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Are You Ready for
Preserving Time ?

Abundant fruit crops this year mean much
preserving. Preserving, of course, calls for
quantities of sugar, and every housewife realizes
that to get the best results, the sugar must be pure
and rich in sweetness. Consequently there will
be an enormous demand for

CRYSTAL SUGAR

|
very purel sparkling crystal of DOMINION CRYSTAL
SUGAR is filled with the concentrated sweetness of the Can-
adian sugar beet. We do import the finest raw cane sugar
and refine it—but our pride is in the product we make from
Canadian sugar beets.

Our process of refining extracts the abundant, rich sweetness
from the sugar beet and refiries it to the form of sparkling, snow-
white crystals. Its concentrated sweetness enriches the 'acid
flavor of the preserving fruit, to the delight of every housewife.

DOMINION SUGAR COMPANY

LIMITED
Head Office: Chatham, Ontario

Refineries at
Wallaceberg, Kitchener and Chatham

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation
Copy of Report will be sent on request to anyone interested.
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_Colors While it Cleans
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New York - ALADDIN PRODUCTS €0. ~ Chicago

T}

Splendid Support

is offered to dealers who sell this new and better dye
soap.

The makers of O-Cedar products who brought
O-Cedar Polish into such prominence, offer the same
effective co-operation to dealers who feature
ALADDIN DYE SOAP.

With your first order of 1 gross of ALADDIN
you may have on request this beautiful Revolving
5 Display Stand—a wonderful selling factor as well as
/ an attractive counter display.

s e T s

= The extensive advertising of ALADDIN DYE
SOAP appearing in large city newspapers will quick-
ly turn over your stock of this magic color-maker.
Comes in 18 bgautiful shades—sells at 15¢ a cake.

A

Name your jobber when ordering.

Channell Chemical Co., Limited

DISTRIBUTORS TORONTO

oo o A o

CANADIAN GROCER, published every Friday. Yearly subscription price $3.00. Entered as second-class matter at Post Office, Ottawa, and as second-
class matter, July 6, 1912, at the Post Office at Buffalo, under the Act of March 3rd, 1879.
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9 UMMER Milk Problems vanish from your cus-

Q. tomers’ homes when Borden’s Milk Products en-
ter, and each day more and more Canadian
women are learning this fact. -

Just keep your Borden milk products well to the front in your displays,
suggesting their convenience to householders, picknickers, campers,
etc., by a few showcards and let the long-established quality reputation
behmd the name BORDEN'’S build up your summer sales.

Borden's Products—
Eagle Brand Milk

5 ks W The Borden Co., Limited

ﬁW

Canada’s
National Milk
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- CLARK’S
PREPARED FOODS

Corned Beef Pork and Beans?
Roast Beef Soups (13 kinds)

English Brawn .  Potted Meats
TIrish Stew Cambridge Sausage

Ok Toneie Veal Loaf

Lunch Tongue Beef Loaf

Tongue, Ham and .Veal, Canadian Boiled Dinner,
Sliced Smoked Beef,
Tomato Ketchup, Peanut Butter, Table Syrup
Spaghetti with Tomato Zz;u?e and Cheese,

And other good things.

Each sale of CLARK’S means a satisfied Customer and satis-
fied Customers mean successful business.

W. CLARK LIMITED, MONTREAL
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Selection is the primary consideration in importing Teas.
Through our direct offices in the Far East we are in a
position to offer the best selections coming from the pro-
ducing countries.

CEYLONS CHINAS
FORMOSAS JAPANESE
INDIAS JAVAS

New York and San Francisco on B/L reading: “In Transit
to Canada.” ; =

Shipment direct from the Orient to Vand%gver, or from

Our Ofhices locd{éd\on both coasts of the/continent enable
us to handle shipments of large or smal[ quantities to the

best advantage. /

Any of our Canadian representatives vull be glad to have
you call on them for samples and quotations.

o W
NICHOLSON-RANKIN, LTD., ALEX. F. TYTLER, HUGHES TRADING CO.
Winnipeg, Man. London, Ont. OF CANADA, LTD,,

NICHOLSON-RANKIN, LTD.,, J. T. PRICE & CO., Montreal, Que.
Saskatoon. Hamilton, Ont. e DASTOUS & CO., REG,,

NICHOLSON-RANKIN, LTD.,  LIND BROKERAGE Cf. LTD., gopomrrn e T

Regina. Toronto, Ont. St. John, N.B.

NICHOLSON-RANKIN, LTD., JAMES KYD, \‘\\ 0. N. MANN
Edmonton, Alta. Ottawa,Ont. Sydney,

\
NICHOLSON-RANKIN, LTD., HENRY M. WYLIE, i Q T CLEGHORN
Calgary, Alberta. Halifax, N.S. , \ Vancouver, B. C

J. ARON & COMPANY‘ i

NEW YORK

/

We have offices and substantial representatives in all large business
centers of the civilized world.
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The Water-Can—
does not Prevent Dust

No matter how frequently you sprinkle your floors with water, dust
will rise and settle on your shelves. Water evaporates too rapidly
and the dust keeps rising. —ny
o )]
If you treat your floors with Imperial Floor Dress\inggthe dust
cannot rise. It is held to the floor so that you can sweep it up and

remove it.

Imperial Floor Dressing is non-evaporating. It does not gum' and
it preserves your floors, whether wood, linoleum or oil cloth.

One gallon of Impei‘ial Floor Dressing will cover a floor surface up-
wards of 700 square feet. One application preserves the floor for
several months.

FLOOR DRESSING

(Standard)

(Formerly *“Imperial Standard Floor Dressing.”)

Churches, jown-halls, billiard halls, public buildings, hospitals,
stores—all need Imperial Floor Dressing. With your floors as
demonstrators and your shelves well-stocked, you can develop a
profitable business in Imperial Floor Dressing. Ask the Imperial
Oil salesman.

“ Made in Canada”

2 IMPERIAL OIL LIMITED )

Power - Heat - Light - Lubrication
Branches in all Cities

.
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“NUGGET” Outfits

'Help Boost Your Polish Sales

A brush—a polisher ‘and a tin of
polish all in a handy cardboard or
neat lacquered metal container.

Whenever you sell a customer a
NUGGET outfit it means a good
investment for both afyou. It acts
as a constant reminder of NUGGET
polishes and is bound to bring many
repeat sales.

With the NUGGET outfit it is pos-
sible to get the very best results with
little effort and no muss or fuss—
If you are not acquainted with this
little sales booster, write for a free
sample outfit to-day.

The NUGGET
gy Polish Co.,Limited

DARK BROWN

WHITE Toronto - Canada

Nugget is a quality
Shoe Polish with one
price to all—An
honest profit and a
square deal.
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You Must [Keep @@EKS

To obtain full benefit of your insurance.

To make a clear statement to your

banker.

To make a correct income tax return.

To have your business at your finger
tips.

Have your buying expenses, sales and
retail credit tabulated monthly.

It saves time and worry.
It builds confidence in your ability.

In fairness to yourself, and in justice to
others, Keep Books.

Price $12.50 for a Ten Years System

SANDERSON-YORK SYSTEM

26 Manchester Avenue, Toronto, Ont.

July 9, 1920

Sales Increase
Every Day

This is the report of T. N. Brown, of Colling-
wood, Ontario, who finds it profitable to feature
Lanka in this original way. .

He simply displays Lanka Tea in his window
accompanied by the following
snappy little display card:

‘““Get Lanka from the pot,
It’s mighty good when hot’’

This display, with a personal recom-
mendation to tea buyers, moves the
goods. Lanka quality does the rest—
it's a sure repeater.

Try a Lanka window display of your
own—do a little pushing. It's moneyin
your pocket and prestige for your store
to help introduce your customers to this
superb Ceylon hill-garden tea— best
value the world produces.

WM. BRAID & CO.

Vancouver, Canada
Pachers of the Famous Braid’s
Best Tea and Coffee

Agents for Ontarie
S. H. MOORE & COMPANY, Torento

Handsomest Package
Finest Tea
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When your customers refuse to buy
potatoes, sell them

Super iOr Brand

True to its name in

Flavor and Quality M d4CAdro Ill

We do not call it “Superior without warrant. Where

other brands leave off is where we begin to add extra
quality.

For instance— Nothing but finest Canadian hard

Superior Macaroni is dried seven wheat is used.
days instead of the usual four. Smooth On its superior flavor alone it is
as velvet.

bound to become a prince of good
No artificial coloring. sellers.

Our suggestion—get your customuoys
to try Superior Macaroni. We will
both be delighted with the results.

Get in touch with your wholesaler
now for a sample order.

Sole Selling Agents:

Sainsbury Bros.

Toronto

VANCOUVER, B.C. WINNIPEG, MAN. MONTREAL HALIFAX
134 Abbott St. 510 Confederation Life Bldg. 116 St. Nicholas Bldg. 223 Hollis St.

The Superlor Macaroni Co., Ltd.

Toronto, Ont.
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MARMALADES
2 PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow €
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:

' Wm. H. Dunn, Limited, Montreal
Maritime Provinces and Westars Canada

Lind Brok;nge Co., Ltd, Toronto

o

of “Brisling’”’ Sardines are
packed in Quarter Dingley
tins from the finest sum-
mer caught Brisling with
Virgin Olive Oil. You'll
find the price right and
the profit good.

Brav.o Brand g
Sild Sardines [[*

Aﬁother brand of high '/ = ‘ as a pajate pleasure
class sardines. In Quar- [[EIHE and a frue digestive
ter Dingley and Eighth SILDSARDINES |}

Size tins. A real delicacy.

Your jobber can supply you

NORCANNERS, LIMITED e L
i R, NORWAY GEORGE MASON & CO. LTD., LONDON, ENGLAND.
American Headquarters:
105 Hudson Street, New York Sales Agents:

: Chasfian Agtuts: Vancouver Winnipeg St.John's, Nfid. Halifax N.S,
€., Hart R, A5 My & Denald H, Bela Co. - re=y
: o it D e 5. W, ) e Withon Bl RO L.

e e e e e oo
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@U REE@Q Why Sun-Maid ay "

; Millions of Women Know These
Refrigerators Extensively Advertised Raisins

are Our Sun-Maid advertising reaches thirty-eight mil-

? lion homes regularly. Scores are in your neighbor-

a sound investment hood. The irresistible appeal of raisins urges house-

They will help you sell wives to ask for this delicious, nutritious food. Don’t
your perishable goods. disappoint your trade.

¢ Display Sun-Maid on shelf, in window. Let your
They’, will add to the customers see that you, too, sell these tender, juicy,
attracj:i\/eness of your delicious thin-skinned raisins. It’s the brand most

store.| women want.

They will protect you Get your share of Sun-Maid business.
from loss through spoil- Order from your jobber.

age.

Yo 1 f o Three Varieties:
Aa‘\%]ﬂetzﬁw\merchant W owns one. Sun-Maid Seeded
Hewi Yo~ Sun-Maid Seedless

Satisfied custmers are our best ads. (Grown without Sead)
Sun-Maid Clusters

Write ws for free catalogue andfinter- (on the stem) g N
ting literature. We have a refriger- : . e
to Suit you. California Associated Raisin Co.
: e Membership 10,000 Growers
Eureka Refrigerator Co., Limited FRESNO, CALIFORNIA

Head Office and Factory: Owen Sound Growers and shippers of America’s only all-year
Branches: Toronto, Hamilton, Montreal nationally advertised brand of raisins

\)

. Three Good 4Things the
lees. a“-l‘QUHd Grocer should not miss,
Satisfaction yet only One Article to

Garton’s Custard shows ‘ d a] .
good profit to the sales- éal In. \
man — pleases the cus- g :
tomer, and thus induces l.—Gnmble’s Malt Vmegar
repeat orders. ) i

Carton’s Custard is being W e

widely advertised and is 2.—Grimble’s Malt Vinegar
certain of a steady and in-

creasing demand. keeps In any climate.

Sold in cartons and tins. 3.—Grimble’s Malt Vinegar
gives you a good profit
and the Customer every
satisfaction.

W.G. Patrick& Co., Ltd. REPRESENTATIVES:

Toronto, Montreal WINNIPEG—M, H. P. Peanock & Co., Ltd., Winnipeg.
g MONTREAL & TORONTO—Messrs, Maclure & Langley, Ltd.,
11 St, Nicholas Street, Montreal, and 12 Front Street East, Toronto.

L VANCOUVER, B.C.—Mr. H. C. Janion, 709 Mercantile Building,

Vancouver.
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A Beautiful Label Proves Nothing—
T SRR TR S But “Wallace’s” on

.a label means

everything

WALLACE FISHERIES Limitep
VANCOUVER

Impenal Grain and Milling
DESICCATED & Co., Liniied

COCOAN UT VANCOUVER, B.C.

We import direcet from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.

Our agents are:

Tees & Persse, Ltd.,, Winnipeg, Fort Wil-
liam, Regina, Saskatoon, Moose Jaw; Tees
& Persse of Alberta, Ltd., Calgary, Edmon-
ton; Newton A. Hill, Toronto, Ont.; E. T.
Sturdee, St. John, N.B.; R. F.Cream & Co., *
Ltd., Quebec, Que.; J. W. Gorham & Co.,
Halifax., N.S.; C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.

in Rice on the Canadian™ |

Importers and Exporters ' market tO'day.
VANCOUVER

H We are offering the best value

Sell Your Waste Paper, G OAKEY(’)%
sy “WELLINGTON”
Cardboard, etc. e KNIFE POLISH

Serious shortage of > The original and only relisble prepara-
paper making mater- tion for Cleaning and Polishing Cut-

ials. Very high prices tery, etc.

now. y< 4 John Oakey & Sons, Ltd.

Send for catalog of
l Manufacturers of

“Cli i . Black Lead, Gl nd
Climax"’ Steel Emery. Black Lead. Emory Glass o

vapansig 5o < Wellington Mills, London, S.E1. Eng,
Made in 12 sizes. . , L3 I e
oA : F. Manley, 42 Sylvester-Willon Bldg.,

limax Baler Co. = pe o et Winnipeg
C Co { . Sankey & Masop, 839 Beatty Street,
| Vancouver. :
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WESTERN CANADA

Squirrel Bran };%4}%3'{

ﬂb:no:fn Iall parts of Canada whose oot Ill‘ﬂ
C. T. NELSON
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W. H. Edgett Ltd. Gusoury Bivfior ind Musitestivass® Agint Vancouver Office of

Vancouver 534 Yates s““t' VI“O"" B.C. C.nadl.n Groc.r
—_— In m-:d-m- all Britkh Cotembla whole- 314 Carter-Cotton Building
1 ’OM. and ean place your e
Whelesale Purchasing Brokers to ‘b':.t. advantage. Agent for shippers of Telephone Seymour 4337

Exporters and Importers Oriental products. Flsecian ROY A. HUNTER

" Lim e Merchandise Broker and Manfg's. Agent
w o .“ o 0 Kelly Bldg., 1 ¢, Bimenten, Alta. HEAD OFFICE: REGINA, SASK.
M .W (Brekers Exclustvely) Sales connections in all the principal cities

Calgary Storage & Cartage Co., B. M. Henderson Brokerage, Ltd. JOHN PRITTY, LIMITED

Dried Fruits, Nuts, Beans, Jams, of Canada and the United States.

Office: 304 11th Ave. East Cereals, Fresh Fruits and 1009% Efficiency and Servic .
CALGARY ALTA. Vegetables Let PRITTY mr:un?y: o i

A Winnipeg Retailer Said:

"When a salesman offers to take less money for another
brand of Pilchards—I figure—*“There’s a reason.”

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTS:
MOntlarig. u:d S?ouk‘b.}?l PAlfredP Po:m a&o Soli‘ gnmllton Ontario
anito ennock & td., Wi M
“%%omm Alberta & British Columbia: Mason & I-lll::k‘pe;‘ 2o
J. L. Beckwith, Victoria, B.C.

“Yes, ‘Red Arrow’,
I find them selling

splendldly and giving
good satisfaction.”

NATIONAL BlSCUlT & CONFECTION CO., LTD., VANCOUVER
NATIONAL BISCUIT CO., LIMITED - - REGINA
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' WAL i LTI\ " FRANK H. WILEY

Mfrs. Agent and Importer

Groceries and Chemicals

-4 g et w"&,,%"'y&"ﬁ“.‘,"" Special, all grades Sugar for immediate shipment Geo. W. Grifiths & Co., Ltd.

- - H 346 Princess Street
‘ MOW ‘?MTN %BMS&E@C HY 533-537 Henry Ave.,Winnipeg Winnipeg, Manitoba
Agents for MOIR'S Chocol R, % Selling Agents and Brokers

Confectionery, Grocery dDrugT ade
91 Albert St., Winnipeg, Man. at Saskatoon

—pem e [ AW Mackre & Co.

THE MJLAY BROKERAGE CO WINNIPEG
WHO GROCERY BROKERS IMPORTERS, BROKERS

MAN’F’S. AGENTS
and ACTURERS AGENTS l| GROCERY, DRUG AND |
Take advantage of our Service { CONFECT IONERY ;
WINNIPEG mantTosa | SECIALIES I : Calling upon the Grocery, Hardware and |

Drug Trade.
W. L. Mackenzie & Co., Ltd. C. H. GRANT CO
Head Office: Winnipeg Wholesale Commission Brokers and

Manufacturers’ Agents
Branches at 810 Confederation LifeBldg., Winnipeg
Regina, Saskatoon, Calgary, Edmenton Wa have the facilities for giving masufacturers

Donald H. Bain Co.

Wholesale Commission Merchants, Brokers and Importers

Let us place your products
among the leaders

Our past record and reputation for large warehouses from Winnipeg to
successful merchandising is your Vancouver, and at each point is a
assurance of big results if you enlist  gtaff of thoroughly experienced en-

our services .
T R ergetic salesmen.
Our organization is backed by ample g

capital, is composed of a chain of six Let us show you

Head Office: WINNIPEG, MAN.

