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In Canadian Staples

we made carly contracts and are prepared to treat our
friends liberally.

OUI' ClOthiﬂg Depal’tment, including Suits. Tweed

Pants. Overalls. etc., will be fully up to their present
High Standard in Style, Finish. and Value.

The NMen’s Furnishings Department

Prime values will be found in SHIRTS, UNDERWEAR,
HALF-HOSE, etc.

Newest Fabrics for Spring

in DRESS GOODS. LACE CURTAINS a Specialty.

Linen Department

We show the largest assortment of Fancy and Plain Linens
in British and Foreign Manufacture we have ever placed
before the trade.

HOSier Large orders placed early — extra value. Great
‘ y * leaders in CASHMERE and COTTON HOSIERY.

In Worsteds, Serges, and Rferchant Tagﬁﬁs’ (Goods

values and assortment unsurpassed,
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§ GREWSHEEU)S SON & C@

MONTREAL, AND VANCOUVER, B.C.

T ake Advantage

OF QOUR CLOSE PRICES
FOR THIS SEASON

<
1377

Staple Goods
- Linens, Dress Goods

House Furnishings
Smallwares Carpets
Notions, Woollens

Men’s Furnishings

PRICES that Lead to Good Profits

------------------ For WIDE-AWAKE BUYERS

Repeat orders will be at higher prices as all markets are advanced.
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OIL CLOTH
Th¢ Dominien Oil Cloth Company

An inspection of the lines manufactured by us for
this season will be interesting, the colorings and
designs being particularly effective and novel.

FLOOR OIL CLOTH ' TABLE
Qriginal and. auraciive quick-seling ' OIL CLOTH

will certainly command the attention of .. .. ..
all buyers ) | Special attention is asked to this line,

No. | Qualit Our Standard Line : which embodies all that is modern,
0. Ua l M -~ — ! . e
y in widths of from 4/4 l artistic and durable.

to 10'4.
No. 2 Quality.—The medium and lead-

ing gga}c)lc. z;_lsfo matjc ! Ename"ed al\d
vy Carriage Qil Cloth

No. 3 Quality.—It meuts the popular The most substantial and best finished
want for a moderate

priced, good wearing | goods offered to the trade; recommended
Oil Cloth, in widths of as being, without doubt, second to none
from 4.4 t0 8y as regards price, quality and finish.

-~ WE ALSO MANUFAOTURE - -

Floor Qil Cloth---in widths of four yards,

Oil Cloth Mats or Rugs,

Cotton and Duck Back Enamelled Stair Oil Cloths,
Canvas and Painted Back Stair Qil Cloth.

OUR SPRING SARWNPLES arc now in the hands of the Wholesale ¢

Dry Goods Trade. Examine them
before purchasing foreign goods.

Office and Works, Seteat  MONTREAL.
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The best and cheapest MADE or SOLD in Canada.
; : RManufactured only by

-

. The Beaver Rubber
E Cloihing GO@ 1490 Notre Dame St 4 4 eoal

Our Calendars for 1900 are now ready. Write us for onec.
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For Spring__.

PRIESTLEY'S

Coating Serges, West End Suitings,
Poplins, Vicuna Cloths,
Soleils, Crepoline Cords, and Gropons.

One of the best-known TRADE-MARKS in both Hemis.
pheres: the famous Varnished Board ”

S. Greenshields, Son & Co.

Solc Selling Agcnta MONTREAL, and VANCOUVER, B.C.
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The Penman Manufacturing Co.

Limited

Manufacturors of

KNITTED
GOODS

of all deaccriptions

INCTUDING L .

Ladies’ and Gentlemen’s Underwear in
Cotton and Wool, Hosiery, etc.

Heed Offices : Mills at

PARIS, ONT. é Thorold,

Coaticook and
Port Dover.

SELLING AGENTS:

D. Morrice, Sons & Co., Montreal and Toronto.
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FIELDING & JOHNSON'S

Knitting and Fingering Yarns

Noted for Softness. Fullness and Wearing Properties.

KNITTING FINGERING

* Queen,” ¢ Balmoral,” * Rugby,” 5 In Six Well-Known
* Ivanhoe " and * Kilmarnock.” ﬁ . Qualities.

In Spindles, or Banded

and Soxed ? STOCK IN MONTREAL.

Careful attention to Letter Orders.

Solec Agents for Cunada

McINTYRE, SON & CO. s victoria sauere, Montreal
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No 833

¢« Malmaison”
Empire Pattern

This design 1s espeaially com
mendable for its correctness of style
The decorauve theme of this pat
tern was executed from a similar
design known as a souvenir of Em
press Josephine.  The bnilhancy of
its gilding, accuracy of printing and
richness of its ground colorings, on
fancy embossed paper, render it in
valuable for high class decorations.

%

No. 798.

«Royal Orleans”

An exquisite heraldic pattern
with beautiful shield effect and royal
armory—the very thing for parlors
and halls. Printed on grounds of
crown red, primordial blue, palace
blue, maple, and bud-green color- 2
ings, in plain and embossed gilts.

YA (5 B
R*@ $H 17:}62

A paper - R -ﬂg J;\k /2‘ «.i’“ 4
that wlltlhzttbr:;t:fl:’e' fover of ‘s_m \ "Qfé i“é.{.aiﬂ

No. 798.

Your stock cannot be complete without the above beautiful patterns and others in the upper end of our line.
In point of originality, variety, novelty and quality we excel. Up-to-date in every way.

It does not COST you any more to get the BEST, but it PAYS you better. Wa want every dealer in Canada to
judge for himself that we mean just what we say, and will send samples, free of all charge, to suit all requirements in the
way of Wall Papers.

Don’t wait—order now and get best selection and early delivery. You may need the goods sooner than you
anticipate. The tide of prosperity will benefit you ever so much more if you handle *« PROSPERITY " WALL
PAPERS—only manufactured by

The Watson, Foster Company,

LIMITED
MONTREAL, Que.
Agents for CAMNEO RELIEFS and LIGNOMUR

~ i paSI T ewagr e e ey e
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Run No Chances!

Hermsdorf’s

Fast Black...

Is known as superior to any other. Your
customers know the value of a black stocking
dyed by

. =

They know by experience that Herimns-
dorf's Fast Black never fades, never
runs, never loses its brilliancy.

St

They Want It.
They Demand It.

You Have to
Carry It in Stock.

To convince your cusiomers and yourself of the fact that your black imported hosiery is

really dyed by Louis Hermsdorf, stipulate it in your . onevery pair
order when buying and insist on having the stamp LOUL), of hosiery.
THIS STAMP IS A GUARANTEE OF FAST BLACK.

American Bureau of
Louis Hermsdord,
78-80 Walker Street,
New York

CHEMNITZ,
GERMANY.
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NATURAL LEATHER

I_g_g BiShOp Fur Robes

and Coats

are guaranteed to be the best goods, for the money, in the world. Similar goods are made
from skins that come off from the same animals, but all skins used by The Bishop Company are
Indian tanned or dressed by a process similar to the old Buffalo dressing and used only by The
Bishop Company.

All our dyed skins are dyed by a process known only to ourselves, which absolutely does
no injury to the fur or leather. The natural color and dyed skins used by The Bishop Com-
pany in manufacturing robes and coats will retain their strength, softness and pliability for a
lifetime, and will be just as good at the end of twenty-five years as they are when first prepared.
The fur, in time, with hard usage, may wear off, but the leather will last, practically, forever.

There are no robes or coats in the world made from these skins which have these advan-
tages, except those manufactured by The Bishop Company. If you want the best article for
the money that can be, found in’ this or any other country, buy only The Bishop goods and be
sure their name on silk label is found on the article you purchase, whether robe or coat.

These goods arc for sale by all the leading jobbers of
Canada and the United States.

J. H. BISHOP CO,, s omace:
The Guelph Carpet Mills Co.

FINE BRUSSELS, WILTONS,
and INGRAINS

Superb designs and colorings; strictly pure stock. Brussels and Wiltons,
3, 4 and 5-frame, borders and stairs to match. Ingrains, 2 and 3-ply, all
standard grades. Art squares, 3 and 4 yards wide, any length.

Goods which are Most in Demand Sell Quickest.

THE TRADE may safely in-

antsisherorowrion: | The Guelph Carpet Mills Co., viaie

GUELPH, ONT.

e e e o A e e o A e e [ hr e
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Montreal (Uall Paper Factory

1030 NOTRE DAME ST.

NPT N . /,;‘J\r.o'f’}\- A T T T Ter i T
X, : ! Y,

N ]2
We See our
have a v . - line
full line of ¥l R s At L of fine
Ingrain  g@¥is g 1 , e Varnished
Papers , - X At - Gilts.
with bord- i\*’ ‘ This cut
ers and represents
Ceilings to one of
mdich our
_ now Popular
in stock. Designs.

COLIN McARTHUR & CO.

OFFIOE AND WAREHOUSE

13 Voltigeur Street, & £ £ 2 [lontreal.
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WATER LANE DYEWORKS, BRADFORD, ENGLAND.

7 Patent Permancat Silk Finish

s COLON [talians and Linings.
The Supetiority of Goods finished by this method is in

1st—Appearance and touch scarcely distinguishable from the finest Satins.
2nd.—A brilliance and silkiness never before attained on Cotton Italians and Linings.
grd.—Altogether exceptional strength and durability.
4th.—No deterioration in appearance however long the Goods may be kept in Stock,
thus making them peculiarly adapted for shipment to far distant places.
sth.—The fastness, depth, and richness of colour in the Aniline Blacks, which is guar-
anteed unalterable.
6th.—The fastness of the finish, which will not go off under the Tailor’s iron.
7th.—Its peculiar adaptability for all Lining purposes, Waistcoat Backs, Skirts, Corsets,
etc., whilst the strength, brilliance, and permanence of the finish makes it of
special value for Dress Foundations and Linings. ]
Goods finished by this process are absolutely cheaper than in ordinary finish,
as the extra cost of finishing is far more than met by the improved value and
appearance and greatly increased wearing qualities of the cloth.

CAUTION.—1n order to secure the genuine finish, see that every piece
is stamped with the above Patent Nos., as many worthless imitations are

already being offered.
PATTERNS WILL BE SENT ON APPLICATION.

s~ GEORGE ARNITAGE, umes

To .wil::m :_:I;g cabnadiant ‘ WATER LANE DYEWORKS,
rights of the above patents
have been assigned. BRADFORD, ENGLAND.
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LOW ROYD & BROWN ROYD DYEWORKS

BRADFORD, ENGLAND.

DYERS, BLEAGHERS, AND FINISHERS &£ or PIECE 600D AND GOTTON YARNS

THE ABOVE FIRM MAKE A SPECIALTY OF

To cosure having the most perfect imitation of Silk, Importcrs and Retailers
should insist on sceing the following Stamp on all such goods.

AN S OE VA ORI S
(

g “SYLKESSE” Y
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Mercerised Cotton Sateens, Brocades, efc. %
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Ask for New Shade Card for 1900. All shades on this card are

GUARANTEED NEITHER TO RUB OFF NOR CROCK.
VXDV DLILT VL2 PV VAL IVDIHLIILD




THE -:- DRY -- GOODS -;- REVIEW 15
990000000000090000000000695060000000000060

A rising market affords a sure indication of pros-
perity.

The increase in prices of raw materials and fabrics
affecting manufactured articles for next season is re-

because we bought early—got ahead of the advance.
You may rely upon obtaining the usual good values in
Men’s Furnishings from us—with special reference to
Shirts, Underwear and Hosiery.

Have you seen our Samples ?

Isn’t a firm at your very door, showing everything
that skill and taste and perfect machinery can produce,
entitled to patronage ?

Myron McBride & Co.

Wholesale Men’s Furnishers = WINNIPEG.

markable. i
It will scarcely be noticed by our customers though, g

§

§




P. D. CORSETS have no EQUAL for Fit, Style and Durability. Every up-to-date

Corset Department cannot afford to be without them. For prices write to

KONIG & STUFEMAN, " MONTREAL.

~. e ..
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The Dry Goods Review

CANADA.

Vol. X. JANUARY, 1900. No. 1.

THE SPAN OF A CENTURY
1300---1900.

HE jear 19oo sees Canadian commerce at
so high a level that the muind is naturally
carried back to 18co, when Briish Amenca
was in its infancy and its trade but a small
aflair.

The hundred years that have passed
between 1500 and 19co have completely
transformed this part of the continent,
The progress is marvelous if one considers the actual state of aff.irs
in 1800. The condition of the Provinces at the close of the last
century has yet 1o be fully descnbed. It must be reconstructed by
some future historian from old dowuments, letters, newspapers, and
official despatches. The future chronicler will probably devote most of
his time to the politizal conditions prevailing in 1805, In this short
paper I propose to deal brelly with the commercial aspect of affairs in
the Provinces, or colonies, now composing the Dominton of Canada,
Recellect that in 1800 the Mantime 'iovinces were quite separated,
both geographically and commeraa’ly, from Upper and Lawer Canada,
The commerdial development of these two sections of the modern
Dominion was taking place separately. Then the West—but what was
the West? Upper Canada, now Oatario, was just beingy peopled by
the Loyalists. This had been going on for ten years or more, but the
people were hewing out homes for themselves in the woods, rather than
trading. The West might be described asall the land west of Montreal,
and the real commerce of that region was the fur trade. The biyg fur-
exporting companies imported quantities of goods dunng the Summer
season from Great Britain, and exchanged them for furs with the Indians.
This trade, as far as it affected Quebec and Montreal, was done in the
Terni:ories north of the gieat lakes and in the countury of the Ohio and
Mississippi rivers. In 18co it must have amounted, in annual export

4
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value, to $1,000,000, The Hudson's Bay Company did its
great busicess tothe far north and its ships traded into
Hudson Bay.

But to get a clear idea of what may be
:;:d;tfvti:v:n called wholesale and retail trade, in such

centres of population as existedin 1800, one
must bear in mind the sparseness of population, and the diffi-
cultiesof communication, The merchants of that day were not
wanting in energy and courage. The city of Quebec did all
the importing for Upper and Lower Canada. In both Montreal
and Quebec there were many important firms. Such names
as Forsyth, Richardsen & Co., James and Andrew McGill,
Auldjo, Maitland & Co., McTavish, Frobisher & Co., Leith,
Jameson & Co., Adam Shaver & Co., James Robertson & Co.,
and others were flourishing in 180o. These and other firms
wese the ploneers of whatis now an immense business, The
goods for Upper Canada were reshipped from Quebec up the
St. Lawrence to York, Newark and other points, ‘They all
passed Coteau du Lac, at the foot of Lake St. Francls, where
the boundary between the two Provinces ran, and, being
inspected there by an official, the amount of Customs duties on
them paid at Quebec, were refunded in a lump sum at the
end of the season by Lower Canada to Upper Canada. The
official stationed at Coteau du Lac in 1800 bore the Scotch
name of William Fraser. He alsokept aneye on goods going
down the river, so as to prevent smuggling into Lower C-nada.
But his task 1n 1800 was hght, for none went down' The
upward freights that year involved a refund of duties to Upper
Canada of about $5.000. Upper Canada charged duty on
tobacco, wine, whiskey, rum, sugar, salt, coflee, and playing
cards. The legislature, hke that at Quebec, discussed the
proposed cultivation of hemp and expected great things from
the industry.

Montreal Declines The Piovince of Lower Canada was, of
A Custom House. course, the more important, commercially,

in 1800, The headquarters of the large
imponting firms were there. The rival fur.trading companies
centred in Montzeal. Quebec was tne port of entry. In fact,
Montreal didn't want to be a port of entry, and the merchants
agitated against the establishment of a Custom house! One
of the carious relics of the past is a petition that was before the
governing authorities in 1800, signed by the leading Montreal
merchants, and bearing the date October 21, 1799, declaring
that **a separate and independent Custom house may intro
duce intricacies, difficulties, delays and expense beyond what
at present exists or can be foreseen. and, if so, render the
means of redress extremely tedious, not to say impracticable.”
The merchants who signed this memorial were: Isaac
Todd . Forsyih, Richardson & Co.: Auldjo, Maitland & Co.;
Leith, Jameson & Co - John Gray : Samuel David ; jJames &
Andrew McGill . Danid David ; McTavish, Frobistier & Co.;
] Laing : Parker, Gertard & Ogilvie: Richard Dobie. The
authonties lent ear to the request, and did not force 2 Custom
house upon Montreal. Theideaof culuvating hemp took hold
of the people, and some was actually grown (and prizes given
for it in England) on farms near Montreal and York.

Now, Lower Canadz in 18 considered
itself no ummportant place. Its population
was over 1o¢,000, and the public revenue
amounted 10 $135,000. The « King's Posts ** were leased at
£400 currency per year, and a regular fortnightly mail (in

An Export
Of Wheat.

THE - DRY : GOODS - REVIEW

Summer) with Upper Canada was hinted at. The roads were
not very good, it is true, but, if you didn't mind mere distance
and being ferried over the rivers, you could go all the way to
Amberstburg by road. Nor were the people unmindful of
export trade, and as they had nothing much to export, and as
the wheat yield was bountiful in 1800, the grainmen solicited
permission to send their surplus wheat to Newfoundland, the
West Indies and other neighboting colonies. They had to
seck permission, because, in those days, the country was
under the **Colonlal System,'’ and was confined to Great
Britain as an export market. The Imperial authorities con-
sented. They did more, because—~since the high seas were
dangerous, owing to the French War—they sent frigates of
war to convoy the grain ships from Quebec. It is recorded
that the export of wheat amounted to 130,000 bushels, and the
departure of this vast quantity caused great uneasiness in the
minds of the authorities in Quebec. For, argued they, next
year the crop will be short, and where will the people- find
their food ? But trade, on the whole, flounshed in 1800, and
the outlook was good.

The distances and the absence of all

Slow
Communication modern means of conveyance (there being
in 1800. no steamboats, railways or fast coaches)

greatly impeded commercial intercourse.
It took a month to go from Halifax to Quebec. The time
consumed by a journey from Quebec to England was two
months. The mails usually went to New York and thence by
packet boat to the Old Country. Just before 1800, if you
wanted to catch the January packet boat from New York you
had to post your letter in Guebec on December § previous.
The news from Philadelphia (until 1800 the seat of Federal
Government in the United States) took 2 month to reach
Quebec. But a weekly conveyance by post was now set up
with the United States, so that by March 8 the New York
papers of February 16 wete available in Quebec, and these
contained European news as late as December 15. It was
three days’ journey between Montreal and Quebec. During
the Winter, it appears there was just one express for letters
between Montreal and Niagara, communication, therefore,
bemng practically suspended during the season of ice and
snow.

The general store was the typical shop of
the time. There you could buy almost
everything. In 18co. James McKenziekept
one of these stores 1n Three Rivers, It is instructive to read
his announcement to the public. Mr. McKenzie declared that
he possessed : ** A general and well laid in assortment of dry
goods and liquors, consisting in linen drapery, haberdashery,
and woollen drapery, men and women's shoes, youth's ditto,
hardware and cutlery, glass and earthenware, Jamaica rum and
spirits, country disulled ditto, etc., etc. * ; and he assured bis
custonsers that he was willing to sell these either wholesale or
retail, **on a low advance for cash or short credit.’* In 1800,
Mr. Benaiah Gibb had bought a piece of land on St. James
street, Montreal, whereon be erected 2 bueilding and began
that famous tailoning business which is now almost historic in
its antiquity. Then, in York( Toronto), Mr. Abner Miles was
another merchant who accommodated the public in 2 variety of
ways. He kept a store, his clerks dealt out liquors by the
bottle or the glass as your thirst determined, he kept a ** house
of call ™" or inn, he sold meats by the pound and gave you
credit if you looked worthy of it, and he sold passages by the

Retall Trade
100 Years ago.

L e el S
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boat to Niagara. The price of a passage over the lake to
Niagara in 1800 was 8 shillings, Mr, Miles carried on a most
extensive and respectable business, and I have been privileged
to examine a copy of his day buok, now brown with age (the
date is 1797) and in which he entered the charges against
people who bought from bim—and credit seems to have been
very common in those days. One day itis a sale of 2 yards
of **checked linen'' at § shillings the yard. Another entry
is for 4 yardsof ¢*diaper* costing {1. Then, a well known
citizen would enterthe inn har and take ** brandy In company,*
that is, he would treat his friends, and the charge’ was 6
shillings. Thus, a pioneer merchant required to have good
business ability and to control many different lines of trade
if he wanted to make money.

But, what goods, you may ask, were sent up from the towns
of 1800 into the far north and west for the purpose of trading
with the Indians ? This, too, can be answered, for a learned
custodian of ancient Canadian documents has entrusted to me
for examination several statements, whereof the ink is now
faded, but which reveal the names of articles dealt in. It was
customary to ship goods by way of the *Grand Portage,”’
near the preseat Port Arthur, on Lake Supcrior, to the trading-
post on English river. One list shows a shipment of coats,
capcets, robes, ** leggins,”" pairs of *'sleeves,”” looking-glasses,
jvory combs and silk handkerchiefs. Another list contained
soaps, medicines, cotton wick and the follow
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sent of apples to somo friends. Prices in the Halifax marke
in 1800 give us an idea of the value of pruducts. Beef, 4 to
sd., pork, 6d.; mutton, 7to 8d.; veal, 8 togd.; fowls, 3 to 4s.
per pair; oats, 2s. 6d. to 3s. per bush.; butter, 1s. 3d.
to 1s. 6d.

A hundred years has brought us to tgoo with its foreign
trade of over $300,000,000 ; with its interprovincial dealings
of probablly 125,000,000 with its population of §,500,000 ;
with its marked development of natural riches in the mines,
forests, fisheries and other departments. In fact, Canada is
only beginning to expand, but the basis of expansion is very
real and secure. No wise community despiscs the day of
small things, and if 1800 was not conspicuous for the extent
of commercial enterptise let us remember how mercantile
efforts were handicapped then. If we, in 1900, with all our
appliances and conveniences, can utilize them as strenuously
as the men of 1800 employed their slender resources we shall
do well. C.

In visiting Midland, Ont,, the general store of H. Horrell
impresses one, The business has steadily grown from small
beginnings, and Mr. Horrell understands every depart-
ment of it and manages it with energy. He s very popular
with his customers, and has a pleasant word for all,

ing, which I quote as they appear : 5§82 pairs
of calico trousers, 87 pairs of Russia sheeting
trousers, 472 pairs of cotton trousers, 121 pairs
of beef shoes.

But commerce in 1800 was
not confined to Canada, by
any means, The Maiitime
Provinces were then what they are now, a
region people¢ by able vigorous men, who
could make money in trade and develop their
resources. By 1800, New Brumswick and
Prince Edward Island were separate Provinces,
with a trade of their own, The city of St. John
and Miramichi were important trade centres.
Halifax was a thriving city. Its merchants were
opulent, and the historian relates, as an evi-
dence of how rich the merchants of that day
were reputed to be, that a Haligonian of 1800,
having amassed a fortune in trade, had re-
turned to end his days in dignified retirement
in the Old Land. Agriculture was prosperous
and the fish trade was extensive, If we
wanted any proof of the extent of Halifax
wealth in 1800, it could be furnished in the
fact that a proposal to found a bank was
started. In a few hours, Halifax merchants
subscribed £50,000 capital for it, but permis-
sion to go on with the enterprise was refused
(because a monopoly was asked for), and
Halifax had no bank until 1825. It may be
said here that no incorporated banks were in
existence in any of the Provinces in 1800.
Nova Scotia was prosperous—a condition
reflected in the price of labor, which was
considered high, wages being $1 to 6s. per
day. The modern trade i1n apples finds a
curious origin in the fact, mentioned in the
records, that the Governor sent home a pre-

The Maritime
Provinces.

FLOWER POT ROCK, GFORGIAN BAY.
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THE BRITISH TEXTILE AND DRY GOODS TRADE IN CANADA.

ERHAPS in no department of trade, except iron and
steel, might we have anticipated a more marked decline
in the imports of Diitish goods by Canada than in textiles, or
what are kaown here by the generic term, ~dry goods.”" Yet,
as a matter of fact, (his trade has not declined, Values have
fallen a little when the figures are bulked together, but quanti-
ties have increazed.  Notwithstanding the expansion in
Canadian-made textiles, the seveie competition of France,
Germany and the United States with British goods, and the
fact that no special efforts have been made until quite lately
by British manufactuters to cultivate this market, the trade
has held its own,

The truth seems to be that, with ordinary enterprise,
Canada can be made a profitable market, cornsidering its size,

for British goods. There is a preference for them in popular
opinion, and this has now been embodied in the tariff, Atthe
date of wiiting (December, 189y), the figutes for our last fiscal
year have not been published in detail, and the full operation
of the new tanifl cannot be accurately stated, It {s probably
very favorable to British goods. Dut, even an examination of
the old conditions show a surprising vigor in the trade in dry
goods, The prices of the principal textiles had fallen greatly
in Europe previous to 1898, so that a fall in the bulk-value of
any line of imports does not necessarily mean a decline in
trade. As already stated, theie is a strong preference for
British goods. The merchant can get a better price for them,
as a rule. This is an impostant factor with him, and he
makes the most of it. Then, the largest imposters in Canada
conduct their business on a great scale. Their travelers cover
the country from end to end, and shipping facilities in Winter,
as in Summer, have much increased. With ample capital,
the late depression having weeded out weak concerns, the
Canadian wholesale houses are in a position to encourage the
trade in Drilish goods, and their importations this season
show it

The tendency among certain British manufacturers to
neglect the Canadian marketup toa late period was scarcely
wize, although hardly to be wondered at. In 1879, the
Canadian tasiff on all importations was made considerably
bigher. A feeling of impatience was enteitained by some
Dritlsh manufacturers, and deputations of Dritish merchants
even protested to \he Impesial zuthorities. But nothing could
be done with a self governing colony exercising its rights In
framing its own tariff. However, there was a disposition to
wrn away from Canada and to push in other directions.
Canada, they argued, was only a matket of 5,000 000, and
loss of trade could easily be made up in other directions,
notably, in ** America,'” as many British traders are disposed
to call tho United States, reviving the phrase of the last cen-
tury, when ‘*America® meant the English possessions on
ihis continent. But the United States has not proved a source
of unalloyed profit and satisfaction to the British exporter. Its
tanff has grown higher. There is reason to fear that high
protection is too firmly embedded in its policy to be dislodged.
Recognizing this, some British manufacturers have erected
factories In the United States, They found, despite the free
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trade theory, which is sound enough on general theoretical
grounds, that the consumer does not pay all the duty. The
foreign manufacturer, anxious to get into a protected market,
puts his protit down, sometimes to the vanishing point, This
has proved, in some lines, under the present United States
tanifl, disastrous to the British exporter.

Here was Canada's epportunity and it is satisfactory that
she has seen it. ‘The tendency is toward lower, not higher
duties. The British preference has been in force for a year and
as time goes on will work favorably, and, if this hope proves
fallacious, the intention i3 to alter it so as to effect that result.
1t is, of course, a work of time, because you cannot repair the
results of 15 years in one or two. Revenue requirements are
very great in Canada, and to collect direct taxation over a
wide area, thinly peopled in many districts, is too expensive.
A Customs tariff of some sort will continue.

But, even under the old conditions, with no special effort by
Duitish exporters to cultivate the Canadian market, the trade
has held its own. To illustrate this we append a short table of

CANADA'S IMPORTS OF BRITISH DRY GO0DS.

1880. 1895. 1898.
Braces and suspenders & 0.4638 258308 25.731
Embroideries........ 10.679 42 350 20 240
Feathers and flowers.. 59 857 215.333 245.095
LacesS.oee covevncnnn- 457.27t §54.095
GlOVES cvuv cave cenann §1.33% 267,574 193,572
Oulcloths. covvee oanee 48.981 154.584 146,004
Umbrellas and parasols 64.711 185.421 107.012
Sitk ribbons....e. .t 240 233 449.735 423.157
Miscellaneous........ 234.728 126,944 183,073
Curtains..... cave e creaee 165.087 189 285
Linens and flax goods. 939 677 1,071,374 1,2001.733
Fur goods...cceaases 163 892 331,055 2¢6.932
Hats and caps. ...... 391.596 838.901 731 943
Carpets.... coveeecees 603 488 904 327 861,291
SUKS.eeseveesanasess 1,607 632 976 050 1,242 646
COMONS eene vave nevee. 58986350 3082.524 3 364 774
Woollens.. veee ceveene  5.517.958  5.824.931 5.876 181

$15.903,870 $15,139.261 $15,573.764

An analysis of these figures shows that :

i. In 1880, befire the new protective tariff had had
time to operate, (ne imports were about £3.000,000.

1. In 1893, 15 years later, with protection in full opera-
tion, the imports had not fallen off, but, allowing for
lower values, rather increased.

3. In 1898, when (by reason of the British treaties) the
Canadian tariff preference was enjoyed by German,
French and other goods, which were rushed into
Canada in expectation of the higher rate, the British
imports continued to be about £3.002,000.

While the conditions, therefore, are not on the face of
things unfavorable to British exporters, they embody certain
facts the British manufacturer might keep in view. In the first
place, thencreased importsinto Canada of dry goodsbought in
France, Germany and the Ulited States should be borne in
mind. The manufacturers of those countrics are very alert to
increase their Canadian trade. No market is too small for
them to despise. Germany is especially active. The knitted
goods, dress fabrics, cloaks, etc., of Germany, are well pushed
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in Canada. The French dress materials compete hard with
Dradford, and, in Jaces, siiks, and millinery supplies generally,
the tendency toward increase of purchases is marked. The
United States manufacturer, although his share of the staple
trade captured from Great Dritain has not been at all prapor-
tional in dry goods to his success in the iron trade, is notto be
overlooked. In what may be called novelties, in printed
coltons of various styles, in carpets, In curtains, and in other
" lines, his efforts are unceasing to sell in Canada,

It will be seen, from the figures quoted, that imports of
English cottons have not so greatly fallen, notwithstanding
the establishment of a completely equipped industry in Canada
since 1879. It will not be surprising if Dritish trade in this
department, in such lines as prints, made-up cottor: articles,
etc., increases very much in the next few years. As to
woollens, despite the Canadian tariff, they steadily grow in
favor, and the Biitish manufacturer of new dress fabrics, of
new tweeds, both for men's and women's wear, and of woolln
goods generally, has good reason to anticipate an increased
export. In silks, a direct trade is now being done with Japan,
and this cuts a litle into the preponderance of trade done in
these lines with continental manufacturers, Inhats and caps,
especially men's wear, the United States makers have con-
siderably increased their sales in Canada, while it would be
difficult to name an English maker, besides Christy, who
pushes the Canadian trade as it might be done, A large slice
of the button trade has gone to Germany, while the same is
true of knitted underwear.

Duting the next few years, the expansion of Canada and
the larger demand for a better class of goods point to condi-
tions very favorable for British trade if advantage is taken of
the opening. But Canadian buyers no longer ‘ ontent them-
selves with the English, Scotch and Irish markets. They go
to all the continental centres, and their placing orders, no
matter how small, are accepted witk satisfaction as the
beginning of a large business. The foreign exporter is thus
becoming more aggressive, being induced to do so by what he
supposes is apathy on the part of his British rival, The British
exporter i3 not, as some people weakly conclude, at a disad-
vantagein catering tonew ideas. British goods continue to show
the care, style and finish that havs carried them all over the
world, and all the processes of manufacture seem to be fully
abreast of the times, In Canada, they certainly erjoy the
best reputation among consumers. Butin these days of keen
competition it is a truism that orders go to the most strenuous,
and the Canadian market, if it is to be won, must be
cultivated.

An old inuustry in New Orleans is the manufacture of moss
and vegetable hair for upholsiery purposes, The natural
moss, which forms so picturesque & drapery on the ancient
cypress trees of the lake region, is collected by a small army of
country people, who find 1t a convenient way of earning a
lile ready money.  In 1ts original condiion the growth is full
of spores and 1mpurities, which would cause decay in the fibre.
All these are carefully removed by successive washings, and
the moss is finally passed through a special form of gin. It
emerges clean, sweet-smelling, and elastic, and is admirably
adapted for most of the purposes to which curled hair is
applied. There is a great deal of competition, and of late
prices have been reduced to such an cxtent as to leave a very

narrow margin of profit. Nevertheless, the industry is ina
flourishing condition.  The product finds a ready salein the
United States and Canada, and an export trade with France,
Germany and Englard i3 being steadily built up, Thus far the

»sales have been limited only by the capacity of the manufac-
tories.—Textile Mercury.

HOW A BIG PARIS STORE WAS CREATED.
HE idea of creatiny iha Louvre, a Paris department store,
T originated with M. Chauchard. [t is a question, how.
ever, whether in his wildest dreams he ever hoped to attain
such marvelous results, says an exchange. M. Chauchard
entered business upon graduating from Heary 1V. College.
At that time the great shops were La Belle Ferauere, La Villa
de Paris, L1 Coin de Rue, L1 Chausses d'Antine and Le
Pauvre Diable, He entered the last. It was a model debut.
The young shopman did not start even. It cost him $200 %
be initiated into the mysteries of the trade. At the end of his
apprenticeship the graduate of Henry 1V, College was deemed
worthy to earn his $5 a month. Every year his salary was
raised 820, He went through the routine, became an assistant
shelf clerk, then chicf shelf clerk, or buyer, at $40 a month,

There was nothing more for him to hope for in the shop.
In such a situation, two courses were open to the bold and
entecprising, eithec to marry the daughter of his employer,
continue the traditions of the place, and step into his shaes,
or to strike out for himself with his own money or with ths
money of other msn. M. Chauchard chose the latter course.
At that moment Paris had bsgzun to transform herself. The
* Haussmannizing ** had begun. Between the dwelling-place
of the ancient kings and the gallant memories of the Jast
century rose the Hotel du Louvre, squaring itsell proudiy in
the Piace du Patais-Royal, the Rue de Ruwoli, the Rue de
Marengo, and the Rue St. Honore. Without ceasing the
workmen were laboting upon it. The clerk without a counter
stopped like everyone else before the new building that was
striking a modern note in the very centre of the capital. He
said to himself that a grand shop in one corner of the structure
wouid not he badly located, and that the owners ought to take
kindly to the idea. He learned that the rising palace belonged
to the real estate corporation of which M. Emile Percire was
president. Mme. Lepsic, a friend of the young man’s mother,
obtained him a letter of introduction. Full of confidence, the
young man called upon M. Pereire, and managed to convince
him that his plan was good. He obtained the lease of a small
part of the building, measuring 100 metres, in the Rue St
{onore, 44 metres in the Rue de Margeno, and 20 metres in
the Rue de Ruvoli, the ground flyor and the mezzanine, He
requited funds for the purchase of stock, and obtained them
from-a dealer. He also needed a partner, and his barber, to
whom he confided the need, introduced him to the chief of the
silk department in the Ville de Paris, M. Heriot, who was tired
of his position and looking for something.

The work of fitting up the store was delayed so that it
opened at an unfavorable time, on July 9. 1855. Though the
first results were not favorable, a short ime afterward the
Louvre Store Co. was formed with a capital ot $220,co0, and
with two responsible managers, MM, Chauchard and Heriot.
The shop. which at that ume did the largest business, was the
Ville de Paiis, with a business of g1,50.5,000 a year. Four
years after its foundation the Louvre reached this figure, In
1866 1t rose to $2,600,000, and in 186y to §5,000,000. The
war of 1870-1371 caused the reccipts to fall to $1,000,000,
but in 1873 they had tisen 10 $6.500,005. M. Heriot died n
.879, leaving an estate of $15.000,000. Two years later M.
Chauchard pushed the receipts above $20.000.000. M.
Chauchard’s activity was immense. He received all comers
in his great store, talking with each, choosing his goods, issuing
orders and discussing new ideas. To sumulate s employes
he adopted various ways to interest and reward them.

M. Chauchard remained 30 years at the head of his store
and retired with a fortune of $600,000 a year.
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The Development of_}h_e___?r_y__ﬁqod_s Trade in Montreal.

ARINERS, miltary men and missionaries early per-
M ceived the advantages for trade possessed by Montreal,
and their expectations with regard to the importance which
such a situation should command, have been borne out by the
testimony of succeeding years. It appeared to the pioneers
who settled the country, that ths Lachine Rapids presented an
insurmountable barrier to further navigation, and that Mcntreal
must continue to be the shipping port for Upper Canada.
Indeed, wn 1532an agitation was promoted and a petition drawn
up v leading merchants, begging the Government to allow
the aily to be ncluded in the Upper Province, and urging as
one of their reasons the fact that Montreal was almost entirely
dependent upon Upper Canada for her trade, inasmuch as
that Province imported goods {rom the Old Country, while the
French, who formed the great bulk of population in Lower
Canada, manufactured for themselves.

The earliest trade, as might naturally be expected, was in
peltries. In the month of June the dusky natives of the west
began their voyage castward, their canoes laden down with the
spoils of the Winter's chase. Every year sptead the news of the
fairin the great village of the white men farther and farther, as
the warriors returned to tell their more remote ncighbors of
the fine things to be purchased for their skins, and every
season brought a larger number of Indians to the trading post.
Such were the beginnings of the present day commerce of
Canada's metropolis.

The origin of the shawl trade is also of interest. Mr.
Douyall, the founder of the name in Montreal, brought out
with him a valise full of Paisley shawls. He found them so
eagesly sought that he soon established quite a business in
that ine. A constant visitor at the store was 2 young lady

possessed of excellent taste in the matter of patterns, whose
advice in the selection of new designs was of the utmost value
to the merchant, until he found out that her taste for the
shawls was so gieat tha. she had at one time and another
appropriated a large number for herself. He did not prosecute
her, but kept her ideas about patterns.

Prior to 1825, when the Lachine Canal was built, forward-
ing was a business of much importance, as it was necessary
that everything should be carted to Lachine, and taken thence
in canoes and batteaux. This, of cousse, meant great delay
and considerable loss. A feature of the transportation at this
time was the ** Durham '* boats. These were drawn up the
stream by oxen with ropes, and when the current was specially
strong the passengers were accustomed to lend thewr aid from
the shore. The distance to Belleville was computed, not by
days, but by weeks.

The early part of the century was marked by the influx of
New Englanders, who came with all their Puritan thnft,
instinctive sharpness and Yankee business capacity to swell
the tide of commerce and place trade upon more comprehen.
sive lines. In 1840, the population had risen 10 some 40,000 ;
a mayor and city corporation were appointed, and fire and
police departments organized. This seems to bring us quite
into touch with more modern days, and it might be thought
that the changes since that time would be comparatively
insignificant. But the probability is that the contrast between
our trading life of to-day and that of the thirties and forties is
of 2 more marked character than that with former years.

The grandfathers of the present generation carried on their
business under a regime so unlike ours in many respects that
it seems as of another world, and indeed it was. What stories
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Established 1886. ¢+« Made {n Canada.”

o R <74
A WOALLEN, FREDERICK WOODLAND,
Genertl Mannser \unnger Designing aud Cutting Dejurtinents

ANTHONY PU ALLEN,
superintendent of Wor

citarLes J. FOPRrick,

Accountant aud Otliee
Mautiager

Cgantes I MORENDRY,

Mannger Onder and Shipping
Deparinents

CHARLES .\ SWIFT, JuiN t, FoRnes, ) W, F. FonTER, Jontx Hoe, W, It Day,

City maleatnnn saleman liuvh(v and Buyer, salesman Manitoba and House Salesman
Maritime Provinees salestnan for fmntarto British Columbia,

New building finished. New machinery installed and working. Organization perfected.

Large amount of new capital invested in business. Each department managed by a competent man.
Over seven hundred employees. Largest manufacturers in Canada of Blouses, and Women’s and Children’s Wear.
We buy cash ten days. We sell cash thirty days.

Underwear orders for January White Goods sales all shipped on time. We are ready for repeat orders.
Blouse samples for season 1900 completed, see them before ordering.
If our traveller has not called write us at once or visit us.

Alien Manufacturing Company

Corner Simcoe and Pearl Streets

Toronto Tclephones 1150 and 1260. Torontﬂ, Canada. Cable Address: «Swiss,” Toronto.
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the veterans of the trade have to tell of the long Winters, when
the busy warchouse was exchanged for the comfortable old log
fire, and the merchant enjoyed himself with his family at ease!
Business practically ceased after Christmas, the cellar and top
storey of the warchouse were closed, and nothing took place
there but a Jittle sorung over of goods—that is to say, if any
were left to sort.  Stocks in those days were small, and the
ahole amount of goods kept through the Winter by a firm such
as }. G. McKenzie's or Greenshields’, could be put in a room
12 x 14 feet.  Indeed, an old-timer told the writer that he
could remember when one piece of print constituted the entire
stock of Jas. Johnston & Co. Wholesalers used to sell off as
much as possible in private sales, and then hold an auction at
the close of the season.

At this time there were no railways, except & small one
from LaPeairie to St Johns, which only ran in the Summer,
and the Winter months were utilized for traveling through
the country taking orders and collecting outstanding debts.
The merchant took his ovn sleigh as being a quicker method
of travel than the proverbial stage, aad one which allowed more
fceedom in the way of stopping over on the roule. Away hedrove
through the differeat towns and villages, and did not think
anything of traveling as {a- as London and Sandwich, for he
was sure then of a steady Winter and good sleighing, though
all this is now changed.

Those were the days, too, when debts had to be paid, and
paid with interest.

Many of the drygoodsmen living to-day 'can look back and
recall the time when it was customary to grant a month's
holidays to their employes during the Winter, because there
was nothing for themtodo. Some of them recount stories of
how they used to spend their days playing checkers, and just
fancy the important head of one of our wholesale firms playing
leap-frog with his men to pass the weary Wiater hours !
People do say that Montreal business men are particularly
approachable, and the foregoing lonks as if such had always
been the case. At all events leap frog is rather inconsistent
with all the red tape of managers, secretaries, and the host of
modern barriers to the private office.

All this had, however, to be paid for when the rush came.
Then it was a question of all night and 2ll day, sometimes
with a lapsc of three diys when the workers did not sleep.
The principal business of the year was done in two seasons, in
the Spring and in the Fall. Down came the country store-
keepers (rom Niagara and the west to buy at the auction sales,
and everytliung was bustle and confusion. Goods were shipped
from England carly in March or April, and again about
Aupust t. The voyage took about six weeks, and the vessels
arnved in the beginming of May and September.  All the
work of loading and unloading had to be doneby hand instead
of by steam.  The heft of the Spring trade was over in about
a month or so, after which the merchants went home to the
Old Country to buy for the Fall. Those who were able to do
so were comparalively few in number, as expenses were
tremendous.  The usual 1oule was by the Cunard Line
from Boston to Lwerpool, and the cost of & ticket was 40
guineas. The Fall trade ended with the closing of the canals,
and all were amions o buy ere navigation ceased for the
\Vinter.

Commercial travelers were a class unknown. If traveling
was done, it was by the mechant himsel(. Consequently,
instead of going to Lurope to buy for the S ring in July and
August, as they do now, and comuag back with samples in
Sepiember and Laobet, none seit he e till after Chnstmas -
and, hkewise, for the Fali trade, the Summer months were

utilizad. Seeing that goods were only bought twice a year,
the importations were larger in proportionthan they areto day.
The merchant counted upon immediate sales, and his profits
were large. He was not bothered then by daily changes in
value, but practically set his own price and held to it. Many
of the lacge firms, such as Gillespie, Moffat & Co., were not
confined to dry goods, but were general stores, where the
country people bought everything they needed. Duties were
small, being about 24 per cent., as compared with 20 and 30
per cent. to day.

The whole aspect of Montreal has beeen completely
changed since those tifes. It is only yesterday that the
streets were opened to i present width from that of the
time when the city was enclosed within a wall. Half a century
ago the chief residential streets were Notre Dame and St.
Paul, where the proprietors lived over their stores and ware-
houses. Curious, indect, would now be the sight so familiar
then, of the hundreds of New England sleighs loaded up with
grain and pork, which hid been brought to baiter for tea,
sugar and other articles of like kind. These sleighs might be
seen at any time throughout the Winter on St. Paul street, and
before the taverns on McGill street. The pork inspector, who,
by the way, was a worthy deacon, had kis place of business
in the basement of the American Church. Victoria Square
used to be the hay market. The large block on Notre Dime
sireet down to St. Jean Baptiste street used to be the Black
Nunnery. Where Sir John A. Macdonald's monument now
stands was formerly the Catholic burying ground.

Hundreds of wooden vessels came out every season
bringing emigrants, and returning with lumber, which was, as
a rule, loaded at Quebec to avoid expense. The ship accom-
modation was not too good, and frequently epidemice of
disease were spread through Montreal on the landing of the
emigrant passengers. The writer has been told, by persons
who were here then, of the terrible ravages of the cholera in
1832 and 1834, and again a third time ; also of the ship fevers
of 1847 and 1849, when people dropped dead on the street.

Another danger to which the city was subjected—and is
still, to a very much less extent—was the ice jam in the
Spring. On one occasion, the jam took St. Helen's Island,
and rushed across on the town, extending all the way from
St. Sulpice street to Allan's office. There was a large distillery
near the water-front where 2 man and his wife were sitting at
dinner, when theice came thundering on them, crashing the
building down and kiliing them before they were aware of
what was happening. To this day, initials are to be seen
which were cut on the fourth storey of bulldings, where the ice
was piled up. August came before the last blocks were
melted, and the sailors had ice for their grog all Summer.

There was always a large miltary garrison, which con-
tributed quite an important item of trade. At one time, as
many as six regiments were stationed in the town, cavalry and
artillery being located ail the way from Halifax to Goderich,
Things were never entircly dull so long as these fellows were
about 3 but they used to desert, in spite of all that could pre-
vent, just as they do to day. J.S. ML

Montreai, Dicember 20, 1399.
—_— e

The fact that practically perfect store lighting is now within
the reach of every merchant, no matter where located or what
the size of his store is, leaves little excuse for poorly-lighted
stores. It should 1nduce every merchant to light his stoie to
the best advantage, making it brilhant and bright. The
substantiz! results that will surely follow will demonstrate the
wisdom of the change.—Chicago Reporter.

-
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THE . ..

BAGLEY & WRIGHT MFG. GO.

318' ST. JAMES STREET,
MONTREAL.

We have 2,000 dozen

Cashmere
Hosiery
to offer at Jast year’s pr{i.::;; $ 2 2 5 z«:: Dozen

Best Values in the Country. First Come, First Served.

Lodo o dodods

WE MAKE LEADERS OF . . .

Linen Towels
Handkerchiefs
Cretonnes

Art Muslins

VOV B2V S

SEE OUR TRAVELLERS BEFORE PLACING YOUR CRDERS
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STRIKE WHILE THE IRON
IS HOT.

AP HE general.manager of one of our Canadian banks

informed Tue DRy Goops ReviEw recently that at the
present time there were in the hiands of the people of Canada
bank bills to the amount of $50,000,000. This is an unprece-
dented condition of prosperity, and merchants should not be
contant to sit down in satisfaction and enjoy the good pros-
pects. Much of this ready cash is in the hands of the farmers,
but everyone in the Dowminion has money just now, and now
is the time for the trade to seize their golden opportunities.
\Work hard on collections. Keep at it, and you are bound to
get your money.

L IR
*

Specific methods of doing business in any department
must always be more or lessadaptable to circumstances, and to
the individual with whom one has to deal. What works beauti-
fully in the case of one customer might not affect his neighbor
in the slightest, or might even drive him away. This is most
assuredly true of collecting. Fine judgment needs to be exer-
cised in the various methods pursued. Business men of
experience invariably keep very careful track of those with
whom they become associated in 2 salling capacity. This
must certainly be made the forudation of the merchants’
system if success is to be attained. When once a man has
failed you, never sell to him again. For many reasons such
a policy is far ahead of the one which advocates selling to all
and sundry, with the consequent forced rocourse to lawyers’
methods for collections. Suing is admittedly advisable and
necessary in some instances, but should only be resorted to as
a last means, where all others have been found meflective.
The merchant who gets the name of always issuing lawyer's
letters immediately an account is a little overdue, gains an
unenviable reputation, and hurts himself not a httle. The
sympathy of the general public is very apt to run with
the man who 1s prosecuted, especially if it is a matter of
common occurrence for the dealer in question to have suits of
a similar kind. Besides, there are frequently cases were a
reasonable excuse can be adduced by an honest customer why
he cannot pay up at the tume, and there is neither justice nor
expediency 1n applytng an ion rule to widely diffening con.
dwons. Theindividual must atways form the chief consider
atfon. Know with whom you have to do, and serious results
are extremely improbable.

" 8
-

Many wholesale firms only send out their bills once in
three months. A monthly statement is, bowever, much to be
preferred, and is found to work better by some of the leading
houses. Hare, again, judgment is to be used. Lettersto
men of uncertain credit may well be followed in a short time
by reminders, whereas it is verging on insult to unnecessarily
dun a customer of good standing, whose affairs may prevent
at the moment the payment of all dues. Now is the time,
however, both for retailers and wholesalers to catch the tide
while it is at the full, and give their customers a nudge just in
case they forget that they are in a position to settlc their
accounts. Any man of standing can bardly afford to be sued
when times are so good; it would be disgraceful in the
extreme. Let the retailers, therefore, use their utmost exer-

tion to collect what is owed to them, and the wholcsaler will
benefit in his turn by prompt action on the part of the dezlers

throughout the country.

* %
»*

The larger business concerns of our cities, and many
small storekeepers as well, find it of advantage to use the
speciul agencies which exist for the purpose of collecting bad
debts. These aré able sometimes to bring influences to bear
upon backward people which are of more avail than the
merchant’s expostnlations.  But it should not be necessary to
use such means in the same quarter more than once. If a
man has to be solicited in that manner, it is proof that he is
better off the list of those who buy from the firm, Some may
think that such a course is impossible or that they cannot
afford to be so stiff ; but united action on the part of business
men makes impossibilities possible. The main point, then, is
not to seek the most approved method of collecting from bad
customers, but to be prompt in sending out bills, and to have
thorough knowledge of the parties concerned, exercising right
judgment accordingly.

A DEPARTMENTAL DREAM.

Written for T1tx Day Goons REVIEW,
MRS. JUDGE DALRYMPLE, whoisa social leader ina

northern county town,‘had been seriously annoyed by
other society ladies appearing in public with dresses like
hers. Last Spring, she sent to the departmental store for a
costume. It was **swell,” a work of art, ** a dressy dream of
loveliness.”” There was nothing like it in the town. So Mrs.
Dalrymple felt she had a **cinch™ on * sassiety.”” Though
she toiled not neither did she spin, yet Solomon in all his
glory was not arrayed like Mrs. Datrymple in her. gay depart-
mental outfit,

Amongst others who admired the gay attire was old Louisa
Lillywhite, a colored lady weighing about 275 avoirdupois,
better known as ** Old Aunty Lil."" Aunty got hold of 2
sample, which was a handsome printed sateen of large, loud,
striking pattern.

A week or so afierwards. Mrs, Dalrymple met old Aunty
on the street, arrayed like a lily-of the-valley. Aunty carried
a tig market-basket on her left arm, a laundry-bag on her
right, and over her 36 inch corset she gaily wore a dress like
Mrs. Dalrymple. The judge's cook was offered A + Dal-
nmple’'s **dream,’’ but declined with thanks when she saw
Aunty Lal trotting around town, * monarch of all she sur-
veyed.*

Mrs. Dalrymple again deals with the local dry goods
people, and her cook sleeps beneath a comforter that, last
Spring, was the glory and envy of all beholders, while Aunty
marches in the Salvation Army, sings like a blackbird, dresses

like a queen, happy as a lark.
Toy SWALWELL.

The J. F. Brownscombe Co., Limited's business at Ux-
bridge, Ont., has been enlarged to double its former capacity.
A feature of it is the quality of goods carried. ‘The country
merchant can keep business going past his door to the city
stores by keeping the qualities and styles required. Recog-
nizing this, Mr. Brownscombe has an establishment that would
reflect credit upon any city, and thus secures the trade. feis
a patron of trade papers, including THE Dry Goobs ReVIEW,
and speaks well of them, :
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JOHN M. GARLAND, SON & CO.

Wholesale Dry Goods and Carpets,
2 2 2 Ottawa, Canada.

sfeafeeerfeafeatesterient sfesfenferte

J)cpartments

A. Staples.

B. Colored Cottons
and Linens.

C. Tweeds and Cloths.

D. Dress Goods and
Linings.

. Men’s Furnishings.

H. Small Wares,
Hosiery and
Ribbans.

T. Carpets and
House Furnishings.

2 o] e ] 18
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146 to 152 Queen Street,

45 to 51 O'Connor Strect, CTTAWA, CANADA.

HIS firm can afford to sell closer than most other houses, as they sell
about 75 per cent. of their output in the house, while other firms

having as large a turnover -1l about 75 per cent. 0D (iC road. Letter
orders filled carcfully and at once. Why not try us?
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Vertisim

Retallers

By FJames, Gibson

Our ** G2od Advertising™* department fs to help our subscribers 1o do better
known ns one of the foremnst advertising speclalists of the day. Any of our rex

advertising.
ders who desire the benefit of Mr, Gibson's criticisms on udvertisements or

The gentleman whom we have selected as its conductor is well-

advertising m :thols, or his advice on any advertising subject, can have it or both entirely ree of charge by writing to him in care of this journal.

