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There’s a world-wide reputation
to be kept up by the manufacturers of

KEEN’S OXFORD BLUE
and you may be sure no stone will be left unturned 
to maintain that reputation.

“ Keen's Blue is best laundry blue, and all care
ful housewives specify it. See you are well stocked.

FRANK MAGOR & CO., 403sL,Paul MONTREAL
Agents for Dominion of Canada

OXFORD •
Vblue_

The Syrup Season is with us.
Are you taking full advantage of this7 You will be doing 
a large and profitable trade if you are handling

“Crown Brand” Table Syrup
Feature Crown Syrup and you will be amazed at the 
results. It’s all anyone could wish for in point of quality

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858 

Works, Cardinal, Ont.53 Front St. East, Toronto, Ont. 164 St. James St., Montreal
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PICKLES, SAUCES, JAMS, 
MARMALADE, FISH, PEELS,
ETC., are the kind which bring 
custom to you. And why not ? 
They are the best value.

1 ‘ Bros., Ltd.
LONDON, ENG.

Selling Agente :

MaoLaren Imperial Cheese Co., Ltd., Toronto

MACONOCHIE’S

^
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Profits
from

Purity
The satisfied customer assures a 
permanent customer, yet without 
purity satisfaction of the lasting 
sort is not possible—or probable. 
Profits from Purity, therefore, com
mand regular trade. Profits from 
the articles advertised he/ow are 
business builders.

Made pure for sixty years—as pure as pure oil and 
skill and experience can make it. The most sensitive 
complexion or most delicate lingerie is safe with 
“ Shell Soap. Antiseptic, sanitary, clean. Not a 

“ tallow soap ”—no decaying animalPure Oil matter in it. Absolutely pure.

Bramwell’s Hpsom Salts show a noteworthy absence of 
moisture from top to bottom of package. They are 
absolute!v free from foreign substances. They never 
have been and never will be classed with ordinary “salts” 
< < 7/9 » » of commerce. They areBramwell s , . . .in a class bv themselves.

Pastacaldi’s Peel is prepared from the finest Cor

sican Citrons and you get what you pay for every 

time. No excess of sugar, but highest quality selected

,, peel—drained. Pastacaldi's

name on everv box.
(< Stowers

Shell

Epsom 
i Salts

X AC44

Leghorn

ARTHUR I\ TIPPET & CO., AGENTS 
Montreal, Canada

Él I

j
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THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is ar 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

Oh ! You Manufacturers
1 still have time for another “live one Don't you want 
your g'-otis pushed Write me to-day.

G. WALLACE WEESE
30-32 Main Hast

HAMILTON
.Manufacturers Représentaiive 

*Face-to-Face Business”

Canadian Manufacturers. Importers and Exporters
If you want to get the best information re Irish 

trade, send for a sample copy of
THE IRISH GROCER, DRUG. PROVISION 

and GENERAL TRADES’ JOURNAL
PI BLISHEI» EVERY WEEK

This iKiper circulates throughout Ireland, and is the 
r*-«•••gnized organ of the grocery, fruit, produce, provision 
and f«n»d stuff trade.

10, Garfield Chamber», Belfast, Ireland

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give clone attention to few more first-class 

agencies. Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND M

Largest and Finest Pure Whole Skinless 
Codfish “Royal Crown” in 100 lb. boxes.

Distributing Sole Agents

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof ; 
low insurance rates ; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write for rates.

Special rates for large quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street. - Ottawa

J. R. Routh, Manager.

Try a Condensed Ad. 
in the Grocer.

CLARE. LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers'Agents. Cars Distributed, Warehoused and 
Forwarded. Warehouse on Transfer Track. Busi
ness solicited. Our position is your opportunity.

SASKATOON,
Western Canada

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN. - - - N.B.
Open for a few more first-class lines.

Selected Raisins, 
Currants,

Evaporated Apples.
Prices Right.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S. NEWFOUNDLAND 

MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Importer* and exportera. Prompt and careful at
tention to all burineM. Highest Canadian and foreign 
references. Cable address : "Macnab," St.John's. 

Codes : A.B.C, 5th edition, and private.

G. C. WARREN
Box 1036, Regina

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Ceylon Teas. Coffees. Spices, Mustard. Canned Goods, 
Grocery and Drug Specialties. Importer and distribu
tor of the Dagoba Brand Pure. High-grade Oeylon Tea 

stood the test in Western Canada for over 12 years— 
sales always increasing. Sold in bulk, 1-lb. packets and 
5-lb. boxes. Popular prices Grocers : it will pay you to 
stock this line. Manufacturers : it will pay you to place 
your account in my banda. Business established over 12 
years. Yours truly,

O. C. WARREN

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Established IMS.

W. G. PATRICK & CO.
Manufacturers’ Agents 

Importers

29 Melinda Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

SPOT GOODS
Muscavado Sugar Sultana Raisin

Two and Three Crown Shelled Almonds 
Rolled Oats Flaked Wheat Split Pea 

Pot, Pearl and Pinhead Barley 
Prices on Application 

DOMINION BROKERAGE GO.
73 Front St. E - - - Toronto

WATSON & TRUESDALE
(Successors to Stuart, Watson A Co.)

Wholesale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

Canadian Agencies Wanted 
E. SAVILLE WEBB 

7 St. Stephens Street 
BRISTOL, :: ENGLAND

TO

Brokers and Man
ufacturers’ Agents

Your business card on this page will keep 
— your Dime and field of operations before 

Manufacturers, Importers and others 
—looking for responsible representatives.
It costs you little and means much to you 
if you are looking for agencies.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

V
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Your Last Chance to Sort 
Up Your Stock of

Made from the finest Manitoba 
No. 1 Hard Wheat

Better than Similar Im 
ported Cereals for Christmas Selling

Less Cost to the Consumer, 
More Profit to the Retailer Our Assortment Still Remains Practically 

Unbroken. The Quality is Right

Canadians, be Loyal and 
Sell Home Products Order NowOur Prices Are Low

PHONE OR WIRE

WESTERN MILLING CO EBY-BLAIN, Limited
Wholesale Grocers TORONTO

Selling Agents

TORONTO CANADA

A PHENOMENAL SELLING LINE

40c. Grade costs you 30c. per lb. in lead packages.
50c. “ “ “ 35c. “ “
50c. 11 “ “ 35c. “ in 5lb and 31b fancy tins
50c. ...................... 36c. “ llband^ilb “ “
60c. “ “ “ 42c. “ in lead packages
75c. “ “ “ 50c. “
1.00 “ “ “ 70c. in ̂ ilb fancy tins
1.00 “ “ “ 72c. “ !4lb

In the 40c and 50c grades (lead packages only) we can supply you in Black, Green or Mixed 
other grades all Black.

A card to us will bring you all the information required.

RAM LAL’S PURE TEA CO., Limited
266 St. Paul St., MONTREAL
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A Wise Selection
of canned goods will result in the order
ing of a good proportion of

Old Homestead Brand
Canned Fruit and 

V egetables

Old Homestead Brand
Canned Fruit and 

V egetables

Because this brand is second to none in 
point of quality.

The extra care given in the selection 
and handling of the raw material and the 
sanitary and up-to-date methods employed 
in the canning have placed

Old Homestead Brand
in an enviable position.

It is goods like these that bring the
repeats.’ And these are the goods you

ought to handle ! How are your stocks?

Old Homestead Canning Co.
Picton, Ont.
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You can sell 
more flour

in 1910
Every “slow” line is a bad debt. It ties 
up money and doesn’t pay rent on the 
floor space it requires. The wisest 
plan is to close out such lines of flour 
even if a cut in price is necessary.

After you've cleared the floor of the 
“dead ” lines of flour you’ll have more 
room to carry a nice stock of PURITY 
flour.

Ml

And PURI I N flour deserves more of 
your floor space. It is a “lively” 
seller.

PURITY flour is a “lively" seller 
because home-bakers are everv day 
proving it the most economical.

Western Canada
Flour Mills
Company, Limited

“More bread 
and

better bread”
While the price of PURITY flour is 
higher per barrel the cost of using it is 
less than with average flour.
Average flour only gives the home-bak
er average results, whereas PURITY 
flour produces lighter, whiter, finer- 
flavored bread—and more of it to the 
barrel.
PURITY does this because it consists
exclusively of the high-grade constitu
ents of the hard wheat berry. No low- 
grade hard wheat flour—no “ soft ” 
wheat flour in PURITY.

PURITy FLOUR
Is it any wonder that PURITY flour 
makes “ more bread and better bread?" 
Is it any wonder that experienced 
home-bakers prefer it and shrewd groc
ers recommend it? .

You can sell more flour in 1910 than 
you have in 1909 if you devote more 
room and energy to PURITY flour.

Write us to-dav.

e Toronto, Montreal, 
St. John, Winnipeg, 

Brandon.
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1$42
fli the close of

Our 67tb ïear in Business
lüe wish to our Customers and many Triends

fl merry Christmas
and a most

happy and Prosperous new Year

1900

L. Chaput, Fils & Cie.
Montreal Wholesale Grocers

Importers of Teas, Coffees, Wines and Liquoiÿ
Canada

The Experienced Housewife

appreciates what a wonderful saving of 
time and labor is effected by the use of

ASEPTO
Soap Powder

“ The Enemy of Dirt ”

For use with either hot or cold water, it 
is unsurpassed in getting the dirt out of 
clothes with the least amount of ‘elbow 
grease.’ ASEPTO is the housewife’s 
friend, and she will be your good friend 
and patron if you sell her ASEPTO.

The Asepto Mfg. Co.
ST. JOHN, N.B.

BROOMS
We Make

Brooms of Quality
When next in need of this line

ask us for prices
We have the goods for house
hold, mill, factory, warehouse
and others . :. . :. . : . . :.

Capacity enlarged to

2 0,0 0 0
dozen per annum

Walter Woods & Co.
Hamilton and Winnipeg

■premier a

6
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PREMIER ASCfUITH HON. A. J. BALFOUR

THE BRITISH ELECTIONS
AND

TORONTO

What many regard as the most momentous issues ever settled bv the 
Ballot Box will be fought out in Great Britain during the next two 
months. To fully and accurately report the news of this great struggle 
The Globe has made elaborate arrangements.

Mr. Stewart Lyon
News Kditor of The Globe, and a thoroughly informed Canadian, 
will spend the next two months in the British Isles. His letters will 
appear exclusively in The Globe. Mr. Lyon is peculiarly fitted for 
such a mission. A native of Scotland, a close student of Old Countrv 
politics, and one of the foremost journalists of the Dominion, his con
tributions will present vivid and luminous pen pictures of the “ Battle 
of the Budget."

The Globe's Cable Service
WILL INCLUDE

Mr. Stewart Lyon’s Specials 
“ The Times ” Specials 
Canadian Associated Press Despatches 
American Associated Press Despatches 
Marconi Wireless Despatches

A special feature of The Globe for the next few weeks will be a series of 
character sketches of British statesmen from the pen of Dr. J. A. Macdonald, Man
aging Editor of The Globe.

Special Trial Trip
To new subscribers (Toronto excepted) The Globe will be sent by 
mail daily for two months for Fifty Cents. If not now a reader of The 
Globe consult your newsdealer or remit to-day, with attached coupon.

THE GLOBE by mail two months for 50 cents
avy,
tv oV*
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Boston 
Baked Beans

your customers will appreciate the high 
quality of our Boston Baked Pork and 
Beans, plain and in tomato sauce, which 
lineisin all sections proving a great seller.

Attractive Package Price Reasonable

Eastern Canning Co.
PORT CANADA, N.B.

Canadian Agent*: (' A (’bouillon Si (V, Montreal ; lireen A Co., 25 Front 
Street Bant, Toronto ; I» C. Hannah, Guidon, Ont ; <i. Wallace Wcrw, 
Hamilton ; It. I> Marshall, 1V7 Spark» Str«**t, Ottawa, H. M. McBride, 
312 Ron# Avenue. Winni|ag. Man

We take tfyis opportunity 
to wist) all our friends a

Merry Christmas
and a

Happy New Year

The Dominion Molasses 

Co., Limited
HALIFAX NOVA SCOTIA

LOVATT & LOVATT

LANGLEY ART POTTERY

THE “OSBORNE”

We have pleasure in bringing to your notice our new pattern “The 
Osborne,” which includes Teapot, Coffee Jug, Hot Water Jug, Sugar Basin 
and Cream Jug. We have adopted a new shape for the Teapot which bar 
monlzes with the decoration. We have also fitted the Hot Water Jug with 
the “Acme” Mount, made of the best Britannia Metal, which can be easily 
removed from the Jug for cleaning purposes and yet is held firmly when in use

SOLE CANADIAN AGENTS:

Carveth & Company
600 Lindsay Building - Montreal

AGENTS FON BRITISH COLUMBIA AND THE YUKON :

W. HARRY WILSON & CO., Vancouver

tltoilt AID #1611*11#!

NO GLEANED
Nap1 company:

NO MAGIC
just » harmless chemical action which abso
lutely dissolves every particle of grease, tar, 
paint or dirt. That’s

SNAP
the great hand cleaner, which will not hurt the 
most delicate skin.

What a chance of profit making lies open to you 
in “Snap.”

WHY NOT TRY A PARCEL?

Snap Ltd., Montreal, Que.

8
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J\ merry Xma$
to all oxir customers and 
users of Chase CËL San
born’s high grade Coffees 
is the sincere wish of

Chase CgL Sanborn
Montreal

BANISH 
BLUE MONDAY

SELL

II SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAR

SUNNY MONDAY
CUNNY MONDAY is made almost entirely from 7OUR CUSTOMERS should try it

vegetable oils with enough ammonia incorporated to and avoid the aching backs which
make it cleanse quickly and thoroughly, with less rubbing cause “Blue Monday.”
than ordinary laundry soaps.

SUNNY MONDAY
QAVFQ LABOR, TIME, CLOTHES,
OHYC.O FUEL, TEMPER, MOREY

THERE TS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES.”

9
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COUNTER CHECK BOOKS
F. N. BURT COMPANY, Limited

Successors to

THE CARTER-CRUME COMPANY, LIMITED

Better Service. No Advance in Price.

Write for samples, or tele
phone repeat orders at our 
expense.

TORONTO and MONTREAL
Phone Main 2511 Phone Main 2512

A LEADER
———— FOR OVER---------------------------

50 YEARS

w. d. McLaren, limited
Manufacturers

583-585 St. Paul Street - MONTREAL

In making 8r*Jd unth Out poxxJrr no fermentation takes place, Oed 
(ku author „(,d nor alt oh ol u formed, thereby producing 

SmiTl» UCHTCM and WHITE* D*tAD ^ 
thon by or./ other PROCESS.

PREPARED ON CORRECT CHEMICAL PRINCIPLES.
» wet ipooo ia the WOWOlt Kwp n madly ^ac«

^POWDER'IPE'BAKINGl

THE LARGEST SAUCE FACTORY IN THE WORLD

HOLBROOK’S
Worcestershire

SAUCE

Punch Sauce

Pure Malt 
Vinegar

Pure Pickles

inflfliïôTÂïivjSjjTj
gaanomj32inaiî1 «uKfLJÊ.JU

pSnRïp' n ÿ 3¥^i *

EHHt

TijTjh
IHESs

local Agents

Quebec: J. R. Renaud 1 
Co.

Montreal: F. L. Benedict 
4 Co.

Winnipeg: J. D. Brack 4 
Co.

Calgary: Campbell, Wilton 
4 Horne

Edmonton: A. McDonald 
Co.

Vancouver: lolly, Douglas 
4 Co.

Victoria: Wilton Bros.

HOLBROOKS LIMITED Canadlan-Amerlcan Branch 
40 Scott Street, Toronto, Canada

! SUOHARD'S OOOOA I
f TM.U tkt mm to push SUCH ARO’S CO »
I COA. From low on coco, will b« lo oem.nd 

poll*. Il par. lo .«II ih. bait. W« pu.r.ol.c 
SUCH ARDS eoeo. .g.i.01 «Il «bar ait» 
D.llei.o. Is fl.aer ; price, lo.t right 

( PRANK L. BKNEOICT Ok 00., Montreel 1 
Ag.su. 1

MAPLE SYRUP
‘‘Your syrup is superior to anything 
I have seen on the market.*'— H. 
Mockforj, v. herlmond Koad. London 

It is STANDARD. Gel Prices 
CANADA MAPLE EXCHANGE 

Montreal

EXPERIENCED ADVERTISEMENT WRITERS
who are open for » situation are requested la 
remater their names with the MacLean Pub
lishing Co., at any of their offices Inquiries are 
eccaeionally made by manufacturers and whole
sale houses who contemplate establishing thaïs 
own advertising department

10
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RUBBER STARCH
The Greatest Invention 

of the Age.

The wise grocer handles 
the BEST STARCH

Our Rubber Starch re
quires no oooking.

IT IS THE BEST

Prepared for laundry purposes only

The Laundry Rubber 
Starch Co.

MONTREAL

CANADIAN
PACIFIC

ANNUAL

EASTERN CANADA
EXCURSIONS

Low Round Trip Rates to

Ontario, Quebec and 
Maritime Provinces

Pickets on sale Dec. 1 to Dec, 31, inclusive, good 
to return within three months.

Tickets issued in connection Atlantic Steamship 
Business will be on sale from Nov. 21 and limited 

to five months from date of issue.
Finest Equipment. Standard First Class and 
Tourist Sleeping Cars and Dining Cars on all 
Through Trains. Compartment. Library, Obser
vation Cars on “ Imperial Limited " and “ At

lantic Express.”

3-Through Express Trains Daily-3

THE “ TORONTO EXPRESS "

eaves Winnipeg daily at 22.40, making connec
tions at Toronto for all points East and West 

thereof.
The “ Imperial Limited ” leaves Winnipeg daily at 
1815 and the " Atlantic txproa*” at 8 00 daily, mak
ing connections at Montreal for all points East 

thereof.

Apply to the Nearest O.P.R. Agent for Full Information.

Stop That Leak !
Stop the loss occasioned by bad bills 

—stop the loss of good credit cus
tomers because of misunderstandings. 
There’s a simple, easy, practical way.

Allison COUPON
BOOKS

systematize credit accounts, simplify 
collections, please the customer and 
eliminate arguments. They cost but 
little and pay for themselves many 
times over.

HOW THEY WORK
A man wants credit 
You think he in good. 
Hive him a 810 Alii 
sun Coupon Book 
Have him sitfn the 
receipt or note form 
in the front of the 
hook, which you tear 
out and keep. Chargi 
him with 810 N< 
trouble When he 
buys a dime's worth, 
tear off a ten-rent 
coupon, and so on 
until the book is used 
up. Then he pays 
the 810 and gets 
another hook. No j*ass 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Books 
are recognized every
where as the best. 

For Sale by the Jobbing Trade Everywhere. 
Manufactured by

ALLISON COUPON GO., Indianapolis, U.S.A.

i)< PURE

CANADIAN
PACIFIC

WESTERN
EXCURSIONS

Single Fare
Plus $2.00 for the 

Round Trip

From all stations in Ontario, Port 
Arthur and West, Manitoba, Saskat
chewan and Alberta, to

VANCOUVER 
VICTORIA and 
WESTMINSTER

Also to OKANAGAN VALLEY and 
KOOTENAY POINTS

Tickets on sale December 16, 17, 18, 
1909 ; January 21, 22, 23 and 24 ; Feb
ruary 15, 16, 17, 1910 ; good to return 
within three months.

You Are Interested
in saving money and we claim we can 
save you money on your soap pur
chases! It is surely not too much 
trouble to write and ask us how we 
can do this.

Let us hear from you to-day.

Our full line is

RICHARDS — 
Quick Naptha Soap 
Snow Flake Soap 

Chips
Ammonia Powder 
100°o Pure Lye 
Toilet Soaps
RICHARDS SOAP CO
WOODSTOCK - ONTARIO

Be Sure 
You Have 
the “Tested” 
Best—
Which. Is

White Dove 
Cocoanut

W. P. DOWNEY
MAKER MONTREAL

II
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OLIVES ! ! ONCE A 
NOW A

LUXURY,
NECESSITY

OUR LINES ARE:
Manzanillas, Queens. Club House, Nutoliv 
Pitted. Celery Stuffed, Pimento Stuffed

SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK
FOR SALE BY ALL JOBBERS FROIYI COAST TO COAST.

GORMAN, ECKERT & CO., Limited
LONDON largest packer* of olivfs in the British empire WINNIPEG

I

To Our 
Many 
Friends 
We 
Wish

A Merry Christmas
And a Very

Happy «"'‘Prosperous 
Neiv Year

MATHEWSON S SONS
Wholesale Grocers MONTREAL

P/opriotors QUAKER SALMON

Canada’s Standard
f.»r

Refined Sugar

Manufactured by

The Canada Sugar Refining 
Company, Limited, Montreal, Oue.

1 *|5s. Originality Guarantees Success in EntertainingI Soil,your customers1 SHIRRIFF’S JELLY POWDERS

1
And they will have an original dish, because ShirriH's have 
the full natural flavour.

j The Imperial Extract Co. 8 ,0toron?o s*Imperial Extract Ca
TORONTO.
______________

12



Borden’s New 
Size Package

é

Th~LL MAWK REGI3TC

Retails at 5c. i Cm \'i >
IJf,'-vvEErESF3 C0N3?>>:9

“Peerless Brand” 
Evaporated Cream

$2 per case of 4 doz.

UNSWEETENED

* Your particular trade will have nothing but Borden’s Brands. You can take no better way 
of pleasing all your customers than by recommending Borden’s Brands and telling them 
w 11 v von do so.

BORDEN’S CONDENSED Mil K COMPANY ESTABLISHED
1S57

WILLIAM H. DUNN Montreal and Toronto
Scott, Bathgate & Co., Winnipeg. Min Mi; in & Hickey, Winnipeg, Man. Shallcross, Macauley & Co.,

Calgary, Edmonton, Vancouver and Victoria, B.C.

From COW to CAN, the preparation of

CANADA FIRST 
EVAPORATED CREAM

is out* lonn talv of care .mil cleanliness. I ; cli v.m is miarantccd pure and ftill> sterili/.etl.

I ill II \ IN I si Its II I l II I OK I KI.SII Mil K

num K I ROM Mil K IOI HI K

< hi Id re n I hi i\ c mi il. I he best for iu\ alids. convalescents and household use.

1 HE AYEMER CONDENSED MILK CO., Limited,

RATED

AYEMER, ONT

JAPAN TEAS
Jobbers please apply for samples of our remaining lines at different points.

S. T. NISHIMURA <6 CO.
Montreal and Japan
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To the Trade:

You Should in Stocking

CEYLON
TEA

Be Ever Careful to Buy

The Better Grades.

IT IS

The Most Profitable
Policy in the Long Run.

Selling Cheap Teas at Fine Tea Prices Might Show Big 
Profits Temporarily, but It Would Eventually Kill Trade. 
And It Would Discourage Growing Fine Tests.

14
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ESTABLISHED OVER 200 YEARS

KH
LONDON, ENGLAND 

Commands a Preference over all others.

MALT 
VINEGAR

IS THE BEST
Made from the finest malted barley.

AGENTS
W. S. Clawson 8c Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 25 Front Street East, Toronto R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

J. W. Snowdon, 413 St. John St., Montreal
We are open to do business on easy consignment terms Write our Agents for Particulars

No Christmas dinner or festivity will 
he complete without a good assortment of

STERLING
Brand

PICKLES
The grocer s every order at the holi

day season will contain pickles and 
relishes. See that it is “Sterling Brand" 
goods that go to \ our customer, and thus 
satisfactorily meet the liking of every 
customer.

M«ide in Canada by

The T. A. Lytle Co.
Sterling Road

Limited 

TORONTO, Can.

tt^STAFfJ y 
~ E old einol'^

STRAWBt

CHRISTMAS SEASON

Fine Old English

...Plum Pudding
NOW READY FOR DELIVERY 

Send in your orders quickly, please.

WAGSTAFFE, Ltd.
Pure Fruit Preserver*

Hamilton, - - Ont.
At the Ottawa Exhibition. Wagstaffe, Ltd., w ere awarded • diploma 

for having the finest selection of preserved fruits.

A Sure, Fast Seller
Anything that ia th« abo\<• will certainly 
inte rest you.
Wv havi Mich a proposition in our

Holland Rusks
"iTtie Food of Old Holland

IL luSk
Delicious. nutritious, full of that ' want more 
quality which means repeat sales for you. 
Protits large.

SEND FOR SAMPLE

il
HOLLAND RUSK CO., HOLLAND. MICH. 

Makers of the Original
If your jobber cannot supply you, please notify

McGREEGOR SPECIALTY CO.
672 Yoos. Street. TORONTO

- A SPECIAL CHANCE —
for you to stock up in

KITCHENER BRAND
PORK and BEANS

Now offers, as we are in a position to quote exceptionally 
low prices on 1,2, and 3-lb. sizes in plain or Tomato 
Sauce. This well-known brand is a genuine satisfaction- 
giver, and you should avail yourself of this chance with- 
out delay. If vour wholesaler cannot supply you, write 
us direct. ___________

THE OSHAWA CANNING CO., Ltd.
OSH AW A, or.
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IN STORE

Finest Selected Valencias. Sultanas, Malaga Raisins, all kinds
Finest Figs, Peels, Apricots, Peaches, Nectarines
Finest Shelled Almonds, all grades
Finest New Santa Clara Prunes
New Labrador Herrings, Mackerel
New Sea Trout, Holland Herrings, etc.

Phono or write for quotations 
Long distance 5f>0 free to buyers

BALFOUR, SMYE & CO. SS#LE HAMILTON

BRAND

Reindeer Milk

./''A

?» - tJ!

HE WOR

Jersey Cream
TM Triro Coudmtd Milk Co., limited, Truro, N.S.

GENUINE SATISFACTION 

IS THE RESULT

WHEN YOU SE°VE YOUR CUSTOMERS WITH

W? -r

’A !**»»«'

:• - i'-

WHITE SWAN COFFEE
V^U UKF THF PROFIT THF Y THE GOODS 

2 DOZEN 1 lb. TINS PER CASE

White Swan Spices & Cereals, Limited
TORONTO

Ewings Club Jelly Powders
Have the reputation of being the most tasty, easily prepared ami 
economical of all quick desserts and are consequently in highest 
favor with the housewife.
For this reason they are the most profitable line for the grocer 
to handle.

J MADE ONLY BY

S. H. EWING & SONS, Montreal and Toronto
16
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Made

Canada
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This Is the Bottle !
It contains the purest 
fruits garnered from 
the famous Niagara 
Peninsula, and scien
tifically packed by a 
firm that “knows 
how.”

4% 1 111! ■

Pure Fruits in Blass
have a reputation for 
quality which is al
ways maintained.

Your wholesaler 
will quote you 
prices : : : :

ROSE & LAFLAMME, Limited
AGENTS

MONTREAL anti TORONTO

Canadian made LicoriceBPBRAND
H.nuhda^

Montreal.

Grocers, 
Confectioners

ui

Druggists
should not fail to handle a full range of our

Licorice Specialties
which will be found quick selling and 

profitable.

We also recommend our

Soft Mints, 5c. boxes 
Acme Pellets, 5-lb. tins

M.&R. Wafers, 5c. bags 
Lozenges, etc.

Write for price lists and illustrated catalogue

Send

To-day

AGENTS
ONTARIO^ R. 5. Mclndoe. 54 Walliaetoa

PROVINCE OF QUEBEC awl MARITIME 
PROVINCES. W. H. Dunn, 3*4 St 
Paul St, Moatraal

MANITOBA. E. W. Ashley. 123 Baaaatyas 
An. Wiaalpee

BRITISH COLUMBIA. Shallcrwe. Macaulay 
9l Co., Vancouver

PROVINCE OF ALBERTA. Tew & Peru* 
Calgary and Edmonton

Beaver Brand

Valencia Raisins
Possess that uniform quality which 
makes them dependable season after 
season, and consequently a safe line 
to feature to the best trade.
Mahiques, Domenech & Co., the 
packers, have long been known to 
the trade, their brands, “M.D. & Co.”
< special fancy quality ) and “ W. 
Abel” ( standard quality), having 
ever given satisfaction.

Rose & Laflamme, Ltd.
AGENTS

Montreal - - Toronto

The 

RIGHT 
and the 
WRONG 

WAY

J. D. MILLS
Grocer and Provision Merchant

The Red Store Cor. Mitton and Wellingtons. St 
SARNIA. ONT., Dec 9. 1909.

Dominion Register Co., Ltd.
DEAR SIRS,—Received McCaskey Register in good shape and

am highly pleased with it. We are returning box with-------------------
System enclosed. Yours truly.

D. J. MILLS, Sarnia. Ont.
Get out of the rut. Turn over a new leaf.

Be up-to-date.
Handle your accounts with only one writing.
Use a system that shows you just how you stand at all times.

THE McCASKEY CREDIT REGISTER SYSTEM
Will give you more information about your business in five minutes' 
time than you can get from any other system in hours.
It will only cost you one cent to find out. Buy a postal and ask us for 
catalog.

DOMINION REGISTER COMPANY, Limited
Successor to The McCaskey Register Co. in Canada 

96-104 Spadina Avenue TORONTO. CANADA

17
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T HE CANADIAN GROCER

We create 
the demand 
for you !

Have you noticed the regular consumer ad 
vertising of

E.D.S. Brand 
Jams and Jellies ?

Such bright and attractive copy cannot fail to 
attract trade for “E.D.S.” Brand, and the 

quality of the goods will guarantee the repeat 
orders. There’s pleasure in selling an article 

which has been certified as 100°/o pure, and 
there is, moreover, a good margin of profit.

Are you handling this rapidly moving line ?
Made by S^^ITH at ^'8 ^ru*t farms

Winona, :: Ont.

Our new line

Unfermented 
Grape Juice
will be a big seller

McLEAN’S
WHITE MOSS C0Û0ANUT

The brand that the house
wife can invariably depend 
upon for Christmas cook
ing.

The Canadian Coooanut Co.
Montreal

Will You Take Wantage of Our Special Piter?
to mail you THE FINANCIAL LOST from now to January 1911 
for tin* sum of $3.00, tin* regular annual subscription prior. This 
mvans that you will hr receiving THE FINANCIAL POST from 
now to thr close of this year FRKK OF VH XRt.F.

If vou arr in anv way interested in FINANCE or INVEST
MENTS, THE FINANCIAL POST cannot fail to hr interesting 
and useful to you.

In addition to complete reports, and reliable information re
garding stock movements, bonds and debentures, dividends, real 
estate and mining news, etc., the Editorial Comment and speeial 
articles of THE FINANCIAL POST are authoritative and 
comprehensive.

Avail yourself of this unique offer to become* a subscriber to 
Canada's leading weekly financial paper by sending $3 to-day to

THE FINANCIAL POST, TORONTO 
__ l8

S'IL.\NS
w»m noss

(OIOAHIT

Andrew W atson
MONTREAL

wishes each and every 
one of his customers a

Christmas
and takes this oppor
tunity of thanking 
them for their patron
age in the past which 
he hopes will be con
tinued in the future.



THF-: CANADIAN GROCER

OUR NEW ADVERTISING SCHEME IS SELLING
H.P. FASTER THAN EVER ■onto

Grocers are bringing it to the front. w. G
r.B. Se.1:t.°ndVi«iegar C° Mso

There’s a large and quick turnover on H.P. È»cott-wi°olpe

y/.w

GRANULATED 
GOLDEN ‘ YELLOWS

made only from Pure Cane Sugar.

The St. Lawrence Sugar Refining Co., Ltd. 
Montreal

GOUDRON
D'HUILE DE

FOIE DE MORUE
Ik MATHIEU

SsmtWdt • Ottawa,
WftiSrofUü». E.-U.

MATHILITS
Sÿfop of Tar

GOD LIVER OIL
tsgljwd » W—Iiagwm. U. 1 

«ad OtiftWft. Cftesdft.

i. L SATHIEO,

A COLD CURE EVERY
Dealer Can Recommend

To he able to recommend an article 
because of its success in the past 
makes selling easy.

MATHIEU’S
SYRUP

of Tar and Cod Liver Oil
has been a wonderful success.
The testimonials received by the 
proprietors tell of marvellous cures. 
Thousands of households are never 
without it.
Its sales have multiplied in every 
community where it is sold.
Dealers never find it a slow seller. 
During the Fall and Winter sea
sons large sales are assured.
Keep a good supply on hand and 
when ordering order also

MATHIEU’S 
NERVINE POWDERS
which are necessary to reduce fever 
and remove pains in connection 
with colds.

J.L MATHIEU CO.. Props.. 
SEE1BI00KE, P.Q.

Diaiributora for Weatem Canada:

Foley Bros* Larson & Co„ Wholesale Grocers and Confectioners, 
Winnipeg, Edmonten, Vancouver.

L. Chaput, File A Cia^ Wholesale Depot, Montreal.

Z-' /^\TPTPïT TT Coffee better than the average. Coffee superior 
U UvZ r r £/£/ to others. Coffee so exquisite in flavor.

That people want it again—and again. That’, what

AURORA COFFEE
is. The best that money can buy. It retails at 40 cents and leaves you a margin for yourself that is worth while— 
something to justify your buying the brand and introducing it to your customers. Don’t lose this chance.

W. H. GILLARD C0L CO. Wholesale Grocers 
Coffee Importers HAMILTON

BRANCH HOUSE : SAULT STE. MARIE



THE CANADIAN GROCER

Glasgow, Scotland

SUPERIOR

vihisc!