Branches at:
REGINA, SASK. SASKATOON, SASK. CALGARY, ALTA.
EDMONTON, ATLA. VANCOUVER, B. C.
ALSO AT SARACEN’S HEAD, SNOWHILL, LONDON, E.C. 1, ENGLAND

e Cid @l
H B ———————
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service department of Canadian Groeer |
I gladly assist manufa tnen at home and Ji
in making arrangements with the
in all parts of Canada whose announce- | i ik W $ il
Shpsar on this puge. i ol |

WESTERN CANADA

MANITOBA Wholesale Grocery Commission : ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Oficc: WINNIPEG Manitobs -

We solicit eorrespondence from large and progressive manufacturers wa'ntmg active and re-
sponsible representation west of the Great Lakes. An efficient selling. m:ﬂ;muatum and an old-
established connection with the trade, plase us in a position to oﬁ ceﬂed facilities
for marketing your products. Write us now. J

The Largest
/ in Western Canada

We are the largest Stora,
Distributing and Forwnrding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-
ties. The Western House foi
SERVICE.

Williams Storage Co.

WINNIPEG
and
Winnipeg Warehousing Co.

C.DUNCAN &SON ¢ and Maatsctares” e e R £5)

! 404 Chamber of Commerce Bldg.'Winnipeg, Canada
Manufrs. Agents and Grocery Brokers Sole

Cor. Princess and Bannatyne ol
~ WINNIPEG Estab. 1899 d"Exportation, Paris and London Winnipeg, Man

A Canada for Bri-Cal Addin
Ma hmu.‘;’honoponc nstruction Co. We tin you the best of serviee.

Also represent ‘ Comptoi F nco-Anglais 617 Mcintyre Blk I ltcl:udd TA"‘. ll.dl.

Watson & Truesdale, Winnipeg PRACKAGE

hlvclivom digdmlw rk throughout our z. ritory. Manitoba, Sakthcw and Afberta. They STORAGE

get the busi s, and can get it for you. Write and we will explain our system. Dl%"l;gINBU-

Wholualo Grocery Brokon and Manufncturon Agents SACHR e
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DETAIL WORK

Christie’s Biscuits and
Robertson’s Confectionery

are having big sales in Western Canada. Why
not have your goods marketed by their agents:

Scott-Bathgate Company, Limited

Wholesale Grocery Brokers and Manufacturers’ Agents

149 Notre Dame Ave., East, Wmmpeg

W. H. ESCOTT CO.

LIMITED

Wholesale Grocery Brokers—Manufacturers’ Agents—

ommission Merchants

Manufacturers of Food Products and Spe-

cialties of merit seeking increased distri-
bution in Western Canada, are invited to
investigate our constructive

SALES FORCE

Your account intrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we ar¢ Busi-
ness Builders.

WRITE US TO-DAY
HEAD OFFICE
Winnipeg, Man.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Fort William, Ont.
Calgary, Alta. Edmonton, Alta.

Meat-Fibrine Dog Cakes
and Puppy Biscuits are
the daily menu of mil-
lions of dogs the world
over.

Why not be “The
Canine Caterer” for
your town? Ask your
jobber or write for
samples and prices to:—

Spratt’s Patent Limited

24-5 Fenchurch Street
E.C. 3, England
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ONTARIO

MACLURE & LANGLEY J. K. McLAUCHLAN

ONE LlMl‘l’lP Manufacturers Agent and
GOOD LINE Manufacturers’ Agents Grocery Broker

OF Grocers, Confectioners and Drug Kellogg’s Toasted Corn Flakes (London, Ont.

TORONTO C M ’

ORONT FOOD PRODUCTS Specialties eLauchlan’s Biut:’i:l.r. i
. I 12F ST. EAST, TORONTO 45 Front St. East, TORONTO.

EXCELLENT MARKETING FACILITIEg

MARSHALL W. G. PATRICK & CO. John J. O’Donnell & Co.
Ho D - Limited Commissio n Brokers
Manufacturers’ Agents 2 ”ﬁnufaclure.n Agents :

and Importers We can give you efficient representation
in the Windsor district.

Heintzman Bldg., Windsor, Ont.

OCEAN BLUE

In Squares and Bags

Wholesale Grocery Broker
OTTAWA MONTREAL 51-53 Wellington St. W., Toronto

VERY woman takes a pride in
having spotlessly white household

Canada Beaver linen. OCEAN BLUE gives the
best results in the easiest wav.
Brand Brooms -

Giveall yourcustomers the opportunity

ﬁﬁ‘ffnf%gﬁ s “:v‘:‘;“y‘lcmingaj;‘":; of testing it, and you will soon need to
Brand Broom, i .

'g':ge:f made by axperts in fhe fellswing Order More from Your Wholesaler
Household Brooms— 10 dlﬂ‘erent grades.
Toy Brooms—3 different grades.
Whisks—10 different grades.
Warehouse Brooms—a specialty.

HARGREAVES (CANADA) Limited

The Canada Broom & Brush CO- The Gray Building, 24 and 26 Wellington St. W., Toronto.
Limited

Ridgetown. Ont. Western Agents: Hargreaves (Canada), Ltd., e/o

H. L. Perry & Co., Ltd.,, Winnipeg, Regina, Sas-
Sales Manager—M. Webber, London, Ont. katoon, Calgary, and Edmonton. For British

Western Sales Agency—Maessrs. Nicholson-Rankin, 707-708 Columbia and Yukon: Hargreaves (Canada), Ltd.,
Conlodorn't::n Life Building, Winnipeg, Man. ¢/o Johnston Storage Co., Vancouver, B.C.
Toronto Agents—Messrs. Scott & Thomas, Foy Bldg., 32 Front
St. West, Toronto, Ont.

When Writing Advertisers Mention this Paper
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J QUEBEC

ROSE & LAFLAMME
LIMITED

" Commission Merchants
Grocers’ Specialties

MONTREAL TORONTO

MANUFACTURERS
OM.SOLMON

ter—
Lelving or Europe July 3rd
An opportunity to establish your products on the
European mlrlret
Write or wire i
7 Mcl Ill Collop Ave. Montreal

Whelesale Breker
Feeds and Cereals,
84 Bt. Peter Street, Quebec.
I am buyer of flour, feeds, grains of all
kinds, damaged grein, also cereals. Mail
samp)es.

PAUL F. GAUVREAU
Floar,

/

AGENCIES WANTED

For Food Products, Confectionery, etc.
For the Dominion. Best References.

JOYCE CO., LTD.
307 St. James Slmt. Montreal

WANTED

ies for food products for the
City of Moatreal, best references

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

Lo

Belgo. Canadian Trading Co. “Regd.”

Import and Export
* General Distributors

We are open to represent Manufacturers or
Growers of Foodstuffs.

103 St. Francois Xavier St., MONTREAL

TELEPHONE MAIN 7143

S!. ARNAUD FILS CIE.
GROCERY BROKER
s ‘u mutoun lmpm .:dhponm

Pois et Feves
Produits Alimentai Food Products

ST. NICHOLAS BUILDING, MONTREAL

y Oats, Peas, Beans, Hay, Etc.
in Car Lots L

& Lumbermen’s
lies
80 ST. PETER ST.
QUEBEC

BRITISH GUIANA

Why net build up your trade in
British Guiana and the West In-
dies, by appointing us your Agents?

McDAVID & CO

L1 facturers’ Repr &
41 Robb G.orMM. Demerara,
British Guiana o

Bxportere: Cocoanuts, Coffes, Rice, Cocea.

GAETZ & CO.

MANUFACTURERS' AGENTS AND
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

SYDNEY and CAPE BRETON

business worth your especial consideration.
Qﬂhotmnum.ppdnmluddmtbmk
to look after your interests. Nine years con-
nection Al references. Write.

R. E. McCONNELL,

Manufacturers t and Grocery Broker,
Srdney, N. 5.

CAR PURE MAPLE SUGAR
FOR SALE

Write or wire for quotaticns. Also

dealers in PEAS, BEANS, MAPLE SYRUP.
CANADA PRODUCE CO.

171 St. Paul St. East Montreal

Say you saw it in Canadian
Grocer, it - will identify you.

CANADIAN PRODUCTS EXCHANGE, LTD.

Grocery, Confectionery and
Drug Specialties

702 Robie Street, Halifax, N.S.

RICE

RICE FLOUR
RICE MIDDLING

Mount Royal Milling

and

Mfg. Coy., Limited

MILLS AT MONTREAL, QUE.

VICTORIA, B.C.

D. W. ROSS COMPANY

Agents
MONTREAL
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The higher rates of exchange are being absorbed by the
manufacturers of G. Washington's Coffee, payments for
which are accepted in Canadian Funds at par.

Please pass this mformatlon on to your customers.

MADE INTHECUP
a! 1 AT THE TABLE

COFFEE

ORIGINATED BY MR.WASHINGTON IN 1909
—— Distributed by Grocers Specmlty Company

Champagne de Porﬁme

A Delzcwtls Beverage

Made from the Juice of
Canadian Apples

Can be sold in all parts of Canada without a license

1

Packed 2 doz. and
4 doz. to the case

Order your supply to-day

CIE. CANADIENNE D’IMPORTATIONS

P. DAOUST, SELLING AGENT : 140 ST. CATHERINE ST. EAST, MONTREAL




EVERYBODY’S
FAVORITE _\
Cremo Caramels '

“YOU CAN TASTE THE CREAM”

QUICK TURNOVER__ (GOOD PROFIT

JOYCE & CO., LIMITED

307 St. James Street MONTREAL

Distributors Jobbers

Manufactured by Cremo Caramel Co. . ‘fge:,zpf,z;

&‘Vagstaffe’s

New Season’s %“ : _ | Pure Strawberry Jam
= (208%=|@ Pure Raspberry Jam
Strawberry Jam [Pty .,-:.pb“n-g, i

1 9 2 0 - 3 Bolled withcareinsilverpans S

ASK YOUR GROCER FOR IT

NOW READY FOR DELIVERY
ORDERGFROM YOUR WHOLESALERS

Wagstaffe Limited

PURE FRUIT PRESERVERS
Maple & Gage Avenues - - - Hamilton
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The sales for 26 'weeks INCREA
ending June 26, 1920 An average INCREASE of

LISTE e ] L0 e

upply 500,000 more Cana-
AHEAD IN S ALES :lian COI‘ISUI;{G;:)I‘IO use
of the same period » 1 414 lbs. of tea—per head

in 1919 per year.

For thirty years we have been telling you that,
more than anything else, the public appreciate
QUALITY. Furthermore we have been proving it
to you year after year. That “SALADA” continues to
grow in public favor is evidenced by the above facts.

’ f-Holid
Wholesale Grocery | | ™"“eli s

Limited

CANADIAN GROCER has had
printed in booklet form list of
half-dolidays in cities and towns
in each province in Canada.

Wholesale Grocers, Importers,
Exporters, Distributors

Telephone Adelaide 5895
Wire, phone or send a card.

55 Bay Street, Toronto
Free to those connected with
We invite you to visit our ware- the grocery trade. Regular
house and inspect our high-class price, 10c per copy.

stock. In this new wholesale
house your interest and require-
ments receive first consideration. Canadian Grocer
We specialize in mail order and 143-153 University Ave., Toronto
telephone business. ' Adel. 5740

e




CANADIAN GROCER July 9, 1920

e TS

GOODS WITH A WORLD-WIDE REPUTATION

Manufactured by

THE UNITED ALKALI WORKS, LlMlTED

LIVERPOOL, ENGLAND

Now in Stock:

Greenbank Lye (Solid)

16 oz. tins 4 doz. per case dozen $1.50

Greenbank Powdered Lye

8 0z. tins 4 doz. per case dozen $1.00
12 oz. tins 4 doz. per case dozen 1.50

Chloride of Lime

14 1b. tins 4 doz. per case dozen § .65
14 1b. tins 4 doz. per case dozen 1.10
1 1b. tins 4 doz. per case dozen 1.65
25 1b. tins 4 doz. per case pound .14
Liberal discount to Wholesalers and Jobbers

“Primus”/Jelly Powders

Unsurpassed in purity and quality.
Have made a reputation for themselves.
The demand is exceeding the supply.
Cartons containing 1, 2 and 4 doz. doz. $1.45
All flavors.
Special discount to Wholesalers.
Try them, and you will like them.

“Primus” Cordials
Most healthy summer beverages, absolutely pure.

LIME JUICE,
ORANGE JUICE,
. LEMON JUICE,
STRAWBERRY JUICE, RASPBERRY JUICE
LAWTONBERRY JUICE, BLACKBERRY JUICE,
and RASPBERRY VINEGAR.
8 oz. 12 oz. 26 oz.

“PRIMUS” FRUIT SYRUPS in gallon jars
All Flavors

SPECIAL DISCOUNT TO JOBBERS.
We carry a fine assortment of Groceries.

L. CHAPUT, FILS & CIE, LIMITEE

Wholesale Grocers, Importers and Manufacturers
MONTREAL "
ESTABLISHED 1IN 1842
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Caldwell’s

“FANCY PACK”’

Canned Frults

From the Finest Frui

Superior to I

For years California Fruits No. 1 Tins
have been brought into Canada in large
quantities, to meet the demand for high
grade fruits.

This has been the case solely because the
Ontario canner has not given his attention
to the packing of fancy goods. California
Fruits cannot compare in quality or flavor
with Ontario grown fruits, but because of the
fibrous nature of California fruits the Ameri-
can Packer has been able to produce a pro-
duct very pleasing to the eye, though entirely
lacking the natural ﬂa\ or of Ontario fruits.

With the adverse rate of exchange against
Canadian buyers it is folly for Canadians to
purchase goods from the States when possible
to avoid doing so. To make this unneces-
sary, we are packing the highest grade On-
tario fruits in extra heavy syrup, goods that
will exceed Government grading for Fancy,
that will be equal to the American Product
in appearance and very much superior in
quality.

.$/eptzon in Canada
orted Fruits

While Government Standard for Fancy ‘
goods calls foron 5 yrup, Cald-
well’s Canned Strawberries will carry syrup
of 80 degrees, as we find that this weight of
syrup brings out the finest flavor of the
Strawberry. The degrees of syrup to be used
in the other fruits will be determined on the
same basis. that of quality.

We are packing these fruits in the same
size tin used in California, namely, No. 1 tin,
4 dozen to the case. The varieties we are
packing will be: Strawberries, Raspberries,
Peaches, Pears, and Red Pitted Cherries.
On account of the sugar situation the price
will naturally be high, but the quality will
be the best ever placed on the Canadian
Market, irrespective of country of origin. In
other words, we are going to pack this line
up to the highest possible standard, using
only Fancy graded fruit, and syrup suffici-
ently heavy to bring out and hold the natural
flavor and color of the fruit.

Strawberries will be in the hands of Jobbers the 2nd week in July.
Arrange for your Supply.

THE CALDWELL PRESERVING CO., LIMITED

HAMILTON

ONTARIO
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ROBINSON'’S 7
“PATENT” BARLEY )('

and \

__ROBINSON'S _
“PATENT” GROATS

The Quality of Robinson’s ‘Patent”
Barley and Robinson’s “Patent” Groats
is reflected in the reputation and confi-
dence they bgth hgve won in Canadian
household circles,

ducts. This fact wil] encourage the wide-
awake merchant to Bandle this line.

i e - OFFICES -707-708 CONFEDERATION LIFE BLDO,
§,N-TOUCH WITH THE WORLES MARKETS" W‘ s uc.oe::::tbmon
ALL QUOTATIONS SUBJECT TO CONFIRMATION m ARMSEY'S LATEST
TELEPHONE MAIN 8801 PRIVATE CODES
We are pleased to announce to the trade that we have completed our organization
in the Prairie Provinces of Western Canada by establishing our own branch offices;
under capable and experienced managers, as follows:
REGINA, Saskatchewan—under management of Mr. J. C. Ryan.
SASKATOON, Saskatchewan—under management of Mr. Ross L. Forbes.
CALGARY, Alberta—under management of Mr. Williama H. Dingle.
EDMONTON, Alberta—under management of Mr. Harry M. Judgc

NICHOLSON-RANKIN LIMITED

WINNIPEG THE SERVICE BROKERS CANADA
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Dgsplay 1s Important in This Store

Sheffield Bros., Bowden, Alta., Have Fine Department Store—
Novel Ideas for Boosting Business—Hall for Dancing Invites
People Into Store and Increased Business is the Result.

ORSAKING farming to take over
F a general store, Sheffield Bros.,

Bowden, Alta., have what appealed
to a Canadian Grocer representative as
one of the finest stores of its kind in the
West. Only last winter Sheffield Bros.
built a new store, which they are now
occupying, and which is attracting cus-
tomers for miles around. In a town of
three hundred people it is an ambitious
store, for new equipment, modern de-
vices for convenience, are to be found
here. Enterprising methods of building
sales are the order of the day, and a
visit to this store recently by Canadian
Grocer revealed ideas that are con-
stantly bringing trade to Sheffield Bros.

Arrangement of Departments

Appreciation is expressed on all sides
for the enterprise that prompted Shef-
field Bros. to build this store. On en-
tering the building one is impressed with
the systematic arrangement ¢f the de-
partments. The store frontage is 78
feet, with a depth of sixty feet. From
the accompanying photographs, it will
be seen that equipment to bring about
the best possible service has been in-
stalled. Glass partiticns separate the
departments. Mr. R. D. Shefficld, in
talking to Canadian Grocer, pointed out
that with these glass partitions it is pos-
sihle to see all departments from any
point in the store. Five windows, two
for groceries, two for drugs, and one for

meais, make display 'alwnys a fealure,

and Sheffield Bros. realize the value of
the same in moving their goods. The
name of each department has been paint-
ed over each door.

Display Important

In the grocery department, display
is important, and the arrangement for
the proper showing of goods is outstand-
ing, There is ample floor space, and

plenty of accommodation for the busiest
days. Scales are conveniently placed,
and goods are shown with price tickets
on them. “Customers like to find out
the price of things very often bhefore
asking for them,” Mr. Sheffield re-
marked. A raised stand on the floor for
vegetables and fruits is so situated as
to readily attract attention. At one end
of the store there are four separate
small glass cases for lemons, oranges,
etc. They have been productive of gra-
tifying sales.

The meat department is decorated in
white. and the walls are washed every
week. It is the 'intention to instal a
complete refrigeration plant at an early
date. Cleanliness and correct sanitation
mark this department, and invite trade.

