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THE CANADIAN GROCER

CODOU’S
MACARONI,
VERMECELLI

ETC.

(Genuine) French

Made in a Model Factory, absolutely new 
and up to date. Made only from the 

finest Taganrog Russian Wheat— 
the only wheat from which the 

finest quality of Macaroni 
can be made. Nothing 

betterj can be 
produced.

ORDER NOW

1
Mi
IrMp'

ARTHUR P. TIPPET & CO., Agents,
8 Place Royale, 20 2 Front St. E.,

MONTREAL. TORONTO.
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THE CANADIAN GROCER

Vf)e “Sunnp Jale" of Ceplott 
Mas once tf)e “<Branarp” of Jndia 

is now tf)e uïïea*rp" of tf)e World.

The Reason Why—
It’s always well to know the reason why. It’s the 
grocer who knows that leads in the race for success.

The grocer who does not know, and does not care 
to know, will surely go to the wall.

The Reason Why—
Ceylon Tea leads in popular favor, and has out
distanced all others, is simply “quality,” always 
“uniform quality.”

The “SUntiy Isle99 produces a specially frag
rant tea, the like of which was before unknown. It just 
suits the discriminating palate and securely holds it.

The wise and discerning grocer who aspires to 
tea success has only one choice. He must buy only 
Ceylon Tea.

Ceplon (Tea ((Breen and Mack) tl)e 
World s premier ttea.

i



THE CANADIAN GROCER

If, indeed, it be true that—

“An honest tale speeds best being plain- 

ly told” then the following bit of “Pure 

Candor” should make a rapid impression

No mystery surrounds the instant and universal ac
ceptance by critical connoisseurs of “SALADA” Natural 
Green Tea of Ceylon wherever it has been offered.

Here is its simple story in a nutshell.
In it we offer an actually pure, untampered with, 

Natural Green Tea of exquisite flavor and unadulterated 
strength, that renders It more economical and healthful 
in use than the Japan Teas It is so rapidly displacing 
all over the continent . .. It is of a light color in in
fusion with a peculiarly delicate taste and “bouquet.”

The rapidly growing list of enterprising dealers all 
over the land who are now handling “SALADA” Green Tea 
is evidence that they recognize as inevitable its dominat
ing Influence over the Japan Tea sales of the future, and 
they do not propose being left behind in catering to the 
public demand for something so infinitely better than the 
old-time Japans that they have hitherto been handling.
We peek and sell “ SALADA " Natural 
Green Teas in Sealed Packets only- 
same form, style and prices as the cele
brated Black and Mixed Teas of “Salada” 
brand.

Correspondence Solicited 
Samples cheerfully furnished

Address “SALADA" Toronto or Montreal.

r UNOOLORED GREEN

CEYLON TEA
OR BLACK OR MIXED

"I 1



THE CANADIAN GROCER
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“It’s all 
in the draw”

Your tea cup will tell you, if you have carefully studied 
the Tea Question, that

JAPAN TEAS
possess all the best qualities of the wonderful tea plant, 
without any of the injurious elements of other teas.

These good qualities are :—absolute cleanliness,
delicacy of flavor,
smallest percentage of tannin of all teas, 
finest aroma,
refreshing and strengthening properties.

Japan Teas are in a 
class of their own and 
absolutely inimitable. 
Consider this when 
buying teas-----
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SALTED
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That must be your feeling when you think of the prices that Canadian 
made Salt is costing you. However, we have a bargain for you in 
American goods, finest quality.

100 :» - $2.50 per barrel 60 5 - $2.35 per barrel
42 7 - 2.25 “ 15 20 -

Le Roy, cartons, 36 x 3-lb. to a case.
11 “ 5 case lots,

WILL NOT HARDEN.

2.15
2. lO per case.
2.00

Pickles
5-Gal. Pails, Mixed...................................... $1.65 per pail.
8-Gal. “ ...................................... 1.10

Finest Quality.
We also have a cheaper line in a 5-gal. Pail, Mixed, at $1.10 per pail.

Watch for our ad. later on—Maconochie’a, C. 4 B. and Rowat's in 
assorted barrels, also Vinegars.

Canned Vegetables
Handling the output of several cannere puts us in a position to sell you 
right. We are especially interested in hearing from carload buyers. He 
sure and consult us before ordering.

Salmon
Regal, finest Fraser River, tails $1.55 doz.

“ “ “ flats - - 1.67\ “
Guaranteed equal to anything. Money can’t buy better fish. You can’t 
make any mistake buying Fraser fish now. It will be higher later.

Cock of the North, nice red fish $1.25 doz.

All Prices Net. We Handle Everything in Groceries.

CANADA BROKERAGE CO., Limited
phones 9 Front St. East

2282 MAIN 
870 “ TORONTO

6
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St Lawrence
Sugars

Granulated-Yellows
are the

Best and Purest
*

in the market

THE CANADIAN GROCER

The St. Lawrence Sugar 
Refining Co., unuted

MONTREAL



r H E CANADIAN GROCER

We are the newest and latest firm In the market, but our progress has been so large 
that we are rapidly forging ahead of everybody in the same line of manufacturing.

tÜS

Grocers of Canada,
Your customers’ best interests are your own as well, and to please 
and satisfy them makes for steady and profitable business. There 
is no article in your store that is of more importance than Laundry 
Starch, and none that interests the housekeeper more. Good starch 
means good, well-finished linen.

JAPANESE STARCH
made under an entirely new process produces the most brilliant 
results, a perfect and lasting gloss, and is guaranteed not to injure 
the most delicate linen or lace.

$1,000 Reward
will be paid by us to any charitable institution if it can be proven 
that our statements are not correct.

ASK YOUR JOBBER FOR IT.

Write for particulars to

AMERICAN PURE FOOD CO.
MONTREAL

Wlnnlpeg-JOS. CARMAN Quebec-LECLERC <& LETELLIER

If your customer gets a good Starch from you, you may expect to sell him again.

7



THE CANADIAN GROCER

MORE MONEY FOR YOU

(Illustration shows about one-tenth of actual size.)

RETURNED

men'

it Special Number of this Journal we advertised the Canadian Grocer Asssortment.
Th/yjponse was the most direct we have ever had and we want to bring another good 
«kojtment for the live merchant to your notice. Every customer who received one of 
the*/1 Grocer” assortments will appreciate the present offer, consisting of an assort
ment of decorated Opal (same ware as last lot) EMERALD and CRYSTAL ETCHED 

gyissware, any article in which may be retailed for 25c. each.

TRIANGLE ASS’T and is made up ofThe assortment is named
one dozen each of the twelve articles illustrated, making total of one gross. Each 
article is assorted equally in the three kinds of glass mentioned and the different 
pieces as arranged in illustration are as follows :

Manicure Box Collar Box Cuff Box Handkerchief Box Comb Tray Clove Box
Salad Large TrayDresser Tray Cupid Plate Vase Fancy Plate

The goods are hand painted in bright colors with lots of gold bronze, and the crystal 
* etched pieces, comprising one-third of the assortment, have landscape views making 

them suitable for souvenir purposes.

The Price for the gross assortment as above is $25.00 F.O.B. Toronto, package 
40c. extra. We ca;n letter each article with any wording desired, such as “Souvenir 
of Toronto,” “ Compliments of your Grocer," etc., for 10% extra.

SEND A CARD TO-DAY FOR A TRIAL ASSORTMENT

GOWANS, KENT & CO., LIMITED
Manufacturers of 

RICH CUT CLASS and
LAMPS

WHOLESALE
CROCKERY and GLASSWARE 

CHINA and LAMPS

Decorators of 
EARTHEHWARE and 

CLASS

MONTREAL 16 FRONT ST. EAST, TORONTO WINNIPE8

8



THE CANADIAN GROCER

EAGLE

lrk of Borden's ConoehsJS.

fo,.?5»t»vr= Hun win1“2

'fàSSSSSS**
SsjJüfoon Slreel.NewYgfjg

BRAND CONDENSED

MiLn

TRADE WINNERS 
TRADE BUILDERS

Borden’s
Made with Scrupulous Care for 
Those Who Demand the BEST

Supreme for Purity
The Selling Prestige of BORDEN’S BRANDS 

guarantees increased business to the

JOBBER and RETAILER
PEERLESS

Borden’s Condensed Milk Co.
“LEADERS OF QUALITY”

Est. 1857

SALES REPRESENTATIVES

WM. H. DUNN
Montreal and Toronto

SCOTT, BATHGATE & CO. 
Winnipeg, Man.

SHALLCBOSS, MACAULAY & CO. 
Victoria and Vancouver, B.C.

»

HI»1

BRAND EVAPORATED

CREAM

(UNSWEETENED)

8
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Crockery
UNPRECEDENTED VALUES IN THE FINEST GUOUS

WE CARRY A COMPLETE STOCK OF THE 
LATEST AND BEST STYLES, SHAPES AND 
DECORATIONS IN ALL LINES OF > > >

FINE CHINA, CUT GLASS, CUTLERY, 
_ _ _ _ _ _ _ SILVERWARE
VASES LAMPS JARDINIERES
DINNERWARE TEAWARE TOILETWARE

ALL THE STAPLES

THE JOHN L

CASSIDY
CO., LIMITED

= MONTREAL =
10



THE CANADIAN GROCER

.......... -----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------———------------------------------------- ----------------------------------------------

When good Customers
ASK FOR GOOD COFFEE GIVE THEM

RETURNED Üfc turned

“SEAL BRAND
COFFEE

They are sure to come back

H" to /9S'il 8/ Nflf

,

CHASE & SANBORN
The Importers

MONTREAL

11



THE CANADIAN GROCER

The Salt that 
Saves Money and Time

for You
“Time is money"—save 
waste no money. Is it 
push inferior articles of

time then, and you save money too. Waste no time and you 
really worth while to spend useless energy in an endeavor to 
trade ? We think not.

Windsor Salt is the standard because so often used for comparison—you hear 
“as pure as Windsor Salt" used everywhere to-day. You don’t 
have to argue with a customer over its merits—its quality is 
too well known. It’s pure white, dry, crystalline. It is nothing 
hut salt.

You lose more than we do by not stocking up with it— 
lose time, lose money, lose trade.

THE CANADIAN SALT CO., Limited
Windsor, Onl.

Windsor
Table
Salt

Y 4 S 
SCUDDÉR 

M.& R.
STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZEHCES, ETC.
and a complete line of

Hard and Soft Licorice Specialties.
Price Lists and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, N.Y.

*■' R. S. Mclndoe
ailing Agent, 120 Church St., Teronte

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:
Extra Choice Porto Rico, Lion Brand, 

Cintron Brand, Beaver Brand, &c.
Fancy Barbados Syrup, Choice Barbados 

Grocery.
SEND FOR SAMPLES AND PRICES

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Scotia
Agents

GEO. MUSSON & CO., ... TORONTO 
JOHN W. SICKLE & GREENING, - HAMILTON 
GEO. H. GILLESPIE, ... LONDON
JOSEPH CARMAN, ... WINNIPEG

IS



THE CANADIAN GROCER

HOLBROOKS
GUARANTEED
PURE MALT

VINEGAR
Shipped in 25 gallon barrels from our \ inegar Brewery, 

Stourport, Worcestershire, England.

We have a consignment coming in at a very low rate of 
freight and are quoting an exceptionally low price. Phone, 
telegraph or mail your order at our expense and secure this 
opportunity.

Remember—Bulk vinegar is the most profitable line you
can handle and is an every day seller.

Imported Vinegar costs little, but commands the highest 
price and leaves you 100 /Q profit.

We give a guarantee with every invoice.
Prices and terms from

HOLBROOK’S LIMITED
SOLE MANUFACTURERS OF

HOLBROOK’S woSSftir. SAUCE
Canadian Office: 28 Front, St,. East,, - TORONTO

-
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44 THE WORLD’S BEST”
»»

HAS 
NO

SHOE POLISH equal

* o\ 0

s>5

FTDAUErtP UMirto 
humiJON Canada

It is the blackest, 
brightest and easiest 
to polish of any shoe 
polish made or sold 
in the world. It 
is a perfect leather 
food. Do not take 
substitutes or imita
tions.

Sold by all 
wholesale and 
retail dealers 
throughout 
the world.

SIX MONTHS IN “2 IN 199

[copy] Hamilton, Ont., December 15th, 1905.
The F. F. Dailey Co. Limited,

Gentlemen,
I write to state the following :—On account of the 

effect of your “ 2 in 1” Shoe Polish being criticized, and 
the charge made that it injures the leather, I made this 
test as follows I mixed the contents of a box of "2 
in 1” Shoe Polish, bought at a retail store from regular 
stock, with four ounces of water, and into this mix
ture put a kid glove, and left the said glove in the 
mixture in a bottle from June 15th until December 15th, 
a full six months. I then took the glove out, washed it 
and examined it. The âne leather of the glove was 
not affected in the least. It is as pliable and soft as it 
was when new, and is not altered in condition, nor 
were the stitches affected in any way. This test, I con
sider, proves that “2 in 1” does not injure the finest 
leather.

I hereby state these facts are correct and true.
[Signed.] J. M. WILLIAMS,

Consulting Chemist.

P.S.— The above letter was unsolicited. The firm 
knew nothing about it until after Dec. 22nd. The 
glove can be seen at our office.

THE F. F. DALLEY CO., Limited
* Hamilton, Canada

THE SAME RELIABLE
FOR OVER 15 YEARS,

EAGLE
BAKING
POWDER

has stood the test. It is neatly packed in tins and the 
new LABEL is second to none on the market. Every 
tin guaranteed to give satisfaction. If you have not 
stocked it yet, do so NOW. It is a winner.

ALL WHOLESALE GROCERS SELL IT

J. H. MAIDEN
423-425 St. Paul Street, 

Montreal

Mr. Merchant,
Do you want, to Increase 

your Cash Sales ?
Do you want to Decrease 

your Book or Charged 
Accounts?

If you do, we have introduced a plan which we would 
like to be allowed to explain fully to you. We know 
it will interest you, and put money in your till, as it 
has already been proven by hundreds of wide awake 
Canadian Merchants from coast to coast. Drop us a 
line. We want to talk to you about it.

The British Canadian Crockery Co.
25 MELINDA STREET, TORONTO.

14



THE CANADIAN GROCER

itemiïii

pwjl |iri^ ei c

IMJipiiill

IHIHHIJi

if1llfl!IM|l|llllllll||
I | II BWT»T" 11III' >01!

llllimifvnyi iimiiiimiiiuiui

MinimSwim

The Man Behind the Counter
is the one we recognize. We want the co-operation of 
the retail clerks throughout the country in extending and 
increasing the sale of the great Fairbank specialties :

Gold Dust Washing Powder 
Fairy Soap, Copco Soap 

Falrbank’s Glycerine-Tar Soap 
Fairbanks Scouring Soap 
Falrbank's Sanitary Soap

We are willing and anxious to acknowledge the service 
they can render us by rewarding them in direct proportion 
to the interest they display in pushing these goods. Our 
method of rewarding is “The Fairbank Plan.” which is a 
system of couponing our specialties in such a manner that 
the coupons can be easily removed when the goods are sold, 
and giving for these coupons useful articles, the best that 
money can buy. Our whole aim is to give the clerks the 
best value we can secure.

The

!$k\ vw

The products embraced in “The Fairbank Plan" are easily sold 
because they are the best value and give the greatest satisfaction to the 
consumer. They increase the trade of the store and "The Fairbank 
Plan" rewards the dealer or his clerks for selling them

Send for a copy of “The Fairbank Plan" illustrated premium 
hst. It will pay you.

THE N. H. FAIRBANK COMPANY
MONTREAL. CANADA

»

NOW OWN UP
Don’t you really like to handle

PATERSON’S CAMP 
COFFEE ESSENCE?

Doesn’t it sell well, doesn’t it 
allow you a good, fair profit ?

ROSE & LAFLAMME, 
Agents, Montreal.

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND”
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

ROSE A
LAFLAMME

AGENTS,
MONTREAL.

16
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HEADQUARTERS FOR

Maple Syrup 
Maple Sugar
H>UR.E FRUIT JAMS

JELLIES and 
MARMALADE

SUGARS, LTD., • " ' Canada
i

CAL

Ord

16
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„.:aiLLETT'company LIMITED '
TORONTO. ONT

RETURNED

§* is m

Established 1852.

GILLETT’S GOODS ARE THE BEST !
Magic Baking Powder. Gillett’s Mammoth Blue. 

Gillett’s Perfumed Lye. Imperial Baking Powder. 
Magic Baking Soda. Gillett’s Cream Tartar. 

Gillett’s Washing Crystal. Royal Yeast Cakes.

CAUTION—Beware of inferior and adulterated goods. Be wise, and have nothing to do with 
them. There is the same difference in quality as in Teas or anything tlse.

Order Direct from Us. jf unable to get what you want from your Wholesale Grocer 
do not hesitate to order from us direct, and shipment will he made promptly.

17
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DID YOU EVER STOP TO THINK
7

That absolutely Pure Maple Syrup packed in the country, 
where it is made, is the

MOST DELICIOUS SWEET IN THE ENTIRE WORLD

Nothing compares with it if it is pure and made only from 
the sap of the rock maple tree.

At the present time there is only one way to get a 
quantity, a carload or more of Pure Maple Syrup, and 
that is to purchase it from the Maple Tree Producers 
Association, Limited, Waterloo, Quebec. Our packages 
are the best, our labels are the most appropriate, and tell 
the whole truth and nothing but the truth.

We require a signed guarantee from every producer 
we purchase from that the Maple Syrup we buy from 
them is ABSOLUTELY PURE, and made only from the sap of the 
maple tree. And we give the same guarantee to every one to 
whom we sell. In addition to all this we analyse every 
lot we buy before we pay for it. Under no circumstances 
will we buy or sell the adulterated article. With all these 
protections guarding the purity of our product you are 
certain to get the genuine article.

-= FOR FULL PARTICULARS ADDRESS =

Maple Tree Producers. . . . . . . .
WATERLOO, QUEBEC LIMITED

. >3
53

Ei
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____

MR. A. BODENWEISER 
(Bode)

The above is a photo of Mr. A. Bodenweiser, perhaps better known to 
many of his friends as “Bode,” who is the originator and manufacturer 
of the favorably and well known Bode’t brands of Chewing Gum. To 
know him is to see him, and to see him is to know him. This is to give 
you a chance, and it is an established fact that should you not be able to 
see him you will always hear from him, for his advertising is watched 
with interest, and his goods sold with profit to those handling Bodes 
brands of Chewing Gum. These brands are without question the recognized 
standard in Canada to-day. To deal with the Bode’s Gum Co., Ltd., 
means absolute satisfaction to the dealer as well as the consumer.

Bode’s Menthol Pepsin Gum 
Bode’s Crushed Fruit Gum 
Bode’s Pepsin Gum 
The Little Bode’s Gum Slot Machine

Bode’s Gum Co., Limited
MONTREAL

TORONTO OFFICE,
Paoifio Building

OTTAWA OFFICE,
65 Spark Street

QUEBEC OFFICE,
5 Dufort Street
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APORÀTED

Three famous brands well known in Canada as the

Purest and Best for all Purposes
Made in Ingersoll, Ontario, and sold by all progressive 
Grocers. No trouble. No loss. Always ready and 
never fails. EVERY CAN GUARANTEED.

THE ST. CHARLES CONDENSING CO
FACTORIES ; Ingersoll, Canada. St. Charles and Chemung, 111., U.S.A.

SOLE AGENTS

A M IGHT 
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda
SHOULD NOT COUNT, WHEN QUALITY IS CONSIDERED

BRUNNER MONO & GO'S.
ENGLISH SAL SODA

is the PUREST, contains LEAST MOISTURE and 
therefore COES FURTHEST of any 

Washing Soda sold.

WINN 4 HOLLAND,
MONTREAL

J. B. Renaud & Cie.
118 to 140 St. Paul St., 

QUEBEC

FLOUR, GRAIN AND 
PROVISIONS

MAPLE SUGAR AND 
SMOKED MEATS

OUR NEW DEPARTURE

Groceries Wholesale

THE CANADIAN GROCER
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Coffees
Spices
Baking Powder 
Jelly Powder 
Cake Icings 
Cream of Tartar 
Flavoring Extracts 
Prepared Cocoanut

for HIGH-GRADE GOODS 
GREIG’S WHITE SWAN brand 

IS ABSOLUTELY UNEXCELLED

Flaked Wheat 
Flaked Rice 
Flaked Peas 
Flaked Oats 
Barley Crisps 
Buckwheat Flour 
Whole Wheat Flour 
Graham Flour 
Gluten Flour 
Rye Flour 
Breakfast Foods 
The King’s Food 
The Queen’s Food

ALL PRE-EMINENT FOR QUALITY

The Robert Oreig Company, Limited
WHITE SWAN MILLS 

TORONTO
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Excelsior Coffee
for years and is to
day recognized as the 
acme of perfection in 
coffee blending.

Century Cocoa
This is an absolutely pure
Cocoa and will give 
both you and your cus
tomers the best of 
satisfaction.

These are two of our many lines which we are justly proud of. 
------We guarantee them------

Todhunter, Mitchell & Co.
TORONTO

DIRECT IMPORTERS AND MANUFACTURERS

Cocoas, Chocolate, Coffees, Spices.
Flavoring Extracts, Baking Powder, Etc.

In the sorting up of stocks for spring 
trade you can buy safely of

STERLING
BRAND

PICKLES
AND

RELISHES
None better are made—Canadian 
made goods of fresh grown Canadian 
vegetables.

All Jobbers

\
Make a Place In Your Store
for

1VORINE
£> COLD-WATER. 0

STARCH
It doesn’t matter what kind of starch you are now 
selling, some of your customers want “Ivorine" and 
will get it—from another Grocer if you do not keep it.

The feature about “Ivorine Starch” is the fact that 
it can be used so easily. The drudgery of “hot-water 
starch” days is a thing of the past when “ Ivorine " 
appears.

Your jobber can supply you, and you should see 
that he does.

Case (40 pkgs.) $2.60.

THE T. A. LYTLE CO., Limited
TORONTO, CAN.

St. Lawrence Starch Co.
Fort Credit, Ontirlo

Limited



THE CANADIAN GROCER '•N

ESTABLISHED 1840

THE RESULT OF SIXTY-FIVE YEARS’ EXPERIENCE

Perfect Carpet Broom
Our “Rose" Broom, made of the finest quality Kansas “ Dwarf Brush ” (the 
kind with the full, soft tips), selected white maple handles, nicely decorated.
Only the best material and workmanship throughout. & & & & &

Freight paid on six dozen lots to any point on the railway in Ontario or Quebec.

H. W. NELSON <6 COMPANY, Limited.
Factories and Warehouse : TORONTO, Canada.

REPRESENTATIVE IN SCOTLAND REPRESENTATIVE IN ENGLAND

SMITH, CLATWORTHY A CO., ELLIS, PHILLIPS A CO.,
13 St. Vincent Place, GLASGOW. 3 Savage Qds., Tower Hill, LONDON, E.C.

REPRESENTATIVE IN AUSTRALIA

F. H. FOTHERINOHAM, MEL60URNI, Au»., end SYDNEY. N S W.
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G&B
SPANISH OLIVES

I'l-T UP in a NEW AND ATTRACTIVE

OCTAGON LEVER

Crosse & Blackwell,

STOPPERED BOTTLE

Ltd.
Agents,

C. E. COLSON & SON
LONDON, ENGLAND MONTREAL

DWIGHT’S

BAKING SODA
Every grocer 
tries to please 
his customers

Complaints are serious when you hear of them, 
but more damaging to your reputation when 
your customers leave you without registering a 
kick, as many do.

Every housewife wants good Baking 
Soda without it her work is spoiled.

Assure confidence by selling the most 
perfect and purest soda made.

“ Cow Brand ”

Baking Soda
It is absolutely unique in its 
purity and strength—

Your jobber sells it.

CHURCH A DWIGHT, LIMITED,
Manufacturers, - - MONTREAL

Profitable Soap Lines 
Easy to Sell

Have you ever thought of the money to be 
made in handling soaps manufactured to meet 
a specific demand ?
Naturally on such soaps there is a larger profit 
than on the ordinary toilet soaps, and they 
are easier to sell.

The Master Mechanic’s 
Extraordinary Tar Soap
is specially made for Mechanics, Engineers, 
Farmers, Sportsmen, and all those whose 
work or play soils the hands with grease or 
other stains.
It is a good antiseptic soap.
It is well advertised throughout Canada.
It is a profitable line to handle.
It is one of the excellent soaps manufactured 
by

ALBERT SOAPS, LIMITED, MONTREAL

24
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READ WHAT CANADA’S LEADING 
RETAIL GROCERY HOUSE SAYS

or

“Cook’s Friend Baking Powder”
EE RNEti

4- 1906

6'/

fS,p/E-CRUSl^*^IP^j?
In waking Bread with this powder no fermentation takes place and 

thus neither acid nor alcohol is formed thereby Droa ‘
| SWEETER. LIGHTER, and WHITER BREAD

than by any other PROCESS.k
____________

.PREPARED ON CORRECT CHEMICAL PRINCIPLES J
jg^^w^ûlpaw^sfwimtncroWER. Keep it afw.y. in a diy plac». t3g|

FRASER, VI6ER & CO., Montreal, say in all the dailies of Montreal :

44 The Old Reliable.
McLaren’s Cook’s Friend Baking Powder
put up in full-weight 16-oz. packages at 25 cents each, il worth any 
foreign imported Baking Powder at double the money.

We sell McLAREN'S “ COOK'S FRIEND " Baking Powder, only in 
full-weight one-pound packages at 25 cents each.

McLAREN’S “COOKS FRIEND “ has stood the test of time—40 
years or more of uninterrupted success. Every package rehab e, and 
guaranteed of absolute purity.

FRASER, VICER & CO. 
Italian Warehouse,

Established 1856

THE NORDHEIMER BUILDING
207. 2Û0 and 211 St. James Street.

MONTREAJ

99

If “ it is worth any foreign imported Baking Powder at double the money ”
to Fraser, Vigor & Co.’s customer», it is worth the same to yours.

THINK THIS OVER-IT WILL PAY YOU. 
FOB SALE BY ALL WHOLESALE 6B0CEBS.

W. D. McLaren, - Montreal
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JHEWELLKNOWN
AND RELI ABLEDurable—"Lcomomical EXPERIENCE

With our forty years’ study 
and development of the stove 
polish business it is natural that 

we should have special facilities for the manufacture of our line of goods not possessed by any other 
stove polish manufacturers. This is why we can make stove polish better than other manufacturers

Stove Polish
/WHS/

GUARANTEED 
/TO
ttÇ-TRADE

(Slttss, LABOR SA.t!’’

MORSE BROS., Props., - - - CANTON, MASS., U.S.A.

Wim
III .
■■iimiiiiniirr
M'ÜMM'im

With 6 cases of our products, assorted 
or otherwise, we give a Magnificent 
Umbrella for carriage use, as illustrated, 
or a Net to protect your horse from flies.

“Chinese" Starch 
“Chinese” Washing Powder 
“Ocean" Baking Powder 
“Ocean" Borax 
“Ocean” Corn Starçh 
“Ocean" Mustard 
“Ocean" Culinary Essences 
“Ocean" Blanc-Mange

ALL ORDERS F. O. B. YOUR STATION WRITE FOR FURTHER PARTICULARS

OCEAN MILLS, 107 Mount Royal Ave., Montreal

RAYON D OR
THE FINEST PURE OLIVE OIL

ON THE MARKET
A quick seller. A pleasure to use.

MENGERT C AG NOLI & CIE
Cenedien Agency i BARI LUCCAt NICE

J. BUSSELL MUBBAY. MONTREAL
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Coffees ! Spices ! Corks!
If Ion# experience counts for anything,

it should enable us to assure the trade that goods bought from us are the best to be obtained in the
market. Our prices for quality are unapproachable.

Coffees
Mocha, Java, Maracaibo, Rio, Santos, Costa Rico, etc. 
We are direct importers, and can always quote special 
values.

Teas
Japan, Congou, Indian, Ceylon, Oolongs, Ping Suey, 
Gunpowder, China Greens (wholesale only).

Spices
A heavy part of our business, and constantly growing. 
Exceptional values in Baking Powder, Cream Tartar, 
Borax, Bicarb. Soda, and all kinds Spices, whole or 
ground.

Corks and Capsules
Machine and Hand Cut. All Sizes Cut to Order. 
Brewers’ Supplies.

Montreal Agontm for

ST. CHARLES CONDENSING CO., INCERSOLL, ONT.
ST. CHAKI.es EVAPORATED CREAM

Foreign and Domestic Correspondence Solicited. Consignments Attended to on Commission.

S. H. EWING & SONS
96-104 KING ST., MONTREAL TORONTO BRANCH, *9 OHUROH STREET

Telephone Bell Main 66
" Merchants’ m Telephone orders receive prompt attention. Telephone Main am

Raised On It.

Did it ever occur to you
that the selling of

Robinson’s Patent Barley
will gain you a class of customers well 
able to pay for the Best of everything?

Never tried it! Well, send us a list of 
your family customers, we will send them 
samples—then watch how they will ask 
for Robinson’s Patent Barley.

There’s good money in it for you. Try it. 
Send us your list.

Frank Magor & Co., 403 St. Paul Street, Montreal, Agent, for the Dominion.
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Lime Juice 
Lemon Squash

The summer time is fast approaching, when there 
will be a heavy demand for summer drinks. The 
pure fruit juice of both, Limes and Lemons, 
bave been and always will be the most popular 
and healthful summer drinks.
44 Batger’s” Lime Juice and Lemon Squash 
are absolutely pure and as good in flavor as 
modern ingenuity, the finest fully ripened fruits
and over 150 years' experience can make them. 
They are put up in two sizes -pints and quarts 
—two dozen in a case- are retailed at popular 
prices, allowing you a handsome profit.

Rose & Laflamme
Montreal - Toronto

Purnell’s
Genuine Worcestershire

Sauce

K<KE6TERSHIR£ j
M

.X. . --------

Mtuoi
UCIIOONAM

Shews a good profit

Never fails to 
give satisfaction.

Do You Stock it?
If not, mail your order 

to-day.

PURNELL, WEBB & GO.,
Limited

BRISTOL, ENGLAND
ESTABLISHED 17BO

THEY

Sell
Well

Show 
a Nice 
Profit

Give
Satis
faction.

WHY?

Because they are

CANADA’S BEST
ROSE & LAFLAMME, MONTREAL

“EDINBURGH'S PRIDE”

^MiNcroxs

iwrswioi
CHEMISTS

EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Kvery bottle gives satisfac
tion and helps to create further demand.

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington & Co.
EDINBURGH

28



THE CANADIAN GROCER

If you want to handle the best goods you 
must have the “ TARTAN BRAND.” 
Write for full particulars if our travellers 
have not called on you.

BRAND
Canned Vegetables

CoffeesSoaps Canned Fruits
Spices Canned Salmon Currants
Peels Package Teas

Baking Powder
Extracts

Balfour <& Co., Hamilton, Ont.
-------------------------- ---------------------------------- -----------------------------------------------------------------------------

I_______________________________
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Braid5
Best

GoffeE
'»ilr -’braid ^c°. c;.'

As Pure as the Purest 
As Sweet as the Sweetest

Equal to Any tor All Purpose
ASK FOR IT

ONTARIO SUGAR 00., Limited, - BERLIN, Ont

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

There is that “ something about

Braid’s Best Coffee
that tickles the palate.

It is Winning Popularity on Merit
Why not give it a trial ?

WM. BRAID & GO., - Vancouver, B.C. BRAID'S BEST COFFEE 
and GOLDSWORTH TEA 
ARE THE REST.
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•JSSVEÉT Pk KLES

(jMÜSJ
TAYLDRfl, pfl,NCLE CO

0wtN Sound Out

Two Lines that quickly yield 
Grocers Profitable Profits

QUEEN QUALITY 
SWEET PICKLES

PERRY’S
Worcestershire Sauce

Queen Quality Sweet Pickles have ten years’ success back of them. You grocers
know what an impetus this gives the retail selling end.

Queen Qu&llty Sweet Pickles are made from a recipe which preserves the pickle’s 
tastiness while destroying its offensiveness—i.e., entirely 
removes the indigestion-creating qualities.

Queen Quality Sweet Pickles always keep firm and solid
and never lose their palatableness.

Perry’s Worcestershire Sauce is an English sauce lately
introduced into Canada. We are sole Canadian Agents.

Perry’s Worcestershire Sauce can be used with meats,
fish, sgAs, salads, curries, oysters, etc.

Perry’s Worcestershire Sauce is taking wen with the
Canaan tradè—it’s the fairest priced Worcestershire
Sauce on the market.

WRITE DIREOT FOR PRICES

TAYLOR & PRINGLE CO., LIMITED
OWEN SOUND, ONT.

Manufacturer* of and Dealer* In Vinegar*, Pickle*, Cataupa, 
Sauce*, Cider*, etc.

a1
1

JÊL
fmis
PERRY’S

WORCESTERSHIRE 
SAUCE
■■ 

l0OPt OFMItHtlWiM^

it»»»».'«**». KM» * Vj

-«RRYSÂi'çtj
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COFFEE
S H A AS EWING

“PRINCE OF WALES"
MOCHA Packed In

AND JAVA Owl F LL I and 2-lb. Tins
It is RICH, AROMATIC, DELICIOUS—prepared by a special pro
cess that removes all the chaff, parchment, etc. This costs us a little 
more ; but the improved quality and steadily increasing demand show 
the wisdom. Are you handling it? A trial will convince you.

S. H. & A. S. EWING. MONTREAL

S. H

Established 1845

COFFEE • -

SPICES

. & A. S. EWING’S
RELIABLE
----- SPICES

The Highest Standard of Spice Quality.

*3*3»

s < ) M I W V| i

SOMERVILLES
“ ‘ Fruit
Clywfc Gum

Pays Ibe best 
Sells the best 
Pleases the best 
Try It
Sold by the Wholesale Trade

C. R. SOMERVILLE, - LONDON, CANADA
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OUR MOTTO :

TRURO MILKS
P»j.e No.

REINDEER
BRAN D

KTc Ol

ARP
RELIABLE

JERSEY
BRAND

The Same in Quality

Sweetened

HEAD OFFICE 
AND FACTORY

TRURO, NOVA SCOTIA

JERSEY CREAM

Unsweetened

Branch Factory 
HUNTINGDON

PROVINCE OF QUEBEC

RETUL.nLD
dfc 1r , 6

TH§
HUNTINGDON FACTORY

BEST SECTION IN CANADA FOR RICH MILK
Our factory equipment is the latest and best,—thoroughly up to date.
Our methods of manufacture are the result of long experience and careful study.
Our milks represent the best product of 20th century skill and method, purity 

and quality.
ENQUIRIES RECEIVE PROHPT ATTENTION.

TRURO CONDENSED MILK CO., Limited
TRURO, NOVA SCOTIA

:d

I■
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A STAYER
4

The stove polish that has stood the test of everyday use for 60 years, and with a largely in
creasing sale, should be good enough. These are the facts about

JAMES’ DOME BLACK LEAD
The very best you can buy.
GOOD LEAD GOOD SALE GOOD PROFIT

W. Q. A. LAM BE & CO., Canadian Agents

Canada’s
Favorite and 
Best Selling

Table Jellies
ARE

“KKOVAH”
JELLIES

Always Reliable, 
Always Correct, 
Always Profitable.

All jobbers, also

Sutcliffe & Bingham, Limited
30 William St., MONTREAL

R0EL0F80N Sc R0EL0F80N
71 Jarvis Street, TORONTO

Comparison proves all we 
claim for

LK M O N

»*- '

SHERIFF'S
FLAVORING
ESSENCES

no matter on what points 
the comparison is made.

Why delay ordering ?
You need Shirriff’s 

Essences.

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

$ MAILING IT EASY FOR THE DEALER 1
j? We make it easy for you to sell "MONTSERRAT” because we make £
4 "MONTSERRAT” the best Lime Juice in Canada.
j All the natural, piquant flavor—the very soul of the lime—is retained
4 in this perfect juice.
4 We keep up the quality—and that keeps up the sales. fj
j Insist on your wholesaler sending you 8

I MONTSERRAT LIME JUICE j
34
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A WARNING

Packet vs. Bulk Teas

A grocer who purchased a chest of tea 
of a Maritime Province wholesaler not long 
ago complained that the flavor was not so 
good as he had been getting in the past.
Upon investigation it was found that the 
chest in question had been allowed to stand 
upon a box of partly decayed lemons. This 
was the secret of the loss of flavor. To 
obtain the best results and hold trade, tea 
should be kept as nearly air-tight as possible ■ The above clipping from the “ Maritime
and separate from any goods that may H Merchant,” May 8rd, Oli, demonstrates very 
impart to it a foreign flavor. ■ ™ t ,■ effectively the advantage of having tea put up 

in lead packages, which go to the consumer 
without being opened.

I sell nearly as large a quantity of bulk tea as package, and my experience is 
that we have a dozen complaints from bulk teas to one that we have from 
packages. Just the same care is taken with both, so there must be good reasons 
for the very great difference in the percentage of complaints.

The paragraph above explains—Bulk teas are subject to damage by numerous 
articles that they come in contact with in a^'ocery store. Samples that are 
returned to us, frequently smell of oil, fish, fruit, onions, cheese, and numerous 
other things. Nothing is more susceptible than tea to these foreign odors, and 
there is no other article handled in a grocery store that is in greater need of 
protection by some air-tight package. As I handle teas both ways I can 
speak on the subject without prejudice, and were it not for the fact that many 
brands of miserable, low-grade teas in packages have been foisted on the trade at 
high prices, there would not exist to-day any prejudice against package teas. It 
would be quite the contrary.

I have never sold any bulk tea which gave as general satisfaction as Red Rose 
Tea in packages, and I know that it is quite impossible for any other firm to do so. 
Not because the teas to start with may not be as good, but simply because in very 
numerous cases they are damaged in some such way as the chest of tea referred 
to in the paragraph quoted above.

If you wish to build up a tea trade, select a package tea w Inch you know is 
honest value. It is because of this value that Red Rose Tea has gained such a 
reputation for quality.

REMEMBER THE MOTTO:

“Red Rose Tea is Good Tea”
T. H

Toronto Branoh:
3 Wellington 8L E.

ST. JOHN, N.B.

•f
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MOLASSES

“WELL, I GUESS”—
Means loss and failure in these days of swift business, 
good service and close profits.

You ought to know, not guess Improving all the 
time ? Some day you’ll get an

“ENTERPRISE”

Self-Priming and Measuring Pump
WITH NEW TOTAL REGISTERING DEVICE

Why not order it to-day ? Pumps cost $6.00 ; auger 
costs 75 cents. Measures accurately and shows when the 
supply is running low.

Another Indispensable, to largely increase sales of 
dried beef, the “ ENTERPRISE ” SMOKED BEEF
SHAVER, Rotary or Pendulum. Write for prices and 
our catalogue of Enterprise Hardware Specialties.

The Enterprise Mfg. Co. of Pa., Phiia., u.s.a.
----------------------------- '

Never Needs Repairs.
When our

Classical Metal Ceiling
has been put up the job is through. It 
doesn’t matter how long the building 
lasts the metal ceiling stays right with 
it. It is about 10 times as easy to in- 
stal as plaster. There is no waiting for 
mortar to dry, no cracking nor discolor
ing, no stopping on account of “strikes”
—nothing but ceiling and satisfaction.
As a business man, doesn’t our argu
ment strike you as being genuine ? Now, 
all that’s left to settle is the price. You 
will be amazed when you get our figures 
—at their lowness. Classical Metal Celling

Forward a Post Card at Once.

Metal Shingle & Siding Co., Limited, Preston, Ont.
_____________________________________________________________________________________________________ ____________________________________________________________________________________________________________________________
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Write u$ or call up any of our agencies for further information.

TORONTO OFFICE- 18 Toronto St.
MONTREAL OFFICE-74 Alliance Bldg., 107 St. Jamoe St. 
WINNIPEG OFFICE - Sylves tor- Wlllleon Bldg.
ST. JOHN, N.B. Schofield Broe., Agente.
VANCOUVER, B.C. Whlte and Blndon, Agente.

THE CRAIN
CONTINUOUS LEDGER

has never been improved on except by

The HOLLA L. CRAIN CO.,
and to-day it is .easily recognized, as it 
has always been, the best on the market.

THE GRAIN MONTHLY 
ACCOUNT SYSTEM

is the ONLY system for the retail trade. Cuts in half 
the book-keeping and always has accounts ready.

WE HAVE SYSTEMS FOR 
ALL KINDS OF BUSINESS

nrffl WA. CA

Customers are Gained by
Quick service 
Courteous clerks
Right change given to 

children and servants
Truthful statements 
Good location

Accurate handling of cash 
Correct credit charges
Never asking a customer to 

pay a bill twice
Attention to telephone orders 
Tidy appearance of store

All these good features may be had by 
using a system that is of advantage to cus
tomers. An investigation of the system 
afforded by a National Cash Register will 
prove a good investment.

Drop a line to our nearest agency and our salesman will 
call and explain this system. It costs you nothing and 
places you under no obligation.

■y/ N. C. R. 
Company

Dayton Ohio
Please explain to me what kind of a 

register is best suited for my business 
This does not obligate me to buy

Add res*

A o% oj MUM
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rC Electrically Driven 
VULLU —Coffee Mills. “GET THE BEST"

SOMETHING NEW IN

GRANULATOR. PULVERIZER.

Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be- 
fere it enters the grinders, thus 
reducing wear of grinders and sav- 
,-ng current.

Our Crinder8 Wear longest

Single and Double Grinder

No. 65

Height, 29 in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacity.
Granulating 2 lbs. per 

minute.
Pulverizing- % lb. per 

minute.
Capacity of Iron Hop

pers, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN., L.8.A.

Agents :
Todhunter, Mitchell k Co., Toronto. Forbes Bros., Montreal.
Dearborn k Co., St. John, N.B. Gorman, Eckert k Co., London,Ont,

Counter Check 
Books

Our “Special Duplicating” Book in 
various sizes. Alternate White and Colored 
Checks. Original White Paper ; Duplicate 
Colored.

Specially adapted for Grocers’ use. 
Samples and prices on application, or will 
send representative.

WE MARE ALL KINDS OF CHECK BOOKS

THE

CARTER-CRUME COMPANY,
LIMITED

TORONTO and MONTREAL
Mention this paper.

Aubin’s Patent Refrigerators
GROCERS should not bo without one

Perfect Dry Air Circulation Systom 
Highest Testimonials from Loading Grocers In Canada

Made In 10 styles
Silver Medal Quebec Exhibition WHITE for
Diploma» Ottawa, Montreal and Toronto CATAMkiVE

CD raniFM Proprietor and
■ T~s ■ A4 CD I Co 111 , Manufacturer

OFFICE AND FACTORY WAREROOMS

3167 to 3171 Notre Dame St. 4 to 8 Fabien Ave. 
MONTREAL, CANADA 31 to 45 William St. 

Branches at Ottawa, Winnipeg and Windsor, N.B.

HANSON’S

Write for a catalogue ; it will not cost you a cent, and 
may be the means of doubling your Refrigerator sales.

Our cheapest goods have all Brass Trimmings. No 
Elm used in the construction of our goods. The cheap
est made in ash and the better class in oak, lined with 
Galvanized Iron or vitrified enamel, insulated with min
eral wool, automatic refrigerator traps.

J. H.jHANSON, 422 and 424 St. Paul St.
MONTREAL

DRY COLD AIR PRINCIPLE
Makers of the Best Refrigerators

PRICES MODERATE
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GOll§lûS ^ Ratcliff, Limited

Toronto % Winnipeg

ELECTRIC POWER COFFEE MILLS
This cut shows one of the de 

signs we are making.
Pitted with Vi H.P. Motor 

furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coflee a 
minute.

Pulverises Vi-lb. of Coffee a 
minute.

DO YOU PREFER AN

Pendulum Computing Scale

FISHER CUT 
No-102

THE A. D. FISHER CO., LIMITED,

""AUER ' ’ LAMP
^ GASOLENE**®*

m CANDLE POWER OF CLEAR, STEADY LIGHT
The toest and cheapest light for STORES 

CHURCHES and HOMES.

Gives more light than a dozen oil lamps for half the cost. 
Makes its own gas without smell, smoke, wicks or grease.

Satisfaction Guaranteed.

AUER LIGHT CO.

Send for Catalog

MONTREAL

THE SUCCESSFUL GROCER

WINDSOR. ONTG B LODGE

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest We have It.

Ho. 103 DAYTON
s constructed throughout of best 
material and workmanship and guar
anteed by us.

No I.oosc Weight on Pendulum. 
Full Capacity Thirtv Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
encloses Pcndu-

X Most Beau
tiful Fixture.

$57.!$
The “ Dayton ‘

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

is the man who gives careful consideration and daily attention to the 
details of his business—his customers' requirements, the condition of 
his stock, his facilities for prompt and satisfactory service and the 
appearance of his store.

THERE IS » DIFFERENCE
between the practical grocer and the man who sells groceries.

WALKER BIN FIXTURES
appeal to the practical grocer who aims at building up a substantial, 
permanent and profitable business.

Writs fur Iu.i stratkm Caraux»UK. 11 Modern Grocery Flituree "

THE WALKER BIN A STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
Montreal Gepreeentatlve 4. N. MAIDEN, «13 St. Paul St., MONTREAL, P Q.

■
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THE STANDARD C0MPUTIN6 
CHEESE CUTTER

THE CHEAPEST and BEST

It cuts to accurate weight.
It computes precise money value.
It cuts without waste.
It makes cheese sales profitable.

Every grocer can afford it.

No grocer can afford to be without it.

Write lor Folder, Price and Terms.

THE WALKER BIH & STORE FIXTURE CO., LIMITED, - BERLIH, OHT.

Hamilton, Ont

TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo" is a money saver because it posi

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTIHC SCALE CO

A Summary of Bowser Advantages
All metal unbreakable 

Gallon pump
Galvanized steel tank
Brass valves
Self-measuring device 
Anti-drip nozzle 
Computer 
Float indicator

Combined, they give you a self- 
measuring, self-computing oil 
outfit, with which at one operation 
you can pump and measure gallons, 
half-gallons or quarts as desired 
directly into your customer’s can 
without the use of funnels and 
measures. You can handle any 

kind of oil, including gasolene, in a safe, clean, convenient and economical 
manner, without evaporation, leakage or waste, without drip, without odors. 
At a glance you can tell how much oil remains in the tank and just what 
quantity is emptied into it. Send for Gasolene Catalog “B.”

S F Bowser & Co inr 530 FRONT street w. o. r. Dowser oc v«o. inc. Toronto, ont.

CUT No. !
Cellar Outfit One of Fifty.

Cultivating Weeds
wouldn’t be considered 
very profitable by the 
farmers, yet thousands 
of merchants are culti
vating the weeds of 
business by continuing 
theOld Style Passbook 
—errors every day. 
Forgotten charges. 
Hundreds of 1 i 11 le 
things make a big ag
gregate amount. 
Adopt the modern Al
lison Coupon System 
and throw away your 
time wasting devices. 
Look here—

IF A MAN WANTS CREDIT
for $10, give him a 810 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIMB LOST. NO 
KICKING There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by
THE EBV, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN A FIL8, MONTREAL. 
WM.T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

IMPROVED •

(JOO rj

1 iism;:

-------- BUY--------

Star Brand
COTTON

CLOTHES LINES
----------AND----------

COTTON TWINE
Cotton Lines are as cheap as Sisal 
or Manila and much better.

For Sale by All Wholesale Dealers.

SEE THAT YOU GET THEM

GENUINE

PRATTS ASTRAL 
LAMP OIL

Sold In all countries and recognised as the 
highest grade oil manufactured.

WHOLESALE ONLv.
THE QUEEN CITY OIL COMPANY, Limited

TORONTO. ONT.

W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst $ Consulting Chemlet
Advice regarding processes of manu
facture and technical applications of 
chemistry.
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TRADE WITH ENOLAWD
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence”
(The address Is Fleet St., 

London, England.)
The cost is only 6c. per week. (Annual 

subscription, including postage, #4.80,) 
Moreover, regular subscribers are allowed 

to advertise without charge in the paper. 
See the rules.

AS l/rwin The originel end only Genuine IIAKh I X Preparation for Cleaning Cut- 
VFlIsL I V lery, 6d. end Is. Canisters

'WELLINGTON '
KNIFE POLISH

JOHN OAKEY A SOUS, Limited
Manufacturera of

Emery, Blaek Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Minion Ml, London, Emlil
Agent;

JOHN FORMAN, - 6*4 Craig Street
MONTREAL.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with all 

étions of this country and foreign markets, we are in the best possible position to keep you posted by 
ail and wire of any actual or contemplated changes and general gossip of the markets. Some of the 
rgest concerns are subscribers, and we should like to place our proposition before you. For further 
iformation write

SMITH A SCHNIPPER, Mo. 38 Front Street, HEW YORK.

.ESTABLISHED 1849.

Bpltsl end Surplus, $1,600,000. Offieaa Throughout the OivUiied World.
Exeeutive Offices : Soi. 846 and 84S Broadway, Sew York City, Ü.8.A.

THE BRADSTREET COMPANY gathers tnformedon thut reflects the flnoncisl condition end 
'8 controlling circumstances of every eeeter o mercantile credit. Its business may be defined aaof the 
■erchanta, by the merchants, for the merchants. In procuring, verifying and promulgating Information lie 
fort la spared, and no reasonable expense considered too great, that the results may justify its claim aa an 
thorlty on all matters affecting commercial affaire and mercantile credit. Its offices and connections hart 
en steadily extended, and ft furnishes Information concerning mercantile persons throughout th« 
villsed world.

Subscriptions are based on the service furnished, end are available only by reputable wholesale, jobbing 
id manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations, 
eelflo terms may be obtained by addressing the Company at any of Its offices. Cerrespondsncs Isvltsd.

------OFFICES IM CANADA------
Halifax, n a 
OTTAWA, ONT. YANOOÜVXK, B.Q.

HAMILTON. ONT. 
QUXMO, QOS.

LONDON. ONT.
8T. JOHN, N.B. 
WINNIPEG, MAS.

MONTREAL, QUA 
TORONTO, ONT.

VICTORY
DINNER RELISH

Ssu«s

is the sauce for 
every dinner- 
hot or cold, and 
the sauce for 
every Grocer,— 
large or small. 

Awarded 16 Medals.

SPECIFY I T 
IH YOUR HEXT 

ORDER.

G. F. SUTTON, 
SONS & CO.

King’s Cross

LONDON, ENGLAND
CANADIAN Â6EKTS 

MACLURE A LANGLEY. Ltd
164 Puri $1.. Toronto 

30 Wossital St Non Iren

C. C. KOOPMAN
Commission Merchant,

Agent and Broker

AMSTERDAM AND ROTTERDAM

Offers oil demand

All Products of the 
Dutch Colonies (East Indian i

AS

COFFEE, TEA 
SPICES of all kinds 
GUMS for Varnish Manufacturers 
COCOA,COCOA BUTTER 

Cassia Vera, Chlnchona- 
barks, Rattans, Drugs, etc.

Also cocoaline (substitute tor Cdtea Butter) 
VECETALINE (Vegetable Butter)

Aginls wanted everywhere in Cinade.
WE GIVE advances of 76% against 

documents on consignments of 
all Canadian Produce fit for 
this market. Ask for reports 
about every article you wish to 
sell.

BIOS. C. I IVINS, Gee. Baa. Wi
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Vel'!

Crossed Fish Brand Sardines
is the Pick of all the Norwegian

SARDINES
Cases 100 x X tins, $ 10.00 per case 
Cases lOOx^tins, $16 00 per case

Freight Prepaid, on 5 case lots, to any Railway or Boat Points in Canada, east of North Bay, Ont.
Terms ; Net 30 days or 1% 10 days.

HUDON, HEBERT&CIE, Ltd., MONTREAL
Agents

THE MOST LIBERALLY MANAGED FIRM IN CANADA

b^1

fiasn't scratchedyet!!! 30fl
„ „ Ami^ <?

a scouring soap The Best Scouring SoâpMade
a metal polish (îayrs mk’t)

A GLASS CLEANER

NUDON, HEBERT & CIE, Ltd., MONTREAL
Canadian Soiling Agenti
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Alexander Cairns &, Sons
PAISLEY, SCOTLAND

MARMALADES 
JAMS, JELLIES

MARMALADES
l-LB. GLASS JARS—PATENT AIR-TIGHT CAP. 

CASES OP 2 DOZER.

Scotch Orange .......... ..........  $1.76
Home-made Orange........................................................... 2.20
Tangerine Orange............................................................... 2.20
Pine Apple .........................................................  2.30
Ginger.................................................................................. 2.30
Green Pig............................................................................. 2.30
Green Fig and Ginger........................................................ 2.30
Ginger and Pine Apple...................................................... 2.30
Fig and Lemon...................................................................  2.30
Apricot................................................................................. 2.30

SCOTCH ORANGE MARMALADE.

7-lb. Tine. Cases 1 dozen.............................................  $7.20

JELLIES
i-LO. WHITE STONE POTS.

CASES OP 4 DOZEN.

Apple.................................................................................. $1.00
Bramble.......................     2.00
Damson .....................................................    2.00
Gooseberry .........................................................  190
Plum .......................................   1.90

JAMS
l-LB. GLASS JARS—PATENT AIR-TIGHT CAP. 

CASES OP 2 DOZEN.

Strawberry....... ..........   $2.10
Raspberry............................................................................  2.30
Black Currant..........................................   2.30
Red Currant...................................  2.10
Gooseberry.................... ..............................................  1 90
Apricot..............................................................   2.10
Greengage........................................ ................. ............. 2 20
Raspberry and Red Currant........................... .......  2 20
Plum ..................................................... ^............................ . I 80

Damson....................................    1.90
Blackberry ......................................   1.90
Assorted...........................................      2.10

JELLIES
l-LB. GLASS JARS-PATENT AIR-TIGHT CAP. 

CASES OP 2 DOZEN.

Black Currant 
Red Currant

$2 80 
2 80

Quantities of 5 Cases or more, one kind or assorted kinds, 
5 per cent, trade discount.

TERMS—F. O. B. Montreal, not 30 day», or 1 per cent. IO day a.

HU DON, HEBERT & CIE
MONTREAL Umlted

THE MOST LIBERALLY MANAGED FIRM IN CANADA
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^°ttUEEN**N•r_a5firoî? J? m-S-'
THE FASTEST WORKER IN USE

Extra heavy zinc, rounded 
crimp, with perforations 
at top of each crimp ; pro-

L 1 Irçj#

ffm/rflarijfifa. (Taqada*

-THe-PCRFCCT- JJ /I

1

BBFT SSfiriii'

i
Flinted glass rubbing sur
face, will never wear out, 
rust or corrode ; will stand 
either hot or cold water. i

Heavy crimped brass, will 
not crack, corrode or get 
out of shape ; brass sur- 

1 face raised in centre.

Taylor Scott Winners
Here are just a few samples from our handsome new 
catalogue. There are more worth your while looking 
into. Send for one of our new illustrated catalogues, 
sent free to the trade on application.

#@150
’/•iiy/cr' &o/rj) f i'/, ■/■( rbniv.

rsouo

1
Good heavy zinc, with 
Globe crimp and protec
tor top ; heavy solid back ; 
always in’good demand.

Ask Your Jobber
for

Taylor Scott Wash
boards and insure 
satisfaction to your
self and customers.

Taylor Scott & Co.
Toronto, Ontorio

N8 S'155
Z'fj., ■/'/•ftjfjft'. C'iirrflr/it

1
Good heavy zinc. Globe 
crimp and protector top, 
ideal light solid back 
board ; cannot warp. I
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r ^

Sugar forms a large percentage 
of every grocer’s business

The season is rapidly approaching when 
Granulated Sugar will be in active 
demand with you. It will be to your 
interests to supply your customers with 
the BEST, which is the well-known

the standard for excellence and purity.

Redpath’s Granulated Sugar
is the acme of Sugar Refining. Its sale 
by the grocer guarantees satisfaction to 
consumer.

All wholesale grocers keep it.
MADE BY

The Canada Sugar Refining Co.,
LIMITED

MONTREAL
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NOTICE TO
MANUFACTURERS

We beg to announce that we have open
ed in the Wholesale Brokerage and 
Commission business in Calgary and 
Edmonton, and are prepared to handle
the Products of Manufacturers to the 
Wholesale Grocery and Hardware
trade.

We have first-class Storage Facilities 
and track privileges.

COMMUNICATION SOLICITED

The Dominion Brokerage Co.
--------------------------------------Limited---------------------------------------

Calgary and Edmonton & Alberta
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P. O. Box 112 Phone 3576

MASON & HICKEY
Manufacturers’ Agents

AGENTS

E. D. Smith
Pure Fruit Jams, Jellies, Preserves

Gorman, Eckert & Co., Ltd.
Coffees, Spices and Olives

Wallaceburg Sugar Refinery
WRITE US FOR QUOTATIORS-WE CAR SAVE YOU MOREY

Diamond Crystal Salt
“The Salt that’s all Salt”

Ingersoll Packing Company 

Miller’s Paragon Cheese

TRACK WAREHOUSE-WRITE US FOR STORAGE FACILITIES. CORRESPONDENCE INVITED WITH 
MANUFACTURERS. ALL GOODS CARRIED IN STOCK AT

108 PRINCESS STREET, WINNIPEG, MANITOBA

i

“Witch Hazel”
TOILET SOAP

(Registered Brand)

IS THE FINEST SOAP 
MADE FOR THE SKIN AND 
COMPLEXION.

MADE ONLY BY

The Royal Crown, »
WINNIPEG

Salii Agents :

WM. H. DUNN W. H. HILLMAN A SONS
MONTRIAL TORONTO

N. C. MoMICKEN
21 Oookspur Street, LONDON, O.W., SNO.
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WINNIPEG and CALGARY
«FTlFS-y

m.

â»>

“i • '

m

till:':

Jiil

deak SIRS T0 MANUFACTURERS and shippers

We wish to impress upon you the fact that Winnipeg and 
Calgary are the largest commercial centres in The Great West. 
We are in daily touch with all the wholesale grocers at the following 
points: Winnipeg (9), Kenora (3), Brandon (1), Lethbridge (1), 
Calgary (5), and Edmonton (2). We have large and commodious 
premises at Winnipeg and Calgary and are doing one of the largest 
brokerage businesses in this territory. We sell exclusively on com
mission and handle all lines sold by the wholesale grocers from A to Z.

If you are not represented in this territory we will be pleased to 
have you communicate with us; we secure business for a large number 
of the leading Canadian and United States houses and we can do the 
same for you.

If you wish to have your goods pushed among the wholesale 
grocery trade, writè us, forwarding samples and prices.

We store in Winnipeg and Calgary all classes of goods and 
distribute cars at a moderate rate.

Firms in Great Britain or Europe when in the market for Rolled 
Oats, Oatmeal or Mill Feed write us for c.i.f. prices any port.

We are, Yours truly,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARYEstablished 1882
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Assai

can rou ?
Buy Tea in one, five or ten chest lots, and 
give your trade the same value and uniform 
flavor, that we can when we import direct 
from the growers in car lots.

CAN YOU?
Select a Tea that is better adapted to the waters of 
Western Canada than

Gold Standard Tea
GUARANTEED THE BEST

which embodies a quarter-century’s endeavors to give 
Western Canadians value for their money.

CAN rot?

w V âfW -h

Sell a better Tea at 
the price—

350., 40c., 50c
per lb.

reti:; vj;n
ê

lent 6. v.

CAN YOU?
Point out a Tea that has made, or is making the same strides in public favor.

CAN YOU DO BETTER?
Than help us still further increase the growing popularity of Gold Standard Tea, by placing it in stock and 
recommending it to your trade.

It pays you a nice, sure, clean and safe Profit
THINK IT OVER

Then see our Travellers or write us for a trial shipment.

THE CODVILLE-CEOBCESON COMPANY, limited
Manufacturers and Packers of 6old Standard floods

WINNIPEG, - - MANITOBA
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♦
♦

AUG -2 19

Dr/nA Good Wafer
SAINT-LOUIS VICHY WATER

RED CLOVER RRAND
The Most Delicious

The Most Sparkling
Superior to all Others

: cflAPUT, ÏHty
r „«cs«a4TA?*TS . ■

A Sure Cure for

rVONTREML

:.w»*TKi*dei-
NATUREL

1

sans aucun nsqor 
d'altéradon.

■•^ûhtsatio», DES Sources SAINT-LOUIS 
aoCLEVAHD DES ITALIENS, n° 27

SJ\INT“LOUIS N°2

AT ALL GROCERS

STOMACH TROURLES 
SïfïSP pniiTft/ajuüüi

6t^,^r GRAVEL 
^DIABETES, ETC.

In order to avoid confusion see that the 
—ticket, the capsule and the cork bear the mark

SOURCES SAINT-LOUIS and the RED CLOVER.

DIRECTIONS

A wine glass before or after meals ; a large 
glass mixed with milk before breakfast.

SOLD EVERYWHERE
AT ALL DRUGGISTS

L CHAPUT, FILS & CIE., *KE MONTREALWHOLESALE 
CROCE

SOLE AGENTS FOR CANADA

' m ■

T

Î

-t-♦

AT ALL BARS
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Established 1852

R. CAMPBELL S SONS
Hamilton Pottery
HAMILTON ** ONTARIO

anutacturers 
ww--------of Rockingham, Yellow and Yellow-White 

^ Lined Ware Stove Fire Brick, etc.

“CHAMPION" “GLOBE," with Percolator

Direct Importers of JapRIICSC GOOtJS of all descriptions

8016 M„Mhri Celebrated “Champion” Tea Pot

'J’HE above wares, made by Campbell of Hamilton, have been before the 
Canadian public for over FIFTY years, and are acknowledged by all 

dealers to be the best ware of its kind made. It has stood the test for over 
half a century, and that is what counts. We are also the largest importers of 
Japanese Pottery and Curios in the Dominion. All mail orders and enquiries 
carefully attended to.
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This Space belongs to
the

Old
Homestead

CANNING CO.
V

OF PiCTON
ONTARIO

who will have interesting news 
for all purchasers of 

Canned Goods

Follow their advice from week to week.

CANNED GOODS SECTION The Canadian Grocer
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t

The Quakers are Coming
We are hard at work down in Bloomfield putting in 

additional new machinery to keep up our capacity to the 
demand for Quaker Brand canned fruits and vegetables. 
As usual, we will be ready when the time comes and be in a 
position to fill your orders with the finest line of goods put up 
on the Canadian market. All the years we have been putting 
up the Quaker Brand we have made quality our aim. We 
use only first-class vegetables, our own special process, 
and, as a result, Ouaker Brand has become famous as the 
standard of quality from the Atlantic to the Pacific. You 
take no chances when you buy the Quaker Brand. You 
know you are getting the best on the market, a brand that 
will hold your customers and increase your bank account. 
The Quaker Corn, Tomatoes, Peas and Beans stand for 
sterling honest quality.

Place your orders early for Quaker Brand. It spells 
success to your canned goods department.

The Bloomfield Packing Co.
Bloomfikld, May i 6th, 1906.
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1906 PACK

Our 1906 pack Fruits, Vegetables and Meats will be, as 
usual, of the very best quality.

Our factories are now being overhauled, and the newest 
machinery is being installed where necessary.

We have now over thirty of the most modern-equipped 
factories in the world.

Our factories being situated in the midst of the Fruit 
and Vegetable Farms of Canada, ensures goods being 
packed when at their best.

Our processors have had over a quarter of a century’s 
experience in canning and preserving.

Quality and Cleanliness is the policy rigidly enforced 
at each of our thirty factories.

Our 1906 pack will be the best ever packed anywhere. 
We guarantee the quality of all our goods.

Remember the brands, viz. : “ Canada First,’ ‘Auto,” 
“Little Chief,” “Log Cabin,” ‘‘Horseshoe,” “Lynnvalley,” 
“Maple Leaf,’’ “Kent,’’ “Lion, ’ “Thistle,’ “Grand River.” 
“Jubilee,” “White Rose,’’ “Deer,’’ “Globe,” etc.

If you want pleased customers stick to our brands 
exclusively.

CANADIAN CANNERS, Limited
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STRICTLY HICH-GRADE
If Essex canned goods were no better than the average, we 

would say less about them, but because they measure up to a 
higher standard we can afford to be very emphatic regarding 
quality. Essex county is one of the very best agricultural sections 
in Canada, with advantages in growing such crops as Corn, 
Tomatoes and Fruits seldom equalled in this country. The

factory is thoroughly new and up-to- 
date, equipped with every facility for 
doing things right, and equal to an 
enormously big output of

m1

“Essex” Tomatoes
—“Essex” Corn
- “Essex" Beans
—“Essex” Jams
—“Essex” Fruits
-“Essex” Marmalade

In the competition of the canned 
goods business, we cling tightly to the word Quality, preferring 
to be always best, rather than second-rate, and in reaching out 
for a share of your trade, we offer such satisfaction as will give 
our goods a distinct preference with your customers. \ ou run 
no possible risk in getting the best, particularly when they cost 
no more, and all we ask is that you give the Essex brand a trial.

Essex Canning and Preserving Co.,
HEAD OFFICE U“T“

8 Wellington St. E., Toronto, Canada
Factory at Essex, Ont.
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Goods at the Right
Prices and Liberal
Treatment
deal with

YONGE
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|0u! shipping facilities are 
unequalled.

|We guarantee shipment 
of all orders the 
same day as 
received.

0 R rE/?s
AND

WHOLESALE
GROCERS

1ORONTO, Canada
67
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A WORD TO THE TRADE RE.

RIVERDALE BRAND §SS2i°
We would announce to the trade that we have erected a large canning factory- at WELLINGTON, Ontario, in 

the heart of the best fruit and vegetable district in Canada.

We are installing the very latest improved machinery and a strictly sanitary system for handling our pack.

Our processor is one of the best in the business and knows how not only to preserve the goods but to retain in 
them their purest flavor.

No expense has been spared in obtaining a label that is a beauty, will be in keeping with the quality of the 
goods, and be an ornament to your shelves or windows.

NO OLD PACKED GOODS—Remember, when you buy Riverdale Brand you are getting this year’s pack, 
and a class of goods that can not be equalled on the market to-day.

Insist on Riverdale Brand. If not handled by your jobber write us direct.

The Lakeside Canning Co.
WELLINGTON, ONTARIO. limited

G. J. FORMAN, Manager.

GROCERS :
For 15 years

“QUEEN BRAND”
FRUITS AND VEGETABLES

have not only given satisfaction, but have won such a World-Wide Reputation that for the last 
two years we have been unable to supply the demand for Peas, Corn, Tomatoes, Raspberries 
and Strawberries.

We are now preparing to increase our Pack this season, and have installed new and up- 
to-date machinery, and shall endeavor to provide for the growing demand.

OUR NEW EMBOSSED LABEL this season will be in keeping with our 
efforts to make the quality of “QUEEN BRAND’’ first and foremost.

We would ask all Grocers who have not given “QUEEN BRAND’’ a trial, to arrange a 
shelf for this Brand. It will pay you and please your customers.

We wish to thank all Customers for past favors and are now ready to book your require
ments for 1906. Faithfully yours,

BELLEVILLE CANNING CO., belleville, ont.
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ans Cans
FOR ALL PURPOSES

Have you seen our new fruit cans?
Made on our new automatic plant, capacity of which is

cans per day.
The strongest, cleanest and best
ever offered to the trade. Made 
from highly coated British tinplate.

If you have not booked your order 
better do so as the demand will be 
large for the coming season's pack.

PRIVATE RAILWAY SIDINGS TO ALL ROADS.

A Few of Oor Leading Lines

Fruit and Vegetable Cans 
Meat* Cans 
Key-opening Cans 
Syrup Cans
Baking Powder and Since Cans 
Lard Pails

SAMPLES AND PRICES 
SENT ON APPLICATION.

V ACME CAN WORKS
Ontario St. East, MONTREAL



CANNED GOODS SECTION The Canadian Grocer

Farmer Brand Œ
THE
BEST
TO
EAT

THE
BEST
TO
SELL

THE

" WS. -- -

Canning Co
: BLOOMFIELD, 
52. Ont.

Ja'js w

Our Staple lines for this season will consist of Peas, Corn, Tomatoes, Pumpkins 
and Apples, with limited quantities of Beans and Berries.

As our shareholders are all farmers, and the pick of the growers in this Garden of Bay 
of Quinte district, Prince Edward County—justly celebrated for the luscious flavor of its 
fruits and the fine quality of its vegetables—you can rely on our statement that the goods 
we pack under om “ FARMER BRAND ” are unsurpassed for quality and flavor. An Eastern 
merchant in our office a few weeks ago remarked : “ Your Tomatoes are finer than any
others I have ever tasted."’ It is everywhere conceded, wherever our goods are used, that 
their natural flavor is unequalled by any other brand. Our motto is “ Quality, regardless 
of Price.”

We can claim a distinction which, we think, no other factory 
in Ontario can claim—that our 1905 pack is entirely sold.

Our factory is thoroughly equipped with latest machinery, and is, in every respect, up- 
to-date. the sanitary arrangements being perfect. We use none but pure spring water for 
our syrups and brines and all canning processes.

Our labels are tastefully got up, which make our goods a very attractive package for 
the retailer's window display. We will be pleased to mail samples on application.

We can guarantee that our Peas, and, in fact, all our goods, will be absolutely 
1906 pack.

THE FARMERS’ CANNING COMPANY
BLOOMFIELD, ONT. LIMITED
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A Few Facts AW a Good Line
It is of the first importance in offering 

a package tea to know that the goods are 

right. In mother’s favorite “Melagama” 
you need have no hesitation in pressing 

the sale upon a customer. We are one of 

the oldest if not the oldest tea firm in the 

Dominion and we confess that what we 

do not know about the tea trade is not 

worth knowing. In “Melagama" we 

have put our best, we back it up by ex

tensive advertising and last but not least 

there is more profit in it than most 

packet teas. Study the prices, send 

for samples and then send along your 

order.

Mother’s Favorite

riELAOAMA TEA
Put up in 30, 60 and 100 lb. boxes.

Wholesale Retail.
Black, green, mixed, 1 lb. 0 18 0 25

“ " H lbs. 0 18 0 25
" “ 1 lbs.

and H*. o to 0 30
Black, green, mixed, libs..

H$. and l4 s. U 28 0 40
Black, green, mixed, 1 lbs.

and %%. 0 35 0 50
Black, green, mixed, 1 lbs

Hs. and % s. 0 10 0 60
3 p.c. off 30 days or 3 months.

If you are buying bulks, we should like 
to sample you with any of the following. 
They can’t be beaten in Canada :

A few specials this week.
71 Chests Earl of M into Japan Xo.ti, lti He.
30Chests Pekoe Ceylon.................. 12Hc.
60 Chests O. P. Ceylon ................. 16c.
35 Chests P.S. Indian ................... 12He.
120 Chests P. Indian..................... 15c.
73 Boxes Gunpowder, 30 lbs. each, 15c.

“Melagama”
CEYLON TEA

MINTO BROS., TORONTO
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OUR SPECIALTIES
ARE

FANCY
IMPORTED GROCERIES

INCLUDING

French Canned Goods 
Marischino Cherries 
Bar le Duc Jelly
Finest French and Norwegian Sardines 
Guava Jelly 
Dried Bananas

French Crystalized Glace Cherries and 
Assorted Fruits 

Genuine Turkish Delight 
Chylong Ginger in Jars and Tins 
Blanched and Ground Almonds 
Etc., Etc., Etc.

Shelled Nuts of All Descriptions
HIGHEST GRADES OBTAINABLE IMPORTED.

Complete Line of Novelties suitable for

Thanksgiving, Hallo we ’en 
and Xmas Trade

including French Bon Bons Santa Claus Stockings
Fancy Coraques ! Fancy Boxes and Baskets, Etc.

OUR SAMPLES ARE NOW COMPLETE. IF IN TOWN WE SHALL APPRE
CIATE A VISIT FROM YOU.

W. G. PATRICK & CO.
WHOLESALE IMPORTERS AND AGENTS 

29-31 Melinda St., TORONTO. Room 109 Coristine, MONTREAL.

N.B, Foreign Correspondents d0?z*SSSÏS
correspond with us.
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Extia Fancy Apricots
25-LB. BOXES

Santa Clara Prunes
25 AND 50-LB. BOXES.

Goods of exceptional value and quality. 
It will be worth your while to get 

prices and particulars.

W. H. GILLARD & CO.
WHOLESALE CR0CER8 

HAMILTON

ARE YOU A GROCER? YES.
Then write ue et once regarding

OUR HONEST OFFER. FREE.

A PERFECT FOOD

READY TO EAT.
Crisp and Tasty.
Guaranteed 
PURE

AND 20C.
MADE EXCLUSIVELY BY

"Hamilton Saratoga Chip Co.
Three Sixteen King but 

HAMILTON, - CANADA

Sena us

el your job
ber and we

prise you

Our Chips 
toeli the
PRIZE
it the

Food 
Show

Nota
Cereal

FACSIMILE OF BOX

HAMILTON SARATOGA CHIP CO., - Hamilton. Canada
1. F. ■aclaiti Imperial Puts, Co . Taraalo. Sales Steels

SUMMER BUSINESS
The summer business although not of long duration is worthy of the attention 

of all grocers.
We can assist you to supply this trade, having a well-selected and extensive range of

Lime Juice and Fruit Syrups 
Canned Fruits, Canned Vegetables 
Canned Poultry, Canned Meats 
Potted Meats, Canned Fish 
Jellies, Jams, Marmalades,
Jelly Powders, Pickles.

Our travellers have full particulars.

JAMES TURNER & CO., Hamilton
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VERY MUCH ALIVE
Since the announcement of our withdrawal from “Canada 

Grocers Limited ’’ interested competitors have busied themselves in
spreading a report to the effect that we are retiring from business-----
the wish doubtless father to the thought. We most emphatically 
deny that such is our intention, on the contrary, with some necess
ary additions to our staff and other increased facilities, our intention 
is to conduct this business with the same vigor, the old-time aggres
siveness and liberality which for the past forty odd years has 
characterized it.

NOTORIOUSLY CLOSE BUYERS
and, what is a matter of concern to our competitors and at the same 
time a decided advantage to our patrons,

THE CLOSEST OF CLOSE SELLERS
we shall continue to give the same careful attention to all branches 
of the grocery business, staple and fancy, as heretofore.

OUR TEA DEPARTMENT
will be in charge of the same expert blender who has managed it for 
the past ten years, the attention of the trade being called in particular 
to our blends :

Coronation King’s Royal John Bull
Geisha Florodora

keystones of so many large and profitable retail tea businesses.

Warren Bros. Co.
IMPORTERS and WHOLESALE GROCERS

35-37 Front St. E. TORONTO j
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D. RATTRAY & SONS
Import and Export

Commission Merchants
QUEBEC MONTREAL

REPRESENTING:

OTTAWA

ARMOUR & CO,, Chicago
PACKING HOUSE PRODUCTS

DA COSTA & CO., Barbadoes
SUGAR AND MOLASSES

JOSE RIERA, Dénia, Spain
VALENCIA RAISINS, ETC.

A. T. ZINI, Patras, Greece
CURRANTS, ETC.

ARMOUR LIMITED, Toronto
PACKERS AND PRESERVERS

J. WALKER & C0„ Greenock, Scot,
REFINED SUGARS

JUAN LLOPIS, Reus, Spain .
TARRAGONA ALMONDS

AG. RUSSO & FIGLI, Catania, Silicy
SICILIAN PRODUCE

IMPORTERS OF

Linseed, Cod-liver, Seal„ Whale, Cod and 
Porpoise Oils; Pickled Fish

EXPORTERS OF

Maple Sugar, Canada Fir Balsam, 
Senega Root, Pickled Fish
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CANADA ’S TRADE ENVOYS
ÎV

COMMERCIAL AGENTS ABROAD
Canada has hiteen commercial agents 

abroad. Ten of these, four in England, 
two in Australasia, one in each of 
France. South Africa. .Japan and Mex
ico. are of the first class and are em-

F. C. T. O'Hara,
Superintendent of Commercial Agencies, Ottawa.

ployed solely in that capacity at salaries 
of three thousand dollars a year. Five, 
four in the West Indies and one in Scan
dinavia, are of the second class and are 
all commission agents and for a remun
eration of $25U to $500, and the honor of 
it, act as Canada’s trade representatives 
to fostei the Dominion’s commercial in
terests when they conveniently can.

Canada’s lust of foreign conquest is all 
in the world of trade and these are her 
envoys to the marts of commerce. At 
the greatest emporium of trade and the 
heart of empire a gentleman, not of the 
Department of Trade and Commerce hut 
attached to the olhee of the Canadian 
High Commissioner at London, does 
duty as a commercial agent, and he 
should be transferred to the department 
to which his duties rightfully belong. 
The intent of this article is to tell 
something of the agents themselves and 
a little about the Dominion’s trade with 
the countries where agents are station-, 
ed.

Canadians are not more interested 
than they should be in this governmental 
effort towards trade extension. The ex
penditure last year was $50,000 ; this

year if will be $60,000, and it should be 
$100,000. The United States are waking 
up to the commercial importance of 
their representatives abroad. A nation
al convention to deal with consular re
form was recently held in Washington 
and a bill has been put through Congress 
to provide some improvements. At that 
convention of 200 delegates, representing 
nearly every important board of trade, 
chamber of commerce, and other com
mercial organization in the country, this 
resolution was passed :

"If the enterprise, the initiative, the 
ability, and the resources of our people 
were supplemented by that assistance in 
foreign markets which can be given by a 
body of thoroughly efficient consular re
presentatives, it is unquestionable that 
it would facilitate in no small measure 
the efforts of the United States to 
achieve that pre-eminence in foreign 
trade which they have in other direc
tions. ’1

In the Scheme of Development.
President Roosevelt told the conven

tion that the Government had to rely 
upon them and such as they to make the 
people "appreciate that the consular 
service should be in essence a part of 
the general scheme of business develop
ment of the country.” He also asked 
the delegates to bear in mind "that the 
dearest kind of public servant is a ser
vant who is paid so cheaply that he 
must render cheap service.” Salaries in 
the American consular service last year 
ranged from $2,0(10 to $12,000, and the 
total cost, $1,:132,odd, was returned to 
tiie treasury in fees, except $144,152.

The German war lord is keen as a 
Yankee after trade and an agitation is 
on in the fatherland for consular reform.

To increase the export trade of Can
ada is the business of the commercial 
agents. It has nearly doubled in the 
past ten years and at the present rate 
of industrial progress in the Dominion 
should double again in the coming ten. 
The agents are instructed to study the 
needs of the locality in which they have 
been established, especially in regard to 
those commodities Canada can supply. 
They have to report direct to the De
partment of Trade and Commerce at 
least once a month and as much oftener 
as they have anything interesting to tell 
of any of the myriad matters that affect 
trade. Then there i« a branch of the 

•«

work designatedy“trade inquiries.” Take 
two samples : /

488. Whole Salmon — A Manchester wholesale fini, 
firm will be glad to receive prices of whole salmon fron. 
Canadian exporters.

494. Flax Seed—An East Coast firm of oil crushei ^ 
desire correspondence with Canadian exporters of ai, 
classes of flax seed.

This is Getting On.
These inquiries are forwarded by tin 

agents to Ottawa and published in tin 
next Weekly Report. In 1903 there wen 
114 responses by Canadian firms t. 
such inquiries. This year they are ai 
riving at a rate that will make tin 
year’s total 8,800.

At the City Trade Branch of the Cali 
adian High Commissioner’s office, Lon 
don, there is a sample room for Cana 
dian products. There should be such a 
sample room at every important agenv) 
and Canadian producers might be allow 
ed to rent space.

It is not pretended that the service is 
full grown. Canadian trade is without 
an official representative in China’s four- 
hundred-million market, and the Chinese 
are just taking down their shutters. 
Glasgow, the second largest city in the 
Empire, is without an indwelling advo
cate of Canadian trade. There are many

Harrison Watson,
Commercial Agent, London. Eng

other opportunities lying fallow scatter
ed along the trade routes of the world. 
The West Indian service needs something 
more than the casual observations of a 
number of gentlemen each with a large 
business of bis own on bis hands A
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special traveling representative might 
serve the ends of trade expansion there. 
A man at New York to look after Cana
dian shipments at that port would be a 
decided advantage.

The Man in Charge.
The superintendent of commercial 

agencies is F. C. T. O’Hara, and to him, 
in no small degree, is due the credit for 
the preliminary success of this govern
mental effort at trade extension. He was 
a newspaperman and to that training a 
good deal of his alertness and capacity 
is attributable. Born at Chatham, Ont., 
and not yet 3ti years of age, Francis 
Charles Trench O’Hara is the son of the 
late Robert O’Hara, master in chancery 
at Chatham, and grandson of Col. Wal
ter O'Hara, a Peninsular veteran, 
knighted by the Portuguese Government 
and afterwards adjutant-general for Can
ada.

After a collegiate institute training 
Mr. O’Hara served the Bank of Com
merce at Chatham, Blenheim, Brantford, 
Windsor and Walkerville, resigning in 
1891 to accept a newspaper position in 
Baltimore, Md. He continued there 
nearly five years on the World and Her
ald, passing the various degrees, re
porter, state editor, assistant city edi
tor and assistant night editor.

During his work on the Herald he had 
several interesting newspaper experi
ences, among them as correspondent dur
ing a big coal strike in Western Mary
land when the state had several thous
and troops in the field for several weeks.

