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MARKET OrINION RESEARCH

Economic Opinion

Leader Analysis

In -t rod=ction

This paaer presents the re°ults of a s-1.udy of the

att i t udes of Ame r i can e_onom i c leaders toward the Canad i an

business environment. Market Opinion Research (MOP)

conducted 65 interviews with American business and economic

leaders i n mid-April, 1954. The interviews were selected to

be broadly representative c= economic leaders from

industries hzving interests in trade and investment in

Canada. The sectors from wh i ch the interviews were drawn

included:

o electronics

o communications

o energy

o naturel resources and agr i cu l tur e
o services and finance, and
o manufacturing industries.

The Canadian Ambassador to the United States, The

Honorable Allan Gottlieb, wrote to the Chief Executive

Officer: of a randomly selected list of companies and trade

associations explaining that Market Opinion Research was

conducting research for the Embassy and requested their

cooperation. As a result of the Ambassador'S letter. the
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65 interviews contained a high number of Chief Executive

Of ficers for a survey of this kind. Others who responded to

the survey included a range of senior executives, such as

Vice Presidents in charge of Canadian subsidiaries and the

Vice President for Public Affairs or Government Relation_-.

The executives who were interviewed addressed a number of

important, long-term issues of sigriiricance for

Li.S./Canadiar, relations. Had the results been more tied to

specific, narrow issues, the results might have been dated

and the findings would be less applicable to solving issues

after the new oovernment took ofice. But the issues raised

suggest that while there is overall strong support for

Canada as a business environment, economic leaders do have a

number of concerns an-1.4; they tend to be fundamental ones.

PurpoCe of the Survev

The broac purpose of the survey of Amer i can e_onarr i--

leader's attitudes was to examine two broad issues:

o First, are the attitudes of American business
leaders toward Canada positive or negative?

;:..;^
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o Second. what is the character of both positive 
and ne;ative attitudes? To the extent tnat 
there are negative attitudes,  are tney based 
upon u-terlying prejudice ana deep-seated 
attituzes and beliefs? Or are neaative views 
appare - tly caused bY shorter institutional 
issues. such as the Canadian reculato7- y 
practices and administrative actions? 

• 

The under'ying reason for seeking this information W25 

to identify co-,munication stratecies that miont be employed 

by Canadian po'icy makers to improve the U.S./Canadian 

economic relat'Dnship. Canadian economic objectives, as 

described by tne broad range of Canadian officials who were 

interviewed fo-  this study maY range from  encouragement of 

American investment in Canada (possibly in specific economic 

sectors and unzer specific conditions) to improvement of 

trade relations to enhancement of Canadian interests in 

diplomatic ano leoislative forums within the Unite States 

to improvement of tourist interest in visitinc Canada and 

many other reasons. irrespective of the specific policy 

objectives whetner relateo to investment, trade,  political 

or commercial , the purpose of this study of American 

economic leade-s was to identify potential communications 

targets. Havino defined targets, the goal of the research 

-is to improve understanding of the cost effectiveness of 

alternative channels of communication. 
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UnciPrlvina 1.sues end the Context of the Study  

Underlyina this study are issues that have been a 

subject of debate in the United States and in Canada for 

some time. The Canadian/American business relationship 

represents the laraest treCe partners 4.1p in the world as the 

Canadian and American border is the lonaest unguarded 

border. Yet, while these two nations are close in terms of 

their shared interests in an economic and broader sense, 

each nation has its own economic traditions thet have been 

shaped by its independent pattern of historical development. 

The relationship suagests certain basic strategy questions. 

Given the simultaneous closeness and independence, should 

Canadas  strategy for advancinc its economic objectives . be 

to reinforce its relations with its traditional friends, 

such as those who  advocate free trade? Or, should a 

communications program to improve investment e nc.,. trade 

relations be targeted at interests within the Unitec States 

that have opposed generalized free trade but micht welcome a 

special economic relationship with Canada? These strategic 

policy questions establish a theme that underlies the 

examination of attitudes contained in this study of American 

economic leaders. 
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The ct•jectives of the study a-e:

c to me_=ure at-itudes of American business
ieaders and their perceptions of the character
of tradF and inves.tmen1 relations with Canada;

Otlecti vet

.o measure t; re s;.rerc-h of Amer i czn business

^^_ i LUJE 5 t oward CanarJ• c' in cofi;;:)ar i son 1+^ i th

C}ther natiCrn°;

o to identify t he perceptions of American
ecor,ornic leaders' attituoes toward political
and e_onomic fa=tors -.ha-. may affect
Canadian/Anerican econonic relations; and

o to ana l yze the ractors that may influence tnese
attiZudes.

Researc*) Des i an Samc 1 e!-Fi e' d

S i xty-f i ve i n-zerv i eh-s we^e conG"Jctea by te 1 e_hor.e wi th

bU s j nooc l eecier =_ randomly 5e l e C Led fro(T. Bu s ine ss wPPk,ç

annu_ 1 1 i s-. of AmGr,i car, coroora 4 i ons . Interviews were

concentra--et- or, key sectors cf interest Co Canadian/American

relations.
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5anrie Desicn  

The sample error for a simple random samrle (n=65) is 

or - 12.5% at the 95% level of confidence. This means 

that 95 out of 100 simple random samples will have tneir 

se-r,rle 

 

Estime within 	or - 12.5 of the population value. 

Thus, it should be clear from both the statistical 

confidence and the character of the sample itself that the 

value of a study of this kind is not in making precise 

estimates concerning s t ades of difference between two 

se l ect ed suborours, such as the group comprised of those 

suPportinc free traje  an the group comprised of those 

opoosino it. Instead ,  this study may be more valuable in 

hiohliahtinc issues that are of creater perceived importance 

to those interviewed and to identify areas of apparent 

disamreement versus areas of apparent  consensus. 

Data Processinc  

The interviews were conducted, validated and editeC in 

MOR's telephone facilities in Detroit. Michigan. The 

comPleted interviews were coded and keyed and data run in 

the home office of Market Opinion Research ,  Detroit. 

Michiaan. 
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The Bottom Line Issues

Among the questions that were posed to the American

econOmic leaders, four core"'questlon^i Concernin4 the iSSUoç

of Ç-eate5-z imoor^ance to tne 5t11dy of;`GreC tne greatest

1 r t°_ 'a`i t. ' rtc bus i ness 2:t 1 tUdeS. T^e_se Cuest i ons D^c~Je0 thE-

i csL'e=^ of:

O 'w'1^ie ï.he r Câ:'adc 's cUs i nes s env S rClnrnent i s
perceived as welcoming U.S. investment:

o whet"er the U.S. shou=ld do more to protect its
e_onomy against unra i r trade;

c whether Canadians are percefved as engaging in

un~air traoe practices

o how Canada compares with other trading

partners.

Ir<<erestir:çiy. the study reveaied some quite positive

resu l t° overa 1 l. but l ess favorGtl e resu l -- s were found am•onL

certain subgroups norma l l y though:t to be Canao!a" s beGy

"°Çr i ends" . i n answer to the question, "i+'oJ 1 G you say tnc -,

Canada welcomes or does not welcome U.S. investment?", 48'

said that Canada welcomed U.S. investment, while 4076 said

that they believed it did not.

When the economic leaders were asked whether the U.S.
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should Co more to pret.ect against unfair trade practices,

57p szid "Yes, the Uri iteC States shcuZd do 'mor_=", while 3$"

said tha- it sh•oulc not.

When asked wnethe- Ce-)ad ians, ençaae i r, unfa i r _rade

^•-=:Ll:e_, G rlajar 1t \/ où --- o-on e (C5 ',. t^' .Y,i-^.) saic tnal

Ce-,dd i ans dc. not engage in unfa i r trade p-act i ces .

Fience, the American economic leaders, while not

undnimous, believec- that Canada welcocr+ed U.S. investment,

trat Canadians do not pra_tice unfair trade, and yet the

business leaders strongly favored U.S. action to protect

against unfair trade. To the extent that Canada is

differentiated from other na-,ions, and thus not a nation

from which.the American economy shou;d be protec-ed, tnis

sentirnent favorinc protectionism wou+d appeer,tobe positive

for the Canadian/Arnericar economic relatic ship.

When Canada i s compared w i th oth er trading partners,

groups of equal size believe that Canada i s more fair (4374)

or the same (431.) es other trading partners. On t1he one
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hand, it is important to note that this assessment means 

tnat 8 6 7. of those asked believe that Canada 'is fairer  o the 

same  as  other tradinc partners. Yet ,  the importance of the 

response iE that Car-lace is not clearly differentiateo frori 

other tredinc partners. If clear diferentiation of Canada 

as a "fair" tradinc nation (see the bottom line question 3) 

is important. then this question sucaests the existence of 

the probler that an indistinct imace may hold for CanaCian 

economic interests. 

The Business Environment 

Fiaure I (Groups of Interest) arrays each of the 

subaroups of the total sample that were analyzed. The 

question of wnether Canada welcomes U.S. invec.tmeht is 

compared in Figure  1 with each of tnese suboroups. 
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Figure 1: Groups of Interest 

Canada Welcome U.S. Investment? 

Yes 	No 	Other 

Everyone--Total Sample (65) 	 48 	40 	12 	100% 
Enercy ComPanies (1B) 	 5 0 	:1: ...... 	17 	100 7  
Car.. Border Stetes (22) 	 35 	57 	10 	100% 
Senior Exec. Level (19) 	 42 	za 	16 	100% 
Fairness Supporters (20) 	 .Dr 

.e..) 	45 	20 	1007. 
Fairness Objectors (42) 	 57 	-_-:, ..— 	. 9 	100% 
Fairer Partner Supporters (28) 	 39 	50 	11 	100% 
Same As Others (26) 	 57 	32 	11 	100% 
Protectionists (37) 	 46 	41 	13 	100% . 
Free Traders (25) 	 52 	36 	12 	100% 
Persona)  Experience (45) 	 47 	42 	11 	)00% 
No Personal Experience (20) 	 50 	3 5 	15 	100% 
Canadian Paper Readers(22) 	 59 	27 	14 	100% 

This chart illustrates some interesting conclusions. 

In contrast to the traditional view that eneray companies 

are the M051: neoative toward Canada. the majority of the 

representatives from enercy companies felt Canada 'welcomed 

U.S. investment. On the otner hand. a majority of company 

representatives with heaoquarters in states borterinc Canada 

felt that Canada did not welcome U.S. investment. The 

highest level executives, those who were Chairman of the 

Board or Chief Executive Officer, were split on whether the 

Canadian economic environment welcomed or did not welcome 

' U.S. investment. Among the minority group that felt that 
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Canada pract i ced unfa i r trade, a maj•or i ty of the economic

leaders fe l t that Caneca was. not a business env i ronment tt,et

welcomet U.S. investment, whi ie the group that felt that

Cadna.^.iZns dic not prac:ice uriair trace r--lt Stron_ly `..ha=

Canad_ WeicoM-ed U.S. investmen1.

Arnong those w,-)c f e 1 t that Ca niaâa was fa i rer than other

trading oartners, a majority did nc•,!- f=Gl that Canada

Welcorned C.S. investmen-. On the c}:')er hand. a majcrity or

those who f e l t t:`l2 ^ Canada i s the sa^te as other trading

Partr.:rs, fe°.t that Canada welcomed U.S. investment. This

is a seemingly contracictory conclusion. Intuitively, those

who were most favorable towartl Canada wou 1 d be presu:ned to

be most ravora-,1 y c i sp^sed to i ts business env i r onm?nt. Û^, e

of t he o^' Ç o= ^-er- r L^r^ J 1 t^f _l1,_̂1 t- tm_̂̂ _cf̂ C n 1 Q.:^ .i C^.n .1^ _tOr; wa s_ ^hôr !'^ ^ti,r1 5e

who or 1 y t;-)i nk Canada 1s be i ng "as- fair as o--hers" are more

l i ice l'y to th i nk favoT'az^i y nf its bus iness , e^ vic-onmAi It . On

the other hand. tnose whcfeel that it is fairer than other

trading partners are suspicious of the Canadian business

environment, but apparently less so than in the case of

other nations.
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Amono the group that micht be labeled "protectionists" 

es they feel that the U.S. should do more to protect against 

unfair trade, more felt tnat Canada welcomed U.S. 

investme • t. The proteCtionist croup was more evenly split 

than the "free traders" whc felt, by a sizable maiority, 

that Caneca welcomed U.S. investment. Those with personal 

experience in Canada were more evenly split as to whetner 

Canada's environment welcomed U.S. investment.  Amono those 

with no experience ,  there was a stroncer majority that 

Canada welcomed U.S. investment. Perhaps most interestino, 

th.Dse who read Canadian newspapers were the stronoest 

supporters of the notion that Canada welcomed U.S. 

investment. 

P-r:zez- ionIsm versus Free  Trie  

In contrast to the seeminoly positive conclusion that e 

majority of the American economic leaders felt  that  Canada 

welcomed U.S. investment, a 2-to-1 majority of the leaders 

felt that the U.S. should do more to protect apainst unfair 

trade practices. The grouP that thoucht that Canada was 

fairer than other trading partners felt most strongly that 
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more shou l C be done to protect aaa i nst unr'a i r trade. Those

who felt that Canada was the sa-me as other trading partners

suoao-ted the notion that more should be done to p;otect the

U.S., but 1e55 Strcn_ly than the firsti group.(See Figure 2,.

Figure 2: Protectionism

Qu 36: Do you fee) the U.S. should do more to protect
aoainst unf_ir trade practices?

Total Fairer Same
(65) (zG) (28)

Yes 57 6c r, 0^
No 38 32 43
O=her 5 4 7

1 00,11. 1 00-7. 1 0Cy:

When asked "How should the U.S. d_ more toprotecy

aL7é i ns-^ Ur.ra i r -z race". the econor i r i eatders c i ted a number

of specific ideas, including reciprocal trade agreement_,

enforcing fair trade laws and elimina*ino trade barriers.

Figure 3 lists their conclusions. A num-"Per of the issues

that have been of concern to U.S./Canadian economic

.relations for the past decade are mentioned as rrotec_ionist

actions that should be undertaken.
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Figure 3: How Sho u l d U.S. Do More

-t fec-l that the- U.S. snbulc ^^^ more to .Prct.e^'tQ: Lr-.; C)o }r:)
flE ti U-n fic.l r tFa QE' Irr^-C tï C E. £,?

r. G'^ ^ESr^^rit

T^
{3 `r

9 CC^C23 ^.r^^^

tn-,I'orce fair trade iG5-,`s 24

E l i ri, i r-, F- ç e f Q^^^ s e
F°rSLFadF btheT'S

Be sensitive to Can&-Ÿian feelings

Be re: 1 i 5 t i c or, no 4a- illr ^

impose

F -^ ver-Fus

in as-5=wer to the eu°st ï or "0,,) you t'rIirik the C,anatï ars^

1 n L;~Ta 1 1 ces as has been rF+7tie1• C 2-

tib-] majority object°d, st2-,:ng vnat Car,adians'do not.en9eo--

in ur,fa?r tradE. B . oth l t r hE r - . r p4^c t ïi^m ;c-i t s a^d rh &- fir e°

t.-ader^->, those rq^ho fi<lt the` U.S. should d-b more to proter-1-

aoai nst unfa ir trade, and, ti-rc^se w`ia fel t ^-he U.S. shaul d not

do Tiore oGjected to the notion that CanaGian5 PraCt i ced

unfair trade by roughly the same msrUin. (Sef- Figure 4.).
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Figure 4: Canadian Fairness 

Ou 40: Do you think that the Canadians encace in unfair 
traze practices? 

Tots) 
(65) 

U.S. Do 	Not Do 
More 	 More  

(37) 	(25) 

Yes 	 31 	 32 	 24 
No 	 65 	 65 	 68 
Other 	 4 	 m 

Wren the minority croup who believes that Canadians 

practice unfair trade is asked what specific trade practices 

are unfair, a range of responses was cited. These included 

Canadian tariffs, restrictions on advertising. the Foreign 

Investment Review Acency and the National Enercy Plan. 

Notably, these objections were specific anc c871crete while 

the reasons cited in suppert cf the Canadian economy were 

more oeneral. 	(See Figure 5.) 
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Figure 5: Unfair Trade Practices 

Qu 41! Which one:e-? 

1 of Responses 
Tota1  
(2D) 

Tariffs on imports 
Restrict edvertisinc 
FlRA/NER 	 10 
Dumpinc 	 10 
ReStrictiOns 	 10 
Tax,es 
R..a.J material subsi0Ias 	 5 
EPOrts  3X  1.mPorts 	 5: 

Percetions ce Canada 	Tradinc Partner  

The economic leaders were asked to comzare Canada with 

other trading partners of the U.E. ln answer tc the 

questidn, roughly equa numbers felt that Canada was more 

Fr  as felt that Canada was the sarne es other 'nationz 	In 

sum, 86% had positive or neutral respor.se5 	Canadian 

fairneSs 	compared witn other trading partners. Yet, it 

wouid seem to be more likely that Canada would cenefit from 

the positive feelina with which the U.S./Canadian 

relationship !s held. if Canada received a more strongly 

.positive reponse among the group that felt tha7_ Canada 

welcomed U.S. trade end investment  arc  among those whO felt 

that the U.S. should 
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not do more to protect aoainEt unfair foreinn trade. A 

malority of both these groups felt that CanaCa W25 mare fair 

than other nations. Yet, both thnse who support the 

Canadîah busirieSs envirpnment ancl thoee who are free traders 

have traditonally been viewed as friendE. .(See Fi'aure ib",) 

Floure 	Comparison with Trading Partners 

Qu 42: how would you coMpare Canada with other  U.S.  tradj-ng, 
patners. --  mare fair, les fair or the eame? 

