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Griffin 8 Skelley’s
Dried Fruits

Seedless Raisins, Prunes, Dried \pricots
l'l';ll'llq'\ illlll l'\-;ll\. ill (lH lll('il nl'i‘_:ilm,
goodness, A revelation to the grocer who
has been buying other brands.

75 . Candied

Laylor’s Peels . bames M.
Taylor’s Lemon, Citron and Orange Peels :
are made from the best imported fruit
skins. They represent the height of high
quality. They are not hard and dry.

sServed with fresh ripe fruit Cox’s In
-It'“\ l.u\\\lv]' makes a -l. 1ICLOUs 1=~
Perfectly pure— British made

SELL

Nourishing, Palatable
Via

Coco Fr{zitiﬂe Tl R CODOL’S Ve

RN R O ST LR F ol T R AR TN S R T A - SRR TS N R TR N, \wmm"

Coco Fruitine improves cooking and bak- : . : :
: 2 5 . : Finest Taganrog Russian Wheat 1s used 1
ing. Its pupity, rich, delicate tlavor and 4 ;

, gk oel & . . the nanutactur o the Codou p L
evident superiority to butter, oil or lard, . ; -

. : .. Genuine French products made by |
commend 1t at once to the economizing ( |
‘g odott.

housewife.

ARTHUR P. TIPPET & CO.
Agent

Montreal loronto

PUREINFOODS
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THE CANADIAN GROCER

WAGSTAFFE’S

Jine OlO English

MINCE MEAT and PLUM PUDDINGS, now ready for delivery.
the most up-to-date plant in Canada.

FINE OLD ENGLISH MINCE MEAT.

B e Ih .l 8ljc
25 1b. Gold Lined Pails, in crates, per 1b. 8lhse
12 1b. Gold Lined Pails, in crates, per lIb. 9c
2s. Gold Lined Tins, 2 doz. per case, per

L e SRS S $2.00
5s. Gold Lined Pails, 8 in case, per pail.. .50
Ts. Gold Lined Pails, 6 in case, per pail.. .70
16 oz. Glass, 2 doz. in case, per doz. .... 1.60

28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75

WAGSTAFFE LIMITED

Pure Fruit Preservers

Hamilton % -

Packed in

FINE OLD ENGLISH PLUM
PUDDING.

1s. Bowls, 1 doz. in case,

B .o iih $2.75
2s. Bowls, 1 doz. in case,
. . ... ooocnunins 4.50
3s. Bowls, 1 doz. in case,

. . cchieiienn 6.50

- Ontario

WHITE SWAN

YEAST CAKES |[§
£

Courting—
Christmas Trade

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your
customers will not complain of poor
results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

i T
COFFEE %

= S
PGERTATY

{1 111 gpans
HHHH -— Tty ft1 it

There’s so much to do in pre-
paration for Christmas /that
it’s your duty and privilege
to help the housekeeper all
you can—Sell her KIT Coffee
—it saves heaps of time and
trouble.

White Swan Spices & Cereals

Limited

SOLE DISTRIBUTORS TORONTO

KIT COFFEE CO.

GOVAN, GLASGOW

ALEX TYTLER, Temple Building. London, Ont.

J. A. CROOKS, Bedford, Halifax, N.S

KIRKLAND & ROSE 312 Water St., Vancouver, B.C.

G. C. WARREN, Regina, Sask.
FREDERICK E. ROBSON & CO.

(SAMPLES FREE)

TORONTO
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BORDEN'’S

P -

Milk Products are the rays that
lisghten the milk problem of
the household of to-day

They are “Leaders of Quality,” beiug pre-
pared from only the richest and perfectly
sterilized full cream fresh cow’s milk, with
the aid of the most modern and sanitary
machinery. The quality is uns@rpassable.
They have held their high position for over
54 years.

Borden’s Products get highest awards where-
ever exhibited.

BRANDS: “Eagle,” Reindeer,” “Gold Seal,”
“Purity” and “Challenge” Condensed Milk.
“Evaporated” (unsweetened), St. Charles,
Peerless and Jersey, also Reindeer Brand
Coffee and Reindeer Brand Cocoa

Dealers who are not featuring Borden’s
are not handling the highest qllalllt_\' goods.

>

Borden Milk Co., L?mited

’_'/La—a'dcn of Quality " 3¢
‘ )IMontreal ’ f
Branth Office : No. 2 Arcade Building, Yancouver
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THE CANADIAN GROCER

For every 1000 gals.

of Hard Water used,
there is 70c worth
of Soap wasted.

This information comes from the Ency-
clopaedia Americana and will make a
good talking point for dealers in recom-
mending and selling Lawrason’s Snow-
flake Bath Powder and Snowflake
Ammonia — two powerful hard-water
softeners.

Lawrason’s Snowflake Bath Powder
makes the bath a refreshing delight.
It is perfumed and antiseptie, and is
unequalled for softening hard water.
Lawrason’s Snowflake Ammonia is
backed by a guarantee of $500 that it
equals in cleansing power any similar
powder on the market. It softens hard
water.

&G

3 Londcn Canada

2 Write at once

S. F. Lawrason & Co.
LONDON, ONTARIO

Frank H. Wiley, 757 Henry Ave., Winnipeg, distribu-
tor for Manitoba; J. W. Craig, 745 8t. Catherine St.
W., Montreal, distributor for Quebec.

Lines that sell
well right now

Brand’s Turkey and Tongue makes a de-
lectable® delicacy for any meal or lun-
cheon. Is prepared with the greatest care
with the use of only the best ingredients.

Brand’s Bloater will meet the needs of
many customers during this Advent sea-
son. Stoek, display and sales will follow.

Brand’s Beef Bouillon makes an invigor-
ating and healthful drink during the Win-
ter season. Contains only the fullest nu-
tritive qualities of the best beef.

Stock and push Brand’s Specialties and
you will not go amiss. !

Brand & Co.,Limited

Purveyors to H.M. the Late King Edward VII.
Mayfair, London, Eng.
NEWTON A. HILL, 25 Front St., East, TORONTO

H. HUBBARD, 27 Common St., MONTREAL
McLEOD & CLARKSON, VANCOUVER
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CONTAIN THE MOST
1l ---COST THE LEAST
€ | QUALITY THE BEST

)w I'hese are the strong selling points for the popular and
widely advertised brand of

s a de-

or lun-

28t care 1 "

rdients.

ceds of

nt sea- ’ :

b they are carefully selected beans, prepared by a special
. process and packed solid, either Blain or with Chili

nvigor-
1e Win- s Sauce; the sauces used are prepared with exceeding care
lest nu- e ety ) X7
as to flavor and purity. (U
“Simcoe” Baked Beans are supplied in 1’s, 2’s, 3’s flat

ies and : ; 4
and 3's tall—larger tins at the smaller prices.

ited DOMINION CANNERS, LIMITED

HAMILTON, ONT.
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SELL HER BOTH PACKAGES

We’re telling your customers in our magazine advertising how much better it is to buy KNOX ACIDULATED
GELATINE instead of the cheap, flavored, ready prepared gelatines. The package of KNOX ACIDULATED GELA-
TINE contains an extra envelope of concentrated lemon juice in addition to the two envelopes of gelatine. It makes two
full quarts of jelly that is pure, and they get the flavor without the extra cost and bother of using the fruits. You’ll
find it easy to sell both packages if you’ll mention the ACIDULATED, because our advertising has paved the way.
It will pay you to ‘““make KNOX your gelatine leader,”’ because of better value to your customers and the good profit
to you out of the 15 cents you get for a package.

CHAS. B. KNOX CO.
JOHNSTOWN, N.Y.

BRANCH FACTORY, - MONTREAL, CANADA

- o s 3
RNy Ry R -

L AT

Every pound of

CHASE & SANBORN'’S
COFFEE

you sell is an investment in your customers’
good will that will pay constant and perman-
ent dividends.

CHASE @ SANBORN

MONTREAL
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Clark’s Pork and Beans

PLAIN CHILI TOMATO SAUCE .
THE READY SELLER, Mr. |
Grocer, 1s always your best
investment.

THE WELL ADVERTISED
ARTICLE, backed up by
QUALITY behind the adver-

b tising, 1s easily the most ready
1ELA- *

o oo seller, and constitutes the surest
ou .

oy road to

SUCCESS

Your experience will tell you that
CLARK’'S PORK and. BEANS
will sell more readily than any
others.

They are ADVERTISED in a
manner which keeps the consumer
thoroughly in touch at all times. |
They have a QUALITY
surpassed by none, and a
REPUTATION with the public of many years’
standing.

A well filled stock of CLARK’S means to
you a long step on the road to SUCCESS.

W. CLARK, - MONTREAL

7
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/DIS\ with a Giant {ndustry
The Liebig Company

Est. 1865

5,000,000 acres of ranches
350,000 cattle—consuming

The jams and Je"ies 5,636,000 tons of live grass
Our Fathers Knew annually.

were the kind our grandmothers
“put up’’ in the early fall. Some-
times they “kept” and some-
times they spoiled.

TR e A M R T it g
- . Py ST B Gine o5 00 far % g " N

Factories
and branches

RO B 1, e ST

| i § g all over the
3 Science has stepped in, and to- world.

R day the leading brand for Purity

{31 g b and Quality is the E. D. S. Brand.
® i Only the choicest fresh, ripe fruit

& is scientifically prepared in a
sanitary and modernly equipped
factory producing a product that
is even superior to those that
“Mother used to make.”

You will have little difficulty,
Mr. Grocer, to convinee your
customers of the deliciousness of
E. D. S. Jams and Jellies.

New Trade

Developing and increasing
business.

New Profits

Attractively packed goods
no breakages-— no spoiling—
easy to stock and display.

Right Prices

Satisfaction and value to your
customers.
Continued and steady press ad-
vertising.
Show cards and store adverts.
willingly supplied.

TR TR

-

Made only by

E. D. SMITH

WINONA, ONTARIO

AGENTS: NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
Halifax, N.S.: J. GIBBS, Hamilton.

SRR TSl A

R v

Send us a list of thirty or so of your customers
with your order and we will send them special
sample packet with your compliments.

0XO, 21 Lombard St., TORONTO
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Trade Makers—Profit Makers—Time Savers

This No. 12 Ente lin ] \I at and Food Chopper should have a permancut |

save vour customer’s tim and, above all things, it cuts the meat : |
Ill s, four Hll d steel knife re .ui\:n_; against a keen-edged perforate plat Can 't vsh X t cuts

and cleaned in a |ul

| ENTERPRISE

Meat and Food Choppers---and Mills

This No. 8722 Euterp Powi nhination Rapid G ling
and 4 H. P. motors—direct or alternating cu it Direct e h
which can instantly be changed \lternating cu t machines fitt vith ! H
and four kunives furnished with cach maching Enterg ) h 2 I \
changeable Parts—General Satisfacti
Write to-day fo uplete Catale of Eunterprise 1

The Enterprlse Mftg. Co. of Pa.

Patented Hardware Specialties

Philadelphia - U.S.A.

Chicago Branch. 176 North Dearborn St, 21 Murray St,, New York 330 Golden Gate Ave, San Francise
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THE CANADIAN GROCER

MODERN GROCERY EQUIPMENT

Adds an air of distinction to your
store—and = Fib
ATTRACTS TRADE. j SRR

A= ' g
BEEDH e o

The “Walker Bin” System

will save 25/, of your floor space and
also of your expense for skilled sales-
men.
Is this worth your consideration?
We manufacture the best in show
cases and refrigerator counters.
Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co., T

Manitoba: Watson & Truesdale, Winnipeg, Man.

LIMITED S'uk. and All;.: il I.'ill'illﬁlu :ls ;: ll:. 'Saili.' .
Berlin, Ontario Mostreal: W 3. Sicock, 33 31 Nicholas Street. .
Maritime Proviaces : R. R, Rankine, & Wright $t., 8. Joha, N.B.

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper.

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk 22

Sanitary Gan Co., Ltd.,

NIAGARA FALLS, ONT.
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911
32 Prize Medals 21 Royal Appointments

PEEK, FREAN’
SHORTCARE

BISCUITS

So great is the demand for this wew introduction
that during the first three months the quantity sold

amounted to 83 million Biscuits.

See that “P.F.” is on every Biscuit

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND

7 T ORGP

il
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A PERFECT DESSERT
Sweetheart Brand Jelly

pure materials, finest fruit flavors and perfect art

making, ensure our Jelly Powder a favorite dessert.

Trade Mark of Quality

Our Manua Tapioca is also in good demand at this

season of the year.

We are ereating a demand for Sweetheart and 1XL
Brand of goods. It will pay you to have some in stock
Quality guaranteed Customer satisfied, and good
pront.
IXL Spice and Coffee Mills
Limited

London, Ontario

John Gray & Co., Ltd.

Glasgow Scotland

1 Ib. Floral
Glass

Samples and Prices

from

Maritime Provinces, Que-
bhec, Manitoba, Saskatche-
wan and Alberta, W. H.
Dunn, 396 St. Paul Street,
Montreal: Toronto, Lind
Brokerage Co., 47 Welling
ton St. East; Ottawa, E. M.
Lerner & Sons, 11 York
Street; British Columbia
and Yukon, Kirkland &
Rose, 312 Water Street,
Vancouver.

Pleasure and Proht

lerived from the Flectrie Mill

Coles Manufacturing Co., 1615 North 23rd St.. Phila., Pen.

AGENTS: Chase & Sanborn, Montreal; The Codville Co., Win-
nipeg; Todhunter, Mitchell & Co., Toronto; Jumes Turner &
Co., Hamilton, Ontario; Kelly, Douglas & Co., Vancouver, B.C.;
_l,. T. Mewburne & Co., Calgary, Alta.

N

YEARS OF EXPERIENCE IN COFFEE ROAST
ING AND BLENDING HAS RESULTED

RIDEAU HALL COFFEE
COFFEE SUCCESS

There is no success as lasting as the success ned by years
I-w|w.z~|:-~ nd expensive experiment
After years of careful and persistent experimenting with var
ous blends of different coffees “Rideau Hall” blend was de
ided on as the most perfect
The coffee drinkers have placed the stomp of approval on it
amd the merchant who stocks this colfee will fill the popular
vant Send fe trial order
GORMAN ECKERT & CO., Ltd.
LONDON ONTARIO

Western Selling Agents

MASON & HICKEY WINNIPEG

g%
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The business of the
“SEALSHIPT" Oyster
System’'s Canadian
Branch has been taken
over by us. We can fill
all orders promptly for
“SEALSHIPT" Oysters

or equipment.

THE BANNER MONTH

December in most lines is the most important scason of
the vear. This is particularly true of products that are
scasonable at this time.

During the season of “Good Cheer,” the public are in
8 yery ;l}u)l't‘ci;lli\(‘ mood and observe little details more
than at any other time.

I'here 1s no time that the merchant should be as carctul
of the products he sells nor is there any scason that his
caution will vield him as great a return.

When people are holidaying, they are not looking for
cheap wares, but desire that which will afford the maxi-
mum comfort and satisfaction, hence quality should be

vour “WATCHWORD.”

Of all the holiday products, oysters are the most prom-
mment.  You accordingly should be most particular
choosing vour source of supply. In looking for a quality
proposition in any line, vou go to a house that makes a
specialty of that particular line.

We are Canada’s exclusive ovster house, devoting our
entire time and attention to the one thing we know best.
Ovsters are no side line or secondary consideration with

LS.

Kindly let us have vour holiday booking now.

The Connecticut Oyster Co.

The only exclusive oyster house in Canada

TORONTO, ONT.

50 Jarvis Street
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GOLD DUST

GOLD DUST has always received and is still receiving the benefit of

~
®
e
N
. extensive, unique and persistent advertising.
]

e e
S S, Sy

LIMITED,

THE CANADIAN GROCER

Our catch phrase—‘LET THE GOLD DUST TWINS DO YOUR
WORK ’’—has been drilled into the minds of women everywhere, and it’s
easy for you to sell GOLD DUST, because every woman knows it means a
saving of work for her.
vou can depend on GOLD DUST sales.

Let the Gold Dust Twins do your work.

The N. K. Fairbank Company,

E_JEJE JUIE I e _aoie aeie arit JUE Jrite Jr e JU 0 JUJE JUdL di

Sherlock

Holmes

may have brought to light
many crimes and erimin-
als in his day, but to-day
the best “Bringer to light”
is the DOMINION
SILENT MATCH.

It lights silently without
sputtering or sparking.
The heads do not fly off
and the stems do not
}JI'('HI\'.

Iivery dealer should sell.

the Dominion Match.

DOMINION MATCH CO.

LIMITED
Deseronto, 2= Ontario

Or The Canada Brokerage Company, Limited, Toronto, Ont.;
The A. Macdonald Co., Winnipeg, Man.; J. B. Renaud & Co.,
Quebee, Que.; J. A, Tilton, St. John, N.B.; J. W. Gorham
& Co., Halifax, N.S.; Kelly & Douglas, Vancouver, B.C.;
Rithet & Co., Ltd., Victoria, B.C.; Wilson Bros., Victoria, B.C.;
Halloway, Reid & Co., Edmonton, Alta.; McKelvie & Stirrett,
Calgary, Alta.; The Wigle Specialty Co., Saskatoon, Sask.;
Orr, Brocklesby, Dane & Co., Winnipeg, Man.

Customers will appreciate

Since she can depend on GOLD DUST results,

MONTREAL

I I I I i tare wm

l(”l‘f“ Parent

NELSON’

Crystal
= Leaf

GELATINE

Unrivalled in the kitchen,
can be obtained from

W.G.PATRICK &Co.

SI.Puu| Sl . M()ntrvnl.
York St Toronto
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For the Lady
who “doubts”

who questions the age of to-day's eggs, and
everything buyable, there is one sure sugar
coated remedy—

GIPSY

STOVE GLOSS.

Because “GIPSY" makes black blacker,
and bright brighter; because it's the never
failing Stove Polish of certainty, she needs
it to set her doubts at rest.

HARGREAVES BROS. & CO., LTD.,
HULL, England
Agents for ONTARI
F. E. ROBSON & CO., 25 Front St. East,
TORONTO

A SLIGHT DIFFERENCE

in price on a cheap article like

SAL SODA

should not count when quality is considered

BRUNNER, MOND & CO.S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda Sold.

WINN & HOLLAND, uure

SOLE AGENTS

MONTREAL

Its all

Moonshine

CAMP

COFFEE

Don’t Overlook a
Good Qua'ity Trade

People will deal at vy

led yvou can supply the
them surely is CARR'™S BISCUITS
better or surer article could you fi
their business It's the qua
cqualled. Try a stock

CARR & Co. Exciavo
AGENTS Wm. H. Dunn, Montreal and Toronte; Hamblin &

Brereton. Winnipeg and Vancouver, B.C.; T. A. MacNab &
Co., St. John's, Newfoundland.
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TEAS, COFFEES, SPICES, EXTRACTS,
BAKING POWDER,
JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup, Etc.

All goods branded “TARTAN” ensures the handler
of the first quality, every package guaranteed.

THE SIGN OF 1 'Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597,
e it \ 3598 Order 'Phones. 748 Shipping Office.

All orders shipped same day as recelved.

BALFOUR, SMYE & CO., wuuacturing crocers, HAMILTON

¥
7 TEA LEAD
(Best Incorrodible)
| ce s a Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most "~

of the leading packers of Tea in Canada.

The Salt that is ALL SALT ISLAND LEAD MILLS Ltd.

It is always in demand, because it is of the first quality. Stock

RICE’S and earn the favor of your customers, It is the best ob- Tel. Address: ‘“Laminated,’”’ London. LIMEHOUSE
tainable for Table. Dairy and Cooking. A.B.C. Codes used 4th & 5th Editions LONDON,E., Eng.
Write for Prices, Prompt Shipment. HUGH LAMBE & CO., TORONTO
Canadian Agents: J. HUNTER WHITE, ST. JOHN, N.B

THENORTH AMERICAN CHEMICAL CO. Lud., Clinton, Ont.

CECIL T. GORDON, MONTREAL

For D. & J. McCALLUM

“Green Mgruo?::ivx:g;: i(:;lzfelawares" PERF E C EE O N
POTATOES SCOTCH

FOR SEED OR TABLE USE

Every dealer knows that these two words represent the
Bags or bulk in cars Wiite o Waia finest grade Scotch Whisky made. They represent good
round profits and perfect satisfaction to the consumer.
McCallum's ** Perfection Scotch” wins friends everywhere.
CLEMENTS COMPANY, Limited Lt
' Wm. E. Mcintyre, Limited

ST. JOHN . : N. B. TR e

23 Water Street, Sameral Agint St. John, N.B.

| Riga Water

The Housewife’s Friend

TON -
s ES>r0M

THE FErAPER BAG HOLDER.

/§”$Er A Gentle Purgative g

NN ES Absolute Cure for Constipation Better Service Means More Trade
<3/ s
PRARN Cures Where Others Fail THE McGREGOR PATENT BAG HOLDER
J NS is the biggest step to quick service of your cus-
8 We Want Agents tomers, and quick service is probably the re-
maining thought of every trader to your store.
La Societe des Eaux Riga Make it a favorable one.

: - KILGOUR BROS.
M EAL
GUARANTEED I 21.23 Wellington St. West, TORONTO




AP.
Etc.

3597,

THE CANADIAN GROCER

ASK FOR

THE CELEBRATED

ols

Golden Yellows

There is a big demand for “yellows” at this season and St. Lawrence
golden yellows are the most attractive sugars on the market.

:nt the
I good
isumer,
where.

BLACK JACK

o vick TRY IT
CLEAN
HANDY | SOLD BY
ALL
- JOBBERS
¥-1b. tins b S r'()‘.‘f\;‘){;lﬁl .h r“i '
3 doz. in case \ - ‘ < ‘ /

S  —c

DER

cus-
e re-
itore.

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFA*. N. S.
THE GRAND UNION

The most popular hotel in
OTTAWA, ONTARIO. James K, Paisley, Prop.

ACCOUNTANTS

Assignces, Chartered Accountants, Estate and

Janklns & Ha[dy Fire Insurance Agents, |1 54 Toroate St., Toroate
25 Canada Life Buillding, Moatreal.

British America Assurance Company

Incorporated A.D. 1833

HEAD OFFICE, TORONTO
(FIRE ASSURANCE)

BOARD OF DIRECTORS

Hon. Geo. A. Cox, President. W. R. Brock, Vice Preudent,
Robert Bickotdnko M.P.. W. B. Meikle, E. W.
Geo. A. Morrow, D. B. Hanna, Augustus Mye s,
John Hoskin, K.C., LL D.. Frederic Nicholls, Alex. Laird,
James Kerr Osborne, Z. A. Lash, K.C.. LL.D.,
Sir Henry M. Pellatt, E. R. Wood.

W. B. Meikle, General Manager

- $ 2,000,000.00
35,000,000.00

Assets over
Losses paid since organization over -

Losses Paid Since Organization

ESTERN " | me

ASSURANCE
COMPANY MARINE

HEAD OFFICE, TORONTO, ONT.
$3,000,000.00
$55,000,000.00

Assets over - -

of the Company, over -

HON. A. COX, President

W. R. BROCK, Vice-President
W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

James Dome Black Lead

is the old reliable form of Stove Polish. Put up
in attractive packages to retail at Sc. and 15c.

Pays a Good Profit.

W. G. A. LAMBE & CO., Canadian Agents
17

Always pleases.




THE CANADIAN GROCER

JOBBERS

Apply to our Agents for samples of

JAPAN TEAS, FANNINGS
and BASKET FIRED

All on the spot

FURUYA & NISHIMURA .

MONTREAL NEW YORK CHICAGO

CHESWRIGHT & NICHOLLS, Limited

Norway Wharf, Commercial Road East
LONDON E., ENGLAND r
Manufacturers of Tea Lead, Silver Brand Metal, and Argentoid (paper-backed foil) for

Tea Packing 3

also Pure Tin and Composition Tin Foils for wrapping all kinds of Confectlonery, Soaps,
Tobacco, Cigarettes, etc.
Agents in St. John, N. B.: - Agent in Toronto

THE SMITH BROKERAGE CO., Limited . MR. CHAS. H. ANDERSON,
50 Front Street East

—

COFFE High Grade Cofiees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a
sample from us. We will send you a big sample on application. You are to be the judge. It’s
easy money to get in touch with us.

W. H. GILLARD & CO.,, Wholesalers HAMILTON, ONT.

surteR gyTTER BUTTER BUTTER

Small’s Maple Butter is best substitute for and more wholesome than dairy 1
butter. Children like it on sandwiches, and ’tis delicious cake icing.
Groceryman, you are easy if lead to take concoctions, imitations, the just-
as-good, and particularly when at a higher price than the original.
Remember, our mark, CRE-MO, packed only by Canada Maple Exchange,
Ltd., Montreal. Standard oil, of the world, for maple. Competition
outdistanced for past half century. Our motto, Quality, Quantity, Price.
Write for syrup prices. All jobbers world over.

18
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THE CANADIAN GROCER

There is the utmost delight and Saﬁsfaction, Mr.
Grocer, in making

“MELAGAMA”

Tea and Coffee your leaders --- Delight --- because on
“MELAGAMA?” you are building up a Tea and Coffee
Trade as strong as Gibraltar --- Satisfaction --- because
you will make more money and carry less lines, and
remember they will stand the test. We also lead in

BULK TEAS
MINTO BROS., % Front St. East, TORONTO

ree KING JAM

one of the handsomest (COMPOUND
packages you have ever
seen and yet retails at

10c. Per Package

giving you a fine profit.

MEADOW - SWEET CHEESE <
Its own peculiar nip and appetising Kl"G BRA“D jAMS

vith all ja high ti

flavor, combined with an ever fresh
appearance, readily win it friends. o

Rightly styled
ONTARIO BROKERS

“The King of all Package Cheese” Here Is Your Chance
Have you tried our Saratoga Chips cooked in pure Salad; Oil,
Labrecque & Pellerin, Montreal

Put up in packages to retail at 10c. and 20c.
WRITE FOR SAMPLE
AGENTS:

The Meadow-Sweet Cheese Martmg Provinoss - - et Wik

Western Provinces

29 and 31 William St. . MONTREAL

19
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THE ORIGINAL

As purveyed by appointment to the
House of Lords. As supplied to the
House of Commons, H.M. Navy &
Army, Government Offices and the
Leading Hotels and Caterers throughout
the World.

CAUTION — No connection with any

firm or compupy.lrudint in
a similar name.

1IPIQUANT

PADDH@NCF‘

B waLHAM CREEN K

—— THE MARK
OF QUALITY

=

An introductory size
and a certain leader to
the larger size. Price c S.

Sole Manufacturers:
GEORGE MASON & CO. LIMITED,
LLONDON, ENGLAND

Represented by :
The Lind Brokerage Co., 49 Wellington Street, E. Toronto
G. H. Gillespie, 437 Richmond Street, London, Ont.
J. T. McBiide, 62 Canadian Life Chan bors, M« ntreal
The Turnbull C .., 179 Bannatyne Avenue Fast, Winnipeg, Mgn.
Nelson Shakespeare Watk ns Limited  B60-864 Cambie Street, Vancouver

A Hot Dish for a Cold Day

Some of your customers no doubt have the im-
]Dl'QSSi(lll thai

Shredded Wheat Biscuit

is a “summer food.”

It is a summer food—a food for all seasons in all
climes—served with hot milk in winter it makes
a delicious breakfast, warming and strengthening.

If you’ll suggest it to vour ecustomers you’ll
inerease your sales,

Shredded Wheat is packed in
neat, substantial wooden ecases.
The thrifty grocer will sell the
empty cases for 10¢ or 15e each,
thereby adding to his profits,

The Canadian Shredded Wheat Oo.,

Limited —~
NIAGARA FALLS, our@

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPiCEs—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages. 100 Illustrations.
Price $3.50, Postpaid.

MACLEAN PUBLISHING COMPANY
T

hoical Book Department

143-149 University St. - Toronto, Canada

Litster Goods

are made good enough to guaran-

tee They recommend themselves

and sell themselves wherever intro-

duced. Is the best any too good for
your trade?

Litster Pure Food Co.,

Limited
TORONTO




THE CANADIAN GROCER

ADVENT

increases
fish sales

)id Day

have the im-

Biscuit

geasons in all
iter it makes

OCEAN

BRAND

FISH

OCEAN BRAND Kippers, Bloaters, Haddies

will put your fish
business on a
solld foundation

Boutilier’'s Smoked Fillets

trengthening.

Canada Strip Boneless Cod, Special July Fat Salt Herring.

BONELESS FISH.

omers you’ll : .
! Canada Tablet ........ 20 1 1b. Tablets Only the primest fresh fish are used, cured
Canada Crate ......... 12 2 1b. Boxes 2 . = e s :
Oanada 8trip . .........30 1b. Boxes, Whole Strips and packed in the most sanitary and up-to-date
Atlantic Special ....... 20 1bs., 1 1b. and 2 1b. Blocks fish curin lant on the Atlantic Coast
MR Mariner Brand ........ 25 1bs. Bulk : ¥ " -
BREIEE i i 25 1bs. Bulk /

wden  ecases.
vill sell the
or 15¢ each,
5 profits,

heat Oo.,

ﬁu

95

SKINLESS FISH.

S T e e SR 100 1b. Boxes
Eastern Fifties ....... ; ; . 50 1b. Boxes

Ask your wholesale house for these

lines or write us direct.

North Atlantic Fisheries, Limited

Selling Branch:

47 William Street, MONTREAL

ods

We have supplied the tables of Their Late Majesties
Queen Victoria and King Edwvard, and are now cater
ing to King George V., by special command.

What’s Goud for Ruyahy
Is Good for Your Gustomers

Jam that has held the fancy of Royal households
will hold the fancy of your eustomers, and such an
article will prove a good business builder for every
dealer, and will give class to his store with people
who know a high quality jam when they taste
it.

