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STARCH
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For Sale by all Grocers.

CAUTION :

On account of the acknowledged superiority of this favorite brand, imitations of
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that buyers see that the name of the manufacturers

CO., LIMITED”

none is genuine.

is on every package.

and insist on getting it.

“yellow label” are being offered which are apt to deceive the public, so we request

“EDWARDSBURG STARCH

This is a guarantee of quality and without it
Buyers are particularly requested when ordering, to ask for “ Benson’s ”
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E Therefore advertisers should see that
their advertisements do mot grow
ducing new goods if you have them; if
not let us know what you have in season-
able articles. Thuu'h.thmnat

BRYANT, GIBSON & Co "
TORONTO,
Manufacturers of

I*

This is a facsimile of our

°  “Worcestershire Sauce, Yor, auce '

“Devonshire Relish” R‘lgberry V: u‘-,' Eva-

g;)umd Vegetablés, Ch Coocoss, Conlec-
onery.

W. BOULTER & SONS,
PICTON, ONT.

PACKERS OF THE CELEBRATED

Canned Fmts and Ym
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Bay of Quinte
Canning Factories,

Head Office, - ‘Branch,
PICTON. DEHOBEOTVILLE

LEONARD H. DOBBIN,

Commission Mo_rchant,
Representing the chief o Canneries of she

‘buy their labels and athor lithogrmut '
work from

The Sabiston Litho. & Pub. Co. 7

BECAUSE They have the largest corps of skiiled Artum in the

country.

BECAUSE They have the best machinery.
BE?AUSE Their equipment is More complete than any other

house in the country, and

BECAUQE They turn out the most saﬂsfacmry work

This Company occupies 4 flats of the GAZETTE building, m Maunul equal 0 &
and from the

floor space of 35,000 square feet.

The business was commenced a little over 3 yéars

smallest establishment at that time bas grown within the :Evg ptnod to be the largest of
its kind w the country. This fact spe; : :

aks for itself,
Before placing your orders for lithographic work, see what
-‘The Sabiston Litho, & Pub. Co.

can do for you. Address all commupications to

A, Sabiston, Man, Dir, Sabiston x‘.m & Pub, Co., MONTREAL
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How is your stock of Soap ?
eourine

Is right and yields Prof itably
ARMITAGE & €O,

22 Bay St
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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER is to
benefit mutually all interested in the business, we
would request all parties ordering goods or making
purchases of any description from houses advertis-
ing with us to mention in their letter that such
advertisement was noticed Iin THE CANADIAN
GROCER.

The Patrons of Industry are in this
country favored with a good deal of gra-
tuitous advertising. Their attempt to gain
a foothold has been aided by the advan-
tage which seeming success gives to a
That

succeeded is a fact; that they have seemed

struggling cause. they have not

to succeed partially is due to the reports
of their meetings, circulation of their pro-
fessed principles, laudation of their aims
and personal notice of their leaders and
organizers. All these oblique indications
of progress have come from the news paper
press, whose references in those and other
connections to the Patrons, have roused
that curiosity which advertisements awaken
in anything new that 1s sought to be
launched upon public attention. People
who never heard of the Patrons are made
inquisitive concerning them by such news
items, they are led to take an exaggerated
estimate of the Patrons’ numbers and influ-
ence, and soon are on the high road to be-
coming Patrons themselves.
B - - *

It is possibie in this way to make that a
success which intrinsically has not the ele-
ments of success in it. If reports of lodge
meetings contain complimentary references,
if an enthusiastic tone pervades accounts of
movements to organize, the aid thus given
will have a strong effect in forwarding the

union of consumers that the Patrons aim at.
Lately the Patrons have been hailed by
several newspapers in terms that would
leave the impression on readers that a gen-
eral emancipation from the bondage of
trade was a crying necessity, and that the
Patrons were to be the instrument of the
people’s deliverance. It is noticeable that
identically the same matter has,more than
once appeared in different papers at about
the same time, which is apt to cause a
suspicion that its form was due to a mem-
ber of the society and not to any of the
papers’ own staff. It also suggests the pos-
sibility that the newsy paragraphs with
headings calculated to stimulate strong in-

terest may be paid for as advertising matter.
® . - -

One thing is clear : it is not to the interest
of newspapers that the Patrons should suc-
ceed in fastening their shackles upon the
trade of this country. If retailers have to
forego the greater portion of their profits be-
cause the Patrons get a controlling hand
upon the trade of the country, the retailers
will have to cut down the expenses of doing
business, and one expense that will be un-
necessary in such a supposed subjection of
the trade will be that for advertising. When
the country has got organized into lodges of
Patrons of Industry, each with its own store-
keeper bound to it, where will there be need
for advertising, every group of consumers
being bound to deal with none but a particu-
lar dealer, and that dealer aware that all
consumers outside of his group are arranged
in similar systems round their dealers ? No
trader will be able to dislocate from another
trader’s custom a single consumer, and he
will be sure of what he has. Then why ad-
vertise ? There will be no need to advertise,
and the occupation of the newspapers now
booming the Patrons will be gone. The local
traders have heretofore given these papers
strong support. It is difficult to see, looking
ahead or looking backward, any reason for
the remarkable readiness such papers have
shown to make themselves the auxiliaries
virtually to co-erce traders to surrender the
greater portion of their profits.

w - - -

We have an outspoken newspaper here
and there, and the Huntingdon Gleaner is
one of them. That journal has not feared

to risk the alienation of a few agncultural
subscribers by speaking the truth. It opposes
the attempt to put the trade of the country
upon an arbitrary and irrational basis, and
for this has drawn upon itself the displea-
sure of the Patrons. It does a public service
by taking the attitude it takes. The news-
paper press generally would not only be
working in its own interest but would be
benefiting its readers if it would leave the
Patrons to stand or fall on their own merits.
To give them a factitious importance is not
called for by the duty of that press to the

public.
- - *

Newspapers have little to gain by the ad-
vancement of the combine principle among
either consumers or distributors and manu-
facturers. The more that principle informs
departments of trade or bodies of consu-
mers, the deeper s buried the hatchet of
competition, and the less reason have pro-
ducers and others in the same lne to vie
with one another in the advertising ring.
The competition which 1s least fettered 1s
best for the newspapers, and 1t 1s hard to re-
concile with an apprehension of that truth
the more than lukewarm support the Patrons
get from certain papers in this country.

* * * *

Despite the help of the press in question
the cause of the Patrons languishes. Lodges
do not spring into existence under the wand
of the professional organizer, and the far-
mers show a commendable hard-headedness
in yielding to the persuasions of the emissa-
ries of the society. The farmers indeed
have their own reasons, because they have
their own experience,to counsel them. Theirs
is the only trade in the country which has
given a trial to the plan of co-operative
buying, and the Grange they have to a very
large extent given up as a failure. The
Patrons regard all producers as eligible for
membership to their society, and would put
all mechanics’, etc., on the same footing as
farmers. This is not in accord with the
movements towards union among farmers,
who have regarded mechanics, etc., as very
much in the same category with tradesmen.
For that among other reasons the society is
not apt to come to much strength. Reports
from the United States show it to be a
waning movement there.
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MEN OF THE TIMES.

MR. J. E. GANONG.

“You season with sports your serious hours.”
DRYDEN.

An individuality that is the mainspring of
a very far, extending and well, established
business is that of Mr. J. E. Ganong, the
youthful and energetic head of the St. Croix
Soap Company, St. Stephen, N. B. Mr.
Ganong was born 1n 1866, and has lived for
the most of his life in the town of his birth,
which is the seat of his company’s extensive
soap works. His education, well begun at
St. Stephen, was continued
at Fredericton, where he

thing to gravitate towards oblivion. The
keeping in mind of that which they seldom
or never hear of is too heavy a task to lay on
the memory of the public. They need con-
stant reminding to ingrain the impression
that you want to make. This fact was ap-
prehended by the manager of the St. Crox
Soap Company. He believed that Surprise
soap had merit that would carry it farther
than th2 limits of its distribution in 1888. He
consequently advertised on a much larger
scale and the results answered to his expecta-
tions. The business developed rapidly, the
demand over the territory in which the soap
had for years been known became much
more compact, and new regions of consump-

cases be followed by the early collapse of the
best reputation. Advertising can reverse
the fate of being born to blush unseen or it
can keep the confirmed reputation from sink-
ing into decline. The name ot Suprise soap
is now a familar one throughout the Mari-
time, St. Lawrence and Lake provinces. And
it had not the advantage of a starting point
that was a geographically central one. If it
had it probably would have been equally
well known over an additional area, on the
other side of its distributing point, as large
as that it has already covered. A house in
one of the Maritime Provinces, that can es-
tablish a business with almost numberless
connections halfway across the continent,

could by the exercise of the

went through the greater
part of a university course,
and was only prevented from
proceeding to his degree by
an inviting opportunity to
enter business. That op-
portunity presented itself
and was seized in 1885,
when the young student
quit his studies and accept-
ed a position with his fathex
in the St. Croix Soap Com-
pany. He gave close atten-
tion to his duties from the
outset, and laid the ground
work of the thorough and
practical knowledge that
makes him so capable a
manager to-day. At the end
of three years his fatherdied,
and the management of the
business devolved on Mr. ]J.
E., who has since held that
onerous position with credit
to himselfand great advant-
age to his company. The
clever financier of the firm,
Mr.C. W. Young, wasadmitt-
edinto partnership in the St.
Croix Soap Company a short
time before the death of its
founder, Mr. J. E. Ganong’s
father.

The St. Croix Soap Com-
pany was incorporated in
1884. Its business was a
very flourishing one there-
fore in 1888 when the guidance of it fell into
the present hands. Since 1888 the volume
ofits trade has more than doubled, which
satisfactory expansion is due, both to the ex-
cellence of the Company’s soap and to-the
careful engineering of its business. The
strong favor in which Surprise soap is held
proves that it is a good thing, but many a
good thing has remained in obscurity, not
because it was wanting 1n anything, but be-
cause it was controlled by men who did not
do their part to make and keep it conspicu-
ous. Business men must advertise to with-
stand the tendency of even the very best

MR. J. E. GANONG.

tion were added, until the output of the Com-~
pany became doulﬁ. The same able ad-
vertising policy ontinued, and the St.
Croix Soap Company is to-day one of the
largest advertising concerns in the country.
It did not relax its advertising efforts be-
cause it had realized an unusually full meas-
ure of success through the putting forth of
them. Advertising is as necessary to the
preservation of a reputation as it is to the
attaining of one. An article of commerce
may be nourished into wonderful popularity
by the liberal use of printers’ ink, but the
withdrawal of that sustenance will in most

ame energy in the same
.me spread its business from
ocean to ocean, with the
seat of its manufacture in
the midst of the country.

But advertising was only
one of the means which Mr.
Ganong used, and the use of
that one rather illustrates
what 1s a leadingtenet in his
business faith. His own
ability was a fertile source
of measures for the advance-
ment of his firm’s interests,
measures that have always
been attended by success.
The local interests of the
house have always been well
attended to in the various
towns and cities where it
hasresident representatives.
Thisfact is significant, show-
ing not only that good men
are selected, but also that
the selection of them is in
goed hands. Thisis a very
important matter, and
is a material factor in the
results that have been
achieved by the St. Croix
Soap Company. A manager
ought to be above all things
ajudge of men. The men
he selects are to be his
proxies inthevariousspheres
of their duty. The thing he
would do himself is what he
wants done in every case,
and the recognition of the qualities speci-
ally called for by the position is not vouch-
safed to all men who are managers.

Mr. Ganong’s activities have not been
confined to business solely. They have
found free play in the public and social envi-
ronment ofhis life. Heissecretary of the Lib-
eral Conservative Club of the county of .
Charlotte. He is a hearty supporter ofall
movements for the benefit of trade and the
good of his town and country. His capacity
for hard commercial work appears to be en-
larged rather than further taxed by attention
to the duties of citizenship. - With the ardor
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of youth he gives the encouragement of his
example to athletic sports. He is secretary
of the St. Stephen Curling Club. He is also
a prominent member of another athletic
club, and is a member ofa skating rink com-
pany in his town. His patronage of manly
exercises is itself a healthy influence in his
town, and one that in its effect upon the
welfare of the young men is incalculably
good.

The outlook for the St. Croix Soap Com-
pany is, like its retrospect, a very gratifying
one, as the best years of its manager are yet
before him. His sagacity will develop itself
and the possibilities of bhis house. In the
few years of the firm’s existence it has given
ample earnest of what it will be likely to do
with the momentum of its past success and
the experience of its present manager behind
it. In a few years there has been progress
made that would be a credit to a closed re-

cord. This has not been because the harvest
was large and the laborers few, for in the
particular line ot production in which Mr.
Ganong’s company has been engaged, com-
petition was both sharp and ubiquitous. The
sheer force of merit, able management, or
both, had to be on the side of those who
would win a fair share of the general success.

THE ADVERTISEMENT RANKS AS
NEWS.

The reputable trade press has done more
than any other agency to lift the advertise-
ment out of its former subordinate position,
and place it on a level with the news para-
graph, or the editorial comment. It has
always been, but now is very generally re-
cognized to be, co-ordinate in importance
with any other description of a paper’s con-
tents. Before the days of high-class trade
journals the portions of a newspaper given
up to advertisements were more or less po-
pularly regarded as space that had not been
reclaimed by the pens of those who provided
the reading matter. It was deemed of sub-
sidiary usefulness or interest. But the trade
paper put it on a different footing. It made
advertising a department, the natural accom-
paniment of that reading matter which is of
the very essence of a trade paper—the mar-
ket review. The market review deals with
prices and gives the ups and downs of the
supply and demand, the sort of information
that is primarily the object of trade paper’s
existence. The advertising department is a
directory to show what constitutes the mar-
ket, and it is as important to know that as
to know the functional movements of the
market. The trader looks as often to see
who are the distnbutors or collectors of the
merchandise he wishes to buy or sell as he
does to find out what the ruling price is. In
tact the latter class of knowledge is of no
service to him without the former, and he
naturally seeks the one where he finds the
other.

Thus the trade paper has redeemed the
advertising columns of modern newspapers
from the class in which they long lay.

3

They presented to the trader in the proper
light the nature of advertisements as a de-
partment of matter secondary in importance
to none, and they established the habit of
looking for interesting matter in the adver-
tising columns. The advertisements of the
trade paper are read not incidentally, but
usually with a curiosity that is as strong and
as peculiar as is the curiosity aroused Yy the
reading matter. And as it is necessary that
the reading matter should be fresh and per-
tinent, it is equally necessary that the adver-
tising matter should be bright and pointed.
The space given to each advertiser is like a
plot ina garden. As it pleases the eye to
see all the plots looking trim, fresh and neat,
so it is an agreeable effect to the reader of
the trade paper to see the advertisement
brightly varied and often changed. The
plots in which the plants of every brief pe-
riod of transitory vegetable life are placed
change their appearance every week or so,
they are watered, weeded and raked. The
process of cultivation is ceaseless. [t ought
to be so with a paper’s advertising depart-
ment. Ench advertiser is the editor of his
own space, and 1t ought to be his study to
change and refresh it as often as possible.
The effect of such care on the part of all ad-
vertisers would be to increase still more the
interest that is taken in this branch of the
journal, as with so many interested and ca-
pable persons at work upon it, it should be
the best edited department in the paper.

THE WANT OF AN INSOLVENT ACT.

A strong feelin-g exists throughout the en-
tire mercantile communmity that an insolvent
act would havea beneficial effect on the trade
of the country. Some of the recent decisions
given on _the Ontario Act respecting assign-
ments havecaused considerable alarm among
the wholesale merchants, some of the sec-
tions of the act having been held to be “ultra
vires.” The decision given recently by Judge
Galt on section g, places the creditors in a
very awkward position, for in consequence of
this decision, should a creditor get an execu-
tion into the sheriff’s hands before an as-
signment is made, the other creditors are
powerless to take the estate out of the hands
of the shenff and place it in the hands of a
man of their own choosing, who in all proba-
bility is better fitted to wind it up. The
sheriff goes on winding up the estate under
the Creditors’ Relief Act, and the creditors
have no control over him whatever as to the
manner in which the assets shall be realized,
and they receive no notification other than
the ordinary sheriffs notice, which a number
of them may never see or hear of. Therefore
the estate may be distributed among only a
few of them, whereas an assignee is bound
to notify by registered lztter each creditor
whose name he finds in the insolvent’s books
or becomes aware of in any other way.

An assignment made under thz Ontario
Act or an act of any of the Provinces, makes
no proyision for the discharge of the insol-

vent, because the provincial parliament have
no power to pass an insolvent act, which can
only be passed by the Dominion parliament.
Consequently many deserving men who have
been unfortunate, cannot get their discharge
because some greedy creditors refuse to sign
it.

A very large number of the wholesale mer-
chants, retail merchants and others who
clamored for the repeal of the Insolvent Act
in 1879, would be very glad to have the same
act in force to-day. Such strong pressure
was brought to bear on members of parlia-
ment, that Sir John Macdonald and his go-
vernment were powerless to stop the repeal
of the act, so the act was repealed by a large
majority. Sir John voted against the repeal
and expressed his opinion that those who
were so anxious to be without an Insolvent
Act would find that they had made a mis-
take. The Insolvent Act on the whole was a
good one, and the principal argument used
against it was that any one could get a dis-
charge. Certainly any one could get a dis-
charge when the creditors took no trouble to
stopit. They had the power to do so if they
chose to exercise it.

The Hon. J.’J. C. Abbott, the present lea-
der of the government, framed the Insolvent
Act and thoroughly understands the ques-
tion, and it is not at all improbable, if our
boards of trade and the business commu-
nity take the matter up now and bring it be-
fore the government, that an insolvent act
can be got next year.

THE DAY OF SMALL THINGS.

The liberal and large spirit of trade n
great centres and large establishments, is
apt to leave the impression upon the mind of
the superficial observer that there is an im-
mense unnecessary waste going on all the
time. That appears to be the case. No
account seems tc be taken of little things,
and the refuse heap is supposed to be a
costly pile by the end of the year. This is
as the fact seems, not as it 1s, for there is a
very careful collection made of the odds and
ends that are accounted waste in a large
business house. Small dealers are not
usually so caretul, though to them the
extravagance of doing busj on a
large scale seems greatest. bits of
string, the scraps of paper, the fragments
of old packing cases, and the numberless
remains or ruins of damaged stock, do not
go to the pile of debris that is to be carried
and deposited out of sight at cleaning up
time. They are not swept up. They are
very carefully gathered up, assorted, and
made into neat looking collections whose
value will tell in a few weeks. In all the big
stores of the cities there is a boy employed
solely to gather bits of string, paper, etc.,
whose duties warrant his employment at a
fair rate of pay, quite as much as a boy
would earn in any other capacity. If this is
true of large stores 1t 15 no less true of small
ones. If a boy can make his pay and some-:

-
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thing for his employer, by saving such scraps
from the refuse pile in a large store, 1t surely
will pay storekeepers of all degrees to prac-
tise the same economy.

The lavish ways of some merchants, their
sovereign disdain for the bits of paper and
string that. fall on the floor, etc., are not
typical of the time, and the maxim that
“money saved is money gained” is held to
even more firmly than in the more primitive
days of trade when that maxim was coined.
The greater stir and bustle of business
create a cloud of dust through which the
observer cannot always penetrate into the
details, but those details are on principle
what would be considered quite petty by
those not well grounded in commercial
economy. Certain frugal and careful habits
of this description may be designated as
“small” by people who have not the rudi-
ments of a business training, but they are
the means whereby the leakages are soldered
up, and whereby the solvency of the trade is
maintained in the face of the severe compe-
tition that meets him everywhere.

HINTS BOOKKEEPING.

The success®of every merchant depends
largely on the manner in which his books
are kept.

A man may be a good buyer, a first-class
salesman, and have a genial manner that
will attract customers to his shop, yet his
business may not prosper, because his books
are not kept in a methodical manner and
regularly posted up.

Country storekeepers neglect their books
more than any other class of merchants. In
the larger towns and cities where extensive
businesses are done, competent bookkeepers
are usually employed who devote the whole
of their time to the work, and 1n such estab-
lishments the bookkeeping is generally well
attended to, but the average country mer-
chant who has to do his own bookkeeping
or trust it to incompetent clerks, gets his
books so muddled that they are a heavy load
on his mind by day and a nightmare at
night.

In order to make his business a success
the proprietor should know at least once
every month, how much he has purchased,
how much he has sold for cash, how much
on credit and how much he has collected
from his accounts, and these facts can only
be ascertained by a proper system of book-
keeping.

It is not at all necessary that the system
should be an elaborate one in which a great
many books are used, but it is necessary
that whoever keeps the books should under-
stand thoroughly the system on which he is
working.

