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Canada-EU trade:

he European Union (EU) is Canada’s second-

most important trade and investment partner affer
the U.S. Our second-largest export destination and
import source, the EU accounts for $57.3 billion,
or 7.5% of our total two-way trade in goods. This
far surpasses our two-way trade with Japan and
China, at $21.4 billion and $20 billion respectively.

Even more impressive, adding two-way trade in
services brings the total to $77.8 billion annually.
Seventeen percent of our services exports go fo the
EU, and 16% of our services imports originate there.
In the globalizing 1990s, companies in Europe
and North America began to rely less on selling
to each other’s market, and more and more on
selling in each other’s market. Western Europe is
now the world’s largest outward investor, with
continued on page 4 — Canada-EU trade
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Environment mission to Mexico

Mexico Ciry, Mexico — September 7-10, 2004 — International Trade Canada (ITCan) and the
Vol. 22, No. 13 Canadian companies in the environment and Canadian Embassy in Mexico City are organizing
July 15, 2004 climate change sectors wishing to explore business  an environmental trade mission to Mexico, which
opportunities in Mexico are encouraged to will take place at the same time as Enviro-Pro/
participate in Enviro-Pro/TECOMEX 2004. TECOMEX 2004. Canadian companies will have
This event is Mexico’s most important trade show the opportunity to exhibit within the Canadian
and conference in that sector, with 200 exhibitors  pavilion, participate in matchmaking sessions,
and more than 5,000 top-level environmental collect market information and intelligence, attend
professionals participating. The Mexican market one-on-one meetings, visit sites and receive
for environmental goods and services now exceed  promotional support.
$5.5 billion per year, and is forecast to grow to For more information, contact Ladan
about $27.5 billion per year by 2010. Some 20 Amirazizi, Trade Commissioner, Mexico Division,
million Mexicans currently do not have access to ITCan, tel.: (613) 995-8804, fax: (613) 996-
sewage or garbage collection services, while more 6142, e-mail: ladan.amirazizi@dfait-maeci.gc.ca,
than 10 million do not yet have potable water. Web site: www.enviropro.com.mx. ¥
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CANADIAN TRADE REVIEW — FIRST QUARTER 2004

Trade and Investment Highlights

Goods Exports Expand
More Rapidly Than
Goods Imports

With reduced exchange rate volatility,
exports of Canadian goods and
services increased strongly (14.9%)
in the first quarter (Figure 1). A
17.3% quarterly increase in goods
exports was accompanied by a 0.7%
expansion in services exports.

Imports of goods and services grew
a more modest 2.6% in the quarter,
reflecting a 2.5% increase in
commaodity imports and a 2.8%
expansion in services imports.

Over half of the $15.8 billion
quarter-over-quarter increase in
merchandise exports was accounted
for by increased energy exports (up
$8.4 billion, or 78.9%), as energy
prices rebounded in the first quarter.
In addition, expanded exports of
machinery and equipment (up $4.6
billion, or 23.9%), industrial goods
(up $3.6 billion, or 22.9%), forestry
(up $1.0 billion, or 11.9%), and
consumer goods (up $0.2 billion, or
5.9%) also contributed to the
advance (Figure 2). On the other
hand, there was a slight reduction in
agricultural exports, while automo-

Figure 1: Canada'’s Trade in Goods and Services
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tive exports fell by $0.5 billion, or by
1.9%. The gains this quarter came
on the heels of a 1.8% decline the
previous quarter.

Merchandise imports increased by
$2.1 billion (up 2.5%) in the first
quarter. Machinery and equipment
led the gains (up $2.3 billion, or
10.0%), followed by industrial
goods (up $2.0 billion, or 13.1%),
energy (up $0.6 billion, or 12.6%),
and a small increase in agricultural
goods. Imports of automotive prod-
ucts fell by 10.6%, or $2.1 billion
(after rising $2.8 billion the
previous quarter) and those of
consumer goods declined by $0.7
billion, or 6.3%.

Merchandise exports expanded to
all major markets in the quarter: to
the US by $10.8 billion (or 14.2%);
to Other countries by $2.7 billion
(or 54.7%); to Japan by $1.1 billion
(or 62.4%); to Other OECD coun-
tries by $1.1 billion (or 35.9%);
and, modestly, to the EU (up $0.1
billion, or 1.8%).

Similarly, merchandise imports from
all major markets also expanded in
the quarter , with the exception of
imports from Japan. Imports from
the EU were up by $1.0 billion (or
12.8%), those from Other OECD
countries by $0.5 billion (or 11.7%),
those from the US by $0.3 billion (or
0.6%), and those from Other coun-
tries by $0.3 billion (or 2.8%). The
decline in imports from Japan was
$0.1 billion, or 3.5%.

CANADIAN TRADE REVIEW — FIRST QUARTER 2004

With goods exports expanding faster
than imports, the merchandise trade
balance improved by $13.7 billion in
the quarter, to $70.0 billion on an
annualized basis. The merchandise
trade balance improved for all major
markets, with the exception of the
EU. It was up by $10.4 billion with
the US, up by $2.5 billion with Other
countries, up by $1.3 billion with
Japan, up by $0.5 billion with Other
OECD countries, but down $0.9
billion with the EU.

Services Imports Expand
More Rapidly Than
Services Exports

Canadian services exports grew a
modest 0.7% in the first quarter, as
gains in transport services (up $172
million, or 6.7%) and travel services
(up $164 million, or 4.5%) were
largely offset by a declines in
commercial services (down $152
million, or 1.8%) and government
services (down $88 million, or
22.9%), see Figure 3.