If correspondents so desire, fictitious names or initials may be used for publication. But all requests should be accompanicd by the subscriber'’s name.

e e T e T Tl TN n T _— T S LITeta i mes e

RDINARILY, January is a dull month, but the wide-
O awake retailer, who knows what'advertising can do for
him, does not, asa rule, find it a dull month. This is one of
the months when a '*sale,” or a series of sales, comesto the
rescue. Stock-taking, of course, looms just ahead, and no
wite merchant nowadays carries any goods over from one
season to another. I wellremember the days when a very few
dry goods retailers made any serious attempt to **clean up*’
the season’s goods. Such goods as did not sell in the usual
happy go-lucky manner were kept for another season. New
goods were added each season, and, in most instances, the
new arrivals went out first, or most of the new arrivals did.
Each season’s °**left-overs’* keep piling up. Almost every
store of any age had a fine collection of out-of-date stuff, This
pernicious custom busted many and many a setailer in those
days ; indeed, many of the failures of the present time find
their causs in the same custom. The modern way is diff zcent.
The real live, right-up to-the-minute merchant looks over his
stock at regular and frequent intervals, and all lines of goods
are kept on the run, 1f such a merchant overbuys in certain
lines of goods, or it he finds he has paid too much for them,
he doesn't sit down and cry over spilt milk, but *“ hustles*
around and gets the goods out at any price they will {fetch,
and then uses the money for purchasing new goods—a nimble
shiling is better than a slow sixpence.

. G> over your stocks, Mr. Retailer, and take nothing into
your inventory that ought to have been sold. Getupa sale
and tun the goods out.

* ® *

I clip the subjoined choice specimen of advertising from
The Whitby Chronicte. I happen to know Mr. Andrew M.
Ross personally, and heis a level-headed, sensible and able
man. but his ideas of adverti-ing are somewhat crude. 1f this

TAILORING.

Our stock of Saitings and Overcoatings is one of the
bast and our assortment large. By purchning your suits
from us you will enjov hfe, be happy and contented and
live 20 years longer.  We guarantee all our work or refund
your money.

" ANDREW M. ROSS.

tafloring advertisement i3 intended to be witty, it is money
wasted. 1fitis intended to be serious, it is money wasted.
This kind of advertising will never, unless by accident, sell
one single dotlar’s worth of goods.

Contrast this Ross advenisement with Barnard's, taken

from The Chronicle of the same date. The latter is straight
business. The trouble with Mr. Ross probably is that he

Barnard’s

Bargains in Watches

17 Jewlled, atjusted Waltham, nickel, opsn stem wind case. $11.30
oo

Antrican mov ments, ni-kel, opan st-m wind case. S

Gents 30 year filled open case, Waltham movem:at. 32182
Gents 10 year fi-led huating case. $6 5>
Geats 2t year filled op:a ca.e, \Wa'thim mivement. St30
Gents 2t y-ar fi led open cute, AV .ltham o wwem:nt. $150>
Ladies 35 year filled case, 1§ Jewelled, w u §20.00 now $1500
Ladics 28 year filied case, American ooveaent, was $10.00

now $7 50
Tadies 14k gold case, was $35.90 now $27.00
Ladies ¢ ¢ ¢ $13.00 now $17.00
Ladis ¢ % S?.m now §$1000
Ladie« 39%id stlvec ctem wind o §3 $5t0 $a.00
Ladies gan metal $5 53, $7.90 now $300 00 . $s00

The large s10cK of ¢ ocks, silverware, sterling silver, }ewcluy.

ebony gooJs, canes, umbretlas, ete., will be sold at cost from now
until Xmas,
J. S. BARNARD,
JEWELER .
Brock Street, : \Whitby.

doesn't take the advertising seriously enough; yet advertising
is quite as seciousas any other form of business.
* * »*
Messrs. W. J. Moran & Co., Amberst, N.S., say that they
have $100.000 at their back, and that they “*are in a position
to sell goods at a less price than they have been sold during

Ambherst’s Greatest
Cash Dry Goods Store

Ve have ans handred thouand dllare capital at oue hack and are in a pxition
10 s+1l grodsat 1 less price thaa rhey bave boen 20ld during the past twenty-five
yeara i1 Amhent, . .

We Jo not intend to ssll gyndeat the general retail prices. Al gl will be
$2'd ae stear wholesals priczvas posdble. Our tusiness witl he condu ited on similar
p;u;_c-p e and our £ 23ds will by 304l at about sams peices as th)we of Eator & Co.
of lue mio

We nuy a_great miny of oar_coads direc fram the maqufacturers and will be
frnlotz ol thelet Ve, G ol Srorectobuv goats feom {1 Canadu

Wehay jutvoeiel Twenty-Sevea Cases New Dry Goods. \Vebuy
nothing Lat must Fadhionable o als. WHOLEsALE AND RELALL

WE KERP NO BOOKS—TERMS CASH.
WANTIED 100 TUBS CHOICE BUIIER.
wW. J. MORAN & GO.

Stors—4 Storey Building, Opposite Court Houto.
Amherg, N.S., Sept. 20, 139

the past 25 years in Amherst.” They further say that their
prices are about the same as those of The T. Eatoa Ca., of
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BEGIN THE NEW YEAR WELL

The Morse & K;ley Mig.Co.’s

GOODS HAVE NO SUPERIOR.

The leading jobbers of British Columbia, Manitoba, Ontario, Quebec
and Maritime Provinces carry stock. Ask for

Morse & Kaley Silcoton
Morse & Kaley Silcoton Embroidery
Morse & Kaley Turkey-Red Embroidery
Morse & Kaley Knitting Cotion
Victoria Crochet Thread, €etc., etc.

BATTING

Guaranteed _free of threads and other weak and lifeless stock.

North Star, Crescent
Pearl Cotton Batting

Quality for this season still better than ever. The best at the
price. Made of good pure Cotton--not of shoddy. Ask for
North Star, Crescent, and Pearl Batting.

ROBERT HENDERSON & CO.

Dry Goods Commission Merchants

181 and 183 McGill Street, < MONTREAL
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G00D ADVERTISING—Continued.

‘foronto. To still further strengthen theic contention as to
prices, they say that goods will be sold at wholesale prices as
far as possible. It occurred to me that it was somewhat
curious to find a firm professing to do business on Eaton
principles and yet not quoting any prices in their advertise
ments, so 1 picked up a later copy of the same newspaper and
found the same advertisement without the change of a word.
No prices! no change of copy ! and yet Moran & Co. say
they are fc'lowing in Eaton’s footsteps! T don't believe that
Eaton evz. ran a standing newspaper advertisement in his life.
1 have kz.own his store for many years, and such a thing as
an advertisement without prices is very rare for him, If
Moran's have got such low prices to offer, why *n the name of
all that's sensible don't they say what they are? All these
glittering generalities about prices being so low don't cut much
of a figure when compared with actual figures.  After reading
the Moran advertisement, I turned to one of Eaton's. A portion
of this advertisement referred to an August sale of furniture,
Hereitis. Note the difference between the Moran way and
the Eaton way:

MWW\M‘?@?@’
August
Furniture Sale.

@t

P

3\

R

Within ten days our August Sale of Furniture
this vear will be o matterof hutory. In the mean-
time 1t s your privilege to take advantage of such
prices as these, which are not likely to be offered
you agam very quickly 1=

Bedroom Suite, hardwood, antique finish, one of
the newest designs. bureau fitted with 20 x 24-
mch bevel plate meeror, bedstead, 4ft. 22n-
wide, large washstand. all neatly carved, regular
price $13.50. August Sale price. ... 1l

¢ only Parlor Suites, 3 picces, sofa, arm chair,
and reception chair, mahoganized frames, hand
carved and pohshed, uphobstered in the latest
designs. sk tapestry. regular price 52230 10
$37.50  Bale POCC.caes suiisenesss I8 39

o only Fue-prece Patlour Suites, »olid oak and
mahogany finished frames, hand carved and
pohished, sofa, divan, arm chair, anm rocker,
and reception chair, upholstered in silk tapestry.
double stuffed sprng seats and edges, assaorted
designs and colors, reguiac price 833 10 $37.50.
S2le PRICC.ces arven seesncis smees 2876

20 Doulle Bedsteads. assotted pattems, hardwood,
antigue finsh, 6t and 6t adn. high, with
woven wire spring mattress to fit, regular rice ¥
&8 Nale price Ceen e £.25
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* * »

C. W. Hendershot, of Kingsville, Ont., is one of the best
dry goods advertiseis in Canada. [ have, in this department,
referred to his advertisements before, 1 herewith reproduce a
part of one of Mr. Hendershot's recent productions. The one
real fault with the advertisement is in the hosiery cut: it
ought to have been in outline, same as the other. I note that
Mr. Hendershot hasa bargain day every \Wednesday. This
is a good plan. It prevents the congestion of business on
cither Monday or Saturday. In country towns, where there is
a big Saturday market day, this congestion is usually on
Saturday. In large citics, where there are daily papers, the
congestion is usvally on Monday. It is a good idea for the
merchants of a locality to combine on what has hitherto been

a dull day and make a bargain day of it—say bargain Friday,
such as they have in Toronto, or bargain Wednesday, such as
they appeat to have in Kingsville ¢

HE One Price House

Gresvitie Brock, KiNGSvILLE

One Jf the best things we can
-

Wide Awake say of this businesy %s that its
wxck as a flash to sce opporiunitics and avail itsell of them.
¢ constantly enlarge our cfforts in the dircction of cconomy,
whigh has as much to do with buyisg goods as with selling
them. Thereis no possible chance of any store within your
rcach doing better.  This business is very widgeawake in every
department, and Wednesday is an exccllent day tc test how

wide.awake we are to shoppers' interests.

Ladles® Black
Castitiece Gloves,
full length, at per
pal.ceciaeess I8¢

Tadles' Black
Cashiuers Glovey,
extrs lang, wills
and without Qevce
lined, all slzeafrons |
h 0108, at per puir,

casrsersiasssse 3

Ladles Kid |
Qloves, in shrdcs
of tsu.lwnwn.fawn
and Wack, In lic.
Ing and dbutton
{zes fruim 6to 7. ot t_;;:

Ladies® Freuch Kid Glores, stk
stiiched tncke, In $domiennd 8 and 7
took laclng, Colors, brown, blue,
Ladies' fioe fast black fOeeced lined green, fakn, rod and black, all elzee
llon.’dtla'u'u‘:hr-lo;dhul and toe, ,1..“5 trom 6 t0 74, Al perpair.cv...ucor $LO0
tope. fu uned, & very warus a0 Ladies’ extra fue French Kid Glov
comlotiahle hose, sizes 81,9, O}, aL Der Do ny's celebrate miake, :umtﬂna:c::
: v« 2¢! 3 dpine tortener, beavy silk einbroid-
Children's fleeced lioad ‘1lose, same i ered tareks, In shades of brown, Dwn,
quality es alove, slzes & 10 8 at (mmlun and Mack, overy pale guaranired,
POEPAE wov ae s o aseraeiices 15 AL PO PAIP..s eer vonserres oos SLB
Ladles' exUm Ooe Llack Cashmere] Misscs tino riblest wool Mitta In
Hose. full fasbloned, double beel and  black ouly, at pee pair .12{c, 15¢ & 13¢
ton T 8 VAT e o for Soe | iy Black Casbrersliones, wiid
ct;udm-.wuk Cashmere Hose, white slik embroldered hacks, In black
wn:dunluly asabove, sizes 44 to 8. at caly, at pee pait.. eeneen B
per pair aens 1€

PAIF vae caeeten sore spspsniais

Doya' boavy, ritiled all wool Huse,
ST e cofortable, s 0L 3p 1ash rery wide) bt Dleached
Ladies® it btack Casburcte Hove. | yeens, medlu et e
exta value, alzee 2}, 9, 8}, .{' |:r z:]n:’v.l“:‘;'::':::“;:c:';‘:;'::W:;’;‘g‘
vee o e A [ i each ahlo
‘Pog extrs Goc all wesl Hake. This: QamarX. naw.sieugoy,. Lrish manuiac-
boso 18 rusde from 808 z.m and 18 ture, At per YAR) . caee oy soses (2
very soft and durable, The heel and| 16 and 1% inch Toller Towelling,
(‘o."m \n‘l(t'w‘:llb wg?la‘il ::d wr\h\: pln:m!c«-lou;ili:nlem assorted ﬁl

recy serviceabile and liss wear outlfge niedlum au AvY tuak [3
bose. Bized 81 9. at frou..i.. o 2 yard ceecnen ........,’.'..'\“.e.‘:...‘.,‘:'a::

Linens.

weises  erave siagavnEe.s.

* * *
Me. A. W, Cressman, of Peterboro’, Oat., who keeps what
he describesas ** The Store thu Never Disappoints,” is evi-

"7 T THE STORE THAT NEVER DISAPPOIN(S,
AT $9.00
AT $9.00

)
Ladies’ - -
3 mﬁlil:(:‘rt;:‘)}‘n%v?&.!wwle:. g‘\rdntm
Pall acd Winter Coats.| gimbbmuientorats

packets Hned throughiout with red
Ak deckene,

Perhaps this I8 onr strongest
department — &7« than 20 1ast e_1'_$l3___02
year's Mantlcsappeartn ourstock
Every gannent bought fromt the
makers dlnect, German, Amenaan
and Canadian Stylen  Nearly 8500
garmentsto ol va- from.

Qur guamt ¢ leback of every

Heavy biack curt, high rolline col-
Iar, »hirred sleeses. doudle Av front,
two pockets, seamns hound In farmers
+atln; » comfortable jaunty Jacket
for winter wear.

garment.
AT $18.00

A black nigeerdiead cloth, hieh
s{llorm?-llar, ';":;::‘f&\‘e;.m'un‘c’l‘ supely timmed with appliquo of
ront fasiency h large fancy bt and pockete, Scallored edge. It s
tons, seamis all naatly bound Aoanie-breasted, has one ,m‘.“ lnlxlde
pocket, and s sined threughont with

AT $5.00 cerise taffet « 1K,

Castor and black beavercloth Coats,
mado In Germany, sleeves pleated, AT $6.78
high faring collar, tv) TOwa stitcning am——————
on each scam, trimmed with coraing Shortblack curl Jocket, high storm
and small pear) buttons, it fastens oollar, doudle-breast-d. 0y front,
with three larte butions acams amall hreast pocket w th veives 8ap,
bound In mteen,doublebreasted. Up- shirred slos scams fintshed with
to-daie (o styte. two rows siitoblog.

If you have mot tried us begin wow.

,
:
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TRADE MARK

POROUS TO AIR
NO RUBBER IS USED

) RI &l ]“ NO PERSPIRATION—HYGIENIC
g CO ATS SHED WATER PERFECTLY
‘ LIGHT IN WEIGHT—SMALL IN BULK

All Cloths of which “Cl" a@eﬂette & Rain Coats are made

°.
FRADL MARR

[ 4
V4TI Cond

-V —
CRAVENETTE
oo

are stamped thus on the back.

Your Spring Stock Should Include an Assortment of These Goods.

IT IS NO EXAGGERATION,
BUT A SIMPLE STATEMENT OF ¢ FACT9

- TO SAY THAT )

CARTWRIGHT & WARNERS'’
5 HOSE AND

“MOnOdye’ HALF-HOSE

(REGD.)

ARE THE ONLY
' Black All-Wool Stockings ever brought out that

m keep their color after wear and washing, and
give satisfaction in every way.

They should become as well-known as the celebrated
** Squirrel Brand, Premier-Finish ”’ Hosiery.

OANADIAN AGENTS

R. FLAWS & SON *qEmmr s TORONTO
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GOOD ADVERTISING—Continued.

dently a wideawake man,  The booklet which he sends us is
a very creditable example of advertising. That Mc. Cressman
kuows a great deal about printers’ ink will be evident to any
one who reads the subjoined specimen page from his booklet.
It will be noted that the typographical display is remarkably
good, that the reading matter is plain and businesslike, yet
pleasing, and that there are plenty of details as to descriptions
of goods and prices. My optnion is that this little book

brought Mr. Cressman considerable business,
* * »

It has often occurred to me Lat the Canadian dry goods
trade would benefit grea.y if they would exchange ideas
and experiences ~-,arding advertising more freely than they
do. It has come to be generally recognized thut advertising
{s the greatest aid imaginable to a business. Many merchants,
like Hendershot, of Kingsville, are usit.g printers’ ink with
great success, It seems tome that many such dealers must
have acquired valuable knowledge by actual practice of differ-
ent methods of securing publicity. Why do not such dealers
give the benefit of theic knowledge to others? This is one of
the ways in which retailers can fizht against what is termed
«sthe department store evil.” Tur DRy Goops REview is
alive to the importance of the advertising question. For this
reason thelr *Good Advertising®' department was inaugur
ated. This department always has been, since it was started,
and is now, quite at the service of the dry goods trade of the
Dominion, to the advancemen? of the cause of advertising. It
aims to be a sort of clearing-house for dry goods advertising.
1f you found a certain kind or style of advedising a good
+ pulier,” why not give your brother raerchants the benefit of
your experience. If you bave evolved a bright advertising
1dea, send it along to the «Good Advertising’’ department ;
you can depend on it being brought to the attention of the
trade. We will also be glad, as heretofore. to have specimen
adverusements for criticism.  The big department stores each
have thewr own advertising manager, who has usually nothing
to do but think up advertising plans and to work for the im-
provement of his *~copy.”” This man usually reads all the
principal advertising journals, and if he be fit for his position,
nothing of any importance in the advertising world escapes
his notice. The average retailer, distracted by a multitude of
duties, usually neglects his advertising, and the result is that,
as a rule, it is not up to what it ought to be. DBut, every
retailer, no matter hovw; multitudinous his daties, occasionally
comes across a bright idea. The proper thing to do with the
idea, after using it, isto send it along to this department for
dissemination to the trade. Don’t be afraid that the big
department.store advertising man will also getthe benefit. He
probably has a number of idcas jnst as good, and perhaps
better. In any event, 1,000 drygoodsmen with a bright ad-
vertising ideas are better able to fight the common enemy than
is one alone. Cooperation is the thing. Let us hear {rom
you, gentlemen !

Wiriting to his Government at Washington, the United
States consul in the Klondike says that last Summer a better
class of buildings have been erected in Dawson, Several new
hotels have been built, with electric lights and other modern
conveniences, the rooms renting on an average at $100 per
month. Restaurants adhere tothe prices of a year ago, but
good board can be obtained at the clubs and messes for $75
per month, The new buildings are from two to three storeys
high, the lower parts being occupted by saloons and stores,
while the upper fioors are devoted to offices and lodging-rooms.
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l
THE CANADIAN RUBBER CLOTHING
TRADE.

GREA’I‘ has been the change in conditions with regard to
the waterproof clothing trade in the past decade.

* Prior to 1889 there was practically no business done in
Canada in the manufacture of mackintosh and kindred goods.
It was in that year that Mr E. L. Rosenthal,. the present
manager of The Beaver Rubber Clothing Co., started the
making of rubber coats on a small scale. He found the task
of initiating the trade here a herculean one, and the difficulties
which he was forced to overcome seemed at times almost
insurmountable. Though he had been apprenticed for seven
years to one of the leading Old Country houses, people in this
country laughed at the idea of it belng possible to compete
with English manufacture. The pioneer had to reason with
them by actual demonstration that as good an attic'e could be
produced here as in Britain.

As a result of enterprise and perseverance, there are now
three adduional firms manufacturing rubber clothing, and
every one of them isdoinga rushing business, It is a fact
that comparatively little importing is Jdone from Great Britain
or elsewhere, with the exception of some very cheap lines from
the United States. In 18go, the importations for the year
amounted to 8556,000; to-day, they are only in the neighbor-
hood of £:00,000.

The saving to the consumer consequent upon such changes
has been marked. The same coat which, 10 years ago, cost
$15 is now bought for 87.50, and, whereas the inerchant used
formerly to suffer considerable loss on account of the water-
proofs becoming hard and undone, now no such complaints
are heard. Everyone knows how some rubber coats get so
shff that they will stand of their own accord. This is due to
imperfections ic the mode of sulphurizing, and has been
remedied by the improved method of treatment adopted by our
Canadian manufacturers. Goods also are now stitched, as
well as being cemented, so that there is no danger of the coat
coming to pieces.

When the business first started, 1,000 coats per year was
the extent wi the sales, though not of the manufacture. Now,
it is an easy matter to sell 12,000 to 15,000 annually

One great reason for the transference of so much trade to
Canada is that, instead of being under the necessity of order.
ing only twice a year, and in immense quantities, merchants
can, and do, order goods only as they require them. Often
orders are sent for half-a-dozen coats.

There is nominally some protection in dutics to the indus-
try, but the manufacturers claim that this is counterbalanced
by other circumstances. There is 2 1§ per cent. on Taw
material, and a 35 per cent. duty paid on the manufactured
article by merchants, leaving an apparent protection of 20 per
cent. But, when we take into consideration the increased
cost of selling, of manufacture, of heaung, lighting, etc., here,
our advantages over British houses are small, indeed. Canada,
with its 5,000,000 of people, presents but a limited field, and
in this field are working four Canadian companies, as well as
British and American, No exporting is done in the rubber
clothing line, becauss of the obstacles which foreign duties
oppose. It is not worth while for our firms to compete with
Britain and the United States in this line—as it is in rubber
boots, for example.
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Fancy Cotton Directory, 1900
NOVELTY JACQUARD MERCERISED ZEPHYRS,

Very Choice Goods, in exclusive designs.

Scotch and Canadian Zephyrs,
White and Coloured Cords and Piques, » AT OLD PRICES.
Printed Cords and Piques.

PRINTED WASH GOODS

Wexford Dimity, Batiste Indienne, Marlboro Cloth,
Pacific Madras, Organdie Lambelle and Valence,
Turkish Bourrette, Warp Welts, Sirdar Madras.

BLACK AND COLOURED MERCERISED SATEENS,

) ) In 60 shades.
Printed Mercerised Sateens, —_—
Black and Printed Mercerised Satanas.
Ses our Black and Coloured Solette for fine Dress Linings.

Art Muslins, plain and frilled.

Lappet and Madras Muslins, plain and frilled, for *“ Peek-a-Boo™
Curtains.

Art Drapery, Liberty Sateens, Iris Sateens and Teapestry Sateens
for Cosy Corners, Cushions, Mantle Drapes and Curtains.

Orthodox Cretonnes in Twills, Crepe and Duplex.
Terry and Honeycomb Cloth for Children’s wear.

White Tucked Hemstitched Apron Lawns, also White T ucked
Hemstitched Apron Lawns with Laceand Hamburg Insertions.

All-Over Tuckings—Lace Insertion Tuckings, T ucked and Goffered
Swiss Muslin, Tucked and Goffered Cambric Nainsook.

Our Victoria Lawns will not curl.
Organdie Lawns in five qualities.

Persian Lawons in six qualities.  These are among the finest White Cotton
Goods made. We have imported them specially for high-class trade.

We carry a complete stock of all Domestic and imported Staple Cotton Goods.

BROPHY, CAINS & CO.

23 ST. HELEN STREET, - - . MONTREAL.




SILK DIRECTORY 1900,

Your first consideration may be price.

| DRESS Goobs AN
1
|

: Botany and Fine Cashmere Wool Goods
! show an advance. Apart from these, you
have our assurance that we had excep-
tional facilities for buying early, and pro-
tected you and ourselves. Our general
range shows no appreciable change in
1 prices.

: In High-Class Novelties, and Handsome
] Fashionable Goods our selection is larger
1 and more complete than ever.

; We have over 500 designs and qualities in
Plain and Fancy Black Dress Goods, to
retail from 20 cents to $5 00 a yard.

30 Exclusive Novelties in Black, for
street and evening wear, in Gaze Chenille,

%
% Gaze Crepe, Gaze Dentelle, Gaze Raye,
1

Gaze Broche, Gaze Pompadour, Voile
Raye, Voile Dentelle, Voile Perle, Voile
Baree, Voile Carreautes.

Shepherd, and White and Black, also Grey
Checks, from 34 inch to 43 inches
square,

Ziboline Stripes and .Checks for Skirts,
exclusively our own designs, very
stylish.

D197 Soyense, D198 Lucetta, D199 Otero.

These are three of the Latest Novolties,

A.R. 400, A.R. 401, as worn at the Queen's
Drawing Room.

SILKS AND SATINS.
Over 1,000 Shades and Designs, to retail
from 20 cents to $2.50 a yard.
Some Special Numbers in Fancies,
Ranges D142 to D150 for Cheap Blouses.
D151 to D154 for Medium-Priced Blouses.
D155 to D157 for Evening Wear.
D158 to D164 for Better Class Blouses.
C170 to C176 for very Stylish Blouses,

See our Plain Colours in ranges B65, B56, B57, BSS, BS9,
Extra Value.

Ouor usual range in all.lines of Blacks, and a few VERY
RICH Broohes. 8 aoks, and o fow VE

BROPHY, CAINS & CO.

23 ST. HELEN STREET, _ - . MONTREAL.
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HABERDASHERY AND _
FANCY G0ODS DIRECTORY 1900

3@\,
. ’
Ladles Underwear calls for special attention ; it is one of our specialties.
’
Men S Undel"weal’ All makes -in Cotton, Merino, Balbriggan, Fancy Balbriggan, Natural

Woo), etc.

TOD Shll"tS of all kinds, and the newest effects in Silk-front Shirts.

GlOVGS——We bave the new shades in Taffetas, Silks, Silkette, Lisle, and Cotton.

HOSiery——In Domestic, English, German, and American makes, at popular prices.
Ve“ings and Nets—x\ splendid range; all :;t right value.
MUSIin SU nbon netS and H atS‘"—The most desirable and serviceable headwear

for children.

LaCGS and Curtalns We have booked many large orders for spring. This department

shows a steady increase.

Handkel" ChlefS Al vur old rehiable lines — well known to our friends—and many novelties.

R lbehS Liberty Satin, Glace and Faille Sash, latest shades, also Black Silk, Satin and, Velvet, Bebe,
Drawn Thread, Frills, Lutes, etc., etc.

MUSllnS—English, Scotch, and Swiss, in spots, checks, stripes and figures.
Tl"lm min g S——The newest and best, to match our dress goods.

P al"aSOIS and Umbre"aS—We excel 10 Men’s Umbrellas.

Chiffons, Frillings, Bibs, Belts, Buckles, Clasps.
Back Combs, Side Combs, and all kinds of Combs.
Full line of Shelf Smallwares.

Quilts—Standard Domestic and Finest English Satin.

A most complete stock. of Household Linens.
Embroidery Linen in 20, 36, and 40-inch.
Embroidered Apron Linen.

Brorry, Cains & Co.

23 St. Helen St., MONTREAL.
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E. Warnor & Son.

ALVINSTON, ONT.
_%_—

Manufacturces of . o «

:Wbo]en and Union Blan kEtS

WriTE FOR QUOTATIONS.

L% = e

E8 LT SNENERY
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Ealet)

[en’s
WOOL SOCKS ... .. ..

HEAVY PURE WOOL MITT

Leather Covered

Joseph Beaumont
Manufacturer,  GLEN WILLIAMS.

e

i tlcs Costumes,

: an 9 Skirts, ete.
Canadian Buyers will always find the very latest
Novelties in Ladies” and Children's

% SKIRTS, BLOUSES, JACKETS,
MACKINTOSHES, CAPES, etc., etc.

i showrooms. Special attention is being sivea to the require-
:L'.Z“J of the Capadian Trade, and we will be glad to show our
samples, and Jearn your needs,

HCORBY, PALMER & STEWART

30, 40, 41a 5t. Paul's Churchyard, LONDON, ¥ng.

e ndlded

COVERED

L i

J. ’;.' Stouffer

,_{f-;- Mfg.Co., umited
BERLIN, ONT.

{ismith & Baker . .

‘.

DUNDAS, ONT.

We ask cazcful inspection of
our line of . . .

GLOVES =« MITIS

=¥ Our finc goods being cut from patteras used by the best English makers,
BR% and the heavy fines from Sclected American Patterns give themstyle and
§fit. Haviog all made by competent hands, and thoroughly inspected,

B (1icir finish recommends them to all the retail houses in the Dominion.
S \Wc usc the best stock from the following: Real Mocha, Kid, Rcin-
deer, Moco, Goat, Horse, Cow, Calf, Elk, Mule, and Sheep.

ESTABLISHED 1830.

BENNING & BARSALOU

Oldest Auction Housc in Canada.
Trade Auctioncers and Commission Merchants

86 and 88 St. Peter St.,, MONTREAL, Can. ﬁ
REGULAR SEMI-WEEKLY SALES OF

Bry Goods, Clothing, Boots and
Shoes and General Merchandise

Pest Opening in Canads for Manufacturers and Merchants
wishing to dispose ‘of surplus stock, Liberal advances made
on all kinds of Merchandisc consigned to our care.

REFERENCES—Bank of Montreal. La Banque d’Hochelaga
Correspondence and Conslgnments Sollcited.

Bk WOOLLEN
. MILLS

Ingersoll, Ont.

Manufacturers of THE BEST DOUBLE and TWIST TWEED.
Equal to Scofch.

Special linee of S8hectings and Blankets,
Samples on application.

ESTERN | £

ssurance | 22 |
* + * COMPANY, |MARINE

. Heagoftice Capltat Subscrlbed - $2,000,000.00 ‘
Capital Pald Up - 1,000,000.00

5"2‘"’“” Assets, over - - 2.320,000.00

nt. Annual Income -  2,300,000.00

f0N. GEO. A. COX, President.
J. J. KENNY, Vice-President and Man. birector.
C. C. FOSTER, Stcretary. |

A S
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HUTOHISON, NISBET & AULD.
T can safely be stated that no line of business has been
benefited to a greater extent from the great trade revival

of the past year or two than the wholesale dealers in the better
classes of woollens and tailors’ tnmmings. One of the leading
Toronto jobbers in these goods, Hutchison, Nisbet & Auld,
state that, while every year has brought increasetothe volume
of their business, noyear showed such development aslast year,
which showed an increase of 334 per cent over-the preceding
one. This has bzen done by increasing their assortment of
stock and faalities for dong business in keeping with the
growing demand. They have made most extensive prep-
arations for the coming season, and the results already
attained justify expectations of even greater increase than last
season showed. The orders already placed for Spring are
four Umes greater in volume than tbose given in any previous
season.

In tailors’ trimmings this house has established two brands
of lialians on this market. which are now generally knowr to
the trade, and accepted as unexcelled. The ** Premier™ brand
of mercerized was introduced with the advent of this new
fimsh., Their complete stock of blarks and colors in plainand
twilled, in 32 and g4-inch enable them to meet any demand
from the dry goods and tailoring trades. Their ¢ Humbert ™
brand of wool Italian is not, they claim, surpassed by any
cloths in the market, being made of Botany yarns, with
Egyptian warp, and all Kirk's finish. These cloths are
exclusively handled in Canada by this house.

With prosperity has come a demand for a better cla.s?' of
goods, so the sales of silk linings are steadily growing.
Hutchison, Nisbet & Auld have made 1mportant additions to
this part of their stock, and the bpring tcade will find them
well prepared with 2 complete assortment of 22, 27, 30, and
g4-inch black and colored veloutines, serges, and satin de
chine. In this department every requisite in tailors’ trimmings
can be had.

In their men's woollens department this house have sur-
passedthemselves and bave now the most comprehensive assort-
mentthey have ever shown. Thestylesand colorings are varied,
attractive, and correct. Many of their exclusive designs in
foreign and domestic goods are remarkable examples of the
weavers' art.  Many manufacturers of English and Canadian
woollens have their entire product sold up for the season ;
others bave advanced their prices considerably. As this is
likely to result in desirable styles being sold up, it would be
well for the trade to anticipate their wants early this season.

e ——— ———————

THE WYLD, GRASETT, DARLING ©O., LIMITED.

In all departments of their business, the Wyld, Grasett,
Darling Co., Limited, report a strong, healthy tone. Orders
are being placed early, and show that high-class goods are in
steadily increasing demand. Theyarcinan excellent position
to meet all trade offering.

The staple department of this company is well equipped
for the Spring business. Fine ranges of British and Canadian
prints and sateens, English and German flannelettes, and a
very large assortment of all leading Canadian mills’ products
arestocked. Their prices will be found to meet all competition.

In their dress goods department, they are showing some
choice selections in black crepons, black-figured fancies and
black silk and wool effects. They also show a new range of
homespuns and tweeds, as well as extra values in faced ladies’
cloths in the new Spring colorings.

In their woollen department, they call especial attention to

their serges in navy blue and black, and to a special line of
black and blue twill worsted, made of Botany wool, whichis
offered at extra good terms.

In the linen department, they are showing the finest range
of imported and Canadian quilts which thzy have ever offered
to the trade. In towels, they havea very attractive range of
knitted, fringe and H. S. towels, which can be retailed at a
very popular price. This house make a specialty of fancy
designs in linen pillow shams, § o'clock table covers, sideboard
scarves, bureau covers, carving-tray cloths, etc. They report
having to hand repeat orders which complete their siwocks in
Swiss embroidered, as well as cambric, lawn and linen hand.
kerchiefs. In table linens, they are offering not only excep-
tional value, but exclusive and very atuactive designs.

In their smallwares department they have a fine assort-
ment of nbbons 1n double faced satin and silk, a complete
range of colonngs i1n baby nbbons in silk, satin and moire.
In velvet ribbons, in satin and cotton back, their assortment
will be found very complete.

This firm claim to be 1n a paruculaily good position to fill
all orders for both cashmere and cotton hosiery for Spring,
having anticipated the advance in prices and contracted for
heavy quantitics at the old prices, and are still in a position to
accept orders for their favorite lines of children's ribbed cash-
mere hose, with double knees, known to the trade as Nos.
S35, 37 and 72, and in plain goods Nos. A1, ¢+ Leader,"*
«Extra,’”’ and 25. In cotton hose they are showing special
lines of full-fashioned Herm:dorf dye goods to retail at from
1234 to 35C. per pair. They are also well stocked with cotton
underwear, as well as taffeta and silk gloves,

This company are showing the largest and best selected
range of embroidenes they ever offered, including schiffli, ham-
burg and fine cambric edgings, insertions and all-overs.

PLAIDS AND PLAIN HOMESPUNS.

Boulter & Stewart state that the popular demand to-day in
ready-made costumes and skirts is almost entirely for plain
homespuns in colors of light grey, fawn and Oxford grey.

Plaids of all colors and sizes, for skirts, are likely to be
good stock during the shirt waist season.

They are showing a special homespun suit, lined, and in
4ll the new cuts, at §7.50, and another special in a homespun
skirt at 3, finished in good style, made in box pleat, single
seam or any of the new cuts. These make good leadeis for
carly Spring, and. when present stock is closed, prices will

advance considerably. ey, having secured 4,000 yards
befage the agﬁh ce, arelahle to-make this offering for a few
L}

weeks all ¢ .
Y-s.‘ . {1 N

n o v
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‘vigys FRINGES. -«

Brophy, Cains & C'o._gay that black and calofed knotted
silk fringe, asshown on figurein theira.@v,enisem%nt, is the
fashionable trimming. ‘ A

There is no question that the silk fringe which was intro-
duced this Fall will be further usedhjand that-innumerable silk
fringes, both on the edges of scarves,

d&peris. flounces and
small shoulder affairs will have a most broad use. These
fringes will vary from the merest suggestion of a quarter of an
inch on the ribbons through the various widths and processes
of manufacture—simple, twisted, knotted and tinseled—to the
very widest depths, which will be used as fronts and to finish
the bottoms of tabliers.
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AMILTON COTTON CGO.

6 Manuf‘:;rcturcrs H AM l LTO N, o NT-

STAR STAR

BRAND

BRAND

Chenille Curtains and Table Covers

For the Spring trade we will show a complete
assortment of New Designs and Coloring, 1n
both Curtains and Covers.

TABLE COVERS | | CURTAINS -

in the following sizes : . 32+in., 34-n., "36-in., 40-in,, 44-in.,
and 48in. widths, both in Plain
4/4, 6/4, 8/4r 10/4: 12/4‘ ‘ and Fancy.

‘ -
2 -

For sale by all the leading wholesale dealers.

Salling Agont

W. B. STEWART, ““roronTo
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speclally written for Tng Dy Gooby ReVIEW.

PROGRESSIVE STOREKEEPING.

A Monthly Artiolo on tho Propor Managemont, Systom, otc., of an Up-to.Dato Reotal! Businoss.
BY CHas. F. Joxks, NEW YORK.

A store that does a credit business has to be
very particular how they handle the persons
who apply for time on their purchases.

In the first place, the most important thing is to be sure
that you are not injuring yourself by giving credit to persons
who do not deserve it. Again, sometimes it is almost as
important that wken you refuse to give credit, you do it in
such a way that your refusal does not offend the person asking
for it.

Many persons apply for credit to whom you may not feel
disposed to give it, and yet who are perfectly henest and may
reaily deserve the accommodation,  Your judgment may be a
very accurate one, but we all make mistakes sometimes.
‘This is shown by the fact that you probably have a great
many debts on‘your books which are difficult or impossible to
collect. If your judgment can err in giving credit to the
wreng persons, it is just as likely that it may sometimes make
a mistake in refusing credit to the wrong person.

‘Therefore, it is a very particular thing how you refuse
those applying to you for time.

Again, even if those who apply for credit are not worthy of
it, still their cash trade may be worth a great deal to you, and,
if possible, you should refuse them in such a way that they
will have no reason to take offence.

A very bad practice is customary in many stores, of allow-
ing the salespeople to inform customers that credit has been
refused, Very many persons who may apply for credit are
not posted on the exact manner in which they should make
their applications, and, therefore, when they wish to buy goods
they will simply say to the clerk, *1 should like to have this
charged."” ‘The clerk usually reports the matter to the office
and receives the answer as to whether the goods may be
charged or not.

The proper way te t2ll the peopletbat their creditis refused,
is to have them appear personally at the office and have the
credit manager tell them privately and as courteously as pos-
sible that just at present the credit will not be agreeable. If
this is done and the person is a reasonable one, nine titnes out
of ten this will not give offence.

But the method of simply having clerks go back to the
customers and tell them in the presence of other clerks, or
possibly customers, that credit is refused, is one which will
nearly always cause discontent and mortify the purchasers so
much that they will feel a hesitancy in returning to thestore to
buy again, even for cash,

When o customer asks for credit it is always well to have
the clerk state to her that she must make application to some
person in authority, who will investigate the matter and give a
decision. This person in authority, as [ have stated before,
after having made any investigation necessary, should either
inform the person desiring credit, by letter or privately in
person, with regard to the refusal.

1t is also well for the credit manager to personally inform
parties to whom he is willing to extend credit, because he can
then give them some ideas as to just what extent he would
hke them to make charge purchases,

For Firms
Glving Credit.

There are some persons to whom he might say that.the
store is always ready and willing to charge anything they may
wish to buy, no matter to what amount the purchase might run.
There areagain others to whom you would be willing to extend
a Limited line of credit, but you would not care to have them
make it very large. And there are again others whom it
would be well to give to understandthat, while the account is
agreeable, you still expect them to see thatitis settled promptly
every month, . ’

By your tone of voice and by the careful selection of your
words, you can in all such cases impart the proper information
to the prospective customer and cause her to fully understand
your position, without giving offence, whereas, if written to, or
word is sent by someone else, the information could not be
imparted as pleasantly or effectively,

I quote the following commonsense talk
from another trade journal ; ‘* Goods sold
to stay sold and afford satisfaction to such
an extent that the customer is quite certain to return to the
same house for more,”’ should be the ambition and motto of
every salesman or saleswoman. One who always tells the
truth will never be caught lying, but a customer who catches a
salesman in one lie has a right to expect another, and always
treats all commendatory arguments, on the goods he or she
attempts to sell, with suspicion,

Business lies, some salesmen claim, are not to be answered
by them ; they excuse the practice by charging it to the firm,
which is quite willing to make sales on the strength of overdrawn
statements. It matters not what one's religion may be—that
is controlled by dictation of conscience. It is not the religious
end of man’s life, but the business end, that is to be debated
in this article,

Does it pay to tell ** business lies?''  That's the question.
If content to serve a customer but once, prevarication might
clinch the deal, but if expected to return again the next fime
he or she goes shopping, past experiences, must have proven
profitable and satisfactory if the same house secures their
patronage.

Very few people allow a dog to bite them twice in the same
spot. Merchants and salespeople should not forget this fact.
A business supported exclusively by transient customers is an
expensive one to keep running. It has to be bought entirely
at the price of printer's ink (which has become expensivs) and
fake schemes. To.day you see them, (o-morrow you don't
see them. Owning business 1s the result of pleasing customers;
pleasing customers is earning their confideace. Confidence
advertises : The public never forget the firm or salespersons
who are abreast of the times and can be relied upon,

There is no necessity for the salsman who misrepresents
making more sales than the one who calls cotton, cotten. A
salesman must first labor to gain the confidence of the
customer. Answer promptly and candidly all questions
asked, if you know, if not, say so, but strive to know ; glive °
the benefit of your knowledge and experience if the customer

Telling Lies
In Trade.
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§TADLE & FANCY DRY GOODS.
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Cable Address ' BROPHY.

23 St, Helen Street,
Montreal, December, 1899.

DEAR SIR,—
We were among the earliest and heaviest buyers in the Canadian, American,
English and French markets for Spring 1900.

A great many of our friends have already placed their Spring orders witl us
for Staples, such as Grey Cottons, White Cottons, Sheetings, Pillow Cottons,
Tickings, Denims, Prints, Linings, Flannelettes, Fancy Duck and Pigues; also
for Men’s, Women’s and Children’s Underwear, Hosiery, Gloves, Laces, Cur-
tains, Umbrellas and Sunshades.

It has given us pleasure to be able to protect our friends in the face of
rapidly adoancing prices. We will continue to do so as far as possible.

L

We thank you for our pleasant business relations in the past, and for the
orders placed with us for next Spring.

LT AR L

% £

In addition to what you have already bought, we want your valued order,
please, for Dress Goods, Silks, Satins, Veloets, Velveteens, Costumne Cloths,
Costume Tweeds, Trimmings, etc.

Theve is no perceptible adoance in our Black, Fancy Black
or Coloured Dress Goods. We placed “‘bulk orders” very
early in the season, before the heavy adoances in price took
place.

We belicve the collection of Novelties and ¢ Loery Day’’ Goods we have

ranks first among the many handsome ranges we have shown from year to year.

g Our representative will be with you in good time. Your commands will
haoe our best attention. |

Accept onr sincere and best wishes for 1900. May it be a Happy and Pros-
perous Year with you. .
Yours very truly,

BROPHY, CAINS & CO.
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PROGRESSIVE STOREKEEPING—Continued.

is of a disposition to appreciate it; otherwise, don't bu too
officious.

Facts teach this, If a customer is inclined to purchase a
size too small or too large, carefully remark that you behieve’
she has selected the wrong size, at the same time letting a
side remark drop thatit is not your purpose to dictate. Never
make a size to suit if you haven't the size the customer desires.
It goods have a damaged spot of iinperfection, point it out to
them. Nine times out of ten they will buy it at a small reduc-
tion and cherish it as a special bargain, when otherwise they
would have returned it with an expression well seated in their
minds that they had been vicimized.

Can't Fool Don:t delu:]e yourself by thinking that the
the Public. public don‘t know what they are about.

They read your testimony in advertising
columns, they try you by making a purchase, the verdict is,
s go again ' if satisfactory, *‘stay away®’ if misled.

It's an old axiom, **the public like to be humbugged,"
That was quite true in Barnum's business, but he did not
attempt to do a dry goods business.

People want what they pay for, and if deprived of it by
misrepresentation, the most natural thing for them to dois to
aithdraw their patronage from the firm or salesmen who
practise it.

The largest Louses in our great cities have earned the
reputation which has made the magnitude of their business by
keeping faith with the public. A behind-the-counter sales-
person’s capital is ambition and honor; the public reward the
latter while he exercises the former,

There is an old saying to the effect that if
you watch the little things, the large ones
will take care of themselves. This is true,
1n a certain sense, and the most successful merchants are those
who watch all the little points of business and take care that
there are no mistakes made in those li**le points which are so
casily overlooked. Still, there is such a thing as being very
particular about the little points and overleoking others that
- are much more important. For instance, a firm may be very
economical in the matter of light, and it pays to watch this
expense, as a great deal of money ts burned up unnecessarily ;
but do not be so economical with your light as to make your
store gloomy and uninviting. And the same way with your
stauonery . Lo not be so economical with its quality as to give
your house a poor appearance and to form a poor apinion of
it in the minds of any persons who may have any correspond.
eace or written dealings with you.

True and
False Economy.

The head of every business house ought to

Use of a .

Private Office. have a private office. [ know a grzat many
business men who have no privats place

where they can talk on private subjects either to their employes

or to those oviside with whom they may have business

dealings.

There are very often a great many things which come up
in business which you will wish to discuss in private, and then
you will feel that it would pay you to bave a private place
where you could tatk of the business in a business way, with-
out being subject to interruptions.

The larger and more progressive houses have nearly all
recognlzed this, and provide their managers and head busines+

men with places for transacting private business. Even a
small store can afford to have o desk somewhere in a private
corner, where the manager can discuss business matters with
those who may call upon bim, If you have business with
customers which you wish to keep confidential between you
and them, it is not very pleasant to have to ask them to stand
up, in the aisle or somewhere, and communicate their affairs
where they are liable to be overheard by some of the
employes.

Every business man should be on the watch
for the neglected departments in his store.
Those departments which are doing well,
of course, should be watched also, but it is money in the dry-
goodsman’s pocket to take particular interest in finding out
the departments which are running behind, or which need
stirring up and going at them with vim. You can afford to
let the good departments which are pushing themselves do
without your services for a short time, in order that you may
give particular attention to the departments that are lacking
vigor.

Put Vigor
into Weakness,

Being Do not let any competitor get ahead of you
Up-to-Date. in the matter of merchandise acd styles,

provided they are at all useful or likely to
sell well. Let your store be the first in the town to have the
new season’s goods on display ; be just a day or two ahead of
your competitor in displaying early Spring goods or early Fall
goods. It will not hurt you to carry a small quantity of early
goods a little while before you need them, but it will be a big
advertisement for people to know that you are first in the field
with everything,

Don't wait until your competitors have tried all the new-
style goods, or the new fashions that may come out, before
you take hold of them. If there is any merit in novelties, be
one of the first to bandle them ; then, you get the profit and
the reputation which is due to an enterprising merchant. 1If
you wait until all the other stores have tried the goods and
found them to be a success, then very likely their usefulness
is worn out, and you wili be the one who has to hold the stock
when the goods go out of style and something else which is
new takes their place. Thus, you will always be behind your
competitors, when it 15 much more profitable to be in the lead.

VEILINGS.

Brophy, Cains & Co. say that during the past few weeks
there has been a decided improvement in the demand for
veilings. Fancy-meshed tuxedos, with closely-spaced cheniile
dots, also hght-weight alencon nets, have been prominent
among the good sellers.  Spider-web effects and velvet spotted
designs are also being shown in an attractive range of patterns.
Plain and spotted chiffon veilings have heen very prominent
during ths past month. The range shown comprises all the
newest and best lines. Many of the veilings which are now
so popular are decorated with large velvet spots, widely separ-
ated. The use of the two veils continues to be popular. For
such purposes, chiffon is most desirable, one filmy veil being
of a bigh color, while the nther is white. The eflect is remark-
ably soft and fetching.

The store of Wins & Co., at Campbellford, Ont., is as
prettily and nicely kept an establishment asone sees anywhere.
A purchaser would be attracted by the look of the goods and
the care and taste with which they are arranged. Mr. Wins
has made a success of the cash system, which he adopted two
years ago.
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FORT W

SPRING, 1900

Japan Habutai Silks
Fancy Blouse Silks
Japan Mattings

P

K. ISHIKAWA & CO.

24 Wellington Street West,

MANUFACTURERS and I
IMPORTERS, o - - TORONT@.

FosTER & CLAY'’S

Productions
&3

Should be prominent in your
Wool Department.

Hmark
N/

Ask your wholosaler for FOSTER & CLAY’S
SCOTCH FINGERINGS
SHETLANDS, ANDALUSIANS
PETTICOAT, VEST and
SHAWL WOOLS.

CABLE CORD and
SOFT KNITTING WORSTEDS

‘Wools made specially for all classes ol
HORIERY AND GLOVE MANUPACTURERS.

Works : Boworby Bridgo, £aglead.
Ganadian Wholesale Trade Supplicd by

| John Barrett, »*sX: Nontreal

BERLIN, ONT.

Manufacturers of

BUCK, MOCHA, KID

and every variety of I

- (loves
«a Wlitts

suitable for Canadian trade.

old reliable house for

M Erb 8 o

Also Moccasins and Special Tan Waterproof Shoepacks.
Jobbers in Lumbermen’s Socks and Wool Mitts, and the

Upholstered Furniture and Mattresses

MAIL ORDERS PROMPTLY ATTENDED TO.




PATONS ALLDA woms
5 Hamilton

THE

LONDON, <4 sewin st Ec.
MANCHESTER, 7 mostey sr.
MELBOURNE, 1s7a Funper's LanE.

WORKS : KILNCRAIGS FACTCRY
ALLOA, scommn

AGENT FOR CANADA .

PHILIP DE GRUCHY

207 ST. JAMES STREET,
Who holds Stock.

MONTREAL

Cotton Co.

HATIILTON.

We are now manufacturinb a complete
range of .

CHENILLE CURTAINS

TABLE COVERS

In new and attractive designs.
FOR SALE by all the leading wholesale dealers.

Selling Agent.

W. B. STEWART

27 Front Street West, TORONTO.

0”0000000000“00“@00000““0“00“0
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For Spring trade of 1900 —

Every wide-awake dealer who wants
the widest assortment in newest styles,
designs and color effects—a particularly
good line of popular papers, to sell at
popular prices, at a good profit, must
see the * Staunton ” line. We will send

you samples or have our traveller call—
which shall it be?

M. STAUNTON & C0., mustctares. TORONTO
“NWQM“““MWMM@““

WALL
PAPERS
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Established
1867

. Incorporated
1899

PURE WOOLEN GOODS

Since the founding of the business the aim of the firm has been to produce good, honest,
woolen goods. In our well-known Overcoating Friezes we have sought to raise, rather than
lower, the standard of quality. As in Friezes so in our other productions—* not how cheap,
but how good” has been the goal.

For Spring 1900 we are making some choice effects in plain and fancy Homespuns. These
will prove profitable trade-winners to the merchant.

SOLE AGENTS,

E. J. DIGNUM & CO., 27 metinda street. Toronto.

LISTER & CO.,nitee

MANNINGHAM RRADFORD, ENG.

0

Silk Velvets, black and colored, 17/18 in., 32 in.
Silk Velours, black, 32 in.

Silk Mirror Velvets, colored.

Silk Collar Velvets, 21 in.

Silk Millinery and Dress Plush.

Silk Fancy Embossed Velvets.

Silk Seals, Lisreine, Rainproofs, etc.

To be had of all leading Wholesale Dry Goods and Millinery Houses.
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It is a recognized fact
that under this heading come
the real profit winners of the
Retail Dry Goods Trade. This
being our specialty we make
unquestionably the largest dis-
play of Fancy Dry Geods shown
in Canada.

In Dress Goods we show
the latest and most tasty col-
lection obtainable in theworld’s
markets. Our Black Dress
Goods comprise fully double
the range we have ever shown
before, and we are receiving
proportionately increased
favors from our many friends
in this line.

Blouses are a leading
feature in our collection, and
include only the newest styles
and choicest designs of
material.

In Cotton Fabrics we show attractive ranges of White and
Fancy Piques, White and Fancy Muslins, Printed Organdies,
White and Colored Swiss Muslins, etc., etc.

Belts—We carry in a most complete range of Leather, Kid,
Web, Duck, Elastic Plain and Fancy, Sequin and Beaded.

Belt and Millinery Buckles in Jet, Metal, Brilliant and
Fancy Jewelled.
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Laces—We show in almost endless variety, in Edgings, Inser.
tions and All-overs to match; also the latest novelties in Lace
Costumes, Robes and Flouncings.

Embroideries, Swiss, Cambric and Schiffli, in Edgings,
Insertions and All-overs.

Chiffons and Crepe de Chene, Plain, Brilliant and Fancy
Embroidered, and Embroidered Chiffon All-overs.

Silks in Plain, Fancy and Taffetas, also Blouse effects of the
most beautiful designs.

Hair Ornaments, Pins, Side and Back Combs and Hair
Binders.

In Trimmings and Gimps we carry the largest and most varied
line shown in this market.

A new feature in Trimmings for the coming season will be Black
and Colored Dress Fringes, and Fringe and Lace Combinations.

Our Glove, Hosiery and Underwear department is more com-
plete than ever, and we are offering values in Hosiery this season that
will defy competition. '

“ Letter Orders Soclicited.”

THE LACE WAREHOUSE OF CANADA

KYLE, CHEESBROUGH
& CO. '

¢~ 16 St. Helen Street, —)




From the Shoe Trade to
the Cabinet.