It 1s always better in business to be prac-
tical rather than theoretical, therefore any
one who has not had experience in a good
office should adopt some simple system that
he is likely to be able to master, in place of

trying’ some intricate system which may be
very nice 1n theory, but not so easily carried
out In practice.

Some very pretty theoretical bookkeeping
is taught 1n our high schools and commercial
colleges, but 1t is to be feared that a large
number of pupils trained at these institutions
get into a rut which they cannot get out of,
and can see nothing good in any variation
from the system they have been taught.

The high school or commercial college
may possibly lay the foundation, but common
sense must raise the structure on that foun-
dation, and any one who in business sticks
rigidly to the formula acquired at these in-
stitutions has wasted his time in studying
bookkeeping. Different businesses require
different variations in the details, the main
thing to be attained, whether the books are
kept by double or single entry, being the
keeping of an accurate record of all the
transactions connected with the business, so
that a statement can be made up from the
books at any time which will show the loss
in the event of a fire occurring. If books are
kept in such a shape that a statement of this
kind can be made up without much difficulty,
there is nothing radically wrong in the book-
keeping. But how many country merchants
are there who keep their books in such
order? Very few indeed, and to this cause
may be attributed many of the failures in
business, because, where the books are badly
kept and irregularly posted up 1t is impos-
sible for any man to know correctly how he
stands.

Accountants who have had opportunities
of examining the books of some of the coun-
try storekeepers assert that there are cash
books which have come under their notice
that contain nothing more than a record in
pencil of the daily cash receipts, no entries
being made of disbuirsements in the same
book, but occasionally a memorandum in
pencil in the margin of a bill book showing
that a note has been paid or part paid and
part renewed. How any man could ever
hope to balance his cash under such a system
is more than the accountant can tell, and
such cases are not isolated but numerous.

Some even do not keep a record of their
receipts or anything that has the appearance
of a cash book, and for cash book and ledger
can show a long wire with a hook on the end
and aknot on the other hanging by the hook
on a nail on the wall, on which is filed in-
voices, bills of lading, etc,, dog-eared and
well covered with dust and fly spots. How
this kind of bookkeepers ever got into busi-
ness and obtaned a line of credit is a mys-
tery!

If a merchant has to keep his own books
or employ a clerk to do so who is not an
expert, the system of bookkeeping should be
as simple as is consistent with efficiency.
Whether the books are kept on the double
or single entry principle all the books that
are really necessary for an ordinary retail
business are a cash book, day book, ledger,

and bill book, except where the business is
large enough to warrant the employment of
several clerks and the use of counter check
books, when another book should be kept
in which should be entered every night in
columns headed with the numbers of the
different salesmen the amount of each sale
for cash or credit, then the cash columns
when added up should balance with the
cash receipts for the day.

A cash book badly kept and irregularly
posted is a source of endless trouble to any
business man. An accurate result should be
kept in the cash book of every dollar re-
ceived and paid out. The daily cash sales
should be entered every night at the close
of the day’s business in a separate column
from the cash received from other saurces,
so that themerchant may know, by adding up
the cash sales column every week or every
month,how his business compares with pre-
vious weeks or months, and the other column
will show how his accounts are being paid,
then the two columns added together can be
posted in one sum into the cash account in
the ledger. The plan of mixingthe cash sales,
with the cash received on account and from
other sources, is more common than other-
wise among retail merchants, and such plan
not only gives a man an erroneous idea of
the progress of his business, but in the event
of a fire (which is liable to occur to any one)
it necessitates the separating of all the items
in the cash book, and classifying them under
their proper headings—in fact the making of
a new cash book—before he can prove to
the satisfaction of the insurance adjusters,
the amount of the loss sustained.

When a bank account is kept it is a com-
mon custom among merchants to charge
the bank with each deposit and credit each

cheque given for money withdrawn. Thus 1s
unnecessary work anc makes the amount of
cash handled appear very muck larger than
it really is. The cash in the bank should be
treated as cash on hand, for it is simply in
the bank for safe keeping and the bank pass
book, which may be verified by memoranda
kept 1n the margin of the cheque book,
will show the balance in the bank at any
time, whereas when the amounts deposited
in the bank arecharged to the bank they
appear as so much money paid out of the
business and in balancing the cash book the
amount in the bank is not shown as seo
much available cash on hand. All monies
paid out should be charged at once in the
cash book to thg accounts on which they
are paid. A great many merchants have
the habit of making a memo on a slip of pa-
per and putting it in the till to save time.
This habit 1s liable to lead to errors for these
slips are sometimes mislaid or lost altoge-
ther, and no time is saved ; if the cash book
is kept handy the entries can be made as
quickly n 1t as on slips of paper, and it has
at some time to be made in the cash book, so
time is actually wasted.

All the entries in the cash book should be
posted regularly into the ledger every week,
or at the latest every month. The old-fash-
ioned custom of journalzing everything be-
fore posting mto the ledger 1s more orna-
mental than useful.

[TO BE CONTINUED.]
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ASSOCIATION DOINGS.

TORONTO
RETAIL GROCERS’ ASSOCIATION.

At the last regular meeting of the Toronto
Retail Grocers’ Association, held on Monday
evening in the association’s rooms in Rich-
mond Hall, the following were present:
President Barron (in the chair) and Messrs.
Gibson, Thackray, Sykes, Tolchard, White,
Binnie, Booth, Sinclair, Clarke, McCulloch,
Mills, Saunders, Johnson, Scully, William-
son.

The meeting was called to order at 9.20
p.m., or one hour and twenty minutes behind
time, the last man necessary to form a
quorum not having arrived before that time.
It is unfortunate that members have got into
the habit of disregarding the rule that the
meetings are to open at 8 p.m. sharp, Valu-
able time would be saved, and more business
would be overtaken it all would be strictly
punctual.

The minutes of last meeting were read,
and upon the motion of Mr. Clarke, seconded
by Mr. Booth, were confirmed.

The roll call found the treasurer and one
member of the executive committee absent.

ASSOCIATIONS FORMING OUTSIDE.

Communications asking for copies of by-
laws and for other information that could be
of use to grocers considering the question of
forming an association were read from the
following : Mr. M. Mcllhargey, Stratford,
who referred approvingly to the idea of a
convention which he had learned of through
THE GROCER’S report of the Association’s
last meeting; Mr. W. W. Coulter, St
Thomas; Mr. V. Cornell, Petrolea; Mr. Robt.
Rolston, Dunnville; Mr. James Scott, Wood-
stock, who also asked if an association could
be carried on as a section of the board of
trade, as a means of avoiding the suspicion
of having combined. These letters were re-
ceived, having been answered by the secre-
tary, who complied with the requests to for-
ward information, etc., in every case.

OTHER COMMUNICATIONS.

Mr. E. Sutton, the secretarv of the Lon-
don Retail Grocers’ Association, wrote, to
say that his association had passed a reso-
lution requiring further information in the
matter of the adoption of a rule to buy the
granulated sugar of the St. Lawrence refinery
only. They wanted to know why this refin-
ery was the one favored, and if it had made
any special offer. This letter, having been
also answered by the secretary, was received.

A letter from the Toronto Commercial
Travelers’ Association was read, wherein
were enclosed tickets for the president, vice-
president and secretary, along with an invi-
tation to the officers and members generally
to attend the travelers’ annual excursion on
the 22nd inst. A challenge to the Grocers
to make up a team to meet nine of the Tra-
velersin a game ot baseball at Niagara Falls,

N.Y., was included in the letter. The secre-
tary had acknowledged the receipt of the
tickets, and upon the motion of Mr. Booths
seconded by Mr. McCulloch, the invitation
and the challenge were accepted, ex-Pres:-
dent Milis being named in the same motion
captain of the team to be sent by the
grocers.

An invitation was also received and ac-
cepted to attend the Hamilton Grocers’ pic-
nic on the 15th at Oakville.

The following communication was laid
over for consideration among the convention
topics :

Windsor, Ont., June 29, 1891.
JoHN F. THACKRAY, EsQ., Toronto, Ont.

My DEAR SiR,—I have the pleasure to
inform you that an association has been
formed as above, and I am instructed to
acknowledge receipt of yours of May 22nd
last to our Mr. Smith and thank you for
vour kind offer for to give any information in
your power.

About the first thing we find to do is to
take steps to remedy the unmitigated evil of
peddling from door to door by itinarent vend-
ors, the articles of tea, spices and baking
powder.

We see that your city council has been
trying to do something in the matter, ac-
counts of it appearing in the CANADIAN
GROCER. We have consulted our Mayor,
who is a lawyer and we find that although
we have a by-law exacting a license of 200
dollars per annum from hawkers of tea, dry
goods and jewelery, the same is ultra bires
owing to a clause in the Ontario Statutes
Municipal Act, which protects them and we
cannot get a conviction for an infraction of
the by{law.

I have written to London and Cha-
tham associations on the subject and it is
suggested that united action on the part of
our trade in the province 1s the only way to
secure such legislation as we all feel we are
entitled to in this matter.

Will you kindly bring this matter before
your association for their consideration and
let us know what you are doing in Toronto
about 1t as the reports seem to conflict with
each other.

We are just getting down to work nicely.
Chatham is about three months old ; of
course we all look up to you somewhat as the
oldest organization and shall be glad of your
advice and counsel from time to time. Will
send you copy of our constitution as soon as
I get them from printer.

The enclosed papers will show you how we
propose to work our delinquent hst. I am,
dear sirs, yours etc., :

B. G. Davis,
Market Clerk, (Secretary).

The following communication was also
received :
No. 6 Wellington St. W,
TORONTO, 10th June, 1891.

-

To the Secretary,
The Retail Grocers’ Association, Toronto.

DEAR SIR,—We beg to acknowledge the
receipt of your communication of the gth
inst., conveying to us the thanks of your as-
sociation for the editorial entitled False
Brands on Pickles, which we published in a
recent number of our journal, THECANADIAN
GROCER. We esteem highly the commend-
ation and encouragement which the generous
resolution of your influential hody extends ta

us, and assure you that our efforts to deserve
and retain your confidence, will be as earnest
in the future as they have been in the past.
We thank you for the hcnor your association
has done us in the public and unstinted ex-
pression of its thanks that we have received.
We are, dear sir,
Yours faithfully,
The J. B. MCLEAN Publishing Co. (Ltd.)

THE PIC-NIC,

Mr. Mills reported for the pic-nic com-
mittee that they had selected Victoria Park
as the place to hold the pic-nic and had
fixed on Wednesday the 29th inst. as the
day. Contributions in cash amounting to
$212, and a large quantity of goods had been
subscribed and in part already received from
the wholesale trade and manufacturers. The
terms made with the Victoria Park people
were very favorable. Two boats would run,
the first trip beginning at 10:30 a. m. if de-
sired, the next at 1 p. m.,, with a trip at in-
tervals of 35 minutes after that.

PEDL.-\RSS LICENSES.

Mr. Mills reported for the Pedlars’ Com-
mktee\l::d:t{he\had found it impossible to
get\it together,”though the pedlars had in
thew since last meeting been very
active to have the fees reduced. A notice
of motion had been made at the last meet-
ing of the City Council, wherein the alder-
man who made it proposed to make the
organizations governing pedlars more strin-
gent, but his notice was declared out of
order and the whole matter was referred
back to the Markets and License Commit-

tee. Mr. Mills had gone to the City Hali

to be present at a meeting of that Com-
mittee and found the chamber in which it
sat thronged by pedlars. He was advised
not to attempt to put in the case for the
grocers then, as any representations he
weculd make would be overwhelmed by the
pedlars present, and his cause would be
injured rather than advanced. The Markets
and License Committee, however, had put
off the matter till fall, when, he was con-
vinced, there would be a concession made to
the pedlars unless the trade bestirred them-
selves most actively. The streets would be
free to the pedlars soon if there was not less
lethargy on the part of the grocers of the
city.
RETAIL SUGAR PRICES.

Mr. Gibson said that a grand opportunity
had been allowed to pass unimproved by the
grocery trade of this city when the duty was
removed off sugar. A time had come and
apparently gone when the trade might have
turned over a new leaf in their sugar deal-
ings, when they might take to a course of
fair profits. But they chose to cut more ex-
travagantly rather than not cut at all. This
association and the retail trade had long
been fighting the guild, but they had to con-
sider the graver fight of one retailer with
another, which certain members of this as-
sociation, whom he was sorry not to see pre-
sent, forced upon those who wished to pursue

p
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a policy of fair prices. He himself had been
put in an awkward position by these very
members. He had taken hold with a will
and pushed forward, movements which these
men urged against the guild, and he found
that the concessions which he and other
genuine triends of the association had been
the means of securing from the guild, were
used by certain members of this association
to cut the throats commercially of their fel-
low members. Those members wanted the
duty off sugar. They got it. But they seem
to have no regard for the real interests of the
trade. They began immediately upon the
removal of the duty to sell 20 Ibs. of granu-
lated sugar for §1. Was it for such objects
or for such men that this association
existed? They kept up a dog-in-the-manger
attitude. They were unfit to do business
on business principles. They cannot meet
rivals on fair ground and succeed. He
wished sincerely that the persons meant were
only present. What he recommended as the
best course with a neighboring price-cutter
was to catch him n Lis own trap. If one of
these men put out a card quoting sugar 20lbs.
for a dollar, you get out one right away, and
prevent him having the benefit of special ad-
vertising which such a card aims to secure.
These men had no nerve. They could be
cured in no time by an energetic, aggressive
competitor who would lie up close alongside
of them and fight them with their own wea-
pons. He did not believe in a combine, but
did believe that every article should bear its
own proportion of profits. The day had
gone by when you could sell one thing at a
loss and make up for it by an exorbitant pro-
fit on another. Every commodity had to
show a solvent position in itself or there
would be a standstill reached soon by the
whole business it belonged to. He wished
his fellow-members would consider the ques-
tion of sugar prices carefully, and be ready
to give some practicable schemes for the so-
lution of the matter at the next meeting. In
the meantime the solution he advocated he
thought ought to be tried. He had tried it
and it had worked well. He had promptly
followed when his competitor quoted sc.
a pound on granulated, and that competitor
had to strike his flag very soon and quote
sane prices. (Applause).

Mr. Mills belived in the policy that Mr.
Gibson recommended and practised. The
small grocer need not fear to cope with the
large one at this game, as the assemblage of
small ones could worry the large one into
reasonable courses, and above all could de-
prive him of his special drawing feature
by making the same feature common. The
public never expected 2olbs. to the dollar till
they were surprised by receiving it. Now
the difficulty of getting back to an 18lb. or
other rational basis was great.

Mr. Gibson would add to what he said be-
fore that every grocer should pay strict and
almost exclusive attention to the custom that
was really good, Be sharp to those who hag-

gled,who always had the story of lower prices
somewhere else. Drivethem away ratherthan
yield to them. It is better they should im-
poverish somebody else.

Mr. White had not heard so much sound
sense talked since he had joined the As-
sociation. Heretofore the one string harped
on night after night was the combine, the
Guild. As an association of retailers he had
before now expressed his opinion that retail
questions ought to be grappled with, and
something done tomake retail methods more
satisfactory. They ought to give more at-
tention to themselves. Certan members
were very regular attendants when the anti-
combine crusade was going on, their sole
study apparent!y being how to get still lower
prices to crowd their fellow retailer. But
these members were never here when some
remedy was sought for the evils they and
their kind did to the trade. He would goin
for a fair price, and hope by his example to
bring others into the same course.

Mr. Saunders thought the grocers had
shown extraordinary stupidity during the
last two weeks. They had an excellent op-
portunity to place the sugar trade on a
sound basis but had rejected it.

Mr. Gibson referred to the difficulty of
getting good help in grocery stores. The
reason was that the salanes paid were
wretchedly low, and young men of promise
or self-respect would not take to such ill-
paying service. And the trade could not
afford to pay salaries that would bring in
the best class of help, the present ruinous
price-cutting making better pay out of the
question.

NOTICES OF MOTION.

Mr. Saunders gave notice that he would
move at the next meeting that a monthly
prize of $10 be given for the best essay on
certain trade topics of interest and value to
members of the trade, upon subjects to be
selected by the Association monthly, in ad-
vance, for the months of December, January,
February, March and April.

Mr. Gibson gave notice that he would
move the following change in the constitu-
tion at the next meeting : “That an officer
or member of the executive committee who
is absent from three consecutive meetings
without furnishing satisfactory excuse, be
considered to have vacated the position held
by him.

Mr. Gibson also gave notice that he would
move at next meeting that a Sick Visiting
Committee be appointed. He knew of no
more useful committee. When brother
members were on sick beds who could be-
friend them by little offices of kindness better
than their fellow grocers? If stock had to
be bought to keep the store running, if work
or books had to be supervised, none could
do it so well as a friendly member of the
trade. He cited an instance where great
service could have been done and where the
consequences of a fellow member’s sickness
could have been greatly mitigated by such a

committee. A general murmuy of acquies-
cence greeted these words. :

The meeting then adjourned,

LONDON RETAIL GROCERS’ ASSO-
CIATION.

A meeting of the Retail Grocers’ Associa-
tion, of London, was held in Sherwood Hall,
on the afternoon of the 8th inst., with a good
representation of members present. The
chairman of the picnic committee reported
that they had met with better success than
anticipated with regard to securing dona-
tions in cash and goods as prizes for the
picnic. The thanks of this association were
then tendered those who have contributed
so liberally and willingly toward the picnic
fund. The date of picnic on motion was
changed from the 22nd to the 29th of July.
The secretary was ordered to send speciaj
invitations to all. contributors, and that the
public generally be invited through the press
to come to the picnic. The programme
committee reported that although they had
not quite completed the programme, yet
they would guarantee a fine afternoon’s
sport, and that they purpose providing as
much amusement as can possibly be given
in an afternoon. The thanks of the meeting
were tendered to the Western Fair Board
and City Council and those controlling the
ring and grand stand for granting permis-
sion for use and full control of grounds for
the day ; also to the Street Railway Com-
pany for carrying all children under 12 years
of age free, when accompanied by their
parents. Communications from Windsor,
St. Thomas and Toronto associations were
received and duly disposed of, and the
meeting adjourned.

HAMILTON RETAIL GROCERS’
ASSOCIATION.

At the regular meeting of the Retail Groc-
ers’ association the committee appointed to
confer with George E. Tuckett on the tobacco
question reported verbally. Owing to the
new tariff, the price of tobacco 1s likely to

be increased and the grocers want Mr.
Tuckett to reduce the size of Myrtle Navy
plugs so that they can sell at the old price
ana retain the margin of profit. The com-
mittee reported that Mr. Tuckett had pro-
mised to consider the committee’s represen-
tations, but had given them to understand
that, whatever he may do in regard to other
tobaccos, the size of the plugs must remain
as it is.

The association elected these new mem-
bers : J. E. Selden, D. Sullivan, D. Canott,
F. Smith, Mrs. McKeown and D. Suther-
land. T. Morrison, of John street, was pro-
posed as a member.

NOTES.

The Montreal grocers have decided to
hold their annual pic-nic-at Cuthbert’s Grove,
Berthierville, on Aug 5. The grove is
splendidly situated, being immediately ad-
jacent to the St. Lawrence River, with good
fishing and boating. A deputation consist-
ing of Messrs. Elliott, and Demers, president
and vice-president of the Grocers’ Associa-
tion, accompanied by Mr. Ibbotson, Ont.,
side Passenger Agentof the Canadian Pacific
Railway, visited this place a few days ago
and completed the necessary arrangements.
Train service, etc., is being looked after by
Mr. Wm. F. Egg, district passenger agent
of the C. P. R,
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The price of Diamond Crystal Salt is now lower than we have ever sold it. The 20x14’s are a
splendid size for  Butter Makers.”

C. F. Chandler, Ph. D., New York, says this salt is the “ purest” he has ever analyzed—follow-
ing are the results : 1

Chloride of Sodium 99.698 per cent. Chloride of Magnesium traces.
Sulphate of Lime 0.044 Insoluble matter 0.015 per cent.
Chloride of Calcium 0.009 Moisture 0.234
Agents for Hamilton : :< 3
LUCAS, PARK & CO., 4
Special figures for five barrels aud over. 71 McNab St. North, Hamilton, Ont. :
}
Special Notice to ; WHOLESALE GROCERS 3
P LOCKERBY BRO ey 75 ST. PETER STREET, i
I MONTREAT., P. Q. A
Grocers and Confectioners. TR 0
A Grocer writes that our specially pre- SUGARS_ Barbadoes "'
pared Ice Creamand Fruit Color, warranted TEAS and MOLASSES. 5 *
pure and wholesome, is the best he ever a Cuba ' :

used, beating Chicago goods, and half the FINE LARGE DRY GOD IN BUNDLES. BONELESS FISH INBOXES.
price.  Send us thinty-fve (35) cents w | Ganned Salmon, Lobsters, Mackerel and Oysters.

stamps for four ounce sample bottle by re-

turn mail. Price, $1.50 per pint.