P. B. Ball.
Commercial Agent, Birmingham. Kng.

On another occasion during a big sham 
light in Patasco Harbor he was the only 
newspaperman on the U. S. cruiser 
“Philadelphia," when, during the action, 
the magazine compartment took fire. 
During the court of inquiry afterward it

was learned that the ship was very 
nearly blown to atoms. Mr. O’Hara sent 
to a Canadian newspaper a somewhat 
famous interview with Cardinal Gibbons 
on the Manitoba school question, prior 
to the elections of 1896, which was ex
tensively copied by the press of Canada

Upon his return to Canada Mr. O’Hara 
published “Snapshots from Boy Life,” 
which had an extensive sale a few vears 
ago. In July, 1896, he was appointed 
private secretary to Sir Richard Cart
wright, and was afterwards made chief 
clerk of the Department of Trade and 
Commerce, and in July, 1904, superin
tendent of commercial agencies.

It was Mr. O'Hara who recommended 
and took full charge of the Weekly Re
port, in place of the monthly, in Feb
ruary, 1904. By reason of these reports 
being laid before the Canadian public 
fresh from the foreign sources he has in
creased the number of trade inquiry ad
dresses requested by Canadian firms 
from a monthly average of 12 in 1903 to 
an average of 739 during the past three 
months. The total number in 1903 was 
151 and in 1904 after the Weekly Report 
was established 1,164 were furnished up
on request. In 1905 the figures were 
2,985, and for 1906 at the present rate 
the number will be over 8,800.

tNOLAND.
Birmingham, Leeds, Manchestei an.I 

Bristol are the four cities in England 
at which a Canadian commercial agent 
is located. The work in London is un
dertaken by the city trade blanch ol 
the office of the High Commissioner for 
Canada.

The officer in charge of this London 
branch is Harrison Watson, a Mont
realer, forty-two years old. He is a 
son of the late Chas. S. Watson, lor 
many yeais managing director of the 
Montreal Rolling Mills Co., and af‘ ;r 
completing his studies in Montreal. Eng
land, F'ranee and Germany, entered a 
large wholesale millinery house in Paris. 
Before long he returned to Canada and 
varied his experience by a brief associa
tion with the wholesale grocery and Iva 
trade. Entering the employ of the Roll
ing Mills Co., he became secretary-treas
urer and traveled considerably for the 
liim in Canada and the States.

Happening to be in London when tue 
England and Imperial Institute was in
augurated in 1893, Mr. Watson was 
selected to take change of the Canadian 
section. When the Imperial Govern
ment moved the commercial intelligence 
branch of the department of the board 
of trade to the city to be in closer touch 
with the business community, the Can
adian High Commissioner located the 
city trade branch of his office in 'he 
same building. Mr. Watson was located 
there, but continues his connection with

the Canadian department of the Insti
tute. It is also proposed to maintain a 
small sample room for Canadian pro
ducts at the city office. The hoard of 
trade department leeeives a good imav 
enquiries about Canada, and the Im

J. B. Jackson,
VomnuTvial Agent. Leeds. Kng

penal and colonial officials work in m i 
junction in such matters.

Mr. Watson has for some years acted 
as London correspondent of the Can
adian Manufaetureis" Association, and 
was one of its delegates to the last L'.n 
don congress of the chambers of com 
merce of the Empire.

Specializing in Trade.
London has a population of ti.UOV.Uti I. 

but beyond its limits is an outer ring 
of population aggregating many millions 
more. In addition to the vousumpti e 
demand of London’s millions the purl 
is an empoiiuiu of the world’s product- 
on a scale never before approached nu 1 
nut now anywhere else nearly equalled. 
After a dozen years' experience there 
Mr. Watson, when asked recently by a 
Canadian Gioevr representative for sonic 
views on the London trade situation r. d 
Canada's possibilities there, said:

“The vast extent of the market ten l> 
to specialize trade even more than is the 
case in other cities of the United King
dom. and even some of the largest 
wholesale houses handling particular 
lines do not actually import goods, hut 
prefer to obtain supplies tlnough t ic 
brokers, commission agents and mer
chants who make a specialty of import
ing.

“Again, owing to its system of 
specializing, individual firms often lima 
their operations to a few lines of goods 
in a particular trade. They consequen:- 
ly handle very large quantities of thase 
goods, and persons selling to them must
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be satislicd to receive a comparatively 
small rate of profit on a large turnover.

“Jn manufactured and partly manu
factured goods in partieiilai London is 
not a profitable market to any Canailivi 
manufacturer or shipper who does nil

W. A. MacKinnon,
Commercial Agent, Bristol, England.

possess facilities for a large output and 
is not fully equipped for handling ex
port tiade. The various trades are very 
conservative, anil buyers aie veiy in
sistent that goods shall be of the exact 
type for which a demand exists. In this 
respect they frequently insist upon 
points which sometimes apjiear whimsi
cal and fanciful. The Canadian firm, 
however, which wished to supply go > Is 
to this market must stiicily adhere ti 
the instructions given or run the risk of 
shipments being rejected.

Send Over the Men.
“Should prospects in any line he i t 

all favorable my advice has always been 
that the Canadian business men should 
send over someone to personally examine 
into the matter, as in nine cases out of 
ten this is the only satisfactory way of 
establishing a connection, even where 
business has, been inaugurated by cor
respondence.

“1 am also of opinion that it is de
sirable for the Canadian manufacturer 
or shipper to entrust his interests to 'Hie 
or more reliable and responsible houses 
possessing the necessary connection 
rather than to endeavor to conduct busi
ness through the medium of correspond
ence with a number of firms scattered 
all over the United Kingdom.

“The chief complaints that one hears 
about many lines of Canadian tiade ire 
carelessness of finish and irregularity of 
shipments.

“During flic last few years United

Kingdom houses have devoted nmcii 
more attention to Canadian trade, uid 
this office daily receives applications 
from British firms wishing to develop 
tiade in Canada. 1 think this is part.'y 
due to the working of the preferential 
tariff, the existence of which has. become 
more generally known.

“In this connection I notice a much 
larger number of British houses sending 
out representatives to visil the Do
minion in Older to personally enquire 
into the possibilities of trade.

“ Visits from Canadian shippers tnd 
manufacturers’ agents appear also to 
lie more frequent, and there is no doubt 
that personal intervention is most valu
able in such matters. 1 judge that die 
ciearn of business is secured by this 
means.”

A World Centre.
P. 15. Ball is tlie Canadian commercial 

agent at Birmingham, one of the great- 
cst manufacturing centres not alone of 
England but of the world, lie is a busi
ness man with 40 years’ experience, Hu 
began in Guelph, Ontario, in 1.81)5, 
serving his appientieeship in a large 
dry goods store, and went thence to tile 
wholesale trade in Toronto. For some 
years he was European buyer for Cor

don. McKay & Co. Then in 1878 he 
went into business, for himself as a com
mission agent. He studied methods in 
the States, and for a time located at 
Boston as a manufacturers’ agent. He 
returned to Canada in 1891 and opened
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again a commission business, remaining 
in that until his appoint ment in 100.1.

Asked by a representative of the Can
adian Grocer for a suggestion to Can
adian shippers, Mr. Ball said:

“Canadians should he much iiio"» 
thmough both with regard to packing 
and particulars. Take the fruit trade 
for instance. I do not think it is as 
thoroughly done as it should be.
“1 believe a good deal more money 

could .lie made out of fruit if dirai 
shipments were made instead of having 
goods shipped to the large shipping 
ports and auctioned there. The cost of 
shipment if sent on a through hill of 
lading would he considerably less.

“Sufficient care is not taken in the 
classification of fruit, although the Gov
ernment Fruit Inspection Act lias added 
greatly to the value of shipments.

Live up to the Brand.
“ When a shipper has once established 

a brand, he should live up to that bran I.
In many cases this is done, and 1 knnwv_/" 
that buyers here, if they see a certain 
brand they do not even ask for them to 
lie opened up, as they know they are all 
right, and such brands usually command 
lis. to 4s. a barrel more than an unknown

brand. I have seen myself this season 
a man pay 3s. per barrel more for a 
well established brand than he did for 
a brand he did not know, and which 
might be good, or might be bad.

“Canadians should come and look

RETURNED
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J. 8. Larke,
Commercial Agent, Sydney.
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over the market oftener. A few people 
do it, but not anything like the number 
that should.

“Canadian honey should command a 
much higher price in this market than 
it does, but the teason for this is that 
there is no absolute certainty of ship
ments. No direct effort seems to have 
been made to establish a regular trade.

“One fault to he found with our 
people is that they will not answer *or- 
lespondence promptly, which in some 
eases amounts to positive rudeness.

“Our people are very young in the 
ex|mrt trade except in a few special
ized businesses such as agriculturxl 
machinery, but I should advise anyone 
doing business in Great Britain to come 
across the water ami study the market 
and trading conditions» A man shoni I 
certainly he able to make his expenses 
at any rate the first trip. There are 
many articles that I feel certain Can
ada could export if she ran only spare 
the time from her home trade.”

Mr. Ball stated that through com
munication with his office at least 7' 
linns had sent representatives to 01 i- 
ada to look up business and fully -VI 
had appointed agents in the Dominion.

Among Makers of Woolens.
At Leeds, another of the gieat manu

facturing centres of Great Britain, not
able primarily and historically for its 
woolens, the Canadian Government h is 
located Mr. J. B. Jackson, K.C. Lik • 
so many other educated Canadians, Mr. 
Jackson taught school for a spell. That

D. H. Ross,
Commercial Agent, Melbourne.

xvas from 1872 to 187ti. Graduating 
from Toronto University in 1881 he wrs 
called to the Ontario bar three yea : s 
later and practiced law in Ingersoll un
til his appointment as commercial agent 
in BIOS. To better fit him for his posi-
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tion he took a course of reading on 
textile fabrics selected hv one of the 
professons of the Textile College in 
Leeds. Having been brought up on a 
farm Mr. Jackson knows something of 
tile production at first hand of Canada’s 
agricultural exports, and as a resident 
of Ingersoll for thirty years he was -n 
close touch with the dairy and haem 
industries.

Mr. Jackson’s district includes York
shire, Durham, Northumberland and 
Cumberland, a great manufacturing area 
with millions of toilers and an enormous 
aggregate appetite for such foodstuffs 
as Canada has to sell. Other large eiti •-> 
in it besides Leeds are Sheffield, Brad
ford, Hull, Newcastle, Huddersfield an I 
Halifax. Hull is the third port in Hie 
kingdom and the distributing point on 
the east coast for the ini|H>rted fu.nl- 
stuffs. having direct lines of steamers 
Denmark, Norway, Sweden, Finland. 
Russia, Holland. Germany, United 
States and Australia.

Proud and Jealous Port.
|Mi. Jackson, in an interview- recemiy 

with a Canadian Grocer representative, 
lamented the lack of direct communica
tion between Hull and Canada. “Tie 
business men of Hull,” said he, “ire 
clamoring for Manitoba wheat, Canadian 
'cheese, butter and eggs, but they can
not get them direct, and they are i >o 
proud and jealous of their position as 
thiid port in the kingdom to buy through 
Manchester or Liverpool, besides rail
way rates in the past to the interim- 
cities have lieen excessive. Australia 
realizes the possibility of this field, ali I 
has inaugurated a direct line of steam
ers lo Hull, and yesterday the “Vont 
Camiine,” the first boat of tin- servi--, 
was unloading in Hull Australian wo d 
and food products.

“Ill this district the name ‘Canadi m" 
is a magie word.” continued Mr. Jack- 
son, “ami everything else being eipial 
‘Canadian’ goods are pieferred. f.i 
show how Canadian trade is broadening 
out, two years ago it was almost im
possible. to buy Canadian food pindu -is 
in Leeds, at least advertised and sold 
as Canadian. These goods, were then 
‘American,’ and there seemed to be no 
great distinct ion even amongst the edu
cated classes between Montreal, To
ronto ami Chicago, they were all Ameri
can. Now- I can buy in any of the retail 
shops in any of the cities above men
tioned Canadian beef, mutton, bacon, 
ham. butter, cheese, apples and turkeys 
sold and advertised as Canadian. In
deed. Canadian products arc so much 
in demand that American and Russian 
are often sold as Canadian. Canadians 
should use registered brands, and I am 
of the opinion that the best solution of 
the difficulty is a Canadian Government

brand for all food products, registered 
in. both Canada and Great Britain.”

A Man from Brockville.
Manchester, though only 21 miles from 

Liverpool, has, with Salford, a popula
tion of 800,000, and being one of the

A. MacLean.
Vommvrvial Anunt'for Japan.

principal manufacturing cities id' the 
world, it seems the right place for one 
of Canada's commercial agents. The 
gentleman lucaled there is I*. B. Mc
Namara, who haiiv.l ftuni Broohville. 
Out., where ia 1S74 lie entered the dry 
goods business with his tiruther. Three 
years later the partnership was dis
solved and Mr. MeNamaia continued in 
business ah lie until his appointment 'u 
Manchester in November. l!NI.'i. During 
his thirty years in business Mr. Mc
Namara had a good deal of experience 
with the customs and ex-ise depart
ments. For three yea is lie was engaged 
as side interests in the manufacture of 
explosives and for two years in niatiu- 
faeturiug logwood.

Fruit Expert at Bristol.
The latest ap|Kiintmeiit to the co'n- 

ii ereial agency service in England w as 
that of XV. A. MacKinnon, who was com
missioned to Bristol in July, 1004- Be
sides its shipbuilding industries. Bristol 
is noted for its glass works, potteries, 
soap works, tanneries, tobacco factories, 
chocolate factories and chemical factor
ies. Its imports and exinirts totaled in 
1900 $62,000.000.

A graduate with honors of the Uni
versity of Toronto in 1897 ami called 
to the Ontario bar in 1901. Mr. Mac
Kinnon continued to devote himself to 
the fruit industry, having been engaged 
every fruit season from 1890 on on his 
father’s farm in Grimsby, the fruit
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gaidcn of Ontario. In 1899 he was given 
charge, under Prof. Robertson, of the 
trial shipments in cold storage of tender 
fruits from Grimsby to England. The 
next year he took charge of the food 
pioduets section of Canada's exhibit at 
the Paris Exhibition and the year fol
lowing became chief of the fruit division 
uf the Department of Agriculture at 
Ottawa, enforcing the Fruit Marks Act 
and having charge of the work of a 
practical and educational nature by the 
Inspectors throughout the Dominion. 
The year 1902 he spent visiting the fruit 
markets of Great Britain and studying 
their requirements in regard to varieties 
grading, packing and packages. The re
sults of his researches were published 
by the Department of Agriculture. Mr. 
MacKinnon is now 31 years of age.

Canada’s Share of British Trade.
The question in regard to trade with 

Great Britain is “What kind of a dent 
ate we making in this market of all 
nations?” This is partially answered 
by the following figures showing the 
exports to the United Kingdom of oui 
I rinnpal natural products other than 
mineral and the United Kingdom’s total 
importations of the articles named:

From Total
Canada. importations

Animals living................. 111,790 485 $ 52.709,495
Breadsiuffs....................... 18.735,896 318.097.895
Fish..................................... 2.314.143 16.259.34t
Fruits.................................. 2.705,012 20.000,000
Paper.................................. 941 314 23,660.00)
Provisions........................ 42.800,611 378 384 761
•Wood, unmanufactured 12,294,911 105.156 843

manufactured.. 1,310,897 10,145,700

‘ Not inulu'ling ÿ5,t>12,UÜU worth of woods for furniture 
oilier than mahogany. =

AUSTRALASIA.

Australasia is divided into two dis 
lriels for Canadian commercial agency 
purposes. One district comprises New 
South Wales, (Queensland ami New Zeal- 
a ul. with headquarters at Sydney: the 
other comprises Victoria, South An.- 
tralia. Western Australia and Tasmania, 
with headquarters at Melbourne.

The agent at Sydney is J. S. Larke, a 
gentleman of wide experience, gathered 
by a varied and intimate association 
with the educational, publishing, manu- 
l.ictming and agricultural interests in 
Ontario. He abandoned high school 
teaching in Ottawa to become a news
paper editor and publisher in Ontario 
county and later returned to the Do- 
nrinion capital a stove manufacturer. 
He organized the South Ontario Farm
ers’ Association, one of the forerunners 
of the farmers’ institutes now a potent 
factor in Ontario’s agricultural develop
ment. Mr. Laike was an original direc
tor of the Ontario Loan and Savings 
Co., and for years look an active inter

est in municipal affairs, being reeve of 
the town of Oshawa and chairman of its 
board of education. At the time of his 
appointment as commercial agent to 
Sydney he was commissioner for Can
ada at the Columbia Exposition, Chi
cago.

New Zealander by Adoption.
D. H. Ross, commercial agent at Mel

bourne, is a Nova Scotian, hut has been 
epgaged in business in Australia and 
New Zealand for many years. After 
three and a half years in the wholesale/ 
dry goods trade in Halifax, Nova Scotia. 
Mir. Ross accepted a position with in 
Auckland, New Zealand, firm doing a 
large export business with the islands 
of the south Pacific, ami he did a good 
deal of traveling for them. The firm 
retired from business in 1889 and Mr. 
Ross began on his own account to trade 
in ship ami steamer supplies. He eon-

C. E. Sontum,
Commercial Agent, Christiania.

liniicd al that ten yeais and in addition 
started a fish cannery and whaling sta
tion. Mr. Ross disposed of these inter
ests in 1897 and joined an agency firm 
in Brisbane, Queensland, which gradu
ally developed into a wholesale drug 
concern with a branch at Sydney. It 
was from this business he resigned to 
become Canada’s commeicial represen- 
tative in Melbourne.

Trade Half Round the World.
The principal articles of export from 

Canada to Australasia last year were: 
cotton goods, $179,243; canned salmon, 
$262,904; agricultural implements, $812.- 
390; paper. $549,680; lumber. $259,- 
349. Only in salmon and paper was a
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record made. The principal commodi
ties coming this way were: wool, $64,- 
441; tin, $32,081; butter, $20,661; 
hides, $17,851 ; furs, $14.550; wood and 
manufactures of, $12,950. Australia 
took $25,475 worth of Canadian wheat 
Hour last year, but the inter-antipodal 
trade in foodstuffs is very small. Thiee 
years ago the export of flour to Aus
tralia and New Zealand amounted to 
.$587,607. Five years of Canada’s trade 
with Australasia are represented in the 
following table:

Imports. Exports.
1901... $2,311,405
1902... . . 157,237 2,940,247
1903... .. 140,435 3.392.399
1904... . . 121,423 .3,215.583
1905... 2,734,856

TRANCT.

A. I’oindron, Canada’s drummer 
li.r trade in Fiance, is a gentleman with 
a good deal of railway ami transporta 
lion experience in France. From 1881 
In 1.888 he was with the Western Rail 
way (taking the English of it), latterly 
as assistant to (lie Paris superintenident. 
For the following three years he was 
eliief of the central service in Paris ami 
secretary-treasurer of a Senegal railway 
subsidized by the French Government. 
In 1891 he became managing direetoi 
in Paris of two tramway companies, one 
in St. Maur ami Hie other in Bordeaux. 
The former became amalgamated with 
another undertaking and the latter wis 
wound up for lack of capital. Theie- 
iipon Mr. Poindion was appointed to 
report upon the prospects ami I rallie 
possibilities of a projected railway in 
imlo-China. In 1897 he became n 
manufacturers’ agent in Montreal and 
agent in America for the Franco-Can 
ml inn steamship line. He was appointed 
commercial agent in Paris in 1902.

Where Society Figures.
Canada buys from France about five 

times ns much as she sells to her, and 
the proportion of imports to the total 
trade is increasing, being 77 per cent, 
in 1901 and 82 |ier cent, last year. Tin- 
total of trade between Canada and 
France last year was $8,712,977. a very 
small part of Canada’s dealings with 
the world at large, over $470,000.000.

Silks................................... •$ 670,000
Woolen Dress Goods ... 1,213.897
Gloves................................ 257.509
Ribbons.............................. 225,439
Laces. . .....................  149,984
Buttons. . . ....................... 36,996

During the fiscal year of 1904-05 the JLlt a veiy important factor in the social 
Canadian Government’s support of the domestic life of Canadians, particu
st earn ship service between Canada ami feminine element. More than
Autralia amounted to $194,666. *lviielf our purchases from France last

year were made up as follows:

k-ïsSÈ:



The Canadian Groeer

Hats and Bonnets...........  47,396
Jewelry.............................. 29,062
Fuie....................................... 199,727
Perfumery......................... 77,689
Castile Soap...................... 68,592
China.................................. 77,434
Precious Stones and Imi

tations............................... 494,426
Wines and Spirits...........  979,522
The other principal articles of impor- 

i.ition were hides and skins, $494,891 ; 
cotton and manufactures of it. $100,137 ; 
drugs, dyes and chemicals, $231,012; 
lancy goods other than laces, $184,763 ; 
fiuits, mostly nuts, $193,301 ; metals 
and manufactures thereof, $154,256; 
optical instruments, $120,106 ; tobacco 
and accessories, $84,554; mineral and 
aerated waters. $52,781 ; leather and 
ihe manufactures thereof, $52.335; glass 
and manufactures of, $80,595; brooms 
and brushes, $80,302; carriages, prin
cipally automobiles, $40.050 ; macaroni 
and vermicelli, $23,480 ; books, $88,874.

What We Sell to France.
Canada sold to France last year bnl 

a little over a million and a half dollars 
worth of goods, which was $86,000 less 
than the year previous, but a fair in
crease over the two years before that. 
The largest item was fish, $607,953. 
Then came metals and manufactures of. 
$448.516; breads!offs, $211,115; wood 
and manufactures of, $130,915; canned 
vegetables, $51,984. A beginning was 
made with provisions last year and ship
ments amounted to $15,140. The prin
cipal foodstuff sent to France was beans. 
$105,611. and the next in ordgr of value, 
oats, $90,323.

The total trade with Fiance in 1901 
was $7.084,736; imports, 5.503.405; ex- 
ports, $1,581,331 ; and last year. $8,712.- 
■177 ; imports, $7.201,679; exports, $1 .- 
>11,298. A falling off in our sales of 

$70,03.3 in four years is not encouraging. 
The increase in our pm chases is even 
larger than at first appears. Because 
of crop fluctuations Canada bought raw 
-ngar largely from France in 1901, the 
otal imports being $786.618. The year 

■ ollowing that sum increased to $1.304,- 
615. For two yea re none of that raw 
-ugar has Been imported from France, 
-o that the real increase in other impor- 
ations fiom 1901 to 1905 was not $1 ,- 
•98,274 as it appears, but $2,484.892.

JAPAN.
Japan, Canada’s Pacific neighbor, 

ould not be very well overlooked in the 
latter of trade agencies, and Alex. 

JacLean was sent there two years ago. 
'lr. MacLean is a man of wide experi- 
nce. Early in life he had five years’ 
Mercantile training. He was many years 
n the newspaper business, and for fonr-
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teen years was contractor for the par
liamentary and departmental printing at 
Ottawa. ' Prior to his appointment ie 
was engaged as a paving contractor in 
Ottawa. The Canadian Government 
assists the steamship line from Van
couver to China and Japan to the extent 
of $73,000 a year.

Tea the Big Item.
Canada’s total trade with Japan has 

not yet reached the $2.500,000 mark. 
Tea is far and away the most important 
article of commerce between the two 
countries, and the commodity that does 
most to liquidate our account for the 
lleaf is fish, the salmon of the west 
coast.

It was in 1899 that Canada made its 
record in the purchase of Japan tea. 
Then the bill totaled 11.695.302 lbs.. 
$1,529,196. Last year it was 6,287.630 
lbs., $869.501; but in 1903. thp war

Chas M.FKittson.

VtmmnTcial Agent fvr South Africa.

year, it was down to 4.355,024 lbs., $673,- 
213.

Despite a half million falling off in 
the tea trade since 1899, the total busi
ness (between Canada and Japan was 
larger last year than ever before. Be
sides a noticeable revival of the tea 
trade, Canada's sales to her Pacific 
neighbor rose from $112,308 in 1900 to 
$510,925 last year. The largest figures 
in last year’s exports to Japan were-: 
fish, $244.706; cotton and manufactures 
thereof, $67,613; wheat flour, $62,007; 
lumber, $52,187: metals and mineial and 
manufactures thereof. $41,482; fertili
zers, $16,545. In 1904 the purchase by 
Japan of wheat Mom jumped from prior 
tieally nothing to $140,815. Another 
war mark on the 1903 invoice was con
densed milk and cream, $18.183.

Provision Trade Increasing.
The provision trade with Japan, 

though not large, is increasing. The ex
port of butter in 1901 amounted to $717. 
ai>d rose gradually to $6.496 last year. 
The Japanese consumption of Canadian 
cheese, however, last year. $759. was the 
smallest since 1900.

fThe largest sums in Canada's bill of 
purchases from Japan last year were : 
tea. $869.495; silk and manufactures of, 
$487,846: lice. $116.980; earthenware 
and china. $74,707 : carpets, mats. mss. 
$41,978; flax, hemp and iute. $35.972 ; 
cement (trade begun in 39031. $27,083 ; 
articles for the use of fisheries, larsely 
tin cans. $21.225; druss and dyes. $15, 
477 ; brooms and brushes. $23,294 ; nuts 
$18,776: other fruits. $10.188: hats and 
caps. $18.350. Amons the silk manu 
factures were $88.131 worth of handker 
chiefs.

►MAICO.
A. XV. Ponly. Canada’s trade am 

hassador in Mexico, besan his business 
career in the Federal hank at Simcoe. 
and after two years became deputy 
registrar of his native countv of Noi 
folk. After a couple of years at Vic
toria College, lie taught in the Wood 
stock Collegiate Institute, and a veir 
later went to Mexico ami engaged in the 
hook business. The year 1902 found 
him manager in Mexico for F P. Hoeck 
& Co., and in 1903 lie became audilo' of 
the railroad watch and time inspection 
service for the railways of Mexico He 
continued at that until appointed rum 
meroial agent in 1905. lie is 40 years 
of age.

Canada’s trade with Mexico is a small 
and variable quantity. The record wa> 
made in 1903 with a total of $262.609: 
imports. $125.575; exports, $137.034

Among imports fruits, and among ex 
ports cotton manufactures, spirits ami 
lumber arc the only articles that show 
any degree of trade stability. Our pur 
chases of fruits from Mexico increase 1 
steadily since 1900. and last voar totaled 
$18.468.

Mexico buys no hreadstulTs from Can 
ada. nor any provisions. The purchases 
of wood an.1 manufactures thereof, in
cluding lumber, last year aunnnnted to 
$29.388. and that was the largest single 
item of export. Then came cotton and 
manufactures thereof, $21 576: next 
coal, $18.143, the first of that commodity 
since 1901. when the amount was $27. 
184. The purchase of spirits totaled 
$14.507. and of metals and manufactures 
thereof, principally sewing machines. 
$8.155.

SCANDINAVIA.
C. K. Soiituni. commercial agent for 

Norway. Sweden and Denmark, is a Nor-
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wegian with eight years’ valuable busi
ness experience -in Canada and United 
Slates. He was bom in Christiania 
forty-one years ago. When eighteen 
years of age he came to America, and 
having no friends took what work he 
could get. Hut he got on. and six yeais 
later he came to Canada as the repre
sentative of B. T. Babbitt, the million
aire manufacturer of soap 'and baking 
powder. He was the firm’s general 
agent here, and in that capacity visited 
«•very town and village in Ontario and 
(Quebec. After a year of that he went 
lo Europe lo represent the firm there 
and took on also some Canadian business 
for firms he had become acquainted with 
•luring his sojourn in the Dominion.

The next year he ojiened an otlice for 
himself in Christiania as an impôtt and 
export agent.

It was in 1893 he was appointed com
mercial agent for Canada. He was in 
Canada at the time, having been sent to 
America in the capacity of commercial 
commissioner by the Norwegian Govern
ment. lie was intrusted with the same'” 
duties the-next year. Since opening his 
office in Christiania Mr. Sontum has 
handled all kinds of Canadian products, 
ami he has been engaged by Hiram 
Walker & Sons and the Dominion Radi
ator Co. lo introduce their goods in 
northern Kurope.

A Growing Business.
During the past fixe yeais our trade 

with both Denmark ami Scandinavia has 
greatly increased. Our exports to Den
mark have increased nearly fourfold, 
and in Norway and Sweden nearly 
sevenfold. The article that bulks largest 
in value on Canada’s bill of lading to 
Denmark is breadstuff's, last year reach
ing $83.367, and the next is canned 
lobsters, $38,302. So to Norway and 
Sweden, breadstuff» last year aggregated 
$136,302: canned lobsters, $66,771 ;
metals and minerals and their products, 
$24,73!); ships, $25,600; coal, $36.764. 
For some years we have bought of Den
mark more rennet than any other one 
article. Last year the value was $6,808, 
nearly half the total imports. Canada’s 
principal importation from Norway anil 
Sweden is metals. Last year the total 
value was $60,040. The next item m 
importance is fish pioducts, $14,680.

The falling off in the trade with Scan
dinavia in 1005 compared with 1904 was 
due to the fact that in 1904 an abnormal 
quantity of metal ore was brought here 
and of coal was sent there. These two 
items considerably more than account 
for the shrinkage.

SOUTH ATEICA.
C. M. Kittson is Canada’s trade re

presentative in South Africa, and is one

of the younger members of the commer
cial agency service. He began his busi
ness career with Gault Bros. Co., Mont
real, in 1890, and served them four 
years. For a year he was bookkeeper 
for Law, Young & Co., then transferred 
his services to the C.P.R. and a year 
later to the G.T.R. After two year's lie 
entered the employ of the Lake of the 
Woods Milling Co. as bookkeeper for 
lliree years, then as blanch manager at 
Toronto, and finally as geneial agent in 
South Africa. During a visit home last 
year he was appointed to his present 
position. Mr. Kittson is well known to 
South African importing firms from«the 
Cape to the Zambesi.

Canada has the Big End.
The balance of trade between Canada 

and British Africa leans far to the side 
of the Dominion. Last year Canada sold 
lo the African colonies eighty-eight

G. E. Burke,
Commercial Agent, Kingston, Jamaica, W.J.

times as much in value as it purchased 
from them. These are the figures: ex
ports, $1,883,362; imports, $21,372. In 
1902 the difference was many times 
greater: expoits, $3,842,070; imports. 
$1,5,806. But that was a war year, when 
South Africa was not doing much busi
ness. It was hay that swelled the sales 
that year, $2,095,201. Subtract that sum 
from the total and the volume of trade 
was a good average with an encouraging 
increase.

What we bought fiom Africa last year 
requires only three classifications: hides, 
$10,862; wool, $7,458; all other articles, 
$3,052. The trade in hides is variable. 
In 1901 we took $27,212 worth, and the 
year before last $50,920 worth. Of wool 
five years ago we bought to the extent 
of $60,841.

Took a Lot of Flour.

By far the largest item in our invoice 
of sales last year was wheat flour, $903,- 
000, and the interesting part of it is that 
this demand for Canadian flour which 
the war created has gone on increasing. 
The war started a small demand for 
Canadian oatmeal that has held and in
creased. Last year the sales totaled 
$7,700. The grand total of breadstuff's 
was $1,067,884. The figures for pro
visions were $116,052, but the year be
fore they were $410,058; in 1903, $179,- 
394; in 1902, $25,347. Another import
ant article of export to Africa is con
densed milk and cream, reaching last 
year the sunt of $103,298. Other figures 
in the export list last year were metals 
and manufactures thereof, principally 
agricultural implements, $164,894; wood 
and manufactures thereof, $171,741: 
finits, $23,887: leather and manuTac 
lures of it, $3.3.863; coal, $31,731. T. e 
•commodities, the shipment of which to 
Africa last year made a record, wen- : 
oatmeal, wheat flour, clothing ($1,682). 
fruits, leather, agricultural implements 
and machine!y.

The Canadian Government subsidizes 
a monthly steamship service from Muni 
real or Si. John to Cape Town and two 
other ports at the rale of $146,000 a 
year.

WEST INDUS.

There are in the Westi Indies four 
paid representatives of Canada’s com 
mcrciul and industrial interests, all ap 
pointed in 1892, each a prominent mer
chant in his own island. They are H. 
Kustace Burke, Kingston, Jamaica: li 
Bryson, SI. John, Antigua; S. L. Hors 
ford, St. Kills; Edgar Tripp, Port of 
Spain, 'I’rinidad.

Mr. Burke is a gentleman of 45, a 
native of Jamaica, and for twenty years 
has been head of a firm of liqulor and 
provision merchants and commission 
agents. Four years ago he was unani
mously elected by the city council mayor 
of Kingston.

Mr. Horsford is and has been for 
years a member of the General Legisla
tive Council of the Leeward Islands, a 
member of the local Legislirtive Council 
of St. Kits-Nevis and a member of the 
Executive Council of that presidency. 
He, too, is a general and commission 
merchant and estates and shipping agent. 
In that capacity he has done buslines» 
in St. Kitts thirty-one years, and prior 
to that in Antigua. For twenty yean» 
he has had a branch business in Nevis. 
Through business and his official rela
tions Mr. Horsford has had exceptional 
facilities for acquiring an intimate 
knowledge of tindv and opportunities 
for tiade in the Islands.
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Succeeded His Partner.
Mr. Bryson, of St. Johns, Antigua, is 

another estate and shipping agent and 
general commission merchant, managing 
director of Geo. W. Bennett, Bryson & 
Co., Ltd. He succeeded his partner, the 
lafe Hon. II. 1). Bennett, as Canadian 
commercial agent upon the latter’s de
mise. His firm are agents for the Pick- 
ford & Black SS. Co., which brings him 
into close louMi with Canada’s West 
Indian trade.

Edgar Tripp, of Trinidad, the fourth 
member of the quartette, is also in the 
shipping ami commission business. He 
is an Englishman, sun of a London solici
tor, and was destined for the| hair, but 
early forsook legal for mercantile pur
suits, and lias been engaged in his pre
sent business since 1872, becoming a 
partner in 1875. Since 188li. with short 
•intervals, Mr. Tripp lias been on the 
committee of the Trinidad Chamber of

8. L. Horsford,
Commercial Agent, St. Kitts, W.l.

Commerce. In 1H!)0 he made a tour 
through Canada for his colony to report 
on the prospects for trade with llie Wes' 
Indies; was in Caracas semi-ollieiuliy 
in 1901 and repiesented the Trinidad 
Chamber of Commerce at congresses of 
chambers of commerce of the Empire in 
l/ondon, 1890 and 190(1, and Montreal. 
1903, and at the congress in Philadelphia 
in 1899.

Sugar the Factor.
Canada’s trade with the West Indies 

increased from $3,205,845 in 1901 to 
$9,041,187 in 1005. This increase was 
due largely to Canada’s increased con
sumption of West Indian raw sugar and 
molasses. In 1901 our imports from the 
West Indies aggregated $1,280,798. and 
last year $0,077,013, an increase in four 
yea is of $4,796,220. During the same 
lime our imports of sugar and molasses

CANADAS TRADE ENVOYS

increased $4,747,775, from $999,464 to 
$5,747,239, leaving for the four year 
period au increase in other commodities 
of $48.445.

Canada’s sales to th • West Indies 
during this period increased 54 per cent, 
from $1.925.047 to $2,964,174. It has 
been a steady growth, hut last year the 
increase was most marked, being $784.- 
400 over the previous yeai’s total. It 
was due to phenomenal increases in the 
exports of flour and fish. ITpfto 1904 
there had been a gradual increase in our 
sales of flour to the West Indies, reach
ing that year 49.007 barrels, valued at 
.$204,201. Last year they took 131,812 
barrels, valued at $642,707. The in
crease in the consumption of Canadian 
fish in the Indies was eon ulerahle. hut 
not so marked. In 1904 the total value 
was $829,029, and fhal was over $100,000 
less than for several years. In 1905 the 
total rose to $1.016,888, an inciease for 
the year of $187,759.

No class of exports to the West Indies 
has shown a steadier or more gratifying 
inciease Ilian provisions, as shown by 
these figures for five years: 1901, $86,- 
227; 1902. $100,784; 1903. $179.381:
1904. $196.448; 1905, 225,166. Last
year’s shipments were made lip as fol
lows: huiler, $136.038; cheese, $48.- 
681; bacon and hams, $11,303; pork. 
$15,458; other provisions, $13,686.

Taking Iasi year’s figures, the princi
pal in tides Canada buys from and sells 
to the West Indies are these:

Imports Sugar, $5,039.208; molasses. 
$705,383: hides. $68,078; cocoa beans 
and products. $62,591; cocoa nuts. $46.- 
043: oranges, lemons and limes. $47.386: 
bananas, $21,297: spices, $9,973; rum. 
$11.108: salt, $8.807.

Exports—Breadstuff's. $927,721 (in
cluding wheat Hour, $642.707; other 
(lour, $26,905; beans, $54.768; oats. 
$135.312; peas. $48.647; other bread- 
stuffs, $19.245); fish (mostly rod and 
herring), $1.016.888; living animals 
(mostly cattle and horses), $31.040: 
hooks,* $5,285 : coal, $82.559; drugs, 
dyes and chemicals, $63.132; cordage 
rope and twine. $27,8(15; fruits. $15.173: 
hay, $21.810; leather and manufactures 
thereof, $35,«09; pa|>er, $16,336; pro
visions, $225,166; potatoes. $72.091: 
wood and manufactures of, $313,102 (in
cluding lumber. $202.410; shingles, $29. 
807); spirits and wines. $10,525; soap, 
$17,883; settlers’ effects. $1.766.
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him in good stead when he is called on to 
investigate conditions in a foreign coun
try for his home Government.

An outstanding example of a newspap
er editor, who is ably fulfilling the du
ties of a consul in the Province of On
tario. is Mr. George Nicholas Ifft, U.S. 
consul at Chatham. Mr. Ifft is 
proprietor and editor of the Pocatello 
(Idaho) Tribune, which he purchased 
about twelve years ago. He received hi> 
appointment at Chatham in May, 1905. 
and entered on the duties of his office 
last September. Though only located in 
this country a few months, he has al
ready prepared some admirable re(H>rts 
for his Government, which show the re
sults of painstaking research.

Mr. Ifft is a native of Western 
Pennsylvania, where he was bom forty 
years ago on a farm.

No sooner had Consul Ifft settled at 
Chatham than he set to work to compile

A JOURNALIST-CONSUL.
It is a wise policy on the part of any 

Government to recruit its consular 
forces from the ranks of the journalists. 
The news-getling instinct and the years 
of (raining of the newspaperman stand 

73

George Nicholas Ifft.
I'niivU States Consul. Chatham.

a seiies of reports on Canadian trade 
and allied subjects. That his work has 
met with the approval of his Government 
is abundantly evidenced by the fre
quency with which his re|x>rts are quot
ed not only in the Daily Consular and 
Trade Reports, issued by the Depart
ment of Commeiee and Labor, hut by 
the daily and trade newspa|>ers in both 
the United States and Canada. In the 
past six months he has discussed a great 
many questions, including the Cana
dian forestry jiolicy, the beet sugar in
dustry. American immigration. American 
capital in Canada, etc. Even to a Cana
dian. much of Consul Ifft’s information 
is new, which illustrates the thorough
ness with which he has made his investi
gations.
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THE PORT OF MONTREAL
Its Continual Growth—Some of the Most Important Improvements Recently Made Necessary by the Ever-Increasing 

Trade of the Dominion, and Montreal in Particular—Something About the Exports and Imports Through the Port

Wonderful indeed .is the change under
gone by the port of Montreal since that 
day in lfi42. nearly three hundred years 
ago, when the French explorer, Mais
onneuve, first stepped from his boat 
onto the forest island now known as 
Montreal. Tattle did he dream that at 
the place where he touched shore in his 
small boat there would one day be 
anchored large ocean greyhounds, ves 
sels which yearly bring into the coun
try thousands of dollars worth of 
freight—yes, millions of dollars worth 
—and sailing out of port carry with 
them to all "arts of the world the pro
ducts of one of the, finest producing 
countries of the world. But such ha>

ranee in the shape of some new project 
completed. Even this year many im
provements are under way.

New piers are being erected, old ones 
are being raised to high level, low level 
docks are being repaired, embankments, 
formerly but the rough shore of the riv
er, are being transformed into suitable 
low-level docks. And these are only a 
few of the improvements being made. 
Each year the city of Montreal and her 
trade are growing, and with this growth 
comes the demand for increased wharf 
age. so that where a hundred years ago 
there was only a very small water
front, there is now in the neighborhood 
of seven miles of wharves under the

Chambre de Commercé du District de 
Montreal, the Montreal Corn Exchange 
Association and the Shipping Interests. 
The mayor of Montreal is also a mem 
her ex-officio during the tenure of his 
office.

The Government has loaned large 
sums of money to the Harbor Commis 
sioners for the improvement of the 
port ; improvements which were ren 
dered necessary by the ever increasing 
business of Montreal and the Dominion

There is some talk of changing the 
composition of the Harbor Commis 
sion, but as vet nothing has been done 
toward this end.

At present, as has been stated, th«

come to pass, and where a few hundred 
years ago Maisonneuve s boat was 
drawn up on the shore of the mighty 
St. Lawrence, to-day are moored ships 
of monster size from all parts of the 
world.

But to come down to a more recent, 
date, to speak of a period within the 
memory of those still living, what a 
transformation has taken nlace ! One 
who had seen the harbor in 1850, re 
visiting Montreal's port to day, would 
not recognize it. But the change has 
been gradual—the work of time. Every 
year that goes by leaves rememb-

Portion Montreal Harbor, .showing large new elevator

control of the Montreal Harbor Com 
missioners.

The Harbor Commissioners.
This body was instituted awav bark 

in 1830, to take over the general man
agement of the harbor. The number of 
its membership has been augmented 
from time to time as it has been found 
necessary. Originally it consisted of 
three members, but this has been 
gradually increased until at present the 
board consists of eleven members, six 
of whom are appointed by the Gover- 
nor-in-Council, and one each elected by 
the Montreal Board of Trade, the 
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board has under its control seven miles 
of wharves. These extend from Vic 
tori a Bridge on the west to I-ongur 
Pointe Church on the east. Those
piers lying between Windmill Point and 
Victoria Pier (opposite the C.P.R.
Viger Station), both inclusive, are high 
level, as is also Tarte Pier, opposite 
the St. Lawrence Sugar Refinery in 
Maisonneuve. The rest of the wharves, 
which include one wharf at the Loco 
motive & Machine Company's works.
Ijongue Pointe, and one opposite the
church, also in Longue Pointe, are low- 
level.
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Splendid Railway Connection.
A very important work which has 

list been completed is the building of 
iii embankment running from the end 
.f the wharves in Maisonneuve to be- 

w the House of Industry in Longue 
ointe, in order that the Great Nor- 
nern Railwav may have direct connec-

greatest use this and succeeding sea
sons. The first elevator mentioned, 
which is known as the “Harbor Com
missioners’. No. 1," is situated at the 
foot of St. Sulpice street. The G.T.R. 
elevator is situated between Windmill 
Point and the canal basin. There are 
also several coal-handling plants by

has any interest in the shipping trade, 
for the need of proper sheds has been a 
long-standing want.

The dredging of the ship channel is 
going forward apace and within two 
years, it is expected, the work will be 
completed. When finished the channel 
will have a uniform depth of thirty feet
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lion by rail with the harbor. It might 
here be stated that the wharves are 
well equipped with railroad tracks to 
facilitate the handling of merchandise. 
These tracks are all under the control 
of the Harbor Commissioners, who al 
low running rights on them to such 
railway companies as they may see fit 
l'p to the present time, the C.P.R. and 
ihe G.T.R. are the only companies pos 
sessing such rights, but this season and 
hereafter the G.N.R. will also he able 
lo run their ears direct from their main 
line to the harbor by means of rails 
laid along the embankment recently 
"impleted. It is easy to see the bene 
fit realized by merchants in being able 
io have their merchandise loaded di 

■rtly from the ship in which it arrives 
io Canada to a waiting car on the 

harf, as in this way the goods are 
tiidled much more expeditiously than 

hey could otherwise be, besides which 
he handling is thus rendered much less 

■ \ pensive.
Two Great Grain Elevators.

In 1902, owing to the necessity for 
une means to properly handle the 
rain trade, the commissioners com- 
enced the erection of a large elevator 
ipable of holding 1,000,000 bushels of 
rain. This was completed and nut in

operation in August. 1904, since 
» hich time it has given the greatest 
• itisfaction. The Grand Trunk Rail- 
ay recently built a large grain ele
ctor. This also holds 1,000,000 hush 
ils, and no doubt will be found of the

which coal can be transferred from ves 
sels directly into cars.

The Permanent Wharf Sheds.
The building of permanent steel 

wharf sheds is being rapidly proceeded 
with, and by the end of this season it

These are a few of the most import
ant imnrovements on foot and which 
have been made. Other and less im 
portant improvements and repairs are 
always under way. For instance, at 
present the wharves in the vicinity of 
the busier high level piers have been 
laid with granite blocks It is the in 
tention of the commissioners to lac the 
whole of the docks between McGill 
street and Victoria Pier in this man 
ner. Victoria Pier, used by the R. A 
O. Navigation Company for river 
boats, and the Laurier Pier in Mais 
onneuve. used for the lumber trade, are 
laid in scoria blocks. It is apparent 
that Montreal is destined to become 
one of the greatest ports in the world 
in the way of equipment for the con 
venience of the shipping trade and in 
means for facilitating the proper hand 
ling of merchandise.

“Made in Canada’’ Abroad
Canadians have every reason to feel 

proud of the place their country occu
pies in the commercial world. Her ex
ports, taken generally, show tremend 
ous increases every year, and the same 
may be said of her imports. In each

One of the new Steel Sheds (under construction!

is expected that seven two-storey sheds 
will have been completed. The bal 
ance, also seven in number, will, it is 
hoped, be finished next season's end. 
Long has the building of these sheds 
been under contemplation, but at last 
they are being constructed, much to 
the satisfaction of every merchant who

particular line, with a few exceptions, 
the volume of trade has increased each 
year. The exnort trade of Montreal, 
which at one time was confined almost 
solely to Great Britain and the United 
States, is branching out all over the 
woild, and as our Canadian product* 
are received in foreign countries in
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ever increasing quantities, it must be 
conceded that there is quality in the 
goods. The three words, “Made in 
Canada,’’ are beginning to have a 
meaning abroad which cannot help but 
be most beneficial to Canadian mer
chants.

In looking over the volume of the ex
port trade, it will be seen that the 
United Kingdom still imports from 
Canada in greater quantity than anv 
other country in the world. The United 
States is also a splendid customer of 
Canada. Business is developing how
ever, with South Africa, Belgium, 11 < > I 
land. Mexico, and other countries.- ft 
is pleasing to note the efforts of. the 
Government to develop trade with 
Italy. Newfoundland Australia and 
the West Indies are also taking a part 
of Canada’s exports, and are contribut
ing their share of our imports.

Perha'is in order to irive a more com
prehensive view of the export trade of 
Montreal, it might be well to take the 
past season, 1005, and give some idea 
of the trade of that vear, comparing it 
with the business of former seasons.

During the season of 1005 no less than 
833 ocean-going vessels entered and 
cleared the port of Montreal. This 
means thirty-seven more vessels than 
entered port in 1004. while the customs 
collections showed an increase of $675 - 
$27 over the previous year.

The Butter Trade.
Never has the outlook for excellent 

butter trade been so bright as it is at 
present. The duality of the butter 
made b>- Canadian farmers is becoming 
better and better, and consequently the 
demand for it in foreign markets is in
creasing steadilv. The United Kingdom 
takes greater quantities of Canadian 
butter than anv other country. In the 
markets there, the quality of our but
ter. which has been constantly improv
ing. has attracted much attention, and 
sales have increased in consequence. 
Denmark, Ireland and Canada compete 
strongly for sunremaev. At present 
Denmark holds first place, but it is ex
pected that before very long Canadian 
butter will wrest this position from the 
Danes. The number of packages of but
ter shinned in 1005 showed an increase 
of S3.000 over 1004. and an increase of 
23,500 over 1003. The value of the but
ter shinned was $7,307,402. an increase 
of over two millions over the value of 
the shipments in 1004. and in the 
neighborhood of three and a third mil
lions increase over 1003. These figures 
speak volumes for the growth of the ex
port butter trade. Ten vears ago the 
value of the butter exported was $1 ,- 
300,000, while about five vears ago the 
exports were approximately $3,000,000.

As has been stated, the principal de
mand is from the United Kingdom, 
England particularly, but the business 
with Japan and the East is rapidly in
creasing. The South African trade is 
also being developed. Butter is receiv
ed at Montreal for export from all 
parts of Canada, arriving in special re
frigerator cars. Although Bristol held 
first place as importer of Canadian but
ter for three years, last year London 
was first, then Liverpool, Bristol, 

—Glasgow, Manchester, South Africa, 
Leith, Mexico and Cuba. There has 
been a great increase in London's im
portations in .<4,905, they being nearly 
95,000 packages over 1904. To suit 
English importers the greater part of 
the Canadian butter for export is put 
up in 56 lb. tubs, not in tubs contain
ing 70 lbs., as formerly.

Trade in Cheese is Growing.
The last ten years have brought with 

them a tremendous increase in the ex
port cheese trade of the Dominion. 
This trade is almost entirely through 
the nort of Montreal. In 1896 the value 
of the cheese shinned from Canada was 
$11,605,000, and the returns for last 
year show that the amount realized 
was $18,029,358, which is certainly a 
great increase. In 1905 the number of 
boxes of cheese exported showed an in
crease of over 6,000 over 1904, the num
ber of boxes exported being 2,121.101. 
Here again we find the Old Country 
our chief market. London imports in 
the largest quantities, then come Liver
pool, Glasgow. Manchester, Belfast. 
While the imports of some of the ports 
show a falling off occasionally, new 
markets are constantly springing up 
which in the end tax the Canadian ex
porters to the utmost to supply. For 
instance, the imports of Canadian 
cheese to Cardiff last year showed a 
most astonishing falling off, but this 
was completely offset by the increased 
imports of Hull, (a new market for 
Canadian cheese), Cuba, Mexico and 
South Africa. Indeed T.ondon and other 
large markets in the Mother Country 
showed greatly increased imports, 
which, however, can only be regarded 
natural in view of the ever increasing 
volume of Canadian export trade.

For the last four years the export
Decrease in Export of Eggs.

egg trade has been falling off. Egg 
merchants are inclined to hold their 
eggs as much as possible for the Can
adian market. The prices ruling here', 
particularly last year, have been such 
as warranted as little export business 
as possible. In many eases losses have 
been sustained by dealers who made 
contracts with importers on the other 
side, on account, of these high prices 
which prevailed in Canada.
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Montreal Leads America.
A fact which is perhaps not generally 

known, and one which should be of pride 
to Canadians, is that Montreal leads 
the export centres of America in the 
volume of its export dairy trade. This 
may seem astonishing, but it is none 
the less true. The amount of cheese 
exported from New York, which corner 
after Montreal, for a period of eleven 
months ending November, 1905, wa- 
12,889,860 lbs. The export of cheesi 
from Montreal for a period of seven 
months, in 1905, was 169,688,080 lbs 
The amount of butter exported from 
New York during the same eleven month 
period in 1905, was 12,296,500 lbs., 
while Montreal’s exports for the sann 
seven-month period as before mention 
ed totalled 34,406,940 lbs. If ever fig 
ures spoke for themselves these certain 
ly do so. It will be noticed also thai 
the periods covered by New York ami 
Montreal, respectively, show a diffei 
ence of four months in favor of New 
York.

Canada’s Grain in Europe.
Montreal is a great grain exporting 

centre. During the shipping season mu
sées vessel after vessel loaded and sent 
to its destination in some other part of 
the world. In the neighborhood of 21 
900,000 bushels of grain were shipped 
from Canada last '-ear. This is an in 
crease of over eight millions over 1901 
Wheat, corn, oats, barley, rye, flax 
seed, peas and buckwheat are the chief 
lines in demand on foreign market- 
The United Kingdom and Belgium are 
our chief foreign grain markets 
Belgium, or Antwerp to be exact, im 
ports large quantities of every line 
mentioned with the exception of pea- 
Holland takes wheat and corn in fairh 
large quantities. Germany, Franco 
Mexico and South Africa all import 
more or less Canadian grain in tin 
course of the season. Italy also im 
ports considerable Canadian wheat.

Live Stock Trade Flourishing.
The live stock trade is flourishing ami 

every vear increased business is noted 
Last year there was an increase of con 
siderablv over five thousand head in tin 
number of cattle exported. In all 118 
296 head were shipped, chiefly to Liver 
pool, London and Glasgow.

Sheep, too, occupied a prominent 
place in this line of trade last season 
no less than 21,036 head being shipped 
to various points, particularly Liver 
pool and London.

Shipments of Lumber and Hay.
The lumber trade with foreign coun 

tries, although showing in 1905 an in 
crease over the previous year, was in 
volume considerably below the years 
1902 and 1903. There was shipped
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“ROASTING” THE CREDIT MAN.through Montreal in all 157,031,256 feet 
,f lumber. The hay trade, like the 
lumber business, shows variations. Last 
year the shipments amounted to 504,- 
■00 bales, which is a decrease of 35,000 
ales compared with 1004, and of ti7,- 

i,00 bales compared with 1002, while it 
- an increase of 44,000 over 1003. 

There was also used for cattle feed dur 
u»1 the season 18,000 bales, which must 
■u taken into consideration when mak- 

,iig up these ligures. Liverpool may be 
ailed the chief import centre for Can

adian hay although London and Ulus 
■ „w are not far behind.

Other Lines Exported.
Une could go on indclinitcly reciting 

( anada's exports which pass through 
ihe port of Montreal, but space does 
not permit, nor doubtless has the aver
age reader any desire to go into the 
matter in detail, yet there are a few 
other lines which occupy important 
places in our export trade which it 
aould be only fair to mention. For 
instance there is flour. The trade last 
year was not so good owing to the 
scarcity of wheat. Towards the end of 
ihe season, however, there was marked 
improvement. It is only just, also, to 
mention our Canadian apples. Towards 
ihe latter part of the shipping season 
if one were to visit the harbor of Mont
real, he would see immense piles of bar
rels all full of the choicest Canadian 
apples, bein'' loaded onto vessels going 
In Great Britain, France, South Africa, 
Germany, Belgium, Mexico, Holland, 
and numerous other countries.

I anned "nods are becoming what 
might be called a staple export line. 
While a few years ago England was 
practically the only country importing 
our canned goods, to-day we are ship
ping them to nearly every country in 
Kurope, to Mexico, South Africa, and 
"i her countries all over the world.

From what has been said in the fore- 
■ ing, the reader will recognize the 

i lace Montreal holds among the export 
ntres of America. The volume of 

rade transacted through the port of 
iontreal in 1!>05 is most encouraging, 
he imports are no less so. Indeed it 

-, stated on good authority that one- 
'Bird of the exports and imports of the 

uninion nass through the port of 
iontreal.
It is extremely doubtful if Montreal 

s ever going to be displaced as a ship- 
, ing centre—it certainly will not in this 
generation. With the dredging of the 
hannel increased trade is bound to 
une to Montreal, and with increased 

1 rade the port will grow, and this will 
id in the growth of the Dominion, 
■inch shows what an important part 
'he port of Montreal plays in the 
■iffairs of Canada.

Here are some of the latest sparks 
from the “old man’s wire.” The head 
of the house has just grabbed the tele
phone transmitter and this is what hap
pened :

Hello! Get me the credit department. 
Mr. JacobsÎ Yes, 1 want to know about 
the Cadillac failure. Not so bail as re
ported, eh? You mean to convey a 
wavering hope that we’ve got one chance 
in forty of getting our money—or part 
of it. That’s encouraging. But, say—

Eh, how’s that# Unjust# Hit a man 
when lie’s down# Well, maybe 1 am 
hitting you when you’re down, but I’m 
doing it so as to make you get up and 
take hold again like a man. instead of 
getting panicky as you are.

Fact is, 1 wasn’t going to sjieak about 
the Cadillac loss at all. What 1 am kick- 
ahout is nut as much the loss of that 
eleven hundred as your loss of nerve 
over it, which has made you turn down 
that new grain supply company of Ox
tail Crossing.

Eh# No basis for credit# Who says 
so# What did you really tind out about 
those fellows# Du you know that the 
K. T. has made a secret shipping con
tract with four big ranches, and that 
Oxtail Crossing is the shipping point 1

And did anybody tell you that young 
llalfen, of whom the commercial agency 
says “was railway brakemau,” is step
son of old man Wright of the K. T., 
and that he really steered the whole 
shipping job#

Eli# You can’t lie expected to know- 
all of this# You are expected to know 
it. And if you hadn’t let that Cadillac 
loss scare you into fils, you’d have 
learned it just as I did. 1 have inside 
information# Don’t you think it—I’m 
no clairvoyant. This information didn’t 
come to me by spirit lappings or wire
less. The whole story was told me by a 
plain man —a man who called on you 
two days ago. He was just bursting to 
tell you about it. But you froze him 
stiff. Who# The best customer on the 
books—Jim Cruthcrs of Martiuville. 
Yes. I know. Martiuville is a long way 
fiom Oxtail Crossing, but if you’ll dig 
up your reports, you’ll find that Jim 
Crothers’ wife’s brother is a big rancher 
in Texas and he’s located near Oxtail. 
That’s the answer.

Jim came to see me after he called 
on you Thursday. Had his coat collar 
turned up, and his ears looked white, 
like they’d been frost-bitten. I asked 
him what the trouble was.

“Br-r-r-r,” says he, “I just got a 
frost. That credit man of yours—.” 
Then he told me the whole story. No, 
Jacobs, I’m not roasting. I’m showing

you that you turned down the best ac
count of your life because your sources 
of information, which are the basis of 
your credit—the tools you work with— 
are not as sharp as they should be. 
Your system of reports accurate f Yes. 
you’ve bragged about that often. If 
it's true, there must lie something wioiig 
with the man who runs the system, for 
you didn’t let it tell you Jim Crothers’ 
brother-in-law lived at Oxtail Crossing.

You’ve a reputation for tact, but your 
tact balked at Jim because be smells so 
strong of the stables. Ami finally, you 
let one blunder in the Cadillac matter 
lead you into a worse blunder on this 
account.

Get a better credit man# I’d like V*. 
Jacobs, but l can’t. That job's for you. 
It’s up to you to get me a better eiedit 
man by making a belter credit man of 
Mr. James Q. Jacob», the present in
cumbent. Think that over. Good-bye!

HE TOOK BROOMS.
Two old fellows in New Hampshire 

were the sharpest things in the way ol 
bargaining. Cy Pettiugill made brooms 
for a living and Ezra Hoskins kept a 
store. One day Cy came in with a load 
of brooms and the dickering began.

Cy was a man w ho could see a bargain 
through a six-inch plank on- a dark 
night, and Ezra could hear a dollar bill 
rattle in a bag of feathers a mile off. 
Well, they began, and their conversation 
was something like this :
“Ezra, I want to sell you these 

brooms."
“All right, Cy, l’U take them."
Cy said : “1 don’t want any store bar

gains, I want cash for them."
They talked and gadded a while, and 

then Ezra said : “I’ll tell you what I’ll 
do, Cy. I’ll give you half cash and half 
trade.”

Cy took a fresh chew of tobacco, pull
ed a straw out of one of the brooms and 
said :

“That’ll be all right, Ezra.”
After he had put the brooms in the 

store, Ezra said : “Here is your money, 
Cy, now what do you want in trade ?"

Cy looked around for a spell, cocked 
his eye up to the ceiling, stuck his cud 
in his cheek and said :

“Well, if it’s all the same to you, 
Ezra, I’ll take brooms."

ft is curious to learn that the pug
nacity of the lobster kept in tanks is 
due to its want of sight, the strong light 
blinding it, and thus it seizes upon any
thing that comes near it. It cannot see 
its food, and is guided entirely by its 
“feelers," or antennae and autennules, 
with which it whips the water
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GOOD ADVERTISING
A department devoted to the improvement of Retail Advertising. The editor of this department will 
be pleased to answer questions on advertising and review any advertisements submitted to him.

SEASONABLE CHATS BETWEEN SEASONS
Many retail groeeis never advertise 

either in newspapers or by circular. They 
perhaps could not tell you just why they 
do not, but from “sounding” one or two 
grocers I am cominced that an incorrect 
view of the value of space is the cause 
for much of the silence.

Don’t Despise the Small Ad.
A grocer kind of reasons to himself 

that if he cannot afford to advertise on 
a large scale he cannot afford to adver
tise on a small scale. Une way costs too 
much, the other way, he thinks, shows 
his hand.

Now, you cannot pick up a paper — 
daily, weekly or monthly—but you are 
greeted with the inch and the page ads. 
Each man has his reasons for his choice, 
each looks for results, each believes he 
is doing a good work for his business.

Every grocer ought to run an ad of 
some kind. If you do not care to use 
more than an inch space, have that 
space tilled with some newsy remarks 
about special prices, seasonable arrivals, 
or have it contain a snappy phrase — 
changed each issue.

Never sit down and believe you can 
hold your trade without effort, that oth
er grocers’ advertising cannot harm you, 
that your custom is a sure thing. In 
one oi the largest cities in America 
there dwells a wholesale gr ocer who lost 
a brg soap trace because a new concern 
delved rnto publicrty and went for old 
methods at a lively clip. That was 
quite a number of years ago, yet the ex
soap wholesaler still says he cannot sec- 
how rt happened. While he is talking 
about the past, hrs travelers, right now 
tn the present, are having a harder task 
each trip to persuade their “regulars” 
to repeat cofice orders. The regulars 
want to try an advertised line, want to 
know rf another wholesaler can do better 
for them. So you can see yourself that 
tn “Old Method’s” case soap history 
will soon be repeating itself in the form 
of “Good-bye, coilee custom !”

Publicity safeguards your trade and 
pilots in newcomers. De a publicity 
grocer.

‘‘Write for Catalogue.”
It is a mistake to imagine that be

cause a manufacturer asks you in his ad
vertisement in the trade newspaper to 
“write for catalogue,” that doing such 
will obligate you to buy.

The manufacturer is naturally anxious 
that you should see his catalogue ; but 
there are also good reasons from your 
standpoint why you should see it.

In the catalogue of to-day there is ne
cessarily much information. The manu
facturer knows that to appeal to his 
readers he must state facts a-plenty, 
apart altogether from personal talking 
points. Many of these facts make use
ful knowledge for the merchant ; for in
stance, from a booklet on “Light” the 
following is culled :

“Many valuable displays are nightly 
thrown out of commission just as they 
are beginning to be most effective, while 
others are not operated at all during 
the evening hours, because of the high 
current cost involved with a low effi
ciency lamp.”

A little statement like this comes in 
handy for the merchant who lights up 
his window by electricity. It shows that 
if the light diminishes in power, or runs 
up too big a bill, there’s something 
wrong and it can be remedied, with con
sequent saving of dollars.

Then sometimes in catalogues, on such 
as glassware, for instance, a brief his
tory of the industry is given, and point
ers on how to distinguish goods that at 
first glance appear to be the same — 
hints any person might thankfully ac
cept.

By all means gather in the catalogues 
and booklets—they cost you nothing. 
When the manufacturer says through his 
trade paper, “ask for catalogue,” de
pend upon it he has something to tell 
you in it.

Keep Your Bye on Fanners’ Trade.
The town retailer with a large farm

ing trade is to be envied. While the 
farmer doesn’t usually spend as much as 
the city patron, he is not half the 
trouble to wait on, because he never 
“shops,” delivers his own goods, and 
generally pays spot cash.

The mail order man recognizes that 
the farmer is a good asset, consequently 
he sends “literature” to him. Such 
“literature” cannot affect your business, 
except on a few lines, but the trouble is 
if you do'not advertise the farmer is apt 
to grow into the way of trying the 
stores that do advertise, because the 
literature “gets him going.” This means
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that you must not stand still, you must 
adopt the best means for advertising.

The weekly is the farmer’s delight aiid 
in the weekly paper your ad should al 
ways appear. If you live in a plact 
that cannot boast a paper you had bet 
ter issue a store paper yourself once a 
fortnight.

The farmer doesn’t want any fuss 
But he wants attention and value foi 
his money. Every successful grocei 
gives both these.

Coming Out on Top.
Most people imagine that when the big 

city house gets into the town man’s tei 
ritory the latter is going to feel a 
“pinch.”

in many cases—perhaps the majority- 
this really happens. Yet a general mei 
chant in Ontario, writing us the othei 
day in regard to advertising criticism, 
referred to a recent triumph of his ovei 

• a big ’un as if there were no need to 
clap him (the merchant) on the back.

Part of the letter read as follows : 
“Kindly ask your critic not to mention
------- (a seed house) name in connec
tion with the seeds.-------(one of the
biggest department stores in the world) 
are flooding the country with circular.' 
advertising 15 packages for 25c., so we 
had to head them off here by going one 
better.”

“Going one better”—that’s the stuff 
successful merchants are made of, afraid 
of no mail order Goliath, fit for an> 
emergency, defender of trade while 
there’s a round of ammunition, and 
withal a-w-a-f-e.

It pays a merchant once and awhile 
to lose a little profit and deal a big 
blow. If your customers see you are 
not going to permit any inroads on youi 
territory by outsiders they will think 
more of you, and this “thinking more ui 
you” will be manifested by fidelity u 
custom.

Any person who ponders for a mo 
ment must see that there is a large ele 
ment of risk attached to “long distance 
orders.

In the case of seeds, for instance, peu 
pie may be sold vetch for sweet pea (as 
has been done) and where does the re 
imbursement come in ? On the othei 
hand, when people buy their specialties 
from the man who the year round has 
given them satisfaction on general lines, 
they place the onus upon him of main-



The Canadian Grocer GOOD ADVERTISING

taining the standard and he is right 
there in turn to answer.

Hit out in the newspapers with the 
anti-rnail order argument whenever you 
leel you are being rubbed against.

Pointers on Expensive Circulars.
Occasionally circulars printed on high 

grade paper come in for review. The 
cost of such paper is just about double 
the cost of ordinary stock, and while the 
ordinary stock is not to be recommend
ed, there is always the happy medium.

A grocer says to himself : “I am go
ing to send out an extra nice announce
ment.” A calendered paper is selected 
and the circular run ofi. But on close 
examination this grocer discovers th^t 
his circular doesn’t look much better 
than the one previously printed—on or
dinary stock, too. Why ?

In the small printing olhees type faces 
get battered quicker, and are put up 
with longer, than in city shops. Also 
the art of ‘‘dressing on” is not so high
ly developed. Consequently a “shiny” 
stock simply serves to show up the im
perfections.

If the pressman tries to get around 
the difficulty by running lots of ink he

may “bring up” the old letters, but the 
good letters “smear.”

if you want “right results" from a 
small office choose a “novelty” paper. 
Nearly every printer has some in stock. 
The manufacturer or dealer furnishes 
him with samples.

Regarding Mottoes.
A good motto is an advertising force. 

It appeals to the buyer. It makes you 
and your business known, ft acts as a 
stimulus for the whole staff.

But the motto used must be a strik
ing one. It must, to a certaiiT'extent, 
be original. It must stand for more 
than mere words. )

Of course, by motto is not meant a 
limited phrase solely. It might he ex 
panded into a set of principles to be 
placed at the head of all your news 
paper advertisements and oil booklets, 
etc.

In this connection the principles of the 
Bee Hive Store, l.aootnbe, Alta. (Horne 
A Spice) are well worth noting

“The essence ol' the Bee Hive way is 
to serve our customers as we would be 
served ourselves.

“To show that no one need haggle or 
shop. That the price we quote to one

customer is the only price we have—the
same to all.

“In a nutshell—so to serve our cus
tomers that, in all ways, the Bee Hive 
way shall be to them a synonym for the 
square deal.”

Never allow hackneyed expressions like 
“If we please you, tell others ; if we 
don’t, tell us,” “The house of quality,” 
“The honest store,” that almost two- 
thirds of the merchants use now and 
then—never allow such expressions to 
iiMirp the place of a motto in your ad
vertisements.

The easiest way to get a suitable 
piirase is to partly make one—in youi 
leisure scan some of the masterpieces 
tparticularly blank verse) and from these 
you ought to secure suggestions.

To obtain a set of principles worthy 
of a permanent place in your advertise
ments you must sit down and write, 
then pigeon-hole what you write, then 
re-write it, and then show it to some
body else—not a competitor, though.

By that time you ought to have 
evolved an impressive bit of reading, the 
kind that makes the people say ‘*1 like 
the put of that fellow. 1 like the way 
lie says things.”

ADVERTISING CRITICISMS
THE EXPERT’S OPINION ON SOME 

RECENT ADS.
When an advertisement is well dis

played, has the necessary balance, ami 
a finished border effect, it appeals 
quickly and effectually.

When an advertisement is well written, 
with arguments clear, diction pertinent 
and statements tenable, it convinces 
surely and conclusively.

Just such an advertisement is that of 
K & J. Morley. The compositor used 
good taste in his border selection and 
good judgment in his setting.

The talk on tea is terse yet ample. 
The reasoning is continuous but not over 
bold. The conclusion plain, but proper.

The Morteys chose a nice sized space. 
In keeping the advertisement down to a 
single theme they made its effectiveness 
greater. In making that single theme a 
line likely to suffer by package goods 
i hey manifested business sagacity.

Sanderson & Co.’s advertisement >s 
rather unique. Grocers seldom devote 
much attention to jam, though there is 
no adequate reason why they should not.

The “jam” advertisement here shown 
is cbaracteiized by its artlessness more 
than anything else. Statements are 
made with few adjectives—each item is 
its own argument.

The prices are brought out well, and

considering the size of the adverliseuieul. 
it was important that they should be.

In the Daily News, St. John’s. 
Nlid., J. J. St. John runs some attrac
tive advertising. The typography is not 
particularly striking, but the matter is 
excellent. Here is the way J. J. St. 
John talks:

“It’s so easy to get good groceries, 
iiuii at low cost! Have y 1.1 ever t nought

of it Ï You have, but you decided it 
was a pretty tough proposition. Weli. 
we are prepared to show you that it's 
“dead easy.” Buying and selling is 
our business, and we’d like you to give 
us a chance to show you that it is to 
your advantage to buy from us.”

Then in bold face letters come season
able items and prices. J. J. St. John’s 
“open” style is a taking style. It 
should be cultivated by those grocers

who are inclined to “hold themselve» 
baok.”

Toye & Benedict, of Nelson, B.C.. 
have taken up the “one line” advertise
ment scheme and arc tunning some 
creditable sjieciuien in the Daily News.

The advertisement under review is on 
sausage made from young corn-fed pigs 
and put up in packages.

There is tirst-rate display in this ad

x
vertisemuut, and the price is well 
brought out.

Joy, also of Nelson, devotes tifty-tixe 
lines, single column, to “bread.” He 
takes occasion to lay great stress on 
the particular brand of flour that he 
knows will make the best bread. Mr. 
Joy has his advertisement set so that 
no one will make any mistake about the 
name of the flour.

“Kirk’s Grocery” appears at the bot-

Put up in 7 lb. pails Strawberry. Raspberry, Peach, 
Black Currant, aod Apricot to select from
Price - • 55c peiil.
CROSSE & BI.ACK VVKLLS-—7 lb. lius of Marmalade 
and Plum Jam
85c ea — Nice.

SANDERSON cto CO.
Grooore.
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tom of a solid adveitisement in the 
Yarmouth Light. Seeds are given 
chief attention, and a special note is 
made on molasses. Kirk's announce
ments are unadorned, but they are 
assuredly direct.

In large type “Market Square Uio- 
cery” and “E. T. Marsh” are quickly 
seen in the Trenton Courier'. Mr. 
Marsh is rather generous with space, but 
no doubt he gets “full publicity” for 
bis generosity, fie makes brief mention 
of Hour and feed, tea and eggs, and his 
talk is over.

This method is sulliciently effective 
when there is little opposition, but if 
another grocer is on your trail you have 
got to get into the “reason why” class.

When the liespeler iierald is 
opened one of the hist things to meet 
the eye is U. M. Henry’s advertisement. 
In a recent issue of the Iierald Mr. 
llenry had an especially pleasing adver
tisement on tatty. iSounls rather silly, 
doesn’t it 1 But Mr. Hemy made the 
talk interesting and undoubtedly got 
many orders. He doesn’t believe a 
grocer rs tied down.

Mr. Henry’s advertisement rs an ad
mirable example of the “white space” 
tiiumph. The compositor evidently was 
given just the right number of words 
and he did just the right thing with 
them.

Cowansville, <jue., has a very liberal 
advertiser in E. Uoyette. The style of 
the advertisements is not particularly 
impiessive, as far as lay-out is con
cerned. But the first thing that strikes 
the reader is the abundant sincerity of 
this grocer. His desiie seems to be lo 
tell “the truth and nothing but the 
truth,” and no attempt is made to gar
nish the truth. It is unfortunate that 
so many “spelling” errors occur in the 
advertisement under review. In display 
lines especially, errors are costly. Mr. 
Uoyette should see proofs.

Anderson & Beattie, liespeler, have a 
line advertising style. I can do nothing 
better than quote a recent advertisement 
of theiis headed “Groceries”:

“There are groceries and groceries— 
good groceries, medium groceries and 
mighty poor groceries.

‘ ‘ We handle only the best groceries, 
and we endeavor to hand them over our 
counters at about the medium groceries’ 
price. That’s a commendable endeavor, 
isn’t itf
“We would like to have a chance to 

piove that we are the king-pins in the 
grocery trade in this town. Will you 
give us the opportunity?”

This is a vein of writing rarely evinced 
by retail grocers. It is really an out- 
giowth of the manufacturers’ ponderous 
appeals.

Not an item is mentioned, not a price 
is given, not à single name appears, but 
the ways of Anderson & Beattie (the 
all-important thing) are dwelt on —to 
ait apt conclusion.

This advertisement is a model; it 
illustrates what I have many times said: 
“In the retail end the man is a more 
vital factor than his goods. Other gro
cers sell just what he sells.”

It would be well for grocers io general 
to occasionally vary their present adver
tising style by substituting “the man

Delicious
Tea

Just try otic poOnd of our 
Ceylon Blend te» at )Sc. It 
is a scientific blending of 
Ceylon and English Break
fast blended in such a man
ner as to produce satisfac
tory drinking results. Cey- I 
Ion Blend possesses rare 
fragrance,unusual strength 
and smooth delicious fla
vor.
Try a pound of Ceylon 
Blend at our special price 
35c. to mtroduc»

-----------.ram

F.&J.Morley,
Near Bridge

Phone SS

Curiosity.
A crowd gathered in front of the store 

and in a few seconds the proprietor, 
red and puffing, appeared. The bystand
ers pressed closer, eager to hear what 
lie would say. They could see that he 
was angiy, hut their motive was not 
sympathy so much as curiosity. They 
expected to see wildly waving hands, 
denunciations of the small boy, of 
the crowd around, of the town and 
the police foree. They were disap
pointed.

The man called to a blue-coated olli- 
cer hurrying up, informed him of the 
facts, turned and examined the broken 
glass, gave some distinctions to an em
ployee who had followed him out, and 
started hack inlo his store.veiicious

Tea

Just try otic poOnd of our 
Ceylon Blend te» at 3Sc. It 
is a scientific blending of 
Ceylon and English Break
fast blended in such a man
ner as to produce satisfac
tory drinking results. Cey
lon Blend possesses rare 
fragrance,unusual strength 
and smooth delicious fla
vor.
Try a pound of Ceylon 
Blend at our special price 
3Sc- to introduc*

F.&J.Morley,
Near Bridge

Phone 86

for the goods.” Advertising of such a 
calibre does more than sell goods to-day. 
It builds up a reputation for to-morrow.

A. A. B.

TAKING ADVANTAGE OF OPPOR
TUNITIES.

A crash of glass, a scurry of feet, then 
a confused roar of angry and excited 
voices. Some small boy had hurled a 
rock through a large glass window and 
then taken to his nimble heels. He was 
around the corner and lost in a crowd in 
a few seconds. Who could identify him?

Ingenuity.
Aii acquaintance touched him on the 

arm. “1‘retty mad, ain’t you?” he 
queried.

“Too late now; it would do no good.” 
responded the merchant with a rather 
forced smile.

“Must have hail your window insur
ed,!’ suggested the acquaintance, with ;i 
leer.

The merchant flushed, hut answered 
calmly: “My friend, I will have to
pay for the window unless the boy 
is discovered and his parents pay. 1 
expect to have to suffer not only for 
the inconvenience, but for the cost of 
the glass. It would only make me 
ridiculous to gesticulate and yell and 
curse everything and everybody, and 
it would not do any good. Isn’t this 
a better way?” and he pointed to the 
window, where now a clerk was plac
ing a newly painted window sign 
which read, “We know you are eager 
to gel to our $1.29 bargain waists, but 
you will be waited on sooner if you dome 
in thiough the door.”

The Laugh.
The crowd laughed merrily as they 

read the sign, but it was not at the ex
pected impotent rage and the fury of the 
merchant wasted on" the air. It was 
at his ready cleverness and skill at 
turning annoyance and disaster into 
benefit to himself. The smile of the 
merchant was less forced during the day 
as he saw the people gather about the 
broken window, and beheld many of 
them enter the store, examine the bar- 
baiiis and buy ul that aud other coun
ters. He had established his ability in 
the minds of the many. Later some of 
them even went so far as to say that lie 
hired the boy to break the window. The 
man had a right to be hot about the dam
age done to his window. He was hot, 
no doubt, but he kept his head level and 
endeavored to turn his trouble to ac
count. There is rerson for his success.

HO
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BERMUDA ARROWROOT—ITS MANUFACTURE *
\V. T. James, a wholesale mei chant 

of the city of Hamilton, Bermuda, is 
now the only manufacturer of Bermuda 
arrowroot. Somewhat past the meridian 
of life he is a tine example of the suc
cessful Bermudian business man. Big.

different floors running down the in
cline.

• Washing the Boot.
The green root or “stick” is received 

from the farmeis on the middle floor, 
weighed, and there peeled by hand— 
women, boys and girls being employed 
in this work. It is then thrown into 
large cement vats and well washed 
twice, a long handled kind of wooden 
hoe. called a rubber, being used to move 
it about and cleanse it thoroughly.

The Process Itself.
The next process is the giinding; this 

is done by a specially made mill, a large

inch, and when the starch has been 
rubbed through this with the aid of a 
constant stream of water from a hose 
held by the operator, it falls into the 
second sieve, which has one hundred 
meshes to the inch. This and the third 
sieve, with one hundred and thirty 
ineshes to the inch, collect any remain
ing particles of fibre, and the product 
washed through is pure arrowroot in 
the paste form.

The Cleansing Process.
After a final washing in a tight 

bottomed tiay to further whiten the 
product, it is allowed to stand for some 
lime, the clear water is then poured off. 
and the wet arinwroot taken to the

S.unplus of Arrowroot “ Stick.Thu twisted rmtls 
have been bent out of shape by obstructions in

i'.irish of Paget, about one mile and a 
naif from Hamilton. Built upon the 
side of a hill facing the sea, it has three

The above interesting article is contributed by Mr. 
Archdale Wilson, Hamilton, Ont., who has recently re- 
.irned from a business trip to Bermuda.

Interior View of Arrowroot Factory.

circular metal drum with holes punched 
through from the inside, making its 
outer surface like an enormous kitchen 
grater. As this diuni revolves the 
“stick” is caught between it and a 
movable plate that presses it against 
the grater, and thus torn into pulp, 
which is carried to the lower floor where 
the “starch” is sepaiated from the 
libre. This work is also done by hand, 
and seveial men are engaged in it. Ob
long wooden sieves, about four feet long 
by two feet wide, and six inches deep 
are, in that case, used. The upper one, 
which collects most of the libre, has a 
brass wire bottom eighty meshes to the

upper Hi or where, after being placed in 
a very line heavy canvas hag, it is put 
into a lai-v screw-press worked by two 
able-bodied men, ami seventy |>er cent, 
of tlie water forced out of it.

Finishing for Market.
The drying of the resulting “cake” 

is the next process, and as it is all irn- 
portant that the ttuished product be 
absolutely clean, great care is taken in 
this operation. Wooden trays about the 
same size as the sieves, but much shal
lower, are used for this purpose. In 
each of these about ten pounds of cake 
is distributed: they are then laid on

Digging Arrowroot “Slick."

genial, hospitable and progressive, he 
lias made bis own way and is now one 
ol I lie most prominent men in the com
munity, ruining on a large importing, 
c\| lifting amt distributing business and, 
,il llic same time, ably tilling the posi
tion of president of the Bank of Ber
muda and devoting much of Iris time to 
the cily of which he is mayor.

The Factory Itrelf.
The arrowiool factory is in the rear 

of his line residence, Bellevue, in the

THINGS THE GROCER SHOULD KNOW

81



The Canadian Grocer THINGS THE GROCER SHOULD KNOW

large movable rac-ks holding three tiers 
of trays, which may be run outside the 
building when the weather permits. It 
is in this pa it of the process that the 
“sparrow hawk” whose portrait is 
shown in accompanying illustration 
makes himself useful. The English 
sparrow abounds in Bermuda, and as he 
has a great liking for arrowroot, it 
takes the eye of a hawk and consider
able physical energy to keep him away 
from his coveted meal. As the arrow
root dries it is broken up by hand, anil 
when this piocess is completed it is 
finally put through a mill that breaks it 
into course powder and is then packed 
for shipment.

Room to Increase Output.
The annual output is not as large as 

that of a popular food product should 
be, and Mr. Janies is well aware that it 
could be greatly incieased. Most of it 
is sold in England, the balance in Can
ada.

The Good Reasons.
For several reasons Bermuda arrow- 

root is considered superior to that pro- 
iluceif-ejsewheie. In the first place, only 
pii/e rainwater is used in its manufac
ture, and the finished product is there
fore free from irritating mineral matter. 
Secondly, dust being practically absent 
owing to the generally moist condition 
of the atmosphere and soil, a perfectly 

rticle can he produced; and 
piality being the maker’s first 
ation, the greatest care is taken 

in each stage of its manufacture.
Offal Good for Feed.