TUHE LIFE AND BUSINESS CAREER OF MR,
JOsEPH CHAMBERLAIN,

AL have grown so accustomed to con-

y necting Mr. Chamberlain with Bir.
mingham, and Birmingham with Mr.
Chamberlain, that it is rather sur-
prising to find that Mr. Chamberlain
docs not come from the Midlands at
all,but that he is in reality only a few
hundred yards removed from a Cock-
ney. When, not long ago, it was
urged against a London Bill that
Londoners should decide for themselves how they were to be
governed, Mr Chamberlainwas able to cnlighten a good many
people ns to s natvaty, 1 am a Camberwell man,” he
exclnimed, with the natural pride of a man who claims
relationship with an audicnce which is cheering him to the
echo, and the next day Camherwell was besicged by para-
graphists in scarch of a new political shrine

It was at 3 Grove Hill Terrace, Camberwell, almost «ithin
sound of Bow Bells, that Mr. Chamberlain first saw the light,
on July &, 1836  He came of an ancestry of which hec was
proud to bonst in lis Radical days. “1 boast a descent of
which I am as proud as any baron may be of the title which he
owes to the smile of a king," he exclaimed in a fawous speech
at Denbigh, **for 1 ¢an claim descent from onc of the 2,000
cjected ministers who, in the time of the Stuarts, left home
and waork and profit rather than accept the Statemade creed
which it was songht to force upon them.” The worthy
ancestor whose memory Mr. Chamberlain thus honored was a
fellow-worker with Richard Baxter— Richard Sergeant by
name, who began a taithful ministry at or near Kidderminster
two years after the battle of Naschy. Mr. Chamberlain, how-
cver, wis not borainto the Church.,  His father conducted a
shue business in the city, which had heen carried on under the
same name and on the same spot for over 100 years. His
mother was the daughter of a provision merchant, and Juseph
was her firstborn, the cldest of a family of ninc.

Camberwell was the scone of the boy's early schooldays,
which were speot under the guidance of & Miss Pace, who lived
at 122 Camberwell Grove, where she made a comfortable
liveliood by teaching n few children the three R's. From the
terrace to the Grove was only a step, and the boy whose
future was to be greater and grander than anybody dreamed
wilked to the school regularly each morning and took his
place on the furms with the ather boys. What has become of
them now?  Aud what did the boy Chamberlrin talk about
when good Miss Pace's back was turned ? These are questions
we wanld grve much to have answered, but our curiosity can
never be satisficd  For Juseph Chiamberlain left Camberwell
when he w.is mne. adter he had been at the school in the Grove
just one year. Ihs parents crussed over to Ialington, where
the buy went to anvther pavate school in Canonbury Square,
kept by the Rev. Arthur Johnson, whose widow the Colonial
S[eeretary revently visited. On leaving Mr. Johuson, young
Chamberlun was sent to the London Umiversity School, which
has the names of Mr John Metles and the Speaker oniits roll.
He was at this schout until he reachad 16, when hig education
consed. Mr. Chamberla is one of the few great men of to-day
whe were never At <t wuiversity, and s career is a striking
rebuke to those who hotd that genius is the monopuly of the
universatics.  Mr. Chamberkan was unly 18 whea he began, as
we should say if he had beeny o poor boy, to *“earn his own
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living.” He cntered his futher’s shoe business, in which he
worked for two years. Then he went to Birmingham, and his
real life commenced.

1f Mr. Chamberlain is not a Birmingham man by birth, he
belongs to the city in a much more real sense than if he had
mercly been born there. It is impossible to think of Birming-
ham without thinking at the same time of Mr. Chamberlain,
who has completcly reversed a familiar maxim about
prophets and their own country. No man was cver more
idolizd in his own country than Mr. Chamberlain—unless,
perhaps, it was Mr, Gladstone. Mr. Chamberlain might be
Mayor of Birmingham for life—might almost hand the Mayor-
alty down to his children’s children—if he chose.

But we are leaping ahend—Mr. Chamberlain’s present is so
fascinating that onc is apt, in spite of onesclf, to forget his
past. If Mr. Chamberlain is the hero of Birmingham now, he
vas only onc of thousauds of unknown youths when he first
sct foot in the town in 1854. Leaving Islington and the shoe
trade, he went to Birmingham to make screws. So temarkable
whas his grasp of business after two years with his father, that
he was centrusted with the sole care of his father's interests in
a Birmingham firm of screwmakers. For 20 years he worked
hard in his way, and the reader will probably expect to be told
that they werce the dullest 20 years of s life. Any remark
suggesting thatwould be totally misleading. In these 20 years
Mr. Chamberlain made his fortune, screwed it down fast with
Ins vwn screws, and befure he retired from the business, on his
father's death, lus name was as well known in the screw world
as it is inthe political world to-day.

The business was not prospering when the young man
from London took it up on behalf of his father. It had been
going the wrong wey for several years. Mr. Chamberlain
turncd it around, and made the screw trade a royal road to
fortune—for Nettlefrld and Chamberlain.  Stories have been
told of this period which it is difficult to accept. In their
efforts to make the business a success, it was said, the firm of
which Mr. Chamberlain was the guiding spirit made use of
methods which are more familiar to American than English
commerce. It was stated that the small screw traders were
deliberate’y ruined, and that they reccived threatening cir-
culars. But there scems to have been no ground for such
assertions. What is truc is that under the new regime the
screw-making firm at Birmingham secured a monopoly of the
screw trade of the country. Sccuring the patents of certain
screw-making machines, they were able to nake screws much
better and cheaper than their rivals; and so it camc about
that the small traders disappeared, and the great firm grew
rich. Mr. Chamberlain made a huge fortune; and when his
father died, in 187+, he was able to give up business altogether
and devote himself to the welfarc of the city in which he had
mude his wealth. *In 1874, he says, 1 made up my mind
that I must retire from business. Municipal life completely
swallowed up my commerdial life.”

At that time Mr. Chamberlain had been a figure in local
politics for five years. Though he had devoted himsell with
such zcal to business, he had not alluwed commerce to
swallow up his interest in the public affairs of Birmingham.
He had become familiar with many departments of local life.
At the Church of the Messinh hie was a-teacher in the Sunday-
schoul, with four of his brothers; he taught for a time in the
night school, and took partin the *“Peany Reading ™ enter-
tainments. He was president, too, of the Mutual Improvement
Suciety in connection with his Sunday-school, and was alto-
gether an active workerin many local causes of a relismious and
social character.  Years before, he had begun his political
carcer in a local debating society at Edgbaston, where he soon
beeame a somewhat prominent figure. Not that he was a
born orator—he is not the most cloquent of orators even now.
As a yonth, he would commit his speeches to memory or write
them down. Dut it was inevitable that, in spite of this, Mr.
Chamberlain should come to the front in such a gathering as
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Use the ‘‘Derby Link,” No. 2 Keep your trousers up with the The New Automatic
: « Automatic * Bachelor Button

P'atented Nov. 239, 1838

FOR ALL CUFFS. U 8. Patent Juno 5, 1894. £ivg. Patent No, 11630

Use the New **Star” Cuff Holder WRITE NO « Au Falt"” Scarf Retalner
T0 YOUR NEEDLE X
JOBBER. REQUIRED.

Patenttd,

¥or Link and Plain Cufls Patonted.

Opons Wido at Mouth.

_ . >
we J_ V. Pilcher Mfg. Co., “TovisviLLE, Kx.

For Sale by Principal Jobbers Everywhere.

PUTNAM'S CLOTH CHART.

Will measure Piece Goods much more quickly than
Price, $4.00 each.

any other measuring machine in the market, and leave
the pieces in the original roll as they came from the fac-
tory. It is five times as rapid as hand measurement,
twice as rapid as winding machines, 5o per cent. more (
rapid than any other chart and three times as durable as

the best of its competitors. Satisfaction guaranteed, or
money refunded. Write for booklet « All About 1t."
No exaggeration. Get one and try it.

A. E. PUTNAM, Mfr., Milan, Mich.

Canadlan Sales Dopot:

E. J. JOSELIN, *s5&" TORONTO

30, 32, 34,36

The Celluloid Company ™ *Rew vork

QRIGINAL aza ONLY <« CELLULOID” Interlined Waterproof

All goods made by us are stamped as follows: Collars and Cuffs . .
TRAODE
Absclutely No ELLU LO} B Others Genuine
=~ MARK.

Positively waterproof.  When soiled simply wipe off with a damp cloth or sponge.

&)
ROMAN BERKELEY. TITAN. BICYCLE.

Roman, Cardinal and Bishop Collars may be had plaln
or with either three or five button-holes.

cA UT|ON 1t having come to our noticc that ccrtain manu-
y—

facturers are producing and advertiung imitations
of cur goods under the name of ** Celluloid,”” we
desire to notify the trade that the word ** Celiuloid ™" is a registered trade
mark, and our right 10 its exclusive use having been upheld by the courts,
we shall hald responsble not only such manufacturess but also all dealers
hiandling any goods, other than our make, under the name of ~*Celluloid.™

EXCELSIOR.
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that which met regularly at Edgbaston to scttle the questions
which were vexing statesmen, He wasso obvivusly incarnest
that his Inck of style was forgatten and he mastered his sub-
ject 30 thuroughty that by and by he was able to thirow nside
his notes and trust entircly to the splendid fund of facts with
which he had packed Ins brawm, Young Mr. Chamberlamn was
frequently referred to m the parageaphs which appeared in the
local newspapers i reference to the mectingy of the debating
socicty, and 1t 18 cunous to note that at that tune his pulitical
views leaned towards Toryism. it s notcasy to beheve, how-
sver, that Mr. Chamberlam was a Tury at 20, and 1t may e
that, having been nursed m Toryism, the speeches at Edg:
haston were mande wiile the speakes was i the tranmition
stage between the antiquated Toryism ot that dny aund the
Socialistic Radicalism which made lum one of the most tatked:
of men in Eugland a few years later. At any rate, Mr.
Chamberlain was not too modest at 22 to pull Mr. Bright to
picces. A newspaper paragraph in December, 1858, tells us
that *\Mr. Joscph Chamberlim, m a lively clever speech,
pointed out various maccuracics n Mr. Bright's speeches™,
and again, we arc told that Mr. Chamberlain avowed 10 a
vigorous speech that ““so far from the aristocracy being
responsible for atl the wars, as Mr. Bright had asserted, every
war since 1688 had been demanded by the people, he quoted
Bacon, Cromwell, and Kossuth as to the necessity of always
being prepared for war, as the world was a gyantic New
Inkleys®'—* New Inkleys®™ being a Birmingham slun where
bludgeons and anti-garrotters were very much required.

But, if there was any suggestion of Toryism in Mr.
Chamberlain's politics at that time, it quickly disappeared—
from the surface at auy rate.  The pendulum swung full lengih
the other way. At S0 he wasan out-and-out Republican. It
was in 1869, when he was 33 years of age, that Mr. Chamber.
lain entered public life as a candidate for the Town Councit
His genius was not yet fully recognized, for we read that he
was adopted with considerable hiesitazion; but he was clected
for St. Paul’s Ward by a big mnjority, and from that moment
his star was in the ascendant.  He rose in public favor both
on tlie council nud off, and in 1873, four yeurs after he had
bLeen hesitatingly adopted as a candidate, he was clected
Mayor of Birmingham. So popular was he as Mayor that he
was clected again and again, filling the chair for three sucees-
sive vears, and then ouly quitting it to take a still higher
honor from the people.

It was in his first year of office that Mr. Chamberlain
became for a time, perhaps, the most tatked-of man in the
provinces. He had already won anmore than local fame by his
action on the clducation question, which was at that time
promincitly before the nation, and he was chairmau of the
first Liberal School Boand for Birmingham.  But,it was as an
avowed Republican that Mr Chamberlain ¢came to the from
in 1874, The Prince and Princess of Wales were to visit the
town, aud evervbady was asking what the Mayor would do.
1t was generally felt that “somcthing would happen.” and
the possibility of *somcthing™ happening was contemplated
not only locally, but in the press thronghout the country.
But Mir. Chamberlain accepted the principle that discretion
wns the better part of valor.  1n 1870, at a mecting called to
sympathize with the new Freach Republic, he had declarcd
that a republic was bound to come to England, aud two years
Inter he had representedd the Birmingham Republican Club ata
conference in §t James® Hall, London. It was uatural, there
fore, that a good deal of curiosity should be evinced as to
what he wonld do and say when the Prince came to Birming-
ham. *1 shall be ashamed of mysclf and the whole business,”
he wrote, in a prvate letter, and he added that the Prince
would be **as popular as the Tichborne Claimant™! But Mr.
Chamberlnin must have disguised his feclings very well, for The
Times the next day declnred that it did not remember any
speech made before Royalty whicl: was couched in such n tone
at once of courtcous homage, manly independence, and gentle:
manly fecling™ . and Ponch, sising to the ocvasion, wrote:
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Like a gentleman lie has comported himself in this glare of the
princely sun.

$1as just saud what he vught to have said, and done what he ought o
have done

Has put us red cap i his puchet and sat on his Fortmghtly article,

And ut Ked Kepublivan claws ot tecth displayed avt su tuch as a
particle

Punch’'s cartoon represented *Our Brummuagem Lion"
kucecling at the feet of the Princess of Wales

The story of Mr. Chamberlain's carcer as a town councillor
1 practeally the modern history of Birmingham In six
years—practically 1 three—he raised Birmingham from the
position of a badly governed third rate town to the position
of one of the first tuwns in the kingdom. He was, to usc an ex-
pressive phrase of the time, * not only Mayor, but town council
too.” The Birmingham of his town council days had a popu-
lation of 180,000, and a rateable value of less than one-third
what it is to-dny. There were, to quote from one of Mr
Chamberlain’s own speeches, no parks, no free libraries, 1o
baths, no art gallery or art muscum, no board schools, 1o
school of art, no Midland Institute, no Mason College, no
Corporation street. The streets were badly paved, imperfectly
lighted, and only partially drained. The footwalks were worse
than the streets.  You had to proceed cither in several inches
of mud, or in favored localities you might go upon cobhlestones
on which it was a penance to walk. The gas and water
belonged to private monopolics. Gas was about 5s. per 1,000
cubic feet . water was supplied on three days a week. On other
days carts went nround supplying water at 10s. the 1,000
gallons. The death ratc was 30 in the 1,000. There where
whole streets from which fever was never absent.  Thousands
of courts were not paved or drained, and were covered with
pools of stagnant filth. .

It was thus M. Chamberlain found Birmingham  he left it
as we all know 1t to-day—one of the best governed towns in
the world. 1In the three ycars in which he was Mayor,
Mr. Chamberlain nchicved four great reforms. The town
bought up the gas-works, representing a capital of £2,200,000,
and yiclding the people £30,000 a year. The town pur-
chased the waterworks, estimated now to be worth over
£2,000,000, nud reduced the water-rents by £25,000 a year.
A draining union with surrounding towns was established,
and a model sewage farm laid out at a cost of £400,000.
which it costs €1,000 aweek to work. And the council bought
up the slums in the centre of the town, built Corporation
street upon the site, and let it out in leases of 75 years. The
improvement cost nearly £2,000,000; but, when the leases
expire, in 50 years, Birmingham will be the richest borough in
the world. It is n record of which any man.might be proud,
When, a few years after, Mr, Chamberlain was snceringly
described asa town councillor, he wasable to say triumphantly
to the people of Birmingham, “I will confess to you that I am
so parochially-minded that I look with greater satisfaction to
our anncxation of the gas and of the water, to our scientific
fronticr in the improvement area, than I do to the results of
that lwmperial policy which has given us Cyprus and the
Transvaal.”

In 187G Mr. Chamberlain left Birmingham to play his part
in a wider sphere. The London papers already knew him as
the Republican Mayor, and Mr. John Atorley had gone down
to Birmingham three years before to make his acquaintance;
but there was wach curiosity t - hear him in the House of
Commons. He made his maiden speech on August 4, 1876.
It was upon Lord Sandon’s Education Bill, a subject with
which the new member was quite at homic, and the speech was
so well reecived that it forued the pivot of a leading article in
the next morning's Times.  Mr. Chamberlain’s first motion in
Parliament was in favor of the municipalization of the liquor
traffic. He has made wnany motions since then, but it is
unnccessary here to dwell on the rest of Mr. Chamberlain’s
life. It would, on thc onc hand, be too controversinl for a
paper_which knows no_politics, and, on the other hand, it
could hardly be done without disturbing the pleasing impres-
sion of Mr Chamberlain which this article has been written to

create.
ARTIUR MBE.
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HEW IﬂEL\
l] PATTERN

Httracting

AND NOVEL
DISPLAY
METHODS

enhance the value of a Paper Pattern
Department. Our Racks, Showcases and
other mediums for the display of The
New Idea 10c. Pattern are unique, and

are designed with the object of combining

ECONOXY OF VALUABLE 8PACE,
AN ATTRACTIVE DISPLAY, and
CONVENIENRCE OF HANDLING.

S
DO YOU KNOW

that the sales of your
Dress Goods, Linings, and Trimming
Departments would be enormously
increased by the sale of our pattern?
We assert that such is the fact. The
proof lies in its popularity. The satis-
fied customer returns, and if vou have
other bargains buys them too.

TOU OUGHT NOT TO BE WITHOUT
THIS SPLENDID ADVERTISEMENT.

: ' NEW YORK OFFICE: CHICAGO OFFICE:

636-638 Broadway.  232-234 Fifth Ave.
TORONTO OFFICE:

Comatock Bldg.,

75-77-79 Victoria Streef.
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Owr Prospert

Uut five great departaieats are tuled with the guuds your customers will want in the Spring. 1nnn

ovr LINES | Foreign and Domestic Staples,

ARE . ...

[

2.
3.
4,
5.

W

Dress Goods and Tailors” Woollens,
Hosiery and Smallwares,

Men’s Furnishings,

Carpets and Housefurnishings.

We have everytlung you vugiat tu have and nathing you ought not to have
Youi prospenty depends upun cacellence and moderate prices
Urar praspenty deprends upon cacellence and moderate prices also
Ihe tact that we bave Leen vety plusprious fur twenty one  years
cwdence that 1 wil! pay vou to buy from us
Uur bovers are thutoughly competent  They have feen to the world's 4. atest markets and
fmeng M cnamous juanties ol the goods that . te handled by all progressive dealers
As prout ul suf pruspendy, we sant tu (an attention tu the fact that we have just moved ato
.1 the hinest n all t anada, that ¢ontains out Yine of gnnds
wowal he mutually }-r-.;ﬁmhk for you to

should he the hest kind of

ionrw hagddieg e
We want yous Spnog urdess, boiause we knuw that
pive them 10 us.
Our travellers will call upon you soon. Kindly wait for them.
All mail orders tecene carefu, and immediate attention.

Wnte to us to day.

. J. Whitla § €0., winipes,
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A DEFENCE OF DEPARTMENTAL
STORES.

FROM A WOMAN'S STANDPOINT.

noagree with It, but heenuse

{Wegive space tothis o tua, ot L

it may cuntaln hints for merchants who havo to meet the corwpetition of
tiene storen and who wilt nd It useful 1o know wiat 1ady shoppers want.—
En, DrY Goabds REVIRW.]

NE hears so many disparaging
things said about the depart-
mental stores. Usually, these
remarks are made by people
whose interest it is to run down
everything that is at all likely
to interfere with their way of
doing business ; or from the
prejudiced few ; or the many

who talk for talking's sake, airing opinions at random.

But, ask the thrifty housewife who goes to shop to supply
her household needs, not to kill time turning over counters of
merchandise. She will tell you she prefers the well-conducted

THE -- DRY -- GOODS -- REVIEW

family objects to some article—its color, size, or shape. She
sends or takes it back, and explains that it does not suit. It
can be exchanged for anything from roof to cellar, or the
money refunded. It may be a paper of tacks, a pound of tea,
or a silk gown. It does not signify., She is not satisfied,
There is no fuss made. She gets civility. The article is
exchanged, or the amount returned. She may belong to one
of the wealthiest families or the humblest. She will receive
the same fair treatment,

I want material for a dress, a suit, or covering for furniture.
I go to the ordinary dry goods shop or the general store. I
ask for samples. I am informed they don't give samples nor
send them to city customers. I explain that they are for a
member of my family, who, through illness, is unable to go
out and select for herself. After losing valuable time inter-
viewing heads of departments and one of the firm, I succeed
in getting as a favor one, or, perhaps, two small samples.
Then, I ask to have something sent on approval. 'Have I an
acconat? No: I always pay cash. Then the goods can't go
out on approbation. A friend who is with me mentions she is
having her purchases charged, and to have what I want on
approval sent in her name. And in this unbusinesslike
manner two large webs of goods are sent to my house.

On another occasion 1 want samples. 1 go to the depart-

SCINE IN WESTERN ONTARIO—ON SitoaL LAKE, LOOKING NORTH.

departmental store, whose business is run on a strictly cash
basis. We will suppose she comes into the city from a suburb
or an adjoining town or village. She bas 2 long list of wants.
She pays cash. Her time is limited. She goes to one of these
maligned departmental stores. Under ore roof she finds every-
thing in quantities and qualiues, of all grades, to select from.
If she is an experienced buyer, she knows the value of what
she buys. With a transfer card she goes to the different
counters, and with each purchase receives a check in ucknow-
ledgment. \When she has supplied her wants, she goes to the
oftice and hands in her transfer casd, pays for what she has
bought, and is given a receipt. She can take her parcel, or
it will be sent to whatever address she gives. Under this
system a mistake is almost impossible. On opening her
parcels, some purchase is not satisfactory, or a member of her

mental store, without baving to explain family ailments,
whether I live in the city or out of it. Iam directed where
to apply, and am given a large envelope of patterns in every
conceivable color, texture, and quality of what I have asked
for. 1may want these samples to compare with goods else-
where. Although competition is keen, the departmental store
is not afraid of comparison. I also ask to have some dress
goods sent on approval. This is refused, but I can pay for as
few or many yards as 1 like, return it, and receive back the
money.

1 want my last Winter's hat retrimmed. 1 take it to the
millinery-room of a dry goods shop. Iam tcld more velvet
will be necessary, but mine is a black which can't be
matched. They will make me a new hat, using my feathers,
ornaments, etc. I go away sighing, to return the following
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ACETYLENE...
GAS LIGHTING

The....

‘“Happy Thought”
Machine

Made on New Principles—
“ Carbide to Water.”

Satisfaction Guaranteed.

Investigate, and you will not
buy Machines made on the old
sprinkling system.

OUR MACHINE . .

has a preference from
the Fire Underwriters’
Assoctation.

r Sim

fene Gas Mght, I would not go
famps uoder any circumstances.
Yours truly

SEND FOR LIST.

Lockeport, Nova Scotln, Aug. 18, 1599,
Tl;;yogue!ph Acetylene Gas Genemator Co.

have had your now mnachipo act
up now forabout one aouth. It 13 glviug o it
class satisfaction (n overy respect, giving mo refu

<o loe, and n clear, nice light. T am vow il

with my 25-1ixut Machine Clothing Store, tirooery
Stare, and Duclor's oftico over clotly
with otly ordinary attention wo get excellent seevice.
I might say further thiat as long as 1 can get Aoty

Ringston, Aug. 10,1892,
Tho Guelph Acctyleno Gas Generntor Co

Dear 8im,~Tho 40light, No. 3 Machine, which la
runulog all night on Swift's dock, 1s kiving aptendld

satiafaction,
J. W. OLDFIN.

AN, Aug. 4, 1427,
The Guelph Acetylene Gas Qenemtor Co.,
qguelph, Ont.

Denr 8irs.— Afler experinienting with sovern! makes of
KONCTALOTN (0T ACCL) IPHO UEBUNK. 1 aur bun anlistied Lhat
vour (lenerator dovs the work veanomically and Is per:

11y QULOIIATIC, RIVES N0 LALUBIL 1B UV EE KLt TRV, atnd
1s slinple In operation.
Yourns truly,
JOHN UOLDIE,
Presldent of Goldle Milling Co.

e —

Bowmanvlitle, Aug 10, 1899
Messrs. duelphi Acetyleno Gas Genorutor Co.,
Guleph.

dentlemen —Fho S00-1ght Machine fnunhu.wd froth
you for our factory I8 giving entlro eat «faction, nnd iy
proving \‘crf ccunomicn), as every particle of eatbide s
Qtasolved, there 13 no wasto whatever. It 1s canlly
havdled and clean, and ts a great improscment o any
thlng wo have ever seem. Yl gives a wteady, soft light.
OQur men say that it 18 50 per et better thnn the old
tlne gas that we fornierly uset. and there 8 no
pntell from the bushiug of i, ws tiery was frvi the uld
;NN “ours truly.
BOMINION URQAN & PIANO CO.,
Limited.

Mimleo, Aug 241809
The Quelph Acetylens Gas denemtor Co.,
Limlted, Quelph.

Dear Strs,—I havo pleasure 1o stating that tho Jenora
tor you put in forme early thin year hns proved to be
wvory astisfactory, The syatemn adopted o the * Happy
‘Chought,”’ of allowlng a sinall quantity of carblde to conio
ju contact with a large body of water, fostead of vice
ver, a8 onder tho old wethod, is i declded tinprove.
ment: the automatic fued armngeinent and Jdoudblo
evllader reduoces tho clement of danger. with auytbing
like ordinary care, below that of cont olf Ininpa.

Yours tmly,
W, H ADAMSON,
of Western Assuranee Co.

——

AMt. Albert, Aug. 13,1899
Guelph Acetyleno Gas Genenvtor Co
dents,~1 feel satistied that the hinprosed tiencrator
yot supolled ine with for my gns plant iy thie most com
plete automatic arrurgement on the market T 00 my
cnrbide holders and put them 1n pusitivn an Wireered {n
the tustructions, and go abvut My buslness, Knoning that
the machine wiil do the rest. The machine you low sond
out, I feel ccruun, Lins Du superive on the tnarket
Yours xm.llr.
wM T LLOYD,
Chiemist and Druggist.

1ar
ghting
atore, an.d

X to Kkerosene

INGRAM LOCKE.

THE GUELPH ACETYLENE GAS CO., Limited, Guelph, Ont.

day and try on this work of art. Horrors: 1 dare not face
my cnucal family 1n such wild headgear, and can’t induce the
not too polite saleswoman to make me another hat, a small
tamer ediion. I retuse to take this hat, and am handed back
my feathers, four (1 had given five), ornaments, now broken.
I mention these two facts, hut the matter was considered too
tnfiing to have it inquired into.  Taking my now dilapr ated
hat and tnmmings, | wend my weary way to the departmental
store, Here my battered crown and bnm are straightened.
No suggestion of 2 new hat. A httle additional velvet is
required ; yes, they can match it. 1 am given a check of
acknowledgement. Each article is valued.

Ata departmental store once I bought silk for a waist and
gave a small parcel of lace to be sent with it. When the
parcel was delivered the material was cambric and no lace,
1 returned it, and was given an order for the same quantity
of sitk and 7oc., the amount I had paid elsewhere for the lace.

A frisad gave 2 parcel to be done up with some things she
was buying in a fancy store. The parcel was never enclosed,
aud, on making inquiry, she was politely told they knew
nothing about it. A lady, whose young nephew came to live
with her, bought a small bed for him at a departmental store.
The following day the child's own bed arrived from home by
express. She went and told this at the store, and they took
back their bed and returned the money.

No one was more prejudiced against departmental stores
than I once was. I designated them junk shops, but experience
has taught me differently The people who don't pav cash can’t
pat.onize the departmental stores [ have reference to, conse-
quently they abuse them And those who eagerly rush where-
ever they cee or hear the word bargain so often injure the
trade of any respectable firm  They buy trash and pay for
trash  Further up the same counter is the genuine article at
a good value price, but the gaudy shoddy suits the bargain
worshipper, who later on exhibits her rubbish as a cheat she
got at such and such a departmentar store, and her neighbor
agrees with her in condemning the trash and the place it was
bought at. One is not more liable to be cheated at a depart
mental store than anywhere else. There are goods with the
manufacturer's name on them—patent medicines, canned
goods of the different brands. On all these things I can save
from 10 to 2§ per cent., and am not above doing so.

The bookseller is indignant because a customer gets for
goc. at the departmental store the identical publication he is
asking S1.20 for. If this 1s because the departmental store is
cash and the bookseller is credit, then I prefer to patronize the
former instead of assisting to pay the bad debts of my spend-
thrift neighbor. And when 1 can get satisfaction in a depart-
mental store, why waste time and strength walking the streets
from one shop to another? Mns. Bovrin,
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5. GREENSHIELDS, 50N & CO

Montreal, and Vancouver, B.C.

CANADIAN
LINING DEPARTN\ENT

Largest and Most Up-to-date in Canada.

Fair Warning to the Trade:

Place your orders early and secure goods at present prices before further
advances take place.

A Word to the Wise is Sufficient.

‘The enormous additions to the Works of the Montreal Cotton Co, Valleyfield, which have been in
progress during the past year, are now about completed, the New Mills havmg been erected specially for
the production of the highest class ot Linings, not hitherto made in the Country.

We have secured a full range of these goods, samples of which are now being shown by our travellers.

This includes, besides all staple hnes, the latest finishes i in Sikk and Mercensed Effects, embmcmg
the following :

Colored and Fast Black Surahs, Turkey Reds,
Satines, Silesias, . Organdies,
Simla Silks, Jeans, Victoria Lawn,
Pongee Moire Antiques, Waist Linings, Swiss Checks,
Tussah Moires, Canvas, Pocketings,
Moire Percalines, Foulards, Italians.

Silkalines, Wigans,

Headquarters for Heavy Corded Duck Suitings and Drill Costume Cloths in white and colors.
Our stock 1s always kept {ully assorted, and orders will receive prompt attention.

Samples are now in the hands of our THIRTY Travellers §
ommmomcmmomemomoom
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~ im + SPRING + 1900

Canadian Prints.
LARGEST ASSORTMENT.

HHH. HEAVY PRINT.
Aniline Fancies.

H. PRINTS, Fast Colors, 25 in.

No. 1. PRINTS, 26 in., Fast Colors.

Regattas, Checks, Plates, |
Dark Fancies,
Aniline Fancies,
Blouse Style.

No. 2. PRINTS.
Regatias, Checks, Plates,

No. 3. PRINTS, A Staple Line.

' Steel Grey, Chambray,
: Blouse Styles, Fancy Checks.

C. PRINT.

Pompadour and Aniline Fancies, Regauas, Blouse Styles,
Light and Dark Fancies,
Mixtures and Solhid Colors, :
Quiltings. |

HHH. HEAVY PRINT. |
Regattas, Plates,

Dark Fancies and Mixtures,

FANCY LINES:

Medium and Dark Fancies,
Aniline Fancies, Solid Colors.

INDIGO PRINTS.

N.B.—These are serviceable goods,
and fully guaranteed.

Challie,
(Light and Dark Fanoies.)

Corded Muslin,

N. N. Sateen,
(Fanoy, Aniline, Indigo.)

A. Duck Costume,

Princess Piques,

A. A. Duck Costume, Indigo,
A, A. Duck Costume, Aniline,
C. Duck Costumes,

X. X. Skirtings,

Embossed Skirting,

H. Drill,
(Indigo, Aniline, Fanoy.)

_—

Ladas Tweed.
Heavy Moles.

Ex. Heavy Moles.
Salisbury Costumes.
Summer Sultings,
N. B. Costumes,
Twill Cretonne,
Ottoman Cretonne,
Oat Meal Cretoanne,
Crash Suitings,

M. 2, Linenettes,
C. Linenettes,
Sleeve Linings.

Largest Distributors
im the Dominion.

Montreal, and Vancouver, B.C.

&”MMMM“W“M”W&S

:
:
:
' és. Grecnshiclds, Son & Co.

VYV VRV VNN Y 9222220224222 242
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LOOSE METHODS IN BUYING AND
= HOW TO AVOID THEM.

\d
b
,'“HE want of attention by buyers to the reception of their
* 1 purchases has often been, in the mind of the writer, one
?;\of the extraordinary mistakes made in the trade.
t N Probably go per cent. ot sales made by travelers is
recorded by a copy of the order being lelt with the buyer.
N\ Of this, again, perhaps another go per cent. is pigeonholed or
. but away ina drawer, until, that getung too full, its contents
“.are gone over, pethaps sosted, and the largest part thrown into
the waste-basket. In the meantime, the goods have arrived,
been marked off and put into stock, so the copy of the order
< voes with the lot into the waste-basket.
,‘, Smart buyers will keep the copies of orders before them,
. ) will add up approximately their purchase, and, when the
\ " . 7, invoice comes in, will carefully compare with the copy of
+ N order,
A buyer spends valuable time in the sample-room, valu-
/. able to both buyer and seller (and here, in parenthesis, it may
\L“ be permitted to state to the majority of the buyers in this

N ;)

\ )

value of the fabric as per invoice was entirely astray, one
merchant receiving a low quality at a high price, the other the
reverse.

Comparison of the invoice with the copy of order would
have saved a lot of annoyance, assisted in straightening the
mistake in time and saved money to the shipper.

Another merchant, In the Ottawa Valley, received two
pieces of goods of different qualities ; the shipping clerk in the
invoice transposed the pieces by mistake. The merchant
actually marked them as they were invoiced, and did not
discover his mistake until the traveler, happening to see the
selling price on the tickets, pointed it out.

A very important point well worth a merchant’scare, isnot
to buy too heavily, By careful attentiontothe copy of his order
he can see from day to day the amount of his buying and can
stop when he has bought enough,  This will be much more
satisfactory to him and others, and does not necessitate him
asking any firm to take back part of the shipment as he has
too much, which is not only annoying, but making expense,
Sometimes, a firm may refuse to have the goods returned,
the result being that the buyer has an overstock, he is dissatis-
fied with the firm from whom he bought, and the task of the
traveler is made difficult the next time he calls.

So keep your copies of orders near your hand ; see that the
invoice compares with the copy of order. A. B.C.

N No. I~ FLITTER INGRAIN FRIEZE, ©GLORY OF DIJON.*
Manufactured by The Watson, Foster ¢ o'y, Limited.

: country that they do not appreciate how valuable a traveler's
b time is, or they would be more prompt in their appointments ;
: dces this cap fit you 2). He carefully makes his selection, but

must nave only a visionary wea of what he selected by the
. time the invoice arrives. He has seen so much that he must
! forget part. If his memory could grasp everything, he could
J save the cost of books in his oftice. The copy of his order
insures to him the goods he bought—no substitutes, no extra
lengths, no stuffing.

Recently a firm inadvertently made a mistake in two pieces
of goods, one piece of value was sent to a merchant who
bought a low-priced quality, and the low quality was sent to
| the buyer of the best.  Both these merchants, one in Eastern
QOntario, the other in Western Ontario, put the selling price on
the invoices handed them to a boy to mark off the goods, and
afterwards sold from the pieces themselves, not recognizing
that they had not received what they bought, nor that the

A BEAUTIFUL INGRAIN FRIEZE.

The accompanying cut represents the leading frieze on the
market this season both in point of beauty and popularity. It
is manufactured by The Watson, Foster Co., Limited, and is
called the * Glory of Dijon Roses.'’ Gracefulness and rich-
ness of forms, elegance and originality of drawing, are among
its chief qualities. These are the only features that can be
illustrated in a cut, but the rich and cheerful colorings used in
producing this frieze, and parfect accuracy of printing combine
to make it a gem of art and one of the best specimens in
natural floral effects that has ever bzen attempted in America.

Ingrain paper is now used very largely, and, with the

beautiful combinations made to match the different shades,
some very rich and warm decorating is obtained,

The Watson, Foster Co., Limited, report a very large
increase in the sales of all their ingrains thisseason—they have
a particularly strong choice of colorings and really artistic friezes
and ceilings to match. .
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Oxford Woolen Mills

OXFORD, N. S.

Gold Medal at Toronto, '99

Ladies’
Costume
Cloths

Gold Medat at To.onto, '99

OU are in touch with the styles, and know
Y that the fashionable set were never so taken
up with the homespun idea as at ﬂ&fesent.
The coming Spring will witness an unparglle]ed
demand for these satisfactory cloths for both %;d,ies

and gentlemen.

For over 30 years this class of goods has be$ a
speciaity with us. Nova Scotia wool makes

them best. PR
. ., "f

v S a3
We are in the market with newest ﬁ_r;d;'; NN

brightest ideas reproduced in Spring 1900 fabrics”

MADE ONLY AT OXFORD, N. 8.

Oxford Manufacturing Co,,

v oo LIMITED

Wholesale in Toronto for
Ontario and West at

HUTCHISON, NISBEY & AULD’S.

Oxford Woolen Mills

OXFORD, NOVA SCOTIA.

Go'd Medatl at Toronto, '99

Gentlemen’s
Fashionable
Suitings

Gold Medal at Toronto, ‘99
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THE HUMORS OF STOREKEEPING.

! An ldle Young Man's Experlencs on a Saturdny
: In a Far Western Store.

WAS in the Northwest for the
i good of my health, and for the
B good of my health 1 used to spenc
B a large part of the day sitting on
HRY the counter in the store eating
candies and lemon peel. I say
the store, because, although there
was, as a matter of fact, another,
it had only been started out of ill-
. natured opposition, and no person
- dealt there except when a little
threatening.was deemed expedient.
As a rule, there was no objection
to my keephg the counter from
getting dusty ; but, on Saturday, as
the head clerk put it, he did not like ‘any unnecessary
obstruction to his ocular vision.””  That day saw the transac-
tion of more business than all the rest of the week put together.

Storekeeping there is much the same: as in any other
.country district, only as Pat would say, it is more so. There
are the various phases of the occupation familiar to every
merchant, together with certain clements characteristic pecu-
Harly of the West. The store is the centre of social life, and
the headquarters for all the gossip of the neighborhoed. The
proprictor and his clerks have splendid opportunitiss to learn
what one customer has to say of another, and, if they pass it
on immediately to the individual in question, their premises
sometimes become the stage for rather fiery enactments.
Every *hoe down'® is discussed at length,both before and after
the event; and an incipient ** match!* —well, suff “~it to
say that the women out there are nota whit behind their city
sisters in making the most of the very farthest fetched
suggestion of this most interesting picce of other people’s
business. The latest and most astonishing news of oneself
and friends is always to be had at the store. The merchant
being a prominent citizen is apt to combine in himself the
offices of postmaster, schoo! trustee, license commissioner,
justice of the peace, and pillar of the church, and his estab-
lishment forms a convenient centre foc carrying on business
connected with these different duties. Probably go per cent.
of the trade is done on credit, and the billheads may have a
note to the effect that ** interest is at 12 per cent. after three
_months.’" Cash is a very scarce quantity, and a man's limit
is determined by the size and number of his wheat stacks.

At the place to which I have reference, store and post
office were ccmbined, and, as the mail came in on Saturday,
that was a busy day. Though the train did not anive until
late in the evening, the store assumed an aspect of expectant
bustle early in the day. During the forenoon, the teachers
from the school districts within a radius of about 15 miles
would drop in and compare notes on the doings and difficulties
of the week. The student missiorary, also, was likely to
appear, in very unclerical garb, but with the air of one who
was about to undertake very grave responsibilities on the
morrow. **Well,"* someone would say to a half-grown-up
girl, quite within hearing of the teacher, ** how, do you like
the teacher?™ ** Ob, fine!"" with a simpering giggle, and a
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glance in his direction, **but, my! he has the cross eye in his
head 1**

Window dressing or any other kind of dressing doesn’t
count for much in that country. Clerk and customer 2like are
in their shirt sleeves, except when it is too cold.  The store is
necessarily too full of every variety of goods to afford much
chance for artistic display. Every available inch of room is
utilized. No such waste as wide passages. Notices of all
kinds—postal instructions, descriptions of estray animals,
samples of noxious weeds, bills of coming entertainments,
church notices, home-made (very home-made) advertisements
of animals, fence poles or land ¢‘for sale’’—hang amidst
whips, millinery, boots, shawls and tinware in endless array.

The full force of the. staff consisted of the proprietor and
two assistants. The merchant himself was a tall, lanky
individual, who always stopped between waiting on different
customers to use the tobacco cutter and refill his pipe.
He got through a lot of work, though he made haste slowly.
His length of arm saved many a step. He just reached over
the counter, and set the parcels of sugar and tea in the baskets
on the floor. The next in command was a smart one, he was !
—one of those fellows from the East you know that never
walk when they canrun. You always seemed to be standing
or sitting exactly where he wished to get something. He never
managed to get around you without excusing himself, and
saying that it was fine growing weather, or inquiring after the
well-being of that mysterious commodity ¢ tricks.”" A very
impressive habit of his was to slap things down hard on the
counter : it was a kit * of guarantee, as it were, that the article
was good stuff. The _ -ung lad had but recently come to the
store, and was undergoing the tribulation of first attempts at
making up parcels. When requested to change a dollar, he
always endeavored to be up to the mark, and asked whether
the other would have silver. I don't know precisely what his
idea was, seeing that coppers are not used in the West; and
even if they were, 1 would fancy 100 of them would be rather
an inconvenience than otherwise. He had a great admiration
for the senicr clerk, and strove t~ imitate his example in all
ways possible. Consequently, he used to remark during the
drought that **it was great growin',” and was apt to do sorae
damage while performing, in worthy style, the flourishing feat
of snapping the string with which goods were tied.

Old Mrs. S— was usually one of the first visitors in the
morning. She was a well-known character, and, though she
could neither read nor wiite, she prided herself very much
upon her sagaciousness in business dealings. She was 2
Highland woman of considerable proportions—one of those
people you would say was not lightly to be set aside. So her
husband thought, anyway.

« And how much for my butter this morning 2™’

« A dollar forty, Mrs. S——.""

« What's that yousay > What are you paying these times,
anyway ?

++Ten cents is our price at present.™

«Ten cents ! Do you think I am going to use good elbow-
grease making butter for ten cents? 1 can get eleven across
the road. Where's the boss? "

With this the proprietor is appealed to, but be is inexorable,
says he is losing money on every pound of butter he buys.
Really can't do better.

w'Deed, yes! It would be terrible pity for you to lose
your money. Just put my butter back in my wagon. We
will see if Mr. McA—— will lose some money."’

Rather than lose a good customer, concession is made.
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"Maritime”
Wrappers

J. H. PARKHILL
Ohtario Agent
46 Toronto Arcade, Toronto.

WOODSTOCK, N8,

e The Standard Cap Co.
Maritime Wrapper Co. || s row s w.

Cloth Hats and Caps

all the -

LATEST NOVELTIES.

....... LETTER ORDERS ATTENDED TO PROMPTLY.

Society and
Uniform Caps a specrty.

Samples sent on application. Correspondence solicited.

ALL GOODS GUARANTEED.

“Principles
are eternal”

A FUNDAMENTAL

(Good

Satisfaction

BUSINESS PRINCIPLE ;

“It is not what you
- spend”’

BUT

“Whht you get for

Experience
Economy
Honesty

THEIR DEFINITIONS
ARE INTERESTING 3

SATISFACTION—Full gratification

what you spend”
That Counts.

THE BEST IS CHEAPEST
IN THE END.

‘ﬁ

—

Fixtures and
Wax Forms

for every purpose.

of nced or want; contentment In Pos-
sesslon and enjoyment; the result of
honesty and cconomy.—I¥rAster.

EXPERIENCE—Experence Is the
experience we experience when we
expericnce an experience.—~Goefir.

ECONOMY — Avoldance of waste,
savingof outlay: judiclous sclection
of worthy materials; the opposite of
cheapnesq —Wedster,

HONESTY-—The character of being
Just and honomble In business trans.
actlons; unwillingness to commit or
countenance {rmud or deception.—
Welster. "

ALL SIZES KEPT IN STOCK.

3-TIER DOUBLE ARM FURNISHING GOODS DISPLAY FRAME.

All our fixtures have the standards marked off in inches, anad
numnbered,  Many other special features fortime s ingare addwl
1t pays to Luy from us. You get the henefit of our experience.
Send for catalogue and prices.

TORONTO BRASS MFG. CO.,

91-95 Richmond St. W., Toronto.
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HUMORS OF STOREKEEPING—Continued.

v Well, seeing it's you, Mrs, S—, we'll let it go at
eleven : but, remember now, this is on the quiet. Nobody
else gets that price.”’

«+'Oh, you men, you're a bad fot. What do you think?
John Cummings offered three thousand dollars for my hus-
band's farm. Likely, says I, likely; why, he refused fifteen
hundred!"’

Nevertheless, things are arranged on a satisfactory basis,
and she spends the greater part of the morning buying for a
large family.

About noon, in saunters a large, rather slovenly, but good-
looking young fellow, habited in riding costume. He bas had
an early breakfast (for him), and bas come in to see whatis
going o2 **in town.” Heisa * remittance man.”” Now,

these remittance men are not always very good farmers, but
They buy a line of

they are exceedingly good customers.
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forthcoming, he goes on : **Nothing but work all the time, and
never a thing to show forit." Still no interruption is offered.
« By jove, I wish we could have an almighty big civil war.
That would kill off a lot of useless tools, and leave room for
the rest of us.”*  This is too much for Mrs, S—. ‘*May be
it would be the useless to.ls that would be left,”" she says,
and, with this withering remark, she picks up the last of her
goods and departs. Thus the conversation keeps dribbling
along most of the afterncon between the remittance man and
those who casually enter the store, with the merchant and his
clerks for a kind of stonding audience, who can keep the
thread of argument as the theme is taken up by one new
comer after another, At last he rises to go,  ** Oh! by the
way, I have a letter to post; and, er — I want enough good
carpet to cover that floor of mine.’’

«« How much do you want?"* inquires the clerk.
+ How the deuce do Ijknow?, [Give me the whole piecs, it

-y
»
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NELSON—A BRITISH COLUMBIA TOWN.

goods which no one else in the country ever thinks of buying.
Canned vegetables and preserves, heney, everything and any-
thing up to hanging lamps, lace curtains and pianos. And
these are for log shacks, sometimes most incongruously dirty.
Such facts explain a leniency and obligingness on the part of
the store, which might strike a stranger as curious.  Appar-
ently he has not come on business. 1n he walks behind the
counter with the air of one who might be the slecping partner
in the firm, helps himself, with a nod to the proprictor, to a
couple of packages of tobacco, asks for a match, and then takes
possession of one of the chairs and proceeds to puff at his pipe.
After five minutes or so he suddenly becomes seized of an
idea, and cjaculates: ** My word, but this is the damndest
country !'° He seems to expect an answer, but as none is

will do for the upstairs to my [chicken-house when 1jget
married. Got a stamp? "'

He receives sc. worth of stamps, and promptly sticks them
all on a z2c. letterto England. ** Infernal nuisance, this carry-
ing around stamps.’’

After ordering, in an off-hand manner, a few other things
to the value of about §30, and helping himself to a handful
of candies, he betakes him to the blacksmith’s shop, there to
spend the remainder of theafternoon. He is not really a bad
fellow, and, after he has discovered that wheat doesn’t grow
of itself in the Northwest any more than anywhere else, ke
will get down to har. pan and make something of himself
and his farm.

Towards evening, the store begins to fill up. The young




" E. & S. CURRIE

* Manufacture
and
Sell
Nothing But Neckties

and

Everything in Neckties.

: CANADA anxp AUSTRALIA




68 THE - DRY - GOODS -:- REVIEW

HUMORS OF STOREKEEPING—Continued.

men have gulped down an early tea so as to be in time for
football, and their sisters have come too, in quest of certain
nicknacks : but chiefly G sce and be seen, and to carry on a
little flirtation with the store clerks and other young bloods
about town. Girlsarecat a premium in Western towns, and
can always count on a good deal of attention. By 8 o'clock
the place is jammed. In vain do the three members of the
staff try to make themselves ubiquitous. The head of the
firm has now a half-burned cigar in his mouth. Notime to cut
tobacco. The busy head clerk is rushing about at such a pace
that It is a wonder he does not heat an axle. He leaps over
counters, and waves boxes, baskets and butter tubs above
people’s heads until one would iiink he was in a machinery
hall. However, nobody is hurt, The young hopeful steps on
corns and _apologizes. He is not devoid of gallantry, and
when a pretty girl, whom he is especiaily desirous of pleasing.
makes a small purchase, he follows Joseph's example, and
slips the coin back into the parcel. When the merchant comes
and turns out the comtents on suspicion of the truth, the
lad feels more like another Old Testament character upon an
occasion—decidedly down in the mouth.

In the front of the store, while the women mostly are doing
the buying, the men are gathered into two or three knots where
the two or three leading wits and argumentarians keep affairs
from lagging. Everyone is smoking and the two lamps are but
feeble purveyors of light. On the outskirts of each crowd a
few Indians maintain a stolid and dignified silence, but evince
a keen interest in all that is going on.  Though they know no
English, any reference to themselves is very quickly taken up,
and, if they think they are forming the subject of conversation
or "remark, they shufile of. Here Jim McCurdy is holding
forth on the tariff question and freight rates, and dealing—in

somewhat excited periods—trenchant blows of scathing scorn’

upon the existing duty on barbed wire, overcoming all opposi-
tion by the most conclusive argument of a stentorian voiceand
a complete obliviousness to all rules against reasoning in a
circte. Here Charlie Fletcher is telling how his three horses
had been struck by lightning while standing with their noses
over the fence, and there they were in the morning, exactly in
the same position, dead. Talking about lightning reminds one
of bis hearers how, in the ear’y days, when the Winters were
cold, the flame of the lamp used to freeze, and they had to
break it off or pour hot water onit. In those days the cow
gave ice cream. Such frivolous stories cause righteous indig-
nation on the part of Charlie, who sees in them an insinuation
against his veracity, For a few moments the barometer
stands at very dry.

At the back of the store clothing, boots, and hats are being
tried on, the only requisite for the latter being that they should
stay on one’s head.

The Indian women always ptefer todo their shopping apart
{rom the crowd, if possible, and will wait hour after hour, rather
than elbow their way to the counter. For them the most stast-
ling and impossible array of goods is set forth, Plaids that
would be an inspiration to a Highlander, and flower gardens
to astonish a botanist bring smiles of complacence to
the swarthy faces. An indispensable adjunct to their pur-
chases is some small present in the shape of 2 handful of
tobacco, of some ursalable raisins, dried apples, or the like.

The standing joke after 10 o'clock used to be an imitation
outside the door of the train whistle. This never failed to
make a stir, as everyone was anxiously awaiting the mail.

After half a dozen rouges of this kind, the welcome sound of
the engine bell would be heard, and presently in came the
officious tinsmith, who had a salary of 25¢c. aweek, for carrying
the bags. Nobody minded his knocking everything about
him, as he tried to drag about 14 bags of mail after him, their
only thought being to get their letters and hie away home. A
little after midoight the shutters are put up for Sunday, things
are set to rights and, after the hotelkeeper's wife, whe kas run
in fora pound of tea and a can of salmon, has been waited
upon, the store door is locked, and a good day's work is

ended.
J. S. MACDONNELL.

ORAVENETTE FOR MEN'S WEAR.

To be modish nowadays, says a New York fashion authority,
it is absolutely essential that you possess a rain coat. [t may
be fashioned for riding, dnving, wheeling, golfing, walking,
and everyday use, and all the women of fashion—indeed,
all the world, both men and women—are ordering rain coats
or capes at their tailors. It is not 2 mackintosh to which I
refer, but a garment fashioned of that delightful West of
England cloth called cravenette, which is rainproof and
dustproof. There is no rubber used in its manufacture,
consequently there is no disagreeable oder, and it allows free
circulation of air. One of the chief beauties of garments
fashioned of cravenette is that there is nothing in their appear-
ance to indicate that they are rainproof. They resemble
unproofed cloths, and aré quite as suitable for smart street
wraps, and gowns and overcoats as for rainy-day wear ; indeed,
they can be worn on all occasions and in all climates, and
come in colors as well as in black. For riding habits, ora
s sporty '’ raglan, to wear to and from the mount, the material
seems to be quite the fad at present. Women have been usiny

cravenettes for several years, but it is onily recently that the .

cloth has been made in heavy weights for men’s wear. Iam
certain that any man to whom this may happen to be news
will thank me for the hint. He can be assured that he is
going to see plenty of overcoats, or ' rain coats,’” to usethe
smart term ; and they are quite as stylish and handsome for
everyday wear, which I have mentioned before, as they are
serviceable in stormy weather, For a driving or a paddock
coat, they are the garment, par excellence, giving warmth
without overheating.

THE FAMILY TARTAN OF LORD MINTO.

Attention is called by Hutchison, Nisbet & Auld to their
advertisement in this month's issue. The design is an exact
reproduction of the Eliiott plaid, the family tartan of Lord
Minto. This design was made especially for their ladies’
cloth department, and is one of many handsome tartans form-
ing part of their stock. Oxford homespuns, so justly popular
this season, are bound to find great favor during the coming
season, and this firm, as selling agents for these goods, will
carry a full stock. The universal popularity of tweeds far
ladies’ wear is the result of the desire for serviceable as well
as fashionable goods, and Hutchison Nisbet & Auld claim &
preeminence in these lines, which they purpuse to maintain.
Their arrangements for Spring include 2 variety of styles from
the great fashion centres of the world, as well as exclusive
novelties from the best designers who make a special study of
correct color effects. The plain cloth section of this house is
already well known for completeness in color and quality, and
needs no further comment.
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The

Campbe_ll .

Shoe
Co.,

Quebec,

Que.

| S

711N

If You Buy

Boots an
Shoes

with the intention of paying for

them, you must buy them right
as to

QUALITY
AND PRICE

so as to meet the keen compe-

tition of the New Century.

Our Goods are right as
to quality, and we have ex-
ceptional advantages to offer
you in prices, of which we will
convince you when our traveller
calls. [f he does not réach
you in time, we will be glad to
hear from you with a trial order,
which will have our personal

" attention.
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orrin Freres & €.

The Glove House of Canada.

Perrin’s g g Perrin’s
Gloves & “.uy -= Gloves

1A ARE THE BEST.