The Snow-Drift Baking Powder Co., HUDUN, HEBERT & GIE.,

BRANTFORD. WHOLESALE GROCERS
— AND —
KOFF NO MORE. WINE IMPORTERS,
Watson’s Cough Drops are the best in the
worl(;li t?:rnxixe tl:lrgoat a.ndpchest; for the voice NO TRAVELLERS ON THE ROAD.
unequalled. “R. & T. W.” Stamped on
each drop. Write m' .06 st. P.ﬂl st-
R. & T. WATSON, TORONTO, 143, 145 Commissioners St. MONTREAL.

for Prices, etc.

Mention THE GROCER.

THEY ARE FINE |
DURABLE PAILS %D TUBS. | A g ccn !-1 i DB FiN

HUNTLEY & PALMER’S
THEM BISCUITS--In Casks and 14 lb. Tins.

CAVERHILL, ROSE, HUGHES & CO., Montreal.

TRY

The Wm. CANE & SONS MANUFACTURING Co BEST GOODS IN THE MARKET.

OF NEWMARKET, ONT., P |l7 FRANKFORT,CAMBRIDGE, BOLOGNA, i
The goods are hooped with Corruglltied Btaotl " E CHICKEN, HAM and TONGUE ‘
T T SAUSAGES.

Represented by

Chas. Boeckh & Sons, Toronto,
Jas. Lee & Co., Montreal.

puT UP BY THE MOFFATT PACKING CO., F‘
. MONTREAL.
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A creamery at Chesley, Ont., is making
1,000 pounds of butter daily.

The Winnipeg Early Closing Association
had its pic-nic on the gth inst.

Mr. J. W. Flavelle, of Gunn, Flavelle &
Co., returned from Europe on Thursday.

The Nova Scotia sugar refinery, at Rich-
mond, has declared a half yearly dividend of
2% per cent.

The stores of Burlington closed at 6 p.m.
on the gth, and will do so every Wednesday
during the summer.

The tenders for the penitentiary supplies
have been awarded to Thomas H. Johns,
Kingston, for groceries.

Mr. Johnson, grocer Sarnia, lost a horse
in a fire which burned on Monday the stable
in which the animal was kept.

The firm of Johnson & Pu:vis, grocers,
Sudbury Ont., has been dissolved, and the
former will continue the business.

Mr. Soles, Dutton, has leased the store
lately occupied by Mr. Scates in Highgate,
and intends to start a general store.

Clemes Bros. will open their wholesale
fruit and commission store at 51 Front St
east Toronto, about the first of August.

The Edwardsburgh Starch Company be-
gan on Wednesday to quote their “ Canada
Laundry” at 4)4c. a reduction of 34c. per lb.

Daniel Donoghue, a young man employed
with W. J. Morrow, grocer Peterborough,
was drowned n the Otonabee river on Mon-
day.

An agitation has been begun in favor of
closing stores in New Westminster, B. (",
on Saturday afternoon. The ladies are being
appealed to assist the movement.

Mr. Wm. Henderson, Moncton, N. B., who
formerly had charge of the Western Union
down town office has started a grocery store
in the Henderson building, Main street.

On Wednesday, Mr. J. C. Conlin started
out on his fall trip to the North-West and
British Columbia for J. W. Lang & Co. This
is the sixth season for Mr. Conlin to cover
that ground.

Owing to increasing business at the Van-
couver, B.C., sugar refinery, a new warehouse
is being constructed. The building is 32
feet long, and extends from the end of the
present warehouse.

The thanks of a representative of THE
GROCER are due to Henry Cairns, general
storekeeper, Eugenia, Ont., for many kind-
nesses during a trout fishing experience in
his neighborhood. Mr. Cairns is one of
those genial men who puts himselt to no end

of trouble to oblige, and he does it in sucha
hearty manner that he makes you think that
the pleasure 1s all on his side.

Mr. Geo. S. Johnston, 73 Clarence street,
Ottawa, 1s enlaiging his premises, with a
view of greater accommodation for immense
new stock of general merchandise in dry
goods, groceries, hardware, etc.

The firm Edwards, Catchpole & Co.,
manufacturers of essential oils, flavoring
extracts, writing inks and blacking, Toronto,
has been dissolved, Mr. Chas. M. Edwards
continuing the business alone at 265 Glad-
stone avenue, Toronto.

Mr. Jgmes Edgecombe, for the past eleven
years foreman at the Aylmer Canning Fac-
tory, will on August 1st sever his connection
with that institution to accept the manage-
ment of a recently established factory at
Dresden. Mr. Edgecombe’s removal will
vacate the position of depuly reeve of that
town.

A meeting of the retail grocers of Wood-
stock was held on the night of the 7th inst.,
for the purpose of forming a protective asso-
ciation. The association was formed with
Mr. W. A. Reid as president, Mr. F. Mill-
man, secretary, and Mr. Jas. Scott, secretary-
treasurer. The object of the associaticn 1s
to protect its members in the matter of bad
accounts and in other ways.

The name of the E. B. Eddy Manufactur-
ing Company Limited has been changed
with advantage, from the point of view of
brevity, to the E. B. Eddy Company Limi-
ted A circular advising the trade of this
change has been sent out by the president,
Mr. E. B. Eddy, who refers to the bnsiness
intercourse he has had with some of them
for upward of forty years.

Amongst their arrivals of new Japan teas,
Messrs. Lucas, Park & Co., Hamilton, are
showing samples of one that should com-
mend itself to all buyers as being particu-
larly good value, in fact the “cup quality” is
one of the finest brought in this year. We
allude to their brand “Under Two Flags.”
The outside facing is very attractive, being
a blending of the Dominion and Japanese
Naval Flags, and a prominent position
being given to the Maple Leaf.

The Hamilton Retail Grocers’ Association
got up a very handsome 32-page pamphlet
for the ush of those attending the picnic,
held at Oakville, on Wednesday. It con-
tained the programme of sports, etc., the
rules and regulations governing the award-
ing of prizes and the names of the committee
of management. This information takes up
but a small portion of the book. The re-
mainder is filled up with the advertisements
of the wholesale trade and manufacturers
who wish to help to make the picnic a suc-
cess.

The employes of Messrs. R. & T. Watson
and John Taylor & Co. went to St. Cath-
arines Wednesday morning with about 300

of their friends per steamer Empress of
India and held a picnic and a long list of
sports and games. They reachéd St. Cath-
arines about 11 o'clock, and after dinner men
representing the two firms engaged in a
game of baseball, which was followed by
athletic competitions. An excellent string
band accompanied the picknickers and dis-
pensed dance music on the way over and
coming home in the evening on the Empress.
Every one seemed to be delighted with the
trip, and this will probably be the inaugural
annual picnic of these firms.

The St. Croix Soap Manufacturing Co. of
St. Stephen, N. B., manufacturers of Sur-
prise and Sea Foam soaps, are now em-
ploying twenty hands at their factory, and
have two agents in the Maritime Provinces
and four in Western Canada. They are now
making arrangements to be represented in
Winnipeg or British Columbia so that their
trade will eventually embrace the whole of
Canada. A number of improvements have
been made the past year in the shape of
labor saving machinery, so that now the
factory is equipped with the latest machinery
known in soap manufacturing, and compares
favorably with the best equipped American
factories. Their output 1s entirely laundry
soap, of which Surprise soap forms the
main part. They are now turning out some
eight hundred boxes per week, and bhave in
view the adding of another kettle or pan ot
large size to the factory and still further
increasing 1ts capacity. This building is
now one hundred feet front with, an average
depth of 65 feet, three stories high, with
storage building separate. Their output
goes largely through the Maritime Provinces,
but their Western Canada business viz, On-
tario and Quebec, is growing rapidly, so
much so that the proposed additions are to
be made for.this increasing trade. Their
product comes in competition with all soap
sold in Canada, and the fact that they are

making headway against this competition
shows the superiority of their good sound
business methods, which are simply to give
the best article possible and make the price
accordingly. There is an increasing demand
for purer and better goods all over -Canada,
and they are trying to fill that demand.—
Halifax Critic.

STORAGE

FREE AND IN BOND.

Customs Entries Passed, and goods stored
at lowest rates. Special facilities for ship-
ping goods to all points. Goods MARKED
and WEIGHTS and GUAGES taken COR-
RECTLY. You can save DOUBLE
FREIGHTS by keeping Teas, Sugars and
other heavy goods with us.

BLAIKLOCK BROS, Agents,
17 Common 8t., MONTREAI .
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ALL GROCERS SHOULD SELL
THE

Empire
Baking
Powder.

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

Established 1849.

GOLD, SILVER

—AND—

» BRONZE MEDALS

Reg. Trade Mark. 20 1st pPiZOS.

MICHEL LEFEBVRE & CO'Y

Manufacturers of
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Lion--L--Brand
Pure Vinegars, Mixed Pickles, Jellies, Jams,
Preserves.

Montreal, P.Q.
P. DOTY & SON,

(Successors to W. B. Chisholm)

MANUFACTURERS OF

1, 2, 3 bushel grafn and rout
baskets.

1, 2, 3satchel luuch baskets

1, 2, 3 clothes baskets.

1, 2, 3, 4 market baskets.

Butcher and Crockery bas-
kets.

Fruit package of all des-
criptions.

OAKVILLE ONT.
b

T CHISHOLM
PLANT BOX.

SOMETHING NEW !
A GREAT TREAT.

Fresh Cod

TonNGUES

In 1 lb. Tins.

This is the Delicacy of the Season.

Pronounced by connoisseurs far ahead of
oysters.

A GREAT LUXURY.
Apply to
EBY, BLAIN & CO., Toronto.
STEWART MUNN & CO., Montreal.

JAS. TURNER & CO.,)
+ Hamilton.
LUCAS, PARK & CO.,)

Send for Samples.

STUART,
HARVEY & Co.'

Importers and

WHILESALE (jROCERS

A Large and Well-Assorted Stoek of

Teas, Sugars and General Groceries

HAMILTON, ONT.

FOR THE
HOME, PICNIC,

CRUISE, or CAMP
The “ STAR BRAND ” delicious

HAMS & BAGON

CAN BE HAD FROM ALL THE
BEST GROCERS

F. W. FEARMAN,

Hamilton, Ont.

E. Lazenby & Sons,

18 Trinity St.,, London, S.E.
SOLE PROPRIETORS OF

Lazenby’s Harvey Sauce,

We beg to remind our friends that EVERY ARTICLE
prepared by us is ENTIRELY UNADULTERATED and
our labels are affixed to the CHOICEST DESCRIPTION
OF GOODS only.

For full Price List on application to

A. P. TIPPET & CO.,

1 Wellington St. E., Toronto.
or St. JOHN, N.B.

Sales to date amount to two
thousand five hundred chests
which proves to the grocer

% v NDIA “TEAthat Ram ‘Lal’s is the favor-

A, CUARANTEEDABSOLUTELYPURE i te blend of pure Indian pack-

ASMANUFACTURED ON THE
S Gappiswbon  2ge Tea
& CO,, - - Hamilton.
WHOLESALE AGENTS.
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A LETTER

Received by us a few

days ago from a traveler

contained

2 ORDERS

Not bad for two days
work was it.  Every-

body buys our goods.
Why  should not you

and

Save Money

Empire Tobacco Co.,

Montreal.

EGG MARKET REPORT.

Tulloch & Co., London, England, send to
THE GROCER the following report : During
the last few weeks, the market has been
heavily stocked with continental descriptions,
supplemented also by large domestic sup-
plies. Consequently prices have tended
downwards, and at the present time inferior
goods are practically a drug in the market.
The position for all but the best selected
goods is rendered further unfavorable by the
very low prices at which other food stuffs
are being offered here. In fact, there have
been sales made of inferior qualities, as low
as 4s. to 4s. 6d. per long hundred, less usual
allowance. Under present circumstances,
therefore, bearing in mind that there is still
some amount of prejudice against Canadian
imports, we cannot see, even supposing that
shippers can lay the goods down here in a
fairly fresh condition, that business could be
worked to show any margin.

From investigations we have made we
find that undoubtedly the breakages in
Canadian shipments have been decidedly in
excess of other imported qualities, a fact
which we cannot but consider 1s largely due
to the small packages in which these goods
are sent over; as, being comparatively light
they can be handled by one man, but with-
out that amount of care which is needed to
properly protect contents. When packing
is adopted in the longer double cases, as
suggested by us at an earlier date, it is found
that,the extra weight necessitating handling
by two or more men, the package is not
hable to such rough handling.

We have also noticed this further draw-
back amongst many shipments coming on
this market, viz, that the eggs are more or
less tainted by the packing, specially has
this been so when packed 1n paper compart-
ments or shavings. Even when clean dry
straw is used, there is always a certain
amount of taintedness in the eggs, but it isa
peculiar fact that so far, with all experiments
that have been made, as regards the former
two styles of packing, .he taintedness is dis-
tinctly more strongly brought out when boil-
ing the eggs, than as regards the latter. It
would seem therefore that in the case of the
paper and shavings, the odor permeated
through the shell of the egg, whereas in the
case of straw it did not.

So far we do not consider that the steam
lines running to this port have provided
sufficient facilities for the transit of these
goods to encourage the trade.

It is customary for many of the steamers
to call at the mouth of the river to land cattle

and thus a delay of often a day or two is oc-
casioned, as the eggs are only delivered at
the docks.

As illustrating this delay we believe that
recent shipments arriving on this market
have been shipped via Liverpool on a through
rate, and have been received here it is esti-
mated at least three to four days earlier than
they would co.ne to hand by direct steamer
to London.

HOW THEY SALTED A FRESH |
DRUMMER.

Some of these old traveling men who have
been on the road so long that they look lone-
some when they are not carrying a gripsack,
have a good deal of fun with fresh drummers
who are out on their first trip. Lately there
were several of these missionaries at Delavan
trying to convert merchants to the true faith
and among them was one from Chicago who
needed salting It was his maiden trip, and
he was like a new book agent who has
learned a piece to speak and was practising
it on the people. He was so new that if you
touched him you would be hable to get fresh
paint on your hands. He was in a store dis-
coursing on the greatness of Chicago, her
enterprise etc.,, and finally spoke of all the
charities that all Chicago people were noted
for. He said that a true Chicagoan would
divide his money and clothes with those n
distress. Charley Mott, a Milwaukee Elk,
who has traveled some, heard the cheering
words, and to him to think is to act. The
Chicago young man, n the effort, had re-
moved his overcoat on account of the heat,
and the merchant and several citizens, n-
cluding a man who was canvassing for cloth-
ing for the Dokota sufferers, were gazing at
the young man in admiration. Charley took
the Chicago man’s overcoat, with its fur
collars and cuffs, and folded it up and
wrapped it in a paper, tied a string around
it unbeknown to its owner, took a pen and
wrote on the package, “ For the Dakota suf-
ferers,” handed it to the man who was col-
lecting for Dakota and went out to another
store. The Chicago man spoke his piece
and then looked for his overcoat, which was
gone. He turned pale and then howled.
Finally the coat was found in the possession
of the Dakota collector and he was asked to
give it up, but he would not. He said that
a chunky-built man that looked like one of
these fat little angels, only he had a mous-
tache, had handed him the package and he
could’nt give it up. There was a stirring
time until Charley Mott could be tound. He
was discovered and charged with giving
away the coat. He admitted that he did,
but said he supposed, from the remarks of
the Chicago man, that it was his intention
to give the coat when he took it off, and he
thought it would save time to wrap it up at
once. He said talk would never keep any-

body warm in Dakota. What they wanted
was clothes.

“ How do you know,” said Charley, *“ but
some fellow in Dakota, about your size, is
starving for an overcoat.”

The Chicago man said he couldn’t spare
his coat, but he was willing to do something
for the sufferers, and if they would give him
back his fur coat he would give five dollars
toward the sufferers, and they compromised
tor that amount, though Charley said that
the coat ought to go to Dakota, as it would
look well on some farmer out in a blizard
driving oxen to water. The insulted Chicago
young man bas a string tied to his coat now
when he takes it off —Peck’s Sun.
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One Tr lal Will convince you that the “ MALLAWALLA ” blend of Pure

sure favorite with black tea drinkers, 1 lb. and 1-2 Ib. tin foil packages, 50 Ibs. in a case.

the best buy “ MALLAWALLA.”

Indian and Ceylon teas is something delicious and a
If you want

DIAMOND BAKING POWDER in %, % and 1 Ib. tins is more satisfactory and netts you a

better profit than any- first-class powder on the market.

Merit tells, *“Wherever sold it has been a repeater.” Have you tried it ?

W. H. GITLLARD & CO.,

WHOLESALE GROGERS, HAMILTON, ONT.,

Agents for Canada,

ALL GROCERS SHOULD SELL
THE

EMPIRE
BAKING
POWDER

Manufactured by
ELLIS & KEIGHLEY,
TORONTO.

W. A. McGLEAN

& CO,,
OWEN SOUND

OFFER TO THE TRADE

LONG CLEAR
BREAKFAST
SMOKED BACKS
SMOKED BELLIES
SPECIAL ROLLS

BACON

Write for Quotations.

Breakfast Bacon Rolls.

JAMES E. BAILLIE,
PORK PACKER, TORONTO

Hams,

GANONG BROS, g

ST. STEPHEN, NE  iaaediest o
N. K. FAIRBANK & CO.,

COMPOUND

REFINED LARD.

185 WELLINGTON ST., MONTREAL.

CHICAGO. ST. LOUIS. NEW YORK.

Condensed Mince Meat.

Delicious Mince Pies 7= — r
every day in the z Al_thou h fruits are
year. scarce and high, price

same as last season,
$13.50 per gross net.

Packed in } and §
gross cases,

Handled by retailer
as shelf or counter
goods. No waste.
Gives general satis-
faction.

Ask your wholesale
grocer for it.

Sells at all seasons.

Will not ferment in
warm weather.

Sole manufacturer
for Canada.

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS

~-PACKER and CURER.-
2
@D Q X
o
« /&[4 [FS =
S 3

T qQ

PURE LEAF LARD A SPECIALTY.
PACKING HOUSES, QTTAWA, PETERBORO’ and LINSDAY, ONT.
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TORONTO MARKETS.

TORONTO, July 16, 1891.
GROCERIES.

The influence yet in the ascendant in the
grocery market is that of small fruits, which
favorable weather is bringing into rapid ma-
turity everywhere. Strawlkernies are suc-
ceeded by raspberries, cherries, gooseberries
and currants, which crowd upon the house-
wives of the country in unusually large vol-
ume for the opening of the season, as they
have come in almost simultaneously. The
effect is to keep up the rush for sugar, which
goes out as fast as the refineries can get it
ready for the market, and would go probably
as fast for another week if the producing ca-
pacity were one-half greater than it is.
Sugar almost monopolizes atttention, so that
the business of the week with outside buyers
yields- little material to comment upon but
the sugar trade. Local trade has been very
greatly benefited by the incursion of visitors
to the city that have come here to attend the
National Educational Association’s conven-
tion, which has added many thousands to
the number of Toronto’s regular consumers.
Canned goods have been bought freely, as

has tea, coffee, and other linee, by local re-
tailers.

CANNED GOODS.

The small quantity of stock on the market
last week has been further reduced this week,
the local demand alone having made a con-
siderable inroad upon supplies. Present
appearances indicate that the pack of ’go and
the pack of 'g1 will merely about meet each
other, and that no long jagged edges of the
former will be overlapped by the latter.
Prices are unchanged, but as the stozk n
some lines is about out, the quotations for
present business in such goods are little
better than nominal. Tomatoes are firm
and will soon be unobtainable at $1.55 to
$1.60. Cornis $1.10 to $1.25, and peas are
$1.40 to $1.50. Salmon is fairly active at
$1.40 to $1.55. The favorable reports of a
large catch cannot affect the prices of presen:
stock, as that 1s apt to be off the market by
the time goods prepared from that catch ar
ready. The business in futures is beg'mrﬁf:
to receive some attention from the retail
trade, who are sending in orders now and
then for tomatoes, corn and peas on a basis
of $1.10 for chuice brands, and $1 to $1.05
for others. The jobbers do not all with
equal eagerness undertake these orders, as
their ability to fill them at those prices 1s
subject to conditions which have to be speci-
fied in the contracts with the packers. With
the bargain an absolute one, the jobbers are
not all ready to jump at offers at these
figures.

COFFEE.

The coffee market is featureless. There
bas been a moderatg demand at steady
prices. Rios are 21 to 22%4c.