For Holding Dances

A novel idea in the Sheffield store is
the large hall in connection therewith.
It is used for dances and picture shows.
“This is just an experiment,” Mr. Shef-
field remarked. “It is built in such a
way that it can be used for another de-
partment, any time necessity demands.
So far it has been a money-maker and a
eood drawing cavd for the store. Every
Saturday ‘night the hall is thrown open
free for all. These dances are a great
boon for the ice-cream business.  The
floor of the grocery department is
cleared on the nights of the dances and
lunch is served for a small charge by
the management.

Showing the interior of Sheffield Bros. grocery at Bowden, Alta., where enterprise and energy
have built up an extensive trade.
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Manufacturer Can Establish Selling Policy

Effect of Decision Rendered by Board of
Commerce—Very Important Decision to Mer-

cantile - World—Traders

Can Associate to

Advance Mutual Interests

the Board of Commerce in the

case of the Hamilton grocers is
considered to be one of the most impor-
tant to the mercantile world ever given
by any court in Canada. It establishes
that the manufacturer has the legal right
to establish a selling policy and to re-
fuse to deal with those who will not ad-
here to the terms of that policy. If he
decides to deal only with the wholesalers
he may refuse to sell to others than
wholesalers. If he decides to establish a
fixed re-sale price for his goods and
make it a fair price, he may refuse to
deal with those who sell above or below
that price.

The decision also establishes that an
association of wholesalers or an individ-
ual wholesaler may request of a manue
facturer that he adhere to his own or
a suggested selling policy, and that, if
the manufacturer refuses to do so the
wholesalers, by way of an association or
individuality, may agree to refuse to
trade with that manufacturer or may
actually refuse,

The principle is laid down that traders
have the right to associate for purposes
of advancing their mutual interests in
any way except by doing something ac-
tually forbidden by law. The Combines
and Fair Prices Act does not forbid mere
agreements or combining on any matter,
vnless in the opinion of the Board of
Commerce it is likely to operate to the
detriment of the public and whether
it does so is a matter of fact which must
be proved and established as such in
the particular case.

OT’]‘AWA.——The judgment issued by

Charges Fell Down

The effect of the Board’s decision is
that it holds that the Attorney-General
of Ontario completely failed to estab-
lish that any practice of the wholesalers
or manufacturers complained of was to
the detriment of the public or against
their interests. All that was shown was
that certain private interests as against
the opposition in concert of the Whole-
salers’ Association, and the members
thereof, who, although themselves no
doubt engaged in advancing of their per-
sonal interests, had not in the effort ask-
ed or secured anything to the detriment
of or against the interests of the public.

The board suggests that if its view
of the law is considered wrong, it will
expedite an appeal to the Supreme
Court of Canada. It will be recalled
that the board rendered an interim judg-
ment at the conclusion of the hearing in
March last at Hamilton and Toronto in
which it expressed the view that the
case had failed to prove the thing sug-
gested to the Attorney-General of On-
tario; that if he saw fit the board would
grant leave to him to prosecute in the
criminal courts. He did not institute a
prosecution but recently issued a writ
in the Ontario courts at Toronto calling
for the dissolution of the Wholesale
Grocers’ Association of Canada and On-

tario, as unlawful trade combinations.

Some days ago the secretary of the
Wholesale Grocers’ Association made
the statement that the writ had not been
served.

New Members for the Board of Commerce
Capt. William White, K.C., Former Secretary,

i Now Chairman—TF.

Dillon Are the

N order-in-council was passed on

the day after prorogation with

respect to the oBard of Commerce.

In view of the appeal now pending be-

fore the judicial committee of the Privy

Council as to the validity of the act un-

der which the board was established, the

appointments which have been made are
to be regacded temporary.

Captain William White, K. C., the
former secretary of the board, has been
appointed chairman, and the other two
vacancies have been-filled by the ap-
pointment of F. A. Acland, Deputy
Minister of Labor, and G. A. Dillen,
purchasing agent of the Department of
Justice. ’ .

These two gentlemen have been given
leave of absence - from their present

A. Acland and C.
Other Members

A.

duties in order that they may discharge
effectively the responsibilities placed
upon them as members of the board.

In addition to his experience with
the Board of Commerce as secretary
Capt. William White, K. C,, has had
considerable legal and military experi-
ence, chiefly in the West. He was born
in Hamilton, Ont. He was called to the
bar in 1¥»2 and he practized for 15 years
in the Northwest Territories (now Sas-
katchewan). He practised law two years
in British Columbia and five years in the
Yukon. He was made a queen’s counsel
Yukon. He was crown prosecutor for
Eastern Assiniboia from 1887 to 1897.
In politics Capt. White represented Re-
gina in the Northwest Councjl from 1883
to 1886. He contested the Revelstoke,

July 9, 1920

B.C., riding in the Federal elections of
1898.

Capt. White served through the rebel-
lion of 1885 against Louis Riel, when he
held rank as major. He was 30 months
overseas in the late war with rank of
captain.

He lived in Vanccuver, B.C., fer some
years previous to taking up ‘the setre-
taryship of the Board of Commerce at
its inception last July, which post he has
filled since that time.

London Groc'ers.
Make Protest

London, Ont., (Special).—At a meeting
of the Retail Grocers’ Association held
on Monday it was unanimously decided
to make a vigorous protest to Ottawa
against the recent order of the Board of
Commerce requiring grocers to fill in
detailed report forms showing the cost
of all merchandise, from whom it was
purchased, the selling price, profits,
losses and taxes. The general opinion of
the grocers was that such a proceeding
was expensive, unnecessary, and would
mean in a great many cases the employ-
ment of an accountant. In addition to
sending a resolution to Ottawa the local
grocers plan to take the matter up with
each individual member of Parliament in
the district and ask him to use his in-
fluence to have the order modified or re-
scinded on the ground that it is ineffi-
cient and bad for business.

REGISTRATION FEE ON MAIL
INCREASED

According to an amendment to the
Post Office Act passed during the recent
session’ of Perliament, the registration
fee on letters and other matter mailed
in Canada is fixed at ten cents (10c)
per each letter or article.

The above fee shall apply to all reg-
istered mail matter posted in Canada
on and after the 15th July, 1920.

The public are advised in order that
they may see that all registered matter
is fully prepaid -as regards both postage
and registration fee.

FEDERAL INCORPORATIONS

B. C. Sugar Refinery, Limited.
corporators: Mary Isabella Rogers and
Alix Rogers, widows; John William
Fordham Johnson and Robert Adamson,
manufacturers; and Ernest Theodore
Rogers, student—all of Vancouver. Capi-
tal $10,000,000, divided into 100,000
shares of $100 each. Chief place of
business, Vancouver.

In-

NOVA SCOTIA APPLES TO BE
PACKED IN BOXES

Kentville, N.S.—The -annual meeting
of the United Fruit Company, Limlhd,
was held in Kentville recently.
turnover last year was $3,000,000. It wu
decided that hereafter apples shall be .
packed in boxes instead of barrels. This
will place them, as far as packing is
eol:cnod, on a par with Western .p-
P S
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Making Sales of

A. Hembling, Jasper Avenue

25

Candy Worth While

\Edmonton, Says Display of Candy

Brings Results—One Case Shows High-Grade Confections, and
Another One Displays the Cheaper Lines."

OMMENCING business five years

ago in a small stall in the market,

A. Hembling, Jasper avenue, Ed-
monton, Alta., has, he says, by hard
work and diligent effort, built up a
grocery trade that is very gratifying.
His present premises bear out his asser-
tions as to growth and expansion, and
the facilities that he now has at his
disposal, in order to bring service to the
desired efficiency, are worthy of men-
tion. From the accompanying reproduc-
tion of the interior of his store, it will
be noticed that he has three scales, a
counter with a display front, and each
t!epsrtment 80 arranged as to make for
éonvenience.

Increasing sales of candy have been a
feature in the store of A. Hembling.
Two handsome show cases have assisted
in the growth of this candy trade. One
is for the display of the better grade
bulk and box candy, and the other one
for the cheaper class of confections.
Formerly all candies were kept in the
same case. Last year the case for the
cheaper candies was purchased, and Mr.
Hembling declares that it paid for itself
in three months. It is placed well to the
front of the store. Cigars and tobaccos
are also shown in another silent sales-
man, and sales of them figure satisfac-
torily in the year’s turnover.

- Fruit and Vegetable Display
Displaying fruit and vegetables is an-

By STAFF CORRESPONDENT

Illustrating the interior of A. Hembling’'s store on Jasper Ave., Edmonton, Alta. The feature of
this store is the convement equipment and fixtures that predominate,

other merchandising idea of Mr. Hem-
bling that brings results. Special bins
that Mr. Hembling built himself show
fruits, vegetables, and nuts in the shell
to advantage. They are built off the
floor and no.dust or dirt collects under
or around them.

The whole appearance of the store is
neat and clean, with special effort
directed towards the arrangement, to
bring about the greatest results from a

selling standpoint. The tops of the
shelves are always decorated, and are
never used for storing dead stock. The
meat counter is at the back of the store.

A motor truck for delivering was
added last year, and Mr. Hembling
states that it does the work of three
horses. Through his advertising, he has
educated the people as to when the de-
livery leaves the store, and the system
has worked out satisfactorily.

Prune Crop Smaller than at First Estimated

Two Days of Extremely Hot Weather in

California Has Stunted the Growth and Re-

duced the Tonnage—Opening Prices Named by
Some Shippers.

&6 LEFT San Jose, California, on the
I twenty-ninth of May for Vancou-
ver and every indication pointed
toward a large crop of prunes, nrobably
180,000,000 pounds,” stated George - O.
Sainsbury, travelling representative of
the California Prune and Apricot Grow-
ers, Inc., San Jose, California, in an in-
terview with Canadian Grocer, “but for
two days, June 23 and 24, California had
twe of the hottest days ever experiencad;
in fact it was 110 degrees in the fruit
growing districts, and with prunes in
their most critical stage, it is believed
<onsiderable of the fruit has been stunt-
ed to such an extent that the tonnage
will be greatly reduced and will stop
the growth and affect the size mater-
ially.” .
“Last year,” continued Mr. Sainsbury,
“our association put on a campaign for
52,000 additional acres and we now have
a membership of 10,000 and about 87 per

cent. of the crop. Our association will
not name prices until it is practically
known what the crop is and then prices
are set according to crop and market
conditions. My own opinion is that
although the crop will be smaller, the
prices will not be any greater than last
year.

“Some of the independent packers have
named opening prices and they are
higher than last year. These high
prices are caused not by the buying mar-
ket as last year, but by the indepen-
dents, comprising only 13 per cent. of
the growers, who are demanding higher
prices than those in our association.
However, it will be about five months
before the new crop arrives on the mar-
ket and it is a difficult matter to fore-
cast what will happen-by.that time.”

Some Shippers Name Prices
Some shippers have sent opening

prices on prunes for the 1920 crop. Fig-
ured on a 10 per cent. exchange basis
the prices on Californias iaid ‘down in
Toronto are as follows: 30-40, 26% cents;
40-50, 25 cents; 50-60, 22.24 cents; 60-70,
20.75 cents; T0-80, 19.04 cents; 80-90,
17.39 cents: 90-100, 15.756 cents.

On Oregon Italians figured on the
same basis as the above the prices are:
30-40, 24% cents; 40-50, 22.20 cents; 50-
60, 20.42 cents; 60~70; 19.04 cents; 70-80,
17.40 cents. These prices show advances
from 1% to b cents per pound over the
opening prices of last year. The ship-
pers advise that considerable effort has
been made on the part of packers to
make contracts with growers for the
growing crop, which at present promises
to be considerably less than last year.
While this does not absolutely determine
that prices will be higher during the
coming season than last year, it must
be said -that it does not look as if prices
would be lower.

—_—

FIRE DAMAGES GROCERY
Fire of unknown origin broke out
at 241 Berkeley, Toronto, a grocery
store owned by Frank West, at 6 a.m.
Sunday. Damage to the building was
$200 and to the contents $400.
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Believes Cash System the Better Way

Walter Paul, Montreal, Makes New Departure for His Business,
and Recently Opened a Cash and Carry Store on St. Catherine
Street—Develops an Entirely New Trade. :

L

HERE has been a new store open-
on St. Catherine Street, Mont-
gal, where the cash and carry
’is in vogue. It is a branch of
Walter Paul grocery store on Uni-
ity Avenue, and is under the direc-
tion and management of George Paul
and Frank Lamere. It is very spacious,
having an entrance from St. Cather-
ine Street, and stretches back to the next
street with another entrance and large
window facing Dominion Square; The
window on St. Catherine Street is per-
haps the largest grocery window ‘in
Montreal, and on it Mr. Paul depends
to attract the passing trade. Conse-
quently no effort is spared to make it
attractive. - As the St. Catherine Street
frontage is not large, a novel plan is
adoptled to use all the window space pos-
sible and yet have an entrance from the
main street. This window is even with
the sidewalk, and is as wide as the whole
front of the building, but it tapers back
so that there is room for a good sized
entrance from the arcade thus formed.
The neighboring store has adopted the
same plan so that between the two there
is quite a hallway or arcade formed
that is very inviting to the passing
public. The rear windows are large and
of the usual design.

The cash and carry system is a new
departure for Walter Paul Ltd., since
for years they have been running a large
grocery business on the old credit sys-
tem. George Paul, when approached by
Canadian Grocer, expressed himself as
very well pleased with the new plan.

A Better Investment

“There is no doubt,” said Mr. Paul
“t.hat the cash system in these days of
high costs is the better system. = The
grocer buys his stock and at the best
is allowed thirty days. If he is attempt-
ing the credit system he has not his re-
turns by that time, and he is forced to
raise ‘the money the best he can. It
it not a question altogether whether his
accounts are good. It is a question of
whether his returns are quick enough
to enable him to buy as heavily as is
necessary. We have found that by the
new plan each night we have so much
cash to take to the bank instead of so
many bills to be written up in our books.

A Quicker Turnover

“There is also another side to the
story. A man is satisfied with smaller
profits on a quick turnover as it is
eventually the same interest on the out-
lay. Besides the ‘cash’ sipe there is the
‘carry.” That eliminates a big expense,
and, as a result we are able to cut down
the cost to our customers. People these
days do not object in the slightest to
carrying parcels if they are convinced

Illustrating the new cash and carry store of Walter Paul, on St. Catherine Street, Montreal, a
branch of the main store on University Avenue,

that by doing so they are saving money.
There has been so much said lately about
cash and carry that the majority of
pecple are looking for it. Then, too,
this is the day of the automobile, when
people who buy largely will come to in-
spect their buying and are not at all
inconvenienced in taking home their par-
cels in the automobile.”

Entirely a New Trade

Canadian Grocer enquired of Mr. Paul
if he found that some of the customers
from his other store were coming to the
cash,and carry establishment. 'l'he an-
swer was that only in a very few in-
stances had they noticed it, and then
it is generally such a little article that
has attracted attention.

Frank Lamere, the manager of the
store, in conversation with Canadian
Grocer, said:

“Each week we run some special line,
a special bargain or put a special price
on some vegetables, of which we were
able to buy a large supply.
This proves &n attraction to the publie,
and once inside the store they buy more
than they intended. We have put price
tags on all the articles in the store.
There is not a doubt that it is a very
good scheme. For instance, a lady enters
the store and the clerks are all so busy
that she cannot be waited on at once.
The prices interest her. Each article
acte as a silent salesman for itself, and
instead of gcing out before she is wait-
ed upon she is surprised how ‘quickly
her turn comes. This we have watched
carefully and found that the power of
suggestion by price ticketzs makes many
rales that could not have been other-
wise gathered in a busy store.

Advertising Counts
“We do considerable advertising in

the daily papers,” continued Mr.
Lamere. *“We advertise special prices
each week, and as a proof that they are
read we have people coming in asking
for a particular price on an article and
when they find that the price is not what
they expected, they reply that a week
ago such and such a price was advertis-
ed. Besides this we have had a half page
announcement in both the French and the
English papers. In this we state that
there is a splendid place for parking
cars at the Dominion Square entrance.
As a resnlt we have noticed the motors
coming to the other entrance regularly.
There is no doubt that a grocer can make
good use of the local papers if it is
properly done.

Better Buying with Cash

“All the buying is done at the other
store and we are able to buy large
quantities and so command a better
price from the manufacturers and whole-
salers. With the ready cash such as a
man has at his command by this sys-
tem, bargains are easily picked up and
a better stock is at hand. Cash always
has the preference in any market.

A Hich Salary Clerk Profitable

“We have st the present time a staff
of eight clerks, and on Saturdays we
have to take on extra help, almost
doubling our numbers. We have found
by experience that it is more profitable
to employ experienced clerks and pay
bigger salaries than to pay smaller
wages for inexperienced help. Our only
difficulty at present is to find men
worthy of a big salary and still not take
them from our neighbors.

System in Operation
“The system we employ is te write a
Continued on page 36
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Every Artiéle bf Food Representing a Mixture,
an Imitation or a Substitute, Must Be
Plainly and Correctly Labelled as Such

Food and Drugs Bill Declares the Words “Pure” or “Genuine,”
-or Words Equivalént to These Terms, Shall Not be Used on the
Labels or in Connection With Such Articles

Food Is Misbranded If Not Labelled
So as to Indicate Its Real Character

Double Penalty Imposed if Offence is Wilful and Accused is to
be Held Liable for Costs of Prosecution Even When Case Has
Been Discharged-—Must Watch Labelling

(Bill 27), which has been amended by the Senate and which is on the statute

I N ORDER that the grocer may have on file a copy of the Food and Drugs Act,

books of the Dominion, and in response to numerous requests from all parts
of the country. Canadian Grocer is publishing herewith the full text of the latest

legislation affecting the grocer.

The act, as amended by the Upper Chamber af-

ter going through the Commons, is as follows:

His Majesty, by and with the advice and
consent of the Senate and House of Com-
mons of Canadr, enacts as follows:

(1). This Act may be cited as The Food
and Drugs Act, 1920.

