and a gross margin
of 15.36 per cent. How was it done?
Search me—except that I see g gleam of
light in the fact that the sales per per-
son engagea in the business, counting
the manager, clerks, office help, every-
body, were $1.205 per month. So the
“impossible” always has to be revamped
to fit new conditions.

Close examination of our business and
what we are doing, like the above, is
very needful to-day, and the results can
I have one friend
who has a small business, but it is pro-
fitable, and he makes it so by wa:ching
aad analyzing it. A time ago he found
that 50 per cent. of his sales were of
merchandise which he did not keep to
exceed 48 hours—bread, fruits and vege-
tables, flour, bacon, eggs, butter, ete,
He discovered that he had been carrying
50 cases cvaporated milk to “protect”
himself and “get inside costs,” perhaps,
whereas five cases would be ample for
his needs. He buys milk now from week
to week and has just so much free capi-
tal for other uses.

Eliminate Unprofitable Customers

The next step taken by my friend was
similar to one I took years ago. He de-
cided to confine his efforts to customers
who paid him a profit. If ong seemed
inclined to drive a bargain he spent little
time with her. An example will indicate
what I mean.

A woman came in with a list and said
she wanted to “see what he could do for
her on it.” He smiled and told her very
courteously that he did not think he
conld meet her views. He said: “Now,
probably you have in mind one of the
cut-rate, short-service stores, where the
goods—O, the goods are just as good as
mine—but the service is hardly as care-
ful and exacting as mine. You see, I
handle practically all the goods that
go out of here, and not only do I know
them to be first-class, but they are
handled with care. So if you are looking
for odd prices on certain things, there
is a store right up street where you can
et that kind of service.”

He talked a bit more on the same line,
and was so pleasant about it, so cour-
teous, so manifested his entire good will,
that the customer decided not to go
elsewhere, but gave him her order—
about $6 worth—and has traded with
him since. He keeps a good store, and
keeps it clean and attractive. He waits
on people with the personal note of
greeting in his salutation—and he is
satisfied.

Mixine the Figures

In Philadelphia the Campbell Soup

people seem to be charging $1.12% per

dozen and advertising the soup to retail
at 12¢. An accounting editor who ana-
lyzed the figures a time since, stated
that the net profit on the soup, allowing
17 per cent. expenses, was practically
5 per cent. Being ‘questioned, he set
forth his figures as follows:

“Paying $1.12% and ' getting $1.44
leaves a gross profit of 31%c a dozen.
Cost of doing business is 17 per cent.
on selling price of $1.44, or 24%c¢; 24%c,
expense of doing business, from 31%%e,
gross profit, leaves 6%c net profit .
and this fraction, according to my cal-
culation, is substantially 5 per cent.
Either this is correct, or I am an ab-
solute and unmitigated ignoramus on
figuring profits.”

It is obviously not correct, yet the
editor is not, probably. what he says he
is. But he has made a mistake which,
in the circumstances, is hardly excus-
able. For if we take 24% from 31%
we chall have not 6'¢, but 7. And this
error could have been avoided by the
simplest kind of cross: checking. For,
let us take the $1.44, the sclling price,
and see what 5 per cent. thereon is. Ten
per cent., obviously, is 14.4 cents, and 5
per cent. is half thereof, or 7.2 cents.
Thus the figure, 6% is so glaringly out
of the way that anybody would naturally
check it back to see thé mistake. So he
is right that the net profit is ‘“‘substan-
tially” 6 per cent., but his 6% cents
would show a profit much more nearly
substantially 4% than § per cent.

What is a Just Profit?

But the principal point about the soup
story is, what is a just margin and pro-
fit? The 31% cents on the sale of
$1.44 figures out 21.87 per cent., and if
we take 17 per cent. as your actual ex-
pcnse you will have left 4.87 per cent.—
“substantially 5 per cent.”—and that,
to my mind, is an ample margin and
rrofit on an article so staple as Camp-
bell’s soup. I speak of this because
there has been a lot of complaint in
FPhiladelphia of lack of profit on this
article, and the complaint certainly is
not justified if the figures quoted reflect
current conditions in that market.

1 see that one of the food administra-
tors of Illinois has arrived at the con-
clusion that a cash business does not
admit of all the privileges necessary to
a syccessful business—that is, that cer-
tain service must be eliminated in a cash
business which many people are willing
to pay for. He therefore advises a
thorough study of the four-square plan
of operating. That plan, as it has been
discussed rather widely of late, provides
an additional charge for credit, or for
delivery, and a higher charge for both.

I think that no such remedy will fit
all cases. The fact is that there must
be stores of various characters to fit

(Continued on page 44)
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Grocers’ Net Profit 2.3%

Harvard Bureau of Business Research Also Reports Average
Overhead Reduced to 14%—These Figures Are for
the United States, but Would Closely
Parallel Condltlons in Canada

HE Bureau of Business Research

of the Harvard University has

just made public its findings com-
piled from various sections of the coun-
try during 1918, where in grocery stores
made an average gross profit of ap-
proximately 17 per cent., a net profit of
2.3 per cent., and reduced their overhead
to 14 per cent. during the year. This
item of overhead, of course, is averaged.
There are retail grocers in California
who submit regular reports to this Bu-
reau, whose operating expenses have
averaged far more than 14 per cent., due
to high wages and other expenses in this
State. |

The items in this expense include a
fair salary for the proprietor, rent,
wages, interest on borrowed money, de-
preciation and the proprietor’s net in-
vestment,

We herewith submit a dctailed analy-
sis which is self-explanatory:

No comparison is made between 1914
and 1918, but the Bureau states that the
cost of selling, delivery and buying and
management have decreased, while most
of the fixed charges have increased.

Detailed analysis of operating expense

and profit, based in both cases on the
sellinz price, are:
Low High Av.
Wages nf nnlrsfur\« e ¥ 8.7 4.7
2 82 0.2
“nwpl ¢s and other selling
expense . .... . 0.11 2.26 0.56
Total selling ex:xn«u or 3,41 904 5.8
Wages of delivery force 0.26 2.84 1.4
Other delivery expense ... 0.04 2.37 1.0
Total delivery expense ...... 0.66 4.36 2.4
Buying, management and
office salacies . 0.58 5.97 1.6
Office supplies, pn*luuv nthu‘
buying and management”
CEPONBE i iievive nessevals 0.01 1.18 0.1
Total buying and manage-
ment expense SRSl &, 6.38 A §
Total interest .............. 0.16 228 0.9
Rent NSRS T 3.45 § |
Heat, lurhl ‘and ,\wrr WPt 0.98 0.25
Taxe: (except income and
building) SR LN 0.0 0.49 0.13
Insurance uxcrpt on build-
T AR e S T (A 0.62 0.14
Repairs of store equipment.. 0.0l o.® [ 01_‘
Depreciation of store equipt. 0.07 3% U 4 0.25

Total fixed charges and up-
keep expense
Miscellaneous exjyense
Losses from bad debts
Total expense

Gross and Net Pnﬁt

Low High Av

% % Yo
Gro:s profits ......... 26 .04 10.:'-_ 16.9
Net profits 9.20 *6.05 2.3

*Loss.

The report further shows that where
grocers were a part of a co-operative
delivery system the total delivery ex-
pense was reduced to 1.4 per cent. or
less, cutting the usual delivery expense
in half. The delivery expense for high-
class grocery stores was quoted at 3.4
per cent.

A TEMPORARY SHOPKEEPER

It was a small shop in a small side-
street, and I don't think I should have
ivoked twice at it had it not been for
the fact that I had run short of cigar-
ettes, But when I saw “Tobacconist”
over the window I pushed open the door
and went in.

I had to wait some time before any-
one appeared, and then, to my surprise,
an immaculate young man came forward.

“Hullo, hullo, hullo!” he said. “And

what can we do for you to-day, old
thing ?7” .
As I had never seen him in my life

before, I was rather taken aback by
his breezy manner.
“l want some cigarettes,”
“‘Diplomats’ if you have them.”
“‘Diplemats’? Good gracious, no!
They’ve never been heard of in this be-

I said.

nighted quarter of the elobe. ‘Yellow
Perils’ are our limit. Suppose I can’t
tempt you with a packet of those,

what ?”

I smiled and shook my head.

“Frightfully sorry, old thing,” he
went on. “Here, have one of these”—
and he took out a silver cigarette-case
and offered it to me. “They aren’t quite
as poisonous as some.”

I thanked him and tyok a cicarette.

“Nothing else in your line, I sup-
pose?” he said. “We've got bags of
stuff. Chocolates—jolly old oranges
and all the usual debris. Frightful old
dumv of a shop, isn’t it?”

I had never met a shopkeeper quite
ke this one and I was interested. I
took a long shot.

“I suppose you've hardly settled down
yet?” I said.

“You're absolutely right, old thing,”
he replied. “I haven't, and, to be per-
fectly frank, I don’t think I ever shall.
I'm quite new to this game, and it’s
about the mouldiest life I've struck so

far. Perhaps you wonder why I'm doing
it
I made polite noises.

“You see,” he said, “while I was in
the Army I got married, and ever since
I was ‘demobbed’ I've been trying to
find a house.  But it's a hopeless busi-
ness. You can’t get 'em. If anyone
makes a noise like moving furniture a
queue forms up outside waiting to
snatch the edifice as soon as it's empty.

“I'd very nearly given up hope, when
a man I know told me about this. The
house part of it is quite grod. The only
arawback is the shop. I had to take
that and the stock or else I couldn’t
have had the place at all. So I took it
urd here I am. I don’t mind selling the
stuff if anvone wants it, but, honestly,
1 haven’t the least interest in it. How-
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ever, I've got a house, and that, after
all, is the great thing, isn’t it?”

I agreed that it was and I congratu-
lated him on his good fortune. Then I
took my leave.

It is certainly one way out of the
housing difficulty, but I hope it isn’t
going to become popular. Shopping in
its present form is an ordeal. Goodness
knows what it would be like if none of
our shopkeepers had “the least interest
1a it.”—Desmond Carter in the London
“Daily Mail.”

SENRCI S —

WHAT CAUSES RATE OF
EXCHANGE

Continued from page 34

needs it, he will be compelled to pur-
chase stocks or bonds of the debtor
country and either hold them himself or
offer them for sale at a price sufficiently
attractive to induce purchases. It is to
cover the cost of doing this that he
charges a rate of exchange which varies
as the excess of imports over exports in-
¢.eazes or decreases,
Gold Payments Avoid Rate

One way in which a nation can avoid
paying exchange is to pay in gold. Gold
is the international medium of payment
and has a fixed value in all countries and
hy sending gold in sufficient quantity to
cover its paper money any adverse rate
of exchange is at once wiped out. In
the same way in the hypothetical case of
B and P above. If P can pay B'in or-
dinary money the question of exchange
does not arise, but where P and B are is-
suing their own wvouchers ‘instead of
money the value of these vouchers de-
pends upon the demand there is for them
and that is regulated by the amount of
business each is doing. B being a bak-
er, practically everyone could use his
vouchers to pay him for the bread they
required. If, however, B began spend-
ing very heavily and issued  vouchers
much in excess of the value of the
bread he sold, his vouchers, too, would
soon become a glut in the market and
would be at a discount.

The writer has in the last month or
two spoken with several retailers who
could not understand why the exchange
rate should necesgitate their paying
more for an article than they previously
paid when that same article is selling at
the original price in the States. The
above explanation- will have made this
clear. The wholesaler from whom they
purckase has paid nominally the same
price for the article, but whereas for-
merly he could purchase the article with
the Canadian dollar, he now has to pay
with U, S. currency. To obtain this he
has to pay practically $1.05 in Canadian
money, and he is obliged to pass this
extra cost on to the retailer.

In a short article of this nature it is
impossible to go into every circumstance
affecting the fluctuation of the ex-
change rate, but enough has probably
been said to enable the average busincss
man to understand clearly why it is he
is at present workine at a disadvantace
when dealing with United States mer-
chandise,
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What Causes Rate of Exchange

Simplified Explanatidn of Reason Why Canadian Money at Present Time is Worth
Less Than That of United States—Natural Result of Our Immense Im-
: ports—Mistaken Ideas on Subject Prevalent.

HE present disadvantage under

I which the Canadian merchant who

has payments to make in U. S. is
labering, kas brought to light an ex-
traordinary lack of knowledge regarding
the most elementary principles of inter-
national exchange, not only on the part
of the general public, but also on the
part of business men and even of news-
papers which attempt to instruct their
readers as to the causes governing the
premium or discount at which one coun-
try’s currency may stand in relation to
that of another country,

It is by no means infrequently that we
find in the daily press statements to the
effect that the imposition of an exchange
rate upon Canadian money by the United
States is by no means a friendly pro-
ceeding, and advocating retaliation by
the imposition of a similar rate of ex-
change upon all United States money
spent in Canada. Such remarks only
show how utterly the writers fail to real-
ize the significance of an exchange rate.

To threaten to impose an exchange
rate or discount upon United States
money spent in Canada at the present
time would be a proceeding equivalent
to that of a householder, without a
pound of coal in his cellar and with coal
almost impossible to obtain, going to his
coal dealer in mid-winter and informing
him that unless he were willing to sup-
ply him with coal at a reduction of five
per cent. on the ordinary rates he would
rcfuse to purchase any from him.

U. S. Money Needed in Canada

It is the very fact of our being un-
able to get sufficient United States
money in Canada to pay for all we buy
from the States that makes it worth our
while to pay a premium for it. It is
really we ourselves who, by offering a
premium for United -States money be-
cause we have such urgent need of it,
cause our own money to be at a dis-
count in relation to that of the States.

A few days ago a Toronto paper in-
formed a correspondent who enquired
the reason for the rate of exchange, that
such rate represented the exchange
broker’s estimate of the holder’s chances
of payment. Presumably the rate of
exchange, in this writer’s opinion, was
an insurance premium paid to the bro-
ker, who in return guaranteed the sol-
vency of Canada and due payment of
her obligations. A moment’s thought
will show that this could not possibly be
the meaning of the present exchange
rate of 4 per cent, on Canadian money,
as that would mean that the chances
against Canada going bankrupt were
only 25 to 1.

It is doubtful whether one business

By C. J. MORRIS

man in twenty understands what a rate
of exchange really is and how it is
caused. It is, therefore, the object of
the present article to endeavor to make
it clear by a simple illustration which
can be understood by everyone.

The various nations of the world with
heir different paper currencies might
be compared to.the merchants of a com-
munity who agreed to trade together, ac-
cepting one another’s vouchers in pay-
ment for their goods. Let us suppose
that in such a community B is a baker
and P a piano maker. B purchases a
piano from P and also sells him bread.
Till the piano is paid for B simply hands
P> back the latter’s own vouchers in pay-
ment, and no difficulty arises. B does
rot require another piano, but P still re-
cuires bread, so B still accepts P's
vouchers. P is still selling pianos to
other members of the community, so B
uses P’s vouchers to pay them for goods
he buys from them and the arrangement
still works well. Let us suppose, how-
~ver, that a time arrives when every-
one in the community has bought a piano
and P’s vouchers become a glut in the
market, as no one requires them. B,
however. knowing that P is selling pianos
to a dealer in a distant city, pays this
dealer a visit and asks him to buy P’s
vouchers from him. The dealer says he
wou'd be able to use them at some future
time and offers to take them if B will al.
low him a discount on them. B is obliged
to agree to this. and disposes of the
vouchers for cash, less the discount. He
then informs P that if he accepts any
more of his vouchers he will have to
charge him a percentage on them.

The Two Cases Parallel

Here we sce that P is buying from B
more than he is selling to him, with the
result that his money (vouchers) is at
a discount. It is not in demand and its
value consequently falls. In the same
way Canada has made immense pur-
chases from the United States and has
not made sales to anything like a simi-
lar amount, the balance in favor of the
States amounts to hundreds of millions
of dollars, which we must pay in United
States money. United States money is
therefore much in demand, and we have
to pay a premium to get it. Whether
we pay a premium on United States
money or sell our own money at a dis-
count is the same thing.

Reverting to the above illustration, it
is not B’s fault-that he has t) charge
P a discount on the currency with which
P pays him. He gains nothing by so
doing. On the contrary., he stands to
lose, for it is evident that so long as
P has to pay extra for his bread he will

not buy from B more than he can pos-
sibly help. "In fact, he may consider the
advisability of getting the bread from
the city to which he is sending his pianos
and where his vouchers are probably not
at a discount. B, therefore, far from

benefiting from the exchange he is com-
pelled to charge, stands a very good
chance of losing a customer.

Merchant Not Benefited

In the same way the rate of exchange
which the Canadian purchaser is com-
pelled to pay to the United States mer-
chant in no way benefits the latter, but
Las the effect of inducing the Canadian
merchant to look elsewhere for his re-
quirements. At the best he can only
hope to get orders for as little as his
Canadian customers can possibly get on
with, and at the most he may lose his
customers altogether,

The premium upon United States
money has exactly the same effect upon
commerce between the two countries as
the imposition of a duty of the same
amount upon all imports into Canada
from the United States would have.

Where the Money Goes

The question will naturally arise: If
the merchant gets no benefit from the
exchange, who does get it? Where
does it eventully go? This brings us to
the part the broker plays in the mat-
ter. It is manifest that the Canadian
merchant who has made a purchase of
croods across the border has no time to
go running around among his fellow
merchants looking for somebody who has
made a sale in onder that the amount he
has to send abroad may be offset by an
equivalent amount which some merchant
on the other side has to send into Can-
oda., In fact, where the imports great-
ly exceed exports, it would frequently
be impossible for him to find such a per-
son. This is where the broker comes in.
He undertakes to act as a clearing house
for all parties and will either sell or
buy United States drafts, and the bro-
ker ir the United States will either buy
or sell Canadian drafts. So long as the
volume of transactions each way is
fairly level no difficulty arises, and he
makes only a small charge, a fraction of
one per cent., to recompense himself for
service he renders. But as soon as one
country’s purchases exceed its sales he
is faced with the problem of what to do
with the suplus of that country's money
which begins to accumu'ate in his hands.
He undertakes to absorb the surplus in
one way or another. It is clear it would
not pay him to hoard it and receive no
interest unon it, If therefore, he can-
not transfer it to some country- which

Continued on page 33
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Canadian Grocer Will Appreciate Items of News from Readers for This Page

MARITIME

A B. Colborne, who has been manager
of the Co-operative store, Sydney, C.B.,
since its opening, has resigned his posi-
tion. He is succeeded by W. F. O’Con-
nel. Mr. O'Connell has been in the em-
ploy of the society since his return from
overseas about three months ago.

The Thos. J. McElroy, general store,
Oromocto, N.B., ws destroyed by fire re-
cently. The loss is partially covered by
insurance.

QUEBEC

J. E. Maltais, general merchant, Mur-
ray Bay, is dead.

H. D. Marshall of Ottawa, was a visi-
tor last week to Montreal.

R. E. Boyd & Co., wholesale grocer,
Montreal, have suffered damage by fire.
The loss is covered by insurance.

Wallace J. Baker, of Toronto, repre-
senting the Canadian Feed Mfg. Co., Ltd.,
Fort William, was in "Montreal last
week.

0. C. Bissell, sales manager Atlantic
Sugar Refineries, Ltd., spent several
days this week in Western Ontario
points, including London and Hamilton.