Cairns’ Scotch Jams,

For the Christmas
Baking Recommend

This brand of extracts we are
prepared to back on every oc-
casion. Give it to your exact-
ing customers, and note how
well pleased they will be. All

guaran-
i in 2 oz, 234 oz. and 4
mselves Jollies and Marmalades ﬂavgftsum oz, 2} oz. a
i 0z. botties.
er intro- are prepared from finest fruit, under absolutely
good for cleanly conditions by skillful preparing and

1 Co.,

Limited

pu(klng with the aid of modern machinery, ensur-
ing highest quality, purity and finest flavor.

ALEXANDER CAIRNS & SONS
PAISLEY, SCOTLAND
Canadian Agents: SNOWDON & EBBITT, Montreal

S. H. EWING & SONS-

MONTREAL  and  TORONTO
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THE CANADIAN GROCER

“TEA GARDEN” BRAND

CALIFORNIA PRESERVES (In Bottles)

THE VERY FINEST QUALITY

L. A. PRICE & CIE., BORDEAUX.
Imperial French Plums (In Bottles)

NUTS — CROP 1912.
GRENOBLES, “ Pure Mavettes,” Bags 110 1bs. each,
ALMONDS, “Tarragona,”” Soft Shells, bags 110 1hs. cach.
FILBERTS, “\b‘_-llil—.\'./u‘_}mj‘:{b'\:_,,:_)” Ibs. each.
PECANS, Large Polished.

VALENCIA RAISINS
Stocks are light, but we still have a complete assortiment of the hest hrands.

TRENOR BLUE FAGLE ROWLEY ABEL

MALAGA
BEVAN & CO, PACK 1912.

Boxes 22 1hs. /i Boxes 514 DS, Also 1 Ih."packages.

From $2.50 to £6.00 per hox.

FIGS — ‘“PRIMUS’ BRAND.
IN LAYERS, 10 1b. boxes.

We have a fine assortment. From 9¢ to 15¢ per 1h.

PEELS — 7 LLB. BOXES.
Morton and Stephen

Get vour supplies in carly for holiday trade.

Prices and samples submitted with pleasure on application.

L. CHAPUT FILS & CIE, LIMITEE

WHOLESALE GROCERS AND IMPORTERS.
TEAS, COFFEES, WINES AND LIQUORS.

2, 4, 6, 8 and 12 DeBresoles Street
Established in 1842

MONTREAL

ol
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9,261,400 Acres
Australia

i

Bovril

is the
i great
‘ body-builder

neKkay
nckages,

*per ”i

OVER FIFTEEN
THOUSAND
SQUARE MILES

That 1s the extent of the
BOVRIL pasturage in the Ar-

gentine and Australia devoted
to the raising of full bred cattle for use n
the manutacture of BOVRIL..

I'he supply and the quality of the supph
must be kept up to meet the ever-increasing de-
mand, and that is why we mention these figures.
You need never fear any shortage of BOVRIL.

The World-Renowned Concentrated Beef

BOVRIL is endorsed by all the best physicians owing to
its body-building properties, and it is as valuable to maintain
the health of the robust as in the restoration of the health
of the invalid.

Can You Afford to Overlook Bovril?

Hardly. We are giving youevery assistance towards buildiag up a big
BOVRIL business among your customers. Will you reciprocate? Yow
powers of salesmanship will bring you a good return, tor we have
arranged a satisfactory profit for you and we shall do our best to

maimtam it,

BOVRIL, LIMITED

27 St. Peter St.
Montreal

———

438,082 Acres
Argentine

—

Bovril
repels
the attacks

of disease

L
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“Put It Where They'll See It”

and HOLLAND RUSK will sell itself. Women know that HOLLAND RUSK is delicious
with jelly marmalade, poached egg, hot milk, cheese, berries, fresh or canned fruits, roast
oysters—they know a hundred ways to eat it. They’ll be glad to find it on your counter.
Our advertising has made it so well known that it sells on sight. Once you start your
customers using it you are sure of a steady, lively sale, because of the many ways it can
be eaten. It’s an all-year-round seller that’s always turning into profit for the grocer.

HOLLAND RUSK CO.

HOLLAND, MICHIGAN

Valuable premium coupons in every package increase sales. Send for list of gifts.

Season’s Supply | Alimentary Pastes of the

James Rovertson & Son’s | | “Swallow” Brand

Manufactured with the best quality of
SGOTGH JAMS Canadian Flour—the best in the world—
with the most up-to-date machinery, in

£ the anost modern mill, under the manage-
MAH MALAD Es ment of an expert, thus fearing no com-
petition as to quality and freshness from

R AN S N R S

Lo &

& 20

Just to hand in time for the imported article.

Vermicelli, Macaroni, Spaghetti,

ChriStmaS Trade Macaroni Short Cut, Small Pastes

1K 4 . . Assorted Egg Noodles of the ‘‘Swal-
No finer preserves made in the world. B Beand aoe jivest Shenetian.
o' TRY THEM. You will appreciate
1 ; PLACE ORDER WHILE their exquisite taste.

e | WE HAVE THE FULL

8oid Everywhere

ASSORTMENT

THE C. H. GATELLI COMPANY

MATHEWSON’S SONS,  Montreal LIMITED
AGENTS MONTREAL CANADA

e L,
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Ask Your Wholesaler ,
fer this suk Cea Dints
= . FJor Retailers y
\ By JOMN N. BLANE ’
\ q This book, written by a practical gea man, costams
information which will be of great value to every groces.
N S There are ten chapters, one being devoted to each of the
» following subjects :—
The Tea Gardens of the World
THBY Tea from Seed to Leaf
Tea from Leaf to Cup
, , The Tea Marts of the Orient
t How to Test Teas
y Where to Buy Teas
us . ED Is it Wise to Place an Importation Order?
18t { Bulk versus Package Teas
& A BRAND How to Establish a Tea Trade
ur ‘ \ . Tea Blending
in \
W 4 (275 pages) (24 full-page lllustrations)
N R A | S | N S Sent to any address on receipt of $2.00.
) : ] OMPANY
GUGGENHIME t*-w(\ Macean Publishing Company
Y CALIF ORT (Technical Book Department)
} 143148 University Ave., TORONTO
R FESSN SR e ‘
' the |
and Bet N d Christ
i You Can E 20 Per Week |
world— ou uan rarn er ee |
nery, in
nanage- |
= This year the MacLean Publishing Co. find it necessary to engage a larger gmber of
1o com- representatives than ever to handle their Christmas business. Thousands of sabstriptions
; b to the MACLEAN MAGAZINE fall due between now and the first of the year. We need
83 flOIll respectable men and women of good address to look after these renewals and secure new
% business for us |
In every town and centre of population in Canada are hundreds of our readers. You \j |
ti are too well acquainted in your own locality, dnd have direct acecess to these people |
’ Their subseriptions expire at the end of the year and their renewals are merely a matter
Pa.te' of \'.l“lllg on them.
Never before have we had such an increase in new business. Our Magazine is
demanded by the business and professional classes, while the average reader enjoys it. You (l
can also look after this new business for us. We give the most liberal pay of any publica |
tion on the market. By devoting your spare time to the work you can easily bring your ‘
earnings up to $20 per week Many of our local salesmen exceed this modest estimate
For the balance of the ycar 1912 we are going to spend thousands of dollars on our local
sales force. Your town wili share in this expenditure. Here is a business chance for
you. Take charge of this work in your own town during spare hours. All that 1) neces
sary to become our representative is to write for supplies and further In\'ru\‘l;»-u\//
IP Send in your application to-day to P »
. .
The MacLean Publishing Company,
\NADA 143-148 University Ave.,, TORONTO, Ont. ~

i)
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Readers Of The Grocer,
et Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

C S

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given.

g 3 o
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The Canadian Grocer is in position to
secure information on new lines in the 3
grocery trade, and of novelties occasionally
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber
of The Grocer you are entitled to this
service.

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver
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R 91,154 lbs. increase

During the last five weeks the increase alone in the sales of

|| savaDa®

over the corresponding period of 1911 was ninety-one thousand
one hundred and fifty-four lbs. This is just another of the
many evidences we have already given you of what your cus-
tomers think of “ Salada.” And consider that this enormous
increase means just so much more profit for the wise grocers who
are pushing the best seller in their Tea Department--“Salada,”
the people’s favorite.

“SALADA” “SALADA” “SALADA"

41 Eastcheap, TORONTO and 198 West Broadway
LONDON, E.C. g MONJREAL NEW YORK CITY

Does Your Mind Ever Feel Sluggish?

) There are hundredaof patent medicines which claim to cure the sluggish mind.

It has been discovered by hundreds who are susceptive to this trouble, that
the most successful and permanent cure is to join the sales force of
MACLEAN’'S MAGAZINE, and take subscriptions for this great monthly.

It gives relaxation from your regular routine of work. It is healthful,
pleasant and educative. It develops you physically and mentally.

Hundreds of men and women are to-day earning $10.00, $12.00 and $15.00
per week during their spare hours, by taking subscriptions for MACLEAN'S
MAGAZINE, who a year ago, some only six months ago, were wasting
their valuable spare hours doing nothing.

Work never killed any man.

Taking subscriptions tor MACLEAN'S MAGAZINE is pleasant, health-
ful work and pays you better than you think.

' Join our organization now. Do not put off writing for full information to

The MACLEAN PUBLlSHlNG COMPANY Limited

143-149 UNIVERSITY AVENUE TORONTO, ONT.

i
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BLUE

KEEN’S OXFORD BLUE is known and appreciated_where the cleanest and
whitest washing is done, and is to-day the favorite of the modern housewife,
as it was the choice of her parents and grandparents.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY

403 St. Paul St., Montreal 30 Church St.,Toronto

Agents for the Dominion of Canada

GETTING THE BUSINESS

From the grocers’ viewpoint depends
upon the demand there is for the
goods he has in stock. That’s why

Crown Brand Corn Syrup

Is sold by all good grocers. It brings business because the demand for it is national.

When Crown Brand is asked for, no This is the season and now is the time
other Corn Syrup will do. to stock Crown Brand. It will please

your customers to know that you have it
—and prove a steady source of profit to

Crown Brand is known throughout
Canada as the ideal table syrup, and cus-
tom comes where Crown Brand is sold. you.

The Demand Is There—You Simply Have To Supply It.

+* FDWARDSBURG OTARCH (O

LIMITED
CARDINAL - TORONTO —BRANTFORD —~VANCOUVER

28
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An interior view of Cain Bros. uew

e in Yarmouth, N.S., showing bin fixtures

New Equipment Brings Increased Trade

Yarmouth, N.S., Dealers Make A $12,000 Increase in Turnover

in One Year

After Moving Into New Store With Modern Fixtures—Display Bin Fixtures

and Silent Salesmen Installed—Stock Carefully

Pleased.

occasioned by a
new store and modern fixtures
inerease the business, say $12,000 in
should the retailer hesitate to

advantages

If the
bright,

one year,
avail himself of this extra selling pow
er? Undoubtedly the present tendency
is towards S(rwmiwuihng where the
student of human natiye is bound to se-
cure greater benefits than the man who
believes in the existence of a certain set
demand and that nothing on earth can

induce a customer to purchase more
freely.

The experience of Cain Bros., retail
dealers in Yarmouth, N.S., should offer

encouragement to the doubter who sees
nothing in going to the ‘‘expense’’ of a
few hundred dollars for new equipment.
Cain Bros. moved into a new store on
November 1, last year. This store was
equipped with a view to giving better
service than before, and arranged so
that the extra facilities for displaying
goods would tend to create extra de-
mand. How well the firm have succeed-
ed, is shown by the accompanying state-
ment of Cain Bros. themselves.
Altogether. ("fain Bros. have been in

Watched
THE ADV.INT.AGE
OF MODERN FINTURES
I}I store we nou occup

was built for ug in 1911. I
here on Nov. 1 of last

year 1/,:// this year has been owi

began

} J
e e vaving done
210

$12,000
Ju;'/,u/ our heaviest pre-

/‘/( /}(: u hu/:

banner
about
than

vious year

more business

’vl://,

we have been in the grocery
/u.\/'//r.\',\', ”, :tlf,,’wf. r’/u.\ o
course, to our new store and p-
to-date fixtures, which we find
/uw[n"( 1111/)/'14'/'!/1, ”' ,l.""

.\/11',1.' to o,
and try to
; ('auin

/{rl:/ to 1’."'}1 at .‘f}
stock
A/::/.\r our customers
5:/'4:.\' Yarmouth, N. S.

U 4!’1 }A our

business in Yarmouth for twelve years,
With the end of the eleventh they en-

tered their new store and during the
past year realized a turnover of $12,000
in excess of any of the previous eleven.

and Customers

\ssypniny 1 6

,ﬂ.

cent Lt |9
siness w | $720.  The
equipmen cludes pa
b nxtures, si s
laryg lgeraton It 1s ’
see that at prese ra \

e will he s ] |
net profits Ihe « 1sis la
value « L he SLUres 18 s
certa wav 1 (a Bros S
a7 attribu S S
CONTSE war new store a
fixtures thev say | i
reas to look ird
¢éreascs 1 the are i
ized w 1 a yea !
moving into a new store a
modern equipmen [hey
the future and in advantages the \ne
es would bring Ihis 1s what must be
considered when E- pmen ur
chases are under contemplation. Whetl
er it 18 to bhe an expense or an invest
ment 18 the point

In this ease, Cain Bros. have elearly
made it the latter

i)
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Before the Christmas and New Year
season 1s past and gone, every dealer
should have his stoecks of execlusive
holiday lines entirely sold. There are
of course, many lines which ean be dis-
posed of after the turn of the year
which are more or less of a Christmas
character. But those goods that are un-
saleable when the season is over mean
a loss which takes considerable eream
off the profits. They should be turned
into money before it is too late.
Among those lines handled exclusive-
ly around Christmas include faney
crackers, plum puddings, speeial Christ-
mas boxes of confectionery, biseuits
with names suggesting the season,
candle-sticks, ete. =~ These are goods
whieh are seldom, if ever, called for
after the season is over, and if any re-
main, they usually go into the ‘‘dead-
stock’’ graveyard.

Time to Sell is Now.

Every dealer, therefore, who has
stocks of these goods on hand should
make sure that they are all sold before
the year ends. The cold weather is
now here and with oecasional falls of
snow, the Christmas spirit is in the air.
By constant displays in the window and
on the eounter, and constant reminders
either personally or by show eard, large
stoeks of any of the above lines can be
moved out readily. The point is, that
when these goods are taken into stock,
extra special efforts should be made to
move them out before it is too late.
Newspapers may continue to advise and
suggest that the public do their Christ-
mas shopping early; but there is one
thing that will do more to bring out the
early shopper than all this advice—it is
energy on the part of the dealer. Let
him do the persuading and suggesting
through his window, advertising space,
inside displays, show ecards, ete., and
results will be fifty per cent. better. If
he hides his light under a bushel—ne-
gleets to show and sell these lines—how
can he expeet anyone to purchase until
the last few days before Christmas?

Displays Soon Reduce Stocks.

Many retail grocers have been show-
ing exclusive Christmas lines for some
time. They are reducing their stocks
gradually so that when the season nears
an end, they will be sure of disposing
of everything. The poliey of all should
be ‘‘never let up’’ till New Year’s Eve.
The week hetween Christmas and New

Year’s should be made the most of.
Home-comings are often deferred till
the first day of the year so that the sea-
son is never over until then. As soon as
Christmas day is passed, most large and
suecessful selling firms at onee begin to
ficure out what goods are left, Once
this is sized up, they know just whether
the remainder ean be sold at regular
price or not, before the end of Decem-
ber. If the quantity is well within
bounds, regular price is charged, but if
it appears unwieldly at that price, spe-
cial sales are organized that will move
out all remaining exclusive holiday lines
at the best figure possible, always trying
to avoid, of course, a sacrifice below
cost. It is better to do this, than hold
so much ‘“‘dead stoek.”’

Take Frequent Inventories.

This seems to be a good policy to
adopt by all dealers. As December ad-
vances, and sales on Christmas lines
progress, periodical inventories should
be taken. This is the best method of
knowing exactly where one stands. If
one sizes up the situation frequently,
he may even have oceasion to send in
some sorting-up orders. At any rate he
knows just what is going on, whether
everything will be sold on time and
whether or not any reduction in price
will have to be made towards the close
of the season.

Goods That Bring Regular Price.

There are many lines known as
Christmas goods whieh will sell fairly
well even after the beginning of the
New Year, These include such goods as
raisins, currants, peels, nuts, dates,
fiecs, mince meat, ete. Few large deal-
ers sell such at any saerifice as a little
extra care and attention, insures them
all going out during the winter months.

Christmas trade this year promises to
be extra good. The erops on the whole,
have been splendid, labor is well taken
up and there will be few people with
no money to spend. Apart from the
purchase of Christmas gifts, the groeery
store gets the bulk of this money. It is
the big season of family re-unions—
when the fatted calf is killed—and the
table in every home is given partienlar
attention. The grocer should take
every advantage of this. That is why
early displays are being made by many,
and why thev should be made by all.
Attractive windows can be shown with-
out mueh work. The hest will, no doubt,

30

Selling Off Exclusive Christmas Lines

Best Efforts Should be Put Forth From Now On to Prevent Any Carry-Over
Into the New Year—Several Varieties of Goods to Which This Applies—
Periodical Inventories on These Particular Lines Suggested—What Remains
After Christmas Should be Moved Out Before the New Year,

be reserved for week prior to Christmas,
but good ones should be shown continu-
ally from first of December. Early dis-
plays should contain those goods which
are\put of ¥ate after New Year’s, as
well |as lines used partieularly for
Christmas baking.

Aims Towards Adequate Service.

The ‘‘early” shopper ean be brought
forth from his lair and made to spend
his money, only when the dealer ean
show him the advantages of doing so.
When the early shopper has been dis-
posed of, there is mueh greater chance
to give adequate service to those who
bring up the rear.

—8—
MAIL ORDER HOUSE A FRAUD.

A Pittsburg, Pa., mail order house, de-
clared fraudulent by post office offieials,
has been closed by the arrest of two
men operating the ‘‘Atlantie-Pacific
Grocery Company” in that eity. Cireu-
lars were sent out whieh in substance
read ‘‘this is the opportunity to buy
Thanksgiving and Christmas supplies
and save 50 cents on the dollar.”’

‘“We want 10,000 new customers by
November 15,’’ the ecircular continues,
‘“and if your order is in before Novem-
ber 5 we will enclose a Christmas gift
for grandma or baby. We sell 100-Ib.
bag of finest Eastern granulated sugar,
the regular price of which is $6, for
$2.95.”” The ecireculars were sent out
early in October.

The books showed that $730 had been
received in one week. The office equip-
ment disclosed by the raid of the postal
inspectors, showed a desk, a typewriter
and two rubber stamps.

,,_@_, %

A grocer in Virginia, U.S.A. is suing
a telephone eompany for $1,000 damages,
claiming to have been injured in his
business to that extent at least by reason
of inefficient service on part of the de-
fendant company.

A BUSINESS BUILDER.

MacLean Pub. Co..— Enclosed please find my
subscription to Canadian Grocer. Would not
be without it for any money. Have only
been in business about three years, and have
been taking it ever since. 1 attribute my
success to your paper. for I started without
experience, and your paper has taught me
what I know., My sales at first were $18 to
$30 a day: $30 was a good day. To-day it
looks small (to Saturday, Nov. 2, $398.15).

E. A. MANUEL.
Halifax, N.S.
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Good Results from the Small Window:

Small Display Window May be Made to Produce Splendid Returns—Lindsay,

Ont., Grocer Proves This to be True—Size Does Not

Necessarily Determine

Value—Much Depends on Care and Attention Given the Window.

Size 18 by no means neecessarily a
true indieation of value. The size of a
ring does not determine its worth. The
same may be said of the grocery dis-
play window. There are many exten-
sive windows to-day that are of little
value to the store. On the other hand,
there are many comparatively small
windows that are bringing in good re-
turns.

Not infreauently a groecer is found
who argues that it is of little
use to give attention to his window, be-
cause it is not large enough to produce
results. This is a foolish idea and in-
deed a lame argument to put forward
for inattention to windows. There are
many of quite small proportions which
range high as mediums for attracting
attention and ereating sales.

Results Small if Neglected.

There is no denying that there are
many small windows whieh do not at
tract a great deal of business, but in
most cases, it will be found that those
same windows have been neglected. The
value of a window depends on the at-
tention and care given to it.

That the small window may he made
valuable as a sales attractor is demon-
strated in the case of W. H. Ayers, a
grocer of Lindsay, Ont. He has a com-
paratively small window, but he aims,
by proper attention, to make it bring
the greatest amount of business pos-
sible, A reeent window display, put in

Barly display of Christmas goods which

by a eclerk, F. (". Nugent, 1s reproduced
nere,

Christmas Goods Shown Early.

The display was one of seasonable
goods that could not help but attraet
the attention of the passer-by. Along
the front was shown raisins, currants
and nuts in bulk, the different lines
separated by packages. Then came
seeded raisins in packages, placed in a
slanting position. The eentre-piece of
the display was grapefruit, backed
with bulk dates. At each side was a
row of apples, and between were shown
sueh seasonable lines as figs, peels,
erapes and eranberries.

W. H. Ayers recognizes that it is the
dealer who presents his goods to the
customer in such a manner as to appeal
that gets the buiness, and even handi-
capped by small display space, that val
unable results may be secured.

An Example to Follow.

Here is a case of a small window that
is produeing good results. There are a
creat many others throughout the eoun
try just as capable of ereating business
for the store, if they were only looked
after with this idea in view.

Those merchants who have small win
dows and who have been offering this
fact as an excuse for inattention, should
awake to the faet, that they are not
taking advantage of their opportunities.
Let them or one of their clerks give
careful and regular wttention to their
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LOWER CEREAL PRICES.

In these days, when the ery of the high cost of living
is heard on every side, it is pleasnig—to consumers at
least—to find one or two varieties of food which are
downward bent, and enough so to become really notice-
able. The consumer may now pay less for his porridge.
Cereal prices are on the decline.

Rolled oats during the past week have deeclined 40
cents per barrel or 20 cents per sack, which brings the
price down 30 cents per sack below one year ago. As
has been pointed out in previous issues, there is also
a big yield of oats in Canada, as well as in the United
States this year, and it was merely a matter of time
until rolled oat prices would have to bow to the inevitable,
although the change came sooner than was generally
anticipated.

Wheat is also lower in price than a year ago, the
difference in cash grain on Winnipeg market being 15¢
per bushel. As a result, rolled wheat has also been
lowered in price.

The next cereal to follow the downward tendency will
be cornmeal. The United States has a record ecrop of
corn this year. Prices have been gradually moving down
to a lower level, bearing down on the cornmeal market
so stronzly that further concessions are shortly expected.

—
SELLING VALUE OF GOOD EQUIPMENT.

“*People generally know what they want, and you can’t
forece much more on them,”” was the remark made recently
by a retail dealer. He was referring to customers coming
into the store and to the claim that a considerable amount
of goods c¢ould be sold beyond what customers actually
had in view.

That his contention is wrong has been proven time
and again. It is proven by the first article in this issue,
where it is shown that a Nova Scotia retail firm increased
<heir turnover by $12,000 in a year, after moving into a
new store and installing new equipment. This, then, is
one method of getting customers to purchase more than
was their original intention. While the new equipment

IAN GROCER
may not be responsible for the entire increase, it must
be given credit for a large part of it.

If better facilities for displaying goods inside the store
bring inecreased business, there is no reason to doubt
that good window displays as well as personal talks will
also aid materially. It is a pretty safe assertion to make
that customers—-that is the fairly well to do—seldom
stick to what they had planned to purchase. If other
eoods are attractively displayed and placed where they
can be readily seen, any dealer can increase his sales.

Up-to-date equipment is unquestionably one splendid
method of building up business. The example referred
to above is simply further evidence to justify an oft-
repeated contention.

_@_

PROVIDING THE CHRISTMAS TURKEY.

Providing the Christmas turkey is one of the problems
of importance which the grocer has to face this month.
It is one that in past years has not proved profitable
to all grocers. In most cases, where it has been an
unprofitable venture, the weak point has been the failure
to make arrangements far enowgh in advance.

A good deal of the difficulty would be overcome if
the dealer would work ahead of time. By this time, his
plans should be well under way, both in regard to ascer-
taining the requirements of his customers and arranging
for a suflicient supply.

There seems absolutely no reason why this matter,
in majority of cases, cannot be arranged well in advance.
Every housewife knows she will want poultry of some
kind for Christmas, and she can just.as well give her
order now, as on the eve of the festive day.

The dealer has a strong argument in approaching the
customer. She should make sure of her requirements,
and in addition, it will end the worry of this part of the
Christmas preparations. The dealer benefits from the fact
that he will be able to gauge more accurately~the quantity
of poultry he will need to supply the Christmas demand.

AN

THE 1912 HONEY CROP.
In Eastern Ontario this year, the honey crop was a
The crop, however, gradually improved as
one went west. Around London, for instance, the bee-
keeper had one of the best honey erops in years. The
entire yield, however, only averages up fairly well and
prices are quite high.

A recent cirecular on honey declares that Ontario is
capable of produeing a much larger quantity of honey.
Not one-auarter of the neetar secreted by Ontario flow-
ers is utilized.

It would seem also that the consumption of honey is
not as large as it might he made, as this same circular
declares that Ontario eonsumers do not eat one-tenth
as much honey as they would if they were urged.

It is apparent that some advertising is necessary

here.
__@~

THE CHRISTMAS WINDOW CONTEST.

When those who have decided to enter The Canadian
Grocer’s Christmas window display contest, are getting
photographs of windows, there are one or two points
we should like again to emphasize. See that the photo-
grapher has a fairly large camera, one that will take
a picture in the neighborhood of 7 x 10 inches in dimen-
sions. If the photograph is good this permits of the detail
showing up well. .
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Another point i1s that the photographer should not
stand too far away. Ten or twelve feet is far enough,
depending of course on the width of the window. It the
camera man is too close to a wide window, only the centre
of the display will appear in the photograph. If too
far away, the goods in the window will not show to best
advantage. For best results the photograph should be
taken at night—that is, if the artificial light is strong
enough and can be concealed.

Contestants should remember that a good photograph
is necessary if the display is to be considered on its merits
by the judges. The Christmas window is always worth
while photographing. Let every one who has a photograph
taken, enter it in the contest. Even if it does not take a
prize, if it has merit, it will be used some time during
1913. Let everyone get into the race-—the more, the
merrier.

_@__
FEATURES OF CANADA’S PROSPERITY.

The prosperity of the country is well illustrated in
the recently issued annual veport of one of Canada’s
prominent banks. This is an institution, too, that ecan
be confidently relied upon for accuracy in regard to trade
conditions and prospeets for the future.

The president called attention to the universal and
almost unbroken prosperity of the past year, pointing
out that the unfavorable weather conditions which re-
tarded harvesting operations in the West for a time, pass
ed without muech injury. The wheat yield in the West
was placed at 188,000,000 bushels, as opposed to 177,-
000,000 of a year ago. Yields of oats and flax were also
greater, the estimate value of all the grain being $207,
000,000,

Much more grain has been moved this year than last
and yet there has been little talk of car shortage compared
to year ago. Irrigation is developing rapidly in Western
Canada and produetive farms are springing into existence
where onee were arid wastes. Owing to prices ol meat
produets, the raising of live stoek must inerease. Immi-
gration figures show a much greater influx of people than
preceding year. Loans to farmers have been well paid,
if sometimes slow; wages are high, as is also the cost of
living. This latter condition, the report points out, could
be mitigated greatly if farmers went in more for mixed
farming.

In the Maritime Provinces the hay erop is up to the
average and potato, root and fruit erops good. In British
Columbia general trade has been large and prolitable,
due in part to inereased interest in lumbering, railway
construetion, and shipbuilding.

The wholesale distributing trades have everywhere,
in the opinion of the bank president, enjoyed a good
year. Groceries, dry goods, c¢lothing, and boots and shoes
had an unusually large turnover with good results. Ae-
counts so far as these are concerned have been fairly
well paid and bad debts have been comparatively small.

Regret was felt for the offering in the London market
of industrial loans and investments of a questionable
character. These were caleulated to refleet injuriously
on Canada’s credit and speculation in suburban properties
in Canada was also claimed to be overdone.

Looking at conditions as a whole, Canada was in a
highly prosperous condition. Considering expenditures
to be made, and guaranteed by the Government, on railway
construetion, harbor improvements and other works of
a national character; the inereasing influx of immigra-
tion and the great natural resources of the country, pros-
perity was hound to continue.

WHAT THE INVENTORY SUPPLIES
In less than four weeks we will be on the threshold
another year. Try as we may to forget the past, the
1

lllil‘iul‘l!_\ ol us bhecome retrospective and wonder W

progress has been made during the year gone by

Among that majority is found every business mar
follows his business instinet There are, of course, so
dealers in business to-day who do not attempt to fig
out the progress made. 'Hn'_\' never take an
Just why, it is difficult to ascertain.

With the end of the year in sight, the problem ol
an inventory should be in every retailer’s mind. There
are certain faets about the business that should be known
Knowledge of them gives greater assurance to zo on in
the coming year in the light of past experience. Ignor

ance of them causes uneasiness and distrust, and at times

unhappiness.
Every dealer should know at the beginning of his fiseal
year what yalue of goods he has in stoek; value of stock a
<t

year previous; total sales during the year and total co
of goods sold plus selling expenses. Ile is then in position
to determine his net profit: and it he has knowledge
of his total assets and liabilities he can determine readily
what he is worth.

If an inventory has never been taken u present
time, the dealer should resolve now to ta ith
beginning of the New Year I'hat will be a compara
tively slack time and affords, therefore, a good oppm
tunity to begin to know the standing and progress !

HusIness
PARCELS POST AGAIN

The intumation has been received direet trom the t'os
master-General that Parcels Post legislatio i d
I'he Government will wait until the ** Bou \
been in effeet in the United States long enough to re
possible the passing of judgment on its feasibil
otherwise. If it i1s found not wanting, sumilar lezislat
will be enaeted in this country. I it proves unpract
able, a measure along different lines will be draw
for Canada. Such at least 15 our mterpretat
remarks [Nlm\cd by the Postmaster-General

The retail iunl.\ as a whole 1s so familiar wit ha
such a measure would mean that it would be suj "
to point out the danger of the situation \ll it eca
be said is that the time to fight the proposal 1s NOW. |
opposition 1s hl‘\lu:il( to bear at once and s hv}
actively and continuously, the Government will
see the inadvisability of proceeding further. It 1s easi

to check this movement at its ineeption ,than when
has been ecarried further and gained weight from

e _@_,
EDITORIAL NOTES.