	

NOt 	 U.S. 	U.5. Not 
Totat We)rpme  Welcome Do More  Eld More 
(6!-:-) 	(26') 	:1, ) 	(.37) 	(25) 

More fair  -.., 

Same 	 43 	 52 	38 	 48' 

Le! s 	 5 8 	 3 

	

_ 	6 

pther 	 m 

	

, 	4 	9 	1,0 R.  .., 

100 7. 	121 0'). 	1001'. 	/0Q% ' 	1007. 

Another conzlusion that might be drawn from this 

findfng is that the issueË that concern Canadian/American 

econoMic relations today may be more deep-seated and less 

superficial than is often thought to be the ca5e. If the 

problem in traie relatione between two nal:lons is that there 

are a limited number  cf ..bort-term, [ntitutiorial obstacle 
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t^'L;-::t affect reiati ans, tr)er^ i t rs7 ight be inferred that there

*rou1d be s con5tttUt-nry of SupPort.

However, the sUrvey resuilts fn the MOP Eç--:ramic Leaders

SUflv^y suçge^pt t!"c^t. 4hose who feel thE_:^t the Cenadtan

rre s. clI i m^ t4e we 1^^rF^-_ as i t) v.eçttrsent -a nd who fa e I that }ne

rot Oc'), lëFi1 `E to Di 'Ot 2i ti 1 tS2 i T

appzar to !::?e: the o.nes w-70 ^eel tn,-^it Can8-0: ig-!r no more fair

Trat i n: partners. in othe..r word,5, thcse

sl'mp^ti re ^ i c to free trade i deas see Canada to be equa1^^ i th

oth ^-r tT'ad nv pa: ^'ner5. 3 f this grouP is a cans tI Lu'encY oF

su^PC^r iFor CE^nadar, i t is a weak cne, On the C} 4^har h;^rsd,

trrose who wcul d do more ;.o protect gant unsai r tradi:-^ seEM

to fee 1 that Cana1^ , wn i l e not we icom i ng U.S- i nvestmbnt.,

has a b^tter buires èrivi ronr,3en t than cther5. Cenada' !^

supporters m^^.Y be trrose who differen-.tBtè CanaOs out are not

supporters of fr-ee^- Trade. Thuv, th.e p^t}ernT^,of support

and neu`ral cons^ i tuer^; i e5 dc.: etip.` si-em to be a- ecte-_J by

shortr .crrrk çri-ev.a^r-es. The rnost cleariy support ive: Amer ir-an

i^xecu^lve-^ and Dusines^, 1.e$ders toward: C8rkeda were more

1ikely to have haci protecttoni5t rather than free trade

views.
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C^r i ng QMde
yT th

&her Nat i ons

The economic léEderv were açked to raok Canada - On e

zera to ten point =.cabe to tompare caneda with Cther Piacew.

zf`ea: IT1 gi i} bs snns°r9 Tvi i Î1V°ÿ tfTS°n` {S°e_ r ïn11r = 7Y.

F i gure 7: i nves ta7rent Ranking

QW 12: On azerc to ter7 pal n} s caxe. how wou 1 d you cOmpO'rT
GartiaK wit.n o1:7er place; Arneri^en companie5 mïght
love;,?

6est Good Bad Wbrae Ave.
Place Place Aveape Place Place Store

Canada 12 62 f8 8 -- 6.b9
Japan 14 52 6 Is 2 6.42
G.B. ; l 42 31 i2 6.1.2)
Awstral ïa F^ 52 25 12 -- 6.16
iretiand 1=3 17 22 2 5.75
F; anpe -- Is 25 4r 6 4. 45>
Mexico -- .i8 :7 0 9 . B .W
Brazfl 2 23 9 W 20 3.Sô

Figure 7 il1ustrates the fiespanses to that quesL i on.

As with other V1); and comparative scales4 Canada Q,

favorab1 y regarded . Canada i s ranked f S rst. w i t:-,` an averaae

score o! 6.69. Japan i s ranked second. Notabl y, 6 higher

pfrcent8ge of responcyrots felt that Japan 3s the best place

to invest whi le, at the sarne time. some staten that Jan
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the wotst place tc. invest; The distribUtion of Oapariese 

szOre5 ie tnus broader . Canads  score 	 arc  is 

suppprted py  more  consensu than 	the case .Écr Japan. 

Fiaure E: Verbatim Responses to Canada RanKino 

j2 - 19; why CiC y'Du pive Canada the score yom dic? 

- Prox:im;tyto market/5imi1ar market 

- :Stable  economy/economic concliti .Ons/écononlic 

- Similar culture/Cultural compatibility 

riagatve PeEson .r. 

- Canadian nationallzatioh/Moving toward 
hationaiism 

- Canadian nterfrence/Pronleris with covernmenr 

- 7axes/Tames too himh 

- FeOaral reaulatory law! of country 

- Intec.!lit>170o cenenoent on pc.ticy 

The resPohidents were asked why they aave Canada the 

cote that they did; FloUre_ 8 l its  some of the more 

prevalent verbatim response5. The positive rea5onF, fôr the 

.score given to Canada were more genarai. includina Prirasei 



Mo.rdz„KET DriNION KL5LARCH 

k.  

- 21 - 

such al. "prij.).0mity to tne market" and "teble eoohom•. The 

he.ms2tive reas.ons that were cited for givinc Can.adE: e 

particular score were more specffic. These rel.pcinse 

iMustrate the- fact that American etoncmfc leaders are Mor 

epeci . fic  n  their crit.icisms and proOlem .s with Canadian 

investment tneri are the 54PPorters. 

To put the compti.me rankinm of Canadsn inyetment 

in context ., the ecohomft leaders were  asked whether theY 

would choos.etp Lnver.t in Can.ada or the Uni,ted States. 

Overwhe1mihcly.1 the bLisinee5 leaders cho5e the United States 

pertentaae of 63% to 3 7. . 

Figure  9: U.S. versus Canadian Market 

•you choOse to -invest? 

Ncit 	 Not 
Tot  l   Welezpme Dc  More  Do Mtire  
(6t:.) 	 2.1)  

Cahad 	 3 	A 	 B 	4 

U.S: 	 63 	96 	81 	76 	ee 
Other 	 14. 	 19 	19 	e 

The group  who feit thet Canada cicl not welcome 

investment. the feeling  wa5. even 5ronc3er tnat they woul.m 



^^RUr Ori N I ON RISEARC H

t r+ve-^# in the Ur. i te:^ States. The g:'o,j . p that f e 1t that the

United 5tate5 shoû 1d clo more t:, protecft 2,gai nçt u--fa"f T- trQdi---

pràct ices was m,^).fie uricerta i n in itis con4luç. i or; i t

pre`ffr to ïnvi!^s# in the United stetE:-s.

Th e f i r st oues t i on éskei b i n 4h^ s s^7v è>F re q Uv r}.^d 8

g°I I F -. a l rt i 0 r . - c o ^.5 ^ t0 r5 B T F a :t ï no i f) - M ^ U ^ Tn_^s^ w i=h

Car1adp. In T`j ,̂Fpti7n9° to tiLie open ende{'i q`_Je.s±}.^[l 11^rE

bu s i ness 1.e^d2"s were not PrC)rnpt.e d fOr p re5POn s^ t h C-

É re=s^fl5 c i tc-,d for ^r-,ocs,i n^ tne United 5 4at°s as r-)ei r

17r iCi-Li ty PlaC° or- j:IVeS'=^Mt_ included thei'â QeT-L-_°^;i,Ïqn of

the U.S. market as ^avi rr^ F--wer restr icv for,: anv ne i ng m^^re

St^^bÎ 8 . Th^E?s-e ^-:n elerlr nt of Cfla°J V f ni^f1S in :_•1^ of the

resp^nses. but. by anç iarpe, stab i 1 7ty of the tp 1-^I'Çe

8ur7e^rs to have b°eï`n a °_ tr^ii^ vâ l u@ at i°ç ^,ing i r.'°stmen i

pa^cA:^4 ions . ,
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Section 

Political Economic Factort 

The American bu!ines .s leders were me -:.1  a series of 

queStipn5 about ther perception of politF: -cal and econol:nic 

factra that affeot the Canadian marketplace.. They wel-e 

asked whether thes,  aareeC or Otacireed with statements in 

wnich the7e was a key phrase that i .dentifi:ed a parTricular 

pc....int of view commonly held about the Cant-.7...d.ian ecC.nomi .c 

climate. One 	key phrase was "r.ne problem with Canae771 

we thàt Canacian.5„ 	nct under!.tand 17:rie 	e .m.erketulace".  

A me.j..nri 	di 	reB 	ith  th  iz st2teme.7)t. 	A ,second 

th  at Canad was "a ccod place to irct....est es long t phe 

uncerstocC certain CanaCian naticnel  	w 

favd.rably receiveb. A majcrity acreed. 

A Etatement tna,7_1nc1u 	trre pFro5  th e= 1 FIP- 4. 

(Foreio• Investment Peview Apency) mpkes  t  diicult to 

invef..t wit.ncut a te - T- itile hel 	receved the strohoest 

acreement of ail. 	E.tatemant that m problem.5 in E. :7. 0710111 1z 

relations with Canada were limited to certafn sureciic 

sectOrs" received e stronc majority of  support. The 

statement that "problems with inve.sting is that Çandian 
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auvo-r.nm5-n -^,__ have beerl Socx e â i-=_t - I ea^ Ï 6.1 s:' re'^° i ved

^ w z, P^rt bL-t th e s ta terne nt 'É -rati Ça nÉ-:9 d i€ „un ôeP°-.idat- lc-

bEcau 5 e of cre^eÇ. in c--5vt-. r nrne n} ir-- iet" d id not a c h3ie y e

C0"1 ^p efl£.1y4. mE^}' St^-elf te' ï ï1^E'^.vr 1 rY^ ô^ 1t

i 1 } ^- Shw ^-C- 'i \+ à î r-v V ". C'^ CE]"f12GZ-^ ' 5 fUt'-a" E .

rt`O.T -^ r ii5 11s = rl`^^ z -, T- f:'. rl:°^^ E :i ^^^i") -- 4.'e S

^^^Cer,tr ^ie^ on the nCriGr. that F]P,1 mam e 7nve.3tment

b i ff iCu ] t Some m=y Cc)r t 1 ude from t^.i s triat an ï ns^ i^^r^ ï^r^^ 1

ô^£ ^ac 1 e r.Q t.ner ;,ra r ^n,cf fi^.p -se^ ^ed ;j ri -d er l.;,f be 1 i^=

;ilve-s*_ irlc- x n Canada w^5 d 1 f -F-ï Cu l-t beccuSe of un T- y T--.

P'-Ob 1 em:s-

Figuré 10: Econc4mic Pol stica1 Views

re- C1^h rf ^4preer>^errt}

til ta ' P rC.±_ Pf L i0^' j: 4t C*`.^.L T^a,-

{3 ,'^ {2 5}

5°^torŸ 1 ^" b.^ 6E
i.`C i.â I 1 5t

^`+G 4 1:GTlGI i P -. 1 D^ 3 ^ ie ^ ^ C' ^'.i 60

Unored ï ctat"i e 56 45 5t

Not Free Mark'e.t-ee^^ ^^ ^^ 28

1 n F i aure 10, rhe pC^ l it t ca 1 econorm i c statements é3 r e

r^*1k^d i n Q r de.r Of °;trOri ae s-t a^^e ^RlE-- rit . The5L- v iews p- r, e'

COn,r ra ° teci w f Cfll t'rwe prc)uz^ trial, i^- rnost prcrt e ci: 1 ors i:*_ and
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those wh6 are free tr8ders. Tne protect i ont st çroup is even

£t.ronrnr in its bb.iewt i cn to r1• th5rt #n^ &V*Vaçtn' wr,', 1 e

the f-QQ it'aQe Croup 15 }&_ ç°`J°T'e in its cf

F. 3nC Rik^..r? SOG'por fi 1 V2 p.T the notion thw± OTo'pl ems. are

TiR,i`ec to certain Selmoro.

VVe'bl7, tf1eSe rri=aSJrea of t.!TIe71 ian b'Jsi^Iew ati1tud?£'

annvsp t^ ^ean s'u:^yrt to the nbiïor< th6t the irtStitui,}bnal

ons t=c.1 e5, such an FIRA arEo th? Nat iona l Ÿ nergv Plan, were

vever'y prohl em° or Arrser i cEr> bus i nes5 l e.vd°r5 at 8 ti m€ Yher

Cûpav ian And ARlei- F Can fO"ni Qn trata Gr C`T °° 5 roi`i&4 know tr62_

:chana°= had al re:ty been mioQG . Tr, l v conc lusion sugçes?,-,

Lr1C± CrF?rifls in I the 1 rr1aQ°_ of iÎ 12sy cgeïlr I ew his Ve=^i =low to

Lake 4lGce.

The ;}igh proF ! le pooz ure of p=cti Cap,= icn; ; =s e^! iQn,s O-r

nç' Înr•iT l YCDr 9Qrri1 L p7` i Cir ï L ieo ewE'a^Ç to' r.vl+e been r E'fTl°_ftl_?0v

on AM°r i C2n QUS i neSç i^Aders. A change in-gnVernment

poi ïcid= thdt mMv have flrelpy edo.es=ed the bs°ue, may ir-^i

fart be .w^ i 1-^wr^e wed . The survey i rrdicatel rho, Amer ican

Cau:i ness a tt i tt.rbe5 towarC Canada are positive ant that

Canada aQmpares favoratlv with her trodirrg pwtreers.
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The "nets indicates 25 well that it mAy be riot 

$mportant to cOnoentral- E Oln Cenalaa's abilitY tc-

dIfferentiate* it5 ire from  th  at of other nations. 	In 

dong soi the.e .èlection Of the communicatiOn5 channel iE à 

kCv verbïe_ The SOUTCE o  information  th  at Ameicen 

leaders uc.e to ohln infr;TLAtion ab•''t C;Anadn 

iiluatretes Icht only E th.iro r&o Cainedian iz,A7- z,; another 

third said that theY  use  U.5. Paner5. This w - e- M=.7e 

p rQhounce c amp n o .  s.enior eec ut 	ae.well. 	lh all Cases. 

the most predominant source of informtion ap6ut Canada wa-. 

received by companv repre!..ehtetive5 oc -atet 	Cahade. 

Hpwè ,.... èr, the datA froM  the  aurvey als:p sumP,ets 

inren queStion5 about the strOnpee.t areas. Of sup -z,rt 

for Cenca v...f.rsu other t7Ac[ni.; p-arzner..E... 	In the Unitet 

t; rose  wh..-1, Felt tn=t Canada WE5 fairer  in le • . :tic 

thn other U.S. traCi.no  partners WEVe. , by anc': 

rIT,.0711eton i'st in il.her orentazion toward U.S. tr_epe 

Those who., felt thàt çanadar.w2E "the .same  a  PttlerZ'' wer 

more 5LIPPOrtive of free tr,ade. The impiicattOn!.  OF  thi 

ironic reversal of the as5umed orientation of friends and 

ron-suppOrters could be important for Canada' 

commuh[cation with key economic audience!.. in the 
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Canada mieoP-it place 9reeter emphaiE uDon interest qroups and 

upzn tareleted comaluncation to normai15-i . pro-,- actionst 

su..1qences to builb upon ther constituent Cf supp.ort_ 

Ti! dfferences in  attiud End Drientation bsttwP.en 

trational frie •:=S and 5U;DpCT- te75 of free trade and tnose 

who favor Canada .over otner U.E. trat.inn partner• unoer“ne5 

trie potenttel value of a tsraete CommunigStions 

There 	il  be times. *y.. heri Cànee's 'alincee. with the 

trafi7ional supporters of 'frée te will  be rrip-51: imppr'tant 

to achievinc ec.onomic objectives. 	In such ce.s.e, the 	•sue 

of maki:ng the pc5itive reasons for supporl: cf Cenacia more 

clesrly unCer!...tood will have.to be'istressed. 

bAternetively. ths reperz alsc• hi:hlioht  te  

advahtaces t.00anadian t7.ede ahn ine5,tmert ct-jeltives cf  
- 

buildinc bridges of communication  to arpups wiithih the 

whc,  ere not Penerelly 5u7fve of  fr. trde. but  wh•  are; 

 specifically pro-Canaan in trier  •o .rientston. 	in eltner 

caze, a carafuNy desahed .icimmunicattons proaram is 

important  te  ccomplinin6  Canas  objectives. 

Lie  
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ISSUE ]ENVIRONMENT
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Introduction

This report outlines the-responaes of Americans to a

public opin-ion survey of attitudes toward Canada conducted

between November 29th and December 4th, 1964. This survey

is the first national analysis of the attitudes of Americ_ans

toward Atnerica's northern neighbor with wham the 'United

States shares the longest unclefendecl border in the world and

with whom the U. S. shares extensive common economic

interests.

