
Canadian Grocer
A Weekly Newspaper Devoted to the Grocery, Fruit, Provision,

Canned Goods and Foodstuffs Trades of Canada.
Montreal: 701-702 Eastern Townships Bank Bide. Toronto: 10 Eront St. East. Winnipeg: 511 Vnion hank Building London. Eng. SB Fleet St. EC.

VOL. XXIII. PUBLICATION OFFICE: TORONTO, MAY 7, 1909. VO. 19.

Still the leader in Blue

Keen’s 
Oxford Blue

is the grocer's most reliable brand of laundry^blue 
Its superior excellence and non-streaking qualities 
make it the safest brand to sell.

For sale by ail jobbers

FRANK MAGOR & CO., 403sLp,aul MONTREAL
Agents for the Dominion of Canada

/ v 1^E.ys v"
OXFORD •

STARCH
For Cooking Purposes, Puddings, Blanc Manges, Desserts,

or ^

ie Benson's Prepared" Corn
h
rocery For the Finest Lanndry Work

Edwardsburg “Silver Gloss'' Starch
unada.

are unequalled as trade-getters and trade-holders.

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858 

Works, Cardinal, Ont.i>3 Front St. East, Toronto, Ont. 164 Sf. James St., Montres i
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MACONOCHIE’S
Mixed

)

Chow

Walnuts

Gherkins
and

White
Onions

■ PICKLES
Fresh, crisp, home grown vegetables preserved in 
pure malt vinegar. They please the most dis
criminating customers and besides they show a 
good profit to the grocer.

New shipments of all lines will arrive next week 
with your Wholesaler. Ask &im or ask our agents.

MacLaren Imperial Cheese Co., Ltd.
A

Maconochie Bros., Ltd.
LONDON. ENGLAND
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Fish From 
Scotland
The “Tyne” Brand of canned Scotch fish has 
all the delicacy and richness of flavor of the freshly 
caught fish. It is a satisfactory brand to buy 
because it is always the same—you can judge the 
quality of the entire year’s output by a single can.

The Shields Ice and Storage Company
are specialists in the packing of Scotch Fish— 
nothing can possibly be finer than their product 
“The Tyne Brand.” Their reputation has been 
made entirely on this one thing. It is their hobby 
to offer only the “ best —and they do it.

Arthur P
8 Place Royale

Montreal

Tippet £f Co , Agents
84 Victoria St.

Toronto

The French 
Macaroni
The germ of the best wheat—the gluten—is the 

foundation on which the high quality of “CODOU” 
Macaroni rests. But added to that is the skill 
acquired by a life time of service in its manu
facture. It is

Made By Felix Codou
It is very delicate and tender—never “rubbery.” 

And there is a richness of flavor that makes it very 
toothsome. Monsieur Codou is so proud of his 
famous brand that he permits no package to leave 
his factory without having his name.

A rthur P. Tippet
8 Place Royale

Montreal

& Co , Agents
84 Victoria St.

Toronto

1
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^ BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

XBt
HAMILTON

THE MAN ON THE SPOT
“There Is many a slip between the enquiry and the re
ply.'' The man on the spot gets the order—That’s me. 

FACE TO FACE BUSINESS
G. WALLACE WEESE

Manufacturers Representative. Hamilton, Can.
Offices, Myles' Fireproof Storage Warehouse.

Write Me To-day.

D. McL. BROPHY
414 St. Paul St. Montreal

Broker and Manufacturers’ Agent.
Open to represent one more up-to-date house desirous of 

utilizing my excellent connection with 
the grocery trade.

Correspondence will receive prompt attention.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Established 1885.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX. N.S. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first-claas 

agencies. Highest references.

D. STAMPER
GROCERY AND. FRUIT BROKER 

AND MANUFACTURERS’ AGENT
Goode Stored and Distributed

Warehouse, City Spur Track. 
P.O. Box 793 MOOSE JAW. SASK.

W. G. PATRICK & CO.
Manufacturers’ Agents 

nod
Importers

29 Melinda Street, Toronto

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press, in good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

T. A. MACNAB & CO.
ST. JOHN’S, NFD. 

MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at
tention to all business Highest Canadian and foreign 
references. Cable address : “Macnab." 8t. John's.

Codes : A, B,C, 5th edition, and private.

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agente tor Grocers’ Specialties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

G. C. WARREN
Box 1836. REGINA

Manufacturers' Agent and Commission Merchant. 
Direct Importer of all grades of pure Ceylon Teas, 
and Grocery and Drug Specialties. Dealer In 
Coffees, Spicea, Mustard, etc. Eetabllehed 
eleven yeere. More llnea deelred.

Don Storage and Cartage Co.
Limited

81 Front Street East
TORONTO

PHONE M. 2823
Storage facilities unequalled in city—Special 

cartage delivery—Lowest rate of insurance.

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beans, Peas and Produce.

Agents : " Royal Crown" Skinless Codfish. 
Representing Moms Co. Chicago. Pork and Lard.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers* Agents. Cars Distributed, Warehoused and 
Forwarded. Warehou-e on Transfer Track. Busi
ness solicited.
Phone 159 SASKATOON,
P.O, Box 257. Western Canada

Wholesale Grocery Brokers
and

Manufacturers’ Agents
Connection with Jobbing Trade of Toronto, Hamilton 
and London. Foreign and Domestic Agencies Soli
cited. Best of Storage Accommodation.

LIND BROKERAGE CO.
23 Scott Street Toronto

Mr. Manufacturer
You will be interested in learning that 
the undersigned have entered into part
nership, taking over the business of
J. Walter Snowdon. They are open for 
one or two more agencies for Montreal 
City and district. Address:

SNOWDON & BORLAND
34 Guardian Building

MONTREAL
J. Waller Snowdon W. George Borland

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for • few more first-class llnea

CARMAN BROKERAGE Co.
Wholesale Grocery Brokers

141 Bannatyne St. E. WINNIPEG, MAN.

We ke p in close touch with the wholesale trade— 
Winnipeg and West—write us.

Finest the World Can Produce
MORRIS & COMPANY

Chicago, 111.

Lard, Shortening

C. & J. JONES
Agents for James Robertson & Sons, Paisley 

Jams and Jellies, etc.
WHOLESALE BROKERS 

MANUFACTURERS’ AGENTS ANDIMPnDTFB C
62 Scott Block - WINNIPEG, Man.
Domestic Agencies Solicited. Good Storage Facilities.

STORAGE IN OTTAWA
We offer every modern convenience. Largest 

warehouse In Ottawa Valley. Fireproof, low insur
ance ratee, direct communication with all railways 
—tracks to the door. Centrally located.

Secure Our Low Rates, 
Dominion Warehousing Co., Ltd.

52 Nicholas Street, Ottawa
J. R. Routh, Manager.

and Oil
W. H. MILLMAN & SONS

CANADIAN AGENTS

TORONTO

WATSON & TRUESDALE
(Successors to Stuart, Watson A Co.)

Wholesale Commission Brokers and 
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited. a

2
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We can Interest You in all Kinds of

CANNED
FRUITS

It’s worth your while to look up your stock. 
Send us your orders. Prices right.

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

3
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Book-keeping Without Books
The Up-to-date Total Forwarding System

Over 50,000 in Use in the United States

AIT l — -

*:1frMcCASKjY
;

It handles your accounts 
with only one writing.

It stops all forgetting to 
charge goods.

It pleases your customers.

It draws new- 
trade.

The greatest 
collector ever 
invented.

It eliminates errors and 
disputes.

No night work 
copying and 
posting 
accounts.

It takes care 
of

Cash Sales, 
Credit Sales,

Cash on 
Account,

Produce and 
Exchange 

Sales,
C.O.D. Sales.

Gives you 
COMPLETE 

DETAILS 
of your 

business.

A Money Earner and Money Saver
MADE IN SIZES TO FIT YOUR BUSINESS 

If you do a Credit Business, you should have a Credit Register
WRITE US FOR FURTHER INFORMATION

The McCaskey Register Company
Comer Hughson and Rebecca Streets

Hamilton, - Canada

4
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To the Trade:
Do You Know Why

CEYLON
TEA

IS SO

Rapidly Displacing the Thin 
Light Teas, Here, in America?

(Two and Three-Quarter Millions Increase in 
Direct Shipments Alone in 1908 over 1907.)

First : Because it Makes a Strong, Full-Bodied Tea 
to Satisfy the Coffee-Educated Palate ;

Second : Because of Its Piquant Flavor ;
Third : Because of Its Unvarying Excellence ;

and
Fourth : Because of Its Cheapness Regardless of Cost.

A Pound of Ceylon Tea 
“ Goes Twice as Far ” 
as the Light Thin Tea.

5
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BOOST YOUR BUSINESS

You can do this partly yourself but 
a great deal depends upon the quality 
and character of the goods you sell. 
In the fruit and vegetable line there 
is no canned variety that will help 
you more than

The
Old Homestead Brand

In producing these lines, quality is 
first, last and always our motto. 
A clean, hygienic factory, the greatest 
care in selection, and the most up-to- 
date method of sanitary processing 
ensure the pure wholesome nature 
of our goods--goods which you can 
safely stock for real satisfactory 
business.

Specify Old Homestead Brand 
WHEN ORDERING FROM YOUR JOBBER.

The Old Homestead Canning Co.
Picton Ontario
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Making the Customers Come Back
That’s just what

“Pride of Niagara Falls” Brand Canned Goods
have been doing this Season

They’ll keep on doing it. It’s all owing to the quality and methods employed in 
the most modern and sanitary factory in Canada. We have on hand

Select Hand Picked Tomatoes 
Refugee Wax Beans

These are not cheap goods but THE BEST. Can be obtained through the 
following agents :

Eby-Blain, Limited, Toronto. Frank L. Benedict & Co., Montreal
F. H. Wiley, Winnipeg, Western Agent.

“PEERLESS” Brand
Canned Goods

are, in quality, just what the brand 
denotes, beyond question the finest 
output of any Canadian factory.

Put up by the Beamsville Preserving Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONTO and KINGSTON
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THE A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH or FOWL."

Simply A 1.
Pleases everyone.
The Public WILL have It.
Sold all over the world.

For full particulars and prices write our Agents :
GENERAL AGENT /y HUBBARD, 27 Common 8t„ Montreal 
THE WEIR SPECIALTY CO,, G61-6S3 Yongo St., Toronto 
J. READ, St. John, N.B.
R- T. TINN, 337 Hastings St. W., Vancouver, B.C.

RRA IUr% A hrnm 10 HJ'{U Kl,t' Marfalr Works, VuikillBnMWU Qt IsUe, LONDON - ENG,

Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

The BLOOMFIELD PACKING CO.
BLOOMFIELD, - ONT.

SAUCE

JNCWRAl US!
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■ Never Forget Old Friends ■
An old friend that has stood the 

test of years Is

Cooper Cooper’s
Delicious Tea

“ Tea Plant " Brand

Packed in 3^ lb. Sealed Canisters 
at 40 — 50 — 60 cents per lb.

You must stock Cooper Cooper’s Tea if you stock the best
CANADIAN AGENTS:

Green A Co., ts Front Street East, Toronto, Ontario 
0. Stamper, P.0. Box 793, Moose Jaw, Sash.

9 liJ Head Office : 71 & 73 Tooley St.uOOper UOOper & UO., LlU. London Bridge, London, S,E.

Hesitation Means Loss ! ! ! !
The West is Open to Vou

Do you not desire to sell your goods in the prairie provinces'
Do you want reliable representatives to undertake the task?
That’s our business exactly if you will permit us to do so.
Scores of eastern manufacturers and shippers will bear testimony to 
our success, enterprise, and business integrity.
Whether you wish to do business with the wholesaler or direct with 
the retailer, let us act as your agents.
We have the facilities and foresight to reach those you desire to serve.

LET US DISCUSS IT BY MAIL

RICHARDS & BROWN
Wholesale Commission Merchants

314 ROSS AVENUE WINNIPEG, MAN.
We have our own large track warehouse in the heart of the wholesale district.

if
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Chocolate Bordeaux
has had many imitators ; but, in spite of competition (in name only), its consumption has 
steadily increased year by year and “Bordeaux” remains unequalled.

No other Chocolate can approach it in flavor, a fact which is fully appreciated by the 
public and evidenced by the immense sales we enjoy.

We give unequalled value, every batch is of the same even quality.
Bordeaux is the toothsomest morsel of Confectionery ever tasted : Tasting tells. 

Always fresh. Always good. Always the same.
Be the up-to-date leader in your locality. Hard times don't affect the merchant who 

sells this line.
The Chocolate of quality. Yielding profit. Enjoying demand. Samples for the asking.

The MONTREAL BISCUIT CO.. MONTREAL
Manufacturer, of “SWEETS THAT SATISFY.”

MtTil

BUGGY- . egg CRATE
Mutt Aeruco res o'

hah^^WOODSICO
canaca

Buggy Egg Crate

Everybody Says So:
“Just the thing” “Been looking for this ” 

“ Well, how simple ” “ So handy ”

Every Dealer Should Have Them

Walter Woods & Co.
Hamilton and Winnipeg

IT WILL PAY YOU TO BUY A

“Eureka” Refrigerator
BECAUSE V6U CAN’T CET A BETTER CUE

“Eureka” Refrigerators 
have the most perfect cir
culation of dry, cold air 
known. Im p u r i t i es a re 
quickly carried off in the 
waste water—the food is 
kept sweet and fresh—no 
outside ventilation is need
ed—wet matches kept in the 
cooling chamber 12 hours 
become dry enough to light 
— and the consumption of 
ice is remarkably small. 
They are being u=ed by the 
leading Butchers, Grocers, 
Hospitals, Hotels and Res
taurants.

“Eureka” Refrigerators 
are lined with either por
celain or with Odorless 
Spruce coated with pure 
shel'ac. Zinc, or iron gal
vanized with zinc, is never

used, because the zinc corrodes and poisons the food. 
Nothing equals the Odorless Spruce which we have been 
using for twenty years.
"Eureka” interior fittings can all be removed in e moment for cleaning.

EUREKA REFRIGERATOR COMPANY, UMITEO
54 and 56 NOBLE STREET, TORONTO, Canada

Near Queen Street Subway

Mo Odor

mm:
thSmZl Common Sense
Ifff | C / Roachom and Bod-Bugm 
RILLO \ Rato ana Mice
III Ouleri ind 381 Queen St. W., ïereete, Ont.

Dealen find Common Sense a very good seller, for 
the reason that it gives general satisfaction and each 
customer tells others aboot same. Write for prices

IT WILL PAY YOU to watch ourCondensed 
Ad. columns. There

---------- ----- _ _ gre many money-making
iropositions there. You may find just what you are looking for.

10
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Are You Handling the BEST Package Tea on the Market ?

“MELAGAMA”
We aim to send out the quality that pleases every taste, and our cash rebate in every 
package creates enthusiasm and advertises the merchant that handles this renowned blend. 
If you are not selling it yet, do us the favor of adding your name to our already lengthy list, 
or give us the pleasure of forwarding you a ^-lb. sample “gratis," and afteryou have ‘‘tasted 
and tried before you buy" our ^Melagama” Tea, that has justly won so many “ Diplomas ’’ 
see prices and particulars on the last page of this issue and send us an order, or give our 
traveller who calls on you regularly a trial order, and you will ever handle “Melagama.” 

MI INTO BROS., TORONTO and BUFFALO

SEAL

EASY
TO

OPEN
SATISFY YOUR 

CUSTOMERS
Sell them the

“SCHRAM 
AUTOMATIC 
FRUIT JAR

Trade Mark Reg.
made of clear crystal glass, 
with wide mouth Only 

two pieces— the jar and the cap. No rubber bands 
no leakage.

New caps with rubber, retail at 160. dozen.

We are creating the de
mand ; get your share of 
the business.

Clever advertising plans 
will be sent free to dealers 

on request.

EASY

THE SCHRAM AUTOMATIC 
SEALER CO^OF CANADA

WATERLOO, CAN.
1566 Trade Mark Reg.

sfer*THECtfSW

^ ENGLISH pj

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mlnoe Meat 
Put up In Vt gross oaeee

Bulk in 7-lb. Pails,
Vz doz. in critn.

26-lb. Rill* md 75-lb. Tubs.
Capacity one ton per hour. 

Sold by all wholesale dealers.

The CAPSTAN MFC. CO., - Toronto, Ont.

“EDINBURGH’S PRIDE”

5ÜS20S

nsiisoi wituMU

nrUWHlu
CHEMISTS

EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 4 Co.
EDINBURGH

Agents for Ontario—
Messrs. W. B. Bayley & Co., Toronto.

Agents for Quebec—
Messrs. F. L. Benedict & Co., Montreal.

DRY
GOODS
REVIEW

ID Froat SI. East

Would You Know
More about general dry good, 

condition. ; how to increase your net 
profits, by modern successful selling 
methods, by effective store advertising 
and by a thorough knowledge of the 
markets ? The Dry Goods Review 
will tell you how. Published monthly. 
130 to 230 pages.

TORONTO Subscription, $2.00 a year. 
Sample copies, 25c.

11
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Get a Big Slice of Business
You can do it just now by pushing the sales 
of Jams and Jellies when the ordinary fruit 
supply is scarce. The best selling goods are 
the

E. D. S. Brand
This is a trade mark of absolute purity—not a 
mere say-so, but a positive guarantee. We use only 
high-grade fruits, pure cane sugar packed in 
sterilized air tight bottle and cans.

AGENTS
W. C. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason A 

Hickey, Winnipeg ; R. B. Colwell, Halifax, N. S. ;
J. Gibbs, Hamilton

D. Smith’s Fruit Farms, Winona, Ont.

THE “ROYAL" ELECTRIC COFFEE 
MILL LEADS THEM ALL

■i
It’s the mill that cuts 

the Coffee.

It’s the mill that 
booms your Coffee 
trade.

It’s the mill that 
cuts 50 pounds of 
Coffee for I c.

It’s the mill you 
should see before de
ciding to buy.

The following letter 
tells its own story:

Greenville, S. C.The A. J. DEER CO.
Gentlemen:

After beving used your “ROYAL” Coffee Mill for 
several months we ere satisfied that it is the best mill for a grocery store 
there is. Our coffee trade has increaerd 50 since we commenced to use 
the “ROYAL” electric mill.

Yours truly,
(Signed)—Rush Brothers

^^^Send^for our latest catalog showing full line. It tells all about the

Our motto is “The beat mill in the world et the least coat to you.”

©te A. J. DEER COMPANY
11 » West Street Hornell, N. Y.

Crystal Sugars

Retailers throughout Canada handle them. 

You deal direct with the factory.

Standard, Fine, Coarse, Berry, Powdered. 

The best for PRESERVING.

Always the same, the best.
Let us send samples with quotations.

Ougars that always satisfy.
Uniform Grain.

Gains customers for you.

A trial convinces.
Remember! It is dollars in your pocket. 

Sold strictly on the merits.

MANUFACTURED BY

The Wallacebuig Sugar Co., Limited
Wallaceburg, Ont.

Coff

V

12
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BroomPansy

It is made of the best material and is the cheapest broom, quality and wear 
considered, that you can handle. It will give you a trade that is profitable, an 
article that is worthy in every respect, while hack of it is the history of this 
Company which, for nearly 70 years, has been building up a business on practical 
knowledge and experience, resulting in the high standing that our goods enjoy 
throughout the trade.

BUY FROM THE MAKERS

H. W. Nelson & Co., Limited
Toronto, - Canada

Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
at 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H. GILLARD 8 CO.
Wfiofesa/e Brooere Co free Importer•

HAMILTON

Branoh Houmm—Sault Ste. Marle

CINCER BREAD
BRAND

MOLASSES
Is the Product of the British 
West Indies Sugar Cane.

It is sold in tins, pails, For cooking and table
barrels and 
barrels.

half use it is undoubtedly 
the best.

“THE BEST THERE IS”
Agente

C. 1. firalll. Guihic. W. H. Eacott, • - • liman
C. DeCartarot, Klniston. 1.0.lollligtin * Cl., - C|I|II|
Jai. N. McIntosh,
Geo Mussoe * Co.,

Ottawa
Tarait». Tail * film Elwatia.

J. W. Blckle A Griming, ■ Hamlltin.
G. H.GIIIoiplo. Ionian C. lunar! Inal, r. E. lain!

Dominion Molasses Co.,
LIIHT10

Halifax, ■ Nova Sootla

13
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Quality TalKs
every timejand in Coffees we are 
in a position to give you the best.

CHase &. Sanborn
TKe Importers MONTREAL

RATCFF’S Mm------
For a Good Thirst

Quencher Sell Xmas Goods
BATGER’S BATGER’S line is unsurpassed for 

artistic merit and actual value. It is a 
line that always sells.

Lime Juice Cordial The range offered includes:

and Lemon Squash XMAS CRACKERS,
XMAS STOCKINGS,

XMAS NOVELTIES,

Ready to Use Etc., Etc.
also

Bather's English Confectionery
Justly famous wherever known

Rose & Laflamme, Limited
WAIT FOR OUR TRAVELER

Montreal - Toronto
\ =É

Rose &, Laflamme, Limited
Montreal and Toronto

14
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JAPAN TEAS
TO JOBBERS Cable just received advises quality of New Crop good.

We are now in a position to'submit cable quotations.

S. T. NISHIMURA & CO.
MONTREAL and JAPAN

M'LtANS
whntmoss

sm.
(OlUANLIT

“McLean’s” 
White Moss Cocoanut
When you see the name White 
Moss Coooanut, and this still 
further guaranteed by the name 

" AfoLean " you may be sure you are looking 
at the best cocoanut in the best package on the 
market -You can safely stock it.

The Canadian Coooanut Co., Montreal

In CORNETS
ICE CREAM SPECIALTIES

We arc ready to fill your 
orders promptly.

mporters from the largest factories in 
the world.

Montreal
Tel. Bell, Main 1310

It sells 
like Lightning

lo CW1I* sells just as you'd expud I lie 
hesl Coffee Essence in ilie world would sell !

I lie (duality ul the ( i>1 fee. i umlnin d 
w ith the emu iiuing advertisements 
oiittmuallx appvaring in the press and 
mi tile hi unlinks nil its behalf, results in 
( amp' bring half sold hetore you get it.

CAMP
ROSE & LAFLAMME, Limited Montresl and Toronto, Agents

HIGHEST IN STRENGTH AND PURITY
These are the requisites of a high-grade flavoring extract

such as$
SHIRRIFF’S FLAVORING EXTRACTS

*°wW*o fO*+ 
MAKU * , MtilK

Every test proves that they are the best. That is the 
reason there is more money for you in handling them, 

i The quality is uniform throughout and the flavor pure.

X Imperial Extract Ca
TORONTO.
—

IMPERIAL EXTRACT CO., 18-22 Church St., Toronto, Canada
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;fOIE DE MORUE
i. De MATHIEU

ii^i

yv -"tv"*” f -

: ipwp

VIT TOU SHOULD SELL

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil 
REASON NO. 3 

It is set i secret like medicine
it contains no dope, nor anything 

cl.se that is injurious'. It is just a 
scientific combination of pure Cod 
Liver Oil and Syrup of Beech Tar.

Therefore, in selling Mathieu s 
Syrup, you are prou oting the wel
fare of your communitv, and also 
aiding in the war against disease 
and death Mathieus hyrup is 
the best thing for Coughs, Colds, 
Bronchitis, etc.

Mathieu s Nervine Powders— 
another simple family medica
ment—that is very good tor 
headaches.

Just look over your stock and 
send us your order.

J. L. MATHIEU CO., Props., 
SHEIBKOOKE, P.Q.

Sold by wholesale trade everywhere 
Distributors for Western Canada:

Foley Bros., Larson & Co- Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fils & Cie- Wholesale Depot, Montreal

PURITY SALT
IS THE KIND THAT PEOPLE CALL FOR

Dry, White, Pure and Clean
it is

“THE SALT THAT SATISFIES”
Write us for Prices and Samples.

The Western Salt Company, Limited
MOORETOWN, ONTARIO

GUARANTEED ABSOLUTELY PURE

MASON’S 6>h
Reduced to sell
J gç per bottle

Prepared by

. MASON
The Original, From 

LONDON, ENGLAND

The Mason, Miller Co.
TORONTO, CANADA

Agents Wanted

_ V

When in Doubt
ORDER THESE BRANDS OF RAISINS

F. W. Rowley S. Bodi
DENIA AND DENIA

Finest Selected Fine Selected

V^OU are always sure of the best 
1 when ordering these famous 

raisins. Uniform quality and packing, 
unchanged for years, have given them 
an individuality it is impossible to equal.

Our SHELLED ALMONDS, in 14-lb. and 28- 
lb. boxes, merit your consideration at this season.

GREAT STOCK

UNDERDOWN * CRICHTON
London, Eng. Valencia, Spain Dénia, Spain
Canadian Adents : Wm- CChristmaa, Montreal; E.T. Sturdee, 

■■ St. John, N.B.; Grant, Oxley A Co., Hali
fax, N.S.; Eugene Moore, Toronto ; W. H. 

Eacott, Winnipeg ; J. A. Kavanagh, Hamilton, Ont.

ie
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Free Trip to “Toronto 
National Exhibition”
and Return, with Six Admission Tickets thrown in for Good Measure.

To anyone, living in Canada, who sends us new, full-year, paid-in-advance subscriptions as per 
schedule below, will be furnished Free First-Class Railway, or Steamship, Transportation (as preferred) 
to Toronto and Return, over any Canadian Railway, or Steam oat Line, together with Six Regular 
Admission Tickets to the Toronto National Exhibition this fall. Tickets good during the Exhibition, 
subject to the regulations of the transportation company issuing them.

Begin now, and see how easy it is to earn this outing. Subscriptions may be sent in any time 
before July 15th next, but not later, as the remaining time before the fair is required to complete 
arrangements for traveling accommodation for those who respond to this offer.

There is no competition, or other element of chance or risk about this offer. The distance you 
reside from Toronto regulates the number of subscriptions you must send. When you have sent that 
number ^ou may rest assured that our undertaking will be carried out to the letter. The regular rail
way time-tables will be used to determine the distance, which is to be calculated by the shortest pas
senger route. By consulting your railway time-table you will get this information, or we will supply 
it. Should you fail to secure the full number of subscriptions required, proper remuneration will be 
made by sending you, in lieu of the tickets, their pro rata equivalent in cash.

Notify us early of your intention to accept this offer ; for convenience you may use the form 
below. This offer is open to ANYONE, whether a subscriber or not.

THE BUSY MAN'S MAGAZINE, 
10 Front St. East.

Toronto, Ont.
Gentlemen :

I hereby accept your offer of “Free, First-Class Transportation to the Toronto National Exhibition and Return ; 
together with Six Regular Admission Tickets to the Fair-Grounds/’ in consideration of which I will undertake to send you the 
number of new, full-year, paid-in-advance subscriptions to The Busy IV an’s Magazine, indicated by my X, on the schedule 
below. I reside no further from the city of Toronto than is indicated in the schedule opposite my X.

Miles from Number of Mark
Toronto. ,ubs- X

25 to 50 3
51 WO 5

101 150 7
151 200 9
201 250 11
251 300 13
3 1 350 15
351 400 17
401 450 19
451 500 21
501 600 23
601 70- 25
701 800 28
801 900 31
901 1000 34

1001 1100 ----------57----------
1101 1200 40
1201 1300 43
1301 1400 47
1401 1500 50
1501 1600 53
16.il 1700 56
1701 1800 59
1801 19U0 63
1901 2000 66
2001 2250 72
2251 2500 80
2501 2750 89
2751 3000 97

Name.--------------------—------------------------------

Street——------------------------------ -------------------------------------

Town------------------

Province_________________________________________________

My Ticket to be Via

Railway---------------------------------------------------------------------------

Boat Line------------------------------------------

Write pleinly ; this will insure immediate acknowledgment of your communications and safe and prompt delivery of your tickets.

17
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BORDEN’S BRANDS
Nothing better is put up, nothing better can be put up—Nothing 
is better advertised and nothing is so satisfactory— un.w»t«n«i

“ Eagle Brand ” Condensed Milk and “ Peerless Brand ” Evaporated Cream.
At Every Jobber’m In Canada.

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shalierow, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

BANNER BRAND
CONDENSED Mil K

The demand for

BANNER BRAND 
CONDENSED MILK

since we made it first 
shows that a real con
densed milk was looked for.

WRITE FOR PARTICULARS

John Malcolm & Son
ST. GEORGE,.......................ONTARIO

IMPERIAL 
EVAPORATED 

CREAM
THE POPULAR VERDICT I
The consumer, after all, is the person whose 
verdict counts most. If it is favorable, the 
manufacturer, the wholesaler and the retailer 
are assured of steady sales. The article on 
trial has stood the test.

IMPERIAL EVAPORATED CREAM
most assuredly has stood the test, for every
where housekeepers are saying that it has 
no equal.

Arm YOU Getting Your Mharm ot the Trade ?

The Canadian Condensing Co.
CHESTERVILLE, ONT.

GENERAL SALES AGENTS S. H. Ewing A. Sons, 
MONTREAL

b.t

A SURE SELLING SPECIALTY
IS FOUND IN

Canada First Evaporated Cream ? LT'7

Every can is guaranteed absolutely pure, and grocers find a strong de
mand for this superior product from mothers, housewives, boarding 
houses, hunters, fishermen, explorers, lumbermen, etc.

The best to handle is the line
Manufactured by

AYLMER CONDENSED MILIi CO..
AYLMER, - ONTARIO

Limited

18
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m,AND.

T R A D t MAR*

fcV.T.WTj
REGISTERED

IT IS DIFFICULT
to make one Broom which will be satis
factory for all purposes, but with the 
three standard lines

Klondike
Jubilee

\ Sterling
you can satisfy all demands. These 
lines have been on the market for twelve 
years and have never failed to give 
satisfaction.

Manufactured by

STEVENS-HEPNER CO.
Limited

Port Elgin, Ontario

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spinach, Etc., 

Apples, Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black

berries, Sour Cherries, Blueberries, Beets, Rhubarb, Etc.

“ The Can Without The Cap Hole ” 
“ Bottom Like The Top”

Write for Semple,

Sanitary Can Company, Ltd.
Niagara Falls, • - Ontario

Grocers*
Specialties

Coffee Prunes
Tea Raisins
Spices Ev. Apples
Extracts Ev. Peaches
Jams Ev. Apricots
Jellies Ev. Pears
Syrup Starch
Molasses Cereals

Ask for Quotations

BZ,S John King Co.,
FORT WILLIAM, ONT.

ORIGINAL LANGLEY WARE

FRENCH COFFEE FILTERS

ALL SIZESMADE IN

BROWN 

AND 
GREEN 
WARE

Made In 
three Sixes i
8 Inches,
9 Inches, 
and
10 Inches.

HOT WATER MUFFIN PAN

WRITS FOR NEW ART GOODS ILLUSTRATIONS AND QUOTATIONS 
Brltleh Columbia and Yukon Territory Agent.

W. HARRY WILSON A CO. Vancouver

Solo Agente foe Canada 
CARVETH A COMPANY 

• 600 Llnaoay Building, Montreal

19
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SARDINES
Finest French Fish, 1-4* (20-25 Fish) In best oil 
Fine French Fish, 1-4s (14-16 Fish) In best oil 

ALSO FULL RANGE OF PORTUGUESE AND DOMESTIC

The Davidson & Hay Ltd., Toronto

ST. LAWRENCE
Granulated Sugar
Maintains its high standard of excellence. 
This is proved by the following recent 
Government analysis:

Laboratory of Provincial Government Analyst,
Montreal, February 22nd, 1909 

I HEREBY CERTIFY that I have drawn by my own hand 
ten samples of the St. Lawrence Sugar Refining Co's 
Extra STANDARD GRANULATED SUGAR, indiscrim
inately taken from fotir lots of about ISO barrels each 
and six lots of about 460 bags each. I have analyzed 
same and find them uniformly to contain 99-99/100 to 100 
per cent, of pure cane sugar, with no impurities whatever. 

(Signed)
MILTON L. HER8EY, M.Sc., LL.D

Provincial Government Analyst.

The ST. LAWRENCE
Sugar Refining Company, Limited

MONTREAL

is

CANADA’S STANDARD
for

REFINED SUGAR
Manufactured by

- The
Canada Sugar Refining Co.,

Limited
MONTREAL

Absolute Purity is Essential
If you are to build up a business in spices—and such a trade is 
most profitable—it is essential that you should sell spices which 
are absolutely pure. You can always depend upon Ewing’s 
Prince of Wales Brand Spices.

FUT UP OMLY BY

S. H. EWING & SONS, Montreal and Toronto
20
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BRAND
SIGN OF PURITY

Build up your trade with the Best Goods.
TARTAN Tea pays the retailer a handsome profit. 
TARTAN Coffee, Spices and Extracts are guaranteed pure. 
TARTAN Canned Fruits and Vegetables have the home 

flavor and are recommended by connoisseurs.
TARTAN Baking Powder, Baking Soda, Syrup, Salmon 

and Groceries build up your business.
Send us sample orders and see the magic change.

Phone 596—specially reserved for Long Distance
Calls.

BALFOUR, SMYE & CO. Headquarters for all Fancy and Staple Groceries

HAMILTON, ONT.

WHITE SWAN GOODS

ARE GOOD GOODS 
ALWAYS.

WHITE SWAN COFFEE
Is a pe.'fect blending of the

FINEST MOCHA AND JAVA
It is

used extensively for high-class family consumption 
and by caterers to particular people.

REMEMBER 
WHITE SWAN COFFEE

is used and app eclated by thousands of Canada’s 
best citizens who recommend it to their friends— 

The demand is very rapidly increasing.

ABE YOU RECEIVING 
YOUR SHARE OF THIS TRADE?

If not you are
missing much profitable business.

(Packed 2 doz. 1 pound tine per ease).

White Swan Spices & Cereals, Limited
TORONTO

WHITE SWAN GOODS

ARE GOOD GOODS 
ALWAYS.

Cable*—BOYD, TRINIDAD All Code* U*ed

BOYD & CO., TRINIDAD, B.W.l.
Late Watson, Boyd & Co.

General Commission, Export and Import Merchants
Export—Cocoa, Coffee, Cocoanuts and other Produce.
Import—Codfish, Flour, Oats, Split Peas, and all classes of Provisions.

Correspondence Invited. London and New York, Frame & Co-

21
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^AUTO
lantern GLOBE

patented

■IIIs ALL LANTERNS

NO
MORE
BROKEN
GLOBES
CIRCULARS MAILED ON APPLICATION

CAN BE USED FOR

OASM LANTERN 
SEARCH LIGHT 

COLD BLAST 1-3 cost
SOLD BY ALL WHOLESALERS

Manufactured TUÜ Cr*IIÏTÏ II171"1 Pfl I A.J HAMILTON
in Canada by 1 HL IjLl H LLI L Mr Ue llU., Ltü. CANADA

A. H. BRITTAIN & CO., S.le. Agents, MONTREAL

In the Spring time the 
average householder and 
housewife have to do a great 
deal of work that soils, 
besmears and blackens the 
hands, and you, Mr. Grocer, should recognize this is the

Season for Selling

Snap Hand Cleaner
It has many substitutes, but there is nothing to 

equal the original, nothing that your customers will accept 
on the plea of “just as good.” The essence of Snap 
is, that it is the only genuine and original hand cleaner— 
remember that.

The Snap Company, Limited
■ Montreal, - Canada

If the Merit 
Wasn’t There

We couldn’t in a thousand 
years sell the salmon we have 
under the QUAKER BRAND.

It’s because of the undeniable 
and consistent high quality of 
the brand that “QUAKER” has 
stood for THE BEST in salmon 
for years.

Your own Internet* demand that you 
sell the beet Salmon-QUAKER BRAND

Mathewson’s Sons
Wholesale Crooere

203 MoCIII Street - - Montreal

ttlBIIE tiD&ltitAl

ANTli

snap c
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m
SAUCE

Bright "live* aggressive Canadian advertising will send the people 
to the stores for H.P. Sauce—England's most popular condiment. Stock 
melts like snow. The people are beginning to appreciate the world s 
Pest Sauce, so don't run short of H P. Our advertising will send the 
customers; do your part; be ready to supply them, and a large and
permanent trade is yours. '

Tasting bottle with quotation (full ordinary sizel on application to 
our Canadian Agents.

W. G. Patrick 4 Ce., Toronto and Montreal. R. B. Seelon 4 Co , Halifax N S.
Goorgeion Co., Ltd.. Calgary, Alberta. Ellis 4 Co., Ltd.. St John s, N.F.

Solly, Douglas 4 Co., Ltd., ïanc-uver, B.C.

MIDLAND VINEGAR CO., Ltd. BIRMINGHAM AND LONDON, ENG.

v.-.v.va

THE PEOPLE NEED H.P.

British Columbia 
Buyers

PLEASE NOTE THAT

TODHUNTER, MITCHELL & CO.
TORONTO

Can supply your wants for their 
well known lines of Coffee, 
Cocoa, Chocolate

FROM VANCOUVER

Write Our Agents

W. HARRY WILSON & CO.
VANCOUVER

“ Turn Your Spare
Time Into Money.”

When you read this |>a[ier do you 
ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula
tion.

If you show business-getting quali
ties, we can always offer you promo
tion. Consider the opportunity of fur
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

This work, while affording valu
able experience in modern business me
thods, will substantially increase your 
income, as our commissions arc liberal.

When applying give references and state your qualifica
tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

............. mini BALAKLAVA SARDINES
What you have been waiting for—a high class 
article at a popular price.

Send for Sample and Quotations

Canadian Agents: C. A. Chouillou & Cie., Montreal; Green & Co., 25 
Front St. E., Toronto; D. C. Hannah, London, Ont.; Jos. Somerville, 
Hamilton ; Boivin & Grenier, Quebec, Que.; H, M. McBride, 312 
Ross Ave., Winnipeg, Man.

The Eastern Canning Company, Port Canada, N.B.
23
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Classified Advertising
Advertisements under this heeding. 2c. per word for 

first insertion. Ic. for eech subsequent insertion
Contractions count as one word, but five figures (as 

S1,000) are allowed as one word.
Cash remittances to cover cost muet accompany all 

advertisements In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
100 words each insertion.

SO

25

I year.......... $30 00
6 months 1 7 00
3 months 10 00
l year I 7 00

6 months 10 00
I year 10 00

PERIODICALS.

