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DEL MONTE Brand Products on your shelf mean easier, quicker sales and increased
profits on more than a hundred varieties of Canned Fruits, Vegetables, Dried Fruits,
Raisins and Food Specialties. Your customers know DEL MONTE Quality and have
confidence in it because it is the most-asked-for brand in America today.

The De. MoNTE

( e Brand covers a wide
o e line of canned fruits
and vegetables; jellies,

jams and preserves;
BRAND catsup, olives, etc.;

Hawaian pineapple;
Q U A L l T Y dried jruitsp and mti'
sins—all famous for

theirgoodnessand pur-
ity—all of the same
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Price-—- Quality — Service
and Satisfaction

‘\ RETAIL store may make a success through special
* attention to one or more of the above features.

But for a manufactured product to make a real
success it must have all of them.

O-Cedar_Products have been giving satisfaction
ever since introduced. Let us examine the basis for
that satisfaction.

First they are sold to the public at a reasonable
and popular price.

Secondly, they possess a quality which is apparent
to all who use them.

Thirdly, they perform a service which renders them
invaluable to the housewife,

These three features of O-Cedar Products work
together for that attainment which is the manufac-

’rh;«t O-Cedar Products do embody these character-
istics, is proved by the ever-increasing consumer de-
mand that has been built up for them.

That they do give satisfaction is evidenced by the
manner in which people continue to purchase them
after giving them fair trial,

They have to-day the prestige which a product ecan
attain only by giving satisfaction.

A merchant may increase his prestige by linking-up
his local advertising with the O-Cedar country-wide
advertising.

There is enhanced prestige and greater profit in
store for the dealer who will identify himself with

turer’s ultimate aim-—satisfaction. the sale of O-Cedar produects.

CHANNELL CHEMICAL COMPANY, LIMITED
TORONTO

C DIAN GROCER, published every Friday. Yearly subscription pricg, $3.00. Entered as second-class matter at Post Office,
; ANAOttlwn, and as :econd»cluu matter, July 5, 1912, at the Post Office at Buffalo, under the Act of March 3rd, 1879
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MILK PRODUCTS LEAD IN QUALITY

Since the year 1857 Borden’s Milk
Products have set a standard of

quality that has placed them far
above competition.

They contain a higher percentage
of butter fats and solids than re-
quired by Government standard—
they are made in Canada for Cana-
dians and they are the most popu-
lar and largest selling milk pro-
ducts on the market.

Borden’s Milk Products are steady
year round sellers, but summer,
with its sour milk problems, always
adds a host of new friends to the
ever-growing Borden list and
swells the profits of Borden dealers.

Prepare for a big summer
selling by ordering now
from your wholesaler.

SIX CANADIAN FACTORIES

Dorden

Co., Limited

Leaders of Quality

Montreal Vancouver
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SWEETHEART BRAND
COFFEE

Gratifies the Taste
Satisfies the Purse

You can always rest assured of * Friendly customers’’ when you
recommend

SWEETHEART BRAND
COFFEE

because in this blend you have a delicious coffee, blended from
the highest grade beans, ‘picked only from matured mountain
grown trees, and roasted in special ovens, that retain every
particle of natural aroma.

Packed in attractive air tight 8-0z. and 16-0z. tins.

MADE IN CANADA—
BETTER STILL—MADE IN ONTARIO
BEST OF ALL—MADE BY CANADIANS

IX L SPICE & COFFEE MILLS, LIMITED

LONDON, ONT.

We are also manufacturers of high grade Sweet-
heart Peanut Butter, Baking Powder, Mustard,
Spices, etc.
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California, Cranberry
California, Lady Washington
California, Lima

California, Pinks

California, Small White
California, Tepary

Michigan, Pea Bean
Michigan, Black Bean

New York State, Marrow
New York State, Red Kidney
Brazilian, Black

PEAS

California, Blackeye
California, Green

Split Pea, Green

Split Pea, Yellow

Chilean Lentils

Japanese, Green Wrinkled
Manchurian, Large White
Manchurian, Small White
Mexican Chick (Garbanzos)

Calgary, Alberta.
Saskatoon.
Regina.
Edmonton, Alta.

Winnipeg, Man.

BEANS

NICHOLSON-RANKIN, LTD., ALEX. F. TYTLER,
London, Ont.

NICHOLSON-RANKIN, LTD., J.T. PRICE & CO.,
Hamilton, Ont.

NICHOLSON-RANKIN, LTD., LIND BROKERAGE CO,, LTD., o
Forsate OGt SCHOFIELD & BEER,

NICHOLSON-RANKIN, LTD., JAMES KYD,
Ottawa, Ont.

NICHOLSON-RANKIN, LTD.,, HENRY M. WYLIE,
Halifax, N. S.

‘N?E offer for prompt shipment, deliveries corresponding
exactly to description, the following commodities:---

Chilean, Almidones

Chilean, Caballeros
Japanese, Kintoki

Japanese, Kotenashi
Japanese, Kumamoto
Japanese, Pea Bean
Japanese, Long Cranberry
Madagascar, Lima
Manchurian, Long Cranberry
Manchurian, Short Cranberry
Mexican, Red Kidney

RICE

Siam, Usual

Siam, Garden

Saigon, Long No. 1

Saigon, Round, No. 2

Saigon, No. 2 (Standard Quality) Ran-
goon

Blue Rose, Fancy

Blue Rose, Choice

California Japan, Fancy

California Japan, Choice.

J. ARON & COMPANY, Inc.
NEW YORK ;

We can supply your demands in these lines and our following Can-
adian representatives will gladly quote you-upon request:

HUGHES TRADING CO
OF CANADA, LTD,,
Montreal, Que.

DASTOUS & CO., REG,,
Sherbrooke, Que.

St. John, N. B.

0. N. MANN,
Sydney, N. S.

A. T. CLEGHORN,
Vancouver, B.C.
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Established 1725

 Coxs

Instant Powdered

GELATINE

not only makes an almost endless variety of
dainty desserts, but it also is a valuable
adjunct in the preparation of soups, salads and
savories.

Ccox’s
INSTANT POWDERED
GELATINE

Used in the preparation of appetizing dishes
from left-over meats, poultry, fish and vege-
tables, this little checker-board package is a
most economical enemy of the high cost of
living. How many of your customers know
these facts? Your intelligent recommenda-
tion of Cox’s Gelatine will boost your sales
appreciably.

Made in Edinburgh, Scotland, by
J. & G. Cox, Limited

AGENTS IN CANADA

A. P. Tippet & Co.
MONTREAL and TORONTO

Tees & Persse, Ltd. Martin & Robertson, Ltd.
WINNIPEG VANCOUVER
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CERILO™
THESTsH POLISEH

Jf all First Class Stfores

“Glo” Polish endorsed and
used by Officials ef Parliament
Bldgs., Royal Bank Bldg., C.

"P.R. Bldg., King Edward
Hotel, Chateau Laurier, Hotel
Carls-rite, Ryrie Bldg., Fair-

- weathers Limited, the Agents
of the Marmon Car, as well as
all progressive housewives.

Increase your satisfied Motor
Polish- customers. Sell them
“Glo” Motor Body Polish,
to give their cars that rich
satin finish.

Order through your Jobber

'Ofﬁce and Factory: Jf e \'\
 GILO

ULOEY
TR A

16 Gould Street

Toronto. THE SATIN FINISH
: POLISH

rFom
FINE FURNITURE
PIANOS AND PHONOGRAPHS
HARDWOOD FLOORS
WOODWORK
AUTOMOBILES

CLEANINIG AND DUSTING
MADE GLO PRODUCTS LIMITED

IN ToROnTO - CANADA
CANADA '
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(Ready-to-use)

Now Made in Canada by

Bowron Bros.

HIPO-Lin
\MARSHMALLOW CREM i o e R
‘\_, |
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1 Gal—160 oz 1 P
can, 4 tins . Mason Jar Screw Top Fibre Carton,
to case. % 1 doz. to case. 1 dozx. to case.
Wt. 27 Ibs. per case " s Wt. 19 Ibs. per case Wt. 10 Ibs. per case
$19.00 do=x. o N $3.50 doz. $2.60 doz.

ALL SIZES QUOTED ARE IMPERIAL MEASURE

An exquisite Marshmallow of spread- HIP-O-LITE offers an excellent profit,
able consistency, light, tender and Take for instance the 16 oz. size jar
short. It is used for desserts, cake (the big family size seller), this costs
fillings, frostings, sauces and a hun- you 30c and sells for 40c.

dred and one delicious dishes. Always A national advertising campaign in leading
ready for use—no cooking and the magazines is daily creating a demand for
contents of these handy containers HIP-O-LITE — the delicious Marsh-
will aot spoil after opening. mallow Cream that is “different.”

On drop shipments of 100 Ibs. or over we pay the freight. Send
for our free booklets on simplified candy-making, dessert recipes,
etc. A post card brings any quantity you wish. Order HIP-O-LITE
from your wholesaler or send his name to us with your order and "
we will ship direct.

BOWRON BROS., Limited

' Hamilton, Canada
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How a Doubter
Multiplied Ais Orange Sales by 5

INEGARDEN Brothers, wholesale

fruit merchants of Flint, Michigan,

wished to help a certain retailer increase his
orange business.

They suggested a window display of ten
boxes, but the retailer stated he never sold
more than two boxes per vseck.

“Take the ten anyway,"” said Winegarden;
“we’ll lend you the fruit and take back the
unsold remainder.”

If you would make regular window dis-
plays of oranges you could sell twice as many
oranges regularly as you have ever sold be-
fore. :

And if you turned these oranges once a
week you could make 52 profits yearly.

With a margin of 25% on the selling price
you would make 5% net on sales each week

CANADIAN GROCER

= 1t.

“No,” replied the retailer, “‘my window is
too valuable to turn over to a commonplace
product like oranges.”

“We will pay you $5.00 for the window
and lend the fruit besides,” said Winegarden.
The dealer reluctantly accepted.

The window was put in on Monday. The
ten boxes were sold out by Friday and the
retailer was forced to order more to supply
his customers.

What You Could Do

and a profit of nearly 350%
invested.

Scores of retailers who have figured it out
now make oranges a leader.

Do you know of another product that of-/
fers equal return? If you made the same
profit on your total investment think/
what you would earn! /

on the capital

$4. / California
wrlte US — // Fruit Gmwen»

Mail the coupon for our new book, “Salesmanship in /
Fruit Displays,” and our Display Material Option List,
from which you can select window cards and other

Exchange
Dealer Service Dept.

Los Angeles, California.
Please send me your book,

selling helps that will help to increase your busi- / “Salesmanship in Fruit Dis-

ness.

California Fruit Growers Exchange

A Non-Profit, Co-operative

plays”* and your “‘Merchant's

Display Option List”’ without any

/ obligation on my part
/ Name

Organization of 10,000 Growers

Dealer Service Dept. /
Los Angeles, California

’ Ntreet

City
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‘Business builders of .

The Canadian housewife has years ago learned
that the name “Eddy” is a guarantee of high
quality, good value and better service. It is this
“quality” reputation, combined with a Domin-
ion-wide Educational Advertising campaign
that has built up such a tremendous selling force
behind every Eddy product.

Eddy’s ‘“Silent Five”’—the
safest and best selling
match in the world.

Grocers find

the profits on
Eddy lines are

Eddy’s “Silent 5” are the safest and most satis-
factory match on the market — the result of 69
years’ practical match-making experience.

They are made from selected wood, clear-grained
and will not break off in striking.

They are Sesqui-tipped, non-poisonous and per-
fectly safe.

They strike silently and heads do not fly off.

They are non-smouldering, chemically self-extin-
guishing and they burn with a clear strong flame.

Wash Tub or Babies' Bath Tub —
4 Sizes Butter or Spice Pail

- E. B. EDDY COMPANY, LIMITED

Makers of Canada’s Famous Matches since 1851
HULL, CANADA
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Send for our illustrated price list.
It contains a great number of use-

ﬁ:llle::ticles that are excellent E d dy, S

Indurated Fibreware

looks better and gives better
service than the Zinc, Tin
or Galvanized Iron article

There are many selling features possessed
by Eddy’s Indurated Fibreware that places
them in a class by themselves. For instance,
there are no seams, therefore they cannot
shrink, fall apart or become watersoaked. e Dot
They are light, strong, durable, good look-
Twin ing, absolutely sanitary and very reasonably

Beaver ric d
Wash Board p ed

There are from 30 to 40 brands
and 15 to 20 Domestic lines of
Eddy Matches, also Wax Ves-
tas, Gas Lighters, Flamers, etc.

General Utility “Star” Pail Cuspidor — 2 Sizes

Barrel Cover — 2 Sizes

E. B. EDDY COMPANY, LIMITED

Makers of Canada’s Famous Matches Since 1851

HULL, CANADA

— o
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Black

Tan ., That
§Toney Red. NUGGET
Dark Brown Smile

White

NUGGET

White Dressing

The demand for a Nugget White has been most
insistent, but unsettled trade conditions made it
impossible to meet this demand before.

At Last

We have a supply, but in a limited quantity, so we
advise you to place your order now with your jobber.

Nugget White Dressing is a summer necessity and the
Nugget quality is fully maintained in this new white.

Make your Nugget stock complete by sending in
your order to-day.

The Nugget' Polish Co., Limited

TORONTO - CANADA
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“Norse Crown”

Habits are small things after
all—not unlike Sardines—
for instance, in buying Bris-
ling the habit of saying
“NORSE CROWN” Brand
makes all the difference in
the world. It assures you of
those little, tempting, full-
flavoured, tasty morsels of

NORWEGIAN

BRISLING (SARDINES)

“Get the

Habit”

goodness that wise judges
insist on when buying Sar-
dines. They know it pays to
be particular and that is the
important habit to cultivate.
Simply say “NORSE
CROWN?” next time and co-
operate with us in this prin-
ciple.

“Quality will tell”’

If your wholesaler cannot
supply you, write us at once

and ensure an early ship-
ment.

The Oversea Export & Import Co., Ltd.

Sole Agents for
Canada and
Newfoundland

32 Front St. W. -

NORWAY

Stewart Menzies & Company

Toronto
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Try a sample order to-day if
you are not already selling
these lines. You’ll find them
worth-while sellers.

— X I
\\ ,‘1‘ } iz _7.: a}‘(. s_ér-
g TGS

|
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Two Wash-day Favorites

that earn handsome profits

- Here are two dependable satisfaction-winners
that have proven popular sellers wherever they
have been introduced.

Wonderful Soap

and Crystal Soap Chips

leave fabrics soft and snowy white and the house-
wife’s remembrance of them means steady sales for
grocers selling these soaps.

Both are absolutely pure and are made in Canada.
They will not injure the most delicate fabrics. They
wash quickly and make bleaching unnecessary.

Make up a display of Wonderful Soap and attract
‘“Wonderful” users to your store.

The Guelph Soap Co.

Guelph, Ontario

= W‘fﬁﬂ
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Your customers Quality

~will appreciate Rolled Oats
this superb product |

Quality Rolled Oats are made
from the finest Canadian grown
oats. They are thinly rolled
and semi-cooked and the spe-
cial pan-dried process they un-
dergo gives them an unequal-
led, rich, nut-like flavor.

Excellent profits

The great popularity of Quality
Rolled Oats wins big sales for gro- :
cers. Women are loud in their F&Tﬂm‘s c{;’ﬁL"i:‘:’ d
praise of the delicious flavor of at T"-LSONBURG ONTAR|O
Quality Oats and because they cook Head Office Stratford Ontario
quickest they have become the big fav-
orite with Canadian housewives. An g
ANSTOMEYS . Sdvertising. campaign. is B imtiste: Blaker. i Ouiatte
helping to increase sales, on everyone Wheat Flour.

of which is an excellent profit.

Our large daily capacity and special rail-
way facilities enable us to guarantee
prompt shipments.

Canadian Cereal & Flour Mills Co., Limited

TILLSONBURG, ONTARIO
Head Office - - Stratford, Ont.

