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Irtroduc

This paper presents the recults of e study cf the

at<itudecs of Americen economic leaders toward the Casnadien

pusiness environment. Market Opinion Research (MOR)
conductec €5 imterviews with American busimess and economic
leaders in mid-April, 1984, The interviews were selected to
be broadly representative cf economic leadere from
industries having interestis in trade and investment in

Camadz. The sectors from which the interviews were drawn

included:
o electronics
o communications
© energv
o natural resources and agsriculture
o services ang finance, anc ’
o manufacturing industries. )

The Canadianm Ambassador to the United States, The
Honorable Allan Gottlieb, wrote to the Chief Executive
Officere of a randomly selected list of companies and trade

essocietions explaining that Market Opinion Research was

~ conducting research for the Embassy ancd requested their

cooperation. As & result of the Ambassaocor’s letter, the
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€5 interviews containec & high number of Chief Executive
Officers for & survey of this kind. Others who responded to
the survevy includeg & range of senior executives, such as

Vice Presidents in charge of Canadisn subsicdieries and the
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Vice President for Public Affzirs or Govermnment Rel
The executives who were interviewed adzdressed & numzoer of
important, lcno-term issues of significance for
U.S./Canadiar relations. Hsad the resuits beer more tied to

specific, narrow issues, the results might have been dsated

and the findinge wouls be less applicable to solving issues

after the new covernment took ofice. But the issues rsised
sygaest thet while there is overal) strong support for
Canada 2s & business environment, economic leaders do have &

number of concerne and they tend to be fundamental ones.

Purpoce of the Survev

The brcac purpose of the survey of American economic

lecgder s attitudes was to examine two broad fssues:

0o FfFirst, are the attitudes of American business
leaders toward Canada positive or negative?
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o SeronzD. what is the character of both positive
and negative &ttitudes? To the extent tha<x
there are negative sttitudecs, are they based
upon u~derlying prejucdice ano deep-seated
attituzes end beliefs? Or are negetive views
appare-Zly causes bv shorter institutional
izsues. such g5 the (Lanedian reguietory
practices and aaministretive actione?

The under ying reason for seeking this informetion was
to identify communication straetecies that might be employed
by Caneadian pc icvy makers to improve the U.S./Cenadian
economic relat‘onsihip. Canaedien economic objectives, as
decscrived by tne broad range of Caenadian officiels who were
interviewed fc~ this study may range from encouraaemenrt of
American {nveszment in Canads (pcssibly in specific economic
sectors and uncer specific conditions) tc improvement of
trade relstiorns to enhancement of Canacian interests in
dipiometic anc legistative forums within the Uniteg States
te improvement of tourist interest in visiting Cenada and
ma2ny other rezsonc. Irrecpective 0f the specific policy
objectives whezther reilatec to investment, trade., politicel
or commercial, the purpose of this study of American
economitc leade~s was to identify potentiel communications
targets. Havino defined targets, the goal of the research

18 to improve understanding of the cost effectiveness of

glternative channels of communication.
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Uricerlving issuees 2ng the Context of the Study

Underlying this study are issues thst have been s

subject of debate in the United Staetes anc in Canede for

some time. The Canacdian/Americen buciness reistionship
represents the largest trede partnershia in the worid as the
Canadian and Am=srican beorocer is the longest unguarded
border. Yet, while these tws nations &-e close in terms ofF
their shared interests in &n economitc and broacer sense,
{‘ each netion has its own economic tragitions thet have been

shaped by its independent pattern of historicael cevelopment.
The relationship suggests certain basic stratecy questions.
Given the simultaneous cioseness and independence, should
Canads’s stretegy for advancing its economic objectives be
to reinforce its relzgtions with ites treciticnal friends,
such as those who advocate free trade? Or, should &
communications program to improve investment ans trade
reiations be targeted &t interests withnin the UniteZ States
that have opposec generslized free trade but might welcome &
specia)l economic relaetionship with Canada? These strategic
policy questions establish a theme that underliecs the

examination of attitudes conteined in this study of American

economic leaders.
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O jectives
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Sanoie Design

Thne sample error for a simple random sample (Nn=65) is

+ Oor — 12.5% &t the 957 level of confidence. This means

th=t ©5 out of 100 simple random samoies will have tneir
samoie estimate within + or - 12.% of the poopuletien value.

Thus, it should be clear from both the staetistica)l
corfiaence anc the character of the sampies itself thet the
velue of a8 study of this king is not in making precise
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netes concerning shades of cdifference between two

w

eljected subgroups, such as *he group comprised of those
suppoTtine free trade anc the group comorised of those
opposing it. Instead, this study may be more valuable in
highlightino issues that are of greater perceived importance
to theose interviewed anc to identify areas cr apparent

dieagresment versus areas of spparent consensus.

The interviews were conducted, velidasted and edited in
MOR’e telephone facilities in Detroit. Michigan. The
completed interviews were coded and keyed and data run in
the home office of Market Opinion KkKesearcn, Detroit,

Michiqan.

-
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Section ]:

The Bottom Line Issues

Among the guestions thnzt were posed to the American
economic lezders, four core-:quecstions concerning the i{ssues

of ¢cre

n

tesTt importance to the study of

~h

ereC the grestecst

o)
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irntc business attitudes. Tnese cuestions precbel the

n
n
C
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whether Casnede’s pusiness envirenment is
perceived as welcoming U.S. investment:

o whether

T $. sheoulid do more teo protect its
economy ageinst

unfair trade:

PR
&,
‘-

c whether Canadians are perceived as engaging in
unfair Lraos practices

o how {anada compares with other treding
partners.

Interestingciv. the study revezied some quite posi:%be
resultse overell, but less favocreole results were found mong
certein subgroups normaily thoucht to be Canadé"s pest
“friends". In answer to the guestion, "woulc you s&y Thet
Canadz welccmes or does not welcome U.S. investment?", 487%
sai¢ that Canacdas welcomed U.S. investment, while 407 said

that they believed it did not.

When the economic leaders were asked whether the U.S.
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should €0 more to protect ageinst unfeir trade practices,
57% s2io "vYes., the Unitec States shculd do more", while 3%

s=id that it should not.

When asked whether (Cznmadigne encgegs in unfeir Trade
Frzctices, & majority of two-to-one (€54 4o 31%) saic thet

Cenediens do not engzge in unfair trade practices.

Hence, the American eccnomic leaders, while nct
' ‘ unanimous, believec that Canzds welcomed U.S. investmert.
trhat Cansdians do not practice unfsir trade, and yet the
business leaders strongly favered U.S. action to protect
gszinst unfair trade. To the extent that Canads is
cdifferentiates from other raTions, and Thus not & nation
rom which the American ecomomy shouid be protected, tnis
sentiment favoring protectionism wouid appeer,to‘be positive

for the Canagien/Americar economic relatic ship.

Wher Canada is compared with other trading partners,
groups of equal size believe that Canadz is more fair (43%)

b

or the same (427) s8c< other trading partners. On the one
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hanc, it is important to note that this assessment means
thnat B8&% of those eskes believe that Canadzs e feirer o~ the
seme as other trading partnerc. Yet, the importance of the
response is that Cenagzz is Bot Clearly cifferentigtecs from
other trading partners,. If clear diferentiation of Caensas=
gs & "fair" tracdingc nation (ses the botitom iine question 3)
fs imogrtant, then this question suggests the existence of
the probler that en indistinct imagce may hold for Canadian

economic {nterests.

»
n

The Business Environment

Figure | (Groups of lnterest) arrays each of %he
subgroups of the total sampie that were snaliyzec. The
auestion of whether (Canadz welcomes U.S. investmeft ig

compared in Figure | with each of tnese subarouoe.
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Figure 1: Groups of Interest
Qu 2: Canada Welcoms U.S. Investment?
Yyes No Cither

Everycne-=-Tote! Sample (65) 48 £0 iz 1009
Energy Compsnies (1) Rt z3 17 1 00%
Czr.. Border Stetes (z232) 35 57 10 1009
Senior txec. Leve! (19) 4z Lz =) 103%
Fzirness Supporters (20) 25 45 2d 100%
Feirmecs Objectors (42) s7 3= . 9 100%
Fairer Partner Supporzers (28} 39 50 11 100%
Same As Others (28) 57 32 11 1007,
Protectionists (37) 46 4} 13 1007
Free Traders (I5) 5z 35 12 1 00%
Fersona)l Experience (4%) a7 Lz I 1 007
No Fersonal Experience (Z0) 50 25 15 100%,
Canadian Paper Resders({22) 59 27 14 10C%

This char iliustrates some interesting conclusions.
In comtrast to the tracitional view that eneragy companies
are the most negative toward Caneds., the mejority of the
resresentatives Trom enercy comzanies felt Cansss ‘welicomes
U.sS. investment. On the otner hand., & majerity of companyv
representatives with heaoguarters in states borcering (anads

felt that Canada dig not welcome U.S. investment. The
highest leve)l executives, those who were Chairman of the
Boasrd or Chief Executive Officer, were split on whether the
Canadian economic environment welcomed or did not weicome

U.S5. investment. Among the minority group that felt that



MARKET OPINION RESEARCH -

-} j-

Canadzs practiced unfeir trade, & majority of the eccnomic
leaders felt that Canzcs was Not & business environmernt thet
welcomezs U.S, investment, whiie the group thaet felt thet

Canadiens dic not practice unfsir trade feit strongly thet

Canazz welcomed U.5H. imvestment.

Amora those whe felt that Canadzs was fairer tham other

tracing par<tners, a8 msjority did nct feel that Caneda

welcomesd U.S. investmermt. On the cther hanc., & mejority of
those who Telt thet Canadz is the same &3 cother traging
partrners, f2it that Cenads we'icomeg U.S. investment. Thic

is & seemiﬁgly contracictory concliusion. Intuitively, thcse
whno were most favorable towarg Canada would bes presumed to
be most faveraoly Cicsposed to its business gnvironmmernt. UOne
of the eTudvy’'s mocst consistent conclusions wes That those

.

who only think Cenadgz is being "&s fair as others” are more
likely to think faveraociy of ite busineses envirconment., On
the other hand., those who feel that it is fairer tham cther
trading partners are suspicious of tne Canadian business

environment, but apparently less so than in the case of

other nations.
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Among the group that might be labeled "protectionists"”
es they feel that the U.S. should do more to'protect against
unfasir trade, more felt trnst Canada weslcomed U.S.
investment. The protectionist group wac more evenly spiit
than the "free traeders" who felt, by & sizable majority,
z= Carmnegocs weicomed U.S. inmvestment. Those with personel
exparience in Canads were more evenriy spiit as to whetner
Carada’s environment welcomed U.S. investment. Among those
with no experience, there was a stronger magjority thet

. Cznada welcomeg U.S. investment. Ferhaps mocst interesting,
thoce whe read Canadian newspapers were the strongest
cupporterse of the notion that Canads welcomed U.S.

inmvestment.

P-orestion’sm versys rree Trade

In contrast to the seemingly positive cenclusion that =
mzjority of the American economic leaders felt that Canacs
welcomed U.S. investment, & 2-to-! mejority of the leaders
felt that the U.S. should do more to protect egainst unfair

trage practices. The group that thought thet Canads was

falirer than other trading partners felt most strongly thet
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more should be dome to protect spainst unfair trade. Those
who felt that Canade was the same as cther trading pariners
supooTted the notion that more should be done to protect the

Uu.$., but lese =tron

1

ly tham the first group.(See Figure 2.

Figure 2: Protectionism

Qu 38: Do you feel the U.S. should do more to protect
againet unfair trade practices?

Total Fairer Same

{€5) (2&) (259
Yes 57 64 6]
Nc 38 3z 43
Ozher 5 & 7

100% 100% 1007

wWhen azsked "How should the U.S. do more 4o protec+

rnfzir trace’", the economirc leaders cited & number

17}
i
m
o |
n
rt
C

of specific iceas, including reciprocal trade egreemente,
enforcing fair trade laws and eliminating trade barriers.
Figure 3 lists their conclusions. A numser of the issues

that have been of concern to U.S./Cansadian economic

reletions for the past decade are mentiomed as crotecrtionjcst

actions that should be undertaken.
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Figure 3: How Should U.5. Do Kore

O 3%: Do wou feel that thie U.S. shouid g2 more to pretect
aosinst unfair traoe practices?

= ~f Responscss

Tots!

(37
Recisrocal trede 27
fnforece fEir tr2de laws 4
Elimimete/Oppose trade barrigrs 12
Fersuade ¢fhers €2 goan markets by
Emforce anti—dumping 1%
Be sensitive to Canadfian feslings 11
Be reslist ic on no Tari®r 8
lmpsse quotas 5

ln answer to the cuestion. "00 yow think the Canagians
emgZge in unfeir trade precticez?” 2¢ has been noted, & 2-
to-]1 majority objsctec, 5teting what Can&diané‘do not. BnSEes
in wnfeir trade. Boih the protectiognists end the free
traders, those who felt the U.S. should doo more to protect
apzinst unfair trade, and those who felt the U.S. should not
do more objected to the notion that Canacians practiced

unfair trade by roughly the same margin. {See Figure 4.).
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Figure 4: Canadian Fairness

Qu 40: Do wou think that the Cansdians engane in unfair
traoe practices?

Uu.s. Do Not Do
Tot=1} More More
(85) (37) (2%)
Yes 31 32 cé
No 65 (5323 62
Cther 4 3 &
1009 100% 1007

Wher the minority grouo who believes that Canadianc
practice unfeir trade is asked what specific trade practices
are unfair, a8 range of responses was cited. These incliudec
Canadian tariffs, restrictione on edvertising., the Foreign
Investment Review Agency anc the Nationzl tneragy Plan.
Notabiy, these objections were specific anc cdmcréte while

the reasons cited in suppcsre of the Canagdian economy wers

more genercel. (See Figure 5.)
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Figure b: Unfair Trade Practices
Ouw &)+ Winieh ones?

% of Recooncses

Totat

{20}
Tariffe on imports =
Feetxrict sdvertising 15
FIRA/NER 1G
Bumping Yo
Hestricticons 1o
Taxes =
Raw material subsidies =
Exports 3 X imports 5

Perceptisns of Camadas 2= 82 Tradina Fartner

The ecornomic leaders were asked to comsare Canada with
Ther trading partners of the U.E. Il answer o the
gquestiorn: roughly equa! numbers Feli fthat Ganads.wgs more
fair as felt that Canads was the same as'other:%ations‘ {n
sum, E6% had potitive or neutral respornses tce {anedian
fairness &s compared with cother trsding partners. Yet, it
would seem to be more l1ikely that Canasda would Benefit from
the positive feeling with which the U.5. /Canadian
relationship Ts held, if Csnade received 5 more strongly

.positive response among the group that felt that Canada

welcomed .S, trade &nd investment anc emong those who =1t

that the U.S. should
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not do more to orotect soeinst unfair foreign trade. &
majority of both thnece group: felt that Canada was more fair
tharn othier nations. Yet, both those who support the

1

Canadian businéss environment and those who are fres traders

heve traditicnzlly besn viewed as friends., (See Figure €.)