OVERUSING writers and business men interested 
in good printing should subscribe to Canada’s only ___TUt DUINTPB A N H PUR.in voua priming suuuiu j
printing trade paper, THE PRINTER AND PUB

LISH— ■ -------*------ *“ -----------------
rmting traoc paper, i n t. « n'1’ * Tjj
ER. Subscription price $2 per annum. Address, 

0 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR 
V 1NG NtWS, $1 per year. Every manufacturer 

using power should receive this publication regu
larly, and also sec that it is placed in the hands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

C'OMPLETE information on books, stationery, fancy 
j goods, music, photo supplies and kindred lines is 

given each month in THE BOOKSELLER AND 
STATIONER, of Canada. Subscription price $1 00 
per annum. Address, 10 Front Street East, Toronto.

THE BUSY MAN'S MAGAZINE is the most popu 
lar periodical of its kind. Why? Because eacn 
issue contains a strong list of original articles ol 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear 
ing in the other magazines and periodicals of the 
month The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale a. 
all news-stands Better still, send $2 for one year's 
subscription. Mail it to day. THE BUSY MAN S 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

SITUATIONS WANTED

MAN with 20 years* experience in business open for 
engagement as traveler through Province of 
Quebec for manufacturing concern. Best of ref 

crences. Box 305, GROCER office, Toronto. t!9p)

WANTED-Experienced tea and coffee packer to 
take charge of packing room. Apply to P. O. 
Bn 84 1, Vancouver, slating experience and 

ealary required. (20p)

AGENCIES WANTED.

AUG. DUBRU, Rotterdam, Holland, dried fruit 
commission agent, wants relations with first-class 
packers and shippers of Canadian dried apples 

and other dried fruits. (26pt

PROPRIETARY MANUFACTURERS desiring to 
[ introduce their goods to Grocers and Stores 

throughout United Kingdom,can secure thorougn 
representation Experienced staff of travellers and 
complete sales organization. William Hill, McAlpinc 
Street, Glasgow.

COUNTER CHECK BOOKS.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete '•ample and prices. The Ontario 

Office Specialties Co.. Toronto.

>OR SALE

I^OR SALE—Grocery business in the town of North 
Bay. Good clean stock and well established trade. 
Would consider partnership with responsible 

pa'tv who would invest about three thou-and and take 
management of the business. Address Box 308, 
CANADIAN GROCER, Toronto. (21J

BOOKS FOR THE OROCBR.

ART AND SCIENCE OF WINDOW DRESSING, 
by S. W. Roth. Every retail grocer should learn 
the methods set forth In this book which is spec

ially written for Grocers—on how to make grocery win
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in its 14 
chapters and 30 illustrations. Price $2 00, postpaid. 
MacLean Publishing Co., Technicsl Book Dept., 10 
Front St. E., Toronto

COFFEE, its history, classificstion and description, 
by J. M. Wslsh. This interesting end Instruc
tive book deslswith the commercisl classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

SALES PLANS-This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

spccisl sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front St. E., Toronto.

TEA BLENDING as a fine art, by J. M. Walsh. 
This work is especially designed for the use and 
ins ruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and judicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid. MacLean 
Publishing Co., Technical Book Dept . 10 Front St. 
E., Toronto.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection : arts of testing, blending and preparing ; 
chemical and" medicinal properties, etc. Price. $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E.. Toronto.

THE GROCERS’ MANUAL New edition, enlarged 
and illustrated, I 188 pages. All about Groceries, 
Provisions, Fruits, Spices, Drysalteries, and 

Chandlery, their sources, varieties, manufacture, adul
teration, 6tc. Specimen pages free. W. Clowes & 
Sons, Ltd., 23 Cockspur St., London, S W.

WANTED

WANTED in every town and village, a represen
tative to take charge of the circulation of our 
various publications Hardware and Metal, 

Canadian Grocer, Financial Post, Plumber and Steam 
fitter. Dry Goods Review, Printer and Publisher, 
3ookseller and Stationer, Canadian Machinery, and 
Busy Man’s Magazine Good financial standing and 
business connection a strong recommendation Just 
the position for a retired business man for his spare 
time. The MacLean Publishing Company, Limited, 
Toronto.

ADDING MACHINE.

ELLIOTT-FISHER Standard Writing-Adding Ma
chines makes toil easier. E'liott -Fi«her Limited, 
513, 83 Craig St. W , Montreal and 129 Bay St.. 

Toronto.

MISCELLANEOUS
yoUR CHEQUE CAN’T BE RAISED lo », 
I amount ibove tbit which you Intend It to cover 

you use the PROTECTOGRAPH. This devi
stamp» a line such as “Not over ten dollars, $10 
with acid proof. Indelible ink which penetrates rig 
through the fibre of the paper. This device la bei 
used by 90 of the Banks of Canada and the Unit 
States,»» well as the treasuries of both counlrlt 
Write for full particulars and price W E Pari 
6 Co., Sole Canadian Agents, 37 Yonge Ar-a< 
Toronto, Ontario. [2g

34

A MARKET OF BUYERS, backed up by money to 
spend, is open to you in the Busy Man’s Mag# 
zine. Every territory in Canada is represented 

If you have something to sell, something you want t< 
buy, a condensed advertisement in the But-y Man’» 
Magazine will put you in touch with the classes you 
wantto reach. Four cents per word will carry youi 
message from Atlantic to Pacific. Send copy of you. 
advertisement along with orderto cover cost of inser 
tion. Your announcement will appear under a special 
heading. Busy Man’s Magazine, Montreal, Toronto 
Winnipeg.

AUSTRAi 1A CANADIAN MANUFACTURERS anu 
Exporters—An experienced Canadian sa'esman of 
exceptional ability,about to locate in theenmmer 

cial centre of Australia, will handle and introduce 
manufacturers’and exporters’ products on their own 
terms. What have you to offer? Address Salesman 
care CANADIAN GROCER, Toronto. <12p)

HIGH CLASS COLOR WORK-Commerclal si» 
tionery, posters. The Hough Lithographing Co 
Limited. Office, No. 3 Jarvis St., Toronto. Tele 

phone. Main 1576. Art, good workmanship, busines: 
methods.

IF YOU arc looking for aside line to add to your bu.M 
ness, there is none better than COLUMBIAGRA 
PHOPHONES. Double Disc Records (which 

means two records for a single price) and Indestruu 
ible Records (that will not break or wear out no matti 
how much you abuse them). The Columbia Phon« 
graph Company is the only firm that manufacturi 
both Disc and Cylinder Machines and Records, there 
fore, a Columbia dealer has the advantage over ail 
others, as he can furnish his customers with what they 
want while his competitor nas to sell them what he ha 
or lose the sale, which he generally does where theu 
is a Columbia dealer. Are Columbia goods sold in 
your town ? If not. why not ? Do you want the exch. 
sive agency ? (remember exclusive). Youhadbeiti: 
write to-day or some one else in your town will read 
this advertisement and beat you to it A p >sial will 
bring catalogues and fui- information free. Write i 
day. Doit now TORONTO PHONOGRAPH CO 
Limited, Exclusive Columbia Jobbers. 40 Melinda St . 
Toronto, Canada.

AN EXTRA l PER CENT. PROFIT.-A National 
Cash Register will earn at least an extra one per 
cent, profit for any retail merchant. The National 

Cash Register Co., F. F. Mutton, Canadian Manager, 
cor. Yonge St. and Wilton Ave-, Toronto, Ont.

NOTICE—Usf-rs of Pitner Gasoline Lamps are- 
warned against being induced to purchase parts .1 
other makes of lamps to be used on the Pitner. 

The most vital part of any lamp is its generator, a» J 
the Pitner generator has been granted a patent m 
Canada, the United States and other countries, on ti t 
principle of its improved method of generating gasoline 
vapour. Supplies and pans for the Pitner Lamps t.m 
be received by return mail by applying to our rt pr. 
semaines or direct to the Pitner Lighting Co . Lin in .1 
36 38 Lombard St., Toronto. Ont.

MAPLE SUGAR -Cakes or tins. Written guarani e 
of purity. Woodman & McKee. Coaticook. Qn«-

(ID| )

THE WALES VISIBLE ADDING AND LISTING 
MACHINE Is superior to any other machine for 
these reasons, among others Visible Printing, 

Flexible Keyboard, Column Space Bar, Autom.-;: 
Clear Signal, Adjustment for Carbon Copies, Elm.i 
naiing Keys, enabling the operator by the mere pu 
sure of a key to add without listing or list withe.;t 
adding. 30 days free trial to responsible pcopic. 
Write us for free illustrated catalogue. AUu r 
Machine Compsny, Wilkesbarre, Pa.

Try a business card in 
The Canadian Grocer.

EXPORT TRADE DEPARTMENT
Messrs. Gordon, McDonald & Go., 6-7 Grose Lane, En 

cheap, London, invites correspondence, either from Expo, 
era of Canadian produce or Importers of general groceri 
From their long experience in Glasgow, Liverpool, and L< 
don, they have a wide and comprehensive knowledge of b.- 
trades on every aide. All good» imported paid cash agan 
documenta Reference» to Montreal firm» with whom v 
have done buaineaa for many years. Cable address. Doi 
hie." Codes- "AB C," fiftn edition, Riverside and Adan

DAVID SCOTT * CO.
Established 1876. 10 North John b

Liverpool, England
j Dieu did connections and references Try us with a 
ment of CANNED OOOD8.

T. Soottish, Liverpool
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is without a peer in the 
Canadiaipmarket.

No tea is more exten
sively advertised or better 
known.

A. Boake, Roberts
& Co,, Limited

STRATFORD
LONDON - EN6LAND

For: —
Vinegar and 

Sauce Coloring

Essential Oils 
Essences 

Oil Lemon
Good tea is a magnet 

which always draws trade.

Ridgway’s Tea will be a 
trade winner for your store.

CANADIAN OFFICE. 
VANCOUVER. B.C.

Agent»—Richard» êc Brown, 314 Rose 
Avenue. Winnipeg, Man.

Acid Phosphate & 
Phosphate Lime 

Preclp.

Harmless
Colorings

Herbs, Roots, etc.

ESTABLISHED 1849

BRADSTREET’S
Capital and Surplu», $1,500.000

Office» Throughout the Civilized World 
Executive Offices : Nos. 346 and 348 Broadway, 

New York City, U.S.A.

‘ HE BRADSTREET COMPANY gaihvn. information
n reflect* the financial condition and the controlling 
'cimiHianceH of every seeker of mercantile credit. Its 
•snicHH may l»c defined as of the merchants, by the mer 

cants for the merchants. In procuring, verifying and 
''«mitigating information no effort is spared, anti no 
c isonahle expense considered too great, that the results 
■'*y juHtify its claims as an authority on all matters affect

s' commercial affairs and mercantile credit. Its offices 
id connections have lteen steadily extended, and it 
i tushes information concerning mercantile persons 
oughout the civilized world.

ubsenotions are based on the service furnished, ami are 
tillable only by reputable wholesale jobhiug and mauufae 

mug concerns, and by responsible and worthy fluancial, 
met ary and busine s conjurations. Specific terms may be 
tamed by addressing the Company at any t* offices, 
orreepondence Invited.

ALGARY. ALTA. 
ONDON. ONT. 

HALIFAX. NS.
T. JOHN. N.B. 

OTTAWA. ONT. 
WINNIPEG. MAN.

HAMILTON. ONT 
MONTREAL, QUE. 
QUEBEC. QUE. 
TORONTO. ONT. 
VANCOUVER, B.C.

-OFFICES IN CANADA-

THOS. IRVlNG, General Manager 
Western Canada, Toronto

CANADIAN AGENTS s-

Andrews, Gillespie & Co,
CORISTINE BLD6.

MONTREAL
Room 32, No. 8 Colborne SI, Toronto.

MANUFACTURERS’ AGENTS DEPT.
(Continued from pape 2)

R. B. COLWELL
Representing in 
Nova Scotia

Maritime Dairy Co.
Sussex Mineral Springs Co. 

Ingers'dl Packing Co. 
Asepto Mfg. Co.

Ebony Polish Co.
E. D Smith

Also Dealer in Butter, Eggs and 
Cheese. Consignments solicited. 
Highest market prices guaranteed. 
Quick turnover and prompt returns. 

CORRESPONDENCE REÇU1 8TEO

266 Barrington St.
Halifax, N.S

BOULEVARD SHOE DRESSING

Z-'

*ur Ladies’ and Children’s Boots and Shoes

YOU SHOULD SELL IT BECAUSE:
It gives a beautiful finish.
It requires no rubbing
It is guaranteed not to injure the leather. 
It is neatly put up in four-ounce bottles. 
It will certainly be asked for again.
It has never brought us a complaint.
It can be had at all jobbers.

Manufactured only by :

Tiie American Dressing Co., Ltd.
Montreal

Trade with Ireland
There are m liions of Irishmen who don t know 

about, these tine Canadian Biscuits, Jams. Jellies etc 
Till: IRISH GROCER, nine PROVISION and 
GENERAL TRADES JOURNAL calls weekly on
ô.iHHI grocers and general storekeepers.

If you want this business write us for particulars 
bow to get close to tll< lit.

T 0, Garfield Chamber*, Belfast. Ireland

WINNIPEG STORAGE
TRACK WAREHOUSE

Consignments solicited, stored and reshipped to order.

K. J. JOHNSTON
Wholesale Commission Broker.

Box 122 Winnipeg. Reference, Bank of Commerce.
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»
A SUGGESTION

y

That offers possibility of a larger 
profit-earning or increasing your 
sales.

When a wholesale or manufactur
ing house has a specialty to offer the 
trade, it can help its travelers con
siderably by advertising in the 
recognized grocery trade journal, 
The Canadian Grocer, thus ensuring 
a warm welcome for the traveler.

If your proposition is one which 
interests the retailer—he will be 
waiting for the traveler to come 
along.

There is a remarkable resemblance 
between food and advertising. Ad
vertising is the food of business; 
it is needed to sustain business-life, 
as food is needed for strength and 
vitality. Don't starve your busi
ness; give it regular and whole
some diet—give it a good supply of 
strengthening advertising in The 
Canadian Grocer.

Write Our Offices «» Under for Rates, etc.
Montreal : Eastern Townships Bank Bldg. 
Toronto : 10 Front Street East.
Winnipeg : 511 Union Bank Building.
New York : 622 Tribune Building.
Chicago : 933 Monadnock Block.
London. Eng. : 88 Fleet Street, E.C.
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TIME L. I M I
to the popularity of

SALADA1
Hundreds of pounds 
were sold
YESTERDAY

Thousand of pounds 
are being used

TO-DAY

Because

and its popularity will 
be greater still.

TO-MORROW

SMAINI
INDEX TO ADVERTISERS

This index is made up on Tuesday. The insertion of the advertiser's name in this index is not part of his 
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers, 

endeavor to have the index as complete as possible.
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Special Committee Will Consider Assessment Act
Throughout Ontario when the opcra- 

iiuiir i f the ne# a»M-Miiuenl act come in- 
l«> lore- in January, 1901, resulting in 
I lie busines> assessment being substitut
ed for tlie personal property tax it was 
generally fell that some radical move on 
the basis of definite, accurate, and more 
eipiitable valuations was needed ; other
wise. no change would have been in
augurated. After nearly five years of 
trial it is admitted that the business as- 
s« ssineiit as a substitute for the per
sonal tax is, on the whole, preferable, 
although as time has proceeded some 
inequalities have developed in the work
ing out of the new order of things, not 
on lx xxith regard to business assessments 
of manufaet ureis, wholesalers and re
tailers. but also in connection with the 
assi s.-liielit of income, etc.

I fit ring the recenl session of the On
lario Legislature several notices of 
amendments to the act were brought for
ward and specific eases instanced where 
its provisions were unfair, but the tiov- 
emnirnl fell that to make changes in 
order to meet these objections wotrld 
constitute a bad precedent and create a 
muddle. I'atching up an assessment act. 
once in operation, is like tinkering with 
the tariff. It would create uneasiness, 
discord and dissatisfaction. If any al
terations are to be made they should be 
general and lake in the whole scheme 
i-o I hat biisim ss conditions and stand
ards of valuation may not be too much 
upset. Mercantile interests xxant to 
know exactly where they are at.

Special Committee Appointed.
Nothing was carried out in the shape 

of amendments last session, but a spe
cial committee was appointed shortly be- 
foi^pthe Mouse adjourned, to inquire in
to and report iqioii the worklii" of the 
present act and to this committee all 
bills having in view the changing of 
present provisions were referred. All 
these will be thoroughly considered by 
the committee which will bring in a re
port at the next session when the pro
visions of the whole act will come under 
review. «Xnv changes that are deemed 
desirable from the standpoint of (lie 
many rather than I lie interests of I lie 
few. will likely be made. Merchants 
and manufacturers, wholesalers and re
tailers, who think that some of the 
present clauses should be altered, would 
In- acting in their own welfare if. in 
the meantime, they present their views 
and lay their objections before mem
bers of the special committee which is 
a large one, and representative of all 
parts of the province.

The special commit tee is composed of 
Sir James Whitney. I Tender: lion. W. 
J. Hanna, I’ruvincjal Secretary ; lion. 
A. J. Matheson. IToviiieiul Treasurer;

K. MeNaughf. North Toronto; J. W. 
J hiison. West Hastings: I. It. Lucas, 
rtontr" tirev: W. F. Nickle. Kingston; 
< ol. Hugh Clark, Centre Bruce ; Henry

Ontario Legislature Likely to Make 
Some Amendments at Next Session 

All Proposed Changes will Mean
while be Considered —Working Out 
of the Business Assessment Generally 
Regarded as an Improvement on the 
Old Personal Property Tax - Manu
facturers and Coal Merchants Want 
Reduction in Ratings - Other Retail
ers Fairly Well Satisfied at Present.

Kilhcr, South Huron; W. S. Brewster 
South Brant ; W. H. Hoyle, North On
lario; (i. II. I'harand, I'rcseoll ; .1. It. 
lia rgavcl, Leeds ; W. 11. Hears!, Saul I 
SI e. Marie; James Torrance, North 
I'eriii: I'. If. Bowyer, Last Kent ; F. (1. 
Macdiarmid, West Elgin;',). J. I’reston, 
East Durham ; (ieorge I’altiuson, South 
Waterloo; Allan Studholme. East Hamil
ton ; I Ion. A. O. MacKay, la-ader of the 
Opposition: Daniel Reed, South Went
worth ; V. Stock, South ITrlli; W. J. 
Met'art. Stormont ; James McEwing, 
West Wellington; Duncan C. Ross, North 
Middlesex : Wm. I'roudfoof, Centre 
Huron; J. C. Elliott, Easl Middlesex.

Why Change Was Made.
The reason t liât the business assess

ment was substituted five years ago for 
the personal properly tax was that it 
had hi -ii Hie experience, not only in 
Ontario, but all Hi rough America il was 
found impossible to equitably assess 
p-rsonal property ; 111 a I an assessor had 
not the means of getting at a fixed, true 
valuation, and that there was no definite
ness. certainty or foundation for the sys
tem. These and many other reasons 
were urged in favor of a change. Un
der the old system different methods of 
escaping taxation were resorted to while 
the whole plan was found lo lead to de
ception. suppression of facts, mid evas
ion. in III- matter of liabilities, liens, 
and notes, the latter being often great
ly exaggerated. The loop-hole was af
forded bv Hull-section 20 regarding “ex
emption” in the matter of a personal 
tax, which says : “Ro much of the per
sonal property of any person as is equal 
to the iusl debts owed by him on ac
count of such property.” This was the 
avenue of escape and the machinery pro
vided to get at correct returns was in
effective and inoperative. Rome men 
could, and frequently did refuse to give 
mi assessor a statement of assets and 
liabilities and then Hie assessor had 
largely to resort to guesswork.

As result of crude methods, inequal
ities and other objections, the business 
assessment came into force whereby the 
merchant, the wholesaler and the manu
facturer are assessed a certain propor
tion of the value of the real estate or 
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premises occupied by them, the rating 
varying from 25 to 150 per cent, of the 
total value of their respective quarters, 
and to what purpose they are devoted. 
No man, however, can escape, if he is 
engaged in business, for the law does 
not permit him to pay taxes on a less 
value than one hundred dollars.

How Merchants Are Assessed.
All grocers, hardware merchants, 

plumbers, dry goods merchants, and 
others, under the business assessment, 
are assessed at 25 per cent, of the value 
of the premises occupied where the 
population of the municipality is over 
50 000; JO per cent, where the popula
tion is over 10,000; and 35 per cent, if 
under 10,000. The business tax of whole
salers is 75 per cent, and manufacturers 
til) per cent. Coal merelianls are rated 
at 50 p.e., except in cities of over 100,- 
000 population, where il is 30 per cent. 
This method is easy of application, defin
ite and fixed and the assessor does not 
have to delve into (lie private affairs of 
everyone doing business. Il is not claim
ed Ilia! the new system is equitable from 
a basis of wealth, and could not lie fur 
the reason that a percentage of the as
sessed value of the land is taken as tile 
business assessment in lieu of the value 
of personal properly. Large capital is 
employed in small places and vice versa, 
lull its advocates contend that it lias 
Ibis effect; and that is, no one ean 
escape. Under the old way, debts due 
on account of personally were lo be de 
dueled and it is said Hint not one-lenlli 
of Hie personal properly liable lo as 
sessinent was assessed. Under the busi
ness assessment a certain rating is fixed 
by the act and an assessor cannot go 
beyond this rating. Here is where Ill- 
improvement comes in, although Hie rat
ing may afford causes of dissatisfae 
lion.

Inquiries made from the city assess 
ment department in Toronto and other 
cities elicits the information Hint the 
new system of business assessment is 
regarded as a decided improvement, and, 
while not perfect perhaps, is more satis 
factory Ilian Hie personal properly lax1 
In fuel, Hie number of i.np-als entered 
by merchants wholesalers, and manu 
facturera are nol one-half what they 
used to he under the old order of tilings.

Difference in Bating.
The question naturally arises why rule 

some at 25 per cent., some 50 per cent., 
some 00 per cent., and so on up lo 150 
per cent f The answer is that, in fram
ing the act and considering its effect on 
Hie different municipalities throughout 
Onlario as a means of providing taxes, 
il was necessary (hat ils operation 
should provide til least as much taxes as 
were collectable under the old act. To 
prove this statistics from seventy-two 
municipalities in Onlario, showing the 
total assessment of their real and per
sonal property and income were collect-
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ed and statements were obtained also of 
the amount of taxes collectable from the 
merchant, the manufacturer, the whole
saler, and others and the assessed value 
of their real property, so that by sup
plying the present ratings it was satis
factorily demonstrated that no loss in 
taxation to any of these places would 
result. There were also, other reasons 
for the discrimination in rating, par
ticularly in the larger cities.

E. M. Trowern, secretary of the Re
tail Merchants’ Association of Canada, 
states that, with very few exceptions, 
the system of business assessment is 
giving satisfaction to retailers through
out the country. So far as he knows 
coal merchants are the onlv ones com
plaining. They believe that their rating 
in places under 100,000 population 
should be reduced to thirty per cent., 
the same as that of the majority of re
tailers. Manufacturers have raised ob
jections and contend the rating of till 
per cent, for them is too high. For vari
ous reasons they maintain that the tig- 
are should he fixed at 50 per cent. The 
framers of the act, however, it is said, 
lixed it at 60 per cent, generally, be
cause, with few excentions, it is not 
necessary that manufacturers be locat
ed on valuable land.

All objections entered by any business 
interests will be taken into considera
tion by the special committee appointed 
by the Legislature and all anomalies and 
inequalities, if successfully established, 
will, in all likelihood, be remedied next 
year. The general opinion is that the 
business assessment, although having 
weakness, is preferable to the old mode. 
In a recent address before the National 
Tax Association Mr. Foreman, Assess
ment Commissioner of Toronto., declared 
that, as a substitute for personal pro
perty, the business assessment is so far 
in advance of the former system, that 
the assessment of personal property as 
such, will, in his opinion, never be re
vived.

ADVANCE OF CANADIAN SALT.

Now being Extensively Used for Table, 
Dairy and Canning Purposes.

“Five years ago wholesale grocers 
sold nothing but English salt; five days 
ago a representative of an English salt 
tirm called on the trade in Toronto and 
he couldn’t make up a carload.”

This was the statement made to the 
tirocer the other day by a grocery whole
saler. lie added that he had some Eng
lish salt on hand which he bad bought 
some months ago and that there was now 
little demand for it. The lack of de
mand was not due to any inferiority of 
English salt but to the coming of Can
adian salt on the market.

Not may years ago little Canadian salt 
was utilized for canning purposes but 
now the majority of the canners in On
tario use it. Our own salt has been 
-hown to be inferior to few others and 
lor this reason and because it is easy 
obtainable it has rapidly grown in favor.

It is, of course, difficult to obtain ab

solutely pure salt., technically known as 
sodium chloride. It may be said that it is 
impossible. Adulterations consist of 
moisture, residue insoluble in water, cal
cium sulphate, calcium chloride, and 
magnesium chloride. The insoluble resi
due is starch.

The less these adulterants appear in 
salt the purer it is. Some time ago the 
government through the Inland Revenue 
Department collected 87 samples of com
mon salt from retail stores in Canada. 
The result showed that Canadian salt 
in most eases exeelled the imported 
varieties.

i.ic sump vs w.ie pu.mise nous iy col
lected from stores all over the Dominion 
uuu another feature shown by the an
alysis was that Canadian salt was al
most exclusively used. For table and 
dairy purposes us well as for canning, 
salt of our own country is extensively 
used. The analysis referred to shows 
Ihul it is qualified for these purposes 
and that it is making headway.

LEAVING THE ROAD.

Travelers Form Partnership in Estab
lishing Wholesale Business.

Chus. S. l’arsons, a traveler for John 
Sloan & Co., Toronto, for over ‘28 years, 
and Philip II. Brown, traveler for live 
years for the same linn, united their 
forces May 1 and opened a wholesale 
grocery store at 78 Colborne St., To
ronto, to be known as Parsons, Brown 
& Co.

The former belongs to (lie old brigade 
of knights of the grip, having started 
out on the road in the year 1881. In 
his early days as traveler he covered the 
Wellington, Grey and Bruce district, but

Mason became Mr. Sloan's partner am! 
after him came W. C. Orowther. They 
were in business for ten years before 
the present arrangement was made. 
Through all those years Mr. Parsons was 
with that business until now with Mr. 
Brown he establishes himself in the 
wholesale grocery trade.

Philip H. Brown is a younger man 
than his partner, having been born in

C. H. PARSONS,
Twenty-eight Years a Traveler Enter

ing Business for Himself.
during recent years his territory lay in 
Toronto eity and the main points on the 
Northern Ontario ground in the Midland 
district. He was with the original firm 
of Sloan, Jardine & Mason. Mr. Jar
dine retired from it about 20 years ago 
to go with the Pure Gold Manufacturing 
Co. lie traveled for the firm when the 
late Herbert Mason was connected with 
it. When he passed away the late Ered 
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P. H. BROWN.
A Young Traveler Who Forms Partner

ship with Mr. Parsons.
1872. Ills birth place was Mimico, where 
he received an early experience iu busi
ness in the flour and feed trade, llis 
father was the late C. E. Brown, one 
of the pioneers of York county.

With Harry C. Burgess, in 1801, he 
began his business career in Hour and 
feed. The following year he purchased 
the business for himself ami in 1807 
added general merchandise. Ill health, 
however, forced him to relinquish the 
business in 1002. The following year 
he took a trip to the Old Country in con
nection with an export atude business 
which be established. Health having re
turned, he was able to resume work 
again and secured the position of To
ronto traveler for .the firm he left last 
Friday night to again begin business for 
himself, lie started in business origin
ally with .jil50 capital and any success 
lie made was through his own energy and 
foresight.

Mr. Parsons and Mr. Brown have 
known each other for years and at the 
time Mr. Brown sold his business iu 
Mimico were contemplating becoming 
wholesale grocers. Their experience, 
however, as travelers since that time, 
they believe will benefit them in the 
present work.

AGENTS IN B. C.
W. Harry Wilson & Co., Vancouver, 

have been appointed agents for British 
Columbia and the Yukon Territory for 
Lovatt & Ixivatt's Langley Ware of 
table pottery, art pottery and fireproof 
pottery, anil they are carrying a full 
line of samples. Carveth Si Co., Mon
treal are general agents for Canada.

■
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RETAILERS GETTING ALARMED.
Retailers throughout Ontario are be

coming keenly interested in the school 
book contract which has fallen into the 
hands of the T. Eaton Co.

It would be surprising indeed, were 
the retail merchants of this country to 
remain silent and inactive under the 
circumstances.

The fact that the T. Eaton Company 
have practically been given a monopoly 
of the school book trade of Ontario is 
perhaps, of very little importance di
rectly to the retailers, but when its far 
reaching significance is taken into ac
count it is a matter that should very 
much interest every one of them.

It is estimated that during the first 
year some 700,000 books will be required 
from the T. Eaton Company. This 
means that something like 700,000 chil
dren throughout Ontario will send to 
the Toronto department store for the 
necessary readers.

The significance of this should make 
every retailer sit up and think, and think 
seriously, for not only will it be books 
that the parents will send to the T. 
Eaton Company for, but with the cata
logue of that firm in their possession 
they will naturally, when they have to 
send for books, purchase other things.

While this menacing state of affairs 
is, for the present, confined to Ontario, 
business men in other parts of Canada 
cannot afford to remain disinterested 
spectators.

The T. Eaton Company can print the 
same books for other provinces, the only 
condition being that they shall not 
charge a higher price than that in On
tario.
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What does this meant This and noth
ing else: if the Governments of the other 
provinces become possessed of the 
idea of getting books at less than cost, 
they may be led into the temptation of 
making a similar contract. The retail 
merchants all over the country would 
then find themselves in a similar posi
tion to that of their confreres in On
tario. It behooves them, therefore, to 
be on the alert.

It is not our intention for one mo
ment to blame the Government of On
tario. Its first thought was no doubt 
to get cheap books for the school chil
dren throughout that province. But in 
its desire for this it doubtless overlook
ed the fact that it was ghing a monopoly 
to an institution which has already done 
a great deal of damage to the retail 
trade throughout the country.

Before tenders were sought the Gov
ernment experts no doubt ascertained 
the approximate cost of printing the 
books. They must have known, there
fore, when the tenders were received 
that the figures of the T. Eaton Com
pany were below the cost of production. 
Knowing this, it is unfortunate that 
they did not realize that the T. Eaton 
Company, not being a publishing house 
in the ordinary sense, must have had 
some ulterior motive in quoting the fig
ures they did.

This ulterior motive is now obvious to 
everyone. As we pointed out in a previ
ous issue, every book will bear the im
print of the T. Eaton Company and 
every book that goes out will probably 
carry advertising literature, not only 
regarding books, but merchandise in gen
eral. As far as the retail trade through
out the country is concerned, it is here 
that the heaviest blow is struck.

It is not yet too late for the Govern
ment to deprive the T. Eaton Company 
of this trade menacing evil. It has the 
power to have the imprint of the educa
tional department put on the books and 
the books delivered to the educational 
department and through that depart
ment distributed among the purchasers.

Self-interest demands that the retail 
merchants of Ontario stir up both their 
local members in the Ontario Legisla
ture and the local press, with a view to 
bringing about the necessary modifica
tions in the contract.

THE FRUIT MEN’S CIRCULAR.
Two weeks ago The Grocer endorsed 

the step taken by the Fruit, Produce and 
Provision Association of Toronto, in cur
tailing its credit terms to one week. We 
took this stand because we believed it 
to be in the best interests of the retail 
merchant who was endeavoring to carry 
on his business as successfully as pos
sible, and because it would have the 
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tendency to exclude those grocers who, 
on account of credit received, were al
lowed to break in on the business of re
liable and established men whom they 
injured by slashing prices and unfair 
tactics.

That is still our stand. The circular 
issued by the association is causing a 
good deal of opposition, but on the other 
hand, its purposes are endorsed by a 
large number of retailers. Some claim 
the ultimatum is unnecessarily harsh and 
that they will positively refuse to sub
mit. Their contention is that while 
they are always willing to settle their 
accounts promptly, there might come a 
week in which it is impossible for them 
to do so. For such cases they would 
like a special consideration.

In view of this it has been suggested 
that the jobbers appoint a secretary to 
look after all questions of this natun 
and where he deems it advisable to al 
low an extra time for payment. This 
appears to be a reasonable request ami 
until the new system is running smooth 
ly it might dispose of any differences ex 
isting between the wholesalers and re
tailers. Eventually the cash system 
would prevail, as it is the proper one.

When retail merchants pay cash then 
selves they usually are more interested 
in receiving cash from their customers 
The majority realize that the cash sys 
tern is correct and if it can be success 
fully carried out it means smoother sai 
ing in business. The jobbers are justifie,: 
in their action by the tendency of !L 
times and by proper business prineip'< 
and the merchants should do their shai - 
in bringing about cash transactions all 
along the line.

DISHONEST MACARONI LABELS
“ What Canada wants for the pride, 

lion of the grocer, the dealer in food 
stuffs and the consumer is a pure fu,, 
law,” said a member of an influenti.e 
Toronto importing house of food pn, 
ducts to The Canadian Grocer a day m 
two ago in discussing the sale of ma 
caroni and other foodstuffs put on th< 
market under improper labels.

The United States has a law whi< 
might well serve as a basis for aiij 
legislation brought before the Canadiai. 
Parliament. Take, for instance, tin: 
case of olive oil, which is made and pn 
pared in Lucca and many other cities 
in Italy and southern France.

Lucca olive oil has always been recog
nized as the standard for quality. Hi 
fore the pure food law was made to ap
ply in the States, however, the great 
Lu!k of the oilve on told in that coun
try was labelled as “Lucca” whether 
made there or in Genoa, Naples or an.v 
other Italian or European city. Even 
oil made in the United States was su 
labelled. At the present time this c*i-
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not be done. Lucca olive oil must have 
been made in Lucca to bear the “Lucca” 
label. If the oil is made in Genoa or 
anywhere else it cannot be marked 
“Lucca.” In such a case the nearest 
approach to a “Lucca” label that can 
be put on the bottles is “Made in 
Italy.” Other oils must be similarly 
marked “Made in France,” or “Made 
in the U. S.,” as the case may be.

Here in Canada some dealers mark and 
sell olive oil as “Lucca” oil, although 
it may not be so. Even the labels of 
high grade oil are sometimes closely imi
tated.

Perhaps more injury is done to trade 
Imre in Canada, however, in the fraudu
lent marking and labelling of macaroni. 
There is some macaroni made and put 
up in Canada and sold under a label 
as having been manufactured in Europe, 
and grocers and consumers buy this pro
duct under the impression ma, it is 
imported. This practice is notning les» 
than trade deception and misrepresenta
tion, and under the law is amenable to 
the criminal code. Officers of the law, 
however, do not care to exercise their 
authority unless some person prefers a 
charge, and this no one cares to do. At 
present this fraudulent custom, while 
irritating, is not very generally indulged 
in, but there is just the possibility that 
it might grow and spread to other lines.

One of the most effective means to 
check its advance is the enforcement of 
a pure food law, which would protect 
manufacturers, importers, wholesalers, 
retailers and consumers, and encourage 
honesty in business by placing the 
stamp of Government approval upon 
right methods.

THE BOOM IN BUSINESS.
Although there are evidences on every 

hand that Canadian trade is rapidly im
proving in almost every particular, tra
velers report that some merchants 
throughout the country remain pessimis
tic and talk of dull times. Why this 
state of affairs should exist in the face 
of existing conditions is hard to realize.

Bank clearings, customs returns and 
building permits in all parts of Can
ada in comparison with last year indi
cate that there is no sluggishness in 
trade and probably if the retail mer
chants were to reflect on the amount of 
their business during the first four 
months of 1906 they would begin the 
realize that we are on the threshold of 
a banner year.

In Western Canada 'bank clear
ings are showing enormous in
creases from week to week. As 
indicated by the Calgary corres
pondence, the increase last week was 
more than a hundred per cent, above 
the corresponding week of last year.

Statistics of monthly customs receipts 
demonstrate similar progress in almost 
every town and city. The Dominion 
Government revenue receipts are away 
beyond those of last year, but in the in
crease of building permits in a dozen of 
the important cities of Canada there is 
found the best evidence of improving 
conditions.

For the month of March this year the 
permits taken out in Winnipeg showed 
an advance of over 645 per cent, over 
March of 1908. Peterboro was second, 
with an increase of more than 294 per 
cent. Halifax, Fort William and Ed
monton follow next with substanial 
gains, illustrating that the building 
boom is not confined to any particular 
section of the Dominion.

With these facts before them, retail 
merchants should have little reason to 
complain of quiet times. While busi
ness may have been a trifle dull during 
the cool weather of the past couple of 
Weeks, there is every possibility of a 
splendid year in the commercial arena 
and merchants, in order to aid in the 
bettering of conditions, shout! use their 
energies in booming business, instead of 
complaining. It will only be a short 
time, if the time lias not already arriv
ed, when money will be circulating in 
large and increasing amounts u.d a 
healthy state of affairs can b ; ;im ,.,ly 
result.

INCREASE IN HOME CONSUMPTION
The report of J. A. Ruddick, Dairy 

and Cold Storage Commissioner for the 
Dominion, indicates that the dairy in
dustry of Canada is going forward in
stead of backward. In his report he 
states that in the past it has been the 
custom to estimate the volume of he 
industry, partly on the factory output 
and partly on the export trade. He 
points out that this method was all 
right so long as the home consumption 
remained constant, because the export 
trade indicated the increase.

But now a new factor, must be taken 
into consideration. Latterly, our popu
lation had increased with such remark
able strides that the old method of 
calculating the annual production was 
no longer adequate. The figures show 
that there has been a decline since 1903. 
This decline, however, has been amply 
compensated for by the increase in the 
home consumption. The decline in dairy 
exports for last year is given as $7,- 
910,340, as compared with 1903, but 
there has been an increased home con
sumption of milk amounting to $4,500,- 
000, of butter $4,000,000, of cheese 
$200,000 and of condensed milk $300,- 
000, or a total increase of $9 000,000.

From time to time The Grocer has 
shown the injurious effect the habit of 
shipping green cheese to the English

u

market was having on the Canadian ex
port trade. Englishmen have a won
derful propensity for sticking to the 
people who treat them well and will do 
anything in their power to promote the 
best relationship ; but when they are 
the victims of nefarious practices it re
quires a long time to win their con
fidence again.