Selling Agents for Ontario:
Cruickshank and Guild - - 32 Front St. West, Toronto
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These unsurpassed fish food pro-
ducts have won an enviable reputa-
tion with Canadian women who in
sist on quality, economy and guaran-
teed purity.

“Once a Brunswick customer—al-
ways a Brunswick customer” is a
well-recognized fact that has been
proven by thousands of Canadian
grocers with excellent profits as their
reward.

Stock up from this list: —
‘14 Oil Sardines
14 Mustard Sardines
Finnan Haddies

(Round Tins)

Kippered Herring
Herring in Tomato Sauce
Clams
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h jﬁr@m the clear m@ﬂ depths Ihc»

Situated on the coast of the finest
fishing grounds in the world we are
in a position to select the finest
catches and carefully process them
immediately they are brought in
from the clear, cool depths.

In every process through which
these peerless products undergo the
strictest surveillance and the most
rigid sanitary regulations are ob-
served. It is this constant care and
scientific processing that have made
Brunswick Brand the symbol of
purity, goodness and economy to
thousands of Canadian families.

Connors Bros. Limited
BLACK’S HARBOR, N.B.

Representatives in Winnipeg :
CHARLES DUNCAN & SON, WINNIPEG, Man.
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Announcement—

In order to take care of our rapidly increasing business in

NORTHERN ONTARIO, we are amalgamating our inter-
ests in this terriority with those of The WATSON CO.

Limited, New Liskeard, under the name of

EBY-BLAIN-WATSON, LIMITED

NEW LISKEARD, ONT.
who_will be able to give the trade UNEXCELLED;SERVICE

QUICK SHIPMENTS and
'SPOT DELIVERIES

The New Company jWill Carryla]Complete Range of Our}jWell Known

“ANCHOR” BRAND PRODUCTS

COFFEES, COCOAS, EXTRACTS, SPICES, JELLY
POWDERS and GROCERY SUNDRIES

as well as a full line of

OUR CELEBRATED

o %llq( %}1{(0)% ”A . Our Standard
“ORIENT” gy 4o

in packages

EBY-BLAIN, LIMITED

Wholesale, Importing and Manufacturing Grocers

TORONTO, CAN.

Established 1880
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In the spring the
young girls’ fancy
* lLightly turns to
thoughts of . . .

Chocolates

“ELGIN™
“PEERLESS

“I\é(})lBITITY" Three Profitable Sellers
ocolates '

These “time-tried” dependable lines
have proven remarkable sellers with
Canadian grocers. Their quality is
superb and their delicious flavor and
moderate price win instant approval.

We also have an excellent line of pan
and hard candies and bulk chocolates
that are worthy profit-earners and
satisfaction-winners. Send for our
price quotations. They’ll make as big
a “hit” with you as our delicious
candies will with your customers.

'NOBILITY CHOCOLATES LIMITED

St. Thomas, Ontario
CANADA
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DIRECT FROM THE BEAUTIFUL
APPLE ORCHARDS OF THE
ANNAPOLIS VALLEY

The demand this Spring will be larger than ever

“EVANGELINE”
APPLE
CYDER

IN BOTTLE.—For high class trade, this is, without exception, the
very finest beverage on the market. It is supplied in crown pint bottles,

attractively “got up” and will keep sweet and clear and sparkling
indefinitely in any climate.

IN BULK.—Supplied in kegs of 10, 15, 20 and 30 gallons. Is abso-
lutely reliable as to alcoholic strength. Shows a handsome margin of
profit when sold at the popular price of 5c per glass.

ALSO “EVANGELINE” CYDER VINEGAR
“EVANGELINE” WHITE WINE VINEGAR
“EVANGELINE” ORANGE AND CHERRY CYDER

WRITE TO

Annapolis ValleyCyder Cb., Limited

BRIDGETOWN, Nova Scotia
FOR PRICES, ETC., AND NAME OF NEAREST AGENT
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Brodies xxx
Self-Raising Flour
For Your Summer Trade

all the ® Gam s a
year 1y x X1 Trade

around POFOROUN  Winner

There 1s no other Self-Raising Flour that can
compare with Brodie’s XXX for making
Cakes, Pies, Doughnuts, Muffins, etc.

YOU can sell Brodie’s XXX the year around

increase your sales and make a nice profit.

Order from your wholesaler.

BRODIE & HARVIE, LIMITED, Montreal
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Greater
Demand

You don’t just kope for
profitable orders—you are
certain of them, many times
repeated, if you feature
O’Keefe’s Beverages.

The ever-increasing
demand for our famous
thirst - quenchers 1s con-
vincing proof that they
satisfy.

@,ﬁﬁ (é ,i

BEVERAGES

meet the universal need for something
snappy, something with a zip, a sparkle and
a tang.

There are O’Keefe’s beverages for every
taste—

Mildly stimulating drinks, such as the Im-
perial Brews—Ale, Lager and Stout—or—
Soft drinks, such as O’Keefe’s Ginger Ale,
Special Pale Dry Ginger Ale, Sarsaparilla,
Cola or Lemonade, etc.

Be ready for warm weather demands. Place
orders now for immediate delivery.

O’KEEFE’'S - TORONTO

Phone Main 4202
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[nsist on,
the genuine

8 WAXTITE Package

Only in the WAXTITI package can yo

the big. crisp delicious Kellogy

S Toasted Cor

Flakes, with their wondertul sugar-savimg flavor

[ g8
Your grocer is glad to supply you with these
tempting toasted corn flakes it yvou ask him for

the WAXTITI )'I.LI::~

He will also \H;Vl‘i\ vou with Kellogg's Shredded
Krumbles  the all-wheat, ready-to-eat tood that
gives you all the vital, nounshing elements naturn

puts in the wheat gramn

He also has Kellogg's Krumbled Br

( new cereal bran food that ove
won  the only bran that neither loc

lthe bran but s all bran. Tt makest
uthns, ete vou ever tasted, and

eat as a cereal at breakfast

Al these famous Kellogy prod
1 Toronto, come to vou with then
taned in the WAXTITI

guaranteed 1

ey,
)i. A. ’/?L((('(}f}.

This advertisement will be reproduced in four colors in May 15th MacLean’s Magazine and June 1st
Canadian Home Journal. Others of similar artistic character will follow. Very effective display
advertising is appearing also in the daily and weekly newspapers throughout Canada.

It pays to"handle}])KELLOGG’S products in the WAXTITE package—No waste—No loss.
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E Mr. Grocer—

... you'll like our service and
our high quality goods

Ask for quotations and let us show you what our
service will mean to your business. You'll find
our prices reasonable, our goods of the highest
quality—the kind which win and hold custom-
ers and our reputation for square dealing sub-
stantiated.

We have excellent warehouse and storage facili-
ties, sidings on all railroad lines entering Ottawa
and we are specially equipped to fill your orders,
large or small, with the greatest care and
promptness.

’Phone or wire us at our expense for fur-
ther information. May we add your name
to our large and growing list of satisfied
customers?

L. H. MAJOR & J. SOUBLIERE

LIMITED

Wholesale Grocers
OTTAWA, ONTARIO Phone Rideau 25 and 26
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MALCOLM
MILK PRODUCTS

the “All-Canadian” leaders, are made from the rich, pure milk of
Government inspected cattle, processed under the most rigid sani-
tary regulations in a manner that retains all the natural flavor of
the milk and destroys all bacteria. That’s why “Malcolm Cana-
dian-Made” lines are the safe milk products for children and
grown-ups.

They are attractively packaged, make excellent displays and offer
a handsome profit margin.

Ask your jobber to quote you and remember—we
pay freight on 5-case lots or over, up to 50c per 100
pounds. :

The Malcolm Condensing Co., Limited

ST. GEORGE, ONTARIO
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JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada .
Lind Brokerage Co., Ltd., Toronto

SAUCES, PICKLES, Etc.

As used by H.R.H. The Prince of Wales and
Suite on their recent tour in H.M.S. ‘“Renown’’

SAUCE
ROBERT
FOR

Sole Selling Representatives :

SAUCE MELBA MESSRS. ARGYLL BUTE, LTD. SAUCE DERBY

FOR 357 St. Catherine St. West, M pal FOR ALL
PUDDINGS AND FRUIT 8 .c' h ~ ook, Montreal, Canada COLD MEATS AND STEWS
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THE BISCUITS OF

HUNTLEY & PALMERS, Limited

READING AND LONDON

are renowned throughout the whole world as being the
finest that are made, and unequalled both for quality and
for keeping properties.

Amongst their greatest favourites are the following :—

BREAKFAST Th(la( most perfect type of unsweetened
rusk.

DIGESTIVE Made from selected meal. Short eat-
ing, highly nourishing and easily
digested.

DINNER Especially suitable for serving with
soup or for use with butter or cheese.

GINGER NUTS  Unique, delicious and unrivalled. As
popular now as in the days of our
grandfathers.

NURSERY An excellent food for children and in-
valids. For many years they have had
a large and increasing consumption
both in England and abroad.

OSBORNE Often imitated — n e v e r equalled.
Slightly sweet. .

PETIT BEURRE Favourites even when our parents were
young.

TEA RUSKS Very delicate and much appreciated at .
Afternoon Tea.

Representatives :

NOVA SCOTIA and PRINCE EDWARD MANITOBA, SASKATCHEWAN
ISLAND and ALBERTA
John Tobin & Co. w. Lloyd. Lock & Co.
Matin Street, Halifax, N.S. 104 Princess Street
NEW BRUNSWICK BRITISH COLUMBIA—

Angevine & McLaughlin MAINLAND
P.O. Box 5, St. John, N.B. Kelly, Douglas & Co., Ltd.
QUEBEC Water Street, Vancouver, B.C.
Rose & Laflamme, Ltd. VANCOUVER ISLAND

R. P. Rithet & Co., Ltd.
500 St. Paul Street West, Montreal. Victoria, B.C.

ONTARIO NEWFOUNDLAND and LABRADOR
The MacLaren Imperial Cheese Co., Ltd. P. E. Outerbridge
69 Front Street East, Toronto. P.O. ‘Box 1131, St. John’s, N.F,

HUNTLEY & PALMERS, LIMITED

READING AND LONDON, ENGLAND
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England’s Best
Pure Malt
Vinegar

Pickles & Sauces

Speciality B V Fruit Sauce

Have Stood the Test of Time
Having Been Established Since 1750

Canadian Agents
J. Billman & Son, Pickford & Blacks Wharf, Halifax, N.S.
* J. Hunter White, 7 and 8 North Market Wharf, 8t. John, N.B.

R. B. Hall & Son, Room 21, 212 McGill St., Montreal. Our agents have a full
W. T. Donohue, 401 Richmond d

8t., Ont.
The Lind Brokerage Co., Ltd., 49 Wellinnon St E., Teronto.
J. E. Huxley & Co., P.O. Box 815, Winnipesg. range Of salnple8
C. E. Jarvis & Co., Dnnnn Buildings, Pender 8t. West, Vancouver, B.C.

Purnell & Panter, Ltd., Bristol, England

me Nl If You SELL
Drities tae MALT VINEGAR

Be sure you stock Garton’s

Custard in readiness for the Be Sure You BUY

;isél(::g;iin;featéd by its wide MALT VlNEGAR

Shows a good profit and
attracts much trade . .

The public deserves to get the
purity for which it pays.

All Grimble’s Vinegars are pure
brewed Vinegars.

Not synthetic imitations.

Grimbles do not compete with
Sole Agents: your productions.

W.G. Patrick & Co., Ltd. - Grimble’s Breweries are in LON-
Jeronts = Mentren) DON and LEITH, Great Britain.
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Are you letting

your customers
“do it all”?

N other words, do your customers “drift”

into your store and “drift” into asking

for what goods they want—or do you direct
their desires?

This may be classed as foolish question No.
99,999. Of course, every live grocer gets
every possible purchase out of his com-
munity—or thinks he does. But remember:
It is high-grade specialties like Lea &
Perring’ that are elevating the taste and
increasing the desire of the public for simi-
lar high-class articles.

So it will pay you handsomely not to “let
your customers do it all”’—Prompt them
judiciously—suggest such a line as Lea &
Perrins’ and watch your turnover in all
“Quality”’ goods increase.

The y 4
. Worcestershire Sauce

HAROLD SEDDON

137 McGill St. MONTREAL Special Agent
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Established 1849

White-Cottell’s
Malt Vinegar

€|Is the Vinegar to build up a
profitable, increasing and
permanent trade.

[Its delicious flavour and
aroma distinguish it from
all others.

€1t is equally good for pick-
ling, salads, and table use.

it is guaranteed full
strength, and ample war-
ranty 1s given, protecting
vou and vour customers.

€It is an ideal Export Vine-
gar, as it keeps well under
all climatic conditions.
In short, it is the Vinegar
which will pay you best to
handle.

Write to-day for particulars

WHITE-COTTELL & Co.

Camberwell, London, S.E. 5.
ENGLAND

AGENTS:

W. Y, COLCLOUGH, 582 Kingswood Road, Terente.
J. E. TURTON, Board of Trade Building, Montreal
OPPENHEIMER BROS., LTD., Vancouver, B.C.

GROCER

SHIPPERS

.42 KING WILLIAM STREET,
- LONDON , E.C4. ENGLAND.
Cables: *“Loudly, London' ™™

Codes (Private): A.B.C. 4th and Sth Editions
Western Union and Bentleys i --al

There are plenty of fine fish in the
sea, but the best of all Sardines are

The Elite of the Sea

(Packed in Pure Olive Oil)

TOCK Quality, Mr. Grocer, for suc-
S cessful business. The Obayo Real

Sardines are of top-grade quality
because only the finest selected sardines
find their way into -Obayo tins labelled
gold and blue. Thus we are able to
guarantee each tin to be of regular first-
class quality. Moreover, the fish are
packed in pure olive oil. Your enter-
prise requires big business in all your
lines. Be quite certain of this:

Obazo Real Sardines

will bring
BIGGER AND BIGGER

REDOUBLED AND REDOUBLED
SARDINE BUSINESS

When next you order Sardines,
ORDER

Obayo &e_a! Sardines

Direct [mperiers:
FIELD & CO. (F.M.), Ltd,,

40-42, King William St., London, E.C. 4

May 7, 1920
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JOHN STEPHENS, SON & CO. L.
GLOUCESTER, ENGLAND

Manufacturers

English Pickles and Sauces
English Malt Vinegar
English Candied Peel

English Jams and Marmalade

Agencies required in every centre where not already
represented. Wholesale trade only. Car load lots.

S.A.P. “The World's Premier Polishes ”
mdunmmhmmuwmm

SR “FISH?”
oy P et s s i We have a full stock of Lake Superior
herring in kegs and other picéled fish,
In eme size Fotin has been sociaiy "\ (0F also a quantity of frozen Georgian
""-': p%‘:p‘*ﬂw : AT Bay trout, B.C. halibut and qualla
llt‘“No..MNcl In two colours, Black and v X

Brown. Specially vzgﬂd for ' p't:lcﬂh( hamess, ac- > ;\ salmon.

mnsmr s co.cry . GF | | | FEMON BROS.

Finsbury Square London, Eng. _ Owen Sound, Ont.
Special Appointment

way to surely make
Advertising Pay

Box Shooks

And Can Guarantee Prompt Delivery

We manufactute all kinds of ” Advertising to Buyers is one

l Advertise Your Product in
Canadian Grocer

W.C. Edwards & CO., Limited It reaches the Buyers It's a Business-Getter
Ottawa, Ontario Rates and Information on Request

Write or Wire for Prices




CHAMPAGNE |
DE POMME

Made from the juice df Apples. Makes
a delicious, refreshing drink. Can be
sold without a license.

GROCERS | |11 | GROCERS
You can sell this You can make
line to all your | @ i | | a handsome pro-
customers by 3 fit and increase

the case. ; 4 trade

Pints and Splits packed 4 doz. to the case

Ontario, Quebec, Maritimes and Western Provinces.