CIRH

ARE THE BEST. - RS ‘!

—

QUALITY GUARANTEED.

Our travellers are now on the road with a full range of Samples of Lined Gloves and
Mitts of Domestic as well as Foreign Manufacture, for next Fall. o not place any of
your orders until you can see our Samples.

PERRIN FRERES & CIE.,
7 Victoria Square, MONTREAL.

= e —— ———————————————

, AA..

WM. PARKS & S

Alannelettes, Fannelette Sheetings, Domets, Saxonys,
~Shakers, Shirtings, Tickings, Denims and Cottonades, in
Plain and Fancy Mixed Patterns. Cotton Yarns, Carpet
Warps, Ball Knitung Cottons, Twines, Hosiery Yarns,
Beam Warps. for Woolen Mills, and Yarns for Manu-

. reevs oLl .
NLY WATER TWIST " YARN MADE !N CANADA

- CNEAV ERUNSW L R oTTeN Mot
THLLS ST L oMN CaTToN MILLS

ws—ST. JOHN, N B.
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September 27th we. commericed business in the City of
Toronto., Smce then therc have been many changes in the
mdc-—..monepohes suggested combinations made, corporations
formed, lxm.ted l1ab1hty companies :ntered into, failures many

Acand successes few. Success is the only one of the six that

‘we f;ave allowed to enter into our business, and, as * nothing -

succe::ds like success,” we havé decided for the next fifty years
"o continue succeedmg This we can. only do by the liberal
*confidénce and support of the trade, which- we hope will "be

‘ \-vont;nued <Nothmg that we can do wxlI be left undone to

~merit a “shate of: commercial prosperxty Square transactions,

rxght valucs, hberal terms, ‘cottrteous and prompt attention to

_ customers and corrcspondence.

\

gm_mﬁu.._.—«_mjohn Macdonald &C CU~
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New Departures, New Goods.
New Customers.

No longer middlemen, as we now have goods manufic
tured under our own braads.  The advantage this is to our
customers will at once be seen. The old way of buving Iy to
buy what manufacturers have to sell. The ne v way 15 our
way. It secures better value, and our customers are assured
that goods bought fiom us, with resistered brands, cannot be

bought elsewhere.

Old goods have no plice i our warehouses.  T.ines
that show any slowness arc made to move guickhy o thus ever

keeping ovur stucks new, fesh and clean.

We are onstantly adding to our prany cistomers th..ough
out every Province new ones, and we hope as the years roll

by their busiress will increase as the business of our older ones

is increasing,.




Ny Janualy, iy ov

We enter this New Year with the best selected stock in our histoty.
Any goods with these brands are a guarantee of their superior value.

REGISTERED

Crescent Brand s

Black Dress Goods, including every fashion-
able texture. Every yard carries a guarantee.
Manufactured from the best material. The
dyes are the purest—the finish unsurpassed.

MARK

Seabelle Brand

Every yard guaranteed to stand sun and sea
water. Absolutely the best costume serge on
the market.

Colored Dress Goods

All the colors, patterns anc' textures desirable,
Silk and Wool Novelties of French, German
and English manufacture, in great variety.

Silks and Velvets

Plack and colored, plain and fancy, in Peau-
de-Soie, Mervielleux, Taffetas and Liberty
Satins. Velveteens, black and colored,

imperial Brand

Blairgowrit Brand
Abergeldie Brand
Shamrock Brand
Victoria Brand

in 54-in. Tweed Suitings.

Minto Brand
Beach Brand
Hickory Brand
Killarney Brand
Blarney Brand

in Linens.

Queen City Brand
Standard Brand
in Staples.

Special Brands in Carpets,
Men’s Furnishings,
Haberdashery, Hosiery

and Gloves.

Sele Sellizy. Agents in Toronto for Belwarp
Worsteds and Serges, and Crum’s Printe.

Filling Letter Orders a Specialty.

John Nacdenaid & Co.

Welilogton asd
Front Streets

Toronto.




THE -i- DRY - GOODS -- REVIEW 73

ACETYLENE GAS

... when made by the ...

“SAFETY”

is just right.

Accidents hae not occurred to any of them.

Send for Booklet 10 avwmauws

HE SAFETY LIGHT and HEAT CD.

Dundas, Ont.

We recemmesnd The ¢ Durable.” all metallic, unbreakable
burner, it can be lowered without carbonizing.
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THE S - 8& M+ TRADE MARK

| represents all that is BEST in a Skirt Binding. In Bias Velveteen stamped
or labeled «S.H.«M.,” you are enabled to offer your customer bindings

which are made from material woven expressly for the purpose, which is

evenly cut and smoothly joined; in short,

THE...
of a concern engaged in
Best Produc manufacturing Skirt
Bindings exclusively. )

For perfection of material and workmanship, longest wear and

handsomest finish to the skirt edge, the S.H.«M. Bindings have never

been equalled.

We carry the following lines in stock at our Toronto warehouse:

Y £y . N e
4 q/ (.) g SUL S : ‘
J.-‘\./(/ M L5 : \ .

S.H.sM. REDFERR Bias Corded
Velvet, 134-in. wide.

S.H.aM. BELLE Plain Velveteen
134-in. wide.

S.H.:M. PRIDE Plain Velveteen
174-in. wide.

S.H.:M. WATERPROOF
CORD EDGE.

The STEWART, HOWE & MAY CO.

Originators and Manufacturers of S.H.&M. Skirt Bindings

24 FRONT ST. WEST, Toronto, Ont.

Manchester, Eng.
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THE SPRING NUMBER.

O the readers of Tue DRY Goops REVIEW, at the begin-

T ning of another year, we extend our good wishes and

felicitations. The present issue, tke Spring Number, contains

a number of special articles written on purpose for this publi-

cation, and also a great deal of business information of direct
concern to the trade.

It is intended, during 1900, to increase the value of the
paper to its readers in various ways. The departments
devoted to special branches of the dry goods trade will be
enlarged and improved ; the subject of window dressing will
receive even greater attention than it has in the past ; a series
of articles on office management and the finances of a retail
business is projected, and the aim will be to give the latest and
most trustworthy information regarding prices and styles in
dry goods suited to the Canadian market.

_ Suggestions and queries from readers will always be

welcomed, and, if any retailer thinks there are partlculars in
which he would like to see the paper improved, the editor will
be 3lad to hear from him. Neither in business nor in trade-
journal publisking does one man know it all,

THE CASH SYSTEM.
From many quarters come reports that the cash system is
working well. A period of good times is convenient for start-
ing the cash system. When times are hard, and the mer-

chant's best customers,are short of ready cash, it-is difficult to
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enforce the system, But, during a season of good trade,
sales for cash ought to be easy. A big wholesale house
informed us lately that one half their customers took their
cash discounts. This lessens the profit to the wholesalers, and
compels them to buy for cash themselves, and often to order
large quantities in advance. This may be hard on the whole-
saler, butit is in the interest of the 1etailer. We see, therefore,
no reason to regret the extension of the cash system in the
retail trade. It is the safest and best way of conducting a
retail business.

REPORTS OF MANUFAOTURING COMBINATIONS,

HE reports of combinations in the Canadian woollen
T trade differ from similar combinations in other countries
in this respect : that there is no chance of their advancing
prices too much at the expense of the public or the retail
merchant. The reported amalgamation under one manage-
ment of the knitted goods mills would, if carried out,
doubtless be directed to making all the mills pay and to
abolishing some of the absurd competition which has been
going on for some time, We make very fine knitted goods
in Canada, and we are not getting the profit on them we ought
to get.

Then, the report that some of the leading Ontario woollen
mills will also be united under one management is another
evidence that manufacturers are growing tired of manufactur-
ing at a very narrow margin of profit. There is an enormous
amount of woollen machinery in this country, and prices can
never be on a steady basis while the excessive compatition
prevails,

No doubt, these combinations would tend to lessen expense
and give the mills concerned a better chance. But that the
market could be worked unduly by this combination is, of
course, too absurd to consider seriously.

We have never hsard complaint that prices of domestic
woollen were too high, and that the tariff was used to advance
prices unduly. The complaint has always been the other
way ; that Canadian woollens were very cheap, and that a
natural rise in the market was seldom taken advantage of,

—

THE TRADE PAPER.
T is not always necessary, in crossing a river, to use the

ferry or the bridge : you can swim over. But is it worth
while ? '

In arguing with a man, you can vanquish him by other
means than greater skill and truth in argdment: he can be
knocked down with the fist. Butis it the wisest way ?

So, in conducting a business, 2 merchant can get along
without a trade paper. But he will lose or miss the cost of
that paper a dozen times during the year. The trade paper,
like the fast boat, the reilway express train, the telephone, the
electric car, is a modern expedient for rencering casiér what
you have to do. No wise merchant dreams of walkicg or
driving 6o miles on business if he can take a train.  So, ouv
experience is that the trade paper goes tc thg most wideawake

merchants, and that they appreciate it
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DIFFICULTIES OF A RISING MARKET.

E learn from the agents of woollen mills in the United

States that these mills will not show new heavy
cotton fancies, nor will they name prices until the first week in
January, This is unprecedented, and is owing to the extra.
ordinary state of the wool advances. Some domestic buyers
think that only all.wool goods should be subject to these
conditions. In this they overlook the fact that, even if gnods
are all shoddy or cotton, the advance is still very heavy, all
shoddies being up 235 to 30 per ceat,, and the cotton the
same. As an example, Peruvian cotton which was a few
months ago at 1134§c. is now 14 to 15¢C.

Soap, oll, tallow, starch ; in fact, everything entering into
the composition of goods is up—this is with the exception of
alizarine and aniline dyes. Even the boards upon which
guods are wrapped are not exempt from the rise in prices, but
are up 6o per cent. The boxes in which stuff is packed,
owing to advances in lumber, are also up some 20 to 25 per
cent.

There seems to be no word of anything else but rises, rises,
in every direction. Adwvices from Egypt say that the Govern-
ment have ordered the planters there only 1o plant two thirds
acreage in Egyptian cotton this season, on account of the
want of water for irrigation purposes. The Nile seems to be
on strike, and it is even less amenable to reason than human
organizations. As the market for English yarn in England
has already advanced z§ to 35 per cent., it is hard to estimate
what the price may be in three months. The manufacturing
interests contend that the retail trade have hitherto paid very
litle advance on cotton goods made from fine yarn, but that
they may have to before long.

Agents for British and Continental hou.es are experiencing
difficulty in filling orders. Ordinarily, three or four days, at
least, can be counted on for a stable price, but instances are
occurring where the order has been cabled and the answer
returned is to the effect that the said goods are advanced since
last notification. Such a condition of affairs puts the agents
in an awkward position, ‘They have to go to the trade, and,
when taking an order and being asked what thelr price is,
have to reply that they don’t know.
at that the answer is unsatisfactory to the buyer ; but there is,
for the moment, no way out of the difficulty, and it is really
the plainest manner of stating the case. The only other
alternative is for the customer to buy at a stipulated price, with
the lability of having to pay an advance.
merchants are far from the centre, and the telegraph has to
be called into requisition, some Jelay is often the cause of
baving to pay a higher price than expected. Merchants can-
not, of course, always place their entire order at the beginning,
but there is a tendency in some quarters to do buying by very
small detachments, as it were, and one instance is to hand in
which a loss of necarly 84,000 was the result :  In August, the

It is not to be wondered

Iu cases where

agent sclicited an order, and the custonier put in one for about
onz-quarter of the amount he said he would want. After a
month or so, he said he thought bo would get some more, and
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had to pay an advance on the same. Subsequently, he bought
two more orders, with the result above mentioned.

THE LIMITS OF COMBINATION.

R. PAUL GALIBERT, glove manufacturer, Montreal,

had been suffering for several months past from the
desertion of his apprentices, when he secured Information to
the effect that a man named Adrien Chasselet, who had been
formerly a foreman in his employ, was the cause of this whole-
sale desertion. He took threeactions against him for instigat-
ing apprentices to desert the service, and the accused, upon
evidence, was found guilty and sentenced to a fine of $10 and
costs or two months’ imprisonment,

There is a satisfaction in secing justice dealt out in such
cases. As has been said: ¢ Labor unions are in harmony
with evolution, and.are potentially good for the business com-
munity. It is of decided advantage to an employer to know
that his competitor cannot hire help for less money or for
longer hours than he can himself, and the mutually helpful
cooperation of the union men is an evidence of higher civiliza-
tion. But, when unions step oftside their province and
attempt to take into their own hands all the management of
employers' business, except raising the money to pay the
wages, then they have got to be shoved back into their own,
bounds for their own good, as well as for the protection of the
community,” Trusts and combines which tend to stifie com-
petition, limit production and determine the prices of products
used and consumed by the people are certainly great evils, but
thgy are no greater than the tyranny of a class whose ignor-
ance gives no guarantee for the keeping of any sort of reason-
able bounds. Their newly-acquired power leads them to
excesses which, in threatening the public welfare, serve to
alienate sentiment and sympathy which would otherwise be on
their side.

ADVANCES IN SMALLWAR:J.

Smallwares are showing about as great an upward tendency
as anything else in the dry goods business. Ribbons, which
advanced 5 per cent. about three montbs ago, show an
advance this month of 734 per cent. Cashmere hose have
advanced fully 25 per cent. in the last three months, owing to
the difficulty manufacturers have experienced in getting yarn
to fill their orders, These manufacturers have withdrawn
their quotations, and now orders are subject to the ruling price
in England at the time the order is received in that country.
In German cotton hosiery, an advance of 15 per cent, has
been made on all lines, with deliveries away on in the future.
The Canadian mills have also put up their prices 10 per cent.
on all cotton hosiery and knitted underwear. Pins are 1o per
cent. higher than a year ago. Curling irons have advanced
20 per cent. Spool cotton has risen from §4.20 to $4.50.
Linen thread is 734 per cent. dearer. Silk gloves are 15 to
25 per ceat. higher, Elastics have gone up 12 3% per cent.
Hooks and eyes, thimbles, safety-pins, crochet and knitting
needles, pear] buttons and many other articles included as
smallwares have shown advances, more or less, this Fall,
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ARE WE OVER-IMPORTING %

HOSE who are curious to observe the present tendencies
T in the importing of dry goods will be able to examine
approximately the results of the last three months, The table
which we append has been made up, with some care, from the
official returns, and indicates the state of trade during the last
theee months of 1899 compared with the last three months of
tho ycar before. Taking dry gcods alone, therefore (because
we are not concerned with other classes of goods), we find that
the total imports during the three months have been over
$500,000 more than during the same period in 1898,

It will be observed that the increase is chiefly in cottons,
linens, furs, hats and caps, and silks. The woollen imports
do not show quite so marked an increase, excepting in one
item. Evidently the Canadian demand for goods must be
considerably greater when so marked an increase in imports
as this takes place. There is, evidently, also lots of demand
for imported goods, and, as we know our Canadian factories are
as busy as they can be, it will be secn how much expansion
bas taken place in the home trade. It may be thoght by
some that we are over-importing ; but, from the jvcrease in
population and the general disposition to buy more freely, we
do not think, so far, any danger has been incurred. We hear
that importing firms have purchased very largely for Spring,
owing to the rising markets, and that, soon after January 1,
the imports will show great increases. . The following are the

figures :
Last 3 months  Last 3 months

of 1899. of 1898.
1. Couttons, white and grey coeeaaeecoeess 114,000 $130,000
2. . dyed, colored, €tc...oceacenne 579,000 495,000
3. " Clothing ceoevrecsenesnnaneeas 84,000 76,000
3 v thread, yarn, warp,ctC..cc.... 102,000 82,000
s. . thread O SPoOlS. cvevvaanacens 48,000 73,000
6. *  other manufactures ......oeee 213,000 163,000
7. Fancy goods, braids, fnnges, etC....... 112,000 99,000
8. o laces, collars, netting,etc. 120,000 96,000
9 b all other..ocovaiieenanens 199,000 129,000
10. Flax manufactures.ceceesessasceccssns 354,000 308,000
11. Furs, manufactured......coveevneennes 134,000 125,000
12. Hats and caps, silk or feltic...coveene. 164,000 140,000
13. o all others..... coeeenn 52,000 53,000
14. Silk manufactures. «.cceieataceieeeene 821,000 614,000
15. Woollens, carpets (all Kinds)eeeeeeeans 174,000 173,000
16, " clothing «ecovves seesoasaee 432,000 259.000
17. * cloth, worsteds, €tC..ooeeene 453.000 443.000
18. © dress goodS.eeieneneeneans 540,000 403,000
19 o knitted goods.....evaveaases 119,000 114,000
20, . Shawls ..covesnonscccnsans 15,000 14,000
at. " FAM ceeveensatsorsccccncns Q4,000 53,000
22, " all other ceeeeneecnnns veess 148,000 157,000

— ———

Total for three months...... .85,071,000 £4,201,000

CONTINGENT CLOTHING OONTRAOTS.

Government contracts are proverbial sources of dissatis-
faction, and the contracts for the manufacture of the clothing
for the Canadian contingents, first and second, are no excep-
tions to the rule. In all fairness to the Government, it must
be said that some of their contracts were given to men who
are, openly and actively, opponents. Nevertheless, it is
peculiar that one of the largest firms in the country should
have been passed over in both instances,

It is stated that a Montreal house had tendered 49c.
cheaper than the firm who received one of the contracts in
the former instance. Yet, on the second occasion, they are
given the go by, and the same firm again receive a large
contract, The ostensible reason for the granting of the above
contracts to such a firm in preference to some others is said
to be a wish to prevent the sweating system by insuring that
all the clothing shall be made under one roof, It is, however,
denied that this result was accomplished. The material, to
be made in such a short time, was of necessity distributed
around, and the fact that a nominal rental was paid on some
houses does not get around the question. ‘There were others
quite capable of filling contracts under similar circumstances.

Mr. R. C. Wilkins, Montreal, who made the shirts for the
first contingent had not heard, at time of writing, anything
about another contract, and was quite prepared to do without.
The Government wrote to some of his confreres a while ago
asking about the prices he had charged—if they were not too
high, and received the reply that they were perfectly reason-
able. Mr. Wilkins admitted himself that he scarcely under-
stood how he had come to receive a contract at all. As he
said ¢ ' When a man stumps the country 'agin,’ the Govern-
ment, he can hardly expect much to come his way."’

FRINGES.

HE fashion in the Old Country, which will be followed to
T a more or less extent here, in dress goods of very light
grounds covered with black in different designs, means good
news for the makers of fringes. T1ae wearing of fringes as
dress trimmings has become quite general, and merchants are
being asked on all hands for the various lines. There is
nothing prettier than the long black fringe on a light ground.
And another thing, it is much more satisfactory for the fringe
man when black is in request rather than the colors. There
ismore difficulty in suiting customers in the latter department,
as each person wishes to match their own goods, and this is
not always practicable. The colored goods have had a large
demand, however, in very short ** Tom Thumb '* fringes, as
they are called. These are used very largely with fluted
ribhons in irregular trimming of skirts and waists. Chenilleis
commanding, perhaps, the largest sales of any. The long
fringes, up to 15 inches, are more for fashionable wear, and
the sale of them is naturally more limited. Some of these
lines are most exquisite, and the designs are in great variety.
Pointed or scalloped fringes are selling very fast, and make
splendid adornments for flounced skirts. Knotted goods are
held in preference to plain fringes, and are, of course, much
prettier.  One fact which accounts for the expensiveness of the
knotted goods and other kinds ts that they are not machine-
made, but hand-made, Machinery nowadays is being brought
into requisition in almost every line of manufacture. But
there is still room for skilled workmanship in the making of
fringes, and skilled hand labor in this regard has become more
perfect as the years pass.  Fringes are no new thing, and yet,
the hand-made article still holds the first place.
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AN AUSTRALIAN MARKET FOR CANADIAN GOODS.

VOLUME OF EXPORTS AND IMPORTS IN 1899——INDIVIDUAL EPFORTS TO OPEN TRADE~—ONE
PIRM'S PRACTICAL EXPRRIENCE—THE POSSIBILITIES OF THB FUTURE.

ANADA is naturally desirous of increasing her trade
C with the rich and thriving British colonies in Australe
asa.  During the past five years this trade has expanded well.
In 1894, it amounted to about §400,000. But, in that year,
the Canadian Government appointed a commissioner, Mr.
John S, Larke, who first interviewed producers and manufac-
turers at Jeading trade centres here, and then proceeded to
Australia, where, by unceasing activity, by intelligent know-
ledge of Lusiness, and by sending back to Canada frequent
practical reports, he has done

umbrellas there. These and other manufacturers have gone
to the expense of sending out special representatives, who have
acquired a practical knowledge of how the business should be
done. The Austialians are keen and clever buyers. They
are willing to trade with Canada on a business basis, not asa
matter of sentiment, and this fact promises well for the expan-
sion of a trade which has already, on its merits, touched

£2,000,000.
There can be no doubt that, with the exercise of care and
good sense in the shipping,

much to stimulate the inter-
change of commodities. The

many lines of Canadian goods
would sell well in Australia,

present Goverament have con-
tinued this business policy
with success, so that, in 1899,
the Canadian-Australian trade
bad growa in value to over
$2,000,000.

The trade is not aliogether
one-sided, ecither. In 1899,
Australia sent us products to
the value of $563.000, the
chief articles being: Sugar,
£427,065,; fresh  mutton,,
$23,453, and canned meats,
$20,987. There is alsoa large
trade in wool, but, as it nearly
all comes via London, it does
not figure in our official Trade
Returns, which only deal with
the direct trade. In fact,
there is reason to think that
our commerce with Australasia
is greater than §2,000,000, a$
exports which go via New York
are often not credited to Aus-
tralia, but are lumped in with
the general statement of
exports to the United States.

Examining the figures for
1899 in some detail, one finds

JOHN S. LARKE,
Trade Cotamlissloner for Canada In Australla.

and that our exporters, having
the Department of Trade and
Commerce at Otlawa to con-
sult,and thecommercial agent,
Mr. Larke, resident in Syd-
ney, to obtain all requisite
particulars from, will find itan
increasingly profitablemarket,
‘Those who do not wish to go
to the cost of sending a direct
representative will be able to
do business through manufac-
turers' agents in Australia.
These agents take orders from
warechousemen, or wholesale
importers, and large retail
houses, send the orders to
Canada, and geta commission
for so doing, the shipment
being atshipper's risk. With
a capable and trustworthy
agent, no doubt a good busi-
ness can be opened up.

The experience of one Can-
adian concern, The North
American Bent Chair Co.,
Limited, of Owen Sound, Ont.,
will interest those who think
of taking up the Australian

that, of the $1,500,000 worth
of Canadian goods shipped to
Australian and New Zealand

.ponts last year, the following  south Wals.
were the principal items:
Agriculturalimplements... &569.802  Bicycles....... ... . 8191029
Cotton fabacs. ..o coavs 81.664 Bicyclepans..... . 15,375
Drugs and chemmcals. ... 42,789 Planks and boards. 169,592
Organs..ceeeesseesnss 33814 Deals cuerensanenes 52,359
FHANOS oo rensensassnesen 23925 Flour ... oo v ceeennes 72,287

Every branch of trade is thus interested 1 the Australian
markets, In dry goods, the export of over 880,000 worth of
cotton fabrics indicates that Canadian cottonmen are not blind
to the advantages of those markets, which are likely to absorb
more and more of these goods. Mention was recently made
in Tug DRy Goops REview of the shipment of Canadian
neckties lo Australia, and 2lso of the sales of Canadian

Rorn in Cornwull, Eng., in 1810; camo with his parents to Canada in
Schoot and Virtorla College; beeame
Heeve of Oshawa and Wanden of Qutario County ; ap oluted  Exeentive
crld's Falr, Chleago, in 1523 ; appointed

1314 educate | at Ozhawa Gramuar

Commissloner for Cannda at tho Wi
Commercinl Envoy to Austmiia in 1834,

trade. The secretary of that
company, Mr. H. B, Smith,
bas courteously given details
of their experience to THE
Dry Goops Review, and
offers to post any intending exporter who may desire
fuller information. This company observed that Austrian
chair manufacturers were exporting to Australia, and, in
1893, decided to bid for a share of the business, The first
plan adopted was to obtain names of Australian firms
purchasing chairs and send them catalogues, This did not
succeed. Then, by an announcement through the Australian
papers, offers were received to handle the goods on consign-
ment. A shipment was made in this way, and the goods sold
readily, but payment was not sztisfactory, so it was decided
to send out a traveler, Fair sales were made funder this

with heastquarters at Syduey, New
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LINES FOR SPRING NOW READY

Every department is well represented by samples now in Travellers’ hands.
The largest and most complete assortment we have yet shown.

Attractive goods at prices to make them popular are a feature
with us.

Dress Goods Department bristling with novelties.

Belmont Tweed Suitings, 30c. and 374¢. I Biousings, silk stripes and checks,
Durban Tweed Costumes, 85c. ’ 18%c., 1I9%¢c. and 35c.

Shepherd Checks, {5} ¢c., 30c., 67%c. Blousings, mercerized, 10c., 12}%c.,

French Vigoureux, 35¢c. up. '. l4}c. and 18 c.
Black Figures, 14%c. to $1.25. | Piques, 8c., l1}4c. and I5c¢.
DL —————— SR -

Blouses . . .

The best selected goods in the market, from $4.50 up. Our styles are the very latest.

| l.aces and Embroideries

Entire new stock of the prettiest designs ever placed on this market. All over
nets will be popular.

Hosiery . . .

« Beats All,” “Crescent,” * Dazzler " again our leaders,

Staples . . .

Prints and General Goods—the entire stock will be appreciated by the progressive
merchant.

Make this your BASE OF SUPPLIES for Dry Goods.

The soason’s outlook Is good. You can close the Century
profitably by keeping In touch with us durlng the year 1900.

Knox, Morgan & Co.

Wholesale Dry Goods ... HAMILTON.
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\l'!V;’.R. Johnston& Co.

Manufacturcrs of

'FINE
CLOTHING

w=Toronto.

Our Regent Suits

Enabie merchants to supply
the demand for strictly
fashionably cut garments.

W. R. Johnston & Co.

Toronto.
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A KINGBEE COMBINATIDI}%

L

3

It’s easy to sell bargain
goods without profit. But
what’s the use ?

glt’s better to sell good
goods with a fair profit.
Of course, that’s not so
easy.

About the nicest bu31-
ness we know of is this

“KUMFORT” Mitt prop-

osition of ours.

At the retail price,
50 cents a pair, the mitt
] is a genuine bargain, and,
yet, at that price you
make 33 £-3 per cent. on
cost.

Muleskin palm, cil
dressed back, patent knitt-
ing that cannot ravel---a
quick seller, and a mitt
that satisfies your cus-
tomer.

We think it’s the great-
est mitt combination any-
where.

- Hudson Bay
Knitting Co." &

30 St George
Strect

MONTREAL,




82 THE -:- DRY -- GOODS -;- REVIEW .

system, but as the traveler carried other lines for other firms,
and Australian deilers were loth to take these up, the trip was
not, on the whole, a great success. The company then
received offers from New York firms desiring to do the business
for them, the trade being continued in this way for several
years. Dut this was, one may supposs, not enough for an
enterprising Canni!lu!-witﬁ a good article to sell,

+¢ As the demand for our goods was steadily increasing, we
decided in the summer of 1898 t6 establish a branch ia
Australia. We wernt to considerable expense in sending a
representative out from here, and we opeaed a warehouse in
Sydney, N.S,W. and stocked it with a vessel load of chairs.
Our branch had hardly opened for business when orders for
our chairs commenced coming in, and, from the reports we
recelved from our representative, the demand kept constantly
increasing.

++ Soon after we established our branch we received com-
munications from some of the largest Australian firms asking
control of our chairs. In January, 1899, The Tye & Co.
Proprietary, Limited, of Melbourne, sent their representative,
Mr., Geo. Tye (who, by the way, is a Canadian), over here for
the purpose of securing our agency. His trip resulted in an
arrangement being made, whereby we agreed to give them our
agency for a term of years. Our president, Mr, J. G. Hay,
immediately siarted for Australia, and within two weeks of his
arrival there he made a cash sale of all our stock.

+Upon his arrival in Sydney, Mr. Hay met Mr. J. S.
Larke, the Canadian commissioner.  Mr, Larke had been of
great assistance to us, and we found him always ready to
furnish us with such information as be might from time to time
bein possession of. He made it very pleasant for Mr, Hay
during his short visit, and we entertain a very friendly feeling
towards Mr. Larke for the attention shown by him to our
affairs. While in Sydney and Melbourne, our Mr Hay visited
most of the dealers in our line, and he was surprised to learn
how litlle some of iiem kneaw of Canada. One gentleman
cailed Mr. Hay a Yankee, and did not seem Yo know anything
about the boundary line between the United States and
Canada. The business people in Australia, as a class, are
very much like the English, and, as a rule, they seem to be
sceptical about taking hold of anything new. The places of
busizess in Sydney snd Melbourne are, as a whole, much
larger than those in Montreal or Toronto, and appear to be
very substantial,  Mr. Hay was much taken with the different
cities he visited in Australasiz, and says they are clean and
well kept, and up to.date in every respect.’”

This company add that they **know of no reason why
other industnies should not be able to introduce and sell their
goods as well. All it requires is that pluck and enterprise
which w2 belleve most of our Canadian people are possessed
of in no small degree."

When the tariff for the new Commoawealth is framed, it
will be known exactly what conditions exporters from abroad
will have to face. A period of two years is given in which to im.
pose the new taniff. It will probably be a compromise between
the free trade policy of New South Wales and the high protec.
tion of Victoria, It will interest Canadians, who often feel
that tariff legislation would be better dealt with by business
men rather than politicians, to know that the New South Wales
Chamber of Commerce are considering the question of the
future {ederal tariff, and will, it is said, actually appoint a com-
mittee to frame a measure in detail,

Hugh M. Fraser has beon transferred from Calgary,
N.W.T., to the charge of the dry goods department of the
Hudson's Bay Co.’s large store at Vancouver.

THE FARTHING OHANGE IN LONDON.

Writes a London correspondent of Tue Dry Goobs
Review: ‘I was passing along one of the streets with the
cheaper class of shops the other day, when a little fancy article
in one of the outside windows, and marked 103(d., caught my
eye, and [ went in to have one.  Of course, one does not, as
a rule, carry farthings around with him, and, after being
pestered by the shop-walker and several female clerks to buy
every article that was within seeing distance, all of which
seemed to be marked at a certain price with a d. on it, I
tendered a 2s. piece for my purchase. When the change
came back, the maiden who condescended to attend to me,
first handed me over one of these little round pocket m'rrors,
which are usually given away as advertisements, and then
proceeded to put in miy hand 1d. and 1s, It took me justa
moment to see that this trashy mirror was part of my change,
given in lieu of a farthing, but, when I grasped the situation,
my generosity prompted me to band it back with the sugges-
tion that its value should be applied to ths War Relief Fund.
The dealers over here make a habat of this sort of thing, Not
long ago I had a few dozen pins palmed off on me instead of a
farthing piece, So, when a customer goes in to buy something
marked with a very large 10 and a very small 3{d., he gener-
ally pays 11d. for it. I thought the Canadian scheme ot
raarking things ggc. was bad enough, butitis 2 trifle better
than the system in vogue over here, for, as a rule, the Can-
adian is not cheated out of his rc. change."

A QROWING NEOESSITY.

Another ready-to-wear garment has become a necessity to
every up-to-date business man. The rapid growth and demand
for tailor-made suits and separate cloth skirts has enabled the
retailer to cater for the better class rade, and to do this he
must have up-to-date styles and newest cloths, By paying
special attention to the rapid change in styles, Messrs. Boulter
& Stewart have well deserved the popularity their goods have
obtained. They have spared no pains in securing the best
labor and the newest ideas.  Their assortment o_l‘ cloths con.
tain all the latest, and, with the special facilities for securing
the new designs from Paris, Berlin and Manchester, you can
be assured ot getting just what you need to make a success of
your costume department. A call at their warehouse will repay
you well, as it is necessary to keep posted these days of
keen competition.

In blouse materials, it is the opinion of leading authorities
that khaki corded silks, soft-finish Roman satin, and brocaded
mercerized Italians, will command a large share of attention.

The goth annual meeting of the Quebec Board of Trade
was held last month, The new officers are: President,
Montefiore Joseph ; 1st vice-president, George Tanguay; 2nd
vice-president, John Ritchie; treasurer, James Brodie.

Owing to large ukipments of Ontario wool abroad, Octario
mills have been drawing for supplies upon New Brunswick
shippers.  One shipper during one month has shipped over
200,000 Ib. of Maritime Province wool to the west, althougb
shipments are usually all absorbed by the British market.

A Fredericton, N,B., report says a company with from
$1,000 to $2,000 capital is likely to start making underwear,
ladies’ skirts, men's shirts and similar goods, It is proposed
to employ 35 to 50 hands, and to instal as many sewing
machines, to be run by water motor. The promoters, who
are residents of Fredericton are asking free water and tax
exemption for 1§ years,
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Ontario

-~ | RN
THE MILLINERY HOUSE \N _

Nova . We wish to thank our many loyal friends .
Scotia and customers for their liberal support dur- Brunswick

ing the past year, and wish them all the
compliments of the season, and a bright and

Bl'ltiSh prosperous New Year. Manitoba
Golumbia | the JQUN D. IVEY CO.,unv —nu-
AN TORONTO.
Quebec

VYour Stock is not

ettt (Crompton's (Corsets

The Perfection of s s g
SHAPE, R WA
FIT, , LN :
STYLE, and
DURABILITY.

Famous for Supetior

': ‘, =T Cumm it n ‘! y

% ; W orkinanship.
BEST $1.00 CORSET
IN CANADA,

The trade will find it to their advantage to examine carefully our samples tor the
Spring Trade, when several new and smart lines will be in2roduced.

THE CROMPTON CORSET CO., LIMITED

78 YORK ST., TORONTO.
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JANUARY WHITE GOODS BALE.

HE old saying, " Competition i3 the life
" of trade,” has undoubtedly proved twue
in connection with the manufacturing of
ladies' cotton underwear in Canada, for, in
propottion to the opportunities offered, no
other industry has made as great progress in
this country during the last decade. In
1886, there was only one factory in Canada
P manufacturing ladies' underwear, and its
output for a whole year would not equal a

week's output of one of our Canadian factoties of to-day.
“rhere have been many ups and downs in the business during
the past 14 years. Some of the Canadian manufacturers have
been successful, but many of those wha started during the last
few years have not succeeded. Competition is keen, and a
muslin underwear manufacturer, to be successful, must
thoroughlv understand ali the details of his business, and
be ready, at all times, to adopt the latest and most improved
methods of manufacturing., He must understand what class
of goods will sell, and know where, how, and when to buy his
raw materials, He must be satisfied with small profits, aim for
quick returns, large output, and frequent turnover of capital.

.‘.
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Some years ago, parily owing to the business depression
in the United States and pastly owing to the fact that Canadian
factones were not as well equipped as those of our neighbors
to the south, some of our merchants bought their cotton under-
wear in New York, and many more Canadian merchants did
not sell 1adies’ underwear at all.  But the past few years have
altered all of this, and to-day every up-to date dry goods store
has an underwear department. Some of our Canadian fac-
tories are now better equipped than most of the American
factories, and, as our successful manufacturers have studied
the Canadian trade, and know the class of goods required in
Canada, the Canadians now control their own market, and
there is very linle, if any, underwear imported.

The price of muslin underwear has been steadily de-
creasing during the last few years, This reduction has
becn possible owing to two causes: Prices of cottons and
embroideries were steadily decreasing, and new and improved
labor-saving machinery was being introduced into the muslin
underwear factories, but, during the last six months, things
have taken a turn,  Cottons and embreideries bave advanced
10 to 30 per cent. in price, and it is oaly a question of time
when the underwear manufacturers will bave to follow suit.
The larger manufacturers six months ago, anticipating the
advance in prices, bought heavily of both cottons and em-
broidenes, and it is this fact that prevented an earlier advance
in underwear prices.  Stocks of raw material are now used up.
Underwear manufacturers will be compelled to pay advanced
prices for their raw material, and will, of course, have to
advance their own prices in proportion. Merchants who placed
their underwear orders carly will receive their goods invoiced
at old prices, but it is a question if they should not, when

arranging their prices for their January white goods sale, take
into consideration the advance that they will have to pay on
repeat orders.  There never was a better opportunity for the
retailer to increase prices. Values in all classes of dry goods
are advancing ; the women of Canada are aware of this, and
expect to pay more for their underwear than they paid laet
year. If you do not advance prices for your January white
goods sale, yeu must advance later on when your repeat orders
are invoiced. Merchants who placed their muslin underwear
orders early this year can make more money than they did
last year, provided they take advantage of their forethought in
having placed their orders when ptices were at the bottom
notch.

January white goods sales are now a recognized factor in
the dry goods business, Why muslin underwear should be
sold in January is a question that THE REVIEW man is not
prepated to answer, but, nevertheless, it is a fact that no up-to
date dry goods store, either in the United States or Canada,
but now has a January white goods sale as well as a June
white goods sale, and it is surprising the quantity of muslin
underwear that is sold throughout the country. THE DRY
GooDs Review, recognizing the growing importance of
*ready-to-wear'’ muslin underwear, will in future give this
department an increasing share of its attention, and we hope
each month, under the heading of ¢ Ladies' Underwear and
Blouses,’* to write something that will prove both interesting
and profitable for cur readers,

Since writing the above we learn that the manufacturers of
muslin underwear have held a meeting for the purpose of
considesing what course they should take in connection with
the heavy advance in price of their raw materials (cotton
fabrics and embroideries). The matter was theroughly dis-
cussed, and 1t was finally decided that, owing to the impossi-
bility of manufacturers securing any further supply of cottons
and embroideries at old prices, there was no way out of the
difficulty but to advance prices of the made-up garments in
proportion. The advance on muslin underwear prices will
vary from 10 to 20 ptr cent., according to the class of goods
and quantity of embroidery used on them. The new prices
will take effect in January.

QOOD PLACE FOR SURPLUS STOOK.

A good place for merchants to send their surplus stocks is,
provided in the firm of Benning & Bassaleu, Montreal, This
auction house is one of the oldest in Canada, having been
established in 1830. Their sales, which are held semi-weekly,
at the company’s rooms on St. Peter street, are not restricted
altogether to dry goods, but include boots and shoes and
general merchandise. The company offer to make liberal
advances on all kinds of merchandise consigned to their care.
They invite correspondence, and would mention as references
the Bank of Montrea! and La Banque d'Hochelaga,
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Wholesale
t Millinery

%%66666666666@w
SPRING 1900

tHE year 1899 having been exceptional in the large

increase of our business, we considered it neces-
-~ sary, in order to meet the mcreasmg demand for the
latest and best productlons in Millinery Goods, to
make extensive preparations for this coming season.
Our buyers have visited all the leading fashion centres
and procured everything desirable and up-to-date.
Everyone dealing in Millinery should inspect our
stock and pattern hats. We feel confident your inter-
ests will be advanced by your visiting our warerooms
when in the city, and looking over our travellers’
samples when they call on you.

CHAS. REID ¢
& CO.,wmieee ¥
...TORONTO. g




RG

THE -:- DRY - GOODS - REVIEW

WREYFORD & CO.

ROMAIN BUILDING * ¥5%3 e loor,

TORONTO.

weiesse Man’s Furnishings and Underwear.

MANUFACTURERS’ AGENTS.

ALWAYS IN STOOK--

Dr. Jaeger's Underwear
For Men, Ladics and Chuldren, and all thelr specialties,

COLIO BELTS, KNEEWARMERS,
CAMELHAIR BLANKETS, FLEEOE OLIPPERS, Etc.

Agenucs opened ju towns not repnesented.

Young & Rochester's

Notod * FACILE * DRESS SHIRTS, $12.00 dozen.

LEADING SHAPES IN COLLARS, from $1.00 dozen. |
1

LATEST NECKWEAR.

FULL RANGES FOR SPRING, 1800--
Young & Rochester

Factories—Londondorry and Coleraine.
Oxford, Cambric and Zephyr Shirts and Shirtings.
New Shapes in Collars. .
Silk, Taffeta and Ceylon Pyjamas and Quting Shirts.
Tine Flannel Summer Suits and Washing Vests.

. @arstin & Co.’s

)
i

Samples fine English Leather Goods, Traveliog
Bags, Filled Cases, etc.

Hat Manufacturers,

London, Eng.

TRESS & CO.,

SPRING SHAPES

READY IN FELT AND SILK.

STRAWS—NEW PLAITS FOR MEN AND LADIES.

We can offer Canadian buyers the same shapes we are now making for New York.

Fpr Lace Novelties

OF RVERY KIND

A Go-Ahead Firm

1S THAT OP
Tidswell
3and 2
|ASWEIIS, ¢« London,
ENGLAND.

Who supply the following goods :
SHIRTS, APRONS,
LACES, . ROBES,
VEILINGS, | CRAVATS,
MADE UP-LACE, COLLARS,
BLOUSES, BELTS, Etc.

[ ]
Tidswells oz
3 and 2 WooDn STREET,

LONDON, ENG.

Also at Olasgow,
Sydaey and Melboutae,

BIITTONS

MERCHANTS BUTTON CO.

WATERLOO, ONT.

OUR SPRING SAMPLES—FINER THAN EVER—
NOW ON THE ROAD.
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IMPUHTANT
ANNGUNCEMENT G

«{v e Q&v :
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e —————

January 1st, 1900.

We herewitle beg to inform the Dry Goods Mer-
chants throughout the Dominion thal, from this dafte,

each and every Garment manufactured
and sold by us wiil be known as

“The Victoria,” “Tailor-Made”

and branded as such, with the “fac-simile” of above

Registered Trade Mark.

e —————
v

| ™ CLOAK MANUFACTURING CO.

CF TORONTO, LIMITED.
18 FRONT STREET EAST, TORONTO.

Makers of . . . .
“The Victoria,” *“ Tailor-Made” Cloaks, Suits,
Separate Skirts, Wash Suits, efc., efc.
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WINDOW AND STORE DECORATING. «

Conducted for TiR REVIEW by H. Hollingsworth, an Expert \Window Artist,

To DRY Goabhs REVIEW READERS.—We shall be glad to recelve
photographs and descriptions of window dinplays that have atiracted
special attention in their own Jocalities, and which would be cansidered
helpful to tnminers generally.  Any inquines of questions on the subject
of window dressing will be answered cheerfully, and any Information
given that mav be dewrsd by readers. Queries should be addressed -
* Window Dresunis Diepartment ™

JANUARY TRIMS.

OW that the holiday displays are over, the trims for
January are to be thought out. To my mind, it is the
time when the window-trimmer can be of ‘more service to his
employers than at any other time of the year. Customers

have to be almost coaxed to buy, They are notin a buying
humor. The displays, then, should not be as elaborate as

in the different stocks that can be sold at 1oc., and so on, up
to soc. windows.

Some reader may possibly think that in displays of this
kind the profits on these little articles at 5 and 10c, would not
amount to more than a trite, and would not repay the time
spent in their arrangement.  But, if he or she experiment on
it and carefully watch results, as 1 have done, the suggestion
will be found to work satisfactorily. Remember, it is not so
much the little § or 10c. article we are trying to dispose of,
but a means by which we can get a customer into the store to
purchase, perhaps, a spool of silk and sell her a silk dress, or
induce a gentleman to step in to purchase a ¢, pair of shoe-
laces and sell him a pair of shoes, or a shirt, collar, tie, etc.

As an instance, about a month ago, I had one of my

A WHITEWEAR WINDOW IN MEN'S FURNISHINGS.

beforeband, but should be made **sales windows.'" By that,
I mean displays where every article is placed and ticketed in
the most appealing position. A good plan that I adopted last
year during the slack months was, viz.,, **g and 70C, Win-
dows.'* A scarch throughout the different departments
brought together dozens of little articles, household and other-
wise, which made up a display that, while not very elaborate,
etc., was nevertheless a ¢ trade-drawer,"’ one large card read-
ing : **Any article in the window, gc.”

Hundreds of useful and ormamental articles can be found

largest windows filled with a nice, stocky show of tinware,
every article ticketed. A gentleman was attracted toan article
ticketed 4c., was induced to enter the store to purchase one of
them, and, while waiting for it to be parcelled, asked the price
of a range on display in the department. Oan being told the
price, and on the salesman’s explanation of the different parts
of same, he was impressed that it was a bargain. He did not
purchase it then, but, the next day, he came in and paid for
it to be delivered to his address. In nine cases out of ten, that
_man would not have purchased that range, had nota hittle 4c.
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McINTYRE, SON & GO.

13 Victoria Square,

Manufacturers® agents. @5 MONTREAL

VAAAN/

Our travellers are now out with Spring Samples. Make
a point of seeing them.

DEPARTMENTS:

White Goods, Linings and Muslins.
Linens.
Smaliwares.
Kid Gloves.

Careful attention given to Letter Orders.

TORONTO: OTTAWA:

25 Colborne St. Carleton Chambers.

ST. JOHN, N.B.: WINNIPEG :

Church Street. Mclntyre Block.
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WINDOW DECCRATING—Continuod.

ticket attracted his attention, and completed a sale of $50.03.
This is only one instance out of many that came to my special
notice. ** Little drops of water, little grains of sand, make
the mighty ocean,'’ etc.

The cut on page 88 Isa good one of men's collars and shirts,
and the idea can be carried out in a window one-half the size
with one-half the quantity of shirts and collars, A great idea
for a stocky-looking display Is to use empty boxes in piles,
baving one full box opened on the top. Save all the shirt,
collar and cuff boxes. Keep them ~~w and clean-looking,
and use them in the window displays. \While only being
empty, they give the window a very stocky appearance where

PO s SRR

JEURIIN .I pn
I e S e e Ao

WAYS OF FOLDING FOR A HANDKERCHIEF DISPLAY,

stocky windows are required. While this may appear to some
as being a deception to the public, I do not think a customer
Is being defrauded or is losing anything by it, and it is only
one of the ** tricks of the trade.”” I might call special atten-
tion to the price-cards in the illustration, Notice now well
worded they are—straight to the point and prices prominent.

The shirts are arranged on fixtures supported by four up-
rights. Thete are the best fixtures I know of suitable for the
arrangement of gents' furnishings, and can be used in displays
of almost ail lines of merchandise, They can be cbanged in
several different styles, and, with them, creditable displays can

-- GOODS -:- REVIEW

be made in just quarter of the time it wouid take otherwise, 1
use them in my displays for every line of goods, and can
recommend them as being the cheapest and most satisfactory
fixture on the market. They can be had at very reasonable
prices from The Toronto Brass Manufacturing Co., Richmond
Street, They make them up in all sizes and at prices to suit
all styles of windows.

The other illustration is one of handkerchiefs, showing
the different folds they can be made into, and from them
pretty designs can be constructed.

ENGLISH WINDOW DRESSING.

A foreign critic, says Mr. Geo. R. Sims in London Referee,
has given it as his opinion that the shop windows of London
are dressed without
taste and without
discretion, We all
want-to be patriotic
just now, and we ate
not inclined in the
least to trouble our-
selves about foreign
opinion. But, strictly
between ourselves,
and in a whisper so
that nobody can
hear, don't you
think that the ant
of window dressing
might be more gen.
erally studied thanit
is? Have you ever
arrived at an cld-
fashioned, small,
provincial town on a
gloomy Winter's
evening, and wan-
dering about the
deserted streets been
suddenly cheered by
the local fruiterer's
Christmas show of
orangesand lemons ?
The two colors catéh
the eye at once and
instaatly gladden the
heart. There have
been Winter evrn-
ings when a prey to
melancholia in a
gloomy town Ishould
have thrown myself
into a pond or un-
der a railway train but for the cheerful orange and
yellow of the greengrocer’s shop at the corner. A local
greengrocer has stumbled by accident on the art of window
dressing. Instead of filling his shop window with a jungle of
fruits and roots that jar and clash, he lets the oranges and
lemons have the space to themselves, and the result is abso-
lutely perfect. In London, where one would expect the best
results to be obtained by the window-dressers, there is genex-
ally a desire to show too much, There are shops in Regent
street, Piccadilly, and New Bond street which are dreams of
delight, and in front of which a poet might bathe his soul in
beauty. There are also in the same thoroughfares shops in
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the Toronto house since-they built their annex to the ware-
house, as they have more space to display and carry goods.
For Spring trade, the department has gone more extensively
into all kinds of outing, regatta and fancy shirts, and the selec-
tion of patterns and styles to retail at goc. to 81,25 comprises
the cream of the best manufacturers in the Dominion.
Besides this, their working shirts and overalls are being
offered nearly 20 per cent. below to-day’s prices. In neck-
wear, the range, style and general assortment have never
been such as now, This improvement is noticeable in men's
underwear. Having only carried before one style in a price,
they now carry many others in plain and fancy balbriggans.
Braces {rom all the leading manufacturers are shown to retail
at popular prices. Three special lines of white dress shirts
(for soc., 75¢c. and $1 retailing), called the ** Wobbler,'* the
**Warrior"* and ** W.R.S.” lines, which could not be sold at
the price quoted except for the fact that orders were placed for
them nearly 2 year ago, may be mentioned. In the small-
wares department can always be found drygoodsmen's and
tailors’ requisites, as the department aims to have everything
in stock that can be reasonably asked for, and is continually
getting in fresh-supplies and- adding-any new Spring ideas in
the market, They are showing, for instance, two qualities
(A and B) of a new wool mending, called ‘‘Wooleneedle,"’
each card of mending having 2 darning-needle stuck in it,
which makes it sought after.

For Spring trade in dress linings, percalines are a leading
feature, and The W, R. Brock Co., Limited, show five lines,
to retail from 1oc. to 25c. in a full range of staple and high
colors. The buyer of linens has picked up several stock lots
at old prices, and some special things are being shown in table
linens (two cream damask and one bleached damask), and
four lines of towellings—a 16-in. glass towelling, an- 18-in,
huck, and two 18-in. Scotch crashes. For ladies’ Summer
suitings, linen crash will be in vogue, and an extensive range
of both plain and fancy makes (including two lines bought at a
clearing piice), is being shown. White piques, of domestic,
English and American makes, have been bought at clearing
prices—mostly in up-and-down cords, The stock of black and
colored Italians was bought on the rirst advance only, and

customers will get the benefit while this supply lasts. In-

French canvasses, three specially heavy makes, CZ, CM, CA,
are being shown,

In prints, an extensive range of heavy Canadian cloth,
over 300 patlarns, two-thirds of them exclusively printed for
Brock's, is shown. Also an effective cloth with mercerized
finish, 32 in. wide, retailing at 123§c. Infancy striped piques,
two American cloths, bought at close figures, are being offered
away down, Also, a low American cloth for gc. retailing in
black, red and regatta patterns.

THE MONTREAL HOUSE.

The W. R. Brock Co., Limited, Montreal (late Jas.
Johnsten & Co.), would call attention to their dress department,
in which will be found a full range of the latest styles, both in
plain and fancies, and particularly in black perolas and
crepons.  Cords and serges, also cashmeres, bhlacks and
colors, which are very much undar present market prices.

They ar2 showing for Spring, 1900, a full range of black
silks in the following makes: Surah satins, satin mervs,
grosgrains, pcau de soie, failles, glaces and moire velours ; 2lso
& very large assortment in colors and fancies, Their ribbon
department, as usual, is complete in all makes and prices; in
trimmings, they are showing an extra large assortment of braids,
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jets and sequins ; also black and colored fringes, which are to
be one of the correct features for the coming Spring.

In the smallware and notion department are to be found
all the staple everyday lines, as well as the latest novelties,such
as belt buckles and clasps, combs and hair orraments, braid,
shell hairpins, beauty pins in plain and fancy, and some
gpecial lines in braids, including white and fancy washable
braids, They are placing in stock a new rangeof whitewear,
for which they have already booked some very nice orders.
They also show some great values in wrappers,

JOHN MACDONALD & CO,

John Macdonald & Co., in their silk department, are show-
ing the largest and best collections of black and colored silks
and satins they have ever shown—all purchased before the
recent sharp advance. Amongst them are two special leaders in
black peau de soie, or4 at 75c., and o016 at 81; also extra
value in black mervs at popular prices ; black, white and all
leading shades in colored taffetas, special value in white
and colored satins. Their M.G.A. satin, to rethil at soc., is
unsurpassed anywhere. :

In their white goods department they have made prepara-
tions, on a large scale, for the usual January white goods sales.
Their stock is now complete in cambric and Swiss embroideries,
India linens, lawns, nainsooks, Swiss muslins, organdies, etc.

John Macdonald & Co. areshowinga big range of novelties
in all-over dress nets in guipure,valenciennes and embroidered
effects. These goods are in big demand.

The popular brand of dress and costume serge known as
« Seabelle ** serge is now complete in all prices, in both black
and navy. Every yard is guaranteed.

In the smallwares department they are showing a nice
range of belt buckles, in enamel, cut steel and jet. These
retail at popular prices. Ladies’ watch guards, fancy hat pins,
handkerchiefs in all styles; in fact, a fully assorted stock of
haberdashery containing every late novelty is reported. In
men's furnishings, collars are having a large sale, especially
a line of 15¢c. linen. There is a large range of ready-made
and negligee shirts as well as starched shirts. Black cashmere
half-hose and black and fancy cotton half-hose are in great

range, while, as to Spring underwear and sweaters, the natural

wool is expected to precede the balbriggan.