The Canadian people should know this 
characteristic well by this time and put 
a stop to these practices which can only 
lead to disaster in the future. What 
little advantage may be gained 
momentarily is only mortgaging the fu
ture of one of Canada's greatest indus
tries and placing her reputation in bad 
odor in the Old Country.

Mr. Ruddick states that if the Can
adian farmer gives his best attention to 
the manufacture of only the best grades 
of stock, he will find the British pub
lic will be ready to pay the best prices. 
If the farmers will do this they need do 
no further worrying about cheese boards 
or farmers’ exchanges, or whether we 
shall have inspection here or there, as 
all of this does not amount to anything, 
compared with the necessity of shipping 
only well matured cheese to the Eng
lish market. From what Mr. Ruddick 
states, the possibilities of the dairying 
industry in Canada are illimitable, but 
the tocsin of the future must be first- 
class quality.

TAKE A DAY OFF.
It will pay every merchant to take a 

day oft once in a while and visit a 
strange town to study the methods of 
doing business, the way windows are 
dressed and the arrangement of the va
rious departments in the stores.

A retail merchant may be in a rut 
and not know it—a whole town may be 
unprogressive in fact and the grocer be 
but a product of his environment.

Some, of course, make an annual visit 
to the nearest large city but a mer
chant is more likely to pick up an idea 
in a town of 5,000 or 10,000 than in a 
larger city.

Take your day off among a class of 
people similar to your own townsmen 
in taste, necessities and environments. 
Take it, not in a spirit of rivalry or 
criticism ; neither take it with the idea 
that nothing good or worthy of imita
tion can be found in your own town. 
Study your lesson with a desire to 
learn ; with a desire to make your own 
town better in the future if it is behind 
the times a little at some points, and 
to appreciate it all the more heartily 
wherever it is found to be in the lead. 
And always remember that there are 
others in this great old world who can 
excel us in some ways, and who will 
surely do ao U we tail to keep alive,
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Some Interesting Ontario Grocery Correspondence

Death of an Old Chatham Grocer — Stratford Grocer Makes 
Success at Selling Flowers—Brantford Association Have Insti
tuted Collection System and Appointed Collector — Lindsay 
Grocer’s Success in Ad-Writing—Annual Meeting of Ottawa 
Retail Grocers’ Association

CHATHAM.
May 5.—For 40 years and more con

nected with the grocery business here, 
Ingram Marshall Taylor dropped dead 
while leaving his brother’s dental office 
shortly before noon on Saturday. Mr. 
Taylor, who was 02 years of a ire. hist 
embarked in the grocery business here 
in 1807, continuing the business, lat
terly in partnership with the late (J. D. 
Williamson, until a few years ago, when 
he retired, leaving Mr. Williamson in 
sole charge. Later, he bought the busi
ness of H. ti. l(eed, but sold out about 
a year ago, retiring from active busi
ness life. For a while he conducted a 
mercantile establishment at Cedar 
Springs. He leaves a wife and three 
children, John P. Taylor, the Park St. 
grocer, is a brother. It is a singular 
coincidence that thirteen il, inths before 
almost to an hour the late Mr. Taylor's 
partner, C. D. Williamson, dropped 
dead, and that both passed away prac
tically on the self same premises, where 
they had conducted business together 
for over 2Ü years.

Herbert Malcolmson returned on Sat
urday from a few days visit to Toronto 
calling on business friends and picking 
up new ideas in the grocery line. Mr. 
Malcolmson pays periodical visits of 
this nature to the Queen City, and 
avers that it is good business. "Every 
trip pays for itself,” he says.

Prices on the market had an upward 
trend Saturday. Eggs went up to 17c, 
while butter remained steady at 25c. 
Live hogs sold for $7.30 per cwt., 
though on Wednesday they sold as high 
as $7.50—a practically unprecedented 
price. Saturday’s deliveries were very 
large. Maple syrup has been selling at 
40c a quart for the real stuff, though 
some sold at 35c.

According to a correspondent, Blen
heim grocers are perpetrating an unique 
stroke of business, in paying : 0c a 
dozen for eggs where the regular mar
ket price is Hie and 17c.

Though there will be plenty of im
ported ice in Chatham this summer, 
the price is going to be high compared 
with former seasons, and a correspond
ing boost in ice cream and kindred pro
ducts is assured. The two local dealers 
in ice. W. M. Grant & Co. and John 
Terry & Sons, have joined forces under 
the name of the Grant-Terry Co. They 
announce that henceforth monthly set
tlements will be the rule.

Frank C. Peck, the Jeannette’s Creek 
grocer, is visiting in New Ontario.

Mr. Keerns of Wallaceburg, formerly 
of Chicago, will shortly open a grocery 
and general store at the corner of con
cession 14 and the electric line, Dover.

STRATFORD.
May 5.—In spite of the chilling breeze 

which prevailed, the market on Saturday 
was well attended, and a good supply of 
produce was offered for sale, but little 
change in prices was noted. Apples

were a scarcity, while potatoes still main
tained a high price. Eggs and butter 
remained firm at 20c to 22c for butter, 
and 18c for eggs. Chickens sold at 50c 
to OUc, and potatoes $1 per bag.

In the grain market wheat has jump
ed from last Saturday’s price of $1.15 
to $1.25, and visions of an increase in 
the price of flour and perhaps of bread 
loom up large upon the horizon.

lave hugs have dropped a little from 
last week and were quoted Saturday at 
$7 to $7.10. Evidently the farmers are 
taking advantage of the high prices of
fered.

Maple syrup is very scarce, the farm
ers of this district having sold 'tiheir sur
plus stuck. The price at present is $1.50 
per gallon.

Lettuce, unions, radishes and rhubarb 
are selling very briskly these days, while 
pot plants and cut flowers are forming 
a good side line in some stores. One 
grocer here has worked up quite a paying 
business in flowers. He has made ar
rangements with a leading florist to sup
ply him blooming plants in pots and cut 
flowers by the dozen. These are brought 
to the store on Friday and those not 
sold arc returned to the greenhouse on 
Monday, and a very good commission is 
allowed for all plants sold. This grocer 
declares if he made no profit at all on 
his flowers it would still be a paying ven
ture as it brightens the store and adds 
greatly to his window display.

The pineapple is finding its way into 
I lie stores in great quantities of late some 
of the stores having the windows full. 
The prices asked are 10c. 15c and 25c. 
Imported strawberries, too, are selling 
quite readily at 15c per box, and two for 
25c.

McCully & Ilaugh have a demonstra
tor all this week serving jellies and cof
fee. In connection with the demonstra
tion they have in their window a fine 
display of prettily molded jellies.

BRANTFORD.
May 5.—At the regular meeting of the 

Grocers’ and Butchers' Association last 
Tuesday evening, it was unanimously 
decided that the stores close and the 
clerks be given their usual half-holidav 
on Wednesday afternoons during the 
months of June, July and August. A 
committee was appointed and given 
power to choose the date, and make the 
arrangements for the annual excursion 
to Niagara Falls. A report was also 
given by the members who are on the 
committee appointed to deal with the 
collecting system. They secured enough 
funds to pay everything the first year 
and advertised for a collector. The 
committee already have over 30 appli
cations for the position.
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Later—At a meeting of the committee 
who had the appointment of a eollec 
tor in charge on Monday evening, aftei 
due deliberation on the forty applica
tions for the position, chose Norman 
Willitts for the position. He is at pre
sent secretary of the Grocers' and 
Butchers' Association. Being an ex- 
grocer he should be well qualified to 
fill the position.

J. Russell, who has been in busines.-, 
for about 6 months at the corner ol 
Pearl and Waterloo Streets, has sold 
his stock and the store is closed.

Pettit & Willitts, bakers, have dis
solved partnership. The business will be 
continued by Harry Pettit. Mr. Wil
litts, who is secretary of the Brantford 
Grocers’ Association, has not decided 
yet what be will do.

There was an exceilent spring market 
last Saturday morning, and the atten 
dance was fairly large. Eggs were 
quoted at 16c to 18c per doz. but were 
soon picked up. Buyers are offering 
17c per doz. for them and this will 
keep the price up. Butter was 23c ami 
25c per lb. and chickens were plentiful 
at $1.25 to $1.60 per pair. In spite ol 
the fact that local butchers have ad 
vanced the price of meat there was nut 
a large offering on the market.

From some parts come reports that 
there is a scarcity of potatoes. Inquii 
ies by the Grocer’s correspondent find 
most of the local merchants are well 
stocked, although large shipments wen 
recently made from St. George and Mt 
Pleasant. Most of the merchants re 
port that the sales of potatoes by tin 
small quantities were small this wintei 
in comparison to other years, no doulii 
due to the open winter when there wan 
always large quantities on the market 
Last week they were plentiful and wei * 
selling at $1 and $1.10 per bag.

PBTERBORO.
May 5.—Aid. Gillespie, of White A 

Gillespie, grocers, has been serving tin 
city well as chairman of the manuftn 
Hirers’ committee. He has been instru 
mental in the securing of a new imlim 
try for Peterboro.

Mrs. S. H. Mitchell is one of tin 
city’s successful lady grocers. She In 
moved to the store formerly occupied 
by Bert Hunter. Il is new and largci 
than her own and the location a good 
one.

White & Gillespie are showing a win 
dow of pot flowers which they clain 
is a paying adjunct to the business.

R. A. Dutton’s new fruits and veg< 
tables are proving good sellers. Fresl. 
tomatoes at 2 pounds for 25 cents is 
conspicuous display card in his window

The opening of the cheese factori, 
has not brought about any change ii 
the price of butter.

Geo. A. Gillespie, of White and Gillen 
pies, was in Brooklin, Ont., last week 
installing a butter plant in the new 
factory there.

R. A. Dutton has been selling pine 
apples for preserving, the prices rang 
ing from $1.50 to $2.50 a doz.

Butter is retailing at 24c and eggs at 
17c, the same prices that are being asked 
on the farmers’ market.

The maple syrup season is practically 
over. It is not likely that there will be
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any more offered on the market. The 
grocers have a quantity which is retail
ing at $1.30 a ^allon.

ST. CATHARINES.
May 5.—Phillip Ginsberg will shortly 

open a grocery store at the corner of 
Geneva and North Sts.

An important change has taken place 
in the wholesale grocery business here. 
VV. H. Merriman has disposed of his 
business to1 The W. H. Merriman Co., 
the latter firm assuming control on 
April 22nd last. W. H. Merriman will 
retire, for a time at least, from active 
business to take a much needed rest.

Potatoes are selling at $1.25 per bag 
here. The price all season until the 
present has been around UOc per bag. 
Inquiry among the farmers seems to 
confirm the opinion that potatoes are 
very scarce in this district. Two car
loads of excellent potatoes were re
ceived within the past few days and 
passed into stock by the grocers at 
$1.10 and $1.15 per bag. These will 
he retailed at 25c per peck.

Fresh eggs are retailing at 20c per 
dozen and are not plentiful at this 
figure. The local demand is much 
greater than the supply. Grocers here 
buy eggs at western points to secure 
sufficient for their trade. Choice dairy 
Imtter sold for 25c per lb. on the mar
ket Saturday last. The supply of but
ter offered from week to week is very 
limited.

fine well known canner in conversa- 
I ion with your correspondent here as to 
crop prospects for strawberries for this 
-eason stated that he expected an extra 
large crop unless an extreme dry spell 
occurred about berry time. He based 
his reason on the fact that the acreage 
devoted to strawberries in this district 
is being increased yearly and for tins 
\ear will be about three times what it 
was two years ago.

An important business change took 
place in the wholesale grocery trade of 
ihe city recently. W. H. Merriman, 
grocer, retires from active business and 
lias disposed of his Urge wholesale busi
ness to James E. Merriman, Fred Par
nell. Stanley Switzer and Frank Ben- 
iliam. The announcement will come as 
a great surprise to the trade in general. 
Mr. Merriman is a self-made man. He 
was a fearless buyer, and by close at
tention to business and hard work he 
has built up a business that to-day will 
compare favorably with many of the 
larger centres. Mr. Merriman’s decision 
lo retire from business was quite char
acteristic of the man. Recent poor 
health prompted him to accept the doc
tor’s order that he have at least six 
months ’ rest. With such a business to 
look after he decided he could not have 
complete rest. Hence the sale. The 
men who comprise the new firm are 
known to the trade and will no doubt be 
able to uphold the prestige of the house 
in the future as in the past. The first 
four mentioned have been members of 
W. H. Merriman’s staff for years—each 
one specializing his own particular 
branch of the business. Frank Ben
tham is also known to the trade, having 
been located in Merritton for some time, 
where he carried on a successful retail 
gocery. For the past few years he has

been on the staff of Jno. Ross, whole
sale grocer. W. H. Merriman will, it is 
understood, after the transfer of the 
business and completion of other busi
ness details, leave on an extended visit 
to the southern States.

The new grocery under the proprie
torship of George B. Darker, has opened 
for business.

A motor bus line operating between 
St. Catharines, Queenston and Niagara- 
on-the-Lake, is being boomed by the 
Board of Trade of this city. The mer
chants are being solicited for subscrip
tions to aid the enterprise. The promot
er expects that much extra business will 
be derived by the stores of this city 
from that district. At present the dis
tricts mentioned can be reached only in 
a round-about way. How the merchants 
feel towards the proposition will be 
learned when the committee appointed 
to solicit subscriptions report to the 
next meeting of the Board of Trade.

GALT.
May 5.-—The conclusion of the mouth 

of April has shown a very success
ful month for the trade in Galt, in 
fact the most satisfactory for some 
years. And the grocers had every rea
son to expect the increase. Every shop 
in Galt is working ten hours a day and 
in many instances overtime is required. 
The housewives feel more at ease with 
regard to finances and as a consequence 
many little luxuries, forbidden in the 
days of short hours, are now being pur
chased. The traveling men say that the 
size of their orders in Galt point to i 
largely increased trade.

Aid. T. G. Robinson has disposed of 
his grocery business on Brant Road and 
moved to Kalamazoo, where he will go 
into business. “Tom” was known 
to all classes in Galt and he will lie 
followed by the best wishes of many 
friends.

“That Clean Gtocery Store” is the 
way Deans & Walker wind up their ad
vertisements these days.

The town council has received a com
munication from a number of residents 
requesting that a by-law be passed pro
hibiting grocers from buying on the mar
ket before nine o’clock. It seems tha: 
certain grocers have been in the habit 
of getting up bright and early and put- 
chasing all the butter, eggs and poul
try in sight. ,It is not likely that any 
action will be taken in the matter, the 
town fathers evidently believing in the 
old adage that the early bird gets the 
worm—and is entitled to it.

There are murmurings in the distance 
that sound like an agitation for a half- 
holiday during the summer months.

Preston grocers report that their 
April trade was better than for the 
same month in any similar year, and the 
same story comes from Hespeler.

PERTH.
May S.—A change of interest in trade 

circles was announced this week when 
it was made known that Robt.
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Meighen, Montreal, president of the 
Lake of the Woods Milling Co., had 
withdrawn from the firm of Arthur 
Meighen & Bros. This, Perth’s oldest 
established business, was begun in 1848 
and has been successfully carried on 
ever since. The remaining partners, W. 
G. and William Meighen will continue 
the business under the old familiar name.

A merry butter war has existed in Lan
ark village for some days. The point 
has been reached where butter is bought 
from farmers at 23c and sold to cus
tomers for 20c.

Potatoes are very scarce. In fact for 
the past two weeks not a grocer in town 
has had a potato to offer. Relief is in 
sight though, for a local dealer adver
tises a car to arrive this week.

H. L. Jackson, Wilson St. West, al
though but two years a grocer has built 
up quite, a business in the west end. His 
latest move toward the establishment of 
a branch store at Christy’s Lake for the 
summer months.

Some Lanark village grocers have in
stalled a new system of gasoline light
ing.

A number of vinegar and molasses 
pumps have lately been added to local 
grocery equipments.

Evaporated fruits are moving better 
than they usually do at this time of 
year.

In spite of the Messina earthquake. 
November cut lemons are beiii" noted 
as low as and in some cases below last 
years prices.

ST. THOMAS.
The regular monthly meeting of the 

Retail Merchants’ Association of this 
city was held on Tuesday evening of last 
week and was well attended. No busi
ness of special importance was brought 
up yet a few minor questions were dealt 
with. The City License Inspector has on 
several occasions lately, been endeavor
ing to bring to justice offenders of the 
license laws of the city and while he 
does not seem to be getting the assist
ance which one would think he should 
have from other civic officials yet still he 
continues to do his duty even though 
meeting with very little success, and in 
view of this a motion endorsing his ac
tions was carried and ordered to be sent 
him. The question of holding the an
nual picnic was laid over until next meet
ing night. The secretary was in receipt 
of a circular letter from the C.P.R. city 
passenger agent and while it was one 
catering for business for his company 
was of importance to all city merchants 
and worthy of consideration. During 
recent years it has been the practice of 
nearly all excursion parties to have their 
point of destination at some “Ameri
can” port and while mention of this was 
made in the letter, attention was drawn 
to the fact that Ontario presented sever
al good places for excursions among them 
being Guelph, Galt, Berlin, Preston, Port 
Burwell and Toronto. The communica
tion was filed for future reference. The 
action of the grocers in trying to bring 
about a six o’clock closing was endorsed
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by thp Association. It is to be hoped 
that the grocers will be successful in 
their undertaking and no doubt other 
merchants will follow suit. The forma
tion of a Grocers’ Section has been pro
posed by some grocers lately but still 
no definite steps have as yet been taken 
although no better time than the present 
could be found as the grocers are up in 
arms over the market by-law passed 
some short time ago which keeps them 
■ iff the market until 10 o’clock.

LINDSAY.
May 5.—The town of Lindsay, situat

ed as it is in the centre of an excellent 
farming community, is always sure, 
'weather providing) of having a large 
crowd within its boundaries on Satur
day. Even when the weather is incle
ment. as it was last Saturday the 
farmers turned out in large numbers. 
As yet, owing to the recent heavy rains, 
the farmers have done very little seed
ing in this vicinity. They were unable 
to do any farm work on Saturday, and 
as a consequence they turned out en 
masse to the annual South Victoria 
Spring Fair. Horsemen from far and 
wide were congregated here and as the 
farmers of this county are to a consid
erable extent horse breeders, they dis
played a great deal of interest in the 
judging of the same.

Fortunately the grocers of Lindsay, 
as well as merchants engaged in other 
lines of business, recognize the advan
tage of attracting the farmers and their 
wives to the town on Saturdav, and 
such a Saturday is always looked upon 
as one of the best sales days in the 
war. Several of the town grocery men 
on Saturdays rearrange their display 
both inside and outside, so as to catch 
the eve of the visitor to town.

A. S. Harrison, one of the influential 
grocers of Norwood, is about to move 
to Lindsay, and it is said will open up 
a modern business. Mr. Harrison is an 
experienced and up-to-date groeervman. 
and has. while living in Norwood, been 
a publir-sninted citizen, having been a 
member of the Board of Education, a 
town councillor, an active church work
er. etc. He will be welcomed to Lind- 
-ay by business men and citizens gen 
e rally.

Tust recently Adams’ Bros closed 
their large grocery store, owing to the 
death of their mother, and on Fridav 
and Saturdav of this week the store

ANSWERS TO INQUIRIES.
The Grocer desires to remind 

ils readers that a column of its 
reading space will be available 
each week for inquiries and ans
wers. relative to the grocery- 
trade. If an address, place of 
manufacture of any special line 
of goods or name of the manufac
turer is required, send a post 
card with name and address at
tached. and we will try to answer 
the ques ion. Letters from manu
facturers, jobbers, travelers, re
tailers and clerks, with sugges
tions for trade improvement are 
inviien.

was again closed owing to the death of 
their father, Wm. Adams. In the death 
of the deceased, Victoria County loses 
a sturdy and highly-respected citizen, 
and the sons of the deceased have the 
heart-felt sympathy of the citizens of 
Lindsay and country. The surviving 
brothers are : Messrs. George, with the 
W. B. Sparling wholesale Co.; J. E. 
Delbert and Frank, of Adams’ Bros, 
grocery, town ; William, of Toronto : 
and R. T. Adams in the grocery busi
ness in Millbrook.

The market was not largely attended 
Saturday, owing to the bad condition 
of the roads. The grain market remain
ed the same, while live hogs took an
other jump. Eggs advanced one cent 
per doz., and are now selling at 20c. 
Hay advanced $1 per ton, and is now 
worth $11 and $12 per ton.

Several of the grocers have been sell
ing garden tomatoes recently, and be
ing the first of the season they are be
ing greatly relished by the customers.

"aple syrup was not an abundant ar
ticle this season, hut nevertheless the 
farmers in this vicinity reaped a small 
mint in the selling of the same, as the 
ruling prices were high.

During the past two or three months 
Ed. Robson, of Robson’s grocery, has 
been writing some especially attractive 
ads., the same appearing in The Daily 
Warder everv other day. Mr. Robson’s 
ads. are the result of much careful 
thought, and are original in every re
spect. The same ad. never appears 
twice, and they are set up in an artis
tic manner, and in print cannot fail but 
attract the eve. A dozen of these ap
peared recently in “Brains.” Mr. Rob
son states that the ads are bringing 
excellent results, and that “advertising 
pavs” in every respect, that is when 
written up, set-up and properly dis
played.

BRACEBRIDGE.
May 5.—Trade in town during the 

month of April has been very quiet on 
account of the backward season, and at 
limes it was almost impossible for farm
ers to get into town on account of heavy- 
roads. May, however, promises to be 
a better month. With the opening of 
navigation, warm weather and better 
roads, all have the busy feeling around 
them that makes things hum.

Improvements in our stores seem to 
he in order. Hutchison Bros, have add
ed a bright coat of paint to their build
ing and new electric lights. Jos. G. 
Meyers has built a brick addition, great
ly adding to the appearance of his 
store.

Fire destroyed the frame store oppo
site the Queen’s hotel last week, occu
pied so long by J. O. Phillips, grocer.

Potatoes in Muskoka seem to occupy 
the minds of our merchants just now. 
Your correspondent called on nearly all 
of tlje grocers regarding this important 
vegetable and all expressed the opinion 
that around Bracebridge enough could 
be secured for local consumption at 75c 
per bag. The crop in our district last 
year was good and the farmers have a 
good market in the capital of Muskoka.

More maple syrup has been sold in 
town this year than ever. Farmers are 
taking advantage of the name of “The 
Backwoods” given to us, by tapping the 
____ 8*

thousands of maple trees that abound 
through Muskoka, making this country 
a home for pure maple syrup that sells 
freely at $1 a gallon.

On May 26, the 367 Club of this town 
will take its annual sail around the 
lakes. This club is composed of gro. 
cers, who have at their head Peter 
Hutchison, as president. It was first 
formed with the object of soliciting or
ders from the hotelmen, boarding houses, 
etc., around the lakes, but now it is a 
club of pleasure seekers.

Grocers say that the trade in early 
vegetables and fruit is good, especially 
the pineapple. Splendid stock is being 
received and readily sells. Butter still 
continues scarce at 25c per pound, and 
fresh eggs plentiful at 18c per doz,en.

Wm. Hanna, Sr., Port Carling, was a 
visitor to our town last week. Mr. Hanna 
is completing a new supply boat to he 
launched in June. Mr. Hanna has in 
troduced the cash system in Muskoka. 
and speaks volumes in its favor.

GUELPH.
May 5.—With the land in such a con 

dition that it is practically unworkable, 
the farmers came to the market in largi 
numbers on Saturday. The result wa- 
a good supply in all lines and the price.-. 
which remained firm at the opening 
took a fall before the market closed at 
noon. Eggs, which opened at 19c re 
mained steady for some time and then 
begun to go down, finishing at 16c pci 
dozen. Butter was comparatively firm 
at 24 and 25c, but later in the morn 
ing 23c was paid. Potatoes took a bin- 
drop in price. When the market opened 
as high as 90c was asked and above 
80c was paid, but those who held off 
got them as low as 65c. A basket of 
nice apples attracted attention as a 
curiosity at 50c. Chickens were scare, 
and high in price. Maple syrup was 
plentiful.

W. H. Fielding has two very nice 
windows this week. A good display of 
seeds is to be seen in one. while the 
other is devoted to pineapples.

G. Williams’ window of oil and olives 
is one of the finest ever displayed—a 
window which readily catches the eve 
and commands attention.

The guessing competition at A. .1 
Groom’s store is concluded.

■T. A. McCrea is holding a basket 
sale this week.

“To be, or not to be” is the thought 
which is occunying the minds of mer 
chants and salesmen on the half-holidav 
question.

OTTAWA.
May 5.—At a meeting of the Ottawa 

Retail Grocers’ Association, held in Roya' 
Albert Hall, on April 28, the report of 
the committee which waited on the civic 
board of control to ask for an open mar
ket was received with the decision of 
the board to have the market open at 
8 o’clock to the grocers instead of 8.30. 
The grocers decided to make no further 
move until it was found how this worked 
out.

C. J. Provost, treasurer, gave a most 
encouraging report of the year’s receipts 
and showed a balance of over $500 in
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bank. F. W. Forde brought up the 
question of the grocers’ section of the 
retail trade, separating from the general 
Retail Merchants’ Association. He said 
that little benefit was derived from the 
general association by the Retail Gro
cers’ Association and that there was no 
object in remaining affiliated. President 
Win. York said that the other lines bad 
not assisted the grocers here this winter 
when this association was taking up the 
reform of the Transient Traders’ by
laws, etc. H. C. Ellis was strongly in 
favor of the union standing. He thought 
the union of all the trades was much 
-lronger in securing legislation than one 
line could be. Alex. Phillips thought 
i hat in some cases two lines clash as in 
ilie case of the grocers in the country 
district clashing with the druggists over 
the law to prevent grocers selling pro
prietory medicines, etc. It was decided 
to take no definite action with this ques
tion until after the convention to be held

A. G. JOHNSON,
lie elected Secretary of the Ottawa Re

tail Grocers’ Association.

hi Rrockville this coming June. The offi
cers elected for the year were:—

President.—Wm. York.
1st Vice-President.—Alex. Phillips.
2nd Vice-President.—Duncan Bell.
Secretary.—A. G. Johnson (acclama

tion).
Treasurer.—C. J. Provost (acclama

tion).
Executive Committee.—Geo. Atkinson, 

E. W. Forde, H. C. Ellis, R. B. Young- 
uiisband, P. Lamoreaux.

Auditors.—Geo. Hopper, and H. L. 
Horion.

Delegates to Convention of the Re
tail Merchants’ Association to be held 
in June, at Brockville.—F. W. Forde, 
H. C. Ellis, C. J. Provost and A. G. 
Johnson.

The Hull master bakers, although pay
ing 50c per barrel more for flour, have 
decided not to raise the price of bread. 
Their price now is $1.30 per dozen of 
thirteen loaves and will remain so dur
ing the summer.

A. Cochrane has moved his grocery 
stock from 134 Florence St. to the cor
ner of Preston and Somerset Sts.

C. B. McLean advertises canned to
matoes 7e a tin or 75c a dozen.

Merchants as a rule find business 
quiet just at present and collections 
slow, probably on account of the cold 
late spring. Saturday last quite a num
ber of sleighs were seen around town—a 
most unusual thing for this period of 
the year.

LONDON.
May 5.—Wholesalers report trade in 

the country slightly improved last week. 
Locally, business is rather quiet.

According to local brokers, raw sugars 
keep very firm, owing to the short crop 
in Barbadoes. Advice from there says. 
“We have never experienced such a 
poor crop.” Refined sugars are, of 
course, affected, and the market is 
strong. Fine and medium leas keep 
high. There is scarcely anv Japan tea 
in the market. Picking of the new crop 
is only now beginning and none will 
he ready for export for a month at least. 
There is no change in coffees. Brazils 
being a little easier. California fruits 
such as raisins, apricots and peaches, 
are nearing the end of the season. 
Stocks in California are being cleaned 
up, and holders are asking a little higher 
for what they have on hand.

Work on the excavation for the new 
five-storey brick wholesale grocerv ware
house for John Garvey began Monday 
morning. The building will be the finest 
of the kind in the city.

About four weeks ago (he price of 
potatoes on the local market advanced 
to $1 per hag wholesale. The high price 
induced a more plentiful supply and in 
a couple of weeks there was a drop to 
90c. On Saturday the finest quality 
could be bought for 85c. A local dealer 
says the advance was due to the demand 
from the Southeern States, where the 
plants were killed by frost. The second 
crop in the South being now available 
the demand from across the border has 
ceased. Farmers are believed to have 
still a good supply on hand, and the 
price is now more likely to go down 
than up.

R. H. Cnllis, grocer. Wellington St., 
was the victim of a painful accident a 
few days ago. While driving on Talbot 
St. the wheels of his wagon became en
tangled with those of a butcher’s wagon, 
the result being the smashing of Mr. 
Cnllis’ rig. He was hurled on to the 
pavement and badly bruised and shaken 
up.

BERLIN.
May 5.—In connection with the item 

in thé Chatham correspondence anent 
the debt collecting scheme under con
sideration there, the question arises as
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to whether they are not going to a loti 
of unnecessary trouble. There is a sys
tem, an excellent one, prepared by the 
Retail Merchants’ Association ready at 
all times to be put into operation. It, 
is widely in use in Berlin and has been 
attended by highly successful results 
and at the extremely low expense of 10 
per cent, of collections as against the 
50 per cent required by first class col
lection agencies. The secretary of the 
local association, S. A. Brubacher, 
would doubtless be only too pleased to 
answer queries as to the success of the 
system in Berlin, in order to help mer
chants in other towns to a solution of 
the vexed question of “bad pays."

Honsberger and Hallman have taken 
over the grocery business established bv 
Gravel Brothers, on Frederick Street, 
and conducted successfully by them since 
1007 and have had the store enlarged.

R. Weber & Go., who recently started 
business in Guelph will dispose of their 
Berlin stock to the former proprietor, 
.1. A. Good, who will continue it at the 
same stand in connection with his 
“China Palace."

Betzer <fo Co., have had their premises 
enlarged, the store now having a depth 
of sixty feet. A new plate glass front 
will he put in and them will also he two 
big plate glass windows facing Foundry 
Street. Mr. Betzer has just closed his 
eighth year in this business and has 
worked up a very fine trade.

TORONTO.
May 5.—A splendid window display 

and guessing contest combined was in
stituted a week ago Saturday by Mc- 
Caw & McKay, grocers, corner Dundas 
and Argyle Streets. A candle was 
placed in the window weighing twenty 
pounds, it was lit and left burning dav 
and night. Prizes were offered to the 
first five who came the nearest in guess
ing the number of days, hours and 
minutes it would take to, burn away 
the entire candle. A great deal of in 
terost was displayed in the contest and 
as the purchase of 50 cents worth of 
goods or 25 cents worth of soap was 
necessary for a guess, the competition 
was profitable. The prizes were a small 
express waggon, a fruit dish, and three, 
pictures. Sunday evening last saw the 
finish of the candle after it had been 
burning R days, 15 hours and 50 min 
lites.

HAMILTON
May 5.-- Business here improved very 

much in the last two weeks. The gro
cery trade is busy, some of the mer
chants saying they had not quite expect
ed things to pick up so quickly and con
sequently found themselves short of 
help. But as grocery clerks are always 
available, they were soon able to catch 
up with the business.

Markets for provisions arc strong, al
most everything having advanced. Flour 
is now retailing at $3.20 per ewt., and 
oats, barley and other commodi
ties also advanced. Eggs and 
butter are still at high prices. Potatoes 
are from 40c to 50c a bag dearer than a 
month ago. Forty or fifty cars have been 
shipped from near-by points to the Unit
ed States, and the local market has been
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booming. They are selling from stores 
at $1.25 a bag, or 25c a peck. One of 
the local dealers is buying in cars from 
eastern Ontario and he sells to the re
tailers at $1.10.

The grocers here are very much inter
ested in the suggestion of the Board of 
Health to make owners of dogs not only 
muzzle, but lead them. It is well known 
that the dog is an annoyance to the 
clean grocer, and they most heartily wish 
that a by-law embodying the above pro
visions may be put in force.

INGERSOLL.
May 5.—Judging from the information 

elicited from the grocers and others the 
potato situation in this section cannot be 
viewed in the light of a scarcity. It is 
true that during the past few weeks the 
price has been advanced from 50c to 
about 75c a bag off farmers’ wagons, 
but this was occasioned by a rather 
spasmodic demand from across the bor
der. While there is said to be a scar
city in some of the old potato States, it 
is not thought this fact will have the

are sold there much cheaper than here, 
they will be given the preference over 
old potatoes brought in from Canada. 
The same thing will apply to a certain 
extent with many Canadians. As soon 
as the new potatoes are available they 
will be given preference over the old 
one. Although some of the dealers have 
advanced the price to ninety cents per 
bag there are others who are still at 
seventy-five cents and this will no doubt 
continue to be the ruling figure.

A NEW GROCERY BROKER.
The first of May saw the establish

ment of a new grocery brokerage busi
ness in Toronto, known as C. L. Mar
shall & Co. Mr. Marshall, who is at the 
head of the company, is not unknown 
to the trade. For 13 years he was with 
the Warren Bros., wholesale grocers, as 
manager of the sample room ; for a year 
and a half he was in the Western Brok
erage Co., Toronto, and during the past 
three years he has been connected with 
the MacLaren Cheese Co.

Having visited all the great produc-
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DEANS & WALKER
A Splendid Biscuit Window Display Showm Recently by Deans & Walker, Galt,

Ontario.

effect of materially “boosting” the price 
here. Most of those with whom The 
Grocer talked declared that there are 
still plenty of potatoes in the country, 
but that the farmers, owing to the prev
iously low prices, have not commenced 
to market them in large quantities. It 
is understood that local dealers who were 
in search of them to supply American 
orders, experienced no difficulty in secur
ing all they required. One merchant in
terviewed stated that he had a large sup
ply and that he was retailing them at 
75 cents a bag. As the season is grow
ing late many are inclined to the opin
ion that the price will not be materially 
advanced. In the U.S. new potatoes 
will soon be on the market, and as they

ing centres in Europe, Mr. Marshall 
should be well qualified to successfully 
attend to the business he has under
taken. He has already identified him
self 'with some good foreign agencies 
and is anxious to get in touch with 
manufacturers desiring to introduce 
their goods on the Ontario market.

The office of the company is located 
in the Gooderham Building, corner of 
Wellington and Front Streets.

HINTS TO BUYERS.
For many years past Ice Castle lobs

ters have been the first new lobsters on 
the market. This year is no exception 
and J. W. Windsor’s Montreal office re
ports new pack as now arriving.—Advt.
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TRADE NOTES.
Chas. Raison, grocer, St. Thomas, 

has sold to Geo. Durkee.
Chas. Hales, general merchant, North- 

wood, Ont., has sold to Mrs. Glover.
F. Sheldon Muter, grocer, flour and 

feed merchant. Hanover, Ont., has sold 
to A. Knechtel.

The first whole car of North Caro
lina strawberries arrived in Toronto on 
Wednesday, which are sold at 15c a 
box. These are the regular quart sizes 
and therefore very cheap for early in 
May. No doubt they will find ready sale.

Boeckh Bros. Co., Limited, have taken 
over the business formerly conducted by 
Boeckh Bros. & Co., at Toronto and 
Montreal, manufacturers of brushes, 
brooms and woodenware. The company 
is now under the same management as 
formerly.

A. M. Gray has purchased and taken 
possession of the store and dwelling of 
H. C. Card, Nashville, Ont. Mr. Gray 
is continuing the business as a general 
store and as it is the only one in the 
village it should be a success. Mr. 
Card is conducting a general store in 
Woodbridge.

W. E. Freel, Adelaide, Ont., has pur 
chased the stock of T. T. Caster. 
Schomberg. Mr. Freel is now pro 
prietor of a young but live bus
iness in a live town. He was 
formerly in business in Springbank 
Mr. Castor has bought the general store 
stock of Mr. Shields, Grand Valley.

The opposition of some of the retail 
merchants of Toronto to the week'y pax 
ment system introduced on May 1st by 
the Fruit, Produce and Provision Assn 
elation is becoming interesting. Oi. 
Tuesday night the special committee 
met and decided to call a mass meeting 
to take place at 21 Richmond St., nex 
Monday night, when they will report 
the decision they arrived at.

Brault & Co., manufacturers’ agents 
Montreal, have leased offices and a 
warehouse at 306 St. Paul Street. The 
premi-.es run through to Commissioner 
Street. Some new agencies have been 
secured by the firm, which has been 
newly organized. H. A. A. Brault and 
.1. Brault continue in the firm, which i- 
strengP’cned by the admission of T. 
Michaud. The firm’s list of agencies 
includes : Mooney Biscuit and Candx 
Co., Stratford : Chocolat Menier, Paris 
Biscuit Pernot, Dijon ; also Castile 
soaps, French macaroni, vermicelli and 
pastes.

PERSONAL NOTES.
Jno. Waddell has joined the staff of 

John Sloan & Co., Toronto, to succeed 
P. H. Brown, as city traveler.

J. M. Bothwell, Barrie, Ont., is retir 
ing from the grocery business after near 
ly forty years’ experience, during whicl 
time his business has developed to keep 
pace with the advance of ‘the times. Hi 
is selling out.

W. S. Greening, of Todhunter & 
Mitchell, has undergone an operation for 
appendicitis in Brighton, England, where 
he was on a visit. He is recovering and 
will return to Canada with his father. 
T. B. Greening, who has gone over to 
meet him.
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Notes From the Maritime Provinces and Quebec
Articles South Africa Imports From Canada—Bermuda On
ions Arriving at Halifax—Differences Existing Between Mon
treal Brewers and Grocers.

ST. JOHN.
May 4.—Prices in most lines contin

ued firm last week. As yet there is not 
a great deal of produce arriving by 
way of the river. When the freshet 
subsides there is likely to be large re
ceipts which the dealers think will affect 
prices. Butter and eggs remain at the 
same figure and the market for both is 
firm. New cheese is now being offered 
and the price has weakened somewhat. 
Fish, both fresh and drv, have declined 
in value with the exception of gasper- 
eaux, which are still quite high, owing to 
freshet conditions.

King & McDonald a new firm of 
wholesale grocers, produce and commis
sion merchants have begun partnership 
in business at 11 and 12 South Wharf. 
Louis King, who has been in business 
some years, has associated with him, 
Louis McDonald, who has been book
keeper with R. Sullivan & Co., Dock 
street.

James Smith, who some years ago con
ducted a grocery store on Adelaide 
street north end, died at Coldbrook, on 
Thursday last, aged 78 years. He leaves 
a wife, one son and three daughters.