About sixteen per cent, of the gross 
weight of the “stick” is saved in the 
form of pure arrowroot, fifty per cent, 
is fibre—most of which is returned to 
the soil for manure—but that saved from 
the two tine sieves is fed to pigs or 
d ueks.

Origin of the Name.
I poll inquiring as to the origin of the 

name arrowroot, I find a difference of 
opinion exists. One writer claims it 
was so called because in former limes 
the natives of the West Indies found a 
poultice of the crushed root was an anti
dote for the poison then used upon 
arrow heads, hut this idea seems very 
far fetched. The elongated conical 
shape of the root tips, as seen in good 
specimens, and the fact that where the 
soil permits it shoots straight down 
sometimes to a depth of thirty inches are. 
I think, much more plausible reasons 
for giving it that name.

Always Secures the Prize.
Mr. Jones, the factory manager, is a 

middle-aged Bermudian who has been 
identified with the making of arrowroot 
from boyhood. He takes great pride in 
his business, and when competition has

been keen, always managed to secure 
the prize for quality at the local agri
cultural exhibitions.

BLENDING COFFEES.
Nearly all high-grade roasted coffees 

that are marketed to-day are blends, and 
no branch of the business requires so 
much knowledge and skill as scientific 
blending.

The three requisites of a perfect coffee 
arc strength, flavor and aroma, and to 
secure these attributes goods should be 
specially selected with a view to their 
combination. Very lardy are these 
properties found in one straight lot, ex
cept in finest Corinchie Javas, but their 
cost is so high that they cannot be used 
by the average buyer. Usually it re
quires three coffees to supply these ele
ments and each should have the maxi
mum of the characteristic sought. To 
obtain this, however, is no easy task, 
for actual drinking value does not dc-

A “ Sparrow Hawk on duty.

***-■ '

pend upon price, name or reputation. 
Those concerns who wish to find such 
goods must not only have the very ne
cessary faculty of cultivated taste, but 
must carefully test in the cup a great 
many coffees in order to find a very few 
which are up to the standard.

Strength.
Strength is the important element of 

the ideal blend, and the coffee supplying 
ibis shoùld be used in largest propor
tion, say about 40 per cent. Compara
tively few growths, will answer, and it 
is better to use one; which is flee from 
any marked characteristic in flavor, 
•lavas, of course, aft the best basis, but 
like all coffees for a particular purpose, 
the right kind must life used. Old tiu- 
caramangas are the next best for such 
use, and high altitude Mexicans also are 
suitable when they are two or three 
years old. In this connection we might 
say that the finest cup quality is never 
obtained in new crop coffees.

Flavor.
After strength comes flavor, and this 

is best supplied by a blight acid coffee,

preferably one having full body as well. 
Goods for this purpose are nearly al
ways in good supply, as rightly selected 
Mexicans, Bogotas, Costa Ricas or 
Gualernalas—if genuine Cobans—will an 
swer

Aroma.
Blue Mountain Jamaicas are undoulit 

edly die most valuable for adding aroma 
but their supply is so limited that they 
can only be obtained about one-third oi 
the year. Genuine Oaxaca Mexicans are 
a satisfactory substitute, and, next to 
Jamaicas, are the most aromatic coffees 
grown.

The above is applicable only to high 
grade blends. Santos, not even the best 
grades should ever be incorporated in 
these, for at best this growth is merely 
a filler. Santos is, of course, the print: 
pal grade used in cheaper blends and in 
about equal proportion with natural 
Coatepec Mexican a heavy drinking cheap 
blend is obtained, this latter coffee hav
ing great strength, and therefore carries 
the Santos.

HOW PINEAPPLES GROW.
Pineapples do not grow on liees. 

Imagine a plant four feet in extvvin. 
height from llie ground to the tip oi 
the leaves. A single stalk at the sm- 
I'aee, hut dividing at once into sword 
like blades, or leaves, fifteen in im:n 
her, from the centre of which appeal's 
a stiff, upright stem, at the top ni 
which is the fruit. This stem is shun 
and the crown of the fruit when fully 
grown is a foot or more below the points 
of the leaves.

At tthe end of a year and a half from 
planting each plant produces a single 
fruit, even as a cabbage plant produces 
a single head. But the pineapple does 
not die after fruiting once. Down on 
the stem below the fruit and among the 
long, narrow leaves a sucker appears. 
If allowed to remain this will soon be
come the head of the plant and within 
another year it will yield another fruit.

'Phis process may go on for a term 
of years. In the meantime, however, 
other suckers will make their afipea ranee. 
These are broken off and when stuck 
into the ground they put out roots and 
become other plants. Thus a single 
pineapple plant may produce a dozen or 
more others while it is yielding fruit 
from year to year.

There are as many good varieties i.f 
pineapples as of other apples. All of 
I hem are good, but some are better than 
(.tliers. To ascertain the best variety 
and then to environ and cultivate it so 
as to ascertain the highest grade of fruit 
is the ambition of the high-grade pine 
apple growers of Florida.

nsidei
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SOME VARIETIES IN RAISINS.
A few years ago raisins, or “Yalen- 

uias," to use the term by which they 
are more generally known, were un
known in many departments of trade in 
which they now figure prominently, and 
it is difficult to predict how far their 
use may be extended. The great diffi
culty in adapting them for confectionery 
and such like purposes is in the extrac
tion of the seeds. The raisins rapidly go 
candied when the seeds are taken out, 
hut there are seedless varieties on the 
market now, and these may be made to 
subserve the purposes of the confec
tioner.

Insignificant as these goods may ap
pear as a commercial article yet it is 
true that certain districts in Spain de
pend almost entirely on the trade in 
this fruit, for the support of their labor
ing populations and for the revenue of 
t heir landed proprietors.

Three Varieties.
The three varieties of raisins that are 

in most frequent demand are known as 
the Valencia, the Malaga and the Al
méria raisins. These names are derived 
from three districts in Spain, where, as 
lias been remarked, raisins are almost 
i he only industry prevailing.

Where Valencias Flourish.
The Valencia variety are grown chiefly 

in the district around Cape San Antonio 
in the Province of X aleucia, Spain, I hey 
are not grown as is often supposed in 
the neighborhood of the city of X aleu
cia, which district is unsuitable for the 
culture, being too far north and in 
winch the orange industry lakes the lust 
place.

Ueuia, a seaport town in the south of 
the Valencia province, is the chief out
let lor the consignments of X aleucia 
iwisius which hud their way to Lug laud 
and to the countries oi North America 
in great quantities.

The system of production employed m 
aeh of the three districts is very nearly 

Lire same. The Valencia variety is some- 
hat less sticky than other kinds, be- 

ause after they are gathered they are 
lipped in a solution of boiling lime call

ed in Spanish “leija,” which causes the 
saccharine matter to exude to some ex
tent.

The Valenciau industry employs many 
laborers, though their number is small 
when the area under this culture is tak
en into consideration.

The Malaga Raisin.
The district of Malaga, from which the 

second variety of raisins is named, is 
ituated further south, in one of the di

visions of the famous Spanish province 
if Andalusia, the warmest country of 
Europe.

The raisin district extends along the

coast of the Mediterranean about four
teen miles on either side of the town of 
Malaga. This district is shut away from 
the inland country by the long range of 
the Sierra Nevada (Snowy Mountains), 
a rugged and steep line which attains 
great heights in some places. Between 
the Sierras and the sea clifis there are 
a number of smaller heights which afliord 
the best land and situations for the in
dustry of raisin growing. Though so 
highly favored in position, travelers say 
that this region is apparently barren and 
is most forbidding in its appearance.

The raisin industry, with some fishing, 
forms the staple industry throughout the 
district. There are raisin vineyards on 
every hillside, and they do not appear 
xery much diflerent from ordinary vine
yards except that the vines ate pruned 
nearer the ground.

The Malaga raisins, like those of 
X alencia, are carefully prepared by the 
peasantry and a great improvement in 
the methods of packing has lately taken 
place. The whole countiy is more or 
less connected with the industry and 
though the profits made by the growers 
strike an Englishman as being small, 
both they and the landowners declare 
themselves quite satisfied with the state 
oi things. It should be added that, 
largely owing to e-uglish and American 
intervention the methods of preparation 
and packing now adopted in the Malaga 
district leave nothing to be desired m 
the important matter of cleanliness.

The Aimeria District.
The Aimeria district is very like, both 

in its physical and industrial features, 
that, of Malaga. The Aimeria raisins 
are also carefully prepared and well 
packed, and the parties concerned seem 
to think that their industry is a very 
satisfactory one. The English market 
receives the largest consignments of 
Spanish inisiiis, but the trade with Van- 
aria ami the I’nited Stales is 
greatly increasing. The Aimeria district 
sutlers considerably on account of the 
imperfection of railroad facilities ; in
deed, it is only quite recently that the 
town of Aimeria, though for years an 
important fruit port, has possessed a 
i ail way station.

MAKING OF MOLAoSES.
Quite a lot of interest has been arous

ed lately in regard to Uarbadoes mo
lasses, particularly as to the difference 
between what has been known for years 
as “choice,” and what has been put on 
the market within the last two or three 
years as “fancy” molasses, or “syrup." 
To really understand the difference one 
has to know something of the process of 
sugar-making. After the canes have been 
crushed the juice can he brought to be 
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sugar either hv what is known as the 
open kettle" process or the “vacuum- 

pan” process.
The former process is considered an

tiquated, but is still used to a large ex
tent in Barbadoes, Antigua, and some 
of the other West India Islands, and 
consists of boiling in open pans, provid
ed with steam coils, the heat being con
tinued until crystals of sugai begin to 
lorm, or until toe density indicates sut- 
Ucienl cooking. vvneu the density vt 
about 30 degrees Baume has been readi
ed, the liquid is termed a “syrup,” and 
when, alter further boiling, this syrup is 
cooked to a still mass, it is termed a 

masse cuite’ — a Trench term foi 
cooked mass.” This masse cuite 1 is 

then put into hogsheads with holes per
forated in the bottoms through which 
the sugar drains, and this draining is 
what is commonly known as Muscovado 
molasses, or what lias been known to 
the trade as “choice grocery molasses.

What has of recent years been sold as 
a “fancy’’ molasses is really not mo 
lasses at all, but inverted sugar, and is 
obtained by the addition oi a small 
quantity of hydro-chloric acid tv the 
syrup in process of boiling and when it 
has reached a density of about 35 de 
grecs Baume. The addition of this acid 
produces a chemical action called “in
version,” which prevents the syrup from 
forming a sugar.

Ihere is no process known to chemist» 
which can alter the couilition ol the 
sugar after it lias been inverted, or 
bring it back to what it would oidiuar- 
ily have been—“sucrose," or sugai.

THE WILD LIQUORICE PLANT. 
The liquorice plant grows wild in 

many parts of Turkey in Asia and Asia 
Minor. The Mesopotamian liquorice 
trade is greallv increasing and is becom
ing more lucrative.

The greatest height attained by the 
wild liquorice plant is ten feet, but the 
average is about four or live feel. The 
branches are much esteemed as firewood 
at Bagdad and other places. They are 
remarkable for keeping dry during humid 
weather. In the northern parts of Asia 
Minor, liquorice grows wild in great 
profusion and excellence, and there can 
be no doubt that if the trade was taken 
up with energyi as it should be, there 
might be an increasing and profitable 
trade.

The soil in that part of the world is 
especially suitable to the liquorice plant. 
At the present time there are about 5,- 
000 Arabs who earn their living by dig 
ging up the liquorice roots and carrying 
them to the huts where thev are dried 

At Basrah there are large factories 
where the roots are prepared by hy
draulic power and then expoited to 
Europe or America.
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IDfiAS FOR THE INDUSTRIOUS

STICK EVERLASTINGLY AT IT.
Lord Roberts, in a recent speech, de

clared that one of the best .a;ai;t:cs that 
a person—man or woman—could have 
was that of “sticking to” whatever 
they took in hand. 1 find it a quality 
that is considerably lacking. Whether 
we are growing worse or not in the 
“sticking” property 1 do not know, but 
the majority of people are peculiarly 
deficient in adhesiveness. 1 have a 
young woman fi iend who has during the 
last two years studied in turn to be a 
nurse, a sanitary inspector, a governess, 
and a dressmaker. She is still undecid
ed, and is still as unqualified for any 
one of the occupations a^r she is for 
others. My male acquaintances have 
many of them hoveied between learning 
something of a dozen occupations. They 
have tried each just enough to get dis
gusted with it and to imagine that some
thing else must be much better.

I receive numerous letters from cor
respondents who are manifestly im
mensely wearied of even “sticking” to 
the United States. They would like to 
try Canada, Juj an, South Africa any
where. They seem perfectly incredu
lous when it is pointed out to them that 
the particular occupations they are en
gaged in are such as offer starvation 
prospects fin those parts of the wot Id. 
Anything for a change. Some of the 
writers admit to having already (tied 
one or two continents. Can I suggest 
anywhere where there are good prospects 
for them? They are perfectly willing 
to change their calling, if necessary, to 
adapt themselves to the place.

Distracted by Success Stories.
This kind of people, I notice, have a 

knack of inclosing cuttings from news. 
I,a pets, recording the wonderful success 
of soute one in the occupation they are 
thinking of adopting.
“You will see by the inclosed cutting,’’ 

writes a young' woman, who states that 
she is a waitress in a tea shop, “wlmt 
money some actresses make. Mrs. Brown 
potter, it appeals, has made $20,000 a 
year. Do not think I am foolish enough 
to imagine I could earn that, but there 
must be many much lower but still sub
stantial salaries, when the heads are paid 
like that. What do you think of the 
stage as a profession for girls?

A big publisher told me that the ap
peal ance in a newspaper of the huge

sums made by Marie Corelli, Miss Brad- 
don, and other authors, inundated him 
with letters, the writers of which wish
ed to know what they might expect to 
receive if they wrote a novel. The 
statement that ltufus Isaacs, the great 
K.C., l eceived a fee of a thousand 
guineas with his brief in a certain ease, 
and a wonderful “refresher” each day 
that the trial lasted, made so many peo
ple write to the editor of a legal weekly 
as to what they might expect lo cam ’f 
they became barristers, that for three 
weeks he ran a standing announcement :

“To correspondents wishing to know 
what is the average income of a barris
ter : Tlie average income of most bar
risters from the pursuit of their calling 
is nothing a year.”

Fever for Change Ruinous.
The report of some person doing better 

than ourselves causes us to prick up our 
ears in a marvelous fashion. It has just 
the same kind of effect as the stories of 
enormous treasuie to be found on the 
Spanish main had in inducing young fel
lows lo go to sea in the olden times, ti
the romances of the gold discoveries in 
various parts of the world have in our 
days. The imagined discovery that there 
aie better things to be done than they 
are doing is positive distraction to thou
sands.

This restlessness and fever of change 
is not confined merely to occupation. The 
head of a big students’ commercial col
lege was deploring lo me the other day 
the varying moods of the scholars.

“For a month they go in for Ger
man; then something hurls them off to 
French. They have no sooner got over 
the novelty of that than they have dis
covered that lo get on in life they need 
something quite different,” lie groaned.

“Usually, having learned nothing io 
the point of its being useful, they de
clare that nothing is of any good. These 
are the students who say that, having 
acquired modern languages and a dozen 
other qualifications, they found them 
perfectly useless.”

These people are to be found in thou
sands. They have not the gift of 
“sticking to it.” More or less, we 
most of us lack this gift, and to the lack 
of it is to be ascribed an enormous 
amount of failure in life. It is a perfect
ly true saying that “It’s dogged as does 
it!”

“1 have known more people succeed 
thiough what we might almost call sheer 
obstinacy—grim tenacity of purpose — 
than through any other quality,” said 
Carnegie.

Stick to it for Years.
Just think how some people “stick to” 

things. It took Edison seven years jf 
work—seven years of battling with con
stant and inexplicable failure—befuie he 
perfected oue invention. “And now u 
seems so simple,” he says. Mr. Thomas, 
the sculptor, worked ten hours a day for
ixilLC JCaio oil LliU V> UlluUilUl tilullte U1

Ly ci lias, will cii all London lias lately 
been going to see.

“liven in learning how to ride a bicy 
de,” remarked Archbishop Benson,

people will pass through three stages. 
First, the enthusiastic stage, when they 
expect to gel on and ride like the wind. 
Secondly, the disgusted stage, when they 
are sure they will never ride at all.

. Thirdly, the triumphant stage, when n 
is done!”

The three stages apply to most thiug.- 
people take up.

“You resolve to do a certain thing,” 
said Prof. Blackie, “because it offers you 
certain advantages. It is the advantages 
you think of, and not the doing of tile 
thing. That’s a mistake, when cairied 
too far, and it is carried too far when 
youyare in such a hurry to grasp the 
advantages that doing the thing becomes 
too tedious for you!”

Rush of Work Don’t Pay.
There was a case some time ago wheie 

a painter hail been commissioned by a 
millionaire to paint his portrait. In or
der that the picture should be an ex
ceptionally good one, he offered to pay 
a remarkably big price "for it. The por
trait was so bad that the millionaire re
fused to take it. The fact was that the 
artist was in such a hurry to get that un
usual sum of money that his greed would 
nut allow him to take his time over it. 
lie “rushed” the work and failed.

It is the desire for the success we want 
which makes us often too impatient to 
gain it. Moltke said that in war the 
greatest fault of many generals was 
eagerness to do things too fast. Just 
i emember how the Japanese sat down 
round Port Arthur and waited—waited 
till the time was ripe.
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Staying Power Only Counts.
When I see young fellows immensely 

enthusiaslic over some new study they 
have taken up to better their position, 
I wonder what, in the words of Lord 
Kosehery, their “stayung power” will 
prove. All persons coneerned with 
horses iknow that in a rare it is not the 
horse that is most impatient and dashing 
at the start that holds its own. Human 
enthusiasts in that way, too, are apt to 
prove disappointing performers. They 
picture triumphs that do not arrive, and 
even moderate success appears a failure 
so ghastly as to damp all their energy.

‘‘Progress in life wants taking 
coolly,” said Lord Beaconsfield. ‘‘At
taining success is often something like 
catching a train. You will see one man 
walking at a good pace that he ran keep 
up till he gets there. Another runs till 
he cannot progress at all. Vast numbers 
of people are always getting pumped 
out!”

It was a shrewd observation. ‘‘Spurts” 
in life are of little good, though we are 
apt to believe that other people do a 
great deal with them. They seem to us 
to get what they want so easily.

Reap Rewards in Few Days.
Whistler, the artist, once was asked 

how long it took him to paint a certain 
picture, for which he had received some 
thousands of dollars. He replied that 
lie had painted it in about live days.
“Do you charge that huge sum for 

only five days’ work ” asked his ex
aminer.

“And for the thirty years or so of 
labor in learning how to paint such a 
picture,” he answered.

Theie is nothing more delusive than 
the ease which people have acquired hy 
prodigious labor of which one sees noth
ing.

lit a case in the courts the other day a 
tradesman admitted that in a shop he 
had opened he had taken in money that 
brought him in a profit of close on $200 
a day.

“So you just tit up your shop, take 
down the shutters, and open the door, 
and the public i ush in to make your 
fortune,” remarked the counsel examin
ing him.

“Ah! Hut I had been in business 
forty years before,” replied the wit
ness, “and upon getting that stock to
gether I had spent three years’ hard 
work !”

The barrister’s client had opened a 
shop in opposition just across the sire d, 
and could not make out why it did not 
answer. The trick of success seemed so 
easy. Rut having taken down his shut
ters and opened his door, he found the 
public did not patronize him.

IDEAS FOR THE INDUSTRIOUS

Attacks of Mental Indigestion.
I heard one of the cleveiest women 

of our time say that there was no work 
which hgd to be pei formed day by day 
that was not felt by the worker at times 
to he drudgery. It is. I have myself 
heard men engaged in what the public 
regards as rounds of perfectly ideal 
work complain at times bitterly of tin- 
drudgery of their lives. But they did 
not allow the feeling to become habitual. 
It was just a temporary attarfk of mental 
and moral indigestion.

The best workers are liable to these 
passing disturbances. The bad worker 
loses his head in them and tries to dodge 
them. That becomes drudgery, too, in 
time, when it has been repeated suffi
ciently often. Then he sits down and 
finds his drudgery in daily lamentation 
and protestation that nothing is any 
good.

The only way when one gets an attack 
of this kind is to set this truth and 
“stick to it,” and politely but firmly 
ignore all invitations to “go in for some
thing else” with “no drudgery attached 
to it.”

NEVER REST CONTENT.
(Bv .Arthur Brisbane.'

In life to-day there is altogether too 
much content. It has many less pleas
ant names, such as self-satisfaction, com
placency, even vanity—for vanity is only 
an aggravated form of self-content. It 
is a clog to progress, an obstacle to 
success, something that every man must 
concpier if he is going to help himself, 
and incidentally be of service to others.

.We know that a great many moralists 
and teachers asset t owlishly that con
tent is the only thing worth having, and 
that the spirit of unrest and worry which 
we see everywhere about us fills early 
graves and recruits sanitariums and asx - 
lums. But had man always been con
tent with his lot, had not a longing for 
something better been divinely planted 
in his soul, we should still he eating raw 
llesh and living in eaves.

Seen from the Start.
The boy who goes into the world to 

cam his living learns very soon that it 
is impossible to be contented and suc
cessful at the same time. If he is satis
fied with the way things have been done 
before him. satisfied with the little be
ginner’s wages that are paid him, he 
stays a beginner all his life. He never 
gets more pay because he is never worth 
more, he is never given better work to 
do because he is satisfied to know noth
ing besides the task that is set him.

Happily there is a little discontent in 
most men—in the greatest men discon
tent is the chief characteristic. Stephen
son, not content with traveling in a

••

slow coach, went to work to invent a 
better means of locomotion, and the 
steam railway was the tesult. The men 
who came after him were not satisfied 
with what Stephenson had done.

Where the Public Benefits.
And still the discontent with present 

railroad methods is working constantly 
to make trains safer, to force the men 
who own the railroads—who are very- 
well content with things as they are— 
to do still more for the people who 
travel, and sacrifice some of their profits 
to the public good.

Every political movement that has 
given jieople more freedom has been the 
result of discontent. The rulers have 
always been satisfied. But every .war or 
two the discontent of the people ha- 
been organized and progress toward bet
ter things has gone steadily on.

What is true of the whole people -s 
true of single men and women. The 
dissatisfied, restless man, neither con 
tent with himself nor his surroundings, 
struggles with difficulties through his 
whole life for the sake of improvement.

To Be Independent.
Not pleased with himself, he tries 'o 

learn 'more, to do more, to add to his 
earning capacity, that he may some day 
be independent of the poverty that is 
sure to be the lot of the man who boasts 
that all his days are spent in serene 
content.

For the man of high principles there 
can be no content in his life. If his own 
affairs are in good condition, if he pros
pers beyond his dreams, anl has put 
his family beyond the reach of want, he 
can see on every hand conditions that he 
must do his best to improve before he 
has any right to be satisfied.

Plenty To Be Done.
You cannot leave your house without 

seeing something that ought not to be. 
A child who cannot be educated because 
there is no seat for it in school, a hotse 
that is beaten because it is not strong 
enough to do its work, a gray-haired old 
woman, forced to scrub floors to earn 
food for the children of the children 
she has borne.

Do such things nil you with content *
Be sure that if you are contented now. 

you will not lie contented by-and-by.
Every day of content now will cost 

you long weeks of discontent when you 
are no longer able to do the things you 
ought to do, and the peace of mind that 
you hope for in old age will be in exact 
proportion to your present discontent, 
and to what you do at its promptings 
towards making the world better for 
yourself, your family, and for all those 
less fortunate than you.—New York 
American.
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BUSINESS MANAGEMENT
By Howard R. Wellington.

(Continued from issue of April 20th.)

RETAIL MERCHANT’S ACCOUNTS 
AND RECORDS.

It might be well to introduce here tin- 
different books to be used in recording 
the transactions of a comparatively 
small business the journal, cash book, 
ledger (as shown in last issue), and. if 
found necessary, the bill book. The 
various methods of recording sales will 
be taken up in a later issue.

ity or a gain. If the balance represents 
a personal account owed by the dealer, 
or an acceptance made by him, it is a 
liability; if other than an amount owed 
it must he a gain. Credit what is given.

In a retail business it is very desirable 
to have, in addition to the date of sale 
and the amount, a full description of the 
goods in the ledger, in order that these 
particulars may he readily obtained for

The Journal.
This book, sometimes termed “the 

day book,” is abandoned by the ma
jority now-a-days so far as lecording 
daily transactions of cash or sales, etc . 
is concerned, the cash book and sales 
records being used for posting direct to 
I he ledger. However, when opening a 
set of books the journal is used, or in 
making entries which, by their nature
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T^e Ledger.

The ledger is used for the final sum
ming up of all business transactions, 
where all information as to balances at 
the debit or credit of accounts may be 
ascertained.

Debit.
When there is a balance at the debit 

of aai account it must lie one of two 
things an asset to the business or a 
loss. Anything of value to the busi-

customers when rendering statements. 
As this method necessitates writing the 
various lines sold three times—first 
when the salesman takes the order, sec
ondly when the lines are posted in the 
ledger, and thirdly when the monthly 
statement is sent out—systems have 
been devised W'he re by one addltonal writ
ing only will be necessary by using a 
loose-leaf ledger with a monthly invoice 
or statement form in duplicate inserted

could not projierly be made through the 
other mediums, the journal is a neces 
sity. Entries adjusting differences in 
accounts, wiiting off bad debts, closing 
entries, etc., should all be made through 
the medium of the journal.

The Bill Book.
In a business where accounts are set

tled by note mostly, it would be ad vis 
able to have a bills receivable and bills

ness, such as real estate, cash on hand, 
merchandise on hand, accounts owing 
to the dealer, is an asset. Any other 
balance at the debit of an account must 
be in the nature of an expense, and is 
therefore a loss. Debit what is received.

Credit.
When there is a balance at the credit 

of an account it must be either a liabil-

opposite each ledger account. The lines 
sold are entered from the original sales 
slip to this invoice form, and the total 
of each sale posted to the ledger op
posite. The original is sent to the cus
tomer as a statement and invoice com
bined, and the duplicate remains for 
reference in the ledger. (Illustrations 
will appear in a subsequent issue.)

payable account in a separate book rul
ed specially for that purpose, the bills 
receivable in one end of the book and the 
bills payable in the other.

At the end of a period the total of 
bills payable book may be posted to the 
credit of a bills payable account in led
ger, and the total’ qf bills receivable 
posted to the debit of bills receivable
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iiiTOimt in the ledger, if desired, or the 
amounts taken from the hill book itself 
for the trial balance.

This form combines the rash and bank 
accounts. When cash is received from a 
customer, he is credited with the amount 
received, the cash being entered in “cash 
receipts” column, and cash discount (if 
any) is entered in column headed “cash 
discount.” When a deposit is made in the 
hank the amount is entered in the “hank 
deposit” column on the debit side, and 
in the “cash paid” column on the credit 
>ide. When cash is paid out the creditor 
or expense account is charged, the 
amount being entered in the “cash 
»,lid” column or “expense” column, as 
the case may be. the total of the latter 
column being posted to the ledger at the 
end of each month instead of post in - 
each entry separately. When a chenue 
is made on the bank, or a bill accented 
payable at the bank, the amount is en
tered in the “bank chenues” column. 
At the end of the month the amount on 
hand and in the bank mav be readily as
certained by addimr the cash and bank 
columns on the receipt side and deduct 
in? the total of the cash and bank cot 
noms on the payment side.

(To be continued.)

THE ADVANTAGE OF SYSTEM 
IN BUSINESS

Systems in business have been used 
from time immemorial as aids to right 
progression. Joseph, of old, averted a 
famine through a system of storing 
grain, and since his time every one has 
acknowledged that where any sort of 
work ran he reduced to a system it is 
all the better for it to he so. It is not 
always a fact that systems are admired 
The young head is much more inclined to 
advance in business by enthusiasm and 
personal effort. As he gets older he per
ceives that some things, at any rate, are 
best tackled hy system, and from that 
point he gradually comes to include more 
and more in the system category.

Extremes to be Avoided.
II is to be feared that this admittance 

has its reverse side ; older heads some- 
limes come, hy sheer habit, to include 
everything in system methods, to the ex
clusion of individual enterprise and new 
ideas. It is unfortunate when this is so, 
because it generally means that activity 
is deadened until some change is made in 
the personality. On the whole, however, 
more danger results from neglect of sys
tem than from its over-adoption, and if 
a warning is needed at all it is to the 
clleet that a famine in success may be 
averted hy a judicious dependence upon 
system. Systems are, however, treach
erous things, almost as treacherous as 
I'gurcs themselves. A system sometimes

begins to percolate on a man's ideas un
til he no longer recognizes anything out 
of the usual groove, and lie becomes an 
automaton in his methods. However 
much it may henelit his bookkeeping and 
his stocktaking, no amount of argument 
will make it plain that such an effect is 
au advantage for his business success. 
The individual wtio is proprietor of a 
business lias to remember that, at a 
pinch, he can obtain assistance for bis 
systematic work, but tic cannot obtain a 
new supply of energy and enthusiasm. 
These must not lie allowed to rust for 
any system at all. otherwise the neglect 
may come to he dearly paid for.

Two Sides to a Business.
The most advantageous way of utiliz

ing system without the risk of much 
loss of initiative power, is probably to 
recognize from the first that trade con
sists of two parts ; that which can he 
systematized, such as bookkeeping, 
stocktaking, prices, and buying work, 
and that which can decidedly not he 
systematized, such as selection of neigh
borhood, specialty of goods, personal 
participation, and other features of in
itiative work. Within the sphere of the 
one, system must he supreme ; any lax
ity of adoption quickly tells its tale in 
unpleasant leakages, inexplicable losses, 
and all sorts of errors and confusion 
Within the other sphere, inventiveness 
must he supreme, and any attempt to 
supplant it hy automatic aggrandizement 
and bulk increase ends in confusion

To take an example, a turnover, pro
vided it is of a heallhv nature at all. 
will of itself increase from month to 
month according to the expansion of the 
needs ; hut it is a very unambitious 
method of courting success, by waiting 
for it to come to your very doors. The 
probability is your neighbor will not — 
which means a confession of compara
tive failure. On the other hand, to 
neglect in any wav the systematic check
ing and utilization of the figurative part 
of the business is obviously to court 
danger. It is safer for an individual to 
he too systematic rather than unsys
tematic. hilt it should tic recognized that 
to he either extreme is not neeessjry.

Initiation must have a place in any 
concern, and initiation from its very na
ture is not system ; it is above system, 
it must not tie trammelled hv system. 
No one yet, it may he said, made a for
tune hv systematically planning to make 
it ; the system may have secured suc
cess when it has come, and may do, 
moreover, the inestimable service of pre
venting any serious slipping hack, hut 
the real penetrative power has been (In
fertility of ideas and enthusiasm of en
terprise.

System and Inventiveness.
I .et it he believed, therefore, that sys

tem must only he used within its sphere,
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but that within that sphere it is su
preme ; and inventiveness has only to be 
used within its province, and likewise 
within that province it is supreme Ad
mittedly the two spheres are not easily 
adjusted ; at one time it appears that 
it is all system which is required, at 
another that nothing but inventiveness 
will help matters. The point with each 
one is to attempt to realize the boun
dary between the two, and not to neg
lect or misuse the one at the expense 
of the other, and it is a pnjnt worth 
trying. ^

A SIMPLE METHOD OF FIGURING 
PROFITS

A business writer has added' another 
article to the list of those recently 
published on the subject of how to 
figure a profit in the retail business 
and as a practical method of figuring 
be suggests the following methods :

Subtract the cost from the selling 
price, the difference, of course, being 
the profit. Divide the latter (deci
mally) hv the selling price, ami the 
result will he the true profit, thus: 
Cost, selling price. $S; profit. *:!. 
and $S is contained in $3 .37.'» times, 
showing the piofit in this instance 
to he 37 1-2 |ier rent.

Below will he found a table that may 
he helpful to the man in a hurry.

To make a profit of 16 2-3 per cent.. 
add 20 per cent, to cost.

To make a profit of 2ft per eenl.f'ih|d 
25 per cent, to cost.

To make a profit of 25 |wr cent., «add 
33 1-3 per cent, to cost.

To make a profit of 33 1-3 per cent.. 
add 50 per cent, to cost.

To make a profit of 50 per relit., add 
100 per rent, to rest.

FROM CITY WAIF TO GOVERNOR
By the resignation of John Green 

Brady as governor of Alaska there re
tires from official life a man whose 
i-arrer should he an inspiration to every 
hoy. Ex-Governor Brady was a waif on 
the streets of New York, a prod net of 
the old Five Points of fifty years ago. 
The Children's Aid Society picked him 
up at the age of eight anil sent him west, 
where he found a home and friends 
among strangers. After years of work 
he got through Yale and Union Theo
logical Seminaly. and following an un
successful attempt to found a colony of 
slum hoys in Texas, be went as a mis
sionary to Alaska with Dr. Sheldon 
Jackson nineteen years ago. His tre
mendous energy so impressed President 
McKinley that in 1S97 he was appointed 
•■overnor of Alaska, from which position 
he has just retired.
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CHINA, GLASSWARE AND CROCKERY

CHINA AND GLASS AN IMPORTANT FACTOR
There van foe no question of the im

portance of the china, glass and crock
ery department in the grocery store. 
This will apply particularly to the 
country stoie; in the larger cities, per
haps, grocers are disposed to omit this 
department, thinking that they can give 
better attention to their run of staple 
groceries. This is undoubtedly a grave 
mistake. In the /mud of the
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“crockery, etc.,” is closely allied to her 
groceries, and she instinctively first 
looks to her grocery store for such goods. 
The grocer who passes this department 
by is seriously curtailing his possibilities 
for extended profits, whether he he in 
city, town or village.

Manufacturers, too, are giving every 
opportunity for the progiessive grocer 
in this respect. Recently in going 
through some of the large manufac
turers’ and dealers’ warerooms, the 
Canadian Grocer noticed particularly

the provision which had been made to 
meet this class of trade.

It would not, of course, be wise for 
the grocer to stock too much high priced 
ware, as most of his sales would run on 
the everyday class of stock, that which 
the housewife is likely to require for 
common family proposes. One of the 
important, perhaps the most important, 
questions is that of the time required 
to show and quote to the customer as 

is looking over the stock. This, how- 
has been met by the manufae- 

these lines can he handled 
minimum loss of time. One of 

show a complete set of 
glassware comprising articles of most 
lines of its kind likely to be in demand. 
These are sold in sets by the dozen, and 
any one of the articles can be sold for 
5c. retail. This style of get-up is fol
lowed in a multiplicity of goods, so that 
all the grocer need do is to have a few- 
handy tables or side shelves arranged, 
lace the goods on show, having one 

table for 5c. goods and another for 10c.
so on, so that the customer will 

know without asking the prices of the 
lines shown.

This idea saves the grocer an immense 
amount of time, not only in assorting 
and pricing, but also in serving custom
ers.

Many are the novelties gotten up in 
attractive form, suitable for the grocer, 
which he could place on his shelves. A 
nice line which is now on the market 
is a small glassware lamp in extremely 
attractive design, and which is gotten 
up for night use. An illustration is 
given herewith. There are also numer
ous other lines of special attraction to 
the grocer, all showing good profit, and 
which would add a considerable income 
to the grocer’s takings.

COLONIAL STYLES.
The vogue of having everything pos

sible patterned after the colonial style 
does not stop at houses and furniture ; 
colonial glassware too must be had. 
There is nothing new about these pat
terns that are now becoming popular, 
but they are certainly restful to the eye 
when one sees them in comparison with 
tableware covered all over with divers 
patterns and scrolls. The colonial style

does not appeal/jto <fyl on account of 
anything startling iti 4shape or pattern, 
but stands in its~ptpce the essence of 
propriety and the embodiment of solid
ity. But besidesHne beauty of its style 
there is the feature that all absence of 
gaudy pattern necessitates that a pure, 
flawless glass be used in its construc
tion. When a water pitcher is scored 
all over with markings and designs, it 
is impossible to look through the glass 
and see the air bubbles and flaws that
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detract from the appearance of the 
article, and also render it more suscep
tible to breakage. Anything in the 
colonial style of tableware must be of 
good glass, hence its returning popu
larity will be doubly welcome.

UNDERGLAZED WARE.
Something that will be of interest to 

dealers in glassware and crockery is the 
new underglazed ware that has but re
cently been put upon the Canadian
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market. The matter of underglazing is 
not new of itself, as it has been prac
ticed for years in bonder and rim work, 
and in certain colors of floral designs, 
but to make the designs and patterns in 
any color or variety of colors, is a thing 
that only after years of experimenting 
has now been successfully accomplished.

Hitherto a floral design on any article 
or set, if it were composed of various 
colors, had to be put on after the glaz
ing was done, as only a few colors could 
be found that would withstand the 
necessary firing without change. The 
objection to having the colors put on 
after the glazing, is that with the con
stant washing and handling the dishes 
receive the patterns are in time worn 
off, either wholly or in part. With the 
new process of undetglazing this is im
possible. The designs are put on by 
transfers in a manner known only to the 
makers, whereby no change of any dcs-

ture, combined with a white enamel re
flector, is said to produce 50 per cent, 
more light than the old style. It is 
warranted wind proof and is an ideal 
lantern for carriages, steamboats, rail
roads, contractors, etc., while for the 
motor boat enthusiast, or the summer 
cottager, wanting something more sylish 
than the ordinary cold blast lantern, it 
just tills the bill. Lantern conditions 
have been such lately that the trade will 
no doubt leadily take this new style up.

Specially Suited for Resorts.
Speaking of summer cottagers recalls 

the extensive display of patterns of a 
superior grade of ware suited for hotel 
and summer tesort use. These lines, 
when desired for family use, can now 
be had from stock instead of sending 
an import order as has heretofore been 
done. The designs are chaste and con
ventional, in blue and green, and pre-

How It Is Done.

When one thinks of a hand painted 
and decoi ated article of any size for ‘Jo 
cents the first natural inquiry is, how 
can it be doneÎ A visit to the painting 
department of any large ehinaware com
pany’ is about the only way one can see 
that it can be. and is done with a quick
ness and dexterity that would make tbe 
average china painter gasp. To the ob
server, the artists who do this work 
appear to simply make a few quick 
passes with a brush, and the pansy, rose, 
or whatever it may he, is there quite 
lifelike. From continued practice the 
hand and eye become so accustomed to 
the work that only a touch here and a 
stroke there is required—no retouching 
or going over again—except, of course, 
for the gilding, which completes the 
work and leaves tbe article ready for 
market.
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These line* are sold in sets as shown, at a uniform price tor the .Went bargain counter.

rription is brought about by the final 
treatment of glazing.

While in ordinary households this 
ware is not yet extensively introduced, 
the manner in which it is taken up by 
the large users, shows that it is a wel
come innovation. Another feature that 
will appeal to those who use this new 
ware is the ease with which it can be 
kept clean. By its smooth finish no dust 
or dirt can be lodged in the designs, 
which is often the case when patterns 
are raised or exposed.

NOVELTIES AND SOUVENIRS.
Some manufacturers in Toronto are 

showing a striking and useful novelty 
in the shape of the Prism Dash Lantern, 
a high grade, cold blast lantern, richly 
enameled in blue, and fitted with the 
new patent prismatic globe. This fes

sent a nice appeal ance on a white table 
cover.

A Useful Novelty.
Another novelty in the shape of a 

souvenir assortment shown for immedi
ate delivery is a line of small crystal 
glassware, finished partly in rich ruby 
color, with a gold edge, and assorted in 
such useful articles as goblets, wines, 
tumblers, mugs, etc. A name may be 
engraved on the ruby glass commemora
tive of an event, or of a summer resort, 
making the whole effect very pleasing. 
While these little souvenirs will no 
doubt have quite a run at 25 cents, the 
retail price, the old reliable hand 
painted opal, emerald, and crystal etched 
ware will still be popular this year. 
Every piece of this latter line is hand 
painted, and can also be profitably sold 
for 25 cents.

INTAGLIO WARE
An intaglio glassware closely re

sembling that made in Austria, which 
has been so popular with many people, 
is now being made in the States. The 
apjiearance of these articles is striking, 
and one or two pieces in an assoitment 
of oddities, or upon a dining-room plate 
rack, would not fail to attract admira
tion.

How It Is Made.
The original Austrian ware is made 

by cutting the design upon the outside 
of the piece, and afterward painting by 
hand the cut out pan in cnlois repre
senting the fruit, flowers, etc., thus de
lineated. The effect of this is that the 
fruit seen in its actual shape and color 
takes on a natural ap|>earanre that can
not he obtained by mere flat painting. 
All kinds of fruits are faithfully repre-
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sen ted in the intaglio-waie, some of till' 
clusters of grapes and cherries being so 
natural that one would almost think be 
could pluck the fruit from the dish. A 
branch from a strawberry vine, taking 
hoiries, haves and all. makes, with the

CROCKERY DEPARTMENT

the table, so that by middle life lie has 
spent four years or so in the contempla
tion of plates and dishes — observing 
them, handling them, and passing them 
about.

3:

riehness in 
flip green
pieture.

Two useful Night Lamps.

color of the red berry
leaf, a very striking natim

Real and Imitation.
The diffetence between the American 

and the Austrian intaglio-ware is that 
the former is made from pressed glas- 
with the fruit shapes and designs in
dented in it, while the latter has the 
designs cut. This difference, of course, 
makes the Austrian product a mote valu
able piece, being cut glass: but the 
American article is a good imitât ton and 
has its value also in a collection of odd 
pieces that must not be too expensive. 
While not catalogued, these goods are 
carried by the Canadian jobbers, as they 
have found an increasing market with
those who keep in touch with the créa

z> (fl /refill)
^OftlVr*'’ rrsr

/7 of which

Colonial pattern Water Jug.

tions that are constantly appealing ir.
I able and glassware lines.

A PORCELAIN REVIEW.
The average denizen of the civilized 

world devotes perhaps an hour and a half 
or two hours a da) to the pleasures of

(Alike table linen, silverware, and 
other things intimately associated with 
the daily routine, the potter’s handiwork 
does not reveal its real character to the 
inattentive observer. The peculiar 
shapes, colors, finish, and all the fea
tures that distinguish the various makes 
and qualities are apparent only to those 
who have taken sonic pains to acquire 
special information.

The study of ceramics is a fascinating 
occupation, but the very magnitude of 
1 lie subject deters busy men and women 
from attempting it.

It is a common belief that all pottery 
is made of clay, but the truth is that 
table ware fashioned from clay alone is 
never beautiful i or durable—never har
monizes with the fine character of mod
ern houses and table furnishings. Porce
lain is composed in paid of clav. hut al
so of other elements whieii impart to it 
the distinguishing charasteristies of 
density, translucenre and the elear ring
ing mollitv hv which it mav always be 
identified. Porcelain lias a beautiful, 
white homogeneous liodv is unite im- 
nerviotis to water and is not affected by 
frost.

We mav sav in genera] that porcelain 
is divided inlo two groii'>s. one railed 
Pâte-Tendre, the soft or artificial nor- 
celain. .,nd the other Paie-Dure—hard or 
Kaolinie porcelain.

The soft porcelain is egain divided in 
to two rl-sscs • The one A-Fritte m 
P"tc-Tendre Française is composed of 
^and .nd lime, which fuse arid melt at a 
moderately high temperature tormina a 

resemhlinn glass, the
is incomplete. Thi 

yz>t'ina which was made at Sevres 
Ate reign of T.ouis XV. It was of 
milkv anucarenco, and from this de 
h-idv we»e made manv beautiful i 
in rich color effects, now of inestim, 
value.

English soft porcelain is rnm/m 
clay. sand, and phosphate of limr 
litter ingredient being prepared1-Tr 
calcined hones, has given the 
“hone china1' to this particular porto-, 
lain. If is produced in England. Oet- 
manv, and in the TTni1ed States.

The soft porcelains ate often extremely 
beautiful and have perhaps but one ob
jectionable feature. The glaze, contain
ing lead for its basis, is soft and yield
ing, so that ail of the so-called soft 
porcelains become defaced in ordinary 
use by scratching and rutting with ihe 
knife.

Hard porcelain is produced by a much 
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more ilillicult and scientific mixture id 
elements. The principal of these is 
Kaolin, a white, plastic, infusible day. 
The other component parts are feldspar, 
a white mineral fusible only a* high tem
perature, and quartz or (lint which hv

8

The newest thing in Dinnerware.

itself is neither plastic nor fusible. When 
perfectly compounded, the hard porcelain 
is covered with a brilliant vitrified glaze 
of quartz and feldspar, so hard that it 
diamond will scarcely cut it ; and it c an 
never be marred or cut in ordinary use 

The famous Sevres china, formerly ,t 
soft porcelain, is now made by this pro
cess. Chinese porcelain, examples of 
which have been purchased at fabulous 
prices by collectors and museums, also 
belongs to this group.

We are indebted to the courtesy of 
Xerlich & Co. and Cowans, Kent & Co.. 
Toronto, for the cuts shown in this 
article.
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IMPOSSIBLE.
“Rounder was held up while going 

home the other night and robbed of 65 
cents.”

“Impossible !"
“impossible that be was robbed ?”
“No. Impossible that lie was going 

home while he still had 65 cents.1'
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The Commercial Traveler—Grave Yet Gay
A MAN OF MANY PANTS

THE MAKING OF A GOOD TRAVELER.
The salesman was born at the birth of 

trade, and ever since their dual creation 
lie has been in increasing evidence.

Selling bas become an art. Its prac
tice is universal. It is one of the two 
fundamental elements of business. It 
may be said with absolute truth that 
there is not a wholesale, or a retail, 01 
a manufacturing house of any kind with
out a greater or less number of selling 
representatives. The tradesman may 
know what he wants, and be doubtless is 
aware that be cannot do the maximum 
of business without the proper goods, 
and yet for some reason which has not 
yet been explained, the chances are that 
he will seldom order these goods by mail, 
or go after them, but will wait until some 
traveling salesman has called u|)on him 
and solicited his trade.

Foundation Stone of Commerce.
It would appear to be an unnatural 

condition of trade that makes it neces
sary for the buyer to be told what he 
should buy; but whether it be unnatural 
or not, it remains a fact. The selling of 
practically everything, except a part of 
ihat which is sold over the counter, is 
ihe direct result of solicitation, or of 
what is known as drumming; and this oc
cupation of solicitor or drummer is one 
of the foundation stones of commercial
ism.

Ability to Sell, Paramount.
Probably seventy-five per cent, of the 

successful merchants and storekeepers 
began as salesmen, and nearly every pro
minent wholesaler was at one time a 
traveler. It is certainly common sense 
to assume that no man can successfully 
direct the movements of others unless fc'f* 
has actually done what his employes are' 
called upon to do. True, a man may lie* 
expert at selling, and not make a good 
manager of salesmen or a good mer
chant, for some men’s selling ability 
needs the direction of a broader and 
treater mind. It is also true that some 
.'ulesmuuagers have little actual selling 
capacity, and cannot successfully meet a 
customer.

The stoie salesman is confined to nar
row limits, and unless lie possesses ag
gressive or other exceptional ability he 
stands little chance of rising above the 
position of head of his department. The 
traveling salesman has a much better op
portunity for advancement. His work 
is more difficult and requires closer at
tention and greater energy. If he makes 
a success of it, he is likely to he recog
nized and to be promoted. If he is par
ticularly successful, and has built up a 
large clientele, it occasionally happen.' 
that he is given an opportunity to en-

"In That So ?

ter the firm, or he may form a business 
partnership with other salesmen of his 
capacity. As substantially all mer
chants and storekeepers were at one time 
salesmen, we must draw the conclusion 
that the selling department of business 
offers the greatest opportunities for ad
vancement to the boy who wishes to en
ter a business life.

Traveling Brings Out Character.
Business, commonly speaking, consists 

of two parts, buying and selling; and the 
profit of business is in the ability to sell 
for more than cost, over and above the 
expense of selling.

The traveling salesman is without a 
home ; he lives on trains and in sleeiiers 
and at hotels. He is obliged to put up 
with every kind of accommodation, and 
is exposed to sickness and to accident.

Every foim of temptation i- presented. 
Bui there is temptation everywhere, ami 
the boy of well-formed character, who is 
uonscientious and faithful, can safel>< 
take to the road. Traveling may t’avili 
tate the distribution of the bad. but Hi
ked is sure to come out, whether one re 
mains at home or travels. The boy of 
loose habits, who has little stability, who 
is easily influenced, and who cannot he 
trusted, will immediately yield to temp
tation, and will sacrifice his morals and 
undermine his health. But if this boy 
is so weak in character that the road will 
ruin him. is it not logical to assume that 
he might just as well be mined rapidly 
on the road as to stay at home and un
dergo a similar but slower processt

Arduous Life.

While it is tme that not one salesman 
in a dozen amounts to anything, that is 
to say, rises above the Vx -r grade of or
dinary success, the same i. true of almost 
any other trade, business or profession: 
for most of us are ordinary mortals, and 
few of us can hope to become extraordin 
ary. Many a boy longs to become a 
salesman, in order that he may travel 
and see the world. He look' forward to 
the excitement and the noveltv of con
tinuous journeying. All this wears off. 
and very quickly, and the necessity of 
continually visiting the same towns soon 
dispels the novelty, and the bov find' 
that the weariness of the road is fa> 
more disagreeable than the monotony of 
the home-store. Selling on the road is 
hard work, traveling is tiresome, and a 
continuous hotel life is not conducive 
to pleasure.

Good Salesman Always Good Talker
While a good talker does not neces

sarily mean a good salesman, the good 
salesman is almost always a good talker.e 
Either he talks much and well or else 
he talks less and very well. There ;>••• 
some salesmen who have little to sav. 
and who seem to possess the ability of 
saying much in little. But comparative
ly all successful salesmen are fluent 
talkers: in other words, they know how 
to represent that which they have to 
sell. They know how to represent the 
•rood points of their goods, so that the 
buyer will want to buy: and. further, 
they possess the power of persuasion, 
that power which enables them to make
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the buyer feel as they feel, and want to 
do as they want him to do. This is not 
mesmeric power or anything superna
tural. It is simply a natural ability, 
born of nature and developed by expeli
enee.

Must Understand Human Nature.

The successful salesman must under
stand human nature. He must know how 
to approach a customer. He must anti
cipate his customer’s wants, and he must 
he genial, meeting people easily, and he 
himself easy to approach. The crabbed 
boy, the conservative boy, the boy who 
is not popular with his fellows, is not 
likely to make a good salesman.

Well Read and Up-to-Date.
The salesman, above all, should be well 

posted on the common topics of the day 
and be able to converse intelligently up
on popular subjects. A reasonable 
amount of talk, or general talk, is neces
sary for the consummation of trade, and 
all this talk cannot be directed to the 
goods themselves. A vast amount of it 
is of general and social import. To suc
cessfully carry on an animated and in
teresting conversation, a salesman must 
be a well-informed man. his knowledge 
encompassing men and things in gen
eral.

JUST AN INCIDENT.
By J O L.

An incident which impressed itself 
very strongly upon me, occurred some 
two or three years ago, when I was, for
the first time, working the-----line of
the C.P.R. On jumping off the train at
B-----, I found two other grip-carriers
wending their way to the delapidated 
’bus. We drove up and down hill for 
over half a mile before reaching the vil
lage hotel, and so had that opportunity 
for warming up to each other, which is 
never allowed to pass by the out-and- 
out drummer. In response to the re
gular inquiries: “What’s your linef” 
and “Where do you go from here?” it 
developed that one of my companions 
was selling blacksmiths’ supplies, and 
the other, wagons, while both were to 
touch at the same towns as I all along 
the line. That established a kind of 
fellowship among us, and we just gra
vitated together during the remainder 
of the week.

The wagon man confided that this par
ticular district was one of the most 
ticklish his firm had to deal with, 
and he was already quaking in anticipa
tion of meeting the worst crank of all
in the town of M-----, which we were
due to reach on Thursday. On Tuesday 
and Wednesday, although he was mak
ing good sales, the thought of this su

preme trial still faced him, and his talk 
was full of references to it.

When Thursday came, we drove over
unutterable roads, from F-----to M------
and it was an inspiring sight to see my 
friend throw out his chest, curl his am
ple moustache, and pick up his cata
logue ease, as he sallied forth to beard 
the lion.

I didn’t see him at the supper table, 
but the horseshoe man told me he was 
busy with his customer. As time went 
by and no sign of him appeared, I was 
beginning to fear that he would be kept 
over until the next day, for I already un
derstood him well enough to know that 
he would fight it out to a finish.

Finally, the 'bus backed up to the 
door and a stentorian voice yelled “All 
Aboard. ’ ’ Half a dozen drummers hur
riedly snatched their grips and sample 
cases, myself among the number. We 
began filing through the “rotunda,’’ 
which, as usual was lined with dead
heads and hangers-on. But, just as I

eubator to a farmer. His arguments did 
not make any impressions on the agri
culturist. Finally, as a clincher in favor 
of his up-to-date improvement, he ex
claimed :

“Look at the time it will save!”
The farmer squirted a mouthful of to

bacco juice on the ground before reply
ing, and then said with provoking calm
ness:

“Oh, what’s time to a settin’ henf”

THE TRAVELER’S LAMENT.

“Would I like to live my life over?” 
said the sober-faced man. “No, sir; it’s 
bad enough to think it over.”

A CHANGE OF VENUE.

A new variation of about the oldest 
predicament in the world comes from

!;!i. v «in
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A Business Trip.

reached the door, I looked back towards 
the stairway, and involuntarily nudged 
the horseshoe man in the ribs. Down 
the iron-clad staiicase from the sitting 
rooms, shuffled a meek looking individ
ual, carrying a catalogue case in one 
hand, and a traveling bag in the other. 
Behind him, in all the glory of his fur 
lined coat, ourly moustache, and ten 
cent cigar, came my friend the wagon 
salesman, his shoulders triumphantly 
erect. This meek looking individual was 
his customer.

That tableau told the whole story. I 
needed not the stage whisper that greet
ed me as soon as the ’bus door slammed 
shut: “Full carload for Spring, f.o.b. 
factory.’”

IN DESPERATION.
An enterprising salesman from one of 

the largest cities went to a certain rural 
community and endeavored to sell an in

s'?

Salem, in the distant State of Washing
ton. A couple put up at one of the best 
hotels at Salem after a grand public bail. 
About three a.m. the husband awoke 
with the frantic pangs that might be ex
pected to follow a grand public ball in 
Salem (Wash.). His wife, much 
alarmed, rushed downstairs on the jump 
into the dining room, seized a mustard 
cruet, and emptied the contents into her 
handkerchief. Flying upstairs, she en
tered the first door she came to. A man 
was lying on the bed, and with feminine 
deftness she applied the poultice just 
where it would do the most good. The 
man let out a howl, and yelled, “Woman, 
what in —— are you doing f” There 
was a shriek, a patter of bare feet on 
the hall floor, and. frightened half to 
death, the poor wife found her room ami 
suffering husband. She told him her 
troubles, and it tickled him so much that 
his pangs took an instant change of 
venue.
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THE PROGRESS OF THE GREAT WEST

IMMIGRATION AND ITS EFFECT ON CANA
DIAN TRADE

An examination and analysis of the 
official immigration returns convinces 
the inquirer, as nothing else can con
vince him, of the immense proportions of 
the world-wide movement of population 
towards western Canada and the great 
advances that have been made in the last 
ten yeais. It is even more convincing 
than to see with one’s own eyes the flow

of the incoming home-seekers. Reports 
have recently beeu issued by the Do
minion Government giving the immigra
tion returns up to June 30th, 1905, the 
close of the last fiscal year. The sum
mary showing in comparative tables the 
steady inetease in immigration during 
the last ten years is particularly inter
esting and instructive.

These figures are impressive as show
ing the tapid growth of the world-wide 
movement Canadawards, and they ac
count for the marvelous development of 
the Canadian West in recent years; for 
it must be remembered that, almost 
without exception, these incoming sett
lers find their way to the new country 
west of the Gieat Lakes. Every able- 
bodied man who is not afraid of work 
is pretty sure to succeed and is given a 
hearty welcome, because it is recognize 1 
that it is immigration that ‘'makes the 
great Northwest.” The following dog
gerel veise sung to the tune of “Mr. 
Dooley” expresses the prevailing -entiAnalysis of Immigration Figures.

Great Britain 
and Ireland. 

12,384

Europe and 
Iceland. 

4,451

United
States.

2,412
9,119

11,945
8,543

17,987
26,388
49,473
45,171
43,652

Total.
16,835

11,383 7,921 21,716 
31,900 
44,543 
23,895 
49,149 
67,379 

128,364 
130,330 
146,260

1697-8 .... . . . . . . . . . . !---- ............ 11,173
10,060

11,008
21,938
10,211IR99 il 5,141

rum i 11,810 19,352
1‘JOl 2 17,259 23,732
11)0** 3 41,792 37,099
1003 1 50,374 34,7(85
1904-5 65,359 37,255

247,335 208,352 212,590 668,277

of incoming population from the east 
through Winnipeg and from the south 
through Moose Jaw, for the new arrivals 
are soon lost to sight in the insatiable 
western prairies which seem to be able 
to absorb and suppôt t all the people who 
come to them in a hundred years. The 
newcomers are soon lost to sight and 
they seldom come hack.

A writer in the Montreal Herald has 
caught the spirit of the spectacle and 
he gives it picturesque expression in the 
following:

“What stiikes one as the most not
able, and in many ways the most satis
factory, point about this huge immigra- 
tion business is that all those thousands 
of people who now almost daily pass 
through on the way to the West seem 
never to be heard of again. Where they 
go, what they do, how they live, what 
becomes of them in any one way or 
another, we never have to ask. They go, 
the West swallows them, they do not 
come back asking help. What could be 
more satisfactory t”

It is just because these incoming thou
sands are so quickly lost to view that a 
study of the actual immigration returns 
is more convincing even than the sight

The following statement gives the in
crease or decrease for the immigration 
of the fiscal year for the principal coun
tries from which settlement originates.

Country.
English and Welsh........ «.
Scotch ..... ...,..!.................
Irish .......................................

1903-1 
30,094 
16,5 5 - 

3,128

Total British 
Vnited States

Total Anglo-Saxon 
Continental—

Hebrew ............................ ».............
Galician ................ ......... « ...........
German ...........................................
Italian .............................................
Russian ............................................
Swedish ................................. ►......
Finns ...............................................
Hungarian ......................................
Austrian ............»..... ......................
Belgian ...............*..................... —
Bukowinian ...................-....».........
French ...........................................
Japanese ......................... ......... ..
Polish ............»................
Danish .............................. +—*.....
Norwegian ............... ......».............
Syrians ......................»..........
Other continental immigrapts 

bring the total up to .C.........

95,003

3,7'27
7,729
2,900
1,445
1,955
2,151

845
1,091

516
856

1,578
1,534

669
417

1,239
369

34,728

Total immigration 130,331

ment on the subject ;
“ ’Tis immigration. Tis immigration.

America and England send their best.
’Tis immigration, "lis immigration.
It’s immigration makes the gieat

Northwest.”

But while the incoming thousands are. 
as was said above, lost iu the great 
Xoithwest iu one sense, in another and 
more important respect they are not 
lost. The result of their coming is seen 
in the development of the country, in 
the increased production of wheat and 
iu the rapid and substantial building up 
of the western towns that supply the 
increasing population with goods. Can-

19 04-5 
49.017
11,711
3,998

05,359
43,052

109,011

7,715
0,920
2,704
3,473
1,916
1,847
1,323

961
837
796

1,123
1,743

354
745
461

1,397
630

37,255

146,266

Inc.
12,923

1,102
870

14,965

11,965

3,988

478

321

209
354

76
44

158
261

2,527

15,935

Dec

1,577

1,577

803
202
972

39
304

110

62
405

1,577
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ad inn business men have not been slow 
to appreciate the lesson of the immigra
tion returns and the tiend of population 
westward. They have devoted increasing 
attention to the western Canada market, 
have established their branch houses in 
Winnipeg and have reaped the rewai 1 
of doubled and trebled sales.

The Lesson.
But the immigration ligures have a 

particular meaning for British and Am
erican manufacturers if they will but 
stop to consider. In the last fiscal year 
two-thirds of the Canadian immigrants 
were from Great Britain and the United 
States, the majority of these hailing 
from the motherland. These people 
come to Canada with well settled tastes 
and preferences for the paitieular 
brands and classes of goods to which 
they have been accustomed in their own 
countries all their lives. Naturally they 
are most apt to continue to buy these 
lines of goods if they can get them in 
Canadian stores, but if they are not able 
to buy these particular brands when they 
ask for them the probabilities are that 
their consumption will be permanently 
diverted to the lines which they find in 
their nearest stores. The British and 
American manufactuiers have their op
portunity to hold these customers who 
are leaving their own countries and. 
through them, to extend their trade in 
Canada in many lines that are not now 
sold here. Are they alive to their op
portunity? If they do not hold these 
customers when they come to Canada 
they will be lost in the course of a year 
or two. The Canadian West affords a 
constituency already favorable to British 
and American manufactures, because 
the people have 'ong been accustomed 
to using the very lines of goods which 
it is proposed should lie offered them. 
To sell in the Canadian market is there
fore not the same formidable under
taking for a British or American manu
facturer as it would lie to introduce his 
goods in a country where they are not 
already known. Yet, strange to say. 
many of these manufactuiers are de
voting their attentiin to countries where 
the English language is not spoken and 
where their goods have to he introduced, 
to the almost absolute neglect of the 
promising Canadian market where their 
goods aie already favorably known 
among a considerable portion of the 
population. Surely it would he the part 
of wisdom to follow the line of the least 
resistance.

Increased Purchasing Power.
Moreover, it should not he forgotten 

that the purchasing power of these new 
settlers is, after the lapse of one or two

years, very much greater than it ever 
was, or ever could be, in the countries 
from which they came. The immigrant, 
if he is wise, takes up land which he can 
secure free in some parts of the West 
from the Government by the perform
ance of homestead duties or which he 
can buy from a land company. In the 
latter case it is a very ordinary thing 
for the new settler to pay for his land 
with his first crop. If one crop is not 
sufficient, the second will pay the balance 
and leave a surplus. Under these con
ditions the immigrant is almost immedi
ately in independent financial circum
stances -and his purchasing power is 
many times what it was before he left 
his own country to come to the “Last 
West.” He is therefore a much more 
valuable customer in Canada than he 
was in his own country.

The Way to This Market.
How can this markei he reached? In 

one way only, and that is through re
presentation in Canada assisted by 
judicious and persistent use of printers’ 
ink. It is impossible to handle the trail1 
unless the manufacturer has representa
tion on the spot. There are many re
putable manufacturers’ agents selling 
either to the wholesale trade exclusively 
or to the retail trade, and at any of 
the offices of the Canadian Grocer in
formation will he given gladly as lo 
the standing of these agents.

Carry Stock in Winnipeg.
If possible a stock should be carried 

in Canada, and if it is the western field 
to which attention is to be devoted that 
stock should be carried in Winnipeg. 
The eastern Canada firms doing the 
largest business in western Canada are 
those carrying a stock in Winnipeg.

Traveler’s Story.

In this connection an actual occur
rence told the writer by a commercial 
traveler is very much to the point. The 
traveler represented an eastern Canada 
hardware firm and he had just com
pleted his first trip through the westei n 
provinces. He had met with fair suc
cess, but he was very anxious to have a 
stock in Winnipeg from which to fill his 
orders.

In a prosperous little town in Sas
katchewan he called on a hardwaie 
dealer and introduced himself. The 
dealer knew of the firm from their ad
vertisements in the trade paper, and 
was willing to give a trial order. " The 
traveler went over his list from his 
catalogue and he noticed that as he read 
over the items the merchant was busy 
writing on a pad of paper. Thinking
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that the merchant was making a copy 
of his order the traveler explained to 
him that he was making a copy in trip
licate and that one of the copies would 
be left in the store.

‘‘Oh! that’s all right,” was the re
ply. ‘‘Go on with your list.”

When the list was completed, the 
merchant remarked :

‘‘I haven’t given you a very large 
order, have I?”

‘‘No, nothing to write home about,” 
was the reply.

‘‘Well, here is a larger order of goods 
that I must have at once and that 1 
shall send to------------ & Co., of Winni
peg. Your goods can’t be here for three 
weeks or a month and I need these 
articles at once. This may help teach 
your firm to carry a stock in the West;”

While the traveler had been calling 
out his list he had reminded his cus
tomer of goods wanted immediately, and 
he sold more for a rival Winnipeg firm 
than he sold for his own house.

FRUIT PROSPECTS IN B.C.
The possibilities of British Columbia 

as a fruit growing country have been 
known for a number of years, but it is 
only during the last few years that those 
outside of that province have begun t.i 
fully realize what pi ogress has 'been 
made in fruit growing in the West.

In 1898 the great orchard at Vernon, 
belonging to Lord Abeideen, along with 
other orchards only a few years old. 
commenced to bear fruit. When repoi ts 
of these crops, which for the age of the 
trees were considered phenomenal, 
reached fruit growers in other portions 
oifCanada, there was a disposition to 
doubt their authenticity, and it was only 
when the actual fruit was exhibited in 
the east that the possibilities of British 
Columbia as a fruit growing country 
were recognized.

The opening up of western mining 
industries., and the settlement of the 
prairies in the Northwest gave a stimu
lus to fruit growing that is largely re
sponsible for the development which is 
now taking place in that branch of hus
bandry. The value of this industry can 
hardly be estimated as yet, but when 
one considers the reports of such men 
as Prof. Van. Deman, one of the fore
most fruit experts on the continent; 
Prof. Lake, of Oregon, and Chief Fruit 
Inspector McNeil, Ottawa, who have 
classed British Columbia fruit as among 
the finest grown anywhere, the conclu
sion must be that there were no ex
aggerations in the earlier reports. To 
this must be added evidence in the form 
of gold medals given in London, Eng., 
for British Columbia fruit, in competi
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A BUSINESS MAN IN POLITICS
The new leader of the Liberal Party in Manitoba.

tion with fruits from all other British 
colonies.

During the last two years more than 
a million apple trees have been planted 
m British Columbia, and the indications 
are that a still larger number will be 
planted in 1906 and 1907. The total 
yield of fruit during 1904 was valued it 
over half a million dollars, and while 
the year 1905 was one of the poorest 
known in the production of apples, the 
crop was fifteen per cent, greater than 
that of the previous year.

The southern interior, which embraces 
the Boundary country, Kootenay, lower 
Okanagan and the Siuiilkameen, from 
the results shown, would seem to be the 
district where the choicest fruits can 
be grown. Not only are apples a pro
lific} crop here, but the suudler and 
more delicate fruits—peaches, plums, 
cherries and grapes—have been grown 
successfully. From Similkameeu coun
try seventy-five tons were shipped last 
year, including a ton of grapes and six- 
tons of peaches.

While the climatic conditions of 
British Columbia are suitable both to 
fruit growing and from a residential 
(joint of view, the absence of insect 
pests and diseases in fruit would seem 
to make that country twice blest to the 
fruit grower. So far as has been re 
corded there have been no cases where 
any loss was occasioned by these causes 
which is one of the best recommenda
tions the country could have.

In the Nelson district, besides the 
fruit consumed at home, the shipments 
lo outside points in 1905 were 25.000 
crates of strawberries, 300 crates of 
currants, 300 crates of plums and simi
lar amounts of other small fruits, the 
total value of which was between $60,- 
D00 and $70,000. T. Morley, secretary 
of the Fruit Growers’ Association, esti
mates that in 1906 this district will ship 
5,000 boxes of apples alone, with a con
siderable increase over last year’s ship
ments of smaller fruits. It was this 
section that received the special district 
medal from the Royal Agricultural 
society of England in an all-colonial 
-ompetition.

In the country known as the Kettle 
diver Valley, there are about 20,000 
ruit trees now planted, a large number 

of which are at a bearing age. This dis- 
Irict is admirably suited for apple pro
motion as well as for pears, cherries, 

plums and strawberries. It has an alti
tude of 1,700 feet above the sea level, 
Ahich makes it particularly free from 
insects and fungous growths, that have 
been the bane of horticulturists in nearly 
ill parts of America.

In the 'Manitoba Legislature the 
farmer and the lawyer have been the 
classes most numerously represented and 
the classes whose influence has been 
most felt. Hon. R. P. Roblin, the pre
sent Premier, is a farmer; his erstwhile 
opponent, Hon. Thos. Greenway, for 
many year's Premier of Manitoba, is a 
farmer; Hon. Hugh John Macdonald, 
who led the Conservative party from 
the cold shades of Opposition to the 
Government benches, defeating the 
Greenway Government, is a successful 
lawyer; and Hon. ('. J. Miekle. who 
has led the Manitoba Opposition during 
the last two sessions, is a member of the 
legal profession. The business men have 
scant representation in the Legislature.

Edward Brown.
Leader of Liberal Party in Manitoba.

Hon. J. T. Gordon was minister without 
portfolio in the Kohliu Government for 
a slant time, Imt lie resigned because of 
the pressure of business. Hon. Robert 
Rogers might, perhaps, be classed as a 
business man, but, if so, he is the only- 
man of his class in the present cabinet.

Business meu, merchants, country 
storekeepers will be interested in the 
political career of Edwatd Brown, no 
matter what may be their own political 
opinion; ami in Edward Brown they 
have a representative of their claims of 
whom they have every reason to be 
proud.

It may be taken as axiomatic in these 
days when the Canadian West is at last 
coming into its own in the estimation 
of the general public, that the West 
offers exceptional opportunities for ad
vancement, and to the progress of the
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newer Canada Mr. Brown may rightly 
ascribe a good part of his striking suc
cess iu business; but it is not every man 
who succeeds as Mr. Brown has sue 
ceeded, and there aie very few men wh • 
at 41 have become as wealthy as Mr. 
Brown and have attained to the highest 
gift in the bestowal of their provincial 
party. These results show the character 
and ability of the man.

Like so many others in Manitoba. Mr. 
Brown was born in the County of Bi inv 
in Ontario. In truth, the two counties 
of Bruee and Huron were the tirât to 
people Manitoba extensively, and each 
lias given the Manitoba Liberal party .« 
leader. Hon. Thos. Greetnvay belongs 
to the County of Huron and Edwatd 
Brown to the County of Bruce.

In 1888 Edward Brown, iu partuei 
ship with his brothers, was managing a 
general store in Paisley. Out., but, for
tunately for them, the Blown brothers 
caught the Western fever and moved 
West, finally locating in Portage la 
Prairie, where they bought the business 
of Geo. Craig A Co., the same firm who 
own a dry goods store in Winning at 
the present lime. The three Blown 
brothers made a strong business com
bination. and although umpialitieil sue 
cos ilid not cmne to them immediately, 
they were sine to win out eventually. 
As the years went by each developed his 
own particular talents. Edward Brown 
became the financial head of the firm. 
James Blown devoted particular atten
tion to the management of the retail 
store, and, a- the interests of the firm 
were varied and by no means confined 
to the retail store business. Adam Brown 
took charge of the horse and live stork 
end of the firm’s interests. But, while 
it was as the financier of the firm that 
Edward Brown made his mark and 
achieved his most conspicuous successes, 
he nevertheless kept in very dose touch 
with the management of the retail busi
ness, and lie recently assured the writer 
that he had always been a close reader 
of at least two of the MacLean trade 
newspapeis—the Canadian Grocer ami 
the Dry Goods Review.

From the first year of his arrival in 
Portage la Prairie, Edward Brown has 
been a conspicuous figure in the muni
cipal life of his town, and his townsmen 
say that to write the municipal histoiy 
of “Portage” would be to tell the story 
of Edward Brown’s career there. For 
a number of years he has been mayor 
by acclamation, ami in the municipal 
field he has gained the («oliticai experi
ence which should stand him in' good 
stead in his stiuggles in the wider pro
vincial arena
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THE TEA PLANT AND TEA-LEAF

THE TEA PLANT OF JAPAN.

The accompanying print shows a sec
tion of a tea hush and also the blossom 
and seed pod—full size.

The tea shrub is a species of camellia 
bearing a single leaf blossom, and it 
flowers twice a year.

The joint shows the mature leaves of

shows what remains of the new shoot 
after the picking has taken place. The 
left branch also shows the tendril of a 
vine which is most troublesome to the 
pickers. If a leaf of this vine is picked 
and prepared with the tea it is quite 
indistinguishable until the tea is steeped 
for drinking, and then a single leaf is 
potent enough to impart the shudders to

The favorite Tea Plant for Japan grown Teas.

dark color attached to the old stem and 
the fresh shoot with young pale leaves, 
which latter only are suitable for mak
ing the tea of commerce.

The point where the young shoot joins 
the old wood shows where the twigs 
were pruned in preparation for the flush 
of new leaf.

The right branch shows the fresh flush 
ready for picking, and that at the left

a gallon of the best tea that ever grew. 
Buyers should remember this and never 
condemn a sample on one trial.

The leaf bud at the end of the young 
new shoot makes the choicest tea, but 
the bud of the blossom is never picked 
for tea. The seeds have no commercial 
value, though a small quantity of oil 
can be extracted from them.

To those who are interested in tea the 
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print with above explanation will be 
found interesting.

THE TWO ACTIVE PROPERTIES IN 
TEA.

The philosophy of steeping tea leaves 
in boiling water from live to seven 
minutes, in the preparation of tea for 
the table, is said to be both sound ami 
reasonable. As it is also easily sus
ceptible of exposition and ought to be 
able to be understood by the shallowest, 
it would seem policy to try and impress 
it on the general mind. Even, there
fore, at the risk of repetition, we shall 
tell it, putting the explanation in the 
simplest words, so that it shall be under
standable of all.

To begin with, the tea leaf has two 
active leading chemical principles. These 
are, first, tlreine; second, tannin.

The Two Chemical Agents.
Of these the former, theine, is a bene

ficent agent, and contains just those 
properties which do good to the human 
system ; in fact, it is no more or less 
than a mild tonic.

The second principle is tannin. And 
it is this second principle which holds 
all the qualities that are injurious for 
human beings in tea. At the same time, 
even though it does contain almost all 
tea disqualifications, these would not 
affect mankind adversely unless the 
drink was improperly made, and the 
drinking of this noxious beverage was 
very immoderate and kept up for a very 
long time.

The Danger in Tannin.
The proper preparation of tea, how

ever, eradicates all danger of tannin. 
This is given elsewhere, and has been 
published so frequently, both in this 
journal attd itt innumerable other ones, 
and in endless ' other forms, that the 
recipe ought to be, if it is not univer
sally known.

Yet to be just, let us concede concern
ing tannin, that the tannin when taken 
for a long-continued period of time, in 
liberal quantities by an invalid or a 
person possessed of a weak stomach, 
will, in conjunction with the acids in 
the stomach, form another acid which 
will ultimately havç a deleterious effect 
either upon the nerves or upon the 
digestion.

Jïow, then, how to counteract—to
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THE GROWING AND HARVESTING OF COFFEE.
At the Technical Institute in Louilon, 

England, lectures are given from time 
to time on subjects of interest to the 
several industries it takes under its 
wings of instruction. The following is 
a report of a lecture given by Mr. 
Robertson, an accepted authority on 
“Coffee,” which will be read with in
terest by our readers.

Mr. Robertson said he had been for 
thirty-thiee years in the coffee trade, 
and he was glad to be able to put that 
experience at their disposal, and he 
trusted he would be able to give them 
a few tips which would help them. He 
had been a planter end curer and a 
seller of coffee, so that he knew what 
he was talking about. He approached 
the subject from the point of view that 
they were all groceis or all in the gro
cery trade, and they were trying to do 
business, and he would do his utmost to 
facilitate that.

the Turkish “qahveh,” anil Arabic 
“qahweh,” which in both instances 
meant wine. Another derivation might 
tie from a town in Abyssinia, which 
seemed to have been the tirst centre of 
the production. It apieared that it had 
been brought to Arabia between A.D. 
1300 and 1400, but in all probability it 
existed there long before. It was first 
brought to Europe in 1573. About the 
same time there was a split in the Ma- 
houimedan world owing to the mote 
orthodox objecting to the co-religionist' 
drinking coffee. It seemed that soum 
used to drink twenty or thirty cups of 
coffee to keep them awake for prayer, 
and the mon; orthodox, consideiing that 
this was an abuse of the thing, pro
nounced it as an intoxicant, and a split 
occurred in the church which lasted 200 
years.

Biought West by the Turks.

effectually estop this possible injurious 
result.

It will readily be seen that the tea 
drinker, if given the beneficent agents 
of theine, and if saved from the possible 
injurious effects of tannin, will be ob
taining just the good effects which tea 
ought to give, and prevented from im
bibing the bugaboo harm that is said to 
come from excessive tea drinking.

To Get Perfect Tea.
How to obtain the theine and to escape 

I he tannin. The process is so simple 
that it will make the reader smile—- 
simply follow the instructions given for 
preparing tea—the one and only proper 
recipe in general use. Why does this 
give us theine and exclude the tannin? 
Simply because the tannin does not be
gin to develop until the tea has been 
sleeping for several minutes at the very 
least. After ten minutes of steeping it 
begins to generate momentarily more 
freely.

It is wonderful with what foresight 
beneficent nature guards man, if he wi'I 
but heed her unmistakable warnings.

For theine. the kindly agent which is 
good for man, is generated freely during 
the first seven minutes of the boiling 
of the infusion. Theine gives the deli
cate flavor to the tea, imparts to it its 
delightful aroma, its whole charm.

But tannin, the maleficent property, is 
bitter and disagreeable to the taste. At 
the end of seven minutes in the water, 
which has been previously boiling for 
five minutes before it has been poured 
over the tea, the theine has reached the 
point at which its most delectable quali
ties are most pronounced, while tannin 
has not as yet become active or apparent 
to the taste.

For the next three minutes there is 
no apparent change in these conditions.

When Deterioration Begins.
At the end of ten minutes a rapid 

deterioration begins. The theine mo
mentarily weakens in taste and the de
lightful flavor disappears. At the same 
time the tannin just as rapidly takes 
precedence, and the bitter taste second 
by second becomes more pronounced. In 
a very few minutes more the brew be
comes so vile a decoction that it is not 
fit drink for beast, let alone man.

The way to obviate this result is 
simply to obey the recipe.

Follow its instructions and you will 
always secure a delightful, a beneficial 
cup of tea.

When a man tells you he doesn’t need 
to advertise, look out for bankruptcy 
proceedings. He’s ripe for 'em.

French Coffee Approved.
He found that people went to France 

and drank coffee and returned landing 
up the French coffee, but the quality of 
the raw article was unlikely to be half 
as good as that which they had in this 
country, for they would find that the 
duty in France was eight times as much 
as was paid in England. Yet the exper:- 
ence of most travelers was that they got 
better coffee in France, whether it was 
in a small village or large hotel, or any
where. If he were asked where in Eng
land one could get a decent cup of 
coffee, he could hardly say. That was a 
thing which ought to be altered, and he 
looked on those present as a little band 
who would go out into the world and 
try and get their customers to learn 
what coffee was and how they should 
make and enjoy it. If they did that 
they would do a great deal of good. 
They heard it widely stated that the 
curse of this country was drink, but if 
they got people to drink a decent cup 
of coffee instead of whisky and beer, 
the chances were that there worth! be 
less wife-beating and less ill-treatment 
of children.

Various Ideas of its Origin.
The origin of coffee was to a certain 

extent fabulous. In Abyssinia it was 
said that some shepherds noticed that 
their goats were in the habit of eating 
the leaves and berries of a tree, and that 
they afterwords became very much ex
hilarated. On making the experiment 
the shepherds found that it had very 
much the same effect upon themselves, 
and hence the discovery of coffee. He 
did not vouch for that story. The deriva
tion of the word was Said to be from

t»7

Tea, coffee and cocoa were all intro
duced into Europe within a few yeais 
of each other, but none of the three 
drugs, as they were looked upon, were 
much noticed until between 1040 and 
1000. What they did know was that the 
use of coffee was greatly extended after 
the seige of Vienna by the Turks in 
ltiS3. A large Turkish army besieged 
the city, but, foitunately for Christen
dom. the Turks were driven out by the 
King of Poland. The Turks were driven 
back so speedily that they hail to aban
don their camp, and when the camp wt- 
exnniined an enormous amount of coffee 
was found, and the use of it was taught 
the Viennese by the renegades and the 
prisoners. This led to its general use 
in Austria, and from there it sprea t 
further north. The Turkish ambassador 
had presented Louis XIV.. at Paris, with 
a certain quantity of coffee, and Louis, 
who was a good man of business, sold 
some of it. and got forty crowns a pound 
for it. The crown at that time was 
worth about Ils., so that this was a 
fairly good price for it. Front then the 
use of coffee grew more and more. In 
ItiOO the then governor of Java procured 
some seeds from Arab traders, and some 
were planted in Batavia. It was at fir-t 
only looked upon as an ornamental plan, 
which indeed it was. The governoi 
planted some in his garden, and took 
the trouble to send some seedlings a’l 
the way to Amsterdam. Most of them 
died, but in 171S some seedlings were 
sent from Amsterdam to Martinique, 
and from there the growth of coffee 
spread all over the West Indies. It 
would appear, therefore, that from the 
plant sent to Amsterdam coffee spread 
all over the western part of the world,
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i]it* su| ■ ! ;1 v from which now formed two- 
thirds of the world's produce.

Coffee Taxed- in 1670.
In 1650 coffee was introduced into 

England, and coffee houses were opened 
in London and Oxfoid. The first house 
opened in London was founded in St. 
‘Michael's alley, Cornhill, in 1662. by a 
Greek, who had been a servant. The 
use of coffee increased so much that 
Charles II., who was always looking 
about to tax something, in 1670, put 
such a tax on coffee as to greatly dis
courage the trade, anil it was said that 
as a result no less than 3,000 coffee shops 
in London had to shut up.