DEFINITIONS

(2). In this Act, and in any regulation
made under this Act, unless the contect
otherwise requires,—

(a) “Department” means the Department
of the Government under which or in con-
nection with which this Act is administered;

(b) “Dominion analyst” means any ana-
lyst appointed for the purposes of this Act
and includes the Chief Dominion Analyst
and the Assistant Chief Dominion Analyst;

(e) “drug” includes all medicines for in-
terna! or external use for man or animal;

(d) “food” includes every article used for
food or drink by man, and every ingredien{
intended for mixing with the food or drink
of man for any purpose whatever;

(e) “inspector” means any person duly
appointed for the purpese of carrying out
the provisions of this Act;

(f) “magistrate” means and includes any
judge of the sessions of the peace, recorder,
police magistrate, two justices of the peace
or any magistrate or court having the power
or authority of two or more justices of the
peace; b

(g) “Minister” means the Minister
charged with the administration of this Act;

(h) “package” includes any box, bottle,

basket, tin, barrel, case, receptacle, sack,
bag, wrapper or other thing in which any
article is placed or packed;

(i) “sample” means a sample of any food
or drug taken under the provisions of this
Act or of any regulation made hereunder.

ADULTERATION

3. (1) Food shall be deemed to be adul-
terated within the meaning of this Act,

(a) if any substance has been mixed with
it so as to reduce or lower or injuriously
affect its quality or strength;

(b) if any irferior or cheaper substance
has been substituted wholly or in part for
the article;

(¢) if any wvaluable constituent of the
article has been wholly or in part ab-
stracted;

(d) if it consists wholly or in part of any
diseased or putrid or rotten animal or veg-
etable substance, whether manufactured or
not;

(e) if it is obtained from a diseased ani-
mal, or from an animal fed upon unwhole-
some food;

(f) if it contains any ‘added poisonous
ingredient, or any ingredient which may
render it injurious to the health of the per-
son consuming it, whether added with intent
or otherwise; or,

(g) if its strength or purity falls below
the standard, or its constituents are present
in quantity not within the limits of wvari-
ability fixed by the Governor in Council as
hereafter provided.

Inspectors Are to Have the Right
to Examine Even All Customs Entries

(2). In the cese of milk any adulteration
shall be deemed to be injurious to health.

RECOGNIZED STANDARDS

4. (1) Every drug shall be deemed to be
- adulterated within the meaning of this Act
if its strength, quality or purity falls be-
low the professed standard under which it
is sold; or if, when offered or exposed for
sale under or by a name,—

(a) recognized in the latest edition of the
British Pharmacopoeia; or,

(b) recognized in the latest edition of any
foreign pharmacopoeia; or, 3

(¢) which is rot recognized in any phar-
macopoeia, but is found in' some generally
recognized standard work on materia medica
or drugs;

it differs from the standard of strength,
quality or purity laid down therein.

(2) Unless a drug is sold in such a man-
ner as 'plainly to indieate that its quality
is to be judged by an authority other than
the British Pharmacopoeia, and such author-
ity is named, it shall be deemed to be adul-
terated unless it conforms to the standard
of strength, quality and purity for such
drug as these rre defined by the latest edi-
tion of the British Pharmacopoeia.

5. Food shall be deemed to be misbranded
within the meaning of this Act,—

(a) if it is an imitation of, of substitute
for, or resembles in a manner likely to de-

_ ceive, another article of food or drug under

the name of which it is sold or offered or
exposed for sale and is not plainly and con-

Thinks Year Will
Be Allowed Trade
For Cleaning Up

Making public his views on the
Food and Drugs Act, C. J. Bodley,
secretary of the Chocolate, Biscuit
and Confectionery Industries of
Canada, says:

“As far as our leading Biscuit,
Chocolate and Confectionery manu-
facturers are concerned, I believe
that this Act will meet with ap-
proval. We certainly cannot make
any objection to these clauses,
which, while they lend protection to
the public in the matter of food
purity, also give the legitimate
manufacturer protection against
firms who are not so particular
about the purity of their quality
and the honesty of their weights

“It will be noted, should this Act
become law, that all packages of 2
ounces and over will have to be
stamped with the net weights. It
might be mentioned in this con-
nection that we asked the Govern-
ment for a suspension of this and
other provisions of the Act for a
period of eighteen months. It is
by no means certain that such a
period will be granted, but I think
that we can confidently look for a
period of at least one year from
the passage of the Act for the
cleaning up of old stocks of labels

and preparing for the observance
of this Bill.”

spicuously labelled =0 as to. indicate its true
character;

(b) if it is stated to be the product of a
place or a country of which it is not truly
a product;

(e) if it is sold or offered for sale by a
name which belongs to another article;

(d) if it is so colored or coated or pow-
dered or polished that damage is concealed,
or if it is made to appear better or of
greater value than it really is;

(e) if false or exaggerated claims are
made for it upon the label or otherwise;

(f) if in package form, sealed by the
manufacturer or producer, and bearing his
name and address, the contents of each
package are not conspicuously and correctly
stated within limits of variability to be fixed
by regulations as in this Act provided, in
terms of weight, measure or number, upon
the outside of the package: provided that
this subsection sha!l not apply to packages
the weight of which including the package
and contents is under two ounces; provided
also that nothing in this section shall be
taken to require the statement of weight,
measure or number upon containers or
packages of standard size as provided by
orders of the Governor in Council under
The Meat and Canned Foods Act, and pro-
vided further that the Governor in Council
may make regulations deferring the opera-
tion of this subsection, in whole or in part,




Copying of Labels
Is to be Checked
By the Latest Act

“With reference to Clause (b),
Section 14,” reports C. J. Bodley
on the Food and Drugs Bill, “i¥
might be surmised that the Govern-
ment intended to take into their
control the designation of color and
the size and contents of every
manufacturer’s label. This, of
course, would be impossible. It is
the intent of this clause to place in
the hands of the Government power
to prevent unscrupulous manufac-
turers from copying the label of a
firm which has become known
through years of usage. Suppose
you have a good selling line which
you have spent money to popular-
ize, and this article has a splendid
sale, and some competitor without
the power of initiative, copies your
label, making the wording as close
as he can, with the evident inten-
tion of fooling the buying publie.
On complaint, the department will
have the power to prohibit such
competition, as it is quite possible
for us to conceive that a firm who
would copy another man’s pack-
ages, labels, etc., would not be par-
ticular about the quality of his con-
tents, thus creating in the public
mind dissatisfaction.”

for such period as he may prescribe up to
the first day of July, 1923.

(g) if sold as a compound, mixture, imi-
tation or substitute, it is not labelled in ae-
cordance with thé requirements of this Act;

(h) if the package containing it, or the
label on the package, bears any statement,
design or device regarding the ingredients
or the substances contained therein, which
statement, design or device is false or mis-
leading in any particular; or,

(i) if the package containing it, or the
label on the package, bears the name-of an
individual or of a company, claimed to be
the manufacturer or producer of the article,
which individual or company is fictitious or
non-existent.

6. Every article of food which is a com-

ound, mixture, imitation or substitute shall

plainly and correctly labelled as such;
and the words “pure” or “genuine” or words
equivalent to these terms, shall not be used
on the labels or in connection with such
articles, and such articles shall be so packed,
marked or labelled as not to be licely to de-
ceive any person with respect to their true
nature.

PROCURING SAMPLES

7. (1) Any inspector may procure samples
of food or drugs from any person who has
such articles in his possession for the pur-
pose of sale, or who sells or exposes by pur-
chasing the same or by requiring the.person
in whose ssion they are to show him
and allow him to inspect all such articles in
. his ﬁououion. and the place or places in

which such articles are stored, and to give
him samples of such articles on payment or
tender the value of such samples

(2) An inspector may, if he has reason to
believe that any article of food or dr:“ is
held or exposed or offered for sale in viola-
tion of the requirements of this Act, seize
and hold such article until a sample taken
by him and submitted for analysis to a Do-
minion analyst has been reported upon.

(3. Any when authorized there-
to by the Minister shall have the right to
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examine any customs entries of imports of
food or drugs into Canada and shall have
the right to take samples of any food or
drug sought to be imported into Canada and
to submit such samples for analysis to a
Dominion analyst for examination and re-
port, and in any case wherc samples are
taken hereunder such food or drug shall not
be delivered to the importer or consignee
until the Dominion analyst has reported
upon the samples taken; and if he. reports
that the food or drug is adulterated or mis-
braznded, such food or drug sha!l not be ad-
:irlitted into Canada for use as a food or
rug.

ANALYSIS

8. (1) The inspector procuring any sample
with the intention of submitting it to be
analysed shall, after the transaction has
bheen completed, forthwith nos:{y the seller,
«r his agent =:'ling the artic.«, cf his in-
tenton to submit it to a Dominion analyst
for analysis, and shall, except in special
cases as provided by regulations under sec-
tion fifteen of this Act, divide the article
into three parts to be then and there sep-

- arated and each part marked and sealed up

or fastened up as its nature may permit.
The inspector shall deliver one of such parts
to the seller or his agent, and he shall send
the other two parts to the Department for
saalysis,

(2) The person from  whom any sample
is obtained under this Act may require the
ins] ector. obtain.ng it to annex t4 tle vessel
or package containing the parts of the
sample which he is hereby required to
transmit to the Department the name and
address of such person, and to seccure with
a seal or seals belonging to him the vessel
or package containing such parts of the sam-
ple, and the address annexed thereto, in
such a manner that the vessel or package
cannot be opened or the name and address
taken off without breaking such seals; and
the certificate of the analyst shall state the

name and address so annexed to the vessel,

or package, that the vessel or package was
not open, and that the seals securing to the
vessel or package the name and address of
such person were not broken until such time
as he opened the vessel or package, for the
purpose of making his analysis, and in such
case no certificate shall be receivable in evi-
dence unless there is contained therein such
statement, or a statement to like effect.

(3). When the inspector has, by means
aforesaid, procured samples of the articles
to be analysed, he shall send the same to the
Department for purposes of analysis, and if
it appears to the Dominion analyst that the
sample is adulterated or misbranded within
the meaning of this Act the Dominion ana-
lyst shall so certify, stating in such certifi-
cate whether such adulteration is, in his
opinion, injurious to the health of the per-
son consuming the same or not; and the
certificate so given shall be received as evi-
dence in any proceedings taken against any
person in pursuance of this Act, subject to
the right of such person to require the at-
tendance of the Dominion analyst for the
purpose of cross-examination.

(4) A copy of such certificate shall be
forthwith furniched by the Department to
the person from whom the sample was pro-

cu
NOTICE OF APPEAL

9. (1) If the person who lupxlled the
article respecting which the certificate re-
ferred to in the last preceding section is
given, deems himself aggrieved thereby, he

may, within twenty days of the receipt of

the copy of such certificate furnished to him,
notify the minister in writing that he in-
tends to present evidence in his own behalf
to controvert the certificate of the Dominion
analyst, stating in full the nature of such
evidence. In the absence of such notice the
:ert}ﬂuh of the analyst shall he taken as
nal.

(2). Should the evidence submitted by
the person above referred to be such as In
the opinion of the Chief Dominion Analyst
to justify further investigation, the Chief
Dominion Analyst may cause the second
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Neither Chocolate
Bars Nor Chewing
Gum Require Stamp

In his report to the Confectionery
Association on the Food and Drugs
Bill Secretary C. J. Bodley states
that at a meeting in Mr. Rowell’s
office each clause was taken up
separately and thorough discussion
invited. As a result concessions
were made and explanations given,
which convinced those present that
the Bill had very strong features,
which would commend themselves
to the majority of the members.

“In Section 5, Clause ‘F,’ it will
be noted,” reported Mr. Bodley,
“that all sealed packages will have
to bear the correct weight. N¢
provision was made for the exemp-
tion of even the smallest article.
On careful presentation of our
viéews in connection with small

ackages of confectionery, the min-
ister very freely gave his consent
to a revision of this clause, exempt-
ing packages under 2 ounces, thus
making it unnecessary to stamp
the weight on such lines as choco-
late bars, chewing gum, ete., ete.”

part of the sample submitted to the Depart-
ment, as provided in section eight, to be
analysed to his satisfaction, and a certificate
of such analysis signed by the Chief Domin-
ion Analyst shall be final and conclusive evi-
dence of the facts therein set out.

10. (1) Nothing contained in this Act
shall be held to prevent any person from
submitting any sample of food or drug for
analysis to a Dominion analyst, or from
prosecuting the vendor thereof if it is found
to be adulterated or misbranded within the
meaning of this Aect.

(2) The person submitting such sample
shall at the same time deposit with the Do-

_minion analyst the amount of the fee pre-

scribed for such analysis; and all such
money shall be deposited by the Dominion
ana]lyst to the credit of the Reeeiver Gen-
eral. .

11, (1) The Council of any city, rtown,
county .or village or other municipality, may
appoint one or more inspectors of food or
drugs, and any such inspectors may re-
quire a Dominion analyst to analyse any
samples of food or drugs procured- by him
if such samples have been procured in ac-
cordance with the requirements of this Act.

(2) Such Dominion analyst shall, on pay-
ment of the prescribed fee, forthwith ana-
lyse the same and give the inspector a cer-
tificate of such analysis.

(8) Such inspector may prosecute any
person manufacturing, selling or offering or
exposing for sale within the city, county,
town or village for which he is appointed
inspector any article of food or which
has been certified by a Dominion analyst to
be adulterated or misbranded within the
meaning of this Act.

(4) All penalties im and recovered
at the suit of any such inspector shall be
paid into the revenue of the city, county,
town or village by the council of which such
inspector was appointed, and may be used
in such manner as the council of such city,
county, town or village may direct.

SEIZURE

u.d (l)h“enm :;y m ‘:: food or
any drug is repo a an
::'wu i::ulh‘rl::;l. or misbranded within
e mean o Azta Department
may order such article, and all other articles
olth—-okhdw:‘dmhtb_o
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place at the time the article analysed was
obtained, to be seized by an inspector and
detained by him until an analysis of a
sample of the whole is made.

(2) If the Dominion analyst reports to
the Department that the whole or any part
of such articles of food or drugs as have
been submitted for analysis by the afore-
said inspector is adulterated or misbranded,
the Minister may declare such articles, or
80 much thereof as the Dominion analyst
reports to be adulterated or misbranded, to
be forfeited to the Crown, and they shall be
forfeited accordingly, and may be disposed
of as the Minister directs.

13. The Chief Dominion Analyst shall
report from time to time to the Minister
the number of articles of food and drugs
analysed under this Act, and shall specify
the nature and kind of adnlteration de-
tected, the nature and kind of misbranding
found thereon, together with all particulars
regarding the vendors and manufacturers of
such articles, and the reports of the Chief
Dominion Analyst shall be printed and pub-
lished for the information of the public at
such times and in such manner as the Min-
ister directs.

14. (1) The Governor in Council shall
have power to make regulations,—

(a) prescribing standards of quality for
and fixing the limits of variabilities permis-
sible in any article of food or drug the
standard of which is not otherwise pre-
scribed by this Act or The Meat and Canned
Foods Act;

(b) requiring a label to be attached to any
article of food or drug designed to prevent
the public or the purchaser being deceived
.or misled as to the character, strength, qual-
ity or qunatity of the article.

(2) All regulations made under this sec-
tion shall be published in the “Canada Ga-
zette.”

REGULATION»

15. The Governor in Council shall have
power to make regulations,—

(a) prescribing the duties of inspectors
appointed under this Act; .

(b) prescribing a tariff of fees to be paid
for analysing any article of food or drug;

(¢) prescribing that a portion not exceed-
ing one-half of the fine imposed upon any
person violating the provisions of this Act
may be paid to any person who has given
information leading to conviction in the case
in question; provided that no portion of any
fine shall be paid to any Dominion analyst
or to any inspector or to any employee in
the Department;

(d) for carrying out the provision of this

(e) for deferring from time to time the
operation of any portion of this Act until
July first, nineteen hundred and twenty-two,
where deemed ry or expedient to al-
low of the disposal of stocks on hand.

16. (1) Every person who by himself or
his agent or employee manufactures for sale,
sells, offers for sale or exposes for sale, any
article of food or any dmf which is adul-
terated or misbranded, shall be guilty of an
offence, and,—

(a) if such adulteration is deemed to be
h{nrloul to health within the meaning of
this Act, shall for a first offence be liable
upon summary conviction to a fine not ex-
ceeding two hundred dollars and costs, and
not less than fifty dollars and costs, or to
imprisonment for any term not exceeding
three months, or to both fine and imprison-
ment, and for each subsequent offence to a
fine not exceeding five hundred dollars and
costs and not less than fifty dollars and
costs, or to imprisonment for any term not
exceeding six months, or to both fine and
imprisonment; and,

(b) if such adulteration is not deemed to
be injurious to health within the meaning
of this Act, or if the article is misbranded,
shall for a first offence be liable upon sum-
mary conviction to a fine not exceeding one
hundred dollars and costs and not less than
twenty-five dollars und eosts, or to imprison-
ment for any term not exceeding three
months, and for each s ent offence to
«a fine not exceeding .twe n,ldn,1. dollars
and costs and not less than fifty dollars and
costs, or to imprisonment for any term not
exceeding six months, or to both fine and
imprisonment.

CANADIAN GROCER

Established Manufacturer Likes
- Protection From Shady Operator

Speaking as a manufacturer, W. H. C. McEachern, sales manager fo
the Patterson Candy Company, says: “We like the Food and Drugs Act ana
most of the confectioners are quite satisfied, for it is the shady operator
who is putting in light weights that i1s hit. We have been given the assur-
ance that anything under two ounces will be left out and as that exempts
the nickel chocolate bar, which is not sold by weight and on which, there-
fore, there is no chance of misrepresentation, it makes the legislation not
too bad from our point of view. The established manufacturer, I might
say, likes the act as it protects him from the shady operator.”

(2) In all cases where the adulteration is
proved to have been wilful the penalties im-

‘posed by this section shall be doubled.

WANT OF KNOWLEDGE

17. (1) If the person accused proves to
the magistrate before whom any prosecution
is brought for selling, offering or exposing
for sale any article of food or drug that is
adulterated or misbranded, that he purchased
the article in question for and as an article
of the same nature, substance and quality
as that demanded of him by the purchaser
or inspector, and also proves that he sold
it in the same state as that in which he
purchased it and that he could not with rea-
sonable diligence have obtained knowledge
of its adulteration or misbranding, hc shall
be discharged from such. prosecution, but
shall be liable to pay the costs incurred by
the prosecutor, unless he has given due
notice to him or gives notice in court that
he will rely on the above defence and has
called or calls the party from whom he
purchased the said article into the case as
hercinafter provided.

(2) If the person presenting such defence
shall, upon his sworn declaration that he
purchased the article in good faith and as
provided for in the last preceding subsec-
tion, obtain a summons to call such third
party into the case, the magistrate shall at
the same time hear all the parties and decide
upon the entire merits of the case, including
the question of costs, not only as regards
the person originally accused, but also as
regarde the third party so brought into the
case.