Bertrand J. A. McKenzie and Donald 
S. Trueman, of Campbellton, have en
tered into a general co-partnership as 
grocery and crockeryware merchants, 
under the firm name of McKenzie & 
Trueman.

With the sailing of the steamer 
Bendu, on Saturday last, five cargoes 
have gone from St. John to South Africa 
during the winter season now closing. 
The value of the first four cargoes 
amounted to $989 796, and with the 
Bendu’s cargo the exports will be well 
over the million mark. Included in the 
Bendu’s c^rgo was 65,000 sacks or 3,000 
tons of flour, the largest consignment 
that has been shipped in one vessel 
since the inauguaration of the Canada- 
South Africa service. The steamer also 
took away a large quantity of Ouaker 
oats, condensed milk and cream, canned 
meats, broom corn, broom handles, etc. 
Herbert H. Stewart, of Montreal, traffic 
manager of the Canada-South Africa 
service of Elder Dempster & Co., was 
here in connection with the sailing of 
the steamer and speaking of the busi
ness said: “We have had a most suc
cessful winter, all our vessels, with the 
exception of the Monarch, a vessel of 
13,000 tons capacity, taking out full 
cargoes. Our flour is much in demand 
in South Africa, and we are holding 
our own with Australia. Prevailing 
prices, however, have prevented our do
ing much in wheat. In the last three 
months of 1908 Australia shipped to 
Cape Colony alone upwards of 12,000 
tons of wheat for the milling companies 
there, while Canada in the twelve 
months of 1908 shipped to all South

African ports only about 2,000 tons. 
Much is heard regarding the depression 
in South Africa. The cry is largely 
amongst those business men who, not 
realizing the business conditions after 
the war. over-traded and over-specu
lated. Captain Pousette, our new trade 
commissioner in Natal, says it is to be 
regretted that so little of their wealth 
passes Canada’s way, but it rests with us 
whether we will secure for our manu
facturers this growing market or 
whether we will sit still and leave it 
to our competitors undisturbed.

MONTREAL.
May 4.—A new grain inspector in the 

person of A. G. McBean, who is well- 
known throughout the grain trade in 
Canada, has been appointed grain in
spector for Montreal and district by the 
authorities at Ottawa, and has been ask
ed1 to take charge of the grain inspectors’ 
office in this city, at once. The members 
of the Corn Exchange expressed their 
satisfaction at the Government’s ap
pointment, as they feel assured the grain 
inspection of this port will be consider
ably enhanced thereby.

J. G. Gordon, manager of the Mon
treal branch of McClure & Langley, of 
Toronto, has moved into his new up
town office in the Lindsay building. Mr. 
Gordon feels he will be in closer touch 
with his customers among the retail 
trade.

Walter Paul, comer Burnside and 
University Streets, has put his outdoor 
show cases out for the season. This is 
an invention of real practical value to 
the grocers. Very frequently foodstuffs 
exposed to public view outside a store 
without any protection whatever, are 
submitted to the dust of the street, to 
sa.v nothing of the depredations of emu
lative dogs. Anyone who is awake to 
the tendency of affairs to-day, knows 
that the care of foodstuffs is becoming 
daily more hygienic and the higher the 
class of the trade, the more such meas
ures are necessary. By this it should 
not be inferred that the poorer class 
trade are to be neglected, but perhaps the 
demand from them for such is not so 
insistent.

Once more the harbor has a business
like aspect. The sound of windlasses 
hauling freight from the holds of ocean 
boats, is again in the air along the water
front. The boats of the R. & O. line 
are all spotless in new coats of paint 
and the prospects are good for a large 
season’s business in both ocean and1 in
land navigation.

As a result of the deputation of gro
cers, representing the Montreal Retail 
Grocers’ Association, which waited on 
the Premier at Quebec last Thursday, it 
has been decided to allow the two fac

tions to fight out a compromise of some 
sort. Already large deputations have 
interviewed Hon. Mr. Weir, presenting 
their views on the subject, and now they 
will be asked to meet him and try to 
come to some arrangement. A clause 
regulating the differences will be one of 
the most important of the proposed 
amendments to the provincial license 
law. The claim of the brewers is to the 
effect that the proposed restrictions ask
ed by the grocers, to them means a re
straint of trade, which is unjustified, that 
the grocers, with their comparatively 
limited supplies, cannot keep beer, a per
ishable product, in as good condition, 
and that by selling a spoiled article they 
may destroy trade. The grocers, on the 
other hand, say the brewers are infring
ing on their rights by delivering to Jew
ish, Syrian and Italian and other col
onies, and spoiling their business with
out paying a license. The brewers, how
ever, claim that this is not so. as they 
pay a license of $750 annually. It is 
expected that some interesting develop
ments will take place at the meeting.

John Anderson, of Chase & Sanborn, 
Montreal, left on Monday for an extend
ed trip to the Pacific coast.

Thomas Jones, grocer, died suddenly 
of apoplexy on Saturday. May 1. at his 
residence. 289 Charron Street. Point St. 
Charles. Mr. Jones had been at his busi
ness on Friday, but not fee'ing well on 
Saturday morning, he remained at home. 
He was apparently all right in the after
noon, but at 5.30 he was seized with a 
stroke of apoplexy and expired in a few 
minutes. The late Mr. .Tones, who was 
31 years of ago. was born in Cornwall. 
Ont., and was a son of the late Matthew 
Jones. He came to Montreal as a youth 
and has been engaged in the grocery 
business on Charron Street for the past 
five years. He leaves a widow, who was 
Miss Florence Gourlay. The funeral 
took place to Cote des Neiges cemetery 
Monday afternoon.

Buyers in Montreal during the week 
included : G. Dumontet. Brossoau Sta
tion : A. St. Amour. Coteau Junction:
G. Constant. St. Domininue : M. Lafar
riéré. Chicoutimi : J. M. St. Arnaud. St. 
Geneviere de Batiscan: F. Beauvais. La- 
prairie: J. M. Richard. St. Jerome : J. 
B. Lefebvre. St. Therese : E. Boulerice. 
Napierville: J. Herron. Lac Masson : E. 
Lahaie. St. Eustache : T. Bourdon Chat- 
eangnay: P. S. Hardy, Chambly Canton: 
S. Hetu, Lavaltrie. Que. ; J. A. Foucault. 
St. Leonard : G. Racine. Pointe Claire; 
Aug. Beausoliel. Terrebonne : J. A. 
Lanetot. St. Isidore; M. Leheau, Charle
magne: Wm. Hvman. Fox River. ; J. P. 
Rocheleau. Pauline : S. Thibaudeau, St. 
Marie Salomee: F. Gravel, Ste. Rose: H.
H. Channel. Stanstead : A. N. Viau. 
L’Epiphanie: M. Huet. St. Julie de Yer- 
cheres : M. Martin. Beauharnois: A, P. 
Gosselin. St. Aïexander d ’Iberville; G. 
Daoust. Ste. Anne de Bellevue.

W. H. Dunn, Montreal, is in New 
York this week.

Robert Meighen. president of the Lake 
of the Woods Milling Co., has left for 
Europe.
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Latest Reliable Trade Review of the Golden West
Apples, Plum and Cherry Fruit Crops in British Columbia 
Promise Well, But Peach Crop May be Light—Healthy Busi
ness Conditions Around Calgary—New Sugar Arrangements in 
Regina—Fine Imposed for Operating Insurance Company 
Without a License.

CALGARY.
May 4.—Last week’s bank clearings 

showed an enormous increase, being 
100.01 per cent, more than the corres- 
l»onding week last year. This is gratify
ing, and indicates in a substantial man
ner the development that is taking place 
in this part of the West. The demand 
for farm machinery is heavy. Last week 
a farmer went to one of the implement 
dealers wishing to purchase a seed drill, 
and to his surprise was informed that 
they were entirely sold out. Land seek
ers are still pouring in and the hotels 
are taxed to their utmost to provide 
accommodation for the incoming people, 
many of whom are from the United 
States. The attraction lies in the fam
ous wheat lands of Southern Alberta. 
There is much survey and locating work 
being done by the railwav companies, 
and should this year prove anything like 
as propitious as last for grain raising 
it would be difficult to estimate the ad
vance that this province will make in the 
next five years.

Mercantile business is brisk in all 
lines; in produce and grocery prices are 
steady to firm. It is now definitely- 
known that a large quantity- of potatoes 
will have to be brought in from the east 
as the available stocks in both Alberta 
and B.C. will not nearly meet the de
mand.

After a period of warm springlike 
weather the wind veered round to the 
mirth on Sunday night of last week and 
blew a gale aecompanied by drifting 
snow which continued to fall intermit 
lently for the following three days, 
l-'armers were becoming anxious as seed
ing operations were being seriously in- 
terupfed. The snow has however put 
the land in excellent condition, and 
should warm weather follow—and pre
sent indications are favorable— germ
ination will be rapid. Preparations have 
been made for a vastly increased grain 
acreage this year.

There are many outfits leaving the city 
tn begin operations on various irrigation 
works yvhich are being undertaken east 
and south of Calgary. Supplies are be
ing purchased here consisting of grocer
ies, hardware, tents, blankets, etc. Hay 
which until recently was somewhat of a 
drug on the market, is now in demand 
and has almost doubled in nricc. Good 
upland hay sold during the week at $12 
per ton. Oats are high also, selling re
tail at $1.50 per sack of 100 lbs.

In grocery lines coffees are higher; 
Rios and Santos being up from 1 to le 
according to grade. Starches and corn 
syrup have advanced, (he former i to Jc

per lb, the latter 15c per ease. Dried 
fruits are unchanged. There is still a 
quantity of 1907 crop prunes in Cali
fornia and buyers should be careful to 
see that they do «lot get this old stock, 
as they will not keen during the sum
mer months. Fine Santa Clara prunes 
of the 1908 crop are available at very 
reasonable prices and as the crop in 
1908 was a short one, it would seem that 
at to-day’s quotation, prunes are a safe 
purchase, particularly in view of the 
heavy consumptive demand during the 
next five or six months.

VANCOUVER.
April 30.-—Flour has gone up to $7.40 

per barrel. "We poor retailers have 
to bear the brunt of the complaints 
made by consumers who come in and 
ask us why the millmen are always so 
quick at raising (he price of flour when 
the price of wheat is high, but so ex
ceedingly slow in reducing it when wheat 
goes down,” a merchant remarked to 
The Canadian Grocer. “My customers 
from time to time remark on this pe
culiarity, and some have a tone of in
sinuation in their voice as much as to 
say that we keep the price up to make 
a little more. Heaven knows we drop 
prices all we can, for it takes all the 
trade we can get to make a respectable 
margin on what is allowed us.”

Oranges are going up in price, being 
quoted at $2.90 and $3 a case, as against 
$2.25 a short time ago.

The export of Alberta wheat through 
Vancouver is the latest addition to 
this city’s commerce, and the handling 
of it is occupying the attention of many 
parties. According to despatches, a 
deputation of Alberta grain men are 
in Ottawa asking the Government to 
build an elevator here, and the usual 
consideration is promised. William 
Whyte, second vice-president of the 
C.P.R.. has been on the coast for a 
couple of weeks and went south to 
Portland, this same traffic occupying 
his attention. He declares that the 
C.P.R. will not dispose of elevator sites 
to private companies, preferring to 
keep control of the trade.

T. C. Irving, general manager of 
Bradstreet’s, of Toronto, who comes out 
every year with Mr. Whyte, commented 
very favorably on conditions on the 
coast. There has been some talk of real 
estate activity in Vancouver amounting 
to a boom and being hurtful as such, 
but he says that he thinks the people 
here, taking into account the devclop-
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ment of the past, have reason for their 
optimism.

From time to time, complaint is made 
by the halibut fishing enterprises that 
the “Americans” poach in Canadian 
waters, and further support of this was 
shown by the capture of the American 
auxiliary schooner, the Charles Levi 
Woodbury, charged with fishing within 
the three-mile limit. H. H. Watson and 
J. M. Atkins, of the Canadian Fishing 
Company, of this city, were in Ottawa 
a few days ago, to make protest against 
this illegal fishin" and their statements 
will have substantial corroboration by 
this event. Incidentally, it might be 
mentioned, the New England Fishing 
Company, an American concern, which 
has operated in Vancouver for years, 
has dropped out of the local market on 
account of local opposition.

Two carloads of seed oysters from 
New Haven, Conn., are being planted 
in the beds of the Crescent Oyster Com
pany, just this side the boundry line. 
These are new beds, being started as a 
result of the success attending other 
companies in the same business.

The Brackman-Ker Milling- Company 
are getting ready to ship 1,500 tons of 
oats from Alberta to the Orient. The 
grain will come here in bulk, but will be 
sacked here. Another shipment of 1,000 
tons, shipped by the Alberta Pacific 
Elevator Company by way of Seattle, 
practically closes out last year’s crop 
in Alberia. Four carloads of barley 
are now here awaiting shipment to 
Mexico.

That the fruit industry is to he 
properly cared for is evidenced by the 
conference held here of C.P.R. and Gov
ernment officials in regard to the estah 
lishment of fruit cooling stations al 
points in the interior. There were pres 
ent Hon. R. G. Talow, Minister of Fin
ance and Agriculture; R. M. Palmer, 
deputy minister; R. M. Winslow, horti
culturist to the department; William 
Whyte and R. Marpole. of the C.P.R.; 
W. C. Ricardo, manager of the Col- 
stream ranch at Vernon, and R. H. 
Agur, a fruit grower of Summerland. 
The matter was discussed at consider
able length, and while special announce 
ment was not made of the conclusion, 
it is known that the cooling stations 
will be erected.

While last winter was not as severe 
as a year ago, when the frost continued 
for several weeks, the reports from the 
interior are that it was bad enough to 
cause extensive loss among the fruit 
trees. Peach trees suffered particularly, 
though a definite estimate of the loss 
is not yet made.

R. M. Palmer, who made a trip to the 
Okanagan district, reports that the crops 
of apples, plums and cherries promise 
well, but that the peach crop will be 
light, owing to the cold wealther of
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January. A much larger acreage has 
been planted with nursery stock this 
year than last, and many new settlers 
are in the district.

One of the most important business 
changes in Kamloops for years was the 
joining of John Beaton, one of the old
est and best known merchants of that 
city, with Ramsay & Phillip, the busi
ness being transferred to the premises 
of the latter. Mr. Phillip will still be 
president, and Mr. Beaton vice-presi
dent, the firm name continuing as Ram
say & Phillip. J. B. Rice, is secretary- 
treasurer.

REGINA.
May 4.—Owing to cold and stormy 

weather which has been prevailing here 
during the latter half of April, the 
farmers generally have been unable to 
get on their land to any extent and as 
a result very little seeding has as yet 
been done in this district. The first of 
last week opened up very fine, but after 
Monday the weather seemed to have 
gone back somewhat.

Fine weather will leave the ground in 
better condition for nutting in the crops.

No doubt owing to weather conditons, 
the number of eggs being received by 
local jobbers has fallen off very much. 
They are now paving sixteen and a half 
cents delivered Regina for eggs. But
ter is in very poor demand and jobbers 
report considerable difficulty in getting 
rid of their stocks. The local market is 
mainlv supplied by farmers in the vicini
ty, which makes it necessary for jobbers 
to place the butter outside and they re
port that very low prices are being offer
ed both east and west. However, re
ceipts have been very late during the 
past couple of weeks and the surplus 
stock is being now placed.

The weather has also had a bad effect 
on the fruit business and wilh the ex
ception of oranges, the fruit houses re
port light sales. Southern strawberries 
are on the local market and they are 
selling fairly well. Green fruits and 
bananas are moving slowly.

Owing to the extremely low prices of 
California fruits, there has been a big 
movement in these recently and owing 
to the position of the local grocery job 
bers and their favorable freight rate, 
they report good buying by country mer
chants.

There has also been a considerable 
movement in canned goods. Vegetables 
have been moving particularly freely, 
owing no doubt to the exhaustion of 
the fresh stocks held from last fall. 
Fruits are beginning to move, but not as 
freely as vegetables. Potatoes are very 
scarce and are bringing hi^h prices.

We have to report several new ar
rangements in regard to sugar. The 
British Columbia Sugar Refining Co. 
have added their “Big Tree” brand 
granulated to their stock here, which is 
being sold at ten eents below their 
standard granulated. A short time ago 
R. C. Johnston, of Calgarv. sales man
ager of the Knight Sugar Co., of Ray
mond. was here and arranged that the 
local jobbers would carry stocks of their

sugar both in Regina and in Moose 
Jaw. Instead of the latter company 
carrying a stock as heretofore, the local 
jobbers have now to do this.

With the approach of Spring several 
new stores have been opened. During 
the last month Raymond & McConnell, 
of Winnipeg, have opened an up-to-date 
confectionery and ice cream business in 
the Smith Block; Fodey and Dale have 
opened a confectionery and fruit busi
ness in the Colman Block on South Rail
way Street, and T. Murray’s old stand 
has been torn down and a new brick 
block with two stores has been erected 
on the site. This was completed on the 
1st May and Mr. Murray will occupy one 
of the stores with a new stock.

Several of the business houses have 
also been having their Spring house
cleaning and among the improvements 
noted are a general painting and bright
ening up of several stores. Cameron 
& Heap Limited, have enlarged and 
painted their offices and laid linoleum.

H. G. Smith, manager for Campbell 
Bros. & Wilson here, has been spending 
the last few davs in Winnipeg. During 
his absence, C. W. Vivian of their travel- 
staff has been in charge.

Among the visitors in Regina this 
week were: St. Clair Balfour, of Hamil
ton, who is on his honeymoon trip and is 
accompanied by Mrs. Balfour. Mr. 
McLorie, of The Mount Royal Rice Mills, 
of Victoria, also spent a day in the 
city. Mr. Millar, western representa
tive of The Imperial Tobacco Co., ac
companied by Mr. Bourke, of The Em
pire Tobacco Co., of Montreal, also spent 
a couple of days here this week and 
were shown over the town by their re
presentative, Mr. Ford. Mr. Ford has 
been placing their new brand of Old 
Chum cigarettes. Mr. Williamson, of 
the Ebv Blain Co., has also been in 
town this week. Mr. Mnldoon. manager 
of the Stuarthurn Trading Co., of Mc- 
Taggart and Rouleau, was here also 
and in conversation with The Grocer 
representative said that they had se
cured premises at Estevan and were 
opening there shortly.

WINNIPEG.
May 4.—A few of the local business 

men are preparing for their summer va
cation trips. It is obvious that these 
men cannot leave their business behind 
them absolutely, and wherever they go 
they will be gathering up ideas in order 
to put new life into their trade upon 
their return.

A local grocer who contemplates tak
ing an European trip this summer is 
J. G. Hargrave, who has been in the 
trade in Winnipeg for over thirty years. 
This is the first trip of the kind that Mr. 
Hargrave has taken, and it is no doubt 
well earned. If more of our business 
men would lay their plans to get out and 
see the world, and incorporate into their 
business the knowledge thus gained, it 
would be a means of revolutionizing the 
trades to a very great extent.

The retail business in Winnipeg in 
which there is perhaps the keenest com

petition is that of the confectionery 
trade. It is attributed largely to the 
fact that there are many foreigners in 
the city whose inclinations seem to turn 
that way. The grocers do not pretend 
to handle much fresh fruit or candies, 
and the greater bulk of this business is 
left to the various small confectionery 
stores scattered throughout the city. As 
a general thing these small fruit stores 
have not much enterprising management 
that would lead them to build up a 
general business in the bakery and con
fectionery line.

In Ontario the bakery and confection
ery business is as a rule, combined and 
these are quite successful. But in Win
nipeg the candy and fruit retailers are 
inclined to extend their business into a 
lunch counter rather than a retail busi
ness of cakes, pies, etc. The result is, 
since the candy and fruit trade is mon
opolized. the retail cake trade is rather 
in a demoralized condition, for it is 
scarcely extensive enough to support a 
business in itself.

G. L. M. Holmes, western manager for 
the wholesale house of Warren Bros. & 
Go., Limited, Toronto, leaves Winnipeg 
this week to establish connections with 
his firm in various western towns.

W. A. Coulson. former secretary of 
the Retail Merchants Association of 
Western Canada, was fined $100 and 
costs for operating an insurance com
pany without a license. The evidence 
in the case was largely given bv Mr. 
Premier, who did not know much about 
the company and was induced to take 
out a policy for $3 000. He knew the 
company was not incorporated, but 
knew that a charter had been applied for 
and thought his interests would be pro
tected. The magistrate was inclined t > 
think that the managers acted in good 
faith, but issuing policies under these 
circumstances was illegal.

The National Trust Compnany. which 
has taken over the affairs of the Retail 
Merchants Association, asked Air. Coul
son to appear before the management of 
that companv to answer charges of de
fault. Mr. Coulson failed to appear on 
the day appointed which was Tuesday. 
April 27, and the company secured an 
order from the court to issue a summons. 
It is expected that he will be brought 
before them in a few days.

W. T. Harris, who for the past six 
vears has been travelling for Geo. E. 
Bristol, of Hamilton, Ont., has been en
gaged to travel in the west for Foley, 
Lock & Larson.

The Western Branch of the McLaren 
Spice Company, of Hamilton Ont., which 
has been under the management of Nor
man Schaffer for the past two years, 
have moved into a new office and ware
house. The new apartments comprise 
two floors 100 x 80 feet each. During 
the past few months two new travellers 
have been put on the western lines.

SASKATOON.
May 4.—At a meeting of the city 

bakers held last week it was decided 
that the number of loaves to be given 
to tke dollar be 14 to private custom-
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ers and 16 to stores and boarding 
houses. The recent rise of 20 cents on 
the sack of flour induced the bakers to 
meet and discuss the advisability of 
increasing the price of bread.

A. Carruthers & Co., of Winnipeg. 
Man., have opened a new warehouse 
here from which they will handle skins, 
hides, wool, tallow, seneca root and 
raw furs. The warehouse is on Alberta 
Avenue and is the only one of its kind 
in town. It will prove a handv market 
for dealers in this district who handle 
this class of merchandise.

Henschel & Co., of Rosthern, whose 
store was burned recently, are prepar
ing to re-open again. New premises 
will be built on modern lines and a 
new stock of goods ordered. A frame 
store will be put up in the meantime 
and brick veneered when the material 
can be secured.

Rosthern creamery should be open for 
business at an early date. The new 
machinery will be installed on its ar
rival. Mr. Hundt of Winnipeg is the 
manager of the concern.

Amongst other places of business the 
new town of Venn on the G.T.P. has a 
good general store, a flour and feed 
store and two elevators.

R. J. Clare, of Warman, has built a 
new warehouse for storing flour and 
sugar. His former warehouse has been 
fitted up as a store.

MANITOBA MARKETS
(Corrected by Telegraph.)

trade. It will be remembered that only 
a few weeks ago an advance was made, 
and since then the prices have been 
somewhat inflated. The 10c decline will 
put the market in a more normal condi
tion.
Montre»! and B O. granulated. In bble........... 6 10

“ " In sack»....................................... 6 16
" yellow. In bble...................................................  4 80
" " In sacks................................................... 4 76

Wallaoeburg, In bble........................................................ 6 00
" In sacks..................................................... 6 10

B,0. gunnies granulated, 6-ll's to bale, per ewt .... 6 16
•• 6-le‘s “ .... 6 16
'• Icing...........................................................................  6 80

bar sugar....................................................................  6 80
Icing sugar in bble........................................................... 6 80

" " In boxes........................................................  • 00
*' •* In small quantities.....................................  6 10

Powdered sugar, In bbls..................................................  6 65
" " In boxes................................................. 6 76
" " In small quantities..............................  6 06

bump, hard, In bbls......................................... ................ • 10
" " In|4>ble....................................................... lib
'• ** in 1004b oases............................................  6 10

SYRUP AND MOLASSES—The mar
ket is quite firm in both these commo
dities. Syrup is selling for higher 
prices than those quoted in a few 
houses. Molasses continues firm, but the 
sale is moderate. The following are the 
quotations:
Byrup "Crown Brand," Hb tins, per 1 doe. oese .... 1 62 

" 6-lb tins, per 1 M .... 176
M " 104b tine, per j " .... 169
“ " KM b tins, per | " •••• 13

I barrel, per lb...........................  0 03*
" " Sugar syrup, per lb..................... 0 04

Bearer Brand, 1 lb tins, per 1 dos case........................  I 16

" 10 - "à " ....................... 146
w 10 / " | M ....................... 115

Barbadoee molasses in 4-bbls, per lb........................... 0
New Orleans molasses In *-bbls, per lb........................ 0
Porto Bloo molasses In |-bbis., par lb.......................... 0
Blackstrap, In bbls., per gal............................................ 0 31

I raL bets., .................................... 1 *

Gingerbread molasree in 2-lb tins, per doz.................. 1 f0
" Mb tins, per doz................... 145

Winnipeg, May 6.—The severe cold 
wave that came over the city last week 
lias taken away much of the suap that 
retailers have been putting into their 
business in the anticipation that things 
were about to boom in their line. The 
goods that have suffered most from the 
rather poor trade of the last few days 
are fresh fruits and vegetables. It is 
quite discouraging to a dealer to have 
these goods withering in his store and 
in the store window.

Nothing but fine weather will sell 
these goods. They must move quickly, 
and when the weather is not such as 
will tempt the public info the street, 
damageable goods will suffer. Just now 
particularly, when these lines are begin
ning to come in and have not yet been 
established on the summer market, the 
loss will be greater.

The 'low prices at which these lines 
are selling are of no consequence in the 
output of the goods. They are excep
tionally cheap considering the period of 
the year. Strawberries are selling for 
25c per quart and 15c per pint. Cucum
bers are selling from 20c to 25c, and 
Florida grape fruit is going freely at 
12c each. These prices, as well as oth
ers, are phenomenal for this time of the 
year.

The features of the week are the de
clines in sugar, and the advances in 
maple products and brooms.

SUGAR—There is a decline quoted 
this week of 10c on all varieties. The 
cause for the decline is attributed more 
or less to the competition among the 
refineries. Some companies are making 
strenuous efforts to land the western

MAPLE PRODUCTS—The iong-look- 
ed-for arrivals fresh from the bush were 
stocked last. week. The quality is said 
to be of the choicest. The prices quot
ed heretofore were factory prices. This 
week we quote the bush prices, which 
are somewhat higher.
Sugar, per lb..........................................................................  6 131
Byrup. gallons 1 doz. to e se, per case............................ 6 60

* " 1 dos to case, M ........................... 7 Î0
H 1 " • dos. to css# "   7 51

FOREIGN DRIED FRUITS — There 
have been no advances made, but a few 
lines are very firm, This applies par
ticularly to currants and apricots. 
Choice apricots in some instances are 
going out at 13c per pound, but general
ly the price is 12c. Up to this time 
quotations in dried fruits have been 
low. The summer trade may bring ad
vances to almost the whole list.
Smyrna Sultana raisins, unoleaned, per lb................ 0 07

" " “ cleaned, per lb...................... 0 081
Trenors Valencia raisins, f.o.s. per oeee, li e........... 1 86

• " ,l li's............ 1 06
selects Us............ 1 16

• " M " l«1i........... 1 IS
layeee Ml............ S SI

" " “• •• 14’s........... l si
California raisins,oholoe seeded In 1-lb.peokages

- - - •06‘
- - - 0Mi

.. .. ••• e0M
per naokage.........................    6 071

Raisins, Sorown mueoatels, per lb............................... 0 061
" 4 e* " ................................... 0 06$

Prunes 90-100 pe^lb........    i ̂

" m !!!! S?
Silver prunes........................................................................ 0 09

P..n per lb........................................................................ 0 011
FeMhM, lUoJul, per lb................................................. 0 67$

" ohoto. ................................................................  0 06
▲price ts, standard, per lb.......,#................... .. 9 111

* * » lb................................................... 0 11

Plums, black pitted, per'lb................................... .... Oil*
Nectarines, per ib............................................................. 0 09$
Dates, new, per lb............................................................. 0 00

RICE AND TAPIOCA—The rice mar
ket continues good. Tapioca is firm and 
in some quarters is selling for y2c ad
vance of quotations.
Japan rice, per lb.............................................................  0 04
Patne " " .............................................................. 0 01*
Rangoon rice per lb......................................................... 0 03$
Tapioca, per lb................................................................ 0 04

HONEY—The market is very weak. 
There is very little of the section honey 
to be had. The strained product is sell
ing better, but declines are expected 
soon.
Honey, 21 lb. tins, in case 24.......................................... 8 85
"6 ' " 11.......................................... I 75

NUTS—Prices are firm, and the mar
ket is good.
Shelled Walnuts, in boxes, per lb.......................................0 26

" *' small lots, per lb....................................0 28
“ Almonds, in boxes, per lb....................................... 0 28
" " small lots, per lb................................... 0 30

ROLLED OATS—We cannot quote 
any change from last week, but oats 
have declined y2c in price per bushel. 
This will, no doubt, affect the cereal 
market, but 'as the price is already high, 
it is expected that present prices will 
prevail for some time.
Rolled oats, 80 lb sacks, per 10 lbs............................. 1 27

" 40 " " 80   1 36
" 8 " •• 60   1 40
•' 8 " "10   1 70

CORNMEAL—Last week’s advanced 
price remains firm.
Oernmeal, per sack................................................................2 06

" per V4 sack............................................................ 1 05
per bale (10.10 s) ............................................... 1 35

QUAKER OATS—These cereals are 
selling freely in Winnipeg. The follow
ing prices prevail:
Quaker oats, 36 packages................................................ 8 50
Quaker toasted cornflakes, 24 pkgs.............................. 2 00
Pet ij hn breakfast food, 18 pkgs................................. 2 25
Fuffe ri e in bbls . per lb............................................ 0 22

BEANS—The market is rather dull. 
This commodity is a winter food and 
tiie market will possibly be weak all 
summer. The 3-lb. picker sells for 
$2.25 per bushel, and the prime white 
for $2.20 per bushel.

POT AND PEARL BARLEY — The 
whole cereal market lias been good for 
a number of weeks. Just how long this 
will continue is uncertain, but the sum
mer season is not the most congenial for 
heavy trade in these lines. The high 
prices of grains are responsible and as 
these prices fluctuate, the cereal market 
will also fluctuate. Pot barley is quoted 
at $2.70 per sack; pearl barley at $3.90 
per sack, and $2.05 per half-sack.

BROOMS—A few years ago such 
prices as brooms are marketing for at 
the present time would have seemed ex
orbitant. Competition cannot bring the 
prices down, as the corn crop failure is 
general, and the prices of this week, 
which are an advance of 25c per dozen, 
will prevail, or may even go higher, un
til the new corn comes in. Brooms to
day are selling from $3.25 per dozen to 
$4.50 per dozen.

TUBS—Prices remain unchanged.
Biddy's tuv b, No 0. per dozen....................................

.................................... 1 " ‘ ............................................................

neete of 3, No. 0,1,1, per aest.........
" 3, No. 1,1, 3. per nest.........
" 4, No. 0,1,3, 3, per nest ...

11 26 
9 10 
7 50 
6 40
1 15 
1 96 
161
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CANNED FRUITS AND VEGE
TABLES—Owing to the superfluous 
stocks in retail stores, and also to the 
fact that green goods are taking the 
place of canned products just now, the 
market is weak. There is a great va
riety of prices. Special advertisements 
often appear announcing sometimes 3 
and sometimes 4 cans for '25c. The fol
lowing wholesale prices are. as a con
sequence, only nominal. :

Apple»—3'e standard, per case

Group Groups 
No. f No. 2. A 3

.... |2.44 $2.34
" gals, standard, per case .... 1.55 1.52»

Cherries—Red. pitted, 2’s .......... ..... 4.1» 4.08
" black, pitted, 2’s .......... ..... 4.11 4.08
•• white, pitted. 2's .......... ..... 4.38 4.28

Currants—Red, 2’s ........................ ... 4.1» 4.08
“ black. 2’s .................... .... 4.11 4.(8

Gooseberries—2’s .......................... .... 4.6» 4.48
Lawtonberries—2's ......................... ... 4.1» 4.08
Peaches—Yellow, 2’s .................... ..... 4.1» 4.08

" yellow, 3’e ...................... ..... 6.54 6.44
" pie. unpeeled, 3’s ...... .... 3.34 3.24
** pie, unpeeled, gals ... . ..... 2.42» 2.40
" pie, peeled, gals .......... ..... 3.30 3.27»

Pears—Flemish Beauty, 2's ...... ... 3.68 3.58
** Flemish Beauty, 3's ........ , ... 4.74 4.64
“ Globe 1.8., 2's ............... 2.73
“ Globe 1.8., 3’s ................ 4.14

Plums—Damson l.e., 2’s ............ ...... 2.28 2.18
Lombard l.a., 2's ...... ...... 2.28 2.18

" Green Gage l.e................. ...... 3.08 2.98
Raspberries—Red, 2’s ................ ...... 4.18 4.08

*' red. gals ................ .... 3.80 3.77»
" black, 2’s ................ ... 4.18 4.0»
*' black, gals .............. . ... 1.80 3.77»

Strawberries—2’s .......................... .... 4.18 4 01
gallons ............... . ... S.80 3 77»

GREEN FRUITS AND VEGE
TABLES—The market is opening up 
well and prices are declining. The fol
lowing prices are nominal only:
Celery, Cal., per d z.................................................... 0 DO
Tomatoes, Florida, percale........................................... 3 50
Lettuce, perdoz ............................................................... U 40
Radishes, per doz.............................................................. 0 40
Parsley per dr-z ................................................  0 40
Oranges, per box...................................................... 3 25 3 ?0
Lemons "   4 00 4 50
Bananas, per bunch................................................  1 50 3 50
Strawberries, per case, 14 pts....................................... 3 50
Pineapples, i-er doz..... .............................................2 50 3 00
Apple s. we ah box Ben Davis........................................ 2 f 0
Strawberries, per case, 24 qts........................................ S 50
Pineapples, per doz......................................... 2 5# 3 00

MEATS—Canned meats are going out 
freely to construction work camps. The 
prices quoted are firm.
dark's 1 lb., pork and beans, plain, per case..............  1 40

" I " " •* - “ ............... 1 90
" S M " " " ” ............... 1 46
" 1 " tomato sauce, per case................................. 1 45
" 1 " " " ............................  1 90
" I " " " ............................. 1 45
M 1 M OhlU - ............................. 1 45
" 1 " - " *' ............................. 1 90
" S....................................... ............................. 1 45

Soups, per dos.................................................................... 1 21
Domed beef " S's per dos. ............... 2 70

71 " Is " ................ 1 (0
Boast beef

" l’s, per dos...................................... ........... 1 60
“ 2 s. “ ................................................... 1 70

Potted meats, i’s, per dos................................................ 0 15
veal loaf 1 lb., per dos.................................................. 1 16

'* lib. " ....................................................... 1 35
Ham loaf K lb. “ ....................................................... 1 15

*• 11b. ••....................................................... 1 35
Chicken loaf Ï lb. " ..................................................... 1 15

“ 1 lb. " ....................................................... 1 60
Lunohtongue l’s, " ...................................................... I 80
Sliced smoked beef 1-lb. tins, perdoz........................... 1 55

“ M f-lb. tins, " ......................... 1 06
“ " 1-lb. glass, M .......................... 2 45

English brawn, I s, per dosen........................................ 1 00
„ " " 2 s, " ....................................... 2 76
Cambridge sausage, l's, per dozen ............................. 1 85
„ “ “ l's “ ............................... 3 15
Geneva sausage, l's, per dozen..................................... 1(0
„ " " I s “ .................................... 3 65
Boneless pigs feet, l's, per dozen.................................  1*6
. * " 2 » ‘ ................................. 2 “5
Lunch tongue, l's, per dozen........................................  3 76
D " !’■ " ................................ . 6 30
Paragon ox tongue, l|'s, per dozen.............................. 7 60

EGGS—The supply has decreased on 
the local market. The price is firm at

18c and may advance to 19c if the wea
ther continues cold.

BUTTER—The creamery is a little 
weaker in price than that quoted last 
week. It is selling from the jobbing 
houses quite freely at 25c at present. 
The dairy product is the same, with 
slightly improved sales, ft is jobbing 
from 15c to 16c per pound.

A CAR OF STRAWBERRIES.
On Wednesday morning, April 28, the 

first car of strawberries to enter Can
ada was received by Geo. Vipond & Co., 
Montreal. It was sold at auction by the 
Montreal Fruit Auction Co., J. J. Cal
laghan, auctioneer. These berries came 

' from North Carolina and are of fine 
quality. The strawberry season is open
ing earlier than usual and while the 
prospects are not good for an extremely 
large crop the quality is reported to be 
excellent.

PURE FOOD SHOW IN MONTREAL.
G. Robertson and his brother, A. E. 

Robertson, are the sole managers of the 
Pure Food and Housekeepers Show, 
which will be given in the Coliseum, 
Montreal, May 17 to 29. N. J. Du

quette has nothing whatever to do with 
the fair, G. Robertson informed The 
Grocer this week. The list of exhibi
tors is almost complete now, and the 
success of the show seems assured. One 
feature which seems to particularly at
tract exhibitors is the almost guaran
teed large attendance ensured by the 
fact that thousands of tickets are being 
sold by the various charitable societies 
in Montreal, who are being permitted 
to keep the proceeds of all their ticket 
sales. The Montreal Star is selling 
tickets for charity in their branch office, 
and La Patrie will be doing similar 
charitable work, it is expected, in a few 
days. The Coliseum is one of the larg
est rinks in Montreal, and its central 
location will draw crowds that might 
not otherwise attend.

H. W. Smyth, treasurer Rose &> La- 
flamme, Limited, Montreal, was mar
ried on April 28 to Miss Lillian Wilson. 
The wedding was a quiet one, and the 
same day the happy couple commenced 
a short honeymoon spent in Boston and 
New England points. R. H. Hendry, 
secretary of the company acted as 
groomsman. Mr. Smyth has any num
ber of strong friends already among the 
benedicts who will gladly welcome him 
to the ranks, while those making up 
the single army will at least congratu
late him.

DEFINITE STEPS TOWARDS PROVINCIAL ASSOCIATION.
From Our London Correspondent.