For Spring trade, John Macdonald & Co. are showing a-
large range in fancy worsted suitings, trouserings of new
designs and texture, and fabrics suited for Spring overcoats
in covert, venetians, mixture twills and herringbone weaves.
‘In tweed suitings, Scotch, English and Canadian, thereisa wide
range. In low and medium Canadian 3-4 tweeds; in 6-4 blue
and black Canadian serges; 3-4 blue Canadian serges, special
values are being shown. Their tradein **Belwarp' serges and
worsteds is increasing, and for Spring quite a number of new
makes are shown, In these cloths, color is guaranteed, and
eack yard is stamped with registered trade mark—¢* The Lion
and Bull.”” The stock of trimmings for tailoring purposes
includes all newest makes of Italian cloths, mohair serres and
fancy and plain silesias.

For ladies' tailoring trade they are making a specialty of
goods suited for ladies, cheaper lines than heretofore, and a
mote than usually comprehensive range.

MR, ARTHUR GRASETT WITHDRAWS,

Mr. A. W. Grasett, of The Wyld, Grasett & Darling Co.,
Limited, has resigned from active participation in the business
of the firm. He, however, remains a stockholder in the
company.
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which the vontents are displayed with about the same regard
to artistiz effect that you would find at a marine store dealer's
in Clare-market. Next to the delight of going **shopping*’
is the delight of going to look at the shops. Hundreds of us
who have neither the inclination nor the means to possess our-
selves of the scason's novelties derive a vast amount of
innocent pleasure from gacting 3t them. But the pleasureis
naturally increased when the novelties are artistically displayed
—when the attention is concentrated on a few choice speci-
mens instead of being diffused over a hundred mixed samples.
With the means at the command of the great London retailers
the streets of the west should be avenues in fairyland,
bordered by palaces of perpetual delight.

MIRRORS IN SHOW WINDOWS,

Effective results in show windows are often produced by
the aid of mirrorr, doubling the exhibit, or even seeming
indefinitely to extend it. A curious illustration of the effec-
tiveaess of mirrors in such use was shown in a window of a
big toy store. Ranged in companies and battalions, follow-
ing one another upcn a foot-wide strip of glass raised above
the floor of the window and extending along close to the
window in front, and along the entire width of it, wes a long
column of toy soldiers, marching, or seeming to march, the
figures being all in marching atutudes. At the side of the
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window was a mirror standing vertically, but running back
from the front at an angle slightly acute. Seen from the side-
walk, and at a little distance from the window, the reflection
in the mirror of the marching column of soldiers had the
appearance of a continuation of it, the column turning at the
mirror, at a slight angle from the course of its march along
the glass, the effect being produced by the angle at which the
mirror was set.—Exchange,

NOTHING BUT TRIMMED SKIRTS.

In wash skirts for the coming season every line shown by
the fargest makers are trimmed with braid, cording or inser-
tions, And they certainly have very pretty effects, The
enormous varieties shown, and at svch popular prices, are
sure to give very Jarge sale when the blouse waist season
cpens.  Boulter & Stewart, 13 Front street west, are showing
over 100 different designs at prices to retail at §r to $s.
Remember their address for the coming openings.

The straw **Boater*' is essentially an English hat, and the
best shapes, as well as values, can be obtained from the
English manufacturers, Tress & Co., Londor, Eng., are
sbowing, through their Canadian agents (Wreyford & Co.,
Romain Building), the nesw styles for men, and also for ladies,
in the same grade as they supplied so largely to the New York
trade last season.
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Iew Year

— AND —

gentury Greeting.

@ We take this opportunily of wishing our

g customers throughout Canada a Happy New
Year, and to thank them for their patvonage in tie

g past. We hope to secure tts continuance in the

- % Juture by submitting the latest novelties i

o

CORSETS, BUSTLES,
DRESS STAYS and
DRESS FORMS.

Mail orders are given especial attention.

BRUSH & CO.

TORONTO.

56,5958 596596 96 996,596,996, 96 6.5

R o s e
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How do you know you buy the best hat,
unless you investigate the merits of ours ?

An investigation will do good, anyhow—
it 1l poke up the other fellow to better eflorts.

We’re ready when you're ready.
Tue CroruT & Knarp Comprany,

FACTORY :
South Norwalk, Conn.

SALESROOMS :
261 Greene St., New York.
44 Bedford St., Boston, Mass,
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Staple il el e Cottons
2 and i e A Woollens |2
2|, fanry g = liEr Linens |2
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o fols P2aEln £ TIRES) 15 = Funishings o
S 4 8 ; SR Lapels |2
ol Best e Linoleums |-
: Prices, SRS elc,, ele.
+ » WHOLESALE ONLY » &
P. Garneau, Fils & Gie.
QUEBEG, P.Q.
Letter Orders solicited ) smp,t;.‘sﬁx;;;lnPLE BUILDING,

and carefully attended to. MONTREAL.
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Fur Trade.
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The month of January in the Canadian hat
trade is principally remarkable for the
arrivals of shipments cf early orders for
imporited hats, The wholesale houses this year report that
orders for Spring deliveries were iarger than for some years,
and as shipments come in they will doubtless be glad to send
them out early to customers in order to make room., The
importers declare that everything poiuts to higher prices since
not only have hat materials gone up, but freights are higher,
and even the prices of wooden cases have advanced. Retail
buyers who do not pay any higher price will probably not get
as good a quality, and those who have, for some reason or
another, been late in placing orders may expect to pay the
higher rates.

The Canadian hats this year look very well, the only
question being as to their identity. It is sometimes hard to
tell a Canadian bat, because the brand is not national and is
apt to convey the impression that the goads were made in the
United States, The Canadian manufacturers continue to
produce very excellent makes, but they are not anxious to let
the world know of them. It is sometinies said that in variety
of shape and shade the Canadian market is not so convenient
to buy in, but those who know say that for the same class of
hat we can produce values quite equal to those of United
States manufacturers.

The Canadian
Trade.

Some time ago a leading officdial of an Eng-

gt:dfrnﬂuh lish railway was in Canada, and his atten.
Canada. tion was caught by the caps worn on the

heads of some railway employes. Inquiring
where they were obtained, the answer was that the caps had
been madein Canada. Finding that the manufacturers were
Messrs. A. A. Allan & Co., Toronto, he wrote, on returning
to England. for samples to be sent across the ocean. The
request was complied with, and a few days ago the fim in
question had the satisfaction of receiving back the samples
with a substantial order for caps of the same model. One for
Canada! 1t scems that we can not only mannufacture excel-
lent stiff hats, but can also design and make up society and
other caps socond to none.

A radical change in the general condition
of the straw hat trade, says the Luton cor-
respondent of The English Hatters® Gazette,
that has been effected in the last eight or ten years is the
decadence of what is known as *‘the counter trade.”” In this
branch of the business, a large number of people with limited
means would make a number of hats, which were usually
offacd for sale at the various wholesale houscs for the best
prices they would fetch. The amounts received for such
goods fluctuated considerably, according to-the $tate of the
market. Too frequently they were sold at a positive loss,
when trade was dull, by those whos: means were very limited,

English Crowns
May Be Higher.

Now, there is a remarkable diminution in this class of trade,
and business is largely transacted by orders given on samples.

1 think it is quite correct to say that the state of trade in
Luton to.day is much more healthy than when the conditions
above x.n'gmioned existed so generally.

As to the shapes of hats that will be in favor in the near
future, there is a marked tendency in the direction of higher
crowns. The pendulum of fashion is evidently swinging from
the low crowns that ruled last season to those that are higher,
more tapering, and with plenty of fit. The so-called *“tam"’
crowns are rapidly passing out of date, much to the gratifica-
tion of mauufacturers and merchants, as the cost of transit
will thereby be materially lessened.

The demand for men's ** Monte Carlo'' straw hats con-
tinued until quite late in the season—thanks to the sub-tropical
weather with which we were visited. This is ancther branch
of trade which has rapidly increased during the last three
seasons, and will continue to do so, given the requisite climatic
conditions. These hats require great care in the manufacture,
and must be made exactly to the size of the head that may be
needed by the various customers.,

Canadian buyers of furs who go abroad to
purchase will attend the London sales this
month. Some of them went rather earlier
than usual this season, as the exceptional condition of the
market for skins makes the outlook interesting, Advices from
London. received the latter part of December, stated that at
the fur sales the North Pacific sealskins brought the highest
price for many years, going at an average of 66 shillings, which
is 40 per cent. higher than the price realized last December.
Wide Brims. There has been some t.alk in the trade,

and a pumber of retailers seem to be
impiessed with the belief, that wide-brim yachts will be rather
popular dunag the coming season, but, as the result of inquiry
in various sources, we are constrained to state that the time is
not yet ripe for the sale of wide-brim yachts to any great
extent. It is undoubtedly true that every Summer some of
our young men who like to °*‘cut a dash’ wear wide-brim
yachts at the seashore and the race tracks ; but the style does
not appeal to well-dressed men, and we, therefore, advise
readers of The Review to buy such goods sparingly, if at all.
—New York Hat Review.

The Fur
Market.

The influence of the Prince of Wales on hat
styles in Great Britain is often alluded to.
Hats, says an English contemporary, are
the only part of a man’scostume in which fashion is tyrannical
—tyrannical, and consequently capncious, The Inverness
cape was introduced in the year 1861, and is worn now of just
the same cut as obtained 38 years ago. But we have bad 50
different kinds of hats in the interval, and it is impossible to

Fashions sct
By the Prince.
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W. H. CODDINGTON

Hat

and Cap

Manufacturer
SPECIALTIRS OF ALS0
Hats, Caps, Helmets, etc., for Embroldery, in Gold and

Siiver Bulllon, such as Ban-
ners, Badges, Wreaths, Let-
terlng, cic,, for Military,
Yacht Club, Soclety and other

Railways, Bands, Flremen,
Steamboat Officers, Yachts,
Uniformed Socleties, etc.

FURS!

For Gentlemen, Ladies and Chilldren,

OVERCOATS CAPRES
CLOAKS ROBES

1 make a speclalty of exporting Furs. The best
x‘purkct prico witl be paid for nll kiuds of Raw
urs.
CONSIONMENTS SOLICITED.
RETURNS MADE PROMPTLY.

N. IL.=Tho best prico pald for Beeswax and

“HIRAM JOHNSON,

FURS!

purposcs.
Importer and Exporter.  Wholesale Manufacturer.
404 St. Paul Street, - MONTRW®AL.
23 Hughson St. N., - HAMILTON, ONT. REFERENCE <Bank of Drittsh North America.

ob Printing

J

IN ALL 1T5 BRANCHES,

Book and Commercial Printing a specialty.
Large jobs especially solicited, on which we
quote extremely low prices. Blank Books,
Stationery, Wrapping Papers, Paper Bags,
Rubber Stamps, etc. Advertising Special-
ties of every description.

J. G. SAWYER,

37 Portland Street,
MORRISVILLE, VT., US.A.

Samples of all kinds
of work submitted on

rogressive -, -
DealerS'HANoLg
CROMPTON CORSETS

beenuse (he bright, active womnan of
lodn{ graRps uxorl{ & copet s0
beneficial to lier health, comfurt and
bcaul?' angd insists upon purchasing
ono of thcse unapproachable lines,
Victorlia, Contour, Queoon
Moo, Magnotio and
Yaotisi Corsots
..... or the celebrated
Hygolan Waliat,

Manufactured onty by... .

THE

CROMPTON CORSET CO.,
Limitod,

application. TORONTO. ONT.
> THE
GREEFF-BREDT & CO. - %}'MNNON”
TORONTO: TTER FILE.
MoKinnon Building. =z < ? PLETE - - 8100
Fmer .. o
“ B Best Recommended.

Vs
m‘mol Covered Buttons, Ivory Buttons,
rald, anc Tallors’ Trimmings—as Pant But-

Chalns, Rubbder Tissue, Etc,

’

We Keep in fio
Brush Binding,
tons, Buckics,

fllsd~on the Shannon File cannot
z ey @Y. You may drop tho File an the
!"‘d’ noY Dutthe papers won'tspillout. Every
oLt mr 1s always just whero 1t should be,
™ ; “;’-;-,,f‘ ) "k l.‘hc ‘ltndex shows you just where to
05518 L ook for it.
S : .
-~ Office Specialty Mfg. Co.,
e
”

Limi‘ed,

77 Bay St., TORONTO.
1744 Notre Dams St., MONTREAL.

Belleville Business College, swuevue, owr

Our Commercial or
% Business Course

§ is cxccptionally varied &nd
¥ comprchensive, providing not
» only complete familiarity with
the clements of bookkeeping
and the ordinary forms of
books, but it introduces such a variety of
special features of modern bookkeeping, that
the student is able to ADAPT HIS KNOW-
LEDGE TO ANY CONTINGENCY which may
arise in his cxpesicnce as a bookkeeper,

Thls Department prepares for all  Accountancy Examinations.

This Collego 1s open throughout the Foar.
Addrea: J. PRITH JEFFERS, M.A., Priacipal,

H. Wylie *

Manufaoturer
of . .

FINE_FLANNELS

ALMONTE, ONT.

AGENTS—™—

JOHN GORDON & SON, MONTREAL.
F. P. MACINTOSH, TORONTO.
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predict how long a given fashion shall remain. The Prince
certainly sets it. He has reduced the tyranny of the tall hat
to a very minimum. It is possible even to go to church now
in the country in a softhat. The Prince has a kind of passion
for buying hats, and giving them to his friends. He bought
nine at Marienbad last Summer, and they are of a new pattern,
and some of them of a new color, The color is green, and
the material soft felt, and stuck into the back—as if the wearer,
in his hurry, had put his hat on wrong—is a litle tuft of
capercailzie feathers.  Most of them are capercailzie, but'there
is 1atitude for choice. Perhapsthe motive is that the capercailzie
should not be blotted out of existence, like the egret. And
the hat must always have reference to sport. The head of a
woodcock as a sort of centre for its own fine feathers, two teeth
of a wolf with a tuft of wolf's bristle—teeth and bristles of a
dog will do if the rarer articles are not obtainable—the curled
tail feathers of a black cock , these are the chief varieties of
ornament up to this.

The Fate Nothing grows faster and with less notice
Of Old Hats. than a collection of old shoes and hats in

the family closet. The only way to treat
the cast-offs is to give them away as fast as they are discarded.
Many customers of the fashionable hatters have their old
derbies sent home for rainy-day wear, but seldom use them.
Others, despising the collection, leave them. with the dealer.
«*What becomes of all the old hats?"* I asked a leading hatter
recently. I knew that most of the best shapes arc saved
and made over for a season two or three years ahead. The
crowns and brims can be soaked, pressed and stiffened into
fashionable shapes. DBut no hatter will admit this, *‘Qur
first customer in the morning and our last in the evening is the
hat beggar,'* said the manager of Blank's. * We give away
from 20 to 40 a day in a busy season, and I have here under
the counter right now about a score that will be gone before
to-morrow morning.''—New York Press,

What are At one time Panama bats frequently cost
Panama Hats?  $590 but these are no longer made, and
cannot, therefore, be bought. Perhaps the
most expensive hat of this sort which has been made for many
years was one sold last year to a banker, who paid $110 forit.
Hats as fine as these are commonly worn by the rich men in
South America, but ordinary mortals have to be content with
specimens which cost at the most only §100r $15.  Still, these
are very fine, and are practically everlasting, for they can te
cleaned again and again.
1t is curious that they ave called Panama hats, for they do
not come from there, They derive their name from the fact
that that city was at onec time the greatest market for them.
The finest are obtained at Payta, Peru and Guayaquil. They
are madeof the fibre of the pincapple plant, are as soft as silk,
and so pliable that they can easily be folded up and carried in
the pocket. Fxcellent specimens are also made by the natives
of Cuba.—New York Hat Review.

Among the American concerns that have

%{:&zd\i&ta come into Canada with nice goads which
Canada. have helped to turn some of thetrade south-

ward is the Crofut and Knapp Co., ot South
Norwalk, Con., United States. This firm manufacture fine
ur, stiff and soft, hats for men's wcar. In addition they

THE .« DRY -- GOODS -- REVIEW

have a line of coach, police helmet, golf and ladies’ hats, By
taking great pains to turn out new, smart and bright styles
that ate good sellers, these manufacturers appeal to the alert,
wide awake merchant everywhere, They simply ask the
trade to investigate, and Canadian dealers who write the firm
will, tnerefore, be afforded every information regarding either
the regular hat trade or the special lines that are made in their
factories.

The Standard Cap Co., Toronto, whose
adverlisement appears on page 65 of this
issue, have had such success in reaching
for Canadian trade that they are now looking to the Australian
market for further expansion. They state their willingness to
send samples to any first-class house in the sister colony, and
would like to open up correspondence with such houses. This
firm make all kinds of caps. They make a specialty of
novelties for women’s and children’s wear, while carrying at
all times a full stock of men's caps of all descriptions; also
the latest novelty in tweed fedoras, which are rapidly becoming
popular in Canada.

Canadian Caps
For Australia.

A Canadian concern with experience and taste in making

headgear for special purposes and climates is W. H. Codding-
ton, Hamilton, Canada, who bas gone into yachting novelties,
uniform caps, etc., with great success. Mr, Coddington will
gladly furnish catalogues, etc., to firms at home or abroad
desiring to do business with him.
Reports of the English hat trade are that in
December stock-taking was the policy with
large concerns. The prospects for 1goo
are most encouraging, and at present in fancy makes retailers
are experiencing 2 demand for men's P. and O. caps, these
taking the place of golf makes. Exports of Eaglish hats
during the 10 months ending October, 1899, were 928,860
dozen, value £952.551, as against 911,196 dozen, value
,589:,174. for theesame period in 1898.

Trade Notes
Here and There.

A palent for a thourning band has been taken out in the
United States. “The hat'band is provided at its meeting ends
with a clamp composed of a singls. pigce of metal bent longi-
tudinally forming two jaws, one widér'fhan the other, the
said jaws clamping the respective ends of thé b;nd h*tween
them, and provided with projections adapted to secure the
ends of the band between smd*\a.ws, and mus:hg the clamp to
lie'flat against the band.

JAPANESE MATTINGS: |

Japanese mattings are likely to be quite a factor in the
Canadian carpet trade this year. These mattings are practi.
cally a new thing in this country, for, while ordinary bedroom
mattings have been sold here for some time, it is only since
the higher grades, for use in parlors, sitling-rooms, dining-
rooms ; lin fact, in any room in a well-furnished house, were
introduced by K. Ishikawa & Co., Toronto, that the trade in
them extended materially. This firm have leased the large
warehouse at 27 Wellington street west, which was occupied
last Spring by Gowans, Kent & Co. This entire building,
which contains five 30 x 130 ft. floors, will bs devoted
entirely to Japanese mattings, thus enabling the firmto display
10,000 rolls of these goods. The assortment of patterns and
colors will be the largest that has ever been shown in this
class of goods in Canada, and is bound to attract much atten-
tion from the trade.
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UP-TO-DATE

people wear up-to=date hats. We have ‘em, all styles—English and American manufacture.
Prices right. Our lines are distinct, and we handle all the advance styles in the new shades,
making a specialty of lines suitable for young men’s trade. The correct American spring
styles in hats do not come out till January 1st. Our lines in these are now complete. In straw
goods we are showing natty shapes and new brai ith a full assortment of fancy braids—
Also the ngw Ca

e our twentieth century
noyglties.

e fots a specialty.

H CO.

LIMITED.

To the Hat Trade:

FRF A I 7 A )

For the coming season we are showing the largest and
choicest range of Wool and Fur Felts in stifts and fedoras
ever offered to the trade. We enjoy special facilities for
doing the Cloth Cap and Straw business right, our prices
and terms being second to none.

To the Fur Trade:

FA A N F ok
We can insure prompt delivery of repeat orders in Fur
Goods. Prompt attention to letter orders.

James Coristine & Co., Limited.

——— o — At

469 to 475 St. Paul St., MONTREAL.
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ESTABLISHED
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A GREAT UNDERWEAR COMBINATION

Not of large mills, but of the best pomts
in underwear. :

THEY ARE FOUND IN & & o

Turnbull’s Full-Fashioned

Perfect-F I&Iﬂé
Ribbed Underwear

Ladies’, Men’s, Children's and Infants’. New Styles, New Shades, New Stitches.
Perfect Comfort, Perfect Fit, and made to sell at popular retail prices, in SILK,
CASHMERE, NATURAL WOOL, LAMBS’ WOOL and MERINO.

Nﬁ-oom“wmomwm
. WARRANTED §

TURNBULL’S

All our Full-Fashioned p
$
b4

CHP00000 00000000 000000000000

goods have this tab

sewn Ol o

SPECIATLTY :

Fancy Striped Sweater Jerseys and Tights.

The C. TURNBULL CO., OF GALT Limited

GOULDING & CO., JOSEPH H. WEY,

32 Welllngton Street East, TORONTO. 7 Bastlon Square, VICTORIA, B.C.
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STOREY’

" MANUFA(CTURES

Standard for Excellence of
| Material, Fit, Style. Work-
m%, manship and Durability.

GIOWS  Now and desirable
Craveliing Bag_s .

The latest deslgns and newest
> leathers.

Leather Bclts =

FACTORY New patterns and styles of
excellent value. . .

ESTABLISHED 1868.

Durlng the 30 years success of our buslness, we have always been at the front In all

that pertained to improvements In the production of Gloves, Mittens and other goods. We

have brought out new ldeas. We have glven the Trade splendid values—goods which have

possessed style, given satisfaction and long service.

Our representatives wlil call on the Trade In due season. Make it a point to see our

samples before placing your orders. We guarantee satisfaction, and the maximum I value at

the mininum ¢f cost.

TARMNERIES

1. Storey & Son

THE GLOVERS OF (ANADA. i AGTON, ONT.
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SPRING OUTLOOK IN WESTERN CANADA.

PLACING ORDERS LARGE OWING TO RISING MARKET3—A GLIMP3E OF SPRING STYLES
IN MILLINERY, DRESS GOODS, ETC.—THE NEW WHITLA WAREHOUSE.,

— .

-

From T Day Goons Revigw s 8peeial Correspondent.

WinnireG, December 16,
ERHAPS the hardest thing in the world is to get business
men to talk news for a Spring number during the rush

and bustle of the holday season. You call and explain. Oh,
yes, they say, that is all right, but it is too early to talk Spring
number yet. Copy in Toronto before the end of December |
Rubbish, that is far too eatly ; well, if you must have it call so
and so and we will have things ready., You call, but, alas,
things are no more ready than they were a week before. You
call once more and are politely shown around, with the inward
conviction that your guide wishes you in Halifax or South
Africa. Nor can you blame him, He is only trying to do
three days’ work in one and finds the effort exhausting.

The wholesale houses are simply crammed with beautiful
things for Spring and Summer, and the full lines are by no
means all here as yet.

Year by year the retail merchant looks more to his local
houses to supply his needs at short notice, and nobly the
wholesalers are responding to the appeal. The long distance
from manufacturers and from the Coast necessitates very large
capital, the most patient and observing attention to detail as
well as a considerable amount of prophetic instinct, and, as
Mr. Fred. Drewry so well pointed out in his retiring address
to The Commercial Travelers’ Association, these matters
are so well arranged that a man in the remotest parts of the
Northwest “L'erritories buying his clothing from the travelers of
up-to-date houses may wear the same in London or Paris
without occasioning remark and without feeling old-fashioned
or conspicuous.

Although, as already stated, it is too early for very definite
news with regard to the volume of Spring trade, the orders
already pouring in indicate the largest trade in the history of
the country. The advance orders for Spring are even now
far ahead of any previous year at the same date, and the
travelers have not been out for a month. Two reasons are
assigned for this—one, the increased demand owing to the
prosperous condition of the country, and-the other, the rapidly
advancing prices in almost all lines—which urges the wisdom
of placing orders in timec to avoid still further advances,
Most of the wholesale houses here bought large stocks suffi-
ciently early to more nearly approximate last vear's prices,.
but have warned ali buyers that when these stocks are
cxhausted it will be impossible to replace themr except at
greatly increased prices. Never before have travcler§ received
so many advices from tlicir houses as to not selling lines at
pnces first quoted, because they cannot be repeated.

MILLINERY.

In regard to things to be worn, it is, perhaps, well to start
with millinery, as samples in these lines were first to hand.

Suares. —In D. McCall & Co.'s rooms there is nothing
startlingly new in shapes, though the general outlines are more
graceful and less extreme than those of the last Spring season,
Tnmmed goods are, of course, not shown yet, but in ready-
to-wears and untrimmed goods these lines sre full and many

of them very elegant, In ready-to-wears, tam crowns are
much in evidence, and some of these shapes are very pretty.
They are shown principally in fancy mixed braids with velvet
bands. Some show tam crowns of white rice straw with brims
green, black, brown, lavender and white, Rough.riders will
be popular in fancy straws with the inevitable quill. The
Dearborn is a dressy looking hat with large bow at side of
front of colored ribbon edged with straw. The Vendome is a
popular shape for young married women, The brim is rustic
straw, with split straw crown and slight dwoop back and front.
The Newburn is a modification of the tire brim done in rough
straw, There is little change in the style and shape of sailors,

but split straw seems the ficst favorite as to materdal., In

shapes for trimming, turban effects are more in evidence than
for scveral seasons.

TRIMMINGS,—Flowers are very strong, particularly large
silk pansies and foliage, though all varieties are shown. The
straw mounts so popular about 30 years ago, have been
revived, and are shown in combinations of tuscan gauze,
jewelled and sequined net.  Bottiag silk mounts with rustic
edges are also among the novelties.  Ribbons—Taffetas, bril-
liant finish, with drawn work cdges and pastel shades, are the
latest. In piece trimmings, the most effective are the metallic
gauzes, in silver, gold and color shades. Chiffons and bril.
lianturs are all good.

The D. McCall Co. will bave a fine opening early in the
season, Whether any other house intend having a Spring
opening, your correspondent-could not learn.

CLOTHING,

W. J. Peck & Co. report Spring advance orders coming in
rapidly.

Myron McBilde & Co, have already found it necessary to
repeat many of their lines in order to keep up with demand.
In men’s underwear, the line coming to the front just now is
the mercerized geods of all kinds, They are quite as hand-
some and durable as silk, and more sanitary and less likely to
be ruined in the washing. These goods are shown not only in
woven lines, but in the outer satin shirts also. Linen shirts
with silk fronts are popular this season also, and their range
of regatta shirts is enormous. Some idea of their trade in this
line may be gathered from the fact that in one line alone 125
dozen amrived hefe, and they had just maileq a repeat order.

Bicycle goods are strong for the coming season. Coats
and vests of blug 3¥rge, with plaid or striped knickers, will be
the popular style. Linen goods, particularly hats, are well to
the front, . . B

Hosiery.—This house makesa specialty of ladies’ hose,
and the lines shown are very fine. Black and tan predomi-
nate, but they show a specially dainty line of lisle hose, in
plaids and stripes. They find it a matter of regret that they
have to buy knit goods from American markets, as Canadians
bave failed to supply the demand, Men's bicycle hose show
legsin solid black, with colored tops. A heavytrade is done in
overalls, which, owing to the scarcity of denim, have advanced
68 to 7oc. per dozen. As far as possible, the house handle

the union label goods, which give -great satisfaction, Myron
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4 CANADA.

The Productions of our Mills include :

Tweed Suitings—medium and fine.
Worsted Suitings—fine.
Worsted Suitings—coarse, made from Canadian wools.
Trouserings—in both Tweed and Worsted.
Overcoatings and Whipcords for Spring and Fall.
Meltons—fine.
Beavers—fine.
Serges—coarse and fine.

All piece-dyed blues aad blacks are indigo—

Stamped “INDIGO DYED” every three yards.
Everything we make is of wool—we use no cotton whatever.

®
§
We take this occasion to state that, although the prices '
of the better class of wools have advanced during the year
fully 7o per cent., we are determined not to lower our
standard by the introduction of cotton or adulterated ;
materials in order to keep goods at old prices.

Prices as low as consistent with the increased cost
of raw material and of manufacturing generally.

We are constantly designing new patterns and fabrics,
and the ranges for the coming Spring will be found very
attractive. Ask your whoiesale supply house to see them.

We make to order and sell to the wholesale trade only.

ROSAMOND WOOLEN CO.

————— ALMONTE, ONTARIO. §
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McBride & Co. attribute the heavy placing orders this early
in the season to the desire to escape the advancing prices.

DRESS GOODS.

Every year it scems as if the limit of beaaty in color,
pattern and texture had been reached, and yet therc is always
something still more beautiful produced the following season.
This is especially true of the black crepon effects which still
continue to be s0 popular, The latest patterns this scason
show more scattered design in general effect, but with more
closely woven threads, so there is not so much danger of
pulling. The spaces beiween the pattern are silky and almost
as thin as grenadine.  Two of the most popular patterns are
basket-weave and true-lover's knot. Black and white in all
Jines of woollens are very popular, while in coverts, which are
finer and lighter in texture, fawns, sage greens, bluettes and
steel greys are the best shades. Tweels in broken plaids are
especially good for Spring, while French poplins in pastel
shades will be very much worn later in the Summer.

In Summer and blouse silks the colors are all more or less
pastel shades. Oce line of Oriental silks shows asilver crescent
and star on backgrounds of the palest mauve, tuscan, green,
pink, butter shade, and black,

Mercerized cottons, in all designs and shades, lead, while
ginghams, both Scotch and Canadian, the latter as fine as the
former, are more silky than ever. Muslins are dreams of
beauty, but perhaps the best shown is white organdy with
satin stripe, up which run tiny blue morning glorys. It made
one catch one’s breath and think of Summer mornings.

White piques, bedford cords, lappet and madras muslins,
knotted piques are just a few of the designs in white goods
that will be popular. These lines were all shown your
correspondent by Mr. Wilson, of Hobart, Sons & Co.

THE NEW WHITLA WAREHOUSE.

Your cortespondent had the pleasure, the other evening, of
being shown through the magnificent new warehouse just
er1scted by R 1 Whitla & Co., and it is certainly, both for
capacity and convenience in doing business, one of the finest
to be found in Canada. It is situated on the corner of Mc-
Dermott avenue and Artbur street, and commands a full view
of Main street, Its dimensions are 60 x 122 feet, and it con-
tains six flats. The materials used are Indiana stone and
brick, and this, with the handsome plate-glass windows, gives
it a fine appearance. Metallic ceiling has been used through-
out, and, this being painted in light colors, gives the whole
warehouse a biight and cheerful appearance. The shipping
facilities have had very special attention, and there is a
covered platform running the entive width of the building,
which Is large enough to receive several carloads of goods at
once. The entrance is on McDermotit avenue, and is very
massive, with finely designed solid oak doors. On the first
flat, to which it leads, is situated the offices, and on this floor
are to be found fancy colored cotton goods and domestic
woollens of all kinds. The second floor is used for dress
goods, silks, housefurnishings. carpets, linoleums, etc., and
tbe third floor has a beautiful display of smallwares of every
description, gloves, hosiery, laces, and also men’s furnishing
goods. The entry and packing-room is situated on the fourth
floor, and is a fine room, 62 feet square, with splendid light
and ventitation, and every facility for handling goods quickly.
The basement, which is one of the best flats in the building,
is filled with heavy staple goods, and looks as if large prepara-
tpns bad been made for the coming season.

+ The fifth flat has been left unfinished, as far as ceiling is

;onEcx’n-cd. for the present, and makes a good reserve room,
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to be used as soon as the increasing trade demands it. The
large amount of space enables R. J. Whitla & Co. to create
new departments and carry a larger line of goods, 0 that
every requirement of the mercantile community can be sup-
plied. The building is heated throughout by the single pipe
steam system, and has been found already to be very warm
and comfortable. It is protected against fire by being provided
with stand-pipe, and sufficient hose on each floor to throw a
strcam of water at a moment's notice into any part of the
building. No greater evidence of the prosperity and advance-
ment of this firm can be given than in the erection of so finea
building for their rapidly increasing trade, and their enterprise
in providing such accommodation for their business will,
doubtless, lead to further success. Owing to their moving
confusion, dress goods could not be seen, but Mr. Campbell
very kindly took me over the smallwares and fancy goods,
and their name is legion.  This is a season of neck decoration
for womankind. It would be difficult to imagine anything in
neckwear that would be considered outre or extreme,  Ties,
fringed, with honiton ends, chiffon ends, chifion ties, gauze
ties, silk scarves a foot wide and 134 yards long ; lace scarves,
which may be worn for sashes around the waist, across on
shoulders like a fichu ; bow ties, with long ends of white or
colored satin ; four-in-hands, etc. The display made one's
head spin. Then came the long list of fichu effects and
yolk collars in wrought lace, honiton, satin ribbon, and what
not. The effects are beautiful in the extreme, It would be
difficult to imagine a more stylish costume for a pretty woman
than a gown of French grey, with no decorations but a Pris-
cilla fichu in butter lace and dead white satin ribbon.

LACE,

All-over laces for yolks and insertions are shown in great
variety, while the newest style is a wavy guipure effect with
colored spaces between. The laces are all pretty much along
the Renaissance style, and are very greatly in de.nand.

The house carry an immense line in hosiery, and the
French fancy for white hose for women has been taken note
of here, but s not likely to be popular.

READY-MADE SKIRTS AND BLouses.—The blouse is as
popular as ever, and the increased demand for ready-made
skirts seems to warrant its continuance. In mercerized cottons
and crashes these skirts are very good sellers.

I will close by wishing all the readers of Tue Dry GooDs

Rrview a Happy New Year.
E,C. H.

DRYGOODSMEN ELEOT OFFIOZRS.

The annual meeting of the Wholesale Dry Goods Associa-
tion. of Montreal, was held December 13. The president
submitted a report of the business transacted during 1899, and
the following officers were elected for 1goo: President, Mr.
James Rodger; vice-president, Mr, James Slessor ; treasurer,
Mr. George Sumner; directors, Messrs. Thomas Brophy, A.
Racine, R. N. Smyth and Ben. Tooke. i

Mr. R. W. McDougall, who has represented the associa.
tion on the Council of the Board of Trade for the vast year,
was chosen for re-election. On the motion of Mr. E. B.
Greenshields, seconded by Mr. James Slessor, 2 cordial vote
of thanks was passed to the retiring president, who had
occupied the chair for two years, and had taken great interest
in the association.

Fancy striped and spott:d chiffons and crepe de chenes, in
evening shades, are much in demand, and are used both as
trimmings, insertions, and dress fronts,
effect.

with very beautiful
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One of Canada's leading morchants writes: *'l am compeiled toadmit that
the Northway Garment is equal in style and more perfectly tatlored than any foreign- The Northway Garment Is always
made garment 1 ¢n buy.” porfeot in style, fit and finlah.

: We recognize the fact that If Canada is to take her gropcr place in the manu-
i facturing world, it must be done by placing on the market goods that are not only
. the equal of, but just a hittle better than, those made in any other country., Inplacing

‘3 the
NORTHWAY GARMENT

in the hands of Canadian merchants, we do [t believing that we are giving them an
article which they can sell with every confidence of satisfaction to their customers,
and have a better margin of profit.

THIS MONTH e would call pacticular attention to our

All-Wool, Basket-Weave Homespun Costume,
> Fancy Mercerized Lining coat sleeve, box-pleated
e skirt, one of the most perfect garments of the
kind ever placed on the Canadian market.

Our travelers arc on the road, but they may not reach you soon enough.
‘Write us and we will send full particulars.

JOHN NORTHWAY & SON

' 32 Wellington St.”- TORONTO.

. WE PRINT
| YOUR... | WE DO... T
. Printing for 1900 will e all kinds of color printing, Catalogues
"'» zzu‘:g:::ﬁ:y;h:c:::i&’;'t ::;’!Zd:f and give special attention to this & Circulars .
N placed in our hands. ' particular class of work. Folders
i Pamphlets
: - - . Business Cards
Tickets
00 Printing
) Letter Heads
of every description. and
; Commercial .
o Our reputation for doing first-class work {s widely known throughout the Do- WOl‘k |:|
\ 1 minion. We do our best to please cvery customer and that is why our business Of all kin ds. :

has grown so rapidly.

Estimates Cheerfully

THE MacLEAN PUB. CO., umite Furnished. |

26 Front St, West Board of Trade Building,

TORONTO MONTREAL | ***'i”i"i'&'*tﬁ* ’!"i’
i |
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HANDSOME BLOUSE WAISTS

O from the latest FBENOE P.A.'I‘TEBNS
THE

Sailor Collar @@ ~# White Yoke

is in great demand.

is another popular seller.
Made in large assortment. V 2 Made in fifty designs.
A oall when in city will ropay pou. / — Remembor our address for. tho Openings.
// ' '
7,
' N -
w Wi [ | :
N2 44
N -
1 2,

ALL OUR WAISTS

Have the New Pique Collar.
New One-Piece Back.
Made in all Popular Cloths.

Prices, $6.75 to $36.00.
Sitk Waists, $2.50 to $10.00 each.

Newest in Homespun Skirts{ “ "e4.00 to $7.50.

Made in all the latest cuts.

Plaids the Rage—We have all Kinds.
Wash Skirts in 100 designs.

fNovelty crashes Fancy Trlmmed and quues with Insertion.
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FAULTLESS

in Cut
and Finish.

. $7.50 T0 $25.00

PLACE THESE ON YOUR LIST
FOR OPENINGS.

SRS W\ \
ol

TYLE BI2.

IM THE POPULAR

Irish ¢

Plain, Fancy and Plaids.
ALSO

Ladies’ Cloths and Serges.

STYLE 830.

50 Designs, in ocur Costumes, TO RETAIL,

50 Designs, TO RETAIL, . . .
COATS—Cut in six different styles.

£ EXCLUSIVE

In Design
and Patterns.

EQUAL TO BEST ORDERED

WORK.

ALL THE LATEST CAN BE SEEN AT

OUR WAREROQOOMS.

“R
)
N
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D
==
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:/ N2 & )
N \HN

S
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S s

X

N
&

A
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R
STYLE 808.

$12.00 to $15.00
$16.50 to $20.00

SKIRTS—In single seam, box pleat, double box pleat, one-piece and new French

backs.
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M A. I CAMPBELL, President. R. H. TOMLINSON, Manager.
ESTABLISHED (1877,

o THE BRITISH GANADIAN LOAN AND
TSR, IRVESTMENT COMPARY ‘

“SAFE LOCK"” SHINGLES, LIMITED

STANDING SEAM ROOFING, -
S RGE AND SMALL SIDING Head Office: 25 Adelaide St. E., Teronto
0. K. STOVE PIPE THIMBLES, Gapits1 subsoribod - S3E0S 0w
CORNIOCES, FINIALS. MAKES LOANS on all classes of Real Estato Scourities.
Afl kinda of metal goods for all kiods of buildiags. PUROHASES MORTGAGES, Munlicipal Debentares, eto.
Ask for caralogue and estimates. ISSUES DEBENTURES. The Company also receives money on
Deposit, for which Debentures are issucd for three to five years with
THE METAL SHIHGLE & S|nmn 00. lcnllcmx cou‘ponls c:uac(}lxcdi‘ p:l);‘abl_c at its b:mkcixs, free _l?fﬁcépe}?sc.
ergymen, trustecs, and ot !
PRESTON, ONT. .+« LIMITED. chrgx)llum a ha:dy in?cs?mci:ts. ‘:\v;;;) yn:gl:%)c I\?anr:g:srl. will find these

M

. DYEING
Newspaper Information. |DRY GOODS -~ MILLINERY

Dress Goods, Cloths, Tweeds, Drills, Ducks,

\Ve can supply you with the comments of the news:

papers on any subjects that snterest you. Personal Cottons, and Velveteens,
items, political articles; in fact, anything that appears Hosiery, VYarns, Gloves, Braids, Etc.
in any Canadian publication can be b;;rocureiii fr(})]m us. : DYED, FINISHED AND PUT UP. '
We read the newspapers for you better and cheaper
than you could do it yourself. Send a post card for Also FEATHERS, \ﬂl‘g_sr'mi?#g{s;t ﬁ:?ﬁ?}qs' LACES, Ete.
particulars. : .
BRITISH AMERICAN DYEING CO.
CANADIAN PRESS CLIPPING BUREAU 0 um’fo:hnlcal. Chemical Dysrs and Finishers.
Telephone Mal . Board of Trade Bldg., MONTREAL, QUB. SEP EN, Managing Partoer,
¢ ”“ onezusn. 28 i:sant szrcet wseat. %aronto. Principal °°°"'"§§'7 !\!rcg‘:l: g::’l“ggt‘:’t‘o?" 11'213 Jlinﬂuk ?8"'.' &u:b:::

THE FOLLOWING

is a partial list of the
Goods we Manufacture:

The Sun Lighting Machine.

{ spnnkling systent.)

The Beacon Acetylene Machine.

{ immersion system.)

The Simplex Acetylene Generator.

( the best and cheapest
machine made for supplyng a moderate number of light< )

The Duplex Acet(ylene Machine.

the only machine that will supply
both 1aght and Heat {rom one and the same machine.)

Acetylene Gas Stoves and Ranges.

{ for use with the above machine.)

Special Photographic Apparatus.

{ beats sunlight for photegraphy.)

The “Crescent” Acetylene Burner,
Acetylene Gas Meters, etc.

\We also make a specialty of ighung Towns and Villages, for
which we design special apparatus Our goods are all guamn-
teed. Send for catalogue.

The Acelylene Manufacturing uEn“

Head Office, LONDON, ONT.
Capital, $500,000.
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GOOKSON, LOUSON
§ 00, o

Importers of Men’s Furnishings

MONTREAL

NEOWEAR :
ARMLETS COLLARS, all kinds
BRACES CUFFS
BELTS CUFF BUTTONS § -
BATHING SUITS COLLAR BUTTONS s v ""t
CAPS GOLF HOSE 3 . -
CUFF HOLDERS GLOVES, all kinds 3 S “
3 TIC NECKWEAR.
HALF-HOSE, all kinds ; ARTISTIC NEC R
HOSE SUPPORTERS v
HANDKERCHIEFS, all kinds
MUFFLERS, all kinds TRAVELLERS NOW ON THE ROAD.
NECKWEAR, Our Specialty
SWEATERS
RUBBER COATS, best makes Lettel-’ Ol'del's
SI‘HRTS, Endless Varicly in FPROMPTLY ATTENDED TO.
WHITE SHIRTS BLACK SHIRTS Kindly give us 2 trial order
REGATTA = OUTING  « o
SOFT FINISH * Top . (Glad to see you when in Montreal.)

UNLAUNDERED SHIRTS
SHIRTS and DRAWERS

2ll kinds, for all seasons
=z COOKSONLOUSON & 1
TIE HOLDERS y ’
TIES, (We Shine in these)

UMBRELLAS, All Prices 14 St. tlelen Street,
Flen Ble B » + MONTREAL.
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900 - SPRING - - 1900

UNDERWEAR
HALF-HOSE

ut with a very complete range of

- PLAIN, STRIPED and FANCY SHADES in

Balbriggan Underwear

N

HALF-HOSE..
In this department we are particularly strong. Hermsdorf Dye,
Black Cotton ml s heels. Black Cashmeres include our
well-known num bers,

3758, 3759, 3760, 3765, 3809.

BICYCLE HOSE e+ » Again a Drawing Ce%rd with us.

AWAIT OUR SPECIALTIES

MATTHEWS, TOWERS & CO.

73 St. Peter St. . MONTREAL.
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Men'’s
Furnishings

73 St. Peter Street
Montreal

Matthews, Towers
& Co.

WHITE SHIRTS

Our own make. All prices.

NEGLIGEE SHIRTS

Every price and style.

WOLFF & GLASERFELD’S
GERMAN SHIRTS and COLLARS

0222222242222 47

All styles and prices.

VA

Matthews, Towers & Co.

73 St. Peter St, MONTREAL.

Always in stock. §
ENGLISH COLLARS §

$~ww

A28 2% %%
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Men's Furnishings

Practical

wisdom and
keen percep-
tion are neces-
sary elements
to success
in any line of
trade, and no.
where, per-
haps, more
especially
than in the
department of
men's furnish-
ings. In our
larger  cities
particularly,
there are sev-
eral distinct
classesof buy-
ers, and each
must be treat.
ed, not ac-
cording to any
definite rule of
politeness and

tact that can
be laid down in black and white, but as the exigencies of the
case demand, THE DRY Goobs REview has always avoided, as
far as possible, curtain lectures on the behaviour of clerks, and
for two good reasons, Furstly, Tue REVIEW'S experience,
with few exceptions, has been of a pleasant nature in this
regard ; and, secondly, when crdinary good breeding is not
inculcated before entering service in the stare, the clerk is not
apt to benefit much by the perusal of short homilies upon good

conduct.

There are, however, certain points which a master in the
selling art never allows to escape him, and one of these is to
study as much as possible the character of the customer, or
probable customer, with whom he has to deal.  Mistakes are
always liable to occur, butitis surprising how accurately an
old hand can yauge the prospects, almost before the article
has been asked for.

The natural division which at first sight suggests itself
is that between the well to-do and those of more slender
means; but this is no criterion by which to determine the
attitude of the prospective buyer. It requires no ‘‘second
sight** to distinguish the well-dressed man from the poorly
clad, and, as a matter of fact, these two classes don't usually
frequent the same dealer’s store. As to the latter class, the
question of what they really want is an easy one to decide.
They are seeking the very cheapest goods you can cffer, and
can ouly afiord to purchase such. The difticalty is more with
the first mentioned people. They may be subdivided roughly
into three kinds : (1) There are those who wish to make the

best possible show on the least possible outlay. (2) Thereare
those who wish to dress well, but modestly and moderately ;
and (3) there are those who invariably demand the most
costly article, apparently having no other guide to their judg-
ment than the price.

Now, when a man enters the store and asks tn be shown
the best shirt you have, what are you goingtodo? Areyou
going to trot out the most expensive goods you have in stock,
and state the price, assured of making a straight sale? In
nine cases out of ten, no! Just consider. He may belong to
any one of the above named classes ; and the chancesare that
he does not belong to the last. It is by far the smallest class
of the three.  Here is where discretion and good judgment
come into play. Why, then, does he ask for what he does not
want? Well, itisa curious way some people have, and yet
not so curious after all.  His meaning in most cases simply is
that he wants you to furnish him with a good reliable article.
He is imbued with the idea, in some way or other, that unless
he makes such a demand, you will not be properly seized of
the necessity of producing this; and very often nothing is
further from his thoughts than paying a fancy price.

Your object is to make sales, and to make them satisfactory
to the buyer as well as to the house. Consequently, your aim
must be to ascertain exactly what the inquirer really will be
satisfied with, both as regards price and style. Some clerks
have a way, when asked 1f they have not a higher line of
goods than the one shown, of saying: ‘' Yes, but it is very
expensive.” That would strike terror into the heart of the most
daring spendthrift. If agood article has been inspected, there
is little need for such warning. The customer who maintains
a good moderate style, and is willing to pay a good price for
the same, is the most satisfactory in the long run. He is the
steadiest, and the least subject to whims and fads of one kind
and another. He does not try to beat you down, neither is he
continually asking for something you haven't got.

It must be added that among all ranks and conditions of
men are to be found those who are entirely unreasonable ; and
with some of these it is truly hard to deal. A party will buy 2
shirt with cuffs and bosom for §1, and expect that shirt to give
him as good wear as the shirt without either cuffs or bosom,
when he pays perhaps soc. for cuffs alone. Such foibles as
these are common, and a little intelligent explanation on the
part of the clerk would obviate difficulties. Most people
would be convinced on a point like this if the matter were
explined. Here is the advantage in a salesman being
something more than a mere machine to measurc out the
amount of goods bought. An intimate knowledge of the sub-
ject is of particular importance.

A merchant the other day spoke of an instance of unreason-
able demands. One of those people who are always looking
for something they know they can’t get asked for genuine
French cambric nightshirts. It is safe to say there are not
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Tooke's ) Methueﬂ” Puff ..

FOR SORTING.

» *
R i o S e Y e LR, SO

The ¢ METHUEN,” $4.50.

TOOkC BI’OS., Limited anufacturers of
MONTREAL. R » » Neckwear.
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MEN'S FURNISHINGS Continued.

two dealers that carry such a hne , but, as luck would have it,
this particular dealer is one who thinks during his leisure
moments, and one day while he had his thinking cap on it
occurred to him to have a few nightshirts made of this stuff.
He was ready, and produced the article required. ' Oh, all
nght, thank you, ! don’twant any just now, I merely wished
to ascertain whether you kept them.”  This is an example of
the putting on of aurs, which 1s, happily, lLimited to a very
few. Most people have not time for that sort of thing.

Thers is an evil which 1 have seen under the sun. Some
clerks, when anxious to recommend the very nicest thing 1n
ties, or the like, are accustomed to add, *¢In fact, I wear it
myself.”” This, no doubt, seems to them the be:t guarantee
of good taste and good quality; but it is a dangerous state-
ment, and a touchy customer may easily take umbrage.

The Americans are great people, great busi-
ness people, that is to say ; and they are
never satisfied unless they have something
newer and better than anyone else.  The quality of newness,
however, seems to attract them rather thin that of reliability.
They are apt to run to fads, Anything at all to engage public
interest and attention. ‘There are always some novelties being
brought to notice, which will be of untold and extraordinary
benefit in every way. American dry goods and men's furnish-
ing papers have been speaking of some novelties in the shirt
line that were likely to have tremendous sales, Among these
are the *¢ Ventilated®' shirt and the Suspender”’ shir,
Both these ideas have been experimented upon before, and
found wanting in practicability. The ' Ventilated ** shirt was
tried some years ago, and did not take. The idea is that the
circulation of zir will prevent the catching of cold. The shirt
is made of lightweight material, wilth plaited bosom, and
underneath each plait isa netting which permits the air to
circulate. As to the * Suspender ' shirt, certainly there would
be a convenicnce in the doing away of suspenders; but a great
many dealers are sceptical as to its utility. Speaking of these
goods, a leading trade journal across the line, says: * The
features are so new and so practical that there is no doubt but
that all the buyers of men's furnishing goods who are anxious
to introduce a quick-selling novelty will place orders on these
shirts for the coming Spring.'” Whether the proposed articles
can lay claim to either of these quahfications is a question.
For all the talk of our taking our fashions from New York, 1t is
a noteworthy fact that a large part of our city trade is done
with American customers, which goes to show that we are not
so very far behind as some would like to make out, and there
is no reason why we should fail to be as far ahead as anyone.

Overdoing
New Ideas.

General opinion seems to indicate that the
fashion of loud stripes in neckwear, which
has obtaned to such a large extent recently,
1s on the wane, and that in its place will succeed that of set
figures. Surah, repe, grenadine, and basket-weave grounds
are gaining steadily in popularity, black, purple, national
blue, and jack red being the principal ground colors. Tooke
Bros., Limited, Montreal, are showing a large range of these
new goods for Easter trade. While flowing ends are still in
favor, there is considerable demand as the cold weather comes
on for puff ties. They serve the purpose, to some extent, ofa
cold weather scarf. Tooke Bros.' ¢ ifethuen ™" bas the effect
of the * Imperial,’” and is something new for sorting. Lately,

Hints in Easter
Neckwear.

for Summer goods, cotton has been the material in preference
to others. Thereis now a feeling that cotton goods in this
department are dead. Those who have returned from New
York state that such 1s the case in that city. Cotton goods
are being replaced in the United States and Canada by silk
flowing end ties, or handkerchief scarves.

Styles in neckties change very rapidly, and some dealers
have felt in the past that, in order to be strictly up-to date, it
was necessary to import from the New York market. This
was very true, but it is now prety much a thing of the past,
and Canada is able to hold herown. It is said that those who
imported during the past season gained practically nothing,
and many merchantsclaim that they can keep equally as close
with the tmes by making their selection from wideawake
Canadian manufactusers, and get better value for their money.
Tooke Bres., Limited, are giving this branch of their business
special attention, and there is always to be found in their
extensive range the latest styles. They claim that no dealer
will be behindhand, who selects his shapes from the handi-
work of their designer.

The ¢ Tandem,"’ or double end tie, introduced by Young
& Rochester, London, Eng., is of the flowing end handker-
chief style, but, coming in neater designs of stripes in various
shades and widths, the ‘*‘Tandem® can be tied with plain
koot and stripe ends or stripe knot with plain ends. It
has been a great success in England, and is selling well here.
Best shades are black with white stripe and black with red
stripe.

Toronto wholesalers express satisfaction with
the outlook for Spring. Buyers are placing
their orders early on account of the advanc-
ing market, and the better feeling is responsible for the turning
of the demand towards goods of higher quality. The Wyld,
Grasett & Darling Co., Limited, state that in underwear for
Spring fancy striped goods are taking hold of the market well,
In balf-hose, black cotton hose with natural wonl feet are
gaining favor because of their hygienic qualities, though fancy
stripes, checks, and spots are also in much favor. In shirts,
moderate colors in stripes and checks are the prevailing styles.
Negliges are being made this season with cuffs attached or
detached, the latter being called for consierably of late. The
collar to be worn with this shirt is the high stand.up, turn-
down, lock-front, with round corners. This house is showing
some very fine sweaters in heather mixtures, fancy stripes and
checks, both for men and boys. They are also showing a
big line of umbrellas for Spring in Congo, boxwood, and horn
handles. Some of the lines shown have fine sterling mounts.

Trade ltems in
Men's Wear.