We supply ““Champagne de Pomme’’ according to
Government regulations. Send your ordcr_c to

' Cie Canadienne d’Importations

P. DAOUST, Selling Agents. Office, 140 St. Catherine St. E., Montreal

|
|
|
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The clean, dainty
and sensible way to

serve Soft Drinks

and Ice Cream.

Vortex Saves - Time - Money - Work and Serves
More People in Less 1Time

A clean paper cup is always ready, used but once, then thrown away.
No broken glassware to pay for—NO GLASSES OR DISHES TO W ASH.
No matter whether you serve at tables or over the counter, your store
will always be fresh and clean, because with Vortex there is no clutter
—no muss—no fuss and very little space is required.

The remarkable time and labor-saving features as well as its economy
make VORTEX the only satisfactory way for vou to serve refreshments.
Our 1920 receipt book is now ready and will be mailed
vou on request. Write to-day for full information.

Over Three Thousand Canadian Merchants are now using VORTEX SERVICE.
Wz)x'wuon
CANADIAN WM. A. ROGERS, Limited

570 KING ST. W., TORONTO
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Specialize

in your stock of jams and you will have the
satisfaction of knowing that when your cus-
tomers ask for “the best jam you keep,” you

,‘“"‘l\,“ : are selling them present and future satisfac-
tion.
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““The Quality Jam”’

Lindners’

“Special” Fruit

is an economical answer to the repeated requests
of both wholesale and retail grocers for a mod-
erate priced, high quality jam. It differs from
Lindners’ Pure Jam in only one way—it contains
a greater proportion of apple jelly. Let your
next jam order be Lindners’ Special or Pure
Jams.

et g

g gy g1V

b

R

W
LTI
S

Pt ITTEE

b
T e et

reia,
i

et

SEE OUR PRICE LIST.

T

02845,

Lindners Limited

Brampton, Ont.

M
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SELLING AGENTS:
Ontario—R. S. McIndoe, Wellington St. E., Toronto. Ottawa and Kingston—H. D. Mar-
shall, 39 Mosgrove St., Ottawa. Montreal—H. Whissell, 639 St. Hubert St. Halifax—
J. W. Gorham & Co. Sydney, N.S.— D. J. Macdonald. Winnipeg and Western Proyince
W. L. Mackenzie & Co., Ltd.
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Leave your money in Canada where a
dollar is worth 100 cents.

The TORONTO
CANADIAN MADE

SLICER

The best Slicing Machine on earth. Has
all the very latest features.

MONEL METAL TRIMMINGS.
Never tarnishes or wears off.
BALL BEARING AUTOMATIC
GRINDER.

JESSOP STEEL KNIFE.

The LAST SLICE ATTACHMENT and
a DEVICE FOR REMOVING THE
RIND.

No other Slicer will satisfy you.

Fully Guaranteed.

COMPUTING SCALES—all sizes for the GROCER, BUTCHER and CONFEC-
TIONER. Embraces all the latest improvements.

FULL AGATE BEARING

Our NEW CHART computes from 10c¢ to 80c. Easy to read and very necessary on
account of the prevailing high prices. All the mechanism is enclosed, which prevents

the accumulation of dirt on the bearings. Sold on the easy-payment plan and fully -

guarnnteed
MADE IN CANADA BY

THE CANADA SCALE & SLICER COs LIMITED

Write for Prices and Terms.

THOS. FERGUSON GEO. CAMERON F. H. HUNGERFORD
482 College St., TORONTO, Ont 223 Sparks St., OTTAWA, Ont. 54 Notre Dame St. E,, MONTREAL, Que

FACTORIES AT BOWMANVILLE, ONT.
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After all, how much it means to be safely placed in a buying sense
in your choice of Jobbers. We feel that at all times, nobody could
better serve the retail grocer than ourselves, and this is proven by our
heavily increasing turn-over and our continuous old-time friends.

MAPLE LEAF TEAS AND COFFEES
MAPLE LEAF SEEDED RAISINS

Distributers of Lacrosse Sockeye Salmon

T. Kenny & Co., Limited

WHOLESALE GROCERS

SARNIA PROMPT DELIVERY CHATHAM
Phones 5, 85 NO CARTAGE Phones 154, 155
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Our Fair Trading Policy
Canada’s Premier
Brand

FEmbodies three essential features to proper_merchandising

QUALITY PRICE PROFIT

Our goods are made in Canada and [are of the highest known quality. Our pricea
are absolutely one price to all purchasers. Your profit is assured under our “Fair
I'rading Policy,” and you have our positive guarantee, so that you can buy our

goods with confidence as to QUALITY, PRICE and FAIR PROFIT.

i

i {} f AT ‘

. n‘“

1I’n{! |

C.P. (Canada’s Premier) Brand Thick Sauce C.P. (Canada’s Premier) Brand Tomato Catsup
C.P. (Canada’s Premier) Brand Worcestershire Sauce C.P. (Canada’s Premier) Brand Chili Sauce
C.P. (Canada’s Premier) Brand Indian Chutney C.P. (Canada’s Premier) Brand Horse Radish

Vi

lmf“m

/]

ONE GRADE ONLY
“Tue Best”
MADE IN CANADA

“Scotch Standard” (Real Scotch) Marmalade (Guaranteed Pure)
Jams, Jellies, etc.

Manufactured and Guaranteed Pure by

The Dominion Food Products Co., Ltd.
Guelph, Ontario, Canada

Selling Agents:
Chadwick & Co., Sheely-Mott Co., Transoceanic Trading Company, Ltd.
34 Duke St., St. Nicholas Bldg., Winnipeg,
Toronto, Ont. Montreal, Que. Man.

S. A. Robinson & Son, W. S. Clawson, & Co.
Canning, Nova Scotia St. John, N.B.
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Throughout The Warmer Days
SUGGEST WALLACE'S HERRING

Your customers do not enjoy cooking over a hot range dur-
ing the warm weather. A timely suggestion will often swing
into grocery channels some of the money otherwise spent
for fresh meat. On Wallace’s Herrings we have done the
cleaning; we have done the cooking, and all your customer
has to do is turn out, ready for serving, the delicately flavored
herring, cooked to perfection and made tempting with
tomato sauce.

MORE HEALTHFUL THAN MEAT

Caught and packed by the

WALLACE FISHERIES, LIMITED

at their six canneries
at the fishing grounds

B R *
b g™

— — — ’ M Head Office:
| VANCOUVER
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TO THE

ENTERPRISING MERCHANT
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One of our models’of Eureka Freezer Counter Case (Patented).

Wouldn’t you like to make your store
the most pleasant and easiest place for
your customers to shop in, in your
vicinity?

Wouldn’t you like to attract customers

who now perhaps buy at a store a little .
further up the street?

People like to shop where sanitary,
up-to-date methods are used in dis-

playing the perishable foodstuffs they
want to buy.

Why lose this trade when by installing
a Eureka Freezer Counter Case or one
of our High-Class Eureka Refrigerat-
ors, these conditions can be fulfilled.

We guarantee this equipment to do all
and more than we claim for it.

One of our popular designs of
Eureka Grocers’ Refrigerators

Write for our free illustrated literature, it will be willingly sent.

EUREKA REFRIGERATOR CO., LTD.

Head Office and Factories : OWEN SOUND, Ont.
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The common-sense way of handling
credit accounts

\ fERCHANTS in 182 different lines of
4 business are using the N.C.R. Credit
File.

These merchants have found that the file
gives them the common-sense way of hand-
ling credit accounts.

It is a one-writing system. It eliminates

book posting of accounts.

It keeps each day’s credit business separate.

It prevents forgetting to charge goods sold
on account.

It prevents neglecting to credit money paid
on account.

It gives each charge customer a statement of
account on every purchase.

It protects every credit record until it is
paid in full.

It saves time, work, and worry.

It stops
leaks and saves profits.

Investigate this common-sense way of handling credit accounts

The National Cash Register Company of Canada, Limited

BRANCH OFFICES:

133 8t. Paul Street
14 Main Street E.
1820 Cornwall Street

50 St. Germain Street
265 Third Avenue 8.
213 McDermot Avenue

FACTORY: TORONTO, ONTARIO.

FILL OUT THIS COUPON AND MAIL TO-DAY

Dept. 25, The National Cash Register Company of C da, Limited,
97 Pelham Ave., Toronte, Ontario:

Pleade give me full particulars about the N. C. R. Credit File way
of handling credit accounts.
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Cutting the “Overhead”
and increasing profits
with Walker Equipment

By actual tests it has been proven that
grocers with Walker Store Equipment
can serve more customers with 25 per
cent. less help and give those custom-
ers a better type of service. It has
been proven that proper equipment
eliminates waste in foodstuffs, that it
saves time and increases sales through
its greater and more attractive display
features, that it attracts trade and
stamps you as a wide-awake and pro-
gressive dealer—as a good man to deal
with, and last, but not least, it will
enable you to solve the growing labor
problem with greatest economy.

No. 9-M Counter

If you have never considered the ques-

tion of “labor saving,” ‘efficiency

making” equipment a matter of im-

portance, just weigh the above state-

ments when considering your steadily

* mounting expense account, then take

No. 3 Counter the first step to cutting your overhead
and increasing your profits, by sending
a plan of your store, with measure-
ments, getting the best arrangement
of Wall Case sections and Counters
and installing Walker Bin Equipment.

A rough plan or sketch with your ideas
or preferences will secure a detailed
‘plan with quotations.

Interchangeable Bin Sections

The Walker Bin ana Store Fixture Company

Limited
, Kitchener sa2 Ontario

Eastern Agents: J. H. Galloway, Hamilton, Ont.; Letts & Skene, Toronto,’Ont.; Geo. Cameron,
Ottawa, Ont.; H. O’Reilly, Montreal City; Albert Dunn, Quebec City; C. E.
Rioux, Sherbrooke, Que., Quebec Province; R. R. Rankine, St. John, N.B.,
Maritime Provinces.
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Brantford Scales and .
word in mech

Equip your store with these two handsome
Brantford money-makers. They will soon
pay for themselves by eliminating waste
and enabling you to win increased patron-
age and bigger profits through better and
quicker service.

The “Brantford” Slicer is the best “buy”
on the slicer market to-day. It is posi-
tively guaranteed to give perfect satisfac-
tion and is absolutely reliable in every
way.

It will cut any boneless meat down to the
last slice, as thick or as thin as you wish,
positively eliminating waste meat ends.
The Brantford “All-Canadian” Slicer is
ST (e T ggﬁl}fw;{a;g; ?E%ggagﬁnofg%:i ar(rili(a)tsr:
factory by skilled Canadian workmen.
The Brantford Slicer has proven itself a
“masterpiece” of mechanical perfection.

Ll

Send for our illustrated cata-
logue showing different
Brantford styles with de-

tailed information.
THE BRANTFORD SLICER

R R VTR R

i

_ The Brantford Computing Scale Co.

RGN OO LR AT R A RN LIMITED

Brantford, Canada

Offices and showrooms in the larger centres

i
Bl
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~ Slicers are the last
- anical pertection

The Brantford Computing Scale is the
most complete and perfect piece of
scale mechanism ever assembled.

=

It possesses S0 many exceptional fea_ = R T R A R R
tures that it will pay you to investi-
gate this Brantford superiority before
you buy.

There is a Brantford Computing Scale
for every purpose and each one is
agate bearing, absolutely enclosed to
exclude dust and is backed by the
well-known Brantford Guarantee to
give dependable, accurate service.

Write for our illustrated booklet describing these
peerless scales in detail. Each one is built in our
large Canadian factory by expert scale mechanics,

handsomely finished and made to give “life-long”
satisfaction.

T e
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MADE
IN
CANADA

View of the Plant where Branttora snd Slicers are made

The Brantford Computing Scale Co.

LIMITED

Brantford, Canada

Offices and showrooms in the larger centres
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Standardize Your* Packages

Do it in the RITESHAPE

Why not lift the entire plane of your bulk food business
up onto a higher level? Make your packages standard and
make that standard the highest there is.

There is a Riteshape for every package. It’s the big line
—one-half up to ten pounds. And the Riteshape always
improves the apparent quality of whatever it contains.

Display it in the Riteshape
Sell it in the Riteshape

Ask your jobber or

VICTORIA PAPER & TWINE CO., LIMITED

: Wholesale Distributors
430 Wellington Street West, TORONTO
Branches: Montreal, Halifax

The Oval Wood Dish Company, Manufacturers, Factory at Tupper Lake, N.Y.
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HE SHERER COUNTER is the best

means to keep bulk goods clean and
fresh ; displays them better and creates a
larger volume of sales. In this counter
every article is completely protected, kept
fresh and 1n full view.

Right next to the article your customer selects is
another equally temptmg Here 1s a faultless sales-
man suggesting “buy more.” The same advantage
cannot be gained in four times the floor space display-
ing the goods in boxes and crates. Every display
pocket in a Sherer urges “buy now—buy more.”

The Sherer Counter makes
you more money through
repeat business. More sales
begin the moment your cus-
tomers find they get what
they want from you at a lower
price. You save them 387
and make an additional 127
on certain bulk goods.

Your customer is assured of
clean foods when they are
kept in the Sherer Counter,
because the drawers, carefully
constructed havine three nly
bottoms, keep out the dust
vermin: and
prevent exces-
siv.e shrink-

PATENTED

CANADIAN GROCER—Equipment Section

Clean Goods Make the Strongest_
Selling Appeal

Make more money—SAVE
129, oncertain bulk goods.

LT TR TR

TORES that have Sherer

Counters are always more
popular with the housewife:
She sees what she wants and
knows she is getting what
she selects: T he display
pockets are a constant re-
minder of “what will be good
to-morrow.”

It pays for itself by earn-
ing a minimum of 60c per
day. We'll tell you how.
Write us to-day for the

plan.

Model 66 Sherer

The mos-t popular model with grocers.
"inches long, 33\4 inches high, 28! inches wide;
housing 2,000 lbs. of bulk goods of 31 kinds.

15 feet 815

SHERER-GILLETT Co.
GUELPH, ONT.

SHERER-GILLETT Co.
Dept. 57, Guelph, Ont.

Please send us your catalogue,
particulars of the “Sherer” Counter and include
a copy of your plan for making 129, extra on
certain bulk goods.

giving full
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MakeYourStreet Pay

Can you see the possibilities for profitable
business in the automobiles passing your
store ?

Our literature explains how and why Bowser Gasoline and Oil
Storage Systems are popular with automobile drivers and profitable
to store owners. It will be sent to anyone interested.

S. F. BOWSER Company, Limited
66 to 68 Fraser Ave.,
Representatives T oront o, O ntar i o, C an. Sales Offices

Everywhere in all Centers

HANSON'S The Megantic Broom Mfg. Co., Ltd.
GROCER OR INSTITUTION REFRIGERATORS Manufacturers of Brooms and Clothes Pins

Lake Megantic, Que.

Our clothes pins are made

and designed to stay on

the line. And they do.

Dealers know that by the

way housewives are ask-

ing for them. Made of

the best wood, that in-

sures against splitting.

Splendid profits and cus-

g tomers’ satisfaction as-
. . ; sured to the dealer selling

Perfect Refrigeration : them. Write our. nearest

and excellent display features make Hanson's the : agent.
ideal refrigerators for grocers. They are made from
the finest materials with a style for every require-
ment. Write us for particulars. Prompt deliveries.

The J. H. Hanson Co., Ltd.
244 Paul_St. _Wut . MONTREAL




the goods they sell—

Del Monte

CANNED FRUITS
AND VEGETABLES

Distributed in
-— OTTAWA and District
Over

by
120,000 E. M. LERNER

cans of ' & SONS

' Wholesale Grocers
OTTAWA
_ ASPARAGUS
products were
distributed in our
territory last year.

NOW BOOKING ORDERS
FOR 1920 PACK

Let us have your order,

subject to your approval of
opening prices and assortment.
WRITE, PHONE OR WIRE, COLLECT

—Easier Sales, Quicker
Profits, Bigger Business—
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DOMESTIC SHORTENING

BETTER THAN BUTTER--CHEAPER THAN LARD

... a steady, profitabld seller

Domestic Shortening is a remarkably
good seller and offers dealers a good
wide profit margin. Its great economy
appeals to every housewife and its
excellent quality wins steady, satisfied
customers.