Exery member but one of the executive of the London Retail 
Grocers’ Association attended the meeting on Monday ni°ht to consider 
the queeslion of the organization of a Retail Grocers’ Association for 
Ontario. The discussion was carried on for some time, the views of those 
present being embodied in the following resolution wrhich will be presented 
to the association at its next meeting on the 11th inst:

‘•We, the executive of the Retail Grocers’ Association are fully 
convinced of the advantages of a provincial retail grocers’ association, 
and we will do our share to promote the organization of such an asso
ciation.

‘ ' We, however, think it the duty of retail grocers in every city and 
town in Ontario to first form a strong local retail grocers’ association 
and then send their representatives to a convention to be held in one 
of our large cities, to elect officers and other preliminary work. By this 
means we could start with a strong provincial retail grocers’ association 
that would command the attention of both the Federal and Provincial Gov
ernments. They could also deal with the wholesale grocers’ guild and 
the manufacturers and then they would listen to us.

“ We are confident a provincial retail grocers’ association with good 
men at the head of it would be as powerful as any of the state organiza
tions across the border, and most of us know that their powers are un
limited.

“We, therefore, ask The Canadian Grocer to make an appeal 
through its columns to the retail grocers in every city and town in On
tario to start a local retail grocers’ association (if they have none at 
present) and get every man in the business into their local association. 
Then when that is done we would have no trouble in forming a provincial 
organization that would be a credit to us.

“ We are satisfied that such an association would be of great assist
ance to every local grocers’ association and be a sure remedy for the many 
wrongs from which the retail trade suffers from time to time.

“We deplore the fact that a large number of grocers throughout 
Ontario belong to retail merchants’ associations composed mostly of mer
chants in other lines that have nothing in common with them.

“We would like the editor of The Canadian Grocer to get the opinion 
of every retail grocers’ association in Ontario by writing to the secre
tary of each association for their views on the above subject.”

41



Canadian General Markets and Market Notes
See also Provisions. Cereals and Fruit. Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS—

Sugar—Decline of 10c cwt.
Molasses—Supplies running short.
Tea—Picking begins in Japan.
Figs—Moving freely.
Beans and Peas—Firm.

Montreal, May 6, 1909.
Trade during the week has been only 

fair. Many orders which were waiting 
for the opening of river navigation have 
been shipped. Steamers have arrived 
from the (Juif and ferry boats are Tun
ing. The business which is incidental 
to the presence of boats in the harbor 
is of fairly good proportions, as the har
bor has quickly filled up with boats. For 
the last few days, there has been a 
steady procession of steamers moving 
down the river.

Travelers state that the country roads 
are drying up, consequently a better 
volume of trade is expected from these 
sources soon. Locally, the wholesale gro
cery and provision situation has not 
changed very materially. The sugar situ
ation shows a decline in Canada. 
Dried fruits are practically unchang
ed. The chief interest in the tea 
market is shown in the Japan crop, which 
is now in the process of picking. Fav
orable cables have been received regard
ing the quality of the new crop, but 
prices have not yet been announced, as 
it is a trifle early. Other lines are fea
tureless. Collections during the last few 
days have shown a wonderful improve
ment. The principal of a large firm stat
ed that the past week had been one of 
the best which he had experienced for 
a long time.

SUGAR—The market declined in Can
ada on Tuesday, the reason probably be
ing on account of slow demand. It is 
impossible to forecast what will next oc- 
cu in this market. A sale of 3,000 tons 
of San Domingo was made last week.

I ,bti» .Sr
- 10-lb bags..

* Imperial.
“ Beaver...

Paris lump, boxes. 100 lb*...........
H •* 60 lbs.............

“ M lbs..................
Red Beal, boxes............................
Crystal diamonds, bbls . .........

“ 1001b boxes..
*' '* 6q lb
•' 5 lb.

" 6 lb. cartoon
Extra ground, bble ............:: B:KS.'-a-***,i

SYRUPS AND MOLASSES—Advices 
from Barbadoes state that the visible 
supply of choice molasses gets shorter 
week by week. On the larger number 
of estates the canes are poor and plant
ers naturally offer sparingly at 20 equal 
to 29 cost and freight, Montreal, but as

Newfoundland requirements are a long 
way from being satisfied it appears that 
a very little of this grade will find its 
way to this market. The supply of choice 
will not exceed 12,000 puncheons, of 
which two-thirds are already marketed. 
As regards fancy, it is feared there will 
be little to go forward, and there is no 
chance of lower prices. “The total sugar 
crop will hardly exceed 20,000 tons so 
we look for very little business this sea
son,” remarked one of the interested. 
A good crop averages about 60,000 tons. 
A later cable from Barbadoes reported 
sales of several hundred puncheons of 
molasses for Montreal account on a 
basis of 29c for choice, and 26c for
fancy, cost and freight Montreal. Local
ly, the market is strong but prices have 
not changed. Syrups are selling well, 
especially for the smaller tinned lines.
Barbadoes, id puncheon*,choice and fancy....... 0 39 0 42

» b half-barrels ...................................... 0 42$ 0 46$
New Orleans...............................................................0 la 0 861
Antigua .............................................................................. 0 10$
Porto Rico ..........................................................................  0 40
Com syrups, bbls....................................................... .... 0 06i

m 8 SI
“ 38* lb polls.... .. in
" 161b nolle.........................................................  11

iî?,
“ 19-B* " I**- " ............................ ie

MAPLE PRODUCTS—The sale of 
maple products has dropped off consid
erably during the week. Dealers seem 
to be stocked up with about as much 
as they want to carry just now. Prices 
have not shown any changes.
Compound maple syrup, per lb....................................0 04* 0 Of
Pùre Townships sugar, per lb................   0 07 0 01
Rare syrup. 8*lb tin ...................................................• SO * 8F*

" " 10* lb. tins.................................................  0 70 0 76

TEA—Picking in Japan is proceeding 
and a cable received by a local house 
stated that the quality was good. It is 
a little early to predict prices, but it is 
expected that these will be out in a few 
days. Locally the market has been quiet, 
and attention has been centred chiefly in 
Ceylons and Japans. There have been 
no changes in prices.

8boioeat....................................................................... 0 0 0 10
holes............................... p 35 0 37

Japans—Fins ..........................................................  0 30 0 3S
Medium.......................................................0 15 0 18
Good common............................................ • 12 0 25
Common..................................................... 0 20 0 IS

Ceylon — Broken Orange Pe koe...............................0 11 0 40
PMoep.......................................................... 0 r0 0 21
rekoe Bouchon gi .................................. 0 20 • 22

India—Pekoe Souchongs ......................................019 0 SO
Ceylon greens—Young Hysons................................ 0 20 0 15

Hjlont............................................ 0 20 6 21
Gunpowders.....................................0 19 1 12

China greens—Pingsuey gunpowder, low grade. .0 ’4 0 II
^ " pee let/. . • 20 0 SO
" M pinhead... • 10 0 50

COFFEE—The condition of the coffee 
market has kept up with almost clock
work regularity for many months, both 
as regards price and demand. This week, 
however, the volume of business is re
ported as much less than for some time. 
This is regarded as only a chance con
dition, as there is nothing in the prim
ary market to warrant anything out of 
the ordinary.
lie. He. T..................................................................0 ” 0 11
«•«to» .................................................................... • Il • IS
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DRIED FRUITS—California raisins 
have manifested a firmer feeling during 
the week, but no changes in prices have 
taken place. Currants have been pass
ing into consumption freely of late. Re
ports from Greece indicate that the mar
ket is at its lowest ebb there just now, 
and that from now on a stronger tone 
will develop. Figs have brightened up 
a little, and are moving a little more 
freely. Dates, especially Hallowees and 
Khadrawees, are in small compass, and 
are selling well. Other lines are meet
ing a rather indifferent sale. No changes 
in quotations have been recorded during 
the week.

B*g figs.....................................................................e
Tapnets................................................................... 0
Biemee....................................................................  0

Dates—
Hallowees, per lb ..................  0
Bairs, per lb.................................................................

Malaga Raisins-
Lopdon layers............................................................
" Connoisseur Clusters "................................... .

” i-box.................................
" Royal Buckingham Clusters," *-boxes...........
" Excelsior Windsor Clusters " ... .Ï.7.7.Ï.7. 7 

" tfs......................
Australian raisin ................................................. q

California Ramins
Fancy seeded, 1-lb. pkgs ......................................0
Choice seeded, 1-lb. pkgs......................................0
Loose muscatels 3 crown.................................... 0

" " 4 crown.................................. Q
California Evaporated Fruits—

........... :::::::::::::: Î
frean, “ ..........................  ............................ .

Prunes 25-lb. boxes, 30-40s....................................0
" " " 40-508................................... •
.......................... 60-60s.................................0
.......................... 60-70s................................0
.......................... 80-lOOs....................................

Currants, fine filistras........................................... 0
*' Patras....................................................... 0
*' Voetizzas................................................. 0

03* 0 05 
03$ 0 05 
06 0 14

06 0 16 
0 06

69 0 10 
08* 0 (9* 
01 • 09ee • ie
11 0 14
11 0 14
... 0 13

rr lb.
0 12

01 0 10 
08* 0 10 
08 0 08* 
... 0 07 
08* 0 67 
06 0 08* 
08* 0 09*

Per
0 14
030
0 15
0 IT
0 11
f- so 0 26
0 23 • 31
0 13 oil
0 30 0 80
0 15 0 19
0 14 0 16

SPICES—There is a fair all around 
demand with no special features.
Peppers, black.....................................

T‘ white......................................
Ginger, whole ........................................................... 0 15

Cloves, whole .............................................................0 18
Cloves, ground..................................................................f- 20
Cream of tartar.............................................................. 0 23
Allspice............................................ ...
Nutmegs................................................
Cinnamon, grouu d...............................

" whole.....................................................0 14

RICE AND TAPIOCA—Rice is going 
into consumption fairly freely but 
tapioca is moving very slowly. No 
changes in prices have been recorded.

Lice, grade B, bags 250 pounds...............
............................ 100 “ ------

•* “ 50 " ........
* ' pockets 25 pounds........
“ * pocket". 12* pounds.

grade c.c., 250 pounds..............
** 1(0 •• ...............
M 60 •• .............
“ pockets 25 rounds
" * pockets, 12* pounds.

Tapioca, medium pearl....................

BEANS AND PEAS—Both beans and 
peas are firm and unchanged. Austrian 
beans in round lots have been sold to 
arrive at $1.87 per bushel.
Ontario, pickvn......................................................2 10 1 15
Peas, boiling............................................................ 1 4j 160

EVAPORATED APPLES—This Une 
has been quiet for a Ion» time, due to 
scarcity. The demand is very small 
and stocks are smaller. No changes in 
quotations have taken place.
»T.ponl«d .pplw, new........................................« M • Mi



THE CANADIAN GROCER.

CANNED GOODS
MONTREAL—Canned vegetables are 

selling exceptionally well this week, also 
canned fruits. The price of the fresh 
stock has not yet come down within the 
reach of the masses, so the canned stock 
is getting a good call. Fish is going 
well considering the time of the year. 
Canned pork and beans is moving slow
ly. Meats are in seasonable demand.

TORONTO—Canned fruits are selling 
well with apples and especially gallon 
apples in the lead. Peaches and plums 
are in good demand also, this being the 
season when the stock of preserved 
foods of the housewife are getting low.

Vegetables are also in demand, es
pecially corn, peas and tomatoes. Some 
claim there will be a shortage in corn 
before the new goods arrive as well as 
peas.

ONTARIO MARKETS
Pointers—

Su^ar—Decline of 10c cwt.
Starch—Good demand.
Com Syrup—Selling Fairly Well.
Dried Fruits—Demand Continues Uood.
Beans—Scarce and Firm.

Toronto, May 6, 1909.
The only feature of the markets of 

the week was a decline of 10 cents in 
sugar which occurred on Tuesday after
noon. The decline was confined solely 
to Canada and the only reason given 
is the unusually poor demand at this 
time of the year. The market is so 
peculiarly situated that there are no in
dications as to what will happen next.

The advance announced in starch last 
week caused those who had their orders 
in previously to get their supplies and 
there was a decided run on starch stocks 
on that account.

“Better business,” “more goods go
ing out” and ‘‘trade has been fine this 
week” were among the answers to The 
Grocer’s queries while on his rounds. 
The general impression is that trade is 
picking up although in a few lines it 
is somewhat quiet.

Collections for April were reported by 
several firms as good and much better 
than in March. The cold weather no 
doubt cheeked business to some extent 
last week and wholesalers are anxious
ly awaiting the time when “there ain’t 
goin’ to be more cold.”

SUGAR—Since last week the sugar 
market developed some weakness and on 
Tuesday afternoon there was a decline 
in Canada of 10 cents per cwt. United 
States refineries on account of recent 
heavy purchases showed some indiffer
ence to further offerings of raw sugars 
resulting in fractional concessions in 
prices for sugars on spot and for ship
ment up to second half of May. The 
market is quoted nominally at 2 17-32 
c. and f., New York, for 96 test centri
fugals, with buyers at 1-32 less or say 
2V2c for May shipment, while a 1-32 
mor or say 2 9-16 would be paid for 
June shipment. Latest reporte from

Cuba indicate 119 central factories in 
operation or 12 less than the previous 
week and now that we are approaching 
the close of the campaign it is stated 
that the final outcome will be up to the 
the original estimate of 1.300,000 tons. 
Europe for week declined 3d to 10s, 
3d per cwt. While no change occurred 
in refined prices in New York, Canadian 
prices declined as stated above. The 
only apparent reason is the exceedingly 
slow consumptive demand, but there 
should be an improvement in this re
spect in the near future. Meanwhile, 
the market may be called “unsettled” 
with no special indications for the time 
being.
“«.ryatal Diamonds," barre s.......................................... 5 85

“ half barrels................................... 6 95
" boxes, 100 lbs................................ 6 U5

“ “ •' 50 lbs................................. 6 15
'• '* “ 25 lbs................................. 6 35

“ 6-lb. cartons, boxes lOOlbs— 8 10
St. Lawrence Crystal Diamond Dominos, 5 lb. oUis 8 40
Pans luinpe, in ou-lb. ooxes.............................................. 5 75

" in 100-lb. " ........................................... 8 65
in 15-lb. boxes .............................................. 6 95

Red Seal.............................................................................. 7 00
tit. Lawrence granulated, barrels...................................  4 70
Beaver granulated, bags only........................................... 4 40
Red peth extra granulated............................................... 4 70
Imperial granulated........................................................... 4 40
Acadia granulated, (bags and barrels)........................... 4 60
Wallaceburg........................................................................ 4 60
St. Lawrence Golden bbls................................................ 4 2)
Bright coffee.......................................................................  4 60

So. 8 yellow.......................................................................... 4 50
0.1 "   4 40

Ne. 1 "     4 30
Granulated and yellow, 100-lb. bags 5o. less than bbls.

SYRUPS AND MOLASSES.—At the 
present time sugar syrups are scarce but 
there is not much of a demand. Whole
salers claim that in recent years 
the sugar syrups have lost some of their 
former prestige and glucose seem to 
be what are wanted. Demand for mo
lasses in light but prices are firm. It is 
the contention of some that the sup
plies will be cleaned up.
l/eSlum........................................................................ 0 3a 0 it
Bright .........................................................................  0 «0 0 45

I lb- Ting, 2 dftz. In case............................................. 2 50
I “ “ ” "   1 85
II " " *   2 76
IV * " l “ "   2 70
Barrels ............................................................................... 0 031
Hall Barrels ....................................................................... 0 03$
Quarter "     0 08$
Pails, 381 lbs. each ........................................................  1 80

" 15 " " ........................................................... 1 30
Maple syrup—
Gallons, 6 to case................................................................ 4 80
1 " 12 ”   4 8J
Quarts, 24 " ........................................................... 4 80
Pints, 24 " ...........................................................  2 86
Molasses—
New Orleans, medium....... .....................................  0 31 0 >3

" bbls.....................................  0 29 0 81
Bsrbadoes, extra fancy..................................................... 0 45
Porto Rico....................................................................  0 45 0 68
West Indian.............................................................. 0 31 6 30

TEA AND COFFEE.—During the 
week the tea and coffee markets were 
quiet, especially the former. A fairly 
steady demand exists for coffee. Re
ports from Japan indicate that the pick
ing of the first crop of tea is in progress 
but nothing has yet been said about 
prices.

DRIED FRUITS—“I never remem
ber a better season for dried fruits,” 
remarked a wholesaler in discussing the 
market. They are still selling plenti
fully, particularly prunes, apricots and 
peaches. There is no change in current 
prices as yet, notwithstanding firmer 
primary markets. Figs aro being given 
more attention than usual.
Prunes— Per lb.

3 .'- 0’s, 25-lb boxes......................................................... 6 104
40-5 s, 25-lb. boxes......................................................... 0 09$
50-60’s " " .......................................................... 0 08$
eO-Tu'i " " ................................................. 0 07 0 07*
60-701,60-lb. boxee..................................... .................. 0 071

to. :: vSSj

Apricots—
Standard.......................................................................... 9 12
Choice, 25-lb boxes ..................................................... IIS
Fancy, “ " ......................................................  6 15

Candied and Drained Peels—
Lemeu..................0 10 0 11 Citron....................... I 17 • W
Orange.................0 104 0 12

ESUHemes, per lb..........................................................  0 08 0 16
Tapnets, “ ..........................................................  0 034 6 04
Bag Figs..................................................................... 6 OH 0 04
Dried peaches...........................................................0 17$ 6 084
Dried apples...................................................................... 0 07*
Currants—
Fine Flliatras___0 OH 0 07 Yost Liz as............... 0 014 0 01
Patras.................. 0 08 0 084

ITnoleaned, Jo lees.
Raisins—
Sultana........................................................................ 6 074 0 09

'• Fancy ............................................................. 0 11 0 184
" Extra fancy ............................................... 0 14 • 15

Valencias,..................................................................  0 064 0 054
Seeded, 1-lb packets, fancy.............................................. • 08

*' 16 oz. packets, choice.........................................  • Ul
" 12 os. " " ....................................... I 07

Hallowees........... 0 054
Sain......................0 05

Fards ohoioeet............. 0 08
" choice................. 0 07|

NUTS—Little can be said about the 
nut market other than that there is 
not much demand at this season of the
year.
Almonds, Formigetta .................................................. 0 124

" Tarragona....................................................... 0 13
“ shelled...................................................  0 30 0 32

Walnuts, Grenoble.......................................................... 0 14
“ Bordeaux...........................................................  0 11
“ Marbots...........................................................  0 11
“ shelled............................................................. 0 21

Filberts.............................................................................. 0 10
Peoans....................................................................... 0 16 0 IS
Brazils................................................................................  6 16
Peanuts .................................................................... I 10 0 12

RICE AND TAPIOCA—No changes 
have occurred in these prices and whole
salers have little to report. The usual 
movement prevails.
ttioe, stand. R..........................................................
Standard B, frcm mills, 500 lbs. or over, f.o.b., 

Montreal .....................................................

Japan.......................................................................
Java..........................................................................
8e4Û tapiocs V.
Tapioca, medium pearl.........................................

Per 1L.
.. o 084

.... 2 95
0 034 0 084 
0 064 0 05$ 
0 05$ 0 064 
0 06 • 07 
0 08 0 08 
.... 186 
.... 0 614

SPICES—If anything, the spice mar
ket is a little quieter than usual and 
nothing has occurred that would tend to 
change prices.
Peppers, blk p 're..................................................... 0 14

T' White pure................................................. 9 22
" whole, olaok.......................................................
" whole, white.......................................................

Ginger........................................................................ 0 18
Cinnamon................................................................. 0 26
Nutmeg....................................................................  0 85
Uovee, whole............................................................ 0 26
Cream of tartar........................................................ 0 22
Allspice.....................................................................  0 16

" whole....................................................... 0 17
Maoe ground ..........................................................  I 80
Mixed pickling spices, Whole.................
Cassia, whole...........................................

• 20 0 10 
0 18• IS
• 88
e 40 
0 90 
0 15 
9 2$ 6 II 0 30 
0 fiO.. • 80 0 flOill

BEANS—Beans seem to be getting 
scarcer and the probability is that they 
will be all cleaned up. Stocks among 
the farmers are getting low. Prices re
main stiff, but the same, as quoted last 
week.
Beans, hand picked......................................................... 2 25

" prime No. 1, " ....................................... 1 00
“ Lima, per lb.......................................................... I 674

EVAPORATED APPLES—After a 
dull season evaporated apples seem to be 
waking up and quite a number are be
ginning to move. Prices have eased 
off a little and are now from 7 to 7V2 
cents. Stocks so far as local dealers 
are concerned are plentiful.

If you can’t stand prosperity, let your 
wife take care of your money. The mer
chant who is always dipping into his 
own money drawer is like the saloon
keeper who stands outside of his own 
bar too much.

48



THE CANADIAN GROCER.

Canada's Trade Revival
Canada has entered upon a new era of business activity. 
This means a great deal to you as a retail merchant. You 

have a grand opportunity to help on the general movement and 
increase your own business by talking good times to your 
customers. Here are a few facts such as are being published 
every day showing trade revival :

The custom receipts for the Domin- ner that the progress reported from
ion during April totaled $3,961,678, an ocean to ocean is general and sound,
increase of $511,730 over April last Last year the clearings for the month
year, and the March revenue showed a of April amounted to $111,092,633.
betterment of $391,189. This year they reached the large sum of

Gross earnings of the C.P.R. for $135,180,233, which is an increase of
March were 20 per cent, higher than $24,087,600 over the previous vear.
in 1908 and 6J p.c. higher than in Figures for 1907 were given as $117,-
March 1907. 054.598. which is also considerably

While the aggregate gross railway smaller than this year’s record, 
earnings of American railways in March Bankers have reason to feel satisfied
showed an increase of 11 per cent over at the strength of the figures, and with 
March, 1908, Canadian roads show an the opening of navigation the return of
increase of 19 per cent. normal trade conditions is assured.

Toronto bank clearings for April, Construction for April says : Instead
1909, were $111,289,680 ; for April, ’08, of there being any indication of a let
$86,829,124, and for April, ’07, $101,- up in the building line, greater activity
544,017. This year shows also a high becomes manifest as the season ad-
lncrease for the four months to date as vances. A remarkable building wave is
follows : sweeping over the entire country.
Four months, 1909 ...........$439,523,472 A striking feature of the March re-
Four months, 1908 ........... 343,051,137 ports is the strong upward trend which
Four months, 1907 ............ 413,824,610 prevails throughout Ontario. Every

A dispatch from Montreal says : Fin- city submitting comparative figures has
anciers and others who are interested more than doubled the amount of
in the progress and expansion of the building operations, as compared to the
Dominion have regarded with increas- month of March last year,
ing satisfaction the frequent signs and Failures in Canada during six weeks
evidences of financial and industrial im- ending April 29 totalled 154, compared 
provement throughout the country. with 201 during the same period in

Montreal bank clearings for the month 1908. 
of April show in an unequivocal man-

How are you going to get your share of the revived busi
ness activity?

There are several ways that suggest themselves. Believe 
that business generally has improved, tell your customers so 
and increase their confidence. Push the goods you know are 
the best in their line. Do you know a better article to make 
a leader of than good tea ?

You know RED ROSE TEA is good tea. If you use it in 
your home you know it is the best tea in Canada.

With that confidence you can recommend it to your best 
trade. No other tea will do as much to increase and hold your 
customers. Try Recommending RED ROSE TEA. It brings
more business.

3 Wellington St. E.
Toronto, Ont. 

315 William St.
Winnipeg, Man.

Branches T. H. ESTABROOKS
St. John, N.B.
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The Grocer’s Possibilities in the Month of May
Opening of the Summer Season Gives Opportunities for a Good 
Business—Merchants Must be Aggressive — Give Prominence 
to Seasonable Goods—Dried and Canned Fruits Should be 
Cleared Away Before Preserving Time — Value of Window 
Display and Interior Decorations.

Again the month of May rolls round, 
and with it the beginning of a new 
season for the grocer. During April the 
weather has been alternately winter and 
Mimmi r like, and whi' r. has been » 
good planning month, it has not been at 
all good for carrying out or building up 
any set plans for the improvement of the 
business.

One of the things that should receive 
first consideration in May is the annual 
housecleaning, if it has not already been 
done. The good housewife at this time 
of year gives her home a thorough over
hauling. The grocer, too, should he pre
pared to do the same with his store 
and stock. A freshly-painted, nicely- 
eleaned grocery store will serve as a 
sp'endid advertisement and help you to 
sell the housecleaning lines that should 
he carried by all grocers who wish to be 
to the fore in the business world. A 
bright store front with an attractive 
window display of tubs, pails, brushes, 
clothespins, rope, mops, soap, soda, blue, 
baskets and all the other housecleaning 
utensils and goods specially called for 
at this season should greatly assist in 
selling these articles, and other lines as 
well, besides making your store better 
known.

Good Displays Essential.
Too much stress cannot be laid on the 

importance of window displays—that is, 
good window displays. There is a story 
told among the Brantford merchants of 
a grocer who many years ago was a 
leader in the trade of that city. Some 
fifteen years ago, having taken his son 
into partnership, the grocer placed de
pendence on the son for dressing the 
windows. After a couple of years the 
son, being ambitious, left to make his 
way in a newer community, and, before 
leaving, gave the windows a final dress
ing. That was twelve years ago—and 
the same displays are shown in that 
grocer’s windows to-day. That grocer, 
although in the forefront a dozen years 
ago, is to-day a back number, a “has- 
been.” Don’t be a “has-been.” De
vote some time and attention to your 
windows. Change the goods and dis
plays frequently—every fortnight at 
least; every week is none too often. Do 
not crowd your windows: and only dis
play one line of goods at a time. You 
will reap a reward and the result 
will be beneficial to your business.

It would be well to run a series of 
window pictures by making up the dis
plays from seasonable lines. Besides 
housecleaning goods the grocer might use 
window displays of flowers, dried and 
"ther fruits and vegetables. A great 
many grocery stores have double win
dows. A nice plan in such an event 
would be to devote one window to a dis

play of flowers and I he other to veget
ables. The centre of the windows might 
be occupied with boxes display in- seeds. 
Nearly every seed house puts up its pro
duct in neat packages and boxes, and 
these will make admirable centrepieces 
for your windows. Surrounded in one 
window with a number of plants and in 
the other with groupings of "Teens and 
vegetables the meaning of the picture 
would he clear—cause and effect.

Advertise Seasonable Lines.
As well (and this is most important) 

the displays wilt tell the passerby that 
you handle these lines-—seeds, veget
ables and flowers—and if you show them 
off to advantage your window pictures 
will he watched for and will cause com
ment in the homes of not onlv your pres
ent customers but also in those of manv 
others who may become customers, but 
who otherwise might not know of your 
existence. The real object of window- 
dressing is to attract, to advertise your 
business and the Unes you carry. First, 
there is the attraction. The passer-by 
makes the mental comment “that’s a 
pretty window.” Next week something 
new is shown, and the store is comment
ed on for its nice, clean appearanee. 
That fact is mentioned in the home, and 
little by little the news spreads that 
“.Tones has a clean store; his windows 
are pretty ; the interior is neat, and In
carnes good lines. He carries, too. lines 
that we did not know a grocer dealt 
in.”

Everybody knows thaf all grocers 
carry certain package, tinned and bulk 
goods ; but everybody does not know that 
many grocers carry seeds, green veget
ables. green fruits, potted an'1 cut flow
ers, housecleaning utensils, confection
ery, fresh fish, cakes, crockery and 
manv other lines which might, could and 
should be made profitable. And there is 
onlv one wav to make the fact known 
that you carry them—and that is. show 
them. To show them make neat win
dow displays, and the people wil1 nve- 
fer to come to your store to buy these 
things, along with their other grocery 
needs, rather than lose half a dav mak
ing trins to a seed store, a vegetable 
and fr"it stand, a flower shop, a house- 
furnishin"- store, a cnndv store, a fish de
pot. a bakerv. and a crockery store.

The various l’n-s noted -hove mi"ht 
be used in rotation for window disnlavs 
e-speciall" if they be seasonable. In 
May dried fruits, vegetables, confec
tionery. seeds, honsecleanine utensils, 
cakes and preserving articles are sea
sonable : and they can he made profitable 
to handle as well.

Coming of Preserving Time.
The early fruits are beginning to 

come in now and nearly every grocer can
45

handle these lines. Bananas and pine
apples are the first arrivals, and the 
grocer who does not handle fruit the 
year round should now let his customers 
know he is prepared to meet their re
quirements in this respect. He should, 
too, show them that he has preserving 
bottles, gem jars, etc. More and more 
every year are the Canadian people 
preserving pineapples, which is the first 
fruit to he canned, and towards the end 
of May is a good time to advocate the 
preserving of them. The pines are then 
plentiful ; they are of good quality; and 
they are cheap—all points favorable to 
making sales to consumers.

Early vegetables and greens are now 
coming in freely enough to enable all 
grocers to handle them. They are turn
ed over quickly so the chance of them 
staying on the grocer’s hands is slight. 
Then there are flowers, which many gro
cers are now handling all the year 
round. A great number of florists in all 
sections of the country are making ar
rangements with grocers for the placing 
of their plants. The grocer gives them 
shop and window room free ( which is 
an expense saved the florist ) and on 
sales he makes a profit of 1.1 per cent. 
The plants are renewed and replenished 
daily at no expense to the grocer. Un
der such an arrangement he cannot lose : 
and in the far-off event of not making 
even a single sale the grocer has the 
free use of many potted and cut flow
ers and plants to help make his store 
attractive.

Push Confectionery.
Confectionery is a line which rightly 

belongs to the grocer, and he should 
make an effort to retain it. The up-to- 
date grocer makes an occasional window 
showing of confectionery and has neat 
displav case inside to set off this line. 
That it is a profitable line when proper
ly' handled was proved at a recent sales
manship demonstration held in Toronto 
when a chocolate representative made 
the statement that one some milk choco
late lines as high as 100 per cent, could 
he made by a grocer handling this class 
of goods, and on some other high-grade 
confectionery lines the profit was as 
much as 60 per cent. Many grocers say 
they can only sell confectionery at 
Christmas time, inferring that people 
buy at that season only but there are 
other seasons, too. and it can be put 
down as a fact that the person with a 
sweet tooth is not going to wait for 
Christmas or any other season to buy 
confectionery. He, or rather she. wants 
it now and all the time, and if you have 
not got it the buyer will go elsewhere.

Cakes are another line that can be 
handled by grocers profitably and on the 
same commission plan as flowers. From 
investigation this line is said to pay 
about 20 per cent. The margin of profit 
on anv particular bakery article may be 
small, as the cakes must be put at a 
popular price, but with care cakes should 
be a good line, not only for the mofit 
in themse'ves, but because they may be 
used as magnets for attracting to the 
store new buyers, who eventually will
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The Making of Feather Dusters a New Industry
Just Introduced Into Canada—Visitor to the Factory at To
ronto Describes the Process of Manufacture—A Market Pro
vided for Turkey Feathers.

The latest industry to invade the 
manufacturing field in Canada is the 
making of feather dusters. Strange as 
it may seem to grocers, hardwaremen, 
and other merchants who handle these 
goods, feather dusters until the present 
have not been made in Canada, if we 
ex< ept a small but unsuccessful effort 
made some few years ago to start such 
an industry in a Western Ontario city.

The Canadian wholesale and retail 
trade therefore, has had to depend on 
'imported lines of feather dusters for 
their stocks. Naturally, being unable 
to obtain supplies at home the great bulk 
of feather dusters entering Canada have 
come from the United States, where 
the industry is established for many 
years.

New Industry Here.
It is but four months since H. W. 

Nelson & Co., Toronto, manufacturers

the lines at present made. As demand 
took concrete form for other wantable 
lines he would add them from time to 
time.

Wing and Tail Feathers.
Feather dusters, as everyone knows, 

are made from the wing and tail fea
thers of turkeys and they are cleaned, 
sorted and softened before being made 
up. Perhaps a description of the pro
cess of manufacture step by step will 
prove interesting and give some idea 
of how these useful household articles 
are made.

In the United States the saving and 
gathering of feathers has proved pro
fitable to the farmer who plucks his 
own fowl for the market. He sells 
these feathers with his fowl to the 
dealers in his section, and through 
these dealers they find their way to 
the factories. They arrive, too, in

The First Feather Dusters Made in Canada.

become customers. The summer time is 
a good time to begin to handle cakes.

Re-arrange Interior Decorations.
Inside the store the shelf goods should 

be rearranged. Bring to the front more 
seasonable lines. If there are any quan
tities of canned fruits and vegetables 
left make them so prominent that they 
will figure in frequent sales. The other 
day a grocer made a display of canned 
apples at a time when they were report- 
e I scarce. The result was the sale of 
10'l eases of canned apples within a few 
days. That grocer was wide awake, but 
not any more so than hundreds of others 
all over the country. Be a wide-awake 
grocer yourself. Jelly powders, essences, 
spices and many other little articles may 
he used to fill in the spaces in front of 
heavier goods on the shelves.

They are summer and preserving lines 
and will be sure to be asked for. Their 
prominence will certainly inspire the 
buyer. In fact, the grocer should have 
this one thing always before him: to 
he’p the buyer by spoken word and 
prominent display to know and see the 
things which he wants. This can be 
done by helpful suggestion and bringing 
to the front the most seasonable, and. 
therefore most wantable, lines.

Watch Perishable Goods.
The keeping of butter, cheese and 

eggs will become a serious question for 
the grocer as the summer advances. If 
he is wise the grocer will, from the start, 
put these goods under cover in a cool 
refrigerator where they can be inspect
ed and viewed without removal from 
the ice chest.

The interior decorations should now 
be changed. Perhaps the taking down 
of the old decorations and the making 
of a clean store will do for a time. Later 
on. the many cartons which find their 
way to every grocery store, may be used 
to weave into a number of fanciful de
signs which will greatly enhance the ap
pearance of the interior as well as save 
the stuck from the depredations of flies 
and the dust and dirt of the hot sum
mer days.

And above all else treat every person 
who comes into the store, whether buyer 
or not, as a friend and in polite terms, 
and you will find that business will not 
be so very bard, nor so very unprofitable.

RELIC OF THE OLD DAYS.
An interesting old invoice was un

earthed by S. H. Ewing & Sons, Mon
treal, this week, when they were doing 
some spring housecleaning. It was 
dated August 1, 1868, and was prepared 
to be sent out to J. McNiece, a Mon
treal retail grocer in those days. The 
invoice charged up 40 lbs. coffee bought 
in four lots during the month of July, 
and was made out under the heading 
S. H. & A. S. Ewing, as the business 
was being run then. The coffee was 
sold at 154c and 174c lb., and the total 
amount of the invoice was £1 13s. 9d. 
It is an interesting relic of the old 
days in the grocery trade in Montreal.

of brooms and whisks, and dealers in 
wooden ware, etc., added to their plant 
a factory for the making of feather 
dusters. The beginning was a modest 
one and the company confined itself to 
the manufacture of but one grade—the 
standard—used for household dusting 
purposes. Now, however, so great has 
been the success of the original effort 
that sjx or seven lines are being made, 
and the end is not yet.

S. G. Wbarin, managing director of 
the company, showed a representative 
of this paper over the factory and ex
plained the various processes of manu
facture. He said the company was 
starting in a small way and would 
follow the lead of demand rather than 
go before, because the industry was just 
being built up. However, he was much 
cheered with the success of the under- 
takim- up to now and was having some 
difficulty in supplying the demand for 
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fair shape, for the feathers are tied ii 
bundles of 100 and placed in larg. 
sacks containing about 250 pound- 
This allows of careful handling and 
also saves something in the way c 
freight tolls. In Canada, being a ne\ 
industry, the feathers do not arrive a> 
the factory in such fair shape ; nor, 
fact, does the same careful method < 
marketing, picking and packing obtaii 
the feathers reaching the factory ii 
bulk lots of no particular size. Hov 
ever, this difficulty will be overcom 
before another year goes by, when tli 
raisers of fowl know that turkev feath 
ers are a merchantable commodity am: 
have a monetary value.

The Cleaning Process.
The feathers are placed in a hug' 

rectangular box, the bottom and top 
of which are covered with screens 
This box will contain probably 301- 
pounds of feathers. By means of an
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electric motor the box is revolved for 
some length of time and the dust and 
grit falling through the screens is en
tirely separated from the feathers. The 
feathers next go through two sorting 
processes, a number of nimble-fingered 
girls who soon become experts doing 
this work. The feathers are divided 
into black, brown and fancy feathers, 
and these three groups are sub-divided 
according to sizes, which run from 8 
to 14 inches. The brown feathers are 
used 'in the standard household size, 
which is the cheapest and most called 
for line, the black and spotted fancy 
feathers being used in the higher grades.

The next stage takes the feathers 
through a machine which splits the 
quill, a sharp knife cutting off the 
rough underpart of the stem, leaving 
the vane or beard attached to part of 
the shell of the quill. In this splitting 
or trimming occurs the only noticeable 
waste. With the quill unavoidably 
goes some part of the feather, and as 
yet no use has been found for this 
waste. In some of the TJ. S. factories 
it is understood that this ouill is used 
in the making of ammonia, but the 
manufacture and supply of this latter 
commodity is greater than the demand 
at present in Canada.

Putting on the Handle.
After trimming they are run between 

two metal cylinders of a rolling ma
chine which softens the stem and 
makes them pliable. They now go to 
another set of sorters who count out 
twenty feathers, place them in a 
clothes-pin and put them in baskets 
containing similar sized feathers. This 
latter sorting makes it convenient for 
the men assembling and binding the 
dusters. Every standard duster con
tains 100 feathers, so the assemblers 
taking five clothespins have without 
anv counting on their part the requisite 
100 feathers necessary for a duster. 
Evening and rounding off the ends a 
circular stub is inserted in the centre, 
the whole placed on a binding machine, 
a few twists of which completely and 
firmly wires the feathers to the stub. 
A couple of rows of shorter feathers 
around the lower end of the stub hides 
the wire and finishes off the brush end 
of the duster. The remainder of the 
duster-making process is simple. A 
paper binding is placed over the fea
ther ends ; a leather cuff is next put on 
and then the handle is inserted by be
ing screwed into the wooden stub. This 
handle is of black-japanned tan and 
cherry-colored woods for household 
dusters, and in the better grades is of 
imitation ebony and rubberoid. On 
these latter there is also placed a 
drawn-steel, nickel-plated ferrule. The 
leather cuff, which is on all the dusters, 
is a new idea and the Nelson company 
use it for displaying the names of the 
grade, the firm, and the "bull dog’’ 
trade mark of the manufacturers.