Cost of hiving as regards cereal toods, at leas

own momentum.

the downward path. Rolled oats have declined,
wheat is lower, and cornmeal 1s expected to drop n
future.
. - L
Even if it be true that ‘*all’s well that ends
yet most dealers would be quite willing to have
owing them paid at the stipulated time rather tha

month hence.
- - .

Bel’ore pnssiuu Parcels Post lt“_'islull\-l.‘ the Govern
ment should take pains to determine whether or no
it would have the effeet of stimulating the growth o
city stores at expense of stores in rural communities, thu
impairing the eommercial value of country towns
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The Value of Taking Regular Inventories

The Inventory and Accurately Kept Accounts Are

Great

Assets to Any Business—Comfort in Facing the Music Even
if Results be Disappointing—Analysis of a Financial State-
ment—Knowledge versus Guesswork.

*By Henry Johnson J.

Here is a statement from a Western
(‘anadian dealer well worth consider-
ation :(—

Factville, B.C., Sept. 25, 1912.
Mr H. Johnson jr.,

Canadian Grocer:

Dear Sir:—Enclosed find our trading
account for the first 6 months of the
vear. If you can find spaece we should
be glad to have your opinion on same
when you can cet around to it. Do not
publish our name if you print this in
any of your articles.

[ take a great interest in your arti-
cles in the Canadian Grocer, and cet a
lot of useful information from same.

Yours truly,

And here is the statement :

TRADING STATEMENT TO JUNE 30, 1912

Inventory, Jan. 1, 1912 ...... $ 4,005.07
Goods purchased ...... . 28,669.11
Freight inward ......... 5.45

Sales to June 30, 1912 ......
Inventory (estimated) - June
30 - 1932 - ..., B ik

Turnover
Dalance carried down
_Balance brought dowsn $ 7.251.27

g heat S
nee, taxes and rent.
mery and printing

2406 .44

................... »
andioll s
. taxes and rent
Reparirs and renewals
Other expenses -5
Tires. upkeep R s & e
Depreciation  (auto) ; 200.00 ¢
Delivery  expenses to  Febh
IR e e 20126
Balance to profit and loss
account .
» fron et
Maintenance
Interest and
Discounts allowed 7
Sundry expens k 3 i 99.90
Over and short account..... 11.18
Salary of management 1.500.00
Bad debts (allowance) ... 2R7.G9
Pusiness tax A bl 76.32
Discounts received ... 10417
Loss on horses ... % 192.85
Loss on stable furniture and
fixtures ....... 187.55
Depreciation on store farni
ture and fixtures i 100.00
Balance net profit .... 1.089.30
$ 2742

““Stoek is estimated on the gross
profit made last year of 20.4 per cent.
*The writer of this article is one of the most success
ful dealers on the continent. He has spent almost 30
years in the retail grocery business and is well equipped
to answer questions and smooth out difficulties with
which others may have met. If a special request is
made names of inquirers will be omitted when their
letters are printed for discussion.

on sales. We cut down a little, estimat-
e the gross profit at 20.04 per cent.

‘“We changed from horse to auto de-
livery at the end of February. Loss on
horses and furniture and fixtures in the
profit and loss account is the difference
between the amount we sold same for
and the value as carried on the bhooks,
which showed that we had not allowed
enough for depreciation in the delivery
expense. The wages for the whole six
months are included under the wage
heading.

‘“‘Over and Short Account is aceount
kept in eash hook showing the differ-
ence, if any, between the actual eash in
the cash register and the total amount
of cash sales as shown by the total
adder on register, This 6 months shows
a loss from this source.’’

Facing Facts Squarely.

it 1s evident that this man is honest
with himseif. He looks faets and eon-
ditions fairly in the eve without flineh-
ine. No matter, therefore, what the re-
sults may be, whether perfectly satis-
factory or verv unsatisfactory, he ean
sleep ‘o nights; and there is no dispo-
sition to dodee, nor is there need for
dodeine.

Ie does not say what depreciation he
had heen charging against his horses. T
should like to know because for years
I have charged off 20 per cent. annually
on horses, wagons and autos. He faces
the faet frankly, however, that what-
ever he has charged off, that ratio has
bheen insufficient to cover aetunal depre-
ciation.

These are excellent eharaecteristies.
They tend to promote confidence of the
man in himself and of him in others.
Such a man is not liable to err in his
estimates, and that he is in the habit of
coming out about right ean be gleaned
from the fraetional allowance he makes
in his profit-computation to cover pos-
sible variations. Former margin was
20.4 per cent. Present basis of calenla-
tion is 20.04 per cent.: and that is close
ficuring.

Net Profit Rather Small.

The net profits of practically $1,100
on a business of approximately $29,000
vields a ratio of 3.79 per cent. plus, on
sales. From this $1,100, however, there
should still be dedueted the interest
charge on the inves capital at the
rate of 6 per cent. per annum, I do
not know about the investment, so ecan-
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should

»not tell what this deduetion
amount to; nor can I tell what percent-
age has been earned on the investment.
At any rate, it is plain to be seen that
the net profits on sales are not liberal
enough. This will be remedied in large
measure during the next period because
the items of loss on horses and stable
equipment, amounting at this time to
$381.20 will not oceur. If the auto-de-
livery is fortunately handled, therefore,
a mueh better showing should result
during the second period of the year.

When Profits Fall and Rise.

The net margin on sales should aver-
age 5 per cent. to be entirely satisfac-
tory; but in face of the rapid advance-
ment of many values, it has been diffi-
cult to maintain that ratio. This is one
of the anomalies of our business, The-
oretically, an advancing market should
result in greater net earnings; bhut in
practice it does not generally work out.
This, because competition and senti-
ment militate against our taking full
advantage of market advances. On the
other hand, a declining market should
tend to lose ns money; but that does
not work out either, because we gener-
ally follow deeclines somewhat slowly.
consumers not being quick to note gener-
al market declines. Thus the one con-
dition balaneces the other, or tends to do
that. So here, as in some other instane-
es, theory and practice do not travel the
same road.

The total expense-ratio is 16.25 per
cent., taking my friend’s figure of 20.04
per cent. for gross margin as a guide.
My belief is that this is a higher ex-
pense-ratio that he generally works
under. It will probably be
during the next period. It is not exaet-
ly abnormal in present eircumstances:
bhut it should be reduced by 114 per
cent, at least.

The Average Wage Expense.

The wages-expense is upward of
10.41 per cent. I do not know just
what it should be at this time. Years
ago, the limit was supposed to be about
714 per eent., though T have found only
one or two who have aeccomplished the
feat of doing business on a wages-ex-
pense of less than 8 per cent. With the
wage-scale rapidly and steadily advane
ing, I do not know what there is for us
to do except do more business to offset
this partienlar expense, since the gener-
al overhead or fixed expenses do nof
tend to inerease in the same proportion
as wages-expense.

More Advertising Suggested.

Whieh gets me to the one expense
which I think might profitably be in-
creased: and that is advertising.. Here
we seem to have an expenditure of only
about 215 mills. T believe that an ap-
propriation of 1 per cent. could be used

redueced

(Continued on page 36)
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Rapid Method of Finding the Net Profit

Retailer Submits Table With Percentages

When Cost of Doing Business is

All Calculated
Known—Points Out That

Set Profit on Some Staple Lines is Not Enough to Cover
Total Cost—This He Says Rep -esents Half the Turnover

How Then is Any Money Made?

The question on what should be paid
for an article so that it ean profitably
be sold at 25 cents when cost of doing
business is 18 per eent. on sales, has
brought in many interesting replies as
well as a letter from a retailer who goes
more fully into the matter of profits
He asks the question, what profit does
the average retailer get on goods other
than staples where margins are ecat
down to 8 and 10 per cent? [lis letter

is as follows:

Fditor Canadian Girocel “
was much ]bll'.’lsu] to see the I’n'p[i«w
to the question, ‘If expenses are 18
on turnover, what should a person pay
wholesale for a 25¢ artiele?’

“I would like to know what the
general grocery trade, so far as pro-
fits are concerned, does on butter,
egos, flour, feed and sugar , whiel
make half of all thev sell and on

10 per cent. loss, and on what goods
does he add the extra expense?

‘*Some biscuit manutacturers want
the grocer to pay 21'.,¢ for a box of
hiscuits to retail at 25¢, and charge
se for 10e lb.n‘k.l‘_r\ of sodas. Many
things selling at $1.00 per dozen are
retailing at 10e. Where is the groeer
zoing to make a profit?

““The general public seem to think

the middleman the cause of the high

cost of living. T would like to know
where Re 1s standing
““Let him find his  turnover and
find his expenses. Let him use the
enclosed table and discover his losses
d the very hittle monev he zets for
i= worry and labors. Can vou pub-

hsh this table for figuring 1 1

el [«L'HEIY\
If vou ean it will be a great help of
Ll !:‘n‘lr.u

RETAIL MERCHANT

which they get no more than 8 to 12 Peterboro’, Ont.

per c¢ent. The table referred to in the last pat
““If their expenses are 18 per cent. agraph i1s reproduced here so that an)

on business turnover do they add dealer who knows his averagze percent

more profit on the other goods which age of cost of doing business, and eon

they sell? For instance: Half of a siders at what advanee on laid dow:

general grocer’s turnover is in butter, cost he marks his goods, can tell what

eges,, flour, feed and sugar, as above i

stated, on which he ean searcely aver-
age 10 per cent. margin. If his ex
penses are 18 per cent, on turnover
then how does he make up this 8 to

= net proifts are in pereentages

Suppose, for mmstance, a dealer’s cost
of doing business i1s 15 per cent. of sales
and he marks his goods at 25 per eent
advanee above laid down cost, Is net

profit would be 5 per cent. on sales, as

is shown in the table

To illustrateywith a eoncrete exan
Supposing he“does a business of $20,000
annually: the cost of doing business
whiech ineludes rent taxes, nsurance
highting, Iuel, wages, advertising, ete
s 3 ..m.in‘ or 15 per cent ) sales ‘[‘: p '
he marks his coods at an advanee of 25

cen ! d dow S r
word o Is w s N
#16.000 he adds 25 per eent to and sold
for $20.000—he would then receive 34
OO0 more 1! e paid for the g wds
tHe paid, however, $3.000 for rent, wages
ind ot b expenses so  that
wolit - () S
wr e

Value of Absolute Knowledge

Fhis 15 a table
S ep 1 \ tra
wholesale grocer S I
| t Wi ! L A
many s A
}
A aus
-
L r
V A
re ta 3
what S |
d e ¥
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What d {

IF

on sales is represented by any one
of these percentage figures -

your cost of doing business figured

Table For Figuring Net Profits

PER CENT

10111112)1374|15| 16|17

18(19]20/21|22]23/2# 25

AND

20|9\8|7|6|I|4|3

2171012121312 ]3|

you . mark your goods
above laid down cost at
any one of these percent-
ages (bold-faced type) j&

VANV QVERPAVIRVIZIR AR 4

LOSS|L0OSS Lo>‘;.1.0‘;$-ﬁc>>
Z7016|5|4|3|2|7|0

V5172651054 5/1332 315

wfl75|897716%

AVEAEY”
7 710%|
+————

!
”

THEN

235228\2751205|775 16575 Ve 5

il 3laslesly 305 § 195 |

your percentage of net
profit on sales, or in other

274 1263\257\245 37221 271 203

words your clear gain over
and above yobur cost of

PER  CENT

32%\3/%\30%\29%|28%(27% 265|255

PP PP
LA @/JJJJFIJ ;-«_]
24%$\235|22%\2/ 505 /7 5 7|
+F' 557, [

doing business. is repre-
sented by the figure at the

HEREBRAE

40|37 |38 | 37|36 |30 | 34|33

32|/ (30|27 28\27| 26 |25

junctionof the two columns.

This is a valuable table for determining net profits when cost

of doing business Is known.
explanation on the left.

I to Nz ! fits

35




e s

MTE—————

\

Ve

A SR

St. John Grocers May Form Association

Article in Recent Issue of Canadian Grocer on Operation of
Vancouver R. G. A Credit Extension System Creates Inter-

est in the East—Example of How the ‘‘Dead-Beat’’ Gets
in His Work—Price Cutting Could be Lessened.

St. John, N.B. Dee. 3.—(Special).—
There is a strong probability of a Re-
tail Grocers’ Association being formed
in St. John at opening of the New Year
or a little later, as soon as the rush of
lynsiness which is now being felt has
subsided. The matter is now receiving
serious consideration from more than
one or two grocers who are agitating
amongst the others to have a start made
in this direction.

It is true that there have heen other
associations in vogue here and that they
have not met with sueccess. Various
reasons were ascribed to their failure
and the chief attribute was that the
members did not work together, or that
they were not thoroughly versed in the
definite aims of the body, that is to say,
they had not a proper basis to work on.
There has been a feeling amongst some
local dealers for some time past that
they should be better protected than af
present, and they were further stimulat-
ed in this 1dea through the artiele in a
recent issue of the Canadian Groeer re-
lating to the working system of the
R. G. A_ in Vancouver, B.C.

How the ‘‘Dead-Beat’’ Works.

““That’s what we want here,”’ said
one dealer enthusiastically this week;
‘I had a case only to-day which. would
2o to prove the value of such a system
in vogue in St. John. Let me explain.
Last week & man came into my store
nd bought a quantity of groceries. He
was a strancer to me but he came back
for two or three days in succession and
I learned his name, FEaeh time he came
he bought goods whieh ageregated about,
four dollars and he paid me for each
purchase. We became friendly and
eradually from g discussion upon the
weather, to polities, and other matters,
he broached the subjeet of starting an
account. Thinking he was straight, as
he seemed to me to be, T agreed, he say-
g he would pay fortnightly. It was
only to-day that I learned that this man
had been dealing with Mr., —————
down the street and had been shut off
in his account after it had run to quite
an extent. TIf we had an association ex-
isting here, that would not have happen-
ed. And, of course, such things, at
present are not an uncommon occur-
rence, by anv means.

‘“We have other things to be protect-
ed upon also For instance, T am selling
an artiele for 10 ecents a pound and mak-
ing just a legitimate profit. Some of
my customers inform me that Mr. So-
and-so, two doors away is selling the

same thing at 8 cents, He is not mak-
ing a profit. Now, if we were united he
would be a member of the assoeiation,
and so would I, and a seore of other
dealers, and one of the matters we
would diseuss would be the maintenance
ol prices. .

““‘There is also the question of whole-
sale selling. We retailers believe that

THE CANADIAN GROCER

we should have the supplying of sueh
places as hotels, large shipping houses,
ete.,, and we probably would have if
wholesalers, some of them at least, did
not undersell to such an extent that it
is impossible for us to get a ‘‘look-in.”’

The dealer in question is anxious to
see an association formed, and says that
after the present rush of trade, and the
('hristmas business, have slackened he
will use his endeavors to. have a pro-
teetive bhody formed, and the article in
The Grocer explaining the Vancouver
R. G. A. system will be of decided value
in the work.

Railway Demurrage to Be Increased

Application Made by the Companies and Railway Commis-
sion Takes View That Congestion Would be Relieved Con-
siderably—Shippers’ Claims for Reciprocal Demurrage to be

Gone Into in the Future.

Ottawa, Dee. 4.—(Special).—With a
view to lessening railway congestion as
much as possible, the Dominion Railway
Commission on Monday afternoon is-
sucd an order granting the application
of the CP.R. GTER., " CNI " and
M.C.R. to inerease their demurrage
charges on freight ears from $1 per day
to %2 and $3 The increased rates will
be allowed only from December 15 to
Mareh 31 of next year. The railways
asked for $2, %3 and $4 for the first,
second and third day respectively after
the free time allowed, but the four
dollar ¢harge was not allowed. As the
order stands, therefore, $2 will be
assessed by the railways for the first 24
hours after free time and $3 for each
suceeeding day.

Claim Detentions Unnecessary.

The raillway companies contended
that the unnecessary detention of ecars
by shippers and consignees not only
handicapped the railway companies by
depriving them of ears whieh would
otherwise be available for traffie, but
also eaused congestion by blocking team
tracks and private sidings in terminals.
It was contended that at least 50 per
cent, of what is ecalled railway deten-
tions, that is, the unnecessary holding
of cars in terminals by the railway eom-
panies, was due to the bloeking of these
terminals by the unnecessary detention
of ears by shippers and econsignees.

The judgment was given out by As-
sistant Commissioner D’Arey Secott in
absence of Chairman H. L. Drayton. In
touching railway delays whieh handi-
:apped merchants and manufacturers,
Mr. Scott said:—

‘“There is almost unanimity of opin-
ion among the shipping publie that they
would cheerfully eonsent to the increase
in demurrage charges if a measure of
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reciprocal demurrage was made effective
at the same time—that is, if the rail-
way companies would pay a per diem
allowanee to the shipper or consignee
for unreasonable delays in the delivery
of cars on the part of the railway eom-
panies. That is a matter with which
we cannot deal in this application. Tt
was brought to the attention of the
Board at a sitting in Winnipeg in July
last, and is, I believe, now being eon-
sidered by the Chief Commissioner and
Commissioner MeLean on their present
western trip, and it eannot be disposed
of without a hearing in the east, where
a number of shippers desire to he heard
on the subject. In disposing of the
question of reciprocal demurrage, the
Board will, of course, consider what, if
any. effeet this temporary increase in
the demurrage charges may have upon
that question, but T see no reason why
the present application should be de
laved on that aceount.”’

——
THE VALUE OF TAKING REGULAR
INVENTORIES.

(Continued from page 34)

with great profit. That wounld give us
$290 for this period. or. rather, we
should be justified in appropriating
$290 for the next period, using present
results as a guide: and $290 properly,
judiciously expended with intelligent re-
cgard to loeal conditions, should enable
us to do not $29,000 per period, but
$35,000, and more continunally.

I hope to have more of this man’s
thoughtful and intelligent letters. And
I certainly feel happy to know that any-
thing T have written has been of value
to him. T know it has been valuable to
me—and [ have often said that T get
the most out of it, You ecan see how
and why, all right.
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Current News of the Week

Quebec and Maritime Provinces.

Thirty egg handlers employed by the
produce merchants of Montredl have
gone on strike for an increase of wages
from $10 to $14.

At a meeting of the Monireal Grocers’
Association held reeently, it was deeid
ed that no objection should be made re-
garding the proposed increase in rail-
way demurrage providing the prineciple
of reciproeal demurrage is adopted

Armand Chaput, of L. Chaput Fils et
Cie, Ltée, Montreal, has left for an ex
tended trip through Europe and will
not be baek till Mareh next year. Prior
to his departure he was banqueted at
the Place Viger Hotel. Lt.Col. Labelle,
of St. Lawrence Flour Mills, Montreal,
acting as toast-master, complimented
Mr. Chaput on the success of his ad
ministration of the affairs of the Cham
bre de Commerce. Amongst others pres
ent were Chas. Chaput and Ex-Mayo
Laporte.

The (‘;Il)il.l]l/.lllnll of the Atlantie
Sugar Refineries, Limited, to be erected
in St. John, N.B., has been announced

It will be $2,500,000, seven per cent
preferred cumulative stock, $3,500,000
common stoek, and $1,000,000 bonds
The new refinery will cost in the neigh-
borhood of $2,500,000. 1t will have a
eapaecity, it is claimed, of over 2500
barrels of sugar a dav. D. Lorne Me
Gibbon is president and F. H. Anson the
managine direcior. The directors in
elude Sir Thos, Tait, S. H. Ewing, W. R
Alian, H. J. Fuller, ¥. II. Ward, Hon
Wallace Neshitt K.C. and Hon. Thos
(‘hase-(‘asgrain K.C,
Ontario.

G. R. Dane, groeer, Toronto, has sold
to E. J. Snider.

W. Robins, groeer, Orangeville, Out..
is succeeded by Jno. May.

J. H. Cameron. grocer, of Peterboro’,
Ont., has sold to W. J. Kirk.

F. Smith has opened a groecery and
buteher store in Tottenham, Ont

The Peterboro’ Co-operative Sociely,
with (‘:I]bil:ll of $10,000, has received an
Ontario charter,

Kobertson & Son, wholesale grocers,
Kingston, Ont., are opening a branch
warehouse in Smith’s Falls.

Floating Castile Soap, Limited, Tor-
onto, has received an Ontario charter.
It is capitalized at $100,000.

David Bell, groeer, Yonge St., Tor-
onto, has cards out announeing his ean-

didature as an alderman for Ward 3 in
the January 1 municipal eleetions.

Cyril Hayes, former secretary of the
Lotdon, Ont., Retail Groeers’ Assoe
ation, has just returned from a trip to
the Canadian West. e met nany
former London grocers in business in
Vancouver and reports they are all do
ing well

Business men of Arkona distriet, neax
Forest, Ont., recently waited on rvepre
sentatives of the Dominion Canners, re-
questing a factory in Arkona. On ac
count of lack of railway facilities there
will be no factory located there at pre-
sent, but if railway connection is secur-
ed, one is probable.

A unijue tribute was |~.Unl to Hm
William Patterson, of Wm. Patterson
Son & Co, bisenit manutfacturers,

Brantford, Ont., on Friday night last

marking his retirement from public

Hle was presented with an illuminated
adidress enclosed in a silver mounted
casket Mr. Patterson, who s about
leave for a winfer’s sojourn (Cal

fornia was muech moved by the token

esteem
Western Canada

B. Waltman, grocer, Winnipegz, is su
ceeded by M. Globerman

(‘has. Motheral, grocer, Crystal City
Man., has sold to Theo. Greenway

The Central Groeery, Brandon, Man
have sold to A. T. Colquhoun & Co

Prout MeColl & Co., crocers, Calza
\lia., are succeeded by (GG. W. Piette

Fowler & Co., veneral merchants,
Sedeewiek, Alta., have sold their bus
ness.

Michael Rinzler, ceneral merel
Jaequet River. N.B., has sold to Morris
Kroky.

The Vegreville Farmers Supply Ce
oeneral merchants, have opened a store
in Vegreville, Alta. It is under the
management of Maurice Shaw

The Women’s Missionary Soectety ol
the Methodist Chureh, Winnipeg dis
triet, passed a resolution at a recent
couvention requesiing the management
of all factories where young women are
employed in Winnipeg to provide a pri-
vate rest room for these young women.

The officers of the Retail Merchants’
Association, of Saskatoon, Sask., which
was recently organized are as follows:
President, J. L. S. Hutechinson; 1st
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Vice-Pres,, W. L. Cope; 2nd \ i
P. D. Hines; Hon. Sece., W \ :
bone Hor I'reas \ H., Wes
\. H. Rands, formerly wit L
inion Molasses Co., Halifax, N.S
Van Camp Packing Co., of Ind
\ { i salest rt Wes ca
T n Prov ¢ z d '
Winnipeg, le I } I
pe on S8 (Celt S
A\ movement has been started at M
martre. Sask.. y ereet a bec sue
nnery In t s distriet are many F
and Belsian farmers who have had con
siderable experience
ture in Europe and it felt that if a
market were supplied they Id readily P
Pl suwar I s Dar T
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PETITIONS BEING LARGELY

SIGNED

R 1l Giroders \ss A
St ed e UOntar { F {
{ (e re being ex
DA Milton, O
hot el ) " S ATy W -
Miller the one re Secal | |
ing 21 names attached,
amendment to Garnishee Law w i
names, the latter melud merehd i
all lines of business

R. S. Godfrey, Meaford, Out., has als
forwarded signed petitions the on !
ferring to Inspection of Seales having
26 signatures and the other 50

Seeretary Miller, whose address s
632 Yonge St.. Toronto, has both peti-
tions printed and anyone desiring

wres  should

coptes for getting signa

write him for same
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Personal Chat With You About Ourselves

In future issues of The Canadian Grocer, our readers
may look forward to several praectical articles which our
editorial department have arranged. Henry Johnson, Jr.,
who has heen cleaning up difficulties among readers for
a couple of years, has, at the request of the editor, a
series of articles in course of preparation on Store Organ-
ization. This series, it can bhe confidently stated, will
he a most valuable one 1.‘,”' those who are perfecting an
organization in the store—building up a more efficient
sales force, looking after ecredits more systematically,
cutting out leaks, ete., ete. Henry Johnson, Jr., has been
in business for some 30 years. Ile has made a close
study of Business Building from all angles, and it can
be relied upon that the series will be most helpful from

a practical standpoint.

Remember the Window.

Several good window displays are ready for coming
issues. One of these is a coffee display in which the dealer
who trimmed it, had in view an educative lesson on the
sources of coffee growth. Another display shows a most
attractive arrangement of high elass goods, including such
lines as olives, fruits in glass, malaga raisins, preserved
oinger, ete. Still another shows a new and neat display
of fruit. All or any of these can easily be duplicated in

the smallest or largest of windows.

An Exchange for Ideas.

The natioral character of The Groeer is well exem-
plified in the attention given to articles from one part
of the Dominion, by dealers in other parts. A few weeks
ago, for instance, an explanation of how the members of
the Vanconver Retail Grocer’s Association prevented
promisenous credit extensions was given in this paper.
The methods were discussed the following week by mem-
bers of the Toronto R. G. A, and now some retailers in
St. John, N. B., have under contemplation the formation
of an association there to carry on similar work. In
both cases The Grocer was responsible for the raising of
the question on what to do with credit applicants. The
paper, therefore, acquaints dealers in the East with what
the West is doing, and vice versa, thus emphasizing its
truly national scope.

Lively Race Anticipated.
Last year six cash prizes were given by The Grocer
to winners in a Christmas window dressing competition.
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This offer has again been renewed, and from all appear-
ances even more will enter the contest than was the case
a fear ago. This competition was established several years
ago with a view to ereating a broader interest in window
display among dealers and clerks all over Canada. We
believe in the power of a good window as a sales producer,
and it is with a desire to encourage good displays that the
contest was established. That our efforts have been appre-
ciated is demonstrated by the large number of entries
received from year to vear. More than ever are expected

this year.

A Worth-While Investment.

That readers of this paper make money out of its
contents, is evidenced from letters received every week
and statements made to our representatives. Unless a
trade newspaper can be made a good investment by the
subseribers, it is of little use to them. A short time
ago, when a circulation representative was in Calgary, he
met with a good example of how valuable The Grocer
was to readers. The dealer in question during the past
summer had noticed a market report on condensed and
evaporated milk whieh intimated that the strength of
the market tended toward an advance. In view of this
information, he immediately bought condensed milk and
soon after the price advanced. This was but one instance
where he had saved money, and he freely stated he would
not be without The Grocer. It was a good investment

for him.

An Old Country Admirer.

The Grocer has several admirers across the sea. One
of them, John J. Smales, in the retail trade in York,
England, in a letter to the editor, has this to say: ‘I
think The Canadian Grocer is one of the best trade news-
papers I have ever seen. I look forward to its coming *
every week, and I am eagerly sought after for the loan
of it after I have read its columns through.”’

St @ =5

The MacLean Publishing Company,
Toronto, Ontario.
Gentlemen :—Enclosed please find postal note for $2.00
to cover our subseription for the Canadian Groeer.
It has been of untold information to us in many ways.
Could not possibly do without it.

Langdon, Alta. WILSON M. CONN.
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The Markets--Raisins Are Firmer

Valencias in Short Supply at Several Centres—Prices on Primary Market Have
Been Advancing—Seeded Raisins Firmer at Coast—Christmas Goods Moving
Out Well—Good Season Expected.

QUEBEC MARKETS.
POINTERS
Molasses  Up Z2e.
Sugar—Steady,
White Beans-—Down 5S¢
(‘anned Strawberries -Down 25e.

Montreal, Dee. 5.—Business for last
month of year is already beginning to
show up well. All those lines generally
in demand for Christmas are moving out
in large volume. Retailers are appar
ently looking forward to good month s
trade.

One price change of week i1s an ad
vance in molasses, which does not come
as a surprise, as market Las been firm
for some time.

SUGAR.—Sugar market is steady in
spite of easiness prevailing last week,
and while reports are floating round
about an enormous Cuban crop, yel
small West Indian returns and European
beet situation have offset effect of
former, and steadiness will prevail for
some time. As far as we can gather,
the bankers financing
erops on noticing point to which sugar
had dropped held baeck the crops and
refused to put them on market until
consumption improved demand. Know

European beet

ing that prices ecould then be ad-
vaneed. As a result of this step. refin
ed sugar could not seeure an advance
although the West Indian erops were
short. In respect to latter output it
seems that Barbadoes erop for spring
will be more than one-third short, while
the Demerara harvest will also he well
below average with result that consider
able of the sugar will be converted into
moiasses. The market in general should
be watehed,

Granulated, bags ......
Granulated, 20-1b. bags
Granulated, 51b. cartons
Granulated, 2-1b. carton, per cwt.
Granulated, Imperial wa b
Granulated, Boeaver . .

Paris lump, boxes 100 lbs.

Paris lumps, boxes 50 Ibs.

Paris lumps, boxes 25 Ibs.

Red Seal, in cartons, each
Crystal diamonds, bbls. .

LBBTIBRERD

s
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Crystal diamonds, 100-Ib. boxes 50
Crystal diamonds, 50-1b, boxes 60
Crystal diamonds, 25-1b. boxes 80
Crystal diamonds, 5-1b. cartons R 30
Crystal diamonds, Dominoes ,cartons 10
Extra ground, bbls. .. 5o . 15
Extra ground, 50-1b. boxes B
Extra ground, 25-1b. boxes 55
Powdered, bbls, ............... %
Powdered, 50-1b. boxes 15
Powdered, 25-1b. 35
Phoenix ........ bi ]
Bright coffee 70
No. 3 yellow 60
No. 2 yellow 50
No. 1 yellow b3

5

Bbls. urannlntwlnnvﬁd yellow may be had at
above bag prices.