Fioure 6: Comparison with Trading Partners

Qu 42: How would you compere Canadz with other U.S. trading.
P partners —— more fair, less fair or the same?
O Not LS. U.5. Not
Totat Weicome MWelcome Do mors Do More
{E5) t26} (2.0 {27) {Z25)
More fair 43 54 = PL= 36.
Same 43 25 52 3e 45
Less 5 & 3 = &
Dther = 4 s 10 . B
1007 1007 100% Releyd 1007

Ancther ceonctusicon that might be orawn from Thic
fFingding is»that the lssues that comsern Cansdian/samerican
gconomic relations todsy may be more deep-seated ang lecs
superficial than iz often thought to bhe the case, ¥ the

protblem in trade relations between two natioms s that there

are a limited number of short-term, institutionz! cbstacles
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thet affect relations, ther it might be inferred thaet there

wowld be & constitusncy of support,.

However. the survey resdlits in the MOR Ecomomiszc bLeagdsrs
Survey suggest that those who feel thet the Cenadian

Busimees £l imate, welcomes investment and who feel thast the

-1

.5, ne=d pofh do more To protect iteelf eoceinst untasirc Tred

i
il

appzar to be the ones wno fesl thzt Canaoz ig no more feir
tHarn other traging psriners, in other words, those
sympathetic to free trade ideas see Censda to be equal with
{ O other trading partners. If this greup is g constituency of
sunpnart for Cenads. 1L iz & wesk one, 0O the other hand,
those who would do more To protect &gafnst unfeEir tTrade sesm
te feel that Canads, while not weicoming U.S. investment,
has & better busingss environment than cthers. Canzada’s
supporters mEy be tnose wic differentiste Canadg but are not
supporeere of freer trade. Thus, The patterns of Eupport
and neutrzl constituencics 4O Not se=m to be &ffedied by
short-term crievances., The mosit clearly supportive American
executivees and business leaders towards Canads were more
likely to have had protecticonist rather than free ifracde

views.
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O Section 11:

Comparing Cansds
. with
Cther Nations

Thne economic lesders were @cked to rank Canads cn g

Tero to tenm point scale Lo compere (ansds with ether places

—

Thet might be echosen For nvestment, {Ses Figurs

Figure 7: Investmernt Ranking

L

A Qu 12: ©n & ferc to ten point scafe, how would you compare
L Conzds with other pisces American companies might
Q irvest?
Boct Good E=d Worse Ave,
Plsze Plzre Aversce Placse Flsasce Score
Canada 12 £2 I8 8 -— 6.56%
Japan 14 52 = 18 z £.42
G.E. B! 47 31 17 - €.21
Austrelis & =V 25 12 - £.06
Irelend E 43 17 gz s F.T7E
Framce - 25 28 4% £ &, &5
Mexico -- 48 17 49 g - 3,82
Brazxil z 23 b I8 2L 3.80

Fiaure T itlustrates the responses to that question,
Ac with other polls and comparstive scales. Lanads is
favorably regarded, Canacda s ranked First with an aversge
score of 6.6%. Japan is ranked second. Notably, & higher

percentage of respongentes felt that Japan is the pest piace

to invest while, a8t the same time, some statec that Jaman ic

-
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the worst plarce to inwest., The distribution of Jaspeness
scores is thus broasder. Csnades’s score is highest ano s

suppOorTed by Mmore consensus than i the csse Tor Jspan.

Figure E&:

T=laf

Wy Sid you 2ive (&

Verostim Respeonses te Canada Ranking

the score wvou gic?

- Proximity T0 matket/Similar market

~ Crabie econocmy/economic conditions/economic
eTesbiiiT

compstithii ity

- Lgnaciarm mationhglization/Moving toward

raticnalism

- Czradian interférence/Freoslemz with government

-~ Taxes/Tawes oo high

- Fegersl regulzatory

- Inetecility/Too oeoemasnt

The respondemts were asked why tThey gave Lanads

ecore that they dig:

prevelent verbatim responses.

score given to Canads were more general.,

| 3we

Figure #

of Country

on pol icw

the
1ists some of the more
the

The positive regsons for

imcluding phrases
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such &z "proxftmity to tne market" and "stabie economy” .  The
negztive rezsont thet were cited for giving Cangad=s =
Farticular sgore were more specific.  These responses
illustrate the fgot that Améri:an econcmic leaders are more
spesific in their criticisme end problems with Cansdian

investmsnT than are ths subporisrs.

To put the comperative rankirmg of Cenagisn investment
in context, the economic lezders were asked whnether they
would choose ©o fnvest im Canaga or tThe United States.,

Overwhelmifigly, the bUsifess lesders chose the United States

By & percentaas of B3% to 3%.

Figure 9: U.5. wversus Canadian HMarket

Do 22: Whieh olecE would wvou chodce to invest?

»

[N whet L., (=t
Tota Weloome WE icoms Do More [Oo Mars
(ES {260 {2153 (=T 125y
Carads 3 . e &
U.S. 63 =T g1 78 a8
Other 14 135 19 E

The group whm felt that Cansda aid not welcoms

investment., the feeling was even stronaesr tnat chey would
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imves+ im the UniteZ States. Thne group that feli that Tthe
United Stetes should gda more to protect egsinst v-feir trade
practices was more uncertain inm its comclusion TnET it woulg

prefer to invest in the United Stetes.

The first auestion ssked in the survey requsited 5

-

genera] resctien to Faciors effecting doing businzss wiltl
Cznada. In response to the open ended guestiozn waere
business lezders were not prompted for s responss, The

P re=ssons cited for choosing the United States as Their

O< pricoity place of imvestment included theiT parcsstion of

the U.S. market 25 having fewer restriciforc ans seing more

ot

stable. There was &n elemsnt of chauvinmism in s:me of the
responses. but. by and iarpe, stability of The marketplace

scpears to have besen & sfrong value affecting irvestment

percesTionE.
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Section 111:

Political Economic Factors

The AmMeEricas Due imess lesders were ssred £ zeries of

cuestions @bout thieir percention of politicesl and econamic

=
i
rl

ctors thzt afrect the Cansdian markeiolace. They weTe

i

e
=

sgsked whether they sgoresd or dissareec with gtatements in

wrich there wes & key phirsse that igdentified & particular

ooint of view commonly held sbout the Camadian ecanocmic

ciimate. One such key phrase was "the problem with Lansdsz

wEe That Censcians oo not understend the frege merkerolace”.

A omzjority diszgrees with this stetemsnt. L cacona ghr

3

LI

that Canads wes & cood place to invest 25 lonc &z one

understosd cortain Ceanacdian naticnzi priorities”" wae

faviranly received., A majority agreed.

A ELErement that inclugéd the s=hrase Thet "FirA
(Foreion lnvestment Feview Agency) mskes 3t difficult to

invest withowt & Te~riftte hessle® regeived Ythe =3rorn@oct

&

Y]

reameEnt of =i1. s sTaTement Thest "prohiems i BSONOMIGC
retations with Canadz were limited toc cerisin specific
L1

sectars" received a strono mEjority of support. The

statement tha%t "problems with investing is that Canadian
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covernmentc have been Socisiict—leaning" &lst recoived

cuopart buet the ststemsnt th=et fanads i= undemnﬁua le

because of ¢rerces in government poiigies" did not achisve =

comsenss.  The ¢isagre=ment m=ay 1iself be intereszxing & i1t

¢

Camnads"'s future,

“ty

Fltustrates sharoiyv CifTering views ©

From thic list. The Sfrahgest ESrEamsnNT wWes
concentrates on the AcTion that © R4 mace Tnvestment
gifFicult Zome m=y conclude from this that an institutionsl
gostacle ratrer tharn g degf-seszted underlyving belief tret
imvestine in fanads was difficult because of ungerlyinc

oroblems.

Figure 10 Economic Political Views
{Strengch of Agreement)

Totel Froetecticonist Dres Trodo
{55 ) (37 125}
FlRa Onjection ¥ 7E Frd
Sectoral £z 6.2 &E
focislist 57 5c Ley=
Nzt icnal Priorities 55 £l &0
Unoredictabl e 5& 4% 5&.
Not Fres Marketeers 25 Z 4 ZE

Im Figure 10, Tthe politicsl economiec statements are
ranked in order of tThe =trongest goresment. These views are

contrazted with tThe aroup trhat i= most protectionicst and
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those whe are fres traders. Thone protectionist group is even

m

rTrocn

11

groin its ebiecticn to FIRE thsn tne averacs: while

the free trade grous ig lefs seveére in its conoemnation of

FiRg amno more supportive of The notion t

)

=2t propisms. sve

timited £ certein zecTorcs.

Owverazll, thess messures oFf fmerican business attitudecs
anoessr to lend susEostT b the notion that the institutions
otctacles, such 2= FIRA anc the Natioms) Emerpy Plan, were
cevere orobliems Tor Americzasrn bosinsss lezderes 2t & time when

Ceznamian armd American foreign ftrags profescionsls know thas

131]
il

22y been mpde.  Thig concldsion sugoests

u)

the* chznog in the imaes of these ssencies his Lesn siow to

The nigh orofile posture of pEst Carnesisn zcesrticns o
meTienzl economic origrities &zbesTe o have boen rememoered

D American buzines= igader:z. AL changs in'g

13

WETTMERT

policies that may have Slrezdy esdorescsed theze fscues may in

busimecse attitodes towarg Canads are pocitive anme that

Cerade compares favorably With other tradino parfners.
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The gets ndicetes &= well that it msy be most
important to concentrate on Leneda’cs abi]ity'tc
gifferentiate its imsae From Thet of other riaticons, Ir
doing so. the cElection 6F the communicartions channel is=s &
kew varijehie. Tre scurce of intTormaticn tHET Ame-icary
Doz iness lesders ugse to obtzin imfarmzticon sbout Lansds
itlustretess that onily 2 thirg reszc Cansdian paders; sncihser
Third s=zid that trey use H.5. pspers.  This w=s more
pProfounced emeno senior exegutives 25 well. In 211 cases,

“he moot predominesnt source of informetion about Canadz was

recsived by company represamtetives looasted in Canacs.

Howeveér, the data from The survey also sugaests

intergsiing guestipns Sbout the stroneesst erezs of suzpsri

CteTes. Those who felt thst Cansca wss fairer jn s
Thamn oTther LU.2. trading pertners were, by anc isrge,

protectionist in their corientation towarg u.o.

I

Those who felt that Camnada wa2s "the same as others” were

more supportive of fres trade. The implications of this

ironic reversa! of the sassumed orientation of friends and

non-supporters could be impoortant for Canade’s

communicat ione with key ecohnomic sudiences in the U.5
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Caneds mignt place grester emphacsic uoon interest groups end

-
-

Upst targeted CoOMmUNiCcasTion O normally grotesTion;

o

aufiencec to Suiid upon their constituensy af support.

THe Cifferences in =tti—ude arnd crientaticn bhaTween

Lthe potentizi welue of @ tsrgsted communicaticons stratagis

e There will be times whenm Canzcds’s gliignces with the

10 TreZiviongl supaoriers of fres trace will be most imeortTant
to achisving economic oojesctivec. In such pzcze, the jfcsus
of mak i-ﬁg. the positive resscns "FDF support of CeEnacs mor

clearly wundersiood will have To be ‘agdressed.
GiTernatively., this repcrt &lsoc Rianliohts Trhe patentizl

Ealv

.

ges o Canedian trade ano invectment oo ject

al
[kl

buildinc bridoes of commuricaticon to ocrousc within tme U5,
WSO 2re not generzliv sunoertive oF free trade. but who &-s
gpecifice) i}f pro-Canadian in their orientstion. Ir gitner

csse, 8 carefully dezianec }l:o'mr‘nuni:a't’ions program is

imoortant to accomplishing Canase’s objectives.
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Introduction

This report cutlines the responses of Americans to a
public opinien survey of attitudes toward Canada coﬂducfed
between November 29th and December 4th, 1884. This survey
is the first national analysis of the attitudes of Americans
toward America's northern neighbor with whom the United
States shares the longest undefended border in the world and
with whom the U.S. shares exteﬁsive common econcomic

interests.

The survey was divided intoc five sections. The first:

section gathers backgreund information akout the attitudes

of those interviewed. The final section concerns
demographic data. The three central sections of the survey
scughttkey perceptions and insights about American attitudss

toward Canada!

o First, how do Americans view Canada ih ..
comparisaon with their view of other alliss and
econemic partners?.

o Second, what are Americans' specific attitudes
toward Canada measured in terms of whether the
7.5. should develop a special relationship with
Canada? '

o Third, what is the basic factual background
that Americans have about Canada.that may bear
upon their perceptions of the U.S. relationship
with Canada?
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The Fublic Issue Fnvironment

The initial questions in the survey were asked to
cbtain a breoad perspactive on the mood of the country. This
background is important in understanding the relative
intensity of attitudes toward Canada, particularly those
concerning the relative importance of international
relations. American views toward the U.S. economy and the
conditicon of the country in general have improved
substantially during the past two years, A majerity (61%)
feel that things are going in the right direction now and
only 30% feel that things have pretty seriously gotten off
on the wrong track. This peositive orientation is a réveréal
of the tendency of Amaricans to view the general environmen:
negatively, a view which had existed for more than a decads..
As noted in other surveys, the new era ¢f good feelings is .a
recent phenomenon that may offer new opportunities for
Canadian-American relations.

When Americans are asked for their vie; of the most
important issue facing the United States today, the current
leading concern is with foreign affairs. Nearly a third of
the responses (31%} mentiened foreign affairs. o©only a
quarter referred to the economy or eccnomic problems. This

dlso represents a change from the tendency to rank econcmic
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prokhlems highest which would have been evident more than a

year ago.

Yat, even today, not all groups within the United
States rank publlec issues similarly. BAmong the
intelligentsia, there is greater concarn with foreign
affairs (41%) and less comparative concern with economic
problems (17%). High income, middle class, and lower end
Americans ranked feoreign affairs and economic issues in

terms (31% to 24%) that showed less dramatic contrasts.