F. G. O'Grady, general manager
Atlantic Sugar Refineries, Ltd., Mont-
real, returned on Thursday from the
Maritime Provinces.

It is reported that the port of Mont-
real will soon be brisk with a shipbuild-
ing programme that may result in $400,-
000,000 worth of boats heing constructed.
There is evidently to be great expansion
in this respect.

Ivor F, Malcolmson, managing direc-
tor, Grimble & Co., London, England,
was a visitor at the Montreal office of
CANADIAN GROCER last week. Mr.
Malcolmson is making a business visit to
various Canadian points.

The milkmen of Montreal advanced
their prices to consumers on Monday
morning. The new rates are 15 cents
per quart, or when pints are ordered the
price charzed is eight cents, There may
be a further advance of a cent per quart
on the first of November.

The De Laval Co., Ltd., which suffered
so severely in the conflagration which
wiped out its St. Peter Street stock on
Saturday morning last, announces tem-
porary removal of their offices to 16 St.
Sacrament Street, where they will be
able to accept business forthwith.

ONTARIO

H. C. Dancey, formerly of Port Hope,
Ont., has opened a business at 752 St.
Clair Ave., W. Toronto.

N. H. Smillie, formerly a traveller,
has beught out the store of C. S. Hard-
ing, 954 St. Clair Ave. W., Toronto. This

AT A AT

vill be run on the “cash
basis.

Mullen’s have onened a groceteria at
1358 St. Clair Ave. W., Toronto, in
charge of Mrs. Mcllveen.

W. A, and H. Hodnett, returned sol-
diers, have bought out the grocery busi-
ness at 354 Weston Road, Toronto.

and carry”

Businéss Changes

Falconer Bros., Port Elgin, have been
succeded by Chas, E. Schwartz.

Z. Edgeworth, butcher, Fingal, Ont,
has sold to his brother, Fred Edgeworth.

E. H. Webber, general merchant,
Shedden, Ont., was sold to George
Travis.

T. H. Wallace, general merchant, Rav-
enswood, has been succeeded by H. W.
Crone. p

C. W. Rutherford, general merchant,
Roseville, has been succeeded by Mil-
ten Cummings,

Geo. F. Bishop, grocer, Toronto, has
sold to Giles & Wernick.

Mary E. Hanwell, grocer, Toronto, has
sold to R. Anderson

D. & J. Ryan, general merchants,
Cormack, have been succeeded by Kitts
and Doyle. :

The grocery business of Jos. Brown
& Son, Kent Street, Lindsay, Ont., has
been purchased by Messrs, Sam J. Fee
and H. Hilton Brown; who take posses-
sion on Wednesday morning. The new
firm will be known as Fee and Brown.

Beard and Bateman, who have carried
on the grocery and dry-goods business
ai the corner of Indian Grove and Dun-
aas street, West Toronto, for many
years have s>ld out to Turner and Ward.
Mr. Turner is a returned man, having
veen overseas for four years with the
9ith Battalion (Fort William), in which
i.e held the rank of sergeant through-
vut the war.

TORONTO WHOLESALE FRUIT

MERCHANT DIES

John MecMillan, who, for some years
past, has conducted a wholesale fruit
business on Colborne St., Toronto, died
recently at his home, 62 Riverdale Ave.,
in his 79th year.

He was born at Bushmill, County An-
trim, Treland, and came to Canada with
his parents when four years old. His
boyhood days wers spent in Quebec,
where he began business as a baker.
Fe came to Toronto 45 years ago, and
he opened a fruit store at Gerrard and
Yonge streets, which developed into a
wholesale business.

He was prominent for many years in
civie affairs.

muu||m1mnunmmnmmmummwmuu.i'

OTTAWA MERCHANTS TO CAM-
PAIGN FOR O. T. A.

A number of the Ottawa business men
met this week to discuss the Ontario
Temperance Act and to decide what part
they should take in connection with the
ballot. The opinion was expressed at
the meeting that not less than seventy-
five per cent. of the Ottawa business men
favored the Act. The following commit-
tee of business men was appointed to ar-
range for a public meeting to make
known the benefits which had resulted
to business from the Act: A. H. Jarvis,
W. E. Gowling, A. H. Fitzsimmons, J. A.
Larocque, E. C. Chamberlain, F. Jarman,
W. G. Keddie, H. C. Shipman, L. N.
Poulin, D. Johnson, J. Moffat Ross, W.
J. Gerald, E. D. Lowe, B. C. Crabtree,
W. A. Oliver,

GENERAL STORE ROBBED

George Thompson, Kinnear’s Mills,
Que., who conducts a general store, as
well as town post office, had his store
cntered recently and money and cheques
to the extent of $2,000 taken. Leaving
his store as usual on the night of the
robbery, Mr. Thompson left the 1=ial
amourt of cash and securities in the
safe. The thieves apparently entered
through the cellar, breaking their way
in, and opening the safe, made away with
a large haul.

The police forces of .. district ha ¢
been notified, but =0 far no iracc has
been found of the rahhers.

MAKE WEDNESDAY AN ALL-YEAR
HOLIDAY

It was announced recently that the
loca! grocers and butchers of Brantford,
Ont., will keep their stores closed on
Wednesday afternoon the year round.

Sept. 30 was the last night for 10
o'clock closing of the Brantford fruit
stores. According to the civie by-law
these stores will now be required to close
at 7 o'clock.

YORK TRADING CO., TORONTO,

SUFFER FIRE LOSS
The York Trading Co., wholesale
grocers, Toront>, sustained a fire and

water loss in connection with » fire that
started on a floor above their oremises
cn Front St. E., Toronto. Fire and
water came down the elevator shaft and
did eonsiderable damage, which was cov-
ered with insurance. The company was
able to resume business the same day
in temporary premises at 9 Jarvis St,
and at the present time are located at
25 Jarvis St., Toronto, where they have
two floors and a basement.
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I'LEMING W. TIAYES, TORONTO
TRAVELLER, DIES

Fleming W. Hayves, who has for 29
years past been city traveller for Per-
‘kins, Ince & Co., Toronto, passed away
recently after a lengthy illness at his
lhome, 88 Asquith Avenue, Toronto. Mr.
Feyes had a serious attack of pneumonia
about five years ago, and though he
was able to return to business, he did
not regain his previous good health. It
was not until last May, however, that
he became confined to the house.

‘Mr. Heyes was born in the Barbados,
PEritish West Indies, and came to To-
ronto when quite a boy. Shortly after
starting to business he entered the em-
ploy of Perkins, Ince and Company, and
has been with that firm for 39 years.
i"or the past 29 years the late Mr.

Heyes was city traveller for that com-
pany.

WHOLESALE GROCER SUFFERS
THE LOSS—CHEESE FACTORY
DAMAGED

Damage of some extent was done the
wholesale grocery premises of R. E.
Eoyd and Co., wholesale grocers, Mont-
rcal, last week. This firm conducts
business on Ste. Therese St., adjoining
the W. L. Thom Oil Co., and which firm
suffered a severe loss through the burn-
g of its oil stock. A very thick wall
between the two buildings—erected a
great many years ago—was responsible,
1n a measure, for the small loss suffered.

The J. J. Joubert Company, 975 St.
Andre St., Montreal, also suffered
through a fire last week which visited
their cheese-making plant. The fire
started in the third storey of their fac-
tory, and the loss suffered was that to
a cheese stock carried, and which loss
is estimated to be about $2,000.

DE LAVAL CO. SUFFERS FIRE LOSS

Damage estimated at about $75,000 by
R. N. Mitchell, manager of the firm, was
caused to the premises of the De Laval
Company, dairy supplies dealers, at 21
St. Peter street, Montreal, early on Sat-
urday morning last, when the building
was gutted and two firemen were slight-
ly injured. The flames had spread
through the entire building and the
building with its stock was a total loss.
Two adjoining premises suffered severe-
ly from smoke and water. The cause of
the fire is so far unknown. The De Laval
Company made arrangementsg over the
week-end to move to-day into new quar-
ters, and business will be resumed at
once.

PEDDLERS OBJECT TO WEIGHING
BY-LAW

Three hundred peddlers of fruit and
vegetables declared through their spokes-
man, who appeared before the Montreal
City administrative commission, that it
was impossible for them to carry on
their business if the city insisted on the
enforcement of the law that all vecge-
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tables, fruit and other articles of food
must be sold only by weight.

Their chief argument was that in the

rigs that were licensed by the city for
the use of peddlérs, it was impossible
for them to carry a pair of scales that
would always be correct, owing to the
jolting it would receive travelling over
the city streets, and that if they sold
by a scale that was out of truth they
would be liable to heavy fines. They
pointed out that they were prepared to
sell only by the regular imperial meas-
ures of peck, half peck and small
measure, and would undertake not to sell
by the box or the measure or basket or
pail or by any other measure than the
standard one.
" The chairman said that they could not
discuss the matter this morning, and
asked the delegation to come back on
Thursday afterncon at 2 o’clock.

MERCHAN1IS TO LOOK AFTER
TRAVELLERS

Since the Queen’s Hotel, Galt, Ont.,
was closed some weeks ago, travellers
visiting the town have found great diffi-
culty in getting accommodation. Now
the merchants are taking the matter in
hand and they are going to throw open
their homes to travellers. The grocery
merchants will accommodate the grocery
travellers, while the shoemen will look
after the shoe travellers, and the mer-
chant who handles various lines are to
look after the travellers who call upon
them. They will supply them with meals
and if it is found impossible for a travel-
ler to get accommodation for the night
at the local hotel, he will be sheltered
in the home of the merchant who is his
customer.

CHAMBRE DE COMMERCE ACTIVE

New officers were on hand in Mont-
real last week to take up the work of
the coming season as applving to the
Chambre de C)>mmerce. This import-
ant French-Canadian body, correspond-
ing among the 1'rench-Canadian busi-
ness men to the Montreal Board of
I'rade, has done considerable in the past
to foster and promote important trade
and commercial matters. It has gone
on record as favoring the adoption and
application of the Metric System in Can-
ada. Doubtless there will be many mat-
ters of importance to command and en-
gage its attention, and under the leader-
ship of its aggressive president, Joseph
Quintal, there is reason to anticipate a
season of continued progress in matters
of vital and immediate interest,

NEW ENGLAND SHORT OF SUGAR

The available supply of sugar for New
England is about 25 per cent. below re-
quirements and consumers in this region
will have to limit their ‘'use of the pro-
duct for at least three months to three-
quarters of the amount generally con-
sumed, John H. Sherburne, chairman for
the State Commission on Necessaries of
Life, said recently. He attributed the
shortage to increased demand for sugar
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for candy, the defficiency in last year’s

supply and increased general consump-
tion.

TO MANAGE TORONTO BRANCH

Arthur Craig, of the wholesale grocery
firm of W. G. Craig & Co., Kingston,
Ont., has moved to Toronto, where he
will have chargs of the company’s
branch in that city.

ZFPH. HEBERT RETURNS

Zephirin Hebert, president Hudon,
Hebert & Co., Ltd., wholesale grocers,
Montreal, returned on Saturday from an
cxtended trip >f a month to Hot Springs,
W. Va, Mr. Hebert states that his
health is greatly improved and is en-
thusiastic over this resort as one of the
best on the continent.

30,000 PEOPLE AT DAYTON, OHIO
National Cash Register Company Em-
ployees Hold Monster Field Day
Dayton, Sept. 22.—30,000 Dayton folk
tvrned Hills' and Dales Country Club
into one large picnic on Saturday. They
were the factory employees, and their
relatives, of the National Cash Register
Company. Every picnic requisite was
there—in fact it was more like a fair.
Side shows, bands, clowns, races, ball
games, dancing, refreshments, fire
works, moving pictures—all were in

evidence.

Refreshments were served at noon
and at night, cafeteria style, from 85
long tables. The 650 waiters at noon
served over 20,000 people in 16 minutes,
The waiters hadn’t time to accept any
tps.

The entire picnic was planned ant
directed by the men in the N.C.R. fac-
tory. All the company did was to foot
the bills. The men planned the big
parade from the factory to the picnic
grounds, hired the entertainers, bought
the refreshments, did everything. The

. executives were guests.

Picnic a Family Affair

President John H. Patterson of the
National Cash Register Co., in speaking
of the reasons for the picnic, said:

“We want our people to know each
other in a social way, ags well as in a
business way. We want our foremen
and superintendents to meet the men’s
wives. We want the men to meet the
wives of their superiors. We want their
children to play with one ansther. We
know that the more everybody in our
organization knows of everybody else,
the happier they will be in their work,
the better they will get along together.

“I felt very happy as [ walked
through the grounds to-day. It seemed
just like a big family reunion. It is a
big family reunion. So many people
came up and shook hands with me and
reminded me of the days when our busi-
ness was small and when they were part
of the little organization which worked
#0 hard for the future.”
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B. C. GOSSIP
A new grocery store has been opened
in a new building at 479 Broadway East,
Vancouver. The business will be con-
ducted under the name: Avenue Grocery;
the proprietor is J. Mochar,

PIONEER MERCHANT OF
KATCHEWAN PASSES
James J. Knowles, of Whitewood,
Sask., died recently after a protracted
illness. Mr., Knowles was the head of
the well-known firm of J. J. Knowles
and Co., which has carried on business
in Whitewood as weneral merchants for
thirty years. With his brother John
he came into the Whitewood district in
the early eighties, and took up land
south of the town, so that Saskatchewan
sustains the loss of one of her oldest
pioneers.

SAS-

REGINA GROCERS IN SUGAR PROBE
Five Grocers to be Charged With In-
fringing Order

The Attorney-General’s department is
out after five Regina merchants for in-
fringing the order of the Board of Com-
merce regulating the profit on sugar
to 1¢ per pound.

After hearing the evidence of a num-
ber of merchants, Commissioner J. S.
Rankin gave as his opinion that in
nearly every case a profit greater than
allowed by the Commerce Board was
Leing charged.

Saskatchewan R.M.A.

In almost every case the witnesses
cxamined professed ignorance of the
terms of the order regulating sugar
prices.

Whether the Attorney-General’s de-
partment will accept this as a sufficient
excuse remains to be seen.

During the course of the hearing it
was brought out that the Saskatchewan
Ceo-operative Creameries had on hand
the largest stock of sugar in the city,
6,700 pounds in all.

WANT  WEDNESDAY HOLIDAY
THROUGHOUT THE YEAR

At a mass meeting of the retail clerks,
held in the Labor Temple, Lethbridge.
Alta., recently, a local organization was
formed to affiliate with the Trades and
Labor Council.

A resolution was passed for a contin-
uation of the Wednesday half holiday
throughout the year. In regard to this
a committee will be appointed,

B. C. PIONEER PASSES

A well-known pioneer of British Co-
lumbia in the person of William Dick,
sr., of William Dick & Co., Limited, died
recent'y in his sixty-fifth year. He had
been ill for several weeks and up to the
time he was confined to his house had
taken an active interest in the affairs of
the firm with which he was associated.

Mr. Dick was a native of Ayrshire,
Scotland, and came to British Columbia

Petition for Protection

in Dry Areas

Appeal to Provincial Legislature to Guarantee Farmers’ Notes
—Asks Also for Uniformity in Half-Holiday—and
Other Amendments

HE executive of the Saskatchewan

I Retail Merchants’ Association re-

cently went before the Govern-
1nent of the province petitioning them
L» amend the legislation at the forth-
coming session of the assembly.

One of the proposals advanced was
that the Government should afford some
measure of protection to merchants in
drouth areas by guaranteeing notes
made by farmers to the merchants for
zoods purchased in areas where credit
is difficult to secure. It was made clear,
however, that this was a request which
the Government would not be able to
grant.

Want Uniform Half Holiday

The deputation asked for legislation
waking a uniform half holiday during
the summer months. At the present
time it is optional with the municipali-
ties to pass a by-iaw declaring a half

noliday for the closing of stores. It is
suggested that the optional feature be
retained but that when a bylaw is
passed in any municipality, Wednesday
bLe made the half holiday.

Ask Business Assessment on Standard

Basis

The Government was also requested
Lo adopt, for villages, a business assess-
ment similar to that in vogue in the
cities and towns, in other words, they
wish to have assessment in villages made
on a floor space basis instead of on
stocks of merchandise.

Ask Licensing of Commission Houses

A system of licensing for produce and
commission houses was also requested.
It is not proposed to impose a heavy
license fee, but the request is made to
ensure the bona fides of any firm un-
certaking this class of business.

in 1885, settling first at Port Moody.
This was before the C.P.R. was extended
to Vancouver. After several years at
Port Moody he removed to Nanaimo,
where he lived until about twelve years
ago, when he removed to Vancouver.

Mr. Dick is survived by three sons,
William Dick, jr, who has been the ac-
tive manager of the William Dick stores
here since their establishment,

WHOLESALE FRUIT MEN WILL
CONVENE IN VANCOUVER IN
JANUARY ;
VANCOUVER, B.C., Oct. 7.—The
wholesale fruit jobbers of Western Can-
ada will hold their annual convention
in Vancouver in January, according to a
despatch received from the Alberta capi-
tal to-day. The jobbers will first at-
tend the B.C. Fruit Growers’ convention
in Vernon before coming to the coast.
It is hoped by the prairie men that many
marketing problems affecting the indus-
try will be discussed with the growers
and thus further improve facilities for
getting B. C. fruit to the prairie con-
sumers.
Mr. French of F. H. French & Co.,
grocers, Vancouver, goes up to the Ok-
anagan this week to look over a recent
purchase of a ranch there. Mr. French
was for many years in the grocery busi-
ness in that part of the province.

PRINCE RUPERT REPORTS SHORT
CATCHES OF HALIBUT

Speaking of ‘fishery conditions at
Prince Rupert, the Hon. Wm. Sloan,
Minister of Fisheries of British Colum-
bia. said: “Mr. Babcock in his de-
tailed report on tne fishing conditions
at Prince Rupert advises me the halibut
landings at that port from May 25 to
June 25, the last available, totalled 1,-
224000 pounds. Last year at the same
time they totalled 1,932,000 pounds. The
halibut cargoes landed at Prince Rupert
from January 1 to June 25 this year
totalled 7,197,000 pounds, as against
7,909,000 pounds for the same period in
1918.

“There is a falline off in the landings
of halibut at all Pacific ports. The
Pacific Coast catch of halibut in 1918
was 14,000,000 pounds less than it was
in 1917. The halibut fishery is declin-
ing rapidly and unless measures are
immediately taken to conserve the fish,
the halibut, like the salmon of the
Fraser, will be wiped out.

“This, too, is an international ques-
tion. Action must be taken by both
Canada and the United States. The fish
are taken from the banks in the open
sea, i.e, outside of territorial jurisdie-
tion. The only way to restrict the fish-
ing is to prevent landings during certain
periods in both Canadian and American
ports.”
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WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres
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THE MARKETS AT A GLANCE

market centres come

ROM the various
F reports this week of few price changes in

general  grocery commodities. The mar-
kets are for the most part steady and firm. The
sugar situation is still stringent, but there is
some improvement, and there is hope that sup-
plies will be adequate in the course of another
fortnight. el

MONTREAL—Fewer price changes have

been made in the grocery
markets this week and the absence of these is
something new. Sugar deliveries are improving
right along and the basis is now $11 all around,
and firm at this. Molasses is decidedly firm and
it is predicted in some quarters that the basis
will be higher. Canned corn is easier in one
quarter. The bean markets hold steady and
demand is only fair. Rice is a good seller at
maintained prices. Tarragona almonds are
quoted up 2c¢ in one quarter. Teas and coffees
are active and supplies are moving out quite
freely. The new orders for wheat flour issued
by the Wheat Board will be very acceptable to
the mills. Feeds are active and the undertone
firm. Grain prices are slightly down, that is for
oats, while barley is a trifle higher. The pro-
vision markets are resting, somewhat, but lard
and shortening have been ruling easier. There
is a short delivery, at present, of new-laid eggs.