For every use where a shortening or
frying fat is needed, Domestic
Shortening takes the place of both
lard and butter, giving better results
than either at much lower cost.

It is made from pure, highly refined

vegetable oil, which is very nourish-
ing and healthful. :

THE HARRIS ABATTOIR COMPANY. Limited

TORONTO, CANADA




May 7, 1920 CANADIAN GROCER

Preferred by your
particular Customers

Mother likes it because it i1s saving
on butter, in addition to being deli-
cious. Father says it’s “dandy” as
an appetizing dessert for breakfast
and the kiddies pronounce it
“swell” all the time and particularly

for an after-school lunch.

This jam 1s guaranteed absolutely
pure and in your displays you can
feature “Made-in-Canada”—a slo-
gan needing your support at the
present time.

The quality of FURNIVALL'’S Fine

Fruit Pure Jam will bring many
repeat sales. 1ry it!

FURNIVALL-NEW

Limited
Hamilton - Canada

AGENTS-The City of Ottawa, Quebec and the Lower Provinces with the exception of Cape
Breton: Messrs, Geo, Hodge & Son, 14d., Montreal, Que. Toronte: C. H. Grainger & Co,
406 Parliament St. Manitoba: A. D. Norman, Scott Block, Winnipeg, Man. Northern
Ontarie: E. A. Cuff, North Bay. Hamilton: J. T. Price & Co., 35 Mary St., Hamilton, Ont.
Cape Breton Island, N.8.: O. N. Mann, Sydney, N.S. Saskatoon: Gilbert Stroyan, Saskatoon,
Sask. Newfoundland: E. J. Godden, St. John's, Newfoundland.
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BUTTERFLY TINTS 3¢ POPULAR SHADES

‘offer dealers handsome profits

This handy $7.25 Counter Carton shows $3.55 profit. In Best
larger quantities better discounts and larger profits. Sellers
ma

Not a Soap or a Compound, 12" 3 e

but a Pure Basic Dye. Counter

Carton
They are “The Original Cold Water Tints” for silk, wool
and cotton. Can be made strictly fast colors if desired.

Will not harm the daintiest fabrics. So simple a child
can use them. :

Why not sell the BEST when it shows the MOST PROFIT?

This is the case that
catches the customer.

Canadian Distributors

LOGGIE SONS & CO., Toronto

THE BUTTERFLY TINTING CO. MINNEAPOLIS, MINN.

Her “look”’

registers in your cash-drawer

Our advertising puts Gold
Dust in a woman’s mind. Then
it is up to you to display it on

Put Gold Dust packages your shelves and she will buy.

where your customers can

The demand for this “Made
in Canada” product grows every

‘/ S ~ day because of our widespread
e (B ‘

advertising.

HERX_ FAIRBANK oAz

LIMITED
MONTREAL
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Junket RENSEEFE NESNAR

MADE with MILK :
'~ Junket Powder
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'Two quick selling favorites
which offer real good profits

TR

JUNKETI'— An qconomical des- JUNKET POWDER (Nesnah)
sert that is put up in an attractive is a Junket in powder form and
10-tablet package which retails it i1s quickly and easily prepared.

for 15¢ with § . :
S an excellent profit. Put up in four flavors in attractive

Junket is highly nutritious and packages, retailing for 15 cents.
wholesome, and its wide variety of Its great economy and delicious-
uses in preparing delicious econo- ness will appeal to your customers.
mical desserts makes it a ready Try a sample order of those two
seller. favorites.
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Chr. Hansen’s Canadian Laboratory

Toronto, Canada
LOGGIE, SONS and COMPANY
SELLING AGENTS FOR CANADA
32 FRONT STREET WEST - TORONTO
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Master Mason

%
Canada’s joy smoke

For a real good smoke recommend to
your customers Master Mason.

Made from the finest leaf, fully matur-
ed, perfectly aged tobacco.

You can build up a good tobacco trade
by selling Master Mason,

Rock City Tobacco Co.

Limited

Order from your wholesaler.

QUEBEC and WINNIPEG

BARBADOS MOLASSES

Insist Upon Having the Best
It Is Not The Best Unless It Is

DACOSTA & CO.S BRAND

This year prices are the highest yet. Therefore it
1s necessary to obtain the highest quality, especially
when the best costs no more than the rest. Insist
upon getting the best.

ORDER THROUGH YOUR WHOLESALER
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A “The Goods Sell Well”’

EALERS in all parts of the country

report that Imperial Parowax, Imperial
Household Lubricant and Imperial Ioco
Liquid Gloss “sell well”” all the year round.

And no wonder: These household products

are used in many ways around the house.

. The good housewife uses them regularly
every week in her daily work.

Dealers who have handled them know that
they are not seasonal but regular, year-round-
in-demand, staple specialties.

Profit! Splendid on a regular turnover—
more than on competing lines.

Is your stock of each sufficient?

IMPERIAL OIL LIMITED

Power - Heat - Light - Lubrication
Branches 1n all Cities
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You Never Tasted Custard Half So Nice.
Sold in three different style packages.
4 oz. 6 oz. 16 oz.
Sold by the leading wholesale and retail grocers in all parts
of Canada.

Extensively advertised in all Canadian homes, and preferred

by the most particular.
THNE BETTER CLARSS CUSTARD . . .
FOR THE BETTER CLASS PEOPLE. » Write for Prices and Quantity Terms.

THE HARRY HORNE CO., LTD., TORONTO, CAN.

because this famous remedy has made good for over sixty years reliev-
ing Sick Headache, Constipation, Indigestion, Biliousness, Kidney
and Liver Troubles;—it is the largest advertised of any
medicine in the world and enjoys the largest sale of any
medicine in the world. This all means quick turn-

over and good profits for you.

The satisfied

customer is a

steady cu s tomer,

and steady customers

mean regular profits. Get

the point? Put Beecham’s
Pills on your push list to-day!
Free Material for your Store! We
will be pleased to send you on request
Beecham’s Help to Scholars, Oracles, Win-

NCASHIRE. ENGLAND. dow Display, Decalcomania, Almanacs and
REECH A Show Cards.

SAINT HELE! Harold F. Ritchie & Co., Ltd.

Sole Agents

Toronto, Ont. Canada




May 7, 1920 CANADIAN GROCER

SELL MORE JAM IN 4-POUND PAILS

Be sure you suggest
a 4-Pound Pail to
every customer who
asks for a small jar

and you’ll be surprised at number of pails
of E. D. S. Jams, Jellies and Marmalades
that the method will sell for you.

E.D.S.

JAMS, JELLIES, and
MARMALADES

All E. D. S. products are made from
nature-ripened, sound fruit and pure
cane sugar, and their quality is guaran-
teed.

Push the 4-pound pail for a greater profit;
order from your wholesaler.

E. D. SMITH & SON

LIMITED
WINONA - - ONTARIO

AGENTS:
Newton A. Hill, Toronto Watson & Truesdale, Winnipeg
W. H. Dunn, Ltd., Montreal Denald H. Bain Co., Calgary,’ Alta-
Donald H. Bain Co., Edmonten, Alta.
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Are You Ready to Meet the Demand for

“B” Brand Ciders?

Never has a soft drink taken a constituency by storm as has the
famous “B” brand of Ciders, and the way orders are shaping up
this Spring the demand for this popular brand of drinks will pass
the most sanguine expectations. This means that wide-awake
dealers will want to have on hand an ample stock to quickly
keep step with the demand.

How about YOU, Mr. Dealer? Going to be able to supply the
demand in YOUR locality sure to develop as a resulf of our
advertising ?

How About Your Stock of Soda Fountain Syrups?

In addition to the “B” Brand Ciders we are marketing what we
believe to be the best line of Soda Fountain Syrups that ever went

to make up a palatable drink for mankind! May I tell you more
about this branch? :

Write us for prices, etc.

The Maritime Syrup & Beverage Co.

11 Distinctive Fruvit Flavors, : HAL‘FAX, N.S.

Grape, Cherry,  Loganberry, Strawberry Consolidated with the
Cream, Blackberry, Raspberry, Apricot,

Peach, Orange, Lemon, Apple. MAR]T]ME ClDER CO-, ST- JOHN, N-B-

We have openings for Local Agents; for information write us at once.

Selling Idea No. 3 | DWIGHTS

Educate

. g BaAkING SODA
Y our :

Clerk g
as(:: The Rlecognized Leader

the : ’ Cow Brand Baking Soda is known
Vv : 1 and preferred in most every Cana-

alue : : dian household. Its great strength
and purity have placed it in a
“class” by itself.

Women have learned that Cow
Brand Soda lasts longer and insures
better results from their baking
operations because of this extra
strength and purity.

W. J. Bush Citrus Products Co., Inc. Church & Dwight, Ltd.

NATIONAL CITY, CALIFORNIA. MONTREAL AND TORONTO
MONTREAL
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The very high prices asked for chocolates prevents the family
man of moderate means from taking home a “Sunday treat”
each week, without scrimping on some other necessity the home
needs.

To meet the demand for a HIGH GRADE
candy to retail at a FAIR price, a candy to
please all the family—little folks and grown-
ups—to allow the dealer a quick turn-over
and a substantial profit, was the mark we
set to reach over three years ago, and

RIVAL
MIXTURE

is the result of our efforts. The number of stores
selling Rival Mixture as a popular-price “Sunday
treat” has grown beyond our expectations and has
DOUBLED DURING THE LAST YEAR. Rival
will pull the business while gaudy-packaged-sky-
high-priced chocolates are gathering dust in your
show windows.

How Rival Mixture Comes To You

RIVAL is rut up in tvo s‘vies ~°
package — the standard size 30-
pound pail and a case which can
be used for a 30-dozen Egg Case.
This egg case idea speaks for itself.
The grocers of Maritime Provinces
and Quebec invariably order RIvAL
shipped this way, as the candy—
each kind —is packed in a five-
pound box, and arrives in the best
condition. Using your natural taste

in display, it is possible to make
the candy look worth 6 to 10¢ per
pound more than had it been ship-

> ped already mixed. The Pail methed

meets the need of the busy store
keeper who has not the time to
make up his own mixtures; but
whichever package you choose, we
can promise you that RIVAL will
prove a continual source of profit
and satisfaction.

G. J. HAMILTON & SONS, PICTOU, N. .
ESTABLISHED IN 1840

LR R R R R A A R A R R R A AR A A R AR AR R AR
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Gathering Maple Sap for Small’s in the heart of the forests of Quebec
Recoltant la sere pour Small’s dans les bois de Quebec

3 FACTS THAT ARE EVER MOMENTOUS AND VITAL
TO THE VERY EXISTENCE OF THE MERCHANT

Advertised Brands. The above advertisement appeared in the Art Section of the
Montreal Standard, April 10th, circulation of which is about 100,000. We have been
and are using similar space in the Canadian Home Journal, MacLean’s National Maga-
zine, Farmers’ Magazine, Toronto; The Farmers’ Advocate, The Canadian Power
Farmer and The Grain Growers’ Guide, of Winnipeg. The above-mentioned journals
reach nearly 600,000 of the best homes in Canada, exceeding approximately 1,000,000
readers. Aggressive advertising of this character is bound to assist the dealer by
creating demand.

We make no concession or allow no special discount to departmental or chain stores,
but to jobbers only. We feel that by handling Small’s brands mutual satisfaction will
be the continued result. "
Small’s brands are of long standing, the result of many years experience. We are
continually making improvements where we find it possible. Results or merits of
Small’s brands have been appreciated and recognized the world over, having received
gold and silver medals, also diplomas from all leading countries, including the Orient.

SMALL’S LIMITED, MONTREAL

SYRUP AND MOLASSES REFINERS
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- THE RETAILER'S BEST
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All over Canada they
are asking for

“The Tobacco with a heart”

Do you get your share
of the profits?

W. C. MACDONALD REG'D.

INCORPORATED

MONTREAL
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 The “Use” in Grape Juice

There are so many different
ways your customers can use

Marsh’s Grape Juice

that a suggestion here and there will not
only open up new dessert delights for them,
but will boost your sales in this commodity.

As a rich flavoring for jellies, in light fluffy
desserts, for Sherbets — there are endless
ways to add to the attractiveness of the
family meals, and to your profits.

A case to-day will grow to five
the next time you order.

The Marsh Grape Juice Co.

NIAGARA FALLS, ONT.

Agents for Ontario, Quebec and
Sehihs Pracbinse:

The MacLaren Imperial
Ch Comp Limited

Toronto and Montreal
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The tender leaves — carefully
picked and more carefully pre-
pared—impart that same charm
to your cup of Japan Tea as to
the sacred tea ceremonial of
Japan. Japan Tea carries a
government guarantee of purity.

““Tea purifies the blood .
and cheers the heart’'.
—Ten Rhyne,
8th Century.

17
e

One of our consumer ads.

ORDER a supply of Japan
Tea to-day and note differ-
ence in your turnover.

Behind your selling efforts 1s its
unexcelled reputation for extra
good quality and an aggressive
and widespread consumer -ad-
vertising campaign.

Ask your wholesaler for Japan

Tea.
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The pinnacle of quality

Stuart’s pure jams, jellies and marmalades
have reached the pinnacle of quality and
popularity only through strict adherence to
purity and by careful selection and perfect
blending of the finest fruits and pure cane
sugar.

You will find them an excellent line of
business-builders—a brand that will turn
vour casual customers to steady, satisfied
patrons.

STUART LIMITED

SARNIA, ONT.

Stuart’s Pure
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‘Salad Dressing

Made in Canada for Thirty-five
Years

e

Spring and Summer is salad season. By displaying this
popular favorite either in your windows or on your counters
you will be gratified with the increased sale. Your customers
will not make their own after once using Royal.

T TR

i
it
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Royal
Mayonnaise Dressing

T

AT

A milder dressing than Salad Dressing, especially for fruit
salads. Recommend Royal Mayonnaise Dressing to your
customers who want a mayonnaise dressing. They will
thank you.

T

R

The Two Royals Are Made Only By—
THE HORTON-CATO MFG. CO.

- Ontario
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504 MORE PROFIT |

ON DIAMOND DYES

After January 1, 1920, the retail price of each package of Dlamond Dyes will be 15¢
everywhere—mstead of 10c.

Have Clerks ask 15¢ a Package

We know you will welcome this necessary

64 CANADIAN GROCER

In our million dollar advertising campaign

increase in price by the big leader. It
means 50% more profit for you on each
sale hereafter. While your price in-
creases proportionately, your profit is
50% increased as well.

New price, $1.13 per dozen—Same quan-
tity discounts as heretofore.

which will include your city, and every
city, town and hamlet, we lay great stress
upon the “Diamond Dye Direction Book”
and the “Diamond Dye Color Card.”
Women will come to you for a Direction
Book and ask to see your Color Card. If
not supplied, write us to-day.

WELLS & RICHARDSON CO., Limited

200 MOUNTAIN ST.

o

PORI"I‘Y

Appeals to All

As its name implies, Purity Table Salt is pure and
made in the most sanitary and up-to-date Canadian
plant. These facts have been appreciated by the
most particular housewives throughout the country
and the steadily increasing demand for this salt is
certain to greatly assist in your profitable sales.

MONTREAL, P.Q.

——
p— et S s e

Send your request at once to ensure an early ship-

ment.

The Western Salt Company

COURTRIGHT, ONTARIO
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| m This Mop Wins

-8 VARIETIES the instant approval of women every-
where and the complete confidence of
dealers, like yourself, who aim to sell
the best there is at fair prices and with
profit. In this wonderful Liquid Veneer
Roquefort Mop you deliver quality and

Camembert -

Phasito AN\ Your Profit is
Kraft ‘ \ :

Chile

Swiss

~ Rarebit

Limburger

THERE are eight deli-
cious varieties, each
of national flavor.
You can keep a full line of
cheese on hand at all times

without fear of loss from
drying up or crumbling.