The previcus ranking of the importance of public issuss

T was based upon volunteered choices.. A different way cof

O : measuring the concerns of Americans is to force a choice
among a list of selected public issues. When Americans
selected preferences from among the list of forced choices
the ranking changed. The highest concern from the list was
;educing gdvefnmant spending and reducing £he~rate of |
unemplafment; In the focused list, guarantg?iné‘naticnal
security and improving international relations were viewed
as less important. In other words, Americdans raised their
concern with international ratheér than domestic economic
affajrs first, thus demeonstrating an expanding herizen of
priorities as the economy has gained strength. But, given a
secend oppeortunity te rank cheoices from among a limited

list, econcomic concerns were more important and national
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gecurity and internaticnal relations less so. The era of

renewed confidenca and geod feelings lndicated by the
initial answers is closely followed by underlylng ecoromic

conecerns, particularly among loewer end greoups.
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Question 1,1

Do you feel things in this country arm ganerally going in the right
direction or do you fesl things have pretiy seriously optten off on
the wrong track? ] '

Total
N Right direction 61%
O Wrong track 30
Other g
100%
Number of Cases (1200)
&5



MARKET OPINION RESEARCH

Question 1.7

What do vou feel is the most important fssue facing the United States

Total
Top Four Cateqories (Multiple Mentions) g
(6 Foreign affairs 314
Econumy?Ecnnomic problems 24
Governmant spending (too much) 17
Unemployment/Recession 13

Number of Cases . {1200)
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Question 1,2

What do you feel is the most Tmportant issue facing the United States
today? (MULTIPLE MERTIONS)

Status Groups

High  Intelli- Middle Lower
Total Income gentsia Class End

s Number of Cases {1200) {308) {Ix1) (281) (159)
Foreign affairs 31% 31% 41% 32% 0%

Fo)

Economy/Zconomic problems 24 26 17 27 22
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TABLE 1.2
MOST IMPORTANT PROBLEMS

3 of Mentions
Foreign Affairs 31%

¢ Nuclear war/Arms control

o Peace/World peace/Stay out of wars/Fear of war

o Foreign affairs/Policies |

o Soviet Uniqn}Causing trouble en other
ceuntries/Their military powar/Russian
relationship/Communist:

¢ El Salvador/Central America

¢ Involvement in forelgn countries

. 0 Mideast problems/Egypt/Iran/Israel

Economy/Economic Problems 24%
o Economy
© Reression/Depression

& Loss of business/industry

Governrent spending (Too much) .. 17%

0 WNeed to balance the_budget—naticnal‘debtfﬂudge;
deficit needs reducing

o Government spending - tco much
¢ Foreign aid - too much
¢ Welfare = to. much/Fraud

¢ Too much spending on defense/Need cuts on,
defenses
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Unemployment/Recession/Imports
o Unempleoyment/lack of tobs

o Recession of jobks

13%
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Question 1.3

How, I am going to read you a list of issuec that are of concern to
some pe3nle today. Can you tell me which you feel s the most im-
portant issue facing the country and shouid be our highest nationz!

priority?

Which should be ocur second highest priority? »
Highest Second

Reducing government spending 23% 20%

Reducing the rate of unemployment 23 22

Guaranteefng our national security . 19 ' 15

Improving internatifonal relations 16 15

Simplifying our tax system 9 i ié

Frotecting the environment 7 11

{ther 3 4

— co—

100% 100%
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Americans Views Toward Internationa? Affairs

Focusing on international affairs specifically, a
majority of Americans (54%) believe that the United Stataec
is maintaining its strong position as the warid's leading
economic power, A sizable mineority (38%) feels, however,

that other nations are overtaking us.

When this confidence in American stature is examined in
terms of socio=economic status groups, high income Americans
(59%) and intelligentsia (54%) appear toe have mora
cenfidence in the U.S.'s ability to maintain our strong
international position than de lower end (49%) and minerity
groups (38%), Lower end Americans are mors evenly divided
than are other groups on the pesition the United States. &
large minority of 42% believe that other naticns are
overtaking us. In the case af bElack Americans, a majcrlt}
of 47% believe that other natlans are cvertaklng us, Cnly
38% of blacks believe that the United States 1;.malntaining
its strong pesition, the eniy demograrhic group fer whém the
perception of a decline of U.S. influence is the majority

view.

& corollary attitude £o the concern of Americans with

slippage of U.S. influence has been the pepular support for
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& bolder assgrtion of U.S. influence internationally. When
asked whether the U.S. should assert its power and wWorry
less .about consagquences mEasuréd in terms of internaticnal
perceptions, only 41% of Americans agree. Support for U.S.
assertien of power may be declining with growing confidence
in international relationships. A majority of 50% disagree
with the ‘view that supports greater U.S. nationaliem.
Throughout the survey, among a wide variety_cf demographic
groups anq typea‘af_ﬁmericans, optimism tcwafd America's
economic position, tolerance of foreign interests.and.a
mederation of traditional natiomalistic views were recurring

themes o¢f conszensus.
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Question 2,1

The United States has long been the world's leading economic power. Do you
believe that we are maintaining our strong position ar are other nations
overtaking us?

Status Groups

High Inte11i- Middle Lower
Total Income gentsia Class End Black Hisnanic

Total 100% 100% 100% 100% 100% 100% 100%
Number'nf {ases (1200} (308}  (111)  (281) {159) (118) (47}

faintaining . . ;
strong position [Bd%|  |GSO%| 52% 58% [89%| (35T 523

(ther nations 7 _ o _
overtaking us 33 35 38 35 |43] . |37] 49

Jther 8 E I 6 8 14 5
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Question 2.7

some pegple say that the United States should assert its power and spend
1ess time worrying about what other mations Lhink of 4ys. Oo YUl d9ree or
do you diszgree with these pecple?

:_é ‘ Total

Agree -41%

Disagree 50

Other 9
100%

Wumber of Cases {1200)
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Yiews About America's Cleosest Friend
ang Supporter

A series of guestions were asked to measure the
ralative attitudes of Americans toward allies and economic
partners. The exact scores of gquestions may not he critical
as they are necessarily an artificial measure of a
comparisen that has no standing in international commarce.
But tﬁe relative views of key segments of public opinien
coffers a framework for understanding comparative

constituencies,

In the initial question that scught to measure U.S.
attitudes toward other nations, Americans were given a list
of nations and asked which one did they consider to be "our
clcsest.friend and supporter", Two tiers of nations are
cutlined by the answérs. Canada and Great Britain had an
indistinguishably swmall numerical difference separatiné..
theif'sccres. ihirtyifive ﬁercent of the AyeriCan pecole
believe that Canada is our closest friend aﬁd supporter
while 36% believe that Great Britain is the ¢laosest friend
and supporter of the U.5. The other nations cffered as

cholices were all ranked in distant second place with Japan

and West Germany leading this latter group.
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Comparing the scores given to Carada and Great Britain
‘Ig by Americans living in different regions of the country,
Canada received its strongest support from those living
aleng the Canadian border. Great Britain received
comparatively stronger support among Americans living
farther from Canada, in the Pacific, Mountain and Deep

Southern regions.

Examining the cemparison between thosse who favored
Canada rather than Great Britain, educational levels
highlight even clearer differences. While the overall
scores of the two natiens wetre virtually a tie on the basis

"

e of the naticonal average, college graduates show a

i"’ significant preference toward choosing Great Britain rather
than Canada as the nation that 1is our closest friend and
supporter. Less educated Americans are more likely to
choose Canada. The lower end groups on the educational

scale are alsoc moré likely to be undecided or to choose

ancther naticon. ' .

‘When asked for mere detail about why Canada was
selected as our closest friend and supporter, those who
chose Canada mentioned gecgraphical proximity. The sacond
and third most freguently menticned rﬂﬁscns were similar
U.S. and Canadian views on defense and the similarity of

gﬁb . culture and lifestyle. Trade relations was a gistant fourth
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category of reascns given for believing that Canada is our

closest friend and suppertéer. The strong perception of
Canada's gecgraphic proximity 1s an important and
fundamental characteristis of U.S.-Canadian relations.
Hex@co, although similarly sharing a border with the United
States, is not perceived as a close friend and ally and

geographic proximity was less fréguently menticéned.
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Question 2.3

Thinking about the allies of the United States, which nation do you
think is our closest frisnd and supperter?

Total
Canada 35%
Great Britain 36
. France 1
:"0 Mexico 1
| Australia 2
Japan N 6
West Gérmaﬁy g
Other _1a
Total . 100%
Number of Cases f1200) '
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{uestion 2.3,A

Thinking about the allies of the United States, which mation do you‘think is our
ciosest friend and supporter?

?0 Political Regions
East West
North North Deep Mid- New
Pacific Mountain Central CEentral  South Border Atlantic England
Total 100% 100% 100% 100% 100% 100% 100% 100%.

Number of Cases (162) [ 62} (223y  { 90) (305) { 92) (129) ( 83)
Canada 33% Car A 39% 27% 38 a0z a1

Great Sritain 37 39 34 34 3%, 32 32 42
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Question 2,3

Tninkirg about the allies of the United States, whieh nation dg you.
think 1s cur closest friend and supporter?

Education
Less Yoca- ) .
o Than ational /
O | High H1gh Some College
- Total  Schanl Schoal College  Graduate
Total 100% 100% 160% 100% 1004
Number of Cases {1200} (152} (40863 (311} {323)
LCanada a5 32% 353 37% 36%
Great Britain 36 24 35 35 133
Other nations 15 19 13 1§ . 12
Other 14 24 1B i? 7

detE

£
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Question 2.4

Why do you say Canada is our closest friend and supportsr? (Cambined}
{MuTtiple Mentions)

‘ Close to us geographically/Closest neighbor 47+
Same views on defensefWould stand by us/
Always first to help us 20
similar EulturEfLifesty1esfSame intarests 16
Trade relations _ 6
Number of Gases {1200}
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TABLE 2.4

CANADA AS OUR CLOSEST FRIEND AND ALLY

3 of Menticns

Neighbor menticns 47%

=)

Close to us/Geagraphically cloze

0 OQur clcosest neighbor/They are our neighbors
Sama2 views on defense 20%
© They are supportive of U.S./Would stand by us/
Always first to Help/Helped us in the past
© What happens tc us happens to them
© Went to Lebanen/Good to us when we had cur .
hostages/Iran crisis
© Would help us in war/Will suppert us
militarily/Our friend in case of war
@ Depend on cone another/Depend on them as much as
they depend on us
© They are dependent on us/Eave more to lozsa if
something happens to us
Similar culture : 16%
© Have same interests that we do/Liféstyles are
the same/Have the most in common :
o Close in views/Democracy is like ours/
Government policies/Canada supports U.S. policy
@ Close in cultural background/Have cultural

exchange/Have common culturs
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Capability Mentions i16%

o Good relations with them/Get along fine with
them/No disagreement with thenm

© Our closes friends/Always maintained friendly
ties with them

Trade Relatlons 6%

© Good trade relations/Do trading with them/
Inports and exports

¢ Same econoc-structure
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TABLE 2.4
GREAT ERITAIN

I '
¥ of Mentipns
Two Countries similar . 47%

© Have alot in common/Have common goals/Our goals
are similar

o Policies are alike/Same viewpcints
& Always been friends

o Get alecng with people of Great Brita1anhey
like Americans/Same viewpoints on economy

¢ Have same problems/Same problems that wé have

Allies 26%

ik o trong alliance with them/Goocd relations/They
0 will stick with us/Have been clecse to us

o 0Oldest of our alliesfHad ties since U.=.
bagan/Eave historically been c¢lose

o Always supported us/Helped U.S. for a long time
o Supported during WWII

¢ Thatcher very pre-American/Gets along with
Washington/Works closely with Reagan

o  Always there when you need thEmfAlwaYS been
thare

o Same ideas on foreign pelicies/Think tie same
on foreign policies

¢ Falkland Island issue

B

S

QIyﬁ’
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Heritage = Past 15%
a.-HeritageXAlot of descendants from Great
Britain/Same type of government/Same democracy
@ Qur mother country/we originated there
o Common language
o We are close in culture

© Lifestyle like U.S.

Trade Relations 2%

¢ Trade alet with them/Dene alet of business
with them
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Closest Trading Partner

Canada is alse selected in the first rank of nations
when Americans are asked who they view to be our closest
trading partner. However, in the case of trade, Japan is
selected first. Percepﬁians of the strongest trading
partner were measurad on a 2éro to ten point scale instead
of forcing a cheice from a list of nations. Thus, it was
possikle to choose Japan and Canada and Great Britain. West
Germany is not far behind these lead rankings. Those who
might have made judgments on the basis of perscnal ‘
prejudices rather than more objective economic conditions

.

were ahle teo select both naticons.

When economic perceptiens are examined in terms of
regional differences, the West Coast gives Japah its
strongest score, azlthough Japan is gelected as the most
important trading partner in every region of the country.
Ameclig status groups, the iﬁtélligéntsia give Japan =2

significantly higher score than dc other groups. Alsoc, neo

other nation receives such a sharply delineated reaction as

Japan. In comparison with all other natiens, it can be sesn
that far fewer people ‘are neutral about Japan. A sizable
majority (77%) ranked Japan in the top fanges of the scale.
Those not choosing Japan wers less likaly to be neutral.

Perceptions were less distinctly divided in the case of
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Canada and Great Britain than in the case ¢f Japan. While

such relative rankings do not necessarily demonstrate
conclusions that have policy-making significance, they do
define,a.ccmparativé image ¢f Japan. For whatever reason,
whether because of the comparatively higher number of
Japanese consumer products having brand identification, the
ralatively more recent growth in Japanese trade or the
comparatively leower level of harmony In U.S.~JFapan trade,
hmericans rank Japen differently than they rank Canada and
Great Britain. Japanese trade is viewsd to be ccmparatively

more important than is trade with Canada.

TR
.{?1;
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Question 2.5

I am going to read you a 1ist of mations which are gften cemsidered to
be the most important trading pariners af the Uniied States, tnat is,
the natfons with whom pur econamic interests are most closely tied.
Could you pleese rate them or 3 scale of 0 to 10, whare 10 means "an
gxtremely imoortant trading partner” and O means 'nat an important
trading partner at all™? Of course, you may chodse any number betwesn
Q0 and 10.(Average Scores) -

'o Japan 7.61
Canada 7.0
Great Britain 6.36
West Germany £.19
Mexico : : 5.41
France - " 5,35
China 5,33 '
Australia .01
South Xorea 4.80
Soviet Unicn 4,06
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Question 2.5.A

I am going to read vou a list of nations which are often considered

to ke the most important trading partners of the United States
that is, the nations with whom our ecovnomic interests are most
closely tied. Could vou please yate them on a scale of 0 to 10,
where 10 means "an exiremely important trading partrer” and 0 mearns
"noc an important trading partner at all"? o©f course, vou may
chocse anv number betwsgen 0 and 10, (Average score)

Census Regions

Horth- North Canadian
Total gasht Central South est Eorder
Total 100%- 100% 100% 100% 100% 100%
Numbar of . o .