TORONTO——Changes are few in the markets

for general grocery commodi-
ties this week. There is considerable activity to
trade and quotations are for the most part
steady and strong. The arrival of new crop
goods is awaited, in the case of a good many
lines, that are at present right off the market.
The sugar situation is still one of scarcity, but
the opinion seems to be that conditions will
gradually improve and that in the course of a
fortnight or so, supplies will be easier. Prices
are strong and unchanged, on the basis of
$11.21, Toronto delivery. Both cereals in pack-
ages and in bulk are selling freely and quota-
tions are very firm. Teas continue to show an
upward trend and there is very little tea on
spot that can now be bought under 45 cents.

New buying is really at higher levels than quo-
tations on spot. A stronger tone prevails in the
coffee markets at primary points, but prices on
this market are unchanged. Pure cocoa is firm
around 30c¢ per pound. Prices are announced
on new crop canned tomatoes and corn. They
are higher than opening quotations last year,
but are under what was being paid at the close
of the season. Canned peaches and plums are
also very much higher than a year ago. In
dried fruits, new prunes and apricots are en
route from California and should be available
at an early date. California lemon and orange
peels are now being quoted at 40 cents per
pound. A car of Greek Sultana raisins have
been received, but they have been pretty well
cleaned up at prices from 25 to 27 cents per
pound. Nuts are at strong values and new buy-
ing will be at high figures, Little new crop
honey has been bought as yet, the price the
growers are holding out for being too high.

In the produce inarkets there is a general
easing of values, although the prices of last
March on pork and pork products are not yet
prevailing. In some instances this week, quota-
tions are two and three cents lower. Hams and
bacon are selling freely. Cooked meats are
lower. Butter is firm and eggs and cheese are
unchanged from last week. There is a good
demand for poultry, in anticipation of a brisk
inquiry for Thanksgiving.

WINN[PE —There is still a serious face to

the sugar situation, though
some improvement has been noticed of late.
Some refiners are making no deliveries in Mani-
toba. Opening prices have been named on
tomatoes and corn and the trade was delighted
to find that prices were lower than expected.
Tea is very firm, indeed, and advances are
probable. Beans and rices, too, are very firm
and advances are expected. In the produce
market there is a generally firm tendency. Pork
prices are somewhat firmer. Butter and eggs
are both very limited in supply and are being
held very firmly. There is a much better delivery
of fish noted and the variety offering is also
better, while demand is good at firm prices.
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QUEBEC MARKETS

ONTREAL, Oct. 8—Grocery markets are featured this
week with very few changes and the demand has been
quite heavy, though of only seasonable proportions.
There will be good sale for new arrivals of imported goods as

soon as these are received.

Sugar Troubles Less;
Deliweries Improving
Montreal.

SUGAR. —There has been a steady de-
livery of sugar to the trade, and, if any-
thing, improvement has been manifest.
The strike of the employees at the St.
John plant of the Atlantic Sugar Re-
fineries Co., Ltd., has been settled, the
men returning to work on Tuesday morn-
ing, accepting, it is stated, the offer of
the company. This firm expects to be-
gin deliveries again within a few days.
Prices are held firmly without change.
Atlantic Sugar O

sugar, 100 Ibs.
Acadia Sugar Refinery, extra granulated 11
Canada Sugar Refinery
Dc-n::iion Sugar Co., Ltd., erystal granu-

1abad

Icing, barrels

26s n
Cubes and Dice (asst. tea), 100-}b. boxes 11
Do., 50-Ib.
Do., 25-1b.
w  2-1b,
Paris lumps,
Paris lumpe
Paris lumps
Paris lumps
Paris lumps (cartons, 6-1b.).............
Do., cartons, 2-ib.) A
Do. (eartons, 5-1b.)
Crystal diamonds, barrels
Crystal diamonds (boxes 3
Crystal diamonds (650-lb. boxes)
Crystal diamonds (25-1b. boxes)
Demarara light, per b,

Bean Market Rests

Between Season Basis

(50-1b. bmel)

00
00
00
00
20
60
40
80
60
50
40
10
1 00
30
50
45
1 56
1 66
86
60
0
80..
00
70
50
%
60
70
80
00

Montreal.

BEANS.—The market is not an active
one end there is just that condition which
might bhe described as “a between season
condition.” The basis is quite steadily
maintained and prices obtaining in this
market are nominally firm.

Canadian, hand-picked, bush...

British Columbia

Brown Beans ..

Japanese

Yellow Eyes Tk

Japanese Lima, per Ib. (n to

quality)

Lima, California

Kidney beans
Peas, white soup, per bushel....
Peas, split, new crop (98 Jbs.)..
Peas (hine) 5 "o
Pens, Japanese, green, 0 104

Corn Marked Lower;

Movement Limited

5 50

-3

QAa®o0 ourtan
- =3
8835E 3K382

011

Mentreal.

CANNED GOODS.—There is an easier
undertone on canned corn, one jobber
marking prices down on the canned
varieties and on corn on the cob. There
has not been a great deal of demand of
late, and it will probably be some little

time before the trade buy heavily. Of
course the booked orders have been fill-
ed for canned fish, ete.,, and shipments
have heen distributed to quite an extent
already.
Canned Vegetables—

Asparagus (Amer.)

imported l!%o)
i (Ccnadmn)

Raco

Corn (on cob), gallons ..
Spinach, 3s
Spinach, Can. (2s) .
Spinach, California,

Do. (wine gals.)
Tomatoes, 1s

Tomatoes,

Tomatoes,

Tomatoes,

Tomatoes,

Pumpkin,

Pumpkins,
Peas, Standards
Peas, early June

Peas, extra fine, 2s ....

Vo., fancy, 20 oz
Potato.., Can, sweet, 2%-Ib tins
Do., 2-1b. tins

Olives (in bls, 49 wine gals.), gal.
Canned Fruits—

Apples, !%n. doz.

—
e e ] DO KNI B

-

Blud;emes 23
Currants, black, 2s, doz.
Do., gallons, doz.
Cherries, red,
lymp. dos.
Cherries, white, pitted
Gooseberries, 2s, heavy syrup,

-

—Roatw: Mo & Spdore-

(pails)
Peaches, 20 oz., doz.

Do 2s (light syrup)
Pmnpplu (grated and sliced),
Do., 1 1b. flat, doz.

Do., 2 b, talls, doz.
Do., 2%s
Plums—Lombard .
Gages, Green, 2s
Do. (light syrup, 2s
Raspberries, 2s, black or

- et o

D ¢
Strawberry, 2s, heavy syrup
Canned Fish—

Salmon—

-

10, hlh cases 4 doz., per dos.
Pinks, 1-I1b, flat
Pinks, 1-lb. talls
t'nle, Y-lb., doz.
Pale, 1 Ib., dos.
Pinks, %-Ib.,
Cohoes, 1~Ib. talls
Cohoes, 1-1b. flats
Coboes, % Iba., fla
Red Sorings. 1- lh talls
Red Springs, 1-lb. talls
~hite Springs (ls)
Salmon, Gaspe,
(ease of 4 dos.),
Labrador salmon,
Alaska, red, 1-1b, tall
Ptichards, l-lb talls
Whale Steak,

Niobe Brand

Do., kippered

Do., kippers, doz. (4 doz. case)

Do., tomato sauce, dos.
Haddies (luneh) (34-Ib.)
Mﬁ- chicken (4 doz. to case),

o e UL LR L R R e L e

w
=]

Sardines

Sardines—Ca
to quality), case
Sardines, French
Scallops, 1-1b., do=.
Do., Eastern trade
Do., Winnipex and Western. ..
;otdl Snack, ?o. 2, dos. ..

3ardines (Amer, Norwq’n otrk)

[ -~

N"Q.#ﬂb““.zﬂ o1 0008 B 08 TN 00 B0

)
Crab meat (Japanese), dos.
Clams (river) (1 Ib.), doz.
Scotech Snack, No. :. ds.. Montreal

Rice in Demand
By Domestic Trade
Montreal.

RICE.—The jobbing trade reports a
good demand for rice and tapioca, There
has been less difficulty in securing sup-
plies of various grades lately and the
movement is likely to continue on a fair-
ly active basis.

£23325222882 3230BREEES
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Note.—The rice market is subject to frequent
change and the price basis is quite nominal.

Import Peanuts Less;
Tarragona Almonds Up

Montreal.

NUTS.—Latest advices quote Spanish
peanuts at around 18%e¢ per Ib. This
may or may not mean lower prices later
on. It will depend much as to whether
the oil producers come into the market
for supplies and if they do, on an ex-
tensive scale, the basis for nuts is likely
to advance materially. Spot prices are
maintained fairly well. Tarragona al-
monds are marked higher in one quarter
Almonds, Tarragona,
Almonds (shelled)
Almonds (Jordan)
Brazil nuts (new)
Brazil nuts (medium)
Filberts (Sicily), per Ib.
F‘ﬂbertl lo

3

per b, 028

-
on

Sakted Smmuh per

-1 F3<t

Do., No, 2
Peanuts (salted)—
Fancy wholes, per Ib.
Faney splits, per b,
Pecans (new Jumbo),

bo
Walnuts (Grenoble)
Walnuts (new Naples)
Walnuts (shelled

OO0 009® 90090 OCoPOePoe ©° 9

{

sometimes
to above prices for broken lots.
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A Good Sale Obtains
For All Dried Fruits

DRIED FRUITS—The demand from
consumers of dried fruits is a constant
one, and were the supplies to be had
there weuld be little difficulty in selling
them.- Most commodities in the list are
steadily firm, with occasional arrivals
reported of figs,. dates and raisins.
Prunes will arrive, it is expected, in the
near future.

ooooP
& =RE8 ¥
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Currants, Greek, 16 oz.
Currants (Amarites), loose
Dates, Excelsior, per case (8510')

®w OdcooeooCooooe oo

=
’ SRSWS 8F

Do. (12 10-o0z. boxu)
Prunes (25-1b. boxes)—

6
#
3
2
0
o
0
0
o
0
[}

50
20
35
30
26
25
22
19
17
01
45
42
62
%

Orange
Liemion

Citron
Mixed,

Syrups Go Out I*reelv'
\ o Low-priced Molasses

SYRUP AND \‘[()L\%QES— There is
a cont'nued demand for corn syrups at
the prices ohtaining, and while there is
not a great deal of surplus of cane
grades, all lires are meeting with favor
The molasses market is decidedly strong.
Delivery has been extensively made of
booked orders but it is doubtful if the
price basis will be any lower this year.
Tendencies point to a very different
trend and it is not improbable that there
will be an increase of price if the sugar
basis holds as at present.

Oorn Syrups—
Barrels, -.bom 700 lbo. per Ib..

NOOS

”-lb cartons, doz..

#EER

Kegs

2-1b. tims, 2 doz. in case, case..

6-Ib. tine, 1 doz. in case, case.

10-1b. tins, % doz. in -n.c.n
tilu.%dol.hlnu.un

White OCorn va—
%, tine, § dox in case, case
51b. tins, 1 &0z. in case. case

AR BB ANRANGOO
28 R22332522%

»
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10-Ib. tins, %

20-1b. tins, 14 doz. in case, case
Cane Syrup (Crystal) Diamond—

241b. tins, 2 doz. in case, per cs.

Barrels, per 100 lbs.

Half barrels, per 100 Ibs.
Glucose, 6-1b. cans (case)

Barbadoes Molasses—

554 oo
SR8 3R

o~

"Prices f.
Island of Mo
(]

-

=

#% 222

-
°

<
®
¢ 2

age about 3¢ per gallon less.

W hat Syrup Moving
e Brings High Prices

MAPLE PRODUC’I‘S HONEY.—The
sale of maple syrup and sugar is not
heavy, and all that passes to the trade
is sold on a firm basis. The tendencies
are, if anything, firmer. The honey
movement is seasonably active, with
prices maintained and a good supply
available.

Maple Syrup—

13'%-1b. tins (each) (nominal)

10-1b. cans; 6 in case, per case

5 gal. (Imperial), crated ....

Maple Sugar (nominal), small Iots
cases of 25 lbs. gross, case.

In cases of six, 5-1b. blocks, cs‘
Honey, Clover-

Comb (fancy)

Comb (No. 1)

In tins, 60 lbs.,, per Ib

30-1b. pails

10-1b pails

6-1b. pails

Buckwheat, 6-Ib. tins, ib.

Tea Stocks Lower;
Prices To Be High
Montreal.

TEAS.—The supplies of teas in Cana-
dian importers’ hands are stated to be
very materiaily reduced. In fact one
informant reported this week to CANA-
DIAN GROCER that there is little tea
in the hands of the trade, business secur-
ed being on the basis of “to arrive” stock.
There is a satisfactory movement with
the prospect of high prices continuing,
and even of further advances being made
an outstanding possibility.

Japan Teas—
Choice (to medium)
Early picking
Finest grades

Javas—

Pekoes

Orange Pekoes

Broken Orange Pekoes

Inferior grades of broken teas may be
Jebbers on request at favorable prices,

W hile Futures Lower
Spot Coffees Hold

(‘OF "EE, (‘0(‘0\ -—There is an easier
undevtorne in some future coffees, but
this will have no effect on the spot mar-
ket now. The present basis is held
without chanre and there is a good de-
mand. Tt takes many weeks to secure
supplies ordered to-day, and this means
that the possibility of declines at this
time is a remote one, There is an active
demand from the trade. Cocoa is firm
and micht po higher. while the demand
is much imoroved from the local and
country trade.

Coffee—
Bogotas, Ib . 04s “”
Cut mixed (1-lb. eartons), doz. 4 10 4 %0
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In 1-lbs., per doz.

N OOCOOCOO
SESR HR2855S

In small size, per doz.

Spice Trade Has
Been Active One

Montreal.

SPICES — The pickling season has
served to make demand for spices active,
and the importers have had splendid
busiress. For the most part the under-
tone is firm, and while stocks are ade-
quate, there is no apparent heavy sur-
plus. Import prices are quite high stlll

Allspice 20
Cassia 33

COCCOOCOOOPOOOHOeOOOOSS ©

Rolls Y TOE
Pure ground 35
Cloves
Cream of tartar (French wre)
American high test . 080
Ginger
Ginger (Cochin or Jamaica)
Mace, pure, 1-ib. tins
Mixed spice

Do., 21 shaker tins, dos.

Nutmexu ground, 1-lb. tins
Pepper, black

Cardamon seed, per Ib
Carraway (nominal)

Cinnnamon, China,

Mustard seed, bulk
Celery seed, bulk (nominal) %
Shredded cocoanut, in pails. .
Pimento, whole 020

For spices packed in cartons add 44 cents a
Ib. and for spices packed in tin containers add
10 cents per [b.

Export Orders Will
Help Some Millers
Montreal.

FLOUR.-—The receipt of orders for
some 800,000 barrels of flour for the
Canadian Wheat Board's account is wel-
come news for the milling industry gen-
erally. This may be but the beginning
of further business, and it augurs well
for the immediate future activity of the
milling industry. At the price of $10.65
per barrel in jute bags, it will probably
afford the mills a satisfactory profit as
handling will be eliminated to a great
extent. The domestic demand is quite
satisfactory and the undertone firm.

Standard Wheat Flours—
Straight or mixed cars, 50,000
The. s - In (2)

jute
Per bbl,

OO0 COoOOON~

Package Goods Scll
On Un(‘/mnged Basis

Montreal.

PACKAGE ("OODQ —'l'here has been
little of new interest in the package
goods list and with a satisfactory active
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demand for most lines the trade is ex-
periencing good business.
PACKAGE Goox)s

Scotch Pearl Barley, case
Pancake Flour, case ..
Buckwheat Flour, case
Wheat food, 18-1l%s
Porridce wheat, 36s

208
Seﬂ-rblng flour (3-lb. vcck ) doz.
Do. (6-lb. pack.),
Corn starch (prepnred)
Potato flour

OOO@NGOG““NNQOm‘hHmh
JBRENITNERNET23BN
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L.ess Range Quoted
On Rolled Oats
Montreal

CEREALS. —There is a fairly good
sale for various cereals, and as the cold
weather approaches this will improve.
The market is an unchanged one, except-
ing that the range of price is narrowed
on rolled oats, the quotations being $5.15
to $5.30 per sack.

Cornmeal, Gold Dust % 00

3 00 25

s 00 50

Barley (roasted) T 50

Buckwheat flour. 98 Ibs, .. .... L 00

Hominy grits, 98 lbs a0

Hominy, pearl, 98 lbs, 45

Graham ficur

Oatmeal (standard - granulated

and fine)

Peas, Canadian, boiling, bush....

Split peas (per 98 lbs)

Rolled oats, 9%0-b. bags :

Rolled wheat (100-1b. bbls.). .. ..

Tapioca flour, 1b. ....

May Be Mure Supplv
Feed; Prices Firm

FEEDS.—There is prospect of the feed
supply being augmented if the export
orders for flour should continue to ma-
ture. Up to this time the millers state
that there has been demand for all the
supply they have been able to turn out.
Gluten feeds are marked up, but bran
and shorts are unchanged.

Feed flour (98 1b. sack)
Gluten Feed (229: Protein)—
F10.B. Cardinal
F.0.B. Fort Williom

No Change For Hav,
Grain Shghtly Iess

Mon

‘{A\Y AND GRAI\I —The demand for
hay has been fair, though not excessive,
and the basis is altogether unchanged.
Grain has been moving slowly for the
past week and prices are marked down
on oats and slichtly up for barley.

Gond No. 1, per 2,000-lb, ton
2

No. 2C. W,
No. 8 C.W.
Extra feed
No. 1 feed
No. 2 feed
Barley
No. § extra Ontario

CANADIAN GROCER

146
Note—These prices are at elevator ‘and bags and
bagging are not included.

Local Vegetables Are
In Active Demand

Montreal _—

VEGETABLES. — The demand for
local-grown vegetables is quite active
and there has been, if anything, a more
favorable price basis. The variety is
seasonably wide and the marketers
speedily pick up large quantities as of-
fered by the farmers. Potatoes are
somewhat lower in the range of prices
quoted, $1.50 being the basis here for
Montreal variety.

Be’nbn-. new string, Montreal, 20-

Beets, new, bag (Montreal)
Cucumbers (Montreal), doz.
Chickory, doz.

Ounliﬂower (Montreal), doz.
Cabbage (Montreal),
Carrots, bag

Celery, doz.

Corn (per bag),

Garlie, bunch

Lettuce (curly),

Lettuce ( Montrell)

' Veuet.lble. doz
Mushrooms, |b.