MOLASSES.—Last week we promis-
ed price changes as result of general
firmness and the nail was hit on the
head, as faney molasses has advanced

two eents per gallon: nor would it be
surprising to see tfurther rise take place
as supplies have reached a decidedly low
mark for this time of year. Prices
should be well maintained, no matter
what they may be, till well into Janu-
ary, as new erop will not be due til
some time after this date. But dealers
are inclined to play a waiting gam
about then, expeeting lower prices with
new woods. Still, with suzar conditions
as they are, namely with new Barbadoes

imd Demerara erops short, 1t looks as 1
&

molasses interests will be able to keep

price up as the new molasses will hard

ly come along n ordinary way
but sugar will be eonverted 1 wder
to supply demand as 1t comes alon

Bearine these faets n nd it would be
well for dealers 1o be careful in the
]an\\ they pursue and n allow stoeks

to drop to teoo low a fizure

;
DRIED FRUITS. Gener
was to he expeeted in this market Wl

approach ol holidays, but so 3

not egreatly noticeable, though, ol eourse,

a satisfactory amount business 1s

passing. There was a s i
large size prunes this vear and what
stocks there are. are eld with confi
denee On other hand, smaller sizes

second erade are easter as demand
slack, and it i1s reported that same are

beine moved out by packers m eonjune
tion with lareer fruii

So far, there 1s no ehange 1w rasmn
situation, market remaining firm. Stoeks

locally, are said to be licht and an ad
vanee may take place as it is uneertain
whether new supplies will eome forward
in time for Christmas trade,

Currants are also short and supplies
mayv be fairly well cleaned up before
Christmas. It would seem that dried
fruits generally are in small eompass, as
Persian dates are inelining upwards,
jobbers stating that stocks held ave get

ting low.

Evaporated apricots .. . sessasee . - 0 1%
Evaporated apples P 00
Evaporated peaches o 010
Evaporated pears o aoibeens oo aeee 0l
Currants, fine filiatras, per 1b., clea s ' gond 0 06%
Currants, 1-1b. pkgs. fine filiatras, cleaned 0 08 0 8%
Currants, Patras, per lb. .. : . 009 0 09%
Currants, Vostizzas, per Ib. 009% 010
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! seeded raisins )

Choice fancy seeded, 1 pRgs. i
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RICE.— Constd ! n 1S
eone on as to swze ol 1 Ia eroj
Mail news, dated Oectober 24 from sea
of produetion is of pessimistie nature

not eoming into market
to same exte as -\pm'[\*d at this time
As it is. a sharp advanee is likely t

and stoeks are

take place

-

i



T predus. v

s P

S5 IS wsed 7 e

Yoz

L LTI S

5
-

14

N o
e

B s
R

i

Business loeally is not encouraging.

Rangoons—
Rice, grade B
Rice, grade
Rice, grade
Rice, grade
Rice, grade
Rice, grade
Rice, grade
Rice, grade
Rice, grade
Rice, grade
Pngn DOlhhed

bags 250 lbs.
bags 100 lbs.

£”,
R oot 8 B A
S P S

RANN: 11

Carolina Rice ......
Brown Sago, R
Tapioca, medium pearl,
Seed, Ib.

NUTS.—Stocks of Tarragona almonds
are low and market is firm though im-
mediate advance is not expected as sup-
plies are on the way. Yet it looks as if
(‘alifornia’s will be used econsiderably
as substitute. Walnuts are not in any
too great supply either and market is
becoming stronger. Brazils are booked
for an advance as far as present indica-
tions are conecerned.

COCHMUPONONOIA R LI LI e
SSSIBACRIBSZHNFFANISSR

cooma: s s

In shell—
Brazils
Filberts

Filberts, ol
Tarragon: ]mnml 015 016
Walnuts,” Myette Grenobles 1b.. 016 017
Walnuts, Matbots, per 1b ceee 013 014
Walnuts, Corne per 1b. on 012
Hungarian 013 015
Shelled—
Almonds, 4 crown, selected, per lb.. 042 050
Almonds, 3 erown selected, per 1b. .. 032 04
Almonds, 2 crown selected, per 1b.. 031 0’32
Almonds (in bags), standards, per 1b 027 023
CHBIPINEY. i i hivonincasicsisassssasrssane 015 017
Peanuts—
American—
Japanese roasted 0 08%
Coon, roasted ....... 008% 009
Diamond G, roasted 009 010
Bon Ton, roasted en 012
Sun, roasted ..... 010 012
Spanish No. 1 012
Virginia No. 1 013 015
Pecans, jumbo ..... 018 019
Pistachios, per Ib. 07
Walnuts—
Pordeaux, halves, bright 027 028
3roken oz 028
WHITE BEANS.—Supplies  have

been a little more—plentiful of late and
as demand has not been so heavy prices
have declined 5 ('EI\IF_

White beans, per bushel ; e

ONTARIQ' MARKETS.
POINTERS

Valeneia Raisins—Higher.
Seeded Raisins—Firmer.
(‘elery Seed—Down to 35¢ lb..

Toronto, Dee. 5—General optimism
prevails in regard to this year’s Christ-
mas trade. Retailers express great con-
fidence in the prospects. So far there
has been every indication of a good
year, and with prosperous conditions
prevailing, from now until end of month
trade is expected to be active. Jobbers
have some complaints to make in re-
gard to arrival of certain lines of goods,
but otherwise things are bright.

Greater volume of sueh Christmas
goods as baking material has now gone
out to the trade. There has been a
brisk demand for raisins, currants, peels,
molasses and kindred lines. From now
on, there will be a certain sorting trade
in these lines, and as the festive season
approaches, other lines will become the
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most prominent in demand. Even now
nuts and candies are going out well,
while trimmings for Christmas ecake,
table raisins, dates, figs, ete., will now
beqtaking on life.

ipping by lake and rail routes has
ompleted. Weather still eontin-
avorable for getting in perishable
goods by freight. Many jobbers are
urging eustomers to do this, declaring
that when eold weather sets in, perish-
able goods will only be shipped at cus-
tomers’ risk.

SUGAR.—Sugar situation is mueh
same as week ago. When supplies of
raws become sufficiently large, cane re-
finers across the line are expected to re-
duce prices, and it is probable that
(‘anadian refiners will follow. Nearby
raws have been in small supply, and
thus steadiness has been ruling, al-
thongh there has been easiness ahead.

As to how low prices will go during
comming campaign, it is, as yet, pretty
much a matter of speeulation. Mueh de-
pends on progress made from now on.

Extra grapulated, bags 48
Extra gragulated, 20-Ib. bags . 495
Extra granulated, 5-Ib. cartons 515
Extra granulated, 2-1b. cartons .. 515
Imperial granulated ............. 470
Beaver granulated .. 470
Yellow, 45
rnished

i
at 5 cents above bag pnccs
Extra ground, bbls., .............
Extra ground, 50-1b. boxes
Extra ground, 25-1b. boxes
Powdered, bbls. .......
Powdered, 25-1b. boxes
Powdered, 50-Ib. boxes
Red Seal, 5-1b. box
Crystal diamonds
Paris Inmps, in 100 b
Paris Jumps, in 50-lb. boxes .
Paris lumps, in 25-1b. boxes ..

SYRUP AND MOLASSES. Pnce~
corn syrups have declined in West, but
there has been no change here. There
is record erop of corn in the United
States this year, and is having de-
pressing influence on corn produets.

(‘onsumption. so far this season, has
heen up to a good level, and prospeets
are bright for eoming month.

Molasses is selling freely in view of
Christmas baking, There is a steady
feeling in the market.
Syrups—

2 1b, tins, 2 doz. in case ..

5 1b., tins, 1 doz. in case

10 Ib, tins, % doz. in ¢

20 1b. tins, % doz. in

Barrels, per 1b.

Half barrels, 1b, .

Quarter barrels, b

Pails, 38% lbs. each

Pails, 25 1bs. each ..
Maple Syrup—Compound—

Gallons, 6 to case

1% gals., 12 to case .

3% gals,, 24 to case ..

Pints, 24 to case
Maple Syrup—Pure—

Gallons, 6 to case

% gallons, 12 to case

Quarts, 24 to case ....

Pints, 24 to case ........

Quart bottles, 12 to case
Molasses, per gallon—

New Orlems barrels

New Orleans, half barrels

West Indies, barrels-......

West Indies, half barrels

Barbados, fancy, barrels ...
Barbados, fancy, half barrels .....

DRIED FRUITS.—There is general
firmer feeling in raisins. Valencias are
on upward trend, and are now quoted at
9 to 9% cents. Prices on primary mark-
et advanced considerably after first
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shipment, and if purehased now, they
would probably have to sell even above
present quotations. On aeccount of high
prices this year, wholesalers bought
sparingly of Valencias and quantity in
stoek locally is small.

Seeded raisins are also firmer, follow-
ing tendency on coast. One jobber
quotes his best fancy seeded at 8'%e and
choice at 7% to 8 ceents. It is likely
that quotations will have to be increas-
ed in near future, There appears to be
a general steadier feeling in all coast
fruits.

There is big movement of different
varieties of fruit for Christmas trade.
Lateness of shipments has interfered to
some extent, but in spite of this faet,
jobbers expeet year’s business 'to be
well up to standard. 3
Prunes—

30 to 40, in 25-1b. boxes

40 to 50, in 25-1b. boxes .

50 to 60, in 25-1b, boxes ...

60 to 70, in 25-1b, boxes .

70 to 80, in 25-Ib. boxes ..

80 to %, in 25-Ib. boxes ...

90 to 100, in 25-1b. boxes ..

Same fruit in 50-b. boxes,
Apricots—

saE

W

cococooe
SERSSED

W

Standard, 25-1b, boxes ..........ccceeenn 013
Choice, 25-1b. DoXes .........ceecevennne 015
eaches—
Standard, 25-1b. boxes [ 3]
Choice, 25-1b. boxes ... 011%
Candied Peels—
LOMOD ..coooevocceresacasossassisasanasess 012%
Orange = 013
Citron 018
Tapnets 8 04%
Bag figs .. oo
Fancy box ﬂ s, according 015
Evaporated apples ...........ceeeeee 00T%
Currants—
Fine Filiatras, per 1b. ....... oor
Choicest Amalas, per lb. 00T%
Patras, per lb. 00T%
Choice Vastizzas 010
Shade dried Vostizz e 0 08%
Cleaned, % cent more.
Raisins— ;
Sultana, choice 010 012
Sultana, fancy . 012 014
Valenelas, sclect ‘new . . 009 009
Valencias, old stock . - ceeeaseee 00T% 008
Seeded, 1 1b. packets, fancy ........ 007 00T%
Seeded, 1 1b., packets, choice ........ 006% 007
Dates—
Hallowee’, full boxes ...... * 5 0 05%
Hallowee’, half boxes ... ) 0 06'%%
Fards, choicest, 12-1b. boxes 7 008z 009%
Fards, choicest, 60-lb. boxes .. 007 0 07%
Package dates, per pKg. .c..cocevevenns 006% 007
AT . .
COFFEE.—There has been slightly

easier tone to common grades of coffee,
such as Rios and Santos, but better
quality goods hold a steady position,
with nothing apparent for some time
ahead to bring any change.

Rio, roasted .... .02 023
Green, Rio ..... .02 020
Santos, roasted . 0% 02
Maricaibo, . 0% 026
Bagotas ........... .02 023
Mocha, roasted . 030 032
Java, roasted . 032 03
Mexican ..... . 0% 028
Gautemala . 026 028
Jamaica .0 02%
Chicory 012 013

SPICES.—Celery secd is now down to
35e, as was pointed out some time ago
would probably be the case. Tt is still
high, as up to year ago, normal price
was around 17 cents, but it is now
probably as low as it will be for some
time. Cloves continue firm, ‘‘If we
had to purchase to-day,”’ said one
grinder this week, ‘‘we would certainly
have to get a higher price.”’ Peppers
are steady, while nutmegs are slightly
easier on primary market, but not
enough to affeet local market.

A good trade is passing in spices,
Christmas baking stimulating demand.
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Lm- tartar 2%

Curry powder 25—00

Ginger ... 2-27

65—80

2530

20-23

8-30

P spice 2027

Plcklinz spice 1418
Turmerie Wl isacren _ avphen

Pails or
(‘rn'! below

Range for pure spices according to gra
boxes 2 cents per Ib, below tins. Rarrels

u:-

tins.

Mustard seed, per lb., in bulk ......... 010 "2
Celery seed, per lb., in bulk 035
Shredded cocoanut, in pails .......... ) 16% 1%

RICE AND TAPIOCA.—High prices
on rice have not been condueive to in-
ereased eonsumption, and probably have
had some effect on trade. However, joh-
bers point out there is growing demand
for better grades.

There is nothing speeial to report in
market situation, but news from pro-
ducing centres of far East gives little
hope of easiness,

Standard B., from mills, 500 lbs. or over,

f.o.b. Montreal 37
Rice, standard B., f.o.b., Toronto . I8
b.

0 4%

i'lncy rangoon 0 06%
........ 006
J ow
Java 0w
Carolina . oo 010
Sago, medium brown o007
Bullet, double goat 008
Iledlum. pearl 007
. 008
) M% oo

NUTS.—Nuts for Christmas tmde are
moving out in good volume. There have
been some features tending to strength
in Brazils, but prices locally are un-
changed. New shelled walnuts, which
will be in hands of all jobbers around
middle of month will be higher than old

stock. On primary market, there is
general tendency to steadiness.
Almonds, Formigetta .. 015 0 15%
Almonds, shelled ........ 03 03
Almonds, Tarragona 015 016
Walnuts, Grenoble 016 0 16%
Walnuts, Bordeaux 013 0 13%
Walnuts, Marbots ..... 0 015
Walnuts, shelled, fresh cracked 029 03
Walnuts, shelled, new, to arrive in Dec. 034 03%
Chestnuts, Italidn, large, 1b. .............. 012%
stnuts, Canadian, peck .... cnsand 2%
jberts ........ sesvuine on 012
ickory nuts, pu Ib. . 007
eCans ......... I 018, 020
TBrazils e I e e s T s (R | N
Peanuts, roasted ........... 010 013
Peanuts, green, extras g R 0 084
Peanuts, green, jumbo 010

BEANS.No partienlar new features to
beans. Quality of Canadian erop is
showing up poorly. Large quantities of
Austrian are coming to this market.

Prime beans, per bush., new ............ 29
Hand picked, per bush., new ..... S 300
California Lima, b, ............ 008 0 08%
Austrian, H. P., per bush. 3 2%

CANNED GOODS.

TORONTO.—Although a report from
Montreal says that strawberries are
easier in priee there, no change has been
made in Toronto. ‘‘I see no reason for
it,’”’ said one jobber. ‘‘The pack of
strawberries was small this year and in
face of that you ceould hardly expect
a decline in price.””

‘‘Yes, the pack of strawberries was
small,’”” commented another dealer,
“‘but prices are so high that eonsump-
tion will probably be interfered with to
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some extent
advance.’

GROCER

[ expeet steadiness but no

With Christmas goods now in lime
light, eanned goods are rather shifted

to the background. Reports from
wout the ecountry

ever, would indicate that

tatlers throng

satislactory for season,
VEGETABLES,

P
s, Asparagus Butts

eans—
2s, golden wax
3s, golden wax
G G WAE .siroseiivansoinssinotryiiiatnng
23, Refugee, green . sssond "
3s, Refugee, green RPOIPREERRR T = T
25, Midgets ........ . I
Beets, sliced

Beets, whole . 0 9%
Beets, sliced Y ; .
Beets, whole ........... 13T%
Cabbage aane %
Carrots
Carrots
Cauliflower .....
Cauliflower
Parsnips
Parsnips
Turmips

z
B

Pam s e e

2003 613 0263 03 63 3 13 03

®

as—

25, extra fine sifted, size 1
2s, sweet wrinkles, size 2
Early June, size 3
Standard, size ‘4 =
Gal., standard, No. 4
2’s, Spinach
3's, Bpinack .
Gals,, Spinach

3's, Tomatoes ...

3's, Pumpkin ............
Gal., Pumpkin

Asparagus Tips > = e . s

demand

it ot 3 o Bt . ot D Bt ik

FRUITS. Grou
3's, Apples, standard ......
3- Apples, preserved .......
al. Apples, standard
Gll. Apples, preserved

2's, Huckleberries, std. ..
2's, Huckleberries, preserv
Gal. Huckleberries, std. .....
2's, Grapes, white, preserved
Grapes, white, standard
Lawtonberries, heavy syrup
Lawtonberries, preserv
Peaches, white, heavy S)rup L
s, Peaches, white, heavy syrup i
Peaches, white, heavy syrup ..........
s, Peaches, yellow, flats, heavy syrup
Peaches, yellow, heavy syrup
s, Peaches, yellow, heavy syrup .
's, Peaches, yellow, heavy syrup
‘s, Peaches, yellow, whole, heavy syrup .
Peaches, ple, not peeled
, Peaches, peeled
Gal. Peaches, ple, nn!I&eelv:d

¥
2%4's, Pears, Bart., heavy symp
3's, Pears, Bart., heavy syrup ..
2's, Peam, Flemish Beauty, heavy syrup ..
2%’'s, Pears, Flemish Beauty, heavy syrup
3’s, Pears, Flemish Beauty, heavy 1)nlp
2's, Pears Keiffers, heavy syrup
14's, Pears, Keiffers, heavy syrup
s, Pears, Keiffers, heavy syrup A L
's, Pears, light syrup
s
a

Pears, light syrup ...

Pears, ple, not pocled

3's, Pears, pie, peel

Gal. Pears, pie, not peeled &

Gal. Plums Green Gage, standard
2's, Plums, Green Gage, light syrup
2's, Plums, Green Gage, heavy syrup ..
Plums, Green Gage, heavy syrup ..
Plums, Lombard, light syrup ..
Plums, Lombard, light syrup
Plums, Lombard, heary syrup
Plums, Lombard, heavy syrup
1. Plums, Lombard, standard
Plums, Egg. heavy syrup
Plums, Egg. heavy syrup
3's, Plums, Egg, heavy syrup ...
3's, Plums, Damson, heavy syrup
Gal., Pears, ple, peeled
2's, Plums, Damson, light syrup .
3's, Plums, Damson, light syrup ..
2's. Plums, Damson, heavy syrup .. .
Gal. Plums, Damson, standard ..........

Group B are 2%c per doz. less than above.
Fruits.

we
-

Qurau

2o
2

SR e e

2's, Black pitted cherries, heavy syrup..
Black not pmed cherries, heavy lyruy
Red pitted cherries, heavy syrup .....
Red not pitted cherries, heavy syrup
Red pitted cherries
., Red not itted cherries .. .
cherries, heavy syrup oe
White not pitted cherries, heavy syrup

Rlack currants, heavy syrup ......
., preserved ...
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s, Gooseberries, preserved 2%
G “sdn rries, standard T
. eberries, solid pack i
sliced, H AYY SN %
shredded, heavy syrup 2%
Shafe. henvy ' p B
whole, heavy sy ) '":
es, sliced, Hygeian Brand 11y
preserved 155
preserved o
standard 3 5%
b 3
. 16
hea y 215
2 sreserved 2R
23, Strawberries, heavy syrug 215
2's, Strawberries, preserved IR
Gals,, S 5, standard T 3%
Gals., solid pack T
Gro gc per doz. | hau above.
SALMON PRICES
Sockey
{ e
- 2 %%
N

Humpback, % 1b. flats
Humpback, 1 1b. talls
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MANITOBA MARKETS

POINTERS

Corn Syrup—15¢ down

Split Peas—25¢ up

Japan Rice—15 cent up

Winnipeg, Dec. 4.
port all staple lines as moving freel
and are expecting big rush of Christmas
goods immediately. There is alread\
considerable on the move.

Wholesalers re

Collections have mueh improved and
it is anticipated, there will be little
cause of complaint on this seore at end
of year.

The remarkably fine weather of past
month has, on whole, been favorable to
retail grocery business as it has kept
fuel bills down and given ecustomers
wider margin for other household ex
penses. There are some complaints
though of slow trade in some lines
preparatory to Christmas. Mild weather
though

has kept large numbers of men
at work who might otherwise have bee
discharged and their wages have
up volume of cash trade

SUGAR. There is a first rate
mand for sugar and prices are stead

Xo change is

wholesale situation seems more settled

anticipated now

than for some time

Montreal and B.C. granulated, in bbils.

Montreal and B.C. sacks ‘S) )3
Montreal and B.C., ow, in bbls 1y
3 mi B.C. yellow, in sacks i

s,

h ing sugar, in boxes I.» lbs.
SYRUPS.-=As forecast in last
port, eorn svrups have had a substantial

reduction., the eut being 15 eeuts per
case, and $1.13 per barrel lhere 1s a
fair demand for this commodity, and

also for molasses

New n'lu s, gal 33
X lhxlul~
Maple syrup, quar per
Maple syrup, %2 gals.

DRTED FRUITS.— New erop Hallow-
ie dates are now on market and quoted
at 6 cents per lb. in bulk. Other lines of
dried fruits are unchanged and Christ-




mas orders are coming in to be filled in
large volume.

Prunes— Per b,
90-100s, 0 %
90-100s, 0 06
80- 0 06%

0 07%
0 07%
008

0 07%
0 08%
0 09%
0 06%
0 06%
0 05%

Valencia Raisins—

Fine, f.0.s., 28s, s.p., 24
Fine, selected, 28s, s.p., 265
4-crown layers, 22s, 8.p., per box 265
4-crown layers, 14s, s.p., per box 140
4-crown layers, 7s, 8.p., per box .. 07
Ne plus ultra, 828, s.p., per box .... 22
BOIBENAE .o ooiiisiesisnvassassitosesossses 0 14%

Currants—

Dry, clean, Per IB. cccococeccinoccions 3 007
Washed, per 1b. ....... s 0 07%
1-1b. package S5 0 8%
2-1b. package $osn 017%
e + - o TQ

I'EAS AND COFFEES.—Any hopes

of cheaper coffee may be abandoned.
Coffee—
Green Rio, No. § .......
Roasted Rio .......
Green Santos :
Roasted Santos
Chicory
Teas—
China blacks, choice ....
India and Ceylon, choice .
Japans, May picking ......
Japans, choice .........

BEANS.—Bean prices are firm and
an advance would not come as a sur-
prise. An advance on both split and
wiole peas is announced. Pea crop is
said to have been much below average.
teans, hand-picked, per bushel
3eans, 3 1b. pickers, per bushel
Split peas, sack, 1bs .
WHOIE DeBS ..co-veevecerenens

NUTS.-Both wholesale and retail
merchants are looking for good Christ-

3 e @ = =
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mas trade in nuts. There is nothing
new to announce 1n l)l'lCCS.

Brazil R U N R R R 013 014
Tarragona almonds 3 7 0 16%
Peanuts, roasted, Jumbos 012%
Peanuts, choice . 01
Pectns ......... 017
Marbot walnuts 0 13%
Grenoble  walnuts 016
Bicily filberts 0 11%
Shelled almonds . e 035
Shelled walnuts S C R A e & 029

NEW BRUNSWICK MARKETS.

St. John, Dee. 4.—Consignments of
heans from Australia and France con-
tinue to arrive in fairly large quantities.
Trade in foreign beans has never
amounted to such huge proportions,

Feeds and cornmeal are much easier
and market in both shows ineclination
to lower quotings. Flour remains prac-
tically same and present prices are ex-
pected to hold for some time.

BRCOR oecoes : oans verand i s $0 15
Zeans, hand picked, bushel .............. 28 340
Beans yellow eve, bushel ................. 310 315
ILCE, TR, P IR Lavaiasesiasisiaid 030 034
Butter, creamery, per b ......iccieianeae 027 029
Buckwheat, W., grey, bag Ry 300
Cheese, new, lb, ok PR A= R 015% 0156%
Currants, 1's, 1b. .... . 008 0 08%
Canned Goods
jeans, ha = 130 135
Beans, string o 1 2%
Corn, doz. 110
Peas, N 140
a 1 42%
145
RN 180
P - L0y~ Thnevs e wxos cosnd 1 60
Peaches, 3's, doz. 240
Raspberries, doz. ... 22
Strawberries 5% 22
Tomatoes 5 : : A . 165
Clams cesens 400 425
Commeal, gran. . e 500
Cormmeal, bags . 155
Commeal, bbls, ............ i 32
Eggs, DeNNerY ...c..cceccnnesconsercroranssan 045 0 50
Ay .. 035 040

Eggs, CR8€ ........c.uaese

THE

CANADIAN

FToooeoomO e
BOBSSRERRRL

8

Finnan Haddies

Fish, cod, dry

Flour, Manitoba

Flour, Ontario

Lard, compound, 1b.
Lard, pure, 1b. ...
Lemons, Messina. per box
Molasses, Barbados, fancy
Oatmeal, rolled

Oatmeal, std. ..

Pork, domestic mess

- .
- I

Pork, American clem sesivsasnssvsase A - B 20
Potatoes, barrel. new S M 160
Raisins, California, sceded 008 009
Rice, per 1b. 12 45
Salmon, as
Red Spring 9% 950
Cohoes ke . 850 875
Sugar—
Standard granulated 4% 500
Austrian granulated 48 4%
Bright yellow 470 480
No. 1 yellow 440 450
6,00 625

Paris ~lumps

=< _@_;

TweNTY YEARS AGO
IN THE

items are from The (‘ana-

Following
dian Groeer of December 9, 1892:

“J. F. Dalley & Co., Hamilton,
Ont., have purchased the J. M. Wil-
liams foundry and will have it en-
larged and improved for their busi-
ness.”’

Ld - ,

““Confectionery _should be an
element in the effeet every grocer
and country merchant aims at in
his Christmas display.’’

Editorial Note—This  suggestion
holds good to-day as well as 20 years
ago. Confectionery will sell well when
it is brough* to the attention of the
publie around Christmas time.

. L L4

““There is no ehange in honey.
Extracted sells at 7 to 8%e and
choice comb stoeck 12 to 131%4e, low-
er grade 8 to 111%¢.”’

Editorial note.—Above note is from
Montreal market report in December 9,
1892, issue. These show considerable
contrast with to-day’s prices on same
market. FExtracted sells around 12¢
and honey in eombs from 23 to 25e.

» * -

““The point which is now receiv-
ineg attention in the West is control
of the eredit system in the retail
trade and espeeially the proteetion
of the merchants from the practices
of dishonest eustomers, especially
those who, when their eredit is run
out at one store, look out for an-
other vietim.”’

Editorial Note.—This is a point that
is being studied diligently in the West
to-day as well as the East and unless
business is run entirely on a cash basis,
will  continue to receive attention
throughout al! ages to come.
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LONDON HAS CO-OPERATIVE
STORE.

After Dividends, Not Price Cutting—
Former Farmer as Manager.

London, Ont., Dee. 5.—(Speeial).—A
co-uperative store, dealing in groceries
and meats opened for business here on
Wednesday of last week. The opening
took the form of an oyster supper fol-
lowed by addresses by an Alderman, a
Water Commissioner and a Lawyer. A
clergyman is also an aective worker in
the organization. The store, which is
located at the east end of Dundas St., is
not large so the stoek earried will not
likely be heavy.

Mr. Morden, the manager, told your
correspondent he was a farmer and had
had no experience in the grocery or meat
business, He was deecided upon as man-
ager and would have to learn. Ie also
stated that the society had no intention
to cut prices. On the contrary, they
were out for profits so they could give
their stoek subseribers dividends every
quarter, ‘“if there were any,’’ he added.
A prominent Hamilton road grocer was
approached to sell out to the Co-oper-

ative Society but his price was too
high. He was also offered the manage-

ment of the store, which he declined.

MANY HAPPY RETURNS.

To E. D. SMITH, Winona, Ont. Mr.
Smith was born on December 8, 1853, at
Winona. He has been a fruit grower
sinee 1873, a fruit dealer and nursery-
man since 1882; a jam manufacturer
since 1904 and a canner since 1906. He
is to-day the sole proprietor of the
husiness which bears his name,

v . L
MANY HAPPY RETURNS.
To FREDERICK J. WHITE, Toronto,

Ont., manager and owner of Minto
Bros., Toronto. Mr. White was born on
December 5, 1867, at Picton, Prince Ed-
ward County, Ont. For 14 years he
was manager and of White &
Co., wholesale fruit merchants, Toronto.
and during the last seven years has
heen in the present business.

owner

BENEFIT IN MANY WAYS.

MacLean Publishing Co.,
Toronto, Ont.

Dear Sirs,—Please find enclosed check
for $2 in part prepayment of my sub-
seription to The Canadian Grocer.

I find The Groecer a benefit to me in
many ways. It is an excellent trade
journal.

Yours respectfully,
C. A. ROBINS.

Dunnville, Ont.
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FLOUR ¢ CEREALSE
FPARTMENT

Rolled Oats Reduced 40 Cents Per Barrel

In Sympathy With Lower Price of Raw Material—Situation Beginning &
Clear—Rolled Wheat Slightly Easier—Decline in Cornmeal Expected—Big
Crop of Corn in United States,

Rolled oats have declined 40 cents
per barrel or £0¢ per sack during past
week. This was as expected.and as pre
dieted in former issues of The Groeer,
although probably the reduection came
sooner than was generally anticipated
This is indicated by faet that some
mills still maintain that drop at this
timie was not really warranted, on ae
count of big volume of orders whieh all
mills have on file. However, shading
on part of some of the smaller mills
brought a general reduction. As point
ed out in former issues, price of raw
material really warranted decline in fin
ished produects as soon as sitnation
cleared, so that it was merely a matter
of time.

There have also heen some coneessions
in rolled wheat at different centres of
Dominion during past month, and next
line to bow to,the inevitable is corn-
meal. There is a big erop of corn in
the United States this vear, raw mater-
ial has been on downward path, and
concessions on cornmeal ean now bhe ex
pected.

Manitoba flour is unchanged, and
opinions as to future vary considerably.
Prices are now 20e¢ per barrel below a
year ago, and some millers maintain
that considering price of mill feed, that
this is as low as wheat values warrant.
However, a report from Winnipeg this
week says that flour is not yet down to

level with wheat.