Your profit is sure—Sales
are continuous the year
around—NO ICE NECES-
SARY. Every tin guaran-

teed to keep in any season

or climate.

MR. DE:ALE?R-.—Elkhorn 5 Big, New features make
Cheese in Tins is the De- this mop by far the best on
pendable Cheese in a con- the market and a rapid seller.
venient, sanitary con- Oh, but it’s a beauty!
tainer. This is the. best

gseason of the year to push :

its sale. Urge your: cus-

tomers to stock their pan-

try shelves. M OP

Thousands of Liquid Venfeer users \ﬁxll w:nt
i e this mop. Every buyer of a mop will use far
.l"'yk: :::n Halifax .n:téy::: :'g' : . more Liquid Veneer. Therefore every mop
Buchanan & Ahern - Qu.bec Que: you sell will pave the way for a great big
Richardson, Green, Ltd. - Winnipeg Liquid Veneer business. Easil Ll
Oppenheimer Bros., . Vancouver, B.C. This mop builds business. asily retails
¢ $1.75, packed in individual lithographed con-
tainer. Complete with 54-inch handle.

Sales Representatives

Wm. H. Dunn - Montreal, Que.
Dunn-Hortop - - Toronto, Ont.

Manufactured by Write your jobber or us for full particulars.

J.L.KRAFT &BROS. CO. | Buffalo Specialty Company

Bridgeburg, Ontario
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Hustle Your Stock by Selling More Flour

Selling Purity Flour hustles a hundred and one other
lines—baking powder, sugar, shortening, currants,
raisins, syrup, eggs, spice, flavoring extracts, butter,
canned goods—everything that goes into bread, pies,
cakes, cookies, pastry, puddings, etc., the goods that
stock every grocer’s shelves.

PURITY FLOUR

will speed up your turnover on all these lines, because
flour sales are the foundation of a grocer’s business.
The quicker the turnover the greater the gross profits.

Western Canada Flour Mills Co., Limited
Head Office - - - Toronto .

Branches at : Victoria, Nanaimo, Vancouver, Prince Rupert, New Westminster, Nelson, Courtenay, Rossland,
Calgary, Edmonton, Brandon, Winnipeg, Goderich, Ottawa, Montreal, St. John, N.B.

Are Superior

Preserve the Leather
Give a More Lasting Shine
Keep Shoes Looking New

Send for vComple.tc Catalog Thy

: "l.lau,m,l.

Canadian cheques on Montreal accepted at Par

‘Whittemore Bros. Corp., Boston, Mass., U.S.A.
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Norcanner Brand

Norwegian canned fish delicacies will
make a “hit” with your customers

“Bravo’’ Brand

Sild Sardines

A High-Class brand,
perfectly cured, lightly
smoked and packed in
pure olive oil in Quar-
ter Dingley and eighth
size tins. These superb
Norwegian Sardines
are exceptionally good
sellers and their price
is most reasonable.

NORCANNER
BRAND

Kippered Herring, Herring in Tomato,

and Baby Mackerel in Tomato

are all sterling quality, active-selling products. They are packed
under the most rigid Sanitary inspection. Norcanner Brand of
fish food products is the leading brand of Norway’s largest
Packing organization comprising over 130 Modern sanitary
canneries. Each one is a guarantee of purity, perfection and
complete ¢ustomer satisfaction. Order from your jobber.

Norcanner Brand
Brisling Sardines

packed in Quarter
Dingley tins. The fin-
est, carefully selected,
Summer caught Brisl-
ing sardines with Vir-
gin Olive Oil. You'll
find Norcanner brand
an exquisitely flavored
line of high standard
Norwegian Sardines.

Canadian Agents:
A.S. May & Ce.
Terente

Denald H. Bain Ce
Winnipeg

C. B. Hart[Reg.
Montreal

NORCANNERS, LIMITED

STAVANGER, NORWAY

American Headquarters: 105 Hudson Street, New York
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GOOD FOR KIDDIES AND LIKED BY EVERYONE

WHEAT GOLD

BREAKFAST CEREAL

Formerly ‘“Wheatine”’

Makes Delicious
Porridge

Wheat Gold is a nutritious and Gold, as it is packed in attractive
economical breakfast cereal. Makes cartons.

appetizing porridge, puddings, pan-

cakes, ete, : Your wholesaler will supply vou with
this high-grade Canadian hard wheat
breakfast cereal,

Profitable displays can be made in
window or on counter with Wheat

W. B. Browne & Co.

TORONTO, ONTARIO

Chamberlain Family

Remedies

Known from coast to coast and famous for
their efficacy. Every one of the Chamberlain
list of family medicines is an active seller and
is guaranteed to be absolutely free from harm-
ful drugs.

Send for our price list to-day and cash in on
Chamberlain “worth-while” profits.

There are a number of peerless remedies on
the Chamberlain list and each one is a
dependable, steady profit-earner and a winner
of satisfaction.

Chamberlain‘Medicine Co., Limited

TORONTO
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- KLIM Will Be
Widely Advertised

This Summer

' OMMENCING early in May, large space will

be used in newspapers and magazines of
national circulation, to emphasize the advantages of
Klim—powdered separated milk—for household use
during the hot summer weather. ;

Hot Weather Doubles
KLIM Sales

Thousands of women begin to use more Klim when
the hot weather comes because it does not turn sour
and waste. Klim has the natural flavor of fresh separ-
ated milk and remains sweet and fresh until all used.
The grocer has a quick turnover and a good profit on
Klim. It is packed in attractive blue and white
striped tins—half-pound, one-pound and ten-pound
sizes.

Canadian Milk Products Limited
HEAD OFFICE: TORONTO

Branch Offices and Warehouses :

ST. JOHN MONTREAL WINNIPEG

dlil
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Good for Customers—Good for You

HP Sauce is such capital value, and we spare no pains to acquaint the public with
this fact. It is in big and constantly growing demand, and offers you a generous
profit—that’s why it is certainly the same for you.

IR

Seseieee,

o0 o'.-‘.-:o‘-‘-‘t S08e2,9
%e% %%

85,00 0 .00 9.0 00

.‘..:...:::.':::::::::'o'o
e

0%

@,
.
£
.. .'
i

DT

B i

Owing to the high
freights prevailing

CONTINUE TO IMPORT

Tie up your small
packets and boxes
neatly and watch
yoursalesincrease

supplies of

SPRATT’S

DOG CAKES
POULTRY FOODS

CANARY & PARROT MIXTURES
Etc.,

through SPRAT'T’S

PATENT (AMERICA) LIMITED
NEWARK, - NEW JERSEY

Use the Albion
Silky Cotton Cords

A wide range of sizes
and colors always in
stock.

Send your enquiries
direct or through in-
dent agent to

The Albion Sewing Cotton Co.

Fawley Mills, Tottenhan Hale
LONDON, N. 17.
England

SPRATT’S PATENT LIMITED
24-25 Fenchurch St., London, E.C. 3, Eng.
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| TEA LEAD|| g .OAKEY'S

* JUest fmearradible) o =7 = KNIFE POLISH
Buy “PRIDE OF THE ISLAND”’ Brand The original and only reliable A
lion for Cleaning and Poli g Cut-
as extensively used for years past by most bt oo
of the leading packers of Tea in Canada. on W A ‘John Oakey & Sons, Ltd.
Island Leacu:l Mills, Ltd. 1 877 T vy e

t Cloths and Papers, ete,

Tel. Address: “Laminated,” London. LIMEHOUSE (* N
A.B.C. Codes used, 4th & 5th Editions. wnw,hh W9 Wellington Mills, Londen, S.E.1., Eng.

Agents:
3(}“ LAMBE & w_'.ﬁom.'l . ) F. Manley, 42 Sylvester-Willson Bidg.,
CECIL T. GORDON, MONTREAL. | Seakey & Mason, 899 Beatty. Street,
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For Insect Pests

KEATING’S

The World -Wide' Insecticide

Private houses and public
buildings are equally sure to
be troubled with insect pests
during the summer months,
and Keating’s will be in de-
mand. Keep a good supply
of Keating’s on hand. :

Used for generations for the extermination of

FLIES, FLEAS, MOSQUITOES, ANTS, WASPS,
BEETLES, BUGS, ROACHES, MOTHS, etc.

Keating’s is harmless to human life.

Careful housekeepers, the ziadical profession, and
progressive dealers everywhere recommend Keat-

ing’s.
Are YOU getting your share of this steady, profitable
business ?

MADE BY

THOMAS KEATING

. ,‘..' LONDON, ENGLAND, © %% b . 4 ¢
TR 17U Established 1788 ¢ ’
Sole Agents for Canada

Harold F. Ritchie & Co.,Limited

10 McCaul Street TORONTO

—BAGS——

AND COTTON LINERS

The Highest Prices Paid

for Jute Sugar Bags and Cotton Liners
—in large or small quantities. Just
gather them together to-day before you
forget—and send to us.

Scientific Reclamation of Commercial Waste

E- ',_ ¥ /‘\_1

6 Maud Street, TORONTO

CANADIAN GROCER

Canada Beaver
Brand Brooms

ATISFACTION and unusual wearing qual-
ities are built into every Canada Beaver
Brand Broom,
They are made by experts in the following
grades—
Household Brooms—10 different grades.
Toy Brooms—3 different grades.

" Whisks—10 different grades.
Warehouse Brooms—a specialty.

The Canada Broom & Brush Co.

Limited
Ridgetown, Ont.

Sales Manager—M. Webber, London, Ont.

Western Sales Agency—Measrs. Nicholson-Rankin, 707-708
Confederation Life Building, Winnipeg, Man.

Toronto Agents—Maessrs. Scott & Thomas, Foy Bldg., 32 Front
est, Toronto, Ont.

Willow
Clothes
Baskets

3 Popular Sizes

Walter Woods & Co.

Hamilton and Winnipeg
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Sloane’s ¢ Excelsior’ Brand Brooms

The system back of this pro-

TRADE

DMINOR  dJuct Lives!—The stock
v and workmanship are of

the highest order, and still are priced in competition with all others. .

i
Nothing in connection with this reputable line of brooms is done on the cheap.
Qur travellers don’t wait to use “The Homeseekers’ Special.” We prefer to ’

hear—
“There goes Sloane”
to
“Doesn’t he look natural?”

You will ultimately stzck to Sloane’s “Excelsior” line. Better start now.

J. C. Sloane Co. Owen Sound

Pumpkin Pie Without Eggs

Canned Pumpkin is one of the cheapest canned foods on the market.

Sale has been restricted owing to the-popular opinion that pumpkin pie
requires eggs. .

A first-class Pumpkin Pie can be made without eggs with the following:
recipe :—

1 Can Pumpkin

1 Cup Milk

34 Cup Sugar

1 Tablespoon Flour mixed with the milk
Salt and Spices to taste.

ASK FOR DOMINION BRAND CANNED PUMPKIN
Every tm guaranteed by

DOMINION CANNERS LIMITED

HAMILTON, CANADA
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Important Announcement

The Hooton Chocolate Co., Limsttad

Revival of Popular 5-Cent Price to Customer

XPERIENCE has shown, and every dealer knows, that 5c is a far more con-

venient price than the awkward six cents or seven cents. For this reason,

and in view of the greater volume of sales thus made possible by selling bars at
5¢ each to consumers, we have decided to revive the price to the dealer of—

' 95c¢. a Box of 24 Bars

(Subject to. usual Trade Discounts)

Hooton’s Chocolate has established throughout the Dominion a reputation for
the Highest Quality, and as a result we have built up a large output and are daily
increasing our production.

It is on account of this volume that, despite the high cost of raw materials, we are
able to maintain the high quality of Hooton’s, and yet at the same time revive
the hive-cent consumer price.

For on no account would we jeopardize the good name of Hooton with the public.

The Quality of Hooton’s is Always Uniform

This reputation for quality will be jealously maintained, and while the present
margin of profit is infinitesimal, we are satisfied that the increased turn-over
will, as explained above, somewhat offset the reduction of profit per unit.

And it is our intention
to rigorously maintain
this price as long as it is
humanly possible to do
s0, with the slightest
margin of profit, in face
of steadily rising costs
in the high quality of
ingredients that we use.

Hooton Chocolate Co.

LIMITED

TORONTO
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Advertising That Brings Increased Sales

The above advertisements are appearing in all the leading papers throughout the
Dominion.

They present to the people of Canada the quality and merit of

SAL MANITOU
MARTIN’S MANITOU HEALTH SALTS
and

MARTIN’S MANITOU OINTMENT

These remedies are refined directly from the medicinal compounds extracted
from*the saline waters of Little Manitou Lake, Saskatchewan.

We realized the importance to the dealer of placing our goods before the ultimate
consumer. It means quicker and increasing sales for every dealer who stocks these
remedies.

Co-operate with us—make bigger profits for yourself by having a stock on hand to
supply any immediate demand. Display them prominently. Offer them to your
customers. You’l]l find it pays.

Your jobber or our distributor is ready to
promptly attend to your order.

STANDARD REMEDIES LIMITED

Witinipeg, Man.

DISTRIBUTORS:

Robt. Gillespie Co. Ltd. A.M. MacLure & Co. Ltd. Loggie Sons & Co., W.Clare Shaw & Co., W.E. Bowman
Vancouver, B.C. Winnipeg, Man. Toronto, Ont. Montreal, Que. St. John, N.B.
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CANADIAN GROCER

Special Announcement To
Manufacturers

In the following section are the announcements
of a large number of Manufacturers’ Agents and
Brokers. The Manufacturers’ Agent and Broker

“perform a very important service in represent-

ing the foreign grower, or manufacturer, and
acting as a link between them and the whole-
saler and retailer.

The majority of these agents, and particularly
those in Western Canada, have detail salesmen
out among the retail, as well as wholesale trade,
introducing new lines and creating enthusiasm
for lines already on the market.

Manufacturers desiring agents or brokers in the
various sections of the country to look after their
interests, should read carefully the announce-
ments of these firms. Most of them have selling
organizations in existence that can readily be
used in placing new lines on the market,
because of the present connections they have
with the wholesale and retail trade. CANA-
DIAN GROCER suggests that manufacturers,
growers and producers place this issue on file so
that it can be brought to their attention qulckly
when desired. ,
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MANUFACTURERS' AGENT

Here Since 1884

“From the Great Lakes to the Rockies”

Our present organization and chain of ware-
houses, totalling 31 acres of floor space, are silent
tributes to the quality of the products we handle.

We are located at strategic points in Western
Canada, giving our principals a daily contact with
the wholesale and retail trade. Our progress is
continuous—can we be of service to you?

Winnipeg, - Man.

Fort William Regina Moose Jaw
Saskatoon Calgary Edmonton
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WESTERN CANADA

A MARKET AND AN ORGANIZATION
THAT EXPANDS

To a limited number of manufacturers who wish to
extend their connections in the ever-increasing markets
of Western Canada, we offer the services of an
unequalled Sales Organization.

WE PROVIDE

A LIVE SALES ORGANIZATION
DETAIL SPECIALISTS

IMMEDIATE RESULTS
RESPONSIBLE REPRESENTATION
AGGRESSIVE FOLLOW UP

THE GOOD WILL OF THE MARKET.

WE SOLICIT

We solicit enquiries from manufacturers and shippers
regarding market and trade conditions and possibilities
of the Western field. Our information is compiled
from authentic sources and will be gladly furnished.

H. P. PENNOCK & CO., LIMITED

WHOLESALE GROCERY BROKERS
MANITOBA < “ 7 X ALBERTA
SASKATCHEWAN Head Office lNNlP EG Manitoba gsTERN ONTARIO

Representing The Canadian Salt Co., Limited; Atlantic Sugar Refineries, Limited; Lea & Perrins, etc.
Cable Address: ‘“PENCO' Winnipeg

_;
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We Cover This Field

— Hudson
\/ M
‘/ ; .

The Population of the
. Three Provinces are:
\ Alberta 496,525

Saskatchewan 647,837

Mdeeier | | Saskafchewan\ Mg n Dba Manitoba. ... .553.860
is 642 \
miles

Distance (&

I
!
The 1 l
'
|

{ 1 Points marked “W & E” are
d 3 olesale centres.