Basket (ahout 3 1b= )
Onions, Yellow, 75-1b. s
Yellow, 76-l1b. sack
Do, Rol, 96 e, . .c.oov

Spanish, crate
Do., cases
Parsley (Canad
Peppers, green,
Do., red, doz.
Pursnips, bog

OO ONNWNN AN~ ~D-OOOO~-ONOO~R
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Potatoes, Montreal (90-1b. bag)..

1
lomatoes (Montml), 30-1b. box

P - O~
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Apples Hold Hzg/t

Cranberries $13.00
Montreal.

FRUITS.—There is quite a large
variety of fruit available on the local
markets and demand is good. Apples
are coming te hand in fairly good
variety but the basis is held high. Cran-
berries are auoted less at $13 per barrel
and at 75¢ per gallon.
Apples—

Fameuse

Gravenstein

Alexander,.

Weaithy
Bananas (as toblrrldﬂ bunch.

Grapes, basket
Lemons, Messina
Plums, blue prunes
Pears, California ..
Keiffer Pears (box)

Do., bbl.

Peaches 1hox) .
Feaches (small ba.dtot)
Peaches, large basket .
Oranges, Cal.,

288-324

250

St

310
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ONTARIO MARKETS

ORONTO, Oct. 10—There is still quite a scarcity of
sugar being felt, but there has been some improvement
and refiners and wholesalers believe that from now on it

will gradually get better.

Scarcity of Sugar
Still Being Felt

Toronto.

SUGAR.—The ccurcxt\' of sugar is
still very pronounced, although nt
quite as acute as was the case a few
weeks ago. There is a gradual im-
provement in the situation, and whole-
salers and refiners express the opinion
that conditions should right themselves
in the course of n short time, although
they do nit look for any recessions in
values. Prices are steady and firm, on
*he basis of §11.21, Toronto delivery.
There is a fair distribution, and every
cffort is being made to prevent any
actual want, because of the stringency.

St. Lawrence, extra granulated
Atlantie, extra granulated

Acadia Sugar Refinery, extra granulated
Can. Sugar Refinery, extra granulated. ..
Dom. Sugar Refinery, extra granulated. 11 21

Differentials: Canada Sugar, Atlantie, St
Lawrence, Dominion: Granulated. advance over
basis;: 850-1b. sacks, 10c: barrels. 5¢: gunnies,
5/208, 26c: gunmies, 10/10s, 40c: cartons, 20/5s,
46c: eartons, 50/2s, 55e.

Differentials on yellow sugars: Under basis,
bags 100 Iba., No. 1, 40¢: No. 2, 50c: No. 8, 60¢:
barrels, No. 1, 35¢;: No. 2, #5¢; No. 3, 58ec.

Acadia granulated, advance over basis:
nies, §/20s, 40c: gunnies,
20/5s,
above.

11.21
11 21

wun-
10/10s, 50c: eartons,
60c; eartons, 50/2s, T0c. Yellows same a2

Teas are steady and strong and no
changes are reported in coffees this week.
canned tomatoes and corn are announced.

New prices on

Molasses and
Syrups Steady
Toronto.

MOLASSES, SYRUPS.—The market
for molasses and syrups is strong and
prices are holding steady. There is an
active demand for both syrups and
molasses.

Corn Syrups—
Bnmh about 700 Tbs, yellow,

Ib. $0
Hnl! barrels, 14 bbls., e
hbls.

Cases, 2-1b. tins, white, 2 doa.
in case

14¢ over bbls. ;

in ¢
Cases, G-lb tine, yellow, 1 doz.
in case
Cases, 10-1b, tins, yellow, % dosz.
in case
Cane 8yrups—
Barrels and half barrels, Ib... 0 08
Half barrels, % c over bbls.; 3 bbls., %c over
. 2-Ib, tins, 2 doz. in case ...

West India, bbll gal.

West India, No. 5, kegs
Tins, 2-Ib., table grade, case 2
doz., Barbadoes

Tins, 3-1b. table grade, case 3
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‘s
Tins, No. 5, baking grade, case
of 1 doz.

Package Goods
Holding Firm

PACKAGE GOODS —There is a good
demand for package goods, with prices
holding at steady but strong figures.
1lolled oats and corn flakes are selling
.reely., ‘Cornmeal in 24s is quoted at
$3.65, and fine oatmeal in 20s at $5.60.

PACKAGE GOODS
lolld Oats, 208 mnd. case

-
e
b S

starch
starch, in 1-lb. cartons
Do, Do., in 6lb. tin canisters
. wood boxes

0 52888#8388

-
&

au.nnu-........-..snhog
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Bulk Cereals
Selling Freely

Torento. —_
BARLEY.—Cereals in bulk are sell-
ing freely, with prices showing no
changes from the preceding week. With
the advent of cooler weather there is a
Lrisk inquiry for barley, both pearl and
pot. Barley flour in 98s is selling ai
$450. Golden cornmeal is selling at
from $5.75 to $6, and fancy yellow in
¢8s at from $5 to $5.50. Rolled oats,
100, are in demand, and in 90s are sell-
'::‘z at $5.25.
Single Bag Lots

F.o.b. Toronto

Barley, pearl, 98s 6 00
Barley, pot, 98s

Barley Flour. 98s

Rolled W'helt. 100-1b. s
Breakfast Food No.l............

Deo. Neo. 2
Rice flour, 100 lbs. ...

-
COAPOARANn LR e

sZ38

New Prices On
Tomatoes and Corn

Torente. —_— t
CANNED GOODS.—New prices
announced on the 1919 pack of tomat)es

are

and corn, although the pack of the
former is not yet completed. Tomatoes,
21%g, are quoted at from $2 to $2.05
por case. New Canadian corn, twos, is

CANADIAN GROCER

selling at $1.85 per case. Beets, sliced,
ere quoted at from $1.40 to $1.45. A
iarge proportion of the pack of both
corn and tomatoes is choice quality.
Canned salmon continues to sell freely
at steady quotations. The canned fruits
show increases in prices are compared
with ' last year. Peaches, twos, are
auoted at from $3.50 to $3.60 per dozen,
and pears at from $4 to $4.05 per dozen.
lombard plums are selling at from $3.10
to $3.25, and green gages at from $3.25
to $3.40 per case of twos.
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New Prunes and
Apricots

en Route
Terente.

DRIED FRUITS.—Shipments of new
prunes and apricots are on the way, and
shhuld be available for this market in
the course of the next fortnight. Prices
to the trade will be much higher than a
vear ago. A car of Grecian Sultana
raisins were received on the market in
the past week, but they have all been
pretty well taken. Standards sold at
from 26 to 27 cents per pound, and
some choice varieties at 26 cents. New
California raisins should arrive soon,
#8 word of their shipment from Cali-
fornia has been sent to importers here.
California peel, both orange and lemon,
are selling to the trade at 40 cents. Ex-
celsior dates are easier at $5.75, and
nromedaru are selling at 8 per case.

Do.,
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Tea Quotations
Steady and Firm

Torente.

TEAS.—There is no change in tea
ruotations as compared with last week.
The market continues to show a sharp
upward trend, and dealers state that
they are paying more for tea, than they
are selling it to the trade. Java teas
are pretty well cleaned up, that is in
the importers’ hands, at any rate, and
it is not likely that they will ever again
be shipped to this country as freely as
curing the years of the war. Javas
»ill now cost 15 cents per pound more
to bring in than they are selling on spo’.
in the past couple of years, the heavy
shipments of Javas had a tendency te
keep prices down. Otherwise with the
position of the market for Indian and
Ceylon teas, as strong as it is, and has
fbeen, the prices on spot would have
been very much higher than they now

o9
8% 23835

Broken Orange Pekoes
Javas
Broken Orange Pekoe
Broken Pekoes
Japans and Chinas—

e 5
R

S2ZTR

Above ’rk- ﬂn range of quota
retail trade.

Coffee Prices
Are Unchanged

(‘OFP EES ——The market for coffees
ia steady as far as the spot quotations
are concerned. The tendency in the
markets at primary points is easier.
‘There is a very active demand fcr esf-
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fee just now, and the milder coffees are
inclined to be scarce. The market for
pure cocoa is very strong at 30% cents,
and the sweet cocoa is quoted at 20
cents per pound.
Java,

Private Estate 0
Java, Old Government, Ib........ 04
Bogotas, lb. 048

83%388:5‘5888
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Spices Are Still
Very Active
Teremte.

SPICES.—There continues a very
active demand for all kinds of spices
Prices are for the most part steady and
strong. Sales in spices have been very
heavy this season. Black pepper is seil-
irg at from 40 to 43 cents per pound,
and white pepper is bringing from 48
10 51 cents. Mustard seed, whole, is
quoted at 35 cents. French pure cream
cf tartar is selling at 75 cen's. and
American high test at 80 cents,

o1
°

cece
r$ -

»
28
0 40
032
0 22
0 90
0 40
0 48
0 60
045
60

. O

z-ot.uaku-.dos.
4-ox. packages,
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New Buying of .
Nuts at High Prices

NUTS.—The market in nuts continues
to show the same strength as charactor-
ized it a week ago. New buymng of al-
most every kind of nuts is at very high
levels, and dealers are quoting highar
prices on a number of lines this week.
Shelled almonds are quoted at from 62
to 65 cents, while shelled walnuts are
as high as 88 and 90 cents. Spanish
peanuts are selling at from 25 cents,
and Chinese peanuts at from 18 to 19

® ocecocoeecccoe
& 3oszssrEanas
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Peanuts, Spunuh.
Do., Oh'meu. 30-32 to oz. .

Growers Ask 25
Cents For Honey
Torento.

MAPLE SYRUPS, HONEY.—There
is not a great deal of honey moving to
market, for the reason that the growers
are holding out for 25 cents per pound,
and the dealers ar: not disposed to give

"it. At the present time, five pound tins

are selling at 25 cents per pound, the
21% pound ting at 26 cents, and the ten
pcund tins at 24 cents. There is a
moderate demand for maple syrups at
steady prices.
Honeg.. Clover—

Comb, No. 1,
Do., No. 2. doz
Maple Byrup—
ln-lb. tins, 10 to case, case
qt. tins, 24 te case, case
Wine 34 gal. tins, 12 to case, case....
Wine 1 gal. tins, 6§ to case, case
Imperial § gal. cans, 1 to ease, case...

Maple Sugar—
50 1-1b. blocks to case, Ib.

Southern Rices
Will Help Market

—

KIUES—There are no changes in quo-
tations on rices, although importers and
wholesalers are predicting lower levels
for future delivery. The receipt of new
Southern rices will have a tendency to
ease the situation, and prices may be
quoted slightly lower. However, the de-
mand is likely to be very strong, and
wth a very brisk inquiry prevailing, a
very marked decline in values is hardly
probable. New Southern rices are cost-
‘ng about 14% cents pound, laid down
in Toronto.

Texas, fancy, per 100 Ib.
Blue Rose, Texas, ver 100 lbs. ...
Honduras, fancy, per 100 Ibs.....
Siam, fancy, per 100 Jbs

——
o ®
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[.ima Beans Are
Quoted at 15 Cents

Torente.

BEANS.—Quotations on Lima beans
are likely to be very strong. Just now
rhey are selling to the trade at 15 cents
per pound. Reports from California
state that the croo this year will not
total more than 425,000 bags, as com-
vared with 1,600,000 bags a year ago.
Samples of Canadian beans are coming
ferward now, but it is yet a little early
to decide just what the output will be,
und the trend of prices. There is a
noderate demand with prices un-
changed.

Ontario, 1-Jb. to 2-ib. pickers, bus. e s 00
Do., hand-picked, bus. .. 5 50 6 75

Japanese Kotenashi, per b\-h
bushel

Bananas Are Half
a Cent Higher

Torente

FRUITS.—Bananas are quoted half a
vent per pound higher this week, at 8
cents. Grapefruit is arriving more
freely, and is selling at from $5.50 to
$6 per crate. Lemons are selling at
from $8 to $8.50 per crate. Apples are
being shipped to the wholesale trade
freely now. Nova Scotia Gravensteins
are selling at $5.25 per barrel. Other
Ontario varieties are from $6 to $7 per
parrel. Canadian grapes are selling at
57 cents per basket. Oregon prunesg are
from $1.65 to $1.75 per box. California
Malaga grapes are $3.25 per crate, and
California Tokays are $3. There are
still a few Canadian peaches coming
forward, selling around $1 to $1.256 per
large basket.
Bananas, Port Limons 08
Valenaia

1508 and 126s

' Grapefruit, 54s, 64s, T0s, S0s, 966

Lemons,
300s ... -
Do., California, 270s, 300s

Domestic peaches (about ﬂnmhed) —=

Apples, barrel, Wealthy, Alexan-
der, Wolf River, OColvert,
Jennetting, Pippin, No. 1....

Do. No. 2

Messina Verdellis,

Grapes, Cal.,, Malaga,
Do., Cal. Tokay
Can. Grapes, 6 gts., lenos ... ..
Casaba Melons, 6 to 8 in crate..
., bbl

m:.a-:vueaau-—-o\ﬁu;n:*a-»
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Can. Chestnuts, pk.

Potatoes Are at

Easier Levels
Terento.

VEGETABLES.—Prices of potatoes
are easier this week. Sales of Quebec
potatoes were made on the track at
from $1.75 to $1.85 per bag, and some
Ontarios were also sold at the above
figures. New Brunswick Delawares are
higher around $2.75 per bag. Beets and
carrots are unchanged at $1.25 per bag,
and cabbages are selling at $2.50 per
barrel. Lettuce is selling at $3.50 per
crate. Large crates of Spanish onions
are selling at $6.50, and the half crates
at $3.50. Green peppers are selling at
75 cents per dozen. Jersey sweet pota-
toes are selling at $2.25 per hampor

25

(nbhute hhl LRI 50
Carrots, e TRy 25
Lettuce, crate,
Onions, Yellow Danvers,
sacks .
Onidons, »ba.u lots .
Spanish Umnnﬂ large oases. .
Do., medium crates
Onione, pickling, according

g

' ioi»'n(.

]
=
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Peppers, green, dog..............
Do., red

Celery, doz. ...

Qauliflower, bux

11 qt. basket

E22AR Z

Cucumbers,
Potatoes
Delawares, bag

o
=
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Ontario, 90-1b. bags

Ontarios, No. 2s
Jersey Sweet Potatoes, hamper.,
Turnips, bag
Tomatoes, 11-qt. barket
Egg plant, ll-qt. basket
Gherkins, 11 qts.
Mushrooms, 4-lb. basket

Better Outlook
in Flour Market
Toronto.

FLOUR.—There prommes to be more
ectivity in the flour trade than there
Las been for some time. The announce-
ment that there will be an export order
for 800,000 barrels to be distributed, will
improve the situation. For domestic ac-
count, the buying, too, has only been

- L C )
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of a hand-to-mouth sort. Prices to the
trade are unchanged.

Flour—
Government standard, 74 per cent: extraction.
Ontario winter wheat flour, in carload
shipments, on track, in eotton
bags 11 16
11 00

Quotations On
Millfeeds Firm
Toronto.
MILLFEEDS.—Supplies of millfeeds
are still within narrow limits. Quota-

tions to the trade are unchanged and
strong.

Shorts, per ton

WINNIPEG MARKETS

T INNIPEG, Oct.

T—The sugar situation is still serious,
though there has been some improvement of late.

Indi-

cations are that there will be sharp advances in beans,
while tea also shows a very strong tendency.

Sugar Sttuation
Still Critical
Winnipeg.
Some refineries are not making any
deliveries to Manitoba.
The markets of raws are advancing.
New crop Cuba raws have been sold at

prices much in advance of this year's
price on raws fixed by the sugar board.

Opening Prices
Tomatoes and Corn
Winnipeg

CANNED GOOT)@—Opemnz prices
on corn and tomatoes are not as high
as expected by the trade here.

There is considerable satisfaction felt
at the price of corn, particularly as the
tentative price was so high it was felt
that there would be considerable U. S.
corn brought onto this market.

Tea Prices
Steadily Advance

Winnipeg.

Rupee exchange last week reached
21%, as against the old fixed rate of
%4 . Considerable advance ig shown in
Ceylon and Indian teas, not only in the
finer grades, but in medium and com-
mon grades. These were all affected at
the last auction sale in Colombo.

Smyrna Figs
Will Be High
Winnipeg.

Wire just received shows advance on
Smyrna figs to be from one to two cents
per 1b.

Hills Bros., New York, report a ship-
ment of Camel Brand having left Sept.
1%, due to arrive here around Oct. 18.

Prices generally are considered very

high.
Rice Firm;
Advance Likely

Winnipeg.
RICE.—All kmds of rice are reported

scarce. Present sticks are almost used
up. Jobbers are advising retailers to

pick up what they require at once.

Vu 1 Japanese, 50-lb. bugs .... .... > 8

No. 2 Jupanese, h)()-l: bags. ...

Pa.(rm Japanese, 50-1b. bags ....
Do., 100-1b. bags R

Jobbers ()/fering
New

Winnipq.. —_—

Canadian honey is being offered by
tne jobbers here at:
HONEY

10 oz. glass, 2 doz. to case, per case....

214 oz. tins, 2 doz. to case, each

4% oz. tins, 1 doz. to case, each

5 oz. tins, 1 doz. to case, each ......

10 oz. tins, 6 tins to case,

1. 50
475
14 50

Honey

Beans Expected
To Advance
Winnipeg.

The bean market is very steady with
a tendency to higher prices.

British Columbia beans are estimated
to be sixty per cent. below expectations.
As beans are practically all grown by
the Japs and Chinese in B. C., it is
known they will not be threshed until
the winter months.

California Limas. Opening prices
were made to-day, the price named is
12%e, f.0.b., California.

The crop is estimated at between
four hundred thousand and four hundred
and fifty thousand bags,

Shippers are not accepting all orders
offered and are only allowing ninety
tons to be purchased by any one broker.

Baby Limas are reported to be around
three hundred thousand bags.

The 1918 crop is practically all cleaned
up.
BEANS -

Japan, recleaned, per bag.....
Iima Beans, 100-b. baks, Ib..

No Change

In Flour Prices
Winnipeg.
FLOUR. -—There hu been no change
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ir flour prices of recent date.
remain as follows:

Flour, Government Standard
98-lb. sacks

Prices

40-1b. sacks
24-Ib. sacks

Feeds Reported
In Keen Demand

Winnipeg.

FEEDS.—The sltuatxon is unchanged
in feeds. Demand is heavy, being in
excess of supply.

Bran, per ton, carlots
Shorts, per ton, cariots ....

Hay Prices
Have Been Named’
Winnipeg

H‘\Y —The following prices have
been named on the various grades of
nay:
HAY

No.

No.

No. 1,

No. &

No.

No. 2, Jol.md

Apple Market

tpncﬂ F.O0.B. Winnipeg)

RERSBE
e8888e

Very Strong
Winnipeg.

Winter apples have been in heavy de-
n.and. Market has advanced considerably
recently. Difficulty is reported in secur-
1ag sufficient supplies. General market
conditions appear very strong.

Alexanders, Duchess, Red Gra-
vensteins
King Davids and Jonathans, box
Pears, Flemish—
Beauty, per box
Cantaloupes, standard crate ....
Do.,

176
3 60
8 00
300
3 00
400
2 50
4 00
17

. THE WEIGHT OF EGGS

In an article appearing last week in
CANADIAN GROCER it was stated, in
outlining on page 27, the particulars of
the new by-law of the City of Montreal,
governing the sale of eggs by weight,
that “in general, a dozen and a half of
fresh eggs of the average size will weigh
vne pound, it is said.”