îiO'jJJSSb C

ccstersh,

WHEAT stems Ciim
IIIIESCIAVIUGMlU

y'/lAS Cf/m luiÿ'A
WS PVrAKTO B' •■'’4

[.PATERSON&5TNE 
B nckLEss/’LCce:
’83Qf':(ACTKES’E75-,«

GLASGOW
~~m !/!j2 r‘!Lp -u

ACCENTS IN CAN AI)A—Snowdon & Ebbitt, 325 Coristine Building, Montreal, for Ontario and Quebec; F. K. Warren, 
Halifax, N.S. ; F. H. Tippett & Co., St. John, N.B. ; C. E. Jarvis & Co., Vancouver, B.C. ; Nicholson & Bain, 
Winnipeg, Edmonton and Calgary.

How are your stocks of 
these specialties ?

The house with the reputation for highest 
quality.
For many years known to Canadian grocers 
through

Rowat’s Pickles and Olives
In future to be known as well as the makers 
of the famous

Paterson’^ Worcester Sauce

MERRY XMAS!
To our many customers throughout 
the Dominion we wish a most 
happy Christmas.
We trust that the past year has 
been a good one for you all frcm a 
business standpoint, and that 1910 
will be even more satisfactory in 
every respect.
Our many lines have helped you do 
a good year’s business in 1909 
because of their unvarying excel
lence. But OUI MANY NEW LINES 
will be of added assistance to your 
success in future years.

Sugars & Banners
LIMITED

Montreal

The seal of quality
has been stamped on every tin of

The kind in which the natural delicate 
flavor is preserved. None but freshly 
caught small autumn fish and the highest 
grade oil is used in canning these goods, 
the greatest care being taken throughout 
the process.

«n Cntv-V

Each tin carries the guarantee of the
CONCORD CANNING CO. A feature is the 
extra lid for use after the tin has been 
once opened. Are you handling this 
rapid-selling line?

LIST OF AGENTS :
I. S. Mclndoe, Toronto. Watson & Truesdale, Winnipeg.
A. H. Brittain & Co., Montreal. Badiner Janion, Vancouver 
W. A. Sfmonds, St. John, N.B. & Victoria, B.C.
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THE CANADIAN GROCER

Seize the Opportunity !
A grand chance is now offering to place your goods on the booming Western 
markets. We are here to tell you of the demand, prospects and opportunities 
which the West is presenting right now, and we will, if you wish it, handle your 
goods for you on a reasonable commission basis. We have exceptional facilities in 
our large track warehouses at Winnipeg, Calgary and Edmonton.

May we convince you that we can be of real service to you ?
Let us hear what your requirements are.

NICHOLSON <& BAIN
Wholesale Commission Merchants end Brohers

CALGARY WINNIPEG EDMONTON
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Street It NEW YORK CITY 

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bsnnatyne Ave., East

Are You Carrying The

Empress Brand?
Coffees, Spices, Flavoring 

Extracts, Pure Jams 
and Jellies

WE WANT YOU to do so.
IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

WRITE US

Empress Manufacturing Co.
Limited

VANCOUVER, B.C
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To our hundreds of customers and friends in all parts 
of Canada we extend the season’s heartiest greetings. 
May the closing days of 1909 he the happy end of a 
prosperous year, and predecessors of a profitable twelve 
months in 1910.

During the year past we have endeavored to serve you 
faithfully. To that end we have spared no expense. In 
1910 we anticipate giving you even better service, pos
sible through our greater facilities for handling your 
business, due to larger accommodation, a larger staff and 
a determination to please vou.
Many happy returns to you of this coming Christmas Day.

Laporte, Martin & Co., Ltd.
Wholesale Grocers and Wine Merchants

MONTREAL

A
Merry
Xmas



THE CANADIAN GROCER

BULK TEA LOSES FRESHNESS
Bulk Tea loses freshness and flavor quickly. It takes on the odors of other 
articles. It deteriorates by exposure to the sun and air. It is uncleanly 
dust and dirt get into it.

If you are still doing business with hulk tea you are in the same position as the 
man who climbs ten flights of stairs when there is an elevator in the building. 
You are not only like him—losing time which is money—hut you are losing the 
benefits derived from pushing a high-class tea like

JfP

>f f. \

"1 û •

mu

SALADA' L i

“SALADA" is tea in all its native purity and garden freshness. It is tea 
unequalled for goodness, flavor and cleanliness. Unequalled lor convenience in 
handling for trade building- and you buv in small quantities as you require it. 
Then we absolutely guarantee its sale.

INDEX O ADVERTISERS
This index is made up on Tuesday. The insertion of the advertiser's name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.
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Inferior Goods Discounted by the Canadian People
Retailers. Wholesalers and Manufacturers Testify to the Increasing Demand 
Upon Quality Goods—Different Conditions Claimed to be Existing in the United 
States—In Addition to Quality Retailers Should Watch Profits.

It is ii<> mere dream to say that the 
people of Canada have been educated 
during reel lit years to purchasing food
stuffs with a quality reputation. The 
oldest wholesalers and retailers in the 
trade will tell you so. The cry is not 
so much nowadays, "How much can 1 
get for this dollar?"" as, “Can I get the 
very best?”

Speaking in general terms the Cana
dian people demand and are willing to 
pay for quality goods more so than arc 
the people of the United States. This 
is attributed to the fact that there is 
so great a foreign population in the 
United States, composed of certain 
classes who arc willing to accept almost 
any kind of food so long as it can be 
purchased for merely nothing.

In Canada it is. however, different. Our 
citizens are aware that good, substan
tial food is the cheapest in the long run. 
and everybody in the trade has realized 
it. or is realizing it notv. The sturdiness 
of any race of people depends on the 
food they eat more than upon any
thing else. Uood food is a necessary re
quirement to an army on the battle
field—so is it to the men who are in
strumental in lighting the battles of the 
soil and in the business field.

The particular reason why farmers
buy good ..... I nowadays is Itecause they
can afford it. When the country was 
in liie making it was different; bill there 
are few farmers at present who are not 
anxious and able to buy the best that is 
going. They have berm taught to vul- 
livale their farms by using scientific 
methods, and lienee they are producing 
bigger and better crops from the appli
cation of less labor. Canada is natural
ly. first of all, an agrieutural country, 
and as all wealth, we are told, springs 
originally from the soil, the farmers of 

"Canada have more produce to circulate 
and hence more money.

Cheapest in the End.
Apart from the fact that the Cana

dian people are buying the better classes 
of foods because they can afford it, there 
is the contention that the better classes 
are the cheapest in the long run.

To-day one will find hundreds of 
manufacturers who have discovered : liat 
there arc permanent profits only in good 
goods. In introducing quality goods they 
may at first have had an uphill tight—in 
fact, it is generally the ease.

‘‘We introduced an article on the 
Canadian market some years ago.” re
marked a manufacturer recently, ‘‘and 
for seven years we continued to lose 
money—and we lost a lot of it. too.

‘‘Hut we kept on advertising its qual
ity until the tables turned and to-day 
our goods are known and appreciated 
from one end of Canada to the other.

We arc still pounding awa> at ‘quality,’ 
and we have lit lie difficulty in selling 
our goods.”

That is one instance in which good 
goods have worked their way to the top 
against much competition. Hut that is 
not the end of the story. Other com
panies selling inferior classes of goods 
have failed because their products were 
not wanted by the Canadian people.

‘‘We are still selling our goods at bet
ter prices than our competitors; but we 
can obtain them without any difficulty, 
because buyers know they can depend 
on them,” stated the manufacturer.

The wholesale trade also recognizes 
the value of handling the better classes 
of goods.

‘‘The people of Canada.” remarked 
a wholesaler the oilier day. “are buyers 
of the best goods and we are only spite- 
ing ourselves when we sell to the retail 
trade inferior sniff at lower prices, in 
order to obtain their trade.

“I have had customers come into our 
warehouse and ask the price of vinegar. 
When I tell them they hesitate, and say 
they can buy it somewhere else for four 
or five cents a gallon cheaper.

“I say, ‘Why. I could sell it to you 
at the same price, hilt it wouldn't he 
while wine vinegar; nor could T send it 
to you with a tliree-X guarantee. But 
if your trade wants inferior vinegar, 
why. I guis- I could supply you.’

“Ten chances to one they buy the 
best vinegar, because they know their 
cuslomers want it and that if they buy 
poor stuff they are going to lose trade.

“When an inferior quality is sold, 
that sale re-aets on everybody who had 
anything to do with the sale—the manu
facturer. wholesaler and retailer. We 
all lose, and therefare I maintain that 
the best goods are cheapest in the end. 
even if prices are a little higher.

“There are, of course, certain classes 
of the population who will not pay the 
price for the higher classed foodstuffs, 
but these are becoming scarcer in Can
ada. Over in the United States goods 
are sold which we wouldn’t give away.

“Certainly. I would say that the gen
eral tendency is towards the purchase 
of only the better qualities of foods— 
foods with good reputations from the 
standpoint of purity.”

Lessons Yet to Learn.
While the wholesaler is. no doubt, cor

rect in what he says, there still remain 
unscrupulous manufacturers and dealers 
who pose as saints in making pure foods 
when they are far from it. This is the 
class that injures the honest man. While 
it is not probable that they will be per
manent factors in the trade, yet they 
hang on sufficiently long and crop up so 
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often that the retailer is frequently a 
a loss to know just where lie is at.

Manufacturers, however, realize ilia 
the firms which grow to be great ar 
those that produce the best article am 
that present it to the dealer and pub a 
in the Inst light.

Almost any retailer who iiiidcrstai.n 
his business properly and his customer? 
as wcV. will tell of the advantages o 
selling the better goods; and the cm 
sinning public arc rapidly beginning l 
understand that they arc the cheapest n 
the end. Fine tea may cost the con 
sinner more than a poor tea, bm ii. 
knows that it will last longer and giv 
him belter satisfaction. The lime ha- 
conie in Canada when the farmer-" 
wives and llte mechanics' wives vie with 
each other in the quality of the food tin > 
provide for their families, as well a- 
in the manner in which it is set forth.

If. therefore, the Canadian people wi 
buy the best goods, it stands to n-a-o- 
that the retailer must sell them or Io-. 
his trade. They are going where tin- 
can get tlie quality. Retailer- shoul- 
also take into consideration tin- qm- 
tion of profit and treat mamifactun r- 
accordingly.

“There is little sense in the retailer,” 
remarked ore of them, “being tlit- -lav 
of any manufacturer; profil- should h. 
divided in a fair proportion, hecansi 
without the retailer the manufacture! 
could scarcely find a channel for hi- 
goods to the consumer.”

THE NEW PRESIDENT
Armand Clinput. of I,. Chapul Fils 

fie.. Montreal, was elected president of 
the Montreal Wholesale Grocers’ Ex
change. at the annual general meeting of 
that body on Friday last. Mr. Chapul 
is one of the progressive wholesale gro
cers of the younger generation, and thi- 
lionor which his fellow business men have 
conferred upon him is evidence of tin- 
high esteem in which he is held.

Other officers elected were: Vicc-prc-i 
dent. Arthur Rirks; Treasurer, Nap. 
Gendreau; Directors. R. J. Carter. D. C. 
Brosseau. .T. T. Lalonde. Jas. Ethier was 
unanimously re-elected to represent tIn- 
Exchange on the Council of the Mont
real Board of Trade.

C. W. Gregory has joined the Montreal 
staff of Bovril. Ltd. Mr. Gregory lia- 
heen working for the past fifteen vear- 
among the grocery trade in Quebec Pro
vince.

A number of cereals have gone out of 
existence, not having merit enough to 
satisfy the consumer, but “Meat of 
Wheat” is here to stay. Children act
ually cry for it.—Advt,
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Attention Necessary in Storing Canned Goods
Practical Canner Who has Studied This Problem Gives Re
tailers Some Good Advice—Dry, Even Temperature Needed —
Cases Should Not he Near the Wall—The Effect of Frost—
How Rust Often Accumulates Through Carelessness.
By W. K. Drynan, written especially for The Canadian Grocer.

and, therefore, there are no safer or 
more wholesome goods in the world to 
eat than canned goods.

Mister Grocer, as canned goods are 
an important and profitable part of your 
business, it is to your best interests to 
impress upon your customers that can
ned goods as put up to-day are the 
choicest and safest of foods.

Although canned goods have come to 
be a very important item in the busi
ness of all grocers, yet apparently very 
few give any special consideration to 
their care. Because the goods are cased 
and sealed, any place is good enough 
to store them. The darkest corner of 
the dampest cellar is generally consid
ered abou; the most suitable place, ear
ned goods are sometimes dumped into 
out-of-the-way places, and left for sev
eral months. When they are opened 
up later on, the tins are probably badly 
rusted, possibly an odd tin is burst, 
-pulling the appearance of the contents 
of the entire case, and the retailer im
mediately sits down and writes a long 
letter to his wholesaler about the con
dition of the goods, throwing all of the 
blame on the packers.

If grocers would only be impressed 
with the fact that canned goods must 
not be treated as cordwoe d there would 
be far less cause for complaint.

Tin plate is almost universally used. 
In fact, there is hardly a kitchen uten
sil that is not made of tin, and every
one knows that all tins are very sus
ceptible to rust, especially when expos
ed to damp, and the greatest trouble ex
perienced with canned goods is their 
tendency to rust.

The ideal storage for canned goods is a 
dry, even temperature, between 40 and 
•in degrees Fa hr., with a free circulation 
of air. Cases should be piled clear of 
tlie walls and as much as possible off 
the floors, to permit of the circulation 
of air over, through and around them. 
Cases should also he piled on their 
-ides, so that in the event of a tin burst
ing. the contents will drain off. rather 
titan into and through the cases under
neath. Canned goods cases should also 
he examined at intervals, and where 
there is apparent trouble inside of the 
ease, the cause of the trouble should be 
at once removed.

Protection From Frost.
The question is often asked, “Does 

frost injure canned goods?” As to af
fecting their value as a food, the answer 
is. “No,” but as a general thing canned 
goods should not he allowed to freeze. 
With goods such as corn, peas and 
I leans, the flavor is somewhat affected 
through freezing, not so much that one 
not an expert could tell the difference, 
hut there is a difference. On the other 
hand, the flavor of preserved fruits in 
tins and tomatoes is not appreciably 
affected by frost. In fact, the writer 
made a number of experiments with to
matoes especially, and could not dis
cover any impairment of flavor due to 
freezing. However, the greatest trouble 
with the freezing of canned goods is

that the tins will sweat in thawing out, 
and the water lodging on the cans will 
cause the tins to rust, and also the la
bels to become soiled. If these goods 
are not carefully looked after, after 
thawing out, the rust will, in course of 
time, eat through the tins, and permit 
air to get into the cans, thus spoiling 
the contents.

Another thing to remember is that 
when canned goods are frozen, they are 
usually bulged, but as soon as they are 
thawed out. the ends will snap back. Be 
sure, therefore, that your goods are not 
still frozen before condemning them as 
swells.

If, owing to lack of storage, canned 
goods are allowed to freeze, it would be 
better to keep them frozen rather than 
to thaw them out, and freeze them again, 
as every time they thaw out they are 
liable to accumulate rust. If the goods 
are not used until the spring, the cases 
should then be carefully overhauled and 
placed where they will dry out rapidly, 
otherwise there will most likelv be trou
ble.

Most packers are anxious to stand be
hind their goods, and if it can he shown 
to them that the trouble with any can
ned goods is through fault of their own 
they are generally always only too glad 
to have the difficulty remedied promptly.

Get at Cause of Trouble.
If grocers have goods that are not 

satisfactory, they should, in all eases, 
liulil them subject to the instructions of 
the packer, as it is in the interests of 
everybody that the goods should be ex
amined, to ascertain exactly what the 
trouble is. anil it is only by doing this 
that any defects in packing can be reme
died.

A swell of a leaky can is due most 
likely to an imperfection in the can or 
an error in the time given to the pro
cessing. Once air gets into the can, de
cay begins, just the same as the goods 
would decay if left exposed in an open 
vessel. Don’t think that the packer has 
been putting decayed goods into the can. 
This view is entirely erroneous. Canned 
fruits and vegetables, as put up by the 
packers in Canada to-day, are, without 
doubt, strictly first-class, that is. the 
raw material is grown especially for fac
tories. and is canned immediately after 
picking and when at its best.
Ja all large plants the processing is 
almost entirely mechanical, every means 
being employed to insure the goods be
ing put up in the most cleanly manner. 
These vegetables and fruits are also pre
served by sterilization only, i.e., by the 
application of heat, at a temperature 
which absolutely destroys all bacteria,
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EARLY CLOSING NOW A FACT.

Montreal Merchants Working for This 
and Law Will be Enforced.

Montreal, Dec. 15.—After many at
tempts early closing in Montreal is now 
an established fact. Some mention as 
to this was made in a recent issue, but 
more definite details have come to hand 
since then.

A society has been formed to see that 
the law is observed. It is called the So
ciety for Early Closing in the Province 
of Quebec. The meeting at which this 
was formed, was held last week in St. 
Joseph Hall. Both merchants and 
clerks were well represented and great 
enthusiasm was shown at every mention 
of the recent victory for early closers.

Officers were elected for the coming 
year. J. B. E. Poirier, who has been most 
active all through the fight, was unani
mously elected president. Éd. Hardy is 
the secretary, and A. Lavergne, J. R. 
Lesage, T. Cardin, J. A. Lepage, and 
J. O. Lahelle are the councillors. It 
was not thought necessary to have any 
other officials, as the work of the society 
has been completed. The only object 
for a permanent organization, was to 
see that the law is fully lived up to in 
the future. A charter will be sought 
from the legislature immediately.

The following are the most important 
clause in the ordinance just passed:—

Section 1.—The shops in the City of 
Montreal, shall be closed at 7 o’clock in 
the evening, on Wednesdays and Thurs
days of each week during the whole 
year, with the exception of the days in
dicated in sections 2 and 3; and the same 
shall remain closed until 5 o’clock in 
the morning the following day.

Section '2.—The provisions of section 
1 shall not apply to Wednesdays and 
Thursdays preceding the following holi
days. viz. : Epiphany, Good Friday, Em
pire Day. Dominion Day, Thanksgiving 
Days. All Saints Day, Immaculate Con
ception and Ascension Day.

Section 3.—The provisions of section 1 
shall not apply moreover to the days of 
the last two weeks of December, in each 
year.

Following shops are allowed to remain 
open : Establishments where tobacco on
ly is sold ; establishments where news
papers. etc., are sold ; hotels and res
taurants: fruit and confectionery stores 
where no groceries are sold or kept for 
sale.

The Canada Packing Co.. Montreal, 
has dissolved, Théophile Dion registered.
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Criticisms on the Standards for Milk Products
One Manufacturer Thinks Difference Between Condensed and 
Evaporated Milk Should be More Definite—Some of the Stan- 
ards Claimed to be too Low—Another Wants Time to Get 
Rid of Evaporated Cream Labels.

As iinntiunot-il hist week, the Inland 
lirvvmn- department ut the Federal Gov
ernment in drawing up the Food Stan
dards. decided I" til's! consider stan
dards for milk products.

The Canadian Grocer in the meantime 
see tired the views of manufacturer* of 
condensed and evaporated milk, on the 
standards as at lirsl suggested liy Chief 
Analyst, A. MeGill. and the revised stan
dards issued by him.

One stated after considering; the form
er, that the difference between condens
ed milk and evaporated milk should In- 
tuore clearly defined, otherwise there 
would be no end of trouble and incon
venience if the spécifications were to In- 
adopted in the form they are now in. 
Kvaporated milk (or evajnirated cream) 
is a distinct trade term representing a 
product which receives ipiite a different 
treatment in the process of manufac
turing. It is preserved by sterilization 
process only, without the addition of 
sugar or any other ingredient, while 
the term * condensed milk ' i- usually ap
plied to milk condensed and preserved 
with sugar, lie also believed that the 
percentage of butter fat in condensed 
milk should be raised.

Time to Use up Labels.
Another manufacturer thought that 

the outline of the proposed standards 
was fair in reference t" the milk pro
ducts. There was no sweetened con
densed milk or evaporated milk that 
should be pul on the market sliowi g a 
lower percentage than the standards 
call for. It would lead t" a better class 
of competition besides giving the pu til li
the quality they are paying for.

“Really the only change that is being 
made,” he said, “that will affect first- 
class companies is the changing the term 
“evaporated cream” for “evaporated 
milk.” If you will look on any label 
on the so called evaporated cream you 
will find it states plainly, that it is tin- 
whole of the milk reduced to the con
sistency of rich cream-—which is cor
rect. It, however, is not cream as the 
label would indicate.

“The principal point we are interested 
in is that the new standards, when put 
into force, shall allow the manufacturer 
ample time to use up his supply of 
evaporated cream labels, which with 
most companies will be rather larg.. as 
they are always bought in large quan
tities. We should be granted at least a 
year after the standards go into effect, 
to use up the stock of evaporated cream 
labels and boxes. ’ ’

Wants Higher Standard.
After reading the revised standards 

which were sent out this week, a manu
facturer said: “I have two criticisms to

make, viz., with reference to section 7 
Condensed milk, and Section 8 Kvnp- 
m-ated milk.

“The standards proposed are not con
sistent with conditions, nor with tin- 
scientific facts of manufacture. For con
densed milk I believe the minimum of 
total solids should be 28 per cent., and 
not less than 8 per cent, butter fats. 
This is really a low standard, and no 
honest manufacturer will have any dif
ficulty in observing it.

•‘Section 8—F.va|Hirati-d Milk should 
be lower in solids if any change is mndt 
from commercial practice rather than to 
lower the precentag of fat. and while a 
|H-r<entagi- of 7.7 per cent of butter fal
ls comparatively easy to maintain, it i> 
not so easy to get 26 per cent, of sulid- 
in some sections at certain periods of tin- 
year, nevertheless I believe if any eon 
eession is made whatever in the inter 
ests of the manufacturer, it should In- 
by reducing the solids, but not the fat

• 'Briefly, the draft of the Proposed 
Milk Standards reads : “Condensed
milk 26 per cent, solids and 7.25 per 
relit fat.” “Kvaporaled milk, 26 pri
rent. solids and 7 per cent, fat.” 1 
would recommend for condensed milk 28 
per rent, solids and 8 per rent, fats, and 
eva|M>rnted milk 7.7 per cent fats, but 
26 per rent, in the latter is satisfae- 
tory.

“The present standard for condensed 
milk in the U. S. has not been debated, 
bill for evaporated milk it is debatable.

and it is probable that for solids in the 
latter it may he red need to 25 per cent. ’ 

Manufacturers of powdered milk also 
want to see their product included in 
the standards in order to be protected, 
and a request to this effect has hern seul 
lu the Chief Analyst.

THE BRITISH ELECTIONS.
Sot since the institution of vote In 

ballot has there been a contest in which 
siu-li intense and world-wide interest is 
being taken, as that now in Great Brit
ain. In order that its readers may be 
thoroughly informed as to the progress

■» ■■

• if tin* fijjlit The Globe has sent its news 
«•ilitor, Stewart Lvon, to Britain. lli> 
letters and cables will appear exclusively 
in The Globe. This is an opportunity 
which the reading public of Canada will 
not he slow to take advantage of.—Advt.

THE SEMI-FINAL
It is only two more weeks until Dec. 

“1st. when the Christmas window dressing 
and advertising competitions of The Can 
adian Grocer close. That it is worth 
while for retail grocers to consider these 
is shown b> the rewards offered for the 
best windows and the best advertisement. 
This. too. is merely incidental to the 
benefits in extra sales that must accrue 
to those who take extra pains in dress
ing their Christmas windows and in 
writing their (’hristmas advertisements.

The Canadian Grocer recognizes that 
grocers in smaller places have not the 
same facilities as those in the cities, so 
far as window dressing is concerned, and 
therefore has divided the field into two 
rlassrs -Canadian towns, villages, ham
lets. etc., under 10,000 population and 
towns and cities above that. The winner 
in each case will receive $7 in cash, the 
second prize being $3 in each case, mnk 
ing altogether $20 for the window diess 
ing competition.

This gives retail merchants in the 
smaller places an opportunity to enter 
without competing with their friends In
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ANNOUNCEMENT.
the trade who have better facilities in 
the way of larger windows.

The only stipulation so far as cither 
class Is concerned is that the window 
must be dressed with Christmas goods 
by the grocer himself or one of his staff. 
A ‘manufacturer's* window— that Is. one 
dressed by or at the suggestion of a 
manufacturer or his representative—will 
not he admitted. In sending in the pho 
t«graph kindly tell who dressed the win 
•low and include a detailed description 
accompanying it. He careful to obtain 
the best possible photograph.

In the advertisement competition all 
that is necessary is to forward one or 
more e’ippings from your local paper to 
us wi i the name of the writer of the 
advei Jsemcnt. and the name of the paper 
it was clipped from. There will be a 
prize of $f> cash given to the winner.

Th< award will he made by an udver 
tising specialist and will ho announced, 
with a reproduction of the prize ad., 
shortly after the close of the contest. 
All entries in each case should be mailed 
not later than December 31 to the Editor 
of The Canadian Grocer.



Practical Methods Used in Retail Grocery Stores
Retailer Thinks Profits Should be More Evenly Distributed — Much Early 
Christmas Selling in Chatham—Intelligence and Persistence in Advertising- 
Plans for Getting New Customers.

U Deals Heavily in Poultry.

Palmerston, Ont., Dec. 14.—The meth- 
u employed by J. II. McKay, Palmer- 
"ii, since lie purchased the stock of Mr. 
insun, a few months ago have helped 
in well in the general store business.

■ ie care in selecting stock, employing 
od salesmen and selling the most de- 
ndable goods, have all helped to in-

■ rase this store’s volume of business.
A large trade has also been developed 
poultry, and Mr. McKay is one of 

: e largest shippers between Palmerston 
d Toronto. He is in fact open for 

irmcrs* produce of all kinds : potatoes, 
lied apples, onions, eggs, buttjer, wool, 
e. He has the confidence of the pub- 
e and is always ready to lend a ready 
distance to their every enterprise.

Quebec, Dee. 14.—One of the most suc- 
■ —■'ful retailers of this citv says that 
: e greatest element in his career has 
been initiative. The ability to decide 
matters quickly, yet correctly, will al- 
"ays keep a business man in the fore- 
: mit. "Learn to choose,” he says 11 for 
e stance, what lines you want without 
unnecessary delay, and by continually 
practising decision combined with speed 
and accurate judgment, you can’t go 
far wrong. Always be willing to take a 
chance, if it shows a reasonable certain
ly of success, and a good future margin. 
Over-cautious merchants are as badly off 
a- those who, while they decide quickly 

.■I take plenty of chances, do not use 
■ ir heads to the best advantage in 
mining up a situation.”

Kdmonton, Alta., Dec. 14.—A large 
I dmonton grocer claims he is at a loss 

know why retail merchants consent 
handle some manufacturers’ goods 

r scarcely nothing. They have to make 
! ' ir profits on others, and are therefore 
: at to lose their trade in these goods to 
• me extent.

“To keep accurate accounts of the 
I isincss is not only necessary, from a 
! : ncial standpoint.” he says, ‘‘but it 

vakens an ambition to excel each week. 
I know of some stores where the clerks 

■ hi hardly wait for the statement on 
Saturday nights, to see whether they are 

lead or behind of the previous week.”

Want Standard Weight of Loaf.
Vancouver, B.C., Dec. IS. — Grocers 
re are interested in the bill recently 

I reduced into Parliament at Ottawa by 
Ir. Currie, of North Simcoe, to fix a

standard weight for loaves of bread for 
all Canada. Conditions here are anything 
but satisfactory, the loaves of bread 
being small and the prices high. .More
over, judging from appearances, inferior 
Hour is also used in small proportion. 
The way it works out is that grocers 
who sell bread have to stand the abuse of 
the dissatisfied customer, when he not 
only is not to blame, but makes nothing 
on bread, or at the most, a fraction of a 
cent per loaf. In fact, some grocers de
clare they will not handle bread, but 
tlien they are forced to by occasional de
mand. This, the bakers know and con
sequently the grocer has to handle bread 
nu rely for the benefit of his own per 
sonul trade, and the retention of a eus 
tuilier.

Lindsay, Ont.. Dee. 14.—L. A. Primeau 
I' the authority for the statement that 
a well conducted grocery business can 
well afford to carry a good stock of 
pastry, fancy and otherwise, lie handles 
bread, but more particularly fancy past
ry in connection with his grocery busi
ness, and he finds that it not only brings 
the afternoon shopper into his store, but 
als i lands the dimes into the till, which 
after all is the main thing. Mr. Primeau 
puts an occasional display in his win
dow, of the appetizing pastry, as a ru’e 
on Saturdays, and it is surprising the 
amount of fancy articles that are dis
posed of. ‘‘Like all other special goods 
it has to be properly advertised and 
ticketed,!’ says Mr. Primeau.

Chatham, Out., Dec. 14. - Chatham 
merchants this year have certainly done 
their best to bring out the early Christ
mas trade. Long before the end of No
vember, Christinas displays were in evi
dence, while simultaneously many mer
chants commenced their special Christ
mas advertising.

The grocers were particularly active, 
nuts, confectionery, currants, raisins and 
I he various other Christinas cake and 
pudding ingredients having been prom
inently displayed for the past three 
weeks. Christmas advertising is also 
well wilder way.

One grocer states that he has noticed 
a perceptible improvement in regard to 
the Christmas trade, which now starts 
quite a bit earlier than it formerly did. 
An exceptionally big Christmas trade is 
looked for, however, so that it is possible 
the rush of the last few days may not 
be much lightened. Quit a bit of busi
ness was transferred to the earlier days
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of the campaign, though, that under 
ordinary circumstances would be left to 
the last.

Advertising a Good Investment.
Quebec. Dee. 14. That there are two 

requisites for successful advertising, is 
the claim of a progressive Quebec gro
cer. With either one lacking, he claims, 
failure is a distinct probability.

“The first, and most important is in
telligence. Use your head in choosing a 
medium for your advertising matter 
which will give the best results. With
out the proper medium your money i> 
practically wasted.

“The second requisite to success is 
persistence. Spasmodic insertion of ad 
vertising will never give full value to 
ihe advertiser. A yearly contract for 
continuous insertion of even a small 
ad. properly written, will, in the end, 
give more value than the same amount 
of space taken in a few issues as full 
pages. With a combination of the two 
above mentioned qualifications, adver
tising will pay, and pay well.”

An Aid in Selling Candy.
Perth, Out.. Dec. R.—A local store in 

putting prices on its more expensive 
lines of candy, marks them 30e p-r .1 
pound or 15c per j pound. The idea is 
that a person might see something mark
ed title per pound and think that confec
tionery too expensive, whereas if it were 
marked 15c (the amount probably he 
feels like spending) per j pound, it 
seems easily within his reach.

Look Out for New Fields.
Montreal, Dec. 14. There are chances 

coming up every day for a retailer to 
increase his liv'd of operations. It may 
lie by means of good service to the cas
ual customer, by means of the local 
press, by dodgei advertising, or some 
i I her met hod.

A Montreal meremint brought this 
subject up recently, to a representative 
of The Grocer, saying, ‘‘so many retail
ers are neglecting daily chances to add 
customers to their list, simply through 
carelessness in not taking advantage of 
hints which come their way. For in
stance. a stranger comes into a store. 
The clerks wait busily on all their reg
ular customers, some of whom have come 
in after the stranger. Finally becom
ing impatient, the latter leaves the store.

‘‘Meat of Wheat” is guaranteed ab
solutely. Grocers are authorized to re
fund money if not perfectly satisfac
tory, even after package is used.—Advt.

A Merchant With Initiativeness. Finds Profit in Pastry.

Wants Profits on all Goods.
Early Christmas Selling.
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A NEW CO OPERATIVE BILL.
Here if where retail merchants in Can

ada have an opportunity to show their 
strength in legislative matters.

Lloyd Harris, M.l*, for Brantford, 
(Jut., lias announced that lie is prepar
ing a hill which is meant to provide ma
chinery for the incorporation and super
vision of co-operative societies.

This bill will not lie in the interests of 
retail trade and especially will it lie 
detrimental to the grocers should il go 
through. If the merchants were united 
all over the Dominion, such a pressure 
could be brought to bear against tin- 
passing of any such a bill, that it would 
scarcely ever. In- heard of. Nevertheless 
those who are united can do a great'ileal 
and also others who are interested van 
assist in preventing any legislation det
rimental to their interests.

A co-operative society working in 
every city or town will do much to sepa
rate the merchant and his customers, 
even if it does not continue to become 
a success. Every association and every 
individual merchant should carefully 
watch this co-operative hill and make it 
a point to interview or write the member 
representing his constituency in t In- 
House of Commons lo oppose it.

No member of parliament interested in 
manufacturing “roods which arc sold by 
tin- retail trade should consider it fair 
to )h- instrumental in passing a hill that 
will he detrimental to that trade. Yet 
what else do we find in the ease of 
Lloyd Harris, of Brantford?

WHO IS TO PROSECUTE?
In connection with the recent confisca

tion of adulterated butter in Montreal,

a somewhat puzzling, and in many ways 
ridiculous situation has developed. Dr. 
Met "arrey, the health officer, who made 
the seizure, says he cannot do anything 
further than seize the goods, as no 
harmful adulterant was introduced. He 
has made a further statement that any 
prosecution would have to he originated 
by the Inland Revenue officials.

At the Inland Retenue department it 
is said that no definite information has 
been laid against any of the offenders 
and no action can be taken until such 
is the case. The fact remains that 
large quantities of adulterated butter 
have been seized, the names of at least 
seven of the alleged guilty parties are 
known, and nothing has been, or seems 
likely to he done.

It seems a pity that there is this lack 
of co-operation between officials, when 
upon their activity depends the protec
tion of the interests of honest competi
tors and of the average citizen. It is 
about on a par with the ease of two 
children, one of whom has been told by 
his mother to tell the other to do a 
certain thing. He tells, hut the second 
one ret uses because Ins mother dtdn t 
tell him personally. Meanwhile the ob
vious thing remains in it's old condi
tion, undone. Who is to blame 1

ON THE CARE OF CANNED GOODS.
The reader’s attention is directed to 

a; article in this issue <fn the methods 
which should be used in storing and 
taking care of canned goods. It is 
written by a practical canner who has 
had much experience in the business and 
therefore the suggestions given are all 
the more valuable to those who have 
under their care stocks of canned goods.