Cases {1200} (263) {313} £400) (224} (215}
Japan 7.61 7.61 7.54 7.55 7.74 7.83
Canada 7.00 T 7.01 725 ,5.9:4 6.73 T 2ZE
Great , I e

Britain £.36 6.26 6.45 &.58 £.93 T g.30
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Guestion 2.5.B

_ . 10mMIC interests are mpss
closelv tied., Could vou Dlease rate them on a sczle of O tn
=G VO Diease rate them on a scale

where 10 _means_an axtreme‘ ortant trading vartner" and o Mezns
] _partner at all"? OFf course, vou Tay

chadse anE number Lgtween 0 and 10. {Averzge score)

Status Groups ¥
High Intelli- Middle Lower
Total Incone azntsia Class End
Total : 100% 100% 100% 100% 100%
Number of Cases (1200} (308) (111) (2E1) {155)
.J‘apan 7.61 7.94 8.01 7.88 . B.92
Canada 7.00 7.09 7.09 6.38 | 7.04

-,

Great Britain 6,36 £.59 6.48 - 6.34 .11
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Question 2.9

[ am coina to read you a 1ist of mestiens which are oftan ronsidersd to be

the moss important trading partners of the United States, that js, the

nations with wham pur econemic intaresis arz most clesely tiec. Could you

please rate tnem on a scale of O to 10, where 10 means "an gxtremely im-

portant tradi

ng partner’ and 0 means 'not an jmogrtant trading partner atc

al1"? Cf course, you may choose any numaer between 0 and 10.

Camads

Great
Britain

France
Mexico
AUstrafia
Japan

Hest Germany
Saviet Union
South Korea

China

Important Not

Trading Important Number
Total Partner Neutral Partner Other ot Cases
100% 66% 15% 11% 8% {1200}
1002 57 20 15 3 (1200)
100% 39 24 28 10 {1250
100% 42 20 29 10 {1200)
100% 30 22 34 15 (1200}
100% 77 7 10 7 {120}
100% 37 13 17 10 ' .{1206}
100z 28 12 500 10 (1200
100% 31 19 38 12 (1200]
100% 4] 18 33 ] {12007
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Comparative U.S5. Interests

To galn perspective on the relative ranking of American’
views of U.S. interests ir trade, military and investment

objectives, these three values were compared,

gverall, Americans balieve that it iz impeortant to
maintain friendly relations with foreign nations for a Eroad
variety of reasons. Madjerities ranging from nearly two-
thirds to more than three-dquarters believe that it is very
important to maintain c¢lose ties with fereign nations.
Adding together those who believe that it is impertant and
very important t¢ maintain close ties achieves a wvirtual
unanimous score. With such overwhelming support for
maintaining close econemic ties and friendly relations,

these measures only establish broad relative priorities.

But in this broadest sense, it is interesting to nete that

military cbjectives -- helping to defend the free world and
maintaining good military allies -- are thg highest
prioerity. The second highest priority, in-éerms of the
strength of American suppert, are business cbjectives --
having geood markets for U.S. goods and being friendly with
nations that welcome American business., The third level of
support is given to less direct busines;:and consumer
interests == nations whe supply raw materials and sell goods

that we need here in the United States.
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Question 2,15

Would you say that it is iwmoortant to the United States' interests to
maintain close econgmic ties and friendly relations with foreicgn
nations who . . . Or would you Say that it is unimporiant? Is that
very (imporiant/unimportant} or somewhat (important/unimportant):
{Ranked on "very imporiant™)

Help America defend the free world 79%
?0 Are goad military allies 73
Are good markets for U.S. goods 74
Welcome ﬁmerican Business 70
Are important suppliers of raw materials £9

Sell us things we need hera in the U.S. b2
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Protectionist Views

[

A number of gquestions were asked to measure the degree
to which fundamental protectionist sentiment exists today
within the United states. If prior guestions mezsured
popular attitudes toward achieving intermational ovbjectives
in 2 positive sense, the guestions about pratectionism were
measuras of negative feeling, that is, support for defénding

threatened U.5. interests.

Americans give overwhelming support to thé notion thet
the U.S5. government should deo more than it does now to
a@ib protect against unfair trade. Nearly three-quarters {74%)
somewhat agree or strongly agres that the U.5. goverrmmens:
should be deing more. Only 15% disagree and 10% are

uncertain.

When this protectionist sentiment is examined in terms
of status groups; high income and intelligen;sié-qive the
proposition somewhat less suppert than do lower end groups.
High income Americans agree with the statement that the U.5S.
governmerit should de more by a strong majority (70%-23%):
the intelligentsia is also strong.y In agreement although it
is.laast‘favnrahle among status groups (65%~24%). Middle

¢lass Americans agree with a majority of three-guarters
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{75%-16%) and lower end Americans are even more

protectionist (83%-5%) in their sentiment.

Examining this support for greater action by the U.s.
government to protect against unfair trade on a regional
basis demenstrates differences across the country. The
Paclfic region {T?%}; the East Nerth Central regian {75%),
the Deep South {?5%] and the Southern Border states (78%)
are stronger than the national average in their agreement
with the need for acticn. The Mountain states {60%), West
North Central states (70%), the Mid-Atlantic {73%), and New
England states (68%), as well as states on the Canadian
borcder (87%), are less supportive than the naticnal avaragé
of the notion that the U.S., govermment should do mere. From
the perspective of Canada, regions of the country that ars
farthest remcved from the Canadian border are the ragions
that are comparatively more suppertive of ihcreased
government action3to protect against unfair trade.

When the sipport for U.S8. acticn to prékect againgt
“unfair trade is examined in terms of educational groups,
there is a clear increase in support for protectionism awmong
less educatad groups of Americans. Americans having less
than a high school education support inﬁreased government
action te protect against unfair trade by a majority of 83%

to 3%. Those with only vecational high schoel or high
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school training are second most supportive followed by those
il? with seme cellege., College graduates support increased
action by a majority of 65% to 24%. Notably, even the most
educated group is strongly suppertive of increased
government action te protect against unfair trade although
there 1s a. less ¢lear~cut consensus among free trade and

protecticnist views in the case of mare educated Americans.
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Question 2.21

Do you agree or diszores that

the U.5. government should do mare than

1t does now to protect against

unfair trade? Wouid Lhat be stronoly

lagree/aisagree} or JUSE somewnat

{agres/disagres)?

Status Groups

High  Intelli- Middle Lower
Inceme  gentsia Class End

Totat
Tatal 100%
Number of Cases {1200)
5trongi§ agresa 50%
Just somewhat agree 24
Just somewhat disagree 11
StrongTy disagree ]
Other 10

100%  100%  100%  100%
(303) (111} (281% [159)
43% 41% 475 |83%]

27 24 28 20
|17 14 11 4
6 |19 T 1
8 12 9 11
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OQuestion 2.21

Do _you agree or disagree that the 3.5, government should do more than it dees now tn protect against unfair trade?
Would that be strongly [agre&fdisagree} or just somewhat {agree/disagree)?

Politicat Regions

East Hest
Horth Horth Neep Mid- New ~ States on
Total Pacific HMountain Central ‘Central  South Barder  Atlantic England  Canadian Border

Total 100% 1008 100% 1an% 100% 100% 100% 100% 100% 1004,
Number of Cases. {1200) (162} { 62) {221} [ 90) {305} { 92) (199) { 68}
Agree 742 7% 60% 75% 70% 76% 78% 73% 661 671
Disagree 16 14 24 15 20 13 14 17 21 18
PIHE . S8 63 6 60 ] 63 64 56 &5 A9

Fl

POL:  Percentage Difference Index=% "Agree” minus % "Disagree."
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Question 2,71

Do vou aore= of disagree that the U.S. government should do more than

1t does now to-orotect againmst unfair trade? Would that be strongly

{agree/disaqree] or just somewnai (aaree/disagree]?

Education

Less Yoca- i

Than aticnal/

High Hi gh Some Cotlege

Tota) Schooal School College Graduate

Total 100% o0z 100% 100% 100%
Number of Cases (1200) {IEE} (406) {311} {323)
Agree 749 83% 80% 2% 63%
Disagree 1a 3 12 13 24
PDI 54 BO £9 5{ P &

POI: Percentage Difference index = % “"Agree” minus % "Disaaree.”
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Question 2.22

I'm going to read you a 1ist of nations which are pften considered to
be the most reliable and trustworthy military ally ©f the United
atates. 0On a scaie of 0-10, could you rate these pations where 10
means that this nation shouid be considered among the most relianle
and trustworthy aliies of the United States and D means that it is
amonc the Teast retiabie and trustworthy of the U.S, allies? Rgain,
¥you may pick_any number between 0 and 10. (Average score)

Less More

o Reliable Neutral Reliable

Avg. _(0-4) (5} (6-10)  Other
Total 100% 100% 100% 100% 100%
Canada | 8,24 6 3 as 4
Great Britain 8.00 7 7 82 4
Hest Germany 6.96 12 12 7C B
Australia 6.88 12 1% b5 * B
France 6.30 18 18 60 | 4
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Guestion 2,22

I'm going to read vou a list of nations which are often considered o
be the most relfable and trustworthy ailly of the Inite¢ States, On a
scale of 0-10, could vou rate these nations whers 10 means that this
natiaen should be considered among the most relizble and trustworthy
allies of the United States and O means that it is among the Jeasst
reliadle and trustworthy of the U.S, aliies? Aaain, ¥OU mdy pick any
number between 0 and 10. (Average score)

O status_Groups

High Irtelli- Middie Lower

Total Income oentsia Class End
Total 100% 1003 100%  100%  100%
Number of Cases (1200)  (308) {11I) (281} (159}
Canada 8.24  8.48  8.28 8.44 - 7199

Great Britain 8.400 8,44 2.24  B.08 7.71
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‘Question 2,22

I'm aong to read you a 1ist of nations which are often considered to be the most reliable and trust-

worthy military ally of the United States, On a scale of D-103, could you rate these nations where 10

means that this nation should be considered among the most reliable and trustworthy allies of the

United States and 0 means that ik is among the lTeast reilable and trustworthy of the U.S, allies?

‘Again, you may pick any number between 0 and 10,

Political Regions

East Hast
Morth Hosth Deep
Total Pactfic Mopuntain Central Central South

Hew
Atlantic England

Total 100% 1006% 1004 1nox 100% 1007
Humber of Cases (1200} (162}  ( 62)  (223)  ( 90)  (305)
Canada .24 B.24 g.22 i.56 8.25 B.06
Great Britain 8.0 8.01 8.03 8,29 |8.42| 7,91

Jne
( 68}

.73
B.27
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Question 2.22

aticns which are often corsidered

'm colng to reaq

ou a list af n

States. ©Cn 2 =scale of 0-10, could vou rate thess nat*ﬁns wheré 106

cf the

mea2ng that it is awmong the 1eash re11ab1e and_trustwerthy

Education .
0 Less Vaca
Than tional/
High High Some College
Tokal Schaool Schocl Colleqge Graduste
Total 100% 100% 10C3 100% lo0%
Number of Cases (1200) {152} (406) (311} (323)
Canada 8.24 7.87 8.23 8.1 ‘8. 38

-

Great Britain 8.00" 7.08 B.05 £, 8.08 8.34
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Questign 2,27

Do you agree or disagree with the statement that our allies provide the
right amount of support for U.S. foreign ooiicy? Would thnat be sTroncly
(agree/disaqres) or somewhat (agres/gaisagrep)?

Total
.. Strongly agree 10% )
*50 Somewhat agree 25
somewnat disagree 33
trang}j disagree 20
Other 12
100%

Number of Cases ' [120G)




e‘fu:ET OPINTON RESEARCII 0

Question 2,28

1 _am going to read you a serles of statements that some people have made about the Interna-

tional economic goals of the United States, When [ read each statement, would you please tell

me. whether you agree or disagree? Would you say you strongly [agree/disaqree) or just some-

what {agree/ disayree]?

Stronqly Somewhat Somewhat Strongly Numher
Total Agree Agree ftisagree Agree Other of Cases

Special Arrangements

The United States should try te
develop Spectal arranyements
with natiens that sell goods
we need to huy. 100% 5% 1% 7% 3% K} 4 {1200)

We should be economically
tndependent and self-sufficient
and we should not rely on ather
nations ta fulfill our economic
needs, 100% 4?2 20 19 15 K| (1200)

The United States should makg
special arrangements with Some
key nations to he sure that we
have stable markets for 0,5,
prodicts, - 100% 54 n 6 2 4 (1200)

S Ty o
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Special Arrangements to Protect U.S. Interests

If Americans have growing concerns with protecting
their interests, the next legical questiocn concerns the
views of Americans toward the most effective ways to do so.
If there is géneral sentiment for more protection and
potential distrust of the allies in general, should there be

special arrangements with certain naticns?

Americans were asked whether the U.S. should develop
special arrangements to protect U.S. economic interests. in
overwhelmling proportion of the American pecple (863%) agres

s

with the statement that the United States should develop

;‘ID special arrangements with nations that sell goods we heed to
| buy. A significant majority {(62%) agrees with the statement

that the U.8. should be economically independent and self-
sufficient .and should not rely upon other natioms teo fulfiil
our ecenomic needs. Finally, a majority of 88% of Americans
believe that the U.S. should make special arrangeménts.with
some key nations te be sure that we have sgghle markets for
U.5. products. To the extent that the relative strength cf
these commonly held views. is & comparative measure of their
importance, Americans appear to be most concerned with
having markets for U.S.-produced gaods; sacondly, with
having access to products; and third with achieving econcmic

independengsa,
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T

After asking whether Bmericans supported éstablishing
special arrangements with selected foreign natiens,
Americans were asked whether Canada was a nation with whom
we should seek such speclal economic arrangements to protect
U.S. interests. An overwhelming majority (85%) felt that
Canada was one such nation with whem the United States

should have special economic relations,

The question of whether a special ecoenomic relationship
should exist between Canada and the U.S. was, Iin one sénse,
the bottom line question to the survey. The primary.
cencerns of the study turn on American views of the type of

relationship that the U.S, should have with Canada.

The bottom line cquestion, should there be a Canadian-
U.85. special arrangement, was asked twice. The first time
the cuestien was asked, it followed the discussion of
€anada's rslative ranking among fereign mnations, trading
partners and military allies of the United ?tateg. The
guestion was asked agdin at the end of thE-survey after
Americans had had an opportunity to discuss what they knew

about Canada.,

In the first mention of the gquestion, SUpport was
everwhelming (85%) for establishing special relations with

Canada., The second time that the special arrangements
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question was asked, thers was some attritien in the support
é.p for the concept (76% agreed). Even in tHe second case,
hcweveé, three~gquarters of the American people supported the"
notion of the U.5. seeking a special economie relationship
with Canada. In some cases, the attrition may have resulted
from greatar levels of uncertalinty after the factual
questions were asked. A& few who suppdrted a special
arrangament the f£irst time changed their view to appositicn

in the second case.

Another interesting dimension of the change in views

between the first time that Americans were asksd about

ﬁi!’ spacial arrangements with Canada and the second time the

| gquestion was asked, concerned the specific typas of
arrangements that were selected as mest appropriate. To
follow up on the ceﬁtral issue of whether thersz should be z
special arrangement, subsequent guestions examined types of
special drrangements with Canada that were favored most by
different szgments of the American people. . Four choices
were ¢ffered asking pecple to define what they meant by
special arrangements: coempletely free trade; free trade in
salected areas; consolidation of the U.S. and Canada into
one market area; or negotiation of treaties that would

protaect U,.S. interests.
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There ls a group of Americans that supports each of the
four types of arrangements. Overall, the more cauticls
cholce of “free trade in selected areas" was the most
popular cheice (30%-35%) beth times the gquestions was asked.
In the second instance, the selected free trade was more
popular. Completely free trade (28%-25%) and treaties that
protected gur U.5. interests (25%=-24%), which were the more
extreme free trade/protectionist wviews, were second and
third chcices. The fourth cheice, censolidation of Cenadz
and the U.S. into one market area was the least pcpular
choice (12%=-10%) by a considerable margin.