Of course thig is incorrect, obviously,
as many readers would already know,
and the facts would be quite the reverse,
a dozen of fresh cggs of average size
weighing in the neighborhood of 24
ounces, or a pound and a half.

C——

PRESENT DAY EXPENSES
Continued from page 32

the needs of various kinds of customers.
I believe that a merchant must determine
for himself the kind of people he will
seek to serve, and hew close to the line,
for it is very dangerous to slop over or
mix your recipes,

The expression used by the merchant
I quoted last week: “Sellers of service—
What kind of service has your store to
sell?” appeals to me very strongly. I
think he has the right idea. Anybody
can sell groceries. A few can render—
and therefore sell—acceptable service,
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WEEKLY MARKET REPORTS BY WIRE

L New Brunswick Markets

FROM ST.JOHN, BY WIRE.

St. John, N.B., October 7.—The strike
in the Atlantic Refineries is settled. The
plant is working to-day. It did not last
long enough for the merchants here to
feel the effect. Molasses are firmer at
from 91 to 92 cents. Cheese is higher.
New Brunswick selling at 29 to 30 cents,
Ontario 29% and 30 cents. Dairy butter
is 52 cents; tub 48 to 50 cents. Com-
pound lard is lower at from 29 to 29%
cents. American pork is easier at 65
and 67 cents. New deliveries of corn
and tomatoes are on the market. Corn
is $3.75 and tomatoes $4.20. The fruit
market shows few changes. Lemons are
higher at from $11 to $12; pears, $ to
$6.50, and plums, $3.50 to $4:; peaches
are out,

Flour, No. 1 patents, bbls., ROl |
. bags 6

-

- -
- SENAIN
288378

cccoccsom
2E8R2888s

Butter, creamery, per lb,
Butter, dairy, per Tb.

Butter, tub

Lard, pure,

Lard, eomponnd
American clear pork

Beef, corned, 1s
Tomatoes, 2%s, standard case...
Raspberries, 2s, Ont.,
Peaches, 2s, standard, case
Corn, 2e, standard case
Peas, standard casc
Apples, ql.. N.B., doz.

Peaches, per b
Potatoes—
Potatoes, Natives, per bbl
Onione, Can.,
Lemons, Cal,
Pears, Cal.,
Plums, Cal.,
Oranges, Cal., cas
Grapefruit, Cal., 5
Apples, Gravensteins, bb
Apples, N.B.
Peaches, Cal., box ..
Bananas, per Ib.

oNnwaG. .
222822: 38%:
SWaNAPWHDN®
S8222233833%R

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta.,, October 7.—Creamery
butter has advanced 3 cents. Dairy but-
ter is cuoted at from 43 to 47 cents.
Farina and Flour in 7s and 10s, and oat-
meal are all 20 cents per bale higher.
Sazo is quoted at from 11 to 14 cents,
and tapioca is from 12 to 14 cents. On-

Statements from Buying Centres, East and West

T i i e

tario cheese is selling at 29% and 30
cents. Corn is from $460 to $4.80.
Raspberries 2s are selling at from $10
to $10.50. All cuts of hams and bacon
are a cent lower. Salada tea, O-Cedar
oil and dal soda are slightly higher. New
laid eggs are $17.50 to $18. Oranges
are 87 and lemons $9 to $9.50. New
Florida grapcfruit is $8.

-
o

-
Ve rhOPPP

IRB22SBBLRER: F523T3RS

Honey 6e, doz.
Cheese, No. 1, Ontario,

arloes®m o9

D

Do., candled, storage
Tomatoes, 2%s, standard, case..
Corn,

Peas, 2c
Strawberries, 2s, Ontario, case..
, Ontario, case...

288N
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4
4
1
0
o
9
0
o
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Pohooel
Oranges
Lemons
Grapefrvit
Canteloupes,

per ton ...

382883882

CANADIANS WILL BUY BRITISh
FOODS

Continued from page 31

ones would have afforded work for many
thousands of men. As it was, this ex-
pansion could not be undertaken, or
very rarely.

Not to Build Here

Asked as to whether there would not
be encouragement in erecting factories
nere in Canada, Mr. Malcolmson stated
‘hat, as far as vinegars were concerned,
he did not favor this. The climatic con-
ditions in England, particularly in the
vicinity of London, have a great deal t»
ao with the quality of the product. So
has the water used. Even in partg of
Great Britain thers is difficulty in mak-
ing vinegar of the quality that can be
produced in the London plant, he said.
And if the machinery were installed
liere that is used over there, it would
rot produce the grade of vinegar de-
sired. For this reason there is unlikely
to be any development in this direction.

Mr. Malcolmson believes that the Can-

adian trade can be well supplied by the
ylacing of stocks im central points
throughout the country, and from which
they can then be readily distributed.
This will afford the trade the supplies
that they require with little delay.

At the present time, and for many
sears, a large export trade with
Australia and South Africa has been
maintained by tha British manufactur-
ers. It is a trade which they have
niehly valued, and while the Canadian
demand is perhaps much smaller for
some products, the manufacturer sees
a future here for the goods he special-
1zes in.

If the present iabor troubles -cease,
Mr. Malcolmson looks forward to an in-
creased and increasing export trade
with Canada.

o *__v.,‘

CLOSING STORE CHANGED
CHARACTER

Continued from page 27

by plaintiff as damages. No damage has
been proved. What defendant is con-

demned to pay is rent for the store for
eleven months, namely, $275, plus $10,
the cost of the protest served in the first
instance, making a total of $285, but
with this obligation on the part of the
plaintiff: that he must render an account

of the money he has received in rent for
the premises in question since it was
sub-let. This money must be counted
to the credit of defendant and deducted
from the amount mentioned against him
in this judgment, costs in the two courts
being against defendant, Champagne.

RIS S

BRITISH RESTRICTION RE SALE OF
U.S. SALMON LIFTED

The Ministry of Food of Great Britain
has finally withdrawn the restrictions
against the selling of canned salmon of
the 1918 and 1919 pack. These seasons’
packs may now be sold following the
lines laid down for the distrtbution of the
salmon purchased by the ministry.




Prices on March 10 and Now

Comparisons of Quotations of Fresh Pork, Hams, Bacon and
Lard This Week With What They Were on March 10,
to Which Levels Packers Must Return by Oct. 15

Commerce to the Canadian packers

t) inaugurate the prices of pork and
pork products of March 10, last, on
October 15, some comparisons of quota-
tions given this week, with those of last
March are interesting. On fresh pork,
also smoked meats and lard, there was
a decline this week varying all the way
from one to as much as three cents per
pound. At the time of writing live hogs
on the Toronto market, on the fed and
watered basis, are selling at $17.25 per
ewt. This is 25 cents per cwt. lower
than on March 10. But at the close of
‘ast week the pricc was at $17.75 per
cwt. The Chicago market is tending to
still lower levels, and the trend of Chi-
cago prices largely controls value hcre.
¥xtremely fine killers at Chicago, at
the mid-week, werte selling at $1650
per cwt. Buffalo prices were 25 cents
aigher than Chicago.

I N view of the order of ‘he Board of

Values Working Down

In fresh meats, packers are this week
quoting fresh legs of pork up to 18
pounds, at from 33 to 35 cents, as com-
pared with 27 t) 29 cents in the week
<f March 10. Loins of pork are now
from two to three cents per pound
higher than they were at that time, the
current price being 37 to 38 cents, a»s
compared with 33% to 36 cents in March
last. The difference in the quotations
on tenderloins is not very marked, only
amounting to two cents. This week the
packers are selling them at 47 cents, as
against 45 cents seven months ago. If
‘he present easy feeling In the market
continues, by the 15th of the month,
values may have gradually worked them-
selves down to quotations of Marcn 10.

Hams and Bacon More Significant

In hams and bacon the difference be-
tween the prices of to-day and March
10 are more sigmificant. 2u*t as the
packers point out, the smoked meats
that are now on the marke: are from
high-priced hogs, and the quotations
cannot return to the levels of March
10, until the cheaper hogs a:c ur the
risrket in the shape of hams and bac.n.

Hams to-day range from 32 t; 42 cents,
a» compared with 29 to 32 in March.
Backs, skinned, ribin, are now 51 to 52
cents, as compared with 45 to 40 cents
seven months ago, and boneless backs
were then 49 to 50 cents, ard this week
ar» seiling at from o2 to 54 cents. Or-
¢inary breakfast bacon shows a variance
of about five cents per pouai. with the
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vresent price ruling at frem 40 to 45
cents. Fancy breakfast bacon is now
48 to 52 cents, as compared with 44 to
46 cents in the week of March 10. Rolls
are nearer, there being an increase in
present values of only two cents, and in
the case of Wiltshire sides a difference
of three cents. Long clear bacon now
selling at from 30 to 31 cents, is three
cents per pound higher than in March,
and mess pork, 200 pounds to the bar-
rel, at from $45 to $46, shows a gain
of $3, as compared with the March quo-
tations. Lard this week is quoted at
from 30% to 31 cents per pound, three
cents in advance of March prices.

Margarine Sale Legalized Till 1921

Bill to Enlarge Operation of Present Act to This Date, Prob-
ably First Step Toward Permanent Action

T'TAWA, October 8 —The Minis-

tery of Agriculture has introduced

a resolution providing for the
marnufacture and importation of oleo-
margarine until August 31, 1920, and
the sale and having for sale of the same
commodity until March 1, 1921. A
licenge for the importation and manufac-
ture of oleomargarine shall be required,
and it shall be imported free of duty. All
packages offered for sale must be mark-
ed and labelled as prescribed. The prob-
aoility of such legislation being passed
was referred to in CANADIAN GRO-

CER last week. While a specific time
is mentioned in the resolution for the du-
ration of this permission, there is no
doubt that it will be made permanent.
The qucstion was brought before the
House at a thinly-attended session on
Taesday evenine, and met with some op-
position from the farmer members. On
a vote on the resolution being called,
however, the decision stood 22 for and 15
against. The matter will shortly be
placed before the House in the form of
a Bill.

Wiltshire Bacon a Good Seller

Toronto Merchant Finds That Offering Wiltshire Bacon Has
Helped to Build His Bacon Business and Give
Him a Better Profit

RED R. BELL, of .1081 College
FSt., Toronto, has demonstrated that

there is a market for Wiltshire
bacon in his locality, at least.

“Up until last epring,” he says, “I
carried only back bacon, for which there
was little demand owing to the price.
{ occurred to me that “Wiltshire’ be-
ing a good seller on the English mar-
ket, ought t) be fairly popular in this
neighborhood since many of the resi-
dents are English.

“l decided to try it out, and had my
brother, who is a showcard writer, pre-
pare several cards, ‘Wiltshire Bacon,
‘Old English Bacon, 55¢ a lb.,” which we

posted where they would readily catch
the eye.

“From the very first, our venture met
with surprising success. During the
first week we sold eighty pounds, and
our average weekly sales since have
been nearly 100 lbs. Not only that,
but we have attracted customers by our
bacon sales, who ordinarily deal else-
where. In selling them ‘bacon’ we usu-
ally receive an order for one or more
other articles.

“Boning, etc., involves a little more
labor, but we are well repaid by our
higher margin of profit and bigger
turnover.”
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Produce, Provision and Fish Markets
QUEBEC MARKETS

ONTREAL, Oct. 7—The changes of the week are as
follows: A firming of the undertone for live hogs, due to
smaller offerings and a firming basis in outside mar-

kets.

varieties are marked down.
reduced basis, actively.

Barrelled pork is lower, reflecting the declines in pork
that were made for several weeks.

Cooked meats and jellied
Lard is selling on the recent

Shortening is marked down some-
what and is an active seller in this market.
but there is no change of price.

Butter is firmer,
Demand is improved from

the ULS. markets and to which supplies have gone forward

recently.

Cheese basis is steadlly firm.

Egg receipts are

reduced and the undertone' is firm for new-laids, but some

uncertamty exists with regard to selects and No. 1’s.

is again reduced in price.

Hog Receipts Light;
Undertone is Firmer

Montreal.

FRESH MEATS.—There has been a
reduction here in the receipts of live
hogs, and as a consequence the offerings
have been bought at increased prices,
$18 being the quoted basis for select
stock on the Montreal markets. It is
expected that, unless the offerings in-
crease, prices will hold quite firm.
Dressed hogs of the select varieties are
selling at $26.60 to $27 per cwt. There
has been little change in cattle markets,
the receipts being fair, but the quality,
in many respects, rather inferior. Trade
for meat is fairly satisfactory.

FRESH MEATS-—
Hogs, live “
Hogs, dressed—
Abattoir killed, small (heads oﬂ)
65-00 Ibs.
Sows (huvy)

on)
Lo(m (trimmed) .....

Loins (untrimmed) ...

..Hind quarters..
..Front quarters..
Loi

oo oocce
a8 BBERX

.
No. 1 Mutton (whole carcass), Ib.

L.ower Ham Prices
Have Improved Sales

Meontreal. it

CURED MEATS. — The tendencies
have been downward on hams and cured
meats of all kinds. This has tended to
improve the demand and sales have been
quite active during the past ten days.
The range of prices quoted in this mar-
ket is materially lower than for some
time, and bacon, too, has been ruling
casier. Further declines are made this
week for barrelled pork, and plate beef
is down in price to $32.

Hams—

Mediam, smoked, per ™. —

Poultry

The fish market is quite active.

Cottage mlln
Pienic hams
Barrel Pork—
Canadian short cut (bbl.) 30-40

pieces

Clear tat backs (bbl.)
pieces

Heavy mess pork (bbl.).......

(40-50

Cooked and ]ellted
Meats Tend Downward

Meontreal. —_—

OOOKED MEATS.—As the influence
of lower pork prices reaches the prepared
lines the latter incline to lower levels,
and reductions are in effect this week for
head cheese, ox tongue, boiled and roast
shoulders, and a wider range of prices
applies for minced meat. The latter is
iikkely to be sold for less money than
charged in the past months, and reduc-
tions may be made gradually. There is
a fair demand.

18%

Choice jellied ox tongue 59
Jellied pork tongues
Ham and tongue, Ib....

Veal and tongue
Hams, roast

48
30
23
60
58
45
EE

Shoulders, roast
Shoulders, boiled
Pork pies (doz.)
Tlood pudding. Ib.
Mince meat, 1b.

COOOOOoOOOSee

12
19

Lard an Active Seller
on New Price Basis
Montreal.

LARD.—There has been little change
fromm last week in the price hasis and
at the present prices the movement is
quite heavy. It was stated that sales
were made at reduced prices during the
week, but the market is ruling quite
steady &t the basis mentioned below. It
is probable that the lower prices for
large lots were induced through the
holding of rather large quantities in one
or two quarters,

LAR_D, pure—

Brick-. 1 1b.; per Ib.

Shortening Lower -
and a Big Seller
Montreal.

SHORTENING.—The ssle for shorten-
ing is larger on the reduced price hasis
and lower prices still are in effect this
week. The receipts have been ample tn:
meet domestic requirements, and. it is
likely that there will be sufficient sup-
ply to meet the early fall needs. Oil
used in the manufacture of this com-
modity will perhaps be freer than it was
a year ago.

SHORTENING—
Tierces, 400 lbs., per lb.
Tubs, 50 Ibs., per Ib.

Pails, 20 Ibs, per lb.
Bricks, 1 1b., per Ib.

Margarine Holds Its
Baszs Without Change

WARGARINE —'lhere is very little to
make this commodity a feature, the price
basis holding without change and sales
to the trade being seasonably satisfac-
tory. Weather conditions will improve
the demand if the temperatures are
lower.

MARGARINE —
Prints, according to quality, Ib. 0 35
Tube, according to quality, lb. 0 31

039
0 34

Butter is Firmer;

Supplies Sent to U.S.

Meontreal.

BUTTER.—It is stated that the de-
mand for butter has been so active from
U. S. buyers that substantial shipments
have gone across the line. A temporary
shortage there, in some districts, is said
to have afforded the producers in Can-
ada a better market than exists here and
round lots have been shipped there. One
large produce man expresses his belief
that there will be little orobability of
prices declining to any extent at least.

BUTTER—
Creamery, prints, fresh made.. .... 0 58
Creamery, solids, fresh made.. .... 0 57
i 0 50
0 51
o 47

At Maintained Price
Cheese is a Seller

Montreal.

CHEESE.—The local demand is reas-
onably active and there is quite a move-
ment to export buyers. It is pointed out
that the condenseries have taken so
much of the milk and cream supply as
to make a shortage of supply for the
cheese makers. The capacity of the
cheese factories is much greater than the
owners can secure product for, and this
means, one informant points out, that
the cost of producing cheese makes the
present prices urprofitable almost. The
reccipte have been very materially re-
duced within the past few months.
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CHEESE—

Triplets, per Ib. ..
Stilton, per lb.
Fancy, old cheese, per lb

Egg Receipts Low
and Storage Used
Montreal.

EGGS. —Qupplxts from the country of
new laid ecgs have been much fewer of
late and therc is little promise of these
increasing at the present time. Produce
men have been tapping their stocks of
storage eggs freely, and while they state
that there is no logical reason for it, the
prices of No. 1 and of selects have de-
clined 2 cents and 1 cent respectively.
Demand for export account has been ac-
tive, and it will be November before new

laids come to hand in large quantities.
EGGS

No.

No.

ilew laids

Poultry Again Down;
Produce Men Storing
Mentreal.

POULTRY. —Prlces have again been
reduced for poultry, and while there is a
fair demand from the trade, the pro-
duce men are now putting a certain
amount of supply into cold storage. The
receipts from the country are reported
to be fair.

POULTRY (dreseed)—

est
Turkeys (ol toms), 1b..
Turkeys (young)
Geese

{large)
014 fowls (small)
POULTRY (live)—
(Buving Prices)
Chickens. light weights
Heavy weights

0 40
0 45
ow
0 &
038
0 4
0 62
028
0 34
0 30

COOOOOOD

Fish Sales Fair
o And Good Supplies

FISH.—There has been quite an active
demand for fish of various kinds, and the
supply is now satisfactorily varied to
afford the trade the selection they pre-
fer to make. Prices are lower than they
were at this time a year ago and this
will serve to help the movement. Fresh
fish are continuing to sell as popularly
as ever. A good season is in prospect.

Fillet Haddies
Haddock
Halibut, Eostern
Halibut, Western

0 OO OOPOOO0OPOIOS
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cooeo®oco
- e e
E2he5383

FROZEN FISH
Gaspereaux, per |b.
Halibut, large and chicken
Halibut, Western
Halibut, medium
Haddock
Mackerel ...
Do

Gaspe Salmor. per Ib.
Salmon Cohoes, round .
Salmon, Qualla, Hd. and Da.
Whitefish

Smelts, extra large
Lake Trout
Lake Herrings, bag, 100 lbs.

ompgCoCPocoococeoCooco0cee

SALTED FISH
Codfish—

, large bbl.,, 200 Ibs.....
Codfish, No. 1, medium,
200 lbs.
Codfish, No. 2, 200 Ib. barrel..
Pollock, No. 1, 200 Ib. barrel
Codfish, strip boneless (30-Ib.
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Codfish \bonol“l) (34 1-lb. earwnlb
Codﬂnh(lvory)(l'b blocks, 20-Ib. bx)
Boneless cod (2-1b.)