DRIED FRUIT.

The trade in Valencia rasins, particularly
in tke poorer grades has been active, 43c.
being the lowest price at which sales were
made. The finest off stalks are held at 6¢.,
though very good gn at 5)c. Currants
locally quote much the same as they did a
week ago, though an advance of 4 to 34c.
in the New York market on Monday has
made prices here much firmer. The advance
in New York was merely a recovery to a
normal state of the market, owing to the dis-
appearance of a very large stock that had
been brought into the trade by one buyer in
the spring at easy prices. This market
followed the New York market at that time
but tentatively, and prices righted them-
selves by degrees. Prunes are moving still
at 73{ to 8c. in cases.

NUTS.

There is only the small demand for nuts
from the trade which is usual at this season.
Stocks and prices are unchanged.

RICE AND SPICES.

Rice is in request and the stock of it on
this market is rather light. Aracan remains
at 3% to 4c. Spices are steady and feature-
less.

SUGAR.

The position throughout the interval since
last issue has been one of increasing dis-
ability on the part of jobbers to keep pace
with the demand, the refineries being more
than ever unequal to the task of providing
sugar as soon as it is wanted. Wholesalers
are impatiently waiting for every carload
that arrives, and when it does get in it goes
but a short way to satisfy the cravings of the
demand which the fruit season keeps up
among consumers. A hundred barrels a day
are but a drop in the bucket. Retailers who
send in for 15 barrels have often to be con-
tent with one for the moment. The prices
have not changed for any but low grade yel-
lows, which are selling as low as 4c., some
Woodside yellows having been brought on
the market to sell at that figure. Granulated
1s 5C. in 15 barrel and larger lots, and 5c.
in smaller lots. The strong bent of the de-
mand is for granulated, and as the capacity
of the refineries is taxed to produce enough
of that sort, the price of higher grade yellows
is firmer in consequence. Raw sugar ad-
vanced in London on Tuesday, and the gen-
eral situation is one of firmness.

SYRUPS AND MOLASSES.

The demand for syrups is slack. A
scarcity of low grade stock is not felt to be
much of a drawback, as little of that or any
other kind is wanted these days. Molasses
is as firm as ever, but in unchapged quota-
tion, and a considerable quantity goes out,
the sort of cooking that calls for it in this
province being now quite general.

TEAS.

A moderately good business goes on in
megjun. teas, the grades that are in fullest
stock. Japans continue to come in, low and
medium grades having just begun to arrive,
New season’s at 19c. is the lowest. Full
stocks of low grades will soon be on hand.
The want of Young Hysons is not felt so

much as before the receipts of popular grades
of Japans.

PETROLEUM.

Prices are steady, and the demand is easy.
No change has taken place in any of the fea-
tures of this market.

DRUGS AND CHEMICALS.

The hot weather keeps up the demand for
summer drink constituents,for fly poison, dis-
infectants, etc., but the price of everything
is unchanged. Trade generally is rather
steady in staple lines.

BUTTER AND CHEESE.

Choice dairy tubs are in as eager demand
as ever, though the supply of them has been
improving. The local market is good, as
boarding houses, hotels, restaurants and
many private families have more than
doubled their demand for the guests come
to attend the N. E. A. Convention. - This
offsets locally the effect of the summer mi-
grations to places of seasonable resort. Good
dairy tub brings 14 to 16c., but only strictly
prime ever attains to the upper value. There
1s a scarcity of ccoking grades which is now
felt very strongly, as the sort of edibles in-
volving the use of such grades in their com-
position are more generally produced at this
season than n others. Creamery butter is
not receiving much :local attention. One
large lot of tubs changed hands at 19c. out-
side on Monday. Most of the business done
is on shipping account, and that is a limited
business.

Cheese is still easier. Good May and June
stock is weak at 9% to 93{c.

COUNTRY PRODUCE.

BEANS—Few are to be had and few are
asked for, but the range of prices, $1.55 for
common and $1.70 to $1.80 for fine hand
picked is unchanged.

DRIED ApPPLES—Have shrunk into com-
parative insignificance, in market attention,
in the face of the supply of small fruits. They
are also in small compass. Quotations re-
main at 73 to 84c.

EVAPORATED APPLES—Are not showing
much of the interest that keeps up the mar-
ket in produce. Some inquiry on shipping
account i1s heard from, but it is limited.
Stocks are fairly large yet, and prices run
from 12 to 13}%c.

EGGs—This market is just now furnishing
an exhibition of what a shght concentration
of the demand upon one point lightly stocked

CLEMES BROS. :-

Will st

August at 51 Front
St. East, Wholesale Fruit

and Commission.

open up about

NEW SEASON'S

GARDEN PICKED

JAPANS.

P. C. LARKIN & CO.,

WHOLESALE GROCERS,

25 FRONT ST. E.
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James Liumbers

Wholesale Grocer,

67 FRONT STREET EAST,

TORONTO, ONT.

Brain Tlre and Worry Offset.

Edwin Thompson, Esq.,
Montreal, wrjtes :—As an
offset to the eVvil results of
tire, worry and heavy men-
. tallabor, bilious headaches,
restlessness, etc.,

ST. LEON
is the
SWEETEST
J REFRESHER.
I have ever experienced.
In my office and family

we drink four times daily
with strict regularity.

S8t. Leon Mineral Water Co., Ltd.,
Toronto.
BRANCH—-Tidy’'s Flour Depot, 164 Yonge St.

ALL GROCERS SHOULD SELL
THE

EMPIRE
BAKING
POWDER.

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

TO GROCERS.

SIMCOE CANNING COY'S

Goods are warranted first-class.

PUSE. TELHINM.

Order through vour wholesale
House,

A. HAAZ & CO.,

Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider

VINEGARS.
74 Bagot Street,

6%7%@
#PE

V|N£YARDS ile

- and Bm\’rroxu O
Kingston, Ont. Pelee Island ) Sole Agents for Canada. =

IS A BOOK

Which will secure to you a larger profit than you are at present
making,

Which will secure an increasing trade,

ANY USE TO YOU ?

THE 26 SPECIMEN BLENDS contained in “ Tea and the Science
of Blending” will show you how this may be done.

Brlntlord } J. 8. HAMILTON & CO'Y,

Criticised most favorably by THE CANADIAN GROCER and countenanced by the largest
Manufacturers and leading Wholesale Houses in Canada.

R. S. McINDOE, 24 Front St. E.,
ERICE Lo9. BYE TORONTO.

W Seasonable Goods.

The Celebrated * Reindeer Brand’ Preparations : ‘* Condensed
Milk ” ¢ Condensed Coffee ” and *Condensed Cocoa” are admirably
suited for Picnics, Holiday Excursions, &ec., &e.

Sold by First-Class Grocers everywhere.

The Truro Condensed Milk and Canning Co., Ltd.,
Manufacturers,
Truro, Nova Scotia
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MARKETS— Continued.

with eggs will do. Supplies needed for house-
holds this week were many times larger than
the average proportions of the summer de-
mand, and prices here accordingly went up
on Monday to 14%c., with 15c. asked and
in some cases paid. On Tuesday some hold-
ers who had made provision for a supply
beforehand were selling at 14c., but most
were steady to 14 to 15c. The market is
apparently but in a temporary state and is
therefore unsettled at 14 to 15c.

Hay—Is $11 to $11.50 for baled timothy.
Supplies are not by any means liberal at
these prices.

Hipes—Continue dull at sc. for No. 1
green and 6 X c. for buffs.

HONEY—1Is very dull at 7 to 10c. for
strained, and 14 to 16c. for sections.

Hors—Are steady at 35 to 38c. for 'go,
and 25c¢. for choice yearlings.

OATs—Are somewhat quieter and easier
at 5ic. on track.

ON1ONS—Are steady at $4 per sack for
Egyptian.

PoTATOES—New are the chief sort in
stock.” They are $2.10to $3.25 in cars and
$3.25 to $3.50 out of store. Old are $1.10 to
$1.20 in broken lots, and $1.30 out of store.
They are very scarce.

SKINS—Are unchanged at 25c. for pelts,
35c. for lamb skins and 5 to 7c. for calf
shins.

STRAW—Is $6 to $8 and quiet.

Woor—Is flatter than ever at 18 to 19c.
for fleeces.

FISH.

The demand is light, stocks are kept down
and trade 1s in a rather dull condition. The
hot weather and the fruit supply are unfavor-
able to early improvement, which is never
looked for at this time of year. White fish
and salmon trout are unchanged at 6X%c.
Lake herring are still dull at $1.50 to $1.75.
Salmon is 1n some request at 15 to 16c. The
week has been locally a better one than last,
for the same reason that it has been better
in other lines on the spot.

GREEN FRUIT.

The week’s trade has been fairly good in
small fruits, but all green fruits except
lemons have been in fair demand. The
weather has been propitious for the sale of
lemonade and lemons have gone off very well.
There are no changes in prices of any mo-
ment. Messina oranges are $4.50 and about
done Rodis are $6.50 to $7 and scarce.
Mediterranean sweets are in good supply
at $5 to $5.50. Lemons are $5.50 to $6.
Bananas are $1.50 for seconds and $2 for
firsts. Pine apples are $2 to $2.50 per doz.

SMALL FRUITS, ETC.

The market is very liberally supplied, the
difficulty of getting sugar making the de-
mand rather duller thanit was sometime ago.
Strawberries are g to 12c. per box, and all
but done. Raspberries are 11 to 13c.; goose-
berries, small, per basket, 60 to 8oc.; goose-
berries, large, perbasket, $1 to $1.25; peaches

THE CANADIAN GROCER

SURPRISE

The St. Croix Soap Mf’g Co.,

St. Stephen, N. B.
Branches :
MONTREAL : 17 8t. Nicholas 8t.

TOBONTO : Wright & Copp, 40 Welling-
ton St. East.

per crate, $1.75 to $2.25; watermelons, each,
30 to 4oc.; cucumbers, per doz. 6oc. to $1;
cherries, cooking, per basket, 75c. to $1;
cherries, eating, per basket, go to $1.10; to-
matoes, per crate, $1 to $1.25; apples, south-
ern, per bbl. $3.50 to $4.50; currants, red, per
basket, $1 to $1.25; currants, black, per
basket, $1.50.
PROVISIONS.

The demand has become quite keen and
prices are firming in consequence. Outside
inquiry is strengthening the position of
smoked meats, particularly hams.

BACON.—Long clear is firm at 8 to 8%4c.
Bellies are 10 to 10%c. ; backs 1oc. ; rolls
8 to gc., and quite firm.

HaMs—Rule higher, some houses having
advaned to 11} and 12c., but others hold
their quotations unchanged at 11 to 11}%4c.
A strong Western inquiry has given tone to
prices, and strengtheued the expectation of
an early shortage.

LARD—Is firm at an advance, quoting at
10 to 10} c. The scarcity of cooking butter
and the fact that United States pure would
cust 11 }4c.laid down here make prices stiffer.

MESs PORK—is steady at $15.50 to $16 for
heavy and $17 for short cut.

SALT.

The trade in salt has been very good this
last week. The sales are 2 cars bbls. at
$1.20, 1 car sacks at 7oc. 1 car dairy $1.25.
Smaller quantities re nain at the same price.

DRY GOODS.

Nothing has developed in the dry goods
trade to change materially the situation,
which is rather hopeful in the outlook than
active in the reality.

MONTREAL MARKETS.

MONTREAL, July 16 1891.
The grocery market has been fairly active
during the week, more especially for sugar,
the demand for which has been maintained
so that prices now are firmer on granulated,
especially the reduction in the price of which
is inducing a largecall. In the whole mat-

ters are very encouraging in connection with
the various branches of this business, and
will it not for the season of the year more
trade would probably be doing.

SUGAR.

There has been a good active trade doing
in sugar and granulated especially has come
in for a good deal of attention and prices in
consequence are firm at 43c. and we hear
of reported sales at a fraction better than
that. Yellows are in good demand at about
4c. No raws are to be had, but thereis a
good enquiry for them, and prospects are
good for trade when any stock is on the mar-
ket.

Syrups are nominal as the refineries are
not offering any to speak of, so we do not
quote any price in the meantime.

MOLASSES.

Molasses have been quiet with few trans-
actions of importance, the only sale being
one round lot at 4oc. The market on the
whole however, although quiet, is essentially
strong.

TEA.

Tea has been fairly active during the week,
but business in the aggregate has been small,
owing to the fact that offerings are very

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS

€4TABLSHED 1888

AW AILEY

GENERAL COMMISSBION MERCHANTS.

44 FRONT ST. EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

SEND SAMPLES
AND QUOTATIONS.
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ALL GROCERS SHOULD SELL
THE

EMPIRE
BAKING
POWDER.

Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

J. CLECHORN & SON,
Wholesale Fruits, Fish and Oysters
94 YONCE ST., TORONTO.

ORANGES.

Last car of Florida oranges for the season
just received. Fancy stock. Send for prices
of oranges and lemons. Prices are advanc-
ing daily.

GEO. C. THOMPSON. CHAS R. KING.

THOMPSON & KINC,

Consignees, Brokers, General Commission
and Mercantile Agents,

61 Wharf 8treet, cor. Fort, Victoria, B.C.
Storage. Correspondence Solicited.

T. W. CLARK & CO,,

General Commission and Provision Mer-
chants and Wholesale Dealers in
Dairy Products.

Consignments solicited and business transacted
for Eastern Canada Merchants.

Established 18886.

VANCOUVER, B.C.

References : Bank of British Columbia.

WILLIAM RYAN,

Produce and Commission Merchant,

72 FRONT 8T. EAST, Toronto, Ont.

WANTED,

CHOICE DAIRY BUTTER

Correspondence Solicited.

All kinds of produce handled. Consign-
ments solicited. Carriers supplied.

J.F.YOUNG&GO,

PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto.

Our business is Solely Commission. The onlry

lan whieh does justice to the Consignor.
gandln everything which the Country Store
keeper has to send from home to sell. None of
our own goods to sell in preference to yours when
the mnrkot is good. Nothing between you and
best price obtainable except a small commission.

Prompt Sales and Quick Returns.
We Furnish Egg Cases. Try Us.

R. C. MURDOCH = GO,

Commission and Whulesale Fruits,

FANCY CALIFORNIA EVAPORATED AND
GREEN FRUITS A SPECIALTY.

Correspondenge solicited, and prices on Foreign

Fruits, Figs, Dates, Nuts, etc., furnished on appli-

cation.

29 Church St., Toronto

TELEPHONE 806.

ESTABLISHED 1841.

W. H. Schwartz and Sons,

Coffees,
Spices,
Mustard.

HALIFAX, N.S.

Hams, Breakfast
and Roll Bacon,
New curing,now ready.

For Choice full flavor goods send us a
Sample order.

Jas. Park & Son,
Toronto, Ontario.

GOLDENBRAND
CANNED

FINNAN HADDIE

Are put up in flat and tall tins.
Quality guaranteed.
AGENTS,

H. W. NOATHAUP & Co.

Sonth Wharf, Saint John, N. B.
KING, GRAINGER & CO.

81 Front St. E.
Produce and Commission Merchants.

BUTTER, EQQS,

and Country Produce.

Correspondence Solicited. Prompt Returns Mad
TELEPHONE 2237.

JNO. A. MOIR,
GENERAL AGEN7,
Consignments Solicited.

SPECIALTIES : Canned Goods, Dried
Apples, Evaporated Apples, Codfish.
Quotations and samples sent on applica-
tion. A trial solicited.

41 8t. Francois Xav:er Sts., Montreal.

LAURENCE GIBB

Provision. Herchant
83 COLBORNE STREE ToRONTO.

All kinds of Hog Products handled. Also Butter,
heese, Puultty Tallow, Ete.

PATENT BGG CARBIEBb SUPPLIED.
Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.

26 WEST MARKET STREET,

Provision and Commission Merchants.

Eggs, Butter, Haws, Lard, Bacon, Cheese, Pried
Apples, Finnan Haddies, Dried Cod Fish, boughl
or sold on commission. Agents for all lines of
Canned Corned Beef. Egg Carriers supplied.

Reesor &. Bogers,
Produce and Commission Merchants

Solicit consignments of Country Produce
from Storekeepers.

71 Colborne St., Toronto.

Telephone 2291.

Established 1874.

w Wlt!esa;egM(ll -(!:H

Commission Merchant
186 KING ST. EAST, TORONTO.

Wholesale Dealer inButter, Eg‘gn and General Pro-
duce Consignmentssolicited First-classreference

Is Honest Goods and just
the Thing on Which to
Make or Extend a Busi-

McLAREN'S

The Best Grocers Make

a“Point of Keeping it al-
ways in Stock.
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MONTREAL Markets Continued.

All new crop Japans arriving are

light here.
There 1s no

quickly picked up at 18 to 23c.
business in Llacks to note.
COFFEES.
Coffee is scarce as ever, while the enquiry,
especially for Rios and Jamaicas, is active.
Sales to arrive of both descriptions have
been made at 19 to 2oc. There is no stock
on spot in first hands.

RICE.

There 1s a fair distributive trade in rice at
unchanged prices. We quote Patna $4.50
to $5, choice $4.25 to $4.59, standard $3.90,
and off grades $3.50 in car lots.

FRUIT.

In dried fruit supplies gererally have been
well reduced, and as a natural consequence
business has been small since our last. Va-
lencia raisins have been steady, and recent
cables from Denia state that reports from all
districts report a smaller quantity this year
than expected. Locally there nas been more
enquiry for the fruit as there has been for
other articles, and we quote prices firm at
33 to 4c. Currants are as scarce as ever, in
fact there are none on spot, but there have
been some sales to arrive a week hence at
our guotations, 53 to 6¢

In green fruit business is of a steady, sea-
sonable kind. Lemons are easier at $4.50
to $5, and oranges unchanged, $6 to $7.50
per case.

CANNED GOODS.

The feature in the canned goods market
has been an absen<e in tomnatoes, and hold-
ers are now asking from $1.45 to $i.50.
Salmon, quiet, and buyers do not seem
anxious despite bullish reportsfrom the coast.
Taken on the whole, indications point to
good, fair pack this year.

FIsH.

This market is in a purely nominal positon
at present, and there is not enough business
doing to note a quotation for the market in
a strictly wholesale way in any line. All de-
scriptions of stock are worked down to a
very slim basis, a few new cod are arriving
but we hear of nothing in connection with
them yet.

HOPS.

Hops are dull and quiet with only an odd
jobbing sale now and then as brewers claim
to be well supplied and are not taking any-
thing to speak of. About 25c. is the idea
for what stock there 1s, but business is very
small.

PROVISIONS.

The provision market has been without
feature since our last. We quote prices as
follows : -— Canadian short cut, per barrel,
$16.25 to $16.75; mess pork, western, per
barrel $15.00 to $15.50; short cut, west-
ern, per brl $16.25 to $16.75; hams, city
cured, per pound 10 to 11c.; hams, can-
vassed, per Ib o oo to o ooc.; lard, Cana-
dian, in pails, 83 to gc.; bacon, per pound,
9 to 1oc.; lard, com., refined, perlb, 73 to
8c.

EGGS.

Export shipments of eggs continue, but
local demand in itself is quite sufficient to
keep prices steady at 124 to 13c.

BUTTER.

It 1s still a matter of a stand off between
buyers and seller on creamery, consequently
business ina wholesale way 1s small. Holders
want 19c. and buyers can only see a margin
at 18’2c. The same remarks apply to West-
ern dairy, holders ideas on which are also
too high for an export basis.

British Markets.

Having closed out our local business, we
are now prepared to give special attention
to all lines of

Canadian Produce

in British Markets.

We have a large trade in
Cheese, Eggs, Butter,
and Apples, also
Canned and Evaporated Goods,

Honey, etc., etc.

Liberal advances made on suitable goods.

Correspondence Solicited.

IMPERIAL PRODUCE COY,

OF TORONTO, LTD,,
69 Front Street East, Toronto.

CHEESE.

The market has a steadier feeling, all the
June make having passed out of first hands.
Operators therefore are not so pessimistic.
Recently sufficient business has been done
in a quiet way to demonstrate the fact that
83{c. is the basis for finest colored and 8%c.
for finest white, The cable has advanced 6d.
and advices from the other side are some-
what more encouraging.

GRAIN.