Points marked “E” indicate
our office locations.

The Distance from

Fort William to Wpg. is 426 mls.
. ginnlpet to Regina is :57 mlb.
. i f pg. to Saskatoon is 479 mls.
Columbia & - Winnipeg to Calgary is 840 mls. Geac
and Wpg. to Edmonton is 848 mis. yopeq
Foot of

. £
JmnC"'"“‘ Pegs

Do you want to sell your product in this rich territory? Do you
want to have it introduced under the right auspices and pushed

with all the vigor and resource that a wonderful selling organiza-
tion can put behind it?

That’s the kind of representation we offer you. We have six big
houses covering this territory and are ready to give your product
aggressive and intelligent representation provided, of course, it
doesn’t clash with the lines we are now carrying.

Drop us a card and tell us about your line and
we’ll give you all particulars by return mail.

W. H. Escott Co., Ltd.

Manufacturers’ Agents and
Wholesale Grocery Brokers

WINNIPEG, FORT WILLIAM, REGINA, SASKATOON, CALGARY, EDMONTON
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0’Loane, Kiely & Co. Limited

HEAD OFFICE :

VANCOUVER, CANADA

ASSOCIATED OFFICES :

SEATTLE
326 Colman Bldg.

SAN FRANCISCO
619 Robert Dollar Bldg.

WHOLESALE EXPORTERS

FOOD PRODUCTS [t ‘"}{m;]
;i|||i||é;%

—~

CANNED FISH

Salmon, Pilchards, Herring,
Clams.

PICKLED FISH

Salmon—Hard Cured and Mild
Cured. :
Herring—Scotch and Norway
style cure. Bellycuts and
Bismarks.

CANNED FRUITS AND
VEGETABLES

Fruit Pulp
Cold Process Berries
Jams
Dried Fruits
Beans—Peas—Rice.

PACKED
48 1-lb., shipping weight, 71 lbs.
shipping weight, 79 Ibs.

We are
Proprietors of the following
brands:

O.K. Sockeye Salmon
Victory Red Spring Salmon
Pacific Chief Pink Salmon
Equality Chum Salmon
Sweepstakes Cohoe
Sweepstakes Pilchards

- Herring and Clams.

PICKLED HERRING
Barrels, 250 1bs, net 320 lbs. gross,

Reference:

The
Dominion Bank
Vancouver,
Canada.

48 1-1b. ovals, shipping weight, 72 Ibs.

21 in. diam. x 31 in. high.
Half barrels, 125 Ibs. net, 175 Ibs.
gross, 18 in. diam. x 24 in. high.

Cable Address:
BRITSALMON
i} All commercial
T R i — codes.

96 1%-Ib. ovals, shipping weight, 81 lbs.

IMPORTERS

Oriental Produce—including Beans, Peas, Rice, Tapioca, Spice, Peanuts, Walnuts, Oil,

Dried Egg Products, Albumen, etc.
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By’ Royal Warrants to H.M. King George V. and to
H.M. Queen Alexandra

Jeyes' Fluid |

For Spring HdLlsecleaning Jeyes’ Fluid, the safe
and efficient disinfectant, will be found a profit-
able selling article.

Possesses pleasing odor and is an excellent germ
destroyer and may be used in sinks, baths,
lavatories, etc.

Put up 1n 4 and 8 oz. bottles—dozen to the case
—1 pint tins, quart tins, gallon drums and casks
for use 1n stables, etc. ‘

Order at once to insure an early shipment.

Sole Agents for Canada:

MACLURE & LANGLEY, LIMITED

WINNIPEG TORONTO MONTREAL

ARG
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Maclure & Langley
Limited

. Manufacturers’ Agents s
Clll'llllgl Grocers, Confectioners and ' St’ Wdllams ‘

Drug Specialties :

TORONTO
Montreal . Winnipeg

Uhmour:|




CANADIAN GROCER—Manufacturers’ Agents’ Section May 7, 1920

7o MANUFACTURERS
and
PACKERS

You are looking for

RESULTS

Write us and we will give you our references who will tell
you what we have done for them.

Our staff of detail men operatin% from the wholesale centres
of Manitoba, Saskatchewan and Alberta are at your disposal

Business 1s exceptionally good in the west.

WATSON & TRUESDALE

Wholesale Grocery Brokers
Regina Saskatoon WINNIPEG Calgary Edmonton

IMPORTANT NOTICE

Manufacturers and Shippers

Eatvacnnting : If you want to properly establish your
CONNORS BROS., Ltd. BRI SRR
Secainich Besl Bidiives. akc products in this rich Western Country

GEO. PAYNE & CO., Ltd.

womeetieiel TRY QUR SERVICE

Coffees 2
SUFF We enjoy the Confidence and Goodwill of ALL the
L o ::m}rr o WESTERN TRADE and Guarantee to give careful

And other First Class Firms _attention to any reliable agencies entrusted to us

C. DUNCAN & SON

GROCERY BROKERS

WINNIPEG, CANADA

ESTD. 1899
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What is Your i1dea of a
BROKER??

OMEBODY who merely represents you occasionally
or officially? Just a convenient way of having
inquiries handled? Or is it just a Western address
or a necessary connection on the market in case of

emergency?

Our idea of our job is to aggres-
sively push the sale of our prin-
cipals, open up new fields and
opportunities for them, and keep
ahead of them always.

Our people consider us an essen-

tial . part of their organization
naturally. We serve them with
that spirit of loyalty and devo-
tion of their interests in keeping
with this conception of the rela-
tionship.

RICHARDSON, GREEN, [.LIMITED

WINNIPEG REGINA

SASKATOON

CALGARY EDMONTON

WE REPRESENT:

For Western Canada:

Cleveland Macaroni Company, Cleveland, Ohio.

GOLDEN AGE MACARONL

Indian Packing Corporation, Chicago, TIL
COUNCIL MEATS.

S. C. Johnson & Son, Racine, Wis.
FLOOR WAX, WOOD DYES, ETC.

King’s Food Products Co..‘ Portland and Chicago,
KING'S DEHYDKATED FRUITS.

New Orleans Coffee Co., New Orleans, La.
MOLASSES.

Sunbeam Chemical Co. of Canada, Ltd., Toronto,

RIT DYE.

The United Fig & Date Co., Chicago, Il
FIGS, DATES, NUTS.

For Manitoba and Saskatchawan:

Crosse & Blackwell Limited, London, Eng.
PICKLES, JAMS, MARMALADES, SAUCES,
ETC.

Jas. Keiller & Son, Limited, London, Eng.,
MARMALADES JAMS, ETC.

Goderich Salt Co., Ltd., Goderich, Ont.
SALT

Jiffy Dessert Company, Waukesha, Wis.
JIFFY-JELL.

J. L. Kraft & Bros. Co., Chicago, Iil.
ELKHORN CHEESE

New York Consolidated Card Co., Windsor, Ont.
PLAYING CARDS.

Sineclair Manufacturing Co,, Toledo, Ohio.
CHIEFTAIN CHLORINATED LIME.

Sauquoit Toilet Paper Co., New Hartford.
TOILET PAPER.

W. T. Welisch & Co., San Francisco, Cal.
RICE.

E. Lazenby & Sons, Limited, London, Eng.,
PICKLES, SAUCES, ETC.

Overseas Export & Import Co., Ltd., Norway,
SARDINES AND HERRINGS.
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The House of Scnll-Bthgate Go., Lid.

shines out as a peerless marketing
organization

Our enviable past record, our steady  capital, 17 years’ experience, a fully
growth and development, and our  equipped organization, excellent
long list of satisfied clients give Storage facilities, and a staff of
ample testimony to the character of  StTong salesmen wbo look after the
this Sidregsiv orannization wholesale and retail trade—all these

are behind your product the moment
Unusual service, reliability, ample  you enlist our services.

We have placed Christie’s Biscuits and
Robertson’s Confectionery throughout the

West and we can market your product
with the same success.

Scott-Bathgate Co., Limited

Importers and Commission Merchants

149 Notre Dame Avenue E. Winnipeg
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Cable Address— All Branches . ‘ CODES:
“DONBAIN" : —— ek . ; = AB.C., 4th and 5th Editiors
 winnpEe i ’ Armsby 1911, Western Union
and Bentleys

DONALD H. BAIN CO.

Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU THE

ERVICE

WHICH SPELLS

UCCESS

in the marketing of your products.

LET US SHOW YOU.

“BEST IN THE WEST”

HEAD OFFICE:
WINNIPEG, MAN.

Branches: REGINA SASKATOON EDMONTON CALGARY VANCOUVER
Also Saracen’s Head, Snowhill, LONDON, E.C. 1, England
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The Largest
in Western Canada

We are the largest Storage,
Distributing and Forwarding
House in the Western field.
Total Storage space nintey-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for
SERVICE.

Williams Storage Co.

WINNIPEG
and

Winnipeg Warehousing Co.

OF INTEREST TO YOU

- We know the Western Market
like you know your Factory

and can get you the results

‘that you are looking for

WE SOLICIT YOUR INQUIRIES, IT
MAY DO US BOTH SOME GOOD

HERALD BROKERAGE CO.

MANUFACTURERS’ AGENTS
310 Confederation Life Bldg. 17-18 Board of Trade Bldg.

WINNIPEG CALGARY

. bo Its obtained
READ what John Drury, Gelert, Ontario o our Want-ad. Fage
“Have received several applications for position as advertised in

CANADIAN GROCER and from which I have secured a good

situation.”

If you are looking for a better position or want to buy a business or sell one, why not tell
the grocery trade through this Want-Ad Page? The cost is only three cents per word
for first insertion, two cents per word each subsequent insertion with five cents extra per
insertion for Box Number. Replies will be forwarded to you.

CANADIAN GROCER '§ouniversity Avenue




May 7, 1920 . CANADIAN GROCER—Western Section

hy So Fuss

to our factory as he watched the minute inspection being given
to the peanuts going into “NUTRO.” It is a fact that much of
this extra work is not apparent in the appearance of the finished
product, but—and here’s why we do it—IT IS PROMINENTLY
IN EVIDENCE IN THE SUPERIOR FLAVOR!

Distributed : - Distributed
by the ‘ L by the

Manufacturers : ‘ Manufacturers

Manufactured to meet the exacting taste of the
most critical body of consumers in the world—
THE GREAT CANADIAN PUBLIC, in whose
estimation QUALITY IS PARAMOUNT.

Again on the Market Again on the market

Splendid Splendid
Quality . ¢} * Value

These products are prepared for you in ‘what is generally conceded to
be the most modern plant in the. Dominion.

Distributed by
Mason & Hickey from all their offices

The Kelly Confection Company, Limited
VANCOUVER, B.C.
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OUR CANNERIES ARE ON‘THE. FISHING GROUNDS

»

The Conditions Ocean Products
under which are packed

Nothing could be more conductive to a
better appreciation of our various
canned sea foods than a visit to our
canneries. Built over the water, with
the restless' tides ceaselessly laying
the thousand cedar piles that support
the buildings; fragrant with the odor
of pine, spruce and cedar, for the ever-
green forests stretch from the water’s

PACKED edge to the snow-line. The Eternal 9% u,.|b.Pt'f.'t‘-gDpn case
96 %-Ib. Flats per case. Snows of the mountains above supply : i
48 1-Ib. Flats per case. the abundance of pure, ice-cold water
WL - e, with which the fish are thoroughly
g cleaned.

From the moment the fish are snatch-
ed, wriggling, from the icy brine, till
the; are processed in the can ready
for your customer's table, they are
subject to conditions and to methods
that are nothing short of ideal.

< e —— PACKED
PACKED O — 96 '%-Ib. Flats per case.

GossE-MILLER,
>

96 '%-Ib. Flats per case.
48 1-lb, Flats per case.
48 1-1b. Talls per case.

(-

e
Ja Ll

/

: A== KIPPE
Sl ERRI M - TOMATO SA L
PACKED PACKED
96 %-Ib. Ovals per case. 96 '%-l1b. Flats per case. 96 %-lb. Ovals per case.
48 1-lb. Ovals per case. 45  1-1b. Talls per case. 48 1-1b. Ovals per case.

Gosse-Millerd Quality is Guaranteed

GOSSE-MILLERD PACKING COMPANY, LIMITED

Salmon and Herring Canners and Packers

Head Office, 597 Hastings St. West, Vancouver, B.C., Canada
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will be

WANTED

to pick the fruit from the
new 200-acre fruit farm we
have recently acquired to
take care of the ever-increas-
ing demand for the

¢

Ta\i 7V rav i/l /e

EICTAC A ZEC RO

Vi 7V

i7avh78\i/a\ k7Y

[7aYi7avil7aYi @il /ey

el

OO T AT T

I

178\ B7avi

7o

7aiy

PN NSNS

Iavii7avi

4 \.J;v, _\'/, 5'} 1\

Taviira\ii /el

781l

it7avhraxty

78

dt7axi e

/ey

>
1

7aViI78\

t7aviravirevi

Brand

New Season’s Jams put up in
Lithographed Cans

It Is Truly Said of
King-Beach Jams

‘““Packed Amid the Gardens while the Bloom is on the Fruit’’
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In our modern factory this delicious, Grocers everywhere find them remarkably
Nature-ripened fruit is carefully prepared good sellers because of their excellent
with pure cane sugar to form an exquisite -flavor. Order your requirements now and
blend of luscious jams. insure prompt delivery.
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{78\ T4
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THE KING-BEACH MFG. CO., LTD.

Mission City, B.C.

SELLING AGENT :

MASON AND HICKEY

Winnipeg, Regina, Saskatoon, Calgary, Edmonton, Lethbridge, Brandon; Vancouver

LS L L L LS8 S O e W08 L) 081 () 108 L8 L8 O NS W) W0 N0 LS L D8 L8 8
178178\

u
¥ N7 M7 W7 o

R RO )
AL N

]
s

AT A4

NH78VI 78X

/&%

DXL 7aVR 7Y 7@V VavE eV I7ai 7o\l ek 7Y /&Yt /e @Y /axli7aVi7axi Y Favi /aYi /@Y 7@V @V /avh eV i ra i@\ /g
AT




CANADIAN GROCER—iVeate'm Section

“What’s That” ? says Toronto jobber

“You have PILCHARDS two dollars cheaper than

‘ALBATROSS’? Say, young man, Kour people are not
philanthropists. [ can’t take the risk.”

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTS:

Ontarig. lndSQuebo;:{: F{\Igcd Po:'i: aé Sori: l;ara}lton. Ontluio
Manitoba & Sask.: H. P. Pennock & Co., Ltd., Winnipeg, Man.
BVRKY: ORINE ROTn Alberta & British Columbia: Mason & Hickey

J. L. Beckwith, Victoria, B.C.

MACARONI

““The Meat of The Wheat’’

.You may not handle meat in your store; but you can sell Macaroni with
a higher food value than meat, and by judiciously pushing the sale of it
you can increase your turnover and reduce the cost of living to your
customers.

When vou do this with COLUMBIA BRAND goods you have their thanks.
[ts supreme goodness and acknowledged superiority guarantees satisfaction
and repeat business. Send in that trial order TO-DAY,

Manufactured by the

‘Columbia Macaroni Co., Limited
LETHBRIDGE, ALTA.

e e i S

Man Left You, Did He?

And for the life of you you don’t know where to a man for the grocery business, honestly we don’t

find another to replace him. Well, our advice to know of a better or cheaper way of finding him than

you—and it’s good advice—is: Find him by adver- the use of CANADIAN GROCER.
tising—a small condensed advertisement in &

CANADIAN GROCER. The way to find the man you want is to look for

If you wanted a blacksmith, we wouldn’t recommend him where he is likely to be found—in the grocery
CANADIAN GROCER, but when it comes to finding business.