Chicory as a Substitute.
In the Napoleonic wars the high price 

of coffee led to a general use of substi
tutes, and the chief substitute used was 
chicory. There was a very high duty on 
coffee, and for many years there was no 
import duty oil chicory. These legisla 
live discouragements were really the 
cause of the depraved taste foi chicory, 
for w hy a man should care to lake chic
ory into liis stomach he could not other
wise understand. His theory why people 
liked chicory now as a substitute was 
that the hulk of the cheap coffees they 
got years ago were from Rio. and it had 
a peculiar aioma and flavor which they 
called a straw flavor. It was quite dis
tinctive from any other ci ffce flavor, 
and people having once got accustomed 
to it liked it. He knew a man who 
wauled this Rio coffee and he supplied 
him. the coffee costing something about 
40s. When the man sent for some more 
coffee lie could not get the same blend, 
hut at a loss to himself he sent some 
Ceylon at !!5s.. and as the result lie got 
the shipment hack with a letter, “ If 
>ou can't send me what I want don't 
send me this rubbish.” The peculiar 
flavor of Rio coffee was akin to the 
flavor of chicory, and people having in 
the middle of last century got used to 
this flavor, found it also in chicory, ami 
told their children of it. and he supposed 
it would lake some generations to get 
rid of the taste.

The Coffee Plantation.
Mr. Robeitson proceeded to describe 

the coffee plant by means of illustra
tions. He said that he had had eight 
years’ planting and curing of coffee in 
Ceylon and South India where it was 
considered that the best class of coffee 
was grown. The coffee seed had great 
vitality and grew quickly, and in two 
months after being placed in the ground 
a plant 2 in. to 4 in. high was formed, 
these were planted thickly in the nur
series, and in from three to four months 
when they were a foot high they were 
used to form plantations. They were

grown in straight rows. It was a stit- 
faee feeder, but the tap root went right 
down; the holes in which the young 
trees were planted were about one foot 
cube. The planting was generally done 
on a rainy day, and above all things 
what coffee wanted was heat and mois
ture. That was why in a temperate 
country coffee could not he got to grow. 
The coffee tree would give a small yield 
the second year, and in the third year it 
might pay for that year’s expenses. In 
the fifth year it was in full bearing, aim 
they began to get from 1 1-2 lbs. to 8 lbs. 
per tree of clean coffee. It was an ex
ceptional tree, however, which gave S 
lbs., for that meant about 20 lbs. of ber
ries.

Topping the Tree.
Having touched in a most interesting 

way on the everyday life of the planter, 
and on the thousand and one things he 
was called upon to do, Mr. Robertson 
said the tree would, if left alone, glow 
to 18 feet to 20 feet, but to prevent this 
they were topped, and the height of trees 
ranged from 2 feet to 5 feet, according 
to the conditions of wind, ventilation 
and heat.

Gathering the Berries.
The coffee tree has about 200 

enemies, the principal being leaf disease, 
hugs, grubs and beetles. At harvest 
time every person on the plantation was 
put to work gathering the berries, and 
these weie put in the receiving houses 
and afterwards sent by water to the 
store. Here the berries were pulped by 
machinery, and the inside was washed 
and dried. l,t was then sent to the coast 
wheie it was subjected to still further 
heat, which allowed all the husks, etc., 
tu be got away, and the result was per
fectly clean coffee.

The Common Process.
The process he had described referred 

to the washed coffee, which might be 
termed the aristocratie coffee. The or
dinary or native coffees sent from Rio, 
Hayti, Java, Mexico, and so on, were not 
prepared in this way, they were dried in 
the cherry. They were dried at the na
tives, convenience, and fully two-thirds 
of the world’s production was dried .u 
this way, and many people said they got 
a certain amount of sweetness and aroma 
in coffee dried in that way which was 
not present in green coffee. Mr. Robert
son, in the course of his lecture, sent 
round a number of samples of various 
coffees for inspection.

I once was called on, said the doctor, 
to treat “a lobster" who had all his 
toes cut off through trying to stop a 
buzz-saw with his feet.

Pardon, said the professor, but if he 
had been a lobster he would have pro
ceeded to grow another set of toes I
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SHERRY WINE, ITS METHODS OF 
MANUFACTURE.

Commercial Agent Price, of Jerez de 
la Frontera, makes a report on the 
manufacture of sherry wine in Spain, 
and describes its preparation for mar
ket. He writes :

‘‘The vintage of sherry wine occurs 
between the 15th of September and the 
last of October. After the grapes are 
cut they are left in the sun for two or 
three days, being covered at night to 
protect them from the dew. All bad 
and unripe grapes are separated from 
the bunches, after which the good 
grapes are thrown into large, square, 
wooden troughs, when men, barelegged 
and wearing heavy shoes with project
ing iron nails, tramp out the grapes 
and the liquid runs into an adjoining 
vat. The residue of stems, pips, and 
skins are put into another trough, and 
after adding water are crushed with a 
wooden press. The pulp is used for 
manure and feed for hogs. The liquid 
obtained, called must,’ runs into an
other receptacle, and is of an inferior 
quality.

Set to Ferment.
‘‘When the butts and barrels are filled 

they are put in the cellars, each barrel 
having a tin funnel inserted in the bung- 
hole to permit circulation of air. These 
barrels must have a vacuum of at least 
4 gallons to allow the wine to ferment 
without overflowing. After the ferment
ing period of about two months the 
clear liquid is transferred to other bar
rels carefully, so as not to disturb the 
sediment at the bottom.

‘‘The barrels for the ultimate recep
tion of the wine must be of white oak, 
perfectly clean, and smoked with sul
phur to prevent dampness. The barrels 
are then stored and carefully classified 
by experts and a name given to the 
wine in the different butts.

Several Kinds of Wine.
‘‘It always happens that different 

kinds of wine are obtained from the 
same grapes grown in the same vine
yard and subject to the same treat
ment. From the same grapes come the 
mellow (hechos), light (tinos), and 
bouquet (oloroso). Some of the wine» 
are so bad that they are sold as vine
gar or burned for alcohol. Alcohol of 
65 degrees must be mixed with wine at 
the rate of 12 pints to the butt of b5 
gallons for each degree of strength de
sired. To properly preserve wine it 
should have an alcoholic strength of at 
least 16 degrees, and as pure wine does 
not possess that it must be strengthen
ed. There are some wines preserved in 
their natural state, but they are very 
few.”
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PROGRESSIVE RETAILING

THE EVIL OF OVER-BUYING.
It is strange how some retail mer

chants get the impression that when 
they place a large order for goods they 
are performing a master stroke of busi
ness and are building up for themselves 
the prestige of being heavy buyers, 
which can be secured in no other way. 
It wouldn’t be very difficult to find re
tailers who have been forced out of 
business through their desire to carry a 
large stock, much out of proportion to 
the needs of their community. Ovei- 
buying has probably driven as many re
tailers to the wall as any other one fail
ing.

The time is past when a merchant is 
compelled to buy enough goods to Iasi 
several months; for with the railroad 
facilities that exist at present it is pos
sible to replenish stocks upon such short 
notice that with the exception of a very 
few cases a dealer can get almost any
thing he needs in a very few days from 
the time the order is placed. Treating 
with this subject of over-buying a co- 
temporary says :

“Don’t be a warehouse. Run a store, 
if you are in the mercantile business. 
Don’t load yourself up with a lot of 
things you can not sell for a year or 
two. Don’t fill your stock rooms with 
goods on which you will have to pay 
eight per cent, interest on overdue ac
counts.

Redouble Your Energy.
“You are running a store to sell 

goods, not to house them for the manu
facturer and pay interest at the same 
time. There may be some advantage to 
a big concern in buying goods in large 
quantity, but to the ordinary merchant 
it’s different. The grocer in the city 
can perhaps make a neat speculation at 
times by buying in carload lots, and 
storing his goods. But as a general 
thing the dealer who buys in carload 
lots does so with the intention of push
ing the goods out of his store with re
doubled energy. He doesn’t buy simply 
for the sake of1 having a lot of stuff on 
hand.

Buying a Great Science.
“It is better for the average merchanl 

to buy just enough goods to carry him 
until he can get another shipment. 'Buy
ing is a great science ; it is as great a 
science, perhaps, as the science of sell
ing. Many merchants are good buyeis 
and poor sellers, but more are poor buy

ers and good sellers. It is the buying 
end where most failures occur.

Don’t Lose Your Discounts.
“There are a good many reasons for 

buying in small quantities. Chief among 
t hese is that you don’t put all your money 
on the shelf. You keep the cash in hand, 
available for discounts. A merchant 
who can simply take advantage of every 
discount is in a position to undersell his 
competitor who never can take a dis
count. Just as an example : say dis
counting terms on net dry goods are 2 
per cent, off 0 days, due in 60 days; 
on regular dry goods, 6 per cent, off 10 
days, due in 90 days. So tire merchant 
who neglects taking his discount on net 
goods and lets his bill go to maturity 
is paying the rate of over 14 per cent, 
per annum, while ou legular goods he 
I ays over 20 per cent.

Don't Live in Ox Team Days.
“It is an advantage to have clean 

goods coming in every week. Don’t buy 
all you think you can sell of an item. 
The trains run both ways every day, and 
a two-cent stamp will do the work. The 
custom of buying a six months’ supply 
at a time is a relic of the days when the 
country merchants drove 100 miles with 
an ox team to buy their goods. It is 
different now. But there are dealers 
who persist in following the ox team 
method down to this day.

Meeting Competition.
“Shiewd buying is one way to meet 

mail order competition. This doesu't 
mean trying to beat down the drummer’> 
prices, but it means buying small quan
tities of things and keeping the store 
right up-to-date and fresh stocked from 
one year’s end to another. You will get 
more satisfactory results by starting tin- 
season with a month’s supply of goods 
and adding as the trade demands.”

PAY ATTENTION TO CHILDREN
It is very poor policy on the part of 

the grocer to neglect paying the same 
attention to g child sent to his store by 
a housekeeper, as he would to a grown 
person. Nowadays this is not so notice
able, but a few years ago it was a very 
common mistake. Even yet many gro
cers do not seem to realize the harm 
they are doing themselves in this way. 
Country merchants are more to blame in 
this respect than are the city merchants. 
The latter are aware of the fact that to 
keep their patronage they must give the
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same satisfaction to the child as they 
would to the parent. Country store
keepers very often keep a youngster 
waiting from twenty minutes to half au 
hour. He is passed for the grown per
sons who happen in after his arrival, 
and the merchant does not seem to con
sider him until everybody else has been 
served.

Nothing is more aggravating to the 
average housewife than this. Very often 
she is in a hurry to obtain the groceries 
and being unable to go herself sends 
the child, thinking it will receive the 
same consideration as she herself. There 
being no telephone system in many small 
towns, as there is in the city, she must 
wait in patience. She cannot hurry up 
the grocer, but must be content to await 
his pleasure. The result very often is 
that the next time she has occasion to 
send the boy or girl her instructions are 
to go to some other store.

THE CRANKY CUSTOMER.
The cranky customer is indeed a great 

thorn in the flesh of the grocer. A cus
tomer that is apparently never satisfied, 
but who is always complaining, asking 
for what seems the impossible, is the 
despair of many grocers. In the end 
very often the grocer becomes disgusted 
and openly makes known to the cus
tomer that he no longer wants to be 
Imthered with his or her patronage. It 
is generally “her.” This is a mistake 
on the part of the storekeeper. A cus
tomer may be pretty near “the limit,” 
but should never in any way be encour
aged to patronize your competitor’s 
store. Many grocers there are who have 
customers who are simply particular 
that all they buy is just exactly what 
they want. These are often classed in 
the same category as the “crank.” 
which is ceitainly unwise on the part of 
the merchant.

Always strive to please your exacting 
customers. If they are a little more 
particular than others who make their 
purchases from you; if they are often 
Very annoying, put up with it. It is ail 
in the business. If you cater to them 
satisfactorily your reward will be not 
only on the patronage extended to you 
by them, but also in the free advertising 
they give you and your store. A house
keeper may be very “cranky” as they 
say, but if you give her satisfaction, and 
treat her as you should, she will adver
tise the fact freely to her friends,
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Store Architecture, interior Fittings and
Window Display

STORE ARCHITECTURE—ITS IMPORTANCE IN 
ECONOMY AND EFFICIENCY

Store architecture is one of those 
problems with which the merchant is 
sooner or later confronted. A store may 
he started in a simple unpretentious 
way without consideration to either 
uood looks, convenience or economy— 
merely because the need for a store ex
ists. and that need must be met. As 
soon as, however, trade begins to multi
ply, other considerations aie brought 
into evidence, storage for instance. Al
though goods may speedily change 
hands, it soon becomes apparent that 
provision must be made in keeping with 
the particular requirement of each des
cription of goods, else serious unneces
sary loss will accrue. Then again, it is

No. 1—This illustration shows front of building, with 
private door leading to first floor offices.

soon evident that places must be allotted 
easily-get-at-able, and in accord
ance with the frequency or otherwise of 
call for sale upon the particular articles, 
otherwise great unnecessary cost is in
curred in handling. These and many 
other reasons might be adduced in sup
port of the adopting of good and effi
cient architectural store arrangement.

Points in Good Store Architecture.
There are given in this article illus

trations of a store which has recently 
been erected on a corner site in one of 
the growing business streets of Toronto.

The owner of this store, George J.

Melhuish, is an experienced grocer of 
many years’ standing, and in adopting 
the arrangements shown in the illustra
tions. has endeavored to obliterate most 
of the objections with which so many 
ordinary stores are encumbered. 
“Natural Light” an Important Feature.

Perhaps first and foremost in this 
regard is the question of “light.” Suffi
cient natural light, properly subdued, 
is one of those features more noticeable 
by its absence than its presence in the 
general store. Light, however, is one

of the most important factors to the 
successful store. Customers should at 
all times be able easily to see all the 
contents of the store. To accomplish 
this end and yet not lose the use of wall 
space, a row of windows have been 
arranged, in the accompanying plans, to 
give light along the top of the outer 
side wall, leaving the wall still available 
for shelving, etc., to within about two 
feet of the ceiling. This is (without 
doubt an excellent arrangement, and one 
well worth noting.

“Air,” an Aid to Health and Business.
Abundance of air is another impor

tant feature in the retail store. Who 
amongst us have not, at some time or 
other, been well-nigh suffi rated by the 
many combinations of aromas in the old 
time store ? No use the salesman trying to 
push sales in such a place ; the customer 
ordeis what he wants and clears out. 
In the store under reveiew, however, 
this feature has been well studied. With 
a door at each end, and one at the side, 
a current of air can be easily circulated 
from end to end, and by avoiding the 
use of the one on the side of the wind 
at the time with little inconveneience.

Every store, even in the depth of Win
ter, should be well ventilated once or 
twice during the day. In fact, in 
Winter time, by allowing a current of 
cold air to pass freely through the store 
and drive out the wasted and vitiated 
air, it will be possible to warm up to a 
better temperature with considerably 
less firing.

“Access” and “Egress.”
A still further important feature is 

that of “access” and “egress.” In

- :Th-‘j

No. 2 shows side elevation, with side door for loading delivery wagon. Private door to residence. Small 
windows to back of store for light and ventilation.
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INTERIOR TRIMMINGS FOR UTILITY AND BEAUTY.the plans shown this has been amply- 
provided for. An imposing front entrance 
for customers only gives freedom from 
all unnecessary contact with the passage 
of goods to and fro. There is also the

*3rQç*ae6aujiQ.

D 3 shows cellar arrangements, the latter half for 
storage. Plenty of light, ventilation and drainage.

side entrance chiefly for the use of load
ing up for delivery, and then there is 
at the back a door which can be used 
for taking in goods, beside which the 
cellar entrance can be utilized for the 
same purpose, and as the main storage 
is located in the cellar, it is probable the 
cellar entrance will become the chief 
goods entrance.

At the rear of the store a fair size 
room is arranged, suitable for refrigera
tion or such like storage purposes.

The Residential Section.
The house arrangements can, of 

course, be adapted to particular circum
stances; in the instance illustrated, it 
was desired to fit up the front part of 
the first floor as a professional parlor. 
A separate front entrance was therefore 
arranged which makes that part par
ticularly private, the entrance to the 
house proper being provided at the side 
entirely apart and separate from the 
business section.

Closely following, and equally impor
tant to that of ^correct architectural 
arrangement, is that of interior fittings. 
Many are the devices which have come 
into being of late years to aid the store
keeper in his business, computing scales, 
cheese and bacon cutters, cash registers, 
counter check books and many other 
useful and admirable helps. The fix
tures and fittings, however, must stand

No. 4 shows main store with back room for refrigeration 
or storage.

pre-eminently front in importance, as 
upon them to a great extent depends not 
only the appearance, but the economical 
working of this store. The illustration 
given in this article is one taken from 
many which have reached the offices of 
The Canadian Grocer, and which would 
form a likely plan to fit in with the store 
plan shown in the previous article.

Well Displayed Stock Half Sold.
The store "from which this illustration 

of interior fittings is taken is that of 
A. 1). Valentine & Co., Windsor, Ont. 
The whole side wall makes a most ex
cellent showing with its arrangement of 
shelving to carry sufficient assorted 
stock for any ordinary jgroeer. The
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complete arrangement of the Walker 
pivoted bins must commend itself to 
any enterprising grocer. The added 
attractiveness to the store, to say noth
ing of the immense saving in the clerk's 
time serving customeis. must at once 
be evident. It becomes quite an easy 
matter to sell goods from a well dis
played stock, the suggestiveness of the 
display will accomplish a great deal, 
and with the Walker pivoted bin the 
goods are displayed in the most eco
nomical manner possible.

The Necessary Refrigerator.
The refrigerator arrangement is an

other important feature in a store. 
There is no reason whatever why the 
refrigerator should not become one of 
the ornaments of the store. There are 
many makers of these goods who set 
themselves to accomplish the best pos
sible effect with the most convenient 
refrigerating arrangements. The col
umns of the Canadian Grocer frequently 
contain illustrations of refrigerators

No. 5 shows first floor arrangements, with private 
offices, separate lavatory, stairway, etc.

which, in addition to accomplishing 
their intended purpose, also make quite 
an attraction to the store itself. With 
one of these installed in a well appoint
ed place, which will display the goods



as well as preserve them, the grocer’s 
repute as a careful up-to-date store
keeper would he largely enhanced.

“Cash Only.”
At the rear of our picture will be 

seen a small card. “We sell for cash 
only,” which denotes the principle upon 
which business is conducted. It uiay 
not be possible for every grocer to fol
low this scheme in his particular local
ity, but where it can be done, it is un
doubtedly the best possible method 
upon which to conduct a store. What, 
however, strikes one in this particular 
case is the way the owners have obliter
ated all show cards of manufacturers,

No. Ü shows upper tioor with bedrooms, sitting rooms 
and all modern conveniences.

leaving the store entirely free for their 
own display.

THE VALUE OF WINDOW TICKETS.
There isn't a merchant who will 

contest this proposition: “Show win
dows are valuable to attract trade.” 
You display your goods and if they are 
attractive, you will do some business. 
How much more you could do 
with price tickets properly displayed is 
perhaps a question, but there is no ques
tion but what your trade would be in
creased, and materially.

There are many people who are back
ward in the matter of pricing goods.

STORE ARCHITECTURE

They feel some little compunctions 
against asking questions and then going 
away without buying. You will find this 
trait much more highly developed in the 
man than in the woman. The latter leans 
a little too much the other way.

If you have a good location, there 
are people passing your store every min
ute in the business day. The prices 
plainly shown talk to them as they pass, 
and they strike home. The average 
man knows little about bargains. He 
may think an article looks too high-pric
ed for his pocketbook, but the actual 
price may he within his reach.

Use the tags and the cards with 
prices in plain figures throughout 
your entire establishment, and they 
will increase your sales. New goods
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lowing this practice, try it and you will 
find your returns for the next year bet
ter by a material percentage.

WINDOWS AN ADVERTISEMENT
A writer once remarked that out of 

nearly 200 stores visited in some thirty 
cities on a special tour of the grocery 
trades, comparatively few make any at
tempt at attractive window display. This 
is unfortunately pretty nearly the truth, 
grocers as a class appear to have much 
to learn on this subject. There are, 
however, a few grocers in most cities 
who give prominence to the subject, and 
who on certain occasions, such as spe
cial holiday seasons, make a great fea
ture of their windows.

The window is. possibly, the retail

,f*Hm*N**.
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The above shows the interior of A. I). Valentine & Co.'s store. Windsor. Ont. It is an excellent arrangement 
of wall fixtures, suitable to go with the plan of store shown in preceding article

are going on the shelves and tables. 
Plain marking helps the customer and it 
helps the salesmen.

Plain marking is taken to mean one- 
pi ice, and in this day and age of sharp 
competition, no merchant can afford to 
play favoritism with his trade. One 
price is the surest safeguard. If you 
have sliding scales you run the risk, and 
a big one at that, of offending your good 
customers.

Women talk and they gossip on trade 
matters as well as on social. Over
charge one and let her find it out and 
your competitor will control her trade 
hereafter. Use price cards. They may 
be had cheap. Use home-made cards and 
learn to make them neat and attractive. 
If you are a failure at it. your print 
shop will gladly accept the order, or you 
can send to the city for samples. Tag 
everything. If you have > not been fol- 
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grocer’s greatest advertising medium, 
and it should be treated in that way. The 
Canadian (Tracer, week by week, gives il
lustrations and pointera on this very sub
ject. It is not really an expensive mat
ter, no goods lend themselves so readily 
lo window display, and by a simple ar
rangement of boxes or temporary shelv
ing, almost any design can be arranged. 
For an ordinary between-season trade, 
such as the present moment, about the 
simplest thing to be done is to make a 
weekly display of popular staple goods, 
with always a special bargain line. There 
is given in this issue an illustration of 
the store window which is mentioned in 
our store architecture arcticle, and 
which carries a display of just the na
ture mentioned. This window is parti
cularly well placed for an elaborate dis
play of special goods when the season 
opens.
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PUSH EVER AHEAD.
Yes, you have been doing very well. 

On that last trip you sold nearly $1,000 
worth of goods, and the whole month 
was the best you ever had as a traveler.

Splendid, but don’t rest on your past 
laurels, old man; go ahead and make 
every month better than the last.

There are great big chances for fatter 
sales than you have ever yet made, and 
do not let the past achievements keep 
you from the greater success in the fu
ture.

And you are credited with possessing 
a fine voice. They have told you that 
they enjoyed your singing and once you 
sang at a concert, and the press noticed 
you kindly, for you were encored, and 
you have been living on the glories of 
that evening ever since.

That is a mistake; make it only as an 
incentive to better things, to. better 
music, to better singing.

Many of us make what they commonly 
call successes when we are, after all, 
really failures.

The clerk in the store is a good aver
age, and he is satisfied. One day three 
months ago he sold more goods in that 
department than any other clerk had 
ever done in a single day. He has been 
talking about and living on that day ever 
since. He has forgotten that there are

of that one occasion of the past, for
getting all his great possibilties for the 
future in this, his success of a night. 

Many of us are failures, not because

on the counter of his store, and a ten 
line advertisement in the paper. His 
stock was small, but he was agreeable 
and his voice was blight with hope.

The above is a display of staple goods in the side window of store shown in our architectural plan'..

The above is a display of seasonable g x>ds in the front windowlof store shown in our architectural plans.

■/ ? #

greater sales for the greater day of the 
future.

A speaker who once, when the hour 
was in keeping with his spirit, moved 
his audience at will, delights to think

we are without ability, but because we 
are too easily satisfied.

We do not have ideals that are large 
enough to carry us on.

When I first saw him. he had lamps

I met him a few years later, and elec
tric lights were strung in the window 
and overhead. ITis stock was larger 
ami his advertisement was quarter col
umn by two columns deep.

I passed through his town the other 
day. He had moved. He had moved up 
street, moved into the store of a rival 
who had been content to live on the suc
cesses of the once were, before this new 
chap came to town. The advertisement 
is bigger and the stock is in proportion, 
and his voice is still hopeful, looking for 
still bigger and better things.

You have seen it on every side.
You have seen the people who forge 

ahead and distance their rivals.
They take stock and find the year a 

successful one. They set a higher stan
dard for the next year, and forge ahead 
again.

Are you one of these fellowsT Are you 
satisfied with your set of standardsÎ

Are you satisfied with your standard 
in the home life.

Are you satisfied with your standard 
in books and conversation Î

Are you satisfied with your standard 
in love and friendship?

Look them over and weight them well, 
and perhaps you’ll take them up and 
plant them higher and further on.
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DELICATESSEN IN THE GROCERY STORE

DELICATESSEN AS A PROFITABLE DEPARTMENT
The delicatessen idea is certainly and 

surely making substantial headway. The 
coming of the “flat” habit, the increas
ing favor which “light housekeeping” is 
receiving, and the supeiior economy of 
delicatessen supplies, all combine to give 
a degree of energy and interest to the 
“delicatessen department.”

Possibilities of Increasing Trade.
Yet how few grocers have really given 

due consideration to this ever increas
ing and extremely profitable branch of 
trade. True, some grocers make a fair 
show of the ordinary plain and familiar 
cooked meats, but how few stop to think 
of the avenues of possibilities! which open 
up with the coming in of the many deli
cate and economical prepared foods.
The Great Advantage to Housekeepers.

For a few cents a housekeeper can 
secure enough salad to supply several 
persons, and for very little more money 
can obtain slices of smoked meats, pickl
ed meats, or fish and thus a good light 
meal is leadily obtained. The list can 
be indefinitely extended and a complete 
absence of waste is noticeable, thus mak
ing delicatessen goods so much more 
economical than is commonly supposed. 
Skin, bones, feet, heads, shells and other 
useless portions of animal and fish ana
tomy, which one pays good money for 
at the butcher’s, are absent from the 
delicatessen meat and fish, and the dif
ference means much in money saving.

A Live Grocer.
A prominent grocer in a flourishing 

city recently stated that his trade had 
completely revolutionized of late. A 
few years ago he was doing a substan
tial family tiade. and could almost cal
culate his exact weekly orders. Now. 
however, things have completely chang
ed, the enormous advance in rents made 
it impossible for the majority to con
tinue housekeeping in the way they had 
been doing, with the result, that a great 
number of the houses now contain more 
than one family all on the light house
keeping basis, with the inevitable in
creased demand for prepared foods. This 
particular grocer has set himself to meet 
this new condition, the result being that 
lias trade has kept continually advancing 
although changing its particular charac
ter.

The Populace Demand it.
The delicatessen store proper, undoubt

edly covers much which it is not neees-

sai-y that the ordinary Canadian grocer 
should consider at the present time of 
evolution. Still, with the influx of for
eign nationalities into Canada, there can 
be little doubt but that they will bring 
with them much of their fancy and ap
petite for these highly seasoned and 
prepared foods, in fact, it is the bound- 
en duty of the Canadian to acknowledge 
such fact, and find in it an opportunity to 
show these strangers in a strange land 
that all will be done that can be, to 
make them realize that Canada is home. 
This can easily be done by opening up a 
good supply of the class of comestables 
with which he is familiar.

How it has Developed in the U. S.

In the U. S. the ordinary delicatessen 
store is growing to be more and moie a 
place where the delicacies of the world 
are to be found. English, French. Dutch. 
Russia. Spanish, Swiss, Hungarian and 
American food produets shoulder the 
toothsome products of the Fatherland in 
the German-Ameriean stores where the 
sign “Delicatessen” is seen, and the end 
is not yet, for with the “chop suey” 
habit glowing upon the public, it should 
not be a great while before a place be
fore Chinese and Japanese delicacies of 
the menu find a place beside the wurst. 
the fancy cheese, the salad bowls, the 
olives and the preserved fruits. The 
list of strange delicacies sold in New 
'York, and some of which will probably 
find a growing market here, might be 
almost indefinitely extended, but enough 
has been said to show that the most 
cosmopolitan of tastes and appetites 
can find the wherewithal to gratify them 
'without leaving the United States or 
even the borders of the metropolis. When 
these and other strange food products 
find a lodging place in the delicatessen 
stock, its cosmopolitan character will 
not be questioned.

a

DELICATESSEN IN THE UNITED 
STATES.

The delicatessen store, as it is to-day 
and as it has been for the last twenty- 
five years, is nothing else but a store 
where first-class meat products are. for 
sale. All the meat products which the 
delicatessen dealers sell are prepared 
foods—even the bacon which the deli
catessen dealer sells ought to belong to 
the class of ready cooked foods.

The Original Idea.
The originators of the delicatessen 

business in America did not sell bacon as 
a food which needed either boiling or 
frying. Their bacon was boneless, cur
ed and smoked like the Westphalian 
hams, and was eaten sliced by the con
sumer—at that time mostly immigrant 
Germans—in the form of sandwiches 
made of rye bread or pumpernickel, 
with a little salt and pepper. The right 
kind of bacon, half lean and half fat, 
when properly cured and smoked, forms 
with the bread a very wholesome and 
substantial, health-giving meal.

The Idea Grows.
That the delicatessen business filled a 

long-felt want, particularly in New 
York, is best proved by the enormous 
growth of the business. While twenty- 
five years ago there was only a few of 
these stores in New York City, one finds 
to-day pretty near two thousand of 
them in Greater New York; that is to 
say, when one considers as a delicates
sen store every store where smoked 
hams, boiled hams, bolognas, sausages, 
smoked fish, etc., are for sale. If one 
applies the true meaning of the German 
word “delicatessen,” then this is chang
ed considerably, and the number of real 
delicatessen stores dwindles to about 
30 or 40 in all Greater New York.

Genuine Delicatessen.
A true delicatessen department should 

offer for sale everything which is above 
the average in taste and quality, all 
dainty foods which are produced in any 
country, which are scarce and in con
sequence not sold in any and eveiy store. 
The genuine delicatessen dealer to-day 
sells a very large amount of imported 
meat specialties. All the fine English, 
French, German, Dutch and Italian 
hams, bolognas, canned meats, fish pre
serves, etc., form a part of his stock. 
One finds there the delicious smoked 
goose breast from Pomerania, the fine 
cervalet-wurst from Gotha, the caviar 
from Russia, the Scotch and Irish bacon, 
the birdsnest from India, etc.; in short, 
everything in the line of eatables which 
the gourmet may long for. The provision 
line in such a store is of the highest 
order.

Some Only Partial.
The majority of the so-called delicates

sen stores do not cover such an exten
sive field. They content themselves with 
the sale of domestic provisions, import
ed smoked hams and some brands of
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bolognas and sausages, as well as some 
domestic and imported Hsh prepara
tions, such as smoked salmon, caviar, 
smoked herring, etc. A very large per
centage do not keep imported goods at 
all.

Meets all Classes.
In New York the delicatessen store 

lias taken the place of the French cater
er and the English and Irish cook store 
for the working classes, where one may 
buy a pretty good assortment of ready
made cooked dishes at a fair price. The 
genuine delicatessen business, on the 
other hand, caters to the trade of the 
well-to-do classes who can afford high 
prices for all the whims of the palate.

CURING AND SMOKING AS A 
PRESERVATIVE.

Pickled and cured meats are smoked 
ed to aid in their preservation and to 
give flavor and palatability. The creo- 
-nte formed by the combustion of the 
wood closes the pores to some extent, ex
cluding the air, and is objectionable to 
insects.

Ample ventilation should be provided 
in the smoke house to carry off the warm 
nir in order to prevent the over-heating 

f the meat. Small openings under the
• uves or a chimney in the roof will be 
-officient, if arranged so as to be easily 
controlled.

Best Conditions for Smoking.
A fire pot outside of the house pro

per, with a flue through which the smoke 
ay be conducted to the meat chamber, 
ives the best conditions for smoking, 
'."hen this cannot well be arranged, a 

! re may be built on the floor of the 
mse and the meat shielded by a sheet 
metal. Where the meat can be hung 

or 7 feet above the fire this precaution 
•ed not be taken. The construction 
ould be such as to allow the smoke to 
iss up freely over the meat and out of 

house, though rapid circulation is 
the expense of fuel. Brick or stone 
ises are the best, though the first 
t is greater than if they are built 
lumber.

Special Fuel Needed.
The best fuel for smoking meats is 
en hickory or maple wood, smothered 

>h sawdust of the same material. Hard 
-od of any kind is preferable to soft 
•od. Resinous woods should never be 
ed, as they are likely to impart bad 
vors to" the products. Corn cobs are 

best substitutes for hard wood, and
• ;y be used if desired. Soft woods and
• n cobs give off large amounts of car- 

n in burning, and this is deposited on
meat, making it dark in color and 

iv ‘k flavored. Juniper berries and fra- 
nt woods are sometimes added to the 

I to flavor the meat.

Preparing the Meat.
Meat that is to be smoked should be 

removed from the brine two or three 
days before being put in the smoke house. 
If it has been cured in a strong brine, it 
will be best to soak the pieces in cold 
water over night to prevent a crust of 
salt from forming on the outside when 
drained. Washing the meat in tepid 
water ami scrubbing clean with a brush 
is a good practice. The pieces should 
then be hung up to drain for a day or 
two. When drained they may be hung 
in the smoke house. All should be sus
pended below the ventilators, and should 
hang so that no two pieces come in con
tact, jas this would prevent uniform 
smoking. A slow fire may then be 
started, warming up the meat gradually.

Keep the Meat Warm.
During the winter months in cold cli

mates it is best to keep the fire going 
continually until the smoking is com
plete, holding the temperatme at about 
the same point. If the fire is allowed to 
die down the meat becomes cold and the 
smoke does not penetrate readily. This 
results in heavy smoke on the outside 
and very little on the inner portions of 
the meat. During the Spring months 
and in the Summer a light fire may be 
started every second or third day for a 
couple of weeks, and the meat allowed 
to hang in the smoke house until suffi
ciently colored. When the fire is kept 
going steadily ami an even temperature 
is maintained, twenty-four to thirty-six 
hours will be required to finish one lot 
of meat.

Use Every Care.
Smoke will not penetrate frozen meat, 

and it will be necessary to extract all 
frost from it before filling the smoke 
house. The house should he kept dark 
at all times to prevent flies from enter
ing. As soon as smoked sufficiently the 
meat should be cooled by opening the 
ventilators or doors. When hard and 
firm it may be canvassed or packed away 
for Summer use.

THE CARE OF SALT FISH.
It often happens that packages of 

pickled fish are roughly handled in tran
sit when shipped bv rail or boat, caus
ing the hoops on barrels, half-barrels 
and kits to loosen and natmally the 
pickle leaks out. If the packages are 
left in this condition for a period of 
five to ten days, the fish are liable to 
become stained and rusty. It is. there
fore. important as soon as mackerel and 
other kinds of barrel fish aie received, 
to examine the contents of packages, an I 
if they are dry or any of the pickle has 
leaked out, to make a brine of salt and 
water, just strong enough to float an 
egg or potato, and cover the fish with 
said brine, which will restore the fish
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to prime condition if attended to im
mediately.

Barrels and half-ban els of salt and 
pickled fish when stored should be ex
amined every thirty days, ami if pack
ages have leaked any, same should be 
refilled with brine. Do not pour fresh 
water into a barrel of fish—this method 
causes trouble, as it weakens the ori
ginal brine, and when the pickle is not 
sufficiently strong to float an egg or 
(Kitato the fish turn sour. Another im- 
jKirtant matter regarding all kinds of 
fish is to keep in a cool place and out. 
of the sun.

CANNERS" SIZES.
How do the sizes of cans used by can- 

ners actually compareÎ Are grocers 
familiar with the exact differences L The 
proportions are as follows: 2s—5 to a 
gallon can: 2 1-2s—about 3 1-2 to a gal
lon can: 3s—3 to a gallon can. These 
proportions vary slightly, but are ap
proximately correct.

A gallon is sup|Kised to Ik- eight pints, 
or equal to eight pounds: at the rate of 
three 3-lb. cans to the gallon, the capac
ity of the latter would be nine pounds, 
hut. as a matter of fact,, the can known 
to some people as a three-pounder is of 
somewhat smaller capacity than they 
suppose.

It is a wonder that there is any de
mand for No. 2 cans of tomatoes when 
No. 3s are to be had. At the usual 
wholesale difference in price the con
sumer should get extra pound of con
tents in the No. 3 can quite chea|ier. At 
present prices the difference is about 2 
l-2e. a can.—Grmer’s Advocate.

NO NEED TO BRAG.
“Sir,” began a creditor who met one 

of his victims in the street the other 
day, “I sent you a bill in January.”

“Yes. sir.”
“And again in April.”
“Yes. sir.”
“And again in July.”
“Yes, sir.”
“And I presume yon received one the 

other day?”
“I diil. sir.”
“Well, sir; well, sir.” flustered the 

creditor.
“Well, you needn’t feel so stuck up 

over it.” replied the other, as he light
ed a cigar. “There are firms in this 
town who send me bills every month 
in the year, and they never stop me in 
the street to brag about it. either. I 
detest such egotism, sir. Good morn
ing. ” ' S
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CANNING AND PRESERVING INDUSTRY

THE STERILIZING OF CANNED 
GOODS

Until recently the process of steriliza
tion of canned goods has been one which 
in many ways lowered the value of the 
product canned. With corn, for ex
ample, subjecting the cans when full to 
a temperature of 250 degrees for sixty- 
five minutes caused the corn to darken, 
and materially impaired its flavor. By 
experimenting it was found that the 
great length of time for the complete 
sterilization was made necessary by the 
slowness of the heat in reaching the 
interior of the can, and that the bac
teria of the interior were the last to be 
affected by the sterilization process.

The Polk Idea of Rolling.
In 1901 Ralph Polk, an Indiana ex

perimenter, conceived the idea of agi
tating the contents of the can by rota
tion and jarring during the heating 
process. Rotation alone did not suffi
ciently shake the corn, but rolling the 
cans to and fro in small compartments, 
which caused a jar at the end of each 
roll, produced the necessary agitation. 
In the fanner and Dried Fruit Packer, 
E. W. Duck wall reports the result of 
the Polk idea under his observation as 
follows :

Early Experiments.
“An incubating room was arranged, 

to be heated to 100 degrees F. by steam. 
In this room we placed several cases of 
each nin that had been made. The corn 
was thoroughly incubated, and it was 
an easy matter to determine the per
centage of cans which had not been 
properly sterilized. After the cans 
had been incubated we foun 1 that the 
goods which had been processed twenty- 
five. thirty and thirty-five minutes at 
‘■’47 degrees F. with a f out-inch roll and 
an agitation of four to the minute, con
tained bacteria. There was no outward 
sign to indicate the presence of bacteria 
in the cans. One species, which grew 
rather slowly, was not actively motile. 
It grew into long filamentous threads 
and was lather sluggish in its move
ments. Nearly all the cans which con
tained bacteria after forty-eight and 
seventy-two hours’ incubation had no 
peculiar taste. 7'lie corn seemed sweet, 
but, of course, it was only a question of 
time until the sugar would turn into 
acid. In the piles stacked in the ware- 
room, where the temperature was not 
over 65 or 70 degrees, the cans showed

no signs of bacteria, and it was only 
after incubation that we were able to 
find them. It was possible, therefore, 
to reprocess all of these goods without 
loss. The simple repetition of the agi
tating piocess was all that was neces
sary.

Further Testing.
“We then tried some ex|>eriments in 

processing various lots at 250 degrees 
for twenty-five, thirty and tliiity-five 
minutes, with a nine-inch roll and an 
agitation of four a minute. Several 
cases from each lot were placed in the 
incubating room and some of these cans 
were examined each day for four or five 
successive days. After twenty-four 
hours no bacteria were found. After 
forty-eight hours more, bacteria were 
found in quite a large per cent, of the 
goods processed for twenty-five minutes. 
A careful examination was made of the 
goods processed at thirty minutes, and 
for two or three days no bacteria were 
found. After the fourth day. however. 
I found ~a few cans which did contain 
living bacteria.

Perfect Sterilization.
“The goods which had been processed 

thirty-five minutes were examined every 
day during the whole experimental 
period, lasting twelve days. No bac
teria were found in any of the cans, 
and this indicated clearly that corn pro
cessed by the agitating system, four to 
the minute with a nine-inch roll, using 
250 degrees for thirty-five minutes, will 
be perfectly sterilized and all spores of 
bacteria will be destroyed. Corn canned 
by this system is therefore sterilized 
perfectly in thirty minutes less time 
than by the old method, and the color 
end flavor are better than anything ever 
I ut up by the old process.”

ADULTERANTS IN JELLIES AND 
JAMS.

The present geneiation has seen a 
great increase in the number and diver
sity of prepared foods that may be ob
tained on the market.

Many foods that were formerly pre
pared chiefly or entirely in the home 
may now be -ecured of the grocer ready 
for the table. A gieat burden has thus 
been lifted from the shoulders of the 
housewife, but responsibilities have not 
been thereby lessened.

‘ ‘ Like Mother Makes. ’ ’
A study must be made of the subject 

of prepared foods if the table is to he 
supplied with articles of the same qua! 
ity as those that “mother used I. 
make.” Home-made jellies are mad. 
fiorn fruit juice and granulated sugar 
and jams, from the pulped fruit ami 
sugar. Some manufacturers aim to pro 
du ce an article that is equal to tin 
home-made in every respect, while other 
supply the demand for cheaper goods b\ 
using lower-priced substitutes for tl 
fruit or sugar, or both.

Thus apple juice, or a solution pi 
pared from dried apple cores and peel 
ings, is often used where higher-priced 
fruits are understood to be employ»!, 
and glucose is frequently used in plan 
of sugar.

Common Adulterants.
Jellies and jams are both eomnionh 

udulteiuted with preservatives (usualI; 
salicylic acid and benzoic acid), colorin : 
matter and glucose. Artificial colorii 
matter is frequently employed, Bonn 
times to give a fictitious appearance t" 
relatively cheap goods, sometimes with 
a high-grade article, in order that tli 
color may be permanent when exposed 
to light for long periods of time 
grocers’ shelves.

To Detect Starch in Jelly.
Natural fruit jellies become liquid on 

being warmed. A spoonful dissolv, 
readily in warm water, although con 
siderable time is required with tho> 
that are especially firm. The sma 
fruits contain practically no starch, i. 
apples do. and the presence of starch i 
a jelly indicates that some apple jni• 
lias been used in its preparation. Stan 
may be detected as follows : Dissolve 
teaspoonful of jelly in a half teacupfi 
of hot water, heat to lioiling and ad. 
drop by drop, while stirring with a te. 
spoon, a solution of potassium permai 
ganate until the solution is almost coin: 
less. Then allow the solution to eo« 
and add a single drop of tincture ' 
iodine. If starch is present a clear bln 
color is pioduced. Artificially color, 
jellies are sometimes not decolorized b 
potassium permanganate. Even withou 
decoloring, however, the blue color cai 
usually be seen. Both potassium per 
manganate and tincture of iodine cai 
of course, be seemed at any drug store
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Discovering the Presence of Glucose.
For the detection of glucose, a tea- 

spoonful of the jelly may be dissolved 
in a glass tumbler or bottle in two or 
three tablespoon fuis of water. The 
vessel in which the jelly is dissolved 
nay be placed in a vessel of hot water 

if necessaiy to hasten the solution. In 
use a jam or marmalade is being ex- 
mined, the mixture is filtered to separ

ate the insoluble matter. The solution 
- allowed to cool, and an eiptal volume, 

.,r a little more, of strong alcohol is 
added. If the sample is a pure fruit 
noduct, the addition of alcohol causes 
io precipitation, except that a very 

-light amount of proteid bodies is thrown
■ town. If glucose had been employed in 
is manufacture, however, a dense white 

precipitate separates, and after a time 
-cities to the bottom of the liquid.

Some Simple Adulterants in Jam.
In addition to the form of adulteia- 

i ion to which jellies are subject, jams 
are sometimes manufactured from the 
exhausted fruit pulp left after removing 
i lie juice for making jelly. When this 
is done, residues from different fruits 
.ire sometimes mixed. F.xliansted rasp
berry or blackberry pulp is sometimes 
ured in making “strawberry” jam, and 
vice versa. Some instances are reported 
of various small seeds being used with 
jams made from seedless pulp. With 
i lie aid of a small magnifying glass such 
forms of adulteration may be detected, 
ilie observer familiarizing himself with 
i lie seeds of the ordinary fruits.

Artificial Coloring.
Many of the artificial colors employed 

ith jellies and jams may be detected 
follows:—One or two teaspoonfuls

■ i' the product are dissolved in a half 
i a cupful of waim water, the solution

ated to boiling, after adding a few 
>ps of hydrochloric acid and a small 
■ce of white woolen cloth or a few 

- ands of white woolen yarn. The wool 
add first he boiled with water con- 
ning a little soda, to remove any fat 
may contain, and then washed with 
1er. The wool is washed fiist with 
and then with cold water, the water 

ssed ont as completely as possible,
1 the color of the fabric noted. If 
marked color is pioduced. the test 

y be discontinued, otherwise the fab- 
which may have taken up coal tar 

>rs, some foreign vegetable colors.
1 (if a fruit product is being exam- 
d) some of the natural coloring 
Her of the fruit, is boiled for two or 

i ce minutes in about one-third of a 
i u'upful of water and two or three tea-
■ onfuls of household ammonia, freed 
f. an liquid as much as possible by 
1 ssing, and removed. The fabric will 
i -ally retain the greater part of the

natural fruit color while the coal tar 
color usually dissolves in the diluted 
ammonia. The liquid is then stirred 
with a splinter of wood and hydro
chloric acid added, a drop or two at a 
lime, until there is no further odor of 
the ammonia, and the liquid tiansferred 
to tongue by means of the splinter with 
which it is stirred has an acid (sour) 
taste.

A fresh piece of white woolen cloth 
is boiled in the liquid and thoroughly 
washed. If this piece of cloth has a 
distinct color, the food under examina
tion is "colored artificially. This ^olor 
may be a coal tai derivative, or it may 
he one of the vegetable colors (prepared 
front certain lichens) now largely used 
with foods. If of the latter class, the 
dyed fabric is usually turned blue or 
purple by ammonia.

Care and Practice Necessary.
The tests described above may be em

ployed in the kitchen by one who has 
had no chemical training, and will serve 
to point out some of the forms of adul
teration practiced with those products. 
These tests are simple, but must he used 
with judgment. They require consider
able practice from the operator before 
satisfactory results can he obtained. — 
Dr. W. It. Bicelow, U.S. Bureau of 
Chemistry.

CANNED GOODS IN ENGLAND
The American Consul at Bristol. Eng

land. has issued a report on the market 
for canned goods at that place which it 
would be well for Canadians to take 
note of. as it appears there is much 
room still for Canadian c: nned enter
prise. He says :

There is a large market in the neigh
borhood for which Bristol is the distri
buting centre for American canned and 
dried fruit, especially in pinnes. pears, 
apples, apricots, and peaelu • The hulk 
of these goods reach Bri -to! in direct 
shipments from California, via New 
York, and thence by the Bristol Citv 
Line, but an occasional shipment comes 
through New Orleans. "Most of the laree 
Californian packers are represented in 
Bristol either by their own agents or by 
local correspondents of their agents in 
Liverpool or other large English centres.

The heaviest business from California 
is in dried plums, for which Santa Clara 
seems to be the standard, outside packs 
coming in at 10 to 12 cents less. The 
duty on these is $1.70 per 112 pounds 
The payment in nearly all cases is made 
ibv drafts at 60 or 00 days’ sight. Whole
sale c.i.f. prices Bristol to-day for dried 
plums are as follows: 30s to 40s 
34s. 6d. ($8.37); 40s to 60s 33s. 6d. 
($8.12) : 50s to 60s 30s. Od. ($7.40) ; 60s 
to 70s 28s. 6d. ($7.03).

Canned goods are shipped in three 
grades in cans (nominal), two pounds. 
To-day’s quotations for extras are: 
Apricots. $1.30; pears. $2.05: penche-, 
$2.11. Extra standard—Apricots, $1.08; 
pears, $1.81: peaches, $1.30 to $1.55. 
Standard—Apricots, 90 cents: pears, 
$1.57: peaches. $1.30.

A good many brands are already wel( 
established here and it is the practice to 
send at the beginning of the season 
samples in the three grades on whieh'atl 
c.i.f. offers would be based.

MEXICAN EGG TEST.
It is a common sight in the plaza in a 

Mexican town to behold a stall-woman, 
who is selling two reals worth of eggs, 
pick them up one by one. put one end 
and then the other to her lips .and hand 
them over to the customer, who repeats 
the same operation. To the inexperienc
ed onlooker it seems as if they were 
tasting the extremities of the eggs. As 
a matter of fart, they never touch the 
eggs with the tongue.

The idea of the peiformanee is that 
when an egg is fresh, one end is dis
tinctly colder than the other. The end 
which has the air chamber is the warm
er of the two. The human lips are ex- 
ice M'igly sensit ive to heat and cold, and 
even thr novice at this form of egg test
ing promptly becomes a capable judge. 
If both ends of the egg reveal the same 
temperature, that egg may he counted 
as bad, as it is a fairly- good sign that 
the air chamber is broken, and the con
tents spread cqualh within the shell.

GROWTH OF THE CONDENSED 
MILK INDUSTRY.

The evolution of the condensed milk 
industry has been great. Less than a 
century ago such a product as this was 
unknown. In the ’50’s. however, 
through the genius of Gail Borden, prob
ably the first condensed milk ever pre- 
|>ared was pul on the market. In thus ■ 
days the originator of condensed milk 
found it necessary to sell his milk 
through personal canvassing. Borden 
practically peddled his product before 
it gained a place in the trade. After
wards he began to advertise, and grad
ually hut surely the present great busi
ness controlled by the Borden Condensed 
Milk Co., was built up from nothing. 
It took time and perseverance to accom
plish this, to introduce condensed mi! 
to the public, hut the man was worthy of 
his task and at the present day this has 
become one of the largest industries. 
Borden’s branches are established all 
over the world and condensed milk is 
now obtainable in every civilized coun
try.
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PACIFIC COAST CITIES AND 
WHOLESALE TRADE

Development of the wholesale grocery 
and provision trade of the Coast cities 
of British Columbia has been closely 
contemporaneous with development of 
the means of transportation. Until 
some eleven years ago, when the Koot
enay was first exploited by mining peo
ple and the numerous camps, such as 
Rossland, Nelson, Kaslo. and at other 
points were established, the distribu
tion aiea served by Victoria and Van
couver, outside of the cities themselves, 
was practically confined to the main line 
of the C.P.R. in the province, and to the 
up-coast points readied by the coasting 
steamer service, traffic, both railway and 
marine, being then much less than to
day. The old Cariboo trade, what re
mained of it, was also served, and the 
old-established Victoria houses held this, 
as they still do to a large extent.

Tributary to the coast cities them
selves. including New Westminster and 
Nanaimo, the tiade of the canneries of 
the Fraser River, and of the logging 
camps and mills was no inconsiderable 
factor of the period a decade ago.

Just Needed a Chance.
With the completion of the Arrow 

Bakes steamer service and rail connec
tions from the C.P.R. main line at 
including Rossland, Nelson, and the 810- 
can country, were made accessible to the 
wholesale trade of Vancouver and Vic
toria. Previous to that it was difficult 
to get supplies in at all, and the Coibin 
railroad, reaching the two principal 
points from Spokane, had given a large 
part of the trade of the Kootenay to 
that city, which was the more possible 
because a majority of the mining opera
tors in the Kootenay then were from 
the American side and many of them had 
formerly operated in Spokane and vicin
ity.

Access to the Kootenay district was 
inducement enough to the jobbers of the 
coast. They went after the trade in 
earnest and to-day they have the bulk 
of it. Seven years ago this trade of the 
interior was increased by the completion 
of the Columbia & Western Railway, to 
the camps of the Boundary district, 
Greenwood, Grand horks and Phoenix. 
Prior to both these developments, the 
construction of the Shuswap & Okan
agan line from Sicamous to Okanagan 
Bake had opened that famous agricul

tural district, then in a much less for- 
waid state than to-day. With these three 
lines of communication opened, the 
grovAh of population and establishment 
of permanent industry, has increased the 
volume of trade very substantially. Dur
ing the same time the cannery industry 
of the coast, northern as well as Fraser 
River, has been another growing fac
tor and the unprecedented iuei ease in 
the lumber industry has added its quota 
to the field for supply trade.

Americans Went First.
All these influences, important as they 

are, and permanent as is their charac
ter, have, however, to be counted sec
ondary to one new factor, that of the 
Ynkoii trade. Beginning almost with
out warning some eight years or more 
ago, this trade was at first apparently 
lost altogether to Canadian wholesale 
men, though the new gold field was en
tirely in Canadian territory. Two rea
sons may be given in explanation. One, 
and the most important, was that in the 
United States territory of Alaska, for 
years, two very poweiful mercantile con
cerns had been operating, and these had 
many posts and large stocks of goods at 
easily available points. The companies 
were the North American Trading & 
Transportation Co., and the Northern 
Commençai Co. These powerful cor
porations had the whole of the trade 
of Alaska, and their stocks of goods 
were in large measure specially adapted 
for the new mining camps of the Klon
dike. Their big advantage was that 
they had the goods practically on the 
ground, and the Yukon River was read
ily available to transport from the near
est posts the goods required by the first 
inrushing crowd of gold-seekeis, many 
of whom had not waited to outfit.

Tn the personnel of a large proportion 
of the first crowds who went into the 
Yukon is found the other, and less im- 
portant reason for the new trade going 
to American trading houses. A horde 
of old Alaska prospectors swooped down 
oil Henderson and Carmack’s new-found 
Eldorado and the active Brother Jona
than. ever ready, in his own picturesque 
and expressive phrase, to “take a 
chance,” especially if the chance favor
ed a sudden accession to wealth, came 
from the cities of the coast states and 
from other parts of the republic in much

larger numbeis than the more conserva 
live Canadian cousins. This new min
ing population naturally asked for tin 
goods they had been used to having, and 
the trade at first merely tried to catei 
to the demands of these men, who nevei 
stoprped to ask about price, for wliai 
did price matter, when they were to In 
millionaires in a few months.

Seattle and other Puget Sound citic 
quickly organized for the big ontfittinc 
trade and by the Spring of 1898, wlici 
tramp steamers from all parts of tin 
world were carrying crowds of passen 
gers and unlimited cargoes of goods m 
the north, three-quarters of the gold 
seekers were buying their supplies and 
taking their passage at the Sound city. 
Vancouver and Victoria merchants a 
woke to the opportunity too, and sooi. 

had a good share of this transient trade
But when merchants became located 

in the north, and the means of transpor 
tation were improved by the building m 
the AVhite Pass & Yukon Railway ami 
the placing of many steamers on tin 
Yukon River plying to Dawson, the Bril 
ish Columbia cities swung their heavy 
batteries in line and in less than three 
years from the first day of the Klon
dike over 85 per cent, of the trade wa
in the hands of the B. C. jobbers ami 
they have continued to hold it. For a 
time some of the local houses attempted 
the policy of establishing branch house- 
in the north, but that has been entirely 
abandoned. The trade is reached either 
by having the merchants from the nor
thern capital come out in the Winter 
season and buy their supplies for the 
next year, or by sending in the traveling 
men of the various houses. But what
ever the means, the supply trade is held 
and will likely be held.

Mining Development Work.
The opening of the Atlin district in 

Northern B. C. in the second and third 
years of the Klondike, made another 
very substantial addition to the trade, 
which, from its situation, was at once 
controlled by British Columbia jobbers. 
This northern trade is now a steady and 
definable quantity, and because of re
cent mining developments, notably in 
the Windy Arm district, at Conrad City, 
and on the Canadian side of Portland 
Canal, gives promise of considerable in
crease. Other mining development in
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Northern It. (*. on tin- Skeena River, as 
well as tlie activity eauseil by the ex
pected seleetion of a noithem coast ter
minus for the Grand Trunk Pacific Rail
way, indicates an additional field for ex
pansion of supply trade in the north.

In Southern B. C. the rapid increase in 
agricultural population especially in the 
Okanagan Valley, and the opening of 
the rich Similkaraeen district by the 
building of two railroad lines, one C.P.Ii. 
and the other Great Northern, will add 
a large amount of distributing trade and 
make it easy to handle. The mining 
districts of the Kootenays are all in 
prosperous and growing condition and 
l lie camps are all demanding closer at
tention in the way of supplies every 
season.

So much for the yesterday and to-day 
til' the jobbing trade of British Columbia. 
The futuie holds much ol promise. There 
are new fields to open when railway con
struction shall have reached the nor
thern interior, the largest portion of the 
province, and still undeveloped in large 
measure. The portions of the province 
now in part developed, are still capable 
of great progress, and that progress is 
proceeding rapidly. In the new prov
inces of the prairie Northwest there is 
a good deal of business to be obtained, 
but the jobbers of B. C. cities have been 
sadly handicapped in their efforts to 
reach that territory, though they have no 
reason to be discouraged over the vol
ume of tiade secured in face of adverse 
conditions.

Trans-Paciflc Trade.
But great as the local field will surely 

become, there is a very large business to 
be secured from traus-Pacific trade. In 
l he Orient the Chinese empire is slowly 
awakening to modern methods of com
merce, and Japan has already shown 
that she is thoroughly imbued with the 
spirit of western progress. Here is an 
opportunity not lightly to he neglected, 
lor in fostering it the coast cities will 
secure an export business of enormous 
alue not only to themselves and the 

province, but to the Dominion at large.
By reason of the geographical posi- 

>ion of the B. C. coast cities the estab
lishment of direct and efficient steamship 
•sen-ice, to China, Japan. India and other 
parts of the east, is easily feasible, and 
i he consequent intercourse with thos1 
countries will develop an enormous con> 
n erce. A beginning of no small pro
portions has been already made. In fact, 
from an importer’s pointtof view, the 
beginning is very considerable. All the 
tea of China, India and Japan for the 
whole Dominion comes through these 
poits. The product of the rice fields 
of China and Japan is shipped this way. 
The sago and tapioca of Singapore and 
Malacca are imported direct. The raw

sugar from the Philippines and from 
Java comes here to lie refined, the cof
fee of the islands of the southern seas 
is also brought in by local merchants 
and manufacturers to be sent out, a fin
ished product, over an ever-widening 
field of distribution. Many other staples 
of coqpnerce are thus btought to the 
shores of Canada by the shortest and 
most direct route, to the Sunset Door
way of the Dominion. Nor is the scope 
confined to oriental products. From Eng
land and Europe, the products of their 
marts and manufactories are brought by 
diievt steamers, avoiding the long over
land rail haul.

Wide Range of Goods.
The range of goods brought to coast 

cities includes as well, the products of 
Australia and New Zealand, imported 
direct by lines of steamers, which on 
their return take many of Canada’s pro
ducts to the sister colonies under the 
Southern Cross. From South America 
come coffee, sugar, etc., while from Cali
fornia are imported tine fruits, both 
fresh and dried, and in some instances in 
preserved form.

The range of goods thus assembled by 
regular direct lines of steamships is cei 
tainly greater than any other city of 
Canada may boast. This advantage i - 
telling in the race foi the great and 
growing trade of the Canadian west.

The advantage, already referred to, <i 
being a shipping [ion for Canadian pin- 
ducts sent to the Orient and Australia».a 
is telling every year. The salmou of 
British Columbia waters, both fresh, 
frozen and packed in tins, is all shipped 
fiom here, with the exception of the 
comparatively small quantity required 
for domestic trade. The wheat of Al
berta is destined to come to Vancouver 
to be shqqied to all parts of the world, 
either in the grain or ground into flour, 
and this big trade is being given very, 
close attention now. The beginning 
of an elevator system marks the tinn
ing of attention to this important ex- 
jKirt business, and the increase of ship
ments of Canadian Hour from B. C. 
ports is being felt by the wheat and 
Hour producing states of the Pacific 
Coast and their shipping ports. Hereto
fore, the Hour trade of China, Japan ami 
Siberia was in the hands of Washington, 
Oregon and California flour millers. The 
advent of Alberta wheat is changing ail 
that, and it is benefitting the jobbing 
trade of the province.

That the wholesale people of the coast 
cities are preparing for their coming 
heritage of commercial supremacy with 
an abiding faith may be seen in one 
particular if uot in others. In the city 
of Vancouver, where ten years ago there 
were but few and struggling jobbing
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houses, to-day are brick warehouses of 
six and seven storeys in which are as
sembled great stores of merchandise 
Irom all parts of the world for Cana
dian consumption or gathered from do
mestic sources for export to the far 
corners of the earth. ITho ex
tent of the warehouse section of the city 
is a marvel of western development, and 
every year the number and sizg of new 
blocks is increasing.

TRUE SUCCESS.
The propensity of the present day to 

live at an unreasonable rate of s|*vd 
cannot he disregarded. We are often 
impelled to pause and ask ourselves 
what is really worth while, for we no 
sooner attain one pur|k>se or pleasure 
than we clash off in pursuit of others. 
This is confusing to youth. The shams 
of life are so hopelessly mingled with 
the genuine, the dross with the real 
gold, that one hardly realizes its true 
ring.

Start Right and Keep Right.
It is just as well for youth to realiz- 

at the beginning that the iite.xoiable law 
never changes—that what was the best 
yesterday is the best to-day. to-morrow 
and forever after. In beginning a 
career, the young man must set forth 
with the obi Puritanical ideas of right 
and wlong—with a conscience that can
not be obscured nor clouded by the 
glitter and noise of the market plate. 
Most of these bubbles burst in good time. 
The successes of fraud are not lasting.

Every Task Well Done.
The true success is that which is 

found along the rigidly puisued paths 
of tiuth and honor. Every task well 
done is a stepping stone to another 
better done. Every day should bring a 
new idea into life, same new ami useful 
knowledge. There is no royal road to 
success, no meteoric flights to the rose- 
colored clouds in the heights.

The Master Becomes the Genius.
And so it is to be done in commercial 

fields. The genius is he who brings to 
his labors a willingness to master it in 
all its details, who patiently, even if 
ploddingly. t*egs away at it until he 
understands thoroughly all there is to 
learn of its intricacies. Thereby he fits 
himself to direct others and assumes by- 
right the commanding position when a 
commander is sought. If a man has 
persistently cultivated a belief in him
self and is optimistic, of the future, he 
unconsciously keeps at work agencies 
that bring about desired results. A 
tranquil spirit, enthusiasm, eneigy and 
a determination to overcome obstacles 
one by one as they arise, inevitably lead 
to satisfactory achievement.
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MONTREAL'S OLDEST GROCERY HOUSE
An Interesting Story of the Growth of the Grocery Business in Montreal — The Difficulties Encoun

tered in the Transaction of Business in the Days when Transportation was a Problem.

fiETUh

l. Liana- v

A building most interesting to com
mercial men visiting Montreal, and par
ticularly to those engaged in the grocery 
business, is that occupied by Mathew- 
son’s Sons.

In this building, situated at 202 McGill 
street, just a few doors below Notie 
Dame street, may almost be said to have 
originated the first wholesale grocery 
firm in Montreal — Samuel Mathewson.
To let it go at this, however, would not 
be giving the exact facts, so that it 
would be better perhaps to start at the 
beginning.

Samuel Mathewson, the founder of the 
present house, came to Canada in 1833 $ (j
from Strabane, lieland, where he was -
then doing business. Aecomnj^ing^/y?v/^i_^X-' 
him was his son, J. A. Mathewsdn. Laud
ing in Canada, he came to Montreal 
in 1S34 started the first wholesale giw- *

ery business in the City of Montreal. 
then occupied premises situated at t. 
corner of St. Paul street and St. Eloi 
Lane, on the spot where is now situated 
the firm of Snowdon, Forbes <k Co. Her 
he successfully earned on business un
til the place became too small to suit 
the growing trade he had worked up, 
so that he found it necessary to remove 
to larger premises, lie purchased a lot 
on what is now McUill street, and built 
thereon what was in those days counted 
a splendid, large building. That build
ing still stands.

it was built three stories high, which 
was considered something out of the 
ordinal y at that time. Samuel Matliew- 
son moved into this place in 1842. Only 
the ground floor was devoted to the 
business, the upper floors being occupied 
as a residence by the family.

The business continued to grow, and 
in 1843 Mr. Mathewson took his son in
to partnership with him, and thereafter 
the firm was known as Samuel Mathew
son & Son. At this period in the his
tory of Canada the wholesale grocery 
house was not what is it to-day. Then it 
was only natuial to do all the retail 
business that came along, and this was 
considerable. Nor was the stock car
ried specified, or confined within cer
tain limits as it now is. Almost every 
necessity required in the young country 
was required of the wholesaler. This 
does not mean that the grocery store 
carried dry goods, hardware and such 
like, in equal proportion to groceries, 
but nevertheless many articles and pro
ducts never seen in the warehouse of a 
wholesale establishment nowadays were 
then considered essential lines. To il- 
lustrate. this it is interesting to note the

fact that at the time of the rebellion in 
Canada in 1837 it was^necessary that 
every ounce of gunpowdeK. owned by 
wholesale houses should be deposited 
with the Government. Among the old 
documents of the house of Mathewson 
is a receipt for a quantity of gunpowder 
thus deposited by Mr. Mathewson, show
ing that this article occupied a place in 
the trade.

At this time transportation facilities 
were not the best. Supplies were not 
obtainable on such short notice as it

generally meant driving a backboard oi 
a sleigh. It was impossible then to dt 
business outside of a certain radius, but 
many were the trips made by J. A 
Mathewson, driving in blinding snow 
storms or in the rain and shine of ; 
Summer’s day. The old sleigh used ’way 
back at that time, still in the possesioi 
of the family, although, needless to say 
it is never used. Blotters, which wer, 
in use long ago, tell of sales made ii

By town” which has now grown inti 
the capital of our Dominion, and with 
York, now recognized as one of the pre 
mier cities of Canada—Toronto.

A trip to New York was a novel ex 
peiience not often indulged in. A trij

The origi al home of Mathewson's Sons, Montreal

is now possible to obtain them. The busi
ness, however, was not so large, but the 
lack of proper transportation was felt 
nevertheless. The business was mostly 
local and at first was perhaps more re
tail than wholesale, as old records show 
that day after day business was trans
acted at the old Bonsecours market, 
which is still in existence. What out
side business there was came through 
the hustling of Mr. Mathewson, or of 
his son, J. A., the latter as a rule. As 
a “drummer,” J. A. Mathewson had no 
such comforts when traveling as has the 
knight of the grip to-day. It was a case 
of get there the best way possible, which

to Halifax, or St. John, N.B., was some 
thing which it took a long time to com 
plete. To reach either of the latte; 
places it was necessary to go via New 
York where the rest of the trip wa- 
made by lioat.

Energy was one of the chief posses 
sions of the merchants at this period 
and no better example of this quality is 
at hand than their action in forming a 
fire brigade for the protection of their 
property, when it was found impossible 
to obtain adequate protection from the 
city. Mr. Mathewson was a member of 
the brigade, with other merchants such

no
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as the late Mr. Lyman, of Lyman Sons, 
the wholesale druggists.

Samuel Mathewson died in 1854 and 
was succeeded by his son, who carried on 
the business as J. A. Mathewson after 
1868 until 1884, when the firm name was 
changed to J. A. Mathewson & Co. When 
J. A. Mathewson died in 1UU5 the three 
sons, W. B., S. J., and J. A. took up the 
îeins, styling themselves Mathewson’s 
Sons, which is the present tirm name.

One of the most successful periods In 
ihe life of the house of Mathewson was 
during the American Civil War from 
1861 to I860. The books show that a 
tremendous business was done during 
those five years. Another interesting 
fact, gleaned from the looks, is that the 
tirm has done business continuously with 
the Bank of Biitish North America since 
that institution was established in 1835.

Since the year 1860 this old firm of 
Mathewsons has never carried a stock of 
liquors or tobaccos. Up to that time cer
tain of these lines were carried, as they 
are to-day, in practically every wholesale 
grocery house in Canada, but since that 
time these lines have not formed a part 
of the stock.

Samuel Mathewson was piobably the 
tiret wholesale merchant to introduce to 
the Canadian trade the now well-known 
Japan teas. To say the least, he was a 
pioneer in the tea business, and tea ha- 
always been one of the strongest lines 
carried by the firm.

This is an outline of the foundation 
and growth of the first wholesale grocery 
house in Canada. It is an interesting 
story of the growth of the Canadian 
trade. In 1842 Samuel Mathewson and 
his son canied on the business. The 
latter did what traveling there was to 
be done. To-day the house is represent
ed on the road by eleven travelers and 
their trade extends all over the country, 
although it is still mainly confined to 
the eastern portion of Canada.

The house has ever had a reputation 
and has held a most honorable place in 
the trade since its foundation over eighty 
y ears ago.

The building occupied in 1842 is still 
used, but the back has been renovated 
and three stories have- been addd to its 
height so that now it is a six storey 
building, comparing favorably with the 
best warehouses in the city. Two hoists 
are kept busy and a large staff of work
ers are engaged all the year long to 
handle the business of a wholesale house 
established when trade conditions in 
Canada were far different indeed to 
what they are to-day. A stone on the 
right of the main entrance stands as a 
fitting memorial of the efforts of the 
founder of the business, Samuel Mathew

son, and also serves to show the con
tinual growth and expansion of the 
house of Mathewson.

KEEPING UP THE PRESTIGE OF 
THE CLERK.

The light in which the clerk stancls in 
the eyes of the customers is a matter 
which is deserving of veiy careful atten
tion by every retail merchant. The cus
tomers should be brought to realize that 
they can get just as good treatment and 
just as low prices when buying goods 
from any one of the clerks as they can 
when buying from the proprietor him
self. The mistake is often made by the 
average retail met chant of cutting the 
price on goods after the clerk has been 
unable to make the sale.

A Retailer’s Experience.
A large retail merchant has given ex

pression to the following sentiments >n 
this subject, which are well worth the 
consideration of our retail leaders. He 
says:

‘‘1 never will belittle my clerks by 
cutting the price after they have quoted 
a price to a customer and been unable 
to sell him goods. I have an understand
ing with everyone of my employes that 
when be gets to the place that it is im
possible to persuade the customer into 
paying the price asked, that he shall 
come to me. If I think that we can go 
lower on Ihe goods. I go down with the 
clerk lo the customer and try to sell him 
at the pi ice quoted by the clerk. If 
that fails to effect the sale, I appeal to 
the clerk and say, ‘Do you think that 
we can cut the price any lower than 
that?’ In my private conversation with 
this clerk, we have decided whether the 
price shall he cut or not, and when the 
above question is put to him he will say. 
‘Yes, I think we can shade that a little, 
as we have a pretty good stock on hand 
of that article,’ and I then say, ‘All 
right,go ahead and make Ihe price which 
you think best.’

Improves Value of the Clerk.
“In this way the customer is brought 

to believe that the clerk has the privilege 
of making just as low a price as the pro
prietor, and the next time he conies ;n 
he does not ask for me in the belief that 
I can make him a lower price, as would 
have been the ease had I cut the price 
in the first place myself. I have fol
lowed this plan now for the past five 
years, and I know that my clerks appre
ciate this kind of treatment. I think 
that my clerks will average up as loyal 
and as competent as any similar number 
of clerks to be found in a store any
where, and it is a great satisfaction to 
me to know that any one of these clerks 
is competent to handle any customer who 
may come into the store.

Ill

Keep the Clerks’ Interest Up.
“I have known retailers who endeavor 

to keep their clerks in the background, 
and do not believe in letting them use 
their own discretion in the matter of 
sales, and in such cases the clerk will 
always continue to feel that he is noth
ing more than an employe and has no 
interest in increasing the business, while 
with the plan which 1 have followed my 
clerks have all begun to show a genuine 
interest in the store’s affaire, and it is 
a pleasure to have a business transacted 
upon that basis.’’

MUTUAL RECOGNITION.
Did you ever ride on another person’s 

railroad pass or deadhead your passage? 
Anyway, the following story, as told on 
an American lawyer, is humorously in
teresting. The lawyer in question had 
gone to a western state to practice his 
profession, but as he got no clients and 
stood a good chance of starving to death 
be decided to return eastward again. 
Without any money he gut into a train 
for Nashville, Tenn., intending to seek 
employment as a leporter on one of the 
daily papers. When the conductor call
ed for his ticket he said:
“I am on the staff of---- . of Nash

ville. I suppose you will pass met"’
The conductor looked at him sharply.
“The editor of that paper is in the 

smoker. Come with me. If he identi
fies you, all right.”

He followed the conductor into the 
smoker; the situation was explained. Mr. 
Editor said:

“Oh, yes: I recognize him as one of 
the staff; it is all right.”

Before leaving the train the lawyer 
again sought the editor.

“Why did you say you recognized me? 
I’m not on your paper.”

“I’m not the editor either. I’m 
traveling on his pass, and was scared to 
death lest you should give me away.”

A CRUSHING REPLY.
The schoolmaster of a certain village 

asked his pupils the following question:
Suppose in a family there are five 

children and mother has only four po 
tatoes between them. Now, she wants 
to give every child an equal share. 
What is she going to do ?

Silence reigned in the room.
Everybody calculated very hard, till 

a little boy stood up and gave, to the 
great surprise of the schoolmaster, the 
following unexpected answer :

“Mash the potatoes, sir.’’—Birming
ham (Eng.) Post.
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The feeding of the world involves the 
exchange bet weeiwawnt ries in a year of 
over two billion dollar^ worth of food 
stuffs. Canada’s part insjhis colossal 
business is, in proportion to its popula
tion, exceeded only by tjH*rfty and or
ganized Denmark, and by the Argentine 
Republic, whose five millions are given 
over almost wholly to agriculture. In 
actual bulk, the British Empire towers 
above the nations in the export food 
stuff figures, but the great bulk of the 
trade is between Great Britain and the 
colonies. Among single nations export
ing to foreigners the United States and 
Russia, the giant farmers, overshadow 
all the rest.

The following table shows, in the or
der of value, the total export business 
in food stuffs done by the principal na
tions and the British colonies, and the 
principal commodity of export is indi
cated in each case :
United States, meat pro

ducts ...................................... $330,524,418
Russia, grain ..........................  311,430,040
Netherlands, grain, Hour .... 210,732,170 
British India, rice and other

grains ..................................... 140,087,343
Austria, Hungary, sugar ... 103,555,000
Brazil, coffee .......................... 97,830,098
Canada, dairy products .... 04,002,104
Argentine, grain and flour. 91,174,205
Denmark, butter ................... 78,001,908
Germany, grain products.... 08,144,308
United Kingdom, fish ......... 53,707,483
Franco, sugar ........................ 53,327,400
Australia, grain .................... 52,725,212
Italy, fruits ............................ 30,551,000
Belgium, grain ....................... 33,874,000
Spain, fruit ............................. 31,402,094
China, tea ...............................  31,200,875
New Zealand, meat ............. 23,190,008
Ceylon, tea ............................. 21,091,211
Japan, tea ............................... 17^328,500
Switzerland, cheese ............. 17,050,400
Mauritius, sugar ................... 12,773,853
Norway, fish ........................... 12,557,070
Sweden, butter ...................... 11,823,588
Uruquay, meat ...................... 9,008,304
Trinidad, cocoa .................... 8,010,107
Mexico, coffee ......................... 8,311,317
Newfoundland, fish .............. 0,588,353
Portugal, cattle .................... 0,442,000
British Guiana, sugar ........ 0,200,041
Jamaica, fruits ..................... 4,200,305
Barbadoes, sugar .................. .3,317,37.3
Chile, grain ................................. 2,943,850
Fiji, sugar ............................... 2,397,470
Grenada, cocoa ...................... 1,500,005
Gold Coast, cocoa ............... 973,781
Natal, sugar ............................ 590,856
Sierra Leone, ginger ........... 97,444
Lagos, cocoa .......................... 67,607
Cape of Good Hope, fish ... 52,750

Western Canada Lead .
Canada’s preeminence is in cheese, of 

which our exports are more than double 
those of any other country. In the ex
port of butter, Canada is surpassed, in

the order named, by Denmark, Russia, 
France, Australia, Sweden, Holland, 
and New Zealand.

Breadstuffs make up the largest pack
age in the international trade in food 
stuffs, and Russia leads the procession, 
or did before the war, with 247 mil
lions’ worth, and the other big fellows 
fall in in this order : United States, 
111 millions; British India, 105 mil
lions; Holland, 108 millions; Argentine, 
74 millions; Germany, 33 millions; Aus
tralia, 30 millions; Canada, 23 mil
lions; Belgium, 10 millions.

The live cattle in the world’s markets 
come mostly from the United States, 
$43,553,000 worth; but Canada's herds 
are next, $12,869,000. Then comes 
Argentina with $6,427,000.

The United States leads also with 
animal products, $143,631,000; with 
Denmark second, $22,928,000, and Can
ada third, with $16,603,000. New Zea
land sends $13,810,000 worth; Aus
tralia, $7,066,000; Uruquay, $7,869,000; 
Argentina, $7,521,000, and Russia con
tributes $5,110,000 worth of food and 
game.

A British Business.
Curiously enough, the United King

dom itself is the largest contributor of 
fish to foreign markets, exporting $17,- 
313,000 worth. The other large sellers 
are : Norway, $12,557,000; Canada, 
$10,856,000; Holland, $10,471,000; New
foundland, $6,588,000; United States, 
$6,527,000.

The Canadian hen is not a large fig
ure abroad. She sent $712,000 dollars’ 
worth of eggs to the English market 
last year, while from Russia there 
came $26,310,000 worth; from Austria- 
Hungary, $21,425,000; from Italy, $8,- 
464,000; from Denmark, $7,356,000, and 
from France, $3,357,000. The United 
States hen sent anly $543,000 worth.

Canada comes fifth among the con
tributors to the international trade in 
fruit, but at least two of the four 
ahead are a very long way ahead. The 
figures are : Spain, $25,567,000; United 
States, $15,606,000; Italy, $9,023,000; 
France, $8,065,000; Canada, $3,273,000.

Origin of Sugar.
Sugar is not a line Canada exports to 

any considerable extent, but it may in
terest some who have not looked into 
the subject to know that Austria-Hun
gary sends abroad more beet sugar than 
any other country, and Cuba more cane. 
Cuba sent to the United States over 
$50,000,000 worth in 1905, and Austria-

Hungary exported to the value of 
$33,394,000. Other exportations were 
Germany, $30,734,000; Holland, $19, 
041,000; France, $17,540,000; Russia 
$12,966,000 ; Mauritius, $12,739,768 
Belgium, $9,904,000.

Infinite are the calculations the curi 
ous might evolve on the subject of food 
stuff exportation. It is sufficient hen 
to state that Canada’s relative stand 
ing among the nations in regard to ex 
port of the food stuffs it produces is a- 
follows : Cheese, first; cattle, second 
animal products, third; fruit, fifth: but 
ter, eighth; bread stuffs, ninth.

Britain the Biggest Buyer.
Great Britain is the largest purchase, 

of food stuffs, taking in 1904 materia, 
to the astounding total of $1,057,840 
482, as follows :
Live animals ........................$ 52,719,40
Corn and grain .................. 338,049,71
Fish ........................................ 16,260,64 I
Fruit ......................................  66,161,50.
Ales ......................................... l,578,43n
Pickles and vegetables in

salt ...................................... 571,491
Provisions ............................ 380,384,762
Spices ..................................... 4,719,025
Sugar and molasses .......... 93,534,64u
Confectionery ...................... 507,141
Vegetables, canned & raw 27,629,82.:
Tea, coffee, cocoa, choco

late ...................................... 75,672,705

Total .................................. $1,057,849,482
Herewith are given the exportation

of food stuffs from Canada during tin 
fiscal year 1905 :

Canada.
•rt-IlliJlaia .......................................................... ip J.£,OUt7,U.)

Breadstuffs t............................. 23^021,100
Fish .........  :.............................. 10,856,53-
Fruits, dried ........................... 269,00'J
Fruits, green ........................... 2,798,445
Fruits, preserved ................... 205,825
Honey ..... .".................................. 1,848
Milk, condensed ...................... 257,565
Butter ....................................... 5,930,370
Cheese ........................................ 20,300,50(1
Eggs .......................................... 712,861-
Meats, etc.................................. 16,693,15.
Salt ............................ ,............. 2,92»
Sugar, syrup, molasses ...... 156,450
Vegetables ................................ 616,46,

Total ......................................$ 94,692,19

According to some reports received 
here the California apricot crop this 
year will amount to only, about 25 per 
cent, of that of last season.

It is reported that the British Colum
bia Packers’ Association will this year 
send an agent to Japan to enlarge the 
market there for British Columbia can
ned salmon.
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NEW MEMBERS OF WARREN BROS.
This week’s Ontario Gazette will con

tain notice of the application for a 
charter to convert Warren Bros. & Co. 
of Toronto into a limited liability com
pany. The provisional directors of the 
new corporation will be named as fol
lows : It. Wells, (’. A. It. Warren, K. 
(1. Williams, F. C. Armstrong, .1. II. 
lfevaney, W. Glover, W. 1$. Back, E. 
Harwood. These constitute the new 
members of the company. Messrs. Wil
liams, Armstrong, lfevaney, Glover and 
Hack are now traveling representatives 
of the firm.

INTO A NEW HOME.
II is a distinction always worth while 

to have in your own class the nicest 
home in town. The public are sure to 
sit up and take notice, and there’s all 
the pleasure and inspiration of it. 
That is why every member of the Mac- 
Laren Imperial Cheese Co.’s staff is 
looking a little more pleased and step
ping a little livelier than usual. They 
have just moved into their new business 
house at lit! Front street east, Toronto.

Three storeys and a basement, a hun
dred and lift) feet by thirty, should, one 
wo ild think, afford space in which a 
firm of grocery brokers and manufac
turers’ agents might lose themselves , 
but the MacLaren Imperial Cheese Co., 
in addition to the cheese business, lave 
twenty-one live agencies for firms in 
every quarter of the globe, many id 
them among the largest of their kind in 
the world and every bit of this great 
space is occupied.