The surve^r was divided into five sections. The f ir^t 4

section gathers background. information abolit the attitudes

of thase interviewed. The final section concerns

demographic data. The three central secwions of the su^vey

sought-key perceptions and insights about American attitudes

toward Canada:

o First f hc^w do A^ericazis view Canada in .
comparisan.with their view of other allies and
economic partners?:

oSecondF what are AmerZcansw  specific attitudes
toward Canada measttred in te=s of whether the-
U.S. should develop a special relationship with
Canada?

Third, what is the basic fa^^u^Ll 'bac}cground
-that Anericans have about Cana&L,that may bear
upnn theirpercbptions'of the U.S. relatiorship
with Canada?



• 
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The Public _Issue Environment 

The initial questions in the survey were asked to 

obtain a broad perspective on the mood of the country. This 

background is important in understanding the relative 

intensity of attitudes toward Canada, particularly those 

concerning the relative importance of international 

relations. American views toward the U.S. economy and the 

condition of the country in general have improved 

substantially during the past two years. A majority (61%) 

feel that things are going in the right direction now and 

only 30% feel that things have pretty seriously gotten off 
,\ 

on the wrong track. This positive orientation is a reversal 

of the tendency of Americans to view the general environment 

negatively, a view which had existed for more than a decade. 

As noted in other surveys, the new era Of good feelings is a 

recent phenomenon that may offer new opportunities for 

Canadian-American relations. 

When Americans are asked for . their view of the most 

important issue facing the United States today', the current 

leading concern is with foreign affairà. Nearly a third of 

the responses (31%) Mentioned foreign affairs. Only-a 

quarter referred to the economy or economic probleMs. This 

also represents a change from the tendency to ranic econ6miC 

177 
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problems highest which would have been evident more than a 

year ago. 

Yet, even today, not all groups within the United 

States rank public issues similarly. Among the 

intelligentsia, there is greater concern with foreign 

affairs (41%) and less comparative concern with economic 

problems (17%). High income, middle class, and lower end 

Americans ranked foreign affairs and economic issues in 

ternis  (31% to 24%) that showed less dramatic contrasts. 

The previous ranking cf the importance cf public issus 

was  basa  d upon volunteered choices. A different way of 

measuring the concerns of Americans is to force a choice 

among a list of selected public issues. When Americans 

selected preferences from among the list of forced choices 

the ranking changed. The highest concern frcm the list -was 

reducing government spending and reducing the rate of 

unemployment. In the focused list,  g1arantQini national 

security and improving international relations were viewe •  

as less important. In other words, Americans raised their 

concern with international rather than domestic economic 

affairs first, thus demonstrating an expanding horizon of 

priorities as the economy has gained strength. But, given a 

second opportunity to rank choices from among a limited 

list, economic concerns were more important and national 
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security and international relations less so. The era of 

renewed confidence and good feeling s  indicated by the 

Initial answers is closely followed by underlying economic 

concerns, particularly among lower end groups. 
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Question 1.1

I&

P2-you feel things in this country are afnerally qoina in the riht,
direction or do you feal things ^ave p re**y séri o^s1y oott2n off on
the wriDr,ç traGk? -

Right direction

WrDno t•rack

Other 9

1(M.

Numbe-r of Cases (1200)

:1

tiy^
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Quest.i on 1. 2

ti

What. do you f'eel i 5 the most imaortant issue fana the United st-ntes
t od ây-?

Totifl

T0p Four Ca}egorïes (Multïple Mentions)

Foreicn affairs

Etonamy/çcoriomtc problems

6vvernrreqt span di n g(toa much )

l]nemp1 oyment f Reces5i on

Num^er of C-ases

24

17

I 3

w



MAR IC E T O P 1 N J D N RE 4LA A C H

.

Question 1.2

wnac ao ou Ye-El ïs the Most ïmortai-it-issue factn the United Stat^stoa^ay? ( MUL TI PLE M NTInN15

Status Gfoups

Kigh InteT7i- Middle Lower
T6ta-l Inco,me gen t sia Clas-5 End

Numbe^ of cases (1200) (308) ^11_1) (281) (I59)

Foroigq affairs 31% 3 1 4 1 32% 30^

Economyl7-7con4mïc problerns 24 26 17 27 22
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TABLE 1.2 
MOST IMPORTANT PROBLEMS 

l_pf Mentions 

Foreign Affairs 	 31% 

o Nuclear war/Arms control 

Peace/World peace/Stay out of wars/Fear of war 

o Foreign affairs/Policies 

o Soviet Union/Causing trouble on other 
countries/Their military pOwer/Russian 
relationship/Communist 

o El Salvador/Central America 

Involvement in foreign countries 

o Mideast problems/Egypt/Iran/Israel 

Economy/Economic Problems 

, Economy 

o Recession/Depression 

Loss of business/industry 

Government spending (Too much)  

o Need to balance the budget-nationaI debt/Budget 
deficit needs reducing 

o Government spending -  toc  much 

o Êoreign aid -  toc  much 

o Welfare - tot. much/Fraud 

o Too mUCh spending on defense/Need cuts  on 
 defense 

24% 
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Unemploytent/ReCessionlImpotts 

o Unemployment/Lack of jobs 

o Recession of jobs 
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Question 1.3 

list of issues tat are of concern  ta 
 t6dy 	Ca 	is  the  most  un- 

portant  issue  facir e fial 
priortyT 

Which should  be our  second  hiohest  priority? 

Hiep,st 	Second 

Reducing guvernment spending 	 23% 	20% 

Reducing the rate of unemployment 	 23 	 22 

GUaranteeing our natibnal security 	19 16 

Improving international relations 	 15 

Simplifying our tax eystem 	 9 	', 	12 

Protecting the environment 	 7 	 11 

Other 	 3 	 4 

	

100% 	100% 
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Amerir-ans V'^ws Toward international Affairs

Focusing on international affairs specifical.iy, a

majority of Aunericans (54-%):believe that the United States

is mairitaining its strong position as the wo.rldts leading

economic power. A sizable minority (38-1) feels, however,

that other nations are overt^king us,.

When this confidence in American stature is examined in

terms of socio-economic status group53t high income Amer-cans

(:59%) and intelligentsia (54$) appear to have mar^

confidence in the U.5 e's ability to maintain our strong

international posltion'than do lower end (49%) and mxnority.

gro.ups ^wer 4^nd Ami^ricans are more evenly dividc;:d

than are other gio.ups on the pcsition the United States. A

-1-arg'e minority of 43% believe that other nations-are

Overtaking tis. In the -case of black Americans, a majority

of 471% be-lieve that 'other nations are bvertak3ng us; only

38% of blacks believe that the United State's is maintainina

its strong p9sition, the only demographic group fc-r whom the

perception of a declirie of U.S. Influence is the majorïty

view.

A corollary attitude to the cOncern of Americans with

slippsge of U. S. influence has been the popular support for
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a balder assertion of U.S. influence internationally. When

asked whether the U.S. shou2d assert its power and worry

iess rabout consequences mdastrecl in terms of internationa2l

perceptiorrs, only 41% of Anericans agree. Support for U.S.

asse.rtion of power may be declining with growing confidence

in international relationships. A majority of sol disagrj^e

with the °vïew that supP.orts greater U.S.,:nationalism.

Throughout the survsyr among awide vaziety of demagraph;c

groups and types of.Americans, optimism toward America's

economic position., tolerance of foreign interests and a

moderation of traditional natiorialistic views were rec^t--^ing

theme.s of consensus..
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Question 2.?

The United States has _ long been the world's leadin ecor^omic pow^r po rou
ôel^^ve that we are. maintainina our stronQ p.osïtion ara re other naL^ioa15
overt.ak:i ng us?

S.tatus G°rouas

Hi gh Fnte11 i- Middle Lowe r
Total Income entsTa Class. End Black Hisnanic

Total 2 4^^ 1004 100W. 100% IG100R 10 4%.

Number of Cases (1200) (308) (111) (281) {154) (118) ^ 47)

'Ta i ntai n i n g
str4ng position ITINT^ 5In^ S^,ô JO% 177.1 1^^..4I 537;

Other nations
overtakino us 38 35 38 35 JT^j I71 40

Other 8 6 1 i 6 % 8 14 .69
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Question 2.2

Some people say that the United States shoul d assert its power and spE-r^d
e55 Cime warr in about what other nations th 5k-cf us. Uo yo^.j àigree or

do you di5agree witht ësa people?

AgrEe

ptsagree

Other . 9

100W.

'Ju rber of Cases (1200)
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Views AboutAmer .  a's C osest  Friend 
L[nd_Sie222rter 

A series of questions were asked to mesure  the 

relative attitudes of Americans toward allies and economic 

partners. The exact scores of questions may not be critical 

as they are necessarily ,an artificial measure of a 

comparison that has'no standing in international commerce. 

But the relative views of key segments of public opinion 

offers a framework for understanding comparative 

constituencies. 

In the initial question that sought to measure U.S. 

attitudes toward other nations, Americans were given a list 

of nations and asked which one  di  d they consider to be "our 

closest friend and supporter". Two tiers of nations are 

outlined by the answers. Canada and Great Britain had an 

indistinguishably small numerical difference separating 

their scores. Thirty-five percent of the American  people 

believe that Canada is our closest friend and supporter 

while 36% believe that Great Britain is the closest friend 

and supporter of the U.S. The other nations offered as 

-choices were all ranked in distant second place with Japan 

and West Germany leading this latter group. 
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Comparing the scores given to Canada and Great Britain 

by Americans living in different regions of the country, 

Canada received its strongest support from those living 

along the Canadian border. Great Britain received 

comparatively stronger support among Americans living 

farther from Canada, in the Pacific, Mountain and Deep 

Southern regions. 

Examining the comparison between those who favored 

Canada rather than Great Britain, educatiOnal léVels 

highlight even clearer differences. While the-overall 

Scores  of  the twp nations were virtually  a tie on the basis 

of the national average, college graduates show a 

significant preference toward choosing Great Britain tatter 

than Canada as the nation that is our Closest friend and 

supporter. Less educatad,Americans are more likely to 

choose Canada, The lower,end groups on the educational 

scale are also more likely to be undecided or to choose 

another nation. 

When asked for more detail about why Canada was 

selected as or  closest friend and sumporter, those who 

chose Canada mentioned geographical proximity. The second 

and third most frequently mentioned reasons were similar 

U.S. and Canadian views on defense and the similarity of 

culture and lifestyle. Trade relations was a distant fou;:th 

s. 
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• category of reasons given for believing that Canada is our 

closest friend and supporter. The strong perception of 

Canadals geographic proximity is an important and 

fundamental characteristic of U.5. -Canadian relations. 

Mexico, although similarly sharing a border with the United 

States, is not perceived as a close friend and ally and 

geographic proximity was less frequently mentioned. 

L.  
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Quest Ion ^.3

ThirikTrrg about the 2111ie5 of the United 5ta*ja5 which rratiorr do outhink i s Our closest ^ri end and supporte.r?

Total

Canada 35%

Great Britain 36

Frah^^ I

Mexico 1

k,.stra7ia 2

Ja pa n 6

West GerrnariY 5

Other 14

Total . 100,

Number of Cases (1200)
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Question 2.3.A 

Thin.kinq.  about the allies  of  the United States. which 'nation do yot.2 think is our  
closest friend and s.uo0orte_r?  

Political Regions 

East 	West 
North 	North 	Deep. 	 Mil- 	New 

Pacific Mountain  Central  Central 	South 	Border Atlantic Encland 

Total 	 100% 	100% 	100% 	100% 	100% 	100% 	100% 	tom. 

Number of Cases (162) C 62) (223) ( 90) (305) ( 92)(1..q9J ( S.) 

Canada  

Great Britain 37 39 34 34 39,, 4.  32 32  42  
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Question 2.3

Thtnkir.c about the allies of the United States which nation do you,
thir^k is our closest frtend and suaport2r?

Educatiofl

Less Yaca-
Thah ationall
Hi gh Hi gh S 0 rm. Col I e.ge

Total 5choal 5chbo1 College Graduate

Total 10 D% 100% 100% 104% 1^0110

Nur.ber _ of Cases (1200) (152) (406) (.311) (323)

C.anada 35 ^ 32% 35^ 377. 36

Great Br#tain 36 24 35 35 1431

Other riawions 15 19 13 16 13

OtbEF' 14 24 18 12 7
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Question 2.4 

Wlv do you  ay Canada is our cickest friend _and supporter? (Combined) 
(1%ltfple Mentlons 

Total 

Close  to U5 igeographicalbi/Ciosest neighbo".r 	47% 

Same iievos on defenee/Would stand by us/ 
Aliqays first to help us 	 20 

Similar cultLire/Lifestyles/Same interests 

'Trade relations 	 6 

Number tif Cases 	 (1200) 
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El TABLE 2.A
CANADA.AS OUR CLOSEST FRIENDAND ALLY

of XenLticns

Neighbor mentions 47$

o Close to us/GeGgraphicallv close

Our closest rreigYïbbrfThey are our neighbors

Sam-a views an defense 20%

o They are suPport-Jve of U.S./Would stand by us/
Always first to he1pfHelped us in the past

a What happens to us happens to them

a went to Lebanon/Good to us when we had our
hostagesflran crisis

o would help us in war/wi11 support us
militarily/0ur friend in case of war

o Depend on one anotherf Depend on them as much as
they depend on us

P. They are dependezrt on us/Have more to lose if
something happ-ens to us

Sizailar culture 16^

the same/Have the most in commQn

elose' irl• views f De-=Cracy is 1 i}ce our5J
Government p0 1lcies/ Canada supports. U.S. policy

o Have same interests that we dofLiféStyles are

6 Close in cultural background/Have cultural
exchangefHave ^coatmon culture
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E Capability Mentions

cGood relations with tham/Get along fine with
them/No disagreement with thèm

o Our aloses friends/A3ways maintained friendly
ties with them

Trade Relations 6%

o Good trade relations/Do trading with them/
Imports And exports

o Same econ-o-swructure

^^
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gl› 	
TABLE 2.4 
GREAT BRITAIN 

Two Countries Similar 

% of Mentions 

47% 

o Have alot in common/Have common goals/Our goals 
are similar 

o Policies are alike/Same viewpoints 

o Always  ben  friends 

o Get along with people of Great Britain/They 
like Americans/Same viewpoints on economy 

o Have same problems/Same problems that we have 

Allies 	 26% 

o Strong alliance with them/Good relations/They 
will stick with us/Have been close to us 

o Oldest of our allies/Had ties since U.S. 
began/Have historically been close 

o. Always supported us/Helped U.S. for a long time 

o SuPPorted during WWII 

o Thatcher very pro-American/Gets along with 
Washington/Works closely with Reagan 

o Always there when you need them/A1wk7s been 
there 

o Same ideas on foreign policies/Think the same 
on foreign policies 

o Falkland Island issue 
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)3eritage - Past

o Heritage/Alot of descendants from Great
BrïtainfSame èYPe of g0vernmentfSame democracy

'Oür mother couritryfWe originated there

o Common Ianguage

o We are close in culture

o Lifestyle Ii-ke U.S.

Trade R^^at^on^ 2%

o Trade alot with them/Done alot of business
with them
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C1Oest Tradjn Parthler 

Canada is also selected in the first rank of naticni 

when Americans are asked who they view to be cur closest 

trading partner. However, in the case cf trade, Japan is 

selected first. Perceptions of the strongest trading 

partner were measured on a zero to ten point scale instead 

cf forcing a choice from a list of nations. Thus, it was 

possible to choose Japan and Canada and Great Britain. West 

Germany is not far behind these lead rankings. 	Those who 

• might have made judgments on the basis cf personal 

prejudices rather than more objective economic conditions 

were able to select both nations. 

When  economic  perceptions are examined in terms of 

regional differences, the West Coast gives Japan its 

strongest score, although Japan is selected an the  most 

 important trading partner in every region of the country. 

Among status groups, the intelligentsia give Japan a 

significantly higher score than do other grLns. Also, no 

other nation receives such a sharply delineated reaction as 

Japan. In comparison with all other nations, it can be seen 

that far fewer people are neutral about Japan. A sizable 

majority (77%) ranked Japan in the top ranges of the scale. 

Those not choosing Japan were less likely to be neutral. 

Perceptions were less distinctly divided in the case cf 
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Canada and Great Britain than in the case of japan. While 

such relative rankings do not necessarily demonstrate 

conclusions that have policy-making significance, they do 

define a comparative image of Japan. For whatever reason, 

whether because of the comparatively higher number cf 

Japanese consumer products having brand  identification . 

relatively more recent growth in Japanese trade or the 

comparatively lower level of harmony in U.S.-Japan trade, 

Americans rank Japan differently than they rank Canada and 

Great Britain. Japanese trade is viewed to be comparatively 

more important than is trade with Canada. 



E
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Question 2.5

I, am goin to read ou a list Of nations which are 6ften ccnsïdeted to
'UTethe mm5t imRortant Ctad7ng partners of the United 5[a?e5, that is.,
the nations with whom our econom}c interests are most closely *i2d
Co.uld ou olease rate th.em or, a sca eof 0 to 10, where 10 mes an
extremIX Imaortant trading ar[ner" and 0 means "not an im ort.ant
trading parther at all ? Of course ou may choose any rGuirnber, üetween
and lû, Average Scores) .