The grain market is quiet, the only busi-
ness to note being small movement in oats.
The stocks n store compared with those of
a week ago show a decrease of 96,361 bush-
els of wheat, 14,630 bushels of oats, 4,519
bushels of barley and an increase of 730
bushels of corn, 6,498 bushels of peas. Com
pared with a year ago there is an increase
of 262,042 bushels of wheat, 133,792 bushels
of peas, 2,379 busheis of oats, and a decrease
of 111,122 bushels of corn, 133,792 bushels
of peas, 11,407 bushels of barley. We quote:
No. 2 hard Manitoba, $1.10: to $1.12;
No. 3 do., 99c; No. 2 Northern, $i.01 to
$1.03; feed do., 62c. to 65c.; peas, goc. per 66
pounds in store; gic. afloat ; Manitoba oats,
52 to 53%c. Upj)er Canada do., 55%c.to
56%c. per 34 pounds; corn, 72c. to 75c. duty
paid; feed barley, 56 to 58c.; good malting
do., 65¢c. to 67c; rye, 83c. to 84c.

FLOUR.

The flour market is fairly steady and there
has been considerable export shipments since
our last, in the aggregate 20,000 sacks of
hard wheat patents and strong bakers. The
stocks in store show an increase of 5,369 bar-
rels over a week ago. We quote:—Patent

spring, $5.50; patent winter, $5.25; straight
roller, $4.90 to $5.00; extra, $4.60 to $4.70;
;uperﬁne, $4.00 to $4.25; city strong bakers’,
5.25.

ST. JOHN, N.B., MARKETS.

ST. JOHN, N.B,, July 15, 1891.

We do not notice any material change in
the grocery market since our last. The
wholesale houses all have been fairly busy.
Sugar is still the leading staple, and the
activity of it seems to have increased the
sales in other lines.

FLOUR—Though there has been a steady
demand for breadstuffs in a jobbing way
buyers are holding off and talk of lower
prices, and we have heard of slight conces-
sions being given to make sales. Manitoba
patents are selling at $6.10 to $6.25, Ontario
high grades $5.65 to $5.70, medium patent
$5.35 to $5.45.

CorRN MEAL—The market remains un-
changed and the demand limited to present
requirements. Stocks are being gradually
reduced, while $3.35 to $3.45 is the present
jobbing price.

SuGAR—The past week a gradual increase
in the price of refined sugars has been noted,
and grades which then could be bought for
35%c. are now selling at 3% to 4c. The de-
mand still keeps up, and present prices are :
Granulated, 43§ to 43{c.; yellows, 3.90 to
434c. A
BUTTER-—I> still coming in freely, and
prices have not altered since our last.

EGGs—Have come in quite freely the past
week and a gradual lowering of the price has
been the result. They are now selling at 13
to 13%c.

PRrROVISIONS—We have had a quiet trade
in all kinds of smoked meats as the market
has been overstocked and holders are offer-
ing at considerably lower prices than usual
to affect sales with a poor result. The direct
cause is unscrupulous packers allowing their
salesmen to sell all they could to jobbers and
then going to the retailers and filling them
up as well. Clear mess pork is selling at
$16.50 to $17. Beef $15.25 tc $15.50.

FisH—The arnival last week of several
cargoes of cod and pollock broke the price
for those kinds, semewhere near $3.50 being
paid for mediums and $4.10 for large. Since
then the price has stiffened up some and
$3.75 for mediums and $4.25 to $4.30 for
large cod has been paid. Pollock $1.60 to
$1.75. Pickled fish are coming in in very
small quantities and are selling at good
prices.

MAY IT GO ON INCREASING.

COBOURG, July r1oth, 1891.
MESSRS. J. B. MCLEAN Co., TORONTO.

DEAR SikRs.—Enclosed please find §$2 to
renew our subscription to THE CANADIAN
GROCER. We are pleased to notice the
increased circulation and hope it may go on
increasing as it should be taken by every

grocer. Yours truly,
GUILLET BROS.

AN EQUIVOCAL PUFF.

“Did you see the notice I give you?” said
the editor to the grocer.

Yes; and I dont want another. The man
who says I have got plenty of sand, that the
milk I sell is of the first water and that the

butter I sell is the strongest in the market,
may mean well but he is not the man I want
to flatter me a second time.—Ex.
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SPECIAL TO OUR SUBSCRIBERS.

We would ask our subscribers to take
notice that W. J. Weatherley is no longer in
our employ. He, therefore, has no authority
to collect or transact any business whatever
for this journal.

The commanding officer of the British war
ships in Newfoundland waters has 1ssued an
order closing 58 lobster factories along the
French coast, which, it s alleged are run-
ning in violation of the modus vivendi. Over
a thousand fisherman and others are thrown
out of employment by this action and there
is much indignation among the residents of
the French coast.

A Moncton N. B. merchant opening a tea
chest the other day found it filled with a
white substance in pieces about the size of
tea, but otherwise totally unhke it. In the
bottom of the chest was a sandal made of
grass, woven together and tied with grass
thongs, several small pieces of red clay, such
as is used in making statutes. The matenal
has been sent to St. John for analysis.

BREADMAKER’S
- DRY HOP
YEAST

Makes hight white, wholesome, and delici-
ous Bread.

For sale by all wholesale grocers, at $1
per box.

Manufactured by

THE BREADMAKER'S YEAST GO,

TORONTO, ONT
Brantford New Mills.

DEAR Sik,—We can supply you with Flour,
Meal and Feed in whole or mixed cars, at prices
as low, if not lower, than any firm in Ontario, and
should you favor us with a trial order, we feecl
confident of a continuance of your trade.

Orders filled promptly. Wire for prices.

ours. ete

J. & R. ROBSON,

Brantford, Ont.

Mecosum & [avinson.

MERCHANT MILLERS,
PETERBORO’,

MANUFACTURERS OF
Choice Winter Wheat and Manitoba

FLOURS

Mikado, White Lilly,
Delight, Manitoba

Feed of all kinds and Mixed Cars & Specialty. It
will pay you to give trial order.

HALIFAX AGENT. J. P. Cox.

Dominion Mills,
LONDON, ONT.

HEADQUARTERS FQR

CORNMEAL, POT BARLEY,
SPLIT PEAS, ROLLED WHEAT,
AND ALL BREAKFAST CEREALS.

Write for Samples and Prices.
CARTLEY & THOMSON,

303 to 311 Talbot St.

The Ontario Produce Coy.

Produce Brokers and Commission Agents,

70 COLBORNE STREET, TORONTO.

BUTTER

——AND——
EGGS
In good demand and prices improving.

Also solicit consignments of Cheese, Fish,
Fruit, Potatoes.

HO! FOR THE GROCERS’ PICNIC!

AT VIEICGTORIEA PA BRI

ON WEDNESDAY THE

29TH OF JULY, 189l.

The SIXTH ANNUAL PICNIC under the auspices of the TORONTO RETAIL GROCERS' ASSO-
CIATION will be held as above stated. Victoria Park, the most beautiful grove on Lake Ontario, may
be reached by either boats or street cars. Steamers willdeave Yonge Street Wharf at 10.80 a. m., and

at short intervals during the afternoon.

A MOST ATTRACTIVE PRIZE LIST

for the full programme of games and slportn has been provided by the Committee, who have spared no
ains to make this the most enjoyable, successful picnic ever held by the Toronto grocers. STRING

AND FOR DANCING IN ATTENDANCE.
Tickets, Adults, 25¢,
J. F. THACKRAY, Secretary.

- Children, 15ec.

R. BARRON, Chairman of Committee.

Canadian White Enamel Sign Co.,

Sole Agents for Caesar Bros.

The Most Durable Sign Letter.
4 Adelaide 8t. W., Toronto.

="A responsible agent wanted in every town
and city.

N. WENGER & BROS.,
AYTON, ONT.

- = MILLERS - -

(Hungarian Process)

BRANDS :

KLEBER, MAY BLOSSOM.

AGENTS:
J. L. SMITH & SON, - Montreal.
EPHRAIM ERB, — Halifax.

00D & CULL

Roller Millers.
FILOUR

Manufactured ‘‘Hulgarian’’ System.
Our brands are

Classic,
Anchor,
White Frost,
Challenge,
Diadem,

Strong Bakers.
Heavy dealers in

Oats, Oatmeal,
Peas. Middlings,

Quotations by wire.

STRATFORD, ONT.

EMBRO

OATMEAL
MILLS.

D.R.ROSS, - - EMBRO, ONT.
A CHOICE QUALITY OF

~ Roller, Standard and Granulated
Oatmeal

IN BARRELS, HALF BARRELS OR BACS.

Beans,
Bran.

Address,

Selected WHITE OATS only used. For prices
of Oatmeal or Oathullsin Car-loadsorless quan-
tities, write or wire, and will reply promptly.
Can ship via Canadian Pacific or Grand Trun
Railways. Have new machinery for the manu-
tacture of Rolled Wheat and Graham Flour and

will be pleased to have orders,

-
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OWNED BY JOBBERS.

About a year ago we called the attention
of the retail trade to the fact that a good
many ot them were laboring under a serious
disadvantage with their competitors owing
to their dependence upon the jobbing trade
for support, they being, indeed, almost
literally slaves of the jobbers. This state of
affairs, which still exists, is not the fault of
the wholesalers, who would rather have their
customers stand alone and meet their obli-
gations promptly, but is due to the circum-
stance that many retailers begin business
with insufficient capital. Lack of cash is
not an insuperable obstacle to the building
up of a successful retail business, provided
sufficient energy is put into the experiment,
but a respectable percentage of small dealers
in this country do not seem able to overcome
it, and remain for years upon the very verge
of failure. It is from this class of dealers
that come the complaint of the unprofitable-
ness of the grocery business—a complaint
that is discovered to be founded upon a very
unsubstantial basis when one has an oppor-
tunity to converse with a retailer possessing
experience and ample financial resources,
such a one, for instance, as a grocer from a
thriving interior town of this State whom we
met the other day,.and who said in answer
to a question : “ Business is fair—no ‘boom,’
of course ; but the grocers in our town are
making money, as every grocer should who
starts right and uses judgment. Of course
a retailer must know how to buy and when to
buy, and he must have the necessary capital
to enable him to get goods at bottom prices,
to take advantage of bargains, &c. If a
dealer possessing a knowledge of his busi-
ness and adequate capital, fails to make
money, 1t must be because he neglects his
business. I know of retailers, however,”
said the grccer, “who have hard work to
make both ends meet, becansetheyarealways
in debt; having started in debt they never
have been able to catch up with theiy habili-
ties, and are practically owned by some
jobbing house with whom they are compelled
to trade, but who somé day will be forced to
close them out.” ;

The exercise of self-demal, economy and
industry would soon enable nine out of ten
of the retailers who are thus hovering on the
brink of failure, and who retain the nominal
control of their businesses by sufferance of

the jobbers, to pay off their debts and as-
sume an independent attitude. They would
then be able to accept the discounts on
certain goods, to take advantage of a bar-
gain whenever the opportunity occurred, to
buy at Pdck bettom prices in every case, and,
indeed, to make money in numerous ways,
whereas now they make but a bare living.—
Merchants’ Review.

WHAT IS THE REASON ?

Let any one walk through the streets of his
city and see the men that have been in busi-
ness for years. He will find some that started
wwith only a limited capital and have advanc-
ed from year to year until they have gained
a good competency. He will find others are
just about where they were when they started
years ago. They have managed to scrape
out a living, and that has been all.

Now, in cases like the two above men-
tioned ones, there must be some cause or
reason why the one has advanced and the
other has failed or remains just where he
was when he started in business. We do
not believe we have the solution, because
many causes enter into the business life of a
man. We do not believe we can tell the
reason why many do not succeed.

Do you know the character of the goods
you sell? It’s not a nonsensical question by
any means. Visit the merchants stores and
convince yourself. Here is a man that has
goods upon his shelves that have become

shop-worn. He can’t sell them, let alone
give them away. Here is a man that hasn’t
any. Now, there is a difference between
these two buyers, and what is it?

A man goes to his tailor and finds that the
clothes he has been buying don’t wear well.
He changes tailors, and finds that his clothes
wear much longer and better. Why is it ?
Was the first man a good judge in buying
cloth, or was the second one a good judge ?

Then, aga:n, do you know what it costs
you to do business ? In other words, what
per cent of your profits must be deducted for

expenses ? How many of you ever sat down
and figured up all your expenses, taking into
account breakage, loss by waste, as well as
loss by over-weight and over-measure ? Do
it once and see what margin you have left.

The successful business man is the one
that has a sharp lookout to purchase the
best goods in the cheapest markets. He
knows to almost a dollar what it costs him
to sell his goods. He has few, if any, to see
through bad debts, because he knows who
to give credit to and who to refuse. Nothing
is too small to escape his attention. If he
finds a clerk has a customer that is hard to
please, and is taking no interest in selling
the customer goods, he takes that customer
in hand and lands him. So we could go on
and enumerate. Give this subject a little
attention, and some day you may thank’ us
for this article.——Merchants’ Mail.

The neglect to look after minute detailsin the
:iactory is & source of great loss to many pro-
ucers.

Credit is often too cheap and overbubing far too
common. Don’t be guilty of the one, and don’t
abuse the other.

The trader who pays his way must sell at a
profit, and cannot afford to cut below others in
the same line.

3 Ginger Ale 1s guaranteed

Superior to all others.

GURD 8 Orders promptly at-
— e temie 10,

ALEX. H. D1XON.

A. H. BADGEROW.

The Badgerow, Dixon Bonded Vinegar

Manufacturing Co.,
79 and 81 Jarvis 8t., Toronto

Highest award, Toronto Exhibitioa.

GOLD

MEDAL
AWARDED

LHI CANNING CO.,

Jamaica Exhibition.

\\ / E are still at the front and propose staying there, the high

standard of excellence for which our goods are noted will

be fully maiinained this coming season.

When purchasing Canned

Goods keep in mind the Maple Leaf Brand prepared by the

Delhi Canning Co.
able.

Every can is honestly filled and perfectly reli
Our fruits are noted for their high syrups and natural flavors.

Delhi Fruit and Vegetable Co.,

FACTORIES : DELHI AND NIACARA.

CLEVELAND'S BAKING POWDER

is fast supplementing all others,
and after a thorough analysis

has been adopted by the U. S. Government as the standard baking powder for the army.
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DAVIDSON & HAY

Wholesale Grocers,
86 Yonge Street,
| TORONTO, ONT.

WE ARE NOW PREPARED

To book orders for the undermentioned fine
brands of Canadian packed canned Toma-
toes, '(,‘om and Peas, “ Delhi,” “Aylmer,”
“ Simcoe,” “ Nelles,” “ A. C. Miller & Co.,”
“ Boulter’s,” “ Lakeport ” and “ Erie.”
Early buyers will likely do well this season.

Sloan & Crowther

WHOLESALE GROCERS,
659, 61 and 63 Front St. E,,

MACKEBEL

(In Kits)

H.P.EGKARDT: GO

Wholesale Grocers,

3 FRONT ST. EAST, TORONTO.

TEAS,
SUGARS,
COFFEES,

AGENTS FOR

Cherrys [rish Mustard XDSF.

uperior to any other grade in the

mal kt T) it.
47 Front St. E., - TORONTO.

AND

WHOLESALE GROCERS,

36 and 37 Front St. East,
TORONTO, ONT.

SUGARS, COFFEES AND TEAS,
SPECIALTIES.

Thos. KINNEAR & Co | WARREN BROS. & BOOMER, | “°™ 2520 anis & co.
Wholesale Grocers and Importers of IMPORTERS ESTABLISHED 1545

Wholesale Grocers and Importers of

TEAS,
SUGARS,
COFFEES,

TOBACGOS.
95 & 97 Dundas St., London, Ont.

BALFOUR & GO0,

IMPORTERS OF TEAS

——AND——

WHOLESALE GROCERS,
HAMILTON.

WESTERN ONTARIO AGENTS FOR

Cherry’s Irish Mustard, X.D.S.F.

This is superior to any other grade in the
market. Try it.

SMITH & KEIGHLEY

Wholesale Grocers and Importers of

TEAS,
COFFEES,
SUGARS,

and General Groceries.

Large assortment new season’'s Japan
Teas. Extra value. Write for samples and
quotations.

9 Front St. E., Toronto

" MONSOON ”

Is the Registered Trade Mark of the

PURE INDIAN TEA

That has become such a favorite.

These Teas have had a Three Year's
Test.

Particulars on application to
STEEL, HAYTER & CO,,
Growers and Importers,
11 & 13 Front St. E. Toronto.

This celebrated brand of

OCHY LOIN THA
Is packed expressly for

. W. LANG & CO,

Wholesale Grocers,
TORONTO.

PERKINS, INCE & Co.,
41 and 43 Front St., Toronto.
IMPORTERS.

Just to hand :

NEW JAPANS

Our first shipment of new season’s garden
picked Japan Teas arrived this week.

Send for samples and quotations.

J. F, EBY, HUGH BLAIN,

LOBSTERS

1891
PACK.

First New Stock in the Market.
WRITE FOR QUOTATIONS.

EBy,BLAIN& Co.,

‘Wholesale Grocers,

FRONT AND ITORONTO.

8COTT 8T8.
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PROGRAMME OF THE TORONTO
GROCERS’ PIC-NIC.

1. Boys’ race—200 yards, open to grocers’
sons and employees under 16 years of age.
3 prizes. Entrance fee 10c.

2. Butcher boys’ race—200 yards. 3 prizes.
Entrance fee 25c.

3. Old mans’ race-—1oco yards, open to
members of association only, over 45 years
of age. 3 prizes. Entrance fee 25c.

4. Girls’ race— 100 yards, open to grocers’
daughters under 16 years of age. 3 prizes.
Entrance fee 10c.

5. Target competition— (blindfolded),open
to travelers connected with the trade and
master grocers, (other conditions for travel-
ers same as No. 8.) 3 prizes. Entrance fee
25¢.

6. Pu‘ting the 16 1b. shot—Open to all ex-
cepting professionals. 2 prizes. Entrance
fee 25c.

7. Hop step and jump—Open to grocers’
sons under 16 years of age. 3 prizes. En-
trance fee 10c.

8. Walking match—Open to the city com-
mercial travelers, representing city houses
connected with the trade,and who have been
traveling 6 months in the city. 3 prizes. En-
trance fee 25c.

9. Wheelbarrow race—Open to grocers’
sons and employees. 3 prizes. Entrance
fee 25c.

10. Donkey race—Open to members of
pic-nic committee only. 3 prizes. No en-
trance fee.

11. Sack race—100 yard, open to boys
under 16 years of age. 3 prizes. Entrance
fee 10c.

12. Three legged race—Open to all groc-
ers’ sons and employees 16 years of age and
over. 3prizes. Entrance fee per team 25c.

13. Tug of war—Teams will be picked on
the grounds. No entrance fee.

14. Hurdle race—} mile, open to all gro-
cers, grocers’ sons, and grocers’ employes. 3
prizes. Entrance fee 25c.

15. Donkey race—Opentomasters grocers.
3 prices. Entrance fee 25c.

16. Ladies’ race—100 yards, open to ladies
of 20 and over. Competitors to be grocers’
wives, daughters, or employes. 3 prises.
Entrance fee 1oc.

17. Half mile race—Open to drivers and
warehouse men of wholesale houses con-
nected with the grocéty trade. 3 prizes.
Entrance fee 25c.

18. Donkey race—Open to grocers’ sons
under 14 years of age. Last donkey towin. 3

prizes. Entrance fee 1oc.

19. Three legged race—Open to boys
under 16 years of age. 3 prizes. Entrance
fee 25c.

20. Girs’ trycycle race—Open to grocers’
daughters under 12 years of age. 3 prizes.
Entrance fee 1oc.

21. Ball throwing contest- -Open to all
ladies. 3 prizes. Entrance fee 10c.

22. Climbing greasy pole—2 competitions
with good prizes. No entrance fee.

23. Obstacle race—Open to all employees
of the grocery trade. 3 prizes. Entrance
fee 25c.

24. Donkey race—Open to city travelers
of wholesale grocery houses. 3 prizes. En-
trance fee 25c.

THE BETTER WAY.

The “one-idea men” have made a lasting
impression upon the history of the country,
hence we are not at all troubled when the
Philadelphia Cash Grocer attributes our en-
thusiasm for the Boston system of selling
sugar to “one 1deaism.” We are perfectly
aware that many grocers get a fair paﬁt on
sugar without membership in any ASsocia-
tion. But we do know that there 1s not one-
tenth the temptation to cut, under associated
arrangements, there is under “ the devil-take-
the-hindmost” system advocated by our con-
temporary. Its whole basis of argument rests
upon the right of grocers to cut prices toany
fijgure they desire, and that being the case
isn’t it natural to suppose that there will be
a very general resort to such practices?