The office is one of the handsomest on 
the street. Of course it’s new. The 
whole building is new in the air of 
scrupulous cleanliness, paint, whitewash 
and fireproofing. Carefully selected 
quarter-cut oak and plate glass are the 
materials for the office fittings. The 
porch at the front entrance is of oak 
with quarter-cut, panelled ceiling. In
side, a quarter-cut oak railing defines 
the public space and another, but lower 
one, divides the salesroom from the of
fice proper. The ceiling is corrugated 
and white. The upper part of the walls 
is huff tinted, the lower part a bronze 
green burlap dado under a quarter-cut 
oa v cornice. Three supporting pillars 
down tiie centre have been utilized for a 
c. lions illuminating device, four longi
tudinal bands of oak surmounted by a 
plain cornice of the same, four-armed, 
sustaining handsome electric fixtures.

Air. llenry Wright, president of the 
company, has his office in the front, utK 
closed by clear plate glass in oak 
frames. It has a very handsome mantel 
and the furnishings are in keeping.

in the warehouse eleaiiliuess and 
roominess arc the most obvious fea
tures. A new cement floor has been laid

in the basement, new lavatories have 
been installed, the ceilings have been 
whitewashed, the floors cleaned, anil 
anywhere one could sit and eat Imperial 
cheese with zest and pleasure.

The ground storey front is of plate 
and prismatic glass and every window 
in the street elevation bears in gilt on 
green the nafne of one of the articles for 
which the company is the Canadian 
agent.

ANOTHER CANNING FACTORY.
A new line of canned goods will al

ways interest the retail grocer if it 
promises quality. One such promise the 
trade will have an opportunity of prov
ing next Fall is put forward by the 
Lakeside Canning Co., of Wellington, 
Ont., with the “Riverdale” brand of 
goods. This is a new company and will 
commence operations this season.

In a talk with a representative of The 
Canadian Grocer, the manager, G. .1. 
Furman, speaking of the company’s 
plans and intentions, said :

“We have erected a large and well 
equipped factory at Wellington. the 
heart of the canning district, celebrated 
for producing the finest fruits and vege
tables. We have given careful attention 
to every essential detail in establishing 
a canning industry.

“What are they ? Here are the prin
cipal ones : (1) Locate in a district
where there are cliperienced growers. 
(2) Select for distribution seeds of 
varieties adopted to the soil and climate 
so as to insure maturity, thereby secur
ing the natural flavor which cannot be 
had from immatured vegetables. (2) The 
most thoroughly sanitary system for 
handling the pdefc. (4) Good spring 
water for the syrups. (5) Installation 
of the most improved machinery. (6) 
Adoption of a process that will retain 
the natural flavor of fruit and vegetable. 
This last is the high art of the business 
—the canning that conceals canning.
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“We have done all this as well as our 
experience and ability could show us 
how. There remains t*e outer dress of 
our goods—the label. No one now-a- 
days questions the commercial advan
tage of dressing well. It certainly ap
plies to canned goods. We would just as 
soon send a tramp to solicit orders as 
send out our goods with a poor label 
We've done our best, that's all.

“1 feel justified in promising the trade 
that our goods will not be excelled."

The fruit trade in Toronto and the 
1‘rovinee of Ontario generally has grown 
to very large proportions in the past 
few years, until to-day it ranks as one 
of the important lines of business. An 
enterprising house in this line is White 
A Vo.. Limited, who have also a branch 
house at Hamilton, Ont. In addition to 
their regular jobbing and shipping trade 
they conduct in the season auction sales 
where large quantities of goods are dis
posed of. Their importing connection

being with most of the best shippers en
ables them to import largely and regu 
lariy.

NEW WHOLESALE GROCERY.
Leon Tanguay, 1U7-1UU St. 1‘aul 

street, is the latest addition to the list 
of wholesale grocery houses of Montreal. 
Mr. Tanguay carries a well assorted 
stock of grocery staples and having had 
many years’ experience of the grocer) 
trade as a member of the Canadian 
Vinegar Vo., will no doubt receive good 
attention from the retail trade.

The teas, “Victoria" and “Princess 
Louise," sold by Laporte, Martin A 
Vie., Limited, are the best value on the 
market. When Sir Thos. Lipton decided 
to place these teas and coffees with Ibis 
house, he was satisfied that the/ firm 
possessed the best customers in this 
country for such fine products.

—■—

The Farmers’ Canning Company's Plant at Bloomtield. Out.
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CANADA, A HAVEN FOR THE TOURIST

Canada has waited patiently for the 
attention that is now being bestowed 
upon Iter, and it was simply a matter 
of educating the ever-increasing brother 
flood of tourists to the magnificent 
Summer resorts in her confines, and to^ 
the beautiful country in which are cm 
bedded the lovely inland lakes, of which 
so much lias been said and written, and 
which lie in the Province of Ontario, 
north of Lake Ontario and the St. 
Lawrence River and other parts of the 
Dominion. Kaclt. successive season lias 
seen a phenomenal influx of visitors to 
the northern regions, which arc becom

1 )vutsclmiaii's Caw Canadian Rockies.

popular year by
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year, and t lie coming season will prob 
ably see a large increase over the last.

There is certainly no doubt that one 
of the greatest pleasures that can be 
enjoyed from a Summer outing is Jo get 
away from one's own familiar haunts 
and from the sameness of the routine of 
one’s own daily work, to see something 
new. to meet and mix amongst strang
ers, to observe and study their man
ners, and enjoy the complete change of 
being alone among many.

On the continent of Kurope the trav
eler can within a very short space of

time, anil with comparatively few miles 
to travel, pass through several different 
countries, and various nationalities and 
tongues tempting him to stay, and af 
fording unending interest in many ways. 
This charm of novelty has in some de 
grec been lost on the western hem is 
phere, where the progressive, go ahead 
American, gradually widening the bord 
ers of his empire, has occupied a large 
portion of the continent and made it 
his own. To himself he has attracted 
the peoples of many foreign countries, 
and has solidified a republic, making it 
up of several types into one nationality, 
and has so changed and unified them 
1 hat you may travel from one end of 
the union to the other, the same types 
and the same characteristics are to be 
seen, varied only by the degrees in 
which the arts and comforts of civiliza
tion are practiced and enjoyed.

New Fields of Interest.
This is accountable for the interest 

that is increasing yearly in the tourist 
districts that arc situated in the Prov
ince of Ontario, Canada, where a new 
field of pleasure travel is being opened 
up.

Hitherto the tourist arriving at the 
border has proceeded up into the High 
lands of Ontario of ihrwn the St. Law 
mice River, while others have rushed 
through Canada without even thinking 
of the vast limitless tracts of navigable 
waters and scenery of endless variety 
that many of the inland water courses 
hold out to the lover of nature. But 
we would direct his attention to a few 
of the points on the Canadian shores of 
that large body of water, Lake Huron, 
and among which we would choose Hod 
erich, Kincardine, Port Klgin and 
Southampton.

The popularity of some of these re
sorts has become so marked that dur
ing the past year mammoth hotels 
have been erected at a cost of thou 
sands of dollars to accommodate the 
ever increasing travel which is finding 
its way into these parts. As a grand 
tour this northern country offers a 
fresh and varied trip through the land 
scape beauties of Ontario, and has but 
to be better known to tempt the way
farer in search of new scenes, fresh air 
and health, from the well-known ways 
of travel.

The great attractions in these dis 
tricts appeal to families and those de
siring rest and recreation in the quie

tude of a lakeside town or village.
The bathing beaches at all of the 

places mentioned are perfect, sandy and 
quite safe for children, the air is pure 
and full of ozone, the boating is capi 
tal, and in most of the places good 
fishing may he had. Beautiful country 
drives are a diversion that can be in 
dulged in, and perfect rest and quiet 
ness can be secured.

The Canadian Rockies.
The Canadian Rocky Mountains—the 

mighty range that is attracting more 
and more attention each' year, both 
from those who seek noble scenery and

Fraser Canyon Briti*.h Columbia.

vj:,.»

those to whom the challenge of a lofty 
peak is irresistible are practically end 
less. They form the backbone of the 
North American continent, and are part 
of the great chain that extends from 
Terra del Fuego, at the extreme end of 
South America, to the mouth of the 
Mackenzie, but in all their length there 
are no portions that arc as grand as 
the passes where the C.P.R. crosses 
them, and Whymper, with all the au
thority born of his conquest of the 
Matterhorn and a lifetime spent in scal
ing the heights of Switzerland, the An-
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FREIGHTS AND CHARTERS.des and the Himalayas, has declared 
them the equivalent id “fifty or sixty 
Switzerlands rolled into one.”

From Banff or Field peaks of 10,000 
feet are seen on every side, while giants 
of even greater altitude arc not un 
common. At l.aggan, the three lovely 
l.akes in the Clouds are concealed in 
the recesses of the ranges and the 
mountains draw back here and there to 
permit deep vales of wondrous beauty.

A Glorious Country.
It is a glorious country, a land that 

seems to fill with life and vigor every 
one that visits it. The air is pure and 
exhilarating, the prospect boundless and 
varied, and the skies above blue as 
those of Italy. It is the home of stal
wart men and sleek cattle, for here is 
the finest ranching region in the world. 
The snowfall is scanty, and only under 
very exceptional circumstances does it 
remain for any length of time on the

Natural Bridge. near Field, It.I.
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ground. All through the year, Summer 
and Winter, the district is subject to a 
peculiar wind that, coming from the 
west where the Chinook Indians dwell, 
is called the Chinook in consequence. 
Sometimes it blows as a zephyr, some
times as a heavy gale, but it is always 
warm and dry, and before its breath 
the snow disappears as if by magic. It 
dries, too, the long “bunch grass" that 
stands in the bottoms, and the cattle 
find natural hay awaiting them wher 
ever they go.

“What’s new in my territory ?” re
plied the jolly commercial traveler ; 
"why,” he chuckled, “Win. Stinson, of 
Chesley, Ont., told me this week that 
business was booming. But then, you 
know, business is always booming with 
William.”

A good general business has been done 
in shipping circles during the past week 
The canals are now all open and trade 
through them is in full swing. Centres 
not easily reached other than through 
these canals are contributing their 
share to the export business. The rail
way companies are busy with shipments 
consigned to Montreal and other centres 
for export, and, taken all round, there 
is a fair activity in export trade

The arrivals of ocean-going vessels in 
Montreal are increasing every week, al
though the arrivals for last week were 
smaller in number than they were the 
same week last year.

The trade will be sorry to learn that 
in all probability the Allan liner Bavar
ian will no more he engaged in the ship
ping trade between Canada and Great 
Britain. It will be remembered that the 
boat ran aground down the St. Law
rence near Quebec last season, and it 
was found impossible to move tier at 
the time. This Spring every effort was 
made towards floating her again, hut it 
seems as il this is not to he. Shipping 
experts have been endeavoring to find 
some means of limiting the boat hut so 
far have been unsuccessful. Capt. I). N. 
A unit, who came from Kngland to look 
into the matter, is credited with say
ing that it would cost $11111,0011 to bring 
the boat into the dock at Quebec. This 
would he a tremendous amount to ex
pend, hut it would not begin to place 
the boat in a position lit to take up the 
ocean t rallie once more.

The Athcnia, of the «Donaldson line, 
which docked last week from Glasgow, 
brought among her cargo some valuable 
l lydcsdales and prize cattle which are 
to be used for stock purposes.

Speaking of the plans of the C l’ It 
to double-track their line from Winnipeg 
to Fort William, < tic of the officials of 
the company recently stated that they 
would then he in a position to bet lei 
handle the grain output of the west, lie 
said that the company at present enter
tained some thoughts of building a licet 
of their own for use in carrying grain 
between Fort William and Victoria 
Harbor, Pctcrboro. Nothing would he 
done, however, until the road direct to 
this harbor had been completed.

The P.P.Ii.’s new steamer F in press of 
Britain arrived in Quebec Saturday 
night, making a splendid run from Liv
erpool. The new vessel will he a good 
addition to the t’.P.K. licet. Its meas
urements arc : Length over all, 5711 
feet ; beam, li5 feet li inches ; depth 
amidships, 15 feet ; tonnage, I 1,50(1 ; 
horse-power, 18,0011.

A direct freight line between Montreal 
and Bristol has been decided upon by the 
C.P.R. for this season. Three boats, the 

1 ft

Mont fort, Montcalm and Monmouth, will 
he engaged upon this service. Formerly 
it was the custom for these boats to go 
via Liverpool and aftei touching at that 
port to sail iur Bristol, where cattle 
anil perishable stink were then landed 
The new line will result in the saving of 
from one to two days in time

The latest acquisition to the Thomson 
line is the l.alonia. Inn feel long and 
1,887 tonnage. The new boat is equip- 
| ml with the latest models of rclrigeia- 
tor and cold an chambers The I aloma 
will engage mi the direct London set 
v ice.

The F.lilvr-Dvmpslcr boat Xniloni with 
a cargo of sugar left Trit id.ol foi Mont
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Mount Sir Donald, near (iiackt, H.V.

real on May I and is expected toward 
' he end of next week.

A TRAVELER'S “KICK ”
Are commercial travelers ha id men to 

please ? There have keen complaints re
cently about the lack ol accommodation 
in districts lately won over to local op 
lion Some liquor licenses have recently 
been issued in the back townships, and 
here comes a “kick'’ because in a house 
licensed May 1 in Poe Hill, the guests 
had to sleep four or six in a room and 
before retiring diversion was provided by 
a free fight m which half a dozen drunks 
participated. There was no extra 
charge.
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OTTAWA RETAIL GROCERS’ ASSOCIATION 
ANNUAL MEETING

As a body of business men the Ottawa 
retail glovers are hard to excel. Their 
stores are the brightest, cleanest, and 
front all appearances the best conducted 
in the land. They are banded together to 
the number of fifty-two with an execu
tive from the president down to every 
member of every committee that has the 
interest of the association and their 
branch of trade generally, closely at 
heart. It is natural, therefore, that 
good results follow the work of the Ot
tawa Retail Grocers’ Association, and 
those grocers who are not members of 
the association cannot help admitting 
the benefit of their fellow grocers’ com
bined work.

The annual meeting was held last Wed
nesday, luth inst., in Royal Albert Hall, 
O'Connor street, and a large number of 
members were present. President Fred 
\\. Fordv occupied the chair and the pro
ceedings of the evening were put through 
with order, precision and promptness.

Secretary 11. C. Kllis’ report of the 
past year’s business was most satisfac
tory and showed that a lot of good and 
valuable work bad been transacted. Dur
ing the year that bugaboo of the mer
chant, the trading stamp questi n, hail 
been satisfactory killed and buried. The 
assistance of the Ottawa retail mer

ic W. Fordv.

chants in bringing pressure upon the 
Government was most valuable.

The peddling question had been taken 
in hand and so actively pushed that a 
new law dealing with same was being 
framed by the legislators.

Two instructive lectures had been 
given by Prof. Macfarlane, of the inland 
Revenue Department, and Mr. McNeil, of 
the fruit divisii n, both of which had

been valuable and instructive to the 
members.

One of the most important matters 
taken in hand and upon which the execu
tive was appointed to look after the same 
was the new department for the purpose 
of reporting and collecting. An agent or 
solicitor will be appointed to secure all 
information in a private, businesslike 
way, on the lines of Dun’s or Brad- 
street’s, of proposed new accounts where 
grocers are asked for credit from day to 
day. This department naturally will be 
only for members of the association. Mr. 
Kllis’ description of the department as 
explained to The Grocer representative 
would indicate that the scheme about to 
be adopted cannot but be invaluable to 
every subscriber to the association. 
Heretofore many of the schemes adopted 
by merchants in giving or refusing credit 
have failed of their purposes, and several 
of the old style “black list” schemes 
verged so closely upon blackmail or libel 
that they had to be abandoned. In sev
eral Canadian cities schemes had been 
tried for the legitimate protection of the 
merchant but none found to cover the 
case thoroughly. It is believed that the 
scheme about to be inaugurated by the 
Ottawa association will not only be a 
protection to their interests but one that 
will be adopted, once understood, by 
other mercantile bodies.

The secretary’s report of the associa
tion's annual picnic to Carleton Place 
last August was a most satisfactory one 
and showed a very handsome surplus.

A strong committee was appointed to 
deal with the question of this year’s out
ing. It is pro. oscil to hold same on the 
civic holiday, August Id. The committee 
are dealing with the place, obtaining 
rales, etc., anil will report at next 
week’s meeting.

President Forde and Secretary Ellis, 
who hail been nominated delegates to al
lé d the conventio n of the Retail Mer
chants’ Association held in Toronto last 
April, rendered an account of their re
ception, business, etc. President Forde, 
who is known as a forcible and out
spoken critic on all business subjects and 
etiquette, procedure, etc., did not spare 
the head association in his remarks. The 
reception of the Ottawa delegates was 
not calculated to enthuse them in their 
work, and he hoped that the members of 
the Ottawa association would show vis
iting delegates to the Dominion conven
tion to be held at Ottawa, July 4, 5 and 

6 next, how to receive and entertain 
their visitors. Some of the situations 
described by President Forde were de
cidedly ludicrous.

C. J. Provost, treasurer, then read his 
1 IU

annual report, showing a most satisfac
tory balance of $300 on hand, and all 
bills paid.

The election of officers for the current 
year was then proceeded with and re
sulted as follows : President, F. VY. 
Forde (re-elecleil for second term) ; vice- 
presidents, H. W. Booth, K. Scannel ;

II. c. Elli>.

treasurer, (’. J. Provost ; secretary, 11 
V. Ellis ; executive committee, George 
Atkinson, V. 11. McLean, A. Johnston, 
Jr., D. Halliday, A. J. Warnoek, Wm 
h armer.

Messrs. Wall and McLean were ap
pointed auditors for the current year.

OTTAWA NEWS.
Robt. Neill, representing J. Bruce 

Payne, Granby, P.tj., was met by The 
Canadian Grocer. Mr. Neill knows a lot 
about cigars, but there’s one thing he 
says he doesn’t know, and that is, a bet
ter cigar than the Pharaoh and Pebble.

The Ottawa grocery trade last week 
had pleasant calls from a veteran trav
eler, J. M. Kirk, representing the Robt. 
Greig Co., Limited, Toronto, and that 
they were glad to see him his order book 
clearly testified.

Pyle’s Pearline is being well looked af
ter in the capital at present. A. B.
1 lardwicke, Canadian representative, 
with a stall of advertising agents is 
spreading good news around among the 
trade.

A. E. Sterling (“Teddy”), he of 
Lytle’s pickle, etc., fame, dropped in on 
The Canadian Grocer at Paisley’s hos
telry. Business is always good in Ot
tawa, where both Teddy and Lytle’s 
lines seem to be popular.

L. R. Buzzell, representing Mathew- 
son’s Sons, Montreal, was returning 
from a good trip up Perth and Renfrew 
way. A steady reader of The Canadian 
Grocer, he took pleasure in renewing his 
subscription for another year.

E. G. Williams, "traveler for Warren 
Bros., Toronto, intends paying a visit 
to friends in England about the end of 
the month.
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BACK TO OATMEAL.
The Canadian section of the Society 

of Chemical Industry concluded the ses
sion of 11*05-0 last Thursday evening, 
with a consideration of breakfast foods. 
They imet at the National Club, To
ronto, and after dinner heard a paper 
by I’rof. K. Harcourt, of the Guelph 
Agricultural College, entitled, “Results 
of Recent Investigations of Breakfast 
Goods.” It dealt with a purely scien 
tific inquiry in the field of intestinal 
digestion. I’rof. MacCallura contribut
ed some physiological considerations 
and thereafter the discussion became 
general.

Naturally, there was not much saiil 
that could be labelled "popular.” The 
ordinary lay mind does not think in 
the terminology of chemistry, applied or 
otherwise, nor is the vocabulary of the 
physiologist current in the marts of 
trade.

I’rof. Harcourt, however, arrived at 
two interesting conclusions. One was 
that ordinary rolled oats or rolled 
wheat cooked half an hour, were just 
as digestible and nutritious as the 
much more expensive and widely advei 
tised predigested breakfast foods. The 
other was that good white bread was 
more nutritious and quite as digestible 
as whole wheat or brown bread. “The 
faddists who have turned to the husks 
that the swine do eat,” as one enlhusi 
astir white breader termed them, had 
no part in the discussion.

For the purposes of his inquiry, I’rof. 
Harcourt had secured three Guelph Col
lege students to conform to a diet of 
the various foods he tested. lie ana 
1)zed the foods, then the waste dis
charge by his subjects, to determine the 
percentage of available material in the 
foods that had been utilized.

SARDINE PROSPECTS.
I’. M. I,oublie, of the firm of P. M. 

I.oublie & Co., Bordeaux, France, is in 
Canada on a business trip, lie was in 
Toronto this week and from there goes 
to Montreal. He called on the trade in 
Toronto in company with C*. L. Mar
shall, of the A. F. MacLaren Cheese 
Company, who represent P. M. Loubrie 
&f Co. in that city. His firm arc manu
facturers of canned goods, of which they 
put up between three and four hundred- 
different varieties under the “Elephant” 
brand.

Speaking of the outlook for canned 
goods in France he said that, it was too 
early to make any reliable prognostica
tion. At present the crops arc in a 
fairly good condition, but between this 
and the canning season quite a change 
might take place.

“Whether we shall have the same ex
perience as during the last three years 
in regard to the sardine catch I cannot

say,” said Mr. Loubrie. “As you know, 
the catch during the last three years 
was particularly poor. Had it not been 
for the conservatism and prejudices of 
the fishermen, however, it might have 
been better. Hitherto the catch of sar
dines has been taken near the coast of 
France. When the catch along the coast 
failed the Government appointed a com
mission to investigate, and this com
mission discovered that although the 
sardines had left the coast they were to 
be found further out at sea. A steamer 
was chartered and a fishing boat and 
crew selected to go out and lish on the 
new grounds and to use a different style 
of net, but the other sardine fishermen 
threatened the men that if they went 
out their lives would pay the penalty. 
Consequently the men did not go.”

Mr. Loubrie said that the sardines 
found on the French coast were much 
better than those found on lhe Spanish

and Portuguese coast. He also pointed 
out that the packers of sardines in 
Spain and Portugal employ a different 
method from that in France. In France, 
for example, the sardines are cured in 
oil, while in Spain and Portugal they 
are first of all boiled and then put in 
oil. •

Speaking of the difference between 
sprats, which are often used as substi
tutes for sardines, and the genuine sar
dine, Mr. Loubrie pointed out that the 
flesh of the latter was a rosy brown 
color and the body was covered with 
scales, whereas the sprat or small her
ring, which was used as a substitute by 
certain countries had white flesh and its 
body was devoid of scales. These sub
stitutes for sardines, which arc sold at 
a lower price than the genuine article, 
arc doing a great deal of injury to the 
sardine trade, in Canada as well as 
elsewhere.

Speaking of the olive oil trade, jjr. 
Loubrie said that the consumption of 
this commodity was rapidly increasing, 
both on this continent and in F.uropc, 
particularly ou account of its increased 
use as an article of diet and for medici
nal purposes.

WHEN PRICES WERE CUT IN 
HALIFAX.

These are the grocers of Halifax. At 
any rate the original cartoon is display
ed in the window of a Halifax tobaccon
ist and a member of the trade in the 
Maritime capital says of the picture, “It, 
very truthfully represents the condition 
of the retail grocery trade of this place 
tit-day. You will notice on the right the 
man who started the cutting. He is 
weeping and says he is sorry, lie repre
sents a large grocery firm. The rest 
speaks for itself.”

It should speak loudly enough to be 
heard wherever more than one retailer 
is in business. No end of w holesome ad- 
rice could he written, bill as the grocer 
says, “the picture speaks for itself.”

A GROCER S CANNING COMPANY.
The Farmers’ Canning Co., Bloomfield, 

Ont., is an incorporation of several of 
I he best growers in that celebrated dis
trict of the Quinte fruit and vegetable 
area. Their factory is ideally situated 
on an eminence in a seven acre space 
with one large stream for drainage and 
another of finest spring water for brides 
and syrups and the most particular fac
tory uses. Their factory is equipped 
with the latest improved machinery. It 
is in charge of an expert processor with 
a competent, careful ami interested stall 
The most thorough cleanliness is vigor
ously enforced. Their last season's pack 
was entirely sold.

DOkkAtS

THE Fieht OFliit finocEM 0l\ HOW VAu. IT END—
We Have Cau&ht The Fever loo AhoAre SacwficiJ 

|R Gkooos t IBriAR Pires Below Cost, Never Soto SoCheai 
EFORe , Cone ImtRno Gtet Bargains Noun,EnuCimkStoke
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Mu* Wholesale Grocers’ Guild who never 
had any connection with the Canada 
Grocers, Limited. In fact the whole
sale houses composing the incorporated 
company which is now going oui of 
existence composed hut a small percent
age of the members of the guild.

The proceedings against the guild 
were instituted by people who conceived 
the idea 1 liât an injustice existed. The 
Canada Grocers on the other hand were 
dissolved because the partnership in the 
corporation did not work smoothly, ob
viously two different causes altogether. 
Had the guild been dissolved as a result 
of the proceedings at Hamilton then 
these misinformed dailv papers would 
have had something upon which to base 
their assertions ; bul the guild has not 
been dissolved, nor is there any sign of 
dissolution.

MARKET FOR CANADA IN MAN
CHURIA.

SWITZERLAND—
Zurich - Louis Wolf 

Or ell Fussli & Co.
Subscription. Canada and United States, - $2.00 
Great Britain 8s. (id., elsewhere - - Un

published every Friday.

Cable Address < Adscript, London. 
Adscript, Canada.

THE GUILD AND THE CANADA 
GROCERS.

Some of the daily papers throughout 
the country ate getting badly mixed up 
m regard to the Wholesale Grocers’ 
Guild and lhe Canada Grocers, Limited. 
They are asserting that I he dissolution 
of 1 lie Canada Grocers, Limited, was 
due to the invest igat ion which liaiTiteen 
carried in at Hamilton.

The absurdity of this is patent to all 
in lin* trade. The investigation at Ham
ilton was no more the cause of the dis
solut ion of l in* Canada Grocers, Limit

ed, I bun was I he defeat of the Balfour 
Government due to the fact that Mr. 
Bailout oeeasi nially lost a game of 
golf.

The Canada Grocers, Limited, was a 
ioitV stock company composed of fen or 
a dozen different films throughout Can
ada. These happened lo lie members of 
Wholesale Grocers’ Guild and that is 
llie only connection there is between tlie 
Canada Grocers and the guild. There 
are a dozen or more wholesale grocers 
thiol ghoul Canada who are members of

The industrial exhibition being held at 
Mukden, the capital of Manchuria, is 
another mark showing the commercial 
awakening of the Far Hast. Mukden has 
a population of about 250,01111 and is 
120 miles inland from its port, New
ell wang.

Although Canada has no exhibit at 
Mukden some information regarding the 
trade and commerce of Manchuria may 
not he uninteresting.

The amount of commerce of New- 
ch wang during I lie year 1005 was lift y- 
three million dollars. Of this amount 
some forfy-four millions represented for
eign commerce, (lie balance representing 
I lie business carried on between I lie dif
ferent points in the Chinese empire, or 
what might he termed home trade.

The foreign imports of Newehwaug 
amounted to over twenty-two million 
dollars, and of this amount half was 
captured by the I'nited States, which 
means that the I'nited States has 
shared in the commercial aelivily of 
Manchuria as much as all other nations 
combined who have traded there. The 
greater portion of these figures repre
sented cotton sheeting, drills, jeans and 
.similar productions from American (ex
ilic mills, bul the amount of wheat 
Hour sent in by the Americans was also 
of considerable volume. After Hour came 
kerosene oil to the value of $526,875.

followed by cigarettes, $515,882, and 
lumber, $191,889.

These importations may he considered 
relatively small as compared with the 
imports of other countries, hut it must 
he remembered that in one year they 
were increased by twenly per cent., and 
from Ibis fact can he gathered some 
idea of the volume of trade that will he 
d ne in a few years with Manchuria, 
which has a population of twenty-two 
millions.

In connect ion with the increase of cot
ton goods importations from the United 
States it is noteworthy that they weçe 
double in 1905 what they were in 1909, 
while the other imports mentioned i — 
flour, kerosene oil and cigarettes, also 
showed a remarkable increase in (liai 
lime.

Now that the war is over and a set
tled condition prevails in that province,
1 here is certain to he a trade developed 
there, pari of which should he shared by 
Canada, ,and in view of the work the 
Dominion commercial agents have done 
in other parts of the world—some less 
important as regards population—Can
ada with her manufactures and her 
wheat should not he dilatory in placing 
a commercial agent at Newehwaug, or 
in other ways seeking lo build up Ibis 
I rade.

The United Stales consul al New 
ch wang stales that the Chinese are pre
paring to enter into whatever commer
cial held promises a profitable return, 
and this year a cotton spinning plant 
is lo he installed in Newehwaug, which 
if successful will no doubt he .quickly 
followed by the introduction of other in 
dust ries. The Manchurians are also 
looking forword lo I he day when they 
will supply their own wheal and Hour, 
hut. the development of their country’s 
resources will not lessen the outside 
business intercourse, and there must 
still be a growing foreign trade.

WHAT ABOUT A COMMISSION?

Stalking business organizations is 
now the favor.te political sport on this 
continent. The political press agent's 
name for it is “Fighting the trusts.'' 
But a trust is anything From Standard 
Oil to tnc Hucksters' I’roteetive As
sociation. A lot til the talk about
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trade combination and orgunizalion is 
buncumc, saturated in ignorance.

The underlying principle of all business 
is buying and selling at a prolit. Huy 
ing and selling at a loss is contrary to 
that principle, and an injury to trade. 
Sovereign control of an article of com 
merci' carrying with it power of taxa 
lion in proportion to the demand for 
the article is monopoly, is contrary to 
that principle, and ipiitc. if not more, 
injurious to trade than selling at a 
loss.

The trust hunters have not learned to 
distinguish between organization to pre 
vent selling at a loss and organization 
to create monopoly. With them all oV 
ganization save and except that to pro 
mote political corruption anil graft, is 
conspiracy. They rush in where angels 
might wisely hesitate.

The cure must be knowledge of trade 
conditions applied with honest, common 
sense. That does not appeal to come 
within the powers of the legally trained 
judiciary. The rights of trade in rela 
lion to the railways reipiired treatment 
other than could lie provided by a court 
of law, and the railway commission re 
suited. A trade commission is now 
needl'd to deal intelligently with these 
questions of organization.

RETAIL GROCERS TO MEET
In connection with the I’ure Km id 

Show now being held in Montreal, there 
will be a meeting of the retail grocers 
of the I'rovincr of (Quebec on Tuesday 
and Wednesday, May 22 and May -I. 
The meeting will be held in the new 
quarters of the Retail Grocers’ Associ 
at ion, '270 St. Catherine street east, 
Montreal, at 10 am., and another eon 
ference will be held in tile afternoon at 
the Victoria Rink at 2.20 p.m Sub
jects of interest to retailers will be dis 
cussed at these meetings. A delegation 
of wholesale grocers will lie received 
also, in order that something may he 
done to create a more favorable feeling 
bet ween the wholesale and retail trade.

OUR ADVERTISING PRIZE.
The competition for the fountain pen 

offered for the. best newspaper advertise 
nient made up by a grocery clerk lias re
sulted in the prize being awarded in 
favor of R. .1. Donaghv, of T A Rowal 
A Co., London, Ontario.

EDITORIAL

TRAVELERS SHOULD KNOW 
IT ALL.

The ambition of the aveiage clerk, par
ticularly those in the sample room. Is to 
“get mi the road,” to lieeome a travel
er. This ambition Is coininendable ami 
docs credit In the business instinct of 
tbc aspirants. In tile days of the pion
eer jobbing houses, when the trade was 
niainlv of a necessitous cliaraeter and 
the conditions and environments ol" the 

community wen- less modern and eriti 
cal. it was cnmpnialively speaking, cas 
inr to Mil the bill as a traveler than now.

Then ueriodical trijis. two, three or 
four times annually, were 'mule and the 
demand was for such staples, sis-akiicr. 
of course, of groceries, as tea. sugar, 
molasses, coffee, flour, the old style oat
meal and the plain necessities of life, 
and little more than sunertieial know I 
edge of the goods sold was rcqlliiI'll. The 
hardships of the trine were on tile other 
hand more trying and it reoiiireil olivsi 
one and endurance of a character un
known tu the traveling salesman of to 
(lev. ami some of I lie olil warehouses xvill 
still recount tales of the road in Hi" Vsts 
and ’lifts that put the experiences of the 
modern traveler in the shade

Knowledge of Ihe goods lo lie sold w as 
in a measure, lint a vital necessity, ns 
il is In dav. Nmv. as tile country is sel 
lied and Hie railways and sleamlmats 
Inivi' lirolight the most remote parts ul" 
the country Into practically Hie naine 
conditions of life: when the merchant i- 
brought into keen competition with the 
shames! citv traders: when people move 
around morn freely from point to point, 
according to the exigencies of their 
trade ->r calling: when Ihe former lux
uries of life have in a measure bvcnme 
Ihe lu'ccssil'vs ol" lu-day: when new 
goods, new foods, new fads ami new 
fancies are being marketed every week: 
when the trailer himself is awake ami 
endeavors lo improve bis learning and 
“wants In know” about Ihings: when 
the press is spreading light and know
ledge into the remotest hamlctl ami camp, 
and nnestiiuis are being asked, it is the 
imperative duty of every young wnidd- 
lie traveler, yes. and every .old one. on 
the road to-day, to |mst himself mil onlv 
as In his prices, lei ms and so on. Iml 
lie should acquire an authoritative 
knowledge of all the goods he sells

lie should be able, and it won’t tie 
long liefore lie must be able, tv answer 
and explain these things. The grocery 
salesman should, for instance, have an 
accurate knowledge of leas, the -11111- 
trivs producing same, tiro tea growing 
districts, niaiinei of cultivai ion ami piv 
paraiimi for the market, ports of ship
ment. principal controlling and storing 
markets: keep himself posted a- to new 
Melds that are being oiieueil for the cul
tivation of teas, tbc prini.-pal constiniiu : 
countries of Hie various grades of tea-. 
Hie duties oil same.

The same applies in every sense lo 
coffees, sugars, 11 ola-scs. etc. lie slinnM 
knew whether tapioca glow- a- a licrrx. 
is the sap of a tree or made fivn (tor 
man (mtalo paste, lie should be abb- 
ami ready to use bis knowledge lor the 
hcni'lil of bis bouse, his customer audios 
own future success.

There isn’t a retail grocer in Canada 
to-day but wlial will have a higher ivs- 
Is'i'i I'm the salesman and In- house if 
lie realizes that every time the traveler 
calls, lie feels 1 hal lie Ini' Icariic I 
something new. something valuable, 
something that probably Ini' been Imthvr- 
ing him alunit the quality of certain >1' 
bis goods.

That llicrc arc wholesale grocery 
linns in Canada to-day studying lhi~ 
verx phase of improving tin- "goods 
knowledge** ol" their traveling stall. i~ 
a cicilit In their business foresight.

The Canadian tim er knows ol one 
prominent linn in Hamilton whose prm 
ripai lias a so called "school for travel 
el's” and where every week, or a- ollv.i 
as Ihe salesmen visit hvndqunrlers. llirv 
are pul through a course of inslnti'lion 
on some partieulai line nl" goods, where 
they are handl'd clipping- and informa 
lion Hull has liven culled fur their Ih'iic 

lit from ii'lialile magazines, trade jour 
mils and newspapers. It goes without 
saving that such a policy must lie of 
undonliti'd linii'lit totin' liou.-c and place 
Ihe traveler himself 011 a higher plane 
with his confreres. ,

The Canadian limeer has for yeai- 
endeavored lo instill this idea of it" 
provcmclil of the salesman into the lmy> 
mi the load. That many have prolitc-l 
we livlieve. We also livlicw Huit 'I is 
the duly of every jobbing hnll.-c lo rn 
courage salesmen lo improve their know I 
edge of their goods, in plan- literature
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dealing with same at their disposal, to 
try and elevate the tene of their call
ing and z-aise the standard of salesman
ship. This can easily be done by com
mencing izz the sample zoom, which 
zizight practically be considered tin- 
“ kindergarten ” of the trade, whose ob
ject lessons can so easily be had and 
where the young salesman should be 
made to study.

Old travelers, whose success is evid
enced by their sales, do not naturally 
take kindly to the idea, but they should 
bear in mind the truth of the Spanish 
saving:

“Thus eveiy znazi of true learning 
Is anxious to increase his store,
And feels in fact, a greater yearning 
The more he knows, to know the more.”

“A little knowledge is a dangerous 
thing,” but the lack of it is still more 
harmful and detrimental to progress. 
No man knows it all, but a lot can be 
leaz-ned from men that know a lot. Our 
advice to travelers is “learn a lot.” 
talk with men that “know a lot” and 
izz the end if you do not know it all, you 
will at least have tasted the sweets of 
knowledge.

CAUSE OF THE ADVANCE IN TAPIOCA.
The abnormal advance in tapioca 

which has been going on nearly a year 
now. is hard to explain without careful
ly going over the situation since the 
rise started. For this reason a review 
of the conditions prevailing since June, 
1905, will explain the present situation, 
and show how the advance izi price has 
been caused.

The upward tendency in the market be
gan in June last, when shipments from 
the east began to show a falling off. 
Shipments from Penang and Singapore 
to the United Kingdom in February, 
1905. amounted to only 731 tons, again-! 
1,06(1 tons in February, 1904, and were 
only 870 tons in March, against 1,362 
tons izz the same month, 1904. This 
caused an advance in the price of med
ium pearl tapioca in the London market 
from 9s. 6d to 10s. per cwt. on c.i.f. 
terms to arrive, and by beginning of 
July, the market continuing to.improve, 
and stocks below spot sales were 
made at from 11s. to 13s. Gd per cwt., 
accordizzg to quality.

At this time the east had not contract
ed much for forward delivery, owingJ,o 
lack of snpplies, which continued limit
ed. During August, however, there was 
a larger demand from America and 
Kuroiie, and although sellers were at 
first found on a basis of 9s. (id to 10s. 
tid per cwt.. c.i.f. New York, the lack 
of supplies gradually caused the market 
to harden, and the upward movement 
continued throughout the month of Sep
tember-. In October, because of a ces
sation df the demand from the contin
ent, principally France, and owing to 
pressure to sell from the east, a slight 
decline in values was realized. The mar
ket recovered, however, and the improve
ment continued until the end of the year.

By this time it had become apparent 
to those best informed, that there bad 
been considerable diminution in the pro
duction of the article, with a consequent

shortage of supplies, and no reserve 
stocks to draw upon. Advices from the 
east stated that the low prices ruling in 
the article for some yeaz-s past had at 
last told their tale, and caused a steady 
but sure abandonment of the producing 
estates. Statistics show that about 
8,000 tous less were exported from the 
Straits in 1905 than in 1902. This news 
attracted the attention of speculators, 
both in the east and at home, and the 
large business done in London. New 
York and the continent, had the effect 
of completely upsetting the market, 
fancy prices being asked. The subse
quent rise during the opening months of 
this year has been caused chiefly by 
speculation, which has led to several 
reactions owing to realizations, and the 
January-March shipment figures also, 
show an increase. When these weak 
holders hail been shaken out, however, 
and shipments also beginning to fall off 
again, the market immediately recover
ed, and is to-day firm, with prospects of 
short supplies for some time to come.

There can be no doubt but that tapioca 
has been selling too cheaply for the past 
few years in Canada, the price having 
been as low as $2.30 to $2.35 per hun
dred weight for carload quantities, laid 
down duty paid in Montreal. It can 
easily be seen that there was not much 
money for growers in it at such prices, 
after the cost of carriage for two months 
voyage from the east, shipment charges, 
and duty are taken off. together with 
the original cost of manufacturing the 
tapioca, even at the enhanced prices 
have not helped the growers much, as, 
owing to the rise in exchange, prices are 
not remunerative enough to induce fresh 
cultivation. Quotations have gradually 
advanced from $2.35 for carload quanti
ties, to .$5.87 1-2, about the highest 
[joint reached, though buyers were un
willing to pay this latter high price. In
deed, Canadian buyers have all along 
been unwilling to follow the advance, 
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and while wholesalers have profited by 
getting increased values for holdings 
bought at lower prices, the time has now 
come when supplies are running out, and 
the trade is bare of stocks.

Canadian buyers are at some disad
vantage owing to the length of time tak
en in transit from the east, as, should 
the New York market give way before 
shipments arrive, purchases might he 
made in the States and duty paid on 
New York value to better advantage, 
and for this reason some have preferred 
to buy at greater cost in New York 
and London markets on the hand-to- 
mouth principle, getting their goods at 
once, z'ather than to take the risk of 
getting shipments direct from the east. 
At the same time there can be no doubt 
but that the judgment of the trade has 
been warped by the low prices ruling 
in recent years, and had they taken the 
rise in its initial stages as a genuine one, 
which it undoubtedly was, they might 
now he reaping the benefit. There have 
been some reactions from the highest 
[joint touched, but latest cables repoit 
firm and advancing market, and prev
ious high figures almost reached again.

The following short table will show 
the decline which has taken place in ship
ments since 191)2 (including medium, 
seed [icarl, and Hake tapioca) :

1902.
Tons.

To Fnited Kingdom ......... ___ 15.619
To
Tu

Total ........................... ... . 33,962

1903.
Tons

To Fnited Kingdom ......... .... 12.869
To Continent .....................
To America ....................... ___ 9.04(1

Total .......................... ___ .30,654

.1904.
Tons.

To .... 11,911
To Continent ...................... 8,290
To America .......................... 6,903

Total ..............................__  27,107

1905.
Tons.

To Fnited Kingdom ........... . . . . 10.861
To Continent ...................... 7.977
To America......................... ---- (),i-J

Total .................................. 25 583

The Crown Manufacturing Co., Toron
to, are removing ffom the old address on 
Yonge street to more convenient and 
commodious premises at 9 and 11 Fran
cis street, Toronto,
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AS OTHERS

Congratulations are not tilings to be 
despised or thouglit lightly of. The aver
age business man is far too busy to stop 
and concern himself about other men’s 
business, but when be does, for a mo
ment, stay to give expression to feelings 
of satisfaction, there are volumes in the 
lew words he speaks. It is, therefore, 
with a feeling of pride and pleasure that 
The Canadian Grocer reviews some of 
the congratulations which have quite re
cently reached the office.

Canadian Grocer Helped.
“1 started business a green boy from 

ilie farm with $11111 capital in a little 
country village and in eleven years sold 
out and had $10,000 to the good. I 
uaut to tell you The Canadian Grocer 
was a great assistance to me and 1 al
ways recommend it to retail grocers 
who don’t get it."

The speaker was a grocery traveler, 
who had to give up his general store on 
account of his health, lie is now mak
ing a success in the management of an 
eastern branch of a Toronto house, lie 
broke into the territory new to the 
trade and with a new house, but he has 
made good and got back bis health into 
ilie bargain.

It isn’t pretended that The Canadian 
Grocer made this man. That was in 
him. Hut it should be useful to a few 
men in the trade to know that a 
’green" man, whose principal capital 
i as the business stuff in him, found the 
rade paper of great assistance to him. 
There’s another thing worth remem- 

iicring about this man. When he knew
■ good thing he passed it on. He re- 

1 mi mended The Canadian Grocer to 
Hiers. That is the kind of generous 
pirit that succeeds in the largest way.

I lie men who are making this world a 
citer place to live in are the men who 
tant to get on themselves and see nth 
is succeed.

A World-Wide Influence.
Kditor Canadian Groiyr :
"Dear Sir We were somewhat sur

mised to receive a communication from 
linn in Auckland, New Zealand, a few 

reeks ago, they having noticed our ad- 
ertisement in your paper, and they 
vrote to us for prices. It will doubt-
■ ss interest you to be made aware of 
nis fact as it shows what a wide cir
ulation your journal has.

“Yours faithfully, 
"BARNARD it HOLLAND CO., 

“Montreal."

Considerable Credit to Canadian Grocer
“Canadian Grocer :

“Gentlemen He enclose herewith a 
short article, which we would be pleased 
to have you accord space in an early is
sue of your paper. It contains matter 
which we are sure your readers will 
find very interesting, and in connection 
with the cuts we are also sending you, 
is something that will likewise prove 
valuable.

“We want to say in this connection 
that our Toronto office is doing an ever- 
increasing business, the first three 
months of this year being the largest 
three months that our Canadian branch 
evei had, and wc must lay considerable 
credit, to the advertising we are doing 
in your paper.

“Yours truly,
“S. K. BOWSER & CO. (Inc.)’’

What a Guelph Subscriber Says.
“We are subscribers to The Grocer 

and after we have read it we always 
loan it among the clerks who find many 
good ideas in it.

“Sincerely yours,
"ROBERT .1. McCRKA."

Canadian Grocer’s Advice Gives Results
One of our subscribers in kentville, 

N.S., in writing us made the following 
remarks :

"Those stores that read The Canadian 
Grocer and profit by the advice given 
from week to week, did the largest 
trade. The ideas you set forth about 
the grocers making a display at Easter 
had their effect, and they found that 
seasonable novelties help out the staple 
lines. More attention was paid to win
dow display, and we noticed that the 
linn of DeWolfe & Lament devoted one 
of their large display windows to pet
ted plants, ami they had them all sold 
by noon. It is just such little things as 
this at the right time that tells and 
also adds to the profits. The grocer is 
loo prone to let someone else benefit by 
such lines, and as a rule pays too little 
attention to novelties and to the confec
tionery end of t lift business.
“1 think your remarks are opening the 

eyes of many to the importance of the 
biscuit and confectionery department."

New Bra in Grocery Trade.
The bright grocery traveler who has 

been in the retail trade himself can give 
us many pointers to the pound- as any 
man in the business. Here’s one : Every 
traveler and every retailer should sub
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scribe to and read his trade paper. It 
came about this way : The reporter was 
in the warehouse talking to jwo travel
ers.

“I think you should send The Grover 
to travelers free,” remarked the short, 
stout man.

“No, it wouldn’t be good for you," 
the reporter told him. “1‘eople don't 
appreciate papers they get for nothing. 
Indeed, it seems natural to belittle pub
lications that come free. Now, The 
Grocer is proud of the good opinion the 
travelers have often expressed regarding 
it and does not propose to jeopardize 
that esteem by sending them the paper 
free. Besides, the postal people discoun
tenance free lists."

“Well, we don’t get any good out of 
The Grocer."

“Oh, yes, we do," said the tall trav
eler. “Every traveler should keep post
ed on the news of the trade and the 
markets. Why, we’re just the people 
who ran get good out of The Grocer.

“A good many retailers, too, don’t 
appreciate The Grocer as thev should." 
be continued. “When I was in the re
tail trade with my brother we took The 
Grocer for a number of years and used 
to read it. But when renewal time came 
round one year we said, ‘We don’t need 
it, it’s no use to us,’ and we stopped it. 
Why, I never missed anything as I did 
that paper as soon as it was stopped 
You bet we put it back again."

The grocery business is entering a new 
era. The price-cutter is doomed — to 
bankruptcy. Emm now on the competi
tion that will tell will be the competi
tion in better stores, better equipment, 
better clerks, better goods and a better 
knowledge of them. In every one of 
these directions The Canadian Grocer 
will be an aid. It will be a great help 
to your best clerks, the ones that want 
to be grocers in something more than 
wearing an apron. It may surprise a 
good many of you, hut one of the de
partment stores subscribes to several 
copies of The Grocer for its clerks. The 
fact is there isn’t a grocer or a dealer 
who sells groceries who can afford to be 
without it.

(’has. Rowlands, general merchant, 
Coe Hill, Ont., has sold out to W. H 
Gunter, of Bogart, Out. Mr. Gunter is 
in business in Bogart and will remove 
his stock to Coe Hill.
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Quebec Markets.
/l.rrTI AT IONS—

-iigar- Firm
Molasses Firming Im advance.
1 i mien -Quotations withdrawn.
Filialias Advanced .Je.
Business has liven very good during 

the week, and wholesale houses report 
a better showing on their books. The 
wanner weather has had a good effect 
on the trade generally, and more money 
is being circulated in the country. These 
two facts combine in making orders bet 
let Collections are coming in very 
well. < 'aimed goods arc without feature 
unless for the steady demand for corn 
arid peas. There is nothing new in 
sugar to report. and from present indi
cations it is improbable that prices 
will decline, at least not in the near 
future. Molasses is still piloted at the 
oiti ligures, but half a cent advance is 
living asked of jobbers. All the talk in 
tea circles is.about the new crop of 
Japans. From what is said there will 
lie a banner season for these teas. 
Various reports have appeared regard 
iug the damage done to crops through 
frost and other causes, but these rum 
ui's arc not credited here. I’rices on 
prunes have been withdrawn on the 
command of the fruit houses in Cali 
forma This would indicate that prunes 
will be high. Coffee and spices are tin 
changed locally. It ice and tapioca are 
•'boni the same as last week. there be 
imr little demand for the latter. Other 
lines are normal.

CAN N Fl I (it )OItS There is very lit 
tie I hat is new in canned goods with 
! he except ion, perhaps, of the increased 
ih mund for corn and peas. At the 
m ices prevailing there is a steady de
mand from all parts of the country. For 
some little time past there has been a 
noticeable increase in the orders for 
< i.rn and peas. This week there was a 
vei> large increase in the number and 
size of orders received bv wholesalers. 
Tomatoes are still selling at $1.30. but 
the arrival of new vegetables, it is 
thought, will ease off the demand for 
t iie canned article.

fîroun Groun 
No. ]. No. 2.

Cherries—
2's, red, pitted.............................................. 2 12* 2 10
2‘s, red, not pitted..............................  1 674 1 65
2 s, black, pitted .......................................  2 124 2 in
2's, black, not pitted ............................. 1 674 1 6\_
2's, white, pitted........................  2 324 2 30
2'b, white, not pitted................................... 1 92$ 1 90

Currants -
Red, heavy syrup............................................ 1 60 1 574
Red preserved................................................  1 >0 1 77$
Black, heavy syrup........................................  1 774 1 75
Black, preserved............................................  2 074 2 05

Gal apples .........................................................  2 774 2 75

Gooseberries—
Heavy syrup................................................ 1 90
Preserved....................................................... 2 124

Lawton berries—
Heavy syrup................................................. 1 774
Preserved...................................................... 1 95

Peaches—
Yellow, flats, 14 ...........................................  1 70

“ “ 2.............................................. 1 9o
•• " 24............................................ 2 60

" 3................................................ 2 85
whole 2 .............................................. 2 374

White.............2................................................. 1 75
“ ............ 24..............................................  2 50
" ............3................................................ 2 70

Pie..................3   1 274
Pie, not peeled, gal..................................... 2 574
Pie, peeled...................................................  4 524

Flemish beauty 2....... i.............................. 1 65
" “ 24......................................  1 974

“ 3......................................... 2 124
Bartlett............ 2.........................................  1 80

‘ ........... 24....................................... 2 174
" ............ 3 ........................................ 2 324

Pie ....................3.........................................  1 27|
Pie, not peeled. . 3.........................................  3 80
Pie, not peeled, gal.....................................  3 274

gal............................................
Pineapples—

2's sliced...................................................
2's “ grated.....................................
3’s " whole......................................

2’s, Damson, light syrup..........................
2's " “ heavy syrup .........

“ standard..............
Lombard, light syrup ... 

*■ heavy syrup...........

1 874
2 10

1 75 
1 924

“ standard....................
Green Gage, light syrup — 

“ heavy syrup—

" standard 
Egp, heavy syrup.........

Raspberries—
Red, light syrup — 
Red, heavy syrup...
Red, preserved.......
Black, heavy syrup . 
Black, preserved 

Strawberries—
2's, heavy syrup. .
2's, preserved...........
Gallons, standard.. ............................ 5 274

1 624
1 95
2 10
1 774
2 15
2 30 
1 2*
3 774 
3 25 
2 50

2 25 
2 35 
2 50

1 00 
1 20 
1 574
1 85
2 95 
1 05 
1 35 
1 624 
1 90
3 15 
1 15 
1 474
1 724
2 00 
3 45
1 524 
1 80
2 10

VEGETABLES
Asparagus—

2's, tips ......................................................... 524
Beets, sugar........................................................  0 85

2's, wax.......................................................  SO 824
2's, refugee.................................................... 0 85

2- lb. tins, per doz............................................ 0 85
Gallon, per doz.............................................. 5 00

2’s, standard (No. 4) .................................. 0 624
2's, early June (No. 3)................................  0 70
2's, sweet wrinked (No. 2)............................ 0 82$
2's, extra fine sifted (No. 1)......................... 1 22$

Pumpkins—
3- lb. tins..................................................................

Rhubarb-
2'8 preserved................................................. 1 174
3's, preserved .............................................. 1 92
Gallons, standard........................................ 2 65

Spinach—
2's, table................................................. ... 1 424
3's, table......................................................... 1 82$4
Gallons, table.................................................. 5 02

Squash —
3-lb...........................................................................

Tomatoes -
3-lb. tins, per doz.................................................
Gallon tins, per doz............................................

FISH*

Lobster, tails ...................................................
Mb. flats .....................................
4-lb. flats............................................

Salmon. Horse Shoe, Maple Leaf, Clover Leaf.
b. Tails, 5 cases and over, per doz..............

. 1-lb. “ less than 5 cases, “ .........
1-lb. Flat, 5 cases and over, “ .........
1-lb. “ less than 5 cases, “ .........
Arrow brand, 74 cents less.
4-lb. “ 5 cases and over, " .........
4-lb. “ less than 5 cases, " .........
Low Inlet.
4-’b. Flat. 5 cases and over, “ .........
j-lh. “ less than 5 cases. “ .........
“ Thistle " baddies, 4 doz 1-lb. flats, per doz. ..

2 50 
0 95

$0 80 
0 824

0 674 
0 80 
1 20

0 80

1 15 
1 90

1 40 
1 80 
5 00

1 30
3 024

3 50 
3 85 
2 00 
1 25

1 55 
1 574 
1 67$ 
1 70

1 00 
1 024
0 95 
0 974 
1 20

Canadian kippered barring. 4 doz ovals, i erdoz..........  1 00
‘ fresh herring in tomato sauce, 4 doz.
ovals, per doz.. ............................ ......................... 1 0i.

Canadian plain herring, per doz........................... 1 Gf.
Scotch kippered heiring, per doz....................... 1 35 lb

“ herring in toma'o sauce lier doz............ 1 30 13'.

SFtiAK—There is practically nothing 
new in the sugar situation this week 
Business is not very brisk, as mci 
chants do not know whether to buy 01 

to wait. At any rate they are not pm 
chasing freely. It is very hard to sa 
whether the priées will be lower or not 
Advices from primary markets stall 
that raw sugar has advanced about Ac 
and, of course, this would tend to ail 
vanee prices on the manufactured ai 
tiele.
Granulated, bbls................................................. #4 10

*‘t ji-bbls.........................................................  4 25

Paris lump, barrels ......................................................... 4 65
" " half-Darrels..................................................  4 75
“ '* boxes, 100 lbs...............................................  4 65
“ " boxes, 50 11».................................................. 4 75

Extra ground, bbls.......................................................... 4 50
'• " 50-lb. boxes....................*........... ... 4 60
** " 25-lb. boxes........................................... 4 70

Powdered, bbls.................................................................  4 30
" 50-lb. boxes................................................. 4 50

Phoenix..........................................  3 95
Bright coffee...........................................................................3 90

" yellow................................................................ 3 85
No. 3 yellow....................................................................... 3 80
No. 2 "   3 70
No. 1 " bbls.................................................................  3 60
No. 1 " bags.................................. .. 3 55

SYRUP AND MOLASSKS Violas,, , 
remain unchanged locally as to price, 
but it is reasonable to expect that them 
may be an advance, since in the neigh 
borhood of half a cent advance is aske.l 
in a wholesale way. This is caused In 
the advances noted recently as having; 
taken place at the Harbadocs. Tin
price asked there now. including punch 
eon, is 18c. This is an advance of Iwn 
cents in as many weeks, and an ad
vanee of four cents since the opening; 
Stocks at the primary market a, 
pretty well all cleared up.
Rarbadoea, in puncheons ................................................ U 3u

" in barrels.......................................................... U 3:
" in half-barrels ................................................. 0 3;'.;

New Orleans................................................................  0 22 u 35
Antigua.................................................................................  u 30
Porto Rico............................................................................. o *0
Com syrups, bbls................................................................. 0 0L,

“ 4-bbls...................................................................  0 u.
“ {-bbls................................................................... 0 Uo
** 384-lb. pails......................................................... 13.
M 25-lb. pails.......................................................... OS

Cases. 2-lb. tins, 2 doz. per case...................................... 19'
M 5-lb. " 1 doz. '*   2 3.
“ 10-Ib. " 4 doz. •*   2 2
*• 9IMI. ” } do*. "   ? '

THAS—All the talk in tea circles a 
present is in reference to the new .lapa 
stock. The situation generally is aboii 
the same as it was last week, with tli 
exception that great interest is being 
displayed in the possible future <*'l 
Japans. It is generally thought tha' 
there is a good season before them, aim 
many express the opinion that one 
they are put on the market they will 
take the place now occupied in the trad, 
by Ceylon greens and other teas of tin 
kind. Many reports have come to haml 
regarding the new crop, some of them
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aying that considerable damage has 
,een done by frost, but as local repre- 
,'iitatives of large .Japan houses have 
card nothing to this effect these min
is cannot be credited. Ceylon siftings 

,nd tannings are much in demand in 
• me quarters. Gunpowders are dear 
>ul scarce.
..pens—Fine ................................

Pekoe Souchongs........... ......................... 0 15

eylon greens—Young Hysons ........................... 0 17
Hysona ......................................... 0 16
Gunpowders ................................ 0 134

bins greens—Pingsuey gunpowder, low grade. 0 11
“ pea leaf— 0 19
“ pinhead 0 28

o su 
0 33 
o iso I» 
0 38 
0 30 
0 20 
0 18 
0 18 
0 17 
0 11 ll 15 0 Si 
0 32

COFFEE—There is practically nothing 
lew in coffee this week. The situation 

l oth locally and in primary markets re
mains about the same. Mochas and 
lavas are moving fairly well. Brazilian 

mffees are also going out in an en
couraging manner.

FOREIGN DRIED FUI "ITS — Repre
sentatives of Californian houses have 
received word to withdraw all prices on 
primes. This will mean quite a serious 
outlook for some houses which have al
ready booked orders at the prices sent 
them last week. The prospect for the 
coming crop is the cause of this order 
on the part of the southern fruit mer
chants. Reports from Greece say that 
currants are higher. Valencia raisins 
are firmer. Figs are about cleaned up 
locally, and dates are being sold freely 
at prices quoted. Stocks of almonds 
are gradually being cleaned up at fig
ures ranging from 11 je. to 12c. For 
helled almonds as high as 2fic. is 

a.-ked. Filberts arc unchanged.
Valencia Raisins
Fine off-stalk, per lb.........................................
Selected, per lb..................................................

Dates—
Dates, Halloweee. per lb ................................
i ilifornian Evaporated Fruits—
Abricots, per lb...................................................r iches, “ .................................
Ft ars, ** .........................................................
Malaga Raisins—
I ndon layers......................................................
' • ’onnoisseur Clusters "..................................

tloyal Buckingham Clusters," 1-boxes —
" " boxes...........

‘ Kxcelsinr Window Clusters.".......................M ” " *•...........
• .lifornian Raisins—
I ise muscatels, fancy seeded, in 1 lb. pkgs. 

" " choice seeded, in 1-lb. pkgs.

3 10s..........................................................I *0s.....................................
iOs...........................................................

f 70s.......................................................
50s..........................................................

t Os............................ .............................• 100s....................................
< gon prunes (Italian style), 4n-50z ..

" " 50-60s .
i -gon prunes (French style), 60-708 .. 

* 90-lOOs
" •• îoo-iaos.

■ 'atras, uncleaned, barrels............................
r ne Filiatras, per lb., In cases........................

" cleaned........................
" in 1-lb. cartons.......

i est Vostizzas “ .......................................
i alias - ........................................

-L liana Raisins—
itana raisins, per lb........................................
" " l-lb. carton..............................

1 me Table Figs—
F crown, extra fancy, 40-lb. boxes................
F ir crown, fancy, 10-lb. boxes.......................
1 ree crown.............................. ..........................
( ive boxes, fine quality, per box...................

0 oi 0 044 
0 04f 0 064

• 0 05 0 061

. 0 04 0 044

• 0 134 0 14 
.. 0 121 » 14 
.. 0 13j 0 15

......... 1*5
........... 1 50
........... 0 80......  1 10
........... 1 50
........... 4 50....... 1 S
. o 09* 0 f94 

0 08J 0 Ot-i 
o 07} 0 OR 
0 08 0 064

Per lb.
0 00* 0 09i 
0 06} 0 09 
0 08 0 084 
0 074 0 08 
0 07 0 074 
0 06 0 061 
.... 0 06 
.... 0 064 
.... 0 07*
.... 0074 
.... 006 
.... 005

. ... 0 05|

. 0 064 0 07 
.... 0 064

......... 0 07
. 0 064 0 074 
......... 0 06

. 0 064 0 08 

......... 0 09

......... 0 13
......... 0 09

• 0 07 0 074 
.......... Oil

Fancy washed tigs, in baskets, per basket..................... 0 20
“ pulled tigs, in boxes, per box.............................. 0 22
'• stuffed rigs. “ " .............................  U 28

12-oz boxes.................................................................  0 064 0 07

SI'ICES—Reports from the primary 
markets state that ginger and nutmegs 
are very strong and are also scarce, 
supplies not being as large as they 
might he. Peppers are better this 
week than they have been. Prices lo 
tally are unchanged.

Peppers, black................................ .........
„ white ........................................................

«linger, whole ........................................................
Ginger, Cochin................................................. ........
Clowes, whole ............................ ............................
Cream of tartar.........................................................
Allspice......................................................................
Nutmegs.....................................................................

Per lb 
0 16 0 ?2 
0 25 0 3
0 16 
0 17 
0 17 
0 25

0 244 
o 174 
0 S3 
0 3u

0 12 0 15
0 30 0 55

RICK AN1) TAPIOCA—It uannot he 
.--aid that there is anything to report in 
tapioca this week. The prive quoted 
last week still prevails anil the demand 
has not improved any owing to the 
maintenanve of this high figure. Rive 
also is stationary.
B rice, in 10 bag lots..................... ....................... 3 U5
B rice, leas than lGbags....................................................... 3 15
C rice, in 10 bag lota............................................................. 3 05
0 rice, in less than 10 bag lots........................................... 3 15
Tapioca,medium pearl ...................................................... 0 064

BKANK—Stovks remain unchanged at 
prices quoted. Fair business has been 
dune in a jobbing way during the week.
Choice prime beans............... ....... ......... I 60 1 65
Lower grades............................................................. 1 55 1 . 0

HONEY—Very little business is pass
ing in honey this week. Merchants are 
buying only what they are compelled to 
purchase to meet the small require
ments of this line of their customers. 
No change has taken place in the prices.
White closer, extracted Una.................................... 0 C71 0 08
Buckwheat ...................................................... 0 06 0 (161

MAPLE PRODPCTS—Good business 
in maple products continues and the 
new syrup and maple sugar is going out 
in great quantities every day. Prices 
have not altered since last quotations :
Uaple syrup. In wood, per lb..................................  0 06 0 08

" in large tine............ ......................— 0 - 64 0 07
Pure Townships sugar, per lb  ..................  0 07 0 08
Pure Beauce County, per lb.....................................  0 08| 0 09

EVAPORATE!» APPLES—The situa 
tion in evaporated apples may he sum 
arized in a few words. There is a lim
ited supply with a limited demand at 
the old high prices—from 12c. to 121c.

FISH—Lake trout and whitefish are 
arriving more freely this week and arc 
easily disposed of at prices quoted. 
Itronk trout are still coming in very 
well, but not nearly quickly enough to

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, May 17, 1906.
BUTTER —Competition between buyers in country 

•till being felt snd prices have advanced again. 
Now aaking 214c. for choicest creamery.

CHEESE Situât on practically unchanged Deal
ers asking 11 toll‘,4c

EGGS Mart et steady Fair demand. In some 
quarters 17c. is asked

PROVISIONS - No charge in market. Fairly 
good demand in all lines.
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meet the demand there i-, for them. 
Haddock received is still of high quality 
and prices haw not come down any. In 
a week or two, however, it is expected 
that figures quoted will he lower.

Salt and prepared fish arc being sold 
in .quantities usual at this time of year 
Salt salmon, however, arc selling fairly 
well. Pickled fish are moving nut 
fairly.
Fresh haddock, per lb...................................................... C 05
Fresh steak cod............................  ® u

“ halibut........................................ 0 jj
‘ grass pike................................................................ 0 U7)

Lake trout, lier lb........................................................................ 0 •
Whiteflsh per lh......................................... . . . . 0 nM
Dressed bullheads, peril»..................................................... V 10

perch ......................................................................  0 10
Weakrish. per lb...................................................... — 0 08
B C salmon. per 11»............................................. 0 li
Brook trout........................................................................ 0 13
Fresh frozen ttsh

B.C. salmon, per 11».................................................... 0 08
Large frozen Halifax herring, per 1U0 tish . 2 0u
Smelts. X ». 1. per lb ....... 0 06

" large ....................... ......................... 0 «H
Mackerv . peril» ................................... .................... U 09
Sea trout ..................................................... ...... 0 < 7
lH»re or pickerel......................................................... 0 07

Smoked fish —
Muddies, fresh cured express. 15 and 30-lb

boxe*, per lb...................... ........................ 0 07
Kippered herring, per box................................... 100
Si. John bloaters. lOu in box. i»er U»x... 1 00
New smoked herring, iu small boxes. per box  0 13

" “ salmon................................................. 0 20
Oysters and Lobsters

Standards per imp gal ................................. 1 40
Oyster pails, pints i»er 100................................... 0 W

*' "* quarts. “ ....................................... 1 25
Prepared risk —

Boneless coil, favorite. 1 anil * U» bricks 
" fish, 1 and 2-lb Pricks, per lb..
“ tish. 25-lb. I totes, I»er II» .

Skinless cod. 100-lb. cases, |»er case...............
Salt and pickled tish

No. 1 Labrador herring, per half hhl............
*' " per pail....................
" salmon

“ “ " in bhla......................
“ “ ** in 4 bbla
" B.C. salmon, bhls.............................“ “ half bhl
" mackerel, per uail...................................
** large green cod. lier lb............................
“ medium, “ “ ...........
M «mall. “ “ ............................

.... 0 06
.. 0 064 
.. 0 04$ 

5 75

u so

13 00 
7 50 

12 50 
7 00 1 30 0 u5 
0 C4 
0 03

Ontario Markets.
MARKET FKATl HEN:

Valencia raisins. Jigs, dates and cur
rants Higher.

Fi Hauls Advancing.
I Vialov- Higher.
Tomatoes—Cheaper.
Butter—A little easier.
Eggs—Firm.

GROCERIES- Trade has been good 
to fair this week with a generally strong 
tone tit the markets. Interest has cen
tred in the dried fruit situation. Imt 
prices for s|mi| have been affected very 
little. Valencia raisins arc selling here 
at considerably less than the wholesaler 
can liny them aliioad. Currants are in 
the same position. Dates and tigs arc 
also higher. Sugar is quiet. Imt the 
tone is tinner. Salmon is higher ami 
lower. A s)>cculativc movement in 
Fraser River sockeye was cheeked by 
some houses by an advance to $1.70 : 
Imt a large consignment of a favorite 
brand will arrive here next week to go 
to the retailer at •'fl.'iT 1-2. The canned 
goods situation letnains strong. To
matoes are still at #1.2.» to *1 AO. but

5



THE MARKET S-O N T A R I O The CantdUn Grocer

here an<l (liere close buyers can do even 
better.

CANNED (iUODS —Some dealers are 
si ill looking for if 1 f>0 tomatoes. That 
means a very firm market, but there are 
no limitations above $1.30 as yet. and 
if 1.2.1 is not uncommon. Better than 
that is rare. There is a firm feeling for 
corn of sujierior quality: but the situa
tion is somewhat complicated by an un
usual amount of very inferior goods, 
l'cas are sharing the stronger tone, but 
prices are unchanged.

Salmon is in a very strong position. 
Advices from the coast anticipate an 
ojiening price on this season’s park 75c. 
above last year’s. The destruction of 
salmon in San Francisco is a factor. 
A less proportion of "tails.” the favor
ite shape here, are likely to be put up 
this season. But in the face of it all 
one house announces a carload of a 
favorite brand due next week to sell at 
if 1.57 l-lf. The recent bullish talk on 
salmon encouraged some retailers to 
speculative effort, and to discourage that 
some houses raised the price on choice 
brands to $1.75.
Group No. 1 comprises „ . . ,,

“Canada First," “ Little Chief," " I»g Cabin. 'Horse 
shoe " and “ Auto brawls, also all private brands.

Group No. 2 comprises - ............... 1(, ....
" Lynnvalley," “ Maple I/Caf Kent Iaoic 
“Thistle,' and "Grand River" brawls.

Group No. 3 comprises— 
"Globe," "Jubilee," 
brands.

" White Rose," and "Deer"

(iroup Groups 
FRUITS. No. 1 2 and 3

Apples, standard, 3’e............................................
" preserved, 3 s..........................................
" standard, gal..........................................

1
1 27:
2 77.

1 00
1 25
2 75

blueberries—
2's, standard... 
2's, preserved .. 
Gals., standard.

0 92* 
1 42* 
3 25

0 90 
1 40 
4 00

Cherries—
2's. red, pitted...........................
2's, " not pittedTT-ry... f..
2s, black, pitted.......
2's, " not pitted . .Vrf....
2's, white, pitted.......................
2 b. " not pitted................
Gallons, standard, not pitted 

•' " pitted —

2 12
1 67
2 12

2 32 
1 92
7 12
8 62*

2 10
1 65
2 10
1 65
2 30 
1 90
7 10
8 60

Currants—
2's, red, H.S. .......
2's, red. preserved.......
liais , red. standard ... 

“ “ solid pack ..
2s. black, H.S................
2's, " preserved ..
Gals., black, standard . 

" " solid pack

1 60 
1 80

2 L_
5 02*
8 02*

1 57* 
1 77*
4 75
7 00
1 75
2 05
5 00
8 00

2's, white Niagara 
2*"s, white Niagara . 
3 s. white Niagara . 
Gal., white Niagara.

1 42. 
1 77. 
1 97: 
3 52.

1 40 
1 75 
1 95 
3 50

Gooseberries
2's, H. S..............
2's, preserved — 
Gals., standard.. 

" solid pack

1 90
2 12j 
6
8 02.

1 87*
2 10 
6 00 
8 00

Lawton berries—
2's, H.S.............
2's, preserved 
Gals., standard

1 77* 
1 95 
5 52*

1 75 
1 92*
5 50

Peaches —
1* 8, yellow (flats) ......................................... 1 70
2’s, yellow ....................................................... 1 90
2*’s, yellow...................................................... 2 60
31 yellow ....................................................... 2 85
3's, yellow (whole)......................................... 2 37*
2's. white ........................................................ 1 75
2*’s, white....................................................... 2 50
3's, white.......................................................... 2 70
3 s. pie.............................................................. 1 27*
Gal., pie peeled ........................................... 4 52*
Gal., pie, not peeled.................................. S 57*

1 67
1 87
2 57 
2 82
2 35
1 7f
2
8 ..
1 25 
4 50
3 55

2 s. Flemish Beauty.......
2* s, Flemish Beauty.......
3’s, Flemish Beauty.........
2's, Bartlett.....................
2* s, Bartlett.....................
3 s, Bartlett......................
3's, pie................................
Gal., pie, |»eeled..............
Gal., pie, not peeled.......

Pineapple-
28. sliced..........................
2's, grated.........................
3's. whole............................

Plums, Damson —
2’s, light syrup...................
2's, heavy syrup..............
2*'s. heavy symp..............
3 k, heavy syrup..............
Gal., standard..................

Plums, Lombard—
2 s, light syrup..................
2 s, heavy syrup................
2* s, heavy syrup..............
3’s. heavy syrup................
Gal., standard..................

Plums, greengage—
2 s, light syrup...................
2’s, heavy syrup...............
2* s, heavy syrup..............
3’s heavy syrup................
Gal., standard...................

Plums, egg-
2'8, heavy syrup................
2* s. heavy syrup ............
3 s, heavy syrup................

Raspberries, Red-
28, L 8 (Shafferberries)
2 s. H. 8..............................
2's, preserved ..................
Gals , standard...............

" solid pack..............
Raspberries, Black—

2 s black, H. 8..................
2 * preserved....................
Gals., standard.................

solid pack..............
Strawberries

2's, heavy syrup................

. 1 65 

. 1 97* 

. 2 12* 
. 1 80 
. 2 17i 
. 2 32. 
. 1 271 
. 3 80 
. 3 27*

. 2 32.
. 2 
. 2

. 0 
. 1 
. 1 
. 1 77* 
. 2 97*

. 0 97.

. 1 22 

. 1 52,

. 1 77!

. 3 17*

. 1 02*

. 1 27(

. 1 52,

. 1 82!

. 3 47j

. 1 55

. 1 82* 
2 12*

. 1 42*

. 1 67* 

. 1 87* 

. 5 27* 

. 8 27*

. 1 62*

. 1 77*
. 5 02* 
. 8 72;

VEGETABLES
Asparagus, California—

2t's..........................................................
2's, Canadian..........................................

2's. sliced, sugar and blood red.......
2'b. whole, " "
3’s, sliced, “ "
3’s, whole, " "

2 s, golden wax.......................................
2's, refugee..............................................
3's............................................................
Gals..........................................................
2 b, crystal wax.....................................
2 s, red kidney .....................................
2's, Lima .............................................
Gals. standard.....................................
I s, Baked, plain.....................................
1 s, “ tomato sauce.....................
IV. “ chili sauce ...... ...................
2'b. “ plain.....................................
2's. “ tomato sauce......................
2 s, “ chili sauce.........................
3's, " tflain (flat or tall)..............
3's, “ tomato sauce (flat or tall)
3's, “ chili “ “

3 00

. 0 87* 

. 0 87* 

. 0 97* 

. 1 00

. 0 82* 

. 0 85 

. 1 27* 
. 3 77* 
. 0 95 
. 1 02* 
. 1 12* 
. 4 52 

0 40 
. 0 45 
. . 50 
. 0 70 
. 0 75 
. *0 75 
. 0 87* 
. 0 95 
. 1 00

Cabbage— 3 b.... 0 87*
Carrots—

2's...............................
3 s................................

Cauliflower—
2’s................................
3'b................................

2'b...............................
Gal., on cob..............

Parsnips—
2's...............................
3 b...............................

Peas—
Extra tine sifted, 2'b
Sweet wrinkle.........
Early June ..............
2's, standard..............

Pumpkin —
Gal* ’ ‘ * *. ' ‘ *. ‘ ‘ * * * * * ’ * ‘ 

Rhubarb—
2'b, preserved..........
3'b “ .........
Gal., standard.........

Spinach—
2's..............................
3 b...............................
Gals...........................

Squash—
3'b................................

Succotash—
2's................................

Tomatoes—
3’b, all kiwis............
Gal., all kinds...........

Turnips—
3's................................

SAUCE. ETC.
Tomato sauce, l'e.....................................

" " 2's......................................
" " 3»......................................

0 92*
1 02*

1 42* 
1 82*

0 85
4 52*

1 25 
0 85 
0 72* 
0 62*

0 80 
2 52*

1 17*
1 92*
2 65

1 42*
1 82* 
5 02*

1 02*

1 17*

1 25

1 02*

1 62*
1 95
2 10
1 77*
2 15
2 30
1 25
3 77* 
3 25

2 30 
2 55 
2 70

0 90 
1 15 
1 45
1 75
2 95

0 95
1 2U
1 50 
1 75
3 15

1 00 
1 25 
1 50 
1 80 
3 45

1 52*
1 8j

2 10

1 40
1 65 
1 85 
5 25

Chili sauce same as tomato sauce.
Catsups, tins, 2’s......................................................... 0 75 0 90

“ " gal................................................................. 4 50
" jugs...............................................................  7 70 12 00

FISH.
Lobster, tails.......................................................................... 3 50

" 1-lb. flats.................................................................. 3 85
" *-lb. flats.................................................................. 2 00

Mackerel....................................................................... 1 00 111
“ Scotch.................................................................... 1 45

Salmon, Fraser River Buckeyes
1-lb. Tails, 5 cases and over, per doz..................... 1 65 1 75
1-lb. " less than 5 cases, “ .................... 1 62* 1 65
1-lb. Flat, 5 cases and over, "   1 75
1-lb. " less than 5 cases, “   1 77*
*-lb. " 5 cases and over, "   1 10
4-lb. “ less than 5 cases, “   1 12*
Northern River Soekeyes................................................. 1 55
Cohoes, i»er doz.......................................................... 1 30 1 40
Humpbacks, “ ............................................. 0 25 1 00
Sardines, French *’s.............................................................  u 14

" *b.................................................... 0 23
“ Portuguese fs............................................ 0 08 0 10
" P.4 0.,'11................................................... 0 25 0 27
'* P. â a, is.................................................  0 35 0 38
" Domestic, *'s ............................................  0 03* 0 04
" Mustard, fsize, cases 50 tins, per 100.... 3 75 4 50

Baddies, per doz........................................................ 1 05 1 15
Haadies, per case....................................................... 4 00 4 50
Kippered herrings, domestic............................................ 1 00

" " imported .................................. 1 45 1 50
Herrings in tomato sauce, domestic................................ 1 00

" " " imported..................... 1 40 1 40

MEATS, ETC.
Beef, corned Is, per doz.......

“ ••
" 14s. “ ........

1 35
2 10
7 20 

16 80
8 25

Chicken, I s, boneless...........
Per dozen tins. 

....... 3 ?0 3 10
1 60 Turkey, Is, " ............ ....... 3 20 3 10
1 75 Duck, Is, “ ........... ....... 3 20 3 10
5 00 Tongue, l's, lunch..............

Soup, 2's, giblet.......................
" 2 b, tomato.......................

....... 2 85 2 75
8 25 ....... 2 05

....... 1 00
1 95

2 06 " 3'a. " ......................
Pig a feet, l's, boneless .........

“ 1*’H “ ...........

.......  1 45

....... 2 40
i‘65

0 85 
0 95

0 80 
0 82* 
1 25
3 75 
0 92* 
1 00 
1 10
4 50

0 85

0 90 
1 00

0 82* 
4 50

90 
1 00

1 22*
0 82* 
0 70 
0 60

0 77* 
2 50

1 15
1 90
2 62*

1 40 
1 80 
5 00

1 00

1 15

1 30 
3 75

1 00

0 50 
0 78
1 uv

TEA —Business locally has not been 
in more than average volume. Tin* n 
duction of the tea duty a penny by lIn- 
British Chancellor of the Exchequer 
does not seem to have pleased anyone 
but the retailer, who alone reaps I In 
benefit. The tone of the Ijondon market 
during April was quiet, Iml prices aver 
aged a farthing for Indian and l-s<i 
more than in April, 1905. The liner
grades are still in demand.

COFFEE—The local market continu. - 
unchanged and without much informa 
tion on the outside to indicate the tren- 
Crop reports from Brazil are very irn 
gular, and the speculative element he- 
tates.

SUGAR—Raws are somewhat firm, 
in tone in New York Monday, hut n 
Europe the market was weak. Six cci 
Irais have quit grinding in Cuba. All* 
this time last year, 170,000 tons wen 
made by only 104 centrals, and I lie ex 
tra this year is estimated at 15,000 tons 
F. O. Licht reports very favorabl 
weather for beets in Europe, and to tlm 
probably is due the decline there. Pori 
Rico, whose sugars enter the Unite 
States free, is having a prosperous year 
but in Cuba, with a 20 per cent, advan
tage over other foreign sugars, tin 
planters are having a hard time to mak- 
ends meet. A movement is on for a 
40 per cent, preference for Cuban stigai 
in the United States, but it is said h 
have no chance, in view of the position 
of the Philippines and the need of tin
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bed siiiiiii' industry in tile States for 
protection.

The world’s visible supply is now 
I,! 1:25,567 tons, against 2.836,571 tons 
last year, an increase of 1,088,1)96.
t’«*ri8 lunipe, m 5U-1I». boita................................................... 4 83

“ in lUO-lb. “ ........................................ 4 73
it. Lawrence granulated, barrels.................................  4 18
Hedpath’s granulated..................................................... 4 18
Acadia granulated ....................................................... 4 13
Merlin granulated............................................................ 4 U8
Phoenix........................................................................................... 4 18
Mright coffee.................................................................... 3 98
Mright yellow..................................................................  4 03
No. 3 yellow...................................................................... 4 08
No. 3 “ ....................................................................... 3 88
No. 1 " ...............................................................v... 3 78
< Granulated and yellow, 100-lb. bags 5c. less thanbbls.

MOLASSES AND SYRUP—The mar
ket continues firm, Imt quotations are 
unchanged from last week.
Dark......................................................................................  -•••
Medium........................................................................ 0 33 0 35
Mright .........................................................................  0 58 0 42
Horn syrup, bbl., per lb....................................................... 0 U2f

" A-bbls ** ............................................................  0 02J
legs M ..................... ................................ 0 03
3 gal. pails, each ............................................ 1 30
3 gal. •* " .............................................  0 90
3-lb. tins (in 3 doz. case) per case................ 1 90
5-lb.

10-lb.
10-lb.

in 1
i-l

3 36 8 36 
3 10

Mo last a
New Orleans, medium..............................................  0 30 0 35

à bids.....................................  0 30 0 35
" 0 50

0 60 
0 36

0 871 
0 95 
1 00 
0 75
4 50
5 10
5 60
6 CO

Barbsdoes, extra fancy.........................
Porto Rico................................................
West Indian............................................
Maple syrup—

1 gâl. cans................................................ .