Japan

Canada

Great Britain

West Germany

He xico

Fran ^Ln,

Cmina

Australia

South 4rea

Savie* Unian

Total

7.61

7.0

6.36

15919

5.41

5.35

5 .-3^3>

5.01

4.E0

4.06

.,_^
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Question 2.5.A

Z-am _croina to read you a A ïs t of nations Wh'içh are ofLen. considèrec
to ^.e the mg-st irloortant trading martners of the United States,
that is, the, nations with whom our econamic iratereÇts_are rost
glose1Y tied. Could you iDleasexa}e them cri ascale._.of 0 to 10,
where 10 means O an ex+reme.l yir6pcrt^znt txa-dinQ partrer"t and 0 neans
"not an important tradina partnerat all"? of course, vournay
ghooge any r^unber_between Q and 1C. scor^31

Census R6gions %

Kor.th- North Canadian
Total eagls-^ Central South vest Border

Total 100%- 100% 100% 100% 100% 100%

Kumbar of
Cases ,(1200) (263) (313) '404} (224) (215)

Japan 7.61 7.61 7.54 7.59 7.74 7.85

caroada 7.00 7.0I 7,.25 .6.94 6.73 7.26

Britain 5.36 6.26 G.49 6.58 5.93 6.30
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Question 2.5.H

an going to read you a 1`st of nattions w!lic*^ are ofter, con^ider^^
to be the most important tradirtq Partn(^rs of the United stat^!^,
that is, the nations with whom our ecor^omic interests are most
closLy tied. Could vou please rate them an a scale of 0 to ^,o,
where 10 means an extrereel im ortant tradina toartner" and 0 me^!ns
'Inat an important tradin artrse,- at all+"? O f course, au r;,achodse aiz numhi^r between 0 and 10. Avera^e score)

Status Groups '
--------------------------------------

High lrite11i8 Middle I^ot^er
Tot^l ncor=e aentg1ia Clss End

Total 1001 Ioot 100-t 100$

rumber of Cases. (1200). (308) (111) (2B1) (159)

Japan 7.61 7.94 8.01 7.98 6.92

Canada 7.00 7.09 7.09 6.98 7.04

Grnat Britain 6.36 6.59 6.48 6,34 6.11
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Question 2.5 

/ am . Dina to.  rd  ou a lis't of mentions whioh  are  often considered to be 
the mbs: important:trading partners of  the United  StatIlLajLjjLL.  the  
nations:with whom  Dur ecorromic interests  are most closely.el 	_Could you  

ejse rate  them on -a scale of 0 to 10, where: 10 mean.s 'an etrerhel 	fm- 
p.ol;an: trading pirtrier and '0 means.  rIbt an_lmoortantLtr.adin; p .artner  
all'? 	f cdurs.e, you  ma y• choose amjIl!tider_between 0 affil 10. 

Important 	 Not 
Trading 	 Important 	 Number 

Total Partnr 	Neutral 	Partner 	Other 	qf Cass  

C•anada 	100% 	66% 	15% 	11% 	8% 	(1200) 

Great 
Britain 	1001P, 	57 	 20 	 15 	 9 	(1200) 

France 	100% 	39 	24 	28 	10 	(1200) 

Mexi.co - 	100% 	42 	20 	29 	10 	(1200) 

Australia 	100% 	30 	22 	34 	15 	( 1 200) 

Japan 	100% 	77 	 7 	10 	 7 	(1200) 
_ 

	

Liest Germany 100% 	57 • 	15 	17 	10 	(1200) 

	

Soviet Union 100: 	28 	12 	50 	'' 	10 	(1200) 
, 

	

South Korea 100% 	31 	19 	38 	1 . 2 	(1200 ) 

China 	100% 	41 	18 	33 	 9 	‘1200-). 

• 
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SL:LumuCLIg2LÉL_ILJLL212.1p,Ià 

tain perspective on .the relative ranking of American' 

views of U.S. interests in trade, military and investment 

objectives, these three values were Compared. 

'ek 
181, 

Overall, Americans believe that it is important to 

maintain friendly relations with foreign nations for a broad 

variety of reasons. Majorities ranging from nearly two-

thirds to more than three-quarters believe that it is very 

immortant  ta  maintain close ties with foreign nations. 

Adding together those who believe that it is important and 

very important to maintain close ties achieves a virtual 

unanimous score. With such overwhelming support for 

maintaining close economic ties and friendly relations, 

these measures only establish broad relative priorities. 

But in this broadest sense, it is interesting to note that 

military objectives -- helping to defend the free world and ' 

maintaining good military allies -- are the highest 

priority. The second highest priority, in ter-ms of the 

strength of American support, are business objectives -- 

having good markets for U.S. goods and being friendly with 

nations that welcome American business. The third level of 

support is given to less direct business and consumer 

interests -- nations who supply raw materials and'sell goods 

that we need here in the United States. 
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Question 2.15 

Would_you say tha,t_ it is  iMbortant to• the United States' interests to  
maintain closeeconomic  ties'and  friendly relations  with f'eolicn 
nàt/ohs who. . 	or -lic707-you say that it is unimpôrtant? Is that 

rtantiunim ortant) or 5omewhat 
Ranked on 'very important" 

imp o rtantiuni moo r tantj? 

Total 
x 

Help America defend the free world 

Are good military allies 	 78 

Are good markets for -  U.S. goods 	 74 

Welcome American business 	 70 

Are important suppliers of raw materials 	69  

Sell us things we need here in the U.S. 	 62 
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rotectioI4iSt V EW5

A number of questions were as-k.ad to meassre the degree

to whïch fundamental protectiohist sentiment exists today

within the United States. If prior cruesti'ans measured

popular attit'udes toward achieving international objectives

in a positive sense, the questions about protectionism wiere

measures of negative feelling, that is, support for def6ndinç

threatened U.S. interests.

Americans give Overwhelm-Ing support to the notion that

the U. S. government should do. more than it does now to

protect against unfair traâe. Nearly three-çuarters {74^}

somewhat agree or strongly agree that the U.S. covernment-

sY^ould be doing more. Only 15% di-sagree and 10% are

ixncertaïn.

When this protectianist sentiment is examined in terms

of status aroups, high incomn and ir,t^'1? ige:^tsïa give the

proposition somewhat less support than do lower end g.ro'ups.

High income Ame-ricans agree With the statement that the Ü. 5.

the intelligentsia is also strang-y in agreement although

c^dvernment shoulâ do more by a.* strong maj ority (70%-231) ;,

is. least favorable among status groups (65%-24*). Middle

class Americans agree with a maj or-ity of three-quarta^rs
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•
(751-16%) and lower and Americans are even more

protectionist (83%-5%) in their sentiment.

ExAmining this support for greater action.by the u.S.

gbvernxaent to protec.t against unfair traâe on a regional

basis demninstrates differenees aLcross the c uratry. , The

Pacific region ^77$) ; the East North, Central region (73,1j)

the Deep South (761) and the Southerrt Border states, (78%)

are stronger than the national average in their agreement

with the need for action. The Mountain states (60%), West

North Centrai statas (7'O %) , the Mid-Atlantic (î3 %) , and New

Ertglsnd states (66$)t as well as states on the Canadian

border (67-1)., are loss supportive than the national average

of the notion that the U.S. governmi^nt should do more. From

the Perspective of Canada, regions of the country that are

farthest removed from the Canadian border are the regions

that are comparatively more supportive of ihcreasad

govern,ment action to protect agains;. tfn;air trade.

When the support for U.-S. action to protect agains +

unfair trade is examined in terms of educationa? c^^oijps,

there is a clear increage in support for protectionism apana

less educated groups of Americans. Americans having less

than. a'high school education support ;Lpcrpased government

actiop to protect against unfair trade by a maj orliLty:o f 83%

to 3%. Thase .with only vocational high school or high
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school training are second most sumportive ftilloWed by those 

With some college. College  graduats  support increased 

action: by a majority of 65% to 24%. Notably, even the most 

educated . group is strongly supportiVe of increased 

government  action  to:protect against unfair trade althotigh 

there is a:less Clear-cut consensus among  free  trade and 

protectionist views in the case of more edUcated Americans. 
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Question 2.21

Do you aoree ar di5agree that the U.S. overnrment £^ould da more than
it dOe5 now tO rateCt a2in.s*_ unfa.7r trade? 4^0uid- -;hat be 5trcnelv
^^ree/ais^a.r^^ } or ,just somewnaç aqree ldiSagree) ?

Status Gr.ouvs

Hi gh Intel 1 i-Mï dd1 e Lowër
Totial Incom^ l^ntsia C1ass End

Tota 1 100-1 10011%, 100w, 100W. 100,z

Nurmber of Cases (1,.200) (308) {111} (281) (159)

5tronglv aigree 50% 43^A 41^ 47#

Just sor7ewhat are 24 27 24 28 20

,Jusç sonewha4 disagree 11 1171 14 '11 4

Strongly d;sagr,ee

Other

.

5. 6 1101 `5 1

10 8 12 9 21
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Question 2.21 

ree Dr disagree that the l Sjjovernment should  .do more than It does now to protect against unfair trade? 
Agree/d1sa ree er 'ust  so(newhaniii7èfflikagree)?  

Political Regions 

East 	West 
North 	North 	Deep 	 Mid- 	New 	States on 

Total  Pacific Mountain  Central Central 	South 	Rorder Atlantic  England 	Canadian corder 

Total 	 100% 	100% . 100% 	100% 	100% 	100% 	100% 	100% 	Ion 	Ina% 

lumber of Cases. 	(1200) 	( 162) 	( 62) 	(223) 	( 90) 	(30) 	( 92) 	(199) 	(  6)  

Agree ' 	 74%, 	77% 	60% 	75% 	70% 	76% 	78% 	13% 	66% 	 67% 

Disagree 	 16 	14 	24 	15 	20 	13 	14 	17 	21 	 18 

P91 	 . 	511 	63 	;36 	60 	50 	63 	64 	56 	45 	 49 

P01: Percentage Difference 1ndex-1 "Agree* minus % "Disagree." 

• 



thatthe mentshoulddomore  than 
ainst unfair trade? kould that be stronal 
somewhat (aaree/d 	? isagree 

ree that the 
it 	does  now to•drotect a,  
(agreediSaree) or Just somewhat 7 

Do vou agree or dia  
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Question  2,21 

Education 

	

Less 	Voca- 

	

Then 	ational/ 

	

Hie 	Righ 	Some 	College 

	

Total 	School 	School 	Collece 	Graduate  

Total 	 100% 	I'M% 	100% 	100% 	1e4 

Number of Cases 	(1200) 	( 1 52) 	( 406 ) 	(31. 1 ) 	(323 ) 

Aeee 	 74% 	8.1.' 	80%  

Dis-apree 	 16 	3 	1.2 	18 	24 

POI 	 5a 	80 	69 	54 	- 41 

PM: Percentage Difference Index = % n Agree" minus t "Disagree.' 
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Question 2.22

I'm golnq to read oU a llst of natt-on-s whach are often consr.dered to
be the mo5t r^l-i ab l e and trustwer.thy mi l ït^ry ally Of the Unï ted

mens that this nation 5hbuld be cofl5'tdered amgn^^ fhe most reliable
and trustworthy allies of the United States and 0 rneans that it is
arroi c the east ret i ab e and°trustworthv of the u.S . a ifiés? Aaain.
you may pi c^ any number between Qand 10.

Total

Canada

Great Britatn

WiRst Germany

Austral ia

France

Less h1QrL-
Re1ïabZe Neutr•al Reliable

Ay5._ (0-4 ^j (6-10)_ O^,her.

IOOM 100.^ 100% 100% 100A

8.24 6 3 85 4

8.00 7 7 82 4

6.96 12 12 70 6

6.88 12 15- 65 8

6.30 18 18 60 4

t
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Question 2.22

I'm going _to read youa list of naticris whieh are. aften con sïde red ;.o
b2 the most re 1 ïab1-e and tru5two.rt.by a ïlof the United Stâte5 . 0 a.
5ca le of 0-10, [oU d_you raLE these nations wne r2 10 me ans -p-h- r tîi
rlarian should be consïderOdamonq the. most rel ia-b3E and tru5twortnv
allies of the Untt-ed States and () means that ït^iS among the leas"t.
reliab e and trustworthy of the U..S. a li^s? Aaaïn, ou may pi ari
num^er betwzen 0 an-3. 1U. Ave.rage score

Status Grauas

Ki p ^rtel ^ 7 - ;1ï ^dI e Lowe w
TotaT income oentsïa Clss End

'Total 100. 100% 10 OA 100.

Number Of Cases (1200) (308) (Ili) (281) (159)

Canada 8.24 8.48 8.28 8.44 . r:9 9

Great Britain 8.00 8,46 8.24 $.06 7.71
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Question 2.22 

I'm Qpn9:to réad you a list of nations which are often considered to be the most reliable and trust-
worthileffi -irY -ally Of the United States. On a scale of 0-10 could you rate. these nations, where 10 
means ihe7i -his -  nation should be considered among  the moSt relïahle and trustworthy allies of fhe  
United States and 0 means that it among the *east riffiEle .and trustworthy of the U.*S., allies? 

may Eyk any  number betw -één  0 and 

!1i cal  

East 	West 
North 	North 	Deep 

Total  Patific  Mountain  Central Central 	South 	Border  Atlantic  En1and  

Total 

Number of Cases 	(1200) 	(162) 	À 62) 	(223) 	À 901 

Mid- 	New 

100% 	100% 	100% 	100% 	100% 	Inn% 	100% 	lem 	leo% 

(305) 	( 92) 	(199) 	( 68) 

Canada 
Great Britain 

	

8.24 	8.24 	8.22 	18.561 	8.25 	8.06 

	

8.09 	8.09 	18.731 

	

8.-50 	8.01 	8. 0 3 	1 029 1 	18.421 	7.91 	7.91 	7.63 	18.271 
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Question 2.22 

m goinc to read you a.11st of nations whith are often considered 
to be the most reliable and trutwothy ilitary any of the United 
States. On a scale of 0-10. could  vou rate  these nations where 10 
mPans that it is anon the least reliable  and trutworthv,of the 
U.S. alli es ickany 2_,ee.number bet . 10.  

Education 

Less 	Voca 
rl.an 	tional/ 
eigh 	High 	Some 	College 

Tôtal 	SChool 	Sp_hool 	College 	Graduate 

Total 	 100% 	100% 	100% 	100% 	100% 

Number of Cases 	(1200) 	(152) 	(406) 	(311) 	(22 31 

Canada 	 8.24 	7.87 	8.23 	8.11  

Great Britain 	8,00 . 	7. 08 	8.05 	, ..sos 	8.34 
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Question 2,27

bb

Do y ou a ree or dt5a ree with the statement.that our all ie^ provide the
riqht arrrount o Support for U.S. forei n ae^^^ ? Wou d that be ST rana?v
a r2I2;dt sa re° Cr somewh8t (a ar2? r'di Sa ree ?

St Iangl,u agree

Siorrewhat agree

Somewhat disagree

-sirongly disagree

Ot.he r

Numbe.r of Cases

Total

10%

25

^
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Question 2.28

I am going to reacl^ou a_series of statemonts that same people have mArie about the interna-
ti onal ecanomie goals .of the united.States, When [ read each sta.tement ild you Opase tell
me. wFiethrsr o^o arei' or disayree? Wou lci you Q Xau strn,yMee di sa r^e or just some-
whàt_(àgree/ disayr^e ?

5trong3y Somewhat Somewhat Strongly Numher
Tojal ^ r^- ee Ar̂ ^ i^isar^-ee Ilgree. ^Other of Cases

S etial Arran eynts

The United States should try to
develop special arrangeents
With nattons that se14 gnads
we need to buy. 100% 45% 411 7% 3% 3% (1200)

We should be etonomitall,y
t nrieperxdent and sel f-suf f i c ient
and we shn"Tc1 not rely on other
nations to fulfill our ecnnnmic
needs. 100% 42 20 19 15

The United States sIMoold ma kV
sf,ecial arrangeMnpnLS with some
key nations to he sure that we
have stable markets for U.S.
prodacts. 100% 519 30 6 2 (!20Q)

R
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Sneci allatrigagemùIbLiljEuttiLILLyftrtz 

If • mericans have growing concerns wlth protecting 

their interests, the next logical question concerns the 

views of Americans toward the most effective ways to do so. 

If there is general sentiment for more protection and 

potential distrust of the 'allies in general, should there be 

special arrangements with certain nations? 

Americans were asked whether the U.S. should develop 

special arrangements to protect U.S. econ •mic interests. An 

overwhelming proportion of the American people (861) agree 

with the statement that the United States should develom 

special arrangements with nations that sell goods we need to 

buy. A significant majority (62%) agree with the statement 

that the U.S. should be economically independent and self-

sufficient and should not rely upon other nations to fulfill 

OUr economic needs. Finally, a majority of 88% of Americans 

believe that the U.S. should make special arrar%gements.with 

some key nations to be sure that we have stalle markets for 

U.S. products. To the extent that the relative strength of 

these commonly held views is a comparative measure of their 

importance, Americans appear to be most concerned with 

having markets for U.S.-produced goods; secondly, with 

having access to products; and third with achieving ecdnomic 

independence. 
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After as}cing whether Americans supportecz establj!5hi_rng

spe,cial arrangements_ with seleCted f6re:ign nations,

Americans were asked Whethër Canada was a nation with wham

we o4ould seek such. spec$a1 economic arrangements to protect

U.S..interests. An overa:helmïng majo-rity (85t) felt that

Canada was one such nation with whom the-United States

should have special economic relations.