The article was secured at the insti
gation of a retail merchant who wrote 
to The Canadian Grocer, asking what 
effect frost has upon the contents of 
a tin of canned vegetables.

This paper shall be pleased at any
time to answer so far as possible in
quiries on trade questions and requests 
merchants to lie quite free in making 
demands.

VALUE OF STORE CRITICS
Some merchants are inclined to fed 

sore -to use a common expression—if 
any of their customers happen to regis
ter a “kick” against some article pur- 
eliased or lack of service on the part of 
themselves or their salesmen.

This is a mistake. They should rather 
consider it as a mark of favor because 
they have come to discover leaks in their 
businesses which otherwise might have 
gone unnoticed.

There is a retail firm in a large United 
States city which employs a woman regu
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larly at a salary of $00 per week to -i 
nothing Imt criticise the work of ev v 
salesman and manager and also the gut > 
and their prices. She might lie tern ■! 
a private detective but prefers to ■ I 
herself a critic. For instance, if 
conies across a saleslady attending 
the candy counter who happens to h . 
dirty finger-nails, she purchases s. . 
candy and obtains the number of 
party who made the sale. She is llici , 
a position lo find the name and the sa 
lady is next day given a “call.”

In this way everything that goes wr- : 
or doesn’t look well is reported by 
critic to the management, who call 
attention of the managers of the va 
011s departments to them. The hit i r 
are, of course, often surprised and w- 
iler how tilings arc discovered and l - 
has always a tendency to make tin u 
mure careful ill their work.

STREET RAILWAY EXTENSIONS
Sherbrooke, Que., is just now mu 

exercised over the question of extendi 
their street railways to reach the 01. 
lying districts. This is always a qu- 
tiou of importance to the local groc 
m such sections.

Does it bring him more trade, or 
his customers take advantage of t 
street ear to buy in the larger centi

There are certainly two sides to il 
question. In the first place traffic 
sure to be stimulated toward t 
larger place, and many people will ta 
advantage of the improved transport 
tiun to do their buying away in- 
home. At the same time, the closer t 
connection between town and city 1 
better the local grocer is able to bn 
and if there is little saving to the cu 
turner, they are apt to save trouble I 
using the more convenient local ma 
His profits are likely to be more as I 
comes into closer communication wi; 
the city, and he can often take ailva 
tage of a drop in the price of son 
commodity, where previously he on 
had vague rumors, perhaps too late : 
he of use, as to that change in quoi 
lions.

Another aspect is the general cnlarg 
ment of the field for both the local m; 
and his city competitor. To a certa 
extent the city grocer has the adva 
tage here. More buyers will go fro 
the -mall place to the larger than w 
do the opposite. Still there are buyi 
along the line of the street railway vv I 
are closer to the small town than t 
city, and these very often take adva 
tage of the ear to do their buying. 1 
the whole it is probable that both cit . 
and suburb, or small town, are ben 
fited. It would be difficult to say 
to which receives the most.
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CO OPERATION FOR TRAVELERS.
\n excellent suggestion was thrown 

ut at the annual meeting ot the Do 
union Commercial Travelers’ Associa- 

, ,n in Montreal on Saturday. It was 
, ,t concerning a novel subject, Dit one 
.liich frequently cnnic. up, secures ap- 
loval, and is forgotten. A member 
latcd that it was most regrettable 
hat there should not be more united 
,,-tion, more co-operation, among the 
i avclcrs of Canada. In the Dominion 
\ssociation there are close upon <1,5011 
icn, while in all of Canada the trav
iers number 20,000. Yet, the various 
issociations were acting individually, 
ml consequently were not accomplish 
ig the many reforms aimed at by each, 

i,nt (comparatively easy of attainment 
lirough united action.
lie suggested that every two years 

■ here be a general meeting of all the 
associations. This is an excellent idea. 
It should be carried out. There- are in 
numerable questions of vitaUnterest to 
ndividii.nl travelers, and to the various 
i-sociations, which could be discussed 
in advantage at such a meeting. An 
nal gatherings of the various associa

tions arc about to be held—let this 
question tie discussed. It is the duty of 
ilie president of each association to 
bring the matter up at the earliest op
portunity.

Proposed canning merger.
Jsome new phases to the proposed 

amalgamation of independent eanners are 
reported this week. It is well known to 
the trade generally that the Canadian 
fanners are interested in the proposed 
merger as well as the American Can 
Company which supplies many of the in
dependent Canadian concerns with tins.

Should the amalgamation materialize, 
and eventually an amalgamation with 
the Canadian fanners, the American Can 
Co. would likely lose a considerable por
tion of its Canadian market. It is claim
ed. that the American Can Co. is also 
becoming interested in a merger of Can
adian independents, this to lie separate 
altogether from the Canadian fanners, so 
that the independents would naturally 
he at a loss to know exactly where they 
are at.

Then the question of the members of 
the independent companies taking the 
preferred stock of the proposed new eon 
eerri to the value of their plants and pro
perties, is not meeting with universal 
favor. The directorate of several of 
them arc principally farmers who 
have grown the vegetables, fruit, 
etc., used. These men believe that if 
the merger is put through, they will not 
lind the ready sale for their products 
which many of them now enjoy, and

this seems to he another drawback. 
Some are not even considering the pro
position on account of having to take 
the preferred stock.

It is the belief of men in close touch 
with the situation that nothing definite 
will tie decided upon fur some time.

CAPITAL TIED UP IN IDLE STOCK
It is a generally conceded fact that 

the average merchant in the smaller 
cities and larger towns does not look 
after the idle goods in his stock as 
closely as he should.

How many small dealers are there 
that could not go through their stocks 
and pick out inactive goods, a few hero 
and a few there, small in individual 
amounts, but in the aggregate amount
ing to hundreds of dollars, that are 
neither bringing returns in sales or 
profits. These goods are inventoried 
year after year, at first cost, when 
they should not be counted as assets at 
all, their value having gradually faded 
away until they should properly be 
classed as liabilities.

Carried-over goods can reasonably be 
estimated as deteriorating in value 
one-third each year. Not only is there 
a loss in quality, but the value of the 
article has been tied up for twelve 
months without earning a cent. It has 
thereby eaten away one third of itself 
and after the third year it has prac
tically disappeared as an asset in de
termining the profits of the business.

Tn the ease of articles that change in 
fashion from season to season the de
terioration is even greater, and in clos
ing out past season’s goods of this 
character the question of cost should be. 
lightly considered in comparison with 
the quick disposal of the goods. The 
money thus released and put to use 
in buying active goods that can be 
turned over and over during the year 
at a good percentage of profit, will 
more than counterbalance the loss sus
tained in promptly closing out the un-

A HOLIDAY NOTE BOOK
No season of the year is so produc

tive of trade-bringing ideas as the 
month of December, when the minds uf 
all progressive merchants are concen 
I rated upon evolving plans for inereas 
ing their trade by adopting methods 
which they hesitate to use at any other 
time of the year Larger spare is taken 
in the local papers, the windows arc 
changed more frequently and more 
thought is given to the displays, boo' 
lets are sent to customers, the priem 
of goods in plain figures to assist the
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selling, the clerks work more overtime, 
the buying problem is more important, 
the effort to sell early and deliver at 
the last moment and the adoption ot 
plans for interior display all bring up 
questions which cause thought.

All of these have to be met and acted 
upon without delay, but in the rush of 
holiday trade ideas will develop which 
can be u-ed in next season’s trade, and 
unless a merchant plans to jot these 
down when they occur to him they will 
vanish and not be thought of again un
til they present themselves in new form 
a year hence. It's when the holiday 
shoppers arc out in force and every
thing betokens the approach of Christ 
mas that real inspirations knock on tin 
average man s skull and prod him inti 
saying, "If I had only thought of that 
in time what a hit it would have been 
Too late now.”

I'.ach retailer should obtain a blank 
notebook, print on the outide cover 
of it in big, bright letters, “Holi
day Ideas,” and then proceed to jot 
therein the things he ought to have 
“thought of sooner.” Put down a few- 
bright window suggestions as thev 
come to you while Santa Claus is grin
ning at you from all sides. Add a few 
advertising hints and note down the 
thing- that go the best, for Christmas 
gifts : and the things most called for 
that you did not have. Paste in a few 
of the most striking advertisements is
sued by the eity stores who do things 
on a bigger scale than you can afford 
to.

Don’t confine* your observerions to 
your own store, or even to business 
hours, but take a stroll around the
stores with your eyes open. The jeweler
or dry goods merchant may ha\c ideas 
that a little skill would render more 
fitting in a grocery window.

• bit these things down in your special 
hook and file it away among the
things you know where to find. Then
next season turn to your notebook and 
begin the sifting process. Some lines 
so popular a year ago are nut of date 
now. Still there lies before you a big 
chunk of holiday atmosphere with its 
inspirations as well as some suggestions 
ready made.

The w i-c beginner is always willing 
i i learn. Also tin wise veteran in (lie 
merchandising ait is willing In learn and 
le has chancis every day to pick up in 
Iorniati' ll from his customers.

There is only one way to sell goods, 
and that is by it'king people to buy 
them. Any kind of advertising is ask
ing tiie publie to buy. and they are en
titled to be asked in a pleasant and 
alluring way.
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Developing Originality in the Window Display
The Methods Used by a Grocer in an Ontario Town — Thor
oughly “Christmas” in its Setting and it Proved to be a 
Splendid Seller.

J. MvL>«-rmiil. Georgetown, Out..
<*i*neeived some g.... t ideas in dressing
the accompanying wit.du». The store is 
a typical small town grocery, the witi- 
dow is not by any moans a large one. and 
the design used is admirably -uited both 
to the store and the window. Several 
novel ideas have boon used, partieularly 
in the building up of their largo pillar • •! 
oranges, which will give -.uim useful 
hints to other grocers. The centre i- in 
the shape of a » lu e -• i a: at angle of 
4ft degrees. The bottom of the wheel i- 
eovereil wit It lialf-itteh In .mis and di

vided into fourteen compartments with a 
small circle in the centre, all of which i- 
covered xvitli tis-ue paper, one division 
being done in green, the next in cerise, 
and so on. Starting at tile e.-ntrc di- 
\ isinn at the top to the right is grape 
fruit, eliovolate candy, ••range-., walnut 
randy, -hello.1 walnuts, en am candy, 
walnuts, oranges, almond nuts, lemons, 
-helled almonds, mixed candy, filberts, 
apples and the centre circle t- tilled with 
Malaga a rapes, giving a nice contrast. 
Oil the right is a pillar of I"atif.-rniu 
..rang. - -i\ feel high which till- that side 
of the window nicely. The rack which 
In Id- t o . ranges i- made . !" pu tty

wire with a tin tube inside, the orat 
being slipped down between the tin : 
the wire. On the left of the wheel 
pyramid of preserved cherries 
peaches in glass. In the centre of 
window between the wheel and the g 
there is a fancy china plate filled » 
natural figs, on either side of which 
a pineapple, then boxes of bon buns. : 
at either end a box of fancy table rais 
some of which show very clearly in 
photo. Tito window is decorated 
natural hotly at the back and pa pot 
tootling across the top and down the -t 
at the front. Across the back of 
window were a row of fine turh 
Hanging on the iron bar which show - 
ilie photo, which made a splendid lia 
ground for the window, but as 
photographer couldn't photograph 
window when the proprietor had 
ready, the taller sold .,(T tim-t .,f 
turkeys.

I he above Window was Dressed by J. McDermid, Georgetown, Out., and Illustrates an Attractive Wheel Design.

A *

'■-.V v



The Markets—Advance of Vic. on Valencia Raisins
This Rise is Due to Scarcity of the Fruit—Shelled Walnuts Scarce — Raw 
Sugars Easier and Decline in Refined Would Not be a Surprise—Little Demand 

t For Evaporated Apples.
3— also Provision*. Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS—

Sugar—Raw very weak.
Pepper—Firm.
Valencia raisins—l cent higher.
Shelled Walnuts—Scarce

Montreal, Dec. 16th, ltiOtl.
Trade is now showing the full died of 

1 lie Christmas season. Dealers say that, 
taking il generally, there' has not been 
such an encouraging outlook for some 
years.

There are several reasons to account 
for this. People are beginning to re
cover, fully from Hie fear engendered lit 
the deprtssion, and as a result are 
spending more money. Also luxuries are 
being indulged in to a greater extent 
than for some time pas! Staples are 
losing this season to a certain extent, 
hut of course people must to a certain 
degree depend on them.

The marked feature of the wee k is the 
i tsc in price anil se-are-ity of Yali-neia 
raisins. This anil the probable reasons 
for it, are- elealt with fully on the edito
rial page', so need no furthe r explanation 
here.

Walnuts are- scarce at present as well 
as other lines ot shelled nuts. As a 
whole, the market is steady anil the pre
vailing tunc is tor a continued firmness

SUGAR—Raw sugars are down this 
week. The decline is elm- to large re- 
ceipts in New York ami Liverpool, (lin
ed the largest shipments a Canadian firm 
has ever imported was on the Ti-oeluro 
ele I.arrinaga, which recently arrive-el at 
Halifax [rum the Mauritius with over 
6,500 tons of high graele refining crys
tals. This shipment was all consigned 
to one Montreal e-oni-i-iti who have- al
ready ilisposei! of il in England. Price's 
are firm but a decline is being looked 
for by some in the near future-.
<inumlatpil, bags........................... .......................

20-lb. liagn..................................................
4 70
4 80

ImiM-rial 4 43
4 45

Fan* lump, Im«w, 10011»? ................................
............................. SO llw 5 6)
.............................. 25 It.? ........ 5 80

KM Seal. in i•ariuii*. ra»h 0 35
<>v*t*1 «littmoii»!?, bbl? 5 10

100 II». Imixi-h 5 50
5011. " 5 W
25 11. " 5 so
5 11». cartons, pai-h 0 374

l.xt m gr«uiiid, bbl? 5 15
50-lb. bo*ns 5 35
2.3-lb ImiXF?

pe.wdm-d, bbl? 1 95
" W-lli. btixn?................................................... .......... 5 15

I’hornix ....... 4 70
Bright ruffee.......................................................................... 4 05
No, 3 yellow......................................................................... 1 55
No. 2 “ .......................................................................... 4 15
No. 1 “ bag?............... 4 :so
Bbl*. granulated and yellow may be had at .*• 

alimr bag lirions.
SYRUPS AND MOLASSES —Christ-

mas trade is going principally to other 
lines and both syrups and molasses show 
a falling off in sale. It is thought cer
tain that they will regain what they 
have lost as soon as the New Year 
opens. Prices continue firm.
Fancy Barhadoe* molasses, puncheons.................. 0 38 0 40

“ Darrels............................ 0 41 0 43
" half-liarrels....................U 43 0 45

f 'h'Mcn Hurttti'lites molasse*, punrhron?.................  0 41 0 43
liar mis......................... 0 44 0 46

“ half-barrel?.................  o 46 0 48j
New Orleans......................................................................  0 27 0 28
Antigua .................................. ...............................  V 30

Porto I tiro....................................................................................... 0 40
Corn syrups, bills.............................................................................. 0 035

*-bhie....................................................................   0 03 S
I bbls ............................................................ 0 03.
38*11, pat le 1 80
25-lb. pails.......................................................... 1 30

< "asvs, 2-H». tins, 2 doz. per vase.................................................  2 50
Vit. - 1 doz 2 83

•• 10-lb. “ * doz. “   2 73
11 20-lb. 11 • doz. “   2 70

TEA—The continued scarcity of .Jap
ans is being felt considerably, as there 
xi-etns tee be a good demand, which deal
ers at present arc a! a loss to supply. 
Prices of all lines are lirm and unchang-
od.

0 40 0 50
Choir» ........................... 0 35 0 37
•lapai. 0 32 0 37

Slnlium 0 27 ') 30
Bond common............. 0 22 0 23
(Join m on......................... ................................. 0 20 0 22

C-yl-.iii Broken Oratig»- P»*koe 0 21 U 4ti
lVkoc? ') 22
Fukoe Souchong?.. 0 20 0 22

In.ha 1‘rkiM- Sourhong? . * 9 19
n gi'-i-n? Young Hyson? ') 25

i) 22
( iimpoweli-rs

<1.1.,:. %r- ■ • - Fingsuvy giiuiM,w«l«-r, low gra»b ') 11 •• ia
I»-a l» af 0 20 -l 3o
pmhrad ') 30 I) .,0

COFFEE—Che-ap I'ofiees are- high in
e-omparison to the- hrtter grades. Of
iiiuisi- the hulk of the trade is none in
the- e-he-aper line-s, which compensates to 
a considerable cxte-nt. enabling e'e-elers 
to lie- satisfie-u with a smalle r margin < i 
profit where the- turnove-r is so much 
larger anil t|tiicker. Prices are un-harigeil 
but firm.
MiH-ha . ................................... II ISi n
I!iu, N,, 7 ......................................el VI II V-
Santos...........  ............................. 011 0 17
MuracaitH. .. 0 15 0 18

SPICES—Christmas trade in . U lines 
of spices is extra good both in lie city 
and to outlying points. Peppers and 
nutmegs are- very scarce, with a pro- 
lialilc rise ill both They are- ; .re ady 
slightly higher in the- primary markets.

Dealers like the situation except that 
the re is some fear of the new i-itiel stand
ards being established too soon to en
able adequate preparations to he made-.

Per lh.
Allspice*....................... 0 13 0 18
( 'innamon, ground........................... ........................... 0 15 0 19

0 16 0 18
<'love?, whole 0 18 0 30
<‘lot #»*, ground 0 20
< "train "f tartar
«linger. wholr o 15

o 17
Mm.
Nutmegs. n 60
F- Him*, black Il P', 0 22

0 29

DRIED KRinS—Valencia raisins 
have- furnished the feature- of the market 
iluriug the past week and will continue 
to ilo so for some time to come. Me
dium graeles are practically i-xhausti-il. 
while the I crowns anil fine ofi staik an 
very scarce. Prices have, he-cn raised .'. 
cent with a further raise in sight. Tin- 
reason is that this year's supply came in 
on a practically hare market and were 
greedily taken up.

Other lines are steady with a good 
sale.
Currant.-, tine ti'iut v»«, lier 11».. nut cleaned 0 052

“ “ “ » •leaned........................... 0 06i
Fatras, pt-r lb............................................0 071 11 08

" Vustizzaa, per lh................................... 0 03 0 09
Bate* -

Hulloweca, old, per lb................. .......................... U 04 0 041
“ new, tier lb.................................................... 0 0f>

Saira, old. per lb................................................ .. 0 041
new, per lb............................................................... 0 05

Ibitoina—
Australian, per lb., (to arrive)............................. 0 081 0 09
Old seeded raisins............................................................... 0 06

3*

California.'"hoiee seed»-d. 1 -11». pkg?. 0 07
fancy seeded. 1-lb. pkg?. .0 09
loose inwatels. 3-frown, i»*-r lb. 0 074 0 08

4-crown. i»er lit 0 *)8k 0 09
sultana, imt lb. 0 07$ 0 10

Val*-n»-i«t. tine off stalk, per 11» 0 05
select, j• r 11 > . ... 0 Mai

“ 4-»towti layers, per lb 0 064
NUTS—The market is practically bare 

of shelled walnuts Other lines of shelled 
arc scarce, while the demand seems to 
he steadily increasing. Dealers an- 
scouring the country fur supplies.

Christmas trade- has proved exception 
ally good, in spite- of the- somewhat in
ferior quality of this year's crop. Prices 
arc firm.
Ill -hell

Filberts, Sie-ily, p»-r !b
Barcelona. iM-r 11» 

Tarragona Almond.-. per 11» 
Walnuts. <ir«-nohlf--. per lb

Marlxits. r 14• 
f'omcK. IM I" lb

"h»lle»l
Almond?. 4 •1'iui, s«-I»- f. .1, v« r '.b

in hags), standard?, i»-r lb

French. N-- 1 
Spanish. N". 1 
Virginia. N" 1 

lb-cans. iM-r lb... .
Pistachios. iH-r lb 
Walnuts

Bord» aux hahe- 
Brokens......

0 12 
0 10; 

o m o I?
•j 13* 0 15 

0 12 0 1’,
0 32 0 33

0 31
o ?y

0 28 0 27 
0 15 0 17

0 07 j 0 07*

' o l«i 
0 63 

. 0 7*.

• i 18 i! 19

EVAPORATED APPLES—Trade in 
evaporated apples has been unsatisfac
tory so far. and there- seems to he no 
immediate prospect of an improvement. 
Prices are stilh steady, but a decline will 
probably result if there is no increase in 
demand )
Evaporated applcs.yiirime.. ................. 0 09; 0 09$

BEANS AND PEAS—Beans are prov
ing popular at present and there- seems 
to be a steady increase- in the demain]. 
Supplies are- fully adequate-, however, ami 
no price changes are le Hiked for. I’e-as 
are not in heavy de-mand inst at present 
though, de-alers say the situation is sa
tisfactory.
Ontario prime pea l*ans. bushel............................... 1 y
Pea*, boiling, bag......................................................................... 2 5»)

AN ENERGETIC PRESIDENT.
Tin- St. John, X.B., Sun in n-ferring 

tu tin- election of T. IT. Fstahrooks ;e~
IUi-siili-iit of tlie Board of Tvaele of that 
e-ity says in part: In Mr. Kstabroi'k- 
tin- boa re l lias svcureil a man admir
ably ci|uippod in publie spirit and bu-i- 
iipss energy ami experience- to carry 
along vigorously anil progre’:—iv.-lv tin- 
buarel's work for tin- uplmililiiig ami 
development uf St. John. In tile pres
ent circumstances Mr. Estabrook- i- 
pcculiarly well fitted for the po-itioii. 
* * - One of the chief factors in this
success has been extensive --'.l intelli
gent advertising, and Mr. Estahrnvk-. 
we- believe, recognizes this and recog
nizes also that civic as well as private 
business is capable of development by 
similar methods. There is nothing Si. 
John needs more at the- pvesenl linn-, 
than an energetic and well-directed cam
paign of publicity.

it* ;
'It '
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CANNED GOODS
MONTREAL There is a distinct im

provement in the demand for canned 
fruits. Heretofore the market for these 
lines has been very disappointing. It is 
thought that the somewhat inferior 
grade of dried goods packed this year 
have had a good deal to do with the re
turn to canned.

Vegetables are firm and in good de
mand. Prices are firm and iilielt: liged 
from last week.
Pea*, standard, dozen ... 81 05
Pea*, early June, dozen. 1 074 1 1"
Pea*, sweet wrinkled, dozen 1 lo 1 124
Peas, extra sifted, dozen 1 584 1 60
Pea*, gallon* 3 87$ 3 921
Beans, dozen. o 85
Com. dozen ...... 0 SO o 821
Tomatoes, dozen (Ontario ami i/uetwe) ..
St rawlierrie*. dozen

0 824 0 90
1 37» 1 40

Raspberrie*. 2*. dozen . . 1 75
Peach»**, 2 *. dozen .... 1 65
Peach***. 3*. dozen 2 65
P.mru, 2 *. dozen .......... 1 f*>
Pear*. 3 », dozen 2 3o
Plums. Greengage, do/en ... 1 50 1 55
Plums, Iziintmrd do/en 0 95 1 let
I-awtonlierrie*. 2 *. dozen 

Clover leaf and Horseshoe brand* salmon
1 60

1-lb tall*, lier dozen ... l Gi
4 lb flat*, per dozen 1 30
1-lb. flats, per dozen ...

Other salmon
2 UC*

Humpback*, dozen ....
Cohoes, dozen l :v. i 4-1
Red Spring, dozen ........ 1 CO 1 6.-.
Red Soek**ye. dozen.......... l ra î»

TORONTO—Like almost everything
else, canned g.....Is are firm. and the
stocks are rapidly diminishing. Peas
and corn are likely to run clean out. and 
even tomatoes which are the heaviest
pack are reaching out for more money.

0 80 • 85
Corn .1 80
Peas . . 1 05 1 424

tl 82$Pumpkin*
Totnatoe*,3 * 0 8.5
Strawberries, 2 * . ... 1 40 1 50
Raapliern»-*, 2*. 1 60 1 674
Peaches, 2 * 1 65

3* 2 6.5
lawtonherrie* 1 65
Red pitted rheme*. 2*.......... 1 75
t îallon apple* 2 40 2 45
Bartlett jiear*. heavy syrup*. 2 s 1 65

light 2 s . . 1 15

170
Ixunlfanl plum*. 2 * 0 SO 0 8.5

(lover Leaf an«l Honunho*' brand* salmon :
1 lh tall? |kt dozen 1 90
4-11» flat* per dozen . 1 2-5
1-lh Mats i»er dozen 2 121

CM her salmon prices are :
Humpbacks, |»er dozen 1 tin
Cohoes, per dozen 1 45 l
Red Spring, per dozen . 1 65
Red Soekeye, |*t dozen. 1 65 1 70
I»h*!er*. halve*, per dozen 1 85 2 20
Izilwter*. «marier*. per dozen. 1 40

ONTARIO MARKETS
Toronto, Dec. lfi, 1ÎMMI.

The great rush on the part of the 
wholesale grocers for the Christmas 
trade is pretty much over. They all re
port having splendid trade, and if the 
retailer conus out as well as they did. 
this anlumn's trade will figure as one 
of the best for a good many years. It 
i- hardly possible, however, that the re
tailor will gel hi- proportion with the 
wholesaler for the reason that the re
tail stores have multiplied in leaps and 
boumls while the wholesale houses arc 
almost the same as they have been for 
years. If the wholesale bouses could 
have sold the same quantity of goods to 
a smaller number of retailers they would 
be surer of their money, the retailers 
would be better off, and the public would

have had equally as good, if not better, 
service.

SUGAR The recent report from 
Cuba showing that the production of 
raw sugar there is 317,000 tons in excess 
of last year, has a slight weakening ef
fect on the market, altogether it did not 
materialize in figures. Cuban futures arc 
lower Ilian present prices, which indi
cates that lower prices are expected.
St I,awrenc* "Crystal Diamond*,'

Domino*, t

ïhemde"

100 lb Imxe*........
50 liv boxes...
25 lh tsixen 
rases, 30-5 boxes 

a****. 20 5 host**
Pari* lump*, in 100 It 

mso-ib 
** in 25 lh “

Red Seal.............................................
St I^nrrern*** granulated. iiarrels 
Reaver granulated, I mg* only .
Ibdpatn extra granulated
lm|»enal granulated............
Amdia granulated (hag* ami tiarrelwl . .
Wallacelmrg.............
St I^wrene* golden, hhl* . .
Bright coffee.. . ......................
No 3 yellow
He 1 "
No 1 “
Granulated and yellow, 100-lb hag* 5e. hit* than hhl*.

. 5 50 

. 5 60 
5 70
5 80
6 00
6 55
7 55 
5 80 
5 70
8 00 
0 45 
4 85 
4 55 
4 >5 
4 55 
4 75 
4 75 
4 45 
4 75 
4 00 
4
4 40

SYUl'l* AND MOLASSES—All these 
lines which were expected fur Christmas 
leaking have been sold before ibis time, 
and in consequence little is moving at 
the present lime, and prices are at a 
standstill.

2 11» tin*, 2 do/, in cxite . 

10 •• 4"
20 •• J»
Barrels, per I h..............
Half liarrel*. jier lh.
l^ails, 381 lh* each 

“ 25 11 “
Manie Syrup 
Gallon*. 6 to ra*e 
! 12 ••
Uuart*. 24 “
Vint*. 24

2 50 
2 <5 
2 75 
2 70 
0 031 
0 03Ï
O 03 î 
1 80 
1 30

4 m
5 40 
5 40 
3 OU

New Orlean*. medium............................................... 0 31 6 33
M hhl* 0 29 0 31

Rarhadoe*, extra fancy 0 45
Porto Rico......................................................................  0 45 0 62

TEA There is again a firmer feeling 
manifested Ibis week in the tea trade. 
Considerable quantities are changing 
hands, which cannot again In' repeated 
at the same prices.

COFFEE Whether it is true or not, 
but sunn* one interested in the coffee 
business made the remark that Toronto 
was using a lower grade of coffee than 
any other place. If Ibis is correct. and 
a belter grade would increase the con
sumption, there is something to bustle 
for on the part of the coffee men.
Km. melted .................................................0 12 0 1.1
Saut o*. r< mated................................................................. 0 15 0 17
Maricaibo, roasted.........................  .............................  0 16 0 18
Mocha, roasted ............................... 025 028
Java, roasted....................................................................  0 27 0 30
Rio green ......................................................................0 08 0 09

SI’K'ES This line lias bad it- seas
on. and will he a back number for some 
lime. Prices in the meantime will re
main stationary.
Pepper*. hlark, pure........................................................ 0 15 0 18

•' white, pure...................................................... 0 22 0 25
'* whole, black........................................................... 0 16
“ whole, white............................................................. 0 23

Ginger . . .......... 18 0 25
Cinnamon.......................................................................... 0 25 0 40
Nutmeg 0 20 0 30
Clove*. Whole 0 25 0 35
Cream of tartar...............................................................  0 22 0 25
Allwpice.................................................................................0 14 0 16

M whole 0 14 0 II
M ai e, ground   0 75 0 80
Mixed pickling epiceg, whole...................................... 0 15 0 16
Ca—la. whole   0 20 0 25
Celery need   0 24

DRIED FRUITS All these lines 
were in great demand and a(re now 
practically all on the retailers’ hands.

32

They were sold at prices at which at 
least some of them could not be repeat 
ed again, and if the retailers do no! 
make money on them it will be their 
own fault. Valencia raisins are about , 
of a cent higher, l’eels of all kinds ..re 
pretty well cleaned out.
Prunes l*er lh

30 t»i 40. in 25-lb. boxe* n m
40 to 50 •• “ 0 10

0 08
60 to 70 o 074
70 to 80 ” 0 07
81) to 90 o Ik'd
90 to 100 *' 0 06

Same fnnt in 50-11». boxe* 1 cent less.
Apricot*

0 |5
Choice, 25 lh Isixe* 0 15

Camlied and Drained IVcl*
0 17

I«eiuon.....................  0 09 011 Citron............
• ►range 0 114 0 124
Fig*
Kleme*. tier lh..........................................................

0 15 0 18

... 0 08 0 10
TepiirU, " 0 011 0 <M
Isiti,  II (Oi n ra
I tried mrim. 0 00 It OR*
Itrted »|.|.le« .................................................................... 0 07i
( ’urrant*
Fine Filial ra* 0 06J 0 07 Voetizza* 0 081 0 09
Pat ra* HUH 0 081

l'«cleaned $c lew 
Raisin*
.Sultana 0 05 0 05*

fancy 0 06 0 07
" extra fancy........................................................ 0 084 0 09

Valencias, new...............................................  0 06 0 061
Seeded, 1 lh |mrket*, fancy.......................................................0 08

" 16 <iz packets, choice .    0 074
" 12 oz 11 11   0 06

Dates
Halloween . 0 06 0 064 Fanis choicest. 0 08
Sair*................... .0 05 .... " choice,................ 0 071

NI TS All the nuts for the Cliri-l- 
inas trade are sold, the stocks left are 
light, and the retailer has a large part of 
his work still to do, to get them turned 
into money with a good profit.
Almond*, Formigetta. 

" Tarragona .
" shelled

Walnuts, Grenoble.. .
Bordeaux... 
Mariait*.... 

" shelled 
Filliert*...........................

Brazil*
Peanuts, roasted.........

0 114 
0 12 

0 32 0 3 . 
0 134 
0 11 
0 12 

0 29 0 30 
0 12 0 124
0 16 0 18

o IS
............ 0 08 0 12

RICE AND TAPIOCA- As these do 
not enter into the special Christmas sup
plies they are quiet and little is doing.

Per lh
Rice, stand B 0 031
Standard B from mills, 500 lh*. or over, fob.,

Montreal. .................. 2 85
Rangoon   0 031 0 034
Patna 0 05$ 0 05|
Japan 0 051 0 '*4
Java 0 06 0 07
< 'arolinii 0 10 0 11
Sago........................................................................................... 0 05 0 06
Seed tapioca .................................................................... 0 05
Tapioca, medium pearl................................................. 0 041 0 04j

EVAPORATED APPLES These are 
quiet and the demand lias almost entire
ly disappeared. To effect sales in quail 
lilies lower prices must he accepted.
Kra|forate«l apple*.........................................................  008 009

REANS Beans are firm and sell well 
at full prices. The consumption of 
beans is rapidly increasing, which has an 
upward cfferl in the value.

Bean*, per bushel 75 1 80

The Lind Brokerage Co., Toronto, has 
moved its olliees from I In1 Pacific Build 
ing to 73 Front SI. East, Toronto, and 
will henceforth be known as the Do
minion Brokerage Co., the interests of 
which have been purchased by the form
er. The new offices an- larger and the 
building permits of better storage facili
ties.
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MANITOBA MARKETS
Corrected bv Wire.

Firmer.—Raisins, beans, peanuts and 
Holland herring.

New Hoods.- Rowley's Valencia rais
ins.

Withdrawals.— <'luster raisins, figs.

Winnipeg. Dec. 16. 1909.
Staples are again taking up the atten

tion of the wholesalers in the usual ac
tive way. Holiday goods are all out, 
and there has been a recent revival in 
the general lines. Wholesale competition 
lias tended to introduce a wide range of 
goods into the field and as a result the 
trade, both retail anil wholesale, has 
taken an active appearance, travelers arc 
beginning to come in in large numbers 
and their reports of the general condi
tion throughout the country are inter
esting. One drummer, who has tramped 
Eastern Saskatchewan for some years, 
says that his customers were never in a 
belter financial condition. Although they 
may not all clear themselves of debts con- 
Iraeled in less propitious years, yet they 
carry a larger stock and are making 
larger payments.