Barrels, per gaf.....................................
5-gal. Imp. brand, per can.. 
1-gal. " per case.
te1 •• :

DRIED FRUITS —“The great ad
vance in the [nice of Valencia raisins 
abroad amounting to about a cent and 
a half a pound has absolutely stopped 
further imjtorlation,” says J. L. Watt. 
“The trading that has been done in a 
wholesale way during the past couple of 
weeks has been lietween houses, and has 
in a large measure reduced stocks held 
liv some houses to limits that their own 
distributing trade is likely to absorb, 
and consequently an advance of about 
I-2c. a pound has taken [dace locally. 
The supply, now that it cannot lie sup- 
■leniented by importation, is not eon- 
i i le red over abundant, and there is still 
nine trading being done lietween whole

sale houses at the advance indicated, 
fining the next four months, and prior 
n the arrival of new crop, at the end 
if that period any change that takes' 

i tare is likely to lie, and we should say 
Tluiu to he. towards higher prices, as 

i here is yet nearly a cent a pound differ- 
n e between prices on spot and cost of 
n [.ortation in favor of the former. As 

i here is no other cheap dried fruit on 
; lie market, it is not at all improbable 
hat a shortage should manifest itself 
luring the latter part of the period re
el red to, with a consequent very sell

able advance in values.”
Dates, too, are higher. Hallowees for 

mnortation are costing more than the 
holesule pi ice here. Sairs are sound,

Imt of poor quality, and lieeause of a 
shortage and abnormal demand, last 
season's crop is about used up. The 
consumption of dates in Canada this 
year has been about 2 1-2 million pounds, 
which is about 25 per rent, more than 
the average. Figs, tapnets, are also 
very scarce, and the price has advanced.
Prunes, Hanta Clara—

Per lb.
90-lOQs, 50-lb boxes .... 3 06i 60-70k. 50-lb boxes 
90-901 “ .... 0 07] 50-60s
70-8ÛS M 0 07| 0 071 40-5Qs

Note 25 lb. boxes ic. higher.
Candied and Drained Peels—
Lemon....... ... U 11 0 Hi Citron.....................
Orange................  0 11| 0 12|
Figs-
Elemes, per lb...........................................................
Tapnets, “ ...........................................................
Apricots—
Californian evaporated, in 50-lb lioxes.................
Peaches —
Californian evaporated, " " ...............
Pears—
Californian evaporated, per lb..............................
Currants—
Pine Filiatras__ 0 361
Patras.................. 0
Cleaned )c. more.

Pff lb 
0 071 0 (8 
0 U3 0 19 
0 09 0 09* 
0 10t 0 10]

0 18 U 30

0 10 0 14
.... 0 04*

361 up 
Of] 0 012

0 13] 0 15 

0 14 0 15

.... 0 13

0 07] 0 C8]

Raisins—
Sultana.....................................

'■ Fancy........................
“ Extra fancy ..............

Valencias, selected................
Seeded, 1-lb packets..............
California, loose muscatels

0 06] 0 07 
0 10 0 14 
0 15 0 16 
U 05] 0 06 
0 09 0 10]

0 07] 
0 09

Dates-
Hailowees...........  0 04] 0 04] Fards new choicest 0 09 0 10]
Nairs............................. 0 04 " new choice........ 0 09]
Domestic evaporated apples....................................  0 12 0 12]

NUTS—Quotations to wholesalers on 
filberts are at least a cent a pound more 
than at the same time last year. The 
reason is paitly an anticipated larger 
demand in consequence of a shortage of 
almonds and other competing nuts. 
Tarragona almonds are costing 2c. a 
pound move than a year ago lieeause of 
frosts in the growing districts of France 
ami Spain.
Almonds, Tarrsgona, pei lb.................................... 0 13 0 14

" ahelledValencias.....................................  0 16 0 28
Walnuts. Grenoble, " ....................................  0 14] 0 15

" Bordeaux, '* ....................................  0 10| 0 11
" shelled................................................ 0 26 0 28

Filberts, per lb.................................................................. 0 10
Pecans, per lb............................................................. 0 14 0 17
New Brazils, per lb..................................................  0 14] 0 15

(The following quotations on peanuts sre for sack lots, 
green. For roasted add 2e. )
Selected Spanish................................................................ 0 08]
A I s, banners and auns .................................................. 0 08
Japanese Jumbo’s............................................................ 0 08]
Virginia "   0 10

SPICES—The situation is unchanged 
and strong. Quotations are as last 
week.
Spices- Per lb.
Peppers, blk..............................................................0 18 0 19

r‘ white.............................................. ........... 0 37 0 28
Oinger........................................................................  0 18 0 35
0»eet»................................. ........................................ 0 31 0 35
Nutmeg.................................................................... 0 45 0 75
Cloves, whole............................................................  0 35 Ü 36
Cream of tartar........................................................  0 22 0 28
Allspice............................................................................... 0 15
Maoe ..........................................................................  0 80 0 90

RICE AND TAPIOCA—The [losition 
of rice is very Him and higher prices 
are looked for. The supply is not deem
ed sufficient to meet the demand at the 
low prices prevailing. The high price 
of tapioca has also increased the con
sumption.

ttioe, stand. B.
Rangoon.........
Patna...............

Per lb 
0 H3] 0 U31 
0 03] 0 031 
0 U6 0 06]
0 06 0 07]

Java.......................................................................... U 06 0 07
'••go................................................................................. 0 06]
Carolina rice ..... ............................................. 0 U7| " lu
Tapioca, medium pearl ...................  ......................... 0 U6]

“ double goat ...................................................... u 07]

FISII—The supply is increasing, but 
the demand has kept pace and prices 
have not declined.
Fresh hallibut .......................................... 0 10 0 13
Haddock, fresh caught, per lb.............................. 0 06 0 06]
Fresh cod. per lb. ................................... 0 07 0 08
Fresh lobsters, boiled, per lb.................................. 0 20 0 25
shrimps per gal................................................................. 1 25
Whitefish, per lb............................................................. 0 10
Salmon trou», per lb........................................................  0 09
Fiunan baddies................................................................. 0 08
Ciscoes................................................................................ 1 25
Pen h, per lb............................................................. 0 05 0 06
Herring, large, per lb...................................... ................ 0 08

" medium per lh................................................. 0 04
Brook trout, per lb........................................................  U 25
Pike, per lb................ .............................................. 0 05 0 06

DRIED AND CURED FISH - The 
market is unchanged.
Boneless tiah, per lb........................................................... 0 06
Cod Hah, 1-lb. bricks................................................. . 0 07
Quail-on-toast, per lb.............................................. 0 051 0 60
Flitched cod Hah, cases of 100 lbs.................................  6 50

BEANS—The market is firm and ad
vances are looked for, hut quotations 
here are unchanged.
Be ads, handpicked, per bush.................................  1 85 1 90

“ prime, No. 1...................................................  1 70 1 75
“ Lima, per lb..................................................... u u6] 0 07

HIDES AND WOOL - The market 
situation is practically unchanged. Call 
skins are most in evidence. Tallow i-t 
l-4v. and wool lu. higher. .
Hides, inspected, steers. No. 1....................................... 0 11

“ “ No. 3.......................................  0 1J
1 “ cows, No. 1........................................ 0 10]
- ** ** No. 2....................................... oo9i

Country hides, tiat, per lb.......................................  0 09 0 lu
Calf skins, No. 1, city............................................. . __ o 14

•* " No. 1. country..................................................  u 13
Dekiits................................................................. ........ 0 8U 0 9u
Sheep skins................................................................. 1 50 1 85
Horse hides. No. 1 ............. .................................... 3 15 3 60
Rendered tallow, per lb..........................................  0 04i U U6]
Pulled wools, super, per lb................................................. U 25

‘ ** extra .............................................. 0 27
Wool, ua washed fleece.............................................. 0 17 0 18

Maritime Markets
Halifax, May 15, 1666.

The most notable change in the gro
cery markets during the week is an ad 
vance of ten cents per barrel on all » 
grades of Ontario tlour. This advance 
is said to be due to an increase in the 
price of wheat. The Manitoba Hours 
did nut advance, as the Summer freight 
rates came into etfect within the past 
few days, and these give Manitoba 
Hours an advantage of ten cents per 
barrel, which about counteracts the ad
vance in wheat. It is thought that On 
tario Hour will further advance on this 
market.

The markets on the whole are in a 
healthy condition, and satisfactory 
business is reported all along the line. 
Collections continue good, which is 
most beneficial to business. From the 
eastern section of the province trade is 
reported to be excellent, and with lots 
of work in sight good times are ex
pected to continue.

The Halifax Board of Trade's excur
sion over the Halifax and South West
ern Railway to the shore towns, during 
the week, was a marked success. Fifty 
business men of the city took in the
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trip, including; many of tlie leading 
wholesale grocers, who called on their 
customers, not to do business, but 
merely for the purpose of acquainting 
them\l\e.' with the existing conditions, 
which were found to he most satistac 
tory.

There has been no further change in 
the price of sugar since the advance of 
t lie Halifax refineries noted last week. 
Molasses continue him, with no change 
in quotations.

K< If IS The receipts of eggs are only 
a fair average for the season of the 
year. Shipments from l'rince Kdward 
Island are somewhat disappointing. 
They are quoted at 17c., and Nova 
Scotia at ]Se.

HI TTKR ( onsiderable local butter 
has been marketed this week, but the 
price is unchanged. Small tubs of 
da ry butter are scarce, and creamery 
prints are only in fail supply, flood 
butter finds ready .-ale at 'Sir. Tubs are 
Tic.. and fresh rolls from "21e. to 22c.

The Annapolis < i cautery, situated in 
< oi nwallis. VS., is in a most prosper

Officers of the Association.
Officers Retail vlcrehants Association of Western (Jana a. 

i'leani -'i J. F Hunter. Boissevain, Man : vice-presi 
•leu .«t, K Bogue. Moose Jaw. Stsk ; J. A. Mci>ougal, Ed. 
mouton. Alia.: secret»1 y, W. A. (,' ills n; treasurer, J. I> 
Baine. Boissevuiii, Mau ; auditor, F. W'ilkie, Margaret .Mar.

Officers Western Board (e vet ed by general merchants anil 
hanlwaremen in j tint session): President, W. G. McLaren. 
Sour.s Mau.: vice-presnle iis G. K. Smith, Moose Jaw 
Sask ; H ( Hauieliu Winnipeg. Man. ; secretary, W. A. 
Cools m, Winnipeg Man ; ire surer. J. K. McRobie, Winni 
peg Man.; auditor, J. A. Lindsay, Winnipeg, Man.

As oeiation offices. i>J .^cott huihling, Main street, Win
nipeg

I’m Hal li.-t of section.- I Irgailized :
Areola Kxlen-ion IS. ( arrutIters, 

1'ivrlmaii, president ; A. Hishoji, Tyvan, 
vice-president . K. I’. Hall, Creelman, 
-eeretary.

Arnaud \\ . I.edoiix. secretary.
Halgonie .1 K. Wilson, lialgonie, 

ehainnan ; .1. If. Hi ay. Halgonie, sec re 
tary.

Brandon A (liant, secretary.
Hoissevain — .1. I). Haine, Hoissevain, 

chairman : I). Kinbrve, Hoissevain, sec
retary.

Hit tic II A. Manwaring, secretary.
Cartwright If. I’. Moore, secretary.
Kilmonton -Jos. Whitclaw, president; 

W (I. Harrison, secretary.
Kstcvan Arthur Kelly, secretary.
I lamiota—Win. < ham hers, secretary.
Indian 11 call M. f. Hamilton, chair

man ; .1. Tuffnell, secretary.
Kirkella S. K. Higgs, Abernethey, 

president ; A. O. Brooks, Abernethey, 
secretary. Kxccutive — .1. .1. Sullivan, 
Ksterhazy: .la.-. Horne, Lemberg ; W. 
C. I’aynter. Tantallon ; D. Irwin, Hal- 
carres; F. Hibson. Lipton.

ous condition. It has been making 
large quantities of butter this season, 
and is now turning its attention to 
cheese making, intending immediately 
to turn out even more of this produce 
the coming year than it did last, when 
it made AO,000 pounds. Dairying seems 
to be advancing in the valley.

One of the advantages of railway 
communication was shown this week, 
when a commission house received a 
shipment of butter from Lunenburg. 
This butter came in over the South 
Western road, and it is the first that 
the firm has handled from that county.

FISH—The market shows no change. 
Large quantities of live lobsters con 
tinue to be sent from here to the Unit
ed States. The steamer Beverley on 
her last trip from this port to Boston 
took over bOO crates.

ONIONS—Onions are very scarce on 
this market, and good stock is hard to 
obtain. Vp to the present no Bermuda 
onions have reached here, and it is re 
ported that the crop is a complete fail 
tire.

kiilarney—C. A. Marquis, president ; 
I’. K. Hollins, secretary.

Moose .law—It. Bogue, chairman ; T. 
• 1 .McCammon, secretary.

Morden—Harry .Vleikle, secretary.
Mclita—W. Ilamelin, secretary.
Napinka—.1 Kaiser, secretary.
Portai N. I). McKinnon, Weyburn, 

chairman; K. I*, krogh, Newdale, seen- 
tary. Kxccutive—S. .Johnson, Rouleau; 
S. .1. Taylor, Yellowgrass ; .1. Ander
son, Milestone; .1. K, ( 'unant, Al
bright.

lied Deer—!.. C. Fulmer, secretary.
Regina I. W. Smith, chairman ; T. 

B. Rat ton, secretary.
Souris—W. (I. McLaren, chairman; .1. 

Mc.Cuish, secretary.
Stonewall—W‘. II. Morgan, secretary.
Shoal Lake V. K. McCIrath, secretary.
X'irden—K. .1. Scales, secretary.
In response to a letter asking the re

sults of the experiment of Arnaud mer
chants in placing their business on a 
strictly cash basis, Wilfrid l.edoux 
writes The Canadian Hroeer as follows :

Arnaud, Man., April 2l>, lflOli. 
"The Canadian Hroeer, Winnipeg :

“Dear Sirs,—Your favor of the 23rd 
inst. duly received, asking me to con
tribute a letter to The Canadian Gro
cer giving my experience as to the 
wurking of the cash system, which was 
inaugurated by the merchants of this 
town on Oct. 1, 1905, and which has
been in force ever since.

“1 must thank you, Mr. Kditor, foi 
allowing me this opportunity of stating 
my experience with the “Cash System 
because this important part of tin 
business is receiving much attention In 
the trade at present.

“Arnaud is a small country town do 
ing business wholly with farmers, a 
town where formerly it was the practiei 
to extend long credit in all the stores 
and permit me to say that if a cash 
business can be established in Arnaml 
it can be done anywhere on earth. Tie 
merchants are now so well satisfied 
with the new system that they have 
now made up their minds to sell good- 
for cash 12 months in the year.

“When we established the cash sy- 
tem we certainly anticipated some dilii 
cullies in order to retain our régulai 
credit customers, hut we were ready fm 
a battle and we fought it through, and 
I think the battle is just about ow i 
now. We met some opposition from mu 
customers for the first month or so, Inn 
now they are getting into the new way 
of doing business and we hear almo.-i 
every day that they are only too glad 
the cash system is in force, as it keep- 
them out of debt and teaches them In 
economize.

“But we find ourselves up against an 
oilier proposition now, \ iz., I hat m 
selling goods for . cash to a man wh<> 
has not the money to buy the good
will! and can not procure it. You nm.-t 
know how hard it is to collect a $ôu 
debt from a man who has only $lll, and 
can not borrow the balance.

“You may say : Why don’t the farniei 
borrow the money to pay cash for lii- 
goods f Well, if the farmers could hot 
row a working capital of from $11111 to 
$'>110 each the whole question would In- 
solved and the transactions of the coun 
try placed on a cash basis. But in 
that case the farmer would lie the only 
one paying interest on the ‘money, 
while the retailer, the jobber and maim 
facturer would use it for ‘nothing.’ In 
other words, four different partie- 
would have the use of the same money 
and only the farmer would have paid 
interest on it, while every man in tin 
trade would have received the benefit oi 
a cash deal.

“I’nder the present system the 1 work 
ing capital' of the country is kept out 
of the farmer’s hands, and therefore tin 
farmer, the retailer and the jobhei 
have to go in debt, the farmer to the 
retailer and the retailer and jobber In 
the banks. The jobber is the only man 
who uses the money, but all three pay 
interest on it, and every man in tin 
trade gets a credit deal. Do you sec 
the point t

“If our banks are unable to supply 
the people with the necessary money to 
enable them to pay cash and place tin- 
transactions of the country on a cash

WESTERN ASSOCIATION NE WS
The Canadian Grocer " the Official Organ.

Address all com muni cations for this department to Thi Canadian Ubocfr,
511 Union Bank Building, Winnipeg, Man

B+D



i'he Canadian Grocer THE MARKETS

,;isis, I iln not see what we have banks
ir.

Jn order to be able to buy the pro- 
,let ion of the people for cash we would 

. ipiire to have three times more money
circulation than we have at present, 

liât is, the production of the country 
,.• w exceeds the money = by two-

; birds, and it is no wonder that the re- 
tilers are complaining that money is 

•earce in the country.
I would suggest that our trade as- 

..ciations take the matter up and ask 
ihe Government to establish an Agri- 
.nitural Bank, so as to lend money to 
i,timers on real estate, or other good 
security, at a living rate of interest, 
-ay "> per cent, to li per cent. At the 
present time the retailer and the farmer 
arc paying from h per cent, to 12 per 
rent, interest, and are compelled to use 
credit instead of money. This does not 
appear to me to be at all fair play.

"Another remedy would he for both 
wholesale and retail merchants to re 
luse to buy and sell another dollar's 
worth of goods mi credit. This would 
certainly be the most effective weapon 
with which to light the credit system.

"I would he pleased to hear from 
other members of the Retail Merchants’ 
\ssociation of Western Canada on this 

subject."
It is gratifying to know that the bold 

experiment of the Arnaud merchants is 
succeeding so well. In many parts of 
the west the merchants undertook to 
follow the association plan of refusing 
credit from November I to April 1, but 
the Arnaud merchants were not content 
with half measures, and they boldly 
-hut off all credit on October 1. Their 
undertaking was probably rendered the 
more difficult by the fact that Arnaud 

as one of the few districts to suffer 
merely last Summer from hail. In 
iiite of all difficulties the experiment of 
Hitting off all credit is apparently 

Hccceding very well, and what Arnaud 
erehants can do should not be impos 

■ihie for merchants in other parts of 
■lie west.

In his discussion of the banking sys 
m, Mr. Ledoux raises an interesting 
lestion which The Canadian Grocer 
mid be glad to have its readers dis 
iss in these columns. Mr. Ledoux 
■cribes the scarcity of money and the 
icdit evil as it affects the stores to 
lie fact that the banks do not lend 
oney readily to the farmer. The 
inner being denied his “working capi 
ul" is compelled to go in debt to the 
tailer. In order to pay his bills, the 

| tailer borrows from the bank, as does 
lie wholesaler to pay the manufacturer. 
i the former could borrow readily from 
lie banks he could pay for his goods in 
■ ish, and the retailer and wholesaler 
"iild not have to go to the hanks for

their ready cash, 
struck at the root 
llisnission is invited.

Has Mr. Ledoux 
of ihe difficultv t

/Manitoba Markets
(Market quotations corrected by telegraph up to 12 am 

Thursday, May 17. 1906.1

F LV( TV AT IONS—
( 'aimed Apples—Advanced.
New Orleans Molasses—Advanced 3e. 

per lb.
Cornmeal—Advanced 10c. per sack. 
Butter—Declined 2c. per lb.

The local wholesale grocery market is 
active and him, prices being steadily 
maintained on all staple lines. Cali
fornia dried fruits are held firmly at the 
high prices to which they have been ad
vanced since the San Francisco disaster.

CAN SKI) GOODS Apples have been 
advanced and the new prices will be 
noted below, quotations are as fid- 

lows :

KKU ITS
Croup Croupe 
No 1. No 2*3

Apples—
gallons, per doz......................................... 3 35 3 30

oh lib. “ ................................2 7a 2 70

red pitted, per 2-doz. case ....................... 433 428
Currants—

new. red, 2 doz. cases, per case................ 3 48 3 43
black “ 11   3 83 3 78

Cooselie tries
new ,e “   4 08 4 03

Lawton berries-
•* ,e ................. 3 83 3 78

Tears—
2 s, F. B., per 2-doz. case ........................... 3 58 3 53
3's. ** “   5 OH 5 04

Peaches -
2 s “   4 08 4 03
3 s '•  6 14 6 OH

Plums-
Damson. Is “   2 13 2 08
Ixmiltard. I s **   2 23 2 18
(..reengage, V» "   2 33 2 28

Pumpkins -
3's “   2 OH 2 01

Pim-appl- s
2's s iced 2 doz. cases tier ease ..................... 4 2)
2 b wh. le, '* "   3 7*
2' s. wh le, “ “   4 flu
: s. g ated, •* "   4 40

Rasp I terries
retl(new) “    3 63 3 58
black (new) **   3 53 3 48

8trawl»erries
new “   4 00 4 25

VeOBTABLB-i

golden wax, “   1 H3 1 88
refugee, "   1 H8 1 H3

Beets
3's '   2 i» 2 34

Coru
2* ”   1 H8 1 H3

Peas
No. 4) 2 s "   1 53 1 48

(No 3) 2s M ................................. 1 68 1 63
Suce tash

2 s M .................................  2 63 2 58
Tomatoes -

All groups, per case ..............................  2 80 2 96
Salmon, Fraser River sockeye, per case.....................  6 25

" Skeena River, “ “   6 '0
“ Rivers Inlet, “ “   5 90
" Red Spring, “ “   5 75
" humpback, "   4 10
" cohoes, “   4 o5
'* Clover Leaf, Fall delivery, 1 to 4 cases........... 6 3U
“ “ “ 5 lo 9 cases......... 6 2C

Pork and beans (V.C.P. Co.), Vs, per doz....................... 1 25
" “ 2 s, - 1 90
'* “ 3's. “   2 6d

Clarks 1 lb plain, per case.............................................. 2 10
" 2....................... ................................................. 1 80
" 3......................... .............................................. 2 20
“ 1 " tomato sauce, per case .......................  .. 2 3u
" 2 “ " M ............................ 1 85
'• 3 " w " ............................  2 40
" 1“ Chili * “   2 3i
“ 1 “ ‘ M -   1 95
- 3................................... ................................  2 4j

Soups (Van Camp's), per doz........................................... 1 25
Canned chicken (Man. Can, Co.) per doz.................... 3 25

" turkey " ** .............. 3 25
" chicken (Aylmer), per doz.............................. 3 30
•• •• (Delhi), “ .............................. 3 20
“ turkey (Aylmer)..................................................... 3 3u
M M (Delhi)........................................   3 30
" duck (Aylmer) ............................................... 3 30
“ M (Delhi)............................................................... 3 30

Corned beef “ 2 s   1 7£
" M !'• M ............................  1 55

187

Roast l»eef(Man. Can. Co.), 2s, iwrdoz......................... 2 65
“ (Clark s). I s, per dttz........................................ 1 50“ •* 3 a. -

Potted meats, is. per doz................
Veal loaf ((.abbey s), à lb., per doz■ - lib.

Chicken loaf

à lb.
I 1

Ham loaf
lib. 
à lb.

” '• lib. “ .....................  ....
Lunch ton gue (Clark s). Is, “ ....................

(Aylmer), I s, “ ....................
Sliced smoked t>eef (Libbey s), à lb. tins, perdu*. 

“ “ " 1-lb. tins,
“ 1-lb. glass.

Chipped " “ à lb. tins,
,r " “ 1 lb. tins,
•* 14 M 1-lb. glass, M

Sliced bacon, “ 1-lb. tins.
1-lb glass.

Corned l>eef (Clark s), 1-lb. tins, iter doz..............
2-lb. ' -

Lobsters (new), 4-lb. rials, per £duz. case..........
“ . tails, per 4 doz. vase ..........

. 4-lb. I 
lib. i 1-lu. I

2 66 
0 V 
1 25 
2*50
1 252 >• 
1 85 
3 ÔU 
< 4. . 
3 v»» l H) 
3 Iv 
3 35
1 45
2 »• 
3 06 
3 V' 
3 *5
1 5*'
2 t5 

16 (►
10 SR11 lO

SUGAR-
Muuliwt grauulaied, in bbls.. 4 75 

4 70
“ yellow, in bbls......................................................... 4 35

•• in sacks........................................................ 4 30
Wallace burg, in bbls............................................................. 4 65

** in sacks.......................................................... 4 60
Berlin, granulated in bbls ................................................. 4 65

.............................. sacks................................................... 4 68
Icing sugar in bbls................................................................. 5 35

n “ iu boxes...................................... ......................... 5 55
" “ in small quantities........................................... 5 'Ai

Powdered sugar, in bbls........................................................ 5 15
*' " in boxes...................................................... 5 35
“ “ iu small quantities.................................  5 60

Lump, hard, iu bbls............................................................... 5 45
“ “ in 4-bbls............................................................. 5 V.
“ " in 100-1 u cases............................. ................... 5 45

Raw sugar.................................................................................... 4 50

SVRUUS AND Ml U.ASSKS New 
Orleans molasses has liven advanced iv. 
|ht lh. Corn syrups arc in partivulaiiy 
brisk (Ivmaml for voiinlrv trade owing 
to the high prive of all domvMiv and 
foreign dried fruits.
Ojli.p "UwDu t.iuutl, i lo ..uo, pv l . Ho/-, (ooc .... Z 2U

“ D-lb tins, per 1 " ----- 2 65
“ “ 10-lb tms. per à “ ----- 2 55

“ 20-lb tins, per j “ ... 2 45
M fc barrel, per lb.............................. 0 031

" “ Sugar syrup, per lb........................ U U3i
' Kairomel " syrup, 2-lb tms, per 2 doz. case............... 2 5b

“ 5-lb............... 2 90
“ *• 10-lb................................................... 2 70
.. .. .. ** 2 mi

Barbadoes molasses in |-bbls, per gal — v •*>
New Orleans molasses m 4-bbls, per l...........  ... U 02j
Porto Rico molasses in |-bbla., i»er ib .. ... o <4*
Blackstrap, iu bbls., per gal............................................... 0 31

- | “ u 11
** d gal. bsts . each .........................._ 2 25

COFFKK— ,
Whole greiu Kiu, i»vr lb............................................. 0 l>4 0 11

‘ roasted 1 per lb....................... ............................ 0 15)
(•round roasted Rio ............................................................ 0 16
^standard Java in 25-lb. tins, per lb.................................  0 3
Old (ioverninent Java in 25 lb. tins, 41er lb................. 0 32

Mocha........................................................ 0 32
Imperial Java, iu 25 lb. tins, per lb................................... 0 .9
Pure mocha '* '* " .............. ................. u Zo

*’ Maracaibo....................................................................... 0 !:•
Choice Rio.................................................................................. U 1.'
Pure “ ........................................................................... 0 164
Seal Brand (C * 8) in 2-lb tins, per lb................... U 32

..................................... I lh M * ..33
Local Blends:—
Mocha and Java in 2-lh. tins, per lb.......................... U 23

" “ 1-lb. •' 0 24

FORKIGN DRIKIl FRl ITS All Cali 
forma dried fruits are livid limilx at the 
reeent advances.
oulues.a ia.*m-. »•••« » I '• • ' ,

*• cleaned. "* ...........................................
" llbpkgs “ ...........................................

Table raisins. Connoisseur clusters per case ............
*■ extra dessert. ................. ...
" Royal Buckingham. " ................
“ Imperial Russian t ................
“ Connoisseur clusters, 1 lb pkgs per

case (20 pkgs)..............................................
** Connoisseur clusters, boxes (54 llwl ...

Valencia raisins, f. o. s .............................................. 1 o.
“ " selected............................................. I 60
" ** layers................................................. I 7u

California raisins, muscatels, 2 crown, per lb...

•• •• w 4 " !!!! ...
“ " choice seeded in f-lh.|i*ck<me»

per package 
needed iu 1fancy seeded in 1-lb. packages

per package .............................
•• “ choice teedetl in l-ln pacwagei*

per package ..........
“ “ fancy seeded. 1-lb. packages,

per paesage .............
Pmue» 10 per Ib.....................................................

*' 90-100 " ....................................................
“ 8U-9U M ....................................................
,e 70-80 - ....................................................
M 80-70 “ ...................................................
H 50-6U “ ....................................................
•* 40-50 H ................................................
“ choice silver, per lb......................................
'* silver, per 10........................................................

V U8
0 u9| 
2
3 4o
4 Ü0
5 25

3 *5 0 8u
1 ÔU

1 85 
0 (JO
0 094
0 U81

. 0 08

0 091
« 101
U li 
U 074 
0 08
0 084
0 09
0 094 0 11 u 104 
0 11 
0 08

1
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Currants, uncleaned, loose pack, per lb.....................
“ dry cleaned, Filiatras, per lb.......................
“ wet cleaned, per lb.......................................
“ Filiatras in 1-lb pkg. dry cleaned,per lb ....
“ Voetizzas, uncleaned....................................

Hallowee dates, new per lb.........................................
Figs, cooking in taps and sacks...............................
Apricots, choice, in 25-lb. boxes,per lb.......................
Apricots, standard in 25-lb. boxes, per lb.............
Slab apricots in 25-lb. boxes, pjr lb...........................
Peaches, choice, per lb....................................... ....

“ standard *'..................................................
Pears, choice (halves), per lb......................................

“ standard “ “ .................. ....................
Plums, choice (dark pitted) per lb..............................
Nectarines, choice........................................................

0 05$ 
0 06 
0 06i 
0 07 
0 06* 
0 06! 
0 055 
0 051 
0 16» 
0 16 
0 15 
0 15£ 
0 15 
0 16 
0 15 
0 12. 
0 14$

CANDIED PEELS-
Lemon, per lb................................................................ 0 11$
Orange “    0 111
Citron 11   0 20
Mixed, in 1-lb drums per doz...................................... 2 30

NUTS—
Almonds, per lb.....................

“ (shelled), per lb............
Filberts ......................................
Peanuts.......................................
Jumbos.......................................
Walnuts, uew.Grenobles, per lb

“ “ Marbots “ ----
“ “ shelled, “ ----

Pecans, per lb............................
Brazils, per lb..............................

SPICES—

.... 0 12* 

.... 028 

.... 0 10 

.... 0 10$ 

.... 0 12ft
__ 0 15$
.... 0 13i
__ 0 30
0 15 0 16 
.... 0 15

GROUND SPICKS.

Pepper, black, in 10 lb boxes, per lb ....
“ white, “5 “ 11 —

Cayennepepper, in 2 and 5 lb. tins, per lb.
Cloves, in 5 lb. boxes, per lb.....................
Cassia, “ “ “ ......................
Allspice, “ “ “ ........................
Ginger. In 10 lb. boxes, per lb.................. .
Mixed spice, in 5-lb. boxes, per lb.............
Mace, in 5-lb. boxes, per lb........................

... 0 18 
.... 0 25 
.... 0 20 
.... 0 22 
.... 0 12 
5 11$ 0 15 
.... 013 
.... 0 20 
.... 0 70

WHOLE SPICKS.

Black pepper, per lb ............................................
White pepper, per lb.............................................
Cinnamon (ordinary), per lb ..............................
Cinnamon (extra choice), per lb.........................
Nutmegs, lier lb ..................................................
Cloves according to quality)...............................
Ginger, por lb........................................................
Allspice, per lb......................................................
Mace, per lb..........................................................
Mixed spices, for pickling...................................

“ ** 4-oz. packets, per doz.

.... 0 13 

.... 0 25 

.... 0 18 

.... 0 24 

.... 0 25 
0 141 0 25 
.... 0 10 
0 081 0 10 
.... 0 70 
.... 0 12 
.... 0 75

RICE, TAPIOCA AND SAGO-
Japan rice, per .b., cwt. lots.. 

“ “ 50-lb. lots.
Rangoon rice, per lb...............
Patna " “ ...............
Tapioca, per cwt.......................
Sago, per lb...............................

U 04 
.... 0 041 
7 25 7 50 
.... U 041

POT AND PEARL BARLEY-
Pot barley, per sack...................................................... 2 20
Pearl barley, per half sack (49 lbs).............................. 1 65

“ “ sack................................................... 3 30

EVAPORATED AND DRIED AP
PLES—As noted last week, evaporated 
apples have been advanced to 13ic. per 
lb. in 50-lb. eases, while dried apples 
are selling at 9$c per lb.

BEANS—No. 1 white beans are sell
ing at $2.05 per bush., and No. 2 at 
$1.90.

HONEY—
Clover honey 1-lb glass, 2 doz. in case, per doz.......... 2 00

“ “ 5-Ib tins, 1 doz. in case, per tin...............  0 50
“ “ 10-lb tins, 8 in case, per tin..................... 1 00
“ “ 60-lb tins, per lb....................................... 0 07

Fancy comb honey, 2 doz. to the case, per doz........ 2 50
“ “ “ " per case........ 4 75

New honey, 5-lb. tins, 1 doz. in case, per case............  6 75
'• 10-lb. tins, 6 in case, per case...................  6 40
“ 60-lb. tins, per lb......................................... 0 10

SAUCES—
Worcestershire, Lea & Perrins' à pints, per doz........ $3 65

“ 11 pints, 11 .......... 6 0
" White’s | pints " .......... 0 9u
'* Paterson's | pints “ .......... 0 9u
“ “ pints “ ........ Mi-

Essence of anchovies (C. & B.), per doz.......................  3 0U
Yorkshire relish (Goodall fc Backhouse), per dos........1 90

OATMEAL AND CORNMEAL-Corn- 
rneal has been advanced iOe. per sack.
Rolled oats, 80-lb. sacks, per sa2 k. 

40-lb. “
20-lb. “
8-lb.

Granulated oatmeal, per sack-----
Standard “ “ .......
Commuai, “ ........

2 Uô
1 Uo 
0 54 
0 25
2 55 
2 55 
1 70

MATCHES—There has been another
advance and prices are now quoted as 
fallows :

‘ Telegraph,’ ... 
“ Telephone 
“"King Edward". 
“ Head Li*ht , 
' Rising Star

" Eagle "............
‘ Victoria".........

“ Silent," 200's...
500's...

Per case.
.... 4 7a 
... 4 65
.... 3 35 
.... 4 20 
.... 5 50 
.... 1 95 
.... 3 10 
.... 2 20 
.... 4 70

FLY PADS, ETC.—Wilson’s fly pads 
are quoted this year at the same price 
as last, viz., $3 per box or 3 boxes for 
$8.40. "Tanglefoot” is also unchanged, 
the quotations being 45c. per box or $4 
per case of 10 boxes.

B. C. Markets
Vancouver, May 10, 1906.

To handle Alberta wheat for export 
to the Orient and elsewhere, the Alber
ta Pacific Elevator Company will at 
once begin the construction of an ele
vator on the Burrard Inlet waterfront, 
so that direct loading from cars to 
ocean-going ships may he made possible. 
The company is already extensively en
gaged in handling grain in Alberta and 
has in hand the construction of a big 
sorting elevator at Calgary of half a 
million bushels capacity. With these 
facilities and with large numbers of 
farmers’ elevators all through the pro
vince, the company expects to take full 
advantage of special freight rates se
cured from the C.P.R. Mr. L. C. 
Strong, manager of the company, thinks 
the price of wheat for export will soon 
be as high on Edmonton and Calgary 
base as on Winnipeg and Brandon.

There is already one 4kvator erected 
and in operation in Vancouver, handling 
Alberta wheat for the lwal market. 
This is owned by Messier Hall <k Sons.

There promises to bd|^k ez^edingly 
large fruit crop in mc^lovrflllit this 
year, though the seasorrh*uhy(iually 
dry. The wet weather endet^^ry 'Wrly 
in the year, and the Spri»g i s very 
warm and dry, in fact ijf'has -/been, 
strictly speaking, Summer weathelbfoi ' 
the past month. iiJHuee fruit crops of 
the lower mainla^B^will, of course, 
benefit from the dry ^rsmj^while it is 
not too dry for the o^fcarm-of the up
per country districts, whàh never have 
an excess of rain at any^pfte.

The supply of fruit freffn California, 
which at this season of the year is the 
principal source of replenishing the lo
cal market, has been somewhat inter
rupted owing to the steamer service 
between San Francisco and British 
Columbia ports being suspended for a 
time. Shipments have, however, begun 
again and will be kept up regularly. The 
steamer Queen, of the Pacific Coast 
Steamship Co., was the first to arrive, 
teaching port on Monday night. She 
brought a large tonnage, jnuch of which 
was fruit and fresh vegetables.

The coast halibut fisheries of British 
Columbia are to be still further ex
ploited by the New England Fish Co., 
which is adding a third steamer to its 
fleet of ocean-going tugs engaged in the 
halibut trade. The new vessel, built 
especially on the Atlantic coast for this 
trade, is now en route around the 
Horn and when she arrives in the 
course of a few weeks will be at once 
put in commission, bringing cargoes of 
halibut to this port for the Boston mar
ket. The vessel is of similar type to 
the two large ones already operated by

the company. They are very fast anil 
strong fishing vessels and hare a capa 
city up to a hundred tons or more of 
halibut.

Action has been taken by the Alberta 
Legislature in bonusing the beet sugai 
industry in that province to the extent 
of $50,000 per year, at half a cent per 
pound for the first two years and one- 
quarter of a cent for the next three 
years. Interest is taken in Vancouver 
because of the fact that the big beet 
sugar refinery at Raymond, in Southern 
Alberta, is a direct competitor of the
B. C. Sugar Refinery here. Of course 
the vast difference in the product, the B.
C. sugar being pure cane sugar, lias an 
effect in the consumer’s mind. Tin- 
bonus system as applied to beet sugai 
lias been abolished in European coun 
tries, where the industry was first es
tablished.

Market conditions are healthy though 
not unusually active. Northern ship 
ments by steamer, both to cannery 
points up the coast and to White Horse 
for the Yukon trade, are fairly active 
The salmon packing season on northern 
rivers commences very soon now. Tin- 
waiting for the opening of Yukon navi 
gation is the most important matter In- 
fore the people of the northern country 
just now. Old-timers say that the Iasi 
month, when the Winter traffic is sus 
pended by breaking of snow roads, and 
before the steamer service can begin on 
the river, is the hardest to stand in tin- 
whole year. Betting on the day, houi, 
minute and second the ice will go oui 
of the river, and on any and every poini 
in connection with that event, forms tin 
chief relaxation for some weeks while 
everyone waits for the movement.

Groceries move quietly at preseni 
Staples are in steady supply, and no al 
Lerations in price of any moment have 
been given. The fact that trade has 
been disturbed in the south by the San 
Francisco disaster has not affected prices 
of dried fruits materially, for the de 
maud is of course not heavy just at pit- 
^il. Later, when shipments begin 
•north, the standing of priées will In- 
more interesting.

In the produce market the supply oi 
local fresh butter both dairy and cream 
ety increases steadily, and the stock oi 
local fresh eggs is still meeting de 
mands. Prices now quoted are 30c. foi 
creamery and 25e. to 27c. for fresh local 
dairy. Eggs ate bringing 23 to 25 cents 
None but local are offering.

In vegetables, Australian onions are 
offering at 5 to 54c. per lb. Lettuce, 
in crates, is $1.75, while green onions 
parsley, and radishes bring 25c. pel 
dozen bunches. Asparagus is quoted 
10Jc. per lb.

BROKEN EGGS.
Broken eggs have long been a source of 

worry and annoyance to the retail dealer 
and in spite of all his care he has been 
unable to get away from them. There L 
an article now on the market in which 
eggs can be packed and delivered without 
breaking and at a saving of time, worry, 
money and eggs. It consists of a sub 
stantial wooden carrier and a paper 
tray. In delivering, the carrier is turn
ed upside down and eggs are deposited 
on the tray and left there, the carrier 
being returned to the store. This device 
is manufactured by the Star Egg Carrier 
& Tray Mfg. Co., Rochester, N.Y.

12b



The Canadian Grocer DAIRY PRODUCE AND PROVISIONS
V

. ■jap '

The Geo. Matthews Company. 
Hull.

Capacity 5.000 hogs per week.

64

The Geo. Matthews C 
Peterborough. 

Capacity 4,000 hogs per

“ Great oaks from little acorns grow*.'*

From the modest beginning—38 
years ago the demand for

Matthews’

Rose Brand
Meats and Lard

has grown to the present proportions 
by reason of

1 — Our regularity of cure and selection 
of meats, together with lowest com 
petitive price in keeping with quality.

*2. —Our prompt and courteous attention 
to the wishes of our customers.

3. —The convenient location of our 
- factories.

Price Circular mailed to any 
merchant upon application.

Ask for special offer on Sum
mer Bologna contract.

The Geo. Matthews Company. 
Brantford.

Capacity 3.000 hogs per week.

lEè Geo. Matthews Co
LIMITED

Hull Peterborough Brantford
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ESTABLISHED 1060

THE PARK, BLACKWELL CO., u**
Pork and Beef Packers

Provision Merchants

Manufacturers of Canned Meats

TORONTO,
Canada.

EXPORTERS OF CHOICE CANADIAN

Wiltshire Bacon
Long Rib Bacon
Long Cut Hams
Creamery and Dairy Butter
Cheese
Selected Eggs
Canned Bleats of all kinds

;

Correspondence Solicited

Codes :—Belleville, Alexander and A.B.C., 4th Edn.

London Agents: Liverpool Agents:
MILLER BROS., W. P. SINCLAIR & CO., umited

16 Tooley St. 12 North John St.
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A j

idWiâMRMlfit

No Deception No Disappointment
You can always rely on gelling what you expect when you

place your orders with us for

The

BUTTER EGGS
* * CHEESE * *

J. A. McLean Produce Co., Limited
Exporters of Canadian Produce 

TORONTO
BEST OF COLD STORAGE FACILITIES ON OUR PREMISES

Represented in LONDON by S. P. Clark & Co. BRISTOL, Hedley Stevens

LIVERPOOL, John Uren. GLASGOW, John Muir.
Cable Address, “ EGGMAC.” Codes, ALEXANDER, or ABC 6th ED'N.

131



DAIRY PRODUCE AND PROVISIONS The Canadian Grocei

* We are just as proud of our

Pork and Beans
as of any of our various

Canned Meats
Our one aim is

QUALITY
and we guarantee every can to contain only such 

goods as labelled.

SOME OF Ol R STAPLE LINES :

Corned Beef Boneless Chicken Lunch Tongue
Roast Beef Boneless Turkey Potted Meats
Roast Pork Beef, “a la mode” Veal Loaf, etc.

MANITOBA CANNING CO., Limited
GRANDE POINTE, MAN.

SELLING AGENTS;

NICHOLSON & BAIN CALLOWAY & PARNELL
Winnipeg and Calgary Vancouver
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■r-TFr-

'Dnmiu

INCERSOLL, „
e-Aveÿ

Registered
DAIRY

FED Trade Mark

REPRESENTATIVES IN ENGLAND :

T. L. BOYD d CO.,
Montague C/o?e, London Bridge, S.E., 

LONDON, ENG.

T. L. BOYD,
20 Mathew Street, 
LIVERPOOL, ENG.

INCERSOLL PACKING COMPANY

Pork Packers and 
Cheese Exporters

uia

1837
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up nCorona
SELECTED

HAMS
BACON
LARD

UP MCorona
SELECTED

BEEF
MUTTON

PORK
PARTIAL VIEW OF OFFICE DEPARTMENT

A PARTIAL LIST OF OUR 
COOKED MEATSHAMS

BACON
ROLLS

SAUSAGES
Cambridge

Oxford
BOLOGNA
PUDDINGS

GREEN MEATS

BOILED HAM 
ROAST HAM 

NEW ENGLAND HAM 
HEAD CHEESE 

ENGLISH BRAWN 
JELLIED TONGUES 
JELLIED TENDERS 

COOKED PIGS’ FEET 
COOKED PICKLE PIGS’ FEET, 

Etc., Etc.,

MEATS
BARREL BEEF 
BARREL PORK

“CORONA”
PURE
LARD

ALL SIZE 
PAILS, ETC.

WE SELL TO THE TRADE ONLY
WE HAVE NO RETAIL STORES

“CORONA" CREAMERY ROTTER and CHEESE
THE MONTREAL PACKING CO..

MONTREAL, P.Q.
LIMITED

ASK FOR PRICE LIST
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Established 1860
Incorporated 1904 CANADIAN PRODUCE Cable Address -

"Dunfla, Lindsay
ABC Code 4th. Edition 
Alexander Code

Butter Cheese Eggs Poultry
oranunue ai onainaiiij aunuuii) doiiovuio, mmoiun, run rorry,

F/avelles Limited, lindsay, ont.

ECC CASE FILLERS

< . nr bill

HAND AND MACHINE MADE FOR
26, 30, 36 and 49 doz. egg cases with standard size 

egg spaces (1%-in. sqr. x 2%-in. deep)
Also

SPECIAL SIZE FILLERS
(Machine Made)

30 doz. Fillers egg spaces 1%-in. sqr. x 2-in. deep 
•• “ “ 1%-in. “ x 2%-in. deep
•• •• •• 1%-in. •• x 2 7-16-In. deep

(Hand Made)
30 doz. Fillers egg spaces 113-16-in. sqr. x 2%-in. deep

The Miller Bros. Co., Limited
30-38 DOWD STREET

MONTREAL
Board Mill and Flllmr Factory at GLEN MILLER, ONT,

WHYTE’S
5

HAMS, BACON 
and LARD

Are recognized as being the finest 
produced in Canada.

WE ARE ALSO LARGE DEALERS IN

BUTTER, EGGS 
AND

THE WHYTE PACKING CO.
STRATFORD, CANADA

C. W. BURROWS,
West Smithfield, London. Eng. 

Sole Agent for United Kingdom.

Branch at
592 8t. Paul St.

MONTREAL

A. C. DOUGHTY & CO., ENGLAND
39 Eastcheap, E.C., London

Wholesale Provision and Commission A gents

specialties-BACON and HAMS
for home trade end for export

Correspondence solicited for all HOQ and DAIRY PRODUCTS
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Griffin & Culverwell 1. BEER & SONS
PRODUCE BROKERS .

139 Redcliffe St. - BRISTOL. ENG. Provision Importers and
We are in a position to accept Canadian agencies for Merchants

Butter, Cheese, Lard, Fish, Oils, Oatmeal,
Peas, Apples (fresh and evaporated) 15 King 8t West, Smlthfield, London, Eng.

and Canned Goods.

Correspondence and Consignments invited. all kinds of Dairy Produce.

Telegraphic Address.- “GRITflN, BRISTOL.” Cables : “ENGLISCHOF LONDON"

WANTED

CANNED MEATS
CANNED GOODS, FISH, FRUITS

We want to correspond with reliable packers. Our 
systems for handling and selling are 

exceptionally good.
SPLENDID CONNECTIONS HIGH REFERENCES

DAVID SCOTT $ CO., [°, vV^ool'

McDOUGALS LEMON
Owen Sound, Ont., Canada

WHOLESALE DEALERS IN-

BUTTER, EGGS, CHEESE, FRUIT, POULTRY, FISH, 
OYSTERS, VEGETABLES, RAW FURS,

HIDES, SHEEPSKINS, WOOL, ETC.

We «ire Direct Importers. Cold Stor«ige on Premises.
We solicit your trade, believing we can serve your best interests, as we 

carry a large stock at all times. We fill orders promptly 
and at lowest market prices.

TORONTO, CAN.

OF PURE CHOICE. GOODS ONLY

MANUFACTURED BY
NICHOLSON It BROCK

S------/ S pi*"1

I I/A S WOC C F - I C I 0 U 5 5IEB » 
jk F h* U ! T w A K l L C H M U D U i N G 5 -<d

NICHOLSON & BROCK,

HERE ARE 
THE FACTS

NICHOLSON’S 
MINCE MEAT
is made with Pepsin, the Spices are pure, 
the miuce meat is carefully and tastefully 
put up. Grocer» tell us that Nicholson's 
Mince Meat sells quicker than other kinds.

On your shelves there should be :

N. è B. JELLY POWDER 
W. » B. PUDDINE 
R. * B. ICING POWDER 
R. ê B. VERIQUICK TAPIOCA 
BROCK'S BIRO SEED

l Jarvis St, Toronto, Ont,

WILL BRING NEW CUSTOMERS TO YOUR STORE.

TRY IT
BLACK JACK 
^TOvi | >01-1^

SOLD BY ALL 
JOBBERS

%-ih. tini-3 doz. In case.

PINNACLE
A Brand of Qualify

OUR SPECIALS

Celery Relish Salted Peanuts
Bordeaux Relish Pressed Dates
Piccalilli Relish Mince Meats

Special attention to mall orders

Merchants’ Mfg. & Supply Co.
9 Front St. East, TORONTO

CAPSTAN BRAND

High- ~ 1 * " Catsup
Put up in 10-oz. and 20-oz. bottles of a 

new design, and is very attractive.
This Catsup is far superior to many others 

and is giving perfect satisfaction.
We guarantee this Catsup to give perfect 

satisfaction.

Ask your wholesale Grocer for it or see 
our travellers’ samples.

The CAPSTAN MFC. CO., Torénto, Ont., Can.
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HAMS
BACON
LARD

BUTTER
CHEESE
HONEY
BEANS

PROMPT SHIPMENT.

F. W. FEARMAN CO.,
HAMILTON LIMITED

J. Y. Griffin, President 
J. Griffin, Vice-President 
D. W. Bole. M.P., Director 
Kenneth McKenzie, Director

P.0. Box 299 BRANCH :

BRANDON, MAN.

Exporters 
and

#

>v

Wholesale
Dealers

Butter, Eggs, Cheese, Poultry, Etc.
Corraapondanca Solicitait

à - 
{hams*

zopo#Tio.o^ A

Crooers and Provision Dealers
To get high-class trade you must get high-grade goods.

We are ready to supply you w.th the best

Hams, Breakfast Bacon, Eggs, Lard, 
Butter, Cheese, Sausage, etc.

at right prices.

LOOK FOR OUR LABEL

THE WM. RYAN CO., Limited
70 72 Front St. Esst, TORONTO, ONT.

- -■

BACON V
r°S0N10.0*V

z

/. W. Steinhoff
STRATFORD, CANADA

Produce Merchant i Exporter
Cheese,

Butter,
Eggs,

Poultry

Situated in the heart of the dairy district of 
Western Ontario

Correspondence solicited
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Produce and Provisions

THE PROVISION SITUATION.
There is nothing of interest to report 

since oui last review, and little relief is 
expected for some time to come. There 
are practically no indications of increas
ed outputs on farmers’ side, although it 
is generally believed that more "stores” 
are in hearing. The full requirements of 
all factories stand at some lilt,HIM) hogs, 
whilst the receipts for recent weeks 
have averaged little more than half that 
number. The reports of the last seven 
weeks show a fluctuation of some «,11110 
hogs ; two and three weeks ago supplies 
reached ■, good increase, and things had 
a better aspect. Present prices, how
ever, are a factor of equal importanre, 
as on present basis of values at export 
points, it is almost impossible to make 
trade remunerative.

The Knglish market has for some 
time ruled fairly steady with upward 
tendency for all quality goods. It came, 
therefore, somewhat of a surprise when 
that market made a sharp decline of 
two shillings, which it did some two 
weeks since, this occurring at the very 
moment when supplies on this side look
ed more promising, and prices were be
ing well maintained by competitive buy
ers.

The whole situation is a peculiarly 
difficult one. Packers are doing their 
utmost to encourage farmers’ supplies, 
and are disposed to give the highest 
margin of values for live bogs, and to 
show discrimination in favor of hogs 
which have been specially cared for. 
They are, however, up against a serious 
proposition with the export market on 
account of the sudden and unexpected 
drop, which has now reached seven shill
ings below prices ruling some seven 
weeks ago. It is, therefore, easy to see 
that with home markets good, the in
clination « f the packer is to care for 
domestic trade at I he expense of ex
port. A furthei important feature has 
been the c ntinued arrival of increased 
supplies on the Knglish market of Dan
ish bacon, which has been a factor in 
bringing down export pri es, and one 
which gives it rather a permanent char
acter. X^/

The American situation shows no ma
terial change. The belief is that as the 
farmers are over their more urgent 
Spring work that they will pay more 
attention to marketing live stock sup
plies, and that the hog and cattle sup- 
I lies s' ould he by this time of some

what increased volume ready for mar
ket. It is regarded as probable by 
some of the leading traders in the pro
ducts that the Summer marketing of 
hogs will he of a materially enlarged 
order.

Our contemporary, the . National 
Provision, in its most recent re
port states : “There is little doubt but 
that with hog supplies enlarging, efforts 
would be made to obtain them at lower 
prices, particularly as they are now at 
higher than usual with the cost of the 
products. Moreover, with the efforts to 
get the prices of hogs upon an easier 
basis there would be, likely, as well, 
freer selling of the products on the 
‘short’ side by the leading interests.”

CANADIAN HOG RAISING 
INDUSTRY.

Investigations have shown that for 
some months past the supply of bacon 
hogs in Canada lias been falling off. 
Even before the order was issued de
ban ing packers from importing United 
States hogs lo be slaughtered in bond, 
'difficulty was experienced by Canadian 
packers in procuring sufficient hogs. 
The amount of the shortage during the 
Summer and Fall is indicated, by the 
fact that packers claim to have been 
able lo secure only from HO to 50 per 
cent, of the capacity of their factories.

Whatever may I lie extent of the slioit- 
age or the real cause of it, tile fact re
mains that unless producers and packers 
grapple in sympathetic co-operation with 
the situation, Canada’s valuable bacon 
industry which lias cost years of strenu
ous effort to build up may become 
seriously demoralized.

1800 there weie only two packing 
houses in the export trade with a weekly 
capacity of some 3,000 hogs, while in 
1005 the weekly capacity of the sixteen 
packing houses in operation was some 
50,000. While this limit has not been 
reached within from 10,000 to 15.000 
bogs weekly according to the season, the 
output from Canada has reached about 
$15,000,000 annually, or 20 per cent, of 
the total quantity of bacon imported by 
Great Britain. To jeopardise so valu
able an industry would be nothing less 
than a national calamity.

If the faimers who bave been in the 
habit of raising hogs will accord the 
bacon industry a steady persistent sup

port begotten of the knowledge that hog 
raising pays year in and year out, the 
future has very laige possibilities for 
the Canadian bacon industry. Canadian 
bacon having already won a place on the 
British market commanding respect, as it 
increases in quantity and improves in 
quality it will undoubtedly become a 
daily necessity of the British consumer 
That it may occupy this enviable posi
tion both farmer and packer must < 
operate, the farmer producing the steady 
supply of the right class of hogs, tin 
packer by paying a fairly uniform pi ici 
from month to month and from year n 
year; and lie must give value per poun.i 
according to the quality of the product 
be received. Let each do his part and 
there will be little trouble about tin 
supply of hogs for keepin ■ the factorii - 
going at a normal capacity. What ap 
peais to be most needed at the present 
time is that relations of confidence >■ 

restored and maintained between pack r 
and farmer through fair dealing and 
intelligent co-operation. With these and 
an appreciation on the part of the pm 
dueer, of the possibilities of the indus 
try, bog raising cannot fail to be me 
of the most profitable branches of Can 
adian agriculture.

THE PACKER A UNIVERSAL 
BENEFACTOR.

The packers’ contribution to eeonomi 
progress in the way of by-product ulili 
zation has been enormous. It is impo- 
si hie to realize the extent to which thi- 
touches almost every physical element 
in our everyday life—from making won 
out and barren land yield bounteou- 
erops to supplying the buttons on on 
coats. If all of these by-products wer 
suddenly striken from commerce th 
void would astound the world and th. 
result would be everywhere considère 
a public calamity.

“Waste not” is the packer’s ereei 
and his scientific faithfulness to it—h 
spired by self-interest—is actually me 
of the most fruitful sources of eeonomi 
advantage to the people of the civilize, 
world thus far brought about by the ai' 
of the laboratory of the scientist.

Let us see just how much this b> 
product utilization means to the growi 
and the consumer of food animals a 
well as the people in general.
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Ice and Refrigeration Revolutionizes 
Packing.

In the old times packing was dune in 
the Winter. The first change in method 
was the use of ice and the commence
ment of Summer packing. This started 
in hog packing, but, with the introduc
tion of the refrigeiator car, beef was 
killed largely in the Summer. About 
this time some of the packers adopted 
the method of parking and shipping 
meats in tin cans. The refrigerator car 
permitted beef to he killed near where 
it was grown, as it was cheaper to pay 
freight on Mil pounds of carcass beef 
than on 1,000 pounds of live animal. 
Immediately following this the tailroads 
endeavored to advance the freight on 
dressed beef so that they could still con
tinue to ship the animals alive on the 
hoof, as they were afraid thatufor ton
nage would he materially reduced. It 
was soon demonstrated that under the 
new system their beef tonnage was 
greater and their old live animal ton
nage smaller, and though the dressed 
beef rates east weie much greater pet- 
pound than for live animals, yet the 
freight on 550 pounds of dressed beet' 
is less than on 1,000 pounds of live 
animal.

Winnowing the Waste.
The 450 pounds of non-edible material 

was largely thrown away, although the 
hide and tallow were utilized. Later, 
some of the waste product was used in 
(he manufacture of glue. Nitrogen be
ing the chief element in plant food, and 
this being abundant in the great mass 
of refuse matter originally thrown away 
as hopeless waste fiom all the packer’s 
processes, a most im|rtirtaut economic 
advance was made in the step which 
turned this large volume of scrappage 
into fertilizer.

It is good sense and for the best in
terest of the world that all material not 
needed to feed, clothe and heal the 
world should be returned to the ground 
as food for plants to grow more giain. 
to feed more cattle ami to feed more 
jieople. Thus is the circle completed by 
t he packer.
By-product Utilization a Great Success.

All the cunning of the chemist has 
iceti called into service to save, to make 
he most of every scrap of material in 
land, and to discover new ways in which 
ome element of waste may be diverted 
mm uselessness to use. Hundreds of 
aluable products ate now made ami 
hipped all over the world from ina
erials which, under the old methods, 
ad little or no value. Thousands of 
eople are employed in manufacturing 
liese products. The technical schools 
re constantly being called upon for 
oung men to aid in solving new proh
ems in by-product utilization. New 
dants are being built requiring material.

machineiy and labor in their construc
tion. Success in by-product utilization 
in the packing industry has directed the 
attention of other industries to this im
portant element in industrial adminis
tration.

Of World-Wide Importance.
All this directly affects the jieople and 

has been of great benefit to them. The 
investigator in medicinal and other lines 
is constantly calling on the packer for 
material to aid him in his work. In the 
phaimaeentical line much has been done 
of benefit, and many ills are heljied by 
pharmaceutical preparations of animal 
origin. In the fertilizer line many sec
tions are given over to growing products 
which could not he Jprofitahly grown 
without the use of fertilizers. The up
land cotton section of the south has been 
made by the use of fertilizer in the 
growing of cotton. Sandy soils in sec
tions climatically favotahle have been 
developed into large truck-farming dis
tricts through the use of fertilizer, as 
the soil, without fertilizer, is practically 
sterile. In the manufacture of fertilizer 
the packer has done his share in saving 
material formerly permitted to go to 
waste.
All Industries Make Call on Packer’s 

By-product.
The furniture of the country is glued 

with the packer’s glue. A great deal of 
the wool used in clothing is from sheep 
slaughtered by the packers. One of the 
largest sources of curled hair is the 
switch from the tails of cattle. A large 
portion of the soap manufactured comes 
from the tallows and greases prepared 
by the packers. The colors in the Sum
mer prints worn by women are largely- 
fixed by the use of albumen prepared 
by the packers, as is also the finish on 
many of the finer leathers. The horn- 
comb, hair-pins and buttons are made 
from the horns of steers. The knife- 
handle, the bone button, ami many other 
articles are made from the hard bone of 
cattle.

The Physician Well Represented.
Packing house laboratory products, 

the results of original research by scien
tists of the first class, are employed 
every day by physicians, surgeons, den
tists and chemists throughout the world. 
More than thirty recognize l thera|>eitlie 
agents of animal origin are produced in 
'Armour & Co.’s laboratory, t'liica.-o. 
Among them are the |n*|>sin and i>ru- 
ervatiu that physicians use in treating 
digestive disorders. There is a product 
of thyroid glands that is employed in 
treating cretinism, or idiocy. Another 
is suprarenaliu. used in the post deli
cate surgical operations to stop the Mow 
of blood. To illustrate how closely the 
by-product feature of the business ys 
gleaned, the suprarenal glands of more 
than 100,000 sheep are required to pro
duce one |H>und of suprarenaliu and, 
when produced, this suprarenaliu is 
worth moie than H>5,0tHI a pound.

Certain by-products of the packing 
plants are used for hardening ami for 
coloring steel; in fart, materials id' ani
mal origin, the result of by-product 
utilization, enter into the manufacture 
of almost every article extensively.

A Feature in Buying.
The packer who could make the most 

out of these products could afford to pay 
and did’pay more for the live steer than 
his eom|H*titor who was not so progres
sive, and in consei|uence he got bis pick 
of the cattle. The stock-grower was 
benefited by the higher price paid for 
the live animal, and the people were 
benefited by the lower selling cost of the 
beef over the old method. On-- cannot 
eat his cake and have it. too. and the 
reward that the packer received was 
that of increased business and the de
creased cost per head of killing cattle, 
owing to his much heavier kill; hut. in 
order to rash in that reward, lie had to 
give both the stock-grower and the pub
lic a part of the benefit of by-product 
utilization.*

* The foregoing is extracted from «in «irtiele by J
Ogden Armour, appearing in The Butchers" Advocate

PROVISION AND DAIRY MARKETS.
MONTREAL. "»?.«•"- — —.Vwt’i* ,° !!{

" ......... 30-lb. pails, wood (104) .... 0 121PROVISIONS—The laid situation is “ eases, 10-lb. tine, 60 lb®. in vase 0 121" " 5-lb. " ... 0 121practically the same as last week. The •• w s-ib. - .... 0124
prices remain unchanged for all lines. ;• •• 4-bu.perib.............. ooe*
There is little or no export demand, and “------ ■£***.............................  J **
the quantity going into consumption lo- “ i’ltibiu». JX: â rtj
cally is not as large as might be expect- ffy -.......  } JJ
ed this time of year. Hams and bacon ........ZZ WSom oo
and provisions generally are not going American short rot deer ....................... « oo h *>
very quickly. What business is being Hn-ektut heron, per lb................................... on
transacted is mostly of a sorting char- k„„-i-t—mo ................non ,300
acter and is not on a very large scale. BI TTER—For some inexplicable rca- 
Warmer weather will no doubt bring s n prices boomed lhe past week end 
with it a better trade in hams and bacon and values were advanced from lie. to 
at least. 2c. over last week. Competition is
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LEADING FIRM IN

Butter, Cheese, Eggs, Pork, Lard, 
Hams, Bacon and Dairy Supplies.

Reference on application. 
Correspondence invited.

EMOND & COTE - - QUEBEC

BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER

Table, Dairy and Cheese Salts. Fine and Coarse 
Salts in Sacks and Barrels, Land Salt.

C. R. COOPER

TORONTO SALT WORKS
AGENTS FOR THE DOMINION SALT ACENCV

SALT
MA NUFA CTURERS

Granted the highest awards in competi
tion with other makes.

ESTABLISHED 1871

BUTTER-dEGGS
BUYERS^nd SELLERS

Correspondence solicited from OHTABIO, 
MANITOBA and LDW1B PROVINCES.

WholePredeco MersheeU,
TORONTO.

Persons addressing advertisers wiE 
kindly mention having seen their adver
tisement in The Canadian Grocer.

thought to be the cause, hut dealers gen
erally do .not believe in the advance 
made. With the increase in the produc
tion both here and in England, prices 
should eventually decline from the pre
sent market figures.
Choice new milk creamery................................... 0 191 0 2)
Western dairy ............................................. .............. 0 17
Fresh rolls................................................................ 0 171 V 18

CHEESE—The country markets the 
end of the past week advanced smartly, 
due entirely to manipulation, the object 
being to hoist prices to let the holders 
of old cheese in England unload at bet
ter prices. Present prices cannot be 
maintained for very long—a decline must 
come. In the meantime prices are nomi
nal.
Finest new col «red. Ont......................................... 0 *li 111
F nest new while. Ont...........................................  0 11 $ U 11
Quebec, W. and C...................................................uli v 11$

EGGS—Stocks continue to arrive free
ly but prices are not down materially. 
Stocks are being accumulated by many 
dealers. Prices asked range from 15c. to 
151c.

TORONTO.
PROVISIONS—The market continues 

firm and the largest commissit n houses 
do not look for lower prices before Sep
tember, when, it is said, the supply of 
hogs will increase. High prices have 
stimulated production throughout the 
country hut the farmers have not the 
new hogs ready. The high price on 
front quarters of beef has been lowered 
50 cents and street lots of hogs are 
quoted 25 cents less. Business is in fair 
volume.

Long clear bacon, oer lb................................  .... 0 12
Smoked breakfast bacon, per lb...... ............... 0 14$ 0 15
Roll bacon, per lb............................................... 0 12 0 12$
Small hams per lb.............................................. • • • • 0 14*
Medium hams, per lb..................................  011 0 14$
Large hams per lb.................................................. 0 13$
Shoulder hams, per lb..................................... ... 0 11$
Backs, per lb.................................................... 0 16 Oh
Heavy mess pork, per bbl...........................20 £0 21 00
Short cut, per bbl..................................................... 23 00

“ tubs " .................................................. Oil!
' pails ....\......................................... 0 12
" compounds, per lb........................................... 0 09

Plate beef, per 200-lb. bbl.................................. 12 00 12 50
Beef,hind quarters.............................................  8 00 9 25

" front quarters.........................................  5 25 6 00
*' choice carcases......................................  7 00 8 00
11 common...................................................  5 50 6 50

Mutton..............................................................  0 08 0 10
Yearling lamb........................................................ 0 12 0 13$
Veal ............................................................................ 0 10
Hogs, street lots................................................... 9 25 9 75

BUTTER—.Supplies continue to in
crease and the market has a slightly 
easier tendency, but receipts go into 
consumption fast enough to prevent a 
slump. Creamery solids are not plenti-

The Grocer is compelled to say, they’re “ just as good ; 
if he succeeds in inducing a customer to take other than

Clark’s Pork and Beans in Chili Sauce
v

That phrase “just as good” is a dangerous one to get into 
the habit of using. To acquire the reputation of being a 
“ just-as-good ” grocer is the best thing in the world—

for your Competitor !
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ful and the demand is limited. Continued 
easier market is looked for.
Creamery prune..................................................  0 2 » u 1

1 ' solids, f resh ...................................... 0 18 U 2-i
Dairy print*, choice ....................................... «'16 U 18

“ large rolls, c nice................................. 0 16 0 17
Bake- s but er ................................................... 0 14 0 15

CHEESE—The market for old cheese 
is firm without quotable change during 
the week. The supply of new cheese con
tinues and the prices vary. Some houses 
are quoting the same prices as last 
week, others are lower.

I‘er II..
<!heei»e, large.................................................................... 0 14

“ twins ............................................................................... U I $
New cheese, 1-rge .......................................... 011 0 1 It

“ ‘ twins ................................................ 0 11$ 0 lif

EGGS—A firmer tone with a slight 
advance indicates the increasing efforts 
of the packers to secure supplies. Pack
ing or storing at present prices is re
garded as precarious business by some, 
hut the eggs are being put away all over 
the country. Perhaps someone has seen 
signs of a hard Winter ahead. Doubtless 
consumption has greatly increased also, 
due in part at least to the high cost of 
meat. A dozen of eggs will go round a 
good-sized family, even for dinner, bul 
20c. worth of meat would leave much 
to be desired.
New laid....................................... ..........................  0 16$ 0 17

WINNIPEG.
BUTTER—The price has been reduced 

2c. per lb. owing to increased supplies 
Quotations now are :
Finest fresh creamery, in 56-lb. boxes.......................... 0.21

“ " in 28-lb. boxes............................ 0 21
" " in 14-lb. boxes.............................. 0 21
“ " in 1-lb. bricks (eastern)............ 0 25
" “ “ " (western) .0 21 0 21

Produce houses are paying 14c. for 
No. 1 dairy and 10C. for No. 2, delivered 
in Winnipeg.

CHEESE—
Finest Ontario, large................................ ........................0 11,

" Manitoba, large..........................................................0 15
“ “ twins ............................................... 0 15
“ “ small ............................................... 0 15

LARD-
Tierce basis, per lb....... ................................................. 0 11$

Small packages take the following advance :
50-lb. tin cans, per lb .......................
20-lb. tin pails, in 80-lb.Vases, per lb..
10-lb. " in 60-lb. \
5-lb. “ “ x " ........
3-lb. " “ " ........ ............... 0 01
20-lb. net white wood pails, per lb..............................  0 00$

: advance :
......................... 0 00$
t>............................ 0 001................. oool
.....................  0 00$

CURED MEATS—
Hams, selected stock, special mild cure..................... 0 16
Bacon, “ “ " ...................... 0 19
Backs, “ “ “ .....................  0 16
Hams, lifcht, 10 to 12 average........................................ 0 15

" medium. 14 to 16 average.................................  0 14*
‘ heavy, 20 to 30, for slicing................................. 0 14}
“ heavy seinned. 2P to 30 for slicing................. 0 Hi

Picnic hams, light, choice, 6 to 8.................................. 0 11$
Shoulders light, choice .................................................  Oil
Breakfast bacon, clear, bellies, light,8 to 10— 0 15$

" “ clear tellies 12 to 14...................... 0 15
Clear backs, b bacon light............................................... 6 14$

“ b bacon 12 to 14.. u.................................... 0 14$
Spiced rolls, long if in stock....’...................................  0 15

“ short............................................................. 0 13
Dried beef ham, sets........................................................  0 11$

Smoked hams boned and rolled, 2 4. per lb. additional.

DRY SALT MEATS.
Bacon, dry salt long clear

smoked...................................  0
boneless backs....................... 0

0 12j

BARREL PORK.
Heavy mess pork, boneless, per bbl............................  22 00

" “ " per $ bbl..........................  11 51
Standard mess pork, per bbl.........................................  22 50

PICKLED GOODS (COOKED).
80 lbs.

Pig’s feet.......................4 00
Pig’s tongues................14 50
- * shocks 8 50

40 lbs. 
2 10 
7 50 
4 50

20 lbs. 
1 60 
4 00 
2 50

15 lbs. 
1 10 
3 00 
1 00

Sweet nickled spare ribs, not cooked.per lb................ 0 03$
" hocks, " " ..............  0 04

EGGS—Produce houses are paying 
141c. per dozen at country poiats.
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The Canadian Grocer

The Great West is growing by leaps and bounds,
so is the sale of

COWAN’S
The Maple Leaf Perfection Our Trade Mark

COCOA

Cowan’s Milk Chocolate
Croquettes, Wafers, Medallions, Etc.

Cowan’s Chocolate Cream Bars
The Most Delicious Confection

Cowan’s Icings, for Cake
Chocolate, Pearl Pink, White, Lemon, Orange, 

Almond, Malle and Cocoanut Cream

THE COWAN CO., Limited, STIRLING ROAD. 
DUNDAS STREET. TORONTO
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THE SUMMER SEASON
brings

A DEMAND FOR THE BEST
IN YOUR STORE

STEWART’S
Chocolates and Confections 

ARE THE BEST
Pi ke Materials.

Absolute Cleanliness.
Perfect finish.

New and beautiful packages for the 
Summer trade.

PRICES RIGHT

THE

STEWART COMPANY
TORONTO

LIMITED

FACTS
Tobler’s Chocolate

out-sells all others.

Tobler’s Chocolate
is fairly priced.

Tobler's Chocolate
is in daily demand.

Tobler’s Chocolate
is absolutely pure.

Tobler’s Chocolate
is the most profitable to sell.

Tobler’s Chocolate
yields you 33 and 78% per case 
respectively.

Write for prices this very day.

Maclure (EX Langley
AGENTS Limited

152-154 Pearl St, TORO 'TO
30 Hospital St., MONTREAL

Mott’s
Chocolate

CANADA
No betterNo better

Chocolate

The Pioneer of all 
Canadian Chocolate
and the superior of all imported 
or domestic brands.

“Diamond” and “Elite”
brands are Known and favorites 
from the Atlantic to the Pacific.

Tor Sale by ell Jobber»

John P. Mott (EX Co
HALIFAX, N.S.

j. s. Taylor
Montreal

SELLING AGENTS:
R. S. McINDOE 

Toronto
JOS. E. HUXLEY 

Winnipeg_____
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However it may bé^with other Cocoas, you can make a 
fair profit in selling Lowney’S, and we promise you that 
we will create a larger and larger demand for Lowney’S 
every year by generous and forcible advertising as well as 
by the superior and delicious quality of our product.

In Lowney’S dealers have a guarantee against any cause 
for criticism by Pure Food officials.

THE WALTER M. LOWNEY CO. ef Canada, Limited
165 William St., ... MONTREAL, CAN.
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^S0UIHWEU^‘
L^RAWBERI®^

FRANK MAGOR & CO.
Canadian Agents MONTREAL

SUCHARD’S COCOA is the most delicious.
The flavor wins your favor and your customers.

We want your co-operation in its sale.
Write us for our proposition.

Frank L. Benedict & Co., Montreal

Make a Place for Them
Grocer’s

SOUTHWELL’S 
" JAMS

AND

MARMALADES
Are trade-winners. No doubt about that ! The in
creased sales prove it.

Make a place for

Southwell’s 
Jams ant Marmalades
in your store. You will find no difficulty in selling them"

^Vcdd” Oatmeal

Biscuits
are the best oatmeal biscuits made. This isn’t simply 
our own opinion, it’s the verdict ot thousands of regular 
consumers in many parts of the world.

These highly nutritious, palatable, and remarkably 
digestible biscuits have an entirely unique .and delicious 
flavour, peculiar to themselves, which will, undoubtedly, 
be much appreciated by everyone. They are made from 
the celebrated “VEDA” Oat Food, which is prepared 
entirely from the finest oats, by a special process, which, 
while conserving and improving the whole food value of 
oatmeal, converts the high percentage of insoluble carbo
hydrates in the oats into soluble food material, resulting 
in an article sixteen times more digestible than ordinary 
oatmeal. “VEDA” is so highly digestible that its 
use often cures indigestion, greatly improves the general 
health, and increases the vigour of mind and body. 
Containing, as it does, the whole, admittedly high, 
nutritive qualities of the finest Oatmeal in so highly 
digestible a form, “VEDA” becomes quickly assimilated 
into the blood, which it enriches, and builds up brain, bone 
and muscle.

We have the exclusive rights of biscuit making from 
the proprietors of “VEDA” Oatmeal.

W. & R. JACOB & CO.
Canadian Agents:

Kenneth H. Munro 
321 Coristine Bid. Montreal.

0. k J. Jones Bros.,
424-125 Union Bank Bid., Winnipeg 

Wilson Bros.
Wharf St. Victoria, B.C.

Limited

DUBLIN, 
IRELAND

BRIGHTEN UP!
Our signs will help you to do 

it. Nothing drives away trade quicker than an uninviting 
store Iront.

Our signs not only brighten your store, but are the 
best advertising medium used to-day.

Have you ever tried the effect of Show Card advertis- 
*ng in your store windows ? If not, it will astonish you.

Write for our folder WHY SIGNS PAY

The Martel-Stewart Co., Limited
MONTREAL. CANADA

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Made

Switzerland

IsfËSTLEs
CHOCOLATE

Richest in 
Cream

LAMONT, CORLISS & CO.,
17 COMMON ST., MONTREAL
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THE SIGN

"BISCUIT
EXCELLENCY

We have just completed the most modern and up-to-date 
Biscuit and Confectionery Factory in Canada.
Sençj us a trial order and be convinced that we are turn- 

^ ^ ingout “The Best Line in The Dominion.”
Our “Ever Fresh package Une of Biscuits" save time, 
money and worry for the dealer and reach the consumer 
as fresh as when packed at the oven’s mouth.
Samples and prices cheerfully furnished on request.

FOLEY, LOCK & LARSON
WINNIPEG

EVER FRESH
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Make Up Your 
Mind

To Go Forward
Make up your mind to select sure 
sellers. Decide not to be content 
with the business of yesterday.

Take as your helpmate

9©WS
| PERFECTION
h

1F MOONEY 6ISCUIT4CANDY CO
STKATFQKO CANADA

Wherever they go custom follows- 
The makers of these biscuits dis
covered a process so near perfect 
that the biscuits turned out by that 
process have a right to be called

“ Perfections ”
Think of the richest cream mixed 

with the purest butter and finest 
grade of flour, baked just right, 
packed just right—

Perfection Cream 
Sodas

Shall we send you a case ?

THE Mooney 
Biscuit & Candy 

Company,
Stratford,

LIMITED,

Canada.

AFTER
SIXTY
YEARS
A New 
Form of

COX’8
GELATINE/»

COX’S
INSTANT POWDERED 

GELATINE
issolves instantly in hot water. No soaking re
tired. First in solubility, strength and purity

1 Cuudian Amdis: J. £ Q. COX, -
C- CoIsjq * 8 id, 4 id re.l Ltd.
Union k Co., Qarglm Milia,

S ■ '* Tipaaxo,., __________EDINBURGH

New Ideas 
are the 
Life of Trade

If you want a line of confectionery in which there 
will always be something doing to keep your cus
tomers interested, you want to push

Moir’s XXX 
Chocolates

for we are bringing out new things all the time and 
are having great success with them—a success that 
you may share if you will.

It is well worth your while to know some
thing more than you do about our goods and 
it will only cost you the trouble of dropping a 
card by way of enquiry, to get all the information 
you want.

If you don’t handle our goods now, it will pay 
you to write at once. Remember, it will PAY.

RETURNED

Chocolates and Confections

JUN 4- 1906

if Jfi|h Grade
Chocolates and Confections

■ ooa ^ -r -igw
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B/SCUITS AND CONFECTIONERY

CONFECTIONERY AN OPPORTUNITY
Profit is the first consideration in es

tablishing a store. To obtain this is 
the great endeavor of every trader, and 
many are the devices, some questionable, 
some otherwise, to which recourse is 
made. There is one feature, however, 
to which attention may be drawn, and 
which, if properly heeded, might be the 
means of giving to the grocer a revenue 
far in excess of the extra trouble and 
expense involved.

A Complete Line of Confectionery.
During the past quarter of a century 

trade has gone under a complete revolu
tion, and the “up-to-date” retail grocer 
will consider as his line anything that 
can he ranked as a household necessity : 
such a man will carry in his store many 
a line which his opponent round the cor
ner cannot be induced to stock. The 
lime has now come when confectionery 
in its fullest details—cakes, biscuits, 
sweets and pastries—must be considered 
a legitimate staple iii the grocery trade ; 
and the grocer, if he is to keep on top, 
must now bring his confectionery boldly 
to the front, and see to it that he not 
only has a few popular lines, hut a full 
and complete line of all kinds of con
fections.

Not a Side Line.
Many grocers carry their eton- 

fectionery more as a side line than as a 
staple, and relegate these goods to an un
important corner or shelf. By confec
tionery is meant not only sweets and 
candies, hut all lines of cakes and bis
cuits usually classed as household con
fections.

An Attractive Place.
(jive your confectionery department a 

special place in your store and arrange 
it attractively to take your customer’s 
eye, and with a little extra pushing you 
will soon have a department paying you 
equal to anything you carry, and which 
will attract to your store the young 
and coming generation, just the ones 
you want.

A Little Light Refreshment.
Further, when once your confectionery 

department is located, add a few small 
tables and chairs, and what is to hinder 
a judicious light îefreshmcnt being 
served, such as a cup of tea and a bis
cuit? You have the tea, coffee and co
coa: you have the cake and biscuits: 
why not use it as an additional attrac

tion to your store —a paying one too? 
In England and continental cities many 
a grocer runs a good side issue in the 
form of light refreshment, making his 
favorite blend the leader, and at the 
same time educating his customers’ 
palates in tea and coffee tasting. An in
stance is on record where a grocer gave 
up his shop pallor for this purpose 
and he soon had a room full nearly every 
afternoon, the very time he was usually 
quiet, and with a good revenue to boot. 
Iiis sales of sweets and confections in
creased as well.

STRANGE AMERICAN CONFEC
TIONERY STORES.

Of all the queer nooks and corners of 
New York, there is none more interest
ing than the bakeshops of the distinctly 
foreign elements, for nearly all Euiopean 
and Oriental nations are fond of sweets 
and in many cases they have brought to 
their new home the same methods and 
receipts that were wont to tickle their 
palates in the distant “fatherland.”

Incidentally, one may comment on the 
vagaries of public “impressions.” When 
thinking of the heathen Chinese, who 
would picture him eating a cake— the 
mental vision would have the long-tailed 
one devouring a bowl of white rice and 
a cinq) suey, if, indeed, the imagination 
did not conjure up a bow-wow stew or 
a fiicasee of rodents. Yet the Chinese 
are great cake caters, and many of their 
cakes and sweets are delicious.

Furthermore, there is nothing in their 
making that would prejudice even the 
most fastidious. Indeed, even the New 
England woman, whom tradition credits 
with being a model housewife, could 
spend an hour or more in the tiny lit
tle room dignified by the Mongolian as 
a “bakery” to the very great benefit, 
not only of herself, but of her family as 
well.

She would find the “bakery” in the 
cellar, of course, for he of the pigtail 
is fond of the twilight, and the sales
room and the mixing room are all one- 
hut these are only minor differences of 
custom.