18. No conviction, judgment or order in
respect of an, offence against this Act shall
ba removed by certiorari into any of His
Majesty’s courts of record.

19. If any sum of money within the lim-
its of the penalties pmvidodhlay this Act is
voluntarily paid to and accep by the Min-
ister as a penalty and costs for a first of-
fence under this Act, such sum of money
may be dealt with as if lawfully recovered
upon a prosecution

20. If after being requested to do so by

an inspector any person who has in his pos-
session or under his control any food or
drug retuges or omits to show the inspector
the place in which such articles are stored,
or refuses or fails' to admit the inspector
into every such place, or refuses or omits to
show_ the'mspector all or any of such arti-
cles in his possession, or to permit the in-
spector to inspect the same, or to give any
sample the'reof, or to furnish the inspector
with any light or assistance he requires for
any of such purposes, he shall be guilty of
an cﬂence! and shall be liable, upon sum-
mary conviction, to a fine not exceeding two
hundred dollars and costs, and not less than
?fty doliaru and costs, or to imprisonment
or any term not exceeding three m

to both fine and impriaongment. e

PENALTIES

21. Any material found in possession of
a mnnufactux:er of food or drugs, or In any
of the‘ premises occupied by him as such,
and being apparently of a kind which might
be jlemployed for purposes of adulteration
and for the possession of which he is unable
to account to the satisfaction of an in-
spector, may be seized by such inspector and
a sample of such material submitted for
xdentlﬁu.tu_m to a Dominion analyst. Should
the Dominion analyst’s certificate prove the
material to be of such a kind as might be
used for purposes of adulteration, the manu-
facturer shall be deemed wilfully to have
exposed for sale adulterated food or drugs,
and shall be liable, upon summary convic-'
tion, for a first offence, to a fine not ex-
ceeding two hundred dollars and costs, and
not less than fifty dollars and costs, or to
mmprisonment for any term not exceeding
three months, or to both fine and imprison-
ment, and for each subsequent offence to a
fine not exceeding five hundred dollars and
costs and not less than one hundred dollars
and costs, or to imprisonment for any term
not exceeding six months, or to both fine
apd imprisonment, and the material in ques-
tion shall be forfeited to His Majesty, and

may be disposed of as the minister may
direct.

Fine Ranges Between Flfty Dollars
and Two Hundred for Deception

22, Every person who attaches to any
article or package of food or drug sold or
offered or exposed for sale any label or
mark containing any untrue or misleading
name, device or statement, or who neglects
or refuses to label or mark any article or
package of food or drug in accordance with
the uirements of this Act, shall for a
first offence be liable, upon summary con-
vietion, to a fine not exceeding two hun-
dred dollars and costs and not less than
fifty dollara and costs, or to imprisonment
for any term not exceeding three months,
or to both fine and imprisonment, and for
each subsequent offence to a fine not ex-
ceeding three hundred dollars and costs and
not less than fifty dollars and costs, or to
imprisonment for any term not exceeding
six months, or to both fine and imprison-
ment,

23. (1) Any expenses incurred in’ con-
nection with procuring and analysing any
food or drug, ther with necessary travel-
ling expenses of any inspector or Dominion
snalyst, shall, if the person from whom the

sample is taken is convicted of having in
his possession, selling, offering or exposing
for sale any food or drug adulterated or
misbranded in violation of this Act, be
deemed to be a portion of the costs of the
proceedings against him, and shall be paid
by him accordingly.

(2). Such expenses of prosecution shall
also include a reasonable counsel fee, in the
discretion of the magistrate.

; (3) In the case of a private prosecutor,
xf'the prosecution is dismissed as being in-
stituted without reasonable and probable
cause, the costs of defence shall be taxed
against the prosecutor.

OTHER REMEDIES

24, Nothing in this Aect contained shall
affect the power of proceeding by indictment
against any offender, or take away any other
remedy against such offender,

25. Except as herein otherwise provided,
all fees paid and penalties recovered under
this Act shall form part of the Consolidated
Revenue Fund of Canada.
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“ONE OF THE MOST IMPORTANT JUDG-
MENTS EVER HANDED OUT TO THE
MERCANTILE WORLD”

HAT is characterized as one of the most
Wimportant rulings handed out to the mer-
cantile worlu by any court in Canada, is that
made by the Board of Commerce in the case of
the Wholesale Grocers’ Association, of Hamil-
ton, which was recently investigated. The judg-
ment establishes that the manufacturer has the
legal right to establish a selling policy and to
refuse to deal with those who will not adhere to
the terms of that policy. If he decides to deal
only with wholesalers he may refuse to sell to
others than wholesalers. If he decides to estab-
lish a fixed resale price for his goods and make
it a fair price, he may refuse to deal with those
who sell above or below that price. A combina-
tion of wholesalers would also be empowered to
refuse to trade with a manufacturer who does
not adhere to a policy which may be requested
by the wholesaler. Traders are also permitted
to associate for the purpose of advancing their
mutual interests in any way except by doing
something actually forbidden by law. The
Combines and Fair Prices Act does not forbid
mere agreement or combining on any matter,
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unless in the opinion of the Board of Commerce
it is likely to operate to the detriment of the
public; and whether it does so is a matter of
fact which must be proved and established as
such in the particular case.

Some retailers have thought that with the
disruption of the Board of Commerce, owing to
the resignation of its three members, the regula-
tions enforced by the Board would be invalid,
but such is not to be the case. Some of the res-
ignations do not take effect yet for some time
and meanwhile the Government is taking steps
to deal with the matter, and the regulations
such as that outlined above remain in effect.

ADULTERATED BUTTER AGAIN IN THE
LIMELIGHT
ANOTHER merchant has been fined $25.00
and costs for selling butter mixed with
oleomargarine as dairy butter. This is the third
conviction in Toronto in the past two weeks. In
all of these cases the merchants stated that the
article was sold to them as fresh dairy butter
and that they paid the market price for it. It
was also stated by these merchants that the but-
ter was purchased from people who drove up to
their doors. The practice of purchasing butter
from strangers without a guarantee of its purity
cannot be too strongly condemned. There is no
doubt that a great deal of butter of a spurious
nature is being offered to the trade by un-
scrupulous dealers and the merchants cannot be
too careful in purchasing their supplies of but-
ter, to make sure that they are getting what
they pay for.

EDITORIALS IN BRIEF

NEVER forget in the planning of window dis-
plays or in the buying of stock that it takes all
sorts of people to make even your little business
world, and that no two people of them all, per-
haps, have just the same likes and dislikes. Buy
with a thought of variety in mind. Put variety
into your window displays.

*® * *

NOTHING kills trade more than to have Mrs.
Very-Particular come in and say: “I'd like to
see some of that cheese you are advertising,”
only to have the clerk acknowledge that
he does not know what is being advertised. Keep
posted and when a customer asks for such a
thing, see that she goes away with the impres-
sion that the salesmen know their business.
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Average Percentages for Expenses

Twenty Per Cent. Regarded as a Safely Conservative Figure to
Adoptin Making General, Typical Computations—Some Valuable

wherein are summed up the re-
sults of five years’ investigation,
showz that the average expense ratio is

H ARVARD’S last grocery bulletin,

less/mow than formerly. This because,
while practically every item of expense
has increased, prices have increased in
greater ratio. So the average expense
bill is lower.

Meantime, the ratio of margin on sales
has declined at practically the same
rate as expense. The grocer to-day is
making no more net money on his sales
than he used to do. Hence, his propor-
tion of net profit is less to sales than
it was four or five years ago. Conse-
quently, he is serving the public now
more cheaply than ever before.

Harvard’s figures are based on re-
ports from 1,076 grocers so apportioned
over the country, that, in Harvard’s
opinion, they represent general condi-
tions. Such reports are supplemented
for the 1918 period by only 197 reports.
But Harvard says those are similarly so
scattered as fairly to represent the
whole. Hence we have here very nearly
a survey of the country.

Some Valuable Details for Comparison

I know that 21 per cent. is not far
from the maximum margin to be earned
on the average by skillful grocers. I
have regarded 20 per cent., therefore, as
a safely conservative figure to adopt in
making general, typical computations.
Similarly, I have taken 16 2-3 per cent.
as a safe figure to represent average
expense in the grocery business. Then
I have taken 3 per cent. as representing
the profit—net--on sales which any
good tradesman could expect to earn
year after year.

But Harvard’s new figures lead to the
conclusion that we must revise many ra-
tios downward and prepare to work out
all problems more minutely than ever
if we.are to remain among the success-
ful, money-making class of grocers.
For here we have an average margin of
only 16.9 per cent.—over 3 per cent. less
than the gross I have been using. This
shows a total average spread between
cost and sale prices almost as narrow as
my customary allowance for expense
alone.

Then follows the showing of 14 per
cent.—flat—for expense—2 2-3 per cent.
inside my figures. What is left is inside
of 3 per cent.—2.9 per cent. to be exact
—though Harvard’s tables show only
2.3 per cent,, due to the deduction of
some losses among the limited number
investigated.

Whatever may have been our individ-
ual experience during the past few years
we have here facts and figures of im-
mense value for comparison with what

Details for Comparison.
By HENRY JOHNSON JR.

HENRY JOHNSON, Jr.

we are do.ng now. For no matter how
prosperous we may have been hitherto,
nay, even because of any prosperity we
may have enjoyed in the immediate past,
we must scan the future with greater
care, more minutely than ever before.
We must take these new figures as new
standards toward which to work. We
must feel that so long as any of our
costs exceed the averages of these de-

tails, they need searching examination.

This does not necessarily mean that no
merchant’s figures can be higher. It
does mean that if any merchant’s are
higher, it is up to him to dig into them
carefully that he can cut them down or
know precisely the reason why the ex-
cess is justified in his case.

Detailed List of Expense Item
Here is the tabulation of “common” or
average figure for each constituent of the

general expense account. Being a com-
mon figure—not the lowest-—there is all
the more reason why most merchants
should seek to live within the amounts
given, or know the reason why. Probably
I shall have occasion to examine some
of the details more at length later on.
Now they are inserted merely as a set
of “index numbers”:

Total Selling Expenses
Wages Delivery Force
Other Delivery Exvense

Total Delivery Expense
Buying, Management and Office
Office Supplies, Postage, ete

Total Buying and Management ....
Total Interest
Ren

r
Taxes (except inc, and bldgs.)..
Insurance (except bldgs.)
Repairs, Store Equipt.
Deoreciation, eaquipt.

Total Fixed Charges and Upkeep..

There seem to be some discrepancies.
Taking the details as given above, I
make the first total 5.45 instead of 5.3;
the fourth, 2.35 instead of 3; the final,
13.3 instead of 14. But that is not mater-
ial. The important thing is to examine
every item in your expenses and see how
closely it conforms to its corresponding
total in these tabulations.

Relation of Stock-Turn to Profits

Here is an important observation of
Harvard:

“The rapidity with which stock is
turned is ordinarily a good index of the
management. In 1918, stock-turn ranged
from 1.8 times to 27.07 times. The com-
mon figures was 7.9 times. Over one-
fourth turned less than six times and
a substantial number of these less than
four times.”

This is even more important—study it
carefully:

“Judging from reports during the past
five years, net profit with a stock-turn
higher than 10 was about 2% times as
great in percentage of net sales as with
a stock-turn of less than six times. The
total expense in stores with a high stock-
turn was substantially less than in those
with a low one. The difference was gen-
erally about 3 per cent. The store
with the lowest total expense had a
stock-turn of 18.4 times.”

There is unlimited meat for carefully
chewing, digesting, and assimilating for
our commercial nourishment in those
tabulations, figures and quotations,

* * * * *
Profits in Perishables

Some time ago I wrote on the ques.
tion: “Are Fruit and Vegetables Pro-
fitable?” I emphasized the caution that
must be exercised in pricing, culling, ete.,
to insure the earning of a net profit. This
I did because I wished to aid merchants
to make real money out of fruits and
vegetables—something that is perfectly
feasible, provided the department is
handled right.

It looks as if I had slightly overdone
my cautionary advices, for one merchant
writes me that surely I have things
twisted. He says he has made money
on perishables and semi-perishables all
through his long experience as a grocer,
and he insists that money can be made
if the merchant will use a fair proportion
of horse sense.

Undoubtedly that is true. It always
was true in my own case. And I think
careful reading of what I wrote will
point that way, and also leave the im-
pression that with due care not only can
money be made, but it can be made with
great certainty. Moreover, this depart-
ment is one that makes not only direct

Continued on page 36
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CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page

0 A AR

QUEBEC

0. Charette, Montreal, has bought out
the ' grocery business formerly owned
by Mrs. A. Morien.

Geo. Bellanger, Montreal, has bought
out the grocery store at 660 Dorchester
St., owned by E. Legarde.

M. E. Lariviere has taken over the
business formerly owned by A. Lariviere,
253 Wolfe Street, Montreal.

Mr. Pollard. Montreal representative
of the Quaker Oats Co., spent the holi-
day in his home city, Peterborough, Ont.

A. Cherrier has succeeded his father,
W. Cherrier, as proprietor of the gro-
cery store at 365" Notre Dame Street,
Lachine, Que. \

Mr. Desgroseilliers, of the Leonard
Fisheries Co., Montreal, returned to his
office this week after a two weeks’ vaca-
tion at St. Remi, Que.

P. R. Minto, late of the Cowan Co.,
Ltd., Toronto, has come to Montreal to
represent the William Paterson Co.,
Ltd., of Brantford, Ont., manufacturers
of biscuits and confectionery.

Mr. Love, manager of Leonard Fish-
eries Co., Ltd., 22 Youville Sq., Montreal,
has left his office for a few weeks to
spend his summer vaeation at Glen Sut-
ton, Que. 1

Mr. Hamilton, manager of the Mont-
real branch of the West India Mercantile
Co., 285 Beaver Hall Hill, has been in
Toronto several days this week on busi-
ness.

George King, manager of the beef de-
partment of William Davies Co., Mont-
real, is absent from his office for a few
weeks while spending his summer va-
cation at th2 mountains.

Charles P. Macklaier, proprietor of the
Italian warehouse, 211 St. James Street,
Montreal, successors to Fraser, Viger &
Co., has opened another grocery store on
Union Avenue, just behind Henry Mor-
wan, Colonial House, on St. Catherine
Street. The store is to be fitted out with
a full line of groceries for carrying on
a large business with a delivery system.
The store was opened for business on
Monday, June 28.

ONTARIO

Frank W. Wade, Ontario representa-
tive of Cana or the Procter-Gamble
Distributing Co., Ltd., underwent an
operation at the General Hospital, To-
ronto, last week. Thiz week Canadian
Grocer learned that he is making =atis-
factory progress toward recovery and
hopes in a few weeks to be back on duty
again,

John J. O'Donnell & Co. opened on
July 1 offices in Windsor, Ont., as com-
mission brokers and manufacturers’
" agents. Mr. O'Donnell was formerly
in the grocery business in Wallaceburg.

ONTARIO MERCHANTS SHOULD
ADD 4 PER CENT. FOR COST OF
FREIGHT AND CARTAGE

Editor, Canadian Grocer,—The letter of
a Manitoba merchant to Henry Johnson,
Jr., and the latter’s comments thereon
in your issue of June 18, offers much food
for thought. '

One item which varies considerably
from findings in Ontario is the cost of
freight and cartage. By careful com-
putation with several merchants buy-
ing groceries from me I find 4 per cent.
to be much nearer the mark than the
figure given in Manitoba.

Tn the cyele of rising prices, freight
and cartage have a large place, for if
railroads and railroad employees must
have more money, and if petty pilfering
is to continue, we cannot ignore the cost.

Any merchant fifty to ¢ hundred
miles from base of supplyﬁﬂﬁl’dr‘g or-
der to arrive at his cost, add 4 per cent.,
then he will be on the safe side, not
otherwise,

I am,"
Yours faithfully,
G. E. YORKE.
Toronto, July 5, 1520.

DEATH OF MALCOLM MacLEOD

Malcolm MacLeod died at the Welles-
ley Hospital, Toronto, on Saturday, the
3rd instant, after an illness of about a
month. He was a commercial traveller,
well-known throughout Northern On-
tario, where his business trips took him
for upwards of thirty years and where
he latterly represented Messrs. Perkins,
Ince & Co.

PUBLICITY CAMPAIGN FOR ST.
THOMAS, ONTARIO
Pictorial Envelopes, Illustrating the City,
Will be Used by St. Thomas
Merchants

The city of St. Thomas, through the
co-operative activities of the Retail
Merchants’ Association and the St
Thomas Horticultural Society, is launch-
ing a unique publicity drive. It is
known as a “pictorial envelope
paign” and the features are the beauty
spots in the city that owe their origin
to the splendid work of the horticultural
organization. The drive is being insti-
tuted for new factories and manufactures
and new inhabitants—for a bigger and
busier St. Thomas, and every business
man in. the city has caught the spirit
and signed up for envelopes, to be used
for all outside correspondence. The
initial printing will run nearly one mil-
lion.

The father of the “pictorial envelope
drive,” the instigator, is Clarence C.

cam-_

Trull, 2 member of the R. M. Anderson
Co. clerical staff.-

NORCANNERS, LTD., NEW MANAG-
ING DIRECTOR
Jacob B. Natvig, Connected With the
Norwegian Canning Industry For
Many Years Appointed

Jacob B. Natvig, one of the authori-
ties on the subject of Norwegian Fishery
Products, has been appointed managing
director of Norcanners, Limited. Mr.
Natvig continues also as president of
the Norwegian Canners’ National Asso-
ciation, with which Norcanners, Ltd , now
become closely allied. Mr. Natvig will
hold both offices and in addition will
conduct the affairs of his own company
A. S. Sardinfabrikken “Norrig.” He is
one of the founders of the National As-
sociation of Canners and a member of
various semi-official commissions which
have sought to improve operations and
canning methods and is respon-
sible, to a large extent, for the formu-
lation of regulations which have to a
degree standardized the packing of Nor-
wegian canned fish,

Norcanners, Ltd.,, is an organization
of apnroximately one hundred and twenty
canners, TR

Mr. Natvig was born in
Norway, in 1878, and entered the export
salt fish business, following his gradua-
tion from grammar schook“in his native
citv. After two veurs’ apprenticeship he
sought the broader field of shipping, de-
voting himeself, however, to the export
of salt herring and salt mackerel. In
later years he was instrumental in the
organization (of A. S. Sardinfabrikken
“Norrig,” and in 1906 became the first
manager of its sardine canne <
capacity of field represen
own concern he paid nume
London and other markets/ of Continen-
tal Enrope, his travels influding several

———

trips to America.
NIAGARA FRUIT DAMAGE LI;\

The damage to fruit in the Niagara
district as reported in the daily papers
has been greatly exaggerated. With
the exception of on2 small district there
was practically no damage whatever.
Canadian Grocer has been in touch with
manufacturers in the dstrict, and one
large manufacturer ztates that the dam-
age done by the storm last Saturday
was very light, and with the exception
of one district there was no serious
injury.