-lust now a severe cold snap has cut 
oil" the trade considerably in all parts of 
the west, hut this only means that the 
retailer will make larger but fewer 
-ales.

The market continues strong with 
froipienl advances. The heavy Christ
mas trade, the close of navigation and 
the shortage of crops in several lines 
have kept the market firmer than usual

SI I!Alt Wholesale stocks have been 
greatly reduced during the past few 
weeks on account of the heavy trade in 
the west. Icing and powdered sugars 
are popular and retailers everywhere 
ale slocking <|iiile heavily ill these lines 
Conditions point to the maintenance of 
a strong market.
Montreal mhI B (* granulated, In bbl* ........ 6 20“ in nack*.............................. 6 26y«*llnw, In bhl*................... . 4 *0“ " in *ack* ... 4 76
Mng sugar, in bhl*.......................... 6 66" " in boxe*..............................  6 76“ " in *inall ouantitle*.....................   6 R0Powdered *ugar, in bbl*...................................... 6 55“ ' in boxe*...................................... 6 66“ “ in email quant itie*................... 6 20I<utnp, hard, in bbl*........................................... 6 05“ " in 1-bhls.................................................  6 15" " in 100-11». rase*................................... 6 16

SYRUP AND MOLASSES Syrup
sales are heavy, as is usual during the 
winter months. The market is unchang
ed this week and although the V. S. mar
ket has weakened, there is no indica
tion that the*Canadian market will do 
so.
Syrup "Crown Brand," 2-lb. tine, per 2 do? ra*e 2 "5-lb. tins, per 1 “ 2 7'.10-lb. tin*, per * ..... . 2 .V»20-lb. tin*, i»er $ " ....... 2 60“ 4 barrel, per lb...................... 0 04Sugar Syrup, per 11».................. 0 03)
Beehive Brand. 2-lb. tin*, i»er 2 doz ra*e 2 25" 5 " 1 “ ....................  2 75" 10 M “ 2 55•• 20 " I .................... 2 60Barbados* m<»Ia**e* in l-bbl*., |H*r gal.................. 0 60Porto Rico mola**r* in Ybbl*., i»er gal....................  0 6ftüngerltrend molawte*, ) bbl* , i»er gal..................... 0 40New Orleans molasses 4 bbl». per gal.................... 0 36

FOREIGN DRIED FRUITS—Raisins

are all much firmer this week, owing to 
the shortage. It is fully expected that 
next week we will be compelled to quote 
higher prices. All the dried fruit mar
kets are firm, and the output continues 
heavy. Dates, peaches and apricots have 
an excellent market. There are very 
few figs on the market and the price is 
about Ü} cents per lb. Prunes are slight
ly weaker just now. and the quality is 
not up to the standard.

.Smyrna Sultana raisin*, uncleaned, per 11» ...................  0 O'
“ “ cleaned, per lb.......................... 0 O'.*)

Valencia raisin*, Rowley's, f.o.s. iht vase, 28"*................ 1 85
“ selects " 28*................................. 1 05
“ layer* “ 28"s................................. 2 05

California raisins, choice Heeded in J -11 *. park age*
1st package...............................  0 0»"*J

fancy seeded, in 2-lb. package*
1st package................................ 0 U6)

choice seeded in 1-lb. packages
1st iiaekage.........................  0 07*

fancy wedetl in 1-lb. packages
1st package.................................  0 08

Raisins, 3 crown muscatels, per lb..................................... 0 001
4 11 " "   0 002

Primes, 90-100 per lb.................................   0 ftîf
80-90 11   0 05

•• 70-80 "   0 062
" 60-70 ••   0 00
" 50-00 "   o 08)

40 50 "   .0 08
30-40 "   0 08$

Silver prunes......................................................................... 0 09
Currants, unrleaned, loose pa»-k. jur lb..........................  0 06

dry, cleaned. Piliatras, per lb......................... 0 063
Wet , cleaned, per lb ........................................... 0 072
Piliatras, in 1 lb. pkg. dry. c|ean<i«l, per lb. 0 08

Pears, p**r lb........................................................................... 0 08
Peaches, standard, jnt lb ............................. 0 OS

" choice................................................   0 091.
Apricots, standard, is-r lb D IV

" choice, is-r lb   0 10
Plums, black pitted, jst lb................................. o 11}
Nectarine*, per 11» . 0 09$
l>ates, new, per lb. ............................................. u 6 , 0 07;

RICE AND TAPIOCA Rice is still 
weak in price, and sides are not large. 
Tapioca is stronger, and may be higher 

'non.
Japan rice, jht It JO lbs ........................ 3 50
Pearl tapi<N-a, is-r 11»......................... if 04 0 042

MONEY The holiday trade in this 
commodity lias been good. The 12-oz. 
jars arc popular, as is also the pail. In
dications arc that next season's goods 
will lie firmer, as the demand greatly ex
ceeds the supply.

Iloney, 2l, lb tins, jkt tin 0 37)
" 5" " "  0 75
" 12 oz. jars, |ht dozen 2 10
" 60 lb tins, per lb 0 12)

EVAPORATED APPLES The mar 
kri is easier and lower prices are antic
ipated. The bulk of sales are al PI 
cents per pound.

ROLLED OATS Last week's reduced 
prices hold to-day.

Rolled out», 80 lb. sacks, l»er 80 lb*................................. 1
40 "40 .......................... 1 I*»

“ 20 " " 20 ................................ 0 52
•• 80 “ " 8 ................................ 0 23)

IS Alt LEY Prices are unchanged, and
sales continue to lie g...... I. The market
has lioeti strong and wholesalers expect 
that the demand which is good every
where on the continent will keep prices 

up.
P»t barley, per *ack. 2 60
Pearl barley, i»er sack 3 65

,h r ) sack 1 30

NUTS Abundance of the shelled pro
ducts have gone out, and although sup
plies have not all arrived, they will next 
month. Prices are strong.

Shelled Walnuts, in boxe*, lier lb................................... 0 26
" " small lots, is-r lb............................... 0 27
" Almonds, in boxe*, per lb................................. 0 35
“ " small lots, per lb.............................. 0 36

Peanuts, Virginia, per lb........................................ 10 0 13

BEANS—Prices are going' up, owing 
to the shortage. If the demand contin
ues it will not be long before stocks will 
be depleted.
3-lb. picker, per bushel. 2 10
Hand picked, per bushel............................ ............ 2 20

FRESII FRUITS AND VEGE
TABLES -The native vegetables are 
rapidly nearing an exhaustion. As a re- 
'iilt prices are firmer. The following 
fruit prices prevail with a good possibil
ity of a stronger market very soon.

Pumpkins, per lb........................................ ...... ft 01
Carrot*, j*t lb............ 0 50)
New potato***, jht bushel 0 40
Native cauliflower, per dozen 100
Native cabbage, per 11».. .0 02
Native celery, i»er doz.. 0 40
Native nee.*, i#er bushel .0 40
Native onion*, per doz.. 0 30
Native radishes, per doz. 0 30
Native cucumber*, per doz. 0 75
< Jrange*...................................... 3 75 4 50
ivemons............................ 5 50 6 50
Apples. Ontario, j»er bol 3 75 5 00
tirais-Fruit, i*t erate. . 5 5ft
< irajs-s, jht crate. . . .■» 0ft
Bananas, jx-r 11».............................. 0 05
( "ranlierrics, is-r bill '.mm) 10 Oft

MEATS—
Boneles* pigs f»-»-t. rouiel. 1 3 «l»»z»*n ......................... 1 95

square. 2 s. 1 ...................................... 3 15
Bulled I»eef, round. 1 s. 2 dozen. ................... 1 60 ^

2 s, 1 dozen..................................... 2 8-»
Corned Is-' f, squar* . I s. 2 dozen. ......... ................ 1 55

“ 2 s, 1 'lozen.. ......... .............. 2 80
('ambridge sausage, round. I s. 4 dozen ................ 2 3ft

2*2 dozen ......... 4 25
English brawn, round, 1 s, 2 dozen ..........................  1 95

square. 2s, 1 dozen. ............................  3 15

plum pmVling, round. I s. 2 >lozen .................. 1 65
" 2 s. 1 dozen .................. 3 25

tieneva B.TURitge. oblong, 1 s, 2 dozen .............. .... 2 35
2 s. 1 dozen ... ........... 42-5

Jellied hocks, round, 2's, 1 dozen................................. 3 75
6 s. 1 dozen ................................. 10 6».

Paragon lunch tongue, round. I s. 2 dozen.................. 3 9ft
" ox tongue, round. 1) s, 2 dozen.................... 7 75

2 s, 1 dozen ................ s 60
Ready lunch veal loaf, square. I s. 2 dozen .. ... 2 5ft
„........................................ i s. 4 dozen...................  1 30
Ham loaf, oblong. )'s, 4 dozen.....  .................... 1 3ft
Beef loaf, assorted, oblong. Vs. 2 dozen.............. .......... 2 5ft
Roast beef. round. I s. 2dozen .............. ... Y..... 1 6ft

2 s, 1 dozen ................................... 2 85

EHHS Prices range from 28 to 30 
cents just now. Supplies are all from 
* tularin, ami as winter closes in. a searei- 
l\ i- nulieeil. Higher prices seem to be 
inevitable.

Bl TTER Manitoba creamery is 28 
cents tn-ilay. Choice dairy is the same 
price, while No. I is 2fi cents anil No. 2 
2le. There is an active demand for but
ler and the Irade i> in all excellent con- 
dit imi.

CALGARY MARKETS.
< "urrcctcd by Wire.

Calgary, Dee. Ifi, 1909.
In groceries the holiday business is 

now active, indications pointing to a 
record-breaking trade until Christmas. 
Most lines have arrived in good time so 
that the merchants have had ample time 
In display goods to advantage, which 
counts for much at this season.

In fresh fruits and vegetables the mar
ket is well supplied. A earload of grape 
fruit arrived last week from Florida and 
three cars of Jap Oranges direct from 
Kobe, Japan, (these little oranges re
tail at 80 to 90s per box). The usual 
shipments of California oranges and lem
ons from Los Angeles have arrived. 
Nuts are none too plentiful, the demand 
being unusually heavy. In grocery lines 
several items have advanced. Candied 
peels are higher; currants, too. have ad-
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
BroKers, Etc.
BRITISH COLUMBIA

JOHN J. BOSTOCK
Wholesale Broker

SALMON (annod and Salted 

111 WRINGS 11 ALIBI I
LOO HI ILDING. VANCOI VI K. li t

W. A. JAMESON
COFFEE CO

We also cirry a full line of TEAS, 
SPICES, etc.

M til orders promptly attended to.

Importers and Roasters of Hijh Grade 
Coffees.

Manufacturers and Proprietors of

VICTORIA, B.C.

F. G. EVANS & CO.
139 Water St VANCOUVER, B C,

Wholesale Grocery Brokers and 
Manufacturers* A»g“nts

( 'orrt’sftomfrnt'f /<’//.

YICTORIX
HU IT GROWERS' ASSOCIATION

Il U"l -MM- ' - •» h.-«
1 ' - • : , lînt-l. « ,

«•Fl II I \M> \A A I.LtfOl -l>
COIL H'HtltK \Nin \TFS SIS. VICTORIA

i: ,• I It*' AX - A . ..'It

We have Competent Salesmen
Best facilities for Distributing and Storing

W. HARRY WILSON 6t CO.
330-332 Cordova Si. W. VANCOUVER, B.C.

•

R ROBERTSON J Y. GRIFFIN

Hf. Robertson & Co.
j 25 Alexander St.

VANCOUVER. B.C.

Wholesale Brokers
GROCERIES, PRODUCE. FRUITS. GRAINS 

Importers and Exporters
Rpfemir.- Hank "f Montreal

Writ#* u* for information altoiit B.C1 trad»*
1 aide Addre*« —“ Rohin, Vancouver.

1 T - UK '. f»th Edition . Itcviaetl E.-onomy. Modern 
Kvi.iiutny ; Utility and Dowling h

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
D I STR 1 B UTI NG
Free and Bonded Warehouse.

VANCOUVER - VICTORIA

HERMAN ERB
Manufacturers’ and Wholesale Com

mission Agent
P. O BOX 405

522 Bastion Street, Victoria, B.C.
Open for a few more agencies

THE CANADIAN GROCER
Itnti-h ("''diittilda Office at Room 11, Hartney Chamliem,

< or l'einl«*r and Homer Sts . Vancouver
II HODGAON Manager

Manufacturers' Agents and Wholesale Commission

144 WATER ST.. VANCOUVER. B.C.
Can give strict attention to a few first-class Gro 

eery Agencies. Highest References.

McLEOD & CLARKSON

Wholesale Manufacturers’ Agents 
Correspondence Solicited.

f. r. McIntosh & co.
Vancouver, B.C.

Manufacturers* Agents
Si itk 11 Court IIovhe Block, VANCOUVER, B.C. 
We havp an rstahliahwl connection ami can handle a 

few more good agencies to advantage

E. A. MARSHALL & CO.
W CARTER

Mannlacturers* Agents and 
Wholesale Commission Merchants

Code* A B C fith Edition, Western Union

140 Water St., Vancouver, B.C.
( '■ irrrstxindmre Highest
Solif*ite«l Reference*

Do you want live representation? 
We are in touch with the trade.

Andrews & Nunn

The WEST INDIA CO., Ltd,
Solicits orders for, and enquiries regarding, all descriptions of West India 
Produce, including :

Sugars Rums Molasses Cocoa
Rice Limes Arrowroot

Prices and full information gladly furnished. Write us to-day.

St. Nicholas Building MONTREAL
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va need about *c per lb. California dried 
fruits are firm. Sugars have advanced.
Evaporated milk and1 cream declined

temporarily.
Sugars Dr> -.alt B.uon.

li C granulated . 71 smoked .......... 0 V.
RaymoiTd 5 «8 Eggs, fr«-sht>enaP

Feels 30 dozen:.
0 12

Orange. 0 13 AIBerta cream
ery bri-ks........

Dried fruits Alta creamery
Apricots, choice 0 1C. 0 29

Alta dairy . 0 26
ird.................. 0 15 Alta tubs

Reaches, choice 0 10 < "heeite
i >ntario, large 0 15

0 09 , . . 0 IV
O 12 0 17

Pitted pi mi is
Prunes, 40-VI Ontario, hand

50 «0 picked. Bushel . 2 to
60-7H. I alifomia limas.

o oc *
80-90 o 06 < 'auned fish
«I I'm . o 05* B < sal m o n.

Evap apple* vis U 11 Honkeye. 48 1 s. 7 vi
Produce B < ' c o h o e s.

Sugar cured ham 48 1 s 6 25
10 12 average 0 18* 1* ( pinks. 46-1 s 4 00 t 25

Sugar cured ham Sardines, domes-
0 16 • 1C. DJI) 4 ... 4 00

B. Bacon liellies .... o 21 Lobster. 48 1 s 17 <■'
Back 18 .Vi

Dry salt Baeon 0 15 Fin haddie. 48-1 5 *k.

BRITISH COLUMBIA MARKETS.
("orreeii'd by Wire.

Vancouver. 15.C.. Dec. Hi. 1909.
<‘hauges in pricer, are all towards in- 

rieases these days, with the exception 
"I a iImp in (Quaker lard. The quotation 
lor this has been from s|.'2"> to $1.325. 
lint now it is $1.23. Potatoes have start
ed on tlicyr winter ascent. The price for 
Ashcrofts was $22 per ton. tint with a 
day or two of moderate frost, not suf- 
licient to freeze anything inside, the 
ligure has been advanced to $23. and 
wholesalers declare they will hold it at 
that, although the weather is warm 
again. Supplies have not been coming 
in very fast, and they see a chance of 
making money. Local potatoes go for 
$20.

Japanese oranges are of good quality 
this year, and .job at 00 rents a x in 
tnrgeSyiantitics. and 03 cents in small, 
retailing at 73c.
Sugar. standard 

granulated. 5 ft)
Val raisins, IB............  0 05*
Cal " " n UT
Prunes H 05Î h 07*
Currants D 06* 0 07*
Dried apricots I) 11 u 13

Butter, local
creamery.............. II 40

Butter. Western 0 22 0 25
Eggs, Eastern .. <» 33 0 35
Eggs. 1-H-al 0 60
Cheese, per lh 0 14* II 15*
Baeon. premier

Flour, Standard,
bbl 6 90 Ash not*, ton . 25 Oil

< 'ommeal, p. 10U 20 00
lbs 2 60 Canned Goods

Beans, peril. 0 03* 0 IM* . . 1 00
Rice, per ton.. .68 00 76 00 Tomatoes . 1 32*
Tapioca, per lh............ 0 03$ 1 00 1 10
Evaporated Apples................... 3 42*

apples.......................... 0 08* Strawberries. 2 15
Butter. Eastern 0 29 0 31 Raspberries............ 1 65

NEW BRUNSWICK MARKETS.

St. John. X. 15.. Dec. 16, 1909.
The rush of holiday business with the 

wholesalers is about over, and the ma
jority of orders going out now are for 
sorting-up purposes. With the retailers, 
however, the Christmas rush is now on 
in earnest, the demand for cooking re
quisites usual at this time of year being 
fully up to the average.

Sugar
Standard gran. 4 85 4 35 
Austrian 4 75 4 85
Yellows..............  4 35 4 75

Flour, Manitoba 6 45 6 55 
“ Ontario.. 5 75 6 05 

Com meal, bags. 1 47 1 50 
Rolled oatB, Bbls 5 15 5 20 
Buckwheat, 

wvRt. grey, bag 2 90 3 (X) 
Val raisins, lb. . 0 05$ 0 06$ 
Cal. raisins,seed

ed .. 0 074 0 04*
Currants, lb .... 0 07 0 07*
Prunes, lb......... 0 05* 0 09
Hire, lb 0 03$ 0 03*
1^4» nd 

^picked,bu& 2 00 2 10 
Beans, yellow

eye. bus___ 3 40 3 50
Cheese, lh ........... 0 13 0 13$
Lard, compound 
.lb 0 13$ 0 13*
Lard, pure, lb. 0 17*1.17$
Pork,domestic

moss..............  28 50 29 00
Pork, Ameri

can » lear.. 30 W 33 00 
Pork, clear

backs........... 31 00 31 50
B*»ef, Ameri

can plat* 17 00 18 00

Beef, Canadi 
an plate — 

Molasses, fey.
Barbados, gl 

Butter, dairy,
lb....................

Butter, cream

Eggs,' doz........
Potatoes, bbl. 
Canned goods 
Peas, doz.... 
Com, doz.... 
Tomatoes, dz 
R as pberriee,

Strawberries,

Salmon, rase 
Red spring
Cohoes..........
Peaches, 2e.

Peaches, ^s,

Baked limans,

Fish
Cod. dry 
Herring, salt, 
half bbls 
Herring, 
smoked, box

0 35
1 40

6 50 
6 00

NOVA SCOTIA MARKETS.
Corrected by Wire.

Halifax, Dec. 9, 1900.
Creamery prints 

pet lh 0 27
< reamery solids

per lb ...........0 27
Dairy, tulrs. lb. 0 21 
Fresh eggs, do/ 
f use eggs 

Sugars
Extra Standard, 

granulated 
• 'nifed Empire 
Austrian, bags,

granulated...............
Bright yellow.............
Ni> 1 yellow 
Hour h. wheat

fKvrbhl..................6 .V»
Flour, Ontario 

blends, bbl 5 75
< 'orttmeal. bag 1 7<)

Pork, American 
per bbl . 20 50

Pork, clear bbl

0 26 p ate per tihl.16 50 
Beef. Canadian

17 Vi

0 28 per bbl..............
0 Hams smoked 0 16
0 3o Pork, fresh . 0 09 0 11
0 24 Codfish, quintal -----

Herring, pickled
5 Vl

IH-r bbl .
1 Apples, per bbl 1 Vi
4 Potatoes, P. E

Island. Bag 1 15
4 Onions, Spanish
4 60 l*er IB..............
4 5) Onions. Amen

'■811, JH-r IB 0 irj;
Onions, Canad

ian. JH-r 1-ag 1 VIa-. Molasses, fancy
1 Bar!.ados. BB1 0 3s

55 Molasses, fancy
Barbados, pun o 34

28 Beans, bushel 2 20
32 Rolled Oats.bbl..........

by any of the parties concerned will re
sult in injury to our business.”

Following tiiis the scale of minimum 
prices is given, including that from 
manufacturer to jobber, from jobber to 
retailer, and from retailer to consumer.

It concludes with the following: ” Any 
factor ii. the trade not willing to ob
serve this scale of prices is requested 
not to handle the goods. Should a 
charge of violating these terms be made, 
we shall ask from the accused a certi
ficate, to be verified by his oath and 
the oath of the salesman making the 
-ale. to the effect that they have no- 

violated the same. Refusal to furnis.i 
such a certificate will be construed as 
conclusive evidence that thi' charge is 
true, and further orders declined until 
reparation is made.”

HAS SCALE OF MINIMUM PRICES.

Manufacturing Concern Points Out Why 
This Scale Should be Adhered to.

Many manufacturers have now -Menus 
oi‘ -ale” for their particular products. 
The following is a sample announce
ment of these terms, pointing out why 
the company wants to In- protected by 
a fixed minimum selling price for it- 
products :

” Is a special prod it -I. originated by 
its. made under our exclusive pivei— 
and sold under our trade mark. As the 
result of great expenditure of money by 
us. it i> widely and prominently adver
tised and known, which lia- established 
for it a certain fixed position and value, 
in which we alone have any material in- 
terest. < tur existence depends upon its 
success in the market. While the trade 
handling it have no particular interest 
in it except an incidental one. limited 
to the small quantity they may have on 
hand at any one time. And as it is of 
paramount importance to us that our 
product shall be distributed through the 
wholesale trade to the retail trade and 
thence to the consumer, in perfect con
dition and on terms equitable to a’l. we 
have established the following scale of 
prices, with due regard to the interest 
of all concerned, deviation from which
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INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
.MacLaren Imperial Cheese Co.. Ltd., 

are putting up imperial Prepared Mus
tard in three siz< -, and in attractive 
| laekages.

I lie business of the Dominion P,r. ker- 
a- e • <».. Toronto, which lia- b-r-u taken 
over by the Lind Brokerage • '<>.. but 
w liirli retains its name, has secured 
splendid storage facilities in its move 
to ,.t front St Fast. The goods handl'd 
include all the grocery staples such as 
pickles, tints, raisins, jams. etc.

Memories of the famous “Boston Tea 
Party,” says a Boston despatch, were 
walled on Thursday last, by the arrival 
at the port of Boston of the largest 
cargo of tea ever landed in Boston, and 
valued at more than $100,000. The con
signment of more than 10,000 chests 
came on the steamship Kattenturm, from 
Colombo, Ceylon. 3’lie great percentage 
of this was consigned to the “Salada” 
Tea Company. Toronto.

Early in November of this v. nr the 
members of the south eastern section 
(Croat Britain) Sanitary Association, 
with other distinguished experts, paid a 
vi-it of investigation to the factory of 
ISovril 1,i<1.. in London. F.ng. Main 
compliments were paid the Earl of Ar
ran and other officials of the compativ. 
as to the cleanliness and general neat
ness in arrangement. After a thorough 
inspection the unanimous report was 
that there were no suggestions to make.

FRUIT WAREHOUSES DAMAGED
Fire broke out in the fruit warehouse 

of White & Co., corner Front and Church 
Streets. Toronto, on Tuesday night of 
this week and before it was extinguished 
considerable damage was done by fire, 
smoke and water. The roof of the ware
house of MeWilliam & Everist, whole
sale fruit dealers, Church Street, a'so 
caught fire but the blaze was extinguish
ed. Much damage, however, was done 
by water with which the whole building 
was soaked,
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Business Should be Made a Campaign, not a Battle
Spasmodic Efforts in Window Dressing and Advertising, etc.,
Not Considered of Great Value—Definite Plan Should be Made 
and Adhered to—Such a System Shown to Bring Good Returns.

By Victor Laurislon.
“The direct sale» resulting from a 

window display or an advertisnient I 
consider the least part of the returns.” 
remarked an aggressive merchant tlie 
other day. ‘"If 1 run my business along 
right lines, these direct and immediate 
returns ought to be small compared with 
those that flow* in in the long run.

••Merchants are sometimes too intent 
upon the direct and immediate results 
of their efforts to consider anything out
side that. They put on an attractive 
window display and then, because they 
don’t clear out the whole window in a 
day or two. they feel sore. Or they ad
vertise a certain line of goods in a couple 
of issues of a paper, and consider them
selves duped if the line isn’t depleted in
side of the week. .They expect to win 
their business campaign with the very 
first shot.

‘•And this."" concluded the wise mer
chant. gravely, “is something 1 always 
remember— that life is a campaign and 
not a battle, and that business is practi
cally life on a slightly smaller scale. 
It's not the result of a single effort, hut 
the sum total of results from a large 
number of persistent efforts, that goes 
to malic up a successful business. A 
campaign—not a battle. Remember that, 
if you are about to start in business.”

The advice is excellent for the busi
ness beginner. It is better still for the 
business man who. after struggling along 
spasmodically, feels down at heel be
cause he is not gaining the patronage 
which he thinks his efforts justify.

In window display, in advertising, in 
salesmanship, it is not the one day’s 
work, but that of the long series of day- 
that builds up the business.

Take the Hist instance—the window
display.

The flower wears bright colors to at
tract the bee. The girl wears attractive 
garments, puts an added touch to her 
coiffure and an added bit of brightness 
to her cheeks, to attract the beau. And, 
for a like reason, the merchant must 
brighten his store exterior to attract the 
business of the chance passer-by.

Tt is not merely for the purpose of 
selling the goods actually displayed that 
the merchant makes his show window 
attractive.

It is in consideration, rather, of the 
business which will perhaps be driven 
away if he leaves the window careless, 
dirty, dusty, unkempt.

A window display does more than 
actually sell goods—and what itN^does 
should be considered by the impatient 
merchant who feels like declaring that 
the returns from this window nr thay do 
not come near to paying for the-^Time 
which he himself or one of his salesmen 
may have spent in dressing it.

The window gives the prospective cus
tomer a favorable impression of the mer

chant himself, his personality anil his 
business ability. And. when you simmer 
it all down, the average buyer prefers 
to deal with a good business man.

A good window display may not at 
the moment sell enough to pay for the 
clerk’s time or the merchant's time in 
putting it together. But it may. in con
junction with a series of other good win
dows. be the means of bringing to the 
store one or two or tlire^ permanent cus
tomers. And. if every good window dis
play means just one permanent, paying 
customer, the merchant will contrive to 
worry along very comfortably, thank 
you.

But if the window display talks to the 
man or woman who drifts past the mer
chant’s store, it is through the adver
tising columns of the newspaper that 
the merchant must talk to the many who. 
in the regular order of business, do not 
come within such close hailing distance.

There are dozens of men who imagine 
that, because they cannot trace the di
rect results, advertising doesn’s pay 
who renew their contracts with the su<- 
picion fondly cherished all the while 
that they are being duped.

Positive That it Pays.
The other day a merchant who has 

been advertising, day in and day out. for 
a couple of decades, who gives the sub
ject daily study, who is probably the 
best advertiser in his town, said:

“It is hard to traee sales directly back 
to the advertising.”

Then he added:
“Rut we are advertisijLr and will eon- 

tinue to advertise for a wrery important 
reason. It’s a professional secret, but 
I don’t mind passing it on to you. It’s 
because—advertising pays.”

The gentleman went on to quote in
stances which did indicate that the firm’s 
advertising was read.

“One time.” he said, ‘‘we purposely 
quoted the wrong figure for a certain 
article—ham. I think it was. Tt was a 
ridiculously low price. The answers we 
got. the orders for han^, the queries as 
to the correctness of that price, would 
have astounded you. At another time 
we advertised that we were putting in a 
second telephone to accommodate our 
telephone customers. We could trace 
direct results from that. The man who 
comes in. buys an article, and then goes 
out again does not as a rule tell that he 
saw it advertised. Neither does the pur
chaser always buy at the time he reads 
the advertisement: often he is stocked 
with the article advertised, and merely 
makes a note of it. Nevertheless, after 
an experience extending over many 
vears. T am convinced beyond all possi
bility of gainsaying, that advertising 
does bring direct results,, and lots of 
them.”

Yet outside all the actual, direct re-
36

suits in promoting the sale of the one 
article advertised, there are other things 
to he counted in the final summing up. 
where advertising is steady and per
sistent.

The mcrehant is kept continuously be
fore the public.

Persistent advertising impresses the 
merchant’s personality, and the person 
ality of his business, upon the purclias 
ing public.

The constant dropping of water that 
hollows the stone isn’t in it with the 
constant advertising that builds up a 
business, so far as results arc concerned.

A single advertisement may not sell 
enough coffee or cneoanuts to pay for lio
nne insertion-—but a series of advertise 
monts, day in and day out, will (as the 
experience of successful merchants the 
wide world over has shown) iinqiieslioii 
ably bring new customers. It is these 
new customers, rather than the immedi
ate and direct returns, that pay for the 
merchant’s advertising and give him 
something extra in pocket besides.

That is why the merchant should re
member that successful advertising is a 
campaign, and not a battle—and that, 
just like a military campaign, it should 
be carefully mapped out beforehand.

CHRISTMAS CALENDARS AT 
CHATHAM.

Chat ham. Ont., Dec. 14.—Following a 
recent resolution of the local Merchants’ 
Association, few of the Chatham mer
chants this year are giving out calendars 

John McConnell, one of the grocer- 
who is still adhering to the calendar 
practice, has adopted a decided reform, 
which aims to eliminate the bad feature 
of calendar giving. With reference to 
his 1010 calendar he makes the follow 
ing announcement:—

“Our regular customers will receiv 
one free. Any others desiring one can 
have one by purchasing $.1 worth of gro 
eeries before Christmas or until al. an 
gone. You do not have to buy the good- 
all at once. Every time you come, you 
will receive a receipt for money paid. 
When you have $11 worth of receipt- 
bring them in and receive a calendar.”

The experience of merchants hitherto 
in regard to children clamoring for cal
endars has been a source of intense dis 
satisfaction to the merchants, and it 
was largely this difficulty which lead a 
majority of them to decide to do away 
with calendars altogether. Mr. McCon 
noil, as will be seen, is endeavoring to 
meet the difficulty in another way.

East Friday a social function in 
eluding many interesting features wa- 
hdd at MeConkey’a restaurant. Toronto, 
where llenrv Wright, president of tin 
Macljiiren Imperial Cheese Co., ont01 

tained the travelers of the firm, several 
of the office staff and a few friends.

Jno. L. Forrest, general merchant. Dy- 
sart. Sask., has assigned to Wm. .1 
Smith.

/
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Hogs Higher than they Have Been for Many Y ears
.Some Comparisons Made—No Likelihood of any Noticeable 
Decline in Hog Products—Butter Tends to Lower Prices—Spec
ulation in the Egg Market.

Last year at this time the price of 
live hogs at country points was $.">.7f> 
|H>r cwt., and then everybody thought 
they were too high. This year they are 
$7.85, and still the supply is short and 
the demand good. On the United States 
market this year they arc worth $8 per 
cwt. ; a year ago $5.65, two years ago 
$4.25, three years ago $6.25, and four 
years ago $4.85.

It will be noticed how much higher 
hogs are this year than in years past, 
and yet on account of the scarcity they 
are likely to go even higher. Judging 
from reports from the country there is 
nothing in sight that points towards low
er prices. Even at these steep prices the 
demand is firm.

With the low prices of butter in Eng
land and with so many countries pour 
ing their butter into the English market, 
and a liberal make here, the likelihood 
is that butter will do well if it will hold 
its present prices.

The egg market is very steady. Mont
real and Quebec dealers seem to think 
that their stocks might run short, hut 
on the whole the egg problem will like
ly work out all right.

MONTREAL.
PROVISIONS—There is a decided 

tendency toward higher prices in the 
provision market. As yet it has only 
made itself felt directly in two lit.es, 
dressed hogs and bean pork. Dealers 
seem agreed that in the near future the 
whole tone of the market will be higher. 
Trade has been good and there is a smal 
1er influx of supplies Other prices are 
firm.
Pure Lard

Hole*, 50 11»*., per lh..............................................
Ca*e*. tin*, **avh 10 lb*., per lb...........................

........................ 3 M “
Pail*, wood, 20 It»*, net, per lb.............................
Pail*, tin, 201b*. groe*, i»er lb..............................
Tul», 50 lb* net. peril»,.......................................
Tierce*, 37511»*., |H*r 11».........................................

Compound Lard
Boxt»*, 50 lb*, net, i**r lb.......................................
Ca*e*, 10-lb. tin*, 60 lb*, to rase, jut lb .

** 5 ..........................................
•* 3 ...........................................

Pail*, wood, 2011m. net, i*er lb...........................
Pall*, tin. 20 lbs. gro**, i>er lb.........................
Tub*, 50 lb* net, per lh.....................................
Tierce*, 375 lbs., per lh.....................................

Pork —
Heavy Canada short rut me*», bbl. 35-45 piece*
Bean pork... .............................. —
Canada short rut bark i»ork. bbl. 45-55 pieces..
Heavy clear pork, bills. 20-35 pieces----
Clear fat bark*.....................................
Heavy Hank pork, bbl.............................................
Plate beef. 1001b bbl*.................................................

" 200 “ .................................................
" 300 M .................................................

Dry Halt Meat*-
Green tiaeon, flank*, lb..............................................
Long clear bacon, heavy, lb.........................................
Long clear bacon, light, 11 .................................