A Dainty Confection.
On the narrow shelves of a tiny glass 

case are displayed a variety of colors and 
shapes of something which one is assui- 
ed are “cakes.’ Queer-looking things

they are, but one is finally prevailed u, 
on to sink one’s teeth into a globe > 
golden, brown parchment-looking stu 
fiaked over with seasame seeds. Tl, 
first bite was probably half-hearted ai 
was perhaps taken principally to avoi 
hurting the feelings of the celestial wi. 
stands close by with a look of real ii. 
terest on his usually immobile counte 
ance, and also to avoid encountering ti 
gibes of one’s friends at any tendemy 
to “back out,” but that first bite eon 
verts you as your teeth go through th. 
crust and the paste of bean and fig is 
taken on the tongue—you are consciou- 
only of a vague taste of perfume, bill 
it’s a most alluring taste, and you don j 
need much persuasion to make you tackle 
number two !

How it is Done.
The experl Chinese baker makes about 

forty different kinds of cake (all of dif
ferent shapes and color) and several 
varieties of candies. His method of pie- 
1 a ring his dough and the ingredients lie 
uses are totally unlike those of the Occi
dent.

The mixing board is a white wood 
table about six by three and a half feet 
in dimensions. On to the middle of this 
he sits a small pile of flour, and in the 
exact centre of this lie makes a hole 
with his hand and pours in his sweet 
ening (sugar and water boiled to a 
syrup), which he calls “honey.” his 
shot'ten-particular receipt in mind. The-; 
are kneaded into the flout—a very small 
amount of flour comparatively and the 
dough is exceedingly short—and then h 
is ready for the filling, for most of th 
cakes the Chinese make are of pash 
with filling of jelly.

A National Institution.
Perhaps the cake most acceptable t 

the palate of the Occidental is tl 
“Moon cake.”

This is as characteristic of the orlli 
dox Chinese as are baked beans of ti 
New Englander, and has been called 
some writeis the “mince pie” of tl 
Orient. It is made only during harve 
time, but during the season (from An 
ust to October) a visit to one of the.- 
tiny shops has much of interest.

There will be one man choping fruit 
and nuts, and another kneading dougi 
while a third carries the pans of eulii 
ary marvels to the oven.

The filling of the Moon cake contai, 
plum jelly, bean paste, seasame seed 
ginger root, soy beans, coriander, popp.
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, ,1s, watermelon and squash seeds, 
ar, peanut oil, hard fat (from young 
s), and coarser ingredients, well chop- 

, | and mixed with paste and jelly.
)ne workman rolls the mixture into 
hin sheet of pastry, and his assistant

I sses it into a mould cut in a solid 
i ck of wood, and then hits it hard on 
i edgd of the table to dislodge the cake,

ich falls out perfect in shape and 
i ady for the oven.

• ‘ Takee big lot strength,” he says, 
laeathing hard. 1 ‘Muchee hard work” 

and whack ! out falls another cake. 
The mould produces a form like the 

aid-fashioned round pat of butter, and 
hi the top are embossed complicated 
hieroglyphics which the American con
vives to be weird invocations to the 

harvest gods, until a little questioning 
In lugs out the matter-of-fact informa
tion that it is only the trademark of the 
shop.

The Crystal Cake.
Another interesting cake revels in the 

fascinating name of “Crystal Cake.”
II is a product unique in itself, and 
unlike anything to be found elsewhere in 
America. It is of the consistency of 
guava paste, the color of boiled starch 
and of the appearance of a honeycomb

with a flavor, which is at first dis- 
tusteful, but the next moment cariies one 
all to the realms of Lichee and Gum 
( i uat.

Imagine a cake the ordinary size of a 
New England sponge cake brought to the 
table in a quivering, shivering, shaky 
condition which refuses to have a knife 

passed through it gracefully and most 
>1 tenuously objects to being cut with a 
fork. Alas, the only way to eat this 
ukc is go back to the days of our child

hood, when, with a piece of bread and 
hotter in one hand and a piece of bread 
a I jam in the other, we were absolutely 
I ! >py !

>o with the Crystal cake—the only 
v to conquer it is to take it in your 

i -eis and thus proceed with its pre
disposition.
nfortunately this extraoidinary cake 
i-called—will not live but twenty-four 
fs (short hours, too), as it soon he

ws rancid even when kept in an Aui- 
can ice box.

They Taste Like Sunrise.
tne kind of candy worthy of mention 
•ircular in shape, somewhat larger in 
than a silver dollar, about a tliiid of 

inch thick and of a cream and white 
or. It is very dry, and when ouq first 
us a bit in the mouth there seems to 
little or no flavor, but as it dissolves 
are conscious of a sweet, subtle 

le—half the taste of fruit, half the 
: fume of flowers. It’s an indescrib- 

e flavor unless one can appreciate the

effect they had on one woman, when she 
said: “They taste like ‘sunrise."

CANADA'S OUTPUT OF MAPLE 
GOODS.

An interesting fact not generally 
known is that Canada supplies about halt" 
of the maple syrup and sugar used all 
over the world. The average output tier 
year is about 17,804,8-5 pounds. The 
yield of 1001 was valued at $1,780,4SI.

If the yield was in proportion to the 
number of maple trees growing in Can-

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co., Ltd.
The Oldest and 

Largest fianufacturers of

PURE, HIGH GRADE
COCOAS

AND

CHOCOLATES
No Chemicals are used in their 

manufacture.
Their Breakfast Cocoa is abso

lutely pure, delicious, nutritious, and 
osts less than one cent a cup.

1 heir Premium No. i Chocolate, put up in Blue 
Wrappers and Yellow Labels is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat 
ana good to drink. It is palatable, nutritious and health
ful ; a great favorite with children.

Buyers should ask lor and make sure that they get the 
genuine goods. The above trade mark is on every 
package.

Registered. 
U. 8. Fat. OÀ

Walter Baker & Co., Ltd.
Established 17S0.

Dorchester, Mass.
Dranoh House, Hit Peter St, Montreal, San.

ada it wuuld be worth nearly six times 
this amount. At the present time the 
Province of Quebec is the heaviest pro
ducer with 13.5ti4.S19 pounds. Nev 
Brunswick yields 307,450 ,u>unds. ami 
the annual production of Nova Scotia 
aggregates 112.490 pounds.

IT’S A MONEY MAKER
every time, but you volt 
never know it if you never 
try it. Catalog tells all.

KINGERY MFG. CO.
106 E. Pearl St . Cincinnati

MAPLE
JUST 

MAPLE
SYRUP

THAT'S ALL
Pure Tested Maple Syrup only ii sold 

under SnuUI'e brand. When customer 
asks for tin of Maple Syrup it’s nice to 
be able to produce same, and particu
larly a world-renowned brand.

Small's Brand monogram mounted on 
maple leaf, was registered in 1881, the 
oldest registered maple syrup trade mark 
syrup in the British Empire. 2nd— 
Small's Brand has been awarded with 
but one exception all Gold and Silver 
Medals ever offered in Canada, and 
many from abroad.

You certainly have a first-class 
line. — Wool» & Stkvbss. New York.

Is superior to anything I have 
seen on the market.—H. Mock- 
ford. London. Eng.

All Jobbers.

THE CANADA MAPLE EXCHANGE
MONTREAL

Cultivate your Biscuit trade by ordering
McLAUCH LAN’S

Cream Soda Biscuits
MoLAUCHLAN A 80N8 CO. Limited, Manufacturers, OWEN SOUND, Canada.

GRATEFUL
COMFORTING

IN Vi-LB. LABELLED TINS. 14-LB. BOXES.
•psolal Agents for the entire Dominion, 0. I. COLSON A DOW, Montreal, 

•ootia, I. D. ADAMS, Halifax. In Manitoba, BUCHANAN A CORDON,

THE MOST /^APAA 
NUTRITIOUS
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RAILWAY BUILDING FROM WINNIPEG 
TO QUEBEC

Then1 could be no more convincing 
evidence of the phenomenal industrial 
development and settlement now going 
on in Canada than the railway building 
and extension undei way and immediate
ly contemplated.

In the west, that is west of Lake Su
perior. a second great railway system, 
tlie Canadian Northern, has grown up in 
ten years with 1,200 miles of main line 
from Port Arthur to Edmonton, and 
many branches. This year it will enter 
Toronto and in a very few years will be 
the second Canadian 11anscontinental. 
The third transcontinental, the Grand

gets that way. To-day both C.P.K. ami 
Canadian Northern are each building as 
rapidly as posible a line from Toronto to 
Sudbury. The C.P.K. expects to be oper
ating its new line as far as Coldwater, 
100 miles north of Toronto, in a little 
over a month. This Summer, probably 
sometime in August, the Canadian Noi- 
tliera will be operating its line as far 
as Parry Sound, thus affording an addi
tional lake and rail route to and from 
the west in time for the moving of this 
year's crop. By August next year it is 
expected the C.P.K. line will be finish
ed to Sudbury. The Canadian Northern

construction is completed, the most , 
tensive railway system in Nova Scot 
The extensions building are from I,i\ 
pool to Barrington on the east eon 
ami from Middleton to Victoria Be; 
on the Bay of Fundy. In Quebec tli 
have 2(10 miles of line from Grenx 
and Montreal to Kiviere a Pierre June! 
and are building from Gland Mere 
that line 75 miles to Quebec. Wh 
completed this will give a third tru 
line from Quebec to Montreal. The m 
pany have a charter to build from Q 
bee to Pugwash, N.S., but that part 
the transcontinental plan is not yet n 
der way.

A Government Line.
The Government of Ontario, sew 

years ago undei took to construct a li 
north from North Bay. A hundred . I 
twelve miles have been built and is 
ing operated. An additional tin. 
miles is almost ready for operation. Ï 
objective point now is a connection v;,|, 
the Grand Trunk Pacific, 250 mi, . 
north of North Bay. Coming hack 
Ontaiio, the Canadian Northern con

templates a line from Ottawa direcih 
west to meet its James Bay branch h.

roar anr
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Trunk Pacific, is being made to the or
der of the Government and Grand Trunk 
interests. The C.P.K. is building ex
tensively in Ontario. Manitoba. Saskat
chewan, Alberta and British Columbia, 
every province from the St. Lawrence to 
the Pacific.

How many thousand miles of new rail, 
way aie here indicated is not to the point 
and need not be made a memory test. 
Take, as a concrete example, the opera
tions in Ontario, looking to improved 
communication with the west and larger 
outlet for the prime products. Until 
now the only direct all-rail route from 
Toronto to the west was by the North
ern division of the Grand Trunk to 
North Bay. The C.P.K. sent its passen-

also expects to complete its line to Sud
bury next year.

Short Way to the Sea.
Another very important project which 

the C.P.K. has in hand is the construc
tion of an air line from Victoria Har
bor on the Georgian Bay, near Midland, 
to Peterboro to improve their facilities 
■for handling the western ciop. Their 
present Georgian Bay port is Owen 
Sound. This new line will lessen the 
distance between the bay and tide water 
by about a hundred miles.

Within a fortnight the Canadian Nor
thern filed with the Railway Commis
sioners plans for a line between Toronto 
and Ottawa. The Canadian Northern 
will have this year, when work under

tween Parry Sound and Sudbury ;; 
from Sudbury to a point on its line wi 
of Port Arthur, making the middle lii 
of the system across the continent.

The accompanying map shows tk 
main features of present railway d 
velopment between Winnipeg and Qu« 
bee. Of existing railways only giui 
lines are indicated.

Canadians, spread out in a thin lii 
across the American continent, are bn 
to such conceptions of distance tin 
these immense railway undertakings aj 
pear as ordinary everyday matters, hi 
they portend development that means 
readjustment shortly of the world' 
trade. They are outlets for the comin 
mammoth product of the Canadian wes
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A DOUBLE PROFIT
Royal Baking Powder Pays a Greater 
Profit to the Grocer Than any Other 
Baking Powder He Sells.

Profit means real money in the bank. It does not mean “ percentage," which 
may represent very little actual money. A grocer often has the chance to sell either :

1. A baking powder for 45c. a pound and make a profit of 5c. or 6c., or,
2. A baking powder for 10c. a pound and make “20 per cent profit,” which 

means only 2c. actual money. Which choice should you take?

Royal Baking Powder makes the customer 
satisfied and pleased, not only with the 
baking powder, but also with the flour, butter, 
eggs, etc., which the grocer sells.

This satisfaction of the customer is the foundation 
of the best and surest profit in business—it is 
permanent. Do not take the risk of selling a 
cheap alum baking powder; some day the cus
tomer may find out about the alum, and then your 
best profit in the customer’s confidence is gone.

Royal Baking Powder pays greater profits 
to the grocer than any other baking powder 
he sells.

ROYAL BAKING POWDER CO., NEW YORK
^^^III IM ————
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QUANCE BROS.
MILLERS

WINTER WHEAT FLOUR BLENDED FLOUR MANITOBA FLOUR
“Moss Rose" “Maydew" “Kltchner"

“Ladies’ Favorite" “Manitoba Best" 
“White Swan"

WRITE
FOR

PRICES

CHOICE FAMILY and BAKERS’ 

FLOUR from choice Ontario and 

Manitoba Wheat. Also PATENT 

PROCESS BUCKWHEAT FLOUR 

and RYE FLOUR.

Delhi, Ont., Canada

CASTER m ,

BRIDGEPORT
ONT

Special Brands

Buda, Neva 
Daily Bread, Patent

Shirk St Snider
Millers and Manufacturers of

Improved ROLLER process flour.

KVoay. Bridgeport and Baden, Ont.

ROBERT NOBLE

NORVAL MILLS

* • • i.

Miller and Grain Dealer
NORVAL, ONT.

Choice Winter Wheat and Manitoba Blended Flours 
a Specialty.
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We are In a position to offer the trade the finest

FLOUR, GRAIN,
♦
♦
►

♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦

:
♦:

and

Good
Goods

AND

MILL OFFALS

7jt

. . . TO BE HAD

Our Brands can be relied upon by the 
dealer who wants the best values

Howland's Best Howland's Choice 
Star Light Planet

Send for quotations on a trial order.

HOWLAND BROS., Limited
KLEINBURG, ONT.

Capacity of Mill 200 Obis, per day.

♦♦♦
♦
♦♦♦
♦♦♦
♦
♦♦♦

lI♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦

GOLD CROWN 
FLOUR

is made with the highest skill, by th 
best machinery, in the best mill and froi^F-/1 
the best wheat in the Province of Sas
katchewan—which means the best in 
all Canada. GOLD CROWN Flour makes 
better bread and a larger quantity of it 
than any other flour.

Every Package Guaranteed

Write for Prices to

Sutcliffe-Muir Milling Go., Limited
MOOSOMIN, SASKATCHEWAN

A PAYING PROPOSITION FROM

Stratford, Ont.
is found in one or all of the following brands ol Flour:

“McLEOD’S SPECIAL”
A high-grade patent for either bread or pastry, made 

from specially selected wheat.

“HERCULES”
Is a bread flour, manufactured from No. 1 Manitoba 

wheat, in demand by bakers.

(( JULIET & ANCHOR”
are also high-grade blended flours, scientifically milled 

for family purposes.

“CLASSIC & DIADEM”
are winter patents, milled for pastry and biscuit 

purposes only.

We are centrally located, therefore able to buy wheat with 
a view to quality, at a minimum cost.

WRITE OR WIRE

* The McLeod Milling Co.
STRATFORD. ONT. limited
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"Its All in the Shreds"
SHREDDED WHEAT TALK

By AN UP-TO-DATE GROCER

Shredded Whole Wheat is the one staple cereal food better 
known than all the others.

You can grind up any old thing and call it a “ breakfast food," 
but you can't make Shredded Whole Wheat that way.

It keeps better than any other cereal. It is not “treated ” or 
•‘flavored ” with anything and hence does not deteriorate.

It is ready-cooked and ready-to-serve, requiring only a slight 
warming in the oven to restore crispness.

It is economical. Contains more nutriment than meat or eggs 
and costs much less.

The Shredding process makes it the most easily digested of all 
the cereal foods.

It is good for any meal any day in any season in any climate.
It has larger culinary uses than any other cereal food. Hun

dreds of dainty and palatable dishes may be made with it.
It is the purest and cleanest cereal food, made in the cleanest 

and finest industrial building in the world.

“Made in Canada”

The Canadian Shredded Wheal Co.,
NIAGARA FALLS, ONT.

Your Responsibility 
as a Grocer

does not end with making your business successful 
financially.

The Nation Looks to You
for its food and trusts you to supply the best and 
purest forms. You will win the confidence and 
support of your community tpy being equal to the 
trust.

Here is where Canada Flakes come in, a pure 
wheat food, perfectly digestible, appetizing and in
vigorating, a food you can recommend to your cus
tomers, and in so doing make them your friends.

THE

Peterborough Cereal Co.
R0EL0FS0N A R0EL0FS0N, Ontario Agents

71 Jarvis Street. TORONTO

Limited

ETU 
HAY 3

F NE

(T -V

. 1906

y >

HIGHEST GRADE 
^ CEREAL 

FOOD
in the

WORLD

No
premiums

No schemes
of any kind

Sold
strictly on Its merits

TORONTO OFFICE : 
43 Scott Street

J*'*’

! WESTERN CANADA 
| FLOUR MILLS CO., wed

AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLING CO., Ltd.

A. KELLY MILLING CO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO (£) 
GODERICH 
WINNIPEG 
BRANDON

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STABS FLOUR Î
I
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W

A. A. McFALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples and Prices

ROLLED OATS
Warm weather is coming on and you do net want to carry a large stock of 

cereals. We are quoting very attractive prices for small shipments.

WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

QEO. ADCOCK
Manufacturer of HIGH GRADE WINTER WHEAT 

or BLENDED FLOURS
Mixed Cars of Flour, Bran, Shorts or Oatmeal ; also Barley. Oat or 

Corn Feed
Send for Samples and Prices.

Receivers and Shippers
FLOUR, GRAIN, MILL FEED, SALT 

and FRESH FISH
Willing to set as Agents for Canned Goods Manu

facturers or Grocers' Supplies.

TILLSONBURG,

W. H. WILSON CO., Limited
HIGH GRADE VINEGARS 

CIDER AND EVAPORATED APPLES

CANADA

The McLEOD MILLING CO., Limited
Stratford, - nt ario.

olicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in
crease of business to all concerned.

ALF. T. TANGUAY & OO.
- , . _ . . Commissionour, Crain and Provisions Quebec

Open to accept ONE good agency in any line from a good wholesale or manufacturing firm. 
Reference, Hochelaga Bank.

H. MURTON

Split Peas a Specialty

Split Pea Mills

CANADA

LONDON OATMEAL MILLS

Beaver Valley Mills

Biscuit Flour a specialty. Send for samples and prices.
HIGH GRADE FLOURS

P. HAINES & SON

JOHN SUTHERLAND

SHEAF BRAND 
ROLLED OATS

For Export and Domestic use.
Correspondence solicited.

Clarksburg, Ont., Can,

The Goldie Milling Co., Limited, Ayr, Ont.

Millers of Ontario and Manitoba Wheats.
Mills at Ayr, Qalt, Highgate.

WTURNEb
ML un»
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Tlit- general situation is somewhat dis
appointing from a dealer's standpoint at 
the present moment. Export prices have 
hern slowly declining, until at the pre
sent time the best offers from the Eng
lish market for flour are in the neighbor
hood of twenty-one and six and twenty- 
two shillings, a price at which it is im
possible to let the dealers out.

The price of Winter wheat shows an 
advance of -ic. per bushel, 80£c. having 
been paid for several cars of No. 2 
white wheat, and No. 1 white is report
ed as selling at 82c. The majority of 
millers, however, are not willing to pay 
over She., which, combined with the very- 
light stocks, has resulted in a very lim
ited business being transacted.

Prices of Manitoba wheat have held 
very steady, being practically unchanged 
from a week ago. The principal feature 
in the buying of Manitoba wheat has 
been the purchasing of .July by the 
larger Ontario mills as well as by some 
of the millers whose mills arc of less 
capacity. The high quality of flour made 
from the Manitoba wheat of this year’s 
crop is no doubt largely responsible for 
this movement, the mills wishing to lay 
in a stock of old wheat sufficient to 
carry them into the new crop year.

In Manitoba the demand for flour is 
good. The last few weeks have shown 
notable improvement in this respect. 
Considerable quantities are being shipped 
to Eastern Canada lake-and-rail and the 
foreign markets are also buying more 
liberally than was the case a few weeks 
ago. Local trade in the west is excel
lent. Many new stores have opened in 
the towns and villages of the west this 
Spring and these are all liberal buyers. 
Older customers of the mills have also 
increased their orders. Surplus stocks 
of flour accumulated during the Winter 
are much reduced. The larger mills are 
selling their product as fast as it is 
ready for marketing.

, The demand from the eastern provinces 
is fair, but so far has not been anything 
like as good as the millers expected, 
showing little or no response, so far, in 
either inquiry or prices, to the advance 
in the price of wheat.

HOW TAPIOCA IS PRODUCED.
Much interest is being displayed in 

tapioca at present, owing to the state 
of the market, and to the scarcity of that 
product, so that a few words on its

production, and other facts concerning 
it may prove instructive to those who arc 
interested in tapioca.

It may surprise the uninformed to 
learn that tapioca is the product of a 
tree, or plant, known as the cassava or 
manioc plant, which is a native of Bra
zil. It is easily transplanted, however, 
as it thlives in all tropical countries. 
The plant is easily propagated by cutting 
the stems, and is of rapid growth, at
taining maturity in six months.

As it is known to commerce, tapioca is 
a farinaceous food substance. It is 
prepared from cassava starch, which is 
a product of the large tuberous roots 
ot" the plant above mentioned. The 
cassava or manioc plant, is very bushy 
and reaches an average height of from 
six to eight feet, although it is often 
higher. The stems are white, very brit
tle, and have a large pith. The leaves 
are near the extremity of the branches 
which are very crooked. The roots aie 
very large and turnip like, and some
times weigh as much as thirty pounds. 
From three to eight roots grow in a 
cluster. The tapioca is obtained from 
these roots, which, like other parts of 
the plant, contain a milky acid which 
is poisonous. This acid, however, is 
very easily dissipated by heat, and the 
poison is eventually totally extracted.

The roots are washed and grated to 
a pulp. After being thoroughly washed 
this pulp is spread and heated on iron 
plates, being subjected to mlie'll stirring 
and mussing with an iron rod. It is 
thus exposed to sufficient heat to 
cause a partial îupture of the starchy 
granules, which burst into irregular pel
lets. known as flake tapioca. The dif
ferent sizes produced ai'c (caused by- 
slight variations in the method of manu
facture. so that we have what is known 
as the ordinary medium pearl tapioca, 
and also seed pearl tapioca, the latter in 
Canada very often being known as white 
sago.

As already stated, the plant from 
which tapioca is obtained, originally 
came from Brazil, but it has been trans
planted in different parts of the world 
and at the present time the chief pro
ducing country is the Straits Settle
ments. Almost the entire amount of 
tapioca used in Canada, and in fact the 
world over, comes from that countiv. 
part of the British Empire, being ex
ported through Penang and Singapore. 
The cost of manufacturing the tapioca is 
not very great owing to the cheat) labor
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obtainable in the Settlements, but at the 
prices which have been ruling up to a 
year or so ago, theie was very little 
money in it for the producer.

OATMEAL INDUSTRY IN CANADA.
Bbls.

Mill capacity............. 1,500,001)
Domestic consumption 180,000 
Export.......................  200,000

Total....................... 380,000

Surplus capacity .... 1,120,000
These figures represent, approximately 

at least, the oatmeal milling situation 
in Canada. Yet stories reach the news- 
pajiers of new mills about to be started. 
It was to meet this situation that the or
ganization of oatmeal millers was form
ed a few years ago with a view to, in a 
measure, at least, eontroling the output. 
The association disbanded a couple of 
months ago.

The mill capacity may lie in excess of 
the figures stated. The proprietor of 
one of the huge mills made a careful 
computation and arrived at 1,750.001) 
barrels as the total capacity. Another 
gentleman of large interests placed tin- 
consumption at 1,500,000 barrels and tin- 
milling capacity at six times that, 9,000. 
000. A third miller placed the domes
tic consumption last year at 210.000 
barrels and a fourth at 130,000 ban els 
The understanding among the member- 
of the late association was that the ag 
gregate milling capacity was 1,500,000 
barrels and the domestic consumption 
180,000 barrels, and they looked into 
the matter pretty carefully.

Since 1891.
The record export of oatmeal, accord

ing to the latest report of the Depart
ment of Trade and -Commerce, was 204.- 
464 barrels in 1904. The export figures 
since 1891 are :

Avg. price
Year. Bbls. per bbl.
1891 ........... ......... 11,988 $3.33
1892 ........... 4.02
1893 ........... .......... 156,512 4.00
1894 ........... .......... 92,262 3.46
1895 ........... .......... 80,265 3.44
1896 ........... .......... 110.577 .3.30
1897 ........... ............. 153,865 3.04
1898 ........... .......... 176,821 3.13
1899 ........... ......... 119.986 3 36
1900 ........... .......... 145,867 3.25
1901 ........... ...:.. 151.851 3.08
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1902 ........................ 01,706 3.75
1903 ........................ 145,030 3.71
1904 ........................ 204,464 3.70
1905 ........................ 168,607 3.80

Great Britain takes over 90 per cent, 
of the oatmeal Canada exports. The 
total value of export oatmeal during 
the fiscal year 1905 was $641,233 divid
ed as follows : Great Britain, $587,964 ; 
United States, $138; South Africa, $7.- 
706; Denmark, $7,906; Fiance, $5,280; 
Germany, $1,547; Holland, $8,105; New
foundland, $9,341 ; Norway and Sweden. 
$11,593; other countries, $1,653.

Scotch is Preferred.
Scotch oatmeal is preferred on the 

English market and brings fid to a shill
ing per cwt. more than Canadian. The 
Scotch oats are heavier than the Cana
dian and the meal is said to possess a 
superior flavor derived from the sea air. 
How much of the oats ground in Scotch 
mills get their sea air flavor on the way 
from Russia there are no figures at hand 
to show. Great Biitain imports enor
mous quantities of oats annually, vary
ing, between 1900 and 1904, from 20 to 
14 million cwts., and only a very small 
proportion conies fropi Canada.

The Scotch mills cannot, however, sup
ply the English market with oatmeal. 
The importations in 1900 were 837,000 
cwts. ; in 1901, 840,000 ; in 1902. 612,000 ; 
in 1903. 728.000, and in 1904. 648.000. 
Practically all of it came from the Unit
ed States and Canada. Up to 1903 the 
United States sent anywhere from four 
to eight times as much oatmeal to Great 
Britain. In 1903 Canada sent 262,000 
cwts. and the United States 457,000: 
while in 1904 the figures were more than 
reversed,Canada sending 447,000 cwts. 
and the United States 191.000.

A Question of Crops.
It is all a question of crops. If prices 

are on a parity in Canada and the States 
the ( anadian miller can compete favor
ably for the British trade because the 
sentiment in the Old Countiy is strongly 
on the side of the Canadian product. But 
when oats are five or even ten cents dear
er in Canada than across the line the 
Canadian miller has a poor show. The 
crop will often vary greatly in districts 
only a few miles apart and the American 
millers have the advantage over the 
< anadian of having a very much larger 
area to draw upon for their supplies.

Oatmeal milling itself cuts no figure 
in the price of oats. The total yield in 
Canada approximates 200.000,000 bush
els, and the consumption for oatmeal 
only 3,800.000 bushels, not quite 2 jier 
cent, of the yield.

WESTERN CROP PROSPECTS.
Robert Hall, ex-mayor of Brandon, 

who farms some 1,200 acres of land, and

whose opinion on agricultural matters is 
of value, expresses in an interview the 
following views upon the crop situation:

“We have had splendid weather, so far, 
for putting in the crop, and the growth 
is something wonderful. The weather 
has been warm and balmy. In some 
sheltered places with southern exposure, 
the trees are quite out in leaf, the grass 
green, and a good part of the early- 
sowed wheat is appearing above ground, 
hut I do not know that the early growth 
is a good thing, for I feel that it is pre
mature, and that we will have frosty 
weather to check it back, but the green 
grass will be certainly valuable for the 
live stock. There is, I would say. about 
(it) per cent, of the wheat now in the 
ground and 75 per cent, will be soon 
sowed if the weather continues as it is 
now. Of course, we always have a per
centage of seeding in the hands of slow 
and unfortunate people that always 
drags, hut I do not think we have ever 
had a more favorable year than this, so 
far, excepting that the weather may he 
a little too warm and the growth too 
quick for so early in the season."

NEW MILLING COMPANY
It is rumored that plans are being 

completed for the formation .of a third 
large Canadian milling company which 
is expected to be an important factor 
in the flour trade of Canada. Mr. Thus 
Fyshe, ex-president of the Lake of the 
Woods Milling Company, and ex-general 
manager of the Merchants’ Bank of 
Canada, is among those at the head of 
the project by which it is intended to 
Include nineteen of the smaller milling 
companies of Manitoba into one com
pany with a capital in the neighborhood 
of $1.390.000. Most of the mills to be 
included in the merger have at present 
an output of from 100 to 200 barrels 
of flour a dav. but it is intended that 
the output of a number of the mills 
should he largely increased, and in the 
near future the new company would 
have a dailv output of close to 3,000 
barrels a dav.

MONTREAL MARKETS.
FLOUR—A splendid business is being 

transacted in flour this week, both in an 
export way and locally. Quite a number 
of shipments have been made 0> the 
United Kingdom by the large milling 
companies and some orders have been 
shipped to Germany and South Africa. 
In the latter country the finer grades 
have been demanded, but the call in Eng
land at present is for the lower grades. 
Quite a good business is being done with 
the Maritime Provinces. Five Roses has 
been advanced ten cents.
Winter wheat patenta...;.......................................... 4 40 4 70
Straight rollers.............................................................  4 00 4 20

Extra.... .....................................
Straight rollers, bags, 90 per cen
Royal Household........................
Glenora.......................................
Manitoba spring wheat patents

“ strong bakers............
Buckwheat flour.........................
Five Roses ..................................

GRAIN—Trade is moving fail lx well 
this week. Yellow corn has been ad
vanced and now commands 59c. Peas 
also have gone up and are worth to-da> 
80v. The latter have been advancing 
quite freely all along. They are at pre
sent very strong at this prie* Oats are 
very firm. Barley is scarce.
No. 4 barlvy, store............................ ............................ 0
Rejvcu-d hurley, stor* ........................ 0 48fc
No 2 white outs *   0 11
No. 3 white oafs “ .................................................... 0 40
No. 4 whit* oats “ .................................................... 0 39
No. 3 yellow corn *' ........... 0 59
No. 2 peas, basis 78 per cent, points........................... 0 SO

iSiS................  4 60

3 90 4 10 
2 00 2 10
.... 4 60

FEED—No new features have develop 
ed in feed since last report. Moullie is 
moving better since cattle shipments 
have commenced as large quantities are 
used every year for feeding the cattle 
during shipment. Bran and shorts arc 
still very scarce, particularly the lattei 
A good demand for feed flour is report 
ed.
Ontario brun.......................
Ontario shorts.....................
Manitoba shorts..................

Mouillie, milled.................
" straight grained 

Feed Flour.........................

18 00 18 50 
20 00 21 00 
20 00 21 00 
18 00 18 50 
21 00 24 00 
25 00 28 00 

1 20 1 25

ROLLED OATS—There is practically 
nothing new in rolled oats this week. 
There is I lie usual demand for this sea
son. Prices remain unaltered
Fine oatmeal, bags .................................................  2 20 2 40
Standard oatmeal, bags ......................................... 2 40 2 50
Granulated '* “   2 40 2 50
Rolled oats. 90-lb bags...............................................1 95 2 15

" 80-lb. bags ............................................. 1 85 2 15
M bbls........................................................... 4 55 4 70

TORONTO MARKETS
FLOl R—No new feature has trans

pired since our last review ; local trade 
continues on about same line. Demand 
is good and generally speaking prices 
firm, with upward tendency. Indications 
arc that prices will probably advance

Ou track. Toronto.
Manitoba patents. No. 1. per bbl in bags....................... 4 40

** “ No. 2, “ “ .......................  4 00
Strong bakers " " .....................  3 90
Ontario patents, No. 1, " " ........... . 3 65

“ “ No. 2. “ “ .....................  3 40
Straight roller " " ...................... 3 30

GRAIN—Market lias been steady since
our last report There is very little 
wheat in millers’ hands ; practically all 
is belli by farmers, and deliveries are 
still slow on account of field operations

(F.o.b. elevator ; 5c. more N. Bay l
Manitoba wheat, hard. No. 1, nominal........  — 0 80

“ “ Northern No 1 .............................. 0 35*
** ** “ No. 2............................ 0 81 0 83

" No. 3, nominal. .............. 0 82
Red. “ per bushel. 78 per cent points — 0 82
White, M ** " “ ........... 0 32
Mixed. “ “ “ M ........... 0 814
Spring, *' “ “ “ ........... 0 76
Goose, " “ - . 0 76
Barley, No. 1. ** " “ ......................

“ No 2. ** “ •' ......... 0 51
“ No 3x, " “ ’* 0 46 0 47
“ No. 3, •* " ... 0 46

Oats, white, " ** ‘ ........... 0 37
" mixed. “ “ “ ........... 0 36
BREAKFAST CEREALS—Little of 

interest lias transpired since our last 
report. Demand lias been only of mod
erate nature, and prices continue merely 
nominal.
Oatmeal, standard and granulated, carlota, on

track, per bbl............ **.................................. nominal 4 50
Rolled wheat In boxes, 100 lbs...............................  ** 2 25

“ ** 50 lbs..........................................“ l 20
Rolled oats, standard, carlota, per bbl, in bags .. “ 4 00

“ in wood.. “ 4 25
........................ H for broken lots “ 4 20
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THE MAKING
II any man who soils brooms ootiltl go 

Ihion"h a Jaoiory an«l soe them mado 
ho would ho iiniidi hot lor equipped for 
his work: ho oould intorost his customcis 
and soil more brooms of a higher giado. 
Many of I hem will not jiml that im- 
mt'dialoly oonveuioiit and Iliais whv a 
Canadian < iroeer representative yos- 
Ionlay visited the now factory of 11. W. 
Nelson & Vo., I5 to 21 Jarvis street. 
Toronto, where, undei the guidance of 
Sidney (i. Wharin. the managing direc
tor, ho followed the process of broom 
making from start to finish.

Begin in the basement, where there is 
storage loom for ton earloads of broom 
> orn and handles. The corn comes fiom 
Kansas and other middle western state-, 
in wired bundles about four feet in 
diameter. It is grown for the purpose 
and some seed is taken from it for fod
der purposes. The handles are plain 
mum! maple slicks done up i t bundles 
of 50.

Preparing the Handles.
Follow l he handle - ti?st. Four days' 

-apply is placed in y drying room, which 
is tlieu steam heated to a temperature 
of 125 to 150 degrees. After four days 
the handles are removed, perfectly dry. 
eveiy veslage of moisture having been 
driven off. If this were not done, and 
in some factories it is not. the handle 
will shrink ami the wire will come loose. 
The next stage of pi épuration for 1 lie 
handles is the sorting and decorating 
loom where they are graded, varnished 
and the characteristn decoration in the 
nature of colored rings added, when they 
are ready for l lie broom makers.

Getting Ready the Corn.
The corn passes through half a dozen 

hands in a course of preparation he for • 
meeting the handle in the tying room.
It breaks hr Ik with two or three men. 
who stand at benches and sort it. tin t 
is. divide the hurl, the line corn for the 
outside of I lie broom, from the ! i si d ■ • -. 
The hurl is then put through a machine 
it rather over it. that sizes it in s-vei' 
different lengths after cutting off most 
of the stalk. Hurl cutting is the next 
ope ration. It consists in cutting off the 
remainder of the stock so as to free the 
stems and culling out the large inside 
stem of each piece of corn. The hurl 
passes then to the scraper. This is a 
lupidly revolving toothed cylinder, and 
the workman holding a handful of hurl 
by the lower ends, whips the flying teeth. 
This is to lemove the seeds. The next 
process is taking out the short lengths.
A man stands at a bench on which are 
several rows of long upright spikes. He 
grasps a handful of hurl, by the lower 
end again, and combs it through the 
spikes. This is tented “pulling.”

OF BROOMS.
Into the Dye Vat.

The corn is by this time prepared and 
bas gone quite round the room. It is 
next dipped in a vai of green dye and 
placed wet in a small room called the 
lileaeh room. There, a pot of sulphur is 
burned and the corn left over night. 
This evens up the color.

Its next progress is the tying room. 
There it meets the handle and takes 
form somewhat as the thrifty house
wife and the dusty janitor know it. Ju 
this loom are 25 broom makers, each at 
a separate machine. The liroom making 
machine is mostly human ; that is to say. 
the work is really done by hand with 
some assistance from the apparatus. The 
machine holds the handle and the wire: 
the man does the rest. An expert can 
turn out six dozen of high grade brooms 
in a day.

To the Sewing Machines.
Bui I lie broom maker does no sewing, 

and the bloom would leave him looking 
like a witches’ hair did he not put a 
liio]> rord about it to hold it in a bunch. 
In this form it goes to the sewing loom 
at the entrance to which it goes through 
another scraping operation to remove 
any seeds that may still adhere. The 
o| orator grasps the newly formed broom 
by the handle, tweeks off on a hook on 
tin' wall |lie hand confining the corn 
and Hoggs a rapidly revolving toothed 
cylinder for about two winks : I lie eonl 
is replaced and the operation completed 
while you say “Jack Robinson.”

The liroom is then ready for the sew
ing. The sewing machine does not much 
resemble the domestic variety. The 
broom handle down, is placed in a vice, 
the jaws marking the line where the 
sewii'l is done. The operator, by a 
double twist of the wrist, wraps a strand 
of eohiled twine about the broom, and 
two long arms, one on either side, and 
each armed with a needle big enough to 
point Goliath’s javlin, swing back and 
forth and do the sewing. There are six 
sewing machines in the room. One of 
them has a record of (15 dozen brooms in 
a day. but its average output is 50.

The Drying Test.
The brooms are made while the corn 

is slilf wet. After being bundled in 
dozens, they are temoved to a steam- 
healed drying room. There they remain 
at a high temperature till perfectly 
dry. There can he no moulding in hot 
weather after that. This pro ess is in
deed a hard test of the broom, because 
if the handle is ever going to shrink 
and loosen up the wire, it will do it in 
this heat. This is the only factory in 
the country, it is said, equipped with 
such a drying room.

No End of Whisks.
In the whisk department the reporter 

saw the very lat/st thing in broom sew
ing machines, th<\ only one in the coun
try, turning out 75 to 100 dozen a day. 
Ordinarily, whisksNHv made from the 
liner grades of broom corn, but H. W. 
Nelson & Co. import whisk corn from 
Kansas in carload lots.

The factory employs 50 men and its 
product reaches every part of the Dom
inion. When the reporter was there a 
quantity of galvanized wire sewn brooms 
were being shipped for use in the salmon 
canneries of British Columbia. In their 
former premises the company was bad
ly cramped for room, lint here every 
facility is afforded, and there is ware
house room for four carloads of finished 
product.

The company was founded liv II. A. 
Nelson in Montreal in 1840; became If. 
A. Nelson & Sons. Monhea! and To
ronto. in 18(10; was made a limited com 
pany in 1807. In 1001 the premises in 
Montreal were burned and the business 
was continued in Toronto by II. W. 
Nelson & Co. till the death of Mr. Nel
son. when the present company was or
ganized with these officers: Henry W. 
Darling, president ; Joseph Kilgour and 
Walter S. Crone, viee-presidenis: Sid
ney ( 1. Wharin. managing director, and 
A. Sommcrville. secretary-treasurer. The 
offices of the company are at 02 Ade
laide street west.

SAFFRON.
Dealers who have trade on saffron will 

be interested in a handsome and instruc
tive booklet on this subject just issued 
liv Shcrcr-Gillctt Co., Chicago.

A number of photographic illustrations 
depict the saffron field in bloom, the 
gathering of the flowers and the sorting 
and curing processes, giving several 
unique views of the various steps in the 
preparation for the market of this useful 
article.

From lhe selection of the soil and the 
planting of the crocus-like bulb to the 
final packing for export, each successive 
operation is interestingly portrayed.

Much information is contained in the 
booklet, mention being made of the sur
prising fact that 4,300 flowers, or say 
1,000 bulbs, are required to produce one 
ounce of the saffron of commerce.

As the consumption of saffron is stead
ily increasing and more merchants are 
finding a demand for it, this booklet is 
timely as well as interesting. The Saffron 
plant is shown in its- natural colors on 
the cover.

Upon request the above mentioned com
pany will send a copy of the booklet, 
without charge, to any denier in saffron
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“E.D.S.” Brand
SEALED FRUIT IN GLASS AND TIN

PURE AND FAIRLY-PRICED

This fruit is picked fresh and sound and “ put up 
lessly-clean preserving factory.

No adulterants of any kind are used—nothing 
but the select fruit and the best grade of granulated 
sugar.

The Government Analyst has pronounced my 
goods absolutely pure and I guarantee them to be so.

“E.D.S.” Brand Sealed Fruit will keep any 
length of time.

W. G. Patrick & Co., 29 Melinda St., are Toronto Agents lor “ E.D.S.” Brand ; 
Wm. H. Dunn, agent for Montreal and Province of Quebec ; Mason & Hickey, 
108 Princess St.. Winnipeg, agents for Winnipeg and the Northwest : W À. 
Simonds, agent for St. John, N.B. ; A. & W. Smith, agents for Halifax, N.S.

E. D. SMITH’S Fruit Farms, WINONA, ONT.

in my own spot-

Deal With a Good House 
and Get Good Results

We are Direct Importers of all Foreign Fruits and Vegetables.

FRUITS :
VEGETABLES :
COMMISSION MERCHANTS :

Navel, Valencia and Mexican Oranges, Strawberries, Lemons, Pineapples, Bananas, 
Figs, Dates, Nuts of all kinds, etc.

Tomatoes, Cabbages, Cucumbers, Celery, Spinach, Spanish, Egyptian and 
Bermuda Onions.

All lines oi domestic fruits and vegetables, in large quan
tities, arrive fresh daily in season, including—Strawberries, 
Raspberries, Peaches, Pears, Plums, Cantaloupes, Tomatoes, 

New Potatoes, Asparagus, etc. Largest dealers in Canada in fresh and frozen fish of all kinds. Sole handlers of the 
FAMOUS “DEEP-SEA” BRAND OF OYSTERS.

The F. T. James Company, Limited
76 Colborne St., 33 Church St., TORONTO

WIRE, PHONE OR MAIL YOUR ORDERS

■—
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N. & M. SMITH
SMITH’S WHARVES

HALIFAX, NOVA SCOTIA
Branch, SMITH COMPANY, Ltd., St. John's, Newfoundland

EXPORTERS OF FISH STUFFS
ALL GRADES AND QUALITIES

We sell more each of Dry and Pickled Fish than any firm or company in America
Correspondence Solicited

A.B.C. Codes, 4th and Sth Editions ; Lieber’s, A.1.

NEW PACK NEW PACK NEW PACK
OF THE FAMOUS

Brunswick Brand
SARDINES

Now is the time to send your order for—
i Oils, Sanitary Can, 100 tins to case 
\ Oils, Handmade Can, 100 
J Mustard, 100 tins to case 
j Tomato, 100 
i Mustard, 50

TO

Connors Bros., Limited
Black’s Harbour, N. B.

A PROFITABLE 
LINE

Oscar
Sardines

Most Delicious for a

DAINTY LUNCH
Ask your Wholesale House.

JOHN W. SICKLE & GREENING, . . . . .  Ont
CANADIAN SELLING AGENTS
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Season 190®

: SHOE SALMON
Now In Store

ss^res

TRADE MARK REGISTERED

&tm o w?
ALSO

SPRING SALMON-'‘Columbia" Brand 
COHOES—''Tiger" Brand.
PINKS— “Sunflower" Brand.

"Jacques Cartier" Brand.

PACKED BY

J. H.Todd & Sons
Victoria, B.C.
Wholesale buyers can obtain quotations Iron

6m. Stanway A C*„ Toronto, hr Ontario. C. F. Thompson, Winnipeg, Manitoba.
W. S. Good Hugh A Ce., Montreal, Quebec J. Hunter White, SI. John, Lower Pratloce

ESTABLISHED 1886 

tt +

EVAPORATED APPLES 
CANNED APPLES 

DRIED APPLES
IVe are buyers and sellers of 
above. Car lots or smaller 
quantities. Correspondence 
solicited.

0. E. ROBINSON ft CO.
INGERSOLL, CANADA

E. M. BOUTILIER
DEALER IN

fREStl, SALT AND SHORED

risn
Boutilier’s Wharf

foot of

Bi»ho|> Street
Correspondence solicited, either for 
home consumption or for export.

HALIFAX, - N.S.,

BEFORE BUYING
® ■ m ■■ ail ■ ■ a

WRITE US.

LAUREL BRAND
In Quality, Leads the Market..

What About Your Requirements ?

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

2

D08:$-^+:-C
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ALL
CODES
USED

FIRST AND FOREMOST IN THE FRUIT 
TRADE OF THE PROVINCE

CABLE 
ADDRESS 

“ WHITCO.”

WHITE & CO., Limited
TORONTO, CANADA

and HAMILTON, ONT.

IMPORTERS AND EXPORTERS 
AND AUCTIONEERS

FRUITS AND PRODUCE
Representing some of the largest shipping accounts on the Continent.

HEADQUARTERS FOR (IN SEASON)

CALIFORNhi, CHERRIES, PEACHES, PEARS,
PLUMS, GRAPES.

Pineapples, Strawberries, Bananas, Oranges,
Lemons,

Tomatoes and Vegetables of all kinds.

COLD STORAGE facilities (warehouse thoroughly equipped)

FISH OF ALL KINDS RECEIVED DAILY

BUTTER, EGGS, CHEESE AND LARD,

EXPORTERS OF APPLES

CORRESPONDENCE INVITED.

HAMILTON WAREHOUSE
32 AND 34 YORK ST.

PHONE IMS

TORONTO WAREHOUSE
64 FRONT ST. EAST.
AUCTION ROOMS

------------------------------------------------------------------------------------------------------------------------------ -------- COR. SCOTT. AND ESPLANADE
References, Canadian Bank of Commerce, Market Branch. phone 4ioe main.
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V

GREEN FRUITS; VEGETABLES, AND FISH

Trade continues remarkably good at 
til points. The number of lines on sale 
ire of course limited at this season, but 
■Vinter supplies have had a most re- 
uarkable run. Quality has been consid- 
rably above the average, whilst prices 

nave kept fairly even, making trade 
much easier and more satisfactory.

Small fruits are now close on the mar- 
set, and reports from California are 
most satisfactory. Advices, both mail 
and telegraphic, received from the 1’aci- 
lic coast state that the prospects are 
good for large shipments to the east 
during the season which has just opened. 
Fully 7,000 cars of green fruit and 
grapes will be sent east of the Rocky 
Mountains before the season closes next 
Fall. This volume of business will mean 
between $10,000,000 and $13,000,(Min to 
i he California orchardists.

The cherry crop throughout California 
is splendid and shipments are now going 
forward rapidly. The peach, pear and 
apple crops promise large yields, par
ticularly of apples and pears. Grapes 
give promise of a big yield. Apricots 
and plums do not promise so well. What 
is lost by these will he more than made 
up, it is said, on pears, apples and 
grapes.

The lemon market appears to be a 
very strong one, and prices are likely to 
at least continue firm, but probably will 
make an upward move. The statistical 
position of the Sicily lemon market is 
lemarkably strong, as the following fig- 
ires taken at recent date will show :
Vfloat for all II. S. ports ........  202,50(1
vfloat for Montreal ................... 5,000
\ t wharf at New York unsold 26,500

Making a total of ...................... 234,000
Vgainst same time in 1005 376,500
\gainst same time in 1904 354,500
v gainst same time in 1903 ........ 262,000

>. gainst same time in 1902 .......  331,000
From above comparative figures it will 

ie seen that the available supply to-day 
-, 234,000 against same time last year 
76,500, showing a shortage of 42,500 
oxes. Comparing to-day’s available 
apply with the average of the past four 
ears (306,000 boxes), there are 72,000 
oxes short.
With these figures there is no reason 
liy prices should not continue to rule 

teady, whilst on the other hand a few 
ays of seasonable weather will mean a 
other advance in values.
For the past two or three weeks the 

cmand has been most urgent, showing 
'inclusively that the lemons were want- 
d for immediate consumption and not

bought on speculation ; this condition of 
affairs works most auspiciously for the 
future of this article and makes a san
guine outlook for the future.

NEW LAW INTRODUCED.
The legislation which the Minister of 

Agriculture has introduced in Parlia
ment to give effect to some of the sug
gestions that were made at the recent 
fruit-growers ' conference in Ottawa, is 
of the character calculated to help Can
ada to obtain a permanent market out
side her own boundaries for her finit— 
in a word, to assist the Dominion to take 
the place to which she is entitled in 
respect of fruit production by reason 

-of her soil and climate.
It is a well established fact that as

in its infancy there should be a huge 
quantity of fruit going to waste 
through unskillful husbandry. The 
fruit-growing industry is both healthy 
and profitable, but it needs intelligence 
and enterprise and honesty in its de
velopment.

MONTREAL MARKETS.
GREEN FRUITS—The weather during, 

the past few weeks has been rather un
favorable for the successful transaction 
of business in green fruits. This week 
the warmer days brought with them in
creased business in all lines. The straw
berries arriving daily are disposed of 
without much trouble at prices quoted, 
and fair business is being done in this 
line. Navel oranges are up a little and 
pineapples are down. Lemons are ad
vanced slightly, but the quality is bet 
ter.

regards the production of some classes 
of fruit, particularly apples and )>ears. 
the Dominion is surpassed by no coun
try in the world, but notwithstanding 
this fact Canadian exporters have ex
perienced considerable difficulty in se
curing a foothold in the English mar
ket, and in retaining an advantageous 
place there after it has been won.

One reason for this is the unequal 
quality of the shipments and the fact 
that the packing of the fruit is of such 
a character as to create a suspicion as 
to the honesty of some of the men who 
aie engaged in the trade, especially in 
certain branches of it. It is the same 
trouble that arises from time to time in 
connection with dairy pioduets, and the 
many suffer for the faults of the few.

The home market in the different 
provinces glows larger as population 
increases, but it is obvious that if the 
fruit industry is to reach the projec
tions that it may, having regard to the 
favorable conditions of production, lie 
exjreeted to assume, attention must la- 
given to these matters.

Mr. Fisher states that the Fruit Marks 
Act, which has been five years in 
force, has jiroved on the whole most 
satisfactory, but definim* the others 
will, tlieie is every reason to believe, 
have a still more salutary effect.

Amongst other things it will lead to 
more intelligent and better directed 
effort. It is deplorable to think that 
while the fruit growing industry is just

Messina blood oranges. half box............................... 1 65 1 SO
Navels.................................................................................. 3 75 4 10
Dates, per lb...............................................................................  Odt j
Bananas ............................................................................. 1 85 2 25
Cocoanut*, per bag of 100......................................................  3 25
Pineapples....................................................................... 2 75 3 00
Apples............................................................................... 4 00 6 00
Lemons, per box ............................................................  2 75 3 00
Jamaica oranges, per bbl....................................................... 4 50
Spanish onions, cases.............................................................  2 75
Egyptian onions, per 112-lb. bag...................................... 2 50
New strawberries, per entail basket 0 11 0 15

VEGETABLES—What is said of green 
fruits applies also to vegetables — the 
weather has been unfavorable. With the 
warmer days better business has come, 
and the different lines have sold very 
well recently. Cabbages, southern, art- 
now selling from $3.25 to $4. Parsley is 
arriving in greater quantities and conse
quently the price has declined. Twenty- 
five cents is now asked Potatoes art- 
going very well and as high as eighty- 
five cents has been obtained in some 
cases. Cucumbers are sold Ireely at 
prices quoted. New vegetables are mov
ing fairly well al I lie high prices gener
ally quoted.
HoUlota, per he* ........................................................... 0 70 0 to
Psnley. per dot. bundles......................................................... 0 SS
Sage, per doz.,

4 00 
3 IS 
3 60____ ____]■■■■■■■■■■ •■

Turnip*, bag...................................................................... 0 51 0 60
New turnip*, per doz................................................................ 1 50
Water t rees, per doz....................................................... — 0 75
Grand Rapid* lettuce, per box.................................. 2 00 2 23

" “ per doz.................................. 0 60 0 75
Boston lettuce, per doz............................................... 140 1 61
New Florida potatoes, per bbl..............................................  7 00
Florida celery, per crate.......................................................... 3 50
Spinach, per bbl.......................................................................... 2 75
Cucuinlwr*. per doz.................................................................... 1 00

** per basket............................................................. 3 75
New potatoes, per bbl.................................................. 7 00 7 50
Mushrooms, per lb..................................................................... 0 80
Carrot*, per bag........................................................................... 0 50
New beets per doz..................................................................... 1 50
New carrot*, per doz................................................................ 1 50
Wax beaus, per basket.............................................................  4 00
Green beans, per basket............................................................ 4 75
Asparagus, per doz....................................... .................. 550 600

ONTARIO MARKETS
GREEN FRUITS—Business has been 

first rate this week and a larger volume 
of fresh fruit is going into consumption 
than at the same period of any previous 
season There is u firm tone in oranges.

Savory, per doz............................................................................

SoiDhern cabbatfe. bbl. crates ........... 3 25
1 75

Egg plant, per doz...........................................
Red onions, brl..............................................
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especially for medium sizes, which are in 
most demand. Sorrento fruit is now ar
riving via Montreal. The lemon market 
was surprisingly firm at New York the 
end of the week. Prices are unchanged 
here. Several carloads of southern 
strawberries are arriving daily and 
prices are tending gradually lower. Pines 
are cheaper, but whether or not they are 
at preserving, that is, about lowest 
level, is hard 1o say. ‘‘May be or may 
not,” says the commission man.
Oranges, California navels......... ............................  4 00 4 25

“ “ seedlings................................... 3 25 3 50
“ Sorrento.........................................  3 75 4 25
“ Valencia, ordinary 420's, ............................... 4 75

large. 4 zO's and 714 s....................... 5 75
“ “ Blood. 200"s, 324 e................... 3 50 4 CO

Lemons,Messina, 300's 360s, per box......... .......... 2 75 3 25
Limes, per crate............... ........................................ 125
Apples, Spies XXX, per bbl................................. 5 00 5 50

* ‘XX, lier bbl............................................. 4 00
“ Baldwins, XXX,p‘rbbl...................................  4 50
" 1 XX per bbl..................................... 3 75
“ other Winter varieties, XXX, pc' bbl.... 4 00
" * “ XX. per bbl....... 3 00 3 50

farmers', per bbl.........................................  2 00 3 00
Bananas, per bunch,...............................................  1 75 2 35

“ green, loose............................................... 1 20 1 75
Red bananas per bunch................. .....................  2 20 2 25
St rawberries 32 quart crates, per quart box--------0 13 0 16
Pineapples, Cubans i8’s, 24 s, 30's, 36 s, per case .. 3 00 3 25
Grape fruit. Florida. 28's to64 s, per box........................ 5 50
Cherries, California white heait, 2J-lb. box.................. 3 00

VEGETABLES—Large quantities of 
vegetables from southern gardens are ar
riving, but the supplies are taken with-

APPLES
We are one of the largest expor

ters of the famous CANADIAN 
APPLE, and will be prepared’when 
the season.begins next fall to quote 
very close prices F.O.B. cars. All 
apples packed subject to Government 
Inspection.

i

IMPORTS
We import largely all kinds Foreign 

Fruits, Nuts, Figs, Dates, etc.

CORRESPONDENCE
SOLICITED

McWilliam Everist
25-27 ChurchSl. TORONTO. 

CANADA

out difficulty. There will be a big holi
day trade next week. Potatoes are firm 
and advancing. The lowest for Dela
wares is now $1.10 and Ontario varieties 
are 80c. to 90c. The Silver Dollar is as 
good as the Delaware and some like it 
better, but it has very deep eyes and is 
objected to on that account. The Dela
wares are very scarce. Americans are 
paying for them in New Brunswick as 
much as they have cost to lay down 
here. Some dealers here look for prices 
to go still higher.
Potatoes, kiln dried sweet, bushel hamper ..

“ Delaware, per bag...........................
‘1 Silver Dollar, per bag...................
“ Ontario, per bag...........................

New potatoes, Bermuda, per bush .............
Onions, per bag...............................................

“ Egyptian, per sack 100-115 lbs ..........
“ Bermuda, 50-lb. crates........................
'• Texas Bermuda, 50-lb. crates...........
11 green, per doz..bunches.....................

Cabbage, new South Carolina, ner crate .......
Wax and green beans, per bush hamper-----
Beets, per bush el.............................................

“ new, perdoz. bunches.... ..........
Carrots, per bag ...............................................

" new, 5 to 6 doz. in box.....................
Lettuce, perdoz. bunehes...............................
Radish, per doz.................................................
Cucumbers. Boston, per doz ..........................

Florida, per hamper, 5 to 7 doz
Mushrooms, 1-lb. boxes, per lb.......................
Celery, Florida, per case..................................
Asparagus, per doz. bunehes .........................
Beans, white, prime, bush..............................

“ “ hand-picked, bush.....................
“ Lima, per lb............................................

Tomatoes, Florida», 6 basket crates...............
Rhubarb, 1 doz. bndls......................................

“ bush, box........................................
Spinach, bush............... ....................................
Leaks per doz...................................................
Artichokes, per bag...........................................
Parsnips, “ ......................................
Watercress, per doz. hunches..........................
Kgg plant, per doz............................................
Peppers, green, per small basket....................
Parsley, per doz.................................................
Turnips, per bag................................................
Mint, per doz.....................................................

ill", i id 
XX Ô 8Ô 
X! i'ôô
... 2 15 

X! 2 15 

X! 2 id

1 00 
. 0 40 
. 2 25
! 0*45 
. 1 15 

3 50

3 00 
0 75

3 50 
0 00

0 75

0 60 
0 50

0 75

2 00
1 15 
0 90 
0 90
2 50
1 15
2 35 
2 00
2 25 
0 12) 
4 25
3 00 
0 50
1 25 
o 50
2 50 
u 30 
0 50
1 50
4 CO 
0 80
3 25
2 00 
1 75 
1 bU
0 07
4 00 
1 2' 
l 75 
1 00 
0 25 
0 90 
0 75 
0 20 
1 55 
0 85 
0 20 
0 35 
0 25

WINNIPEG.
GREEN FRUIT—Oranges and lemons 

are held firmly in sympathy with ad
vices from coast. We quote :
Fancy Cal. blood oranges, 2jU's to 250 s.......................

“ “ “ 324’s to J60"s.......................
Fancy Cal. navel oranges, 96's.......................................

“ “ *■ 112s..........................................
“ “ “ 126 s...................................
“ “ “ 15U's...................................
“ 11 " 176's to 324 8 .......................

Lemons, SCO's and 360’s .................................................
Strawberries, quarts, per 2 doz. eases..........................
California cherries, per box.........................................
Bananas, per bunch...............................................2 75
Apples, Ben Davis, per box.....................................

5 00 
4 50 
4 0U 
4 25
4 50
5 00 
5 50 
5 GO 
5 00 
4 00 
3 25 
3 00

VEGETABLES—
Rhubarb, 40's, per box .................................................
Asparagus per box.........................................................
Florida tomatoes (6 baskets to crate), per crate..........
Onions, Egyitian, peril;...............................................

'* native, per lb....................................................
Lettuce, new, per doz....................................................
Radishes, n-.w, perdoz...................................................
Onions, new, per doz.....................................................
Parsley, new, perdoz......................................................
Cabbage, new, per lb .................................  ...............
Cucumbers, new, per doz..............................................

2 00
2 50
3 60 
0 04 
0 03 
0 45 
0 45 
0 45 
0 45 
0 05 
2 00

All grocers wishing to satisfy their 
clients should have in stock Wiser rye 
and whisky, for whicli Laporte, Martin 
& Cie. are Montreal agents.

Làporte, Martin & Cie. continue to 
take orders for Barbadoes molasses to 
ho delivered on the wharf at Montreal on 
arrival, or, if preferable, to be sold in 
car lots at your station.

Let us have your Victoria Day orders early tor

STRAWBERRIES PINEAPPLES BANANAS ORANGES
We hare CARLOADS ot each line

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO f
Cor. West Market and Oolborne St».

HINTS REGARDING SARDINES.
Sardines belong to the class of her 

metieally sealed goods which have bi
corne so important a part of the gro 
eery trade, and, as an important iten 
in that class, merit, perhaps, more at 
tention from the trade than is generall) 
given to the article.

it would be well to suggest considéra 
tion of the fact, liable to be overlooked 
that the packing of fish, meats, vegc 
tables, etc., in sealed cans is the cir 
cumstance that transfers the sale m 
such goods from fish, meat and vege 
table vendors, and places them amongst 
grocery articles, and that attention to 
such articles, resulting in enlarged 
sales, increases not only the amount of 
business done by the individual store hut 
enlarges the whole volume of the gro
cery .trade.

This result can only be obtained in 
the greatest degree by the intelligent 
presentation of the goods to the con 
sumer, bawd on an intimate knowledge 
of the article by the grocer.

Grocers who are fortunate enough to 
have a large trade and particularly 
those who have a large clientage of a 
good class and have the opportunity of 
opening and examining samples of goods 
offered to them, may be fairly assumed 
to possess the requisite knowledge, anil 
to use that knowledge to the advantage 
of both their customers and of them
selves, but there is a vast army of 
traders who are not so fortunately cir
cumstanced and considerable difficulty 
will he experienced by the latter class, 
who, after ail, arc the great distribu 
tors of goods, in acquiring a know
ledge of sardines which will enable them 
to give the greatest satisfaction to the 
buying public by catering well to varied 
demands both as to quality and price.

Some of the cheapest and trashiest 
products are put up in the most attrac
tive tins and hear the most seductive 
titles and are put up at a much greater 
expense than the value of the contents 
warrants, simply because a very large 
proportion of the trade demands ‘‘tins,” 
“decorations,” “shapes,” etc., and are 
not particular as to contents, and so 
we find sprats without character or 
flavor and packed in cheap oil, in q,uile 
as fancy tins as the most superb French 
sardines packed in finest olive oil (in
deed, (he very highest brands of French 
are usually plain white tins with brass 
soldered labels, though many good 
French packs are put up in decorated 
tins) and all branded “Sardines a 
l’huille.”

I venture to give a few suggestions lu 
those who buy sardines without know
ing what is inside the tin—and this 
must be so in most instances, unless in 
the case of brands of the quality oi
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W. B. STRINGER

fruits, vegetables and fish

EVERYBODY’S J. J. McCABE

h

Pleased with “St. Nicholas’’ and “Home-guard"—they’re 
really (with the emphasis on the really) Fancy, Sou.d, 
Long-keeping, November cuts.

W. B. STRINGER & CO., SU Toronto and Montreal

RUN
In Beautiful Condition.

L
18s, 2*8, 308, 36s and 42s.

HUGH WALKER & SON
ESTABLISHED 1801 GUELPH, ONT.

Cable Address : 
“8MIQU0D T. F. SMITH & CO.
Cannera’ LOBSTER PACKERS
Supplies HALIFAX, N.S.

SHIPPERS ot
Live, Boiled and Canned Lobsters 
and Dry and Pickled Fish.

' Lobsters packed in Hermetically Sealed Glass Jars a specialty.

Choice Creamery Butter In Tins, all sises, Va-lb., 1-lb., 2-lb., 
5-lb., lO-lb. and 25-lb., and Kegs for Export.

CORRESPONDENCE SOLICITED.

which the grocer has personal know
ledge.

What Can’t be Had.
Genuine French sardines in olive oil 

cannot be retailed under 15c. to 20c. 
per quarter tin. When, therefore, you 
are offered line French sardines to re
tail at 10c. or two for 25c., you can be 
quite sure that the goods do not belong 
to this class, however good value they 
may be.

The 12 oz. (small half), which can re
tail profitably at 25c. in genuine Fremh 
of good quality, should be a good seller 
owing to the high price of quarters.

Portuguese and Spanish sardines, 
many of which bear French names and 
are commonly sold as French or "im
ported,” vary very much in quality, 
from very coarse, unpalatable lish in 
objectionable oil to line qualities barely 
distinguishable from the lower grades of 
genuine French, and so the greatest care 
should be exercised in buying the for
mer.

Sprats are a still cheaper product and 
are generally sold everywhere as sar
dines and are usually called so on tin- 
tins. In good qualities and in good oil 
they are quite eatable and are chiclly 
distinguished and easily known by their 
general "lack of character," neither 
"lish, llesh, nor good red herring.” When 
smoked, as is usually done, in Norway 
they are much more palatable and ap-

FRESH

SALMON

FRESH

LOBSTERSGOLDEN CROWN aid GOLDEN KEY tais LOBSTERS
lJ, }{, 1-lb. Tails. >*. X- Mb. Flats.

Golden Crown Canned Clams 
Golden Crown Canned IVIIrimichi Salmon 
Golden Diamond Canned Blueberries

ATTRACTIVE LABELS PROMPT SHIPMENT QUALITY GUARANTEED

If your jobbers do not handle these goods, write us direct for quotations.

W. 8. LOGGIE CO., Ltd. - CHATHAM, N.B.
PACKERS AND EXPORTERS OF ALL KINDS OF FISH

DO IT 
NOW!

ORDER A SUPPLY OF NEW PACK

ICE CASTLE -«> BEA VER LOBSTER 
ICE CASTLE KIPPERED HERRING

FOR IMMEDIATE OR FUTURE DELIVERY
Parfont Çatkfantinn fiiiarantoph Ry p|acin8 y°ur order EARLY >ou enable us ,o selectrCHGul OdllOldUIUII OUdldlllCCU. your goods from THE CHOICEST OK THE PACK.

Montreal
Winnipeg, Nicholson & Bain. Vancouver. V. E. Jarvis «L Co. 
Calgary. Nicholson «It Bain. llalilax. Sex-ton «St Mitchell.

j. W. WINDSOR
Canadian A gantai

Hamilton and Toronto. A. E. Richard, it Co. Ott— J—• * C„. Canary
Kingston. James Craig. ______ _ ^|

I
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petizirig. mid people have been known to 
say they prefer them to sardines. Well, 
it is at least fortunate for such people 
that their tastes are not expensive and 
yet Norwegian smoked sprats are much 
more palatable than pool sardines in 
poor oil.

Suggestions.
Don't accept "imported” as a descrip

tion for "good.”
Don’t buy on the appearance of the tin 

or because it bears a French name.
Don’t demand 20 to 20 lish to the 

quarter tin, or your order can most 
easily be filled with sprats.

Small Sardines Not Best.
Smallest sardines are not always I lie 

best and are fiequenlly when obtainable 
sold below the price of medium in the 
same brand, but of late years the 
French fisheries have not produced them.

When buying brands the quality of 
which you do not know do not be afraid 
to tell an intelligent, honest wholesaler 
that you want the best goods you can 
get to retail for a named price with a 
fair margin of profit, and trust him. 
Then open a Lin of every shipment and 
see how you would like it if you bought 
it over another man’s counter to use in 
your own home.

There are tens of thousands of fam
ilies all over Canada who would buy 
good sardines regularly if they could get 
them, but who won’t eat bad ones.

Traders are sometimes loo pessimistic 
about the public’s willingness to pay. 
The wholesaler says, “It won’t sell. 
The retail price is too high.” The re
tailer says, "It won’t sell ; price is too 
high.” Yet we see the cheap, poor store- 
go down and the store for which noth
ing is loo good prosper. Remember, 
though you are present when the cash is 
paid, you are not present when the tin 
is opened and so you are not represent
ed at the board where the value is de
cided.

Fvery unsatisfactory tin sold hurts 
the sale of sardines, every fin that gives 
pleasure increases the sale.

As far as your trade will permit, 
work for quality, and however low- 
priced trade it may he, let your in
fluence be in tiie upward direct ion. — 
Sardinicus.

NEW CANNING FACTORY
A site has been purchased for the 

Tilbury (Ont.) canning factory, and 
building operations have been com 
menced.-

OPEN BRANCH IN BRANDON.
A branch of the Dominion Produce Co. 

of Winnipeg is being opened this week 
in Brandon, where a line warehouse has 
been secured. The new branch will be 
under fhe management of A. W. White-

law, who was formerly manager of the 
Brandon Creamery & Supply Co. Ueo. 
W. Prent, the Winnipeg manager, was 
in Brandon a few days ago inspecting 
the warehouse and the immediate open
ing of the branch is a result of his 
visit.

It is the intention of the Dominion 
Produce Co. very greatly to extend the 
scope of its operations in the near fu
ture, the opening of branches in the far 
west and in Eastern Canada being now 
under consideration. J. Y'. Grillin is 
president of the company ; Jos. Ciriflin 
is vice-president, and D. W. Bole, M.P., 
and Kenneth McKenzie are directors.

BUSINESS NOTES.
U. R. Stacey, hleelwood, Uni., has 

sold out to W. Bale, of Hampton. Mr. 
Stacey is bent on going west.

Whitehead A 1 leather, Walkerton, Out., 
have found it necessary to increase their 
stall in the grocery department.

Lockie McPherson opened a general 
store in Uakwood, Ont., last week. Mr. 
McPherson comes from Cannington.

J. E. McConnell, of McConnell A Fer
guson, advertising agents, London, Ont., 
was in Toronto on business several days 
last week.

E. C. Boeckli, president of United Fac
tories, has gone with Mrs. Boeckli on a 
trip to England. They will be away two 
months.

A. E. llawkins, late of IlaJtry A Co., 
Orillia, Out., has purchased the grocery, 
fruit and provision business of J. M. 
McMillan, Bracebridge.

James Russell, Fergus, Out., is en
larging his store by taking in the one 
adjoining. While at it lie is adding oth
er improvements which will make his 
store one of the finest in Western On
tario.

T. Lyons’ general store business at 
Comer has been purchased by Mr. 
Carey, of Toronto. Mr. Carey has been 
in the shoe business. Mr. Lyons in
tends going west. His first stop will 
be at Port Arthur, where he has some 
interests.

Lieut.-Col. Stoneman, for some time 
traveler for Warren Bros., Toronto, has 
returned to his former employer in Lon
don. lie has been succeeded for Warren 
Bros, by J. L. Stewart, one of the 
younger members of the stall', but a 
bright and energetie salesman and a gen
eral favorite.

F. Back, hotelkeeper, Maple, Out., 
having been overtaken by the local op
tion law, has decided to convert . his 
hotel into a general store. He opened 
for business on Tuesday, with a lust
rale stock. Recently II. C. Bailey, mer
chant, of Maple, purchased the business 
of R. S. Thompson, leaving an apparent, 
opening for Mr. I)aek.

CONDENSED OR “WANT 
ADVERTISEflENTS

Advertiserr.eits under this heading, 2c. a word ! 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany 
advertisements. In no case can this rule be overlook 
Advertisements received without remittance cannot 
acknowledged.

Where replies come to our care to be forwarded t 
cents must be added to cost to cover postages, etc.

YZâBLY CONTRACT RATES.
100 words each insertion, 1 year.........................|30 00
“ “ “ 6 months................ 17 00
“ “ “ 3 months................ 10 00

60 “ " 1 year ..................... 17 00
" “ " 6 months................ 10 OS
36 " " 1 year....................... 10 00

SITUATION WANTED.

11/ ANTED— By University student, position 
m sumrm r as traveler. Three years in grot t 

•tore. Box no, Canadian Grocer, Toronto

AGENCY WANTED.

A WELL-KNOWN firm of manufacturers w , 
a complete organization, calling régula;u 

upon and doing direct business with every g<. I 
class grocer (wholesale and retail) in the Uniu 1 
Kingdom, is open to negotiate for the represeiu t 
tion of a high class grocery article on commis.- n 
or buying terms Address “Agency," c o Strc 
30, Cornhill, London, England. (21)

TO THE TEA TRADE

A 2,000 LBS. TLA BLENDER - In first-cl. s 
working order ; a 24-inch roller, milling ma

chine, adjustable for hand or power use ; also four 
“Ideal” packing machines, almost new. All li.e 
above to be sold at a bargain. Write for pri- ls 
and particulars. Box 115, Canadian Groi ek, 
Toronto.

Sawyer’s 50 Years 
the People's 

\ Choice. 1

CRYSTAL 

See that Top Blue.
For the

Laundry.
DOUBLE

STRENGTH.
Sold in 

'Siflintf Top
Box..

Sawyer's Crys
tal Blue gives a 
beautiful tint and 
restores the color 
to linen, laces and 
goods that are 
worn and faded.

It goes twice 
•a ter me other 
Blues.

Sawyer Crystal Blue Co.
67 Broad Stroot,

BOSTON - -MASS.

A. F. EAQAR A SOM,
HALIFAX, Nova 8001la
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BUSINESS CHANGES.
X. D. Trudeau, grocer, Cuaticuuk, 
ie., has assigned.
I. Stong, grover, Toronto, tint., bar, 
Id to li. C. Hall.
l ’iIon & Meilleur, grocers, Montreal, 
ie., have dissolved.
los. St. Amant, general merchant, 
tu, Que.; assets sold.

H. Pilon, grocer, Montreal, Que., 
arles Onesime registered.
I. B. Legault, general merchant, St.

■ nevieve, Que.; assets sold.
Xdam lloos, baker, Preston, Unt.; 

isincss advertised for sale.

Robert .tones, grocer, etc., St. Rose 
Du Degele, Que.; assets sold.

Chas. Clarke, miller, Bothwell, Ont., 
advertised business for sale.

U. O. Clarke, oysters and lish, Otta
wa, has discontinued business.

D. Perrier, grocer, llawkesbury, Out., 
has added liquors to his stock.

Tellier & Farley, general merchants, 
Berthierville, Que.; assets sold.

Lawson & Lawson, grocers, Petrolia. 
Ont., have dissolved partnership.

Donald Sutherland, grocer, Hamilton. 
Ont., has assigned to ('. S. Scott.

Thos. XV. Mitchell, miller, Arkona,

Ont., has advertised his business for 
sale.

F. Arpin & Co., wholesale grocers, 
Marieville, Que.; assets to be sold.

The Riley-Ramsay Co., Limited, Port 
Arthur, Ont., have obtained charter.

U. A. McCallum, baker, Petrolia, 
Ont., has sold out to XX. J. Fortune.

tiosselin ik Lemieux, general mer
chants, Clifton, Que., have dissolved 

C. 11. Pulsifer, grocer, Hantsport, 
VS., is being sold out by the sheriff 

C. A. Dickie, general store and pro 
duce, Shediac, VIS., offering 35 per 
cent.

Sole Agents In Montreal for

“CANADA’S PRIDE” . . . . . CANNED GOODS
Packed by the Napanee Canning Co., Napanee, Ont. These goods are the best in the1 Dominion.

A trial order will convince you.

William Galbraith (Sb Son
Wholesale Grocers, Tea and Coffee Importers

66 McGILL STREET - - - MONTREAL
>■■■■■■—■■■■■

Scales Brass Scoops 
Steel Scoops Candy Show Pans 

Class Show Bottles 
Peanut and Coffee Boasters 

Peanut Warmers

SODA FOUNTAINS
Syrups and Fountain Requisites Paper Julep Straws

Bakers1 and Confectioners’ Supplies
Wire and Metal Furniture for Cafes, Etc.

FLETCHER MFG. Co.
gyp far Catalogue 44Q and 442 YOPge St., TORONTO
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WHICH ARE THE BRANDS 
MOST APPRECIATED BY 

CONNOISSEURS ?

Our 
assort

ment of 
Groceries 

is most 
complete

The 
Teas 
and 
Coffees 
of
SIR 
THOMAS 
UPTON

Ask our 
Travellers 
forquota 

tions on 
the Teas 
Victoria 

and 
Princess 

Louise

are
always 
the 
favorites

LAPORTE, MARTIN

72 to 78 St. Peter St., Moi
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Tobaccos, Cigars and accessories

STARTING, EQUIPPING AND RUNNING A TOBACCO
DEPARTMENT.

An orderly, well conducted tobacco 
department always pays the grocer for 
the small trouble incurred. This has 
been stated in the Canadian Grocer many 
times, and as time wears on merchants 
throughout the country experiment, and 
find for themselves the truth of this 
statement, and thereafter they would as 
soon think of dropping their most staple 
lines as of giving up their tobacco de
partment. Experience has taught them 
that there are few lines which reach the 
grocery store that offer better induce- 
mepts in the way of good profits than 
tobaccos of different kinds.

Time was, and not so very long ago, 
when a grocer would as soon have kept 
bales of hay and such like in his store 
as tobacco, hut those days are now past, 
and in the great majoiity of stores 
throughout the Dominion tobacco has at
tained a position in the trade which 
warrants its being called a staple line. 
The prejudice entertained by many mer
chants against the keeping of tobacco 
has gradually been overcome, and to-day 
in hundreds of stores it is regarded as 
it should he by the wide-awake grocer. 
There are many still, however, who do 
not feel inclined to do anything in this 
line, and it is to them that this article 
is particularly directed.

Make a Bight Start.
If a merchant is going to make any

thing out of his tobacco department he 
must run it on something the same prin
ciples as he would any other branch of 
his trade which he is desirous of making 
pay. It will not do to order a supply 
of cigars in a haphazard fashion, with 
two or three cases of plug tobacco and 
perhaps a few boxes of cigarettes, and 
when they arrive to consign them to 
some corner of the store where there 
happens to be a little room for them. 
No, if this was to he the line of cam
paign it would be as well not to do any
thing, in fact, it would be better. What 
the grocer must do is to push his tobacco 
in every possible way. It can be done 
without interfering with other lines, but 
it should be done in the right way.

Use Discretion in Stocking Up.
In the first place, if it is decided to 

take on this line, discretion should be 
exercised in what tobacco is ordered.

Many things are to be considered in 
this connection. Brand and price are 
the chief considerations. The classes of 
trade to be catered to, is another point, 
although the modern grocery trade can 
attract almost every class in grocery 
lines, and there is no reason why this 
should not be the case in tobaccos also. 
In country districts, of couse, conditions 
.are different to what they are in the 
cities and have to be met accordingly. 
In selecting the stock for a country store 
the safest lines to buy are those which 
have attained a place in the long list 
of different brands. In plug tobaccos, 
for instance, there are some lines which 
have been selling for years. These staple 
lines, no doubt, the merchant knows, 
whether he has carried tobacco or nut. 
These, of course, should form his prin
ciple stock.

Give New Lines a Place.
It does not do, however, to sell only 

the old lines, because new brands are 
constantly appearing, and while it is not 
advisable to buy everything that comes 
along, by any means, still it does not do 
to tutn down a good proposition. This 
is something in which the merchant

must use his own discretion. A good 
policy to pursue, ami practically the 
only safe way to successfully handle new 
lines, is the purchasing of those lined

SWEETC*m*i

Cigarettes
STANDARD

OFTHB

WORLD
Sold by ell leading Wholesale Mouses.

CLAY PIPES
The beat in the world are made by

McDOUGALL
Insist on this tnakv.

D. McDOlGALL & CO, 25E51

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's a Trade Bringer.

—————*
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which are widely and systematically ad
vertised. This applies more to cigars 
and cigarettes than to plug tobaccos, 
the trade in plug lines, as a rule, keep
ing very close to the staple lines.

The Show Case Display.
A splendid way to display cigars and 

cigarettes is by means of a small show 
case placed in some prominent position 
in the store—just back from the door, 
on a small table, for instance. Some of 
the large manufacturers are willing to 
supply these cases free, or for practi
cally nothing, for the advertising ob
tained by them through a line on tin1 
glass front of the case, or something of 
that nature. Anyway the ease does not 
cost much, even if it has to he purchased 
outright, ami it is a gieat medium for 
display. Care should he taken that the 
cigars in the case and elsewhere arc- 
kept moist. If no better way is available a 
glass of water placed in the case will 
serve the purpose. Many neat fixtures 
for this purpose are obtainable.

Window display is also essential, as 
is advertising space in the town paper 
or papers so as to lei the people know 
you have tobacco for sale. It is up to 
the merchant to build up the tiade as 
he may.

Tobacco as a Trade Bringer.
A good feature to he considered is 

tile fact that tobacco can he made to 
attract more trade to the grocery lines. 
For instance, a housekeeper goes shop
ping and her husband accompanies her. 
When they come to the grocery store, 
the man does not care to go in. “I’ll 
go around the corner to the cigar store, 
or to the bather shop, and get some 
cigars while you go in,” he says. If 
the grocer kept cigars the chanees are 
that the man would have entered the 
store also. And inside, once more there 
are chanees. Ilis wife is in ecstasy when 
she get.- him into a store if he happens 
to have a little cash with him, and it is 
very rarely the couple go out without 
purchasing something exha, something 
the woman hail not thought of when she 
slatted out on her shopping expedition. 
She will spy something in canned goods, 
for instance, which she lias not hitherto 
known you to keep, and exclaims, per
haps, “Let us have some of this John,” 
and John nine times out of ten will 
assent. This naturally builds up your 
grocery trade. Il means more profits 
for the grocer. This is hut an instance. 
Thcie are other ways in which the to
bacco department helps I he grocery end. 
as there are also ways in which the 
grocery department helps the tobacco 
lines.

The Fanners’ Trade.
Trade may he cultivated in a variety 

of ways, and there is very often a good 
opportunity to do bi^Jiti^ness in cigars

and cigarettes, take for example during 
fair time; when there is a circus in 
town; and on other such occasions when 
men are in a mood to spend money. It 
is possible also to do a good business 
with farmers. They will, in most cases, 
buy their tobacco from their grocer in 
preference to a cigar merchant.

The situation has now been viewed in 
different lights, and in closing, it might 
well he stated as in the beginning, that 
an older!y, well conducted tobacco de
partment pays the grocer every time.