The Cash Grocer now admits that some
combinations are beneficial, but never, no
never, can a combination be beneficial that
regulates the price of a commodity. We
claim that it can be and 1s beneficial,and we
base our claim upon facts—upon what has
been done in Boston. “We know whereof
we affirm.” It has been beneficial not alone
to dealers but also to consumers. This
is easy of proof. Why will our contem-
porary, which admits that half to three-
fourths cent per pound is not an exorbitant
profit on sugar, continue to talk about Retail
Grocers’ Associations “preying upon the
people?” It’s the old stock argument, but
it hasn’t any force whatever, because it isn’t
true. It talks about the independent “stand
outers,” the “kickers,” as possessing all the
brains and refusing to enter into a “com-
bination with snails.” Let us again reiterate
—but we presume 1t will do no good for our
contemporary prefers glittering generalities
—let us reiterate the fact that the ablest, the
most enterprising, the wealthiest, the most
far-sighted grocers are at the head of the
Association movement in New England.
They are not “’spails,” as some grocers we
wot of would learn to their cost, should they
attempt to keep up with them.

“It is perfectly legitimate,” says our con-
temporary, for a grocer to sell at cost,
“whether it injures a competitor or his
creditors or not.” In the sense that legiti-
mate means lawful, that is true. In the
sense that legitimate means fair, honorable,
above board, it may not be. How do we
know that a man sells goods at cost to injure
a competitor? How do we know that night
follows day? The grocery trade is “as far
apart from church, state or schuol, as the
poles, as regards purpose and methods,”

says the Cash Grocer. We should say that
under the system you recommend it would
be. Cutting, slashing, selling at cost,
whether creditors suffer or not, fierce and
bitter competition, a literal warfare year in
and year out—not much church, or school,
or common sense in that, we admit.

“ Every tub should stand upon its own bot-
tom ; so every tradesman should rely upon
his own individual efforts, without hanging
on to the coat tails of others.” True. But
the man who would try to lift a ton by his
own individual efforts, when there were
others ready to help him, would be a fool.
Individual effort is all right, but it needs the
co-operation at times of other effort—wiser
and more skilled effort. Harmony is better
than discord, peace i1s better than war, good
fellowship is better than hatred—especially
when with these comes a good profit (not an
exorbitant one) that would not otherwise
have been received.

Our contemporary would doubtless revel
in the ‘independence’ that non-associated
effort has brought to the Denver grocers and
would prefer it to the condition of things
that exists in Boston and Minneapolis. The
Northwest Trade tells this story of cutting
in Denver :

The grocers of our prosperous little neigh-
bor, Denver, are cutting prices so enthusias-
tically and vigorously, after the energetic
manner they do things in Denver, that it has
become a serious question as to what line of
goods can be safely placed on the market.
One grocer cuts on one line, his neighbor
follows, and his neighbor’s neighbor helps to
swell the procession, which is soon joined by
every grocer in- the city.

That is the legitmate result of the gospel
the Cash Grocer preaches. It is the natural
outcome of its theory. This is what the
Northwest Trade suggests as a remedy—just
what we have always maintained to be the
“cure all” for these price distempers that
occasionally break out to demoralize trade :

‘““ This fool’s policy, (no mild or civil terms
effectually describe it} suggests to the
thoughtful and unaffected observer that, if
the Denver grocers would direct their atten-
tion hither, they might find exemplary in-
structions. No city of the size of Denver
can well afford to be without an Association,
and to secure through its operations the
common protection which such combination
alone now offers, and it may be added the
only protection which retail grocers can at-
tain.”—N. E. Grocer.

The Delhi Canning Co. had their new
strawberries first on the market this season.
The quality is very fine.

Soap and water are cheap, but soil on goods
is expensive.

Goods conveniently located save time, money
and temperin showing.

A teather duster disperses butdoes not rem
tbe dust from the store.

A
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Yeast. Send show card for store.

Yeast I have used for many years.
easy. [ shall continue to use it.
other Yeast.

STILL, THEY COME!!!

POST OFFICE STORE, PENINSULA LAKE, 3oth June, 1891.

GENTLEMEN,—Enclosed find one dollar for 3 dozen of your 5 cent packages of your * Barm
Send freight or express to Huntsville Station, Muskoka, and oblige

Yours truly,

JOoHN G. HENDERSON.

MAXVILLE, 22nd June, 1891.

DEAR SIRS,—I have tried a couple of boxes of your *“ Barm” Yeast and find it t¢ be the best

It could’nt make nicer bread than | have done. It is so light and

I have recommended it to several persons and I shall to all who use
Yours truly,

MARY . STEWART.

Order a box from your wholesale grocer or send direct to

THE BARM YEAST MFG. CO.,

TELEPHONE 19820.

35 Wellington St. E., Toronto.

I[s a solid handsome cake of
SAP LlU SCOURING SOAP

W hich has noequal forall clean-
ing purposes except the laundr{. It will clean
paint, make oil cloths bright and give the floors,
tables and shelves a new ap{pearauce. It will take
the grease off the dishes, and off the pots and pans.
It scours the knives, the wash basin, bath tub,
even the greasy kitchen sink. It brightens all
metals except silver orgold. If you have not sold
it yet, send your order at once to

EMIL POLIWKA & Co.
36 Front st., East, Toronto, Ont.
Dominion Agents.

J. A. Mathewson. S. J. Mathewson.
W. B. Mathewson. J A.Mathewson, Jr.
Established 1834.

J. A. MATHEWSON & CO’Y,

IMPORTERS and WHOLESALE GROCERS.

Goods from First and Best Markets. Quality
warranted. Full assortment. New Crop Japan
Teas have arrived in quantity. Fine assortment
and quality desirable. Orders carefully and
promptly attended to.

Have claimed, and do claim, freedom to buy
and sell anywhere without interference or hin-
drance from any quarter. Nocommercial or per-
sonal slavery.

202 McGill 8t., MONTREAL.

WRIGHT & COPP,

40 Wellington St. East, Toronto-:
REPRESENTING

Van DerVeer & Holmes' Biscuits, New York.

E. C. Hazard & Co., Shrewsbury Tomato Ket-
chup, ete.

8t. Croix Soap Mf'g Co., * Surprise”” Soap.

Day & Martin's Blaocking.

T. D. Millar's Royal Paragon Cheese.

California Fruits, 3 1b. tins, heavy syrup.
Apricots, Peaches, Pears, Plums, Figs, etc.

Correspondence Solicited.
TELEPHONE 2662.

TANGLEFOOT

3205 19 3
STICKY FLY PAPER

Price 65¢. per box. Each box contains 36 double

sheets of Tanglefoot and one 5¢c. Holder (26 five
cent articles.

Trade mark registered in Canada.
Sold by all large wholesale druggists in Canada,

0.& W. THUM, Grand Rapids, Mich.

M. J. Woodward & Co.,
PRODUCERS OF CRUDE,

Manufacturers of
[lluminating Oils,
Lubricating Oils,
Paraffine Oils
and Wax, &c.

PETROLIA, - ONTARIO.

JACQUAND FRENCH BLACKING

PRICES

In cases of 6 gross
each, assorted if
NeCessary.

2—§2 00 per gross.
3— 300
4— 400
5— 6 W

5 per cent. discount
cash.

DAVID REA & CO., - 30 Hospital St.
MONTREAL.

The Norton Manufacturing Co.,

E. P. Breckenridge,

C.C. Warren,
Toledo, Pres.

New York, Sec.-Treas.
W. €. Breckenridge,
Resident-Manager.

Edwin Norton,
Chicuago, Vice-Pres.

MANUFACTURERS OF

TIN CANS

By Automatic Machinery.
FRUIT, PAINT, LARD, BAKING
POWDER, FISH AND LOBSTER

CANS.

Capacity, fifty thousaud cans per day.

Sole Agents in Canada for Norton Brothers

‘“ Solder Hemmed "’ Caps.

Inquiries and Correspondence Solicited.

HAMILTON, - ONT.

DO

“Peerless” Washing Compound.

There is nothing equal to it. It

YOU will pay you a handsome profit.
Your customers will like it. Address

SELL

Pure Gold Manufacturing Co.,

31 Front Street East, Toronto.

Todhuntern, Mitehell & Co.

—DIRECT IMPORTERS OF—

HIGH GRADE COFFEES,

Old Government Java Arabian Mocha, Plantation Ceylon, Maracaibo

and Santos.
Qrocers draw trade by selling thelr FAVORITE EXCELSBIOR BLEND,

ELLIOTT, MARR & G0, werrsor s
Wholesale Grocers, | JNDON, ONT.
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WE are in receipt of a large and varied
assortment of Library, Hall and Piano
Lamps.
Values are far ahead of previous years
Inspect before placing orders and save

money.

R. TEW & CO,,

Importers of
CROCKERY, GLASSWARE, CHINA, LAMP
GOODS, ETC,

10 FRONT ST. East,

(Adjoining Board of Trade Building.)

LTty
TP

SALES MADE OR PENDING.

J. Mull‘n, grocer, Winnipeg, has sold out
to J. T. Wilson.

The stock in the estate of A. Smith & Co.,
grocers, Winnipeg, has been sold.

W. H. Nesbitt, general merchant, Roland,
Man., has sold out to Hood & Hooper.

The stock and book accounts in the estate
of A. G. Hepworth, general merchant and
trader, St. Laurent, Man., have been sold.

REMOVALS AND DEATHS.

Thomas Watson, general merchant, Blyth,

Ont., is dead.
FIRES.

L. L. Sibley, grocer, Truro, N. S., is burnt
cut. Insured.
DIFFICULTIES,ASSIGNMENTS, COMPROMISES.

J. W. Langman, general merchant, Por-
tage la Prairie, Man. has assigned.

W. H. Hill & Co., grocers, Sarnia, Ont.,
have assigned to Elgin Wood, Sarnia.

J. H. Dean, general merchant, Shedden,
Ont., has assigned to Dugald Brown, St.
Thomas.

TRADE SALE.

J. F. Cassidy & Co. sold on Tuesday the
general store stock belonging to the estate
of A. J. McKechnie, of Mount Forest, to
Hampton & Co. of the same place, at 70
cents on the dollar.

Rivalry, open, fair, good natured and enterpris-

ing, is the life of business.

#One man ov genius in 97 thousand 4 hundred
and 42 men of ordinary business talent, is just
about the right proportion for actual business.”
—JosH BILLINGS.

“There are geniuses in trade, as well as in war,
or the state, or letters; and the reason why this
or that man is fortunate is not to be told. It lies
in the man.”—EMERSON.

BUSINESS CHANCES.

ENERAL STORE TO LET. IMMEDIATE
possession. Good front. Best stand in the
village. Low rent. Apply J. K. Falconbridge,
Richmond Hill. 30

FOB SALE—One of the finest premises in Lon-

don for groceries, flour and feed business.
Prominent corner, building 26x90, 8 stores with 80
feet cellar. For péarticulars address F. Barnard,
owner, 609 Dundas St., corner Adelaide St., Lon-
don, Ontario.

THE CAIL BORDEN

Eagle Brand Gondensed mifk

Has maintained its high reputation for ABSOLUTE
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL.

|
FOR BALE BY

Grocers and Druggists Everywhere,

St on all important questions

of the day affecting the
J lglr,y oo“ds u%d
a licfl trades.

MM o

Bond or Free

Warchouse Receipts Issued,
Negotiable anywhere
R. CARRIE,
27 Front St. E. Toronto.
eow

TURAG

JOHN PETERS & GO,

General Commission Merchants
and Brokers,

Halifax, N. S. and
Kingston,Jamaica,W.l,

Agents for The E. B. EDDY MFG CO.,
HULL, P. Q.

We are open to accept one or two more Agen
cies of first-class houses, either at Halilax or
Kingston. We have & good connection and
splendid storage facilities.

References: The Merchants Bank of Halifax.

The E. B. Eddy Mfg Co., Hull, P.Q.
The Mercantile Agencies.

REFRESHING-NOURISHING

Sold only in 10c¢. packets.
6 lb. in a box.

UsZ_(roNey (JBjon

Qi

p 0% 3

Sold in 6c. and 10c. tablets.
6 1b.and 10 Ilb. in box.

D CLARKE'S

3 2%}@@@@@@@

'“’:Zm".f':‘zzwso'g fom.. 9 TN
Sold only in 156c. tins.
6 lb. in box.

ICE YOUR CAKE

NS IGINA

GIRS

2 G S R E D
vour GROCER secLs i

Sold in 156c. and 25c¢. packets.
2 doz. in case.

Order through your wholesale
grocer or direct from

GIBSON & GIBSON,

TORONTO.
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Sustaining, Strength-
giving, Invigorating.

JOHNSTON'S FLUID BEEF

is a perfect food for
¢ Invalids & Convalescents

Supplying all the Nutritious
properties of PRIME BEEF in
an easily-digested form.

W.C.

AGENTS FOR

Commission Merchants,

TORONTO.

A. LAMBE & €0,

The St. Lawrence Sugar Ref’g Co., Montreal.
The British America Starch Co., Brantford.

omm MILLS.
SINCLAIR, H00D & CO.,

(SUCCESSORS TO W. A. BRADSHAW & CO.)

Importers and Manufacturers of

Coffees,
Spices,
Mustards,

CREAM OF TARTAR, BAKING POWDERS,
FLAVORING EXTRACTS, ETC.

48-60 Lombard Street, Toronto.

31 URAG

(BOND anp FREE)

Warehouse Receipts Issued.

THE SHEDDEN CO., Ltd.,
184 Front St. East,
TORONTO

CATCH ON'!

il i i 2
d Wooden Bucke.
The Neatest, most Durable, most Attractive and very Best Ware in the Market! The

Cheapest because the most Durable !
These Superior Wares are moulded in one piece from wood fibre.

The 0

joints.

Cannot leak, shrink, swell or water soak.

|16 3

NO Hopps seAMLES
MPERV]CU" 10 LIQY .
ABSOLYT v TASTE

E.B. Eddy's Indurated Fitve Pail,

No hoops. No
Will not taint milk or other liquids.

Proof against hot and cold water, kerosene oil, benzine or naptha
If your Wholesale Grocer does not keep these wares in stock, apply direct to the sole
owners of the Patents and sole Manufacturers in Canada.

THE E. B. EDDY MFG. CO,,

EHUIlLd, CANADA_

GVTs PORALL
IJVSTRATIVE
| @ PVRP2SES.

WOID ENGRAVING
PHBTE ENGRAVING
l» ZINC ENGRAVING
HALF TENE
“« WAX ENGRAVING

~«DESIGNING -

Chivers’ Carpet Soap

For cleansing and restoring carpets. Warranted
to take out grease or ink, and restore the colors.
Likewise in all woolen fabrics

Chivers' Disinfectant Cloth Soap

Will clean all kinds of cloth, removing grease,
ink, ete., restoring the colors like new. For price.
etc., address

J. H. WALKER,
Alma, Ont.

ADAMS & SONS’

TUTTI-FRUTTI

CHEWING GUM.

The fastest seller the trade handles to-day

Other Staple Brands :

Bo-Kay, Sappots, Magic- -Trick, etc., etc. See
our price list page 21.

Send to Adams & Sons, 18 Jarvis St., Toronto,
Ont., for beautiful advertising matter.

GROCERS should try our two uu»w

lines, CHOCOLATE ICING
and CHOCOLATE PUDDING, packed in two
four dozen cases, either straight or assorted.

F. W. Schwartz, Halifax, N.8.

Agent for Maritime Provinces

The Cowan Cocoa and Chocolate Co. L'd, Toronto

TO THE TRADE

Sl LR

Canned Goods.

We are making all arrangements for this
season’s pack—and enlarging our factory
considerably—Thanks for last season’s trade
and soliciting this year’s.

Faithfully yours,

D. W. DOUGLAS,

8t. Johns, P.Q.

DY, A A D RSN e
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For

Tobaccos use the following:

FINE CUT CHEWING
GOLDEN THREAD. GLOBE.

CUT SMOKING

OLD FLAG.

GOLD F

LAKE.

HAND MADE.

VICTORIA.

JERSEY LILY.

MANUFACTURED BY

GLOBE TOBACCO WORKS CO., OF LONDON, Ltd.

reliable brands of cut smoking and chewing

‘HIGH COURT.

THE CANADIAN GROCER PRICES CURRENT.

ToRrONro, July 16, 18%0.

BISCUITS.

CORN BROOMS.

JAMS AND JELLIES.

LR : g~
This list is corrected every Thurs- Arrowroot..................... CHAS. BOECKH & SONS. per doz Jams. J &>
day. The prices are solicited for Abernethy .e X e 3 Gooseberry .. -
publication, and are for such quali- gzlv]ﬁs%'l.olr‘ku?rult 5‘ (m“rpet.:stn.ygs, e n e cor S8 :3 Strawberry . g;
ties and quantities as are usually Pegple’'s Mixed . T R e 365 a?:‘é&:::{lt L=t
ordered by retail dealers on the ls’llotg»]:m]y X}}éx HurH o “ 2 bg A Gage gg
| . nowflake ....... . i i 24 o
usual terms of credit. Niagara 15 38X Psrlor g = “ 2 25 ﬁx:lcl?;rr 2
Goodsin large lots and for prom pt R ke Svasanonneas 6% 8 3 £ © 195 D ul:sou v L
ay are generally obtainable at ~ « '§] 21 4 “ g & “ 1170 Pf‘nm &>
ower prices. sSultana.. 1% 5 “ g 19 mat BE 2o
All quotations in this department Oyster cracker A e = 1 50 PE—— gLl &8
are under the direct control of the Milk biscuit . 9% Railway 4 oo 3 00 geities. Red Currant, 1 1b. white.$2.75
Editor, and are not paid for or doc- Butter Lrukers 64 Shi 4 Y . 400 Black Currant, 11b. white £.75
tored by any manufacturing or job- Tea.. 11%4 2 Cable 2 wire bands, net ..... 300 . S5 on.
bing house unless given under their W;na ~~~~~~~~~~~ . . B, g 3 *o. 400 , s tsdl (inu»u - 5
name; the right being reserved to Wine,sweet........... ¥  1Hearth 2strings, net ] 76 JOTAS SRORIeSy TS ece 8 g&
exclude such firms as do not furnish BLACKING. 3 " it s 1.00 ‘OREEETS Sl :
reliable information. Day & Martin's, pints,perdoz 930 3 1 1 L 0 I CANNED MEATS.
BAKING POWDER. “ 5 110 Comp Corn Bee! 1 1b cans 81 70 §1 75
Spapish, No 8. 4 50 CANNED GOODS. : % o - (7,3 S
Cleveland’s Superior 90 “ “ ‘ “ :
: ) L u)wumb (AT( HPOLE & CO'S Per doz 6 876 925
Baking Powder in tin ..per gross Y 00 o G el 20 00 21 00
cans, per dozen net. o 45 Apples,?¥s................. $.... 81 15 Minced Collops, t 1b cans .. 2 80
b § . 3 60 “ gallons. ARl Ronut Beef...... 1 60
10 cent tins ......... 100 JAC qu\D FRENCH BLACKING. e etk A i ¢ SRl 2 % 2 80
36 B0 TR SO MR e v inanen pu gross 2 00 Blackberries, 2............. 200 210 Y saweed x 585
W o No 8 . 8 00 Blueberries, 2............. 125 140 ParOx Tongue, 1% o 875
Gos., * iaiise 22 4 00 Ox Tongue “" 8 50
il & 05 NO4 et 085 110 Foch s ot “ 9
% 1b. s 380 N0 B A T 6 00 Lnnch ongue.. 1 825
12 oz. " IR 3 sk scscansssvioseo 110 19 " 6 25
11b. BLACK LEAD. “ Special Brands. 13 210 English Brawn. 2 .= 2 80
51bs. Reckitt's Black Lead, perbox... 115 Cherries, red pitted, 2's 22 240 Camb. Sausage.1 2 50
s Each box contains either 1gro., 1 Peas, £'s.................... 140 150 .2 " 400
er doz ,, .} gro., 2 0z., or} gro., 4 oz. Pears, Bartlett, 2's 200 225 Soups,assorted.1 135
Dunn’sNo.1,in tins............. S TELLIER, ROTHWELL & CO'S. BN . ... 1 : ) 2 25
‘' 2.in tins cwooe 75 Roval Black Lead, per gross..... 81 80 Pmeapplo. Baltimore ...... 240 20 Soups & Boulli.. % 1 80
Cook’s'Gem, in 1 1b pkgs .....| §1 7 ST TS AP e ey 250 300 HE o 450
# A GF: | =i s . 85 Pér gross. Peaches, 2's....... ; 240 250 Potted Chxcken, Turkey, or
kS Se8 2 aneen. 40 Gilver Star Stove Paste ............. 9 00 “ 8's " X 35 36 _Game,60zcans............... 1 50
’ 51b. tins =+ 9 " Packed in fancy wood boxes, cach “ Pie.3's ..... 160 165 Potted Ham, Tongue or Beef, 6
¢ bulk, perlb o 12 box contains 3 doz. plumg Gr Gages, 2's. 200 §30 LONEENEE .. i vare s s 135
’ . - - EDWARDS, CATCHPOLE & (U'S Lombard ...... 200 210 l)evnlled Tongue or Ham, % 1b
Eu{lure. 5dozen do0zca 5 ...... 9 Crown Polish, No. 1, per gross... 9 00 = Dumson Blue. 190 SE0 _OBRE..c... . 0o e oanrsss 1385
i s N 5 “ “ No. 2, W 480 Pumykm- 3's 090 100 I)evxlled Chicken or Turkey,
e 2 “ 16 " Rll 800 885 AN RRRE v i s ins s 225
“ “ slbeans..... 0 BLUE. Raspberries, 2's 245 g2 50 Sandwich Ham or Tongue, %
l’““‘ perlb.......... .15 Rgckitt’s Pure Blue, per poss.. 210 Strlwbornes chonce #s.. 29 240  dbeams... ... ... 50
COOK'S FRIEND. TELLIER, ROTHWELL 0's. Succotash, ¢ 150 165 Ham, Chicken and Tongu
Parisiun Square Blue, perlb. 13 to 14c Tomatoes, 3' 155 160 CBNB ....oovniiiiiiiiiiiinnnn, 150
(1n Paper Packages.) Per doz Finnan huddleu ...... 1 50 . “
Size 1,in 2and4doz boxes.... §2 40 BROOMS. Per doz. Lobner.Clover eal conee 8T8 MINCE MEAT.
10,in 4 doz boxes.. 210 Carpet....4 strings . 2 90 Other brands 210 225 _ BRYANT, 0"!80" & €0.’8§—TORONTO.
. TR ) sew Lo B0 X Purlor, 2 / 2 65 Mackerel........... 115 13 Mince Meat, ?l“‘ Jjars, §9 50
“12,in 6 o TE L&m“ e 2 Gg Salmon,1's . 140 1 55 Ditto, 26.11&401 1s, per 1b. 12%c
“. 8,ind " ! 45 1 Gem . IS 8 2 e white 110 12 J. H. WETHEY'S8—BT.CATHARL
Pound tins,30zin case o« 5 g 265 Su-dmas Albert t 0, / o
12 oz tins, 30z in case....... d ;e “ 2 g 2 2 ii‘ iy T 2 1256 Condintns, hes Se, fas... ... yas 50
5 oz tins, 4 8 g o 1 s 195 o uartmy, ¥'s % .10 ‘05‘ CHEWING GUM.
51b tins, % . 0. OHurl...4 % 2 65 - ®B's ** 18,19 ADAMS & BONS
Ocean anc., 4 1b, 4 doz cases. 75, o e 2385 & ()ther brlndu 9%, 11,16, 19 To Retailers
Y% 1b, 4 130,2 3 e 205 s &C k s u ns J, 25 Tutti Frutti, 36 5¢ bars $1 30
“ No.1,2 o 16083 3 o 170 o v s 36 Bo-Kay (ut,w) 150 pieces
e 11lb, 2 it 2 AQOK .2 vl 135 " Amer, “' 5 58 Sappota, 150
: 51b, % ot 9 6 wyMill ¢ * .ceeeeieee 87 2 = s % Magic Trick, 115
| \‘\\“\l-
1 MR " “‘