There is big erop of wheat in United
States this year, and flour is being ex
ported at sueh a low fizure, that Cana-
dian exporters are finding diffieulty in
competing in foreign markets. United
States millers are even said to be in-
vading the Canadian market, Minnea
polis flour being offered in Maritime
provinees in competition with Ontario
patents.

MONTREAL.
FLOUR.—Demand bhoth from outside

and loecal sources is good, and general

st unlln:-.\\‘ [nl'r\ulls in the spring wheat
flour market. The supplies of winter
wheat flour on spot are limited and the
demand is brisk, the shortage being due
to some extent to unwillingness of On
tario farmers to ship their wheat at
present prieces. Priees are maintained
all around and no immediate change is
looked for.

Winter wheat, fancy patents, in bags i
Straight rollers, in bags 30 15
Manitoba 1st Spring wheat patent bags 5
M mn( ba straight patents, in bags i
Manitoba strong bakers, in bag 4
Manitoba second, in bags i

e e

=
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ROLLED OATS.- Ip spite of steady
teeling prevailing last week rolled oats
have declined 40e¢ per barrel. This is
another indieation of the uncertainty of
this market, for in spite of general
firmness, due to searcity of oats, there
h(l\t‘ heen oeecasions when a deerease
has been registered and vice versa. De
mand is stiil good and millers are said
to be experiencing some diffienlty
filling orders.

Fin atmeal ingle bag

Standard oatmeal, single bag lots
Granulated ocatmeal, single bag |

Rullul oats, 90 Ibs, sack. jut 5 bag
o car lots
I; ll « oats, jute bags, 901t
lo o
I ”HI oats, cotton bags, %01 ingle 1
lots
Rolled oats, barrels- i 65

Rolledd wheat, bbl
Hominy, 98 1b. sack
Bolted cormmeal, 100 bag

TORONTO.

FLOUR. ~Manitoba flour has shown
no further change, first patents ruling
at $5.30 per barrel. There are differ
ences of opinion expressed regarding
future. While there are still those who
think flour is not yet down to a level
with wheat, other millers elaim that if
lower prices on mill feed are considered,
that flour is as low as wheat market
warrants. Purchasing has been fairly
hrisk, as stocks generally are low

Manitoba Wheat

Ist patent, in car lots, per bbl %
2nd patents, in car lots, per bbl i 80
Strong bakers, in car lots, per bbl 160
Feed flour, in car lots, per ton 3w 3w
Flour in cotton sacks, 10¢ per barrel more.
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CEREALS. - —Follownr ed ns

~ RN rol s \ e
10« per barre r 20¢ per wek. dur

past week, brin

sacks down to $208. There are some
miils whieh elamn that with large num
ber of orders on flile, lower prices just
now were not warranted, but that shad
ine by small mills broucht the deeline
Price of raw material, however, nu t
reduction as soon as situation ecle
which it 15 beginning to do now

In sympathy with lower priec
wheat, rolled wheat is 5A~‘~"i lower a
SO \ reduction in ecornmeal, as pointe
out last week n I .\I..wh.] It will
probably decline about 15 cents per ewt
Rol mall w0 |
[ 5 bag
Stan K | L -
‘ gy g gt ‘
Rolled i r vk

MILL FEED.—Tendeney i mill feed
is still one of easiness, and further eor
cesstons are antieipated during mon
Coarse feed 1s plentiful thronghout O
tario, and 1 with low price 3
1s weakening market
Bran, in ca t
Short in car lot

WINNIPEG

FLOUR AND CEREALS. |

.nl'il'l&\ cannot but be looked

considering priee wheat and ] |
tion 15 i order at n distant
Domestie trade 1s fair

Best patents, per

Seconds, per bbl 5o
Rolled oats, 50 It ek IS
Granuldted oatmeal s
Cornmeal, 8 1k b

<

I'he plant of the Van Camp P
(‘o., at Indianapolis was partially e
troved h,\ fire, the loss being estuat
at ahout .%.;Tl“,““’ it waill iir“‘hl'!!
rebuilt
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Should be Good Sale For Lemons Now

Good Season of Demand—Prices Are Reasonable—Color and
Quality Excellent—Florida Orange Crop Overestimated but
Yield Will Be Fairly Large—Good Crop of Navels in Southern

California.

Lemons are now down to a more rea-
sonable basis than they have held for
some time. During early fall under
short supplies prices mounted upward,
but eoming of new erop fruit again
turned market downward. Inecreased
supplies gradually weakened prices, and
during past week tliere has been a fur-
t)gr readjustment.

Now is time for retailers to put some
selling effort behind lemons. In addi-
tion to low price, fruit is of excellent
color and quality. ‘‘I have never seen
hetter at this time of year,’”’ stated u
lemon importer this week. He states
that values in Italy are shghtly firmer.

New crop navel oranges from North-
ern California are being sold in nearly
all parts of Canada. Opinions seem to
vary widely as to quality, although it is
perhaps fair for season. The fruit is
running to large sizes. It seems certain
that gvield in Florida was considerably
overestimated, the good showing on out-
side of trees giving false impression
until  picking  commenced. However,
crop will be fairly large, and as heavy
crop of oranges is expected in Southern
California, prices are not likely to ad-
vanee, althongh they will probably hold
firm until holiday demand is over.
Southern California will have some stock
for Christmas trade, bat it will have to
be artificially ripened, as is case with
Northern California fruit now.

Grapefruit 1s  ecoming. along from
Ilorida in splendid eondition, and de-
mand shonld be large as prices are rea-
conable. There is a slightly firmer feel-
ing in Florida.

MONTREAL,

GREEN FRUIT. Market is dull just
pow, though -an improvement is looked
for next week as holiday trade should
thien liven thines up. Lemons following

on a peor demand have deelined consid-
erably, while fall apples have also been
marked down a few points. Limes are
no longer quoted. Prices for certain
other lines on list have heen altered
somewhat.

Oranges, late s
Pineapples, Cubans, cases of
[T TR T -

VEGETABLES
some of its former aectivity and dealers
are awaiting the awakening. Green
heans are on the shelf for another sea-
son while wax beans are coming along
pretty freely at a good round figure.
Radishes practically amount to nothing
now. Tomatoes of the hothouse variety
are feteching 25e. a pound and are ex-

ApDles. AL - NG L ooiirviconminininss it 300 500
Apples, fall, No. 2 s . 200 350
Bananas, crated ..... 17 200
Cranberries ..esecoeasivses 750 9 50
Grape fruit, Florida, 350 400
Lemons .......... . 5 50

4 50

6 50

©
-
C

peeted to advance.

Spanish onions, large case
Canadian red onions, per lb.
Wax beans, in hampers .
Carrots, bags et il
Cabbage, dozen
Cauliffiower, doz.
Cucumbers, basket s s
Peppers, green, basket. .......
Radishes, dozen ...
Sweet potatoes, per basket
New potatoes, bag
Spinach, box
Parsnips,
Tomatoes, 3
Turnips, per bag

=
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TORONTO.

AIREEN FRUITS.—There is consider
able variation in prices and quality of
oranges now on market. Dealers do not
all agree as to quality of some lines of
oranges.

Grapefruit loeally is 25 eents per. case
lower, but primary market is firmer.
Lemons, as was predieted eouple of
weeks ago, are still lower again, selling
at $3.50 per case. They are about down
to roek hottom. There is a slightly
steadier feeling in Ttaly.

Kumquots ,are being shown by a local
firm this week. They are a kind of
orange, hut small and oval shaped. They

44

“This market has lost .

are a very delicious and refreshing fruit,
with sweet rind and acid juice. They are
quoted at 25 cents per quart.

Apples—
Snows, per barrel 30
R DO B e snsaconsitatunonn 360
Russets, per barrel .......... 27
Greenings, fancy, per box 12
Greenings, No. 2, per bbl, 2%
Fancy imported, box 22
Bananas, per bunch 200
Cranberries, per bbl. 900
Cranberries, crate .. : . R 32
Grapes, Almeria, per lb. Siskanssas BB 750
Hothouse grapes, per Ib. ........covvvvuns 0715
Grapefruit, per case 37
Kumgnots, per quart REe " ad 0%
Lemons, Verdelli e T aseobbanates 350
TR SR b PP e A 12
Oranges, Florida, case AR 300 3%
TR DO TREE cvicisoiciirisionsrsshnabans 35 37
Pineapples, per case ..... 400
Persimmons, per case 260
Pomegranates, per doz. . 0%

VEGETABLES.—Some firms are
clined to quote potatoes a little firmer.
There is not a shortage, but scareity of
cars is interfering with shipments. On-
ions are reasonable in price this year,
and now with advent of cooler weather,
there should he better demand.

As intimated last week, hot house
tomatoes are quoted at a firmer figure.

Bosts, per DA . vvivveres 065 075
Carrots, per bag S e Pk 07
Cabbage, per dozen 0 50
Celery, per dozen =B e 088 0 40
Celery, California, per crate ............. 400
Cucumbers, Boston. hot house, doz . H 17
Lettuce, doz. bunches . wasve. 03
Mushrooms, per Ib. % . iise e 07
Onions—

Spanish, per crate .
Canadian onions, 76 1b. bag ..........

Potatoes, Ontario, per bag

Potatoes, New Brunswick

Parsnips, per bag

Turnips, per bag ....

Tomatoes, hothouse, per 1b.

Sweet potatoes, hamper .

T
e A
LRIREESE

WINNIPEG.

FRUITS AND VEGETABLES.
Vegetables, nature grown, have stiffen-
ed in price during past week: turnips
He; earrots 10e per bushel and parsnips
14¢, eabbage 1je per lb. Fruits are
steady there being no changes to report
in staple lines.

Fresh Fruit—
Malaga grapes, kegs
Navel oranges, casc
Tokay grapes .
California grapes,
Oranges, Valencia
Bananas, per bunch
California lemons, crate
Limes, DOX ..coccvcccecene
Washington apples
Ontario tomatoes ..........ccecovivienns
Ontario apples 5 : S
Cranberries ....... &
Spanish onions ........
orida grape fruit .

160
460

oo anuinonpmwawRae

SRE 8ZHSTARSILI3H=E

Potatoes, per bushel
Carload lots ...............
Jersey sweet potatoes, barrel ..........
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What System Means to the Country Store

The Business Dissipates Into Thin Air Without It—Non-pay-
ing Departments Should be Eliminated or Made to Pay as is
Done in Every Large Department House—Size of the Man
Limits Size of the Business—The Wise Grocer Selects His

Goods With Much Care.

By Elbert Hubbard.

Country stores that are suceessful al-
ways fail. I used to clerk in a groeery
where a twelve-year-old boy stole eggs
from us at the back door and brought
them around in front and sold us our
own property. He kept this up for a
year, and he might have kept it up in-
definitely had he not taken in a partner
and tried to do a wholesale business.

Dead stock, bad accounts, pilfering
clerks, pinching setters, and lime in the
bones of the boss work the certain ruin
of every country store.

If the business is so small that the
proprietor and his wife ean remember
everything they have in stoek, and then
sell for cash, and eannot get or will not
accept eredit, then the business is safe
until their sons grow up and take the
management.

Expansion without system spells
failure. Organization means that a man
shall grow with his business.

A million mice nibble at every busi-
ness eoneern.

In order to avoid leaks there must be
a system that will locate them.

Pays or is Elfminated.

The department store, where there is
a system which tells every day, every
week or every month just what each de-
partment pays, is the safest business
that exists. If any one department
does not pay it is reformed and made
to pay, or else eliminated.

No big business can possibly succeed
unless it is divided up into departments.

A non-paying department is never al-
lowed to continue and drag the whole
concern to bankruptey, as in the good
old general store where jumble and
guesswork audit the acounts.

The sucecessful country store is an
easy mark for every petty thief and
little poker player in town. The village
Smart Aleck hires out as clerk and sup-
plies his friends the things they need,
just as a sneakerino reads the postal
cards and hands out the news if he or
shE clerks in the post office.

No business long remains greater than
the man who runs it. And the size of
the business is limited only by the size
of the man. Our limitations say to our
business, ‘‘Thus far and no farther.”’
We ourselves fix the limit.  Without
system the most solid commercial strue-
ture will dissipate into thin air.

The Gould System, the Vanderbilt

System, the Hill System, the Harriman
System, the Pennsylvania System—they
are all rightly named. It is a system
that makes a great business possible.
When Jay Gould gathered up a dozen
warring, struggling streaks of rust and
rights of way and organized them into
a railroad system he revealed the master
mind.
Average Life of General Store.

The measure of your sueccess is your
ability to organize, and if you eannot
hring your system to bear your very sue-
cess will work your ruin. *“The average
lite of a successful general store i;
twenty years—then it fails.”’ And it
fails through its lack of system—the
man does not grow with his business. An
army unorganized is a mob.

Napoleon’s power lay in his genius
for system, and he whipped the Aus-
trians, one against three, not only be-
cause he knew the value of time, but be-
cause he Jad the ability to systematize.

““But Ahe finanees?'’ asked his seere-
tary.

““T will arrange them,”” was the reply.

The character of the man at the head
mirrors itself in every department or
every enterprise, but perhaps in the
hotel“business most clearly and quickly
of all.

A certain kind of landlord can ecare
for a ecertain number of *¢
and the quality of the guest attracted is
according to the quality of the land-
lord.

guests’’'—

Inerease the number of people to be
fed afd housed, and usunally your hotel-
keeper gets into very hot water.

Fifty extra people upset his system,
and either his guests leave or also his
““help’’ steal him to a standstill. A new
and better management must then come
in, or the referee in bankruptey awaits
around the eorner with a stuffed club.

Ability to Organize.

The measure of a man’s suceess In
husiness is his ability to organize.

The measure of a man’s sueccess in
literature is his ability to organize his
ideas and reduce the use of the twenty-
six letters of the alphabet to a system,
so as to express the most in the least
space. The writer does not necessarily
know more than the reader, but he must
organize his facts and march truth in a
phalanx.

45

In painting your sueeess hinges on
vour ability to organize eolors and plice
them in the right relation to give a pie-
ture on the seene that is in your mind

Oratory demands an orderly proces-
sion of words, phrases and sentences to
present an argument that ean be under-
stood by an average person.

Musie is the selection and systematiza
tion of the sounds of nature.

Seience is the organization of the
common knowledge of the eommon peo
ple.

In life, evervthing lies in the mass
materials are a mob—a man’s measure
1s his ability to seleet, reject and or
Sanize

The No Profit Articles.

The wise erocer knows what e 13
in stoek, and he is also intent on keep
e nothine on his shelves too lo

He i1s able to say ‘“No,”” and refuse
to handle the thines that oy no profit
to himsell or pleasure to his eustomers.

He selects, rejects, elassifies, organizes
and seeks always not only to make
friends, but to be one.

=3
&

HELPING EARLY CHRISTMAS
SHOPPING.

Chatham, Ont,, Dee. 4 Speetal)
‘While we are all making every effort
to induece the P iblie to do its Christmas
buying early, there is one ally whose
;'\H\\iulv }wt-hl should not be overlooked,”’

remarked a grocer the other day

‘Newspaper co-operation is a great
help, I don’t mean Christmas advertis-
ing 1 take it that every aggressive

merchant has his Christmas advertising
campaign all mapped out, if not already
under way, and that the merchant who
wants to bring out the Christmas trade
early is prepared to -talk throuch th
newspapers a week or two before ho
wants the scason to begin

“But the newspapers ean help in ad
dition by advoecating early buying, and
in my experience I have found they are
clad to do so. Often the newspapers
take up the matter on their own initi-
ative and publish editorial comments
and general items dealing with the
subject. But at the same time, editors
are busy .men, partieularly at this sea-
son of the vear, and anyvthing that is
not part of the current news is apt to
be overlooked. So I, would recommend
business men to make it a point to inter-
view their loeal newspapers and get
them to take the subjeet up.. Then it
merely remains for you to follow up and
take advantage of his general eampaign
by giving through his advertising space
specific reasons why the public should
shop early at your store.”’




In Spite of Unfavorahle Weather During Opening Days—
Orders in Anticipation of Increased Demand Coming in Freely
—Now Is Time for Retailer to Feature Fish.

The Advent fish trade is off to good
start in spite of somewhat unfavorable
weather during the opening days. To-
wards end of last week, orders began to
roll in at most centres in greater volume,
and this became mare marked at the be-
cinning of this week.

Prospects are extremely bright for a
laree trade in fish during the month.
Advent brings with it two fish days each
week and with the coolet weather which
should set in now, trade should amount
{o an appreciable figure.

Now is the time when the
efforts behind

retailer

No. ‘1 maeckerel, half BbIS. . lccisnniiissnvnsnsan
Lake trout, kegs ........ Ferppoe IO PR
No. 1 green haddock

Salt eels, per Ilb. .
Salt mrnhnu bbls.
S

£ ch lurnm

ch herring, keg ..
Hu]]aml herring, bbl.
Holland herring, half bbl. .
Holland herring, keg ..........
Boneless new herring, 10-1b.
Salt eels, per 1b.
Labrador salmon, bbls,
Labrador salmon, half bb
Sca trout, half bbls,

—
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Bloaters, box
Yarmouth bloaters, fancy, per box
Haddies, fancy, 15-1b. boxes, per lb
Fillets, fancy, 151b. boxes, per It
Herring, new, smoked, per box
Kippers (small), per hox of 50 ﬂsh
Smoked salmon, per 1b.

Boneless smoked herring, 4 Ib. boxes, per Ib....

SHELL FISH.
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is Advent Fish Trade Off to a Good Start “yi:mi - ¥

NOVA SCOTIA.
HALIFAX.—Loecal fish trade eon-

tinues quite brisk. Past week has been
mild and quite favorable for fishermen
operating on the inshore grounds. Good
haddock are plentiful. Halibut is scarce,
and only a few fresh fish are being land-
ed. Smelts are more plentiful.

Demand for pickled herring is excel-
lent. Sales of oysters and clams are
about the average for season.

NEW BRUNSWICK.

ST. JOHN.—With Advent beginning
this week, local dealers are looking more
sharply to their fish departments and are
expecting a good season. Advices to St.

should put his strongest Solid meats—Standards, gal., $1.70; selects, gal. 190 John report a shortage both along the
- g 2 Bulk standards, gal., $1.40; selects 160 =2 g

his fish d(‘[)ﬂ!‘“ll(‘llt. If he succeeds n 2 s, gal, T e e Nova Scotian ports and in Newfound-
cetfing business coming his way row, 1t land, from the latter alone there. being
will help this department materially dur- ONTARIO.

ing eoming months.

QUEBEC.

MONTREAL.—Demand for fish of all
kinds is exeeptionally heavy and while
supplies of certain lines are short yet
tliere are ample substitutes to take care
of all orders. Oysters, needless to say,
are selling briskly and halibut is a little
more plentiful. Haddies are moving out
i1 eood shape at reasonable prices.

TORONTO.—The weather man was
rather unkind during first few days of
Advent season, failing to give the assist-
ance he might have to fish trade. How-
ever, volume of orders that ecame in dur-
ne week was eneouraging, while last
week husiness was quite brisk in antiei-
pation of inereased demand.

Frozen fish are moving steadily, while
smoked, prepared and pickled lines are
also doing well.

FROZEN FISH.

reported difference of more than 100,000 .

quintals compared with last year. This
shortage, coupled with faet that market
in general is showing good demand, and
that next few months will see a keen
activity in consumption, will have ma-
terial effect upon quotations which are
already well advanced.

WINNIPEG.

WINNIPEG.—Fish prices are un-
changed and continued mild weather

FRESH AND FROZEN. - .
Flounders ... Lo 01 e g B3y gl 98 33  has kept domestic supplies of frozen
Deamed posch ¥ @  Cohos mimon, h;,f'r”‘ﬁ: ‘and =+ 08, pike and other coarse fish off market.
003 - .
Lamge shad 0 04 Sea herring, per 1‘:” 200 260 There is good demand for both fresh
” p ase 0 04% FRE
e e 0i2 Steak, cod o8 and salt fish and oysters move freely.
Haddock 005 Haddock ..... e 007 Fish
nﬁ‘xfﬁ.’ﬁ N R 011 Herrings, 005 3% Oysters, per gallon S S ol 27
Herring, frozen, per 100 fi A gg? Perch . }:nm'n .;u]]m;ml ..... 2 . gg
Mullets .. . ] 0 ‘rozen halibu
Pike, dressed and headless, Ib. R 008 Finnan haddie 008 Fresh whitefish 0 08%
PAREL FOOBEE vossesonrasssressiss g(w' Smoked fillets .. 30 0 Fresh pickerel 008
Steak, cod ........ e avuns - Smoked bloaters, 608 12 Block cod ...... 010
BERCKerel oo ...iccaivecencosectoe 012 Kippers 1% Haddock ... 006
3.C. red salmon s s es 019 PREPARED. Finnan ha 008
ew Gaspe salmon, per 0 18 . = p Holland herr 072
Q 1alla salmon ...... 4 008 Shredded cod, 2 doz. pkgs. to box ..... . 2 Kippers, box : 200
No. 1 smelts, per lb. 011 Acadia cod, ‘2-1b. boxes, 12 to crate 280 Smoked cod ... ikes s 012
Jake trout, per 1b. ......... 012 Cod in loose strips, 25-1b. to box, 1b. 0 06% Goldeyes, dozen A |
Whitefish, large, per 1b. on Skinless, cwt. (100 1b. boxes) 6 00 EAbesdion NOEEIIE .« viseasveiscibssessinstnnvasi . 450
;Vllih'ﬁw]‘x, lNI:]n]:x]l, "2]6 ]]bt faas e (2) % SALTED AND PICKLED. /
‘ure cod tablets, ablets 3
> PSR e pac 09 Labrador herring, per keg .......... 3% TR ‘
Ilzlanrr]\i((":..nmlx:;\:“” Doeeds. b Ib. 012 Labrador herring, per barrel . 3% —§ ‘_
Fancy bluefiah SE  Eoeidh herting. Toch Wyme, por | e 1M :
oo B S ARED PISH. Holland herring, per Keg ..... 080 08 Over two tons of beef and pork have !
PRE 3 = ‘
Boneless cod, in blocks or pkgs., 1b........7. 8, 10, 11, 12 ())«s&rrﬂ——— ; o ) 175 200 heen S(‘lZed on t]]e market by the Hea]th :
Dry pollock, 100 1b. bundles, per bundle .... B0 -"1“?17. l”“' ‘]U‘ ]0? 176 D ¢ t f H ilt Ont d . i
Shredded cod, 2 doz. in box, per box.. 180 g“‘ﬂ;“)‘:- SR“i ’]' ’t‘s 17 epartment o amiiton, nt., during i
R s Boiks i Straights, § gal. lots 186  the past six months, aside from 42 dozen !
New green iod hver bbl., zoog{;;; 5 l(ﬁ)goﬂ \in;méy:” ol 1% Of eggs, 430 baskets Of fﬂlit, as we“ as i
New Labrador herring, per . 1 gall i :
. i 300 2 gallon cans ,
New Labrador herring, per half bb - O it  chickens, fish and vegetables.

No. 1 mackerel, pail ..........ccoeennee
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Butter Less Firm Under Larger Receipts

Easier Undertone at Several Centres—Make Should Continue
Largé as Feed is Plentiful—New Zealand Butter a Factor—

New Laid Eggs Continue Scarce—Canadian

Eggs in Storage Across Line.

Butter is easier and again it is not.
If quotations are taken as a gauge,
there has been no change. However,
larger receipts have caused less firm
feeling than has been ruling for some
time. In several seetions of the coun-
try, slightly easier figures are being
quoted at producing points, thus giving
an indieation of tendenecy of market.

There is good quality of feed avail-
able this year, and large make of but-
ter, which is especially noticeable in
dairy, should continue. Then, again,
the West and Coast have slackened in
their demands. A Toronto wholesaler
who tried to make sales in Vaneouver,
received a reply that prices in East
were too high to induce business as New
Zealand stock was being laid down in
Vancouver at a lower rate. Thus, the
prediction that New Zealand would
prove a factor of no little importance
in Canadian butter market this year is
apparently coming true.

The new laid egg is scarce in all sec-
tions of the eountry and high prices are
being demanded for guaranteed stock.
Storage stocks are being rapidly eut in-
to, but they are said to be quite large,
while many Canadian houses have fur-
ther stocks in storage aeross the line.
““These dealers’’ said one man this
week, ‘‘have been wishing for ecolder
weather, in hopes that it would eut
down production of eggs across the line,
and give them a chance to sell their
stocks there. Some Canadian houses
have plenty without their U.S. stocks. I
am afraid that if cold weather doesn’t
soon set in, that market across the line
will also have some effeect on prices
here.’’

It will probably be after the turn of
year before any inerease will be seen
in supplies of new laid eggs, but
weather being anyways favorable, the
inerease should .be noticeable fairly
early in the winter.

Houses Have

MONTREAL.
PROVISIONS.—Western market for
dressed hogs is reported as firmer and
prices are expected to advance here in
In faet, limited supply on
former

sympathy.
hand at present coupled with
fact has produced pronounced upward
tendency. Market for lard is also firm

Smoked meats are in good demand.

Long clear bacon, heavy, lb, ke 13%
Long clear bacom, light, b, ...... 0 4%
Hams—
Extra large sizes, 28 to 40 lbs., per lb... . 0%
Large sizes, 20 to 28 lbs., per lb. . 3 . 016
Medium sizes, 15 to 19 Ibs., per lb. ) 16%2
Extra small sizes, 10 to 14 Ibs., per lb. 017
Bone out, rolled, large, 16 to 25 lbs., per Ib 0 6%
Bone out, rolled, smail, 9 to 12 lbs., per Ib 18t
Breakfast bacon, Eunglish, boneless, per b 19

Windsor bacon, skinned, backs, per Ib.
Spiced roll bacon, boneless, short, per Ib
Boiled ham, small, skinned, boneless
Hogs, live, per cwt. .. . 8
Hogs, dress, per cwt. .. 125 129
*'ure Lard—
Bozxes, 50 lbs. net, per lb. * )
Cases, tins, each 10 lbs., per lb. 0 16%
Cases, tins, each 5 lbs,, per Ib. 0 163
Cases, tins, each 3 lbs., per Ib. ) .
Pails, wood, 20 1bs. net, per Ib ) 16
Pails, tin, 20 lbs, gross, per lb. |}
Tubs, 50 lbs. net, per Ib. a 0 15%
Tierces, 375 Ibs,, per Ib. ..... ) 15
One pound bricks ........... g 0 16%
Compound Lard—
Boxes, 50 Ibs,, per Ib. 5 01
Cases, 10-1b. tins, 60 Ibs. to case er Ib ) 1
Cases, 51b. tins, 60 lbs, to case, per Ib ) 1
(Cases, 3-1b. tins, 60 1bs. to case, per b . D10y
Pails, wood, 20 Ibs. net, per Ib 1
1

Pails, tin, 20 1bs. gross, per Ib ) 2
Tubs, 50 lbs. net, per Ib v ) 10%

Ticrces, 375 Ibs., per 1b. . 9
One pound bricks .. . ) 103,
Pork
Heavy Canada short cut mess, bbl 28 0
Canada short cut back pork, bbl., Ll
Heavy short cut clear pork, bbl. 25 00
Clear fat backs b 29 00
Heavy flank pork, bbl. % 50
Dry Salt Meats
Green bacon, flanks, 1b. "
Plate beef, barrel .o 17 00 1S (0

BUTTER.—-Market
muech same features as last week, the
possibility of New Zealand stock eom
ine along being freely discussed. Prices
for finest ereamery and faney have been
well maintained on aceount of limited
supplies, Still, there is an easier feel
ine for lower grade variety as supplies
of this have been heavier with only a

presents  pretiy

moderate demand.

Creamery blocks . . 032
Dairy tubs, Ib. . 02% 02

FGGS.- Market is  becoming firmer
and it looks as if a further advance in
new laids may be registered. Supplies
are poor in every respect and a big hole

47

1s bane made in cold storagce st

\s stated previously, the quality
ter is surprisingly good, but prices
high.
x
Wit lay SCASON
comtl Hlong, marke S " 1 and
t good business is passing (ieese a
SCAree aind their 1hsen 1
TR 4 N SOl what bewilder s
OO S e iy ¢ nmos plen 1
wreund s | i | i y 1 S
M'urkevs ] s rea 1
Smith's Falls S \ Y \| {
wivanee son o al v
WeUKks. Prices so 1y i i 1
Turkeys, No. 4 b 5
Turkeys, N it 2 ¢
Chickens, | 1 i7
Fowls 8
Ducks. 3
Geese, 15
HONEY Business s quiet, save
a few substantia ders Trom n ita
turing coneerns ! s retain
~dame
W hite r honey w N z > in
Houney, strained
Clover honey Ib. pails. per It 12
l r houney, 101b. pa 4 b IS
Clover honey, 51b. pails, per It 12
Buck b. t 1
PROVISIONS Grood
trade 1s passing for s
SO Lumber & (¢ ar b
imn ranged ftor, i
wing oul well
I'here has been no a ra nim
during the past week SO
retting 1715 eents for ht hams
nogs are o i vard in AT \
tities than was the case so t
Smoked Meat
ea 2
Breakfast bace it 18
bacon. §
Meats—lc
avy mess pork t
r bl 9
bacor I
bacor 1 i
bacor
[t i .
per 1l ‘
mds, | e h

a 2ange Lher has been no ehange 1n

butter, There is, however, an ecasier
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feeling as was noted last week. Make
continues large and prices are easier in
thz country. Production is expeected to
be maintained at good level during
whole of this month, and as demand
from coast is flat, there should at least,
be no strengthening in priees.