Rate is 2 cents a word first insertion and 1 cent per word each subsequent insertion.
Five cents additional per insertion when replies are to be sent to Box Number in our
care. Send your.advertisement and remittance to

Canadian Grocer Want Ads, ' Uninity Avenue
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Impenal Grain and Milling
Co., Limited

VANCOUVER, B.C.
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Kiddies—and grown
folks — can’t get
too much of the
genuine

7777 % 4

PEANUT
BUTTER

It not only has a delicious
flavor but it is more
nourishing than
milk or eggs.

Your dealer has it and also
““Wantmore'’ Salted
Peanuts,

R. L. Fowler Company Limited

Calgary Saskatoon Regina
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We are offering the best value
in Rice on the Canadian
market to-day.
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DESICCATED
COCOANUT

We import direct from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.
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Over Two Million

readers of Canada’s daily papers and
farm magazines are being constantly
reminded that “Wantmore” Peanut
Butter is “The Best Spread for
Bread.”

Cash in on this big campaign, use
one of our ¢uts in your local ad-
vertisements. We'll gladly send
you electros.
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Our agents are:

Tees & Persse, Ltd.,, Winnipeg, Fort Wil-
liam, Regina, Saskatoon, Moose Jaw; Tees
& Persse of Alberta, Ltd., Calgary, Edmon-
ton; Newton A. Hill, Toronto, Ont.; E. T.
Sturdee, St. John, N. B.; R. F. Cream & Co.,
Ltd., Quebec, Que.; J. W, Gorham & Co.,
Halifax; N. S.; C. T. Nelson, Victoria, B. C.

Dodwell & Co., Ltd. R. L. Fowler & Co., Ltd.

Importers and Exporters Ma.kera
VANCOUVER Calgary Regina Saskatoon
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Sweeping in the Profits
with

Megantic Brooms

The ‘“Megantic” lines, of high grade brooms, are
constructed from the finest materials in a manner
that assures the longest wear and the greatest all
round satisfaction.

They are made in numerous styles and shapes with
smooth, polished handles of light, yét tough wood, and
the 1007 satisfaction that goes with them will prove a
valuable asset in creating confidence in the other lines you
handle. Megantic clothes pins, cheese boxes, etc., are
made up to the same high standard of quality.

Try a sample order.

- ~
Megantic Broom Mfg. Co.,
Limited
Manufacturers of Brooms, Clothes Pins and Cheese Boxe:
LAKE MEGANTIC, QUE., CAN.
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Anchor

NCHOR CAPS are the

tightest and most secure seal on
the market to-day. They will abso-
solutely eliminate leakage and de-
terioration, and will keep the pro-
duct hermetically sealed for vears
guaranteeing full flavor and fresh-
ness when opened.

They are easily removed, unaffected
by fruit acids, vinegars, etc., odor-
less and absolutely free from in-

...the World’s finest sealing medium

jurious effect on the product. An-
chor Caps are handsomely designed
(three styles shown above) and
finished in gold lacquer, and their
neat, trim appearance greatly im-
proves the container and enhances
its selling value.

Why not write us for further intor-
mation on Anchor Caps—the in-
comparable seals?

G ANADA A,

The above cut is a ,'f[;rm/ucl[uu of the new

Toronto “home” uf Anchor Caps on Weallace Ave.

Anchor Cap & Closure Corporation

LIMITED

" RS




. CANADIAN GROCER May 7, 1920

HANDY SNAP TOP

SANITARY @IE» PRODUCTS

WANDER'’S CHLORINATED LIME
WANDER'’S HIGHEST TEST LYE Sells fastest
Their daily use keeps the Home Sanitary

Most profitable brand to handle

Wander’s Products Sell Themselves—
Don’t stay long on Dealers’ Shelves

S. WANDER & SONS’ CHEMICAL CO., INC.

EXPORTERS

Main Office and Factory: Albany, N. Y.
New York City Office: 501 Fifth Avenue

Pride of Canada
Pure Maple Syrup

1920 Crop is now ready for Shipment

Guaranteed Absolutely Pure

Order from ’your Wholesaler

REPRESENTATIVES:—W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon,
Calgary and Edmonton; Oppenheimer Bros., Limited, Vancouver, B.C.; S. H. P.
Mackenzie & Co., 33 Yonge St., Toronto, Can.; J. W. Gorham & Co., Halifax, N.S.

Maple Tree Producers Association, Limited
Offices : 58 Wellington St. W., Montreal, Canada
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Wethey’s condensed
mincemeat has an estab-
lished reputation.

Housewives have
learned they can depend
on the quality.

They know it is al-
ways exceptionally good
and appetizing.

Order from your
wholesaler.

Housewife’s

- Favourite

1883-1920
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“EVERY GRAIN

Royal Aca

Royal Acadia 1s 100% pure and
100% sweet and its guaranteed -
quality never changes vear in and
year out.

You can fill your customers’ sugar
wants with Royal Acadia and
know that it’s all round goodness
will win the perfect satisfaction
that spells continued repeat
orders.
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'PURE CANE”

dia Sugar

From the time the raw cane When replenishing your

reaches our large plant on sugar stock, remember
opposite page until the

finished -product is pack- that Royal Acadia stands
aged under our celebrated for the highest quality
brand—every method is em- sugar in the world.

ployed to make Royal

Acadia the purest and best

sugar on the market.

“Every Grain Pure Cane” 1s
the best description of Royal
Acadia that we can give you
whether it is Royal Acadia
your customers ask for or
not, you can always recom-
mend Royal Acadia and
back it with your reputation.

Put up in 2 and 5-lb. cartons;
10, 20 and 100-lb. bags; half
barrels and barrels.

The Acadia Sugar Refining Co., Limited

Halifax, Nova Scotia
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This Silent Salesman Makes

QUICK TURNOVERS

Packed in this attractive container, placed in a prominent

position on your counter, a gross of

Sunset SoapDyes

moves quickly into your customers’ hands with minimum

sales effort on your part.

22 'beautiful, brilliant colors—real navy blue, real black,

§3
:

COTTON-Wo

real dark brown and purple, and the other popular colors.

ndchrlined to consumers through rth
leading women's magazines and

Sunset is the comple‘e I'ne—ab-olutely fast—dyes all fabries—

made in all colors—cleans articles while dyeing them, does not

stain hands or utensils. Why tie up your money in half a dozen

different kinds of dye when you can please cvery customer with
Sunset Soap Dyes are at- Sunset? There is good profit for you, and the repeat sales are
tractively and consistently wonderful,

Ask your jobber for prices and discounts, or write to
other

publications of national influence, The display Sales Representatives for U.S. and Canada.
container on your counter ties up your

with our advertising and the goods move HAROLD F. RITCHIE &{CO., Inc.

rapidly.

Toronto, Canada 171 Madison Ave., New York

Manufactured by NCRTH AM ERICAN DYE CORFORATION, Ltd., Toronte, Can.; Mount Vernon, N.Y.

FAM-LY-ADE
Montreal Star
Montreal La Presse
Montreal Gazette
Toronto Globe
Toronto Star
Toronto Telegram
Ottawa Citizen
Ottawa Journal
Kingston Standard
Galt Reporter
Belleville Intelligencer
Guelph Mercury

Made in Canada by

Power-Keachie

Limited
Duncan and Pearl Sts.

LIME LEMON ORANGE CHERRY RASPBERRY

FAM-LY-ADE advertising will be read by over one million
people every day! It will be read by people who are hot and
thirsty—your prospective customers.

Grocers will make big profits this year on FAM-LY-ADE.
You can get your share of these profits by stocking FAM-LY-ADE
NOW-—before the advertising campaign begins. FAM-LY-ADE
advertising will appear every day in the newspapers listed below:

Peterborough Examiner Quebec Le Soleil
Hamilton Spectator St. John News
Hamilton Herald Sherbrooke Record
Lendon Free Press Sherbrooke La Tribune

London Advertiser ‘ :
Windsor Border Cities’ Star ?lt»;li{‘z};n}lt::l IT::S!-;::?:

Brantford Exposit.

Kitchener Ne‘:):R:;ord Charlottetown Guardian

St. Catharines Standard Winnipeg Free Press

Chatham News Winnipeg Telegram :

Owen Sound Sun Times 5 Port Arthur News-Chronicle
Fort William Times-Journal

Five True Fruit Flavors

Representative for Quebec
and Maritime Provinces
Frank L. Benedict & Co.
Montreal,’Que.

Price $3.00 doz.

10 per cent. discount on gross erders
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Sales-Service
Specialists

- Have You a Sales Problem ?

We've solved other ticklish ones.
There's a solution for yours, try us.

S. H. MOORE & COMPANY

Grocery Brokers and Manufacturers’ Agents

EXCELSIOR LIFE BLDG., TORONTO

Peanut Lutter

Salted Peanuts

I~ VMm Lating - After Smoking I
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L_]_P_TON’§ PURE

JAMS and
MARMALADES

are meeting with unqualified W*S“A
approval of discriminating con- |G
sumers all over Canada. There
are no better Jams and Marma- |02
lades made than UPTON'S. )
They have been making them
for over twenty-five years. Just

PR dout%owo”’;mund pure fruit and granulated sugar, pre-

here i1 dorit get Some more served under i1deal conditions.
UPTONS MARMALADE ~

UPTON’S ADVERTISING Stock. them liberally and display them
plll'ommently. Your customers will do
the rest.

!
1y

i

i~ making new customers every
week., It 1= covering Canada

and I«-Hillj_' the goodness of Have ou a su
UPTON’S products. Link up y pply of store cards and

vour store with the National recipe books. If not ask us to send
advertising. you some.

THE T. UPTON CO.

HAMILTON, CANADA

Selling Agents :
S. H. Moore & Company,
Toronto, Ont.
Rose & Latlamme, Ltd.,
Montreal, Qye,
Scott-Bathgate Co., I.td.,
Winnipeg, Man.
Gaetz & Company,
Halifax, N.S.
Schofield & Beer,
St. John, N.B.
. H. Cowan & Co.,
St. John's, Nfld.
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Reading
About

,. R ',*f .

Every Day

Lanka Tea is imported and packed by

WM. BRAID & COMPANY, Vancouver, Canada

ONTARIO AGENTS: S. H. MOORE & COMPANY, 704 Excelsior Life Bldg., Toronto
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WORTHY CONTAINERS

Ours, made from the abundant
forests of British Columbia, are

Superior in Quality — Lower in Price

Here Are Three Leaders:

Our Standard
Cottonwood Egg Case
Made throughout from the
famous Fraser Valley cotton-
wood, which, after being cut
and thoroughly air dried, be-
comes one of the lightest and
strongest woods, admirably
adapted for this purpose. Un- :
. Our Apple Box
equalled for cold storage use. W
. ! . You know the reputation B.C. apples have
We sincerely believe this egg  achieved in recent years. A good deal of this
¥ X7 has come as a result of the ideal packing it
case cannot be SurpaSSCd. We'  has bean possible to do in our boxes. We are

e convinced there is no apple box on the Cana-
can.suppl) L.d['l()ad IOtS at ShOl’t dian market to compare with this one.
notice.

Our Deep Pint Berry Crate

Here is an ideal crate for strawberries. It
can be shipped knock-down, with collapsible
baskets and builds up as shown in the engrav-
ing. Rotary cut sides, tops, bottoms and
decks in all our berry crates obviate all pos-
sibility of sawdust getting into the fruit.

We'll be glad to send you our Iliustrated
Catalogue.

British Columbia
Manufacturing Co.,

LIMITED
New Westminster, B. C.

Ontario Agents: S. H. MOORE & CO. Excelsior Life Bldg., Toronto
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English Fruit Juices

for Canada

Very pure, fresh and good Fruit Juices of great
strength

LEMON - RASPBERRY
ORANGE BLACK CURRANT
LIME PINEAPPLE

in jars, casks and bottles, all made in England, specially
for Canadian requirements, are now ready for distribu-
tion.

A specially prepared bever-

age for Soda Fountains,

: * Cafes, and Restaurants.

This beverage is best served

b with a little fresh fruit in
rult up each glass with soda water.
The colour 1is as attractive

as the flavour — reddy -
golden-brown.

“ ’ , The most famous non-
- alcoholic drink in the Brit-
ish Empire—spicy, fruity

and pungent flavour, makes
a fine aperitif and a good
digestive. Diluted freely
with soda, hot or cold.

DISTRIBUTORS FOR CANADA:

Messrs. McConnan Smith Inc., 343 Water Street, Vancouver, B.C.
Messrs. Stroyan Dunwoody Co., 502 Confederation Life Bldg., Winnipeg
Messrs. Watt & Scott, Limited, P.O. Box 3204, Montreal i




CANADIAN GROCER May 7, 1920

Mathieu’s
Syrup of Tar and Cod Liver Oil

Mathieu’s Nervine Powders

These two Mathieu Remedies have won a Canadian-wide
reputation as efficient remedies for colds, la grippe,
rheumatism, fever, neuralgia, etc.

MATHIEU'S

NERVINE POWDERS.

You will find them excellent sellers You can back Mathieu remedies
and their profit margin makes - with your reputation and feel abso-
handling them a “worth-while” lutely assured that they will live up
proposition. to your highest recommendation.

weizmse ). L MATHIEU COMPANY

splendid body builder.

SHERBROOKE PROPRIETORS QUEBEC
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~® Two White Swan rapid sellers ™

—“time-tested’’ profit earners—

White Swan Mustard

The leader of its class and the best
flavored and strongest mustard on the
market to-day. White Swan Mustard
is not only superior to other mustards,
but it costs less and yields a greater
profit margin.

Made from genuine English seed in our
own Canadian factory. White Swan
Mustard is put up in very attractive
packages—Always sells well and
every sale means a handsome profit.
Stock up with White Swan — order
to-day.

= 1, pounds .... $2.25
“It has the Nip” o pounds .... 4.0

White Swan Wheat Flakes

Perfect, thin, appetizing flakes made from the very
highest grade wheat and made in a way that brings
out all the delicious flavor and all the body-building
nutriment of the wheat.

Make room in your displays for “White Swan Wheat
Flakes.” Draw your customers’ attention to this line
and watch it repeat.

The White Swan Family

Every product that makes up the White Swan Family is
pure, wholesome and economical. High-grade ingredi-
ents, careful selection and skilful blending have built
up the White Swan reputation. You will find particu-
lar satisfaction in handling these products. They sell
well and pay well. You will derive 25% clear on your
turnover of all these goods and you are authorized to
refund any customer’s money who is not entirely satis-
fied. We reimburse you.

At All Wholesale Grocers

White Swan Spices and Cereals, Limited

. . Toronto, Canada
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] [ ]
Garton’s

Custard

Here are reproductions of
two of the Garton Cus-
tard advertisements
now running in leading
Canadian Newspapers.

Popularizing

The New Custard from England

Pure —Wholesome~- Nutritious ~ The Garton Campaign is
Enjoyed alike by old and young; now in full swing and 1is
:::i:ic:u;';:':”" ’:::_"’“;":::’; | daily tfalling thousands of

AR R ‘ Can:.idlans about Garton

Tins and Packats Purity, Garton Qual-
ity and Garton Econ-
omy in every Canadian
city, town and hamlet.

i This extensive campaign
urr s~ ] % FEN will popularize Garton

Y, y Custard with Canadian
families and will help you
increase your profits and
sales on Garton's * Qual-
ity " Custard.

-

/:. ""“""Hmlllllllmuuummmmunmun||||\‘ J‘"” | .

Sl:i:«:re::—fi:':en:yn::iti;l: AT % B Line up with this “Good-
Has a flavour all its own — rich &) A\ e | will” publicity by featur-
and creamy—nothing quite like it. ing your sto Ck Of Gart Ol'l. s

From all Stoves. . . ’
Gustard in window dis-

plays and on your counter.

Distributors for Canada

W. G. PATRICK & CO., Limited

HALIFAX MONTREAL TORONTO WINNIPEG
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“Quality” lines that are
all quick, profitable sellers |

Every product that the firm of W. G. Patrick
& Co., Ltd., offer Canadian Gocers, has won
public confidence through strict adherence to
a high standard of |quality. Look over these
rapid sellers and fill your requirements [for
summer selling. -

H.P. Sauce Curtis Marshmallow}[Creme

Garton’s Custard Powder Patrico Brand Belgian Peas

fhe. T Mak
Bisto—The Gravy Maker Crossed Fish Sardines

Kelto—Gravy Salt Imported French Mushrooms
Cerebos—Table Salt Imported French Capers

Cerebos Health Salines Imported French Marrons

Patrico Brand Corn

Imported lines are gradually coming back.