Many Varieties Made.
As before mentioned, while the fac

tory was started primarily to manu
facture the standard household feather 
duster, of late the making of the higher 
grade parlor, picture, janitor and car
riage dusters are important additions. 
The factory while yet conducted on a 
small scale is as complete as any in the 
United States. It is impossible to sav 
what amount of feathers are available 
for manufacture in Canada, but for

purposes of estimating last year Great 
Britain imported 016,122 pounds of 
feathers of all kinds from all parts of 
the earth, and valued at £981,459. Of 
these 26,383 pounds valued at £82,422 
were for the purpose of manufacture 
into dusters and similar goods.

GROCERY COST EVOLUTION.

Some Ups and Downs in Prices Since 
68 Years Ago.

Some one has discovered an old copy 
of the Philadelphia Courier, printed in 
1841, from which he has gleaned cer
tain comparative quotations for foods 
in the United States, which will be read 
with interest by the retail grocery trade. 
There appears to have been a marvelous 
readjustment in values in the lapse of 
68 years, some up and some down. Just 
to what extent they are the result of 
natural evolution or how much they 
come from artificial influences, set up 
by men and laws and the natural de
velopment of invention and economies, 
is difficult to trace, but it is a subject 
possibly worth studying. Here are a 
few of the comparisons :

1841. 1909.
Coffee, lb................... •9i .25
Butter, lb................. .7 .34
Codfish, lb................. •2| .18
Flour, bbls............... .. $ 5.00 $ 6.80
Wheat,, bushel . .. . .. 1.08 1.25
Corn, bushel ........... .55 .80
Oats, bushel ........... .38 .65
Hops lb.................... .20 .13
Hay, ton ............... .. 12.00 12.00
Molasses, gal............ .20 .60
Nails, lb.................... .10 ■3è
Salt, bushel ........... .28 .35
Rye whiskey, gal. .. .23 4.00
Port wine, gal......... .90 2.25

A NEW PACKAGE.
The demand for West India arrowroot 

which is specially suitable for the use 
of invalids and children, has prompted 
White Swan Spices and Cereals, Lim
ited, to place on the market a quarter 
pound package of pure West India ar
rowroot to retail at ten cents and at 
the same time show the grocer a hand
some profit. This new air-tight pack
age should create a favorable impres
sion. It gives directions for its use in 
preparing dainty and health-giving 
dishes.

The Easiest 
and Best

Women know the 
Fels-Naptha way is 
the easiest and 
best way of wash
ing clothes. That 
makes Fels-Naptha 
Soap the easiest 
and best soap for 
you to sell them, 
Have it always 
where they can 
see it.

BE A SALESMAN
We will teach you to be an Expert Salesman in eight 

weeks by mail, and assist you to secure a position with 
a reliable firm. Through our
Free Employment Bureau
the largest of its kind in the world, we have placed hundreds 
of our Graduates in good paying positions, and always have 
scores of good openings. Traveling Salesmen earn from 
$1,000 to $10,000 a year and expenses. If you want tb make 

_E money, fill out and mail the attached coupon today for 
our free book “A Knight of the Grip,” Address our 
nearest office.

Dept. 287 National Salesman's Training Association 
New York Chicago San Francisco

City Minneapolis A 4
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The BOECKH BROS. COMPANY, Ltd.
TO THE TRADE

WE beg to announce having resumed the business formerly carried on by 
Boeckh Bros. & Co. at Toronto and Montreal, as manufacturers of Brushes, 
Brooms and Woodenware. This business is now under the same manage

ment as formerly carried on by Boeckh Bros. & Co., and the Trade are assured 
that personal attention and supervision will be given all orders entrusted to us.

Our Factories are equipped with the very latest improved machinery, and 
our goods are known from the Atlantic to the Pacific, and the well-known high 
quality of our manufactures will be rigidly maintained. We guarantee all our 
goods to be strictly as represented.

We take this opportunity of thanking ) ou for your valued business in the 
past, and trusting to be favored with a continuance of same, we remain,

Yours very truly,

The BOECKH BROS. COMPANY, Ltd.
Toronto, May 1st, 1909.

Make a showing In 
window or on counter

of

Sterling Brand 
Pickles

and you’ll attract the custom of 
best class of people in your com
munity.

It will pay to keep “Sterling” 
Brand goods always in the front. 
Their merit gives them a front 
position.

Manufactured by

the T. A. LYTLE co„ LTD.
Sterling Road, - Toronto, Can.

MASON’S

OK
SAUCE

The nne sauce possessing that piqu
ancy of Havor and uniform 
quality that makes it always 
the same. Splendid profit for 
the dealer, 33^%.
' CEO. MASON A CO., LTD.

- •«# Sole Manufacturers, London,Ing.
Sole Cauadiaa Amenta:

S. T. Nishimura & Co. 
HONTIEAL

SUB «6EITS:PiquanT It
Toronto, Bel -Seo.Slaewef A Co. 
Hamilton Ont. Jam» Somtr.HI. 
Ottawa, Oat. Mackonzlo 4 Co. 
London, III li C Col» 4 Co. 
Ou.beo. Çue.-Th. F. it»I Co. 
Ilegitee, On!.—Jam» Craig



Let Us Market Your Goods in the West!
The Manufacturers and Shippers of Eastern Canada, Great 
Britain and elsewhere have a splendid opportunity for trade 
extension in the Western Provinces of Canada. It is practically 
a virgin field for many lines of grocery specialties.
Our facilities for properly covering the market are positively 
unequalled. We maintain large warehouses in the three main 
centres of Western commerce—Winnipeg, Calgary and Edmon
ton, and we are in close touch with every branch of the trade 
from Kenorst, Ont., to the Rocky Mountains.
This market is getting more important every week.
Now is your opportunity to get in. We shall be glad to cor
respond with interested parties.

Write us about the matter

NICHOLSON & BAIN
WINNIPEG

Wholesale Commission Merchants and Brokers

CALGARY EDMONTON
Storage for all classes of Merchandise. Also Cars distributed at Winnipeg, Calgary and Edmonton.

Thurston 8t Braidich
128 William Street NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeii Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bannatyne Ave., East

/?. S. Wiseman & Co.
WINNIPEG, MAN.123 Bannatyna 

Av.nu• Ea.t

Warehousemen, Forwarding Agepte and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in
terested, we will gladly furnish you with a list of satisfied 
customers.

Reference—Ban* of Ottawa, Winnipeg

COUNTER.
CHECK

“Get The Best” BOOKS
LOBLAW CREDIT SYSTEMS

The CARTER-CRUME COMPANY, Ltd
TORONTO and MONTREAL
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'

EAS.IFIRST
LA RO COMPOUND

EXCELS y 
OTH^Tr'

f
Don’t Gamble

You have to

Take Chances

on a lot of things in the grocery business. Lard 
is a staple where a little waste wipes out the profit 
- you know that.

But

“ Easifirst ” Lard Compound
Is something you can bank on.

No waste, taste or smell.

It fills the bill in price.

Made under Government inspection.

Try a sample lot

GUNN’S Limited
West Toronto Ontario

Every
Man, Woman and 
Child in Canada

Knows

REINDEER
It stands for the Purest, Richest 

Condensed Milk.
It carries the most Businesslike 

and attractive proposition
It will pay you to get it.

LARD
There is a shortage in the Lard 
Market. The price is higher than 
we have known it, but notwith
standing the high price, we are 
unable to keep up with the demand 
for our Pure Lard. The people 
know a good thing and will have it.
Besides Pure Lard, we make ex
cellent Lard Compounds. These 
are sold at very much lower prices 
than Pure Lard. If you are in
terested, write us for particulars, 
or ask our Salesmen about them.

F. W. Fearman Co,
LIMITED

HAMILTON, CANADA.

Tk Triro Conitnstd Milk Co., LM., Two, N.S.

Your Provision Business
can be mightily “gingered up’’ by hand
ling goods that are “ wanted" again. 
That’s the distinguishing characteristic 
of

Ryan Brand 
Pork Products
They prove so delicious that your cus
tomers want them continually. And, 
remember, the government food inspec
tor has put the stamp of approval on 
them.

GET OUR PRICES NOW!

The Wm. Ryan Co.
LIMITED

70-72 Front St. East Toronto
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Produce and Provision Situation of the World

Scarcity of Hogs Still Deplored by the Packers—English But
ter Market Quiet—Weather Conditions on the Continent Fav
orable-Advance in Cheese Probable.

Tlie scarcity of hugs continues lu be 
ilie great trouble in the provision trade. 
The packers claim lirai they are paying 
so high for the bugs that they have no 
margin left for themselves, in an article 
in ihe Farmers’ Advocate, a farmer con
siders 'that tire 'bog industry is in a “de
plorable condition,” and asks, "Where 
,les the fault f” and then goes on to 
recommend a commission of competent 
farmers to go to Denmark to tind the 
remedy. Whi e'lie admits that they might 
iiring back some good ideas of breeding 
and feeding, be places the most stress 
on tlie importance of co-operation in 
placing the products on the market. This 
answers bis question from bis viewpoint, 
and places the fault on the packers. This 
ia not fair, neither is it true. The pack
ers are doing their part right and well. 
They turn out the best possible product 
from file bogs, and are realizing from 
ilie patient public good prices for it, and 
are turning nearly all the money to the 
farmer and yet he thinks the hog situa
tion is in a deplorable condition, and 
also that the Government should, in ad
dition to the high price of bacon, tax 
i he people to give some farmers a free
I rip.

There are enough packing houses in 
operation to take care of all the hogs 
i he farmers will produce, even if they 
raise live times as many as they do now.
II is not many years ago, since co-opera- 
Iivc packing houses were started in many 
places of Ontario, and in every case 
they have failed. Why,, then, again 
waste the people’s money to make ex
periments in the interests of the farm
ers 1 The farmers, no more than any 
other class, are entitled to the whole 
earth, and il is unfair to expect the Gov
ernment to assist them in matters of 
business which are entirely for them
selves. The only remedy to lift the sit
uation out of this deplorable condition 
is for the farmer to do his part and be 
satisfied to raise hogs at a reasonable 
profit.

Reports arriving from England state 
that the butter market is quiet, but 
steady, with a tendency towards a wcak- 
i r tone if any thing. Buying has not been 
very large, arid holders are not any loo 
sanguine of a turn of the market in 
their favor. Advices from Ireland and 
points on Ihe continent, state that wea- 
i lier conditions are highly favorable, so 
the probability is that the market will 
decline rather than advance. Supplies 
from home sources are also increasing. 
Prices have not altered materially, but 
a drop in the near future is inevitable, 
unless something extraordinary occurs. 
With these conditions existing, both buy
ers and sellers are interested spectators, 
but scarcely a.nv business is transpiring.

Advices from England state Vital Ihe 
cheese outlook is favorable, and an ad

vance is a strong probability. It is 
thought that the new make is sufficiently 
far off to assume that the market will 
he fairly hate before the new make be
comes a factor. In view of these condi
tions, the holders are waiting for bel
ter terms than can be obtained now. 
Slocks of Canadian are very small, an' 
imports are nil.

at a standstill. No changes have been 
recorded in prices.
White clover comb honey...................................... u 13 U i5
Buckwheat, extracted..... .................................... . o 08 8 0*
Glover, strained, bulk, 30 lb. tins ...................... 0 10 011

F.GGS—Country storekeepers are buy
ing for ltiA to 11 cents. Supplies are 
fairly large and it is expected that 
prices will soon decline considerably, 
as present ligures arc much too high 
for storage purposes.
New laids..................................................................  0 la 0 19*

MONTREAL.
I’RUVl’SiUNS—A strung feeling pie- 

vailed in the local live stock situation 
at the latter end of last week, owing 
to a keen demand from packers for 
supplies, and prices advanced with sales 
of selected at $8.15. But owing to 
larger offerings on Tuesday than was 
anticipated, an easier feeling developed 
in the market, and prices reacted with 
sales at $8.25 to $8.35 per 1U0 lbs. 
weighed off cars. The market for dress
ed hogs was unchanged, prices being 
firm under a good demand at $11.25 to 
$11.50 per 100 lbs. No changes in lard 
prices have been recorded.
Compound hard—

Tierces,,i75 lu»........................................................... U 08
Parchment lined boxes, SO lbs............................. 0 09*
Tubs, 50 lbs................................................................. 0
Wood pails, 20 lbs. net................................... .... u 09j
Tin palls, in eases.....................................................  0 i9

Heavy Uauada short cut mess pork, in bble.... 23 00 23 50 
Selected heavy Oauada short out clear boneless

.... 24 00 24 60
Very heavy clear pork......... .......................... 25 50
Plate beef, 100-lb. bbU..................................... 7 75

•* 200 " ..................................... 16 00
" 300 “ .....................................

Pure Lard—
Tierces, 375 lbs...........................................

22 00

0 131
Boxes, 50 lbs., grained.............................. 0 13 i
Tubs, 60 lbs., " ............................. 0 13*
Pails, wood, 20 lbs., parchment lined.. 0 13$
Tin pails, 2j lbs., gross............................. U 134
Cases, tins, 10 lbs, each .......................... 0 13j

•• " 5 “ ............................. 0 133
" - 3 " ............................ 0 14

Dressed hogs, fresh killed..............................
" " Manitoba................................

.. 10 5Ô 10 75
.. 10 00 10 25

Country dressed...................................................  9 0) 95J

BUTTER—The butter market in the 
country rules at about 23^0, but it is 
expected that this will shade off dur
ing the week as the prospects for a 
large make are good. Stocks of fall 
creamery are in extremely small com
pass and prices are firm on this line. 
Total receipts of butter for the season 
have teen 430,970 packages against 
418,325 packages for tlie previous sea
son.
Freeh creamery prints................. -,................................. 0 20
Fresh creamery, solids, lo................................................ 0 24
Fall creamery, solids........................ .................... 0 21 0 22 J
Dairy, tubs, lb ....................................................... 0 14 0 lo
Fresh larf© roll ...................................................... 0 17 0 18

CHEESE—Prices ïn the country are 
111 to fig with a strong preference 
shown for colored. Exporting will 
commence immediately as the ocean 
boats are in dock now. Locally prices 
have not changed. The total receipts 
of Canadian cheese since May 1. 1908, 
have been 1,963,051 boxes against 
2,056,351 boxes for the previous season.
New cheese, large................................................. 0 ,21 0 14

" twine...................................................  0 121 0 13

" twine.......................   0 15$ 0 16
" email.............................................   0 15j 0 16

HONEY—Some small trade has been 
done during the week in strained honev, 
but other lines have been practically 
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TORONTO.
1’RlA ISlUXS—The hog market shows 

no indications of weakness, but con
tinues a determined firmness which is 
likely to rule for some time. Cured 
meats are firm, but there has been no 
apparent advance this week. Local 
demand is good and business is brisk.

' xlia ''i1;*- avi‘i oçi u..... ...................  U 121 v i 3ompktid breakfast baoon, per lb...................u 16* 0 16Roil baton, per lb..................................  0 11 u 111Light hatus per lv.....................................6 15 0 15$Medium hams, p*j lb............................ u 15 0 15,Large hauib pci id..................................... 0 13 9 131Shoulder hauls, pr.r lb.............................  u lui 0 11Bach*, plain, per Id........................   0 161 0 17
Pt)a meal....................................0 17 0 17*Heavy moss pors, per bul.................... 20 0U 21 Oudhort cut, per bbl.................................. 23 50 24 U0Lard, tierces, per lb.......................... 0 13 i J31

" ‘It» ; ................................ ; 0 13 | 13*
" cam pound,. poilV................. 0 Ml 0 1Î1

Dressed hogs............................................ o 1U 0 1;*Live hog. f.o b........................................... 7 25 7 ü0
BUTTER Butter is a llittle more 

plentiful and while on the whole the 
market shows signs of weakness, real 
choice butter is in good demand, and 
some favorite brands of creamery are 
bringing a cent a lb. more. Butter is 
however expected to be lower.
Fresh c oxaury prmtj............................. u 25Fall v. reamary solids................................  0 20 8 21
Farmers’ separator b itter..................... u 25 0 Id•>airy prims, choice................................. u 19 8 20
Ordinary prints ...................................  0 16 8 17
Large rolls ........................................ 0 17 0 18Bakiug butter..........................   0 13 8 15

CHEESE—There is very little old 
cheese left on the market, which will 
all sell at a good price regardless of 
what the price will he for new. The 
cheese factories are opening up with 
good prospects. The cows have winter
ed well, and are In good condition. 
New cheese is arriving freely, and finds 
ready sale.
Cheese. i<*rge, prime* .................................. 0 14 0 14*

- twins, ...........................................  0 14* 0 14$
* new.....................................  0 12* 0 13
EGGS- -The high price of eggs does 

not at all suit our egg men. They arc 
too dear to put down for next winter. 
With the present price of 19 to 194c 
laid down here, together with the cost 
of handling and storing, it will make 
very dear eggs for next winter’s use.
Fresh eggs.................................................. 0 19 0 19*

MAPLE SYRUP—The usual few 
weeks' rush in this delicious article of 
food so far as the jobbers arc concern
ed, is about over. It is principally int 
the hands of the retailers and is rapid-" 
ly finding its way to the consumer.
Maple syiup, in bulk, imperial gallon............ I 90 1 00“ " in tin?, " “ .............1 05 1 10

" sugar, per lo......................................... 0 09
POULTRY—Tlie market is quiet and 

receipts arc small. Outside of hotel 
and restaurant trade, and with the ex
ception of a few calls here and there, 
there Is practically no demand.
Early aprlrg chicken, alive tier lb.................  .. 0 40Yeung chicken, tlerased, per lb..................... 0 15 0 30" " alire, ptrlb........................ OH 0 17
Hene, per lb., dreaeed................................ ° J JJTurkeys, per lb . large.............................. • J® * J*“ medium young................................u 10 u
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Lack of Salesmanship the Cause of Small Sales
Why Evaporated Apples are not Moving as Rapidly as in 
Former Years—Grocers Neglect to Push Sales at Proper Time 
—Export Trade to Germany not as Great as Usual — The 
Consensus of Opinions.

The alteuliuu of the Canadian Grocer 
was recently called to the fact that evap
orated applts have not been selling in 
<iuaut)lies as large as could reasonably 
be expected muter existing conditions. 
Green apples arc very dear, and as, 
evaporated apples can be used instead 
for a good many purposes there should 
naturally be a larger sale for them as 
they arc much cheaper than green fruit.

Representatives of the Grocer in vari
ous pails of the Dominion were instruct
ed to inquire into the matter, and the 
conclusion arrived at is, that it is owing 
to lack on the part of grocers to know 
now and where to present certain lines 
of goods to their customers.

The art of salesmanship is simply a 
thing unknown in many of our grocery 
stores. A gooil salesman is not only one 
who can run up the highest daily sales 
hut a good salesman must lead ami di
rect his customer to buy the right things 
at the right time, and consequently to 
the best ad vantage to the customer. 
Clerks in grocery stores according to 
many proptietors are as a rule waiters 
but not salesmen. They simply give the 
people what they ask for, without hav
ing an idea of whai to lead the customer 
to buy, and if they do, they are apt 
to ask them to buy evaporated apples 
when green apples are in season. To 
offer anything to a customer which is 
out of season at once shows ignorance 
and want of business training. A good 
.'ulcMnaii should be a help to a customer 
to buy to toe best advantage, lie ought 
to know wluil to recommend, and the 
customer will soon sec the value of it, 
and appreciate it.

Salesmanship Necessary.
Since nearly all the groceries are now- 

done up in packages, the principal train
ing a clerk requires is to handle his cus
tomers properly, but not to load them up 
with goods they do not want: to sell the 
kind of goods that will give them the 
best satisfaction at the lowest cost.

For instance if a lady not in Hie best 
of financial circumstances, were to ask 
for green apples at liOc a peck to make 
pics, it is the duly of a good salesman 
to direct her attention to evaporated 
apples which answer the same purpose, 
and which can be bought for much less 
money. If sin- finds that the advice was 
correct and that the clerk saved money 
for her she will be a customer that will 
slay.

Supposing a lady goes into a dry 
goods store to purchase; tin- material 
for a dress, and she bail no assistance 
from the clerk who should be far better 
qualified than herself to select the proper 
blending of colors, she would in nine 
cases out of ten not be pleased.

Good salesmanship has a great deal to 
do in making satisfied customers. Now

is the time to sell all kinds f evapor
ated fruits before the summer berries 
and fruits come in, and these should be 
kept prominently before the customers, 
not only to get rid of them, but because 
they are the must economical things 
to buy. A grocer must realize the fact 
that he is not only in business for his 
own interests hut to give the best possible 
service to the people who deal with him. 
they pay their money and they have a 
right to expect good service, nut only- 
in the quality of the goods, but also in 
directing them wisely in spending their 
money to their own best advantage.

No Export Demand.
A broker who handles evaporated 

apples extensively states that several 
tilings are due to the small sales this 
year. Usually a good export demand 
comes from Germany but this year there 
was little call from that country in com
parison with some previous years. Why 
this was the ease was difficult to answer.

Another item which he believed has 
contributed to the lack of sales of evap
orated apples is the cheapness of Cali
fornia dried fruits. This year peaches, 
apricots, etc., were not very expensive 
and they sold well. Their appearance 
when placed beside evaporated apples 
probably catches the eye of the pur
chaser and detracts from the apples.

At any rate, he said they were not 
selling according to expectations but it 
was difficult to get at the real reason, if 
il was not that grocers were not well 
enough acquainted with the goods to 
advance (heir sales.

HUGE FINE AFFECTS BANKS.
New York hank statistics for last 

week show that a loss in cash of $2,- 
038,400 occurred parlially resulting 
from llii' enforced payments by the 
American Sugar Refining Co. of their 
huge fine to the Gpvernment customs de
partment. These enforced payments 
amounted to *2,209.897, which, it will be 
remembered, was the sum necessary to 
balance the alleged fraud the company 
practised in weighing sugar imporla- 
tions.

Latest reports from New York regard
ing the latter case state that it is not 
yet over and that the Government is aim
ing to implicate men in the Federal as 
well as in the city employ. Harry I,. 
Slimson, special assistant to the United 
States Attorney-General, intimates that 
I lie proceedings have as their object the 
indictment of certain officials of the cor
poration. The Government’s intention 
is to get after individuals responsible for 
the fraudulent actions as far as the law 
will allow.

BASKETS
Yon can make money ae well ai 

oblige your customer» If you handle 
onr

Butohor Basket»,
Cloth— Baokoto, 

Qraln and Root Baokotn 
and Patont Strawboard 
Borry Box.

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, OUT.

White Swan Cocoanut 
and Spices

Purity and Quality our motto.
WRITE

W. H. ESCOTT
(Wholesale Grocery)

BROKER
Winnipeg Canada

BARRELS
For Flour, Butter or pecking any kind 
of mcrcbendlee, menufactured and for 
ealc by

H. CARGILL <U SON
CARGILL, ONTARIO

SALT
Csr lots ol Pint, Medium or Cosrse,
I» Barrels, Secte or Bull. 

TORONTO SALT WORKS 
186 Adelaide Street *.. Toronto

SPitAUUU

CAHMINC MACHINERY 00.,
OHIOAOO. ILL.. U.B.À.

ubi OVA L WOODEN 
BUTTER DISHES

52
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Vour Store Is Known
by the goods you sell. The Grocer with an eye to the future 
studies his stock and sells only those goods he knows will please 
his customers.

y Cheap and inferior goods never find a place on 
his shelves.

Magic Bailing Powder
insures such delightful results in baking that housewives most everywhere demand it.

<1 It is splendidly advertised and yields a lasting profit. If you haven’t been 
selling it, begin now—you’ll find it sells better than any other Baking Powder.

Ewn
WINNIPEG. TORONTO. ONT. MONTUAL.

ESTABLISHED 1862.

Food products tbat are produced in clean factories are best.

The Trade’s 
Co-operation
The co-operation of the trade with the ad
vertising campaign of CLARK’S CANNED 
MEATS has resulted in good profits to them.

This campaign showed dealers there was a 
bigger net profit in handling well advertised 
goods of high quality than in selling un
advertised and probably inferior goods.

My present advertising campaign is now on. 
It includes

Clark’s Corned Beef 
“ Ox Tongue 
“ Pork and Beans 
“ Potted Meats

Make your stocks complete and be ready 
to meet the demand

WM. CLARK
Manufacturer

MONTREAL

ROWATS’
still hold the Premier 

Position for

Imported Pickles 
and Olives.
Enquire of your wholesaler for our
New 12 oz. Bottle Pickles 
which retails at 10c.

ROWAT & CO.
GLASGOW SCOTLAND

AGENTS IN CANADA :
Snowdon & Ebbitt, 325 Coriatine Building, Montreal 

Ontario and Quebec.
F. K. Warren, Halifax, N.S.
F. H. Tippett & Co., St. John, N.B.
C. E. Jarvis & Co., Vancouver, B.C.
Nicholson & Bain., Winnipeg, Edmonton, Calgary.
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OUTLOOK FOB TOMATO PACK.

Opinion of Packer Who Disagrees on 
Prospects of Big Available Stocks.

R. W. Messenger in Journal of Com
merce, N.Y.

The writer was certainly very much 
surprised to note in your issue of yes
terday that “some of the market wise" 
thought a break in the price of toma
toes was due and based their opinions 
upon “estimates of a carry-over from 
the last season's tomato pack of at 
least 5,000,000 cases—some make it 
nearly 7,000,000 cases—with a new pack
ing season approaching and every indi
cation that the coming pack will be as 
large if not larger than it was in 
1908."

Now, as for expecting a break in the 
price of tomatoes, if one is due, let it 
come. The lower that article is now 
for the next thirty days the better for 
the business next fall and the higher 
they will be one year from now, as this 
is planting time and a discouraging 
prospect such as we have right now, 
even without anv further break, is go
ing to cut the “Tri-States" acreage 25 
per cent. We will say no more about 
that.

lyt us play fair on “estimates of a 
carryover" though. On November 12, 
last, positive statistics made canneries 
in Maryland, Delaware and New Jersey, 
which packed 4,228,000 cases of toma

toes, have on hand 2,125,000, and a 
close estimate made the entire amount 
then held in the three States 3,150,000. 
These three States packed, according 
to the most exhaustive statistics ever 
compiled, 6,307,000 cases of tomatoes, 
and, as that would mean that nearly 
half of the tomatoes packed in that 
district had already passed out of the 
canners’ hands, the market was con
sidered by those holding blocks to be 
in a very healthy condition. The buy
ers, however, entirely refused to see it 
that way and, in spite of the fact that 
13,500,000 packed the year before, ac
cording to very incomplete statistics, 
(it is likely that as searching an inquiry 
as was made in the fall of 1908 would 
have developed close to 15,000,000 
cases) were almost entirely cleaned up, 
saw fit to consider 11,500,000 cases 
packed in 1908, according to remark
ably complete statistics, a very danger
ous amount, and have only bought from 
hand-to-mouth since they learned the 
size of the pack. If the same propor
tion was carried out all over the coun
try nearly half of the pack was out of 
first hands on November 12. It is fair 
to assume that such was the case, and 
farther, it is fair to assume that sales 
since that time have been, the country 
over, about on the same ratio that they 
have in this section, for while most of 
the States making small packs are 
probably holding a larger proportion it 
would seem from the amount of Eas

tern tomatoes selling for shipment to 
the Middle West, that that large pro
ducing section was better sold out than 
we are and have on hand a smaller 
proportion of their pack. Canners in 
this section have sold around half of 
the tomatoes they had on hand Novem
ber 12, and followed out in the same 
proportion this would mean 3,000,000 
cases now in first hands, which I am 
firmly convinced is nearer right than 
5,000,000. Then, again, stocks in second 
hands are probably 2,000,000 cases 
smaller than they were eight years ago.

I don’t anticipate any advance of 
consequence before packing season. If a 
man don’t, want to buy a thing he 
can’t be made to do it, and as the 
distributers have some very good rea
sons for not wishing to carry stocks of 
canned goods of every kind, and es
pecially tomatoes.

As for acreage, it is bound to be 
smaller than in 1908. Somebody is 
certainly mistaken when thev say that 
there is every indication that the com 
ing pack will be as large, if not larger, 
than it was in 1908. On the contrary, 
the seed salesmen, the label salesmen, 
the can salesmen and others all unite in 
saying that preparations are nothing in 
comparison to what they were last 
vear. If nothing happens to encourais 
the canners and farmers too much in 
the next thirty days the acreage will 
be small and canned tomatoes will im 
mediately become a good investment.

Always The Same11
Milled from the very best wheat, 

with every advantage given by in

telligent use of modern equipment.

Anchor 
Brand Flour

is “always the same," of uniform excellenc#, the highest 
standard of flour quality.

Manfd. by Leitch Brothers Flour Mills,
Oak Lake, Manitoba, Canada io

At a recent meeting of the director- 
and shareholders of the Young-Thoma- 
Soap Company, E. Marshall Young w.i 
apnointed general manager, and tin 
sales management. of the business wa 
given to Philip fiershel, late of Chirac, 
who, is an expert salesman and has had 
wide exnerience in handling men i. 
snec.ialty lines. The change was mail, 
owing to the increasing business of II 
firm. Mr. fiershel, who has become 
stockholder in the firm, will have hi- 
forces in hand at an early date and in 
tends branching out extensively i. 
Western Canada, the company havin 
heretofore confined their efforts prin 
ripallv to Saskatchewan.

OPEN TO BUY
From 6 to 10 Oars Choice Cooking Peas

C|een and White
Quebec’s'leading Flour and Grain 

House.
C. A. PARADIS, Dalhousle St., Quebec

BE FMICIliE <M HIE! IIHEIUIIEI

Macaroni, Vermicelli, etc.
Strictly French Manufacture Guaranteed

-i “*»•'Manufactured at
92 Beaudry Street MONTREAL

^»»»%»%«%»«**********' 
SUOHARD’S OOOOA

It Is la Ihe •••■OB to push sl,,,9t*A*D!l8„^5)d 
30A. From row on cocci will be In de mend 
lelly. it peye to eell the beet. We guerentee 
IUCHARD’8 cocos sgelnet ell other mskss. 
ûellcloue In flavor; prleee lust right.

FRANK L. BENEDICT ft CO., Montrnnl
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The Quality of Christie’s Biscuits
and what it means to you

IN buying goods there are three cardinal points 
that you consider carefully. They are:

1. How quickly can 1 turn these goods over and 
get my money out of them?

2. Are they the best that I can buy?

3. Do I get a fair margin of profit?

The merit of the goods very properly takes pre
cedence over the matter of price, although, of course, 
the latter is important.

However, quality has more to do with profits than 
some merchants think.

Fundamentally, quality determines the success of 
any article just as the success of every merchant 
depends upon the quality of the goods he handles.

Christie’s Biscuits measure up to the very highest 
quality standard. There is no acceptable substitute 
for them on the market. Therefore, Christie’s 
Biscuits are as staple as sugar and salt in the grocery 
stores that cater to particular trade.

The thousands of merchants, from ocean to ocean, 
who push Christie’s in preference to all other brands 
of biscuits, have come to realize, through experience, 
just what Christie Quality means to them.

These merchanta have proved that Christie’s give 
them a larger turn-over, and greater aggregate profit 
in their biscuit departments; also that they build up 
the paying trade and hold it.

They have proved, too, that Christie's Biscuits 
sell more than biscuits.

Christie, Brown & Co., Limited

DAILY CAPACITY 30,000 LBS.
■BMes*m*w*R|ap^ Dignard

Limited
BISCUIT

MANUFACTURERS

[MONTREAL

“LUCERNA”
IMPORTED

Swiss Milk Chocolates
will surely please your customers.

To buying agents for certain districts special terms 
are offered.

Write us for samples, prices, etc.

LUCERNA ANGLO SWISS MILK 
CHOCOLATE CO.

214 Princess Street, - - Winnipeg

“Gentlemen, It’s Quality!”

The Best Trade in 
Canada Know it 
and Stock

No other maple syrup ia so delicately blended, 
having that new aap flavor just in from the bush.

Sugars & Ganners Limited, - Montreal
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'Em Demand for

Chocolate Confections 
Maple Buds, Cream Bars 

and Milk Chocolates
is steadily growing. Are YOU 
supplying this demand, or are 
you leaving this trade to your 
competitor ?

The Cowan Co., Ltd.
Toronto, Canada

Right—Always Right—

CANADA :
Il bittir li bittir

Chocolate

It has never been anything else since 
we first turned out the goods (over 25 
years ago).

MOTT’S
“DIAMOND” and “ELITE” 
brands of

Chocolate
Are for this very best of reasons the most 
satisfactory brands to handle.

At Every Jobber's

John P. Mott Co.
Halifax, N.S.
SELLING AGENTS:

J. A. Taylor R. 8. Mclndoe Joe. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. Q. Bedlingten
Ottawa Calgary

Canadian made Licorice

M BRAND
„ 8tS

Naiwml (JcnKe Ca
Montreal.

SOFT MINTS—50. boxes.
ACME PELLETS-5-lb. tins.

M. S R. WAFERS-5o. bags, 
and a complete line of LOZENGES, ETC.

Hard and Soft Lloorloe Specialties
Appropriât, lor the confectionery, grocery 

end drug trades.

Price Lists and Illustrated Catalogue on requeat.

AGENTS
ONTARIO, R. S. Mclndoe. 54 Wellington St. EL. Toronto

PROVINCE OF QUEBEC end MARITIME PROVINCES 
W. H. Dunn. 394 St. Paul St, Montreal 

MANITOBA. E. W. Aehley. 123 Beanatyae Are, Winnipeg
VANCOUVER. J. F. Mown! * Co. 354 Water St.

Litters Patent'Vr-v .iW*;euyv Ai>

NELSON’S
POWDERED GELATINE!

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

1

f

G. NELSON, DALE & CO..
EM8COTC Ml LLP, WARWICK, ENGLAND

The above can be bad from any of the following agente: 
The Smith Brokerage Co., Ltd., St. John, N.B- 
Watt, Scott * Goodecre, P.O. Box 1304, Montreal.
J. L. Watt à Scott, 37 Wellington St. Beet, Toronto.
W. B. Aehley, Winnipeg. „ _
Geo. A. Stone, 14 Inna of Court Bulldlnge, Vancouver, B.C.
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Flour, Cereals and Confectionery Department

Grocers Breaking in on the Trade of Confectioners—Use of 
8how Cases Enhances Their Sales — Rapid Progress Being 
Made—Bleaching of Flour Prohibited in United States

“A few years ago,” remarked a 
traveler recently, “you would scarcely 
find a grocer throughout the country 
who handled high-class confectionery. 
There were usually a few bulk and gross 
goods kept on hand but the better class 
of candy wasn’t touched. To-day scores 
of grocers who cater to the best trade 
in their own towns carry these goods.”

At that time the traveler declared 
that the confectionery stores did not 
consider grocers as rivals but now they 
have come to the conclusion that they 
are contenders in the confectionery trade 
and arc attracting considerable business. 
The lines formerly carried were of an 
inferior quality, often dirty looking and 
not conducive to extensive buying.

‘‘Grocers are now installing handsome 
glass show-cases and are beginning to 
realize there is money in the business,” 
continued the knight of the grip. ‘‘Their 
show-cases attract the eye and keep out 
the dust and dirt and some are even go
ing so far as to put in ice cream coun- 
I ers. * ’

The truth of the assertions of the 
traveler is borne out by many store in
teriors shown in The Grocer from time 
to time. The grocers who have taken 
up confectionery as a side line and who 
are giving their business some attention 
are finding it of double value—an attrac
tion in the store and a paying invest
ment.

The bleaching of flour referred to a 
few weeks ago is a violation of the Un
ited States Pure Food law. Justice 
Stafford, of the Supreme Court of the 
District of Columbia, in giving a de
cision recently, declared that Secretary 
of Agriculture Wilson was right 
in deciding that the bleaching of flour 
was contrary to law.

The court ’s decision was made in the 
case of the Alsup Process Co., of St. 
Louis, manufacturers of flour bleaching 
apparatus. The company sought by 
mandamus proceedings to have the secre
tary of agriculture reverse his ruling 
that the use of nitrogen peroxide in 
bleaching flour renders it unwholesome 
and deleterious. Secretary Wilson’s or
der forbidding the bleaching of flour be
comes effective in June, at which time 
it is expected millers on the other side 
will begin further court proceedings.

The advance in the price of flour in 
the United States has compelled ship
pers there to repurchase, flour which 
they had previously sold to China some 
three months ago. Tt is stated this was 
I he first time flour was ever imported 
from the Orient.

MONTREAL.
FT,OUR—Ontario winter wheat is 

scarce and a firm feeling prevails local
ly for these lines of flour. Millers are 
offering practically nothing. Inquiries

continue to arrive from Egypt for low- 
grade flours but there is nothing of this 
kind offering as the market is practical
ly bare. The big millers report business 
dull, very little new trade offering. Some 
fairly decent orders are being completed 
now for South Africa, and other orders 
taken some time ago, to await the open
ing of inland navigation, are being sent 
forward.
WleUr wheat petente........................................................... 6 60
«night rotten.................................................. « 70 4 SO

::::::.v.v.vr.:Î.” is
■SW&e «Bring wheat patenta V.. X X X ! 1 ! X 8 10 « $

" «Irons bakers............................................. 8 SO 5 60
m»e Row................................................................................ 8 ,0
Harvest Queen........................................................................ 5 go

ROLLED OATS—Millers and jobbers 
state that the trade is well filled up, 
so it is very difficult to make sales just 
now. The exports from St. John, N.B.. 
last week, were 2,375 sacks against 1,262 
sacks, for the same period of last year. 
Prices have not changed.
Fine oatmeal, bags ............................................................. 3 721
Standard oatmeal, bagi ...........   2 60
"TMOlaVod •' ..................................................... 1 60
Gttlddtut corum eel, M-lb bag»......................................... 2 10
white ooromesl......................................................... 2 00 3 06
Rolled oata hags................................................. 3 35

bbla.................................................................  6 35

FEEU—Bran is arriving in small sup
ply, and the market continues firm. The 
demand is very limited and of the hand- 
to-mouth character. Bealers are fight
ing shy of anything not required to sup
ply immediate wants. Shorts are un
changed, under a fair demand. Monillie 
is showing a stronger tone, although the 
price has not changed any. Altogether, 
the feed market is decidedly dull.
Ontario bran................ ............................................32 19 ?3 Cl
Ontario short*................................................................... 16 61
Manitoba shorts.............................................................. IS 01

" bran.......................................................................... 18 10
MoulUte, milled........................................................ 16 00 17 no

straight grained............................................ 81 On
F»ed flour................................................................  1 65 1 SS

TORONTO.
FLOUR—All that can be said of the 

wheat and flour situation this week is 
that the market is strong, which means 
an upward tendency. Very little wheat 
is offered on account of the had roads, 
as well as the busy time being here for 
the farmers in putting in their crops. 
One of the strange features in the flour 
market is the small difference between 
Ontario wheat flour and Manitoba hard 
wheat flour. Millers who have not been 
fortunate enough to lay in a good stock 
of wheat before the advance, have con
siderable trouble to get their supplies. 
One miller declared that he did not know 
where he could lay his hand on a single 
car of Ontario wheat at the present 
time. Wheat is running at $1.20 to 
$1.23. Seeding operations are progres
sing favorably in the Northwest, which 
has a quieting effect on the market. ,

Manitoba Whwt.
let Patent.................................. ............................ .. 6 10 6 20
2nd Patent........................................................................... S 80
Strong bakers....................................................................... $ 60

Quality is

the Basis

of the upbuilding of per
manent business.