4 Per 1b.

% e TR AR T AR R P 029 031
- Creamery 80lids ............ 028% 029
v Farmers’ separator butter 026 028
. 4 Dairy prints, choice ...... 024 026
3 Dairy solids 023 025
‘ EGGS.—Eggs, if you spe dl-\ of the
-1 new laid article, are secarece and as high
. oo . .

as 45 cents per dozen 1s being asked.
There are plenty of storage, and more
¥ across the line if they are needed. ‘‘ We
5 are only quoting 25 cents for fresh

cathered stock in the country,”’ said
one 1han this week. ‘‘I don’t consider
they yre worth any more than storage.
In faet, f them are not worth as
mueh,”

many o

Egus—
Strictly new laid, per doz. ........... 03 040
Fresh gathered, per doz, o 03 035
Storage, per doz. ..... « 2 030
ja Pickled, per doz. . . 029 030
$ CHEESE.—Situ: :hun in cheese 1is

““Other eondi-
said one dealer
worth
as longer it is

practically unchanged,
tions being the same,’’
this week, ‘“cheese should be
more as season advances,

e ¥ = L LR SE e

held, the more it costs the wholesaler.”’

Cheese New. Old.
Large T e eeee 014% 0 15%
Twin 014% 0O ]:r‘
% Twin 015 016
Stilton 016 017

POULTRY. - 'l h(‘re 1S nr)t much
change in poultry. There is a normal
along, and this line will
Christmas

amount coming
increase in prominence as
draws near. Shipments in view of ap-
proaching season of demand are already

heing made to the West.
POULTRY (prices paid to country merchants
Live, Irressed.
Spring chickens & ST L 012 013-015
g ducks ... - . 012 01301
wl bduesciu vaosvs . 009 0 100 11
O 08 0084010
017 018 4 20
........................ 010 011012
WHOLESALE l’Rll ES (to city retailers).
Spring chickens, dressed, Ib. 014 01
Spring ducks, dressed, 1b. ... . 016 020
Fowl, dressed ......... . 32 014
Turkeys, dressed 02 0
Geese, dressed 013
WINNIPEG.
PRODUCE AND PROVISIONS.

Lard, hams, bacon and all pork produce
have taken drop this week in sympathy
with weakness in pork and prices may
he considered as steady for the time he-
ing. Cheese, hoth Ontario and Mani-
toba, is off 1 cent. Butter and eggs un-
changzed. Demand first elass.

Bl RIS ol ot s v sanssssissinanrsneise e 0 14%
3 Ib. tins, casc 935
5 1b. tins, cases 9 30
10 1b. tin 920
20 1b. pails, 305
5 1b. tubs ... 750
1 1b. brick 015
Cured Mcats—
T R S S RS R G O N .. 015% 018%
Long clear ...... PTEr 0 1:'
Short clear ..... n
Shoulders 0
Bacon 0 22%
Cheesd
L R R AR 015
Ontario twi 0 15%
Manitoba large 014
Manitobn tWHIE ... .. ...ciccevercenvene 014%
Butler
Creamery 033 035
R e P R + 038 029
Eggs, fresh laid, Manitoba 03% 040
Southern eggs, storage 0%

THE CANADIAN GROCER

Has Worked Up Extensive Tradein Cheese

Peterboro, Ont., Grocer Specializes on Canadian Cheese With
Excellent Results—Does Not Sell Any Cheese Less Than a
Year Old—Good Quality of Article Advertises It.

Good goods advertise themselves. It it all the time. The methods used by

is wonderful what an effective advertise-
ment the good quality of an article
proves for itself and for the dealer who
sells 1t. This has been one of the big
factors in assisting W. H. Hamilton,
erocer, of Peterboro, Ont., in working up
an enormous cheese business. He has
established a reputation that brings him
a good deal of business.

Advertises Itself.

A woman was in his store a few weeks
azo when The Canadian Grocer called.
She was paying for some cheese which
she had previously purchased. She
spoke highly of the excellency of the
remarking, ‘‘1 had a friend
in for supper the other night and she
wanted to know where I got the excel-
lent cheese. She wants to get some
like t.7?

This is one example of the advertising
for itselt that a good article does. This
same method of publicity has had mueh
to do with the store’s cheese
sales to their present volume. Of course,
underlying this, is the good quality of
the article itself, for a does not
secure a reputation for cheese that ap-
peals to the palate unless it really does

cheese,

raising

grocer

S0.
No Cheese Less Than Year Old Sold.

Sueecess in this case lies in the study of

thie kind of cheese that cheese eaters
prefer. Although there are those who
like the new produect, this store has

found that they are greatly in the min-
ority. Most people who eat cheese like
it well seasoned, and it is for this reason
in the Hamilton store
until it is at least one year old. Of
course, this requires some planning
ahead, but the store realizes that this
is an essential in many lines, if real
sucecess 18 expected. of ever
month of |nmiu41mn is purchased an’
It 1s seasoned for one year and
on aceount of not
producing season,

that none 1s cut

Cheese

stored.
then cut. Of
having a c¢ontinual
some cheese is over a year old when cut,
but the rule is ‘‘nothing than a
year.”’

course,

less

Care in Ripening.

The work does not end with the stor-
ing of the cheese. Methods are used
so that when it is matured, it will have
that mellow flavor that appeals to the
cheese eater. Fvery week, each cheese
is turned and occasionally buttered.
This is done to prevent any swelling of
the interior of the cheese and to have
each cheese ripen evenly.

It is aimed to have all cheese as uni-
form in flavor as possible. The custom-
er gets used to a certain kind and wants

48

this firm produce a tasty produet that
brings eustomers back again. It is a
means of bringing a good many people
to the store, who probably would not
otherwise be attraeted.

That the Hamilton store cheese has
the taste that appeals, is shown by a
recent instance. An American hunting
party going north of Peterboro, purchas-
ed ten pounds at this store. Before pro-
ceeding very far, the cheese was samp-
led and an order was immediately sent
back to the store for 15 pounds more.
Another tourist from Buffalo who had
a taste of the cheese, liked it so well
that he purchased a half cheese to take
home with him.

Mr. Hamilton also handles some va-
ricties of faney cheese.

k—,@_

LEAKSIN T
LE/ HE

lh 0. Laeroix, Quebee, PQ

[ have read your articles on ‘‘Leaks
in the Grocery Store’’ and beg to point
out a leak which demonstrates what
careful attention we should always give
to the purchase of goods. This loss re-
fers to shortages in goods bought. For
example: I purchased, some time ago,
56 pound hoxes of butter which weighed
54 pounds, thereby being 2 - pounds
Another purchase consisted of
‘pound’’ prints of butter which weigh-
ed 14 ounces; 20 Ib. pails lard containing
only 19 Ibs.; 21 1b, pails ehoeolates (no
charge for pails) econtaining 17 lbs.;

short.

p A 2 S 2 G
p]()“ pound bags of onions whieh weighed

95 pounds; 80 1lb. bags potatoes which
tipped the secales at only 76 lbs. Simi-
lar cases must oceur in molasses, wines,
ete., when we sometimes do not take
the trouble or precaution to gauge or
measuare,

All these things represent distinet
losses to us retailers, and with many
of us would mount up high if we did
not take the pains to weigh our goods
as they come in. There should, I think,
he prosecutions against such firms giv-
ing incorrect weights.

Editorial Note.—Aetual experience
in connection with this or any other
leak in the store would be appreciated.
Your experiences will help others to
stop the leaks that capry away the
profits.
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THE CANADIAN GROCER

is ALWAYS THE SAME

Uniform in quality, of unexcelled shortening value. A
perfect blending of vegetable and animal fats selected
for high shortening properties.

Produced under Government Inspection by our own Exclusive Process.

GUNNS Limited Packers and Refiners TORONTO

HAMS Try Us on
Have you considered the fact that choice B U L K
sugar cured Hams are selling 3 and 4
cents a pound less in price than either MlNCE MEAT?

Breakfast Bacon or Backs? Hams to-day
are the cheapest pork produets on the

market, and should show the dealer a the mnext

good profit, either smoked, pickled or you are buying.
Our quality will

surprise you. We
have what you

There are ne finer hams cured S
than the “ Star Brand,” put up by

F. W. FEARMAN CO. J. H. WETHEY, Limited

LIMITED ST. CATHARINES

HAMILTON “THE MINCE MEAT PEOPLE."

titne

cooked.

L)
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SPACE IN THIS DEPARTMENT IS $40 PER INCH

BAKING POWDER.

W. H. GILLARD & CO.
Diamond.
1-1b. tins, 2 doz. In case ..$2 00
1%-1b. ting, 3 doz. in case.. 1 25
Y%-1b. tins, 4 doz. In case .. 0 T8

ROYAL BAKING POWDER.

Sizes. Per doz.
Royal—Dime .... .... .... 095
i il " " SRR AR T
TGN S s o I T
e S G SR K 2 55
SRR L. s vase v 3 8
) 1 SR R S S 4 90
Rl o] L e i 13 60
R o e e 22 35

Barrels—When packed in barrels

ene per cent. discount will be

allowed

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder
5-1h. size, $8.25; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-o0z. tins, $1.20;
6-0z. tins, 90c; 4-0z. tins, G5c;
5¢ tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per doz. tins.
Borwick’s %4-1b. tins ...... 136
Borwick’s 1%-1b. tins ...... 23
Borwick’s 1-1b. tins ...... 4 65

COHOK'S FRIEND BAKING

POWDER.

Cartons— Per doz.
No. 1, 1-1b., 4 dozen ...... 240
Wo. 1, 1-1b., 2 dozen ...... 250
No. 2, 5-0z., 6 dozen ...... 0 80
No. 2, 5-0z.,, 3 dogen ...... 085

No. 3, 2%-0z., 4 dozen .... 0 45
No. 10, 12-0z; 4 dozen .... 210

No. 10, 12-0z., 2 dozen .... 2 20
No. 12, 4-0z., 6 dozen .... 070
No. 12, 4-0z., 3 dozen ...... 07
In Tin Boxes—
No. 13, 1-1b,, 2 dozen ...... 300
No. 14, 8-0z., 3 dozen ...... 175
No. 15, 4-0z., 4 dozen ...... 110
No., 16 2%-Ib8. - .....v:.q. 2%
e G TR T RS R 14 00
FOREST CITY BAKING POW-
DEID.
R T e S 07
P08 BIB=. i in v assnaeoe 125
L TR A T ARl (R 17
BLUE.
Keen’s Oxford, per 1h. .... 017
In 10-1b. lots or case .... 016

COUPON BOOKS—ALLISON’S,

For sale in Canada by The Eby-

Blain- Co.. Ltd., Toronto; C. O

Beauchemin & Fils, Montreal, $2,

$3, $5. $10, $15, and $20. All same

price, one size or asscrted.

UN-NUMBERED

Under 100 books ....each 0 04

100 hooks and over, each 0 0314

500 books to 1,000 books 0 03
For numbering cover and each

coupon, extra per hook % cent.

CEREALS.
WHITE SWAN SPICES AND,
CEREALS, LTD.

White Swan Breakfast - Food, 2
doz. in case, per case, $3.00.

The King’s Food, 2 doz. in case,
per case, $4.80

White Swan Barley Crisps, per
doz.. $1

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Swan Self-rising Mancake
Flour, per doz., §1.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.
Aylmer Jams. Per dez.
Strawberry, 1912 pack ....$ 2 15
Raspberry, red, b'vy syrup 2 15
Black currabt .....icco0000 200
Red curtpnt ...... ..ossses 185
Peach, white, heavy syrup 1 50
Pear, Bart., heavy syrup 1 77%

Jellies.
Red CUrrant ...... «:seanss 2 00
Bisck corrant .... cvicees 220
Crabapple ...... .o e I
Raspberry and red currant 2 00
Raspberry and gooseberry. 2 00
LR e e M el 1
Green Gage plum, stoneless 1 65
Gooseberry ...... 185
e P R L 1566
Marmalade.
Orange fjelly ...... cevs oo 188
Green fig ...... RRF= i 2.26
I R SN I S 160
Pineapple ...... =R Y 200
SRR oo is ense beimesdiommn 22

Pure Preserves—Bulk.
5 1bs. 7 lbs.
Strawberry .... .... 069 095

Black currant ...... 060 0095
Ragpberry .... .... 06 - 086
14’s and 30's per lb.
SOrawberry .... cceee W 5
Black currant .... .....s 013
RASPDOIEY oo vosvs sidni 013

Freight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LTD.
Cocoa—
Perfection, 1-1b. tins, doz..
Perfection, %-1bh. tins, doz.

®s

4

2
Perfection, 14-1b. tins, doz. 1 25
Perfection, 10c size, doz... 0
P’erfection, 5-1b. tins., per 1b.0 35
Soluble, bulk, No. 1, 1b... 0 20
Soluble, bulk, No. 2, 1b. ....0 18
London Pearl, per 1b. .... 022

Special quotations for Cocoa In
harrels, kegs, ete,

Unsweetened Chocolate—
Supreme chocolate, %'s 12-

Ib. boxes, per 1b. ....... 033
Perfection chocolate, 20c¢
size, 2 doz. In box, doz.. 1 80

Perfection chocolate, 10¢
size, 2 and 4 doz. in box
U L e S AR s 0 9%
Sweet Chocolate— Per 1b.
Queen’s Dessert, 14’s and

1%4's, 12-1b. boxes ........ 0 40
Queen’s Dessert, 6's, 12-1h.
Bozes .. ... | Eivcinn abaets 0 40

Vanilla, 3%-1b., 6 and 12-1b.

boxes ...... el e ey 035
Diamond, 88, 6 and 12-1b.

DOERE o i Rakaty 028
Diamond, 6's and 7's, 6 and

28-1: DORES ...... svacas 024
Diamond, 14’s, 6 and 12-1b.

A v iy Sees TR 025

Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in 1%-1h. packages,
2 doz. in box, per doz.. 0 90
Chocolate Confections—Per 1b.

Maple buds, 5-1b. boxes ... 0 36

Milk medallions, 5-1b. bxs. 0 36

Chocolate' wafers, No. 1,

5-10; BOEN ..osis cosonns 0 30
Chocolate wafers, No. 2,

B30, DOROR saisse ssvine 025
Nonpareil wafers, No. 1,

8-1b. boxes .....c coccces 0 30
Nonparell Wafers, No. 2,

510, DOXOBN .ius coveroess 025

Chocolate ginger, 5-1b. bxs. 0 30
Milk chocolate wafers, 5-1b.

DOZEE soccve saspne sosnse 0 36
Coffee drops, 5-1b. boxes .. 0 36
Lunch bars, 5-1b. boxes .. 0 36
Milk chocolate, 6e bundles,

3 doz. in box, per box.. 135
Milk chocolate. 5c¢ cakes,

3 dpz. in box, per box.. 135
Nut milk chocolate, %4's, 6-

Ib. hoxes; Ib. ..coee vicise 0 36
Nut milk chocolate, %'s, 6-
1h.-Dexon B & aeids. 0 36
Nut milk chocolate, 5¢ bars,
24 bars, per box ........ 0 90
EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.

In %, % and 1-1b tins, 14-

Ib. boxes, per 1b. ........ 035
Smaller quantities .... .... 0 37
JOHN P. MOTT & CO.S.
G. J. Estabrook, St. John, N.B_;
J. A. Taylor, Montreal, P.Q.;
FF. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co.,

Vancouver and Victoria.
Elite, 10c size (for cooking)

QORON o icbin iiiw iy Evin 8 o0
Mott’'s breakfast cocoa, 2-doz.
10c¢ size, per doz. ....... 885
Nut milk bars, 2 dozen in
BOX ioise mintey seaine 0 80
“ breakfast cocoa, ’'s
CU Y i e S 0 36
“ No. 1 chocolate ...... 0 30

“ Navy chocolate, %'s .. 0 26
“ Vanilla sticks, pen grs 1 00
“ Diamond chocolate, 1%4's 0 24
“ Plain cholce chocolate

HQuory ~.i5 Seiicacaae 20 30
“ Sweet chocolate coat-
IR o i .s O

WALTER BAKER & CO, LTD.

Premium No. 1, chocolate, %
and %-1b. cakes, 33c 1b.; Break-
fast cocoa, 1-5, %, %, 1 and 5-1b.
ting, 39%c. 1b.; German’s sweet
chocolate, %, and 3%-lb. cakes,
6-1b. boxes, 26¢ 1h.; Caracas
sweet chocolate, 3%, and 34-1b.
cakes, 6-1b. boxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 6-
1b. boxes, 32¢ 1b.; ecinquieme
sweet chocolate, 1-5. cakes, 6-
Ib. boxes, 20¢ 1b.; Falcon cocoa
(hot or cold soda), 1-1h. tins, 34c
1b.; Cracked Cocoa, %-1b. pkgs.,
8-1b. bags, 31¢ 1b.; Caracas tab-
lets, Be eartons, 40 cartons to
box, $1.25 per box.

The above quotations are f.o.b.
Montreal.

COCOANUT.
CANADIAN COCOANUT CO.
Packages—b&c, 10¢, 20¢, and 40c
packages, packed In 15-1b. and
30-1b. cnses. Per 1b.

1-1b. pkgs. White Moss. .. 0 28

PER YEAR

14-1b. pkgs. White Moss .. 0 27
%-1b. pkgs. White Moss .. 0 28
1 and %-lb. pkgs., assort-

8 aaves seve vave- e B N
14 and %-1b. pkgs., asstd. 0 27%
%-1b. pkgs., astd., in 65-1b.

RO 5 e sawe I
14-1b. pkgs., astd., in 5-1b.

DORED. osvis snvere anser 029
1%-1b. pkgs., astd., 5, 10, 15-

FOL ORI i exinsenres 0 30

Bulk—

In 15-1b. tins, 20-1b. pails and
10, 25 and 50-1b. boxes.

Palls Tins Bbls.
White Moss, fine

stelp iiv o 63D 828 MY
Best shredded . 018 .... 016
Ribbon  <.:... T ... &8
Macaroon .... 017 .... 015
Desiceated 016 014

CONDENSED AND EVAPOR-
ATED MILK,
BORDEN MILK CO., LTD.

East of Fort Willlam, Ont.

Preserved— Per Case
Eagle Brand, ea. 4 doz.... $6 00
Reindeer Brand, ea. 4 doz. 5 75
Silver Cow Brand, ea. 4 dz 5 40
Gold Seal Brand, ea. 4 doz 5 26
Mayflower Brand, ea. 4 doz 5 25
Purity Brand, ea. 4 doz... 5 256
Challenge Brand, ea. 4 doz 4 50
Clover Brand, ea. 4 doz... 4 50

Evaporated (Unsweetened)—
St. Charles Brand, small,

CTRE M SRR RS 2 00
Peerless Brand, small, ea.

I [ e A L0l 200
St. Charles Bmml}'i":uu s

oA 4 GOl TNk 3 00
Peeriess Brand, Family) 5

8. 4 POk Lasvinvs i es %\ S
Jersey Brand, Family, ea.

& QOB . viveanatananeraves 3 90
St. Charles Brand, tall, ea

& B i cisscasnasees e 410
Peerless Brand, tall, ea.

& BOK  cvvicriv v vane 4 50
Jersey Brand, tall, ea. 4

GO, o cviten v hRg Rt 4 50
St. Charles Brand, Hotel,

6. T O i aiaeahees 426
Peerless Brand, Hotel, ea.

p T SRR RS S 425
Jersey Brand, Hotel, ea.

TR i isvecain 425
St. Charles Brand, gallons,

ench. 3 dos. ...ocovcvees 47
“Relndeer” Coffee & Milk,

0§ QOB iiieisivess ...5 00
“Regal” Coffee and Milk,

o8- F QO Civiveninesnis 4 50
“Reindeer” Cocoa & Milk,

en. 8 Aok iiovisscinesin 4 80

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.

Per Case.
Canada First Baby Eva-
povated MR .... cccovane 200
Canada First Family Hva-
porated Milk .... ........ 390
Canada First Medium (20
0z.) Evaporated Milk.... 4 b0

Canada First Hotel Eva-

porated Milk .... ....... 425
Canada First Gals Evapor-

ated Milk, Manufactur-

er's Special ...... ....... 47
Canada First Condensed

(sweetened) .... ..... o O3

Rose Bud Condensed Milk 5 15
Beaver Condensed Milk ... 4060
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THE CANADIAN GROCER

“‘SHELL” BRAND

CASTILE SOAP (*“LaCoquille”)

@®

The Standard of Purity A Pure Oi Soap

Has the largest sale This soap is especi
’ ally manutactured

by

of any Castile soap

in the Dominion.

Messrs Couret, Freres

Marscilles, France

For sale by all

wholesale houses. | For

0 Messrs. Estrine & Co

¢

Is it worth my while to have my line
represented in Sunny Alberta?

i dire

Fvery day this question is being asked by manutacturers, and the mos
We are located in the heart of a ~||||-Inll<l lield of trade, and being the oldest «
are in thorough touch with the trade. There i= vapid and unlimed developg
pay vou, Mre. Manufacturer, to let us distribute vour lines. We are distributors fo

WRITE TO-D.1)

McKelvie and Stirrett, Calgary, Alta.

BRANCH OFFICES : LETHBRIDGE and EDMONTON, ALTA.

AR
AR
N




COFFEES.
EBY-BLAIN, LIMITED.
Standard Coffees.

Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ...... 0 34
Club House ...... ...... 0 38
e NBCERE .- i Lneiisevieens 0 32
% Royal Java and Mocha. 0 82
2 Empress ...... . 0 30
1 S S S IR 029
! Ambresta .... .... 00 028
PASRASEION - icove wrasnvsis 0 26%
Famey Bourbon .... .... 026

Crushed Java and Mocha 0 19
Package Coffee.

R T P

Gold Medal, 2-1b. tins.
whole or ground ...... 0 31
Gold Medal, 1-1b. tins, do 0 32

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.

i Gold Medal, %-1b. tins do 0 33
‘i Anchor Brand, 2-1b. tins,
! % German Dandelion, 1-1b.
; B’ ting, ground .... ... 026
, ‘ German Dandelion, %-1b.
i ¥ tins, ground ..... ives 988
i . B English Breakfast, 1-1b.
,l “ tioe, groun@ ... .... 019
i % ] Grand Prix, 1 and 2-1b.
‘f ' tins, ground .... ...... 0 30
ﬁ“ : Demi-Tasse, 1 and 2-lb.
i & 3 tins, ground .... ...... 0 30
i i’ : Flower Pot, 1-lb. pots,
! R T e -« 028
‘ j s, B0 031

& 1-1b. decorated tins, 1b.... 035
Mo-Ja, %-1b. tins, 1b. 0 32
Mo-Ja, 1-l1b. tins, lb..... 0 30
Mo-Ja, 2-1b. tins, Ib..... 0 30

Presentation (with tumblers) 27¢
per 1b.

MINTO BROS
MELAGAMA BLEND,

Ground or bean— W.S.P. R.P.
Eoamd B oo 025 030
Toand M v 032 040
Yana W iiocaevii 037 050

Packed in 30’8 and 50-1b. case.
Terms—Net m days prepaid.

BRANSON’S SHEREEF COF-
FEE.

AGENT: F. COWARD.

402 Spadina Avenue, Toronto.

Small size ..... $1.50 per doz., net

Large size ..... $3.00 per doz., net

In 3 dozen free cases. Freight

pald on 14 gross order.

CEREALS,
Grape Nuts—No. 22,
$4.50.

Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No
1, $2.70.

CONFECTIONS.
PEANUT BUTTER.
Ontario Prices

$3; No. 23,

MacLaren’s Imperial— Per doz.
Sall 2 dos. .. avivshans 0 9
Medium, 2 doz. .... . 180
Large, 1 dos. ........000. 27
Tumblers, 2 dos. .... ... 180
Pails, 24 1bs,, per 1b..... 015

CHEESE.
MACLAREN'S IMPERIAL.
Ontario prices per doz.

Individual (each 2 doz.) .. 100
Small (each 2 doz.) ...... 24
Medium (each 1 doz.) 4 b0

THE CANADIAN GROCER

Large (each % dos.) ...... 825
MacLaren's Roquefort—
Small (each 2 doz.) 140
Large (each 1 doz.) .... 2 40
MacLaren's Canada Cream—
Small (each 1 doz.) .... 090
Medium (each 2 dos.) .... 135
Large (each 1 doz.) ...... 2 40
FLAVORING EXTRACTS.
SHIRRIFF'S.
1 oz. (all flavors) dos. .... 100
2 oz. (all flavors) dos. .... 175
21% oz. (all flavors) doz. .. 2 00
4 oz. (all flavors) doz. .... 3 00
5 oz. (all flavors) doz. .... 375
8 oz. (all flavors) doz. .... 550
16 oz. (all flavors) doz. ... 7 00
32 oz. (all flavors) dos. ... 8 00
Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.

2 oz. bottle (retail at 50c) 4 60
4 oz. bottle (retail at 90c) 6 80
8 oz. bottles (retail at $1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE.
Knox Plain Gelatine (2 qt.
aine), per do8. ...oceveon 130
Knox Acidulated Gelatine
2 qt. size), per doz...... 130

CLX\RK'S PORK AND BEANS
)IN TOMATO SAUCE.

e Per doz.
No. 1, 4 doz. in case ...... 0 60
No. 2, 2 doz. in case ...... 0 95
No. 3, flats, 2 doz. in case 1 15
No. 3, talls, 2 doz. in case 1 35
No. 6, 1 doz. in case ...... 400
No. 12, % doz. in case .... 6 50
LAPORTE, MARTIN & CO,

MONTREAL AGENCIES.
These prices are F.0.B. Mont-
real. Imported Peas “Soleil”
Per case

Sur Extra Fins, % flacons,

L SR SRR 11 00
Sur Extra Fins, tins, %4

B - .o 15 50
HBxtra Fins, tins, 1% kilo,

S KRS N S 15 00

Tres Fins, % kilo, 100 tins 14 00
Fins, tins, % kilo, 100 tins 12 50
Mi-Fins, tins, % kilo, 100

tins
Moyens No. 1, tins, 34 kilo,

DA iciiseia e dunial 10 00
Moyens No. 2, tins, 1% klilo,
BRI <. oo vieas 9 50
Moyens No. 8 .......ics0es 87
Asparagus, Harlcots, ete.
MINERVA PURE OLIVE OIL.
Case—
L R 6 50
BRCRRAR oo 5 7
O e SRR (N 68 25
T e SRR R 425
Tins—
LSRR e e 23 00
- T AR QR R 20 00
TR M e 25 00
BN M .isoasasieias 26 00
B-mnh W ...iinsees . 13 50
14-gal. 488 89, .......... 17 00
R 15 50
BASSIN DE VICHY WATERS.
La Caplitale, 50 qgts. ...... 5 00
I.a Neptune, 50 qts. ...... 6 00
St. Nicholas, 50 qts. ...... 700

La Sanitas Sparkling, 50
quarts
La Sanitas Sparkling,
pints
La Sanitas
splits
Lemonade Savoureuse, 50's 7 50

100

Sparkling, 100

CASTILE BOAP.
“Le Soleil,” 72 p.c. olive oil.
Case 12 1bs. 2%-1b. bars, 1b 0 08%
Case 25 1bs, 11-1b. bars, 1b 007%
Case 50 1bs. %-1b. bars, case 3 50
Case 200 lbs. 3%-0z., case. 3 76
“La Lune,” 65 p.c. olive oil.
Case 265 1bs., 11-1b. bars, 1b. 0 07
Case 12 1bs., 2%-1b. bars, 1b. 0 08
Case 50 1bs., 8-1b. bars, case 3 25
Case 100 lbs., 3%4-oz. bars,

CHEE iiicnissssnssasninaes 180
Case 200 1bs., 3'%-oz. bars,
SR oiinuveans sk oREs .. 340

ALIMENTARY PASTES.
BLANC & FILS.

Macaroni, Vermicelli, Animals,

Small Pastes, etc.
Bos, e B 007%
Box, 25 1bs., loose ........ 007

DUFFY & CO. BRAND.

Grape Juice, 12 qts. ...... 47
Grape Juice, 24 pts. ...... 515
Grape Juice, 36 splits .... 475
Apple Juice, 12 qts. ...... 4 60
Apple Juice, 24 qts. ...... 475
Champagne de Pomme, 12q 5 00
Champagne de Pomme, 24 p 5 50
Matts Golden Russett—
Sparkling Cider, 12 qts. .. 5 00
Sparkling Cider, 24 pts. .. 550
Apple Vinegar, 12 qts. .... 2 50
CANNED HADDIES, “THIS-

TLE” BRAND.
A. P. TIPPET & CO., Agents.

Cases 4 doz. each, flats,
PEE CBEB <oivcssisiscneas 5 40

Cases 4 doz. each, ovals,
POL B s vasnananciines 5 40

INFANTS' FOOD.
Robinson’s patent barley, %-1b.

tins, $1.25; 1-1b. tins, $2.25; Rob-

inson’s patent groats, 14-1b. tins,

$1.25; 1-1b. tins, $2.25.

BOAR’S HEAD LARD

COMPOUND.

N. K. FAIRBANK (CO., LTD.

TIORCER . iilc.issmnnnace

60 1b. tubs

20 1b. wood pails .

2000, IB® .. 0 09%
Cases, 3 1bs,, 20 to case. 0 103
Cases, 5 1bs., 12 to case.. 0 10%
Cases, 10 1bs., 6 to case. 0 10%

F.0.B. Montreal.
GUNN'S “EASIFIRST” SHORT-

ENING.

TISPERR . s ieviiivasis 0 09%
TUME s N e e 0 0%
20-1h. PRIl . iieinsase s 010
20-I0. Has - i vasvnniane 0 09%
10900 MW i inniees 0 10%
G- e L s et 0 10%
310, Ui ieinveasn 0 10%
-1 CRRLORE . iisiveasss on

MARMALADE,

SHIRRIFF BRAND.

“SHREDDED.”
1 1b. glass (2 dz case).$1.90 $1.80
2 1b. glass (1 dz case). 3.20 3.00
4 1b. tin (1 dz case)... 550 5.35
7 1b. tin (% dz case).. 8.60 8.35

“IMPERIAL SCOTCH.”
1b. glass (2 dz case).$1.60 $1.55
. glass (1 dz case). 2.80 2.70
1b. tin (1 dz case)... 480 4.65
Ib. tin (% dz case).. 776 7.50

MUSTARD.

e
—
=2

COLMAN'S OR KEEN'S.
Per doz. tins

F.
F.
Durham, 4-1b. jar ......... 0T
Durham, 1-1b. jar ......... "2

MACLAREN'S IMPERIAL PRE-
PARED MUSTARD.
Ontario Prices.