We invite your enquiries for
quotations for Fall delivery.

W. G. PATRICK & COMPANY, LIMITED |

— Importers —

TORONTO, ONT.
HALIFAX
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SWITLS |
LOlosuet |
Shortenind

Cans for Every Purpose

Meats, Vegetables, Milk, Syrup, Fish
Standard Packer Cans, Solder-Hemmed
Tops, Paint, Etc.
| T w— = Open Top Sanitary Cans

TORONTO-MORTRLAL Wy,
PLTLRBORO - BRANTIoRp

Tell us of your needs. If there is a problem involving
cans let us solve it for you. We guarantee service and
quality.

A. R. Whittall Can Co.

Montreal, Canada
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Here is our record!—You are the judge

Twenty-eight years ago we commenced business. In this space
of time “SALADA” has grown from the first year’s output of a
few thousand packets to thirty million packets in 1919. During
this period some hundreds of Packet Teas have appeared and
disappeared from the scene. Practically all cried “Eureka! we
have the tea that will put ‘Salada’ out of business,” but they flour-
ished for a day and were gone. Nearly all have dropped out of
the contest now and they left behind them a trail of packets on
the grocers’ shelves which eventually had to be sacrificed at a
considerable loss to the said grocer.

Surely we have established the claim to be recognized as a perma-
nent institution and that “SALADA” affords the public a quality
that cannot be substituted. Many wise traders, of course, have -
realized the profitable course i1s to abandon all other teas for
“SALADA” and reap the returns from the constantly increasing
demand.

Just to clinch our argument we would say that EVERY WEEK
of this year has shown a tremendous increase over the corres-
ponding week of last year and our total increase for the 16 weeks

of 1920 to date 1s 736,333 pounds.

SALADA TEA COMPANY OF CANADA,LIMITED
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Huaon Hébert & Co.

Limited

- Wholesale Grocers

and

Wine Merchants

18 De Bresoles Street

Montreal

Canada
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The Tea That Meets
The Economical Needs

of the Hour

YEARS ago, if we could have foreseen that tea would be as
high as it is to-day, we could not have made up blends which
would have better fitted in with present conditions.

WHEN we put Red Rose Tea on the market 25 years ago, we emphasized
its economy. Year after year, we have told the public about the economy
of using a tea that consisted chiefly of ASSAM teas—the richest and strong-
est in the world. s

WITH tea prices at their present level, the economical features of Red Rose Tea
are appreciated more than ever—and the emphasis we have’put on¥these features

in our advertising during past years has an accumulative effect to-day that is shown in

the exceedingly strong, nation-wide demand for Red Rose Tea at’theYpresent time.

W HEN people think of an economical tea they instinctively think of Red Rose Tea.

T. H. Estabrooks Co., Limited

St.: John Montreal Toronto Winnipeg 11 E Calgary Edmonton
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SERVICE®

Everything desirable in the distribution
of groceries is summed up in the word

—SERVICE.

Whether it be buying power and low
prices because of turnover, despatch
and minimum transportation charges
owing to location, liberal treatment and
ability to supply the largest account by
reason of financial strength, SERVICE
comprehends the whole.

Our four warehouses are rendering
SERVICE of the highest degree to the

‘Grocers of Northern Ontario.

Are you using the advantages we offer?

Phone Free to Buyers

NATIONAL GROCERS LIMITED

NORTH BAY SUDBURY SAULT STE. MARIE COCHRANE
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“Self Serve” Doubled Myl Business

“Plan Takes Well With the
Public From the Very Start,”
Says George V. Kneen, of
Montreal — Majority of Old
Customers, However, “Stick”
to Regular Department

M January I have conducted a

Self-Serve grocery department.
It has been a success. My business in
groceries has just doubled since then,
and this new business has been found
business. For my old customers con-
tinue to come to the regular grocery
department, and I estimate that ninety
per cent. of them still trade there, the
remaining ten per cent. coming to the
Self-Serve department, where, of course,
they must pay cash.

The plan has taken well with my
trade from the very start. All goods
carried in the regular grocery depart-
ment are stocked in the Self-Serve, and
are marked in plain figures, each class of
goods having its own price ticket. This
gives the customer, at once, the informa-
tion that she wants, and if the article

appeals to her she will take it; no ques-
tions are asked.

ONTREAL.-—Since the first of

Must Use Basket

The department occupies a space that
we formerly used as storage room. This
was not giving us any definite return
ori the investment, and so I turned the
space—at least a part of it, 18 by ‘24
feet—into what I have called a Self-
Serve grocery. It will now more than
pay its way, and I am well pleased with
the results already.

In entering the store, a customer is
directed to the Self-Serve section by
signs which are placed above the entrance
to this part of the store, and she must, on
entering, take a basket in which to put
her purchases. No matter if it is but
one article, the basket is to be used.
We also have a little paper hand bag
which we scll at ten cents extra te those
who want it. When the articles wanted
are gathered, thev are taken to the lady
cashier at a small wrapping up counter,
the basket is emptied of its contents, one
by one, and the price is registered on
our counter adding machine. In doing

this we treat each article separately.
For instance, six bars of soap at 10 cents
each might be bought. Instead of mak-
ing one operation of the machine to
register 60c, we register 10c six times.
Thus, the number of entries recorded
must correspond with the number of ar-
ticles bought.

Sales to. New Customers

Since starting his plan we have seen
many new faces. One customer, a teach-

Business in “Self-Serve” Sec-
tion is All Extra and Trade
Has Not Declined, Where
Those Who Like the Old Sys-
tem Still Find Service

er from one of the Westmount Schools,
comes in several times a week, and
usually brings someone else. (Westmount
is several miles distant). Just at this
time, there are five customers in the
department and all are new faces to me.

Then it brings the children. They
come with their sleighs, and we try to
treat them just as carefully as we treat
their parents. They will some day be
grown up, apd we believe it good policy,
anyway, to treat them well. Parents
can send them and expect that they will
b2 well looked after.

Then we try to interest the men of the
industrial plants near. They tell their
friends if they are satisfied and then they
too come along and buy from us. One
of the remarkable things about the Self-
Serve plan has proved to be the new
faces that it has brought to the store.
The busiest time of the day is from 2
to 5 p. m.

In addition to bringing in a lot of cash

(Continmed on page 115)

of the Grocerteria Department

A view

in the George W. Kneen store.
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Displays Mean More Business,
Attractive Windows Catch Eye

Horace E. Yeomans, a Graduate Chemist, Mount Forest, Ont.,
Sells Both Groceries and Drug Lines—Lays Great Stress on
Importance of Properly Showing Goods—Believes It is the Only

56 E find we can run a grocery
\; ‘/ and drug store very well to-
gether,” stated Horace E. Yeo-
mang, of Mount Forest, Ont., to CANA-
DIAN GROCER. “There are a great
many things that are common to both,
such as spices, teas and coffees, candies,
and numerous specialties that fit in very
well in the stock of either a grocery or a
drug stove.”

Yeomans’ store has been established
in Mount Forest. It was founded by L.
H. Yeomans, the father of the present
proprietor and the two departments
have always constituted the business.
Novelties are a feature in the drug sec-
tion, and prior to Christmas, an active
trade is done in toys and holiday gifts.
The store itself is a spacious one, and
as the accompanying pictures show, the
arrangement is very attractive. One
side is utilized for the groceries and the
other for drugs and drug sundries, with
the office in the centre. Tables, too, are
used for the display of china, and silent
salesmen are conspicuously placed. The
store front itself is one of the finest in
Western Ontario, and Mr. Yeomans
makes great use of displays. His win-
dows are always decorated with timely
and seasonable suggestions, and they
are changed from week to week.

Displays Mean Business

“Our trade in groceries is naturally
heavier than in the drugs and kindred
lines, but there is no doubt about it,”
stated Mr. Yeomans, “that one helps the
other, For instance, when one comes

Way to Increase Sales

into the store purposely to buy gro-
ceries, and they are attracted by a nice
display in the drug side, they invariably
make a purchase. The same is true of
the person who comes in solely for some-
thing in drugs, and whose eye is drawn
to the grocery section. Thus is the value
of display convincingly illustrated. ‘Al-
ways display’ is the Yeomans motto, and
it has brought more business to the
store than almost any other method.”

Window displayls, counter displays,
and displays on special tables for the
purpose, are all a part of the merchan-
dising ideas of Mr. Yeomans. He uses
space in the town weekly paper regularly
and this fact coupled with a tasteful ar-
rangement of goods, put where they are
going to catch the eye of the customer,
get business where othér methods fail.
A couple of weeks ago, Mr. Yeomans put
in a window of requisites for house-
cleaning, the season being opportune for
pushing sales in these lines. He made a
feature of a certain kind of cleansing
powder and also furniture polish, putt-
ing brooms and mops in the window, too,
in order to make complete, all that is
needful for spring work of the busy
housewife.

Introduces New Article

On the counter in the grocery depart-
ment, a new preparation for cleaning
wall paper was shown. As each cus-
tomer was served, she was reminded of
this new wall paper cleaner that has
just come on the market. It was Mr.
Yeomans’ first trial at selling the article,
and he was more than pleased with the

initial results. “It,sold very well, in-
deed,” he remarked to the GROCER,
“and I think it is going to take with the
public. I will continue to suggest and
recommend it to my customers, as I be-
lieve it is a good thing.” Other house-
cleaning lines sold well, too, during the
week that this campaign of selling was
diverted to these articles. While cleans-
ing powder is now practically a staple
line, and sells well all the time, sales
were increased by this special effort.
The same is true of furniture polish,
and mops and brooms.

Sells Twentv Hams in a Week

Getting behind various articles with
a view to increasing sales is good busi-
nesg, and the staff of Yeomans’ -store
are properly devised in this regard.
There is always selling effort introduced,
apart from taking the regular every
day orders of the customers. At
Easter, that is, during the week
preceding the festival, a window of
cured meats was arranged, and Mr.
Yeomans and his clerks talked hams and
bacon to the clientele. The chief point of
concentration was in selling whole hams.
Mr. Yeomans buys his hams and bacon
from the one man all the time. He be-
lieves the quality is of the finest, and his
trade is well satisfied with the same.
During the week of the special sale he
sold twenty hams, a very fair record, it
is admitted, for a grocery store. “Sell-
ing the hams whole,” Mr. Yeomans added,
“no time is lost in slicing, and the profit
is clear of any loss. We did not sell

N T

Store interior of Horace E. Yeomans' store at Mount Forest, Ont., whete groceries and drugs sre both sold.
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One of the many attractive window displays that are a feature of this store.

them at a cut price either, but realized
the regular price for them all.”
Service is Paramount

Service to his customers is paramount
in the Yeoman'’s store, and ideas for their
convenience and comfort are not lost
sight of. In this regard, there is a very
fine rest room for ladies. It is fitted up,
with the one thought of being comfort-
able, and Mr. Yeomans stated that it was
very much appreciated, particularly by
the women from the country, who found
it very convenient as a place to wait and
rest.

Another novel idea is the promotion of
business in the Yeomans’' store, and
which Mr. Yeomans claims does a great
deal to boost sales in the autumn months,
is the celebration of the anniversary of
the founding of the business by his fath-
er. The interior as well as the windows
are gayly decorated, and an orchestra
is secured for the occasion. The store is
kept open for a couple of evenings. Re-
freshments are served, and the store is
thronged. This has proved a great

stimulus to the trade. Mr. Yeomans re-
marked. “The people like it, and look
forward to it, and it certainly builds a
reputation for our place. :

Mr. Yeomans is a dispensing chemist,
a graduate of the Ontario College of
Pharmacy, and is therefore well qualified
to look after all prescription work The
two departments work hand in hand, and
Mr. Yeomans is of the opinion that they
can be a help to each other rather than a
detriment.

—_———
“SELF-SERVE”
MY BUSINESS

(Continued from page 113)

every day, this new idea has helped my
other business. The trade in our regular
grocery department has been normal;
business done in this Self-Serve section
is extra. Then, too, it has helped our
phonograph department, and we sell
many records.

A considerable open space has been
purposely left at the front of the Self-

HOW MY DOUBLED

"this.
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Serve sectien.- We-find that people like
When they come in, they can see
the department before reaching it, and
there is no urging to buy. The signs
we have lettered point the way, and the
baskets are right there at the entrance.
With no further explanation necessary
they can proceed to pick out what they
want. ‘
While we are doing some advertising in
one of the Montreal evening papers, we
expect the best advertising will be
that of the savings that our customers
are able to report to others among their
acquaintance,-and after all this is excel-
lent advertising. We usually have one
of the phonographs playing when the
store is filled with customers. This helps
them to feel more at ease, and they talk
more freely. It helps make a better at-
mosphere for those who are buying. .
Last year.was the best, in point of
scales, that we have had for phonographs,
and also for records. We sold about fifty

- phonographs last year, and most of these

are of the cabinet design, a popular
seller being the $185 cabinet.

In the short time I have been operating
the Self-Serve department, results have
been yvery satisfactory. I had offered to
sub-let this part. of the store for 375 per
month; now, with this new department
going so well, I would not take $150 a
month for it.

As an inducement to those buying $5
worth or more, we have recently been de-
livering. We can do this owing to hav
ing a delivery arrangement for the reg-
ular department, and it has been possible
to make use of this in this manner with-
out any interference, and with practic-
ally no overhead expense.

results.

ployed it does not work out well.

goods who take m'ire time to wait on than a cash customer.

commission and the other fellow none.

Paying Clerks on Commission Basis

66 BOUT a year ago I started to pay my clerks on a salary and commission basis,” remarked a merchant
Ain a small town in Saskatchewan recently to CANADIAN GROCER. At his own request his name 1s
withheld, but the method appealed to the GROCER representative, and is reproduced here in the hope that it

may be a suggestion for some other retail man.

“Last year I paid the manager of my branch store $100 a month as a base and one per cent. commission on
the cash intake for entire store. That is he gets a commission on the actual money taken in, which is an incentive for
him to do cash business. In July and August when our charge business is the heaviest, and money is scarce, I do
not have to pay out so much commissions, as the clerks do not get them until the money actually is paid in the fall.

“Another good point about this, is that a clerk is not liable to leave you coming on the busy times in t.he fall.
He would lose a good share of his commission by so doing. Then in January and February, when business is quiet,
you do not have to pay out so much salary, and if the clerks do get dissatisfied and quit, it is not so serious.

“I have four clerks and pay them all on this basis, only of course my base in most cases is léss than $100.
This year I pay the branch manager the same salary and commission as last year, and in addition pay him a bonus
of 2 per cent. on the increase of cash taken in this year over last.
ago without any more help in the store.

“Some merchants prefer to pay their clerks commission on their individual cash sales, instead as I do on sales
for entire store. This may work all right in a larger place, but in a country town where very few clerks are em-
For instance many of the customers bring produce to the store to trade for
For this the clerk would not receive any credit.

“Then a clerk might have to spend half a day in the warehouse unpacking goods and cleaning up, when at the
same time another would be in the store waiting on the customers and not working nearly as hard but receiving
This method tends to lessen the service all around the store only to cash
customers, while the other method keeps their interest in the whole store at heart.”

Last month he doubled the business over a year
It means that he gets big wages but I can afford to pay it if he gets




Interior of J. McTaggart's store,

Vancouver,

B.C. Mr.

May 7, 1920

McTaggart recently moved from the main street to another distriet,

Transient Trade 1s Lost But Family
Trade 1s Gained by This Mode

J. McTaggart, Vancouver, B.C., Solves Problem of High Rents in
Business Section and Opens New Store in Another Part of the
City—Character of the Trade is Entirely Changed

ANCOUVER.—There are several
Vancouver retail grocers whose
rents are fast approaching a pro-
hibitive figure. The north 