The que ,tïon of wheth-=^r aspeciai ecor.onic relatïor.ship

should exist between Canada and the U.S. was, in one_ s4a;jse^,

the bottom line question to the survey. The primary:.

ccncerns of the study tUrn on Americah views of the- type

relationship that the U.S. should have with Canada.

The hottam line question, should there be aCanadian-

LT.S. special_ arrangement, was. asked twice. The first time

the question was asked, it followed the 'discussion of

Canada's relative ran.3cing among foreign nations, trading

partners and m-ilita.ry allies of the United 8tatts. The

question was asked again at the end of the survey after

Ameriçans had had an opportunity to discuss what they knew

about Canada..

In the first mention orthe question, support was.

Orrex•whelming {9S%) for esta:hlishing special relations with

Canada. The second time:tizat the special arrangements
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question was asked, there was some attrition in the support 

for the concept (76% agreed). Even in the second case, 

however, three-quarters of the American people supported the 

notion of the U.S. seeking a special economic relationship 

with Canada. In some cases, the attrition .may have resulted 

fi-cm  greater  levais  of uncertainty after the factual 

questions were asked. A few who supported a special 

arrangement the first time changed their view to opposition 

in the second case. 

Another interesting dimension of the change in views 

between the first time that Americans were asked about 	% 

special arrangements with Canada and the second time the 

question was asked, concerned the specific typas of 

arrangements that were selected as most appropriate. To 

follow up on the central issue of whether there should be a 

special arrangement, subsequent questi6ns examined types De 

special arrangements with Canada that were favored most by 

different segments of the American people. ; Four choices 

were offered asking people to define what they meant by 

special arrangements: completely free trada free trade in 

selected areas;  consolidation cf the U.S, and Canada into 

one market area; or negotiation oe treaties that would 

protect U.5. interests. 
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t.  

There is a group of Americans that supports each of the 

four types of arrangements. Overa ll , the more cautioils 

choice '  of "free trade in selected areas" was the mot 	' 

popular choice (30%-35%) both times the questions was asked. 

In the second instance, the selected free trade was more 

popular. Completely free trade (28%-25%) and treaties that 

protected our U.S. interests (25%-24%), which were the more 

extreme free trade/protectionist views, were second and 

third choices. The fourth choice, consolidation of Canada 

and the U.S. into one market area was the least popular 

choice (12%-10%) by a considerable margin. 

From these follow up questions, the supporters of free 

trade were identifiable. /hose who choSe to support a 

special arrangement with Canada and then selected free trade 

as the preferred option and  those who opposed a special 

arrangement with Canada entirely because they preferred 

evenhandedness toward all nations represent the-core 

constituency  for  free trade. At the same tme,* free trade 

was clearly seen to be a minority view. A clear majority of 

Americans favor establishing a special arrangement with 

Canada that ino1udes freer trade in selected areas or 

treaties that protect U.S. interests. This moderately 

protectionist, but favorable to Canada constituency, was an 

American perspective that was identified in the Business 

4  
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T&

Leader SurvQY as well. This may be the.]cey conAtituent

group of interest to Canada.
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Question 2.31

IsCanada a nation with whom we should seek 5,pe_cia1 ecanornic arrange-
ments to uarantee the U.15:-Can24i^an artnershi ?

Yes

Na

Total T0tal

8. 5% 76^

9 14

Other 6 9

Analysis of Time I v. Time 2

8-5 -------------- -- ----- > 3D° more trade in
speciaT arrangement E se3ected ar^as
with. Canada --------------------- >; 28; cartipieteljr free
(15t time) tr.a:e

76b sPecial -- -------- - ---------- > 3,'.. more rade in.
arr2.rtgesrerxt 5e1-2 cteà areas
(Ind time) -- - - ------------------ 25Z25' comaleteTy

free trad'è

94 «o Canada not a nation with whoin we should
^^e.k special arrangements.



Number .of Cases (1015- ) 	..(.913) 
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Question 2.31 

Time 1 y. Time 2 

Which - of the followin.. lOnd 	si.ecial arrangements do . ou think: th  
hited 'tates  .shou d estab ish wTth Canada-? 

Ti 	T2 
Total 	Total 

Completely free trade 	 28% 	251' 
Selected .areaS 	 30 	35 
ConSplidation. into one market 	 12 	10' 
Protect our interests 	 25 	24 
Other 	 5 	4 

• 00% 	100%  

00 you • eel that the United ste es shoul.d be eenbanded toward all our  
trai r do  you  feel . that  WE should miae snecial arranae-
merits Out not with Canada? 

Teal 	Total  

Evenhanded toward all 	 67% 	21% 
Make pec -ial arrangements, but 

not wi CI Canada 	 17 	13 

1007, 	100%. 

Number of Cases 	 (108) 	(170) 
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b.  

Re 1 ia)1._eanirustwiz 

When Americans are asked to rate their feelings toward 

Canada, Great Britain, France, Australia and Germany as 

reliable and trustworthy allies, again, a clear first tier 

and second tier of nations selected. Canada ana Great 

Britain occupy the first tier. The other three nations 

ranked second. All five nations are viewed as reliable and 

trustworthy allies of the United States by a majority of 

Americans. But in the case of the military score as ouposed 

to the earlier More general ranking in which Canada and 

Great Britain ranked first, Canada's  average  ranking (13.24), 

clearly established  its  lead over Great Britain (8.0). 

In regional terms, Canada is perceived to be the most 

reliable and trustworthy military ally by Americans in every 

region except one. The East North Central region ranked 

Canada first and the West North Central region viewed Gret 

Britain first, although these differences are close 

distinctions. Interestingly, New England, in selecting 

Canada as the most reliable military ally, reversed that 

regicn$s view of Canada and Great Britain in the more 

general terms of "closest friend and ally". In short, the 

military dimension as opposed to the dimension of cultural 

affinity appears to be a stronger area of potential support 

in the perception of the American people. 
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The. views of the status groups toward Canada's role a^

a reliable and trustwOrthY milita•ry ally also reflects a

rotrersaJ, of the earlier perception of the relative ranking

Of Canada and Great ,Britair, . The hilh income and

intelligentsia groups both selectëd Canada over Great

Britain. This comparison is aiso rerlected in the

educational segmentation. College graduates and. those ^,rith

sc-me college ranked Zanada higher than Great Britain as a

military ally. This comparative ranking was reversed from

the earlier case of the "closest friend arid aupporter"

qtestian. Thus, the ralative ranking of Canada. and Great

Britain appears to favor Canada when the comparison is

framed in te*_msof military alliance.

To put the questions about :strongest military friei.^-d

and ally in perspective, Americans were asked whether the

allies of the U.S: provide the right amount of-support far

the United States foreign policy:. FewXmericans

strongly ar^rae that the a.llies.provide the righ,t amount of

sunport. Only a third even somewhat agree that the all_es

proviâo the right amptint cf support for U. S. foreign policy.

majority of Americans disagree with the statement that the

allies provide the right amount of support for U.S. foreign

pai^cy.



MARKET OPINJON RESEARCH 

The Image  o  canada  

Americans were asked what image came to mind when they 

thought of Canada. Forty-nine percent of the responses were 

that Americans thouaht of Canada as a friendly neighbor. 

The second most frequent response concerned Canada's natural 

resources. The friendly neighbor and natural resource 

images were both cited quite often. Less frequent responses 

concerned Canada's  raie as an ally of the United States and 

facts concerning its economic strength. In sua, the image 

of Canada noted in the vast majority of cases concerns 

general rather than specific and soft rather than hard 	% 

characteristics. Canada's importance as a trading partner 

is not a widely noted aspect of  Canadas  image. 
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TABLE 3,.1
Whën you thfrjk about Canada, ^rY^at image comes to your mind?

% cf
Me-ions

494; Frier,dly neighbors

o Friends - Friendly/Friendly people/
Frieridship/Strong friends/oùr friends/
Good friends

o Neighbors - North nleighbors/Gocd .n4ighba}af
Friendly neighbors

o Like AmèricafSimilar to'tJ'nited States/
Jus tlike another s LatefExtensïor. of our
courltry f I?art of the TJ. S.

o Friendly border nation/Close to United
Stat f^ -5;

o Canadians - Good dependable people/
Wonderful peoplef Solid people/ Independent
people

o FrënchfFrench-^^^aking people/French
culture/Lots of French people

o Good country - well-arganiz:ed country/
Nice country

a Tourism/Nice place to visitfGreat `re-s.ort.
areàs/Place to have a nic^ tizie/Vancatjver/
Northwest Territory/Hudson Bay/Calgary
8a^fQuebec

o British/English - strong English cultuzzs/
Mostly English-speaking peaple/5tràng
British traditions

c SimilarfSimilar rteedsfcities same as ours/
Somewhat like ourselvesf5ociety much like
ours
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o Like Canada/Delightful/Love it/My
iionaymoon

o Neutral country

37% Natural Resources

o wilderness/Lakes/Trees/operi country/Green
land/WaterfMauntainsfWild? ifefForests/Free
-rivers/Peaceful

o Snow/Cold

b Seautiâul country/Ea-uL-t_iful landscape

o Natural resources/Lot of resour.cesfResource-
'rich nation/F'uelfCoalfOil/Forests/Water

Clean - clean ai.r/eities with .cti ouds

o Large country - =darpopulatecz

o Niagara Falls/Vacation resort

b Fishi*tg/Eùntingf spartdmàn' s paradise

o FiockeyfCanadian mounties - their police

o Nation with unlimited potential i frontier/
Young" nati"onfGrowing

o Their f1ag/Maple leaf

0 S3ciers/Skiing

8% Close ally

0 Ally - Close ally/Friendly a? ly/= irm ally^
Canada gi7es us 814pport/Close relations)^.jp wï't>r
us/Strong in aid if heeded

0 Helped us with Iranian hos'tages/Fielped during
Iranian crisis
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7; 	Economic strength 

o Economic strength - economy is stable 

o Same economic value as United States 

o Industry/Manufacturing - good wood/Forestry 
products/Paper products/Make cars 

Disciplined country/They are not aggressive 

o Farming - wheat 

c Trade - We should trade more/They have good 
products 

Canadian money/Our dollar goes further 

6% 	Governmental 

o Freedom - free nation/Free world diplomacy/ 
Equal rights to all/Demccratic society 

o Independent/Independencp - they are self- 
supporting/Self-sustaining government 

o Interesting for  of government - political 
problems/Similar political concerns as ours 

o Prime Minister/Former Prime Minister Trudeau 

o Good sdciable programs/Reasonable health 
insurance 

1% Economic Weakness 

Economically weak - underdeveloped economically 

o Underdeveloped industrially/Not as 
industrialized as the U.S. 
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Canadshare  of the Defense Burden 

A'plurality of 47% of the American people believe that - 

Canada does its share ta help defend the free world. A much 

smaller group (28%) stated that Canada did less than its 

share. This encouraging conclusion may be offset by the 

fact that more than a fifth (22 3 ) of Americans found the 

question difficult to answer and stated that they did not 

know. Nonetheless, in every region of the country, 

Americans clearly felt that Canada dnes its share to defen •  

the free world. In general, states closest to the canadian 

border were stronger in their assertion that Canada does its 

share .  When thé response àf Americans is analyzed in terms 

of statUs groups, it can be seen that across the board amcng 

all  solo-ecohomic groupings Americans are supportive of 

Canadals effort to do its share. 
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QuestïoR 3.7

90 You feel that Canada does its 5hare- to help defeRd the free worid or
does it do ess.t an its snare or mrjre than i'-5 share?

Census Reciions

Total

Number of Cases

Does its 'snare

Does less than its
share

Does more than its share

^Jwher

C^rr-
North- North adï an

Total east Ce rit ra1 Saut h We 5 t Rord-er

'.0 0%, 100%

(1200) (M) ^3131 (400) {224} f215j

^.?^47*. 46%. 5 2" 43^ 47 w

28 27 28

3 5 1

.28

22 22 22 26



MARKETOPINION nsu,RcH 

Question 3.7 

Do ou feel that Canada does its. share to helo defend the free world  
or does it do_ less than its share or more than its share?  

Status UrOups 

High 	Inteili- Middle Lower 
Total 	Income  gentsia  Class 	End 

Total 	 100% 	100% 	100% 	100; 	1007. 

Number of Cases 	(1 200) 	(30 8 ) 	(Ill) 	(281) 	(159) 

Does its shate 	 471 	50% 	50% 	40% 	50% 

DoeS less than its share 28 	33 	27 	29 	25 

Does more than its hare 	3 	3 	2. 	2 	2 

Otler 	 22 . 	1 6 	2 1 	21 	24 
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Question 3.3

Do you belï*eve that Canada tbd8X has as pr6sperou5 an eçonomy as the United
Star-es? :- - -

Cer±sus Regi ons.

Pa n-
North- North adi an

Total east Central South West Border

Total 10oa 100^ 100%, 100,

Number of Cases (1206) (253) (313) (400) (224) (215)

Yes 40% 35 ?,.' 4 4 ; 43% 37 w. 3bQ,.

No 43 4.9 40 38 47 §0

t7=Mer 17 iô 16 18 16 14

L.

li
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Canadiara P'rosterit

•

Âmericans are closoly 'divided. over whether they beliéve

that Canada today 1'Yas,as prosgerous an economy as the United

States. A narrow plurality (431 to 40%.) believes that

Canada is not as prosperous as the Uni#éd States. As with

many factua2 questions about Carxadar there is a high

proportionaf tndecided respondents. Across geographic

regions of the country, there in considerable rr.ariatior,. Ir^

the Northeast and in the West, signifieantlY more Americ^ins

believe that Canada is -riot as prospeirous as the iTr^^^^^

States. In.the.North Central region and in the Sauth, .

howe'verl Americans be1-ieve that Canada Is as prospercus as"

the United States.

Recent Event!^ in Canadian Histo,-y

Amorig the more interesting factual questions aboulit

Canada were thtse cancer-nina the awa°xenes^ of racent eve-rits

in Canada.. The Survey was conducted not Iorl'g after the

election of the new govern-ment. To the exLan̂ t that

awareness of Canada is arough measura of Amerïcan ïnt!arast

in policy mattéra. affeCting Amex'icana*td Canadian economic

relatiens, this was important question.
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A sizable majority of Americans stated that they were 

not aware of any events that have taken place in Canada 

recently t • at have caused Canada to be in the  new (66%). 

Nearly one-third of Americans (22%) stated that they were 

aware of such events. This may be a respectable percentage 

in terms of measuring awareness .  In a typical political 

statewide poll concerning a relatively unknown Senator, an 

awareness level of 25-25% would represent a low, if not 

unsurprising, measure. Awareness of more prominent American 

public figures might be expected to range from 40-60%. 

Also, Americans are not aware of public issues concerning 

reasonably important events affecting their own lives. A 
% 

year following the breakup of AT & T, for example, half of 

the American people believed that their phone company was 

still owned by AT & T. These comparative measures are 

offered as a perspective from which to evaluate the meaning 

of the observation that two-thirds of Americans were unaware 

of events taking place in Canada recently. 

While - the conclusion is unsurprising, there should be 

no question that awareness of the new. gbvernment in Canada 

is shared among relatively few American households. 

Awareness of events in Canada does vary ,among status gr •ups, 

however. Those who  are  aware of recent eventS in Canada 

tend to be the upper end status groups who have been seen tb 

be Terginany less  favorable  to Canada. eigh income and 
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intelligentsia groups tended to be more aware (38% and 42%) 

than were middle class and lower end groups (24% and 33%). 

When the comparison is made among census regions, the 

Northeast and North Central regions were relatively more 

aware of events in Canada (38% in both cases) than were the 

Southern and Western regions (25% and 29%, respectively). 

When those who were aware of current events in Canada 

were pressed to give further specifics, 47% cf the responses 

mentioned the new Prime Minister. In more than a fifth cf 

the cases (22%), econamic events were cited. A variety cf 

other events that have caused Canada to be in the news were 
A 

also cited eUggesting that of the  32%. of thé American  people

who were aWare of events causing Canada to be in the 'news, a 

limited nUtber, perhaps only half, focused an the Prime 

Minister's election as an event  that  made them recall 

Canada. 
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uestian 3.10

tha4 ada t o bi^ In the r+ew5 ?

Status Grou ç

Hign IntelI ï- Mi dd1e Lowe r,
Tota] Income ^nts iâ CI a ss E-nd.

Total -100^ 100%, 100% 100% 100m

Number of Cases (1200) {308} (159)

Yes 3Z, 3 4 Z% 24! 33%

No 66 60 56 '5 66

Other .2 1 2 1 2

A re - -yo u aware of any events that have takera 7ace in Canada rec,2rtl
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Question 3 -.I().g

Areyou a,,+?re of anv events that have taken place Tri Canada ^E^:en t'v *h
ca,^,sed Canac^ Co be in the news?