From these follow up ¢uestiens, the supporters of free
trade were identifiable, Those who chosé to suprort a
special arrangement with Canada and then selected free trade
as the preferred optien and those who opposed a speclal
arrangement with Canada entirely hecause they preferred
evenhandedness toward all nmations represent the core
constituency for free trade. At the same t}me,'free trade
was clearly =seen to be a minority view. A clear majority cof
americans faver establishing a special arrangement with
Canada that includes freer trade in selectad arsas or
treaties that protect U.5. interests. This mederately
protectionist, but favorable to Canada constituency, was an

American perspective that was identifisd in the Business
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.

Leader Survey as well. This may be the key constituent

greup of interest to Canada.
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Question 2,31

Is Canada a nation with whom we should ¢esk specizl economic arrange-
ments te guarantee the U,S.-Canadian partnership?

Total Total
Yes ' 8%% 76%
No 9 13
Other [ 9 A

o 100% 100%

Analveis of Time 1 v, Time 2

BE% - —————— mmream———— > 30% more trade in
special arrangement | .- selected arezas
with Canada e e ¥ 28% completely free
(1st time) trage .
6% special . ma e ————— > 28% more trade in.
arrengEment selacted areas
{2Znd time) e ————————————— ¥ 25% complately
Tres trade
ettt > 9% No Canada not a nation with #whoin we should

sesk special arrangements.
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Question 2.31

Time 1 v. Time 2

Which of the following kinds of special arrangements do you think the

Dnited States should estabtiish with Caradars

T2
Total

T

Total

Compiately free trade 282,
Selected areas 30
Consolidation into one market 1z
Pratect our interests 25
Other 5
100%

Number of Cases {101%)

25%
35
10
ed

Do you feel that the United States should be evénhanded toward all our

trading pariners or do vou fesl that we sHould make special arranae-

ments but not with Canada?

Evenhanded toward all

Make special arrangements, but

not with Canada

Numper of Cases

Totd)

11%
13
190%

- (170}
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When Americans are asked to rate their feelings toward

4. el el Lan Jsnlbla s

Canada, Great Britain, France, Australia and Germany as

raliable and trustworthy allies, zgaln, a clear first tier

e N L

and second tler of nations selected. Canada and Great

: Britain occupy the first tier., The other three naticns
ranked second., All five naticns are viewed as reliakle and
trustwerthy allias ¢f the United States by a majority of

Americans. But in the case of the miljitary score as opposed

Ha Lt LR o,

to thé earlier more genera) ranking in which canada and
é Great Britain ranked first, Canada's average ranking (B.24},

clearly established its lead over Great Britainm (8.0},

In regional terms, Canada is perceived to be the most.

reliable and trustworthy wilitary ally by Americans in every
region except one. The East North Central region ranked

é Canada first and the West North Central region viewed Grest
, Britain first, although these differences are close '
distinetiens. Interestingly, New England, ig selecting
Canada as the most reliable military ally, reversed that
region's view of Canada and Great Britadin in the meore
ganeral terms of "closest friend and ally". In short, the

military dimension as oppased to the dimension of cultural

affinity appears to he a stronger area nf‘pntenti&l suppart

% . in the percepticn of the American people.
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The views of the status groups toward Canada's role as
a reliable and trustworthy military ally alsec refiects a
reversal of the earlier perception of the relative ranking
of Canada and Great Britain. The high income and
intelligentsia groups both selected Canada over Great
Britain. fThis comparison is alse reflected in the
educational segmentation, College gracduates and those with
scme college ranked Canada higher than Great Britzain as a
military ally. This cowmparative ranking was reversed from
the earlier case of the "closest friend and supporter"
question., Thus, the relative ranking of Canada and Great
Britain appears to favor Canada when the comparison is

framed in terws of military alliance.

To put the questions about strongest military friend
and ally in perspective, Americans were asked whether the
alljes of the U.S. provide the right amount of. support for
the United States foreign policy: Few Americans (10%)
strengly agriee that the allles provide thetrighi amount of

suppert. Only a third even somewhat agree that the allies

provide the right amount of support for U.S. foreign policy.

A majority of Americans disagree with the statement that +he
allies provide the right amount of suppert for U.S. foreign

pelicy.
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Americans were asked what image came to mind when they
thought of Canada:. TForty-nine percent of the responses were
that Americans thought of Canada as a friendly neighbor.

The second most fregquent response concerned Canada's natural
rescurces. The friendly neighber and natural resource
images were both cited quite often. ILess freguent respcnsas
eoncerned Canada's role as an ally of the United States and
facts concerning its economic strength. In sum, the image
of Canada neted in the vast majority of cases ceoncerns

general rather than specifig_and soft rather than hard A

e

Al
e
i
n".

characteristics. Canada's importance as a trading pertner

is not a widely noted aspect of Canada's image,
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ﬁls TAELE 3.1

When you think about Canada, what image comes to your mind?

3 of
Merntions

49% Friendly neighbors

@ Friends = Friendly/Friendly peorcle/
Friendship/Strong friends/Our friends/
Goad friendgs

& Neighbors - North nelghbere}Geed n2ighbsrs/
Friendly neightors

© Like America/Similar to United States/
Just like another state/Extension of our
country/Part of the U.5.

¢ Friendly border nation/Close to United -

[:f" Statas

© <Canadians = Good dependable peocpla/
Wonderful people/Solid pecple/Independent
pecpla

© Frénch/¥rench~speaking pecple/French
culture/Lots of French pecple

© Good country - well-crganized countryy
Nice ceuntry

o Teurlemfﬂlee place to vlelthreat'reeere
areas/Place to have a nice time/Vancauver/
Northwest Territory/Hudson Bay/Calgary
anfQuebee

© British/English - strong English culture/
Mostly English-speaking people/Strong
British traditions

& Similar/Similar needs/Cities same as ours/
Somewhat like curselves/Society mueh like
ours
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© Like Canada/Delightful/Love it/ My
honeymocn

¢ Neutral country

37% Natural Resourrces

o Hildernesstakaszreestpen,:nuntry;ﬁreen
landfﬂaterfnauntainsfﬁildlifefFQIEStsxFree
Tivers/Peaceful

¢ Snow/Cold

© Beautiful country/Ezzutiful landscape

© Natural rescurces/Lot of rasources/Resource-
rich naticn/Fuel/Coal/0il/Forests/Water

© Clean - clean air/Cities with clouds

¢ Large country = underpopulated N
0 o Niagara Falls/Vacation resort

¢ Fishing/Hunting/sportsman's paradise

¢ Hockey/Canadian mounties ~ their police

© Nation with unlimited potential ~ frentier/
¥oung natien/Growing

L= Their-flagfﬁaplg leaf

o Skiers/skiing _ .

BY Close ally

¢ Ally - Close ally/Friendly ally/Firm ally/
Canada gives us: support/Close relationship with
us/8trong in aid if needed

@ Helped us with Iranian hostages/Helped during
Iranian erisis

; o i‘E "'I:%l.
'
o

i}
6%}-‘3
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7% Eeconomic strength

o 'Eccnomic strencgth = econemy is stable
o Same economic value as Uhited States
¢ Industry/Manufacturing - good wood/Forestry
preducts/Paper products/Make cars
o .bisciplined country/They are not aggressive
o Farming = wheat
o Trade = We should trade wmore/They have goad
preducts .
@ Canadian money/0ur dollar goes further
6% Gavernmental
o Freedom - free nation/Free world diplomacy/ -
o Equal rights to all/Demeccratic society
. o Independent/Independence - they are self-
supporting/Self-sustaining government
c Interesting form of government - political
problems/Similar political concerns as ours
o Prime Minister/Former Prime Hlnlster Trudeau
© Good scciable programs/Reasconable health

insurance

1% Economic Weakness

i

Economically weak - underdevelcped economically

o Underdeveloped industrially/Not as

industrialized as the U.S.
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Canada's Share of the Defanse Burden

A plurality of 47% cf the American people believe that
Canada does its share to help defend the free world. A much
smaller group (28%) stated that Canada did less than its
share. This encouraging conclusicn.may pe offset by the
fact that more than a f£ifth (22%) of Americans found the
guestion difficult to answer and stated that they did not
¥now. HNonetheless, in every regicn of the country,
Americans clearly felt that Canada dees its share to defend
the free world., In general, states closest to the Canadian
border were strongser in their asserticn that Canada does its
share. When the respeonse of aAmericans is analyzed in term;
O of status groups, it can be seen that acrosﬂs the pboard amcng

all socio=sconcmic groupings Americans are supportive of

Canada's effort to do its share.
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Question 3.7

Bo you feel that Canada does its share to helo defend the free worid

or

does 1t oo Tess than 1ts snare or more than its shara?

Total
Mumber of Cases
Does ts share

Does less than fts
<hara

Does mars than its share

Other

Census Reaions

Can-

Horth-  North adian

ggst  Central South  West Border
100% 100% 1003 100% 1004
{263) (313} (400) (224} (215)
46%, 52% 43% 47% 3%
27 25 28 33 27
5 1 4 4 2
22 22 o 15 2
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Question 3.7

Do you feel that Canada does its share to helo defend the free world
or dees 1t £0 less than its share or more than its share?

Status Groups

High Inteili- Middie Lower

Total Income gentsia Glass End .
e Total 1008 100%  100%  100%  100%
h dumber of Cases (1200} (308) (111} f28l}  (159)
Qoes its share 47% 50% 50% 43% 50%
Does less than its shiare 28 33 27 29 25
Does more than its share 3 3 ra 2 2
Otner 22, 15 21 21 24
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Question 2,8

Do you believe that Canada toddy has as prosperous an econemy as the Uni*ed

Stazes? i
Census Regions
Can-
North- HNerth adian
q. Total _east  Central South  West Border
‘ Total 100% 100% 100% 100% 100% 100%

Number of Cases  (1200)  (263) (313}  {400) (228}  (215)

Yas 40% 35% 44% 43% 373 36
No 43 49 a0 38 47 50
Qther 17 16 16 18 16 14

-
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Canadian Prosperity

Americans are closely divided over whether they believe
that Canada today has as prosperous an economy as the United
States. BA parrow plurality {43% to 40%) believes that
Canada is not as prospersus as the United States. As with
many factual gquestions about Canada, there is a high
proportion of undecided respondents. Across geographic
regions of the country, there is considerable variation. In
the Nertheast and in the West, significantly more Americanrs
believe that Canada is not as prosperous as the United
States. In the North Central regien and in the South,
hewever, Americans beslieve that Canada is as prospercus as'

‘?o the United States.

Recent Fvents in Camadian History

Ameng the more interesting factual questions aboutb
Canada were those concerning the awareness of recent avencs
in Canada. The survey was conducted not lohg after the
electicn of the new government. To the extent that -
awareness of Canada is a rough measirs of American interss®
in policy matters affecting American and Canadian econemic

relatiens, this was important question.
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A sizable majority of Americans stated that they were

not aware of any events that have taken place in Canada

recently that have caused Canada to be in the news [66%).
Nearly one-third of Americans (22%) stdted that they were
aware of such events. This may be a respectable percentage
in teyms of measuring awareness. In a typical political
statewide poll concerning a relatively unkneown Senator, an
awareness level of 25~-35% would represent a low, if net
unsurprising, measure, .Awareness of more prcminen; Amerizan
public figures might be expécted‘to range from d4G-60%.
‘Also, Americarns are not aware of publiec issues concerning
reasonably important events affecting fthelr own lives. 2
year following the breakup of AT & T, for g#ample, half of
. the American péople belieéved that their rvhone company was
still owned by AT & T. These ¢omparative measures are
cffered as a perspective from which to evaluats tha meaning
of the aobkservation that two-thirds of Americans were unaware
of events taking place in Canada recently.

While the conclusion is unsurprising, ihere_shaulq be
ne question that awareness of the new government in Canada
is shared among relatively few American households.
Awareness of events in Canada does vary -among status groups,
however. Those who are awars of recent events in Canada
tend to be the upper end status groups who have been seen to

=y be marginally less faverable to Canada. High income and

-
i
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intelligentsia groups tended to be more aware (28% and 42%)
& than were middle class and lower end groups (24% and 33%).
When the comparison is made among census regions, the
Noertheast and North Central regions were relatively more
aware of events in Canada {383% in both cases) than were ths

Scuthern and Western regions (25% and 23%, respectively).

When those who were aware of current events in Canada
were pressed to give further specifics, 47% of the responses
mentioned the new Prime Minister. In more than a2 fifth of
the cases {22%), economic events were clted. A variety cf
other events that have caused Canada to be in the news wers.
also cited suggesting that of the 32% ¢of the American peaﬁla~

I"'ili who were aware of events causing Canada to be in the news, a
limited number, perhaps only half, focused on the Prime
Minlster's election as an event that made them recall

Canada.
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Question 3,10

Are you aware of any events that have taken place in Cznada recantly
that caused Canads to be in the news?

Status Groups

High  Intelli- Middle Lower

Total Incoma  gentsia Class End
Total . 100% 100%  I1M0%  100%  100% .
0 Number of Cases (1z00) (208} (111) (281} (1%89)
Yes 32% 38z 425 24% 333
No | 66 60 56 75 66
Other 2 1 7 1 2

s
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Are you aware of any events thai have taken place in Canada recantl

Question 3,10.8

caused Lanaca to be in The news:

Total

Humber of Cases
fag

Na

other

Census Regions

_ Can-
North- Nerth adian
Total gast central  South  less Border

1005 100% 1004 100% 100% 100%
{1200}  {263) (313}  (400) {224} (21%)
iz, 38% 38% 25% 29% 40%

65 60 53 7 N 56

2 3 2 2 1 a
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TABLE 3.11
Awareness of Current -Evenis in Canada

¥ of
Mentions

47% New Prime Minister

© Changing prime ministers - new prime ministers
was elected/Electing new prime minister

¢ Election - recent election/National election/
General election/New electicn

© New prime minister/New premier
© Change of government - last election went

conservative/Stand for cunservative upgset of
election

O 22% Economic

o Auto strike - GM strike/UAW strike/Union
atrike/Labor agreement

o Quebec province - wants to break awzy from
Canada/Wants to form their own government

© Fishing laws = fishing treaties canvention/
Fishing rights '

o Strike (unspecified)

o Bilingual controversy - teaching the French
their language

o Lotto

o Curiency evaluation - Canadian below the U.S.
dollar

© Potatre industry underselling U.S.