SMOKING HABITS OF THE 
WORLD’S POTENTATES

A gentleman formerly connected with 
one of the foreign legations in Wash
ington. D.C., has been at some pains to 
compile data on the smoking habits of 
the leading potentates of the world. 
From this interesting mass of informa
tion, it is learned that King Edward of 
fireat Biitain and the Austrian Emperor 
prefer cigars, and the Kaiser of Ger
many and the Czar of Russia are de
votees of the cigarette, while the Sultan 
of Turkey, never touches tobacco, in 
spite of the popular impression to the 
contrary. King Leopold of Belgium con
tents himself with a cigarette when lie 
is unable to lay hands upon one of his 
favorite hriarwood pipes. Even the 
I'ope smokes, so it is said, and is the first 
pontiff of the Roman Callmlic. Church 
to indulge in cigars, his predecessors, 
notably Pius IX. and Leo XIII., having 
contented themselves with snuff.

Cigarettes Allowed.
Emperor William smokes cigarettes of 

large size in great numbers, made espe
cially for him in the suburbs of Berlin. 
Despite the fact that the Kaiser is af
flicted with an affection of the larynx, 
his doctors make no objection to his 
using cigarettes, approving them in the 
light of a wholesome sedative. In view 
of the fact that Germany has made 
absolute phenomenal progress, not otfly 
in a military and naval sense, bill more 
especially in every branch of trade and 
industry under the Kaiser’s leadership, 
it can hardly he said that the cigarette 
has interfered with his activity and use
fulness for his countiy.

King Edward’s Smoke.
Years ago King Edward was exceed

ingly fond of cigarettes and smoked 
them in great quantities, though of late 
they have been s ed by cigars,
'and nowadays it is said he is seldom 
seen without a large black Havana be
tween his teeth. The King has reached 
his sixty-fourth year and has been an 
inveterate smoker since attaining man
hood.

A Spirit Lamp to Light a Cigar.
Emperor Francis Joseph, of Austria- 

Hungary, has managed to hold together 
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for fifty years or more the discordant 
racial elements in Hungary and Vienna, 
during which time he has been an in
veterate smoker, his favorite form of 
the weed being those long cigars known 
in Austria as Virginias, which have a 
1st raw through them in order to enable 
them to draw, and have to he held in 
Hie flame of a spirit lamp for a moment 
or two before they can he lighted.

It is said that King Charles of Portu
gal smokes forty cigars a day, and has 
been declared to he the most inveterate 
smoker of all the “anointed of the 
Lord” in the old world.

Moslem Rulers Do Not Smoke.
It is a peculiar fart that the leading 

Moslem rulers refrain from smoking, 
and it was doubtless owing to the fact 
that he never indulged in tobacco him
self that the cigarettes of the late Khe
dive Tewfik were so abominable.

The Diplomatic Cigarette.
As a result of his observations in "the 

direction of tin- habits of rulers of the 
nations of the earth, the diplomat fur
nishing this data says that as a general 
rule the cigarette has supplanted the 
pinch of snuff in diplomacy. He finds 
that there is scarcely any foreign min
ister or diplomat who is not provided 
with his cigarelte box, whieh he regards 
not in the light of an object of personal 
luxury, but as a part of the most indis
pensable paraphernalia of his profes
sion, and it is worthy of note that the 
Russians, who devote more attention 
and importance to the study of diplo
macy than any other European nation, 
are always provided with finer ciga
rettes than any of their colleagues in 
the service.

Tobacco and Politics.
The compiler of the foregoing infor

mation says that the influence of tobacco 
upon the course of political events has 
been almost invariably of a beneficial 
character. “Not only have its narcotic 
properties tended to soothe the angry 
passions of those entrusted with I lie 
conduct of international relations, bill 
it has also afforded them the opportunity 
of thinking before they spoke, and al
lowing time for those second thoughts 
which, in diplomacy and statecraft, al 
any rate, are always the best. People 
are often disposed to make fun of the 
so-called pipe of peace, and to regard 
it as a mere form of speech originating 
with the red Indians. But tobacco, 
whether in the form of a cigar, cigarelte. 
snuff or a pipe, has ever proved a pow
erful and effective aid to the mainten
ance of peace, and as such its use de
serves to he fostered and -propagated 
hv all patriotic and lawabiding citizens 
in lieu of being condemned as noxious.”
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MR. GROCER,-

Adams Tutti Frutti Gumv
Swells Youk Bank Account ] 
Because You Make gQ

Adams Tutti Frutti Gum
Pleases Youk Customer 

Because it is The Best.

Give it a Prominent Place on Your Counter.

à
AMERICAN CHICLE CO.,

Logan^Ave., - Toronto.

♦êé*ééé*ééé*é*******éé***é*****éé#*éé*é*##é#*é#******é*A********A*ééé##*é*£1 *NAZI Rl or ’PHON

<«
*♦♦

1
«
«

\

FOR YOUR SUMMER SUPPLY OF

$ HOGEN-MOGEN (High and Mighty15c. and ROYAL SPORT (10c.) Cigars
Our mail business is increasing by leaps and bounds, particularly 
from Ontario — Because, we make cigars of unequalled value.

GROCERS,—Make us prove it.

f THE SHERBROOKE CIGAR CO, - SHERBROOKE, P.Q.
4 Our Travellers are now covering the Far West, Ottawa Valley, Quebec and The Maritime Provinces. ^
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THE WORLD IS WIDE
AND

MacLAREN’S IMPERIAL CHEESE
/■ "'—a.

m«clarens
IMPERIAL CHEtsf

Ï
r% r"*

HAS A WORLD-WIDE REPUTATION—MILLIONS OF CONSUMERS 
IN EVERY CIVILIZED COUNTRY APPRECIATE THE 

FACT THAT THERE CAN BE

“NOTHING BETTER”
EVERYTHING IN CHEESE

WE IMPORT WE EXPORT
All the best known foreign varieties The choicest quality full Cream Canadian
including Roquefort, Gorgonzola, Cruyere, Box Cheese, white or colored.
Camembert, Edam, Neufchatel, Limburger,
Stilton, etc., etc.

CORRESPONDENCE SOLICITED

MacLaren Imperial Cheese Co., Ltd.
Head Office, TORONTO

BRANCHES

New York, N.Y. Boston, Mass. Chicago, III. Philadelphia, Pa. San Francisco, Cal. SI. Thomas, Ont. Detroit, Mich.

____



Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

, 36c.
33c

27c. 
. 85c.

6-lb. boxes, 12 bxs. In case, l-lb. pkgs. 22c. 
tf-lh. boxes. * boxes In osse. 1-lb. p*«s 22
6-ll>. " 12 H “ 4-lb. " 28c

Gold Medal i hocolate powder—
5 lh tins, 10 tins in cate............
10 lb. tins, 10 tins in case..........

XXXX chocolate powder
5-lb tins, 10 tinf m vase............
10-lb. tins, 10 tins vase...........

TOBLKKS MILK VHOCOLATE.

5e. sticks, per 1k>x (40sticks).............. 1 50
lUu. tablets or croquette (20)................ 1 50
80c. " (801............... 2 42

Condennd Milk
BORDEN'S CONDENSED MILK CO.

Wm. H. Dunn, Agent. Montreal * Toronto.
Cases. Dos.

“ Eagle " brand (4 doz. ).............. *3 U0 $1 SO
Gold Beal brand 14 dux ).....  5 U0 1 25

‘•Challenge brand (4doz.)...... 4 0C 1 00
Evaporated cream-
“Peerless" hrebd evap. cream.. 4 75 l 20

" hotel size ..................  4 90 2 45

.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

May 17, 1906.

Baking Powder
Cook's Friend-

Chocolate ginger, per lb
1 lbs , per do/... 2 25

t'rystalized " V», |>erdoz. boxes 2 25
Vanilla chocolate wafers. No. 1, 5 lb.

taxes, per lb..................................... U ."to
Nonpareil wafers. No. 2, 5 lb. taxes,

peril....................................................  0 25
Milk choeolate, 36 in tax, per tax .. 1 X 

36 in tax, per doz. t akes 0 35

Keen's Oxford, per lb........................
In 10-box tots or 

Reokitt’s Square Blue, 12-lb. box 
Reokitt's Square Blue, 5 box lots

Per dos.
8lae 1, in 2 and 4 dos. boxes...........

10, in 4 dos. boxes.....................
EBi

IS. in I

OUlett’e Mammoth, * gross box. 
Nlxey's "Oervus," in

sooordlng to sisetins, 2 doz. In oase 
12-os. tine,
Mb. " à Oaraocas. * s, 6-lb. boxes................... $0 42

Vanilla, is ......................................... 0 42
•Gold Medal, sweet, i s, 6-lb. taxee 0 2ti 
Pure, unsweetened, re, 6-lb. boxes 0 42 
Pry's "Diamond,” is, 14-lb. boxes 0 24 
Fry’s "Monogram," is. 14-lb boxes 0 24

Blaek LeadW. H. OILLABD 4 OO.

Reokitt's, per box..................................$1 15
lams either 1 gross, 1 ox. size;

4 gross. 2 ox., or i gross, 4 ox
Reckitt's Zebra paste, i-gro. taxes, #10.20 
per gross.

1-lb. tins, 2 dot. In 
Lib. Uns, 3 |
lb. tins, 41

Per doz.
Concentrated, fs, 1 doz. In box__ 2 40

4 80
-lbs. " H .... 8 26

IMPERIAL BAKING POWDER. Homoeopathic, i s, 14-lb. boxes ....k ii
Per groszPer dos

EPPS s.
Agents, C. E. Colson 4 Son, Montreal.

4-dox..................... 10c.
3-doz..................... 6-os.
1-ios..................... 12-oz.
3 los..................... 12-ox.

ios........................ 2Mb.
In *. | and 1-lb. tins, ll-lb boxes, per

A >1 E RICAN PL KB FOOD COMPANY b. ....................................................... 0 5
Smaller quantities ............................... 0 37

Borax Queen. BENBDORP 8 OOCOA 
A. F. MacLaren, Imperial Cheese Co. 

Limited, Agents, Torento.
40-oz. case, 4 doz........................................ 0 40

B-oz. " 4 " ..................................... o 50
OCEAN MILLS.

Ocean Baking Powder, i lb., 4 doz— $0 45 
5 doz — 0 90 

lb., 3 doz.... 125 
Borax, i lb. packages, 4 doz— 0 40 
Cornstarch, 40 pks. in a case .. 0 78 
Freight paid 5 p.o.20 days

Lot 7 cases, freight paul. 
Conditions ? per cent. 1U days ; net 

todays.
lb tins, 4i doz. to case. per doz., # 90

■■■■140
k.75
I ■

JOHN P. MOTT A OO. 8.
K. 8 Molndoe, Agent, Torontr.

Cereals.
Wheat OS, 2-lb. pkgs., per pkg..........  U Ud

7-lb. cotton bags, per bag.
MAGIC BAKING POWDER.

Oases. Sizes. 
6 doz..... So.
4 " .... 4-os. 
4 " .... 6 
4 " .... 8 
4 " .... IS 
1 " .... 12 
4 " .... 16 
I “ .... 16 
1 " .... 14-lb. 
1 M .... 1 
I M .... 60s. 
1 " .... 12 

16

PETERBOKOVUH 
CEREAL COCANADA

Canada Flakes, 
Standard 

case. 36 15
#1 40 

5-ease lots. 4 3U 
Canada Makes, 

Jumbo 
case, 24 25 s

.............. 4 90
Canada Flakes, 

Juuiliu 
5-case lots. 4 6U

Per lb
Elite. |e..........................................  #U 30
Prepared coeoa, * s to * s ....................  0 28
Mott's breakfast coeoa, i s.................... 0 38

i s.................... 0 66
No. 1 chocolate, | s.................... 0 30
Navy " i s...................  0 27
Vanilla sticks, per gross........... 1 00
Diamond chocolate, i s and 6's. 0 23
Confectionery chocolate Jllc. to 0 31 
Swrel eh'icolate liquors..80c. to 0 34

royal baking powder

Per Dos.
Royal—Dime........................................ $ 0 95

Tl 4 lb.............................................  1 «0
" 8 os............................................. 1 95 Freight prepaid.

Ilk.............................................. 1 55
18 os............................................. 3 85
l lb.............................................. 4 90
8 lb..................................................13 60
8 lb................................................. 78 3$

WALTER BAKER AGO., LIMITED.

Per lb.
Premium No. 1 chocolate, 13-lb. boxes $0 35
Vanilla chocolate. 6-lb. boxes............  0 47
German sweet, 6-lb. boxes ............. 0 86

Chocolates and Cocoas
TOE COWAN OO., LIMITED

Barrels—When packed in barrels one per 
cent, discount will be allowed.

Per lb.
4, 1 and 8-lb tins

Cracked cocoa, i-lb. pkgs, 18-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 s,

per box .............................................. 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans.............................................  0 42
Vanilla chocolate wafers, 48 to box,

per box......... ................................... 166
The above quotations are f.o.b. Montreal

Perfection, Mb., per doz..................#‘J 40
i-lb.. “   1 30

10c. size "  0 90
5-lb. tine per lb ..............  0 37

Soluble,No 1.5 and ' 10 lh.tins,per lb 0 20
No.2, 5 and 10-lb. tins." 0 18

Breakfast cocoa, *,4.1 and 8-lb Uns 0 40
CLEVELAND 8 BAKING POWDER.

...|0 93 
1 33 Special quota! ions for cocoa in bbla., kegs, etc.

bV
1 lb...............
31b.
5 1b.

Queen's Dessert, |'s sod ft per lb. |0 43
Vanilla, h............................................. .IV
Parisian 8a per lb...............................0 30

WALTER M. LOWNEY OO.
Canadian Branch, 165-171 William at. Montreal

Breakfast cocoa— Per lb.
8-lb. screw top cans, 10 cans in case, 36c. 
ll-lb. boxes, b boxes In case, 1-lb. urns. 36c. 
6-lb. boxes, 12 boxes In case. 4-lb, tine. 36c. 
6-lb. boxes, 12 boxes In case.i lb. tins. 36c. 
6-lb. boxes, 12 boxes in case. 1-5-lb. tine.40c.

The following sweetened for household 
purposes :Barrels—When packed in barrels one per 

cent, discount will be allowed,
Royal Navy, 1 "sand*'s, per lh.......... SO 30
Diamond. " ......... 0 25
Bpecial Diamond, *"s, “   0 22

6 a. M ................ 0 22
6's, "   0 30

T. KINNBAR A CO.
Crown Brand
1 lb. tins, 2 doz. in case.......................  #1 20
I lb. " 2 “ “ ........................ o 80It. * 4 - ” ........................ o5

& 40-lb. boxes 
.

Sweet chocolate powder—
5-lb. tins, 10 tins in case....................... 25a.
12-lb. boxes, 6 taxes in case, 1-lb. tins.26c.The following unsweetened : 

Perfection, 6-lb. boxes, 12 boxes In case, à lb. tins. 26al) 30 
U 30

per lb......... 0 to
6-lb. boxes, 12 boxes In case, * lb. Lina 28a 

Premium chocolate—
■BLUB RIBBON_
TEA CO. .TORONTO 6-lb bxs., 11 bxs. In case, 4-lb. pkga^ 3u-Icings for cake—

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in Imperial—Large* 

Medium sixe jarsl 
■Small size Jar&* 

Individual size jars

4-lb. pkgs., per doz....... ................... 0 9J
Chocolate, white 6-lb. bxs.. 11 bxs. in oase. 4-lb. pkgs 28

100 2-cent pieces in box, each............ $1.25
Vanilla s

pink, lemon, orange, 
almond, maple and cocoanut cream, in 
1-lb. taxes, per doz....................... 1 75

Wholesale. Retail 
0 20Yellow Label, I s and 4's........dll...... ImmUH

Medium size 
Small size. ■ 

Roquefort—Large sise..........

Green Label. 1 sand /s......... 0 22
0 to 100 #oent. pieces in box..................#1 25Red Label, l's. à's, 4*» snd is.. 0 30 

White Label, lV £■ »nd *V . 0 35
Gold Label | s and 4's......... 0 43
Embossed Label, l's, is and*'s 0 70

i, Alb. tine. 26c 
6-lb. bxs. IS bxs., In case, 4-lb.

I onfeotlooe 
Cream bars. 60 in tax, per box......... 1 8i

6 in tax, per doz. boxes 2 2
Lins—85a 

case, A-lb. pkgs. 25o.6-lb. bxs., lîbxa.

EYVO**'1’

Cream

TKV-aO OONDENUED MUE OO., LIMITED.

" Jenej" brand uraporatad cre.m
per case (4 doz.)..................................#4 65

“ Reindeer " brand per caw (4 dos).... 5.60

Coffees.
JAMES TURNER A OO.

Cairo................................   0 20
Sirdar........................................................  0 17
Old Dutch Rio......................................... Q 1^

Per lb.
'Old Crow" Java......................................|0 25

Mocha .............................. 0 27*
Java.....................................  0 30

Arabian, Mocha...................................... 0 to
15-year-old Mandheling Java and

hand-picked Mocha.......................... 0 »
1-lb. fancy tins choice pure coffee, 48

tins per case....................................... 0 20
Madam Huot'eooflee, I-lb. tins..'!!!!!! 0 32

M " " 8-lb. Une............. 0 62
100 lb. delivered in Ontario and Quebec.
Rio No. 1.................................................... 0 15
Condor L 40-lb. boxes........................... 45c.

a. a. A A. a swing a
Pet lb

Mocha and Java coffee, In 1-lb tins, 30- 
Mocha and Java coffee, in 3-lb tins, &

dos. $8 16 
4 SO 
1 40

* 1 00 
1* 00 
17 66 
lz 00 

1 «
I 40

.
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Coupon Booki—Allison’».
Kor sale in Canada by The Eby Blain Co., 

Limited, Toronto. C. O. Beauchemin & 
Fils, Montreal.
$1, *8, $3, 85, $10 and 830 book».

Un-

In lots of leaa than 100
books, 1 kind assorted. 4c.

100 to 500 books................ 3*c.
100 to 1,000 books.............. Sc.

Allison's Coupon Pass Book.

Covers and
Coupons
numbered

#1 00 to $3 00 books
5 00 books..............

10 00 " ......................
15 00 " ..............
30 00 " ..............
35 00 " ..............
50 00 " ...............

kCiCMstvcwTma

cents each

Cleaner.
Per doz 

4-oz. cans S' 0 PU
6-oz. “ 1 35

10-oz. “ 1 85
Quart “ 3 75
Gallon “ 10 00

Wholesale Agents

The Davidson à Hay, Limited, Toronto

Fly Pad».
Wilson’s Fly Fails, in boxes of 50 10c. pack 

ets, S3 per box, or three boxes for S3.40.

Infant»’ Food.
Robinson's patent barley $-lb. tins

1-lb. tins...,
>lb. tins.
•lb. tins.

Jam» and Jellies
Southwell’S GOODS. Per doz 

Frank Magor & Co.. Agents.
Orange marmalade............................... $1 50
Clear jelly marmalade....................... 1 80

groats i-lb. tins., 
" 1-lb. i

|1 25 
3 85
1 25
2 25

Strawberry W. F. jam........................ 2 00
Raspberry “ “ ......................... 2 00
Apricot " “ ......................... 1 75
Blackcurrant “   175
Other jams....................................81 55 1 90
Red currant jelly ................................ 2 75

T. UPTON A OO.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. 81 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate..................................... per lb. 0 061
7 and 14-lb. wood pails.............per lb. 0 061
30-lb. wood pails........................ “ 0 06$
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case.per doz. 1 00
24b. tins. 2 doz. in case per lb............  0 07

' 7 and 14-lb. wood pails, 6 pails in crate
per lb. 0 061

30-lb. wood pails.......................... 11 0 06$
Home Made Jams—absolutely pure—
1-lb. glass jars (16-oz. gem) 2 doz. in

case.......................... per doz 81 45 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate......................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate......................................per lb. 0 09

Laid.
THE N. k. FAIRBANKS VO. BOARS HEAD 

LARD COMPOUND.

Tierces .......... 80 08;
l-bbls................................................................  0 Obi
Tubs................................................................. 0 082
Casus, 3-lb. tins........................................ 0 091

" 5-11. ” .........................................0 Û9Z
“ 10-lb. “ .......................................  0 09

20-lb. wooden pails ................................ 1 83
20-lb. tin paib.......................................... 1 73

Wood net, tin gross weight.

Lieorie».
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. 80 40 
Fancy boxes (36 or 50 sticks)—per box 1 25
"Ringed" 5-lb. boxes............ per lb. 0 40
"Acme" pellets, 5-lb. cans__ per can 2 00

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per can 2 00
Licorice lozenges, 5-lb. glass Jars__ 1 75

" " 20 5-lb. cans............. 150
" Purity ” licorice 10 sticks............  1 45

" 100 sticks............. 0 73
Duloe large cent sticks, 100 in box.... __

Lye (Concentrated)
GILLKTT 8 PERFUMED. Per case.

1 case of 4 doz......................................... 83 60
3 cases of 4 doz....................................... $3 50
5 cases or more ................ ................... 3 40

Mine# Meat.
Wethey ’s condensed, per gross net . ..812 00 

per case of doz. net......... 3 00

Mustard.
COLMAN8 OB KKEN'8.

D.8.F., lb. tins...................... per doz.f 1 40
" J-lb. tins..................... " 3 50

1-lb. tins ................... " 5 00
Durham 4-lb. lar....................... per 1er. 0 75

" 1-lb. Jar........................ 0 86
F. D., $-lb. tins........................ per doz. 0 85" £lb. tins......................... " 1 46

s. d. maroeau, Montreal. 
"Oondor," 13.1b. boxes—

1-lb. tins................................per lb.| 0 35
$-lb. tins.................................. " 0 35
1-lb. tins.................................. " 0 321
4-lb. jars................................ per jar 130
1-lb. jars.............................. " 0 36

Old Crow," 18-lb. boxes—

fib. tins.................................. per lb. 25
lb. tins................................ " 0 23

lb. tins............................... " 0 221
4-lb. jars.............................. per jar 0 70
1-lb. jars............................... 0 86

Orange Marmalade.
T. UPTON A OO.

12-oz. glass jars, 2 doz.case... .perdoz.$ 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 061 
Golden shred marmalade, 2 doz. case,

per doz........................................... 1 75

Saratoga Chips.
MRS. BORER'S SARATOGA CHIPS.

36 large size pkgs., per case..................... 4U
72 small *" " “ .................... 5 40
Assorted 18"s ami 36 s...............................  5 40
In bulk—Bbls., 50-11»., per lb..................0 25

" * bbls., 2Mb. • ................  0 25'
Terms 30 days net or 1 per cent. 10 days.

Boda.
COW BRAND.

SûviiniiMÉLJB

BAKING SO PA^-

Case oi 1-lb. contain 
ing 60 packages pc
box, S3 00.

Case of 1-lb.

Case of So. pkgs. com 
box, |3 00

loon
taming uo pkgs. j 
per box, 83 00.

Case of 1-lb. and à 
lb. (containing ft 
lTx and 60~j-lb. 

pkgs),per box, 13 00 
taining 96 pkgs.), pei

MAGIC BRAND
Per case

i, 60 1-lb. packages.............$3 75
1201-lb. " ............. 8 75
1301-lb. "I S7,X 60 1-lb. " /.........  876

No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case............................................................ 2 85
E cases............................................................ 2 75

No. 1, c 
No. 2, 
No. 3,

■oap and Washing Powders
A. p. tippet a oo., Agents.

Maypole soap, colors. 
" " black...

Oriole soap...................
Gloriole soap..............
Straw hat polish.... .

.per gross# 10 2u 
,r 15 30

.. " 10 80
" 13 00

. M 10 30

Stareh.

EDWABD8BUBG STARCH OO., LIMITED. 

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton.10 051
No. 1 8-lb.
Canada laundry............................. .
Silver gloss, 6-lb. draw-lid boxes. 
Silver gloss, 6-lb. tin canisters.... 
Edward’s sliver 
Kegs silver gloss, ___
Benson's satin. 1-lb. 

rhite, bl

gloss, 1-lb. pkg. 
i, large-----b crystal...

No. 1 white, bbls. and kegs. 
Canada White Gloss, 1-lb. pkga.. 
Benson’s enamel.

6 06 
0 07 
0 06

_______ ____ 0 061
per box 1 M to 8 50

TEA HINTS
FOR RETAILERS

By JOHN H. BLAKE

YOU should get a copy of this book 
to-day—it tells all there is to 

tell about Tea.
How to Test Teas.
Where to Buy Teas.
Bulk v. Package Teas.
How to Establish a Tea Trade.
Tea Blending, etc., etc.

275 pages : Cloth.
Price, postpaid, - $2 00

BOOK DEPT.

THE CANADIAN GROCER
10 Front Street East, - - Toronto

BASKETS
We make them in all shapes and 
sizes. We have

Patent st«,w»oa«# Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

THE .

Oakville Basket Co.
Oakville, Ont

You are Interested 
in Something

Why not get the best items that 
are Printed on the subjectt

We read and clio thousands of'newspapers 
every week — therefore we can equip you 
speedily and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likely to get.

Terms—100 Clippings, $ 5.00 
250 " 12.00
500 " 22.00

1.000 " 40.00
Send for our Booklet 'which fully explains 

the scope of the clipping industry.

CANADIAN PRESS CLIPPIN6 BUREAU
232 MoGill Street, MONTREAL, QUE.

Telephone Main 1255.
10 Front St. E., Toronto, Telephone Main 2701

Is Honest Goods and 
just theThingon Which 
to Make or Extend a 
Business.

McLAREN'S
u I The Best Grocers make 

a point of keeping it 
always in Stock.
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SWOD&GCU
MOTTUU ■■ITU

BOSTON. NASS*

GROCER

The Agricultural Schoolmaster
is abroad, and the farmers are learning the important truth that the 
better the seed the better the crop.

The Grocer may take a lesson from this newest beneficent enterprise.
Use none but pure, superior goods in your store, and you will raise a 
great crop of customers.

The selected Coflee beans that form WOOD'S COFFEES will make one 
important department produce a great harvest of trade.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

Culinary Starch—
Benson ft Co. a Prepared Oora__ 0 07
Canada Pure Corn ......................... 0 064

Starch—
Edwardsburg No. 1 white, 1-lb. oar. 0 10 
Bdwardsburg No. 1 white or blue,

4-lb. lumps.................................... 0 08*

AMERICAN PURE POOD COMPANY. 

Japanese Starch.
Case

1 case, 5 doz................................................*5 00
5 " 5 “ ........................................... 4 85

Lot 5 eases, freight paid.

CORN STARCH “ROYALTY."

12-oz. case, 4 doz........................................ 0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. |0 05 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05*
Finest Quality White Laundry—

5-lb. Canisters, oases of 48 lb— 0 Q5f
Barrels. 100 lb..............................  0 06
KegsTlOO lb................................. 0 06

Lily White Gloss-
1-lb. fancy cartons, oases SO lb. 0 071
6-lb. toy trunks, 8 In case.......... 0 07*
6-lb. enameled tin canisters, I

Incase......................................... 0 071
Kegs, ex. crystals, a00 lb............. 0 06*

Brantford Gloss-

1-lb. fancy boxes, oases 36 lb....... fO 07*

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 1 50

Celluloid Starch-
Boxes of 46 cartons, per case.... 8 50

Culinary Starches—
Challenge Prepared Oora—

1-lb. packages, boxes 40 lb.......... 0 06*

No. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb.......... 0 07

Crystal liaise Oora Staroh- 
I-lb. pik packages, boxes 40 lb.......... 0 07

SAN TOT STARCH.

10o. pkges, oases 6 dos., per case.. 4 75

ST. LAWRENCE STARCH OO., LIMITED. 
Ontario and Quebea

Culinary Starches—
SL Lawrence corn starch, 40 lb . U 07 
Durham oora sUrch. 40 lb............  0 05*

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 05* 

3-lb. cartons, 36 lb.. 0 Q5f
M 30Mb. bbl.................. 0 06
" 100-lb. kegs. .............. 0 06

Canada Laundry, 40 to 46 lb........  0 05
Ivory Glow, 84$ family pkgs., 48 lb 0 071

1-lb. fancf, 30 lb......... 0 07*
*' large lumps,100-lb kegs 0 06*

Patent starch, 1-lb. fancy, 18 lb.. 0 07* 
Akron Gloss, 1-lb. packages, 40-lb. 0 06*

I +•***■

lsot.0

OCEAN MILLS. 

Chinese stare!

J. ft J. COLMAN 8, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6fe.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight.................................. 8}c.
1 lb. gross weight ............................... Mo.

}lb. gross weight .............................. 9c.
lb. gross weight ..............................  10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight .............................. 9*c

Stowe Polish.

i ft \Trtn uanvaWtA*

RUln* Hun, 6h«. eke., |-gross boxes <8 SO 
Hiring Sun, to», cakes, gross boxes 4 50 
Bun Paste, 10a sise, 1-groeE boxas.... 10 00 
Sun Paste, 5a sise, f-gross boxes— 6 00

•yrnp.
" CROWN " BRAND PERFECTION SYRUP. 

__ Per case.
■namaUad tins, 1 dor In case............* 40
Plain tins, with label-

lib. Una, 1 doe. In oaaa............... 1 80
6 " 1 " " ................ 1 36

10 * { " ................ 1 10
110 and 80 lb. tins bave wire handles. 1

SMALL a BRAND—Standard
5 gal. tins, per can.................................. 4 40
1 “ " per case................................  4 90

I " " “ ................................. 5 70

LUDBLLA CEYLON, l'S 
AND *8 PKQ8.

Blue Label, Is..
Blue LabeL *'■........................... 0 19
Orange La Del, l's and *'■.... OH
Brown Label, l's and *a.......  0 88
Brown Label. *’• .................... 0 SO
Green Label, fa and * a......... 0 86
Red Label, *a........................... 0 40

•0 18* «0 86 
0 19 0 16

MOTHERS
FAVORITE
MELAOAMA

TEA

put up in 30, 60 and 100 lb. boxes.

Oaeea, each 60 1-lb...............................  f
- " 00*-lb....\

M 80 1-lb....J ....................
M - 180 *-lb...................... ..........

"CROWN " BRAND
Wholesale.

Red Laoal, 1-lb. and *s.............f 0 36 fl
Blue Label, 1 lb. and *s............... 0 88
Green Label, 1-lb........................ 0 18
Green Label, *s........................... 0 80
Japan, la...................................... 0 19

e. D. MARCEAU. Montreal 
Japan Teas—

" Condor " 1 40-lb. boxes.............|
II 40-lb. boxes............

" TU 00-lb. boxes........
EMD AAA Japan, 40 lb " at.............

AA 40 w .............
Blue Jay, basket fired Japan, 70 lbs., ..n«~i„."iv 00-lb. ~

Wholesale Retail. 0e V 80-lb. M ,.i.........
X XXX «Mb. boxa.

Black, green, mixed, 1 lb....... 0 25 XXXX 3Mb " ....
•• - libs....... . 0 19 0 25 XXX 80-lb. " ....
" " 1 lbs ft *8 0 20 0 30 XXX 30-lb. " ....
" M libs, *aft*a1. 0 28 0 40 XX 80-lb.

1 lbs. k 1,l 0 35 0 50 XX 30-lb. " ....
" “ 1 lbs. À i ». 0 40 0 60 LX 6Mb. per case, lead 

packets (25 l a and 70 *'•) 
Ceylon black tea to ln»d nw

3 p.c. off 30 days or 3 montt
Condor

Green Label, ta. ts and U,

*

Teas
I SALADS CEYLON.

Wholesale. Retail

Brown Label, la......................  •£ » SO*
Green Label fs and *’•....... 0 23 0 80
Blue Label I s, *< ( i and * ■ 0 SO 0 40
Red Label l a and | a.............. 0 86 0 50
Gold Label. *■........................... 044 000

Head Office. St.
John, N.B 

Toronto Office, 3 
Wellington E

0 97* at 0 

0 SO at 0 S3 

0 36 at 0 16 

0 40 atO 30 

0 50 at 0 34 

at 0 40

Brown I.abel, l'a and
Crimson 

Blue 

Gold

H
1», 4's. 1 a, l's 
la, *s, Is.
1 a. * a. ! a...

Wholesale 
0 80 
0 22 
0 25 
0 30 
U 36 
0 44

Retail 
0 25 
0 30

0 40 
0 50 
0 60

All grades, either black, green or mixed.

, [0L0NÂM

Black Label 1-lb., retaU at 86c............. 00 1»
" - Hb.. " M .............. 0 80

Blue Label retaU at 10a....................... 0 81
Green Label " 40a........................ 0 »
Bed Label " 60a.......................  0>
Ovaom Label " to:........................  0 48
OeMLabel " «a...................... 0 56

£!£ ^.K.4e..^ulS
Yellow Label *s and la,
60-lb. oases .............. retail
Blue Label *•, *e and la,
50-lb. oaeea .............. retaU
Bed Label *a. *a and la.
50-lb. caeee...............retail

Black Teas—" Old Crow " blend—
Bronxed tinsel 10,86,50 and 00-lb.
No-1.................. -..............per lb. 0*
*»|................................... 0 *
Hal................................ ||
No. 4................................... M 0 80
No. 5................................... •• « |7|

Tobseeo
THE mriKl 100*000 OO., LIH1T1D.

dmoklng— Empire, ta, ta snd lta___«0 W
Amber, to sod 8s............. 0W

“ le». 7s.................................... 0 SO
“ Boeebud. 7,........................ e 51

Ohevlng-Oumac», lta. eod it,.... Ota
•• Old For. lta...........TT7.... Ota

8noweboe, «ta.................... 0 SI
“ Peg Roll. 7Js...................... 0 S6
" Stag. 10 os.......................... 0 «5
“ Bo be, 8e. end He............... Ota
• " 10 os. bera. Si* .... Ota
- Pair PU», 8s sod us___  0 S3
" Club, 6s. and lta............... Ota
” Universel, lta..................... 0 47
“ Dlsie, 7s............................... o SO

Vinegars.
a D. M*Borneo. Montreal Per sel 

*MD, pore distilled, blgbeet qoelltg . |0 884
Condor, pure dletUled........................... 0 771
Old Crow........................................ .........  OBI

Bpeolel prtoee to bugaie ol Urge aueotltlri

Tout.
Bogel reset. 8 doe. 8a pkgs In i 

QtUettS areem resta.8des ...
•I to
■1 P

RECKITT’S BLUE»-1 ZEBRA PASTE {(Always give your 
Customers Satisfaction.



THE CANADIAN GROCER

f BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOES, W.l.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cablk Apdress -Jone.swan, Barbados.
Codes used—Lieber’s, Western Union, A. B. C., 

Watkins’ Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L G. Crosby, St. John, N.B. ; Mitchell & White- 
head, Quebec ; Rose & Latiamme, Montreal ; Geo. 
Musson & Co., Toronto ; J. C. LeQuesne, Pasyebiac.

CALGARY

The Dominion Brokerage Co.,
Wholesale Limited

Commission Merchants and Brokers

CALGARY and EDMONTON, ALBERTA

Excellent Trade Connection 
Highest References

WESTERN CARTAGE CO.,
Cartage and Warehousing

Storage and Brokerage for Eastern Wholesalers. 
Handling and Forwarding of CAR SHIPMENTS. 
Largest and Best equipped STORAGE Facilities in 

the WEST.

CHARLOTTETOWN, P.E I.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars. Barbados
--------------------- Molasses, Flour and Cormneal.
EXPORTER of Cheese, Butter and Canned Goods.

AGENT in Canada and the United States for the 
famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX, N.S.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX. N S.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

nONTREAL.

J. T. ADAMSON & CO.
Customs Brokers 

andJ/Varehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 88

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

A. F. MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT :
Agents for Grocers’ Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com

munications to our head office.
26 Front St. East, Toronto

MOOSE JAW.
*

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48J/fc Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW. Sask

Office, 8 Main Street.

OWEN SOUND.
W. G. Patrick & Co.

Manufacturers’ Agents

Importers
29 Melinda St., Toronto

J. K. McLAUCHLAN
Commission Merchant.

Warehouseman, Shipper and Steamship Agent.

Owen Sound, - Canada

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers' Agents

27 Front St. E., Toronto
Highest references Commissions solicited

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

QUEBEC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, GRAIN
Domicile and Foreign Agencies Solicited 
Hochelaga Bank Building, 

QUEBEC.

W. E. BIDWELL
Broker and Commission Merchant

27V4 FRONT ST. EAST

TORONTO

WINNIPEG.

TOMATOES Winnipeg Storage
CORN in BOND er FREE
RAW SUGARS For all kinds of Merchandise.

Negotiable Receipts Issued.

low Insurance
W. H. MILLMAN & SONS

TEES & PERSSE Limited
Grocery Brokers

Wholesale Brokers aad Warehousemen
TORONTO WINNIPEG CALGARY EDMONTON
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JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers 

Agent, Member Western Wholesale Brokers' 
Association.

Uinon Bank Block, Rooms 722 and 723 
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

STUART WATSON
Manufacturers' Agent and Whole

sale Commission Broker.
Winnipeg, - Man.

Highest References. Correspondence Solicited.

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent
Correspondence Solicited.

141 Bannatyne Ave., Winnipeg, Man.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

Winnipeg Storage
We make a specialty of storing and dis

tributing car lots'for

Eastern Shippers
Negotiable receipts issued

Low Insurance Rates reasonable

R. B. WISEMAN & CO.
WINNIPEG

Warehousemen and Distributing Agents. 
Best of references.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “ Capstan."
Storage facilities. Correspondence solicited

SPRAGUE

CANNING MACHINERY CO
Tn Mamiftctureis anil Merchant* tlrm-my ami 
Alik; 1 Trade* Agunr r* re<|t«ir.il for one or two 
fir t riant firms.

ALFRED TAYLOR Commission Agent. SASKATOON. SASK

CHICAGO, ILL., U.S.A.

FOR OVER 20 YEARS
in the Commission Business in

WINNIPEG
If you art- not represented in Winnipeg or Calgarv. 

place your goods with a live and progressive Com
mission House. We sell exclusively to the whole
sale' trade- in the* West. Storage lor all kinds of 
goods. Cars distributed.

NICHOLSON dfc BAIN
WINNIPEG and CALGARY

Wholesale Commission Merchants and Brokers

Expert Bookkeeping
Investigating and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss and bal
ance sheets prepared. Set of books 
opened mmd office system devised in 
an up-t5date manner. Collection 
of overdue accounts a specialty.

PERCY P. DAVENPORT
Chartered Accountant

371 Elgin Avenue, Winnipeg

White Spruce

BUTTER TUBS
SCOn, BATHGATE & CO., SSHSSf «eroh.nts

COR. NOTRE DAME EAST AND VICTORIA STS.
WINNIPEG, CANADA

Storage and Warehousing a specialty. First-class facilities in a fully 
modern brick warehouse, centrally located on the railway track.

Ashley (8b Lightcap
Manufacturers' Agents

and

Wholesale Commission Brokers
Storage Track Warehouse
Central Location Low Insurance

(Juick facilities for handling goods.
Open for foreign and domestic agencies

Highest References Correspondence Solicited

214 Princess St., Winnipeg

10-20-30-50 lb

EGG CASES AND FILLERS
Order now for delivery later,

„ Pay You

WILTED WOODS & CO.
Hamilton and Winnipeg.

^WILSON’S
jH|F1y Pads

Annual sales many times larger than 
all other fly poisons combined

ADVERTISED
throughout Canada
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LEGAL CARDS

ATWATKK. i>l < U>h * CHAl'ViN
Advocates. Montreal

Albert W Atwater. K.C . Consulting Counsel 
for City of Montreal, (.'has. A. Ifm-los Henry 
N Chauvin

WM A M l.KAN
Barrister, Solicitor, Ktc.

Head Office Cuelph, McLean s Block 
Branch Office. Acton Town Hall 

Corporation, Solicitor, Etc

ROBINSON & CREEN 
Barristers, Solicitors. Etc.

John A. Itohinson., John K <Been. Solicitors for 
the imperial Bank of Canada, the Southern 
Loan & Savings Co., St. Thomas, Ont.

LOl'CHEED & BENNETT 
Barristers Solicitors Advocates, etc . Calgary: 
Can. Cables: Ijougheed, Calgary, Solicitors for, 
Bank of Montreal,Canadian bank of Commerce, 
Bank of Nova Scotia, Merchants Bank of Can.

ACCOUNTANTS AND AUDITORS

JENKINS & HARDY
Assignees, Chartered Accountant s^Êstate and 
Fire Insurance Agents, 15$ Toronto “.Toronto. 

4bf> Temple Building, Montreal.

PERCY P DAVENiOKT,
Chartered Accountant and Assignee.

371 Elgin Ave. WlNMKKU. Man.

HOTEL IIIHECTORY

WINDSOR HOTEL
HAMILTON, BERMUDA

This honsc is pleasantly and conveniently lo 
cated on the East side of Queen Street The 
rooms arc bright and cheerful. Every attention 
paid to guests. Billiards and Pool Hot and 
« old water haths. A. McNh'ol, Prop.

This first class hotel is most conveniently situ 
at ed in t he coolest and healthiest part of t he 
city. Five minutes from railway station and 
steamer stallings, and near to all pnnejpal public 
buildings. Cool and lofty In.-drooins Spacious 
Dining and ladies Rooms. Billiard Room.

Electric light throughout

TOWER HOTEL^etown

WOODSIDE BOARDING 
HOUSE

Corner of Mam and Lam ah a Streets 
< ; !•;< >R<. EToWN, DEM ER A R A 

ool and airy Bedrooms, Excellent Cuisine, 
l' odane» ipialitied. Terms moderate. Elec 
• Car Loop at gale of premises. Patronage

WINTER RESORT 
Queen's Park Hotel

Port ok Spain, Thimimd, B.W.I. 

JOHN McEWEN. Manager. For Kates, e 
apply '1'rinidad Shipping and Trailing Co. 

Broadway. New York.

THE GRAND UNION
The most popular hotel in

W. H. DURHAM. Proprietor 
RENFREW, ONTARIO

The most popular Hotel in the Ottawa Valley.

DOMINION HOUSE

VICTORIA LODGE
HAMILTON. BERMUDA

Mrs. J. F. SMITH, Proprietress.

Opposite Victoria Park and Cedar Ave. 
Private Board $12 to $11 ner week.

Open Nov. 1 Closes in May.

To Manufacturers’ Agents
Thb Canadian Gbocbr ha* en

quiries from time to time from manu
facturer* and others wanting repre
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manaonn, 
CANADIAN GROCER,

Montreal and Toronto.

Jams, Jellies 
and 

Orange 
Marmalade

have the true fruit flavor.
The wise grocer always 

keeps them in stock, as they 
will please his most particular 
customers.
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WATSON, BOYD & CO.
TRINIDAD, B.W.I.

COCOA, COMMISSION AND GENERAL MERCHANTS
Dealers in

Canadian,
Amorican

end Eastern Produce
CORRESPONDENTS :

LONDON—Frame & Co., 21 Mincing Lane. NEW YORK

Cable Address.: BOYD—TRINIDAD.

Consignments 
Promptly Attended "to.

Correspondante*
Solicited.

Frame & Co., 132 Front Street

CODES USED : Lleber'e, ABO, 5th et
Al Premier
and Standard Shipping

THOM & CAMERON, united
HEAD OFFICE : Glasgow

JONES <6 SWAN, - - Agents

General Commission Merchants 

Shippers of West India Produce
Agents for

Prince Line Ltd., Newcastle-on-Tyne 
Atlas Assurance Co., Ltd., London

CABLE ADDRESS : Joneswan - Barbados 
CODES USED : Lieber s Western Union

A B C Watkins , Scott s 
and Private Codes

REPRESENTED BY

John Farr, 140 Pearl Street. - - New York
L. G. Crosby, St. John, N.B
Mitchell & Whitehead .... - Quebec
Rose & Laflamme, Montreal
Geo. Musson & Co.. .... Toronto
J. C. LeQuesne, ..... Paspebiac

Fred T. DeWolfe & Co.
> CANADA

Representing leading Canadian Manufacturers in

West-Indies and South America
Also dealers in

WEST-INDIAN PRODUCTS

LIME JUICE AND ARROWROOT
ARE OUR SPECIALTIES

25 Hogsheads Raw Lime Juice 

25 Barrels Highest-Crade Arrowroot

Now in Stock. Write for quotations, ex-store 
or to arrive.

Representatives of :

London
GORDON, GRANT & CO.

THE UNION OF LONDON A SMITH'S ESTABLISHED 1872
BANK, LIMITED ST. VINCENT STREET, - PORT-OF-SPAIN - TRINIDAD,

Messrs, courre a co., bankers BRITISH WEST INDIES
MESSRS. ARBUTHNOT, LATHAM * CO., MERCHANTS, BANKERS. AND COMMISSION AGENTS,

Great St. Helen’s EXPORTERS OF TRINIDAD AND VENEZUELAN PRODUCE,
THE LONDON ASSURANCE CORPORA- ALIEN TS AND t’KOl'KIKTOKS OF

TION, MARINE DEPARTMENT Sugar, Cocoa, Cocoanut and Asphalt Properties
Liverpool LOCAL INVESTMENTS AND FINANCE A SPECIALTY

THE LONDON A LANCASHIRE
FIRE INSURANCE CO. Correspondents : London, new yokk. am* mum-iiml t» sinks*

i'RNTRKS IN EUROPE, AMERICA and CANADA.
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SILVER DUST
SOAP POWDER

Most Powder. Most Profit.
SILVER DUST MFG. CO , - Hamilton

FINKLE & ACKERMAN
BELLEVILLE AND BOWMANVILLE, ONT.

Green, Dried and Evaporated Apples
end

Desiccated Vegetables

THE TELEPHONE
Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near
est office of

THE BELL TELEPHONE COMPANY OF CANADA

Money
CAN BE SAVED BY MEANS 
OP AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlets end Full Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

W. H. BEATTY. President.

W. C. MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

The Belleville Business College, Limited
Business firms gel the heel result» by applying to us 10 days before vacancies 

occur in their employ.

See Catalogue pages 21, 27, 33, 41.

J. A. Tousaw V BELLEVILLE, f J. Frith Jeffers, M.A.
Secretary. / ONTARIO \ President.

BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.
Incorporated 1833

CASH CAPITAL, *860,000.00.
TOTAL ASSETS, <2,119,347.89.

LOSSES PAID SINCE ORGANIZATION, <27,383,068.64.

MEAD OFFICE, - BRITISH AMERICA BUILDING.
Cor. Front and Scott St»., Toronto.

HON. GEO. A. COX, President. J. J KENNY, Vice-President 
P. H. 81M8, Secretary. and Managing Director

Inconorated
1851

COMPANY.

FIRE

AND

MARINE

Mead ottice Capital r $1,500,000.00
Toronto, Assets, over - 3.460,000 00

Ont. Income for 1905, over 3.680,000.00
HON. GEO. A. COX, President.

J. J. KENNY, Vice-President and Man. Director.
C. C. FOSTER, Secretary.

THE METROPOLITAN BANK
Capital Paid Up, - - $1,000,000
Reserve Fund, - $1,000,000
Undivided Profits, - - $ 133,133

CEHEBAL BAHKIHC BUSIHES8
Drafts bought and sold.
Letters of credit issued.
Collections promptly attended to.

SAVIHCS DEPARTMENT
open at all branches.
Interest allowed on all deposit 
of one dollar and upwards.

Successful Advertising-How t0 Accomplish u
By J. Angus MacDonald

A volume of 400 pages packed full of good stuff for 
advertisers. Price $2.00.

Sent poet paid upon receipt of price.
TEOHNIOAL BOOK DEPARTMENT

Maclean publishing go limited, Toronto.

We
Solicit
Your
Account

182



THE CANADIAN GROCER

or else tçy it yourself and find out 
what a delicious flavour

LEA È-PERRI NS SAUCE
imparts to soups.fish,meats, game, 
gravy, salads and many other dishes, 
nesides rendering them moredigestable
THE ORIGINAL*™ GENUINE WORCESTERSHIRE

BE SURE YOU GET IT
SIGNATURE ON EVERT BOTTLE.THUS-

J.M.DOUGbAS &GQ
* 1 MONTREAL.P.o.

Canadian Agents

INFORMATION.

R. F. CREAM & CO.
GENERAL BROKERS

and
COMMISSION MERCHANTS

Flour, Grain, Provisions, 
Teas and General Groceries.
75 Dalhonsie St, ■ QUEBEC, P.Q.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation an* requested to 
register their namvs with the Mae Lean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertising department.

J. P. THOMAS
COMMISSION 
MERCHANT

25 St. Peter Street
QUEBEC

If you want to buy or sell or know anything in 
connection with the grocery trade, write The Canadian Grocer. We make 
it our business to answer all legitimate trade enquiries.

Supplied under cont act to the 
British and Indian Governments.

THOUGH ESTABLISHED IN 1849
we have hitherto been prevented from largely developing our Canadian trade. The 
Home Market has absorlied our principal attention.

But now, with greatly increased capacity, new plant of most modern type, a 
staff of expert analysts, and the largest Vinegar Brewery in existence, we are in a 
position to handle an increased export business—lots of it—and we invite enquiries 
from Canadian importers.

Arrangements are being made for our representation in Canada. Meanwhile it 
will he a pleasure to us to send YOU samples. Our representative will call on you 
later.

WHITE. COTTELL A CO., Vinegar Brewers
WARNER RD„ CAMBERWELL, S.E., LONDON, ENG.



THE CANADIAN GROCER

Use the Famous

ROCHESTER LAMPS
Dark stores made light ; 
light stores made lighter.

In

Gas and Electric Fixtures, 
Glassware, Etc.

We have an up-to-date range at prices 
that wdl appeal to you.

Puritan Oil Heating Stoves
Cheap Serviceable Reliable

Write i-ok Particulars.

THE ROCHESTER 
LAMP CO.

Headquarters in Canada for Oil Burning Lamps for Store, Hall or Church 
Lighting. Handlers of the celebrated Rochester Lamps.

109 Church Street, Toronto, Canada

Light
Your
Store
Properly

SEEING IS BELIEVING
If you will SCC our office- you will believe the value in

Luxfer Prisms
If you will invest in our products for improving the light in your showrooms,
YOUR customers will SEE YOUR goods and BELIEVE in their value.

New Ideas for Store Fronts Our Patent Clamp plate-glass” corners
WRITE US NO OBSTRUCTION TO VISION NO BREAKAGE

LUXFER PRISM CO., Limited
100 King St. West, TORONTO
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Quality Tells
On February 1st we installed the most improved 
gas roasting machine. We have since, turned out 
perfect roasted Coffees, getting all the best quali
ties from each kind, and with our experience in 
blending, have put on the market the best for the 
money.

Result has been wonderful ! Our Coffee business has almost doubled 
in three months, and our brands are the favorite where tried.

Put them in stock and see your coffee trade grow. Freight paid on 
50-lb. trial orders.

Madam Huot’s Coffee, I-lb. Tins, 32c.
“ “ “ 2-lb. “ 64c.

Plantation Blend, . . 18Ac. Condor Blend............................... 30c.
Special Blend, . . . 20c. 3MD Blend...................................35c.
“Old Crow" Blend, . . 25c. “Old Crow” Java and Mocha, . 25c.
Finest Java and Mocha, 28c. Old Government Java and Mocha, 31c.

Some Fine Values in Teas Just In
100 I I/e., 00 lbs. net, Fine Ceylon Green and Young Hyson Tea, finished leaf, at . I7jc. 
65 Boxes, 40 lbs. net, Choicest Ceylon Green Pinhead Gim))owdev Tea, at . 25c.
50 Chests, 103 lbs. net, Indian Green Young Hyson, fancy finished leaf, a beautiful

Tea, at ............................................................................. ......... . . 20c.
25 Chests, 90 lbs., Ceylon Black Pekoe Tea, extra fine flavory liquor, at . 20c.
25 Chests, 100 lbs., Ceylon Black Or. Pekoe Tea, fancy leaf, heavy liquor, at . 22Ac.

250 H/c., 70 lbs., choice large leaf uncolored Japan Siftings, at ... 7.Ac.
50 H/c., 90 lbs., nice nncolored Japan Dust, at................................................ . 5^c.

Ask for Samples—It Pays!

Specialty of high-class goods ir\ Teas, Coffees,
Spices and Vinegars

The E. D. MARCEAU CO.
281-285 St Paul St, MONTREAL

LIMITED
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Blue Ribbon Success
The secret of the success that has been met by Blue Ribbon Tea all along the 
line is no mystery.

Our experience in producing blends that please the public taste ;
The unformity of value found in Blue Ribbon Teas, each blend being carefully 
tested against the last two or three standards;
Our facilities for buying at all times in the best markets ;

Enable us to give values in Blue Ribbon Teas that are not to be met elsewhere.
As a trade builder and holder, Blue Ribbon Tea is a powerful factor.
If you are not handling it, write at once for a sample case.

Blue Ribbon Tea Co., Limited
12 FRONT ST. EAST, TORONTO.

We help you sell Blue Ribbon Tea by a vigorous advertising 
campaign to the consumer. We are the only firm in Canada 
with a right to advertise in street cars.

The oldest Wholesale Grocery House in Canada

ESTABLISHED 183*

Direct Im
porters of 
Tea, Coffee, 
R a i s i n s , 
C u r r a n t s,

Etc., Etc., Etc.
Agents for the Province of Quebec 

for the famous

“ Quaker M
Brand

Canned 
Goods

IMathewson’s Sons
WHOLESALE GROCERS

202 mcgiii st„ - - Montreal J

EXPORT TRADE DEPARTMENT
1 Firms Abroad Open for Canadian Business

V Agencies on Commission for 
«Britain.—We are open to receive con
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL A CO..
Monument House, Monument Square 
London, E.O.

DAVID SCOTT A CO.
Est. 1878. 10 North John St., Liverpool 
Enoland. Splendid connections ami 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

HAMILTON WICKES A CO.,
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Liverpool- 
Reports and valuations made m Canned 
Meats, Fish.Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

QBOROB LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Boos, Bacon, Apples, 

Poultry.

JAMES MARSHALL,Aberdeen, Scotland
Invites consignments of Canadian Produce, 
gives personal attention to handling of 
same, and guarantees prompt returns. 
Reference-Clydesdale Bank, Aberdeen. 
Codes -A.B C. 4th and 5th Eds.

Cable Address “Rapp, Liverpool" 
HERMAN RAPP & CO.

Provision Merchants.
Ill MATHEW STREET, LIVERPOOL. 
Liberal advances on consignments.

A. C. DOUGHTY & CO.
Head Office. 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address : Avouching. London. Codes : 
A.R.C. 4th and 5th editions. Al, Western 
Union. Highest References.

THOS. BOYD A CO.,
38 Kino St., - LIVERPOOL, 

are open to receive all kinds of Canadia ' 
Produce. Highest references. Wid* 
connections. A. B. 0., 4th and 5th ed 
Western Union and Libber’s Codes. T. A 
“Boyd."

OEO. RAflSAY WARD.
53 Limes Grove, Lewisham. England 

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned omis lu 
canvas for orders from large English wh'd. 
sale buyers. Extensive connection. High 
est references and security.

J. H. QAITSKELL A CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Beat prices-prompt 
returns. Write us. Established 1883.

D P, V yt 1 i Makers and Exporters of Candied Peels
1 . fx F . V lllVt/Illvlll Daily capacity of our plant: ten thousand lbs 

Telegraphic Address VINCENTELLI, Antwerp. A B C. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Report* 

and valuations made on fresh or canned fruits, fish pork and beef meats.
Be-t attendance on consignments. Hioheht Bank References

James Methven, Son & Co.-, eJ
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.
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JAPAN TEA
We have a winner to retail at 40 cents.

Thomas Kinnear ®> Co
WHOLESALE

OROOERS TORONTO AND PETERBOR.O

Dominion Spring Clothes Pin
The Dominion Spring Clothes Pin is the 
finest and most durable clothes pin manu
factured, made of hard wood, with a strong 
galvanized spring, which holds the clothes 
to the line so tightly that the wind is 
powerless to blow them off. If you have 
not already handled them place an order 
with your jobber. You will experience no 
difficulty in placing large quantities. 
Packed two gross in a wooden box, twenty- 
tive boxes in a case.

WHOLESALE SELLING AGENT

J. H. HANSON
*22 and *2* St. Paul 8t. MONTREAL

Gold Medals Awarded, London, 1900 and 1906.

heave’s
Food

For Infants, Invalids 1R2 Aged.
ESTABLISHED EIGHTY YEARS.

In Patent Air-tight Tins.

Manufacturers JOSIAH R. NEAVE & CO.. 
Eordingbridge, England.

Purveyors by Special Appointment to

H.I.M. the Empress of Russia.
Wholesale Agents for Canada: —

THE LYMAN BROS. & CO., Ltd., Toronto, and 
LYMAN, SONS & CO„ Montreal.

HEADQUARTERS
FOR

BLACK and ORE

GEO. ROBERTSON & SON.
wholesale grocers Kingston, Ont.
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You won’t be sour on us, will you, 
when we offer you

Proof Vinegar .... 
Crystal Pickling Vinegar - 
XXX White Wine Vinegar

QUALITY GUARANTEED 
ORDER PROMPTLY

(">

O'

O'

30c

18c,

PROVOST & ALLARD
Offices : 13 YORK ST. ... , 113 YORK ST.

Warehouses: , 22, 24'CLARENCE ST.

Ottawa, Canada
Cold Storage : 20 CLARENCE ST.

HOW CAN EGGS
Be Delivered Without Breaking ?

Is the question that the retail dealer is constantly asking himself.

“Read "the Answer 
in the Stars!”

Star Egg Carriers and Trays
No. 2

SOLVE THE PROBLEM

Wooden
Carrier,
Permanent
Fixture

Pat.
Mar. 10,

1903

They are safe, 
quick and cheap. 
No Broken Eggs 
when you use Star 
Carriers and Trays. 
They save the 
clerk’s time in de
livering : your own 
time in answering 
annoying ques
tions about broken 
eggs.

The illustration 
. shows you the con

struction of this 
useful device 
which is as simple 
as it is effective.

No Broken Eggs Tray, Only Expense
Cost Only One-third That of Other Egg Carriers

6end thirty cents in stamps for sample No. 1 Star Egg Carrier 
and sufficient Trays to make test.

STAR EGG CARRIER A TRAY MFG. CO.
61 Cortland St., Rochester, N.Y., U.S.A.

MacLaren Imperial Cheese Company
Agents for Toronto. Hamilton and London, Ontario 

Stock is carried by the following firms: Douglas K Ratcliff. Winnipeg, Manitoba; 
Provost & Allard. Ottawa. Ontario, Canada ; Gunn, Langlois & Co., Limited. Montreal, 
Quebec; M. DesBrisay & Co., Vancouver, B.C.; Alexander Marshall, Vancouver, B.C.

Are you in the Market
for

Matches ?
We can supply you

The Improved Match Co.,
Limited

HEAD OFf ICE: FACTORY:

409 BOARD OF TRADE, DRUMMONDVILLE,
MONTREAL QUE.

Tel. Main 3244
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C. E. 1\YLE

Bankers
Imperial Bank of Canada

S. HOOFER
Cable Address. ‘KYLE.* TORONTO

CODES i A B C 5th 
I Armsby 1901

RYLE C& HOOPER
Members Toronto Beard of Trade

Wholesale Grocery Brokers and Manufacturers’ Agents
TORONTO. CANADA

Norfolk, Virginia, Peanut Co.
27 FRONT ST. EAST,

FOREIGN AGENCIES 
A. J. Reggio & Co., Smyrna, Turkey.

Exporters:—Sultana Raisins, Eleme and Natural Figs, 
finest quality, very attractive packing. Canary, Rape, 
Hemp, Millet Seeds. Turkish Delight Confections.

Cosmelle, Meyer Co., London, Eng; Dénia and 
Valencia, Spain.

Exporters:—Valencia Raisins, Shelled Almonds, I'canuts, 
Fruit Pulps, Pistachios, Pignolias.

N. E. Mathios, Patras, Greece.
Exporters :—All qualities Currants.

Samuel Rae Co., Leghorn, Italy.
Growers and Exporters. Finest Tuscany, Lucca Olive Oils.

Dandecolle & Gaudin, Bordeaux, France.
Packers and Exporters Sardines, Mushroons, French 
Peas, Vegetables.

Thornett & Fehr, London, Eng.
Importers and Exporters troin London or direct, Whole 
Spices, Shellacs, Copal, Kaurine and other Gums, Linseed 
Od, etc.

T. H. Sterling & Co, Liverpool, Eng.
Mlg finest grades English Chicory, and Cocoa.

Peanuts, fancy, hand picked.
Corby Commission Co., New York.

Celebrated “Clover Leaf," “Arrow" and other brands. 
Canned Salmon.

Farren & Co., Baltimore, Maryland, U S.
Canned Vegetables, Pineapples, Cove Oysters, Shrimps.

DOMESTIC AGENCIES 
Mistele Bros., Rodney, Ont.

Wood Butter Plates and Berry Baskets.
Parkinson Cereal Co., Thornbury, Ont.

“Peerless” brand, high-class Rolled, Standard and Granu 
lated Oatmeal.

W. A. Leard, Bedeque. P.E.I.
Canned Lobs ter and Chicken. Nothing better on the market.

Napanee Canning Co., Napanee, Ont.
“Canada's Pride** Canned Vegetables Quality unsur
passed.

“Ozo” Co., Montreal, Que.
Pickles, Jains, Vinegars, Druggists sundries.

The above are all first-class reliable firms. We solicit correspondence and offer prices and qualities undoubtedly right.

Awnings, Tents, 
Flags

: H)

Largest assortment 
in Canada.

All made to order to 
suit any occasion, 
building or pocket.

Flags manufac
tured historically 
correct. Our her
aldry designs are 
unsurpassed.

All goods made 
by us are noted
for Quality, Style 
and Beauty.

*¥ V

Write for our price». We work right and ship promptly
Long distance telephone orders receive prompt attention.

i Tie Tobin Toil & Antic Co., Limited
\ Long Distance Phone 432 OTTAWA, Ont.

ROWAT’S
The name that applied 
to

PICKLES,.
OLIVES

means
Quality—the best 

Profit satisfactory 

Busi ness—increasing

You can’t wish for more.
All jobbers.
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CUSTOMERS WHO KICK.
Tlit dealer who does business on the 

assumption that every one who comes 
into his store is ready to beat him if the 
chance offers is making a a serious mis
take. It pays to trust people. When a 
woman comes in with a complaint, take 
it for granted that she has a just griev
ance. If she is manifestly mistaken and 
you can show her to her satisfaction 
that she is. then you will lose nothing by 
differing with her, but if she thinks she 
is right and insists upon thinking so, 
yield as gracefully as you can, even to 
your own disadvantage. You cannot 
afford to let a customer go away feeling 
that she has been treated unfairly, even 
if it costs you something to keep her 
good will. Never get angry over the dis
cussion of the adjustment of a com
plaint. If you cannot keep your temper 
in such cases leave that sort of thing to

a diplomatic clerk. To settle a claim 
ungraciously is to lose the cost of set
tling without gaining the customer’s 
good will.

TO BANQUET SIR THOMAS 
SHAUGHNESSY.

Some time ago it was decided by the 
Quebec Board of Trade to banquet Sir 
Thomas Shauglmessy, president of the 
C.P.R., but owing to the fact that he 
could not say when he might he able to 
attend, the matter was temporarily 
dropped. A few days ago the board re
ceived a cable from Sir Thomas, who is 
at present in England, to the effect that 
he would be at liberty to attend a ban
quet on the 19th inst. Consequently the 
board has appointed a sub-committee 
composed of G. Tanguay, E. B. Itattray 
and G. A. Vandry, to make arrange
ments for the function, which will be 
held in the Chateau Frontenac.

ABOUT COFFEE PRODUCTION.
A report recently issued by a coffee 

expert at the Porto Rico Agricultural 
Experiment Station gives a few facts in 
connection with the production of coffee 
which are very interesting.

In Porto Rico an old grove yields in 
ripe berries something like 887 pounds to 
the acre, which means in coffee ready 
for the market 180 pounds. These fig
ures would mean an average of a little 
over one-quarter of a pound per tree, 
which would figure out 746 producing 
trees to the acre. It is reckoned that 
the cost, exclusive of freight to point of 
consumption, of harvesting and market
ing the coffee is $2.26 per hundred 
pounds.

Laporte, Martin A Cie., Limited, 
Montreal, have a most complete assort
ment of groceries, liquors, etc

INDEX TO ADVERTISERS.

Accountants and Auditors................... l8g
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Woods. Walter. 4 Oo ........................179
Woodstock Cereal Oo............................153
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CLASSIFIED LIST OF ADVERTISEMENTS.

Accountants and Auditors.
Jenkins A Hardy, Toronto 
Perry P. Davenport, Winnipeg

Baking Powder.
Gillett, B.W., Co., Toronto.
Maiden, J. H., Montreal.
McLaren’s. W. D., Montreal.
Royal Baking Powder Co., New York.

Biscuit., Confectiouery. Gum.Btc.
American ( 'hide Co., Toronto.
Canadian Shredded Wheat Cq., Niagara 

Falls, Ont.
Cowan Co., Toronto.
Jacob, W. & R., & Co., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons A Co., Owen Bound. 
Maclure & Langley, Toronto.
Mooney Biscuit & Candy Co., Stratford 
Mott. John P., k Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N Y 
Somerville, C. R.. London, Ont.
Sutcliffe-Bingham, Ltd., Montreal.

Brooms and Brushes.
Nelson, H. W. A Co., Toronto.
Woods. Walter, k Co . Hamilton.

Canned Goode
Balfour k Co., Hamilton.
Belleville Canning Co., Belleville. 
Bloomtield Parking Co., Bloomtiuld. 
Canadian Cannera, Hamilton.
Essex Canning Co., Toronto and Essex 
Farmers Canning Co„ Bloomtield 
Galbraith, Win. A Sons, Montreal. 
Hudou. Hebert A Cie., Montreal. 
Lakeside Canning Co , Wellington, Ont. 
Manitoba Canning Co., Grande Pointe, 

Man.
Old Homestead Canning Co., Pirton 
Turner, James k Co., Hamilton. Ont.

Cans, Tin.
Acme Can Co., Montreal.

MacLaren s Imperial Cheese Co . Toronto
.^Manitoba Canning Co., Grande Pointe. 

Matthews, Geo. Co , Hull, Peterboro and 
Brantford.

MeDougal & Lemon, Owen Sound 
McLean. J. A , Produce Co., Toronto. 
Miller Bros. Co., Montreal.
Montreal Packing Co., Montreal.
Park, Blackwell Co., Toronto.
Power. B H , Halifax. N.S.
Rutherford, Marshall k Co., Toronto. 
Ryan, Wm. k Co.. Toronto.
Scott. David & Co., Liver|K>ol, Eng.
Star Egg Carrier and Tray Mfg Co., 

Rochester N.Y.
Steinhutf, I. W , Stratford.
Whyte Packing Co., Stratford.

Financial Institutions Ô* Insurance
Bradst.reet Co.
British America Ass. Co., Toronto 
Confederation Life, Toronto. 
Metropolitan Bank, Toronto.
Western Assurance Co.. Toronto.

Fish.
Bickle, John W., k Greening Hamilton 
Boutilier, E M . Halifax. N.S.
Hudon-, Hebert * Cie, Montreal.
James, F. T., Co.. Toronto 
Doggie. W. S. k Co., Chatham, N.B.
Me William * Everist. Toronto.
Millman, W. H,, k Sons, Toronto 
Smith. N. k M . Halifax, N.S 
Smith, K. T k Co., Halifax. N.S 
Todd, J. H., k Son, Victoria, B.C. 
Windsor, J. W„ Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., T oronto.

Flv Pads
Wilson, Archdale. Hamilton, Out.

Cask Registers.
National Cash Register Co., Dayton, O- 

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets.
Walker Bin and Store Fixture Co. 

Toronto.
Cigars. Tobaccos. Oc

American Tobacco tio., Montreal 
Empire Tobacco Co., Montreal 
McDougall D„ k Oo.. Glasgow, Soot. 
Payne, J. Bruce. Granby, Que. 
Sherbrooke Cigar Co., Sherbrooke, Que 
Tuokett, Geo. K.. A Son Oo.. Hamilton

Clothes Lines.
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates
Baker, Walter It Co.. Dorchester, Mass 
Benedict, F. L., Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Eppe, James, k Co., London, Eng. 
Downey, Walter M , Co., Boston, Mass. 
Maclure It Lang.ey, Toronto.
Moire, Limited, Halifax N.S.
Mott, John P., * Co.. Halifax, N.B. 
Nestle s Chocolate, Montreal.
Stewart Co., Toronto.

Computing Scales.
Computing Scale Co.. Toronto.
Toledo Computing Scale Co. Hamilton.

Concentrated Lee.
Gillett B. W., Co., Toronto.

Foreign Importers.
Boyd, Thoa., It Co., Liverpool, Eng. 
Doughty, A. C., It Co., London, Eng. 
Gaitskell, J. H., Liverpool, Eng.
Hall, R. C., k Co., London, Eng.
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Rapp, Herman, k Co., Liverpool, Eng. 1 
Scott, David, k Co., Liverpool, Eng. 
Vincentelli, P. s F„ Antwerp.
Wickes. Hamilton, k Co.. London, Eng

Fruits— Dried, Green, and Nuts.
Davidson It Hay, Toronto.
Dawson Commission Co,, Toronto 
Finkle k Aekermann. Belleville and 

Bowmanville.
Gibb, W. A., à Co , Hamilton.
Gillard, W. H., k Co., Hamilton. Ont. 
James, F. T., Co.. Toronto.
Kinnear, Thos., k Co., Toronto.
Lucas, Steele It Bristol, Hamilton. 
McWilliam k Everist. Toronto.
Millman. W. H., It Sons, Toronto. 
Rattray, D., k Son, Montreal.
Robinson, O. E., Ingereoll 
Rose k La Ham me, Montreal.
Smith, E. D., Winona, Ont.
Stringer, W. B., * Co., Toronto.
Tippet, A. P., k Co., Montreal.
Turner, James, k Co., Hamilton.
Walker, Hugh, k Son, Guelph.
Warren Bros, A Co., Toronto.
White k Co.. Toronto.

Gelatine.
Cox, J. AG., Edinburgh, Scotland. 
Nicholson A Brock. Toronto.

Grain, Flours and Cereals.
Condensed Milk and Cream.

Borden’s—Wm. H. Dunn. Montreal.
SL Charles Condensing Co., St. Charles,

Truro Condensed Milk Co., Truro. N.S.
Consulting Chemists.

Kaufmann, W. P., Toronto.
Counter Check Books. Etc-

Allison Coupon Co.. Indianapolis, Ind. 
Carter-Crume Co., Toronto.

Cordials.
Montserrat Lime Juice. Montreal.

Crockery. Glassware and Potters
British-Canadian Crockery Co.,Toronto. 
Campbell's, R.. Sons, Hamilton, Ont. 
Caasidy, John L., Co., Montreal.
Gowans, Kent A Co., Toronto 

Dairy Produce and Provisions 
Beer I. k Sons, London, Eng.
Clark, Wm., Montreal.
Dawson Commission Co.. Toronto. 
Dominion Produce Co., Winnipeg. 
Doughty, A. C., k Co., London, Eng. 
Emond A Cote, (Quebec, Que.
Fearman, F. W., Co.. Hamilton.
Flavelles Limited, Lindsay.
Griffin A Culver well. Bristol, Eng. 
Ingereoll Packing Co., Ingeisoll.

Adcock, Geo., City Mills, St. Thomas. 
American Pure Food Co., Montreal. 
Egg-O-See Cereal Co., To.onto.
Goldie Milling Co., Ayr. Ont.
Greig, Robert, Co., Toronto.
Haines, P. C Son, Claiksburg.
Hamdton Saratoga Chips Co., Hamilton. 
Howland Bros., Kleinburg.
Kirouac, Nap. G.. A Co., Quebec.
Me Fall A. A., Bolton. Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson k Bain, Winnipeg.
Nicholson k Brock, Toronto.
Noble, Robert, Norval.
Peterboro' Cereal Co , Peterbor o', Ont. 
Quance Bros.. Delhi, Ont.
Renaud, J. B. A Cie, Montreal.
Shirk A Snider, Bridgeport, Out. 
Sutherland, John. London, Ont 
Sutcliffe-Muir Milling Co., Moosomin, 

Sask.
Tanguay, Alf. T.. A Co.. Quebec. 
Western Canada Flour Mills Co., Toron to 
Woodstock Cereal Co., Woodstock, Ont.

Grocers—Wholesale
Balfour A Co., Hamilton.
Canada Brokerage Co., Toronto 
Chaput, Fils k Cie, Montreal 
Codville-Georgeson Co., Winnipeg.
C. E. Colson A Son, Montreal.
Davidson A Hay, Toromo 
Eckardt, H. P., A Co., Toronto.

Galbraith Wm. A Sons, Montreal. 
Gillard, W H., A Oo., Hamilton. 
Kinnear. T., A Co., Toronto.
Kyle A Hooper. Toronto 
i«aporte, Martin A Cie, Montreal. 
Lucas, Steele A Bristol. Hamilton. 
Major, S. J., Ottawa.
Marceau. E IX, Montreal 
Provost A Allard. Ottawa 
Renaud. J. B. A Cie, Montreal 
Robertson. Geo , A Son, Kingston. 
Tanquay, Leon, Montreal.
Turner. James, A Co., Hamilton. 
Warren Bros. A Oo., Toronto.

Grocers’ Grinding and Packing 
Machinery

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Hides, Shins. Etc 
Page, O. S., Hyde Park, Vt.

Infants’ Foods.
Keen, Robinson A Oo., London, Eng.

Interior and Exterior Store Fittings •
Luxfer Prism Co.. Toronto.
Metal Shingle A Hiding Co., Preston,Ont 
Rochester Lamp Co., Toronto.
Tobin Tent and Awning Co., Ottawa 
Walker Bin A Store Fixture Co., Berlin.

Jams, Jellies, Etc-
Batger s—Rose A Latiamme. Montreal. 
Goodwillie's - Rose A Latiamme, Mont real 
Smith. E. D., Winona. Ont.
Southwell A Co.—Frank Magor A Co.. 

Montreal.
Sutcliffe A Bingham, Toronto.
Upton, Thos., A Co.. Hamilton.

Ledgers-Loose Leaf.
Crain, Rolla L. Co., Ottawa.

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson. J. T.. Montreal.
Ashley A Dightcap, Winnipeg.
Bid well, W. E.. Toronto.
Carman. Joseph, Winnipeg, Man.
Carrier, H. W., Quebec.
Cln-yne, John A., Winnipeg, Man. 
Cream A Co., R. F., Quebec, Que. 
Dawson Commission Vo., Tomnro. 
Dominion Brokerage Co., Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W , A Co., Halifax N.S. 
Haszard, Horace, Charlottetown, P.E.I. 
Hughes, A. J., Montreal.
Koopman, G. C . Amsterdam and Rot
Kyle A Hooper, Toronto.
Lam be. W. G. A., A Co., Toronto. 
McLauchlan. Joseph K., Owen Sound. 
MacLaren’s Imperial Cheese Co..Toronto 
Mason A Hickey, Winnipeg. Man. 
Millman. W. H., A Sons, Toronto.
Moose Jaw Fruit A Produce Co., Moose 

Jaw.
Nicholson A Bain, Winnipeg.
Raitray A Son, D., Montreal.
Rutherford, Marshall A Oo., Toronto. 
Ryan, Wm., Co., Toronto.
Scott A Bathgate, Winnipeg 
Stevens, H. J., Montreal.
Taylor, W. A., Winnipeg.
Tees A Perese, Winnipeg.
Thompson, O. B., Winnipeg, Man. 
Tippet, A. P A Co.. Montreal.
Thomas, J. P., Quebec, Que.
Watson, Stuart, Winnipeg, Man. 
Western Cartage Co.. Calgary, Alta. 
Wiseman, R. B , A Co., Winnipeg.

Matches•
Improved Match Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal 
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson A Brock, Toronto.
We they J. KL. 3L Catharines

Oils-
Queen City Oil Co., Toronto.

(HI Tanks.
Bowser, S. F., A Co., Toronto.

Pass Books, Etc-
Allison Coupon Co., Indianapolis. Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Douglas, J. M.. A Oo., Montreal. 
Holbrook A Co., London, Eng.
Lytle. T. A_. Co., Toronto.
Merchants’ Mfg. A Supply 0#., Toronto. 
Paterson's— Rose A Lanamme. Mom reM 
Purnell. Webb A Co , Bristol, Eng. 
Rowat’s Pickles, Montreal.

Suaut Co.
Sutton, G. F., Sons A Oo.. London. Eng 
Taylor A Pringle, Owen Sound, Ont

Polishes-Metal.
Oakey, John, A Sons, London, Eng.

Polishes-Stove
James Dome, W. G. A. Lam be A Co 

Toronto.
Morse Bros., Canton. Mas*.
Nickel Plate Polish Co., Chicago.

Polishes— Shoe
Dailey, F. F., Co., Hamilton.

Refrigerators.
Eureka Refrigerator Co., Toronto. 
Fabien, C. P . Montreal 
Hanson, J. H , Montreal

Salt
Canadx Brokerage Co . Toronto 
Canadian Salt Co., Windsor. Out.
Gray, Young A Sparling, Wingham, Uni 
Toronto Salt Works, Toronto.

Signs.
Martel-Stewart Co.. M unreal

Soap.
Albert Soaps, Montreal 
Hudon, Heliert A Cie. Montreal 
Royal Crown, Limited. Winnipeg 
St. Croix Soap Co., St. Stephen, N.B

Soda—Baking.
Church * Dwight. Montreal.

Starch.

Ed ward* burg Starch Co.. Cardinal On».
Ocean Mills. Montreal
St. Lawrence StarchCo.. Port Credit.

Smgmn, Syrups and Molasses.
Canada Sugar Kefiumg Co., Montreal 
Dominion Solas*» Co.. Halifax. X.x 
Edwardibum Starvh Co.. Cardinal. Out 
Lucas, Steele A Bristol, Hamilton 
Mapie Tree Producers Association, 

Waterloo, Qm
Ontario Sugar Co.. Berlin. Ont.
Smith A Schipper, New York 
St Lawrence Sugar Retiuiiig Co., Mont real
“ Sugars " Limited. Montreal.
Tippet. A. P., A Co.. Montreal.

ttairour sl Co . Hamilton.
Blue Ribbon Tea Co.. Toronto.
Braid, Wm., A Co.. Vancouver, B O. 
Ceylon Tea Traders Ass n.
Chase A Sanborn, Montreal 
Codville Georgson Co., Winnipeg 
Estabrooks. T H . Sl John, N.B 
Ewing, S. H. A A. S.. Montreal.
Ewing, S. H A Sons, Montreal.
Gillard, W. H., A Co., Hamilton.
Greig, Robt. Co.. Toronto.
Japan Tea Traders' Ass u.
Koopman. G. C., Amsterdam and Ro 

terdam
Marceau. E D , Montreal 
Minto Bros.. Toronto 
Salads Tea Oo., Montreal and Toronto. 
Symington. T., Edinburgh. Scot. 
Todhunter. Mitchell A Co.. Toronto. 
Truro Condensed Milk Co.. Truro, N S 
Turner, James, A Co.. Hamilton. 
Warren Bros.. Torouto.
Wood, Thos., A Co.. Montreal

Vinegar and Cider.
White. Cot tell & Co., London. S. E 
Wilson, W. H., Co. Tillsouourg, Out.

Wall Paper.
Stauntous Limited. Toronto

Washing Compound.
Fairbank, N. K. 3o., Montreal 
Gillett, E. W. Co., Toronto.
Reokitt a Blue—Gilmuur Bros.. Montreal 
Sawyer Crystal Blue Co.. B «ton. Mass 
Silver Dust Mfg. Co., Hamilton 
Winn A Holland, Montreal.

West Indian Products.
Gordon, Grant A Co., Port of Spain, 

Trinidad.
IK- Wolfe. Fred T & Co.. Halifax. N.S 
Jones A Swan. Burltudoe*. W. 1 
Watson, Boyd A Co.. Trinidad. W I

Woodenware.
Hanson, J. H.. Montreal.
Taylor, Scott A Co., Toronto,
Woods, Waiter, A Oo , Hamdton.

G rapping Paper Bags.

Canada Paner On.. Toronto.
Douglas A Ratcliff. Toronto 
Hamilton Cotton Co., Hamilton, Out.

Feast.
Gillett, K. W.. Co.. Toronto.
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The most* Perfect. Tea ever placed before the Public

HO VA
BLACK TEAS IN PACKETS

POPULAR PRICES

To introduce these high grade Teas the growers have packed x/%-lb. 
packets for free distribution among the consumers.

For further information and samples, write to agents

Teas, Groceries, Provisions, 
Wines and Liquors

We carry large stock—do a big business.

New customers invited

S. J. Major, Limited
Wholesale Importers

OTTAWA, - - CANADA
Ask for our Catalogue
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^S|6llV brand '

!

Dried Fruits, Figs, Raisins
Nuts, Honey

PACKING HOUSES

SAN FRANCISCO, Cal. 
SAN JOSE,
QILRAY,

HANFORD, Cal. 
YUBA CITY, “ 
FRESNO,

FARIVIERSVILLE, Cal. 
SELMA,
SUISUN,

Rosenberg Bros. & Co
MAIN OFFICE: 211-213 CALIFORNIA STREET

SAN FRANCISCO, CAL.
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!<W.CLARK

WILLIE BRIGrtTEYES MET AGROCER K 
OPENING VP MIS STORE '

SAID BRIGMTEYES TO TflE GROCER • 
I 'M MERE ID GET SOME MORE " I 
SAID W. GROCSMO LITTLE BRIG/HEYESJ 
'Art I -YOV4Mj&® TrtJNGS TO EAT11 

YES,*WESb!saïD WILLIE
-1 m-Ærum: - clarks meat.” 1

Montreal

MEAT

JELLIED
HOCKS
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