Kxtra large size*, 25 lb*, upwards, lh...................
Large size», 18 to 25 lb»., j»er lb..................................
Meaium sizes, 13 to 18 lb*., per lb.........................
Extra email *ize*. 10 to 13 lb*., per lb..................
Bone out, rolled, large, 16 to 25 It»*., per lb...........

.........................small. 9 to 12 lbs., per lh................
Breakfast bacon, English, boneless, per il»........

Windsor bacon, skinned, backs, per lb................
Spiced roll bacon, boneless, short, per lb............
Hogs, lire, per cwt....................................................... 8 40

,T dressed, per cwt.

o 161 
u 16» 
0 16, 
0 17 
0 16J 
0 161 
0 16* 
0 16;

0 11; 
0 12 
0 121 
0 121 
0 12 
0 111 
0 11? 
0 11»

28 50 
23 50 
28 00 
28 50 
32 no 
28 00

15 no 
22 00

0 14* 
0 14* 
0 15'

0 14* 
0 151 
0 16 
0 16 
0 17 
0 17* 
0 16$ 
0 16 
0 17 
0 14* 
8 50 

13 10

BUTTER—Ratter is firm with a good 
demand Dealers consider the butter 
situation to be much better than last 
year, when the slump after Christmas 
worked sueh havoe.

Receipts are keeping up wonderfully, in 
view of the various influences present 
this year which were lacking at that 
time. For the week they arc 4,657 
packages as against 3,627 packages same 
week last year. For the season they are 
376,203 packages as against 102,523 
packages same season last year, showing 
a decrease of 26,320.
Creamery, *olid*, 11».. _•
Creamery prints..
Dairy, tub*, lb.........
Fresh dairy rolls

CHEESE—Cheese is not in extra 
good demand iust at present. It is 
thought that matters will improve aftei 
New Tear’s, but until then not much 
change is looked for. Receipts for tin 
week show an increase over last year’s 
figures, They arc 3.350 boxes as against 
2,704 boxes for the same week last veal 
For the season they are 1,053,780 boxes 
as against 1,053,012 boxes for the cor
responding season 100k

h v’ h s.

Ouebrc. large.
Western, large

“ twins
" small, 20 lbs

Old 1‘heese, large

0 IV " 120 11 D 12
U 121 t> V, <> 12 " 12 
0 15 It 16

EGGS—Fresh eggs are scarce. Heavy 
drafts have been made on storage stock 
whereas heretofore supplies have usually 
been coming in in sufficient quantities to 
supply the greater part of the demand. 
Receipts for the week are only 470 cases 
as against 592 the same week last year. 
For the season they are ISO,7SO eases 
as against 10.3,026 eases for t lie corre
sponding season, 1008.

X*»li.<*tsf dozen
No. 1, dozen
No 2. dozen nominal)

h 35

ii 2»

< ’hiekens. ih r lb 
liens, ter lb.
Young dltrks. |K»r lb. 
Turkeys, jht H., 
Geese, per lb.

n r. n H 
■i 11

the gore Is to t 
want Tin - 
tin* iI'-uIm .. 

with one lira 
ianii profjuc! -, 
am! no clianci’ 
some t inn*. I :

rivf* Mu* pr-ople v. hat the;, 
v. a n-n.arki-.j i»\ cm* ni 
and Mi is is not tint cas*- 
only h'.'t wn h almost ali 

I logs an* stili sr-anv 
nf t 11 * * î : i bf-ii.2 plentiful for 
; view of this, prices are

sure to remain l.\ high Tie* 
manrl continues w«Tl up 1" the 
prices are firm and mu hanged.

r i'll' I • r ,•

Roll hiv .le !>♦ r i 
Light barn-. p<-t i I >
M< ilimn barn ; *-r IS

SboitMer bam - j- r 
Bai-ks, plain, j* r lb

H••avy in» - - pi-r’k. j* r bi.l . .

b al 
plv and

i n » i -i i
• it' 12-
• 1'

Liv
I»r.

l.v- >*K p- r I

HI TTKi:-K. . . :pt s <»•; irv,h mad.. t,u’- 
*«•» are quite liberal, hut a good deal of 
it is. - usual dui imr the v. i.nti-r. far tie - 
i<»V\ tin* < J! ' a 1 i * \ Me people dr ii. ( "i dd 
storage <■]. : ; butt ,i \ »>» u*d. It
is picked ip : cadi!', ami Mi* m-h made 
is waiting fur buyer-. With the low 
t -• î i i • nf hut t e: iit I'!r shti d ami v. ni: ’ he 
in ,i\ y receipts from An M.-ka and Nev 
Zealand, v. e cannot expert '.-urh demand 
t'»r our butter from Is mil and. I "ndvr 
Mii-se ( ir-f-um Mancr-.s, we will at h 
have plenty nf butter, if m 1 Ma:
will he required The chances are fo: 
cheaper butter espuiailr if too much 
poor stuff is put on the market. This 
a 1 wavs has a tenderer to lower prices, 
■or t he simple rea<<*:i Mi«if it tale s a* 
least twice as lomr to <at 1 IT of bad 
butter as it de.v< to eat a pound of good 
butter

Fr.»Ir.Fitl':i
Tu

1*011/1 KY—(iood poultry is scarce 
and in view of the heavy demand prices 
had to go up. It is hoped by dealers 
that the farmers will take advantage of 
the situation to bring their stock to 
market now. Christmas demand m 
heavy, particularly for good roasting 
chickens and turkey (It esc are also in 
good demand

(Til-.KSI-.—In enns.uijm c of Mm fa. -t 
that cheese m relath ely M • apt ; than 
meat, cnim'impt imi has notiveahk in 
creased. As tin* price in our local mar
kets lias been steady all summer with a 
fair margin it is not likely that pri<i*> 
will go any higher in face of the low 
market in Kngland.
Ch.< • 12 • •: 12; • 12. 0 13

is steady and 
mixing out, as 
si nt. to meet 
meeriti»:!. Tin

HONK Y—Comb honey is somewhat 
scarce and in good demand. Other lines 
are also doing well but not up to the 
comb. Prices are steady and supplies
ample.
White‘»lover ronib h«»m*y (nominal j»ricf»s). >• 14 n 15Buckwheat, extractc«l.............................. u 08 o ir.*Clover, «trained, bulk, 30 lb. tin*.................. u 11 nil

TORONTO.
PROVISIONS—“Some years ago. it 

took us all our time to get rid of the 
goods, but now the trouble is altogether 
on the other side. The trouble is to get

39

EGGS—The r-zz market 
quite sat ivfaetnrv It is u 
far as can he indeed at pr 
the best interests nf all i 
stored stork is moving out. but not to 
cause any alarm. If it did not move 
now. there would he something decidvdlv 
wrong.
Frrsh eggs ti

I’Ot I.TK4—(’lenparativelv Utile poi 
try has arrived thi week above the d.ii 
needs, and 1herei,.re there is not mu 
on hand to meet the Christmas requit 
ments. Next week, and up to the 22i 
will furnish the supply, whatever th 
will lie Dealers all claim that it is 
mistake for farmers to hold their stoi 
until the last few davs before Christ ma 
'I’llis gives them too tittle time ' 
handle them to good advantage. It 
supposed that it will take all that Pi 
he secured to meet the Christmas d 
mand. and that prices will he cood fi 
the farmer, hut tough on a great mat 
who would like a Christmas turkey.
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Early spring chicken, alire, per lb....................... 11 0 12
Spring chicken, dressed U 15 0 16
Hens, per lb dressed.  0 11 0 12
Turkeys, per lb., large  U 18 0 20
Spring ducks, alive........................................................... 0 11 0 12

“ ** dressed..................................................... 0 11 0 16
tieese........................................................................................... 0 12

HONEY—Honey trade is steady. The 
chief demand is for honey put up in glass
ies. <irovers often neglect their honey 
when it binômes candied. They should 
either educate their customers to use it 
in that way, or else keep it liquefied and 
clear in the bottles. This can easily be 
done by placing them over the register 
over night.
Honvy. fXtracted, tiU lb. «-ans. U 10$ U 11

lu lb pails U 11 0 12
5 lb pails U 12 U 12$

tomb, per dozen. .   2 25 2 5b

A TRAVELERS' CLUB.

Organization in Montreal for Social Pur
poses and Entirely Separate From 

• the D. C. T. A.
AI tile annual meeting of the Domin

ion Commercial Travelers' Association, 
held in the Windsor Hotel, Montreal, Sat
urday evening last, a subject was broach
ed and met with the approval of the mem
bers present to such an extent that it 
was deemed advisable to call a special 
informal meeting afterward for the dis
cussion of the project—the formation of 
a social club for travelers. Since the 
subject was one with which the associa
tion as a body can have absolutely noth
ing to do, it was necessary that it should 
not I>e brought up. at the meeting of 
i he D. C. T. A., and the after-meeting 
was the result.

When the club is established—for it 
was decided to .go ahead with the pro
ject—members of the club will be able 
to entertain outside friends, including 
customers, while they will always have 
some place to take their local customers 
when occasion requires. It was clear
ly explained that the club was to be 
conducted on strictly business lines, and 
that it was emphatically not a drinking 
place, and no misconduct would be tol
erated.

It was pointed out clearly by the pro- 
motors of the idea that the Travelers' 
Club was to be absolutely independent 
of the Dominion Commercial Travelers’ 
Association, and that the two were to 
have nothing in common. Membership 
is to be open only to travelers over 
twenty-five years of age, who are earn
ing sufficient money to insure their 
moral responsibility. Merchants will 
probably he given the opportunity of 
becoming associate members.

A committee was formed composed of 
the following gentlemen : .1. Bevans Giles, 
chairman : F. N. l’icard. Major J. T. Mc
Bride, D. M. Lefebvre, Ilackett, Austen, 
W. J. Egan, Samuel Woods and II. B. 
Levine. These gentlemen will consider 
the whole question.

Some thirty-five travelers present 
handed in their names as members of 
such a club. The fee will be about $25 
a year.

On every plate, at the annual dinner 
of the Dominion Commercial Travelers’

Association, a card will he placed, out
lining the club proposition, and request
ing those in favor of the idea to ex
press themselves, and to attend a meet
ing, which will be called in the holidays 
to arrange for the securing of a char
ter. and the drawing lip of the constitu
tion of the new club.

President S. .1. Mathewson was in the 
chair, supported by vice-president Giles 
and treasurer Max. Murdock. Mr. 
Mathewson spoke of the courteous ac
tion of the Federal Government in 
changing Thanksgiving Day from a 
Thursday to a Monday, and Mr. Mur
dock read a resolution of thanks, to be 
sent to the Government, which was 
passed unanimously.

EXPERIENCED TRAVELER AS 
GUEST.

Captain J. E. Bernier, of Arctic fame, 
will he one of the guests ol" the Dominion 
Commercial Travelers’ Association at 
the annual dinner in the Windsor Hotel, 
Montreal, on Monday evening next. A 
last call is issued to travelers, by the ex
ecutive, to attend. An excellent time is 
assured, and a large attendance is cer
tain, as over three hundred tickets have 
already been sold.

The annual dinner of the Drummers' 
Snack flub will lie held at the Arlington 
Hotel, corner King and John Streets, 
Toronto, on Thursday, Dec. 23, at 7 
o'clock.

WHY RAISINS ADVANCED.
The following is an extract from a let

ter received by a Canadian importer 
from the firm he represents in Dénia. 
Spain, and explains the cause of the rise 
in Valencia raisins.—1 * We should like 
you to impress upon the minds of Can
adian dealers that weather having been 
unfavorable for drying the raisins, in 
the early part ol' the summer, we, like 
all other exporters, were bound to buy 
the fruit that was offered on the mar
ket, or close the warehouse. We may 
assure you that we took every precaution 
with rçsaftts to condition, but when you 
have topack 25.000 cwts. of raisins in 
70 days,] and receive the fruit in lots 
of from 10 to 25 cwts. each, and examine 
basket after basket, it is quite impossible 
to get through without any bother, par
ticularly so, in a season like this, when 
all the growers offer what they have, and 
as it happens that all their fruit has 
been more or less affected by the influ
ence of the unfavorable weather that 
prevailed whilst being dried, they try 
to mix had and good fruit, and somt^ 
times they succeed.

“As the crop is smaller than last one, 
and exports up to the present show an 
increase on those of 1908, stocks remain
ing here are much reduced. Besides, 
England that has lately gone up 3s. to 
is. per < wt., will still require the majon-

40

ty of what is left for her spring trad' 
and so, our market has considerably ad
vanced during these Inst few days, an. 
we arc of the opinion that we have sec 
I lie lowest this season.’’

A MAN OF HIS WORD.
“While I am not in the same politiea 

fold as Hun. Win. 1’aterson, the Minis 
ter of Customs,’’ said a prominent mein 
her of the Canadian Manufacturers’ A- 
soeiatiun, who was attending the ban 
quel in Montieal the other tophi, “then 
is one outstanding characteristic aliuu 
him which strongly appeals to me. Tin 
Hon. Win. Paterson is a man of hi- 
word. Every time 1 go to him in regar. 
io any important customs matter, I know 
that w hat he says lie will do he will do. 
If he promises to do a thing which In 
subsequently discovers should not han 
been done, for the sake of keeping ln- 
wurd he will keep faith with you. Any 
alterations or changes which he may 
think necessary will be made afterwards, 
lie has carried through his political lit. 
the quality of integrity which character 
ized him in business life.

“ I'nfortunately. there are a great 
many politicians who do not do this 
They are strictly honest in business at 
lairs and their word is as good as their 
bond in that sphere, hut for some reason 
which 1 have never been able to explain, 
when they get into politics, too ofle 
these qualities, under pressure of pol 
tieal influence and the exigencies of p.. 
litic.il life, are thrown io the winds. 1 
is not so. however, with the Hon. Win 
Paterson.” Concluding, the manufactur 
er vigorously struck the palm of his han. 
with his clenched fist by way of cm 
plia sis.

PERSONAL NOTES.
Z. Hebert., of Hudon, Hebert <V Co 

Montreal, lias sailed for Europe, lie ex 
pects to spend the next two month- 
across the water.

A. H. Brittain, of A. II. Brittain A 
Co.. Montreal, was in Toronto during 
tile week, and made a friendly visit !.. 
that office of The Canadian Grocer.

J. Hewitt, general sales agent f." 
Canada of the Canadian Shredded When 
Co., was presented with a handsotm 
gold-mounted umbrella by the Canadiai 
field staff during a conference last week 
held at the Toronto offices of the corn 
pany.

Ballots for the election of the officer 
of the Commercial Travelers’ Associa 
tion of Canada must all be in by nom 
on Monday Dec. 20th. The election wiV 
take place on Dec. 23rd, the date of tin 
annual meeting.

Do yon want a satisfying and last 
ing breakfast food? Try “Meat of 
Wheat”—nothing like it. Every gro 
cer should have it.—Advt.
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Gillett’s Lye Eats Dirt !
It cleanses whether the dirt is 
visible or invisible.

Gillett’s Perfumed Lye
has been the Standard for over 50 years, and millions of 
people use it every day. Why experiment with substitutes?

Handle the brand with the established demand ! 
Useful for 500 purposes.

GILLETT’S CHEMICAL WORKS ESTABLISHED 1852.

Your Customers Want
Clark's "

If half a dozen customers want Clark’s Meats and 
the grocer can’t supply them, he is losing trade and 
possible customers.

With their reputation to introduce them and their 
high quality to sustain this reputation, Clark’s Meats are 
amongst the most profitable goods the grocer can handle.

There is a full line, each the beat of its kind.

They are well advertised throughout Canada, and the 
demand is already created.

Clark'» Pork md Bunt Clark’» Mine» Mut
Clark's H»m, Tongu» or Veil Clark'» Oi Toagua
Clark’s Sliced Smoked Beil Clirk't Clut»»u Baked 8t»»»

ind CLARK’S IW6LASS BRAND MEATS

INGLASS BRAND include» a full assortment of Clark’s 
Meats packed in air-tight glass containers.

WRITE FOR SPECIAL LIST

WM. CLARK, - MONTREAL
Manufacturer of Nlgh-Crade Pood Speolaltleo

y^dP//?4:c zvo/v

1 lb. A
Mflf! Bf*t

Cafe Jhrantais m
.sr français

Dtlkiou * fragrant
MumrACTveto ot “Coffee without the

Of Beelskw CtrtH OT| C».

V»s«er«as’tf e. «W. j after effects”

No more splendid seller is on the 
market to-day than Cafe Français.

Everywhere appreciated, its sale is 
increasing in leaps and bounds.

Stock this profitable line before your 
competitor.

Dominion Cereal Mfg. Co.
V1CTORIAV1LLE, QUE.

Abo Makers of Imperial Self-Raising Flour
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Canadian Trade Changes of Recent Occurrence

T
P

Many Retail Businesses Change Hands—New Grocers in the 
Trade—Damages by Fire and Assignments Made — New Com- 

anies Formed.

Ontario.

.lollii Flynn, Vroecr, Ottawa, has as
signed. \

Wm. M. Fiddler, grocer^-BertffiThas 
assigned. -—

J. A. Edgecomb, grocer, Toronto, has 
assigned.

Hackett & Co., grocer, Wiarton, Ont., 
have assigned.

Henry Cox, grocer, Hamilton, has sold 
to D. Mcfarlane.

H. L. Nicholls, grocer, Toronto, has 
sold to Wm. Carle.

P. Champagne, grocer, Ottawa, has re
tired from business.

W. J. Stewart, grocer, Ottawa, is suc
ceeded by Jno. York.

Frank Felice, grocer, Parry Sound, has 
sustained loss by fire.

F. L. McLean, grocer, Hamilton, has 
assigned to C. S. Scott.

W. F. Clarke, general merchant. l#a- 
burn, Ont., has assigned.

W. N. S. Hunter, grocer. Hamilton, 
has sold to P. II. Timmis.

The Standard Vinegar Co., Toronto, 
has removed to Stouffville.

Wm. Neale, grocer, Fort Frances, Ont., 
is succeeded bv Frank Geneese.

Campbell Hro>., grocers, Kenora, Ont., 
have assigned to R. H. Moore.

Samuel llilton, grocer and butcher, 
Hamilton, has sold to Geo. A. Gow.

C. G. Van Slyke, general merchant, 
Glanworth, Ont., has sold to R. J. Tre
main.

The Fort Frances Trading Co., gen
eral merchants, have assigned to W. A. 
Baker.

P. W. Armstrong, general merchant, 
Jarvis, Ont., has sold to Miller & Mc- 
F'arlane.

A meeting of creditors of Frank L. 
McLean, grocer and butcher, Hamilton 
is called.

D. J. Brodie, grocer. Niagara Falls 
Centre, Ont., is succeeded by Byron 
Brookfield.

Wm. J. Pumfrey, general merchant, 
West McGillvray, Ont., is succeeded by
H. W. Brown.

Isaiah Dingmau, general merchant, 
Trent Bridge, Ont., has assigned to A. 
Sawers, Peterboro.

Nixon & Timmis. grocers and butch
ers, Hamilton, have dissolved. Frank 
Nixon continuing.

Cameron & Moore, general merchants, 
Goderich & Acton, have dissolved. Cam

eron continuing at Goderich and Moore 
at Acton.

Humbert Graves, grocer and dry 
goods merchant, Thames ville, Ont., is 
•selling to W. Watts.

Stock of Hiram Armstrong, grocer, 
Ottawa, has been damaged by fire and 
water. It was fully insured.

John Garvey, wholesale. grocer and 
liquor dealer, London, Ont., has changed 
his style to John Garvey & Sons.

Burns & Day, grocers, Hamilton, have 
admitted Thos. Burns as a partner un
der style of Burns, Day & Burns.

Quebec.

D. Lariviere & Co., grocers, Montreal, 
have registered.

Assets of J. V. Lafond, grocer, Mont 
real, are sold.

Lachaine & Trembly, grocers, Mont
real, have dissolved.

Bissonnettc & Alix, grocers, St. 
Angele, Que., have dissolved.

Assets of Nap. Morin, general mer
chant, I.ambton, Que., are sold.

John Johnston, who has been in the 
I lelahaye store. Montreal, for many years, 
has bought Robert Gould’s grocery store, 
al the corner of Hineks and Pembroke 
Streets.

Maritime Provinces.
Burns & Co., general merchants, Grand 

Ktang, N.S.. have discontinued business.
Campbell & Co., grocers, Halifax, N.S . 

have assigned.

MANUFACTURERS OF FINEST QUALITY

J. H. VAVASSEUR & CO.
LIMITED DESICCATED

4. LLOYD’S AVENLE COCONUT
LONDON. E.C. AND

FACTORIES - - - CEYLON COCONUT FAT
TELEGRAMS—CITRONELLA, LONDON

A QUICK, PROFITABLE TURNOVER—
Any line which guarantees you this is worthy of your immediate attention.
For that reason we are particularly desirous of having you give us a trial 
order for one of our biscuit specialties, say our biscuits in animal form.
Speedy sales at a profit are assured.

A Postal will ensure your receiving 
samples,with a complete list of prices

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE, QUE.
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The causes which 
lie behind Christie 
reputation.
For over half a century our 
whole efforts have been con
centrated in the making of 
better biscuits.

XX v haw paid no attention to any side issue all 
the ability we possess and every hour of our ex
perience has been utilized for the purpose of 
bettering Christie biscuits.

Every ounce of raw material is selected and 
tested—the Hour used is a blend of the best 
Hours milled—butter, eggs, sugar and lard must 
all be high-grade table quality.

Our factory is the biggest, brightest and cleanest 
in all Canada. Our employees are all healthv 
and happy and imbued heart and soul with 
Christie ideals.

Christie ideals—that's the real source of Christie 
reputation. It's this constant effort to better the 
pioduct of yesterday—this striving after excell
ence that has made the name Christie a house- 
hold word all over the Dominion.

Are you making the most of Christie reputation ?

Remember, “ Christie biscuits do sell 

more than biscuits”

CHRISTIE, BROWN 8 CO., Ltd.

Lovers of Choice Confectionery
BUY BY THE NAME

YOU WILL FIND COWAN’S

Maple Buds Chocolate Croquettes 

Nut Milk Chocolate 

Cream Bars, Milk Chocolate Medallions 

Milk Chocolate Sticks

AND THE REST OF THE LINE GREAT SELLERS

The Cowan Co., Ltd.
Toronto, Canada

PROGRESSIVE GROCERS HANDLE THIS MONEY-MAKER

:> . *

Our
VILLAGE 

Biscuit 

retails 

3 lbs. for 

25o.

DI6NARD, LIMITED, Biscuit Manufacturers MONTREAL

/'ENGLISH cTx

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meet 
Put up in % gross cases

Bulk in 7-lb. Pails.
X dez. In erats

25-lb. Pails md 75-lb.Tibs
Capacity one ton per hour. 
Sold by all wholesale dealers

The Capstan Mfg. Co., - Toronto Ont.
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»]»

^sJFINCER CRÈAMS^-
% w C.ARLISLF

is indispensable if your biscuit trade 
is going to be a live business. 
Carr's biscuits, whose unexcelled 
quality is well known, reach you in 
a crisp, fresh condition, because they 
are packed right.

These are the kind to handle.

CARR & CO., Carlisle, Eng.
Order from Agents Wm. H. Dunn. Montreal and To

ronto ; Hamblin Sc Brereton. Winnipeg ; L. T. Mew burn 
Sc Co., Ltd- Winnipeg ; Standard Brokerage Co- Ltd- Van- 
cowver. B.C.; T. A. MacNab dk Co- St. John’s, Newfoundland.

MCVITIE & PRICE
EDINBURGH and LONDON

BISCUIT MAKERS TO 

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds are specially recommended :

Digestive 
Rich Tea 
Abemethy 
Breakfast 
Rich Mixed 
Osborne

AGENTS for Manitoba, Saskatchewan and Alberta :

RICHARDS & BROWN, 314 Rosa Avenue, WINNIPEG

The Premier Biscuit of the 
World.

An Ideal Tea Biscuit.

The Scottish Favorite.

Finely Flavored, Exceptionally 
Light.

An assortment of Fine, Old- 
fashioned Biscuits.

A Homely, Substantial Biscuit 
of the Highest Class.

NELSON’S
Letters Pateit

POWDERED GELATINE
is a perfectly pure Gelatine In powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE b CO., Ltd
embcote mills. Warwick, enoland

Th, above caa b, bad from tar el tbe fellowlag egeete i 
Th, Smith Brokerage Co., Lid., St. Jobs. N.B.
Well, Stoll k Goodacr, P.O. Boa 1104, Meeireal.
J. L. Wall k Soon, 17 w«llls|tea Si. But, Tsrsnle.
W. E. Aahley, Winnipeg.
Oeo. A. Slone, 14 lane el Ceari balldltsa, Vaaaearar, B.C.

All the year round

CHIN : MOTT’S
It batter *1 better

CMcilltl

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
ere the grocer’s most ready tellers. Uniform quality 
end absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <8b Co.
Halifax, N.S.
SILLING AGENTS :

J. A. Taylor R. 8. Mclndoe Jos. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucke R. Q. Bedllngten
Ottawa Calgary
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Opinions on Future Values of FlourjNot Ventured
Millers at a Loss to Know What Will Next Occur—Raise in 
Prices not Anticipated—Farmers Slow in Bringing Out Wheat 
—Cereal Products in Good Demand.

While I here may hr vas! differences of 
opinions hot ween I lie buyer and seller 
of wheal, there is no visible change in 
lhe priées of either wheat or flour from 
last week. F'.ven the oldest millers 
scarcely dare to venture an opinion on 
future values. Before they risk to take 
a large contract for Hour they first find 
out at what they can secure the wheat, 
and in this way work at a small profit 
on a safe basis.

The prospects of the Argentine har
vest. which was used to move the price 
of wheat cither one way or the other, is 
now so far advanced that the scare from 
front can now have little effect. Accord
ing to the most reliable estimate the wheat 
crop of the world this year is 120,200,- 
000 bushels more than any previous year, 
and 300.00s.(Hill bushels more than the 
average of the last ten years. It is 
<|iiite true that the stocks held all over 
the world, were very light, when this 
year’s crop was available, and it is also 
true that farmers, as far as they are 
able, are holding back, which all helps 
to keep up a strong market; but. judg
ing from the <|uantity. it seems reason
able to suppose that easier prices must 
rule.

Wheat delivered by farmers at Toron
to mil s is bought for $1.0S by millers.

age among some dealers, it would not 
be surprising to see higher prices in the 
near future.
Ontario bran, per ton........................................................... 2U 00
Manitoba shorts, per ton.................................................... 22 00

“ bran, per ton....................................................... 20 00
Mouillie, milled, per ton.......................................  27 00

“ straight grained, per ton................................ 31 to
Feed flour, 98-lb. bag................................................. 1 55 1 75

TORONTO.
KLOl'K—The loeal market is strong, 

but the prices are unchanged and not 
likely to go higher. Farmers are slow 
in bringing out their wheat, and millers 
have some difficulty in getting a supply 
of Ontario winter wheat, to meet the 
requirement of their customers.

Manitoba Wheat.
1st Patent.........................................................................  5 20 5 30
2nd Patent........................................................................ 5 00 5 10
Strong bakers..................................................................  4 20 5 00

Winter Wheat.
Straight roller.................................................................  5 20 5 40
Patents.............................................................................. 5 40 5 50
Blended.............................................................................. 5 40 5 50

CEREALS—The demand for all kinds 
of uncooked cereals is active. Most
people after all, like a fresh cooked hot 
porridge in the morning, and when the 
fires are required for other purposes, 
it makes it convenient to do the cooking. 
This accounts for the keen demand for 
these goods. Prices are steady but no 
change from last week.

MONTREAL.
FLOVR ti is reported that the visi

ble supply of wheat in Canada is less 
than at this lime last year. However, 
even if this be true, it is more than 
counterbalanced by the increased Euro
pean stocks. Christmas trade in flours
is very g.... 1. and steadily improving.
Price- arc steady, with no downward 
tendency. It was thought a short time 
ago that when the farmers began to 
bring their wheat in there would he a 
slight lowering of prices.
Winter wheat patent», bbl..................................................... 5 45
Straight roller*, bb...................................................................  5 20
Extra, hbl...................................................................................... 4 80
Royal Household, bbl................................................................  5 70
Glenora, bbl.................................................................................. 5 20
Manitoba spring wheat patents, bbl.................................  5 70

“ strong bakers, bbl............................................... 5 20
Fire Koses, bill............................................................................. 5 70
Harvest Queen, bbl..................................................................... 5 20

ROLLED OATS—Oatmeal is selling 
at steady prices. Cold weather is bring
ing the increase. From present indica
tions this winter is going to be fully 
as cold as the average, if not colder, 
and with this in view, dealers expect a 
heavy demand.

Other lines arc firm, hut somewhat 
dull.

Rolled wheat, car load........................................................... 2 95
“ oats “ ........................................................... 2 20

Oatmeal, car load.................................................................. 2 50
Rolled wheat in barrels, 100 lbs................................. 3 05 3 15

oats in bags, j>er bag 90 lbs................................... 2 30
Oatmeal, standard and granulated, in bags 98 lbs ___ 2 60

TRADE NOTES.
R. Simpson, president of the Guelph 

Board of. Trade, intends leaving Guelph 
soon for Hamilton, where he will reside.

The Alberta Fish Exchange is a new 
concern with head office at Calgary, 
Alta., organized for the distribution of 
fish, poultry, eggs, etc.

Charles Cliaput. of Cliaput. Fils & Cie. 
Montreal, has returned from New York. 
He was accompanied by Mrs. Cliaput.

A. Browne, grocer, corner of Carleton 
and Ontario Streets, Toronto, has mov
ed into a new store on an opposite cor
ner, and is showing an attractive Christ
mas window.

The Coledyke Baking Powder Co., 
with branches at Winnipeg and Port
land, Ore., is seeking a site for a plant 
at the Pacific coast. The question has 
come up before the New Westminster 
Board of Trade.

Fine oatmeal, bags....................................................................  2 52i
Standard oat meal, bags........................................................... 2 52$
Granulated “ " ......................................................... 2 52$
Golddust commeal, 98-lb. bags............................................. 2 10*
Bolted oommeal, 100-bags....................................................... 1 85
Rolled oats, bags..............................................  2 30

" barrels................................................................... 4 85

FEET)—All lines are having a good 
sale, with brans somewhat in the lead. 
There is a very firm jqnc to the entire 
market, and from indications of a short-

Mr. Kendrick, who for a number of 
years was in business in Greenwood, B. 
C.. being a member of the Hunter-Kend- 
rick firm, and who has gone to Van
couver. has bought the majority interest 
in the Empress Manufacturing Co., pro
ducing jams. etc. Walter Taylor will 
retire, but his son will continue with 
the business.
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d. Think what you 
lose if you are so short
sighted as not to sell an 
article for which there 
is a constant demand !

MOONEY’S

“PERFECTION” 
Soda Crackers

are just a little hotter 
than the others, be
cause of the extra skill 
put into their making, 
and the extra care 
taken in the selection 
of materials.

Our methods of 
packing preserve the 
individuality of the 
MOONEY CRACKER 
and retain its freshness 
indefinitely.

ORDER TO-DAY

The Mooney 
Biscuit and 
Candy Co’y

Limited
Stratford - - Canada

cors,
GEUTINE
cox s 
GELATINE

STEADY 
SELLER; 
therefore 
should 
always !»e in 
your ST< >RE

PVRITY 
GUARAN
TEED BY 
THE
MA KERS

Canadian Agent»; J. & Q_ Cox 
C. E. Colson & Son, Montreal Ltd

D. Masson & Co., Gorgie Mills
A. P. Tippet & Co., “ EDINBURGH
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Christmas Gomez but 0rtce a ÿeav
snap its coming bring to pou this and 

manp succeeding pears 
a full measure of prosperitp for tbe preceding 
twelvemonth, ensuring a snerrp Christmas 

and auguring well for
a most Ibappp View year-surf) is the wish of

THE MONTREAL BISCUIT CO.
Mahers of the Original “ Bordo Chocolate " 

MONTREAL

52 Highest Awards In Europe and America

WALTER BAKER & CO.’S

J

Registered
l\ S. Pat. Off

CHOCOLATE 
& COCOA

Our Cocoa and Chocolate 
preparations are Ab
solutely Pur e—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require

ments of all Pure Food Laws.

BEANOANCHOR

BfiSS

All Aboard!”
This Traveler Sells

Anchor 
Brand Flour
Hence the pleasant smile ; 
satisfies both the dealer and 
the housewife. 26

Balters, “ Get on board !"
Mold, by LEtTCH BROTHERS FLOUR MILLS, OAK LAKE. MAN.

Walter Baker & Co., Limited
Established 1780, Doroheater, Meet.
Branch House, 86 St. Peter St.

MONTREAL, CANADA

CIE FRANÇAISE de» RATES ALIMENTAIRES

Strictly French Manufacture Guaranteed
Manufactured at

01 Beaudry Street MONTRE*

FLAKED WHEAT >nd OATMEALS
Hag* or Barrel». Car or Broken Iz»tn.

WRITE FOR QUOTATION*
Prompt attention to all orders.

J. W. EWEN, - Uxbridge, Ont.

ROLLED OATS

HOLLAND HERRINGS
In 10 lb. Kegs

_ _ _ GET_ _ _
GARLAND BRAND

They are the best
Packed by

Palv ast and Van der Ylis*, Holland

NAZ. M. C SCOTT
BROKER, • WINNIPEG 
Direct Importer, for a Car

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in this paper.

TRUMILK
A full-creamed Milk in soluble powder form.

MILKSTOCK
A separated Milk in soluble powder form.

These products are unequalled in quality by any other milk, 
whether in powder or condensed form. Pure, healthful, digest.hie, 
convenient. Guaranteed free from preservatives or adulteration. 
Dissolve easily in cold water and make perfect liquid milk.