I am going to give a personal experience as
a basis for some remarks. I went intoa
really first-class furnishing store, and
ordered a pair ot trousers which I wanted for the evening.
Before choosire 1 asked if they could be delivered before 7
o'clock, and as assured they could. After choosing and
arranging for them being cut to suit me, I again inquired if
they would be delivered in time, sure, and was promised that
there would be no difficulty, that the trousers would be in my
house in good time. I went away content, for the house is
fully reliable. I had an engagement at 8 o'clock, but when
the clock was within 10 minutes of that hour the trousers that
I depended on were not there. 1 hadn't another pair that
were entirely suitable for the occasion, but the engagement
had to be filled, and I had to use the most suitable ones 1

Who is to
Blame !




NEEKWEAR SHITS, liun:nWEAR SHOES,
Wasts W ;i’fi““gpsn&f UMM R Ewmmu ET.

A FEW OF THE MANY" MAKERS AND
RETAILERS NOW USING THESE LABELS.

J.LaM. JAG/J‘;S Co.,

(INCORPORATED)

ELM SQUARE BUILDING,

ELM ST. near BLEECKER, NEWYORK

WRITE FOR SAMPLES AND PRICES.
SIG S <) W RO
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Having made arrange-

rescC t ﬂ ments early for Woollen
ran&n . Yarns for next Autumn

Season

S. LENNARD & SONS

DUND VOI\B!):*"
NER BEFRF_.

- |

The Richard L.Mwm r A
ToN®0, " '/);ﬁ/
SOLE s&ims AGENTS. \ A

as the demand for this class of goods is

annually increasing, and Fleeced-Lined Underwear is here to stay

... THEH. ..

PETERBOROUGH UNDERWEAR (O

OF PETERBOROUGH, LIMITED,
are preparing for AUTUMN 1900 by doubling their capacity, and will be

offering the best values and variety of production in the market. Make
a point of seeing our range before placing.

The Richard L. Baker Company,
Toronto,

SOLE SELLING AGENTS.
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of Woollen and Worsted Hosiery 4%

as manufactured by

3 Goderich Knitting Coy

is admitted by all those who have tried it, to be the most perfectly made goods and best values in the trade.
The only way to feel sure that you are getting MapleCLeaf Hosiery, and the best values produced by The Godench Knitung
ompany, is to

HEM DIRECT ichar
gg(\; r; AEW MIEI!.L The RlchaldThOg?(l’(cr Company,

through their agents,

“The true course of business to-day is divect from
Manufacturer to Retailer.”

THE RICHARD L. BAKER COMPANY

Manufacturers’ Agents
Commission Merchants

24 Wellington Street West, - Toronto.

REPRESENTING MANUFACTURERS OF . ..

HOSIERY AND UNDERWEAR

DIRECT TO THE RETAIL TRADE
THROUGHOUT CANADA.
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MEN'S FURNISHINGS—Continued.

could get. Next morning [ went to the furnishing house, and
asked the clerk where my trousers were. He opened wide
his eyes, and exclaimed, **Why | —\Vhere ]—Didn't you
get them?'* A short hunt discovered the trousers by the
cutting-room door, Pinned to them was a card: ‘*By 6
o'clock to-day, sure.'’ The cxplanation was that the clerk
had left them in the regular place for the tailor to fix them, and
trusted to this card to make their delivery certain.

That there is something wrong in such a system is self-
evident. The clerk, I feel sure, meant that his promise should
be kept. The tailor, I suppose, never saw the card marked
«gure.”” But the mistake could easily have been avoided.
In a business where it is possible, a clerk who sells any article
under a promise should personally see that the promise is ful-
filled. Justice to his own reputation as well as that of the
house demands 1it. Where it is not possible for um to person
ally follow up the sale, the house should bave soine arrangement
by which special requests should be looked after. Atlany
rate, a clerk should never make a promise unless he is certain
it can be kept.

I believe that more ingenuity andjtimehave
been spent on the construction of sus-
penders than on any other article of a
man’ outfit. New ideas have been worked out by cunning
inventors, and the
modern suspender |
is a combination TR

of skill, craft and 1 o

unuinng 1ndustry. '.:I i *
Take the case of
the Manhattan
vquick cast-off
buckle, the work-

Ingenulty in
Suspenders.

“shoigly
>~
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Messrs. Cookson, Louson & Co., Montreal,
report that they have had an exceptionally
good year in all their lines, but more par-
ticularly in neckwear., The fact that they have created, to a
large extent, their own designs, and that these have proved
taking ones, has led to a tremendous run., They claim that
for Spring the same stripe effects that they have been showing
will agaigrecule, and the trade will be pleased to learn that

The Outlook
for Spring.

The Dominion Suspender Co.

they have reordered these stnpe designs 1n vanous comtuna-
tion pring trade. These new goods will be shown

the new year.
e shapes most in demand are flowing ends, puffs, gradu-

ing of which is ; ik - atdk and handkeichief scarves. There is no doubt, however,
pretty well indi- || 1 = th Spring months the bow and string ties will come
cated by the (S m@e inte’prominence, as these shapes show to advantage the
accompanying '-'-{-_.(6"-,-‘,_ refftta shirts which are always worn very generally, The
illustrations. This VN ?:, <) eyl season will be a great one for ladies’ neckwear, it is

device is a good

example of the \
ingenuity to which _@ V

1 have referred in :
suspender-making. Y
The inventor : S
wanted to combine
simplicity with
strength and neat &
appearance, so he

fashioned an article

which would oper- Royss
ate with a touch of NN
the finger,be easily = &
recoupled, while X
the harder the pull B
the closer the
catch. Thedevice R
is now being shown

in Canada by the
Dominion Sus- The Dominton Suspender Co.

pender Co., on the suspenders with the trade mark **D,’" and
every pair is guaranteed.  This company have the sole right
to use the patent in this country.

r o
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ted, in the different combinations and styles, Messrs.
Cegkson & Louson are showing novelhies in this department
fogSpring.
==3\fr. Hutchins, who travels for Messrs. Cookson & Louson
t Maitoba, the Northwest and British Columbia, was
irQfon for a few days about Christmas, before starting out
aR8in on his rounds. He expressed himself as well satisfied
with the business done. By far the largest and best sales are
thdse in British Columbia, Itis well known that the people
of€hat Province are well off and will nave only the best goods.
E the miners, who wear rough enough clothes while at
¥ ¢ most particular when ‘‘on parade.’ Those who
have rteturned from the Klondyke tell us that there on a
Sunday the miners are to be seen arrayed in most stylish and
approved costumes. The price of an article never bothers
them. In fact, they won't buy cheap. )
The Source Apropos of lhe' men's furnishing trat?c in
of Style. the Northwest, it may be noted that Chicago
has hithertoo borne, and does still bear,
somewhat the same relation to Winnipeg as New York does to
the eastern cities. A great many Chicago travelers come
every season to Winnipeg, and, of course, there is closer con-
nection between the Pririe City and Chicago than between east
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Renew Your Youth by Wearing

TOOKE'S

SHIRTS, COLLARS and NECKWEAR.
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REN'S FURNISHINGS—Continued.

and west. Notwithstanding that such Is the case, circum-
stances show that Canadian houses are more than able to
compete with their American neighbors. The large share of
business falls to houses on this side. This may be partly
accounted for by the fact that Chicago fashions are apt to"be
rather more daring than Canadians, as a rule, care to adopt ;
more o than New York fashions. Besides, as is pointed out
clsewhere, it is quite possible that our own firms can ascertain
and suit the taste of Canzdians with their own ideas and
designs fully as well, if not better, than by following strictly in
the wake of American and English styles, Both of these
sometimes nced a little adaptation, and that is where there is
opportunity for Canadian enterprise.

—

What Have Very little of novelty during the past month
Been Selling. was to be seen inmerchants' displays. ‘That

is to say, really new things. Of course, the
Christmastide brought an extremely gay appearance to windows
and stores, and the usual methods for attracting public atten-
tion have been followed. A noticeable feature has been the
wide use made of price tickets, and the display of goods sped-
ally suited for Christmas presents.  There is, perhaps, no
atticle in the stock of a haberdasher that sells so well during
the holidays as the umbrella, and merchants report tremendous
demand for both ladies’ and gentlemen's goods in this line.
Everything in the windows has had a tendency to brightness.
The neckwear exhibited has been particularly showy, Fancy
vests, smoking jackets, all manner of toilet utensils, gloves,
walking sticks, and (needless to say) neckwear have been pro-
minent. Owing to the mild weather the sale of scarves has
not been what it might have been had the temperature been
Jower. Indeed, the holiday trade has suffered considerably.
For, although there have been 2 good many fine days, rain
and cloudy dull weather has intermitted so constantly thaia
bad effect has been produced. Apart from the difficulty of
comirg in from subutban or country districts when roads are
not in good coudition, there seems to be a great deal simply
in the ¢*feel** of sharp, frosty air which urges the public to go
shopping and spend money. The continued mild weather has
also ha? an effect on under flannels, etc. When the cold
weather starts in early there is always 2 heavy demand for
these goods; but, when the season becomes far advanced
before there is actual need for a change to heavier clothing,
many prefer to patch up their last year's garments and make
them last the remaiader of the Winter. Wool men report 3
noticeable tendency in this direction. Some displays of under-
wear have been somewhat conspicuous by their absence.
Dealers have gone in extensively for decorating their windows
with Christmas specialtics in the way of toys. Whether this is
advisable or not is open %o question. Thereis no doubt that
the window attracts attention, but men's furnishing-ware is
quite as popular about Christmas time as any other line,
and it seems 2 needless step to take up eatirely divergent
. YHnes, Nodisplay can be more taking thanths haberdasher’s,

" and the range gives scope for infinite resources and ingenuity"

" {n the effecting of novalty, variety and attractiveness.
some things noticed were:

ocha sitk-lined gloves, $2.

Osxford mufflers for ladics’ wear.

Sulk suspenders, leather ends, $1.95.

Real Guyot's braces, 5o

iath *ausels ace th ST

HADJRETCHIEy-—dICA 3 HCHist et Al
imtial sitk,

Seamless lingd kad gloves, $1.40, 350 lined doeslun, $1.10.

Dent's fing Scoteh knit gloves. g5e. also fur-lined mitts, $1.35.

Among

0 ner mer’s
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Stylesand colors for the coming two months
{n men's neckties are no longer in doubt.
The shape is the long bias-pointed end,
flowing end cut on the bias. The color beyond all doubtis
purple in its different shades and different combinations with
black and white.

The patterns of silk are bold stripes and checks. For the
popular demand, all otber shades, patterns, and shapes are,
for the moment, swept aside, and everything is focussed inthe
one direction, as above mentioned. While one may speak
with almost absolute certainty regarding styles and colors up
to April 1, from that on it is a blank, and all prophecy is
purely guesswork.

It is generally thought that the kerchief ties and lightweight
bordered goods will sell when the hot weather comes again.
No doubt, this is right, but the styles, colors, etc,, will
undoubtedly be very different to what sold last season, and
the retail furnisher would be well advised who waited to find
out what was wanted before be bought, as buying on guess-
work, in 2 fancy business like neckties, often ends disastrously
for the retailer who has been overpersuaded.

The initial handkerchiefs have bad a large
sale. They are, of course, specially adapted
for-Christmas trade.

Men's furnishing houses are now taking stock, and pre-
paring for reception of Spring goods.

The Berlin Suspender and Button Co., of Berlin, Ont.,
owing to increase of business, are putting up a new factory
which will give them over 10,000 square feet of floor space
more than they had before in their old premises.

Thomas Norman, representing the firm of Caulfeild,
Henderson & Burns, wholesale en's furnishings, leit Toronto
the last of December for New York, and sailed by the Oceanic
for the European markets, where he will buy for next Fall's
trade.

The names of people and places that are becoming famous
through the war are being inevitably employed for the uses of
advertisement. The other day a London shop window con-
tained ¢ Methuen®' hats, and a set of ties wére displayed
which, presumably, not content with being 2 la mode, took
the comparative title of 2 1a Modder.

A leading manufacturer and wholesaler, the other day, who
wished to ascertain whether his advertising in THE DRY
Goops ReVIEW was making the proper returns, inquired of his
traveler : ' Doyou find THE DRY Goobs Reviw of any aid
to you in your work?” ¢ Wel, rather 1" was the answer,
1 find itin nearly every store I enter, and our ads, are always
noticed.' This was with reference particularly to the western
country.

Men's Neckties,

Notes.

—————————

The Cloak Manufacturing Co., ll the attention of the
trade to the fact that they bave registered a trade mark for
their garments, as will be scen by their announcement elses
where, and that they propose to advertise this brand, thus
causing a demand for it amodg the customers of the retailers
who handle it. Every individual garment is ‘branded, so that
there can be no mistake 2bout it. The brand is *The
Victoria, Tailor-Made."

There is every indicsasion of 2 continued and increased
demand for insertions in guipure, valenciennes, and guipure
and val combinations. Black mercerised all-over lace, with
jnsertions to match, arcalso a stnkng feature in 1ace novelties.
and are very sthactive trimmings.
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17 Front St. ., TORONTO. +* ¢ E.
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GUR SPRING STOCK OF ——emmm. S

4 is the realization of an ambitious desire to give customers goods of legitimate values,
. 3 . Represented by the latest of Silks and shapes, in Puffs, Four-in-Hands, Club Ties,
Bows, and Handkerchief Squares.
; Shirts . . . |
2oth Century designs, 1n Summer Negliges, of Madras, Percales, Fine Zepbyrs, and Silk

and which are submitted to those who sppreciate straightforward representation.

Exquisite Neckwear

Fronts, Shield Bosoms, in the-latest design of fine percales.

White Shirts in all staple grades of Full Dress and Unlaundered. Black Sateen
and Cotton Shirts ave a special line with us. See them!

[——_ o= et
Lot i, . A . .

T TOTOR, P I T 7 1 g ‘.f.~_
JEE o .
. .Y N R

Clothing and Overalls .

Having paid the most rigid attention to the newest fabnes and correct styles, both in s
regard to cut and patterns, we are showing for your inspection a complete range in

every detall, comprising Fancy Vests, Summer Coats and Vests, White Duck Coats
and Trousers, and T'weed Bicycle and Outing Suits.

Neckwear, Clcthing and Shipts are all our own manufacture, made on the
premises.

Tke increase in every department having necessitated the acquisition of two
adjoining flats, we will be in a better position than ever to execute orders promptly.

Our stock is replete in all lines pertaining to Men’s Furnishings, and we wish partic-
I ularly to call your attention to our

v s eyt

Hosiery and Underwear Department

a branch in which we excel, and have a name for.

Men’s Balbnggan, domestic and foreign, Lisle, Merino, Natural Wool and Cotton
l Underwear, in selfs, stripes and fancy weave,

Hosiery, domestic and foreign, in Men’s Cashmere, Cotton, Lisle, and Natural
Woo), in Black, Tan, Vertical and Horizontal Stripes and Embroidered Effects.

I Our travellers are now on the road and solicit your careful inspection.

LETTER ORDERS CAREFULLY AND PROMPTLY FILLED,

- CAULFEILD, HENDERSON & BURNS

|
.. TORONTO. l
- S e i =9

.
L 4

-
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st things to engage  your
e ovt [ li [ gunn! w-»l’l\ fnl’
oo v stardd and voo well not

coodd e Tonpths of Wress

-
Pl are wrsalabie beoquse ot

[
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PN ooare sy thowsends of doliarsto e dny ;, ods
. == sl ge el e b Cansda every yesn, by dyeng
. R theear oo os b b0 i St .'n}..«»‘-.‘tl e shiades or some Ko od
“ staple shade
T Uut e thonis ol '.o.i\}....b' the w ot oare such that ghe b’n-:d\ g tadk
I witu yout shaves as though they wore vew from the cases
I Write us for any further particulars

R. PARKER & CO., "Hitacas. TORONTO.

787 791 Yonge St

!
I
i
I
I

[

Lash and Package Carriers.

\/

I
T @iJ‘Jltu“ & }uv\g sitler

s

STORE SERVICE METHODS.
Pachage and Cash Carriers, Pncumatic Tubes,
Cable Carriers.

»,“\ Yo od LN v NO CONTRACT TOO SMALL NONE TOUO LARGE.

n
~s T

€,

F;—*— . E Seno tor

THE HAM!LTON BRASS MANUFACTURING CO., umites

HAMILTON, ONT DEC . 'anp
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Toronto Warchouse and

Cor. Bay and Wellington Streets.

Head Office:



Montreal Warehouse

JAMES SLESSOR, Cor. St. Helen and Recollet Sts.
Resident Director.
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PRACTICAL STORE FIXTURES

PRACTICAL RIBBOR CABINETS

MADE IN EIQHT SIZES

=2, iﬁ'xm’e,m
E‘-\' _A\BE w.m

NO 4 CABINET
Prico L-st of Ribbon Cabinots

Nou S s T
No | Hize &sv 15327 10 lnnn N rnln i
~ PP TN D Y S R

N i 0 P R VP ~ I

Nu ¢ Sz Deoovw e ~ IR
NG B Nze MaS At 40 tuaes N T aintnen
N B Mo Nt 318y 1 e e S wue
Nt B Pz ;i dT A4l ot N iteen

PRACTICAL REVOLYING COUNTER
AND FLOOR FIXTURE.

- Show me¢
that
bort
pleve !

S

KBS
Ntk
1P

NO LIFTING
OR TIPPING
UVER

PR . ia g Hoagta § feet 6 100 hpy 0 80
caafuer Frsiunt el mu Hoght 4 sy - U
samafia s v ovinae s W e oand b . & a0

60LD BY JOBBERS OALY.

w rite for catalogue ¢ Practica) Store Fistures

£ A. N. RUSSELL & SONS,

Manufacturers, ILION, N.Y.

BOBBINET RUFFLED CUKTAINS.

Up-to-date Windew Drapery

Manhiutadtured 11y

Prime & Rankin, Toronto
\22 I'RONT 8T

Sam
the

19 seDt to
rade

- LINENS
»

‘ ¢St

BUY NO X

Prices are steadily advancing.

‘u(ll-l!\ 1ll|1 l ‘.:ul‘n\g ll’n"‘

For Dy

direct from the oW

manLtactafers  at

il prices

()I’dt’fs l-ii\(‘l) foor |mpurl, or .'»i:< \! from
stoch warnted 1n Toronto, by our Cana
dun representatives,

PRIME & RANKIN

22 Front St. West.

Brookfield Linen Co., Limited

BELFAST, IRELAND.

£ o e e+ e e = b

-~ o

Carae
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Manufacturers of

Ladies’ and Children’s

Underclothing
Baby Linen,
Children’s
Dresses,
Skirts, etc.

Write for our lllustrated price

v
X
H1st (230 pages). Malted free ih m\lf\\\\:\
on recelpt of trade refsrenco. il § //"/7 A R

31 OLD CHANGE, LONDON, Ene.

Factories: London and Londonderry.
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WHY BRITISH MANUFACTURERS
HOLD ALOOF.

~HE question of duties chargeable on commissions is only

a phase, and a comparatively unimportant one of the
larger question of the tariff * This is a question which most
vitally affects our whole trade relations. The Dry Goobs
REVIEW has always taken a strictly non-party stand on Gov-
ernmental issues, its aim being to advance the best interests of
the business men irrespective of personal or political consider-
ations. This, indeed, calls for no boast, as where no benefits
are expected no clamps are put upon independence of speeck.
As a matter of fact, we do not seem to have in Canada two
policies, especially with regard to commercial affairs, Itis
just one continuous hail of abuse, from whichever side happens
to be in Opposition, rained upon the party in power—for what ?
forsooth, because they have stolen the others platfurm. What
an exhibition of ignorant ill.temper | Imitation is the sincerest
flattery, and 1t would be well if this were recognized. If
nothing worse can be said of 2 Government than that they are
doing what you proposed, better join with them in bringing
matters to a successful conclusion than stand by and gibe.

Unfortunately, the one policy which has been pursued by
one Parliament after another has been one of fickleness and
uncertainty. Now, if there is anything which is detrimental
to Canadian commercial interests it is such a policy. True,
Canada has not gained quite such a reputation as the United
States in this regard ; but the British manufacturer is very
doubt(ul, and has only too good reason to be, about the
stability of our trading system. Cobversation with represen
tatives of large mercantile and manufacturing houses in
Britain elicits the fact that it is not high tanff, low tariff or
middle-sized tariff that forms the chief consideration, but an
assurance of some basis upon which might be built up a satis-
factory trade. * For goodness sake,’”’ it is said, *‘fix your
tarifi and then stick to it."" The question asked in relation to
the present favorable conditions is: *‘Do they represent the feel-
ing of the country, orare they simply the result of a party move ?
In other words, have they a commercial basis or have they a
political one? If the former, the opportunities for advance.
ment are incalculable. If the latter, next year may see an
entirely different state of things. The Britisher's complaint
against the United States has always been that immediately
he established some particular line of trade there, somebody
is ready with a bill which is calculated to limit and destroy its
interests. And the worst of it is that his opinion of Canada
has been similarly affected. The proprietor of one of the
largest advertising firms in England recently stated in this
connection that in money outlay, even Egypt ranked higher
than Canada. The cause of this was nothing else but fear
lest some radical change in tariff arrangements might at any
moment put a new face upon the situation.

Surely it is time that all excuse for such circumstances
should cease, and it is to be hoped that we have arrived ata
point where confidence may be placed in Canadian trade.
We are, of course, a young country, and in a young and ever-
changing and developing Dominion such as ours, one must
not expect to find the same cut and dried and steadfast modes
which obtain in olderlands, The rapidly changing conditions
do necessitate modifications ; but let it be our aim to place
ourselves in a position where British trade will not need to be
invited, but will seek us of its own accord. X.
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“Puritas”
Comfortcrs

Regular price, $23.00,
Sale Price, $15.00 perdoz.

e

We have sufficient cloth to make
only 200 dozen of these comforters.

Five hundred dry goods merchants
in Canada sell the * Puritas” Com-
forters. If each one of these only
took five dozen, we could not supply
one-tenth of the demand. Early
application is, therefore, necessary.
This is a bona fide offer, subject to
goods being unsold on receipt of
order. First come first served.

For particulars and sample, address
the secretary, mentioning * January
Bargain.”

The Alaska
Feather & Down Co.

Limitod
297 GUY STREET

MONTREAL.
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Hundreds of Thousands
of “DORCAS” THIMBLES

are now in daily use.

They are
undoubtedly
the most

popular
thimble
of the day.

el HORNER'S
) PATENT.

Made in three parts, the inner and outer being of
silver, and the intermediate, steel.

DO YOU STOCK THEM?

FOR SAMPLES, QUOTATIONS, etc., write

Ho PEARC ) c::é:'r',m TENMPLE BUILDINGS, MONTREAL

Manufactory, Northgate, Halifax, Eng.



' RYLANDS & SONs

MANCHESTER, Eng.

v L

~

Catton Bleachers
Spinners
i + v+ e . SR T T :"":' fanan N ;";_.
~ RS RO St "
Merchants . sislentiier ok ooniliiits s SRR AR S, 07 Dy
Inid{s8g ,
splamgband } eeires P
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Finishers

Manufacturers

LONOFORD DUILDINGS, HANCMESTER. (NORTH EAST viEw)

Makers of the Celebrated Dacca Calicoes and Sheetings

WORKS Heapey, Gorton, Wigan, Chorley,
il Longford Works, Swinton, Crewe, Bolton . ——cssnmm
N "

Capital, $14500000  Employees, 12000

LIST OF DEPARTMENTS:

Plain Dress Goods, british and Foreign ~ Bleached Calicoes, Sheetings
Fancy Dress Goods, eritish and Foreign  Oxfords, Harvards, Galateas

Silks and Velvets Dyed Linings

Velveteens Floor Qilc!oths

Irish and Scotch Linens Laces

Table Damasks, Prints and Cretonnes
Towels and Tray Linens Shirts, Underclothing

Muslins, Curtains and Handkerchiefs Ladies’ Blouses

Flannelettes, Hosiery Boys’ Blouses and Sailor Suits

Flannels and Blankets, Quilts Umbrellas, Gloves

Smallwares, Haberdashery and Trimmings.
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Save Claims
for Damages

Ly nsisung on all Spring
Dress Fabrics being

PIRLE Finishec

Then they will not cockle or
spot with rain,

Particulars from

E. RIPLEY & SON

Bowllng Dyo Bradford, England.

The Latest
Discovery!

"MONODYE

Hose and |
Half-Hose

L ves All-Wool,
“THE QUEEN,” e Y ~ i e AW,
QOct. 21, 1899, says. ' : ; \ D% o

“Cartwnght and ‘ L A / £ .
Warner’s new ‘Mo v L7 U 3

will not, after wash - GO

ing, assume the S -~ .

nundescript  green
ish hue which often

Although pure wool, will not change
colour 1n wear or washing.

makes cashmere . . S/
stockingslook shab- By
by long before they ‘,'//’ Canadian Agents:
show symptons of L
H » L
earing . 7 R.Flaws & Son

./;-'T//

g
)" Pars= /./_:/ H:ﬁﬁl&?g&g‘g'dlng’ TO RONTO
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DIS FIXTURES - KIND

SN 00 0

during Jan. | A
FOR CASH {1 &8

Made in Oak,
highly finished. JId
Sizes, 2106, §

e Niinkivt Order at onoce
R =Ny to seoure discount. J

No. 2, regular price $13.50,

NOW $i0.80
No. 3, regular prico $18.50,
NOW $14.80
Ho. &, regular price $23.00,
NOW $18.40
No. S, regular price $26.00,
NOW $20.80
%o. 8, rogular price $30.00,
NOW $24.00
’r T 1 MANTLE
Y RACKS

Revolving,
86.50

Straight,
8i :gle, §6.00

. Straight,

Dorble, §8.50.

TRIPLICATE, DUPLEX, and SINGLE.

BEST FRENCH PLATE

BEVELLED or PLAIN.

Quarter Cut Oak or Metal Frames.
W Latest Designs at Close Figures.

Wax

Figures
in cvery vatiety.

Attitude
Figures.

FIRST QUALITY
HUMAN HAIR. ¢}

Papier Mache Forms K R
Men's Figures R
Boys' Forms e L

Chides Foms 11g1) ENT SALESMAN.” Y

MILLINERY AND KAT STANDS, SHOW CASES, WINDOW FIXTURES,
NICKEL-PLATED S8TANDS, Etc.

CLATWORTHY & CO., TORONTO, ONT.
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ADVANOING POPULAR-PRICED LINES.

ONE hears much of the bigher prices from manufacturers
and wholesalers, but what is the retailer doing about

them ? Is he taking the natural advantage that the state of
the market should afford him ?

Roughly speaking, wools have advanced from 25 to 75 per
cent. since January, 1899, cotton has advanced, wages have
gone up, and, in fact, everything has advanced. Now, the
consumer knows perfectly well that he must pay more for his
goods sooner or later, but he will naturally stave it off as long
as he can find a merchant weak enough to stick to old prices.

in the case of such goods as hosiery, gloves, etc.,
the lines retailing at what are called popular prices can
no longer be offered in the same values at the old
prnices. Thatis clear. What has been sold for 25¢. must be
30 or 35c.. §oc. lines must advance to 6oc. or more; 75¢.
lines must be 1, and §1 Lines must fetch $1.20. I you offer
oid nnes at oid puces, it 15 doubtfui «f the customer mll beheve
you. He or she—espeuaily she—knows all about the advances,
and, 1f she is any judge of materials and values, must also
kaow that 1t 1s sheer impossibility to offer as good goods at as
low figures.

There are, no doubt, difficulties in the way. Competition,
for instance, which makes it difficult for one merclant in a
town to raise prices when others don’t. Or, there is the fact that
25, €0. 75¢., etc,, are convenient_sums to pay out, while 30,
60 and goc. are not. It may be necessary for some trade and
in some lines to keep goods which can *be offered at these
figures. But they are necessarily inferiorin Quality, and the
customer may as well know it at once.

JAPANESE SILKS IN DEMAND.

Like almost everything else in thedry goods trade, silks are
away up this year. The raw material, which was $3.95 per
1b. a year ago, has advanced steadily, until now it is $5.75
per 1b, Silks are proportionately high, Yet, there is no
diminution in the demand. K. Ishikawa & Co. state that
corded Japanese and plain habutai silks are being heavily
ordered for Spring.

On account of opinions gathered from travelers, and of the
general state of trade, this firm are looking for a very big
trade, and have msade extensive preparations for March
business.

Their goods are already commencing to come into their
warchouse, so they will be ready in good time for the season's
deliveries.

HAND AND POWER KNITTING MACHINES.

On page g2 of this issue of THE DRY Goops Review will
be found the advertisement of an old and reliable firm,
Creelman Bros., of Georgetown, Ont., Canada, who have
enjoyed a long and successful careerin the manufacture of
power and family knitting machinery. Success means more
than money-making. This firm have been hard at it for over
a quarter of a century, with highly satisfactory results. Their
27 years of experience must be very valuable to themselves
as well as to their customers, who can rely on receiving first-
class goods at reasonable prices. Long experience and first-
class facilities make this practicable, The equipment of their
{factory with the most improved machinery, spacial tools, etc.,
enables them to make prices that draw trade from all parts of
the world.

Scamless-hosiery power machines and family or general-
purpose machines are their specialties. They, however, make

- made in the

_style. They are

many lines of special machines, such as shirt and drawer rib
machines, rib-vest, jersey, sweaters, fancy-pattern.machines,
bicycle-hose machines, plain and fancy mitt and glove
machines, etc,

The prices of their family machines range from 810, $15,
$20, $25, $30 and upwards, according to style of machines, A
good family machine will cost from 820 to $30. At this very
reasonable price, no one need be without one. They are
invaluable as a family machine, as the whole family can be
clothed from head to foot with the very best lamb’s wool
underwear, seamless hosiery, etc. This should be a valuable
agency to anyone taking up unrepresented territory, such as
Australia, New Zealand and other foreign countries, for these
valuable and reliable machines. Catalogues and full informa
tion can be obtained from the above firm on apprcation.

NEW LACE EFFEOCTS FOR COMING TRADE.

Messrs. Kyle, Cheesbrough & Co. are introdading some
exqusite Jace effects in robes and all overs. They promise to
be a leading
feature in the
coming sea-
son's trade.
These robes
comprise the
full quartity of
material for the
skirt, waist and
sleeves, and are

lats shapeand

worh- ,over a
costumeof plain
material, in
colors or
black, and
make a rich
and handsome
garment,

Lace fichus
are also much
in vogue in the
leading Paris
and London
centres of
fashion.

This firm
also state that . .7
scarves made of '
chiffon, crepe
de chene and silk with fringed ends will be much worn.

Cae of the newest and most effec:
tive trimmings for the Spring season
will be a lace and fringe combination
made in wave or Vandyke pattern.
This makes a very suitable trimming
for light fabrics, but can also be used
on heavier materials as well, and
produce a rich and handsome appearance on sither,

Mr, J. Sproul Smith, agent for the Parks Cotton Co., has
removed his Toronto office from 393£ Yonge sireet to 71 Front
strect west, opposite the Queen's Hotel,

-G S £ S s &
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Hitchcock, Williams & Co.

SIR G. WILLIAMS
F, G. WILLIAMS
H., WILLIAMS

A. T. WILLIAMS

© 69, 70, 71, 72, 73, 74 St. Paul’'s Churchyard.
43, 44, 45, 48, 49, 50 Paternoster Row.

WAREHOUSES : {
i, 2, 5, 6, 7, 8 London House Yard.

Mmmfacton’es, Warwick Lane and Paternoster Buildings.
should not fail, when in London, to call in

ca nadian Buy ers St. Paul’s Churchyard. We are essentially

a FANCY HOUSE and Our aim is always to show the latest novelty in all departments.

Our Specialties are...

C~ MILLINERY AND MILLINERY MATERIALS,
FANCY LACE 600DS, BLOUSES, CHIFFONS,
FANCY COSTUMES, MANTLES, BRITISH AND
FOREIGN DRESS MATERIALS, PRINTS, SILKS
AND VELVETS.

We shall be glad at any time to show you round our warehouse, and trust you may
favor us with a visit.

MOST OF THESE GOODS CAN BE REPRESENTED BY PATTERNS, WHICH WE SHALL BE GLAD
TO SEND SETS OF ON APPLICATION.
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[.evison Bros. & Co. -

. . »MANUFACTURERS |
o “prmem T iy POF THE
L ‘ Ao 7t '

e

HE standard of Black Dress Fabriques are those which are stamped “GOLD
MEDAL?” on selvedge every five yards. In ourrange is included all the
staple makes; also every new and stylish fancy weave. These goods are manu- .
factured of the very finest wool, and by special dye and careful process of finish have
attained a perfection seldlom reached by any maker. In Serges, Broadcloths,
Poplins and Lustres we dye two shades of navy, and also black. Merchants wishing
1o control “GOLD MEDAL.” Black §{Dress Goods for their respective cities or
towns will kindly address communications to our office,

10 Front Street West

H. C. FLETCHER,

TO R ON TO Canadian lanager.
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SILK

FRINGE

Fashtonable
Dress
Trimming.

ESTABLISHED 1878
o aN

Richard Husbhman & Bro,

WATERLOO, ONT.

Maay Beautiful Desigas.
All Widths.
Black, White, Colors.

Manufacturers of all kinds (f
% Fine Ivory Buttons,
% Staple Peat! Buttons,
Fancy Mantle Buttons

in Ivory, Pearl and Horn.

ALSO ...

NOVELTIES

—IN—

Fringed Ornaments
for Skirt and
Waist.

SELLING AGENT —v=w
Tubular, Soutache and Fancy Bralds.

Barrel Buttons, Cords, Dress Glmps.
FR E D. H " c RAGG =MANUFACTURED BY—

12 ST. PETER ST.,
1t and 13 Front Street East, . . TORONTO MOULTO" & co-, MONTREAL.

P. C. CORSETS

Were awarded the Diplomas at St. John and Halifax
Exhibitions, in competition with other Canadian and
American manufacturers.

Curind Mon:e ano

" We fit our corsets with Belcher’s patent, safety pocket,
which positively prevents the steel puncturing or cutting
through at top or bottom of the corset.

Lady Minto Corscts.

The Leading Dry Goods Houses Handle Our Lines.

VAAA

Parisian Corset Co.

Quebec, Que.

-
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BE SURE YOU HAYE THE BEST

Knox’s Linen Threads

have been in use for over 100 years by all the
Best Tailors in the World. Quality
has been always right.

Dewhurst’s Cotton Threads

All Cords and Finishes. .
Guaranteed Full Length.

Millward’s Sewing Needles

are the best known for quality.

Paton's Scotch Boot and dhoe Laces

Cotton, Thread, Wool, Silk, Leather and Porpoise Hide.

SEE NAME ON EVERY BOX.

Sole Agents for Canada——— =

GEO. D. ROSS & CO.

24 Wellington St. West, TORGNTO. 648 Craig St., MONTREAL.



THE -- DRY -:- GOODS -:- REVIEW 187
mes‘\zmswsmv\vv;

rDRESS GOODS DEPT.
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GAULT BROS
MONTREAL

Now control the celebrated English “Tiger Brand”
of Black Dress Goods for Canada viZ ;

THE NEW ZISKA CLOTH.

Blk. Brilliantines Blk. Fig'd Brilliantines  Blk. Mercerised Figures
Bik. Sicilians Blk. Fig’d Repps Blk. Crepon Repps
8lk. Persian Cords  Blk. Lace Figures Blk. Frieze
Blk. Crape Cloths Blk. Fig’d Grenadines Blk. Soleils

- SILKS, VELVETS, VELVETEENS.

A complete range of Silks, Velvets, Velveteens at popular prices.

PRINTS, MUSLINS, LINENS.

S8EE OUTSIDE BACK COVER. SOLE AGENTS IN CANADA FOR FOWNES' GLOVES.

o9 Limited

:
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THE OUTLOOK IN CARPETS.
HERE are indications of a good business. This is the
_month when imports come in and reach retailers’ hands,
while the next two or three months retail dealers will place sort-

ing orders as the state of trade warrants. The long-threatened
rise in prices affecting imported goods is taking effect, in
tapestry carpets the increase beag 2§ per cent since October
1. All carpets have advanced about § per cent. since Decem-
ber 1, and it is reported that another advance on oilcloth
(both Canadian and imported) will take place soon, owing to
great advances in linseed oil.  Itis supposed that the higher
freight rates will affect all imported goods, especially such
bulky atticles as carpets and flooroils.

The carpet designs this year show considerable taste. In
colors, the green shades hold their own, and reds are stronger
and better property in all qualities. There are some fine
brussels carpets this season, and these have been directly
copied in tapestries. There is quite a demand for small
designs again, It is said, regarding imported goods, that
orders will be late filling, as most mills now only promise
April dehvery, and that at a higher price.

TRADE REPORTS.

There is an expectation that Spring trade will be good.
The W. R. Brock Co., Limited, bave made extra preparations
for an increased business. The range of carpets shown in
(neir Jepactment includes tho best known lines in tapestty,
brussels, axminsters, velvets, besides an assorted range of
unton, wool and hemps. There is a good demand in all these
lines,and this firm are prepared to show their customers excep-
tional values during March, when so many buyers visit the
market. In the same warehouse a complete range of the new
things in Nottingham, Scotch and Swiss lace curtains, art
muslins, cretonnes, etc., Japanese mattings, are very much in
vogue, and the coming season will probably be more used than
ever, as people are finding out that they are both a clean
covering and are very sightly as well.

John Macdonald & Co. have opened up for Spring their
range of curtains, curtainettes, scrims and a large part of their
Ytapestry carpets and tablecovers.

The Dominion Brussels Carpet Co., Limited, have been
forging ahead lately. Their new and commodious factory is
thoroughly equipped,and work in all departments is being vigor-
ously pushed forward.  The company, in addition to weaving
carpets, are making their own yarns. Since November 1 they
have been working altogether on Spring orders, and these
have been constantly on the increase.

A look through the extensive range of carpets and rugs,
curtains, etc, which S. Greenshields, Son & Co. bave in
stock will satisfy the prospective buyer. THE DRy Goobs
ReEVIEW representative was shown through the other day.
Importations for Spnng are being received every day just now,
and the outlook is most promusing for a large trade. Among
the new arrivals are extra large shipments of Swiss curtains and
sash goods for Spring. Exceptionally good value is to be had
i Notungham cuitains, to s€taw hom ;5. to 8125 In
carpets, attention is drawn to good values in velvet effects,

THE .- DRY -:- GOODS -- REVIEW
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garpets, Curtains and Upbolstery. &

as? a%r Fne
axminsters. The ordinary brisk
run is keeping up, and the great
trouble is the want of room. They
« are eagerly looking forward to the
«  time when their new warehouse will

be ready for occupation. In answer
to the remark that there would be lots of room for everbody
there, the reply was, ** Well, we will be able to fll it,” and,
from all appearances, they will,

The trade should be on guard against a carpet being
offered as all wool which contains very little wool. One piece
was submitted to an analytical chemist, who reports that it is
composed of § to 10 per cent. wool, 25 per cent. cotton, and
the remainder jute.

——

ADVANOE IN UPHOLSTERY GOODS.

In sympathy with the general advance in prices of all
fabrncs nnd other goods, manufacturers of upholstery goods
have recently been obliged to inake several advances to cover
additional cost. Messrs. Geo. H. Hees, Son & Co.were {fortunate
in laying in a big stock of these goods at an early date, and
will give the trade the benefit of their foresight. Their new
showrooms and warehouse, 43 St. Sacrament street, Montreal,
ate becoming very popular with the trade of that city and
vicinity.

CARPET TRADB IN THE WEST.

The carpet trade in British Columbia is in good hands.
While in the majority of cases carpets form one department in
a general dry goods store, there are some nice carpet stores,
at some points, which carry stocks of good quality and are
very creditable establishments. This was the impression THE
Ruview got aler a chas with Mr, John Lindsay, representing
John Macdonaid & Co., who returned last month from a tour
of the West in the interests of the firm's carpet department.
Mr. Lindsay visited Victoria, Vancouver, New Westminster,
Nelson, Greenwood, Grand Forks and other places, and reports
the trade in good condition. The merchants out West, as a
rule, ask for good goods and don't want cheap lines at any
price. They find it easier to sell a g1 than a 25c. carpet.
The commercial outlook for next Spring is satisfactory, as the
Manitoba and Territories' crops proved excellent, while the
British Columbian mining industry has been opening up more
this year than in previous seasons. The newest district is the
Boundary country in which are found such towns as Columbir,
Grand Forks and Greenwood. There are mines all through
this distnct. The new railway from Robson Junction to
Midway bas just been opened. Nelson is a place of great
promise.

CANADA SUPPLYING CARPET DEALERS.

It must be gratifying to the carpet trade of Canada to know
that so many of the requirements of their business can be had
without baving to send out of the country for them, thus
saving much time, freight, duty, etc.

Take plain terries. for instance ] being much sought for,
The Toronto Carpet Mfg. Co. commenced their manufacture,
and it evidently proved a desideratum to the trade, as this
firm state that orders have been very numerous.

It might be stated here that many of the smaller carpet
dealers should keep pace with the latest ideas and 1ntroduce
them to their customers, thus showing that they can get in
their own towns the latest furnishing ideas. Herc is oneof the
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M. Staunton & Co.’s Wall Paper

advertisement appears on page
46 of this number.

Eﬁﬂﬁﬁﬂﬂﬁﬁﬁﬁg
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Broadheath Rubber Works, Altrincham, England.

ADVERTISING BaLLOON Go. Lo adysnining Bl Bt n e Worl

ILLUSTRATED CHROMO CATALOGUE SENY ONM APPLICATION.

STRICTLY
N e o
& Ve ‘ WHALESALE
e . « d 2
g 5 i AND
’ - . R i EXPBHT
g::et:lko:: Alabama Coon %{Lx}f Crying Baby SqQueaker Squeaker S e R - :::gn;:h Street. PICCADILLY
Samples aent on recelpt of 1/- to gl- crossed P.O. Indents through British merchants only. 2amp’e Fo0ms : MA&?“'ESTER-
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W. TAYLOR BAILEY,

MILL AGENT,

Upholstery Supplies, Drapery Fabrics,
and Brass @oods.

Lace Curtains Ha&do-ti':ade, Opaque Shade
Frilled Muslin Curtains Plain, Dado, Laced and
Printed Lappets ! Fringed Window Shades

27-29 Victoria Square, MONTREAL.
(74 L4V YV LI LV YV Vg LV LV YV YV LY

MM.WOWOWOMOWQWOW
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Canadian INSURE YOUR CAPITAL
BY A
PARTNERSHIP POLIOY
IN THE
russe PIYANUFAOTURERS' LIFE.
For terms apply,
. Hzao Orrice, ToxroNTO,
A most desirable and attractive hne of or your local agent
Brussels Carpets in different grades 1s now GEO. GOODERHAM. J. B. JUNKIN
being manufactured by us from pure dent. "~ Managing Director.
Canadian wool.
Only fast dyes used, and strictest
attention given to every detail of the work.
THE

WE GUARANTEE THE BEST
VALUE IN THE MARKET.

The Dominion Brussels ]
Carpet Co., Limited

SHERBROOKE, QUE. s

ANADIAN COLORED
COTTON~ o~
MILLS OOMPANY

Cottonades, Tlckings, Denims, Awne.
ings, Shirtings, Flannelettes, Ging-
hams, Zephyrs, Skirtings, Dress
Goods, Lawns, Cotton Blankets,
Angolas, Yarns, etc.

D. MORRICE, SONS & C0., AcexTs

MONTREAL and TORONTO

Only Wholesalo
Trado suppliod.

BEST |

MATERIAL
WORKMANSHIP
| RESULTS

are combined in ., .

Perfection Brand Comforters
Cushions and Tea Cosies

We have been making this class of goods for 2o years and have a reputa-
tion to uphold.

Our Down-filled Quilts are handsome, well filled, and odorless.
Our Cotton filled Quilts are just what the brand suggests—PFRFECTION.

Sae the goods and
be convinced.

Room.

CGur Wool-filled Quilts are cheap and comfortable.
Ve have CUSHIONS in endless variety for the Lawn, Boat, and Drawing-

Travellers now on the road. Should they fail to call, wrlte for samples. It is worth the trouble.

CANADA FIBRE COMPANY, Limited

Manufacturers of *“Perfection Brand ** Doiwn, Cotton

and Wool Comforters, Cushlons, Tea Cosles, otc.

MONTREAL.
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'MAKERS OF THE ¢ ‘ Yo PL"" LEAF” BRAND INGRAIN.

The

Corner of
Toconto Ki o Street
Carpet and
, ! Fraser Avenue,
Manufacturing

o Toronto.
Co., Limited.

THE MODEL MILL OF CANADA.

1
i
!
|
i
!
!
i

Manufacturers of

Ingrain Extra Supers
Art Squares and Stairs
Plain Terries

Smyrna Rugs
Axminster Carpets
i Axminster Rugs

MARK WELL.

Our INGRAIN CARPETS are known for their ﬁrst-class qualities, full number of
warp ends; honesty and cleanliness of yarns, novelty and beauty of design.

Church
Specialties

Our SMYRNZA RUGS have all the merits of the best foreign rugs, are made in two
qualities, can be had in all sizes from “single door” to 9 x 12 feet carpet size, are popular sellers.

Our ART SQUARES can be had in four qualities, in 3, 334 and 4 yards wide, any
length. The latest is the Centre or Medallion patterns. We have them in variety.

Our AXMINSTER CARPETS have for their special features attractiveness in design,
richness in color, excellent quality of fabric, reasonable price, and are made in three qualities.

Our AXMINSTER RUGS have wool backing, besides ail the other merits of our
Axminster Carpets,

WRITE F OR PARTICULARS.

The Toronto Carpet Mfg. Co.

LIMITED,
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Geo. H. Hees, Son & CO#? §ﬁmmto

bbb

Impori-nt
Notice :

The plant of
“The Montreal
Weaving Co.” has
been removed to
Valleyfield and ad-
ded to our new up-
holstering plant of
that place. Mr.
Henry Durverger,
the former manager
of the removec plant,
associated with Mr.
Ferrier Torrence are
our Selling Agents,
with Offices and
Warehouse No. 43
St. Sacrament St,,
Montreal.

| | R | Ee
KINDLY e ey s |

oo rEICE 71Bay 3T o9

Samples ot
LACE CURTAINS and NETS, Yove WINDOW SHADES
FURNITURE CGVERINGS, 14 .
TAPESTRY CURTAINS and Yo SHADEdCI.OTH, 87 in. to 120 in,, in 50 and 80-
7] TABLE COVERS 2 yard pieces,
CHENILLE CURTAINS and ’ &R MouNTED SHADES, Plain, Decorated, Fringed,
“« TABLE COVERS, e Laced and Lace and Insertion.

TRIMMINGS.
SASH CURTAINS and
UPHOLSTERY SUPPLIES, ¢ GRILL WORK, SWINGING POLES, and every-

i iuing to Window Drapings.
LINEN VELOUR CURTAINS and AR thing pertaiuing to Win . ping
PIECE GOODS. @  \We manufacture everything in the line of Window

N,
g Shades, and sell them at a price that affords
Bz~ Many of the above goods are from our own looms. # the retailer a large profit.

)
%

, UPHOLSTERY and DECORATIVE FABR!CS, ¥  WOOD and BRASS CURTAIN POLES and
2o

SPECIAL ATTENTION GIVEN TO MAIL ORDER
AND INQUIRIES FOR ESTIMATES, ETO. ® | See Our New lllustrated Catalogue.

You are cordially invited to visit our Sample Rooms:

GEO. H. HEES, SON & CO., 71 Bay St., TORONTO.

3 - o AT s A T B AL A e T A T
o R e
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CARPETS AND CURTAINS—Continued.

advaniages of having a trade paper and reading it. You are
posted with the latest big store ideas in all branches of your
general dry goods trade for 17¢. per month.

You may not have space to carry a big stock of the large
carpet-size rugs. They are being called for very much just
now. The Toronto Carpet Mfg. Co. have several sizes, and
you can get them quickly. In values, these heavy smyrnas
surpass the thin, one sided importations

The attractive features of their **Acadia '’ axminsters are
commanding great sales. Novelty and beauty of design,
richness and strength of colonng and reasonable price are
ments which will always hnd favor with appieuative »ayers

Then, their hne of extra super ingrans have but to be
seen. No buver of standard carpets, full warps, clean honest
yarns, extra weight. shuuid negieit lovking 1nto thew vaiues
made 10 two and three ply 2nd o ail woor and unions

There 1s o doubt but thar The Toronto « arpet Mg o
have revoluynon.ced  arpst riafatar,nng ot avad. arnt arc
thorougbly .p to date

A picture of their new prém: €5 al the tup of thewr adver
wsement will give some 1dea ol the estensive premises o ¢ ipred
by this enterpnsing frm

A NEW LDEA IN FLUUK COVERINU

t muie tert.rer of Mashirgton b the :nvertor of the
telephone transmitter and the gramophone talking-machine,
was granted a patent on what he calls tile matting. In experi-
menting with matting on his floors, Mr. Berliner discovered
that dust occasionaily filtered through, and that, if a break
appeared, it was almost always necessary to recover the entire
floor. He then conceived the idea of cutting matting into
«~a" twravac ar ather desions and covering his floors with
hese o e

By layng the patterns like parquet. he secured some excel
lent sHer s N0 SEas Appeariiy a6, he raturts > eahs of he

matting re.-a (4, €s houher et o ety g
the syuares was simpie  1e tuek ordera » ¢ honese

apanese matLng and ha we? 1 .p with,. noieum pasie whe b
has & ‘€7 3er v s e, ¢ ne 4 0 nake “aer
and Cust preeot LTe s, ales are €1, Cs~Cd 0 NeAvy 3 T
Boale ard . PE T s ttise el ta & 73 Tew a ke
The v 1 185 -Cuess o' “he 1o’ Y ST o P S A
ol vasnish whe b adds 1o .he Lo war v ot appeaa € ar !
2,50 T:ahCs t Cas: P Y ve e ow ko oan, ot an ik o
remove the §.¢° As s, a'6s a° 1 erer’ puints aeadr oul
they are ot 0t and others substiae M: Lerorer lauams
that ' <« €8 1. ¢ :df fy S 3 nou'e. W OVer T, 3 LI
iapres T 14w e saah 0 be e Yo ress A orm
RIS w e . . e . Py

e e - . \ e
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can Carpet and Upholstery Journal.

MAKES AND MAKING OF INDIA RUGS.

Ina booklet recently issued by a Calcutta firm of exporters,
it1s asserted that *¢Indian carpets may be classified either
according to the nature of the materials of which they are
made or the manner in which they are woven. They are
cotton, woollen, slk, goats har, yaks har, and pashm
carpets, or mixed carpets of any two or mere of these
materisls. The general conditions of Indian carpet weaving
are distinctly more favorable to the production of the service-
able fabiic thaa those which obtain in England. Pile carpets

are made at a limited number of jails in each Presidency, and
by private manufacturers. In an Indian carpet the whole
fabric sinks together under the foot, and its wearing power is
three or four times that of an English or European carpet.
Many native gentlemen possess pile carpets 4oo years old,
which still retain their original brilliancy. The different sorts
of cotton carpets are known as Farsh or Jazim, Daries,
Satrang, Dosuti and Dalichas; they are seldom exported.
Woollen are known by their centre of manufacture, such as
Amritsar. Multan, Agra, Mirzapur, Hushiarpur.”

OANADIAN WOOLLENS FOR MARKETS ABROAD.

Ine famiiar name of the Oxford Manufarturing Co..
Limited, of Uxford, Nova Scohia, 15 agan brought before
Tuk Do Guons Keviews readers in their regular full page
anncuncement relating o the famous * Oxford*’ costume cloths
and cweeds or whit b this i are making sus b a curcess A
week or so agu, a member of a pronunent frm of Bnush
wuui-e smpurters remarked  when looking through the new

vtord Sphing palteres  that they were of surb a swell
chatacter sn LUtk Loty and 1eatus€ as v .ommand a ready
sale in the best iondon t.ade  His toglish ot-eas to be
furmished at once with samples

I he uxtord peopie have revently sent, at the suggestir o of
a muntary commander, samples of thewr grey bomespuns home
to ' ngland to be laid before «he Secretary of the War Office

The mulis report an unprerederted increase in sales and
find thetr products going into the very best trade  Austraha
shi 1id use these cloths to advantage.

\tchison, Nisbet & Auld, of Toronto, represent The Oxford
Manufacturing Co. in Toronto, and westward to the Pacific
Ocean. They carry full ranges and male prompt deliveries.

A.R. 306

Thi~ deafgm fepivsents the Ymbroldery on one of the several lines of
hatdsome Robes shown by Brophy, Calne & Co.
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COLIN McARTHUR & CO.

rme e Wall Papers

Frieze 994, 21 inches wide.
In Colors to Match Ingrain Shades B, C,, G., L., M,, O,, R, S., T. and W., with Ceiling 543.

Frieze 993, 21 inches wide.
In Colors to Match Ingrain Shades A., C., D, E,, H., K,, S. and W., with Ceiling 823.

The two Finest Ingrain Friezes 13 VOI tigell r Sl.
Made in Canada this season.

e | Montreal,
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James W. Woods $

OTTAWA, ONT.
Wholesale Manufacturer of Lumbermen’s Supplics.