Small case 4 doz., per dos. 0 45
Medium, cases 2 doz., doz. 0 90
T.arge. cases 1 doz., dos... 1356
VERMICELLI AND MACARONI

D. SPINELLI C'Y,, MONTRBRAL
Fine.
4-1b. box “Special,” per box 0 22
8-1b. box “Special,” box... © 44
5-1b. box “Standard,” box. 0 27%
10-1b. box “Standard,” box 0 56
60-1b. cases or 75-1b. bbls,,
POF ID. cccceccvcccscacoos
25-1b. cases, 1-1b.
(Vermicelll), per 1b. ....
Globe Brand.

box “Standard,” box 0 30
10-1b. box “Standard,” box 0 68
25-1b. cases (loose), per 1b. 0 08
25-1b. cases, 1-1b. pkgs., 1b. 0063

JELLY POWDERS,

JELL-O.
Assorted case, contains 2

6-1b.

S0B. ...ivesnisscurshensas 180
Straight.

Lemon contains 2 dosz..... 188
Orange contains 2 dos..... 180
Raspberry contains 2 doz. 1 80
Strawberry contains 2 dos. 1 80
Chocolate contains 2 dos... 1 80
Cherry contains 2 dos..... 180
Peach contains 2 doz...... 18
Weight 8 1bs. to case. Freight

rate, 2nd class.
JELL-O ICE CREAM POWDHR

Assorted case, contains 2
T e e L I R 200
Straight.
Chocolate contains 2 doz... 2 50
vanilla contains 2 doz..... 2060

Strawberry contains 2 doz. 2 50

Lemon contains 2 doz..... 2 50
Unflavored contains 2 dos.. 2 50
Weight 11 1bs. to case. Freight

rate, 2nd class.

IMPERIAL DESSERT JBLLY.
Ontario Prices.
Assorted flavors, $10.75 per gross.
Imperial Sterilized Gelatine.
Cartons, 1 doz., 90c per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPETT & CO., AGENTS.

Criole soap, per gross ....$10 20
Floriola soap, per gross... 12 00
Straw hat polish, per gr... 18 20

SNAP HAND CLEANER.

3 dozen to hox ......c00vee 3 60
8 dozen to BOX ......cvvnnn 72
30 days.

RICHARDS PURE SOAP.
5-case lots (dellvered), $4.15 each
with 20 bars of Quick Naptha as
a free premium,

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases
Five cases or more
SAPHO MFG. CO,, LTD., MONT-
REAL “SAPHO” INSECTICIDE.

1-16 gall., do8. .....ccc00nn $20
%-gall, dos. ........co0000e 6 00
15-gall,, dos. .......o00000e 10 00
1 gall,, dos. .....cco000nnne 19 20

1-16 gall. gross lot
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ALL grocers should
carry a Full Stock of
Royal Baking Powder.
It always gives the
greatest satisfaction
to customers, and in
the end yields the

larger profit to the
Absolutely Pure grocer.

The only baking powder
made with Royal Grape

Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

Western Canada Trade Will
Make Money For You

United States, I‘;llll'lulnl‘ md Eastern Canada
manufacturers have foand it particulariy pro
fitable to have their accounts i Western Canada
handled by a reliable fivm ou the ground.

Don't overilook this market

YUH call «ll» H "l: \t'“lh_‘ business i Westel
Canada 1if vou have orgamzed vepresentation
The |n~n|»|«' in this centre of il('Ii\'iI_\' are liberal |lll.\r|~ and |nlnlil payers, aid oul

connection with this trade makes us the proper representatives for you

We have warchouses in five great distributing centres, and our representatives ar
in eonstant touch with the trade at all times.

We will be pleased to handle your aceount.

NICHOLSON & BAIN, ™= cxain ™=
| and Brokers

HEAD OFFICE: - -  WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY
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“SOCLEAN.”
THE DUSTLESS SWEEPING
COMPOUND.
25¢ Pail, 2 doz. in case (4%
1bs.) enlarged size ...... $4 50
40¢ Pail, formerly 50c¢, 2 doz.
in case (B Ih8) ....cou0.- 7 20
75¢ I’ail, formerly $1.00, 1
doz. in case (17 1bs.)..... 6 75
“ANTI-DUST” SWEEPING
POWDER.
Size No. 1, 3 doz. crates,
PEP GO i in s s saeasiesie $150
No. 2, 1 and 2 doz. crates,

DO BOZ. 1o resn i vekess 3 00
STARCH.
EDWARDSBURG STARCH CO.
Boxes Cents

Laundry Starches—
40 1bs. Canada Laundry.. .05%
40 1bs., Canada white gloss,

1 1b. PEES. .ccoiecveess .06
48 1bs., No. 1 white or blue,

A D CRtONE i e ss 061%
45 1bs., No. 1 white or blue,

S Ib-cearteng | i....0i. 063

100 1bs., kegs, No. 1 white .06
200 1bs., bbls., No. 1 white .06
30 lbs.. Edwardsburg silver

gloss, 1 1h. chromo pkgs. .07%
48 1bs., silver gloss, in 6-1b.

ti CODISEETS ... oiaiinens .08
36 1bs.. silver gloss 6-1b.

draw lid boxes ......... .08
100 1bs., kegs, silver gloss,

large crystals ........... 01
28 1bs. Benson’s satin, 1-1b.

cartons, chromo label ... .07%

40 1bs. Benson’s Enamel
(cold water), per case .. 3 00
20 1bs. Benson’ Enamel
(cold water), per case .. 150
Celluloid—boxes containing
45 cartons, per case ..... 3 60
Culinary Starch.
40 1bs. W. T. Benson &

Co’s prepared corn ..... 07%
40 Ibs, Canada pure corn
StArel . . (ool . 05Y

(20-1b. boxes ¥c higher.)
BRANTFORD STARCH.
Ontario and Quebec.

Laundry Starches—
Canada Laundry—
3oxes about 40 1bs.... .06%
Acme Gloss Starch-
1-1b. cartons, boxes of 40
BBB: st U s e s 0614
Firgt Quality White Laundry

3-1b. canisters, cs of 48 1bs. 07%
BRETEeIn: 200 . .i-.aie. 0614
Regs, 100°Ib8. o .covvceosn 0614

Lily White Gloss—
1-1h. fancy eartons, cases

30 1bs. 2 g 07%
6-1b. toy trunks, lock and

key. 8 in cuse .......... 08%
6-14H toy drums, with

drumsticks, 2 in case... .08
Kegs, extra large crystals,

100 1bs e 07%

Canadian Electrie Starch—
Boxes containing 40 fancy
pkgs., per case ......... 3 00
Celluloid Starch
Boxes containing 45 car-
tons. per CABe .....ceveee 37
Culinary Stare
Challenge Prepared Corn—
1-1b. pkts., boxes of 40 1bs. .06
Brantford Prepared Corn—
1-1b. pkts., boxes of 40 1hs. .07%
“Crystal Malze” Corn Starch—
1-1b. pkts, hoxes 40 lbs... .07%
(20-1H. hoxes Y%ec higher than
40's.)

THE

OCEAN MILLS, MONTREAL,
Chinese starch, 48, 1 1b., per
case, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $675;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange
48 8-0z., $4; Ocean borax, 48 8-
0z., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-0z., $7.20;
(Ocean corn starch, 48 1-1b., $3.60
SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetable, Mutton Broth. Mulli-
gatawny, Chicken Ox Tall, Pen,
Scotch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON’'S SOUPS
Quart packets, 9 varieties,

[ R R e R e 0w
Clear soups in stone jars,
5 varieties, doz. ....... 140

SODA—-COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per hox, $3.00.

Case of %-1b., containing 120
packages, per hox, $3.00.

Case of 1-1h. and 1%-1b., contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of 5¢
packages, containing 96 pack-
ages, per bhox, $3.00.

SYRUP,

EDWARDSBURG STARCH CO.

CROWN BRAND CORN SYRUP.

2-1h. tins, 2 doz. in cas 2 40
H5-1b. tins, 1 doz. in cas 2D

10-1b. tins, 3% doz. in case. 2 65
2

20-1b. tins, 14 doz. in case. 60
Barrels, T00 1bs. ........: 3%
Half barrels, 350 ......... 3%
Quarter barrels, 175 ...... 3%
R SRR o 17
Pails, 25 1bs. each ........ 17
LILY WHITE CORN SYRUP.
2-1b. tins, 2 doz. in case.. 275
5-1b. tins, 1 doz. in ecase... 3 10
10-1h. tins, 14 doz. in case. 3 00
20-1b. tins, 14 doz. in case. 2 95

(5, 10 and 20-1b. tins have wire
bandles.)
BEAVER BRAND MAPLE
SYRUP,

2.1b. ting, 2 doz. In case.... 3 50
5-1b. tins, 1 doz. in case.... 4 00
10-1h. tins, % doz. in case.. 3 95
20-1h. tins, Y% doz. in case.. 3 90

(5, 10 and 20-1b. tins have wire

handles.)

Terms: 30 days net. No discount

for prepayment.

Freight prepaid on bH-case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie inclusive.

To points bheyond North Bay
we prepay freight to North Bay
only. MOLASSES,

THE DOMINION MOLASSES
COMPANY, LTD.
Gingerbread Brand.

2s., Tins, 2 doz. to case.

Quebec, per cuse ......... $185
Ontario, per case ......... 190
Manitoba, per case ....... 2 30

Saskatchewan, per case ... 2 60
Alberta, per case ......... 2170
British Columbia, per case 2 40

CANADIAN GROCER

DOMOLCO BRAND.

28, Tins, 2 doz. to case,
Quebec & Ontario, per case 2 60

Manitoba, per case ....... 300
Saskatchewan, per case ... 3 20
Alberta, per case ......... 3 30
British Columbia, per case. 3 10
SAUCES.
PATERSON’'S WORCESTER
SAUCE.
14 -pint bottles 3 and 6 doz.
cases, dos. ....iccia000nee $0 90
Pint bottles, 3 doz. cases,
QOB s ves cisiocienasesh 17
H P
H. P. Sauce— Per doz.
Cases of 3 dozen ........ $1 90

H. P. Pickles—
Cases of 2 doz. pints ... 3 35
Cases of 3 doz. %-pints. 2 25
HOLBROOK’S IMPORTED

PUNCH SAUCE. Per doz.

Large, packed in 3-doz.

CREB  oivensin sy sanimces $2 25
Medium, packed in 3-doz.

CESE i ciinesssnsnvessive 140

HOLBROOK’'S IMP. WORCES-
TERSHIRE SAUCE. Per doz.
Rep. % pints, packed in 6-

dos. CRBE [ iiisererses $225
Imp. %-pints, packed in 4-

dos. CAB8 . iiininnsnoivs 315
Rep. qts., packed in 2-doz.

CABE - D iivaiseiiomanssevass 6 50

STOVE POLISH.
JAMES DOME BLACK LEAD.
G SING, SYORE . v ives s $2 40
20 o ANl ii R 2 50

NUGGET POLISHES. Doz
Polish, Black and Tan ... 085
Metal Outfits, Black and

TR sssdiaiassapibias sves 365
Card Outfits, Black and
7 | TR S S R 325
Creams and White Cleaner 1 10
TOBACCO.

IMPERTAL TOBACCO COM-
PANY OF CANADA
Chewing-—Black Watch, 6s... 44

Black Wateh, 138 ......... 45
Bobs, 6s and 128 .......... 46
Bally, BB o isciicccios 44
Currency, 6%s8 and 12s..... 46
Sthg. 52850 I iesvnsaens 38
d Pox, T - liciaciioninn 44
Pay Roll Bars, T%s8s ....... 56
Py Bolh o0 i viscconnnn 56
War Horge- @8 ciocivovie.. 42
Plug Smoking—Shamrock, 0s,
PIOE OF-RRl . . 54
Rosebud Bars, 68 ......... 54
Empire, 6s and 128 ........ 44
b M | PERSPE SS bo
Starlight: T cevrssassccres 50
Cut Smoking — Great West
Pouches, 88 ... icoivvvvess 59
Regal Cube Cut, 98 ........ 70
TEAS.

THE “SALADA” TEA CO.
East of Winnipeg.
Wholesale R't’]

Brown Label, 1's and %4's .25 .30
Green Label, I's and %’s .27 .35
Blue Label, 1's, %'s, %'s

aRd M i ey 30 40
Red Label, I's and %'s.. .36 .50
Gold Label, %'8 ........ 44 60
Red-Gold Label, %'s .... .56 .80

LUDELLA CEYLON TEA.
Orange Label, %'s ...... 24 30

Brown Label, %'s and 1's .28 4o
Brown Label, %4's ....... 30 40
Green Label, %4's and 1's. .35 .50
Red Label, %'s .......... 40 60

MELAGAMA TEA.
MINTO BROS.

45 Front St. East.
We pack in 60 and 100-1b. cases.

All delivered prices.
Wholesale R't’]
Brown Label, 1-1b. or %. 25 .30
Red Label, 1-1b. or %.... . 27 35
Green Label, 1's, %4 or % .30 .40
Blue Label, 1's, % or %. .35 .50
Yellow Label, 1's, 14 or 4 .40 .60
Purple Label, 3 only ... 55 .80
Gold Label, 34 only ..... .70 1.00

“KOLONA"” TEA.
Ceylon Tea. in 1 and ¥3-1b.
lead packages—black or mixed.

Orange Label, 1's ....... . 23 .30
Black Label, 1-1b, retail at

e AR SR S e 20
Black Label, %-1b., retall at

A R A P e 21
Blue Labél. retail at 30c .... .24
Green Ifabel, retail at 40c... .30
Red Lapel, retail at 50c .... .38
Brown \Label, retail at 60c.. .42

Gold LaMel, retail at 80c.... .55
JAMS W} JELLIES,
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant, cher-
ry, gooseherry, blueberry, apri-
cot, huckleberry, 12-0z. glass
jars, 2 doz. in case, $1 per doz.;
No. 2 tin, 2 doz. in case, $1.90
per doz.; No. 5 tin palls, 9 palls
in crate, 37%e per pail; No. 7 tin
pails, 6 palls in erate, 5214¢ per
pail; No. 7 wood pails, 6 palls
in crate, 52%ec per pail; 30-1b.
wood pails, T%ec per 1b. Packed
in assorted cases or crates |If
desired.

Compound Jellles — Raspberry,
strawberry, black currant, red
currant, pineapple, 9-0z. glass
tumblers, 2 doz. In case, 956¢ per
doz.; 12-0z. glass jars, 2 dez. In
case. $1.00 per doz.; No. 2 tin,
2 doz. In case, $1.90 per dos.; No.
b tin pails, 9 pails In crate, 3Ti{e
per pail; No. T wood palls, €
pails In erate, 52%e per pall;
30-1h. wood palls, 7T%c per 1b.
Packed In assorted cases or
crates If desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12-
oz. glass jars, 2 doz. in case,
$1.10 per doz.; 16-0z. glass jars,
2 doz. in case, $1.50 per dos.;
pint sealers, 1 doz. in case, $2.26
per doz.; No. 2 tins, 2 doz. In
case, $2 per doz.; No. 4 tins, 2
doz. In case, 35¢ per tin; No. b
ting, 9 in crate, 42%e¢ per tin;
No. 7 tins, 12 In case, 5T%c per
tin; No. 7 wood palls, 6 in crate,
H7l4¢ per pail; 30-1b. wood palls,
8¢ per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1

doz In handsome counter
carton, per dozen .......

List Price.
“Shirriff’s” (all flavors), per
BO8. «ssissviasanyangness 9%
Discounts on application.
YEAST.
White Swan Yeast Cakes,
per case, 3 doz. 5¢ pack-
AP covcooe eSS s R 115
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~  COFFEE

Most people like a cup of Coffee with their
morning meal and when itis good they probably |,
take a second cup. Now, then, are you getting

your share of this business? If not then get
started. Cotfee 1s one of the permanent money-
makers of the grocery business.

“Monarch” brand will help you build up a coffee
business worth while. The delicious flavor and

the persistent uniformity of quality have made 1t

the star boarder wherever it has been distributed.

Packed in 10 and 25 Ib. tins, whole or ground, 32c. per. Ib.

MOLASSES

Right now there 1s a lot of Molasses being sold.
Supply your customers with an extra tine baker.

Monarch Brand, 2 Ib. tin, cases 2 doz. at |95c. doz.
- 3 Ib. tin, cases 2 doz. at $1.30 doz.

Vlctor Brand, barrels - . - at 24c. gal.
o half barrels . at 26¢c. gal.
MINCE MEAT

The demand for Heinz Mince Meat has been so
great that the manufactures have tound 1t dithi-
cult to keep up with orders. We have just re-

ceived another shipment put up 1n
18 Ib. pails at 16c., 37 Ib. pails at 15!:c., 110 Ib. Kegs at 15c.

New Choice Seeded California Raisins 16 oz. pkg. 63,
Barbadoes Grocery Sugar, 100 lb. lined bags 4',

H. P. ECKARDT & CO.

WHOLESALE GROCERS
Cor. Front and Scott S_t_s. - TORONTO
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Every Box a Trade Bringer

Prevail upon your custom-
ers to take a box of :

White Dove Gocoanut

as a trial. Its genuinely

good quality will make 1t

exceedingly popular, and

serve you as a good trade

bringer.

The demand is great—the
rofit is good — Order

ow.
W. P. Downey
MONTREAL, QUE.

THE CANADIAN GROCER

GeorgianBay
Apples

We will be packing 10,000
barrels for fall delivery.
The quality in this district
is fine this year.

VEGETABLES

Beets, Carrots, Turnips, Etc.

Write for quotations on
car lots and smaller
quantities.

Prompt attention and first-
class service.

LEMON BROS.

Owen Sound, Ontario

Get Your Town
On The Map

If you want to have

your town or city con-
sidered a Lemon Town,
and thereby receive the
benefits always accorded
Established Trade, get
your town on the “Map”
by handling and keeping a
regular supply of St
Nicholasand Home Guard
Lemons.

J.J.McCABE

Agent
Toronto, - Canada

7288
HEALTH COCOA

Manufactured from a
blend of the finest Cocoa
Beans procurable — Pure,
soluble cocoa with all the
superfluons oil extracted,
making it extremely pal-
atable and easy to digest.
Thorne’s cocoa is stronger
than most makes and
more economical l/r“v.
tin will make 32 cups.
The [)l'im' of  Thorne’s
Health Cocoa 1s rum]wli-
tive and it allowdyf a good
yrofit being made by you.

{ We a 1 s 0 manufacture
cheaper qualities, guaran
teed pure, to suit your
trade.
Send  for sample and
prices to

HENRY THORNE & CO.,Ltd.

The Cocoa Works
ENGLAND

LEEDS,

53 Highest Awards in Europe and America

WALTER BAKER & C0.'S

2 CHOGOLATE
£ & C0C0A

of any kind, and are

Registered
Trade-Mark

of all Pure Food Laws.

Walter Baker & Co. Limited

Established 1780

Montreal, Can. Dorchester, Mass.

Our Cocoa and Chocolate
preparations are Abso-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants

therefore in full conform-
ity to the requirements

&

When writing advertisers
kindly mention having seen

56

&

|
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the advertisement in this paper |
i &

What Do You

Earn?

Don’t think us impertinent.
We want you to put the ques-
tion to yourself, and to sup-
plement it with the further
question, ‘“*Could you earn any
moref’’

Certainly you could, if your
wasted evenings could be used
to advantage.

Why not let The MacLean

Publishing Company help you
out¥ They will appoint you

circulation solicitor in your
district for MacLean’s Maga-
zine.

When you have tried it you
may find it pays you well
. enough to give your whole
time to it. That has been the
experience of many before
you.

The MacLean Pub. Co.

143-149 University Ave.

TORONTO

S——
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THE CANADIAN GROCER

High Class ORANGES for
XMAS

A most complete assortment of California
|\'i|w ;\';I\'c‘l.\'.
Sweet Floridas,
Mexicans,
Valencias, 420s and 714s
Nuts, Raisins, Figs, Grapes,
Fancy Box Apples.

|‘:\'1'!'_\'Y|Iill'_: the best obtaimable itvl' the
holiday trade.  Largest assortment. DBest
of serviee,

Nmas Price List out this week.

WHITE & CO., LTD.

TORONTO and HAMILTON

“The Premier Fruit House”

Lard that Satisfies

must conform to a severe test by the

housewife.  Fvery known means ol
testing alll;llll\ has been A'»'Jlul o

the Flgin Brand, and it has made 1t
self sohid with hundreds of users
that vou can have as satished cus

tomers if SYou stock 1

Put up in prints; tins, pails and tubs

The St. Thomas Packing Co.,

LIMITED

Pork Packers and Provision Merchants, Dealers in Butter,
Eggs and Cheese.

ST. THOMAS, ONT.

Wholesale Branches at Windsor and Loendon, Ount.
Let us send you ome of our Post Card Order Books.

California
Navel Oranges

Well Colored Fruit Good Eating

FancyFloridaOranges

Fine Flavor, Sweet and Juicy

Sweet Sonora Oranges

For a good cheap orange, this is the one.

Get our price on NUTS before you buy.

THE HOUSE OF QUALITY.

HUGH WALKER & SON

Established 1861
GUELPH and

NORTH BAY

THE BEST SHELVING
FOR YOUR BUSINESS

PAVI'ENI ADJUSTABLE
BRACKETS
l | <ftro

el
Write, ~l<|lil|;_' whether vour | ling
frame: and full information will be glad

The Piqua Bracket Company

SOLE MANUFACTURERS

i
il

PIQUA OHIO
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Out with

the 0ld
OIL
TANR'!

If you knew how much money the old oil tank has cost you in waste of oil, damage to goods, and loss of customers,
you’d kick it out and get a

BOWSER Self-measuring Oil Tank

What’s the sense of handling oil in a profitless way when you can make money on it! 'There are 750,000 BOWSER
TANKS in use to-day. Do you suppose that would be so if they did not do as we say? Would thousands of grocers
buy BOWSER OUTFITS if they did not pay. Wouldn’t it pay you to investigate this system? You’re paying for a
BOWSER OUTFIT now without having the benefit of its cleanliness and convenience. The BOWSER absolutely pre
vents waste, keeps your hands and your store clean, gives you at a glance the amount to charge for filling any measure,
tells you how much oil is left in the tank. Send us a postal eard for illustrated catalogue No. 222 and full par-
ticulars—free.

S. F. Bowser & Co., Inc., 66-68 Fraser Ave, T'oronto, Ont.

Patentees and manutacturers of standard, self-measuring, hand and power driven pumps, large and small tanks,
gasoline and oil storage systems.

Established 1885,

LASCELLES pE MERCADO & CO.

General Commission Merchants
KINGSTON, JAMAICA
EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Px;oduce

-

¥

Have No Hesitation

in recommending to your best customer SMITH
‘Bluenose’ Butter AND

It always opens up in excellent shape, and PROCTOR

its quality and flavor are remarkably fine.
Taste ‘Bluenose' yourself! Then you'll SOLE PACKERS

feel more enthusiastic about recom-

mending it. Halifu’ - N.S.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

r,'

58
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The QUALITY is in them

WONDERFUL SOAP
CRYSTAL SOAP CHIPS

There are no more steady-selling, cus
tomer-ereating, trade-building lines than
our produets. In efficicney, strength and
purity, their equal has not been dis
covered.

Wonderful Soap and Soap Chips arve
thorough, rapid and easy in their opera
tion. The quality is in the Soap. We put
the value there, not in preminms.

We pay freight on five-case lots

Let us send you quotations b\\

The Guelph Soap Gomm}ny
Guelph Ontario

Bigger Cheese Sales!

BROOMS
QUALITY

always cost a little more than
the other kind, BUT it pays
YOU to merit the approval of
your customer—on a line used

every day by the one who knows.

Ask us for prices —-or better

still order sample six dozen.

Walter Woods & Co.

HAMILTON - WINNIPEG

The
Perfection

Way

In
Canada

Just now your ¢hees tes should |
other season.  Your tvade will buy

il iu‘||' vour to make better prodl

\re vou observin \ il et s ) 1
vour cheese department s s probably
thought ol hikely purchasers to your stor
Note the attractive and eleanly method ol
Pertection Way The ehieese is always

raarded rom dangerous thes and 1seets |
mands attention and mvites sales

The cheese board 15 made of five-ply bireh |
all veneer, which absolutely prevents warp
'he handsome cabinet makes perfect sanital
has large class sides and top, displaying the

and entter most attractively

Well made and handsomely tinished

This 1s hot weather manner of sellin
- "
American Computing Co.
OF CANADA

Hamilton . - Ontario

L)
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DELICACIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND GLASSES.

Sold by all mun-cla;:Provlslon Dealers.

C. F. STUHR & CO.,, HAMBURG

OAKEY’S

The original and only
Genuine Preparation

for cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers cof
Emery, Black Lead Emery Glass
and Flint Cloths and Papers, etc,

-""!t,é“
e———

———

Wellington Mills, London, Englandl

Frequency of Sailings

Every eleventh day a
Pickford & Black
steamer leaves Tlalifax
for Bermuda, St. Kitts,
Antigua, Barbados,
Trinidad - and Demer-
ara; the round lrip oc-
cupying thirty days.

For further particulars
apply to
PICKFORD & BLACK, LIMITED
HALIFAX, N.S. sy

Headquarters

for
Maple Flavor

We can supply anything wanted in
Maple Flavor
We can quote BETTER PRICES
than you are NOW PAYING
Be sure and ask us to quote—it’s
to YOUR ADVANTAGE

THOMAS HENDERSON

Manufacturing Chemist
86 FULTON ST., NEW YORK

‘L H

E CANADIAN GROCER

Comfortable Children

You who have observed the use of Jell-O in your cus-

tomers’ families have doubtless discovered that it is generally
regarded as being very comfortable for the children. They
like it and it doesn’t give them indigestion and stomachache.

JELL-0

has many delightful qualities besides ease of making into

delicious desserts.

We think the housewives in your "terrtory" are be-

coming acquainted with all of them, and your fine Jell-O

trade will constantly increase.

THE GENESEE PURE FOOD CO.,

B.id rehurg, Can

The name JELL-O is on every package in big red letters. If it isn’t there, it isn't Jenr-0,

FOSTER’S
LINCOLN|

Agents: MACLURE & LANGLEY, 12 Front Street East, TORONTO

THREE DELICIOUS DISHES

HAND BRAND PEAS
TWIN-VEG s
PARSLEY-BEANS

When writing advertisers kindly mention

this paper.
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Superlative
Quality
Consistently
Maintained

Malcolm’s  preserved  milk
products are noted for then
high and unvaryvemg quality
only l'n' richest and |vu|n»!
cow’s milk bemmge used
Coarocers \lllﬂllll Lot tp Lhen
~|n('|\~ with |]h Made T
Hnes \"l\i Ctstoners |

appreciate them

Order from vour wholesaler or dire
fromm the Factory Delivered
case lots to any potnt e Ondario ol
Fast of Halifax

S George Evaporated Milk, 1 dos.

case i
Princess Conde d Mk, 1 de in case 30

Ba Conde I Milk, | de

| 8 Malcolm & Son, St. George Ont.

Gonnected

D

J. A. FLESCH & SON

1300 Medin: |h Building

178 W. Jackson Blvd Cthng

ention

SEGOID TO NONE

ustomer al thi bttt
it than on

 SOCLEAN

(The Dustless Sweeping Compound)

TORONTO

Agents for Western Canada:

BARNARD & CO.

and every [ rape.sicanse
hOl!l‘ Of g bENUINE A\JU%JHL‘J‘D“MN%
every day
there 1s
call for
the use of

SOCLEAN LIMITED

“The originators of Dustiess Sweeping”’

GILMOR & CO., WINNIPEG. Agents
for Montreal: HEDLEY M.SUCKLING
& CO. Agents for Ottawa: W. R.

— -—-EVERY DAY

ANTISERT!

HAND "L EANER
SNApP ComPANY

MONTHREAL /
sy = —

SNAP

HAND CLEANER

It removes easily all kinds ot soil
does not injure or roughen the tende

skin. Every dealer should carry SNAI

SNAP COMPANY, Limited

MONTREAL, QUE
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BISCUITS

from the Old Country

Some of the most popular Biscuits in
Britain are made by

MCVITIE & PRICE

Biscuit Manufacturers,

EDINBURGH and LONDON

The thousands of new-comers to Canada
will weleome the sight of their old favor-
ite varieties in your shop.

- LS

AGENTS:
Ontario and Quebec
W. G. PATRICK & CO., York Street, TORONTO
Manitoba and Saskatchewan
RICHARDS & BROWN, James Street, WINNIPEG
Alberta
CAMPBELL, WILSON & HORNE, Limited, CALGARY
British Columbia and Yukon
KELLY,DOUGLAS & CO., Ltd., Water St., VANCOUVER

TS R

THE CANADIAN

GROCER

Chocolate

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

& o
JOHN P. MOTT & CO.

[ MANUFACTURERS

( HALIFAX, NOVA SCOTIA

\ ®

P —————

Sardines with the real

sea flavor
“KING OSCAR”
From the moment the
sardine is taken from
the water until it is
packed in hermetically
sealed tins it goes
through its several oper
ations in the utmost
cleanliness, and so

quickly that it still re
tains its true sea flavor.

MADE g a =~
STAVANGER Being packed in the fin-

FAMOUS est quality olive oil it
retains this flavor.

“KING OSCAR’’ Sar

dines represent the most

tasty and nutritious fish

produced on the market

to-day.

Get them from whole
By Special royal permission el

CANADIAN AGENTS:

J. W. Bickle & Greening

(J. A, Henderson)

Hamilton, B Ontario

BUILT ON MERIT

The easiest running, quick-
est grinding and most attract-
ive mill for your store is

ELGIN
National Coffee Mill

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.

Prompt shipments our speci-
alty.

Ask any of the following Jobbers for our Catalogue;
WINNI:’EU(;U.] F. & J. Galt (and branches); The Codville Oo. (and
e8).

ran:

VANCOUVER—The W. H. Malkin Co., I4d.; Wm. Braid & Oo ;
Kelley, Douglas & Co., Ltd.