MADE IN CAN ADA

Canadian Milk Products, Limited
Head Office: TORONTO. Plant: BROWNSVILLE, ONT.
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REGISTERED

WWSB
The Honor of One is the 

Glory of Hll

X
X Montreal early last week, Brother Grocer, there 

was quite a mild sensation.

About several grocers who were accused of selling 
“watered butter.”

Whatever that means ! But if it hears any relation to “water
ed stockssure, "twere a grievous crime.

* * * *
Be that as it may, the alert reporters got hold and exploited 
it in the press. Quite a stir. “Oil, the Grocer!"
Result the women's clubs take up the matter, agitate for 
Women Inspectors, contemplate drawing up for distribution a 
“White List" of Pure Food dealers.
Well ! Well !

* * * *
The pity is. Brother Grocer, that those found selling the wa
tered article may suffer all along the line.
Confound those reporters, anyway !
Though their other lines may he the best and purest on the 
market, yet because of the—ah, “watered stock.” all are con- 
tie inn ed.
Such is poor, weak, feminine human nature, and the way it 
reasons.

* * * *
Now, Brother Grocer, if Mr-. Housewife comes to YOU and 
you should praise to the echoes a brand of flour which to 
11ER is associated with many unpleasant kitchen recollections 
—do you make a sale ?
Not only do you waste your time (which is money), but you 
engender in her mind dark suspicions of your intentions and 
general stock.
Very sad !
Hardly logical, you say? But human nature is not altogether 
logical, especially feminine human nature ; and women consti
tute 90 per cent, of the buying community.

* * * *
But if you sell her FIVE ROSES, you handle a flour which 
for twenty-one years past she knows to be eminently satisfac
tory, which has never failed her friends in kitchen or parlor. 
All your goods shine with reflected glory—“the honor of one 
is the glory of all.”
Think well on it, Brother Grocer.
There’s something in it—’tisn’t all water.

FIVE ROSES FLOUR

LAKE OF IHE IVOODS 
MILLING COMPANY
------------ LIMITED -----------

MONTREAL
TORONTO
OTTAWA
LONDON
ST. JOHN
WINNIPEG
KEEWATIN
VANCOUVER

Makers of five Rons
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BANK OF MONTREAL
UNUSUALLY LARGE INCREAS
ES IN DEPOSITS REPORTED- 
MUCH OF THIS BROUGHT IN 
BY FOREIGN INVESTORS — 

'satisfactory REPORTS RE
GARDING CROPS AND FOREIGN 
TRADE.

The ninety-second annual general meet
ing of the shareholders of the Bank of 
Montreal was held in the Board Room of 
the institution yesterday, at noon.

There were present :—Sir Edward 
Houston, Bart., vice-president and gen
eral manager ; Sir William Macdonald, 
Sir Thomas U. Shaughnessy, Hon. Rob
ert Mackay, Messrs. A. llaumgartcn, R. 
B. Angus, K. B. tireenshields, liavid Mur- 
lice, Hon. J. K. Ward, U. K. C. Smith, 
Lieut.-Col. Prévost, James Kirby, K.C.; 
V. J. Fleet, K.C. ; John Patterson, Al
fred Piddmgtou, George R. Hooper, B. 
A. Boas, George Durnford, Hugh 1’aton, 
It. Dobell, W. 11. Evans, G. Scott, H. 
Joseph ana J. Taylor.

In consequence of the absence of the 
president, Sir George Drummond, K.C. 
M.G., through indisposition, Mr. R. B. 
Angus moved that the vice-president and 
general manager, Sir Edward Houston, 
take the chair.

This was seconded by Mr. E. B. Green- 
shields, and unanimously concurred in, 
after which it was resolved, on motion 
of Mr. Hugh Baton, seconded by Lieut.- 
Col. Prévost : “That the following be 
appointed to act as scrutineers: Messrs. 
G. F. C. Smith and George R. Hooper, 
and that Mr. James Aird he secretary 
of the meeting.”

The vice-president then submitted the 
report of the directors as follows :

THE DIRECTORS’ REPORT.
1 he directors have pleasure in present

ing the report showing the result of the 
Bank’s business for the year ended 30th 
October, 1909.
Balance of Profit and Loss 

Account, 31st October,
1908 .................................... $ 217,628.56

Profits for the vear ended 
30th October, 1909, after 
deducting charges of man
agement, and making full 
provision for all bad and 
doubtful debts .................. 1,820,167.74

72,04.3,790.30
Dividend 2£ p.c. 

paid 1st March
1909 ................ $360,000.00

Dividend 2A p.c. 
paid 1st June,
1909 ................. 300,000.00

Dividend 2J p.c. 
paid 1st Sept.,
1909 ................ 360,000.00

Dividend 2j p.c. 
payable 1st
Dec., 1909 360,000.00 $1,440,000.00

Balance of Profit 
and Loss car
ried forward ...................... $603,796.30

Since the last Annual Meeting Branches have been opened at Three Rivers, 
P.Q., Weyburn, Sask., Oakwood, Ont., Moose Jaw, Sask., Outlook, Sask., Sault 
Ste. Marie, Ont., and Sub-agencies at Merritt, B.C., Cloverdale, B.C., Spring 
Coulee, Alta., and Bathurst Street, Toronto.

The Branches at Grimsby, Ont., and Millbrook, Ont., have been closed.
With deep regret the Directors have to record the death of their esteemed 

colleague, Mr. A. T. Paterson, who had been a member of the Board for up
wards of twenty-eight years.

The vacancy on the Board has been filled by the election of Mr. A. Baum- 
garten.

All the Offices of the Bank, including the Head Office, have been inspect
ed during the year.

G. A. DRUMMOND,
President.

Bank of Montreal,
6th December, 1909.

THF, GENERAL STATEMENT.
The General Statement of the Bank on 30th October, 1909, was read as 

follows.— %
LIABILITIES.

Capital Stock.............................. -........................................................ $ 14,400,00.00
Rest................................................................................ $12.000,000.00
Balance of Profits carried forward........................ 603,796.30

$12,603,796.30
Unclaimed Dividends.................................................. 2,580.51
Quarterly Dividend, payable 1st December, 1909 . 360.000.00

-------------------- 12,966,376.81

* 1$ 27,366,376.81
Notes of the Bank in circulation...............................$13,245,289.00
Deposits not bearing interest....................................  51,401,226.27
Deposits bearing interest............................................ 128,445,206.58
Balances due to other Banks in Canada................. 124,648.(6

-----------------  193,216,369.89

ASSETS.
Gold and Silver coin current..................................... $ 5,802,263.05
Government demand notes.......................................... 13,240,587.00
Deposit with Dominion Government required by 

act of Parliament for security of general
bank note circulation.......................................... 600,000.00

Due by agencies of this Bank and
other Banks in Great Britain $ 8 719.654.41 

Due by agencies of this Bank an 1 
other Banks in Foreign count
ries ............................................... 7,425,676.78

Call and short Loans in Great Brit
ain and United States.............. 77,312,382.00

-—------------  93,357,713.19
Dominion and Provincial Government Securities 1.445,570.61
Railway and other Bonds, Debentures and

Stocks....................... 1............................................ 9,575,608.66
Notes and Cheques of other Banks........................ 4,560,501.23

Bank Premises at Montreal and Branches....................................
Current Loans and discounts in Canada and else- 

"where (rebate interest reserved) and other
assets.......................................................................$91,173,656.56

Debts secured by mortgage or otherwise................. 143,552.13
Overdue debts not specially secured (loss provid

ed for)................................................................... 83,294.27

$220,582,746.70

28.582,243.74
600,000.00

91.400,502.96

$220.582,746.70

Bank of Montreal,
Montreal, 30th October, 1009.
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The Vice-President.
Tin- Vice-President then spoke a.-, 

follows :—
The most important change from last 

veilr in the statement submitted to you 
is the unusually large increase in de
posits. amounting to $3<>.0(Wl.(MMI. Part 
of it is temporary, pending large pay
ments in connection with special trans
actions, part is the natural increase 
from depositors as a^^.ult of the pros
porous condition of affiurs in this count
ry. but the largest portion of the in
crease arises from money brought into 
Canada from other countries. It is 
ipiile possible that if the apprehensions 
expressed in many qu tors as to the 
consequence of the new methods of Brit
ish taxation are realized, deposits from 
this last source may be still further en
larged. It is very important, therefore, 
that nothing should be done in Canada 
lis injudicious legislation, the exploita
tion of doubtful enterprises, or other
wise, to stop this How of capital. Our 
call loans have increased by about the 
same amount as our deposits, and what 
is not necessary to retain as a portion 
of our reserves, will lie gradually brought 
into the country to meet the comim-r 
rial requirements as they arise.

The profits are some $ i dO.f Hit I less than 
last year, hut considering the low rates 
ruling for the greater part of our fiscal 
year in London and New York, the re
sult may he regarded as satisfactory. | 
am glad to say that the outlook for the 
coming year, or at least, for the earlier 
months, is more promising, and 1 
shall lie much disappointed if wo do 
not make a better showing when m-xl 
we meet.

file rapidity of the recovery of rade 
from the set hack following the mone
tary crisis in the Coiled States two 
years ago has been as striking as t is 
satisfactory. Conditions to-day arc. as 
a whole, excellent. The large harvest 
gathered in the Northwestern I'ro- 
vinres in itself affords a basis for ac
tive and profitable liiisine- for so: -c
time ............me. 1 low considerable a
factor in I lie commercial life id' Canada 
I In- agricultural output of our North
west has ..... une may In- realized from
the fact that I he yield of wheat, oafs 
and barley is this year 313.ii3.">.000 i. ish- 
o|s. a- compared with LV12,h-1 UitH! bushels 
III I IMIS. |litt.lHHI.IHHt bushels in 10117. or 
32.0llll.000 in 1‘MHI. A tenfold gain in 
i In- grain product of the Noi thwu stern 
Provinces in nine years conveys some 
idea of the commercial potentialities of 
the country.

I'lie marketing of wheal has been quite 
prompt, and the railways have had no 
difficulty in moving tin- crops. In tin- 
tin weeks to November 14th. there had 
been inspected in the Northwest -la.Stiti.- 
HOO bushels, being 10,1100,000 bushels 
more than in the corresponding period 
of 1008. while the shipments from Fort 
William and Port Arthur amounted to 
iô.Sl'i.OOO bushels up t-> November 14th. 

or 13.1100,000 bushels in excess of the 
preceding year’s shipments.

TUI-. CANADIAN’ GRUCER

Our foreign trade has not only reach- 
- oil, but has begun to exceed, the high- 

water mark of two years ago. In the 
six months ending September 30th. last, 
imports for consumption and exports of 
domestic products were of the value of 
*202,807.000, or $40,000,000 in excess of 
lhe corresponding period of the preced
ing year, imports having been larger by 
thirty-six millions and exports by ten 
millions. The adverse balance of trade 
lias thus again begun to grow, but while 
men and money pour into Canada from 
abroad tin- disparity need not cause un-

!,t-

eiianges of a more or les- technical char-

easiness. Domestic industries are. spea!:- 
ing generally, working well up to the 
limit of capacity. Labor Is fully em
ployed; the lumber trade has improved. 
I’lie export of dairy produce has been 
larger than last year, with high price- 
ruling throughout tin- season; all fare 
products, indeed, are exceptionally dear.

Such tests as bank note circulât io . 
bank clearings, railway earnings, all 
point to the great activity of business. 
At the end of October the note circula
tion exceeded $8!l.f HIO.OOO, or $(i.00ff.00it 
more than a year ago. Business failures 
lune been neither numerous nor serious., 
being for the year to October 1st. 1.480. 
with liabilities of $12.010.000. as com 
pared w ith 1.020 failun s and liabilities 
of $10.000.000 in tin- previous Iv.elvi 
months.

Railway construction is proceeding 
apace over the whole face of the Do
minion. West of Lake Superior nearly 
1.100 miles have been built this year, 
and the 'Western Provinces now have 
11 .AIM) miles of railway, as much as the 
mileage of all Panada twenty years ago.

Immigration lias picked up after the 
-liort relapse in 1008. the estimate of 
tl:e number of new settlers this year 
I icing 100,000. about one-half of whom 
are experienced farmers who have 
moved into our Northwest from the 
Pliited States. The evidences of expand
ing trade, accumulâting wealth, and ma
terial progress and development might 
be cited at great length, and a pleasant 
picture painted of our happy condition. 
There are always, however, dangers to 
lie avoided, and never more so than 
when the outlook is so bright and lit 
spiriting. A tendency to oxer specula 
I ion in real estate iu sonic parts of Pan
ada is already apparent, and lhi~. ! i L • 
other forms of gambling, can bring only 
disaster when I In- inevitable crush comes.
I low suddenly conditions may change 
I lie rapid advance in the Bank of Eng 
land rate last autumn attests Only by 
prudence both in taking and granting 
credits and by avoidance of wild-eal 
ventures and exploitations on the high 
reputation Canada enjoys in the British 
money market, can we reasonably anti
cipate a continuance of the prosperity 
now enjoyed.

There is only one other observation 1 
desire to make. As you are aware, the 
diccntiia! revision id' the Bank Act will 
take place during the present session of 
Parliament. In one or two respects

aet.cr will he found ncc(«ssarv. hut the
Act ii; is le •«•ii thorouçhly revised ■ W-k
tin* pa st. it .vit ii st**«»d so staunchly mfâ
trials « • f 11107. aia I its operation lias In ■"Il I
2>*fl<l to CPinform so admirably to the

A*!! N of iraide and the interest- of 1
a rapidly • level,,ping country, that 1 1
iiai<l!\
'•han'-n

î 11 i i 
• \\ ii

ik it 1
1 h- II.

ik(*h' that anv mnfci 
ade.

•ini
k

: m

• ill’ :note e ire ulation xvc hav**
»> 'tin ! w] licit Chili b 1 • - — n- by it- clast icily m
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rut til. 
il* Mit
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i h v'• ri u_o •iic\ :: and 1 o show how valuable ' v-.S.I
! > 1 • Ih.' win i]f- business commuiiity • i 1■m

c< d I • nl \ point to tin- fact that. we arc -î ks
mm in:z t ! i • • la ptc■ crop in the Xorthw r
a it h ■Lfl'cat (.MSP and wit limit any y1- |
' a tier- II. 1:;itcs : o our C'Hi.mf-reial <• ■ U-»
f »»Ml(*l> is *. *5 d:;

1 h< "Z t< • movi : That the report of
I-1- director- sow r<-ad le- adopted and 

printed tor i Li -1 ribut ion among t he -hun-- 
holdcrs. "

I hi- xvss by Mr. K. B. Hi.... :
-..••■Ids. and unanimously adopted.

Mr. 11. -p!, then moved ; "Thai the
i minks o! the -nee! ing In- presented to 
sc president, vice-president and dir- 

'or- for I heir aticntii u • • t!i. ; : ,-ei ,.-i - 
! the Bank.

Mr. I . .1. 1- In-: -ceoudcii tie inotim . 
" i'"li xva- niiaiiiiiioiisly agreed to.

Sir Thomas li. Sha ughne-sy moved:
I iiat tin- thanks of thé meeting le- 

gix - :i pi the general manager, tie- assist
ai ! -general manager, tin- inspectors, the 
managers and other officers of the Bank 
for tlieir services during the past year."

fin- motion was seconded bv Mr. 
David Morriei . and x\ us unanimously 
carried.

Sir F.d'vard Plouston expressed ae- 
k now Ied-gmeiit on behalf of himself 
and fellow-officers.

The Directors.
! h<- ballot tor the election of direc

tors xx as then proceeded with. The 
-•■rutiin cr- appointed for the purpose 
'-l-oried tiie following gentlemen dnlv 
elected:

R. It. AND IS.
A BAPMGARÏFN.
SIR FDWARD « LOI STDN, BART.. 
!l< > N SIR B FORT IK DRVMMOND. 

lx P.M.P., P.Y.O..
F. It. tlR‘ KFN'SI 11 F.l.l IS,
PII A RLF.S R. 11< iSMFix’,
SIR WILLIAM P. MACDONALD, 
Don. ROBERT MACK A A",
DAVID MORRIi'l-;,
•IA MES ROSS.
SIR THOMAS O. SI 1Al’( 1HNESSY. 

K.P.Y.O..
THF lx’ 101 IT IKIN’. 1.0 lx’D ST RATI I- 

coNA AND MOUNT ROYAL. O.C.M. 
O.. G.C.Y.O.

At' a meeting of the 1 hrectors. held 
later, the Right lion. Lord Strathcona
and M.....it Royal. G.P.M.G.. G.C.Y.O..
was elected Honorary President : Hon. 
Sir George Dmmmomi. K.C.M.G.. C.V.O.. 
president, and Sir Kdw-ird Plou-ton, 
Bart., vice-president.
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Believe Organized Efforts to be Necessary

Grocers and Butchers of West Toronto Join Ranks of the Re
tail Merchants Association—Interested in Division Court Act 
Legislation and the Collection of Accounts—The Officers Elect
ed.

Toronto, Dec. 14.— The grocers and 
butchers of the western part of the city, 
known in olden times as West Toronto 
Junction, held a meeting last week for 
the |iiir|Hise of considering the advis
ability of forming an association to pro
tect their mutual interests. They, too, 
feel, like the rest of the merchants all 
liver the country, that their interests 
suffer if not looked after bv united ac
tion on their part. While assistance was 
secured from the Government in tin- mat
ter of trading -tamps, and in defeating 
the co-operative bill, through the de
termined tight on tile part of the retail
ers. it cannot be overlooked that the re
tail merchants have seldom been favor
ably ......sidered by the Government.

The merchants are a necessary cle
ment in the industrial fabric of the 
country, ami are essential to the con
venience and comfort of the people, and 
they have rights which must he respect
ed and maintained. They are called upon 
in a large city like Toronto, to assist 
more people than all the charitable in
stitutions put together, and yet when 
they asked for an ammendment to the 
Division Court Act. for a simple, cheap 
system of collecting accounts from those 
who deliberately take advantage of them, 
and who dead beat their way from year 
to year, they were turned down, because 
it would interfere with the income of 
some of the officials.

To protect their own interests and sc. 
cure fair and reasonable legislation, they 
see the necessity of being organized. The 
most unanimous feeling prevailed at the 
meeting in West Toronto, with an en
thusiasm that meant business.

T. P. Padget presided, and forcibly 
pointed out the necessity of united ac
tion. The meeting was then addressed 
bv F. C. Higgins, ex-president : E. W. 
Trowern. secretary, and >f. Mover, treas
urer. of the Retail Merchants* Associa
tion.

The work of the association was elear- 
Iv described, and the good results shown 
from collecting systems in getting after 
the dead beats, was highly appreciated. 
From the praetieal manner in which 
those present took hold of their work, 
it was evident that the retail merchants 
of that part of the city are a good class 
of business men and will be useful for 
the betterment of the retail trade.

After deciding to form a district 
board of the Toronto branch, they at 
once elected their officers as follows:—

T. P .Padget. chairman: F. Whetten. 
first vice-chairman; W. J. McCullough, 
sceond vice-chairman : J. C. Gilbert, sec
retary. and H. Rowntree, treasurer.

At the close of the meeting the officers

invited all present to an oyster supper, 
where they hecatne Imiter acquainted 
with each other ami where each found 
out that they were all jolly good fellows. 
The following occupied seats at the 
table:—'T. P. Padget, B. Wilson, W. J. 
Tobin, S. Harris, j. f. Gilbert, F. Whet- 
ton, J. H. Rowntree, llillovk & Brown. 
James Scott. J. S. Adamson, <\ W. Spink, 
T. Chapman W. H. Ford. W. Rowntree. 
It. Padget. M. Evans. H. McClement, A. 
L. Anderson, E. M. Trowern, F. ('. Hig
gins and M. Moyer.

BROKE HUXTER BY-LAW.

Woman Fined in London—Association 
Keeping Eye on Offenders.

lailidon. Out.. Dec. IT -The useful
ness of an association was mice more 
demonstrated to London grocers, during 
the week, when a woman was lined for 
breaking the law governing liuxtcr-. In 
spite of warnings from members of the 
Grocers’ Association, and Market Clerk 
Maker, she persisted in engaging in 
hnxtcr business on tin- local market.

The woman pleaded ignnoranee of tin- 
by-law, but President Ed. Ryan, of the 
Grocers’ Association, stated to the mag
istrate that he had personally warned 
her half a dozen times.
“1 will have to find you guilty.” said 

the court. “I hate to have to line a 
lady, but you certainly broke the by-law. 
I xxill fine you .*1 and $l.K*t costs. I 
think the by-law is a perfectly just one, 
and is for the good of the publie.”

The woman asked if she could appeal 
if site desired, and the court told her 
she had ten days in xvhich to do so. She 
paid her line, however, and left the

court. The case drew a large number of 
grocers and hucksters to the court, as it 
was one of considerable interest to them.

'•Tin- Grocers’ Association intend see
ing that this by-law is enforced,” state- 
ex-president Tims. Shaw. “The facts 
of many of the eases arc that thes- 
hucksters who live outside of the cor
poration and do not pay any taxes, come 
into the market very often xvitli emplx

POSITION WANTED.

(' ENTLEMAN, long experience In tee trade, London, 
J England, particularly in blending and as sales 

man, open for engagement in Canada. Thor 
oughly conversant with Wesiern conditions; nou 
resident In Alberta. Letters, “ Blends,*'THE CANA 
DlAN GROCER, Montreal. (3p)

/' .1
ALL ABOAnn

GET READY TO SUPPLY THE 

DEMAND FOR

GREAT WEST
CUT PLUG

SMOKING and CHEWING 
TOBACCO

SALES INCREASING DAILY

None Equal. Insist upon McDougall*». 

There IS a difference.

CLAY PIPES

CANNING MACHINERY 00.,
CHICAGO. ILL . O S. A.

Black Watch
The Big Black Plug 
Chewing Tobacco

"A Trade Bringer"

Sold by all the Wholaaale Trade
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MEN AT THE HEAD.

- Maritime Commercial Travelers Elect 
Their Officers for 1910.

Halifax, N.S., Dec. 15.—The annual 
meeting of the Maritime Commercial 
Travelers’ Association was held in the 
Hoard of Trade rooms on Wednesday 
evening, Dec. 8. The report of the 
president and directors show the associa
tion to he in a flourishing condition. The 
membership now totals 920. against 869 
for 1908. The resources of the associa
tion for the past vear have increased 
nearly $10,000.

The annual banquet of the association 
will this year be abandoned in favor of 
a “Smoker,” which will be held at the 
Halifax Hotel on December 30.

The officers for 1910 were elected as 
follows :—-

I‘resident—Charles Blackie.
Vice-Presidents for Nova Scotia. A. 

Milne Fraser, D. Rutherford, V. T. 
Strong, William Tapp.

Vice-Presidents for New Brunswick.
R. F. Humphrey, A. E. Massie, H. X". 
Vaughan, J. E. Petrie.

Directors.—II. E. Pyke, R. A. March, 
F. II. Keating. J. B. Douglas, L. L. Libby. 
J. McL. Fraser.

Treasurer.—O. E. Smith.
The new president represents Clayton 

te & Sons, wholesale clothiers, Halifax, and 
ly has been on the road 25 years in the in

terests of that firm.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”
the new 10c. plug is the latest

Order from Your Wholesaler

h„r,actured Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.

5i

wagons. They then go around and buy 
the stuff that growers bring in and car
ry it to their wagons and then resell it 
to grocers and the public at a consider
able profit. There is a by-law against 
such practice, and we intend, if possible, 
to see that it is lived up to.”

WHAT CATSUP IS IN MAINE.
As defined in the Maine. U.S.A.. food 

standards, catchup, catsup or ketchup, 
i-, the clean, sound product made from 
the properly prepared pulp of clean, 
sound, fresh, ripe tomatoes, with spices 
ami with or without sugar and vinegar. 
Also benzoate of soda may be used pro
vided its presence and amount are plain
ly slated upon the label.

QUEBEC REPRESENTATIVE.
< D. < how ii. who has heen connected 

with the Montreal office of The Canad
ian tin...... has been appointed perman
ent traveling subscription representative 
of the paper in Quebec Province. Mr. 
t 'liown, who is a retired retail merchant, 
knows the problems which confront the 
trade, and bis past experience will en
able him to intelligently discuss with the 
grocers and general storekeepers in Que
bec. the difficulties they meet with every 
day. It is the intention of The Canad
ian flrocer to have Mr. Chown call upon 
subscribers, and those who should be 
subscribers, in every part of the prov

ince, and merchants will confer a favi 
by co-operating with Mr. Chown, 
furnishing him with their ideas on pr

C. D. CHOWN.

gressive retailing and their views on tl 
treatment of questions which arc dai 
presented to them for solution.



T II K CAN \ I) I A X CKDCKR

ALL XMAS 
ORDERS FILLED 
WITHOUT DELAY

Oar warehouse was very 
slightly damaged by lire 
that hroki* out in an ad
joining building on the 
night of I >ec. 11. This 
has not interfered in the 
least with prompt tilling 
of orders for the Holiday 
Trade.

Me WILLI AM 7

Mc> E.
EVERIST ’

25-27 CHURCH ST. - TORONTO

The Consumption of Fish Increasing in Canack
Dealers Finding Better Demand From Year t.o* Year—Temp 
orary Scarcity of California Navel Oranges — Annie Prices 
Becoming Easier—New Potatoes From Bermuda are Rather 
Expensive.

MONTREAL.
(IKKKX l’iî 1 ITS—healers are smnr 

wiiiit disappointed in present trade in 
! veil. except in oranges, grape null aid 
•• aa : Titrée an j«r*»v:::g | • j •

. a i ii: lira: fiiint t«> a vontin-
uation (»i tie present demand. Prices 
i email) til in and >teady, with the exeçp 
H"îi “1 apples. The exp«n t salts nt ap 
pies have proved disappointing, owing it 
is thought. In the careless packing which 
has been on tie increase «,f late vrais.
This lack «#i demand has caused a slight 
weakness tn wind» ale prices, which has 
not \ -t reached tic l et ail trade.

I.

St. Nicholas

Tracuzzi, Messina, Packer

McCabe, Toronto 
Agent
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s-i, -1 sahiinti, sugar <-un d, j*-r lh .

SHKI.r. FISH
I. -I.'l .-I S, VA, (MT 111 .........................
o>-ti r-.- hold*, hulk. Iiii|>. gal

"Svalshipt. ’ standard*. Iiuji. gal
......................................

ah«*ll. |K-r l.h| ... .......................

eKKCAKKl» FISH
|;-iii.-1«.-s - •••!, in hl.H-k.s, all gra-l- -. at fit,
Hi y i-.nl m hutulh-s, jut hiiiulh- .........
Skinh-ss '-ihI. l'Ml lh «-asi..................................
shn-d'h <1 i n'l, |»«-r h->x

TORONTO.
<i‘.n:i:\ 1-1 : * its-The local <i«

t'oi apples is largely supplied bv fail: 
driving in ami selling them to the 
.viiieli causes them to move slow h a' 
wledi sale houses. \avel oranges 
scjiMr healers find diffieult \ in 
tlicit orders, hut tiiev hope in :>< 
shape tn supplv all nrders for Christ i 
.hist now they are selling at about 
a ease higher. The\ are how <-\ < 
splendid (pialit x . and will moi e 
satisfy the Christmas trade. I'l* 
and Mexican oranges are here, 1er 
California .navels get the pieiei. 
(îiapc unit, almost like oranges a 
great demand and are iapidl> hc< • - 
an ai t h ie of regular daily use.

M'I'h

* " 'I" ’• -Mot* I HI

I’.lfMIH.
< .ilifi-miii iin\i-| —

I'l-iirs, I iiiimliiei 

I’itH-apjiU i-, '•

! I -11 W.-.i: • i - ; i-ci h...i - -ui ;
■iLli- fur finzvn l.sli ’ r;i<l- mill sali > have 
M-ri-.isf il acconlinnh , On a< «-i"int uf i-\

■ • liunalu stormy v.«athi-i on tin- 'isli- 
. nii.fi thn oinput uf frvsli lia'l'tui 

anil f iffl ! a hi-i-n • hurl and prices hu'v 
maic-riallr adran<-i-il Smelts and Tara- 
’ex ends are tartina tu arrive s.;,u 
and piehle'l lish havi- turn -i.mexrhat ni 
SlecH-il of late, wiiiie shell lisli are much 
in demand.

\ KOKTAHLFS—The potato marl. 
>1 cadv tx it h no clianec from Iasi « 
• 'elery front our Canadian groxv 
making a good i-huxx inn.

'mpotted xcgi-tahlcs arc heginnin 
o.-eiipv import ant positions on our 
'.ri airain, as lettuce, beets, ami 
; xv in ta’oi-s from Bermuda. Wit: 
potatoes at from till to fine a bag at 
tune uf Hie x ear when tiiev are at 
xi i v best xxe get some idea of
People will do when they pax $1 a 
for new potatoes. "JTic for a cumin
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2fie for a Hi. of tomatoes, etc. Next 
week will show the largest variety of 
vegetables anil fruit ever shown in To 
ion to for tin Christmas trade.
l;<-'‘tn, lull:..................... 0 70
I ’aliltuiff. 1 'ana 

• liait, <loy.«Mi . . I» 35 0 4U< anots Itag. ..U ÔIJ 0 55
< > I « • i >, < 'anu

.liaii.iloy. ii 0 30 U 3".« filions
«u'iadiuu, hag 1 0J 1 25 
Valen ias, iv-w.

Spa iish................ - 30 *2 75
Spanish. ^ cases . . . 1 50

KISH—The lisli i 
dvmatnl is ant
turnover is in i xe 
This may hr owing to increase of popu- 
'alioii. hut tliriv i- sonic ivason to think 
that the* consumption of lisli is on the 
increase.

I.AKK KISH il-ltO/KNi 
«ioi.h y.-s 0 05i Fi. k. r. I yellow
Herring. Lake Erie. 0 ift", Pik«- U o»'.

hake Su|M-rior 0 «ira P.-n-h................... . 0 oc
Lake Ontario, tf 01 Trout . . n In

I’ick.-r.-l, him-...................n f>T.f Whit «dish 0 In

ot KAN KISH iKIiOZKNi
('imI st.-ak •! 07 Ma--kerel. e.-i'-h u 2u
Fl «miniers (251<> 50 lh Salmon, pink, per !1> u in

ill hoxf..................... u 12 red....................I» 111
Halibut 0 1* " s.-a dressed 0 1.'»
Ha.hlu.-k..........  o me Smelts. |H-r lh •» 12
Herring. |M.-r !00 . 3 00 Shrimps, j* r gal 11»

Parsnips, bag
P.itatOtiB

« unadian, bag . U *»«f
Bermuda, n.-w.

|n-r barn-1 .
Sw«-H, basket u .'»•;

“ hamper 1 *25 l *>

Radish* s. do/
Toiiiaf«>«•->. h o •

house, lb.
Turnips, hag. .

larkvî is active. 1 h«
prit «i. arc hi in. Tht

•ss <tf funner vcars

SMoKKIf. liONKI.Ks

Acadia. p«r « rate ... 2 In 
tablets. box. 1 «in 

Bloaters, per basket 1 00 
C.ldlWl. shredded. I»..\ 1 SO 

liluetiose. 1 40 
( Nul steak, per 11» . 0 07
Cod, Imjs rial. |M-r 11» 0 05
< ,'iscoes, |M-r basket 1 ii«l
Haddie, Finnan 0 08

gal r " ,UI . 1 «

\NIf IMCKbKJf Klsll

Ih ri mgs, La h r a do r.
half barrels............. 2 '.*)

Herrings. Digby, bndh- 0 'in 
Herring-., I in p or t ed 

Lo< h Kyne. jh i kit 1 l-i 
Kippers, per box 1 25
«Juail on toast. per lb n 05 i 
Trout, pi<-k. |ed. inn lh

barrels............... 0 no

. KISH
« fy^tel s. sele. ts. pel gal 1 s".

. TO USE CO OPERATION
Krui i ur \x i - 

> .11. I».( .. m< 
a «‘.iiumi; ;< «• ;
lin* |fUIJf SCS «if
ini: fruit. ;
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- ill ill \.\ . ! N,
la.-i wt <k am Vl2 anizctl
form •«•ia ; i • 11 IV. r

• «•„-«, |M •ral inn il: 11 a : k< i
in pun 11 ai ; : _i h x. 1. ;
«•i- i <•<•« s-ai x PP : - f., •
ami pat •kin-2 - f fru Til.*

m< :i. »«-r> a-. p -iliï, ■ai.x.i — x\
ii.a«i«- «if 1 lu* «listrirt.

IÏ V \ x \ I) ! \ N r, R ()<' F. R

ri nii* from the Hal ( ‘nm. ; : x. ami in- ».; 
in ft s « - « - vViiy a u.e «I • a«!<- ah 1:2 hi- h « 
citiliii lit \\ :.<•;! up }V» a, \\ .
( hiltmihia. Tin- mar!-. \\ a- <• • - 
ha ; : 11. l ia- «Icmami was a inao x 1 - an! -

DECREASE IN SALMON TRADE.
VaiiiMiiiv. r. li.l I )«•«•. 11. A1 1 h«

in* riiiiir .»f tin* I ...ai «Î uf Tra.it* .... Tin > 
«lay «-veuinir. R. II. Ahwarah-r. w , 1 • • w as 
: ne « I « • I «-_: a 1 « • from lmrc 1 !i<- ( 'hambi-i- 
of < 'omm«-n-c «.f tlm Km 1 >ir« . in S\.Im\. 
Xus; ra'ia. r« p 1 « «1 tin- «-am . .1 -aim, 
lra.li- was rapi.ilv <l.-app«-ai 11.2. far a- 
X. xx Z«-a!ai.«l was «- •:..-«-iuu «i. \\ ; . m
• he A i : 1 i p nie-, lm 1 :.. i i « -. « I l ha 1 a i a 
ha-iia-- was h.-imj «lout* in canned h<-r-

mil
Css jfcfc i

■ f
$ BE

Ï E 'ima«.< i »h- % ;
« -a.m-:. ■4-

• (Ut'k : :.'2' y 4r <

111

FIRE NOTICE!
Our warehouse at corner Church and 
Front Streets having been damaged by 
fire on the night of December 14, we are 
doing business at our other warehouse, 
18-20-22 Church Street. All orders filled 
w-ithout delay.