Fig
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10% Events

¢ Papal visit - visit of Pope
0 Queen's visit - visit from the gqueen

¢ Michael Jackson concert = Jackson visited

7% Trudeal

o Trudeau = Trudeau retired/Prime Minister
Trudezu stepped down

o Trudeau's: divorcsa

4% Environment Mentiecns

o Acid rain - ®laming U.S. for acid razin/ash
peollution falling Canada *

1% Ally Mentions

¢ Taking in draft deodgers/Defectors welcomed with
open arms/Feople leaving U.S. and geoing to
Canada for asylum
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’?ﬁ, When Americans were reminded that a Prime Minister haﬁ
‘I@ recently heen elected and that a new government had come
inte office, a narrow plurality believed that the change
would not matter to the United States (34% to 29%).
Interestingly, more than a third (35%) were undecided about
the effect that the change in gevernment was likely to have.
Across the census regions, a plurality in each case believed
that the election of the Prime Minister would not matter +no

the United States.

In the case of those states sharing a border with
Canada, the narrow plurality was raversed and a larger share
of Americans believed that the effect of the Prime h

O Minister's election would be positive ({34% to 20%).
Examining percaptions across status groups shows that amsng
high income Americans a narrow plurality believed that the
result would be pesitive. 1In all other cases, most kelieved
that the change in government weould not matter to the United
States. As in each of the cuestions cencerning the new
Prime Minister, a sizable number of Americans wére.undecidei
about the potential significance to them of future

directions of the new government.

When those Americans (29%) who believed that the
election of the Prime Minister and the change in government

would be positive were asked why they believe this toc be the
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L

case, a slzable percentage (48%) of the responses concerned
o the general feeling that the two nations had close relations
and a similar outlook. A cuarter of the responses contained
a2 specific reference to conservative government or the new
Prime Minister himself. ¥Yew Americans believed that the
election weuld have a negative consegquence for the United

tates.
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AS you may {also) recall,

Question 3,12

Canade recently elected a new Prime Minister ang

a new governmert has ceme into ofiice.

Do _you feet that

this chanie witl

be pasitive or necative from the perspective of tne Uniieg States or do 4ou

belteve £hat % will not matier to the U.S.7

Total

Total 100%
Number of Cases (1200)
Positive 23%

Will not mat*ter

to U.S, 34
Negatiwve 2
Other 15

Census Regions

, Lan- N
Nerth- MNorth adian
east  Central Sauth  West Border
100% 100% 100% 100% 1003
(263)  (313) (400} {224}  (215)
3% 28%. 30% 28% 345
33 32 33 35. 26
2 2 1 2 2
25 37 £ 34 3%
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Question 3,12

As vou mzy {also} recall,. Canada recently efected a new Prime Minister and

a new government has come 1nto office. [g you feel that this chande will

be positive or negative from the perspective of the Unitecd States or 4o vou

believe that it wili noi matter to the U.5.7

Status Groups

High  Intelli- Middle Lower

Total Income gentsia Clasgs End
Tata] 100% 100%  100%  100%  100%
Number of Cases (1200}  (308) (111} (281} (15%)
Positive 29% 33% 29% 28% 28%
Will not matter to U.S. 34 31 32 34 36
Negative 2 c 4 1 X Z
Other 35 34 36. 27 34
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Puesticon 2.12

A5 you may {also)] recall, Canads recently glected a new Prime

Minister and a new governrent has come into office._ Do vou feel
that this change will be positive oF negative frem the ersrettive
of the United Statec or do vou believe fthat 1= will not matter *c
the B.5.7

Numker Will not
of matter }
cral Cases Positive o U.s5, Kegative Drher

. Total 100%  (1200) 29% 34% 2% "35%
"O Pacific 100% (162) 28% 384 2% 2%
Mountain 100% { 62) 27% 31% 3% I%%
East North
Cantral 100% (223 29% 34% 2% 1E%
West North. ‘ N
Central 100% ( 80} 27% 29% 2% . 42%
Deep SZouth 100% (205) 1% 2% 1% 35%
Border 100% ( 92) 25% isy 1% 38%
Mid-
Atlantic 1600% (199) 29% 38%. 2% 32%
New _ -
Ergland 100% (68) 37% 7% 26%
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‘ TAELE 3.13 . _
. Positive Reading of the New Prime Minister
% eof
Menticons
48% Similar/Close ralations
¢ Gocd relations with Canada/Better
relations/They work closer with the U.S5./They
want cleser ties with the U,S./Help each other
© Just a feeling/I am an optimist/Chance is
usually for the betier
¢ Closely related to American thinking/Same ideas
as U.S./Their beliefs ere like ours/Policies
are more consistent/Their government will be
more agreeable with. our policies/Sentiments
cleosely aligned with ours X
ke o Would be in our best interests/Positive impact
k . =
Q on the U.S5.

o They are close by/We are neighbors/Close
neighbors/Next door neighbors

25% Conservative Government
o New Prime Minister is coﬁse*vat4vefya
conservative like Reagan/Both men are
conservative

o Prime Minister has same beliefs as Reagan/Prirme
Minister's policies cecincide with Reazan's

© He's pre~U.S./Pro-U.S. attitude/Pro-
American/Fositive attitude toward U.E.

© Néw Prime Mi.ister/Change in Prime Ministers
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4% Not Trudeau

© Trudesu wasn't aggressive/Trudeau didn't have
the power

© Improve economy

& Will establish better trade



TABLE 2,13 |
Negative Reading of the New Prime Minister

X pf
Mentions

25% Prime ¥Minister Menticns
© Less faverable than with Trudeau

o Prime Minister deesn't know what he's doing

15% Corporate/Econcmic Mentions
o Support of American pelicies is limited

¢ Corporate interests may be hurt

i
[
4
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Americans were asked about the relative size of the
Canadian-U.8. economic relationship. A sizable majority of
Americans believe that cCanada is an average market for U.S.
goods and services as compared with the nations of western
Europe (62%). Only a fifth of Americans believe that Canada
is a major market (20%), while others are undecided ox
believe that it is a minor market. This perception differs
somewhat across the geographical regions of the country as
only 54% of New Englanders believe that Canada is an average
market as compared with European nations. But nearly two-
thirds of those in the North Central region (64%), the scuéh
(63%), and the West (62%) believe that Canada is an average

market,
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Questicn 4.1

Do you believe that Canada iz a mejor market for U.5. 00ods and services as

compared with sav, the nations of western Europe, £anada 15 a mingr marsel,

or Canada is apout averzde in impartance?

Census Redions

Can-

Morth=- North adian

Total past Gentral South West Border

Tots] 100%  100%  100% 100% 100% 1N0%
Number af (ases {1200} (263}  {313) (400}  (224) (215)
Major merket 20% 23% 18% 18% 20% 2B%
Avérage , &z 5d 64 £5 62 57
Miror market 11 13 12 10 10 11

Jther 7 10 6 A 8

T
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Political Criticism

Americans are not gverly sensitive to criticism from
Canada. A significant majority of Americans (€5% to 15%)
helieve that when the Canadians complain about acid rain or
fishing rights or foreign investments that they are acting
reascnably from their point of view. This viewpoint is even:
mere strongly held by high income and intelligemtsia (70%
and 77%, respectively) and nearly that strongly held {68%)
by middle clasgs Awmericans. Only the lower end Zmericans
have a bare majority that believe that Canada is acting
reasonakly (52%). But, even low income are more supportive
than critical of political and pelicy criticisms Emanatinﬁ

from Canada.

A series of questions ccncerning Canadian trade and
investment practices were asked to further assess public
attitudes toward Canada from a political perspective. These
questions were selected to establish a comparison with:elite
attitudes that had been investigated in thé‘earlier Market
Opinicn Research Business Lzaders Survey. 1In genﬁral,t
Americans tended to disagree with the statement that Canada .
practicas unfajir trade by dumping low cost products into the
U.5. market and disagreed with the notion that imports from
Canada take Jobs away from U.S. workers. While disagreeing

that the economic threat of Canadian competition is serious,.
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Americans supported the noticn that without the Canadian
market many American jobks weould be lost. The nction that
Canada is an important and reliable source of energy
supplies for the TUnited States was also accepted by a
majority of Americans. Thus, Americans currently appear to
support the peositive elements of Canadian ecenozic relations
with the United States and to downplay the potertial.

necative aspects.

When asked whether they agreed with the statement that
Canadians are basically socialist-leaning, a clsar plurality
disagreed, although the di#isinns were not as ¢lear cut on

this political, rather than an economically-orisnted

gquestion. In the earlier business leaders survey, the

business leadership alse disayreed with the characterization

of Canada as a socialist-leaning country. Hencs, whiie
American criticism of earlier Canadian governme>ts may havs
used such epithets, the commen U.5., perception does nct seem
to have assoclated these views with their image of canadea.
‘Finally, a kottom line question relating tc Americar
CONCErNs over tanadian—ﬁmerican economic relatichs was
whether Americans believed that there is teo much Canadizn
investment in the U.S. Nearly twc-thiras of the American
pecple belleve that there is net tee much investment., Very

small numbers of Americans (5% on average) believe that
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there 1s too much investment. This perception that Canadian
investment is not tus high is shared across ail political

regions of the nation.
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Folitical Criticism

Americans are not overly sensitive to criticism from
Canada. A significant majority of Americans (65% to 19%)
believe that when the Canadians complain about acid rain or
fishing rights or foreign investments that they are acting

reasonably from their polnt of view. This viewpcint is even

more strongly held by high income and intelligentsia (70%

and 77%, respectively) and nearly that strongly held (68%)
by middle class Americans. Only the lower end Americans
have a bare majority that believe that Canada is acting
reaseonakbly. (32%). But, even low Income are more supportive
than critical of political and policy criticisms emanating

from Canada,

A series of gquestions concerning Canadian trade and
investment practices were asked to further assess public
attitudes toward Canada from a pelitical perspective. Thess
questions were selected to establish a comparison with elite
attitudes that had been investigated in thé.earlier Markat
¢pinion Research Business Leaders Survey. In general,
Americans tended to disagree with the statement that Canada
practices unfair trade hy dumping low cost products intc the
U.5. market and disagreed with tha nction that imperts from.
Canada take jobs away from U.S. workers. While disagreeing

that the econcmic threat of Canadian competition 1s serious,
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Americans supported the notiom that without the Canadian

market many American jobs would be lost. The notion that
Canada is an important and reliable source of energy K
supplies=fnr the United States was also accepted by a
majority of Americans. Thus, Americans currently appear to
support the positive elements of Canadian economic relations
with the United States and to downplay the potential
negative aspects.

When asked whether they agreed with the statement that
Canadians?a;etbésiaally sccialist-leaning, a clear plurality
disagreed, although the divisions were not as clear cut on
this pelitjcal, rather than an economically-oriented ~
question. In the earlier business leaders survey, the
business lzadership also disagreed with the characterizatizsn
of Canada as a socialist-leaning country. Hence, whiile
Amgrican €riticism of earlier Canadian governments may. have
used such epithets, the commen U.S. perception does not seem

to have associated these views with their image. of Canada.

L

Finally, & kottom line question relating to American
concerns over cCanadian-American econcmic relations was
whether Americans believed that there is too much Canadian
investment in the U.S. HNearly twa—thirﬁs of the American
pecple believe that there is not too much investment. Very

jiii . small numbers of Americans {9% on average) believe that
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there is too much investment. This perception that cCanadian

investment is not toc high is shared across -all political

regions of the nation.

RIS B = L E L

e
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Question 4.2

Do yeu believe that when the Canadians complain about acid rain cr
fishinc rights or foreign investments that , , .

Status Groups

High  Intelli- Middle Lower

Total Income gentsia Class End
| Total 1003 100% 1003  100%  100% )
0 Number of Cases {1200) (308} {111} (281}  (153)
Canadd is acting reas-
onably from their _ '
paint of view 65% 0% 7% 8% S2%
Canadz is blaming the
United States for
their own problems 14 17 14 19 0
. Other 16 - 14 10 13 e
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Question 4.3

Attitudes Toward Canada Summary

Canada practices unfair trade
by dumping low cost products
into the .5, market.

Without the Canadian market, many
American jobs would be lost.

Imports from Canada take Jobs away
from U.S. workers,

Candda is an important and reliable
source of energy supply for the
Unitsed States.

The prabiem with the Canadians is
that they are basically socialist
leaning,

Aaree Meutral  [isgcres
17% 2% S54%
5l 2 33
32 2 53
55 2 24
2t 3. T4k
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Miestion 4. A

Do you think that there is teo much Canmadian investment in_the 1,S.?

Political Reqions

East West
North Narth Neep Mid- New
Total Pacific Mountain Central Central  Soith Barder AtTantic England
Total 100% 100% 100% 100 100% 100% 100% 1007, 100%
Rumber of Cases {1200) [162) { 62) (223} { 90) (305) { 92) {199) { 68)
Yes 9% 0% 13% % i3 11% 15% 6% A%,
Mo [AA] 67 £2 69 61t 61 59 4y 74

Other [75] 23 24 25 12 28 26 24 22

+
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TAELE 4.14
Descripticn of Commercials or Ads Seen Recently

¥ of
Mentiens

68% TOURISM

¢ Tourism/Tour groups/Tours/Travel for
vacaticn/Vacaticening

¢ Vacation ads fer tourists/Travel commercials/
Tourist ads

© Vacation in Carada/Vacation in Manitcbay
Terocnte/Quebeac

© Visit Canada/Come see Canada/Promcting the
country

@ Beautiful terrainFWilﬁlife'and beautiful -
country/Waeds/Mountains

o Inviting tourists to wvisit Canada/Telling
tourists te come visit Canada

¢ Send for vacation brochuyres/Travel
brochures/Travel Magazine

o Promoting tourism in Montreal/Travel to
Montreal/Vacation in Montreal

© Vacation spots/vacation areas

-

¢ Canada hot spots/Tourist attractions

11% Specific Lecation

© Sperting acdtivities = Skiing trips/Hunting/

Fishing
o Come see Ontarie/Visit Ontario/Vacation in
Ontario
" © Niagara Falls

3

Sno W
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0 6% Product Ydentificatieon

© Beer ads/Beer commercials
c Restaurant ads/fcod ccmmercials

© Canada Dry Gingsr Ale

Electien

Media

¢ The election in Canada/The electicn

{* = Percent less than .5)

1
1]
H.
5%
_ *
;
.-;
;
]
;
;r;
i
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Canadian Advertising and Tourism

When asked whether they recalled seeing any Canadian
advertising, 37% of the American pecple recalled having sesen
advertising from Canada. Nearly half of the ads that were

recalled were tourist-related.