The reports that crops were entirely
ruined is not correct, and what little
damage was done will not affect the
caming industry.

vanger,
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NEWS FROM WESTERN CANADA

Legitimate Grocers
Are on the War

Path in Vancouver

VANCOUVER, (Special).—The legis-
lation in Vancouver compelling all re-
tail establishments to close at six
o’clock certain specified ones such as
confectioners, ice cream establishments,
fruit stores, etc., has been circumvented
in this wise. Many foreign traders do
business as grocers until 6 p.m. and then
they run a lattice gate across their store
in such a way as to leave the candy and
cigar counter accessible and then they
become confectioners. The law states
that any one carrying one or more of
about 200 articles is a grocer and as

such is subject to the closing law. But ~

the law is not enforced, and dozens of
these merchants do a grocery business
all day and “carry on” all evening as
confectioners, ete. 'The law says, how-
ever, that these people shall not sell any
grocery line after 6; and the law pre-
sumes that they do not.

One retailer said to Canadian Grocer:
“The whole thing is a farce. One can
get any article of groceries wanted after
hours. It simply means that the reput-
able grocer closes at 6 in favor of the
outlaw. As a body, the grocery trade
are very much in favor of the six o’clock
closing—but intend to have it generally
enforced. The retailers: in Vancouver
have subscribed to a fund for the pur-
pose of forcing the prosecution of a few
offenders and we will push the matter
as far as necessary.”

_—~"Brandon Stores to Give

Fifteen Days’ Credit

Brandon, Man., (Special).—As the re-
sult of a meeting of the retail grocers
of this city it has been decided to re-
duce credits, and no person will be given
credit at any grocery store for a longer
period than fifteen days, and that no bal-
ance will be carried. The grocers are
aiming at a strictly cash basis for their
trade in view of the fact that the whole-
sale houses here now demand payment
in five days of their accounts.

WESTERN NOTES

R. B. Hunter, of Edmonton, Alta., has
bheen transferred to Winnipeg as gen-
eral mandger of the Swift Canadian Co.
and J. H. Tabley has been removed to
head office at Toronto.

George F. Stevenson, formerly of Cran-
brook and Nelson, B.C., whose business
was acquired by Western Grocers, Ltd.,
some time ago, has joined the staff of
thie firm at head office, Winnipeg.

L. McQuarrie, acting manager for the

Red Rose Tea Co., Winnipeg, is leaving
on a business trip to the head office, T.
H. Estabrooks Co., Ltd., St. John, N.B.

George-J. Cameron, of the W. L. Mac-
Kenzie Co., has just returned from a
business trip to Montreal. He has becn
visiting his principals there, the W. C.
Macdozald, Registered, Ine, and W.
Clark, Ltd.

J. Ramsden has taken over the busi-

ness of Walter’s Ltd., Castor, Alta. Be-
fore entering business in Castor, Mr.
Ramsden conducted a general store in
B. C.,, later accepting a position of buyer
with the Hudson Bay Company, then
engaging with McLeod Bros., of Cal-
gary, as advertising and merchandise
manager. He then connected with the
Star Grocery stores, Calgary, in the
capacity of owner,

Fine Quality Teas Are Hard to Obtain

Tea Situation as Revised by a Vancouver Tea

Merchant—London is Carrying Large Quant-

ities of Cheap Grade Teas with the Hope that
Trade with Russia May Soon Be Resumed.

ANCOUVER, (Special). — Cana-
\/ dian Grocer interviewed N. W.
Lightfoot, manager of the tea and
coffee department of W. H. Malkin &

Co., Ltd.,, Vancouver, in regard to the
tea situation.

In answer to a query as to the future,
Mr. Lightfoot stated that much is being
said and written as to probable future
prices of the numerous food-stuffs in
daily consumption, and while there would
appeax.to be a_vast difference of opinion,
it seems reasonable to submit that a
staple basis can hardly be anticipated
until we see a resumption of the normal
trading conditions of pre-war days.

“At the moment the European situation
is still so complex that it would be fu-
tile to venture an opinion on the subject,
but in the meantime, we must expect
abnormal market fluctuations in the ma-
jority of edible commodities and, in our
judgment, tea is not likely to prove
an exception in this respect.”” Mr. Light-
foot continued:

“Every grocer, either wholesale or
retail, has a direct interest in the tea
end of his business, and while we do
not propose tendering any advice as re-
gards future buying, a resume of exist-
ing conditions will undoubtedly be of in-
terest to the trade.”

Resume of Factors Affecting Teas

“Up to about the end of April, all
primary markets were advancing stead-
ily, occasioned by the largely increased
value of the rupee, which at that time
touched the high mark of 2s. 10%d., as
aq%imt an average of 1s. 4%d. prior to
August of 1914. Scme few weeks ago,
however, Indian currency was placed on
a gold basis, standardizing the rupee at
2s., which has had the effect of lowering
the cost of teas at auction. As, however,
all shipments are financed through Lon-
don, this decline is practically offsdt by
the strong advance in Sterling, h,
at this writing, is quoted at $4.56,

against the low level of $3.95 some few
months ago.”

“How are stocks?” we asked.

“Regarding stocks of tea on hand.”
said this merchant, “London, the centre
of the tea trade, is carrying large quan-
tities of cheap tea in bonded warehouses.
The majority of these holdings are
stalky Pekoe leaf, of undesirable quality
for good class trade, which can be bought
at a very reasonable price. This condi-
tion is brought about by the general
opinion that there would be an early
resumption of trade between Great Bri-
tain and Russia, and should this sug-
gestion materialize towards the end of
‘the year, the latter country will un-
questionably absorb this excess. Fur-
thermore, thgq United States is ap-
parently turning towards black teas, and
we believe that during the next few
years we shall see a tremendous increase
in exports to that country, at the ex-
pense of Japans. On the other hand, at
this season, really fine quality Ceylons
and Indians are exceptionally hard to
obtain, and high grown. tippy teas, are
fetching extremely stiff prices in Colombo
and Calcutta. These remarks apply
generally to medium growths also, for
which there is always a keen demand.

“Personally,” Mr. Lightfoot said, “we
do not advocate the purchase of these
undesirable Pekoe and Souchong types,
which are practically devoid of flavor
and body, and which certainly do not
tend to build up a high-class, profitable
business. We have recently seen type
samples, which, in the cup, fully back up
our opinion.”

Java Tea Desirable

“We should like to say a few words
regarding Javas. Practical tea men are
admitting that this country has made
very rapid strides in production, manu-
facture and quality during the last few
years, and is now admittedly a big fac-
tor in the tea trade. Some buyers seem

5 pvz,indiced against these Dutch teas, and




CANADIAN GROCER July 9, 1920

Telfer’s Truck Service

ALL EXPECTATIONS BEING EXCEEDED

HE automobile and the motor truck have truly revolutionized life and business, by
bringing cities nearer together, by reducing time and distance, and especially to
the manufacturer is the motor truck a boon.

Time lost in the transportation end of a business is as costly as time lost in the manufac-
turing end, and distribution has ever proven a stubborn problem—until the advent of
the motor truck. Because of the slowness of freight movement by rail, the uncertainty
of prompt delivery, and for various other reasons has the motor truck been adopted for
hauling, both light and heavy, over reasonable distances. Its success has greatly ex-
ceeded all expectations, and numerous benefits have accrued which were unforeseen.

We have yet to hear of one manufacturer who has been dissatisfied with the results of
distribution by truck. -

NEVER FAILED TO DELIVER

One of the best examples of the efficiency of motor truck methods of distribution exists
in Toronto, the Telfer Biscuit Company covering a radius of 85 miles by this means.
This transportation service of Telfer’s has been in operation for the last three years, and
to date every trip has been accomplished within the prescribed time—one day. The two
trucks used—a Packard and a White of two-tons capacity each—travel together, and
cover the following routes on a regular schedule:—

Hamilton (40 miles) over the Highway. Niagara Falls (85 miles) via Burlington Beach,
St. Catharines (72 miles) via Burlington Grimsby, Merritton and Thorold.
Beach, Grimsby and Beamsville. Brantford (65 miles) via Hamilton and An-

ter
Welland (85 miles) via Burlington Beach, i
Gritaeby, Merritton snd Thorold. Guellg)l;"(?o miles) via Hamilton and Guelph

This method is more than satisfactory for several reasons. While economy is effected, greater
efficiency is also achieved. Each truck carries a full load of biscuits out, and, brings back
empty tins on the return journey. ;

RETAILERS’ STOCK ALWAYS FRESH

_ The distributing agents at Hamilton, St. Catharines, Welland, Niagara Falls, Brantford and
Guelph, reap advantages as well as the factorv shipping staff. Not only is a smooth and
prompt delivery service assured, but the goods arrive in better condition—they reach the dis-
tributors without losing the freshness of the factory. Thus, too, the public also benefits as the
possibility of obtaining anything but fresh stock is remote. Under this system only a minimum
supply of goods and tins is in circulation.

Packing and unpacking is avoided, a point in striking contrast with methods where goods have
to be loaded at the factory, transferred to the railway car, unloaded and then carted to the
distributing warehouse, necessitating three or four transfers.

Little wonder the Telfer Company intend to extend their motor-truck delivery service to other
points as soon as good roads make it possible. They hope to ship their products by road to
Port Hope, Belleville, Kingston, Lindsay and Peterborough East and West, and even propose
going as far afield as London, St. Thomas and Windsor. On these longer routes larger capa-
city trucks will have to be employed on account of the extra time taken in transit.

This is just one instance of what the motor-truck is accomplishing to-day for Canadian manu-
facturers.

A few years hence will undoubtedly see a tremendous {ncrease in the use of the motor-truck
for inter-city hauling,
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This trip is made in 12 hours.

e [
The above picture shows the T\elfer Biscuit Co., of Toronto, delivering
Both country

4 tons of Biscuits to Niagara Falls.

The lower picture shows delivery being made to Guelph.
trucks average 500 miles weekly.

| THE HICK5-GROOM CO. |
_WHOLESALE GROCERS. |
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while we naturally favor British grown,
cannot, feeling that Java is recog-
nized ®s &’ legitimaté competitor by In-
dian and Ceylon plantérs.

¢+ “In the last two or three years we have -

received several deliveries of high-grade,
ﬂavury, tippy Javas, that have been
readily purchased by discriminating
buyers in the trade, who apparently re-
alized their value as blending, and—in
many cases—straight drinking teas.

“In econclusion,” said this authority,
“we see no reason to believe that there is
a glut of tea, and that we are in for a
period of very low prices—that is, as
far as good quality, drinkable grades
are concerned, and we hardly think that
any merchant who is in any way inter-
ested in his business, will allow himself
to be influenced into buying ‘price’ teas,
to which we have above referred.”

—_————
AVERAGE PERCENTAGES FOR
EXPENSES
Continued from page 31

earnings but is the most compelling
leader in any store. A well-managed
green goods department always pulls
trade. So it is of double value—a direct
and indirect profit-producer.

As I look back over the story I find I
indicated some of the variations in the
character of the merchandise. For in-
stance:

Citrus Fruits Very Safe and Stable

That oranges and lemons, if turned
weekly—which is the correct plan—are
highly profitable at 25 per cent. margin.
Some large merchants find the margin
of 20 per cent. ample because of rapid
turn-over and minimum shrinkage.

Again, there are times and circum-
stances wherein spinach is quite safe and,
because it turns rapidly, saleable on a
moderate margin. Other times, it goes
down almost as you look at it and has

- to be priced with wide margins. Simi-
larly with ~sweet potatoes—one day
stable, another day very unstable mer-
chandise.

The proper idea is to study this de-
partment—just as you must every other
—and learn the what, when and how of
each item, pricing and turning it accord-
ing to its season and condition. Then
it will be a source of profit to the mer-
chant, satisfaction to the customer and
a constant drawing card and promoter
of good will. It is probably the most
preferred department a grocer can in-
stall and keep up intelligently.

—_—

CASH SYSTEM THE BETTER WAY

Continued from page 26

small purchase bill for every sale. This
the customer takes to the cashier’s desk
in the centre of the store, and there the
bili is marked and paid. When this is
relurned to the clerk the customer’s par-
cel is ready and handed to him. All
bulk tea and sugar is weighed and par-
celled in slack hours or on Friday night.
We also cut and weigh bacon and ham
before a busy time and kept it in the re-
frigerator wrapped in waxed paver.
Every store should have some line that
they specialize in; something that they
would like to be known for, as it proves

CANADIAN GROCER

to be eventually a splendid advertise-
ment. We have chosen butter and eggs
on which we intend to put our special
attention. Our hope is that in time the
public will develop confidence in all
butter and eggs bought in our store, and
il will prove a splendid advertisement.”

————r

Monthly Sales
Increased Ten
Times by Display

A splendid selling idea for toilet
paper and one that is rather unique, is
the method adopted by Jas. L. Hewson,
Oakville, Ontario. A large wire cage
pyramid in shape, filled with toilet
paper, is kept constantly on display with
the result that the sales have increased
very materially.

“Qur sales of toilet paper, previous to

displaying it, would run about a case
a . month,” stated Mr.  Hewson to
CANADIAN GROCER, “but now our
sales have increased ten times that
amount.

This is just another story of how an
aggressive merchant built up a ready
sale for an article that was being pur-
chased by his customers at other stores.
Large quantities of toilet paper are be-
ing sold by drug and hardware stores,
and it is up to the grocer to see that
he gets his share of this profitable busi-
ness.

\ "
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A BOUQUET FROM BB&TISH

COLUMBIA o /K

The CANADIAN GROCER,

/ Toronto. :
Df(ve just read your 34th an-
2 h:l b?‘l;ing numéw:r ang“h think it is
; yet. ngratulations on
the issue.

Chilliwack Valley is oying
the benefits of a mild wi:t?ejr and
early spring: nearly all the seed-
ing and garden work is done on
the farms. paving is go-
ing ahead in the city, and business
in general looks good for the year
1920 in Chilliwack city and munici-
pality.

Yours truly,
GEO. H. W. ASHWELL.
Chilliwack, B.C., June 22, 1920.

FOODSTUFF COST MORE IN OT-
TAWA THAN IN ENGLAND

Ottawa.—A remarkable similarity in
the cost of groceries in England and in
Canada is revealed in a comparison of a
budget of household staples in the two
countries made within the last three
weeks. The figures are given out by a
Canadian official. Pricing a score of
staples, ranging from bread to custard
powder, the whole supply costs about a
dollar more in Ottawa than in London,
England.

Bread is 4c higher in Canada, sugar
is 10c a pound higher, and jam and mar-
malade ranges from 10c to 18c higher
here; but in England, bacon, eggs, lard,
milk, sausages, Worcester sauce, rice,
oranges and dried fruits are all higher
in price. Eggs were $1 a dozen and but-
ter about $1.10 a pound for good grade.
Both' these prices are due for a sharp
decrease in London, however.

Vegetables are still much cheaper in
England than in Canada, and butcher
meats average from 30c to 40c a pound.
Coal is about $1.25 per ton cheaper in
England.

RETAIL GROCER HAS HAD HIS
TROUBLES

not for the m that

there is in it. Tberomot:r’y few
grocers in Canada who have even
to follow the market, which

. has been climbing since 1915. If
we had been wise, we should have




~ July 9, 1920

WEEKLY GROCERY MARKET REPORTS

Statements from Buying Centres

THE MARKETS AT A GLANCE -

rule firm with advances registered on some

lines. Eastern and Central Canada report
business rather quiet, which perhaps is
at this season. Western Canada
optimistic and is looking forward to
crops and a great volume of business
ing fall and winter.

Q. LL lines of grocery commodities continue to

mal
very
umper
is com-
A
MONTREAL.—There is a very firm 'tone to
the market this week. Sugar
and molasses continue as strong but there seems
to be a better supply at hand. Vegetables are
slightly dearer and local produce is offered on
the market. Seasonable fruit is listed on the
local market but the prices are rather high.
Prospects for the fruit crop this year are very
good. There is an easier feeling on the market
for coffee and tea, but it is not safe to say that
prices will be easier in the near future. There
has been another advance in the price of evapor-
ated milk. Wrapping paper has advanced 114¢
per pound on brown and 1lc per pound on
manila. Spices are somewhat easier. Cloves
have been reduced 5c a pound. Pepper and car-
raway are easier. Clothes pins have advanced in
price. There is no change in the price of cereals.
The prospects for imported nuts for the fall is
very promising and considering the low price on
walnuts at the present time the market will no
doubt continue with low prices.