Census Re ïons

Can-
North- Nort^ adi an

To t. aT east central South West Border

1`ot.al 1 ^ 0". 10a 13 . 19 01% 100-11,11, 1100Z ,Mi*

Number of Cases (1200} (263) (313) {400} (224) (215)

132e 3 8.10 3 VA 25I4 49Ad YVH

No 66 60 59 7.3- 71 5 6

O[her 2 3 2 2 1 4

i
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, 

• TABLE 3.11• 
Awareness of Current Events in Canada 

% cf 
pientions 

47% New Prime Minister 

c Changing prime ministers - new prime ministers 
was elected/Electing ne  w prime minister 

o Zlect,ion - recent election/National election/ 
General election/New election 

o New prime minister/New  premier  

o Change of government - last election went 
conservative/Stand for conservative upset of 
election 

22%  Economic 

o Auto strike - GM strike/UAW strike/Union 
strike/Labor agreement 

O Quebec province - wants to break away from 
Canada/Wants to form their own government 

c Fishing laws - fishing treaties convention/ 
Fishing rights 

ID Strike (unspecified) 

O Bilingual controversy - teaching the French 
their language 

of Lotto 

Currency evaluation - Canadian below the U.S. 
dollar 

•o Potato industry underselling U.S. 

r - , 
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10% Zvents 

o Papal visit - visit of Pope 

o Queens visit - visit from the queen 

o Michael Jackson concert - Jackson visited 

7% 	Trudeau 

o Trudeau - Trudeau retired/Prime Minis • er 
Trudeau  stepped down 

o Trudeau ls divorce 

4%  Environnent  Mentions 

0. Aài.e. rain - blaming  U.S.  for acid rain/Ash 
pollution  falling Canada 

1% Ally Mentions 

o Taking in draft dodgers/Defectors welcomed with 
open arms/People leaving U.S. and going to 
Canada for asylum 
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•
When Americans were reiminâed that a Prime -hiinister k:ad

recently been elected and that a new government haci come

into office, a harrow plur.ality believed that the change

would not matter to the United States (34% to 29%).

Interestinglyf more than a third (35*) were undecided about

the offect that the change in gover=er^t was likel'Y ' to ha:u^,

Across the census regions, a plurality in each case believed

that the election of thePrime Minist^r -would not matter to

the United States.

In the case of those states sha•ring a bord^2r with

Canada, the narrou,* p1li^rality was reversed and a larger share

of Axneriçans be-lieved that, the ef^ect of the Prime

Ml.nistdr's election would be positive (34% to 29%).

Fxamir.ing Perceptions ac-ross status gz'oups shows that anong

high income Amer-icarts a na=ow plurality believect that the

result wou2d be positive. In all otYier cases, most ln'el-ieved

that the change in governmerit would not -matter to the United

States. As in each of the questions ccnaerninq the new

Prime Minister, a sizable nurs,ber of ^.^errica-ns were. unriecided

about the potential signi^ic:ance to them of future

directions of the new government.

When those Americans (29%) who believed that the

election of the Prime Minister and the change in government

would be positive were asked why they believe-this to be. the
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lip 

case, a sizable percentage (48%) of the responses concerned 

the general feeling that the two nations had close relations 

and a similar outlook. A quarter of the responses contained 

a specific reference to conservative government or the new 

Prime Minister himself. Few Americans believed that the 

election would have a negative conseauence for the United 

States. 



MARKET OP1 h3] ON. RESF.ARCH

Question 3.1.2

As. you ma,^ {a1sa) recail, Ca.rrada reccntl L^lerte-d a nc-w Prime Mi ni Ste- 2nd
a new ac.vernrner. has eOme into offir-e. Do
be post ûi ve or nerati ve from the oerS
he-1z2ve 4ha: iti w i11 nat rsat t er to t he U. S."?

C2nsus Reai ons

Can-
Nortih- North adi an

Total east Central South west, Border

Total IOQ^ IQOp 1C)

Number o` Cases (1200) (263). (313) {400} {22 4^ (215)

°07;ave 311 2 5%, 3 OÂ 28 341.'

'WT11 not mat*er
to U.S. 34 38 32 33 36 Z9

Negat7 ve 2 2 2 1 2 2

Other 35 29 37 35 34 33"

OU feRï tïn8-,- th-i s chanlj^ will
ertiye Of the United S;a-LéS or dc. voU
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• 
ra. 

Question 3.12 

As you may (also) recal.,,Canada recnt1y elected a pew Prime Minister and 
a new qovernment has c i me i nt o office u feel tftat this ch'arige 
be oositiye or negative from the pgrspecti Ye of the United $tates  or do'you 
believe that it  wl1 not  matter to the U.S.? 

Statu  Grouu 

High 	Intelli- Middle Lower 
Total Income elea  Class 	End 

Total 	 100% 	100% 	100% 	100% 	100% 

Number of Cases 	 (1200) 	(308) 	(111) 	(281) 	(159) 

Positive 	 29% 	•3% 	29% 	28% 	28% 

1.4111 not mette' to U.S. 	34, 	31 	32 	34 	36 

Negative 	 2 	2 	4 	1 	2 

Other 	 35 	34 	36. 	'2i7 	34 
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.

Question 3.12

As -y_ou Pa]i (also) recal1_ Canada recently e3ected a new . Pri*r:^
Yiniste*` and a n ew qavernment_has ccme into off ice to vou
that this chance will be pp5;itive c5r negat;ve fxon the rpersn'e-cti-^é
of the United States or do you bèli4^vethat it will not mater tc
th e _U.S.?

Number Will not
of matter

.Total Cases Positive to[;..S. Reatiy.^ Ot^^^-

Total 100% (1200) 29% 34-1 2%•^;._

Pacific 1 Q0^ (162) 2B$ 38'$ 21 3'2 %-°

Mourtwain 100% ( 62) 27% 31% . 3% 391

East North
Central 100$ (-223:) 29% 34$ 2t 36$

West North..
Central 100^ ( 90) 27% 29% 2% 4Z%

Dean South 100%. (.305) 311 32$ 1^ 35^

Border 100% (.92} 25% 38%

Mid-
At1'anric 100% (199) 29$ .2%

Now
England 10 '0% (âS} 371 37% 26%
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TABLE 3.13 
Positive Reading of the New Prime Minister 

% of 
Mentions  

48% Similar/Close relations 

o Good relations with Canada/Better 
relations/They work closer with the U.S./They 
want closer ties with the U.S./Help each othr 

o Just a feeling/I am an optimist/Chance is 
usuaily for the better 

o Closely related to American thinking/Sane ideas. 
as U.S./Their beliefs are like Ours/Policies 
are  more consistent/Their governtent will be 
more agreeable with, our pOlicies/Sentiments 
closely aligned with ours 

o Would be in our best interests/Positive immact 
on the U.S. 

o They are close by/We are neighbors/Close 
neighbors/Next door neighbors 

25% Conservative Government 

New Prime Minister is conservative/More 
conservative like leagan/Ecith me.n a.rs • 	, conservative 	 ,‘ 

o Prime Minister has same beliefs as Regan/Prime 
Minister's policies ccincide Idith Rea;ands 

o He's pro-U.S./Pro-U.S. attitude/Pro-
American/Positive attitude toward U.S, 

o New Prime Mi-ister/Change i Prime Ministers 
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4% Npt Trudeau

o Trudeau wasn't aggressive/Trudeau didn't have
the power

o Improve economy

o Will establish better trade



r 
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TABLE 3.13 

1110 	Negative Reading of the New Prime Minister 

t of 
Yerltinng: 

25% Prime Minister Mentions 

o Less favorable than with Trudeau 

c Prime Minister doesn't know what he's doing 

15% Corporate/Economic Mentions 

o Support of American policies is limited 

o Corporate interests may be hurt 

• id', 
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Relative SL:Ze of the Canadian Varket

Americans were a^pked about the relative size of the

Canadian-U. S.. economic relationship. A sizable majoritY.o-f

Americans believe that Canada is an average market for U.S..

goods and services as compared with the nations of western

Europe (62%), Only a fi£th.of Americarts beliav6l that Canada

is a major market (20%), while ot4ers are uhdec.ided or

believe thàt it is a tinor market. This perception differs

somevrhat across the geographical regions of the country as

only 54% of New Fnglanda# 5 believe that :Canad-a is an aviera4 ^

market as compared with Eu,ropean nations. But nearly two-

thirds of those in the North Central region (64$)r . the 5cutr

and the West (52$) believe that Canada is an average

m^rket.
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Question 4.1 

Db you b_el I eve that Canada i s a major market for U.S. poods and servideS 
compared wi th say, the nations of western Europe, Canada is a minor mar 'et 
or 	 s about ai.ée rein 

Census Region5 

Can- 
North- North 	 ad - 'an 

Total 	east 	Central South 	West 	Border 

Total 	 100% 	100% 	100% 	100% 	100% 	11]G%  

Number of Cases 	 (1200) 	(263) 	(313) 	(400 ) 	(224 ) 	(215) 

Major market 	 20% 	23% 	18% 	18% 	20% 	26% 

Average 	 62 	54 	64 	55 	62 	57 

Mi nor market 	 11 	13 	12 	10 	10 	11 

Other 	 7 ' 	10 	6 	7 - 	8 	5 
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Polil-^C411 Criticism

Americans are not overly sensitive to critf4cism from

Canada. A significant majority of Americans (65% to 194)

believe that when the Canadians COmplain about acid rain or

fishing rights or foreign investments th6t they are acting

reasohably from their point of view,. -This triewpaint -is ev4an:

more strargly heldby,hig^ income and intelligentsia (70% -1

and 77%, respectively) and nearly that strongly held (^^%)

by middle class Ame;icans. Only the lower end Ameâicans

have. a}pare majorï}y t^izat believei that Canada is acting

reasonably (521). But, even low income are more suapo^tive

than critical of nalitical and policy criticisms émanating

from Canada.

A'series of questi&ns concèrning Canadian trade and

investmennt practices were asked to further assess public

attitudes to'Ward Canada from a political perspective. 1hese

ques tion-s were selected to establish acoxn^arisori wit n el ite
- .,

attitudes that had been invnstigated in tha-' earlier Market

Onixtion Research Business Leaders Survey. In general,

Americans tended to dis.agree with the stAtement that Canada

practicas unfair trade by dumping low cost products into the

U.S. market and disagreed with the notion that imports from

Canada take jobs away from U.S. workers. While di.sagreeing

that the economic threat of Canadian cbmpetition is serious,.
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Americans supported the notion that without the Canadian 

market many American jobs would be lot.  The notion that 

Canada is an important and reliable source of energy 

supplies for the United States was also accepted by a 

majority of Americans. Thus, Americans currently apmear to 

support the positive elements of Canadian econozic relations 

with the United States and to downplay the potential 

negative aspects. 

When asked whether they agreed with the statement that 

Canadians are basically socialist-leaning, a clear plurality 

disagreed, although the divisians were not as c=ear cut an 

this political, rather than an economically-oriented 

question. In the earlier business leaders survey, the 

business leadership also disagreed with the characterization 

of Canada as a socialist-leaning country. Hence, while 

American criticism of earlier Canadian gOvernments may have 

used such epithets, the common U.S. perception do es  not seem 

to have associated these views with their  image of Canada. 

Finally, a bottom line question relating to American 

concerns over Canadian-American economic relaticns was 

whether Americans believed that there is too much Canadian 

investment in the U.S. Nearly two-thirds of the American 

people believe that there is not too much investment. Very 

small numbers of Americans (9% on average) believe that 
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there is tao muciz ïnvestme*it. This p.erception that C-anadian

inV'OstmeMt is not too high is shared across all, political

riagï.ons of the nation.
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Americans are not overly sensitive to criticism from 

Canada. A significant majority of Americans (65% to 19%) 

believe that when the Canadians complain about acid rain or 

fishing rights or foreign investments that they are acting 

reasonably from their point of view. This viewpoint is even 

more strongly held by high income and intelligentsia (70% 

and 77%, respectively) and  nearly that strtingly held (68%) 

by middle class Americans. Only the lower end Americans 

have a bare majority that believe that Canada is acting 

reasonably . (52%). But, even low income are more supportive 

than critical of political and policy criticisms emanatina 

from Canada. 

A series of questions concerning canadian trade and 

investment practices were asked to further assess public 

attitudes toward Canada from a political perspective. These 

auestions were selected to establish a comparison with elite 

attitudes that had been inveGtigated in the 'earlier Market 

Opinion Research Business Leaders Survey. In general, 

Americans tended to disagree with the statement that Canada 

practices unfair trade by dumping low cost products into the 

U.S. market and disagreed with the notion that imports from. 

Canada take jobs away from U.S. workers. While disagreeing 

that the economic threat of Canadian competition is serious, 
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Americans sunpp;ted the.notion that without the Canadian

market many American jobs would he los,t. the notion that

Canada 'is axi. important and reliable SOU.-Ce of energy

Supplies ,for the United States was also accepted by a

majority of Americans. Thus, Americans-currently appear to

s^gpor^ the positive elements of Canadian econozriic relations,

with the United St4tes and to downplw^ the potential

negaltive aspects.

When aski^d whether they agreed with the statement that

Canadians are basically saciaiist-leaning, a. clear p].uralit,Y

disagreed, althaugb t#e.:divisions were not as clear cut on

this politica,l, rather than an econamically-oriented

quest^pn. in the. aar2ier hustne-5;-s leaders survey, the

btisiness leadership also disagreed with the characterizati:h

of Çanada as a socialist-leaning country. hen^e, 'Whi? e

Am^ri^art çritiçism. of earïier Canadian governments may.have

used such epi_hets, the cc=an G.B. perception does not s4^em

to have associatE^d these views with their image. of Cana4a.

Final].y, ah.ottom line question relstin.g to American

concerns. byer Canadia•n-Arne-rican econàm;.c relations was

Vhether ^eriizan.s believed that there is too much Canadian

investment In the U.S. Nearly two-thirds of the American

people believe that there is not tao 'mUch inves.tment.. Very

small numbers of Americans (9% on average) believe that
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there is toO much investment. This perception that. Canadi^in

investment is not top high is,shared across-all political

regio.ns of the nation.
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Question 4.2 

Do  you be1 e ,ve that when the Ca n adi a nÉ  complai  n about 	ac i d rain or - 	. 	. 	, 	. 
f2f.s.hi nç 	i gr. 	n vé  s tme nt s that  . 

Status Groups 

Hi gh 	Intelli Mi ddle Lower 
Total 	Income  bents a  Class 	End 

Total 	 100% 	100% 	100% 	100% 	100% 

lumber of Cases 	(1200) 	(30S) 	(111) 	(281) 	(18g) 

Canada is  acting  rea$- 
onably from thei r 
point of îiiew 	 65% 	70% 	77% 	68% 

Canada is bl aming the 
United States for 
thei r own probl ems 	1.9 	17 	14 	19 

' 	Other 	 15 	14 	10 	13 	19  
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QueStion 

Attitudes Toward Canada Summary  

Aoree 	Neutral 	Di.sa ,creE,  

Canada practices unfair trade 
by dumpino low cost products 
thto the U.S. market. 	 17% 	2% 	54% 

WithOut thé Canadian mark.et, many 
Affierican jobs would be l ot. 	51 	2 	33 

Imports from Canada take jobs away 
from U.S. workers. 	 33 	2 	Fk 

Canada is an important and reliable 
source of energy -supply for the 
United States. 	 55 	2 	24 

The problem with the C'ahadians is 
tnat thE.y are basically socialist 
leanind: 	 25 	3 	4 5  
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Quest ion 4.8 

Do 	tiin that  there is tno much Canadian investment in the O.M 

Political Regions 

	

East 	West 

	

North 	North 	Deep 	 Mid- 	New 

	

Total Pacific  Mountain Central Central 	South 	Border  Atlantic En91and  

Total 	 100% 	100% 	100% 	100% 	100% 	100% 	100% 	100% 	100% 

Number of Cases 	(1200) 	(162) 	( 62) 	(223) 	(.90) 	(305) 	( 92) 	(199) 	( 68) 

Yes 	 9% 	9% 	13% 	6% 	8% 	11% 	15% 	6% 	4% 

No 	 Ffi- I 	67 	fi3 	69 	69 	61 	59 	70 	74 

Other 	 eJ 	23 	21 	25 	32 	28 	26 	21 	22 
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% of
1jentions

68% TOURISM

o Tourism/Tour groupsfTours fTravel fo:
1ra cation f C7a catiqri i ng

r

o Vacation ^ids for tourists/Travel camnercials/
T.ourist ads

o Vacation. in Ca±-:agafvacation in Manitoba/
Toronto/Quebec

o Vi sit Canada/Coynë- see Cali a3afPrometinç the
country

TA12 LE 4 .! 4

Des.crIption Of Commercials or Adis Seen. Recently

o Beaut+ful terx'atn^wildiYfe and beautiful
count ryIWC b ds/ Mou.n4a in s.

o lnviting .tou^ists to Visit Canada/Telling
tott^i^ts to come visit Canada

o Send for vacation . brochuiesfTravel
brochures/Travel Magazine

o PromOting toui'i5.-M in Mant# ea1/Trave1. to
MontreA 1 fVacat i.on in Montrea1"

a Vacation SpotsfvaGation areas

.
o Canada hot spotsfToùrist attâactiv.ns

I1k Specific Location

0 Sporting activities - Skiing tripsfFiuntinCl
Fishing

o Come see Qntario/Visit Qntaÿiafvacation in
Ontario

o Niagara Falls

k.
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6-1 Product. Identification

o Beer adsfBeer commercials

o Restaurant ads/Food cçmnercials

o Canada Dry Ginger Ale

5% Electïon

o The election in Canada/The election

{

* Media

* =.Pe.rcent less than .5)
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Canadian Advertising and Tourism

When asked whether they recalled seeing any Canadian -

adviartising, 37% of the Axaerican people recalled having seer,

advertising from Canada. Nearly half of-the aids that *rier:e

re^^alled were tourist-related.