Tourism is an impertant part of U.5. perceptions of
Canada. More than half {55%}-nf all Americans have visitad
Canada. Most (91%) of these visits were largely for
perscnal reasans,*mﬁny ©f them took place longer thapm three
¥ears age. Thirty-eight percent of the American peopl

stated that they know cor are friends with Canadians,

Conclusions, & Final Note

In conclusion, the factual profile of American
understanding of Canada denotes only a mederate
understancéing of the factual circumstances of tha Caradian
e@conomic situation or UV.S.-Canadian relations. Yet, WaIT
feelings and high tolerance of Canadian naticnal intentions
Frevail. The limited factual understanding is not being
offset by a particularly high degree of contact or an
awareness of recent events, Establishment of a deeper
understanding might serve as a basis for a network of

= Suppert for Canada in case such support was needed in a
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political, eccnomic or diplomatic context. Among status
groups within the Uriited States, those groups that on margin
were most supportive of Canadian interests, the lower end,
were also those most likely to support protectionist
actions, This fundamental orientation of Canada's
constituency may be one of the most sericus hidden threats
in the Canadian-American relationship. Witheout a greatasr
lavel of understanding of the impertance of the Canadian-~
U.S. economic relationship ameny the Canadian constituency,
problems that appear today to be minor could become
exaggerated. Canada's economic interests in U.S.-Canadian
relations are guite substantial and, at present, this high
stake 1s beinyg wagered on a general pool of good feeling but

linmited hard core support.
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rné? Thus, while it is important in itself that Americans

?qli gave Canada the highest score as the closest friend ard
military ally, Americans nonetheless do not feel that the
allies of the U,5. support of American foreign policy

interests.
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The Chatracter of
American Protectianism

A final note should be made of the study's firndings
with respect te fres trade and protectionist views, Three
further questicns were asked to identify divisions in
American. ¢pinion with respect to internaticnal trade.
First, Americans were asked wkether they supported the
argument that international trade offars competition that

. forces Amerizan business to improve their products, 3
mzjority (60%-31%) supports this consumerist viéwp:int.
Yet, because of the size of tha minority ocppasing this view,
it can be seen that this is one of the core guestions

“" dividing American attitudes.

Second, a majerity disagreed with the statement that
Americans should purchase only American-made products {61%-
32%). Seemingly, this answer, while acgain demcnstrating
strang divisions, showed a rejection of protecticnist
senfiment. But in a third cuestion, a strong méjnrity {e7%
to 25%) agreed with the statement that America should cc

more to protect its companies agzinst foreign competiticn,

Clearly, there is increas.ny support for the
protectionist, as opposed to free trade, view when the

notion of government action is introduced. Even more
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impertant, the demonstrakle support for protectionist action
would appear to be stronger when policy choices are posed in
abstract terms. Government action and American protection

are supported. Specific programs and their consequences may

not he,

PRI TS
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Questfon 5.1

Let me reac you a series of statements and tell me whether you aoree
or disdgree with these statements.

Neither
Agree Nor
Aures Disagres [Disagres  Qthar

We sheuld ailow foreign
imports into the U.5,
because the gcompetititon
forces American indusiry
to improve their
preducts, 60% 4% 1% 43

Americans should purchase

. only American-made pro-

‘0 ducts even if they cost

more than foreign '
products, ' 32 ) 61 3

America should do more to
protect fts companies
against foreign compe-
tition &7 4 25

=

The United States government
should do more to protect
against envirpnmental
danage even 1f this means
that some business inter-
ests may be hurt in the
Pracess. 79 4 12 .5

Do you agree or disagree
that the U,5, government
should do ‘more than it
does now to protect
against unfair trade?
Would that be strongly
{agree/disagree} or just
somewhat [agree/
disagree)? 7& - 18 10



MARKET OCINION RESEARCH

In this light, the lack of awarensss of 2mericans about
G Canada and its economic importance ¢larifies the character
ef the protectionist threat to Canadiarn economic interests.
Canada's streongest supporters are drawn from the same groups
that support protecticnism in general. Thus, it is
impertant to consider what this group and other Ameérican
audiences know about Canada. The final section of the study

focused upon the prefile of American knowledge about Canada.
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SECTION IX:

FACTUAL BACKGROUND
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Thea Imace of Canada

americans were asked what image came to mind when they
thought of Canada. Forty-nine percent of the responses were
that Americans thought of Canada as a friendly neighbor.
The second most frequent responsa concerned Canada's natural
resources. The friendly neighber and natural resource
images were both cited quite often. Less freguent responsss
concerned Canada's role as an ally of the United states and
facts concerning its economic strength. In sum, the Iimage
of Canada noted in the wvast majority of cases concerns
general rather than spacific and seft rather than hard »
f‘.’ characteristics. Canada's importance as a trading partner

is not a widely noted aspect of Canada's image.
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TABLE 3.1 |
When you think abeout Canada, what image comes to your mind?

¥ of
Mentions

49% Friendly neighbors

o Friends - Friendly/Friendly people/
Friendship/Strong friends/Our friends/
Good friends

¢ Neighhors = Neorth neichbors/Gosd neighbeors/
Friendly neighbors

o Like America/Similar to United States/
Just like ‘ancther state/Extensicn of our
country/Part of the U.S. .

"

¢ Friendly border nation/Close to United

Q{ States
' ¢ Canadians - Good dependable pecple/
Wonderful peoprle/Sclid pecple/Independent

pecple

© French/French-speaking people/French
culture/Lots of French people

0 Good country - well-crganized country/
Hice country o

o Tourism/Nice place to vigit/Great resort
areas/Place to have a hice time/Vancouver/
Northwest Territory/Hudson Bay/Calgary
Bay/Quebec

o British/English ~ strong English culture/
Mostly English-epeaking pecple/Strong
British traditions

o Similar/Similar needs/Cities same as ours/
Somewhat like ourselves/Society much like
ours
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© Like Canada/Delightful/Love it/My
honeymoon

o Neutral country

37% Hatural Resouroes

© Wilderness/Lakes/Trees/Open country/Grsen
land/Water/Mountains/Wildlife/Forests/Free
rivers/Peaceful

o  Snow/Cold

o Zeautiful country/Beautiful landzcape

o Natural resources/Lot of resources/Resource-
rich nation/Fuel/Coal/0il/Foreésts/Water

© Clean - clean air/cities with clouds

o Large country - underpopulated

¢ Niagara Falls/Vacation resort

o Fishing/Hunting/sportsman's paradise

© Hockey/Canadian mounties =~ their police

© Natien with unlimited potential = frontier/
Young nation/Growing

© Their flag/Maple leaf

o Skiers/Skiing _ .

E% Close ally

o Ally - Close ally/Friendly ally/Firm ally/
Canada gives us zupport/Close relationship with
us/Strong in aid if needed

0 Helped us with Iranian hostages/Halped during
Iranian crisis



T te e eRTESORE te e M ot Bl T Rasle come e mARR - T Gl mnaffp t e TR

MARKET OPINION RESEARCH

7% Economic strencth

=)

o

Economic strength - economy is stable
Sane economic value as TUnited States

Industry/Manufacturing - good wood/Forestry
products/Paper products/Make cars

Disciplined country/They are not aggressive
Farming - wheat

Trade - We should trade more/Thay have good
products

Canadian money/0ur dollar goes further

6% Governmental

=]

Freedom - free nation/Free world diplomacy/ °
Equal rights to all/Democratic society

Indepandent/Independencg = they are self-
supporting/Self-sustaining government

Interesting form of government - political

problems/Similar political cencerns as ours

Prime Minister/Former Prime Minister Trudeau
Good sociable programs/Reasonable health
insurance

"

1% Economic Weakness

O

o

Economically weak - underdeveloped -ecenomically

Underdeveloped industrially/Not as
industrialized as the U.5s.
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Canada's Share ¢f the Defense Burden

ﬁ plurality of 47% of the American paeople bellisve that
Canada does its share to help defend the fres world. 2 much
- smaller group (28%) stated that Canada did less than its
share. This encouraging conclusion may be offset by the
fact that mare than a fifth (22%) of Americans found the
gquestion difficult to answer and stated that they did not
know. Nonetheless, in every region of the country,
Americans c¢learly felt that Canada does its share to defend
the free world., In general, states closest to the Canadian
border were stronger in their assertion that Canada does iFE
P Share. When the response of Americans is analyzed in terms
A"’ of status groups, it can be seen that across the board amcng
all socioc-economic groupings Americans are supportive of

Canada's effort to do its share.
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Question 3.7

Do vou fesl that Canada does its share ta help defend the fres wor
does it do Tess than iws share or more ihan its share?

Censys Regians

. Car
L . : North-  Nerih ‘ adisz
. ( Total mast Central South West  Borg
Tetal 100% 100% 100% 100%, 100% i0c
Number of Cases {IEDH) (263} {313} {490) {222) (218
Does its share 47% 46% 523 433 47% 57
foes Tess than its
share : 28 27 - 25 28 33 z:
Poes ﬁore than §it3 share 3 ) « 1 4 & :
Other 22 22 22 _2b 1E e
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Question 3.7

Do you feel that Canada does its share to help defend the frae W

ar does 1t do less than its share or more than 1ts share?

Status Groups

High  Intelli- Middle Lower
Total Income gentsia Class End

{ ) ( Total 1005 100%  100%  100%  10%%
Number of Cases (1200)  (30B)  (111) {281)  (158)
Does its share . 47% 50% 50% 48% E0%
Does less than its share 28 33 27 29 25
boes more than its share 3 3 2 2 . ?

Other : 22 15 21 21 24

T -
b
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Question 3.8

Do you belisve that Canada today has as prosperous an economy 2< the United

States?
Census Regions
) Can-
North- North adizan
Total _east Central Soguth West Barder
Total 100% 100% 100% 100% 100% 100%
Number of Cases (1200}  (283)  (313) (400) (224) [215)
fes 40% 35% 33%. 43% 37y, 36%
Ko 43 49 40 33 47 50
Qther 17 16 16 18 I 14
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Canadiag Prosperity

Americans are closely divided over whether they believe -
that Canada today has as prosperous an economy as the United
States. A narrow plurality (43% to 40%) believes that
Canada is not as prosperocus as the United States. Aas with
many factual gquestieons about Canada, there is a high
proportion of undscided réespondents. Across geographic
regions of the country, there is considerable variation. In
the Mortheast and in the Wast, significantly more Zmericans
believe that Canada is not as prospersus as the ﬁﬁited
States. In the North Central region and in the South,
howaveYy, Americans belleve that Canada is as Prospercus ask

L ;
| 0 the United States.

Recent Fvents in Canadian History

“Among the more interesting factual guestions about
Canads were those concerning the awareness of recent events
in Canada. The survey waé conducted not 1an after tha
election of the new government. To the extent that
| awareness of Canada is a rough measure of American interest
| in policy matters affecting American and Canadian economic

] relations, this was important gquestion,
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A sizable majority of Americans stated that they were

not aware of any events that have taken place in ‘Canada
recently that -have caused Canada to be in the news [BE%) .
Nearly one-third of Americans (32%) stated that they were
aware of such events. Thls may be a respectable percentags
in terms of measuring awareness, In a typical peolitiecal
statewide poll concerning a relatively unknown Senator, an
avareness level of 25-35% would represent a low, if not
unsurprising, measure., Awareness of nore prominent American
public figures might be expected to range from 40-60%.
dlso, Americans are neot aware of public issues concerning
reasonably important events affecting their own lives. A

N
e { year follewing the breakup of AT & T, for examplé, half of
f’ . the American people believed that their phone company was
gtill owned by AT & T. These comparative measures are
offered 2s a persrective from which fo evaluate the meaning
of the ohservation that twe-thirds of Americans were unaware

ef events taking place in Canada recently.

e While the conclusicon is unshéﬁrising, there sheould bhe
no guestion that awareness of the new government in Canada
is shared among relatively few American households.
Awareness of events in Canada does vary among status groups,
however. Those who are aware of recent svents in Canada
tend to be the upper end status groups who have been seen to

- be marginally less faverabkle to Canada, High Iincome and
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intelligentsia groups tended to be more aware (38% and 42%)

thath were middle class and lower end groups (24% and 33%).
When fhe~cnmparisnn is made among cansus regions, the
Northeast and North Central regions were relatively more
aware of events in Canada (38% in both cases) than were the

Southern and Western regions (25% and 29%, respectively).

wWhen theose whe ware aware of current events in Canada
weTe prassed to give furtherﬁspecifics, 47% of the responses
mentioned the new Prime Minister. In mores than a f£ifth of
the cases (22%), economic events were cited. 2 variety of
other events that have caused Canada to be in the news were.
.
g also cited suggesting that of the 32% of the American pecple
| VO who were aware of events causing Canada to be in the news, a
limited number, perhaps only half, focused on the Prime
Minister's election as an event that made them recall

Canadsa.
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Question 3,10

fre you awsre of any events that have taken place in Capzda recently
that caiused Canads to be in the news?

Status Groups

High Intelli- Middle Lower
Tatal  Income' gentsia Class End

Total 100% 1005 1nex  100%  ioo% .
Number of Cases (12007 {308} {111)  (281) {159}

Yes 2% 5% 424 24% 33%

Mo 66 80 56 75 66

Dther 7 1 2 1 i
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Question 3.10.B

Are vou awzre of any events that have taken ptace in Canada recently that
caused Canada to be in the news?

Census Reagions

Can-
i Mofth« North adian
O Total _east Central South West Border

Tatz] 100% 100% 1003 100% 1005 100
Number of Cases v1200) {263}  (313)  (400) (229) (215}
tes 2% 8% 8% 25% 29%  dox
No BE &9 59 73 71 5

Other 2 3 5 2 14
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TAELE 3.11
Awareness of

¥ of
Mentions

47% New Prim

0.

'o l 22% Econamic

o

Current Events in Canada

e Minister

Changing prime ministers - new prime minister:
was elected/Electing new prime minister

Election - recent election/National electian/
General election/New election

New prime minister/New premier
Change of govermnment - last election went

conservative/Stand for conservative upset of
election

Auto strike - GM strike/UAW strike/Union
strike/Labor agreement

Quebec province - wants ta break away from
Canada/Wants to form their own government

Fishing laws - fishing treaties canﬁenticnf

Fishing rights

Strike (unspecified} -

Bilingual controversy = teaching the French

their language
Lotto

Currency evaluation - Canadian below the U.S.
dollar R

Potato industry underselling U.S.
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10%

7%

4%

1%

Events
e Papal wvisit - visit of Pope
© Queen's visit - visit from the gueen

@ Michael Jackson concert - Jackson visited

Trudsan

© Trudeau - Trudeau retired/Prime Minister
Trudeay stepped down

o Trudeauvls divoeree

Environment Mentions

© Acid rain - blaming U,s. for acid rain/ash
pollution falling Canada

Ally Mentions

© Taking in draft dodgers/Defectors welcomed with

open arms/Pecple leaving U.s. and going to
Canada for asylum )
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When Americans were reminded that a Prime Minister had
recently besen elected and that a new government had come
into &ffice, a narrow plurality believed that the change.
would not matter to the United States {34% to 29%}).
Interestingly, more than a third (35%) were undecided about
the effect that the change in government was likely to have.
Across the census regions, a plurality in each case believed
that the election of the Prime Minister would not mabter to

the United States.