Overalls, Shirts and Drawers, Top
Shirts of all kinds, Kersey Shirts
and Drawers, Tweed and Etoffe
Pants, Mackinaw Goods, Grey
Blankets, Hand Knit Sox and Mitts,
Choppers’ Elk and Cariboo Mitts,
and following exclusive lines:
“ Eiderdown” Sleeping Bags and
Robes, “Woods’ Waterproof
Tents, Sails, etc., Beef Skin Moc-
casins, Oil Clothing, Long Stock-
ings, Khaki Coats and Pants,
lined and unlined. All garments
are proportionate. We do not put a 17 collar on a 15 shirt, but
every part is in keeping---no elbow sleeves, which drive trade
away-—-while in buying from us you save the wholesaler’s profit,
as we make all our own goods at wholesale. Our aim is to give
satisfactory rather than cheap goods.

Samples and quotstions gladly given.

JAMES W. WOODS

Factory and Warehouse :

75 QUEEN STREET, OTTAWA.




THE -:- DRY -- GOODS -:- REVIEW

147

IMPUORTERS

RATTO, Scottish Clan

2Ry Goaos P\ -
and Family Tartans

Overone hundred names represented fn Kilting and Costume Cloths.

Shawlg, Maudes or Plalds, Travelling Rugs, Hosfery, Ribbons, Hand-
kerchiefs, Searves, Belts and Ties: alro Spornns, Glengurry Cops, Bonnets,
Broochies, Buckles, Buttons.

We dmw particular attention to our exelusive novelties—The “Kehvin®
Capo and The “Strathcona' Wnip, made of reversivle cloakings fn all the
leading clan and family names

Mall ordens or letters for further Informnatlon piven prompt attention.

Any pattern not on hand can be made to onder in »ix or seven weeks.

JOHN CATTO & SON, ..ot

Rogers’ Classified Wholesale

...Millinery Directories

7 ~
COMPLETE, RIGHT UP-TO-DATE
POCKET EDITIONS.

List No, 1.=The Importing and Manufacturing Trade; 1,600 firm names
List No. 2 =750 Jobbems (outside of New York Cliy).
List No. & =1,300 Wealthy Departinent Stores Handlng Millinery.

*Most complete Millinery Directories
extant.*—\Western Milliner, Chleago

Mailed on epproval at 500. per 1ist.

EDGAR R. ROGERS,

“The Salesman,"

Y.M.C.A. Bldg. SOUTHBRIDGE, MASS.

o,
o
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%, GOOD SITUATIONS

AWAIT THOSE VVHO ARE PREPARED
TO PILL THEM.

THE NIMMO & HARRISON
BUSINESS AxD SHURTHAND COLLEGE

TORONTO

(a)i

gives the most thotuugh tralulug and education Only Gualified
o Toced e Bens capluy el Lsioadunl distouction, equige
ment complete. Prospectus madled free. Write for i,

R. D. NIMMO and JAMES HARRISON, Principals.

Our Specialties
Spring, 1900

MEN'S BLACK AND BLUE

Wors}ed Sits

d.....

* Whieord Overcoats

<~ SPECIAL VALUES ~~

e G, A. THORPE %*

Wholesale Clothing Manufacturers,

57-59 Bay Street TORONTO

SYDNEY and MELBOURNE,
AUSTRALIA.

Kaye Ficlding & Co.

Moore Street,

-~ __ SYDNEY.

Manufaoturers’ Agents and Indent Merohants.
Bankers, Commercial Banking Co., of S8ydney, Limited.

MV VAAANA

We ate prepared to handle with advaptsge:

=
Galateas, Flannelettes,
Denims, Flannels,
Shirtings, Underwear,
Cottonades, Drillings,
Sheetings, Linens,

Coatings, Worsteds, Woolens.
CORRESPONDENCE INVITED.
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THE MILLINERY TRADE.

% Y

THE COMING SEASON. .
CANADIAN wholesale millinery buyers are now in Europe,
and later on retail millinery buyers will come into

the markets for the late styles. The openings will take place
the end of next month—the last Monday of February is the
26th What New York thinks of coming materials may be
gathered from an Economist wnter, who says

A great many fany braids will be used, but particulaly
the plain, unbreakable braids which are imported in the grey
and are bleached and dyed in America. Whole hats, capotes,
and combinations will be produced from these materials. Lavge
Italian fancy braids, and plain lace braids, as well as the
smoother Milans, are going to be much favored. Hats of
satin and crepe de chine in folds, hats of tulle, maline and
many-draped affairs of lace in which combinations of Italian
braid and plain tulle form the foundation, will be seen among
the eatlier, lighter colored goods.

A variety of shadings hitherto not shown will be exhibited
in these goods. It is expected that every one of the brilliant
tints will sell easily and quickly. The favorites seem to be a
range of colors called scarabeus (beetle shades), or rather of
the June bug variety, shading from the soft, shimmering green
to the dull, rosy tints.

Flowers will be of the typical pompadour style—that is to
say, the old fashioned small roses in clusters and some of the
stnking large varieties more open in style. Many violets.forget
me-nots, buttercups and other conventional styles of the
Dresden order of decoration will be seen in conjunction with
striking large effects as a contrast.

Shades will be natural, as a rule, with ve po-
sittion to abandon nature’s harmomes in any particular. Of
course. nature has been umproved on by art even in the
natural flowers, so that imitations can be sufhiciently striking
without being contradictions to facts.

It 1310 the lace and embroidery ends that the styles will be
most remarkable. All overs of every descrniption, from the
real duchesse through the Osientals and Arabians, will be
utilized in hat production.

Many large draped hats, many lace scarves with flowing
ends, many ues, bows, plain and fnnged, of silk, will also be
used. Stnngs on large hats will become much favored as the
season advances.

MILLINERY LISTS

E. R. Rogers, Southbridge, Massachusetts, has got out
two wholesale millinery directories which the Canadian milliner
who wishes to know who are the leading wholesalers in the
United States may whichto bave. They will be mailed to any
reader of this journal for soc. each; one gives the importing
and manufactunng trade (1,600 names), the other gives the
millinery jobbing trade of the United States and Canada.

A REVIEW AND A FORECAST.

When Tur REvVIEW representative called on The Jobn D.
Ivey Co., Limited, he found that house busy taking stock and
balancing books for the year. One of the directors scen
stated that the actual result of the year's business had not

been ascertained, but expressed no doubt that the secretary
would have a most gratifying statement to l»v before the
directors at the annual meeting, as the sales for 189y were far
in excess of previous years. 1 And," continued he, 1 am
not aware that the company have been selling goods this vear
without legitimate profit,

« While a fair part of our increase is due to our paying
more attention to Northwestern trade, we are glad to say that
the larger portion comes from increased business with our old
customers in Ontario.

« We have endeavored to keep our stocks so well-assorted
that buyers wanting scarce lines could always depend on
getting them from us. It is mainly due to this fact that our
business is taking such large proportions. The trade through-
out the Dominion know that if goods are right or in great
demand they can depend on our having them, and feel that
any letter orders they send us will be filled exactly as required.

«We are glad to report having a large aumber of
orders booked for next season. We congratulate all buyers
who have had the foresight to place early orders, as prices
are materially advanced, and, therefore, goods cannot be
duplicated to day for what they were selling at a month ago.

" For Spring we find a very strong feeling for black and
white. We think that, while pastel shades may be popular,
the leading colors for Sprinyg will be black, white and cream.
Thus 15 largely because of the fact that, owing to the present
war, the popular taste will demand plain colors, tbe majority
favoring black.

-« In matenals, we are selling a large quantity of chiffons,
mousseline de soies, crepe de chine and gauzes.  In nbbons,
plain taffetas take toe lead, while black saun also sell freely.
Fancy nibbons are slow and not likely to be much wanted.

- In our hat department, we are selling large quantities of
sailors, misses’ and tourists’ hats.

- Flowers are being sold 1n abundance, a great variety of
colors and designs bewng shown. The Spnng season will
undoubtedly be a large flower season. Everything points that
way at present.’’

COMPLETE PREPARATIONS FOR SPRING-

\When the warerooms of The D. McCall Co., Limited,
were visited by the representative of TuR REVIEW, a remark-
able change was manifested in every department since his last
visit, when everything pertaining to Fall millinery could be
seen in lavish supply. Now, the various floors are almost
depleted of stock.

«This- is- the time of the year,' explained Mr. McCall,
«+ when we want our warerooins as empty as possitle, so as to
have sufficient room for large importations for the Spring
season. Our warerooms, as you see, are capacious, bwl we
will need all the room we can g2t, as, from orders already
received, we have reason to expect a record-breaking season.
The trade are receiving our selection for Spring even more
favorably than in past seasons.

+ In view of our increasing business, we have been obliged
1o secure the services of more travelers. This will enable us
to cope with the increasing demands of the trade, as wé now
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'Wholesale Hlllmery
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IN CANADA
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The D. McCALL CO., Limited

MONTREAL. TORONTO. WINNIPEG.
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MILLINERY—Continued.

cover every corner of the Dominion from the Atlantic to the
Pacific. Covering such a vast extent of ground necessitates
carly preparations, as, where distances are great, we feel it to
our customers’ advantage to have their goods in proper time,
We make it a point to have these deliveries made sufficiently
carly to allow us to make complete preparations for the
approaching openings, when we anticipate placing before the
Canadian trade one of the largest, most varied and carefully
selected stocks that will be exhibited anywhere.

s Although we are not yet prepared to state definitely at this
early date what the styles for the coming season will be, we
can assure our customers that we will leave no stone unturned
to place before them every millinery requisite and novelty of
Paris, London and New York production.

A CHAT ON STOOK-TAKING, COMING STYLES AND
CANADIAN TRADE.

\When our representative called at the large wholesale and
manufacturing establishment of S. F. McKinnon & Co.,
Limited, with a view to having a short chat, particularlyon the
millinery situation, he was met by 2 director of the company,
who, after wishing him all the compliments of the season and
a prosperous new year for the DRy Goops Review, said:
We are busy taking stock, which we do at the end of each
season, and, although quite an undertaking in a large place like
this, we consider 1t a most important and necessary work.
And we dare express a belief that, if semi annual stock-taking
ware the rule and not the exception throughout the trade, good
results would flow therefrom-—a thorough stock-taking—~I say
thorough, because unless done carefully and well, the ends
which it is intended to serve are not met. Of course, the
principal end in view on such occasions is to see whether you
have lost or won, or, in other words, to sze whether or not the
season's business has been profitable. If it has, you are
encouraged for the next season. If, on the other hand, the
result is unsatisfactory and nothing has been made, or perhaps
a loss sustained, then it is more than important, absolutely
necessary, that the discovery should be made at once, so that
a second season may not be entered upon with the prospects of
the same results. If those interested cannot find a satisfactory
reason for the discouraging state of affairs, a strict investiga-
tion should be made to discover, if possible, the weak spot
before it is too late. One other good end is served in our case :
as you can see all our goods are for the present piled up on the
tables, every corner having been turned out, every piece of
goods or article in the warchouse has been handled, first by
the hands in charge of the different departments, then the
whole stock comes before two others who are left with an
intelligent idea, not only of the stock on hand, but also of its
general character. Now, sir, I had no idea of running on the
stock-taking line of thought, but it is a very important matter
from our standpoint, and those who do not view it as we do
cannot be hurt from what 1 have here said, and there mnay be
some who have never attached the proper importance to it who
may he led to give the question consideration.

*The season's millinery trade 1s over, so far as we are con-
cerned, and even in the retail trade millinery sales are light
after the first of January. In saying that our own turnover
was the largest in our bistory, this fact, together with other
information which we have been able to gather from time to
time, leads us to think that 2 very satisfactory millinery trade
has UCEH WUBC WBtuupivue B8 Cuuna ). a8 Uue DA Al Lo
time during the season did it rise to an exciting pitch, but we
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believe a good steady trade was maintained throughout the
season, both in wholesale and retail.

¢ One wholesome and noticeable feature of the millinery
trade this season, particularly after the middle of October, was
the great care and caution exercised in buying, little or no
speculation having been indulged in ; this knowledge leading
us to the conclusion that after a little cleaning up and clearing
out of odd lines through the month of January has been done,
stocks will be very low, a condilion favorable (o our further
belief that good results will be shown when balance sheets are
made up, three or four weeks hence.

“You ask my opinion about the prospect for the first
millinery season of 1goo. Well, unless something unforseen
comes in the way, our prediction is that business all around
will be good in Canada. Not only has there been a good Fall
and Winter trade done, but we believe that there is a strong
confidence and securlty existing in business circles throughout
the Dominion, born of an increased prosperity.. Also, goods
of all kinds are advancing rapidly in price; that is just as
sure as rent day, and not without its bright side, being often a
precursor to better times.

«*Speaking of the goods for the coming Spring : It1s going
to be a milliners’ season, in which their ability will be well
tested ; but, as they are always equal to the occasion, we may
expect to see millinery lofty in character and ladylike in style
beyond the general expectation,

« ] should weary you if I were to tell you all we know about
materials, colorsand styles. Therefore, suffice it for the present
to say that materials light and gauzy in effect will be very prom-
inent. Rich, soft, plain materials, in silk and satin, will be at
the front. Plain ribbons, many wide and soft in finish, will be
very popular. Flowers, which look asif they had been cut
from the bush, so true are they to nature, show great Spring
strength, and cannot take any but first place as 2 millinery
garniture, a place which they have held against all rivals for
several Summers.

«Ia days gone by, we always bad good millinery seasons
when ostrich feathers were in big demand. This ever-becom-
ing and most ladylike of all hat adornments promises to be
in greater favor than for some seasons—perhaps another sign
of ncreasing prosperity. It is quite a distance off, and I hope
we will meet again before our millinery opcning date—some-
where about February 26—but, if you are present on that big
occasion, 1 will promise to show you millinery in character
beyond even what I have set forth here.

¢« Let us run up to the f'actory. You ask, why is everything
50 still with such surrounding evidences of a busy place? As
we have previously said, stock-taking to us is a very important
act, and must be done correctly, and so, we )-ave shut down
for the two closing working days of the year fur that purpose,
Like the other departments of our business, this one has closed
a most satisfactory season, and attention is now wholly turned
towards Spring. From their past record, McKinoon made
garments have found much favor with the trade and estab.
lished their fame throughout the Dominion.

+««In connection with our large and convincing range of
millinery and fancy dry goods, our representatives are at pre-
sent showing an unresistable range of Spring jackets, capes,
costumes, and skirts, as evidenced by the large orders being
received.

+¢ 1f ever we had a shadow of a doubt as to domestic-made
jackets taking the first place in the trade of the country it is
now dispeuc, as we are wohvioned thal the Jomestic made
goods are fast driving foreign-made goods outof this market."’
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EXX
Wrﬁ owe, and here express, our thanks to the trade

throughout the Dominion for therr confidence and
loyal support, which enables us io call the season just
closed the vecord breaker in our history of many previous most
successful and satisfactory ones.

The business man of to-day can profit from the expertence
of the past, but cannot afford to dwell on or live tn ity and,
although it holds for us a pleasant bustnesss experience, we
must say adiew to 1899

On stepping into the year 1900 . our recognized position
as leaders in all the lines we handle, we assure the trade that
our high aim will be to continue to merit that distinction, and
bolieve not only that we have the ability, power and force lo
mainiain our present position in the trade as wholesale -
porters and manufacturers, but to become, tf possible, even
grealer factors in promoting the business inlerests of the country.

Our feld is from oceasn to ocean, our sixteen vepresentatives
are making therr way throvgh the Dominion as guickly as pos-
sible with a vange of Spring Samples, which, m extent, char-
acters and value, support ouy position.

We ave already making extensive prepavations for our spring
opening; when owr friends from jar and near can depend vpon
seeing a display of Millinery, Millinery Novelties, Fancy Dry
Goods, fackets, Capes, Costumes, and Skivls such as has never
previously been exhibited under one voof in the Dominion.

S. F. McKINNON & CO.,Limited

York and Wellington Streets, TORONTO.

S. P. [cKINNON, President, J. I, ALEXANGZR, Vice-President.
R. MILLICHANP, Wn. QUTHRIE, J. S. [1cKINNON, Directors.
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Colonialy e@dﬁmo and Printing Co

IR MONTREAL
,37'

CAL! f@ERIN’FER BLEACHERS  «

« - And DYERS OF COTTON FABRICS.
WORKS AT ST. HENR| S8=——— U e
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SYERDu ALWAYS AT
| "VIAITE D THE TOP

« OUR SHIRTS HAVE A BOLD FRONT, BUT
THERE IS NOTHING LOUD ABOUT THEM.”

The Williaﬁ:{é,'G_reene & Rome Co.

Of Berlin, Ontario, Limited.
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NEW PRESIDENT OF DRY QOODS ASSOOCIATION.
R. JAMES RODGER, who has been chosen by the

Montreal Dry Goods Association as president for the
cusuing year, has been for many years connected with the
fitm of Gault Bros., tn that city. As a young man he began
business with Thomas May & Co., Montreal, wholesale
milliners and fancy goods merchants, He spent about three
years there before entenng the Lault Bros, house. Twenty-
cight years ago he became connected with the Iatter firm, and
has since devoted his energies to the advancement of its
interests.  Some six or seven years ago he was admitted to
membership in the firm, and subsequently became a director,
He is now the director of the financial part of the concern, and
is well known among bankers and business men as a shrewd
as well as a strictly upright financier.

Mr. Rodger is a man. who
has never courted popularity,
and his disposition is decidedly '
seserved, DPolitics have never l

]
!

~ - P

interested him much, and he
has never taken part in them.
Hels a deeply religious man,
and, outside of the demands
which such a large business
naturally makes on anyone, he
has occupied himself in for-
warding the work of the church
to which he belongs, and in
which he is an eider. A native
of Montreal, but of Scotch
parentage, Mr. Rodger repre-
sents a type not too frequenily
met with. His business has
not eaten up his soul com-
pletely ; and he has taken his
fair share of duty to othess.
He has always been fond of
sport. and is an enthusiastic
curler.,  He 1s sull under
middle age, and shows no
tokens of abating strength.
The firm with which he is
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country, and is well known to the trade, and Mr., Macbeth,
who has had large experience in the hat business in the United
States. The firm will handle English, American and Can-
adian goods, and believe that when their travelers go out
January 1 for the Spring trade they will show the most
attractive range of novelties ever shown in hats in this country,
The buyer has just returned from New York with the Iatest
Spring styles A line of hats for young men, nawty and
attractive, is proving one of their special leaders.

JUDGMENT IN MR. CORISTINE'S FAVOR.

Jadgment was rendecred tn the Court of Appeal mn Mont.
real on December 21 in the celebrated case of Hawes vs.
Constine,

Action was taken by Elizabets Hawes, widow of Thomas
J. Coristine, for the recovery of
868,000 claimed by her as her
late husband's share in the firm
of James Coristine & Co., of
which firm he was a partner up
to the date of his death in 1897.
The surviving partner, James
Coristine, claims that his brother
had no interest in the capital of
the firm, having withdrawn his
small share of the profits from
time to time during his lifetime.
Expert evidence was secured
by both parties to the case,
which was tried in the Superior
Court in 1898. Judgment was
given in favor of Elizabeth
Hawes for $13,088. This judg-
ment was appealed from, and in
the Court of Appeal was re.
versed, the court holding that
there was absolutely no grounds
for the clam. Mr. James
Coristine thus emerges vic-
torious, with his honor and
integrity completely vindicated.

It is interesting to note that

specially connected, and the
trade at large, it is to be
hoped, can count on_the advantage of his business ability
for years to come.

A LETTER FROM LIEUT.-COL. OTTER.

Licut.-Col. Outer, commanding the first Canadian con-
tingent, has written in the kindest terms to Mr. Lockhart, of
the Lockbart Bedding Co., Montreal, on the subject of a sleep-
Ing bag which this patriotic firm donated to him before his
departure,

This is the same kind of bag as is used by sportsmen when
camping out, and supersedes entirely the use of blankets.

A fac-simile of this sleeping bag is now on exhibition in
Mr. Lockhart’s pedding store, corner St, Catherine and Vic-
toria streets,

NEW HAT FIRM,

A new hat firm, The Anderson & Macbeth Co., Limited, has
Just been organized for the wholesale hat, cap and straw goods
business in Canada, and now occupy the warehouse at 58 Bay
street, Toronto, This firm is composed of Mr, George Ander-
wn, who has been for 23 years in the hat business in this

MR. JAMES RODGER.

the attorney of Elizabeth
Hawes, who had absolute con-
trol of her estate, is now under arrest, heing accused by her o
having defrauded her of a very large amount. The caseis
now before the courts, ~

Mr. James Coristine is president of the well-known firm of
Jjames Coristine & Co., Limited, Montreal.

NEW SHIRT AND COLLAR MANUFAGTORY,

Montreal bas a new shirt and collar manufacturing firm,
The Empire Manufacturing Co., Limited, have lately .started
operations on Craig street. The company's offices are com-
modious, and the prospects are that a very successful business
will be carried on.  They are manufacturers of shirts, collars,
cuffs and boys' blouses, and make a specialty of high-grade
lines. They invite the trade to inspect their samples before
placing orders.

Mz, George A, Thorpe, of The G. A. Thorpe Manufactur.
ing Co., is at present in New York selecting goods for Fall,
xgwl
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The following superb

NOVELTIES

will be presented by the GiLBEWT
Mrc Co. for the

VUYUUUUUT YU T UV BUSUVIIIY

SPRING
1900
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No buyer will be able to satisfy
his house who does not personally
and thoroughly investigate this
line of

DRESS
LININGS Py

SILVER SHEEN ; a great success.

SATIN ANTIQUE ; a novelty.

XXX SUBLIME SILK PREMIER ; superb goods.
COMMODORE FABRIC; a great novelty for waist linings.
No. 10 SEA ISLAND SILK ; no further use for real silk.
SULTANA SILK ; too beautiful for a lining.

FREDERICA RIBBON MOIRE; just elegant.

BELLE FORT SILK; which needs no praise.

BROCADE ARMUIR ; nothing like it in America.

XXX SUBLIME ANTIQUE; we cannot make them fast enough.

Also a line of our justly celebrated GILBERT FAST BLACK goods.
Also a full range of colors in our 3-leaf Twills.

. . .
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GILBERT’S LININGS TAST.

=

0. P. DORMAN, President.

GILBERT MFG. COMPANY

380 AND 382 BROADWAY. NEW YORK.
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Glothing and Woollen Trade.

THE MARKET AT HOME AND ABROAD.
HOSE who have analyzed the wool situation in England
declare that the higher pricss now being paid for colonial
wools show no signs of easing off. They assert that, but for
the shortage in merinos and the large consumption, the prices
for finer wools would subside. But, both these factors being
in force, the outlook for lower prices is by no means assured.
An English exchange gives the following table of the advances
in wool since the movement began :

During 1898. ... cciivennniiniiionnns, 7% 10 10 per cent.
{nnunry serics, 1899 3 7%
{arch 7% 10 "
May “ " 2 g
guly . - VA
cplcmbcr . h 1o f1g
November ** - 0 15 "
Toal osevinn ool sivaiene, 68 to go per cent

As a heavy shortage in merinos is again predicted for Aus-
tralia, and Cape wools will be affected by the war, the outlonk
is not believed to be in the direction of lower prices.

In Canada, the higher prices paid for all imported woollen
materials, especially worsteds, is generally acquiesced in.  As
to domestic goods, which are always slower to advance, the
past month has put some backbone into the manufacturers.
The selling agents of a large woollen concern issued a circular
in December to this effect :

**In view of the recent very marked advance in the price
of our raw material (wool, supplies, etc.), and the possibility
of a still further advance in the future, we find it necessary to
advise our customers as follows: All goods made by us are
subject to an advance in price at any time, without notice.
Orders not actually in our possession the day an advance may
be made, will be filled only at the new price. Orders held by
any house, waiting for one of our salesmen to call, or for any
other reason, cannot be considered. Only such orders will Le
recognized as have been duly received and acknowledged by
our firm. The above particulars are given not only for our
own protection, but that our customers may not oversell any
line of goods purchased from us, with the surety of being able
to record repeats at the same price as their original orders."’

Some of the mills, in showing samples for next Fall, have
been embarrassed by the uncertainty as to prices, and some
have not yet ventured to show fancies at all.

A. S. Campbell & Co, the semi ready clothing manufac-
turers, of Montreal, are at present holding an extensive sale of
overcoats, el , At manafactui og pii-es  They bad a cunuadt
with the Kennedv Co | semi ready rlothiers, and have termin

ated it, and Mr, Campbell intends to devote him:elf solely to
the retail trade in future, in which department he has had
25 years’ experience. He intends to pay particular attemion
to the making of the finer grades of clothing,

Among the many novelties in the juvenile clothing, saysan
English authority, which are being put on the market for the
Spiing trade, those baving any connection with the war in
South Africa are sure to attract a large amount of attention.
By far the best [ have seen as yet is a juvenile suit, an exceed-
ingly natty suit, made up in khaki, the material so prominently
brought before the eye of the public by the military off to the
war. The coat is of the Norfolk style, with four pockets, each
with 2 broad box pleat and a flap buttoned with brass buttons.
Two brass buttons are on each sleeve and on the belt, and the
buttons down the front are of the same metal. The jacket has
a wonderfully smart appearance, and is capitally made up and
finished. Quite apart from sentiment, the cloth is almost an
ideal material for juvenile Summer wear. It is waterproof and
light, healthy to wear, and washes well. The manufacturers
of khaki claim for it, that washing the material not only is not
detrimental to the cloth, but actually improves it. However
this may be, it certainly will stand hard wear, and should,
during the coming Summer, prove a most popular wear amongst
all classes.

The range of woollens shown this season by importers for
the tailoring trade contains some attractive goods. The buyer
for The W. R. Brock Co. declares that in trouterings the
patterns comptise small checks, narrow stripes and over-
checks, and matenals range from moderate-priced goods to
the finest French worsteds. In suitings, there are some nice
fancy worsteds, both domestic and imported goods, principally
in small grey checks and overchecks, both in pure botany
and crossbreds. For Spring overcoats, the latest novelties in
coverts and whipcords are both plain and herringbone pattern,
while cheviots in greys and blacks are also in favor, What
fashion may decree between now and the incoming of actual
Spring weather is doubtful. Black and blue serges will again
be popular for young men's suits.

Thornton & Douglas, of Stratford, Ont., are not only
enlarging their making-up department, but are opening a new
branch in Chatham, Ont. It will be the corner store in the
aew Victona blouk, and 1s being fitted up as one of the hand-
somest and best equipped clothiny stores in Western Ontario.
s size 15 .7 ays teer, and 1t 15 beng fitted up inside with
hardwood finish and all modern conveniences, including the
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CALVERT &
DWYER CO.

Wool Merchants
Wool Staplers

Toronto, = Canada

Telegraph, telephone or write for our
quotations. It will pay you.
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CLOTHING AND WOOLLEN TRADE.—Continued.

latest designs of windows and vestibule doors. This will make
the second branch store this firm have opened since they started
in bnsiness in Stratford, in 1888. In 1893, they opened the
Guelph store, and so successful has been their experience there
that they have been encouraged to extend to Chatham.

The Sanford Manufacturing Co., of Hamilton, secured the
contract for supplying 20,600 garments for thesecond Canadian
cantingent to South Africa.

The Resamond Woollen Co., of Almonte, has received its
new 460 Morse power water wheel. There is also a large con-
signment of new worsted manufacturing machinery on the way
from England. **Number one mill"’ is up-to-date in every
respect.

The Stratford Clothing Co., will remove to Toronto this
week, going out of the retail business and confinirg thewnselves
to the manufacturing on a wholesale basis.

As bandsome a circular as we have seen lately has been

got out by Hutchison, Nisbet & Auld, Toronto. Itisintended "

to direct attention to their stock of material for the ladies’
tailoring trade. The cover is a fine fac simile, printed, of a
fashionable design in cloth.

A woollen factory ir to be erected at Fredericton, N.B.
Arrangements are about completed for the formation of a
company of local men, of whom, it is understood, F. B. Edge-
combe will be the chief stockholder, to establish and overate
the factory, which will employ bet.een 30 and 40 hands.

TO EXTEND THEIR BUGINESS.

UST as certain chemicals fu.sd together produce light or
J heat, so the fusion of ripe experience and fresh energy
and enterprise is bound to produce increased power, and to
extend even a large business.

The Crompton Corset Co, Limited, Toronto, have taken
this method of extending their already great business. Mr.
F. Crompton started this business about 25 years ago, and, by
catering only to high-class trade, carned an excellent reputa-
tion for his goods. By the use of the most modern machinery,
the employment of skilled workmen and keeping up the
standard of their goods, tLis reputation has been maintained
and the busiress has steadily grown until now the firm's
factories cover more than an acre of floor space, and bhave a
capacity of 12,600 pairs per week.

To keep pace with the ** growing time ' in this country.
however, the executive force of the company has been increased
by the admission of Messrs. George Reedy and John Gilchrist.
Mr. Reedy has for years conducted an excellent dry goods
business 10 batue, wat, whih he sold out to enter the
Cromptor company. Mr. Gilchrist kas been for several years
with the cumpany as traveler. Both these gantlemen are
comparatively young, and have been successful business men,
so their entrance into this firm witl add much to their capacity
for business.

It 15 intended by be cumpany to enlarge their stafl and
ad3 to their machinery, so that the business may be extended
in proportion to the growth ia the demand for corsets in the
Dominion, which their 14 travelers cover thorouglly every
season.

DISPLAY FIXTURES IN DEMAND,

The past year has been an excellent one for the manufac-
turers of display fixtures in Canada. Clatworthy & Co.,
Toronto (see their advertisement on another page of this
issue), have had a specially good year, an expansion of nearly
5o per cant. being shown over the previous year, from which
it would appear that the efforts of this firm to suit the Cana-
dian trade are being widely appreciated.

Anticipating a still greater expansion of their business
during the coming season, this firm found it necessary to
largely increase their facilities for manufacture, which will
enable them to extend all lines of their business.

They will carry a full stock of their staple goods, such as
revolving mantle racks, wax figures and papier-mache forms,
and they are introducing their ** Silent Salesman’’ and other
showcases, which are offered at close figures. During the
month of january only, they intend offering a reduction of 20
per cent. in the price of their ribbon and umbrella cabinets.

Many novelties will also be introduced this season, includ-
ing millinery and hat stands, nickel-plated fixtares, etc.; also
triplicate, duplex and other mirrors. finother novelty this
firm are putting on the market is a double-rail, straight mantle

¢k, for which a big demand is looked, judging from
mquin?s. :

It is evident “hat Clatworthy & Co. are determined not to
neglect any means of securing a large share of the display-
fixture business of Canada during the coming year.

AMONG THE NOVELTIES.

The white pique collar with bow to match the blouse
waists is among the latest pretty ideas out this seascn. As
usual, Messrs. Boulter & Stewart placed these on the market
as soon as shown in New York. Keep the up-to-date goods,
shey always sell.  Go one bztter than your competitors. You
can see 100 designs of these popular goods at Messrs. Boulter
& Stewart's. 13 Front street west,

Wreyford & Co., wholecale men’s furnishers and manufac-
turers' agents, have removed from McKinnon Building, to
more commodious salesrooms at Romain Building, over 8g
King St. W, Toronto. They now carry a stock of several of
Young & Rochester's leading lines 1n shurts, collars, and
neckwear.

Owing to the populanity of shirt waiss and blouses, it is
evident that the Spring and Summer of 1900 will be a great
belt season. Belts will therefore be shown in great variety.
A leader in this line will be an elastic web, with ornamenta-
tions of marabout.

Among perhaps the most delicate and elegant materials
that have ever been created to tempt the eye of the fair sex,
are to be found the rich embroidered chiffon all-overs and
sequin nets, which promise to be a leading attraction this
season.

Mr. R. W. MacDougall, director of Gault Bros., Limited,
Monueal, has bzen nominated agau. by the Dry Gocds
Association as its representative on the council of the board of
trade. This s, however, merely a nomination, and does not
necessarily insure appointmeent. Tue place is one that is
somewhat keenly contested, and the authorities no longer
Tecognize any association in the selection for office. No action
can be taken until the annual meeting.  Of course, the support
of members of the Mry Goeds Association carries with it that
amount of value, and the hardwaremen and they generally
work together, But the election takes place, every man on
his own fooling, so far as the board of trade is concerned.
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Beaver Woolien Mills _P[_W_N‘{’S il [;L[]VE_S

ALTON, ONT.

(WILLIAM ALGQGIE)

MANUFACTURER OF THE This Brand ina Glove
FINEST QUALITY . . . ‘ Insures
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The Famous “DUPLEX” and “ALASKA” Brands
of Underwear are guaranteed to be the best.

600D STYLE
GOOD WEAR

A’l orders will roceive prompt and careful attention.

—— IS, Greenshiclds, Son § €0.
Beaver Woollen Mills|  seentp i s vewn s oo,

BROWN BROS,, LIMITED

g 64-68 KING ST. EASY, TORONTO.
STATIONERS, BOOKBINDER‘S

oresssscrnsrrs AGCOUNT BOOKS »
LEATHER GOODS, ETC.

It will pay you to handle-these goods. GOOD FIT

We would like to tell you all about our goods and quote
prices. Write to us.

i iah B

We make and keep in stock the finest gcods that can be purchased.
Pocket Books, Purses, Card Cases, Diaries, etc.
Blank Books of every description and all si.es.

Stationery—Envelopes, Pens, Penails, Inkstands, Ink, Ofice Supplies, Stationesy
Novelties.

Pa per—rrinting, Writing, Letter, Note, Fancy, etc.
Printers’ and Bookbinders’ suppies.

Stocks in every department new, up-to-date; prices very closc.

Weaim t> have the most complete stationery house in the Dominion.

\\ € €APCCL 10 OCCUPy LUl ACW premiuscs, s1-33 Wellinglon St West, abuud ist Fehruary, 1900,
We invite all to call.

1 etter orders reccive prompt attention.

= s 2. ESTABLISHED NEARLY HALF A CENTURY.
BTSSR THE BROWN BROS., Limited, Mancfacturing Stationers, Tornnto.
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A GOOD AGENCY OPEN.

---------------------- \aMaAadadadaaaadaddssasasssiassabidl
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A large firm in Great Britain which manufactures a
splendid hine of Waterproof Jackets, Mantles, Costumes,
etc., 15 open to receive applications from responsible houses
for their Canadian Agency. Communications addressed to

o Waterproof,”* care ¢ The Dry Goods Review,’’ Toronto,

will reach them.

HOTELS FOR COrMERCIAL MEN.

Halifax, N. S.vvveer eeee coesas Halifax Hotel

. €0 uese seeeessees Queen Hotel
Mortreal ..oeve veciveenesassss Windsor

. teereesessas sassanses St. Lawrence Hall
Quebec......veeevenrenvanses Chateau Frontenac

1 iieieeesnessseessess Hotel Victoria
St. John, N. B................ Hotel Victoria

. o veteessressesss Royal Hotel
Sherbrooke, Que.............. Sherbrooke House

" teessnsereasnesosesas Walker House
Winnipeg..c..o ceveveeiss ... Leland

. teeses sevnsansaasass Winnipeg Hotel
Ottawa, Can +vvevvveseeevesss The Windsor Hotel

1809. . .. WINTER BAILINGS. . .. 1800,

BEAVER LINE selias”

Salling weekly between St. John, N.B., and Liverpool.
alling at Halifax, N.K., aud Moville, Ircland, cach way,

¥From ¢ - . From

Liverpool. | HTEAMERS. &2, John,
Hat, Dec. 23 LAKE SUFERIOR <] Wed, Jun 10
e 30| ¢ MONTEREY .. ... ¢ N

¢« Jan. 6 MONTEAULE "* “u
o s 13 ¢ LAKE ONTARIO. ... l ¢ o8
o D MONTRONE . “ Febh, 7
o ¢ 77 e LAKERUPERIOR ... . “ 14
“ JFeh, 81 MONTEREY v e e e s aereee meenes “ « 21
w10 *MONTEAGLE ... ... e e e mmen e | Y o2

- H_And w;‘e-('-k'ly lhemt{-;r_lhmuglu;ul the \\'Iﬁlcrw-t_i.
© Carry a Hmited number of Fink Cabin passengens onhly.
Rates of Passage.

First Cabln—Lako Ontario and Iaae Supesior,, dngle, $1510$30:  retumn. 43 to
$90; prepald, §1510 450, Montrose, Monterey and Montcagle, single, §10;
retamn, $:0; prepald, §10. Secoond Cabin=To or from l.h‘erpoof or london.
§22; round trip, $80.80, Stecrage-Outwand from e, Johin or Hallfux, $22
{1iverpool, London or Londonderry); prepad to Iallfax or 8§t Johno, §25.

For furthier particulars as to passage or rnfgm. apply to any Agentof the Com-

ot ELDER, DEMRSTER & GO, MONTREAL

THOBURN'S Woolen Ml

ALMONTE.

Grey Flannels,
Navy Blue Flannels,
Military Flannels.

Our “ALL-WOOL?’ Flannels are Warranted Free
. From Cotton.

EXCELLENT VALUE.

J. Walshaw'attiiridle. BLANKETS 555108,

and Grey

TLLEWRANS  * PRINCES DUNDEER ESTARDKUED o3

Andrew Mitchell & Co.

Limited

inen N 3
Jute and Linen Manufacture. % DUNDEE

Dyers and Finishers,
Town Office, 30 Cowgate; also at Glasgow, Londen,
Liverpoct, Manchester, Parls.
AV Y Ne 4 Vigy Wy gt Tate Vgrne gn ¥ Tuwinee gt lapg an

mon and Fine jlstuanc rackinge, Bagang  and Poeketinge, Catvas,
Tarpaulinge Wonl Sheeta Sacks ote ete

HOME and EXPORT.
Registered Otflce, 13 Princes Square, Glasgow.

aasadian Agents.

R. FLAWS & SON

ORY GOODS AGENTR

Manchester Bulldings, Melings 51, TURONTO -

M. MARKUS

50 Hospital
Street,

MONTREAL.

Carries a full stock of all

{Trade Mark)

TRIMMINGS

required by Clothing, Mantle, Shirt, Neckwear, Fur, Corset
and Suspender Manufacturers.

We make a specialty of

FELT

for Cilothing, Mantle, Cap and Sh,: mu.afactacers.

German Astrachan and Curls fur the Hat and
Cap Trade.

Silk Woven Namo labels and Hangers for
every line.

ORDERS FILLED PROMPTLY., NO DELAY.
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AH.BAIRD, H.STROUD.
SLCY TRLAS MAND
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The Review's Directory of Agents. FRTBEEARRRRRNY

British, American and Forcign firms twho are looking for Canadian con-
siections toill find in this column the names of lcading agents who GU NTER
are cminently fitted to vepresent them in this country.
The BEST
CHECK "3
Too Good

@—AND—D
CASH

¥,
g

¢

a

d

7

d

;

Send forPSoleea SALE p
7

a

g

g

4

7

g

a

W. A. BAKER g

\ Manufacturers' Agent, MONTREAL

3 Representing—RKRAMRISCH, WRRTURINER & Co., Bradford, England, 1talinns and

woollens. Friveunicy & FULpa Plaucn, Gertsany, lacew  1IKNsAL, COLLADAY -
I3 & Co., Philadelphln, U.S.A., manufacturery of dress trimmings, fringes and b
'tn‘ll:lomer{tgomm STANSPELD Brows & Co., Bradford, Eng., cnrriage cloths,
1wltons, etc.

R. FLAWS & SON *eme i Toronto

Dry Goods Commlsslon Agents.

Wi, Sinrson, Sons & Co, Philadelphia, Pa., .
Prints, Linings and Draperics.
CarTwriGHT & WarNERs, Limited, Loughborough, England,
- Hosiery and Underwear.
D. SanpEMAN & Co., Leicester, England,
Yams and Warps.

and Prices
SLIPS

ERAEE—

we Merchants Gounter
Gheck Book Go.

LIMITED
40 Wellington St. East

TORONTO - - ONT.
TRV VNN

Kepresenting @

T ’ Mauvutacturers' Agent,
\ Room 800 McKinnon Bg
. 19 felinda 8¢, Toronto
P Woolens, Sliks, Ribbons, Gloves, ancy and Staple Lincos,
1 Felt Hatls, Dress Trimmings, Canvas, etc

tTTUmuveTmTmMmmuaama et ahmmn

13 SITUATION WANTED.

I AS TRAVELLER BY SUCCESSFUL YOUNG BUSINESS MAN, with
: thorough knowledge of Dry Goods, Clothinz and Gents® Furnishings.
Will travel for cxpentes and commission, Northwest and British Columbia
3 '[;rcfcn'cd. highest references.  Apply A. B., care DRY Goons RF.\'(IE\V.
‘oronto. 1)

1f you Want to Leamn Anything
] About Advertising,
{f youare n tusiness an and getor want
1 g8t brsiness by any Rind of advertising,
o and wani to know ‘u te adrertise aad
make meary § &7 if you areanemploye and
e1pect Lo go ints buslness for yourself 5 oF
(f you want t) g0} (010 & new &nd prof.
B 1tatle prfess on—we fornith the founds.
j tion-~the »- ;omalated Enowladpe on the

ke

subjact  Investigation costs you mothleg
Tnyabiatde irformation will be seal ¥ree.
Address Adverilalag World Subllelly Cleb, Columbus, O

THE SIEGE OF LADYSMITH.

SHREWD TACTiCS ILI.USTRATED.
UNRIVALED.

~aid every ahiere of Jifact prejecd for 2ooents. Speddal fates to thic
-rmﬁ" ColsTighted.

AdGross "LADYSMITH, P. O. Box 1045, | MONTREAL.

e Wer e me i s e e e e s el e LB ereg—— —————
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NEW FEATURES IN WHOLESALE
TRADE.

MCINTYRE, SON & CO.
~TVHL above firm draw the attention of the trade to their
large assortment of imported wash fabrics and white

goods. Ihe assortment sn ths depaniment s unusaally lacge,
and must be seen tu be apprenated The latest novelues in
French pniet g ase on ‘uled r styes now heing shown

Ihe diess guuds depastinent are shumiig the wsual lage
range of main and fancy s yles for Spung delvery. va
january 2 wui be upened o spewai range of «ow puced pladds
for immediate shupment. campiecs are sa the haads of taveiers.

The silk department 1s kept weil assurted with good selling
lines, many ot which, being contracted for before recent
advances, ar¢ now especially good value. French printed
toulard silks 1n novel designs are shown.

Kirby, Beard & Co.'s smallwares are too well known to
require recommendation.  Their needies, pins, etc., are among
the best made. A full assortment kept in stock 1n Montreal.

In the kid glove department there is rothing but new, fresh
stock. There are leading lines to sell at popular prices that
will give a fair profit to the retailer.

P. GARNEAU, FILS & CIE,

P. Garneau, Fils & Cie., Quebec, report a great success
with their line of silkalette. It is sold in all popular shades
and can be retailed at 17 to 20c.  Ask their travelers, or
write for samples.

Ths same firm have full ranges in black and colored
cashmere and a large line of black crepons in latest designs
selling at 35, 40, 55, 60, 75, 95¢. and $1.50. P. Garneay,
Fils & Cie. are also showing large linesin tweeds, coatings,
serges and other woollens at rock bottom prices.

A large consignment of black silks in peau de saie,
nubienne, athos, figured damas, nicoise, taffetas, etc., is just
being opened.  They have now in stock very special values
in Swiss point curtains, net curtains, vitrages, lace blinds and
lace nets.

P. Garneau, Fils & Cie., are also receiving remarkable
values in reversible cretonnes to retail with big profit at 15
and 20¢.

S. GREENSHIELDS, SON & CO.

S. Greenshields, Son & Co. have just received a full con-
signment of their new laces and all-over lace nets. These
include the new heavy guipure snseruons and all.overs in the
Renaissance and other new styles. They anticipate a large
trade in prints, and have already sold a large quantity of
them. DPrints, no doubt, will be trimmed with laces and all-
over netz. Merchants should buy these early, as they are
already getting scarce, both in this country and in Europe,
and it will be very hard later on to get orders filled.

S. Greenshields, Son & Co. are showing a range of very
fine muslins for Spring trade, including the organdies and new
SQilraus muslins, They have also now on hand a large stock
of white Victoria lawas and India linens, which they are offer-
ing at old »nces, and which can be delivered immediately for
January re.. | white goods sales. In Victoria lawns, they
havse special makes in both light and heavy at popular prices.

et e i+ e — . S— e e Man e —

S. Greenshields, Son & Co. and other merchants have found
it very hard to get orders filled in Switzerland for white
embroidenes and insertions. These goods, in most cases, will
be delivered very iate this season. Their buyer had fortun-
ately placed his order very early for the coming season’s
teade, and the have already received a large juantity of all
their hnes, including insertions, which are complete. They
had bought befo:e the heavy advance, and are offering these
lines at old prices.

IHE W, R. BROCK CO., LIMITED.

As predicted 1ast month, [he W, k. Brock Co., Lunued,
have tound that thow aMpenas sustings (large piaids) tor ladies’
skurts have vecome a aeuded feature.  Theic range is acknow
ledged 10 be an eaceptionaily hne one, and orders are Lomisg
in freely.  As these goods aie wanted for immediate ase, and
they are getung dehivenes of them every Jday, they have kept
their customers well supphied They bave made arrangements
with the manufacturer to keep these goods fully a.-orted during
the season.

They also report that many cu~*omers have taken advan-
tage of their special offerings of stock .ines in black and colored
cashmeres, velours, whipcords, poplins. serges, and all staple
plain dress goods that are in demand. Of course, it is under-
stood that these prices only exist for stock on hand, and, after
1t 1s exhausted, the une will have to be dropped altogether, the
advances being so great it would be impossible to keep them
up. Some had predicted a falling off in the fancy black
business, but The W. R. Brock Co., Limited, have not
experienced this, In fact, they predict a larger season than
ever for Spring in these goods, and, judging by orders already
received, have good reasons to think so. There is, however,
a tendency to go after smaller effects, although the large
blisters are still selling freely.

Their Spring trade in fancies has been a surprise, although
they felt with the general opimon that very few fancies would
be wanted. In order to make their assortment as complete
and attractive as possible, they placed orders for a nice range
of the latest novelties, and have already been obliged to cable
a number of repeats, which proves that fancy dress goods in
Canada are not a dead letter to-day. The manager of this
department, in conclusion, reports the dress goods buziness in
the most healthy condition that he has ever remembered,
orders having come in for future delivery much more freely,
and customers generally inquiring for much better grades of
goods.

The W. R. Brock Co., Limited, are in a good position to
supply their customers with staple lines of black and colored
silks. but strongly advise early placing of orders, as they will
not be able to execu’: orders when present contracts have
expired. As to fancy silks, they have a large range of cos-
tumes and skirts, the stock comprising the latest novelties of
New York and London.

In cashmere hosiery, this house claims to attract th.
keenest buyers with their various lines, as they were fortunate
in placing large orders for plain and ribbed goods when the
market was more favorable than it has been for months past.
They offer to send samples and quote interesting prices. The
same is true of fabric gloves. As to cotton hcsiery, in spite of
the great advances, the department are maintaining their
reputation for keeping the right goods at the right prices in
stock, and offer for Spring ...uch sought-after lines at the same
pnces as in the Spring 1898. These gauds cannot be repeated
except at 2 great advance.

In men's furnishings, business has greatly increased with

T~ - e it e S . i " e e e 4
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) Luxfer Prl:ml a::{cu‘nl!:llg lightlng a This is the best tgat:rrdlnary glass could
store 1l ce ng.
2s .
If you want more dayiight, you want Luxfer Prisms.
.
We make Visitors Welcome, and Solicit Letters of Enquiry.

[he phenomenal development of our Dominion is best evidenced by the greater demand for better store buildings,
and, while solidity is required, the artistic is not forgotten. The Sales Department of the Luxfer Prism Co.,, Limited,
has arranged to supply, on advantageous terms, the finest productions of the best and most reliable concerns engaged in
manufactuning shop bumilding materials.

SAMPLES OF ALL LINES AT SHOWROOMS.
3 LUXFER PRISMS. Scientifically correct, in practice successful.
Light any part of building with daylight.
ELECTRO-GLAZED ART GLASS. Original designs, artistic effects in glass.
Electro-copper bar—requires no unsightly iron rods.
ELECTRO-GLAZED FIREPROGF WINDOWS. Transparent as ordinary plate glass, and decorative.
Better fire protection than iron shutters, reduced insurance.
MARBLE MOSAIC FLOORS. Best Italian marbles, skilled Italian labor.
Mosaic Marble & Enamel Co., Buffalo, N.Y.
. ARCHITECTURAL TRRRA-COTTA. Artistic effects obtained much cheaper than in stone.
Perth Amboy Terra-Cotta Co., Perth Amboy, N.J.
ORNAMENTAL IRON. Gnlis, Wickets, Elevator Enclosures, Screens, Etc.
The Winslow Bros. Co., Chicago, Il
21 o HARDWOOD FITTINGS. Best Selected Woods, special finish, best workmanship.

Store fittings of every description.

SKETOHES AND ESTIMATES ON APPLICATION.

. S

£,
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: EXPANDED METAL. Fireproof Construction. Floors, Partitions, Roofs, etc., etc.

- Luxfer Prism Co., Limited s 'we,

Toronto
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A FEW SAMPLES FROM OUR STOCK OF CUTS FOR DRY GOODS AND DEPARTMENT STORES

STANDARD ELECTROTYPE CO.

WILMINGTON, DEL,, U.S.A.

PRICES FOR CUTS ON THIS PAGE.
Order by Number and Letter. '
\ Lessthan10 .- - 20 cents each. From25to49 - - 18centseach.
% From10to24 . - 19 cents each. From§0te9889 - - 17centseach.
From-100orover - -  16contscach.
1f ordered sent by mail add 13%c¢. per cut to remittance - Always remit when ordering.

If you sec the print of a cut anywhere that you would like 1o have an clectrotype of, clip
it outand write us.  We can make a cut of yourself from photo, or of the interior or exterior
of your store or building, or of any article of me=zaandise.

et
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The R. J Smlth Co., of Ottawa

LIMITED

268 Sparks Streot

o, OTTAWA, ONT.
WHOLESALE MANUFACTURERS

Men’s and Boys’ Clothing,
Smocks and Qveralis,

Top Shirts and Drawers.

Cutting, Making, and Trimming merchants’ own cloth a specialty
SEND FOR PRICE LIST.

ROYAL CARPET CO.

... GGUELPHE.

Manufacturers of

lngram Car

TWO AND THREE PLY

Art Squares,

Carpet Bindings,
Rug Fringes,

Rugs, Mats, Hassocks; Etc.

Our Speciat

et . ““THE CANADIAN BRAND™ &t i’

Carpet in the World.
BEWARE OF IMITATION.

: anas mars, o
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CARPETS AND CURTAINS—Continued.

advantages of having a trade paper and reading it. You are
posted with the latest big store ideas in all branches of your
general dry goods trade for 17¢, per month.

You may not have space to carry a big stock of the large
carpet-size rugs. They are being called for very much just
now. The Toronto Carpet Mfg. Co. have several sizes, and
you can get them quickly. In values, these heavy smyrnas
surpass the thin, one-sided importations.

The attractive features of their ** Acadia ** axminsters are
commanding great sales. Novelty and beauty of design,
richness and strength of coloring and reasonable price are
ments which will always find favor with appreciative buyers.

Then, their hine of extra superingrains have but to be
seen. No buyer of standard carpets, full warps, clean honest
yarns, extra weight, should neglect looking into their values—
made in two and three-ply and ia all-wool and unions.

There is no doubt but that The Toronto Carpet Mfg. Co.
have revolutionized carpst manufacturing in Canada, and are
thoroughly up to date.

A picture of their new premises at the top of their adver-
tisement will give some idea of the extensive premises occupied
by this enterprising firm.

A NEW 1IDEA'IN FLOOR COVERING.

Emile Berlirer, of Washington, D.C., the inventor of the
telepl *ne transmitter and. the gramophone talking-machine,
was g uted a patent on what he calls tile matting. In experi-
menting with matting on his floors, Mr. Berliner discovered
that dust occasionally-filtered through, and -that, if a break
appeared, it was almost always necessary to recover the entire
floor. He then conceived the idea of cutting matting into
small-squares or other designs, and covering his floors with
these patterns.

By laying the patterns like parquet, he secured some excel
lent effects, no seams appearing and the natural streaks of the
matung neutral.ang each other. His method of producing
tue squares was simple. He took ordinary Chinese or
Japanese matung and backed it up with linoicum paste, which
has a tendency to strengthen the fibre and make it water
and dust-proof. The squares are then pressed on heavy card-
board, laid on the floor and fastened down with a few ta~ks.
The picturesqueness of the fabrnic is enhanced by a coat.or two
of varnish, which adds to-the brilliancy of appearance. and
also makes it easy lo rub over them with a damp cloth and thus
remove the dust. As squares at different points wear out,
they are cut out and others substituted  Mr Berliner claims
that his new tile matung is a mode!-floor covering, and it is
designed to cut a wide swath  the carpet business A com
pany ts now 1n process ¢f formation to go into the manufacture
of the new goods-and to place them on the market. —~Ameri-
can Carpet and Upholstery journal.

MAKES AND MARKING OF INDIA RUGS.