Mooney’s
Perfection Sodas

are made of quality. 
They are perfectly 
baked, neatly packed, 
and retain their fresh, 
crisp toothsome taste. 
These sodas possess 
many other features 
which commend them 
to the public. This is 
why you should always 
handle the box, the 
front of which is like
this

PERFECTION
CiuBBW*1

V MOONEY BISCUIT 1 CANDY COMOONEY BISCUIT 4 CANDY Ci 
STRATFORD CANADA

ssasK

When asked for GELATINE supply 
COX'S and you cannot go wrong, 
it Is PURE and will do its work 
WITHOUT FAIL.

Cinadisn Ajenta
C. S. Celsoe & See, Moitreii
D. H.mo. a Co.,
A.r.Tiwwl & Ce..

J. & G. Cox
Lid

Gorrfie Mille
SDMBU1GB

COX'S

6ELATINE
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Winter Wheel.

htreighi roller............................................................................. 5 40

itsa :::: ! «
CEREALS—While the market has not 

advanced this week the feeling is very 
strong and another advance is almost 
in sight.
Rolled wheel, oer loed............................................................... 2 80

" oete   1 40
Oetmeel. cer loed............................................................ — 1 6b
Rolled wheel m berrels, 100 lbe.............................................3 00

*' oete in begs, per beg 90 lbs........................................ I 6q
Oetmeel, etenderd and granulated, in begs 96 lbe.............1 85

DEATH OF M. G. DE WOLFE.

The Maritime Provinces Lose a Faithful 
and Energetic Worker.

Those who knew Melville G. De Wolfe 
of Kentville, N.S.,—and he had many 
warm friends in Ontario—deeply regret 
his death which occurred a few days 
ago after an illness of some months.

Until two years ago Mr. De Wolfe was 
proprietor of the noted “Red Store” 
in Kentville, for many years kept by 
his father.

He was one of the kindliest and best 
Leuited men in the Maritime Provinces,

AN EXCELLENT OTTAWA HOTEL.
Walter Walby is still making improv- 

ments in the fine hotel he opened a 
couple of years ago in Ottawa, the 
Cecil. The large new wing was opened 
a few months ago, but many little 
things are being done to further im
prove the accommodation and the ser
vice. The Cecil Hotel caters particu
larly to commercial travelers and 
knows this class of patronage to be 
such as can appreciate A1 service and 
first-class accommodation. The cuisine 
has never been better, plenty of plain 
and fancy food, and variety. The rooms 
are now clean, fresh and modern in 
every respect. Running water : com
fortable feeds with the latest springs 
and mattresses ; sanitary hardwood 
floors—these are a few features worth 
having for the sake of comfort. All in 
all, the Cecil Hotel strikes one as be
ing about as modern an hotel as there 
is in Canada. The attractive commer
cial rate, and the courteous attention 
which travelin- salesmen are accorded 
impress the knight of the grip most 
favorably. The majority of the sales
men going into Ottawa ston at the 
Cecil one time or another. After the 
first trip the Cecil is willing to take 
chances on the patron coming back.— 
Advt.

between plaintiff and defendants, which 
remained the same as if payment had 
been made by the plaintiff’s agent, Can- 
telon. His Lordship thought the plain
tiff did not finally instruct the company 
as to any particular barrels that they 
were to forward, and that on that ac
count his action failed.

M. G. f)E WOLFE,
Whose Dca lb al His Home in Kentville.

N. S.. is Announced.

and no one took a deeper interest in the 
advancement of the best interests not 
only of the community in which he 
lived, but in the eastern provinces. 
Regarding his home town he was al
ways anxiou- to see it forge ahead and 
in view of this he was the father of a 
good many schemes to further its ad
vancement. Among other things he 
arranged fairs in Kentville on various 
occasions, to bring in the farmers from 
the surrounding country.

He was a member of the Maritime 
Board of Trade, the Nova Scotia Fruit 
Growers’ Association and the Nova 
Scotia Farmers' Association so that 
in business circles he will be greatly- 
missed. He was 63 years of age.

Albert Welter, of the staff of Naismith 
& Waddell. Humboldt. Sask., has left 
for points on the G.T.P., west of Sas
katoon. where he will look up a loca
tion for the establishment of a general 
store.

WIT OF A CORRESPONDENT.
Une of The Grocer’s readers has dis

covered what we already surmised— 
that our Kingston correspondent is a 
wit. The former points out that in 
last week’s correspondence from the 
Limestone city the following item ap
peared : “The farmers are raising Cain 
owing to the advance in sugar.”

DEFENDANTS PAY COSTS

Result of Action Preferred by Frank 
Everist Against Grand Trunk 

Railway Co.
The action of Frank Everist, of Mc- 

William & Everist, fruit commission 
merchants, Toronto, against the Grand 
Trunk Railway Co. for $450 damages, 
lias been dismissed by Justice Ma crée, 
with costs to the defendants. The 
plaintiff’s c’aim was made on account of 
the alleged loss of 180 barrels of apples 
from Londeshorough. Huron County, to 
Toronto in November, 1907. through the 
alleged neglect of the defendants.

The evidence showed that the apples 
were not loaded on a car, but were 
waiting on the platform, and were burn
ed when the station house was burned. 
Tn giving his decision his Lordship ex- 
p’ained that the plaintiff conceded that 
no ease had been established for hold
ing the defendants liable merelv as 
warehousemen, but contended that they 
were liable ns common carriers, and al
though they might have been exempted 
from liability if the usual conditions 
had been signed, yet as the company had 
not so limited its 'iabilitv, and, in fact, 
did not ordinarily so limit it until the 
goods were actually loaded, the full 
common law of responsibility existed.

The defendants, on the other hand, 
said they did not assume liability except 
as warehousemen, or as carriers upon 
the terms of their ordinary shipping re
ceipts. They also maintained the goods 
had not come to their possession or con
trol as carriers, but were still in pos
session and control of plaintiff. The 
fact that the stationmaster, Carlisle, had 
paid the farmers for the apples on be
half of the plaintiff did not, in Justice 
Magee’s opinion change the situation as 
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THE PEOPLE OF

JAMAICA
arc now buying things in the 
United Stales which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

HINGSTON
“GLEANER

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

48 Highest Awards In Europe and America

WALTER BAKER & CO.'S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab 
solutelv Purb—frev 
from coloring matter, 
chemical solvents, ot 
adulterants of any kind, 
and are therefore in full 
conformity to the require

ments of all Pure Food Laws.
JîtiHüîo*.

Walter Baker & Co., Limited
utabMMd use, Doroheeter, Maos, 
■ranch House, 86 St. Peter 8t.

MONTI SAL, CANADA
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Forceful Flour
What does it mean—to you?

NO MAN’S selling talk is 
better than the goods 
he carries, for good sales

manship is founded on thorough 
knowledge of his wares.

To get a first mortgage on good 
trade, you require not so much the 
spur of ambition as of faith and 
enthusiasm. These are qualities 
which take effect in the salesman, 
but find their origin 
in good m e r c h andise.

merits possessed by no other flour 
designed to serve the housewife’s 
every purpose. Twenty years have 
been spent in perfecting a good 
thing, twenty years spent ( not 
wasted) in progressive study to find 
out what good cooks like best and 
need most in flour. When it involved 
top-notch men, methods, materials— 
cost was slighted.

1f No retailer is at his best when he 
knows his flour may prove him a 

well, “gay deceiver.”

IT it costs x on more, but
FIVE ROSES pavs vou 'better pavs
STRENGTHENS SALESTALK your customer better.

If the other fellows could make 
FIVE ROSES they would charge 
more than we do and would have to 
cut the price.

IT This power behind the salesman. 
How many flours possess it besides 
FIVE ROSES ?

1T We want you, our logical distribu
tor, to know FIVE ROSES as we 
know it and to engraft in your mind

When he comes to know FIX’I 
ROSES either through actual use 
or through his own profits, the alert 
retailer anxious to serve his cus
tomers right simply cannot prefer am
odier brand. We defv YOU to do it.

Lake of The Woods Milling Co.
Limited

MONTREAL TORONTO WINNIPEG KEEWATIN VANCOUVER ST. JOHN, N.B.
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The Grocer’s Encyclopedia From Week to Week
Cloves are Flower Buds of a Plant — Word Derived From 
French Word for Nail—Where Our Supply Comes From —
Cloves Used as a Stimulant and Condiment—A Valuable Con
diment for Culinary Purposes.

Te// Your Customer* 
That :

SHAMROCK
l'l.tlYES—The cbve nee belling- to 

He botanical family known as tin Myr- 
awv. Ii iias opposite long. oval, sliiu- 
\g. i-.nlieix stalked leaves, and a short 
i : minai cluster of flowers. The flower 

- are gret-u: liie calyx consists i f a 
browi isi red cylindrical tube, terminated 
T»y four ovate teeth; llieie are four small 
greenish concave petals, and a large clus 
tils of yellow stamens. The fruit is ai: 
oblong, mu- seeded purple berry, crown
ed by tin persistent teeth of the caly x. 
All the par’s, as in other true ntyrtac- 
I*.i :s piaule. arc ei xi-red xviili dots c<u 
tail .ng the essential oil peculiar to tin 
species.

The clove xxas lir>i discoxcrcd in tin 
Moluccas from whence it has been car
ried to all other tropica! parts of the 
world.

Flower Buds of the Plant.
The cloves found in spice shops and of 

commerce, arc the flower buds of ibis 
plant, gathered before they open and 
dried in the sun: the round ball at their 
ends is the corolla, enclosing the stam
ens; tlie quadrangular part below is the 
lube of the calyx, and the four teeth are 
divisions of the calyx.

The word clove is a eorruptii n of the 
French word clou, meaning a nail, which 
comes from its obvious suggestion of a 
nail. The clove tree is a native of the 
-mall group of islands in the Indian 
Archepclago. called the Moluccas or 
Spire Islands: but has been cultivated 
for n long time by the Dutch in Am- 
boYiia. and two or three small neighbor 
iug islands.

Western adventurers were in a me.a- 
ure led on to greater exploits in the 
hopes of finding the habitat of c'oves. 
ns they were in the early ages extreme
ly valuable, and trade in them xva.= a 
lucrative one.

Introduced by Portuguese.
To those intrrpid navigators of the 

middle ages, the Portuguese, belongs the 
honor of first bringing them to the F.uro- 
prnn markets and they obtained posse- 
linn of the clove plantations of the Mo
luccas. and retained them until expelled 
by the Dutch in IfiOû. This latter pow
er made a vain attempt to monopolize 
'he trade by destroying largely the trees 
in the Moluccas, and cultivating them in 
\inboyra. and two or three neighboring 
islands. In 1770 Ilie French, after mat x 
difficulties, introduced the tree into 
Mauritius, and subsequently Ihev were 
introduced into fiuiana. and at the end 
of the eighteenth century, they were 
planted in Zanzibar.

Sources of Supply.
The chief commercial sources of sup

ply are nuxx Zanzibar, and the neighbor
ing islands of Pemba, on the East AI 
lieafl y oast, and Atfiboyua, Clows ore

also grown in Java, Reunion, Sumatra, 
liuiaua ai d the West Indian Islands.

Clovis of commerce are a deep brown 
in color and have it powerfully fragrant 
odor, with a hot acrid taste. They con
tain a volati'e oil, with which they are 
charged to the large proportion of 18 
per ei i !.. This oil is obtained by a pro- 
ee-s of repeated distillation. It is a pale 
yellowish liquid which becomes darker 
the longer ii stands.

Uses as Medicine.
The chief uses of cloves are in medi- 

o.i.o, and for culinary purposes. When 
taken into the stomach they are power
ful stimulants and promote digestion by 
increasing the flow of the juices of the 
stomach, when taken with insipid food 
or that which is difficult of digestion. 
Though the action is generally limited 
to the stomach, yet if taken in excess, or 
the use long continued, it extends to the 
brain, causing giddiness, and other ineon- 
vi nienees.

Cloves are sometimes administered in 
p iwder form along with gum in very 
moderate doses, but the infusion is the 
best method. Infusion of cloves is often 
used as a gargle by people too much sali
vated by the use of mercury. Alone, or 
""hen made the vehicle for carbonate of 
ammonia, nothing so effectually and safe
ly removes the feeling of coldness and 
weight about, the stomach experienced 
bv hysterical or gouty persons, and ren
ders recourse to alcoholic stimulants un
necessary.

Oil nf cloves is largely used to drop 
into decayed teeth, and also is given with 
many purgative and other medicines, to 
ci rrecf their griping effects. Cloves are 
regarded as one of the most useful and 
phasant condiments that find use in a 
culinary way.

BIG PLUG

SMOKING TOBACCO
Whon out novor t/r/a* up or 

beaomem hard. Tho loavom 
are mo firmly packed that tho 
plug rmmalnm tromh andmolmt

CLAY
PIPES

Those mule bj 
McDOUGALL

ere peerless. Insist upon 
hewing them.

Tel. Up 2076 TaL Eul 5964

YOUNG’S PATENT PIPE
ii Seven Shape»

W. J. GRANT
Sol» A« eat for

606 Lindsey Building, MONTREAL

If you desire to incresse your busi
ness buy your

PIPES, TOBACCO, CIGARS, 
BISCUITS AND CONFECTIONERY 

from
JOS. COTE

Importer end Wholesale Tobacco Dealer
The greatest assortment of smoker’s 
articles in the Dominion.

Office A Store 18â St Peul S
Warehouse • - 119 St. Andre Si
Branch ... 179 St. Joseph 5

OV

BLACK WATCH
The Big Blaok Plug 
Chewing Tobaooo.

Already a Big Seller

Bold by all the Wholesale Trade
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THE RELIABLE
FREEZER

Makes ice cream 

in 6 minutes with 1-2 

the ice, 1-4 the time and 
1-8 the labor.

Ret-ils at $1 00 and shows a big profit to the 
dealer.

Everybody wants one at that price.
Every grocer can sell them.
Write us for full particulars and prices.

HOWARD BROS.
Canadian Agent» Brantford, Canada

ICE CREAM

FREEZERRELIABLE

nm.
nmiiiiiiilli

YOU HAVE SOME

Surplus Cash
Is it working for you and earning a reason
able return, or is it practically rusting out ? 
You can learn how to

Properly Invest Your Money by subscrib
ing for a reliable, popular and progressive 
publication like The Financial Post.

Every week it has readable and practical 
articles, written in a clear, comprehensive and 
impartial manner on various forms of invest
ment, bond issues, security situation, etc.

The Financial Post gives the facts. It’s a 
weekly journal on which you can depend.

Single copies, 1 0 cents, at all news stands. 5 cents to the trade.
$3.00 per year.

THE FINANCIAL POST
10 Front Street East TORONTO, Ont.
Montreal, Winnipeg, New York, Chicago. Paris, London.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT —WHY NOT?

“Tuckett’s Special”
the new 10c. plug is the latest

Order from Your Wholesaler

Manuf.ctur=d |mp0rteJ Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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PINEAPPLES
Prices we think are now as 
low as they will be this _ 
season. Stock is extra fine, "s 
Our first car of North 
Carolina Strawberries 
arrived in good shape. Will 
now be receiving car daily. 
Tomatoes little higher, 
stock still good, lots of 
Cabbage, New Potatoes, 
Green and Wax Beans, 
in fact season is now in full 
swing, and we look for 
good business in all lines.

25-27 CHURCH ST. - TORONTO

RACKED BY

Franc Tracuzzi 
MESSINA, 

ITALY

id vises

AGENT:

J. J. McCabe
TORONTO

Canadian Fruit, Vegetable and Fish Markets
Good Apples Disappearing From the Market—Decline Report
ed in Potato Prices—United States Buyers Not so Eager—On 
the Threshold of the Fresh Fish Season.

MONTREAL.
GULEN f it UJ.XS—It is expected that 

the cargo of the 1 " Francesco Ciampa, ” 

which is loaded with about 35,IKK) pack
ages of oranges and lemons, will be sold 
about May 12. The demand for the 
California navel orange still exceeds all 
others. Valencias are stronger this week, 
the best grades going at $0. Cuban 
oranges are selling at a very reason
able ligure, $2.2ô to $2.uU, all sizes, be
ing asxed for them. Urupe fruit is get
ting scarce and the price remains strong. 
The prices on new stock from the Medi
terranean are being quoted for Catania 
oranges at $3 to $3.51). Sorrento 
oranges are plentiful this year, and will 
sell around $2.5U to $3. Lemons will 
i ule »2.uU to $3 per box.
Lanlutnia iittvil», bu, 1*6, Z. u.kbd due.......................... 2 iL

“ “ IbU, 1/ , 2Uu, *.0 Inc...........................  3 2-J
Cuban ortuie.es......................................................................Z 25 z 5U
Va.e.iUlu claused.42U size...........................................* ÛU b vu
Cul. bluu-1 ut»ii#e«, lu. VO 216 Size....................................... 4 21
urapenuil.......... ............................................................3 25 6 UO
Lieinuiid, cbo.ce, dUJ dize................................................ * 25 2 7u
Bananas ciaLeu................................................................. 1 <o 2 2Ô
i'uieupplcd, cunt fancy, 24 size............................................ 2 50
Cruuuctr.cd, per box ............................................................  4 5j
bplcs, A AX ............................................................................. 7 50
Bvu lliivi., XX X..................................................................... t> uu
hiLctiled................. .............................................. 0 40 U 50
Cocualiutb, bay............................................  4 cO

VEGETABLES—Tomatoes per crate 
are selling lower, choice ITotidas being 
quoted at $2.20 to $2.50; fancy are go
ing at $3. A ear of extra fancy celery 
is selling at $3 to $3.25. New cabbage 
is 25c lower per crate. Shallots are of
fering at 30u per dozen bunches. Sweet 
potatoes and French artichokes are off 
the market. Business during the week 
has been only fair anion" the vegetable 
men.
Mushroom», lb..............................................................................
Cuuuiubcis dozen.......................................................................
Kew carrots, do/.iu....................................................................
Tomatoes, crate...................................................................2 25
Leexs, dozen.................................................................................
Parsnips, bag..................................................................................................
Gici.ii peau, banket.....................................................................
Asp»ra*u;, doz ................................................................. 6 GO
F reach cauliflowers, doz................................................ 6 10
Fereiey, box..................................................................................

Celery, crate .........................................................................3 00
W»C8r crew, large bunches, per bunch doz
Spinach, barrel................................. .........
Green peppers, crate...........................................
Beets. Lag............................................................................
Garrots, bag.............................................................
Lettuce, early.......................................................
Lettuce. Bouton, box.........................................
Radishes, doz.
Horse radish. |

2 50

. per lb...................................................................
new, crates.......................... ....................................

Montreal potatoes, bag...........................................................
New Brunswick potatoes.........................................................
New potatoes...................................................................... • •••
Onions targe bag, lb..........................................................0 02
Red onions, barrel............................................................
Turnips, bag ...................................................................... 0 CO
String beaus, basket..................................................................
New beets, crate..........................................................................
New cabbage, crate...................................................................
Shallots, doz. bunches..........................................................

0 75 
1 uU 
1 03
5 U0
1 501 L0 
4 50
b to
7 00
2 7a
0 60 
u 60
3 25 
1 GO
4 00 
4 501 0u 
0 vo 
0 4o
2 50 
0 5u 
0 15 
4 50 
1 23
1 26
0 Cl 
0 21 
4 0u 
0 70 
« 00
3 Ou
2 75 

0 33

FISII—Prices of halibut have reach
ed a low mark and stock arriving is of 
good quality. Haddock is scarce and 
higher, also shad. B. C. salmon is a 
shade lower this week. Frozen lines re
main as last quoted. Reports from the 
country state that the cold weather is 
keeping back trout fishing. Smoked 
and salted lines are unchanged.

FRESH
Market cod, per lb............................................................
Haddock, per lb............................................... ..................

*‘ fancy shore, per lb...........................................
Steak con. per lb ............................................................... .. • 16

Round perch, per lb...........................................................
i<re«eed Lu lheads (Barbotte). per lb........................
Bluefi-h per lo........ ..................................... ..................
Sea oasa, prr lb .................................................................
Stripid bass, per lb.............................................................
B.(J. salmon, new, per lb...................  ..........................
Roe shad, each...................................................................
Buck shad, each ................................................................

.. 0 23

S 52

SMOKED
Haddies 15 lb. bx»., per lb..........................................
Kippered herring, per oox ............................................
Lir e bloaters, per box..................................................
Smoked herring, email boxes.........................................
Smoked salmon, tu6ar cured, per lb..........................

.. 0 03

., 10*

,.. e ns

SHELL FISH
Select bulk oysters, per gal...........................................
" Sealehipt" ee ects, per gal...........................................
Live lobsters, per lb .............................................
Boiled lobsters, per lb......................................................

... 1 50

FROZEN
Market cod, per lb .......................................................... .
Steak cod. per lb............................................................... ... 0 0.

B.C. salmon, red, per lb ................................................ ... 0 09

Fall salmon, ps lb.........................................................
Grxsi pike, nressed, per lh............................................
Dore, round, winter caught, per lb...........................
L irge wbiteflsb. per lb. .. ................................
Small “ - ...................................................
Lake trout, per lb..............................................................
Mackerel, round nerlb ........................ ,...........
Large frozen hcr-ing, per 100.......................................

( Weigh 55 to 6 j lbs per 100 fish).

... 018 

... 0 09 

... 0 f6

... 0 10 

... 0 10 

... 1 50

SALTED AND PICKLED
Labra lor herrings, barrel ............................................
Labrador salmon half brls.......... ..................

... 6 fO 

... 9 00

No. 1 mackerel pails.......................................................
Small green cod. per lb..................................... .......  .

Labrador sea trout, brls................................................
Skinless end, 100 lb. case* ...................... ...........

... 1 7fi

... U tii 

... 0 03 

...IS 50

Boneless cod, In blocks, 5%, 6, 8, 9 cents per lb.

TORONTO.
GREEN FRUIT—Apples are rapid1 

disappearing from the market and gnu 
stock, if it can be obtained, sells at vei 
high prices. Low-grade apples are n.. 
wanted, and must either be sold belo 
the market value or allowed to spoil 
Navel oranges will soon be out of sei. 
son. Valencias are higher. PineappK 
are plentiful and lower. Strawberri. 
are now coming from North Carolin.. 
and are in quart boxes, and sell to th 
trade at 20c a box. However, low. 
prices may be looked for in the nea 
future.
Apples, Hples .......................................

" Baldwins...............................
" Greenings............................

Oranges, Valencias, 420, ordinary 
42), large....

“ " 714................
" California navels...........
" Mexican ......................  ....
* * Me»-ins bitter oranges..

Lemons, Messina .............................
Bananas. ...................................
Grape Fruit, Florida, box...............
Pineapple*. Florida, crate ...........
Strawberries, North Carolina — 

Lo usana, pt.........

7
. 3 50 4

4 ro 5
4 00 5

5
6
6
3
2 7

.. 2 IS 2 5

.. 2 75 3 1
9 *2
4
3.... « 2

0 12* 0 1

VEGETABLES—There is nothin
startling to report about the potato 
market this week, still there seems i 
he some uncertainty in the minds of tin 
dealers. The fact of the matter seem- 
to be that the “American” buyers win 
caused a little stir a few weeks ago, hav.
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vithdrawn and the export demand has 
inished, and the market is easier with 
decline of from 10c to 15c a bag. That 

In- “American” buyers were mis- 
iken in their own market is shown from 

.!,<! fact that they resold some of the 
■ itatoes they had bought to Canadian 

• iiyers, at a loss. With the large quan- 
iv reported in the hands of farmers, 

i,nth in Ontario and the Eastern Vrov- 
,res, we may count with some degree of 
rtainty that prices will not be any 

ulier. At the same time it should not 
overlooked, that all kinds of grain 

, e higher and hogs are dear. So that 
i,e farmer is not obliged to sell his 
,,iatoes at a low price, because he can 
■id them and realize a good price for 
, in in pork. Cabbage is arriving in 

iige quantities, and is cheaper. Ow- 
,g to the ill effects of the recent rain 
.,rms in Florida the tomatoes now com- 

to this market show that they have 
. ne through the storm, and consequent- 

are somewhat inferior in quality.
n-tttis, Canadian, old, p-r uag ....................... 1 t > v uuFlorida, new, per dozen.................... 1 00 1i’tiranipa, per bag ................................... U 75 0 8t)i-uiatoea, Ontario, per bag...................... 1 l0 1 10sweet, hamper............................... 2 50 2 75" Bermuda, per bushel............................. 3 00" “ per barrel.......................... 8 00 8 5UUnions, Canadian, dried, bag......................... 1 35 16 )Spanish, orate................................... 5 0* 5 55■ Bermuda, per case............... .... 2 25 2 6UBgyi tian, per sack of U2 lba ........... 4 00Tomatoes,Floridas.......................................  3 00 3 <5* small................................................. 75Carrots, per bag .................................... u 45 0 50new, per bunch ........  . ............... 1 20Cabbage, Florida, new.......................... 2 50 2 76Canadian, old, per barrel..................... 2 25< auliflower, per case ........................................  4 00California celery, per case............................. 6 0U 6 5jKlerida celery, per half case..........................  2 75 3 00Tnrn'pe....................................................  0 35 0 40Radishes, per dozen .................................... 0 40 0 45tip nach, per bushel............................................ 2 75tipin ch, per l ami...............................  ........... 2 75Kgg plant, per doz................... ..................  3 00Green peppers, per doz.................................. 100Cucumbers ........................................  ....  0 41 0 46A puragus .................................... 0 56 0 60Cret-n onions.....................................................  0 25
Rhubarb.......................................................... 1 20I*'ana, green..................................................... 1 75wax ..................... ........................... 2 51

FISH—The fish market is unsettled. 
The real season for fresh caught fish has 
-rarcely arrived and the frozen stock
- out of date. One firm who seemed to 

i more fortunate than the rest received
good shipment of fresh fish in splen-

• 1 condition, and were busy in filling 
i ne orders which were waiting for them.

! hey, of course, reported that business
as brisk, and as they were able, on 
count of their scarcity in other houses, 
realize a good stiff advance, every one 

i iiund the place was cheerful and glad 
supply the “fisher for news” with 

ae information he was looking for. In 
other place for the first time, a usual- 
jolly Englishman was down in the 

uuth, and had very little to say except 
iat business was dull, very dull. Hcw- 
er, things will soon change. Con-

- acts with the fishermen only begin 
■lay 1 and this is only the 4th, so that

may look for better things within a 
eek.
tirring, medium, per lb., fresh caught.........  0 06 0 07" sea. per ICO ....................................1 00 1 26" lake, per keg................................ 4 00 4 SI• biteflsh, frozen.......................................  0 Of 0 10•: >ut, "  o of o it

r hhefish free caught............................... 0 14 0 15• rout. ' “ ............................  0 It 0 14“d. fresh caught ............................ 0 09Talibut, fresh caught................................. 0 10 0 IShaddock, frozen. per lb.................................... 0 07fresh caught....................................... I 08ealmon. SiWerside....................................... 0 Of, * Bteelhead ... !..................................... 0 IS: ike...............................................................  o 06
'ickerel, yellow.........................................  0 06} 0 00

STRAWBERRIES
Direct cars arriving from North Carolina.
Will have Daily Supplies of Best Fruit.

PINEAPPLES
Preserving time at hand. 2,C00 crates Finest Fruit.

FOR THIS WEEK:
BANANAS, TOMATOES, ORANGES, 
LEMONS, CABBAGE, Etc.

WHITE <6 CO., Limited
TORONTO and HAMILTON

RESOLVED
That nothing succeeds like success Only 11 weeks in 
Canada, yet the Largest sales of any one brand of 
Lemons—Why? Because they’re good. My pack is new 
in Canada but long established in other markets. 
My name is easy to remember. Order my Lemons.

BUSTER BROWN
FOLL1NA BROS.

Packers, Italy.
VV. B. STRINGER
Cun. Agent : Toronto.

PINEAPPLES
Fancy Colored Fruit, All Sizes 

PLENTIFUL and CHEAP

rANrY[RIpE TOMATOES 
(RIPE BANANAS

NAVEL and MEXICAN ORANGES
Quality Excellent

Send us your orders. PRICES RIGHT.

Hugh Walker & Son
GUELPH ONTARIO
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Herr.og Digby, smoked, bundle 5 boxes
0>stem. Long island......................................

jj medium selecu —

" shell, per 100...................... .................
Fmnao Had-lie, smoked, 15-lb package
Boneless • od, quail on toast.......................

imperial..............................
' ' “ sleek .............. ...............

bhrwided cod. doz............................................
Ar edla. *24 packages 1 lb. box...................

13 packages, 1 lb. box..............
Acadia cod, crate...........................................

" tablets, box ............................................

fivild e>ee .................................. ......................

THE FRUIT OUTLOOK

First California Fruits Will Not Ripen 
as Early as Expected.

iu a circular issued by the California 
IT .it h stribuioi s the following in- 
Ioj mation on the fruit crop outlook in 
< aiifornia is given :

'u.ce oui last letter to the trade 
h a ted March 11th, the fruit trees have 
passed the blossoming period and the 
i . t is set so that we can now give 
more definite information in regard to 
prospects for the coming crop. Our 
expectations of the ripening of fruit 
being earlier than last year will not be 
realized on the lii»t fruits, but with 
good weather may be on those coming 
later.

• bellies—The early varieties will be 
lather lighter than last year. Black 
Tartarians, Royal Annes, Bings, etc., 
generally promise a fair crop. The first 
i,.,x of cherries is expected to go for- 
.. .1 rd daily, but carlots can hardly be 
ex pc ted to move before the middle of 
May.

Apricots will be light in the early 
sections, but there will be enough for 
si pp.i.g purposes.

.... e is 

.... 1 80 

.... 1 76 

.... 1*5 
.... 1 60 
.... 0 06 
.... 0 064 .... 00» 
.... » 07 
.. » 00

........ I 11

........ I 40
... 1 40.... 1 to

1 16 1 15 
0 C8 » 09 
0 6 I 064

Peaches are generally looking well, 
and there will be an abundance of all 
shipping varieties. Muirs, generally 
used for drying purposes, and some 
varieties of Clings will not be as heavy 
as last year.

Plums and prunes will be in good 
supply.

Bartlett pears are generally looking 
very well.

Grapes—The vines are now well ad
vanced and we anticipate a fine crop.

NEW PACKAGE OF BEANS.
Wm. Clark, Montreal, is putting up 

a new line of pork and beans, Chateau

Brand, which is one of the most attrac
tive lines he has yet offered the trade. 
The package is a very pretty one, and 
the quality of the beans has been the 
subject of considerable study on the 
part of the firm, with the result that it 
is something out of the ordinary. Wm. 
Clark is endeavoring to increase the con
sumption of pork and beans in Canada, 
which is not very large per capita, con
sidering the nutritious value of the food. 
The firm is concentrating all their ad
vertising along these lines, and they are 
asking the co-operation of the grocery 
trade in the movement they have under
taken.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circuler

SEASON 1909-9

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

We ask you to see our car of FRESH CABBAGE just arrived. Also BELANS, 
CUKES and TOMATOES. Some new arrivals of VALENCIA and CALIFORNIA 
NAVEL ORANGES, PINEAPPLES, Etc.

YOUR ORDERS SOLICITED.

THE DAWSON COMMISSION CO., TORONTO

“A Rose by any other name 
may smell as sweet”

BRAND

MADE
STAVANGf*

FAMOUS
SARDINE.

THAT

The Famous

“KING
OSCAR”

may be all right in 
poetry but if you 
didn't call it a rose 
you couldn’t get the 
price.

So With Imita
tion Sardines.

Brand
Norwegian Sardines 
has established he 

By Specie- reyei permission reputation as the
purest, sweetest, finest and best packed Sardine 
on the market.

That is all, but it’s enough to make them sell. 
STOCK “KING OSCAR” SARDINES.

J. W. Bickle <& Greening
(J. A. HENDERSON)

Canadian Agents, HAMILTON, ONT.

Lobster
Our sole attention 

f is given to the 
production of a 

choice canned lob
ster. We have no 
other business. If 
we cannot give you 
the regular quality 
you require, no other 
packer can.
1909 prices now out.

Fred Magee
PRODUCER 

Port Elgin, N.B., end 
Pictou, N.S.
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NEW PACK SARDINES
REPUTATION MEANS A GREAT DEAL

When packed by genuine merit and quality it cannot be shat
tered and you have the whole three in

THE BRUNSWICK BRAND
which are the standard of excellence, wholesomeness and 
sanitation.
We have spared neither time nor money in the manufacture of 
these goods and our plan is of the most modern character.
Mr. Dealer—Are you handling our % Oil Sardines? They are 
leaders in their line and have a quality reputation that makes 
their sale decidedly easy.

A trial will bring conviction—Get Busy

CONNORS BROS., LIMITED
BLACK’S HARBOR, N.B.

AGENTS—Grant, Oxley & Co„ Halifax, N.S. ; C. H. B. Hillcoat, Sydney, C.B. ; J. L Lovitt, Yarmouth, N.S. : D. Rattray & Sons, Quebec: Leonard 
Bros., Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto ; Chas. Duncan, Winnipeg ; R. G. Bedlington & Co., 
Calgary ; Drexel & Co., Vancouver ; J. Harley Brown, London, Ont.

—h —————

A TALK ABOUT LOBSTERS
There is no line of canned goods in which people want the BEST more 

than in Canned Lobsters.
Many people ask us: ‘‘Why do Lobsters turn dark?”
There are two reasons.
One is that the goods may not be properly handled at the packing factory.

Another is that they may he fished from a muddy or sandy bottom. The 
Lobster that will ALWAYS remain perfectly white comes from rocky fishing 
grounds, and this is where

| ICE CASTLE LOBSTERS
come from. They are backed by 30 years experience, and are packed 
immediately when caught. Each can contains nothing but selected claw's 
and tails of the lobster.

;i
We guarantee every can far superior to any lobster on the Canadian 

market to-day. Every can warranted good to keep forever.
H

If your wholesale dealer cannot supply you, write us direct.
!}

1 J. W. WINDSOR - - - Montreal

spsssaSrw
iMoiMB Quality

SARDINES IN OIL

Black
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ABsIDRBINE.
Core» Strsined Potty Ankle»,Lymphtoiiti». 
Pell Evil, Fistule, Seree, Wire Cole, Bruis- 
•• »oi Swelling», Lemeneee, end Alley» 
Peln Quickly wltheel Blistering, removing 
the heir, or laying the horse up. Pleasant 
to use. W OO per bottle at dealers or de- 

1 llvered. Horse Book 0 D free.
ABSORBINB, JR., (mankindJl.OO bot

tle. )For Straine,Gout,VarlcoseVeins,Var
icocele,Hydrocele, Prostatitis, kills pain. 

W. F. Y0UN6, P D F., 204 Tea*» St.. S»rie|field. Mi
LTales Lie.. Montreal, Canadian Agent».

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

COMBINATION UROGER AND BUTCHER

THE IMPORTANCE OF 
GOOD GROCERY FIXTURES 
IS SECOND ONLY TO THAT OF 
A WELL - SELECTED STOCK

WALKER BIN FIXTURES will
Build up a new business,
Put new life into a dead business and 
Improve and make more profitable 
the best grocery business in Canada.

Write for Illustrated Catalogue : “ Modern Grocery Fixtures.”

The Walker Bin & Store Fixture Co., Limited
Berlin, Ontario

( Montreal ; Kenneth H. Munre, Coriatine Bldg.
Representatives J Manitoba : Watson A Trueedale, Winnipeg, Man.

I Saskatchewan and Alberta ; J. C. Stokes, Regina, Saak.

Bad Bills-Slow Collections 
Something’s Wrong

When a grocer fails his reason is usually : 
“bad accounts," or “ couldn’t collect." What’s 
the use of such talk, when there’s a way to 
prevent the trouble ?

ALLISON
Coupon Books
Fnable the grocer to keep all credit customers 
“ under his thumb." And the best part of it is, 
the customers like the plan. Allison Coupon 
Books not only save many a dollar, but they 
SAVE MANY A BUSINESS.

How They Work
A man wants credit'
You think he is good1 
Give him a $10 Alii" 
son Coupon Book.
Have him sign the 
receipt or note form 
in the front of the 
l>ook, which you tear 
out and keen. Charge 
him with $10 — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the hook is used 
up. Then he pays 
the $10 and gets 
another book. No pass 
1 >ooks, no charging, 
no lost time, no 
errors, no disputes.
Allison Coupon Books are recognized everywhere 
us the best.

For Sale by the Jobbing Trade Everywhere.
Manufactured by

ALLISON COUPON CO., Indiinipelis, Ind.

OUR GROCER REFRIGERATOR

REFRIGERATORS
We manufacture the beat line of 
Refrigeratora for Grocery Stores, 
Restaurants, etc., on the market. 
Prices the lowest.

Ask all leading Hardware Mer
chants about them, or write us 
direct for circular.

We are the largest makers of 
Refrigeratora under the British 
Flag.

The Ham & Belt Go., Limited
BRANTFORD, • CANADA
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ALFRED B LAMBE ii SON, TORONTO. 
J HUNTER WHITE, ST. JOHN, N.B 
CECIL T. (JORDON, MONTREAL

Cold Storage
of perishable goods haa become a 
fine art. The Arctic Refrigerator 
will solve the greatest problem in 
this line. We guarantee our goods 
to give satisfaction in every 
respect.