In the case of these states sharing a border with
Canada, the narrow plurality was reversed and a larger share
of Americans believed that the effect of the Prime )
Minister's electicn would be positive (34% to 29%).
Examining perceptions across status groups shows that amoeng
high incomarAmeriaans a nafrow_plurality believed that the
result would be positive. 1In all other cases, most believed
that the change ip government would not matter to the United
States. As in eacl of the gquestions concerning the new
Prime Minister, a sizable number of imEriﬂéﬁs were undgcided
akout the potential significance to them of future

girections of the new government.

When those Awericans (29%) who believed that the
election of the Frime Minister and the change in government

would be pesitive were asked why they believe this to be the

il L

Aty f-1
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case, a sizable percentage (48%) of the respeonses concarned
Q the general feeling that the two nations had close relaticns
and a similar outlock. A quarter of the responses con_tai«ﬁed
a specific reference to conservative government or the naw
Prime Minister himself, Few Americans believed that the
election would have a negative consequence for the United

States.
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Question 3,12

As you may (also] recall, Canada recently eiected a new Frime Minister an
. 8 _New agvernment has come intc ofiice, 00 you fesl that this change wil
. ‘te pasitive or negative from the perspactive of tne United States or go YT
pelisve that tt will notl matter to the U.s.?

Census Regions

_ *Can-

. { Borth- MNorth adian
o ] . Total  east  Central South  West  Border
Tota] 100% 1002 1004 100% 100% 100%

. Humber of Cases (1200) (263}  (313) (400} fzzay  (215)

Positive 29% 1% 285 0% 28% 33y

Will not matier _ , '
te U,S, 34 18 32 33 6 24

Negative 2 2 2 71 2 2

e Other a5 29 37 35 34 33
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Question 3,12

As vou may {also) recail, Canada recently alected a new Prime Minicter and
a riew government has ¢ome 1ntp office. (o you feel that this change wili

be positive or negative from the perspective of the United States or 4o VoL
baijeve that it will nol matter to the U.5.7

Status Groups

o High Intelli- Middle Lower
Total Income gentsia (lass End

Tetal 100% 100% 100%.  100% 100%

Numbar of Cases {1200} (308} (111} {281} ({159

Positive 29% 333 29% 28, 28%

Will not matter to U.5. 34 | 32 34 7 16

Hegative 2 Z 4 I . 2

"

Other 35 34 3f 27 34
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guestion 3.12

ol ma recall, Canada recently elected a new Prime

HlnlstE? and a2 new gavernment has come into office. Do you _fFesi

that this changs will be peositive or negative from the verspective
of the United Statés pr do you believe that it will neot mattar teo

thke ©.8.7
Numbier Will neot
of matier
Total Cases Positive to U.5, Hegative Other
{ Total i00% (1200} 29% 34% 2% 35%
Q Pacific 100% {162} 28% 38% 2% 32%
Meuntain 100% [ &62) 27% 31% 3% 3ot
East NHarth
Central 100% fa23) 29% 45 2 356%
West North
Central 100% { 20) 27% 29% 2% 422
Deep South 100% (305) 3l 2% « 1% 35%
Border 100% { 92) 25% 3E% 1% ) igs
Mid- _ .
Atlantic 1003 {152) 29% JER 2% 324
Hew

England 100% {6B) 7% 37% 26%




MARKET OPINION RESLARCH

TABLE 3.13

Positive Reading of the New Prime Minister

48% Similar/Cloese relations

¥ of
Mentions
-
o
o
o
o

Geod relations with Canada/Better
relations/Thev work closer with the U.S./They
want closer ties with the U.S./Eelp each other

Just a feeling/T am an cptimist/Change is
usually for the bstter :

Clesely related to American thinking/Same ideas
as U.S./Their beliefs are like ours/Pclicies
are more consistent/Their government will be
more agreeable with our pelicies/Sentiments
closely aligned with ours .

Would be in our best interests/Positive impact
on the U.S5,

They are close by/We are neighbors/Close
neighbors/Next door neighbors

25% Conservative Government

o

New Prime Minister is conservative/More
conservative like Reagan/Beth men are
conservative :,

Prime Minister has same beliefs as Reagan,/Prime
Minister's policies coinscide with Reagan's

He's pro-U.s./Pro-U.s, attitude/Pro-
American/Positive attitude toward U.S.

New Prime Minister/Change in Prime Ministerc

B ey TR L b B TSR S L N
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43 Not Trudeau

o Trudeau wasn't aggressive/Trudeau didn't have
the power

o Improve ecohomy

o Will establish better trade
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TABLE 3.13 o
Negative Reading of the New Prime Minister

% of
Mentions

25% Prime Minister Menticns
© Less favorable than with Trudeay

© Prime Minister deesn't know what he's deing

15% Corpeorate/Economic Mentions
¢ Support of American policies is limited

© Corporate interests may be hurt

-
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Relative 8ize of the Canadian Market

imericans ware asKed about the relative size of the
Canadian-U.5. economic reiationship. A sizable majority of
Americans believe that Canada is an average market for U.s.
goods and services as compared with the nations of western
Eurcpe (62%)., oOnly a fifth of Americans believe that Canada
iz a major market (20%), while others are undecided or
pelieve that it is a minor market. <This vrerception differs
somewhat across the geographical regions of the country as
anly 54% of New Englanders believe that Canada is an average
market as gompared with European nations. But nearly two-
thirds of those in the North Central region (64%), the Scu;h
{65%), and the West (62%) believe that Canada is an average

markest.
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Questiun 4.1

Bc you pelieve that Canada is a major market for U,S, doode and servites as

compared with sav, the nations of western Furope, Canaga 15 & minor market,
or Canada T8 ahout averaoe in Ymportance?

Lensus Reqians

Can-

Worth- HNarth adian
’ Tota]l _east Central South West Border
Total 100% 100% 100% 100% 10a0% 100%

Number of Cases (1200)  {2683) (313} (400} (224}  (215)

Major market 20% 23% 18% 13% IS 26%

Average ) B2 54 G4 65 B2 57

Minor merket 11 13 12 10 10 CIL

Other 7 10 & . 7 3 B

L]
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Political Criticism

Aﬁericans are not overly sensitive teo critieism from
Canada. A significant majority of Americans (65% to 19%)
belleve that when the Canadians complain akout acid rain or
fishing rights or foreign investments that they are acting
reasonably from their point of view. This viewpoint is even
mere strengly held by high income and intelligentsia (?D%
and 77%, respectively) and nearly that strohgly helid {68%}
by middle class Americans. Cnly the lower end Americans
have a bare majority that believe that Canada is acting
reasonably (52%}. But, even low ilncome are mara supportiv%
than critical of political and policy criticisms emanating

from Canada.

A series of questions concerning Canadian trade and
investment practicas were asked ta further assess public
attitudes toward Canada from a pelitical perspective. These
questions were selected to establish a compariscn with elita
attitude; that had been investigated in tharéarlier'Market
Opinion Research Buginess Leaders Survey. In general,'

Americans tended to disagres with the statement that Canads

practices unfair trade by dumping low cost products: into the

U.5. market and disagreed with the notion that imports from
Canada take jobs away from U.S. workers, While disagreeing

that the economic threat of Canadian competition is sericus,
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americans supported the notion that without the Canadian
market many American jobs would be lost. The notion that
Canada is an important and reliakle source of energy
supplies for the United States was also accepted by a
majority of Americarns. Thus, Americans currently appear t:
support the positive elements of Canadian economiec relatior
with the United States and to downplay the potential

negative aspects.

When asked whether they agreed with £he statement tha:
Canadians are basically socialist-leaning, a clear pluralii
disagreed, although the divisions were not as clear cut on
this politibal; rather than an e:oncmically4nri;ntéd
quastion. In the earlier businass leaders survey, the
business leadership alsc disagreed with the characterizatic
of Canada as a soclalist-leaning country. Hence, while
Emerican criticism of earlier Canadian govermments may hav:

used such epithets, the commen U.S, percsartion does not se:

to have associated these views with'yheir image of Canada.

Finally, a bottocm line question relatirig to american
concarns cverACanadiaﬂ—ﬁmerican econonic relations was
whether Americans believed that there is too much Canadian
investment in the U.8. Nearly twoa=thirds of the American
people believe that thare is not too much investment. Ver:

small numbers of Americans (9% on average) believe that
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there is too much investment. This perception that Canadian
investment 1s not too hidh 1s shared acress all pelitical

regions of the nation.
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Political Criticism

Americans are not overly sensitive to criticism frem
Carada. A significant majority of Americans (65% to 19%)
believe that when the Canadians complain about acid rain or
fishing rights or foreign investments that they are acting
reasonably from their point of view. This viewpoint is even
more strongly held by high income and intelligentsia (70%
and 77%, respectively) and nearly that strongly held (55%)
by middle class Americans. ©Only the lower end Americans
have a bare majerity that believe that Canada is acting
reasonably (52%). But, even low income are more supportive

than critical of political and policy criticisms emanating

from Canada.

& series of guestiont ¢oncerning Canadian trade and
investment practices were asked to further assess public
attitudes toward Canada from a political perspective. Thesa
questions were selected o establish a cemparison with elite
attitudes that had been investigated in thé‘earlier Marxket
opinicn Research Business Leaders Survey. In general,
Americans tended to disagree with the statement that Canada
practices unfalr trade by dumping low cost products into ths
U.S. market and disagreed with the notion that imports from
Canada take jobs away from U.S. workers. W%While disagreeing

that the econemic threat of Canadian competition ls sericus,
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Emericans supported the potion that without the Canadian
market many American jobs wauld be lost. The notion that

Canada is an important and reliable source of energy

-supplies for the United sStates was also accepted by a

majority of Americans. Thus, Americans currently appear t
suppert the positive eléments of Canadian economic relatie
with the United States and to downplay the potential

negative aspects.

Wnen asked whather they agreed with the statement tha
Canadians are basically socialist-leaning, a clear pluraii:
disagreed, although the divisions were not as clear cut on
this politifal, rather than an eccndmically-ariented
question. In the earlier businese leaders survey, the
business leadership also disagreed with ths characterizati
of Canada as a sgcialist-leaning country. Hence, while
merican critiecism of earlier Canadian governments may hav:
used such epithets, the common U.S. perception does not se:
te have asscciated these views with'their image of Canzda.

Finally, a bottam line guestion relatiﬁg to American
concerns over Canadiar-American economic relations was
whether Americans believed that there is too much Canadian
investment in the U.s. Heariy two-thirds of the American
pecple belleve that there is not too much investment. Very

small numbers of Americans (9% on average) believe that
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there iz too much invEStment. This percepticon that Cansdian
investment is not too high iz shared across all political

regions of the nation.
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Question 4.2

Do you helieve that when the Canadians complein about acid rein or
fishing rignts e¢r foreign inyvestments that . . ., '

Status Groups

_ High Intelli- Middle Lower
Total Income gentsia Class End

Total 100% 1005  100%  100%  100%
® Mumber of Cases (1200)  (308) (111} {281)

—

158]
Canada is acting reas-
onably from their

point of view 55 70% 771 B5% 52%

ok

Canade is blaming the
United S$tates for
their own prabiems 1% 17 14 19 ElY

Other: _ 148 14 1% 13 18
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Questisn 4,3

Attitudes Toward Canada Summary

Agree Neutrai Disaaree

Lanada practices unfair trade

by dumping lTow cost products

inte the U.5. market. 17% 2% . g&y
Without the Canadian market, many

American jobs would be lost, 51 2 33
Imports from Canada take jobs away

from U.5., workers, 33 i 53
Lanada 15 an important and reliable

source of energy supply for the

United States. 33 2 24

The problem with the Canadians is
that they are basically socialist
leanina.

[an ]
(5]

L
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Y
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Question 4.8

Do you think that there is too much Canadian investment in the U.S.?

Political Regions

Last Hest
‘ North North Deep Mid- New
Total Pacific Mountain Central Central South Border Atlantic England
Total 100% 1002 100% 100% 100% 100% 100% 100% 100%,
Number of Cases (1200) (162) ( 62) (223) ( 90) (30%) ( 92) (199) ( 68)
Yes 9% 9% 13% 6% 8% 11% 15% 6% 47,
No |66 67 63 69 60 61 59 70 74

Corene
Other |75 23 24 25 32 28 26 24 22
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TAELE 4.14

Description of Commercials or Ads Seén Recentiy

¥ of
Mentiongs

§8% TOURISM

&

Tourism/Tour groups/Tours/Travel for
vacation/Vacationing

Vacation ads for tourists/Travel commercials,
Tourist ads

Yagatien in Canada/Vacaticon in Maniteoba/
Toronto/Quebec

Visit Canada/Come sez Canada/Promoting the
Country

Beautiful terrain/Wildlife and bezutiful
country/wWoods/Mdauntains

Inviting tourists to visit Canada/Telling
tourists to come visit Canada

Send for vacation brochures/Travel
Erochures/Travel Magazine

Promoting tourism in Montreal/Travel to
Montreal/Vacation in Montreal

Vacation spetsy/vacation areas

Canada hot spots/Tourist attrazctions

11% sSpecific Location

o

Sporting activities = Skiing trlpsfHuntlngf
Fishing

Come see Ontaficf?isit Ontarie/Vacation in
Ontarie

NWiagara Falls
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6% Prcduct Identification
‘0 Beer ads/Beer commercials '
& Restaurant ads/Foocd commercials

o Canada Dry Ginger Ale

5% FElegtion

¢ The election in Canada/The election

S Media

{* = Percent less than .3)
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political, economic or diplomatic context. Among status
groups within the United States, those groups that on margin
were most supportive of Canadian interests, the lower ené,
were also those most likely to support protectionist
actions. This fundamental orientation of Canada's
constituency may be one of the most serious hidden threats
in the Canadian-American relationship. Without a greater
level of understanding of the importance of the Canadian-
U.S. economic relationship ameng the Canadian constituency,
problems that appear today to be minor could become
exaggerated. Canada's economic interests in U.S.-Canadian
relations are quite substantial and, at present, this high
stake 1is being wagered on a general pool of good feeling b;t

limited hard core support.
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Canadian Advertising and Tgurism

When asked whether they recalled seeing any Canadian
advertising, 37% of the American peopla recalled having see:
edvertising from Canada. Nearly half of the ads that were

recalled were tourist-related.

S Tourism is an impmrtant‘part of U.5. perceptions cof
Canada. More than haif {(S56%) of all Americans have visited
Canada. Most (%1%) of these visits were largely for
personal reasens, many of them took place longer than three
years ago. THirty-sight percent of the American pecple

s

stated that they know or are friends with Canadians.

Conclusions, & Final Note

In conclUusien, the factual profile of American
understanding of Canada denotes only a ﬁoderéte
understanding ef tha_faCtuai‘circumspances of the Canadian
ecanomic situation or U.S.—Canadran relatings. Yet, warm
feelings and high tolerance of Canadian naticnal intentions
prevail, The limited factual understanding is not being
offset by a particularly high degrees of contact or an
awareness of racent events. 'ﬁstablishment of a deeper
understanding might serve as a basis for a network of

support for Canada in case such support was needed in a
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