Services imports advanced $496
million or 2.8%. Similar to services
exports, increases in travel services
(up $480 million, or 9.9%) and
transport services (up $328 million,
or 9.4%) were partially offset by
reduced commercial services (down
$312 million, or 3.3%). Government
services imports remained flat over
the previous quarter.

Overall, the services trade deficit
widened to $12.2 billion on an
annualized basis in the first
quarter from $11.8 billion in

the previous quarter.

Figure 2: Canada'’s Trade by Commodity

First Quarter 2004 over Fourth Quarter 2003
(Annualized, Percent change)
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Figure 3: Canada’s Trade in Services by Type

First Quarter 2004 over Fourth Quater 2003
(Annualized, Percent Change)

-5 ?:'b
101
-15~
20
Travel Transport Commerce Government
Bl Exports [

Source: Statistics Canada

w Supplement — CanadExport









Business Development Officer, Canadian Consulate General
in Milan, tel.: (011-39-02) 6758-3351, fax: (011-39-02)
6758-3900, e-mail: sandra.marchesi@dfait-maeci.gc.ca,
Web site: www.infoexport.gc.ca/it.

BANGKOK, THAILAND — October 1-8, 2004 — Healthcare
Expo 2004 is an important showcase for the development
and promotion of public health in Thailand. For more
information, go to www.thailandhealthcareexpo.com, or
contact Surin Thanalertkul, Commercial Officer, Canadian
Embassy in Bangkok, e-mail: bngkk-td@dfait-maeci.gc.ca.

BANGKOK, THAILAND — March 7-11, 2005 — Attend the
Scientific Conference of the Asian Societies and
Personal Care Ingredients Asia. The scientific conference
has become the leading scientific meeting in the Asia-Pacific
region, and Personal Care Ingredients Asia will feature
some 250 suppliers of raw materials and ingredients. For
more information, go to www.stepex.com, or contact
Surin Thanalertkul, Commercial Officer, Canadian Embassy
in Bangkok, e-mail: bngkk-td@dfait-maeci.gc.ca.

ICT

SHENZHEN, CHINA — October 12-17, 2004— China
High-Tech Fair 2004 is the largest and most important
Chinese advanced technology and hi+tech fair, and the
Canadian Consulate General in Guangzhou is once again
organizing the Canadian pavilion. The registration deadline
is August 15, 2004. For more information, contact
James Kim, Trade Commissioner, Canadian Consulate
General in Guangzhou, tel.: (011-86-20) 8666-0569,
e-mail: ganzu@dfait-maeci.gc.ca, Web sites:
www.guangzhou.gc.ca or www.chtf.com.

MuaN, Itary — October 21-25, 2004 — SMAU s ltaly’s
premier ICT exhibition, the second largest in Europe (after
CeBIT) and the most important in the Mediterranean region.
Last year’s SMAU attracted over 1,200 exhibitors and more
than 380,000 visitors. For more information, and to be
part of the Canadian pavilion, contact Lucia Tubaro,
Business Development Officer, Canadian Consulate General

MERTS

in Milan, tel.: (011-39-02) 6758-3359, fax: (011-39-02)
6758-3900, e-mail: lucia.tubaro@dfait-maeci.ge.ca, Web
site: www.eciq.net/smau2004.

HaNol, VIETNAM — November 9-13, 2004 — Vietnam
Telecomp 2004 is that country’s largest telecommunications
exhibition. For more information, contact Phan Tat Thu,
Commercial Officer, Canadian Embassy in Hanoi, tel.:
(011-84-4) 734-5032, fax: (011-84-4) 734-5049,

e-mail: PhanTat. Thu@dfait-maeci.gc.ca.

MINING AND MINERALS

TORONTO, ONTARIO — March 6-9, 2005 — The
Prospectors & Developers Association of Canada
International Convention, Trade Show and Investors
Exchange is the world's leading event for the mineral explo-
ration and development industry. For more information,
contact the Prospectors & Developers Association of
Canada, tel.: (416) 362-1969, fax: (416) 362-0101,
e-mail: info@pdac.ca, Web site: www.pdac.ca.

MULTI-SECTOR

Dusal, U.A.E. — December 6-8, 2004 — Join the
Canadian pavilion at Al Fares Dubai 2004, the only
horse and horse equipment exhibition in the Middle East,
Africa and South Asia. The show aims to develop the
equine and camel industry in this region. For more
information, contact James Hannah, Consul and Trade
Commissioner (Agrifood), Canadian Consulate in Dubai,
e-mail: james.hannah@dfait-maeci.gc.ca, or Venky Rao
(organizer’s representative), tel.: (905) 896-7815,
e-mail: dubaiequine@rogers.com.

YAOUNDE, CAMEROON — December 6-12, 2005 — Promote
2005 is the most significant multi-sectoral business exhibition
in Francophone sub-Saharan Africa. For more informa-
tion, contact the Canadian Embassy in Yaoundg, tel.:
(011-237) 23-23-11, fax: (011-237) 23-23-11, e-mail:
honore.mondomobe@dfait-maeci.gc.ca, Web sites:
www.infoexport.gc.ca/cm or www.promote2005.0rg. s
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International Trade Canada’s and Foreign Affairs Canada’s Enquiries Service

sblications and referral services to Canadian exporters.
8376 (Ottawa region: (613) 944-4000) or by fax at

Return requested

if undeliverable:
CanadExport (BCS)

125 Sussex Drive .
Ottawa, ON K1A 0G2
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