Dried eodfish 100-Ib. bbl.)....
PICKLED FISH

Herrings (Scoteh cured), barrel. 11 27

Scotia, barrel

Do., half barrel
Mackerel, barrel

Salmon, Labrador (200 Ibs.)..
Salmen, B.C. (200 .)

Sea “Frout (2001, bblis.)

Turbot (200 lbe.)

h eom. and sound, Ib..

SMOKED FISH
Haddies, BXs, per Ib.

Cape Cod, per barrel
Batouche, per barrel
Secallope,

Can No.
Can No.
Can No.
Can No.
Can No.

SUNDRIES

Paper Oyster Pails. X4 ner 100
ed Oysters Shell, 100-lbs
raper Oyster Pails, i-lb. per 100....

ONTARIO MARKETS

ORONTO, Oct. 10—The tendency in meats is towards
lower levels, but on pork products, while the quotations
are easier, the prices of last March are not ruling. The
butter market is inclined to be firmer, and eggs and cheese are
unchanged. Poultry is selling freely in view of the demand

for Thanksgiving.
Trend in Fresh

Meats is Down

Toronto. ———— ‘

FRESH MEATS.—There continues to
be an easy tendency in fresh meats. Live
hogs are selling around $17.75 per cwt.
on the fed and watered basis. Pork cuts
are quoted about 2 cents cheaper, legs
of pork up to 18 pounds selling at from
33 to 356 cents per pound, and loins of
pork at from 37 to 38 cents. Tenderloins
are 47 cents. Hind quarters of beef are
25 cents and front quarters 16 cents.
Spring lamb is quoted around 20 cents
per pound for the best, and calves range
from 22 to 27 cents.

FRESH MEATS
Hogs—

Dre:sed, 70-100 lbs., per cwt...
Live on ecars, per ewt.
Live, fed and watered, per cwt.
Live, f.ob.,

Fresh Pork—
Legws of pork, up to 18 Jbs.....
Loins of pork, lb.
Tenderloins, b, ...........
Spare

Picnics, b,

Fresh Beef—from Steers and Heifers—
Hind quarters, Ib. ’
Front quarters, lb.
Ribs, .
Chucks,

Loins,

Cow.b«f quotations about 2¢ per
above quotations.

Above prices subject to daily fluctuations of the
market.

Hams and Bacon
at Easier Levels

Toronte.

PROVISIONS ——Thero 18 a brisk de-
mand for hams and bacons, and quota-
tions ure easier as compared with a week
ago, but the March prices, as ordered by
the Board of Commerce, are not yet rul-
ing. Smoked hams are selling at from
40 to 42 cents for the medium, and at
from 32 to 37 for the large hams. Heavy
hams are celling at from 20 to 33 cents.
There is a brisk  demand for bacon.
Fancy breakfast bacon is unchanged at
from 48 to 52 cents, and ordinary break-
fast bacon is selling at from 40 to 45
cents. Ro'ls are from 32 to 33 cents,
and Wiltshire sides from 37 to 38 cents.
Hams-

oco
I8 Bus

Skinned, rib, Ib.
Boneless, per Ib.

Bacon-
Breakfast, ordinary, per Ib....
Breakfast, fancy, per b, ....
Roll, per Ib.
Wiltshire (smoked sides),

Dry Salt Meats—
Long, clear bacon, av. 5070 the. 0 30

Do., av., 70-90 lbe

o9

oo
3Kes 8=
)
228

b
Sanusages in brhle. keg, 35 lbs...
Fat backs, 16-20 lbs
Out of pickle, prices range about 2¢ per pound
below corresponding cuts above.
Barrel Pork-
Mese pork, 200 Jbs............

e=oce
TRpge

4500 46 00
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Short cut backs, bbl. 200 bs.. 60 00
Pickled rolls, bbl., 200 lbs.—
e e R e NPT 56 00
Lightwelght  ......cc.0000.. 60 00 61 00

Above prices subject to daily fluctuations of the
market.

Cooked Meats
Are Also Lower
Teronto.

COOKED ‘\dLATS —The demand for
cooked meats is not quite as brisk as it
was in the warmer weather. Prices are
easier again, boiled hams selling at 58
cents per pound, and roast hams without
dressing at the same figure. - Jellied ox
tongue is also easier at 58 cents.

Boiled hams, Ib.

............... 0 68
Hams, roast, without dressing, Ib. 0 58
Shoulders, ro.st, without dress-

e e 0 44
Head Cheese, 6s, Bb............... 012 014
Ment Loaf with Macaroni and

ORI B i3 i svainaisive 026 027
Choice jellied ox tongue, Ib..... .... 0 o8
Pork ard Tougue, b. ........... 0 3

Avove prices subject to daily ﬂuctultiou of
the market

Firmer Market
Rules on Butter
Toronta

BUTTER. —The market in Montreal is
firmer on butter, and this is reflected
in the market here. Fresh made cream-
ery prints are selling at 58 cents, and the
solids at 57 cents. Fresh separator is
selling to the trade around 48 cents,

Creamery prints (fresh made) 0 58
Creamery solids (fresh made) . 0 67
Dairy prts., fresh separator, Ib. 0 R 0 48
Dairy prints, No. 1, b........ [

Cheese Market
Ruling Steady
Toronte.
CHEESE.—There is no change in the
mo=rket for cheese. Prices arc steady,

and there is an aclive demand for the
domestic trade.

Cheese -
TP iR e e e ek 0 2%
e R S 0 31

Twins le Ib. higher than large cheese. Triplets
1%e higher than large cheese.

Egg Quotations
Steady and Firm
Toronte.

EGGS.—The market for egge is very
firm, although prices show no changes
as comrared with a week ago. No. 1
siorare epgs are selling at from 58 to
61 cents. and speeial new laids in cartons
at from 62 to 65 cents.

Eggs—
No. '} storage, . OO%. < .. ciivois 0 58 0 61
Special new laids, in cartons, dz. 0 62 0 65
Prices shown are subject to daily fluctuations of
the market.

Shortening is
Selhng Freely

Toranta

SHORTLN!\YG Shortemnz is selling
freely at from 27% to 28 cents, prices
being steady with last week.

SHORTENING
Tierces, 400 Jbs., Ib 027% o028

L.ard Prices
Again Decline

Teronte. —
LARD.—The trend in lard prices is to-
wards lower levels. On the tierce basis

CANADIAN GROCER

lard is now selling at from 30% to 31
cents per pound. .

Lard, tierces, 400 Ibs., b 0 30%

In 60-ib. tubs, ¢ nigher than tierces, pails B
higher than tierces, and 1-lb. prints, 2¢ highe:
than tierces.

0 30

Active Demand

i For All Fish

FISH.—There is a very active dtmand
for all kinds of fish. Oysters are selling
freely. Prices are for the most part
steady and strong. Chicken halibut is
selling at from 21 to 22 cents, and had-
dock with the heads on are bringing 10
cents, and with heads off, 11 cents.
Fresh B. C. salmon is selling at from
27 to 28 cents. Blue point oysters. 800s,

" are ouoted at $15.75, and 1000s at $14.

FRESH SEA FISH
$

FRESH LAKE FISH

Lake herring, round Ib. ....... 010
Do, dressed, ID....ciivioieiies 0 SRR 1 ¢
b e e R R O 014 015
WO B s cviveiiviasiianei 013 014
White fish, dressed R 014
Pickerel, dressed Ve 014
Mullets, Ib. iy v b
Fresh pickerel é 30 020
g o5 016
0 09 010

Fresh mackerel 015 020

Poultry Has a
Brisk Inquiry
Toronto

POULTRY. — Expectations are that
there will be a heavy demand for poultry
this week, in view of thé Thanksgiving
trade, and prices are inclined to be

firmer. Dressed young turkeys are
quoted at 40 cents per pound in the
corntry. Spring chicken is 20 cents per

pound livewcight, and from 23 to 28

Cogosunk.rklb.‘..h ................ ... $013 cents per pound dressed, at points of

o n,“h,:,‘, -l SRR el o'?‘f ?,‘1(; shipment. Spring chicken is selling to

Do, heads om, ™.........co00n 010 the trade at from 32 to 35 cents.
Halibut, ohi.cken 021 0 22 Prices paid by commission men at Toronto:

o DRI - o v i a i 0 22 0 2% ive Dressed
TIOWWENRN . T - s x oo sis  Ranavnens 0 07 010 Turkeys. old Ib. .... ....-30 30 -30 35
IR - ivievnia s momakisaniykis 0 30 Do., young, Ib. .. ....- 0 35 -0 40
Freah B, C. Salmon ............ 0 27 0 28 Roosters, . ........ C Lt bl -0 20
Oysters, - No. 1 ean ............ 3 40 Fowl, over 5 Ibs... A0 0 25 0 28

Do, No. 3 ean............... 950 980 Fowl, under 3%-5 Ibs. ....- .... 0 20-025
Do., No. 5 ean ............... cee 16 00 Spring chickens, live ..-020 023 028
Blue Pahn oysters, 800s ........ 15 75 Prices quoted to retail trade:
SO Lo T i 14 00 Dressed
FROZEN SEA FISH TR, RV e s $032 $035
PRI & oo s oasviivasiansissone 024 DG T vl s aniaiose i 0 33
b PO T AN i 0 0!‘ 010 Chickens, spring .............. 0 32 0 3§
o R AR AN AN PR 011 TN 5, e i Neniviaed St 0 35
TERIREININ 5 65 'v o0 0 0 S b RRAT 4 B EE R 011 TOPROPE. Csvvscie sibssissnsviven 0 40 0 40
WINNIPEG MARKETS
INNIPEG, Oct. 7—There is a general firmness noted in
most produce lines this week. Pork prices are slightly
stronger. Butter and eggs are both scarce and prices
are holding very firm, indeed. Fish is arriving in much better
volume and variety and are selling at good prices.
% Fpapat main as follows:
Pork Prices . st w0
) ) itoba, | 2014
Somiewhat Firmmer = WEa e oo o8 o 30
Winnipeg. Ontario, large ............. ey 7 e 30:.;
PORK.—Although pork prices have Do., tWins ............ceeeen 0 30% § 305

been declining rapidly; at time of writ-
ine prices are reported a little firmer.

PO i« s s 30 i m R RN 14 50 17 00
BRARVINE: i v Sl ek . 1860 14 50
RO | oo vivst s sk . 1500 16 00
BOWE /it oaspaohviawi s s e i 11 00 12 00

Butter Prices
Remain Firm
Winnipeg.

BUl'lER —There is is a very firm ten-
dency in butter at the present time.

Prices are quoted as follows:
BUTTER

Creamery, bricks, 1s .......... 0 56 0 57

Creamery, solids, 1s .......... 0 55 0 56

S DA o s bl 0 40 LU 7

e RO SR - 0 36
Eggs Also

P
Very Steady

Winnipeg. :

EGGS. — Eggs are comparatively

scarce at the present time and prices are
very firm indeed.

EGGS
Specials, cartons, per doz. ... 0 53 0 56
New laid, candled, per doz... 0 50 0 5

C heese Prices
Remain Unchanged

Winnipes. ~—— .
CHEESE.—There is very little new in
the cheese situation this week, prices re-

Fish Demand Good;
Price Firm

Winnipeg. Stinpdegcs "
FISH.—Ample supplies of fish are
now arriving in the market. The first
Holland herring to arrive in over two
vears has just been received in Winni-
peg.
FISH
In Brine
Labrador Herrings, half bbls,,
GO L s v f RS 9 00
Can. Herrings, £5-Ib. pmlx 225
Pickled Lake Superior Her-
rings, 10-1b. pails, each. 115
FROZEN FRESH Plsll
Halibuk, large .. cisviinasnis s 015
DOL-TABIEINN - oo cisvsannsivns 016
R e I TR L 010
SN 5 55 v s e e o 019
Whitefish, case lots ........... 010
Do  Oen ORI .sisecisnnsne 011
SMOKED FISH
Rloaters, Eastern .per case ...... 2 %
Do., Western, per case....... 2 20
Haddies, 30-Ib. cases, per Ib. 015
Kippers, Eastern, 20 count, per
count . 6y 185
Do., \\htﬂn " 20-1b. llnru b 225
SALT FISH
Steak Cod, 2s, per b 3 018
Bhie Nose Cod, 20 1s and 2i 0 15%;
Acadia Cod, 1s and 2s 9 16
Salt Herring, 4-bbl. . ( 90
Do., 20-b. pails ...... 175
Do., 10-1b. pails ¢ 0 ?0
Holland Herring, m:lken ver kx 1 50
Do., mixed, per keg 1 40
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Have No Hesitation

in choosing

SMITH

‘Bluenose’ Butter AND
ofienl up in excellent shape, PROCTOR

and its quality and flavor are remark-
Taste “Bluenose” yourself! SOLE PACKERS
Then you’ll feel more enthusiastic about

it. Order from your grocer.
SOLE PACKERS.

SMITH & PROCTOR -

it always

ably fine.

HALIFAX, N.S.

Halifax - N.S.

[

Advertising
Service

brings good results to the live,
wide-awake merchant who is
in the field to gain a reputation
for reliability and fair dealing.
Feature Heinz 57 Varieties
with our advertising signs and
displays—let your customers
know you carry quality pro-
ducts. Win the confidence of
your trade and increase your
number of satisfied buyers.

H. J. HEINZ COMPANY

All Heinz goods sold in Canada are
made in Canada.

RN

LT TG R

E[ET

Hams

Hams are very much lower
In price—giving you an op-
portunity to offer your cus-
tomers something real good
toward lower cost of living.
Get our prices. Fresh, pick-
led, smoked, cooked.

F. W. FEARMAN CO.

LIMITED
HAMILTON

LR IR TR R A TR

JOHN HILLOCK & CO., LIMITED,

ARCTIC COUNTER REFRIGERATOR—MADE IN TWO SIZES
Write or Free Colalogue and Prices.

AGENCIES :- - A. Tilley, 54 MeGill College Ave., Montreal;

MeMillan,
Knox St

Geo. Cameron,

Sparks

Adding Delicious
Freshness to
Attractive Display

The reason so many grocers and
butchers are installing Arctic

. Counter Refrigerators is because
it adds the full power of a refrig-
erator to attractive store display,
and requires no additional space,
beeause it takes the place of ugly,
out-of-date counters.

Office, Showrooms and Fact ' =
154 GEORGE ST., TORONTO Its ability to please customers

St., Ottawa; J, and attract new trade are simply

200 Main St., Winnipeg: Western Butchers Supply Co., Regina, Sask.; M. E. Watt, 572 added advantages.

Vancouver, B.C.

Bl
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Profit Lies in Quick-Selling
Quality Lines

“Easifirst” is one of these. No time wasted in argument.
No disappointed customers.

Make sure that you can
always supply ‘‘Easifirst.”’

It will pay.

Phone Junction 3400

GUNNS LIMITED

TORONTO

Did You Know That

Schneider’s Hams

Are Guaranteed?

If there should happen to be any
complaint from any customer—if
our hams are not as good as we say
—return them.

But we know they never disappoint.
That’s the conviction back of our
guarantee.

Have you tried selling them?

J. M. Schneider & Son, Ltd.

KITCHENER - ONTARIO

Drop us a card for Sausage and Smoked Meat quotations
Satisfaction guaranteed on all mail orJnn.

Advertising makes for better merchandise—

Not only does advertising create a good impression regard-
ing the merchandise advertised but it MAKES FOR
BETTER MERCHANDISE. There are added responsi-

bility and written-printed claims to substantiate.

=
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lt s Proﬁtable Because—

Something Newin Appetizers

Made in conjunc-
tion with our
famous Blue Seal
Products and
made from the
very finest in-
gredients.

Fine for Fish
and all kinds of
grilled meats, and

Better to sell this branded, bottled
vinegar than the bulk article. No
waste—no loss — no deterioration.
Easily handled—makes fine display.
Quality guaranteed.

RETAILS

15¢c and 25c¢ Tersate snd Wisaipog

WELL ADVERTISED Selling Agents for
Write us or ask your jobber for trade prices. N - ; £ our Blue Seal

Lines

ORDER YOUR STOCK OF

Champagne
de Pomme

NOW ASSURING

BAKING SODA

It makes a delicious
drink. Put up in pint
bottles or splits. Recom-
mend it to your custom-
ers. Pays a good profit.
Easy to sell.

Order from your whelesaler or

Gle Ganadien Impertation

140 ST. CATHERINE ST. E.
Montreal

We want Agents in Every
Cit; and Town.

a SAVING for your customers
~a PROFIT for you

The housewife knows that she pays the
same price for Cow Brand Baking Soda as
she pays for inferior package soda, But
she also knows that the superior quality
and strength of Cow Brand make it un-
necessary for her to use such quantities.
Hence her saving.

Her demand means quick turnover. Quick
turnover means bigger profit for you.

Church & Dwight, Ltd.

MONTREAL
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STOP THAT COUGHING

and build up your
system with a de-
pendable tonic and
body-builder like

MATHIEU’S
SYRUP OF TAR

and

COD LIVER OIL

For Neuralgia, Head-
ache, Sleeplessness,
etc. Mathieu’s Ner-
vine Powders are
absolutely reliable
and effective.

Handle these two well-
known remedies. Al-
ways a big demand for
them. Excellent profits.

J. L. Mathieu Co.

Propri
SHERBROOKE iz e QUEBEC

NUGGET BROOMS

When a customer asks for a
“Nugget” Broom there must be
a reason for remembering the

name,
NUGGET BROOMS
are brooms of good reputation.
A “just as good” Mne will not
satisfy women, who know the
merits of a “Nugget,” and want
a light yet sturdy broom.

The quick turnovers from “Nug-
ge\" Brooms will swell your
income,

For prices, ete., write
STEVENS-HEPNER CO.
LIMITED
PORT ELGIN, ONT.

The “Nuggett” Broom is only
famous

8 STEVENS-HEPNER CO., Limice

PORT EIL NTARIO

CANADIAN GROCER

Once Used, Always Used

CREAM OF BARLEY, a delicious break-
fast food, cooked in three minutes; a most
healthful diet for youth and old age; the
most sensitive stomach can retain it, and
it is recommended by all the leading phy-
sicians. We are the originators and only
manufacturers of CREAM OF BARLEY,
PEARL BARLEY FLOUR for Babies and
Invalids, and SISTER MARY’S PAN-CAKE
FLOUR. Every package of CREAM OF
BARLEY is guaranteed, and we say on
label, “Use ome-half package, and if not
satisfied, return it to your grocer and he
will refund your money.” Our goods are
recommended by Dr. McGill, chief analyst
at Ottawa, so you take no chance when
ordering goods from us. Our mill is the
only exclusive barley mill on the continent.
Use “CREAM OF BARLEY” and stop tak-
ing medicine, for it is the real Mackay and
can be bought from all first-class wholesale
grocers.

Our trade mark is registered.
MANUFACTURED BY

John Mackay & Co., Limited

BOWMANVILLE, ONT.

MR. GROCER!

QLlliiiiiiiidd

Are Your Accounts
Up-to-Date?