WHITE FOR CATALOG
REPRESENTATIVES:

Western Provinces—
Ryan Bros., Winnipeg

Quebec—
Wolf, Sayer & Heller, Montreal 

MANUFACTURERS :

JOHN HILLOCK CO., Limited
TORONTO, ONT.

Your paper bags for parcelling all kinds of pro
duce are right there, out of the way and always 
ready for use with

McGregor’s
PATENT BAG HOLDER

TORONTO

Fisher Electric Coffee Mills

«wscur
N2I25

are made in Canada and are 
under a Canadian guarantee. 
They are beautiful in style and 
finish, simple in construction, 
efficient and inexpensive in 
operation, easy to install- and 
in a few words—cheaper and 
better than any Electric Mill on 
the American Continent.

MsBufectursd by

The A. D. Fisher Co.
Toronto Limited

TEA LEAD
Beat Incorrodible

as extensively used for years past by most of the leading packers 
of Tea in Canada

ISLAND LEAD MILLS LIMITED,
LIMCHOU8E, 
LONDON, E., ENG.

Tel. Address: Laminated/* London 
A.B.C, Codes used 4th and 5th Editions.

Canadian Agents :

kgitis.
Iruls-
Mays
>ving
aaanfe

0 bol* 
i.Var- 
pain.
Mass

NO TROUBLE AT ALL

you our prices
Wise KILOOUR

19 Wellington St. West,

Are YOU
“In the Shade of the Old Apple Tree”?

Or have you an up-to-date awning 
like other progressive merchants ?
If you have no awning you should 
get one at once. It saves you 
money by protecting your window 
and front-store stock, and it also 
attracts trade.

NOBODY CAN PLEASE YOU BETTER THAN

THOS. SONNE, Sr
193 Commissioners St., Montreal

The
Elgin National 
Coffee Mills

40 81mo a and Stylos
They era the

Famtmmt Grinder• 
Eamlemt Hunnmrm

âik aar whol.iilt iront, tea aal cetfaa hum at Jobber far orlcot

WOODRUFF & EDWARDS CO.
MAKBR5

ELGIN, ILLINOIS, U.S.A.

-BUY

Star Brand
COTTON CLOTHES LINES

-----AND-----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

Fer Sele by All Wkelaeala Daalara.
SSE THAT YOU GIT THEM.

Show Case
The best show case 
made in America for 
the money.
Price, $4.50 per foot

f.o.b. Detroit

W. H. ESCOTT
141 Bannatyne Avenue, 
Winnipeg, Selling Agent

No. 100.
This case is finished in golden oak —Beveled plate top 
—Shipped K.D.—

Made by

Michigan Show Case Co., Detroit, Mich.

ki
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“ENTERPRISE
Grocers testify that 

when they install the

“ENTERPRISE”
Rotary Smoked Beef Shaver

sales of smoked 
beef showed a marked 
increase.

Of course they did.

The easier you 
make selling and buy
ing the better for 
business.

WARPtNING DEVICE

No. 125 (with two blades), $22.60. 
No. 129 (with one blade), 22.60.

Observe the Sharpening 
Device, the drawer for 
storing sliced beef; note 
that the feed is readily 
regulated to cut from the 
thinness of tissue paper to 
1-8 inch for the No. 126 
and from 1-40 to 1-4 inch 
for the No. 120.

“Enterprise" Smoked 
Beef Shaver No. 23, Japan
ned. at $8.00; cuts even
ly with a pendulum stroke.

Write for our latest cata
logue of “Enterprise" 
goods for grocers.

The Enterprise Mfg Co., 
of Pa.

Philadelphia, U.S.A,
New York San Francisco

21 Hurray Street 438 Market Street

BUILDS BUSINESS
“Keep up with the Twins”

Handle ....

COLD DUST 
WASHING POWDER
It will give satisfaction to your 
customers and satisfactory profits 
to you.

14Keep up with the Twins"

One-half case free with every five cases assorted Soap and Gold Dust Washing Powder.

THE N. K. FAIRBANK COMPANY, Montreal

.csW/l
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QUOTATIONS FOR PROPRIETARY ARTICLES
8*ver Powder.

W. D OILLABD k OO. 
Diamond—

1-lb. tin», 1 dot. ui üuo.......................
à-lb. tin*, 5 " '■ ......................
E-lb. tin* 4

mr»BUL BAKIN'* rowDtP
Omm.

92 00 
1 25 
0 75

Per dot. 
90 85 

1 75 
3 50 
3 40 

10 50 
19 75

MACHO BAKING POWDEB

Oases HUee. Pei dos
6 dos. 6a .. .. 90 40
4 " 4-os. ■ ... 0 60
4 6 - .. 0 76
4 " 8 “ ... 0 96
4 " IS " .. 1 4u
2 " 13 " 1 46
4 " 16 " ... 1 66
2 ‘ lb “ 1 70
1 “ 24-lb ... 4.10
1 " 5 " . ... 7 10

12°“ 

IE "
; Per ease 

{ 94 55

uO»/» r* Kiwe POWDttk

. 9 0 06
| lu........................4v

1 95
• Uu X!"'. 3 85

l ib........... 4 90
' i ib.................13 6b

r èb A2 36
Barrens—W hm packed iu 
barrels onn uer œnt. dit - 
count will be allowed.

Perfection Chocolate, 10c size, 9 and 4
dozen boxes, per dozen.................... • 90

tiweet Chocolate-
Queen s Dessert, i's and 4’s 12-lb. bxs., 

per lb ....................   $1
Queen s Dessert, 6's, 12-lb. boxes........ 0 40
Vanilla, i-lb., 12-lb. boxes, per lu......... V 35
Parisian, 8's............................................ 0 30
Royal Navy, E's, i s, boxes, per lb— 0 31

Diamond, 7's, 12-lb. boxM, per lb....... U 24
" Is......................... ...... 0 25
" S's......................... ...... 0 28

Icings for oak*—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
|-lb. pkgs., 2-doz. in box, per dozen I 90

Confections— Per lb-
Milk chocolate wafers, 6-lb. boxes 0 38
Maple buds, 5-lb. boxes.................... 0 36
Chocolate wafers, No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, ‘ 0 25
Nonpareil wafers No. 1, " 0 30
Nonpare 1 wafers, No. 9, “ 0 ‘v5
Chocolate ginger. 5-lb. boxes .......... 0 30
Milk choc late, 5c bundles, per box. 1 35 
Milk chocolate, 5c cakes, per box— 1 31

Chocolate-
Maple buds, 5-lb. boxes, lb............ u 3»
Vanilla wafers, " " ........... 0 35

" “ noupariela,5-lb. box 0 35
" 2’s, 5-lb. boxes, lb 0 28 

" " 2's, nonpareils “ .. 0 28
(linger, 5-lb. boxes, lb .................. 0 30
Milk sticks, box............................. 1 35
Milk cakes, 5o. size, box................ 1 35

BBMBDOBP'B OOOOA
4. F MaoLareu, Imperial Cheese Go, 

Limited, Ageina, Toronto.
10c. tins, I dot. to oase........perdus.

j" » ! " " "
I" "l •' - ....

Bues.
-Dima.............
1£...............

Per Doz.

............... 1 33
............... 1 90
............... 3 45| lb................. ............... 3 70

lib.................
Bib.................
6 lb.................

barrels-When packed in barrels one per 
cent, discount will be allowed 

T. KINNEAB 4 CO.
Jrowu Brand—
lib tin», 2 dot. In case......................... 91 2(J
t lb. ** 2 “ " ........................ 0 80
» 11. - 4 '• " .......... ... 0 45
WHITE HWAN SPICES AND CEREALS LTD
White Swan Baking Powder—

1-lb. tins, 3-dot. iu case, per doz........  2 iu

, 90 17 
0 16 
2 00

Condensed Milk.
BORDKN’BCONDENSED MILK OO.

Wot. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz.

“Eagle” brand (4 doz)....................96 00 91 50
“Gold Seal" brand (4 doz) .......... 5 00 1 25
“Challenge" brand (4 doz)............. 4 00 1 00
Evaporated Cream—
“ Peerless1' brand evap. cream.... 4 70 1 20 

“ hotel size...................... 4 90 2 45

9 90 
2.40 
4.75 
9.00

Blue.
Keep's Oxford, per lb...............

In 10-box lots or case 
GHIlett'» Mammoth, | gross box 

Cereals
H-O. COMPANY KOCH ESTER, N Y

Per case. Per case.
Force, Sis....... 91 50 Gusto, 36s — 92 85
Korn-Kinks, S s, 1.45 H-O. oatmeal. 24, 3 10
Presto. 36s__ 3.40 Buckwheat, 36s.. 3 50
Pancake. 36s .. 3 50 G< ro tinrch, 36s 2.50
Tapioca. 36s__ 2.85 Farina, 24s...........1.70
Hominy, 36s__ 2.60

WHITE 8WAN «PICKS 
AND OEREALH LTD.
White Swan Breakfast 

Food, 2-doz. in case, 
per case, |3.00 

The King's Food, 2-doz.
in case, per case, 94 80 

White Swan Barley
Crisps, per doz., 91. 

White 8wen Self-rising 
Buckwheat Flour, per 
dot., 9100.

White Swan Self-rising 
Pancake Flour, per 

_ dos., 91.00.
§wan Wheat Kernels, per dot., 91-40. 

White Swan Flaked Bloe, per dos., 91 
While Swan Flaked Pees, per doe., 91-

Ohoeelates and Ooeeas
THE COWAN OO., LIMITED

Perfection, 1-lb. 
tins, per doz... . 94 50 

Perfection, i-lb.
per doz..............  1 40

Perfection, 1-lb.,
per doz ........  1 30

Perfection. lOo size 0 90
" 5-lb. tins

per lb.................. 0 37
, Solut le, bulk, No.
I 1, per lb...........  8 10

Soluble, bulk, No.
2, per lb.............  9 18

London Pearl, per lb .......................  0 22
Special quotations for Cocoa in bbls., 

kegs. etc.
Unsweetened Chocolat»- Per lb.
Plain Rock, l’s k |'s, cakes. 12-lb. bxs 0 36 
Perfection chocolate, 20c site, 2 dozen

boxes, per dozen............................ 1 80

Agent», U. E. Colson k Sou, Montreal 
In i, | and 1-lb. tins, 14-lb. boxes, per

lb...................................................... 0 36
4 nailer quantities .. Oh

<URM P. MOTT k VO."be
R. S. Molndoe, Agent Toronto, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Job. E Huxley. Winnipeg.
R. J. Bedlington k Co., Calgary, Alta. 

Standard Brokerage Co.. Vancouver, B.O.

Elite, 10c size 
((or cooking I,

doz ...... U 90
Prepared 

cocoa, i s 0 28 
Prepared 

l/as .........0 28
Mott's breakfast cocoa, 10c. size 90 per dz.

“ breakfast cocoa, |s..........  .... u 38
“ " " is................... 0 38
" No. 1 chocolate, i s................... 0 32
" Navy " k's..................  0 29

Vanilla sticks, per gross...........  1 00
Diamond chocolate, i s............ 0 24

“ Plain choice chocolate liquors 0 32 
“ Sweet Chocolate Coatings — 0 20

Individual size jars,., 
per doz............. 1 00
Imperial holder—
Large size,doz. 18 00 
Med. size " 17 00
Small size " 12 00 

Roquefort- 
Large size, doz. 2 40 
Small tiae, “ 1 40

V C0N0ENSrDf^ll<t*

_ w
’jVAPOW^1’
Gu am

V..
TRURO CONDENSED MILK CO., LIMITED.

“Jersey" brand evaporated cream
per case |4 doz.).................................94 80
Reindeer" brand per c ase (4 doz.).... 5 60

1 and | b. packages assorted
and | b.

1

0 26 
0 27
028

«° St

JERSEY CREAM gElNDg^

WALTER BAKER k CO., LIMITED. Per lb. 
Premium No. 1 chocolate, i and i-lb.

cakes............................................. 90 38
Breakfast cocoa, 1-6, i, |, 1 k 6-lb. tins 0 41 
German Sweet chocolate, i and i-lb.

cakes, 6 lb. boxes...... .................... 0 28
Caracas Sweet chocolate, | and i-lb.

cakes, 6-lb. boxes..........................  0 35
Auto Sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes........................... 0 36
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins........................................  0 47
Soluble cocoa (hot or cold soda

1-lb. tins......................................... 0 38
Cracked cocoa, i-lb. pkgs.. 6-lbs. bags 0 34 
Caracas tablets, 100 bundles, tied 5s,

per box..........................................  3 00
The above quotations are f.o.b. Montreal

Coooannt.
CANADIAN OOOOANUT OO., MONTREAL. 

Packages— 5c., 10c., 20 and 40a packages 
packed in 15 lb. and 30 lb. oases. Per lb.

1 lb. packages............................
lb.

Lutttef.
BBY, BLAIN OO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House.......................................... #0 32
Nectar .............................................. 0 30
Empress ............................................  0 28
Duchess................................................ 0 6
Ambrosia............................................  0 25
Plantation ......................................... 0 22
Fancy Bourbon.................................... 0 20
Crushed Java and Mocha, whole... 0 17 

" “ “ ground.. 0 174
Golden Rio.........................................  0 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground....................... ... 0 30
Cafe, Dr. Gourmet’s, 1 lb. Fancy

Glass Jars, ground .................. 0 30
German Dandelion, i and 1 lb. tins,

ground.............. ...................... 0 22
English Breakfast, 1 lb. tins, ground 0 18

THUS. j. lipton retail wholesale 
Lipton'■ “Special” blend 

coffee, 1 lb. tins, ground 
or whole.............................  0 40 U 30

JAMES TURNER A OO. Per lb
MeovA.....................................................  9032
Dam a*cu*............................................ o 28
Cairo...................................................... 0 20
Sirdar........................................  0 17
Old Dutch Rio............................... 0 12i

pattbkmn's "camp” coffee essence 
i, Rose k Latiamme, Montreal an

Confection!
THE OOWAN OO., LTD.

Cream Bars, 60's, assorted davors, box 1 8Q 
Milk Chocolate Sticks, 36 in box, “ 1 E

“ “ 10c cakes, 36 in box “ J 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 S3 

“ “ No. 2, “ “ o 26
Maple Buds, 5-lb. boxes, lb................ 0 36
Nut Milk Chocolate, i-lb. cakes, 12-lb.

box, lb................................................ o 40
These prices are F.o b. Toronto.
MaoLarbn s Impkp.ial Cheese Co. Ltd

Imperial Peanut Butter “ Bobs," the 
Perfect Confectionery.

l-arge size, cases, 15 cartons........  93.50 each
•Small “ “ 50 “ ........ 3 go ••
Ashorted, cases, 26 small, 12 large 3 65 " 

Net 30 days.

Go tpon Books—Allison’s
For sale in Canada by The El.y Blain Co Ltd 
Toronto. O.O. Boaucheniis k Fils. Montreal 

83, 85, 810, 815 and $20.
All same price one size or assorted. 

UN-NUMUERKD
Under 100 books.............................. each 04
lUv books and over...........................eaoh 1
500 Looks to 1000 books......................... fs*

For numbering cover and each coupon 
extra per book Va cent.

* lb. packages assorted In 6 lb. boxes 0 28 
lb. " " .... 0 19

, lb. " In 6,10,15 lb. oases 0 80
Bulk

in 16 18 Ib. pails and 10, 25 and 60 lb.
boxes. Palls Tins Bbls.ws<»> «•*»«• «--• •'*«*». i 1 II " '1

Best Shredded............0 18 .... 0 16
Special Shred ............0 17 — 0 15
Ribbon......................... 0 19 .. . 0 17
Macaroon................... 0 17 — 0 15
Desiccated.................. 0 16 — 0
White Moss in 5 and 10 lb. square tins, 21c. 

WHITE SWAN SPIOES AND CEREALS LTD. 
White Swan Ooooanut—

Featheretrip, pails.............................. 0 16
Shredded.............................................  0 15
In packages 2-ox., 4 oz., 8-oz., lb........ 0 21

Gleaner
Per doz, 

4-oz. cans 9 0 90
10-ox. " i 05
Quart " 3 7$

______ Gallon " 10 Ô0

'MroJfe Wholesale Agen
The Davidson k Hay, Limited, Toronto

Extract ot Beef.
LAPORTE, MARTIN A OIE, LTD.

'Vita" Pasteurized Extract of Beef. Per cate.
Bot tles 1-oz., case of 2 doz ............$3 20

“ 2 " " 1 " ............... 3 00
" 4 “ “ 1 “ ............... 4 50
“ 20 " “ i " ............... 4 75
" 20 " “ 1 " ............... 9 00

THOMAS J. LIPTON 
Prices on application.

Infants' Feed
Rob c<o-: »rste3tba,'1ay *-<h. tins .... $1 16

" 1-lb. tlm I 25
groats i-'h. tlnr.... I S*

’ • Ib Hnt 1 15

"Mephisto" and "Purity" Canned 
Lobsters.

Toronto
5 oz. bottles, 4 doz, per doz................. 1 75

10 “ " 4 “ "   3 00
Rep. quarts, 1 " "   6 50
Imp. " 1 " "   9 00
WHITE SWAN 8PIGS8 AND CEREALS LTD.

White Swan Blend.

1-lb. decorated 
tins, 32c. lb 

Mo-Ja, i-lb.tina 
30c. lb.

Mo-Ja, 1-lb. tins 
28c. lb.

Mo-Ja, 2-lb. tins 
28c. lb.

Oafe dee Epicures—1-lb. fancy glass jars, per 
dot., 98.60. L

Oafe l’Aromatique—1-lb. amber glass jars,
Frwnf^ni^ with I tumble»»I. 9’f per flow

THOMAS WOOD k OO.

“Gilt Edge" in 1 lb.
tine...................... 90 83

“Gilt Edge" in 2 lb.
tint...................... 0 32

Canadian Souvenir 
1 lb. fancy litho
graphed canisters 0 30

Cheek*, —l
Large size jars, per doz......................$8 26
Medium size jar», " ......................... 4 50 ■-.«• -*—•
Small size jarz, " ......................... 2 40 7 wood palls. 6 pa

Flavoring Extrade
sHiHRirr’a

1 oz. (all flavors) doz. 1 00
" 1 75
“ 2 00
“ 3 00
" 3 75
" 5 50
" 10 00

„ “ 18 00
Discount» on application.

Jams and Jellies.
BATHER S WHOLE FRUIT STRAWBERRY JAM

Agents, Rose à ^flamme, Montreal and
1- lb. glass jar. screw top, 4 doz., per dos 2 20

THOMAS J. LIPTON 
Prices on application.

T. UPTON k OO.
Compound Fruit Jams—
12-ox. glass jars, 2 dos. laoase, per dot. $1 00
2- lb. tins, 2dos. In case.......... per lb. 071
6 and 7-lb. tin pails, 8 and 9 palls In

orate....................................per lb.
7 wood pails, 6 pails in crate, per lb .
MUb. wood palls....................... "
Compound Fruit Jellies— 
ll-oi glass jars, 2 dos. in case, per dos.

0 07 
0 07
0 0i|
1 00

i-lb" tins, 1 dot! In oase per lb............ 9
6 palls In crate, per lb.. • if

m
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IF EVERY MAN IN A FACTORY or
skilled workmen presses all his energy into 
miking the best, something is going to be done 
and done right. That's why Rising tun 
Stove Polish in Cakes and tun Pasts Stove 
Polish in Tins are right every time you sell them 
and bring the cuitomer back for more. Every 
man in the factory does his best and that best is 
backed with forty years experience. It is worth 
while to push the Stove Polish that is right.

MORSE BROS., Props. - Canton, Mass., U.S.A.

YOU CAN ALWAYS DEPEND
on the old original

JAMES DOME BLACK LEAD
to give entire satisfaction. The safest and best form of Stove Polish 

that can be used. Sold by all jobbers

W. 0. A. LAMBS & 00., Canadian Agents

1 pQU^

!"?yTf 3T»

mZJ:

the 1!
SHOE
POLISH

QUALITY

PETERS
POLISH
A line of shoe polish 
that has created great 
enthusiasm among 
those selling and 
using it.

Write and get the 
sale of it for your dis
trict. It is a money 
maker.

M. Peters,
917 Queen St, West 

Toronto

0 Talking to the Point ■
CLASSIFIED WANT ADS get right . 

down to the point at issue. If you warn 
something, say so in a few well-chosei. 
words. Readers like that sort of straight 
from-the-shoulder-talk, and that is the res 
son why condensed ads are so productive ' 
of the best land of results.

CLASSIFIED WANT ADS are alway. 
noticed. They are read by wide-awake 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill theii 
requirements.

TRY A CONDENSED AD IN 
THE CANADIAN GROCER.

The F. F.

The Greatest Seller of Them All
The World's Best Shoe Blacking

2 IN 1
r-

We tell all Canadians who wear shoes that every up-to-date grocer can supply 
him. Are you handling this widely advertised Shoe Polish or some inferior i 
and unknown brand ? 8old by a„ jobbers

DALLEY CO., Limited, 22
70
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jJÉLiN

per lb. fl
.per box 1*?szr&0 par lb. 9

Mb. oane
boxai M) p* box 1
In wafaia, Hk.

.

PEARS

■SsSSiaa

■0-lb. wood pell»........................... 1 0 011
Pure assorted jam, 1-lb. glas ■ Jars, 1

doz in case ........................................ 1 76

Jelly Powders
IMPERIAL DIMIBT JELLY

Pure
AND

Delicious
True Fruit Flavors 

Cartons each I Doz .

Assorted flavors—gross 10.76. 
MaeLarf* ImoeHal Obeeee Oo. Llselted

^JELL-0
The Dainty Dessert

Assorted Case, Contains 4 dos..$8.60 
Assorted Case, Contains 8 doz..$1.80 
I-emon (Straight) Contains 8 doz. .$1.80 
Orange (Straight) Contains 8 doz. $1.80 
Raspberry (Straight Contains 8 doz..$1.80 
Sirawberrv(Straight) Contains 8 dos..$l.80 

‘ ’ * ' Contains 8 doz..$l .iChocolate (Straight Contains 8 doz..$1.80 
Cherry _ (Straight) Contains 8 doa..$1.80 
Peach w (Straight) Contains 8 doz..$1.80 
Weight 7 lbs. to case. Freight rate, 8d dasa

Soap
The GENUINE. Packed 100 Bare to case.

sm SDÛ Wueuac ;

THE ROBERT OBEIO 
COMPANY.

White Swan, 15 
flavors. 1 do*. in 
handsome counter 
carton, per dos., 90c.

List price
‘ Shirriff i" (all 
flavors), per dos. 0 
Discount» on ap- 

plieatlea.

Lard.
R. X. PAIBBARE OO. BOAR’Z 

LAID OOM POUND.
Tie wee....$0 10]
tbbls..........0 10

uba ,60 lbs. 0 10]_
80-lb. Pails. 8 80 
90-lb. Uns.. 8 10 
“ is84b..0 11$

8-lb.. e loi
104b.. • 10$

F.O B. Montreal.
LI >riee

RATIO UAL LIOOEIOE OO.

Uoojk». b*«».{kjU 

" Parity " Uwhe. HL*
Mm lana Ml ■Nolo. IN la its! !

Lye (Oomeentrated)
•XIXBTT’B rikrUMBD

Harmalada.

T. UPTON k co.

12-ox. glass jars, 2 doz. case... .per doz $1 00 
16-oz. glass jars, 2 doz. in case ** 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Pint Sealers (24 oz.), 1 dox In case, per 

dozen................................................. 2 00

seiEBirr beard

■Imperial Septoh"—
111 
S-lb.
4-lb. Una, " 
Mb. 11 "

"Shredded’*— 
l ib. glass, dee... 
84b. " " ...
T4b. Una, "

1 66 
1 80 
4 66
7 86
1 80
8 10
I »

THOMAS J. LIPTOR

Prices on application

■
48
08
60

m
1 18 
1 60 
1 46 
• 71

Per ease.. law
.. IN
.. I 40

1

Mines Meat
Welhey's eendensed, per gross ; 

per ease of • dee. eat .

c,T. CHARTS

IK?

D.8.F..l-lb. tins.........
" |-lb tins...........
“ 1-lb. tins............

8T. CHARLES CON 
— M DZNSINQ CO

PRICES :
St. Charles Cream- 
family size, per case
....................... $4.70
Ditto, hotel, 4.90 
8ilverCowM.il 5.00 
Purity Milk... 4.70 
Good Luok— 4. 0

Mustard
COLMAN'8 OK KEEN 8

per doz. $ 1 40

per doz.

2 50 
5 00 
0 75 
0 25
0 85 
1 45

Durham 4-lb. jar..........
“ 1-lb. jar........

F.D. 1-lb. tins................
" 1-lb. tins...............

Olive OU
LAPORTE, MARTIN * CIE., LTD. 

Minerva Brand-
Minerva, qts. 12 s........................ 8 à 75

" pte. 24 s.......................... « 50
" è-Pte. 24 s .............................. 4 25

Sauces
PATERSON’S WORCESTER 8AUCB 

Agents, Rose A Laflamme, Montres* rnd 
Toronto

i-pint bottles, 3 A 5 doz., per doz..........0 90
pint " 3 dez ..............................  1 75

THOMAS J. LIPTON 
Prices on application

Soda
COW BRAND

8PEATT'8 PRICE LIST

Mixed Bird Seeds, 1-lb. pkt»., 3 dozen
cases per box ...................... $u 05

Parrot Food, 1 lb. pkts., 1 doz cartons 1 15
Parrot Food, 2-lb. pkts ...................
Bird Cage Sand, about 14-lb. bags, 1-

gross cases.......................................
Bird Cage Grit, about 11-lb. bags, 

gross cases........................

0 35

.. 0 30

•II 00
I DO

Case of 1-lb. contain
ing 60 packages, per 
box, $8.00
Case of 1-lb. con
taining 110 pkge. per 
box. $S. 00
Case of 1-lb. and 1-lb. 
containing 30 1-lb. 
and 60 4-lb. pkt s, per 
box $3.00

Case of So. pkgs. eontaining 96 pkgs. per 
box, $3.00

magic beard Per case
No. 1, oases 601-lb. packages............ $ 8 75
No. 1. " 1101-lb. " ............. 2 75
y. * h (801-lb. 11 | | j.-N°. A « i-lb. "   1 7>
No. 6 Magic soda—cases 100— 10-oz. pkgs.
1 case ...............................  2 6.}
5 cases ................................................... 2 75

WAGSTAFFE’S
Fine old English

Pure Orange Marmalade
Season 19 ^9, now ready.

WAGSTAFFE’S
Jams, Jellies and

Sealed Fruits
are better than the imported.

Once tried always used.

WAGSTAFFE, LTD.
Pure Fruit Preservers

HAMILTON
Rose & Laflamme, Limited, Montreal and Toronto

THEY

Sell
Well

Show 
a Nice 
Profit

Give
Satis
faction.

Because they are

CANADA’S BEST

WHY ?
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GlorloU

Soap sad Washing Powder*
A- F. xiPrcT à no.. A*eut#.

o v rroetSlO SB 
" 16 10
“ V 10

. " 11 00
« n

Maypole eo»p, ooli n 
>rtol ™ bUC“ *

r*w nxt rioU»h

3 doz. to

30 da?»

1 Box Price

5 Box Price 
$3.90

Freight paid
on 5 box lota.

Starch
• i «IA1M8ÜXU olAAL(> VO

N-.udzf itAfooee— per 1»
No. I Won.# vi one. 4-io. %r'- >l. $0 07
>o. 1 " *-ih 0 07

U 06 
0 08 
0 08 
p- 07* 
0 07 
0 7* 
0 O* 
0 6*

Canada laundry......................... .
Silver gloiSi 6-lb. draw-lid do no*-----  - •>- -• listen....

Mb pk*
Sd?er aloes, 6-lb. tlo canister* 
Cdwara s silver g cssgoes

i. larce crystal.
_______ silver
{Legs silver glow 
Benson i satin, l-ib jartoos 
No. 1 wbVe, bU*. and k-**.. 
Canada Waite Gives, « zb p***

a eicai-.“i . ,p»< •> xl 50 to 8 0 jtiemo- 
in Starch- 

Benscc à Co. e Prepai d Vor« .... 
Osnada Fera Cirn ...

Kice -"varob-
r 4wards bury Mo. â wt* te, 14o. car 

" 11 1 "or blue,

0 Uiè
. Of*

aàtrMTFO*I> STARCH WOMB, LIMITED
Ontario and Quebao.

Laundry Sta*che*
Canada Laundry, Duxes ot efl-lo. $0 06 
acme Gloss Btarot—

14b. cartons boxes of 66 lb.---- '>6*
•finest Qaali'y White Laundry—

1-lb. Can is te re, oases afSB’b.. 
Barraù.JM lb .

LU » White Oloee-
l-lb. fancy cartons, usees 10 lb. U u8
6-lb. toy trunks, 1 In ease.......... 0 08

tin canisters, I
0 08 
• 07i, iOOlb.,

Brantford Gloss—
14b fancy boxes, oases 16 lb..... SO 01 

Canadian Electric 8 tar oh—
Boxes of 60 fancy pkga, per oa>* 110

*107» Polish.
Per

tUsing ban, 6-os. cakes, 6-groes boxes 
Using Inn. ins. oakea grow boxes 
Ban Pasts, 10c. else, Hroe box*.... 
-«an Paste io. else, t-gross boxes....

V

r

LITTLE HELPS or GREAT HELPS?
“Every little helps”—yes it does.
But this generation moves very rapidly; more business can be done in an hour than 
in a day a few years ago.
However many “little belpe” a grocer may have, Great Helps are a necessity to 
establish and round out successful trade; and to the latter belong

WOOD’S COFFEES
—greatest helps for the beginner, greatest"for the ripe trader.
“WOODS,” as applied to Coffees, means the BEST of the world’s products graded 
and classified.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street. - MONTREAL
JAMES' DOME BLAOE LEAD

Per

lB
K°5

1 50

•ymp.
EDWARDS BUR# STARCH OO., LTD.

"Crown" Brand Perfection SiFPper b.
0i _
0 036 
0 0?i "
1 30 each 
1 80^ 11

Barrels, 700 lbs...........
Half-barrels. 160 lbs...
1-barrels, 175 lbs............
Pails 26 ibr.......................

" 38* lbs...................
r!atn tins, with label-

lib. bins, 1 des. In case................... 2 60
6 1" " .................. 1 85

1C ’ à " H ................. 1 75
V " § " ................. 1 70

(6,10 and 10 lb. tins have wire handles.)

Tes*

Bine Label, *s..................
Orange Label, I s and * «
<SiUo i*aoei, A i
Brown Label, I s and i s 
Brown LabeL fs 
Green Label. I s i 
Bed Label,*

LAPORTE, MARTI* * OB, LTD.
Japan Teas—

Victoria, hf-c, 90 lbs........................... 0 15
Princess Louise, hf-o, 80 lbs ............. 0 19

Ceylon Green Teas—Japan style—
Lady, oases 60 lbs................................  0 18
Duchess, oases 60 lbe......................... 0 19

o n
Oil 
0 10
e ■

.................... IN
ftndi's........

0 60

0 26
o 40
0 16
u 60
0 60
0 60
0 60

Orange Label " «to... 
QoSdLabel. " «oa... • 61 

IS
B IDO WATS.

London, Vancouver Winnipeg and Oeyloi
j$2881

0 20e si
0 24 
6 16

Yellow Label, I s.............
" " is...............

Green Label, fs and *’s.
Blue Label, l's and fa.
Bed Label fais, is and 
White Label 1 a (sai
Gold Label 1 s and ___
gargle Label, *s and *s......... 0 66

BLUE RIBBON 
TEA OO. .TORONTO

Wholesale Bétail

di'a. 0 10 
lia.0 f

Wholsale
Brown Label l e and *'e........ gu 26
ureen Label l'i 
Bine Label l e,

. le and as..........
I 1», l’s, fs and **s 

Red T Abel 1 ■ and i*
Gold Label, l's and %’s..........
Red-Gold Label, Vf»................

wood â co

Montreal aç 
Boston

Cas' s 30 and 
50 lbs. each— 
Black, Mixed, 
and^ Green

.......................................... la and la, 23c.

5?°.......................................... ls and *a, 35c.
75c'i/in'tL* V V * V1 '-1? and *a- Vulcan, 50o. 

100 lb. lots freight paid.

Pink Label l's and *’s
lie ,

Wholesale Bétail
___________ 30c. 40c.
Gold Label 1 s and fs 86c. 60c.
Lavender Label l’s end *'s 42c. 60c.
Green Label l's and *’■ 60c. 75o.

Can latere
Gold Tine, 6 e S5e. 1.76 50o. 2 60
Gold Tins, 3 s S6c. 1.06 50c. 1.60
Gold Tins, l’s S6c. each 60c. each
Gold Label. * s 18o ea. 36 lb. 26o ta 60 lb.
Bed Tine, *'s 36o ea. 70 lb. 6Cc ea. 1 90 lb. 
Red Tins, fs «18c ea. 72 lb. 26c ea. 1.00 lb

wholesale
Wood's Primrose, per lb.. .. 0 60

Golden Bod.............0 86
Pleur-de-Lie.............0 30

0 61
0 4o

grades—eiiL

ill

MELAOAMA

MINTO BROS.,
LIPTON «.TEA

Thomas J.
66 Front 8t. BeetLipton

76 Front tit.

0 66 
0 46

Iba à *a 0 40 
*s................. 0 38

Pack In *4b. ___ __
black, green or mixed.

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANAL. 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch6e.........................

Black Watch lie.................................. >.
Bobs 6s and 10s.....................................
Bully 6s.................................................  « «
Currency 6%a end 10s.........................
Stag 6s..................................................... &
Old Fox lie............................................  4 '
Pay Roll Bars 7%s............................... f.

l( 
4-: 
4» 
h 
f
1. 
ic
£"

Pay Roll 7s
Plug .-moking— Shamrock 6s., plug or bar 

Rosebud Bare 6a....... .........................
Empire 6s, and 10a........
Amber 8s. and Is............
Ivy 7a .

“elendTl,,‘'
^■«,,7771Çnï a

vsr
4 60 

10 99 
6 09

Packed in air-tight tins only.
wholesale retail

Blue label fs and !'• .........  0 24 0 30
Orange" fa, *'■ and Is .... 0 80 0 60
Pink " %'■ à l'a tins .... 0 16 0 60
Red " Dominion blend,

i'lendl'a................................. 0U 110
Gold “ Afternoon blend,

1'. end V»................................ 0 10 • 70

We neck Jepena In ell (redes i 
price.. We neck In 60 end 160 lb. ce 
dlllreied price..

AwofaMv} boA Xov
TO6 '

, vAtvow fe \nA* vwirwdWtAl lYLON

Ceylon Tee, In 
1 and *-lb. lead 
pwkw»,
•r mixed.

titarlight 7s..........................................
Out Smoldng—Great West Pouches, 7s

JOa COTE, QUEBEC.
Cigars

tit. Louis (union), 1-19..............................$33 Oti
Bt. Louis, 1-40.............................................. 16 6.
8t. Louis, 1-100............................................ 16 H
Champlain, 1-20..........................................  85 v
Champlain, 1-40 ..................................... 36 U
El Sergeant, 1-10....................................  16 0
El Sergeant, 1-60 ................................  66 Ci
El Sergeant, 1-100....................................... 65 L

Out tobaoone.
Petit Kerens, L 1U-1-6........................ 0 4-

•••;
Dote i Obotoe Mlitnre, j#seeII

14b " .............0 «
Vetsrihary Remedies, 

w. f. Touwe

Per eheifei tor Ueerttnf quoktlone Is tàl» ispi

• 80
081

▲beorl■bine, per < ■bine Jr, tBleed lebeb Ub., reteU et We.
'• " Ub. " ,

Bine iAbet retell et 10».........
Oreee lebeL •' 60e_.......
Bid Lebel, " 60s. ...

Mply to Ad vet Manager, The Canadian Q-rooer, at ear
72

,lW
Teaet.

Bowel reset, Idee. 6seal, pksi......... «1 »
Wllaeirseream reset. 8 4m. I» ose» 1 10
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HR— IHP
M___ ____

' ..___

The Standard through- 
more than twenty-five 

ARE IMITATIONS.

'<3 LOBE" mOth
This pot speaks for itself. When tea 

U drawn take the Percolator out and tee 
remains free from tannin.

We make seven sises of this, also 
The Champion Tea Pet. Seed for price

ONTARIO

BAKING SODA
The increase in sales of

More
every
day
is being used-

Cow Brand” 
Baking Soda

is due to its purity, strength, 
uniformity and absolute reliability 
in all its uses—
The housekeeper’s attention need 
only be drawn to it once, it will be 
her constant demand when she 
wants baking soda—
This makes profit for you—
Are you taking advantage of it?

CHURCH & DWIGHT
Manufacturers

MONTREAL

w suintes
Every twelfth day a Pick- 
ford and Black steamer 
leaves Halifax for Ber
muda, The British West 
Indies and Demersra, and 
ia away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

___ Miter

navEV’oUAKtl0 KT'.SfSS:
'WELLINGTON'

KNIFE POLISH
JOHao*KeY*soas,u.iM

Ma&qAmAqtiiv of
Emery, 6l»ae sad
~ ipers, etc.«M

TÉlftOl 11. Mm,
JOHN FORMAN, . 644 Gralff ttnal

MONTREAL.

Queen City Weter 
White Oil

BlViS PERFECT LI9NT

The most economical high-grade oil ever 
•old in Canada,

FOB SALE EVERYWHERE

across the continent for two cents 
i a Canadian Grocer Want Ad

I £
■ WSfe* sS*-'em.
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SALT
Apples are gone and your customers 

are at a loss to find something 
to fill the void.

Suggest

full lines, all
high grade 

prompt delivery
ex NEW ARRIVALS

WETHEY’S

MINCE MEAT
(IN CARTONS)

Write

VERRET, STEWART & CO.
LIMITED

“Most Economical Pie Filler Made'* j 
All Wholesalers Carry It

MONTREAL
INSIST ON THIS BRAND

Specials
Salmon, Empire

“ Red Cohoes, l’stall, retails 15c.
•Vs, Flat “ 10c44 44 44

Empire Brand

4
Free Phones

Use their, freely

Bulk Pickles 
“ Empire

Pineapple, Singapore; Favorite Molasses 
in cans, 10c. and 15c. Tins Ideal 
Catsup, retail 8c.—2 for 15c.

GEO. E. BRISTOL & CO.
Hamilton, Ontario