WHITE ca CO., Limited
Toronto and Hamilton

NEW ARRIVALS
Fancy Sweet Sonoras

California Navels 
and Florida Oranges 

ripe New Messina Lemons
A.lmeria Crapes

ALL OF FINEST QUALITY

Hugh Walker & Son
(Established 1861)

GUELPH, ONTARIO

.1

D

Are there not better Lemons? Yes, there are not.

FRATELLI FOLLINA, Palermo, Messina
This name on a box means the same as Sterling does to Silver.

Oar Best Brands

W. B. Stringer

BUSTER BROWN 
HIAWATHa 
LORD BERESFORD

It’s the Sign of Quality.
The Guarantee of Value.
The Standard by which others are compared.

Canadian Agent Toronto
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THE CANADIAN GROCER

Many Maritime Potatoes are Spoiled by the Rot
But for that this Year’s Production Would Have Been Record- 
Breaker—Large Quantities go to Cuban Market—Some Dealers 
Think Spring Will Show Shortage.

Special Correspondence

Halifax, N.S., Dee. 1).—The potato 
situation in the Maritime Provinces, even 
at this late date, is somewhat uncertain. 
The crop in New Brunswick is not as 
large as usual and the quality is below 
the average. The stock that lias been 
sold here is turning out poorly, aud the 
dealers are greatly disappointed. Large 
quantities of New Brunswick potatoes 
are sold here every season and they com
mand a higher price than the local growu 
or P. E. Island stock. The imports of 
potatoes from Prince Edward Island this 
season are below those of last year. 
Various causes are assigned. Some of 
the dealers say thill the crop is short, 
while others claim that so many of the 
potatoes are affected with dry rot that 
they are until to market. Despite these 
rumors, however, the quality of the po
tatoes now offered for sale ex-vessel at 
the wharves is fairly good. The con
sumers here prefer the blue calico, ami 
those offering find a ready sale. The 
demand, however, is not as heavy as 
usual. The dealers arc not laying in as 
large stocks a- last season, owing to the 
uncertainty of the keeping quality of the 
-lock. The price quoted is 3Î» cents per 
bushel.

Nova Scotia potatoes are in good de
mand and all the stock marketed finds a 
ready sale. The quality of the potatoes 
is good, but there is tlit* same uncertainty 
regarding the keeping of them for any 
length of time. They are quoted at 50 
rents per bushel. The higher price, how
ever. causes many to take their chances 
with the Island stock. Nova Scotia still 
sends large quantities to the Havana 
market and large shipments are being 
made to the southern climate this sea
son. Some of the shipments have total
ed ten thousand barrels. Good prices 
are obtained for the stock. There is a 
general feeling here that before tin- 
spring comes around there will he a 
shortage of potatoes, and that they will 
command high prices.

by llte New Brunswick Uoverument, at 
St. John and Havana, has contributed 
largely to the increase in the exports in 
the tubers. The shipments in November 
totaled 1,000 barrels, worth in the 
< uhail market .f-IO.OOtl.

Early in the season it was expected 
that this year’s crop would be the great
est ever, but heavy rains had a detrimen
tal effect and a large portion of the 
crop has rolled. Shipments received in 
St. John for forwarding to the West 
I miles have to be sorted over and from 
5 to III barrel* in a hundred are fourni 

The ruling priei 
f 1 SO 111-.. I'.o.ll..

to lie had. 
per barrel 
ping point.

- now $1 
tin1 ship

BIG DISPLAY NEXT WEEK.
The fruit ami vegetable dealers of

CUBA A GOOD MARKET

St. John, X.B.. Dee. 15.—Despite the 
fact that potatoes have been shipped 
from New Brunswick at tin- rate of over 
10,000 barrels per month since the first 
of September, there still seems to be a 
plentiful supply available for export. 
Shippers who are in close touch with the 
farmers report that there are at least 
50.000 barrels yet in the hands of tin1 
farmers, over and above what will be 
needed for home consumption.

Shipments from New Brunswick this 
season have been confined almost wholly 
to the West Indies, where the Cuban 
market alone requires 150.000 barrels. 
Tile•<slahlishment of potato warehouses

An official ot a large British fish com
pany states that London, Kng., con 
sûmes between twenty and thirty mil 
lions ot oysters every year, lie states 
that out of the large number ot eon 
sttmers in that city only two known 
eases of illness can he attributed to 
oysters. The discussion arose over tin 
fact that a hotel-keeper was fined be 
cause one of his guests became ill with 
typhoid lever, the alleged cause being 
diseased oysters. Critics claim that no 
trouble can arise from bad oysters it the 
bivalves are only allowed to he taken 
from beds certified to be strictly san
itary.

CATALOGUES AND BOOKLETS
TiOonard Bros., Montreal, have issued 

a comprehensive advent price lisl. m 
which are quoted all varieties of llsli 
ami oysters. It i~ being distributed t.. 
responsible deniers free of charge.

Alderman A. .1. Carson, llaileyhury. 
Ont., lias moved into tiis new grocery 
store in the Post Office block, which has 
recently been completed on the west side 
of Ferguson Avenue. The building is one 
of the finest of the new liloeks to have 
been erected in llaileyhury this year

Toronto, are making elaborate prepara
tion for the most extensive fruit and 
vegetable display for the Christmas trade 
ever seen in that city. They are deter
mined to have on hand samples of al
most everything the world produces, at 
any cost. They will have strawberries, 
fresh fruit and vegetables, picked fresh 
from the gardens of the sunny south, and 
delivered here for the Christmas festiv
ities. This is a unique attempt and the 
enterprising dealers deserve credit for 
trying to show the people how the pro
ducts of the earth, where they ri|>on 
every day in the year, can be brought in 
good shape from summer to winter clim
ates.

king uf breakfast food. “Meat of 
Wheat," made from Manitoba No. i 
hard wheat, rich, nutty, flavor, makes 
muscle, brain and nerve.—Advt.

D. C. T. A BANQUET. .
("apt. J. E. Bernier lias aveepnd an 

invitation to attend tin1 annual banquet 
of the Dominion Commercial Travelers’ 
Association in Montreal, on Monday 
next. Other speakers include Sir Fred
erick Borden. K. L. Borden, Henri 
ItourasSa, F. Robertson, lion. Frank 
Oliver, and \V. Cauldwell.

A last call i- being sent out by the 
executive, requesting travelers generally 
to attend.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular

Dried Apples
8hipmente Solicited

Settlements Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

Ask for

ALBERT&C'F
LORIENT

“ALBERT & CIE”
French Sardines

This popular and world renowned brand is packed in FRANCE from specially 
selected fish only.
AGENTS: The SMITH BROKER AGE CO.. LTD.. Si. John. New Brunswick. J. L. WATT* 
SCOTT. Toronto. Ontario WATT-, SCOTT Bt GOODACRE. Montreal. O. F. L1GHTCAP. 
214 Prince** Si. Winnipeg. Man., Can., G. A. STONE, Vancouver. Britieh Columbia.
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THE CANADIAN GROCER

FRESH CURED 
BADDIES

Something tasty for your particular customers. New stock just 
in store. Specially cured for us by a process which makes the 
quality particularly high. We have them in 15 lb. and 30 lb. 
boxes. You cannot buy better baddies for your high-class trade.

OYSTERS FOR CHRISTMAS !
Order early so as to be sure of your supply. We can ship you, promptly, “Sealshipt,” Malpeques,

Caraquets, Bulk and Shell.
When you write secure our quotations in all kinds Fresh, Frozen, Pick led, Dried,

Salted, and Prepared Fish,
SPECIAL—Our new price list is just off the press; any 

reliable merchant will be mailed a copy on request.
WE SELL TO THE TRADE ONLY

BRANCHES :
St. John, N.B., 
Grand River, 

Gaspe.

V—— ■

LEONARD BROS.
The Largest Fish and Oyster Warehouse in Canada.

YOUVILLE SQUARE N«r cu„om, House MONTREAL

Four
Long

Distance
Telephones

YOU, Mr. Retailer
are not in business for your health.

You doubtless want to “get yours” out of 
every sale.

You also without doubt want to make 
more sales to your trade.

And probably you would not mind getting a 
nice slice of somebody else’s trade. 

The question always is, how to get more 
good customers without 8U°h expense as

will eat up all 
the profits.

®lr««
y?"' i*dX

Vaj£fOOD
nsl»1;

f /l.vor
/r<»*"«•

re"ft crv*tlv* x25/ .j,
L tSEAtsHmOYsnR System11*;

NO.WAVK.COSM

The answer is : be
come a SEALSHIPT 
AGENT.

Write us to-day 
and we will tell you 
how it’s done.

Tilt Sealshipt 
Oysler "

SOUTH mWILE, 
Ctmcticit.

Ik.

5S

Brand

FRED MAGEE
Produoer

Port llgln, N e., and
Plotou, ee.e„ Canada^
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SEND ALL YOUR POULTRY

Our new old storage warehouse, which will h ild 1,000,000 Ihs. poultry

TO

P. POULIN
Highest market prices paid for

Turkeys Geese
Chickens

Fowls Ducks
Prompt remittance is made. Stock 

must he in first-class condition.

Reference: Any Rank

SHIP I MM KDIATKLV

P. POULIN & CO.
30 Bonsecours Market, Montreal

TO THE

Merchant» »t Canada
M'e are sole Canadian Agents for and are now offering the 

FINEST grade of

FINNAN HADDIES
ever produced, the famous

WACHEJSETT 
FINNAN I1ADDIES

packed by

FREEMAN &. COBB CO.
(Incorporated)

FISH
BOSTON - - MASS

and sold by progressive dealers everywhere. 
Each haddie is branded with the Freeman & Cobb 
Co. (Inc.i NAME and TRADE MARK and each 
one is guaranteed. All are smoked, strictly fresh- 
caught, shore haddock.

JUST WHAT YOU WANT FOR ADVENT 
Packed in '5, 30 and 50-lb. boxes.

Prices on application.

D. HATTON & CO.
1S Bonsecours St. .... MONTREAL

What’s a grocer’s tongue for ?
WHY ! Jusl 2 things!

First to liml unit how good ;i thing taste's, 

and then to tell his customers.

First chance* you get just tr\ vour 

tongue i'ii

GOLDEN »:? LOBSTERS
M\ our process of packing, the fish 

retains all its natural delicious flavor, and 

you have our guarantee that each can con
tains nothing hut the finest fresh fish.

SEND FUR PRICES

SOLE PACKERS:

W. S. LOGGIE CO., Ltd. j
CHATHAM, N.B.



THE CANADIAN GROCER

It’s knowledge that directs the successful grocer in stocking 
up with

Brunswick Brand Sea Fends
— a knowledge born of experience that it only pays to handle canned fish 
that has “made good.’’

You will always be on the safe side if you sell “Brunswick Brand,” be
cause this is the “quality” brand, and we leave no stone unturned to main
tain the high standard we have reached. Order to-day.

CONNORS BROS., Limited,
Blech.'s Harbor, N.B. t

AGENTS—Grant, Oxley & Co., Halifax, N.S. ; C. H. B. Hillcoat, Sydney, C.B. ; J- L. Lovitt, Yar
mouth, N.S. ; D. Rattray A Sons, Quebec ; Leonard, Bros., Montreal ; Arthur M. Loucks, Ottawa ; 
C. De Carteret, Kingston ; James Haywood, Toronto ; Chas. Duncan. Winnipeg ; Shallcross 
Macauley & Co., Calgary, Alta. ; J. Harley Brown, London, Ont. ; R. Robertson & Co- Van
couver, B. C. ; The Alf. Denis Co., Ltd., Edmonton, Alta.

BRUNSWICK B»4*0

,w*l|/Tene nesTt*

Connors' BROS

p CONNORS BROS tg*,

Friend Retailer—
You have heard the story of the insurance agent that insured the merchant’s stock, build
ing and fixtures, and then went outside, stopped to take a look through the plate glass 
window at the advertising design, and then went away contented.
But that plate glass was not Insured. He looked too far.
You are probably doing the same. You wonder why your sales do not increase as you 
would expect. You overlook “BEACON BRAND” HADDIES AND OYSTERS 
as a business building line. Oysters sealed at the Coast and baddies cured by our 
Scotch experts.
Good enough to guarantee. Think of it, friend retailer. When your customers ask for 
it have the “real thing.”

Thé F. T. JAMES CO., Limited
Fish and Oyster Distributers TORONTO
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If Interested in Modern 
Grocery Equipment write 
for Our Illustrated Cata
logue.

THE
WALKER BIN & STORE FIXTURE

CO., Ltd.
Berlin, Ontario

Imitations
of Fela-Naptba soap 

direct the house-keep
er's attention to the 
superiority of the orig
inal ; they resemble the 
original only in name.

And after the short 
career of imitations of 
Fels-Naptha soap, the 
sales of the genuine in
crease and Fels-Naptha’s 
popularity grows great
er than before.

Let your customers be 
always supplied with 
Fels-Naptha soap.

THE PEOPLE OP

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

BASKETS
Ton can make money aa well as 

oblige your customers If yon handle 
onr

Butohor Banket»,
Cloth— Ba»kot», 

Grain «h# Root Banket» 
and Patent Strawhoard 
Berry Box.

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, OHTy

Mr. Merchant,
Are you handling

Royal Purple Stock 
and Poultry Specifics
the largest advertised goods of this 
nature on the market ? If not, write 
us for price list and our plan of ad
vertising to bring you direct results.

The W. 4. Jenkins Mfg. Co..
LONDON : : : ONT.

^BSORBINE
Removes Bursal Enlargements, 
Thickened, Swollen Tissues, 
Curbs, Filled Tendons, Sorenes* 
from any Bruise or Strain, 
Cures Spavin Lameness, Allays 
Pain Does not Blister, r*m- 
the hair or lay tlio h->rvi< up. %2 • ■- a 
bottle, delivered. Book 1 D free. 

AISSORIIINK. JR., (munkindtlA»)
______ bottle.) For Synovitis, Strains, <- ;ty

or Rheumatic Deposits, Varicose Veins, Varico 
eele, Hydrocele. Allays pain. Rook fro»*.
W. F. YOUNG. P D F., ?04 Temple St.. Springfield. Mass

LVJHNS Lid., Montrrsl, I'ensdlan Agents.

SALT
Car Dite of Fine, Medium or Coarse, 

in BarrelR, Hacks or Bulk.
TORONTO SALTWORKS, 128 Adelaide St. E., Toronto

O. J. CLIFF, Manager

Let us quote you on your

APPLE BARREL
requirements for the coming season. 
Also staves, hoops and heading for 
•ale.

H. CARGILL <H SON
CARGILL, ONTARIO

Persona addressing advertisers will kindly 
mention having seen their advertisement n
this Paper.
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The LATEST
Enterprise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power 
make these new “ Enterprise" Pedestal Mills b\ far the best on the 
market to-day. They are Direct Connected. They lose no power in 
transmission. The grinders are on the motor shaft. The double Mill 
shown here, No. 0852, is for alternating current ; can also be furnished 
for direct current. One Mill is fitted with tooth grinders which cut 
the coffee, the other mill fitted with ribbed grinders for pulverizing. 
Each hopper holds six pounds. The Mill will granulate 3 pounds of 
coffee per minute, and pulverize \ pound per minute. The cans or re
ceivers are enclosed as a protection against dust. The Mill is self
cleaning. This compact, graceful 1 H.P. Mill is already in great de
mand. We invite correspondence and will send facts, illustrations and 
prices of our 45 sizes and styles of Rapid Grinding and Pulverizing 
Mills on request.

We supply grocers also with Meat and Food Choppers, Self- 
Measuring Pumps and Faucets, Smoked Beef Shavers and 
other “Enterprise" Specialties. You should have our latest 
catalogue. If you haven’t it, write.

The Enterprise Mf($. Co. of Pa. Philadelphia, u.s.a.
21 Murray Street, New York 544 Van Ness Ave., San Francisco

See Here !
We can tell you just 

II what is needed to give 
the finishing touch to 

your grocery store—you want 
an

ELGIN NATIONAL
COFFEE MILL
This mill is the easiest run
ning and fastest grinding on 
the market and is well-built 
with steel grinders. Parti- 
cularattention has been paid 
to its shape and finish, so 
that it is an ornament as well 
as an indispensable article 
in the store. The cost is low.

Ask any of the following Jobbers for our Catalogue : 
WINNIPEG—G. F. A J. Gelt (end branches) ; The Cod ville Co.

(and branches) ; Foley Bros., Lerson & Co. (end branches). 
VANCOUVER-The W. H. Malkin Co. Ltd. ; Wm. Braid & Co. 
HAMILTON-Jas. Turner & Co.: Balfour. Smye & Co.: MacPher- 

son. Glassco & Co.
TORONTO-Eby, Blain. Ltd 
LONDON—Gorman. Eckert & Co.
ST. JOHN. N.B.-G. E. Barbour Co.: Dearborn * Co.
REGINA. SASK.—CampbeU Bros. & Wilson 
MONTREAL The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

“We consider it far ahead of any 
System we have ever used. No 
more working nights and Sundays 
to get our posting done, and our 
customers pay up promptly. We 
first bought one, and have since or
dered another for our other store.”

THE BROWN MEAT CO., 
Port Arthur, Ont

The interior 
takes out and 
fits any safe, 
thus giving 
complete fire 
protection.

Huber Account Register 
and System

has done away with all bookkeeping and posting, and by 
avoiding errors has gained the customers' confidence. It 
s the latest, most accurate and most satisfactory way of 
keeping accounts, and is adaptable to any business. Shall 
we send you our Catalogue ?

We Want Salesmen—Live Ex-Merchants Should Apply

R. B. Belden & Co.,
178-180 Victoria Street - - Toronto
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Classified Advertising
Advertisements under this heading, 2c. per ward for 

first insertion. Is. for cash subsequent insertion.
Contractions count as one word, hut five figures (as 

11,000) are allowed as one word.
Cash remittances to cover cost muot accompany ali 

advertisements In no oase can thla rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover poatagea, etc.

AGENCIES WANTED.

\GFNTS WANTED—For Halifax, Quebec, Mont
real and Toronto for high class firm of Scotch 
confectioners, chocolate makers, jam and mar

malade manufacturers. Apply with particulars and 
references to John Buchanan & Bros., Ltd., Stewart 
Street, Glasgow, Scotland. (51p)

FOR BALK

1"*OR SALE - Automatic Computing Scale. S. H. 
Fagan, Windsor, Ont.

--------------- ---------------------------------
HONEY—Choice white clover extracted honey, well 

ripened and of fine flavor. Speak quick as my 
stock is limited. CH AS. T. ROSS, 15 Liver

pool Street, Sherbrooke, Que. ( 1 p)

1 ESTABLISHED grocery in fast growing suburb of 
j Vancouver, sp.endid location. Stock runs about 

$900 ; fixtures, including horse and rig, $700. 
We can offer this good buy at invoice. See Vancouver 
Business Mart, 9 Hastings St. E., Vancouver, B.C.

170R SALE National Cash Register, No. 92, Im 
* proved check and detail strip. Printing device, 

six clerks’ initial keys, charge, received on ac
count, paid out. One cent to ninety-nine dollars and 
ninety-nine cents. Allan Cameron, Brockville, Ont.

F‘OR SALE AT A SNAP —One 6-drawer National 
Cash Register —self adder. A beautiful piece of 
shop furniture, cost $650, only two years old. 

Will sell cheap. Alaoa set casn earners, new Lamson 
make, four stations, at a big sacrifice. Correspond
ence solicited. K. H. Benson fit Co., Copper Cliff, 
Ont. (50)

170R SALE—Six cylinder coffee roaster ; centrifugal 
cooler. One horse motor. Hangers, snalting, 
pulleys, belting—everything complete and in per 

feet order. Only used one year. Space required 14 
x 60 inches. One of the best window advertisements 
any up-to-date grocer could have. Will pay for itself 
in six months. Write Box 327, CANADIAN GkO- 
CER,'Tpronto. (52)

ESSES FOR SALE.

F°* SALE —Cash grocery business in good Sas
katchewan town on C.P.R. main line. Good dis
trict ; excellent crop ; good clean stock ; at 90 cents, 

turnover $ 10,000. Brick building, for sale or rent, 
easy terms- Clear profit last year $2,200. Address 
Box 316, CANADIAN GROCER, Union Bank Build
ing, Winnipeg. (50p)

GROCERY BUSINESS FOR SALE on Main Street. 
Vancouver. Price at valuation, about $3,000 ; on 
terms. Full particulars from James Brooks. 

Merchants Bank Building, Vancouver.

GROCERY BUSINESS in City of Kingston-Stock 
$2,000. Weekly sales average about $390. 
Business practically on cash basis. Splendid 

accomodatiéns. Rent reasonable. A rare opportunity 
tor an up-to date man. Address Box 326, CANA
DIAN GkOCEK, Toronto. (53p)

SITUATIONS VACANT.

GROCERY CLERK for Prrt Arthur. Must be num
ber one, able to window dress, decorate and man
age high class business. Married man preferred. 

State salary and experience. P.O. Box 511, Port 
Arthur.

GREAT OPPORTUNITY FOR SALESMAN visit
ing toe drug or grocery trade in and west of 
Winnipeg. Firm established on eastern market 

several years wants salesman who can invest $300. 
All profits from his territory will be turned over to 
him until his investment it paid back. Commission 
and half the profits thereafter. Profits very large. 
L.C.M. Co., 506 Union Trust Building, Detroit, Mich.

WANTED—Experienced traveler for British Co
lumbia to specialize confectionery and confec
tioners' sundries. State age, experience and 

salary expected. Address, K.M., Box 395, Vancouver.
(52)

WANTED—Grocery man of ability and energy. 
Give particulars. Send photograph and refer
ences. Also state salary expected. Apply to 

T. P. Malone, Strathcona, Alberta. (50)

YT7ANTED—A thoroughly competent specialty man 
W to work with the retail grocery trade in the 

Provinces of Quebec and Ontario. Must be en
ergetic, persistent, conscientious and reliable. State 
experience, age and connection. All communications 
treated strictly confidential. Apply to Staple Line, 
care of CANADIAN GROCER. Montreal.

SITUATION WANTED.

MALE Invoice Stenographer (grocery) wants change 
position. Desires better opportunity learn busi

ness. Salary secondary. 11 Sténo," c o H. Hodgson, 
11 Hartney Chambers, Vancou'er, B.C. (Ip)

COUNTER CHECK BOOKS.

OUR NEW MODEL la the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

MISCELLANEOUS.

SAVE S0e: OF THE COST OF HANDLING 
merchandise by install'ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage is on the ceiling. Systems for 
all kinds of businesses, large or small. Write us for 
Illustrated catalog. W. D. Beath & Son, 193 Ter- 
auley Street, Toronto. (tf)

ANY man who has ever lost money In the mails has 
had occasion to learn by painful experience that 
the only proper way to remit money is by Domin

ion Express Money Orders and Foreign Drafts. If 
lost or delaved in the mails, a prompt refund Isarrang- 
ed or new Order issued without further charge.

BEFORE buying office furniture, filing systems and 
supplies, see our catalog. Our modern goods at 
moderate prices will result in money-saving and 

satisfaction. Write to-day, stating your requirements. 
Benson Johnston Co., Ltd., 8 John St. N., Hamilton.

(tf)

SAMPLES FREE—Write us to-day for free samples 
of our new two-color Counter Check Books 
white and yellow leaves. We make Check Books 

endfold and sidefold, single and triplicate pads. 
Lowest prices. Dominion Register Company. Ltd 
100 Spadina Avc., Toronto.

THE “ Kalamazoo” Loose Leaf Binder is the onl> 
hinder that will hold just as many sheets as yoh 
actually require and no more. The back is flex 

Ible, writing surface flat, alignment perfect. It cannot 
get out of order. No exposed metal parts or compli 
catcd mechanism. Write for booklet. Warwick Bros. 
& Rutter, Ltd., King and Spadina, Toronto.

USE the best carbon paper. Oiir 'KIear-Kopy’’ car 
bon gives clear unsmudged copies of your letter-, 
and other documents. It has been selected by h 

leading government against 43 competitors. “Peer 
less" typewriter ribbons give clear letters and will not 
clog the type. Sold by all dealers. Write us for sam 
pies. Peerless Carbon and Ribbon Co., Toronto, (if i

aremSuse and FACTORY HEATING SYS
TEWS. Taylor-Forbes Company, Limited. Sup 

plied by the trade throughout Canada.

WANTED —A splendid opportunity for dealers t- 
handle the best combination Duplicating, Ad 
dressing and Office Printing Machine on th 

market. Exclusive territory. Send name and addresv 
giving occupation and references, to the Canadlnt: 
Writerpress Company, Limited, 33 John St., Hamii 
ton. Ont. (tf)

WHEN buying bookcases insist on having the bes 
on the market, ‘‘Macey Sectional Bookcases 
Carried in stock by all up-to-date furniture den: 

ers. Illustrated booklet sent free on request. Canad 
Furniture Manufacturers, Ltd. General offices. Wood 
stock. Ont. (tf>

VOU need the best possible protection from fire ! I 
* your valuables are in one of our safes, you cm 

rest at ease ; no fire is too hot for our safes an 
vaults to withstand. We manufacture vaults and safe 
to meet every possible requirement. Write for cat i 
logue “S ’’ The Goldie & McCulloch Co., Ltd., G« • 
Ontario. (tf)

book-keeping staff in itself—doing the work w 
machine precision and accuracy, the Nation* 
Cash Register. Write for demonstration liter 

turc. National Cash Register Co., 285 Yonge Strc 
Toronto.

CASH AND PACKAGE CARRIERS— Better an* 
qulckerservice in your store results from the in
stallation of the "Gipe” system of cash or psreel 

carriers. They arc the latest, strongest, simplest and 
most effective on the market. W'ill centralize your 
business and more than pay for themselves in the first 
year. Write for catalogue. Gipe Carrier Co., 97 
Ontario St., Toronto. (tf)

pOUNTER CHECK BOOKS-Eepecially made for 
V the grocery trade. Not made by a trust. Send u* 

samples of what you are using, we’ll send you 
prices that will interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup 
plies for Binders end Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers. 
Toronto.

DOUBLE your floor space. An Otis-Fensom hand- 
power elevator will double your floor space, en
able you to use that upper floor either as stock 

room or as extra selling space, at the same time in 
creasing space on your ground floor. Costs only $70. 
Write for catalogue "B." The Otis-Fensom Elevator 
Co., Traders Bank Building, Toronto. (tf)

Harrison fisher calendars for 1910 make
excellent Christmas or New Yesr gifts. Five 
pages in full colors. Skze 14 x 22 inches. Pic

tures may be removed and framed at the end of the 
year ae they arc only ‘ tipped" on the mounts. Price 
$3 boxed. Copp, Clark Co., Ltd., Toronto, are Sole 
Agents for Canada. (tf)

JUST NOW we are holding a special sale of second
hand typewriters. All makes are represented 
Underwood, Remingtons, Olivers, Empires, Smith 

Premiers, etc. They have been carefully rebuilt and 
are in good workable, wearable condition. The Mon
arch Typewriter Company, Limited, 98 King St. W., 
Toronto, Ont. (tf)

KAY’S furniture catalogue No. 36 contains 160 
pages of fine half-tone engravings of newest de
signs in carpets, rugs, furniture, draperies, wall 

papers and pottery with cash prices. It brings you 
into close touch with the immense stocks and splendid 
manufacturing facilities of John Kay Company, Ltd., 
36 King St. West, Toronto. Write for a copy to-day. 
It’s free. (tf)

SAVE 7GY OF YOUR LIGHT BILL by using the 
"JUST” Tungsten Lamp. Fits any socket. Burns 

any angle. All candlepowers from sixteen up. Prices 
as low as 50 cents. . Better write us TO-DAY. Sterling 
Electric Supply Co., Ltd., 369 Yonge St.,Toronto, Ont.

6o

\rOU can display your goods to better advant.;^ 
through the use of up-to-date fixtures. We 
specialists in the planning of stores and offic 

Our catalogue contains illustrations of many n* 
features and several handsomely equipped stores «• 
offices. Shall we send you our catalogue J? Jon 
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toron?

(tf)

r buys the best duplicating machine on the m 
*\ ket. ACME will print anything a job priir 
* can do. Complete outfit : Acme Duplicat 

Machine, one tubular stand fitted with type cases, co 
partments plainly lettered and arranged like univer- 
keyboard of the standard make of typewriters, 
drawer for accessories and forms, 20 lb. font of t 
writer type, one chase, oae Acme ribbon any co. 
with typewriter ribbon to match, one pair twce/< 
two quoins, one key, one oil can and one set of rcgl 
Sold with a guarantee. Acme Duplicator Co., Bn 
more, Md., U.S.A.

ADDING MACHINE.

ELLIOTT-FISHER Standard Writing-Adding 
chines makes toil easier. EIHott-Fisher Limit 
513, 83 Craig St. W., Montreal and 129 Bay 

Toronto.

REPRESENTATIVE WANTED.

I PROBABLY the most talked about machine in < 
ada is the Haincr Book-keeping Machine 
combines In one machine the cash and ct 

register, time recorder and account register. Re 
sentativen wanted everywhere. Write for our prop 
tion. Book-keeping Machines, Limited, 424 Sp« 
Avenue, Toronto. (:

EXPORT TRADE DEPARTMENT
Messrs. Gordon, McDonald k Co., 6-7 Gross Lane, K 

cheap, Ijondon, invitee corresnondence, either from Ex; 
era of Canadian produce or Importers of general grovt- 
From their long experience m Glasgow, Liverpool, and ' 
don, they have a wide and comprehensive knowle<lge of 
trades on every side. All goods imported paid cash ag» 
documenta. References to Montreal firms with whon 
have done business for many years. Cable address. “ 1> 
Lie." Codes "All C," fifth edition, Riverside and A<l
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

w. n. WIM.AIW» k co.
Diamond—

1-lb. tins, 1 dot. In oaae.......................... $3 00
à-lb. tins, I " "   1 35
Hb. «ns. 4 " ”   0 75

IMPERIAL BA IIWQ POWDER.
Cases. Sites. Per dot.

4-doa....................... 10a  90 85
t-don....................... 0-os.   1 75
1-dot...................... lS-os.   3 50
l-dm....................... 11-0*.   3 40
( dot........................ S|£b.   10 50

SFRl
___
VM. £ a«usi< gw».P*stty
•■sasrar- 

'"v-rrx-i,”.; —
L **ftP_**0 00»nÇTJX(Mpt PBUicIPLTs

mP

.per oaae, 94 M 
Swan Barley

The King 
In ease,

White 1 _ _____„
Crispa, par dot.. SI. 

White Swan Self-rising 
ÿuekwheat Floor, per

WVM ïro Ul rUo.

White Swan Wheat Kernels, per doz.. $1 40
White Swan Flaked Rice, per doz.......... 1 00
White Swan Flaked Peas, per doz.......... 1 00

Blue
Keen's Oxford, per lb................................. 0 17

In 10-box lota or case............................. 0 16
(illicit'* Mammoth, ft gross i*ox.............. 2 00

Chocolates and Cocoas
THK COWAN CO., LIMITED

................. 19 75

MAOIO BAKINS POWDER

Oaaea. Sites. Per dot.
6 do*. Be. .... SO 40
4 •' 4-os. .... 0 60
4 " 6 " .... 0 76
4 " 8 " .... 0 86

1 40 
1 46 
1 86 
1 70 
4 10 
7 80

,t°M ) Per cue
il •• f ** »

aOTAL BAKIM0 POWDER 
Hiatt. Per Vo*. 

Royal—Dune ... S 0 95Tl | lb............... 1 40
" Boa............. 185
" à lb............... 1 56
*' lloa............ 8 85
" lib............... 4 90
" 81b............. . IS 60
“ 61b.............. S3 85

Barrel*—When packed In 
barrel* one per oent. dis
count will be allowed.

» CANADIAN CANKERS, LIMITED
Aylmer Jams Peach......................1 80

Per doz Pear........................ 1 70
StrawixTry.. .. 1 9U .fellies
Rasplierry.......... 1 90 Re.l currant____2 40
Black currant. 1 Kit Blackcurrant. . 2 40
Red currant........ 1 80 ( 'rabapple............. 1 7*1
Raspberry X red Plum...................... 1 70

currant........  1 80 tirajn- ................... 1 70
Kasplwrry and Marmalade

gooseberry. . 1 80 Scotch................... 1 10
Damson plum, Orange Jelly... . 1 75

ptoneless... . 1 70 («revu Fig........... 2 25
(«reengage plum, l^-mon ................  1 80

stonelcs*___ 1 70 Pineapple..............2 25
(looseberry......... 1 80 (linger.....................  2 25

Pure Preserves Bulk.
5 h & 7 s per lb 14 s & 30 h per lb.

Strawberry................ oil ....................... o loi
Blackcurrant...........  U 11   0 lOl
Raspberry................. 0 11  0 102
Other varieties........ 0 09   0 08;

Freight allowed up to 25c per 100 lbs. 
WHITE NWAN NI'ICMN AND OK REALM LTD. 
White Swan Baking Powder—

1-lb. tins, 8-dot. In case, per doz.......... 2 Oj
A -lb....................................... ...................
t-lb. *' " " ........... 0

Perfection, 1-lb. 
tins, per doz... . $4 50 

Perfection, A-lb.
per doz.................. 1 40

Perfection, 1-lb.,
per doz.................. 1 30

Perfection. 10c size 0 90 
“ 5-lb. tins

per lb......................  0 37
Soluble, bulk, No.