Lllliiiiiiiis

>

The completion of the European war
means economy and system for the
foundation and reconstruction of your
business if same is to be carried on suc-
cessfully.

The grocers using our system vouch for
the labor, time and money saved.
Accounts handed to a charge customer at
a moment’s notice.

Our security - envelope filecheck system
keeps accurate accounts.

Are you interested in putting your busi-
ness up-to-date ?

Write for catalogue illustrating and
describing same
SECURITY ENVELOPE
FILE-CHECK SYSTEM

29 Ontario Street STRATFORD, Ont.
Copyrighted
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Good for Customers---Good for You

H.P. Sauce is such capital value, and we spare no pains
to acquaint the public with this fact.

It is in big and constantly-growing demand and offers you
a generous profit—that’s why it is certainly the same
for you.

“Made in a Minute” is the slogan which explains the great success of
CHOCOLATTA. A perfcetly balanced food-drink, complete in itself,
requiring neither milk nor sugar, and “Made in a Minute” by the
addition of boiling water only.

THE NUTRIENT FOOD CO., LIMITED

1266 Queen St. W., Toronto

Mount Royal Milling

and

[T MR-
RICEMIDDLINGS ~ **&&

HANDY SNAP TOP

Sanitary (EIED Products

NOW IS THE TIME

@IED cHLORINATED LIME & (I HIGHEST TEST LYE

SELL FASTEST
THEIR DAILY USE KEEPS THE HOME SANITARY

S. WANDER & SONS CHEMICAL CO., Inc.
Manufacturers and Exporters
' Main Office and Factory : ALBANY, N.Y.
A LYE that is TRUE Represented by MacDONALD, ADAMS COMPANY, Winnipeg
And C. H. DOUGALL, LTD., Montreal
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We D(;sign Labels
That Create Sales

Our business is to help you put a
package on the market that will
not be a mere dumb container,
but that will stand out and actu-
ally invite the trade and general
public to try its contents.

Some of the most successful cut-outs, display cards and labels to be seen in modern
grocery stores are the work of our experienced staff—always at your service to
satisfy you with artistie, attention-compelling designs.

What are your requirements? Write us.

The Standard Lithographic Company

of Canada, Limited
28 Temperance Street Toronto, Canada

NEW CROP
EVAPORATED APPLES

Canada’s best flavoured Hard Apples evaporated to
Government Standards, packed in 50-pound boxes. Ship-
ment from three points in the Annapolis Valley of Nova
Scotia.

We are now manufacturing and will quote for shipment
any month to March next. Wire your inquiries to—

J. W. GORHAM & CO.

HALIFAX, N.S.
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None Better Than

SIMMS BRUSHES

The superiority of SIMMS over other brushes and brooms is the reward
of 54 years of conscientious endeavor to produce a line of brushes and
brooms that are perfect in material and construction.

A guarantee of quality goes with each of our products.

Brooms Shoe Brushes

Whisk Brooms Lather Brushes Stove Brushes
Paint Brushes Scrubbing Brushes

Each of the above is a sure and profitable sale for you. Your customer will be satisfied
—will receive the best value for his money.

Stock up in our line and get the brush and broom trade of your district.

T. S. SIMMS & CO., LIMITED

Makers of Better Brushes and Brooms for 54 Years.
Head Office: ST. JOHN, N.B.

MONTREAL LONDON TORONTO

will satisfy where others fail

The veteran “Chewer” is a mighty hard
man to please, but King George’s Navy
always satisfies the most discriminating.

And the margin of profit on /‘:
every sale should recom- v
mend King George’s Navy : %

to every aggressive degler. — -

7
L -'A 3]

selling it get a >

If you are not now OV
trial supply to-day. 5 :

*

(2=
(2=
- =
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A Wholesome Dessert

The fame of “Junket Tablets” as a delicious, economical
‘dessert is rapidly spreading to every household.

Its multitudinous uses render it invaluable for making ice
cream and dainty desserts that are tasty and nutritious.

Let ‘“Junket” solve your
dessert problems—quickly—
economically — deliciously.
You can’t afford to ignore
the big demand for
“Junket,” neither can you

risk your customers going
elsewhere for it.

Good profits make “Junket”
worth your while to handle.
Send your order now or ask
your jobber.

Junket

MADE with MILK

Sold in 10-Tablet pack- Advertised in the Do-
ages that retail at 12c. minion’s leading maga-
zines and journals.

Chr. ansen’s Canadian Laboratory, Toronto, Can.

LOGGIE, SONS and COMPANY

Selling Agents for Canada
32 FRONT W. TORONTO

I have my old job back, saving
Mrs. Housewife all the trouble
of making her coffee. I serve
her instantly.

Notwithstanding the price of green
coffee has advanced over 100%, my
price has only been advanced about
30%, so that I can still be served eco-
nomically.

Please bring this to the attention of
all your customers.

REDC
ARED COF E

éﬂ‘ aofr’m'fg’lonb REFINED G)ﬂGC

Went to War

Home Again
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White Swan Wheat Flakes

Nutritious Appetizing

Every lover of a wholesome breakfast food will
' become a ‘“friendly” customer after you have sold
\ her White Swan Wheat Flakes. Made, as they are,
from the very finest wheat, and in a way that brings

‘EZ % PRI
(OF \ out all its flavor and nutriment, they cannot help
but satisfy.
K Suggest White Swan Wheat Flakes once and your
“'lln,l | il customers will ask for them afterward by preference.

{0 it
1
""ll!I||I||l|]|||||||||m||ll||||l|l|||““l : Try an order and prove this statement.

White Swan Spices and Cereals, Limited
TORONTO, CANADA

What's your salary
Mr. Clerk?

This is not a personal question—ratherdo we wish to be a source of help and
encouragement to you in increasing the bulk of your weekly pay envelope
whatever its present size may be.

In your line to-day, as in every other, it’s the trained_men that are goi‘ng
ahead. Men who study their business and possess ideas and 1mt_1at1ve
for creating sales, men who know the goods they handle sufficiently
well to talk intelligently about them to the customer—such men do not
have to ask for a “raise,” It comes to them,

Why not put yourself in this class of big salary earners? Make your
services worth more to your employer by reading the advertising col-
umns and the specialized editorial information in CANADIAN GROCER
every week. Ask your employer to pass it along to you; or better sub-
scribe yourself.

It just costs you $3.00 for 52 issues—Iless than 6 cents a week—and it
will prove a splendid investment in the greater money-making know-
ledge you will acquire from it.

In any event, plan on reading CANADIAN GROCER regularly. It's the
surest road to advancement.

CANADIAN GROCER

Publication Office: 143-153 University Ave., Toronto. Other Offices at Montreal, Winnipeg, Vancouver
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We have in store some fine quality

CEYLONS  INDIANS  JAPANS

Canadian stocks of fine teas are low at present and g
import quotations are higher than our selling prices.

The market for all quality teas is firm and much higher o
prices will prevail during the next few months.

Quotations and samples will go forward promptly T
upon receipt of enquiry. -

KEARNEY BROS. LIMITED

TEA AND COFFEE IMPORTERS

ESTABLISHED 1874
33 ST. PETER ST. MONTREAL

PURITY FLOUR

(Government Standard)

is known to the householder in every part of Canada—in rural districts as well
as in the cities and towns. They have read about it in the local papers, have seen
it displayed on posters, and when they see it in your store it is just like meeting
an old friend. They are sure to ask for it or try it out on your suggestion.

et Purity be your leader, the flour that makes

““More Bread and Better Bread, and Better Pastry’

Western Canada Flour Mills Co., Limited

Head Office: Toronto, Ontario

Branches at: Winnipeg, Calgary, Brandon, Edmonton, Vancouver,
New Westminster, Victoria, Nanaimo, Prince Rupert, Nelson,
Rossland, Goderich, Ottawa, Montreal, St. John, N.B.
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& DOMINION SALT co LIMITED
SARNIA ONT

If your jobber cannet supply you we invite your enquiry, when
pricellists and full informatien will be promptly sent to you.
{DOMINION SALT CO., Limited, SARNIA, Canada

Manufacturers and Shippers

“Excelsior,”

when applied to Brooms

represents the acme of
broom production.

Made in Owen Sound since

1898.

“EXCELSIOR” friends are found
from Coast to Coast.

J. C. SLOANE

845 5th Avenue, Owen Sound, Ontario

GROCER
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QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $83.20
PER INCH PER YEAR '

JAMS
DOMINION CANNERS, LTD.
Hamilton, Ont.
“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only.
Screw Vas top Glass Jars, 16 o=

“AYLMER"” PURE ORANGE
MARMALADE

erate, per b,

BEANS
“DOMINION BRAND"
Per dos.
ln;ividuu Pork and Beans,

l'nPo
r:gmmluu. 4.
e ease

Chili Saues, $1.95 dos.
2 dou. to the ease.
CATSUPS—In Glase Bottles
-r

% Pta., Aylmer Quality
12 ox., Aylmer Quality

er jug.
Gallon Jugs, Aylmer Qullty 1 6244
Per dos.

2 BEsss

EVAPORATED MILK

each 24 cans &
Reindeer Brand, small, 48 cans ¢ u
W. CLARK, LIMITED,
MONTREAL

Corn Beef—34s, $2.00;
$4.80; 20, $8.965;: G, $ILTH.

Ham—1s, $6.95; 2s, $18.85.

Lunch Beef-—ils, $4.80; 2s,

$2.85;

$8.80.
M‘Lund Veal Loaf—s, $3.45;
4
Ready Lundt Beef-Ham Loaf-—4s,
$2.45; $4.46.
M Inn¢ Beef Lounf—14s, $3.48;
$4.45.
Rnd'y Lunch Asst. Loaves — g
$2.50: 1s, $4.50.
Geneva Sausage—Ils, $4.45: 25, $8.75
Roast Beef—l4s, $2.00; ls, $480;
2s, $8.95; 6s, $31.75.
Roast Mutton—1s, $6.26; 2s, $1L.75;
square cans, $42
Bdbd Mutton—1s, $6.25; 2s, $11.76;

$42.
JelHed Veal—%e, $3.35; 1s, $4.80;
$9.25

Cooked Tripe—ls, $2.95; 23, $4.96.

Stewed Ox Tail—1s, $2.35; 2a, $4.48,

Stewed Kidneys—1s, $4.45:; 2s, $8.46.

Mince Collops—14e, $1.95; 1s, $3.85;
2, $6.75.

Sausage Meat—ls, $3.95: 3a, $T.96.

.20; 2s,

Boneless Turkey — %s, $6.95; ll.

$11.46.
Ox Tongue—%s, $4.95: ls, $12.00;
1 ll“l:lﬂ: Su, $28.95: 8%4a,

$ $60.00.
Lunch Tongue—iys, $490: 1a
$10.45

Mince Meat (Tins)—ls, $3.45; 2s,
$5.45; Gs, $15.95,
Ihal “ (hlk)—h. 28c; 10w,
206s, 26c; 60s, 260,
Chu-n Brand Pork and Beans,
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SIMCOE BRAND I
PORK aAnD BEANS

(WITH TOMATO SAUCE)

You can order Simcoe Brand Pork and Beans in quan-
tities without fear of having them left on your hands.

They are a staple article of diet in all homes. Rich in
nutritive value and an excellent substitute for meat.

It will pay you well to stock, display and push this
popular brand.

Ask your Jobber.

DOMINION CANNERS, LIMITED

HAMILTON -- CANADA

‘Nobility’ ‘Peerless’
‘El gin’

Joyously received
wherever they are
introduced these
three brands of de-
licious chocolates
are everyw here
earning big profits
for merchants who
cater to the particu-
lar trade.

A trial supply will convince you

Nobility Chocolates, Limited .......

MACLURE & LANGLEY, LIMITED
S3t. Thomas, Ont. TORONTO, MONTREAL, WINNIPEG
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Short of Help?

Too Bad!

Yet the man you need is somewhere
—probably behind a counter or desk,
and in the grocery business, wholesale
or retail. He'll go to you if the call
is loud enough.

Perhaps you can get him with a
whisper. Never can tell what makes
some men restless.

It’s clearly up to you to use a dollar
or two to advertise. Use CANADIAN
GROCER—2 cents a word. If you
know any better paper, use it.

All we know is that CANADIAN
GROCER gets into 5,600 grocery
stores .and establishments all over
Canada. No one daily newspaper—
no other publication — can make,
truly, the same statement.

The chances are that you’ll find the
man you want in a grocery store or
office. If he’s there now, and you get

him, he’ll probably be a trained man,
and you’ll get value out of him from
the start.

Don’t rest on one insertion. It isn’t
experience to get what you're after
the first crack out of the box. The
best men are hardest to budge.

Make your advertisement explicit.
Make it brief. Use a box number if
you like. The big thing is to try, and
try and try.

Our business is to carry your adver-
tisement to likely men. It isn’t our
business to get replies for you. Yet
the chances are that you'll get replies
—first week of trying.

Rates—2c¢ per word first in-
sertion, and 1 cent per word
each subsequent innrtlon
Five cents extra per inser-
tion if replies are to be sent
in our care to a Box Number.
Invariably in advance.

CANADIAN GROCER

143-153 University Avenue
TORONTO

with Touuto Sauce—Ind., $1.05;
1s, $1.66; 2s, $2.35; 3s, $3.50.
With Plain Sn\lu-—lnd 95c; 1s,
$1.60; 2s, $2.30; 3s, u.lo.

Chateau Brand Concentrated Soups

, $1.46 ; Consomme, $1.45;
Green Peas, $1.45; Julienne,
$1.46; Mutton Broth, $1.46; Ox
Tail, $1.45; Pea, $1.45; Scotech
Broth, $1.45; Chicken, $1.60:
Mock Turtle, $1.45; Tomato,
$1.456; Vermicelli Tomato, $1.45;
Soups and Bouilli, 6s, $14.45.

Clark’s Pork and Beans, Tomato
Sauce, Blue Label-—Ind., 95c; 1s,
$1.10; 1l4s, $1.45; 25, $1.90; 3s,
talls, $2.75; 6s, $8; 12s, $16.
Plain Sauce. Pink Label—Ind.,
95¢; 1s, $1.10; 1%s, $1.45; 2s,
$1.90: 3s (talls), $2.76; 6s, $8;
12s, $15.

Chili Sauce (red and gold label)—
Ind.,, 95¢; 1s, $1.10; 1%s, $1.45
2s, $1.90; 3s, $2.75.

Vegetarian Baked Beans and To-
mato Sauce -2s, $1.90.

Sliced Smoked Beef—1l4s, $2.45:; 1s,
$3.45; 4s, $24.

Canadian Boiled Dinner—ls, $2.45;
2s, $4.95.

Army Rations—Beef and Vegetables,
1s, $2.45: 28, $4.95,

Spaghetti with Tomato Sauce with
Cheese—1s, $1.45; le, $1.95; 8s,
$3.85.

Tongue. Ham and Veal Pates—14s,
$2.25,

Ham and Veal Pates—14s, $2.35.

Sm&ked Vienna Style Sausage—1is,

.T5.

Pate De Foie—14s, 80c: Y%s, $1.40.

Plum Pudding—%s, $2.45; 1s, $4.85.

Potted Beef Ham-—Ys, B80c: s,
$1.45.

Potted Beef-—3{s, 80c: 4s. $1.45,

Potted Tongue—14s, 80c: Y%s, $1.45.

Potted ‘Gnmc (Venison)—1%s, 80c:

, $1.45.
Potted Veal—{s, 80c: l4s, $1.45.
Po:z:.d .Me-u (Assorted) —1s, 85¢

Devilled Meats ( Assorted)
85¢c; s, $1.50.
In Glass Goods

Fluid Beef Cordial—20 oz. bottles,

; 10

W Ok, e
Ox Tongue — 1%s, $20.00; 2e,

Lunch Tongue (in glass)—1s, $11.95
Sliced Smoked Beef (in glass)—%e,
R1.80: . $280: 1s. $3.90.

Mincement (in glass)—1s, $3.95,

Potted Chicken (in glass) — s,
$2.90.

Ham (in glass)—%s, $2.90.

Tongue (in glass) —%s, $2.90.

Venison (i nglass)—s, $2.90.

Meats, Assorted (in glass)—$2.90.

Chicken Breast (in glass) — 148,

Tomato Ketchup — 8s, $1.95; 12s,
$2.46; 16s, $3.40.

Chili Sauce—10 oz, $3.25.

Peanut Butter — s, $1.45; e,
$1.95: 1s, $2.45: in pails, 5s, Slc;
128, 29¢: 24s. 28¢: G0s, 28¢.

B.C. HOPS

Jominion Brand, quarters, per

#hort weight pound

. pac!
ages, per full weight pound. 0 40
Maple Leaf Brand, 1% Ib. pack-
ages, per full weight pound. 0.39

COLMAN'S OR KEEN's
MU

STARD
Per doz. tins
BEF. Bl civensseesss $2 80
BBV WA s isienbornisvs 5 30
DBFe T voosisocvasisi 10 40
Wl W s sesvainsdsnonie ave
Per jar

Durham, 1-1b. jar, each ...30 60
Durham, 4Ib. jar, each .. 2 25

CANADIAN MILK PRODUCTS,
LIMITED,

Toronto and Montreal

F.ob. Ontarie jobbing points, east

of and including Fort William
Freicht allowance mot to exceed
50c per 100 Iba.. to other polnts, va
b-case lots or morve,
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THE CANADA STARCH CO., LTD.
Manufacturers of the
Edwardsburg Brands Starches
Laundry Starches—

Boxes

Centa
40 e, Canada Laundry ... 0.10
“w“lh.. 1-Ib. pkg.,

reeeesse 0.18%
36 lbs. Silver Gloss,
draw DOXE® .....ii0in 0.13%%
100 lbe., kegs, Silver
rge erystals ........... 0.11%

Enamel,
(eold water), per case... 3.96
Celluloid, (‘!:Im case.. 4.50

inary Stairch
40 Ibs.,, W. T. Benson & Co.'s
Celebrated ven 80.119%
40 be. Canada or
Challenge Corn ...... veee 0103
20-1b. Ou-.
. phge. ....... . 0.18%
(20-. b-. \to hu- e
potate flonr
GELA'
Cox's Instant

4
sesesense B 10

pints, per
SYRUP
THE CANADA STAROH 00.
L‘l'D CIO BRAND
ORN SYRUP
2-1b. uu.lb&hnu « §.45
5-1b. tina, 1 dox. in case.... 6.06
10-1b. tins, dos. in ease.. 6 25
20-1b. tins, doz. in case.. 6 20
(Prices in rlh;c nees 10e
Barrels, about 700 .50 08
Half bbls., about .00
14 bbls., about 176 Ibe. 008
2gal. pails, 25 fbe.. 2 60
3-gal. wooden pails, 38% Ihe. 3 85
5-gal. wooden pails, 66 Ibe.. § 25
Y CORN SYRUP
hees 6 985
¢ 55
. 608
. 625
ve wire
han
MOZOLA OOOKING OIL
case
12
1l e
20 25
30 0

INFANTS' FOOD
MAGOR, SON & ©CO. LTD,
RoM‘nboou- Patent B.rlw— Dos

Polish, Black, Tan, Toney Red

and Dark Brown ......... $1 15
Card Outfits, Black and Tan.. 4 1§
Metal Outfite, Bluk and Tan.. 4 83
Creams, Black and Tan...... 18
White Cleaner ............. 13

IMPERIAL TOBACOO 0O. OF

CANADA,
EMPIRE BRANCH
Black Watech, 108, Bb. ....... 1 20
R e 108
e
o=

OIS siessavsevssnnsoings 19
Forest and Stream, tine, -.
2. eatrtons ......ciih000e 14
Forest and Stream, 'A-. Y,
and LI O .......00000 60
Forest and Steam, 1}b. glass
DR . isebesscusunis 17
Master Workman, 2 lbe...... 118
Workman, 4 lbe....... 112
Derby. 9s, 4-1b. boxes ...... 108
Old Virginia, 18 .......... 160
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Ludella

Notwithstanding the very high price
to which Teas have climbed we are
still selling our well known and popular
Ludella at the same price to the con-
sumer as in the past couple of years.