TORONTO—AI] markets in Toronto are firm

under a quiet demand, which is
normal at this season. There is no change in
quotations on sugar this week. Supplies are
arriving freely but wholesalers report a quiet
business. Retailers are making no special effort
to push sugar in view of the recent order of the
Board of Commerce limiting the margin to two
cents per pound. Fine, standard and granulated
oatmeal have advanced 75 cents per bag. Rolled
oats are still being sold by some wholesalers at
figures below manufacturers’ quotations. Pack-
age rolled oats advanced 40 cents per case in
the United States and manufacturers state that
an advance on this market is not unlikely in view
of the high price of oats. Evaporated milk has
advanced 50 cents per case. The spice market

is quiet. Chillies are quoted at high figures.
Further declines are noted in primary markets
for low grade Ceylon and Indian teas; the bet-
ter grades showing any cup quality are ruling
strong and are very difficult to obtain. Some
jam manufacturers are showing new pack"
strawberry jam but prices are not quoted ; it has
been intimated; however, that opening prices
will be at least 50 per cent. greater than last
year. The primary market for tapioca is higher.
There is an active demand for raisins in the
United States which has had a tendency to
strengthen this market and it looks as though
raisins are going to be mighty scarce before the
new crop arrives. Some California shippers
have named opening prices on prunes, which are
considerably higher than last year’s. Splendid
samples of Grecian currants are arriving and
offered to the trade at comparatively low prices.
Shelled walnuts are offered at figures below the
real market value,

melPEG—There are few price changes in

the markets this week, but all
are firm with the tendency upward. Whole-
salers and retailers report business active. - The
crop is in excellent shape, and all eyes are
turned toward the wheat belt, wondering what
the next thirty days will bring forth. If all goes
well, the Western Provinces will have one of the
best crops ever produced, and business will be
the best in the history of the Western Provinces.
The sugar market remains unchanged, and the
tone of the corn market strong. The primary
prune market is very quiet, and both wholesalers
and retailers are not buying very freely, as they
feel the prices named on the new pack are too
high. Package cereals remain firm, with every
possibility of an early increase. Barley is re-
ported very scarce. Prices have not been
named on the new pack sockeye salmon as yet;
the packers are trying to induce the buyers to
take a proportion of other grades with their
orders. New opening prices were named on
Eastern canned strawberries and are being
quoted at 10c higher than last year’s opening
prices. Tea market has stiffened up consider-
ably. The coffee market remains very quiet,
although no change in price has been noted.
Some lines of spices remain scarce and firm.
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QUEBEC MARKETS o

Do., ground, 1-kb. tins ...
ONTREAL, July 9.—Markets here this week are very =il vy

firm. The market for coffee and tea seems to be Baowsr (Ehpene). s o+
weaker. The European market is flooded with poor lines . Do, paskngs, § on, &

of Ceylon and Indian teas. Spices are also easier this week. Do., package, 4 oz., doz
Evaporated milk has advanced in price. Sugar and molasses
continue strong. There have been many advances in the prices ity O ™.\
of miscellaneous such as clothes pins and wrapping paper. g

C:::T\:v:‘y (nominal)

Mustard seed, bulk

Sllgal' More Obtainable CoBZ’“';to_li 0:.‘,‘&:(::.‘1‘?0‘ 36 Celery seed, bulk (nominal)

Montreal. Pimento, whole 15
i Corn Flakes, 3-doz. case 3 50 8 65 3 50 .
SUGAR.—The sugar market continues Corn Flakes, 836s

strong at the advanced prices. There ap- = 0Oat Flakes, 20s . - Rice Market Quiet
:

ocoocoOoOoOOCOOS

-

coooN

3 Rolled oats, 20s ..
pears to be a better supply of sugar on Dg., Ts. s

the market than there has been for some ¥ g 00 RICE.—There is no change in the price
time. Canadian Grocer is informed by sy g cut, pkgs., case... ... of rice this week. The quotations given
several of the wholesale grocers that o contirue firm with only a fair supply.
granulated sugar is in better supply now RICE—
than it has been for some time, r::rl)though gﬁ."u’li"mfﬁ"(‘zo"pf:?" S " 4
the prices' remain high. The market Scotch Pearl Barley, case ;
shows every tendency to continue strong e Rangoon “CC*

. ., self-raising, doz. Broken rice, fine

Atlantic § Co., Wheat Food, 18-114s
30 ugar extra granulated sugar, R Whist Sakes eais oF 3 doa.,

Acadm Sugar Refinery, extra granulated.. Oatmeal, fine cut, 20 pkgs..

Canada Sugar Refinery P°Dr;'d32e°“’h°“ 36s, case

Dominion Sugar Co., Ltd., crystal granu.. ., <08, case

St. Lawrence Sugar Refineries ............ Self-raising Flour (3-Ib. pack.) -
doz. NOTE.—The rice market is subject to frequent

Do. (6-1b. pack.), doz. e nd the price basis is
B o o e change a e P quite nominal.

Do., 50 I-lb. boxes % Potato 2
. e c Starch Coffee Market Believed
Do., No. 2 (Golden) 0 £ Montreal. g
B e st COFFEE AND COCOA.—The coffea
Enamel Laundry Starch, 40 pks. and cocoa market continues unchanced.
c:,",u,'om Stareh, A5 Dkgs, CaBe.. . rovn Coffee on the large markets has declined

Cubes “&nd che (nuL tea), 100.]5 boxes. . Chinese Starch elightly, but it will be some time before

gg , 50-Jb. boxes ..... bR T A Package Cornmeal this would reach the local market. In

that time it is impossible to tell what new
Do., 2-1b. package . K s e
; & No Chmge n Cerealt situation might develop. Therecfore, it
; °LnFRhA(S—There ave o chusges: in is only safe to predict that the coffee
Do s gy prices of cereals this weck. Barley is :?.a};l:&: ": s?:ady with a tendency to be
Do., cartons, § lbs. o3 very short and the prices remain very S abaaa
thl diamonds, barrels firm
Do., 100-1b. boxes . o s
Do., 50-Ib. boxes .. e CEREALS—
Da., 26-h. hoxesi < Cornmeal, golden granulated.. .... 60
Do., cases, 20 cartons Barley, pearl (bag of 98 Ibs.). b3
2;3 ‘vot (’.)In.) u
Molasses Still Unchanged Buckwheat flour, 98 ibs. (new) .... & o4
Montreal. Hominy grits, 98 lbs.
MOLASSES.—There is no change this Hominy, pearl (98 Ibs.)
week in the price of reither molasses or Do., barrel ...... ¢
corn syrup. There is a big demand for In small sise, per dox..........
both. The molasses market in particular Raliv. . (i), .9
is verv strong. Euler Pnc“ on Splce. Black Te“ Ale Weakel'

S-gal. 38%-Ib. pails, cach Montreal. . Memtreal, :
S-gal. 65-b. palls, each SPICES.—The feature of the spice TEA.--Japan teas continue strong at

W;'-ilt;' (éi«:‘r.n zs,;::—in S siarket this week: is the declins ib the the high price. Indian Ceylon tegs hgve

L WL o B e s price of cloves. Ag in many other im- ® tent(:‘enc; :')‘,‘ be wte!t‘ll\mr' The "t““t"’I"

ns, oz. in case, case 2 . N is rather dubious a e t time. It

> rted lines the primary market on spices . presen

o spm (Cmm) m.m??d . g;o easier, but tzis wzlyl not affect rl,ocnl i ho_wever. stated th'.'t higher prices are

markits for some tiise & at a1l Phanto not ll_kel_v. but a decline in the near fu-

is cheaper, being sold at from 15 to 18 ture is almost improbable.
cents. Carraway is easier at 25 to 30
cents. Peppers, both white and black,

are easier this week.

?sth o0 -1 ~aa
3‘.1"23:8 &83 &5

" Pri
Barbadoes Molasses— blnnd of l

4R
L3
30

Coecoanut, m!ll 20 Ths., unsweet-
ened, Ib.
Do..
Chicory (Canadian), Tb.
Cinnamon—

came =g
S8k 23

Ib. tins,
10-Ib. tins, %du.huu.nn

Package Barley Advance
Montreal. ol s
PACKAGE GOODS.—There are a Ovtstn of avter (Pronch. vare). .
number of changes this week in the price Do., American )hlgl\ test .
of package goods. Self-rising flour has gm ‘(m
advanced 20 cents. Prepared barley has  Mace. vun. 1-1b. tins
also ndvanced 20 cents to $5. : " g e VN
PACKAGE OOODB le—
Breakfast food, case ll

g 22832 &2
o0o9o9o® oo ©oooe
23328 32 2232

's'-
£

Above prices l’ln range ol M
retail trade.
JAPAN ms 'snow erop)—

® ~o0o0OoO0OoSO® ©O93
-0 o

oo
&% 332
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Broken Orange Pekoes 0 48
Inferior grades of broken teas may be had from
jobbers on request at favorable prices.

Canned Goodl Strong
Montreal.

CANNED GOODS.——'lhe market for
canned goods continues firm and un-
changed this week. There is, as stated
before, a shortage of canned fruits and
canned peas. Although the crop is very
good this year indications show that there
will be likely a very poor pack of fruit.

CANNED VEGETABLES
Asparagus (Amer.) mammoth
green tips
Asparagus, imported (21%s)

(28)
Carrots (sliced), 2s
Corn (on cob), gallons

Do., California, 2s ..
Do. (wine gals.)
_SluerknuL 2%4-1b. tins

Do., 2s

Do., Early June .
Do., extra fine, 2s .
Do.. Sweet Wrinkle
Do., faney, 20 oz. ..
Do., 24b. tins

Peas, Imported—
Fine, case of 100, case

-
D B IY 00 10 0 10 i i e a3 10 1t 1t 1t 1t D 08 1 ek ek 1O 3 et et D DD OV

No.

CANNED FRUITS

Apricots, 2%-1b. tins ...
Apples, 2l4s, dozn

Do., 3s, dosz. ...

Do., new pack .

Deo:., gallons, dosz.
Blueberries, s, doz

Do., 2s

Do.,

-

~

Gooseberries, 2s, heavy syrup, doz.
Pe-che;. heavy syrup—

-

6
1
2
1
6
5
1
2
1
4
6
4
5
0
4
2
4
9
0
4
1
5

1-Ib. flat, dos.

-

Prospects for Walnut Crop
Montreal.

NUTS.—Prices continue lew on wal-
nuts and the market for peanuts is
strong. The new crop of walnuts at
Santa Barbara, Calif., is very promising
and ‘the trees are in the best condition.
Favorable reports of Goleta and Car-
binteria are also given.

This would so’

CANADIAN GROCER

far indicate a splendid supply for next
season.

)
Chestnuts (Canadian)
Fﬂbem (Sicily), per Ib.
Barcelona

Peanuts, Jumbo
Do., extra
Do., shelled, No. 1 Spanish....
Do., Java No. 1
Do., salted, Java, per lb.
Do., shelled, No. 1 Virginia..
Do., No. 1 Virginia
Peanuts (salted)—
Fancy, wholes, per M.
Fancy splits, per Ib.
Pecans, new Jumbo, per b
Do., large, No. 2, polished....
Do., Orleans, No. 2
Do., Jumbo .
Pecans, shelled

CHOOOOO® COOOOOOO0 COOeOOee

Note—Jobbers sometimes make an ndded charge
to above prices for broken lots.

Dried Fruits Firm

Montreal. — .

DRIED FRUITS.—The market is still
firm on the price of dried fruvits. The
demand, continues fair during the sum-
mer soilson and the prospects for the
fall are very good.
Apricots, faney

Do., choice

Do., slabs
Apples (evaporated)

Choice, bulk, 25-Ib. boxes, Ib..
Peels (cut mixed), doz.
Raisins (seeded)—

6
Dam Excelsior
Fard, 12-1b. boxes
Packages only
Dromedary (36-10 oz.)
Packages only, Excelsior
Loose

(36-10s),

o
u2°°=°=°°“°°°°°.°°=°° wooooOoo coococoocoo

Fill, "white (70 4-oz. boxes)
Do., Spanish (cooking),
boxn. each
Do., Turkish, 3 crown.

22-1b.

0 -ai9® 3>

oo

Seasonable Fruit Arriving

Montreal.

FRUIT.—Very small supplies of
apples are left on the market. 'Those
offcred are mostly imported apples in
boxes. Peaches are being sold at $6 a
crate, plums at $4.60 a crate. Cante-
loupes are dearer, being sold at $3.50
this week. The prospects for home-

rown fruit this year appear very good
desplte reports of destructive storms in
Niagara districts.

Apples—
Ben Davis, No. 1
Apples, in boxes
Bananas (as to grade), bunch...
Grapefruit, Jamaican, 64, 80, 96..
Do., Florida, 54, 64, 80, 96....
Lemons, Messina
Oranges, Cal., Valencias
Do., 100s and 150s
Do., 176s and 200s

228% 23%3%838

Florida,
Cocoanuts
Pineapples, crate
Cocoanuts
Pineapples, crate
Watermelons, each
Peaches, crate
Plums, crate
Canteloupes,

BB~ DDA QUOXANARD

Vegetable Market Stronger

VEGE'[‘AULES.—The vegetable mar-
ket is stronger this week. Montreal wax
beans are offered on the market in 20-
pound hampers at $4. Home-grown cu-
cumbers are sold at $1.25 per dozen.
Montreal cabbage is offered at $2 per
dozen. Tomatoes are 25 cents dearer per
crate this week. Dried split peas have
advanced 25 cents per bag to $8.50
Beans, wax, (20-1b. hamper),.... .... 4

Do., new string (imp.)
Cucumbers, Montreal, doz.
Cabbage, Montreal, doz.
Chicory, doz.
Cabbage, crate
Carrots, bag
Gurlie. b, ..
Horseradish, Ib.
Tettuce (Montreal), head, per doz.
Leeks, d.
Mint

-

HONNOOWNUN~OOWRN~ L A00OWO D~

Do., Tex--. erate ...
Parsley (Canadian)
Peppers, green, doz.

, New Brunswick .....
Do., sweet, hamper ....
Canadian Radishes, doz. ..

Turnip .

Tomatoes. hothouse,
American parsley,

Export Restrictions on Sugar Now Off

Ottawa, July 7 (By Wire)—All export restrictions on sugar are now off. As a matter of
fact the restrictions automatically lapsed with the end of the Parliamentary session and since
that time the Department of Justice has been considering the possibility of maintaining them
under the law, but has found that it could not do so.
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. )
Lettuece (curly), 3 doz. in box...
Tomatoes (Florida), crate
Wash. Celery
New potatoes, No. 1, per barrel.
Do., No. 3, per barrel
Mississippi Flat Tomat

Wrappmg Paper ngher

MISCI LLANEOUS.—There has been
another advance this week in the price
of wrapping -paper. Grey brown i3

CANADIAN GROCER

worth
ing s

2 cents a pound} : Manillza is be-
ld at 18 cents. atent barley is
20 cents higher. All evaporated milk
has advanced 50 cents per case. Milk
stock, or milk powder has advanced 2
cents per pound. Dog biscuit has in-

2 creased in price 50 cents per box or $105

per cwt. Flain clothes pins are 15 cents
per 5-gress box dearer. Pain killer is
$1.20 per dnzen higher.

ONTARIO MARKETS

ORONTO, July 9—The markets generally continue to rule

in a firm tone.

Advances have been registered on evap-

orated milk, prepared icings, cotton twine, mincemeat and

canned soups.

Sugar is arriving freely. Fine, standard and

granulated oatmeal is up 75 cents per bag. The spice market

is quiet.
teas continue scarce.

Chillies are now 60 cents per pound. High grade
Some jam manufacturers are showing

new pack strawberry jam, but are not quoting prices; it has
been intimated, however, that prices will be 50 per cent.

greater than last year.
higher.

cheaper.

Quiet Demand for Sugar

Toeronte. —_—

SUGAR.—There is no change in the
sugar market. Supplies are arriving
freely, but wholesalers report a quiet
demand; apparently retailers are mak-
ing no special effort to push sugar in
view of the recent order of the Board of
Commerce limiting the margin to two
cents per pound. The raw sugar market
is weak with declines registered.

60c; cartons,

yellow sugars: Under basis,

bags 100 Ibs.,, No. 1, 40e; No. 2, 50¢; No. 8, 60c;
No. 1, u..n«z.uo No. 8, 5be.
nhtsd. advance over basis:

Mmu/u.'m. Yeliows same as above,

Syrups Are Unchanged

Toeronte. —_—
SYRUPS AND MOLASSES. — This
market is unchanged. The market is

firm and quotations are steady.

Corn Syruve—

Barnh about T00 Ibs., yellow
barrels, Ke mr bbls. ;

0 10%
O- :‘ﬁ. tlu. wllh. 2 dos.

780
835
LR

77
T8

The primary market for tapioca is
Shelled walnuts are offered to the trade at figures
below the real market value.

Vegetables and fruits are

West India, No. 5, kegs
Tins, 2-b., table grade, case 2
dos., Barbadoes
Tins, 3-l1b. table grade, case 2
Burb-dou

Oatmeal Up 75 Cents

Terente. a—

CEREALS.—Fine, standard and gran-
ulated oatmeal has advanced to $7.25
per 98-pound bag. Rolled oats can be
hought at $6.00 per bag in some quarters,
which is below manufacturer’s quota-
tions. Other cereals are firm at quota-

tions listed below:
Brlnclo Bag Lots

QAeasae0©
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BACOORD VDI IOR:

Paclnge Cemh Strong

PACKAGE GOODS.—-—There is mno
change in this market. Starches and
other corn products are firm with ad-

"vances likely. Package rolled oats ad-
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vanced 40 cents per case in the United
States and manufacturers staté that an
advance here is not unlikely in view of
the extremely high price of oats.

PACKAGE GOODS
Rolled Oats, 20s, round, case....

Cooker Package Peas, 36s, case..
Cornstarch, No. 1, Ib. cartons...
Do., No. 2, lb. cartonms.......
Laundry starch
Do., in 1-lb. ecartons
Do., in 6-1b. tin canisters ....
Do., in 6-1b. wood boxes
Celluloid Starch, case
Potato Flour, in 1-lb. pkes
Fine oatmeal, 20s
Cornmesal, 24s
Farina, 24s
Barley, 24s
Wheat flakes, 24s
Wheat kernels,
Self-rising pancake flour, 2
Buckwheat flour, 24s ...

Puffed Wheat, case

Puffed Rice, case

Health Bran, case

F.8. Hominy. lnn. case. ..
Do., pearl,

Scoteh Pearl B.rley case.

soll-rhinz Pancake Flour, 30 “to
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Do., Buckwbe.t Flour, 30 to case

Evaporated Milk nghet

Terents.

EVAPORATED MILK.—St. Charles
milk has advanced  to the following
prices: Baby, $3.70 per case: family, $7.00
per case; tall, $8.00 per case: hotel, $7.90
per case. Carnation milk has advanced
50 cents per case. Quotations are now
as follows: Talls, 48 16-ounce cans,
$8.00 per case; baby, 96 6-ounce cans,
$7.35 per case.

Chillies Are 60 Cents

Torente, —
SPICES.—The spice market continues

quiet. Black peppers are fairly easy
but other lines are steady. Chillies are
now quoted to the trade at 60
per pound.