Tourism is an important part of U.S. perceptions of

Carsada. More than half (56$) of all Americans have vis7 ts^ci

Canada. Most (91%) of the visits were largeiy jo_

personal reasons, any of them took place longer than thri^e

Year"s ago. Thir;,y-eight percent of the. Amer-Lean .peom#`e

stated that they know or are friends With Canadians_.

Canclasions. A Final Note

In COncIusion, thq`factual Profile of American

wnderstanding of Canada denotes only a'mcderate

Understancing of the factual c ircums•tances o l the cahad -i an

economic situatior: or G. S.-canacian relatioAs. Yet, warm

feelings and high tolerance of Canadian.national intantio.ns

prevail.. The Iimiteci factual m.ride*_-standing is not beinç

of-AEset by aparticularly high degree of contact or an

awarefless of recent events. Establishment of a deeper

unde-rstanâinq might serve as a basis for a network cf

support for Canada in case such support was needed in a
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political, economic or diplomatic context. Among status 

groups within the United States those groups that on margin 

were most supportive of Canadian interests, the lower end, . 

were also those most likely to support protectionist 

actions. This fundamental orientation of Canada's 

constituency may be one of the most serious hidCen threats 

in the Canadian-American relationship. Without a greater 

level of understanding of the importance of the Canadian-

U.S. economic re/ationship am•ng the Canadian constituenc .,:, 

problems that appear today to be minor could become 

exaggerated. Canada's economic interests in U.S.-Canadian 

relations are quite sUbstantial and, at present, this hidh 

stake is being wagered on a general pool of good feeling but 

limite hard core support. 
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Thus, while it is important in itself that Americans 

gave Canada the highest score as the closest friend and 

military ally, Americans nonetheless do nt  feel that the 

allies of the U.S. support of American foreign policy 

interests. 
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b. 

The Cbaraoter_of 
American  Protectionism 

A final note should be made of the study's findings 

with respect to free trade and protectionist views. Three 

further questions were asked to identify divisions in 

Arerican,opinion with respect to international trade. 

First, Americans were asked whether they supmorted the 

argument that international trade offers competition that 

forces American business to improve their products .  A 

majority (60%-31%) supports this consumerist viewpoint. 

Yet, because of the size of the minority omposing this view, 

it can be seen that this is one of the core questions 

dividing American attitudes. 

Second, a majority disagreed with the statement that 

Americans should purchase only American-made products (61%- 

32%). Seemingly, this answer, while again demonstrating 

strong divisions, showed a rejection of protectionist 

sentiment.  But in a third question, a strom maj •rity (E'7% 

to 25%) agreed with the statement that America should âo 

more to protect its companies against foreign commetiticn. 

Clear1y, there is increas,.ng support for the 

protectionist, as opposed to free trade r  view when the 

notion of government action is introduced. Even more 
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=portant, the de-monstrable support for protectionist Actjai-;

would appear to be Stranger. when policy Choicos are gosed in

ahstract terms. Government action and Aineridan protection

are supported. Specific prvgrams and their consequences may

not b e .
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Question 5.1

Let-me r2ad you a series of statements And tell me whether Xou apree
or dis6gree with these statement5.

Niëthe r
Agree Nor

Agree Disagre^ Dïsaaree O=her

we ',sheuld ailow foreign
imports into the U.S.
b?causeihe Cof`s1^e4iL^^on,

forces American industry
to 1nap.rovE ter
prcducts. 5G b 4 % 31%, 4^

46

Arneri.can5 should purchase
only Ameri.}an-ma.;e pro-
dutts even if they cost
more than foreign
products.

America should do wre to
protect its Gpmpanie5
aga irist foreign cortlpe-
4 i4 lV I 1

The United States government
^houlù db more to protect
agairtst er^vironrnEri=a7

damage -.e . ven i f this mears
that some busi ;res5 tntar-
ests may be hurt in the
process.

Do you agree•-or disagree
that the U.S. gpvernment
should do more than it
does now to protect
against unfair trade?
Would that he strongly
(agr2eJdisagree) or just
somewhat (agree/
disagree)?

3Z

67

79

74

5 61 -

4 25

4 12 . b
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In this light, the lack of awareness of Americans about 

Canada and its economic importance clarifies the  •character 

of the  protectionist threat to Canadian economic  inters.  

Canadas  strongest supporters are drawn from the same groups 

that support protectionism in generai. Thus, it is 

important to consider what this group and other American 

audiences know about Canada. The final section of the studï 

focused upon the profile of American knowledge about Canada. 
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SECT/ON  II:  

FACTUAL  BACKGROUND  
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T e Image o Canad .

Americans were asked what i1nage ca.mie to mind when they

thought of Canada. FortY-nine Percent Of the resgonsi^^s were

that Americans thought of Canada as a friendly neighbor .

The secOnci most frm-cl.zent response concerneâ- canada 's natural

resources. TI-4p- frie:rtdly nelghbor and natural resource,

images. were. both ci,ted quite often. Less frequent =esponscjs

cancex`ne.d Canada's role as an ally of the United States and

facts concernIng its economic $trbnqth. In stim f the image.

of Canada noted in the vast majotity of cases concer'ns

general rather than specific and soft rather than hard

characteristics. CanadaR s impqrtanca as a trading partner

is not a widely noted aspect of Canadas image.
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TABLE 3.1 
When you thïnk .about Canada, what image comas  to your mine 

% of 
Mentions 

49% 	Friendly neighbors 

Friends - Friendly/Friendly people/ 
Friendship/Strong friends/Our friends/ 
Good friends 

o Neighbors - North neighbors/Good neighbors/ 
Friendly neighbors 

o Like America/Similar to United States/ 
JuSt like -another state/Etension of our 
country/Part of  th US.. 

% 
o Friendly border nation/Close to United 

States 

o Canadians - Good dependabIe,_. people/ 
Wonderful people/Soiid people/Independent 
people 

o French/French-speaking people/French 
culture/Lots of French people 

C  Good country - well-organized country/ 
Nice country 

o ToUrism/Nice place to visit/Great resort 
areas/Place to have a ni'de time/VancOuver/ 
Northwest Territory/Hudson Bay/Calgary 
Bay/uebec 

o British/English - strong English culture/ 
Mostly English-speaking' people/Strohg 
British traditions 

o Similar/Similar needS/Cities same as ours/ 
Somewhat like ourselves/Society much like 
Ours  

H'. 
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Like Canada/Delightful f l,ove it/My
honeymoon

o Neutral cuuntry

37t Natural Resources

^ Wild^rness^^,a}t^s^T'r^^^fOp^n couhtry^^^^^r^
land/WatË^tr/Mauntains/W.ildlife/Forests/Free
rivétsJPeacefUl

o S,riawfCold

0 Beautiful cauntz`yJBe-autiful ]and=cape

o Natural resources/Lot of mscurces/Resource-
rich nat.iortfFue?/Coa1/Oi1.JF.orest.sfWàter

v Clean - clean airfCities with clouds

Large country - underpopulated

o Niagara :^a11s/Vacation resort

o Fishing/Huntïngfsportsxman's paradise

o Hockey/Canadian rnounties - their police

o Nation with unlimited potential ^ f.rantier/
Young nationfqrcving

o Their fla.gfMaple leaf

o S]tjars/S3ciir.g

8% Close ally

o Ally - Close a11y,lFrïendly a11y/Firzn a11Y1
Canada gives us support/Close relationship with
us/Strong in aid if needed

o Helped us with Iranïan hostages/Helped during
Iranian crisis
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71  Economic strength 

o Economic strength - economy is stable 

o Same ecdnomic value as United States 

o Industry/Manufacturing - good wood/Forestry 
products/Paper products/Make cars 

o Disc • plined country/They are not aggressive 

o Farming - wheat 

o Trade - We should trade more/They have good 
products 

o Canadian money/Our dollar goes further 

6% Governmental 

o Freedom - free nation/Free world diplomacy/ 
Eaual rights to all/Democratic society 

o Independent/Independencp - they are self- 
supporting/Self-sustaining government 

o Interesting form of government - political 
problems/Similar political concerns as ours 

o Prima Minister/Former Prime Minister Trudeau 

c Good sociable programs/ReaSonable health 
insurance 

o• • 

1% 	Economic Weakness 

o Economically weak - underdeveloped economically 

o Underdeveloped industrially/Not as 
industrialized as the U.S. 
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Canad^i's Share of thp Defense Burden

A plurality of 47t of the American people: believe that

Canada doe.s its share to help defen.d the Iree world. A much.

smaller group (28%) stated that Canada did less than its

share. This erxcouraging conclusion may be offset by the

fac:t that mdrp- than a fifth (2^21) of Amer*icans found the

question difficult to answer and stated that they dicl not

know. Nonetheless, in every region of the country,

American5 clearly felt that Canada does its shar.e to defend

the free-warlâ. In general, states closest to the Canadiar.i

border were stronger in their assertion that Canada does its.

share.. When the response of Americans is analyzed in terms

of status qroups, it can be seen that across the board among

all socio-economic groupings Americans are supportive of

Canadas effort to do its share.
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Question 3.7 

Do you feel that Caniatb does, its: share to help defend the free wc•r 
'does it do less t .an us, share Or more than its share? 

Census  Reaions 

	

% 	 Car, 
North ,  North 	 adia 

Total 	.east 	Central  South 	West 	Rorc 

Total 	 100% 	10U 	100% 	100% 	10.0% 	1 1:!.Q 

Number of Cases 	 (1200) 	(253) 	(313) 	(400 	(224) 	(21.. 

Does its share 	 47% 	46%  

Does less than its 
share 	 . 	28 	27 - 	25 	28 	33 	2: 

Opes more than its share 	3 	5 	. 	1 	4 	4. 	' 

Other 	 22 	22 	22 	. 25 	I.E. 	1 ,-  .c 
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QueSi'~i on 3.7

tr

00 you feeal thatCanada does its share to help defer.d the free wa_
or does It do less than itsShare or more than its share?

Status Gr^u s

H.tgn IntëTli- Middle Lower,
Total 'Incame gent sza Class End

^ Total 1001% 100% 100% 100 100%

Number of Cases (1200) (308) (11 l) (2811 ) (159.)

Does its share 47%. 50% 50% 48,., 50%,

Does leSs than ïts share 28 3.3 27 29 25

Does more than its share 3 3 2 2 2

Other 22 15 z1 21 24
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Question 3.8

Do You beTïeve that Canada today has as prosperous an eccnomy as th; United
States?

Census Regions

Can-
North- North adian

Total east_ Central South West Barder

Total 104PZI 1.00" 100% 100% 160% 100%

Numoer of cases (1206) (263) (313) (400) (224) (215)

Yes 435% 44^ 43t 37^ 36t

No 43 49 Q 38 47 50

Other 17 16 lb i8 16 14
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Canadian Prosperity 

Americans are closely divided over whether they believe 

that Canada today  ha s as prosperous an economy as the United 

States. A narrow plurality (43% to 40%) believes that 

Canada is not as prosperous as the United States. As with 

many factual questions about Canada, there is a high 

proportion cf undecided respondents. Across geographic 

regions of the country, there is considerable variation. In 

the Northeast and in the West, significantly more Americans 

believe that Canada is not as prosperous as the United 

States. In the North Central region and in the South, 

however, Americans believe that Canada is as prosperous as 

the United States. 

Recent Events in Canadian HisIpxy  

Among the more interesting factual questions about ' 

Canada were those concerning the awareness of recent events 

in Canada. The survey was conducted not lolig after the . 

election of the new government. To the extent that 

awareness of Canada is. a rough measure of American interest 

in policy matters affecting American  and  Canadian economic 

relations, this was important question. 
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A sizable majority of Americans stated that they were 

not aware of any events that have taken place in Canada 

recently that have caused Canada to be in the news (66%). 

Nearly one-third of Americans (32%) stated that they were 

aware of such events. This may be a respectable percentage 

in terms of measuring awareness. In a typical political 

statewide poll concerning a relatively unknown Senator, an 

awareness level of 25-35% would represent a low, if not 

unsurprising, measure. Awareness cf more prominent Aneric 

public figures might be expected to range from 40-60%. 

Alsc, Americans are not aware of public issues concerning 

reasonably important events affecting their own lives. A 

year following the breakup Of AT & T, for example, half of 

the AmeriCen people believed that their phone company was 

still Owned by AT & 'n These comparative measures are 

offered as a perspective from which to evaluate_the:megning 

of the observation that two-thirds cf Americans-were unaware 

of events taking place in Canada recently, 

While the conclusion is unsurrising, there should be 

no question that awareness of the new government in Canada 

i$  shared among relative/y few American households. 

Awareness of events in Canada does vary among status grouper 

 however. Those who are aware'of recent events in Canada 

tend to be the upper end status groups who have been seen to 

be marginally less favorable to Canada. High income end 
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intelligentsia grOups tended to be more aware (39% and 4? 9 ) 

than Were  middle  class and .1pWer end grOilps (4. % and 33%.). 

Wheh  the  comparison is made among census regions, the 

Northeast and North Central regions were- relatively more 

aware of events in Canada (38% in both cases) than were the 

Southern and Western regions (25% and 29%, respectively). 

When:thOse yho were aware of cbrrent events in Canada 

were iDtçsseçl to give further:specifics, 47% of the responses 

mentioned the new Prime Minister. In  more  than a fifth of 

the cases (22%, economic events were cited. A variety of 

other events that have caused Canada to'be in the news were. 

aIso cited suggesting that of the 32% of the American people 

-who were aware of events causing Canada to be in the Ped$, a 

liMited number, perhaps Only heir, focused on the 'Prime 

MiniSter's election as an eVent that made them recall 

Canada. 
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Questi.011 3.10

tAre you av^are ^f any events that have taken place in Canada rec^!1L 1 4
hat ^a seà Ca^a^- _,--.^ a o e ^ rr tue news

Total

Tot a l 100

Number of Casas ^Z^OQj

Yes 3 2n

Status Grou 5

`Iigh Inteltï- Middle Lowér
Inc orne` pntsi^ Ciass End

100 It 100% 100^

{308} (111). (281) (159)

38^ 42% 24% 33%

ME) 66: 60 56: 75 66 .

btner 2 1 2. 1 '2
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Question 3.10.B-

Are you ^,ware of any ever^t5 that have taken place in Carradd recer^;TSr th at
caused Canada to be in the new5?

Cerxsus Regions

Can-
North-. North adian

Total eas^ Cerit.ra T South blest Border

Total 100-, 100% 100% 1^GIMI, 100 % 1CI 0%,

hdunber of Cases (1200 .')(263) (313) (400) (224)

Yes 38^ 2 o^ qQ

No 66 60 59 73 71 56

Other 2 3 4
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TABLE 3.11 
Awareness of Current Events in Canada 

% of 
Mentions 

47% New Prime Minister 

o Changing prime ministers - new pri:ne minister 
was elected/Electing new prime minister 

Election - recent election/National election/ 
General election/New election 

o New prime minister/New premier 

o Change of government - last election went 
conservative/Stand for conservative upset of 
election 

22% Economic 

o Auto strike - GM strike/UAW strike/Union 
strike/Labor agreement 

o Quebec province - wants  ta  break away from 
Canada/Wants to form their own government 

o Fishing laws - fishing treaties convention/ 
Fishing rights 

o Strike (unspecified) 

o Bilingual controversy - teaching the French 
their language 

o Lotto 

or Currency evaluation - Canadian below the U.S. 
dollar 

o Potato industrY underselling U.S. 
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10% Event.^

o Papal visit - visit of,Popq^

0 Queen's visit -vïsit frOm the quee-n

o Michael Jackson concert - Jacksorl visited

7$ Trudeau

0 Trudeau - Trudeau retirea/Primp- MjLnister
Irudeau stepped dowri

o Trudeauts divorce

4% Irivironment Mentions:

o Acid rain - blazning U.S..for acid rain/Ash
pollution fa11ing Canada

1% Ally Mentions

Taking in draft âadgersfDefectors welcomed with
open ftriesfPeople leaving TJ. 5 . and going to
Canada for asylum
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When Americans were reminded that a Prime Minister had 

recently been elected and that a new government had come 

into office, a narrow pluraiity believed that the change 

would not matter to the United States (34% to 29%). 

Interestingly, more than a third (35%) were undecided about 

the effect that the change in government was likely to have. 

Kcross the census regions, a plurality in each case believed 

that the election of the Prime Minister would not matter tc 

the United States. 

In the case of those states sharing a border with 

Canada, the narrow plurality was reversed and a larger share 

of Americans believed that the effect of the Prime 

Minister's election would be positive (34% to 29%). 