Price for price, quality for quality,
this Tea 1s very much lower than other
known brands.

Dealers who are handling Ludella are
taking a good business and you can

easily do the same by putting it before
your customers.

Blue Label !4* and 1* - 50 retails 60
Brown Label !,* and 1* - BT 0
Green Label '2* and 1¢ - 66 “ ‘80
Red Label !;* only - 2 % W

Send us a Trial Order.

H. P. ECKARDT & CO

WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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Owing to the high
freights prevailing

CONTINUE TO IMPORT

supplies of

SPRATT’S

DOG CAKES

POULTRY FOODS
CANARY & PARROT MIXTURES

through

SPRATT’S PATENT LIMITED
24-25 Fenchurch St., London, E.C. 3,3Eng.

Etc.,

SPRATT’S

PATENT (AMERICA) LIMITED
NEWARK, - NEW JERSEY

L AR AL LS

O

A

Thirst

Quenchers

may come and go
but Marsh’s delight-
ful “Concord” Grape
Juice wins more
friends each day.
“Really delightful,
:xlceedingly health-
ul.”

Marsh’s Unferment-
ed Port, Unferment-
ed Black Cherry
Wine, Unfermented
Ginger Wine, Rasp-
berry Vinegar, and
Creme de Menthe,
are deliciously satis-
fying.

Do “you” profit from
their big demand?

TheMarsh Grape
Juice Company

ANIAGARA FALLS, ONT
Ontario Agenta:
The MacLaren Imperia]

Cheese Co., Limited
Toronto, Ont.

Old Kentucky (bars),
Ibs.

S 1
DUNN, LTD. Montreal
BABBITTS
Soap Powder, case 100 pkgs.. $5 66
Cleanser, case 50 pkgs. 8 10
Cleanser(Kosher), cs. 50 pkgs 3 10
Pure Lye, case of 4 dos..... 6 95
JELL-O
Made in Canada
Assorted cnde‘.noonhlm 4 doz. $5 40
-3

rate second class.
JELL-O ICE CREAM POWDERS

Made in Canada {
Assorted case, contains 2 doz. $2 V)
Choeolate, 2 doz. ... .
Vanilla, 2 dos.
Strawberry, 2 doz. ..
Unflavored, 2 dos=.
Weight, 11 Ibs. to

rate second class

BLUE

Keen's Oxford, per Ib.
In cmses 12-12 Ib. boxes to

case [
COCOA AND CHOCOL'lA_g't

THE COWAN CC e
Stirling Road, Teronto,
Ont.

Cocoa
Perfection Cocoa, Iha.:nl and 2

. jars, 1 and 2 dos. in box,
doz.

Cocoa Mixture
(!muno&) 6 end 10-Ib,

2 doz. in box, per box b
Perfection Chocolate, 10¢ sise,
per box

12-Tb. boxes, 144 Tha., in case 0 32
Diamond Chocolate, 8s, 6§ and
12-1b. boxes, 144 The. In case 0 33

October 10, 1919

packed 3 cakes to box, 24
boxes to case,

per box
Fruit and Nut Milk Chocolate,

MISCELLANEOUS
Maple Buds, fancy, nearly 1
~lb., % doz. in box, per dos..
Maple Buds, faney, %4 b, 1
doz. in box, doz.

doz. in box, per doz
Assorted Chocolate,

doz. in box, per d
Choeolate Ginger, %

Active Service Chocolate, %s,
4-1b. box, 24 boxes in case,

per b,
Triumph Chocolate, ¥'s, 4-Ib.
::-, 35 boxes in case, per

288 8383
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TOKAY GRAPES

Are now coming freely
and quality fine.

Be sure and order some.
ALSO FULL STOCK
Sweet Potatoes - Oranges
Pears - Boxed Peaches
Grape Fruit - Etc.

Add to your order
Haddies, Kippers, Bloaters, Fillets

All of which are fresh and good.
Just the thing for snappy days.

WHITE & CO., Limited

TORONTO

BROOMS

ur

Canada No. 3
fills the bill
Not too heavy, not too light

Just Right

Polished handle, pink strings, vel-
vet and tin lock finish.

The Best $9.00 Broom

We know how to make.

ORDER NOW.

WALTER WOODS & CO.

Hamilton and Winnipeg

GANADIAN GROCER

' CALIFORNIA

WHITCO BRAND

Solid Meat Oysters

You need oysters to do business, and
they need to be RIGHT. Have you ever
stopped to think how large a factor
NORTHERN GROWN OYSTERS are to
you if you use them EXCLUSIVELY, or
would be if you do not? They are of
good flavor, firm meated, and they
STAND UP. It will pay you to arrange
your season’s supply with us, and use our
quality oysters. You will always receive
NORTHERN GROWN OYSTERS and
they will be from CERTIFIED
GROUNDS. These oysters are always
RIGHT. They will STAND UP, if kept
chilled, much longer than ordinary oys-
ters, You can order them freely, and, with
reasonable care, go through a season mak-
ing BIG SALES and NO LOSSES.

May we have your oyster business?

White & Co., Limited

Wholesale Fish and Fruit Distributors
Church and Front Streets, Toronto, Ont.

I

Red Emperor Grapes

Packed in Sawdust in Drums
(About 33 1lbs. net)

Qur first car arrived last week.
Quality best we have seen for some
years. Keeping quality excellent.
Don’t be afraid to buy some to put
away. Ask us for quotations on 25 to
100 drums.

Also

Grape Fruit, Lemons,
Sweet Potatoes, Onions
Canadian Chestnuts, Peanuts
Finnan Haddie and Oysters

The House of Quality

HUGH WALKER & SON

Established 1861
GUELPH, ONTARIO
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QUAKER BRAND
GOODS WILL PAY

An interesting and we believe demand-
creating newspaper advertising cam-
paign is starting in the West.

We will need the
co-operation.

Grocers’

DOMINION CANNERS B.C. LTD.

Vancouver, B.C.

OAKEY’S
“WELLINGTON”
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cutlery,

John Oakey & Sons, Ltd.

Manufacturers of Emery Cloth,
Black Lead, Glass Paper, &e.

LONDON, S.E., ENGLAND

AGENTS:

Manley & M-r. 21 Empress Offices,
354 Main Street, Winnipeg.
Sankey & Manson, 839 Beatty Street,
Vancouver.

GEORGIAN BAY
APPLES

We Invite Correspondence for Fall and Winter
Supplies.

LEMON BROS.

Owen Sound, Ont.

Manufacturers !!!
EUROPE
SOUTH AMERICA

SOUTH AFRICA
ARE CALLING FOR GOODS

Place your surplus output in our hands
and we will find markets abroad for your
products. Write or wire.

STANDARD EXPORT & IMPORT CO.,LTD.
407 McGill Bldg. MONTREAL
M- 6468-7158
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INDEX TO ADVERTISERS

A

Abbey’'s Effervescent Salt
Acadia Sugar Co.
Adam & Co., Geo.
Armour & Co. .
Aron & Co., Inc.,

B

Baker & Co., Ltd.,, Walter ..
Bain & Co., Donald H.

Baird Ltd., Alex.

Bendon Utility Co., S
Blackwoods Litd.

Borden Milk Co.

British Columbia Hop Co. 5
British Columbia Packers Assn.
Brodie & Harvie

C

Callifornia Associated Raisin Co.
Campbell Brokerage Co. ......
Calgary Storage & Cartage
Canada Nut Co,
Cane & Sons, Wm. ...
Canadian Cereal & 1"our
Ltd.
(‘nnudlan Impormhonn (P
Daoust)
Channell Chemical. Inside front cov
Church & Dwight
Clark Ltd., W.
(Mayoquot Qaund Canning (u
Climax Baler Co, ...... e
Columbia Macaroni (n
Coekburn Co., F. D
Connors Bros. .Ba
Cosgraves Pure Malt Vinegar..

D

Davies Co, Wm.. .Inside back cov
Des Brisay & Co., M.

Dodwell & Co.

Dominion Canners . ’
Dominion Canners B.C., Ltd
Dominion Salt Co.

Dominion Trading Co.

E

Eckardt & Co., H. P. ...
Egw-O Baking Powder ...
Estabrooks Co., T. H.
Escott Co., Ltd.,

El Roi-Tan ......

Gaetz & Co. ...
Gauvreau, Paul F,
Gillard & Co.

Harry Hall Co.
Hansen's Lab., Chris.
Hanson Co., A.d
Hargraves, Ltd.
Henderson Brokerage, B. \1
Heinz Co.

Howe, Mclnty}v & Co:

I
Imperial Rice Milling Co. ...

Jeffress & Co.,
Joyce, H. S.

Kearney Bros.

L
Lemon Bres. ......
Loggie, Sons & Co,
Lund & Co., Peter

M

Mclay Brokerage Co

er
11
9
61
66
60
16

McLarens Ltd.

Macdonald, Adams Co.

Mackay & Co., Ltd., John..
i L.

Maclure & Langley
Magor, Son & Co.,

Mann & Co., C. A.
Marsh Grape Juice Co
Marshall, D,

Mickle, George T.

Midland Vinegar Co.

Mathieu Co., J. 1

Moore & Co., R.

Mount Royal Milling Co.......

N

Nagle Mereantile Agency
National Biscuit Co.
Northwest Trading Co. ...
Nobility Chocolates Ltd.
Nugget Polish Co.
Nutrient Food Co.

0

QOakeys & Sons, Lid., John. ...

P

Pacific Cartage Co.
Patrick & Co., W. G
Pennock & Co., lm
Perry & Co., H. L.
Pullan, E. ‘

Regina Cold Storage
Rex Chemical Co,
Richards & Co., E.
Roberts, A. H.

Rock City I'nhunn (o
Rose & Laflamme

Salada Tea Co

Sarnia Paper Box Co
Schneider & Sons,

Security Envelope Co.
Scott-Bathgate Co., Ltd.
Sibbald & Co. ..

Simms & Co.,, T. S.

Sileocks & Drew

Sloane, J. C. .....

Smith & Proctor

So-Clean, Ltd.

Spratts, Ltd. ..

Standard Export & Import Co.
Standard Lithographic Co.
Stevens, Hepner Co.

St. Williams Fruit Preservers..

g

Taylor & Son, A. E
Thompson & Co.,, J. C
Toronto Pottery Works .
Toronto Salt Works
Trent Mfg. Co. :

U

Upton Co., Limited

v

Venables & Merryfield
Victory Loan

Whagstaffe, Limited

Walker & Son, Hugh

Wallace Fisheries, s

Wander & Sons Chem, Co.,

Washington Sales, Geo

Watson & Truesdale

Western Canada Flour Mills. .

Wethey Co., Ltd, J.

White & Co. ...

White Cottell's .

White Swan Spices and Cereals,
Ltd.

Whittall Can Co &y
Woods & Co.. Walter

Front eover
. 65
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STONEWARE

Buy Now—Butter Crocks:
Jugs, Churns, Flower Pots:
etc. Ask for latest cata-
logue.

The Toronte Pottery Co.
Limited

Dominion Bank Bldg.
TORONTO

We are now located in our new and more
spacious warehouse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar
QUALITY VINEGAR
White, Cottell & Co., Camberwell,London,Eng.
w. X. COI.CLOUGA‘H..:‘!:B'}‘IM tl:’h'vch Ave.,

, Board of Trade Building,
Montreal

The LV PICKLE

Manufactured by
GILLARD & CO., LIMITED
London, England
An English Delicacy of High Repute

Magor, Son & Co., Ltd., 403 St. Paul St.
(Place Royale), Montreal.

Order from your jobber to-day.

“SOCLEAN”

the dustless sweeping compound

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontario

ICINGS ADVANCE
FIVE CENTS PER DOZ.
Owing to the stringency
in the sugar supplies, there
has been a marked ad-
vance in the price of icings
this week. Dealers an-
nounce an increase in quo-
tations of five cents per
dozen, the present price
being $1.45 per dozen
packages. Supplies are
reported not at all heavy
among the dealers and the
continued scarcity of
sugar has rendered the
situation acute, with a
corresponding jump in
values.

CLIMAX PAPER
BALERS

ALL STEEL--FIREPROOF

“Tarns Waste
into Profit’”’

12 SIZES
Send for Catalogu:.

CLIMAX BALER CO,
Hamilton, Ont.

FOR SAL

Belected eggs, creamery butter,
fancy dressed poultry. It will pay
you to buy your supplies from

C. A. MANN & CO.

LONDON, ONT.
Phone 1577

The SARNIA PAPER BOX CO., Ltd.

SARNIA, ONT.
Manufacturers of :
Ice Cream Cartons, Parafined.
Butter Cartons, Parafined.
Egg Cartons: Special Egg Fillers,
Folding Candy Boxes; alse handy
Parafine boxes for bulk Pickles,
Mince Meat, etc.

BEANS

Handpicked or Screened
in car lots
Ask for quotations

Geo. T. Mickle, Ridgetown, Ont.

30 DOZ. CASE FILLERS

ONE DOZ. CARTON FILLERS
3;-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON - ONTARIO

These one-inch spaces

only $1.60 per insertion
if used each issue in the

year.
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Classified Advertising

Advertisements under this heading 2¢ per word
for first insertion. lc for each subsequent.

Where copies come to our care to be forwarded,
five cents must be added to cost to cover post-
age, ete,

Contractions count as one word,’ but five figures
(as $1,000) are allowed as one word,

Cash remittance to cover cost must accom-
pany all advertisements. In no case can this rule
be overlooked. Advertisements received without
remittances cannot be acknowledged.

Wmm—m OR FOUR SILENT SALES-
man cases, from four to twelve feet. Reply to
E. B. Buell, Sharbot Lake, Ontario,

\ JANTED — A RELIABLE, EXPERIENCED
grocery salesman. State salary and refer-
ences. Box 85, Hespeler, Ont.

POSITIONS WANTED

SITION WANTED BY EXPERIENCED
Apply H. Bassett,

AN EXPERIENCED TEA TRAVELLER WITH

good conmection in Maritime Provinces open
for engagement. George Dishart, 136 Carmarthen
St., St. John, N.B.

' XPERIENCED TRAVELLER WANTS POSI-
tion. Best of references. Traveller, Canadian
Grocer, 168 University Ave., Toronto, Ont.

TRANSLATIONS

NGLISH INTO FRENCH — COMMERCIAL,
~ PFinancial and Technical Literature. Adver-
tising booklets, catalogues, circulars, posters.
Private correspondence. Manufacturers and
Manufacturers’ Agents desiring English to French
translations will secure expert service at a mod-
erate rate by addressing Leom A. Archambault,
P.O. Box 135, Station B, Montreal.

Baker’s Cocoa
and Chocolate

MAKE AND
KEEP GOOD
CUSTOMERS

They are mcau
reliable goods sold
with a positive
guarantee of pur-
ity and superior
quality; put up in conformity
with the Pure Food laws; are
readily sold, giving a quick
turnover of stock.

REGISTERED
TRADE-MARK

MADE IN CANADA

WALTER BAKER & CO. Limited
Montreal, Can. Dorchester, Mass.
Established 1780

WANTED

AGENCIES FOR
Butter, Flour, Cheese, Oats,
Beef and Dried Fish, Pork

Products.
Area: Guiana and West Indies

A. H. ROBERTS
GEORGETOWN  DEMERARA

AGENTS WANTED

OBBERS WANTED TO HANDLE NEW STOVE

polish. Quality goods. Low prices. Write
Henderson Co., South Oshawa, Ont.

AGENCIES WANTED

RESIDENT OF P.EI WANTS POSITION

as travelling salesman for the Istand. Box
748, Canadian Grocer, 158 University Ave, To-
ronto, Ont

WAN'I‘ID—A GOOD AGENCY FOR QUEBEC
City and Distriet, grocery,
ecandy. Box 746, Canadian G

chocolates and
" , 148 Uni ity
Ave., Toronto, Ont,

When writing
to advertisers

kindly mention

this paper.

FOR SALE

FM—CLASS STOCK OF GENERAL MER-

chandise, also buildings, store, warehouses and
dwelling ; stock invoices abeut $12,000; will re-
duce to suit purchaser. Box 782, Canadian Groeer,
148 University Ave., Toronto, Ont.

QWH]IMNRWM!MI!IIHMHMMWMMMMNQ
WANTED =

IN ANY SIZE QUANTITY

=
S
JUTE - SUGAR g

BAGS

AND COTTON LINERS

E. PULLAN

TORONTO

R BB

2

THE “WANT” AD-

The “want ad.” has grown from a
little used force in business life into
one of the great necessities of the
present day.

Busi days turn to the
“want ad.” as a matter of eourse for
a hundred small 4

The “want ad.” gets work for work-
ers and workers for work.

It geta clorks for employers and finds
employers for clerks. It brings to-
gether buyer and seller, and enables
them to do business though they may
be thousands of miles apart.

The “want ad.” is the great foree in

ﬁu small affairs and incidents of daily
fe.

If you want your own
money— we can get it

Laprairie (Mentreal) Que.
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A Butcher is known
by the sausage he sells

OW much you sell, Mr. Butcher, depends on what

you sell. Inferior products lose sales; one bad
sausage sale means loss of trade and an uphill climb
to regain confidence. Feature Davies Products—they’re
known and trusted. And this is a good time, now, when
the mornings are cool, to display, prominently, on your
provision counter Davies Pork Sausage. They’re good
all through.

DAVIES QUALITY
PORK SAUSAGE

Are made from carefully selected pork cuttings—and
made right.

Davies Pork Sausage taste mighty good these cool
mornings. Serve piping hot for breakfast, and you’'ll
say it’s the best dish you ever sat down to.

pusmny
P
=
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Tell your trade about Davies Pork Sausage (and other
products, too); they’ll like them—and come back for

more.
THE VIES e
WM 0D LoD

TORONTO -- MONTREAL
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Fish Department

can be made an exceedingly profitable
end of your business. Build it up with
a line of dependable, profit-pulling sea
foods that are guaranteed to please
your customers.

Brunswick Brand

Sea Foods are packed from selected
catches, fresh from the clear, cool
depths.

Grocers everywhere find Brunswick
Brands are splendid sellers.

Choose your needs from the following
list of wholesome produects:

Y Oil Sardines
V4 Mustard Sardines
Finnan Haddies

(Oval and Round Tins)
Kippered Herring

Herring in Tomato Sauce
Clams

«CONNORS BROS., LIMITED

BLACK’S HARBOR, N.B.