1. per lb................. 0 30
Soluble, bulk, No.
1, per lb................. 0 18

Loudon Pearl, per lb................................... 0 23
Special quotations or Cocoa in bbla.

Unsweetened Chocolate— Per lb.
Plain Rock, 1th ft's, cakes, 12-lb. bxa 0 36 
Perfection chocolate, 20c size, 2 dozen

bvxee. per dozen....................................  1 80
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen.......................... 6 90
Bweet Chocolate—

tjueen s Dessert, ft* and ft's, 13-lb. bxe.,
per lb ........................................................ $3

tjueeu b Dessert, 6'e, 12-lb. boxes.......... 0 40
Vanilla, ft-lb., 12-lb. boxes, per lo------- 0 36
Parisian, 8's..................................................
Royal Navy, ft'*, ft *, boxes, per lb... 

Diamond, 7's, 12-lb. boxes, per lb....

Cook's Friend Baking Powder
In Cartoons per dozen

i. 1, 1-lb., 4 dozen........................................  2 41)
‘ ** 2 -  2 50
». 2, 5-oz., 6 dozen........................................  0 80

3 - ...........................................0 85
». 3, 2l-oz., 4 dozen....................................0 45
». 10, 12-ox., 4 dozen................................... 2 10
' ** 2 “ ................................... 2 21
». ’2, 4-oz., 6 dozen....................................... 0 70
‘ " 3 -  0 75

In Tin Boxes per dozen
13. 1-lb., 2 dozen .................................... 3 00

‘ 14.8-OZ..3 *• .......................................1 76
• 16,4-oz.,4 “ .......................................  1 10
1 16, 2ft lbs ....................................................7 25
1 17, 5 lbe..................................................... 14 00

Cerhals
WHITE SWAN SPICES 

AND OERHALS LTD. 
White Swan Breakfast 

Food, 2-do*. In case, 
per case, S3.00 
‘— Food, 2-dot.

K.
Caracas tablets,

- box.................................................. 8 00
la above quotations are f.o.b. Montreal

Ceeoanut.
CANADIAN COCO A NUT CO., MONTRE AX. 

Packages—5a, 10a. 10 and 40a packages 
packed In 16 lb. and 80 lb. oaaea. Per lb.

1 lb. packages.............................................0 96
lb "  0 17

ib. "
land A b..

end A b. ..............
lb. packages assorted In 6 lb. boxes 0 *

" .... 0 »
hit, 14,16 Ik eases 0 10

Bulk
in 16 181b. palle and 10, M and 60 lb.

boxas. Pail*. Tina. Bbla.
White Moss, fine strip 0 19 OH 0 17

If

Beat Shredded................0 18 .... 0 16
Special Shred ................ 0 17 .... 0 15
Ribbon.................................. 0 19 ... 0 17
Macaroon............................0 17 .... 0 1
Deelocated........................0 16 ___ 0
White Moss In 5 and 10 lb. square tint, Ha

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Ooooanut—

Festherstrip, palls.................................... 0 16
Shredded...................................................... 0 15
In pack*»#1* »-«*.. 4 ne.. *-#>*.. lb.......... 0 18

Condensed Milk
BORDEN'S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Cases. Doz.

Ragle Brand Condensed Milk___ 96 00 1 50
(«old Seal Condensed Milk.......... 4 25 1 10
Challenge Condensed Milk.......... 4 00 1 00
Peerless Brand Evaporated Cream

five rent size (4 dozen).............. 2 00 0 50
Peerless Brand Evaporated ('ream

family size.................................... 3 50 0 90
Peerless Brand Evaporat ed Cream

pint size (4 dozen).......................  4 80 1 20
Peerless Brand Evaporated Cream

hotel size.......... ............................ 3 70 1 85

0 30 
0 30
U 24
0 25 
0 28

CrhaM^

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
ft-lb. pkgs., 2-doz. in box, per dozen 0 90 

Confections— Per lb.
Milk chocolate wafers, 5-lb. boxes . 0 36
Maple uuds, 5-lb. boxes......................... 0 36
Chocolate wafers. No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, 0 25
Nonpareil wafers, No. 1, " 0 3J
Nonpareil wafers, No. 2, “ 0 25
Chocolate ginger, 5-lb. boxes............... 0 30
Milk chocolate, 5o bundles, per box.. 1 35 
Milk chocolate, 5c cakes, per box---- 1 35

Agente, 0. K. Colson à Bon, Montreal.
In ft, ft and 1-lb. tint, 14-lb. boxea, per

lb.................................................................0 86
Smaller quantities ....................................  0 ii

JOHN P. MOTT t OO. B.
R. H. Molndoe, Agent, Toronto, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Joe. B. Huxley, Winnipeg.
Tees & Pense, Calgary, Alta. 

Standard Brokerage Co., Vancouver, B.C. 
<1. J. Estabrook, St. John.N.B.

Elite, 10c size 
(for cooking) 

do* .......... 0 90

Mott s breakfast cocoa, 10c. size 90 per dz.
breakfast cocoa, ft ■...................... 0 38

" " " A s...................... 0 38
" No. 1 chocolate, At......................  0 32
" Navy A t...................... 0 19

Vanilla sticks, per gross.............. 1 00
" Diamond chocolate, A’a.............. 0 14
" Plain choice chocolate liquon 0 31 
" Bweet Chocolate Coatings .... 0 20 

WALTER BAKER A OO., LIMITED. Per lb. 
Premium No. 1 chocolate, ft and A-lb.

oakee ..................................................... 90 36
Breakfast oocoa, 1-6, ft, ft, 1A 6-lb. tins 0 41 
German Bweet chocolate, A and A-lb.

cakes, 6 lb. boxes............................... 0 88
Caracas Sweet chocolate, | and A-lb.

cakes, 8-lb. boxes................................ 0 32
Auto Sweet chocolate, 1-6-lb. oakee,

3 and 6 Ib. boxes........................... 0 32
Vanilla Sweet chocolate, 1-6-lb. oakee

6-lb. tins....................  0 44
Soluble ooooe (hot or cold soda

1-lb. tins................................................ 0 88
Cracked ooooa, ir-lb. Dkgs.. 6-lbs. bags 6 82 

100 bundles, tied 6a,

TRURO CON DENUE D MILK OO., LIMITED. 
"Jersey" brand evaporated cream

per case (4 doz. ).......................................94 00
Reindeer ” brand per case (4 doz.).... I CO

JERSEY CRU*

Individual tixe Jars,., 
per dot............... i oô

I» COFFEK Mti
«festsv itum», u

Cafe dee Epicures—1-lb. fancy glass Jars, per 
dos., 93.60.

Cafe 1*Aromatique—1-lb. amber glass Jan, 
Pmentatlon, with I tumblers), 910 per doe

THOMAS WOOD A OO.

"Gilt Edge" In 1 lb.
tins.......................... 90 S3

"Gilt Edge" In 1 lb.
tins.......................... 0 81

Canadian Souvenir 
1 lb. fancy litho
graphed eealeten 0 80

xJ ChOOiO.—Imperial
v» v.| Large alee Jan,perds 8 16

Medium sise Jan, per doe........................... 4 60
Basil else Jan, per do*................................ 1 40

Imperial holder—
Large size, doz. 18 00 
Med. size " 17 00
Small size " 12 00

Roquefort—
Large size,doz. 2 40 
Small site, " 1 «0

Confeotiona
THE COWAN co., LTD.

BanV 6°X assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, “ 1 f$

‘‘ , 10c cakes, 36 in box " 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33
Maple Buds, 5-lb. boxes’, lb................. n ft
Nut Milk Chocolate, A-lb. cakes, 12 1b.

box, lb.................................................. 040
These prices are F.o b. Toronto...........
MacLaren h Imperial Cheehe Co. Ltd 

Imperial Peanut Butter " Bobs,'' the 
Perfect Confectionery.

Large size, cases, 25 cartons___ *7 50
Hrnall “ "50 " 3 to »
Assorted, cases, 26 small, l2ÏarJê 1 ss 

Net 30 days.
Coupon flooE.—Allison-*

Par »»Ie in C.nsd. by The El.» Blain Co r 
Torouto C o.

9 A $3, $0, 910. 915 and $20.
All same price one size or assorted 

VN-NUMBEKE1»
Under 100 book*.............. each fu

JZXWoZr''**'
Kztr&ct of Beef.

t-APOBTK, MARTIN * U1E, LTD 
Vlt« ' Paateurixed Bzlract of Beef. Per uer. 
BotUee 1-oz., cue of 2 do, .... $3^ '

» ! " .............. 3 00

.. .. ( ., ..............  4 75

Infant»’ Food!.......
Bonin*» 1 patent berle, ,-lh. tine .... #1 25 

n 11 1-Ib. tins.... 2 25
groata i-ib. tins.... 1 25

” 1-lb. tins. .. 2 25

Coffees.
EBT, BLAIN OO. LIMITED. 

Standard Ooffeae.
Roasted whole or ground. Packed In damp- 

proof Dags and tine.
Club House..................................................$q 31
Nectar ......................................................... o 30
Empreaa....................................................... o 28
Duchees......................................................... o 26
Ambrosia..................................................... o 25
Plantation ................................................. o 22
Fancy Bourbon........................................... o 10
Bourbon....................................................... o 18
Crushed Java and Mocha, whole.. ! 0 17
_ '* " ground.. 0 17A
Golden Rio................................................. o 14
_ ,, , Package Coffees
Gold Medal. 1 and 9 lb. tins, whole

or ground.............................   0 30
Cafe, Dr. Gourmet'a, 1 lb. Fancy
„ Glass Jars, ground ...................... 0 30
German Dandelion, A and 1 lb. tins,

ground............................................... 0 21
English Breakfast, 1 Ib. tins, ground 0 18
WHITE EWAN SPICES AND CEREALS LTD. 

Whit# Swan Blend.

"Mephleto” and 
"Purity" Canned 

Lobster*.

Flavoring Extra*u
sHiaBirr'e

Jos. (all flavors),dos. 1 00 
"1 76

1A................................1 oùI

1-lb. decorated 
tins, 31a lb 

Mo-Ja, ft-lb.tins 
30a lb.

Mo-Ja, 1-lb. tins 
Ma lb.

MgJ^2-lb.tins

3 00
......................................3 75
h .. » 5 SO
................................10 00
*............................. 18 00
leooants on application.

Milk Powder
CANADIAN MILK PRODUCTS, LTD, TORONTO 
Trumilk, full cream, per t-twe (4 doz), i lb

tins...............................................................  4 83
Milksto<-k («Hiking milk), per case (4 doz)

ft lb tins........................................................ 4 80
* sun - «nie»

BATOER8 WHOLE PRUIT STRAWBERRY JAM 
Agent*, Beae A Laflamme, Montreal and 

Toronto.
1-lb. glass Jar, screw top, 4 doz., per dot 2 20

T. UPTON k 00.
Compound ^ Fruit Ja

0 07 
0 07 
00H

_____1 jars, 1 do*. In case, per dot. 91 00
t-lb. tins, 1 do*. In oaee........ . .per lb. 0 07A
6 and 7-lb. tin pails, 8 and 9 pails in

erate........................................... per lh.
7 wood palls, 6 palls In crate, per lb .
80-lb. wood pails............................ n
Qoit pound Fruit Jellies— 
ll-ue.Elam Jam, I doe. In oasa per doe. 100 
14b. tins, 1 dos. Inoaae pevlb........ 0 07ft
7 weed puls. 6 pall* nr*te. per ib.. 87

Soups
.TOK. CAMPRFI.I. ('<»., CAMDE.N. NT. 

SoupH (eondenfMil) No. 1 cans all kinds, 
doz. 90r. No. 10 cans, tomato only. doz. 9*>.50.

l’ork ami Beans, with tomato sauve or Bos
ton style—No. 2 vans, <loz. 95c. Sala<l Dress
ing, Mayonnaise Bottles (Ilk-, size only ) doz. 
90v. Tomato Ketchup Bottl«*s (10e. size only) 
doz. 9t>v Taliasvo-Ketehup Bottles (lOu size 
only) doz. 90c. Chili Sauce Bottles (10c size 
only) doz. '»•. Assort et 1 Condiments Case 
contains 6 bottles each salad dressing, taltas- 
co-keSvhup, tomato ketchup. Chili sauce. 
Bottles (10c. size only) doz. 90c. Mustard 
(prepared) - With spoon (new) doz. 90c.; No. 
80 jars, doz. 90c.1
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RISING.su N
STOVE POLISH

SUNiPASTE 
^tOVE^lSH

MORSE BROS., Props.

ALWAYS RIGHT. ^
Stove Polish is just right every time you sell it, 
and the boxes are always filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling (he stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

Canton, Mass., U.S.A.

«EGISTEBED

We want your trade in

Whitewash and
Kalsomine Brushes

and we are going after it 
with a new line which 
should leave no doubt 
about our getting it.
You cannot afford to 
place your order until you 
see our new samples and 
quotations.

STEVENS-HEPNER CO.
LIMITED

PORT ELGIN, ONTARIO

TEA LEAD
Boat Incorrodible

Bay “PRIDE OF THE ISLAND’ Brand
as extensively used for years by most of 
the leading packers of Tea in Canada

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated,” London. 
A.B.C. Codes used 4th and 5th Editions.

LIMEHOUSE, 
LONDON, E., ENQ.

Canadian Agents : ALFRED B LAMBE k SON. TORONTO 
J HUNTER WHITE. ST. JOHN, N B 
CECIL T. GORDON. MONTREAL

Mr. Grocer :
When buying canned goods always 
remember that

“CANADA” “PRIDE»

can be relied on as being the best 
packed andean be recommended to 
your customer for fine natural flavor. 
Every line is packed fresh from the 
grower and in a factory without an 
equal for machinery equipment, 
sanitary arrangement and cleanli
ness, by thoroughly trained help, 
thus assuring the best quality pos
sible to pack.

Give “ Canada's Pride ” a trial and be convinced.

To be had of the following wholesale grocers :
Messrs. W. Galbraith & Sons, Montreal 
Messrs. Fenwick. Hendry êt Co., Kingston 
Messrs. Medland Bros.. Toronto

PACKED BY

THE NAPANEE CANNING CO., Ltd.
W. A. Carson, Manager NAPANEE. ONTARIO

j

R. B. Wiseman & Co.
,M BAlH.nnZYZ:.t WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored st reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, end we will look after everything. This is 
our business, having been established for years. If in
terested, we will gladly furnish you with a list of satisfied 
customers.

Referenoe—Bank of Ottawa, Winnipeg

f) 2
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CURRANTS
We are proprietors of

“AFRODITE” brand, the best AMALIAS 
currant on the market.

“NARCISSUS,” fine FILIATRA currants, 
“NAUS1CAA,” fine FILIATRA cleaned 

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES:
W. H. ESCOTT, Winnipeg 
LAMBE & MacDOUGAL, London 
H. & A. B. LAMBE, Hamilton 
W. G. A. LAMBE & CO., Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET & CO., Montreal 
J. W. GORHAM & CO., Halifax

GREEK CURRANT CO.
95 Broad Street - NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

“EDINBURGH’S PRIDE”
BVBRY BOTTLB OP

Symington’s
“Edinburgh"

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand 

Our ESSENCE OF COFFEE AHD CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee 6t for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington & Co.
EDINBURGH

Agents for Ontsrio—
Messrs. W. B. Bayley & Co., Toronto.

Agents for Quebec—
Messrs. F. L. Benedict & Co., Montreal.

IVrll..
30-11* wihhI pails....................................... U 06*
Purr assorted jam, 1-11». glass jars, two

dozen in ease..................................... 1 7.5

Jelly Powders
MacLaren Imperial Cheese Oo., Limited. 

IMPERIAL DESSERT JELLY

Assorted flavors—gross 10.75.

fSy ELL-0
The Dainty Dessert

Assorted Case, 
Assorted Case, 
Lemon (Straight] 
Orange (Straight! 
Raspberry (Straight] 
Straw berry (Straight) 
Chocolate (Straight) 
Cherry (Straight)
Peach (Straight'
Weight, 8 lbs.^to vase.

Contains 4 dc <18.60 
Contains 2 doz. .$1.80 
Contains 2 doe. 41.80 
Contains 8 doe. $1.80 
Contains 8 do»..$1.80 
Contains 8 dos.4l .80 
Contains S doe. 41.80 
Contains 8 dos..$1.80 
Contains 8 doe. .$1.80 
Freightlrate. 3rd class

Soap
The GENUINE. Packed 100 Bars to case.

WHITE SWAN SPICKS 
ANI> CEREALS, LTD.

White Swan. 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

List price.
“Shirriff h " (all
flavors), i*er doz ----

Discounts on appliea-

Licorice lozenges, -lb. glass jars......... 1 75
“ 20 5-lb. cans.............. 1 50

11 Purity " licorice, 10 sticks................... 1 45
" 100 sticks.................. 0 73

Dull-, large cent sticks, 100 in box..................
Lye (Concentrated)

gillett's perfumed Per case
1 case of 4 dozen...................................... #3 60
3 cases of 4 dozen.................................... 3 50
5 cases or more........................................ 3 40

Marmalade.
T. UPTON A CO.

12-oz. glass jars, 2 doz. case—per doz $1 00
16-oz. glass jars, 2 doz in case " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Pint Sealers (24 oz.), 1 doz in case, per

dozen......................................................... 2 00

Lard
H. E. FAIRBAJfE OO. BOAR'S HEAD 

LARD COMPOUND.
Tierces....$0 12*
1-bbls.........0 12$
Tube .60 lbs. 0 12$
10-lb. Palls. 2 60 
10-lb. Uns.. 2 50 
Ossee S-lb.. 0 13*

" B-lb.. 0 13*
«• I04b.. 0 131

F.O.B. MontreaL
GUNNS 

“KASIFIRST ”

COMPOUND.

, Tierces.... 0 12$ 
Tubs . 0 12* 
20-lb. pails. U 12$ 
20-lb. tins.. 0 12] 
10-lb. “ 0 13
5-lb. *' U 13*
3-1C. " 0 13$ 

1-lb. cartons 13|
Licorice

NATIONAL LICORICE CO.
5-lb. boxes, wood or paper, per lb 
Fancy boxes (36 or 50 st"
“Ringed" 5-lb.

WB m- Prices—Ontario and Quebec :
Lesa than 5 oaaes...................................... $5 00
Five eases or more.... .................. 4 96

SHIRBIPP BRAND

"Imperial Scotch"— 
1-lb. glass, doz... 1 56 
1-lb. " " .. 1 $0
4-lb. Uns, " ..4 66
7-lb. " " .. 7 36

"Bb redded"—
1-lb. glass, dos....... 1 90
9-lb. " " .... I 10
7-lb. Une, " ....I*

Ilfs Mt" i vrd <
SEEDS

Parrot Food, 2

, per lb......... $0 40
sticks), per box... 125

__ _ _ , boxes, per lb................. 0 40
“Acme" pelleta, 5-lb. cans, per can---- 2 00

“ " (fancy bxs. 40), per box 1 50
Tar licorice and tolu wafers, 6-lb. cans,

per can.................................................  2 00

Lt.charu

8T. CHARLES CON 
DEN8INO CO

PRICES :
St. Charles Cream, 
family size.percase
....................... $3 50
Baby size, per

ease............  2.00
Ditto, hotel. 3.70 
Silver Cow Mil* 4.55 
Purity Milk....4.25 
Good Luck__ 4.u0

Mustard
D.8.F.,l-lb. tins....................

“ t-lb. tins.....................
" 1-lb. tins.....................

SPRATT'S PRICE LIST 
Mixed Bird Seeds, 1-lb. pkta., 3 dozen

caeea per doz.................................... $0 95
Parrot Food, *-lb. pkta., 1 doz cartons 0 45 
" — \ 2-lb. i * 1 35____________ _ -b. pkta .....................
Bird Cage Sand, about l*-lb. bags, *-

groea cases, per doz............................ 0 30
Bird Gage Grit, about l*-lb. bags, *-

gross oases, per dos............................ 0 30
Mince Meat

Wethey’s condensed, per gross, net. .. $12 00 
" per case of 3 dosen, net........  3 00

OOLMAN S OR KEEN S
per doz. $ 1 40 

2 50
Durham 4-lb. jar..................  per jar 0 75

" 1-lb. jar................... 0 25
F.D. 1-lb. tins.......................  per doz. 0 86

" |-lb. tins...................... 11 145

Olive OU
LAPORTE, MARTIN A CIE., LTD. 

Minerva Brand—
Minerva, qta. 12 s........................ $ 5 75

" pta. 24 s ........................... 6 50
w §-pte. 14 s.......................... 4 15

Sauces
PATERSON'S WORCESTER SAUCE 

*-pint bottles. 3 and 6 dozen cases, doz 0 90 
Pint bottles, 3 dozen cases, doz............ 1 75

Soda
COW BRAND

Case of 1-lb. contain
ing 60. packages, per 
box, $3 00
Case of |-lb. con
taining 120 pkgs. per 
box. $3.00
Case of 1-lb andi-lb. 
containing 30 1-lb.
and 60 *-lb.pkge. per 
box $3.00

Case of 5c. pkgs. containing 96 pkgs. per 
box. $3.00

magic bra nd Per case
No. 1, oases 601-lb. packages............. $ 1 76
No. 1. " ISO l-lb. " ......... 175

1301-lb. ' \ 1 7S* 60$-lb. " *........... 175
—cases 100—10-oz. pkgs

lease............................................................1 86
5 eases ......................................................... 1 75

\DWIGHT’S7

N°.«. ' 1 68 4-lb.
No. 6 Magic soda-
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Wood’s “Canadian Souvenir” Canister Coffee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring. 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits I We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St. Montreal

•es» a»* Waihlag Feeiiri.
A- ». nrm * oo., A*ema.

Royal Purple Stock sad Poultry 
Specifics

THE W. A. JENKINN MFU. <"««. 
’London, Ont.

One ease, 30 fifty cent package*
(asMirte.il ...............................................  #10 00

Six pail* (retail #1.50) ....................... 0 0U

Per gross.
Steve Polish.

Bon Paste, lOo. else,Paste, 10asiae,t-croaibosas.... 
Paste Bo. staa, ft-groaa boxes....3 dOX. to 

box......... S3 60

6 dox. to 
box .......  S7 20

30 dan

0T WtXIttxXxt SHÙ Not
Was yrevs

nftwa « Vn*a verwaWtA
1 Box Price

6 Box Price

Freight paid
on 5 box lots.

yjii\n%m
îlîK
%2
^E-r * r
«£££

Starch
■DWAjtDeBuae sxaboh cxk, mono.

JAMBS' DOME BLACK LBAD
Per gross

6a sixe........................................................ §2 40
la " ........................................................ 1 50

■yrap.
EDWARDSBUM STARCH OO., LTD.
"Grown Brand Perfection Syrup.

Barrels, 700 lbe........................... 0 03i per b.
Half barrels. 160 Ibe................ . 0 03*
Ï-barrels, 175 Iba......................... 0 03| "
Fails 85 lbs.................................. 130 each

" aa* ibe..............................  l 80 ••
Plein tine, with label-

I lb. ties, 1 doe. tnoeie..................JJ
10 - | •• - ................. 1 75
» •• I M ................. 1 70

(5,10 and 80 lb. Une here wire handles. 1

Teas

per lb
Mo. 1 White or Wee, 44b. eerton. $0 07 
Ho. 1 •• 14b. 0 07
Oenads laundry................................. 0 06
SUrer gloea. 6-lb. draw-lid bosea. 0 08 
SUver gloss. 64b. tin oenleteie.... n « 
Id wards eUrer gloea, 14b. pkg. 0 07* 
Kegs eUrer gloea, large crystal.... 8 07

ion's satin, 1-lb. cartons......... 6 07*
1 whltaTbblA and kega........  0 Of*
Ida White Oloea. 1-lb. pkga... 0 06* 
—■ enamel ...per boxl 50 lo I 00 

arch—
àOo.'sPreparedOorn.... 0 07* 
Pure Oorn .......................... 0 06*

ldwardsbuigHo. 1 white, 14b.oar. Oil 
" " 1 " or blue,

1BAB3 EOBD ET ABC H WORKS, LIMITED

Ontario at d Qu ibeo.

Qaneda^^mArf^ boxsi Of «84b. $0 06 

JL4b. oartona boxee^of 41 lb..... 0 06* 100 lb. lota freight peid

Orange Label l a end *'■ .... 0 13 0 40
•nu USDPI I I .... 0 30 0 35
Brown Label, l a and fta.......  0 * 0 40
Brown LabeL * a .................... 0 40
Green Label, fa and fta......... 0 16 • 10
Bed Label, ft*........................... 806 0 at

LA PORTS, MABTIN â OIK, LTD. 
Japan Teae-

Vlotorla, bf-o, 90 Ibe........................... 0 35
Prlnoeae Louise, hf-o, 80 Ibe ............. 0 19

Ceylon Green Teas—Japan style—
Lady, oaeee 80 Iba................................  0 18
Duobeea, oaeee 80 Ibe.........................  0 19

BLVE RIBBON
TEA OO.,

-TEAj^^^ MONTREAL

Wholesale BetaU
Yellow Label, l a..................... 0 10 0 36

" * a...................... 0 31 0 36
Green Label, fa end fta.........  0 34 0 30
Blue Label, l'e end ft's..........  0 35 0 35
Red Label, l a. ft'e, ft'e end ft'e.. 0 80 0 40
White Label, l a, fa and fa.. 0 16 0 60
Gold Label 1 a end ft'e......... 0 43 0 80
Purple Label, ft'e and *•.........  0 66 0 80
Imboeeed. ft'e and ft'e.............001 1 00

RAM LAL8
inESSye.

Pink Label l'e end *'a_ i|e
WboTeesle Retail

"BALADA" 
TEA CO.

r Whole ale Retail 
tftruwn Laoei, l'e and fa ...... 80 35 80 30
Green Label, l'e and ft a.......... 0 37 0 36
Blue Label, IB, ft'e. |% end ft a 0 » 0 «0
Red Label l a end ft a...............  0 16 0 «0
Gold Label l'e and %'e..........  • 44 n SO
Red-Gold Label %'e................ 0 66 0 60

«KO. B. BRISTOL B’CO ,
Hamilton,'.Ont.

empire'
PACKAGE 
TEA

Caa'a 30 and 
50 Ibe. each— 
Black, Mixed, 
and Green 
Oeylon.

........................................ le, 30c.: fta. 31c.
30c........................................... la and la, 33c.
40c............................................ la and C 38c.
BOo...........................................Is and fta, 36c.
75©......................Is and fta, Vulcan, 60o.

‘ ** ‘ ‘ ud.

Gold Label l a and fa 35c. 50c.
Lavender Label 1'iind ft's 43o. 60c..
Green Label l'a and *'e 60c. 76c.

Can la ten
Gold Tina, 5 s 35c. 1.75 50c. 3.50
Gold Tina, 3 a 85c. 1.05 50c. 1.50
Gold Tina, l a 36c. each 50c. each
Gold Label, ft'e 18c ea. 86 lb. 25c cx 50 lb. 
Red Tina, * a 35c ea. 70 lb. 60c ea. 1 0U lb. 
Red Tins, fa 16c ee. 78 lb. 15c ea. 1.00 lb

MELAOAMA
TBA.

MINTO BROS., 
45 Front St. East

alxed, 0 70 
0 66

_......... 8 44
lbe.â fte. 0 40

ru.............0 38
Ibe, à lE 0 36 

1 Ibe,. fta.. 0 80

......... 036
fibe......... 8 84

1 00 
0 80 
0 60 
0 80 
0 60 
0 50 
0 40 
0 40 
0 10 
0 SO

Ltty ^

_____ __________l Of 411b.... 77
KavTlMIb............. ..............  0 06*

i mb. o 07*
. ..._____ , llnoaea......... 0 06
, toy drama, with drumsticks 68
oeee.................................. Q 06
, MLjnalBli, 188 lb... 0 07

• lb..... 0 07*

3 08
Te* Au|m 1er bwrIUe

We pack Japans In all grades 
prloea. We pack In 80 and 100 lb. oa 
delivered prime.

IEEYL0N
Blue Label ft's........................... H

Bf ply ho A4n

Oeylon Tea, In 
1 and ft-lb. lead

stsa bUok

Tie
e n

Green Label 
Red Label, 
Grange Label
GoM l-eh»i

0 30 
0 36
U 43

Pure Gold üm G>
TORONTO

no£ ff

Pure Gold Jelly Powder..................j 90vent*
Pure Gold Salad Dressing Powder 
L Diacounta.on application.

perdoz

THOMA0
WOOD à Oo.

Montreal and 
Boa ton

wholesale rets 
Woods Primrose, per lb.. .. 0 40 0 80

“ Golden Rod.............. 0 35 Of
" Fleur-de-Lia.............. 030 0(

Paok In ft-lb. tine. AU grades—eiU 
black, green or mixed.

OILLETT'8 CREAM TARTAR

1 II» paiier pkg*.. 4 doz. in vane.............. U 9u
6-11». paiierpkg* ,4 doz. incline.............. 1 80

4 doz. 1-lb. paper pkg*. I . . m
2 doz. J-1I». pajH-r pkg* / M8orte^......... * -*J

Perdoz
*11» van* with screw covers, 4 doz. in 

1-11». cans with screw voters, 3 doz. in
.......................................................... Per 1».

Mb. N|. canisters, * doz. in cas#;........... 0 28*
10-11» wooden box*-*.......................................U 2»‘>J
25-lb. wooden pail*......................................  U 26*

lOU-lb. keg*.......................................................  o 25
380-11». barrels..................................................  u 24 i

Tobacco.
IMPERIAL TOBACCX) COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch5s............................ 36

Black Watch lie...................................... È8
Robs 5a and 10a.......................................... 38
Bully 6e......................................................... «4

Currency 6%s. and 10a............................. 38
Stag 5e...........................................................  38
Old Fox Us.................................................. 44
Pay RoU Bara 7%a.................................. *6
Pay Roll 7a.................................................. g6

Plug smoking—Shamrock 6e., plug or bar 45
Rosebud Bara 6a........................................ |5
Empire 5e, and 10a.................................... $6
Amber 8a. and 3e.............................................. j 60
Ivy Tk........................................................... 60
Starlight 7a................................................ *0

Out Smoking—Great West Pouches, 7s. 61
JOB. COTE, QUEBEC.

V.terlaary X.m.dl.i,
w. y. rouire

Abeorbtne, per dm....................................  818 06
Abeorbtne Jr., per dosen...................... 9 06

Yeast.
Bowal yeast, I doe. leant, pk#a.............. 1 IS
Giuett’soreem yeast, IdoaTEoaee .... 1 16

Gteeets at our
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SELL SEEDS THAT FEED—

SPRATTS
MIXED

BIRD SEEDS
Spratt • Patent Ltd., London, Eng. Montre»! : 13, St. Thereie Street, St. Gabriel i.

Comprise only such seeds as 
are known to be adapted for 
songsters to improve their 
health and develop their sing
ing powers. They are properly 
cleaned and correctly balanced; 
always give the highest satis
faction, and the thoroughly 
satisfied customer is the most 
profitable one that a dealer 

can have.
Ask yenr jobber for thee.

Packed in boxe» containing 3 dozen 
1-lb. packets.

Sanitary Cans
For Hand Filled Goods

Tirniat»—. String»»»» B—». Alpnips Vfa»ch. Eke. 
Apple», Peechee. Pean, Phase, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Bleak Raspberries, Black
» - m eu . . . ■ ni—« nt « » B._^eœra^s, ur kaAsmsSi a#îw^iuo^k^^o, em,

“ The Can Without The Cap Hole " 
“ Bottom Like The Top ”

Write for Senplee

Sanitary Can Company, Ltd.
Niagara Falls, Ontario

DWIGHTS

BAKING SODA

You can talk Baking 
Soda to advantage by 
suggesting only and al
ways

“Cow Brand”
Baking Soda

Your customers will invariably 
insist upon this brand after 
one trial—they, will appreciate 
its purity, strength and uniform 
quality.

It’s good policy to sell 
“ Cow Brand ’’ Baking Soda.

CHURCH & OWICHT
Manufacturers

MONTREAL

FREQUENCY OF SAILINGS
Every twelfth day t Pick- 
ford and Black ateamer 
leavea Halifax (or Ber
muda, The Britiah West 
Indiea and Demerara, and 
is away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

PICKFORD â BLACK
MAUPAX

OAKEY’S The original and only 
Genuine Preparation for 
Cleaning Cutlery, 6d. 
and is. Canisters.

‘ WELLINGTON '
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass 
and Flint Cloths and Papers, etc.

Wellington Mills London, Eoglood

The * ' ' Agency
enjoys the entire confidence of meet 
of dye large wholesale booses in

What we ere doing for them we 
can do for you.

Send os your Overdue Accounts 
end let os prove our superiority.

The Beardwood Agency
313 law Twk Life Beitiiig - MONTREAL
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LUMP ROCK 
SALT for Cattle

and all other kinds

Quality and satisfaction 
our constant study

VERRET, STEWART & CO.
UMITSO

MONTREAL

WETHEY’S
CONDENSED 
MINCE MEAT

(in Cartons)

Just as staple as sugar

No Grocer's Stock is Com
plete Without It

If your jobber cannot supply you | 
- write us direct.

J. H. Wethey, Ltd.
ST. CATHARINES, ONT.

4
TELEPHONES

USE THEM 
FREELY

Empire Brand
THE GUARANTEE OF QUALITY

Quick Shipment j
Wire, phone or write 
us. You will not be 
disappointed.

GEO. E. BRISTOL & CO.
WHOLESALE GROCERS

HAMILTON,.............................................. ONTARIO