Examining perceptions across status  groupe  shows that among 

high income Americans a narrow plurality believed that the 

result would be positive. In all other oases, most believed 

that the change in government would not matter to the United 

States. As in each of the questions concerninq the new 

Prime Minister, a sizable number of Americans were undecided 

about the potential sianificance to them of future 

directions of the new government. 

When those Americans (29%) who believed that the 

election of the Prime Minister and the change in government 

would be positive were 24ked wily they believe this to be the 
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case, a  •sizable percentage (48 9G ) of the responses ccncerneg 

the general feeling that the two nations had close relations 

and a -similar outlook. A quarter of the responses contained 

a specific reference to conservative government or the new 

Prime Minister himself. Few Americans believed that the 

election would have a negative consequence for the United 

States. 
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Puestï-on L12

A5 you may (alsn) reca11_, Canada retentlv 2ieti~ed a new Prime Hi nister an
a new aovRrrcment has come ïflt^ off- ce. Do you fe^l that thi.s changé wi l
-be positlve Or npaati v^ f rom the perspectl ve of th^ United Stat^ç or d^. r"!
beli^ve "-tr^.at it will not matter to the U.S..?

CensLrs Reions

4 caF I a

North- North adi an
Total cast Central South West Border

Total 100% 1Q0* i^^^ 100% 1D 0^ 100%

Nitmber of Cases (1200) (263.) (313) (400) 1224) (21$)

Positive 291., 31% 30% 28 34m

Will not matter
to U.S. 34 38 32 33 36 29

Nègat I ve 2 2- 2 •1 ^ ^

Other 35 29 37 35 34_ 33
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Que.st'ion, 3.12

.As vou r-^ a15oIl recaiT, Canada recently.e lected a

W

new Prime Miris.ter' and
a r:ew government ha5 corte into offic'L-.' J)o you fee, that this chance wï1 -^
Ce p Q i: ve Or nenaC j ve i ron t ii 12 pe rs petti ve of thè Un ï t- 2,d SLaz es 4r dc; vo L,
bel ï eve that i ç wi 1 not matter to the 41.5...

Status Groups
ti

Hi gh Inti^l l t- Middle Lawer
Total Intome ,2ntsia Class End

Total

Numbër bf Cases

Positive

W.i 1 l no t Mater to U.S.

ile 9a t iv L-

Other

100,11. ],00 Â 100% 100m 10011,

(1200) 008} (111) (281) (159)

.z9% 33% 2awo 28% 2$%

34 31 32 34 36

2 2 4 1 . 2

35 34 36 27 34
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Question 3.12 

As vou mav (alec)  recal,L.Canada recent' elected a new Prime 
Minister  and a new government h as  come into office. Do you feel 
that this chan.e will be .ositive or neaative fron the tp-el-s 
of the United States or do ou believe that it w3. 1  not mat 
the U.S.?  

ective 
matter  tc. 

Number 	 Will not 
of 	 matter 

Total 	Cases 	Positive 	to U.S. 	uftaxlime ipther 

àle, 	Total 	 100% 	(1200) 	29% 	34% 	 2% 	35% 

ql, 	Pacific 	100% 	(162) 	28% 	38.% 	 2% 	32% 

Mountain 	100% 	( 62 . ) 	27% 	31% 	 3% 	39% 

East North 
Central 	100% 	(223) 	29% 	34% 	 2.% 	36% 

West North 
Central 	100% 	( 90) 	27% 	29% 	 2% 	42 

Deep South 	100% 	(3 0 5) 	31% 	32% 	, 1% 	35% 

Border 	100% 	( 9 2) 	25% 	33% 	 1%  

Mid- 
Atlanti 	100% 	(19_9) 	,29% 	38% 	 2% 	32% 

New 
England 	100% 	(68) 	37% 	37% 	 25% - 
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ti

TABLE 3.13 -
Positive Read#ng of the New Prime Minister

% Cf
Me:1tions

48A SimilarfClose relations

Good relations with Canaaaf Better
rel ati ons/Thi^y work Closer with the. T7. S . fTh e^:
want c^.c^^er tzes with the U.S.lF^elp ^ach c^ther

o ,T1:St a f$elirlg/l aYTI an ovptir^lst/CharÏg° is
usually for the better

;D Cl0sely re-lated to American thinkingf 5an8 ide.as
as U.S.fTheir belïéfs are like -oursfPclicies
are more co'nsistent/Th&ir governmerxt will he.
mors agri^^6ahla with our pv1iciesfSentime:tts
close`ly.aligned with ours

o Would be in our best interestsf.Fositive i:mt)act
on the U.S.

0 They are close by/we are rieigYj^arsf ClOse
neighbors,{T^ax-t door neïghbors

25% CorIservative Government

o New Prime Minister is consex"vative/Mf.)re
r-onservative like Reaaar^/13eth men are
conservative '.

0 P^iSfe MinIster has same beliefs as Reaçan/?âime
Minl!^ter"s policies COlrl^id^ with ^^aaaxi.lS

o He 's pro-LT. S. fPro-U. S. attltudef.Pro-
AmericanfPositive attitude toward U.S.

o New Prime MinisterfC2^ange .in Prime °Ministers
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4- 1 	Not  Trudeau 

o Trudeau wasn't aggressive/Trudeau didn' .have 
the power 

o Improve economy 

o Will eÉtablish setter trade 

• 
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.

TABLE 3.11
NégatiVe Reading cf the New Prime Y^iinistex

t of
mentloTis

25% Prime minister mentions

o Lass favorable than. with Triideau

o Prille Xinïsttr dcesn"t know what ^e fs dci^rg

151^ cOrpr,rate/EIcOnOMIic J,^jE%ntiOr,s

oSupport of American policies i.,^; limited

o Carporate interests ma}r be hurt



MA.FtKETDf'1NIGtJ RESEARCH.

Re.12ttive Si.ze^ of the Cattadian Market

Americans were asked about the relative s-ize of the

Canadian-LF'.S. econamic -re!ationshig. Asi2able majority of

Ambric^-an-s believe tha^t Canada is an avarage market for u.'s.

gooda and services as compared with the nations of western

Europe (621). Only a fifth of Americans beliave. that Canada

is ainaja.r market (20%), whil.e others are undecided or

belïe-re that it is azinor market. This p,erCeptïon differs

5amewhat across the gëographical regions of thp country as

only 541 of M.ew Enc}l'anders believe that Canada is an ave^age

market a's:ça'mpared with Europeaxi nations. But nearly twa-.

thirds of those in the Morth Central region (64%), the So th

(65t), and the West (62%) believe that Canada is an average

market.
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Question 4.1 

ou bel isve that Canada :  is a major 	market for U.S.  •oods  and servites 	as 

or Canada iS ati out  a vera -ge in  importante? 

Census Regions 

Cqn 
North - North 	 aian  

Total 	east 	Central South 	.,'est 	Border 

Total 	 100% 	100% 	100% 	100% 	100% 	100% 

Number of Cases 	 (1200) 	(263) 	(313) 	(400) 	(224) 	(215) 

Major market 	 20% 	23% 	18% 	18% 	20% 	26% 

Average 	 62 	54 	64 	65 	62 	57 

mi nor rr.a rket 	 11 	13 	12 	10 	10 	11 

Other 	 7 	10 	5 	, 7 	8 	6 

• 
I> 

grnpa red with say,  the nations of western Europe,_Canzida is a  mi no:r market . e nations- of western Euro is a rni no 
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Political Criticism

Amerïcans are riot overly sE!nsitive to -critiçïsin fr-c^m

Canada. A. signifïr-ant majority of Americans (65% to 19^,)

believe that when the Canadians complain about acid rain or

fishing rights or foreign investments that they are acting

reason^bly from th^ir point of view. This viewpoint is .éve:^

more strcriqly held.by high income and inteZligeritsia (70%

and 77%, respect_veiY) and nearly that strcr:gly- held

by middle class Amerir-ans. only the lower end Amerlcans

have a bare majority that believe that Canada is acting

reasona-bly ( 521) . But, even low income are more suggortive

than critical of politïcal and. pvlicy criticisms emanating

from Canada.

.A. series of questions concerning Canadian trade and

investment practic,^s werct. asked to furthet assess public

attitudes toward Canada from a political perspective. These

questions were sel.e--ted to establish a c.omparison with ei_ta

attitudes that had been investigated in the earlier- Market

Opinion Research Businei^s LE^aders Survey. In general,

Amexicans tended to disagreé with the Btatement that Canada

practices iinfair trade by dumping low cost products inta the-

U.S. .market and disagreed with the notion that imports from

Canada take jobs away from Li.-S.worlcers.While disagreeing

that the economic threat of Canadian competition is sericus,
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11. 

Americans supported the notion that without the Canadian 

market many American jobs would be lost. The notion that 

Canada is an important and reliable source of energy 

supplies for the United States was also accepted by a 

majority of Americans. Thus, Americans currently appear -b 

support the positive elements of Canadian economic relatior 

with the United States and to downplay the potential 

negative  aspects. 

When asked whether they agreed with the statement that 

Canadians are basically socialist-leaning, a clear pluralit 

disagreed, although the divisions were not as clear cut on 

this political, rather than an econ •mically-oriented 

question. In the earlier business leaders survey, the 

business leadership also disagreed with the characterizatic 

of Canada as a socialist-leaning country. Hence, while 

American criticism of earlier Canadian governments may  hav e  

used such epithets, the common U.S, perception does  rot se. 

to have associated these views with their image of Canada. 

Finally, a bottom line question relating to American 

concerns over Canadian-American economic relations was 

whether Americans believed that there is too much Canadian 

investment in the U . S. Nearly two-thirds of the American 

people believe that there is not too much investment. Ver,j 

small numbers of Americans (9% on average) believe that 
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there  is top much investrent. This perception that Canadian 

inVestrent is not too high is shared across all political 

regions Of the nation... 
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Political Criticism

Ameri.c`ans are nOt `vverly sensitive to criticism from

Canada. A Significant 'i^ajoritY of Amerir-ans (6-5-% to 19*)

]aelieve that when the Canadians complain about acid rain or

f'ishing r ighta or. f oreign investments. that they are a ct ing

reasonably from their point of view. This viewpninL is even

more strongly held by high income and intelligentsia (70%

and 77%, respectively) and ni^arly that strangly held (68%)

by middle clas.s Am^^^can^. Only the luwer end Aizeric-ans

have a bare majority that belii^ve that Canada is acting

r^^san^^l^t ( 521.). But, even low income are more supportive
ti

than critical of political, and policy critic:isms emanati`ng

from Canada.

A series of questions comerning r-ariadi,an trade and

investment practices were asked to ftrthei^, assess public:

attitudes taward Canada from ^e palitical persPective. These

questions were selected to establish ac-cmparisan with elite

attitudes that had been investigated in the'earliE^r Ma27ket

opinion Research Business Leaders Survey. In gen-araY,

Ameri•cans tended to disagree with the statement that Canada

practiees unfair trade by dumping low cost products into the

U.S. market and disa^^eq^cl with the notibn that imports from

Canada take jobs away from U.. .S. workers. While disagreeing

that the econom'ic threat of Canadian competition is seriaus f
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;knericans sunparted the notion that without the Canadian

market manv ,Azneri can. johs wd-uld be lost. The notion tha +--

Canada is an important and reliable source of energy

-supplies for the United States was also a.^ce-pted by a

majnr,ity of Americans. Thus, Amerxcans- currently appear t

support the positive elbments of Cana.dian economic relatio

with the United States and to dotirnplay the potential

negative aspects.

^iher^ asked whether they agreed with the statement the

Canadians are basically socialist-leaning, a clear plsara? i-

disagreed, although the divisions wér'a not as cleaJr ctit on

this pol.itical, rather than An ecoh&m.ically-ariented

question. In the earlier business leaders survey, the

business leadership also disagraned with the characterizati:

of Canada as as4z:cialist-leaning eauntry. Hencer hile

Amarican crïticism of earlier Canadian gavernments may ]^iav-

used -such epithets, the common U.S. perception dc^es not se^

to have a.ssoCiated these vie^rs withtheir image of canada.

Finally, abottam line question relating to.Axnerican

can.c'erns over Canadiari;American economic ,relatiaris was

Whether Axnericans believed that there is too much. Canadian

investment in the U. s . Nearly two-thirds cf the American

people believe that there is rjot too much investment. Ve;y

small numbers of Americaris (9$ on average) believe that
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et 
there is too much investment. This perception  thst.Canseian 

investment is not tob high. j_s shared acrae all poritical 

regions of the nation. 



Total 

Number of Cases 
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Question 4.2 

Do YOU believe that.when the Canadians com lain about  acid rein or 
fishing riets  cr foreign investments that . 

Status .Greups 

High 	Intelli- Middle Lower 
Total 	Income  gentsia Class 	End 

100% 	100% 	100% 	100% 	100% 

(1200) 	('30 S) 	(111) 	(28,1) 	(159) 

Canada is acting reas- 
'Drably from their 
point of view 	 70% 	77% 	 527. 

Canada is blaming the 
United States fer 
their own problems 	19 	17 	14 	 SU 

Other' 	 1 6 	14 	10 	. 13 	.1.9 
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uest ion 4..3

.

Att_^'tu.des Toward Canada Summar

A2ree Paeutra! É DisaQree

^anada practi ces unfa ir trade
by ôumptn _g low cost products
into the U.S. market.

Without the -Canadian market,, mar,y
Amertcan jobs wouid be lost.

Imports from Canada. take j4obs away
from. U.S. workers.

Canada it an important and reliabT.e-
source of enei,gY supp2y for the

171 Z_%

si 2 33

33 2 53

United s4at^5. 55 2 24

The probl4^m with the Canadians is
that they are basi e-a l ly socï al i5t
l^dnina. 25. I 45
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Question 4.8

Do you think that there is too much Canadian investment in the U.S.?

Political Regions

East West
North North Deep Mid- New

Total Pacific Mountain Central Central South Border Atlantic England

Total 100% 100% 100% 100% 100% 100% 100% 100% 100%

Number of Cases (1200) (162) ( 62) (223) ( 90) (305) ( 92) (199) ( 68j

Yes 9% 9% 13% 6% 8% 11'X 15% 6% 4%

No 1661 67 63 69 60 61 59 70 74

Other 1 .251 23 24 25 32 211 26 24 22

0
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b.  

TABLE 4.14 
Description of Comnercials or Ads Seen Recently 

% of 
Yientions  

58% TOURISM 

Tourism/Tour groups/Tours/Travel for 
vacation/Vacationing 

Vacation ads  .or  tourists/Travel com7.ercials, 
Tourist ads 

o Vacation in Canada/Vacation in Manitoba/ 
Toronto/Quebec 

o Visit Canada/Come see Cana • a/Promoting the 
country 

o Beautiful terrajn/Wjlriljfe nd beautiful 
country/Woods/Mountains 

o Inviting tourists to visit Canada/Telling 
tourists to came visit Canada 

o Send for vacation brochures/Travel 
brochures/Travel Magazine 

Promoting tourism in Montreal/Travel to 
Montreal/Vacation in Montreal 

o Vacation  spots vacation ara s 

Canada hot soots/TQurist attractions 

11% Specific Location 

o Sporting activities - Skiing trips/Hunting/ 
Fishing 

o Come see Ontario/Visit Ontario/Vacation in 
Ontario 

o Niagara  Falls 
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-r 

6% Prcduct Identification 

0 Beer ads/Beer commercials 

O Restaurant ads/Food commercials 

O Canada Dry Ginger Ale 

5% Election 

o The election in Canada/The eiection 

Media 

— Percent less than .5) 
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political, economic or diplomatic context. Among status 

groups within the United States, those groups that on margin 

were Most supportive of *Canadian interests, the lower end, 

were also those most likely to support protectionist 

actions. This fundamental orientation of Canada's 

constituency may be one of the most serious hidden threats 

in the Canadian-American relationship. Without a greater 

level of understanding of the importance of the Canadian-

U.S. economic relationship among the Canadian constituency, 

problems that appear today to be minor could become 

exaggerated. Canada's economic interests in U.S.-Canadian 

relations are quite substantial and, at present, this high 

stake is being wagered on a general pool of good feeling but 

limited hard core support. 
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Tourism is an important part cf U.S. perceptions of 

Canada. More  than  half (55%) of all Americans have viEited 

Canada. Most (91%) of these visits were largely for 

persona/ reasons, many of them took place longer thail three 

years ago. Thirty-eight percent of the American people 

stated that they know or are friends with CanedianE. 

Ç.duLc.1,T.sions A Final No  

N4ARKET OPINION.  RESEARCH 

Canadian  Advertisinaand Tourism  

When asked whether they recalled seeing any Canadian 

advertising, 37% cf the American people recalled having see 

advertising from Canada. Nearly half of the ads that were 

recalled were tourist-related. 

In conclusion, the factual profile of American 

understanding of Canada den-a-Les only a moderate 

understandirlg of the,  factual circums:tances of the Canadian 

economic situation or U.S.-Canadian relations. Yet, warm 

feelirls and high tolerance of Canadian national intentions 

prevail .  The limited factual understanding is not being 

offset by a particularly high degree cf contact or an 

awareness of recent events. 'Establishment of a deeper 

understanding might serve as e basis for a. network of 

support for Canada in case such suppàrt Was needed in a 
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