Sl ﬁ\\\ﬂ “ k‘%

RECKITT S BLUE.
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Prices Ourrent, Continued—

Black Jack, 115 pieces ... 0 85
Red Rose, 0 ¢ .0
Sweet Fern, . B 0 85
Adams’ N.Y.Gum,200 * 0 50
Caramel Tolu, 72 B e
New Fruit Asst., 115 ** new 075
Puzzle Gum B L Tl O
Oolah y » 115 » 075

CHOCOLATES & COCOAS.
TODHUNTER, MITOHELL & CO.8.

Chocolate— Per 1b.
French, %4’s....6and 121bs. 0 30
Carsccau %'s..6and 12 lbs.. 035
Premlum ¥'s..6and 12 1bs... 0 30
Sante, h'u 6and121bs ..... 0.26
Dmmoud i4's,6and121bs. 0 24
Sticks, gross boxes, each... 100

Cocoa, Hommopat'e,¥'s, 8 & 141bs 30

‘" Pearl - ool

o London Pearl 12&18‘ 22

Roc “« w.m

s Bulk, in bxs.
JOHN P. MOTT & C0.8

R.S. MeIndoe, Agent, Toronto.)

“

Mott’s Broma............ perlb $0 30
Mott’s Prepaired Cocoa........ 28
Mott’'s Hommopat'c Cocoa(Xs) 82
Mott's Breakfast Cocoa....... 4C
Mott’s Breakf. Cocoa(in tins) 40
Mott’s No.1 Chocolate......... 35
Mott’s Breakfast Chocolate.. 28
Mott's Caracas Chocolate..... 40
Mott’s Diamond Chocolate.... 22
Mott's French-Can. Chocolate 20
Mott’s Navy or Cooking Choc. 26
Mott's Cocoa Nibbs............ 30

Mott’s Cocoa Shells............

Mott's VanillaChocolate stick 22&3«
Mott’s Pure Confec Chocolate22c— 38
Mott's Sweet Confec Choc.21e—30

COWAN COCOA AND CHOCOLATE <O,
Cocoas—
Hygienic, 1, §, } 1b. boxes ... 70, 75
Iceland Moss Xlbin 121b boxes 35
Soluble (bulk) 15 & 30 1b bxs... 18, 20

Soluble(tins)61band 121b.. 20
Cocoa Nibs, any quantity ... 30, 85
Cocoa Qhelis, any quannty 05
Cocoa Essence.......... per doz 140
Chocolates—
Mexican %, l4mlolb bxs 30
Queen’ u f)ossert. 40
Vani 2 35
Sweet Cnrn.cns e 32

Chocolate Powder,15,80 1b bxs 25

Chocolate Sticks, ross... 00
Pure Caracas (plain) %, 54 1bs 40
Royal Navy (sweet) 30
Confectioners’, in 10 1b cakes 80
Chocolate (‘reums. in81b bxs 30
Chocolate Parisien,in 6 1b bxs 30
WALTER, BAKER & C0's
Chocolate—

Pre’um No. 1, bxs. 12 & 25 1bs each 384
Baker's Vanilla in bxs 12 1bseach 47
Caraccas Sweet bxs61bs each, 12

bxs in case.... 30
Eagle, sweet & s]vlLl'd bxs 12 1bs

each . 28
Vanilla Tablets, 416 in box, 24 bxs

in case, per box 3 65
Spanish Tablets, 100 in box, 12 bxs

in case....... .3 00

German Sweet Chocolate—
Grocers’ Style, in cases 12boxes, 12

SR R~ oS oo simomisomiges sovossensins 21
Grocers’ Style, in cases 24 boxes, 6
1bs each . 21

48 Fingers to t

b., in cases 12 bxs
12 1bs each.... =L Ao

in cases24 bxs

48 Fingers to the 1b.,
6 1bs each
Cocod—

Pure Prepared boxes, 12 1bs each 385

Oracked, boxes, 20 1bs each, 1 1b
and assorted papers ol

Cracked, in bxs, 12 1bs., k
DRPEPE . rooiveivessqissisintosiisiase

Cracked, in bags, 6,10 & 25 1bs each 27

Cocoa and she 1s, 12s and 25s....... 24
Breakfast Cocoa—

In bxs, 6& 12 1bs., each, § 1b. tins 39

In boxes, 12 lbs., each, 1 1b. tins,
decorated canisters.................. 42
Broma—

In boxes, 121bs., each, § 1b.tins...... 36

GIBSON & GIBSON'S

Sydney Gibson's Cocoa, %s ..
Dr. Clarke's Cocoa,}'s and §'s, tins 0 4‘»
Soluble Cocoa bulk in boxas

Prepared do s s 2:
Sydne Gibson’s Chocolate, ks
e o
Gll»sun s Rock do e BB
Dr. Clarke’s do 4s. 030
Confectioners’ Pure Lhocolate
10 1b. blocks : 030
Vanilla choc. sticks, per gross 100
per doz
Gibson’'s Icina, §s. 2 doz. in case. 1 25
Gibson's Icina, 11b2 " 225
COFFEE.
GREEN

Moch

Plnntn.hou Ceylon.
Porto Rico.........
Guatamala..
Jamaics....... ...
Maracaibo .
WHOLE ROASTED OR PURE GROUND.

ELLIS & KEIGHLEY'S.
c. per 1b
S e S S AT G § ¥ ... 38, 84
Java and Mocha.... 34, 36
Plantation Ceylon. 35

Arabian Mocha ..
R, SR S é
English Breakfast >

Royal Dandelion in11b tins.. ... 26

TODHUNTER, MITCHELL & C€0.'8

Excelsior Blend . 88
Our Own - . 81
Laguayra ‘' .29
Mocha and Java........ 32, 83
Jnvu. htnndurd ....... .. 83

Government 30, 32
Anmun Hochs . 36
Santos ........ . 28

J. W. COWAN & 0.

Standard Java in sealed tins,

W aRd I TN iinneninrsnie 36
Standard Tm rial in sealed

tins, 25 and 5
Stund‘rd Blend in seale 1tins,

SO BRENS. o i osoioosiisnsins
Ground, in tins, 5, 10, 15 and

B AP osiavve ks neminassiaen e 0
Say's Parisien,in % andlb tins 80

EXTRACTS.
Da]ley 8 Flquold No 8, pu’doz

“ “

“ “ “ “

FLOUR AND MEAL.
per bbl.

Flour Manitoba Patent.. 5

Ontario patents.. 4
‘*  Straight Roller . 4
“ . BERE ..o 4
‘“ Low grades .. 2
‘*  Strong bakers’. 5

Oatmeal, standard, bbis
gunulated. "
- rolled o
Bollod QRS ... ... 0ocriaks
Bran, per ton.
Shorts .........
Cornmeal

FLUID BEEF.

80 590

-
o
o
&

331
ELH2TREE

S
bgmvu-u-uo-o:bb
s28e

JOHNSTON’S, MONTREAL.

Roynl clusters
Fancy Ve n.uu'toon

per doz.
(,ases, No.1,2 oz tins..... $2 75 3 0O
No.2,4 oz tins..... 450 500
. No.B,E oz tins..... 800 875
** No.4,11b tins..... 12 60 14 25
“ No.5 2 1b tins..... 25 00 27 00
FRUITS.
FOREIGN. c. per 1b.
Currants, Provincial, bbls... 6}, 6%
- “ } bbls 6, 6
5 - cases ... 6
® Filiatras, bbls ... 6}, 6
“ “ j bbls.. 6%, 6%
v cases .. 6§, 6%
Patras, bbls....... 6%,7
“ “ " § bbl 7, 15.
= i cases.... 7}.
iy Vostlzzns. cases. ;
’ 4 cases 83,9
s 5-crown Excelsior
(CR888)...... voose 94, 10
3 » 4 case 9%,9%
Dates, Persian, boxes, ... 53 6
3 Fiﬁu Elemes, 14 0z., per box .. 10
10 Ib boxes 12} 13
M o201 ¢ 15 16
“ ‘Seven-Crown . e 2D
Prunss, Bosnla bagu % 8
cuses, ... ... 1 8
Raisins, Vllencu\ off stalk, 4} 5%
Selected . i1 8
Layers 8} v
Bulsms.Sulunas ’ 5
TEROBNE . oo viveiossermmssiiis 7
i Malaga:
London layers ..... . 3
Loose muscatels . 2
Impennl cabmats . 5 8
qrs., flat. ... 100
Connoisseur cl\l:lt,rs e 400 435
Extu dessert ... 4 B 500

1

6

2
Black bas 425
-t “ qrs 1385
Blue o onnilé 500
= i qrs 1 60
ch Dt.hesap e 72
qrs .. 2 25
Lemons, Palermos .. 6 00
Messina..... 6 00

Orunges Floridas
Messinas .. 450
* Mediter'n sweets 500 5 5)
DOMESTIC.

Apples, Dried, per 1b. 0 073 0 08}
do Evaporsted AAAAAA 012 013}

GLASSWARE.

TAYLOR, SCOTT & CoO.
c. per doz
Lamp(‘hlmneys 0 32
Aot 35
“ “ B s

GRAIN.

Whent FalbLMWoR oo o 102 108
Red W Winter, No.2 101 102
s Sprlnﬁ ...... . 099
‘  Man srd‘xo 1.
“ o 2 - 1 m
Oats, No. 2, per&llbs ..... I
Bsrley. No.2 , per 48 1bs. . 50 51
No. 3. extra..... . 55 55
. 48 55
80 81
0 7
........................ 70

HAY & STRAW.
Hay, Pressed, ‘‘on track 10 50 11 50
Straw Pressed, ** ry - DN 190

LARD.

*‘FAIRBANK'S"' REFINED COMPOUND.
In Butter Tubs............le oo
TR PR S SR e L ]

3-hoop pails ...... e 009 0093
601b. cases of 31b., ’>lb
and 10 1b. tins, per T 010

MUSTARD.
ELLIS & KEIGHLEY’S.

c
Durham, I‘meibm tand}lb tins
Fme, inllb jars.
Fine, in 41b jars
*  Ex. Sup.,in bulk,per 1b. 30
" Superior,in hulk perlb 20
. Fine, 15
COLMAN'S AND KEEN'S

..... 75
¥ 25
o . 41
inglb tins...... ... 42
o in % 1b tins, rer 1b.. 44
D. F;in ilh tins, per 26
» Al E SR PP 28
NUTS
2 per lb
Almqnds, IVEOR oneniiiios 14 15

. Tarragona.... ... 15 16

Fornigetta .
Alumnds, Shelled Valencias .. #
= Jordon. 45, 55

IR bl s S b ans a6 42 18
Cocoanuts, per10) ... . 6 00
Filberts, Sicily........ ons e
Filberts, Ob]oug e 11 11}
Peanuts, roasted 12, 13
= gre 9 10
Wulnnts, Grenohle OREPEL
Bordeaux ......... 13, 13
o Naples, cases . wedll g
s Marbots. s 18}
= Chilis .. .18 18

PICKLES & SAUCES.
BRYANT, GIBSON & €0’S. TORONTO
PICKLES.

John Bull, mixed. in bulk. $0 45

Chow Pic’ le, in bulk 0 50

i m'xed & Chow Chow 1 90
‘* Mixed & Chow-Chow pts 215
s lhxed &(‘how Chowqts 8 40

16g. 190
Horse Radish, bottles, perdoz 225

“

MARSH MALLOW

The Toronto Biscuit and
Confectionery Co. are

making the finest Mallow in Canada, put up in small

tin boxes and in bulk
Send for sample order.

also CHOCOLATE MALLOW.
Nothing like these goods ever

before manufactured.—7 FRONT ST. E., TORONTO.




Prices current , continued—
AUCES.
John ~ ver gal.. 125
3 nottles, per doz.
. bottles, per doz
(acec  ° 2 u‘unntnyj 90¢ to 1 00
Devony Relish, kegs p.gal 175
e o 4 pt, bottles,

DO AOB . ovvoooesrsisoionpasasisa 125
N?ugun\ Tumam kegs. per gal 1 25
Reputed pints 1 25

Raspberry Vinegar, per doz 225
Raspberry Syrup nntll vinegar... 225
Terry :L&Illllel} Peels.  c.per peels
Lemon, 7 Ib boxes.
Orange, "
Citron o
CRusAE ¢ BLACEWELL'S.

Pickles,all kinds, pints,perdoz 3 25
LEA & PERRIN'S. per doz.
Worcester Sauce, § pts.. . §8 608375
pmt; 625 6 50

LAZENBY & SONS.
Per doz
Puklu all kmt]-. pints.......... 32
quarts 6 00

Harvey Sauce- genuine Ahlf pts 8 5
Mushroow Catsup * 2 25
Anchovy Sauce
PRODUCE.
DAIRY. Per 1b
Butfer creamery, rolls 80 22 80 23
tub... 020 021
i dauv, tubs,choice 012 015
medium 0 1v 0 1z
“ low grades to com.

e 3 ¥

Butter, pound rolls....... 015 0 16}
s large rolls............ 012 0 14

“  store crocks .... 012 014
Cheese....... ... 9093 0 093

COUNTRY

Ezg> fresh,perdoz.. 01434 015
limed e
Beans .... ... 160 180
Onions, per bol .. 400
Potatoes,per bag lots ... 110 120
Hops, 1889 ¢crop ...... ... 015 018
CRRE T R 08 038
Honev extracted .. 08 010
section.......... 014 016

PROVISIONS.
Bacon, long Llea{. plb. 0 07§ ¢ 08}

Pork, mess, p. bbl...... 15 50 16 00
Hnmu, smoked, per b o1l 0 114
’ pickled ......0n cise -

Backs ..
Lurd Canadian, per lb. :;g

rouzh 002
RIC E, ET ( .

Rice, Aracan .

“ Patas ... 43, 51
5 ABPBR . sovsesson . 55
“  extra Burmah . 3, 4

Grand Duke.. ..... . 64,73

Bago -.covoee A%, 5%

LADIER, oo i corisnsarinopaas veosiss 5, 64

SPIC
GROUND.

Per 1b.
l’epper black, pure......... $0 20 $0 22
fine to superior .... 12 18
i white, pure ........ 32 35
il fine to choice ...... 25 30
(nugar, Jamaica, pure 25 27
African, * e 18
Cassia, fine to pure . 8 25
C luves 25 40
Allsp\ce choue to pure. 12 15
Cayenne, - 30 35
Nutmegs, * - 5 120
ace, . i ! 125
Mixed Spice, choice to p 35

Cream of Tartar, fine to pure 25 87

STARCH.
EDWARDSBURGH STARCH MFG. CO.
MONTREAL.

BRITISH AMERICA STARCH CO
BRANTFORD.

c. per 1b.
No. 1 Laundry, 4 1b cartoons..... c
Canada Laundry .......... .
Silver Gloss, crates .
Lily White, crates.
Silver Glou 11b chromos
Lily White, "1 1b chromos -
Satin, Starch 11b chromos ....... 7
Brantford Gloss,1 1b chromos.. 7
No 1 Laundry, blrrelﬁ & halves 4}
No1 Prepared Corn. éi

Canada Corn
Challenge Corn .
Rice Starch,11b...
Cube, 11b... ;
KINGSFORDS OSWEGO STARCH.
Pure Starch—
40-1b boxes. 1, 2, and 4 1b. pack’'g's 8
36-1b boxes, 31b. packages ...... 8

Silver Gloss bt.arch——

40-1b * 1,2and 41b packages 9

40-1b ** . b pwkaue ...... 9

40-1b ¢

40-]!) g assorted § and }lhu 93
6-lb *  sliding covers ......... 9

38 to45lbboxes.................. 9

Oswego Corn Starch—for Puddings,
Custards, etc.—
40 1b boxes, 1 Ib packages. ........ 8’
20 4 % Rk a'es

SUGAR. c. per |

Granulated, 15 bbls or over....
less than 15 bbls..

Pa.ns Lump hbls and 100 1b. bxs

boxes

hxtra. (’round I bls ......

less than a bbl.

Powdered bhls .................

less than & bbl

Extra bright refined .

Brlght. Yellow .....

Medium * -

R . s v g a0ss

SYRUPS AND MOLASSES,

SYRUPS. Per 1b.
bbls. § bbls
o o8

44

MOLASSES.
Per gal.
Trlmdsd in pnnc‘heons ... 088 040
bbls .... . 04 042
%3 4 bbls. 042 0 44
New Orleans, in bbls. 048 065
Porto Rico, hdds...... 038 04
» barrels ... . 042 047
54 S barvels ........ 04 049
TEAS.
GREENS.
Gunpowder—

Cases, extra firsts ..
Half chests, ordinary firsts....
Cases, sifted, extra firsts ...... 42, 50
Cases, small leaf, firsts ..... . 35, 40

Yonng Hyson—Moyunes
Half chests, ordinary firsts....

o seconds . . 20, 22
‘ = COMMOn.......... 18, 20
PING BUEYS.
Halfchesu firsts

seconds .. 20,22
HA" Boxes, firsts..
= seconds .
JAPAN.
Half Chests—
i T R | S AR el 38, 40
Choice .. 32, 36
Finest. . .. 28,30
FIB oviisvoindngs - .. 25, 87
Good medium .. ... .92,
Medium......... .. 19, 20
Good common .. 18, 19
Common . 16, 17
Nagasaki, } chests Pekoe....... 20, 22
“ ONong........ 17,18
- “ Gunpowder. .. 18, 20
s “ Biftings ....... 8,12}
CONGOUS.
Half chests, Kaisow, Moning.... 52, 56
Caddies and half chests... 15, 50

Cadies, Paklingand aew makes 18, 50
SCENTED ORANGE PEKOE

Boxes, Foochow and Canton .... 28, 60
OOLONG.