HAI(lL(’;I‘O —Jas.Turner& Oo.; Balfour, Smye & Co.; MoPherson,

& Co,
TORONTO—Eby, Blain, Ltd. ; R. B. Hayhoe & Co.
LONDON—Gorman, Eckert & Co.
ST. JOHN, N.B.—G. E. Barbour Co., Dearborn & Oe.
REGIN bf_s%—c.mpbau. ileon & Bmith
e Oanadia banks Co. (and branches).
EDMONTON, ALTA.—The nA l:cDmuldoO:n i

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL.. US.A.
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THE CANADIAN GROCER

Some Things We
Do:---

We constantly try to improve our
BROOMS.

We use no dye on our Corn.

We bleach and toughen it instead.

We polish and finish our handles.

We grade our corn into three sizes of
PARLOR-BROOMS, and three sizes of
ORDINARY BROOMS.

Every broom is made up to a standard,
and is stapled inside and out to prevent
loosening. We guarantee every BROOM
we make.

Delivered in lots of six dozen anywhere
in Canada.

ASK YOUR WHOLESALER.

The Parker Broom Co.

692 Wellington Street, OTTAWA, CANADA

7

BRUNSWICK BRAND
FINNAN HADDIES

Only the most carefully selected and
sweetest fish eaught in the famous
Passamaquoddy Bay are used in the
packing of the Brunswick Brand sea
foods.

The high quality of our goods has
[ ~given us a large trade, which, by the
exercise of conscientious business
methods, is constantly inereasing.
When you handle Counnors Bros’.
Brands you sell goods that are trade
winners. .

Our plant is operated under the most
ideal conditions, and our goods come
perfeet to the consumer.

CONNORS BROS., Limited

Black's Harbor, N.B.

AGENTS Grant, Oxley & Co, Halifax, NS b
Lovitt, Yarmouth, N.S Buchanan & Ahern, Quein
P.Q.; Leonard Bros.,, Moutreal, I"Q A. W. Huband
Mtawa, Ont.; A, E. Richards & Co Hamilton, Ont
I. Harley Brown, Loudon, Out.; ( le Carteret, King
ston, Out.; James Haywood, Toronto, Ont.; Chas. un
can, Winnipeg, Man.; Shalleross, Macaulay Co, Calgary
Alta.; Johnston & Yockuey, Edmonton, Alta : Shalleross
Macaulay Co., Vancouver and Victoria, BA
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THE CANADIAN GROCER

Rowat’s

Superior

Pickles

Years of (‘XIM‘l'il‘ll(‘(‘
have combined in the
development of brands
which lu¢l;l'\ 4'11;1”1‘11;:‘
the admiration and
llllit‘lu'll the taste of
lwu]v]v l]u' \\ul‘ltl over,
('ull]i]ml with this, reli-
able busmess Hll‘!llli'll-
and prompt deliveries
have served to -satisfv

our customers who gir-

dle the g]uln.
ROWAT & CO.

Glasgow - Scotland

PREPARLD BY

ROWAT & Co

& UVERPOOL

CANADIAN DISTRIBUTORS:
Snowdon & Ebbitt, 325 Coristine Building, Montreal,
Quebec, Ontario, Manitoba, and the Northwest; F. K.
Warren, Halifax, N.8S.; J. A. Tilton, St. John, N.B.; C
E. Jarvis & Co., Vancouver, B.C.

Can’t
Be
Equalled

The zest of ““Sterling”’ Brand Relishes is
something that cannot be equalled—ecus-
tomers of hundreds of dealers all over
Canada are well aware of this faect, and
those dealers who handle the ‘‘Sterling”’
lines are getting their patronage. The
dealer who is content to sell ‘‘just as
good”’ substitutes will be the loser in the
business race. Are you a leader with
“Sterling”’ Brand goods?

The T. A. Lytle Co., Limited

STERLING ROAD -4 TORONTO, CAN.

Eureka Sic

Refrigerator

THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig;
erators combined in
Canada.

Made all sizes and
prices for every pur-
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. ** ToRkoNTG:

Montreal Representative

JAMES RUTLEDGE -

Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg

Agents at Fort William, Hamilton. Calgary, Moose Jaw, Saskatoon

Think It Over!

Isn’t it worth while to handle a line that the
women want? Such a line is

Black Knight Stove Polish

which produces a lasting jet black polish in the
minimum of time and with the minimum of
‘elbow grease.’

Moreover, there’s a ‘worth while’ margin of profit
for you in selling ‘Black Knight.’

F. F. DALLEY CO., Limited
Buffalo, U.S¥y

Hamilton, Canada
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THE CANADIAN GROCER

ANTHDUST

Sweeping Powder

Will soon be common words in every
household in Canada as the goods bearing
this name are becoming more than popu-
lar. They are just what the housewife
wants, price, reasonable and quality there
all the time.

~ANTI - DUST — The most successful

s sweeping compound on the market to-
day. Disinfects, deodorizes, and makes
microbes impossible.
Anti-Dust is needed everywhere. Are you
going to profit by helping us distribute
this modern necessity ?

SAPHO MFG. CO., LIMITED, MONTREAL

MacLaren Imperial Cheese Co., Ltd., Toronto, Ont., Dis-
tributors for Ontario.

Lauro Chemical & Perfumery Co., City of Ottawa, Ont.

Fenwick, Hendry & Co., Kingston Ont.

Albert Dunn, 67 St. Peter St., for Quebec City.

Master Mason
King George’s Navy

Two :le hrands of tobacco which vou should
gee about l|1i~ year. Tln-\ are uwul <-l|<"1_;§1 Lo
}»l‘lulllu' ulur!/.\‘ ‘llnl ltlwf".l xi-tl' t'lh»ll‘__‘}x to m l]\t'
the dollars come.

Maple Sugar Chewing Tobacco

is another of our lines which has become most
pul-nl.u: You should not have the slightest
hesitation about stocking tobacco when vou

have lines like ours which are ) t o ple

DROP A LINI

The Rock City Tobacco Co.

Quebec Winnipeg

Tuckett’s

Orinoco
Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

Tuckett’s Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA

TUCKETT LIMITED

Hamilton,

Ontario
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GLASSIFIEDADVERTISING

Advertisements under this heading, Zc. per
word for first insertion, lc. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as $1,000) are allowed as one. word.

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

FOR SALE

FOR SALE—AN OLD ESTABLISHED GRO-
cery business in a flourishing ¢ity in the
Maritime Provinces, doing a business of thirty
thousand dollars a year, and showing a net
profit of twenty-five hundred to three thou-
sand dollars. Present owner forced to sell
owing to poor health, Apply care of Box
455, Canadian Grocer, Toronto.

{&Rl)"l‘!l(Y BUSINESS FOR SALE IN GROW-
ing city in New Ontario. Last year's turn-
over $35,000. Stock and fixtures about $5,000.
Good chance for the right man. Apply to
Box No. 457, Canadian Grocer, Toronto.

MISCELLANEQOUS

725,000 LIVE MERCHANTS USE NATIONAL
cash registers. We couldn’t sell them unless
they saved people money. The National will
iuuyd your money, too. Write us for proof.

ational Cash Register Co., 285 Youge St.,
Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your
requirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
'IlfimltudA Office and factory, 29 Alice Street,
oronto.

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314, Stair Building, Toronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
oual printing cost. American Multigraph
Sales Co., Limited, 120 Bay St., Toronto.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varleties. Dominion
Register Co., Ltd., Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only 570. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from our near-
est office. Egry Register Co., Dayton, Ohlo;
123 Bay St., Toronto; 258% Portage Ave.,
Winnipeg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

SITUATION VACANT

WANTED—-WHOLESALE GROCERY TRA-
velling salesmen. None but experienced men
having good connection need apply. Give
particulars, age, single or married, length of
experience, territory covered, salary required,
ete., to Box 458, Canadian Grocer Toronto.

MISCELLANEOUS

MOORE’'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
goed. Price $250 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
(‘auad;‘

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada’s larg-
est buildings—gives better resulta at lower
cost. “A strong statement” you will say.
Write us and let us prove our claims. That’s
fair. Leach Concrete Co., Limited, 100 King
St. West, Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. W. J. Gage &
('o., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25c¢ assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE CANADIAN GROCER

THE QUICK TICKET PRESS ENABLES
you to produce your price tickets in any style
or color you need them, perfectly printed,
saving you from 50 to 500%. Prices $3, $6,
$10. Lists free. Adams’ Patents, Bolton Road,
Eastbourne, England.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

WAREHOUSE AND FACTORY HEATING

systems. Taylor-Forbes Company, Limited.

Supplied by the trade throughout Canat(f‘]a.
(

COPELAND - CHATTERSON SYSTEMS -
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

\

Your business, for a long time to come,

looks good to us.

There’ll be a lot of money coming to you
if you buy Anchor Brand

Flour.

Good Luck follows close in its

wake.

Lighten your

cares and make your

fortune.

Manfd. by
Leitch Brothers Flour Mills
Oak Lake, Manitoba.
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THE CANADIAN GROCER

Duyers

COMPLETE YOUR
TOBACCO DEPT.

by stocking and selling
PURE CANADIAN LEAF
Attractive prices. We have a good assort-
ment of pipes
J. A. FOREST

180 Amherst St - - Montreal.

TURKISH DELIGHT!

“Sultana” Brand.
The real stuff. Absolutely delicious. Big
profit and steady demand when iuntroduc-
ed Packed attractively. Agents write:
ORIENTAL PRODUCE (CO.,, MONTREAL
Outario Agents:
MacLaren Imp. Cheese Co., Ltd,, Toronto.

Let Us Make Your Store Fixtures
We have fitted up some of the most elab
orately finished stores in Canad Why
not yours? Our qu
ind all orders are
No disappointy
S M

S ure tractive

ents Write
ENNIER & FILS
Pie IX Ave.,, Maisonneuve, 1"Q

tn Wl eed

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT
That's Our Policy.
PAPER BAGS—WRAPPING PAPER.
How is your stock? Don't forget to
give us a call when you begin to get

short.
COUVRETTE & SAURIOL

Wholesale Grocers Montreal.

OLYMPIA AND
BEN BEY CIGARS

are good smokers and sellers
Ed. Youngheart & Co., Limited.
Montreal, P. Q.

Favorite Stove Polish, polishes, shines, and
leaves a lasting polish. What the house-
wife wants.
“Coon” Shoe Polish is another of our
specialties
Uncle Sam Dressing is always found OK
hL your customers.
We guarantee the goods.
UNCLE SAM DRESSING (€O,
Lanoraie, P.Q.

PICKLES & CATSUP

Reputable high-class goods at reasonable
prices. You can have the same if you stock
our lines. Write for particulars.

H. BOURQUE & SON
MONTREAL.

\ ENGLISH STILTON CHEESE
1 FINEST QUALITY

Two first PRIZES and Silver Medal at
'li London Dairy Show, 1912, Write
O A. C. CHAPMAN
N Purveyor to H. R H The Duke of Connaught, K. (
S 93 Durocher S Moutreal

Biscuits and Confectionery

Big range from which to hoose your
Christmas stock Ouly the highest grade
goods made Prompt attention given all
orders

See Our Travelers
THE AETNA BISCUIT (€O, LTD, MON-
TREAL

McDOUGALL’S
| CLAY PIPES |—

Tue Best Ix TaEe WorLD

D. McDougall & Co., Ltd., §isiom

We are direct importers of Pure Olive Oil,
Olives, Figs, Turkish Delight and All
Oriental Products.

C. Roumbanis & Son, Limited
Head Office : Toronto

BAKE OVENS
Baking Decks eof Scetch
Fire Brick, Sectioaal Steel
Ovens that can be placed
anywhere.
Bread Racks, Preef Boxes,
Pans and every necessily
for the Bake Bhop

Write for General Catalog

The SRANTFORD OVEN AND RACK CO., LTD., Brantford Canada

BLACK

DIAMOND

VENS

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is the

Irish Grocer, Drug, Provisiun

and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland

SUCHARD’S COCOA

You want Quality Cocoa all the time, Mr.
Grocer. It will not pay you to sell a tin
on which you cannot rely. We can prove
beyond a doubt the high quality of
Suchard's. Remember:

Suchard’s. Suchard’s. Suchard’s.
FRANK L. BENEDICT & (CO., Montreal
Agents,

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

COMTE’'S COFFEES

Satisfy every user. Let's tell you why.
Address

146 St. Urban St. - Montreal

FRUIT PULPS

Bitter Oranges and Peels

F. KESSELL & CO. 7-8, The Approach
London Bridge, London, Eng.

THE ““WANT AD.”

The “want ad.” has grown from a
little used force in business life,
into one of the great necessities of
the present day.

Business men nowadays turn to
the “want ad.” as a matter of course
for @ hundred small services.

The “want ad.” gets work for
workers and workers for work.

It gets clerks for employers and
finds employers for clerks. It brings
together buyer and seller, and en-
ables them to do business though
they may be thousands of miles
apart.

The “want ad.” is the great force
in the smal affairs and incidents of
daily life.

The

CONDENSED AD.

PAGE

WILL INTEREST YOU

ﬁ_ — g

&
When writing advertisers ’
kindly mention having seen
the advertisement in this paper
|
&

“NO-DUST”

Means no dust, no germs

A strong, pleasant d fectant sw ping

No;Dﬁ.st Mf.g. Co.

8 Market Sq., St. John, N.B

K\('l' in mind the domin
ant fact that mankind from
its first appearance on the
earth has been schooled l"\
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story briefly,
forcibly, truthfully, and ad-
dress it llll'ull:h the proper
media and you can success-
fully apply advertising as a
means to increased distri-
bution.
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.

The following firms in all parts of Canada are prepared

to act as agents for good lines. The service department of the Canadian Grocer is

at the disposal of firms wanting agents or of agents wanting agencies.

Wi iy

WESTERN PROVINCES.

WESTERN PROVINCES—Continued.

ONTARIO—Centinued.

ESCOTT & HARMER

Successors to W. H. ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS

OFFICES:-
Winnipeg,Regina, Calgary,
and Edmonton

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
tems Brokers and Manufacturers’
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
Is your oppertunity.

Saskatoon - Western Canada

G.C. WARREN
Box 1038, Regina
IMPORTER, WHOLESALE
BROEKER and MANUFACTURERS’
AGENT.

Trade Established. IS Years
Domestic & Foreign Agencies Solicted

NORMAN D. McPHIE

Merchandise Broker

27 Federal Life Bldg., Hamilton, Ont,
Established 1903

Offers for prompt shipment in
wholesale lots

White Beans
1912 | Split Peas
Evaporated Apples
Split Lentils

\

Crop

JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-
mission Biokers

WINNIPEG, MAN.

Covering Manitoba, Saskatchewan and Alberta.
We can give special attention to a few more
first class lines, Domestic and Foreigh agencies
solicited.

DISTRIBUTORS,LIMITED

P. O. Drawer 99
EDMONTON, ALBERTA.
Manufacturers’ Agents, Commission

Merchants, Warehousemen.
Track connection with all Railroads.

WATSON&TRUESDALE

Whelesale Commission Brokers and
Manufacturers’ Agents
WINNIPEG - MAN.
Domestic and Foreign Agencies
Solicited.

H. P. PENNOCK & CO,,
LTD.
Wholesale Grocery Brokers & Manufac-

turers’ ents,
WINNIPEG

We solj ccounts of large and progres-
sive acturer’s wanting live represen-
tativeys

“When in the market
for EVAPORATED APPLES,
or GREEN APPLES, by the

carload wire us.”

W. H. MILLMAN & SONS

Wholesale Grocery Brokers
Toronto, Ont.

A

H. G. SPURGEON

WINNIPEG
Wholesale Broker and Manufacturers’

Agent
Canadian, British and Foreign Agencies
Boliclted.

230 Chambers of Commerce.
P.O. Box 1812.

Eastern Manufacturers Limited

Manufacturers’ Agents,
Saskatoon, Saskatchewan. s

this large and growing territory.

Cover Northern Saskatchewan completely.
The jobbing trade in Saskatoon, Yorkton,
North Battleford and Prince Albert is vis-
ited daily. We want to represent you in

W.G. A. LAMBE & CO.

TORONTO
Grocery Brokers and Agents.

Established 1886.

The J.J. TOMLINSON CO.
'WINNIPEG

Wholesale Grocery Brokers.
Office and Track arehouse,
92 Alexander St. E.
Correspondence solicited on domestic
and foreign lines.

THE WESTERN BROKERAGE & MANUFACT-
URER'S DISTRIBUTING CO.
Commission Brokers, Customs Brokers
and Manufacturers Agents, Shipments

stored and distributed, Bonded ware-
b in tion Your business

solicited
222 Ninth Ave. West - Oalgary, Alta.

MaéLaren Imperial Cheese
Co. Limited
DEPARTMENT AGENCY
Agents for Grocers’ Specialties and Whole-
sale Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

FRANK H. WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER
757-759 Henry Ave., WINNIPEG

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.
EDMONTON - ALBERTA
Importers and Manufacturers’ Agents

We specialize in Biscuits and Candies
We are still open for a few good Agencies

ONTARIO.

THE MARSHALL

BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fully
equipped to act as agents for Brit-
ish, American and Canadian grocery
lines. WRITE US.

RUTTAN & CHIPMAN

WHOLESALE GROCERY BROKERS

W.G.PATRICK & CO.

Manufacturers’ Agents

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned Apples.

d
MANUFACTU%{IERS' AGENTS and
Fort Garry Court, Main Street. Importers Ingersoll, - - - - Ontarie
Winnipeg - Canada 77 York St. - Toronto Established 1886.
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THE CANADIAN GROCER ;

ry Manufacturers’ Agents and Brokers’ Directory

(Continued.)

MARITIME PROVINOES.

SHIP YOUR CARS TO
C. E. CREIGHTON & SON FERGUSON’S SIDING ' :

(RECER. Brokers and Commission Merchants

Manufacturers’ and Millers’ Agents Cars continually loading for all cities in the West and Northwest.

Inland Revenue and Customs Bonds.

je—— ALIF ’ - idi i
HALIF ?AX NOVé SCOTIA Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and Midland
Domestic and Foreign Agencies Solicited Railway. Cars distributed carefully.
FERGUSON BROS., Warehousemen,
NEWFOUNDLAND. 123 Bannatyne Ave., WINNIPEG, Can.
)nt, We have records in our vaults covering ten years’ satisfactory service.
b A MACNAB & CO.
) ST. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS Every Merchant who handles---
Importers and expor]vl.ers. l’r-nuptHnnd & ’ =
careful attention to all business. igh- M h N P d
est Canadian and foreign references. at leu S eerne OW ers
Cable address: “Macnab,” St. John's.
Codes: A, B, C, 5th edition, and private. knows that they sell themselves.
) So effective are thev in all cases
BRITISH COLUMBIA. MATHIEU’'S of headaches that when once tried
McLEOD & CLARKSON NERVINE POWDERS{ | they are immediately recommend-
et c For Beadache and Nearalgia ed. Every merchant can with
st Munufuctuégl;ls]‘u“A'glc::ltsA:Sl«llH\\'lmlesule oo 20 Qs Mmphins o Chbrst erfect safety recommend
: > y Mathieu’s Nervine Powders as a
352-6 Cambie St., Vancouver, B.C. - .
pcl‘t\'('[l_\ safe and harmless rem-
Can give strict attention to a few first-class 5 : e > : it
fet Grocery Agencies. Highest References. ul_\ in all cases of h«.ul.n_lu S. \vh»\
merchant may try Mathieu’s Ner-
ES serchant may tr
’ QUEBEC. vine Powders at our c.\‘u-(.w, s
the [ncl coupon attached. Mathicu’s
L. EM[LE GABOURY ;/”]! 'Af Tar and Cod Liver 0Oil
Manufacturers’ Agent and Commission 1S a4 ‘[’(Altl(' 1n -l“ fﬂl'llls Uf ('Ul{l%.
Merchant.
235 St. Johm St., QUEBEC, CAN. T — i ———
'NS Correspondence solicited with brokers or The | Please scnd regular box of Mathieu's Nerviae
manufacturers looking ror a reliable rep- } Powders to the following address
rs gﬁikél;'mlive_ Can furnish best of refer- J. L. MATHIEU C(). s .
Proprietors : :\(llhl‘.\'.unc of irm) ......
- Slree
Sherbrooke, P.Q. | Otyor iown Bein...
One of the most successful re-
“O ’ “
ATy tailers of late years says: ‘‘When
SEE . “The World
a firm advertises in trade papers it =
. M o d ' Do Move
[ is getting into good company. A generation ago
s many a merchant
I pick up one of a dozen of these el A g
periodicals here in my office, and credit custowers,
— . uan-ly by letting
glance through it, I find that the things s o _ﬂd
on ana on, e
eese best people, the successful firms, zlnor«hnm .,fl :;,].
2 day can hol¢
are represented in such a way as to his credit cus-
5 2 : ; tomers and still
reflect their importance in the “play safe.” Have you got
Vhole- A% Thousands and
trade. thousands of your hand
progressive mer-
Mich. chants are do- e !
ing It with o By § . o |
COUPON " LET US COLLECT YOUR BILLS
YOU CAN SELL IT ALLISON $2J&% VL e B R
e They reduce expenses, eliminate your “Bad Dusiness it 1 s
Y If you have itin stock, losses, prevent misunderstandings, pay- nifieant fgure Just send us p
, ONT. ing for themselves many times over. WE L soon nd you : )
Full A man wants credit, You think No Collecnon No Charge
Brit. "A P LE l . E HOW  be s good. Give bim s §100 The NAGLE MERCANTILE AGENCY. Westmount.0.
h th eceipt or note
rocery THEY G s s of s voo
S t
The Flavor de Luxe. WORK b raneiy + s - 6 —— @
| o tml:ble W::en he buys ; d.otmz’nl
! te cent cou an
: Order of your jobber. or | woril L0 § 58T, ke be pays the I i
i Frederiok E. Robson 6 o Mg Ry A ,
: 14 0
Co . '2::' .tSt:l..T". ;“ ﬁﬁ(eL:mAxfm.,m« oupon Hooks are. Tecogaised A want ad. in this paper will
- ! ron , Toronto. e
| ‘a M & Hickey, Winni mr’;'oer“l:‘h by the jebbing trade bnn‘ “phes from all |
P.:M. ason & Hickey, Winnipeg tverywhleJ E parts of Oanada. :
: Manufactured by ALLISONC 5
- W The Crescent Mfg.Co. o e dianapolis, Indiana, U.S.A. | i
SEATTLE, - WASH. & e & ¥y
- 15
— " ;
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L. & B. BANNER BRAND
JAMS AND JELLIES

will build up your jam sales in a very short
time. They are high quality, but sell at a
very moderate price. You will realize with
pleasure the business they will make for you
when once you stock, display and make prom-
inent this quality jam.

LINDNER & BENNER

291 ARTHUR ST., TORONTO
Phone Park 2985

REPRESENTATIVES ;
Laing Brothers, Wholesale Grocers, Winnipeg,
Manitoba ; The Amos B. Gordon Co., Toronto,
Ont.; Escott & Harmer, Alta.

'

" %m’;"m"ﬂ: . ».4 i ‘;:"“ e : ~ .. i

Laurentia Milk
i1s Economical

Dealers should tell their customers the econom-
ical qualities of this household necessity.

It bas the flavor of thin cream.
It is free from waste of scuring, ete.

It does away with the necessity and risk of
using frozen milk,

But most important of all, because of the
greater assimilation it has a much higher
percentage of food value,

Laurentia Milk 1is preferred by particular
people, those who believe in having the best,
especially in o important a thing as milk. Its
purity and wholesomeness can always be relied
on.

Are you, as a wideawake merchant, going to let
the trade of this “boon to mankind” slip past
your door?

The LAURENTIA MILK CO.,, Ltd.

371 Queen Street West, Toronto, Ont.
Telephone—Adelaide 2760

Christmas Drawing Near

Now Time To Order

There is no use in your letting your orders
hang over to the last moment. We are
rushed as it is, and in order to insure prompt
delivery we must hear from you before long.

IMPORTED VEGETABLES.
“Le Soleil’’ Brand.

PETIT POIS, Tres Fins, Fins, Mi-Fins,
Moyen No. 1, Moyen No. 2,
Asparagus, Harieots, Spinach, Macedoines,
Flageolets, Artichokes, Brussels Sprouts

SOUPS.

Julienne, Nouvelle au Printaniere, Cerfeuil.

IMPORTED MUSHROOMS.

F. LECOURT, Paris.
Extra Choice, First Choice, Choice.

JUST RECEIVED
20,000 packages of Dried Fruits. Quality
exceptionally fine, as follows:—
CLEANED CURRANTS.
RAISINS — Valencia, Sultana, Malaga,
California.
CALIFORNIA PRUNES—Golden, ‘‘Hal-
lowie,”” Dates, Peels, Figs.
EVAPORATED FRUITS—Apples, Apri-
cots, Pears, Peaches, ete., ete.
SHELLED ALMONDS,
SHELLED WALNUTS
NUTS—GRENOBLE FILBERTS,
BRAZIL NUTS, TORRAGONA
and LARGE PECANS.
PEANUTS—Bon Ton, G, and Coon.

JAPAN TEAS.
Victoria and Princess Louise, in 5, 30, 80
and 90 Ib. boxes.

Laporte, Martin & Cie.
Limitee
568 St. Paul Street Montreal

Tel. Main 3766
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A ¥ Lawrason & Co., S. F. 4 Robinson & Co., 0. E. 0
) Aetna Biscuit Co. . 69 Leitch Bros, =) Rock City Tobacco Co, o7
) Allison Coupon Co. ...... ol Fairbank Co., N. K. 14 Lemon Bros, 5% Rose & Laflamme, Lid %
American Comp. Co. U 5 Fearman, F. W., Co. 5 Lindner & Benner ” Roumbanis & Son, Lul., C. 69
Ferguson Bros, R 7 Litster Pure Food Co. 2 Rowat & Co. L
B Flesch & Co., J. A. a Lytle Co., Lid., T. A. .... #  Royal Baking Powl 5
Baker, Walter .............. > % Forest, J. A. 69 M Ruttan & Chipman U]
Balfour-Smye & Co. 16 Foster & Co., AL W, 80 Mol .
Benedict, F. L. 8 Furuya & Nishimura 18 McCabe, J. J. .oiiiiiiiiiiin % 8
Bickle, : 3 W., & Greening D82 MacLaren Imp. "Cheese Co. n g B
Borden Condensed Milk Co. : G MacNab, T. A., & Co. . n St liu!nm\ | Suga Refining Co.
Bourque & Bon = 6 McDougall, D., & Co. St. tTl\mu Packing Co, '
1 T Bovril, lmulul - 23 Gabouwry, L. Emile n Meintyre, W, B I Sapha . Co. =
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British American Assurance Co..... 17 Gray & Co., Ltd., John 12 McVitie & Price £ So— 58
m t Gorman, Eckert & Co. ........ 11 Magor, Son & C » 8 Snap b
p C Guelph S0ap €0 ..oveoerronovioiins 2 )}nlrwlm Juo., & Son 61 So clear 61
¢ . Marshall Brokerage Co. 70 Spurge 7
y Caims & Sons, Alexander ...... 21 Guggenhime & Co. .. & % ag
ong. Canadisn Bhredded m\fn e % Gunns, Eid. . @ Mason & Co., Ltd. Geo.. 2  Stuhr, B
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Catelli, C. H. .....o... 24 H Mathewson's Souns u T
Chapman, A. . . 69 Ilu. |lr m Cotton Co 16 ::mlu“x .:“( ’1 (‘,l. L - i;
Chaput Fils & Cie. .. dhisiy 2 * . v 3 = R . Tippet, Arthur P., & Cc 1
Chase & Sanborn > 6 & G Ltd é‘; :::":‘I"'; & Sons - ig Thome & Co., Ltd., Hen %
Cheswright & Nicholls, Limited 18 “ Mand Rusk © ; % : Tomlinson Co., The J. J 0
- . 0. o Millman, W, H., & Son . N 2 .
Huxhulm Milling Co. . 3 Holloway R il & C 7 Minto Bros. 2 - 19 T"iv‘IIZU Salt Works 53
sk, Wi cecoeee esseseaessssnte 7 Hotel Direc o Tuckett, Limited &
~ Clements Co., Lid. 16 t " y 1w Mott, John J., & Co. 62
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Comte's Coffee ... 3 69 . * ' . — 2 3
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The advertising campaign for Canuck
Rolled Oats has started. Montreal
and Toronto papers received their first
instructions for the issues of November
30th. The dailies and weeklies through-
out Ontario will print the initial adver-
tisement during the first week of De-
cember. Your customers will appreci-
ate an immediate filling of orders. The
‘have it next week”’ exeuse is not good

Hal-

\pri-
UTS

ANS.

business.

Two sizes, retailing at 10¢ and 2

Chisholm Milling Co., Ltd.

0, 80

ILLINGS
CH|OI.H MILLI!‘ o Toronto
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THE CANADIAN GROCER

Place Your Christmas Window in
the Contest

Again this vear The Canadian Grocer will have a Christmas
window competition open to grocers and their clerks. When
you have your best window in shape, have it photographed
and entered in the race. It may be in the money.

Selling Power, Attractiveness and Originality

will be the bases of judgment. Windows must be dressed
with Christmas goods and arranged entirely by dealer or
clerks.

Photographs must be mailed before December 31. See that
photographer gets good picture and give description of the
window when sending photograph.

The Prizes

Towns and Cities over 10,000
Population

Centres under 10,000
Population

1st - - - $5.00 1st - - - $5.00
2nd - - - 3.00 2nd - - - 3.00
3rd - - - 2.00 3rd - - - 2.00

The Christmas Ad.-Writing Contest

For the best Christmas newspaper advertisement submitted
by end of year The Grocer will give a prize of $3.00; to the
second best, $2.00. Clip it from the newspaper and briefly
outline your opinions concerning advertising and its ad-
vantages.

ADDRESS ¢

The Editor, THE CANADIAN GROCER

143-149 University Avenue, Toronto

e e~ —r—
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