Ina booklet recently issued by a Calcutta firm of exporters,
it 1s asserted that **Indian carpets may be classified either
according to the nature of the materials of which they are
made or the manner in which they are woven. They arc
cotton, woollen, silk, goats’ hair, yaks’ hair, and pashm
carpets, or mixed carpets of any two or mere of ‘these
materisls. The general conditions of Indian carpet weaving
are distinctly more favorable to the production of the service-
able fabiic than those which obtain in England. Pile carpets

THE -:- DRY -:- GOODS -:- REVIEW

are made at a limited number of jails in each Presidency, and
by private manufacturers. In an Indian carpet the whole
fabric sinks together under the foot, and its wearing power is
three or four times that of an English or European carpet.
Many native gentlemen possess pile carpets 400 years old,
which still retain their original brilliancy. The different sorts
of cotton carpets are known as Farsh or Jazim, Danies,
Satrang, Dosuti and Dalichas; they are seldom exported.
Woollen are known by their centre of manufacture, such as
Amritsar, Multan, Agra, Mirzapur, Hushiarpur.”

CANADIAN WOOLLENS FOR MARKETS ABROAD.

The familiar name of the Oxford Manufacturing Co.,
Lumited, of Oxford, Nova Scotia, is again brought before
Tue Dry Goops Review readers in their regular full page
announcement relating tothe famous ** Oxford ** costume cloths
and tweeds, of which this firm are making such a success. A
week or so ago, a member of a2 prominent firm of British
woollen importers remarked, when looking through the new
«Oxford '* Spring patterns, that they were of such a swell
character in both coloring and texture as to command a ready
sale in the best London trade. His English office is-to be
furnished at once with samples.

The Oxford people have recently sent, at the suggestion of
a military commander, samples of their grey homespuns home
to England to be laid before the Secretary of the War Office.

The mills report an unprecedented increase in-sales and
find their products going into the very best trade. Australia
should use these cloths to advantage.

Hutchison, Nisbet & Auld, of Toronto, represent The Ox{ord

‘Manufacturing Co. in Toronto, and westward to the Pacific

Ocean. They carry. full ranges and make prompt deliveries.

AR, 406.

This deslgn represents the Embroldery on one of the sevenal lines of
: g‘hands)mc Robes shown by Rrophy, Calns & Co.
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HORROCKSES, CREWDSON & C0.

LIMITED

COTTON SPINNERS “» MANUFACTURERS. —=

WoRrks, PRESTON ano FARHWORTH, LANCASHIR.
WAREHOUSES, PiccADILLY, MANCHESTER
5 Love LANE, LonDoN, E.C.

7 MiTcHELL LANE, GLASGOW.

Long Cloths, Cambrics, Nainsooks, Twiiled Shirtings, Double Warp and
Medium Calicoes, Plain and Twilled Sheetings, Pillow Cottons, Drills,
Flannelettes, Sateens and Dress Foundations.

Specially Finished for the Sewing Machine

And Suitable for all Parts of the World.

HIGHEST AWARDS AT ALL EXHIBITIONS.

PRIZE MEDALS, LONDON 1851, 1862 s GOLD MEDAL, CALCUTTA 1884
GOLD MEDALS, PARIS 1867, 1878 \ GOLD MEDAL, LIVERPOOL 1836
DIPLOMA OF HONOUR, VIENNA 1873 a GOLD MEDAL, EDINBURGH 1886
GOLD MEDAL, CAPE TOWN 1877 FIRST AWARD, ADELAIDE 1887
DIPLOMA OF HONOUR, LONDON 1884 ! FIRST AWARD, MELBOURNE 1888
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Every garment we sell is made on the premises and
this label is your guarantee.

e ':éoéﬂ;u:md (% 9’
Dolisalt fauthis.
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= Tiger Brand
Clothing

The warerooms are well sorted
with most everything the trade
could need in Ready-Made Cloth-
ing—for man or boy—and we are
ready to give orders—large or
small—for present delivery quick
and careful attention. Will you

HOW

write ’—see our traveller ?—or TO
BUY.

come to the house ?

weee | E. BOISSCAN & C0., Toronto

TO BUY.
TEMPERANGCE AND YONGE STS.

The trade is waking up to the fact that it pays to
have the high-quality Clothing to Sell.
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=z CENTURY SATPLER
A N D P Rl C E R. The Greatest Invention of the Century

N

In the interest of the Retail Dress Goods Department.

ADVANTAGES

1. It is inexpensive.

2. It is practically indestructible.

3. It is both a Sample Holder and a
Price Marker.

4. As a pnce ticket it is cheaper and
more convenient than any on the market.
Tickets can be removed and replaced with-
out handling the goods.

5. Instead of being an expense it proves
a source of revenue in the saving of both
time and goods.

6. The sampler is always at hand with-
out having to look through a box of samples,
which requires time, and it advertises to
customer that the store has samples to give
on request.

7. ‘The sample comes forth 1n good con-
dition without having been crushed or
stretched as when inserted with yard-stick.

8. Sample is always out of sight and no
notch in the end of goods to suggest to cus-
tomer that she might get out by asking for a
sample to “show to her blind sister,” or
some equally poor excuse.

9. For “slow-moving” goods, a ticket
differing in color from the regular ticket isa
constant reminder to salesmen that *this
piece” is to have special attention,.and the
change in ticket is quickly and conveniently
made without removing the goods. Any
plain paper can be used for ticket, or, if
desired, we furnish tickets at about the cost
of paper.

DIRECTIONS

Cut a strip an inch or an inch and
a quarter wide the full width of the
goods.

Fold onc end of this sample into
loops about 4 or 5 inches long (just
short enough to fit into the box part of
holder) leaving the other end free and
long enough to pass forward and up
through the first hole and down
through the other ; then forward, leav-
ing just enough of the sample exposed
to catch and pull forth when needed.

In placing the sample in holder, the
long loose end should lie under, allow-
ing the ends of loops to rest against the
shoulder in box part, thus assuring its
retention in box until the last end is
used.

In clipping sample, pull forth the
length needed and clip close to the
holder.

In filling mail sample orders, you
can go through the stock and clip sam-
ples without taking goods from the
shelf,

Price ticket can be placed and re-
moved without removing goods from
the shelf.

Exclusive Sale for all Canada.

JOHN MACDONALD & CO.

Toronto.
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TIME SAVING FIXTURES,

It is not now a question of do display fixtures pay or do
they not pay; that question has been seitled beyond doubt,
A glance at the successful stores of to-day Is a standing evi.
dence that they do pay. It now remains with the purchaser
to buy the best, The Toronto Brass Marufacturing Co. are
devoting special attention to time and labor-saving devices.
To prove this a few new ideas may be mentioned.

All standards are marked off into inches corresponding
with each other.

All brackets are fitted to one templet, thereby guaranteeing
perfect alignment of rods without the old time taking trouble
of measuring. .

The cross rods while much lighter will stand double the
weight of the old style without sagging in the centre. Small
clamps are supplied with cach fixture for preventing rods from
turning on brackets when used as hat stand or shoe fixtures.

Adjustable supports are attached to the top of each single
stand to prevent its leaning forward when loaded up with
goods. This support is so arranged as not to interfere with
the moving of the standards.

These are only a few of the points showing the supcrior
quality of the goods but suffice to show they are experts at
thelr business, and can give you lower prices and better satis.
faction than any house in the business. Always a large stock
on hand for immediate shipment. Send for canalogue and
discounts.

ENGRAVED LABELS FOR CLOTHING, ETO.

The use of labels on all classes of garments has now
practically become universal. Nearly eveiy leading manu-
facturer and ietailer has his distinctive mark in the form of a
latel attached to every article he puts upon the market. A
firm that devoles its whole attentiun to the making of steel
plate engraved labels for neckwear, shirts, waists and other
garinents is the J. L. & M. Jacobs Co. This houss originated
its own specialty, and is the only one in its line making white
labels exclusively. The busy preparations now going for-
ward on Spring goods call attention to what has come to be
regarded as an essential feature of every line—the affixing of
the firm label on each garment turned out. In this connection,
the card of the J. L. & M. Jacobs in this issue is of added
interest. This firm devotes the whole of its big plant in the
Elm Square Building, New York, exclusively to the produc-
tion of steel plate engraved labels, and the prestige it has won
in its chosen ficld is testified to by the fact that nearly all the
leading manufacturers and retailers throughout the country are
numbered among 1its patrons, It is largely due to the J. L. &
M. Jacobs Co. that the old crude method of producing labels
has been brought to the present state of perfection. Many
of the designs are in the highest degree artistic, and the firm
1s thoroughly equipped to fill orders in from two to five days.
Correspondence 1s invited by the house, and samples, designs
and prices are cheerfully forwarded on request.

AN ATTRACTIVE CORSET STAND.

A new corset stand, which has commanded a large amount
of attention in London, Eng., has been exhibited in one of the
show windows at Feter Robinson’s establishment, in Oxford
street west.  The work of a French inventor, it is an exquis-
itely modelled wax figure, and, by means of electricity, the
movements of the head, eyes and chest are imitated in the
most lifelike manner. The model is wearing the ** Prnsa*
corset, the latest edition to the wellknown range of 1 C
Persephone” corsets, which is made in satin and choice
brocades, as well as in a variety of materials for ordinary

wear. The model was lozned to Peter Robingon, Limited, by
Sharp, Perrin & Co., of 31 Old Change, E.C,, who arc the
sole wholesale agents for Great Britain and the colonies for
the **1 C** corsets, and it should prove a most attractive
advertiscment for these well-known corsets.

Ths W. R, Brock Co., Limited, Montreal, are clearing out
a number of odd lots to make room for improvements in the
building and for ncw goods coming in. They have just opened
out a variety of draperies and art rauslins in new effects.

Mr. George Reedy, who tecently joined the management
of the Crompton Corset Co., Toronto, was presented, at
Christmas, with a handsome marble clock by the trustees and
official board of Collier street Methodist Church, Barrie, of
which he was an efficient member for several years,

Mr. Greeff, of Greeff, Bredt & Co., who have lately estab-
lished an agency of their German business in Canada, was
speaking the other day to Tue Rzview about the present
state of trade in Canada, which was favorable to their trade as
well as to most others. ‘The headquarters of this firm are in
Barmen, Germany, and they are, therefore, in good shape to
get the closest prices from that centre of such lines as braids,
trimmings, covered buttons, etc. In fact, they have the
additional advantage of being able to study the requirements
of the Conadian market, send to Germany with samples of
some specialty which is wanted here, and the manufacturers
will turn out a line in accordance with these suggestions. The
firm of Greeff, Bredt & Co. sell exclusively to the manufactur-
ing and wholesale trade. Their office is in the McKinnon
Building, Toronto, and they will carry stock.

Ed. McFaul, dry goods merchant, Seaforth, has just com-
pleted the enlargement of his premises by the addition of the
adjoining store, which was found necessary by the large
increase in business. This he has carried out in the most
attractive marner. The windows in both stores, which were
of plate glass, are merged in one elegant front, making 2 fine
display window. The counters of both sides are of natural
wood with drop plate glass tops. The centre counter, of same
class but oblong in shape, runs around the centre of the
store, giving a fine display. But still more attractive are the
large plate mirrors, 72 in. each, at the right and the left of
the main entrance, with others of less size at the rear of the
store, giving the impression in either direction you look that
the store extends a much greater distance. The whole_being
of light finish, and, with the fine stock of goods, makes one of
the most attractive stores we have seen.

Mr. Geo. Joseph who has returned from the Maritime
Provinces as a representative of The Cloak Manufacturing Co.
has some interesting things to say with reference to the state
of trade in the Provinces generally, but particularly the great
expansion now taking place in Cape Breton. The iron works
which are being carried on by \Whitney & Co. are three miles
away from Sydney and already they employ about 1,300 men.
There is also talk of a new industry being establishad at Sydney
Mines, but this is not yet known to be on a practical basis,
Mr. Joseph said that all the indications pointed to the rapid
development of the distnct. There are solid butldings going
up and it is hard to get accommodation for cither merchants
or householders, It is said that 56 new firms will commence
business in the place this Spring. Seven banks are in opera-
tion and a strong indication that Mr. Whitney and his fellow
capitalists consider the future assured is to be found in the fact
that 5,000 have been giver to found a library, and a music
hall is also being built.

I',
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Genuine . .

Celluloid

Collars, Cuffs =
Shirt Bosoms

All Fine, Fresh Stock.
GENUINE GOODS are =RER
stamped with our TRADE Hf=w=¥g
Trade Mark. el C

The Miller Bros. Co., Limited

30 DOWD STREET, MONTREAL

Toronto Agent :
G. B. FRASER, 3 Wellington St. East.

Gents Umbrellas

' o “:i_.;__*
ONE RAINY DAY

soon reduces yocur stock.

We can ship orders same day as re-
ceived. All prices, $4.50 to
$100.00 per dozen.

The Irving Umbrella Co.

Limited.
Manufacturers

20 Front St. W, .o TORONTO

SYSTEMATIC
SAVING- - -

Can be accomplished by taking out an

Unconditional Accumulative
Endowment Policy

IN THE

Confederation Life
Association

HEAD OFFICE - - TORONTO

Under this form of Policy a man can obtain complete protection
for his famil{s. while capital 1s built up from year to year, to be used by
himself in his old age. The Policies are absolutely free from conditions,
and contain liberal privileges as to Extended Insumance, Cash Surrender
and Paid-up Insurance.

Rates and fuil information sent on application to the Head Office,
Toronto, or to any of the Association’s Agents.

W. C. MACDONALD,
Actuary

J. K. MACDONALD,

Managing Director

M. Markus

30 Hospital Sq.
MONTREAL.

IMPORTER
AND FOREIGK MANUFACTURERS' AGENT

Specialties:

Silks, Velvets and Velveteens,

! & French, German and Swiss Silks,

i German Dress Goods,

3 German Mantlings,

i Embroidery, Laces, Braids, Buttons and
Dress Trimmings,

B

: English and German Hosiery and Gloves,

' Th: celebrated W.& G. Shirts and Collars,

German Fancy Linens.

A full line of Tailors’ Trimmings always
in Stock.

OCORRESPONDENCE SOLICITED.
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UP-TO-DATE WINDOW DRAPERIES,

In the November issue of this paper, an interesting descrip-
tion of the **strictly proper thing for a window drapery,”’
written by a New York fashion ciitic, was published. The
wiiter, in eloquent language, described the ruffled bobbinet
curtain as the most graceful and artistic as well as a practical
finish for a window.

\Vhile thus described as the newest thing in New York, it
was not known that the same curiain was being made by a
Canadian house. It seems, however, that almost simultaneous
with its introductica in New Yurk, these goods have been
made in Teronto, by Prim> & Rankin. This house make the
gocds in the same styles and patterns as those made in New
Yotk, but, as the raw materials are imported into both countries
from Great Britain, and as the United States houses have to
pay a much higher duty than is charged in Canada, the goods
are produced at lower prices here than is the case in the United
States. DPrime & Rankin have issuzd a small booklet describ-
ing in detail and showing illustrations of many of the designs.
This can be had upon application,

e r——ame i

THE NEW: SHANNON BINDER,

The accompanyip
features of(\tbc new

illustration shows excellently the
annon binder made by ihe Office
for use with their binding cases. Of
t has been made in the quality of these
ow made entircly of steel, with heavy

plate steel base and steel tubing. This gives them strenpith,
which is made all the more enduring from the fact that no
solder is used in their conatruction, as solder necessarily caused
them torust and corrode. As, furthermore, they are hand-
somely oxidized, the qualities of strength and beauty in these
binders aze bound to increase the sale of the transfer cases
manufactured by the Office Specialty Co.

OUTS FOR JANUARY BUSINESS.

Merchants who make efforts to do a good January business
will naturally call in the aid of cuts for their advertising. The
Standard Electrotype Co., Wilmington, Delaware, U.S.A,,
have gone largely into the supplying of cuts for merckants’
ads., and suitable cuts are now among the easiest and cheapest
things to obtain. The first smalt cost of tke cuts is further
reduced when you take into consideration the fact that they
can be used in newspapers, circulars, dedgers, and all sorts of
printed matter {or years to come. They invite readerscf THg
Review to send photo. views of stores, etc., for reproduction,
and will quote prices on inquiry.

TO REPRESENT P. GARNEAU, FILS & CIE.

Mr. Percy Ross left {ducbec on December 26 for Winnipeg,
where he will take chargeof the above firm's \Western business.
Mr. Ross expenence and well known ability s an assurance
of his success, and his appointment will, no doudx, be appre-

clated by the numerous friends this entergrising firm have in
the west. Mr. Ross has been on Messrs. P. Garneau, Fils &
Cie.’s staff for a number of years, and we predict for him a
prosperous carcer,

Toth & Gunther, general merchants, Milverton, have found
it necessary, on account of increase of business, to knock
the rear wall out of their large storeand build a large addition,
which they will use as a millinery depariment and also for
their stock of furnishings and clothing.

I. V. St. George Williams, superintendent at john Piercy
& Co.'s, Victoria, B.C., has accepted a similar position with
McKay. Smith & Co., of Vancouver. Mr. Williams, who is
an old Toronto boy, was presented by his fellow members of
the staff with a handsome gold-headed walking stick and an
address.

Almonte flannels have a high reputation, and have done
much to secure a good name for Canadian goods of this class.
Mr. James H, Wylie, of Almonte, an ezperienced'manufac-
turer of flannels, is now making a specialty of military and all-
wool flannels, a fact which the trade will do well to note in
view of present demand.

Messrs. J. & J. Baldwin, the yarn manufacturers, of
Halifax, England, have issued to their friends a very fine
calendar and blotter combined. The blotter contains about a
dozen pages, each with the ** Bee Hive® trade mark, and
the stamp of the different wheeling, fingering and knitting
wocls which are so well known,

Mujor Weeks, who commands the Maritime Province
company of the first Canadian contingent, is of good Prince
Edward Island stock and connected with the dry geods trade.
He is a son in-law of Mr. Wm. A, Weeks, formerly head of
the firm of W. A. Weeks & Co., Charlottetown, now Weeks
& Co. (consisting of Messrs. C. D. Weeks, C. Leigh, jr., and
L. G. Whear).

Manufacturers are always glad to know justwhere they can
purchase the numerous timmings, etc., which they require.
M. Markus, Montreal, carries a full stock of all the trimmings
required by clothing, mantle, shirt, neckwear, fur, corset, and
suspender manufacturers, and makes a specialty of felt for
clothing, mantles, caps and shoes. M. Markus also furnishes
other requisites for hat and fur trade, as well as labels and
hangers of all kinds. He has had considerable experience,
and knows the wants of the trade. Merchants can count on
having their orders fil'ed promptly and without delay.

The manufacturers of the **Silent Salesman*’ show cases,
John Phillips & Co., Fort street cast, Detroit, Mich. (whose
announcement appears on page 91), ate shipping these noted
cases 1o the Canadian trade from their Windsor, Ont., branch
thus saving duty to the Canadian purchaser. The improve-
ments necessary in store premises everywhere nowadays
cause a demand for such fine articles as these show cases,
which the enterprising dealer should not miss. Full circulars,
prices, etc., by droppirg a card to the manufacturers.

Tke National Rubber Co., whick has lately been formed,
will be the fifth large rubber manufactusing concern in Canada.
The preprietors of the firmare: Mr. L. N, Rosenthal, formerly
one of the partners in the Beaver Rubber Co. and brother of
E. L. Rosenthal of that firm, and the Messrs. Glickman, of
Glickman & Glickman, wholesale dry goods ‘merchants. The
new business will be camied on at 445 St. Paul street,
Montreal, and it is expected that operations will be begun
about January 1§, 19oo. Mr. Rosenthal made the first rubber
coat ever made in Canada, some 12 or 13 years ago.

V.. S
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The Empire
Carpet Co e

Pioneers of Ingrain Weaving
in Canada —emmam

\We make only one line of Carpets—Ingrains.

All our time, energy, experience, and capital are devoted to
producmg this one line right.

We believe in doing one thing at a time and doing it well.
Our samples for Spring have been on the road for some time.

Orders so far indicate a large increase in our trade for the
coming season.

Values, designs and colernings ate right.
Prompt delivery of Spring orders is assured our customers.

Walt for our Travellers, they are
coming yous way soon.

THE. ..

EMPIRE CARPET CO.

It Has Been Our
Constant Aim

to place before the people of Canada a first class article,
neat in deslgn, of fast colors, and manufactured from pure wool only.
Our expectations have been more than realized, showing that the trade in
general are weary of shoddy and cotton mixtures.

Our personal guarantee of the quality is on every plece of goods
that we turn out.

WE MANUFACTURE:
Overcoatings Serges, Fancy
Venetians Vestings
Overcoat Linings | Dress Goods
Whipcerds Steamer ¢nd

Scotch Suitings | Travelling Rugs

in tartan and other designs
ALL. MADE FROM PURE WOOL.

Our travellers are now out with a complete range of Fall designs
and any who have not seen our goods, if they will please notify us, we
will have them call upow you.

BoyD CALDWELL & (o.

Clyde Woollen Mills, LANARK, ONT.

Finley, Smith
& Co.

Imgporters of . ..

WOOLLENS aa
TAILORS’
TRIMMINGS

29 VICTORIA SQUARE

MONTREAL

Solo Ageats for

WM. C. FINLEY
J. & SMITH

Trafalgar, Britannia and Royal Navy Serges.

John Fisher, Son & Co.

Cor. Victoria Square and 8t. James Strooet

MONTREAL.

4900000

WQO"CHS and
Tailors’
Trimmings

Letter Orders receive prompt attention,

101 and 103 St. Peter Street, QUEBEC.
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TRADE MARK
REGISTERED

The Fmpire Manufaoturmg Co.

lllllll

High- Grade Shlrts
Collars, Cuffs and
Boys’ Blouses

e

Good Goods, Latest Novelties, Finest Finish

SEE OUR SAMPLES BEFORE PLACING
AN ORDER.

646 Craig Street - -  Montreal.
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Special Orders in

Fine Clothing

We have this branch down to a science. Outsiue of
Vancouver, Winripeg, Ottawa, Bed-
ford, and Granby, we want about 50 accounts to
Sell Suits from Cuttings. We are having applications

S9000SCSOONORCHCGENONORONO
300000000 CHONOIONONSNCGR

from all over the country, and want the best men who
are hustlerss. We make a srecialty of making

P.A. rrock Goats and Vests
Fine Morning Coats and Vests

W . . W
g Dress Suits -« Qutside Garments 8
&

that general clothing houses do not carry nor make.

Everything the best in the way of cloths and trim-
= mings. =
& % &
® ]
L =
£ A S. Campbell & Co. 3
: " 5 amp e Ol 8
e e
B igh.Grade Clothins. Montreal. &
o ||
CHOEONOESCEONOPIO0E 3”‘335.’3‘0!.‘9.0
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COMMERCIAL TRAVELERS, THE RAILWAYS
AND BAGGAGE.

FTMHE question of convenience, time and profit, in relation
to the commercial travelers and the railways, suggests a
few ideas which might be considered by both interests.

The rallways and their employea are, asa rule, ever ready
to facilitate this part’ of their traffic, and it is no small part,
either.

The commercial travelers have rarely appreciated the
trouble the railways have in the handling, checking and all
the othier et ceterse of this immense traffic.

There are probably 10,000 commercial travelers, carrying,
in the year, say, nearly 5,000 tons of baggage, on which the
rallways collect nothing dliect. When this is considered, with
the cost of the excess cards, prepaid certificates, and baggage-
men, It i casily seen that the balance of baggage that pays its
way 1aust also pay for that which is nominally free.

\Why not make all commercial baggage pay for being
carried, and formulate a price that would be known to every-
one—say, 100 lb, of baggage, 100 miles, for toc. ? This sum
may be too low or too high, but no doubt their mathemati-
clans could give a price that would pay she railways.

Were this system introduced, it would save the railways
the cost of excess tickets and prepaid certificates. It would
save the baggagemen no end of trouble just when a train was
leaving. It would end the quest:on of a commercial traveler
handing any baggage to a companion going light, The idea
being still further followed out would be facilitated by books of
coupon tickets, which could be issued by the railways for any
mileage or weight of baggage, and interchangable on any line
of railway or boat.

So far this may read asif it was all well studied out for the
railways' benefit, but an idea to be of enough value for
adoption between two people must be of value to both.

Were this idea adopied, the cu™ -ial travelers could
have their baggage 21l settled for, before they leave for their
trip, by the firm. When ieaviny, a station, the time lost in
having tobe there long before train time to have excess made
out or prepaid certificate attended to, is well known to mostly
every man on the road. Usder this idea, commercial baggage
could be checked as any ordinary traveler’s trunks. On
arrival atits destination it could be settled for by the com-
mercial traveler, 1f lie traveled so miles he would simply
give up go miles in zoupons. Every firm knows 0 a pound
or two what their travelers are carrying and how long a trip
they will have, so the matter could easily be calculated, and it
is much satisfaction to know your baggage is all settled for.
By thls idea the commercial travaler has the very last moment
in the town he is leaving for business, just saving enough time
to pack and get to the station. Under the present system he
must be there from at least & quarter of an hour before train
dme. Then, a commercial traveler has more time when he
arrives to look after the railway’s requirements.

‘These books of coupons would have the commercial
traveler's name and certificate number and firm's name. Each
coupon being numbered, belonging to a series, would easily be
checked by the railways.

Should a commercial traveler send part of his baggage
back to his firm before he has completed his trip it is easy to0
compute the numbar of coupons to pay on the balance,

Should a commercial traveler not use his entire book, the
balance could be used on a later trip, or used as part payment
oa a new book.

“The amount of money saved to the railways by this methed
would very likely permit a reduction of the rate per mile on com-
mercial travelers' passenger transportation, possibly bringing
it to 2¢c. a mile, and, if this were so, there would be no reason
why the employers of travelers would not also buy the pas-
senger as well as the baggage transportation for their travelers,
for thelr entire trip, before they leave.

These suggestions are submitted for criticism, and the pro-
moter would be glad to get opinions from men on the road.

A CoMMERCIAL TRAVELER.

rr——

FAVORITE FABRIOS.

Among fabrics most favored, the first in rank is cloth of
which at least two.thirds of both walking and, of course,
tailor costumes are constructed. Infact, cloth meets with such
general approval that it is even employed for visiting dresses,
and very stylish and elegant it looks. We have brought out
several very handsome ranges of ladies' cloth,’ said Brophy,
Cains & Co., **in both British and forzign makes, in the latest
Parisian shades.”

LACE.

Lace consumers are becoming much better informed in
regard to laces than they have been heretofore.  They sclect
them with more care, and show more appreciation of the
beauty of the pattern and the fineness of the mesh, < We,"
said Brophy, Cains & Co., ** would add to this, that buyers
will find that it pays to consider the growing exactions of the
public in these matters, and in making their selections for the
coming season should bear in mind that the tendency is
decidedly toward a higher grade of goods. We are showing
very handsome laces for the incoming season,”’

GIVING SAMPLES,

The big city houses are making quite a feature now of
giving samples. In this way they please lady buyers and
advertise their own stores. The samples they send out are
quite small, but the ladies seem to be satisfied with a very
narrow picce of goods. To facilitate this giving of samples, a
litle device, called the ¢ Century Sampler and Pricer,’* has
been invented and just put on the market, The *¢ Sampler*’
has a number of good features about it, and enables the retail
merchant to keep a very sharp eye both s to his prices and to
the samples of goods. It is a cheap article, and saves itself
both in time and in goods. John Macdonald & Co. are
handling the device in Canada, and any retail merchant
interested may write them for a sample.

READY FOR A BIQ S8EASON,

The great increase in the demand for millinery, from all
quarters of the Dominlon this year, has been a good test of the
enterprise of the wholesale houses. All the progressive houses
have responded to the development, by improving their facili-
ties and eclarging their preparations for the Spring trade of
1900. Chas, Reid & Co., ot Toronto, have suited their pre-
parations to the season. Their buyers have examined the
latest productions of all the great designing markets, and
have secured largs quzntities of the newest goods desirable for
this market. This company direct special attention to their
stock and pattern hats, but their general stock is so large and
varied that even a casual examination would be to the advane
tage of buyers.
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ADVERTISING IN WESTERN CANADA wilbe...
CARZFULLY, EFFICIENTLY and PROMPTLY attended to, by

THE ROBERTS ADVERTISING AGENCY, “RRADA

Card
System
$2.25 net cash with

order, delivered
to any place in Ontario

| ACHBALD’S

and Quebec.

Worth any numbier of pigeon holes or books. \With it the busy
business or profezsional mian can collect in a snall place ol the
wformation and loose details that are scattered throughout tus
oftice and Jesk.  LEach day 18 brought to s notice those matters
which should have immediate attention  Consists of yoo Record
Cards Ruled, 1 Alphabetical Index, 20 Blank Index Cards, 1
Handsome Polished Desk Drawer Tray, g-inlong (add 10c. for
each additional inch in lengih) made of quarter sawed oak. If
not petfectly satisfactory you can have your money back.
Catalogue for the asking.

CHAS. E. ARCHBALD

45 Adelalde St. East, - - - TORONTO
Branches—OTTAWA, HAMILTON.
Mention this paper.

STAG.. Dominion Hair
Cloth CO.

TR JAMES PRIOR, Prop.

/.28 St. Catharines, Ont.

Rt
Saivetys

4 < 8 L X X
Maaufacturers of all kinds e,

HAIR CLOTH CRINOLINE

FRENCH BLAGK, BLEACHED AND GREY
TAILORS' PADDINGS

FURNITURE SEATING AND CGOVERING

General Merchants . . . .
Z’Ei ~)

and other Dealers, who arc regular
subscribers to The Canadian Mlilitary
QGazette, wishing copies ot
W " THE CANADIAN GROCER.
THE CANADIAN HARDIWWARE AND
METAL MERCHANT.
THEB BOORSELLER AND STAZIONER.

THE CANADIAN PRINTER AND
PUYBLISHER.

May bave a copy of them
scnt {ree at any time tbey
vmhi sh 10 c'omull lhesa:cg;]-
titing columns.

dnbging rates on applicas
t

n MacLean Publishing Co., vwtee

HMONTREAL, TORONTO.

Pl iaadaadidi i A AN A AL LE

BEDROOM SUITES,
SIDEBOARDS,
BEDS,

-
:
:
-
:
Centre Tables, g
-
:
g

Dressing Tables,
Hall Stands,
Desks and Book-GCases.

dedodde

TRE SIELING FURNITURE CO., of Ontario, Limited,
Manufacturers,
Walkorton, Ontario.

YOYIUVIR U YT U YU TS IIY

> et @
ZARAARARAARAAARARARARARARRAARAS

Aniline Golors

Manufactured by St. Denis Dyestuff & Chemical Co.,

Dyewoods and Extracts .

Manufactured by British Dyewood & Chemlcal Co.

Calico Printers’ Supplies

Manufactured by Wm. Blythe & Co.
Assorted stocks always on hand.

W. T. BENSON & CO.

164 St. James St., MONTREAL.

" D
ETOFFS =d FRIEZE

and dealer in all kinds of

WOOLEN GOODS

Agents: [Montreal—Duncan Bell.
Toronto~—W, 1. Angus & Co.

«_TAVISTOCK, ONT.
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SENT TO WOUNDED OFFIOERS.

\IBR\' few amongat the general public know what an

amaung quantity of presents of every imaginable kind,
whether adapted to an invahd or not, are alwnys received
from people he never heurd of before by any prominent officer
of nur forces who happens to be wounded in nction,

Distance seems to be no ohject whatever, for, during the
campaign of which the battle of Dargai was a part, some
thousands of separate parcels, including a gigantic music-box,
were cither sent the entire journey, or so far as casy transport
went, to the officern and men, not one-tenth of these coming
from peaple dhe wounded knew even by name,  Lord Charles
Beresford, lately, in a speech at aclub, told of one officer who
received nearly a huuadred letters from devoted ladies whom he
had never heard of before, and offering to go out and nurse
him

Tie wianer, dimasaag o sjatad laldy amongst o patty
of officers at Sudoeahot, hoard somc mast extraordinary st ries
of thix kind, the actual letters of the would-be nurses being
ahown  Somie of them camie from London working gi=- Brt
more strange than these were the cocentrie arn.' - .ont
mnonymously to comfort wounded officers. Theseore ' a
big doll, and a number of toys and puzzies—from listie 15—
a “Punch-and-Judy” complete, a sct of fret-saw instrume.ts,
any amount of gingerbread and cakes, snd many most
incongruous articles

JOHN CATTO, TORONTO.

For 40 years or more, Nir. John Catto, of John Catto &
Son, Toronto, has been kncwn in business as zn enterprising,
enlightened merchant, and with characteristic shrewdness and
ability has attained very marked success, A native of Aber-
deenshire, he had his early training in the Old Land, but
whila still a very young man he crossed the Atlantic, and in
the process of time made his mark as a leading merchant.
To Scotsmen the department of his business which is of most
interest is that devoted to clan tartans, in which he does an
extensive business, his goods being in demand not only in
Canada, but in the United States.

GET A COPY.

A valuable book on childien’s and women's underwear,
muslin goods of all descriptions, corsets and woollen knitted
lines, has been got out by Messrs, Sharp, Perrin & Co., 31 Old
Change, London, England, the extensive manufacturers of
these goods. It is bound in cloth, contains over 200 pages,
ana has bundreds of designs and patterns in garments, lace
patterns or trimmings, which make it of permanent value.
Any Canadian dealer who wishes the book will get one free by
dropping a card to the manufacturers.

The G. A. Thorpe Manufacturing Co. are showing special
values in whipcord overceats for Spring.

J. E. De Henel, of Campbell & De Hertel, furnishers,
Pesth, Ont., has been elected as councillor in that town.

Knox, Morgan & Co., of Hamilton, in wiiting THE REVIEW,
express the opinion that retailers ought to put their profits
on the market value of goods in January or February, and not
upon present day cost,

The fim of Blaquier & Jones, Petrolia, are dissolving,
January 2, Mr. Blaquier retiring. The firm, which bas been
in existence seven years, has built up one of the most thriving
businesses in Western Ontatio, and Mr. Blaquier, who wil
probably become a traveller, should do equally well in his new
sphere, as his experience, capacity and energy are the qualities
that tell. Mr. Geo. Anderson joins Mr, Jones in the firm this
month,

MASTER OF THE SITUATION.

OLD GENTLEMAN.—Now, boys, if I gwve you a penny each will you
throw away those nasty cigars?

Bic Bov —I tell ye wot.  Gi* mic a penny an” Billy’ll throw his away.

T — T T T T Y T T T e e e

LININGS.

Speaking of linings, Brophy, Cains & Co,said: ¢Con-
verters seem to be directing most of their atlention to the
production of soft finishes, that shall take the place of taffeta
silks in the popular fancy. It is worth noting that high
colors, about which there was some doubt early in the season,
are now taking the lead, and some of the most desirable
tints seen are purples, French blues, cerise, bright cardinal,
and bright gold.* This house is also offering a new lining,
their No. M 100 in 6o shades. It is a very high grade of
mercerized cotton, and can be sold to the best trade. The
finish is particularly soft and brilliant. Their black sateens,
silkalines, and satannas are lustrous as silk—prices to retail
from 12} to socC.

Silver and black, steel and grey, and silver and white are
among the combinations shown by Brophy, Cains & Co. They
are very tasteful and pretty.

The wounter chek book is so firmly established a feature
in retail merchandising that a recommendation of such books
is only good to the extent that the particular book recommended
can stand comparison with others on the market, The Mer-
chants Counter Check Book Co., Limited, Toronto, bave such
confidence in their books and tkeir cash sale slips that they
offer to send samples and prices to any merchant applying for
them. Merchants who do not use this book would find these
samples worth examining.

SAMPLES SOLICITED & vowererovincas
B S

"Qamples,” care Ory Goods Review, Board ¢f Trade, - -

MONTREAL
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welLrean’s Orade and Class
| Newspapers Cover Canada

-7

THE CANADIAN GROCER

The grocery and general store paper of Can-
ada. The only exclusively grocery paper in
the Dominion.

Issued weekly, $2 a year.

Heee

HARDWARE AND METAL

The only paper in Canada circulating among
hardware, paint and oil dealers, plumbers and
steamfittess, millmen, machinists, foundrymen
and other manufzcturess,

Issued weckly, $2 a year.

00000

THE DRY GOODS REVIEW

Only paper in Canada devoted exclusively to
dry goods, millinery, men's furnishings, hats,
caps, and clothing trades.

Issued monthly, $2 a year.

THE BOOKSELLER AND STATIONER

The official paper of the Booksellers’ and
Stationers' Association of Canada.

Issued monthly, $2 a year.

400000

THE PRINTER AND PUBLISHER

Official organ of the Canadian Press Assocla-
tion and the Employing Printers’ Association.

lssued monthly, $2 a year.
He oo

THE MILITARY GAZETTE

The military paper of Canada. The only
paper having an extensive circulation among
the gentlemen of Canada.

Issued semi-monthly, $2 a year.

[ 242444

MONTREAL LIFE

The home magazine of the Canadian people.
lssued weekly, $2 a year.

SAMPLE COPIES UPON APPLICATION.

The MacLean Publishing Co., Limited

London, Eug.

109 Ficet St., E.C.

Montreal,

Board of Trade.

Winnipeg,

Western Canada Block.

Toronto,
26 Front St. West,
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Luxfer PASmS oeeeee covaresasesansasaassss veospage 163
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Mantles...... .pages 39, 87, 133, 151
Manufacturers® Agents.............pages 117, 147, 161, 171
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ShOEPACKS: ¢ ¢ vt ervese vns verasssessnesconsarsees PAEE 45
117 T T LR R R R ) tesusscsse senspage by
ShOt LACES ¢ evs sarsernren sanenssssnns sasseeoovepage 136
Showeases. oot aeeesrvens eees sesren saaspages g1, 125, 131

MattingS.ooe coososancasocscrssosnccacatse ..page 45, 183
MAUTESSES < oovee vasnse asssos snosnsnsosrsness .. -PIBE LS
Men' sFumlshings vee pagcs 1, 18, 27, 36, 51, s.;. 71 73, Yo,
86, tog, 1ic, 111, 1t3, 116, 117, 119,
121, 123, between 124 and 125, 129,
146, 147, 153, 165, 168 174, 177

Metal Shingles, Ceilings, etc.....ooeercrsanres oee PAgE 103
Millinery ..oveeveeeonvesee PIgES 47, 83. 8,, 133, 149, 151
Millinery Directories.... .. PR ..page 147

Mitls coeveesensvssessnss pages 39. 45. 7o. 81. 101, 146
MOCCRSINS «vve eves srveoe svansssssssnne sessPAGSS 45, 146
Muslins.......pages 25, 34, 36, 48. 59, 89. between 124 and

12§, 120, 137

N
Neckwear .. .pages 67, 86, 109. 111, 113, 119, 120, 123. 147
Needles .oevvovosessnansisssssnensoses page 136
o

Office Supplies...cccveeerersoee .. PREES 97, 159, 161, 17y
OIlClOthS .. seve veesconansocassesenses sesss-pagesd, 129
Ornamental fron Work.eee veervieeee sens e «oo.page 163

P

Parasols ..... PN teessss asns aseses . pages 36, 43
Patterns coveee coevenane . ..page 53
Prints...... pages 43. 59. 71 72, between 124 and 125, 129,

133. 137, 167
PiQUES ouiovveenriaraosssseniiaoen st e ..pages 43, 48

-page 47

PressChppmg tees tvessses aseasias it eeee«s...page 108
Q

Quilts ......... Ceteserecsssonnnae pages 36, 127, 129, 149
R

Ribbons . ..... Cheenes sasens Gt ecss seveeranes pages 27, 36

Robes, Fur .....ceeeees sees sesces seasss ses.PAgEs 11, 97

Rubber Clothing ...... .. cess ..page s

RUES.0ee covacnse ................pag§63. 141 147. 183
S

Sampler and Pricer. ..o ciiiiiviiiietecens el page 169

CateeNT . cis sovtce sove sssacevasosas .pages 34, §8. 59, 167

SaAliNS..oeesseeesoncserousscncase . pages 35, 43

Serges.... .. ......pages 63. 71 7 103. 134, 161, 173

Sheetings.... .. ..pages 39, 43, 70, 129, 160, 167
Shirts and Drawcrs.....pagcs 15, 36, 86, 109, 111, 120, 121,

123, 129, 146, 153, 165, 171, 174
ShiftiNES vvvt cvavesaoncae ercassoessss PIGES 70, 140, 167

Silks...pages 35. 43. 45. 49. §8. 71, 72, 89 95. between 124

and 125, 129, 133, 137, 171
Skints,oveeesvae s pages 39. 65, 87, 105, 106, 107, 126, 151
Sleeping Bags.ccooceevurisersresiesrens st eeePIRE 146
SIMAIWATES «voneeons conees oa0apages 1, 37, 36, 54. 89, 129
SOCKS e eve osevnscrneensnsasres saes veesPARES 39, 45, 146

SteamshipS cesaee vees rennnieesasonenaas cese sesopage 160
SUIS . teeasencrer e oessnsans .nages 65, 87, 10§, 106, 107
SUSPeAderS..ve s vionts sassse o-eersPARES 39, §5, 709, 119
T
Tablecovers ..o .oovo. N «eeo PAgESs 30. 41, 46, 143
‘TAANS . cooes vovars o feeesssannseennantens pages 63, 147
Tents, Sails and AwnINES.. . vove vaee i vvaene ooeePAge 146
Thimbles, ......... testennresesnresaesaeseceo.page 128
THIEAAS oo ve veve tees seve senensanssssessessPALEs 29, 136
Tickinga..ooceeenens vees aas PN .+ e+ Pages 43, 70, 140

Traveling Bags..o.oeovieiieinecnenoaesecpages 86, to1
Trimmings..pages 36, 43. 49. 63, 97. 129, 135, 160, 171, 173
Tweeds..pages 27. 39, 43. 47, §9, 63.71 72, 79. 103, 161, 173
TWINES. coveveeroneecoseoasssasssnas ..pages 70, 160

L'
Umbrellas.. . .pages 36, 43, 109, 129, 171
Underwear. pages 7. 15. 23 36 43. 49. 86, 89, 100, 110,
116, 117, 123, between 124 and 125, 136, 129, 159
Upholstery Supplies. covv v vieevues .. pages 139, 143. 179

\')
Vellingoeee toee ceanrrerontsonsenee . ... pages 36, 86, 161
Velvets and Velveteens. ... pages 43, 47, 71, 72, 89, between
124 and 125, 129, 133, 137, 171

w

Wall Papers..oeceececoesconss
Wax Forms... ceeveenesessersossspages 65, 131
Wt EWEAT . . vs eeer v vneneeeaencsssasss s pages23, 89,126
Window Shades.... .ee e cecesessressesopages 139, 143
Woollens......... pages 1, 47, 54,61, 63, 71,72,95, 103, 116,
117, between 124 and 125, 173,179

Wools, Kniting.... cevvvovssesaoneanns ... pages 45, 46
Wool Merchants....cvieveeereecsscarssaesses .page 157
WIAPPErS..ue ceve ceresnsrsevsnsaneessnnsocsssss s PaRE 6

....pages g, 12,46, 139, 145

YAINS. . ov et ve eeeeneen.s.s....pages 8,45,46,70, 140, 160

William Mitchel

Cocoa Mattings arid Mats
Jute Mattings and Carpets

Wool Dutch and Imperial
STAIR CARPETS.

Lettered Mats a Specialty.

COBOURG MATTING, MAT and CARPET WORKS

COBOURG, ONT.
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INDEX TO ADVERTISERS.

A Page.
Acetylene Mfz. Co., Limited...c..s.. 108
Adrertising Balloon Co., ceeevnnnen.. 139
Adrertising World voveniinannen.ns 161
Alaska Feather & Down Co., Lamited 127
Algie, Willlam covaeenenrnarionnnanny, 150

Allen Mfg. Co..ccnnen o .
Alvinston Woollen Mills ............. 39
Anderson & MacBeth Co., Limited..

Archbald, Chas. E..vvenvvenninnen.n 179
Armitage, George caeneiiens snanennn 13
B

lev & Wright Mlg. Co.... ...... as

ey, W, Taylor cooenvacs auen 139
Baker, Ry Taesiiiniiicinanan s oue 116, 117
Baker, W, A..... ...... ceeniesne 161
Barrett, John c.veenens ceannn oue .o 4$
Beaver Lane 8. 8.0 iveevt wanian 160
Beaver Rubber Clothing Co....ov.uen 3
Beaver \Woollen Mills.eeeenennn . 159
Beaumont, Joseph..cooee ..o . 39
Belleville Business College. . 97
Henning & Banalou........ )
Benson & Co., W, Thiivaiaianes 179
Berlin Suspender & Button Co... [
Bishop, 1. H., Co 11
Bolsseas & Co , E. 168
Boulter & Stewart......... [ .« 106, 107
British American Dyeing Co....... . 108
British Canadian Loan & Investinent

Co., Limited..viieaninnianannane 108

Brock Co., Limited, W, R....between 134, 125
Brophy, Caing & Co.....ce0..33. 34, 35, 36. 43

Brown Bros., Limited cvvvvvirennnen. 3159
Brush & Covvvvervannrens tonsersarsns 93
C
Caldwell. Boyd & Co..... “ierescueae 173
Calvert & Dwyer Co.cveennanens . 157
Campbell & Co., A.S. . 177
Campbell Shoe Couev-cvan i arieanes 69
Canada Fibre Co., Limited........... 140
Canadian-Colored Cotton Mills Co.... 140
Canadian Press Clipping Bureau...... 108

Cantweipght & Warners..cceaevesnensns 3t

Catto & Son, John ceveeencninnnnnnnn 137
Caulfcild, Henderson & Buens........ 133
Cellulold Couveavn coneernosirnenian st
Clatworthy & Co.cvvnnvreinrerenesens 13t
Cloak Mfy. Co, Limited . coais cveves 87

Coddington, W. Hoceevaninennesnaans 97

Colonial Bleaching & Printing Co..... 153
Confedemtion Life Assoclation.eee... 171
Cookson, louson & Co ... venven - 109
Corby, Palmer & Stewart ..ocvaeenen. 3
Coristine & Co., Limited, James..... 9
Cragg. Fred. H.oivvniianoniiaen. 13§
Creelman Bros...eevve cees seannes 92

Crofot & RnappCo..vvie v cveeninn & 94

Crompton Corset Co., Limited... 83. 97
Cumie, K. &8 .
(2]
De Gruchy, Philip ..o.ioee cinnenien 46
Dimnum&Co kK. J...... ceveestasaae 47
Dominion Brussels Carpet Co., Lamited 140
Dominion Od Cloth Co. . vvnvivivanns 4
Dominien Suspender Co. vvvnvveenes 119
E
Elder, Dempster & Coeeelt o vouvenn s 160
Empire Carpet Co.viviinianinn.ns 173
Empire Mfz. Co., Limued. . . ... 173
Etb, Ml & Counrranrnrnsacasarnnnn. 45
Ever-Ready Dress Sty Co. ... 175

F Page.
Field, J. Govvenrennnnnaner covnnnan. 179
Finley, Smith & Co....... . 173
Fusher, Son & Co., John ...ccveaneene 173

Flaws, R. &

Son .. ieeieesen..31, 130, 160, 161
Foser & Clay ceveevernanannenes

45

Fraser, G. Buciaeereeonanessnenacans 171
[¢]
Garland, Son & Co., ‘]ohn ). P a7
Gameau, Fils & Cie. Poovvvveenenen. 95
Gault Bros, Co., Limited .. 137
Gilbert \1&:00 155
Goderich Knltting Coereevvnennninans 117
Grandage & Co., Limited, \V, ....... 14
Greeff-Bredt & Cocevens sevneinnenns 97
Greenshlelds, Son & Co., S..1.6, 31, 58, 59, 150
Guelph Acetylene Gas Co.. . 57
Guelph Carpet Mills Co. ..ocoivanann 11
H

Hamilton Brass Mig. Co., Limited 1
Hamalton Cotton Co. 41 4§
Harris & Co.vecenens 47
Hees, Son & Co., Geo 143
Hendcerson & Co., Robert 29
Hermsdorf, Louis ......... 30
Hitchcoek, Williams & COvvevvevannnn 1

Horrockses, Crewdson & Co., Limited 1
Hutchison, Nisbet & Auld ...... v...61, 62, 63
Hudson Bay Knitting Co..cvcvneannne 8t

Iwving Umbrella Co., Limited ....... 1711
Ishikawa & Co., K.ooeecannn 45
Ivey Co., Limited, John D. 83
J
‘acobsCo.. Lo &M s 115
Johaston & Co., W. R....oiolll 8o
Johnson, Hiram, ceevcavann o oo 97
K
Kaye, Fielding & Co... 147
Knox, Morgan & Co. 79
Konig & Stuffmann.... . 16
Kyle, Cheesbrough & Co......... 48, 39
L
Lennard & Sons, Soceeevierevannncnne 116
Levison Bros. & Coeennnan e 134
Lister & Gouvvaceesonanann-annssnnnns 7
Luxfer Prism Co., Ltd. .... . .. .. 133
Mc

MacDonald & Co., John......ivee. 71,73, 160
McArthur & Co., Colin..ee.: ceevee. 12,348

McBnide & Co., M¥tON. cavararvasans 15

McCall Co., Limited, Dovanneannn... 149

McKinnon & Co., Limited, S, F...... 151

Mcintyre, Sop & Co. vevenecvenceees 8,89
M

Manufacturers Life nsurance Co..... 140

Maritime Wrapper Covevennnoncceses 6;

5
Markus, M seeieceesnenasesssnecsss 160, 172
Matthews, Towers & Co.cecvecenanes 110, 211
Merchants Button Covvvevronvnnrnnss 86

Merchants Counter Check Book Co... 161
Metal Shingle and Siding Co., Limited 308
Miller Bras Co., Limited .ccvvvnnnne. 7t
Mitchell & Co., Limited, Andrew..... 160
Mitchell, Wi, ceieteiarttosnacernnes 183
Morrice, Sons & Co., D.ceeenrianeas 2,140
Morse & Kaley M{g.Co.eevannnnnn... 29
Moulton & Couennnccinnes conavanse. 135

N
New Idea Pattern Coveve conarcnancses
Niagara Neckwear Co., Limited......
Nimmo & Harrison Business College..
Northway & Son, John...eaeeeiaaaese

o

Office Specialty Mfg. Co... .
Oxford Mfg. ({o.. Limited. 2.0 oooie

P

Pans Wincey Mills Co.veenannn vae
Parisian Corset Co.......
Parker & Co.. R.sectrecancacasnaras
Parks & Son, Limitea, William....

Paton, Sons & Co., John «...cvee « ®
Penman Mfg, Coceennnnnen .
Perrin, Freres 8 Cieeiiviieieiranaanns
Peterborough Underwear Co., Limited
Pewny, Emi & COivereenaeserasennns
Phillips, & Co., Limited, Joha .......
Pilcher Mfg. Co., J. V.eerte cvvnnnnnn.
Prime & Rankillecceesecaeseasiancnsn
Putnam, A, E.cvivnicinneennnnnnnnas

R
Reid & Co., Charles.ciiicenancananss
Ripley & Son, Eseceecanecncarcncanss
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Robertson 8 Co., Foevieeeannenannan
Rogers, Edgar R....... ceneien
Rosamond Woolen Co.vveveennnannes
Roschman & Bro., Richard ..........
Ross & Co., George D.ccveveiennnnns

Royal Carpet Co...... tees srescance

Russell & Sons, A. Neeeoseeonares

Rylands & Soas, Limited ...ceveeen.
8

Safety Light and Heat Co............
Saxc &Sons, M. ceeevenenes  caeren
Sawyer, Jo Geceorannininenaiiiiennas
Sharp, Perrin & COvevvvennnnnnnn ceen
Sieling Fumniture Co. ceevveriiennnnas
Smith & Bakeliieeeaaieataesaneecanes
Smith Co., Limited, R. J........... .
Stag Dominion Haircloth Co, ....ce0e
Jstandard Cap Co
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Thoburn, Willlam ,ccee cevceecnannss
Thorpe Mfy. Co., G. A...
Tidswells, Limited ....
Tooke Bros., Limited ..
Toronto Brass Mfg. Co..... P
Toronto Carpet Mfg. Co., Limited....
Toronte Cloak Mg. Co., Limited ....
Turabull Co., Limited, Covvveennnnss

w
Walthaw, Jecies cacrenasnancanees o
Warner 8 500, Evvcencencnrescnsonne
Watson, Foster COuuevvencnnvann nae
Watcrhouse & Bradbury..ceeeeeen...
Western Assurance Co.ceevnvecnnans
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Witliams, A. Roland civeverecnnensas
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OUTING
SPECIALTIES:

00

Negligee
Shirts

Crash Suits

White Duck
Suits

Bicycle Suits
Serge Coats
Yachting Coats

Summer Coats

*“I CROW OVER ALL."

ROOSTER BRAND
% ™

SKIRTS

Tailor-Made
Irish Crash
White Pique
Fancy Pampas
Linens

Silkk Weft
Shepherd’s
Plaids

Black Alpaca

Black Sicilian

Black and
Navy Serge

Colored

Cheviots, Etc.

PROPER STYLE
PERFECT FITTING

Pants, Shirts, Overalls, Jackets

BAR, BARBERS’, WAITERS’, BUTCHERS’, AMD COOKS' COATS.
COOKS’ CAPS, BAR, WAITERS’ AND PANTRY APRONS, etc.

Manufacturcd by .

ROBERT C. W

FOOTBALL AND HOCKEY SUITS.

ILKINS, Montreal.
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TIGER BRAND |
BLACK DRESS GOODS ]
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