Half chests Formosa . . 84,50

Caddies . 86 b5

Chests and half-chelts Pekoe 27 40

No.1 Finest Assam Pekoe .... 40
2 Assam Broken Pekoe .... .. 85
3 Assam Pekoe Souchong ... ...

TOBACCO AND CIGARS,
British Consols, 4's ; bright twist,
5's; Twin Gold Bar o T . 67

lngots. rough and readv, 7's . 64
Laurel, 3's .. 57
Brier, 7's .. . .. b6
Index, 7's ....... anesn TN
Honeysuckle,7's. coe BB
Napoleon, 8's. ..... 54
Royal Arms, 12's 55
Victoria, 12's ..... 53
Brunette and Lovely, 12's 50
Prince of Wales, in caddies. . 51
“"'in 75 1b boxes . 51

Bli;ght Smoking Plug Myrtle, T &
............................ 60
Lily, 7's 53
Diamond Solace, 1 50
Mvrtle Cut Smoking, 1 70
}/ b pg, 61b boxes i0
oz pg, 51b boxes v

“Pure” and “Silver Gloss”

FOR THE LAUNDRY.

KINGSFORD’S
OSWEGO
STARCH.

FOR THE

Standard of Excellence. Absolutely Pure.

Corn .. Starch,

TABLE,

For Sale by all Leading Jobbers in Canada.

T. KINGSFORD & SON, Oswego, N.Y.

—




THE CANADIAN GROCER’

HAMILTON,

Wholesale Dry Goods Importers,

KNOX, MORGAN & CO,,

ONTARIO.

FLANNELETTES.

We can offer you a drive in these

COLOURINGS.
Price 7 3-4¢. usual terms.

DESIRABLE

SEASON.

Samples on Application.

ABLE

General Stock fully assorted.

GOODS, having cleared 1,500 pieces of

Prices current, continued—

GLOBE TOBACCO COMPANY.

CUT BMOKING TOBACCO.
Per 1b.
IOC

'I‘ha ()ld Flag ‘ lb in 51b. boxes.
ancy Tms =

“ .

i
Gold Flahu 1-5, glb boxw

“« o o170,5 e

o oy 1 (uncy tins ......

“ “w “ 0 e

3 ; W

. it ‘“glass jars.......
Hand Made, 1-5, 61b boxes.......

m “ 6 “ e

" ok 1 fancy tins....

“ “ R e

o . 1 glass jars....

GRANULATED SMOKING TOBACCO.
Uncle Tom, 1-5, 61b boxes...... .
» 1-10,61b  **
LONG CUT SMOKING 'IUBA(,( O.
ng Wu-g, %. bllb boxes ..
6 -

“

“w “

1 10 61b ** ‘
PINE CUT CHEWING TOBACCO.

@olden Thread,5 & 101b pulls 95¢
Globe, - - 90c
Vlctorm. = & " 50
High Court, * - 9 " 10¢c
Jersey Lilly, 5+ 65¢

Golden Threld 1- lh

Foil in k.g.ru..
boxes, per grm 9

Solace 1-16 “ Foil in } gro.
boxes, per ross ................ 6 05
CIGARS—S. uAvw a BONS, Muutgenl
er
Hsdre E' Huo Lord Lnudsdowuem 00
Panetelas ......... 60 00
» Bouquet .. . 60 00
’ *  Perfectos.. . 8500
. i Lougfellow . 8500
“  Reina Victoria .... 80 00
oy o Tne.L. e .. 55 00
El Pndru Reina Victoria . .. 55 00
Reina Vict., Lspec .. 50 00
- Conchas de Regalia .... 50 00
" Bouquet............ .. 55 00
o Pins ...... .. 50 00
“ Lnngfellow . .. 80 00
- Perfectos . .. 80 00
Mungo, Nine ....... .. 8500
Cable, Couchu . 80 00
T R AR AR 29 00
700
11 00
15 00

DOMINION CUT TOBACCO WORKS, MON-

TREAL.
CIGARETTES. Per M.
Athlete §
Puritan .
]S)ul'i,.nu
er
B.O.N

t 1b pkg., 5 1b. boxes..
BT a3 1B pEa. 5 1b box..
0ld Vir, Fm ,1-10 1bpkg., 10 1bbxs 62

Gold Bleck, §1b pkg, 51b boxes 70
cmAnBs'r‘lrg b'ronu,(,o &
C.N.1,1-10, oxes

gnntln 1-10, 5 1b boxes.. 85

Athlete, per s L. 115

SOAP.

Bar, 11b. bars...... perlb 5}
lvr‘));ya 6-16 and 8 1b bars_ ** 5
Primrose, 4{ lb bll‘l,"l w " :’

John A, olke. WaxX W perdo: 42
Ilyﬂower cake, 42

Gem, 31t barsperlb.............. 34
“ 130z,1and 21b. bars ...... 3%
guean 5 Laundr) per bar... 5!
ride of Kitchen, per box..... 2 75
Sapolio, } gross boxes . 325
- per gross, net cash 12 0p
TOILET SOAP.
TAYLOR. 8COTT & Co.
per doz.
Baby's Own, 3 dOL boxeu 81 25
Our Boys, 125
Sea Foam, 75
London Bouguet, 60
0aunanl, 1 85
. 60
Paris Assorted, § “ “ 075
Albert Oatmeal bar, 2 doz. boxes 0 75
White Castile bar, 2 doz.
L ESSRE ER SRS SIS AR 0175
per gro.
Fatherland, } doz boxes... 00

WOODENWARE.
per duzo
$1 7

Puiln,! hoop, clear No.1... 81 7

8 Y e 190

Palls,ﬂhoops clesr No. 2.. 1 6v

» 180

b 8 * pu.luted o 1 80

Tubs, No.o...... . 9 50

Revsssn 8 00

¥ 2‘. 700

* ok Weaveds 6 00

Wushbo:rds Globe....... $1 90 2 00

Water Witch.. 140

s Northern Queen 225

- Planet. .... coses 170

- Waverly. 1 60

o . S 150

.......... 130

» Single Cre scent. 185

<. Double o 275

Jubilee .. P g

per case.

Matches, 5case lots Single cases
Parlor......... $1 75
Telephone.. 405 415
Telegraph.... 430 4 40
French......... 3 60 875

per doz.
Mops and Handles, comb. 125
Butter tubs ....
Butter Bowls, crutes ast'd

CLOTHES PIN

$1 60 ~3 20
3 60

5 gross, per box . 075
4 gross, = 085
6 gross, e 120
CHAS. BECEH & SONS.

per box

5 ross single and ten box
. 07 080
Stlr 4 doz in packuge 0 85
125
» 4 o cotton bngs 0 90

INl)Ul{A'l‘El) FIBRE WARE.

gpm 6q
tar t.a.nd&rd 12 qt.
Milk, 14 qt......
Round bottom. hre
Tubs. N3 v -
2 ..
o B o
Nestsof 8...........
Keelers No. 1
- B i 9
- . 8
b 4 7
Milk pans ........ 3
Wuh Bnnms flat bottoms . B Y
round * . 300
Handy dish . . 87
W ater Closet Tanks . 18 00

DURABLE PAILS AND TUBS
WM. CANE & SONS, MANUFACTURING CO
NEWMARKET.

Per doz.
Steel hoops, painted sud grain'd 2 20
Brass hoops, oiled and varnish. 3 25

No1ltubs. 9 50
HOR W s oo ittt
No3d * o h e o IR O W
BARM YEAST.

per box
3 doz. 5c. puuk&bm in boxes. 100
3 duz 10¢. 195
1} “ 10c¢. and 3 doz. 5¢. puuka{,ma

in assorted boxes

“OUR NATIONAL l' U()l)b.

doz

Uuslu ated Wheat g
ollod Oats... 4 ** 235

Snow Flake Barley. ...... 2385
Dessicated Rolled Wheat. 3 * 235

Buckwheat Flour,S. R... 4 *“ 225
Prepared Pea Flour...... 2" 200
Baravena Milk Food..... 1 ** 358
Patent Prepared Barley1 * 2 W
Patent Prepared Groats1 150
Gluten Flour.............. 41b. 3 00
Farina, verychoice.. 1% 1b. 1 40

HA l(l)\\'ARE, PAINTS AND
Ol1LS.
Cut NaiLs, from Toronto:

10 dy. to b\uly cisess B30 BUED
8dy and9dy............ 2656 270
4dy. to7 \ly ssssssssonsisases: 8O0 U
3dy . ..C.P. 395 400

AP 345 8350

L
“C* 50 and 10 per cent. to 60 and 5
from list.
HORSE SHOES:
From Torouto, per keg ..
Screws: Wood—
Flat head iron 77! p.c. dis
72 i

3 375

Round = * p.c. dis.
Flat head brass 75 p.c. dis.
Round head brass 70 p.c.

WINDOW GLAsS: [To find out what
break any required size of pane comes
under, add its length and breadth to-
ruther, Thus in & 7x9 paune the
ength and breadth come to 18
inches; which shows it to be a first-
break glass, i.e., not over 25 inches in
the sum of its length and l.nml(h |

1st break (25in and under)...... 145
2nd (26 to 40 inches) ... 135
$rd 4l1to 50 ). 3 40
4th * . YNt 3q
5th * @LtoT . it e
ROPE : Manilla ..... ’ 014 014}
Sisal ....... 010} o011
BINDER TWINE :
Crown Brand (from !suuryh 11
Red Cap 12
Blue Ribbon oo 10
Silver Composite™ is e
Axgs: Per box, 36 to $12.
Janadian, dis. 7% per ecnt
: Heavy T and strap .. 05
" Screw, hook & strap. 0 043
\Mnn- LEAD:

Pure Ass'n guarantee
round in oil.
25 b irons.
No.
No. !
No. 8 ...
SN

gal
LINSEED OI1L pe

0 (H

Boiled, per gal.. 067
CASTOR OIL : Best perlb... 0 10, 01
GLUE: Common. perlb ... 010 011

PETROLEUM :

F. 0. B. Toronto..
Canadian .
Caroon Safety.
Canadian Water White
Amer'n Prime White ..

(s Water W lnte
Photogene... -

DRU
Alum
Blue Vitriol
Brimstone...
Borax .
Caunl»]mr o
Carbolic Acid .
Castor Oil .......
Cream Tartar ..
Epsom Salts
Paris Green

th.rm t Logw: ood, bulk
boxes

Gentian ....
Glycerine, per .
Hellebore .....
lTodine .

(nsect Powder.
Salpetre......
Soda Bicarb, per keg
Sal Soda..
Madder .......

VINEGAR.
A HAAZ & co

LA PV
XXX W.W.
Honey Dew
Pickling .
Malting ..

Iwp. gal.
¥ 16
0174 018
020 022
023 024
02 000
0gl 00

AN l) CHEMICALS.
.1b 30 02 30 03

006 007
002§ 0 03§
013 014
07 08
040 045
011§ 0 134
030 031
o 014 002
018 017
013 J14
015 017
013

5 02
016 017
5 50 6 00
035 045

008§ 009
25 275

100 125
0 124
(U8 ¥
025
0 30
030
045

THE BADGE HUW P ALLU\LR ‘l\hGAH Co

French Bunlenu
Tarragona
Triple ... ¥ 2 -
Fruit Vluegar -4 0 4 T
Pu.klmg #
XX o

Cider Vmagnr

.per Hll

034
0

Honey Vinegar v sis, O
Eng. Malt Vinegar . 050 to 0 60
Bottled Malt Vinegar,qts...... 200
Methylated Spirits........ 200 to 2 25
INK.
EDWARD CATCHPOLE & Co
Blue black, 2 oz, per ;ross.. 4 00
Jet Biack, %08, T  ...... 375
All colors, 2 oz. 40
Blue l-huk quurts. per duz 500
pints, 3%
r FISH.,
Pickerel................ per 1b
Pike ... v GO
White fish..... 0 08,
Salmon Trout ....... & 0 06
Lake herring. ... 1% 17
Pickled and Salt Fish :
Labrador herring, p. l;bl 57 550
Shore herrin 15 550
Salmon truuf per % bbl 425 450
Dried Fish:
(odﬂsh per quintal 525 573
cases 500 55
gonc}x S8 b~ll| ...per lb 004
oneless cod ......... o 0 064 0 08
Smoked Fish: iy
Finuan Haddies ..per Ib 0 073 0 08
Bloaters per bux 100 15
l;lw hernug, aeser' O B8
18
Hlddotk
Cod

B.C. salmon ..
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| 31, LAWRENCE SUGAR REFINING CO'S

ﬁ GRANULATED
AND YELLOWS
i | AND SYRUPS

| ARE PURE.
.| NO BLUEING -

Material whatsoever is used in the manufacture of

OUR GRANULATED.

- The Canada Sugar Refining Co.

(Limited),
{ MONTREAL.

We are now putting up, expressly for family use, the
finest quality of PURE SUGAR SYRUP, not adulterated
with Corn Syrup, in 2=Ib. cans, with movable tops.

se FOR SALE BY ALL GROCERS. @




THAE CANADIAN GROCER

THE CANADA MBAT PACKING CO,

MON’I‘ H.AT.,
BEEF AND PORK PACKERS,

Carers of the Gelobraled CM.P Brand of Smoked Meat, Sugar cured
extra-flavored Hams and Bacon.

Compressed Corne,d Beef. Ox\(and Lunch Tongue.
Pure Lard a Specigity.
J

WRITE FOR QUOTATIONS. =

HOW TO SELL GOODS

Send Ten Cents to the Grocer PusLisaing Co. for a copy of
B. F. Cumming'’s Prize Essay on ‘“ How to Sell Goods,"

GROCER PUB. CO,,

6 Wellington 8t. W,, Toronto.

TRAVELLERS

‘WM. PROUT. J. B. INSLEY, Manager;

LELAND HOTEL

Qorner Hasti ville 8 e block
O ro Ballway Biation aad Siaamahls dock.

Vancouver, B.C,

PROUT & I'llLEY,
prm 8.

THE COLONIAL,

New Westminster, B.C.

Bom rters for Commercial Travellers. Fine
ple hooms. First-class in every respect.

GEO. B. RAYMOND, Proprietor.

THE WINDSOR.

w Assa,

First-class P snd Commercial Hotel.

Qaod sample rooms, Livery in connection.
MRS, DOIG. ?roptlotuu

THE SAN«ITARIUM
BANFF, N.W.T.

GUIDERE
Queen’s Hotel,

WINNIPEG, MAN.

First-class in every respeet.

Jas, 0'ConNNoRr, Prop. Frep Srmapo, Mgr

LELAND HOUSE,
Graduated Prices. Recently turnished.
W.D.DOUGLAS & CO., Proprietors.

The finest hotel in the Northwest. Pure
water. Oorner Main and :lbor't Sts. i

City Hall Square, WINNIPEG, MAN.

The Clarendon Hotel,

Winnipeg, Man.

RUTLEY & McCAFFREY Proprietors.

The Algoma House.
PORT ARTHUR, ONTARIO,

43:£w$u!§ "53:-’;"‘“‘ Fhehaet of l!n: and agcomm ‘: oa."ém.um‘.?"‘“
M v Bmmgk“ MEBRILL & HODDEB, p,.,.. :

Gmnd Panlﬁs Hotel
um.m BvB £

4 WW

'PATERSON HOUSE,
OWEN ROUND, ONT, .

It is well-known

That successful Doctors read all the latest
medical books and papers and go abroad
occasionally to study. -Suiccessful lawyers
read legal publications’ to learn the latest
legal decisions and points constantly crop-
ping up. Teachers, clergymen, druggists,
architects, all read the publicatian 1ssued in
the interests of their profession. They
must do so to keep up with the times.

The same applies to grocers and general
merchants. Théy must not only read the
best papers published in their. interests but
must also watch the advertisements closely.
There they learn the rise and fall in prices ;
latest trade news and methods of buying,
handling and selling goods, so that they
may make the greatest profit. A doctor
reads much that he already knows, so does
a lawyer. - So does a pumber of any of the
other professions. So will 2 merchant. It
is often the issue of the paper he misses that
is worth dollars to him. . His best and safest
policy, therefore, is to subscribe for his
trade paper.

The only exclusively grocery and general
store paper is THE CANADIAN GROCER,
1ssued weekly, subscription price $2.00 pef
year.

“ KENT BRAND "

Canned Goods
and
Fine Mixed Pickles
NS

The Standard Goods.

It your wholesale grocer
does not handle those goods
writ: direct to

[he KENT GANNING AND
PICKLING GO,

Chatham, - Ont.

JOHNTAYLOR &5
WHITE ROSE
LILAC BLOSSOM
PERFUMES.




ALL THE LEADING WHOLESALE TRADE HANDLE PURITAN CUT PLUG AND OLD CHUM SMOKING TOBACCO.

OLD CdUM

THE CANADIAN GROCER

PURITAN CUT PLUG

“Quick and Easy”

IS THE BEST

WASHBOARD

The Brandon Manufacturing Co., Ltd., Makers
Strachan Avenue, Toronto.

This board has a double crimp and only the
best materials are used in its manufacture ull
first-class grocers keep it.

T.G. Williamson & Co.,
COMMISSION MERCHANTS.
TEAS, COFFEES, FRUITS, SUGARS, ETC

42 Front Street East,
TORONTO, ONT,

ORDER A CASE OF

OCEAN WAVE ®25W5

POWDER

From your Wholesale Grocer.

Sells itself after one Trial. Prices Current

Fraser River Salmon
“ROYAL”

- AND -

“BRITANNIA”

Brands of canned salmon are the finest packed in
British Columbia. The canneries being situated
at the mouth of the Fraser Riverare in a position
to pack their fish fresh from the boats.

BELL-IRVING & PATERSON,
AGENTS,

Vancouver and New Westminster, B.C

CORTICELLI

SPOOL SILKS & TWISTS,
EMBROIDERIES & FANCY SILKS.

To satisfy and please your customers you
must keep the best lines. “ CORTICELLI”
has that reputation ; if you want to put in a
line of these goods. Send for further infor-
mation and prices to

CORTIGELLI SILK GO

ST. JOHNS, P. Q.

- PARISIAN -
BLU E!

Is Stronger and More
Economical
THAN ANY OTHER BLUE.

It Does Not Stain the Linen.
TELLIER, ROTHWELL & CO.

Gommercial Travellers.

To any traveller who will send us one
new subscriber for three months we will

send all the back numbers of the paper con-
taining “ Drum Taps.” A most entertain-
ing sketch of a week spent on the road by a
well-known American Traveller.

TORONTO SALT WORKS,

128 Adelaide E., Toronto,

Sole City Agentsfor the ‘‘Canada Salt Association’’

Deulers in all kinds of Table, Dairy, Meat Cur
ing, Barrel and Land Salts.

The “Acme” Table Salt (new process) will not
get damp or hard.

Two Silver Medals, at Industrial Exhibition,
Toronto, 1890, for our “ Acme’” Table Salt and
our “Star Brand " Dairy Salt.

gmlllil.illlllil’.IIIlII|I-llIlIIM-INNHl.ﬂlIIHII-lllum‘m@
% SAW YOUR %
§ ADVERTISEMENT 8
i IN THE % g
=  CANADIAN GROCER. =

=

11111 TP

When writing to our advertisers pleaseinclose
the above

Northumberland Paper and ‘Egg GCase Go

Sole Manufacturers of Machine Made Egg Case
Fillers. (Straw Board.)

We also make a first-class Wooden Case, and can
therefore supply a complete Egg Case at the low-
est possible price. For Briul and other informa-
tion, address the Mills, CAMPBELLFORD, ONT

To Subscribers.

Those wishing to keep their copies of THE GRO-
CER in good condition, and have them on hand for
reference, should use a Binder. We can send by
mail A STRONG PLAIN BINDER for 75¢., post-
age prepaid.

These Bindershave been made expressly for THE
GROCER, and are of the best manufacture. The
papers can be placed in the Binder week by week
thus keeping the file complete. = Address—

THE CANADIAN GROCER,
6 Wellington St. W., Toronto.

BROKERS

—AND—

COMMISSION MERGHANTS
IN CANADA

Open to receive an agency for a

British House not now repre-

sented here, give references.

Address, ]. B., care this paper.

ESTABLISHED 18686.

To please your customers sell Martin’s
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be-
cause it is not boiled long enough.

By our New Process the meal is
partly cooked and is easily digested.

If your wholesale grocer does not keep
them write direct to

MARTIN BROS.,
Mount Forest, Ont.

Oats and Feed a Specialty.

ATHLETE, PURITAN, DERBY, SWEET SIXTEEN CIGARETTES.

Epso T
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