:
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Low Grade Teas Cheuper

TEAS.—Further deelim are noted in
the primary market for lower grade Cey-
lons and Indians. Higher grades con-
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tinue to rule strong and are becoming
more difficult to obtain. New crop early
pickings, Japans, are quoted at high
figures, while new crop seconds have not
as yet appeared on this market.

Broken Orange Pekoes
Javas—
Broken Orange Pekoes
Broken Pekoes
Japans and Chinas—
Barly pickings, Japans
Deo. ds

cooo~ 90 00e®
2% 2282
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Coffees Continue Quiet

Teremte. —
COFFEE.—There is a quiet demand
for coffee. The market continues to rule

firm. Quotations are unchanged.
Java, Private Estate

Java, Old Government, Ib.

Bogotas, A

Mexican, b, ..
Maracaibo, Ib. .
Jamaica, Ib.

Blue Mountain Jamaica
Mocha,

Rio, Ib.

Canned Soups Higher

Teronto

CANNED GOODS—In spite of the
fact that new vegetables are arriving
freely, canned vegetables are still in ac-
tive demand. Clark’s tomato soup is
now quoted at $1.45 ner dozen; other
varieties are $1.40 per dozen.

JAMS.—Some jam manufacturers are
showing new pack strawberry jam but
are not quoting prices. It has been in-
timated, however, that prices will be
. 50 per cent. higher than last year’s open-
ing prices.
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Tapioca is Firmer

Terontoe. —_—

RICE.—There is a quiet business noted
for rice with a scarcity for good samples
of Southern rice and the small quantities
that are offered are being sold at high
figures. Small shipments of Eastern
rices have been arriving but the demand
is very quiet at this season. The primary
market for tapioca is higher.

" U.S. Buying Ramm

Torento.

DRIED FRUITS.—The feature of this
market is the active demand for raisins
by United States brokers. The United
States will take all available stocks in
Canada and will pay higher prices than
what can be obtained on this market.
This condition has strengthened the
market and it looks as though raisins
are going to be mighty scarce before
the new crop arrives. Some California
shippers have named opening prices on
prunes, which are considerably higher
than last years. On the other hand the
California Association have not as yet
named prices on this year’s crop and
are of the opinion that opening vrices
will not be any greater than last yeur’s.
Splendid samples of Grecian currants
are arriving and are offered to the
trade at comparatively low prices.

Evaporated apples
Apricots, cartons, 11 oz, 48s....
Candied Peels,
Lemen
Orange
Currants—
Greek Filiatras,
Do., Amalias
Do., Patras

0 23%
4 65
American—

0 46
0 48

0 16%

Dates—
Excelsior, pkgs., 8 dos. in case
Dromedary, 9 dos. in case....
Fard, per box, 12 to 13 Ibs.....

New Hallowee dates, per Ib... 818
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Shelled Walnuts Are Cheap

Teremie.

NUTS —Shelled walnuts are offered
to the trade at 60 cents per pound, which
is below the real market value. Im-

41

porters are of the opinion that in the
fall shelled walnuts will not be replaeed
at this figure. Ceylon cocoanult
steady at 38 cents per pound. Sweetened
cocoanut is selling at 42 cents per pound.
033

8

040
0 29
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rts, Ib.
Walnuts, Bordeaux,
Do., Manchurian
Pennnh. Spanish, Ib.
Do., Chinese, 30-82 to oz.
Brasil nuh. Ib.
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SEBRIBES

Cotton Twine ngher
Torente.
MISCELLANEQUS. — Cotton twine
has advanced as follows:—3 ply extra,
in 5 pound bales, $1.03 per pound. Cones
$1.00 per pound. Cowan’s icings have
advanced to $2.35 per dozen. Bowes”
mince meat in No. 1 lithographed tins
is up to $6.50 per case; in 25 pound
pails 22 cents per pound and standard
mince meat in 28 pound pails, 18 cents
per pound. 16-ounce bottles -raspberry
vinegar, orangeade and lemonade, are
now $4.50 per dozen.

Vegetables Are Cheaper
Teronto.

VEGETABLES.—AH vegetables are
cheaper this week. Canadian grown cab-
bage is down $1.00 a crate. Wax beans,
cucumbers, carrots and tomatoes are
down 50 cents to $1.00 a crate. New
potatoes are quoted at $14.50 for No. 1
and $9.00 for No. 2. Homegrown green
peas are selling at 90 cents to $1.00 per
basket. Texas onions are quoted at
$2.50 per crate and Egyptians at $7.50
per sack.

Potatoes, old, bag

Mushrooms, 4-1b. basket

Lettuce, Can., head, 2 doz. to box 3 00
leaf, doc

Deo.,

9 , dos.
Parsley, dome'tie per ll-gt. bask.
Cucumbers, Carolina, h-mper

Do., per 1l-gt. bask

New C.rmtl. per cuu
Asparagus, per basket .. .
New. Beets, dozen bunehu
Wax Beans, home grown, hamper
Radish, doz. bunches
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Fruits Generally Cheaper
Terente.

FRUITS.—Oranges are firm and high-
er. California lemons are up-50 cents
per box. Strawberries are expected to
arrive in abundance next week although
shipments have been very indifferent
this week, with prices ranging from 18
to 22 cents. Canadian cherries are now
coming forward and prices getting
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easier. California deciduous fruits are
also cheaper.

Oranges, Valencias—

. 1261

1508

176s, 200s, 216s, 250s ...
Bananas, Port Limons
Lemons, Cal.,

Do., Messinas,

Do., Verdillis
erefrmt Florida—

b

488

64s, 708, B0s, 96s, 1269
Boxed ‘ppks, all sizes
Strawberries, quarts
Watermelons, 26-lb. aver.,
Cal, Canteloupes, case, 458 ....
Georgia Peaches, 6-bskt. crates .
Apricots, Cal.,
Plums, Cal.,

Canadian Cherries

NRNA—OREE B AONOPO-I
ER8TLE 2 883523832

Large black, 6s
Do.,
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Flour Busmeu Active

FLOUR —Millers are now busy with
export business. Business, however, in-
sofar as the grocery trade is concerned,
is quiet. Quotations are steady and
unchanged.

Ontario winter wheat flour, in
carload shipments, on
per barrel, in jute bags
Manitoba, spring wheat ﬂonr, in
jute bags, per barrel ceee 15 18

Millfeeds More Plentiful

Toronte. e

MILLFEEDS.—With the mills busy
on export orders for flour and the de-
crease in the demand for millfeeds at
this season, bran and shorts are more
plentiful. The majority of mills, how-
levor. are not yet shipping straight car
ots.

WINNIPEG MARKETS

INNIPEG, July 9—Sugar supplies are arriving freely,
but there is little demand.| The corn market is strong,
which indicates that hlgher prices can be expected for
all corn products. The opening prices on prunes named by the
independent packers are felt.to be too high by the trade and

in consequence bookings have been very light.
scarce and all breakfast cereals are firm to higher.

salnron is scarce.
case.
is also higher.
tables are arriving freely.

Sugar Unchanged

innipeg.
SUGAR.—Western prices on sugar re-

main unchanged since last issue, The
raw market, however, has eased off
and refiners are practically not interest-
ed. The very keen demand which was
in evidence a few months ago is much
less marked at present. Reports from
the merchants of the Prairie Provinces
are to the effect that they are not com-
plaining regarding short supplies. The
trade in general reports the sale of
sugar very dull.

Redpath, granulated, 100-1b. bag. ....

St. Lawrence granulated, 100-1b..

Atlantic, granulated, 100-1b. bag.
Dominion, granulated, 100-1b. bag
Acadia, zrnnuhted 100-1b. bag.. .
Yellow Sugar, No. 2, 100-1b. bags 21 ':5
Powdémd Sugar, 50-lb,

ewt.
Icina' Sugur 50-1b. boxes, per ewt.
Lump Sugar, soft, 100-ib. boxes.
Do., hard, 100-lb. boxes, per box
Cubes, 100-Ib. boxes, per box....

Corn Syrups Strong

Winnipeg. —

SYRUP.—The situation is practically
the same, no changes having taken place
since our last report, when cane syrup
advanced. The corn market has been
showing a firm tone, and indications
point to higher prices for these com-
modities.

CANE SYRUPS—

2-1b. tine, 2 doz. in case
5-Ib. tins, 1 doz. in ecase...

in case
Cucl.(lbthn.ullh.ldoc.

Barley is
Sockeye

Carnation milk has advanced 50 cents per
Candies are up two cents per pound. Wrapping paper
The spice market is steady. Fruit and vege-

Cases, 10 1b.
Calel

MAPLE SYRUP—

Pure, 2%%s tins, case o f 2 doz.

Pure, 5s, per case of 1 doz....

Pure, 10s, per case of 14 doz...
TABLE SYRUP

Maple finvar, 2156 tins, per case

of 2 doz.
Do., 2s, tins, per case of 1 doz.
., 18, tins, case of 34 doz. ..

Above subject to a discount of 10 per cent.
MOLASSES, BARBADOES—

2-1b. tins, 2 doz. casc

8-1b. tins, 2 do=.

5-1b. tins, 1 doz. case

10-1b. tins, % doz. case
MOLASSES, BLACKSTRAP—

1%s, 4 doz. in case

2s, 4 doz. in case

2%s, 4 doz. in case ...

Bs, 4 doz. in case

108, 4 doz. in case

Starches to Be ngher

Winni;

STARCHES.—With the corn market
very strong, indications for higher prices
are in order. No change has been noted
in quotations as yet.

Cornstarch, 1-1b. pkgs., per b...
Do., No. 1 quality, 1-lb. pkgs...

Gloss, 1-1b. pkg., per Ib

Celluloid, 1-lb. pkz per case...

Dried Fruits Qulet

Winnipeg.

DRIED_ FRUITS.—A few weeks ago
some independent’' ‘packers announced
‘their opening prices on prunes. Since

. - July 9, 1920

that date large prunes have advanced
from one to two cents. These opening
prices by independent packers have not
appealed to the wholesale trade, as it
is felt that prunes will not retail freely
at such high prices. The buying by both
wholesaler and retailer, so far, on this
market, is believed to be very light. The
Prune and Apricot Association have not
as yet named their opening price.
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Do., black, cartons, per carton
Loganberries, 4 dos. case, pkt....
Peaches, standard, per Ib......

Do., choice, per Ib..

Do., lancy, per bb..

Do., Cal,, in eartons, per earton

Do., unle per lb
Pears, extra choice,

Do., Cal., cartons, per carton..
Prunes—

80-40s, 25s, per

40-50s, 258, per

50-60s, per

60-70s, ‘.’53 per

70-80s, 258, per

80-90s, 258, per

90-100s, 25s, per Ib. :

In 5-lb. cartons, per carton ...
Raisins—

Cal. pkg., seeded, 15 oz., fancy,

3 doz. to case, per pkg

Ohovee leeded 1501 3 doz. to

OO~ OOO000OCOCOOOR
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pkg.

Cal., ‘bulk ucded 25-1b. boxes
Do pkt. seedless, s 8
doz. to case, per Ib
Do., buk., wodlen 25-1b.

boxes, per Ib

Barley in Scant Supply

Winnipes.

CEREALS.—The barley market shows
great scarcity. Oat products continue
in a firm tone, with a tendency for an
advance. Breakfast cereals under this
~ondition show every indication for fu-
ture advances. Bean market shows great
strength.

PACKAGE CEREALS

Rolled oats, 20s, round cartons. 6 00
Do., 36s, case, square pkts.... ....
Do., 18s, case

Corn Flakes, 36s, case

Cornmeal, 2 doz. case, per case...

Puffed Wheat, 3 doz, case, case.

Puffed Rice, 8 doz. case, case....

Cream of Wheat, 3 doz. case, case

Grape Nuts, 2 doz. case, per case

Package Peas, 3 doz. case, case.. ....

BULK CEREALS

Rolled Oats, 80s, per ba

Do., 40s, per bag
e 208,

Do.,

Do., 15-6s, per bale

Oatmeal, 98s, gran. or stand bac

Wheat Granules, 98s, per bag..
Do., 16-6s, per bale

Peas, whole, green, 100-ib. bag,

bush.
Do., split, yellow, 98s, per bag
Do., split, yellow, 49s, per bag
Beans, fancy, hand picked, 100-
Ib. bag, bushel
Do., Lima, 100-1b. bag, per Ib...

Barley Pot 98s, per bag

Do., pearl, 98s, per bag .

WO NeRaOAR
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Buckwheat grits, whole, 98-1b.
bags, per bag

Sockeye Salmon Sca.rce

CANNED GOODS.—The packers of
salmon are very <desirous that hoth

-
-
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wholesalers and retailers assist in push-
ing the sale of pink, cohoes and red
spring salmon, in view of the failing
sockeye supply. So far no prices have
been named on the new pack. It is gen-
erally supposed by the trade, that the
packers will name a very high price
for sockeye and are insisting that buy-
ers take a proportion of these other
lines, along with their allotment of sock-
eye. It is believed jobbers are not
purchasing very heavy.

New opening prices have been named
on Eastern canned strawberries. The
new price shows an increase of only 10
cents a dozen higher than the opemng
prices of last year. This advance is
much lower than was anticipated, and
the trade feels very much satisfied.

CANNED FISH
Shrimps, 1s, 4 doz. case, doz. ....
P’innun Haddie. 1s, 4 don case, .
148, 8 doz. case, case 10 50
.!brriu (Can.), 1s, 4 doz. case, cs 7 25

, imported, %l. 100 doz. case 30 00
rs, %

0 b
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8 oz, 2 dor. case, case ....
Pﬂelnrd. ll. h}I 4 doz. case, case ...
., Y=, flat, 8 doz. case, case

S-lmn

Sockeye, 1s, tall, 4 doz, case.
Do., %a, flat, 8 dos. in case.

Red Spring, 1s, tall, 4 doz. case
Do., %e, flat, 8 doz. case.

Cd:oe 1s, tall, 4 dos. case.

i
fs
2

Do., %s, flat, 8 dc.u. case. .,
Humpback, 1s, tall, 4 doz. case
CANNED FRUIT (Canadian)

Per
3 40

Apples, 6 tine in case, per case.

Blueberries, 2s, 2 doz. case.:
Cherries, 1s, 4 doz. case
Gooseberries, 2s

Penches,
Pears,
Plums, Green Gage, 2s, 2 doz. case
Light Syrup—
Plums, Lomb.rd. 2s, 2 doz. case
Raspberries, 25, 2 doz. case.
Strawberries, 2s, 2 doz. case.
CANNED FRUITS (Amnie-n)
Apricots, 1s, 4 doz. case
Peaches, 2%s, 2 doz. case
Peaches, slived, 1s, 4 dox. case..
D, halved, 1s, 4 don. case.
P-n 1s, 4 doz
Ph-pple. llleed. h 2 dos. case. ....
CANNED VEGETABLES
Per case

9 50

., OO0 PRPOD -
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Peas, Early June, 2s, 2 doz. case
Sweet Potatoes, 2%1. 2 doz. case
Pumpkin, 21,5-, 2 doz. case
Saver Kraut, 2%4s, 2 dos. case..
Spaghetti, 2%s, 2 doxz.
Spinach, 2%s, 2 doz case
Tomatoes, 2

Do., 2s, 2

LT P PPN
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Winnipeg.

TEA.—The London market shows there
has been brisk buying of tea at advanced
prices. Latest reports show that com-
mon teas, which were bringing ridiculous
figures, have now passed into consump-
tion and from now on we can expect
low grade teas to bring considerably
higher prices. Cclombo market reports
show that the prices of all teas have
stiffened up and we may expect higher
prices in the very near future.

0 60
0 45
0 58

048
0 M
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Coffee Market Quiet

Winnipeg. PESiAci

COFFEE.—The coffee market has
been very quiet with no change in quo-
tations.
COFFEES—

Santos, roasted, best grade ....

Bourbon, roasted, best grade ..

Jamaica, roasted, best grade ...

Mexican, roasted, best grade..

Maracaibo, ro-sud. best znde

Bogotas, ro.ned grade. .

Mllk and Other Lines ngher
Winni

MISCELLANEOUS.——Carnation milk
has advanced 50 cents per case. All lines
of candies are up two cents per pound.
Wrapping paper is one to one and one-
half cents per pound higher.

Nutmegs Are Scarce

Winnipeg. _—

SPICES.—There is practically no
change in the spice market this week.
Black pepper remains steady. White
pepper is in good demand. Red peppers
are scarce and hard to obtain. Cloves
and pimentoes are steady with limited
stocks. Cassia is slightly easier. Nut-
megs are very scarce.

WHOLE SPICE
Allspice, Jamaica, best qu&hty b,
Cassio, Batavia, per
Do., China, per lb
Chillies, per Ib.

Cinnamon, Ceylon, per Ib.
Do., No. 10, carton, doz,
Cloves, Penang, per Ib

Gimr, washed, Jnnnica No. 1
., Jamaiea No,

Do,, J.pmorurica. T
Mace, extra bright Penang, Ib...
Nuhnq- ex. large brown, 70 to

Ib., per Ib.

Do., large brown, 85 to Ib.,

Do., med. brown, 110 to Ib., Ib.

Do.. carton of six, per doz....

'epper, black, Singapore ex., Ib.

ite, do,, per Ib.. P
Piekllnl. 14-1b. pkg per doz.
Do., bulk, No. 1, per bb..
Do.. No. 2, per 1b.

GRO]UND SPICE.

FBEER3 BFsTRERSRITRER
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, No. 2, bulk, per Ib.
Do No. 1, 2 oz, eartons .
Do., No. 1, 4 oz. tartons .
Chnunon. bulk, per . ..
Do., 2 ox. cartons
oz, cartons
Clovu. bnlk per 1b.
2 oz. eartons
Do. 4 oz eartons
C‘mne No.
Do., No. 1, l oz. eartons
Do., No. 1, 4 oz, eartons
Ginger, No. 1, bulk, per lb.
Do., No. 1, 2 oz, eartons

, No, 1, 2 ox. cartons .
Do No, 1, 4 oz, cartons .
Putry -piee No. 1, bulk, per Ib.

Pickling spice, No, 1, bulk, per Ib.
White Pepper, No. 1, bulk, per Ib.
Do., No, 2, 8Iwn, per 1b..
Bhekmer No. 1, bulk, per Ib.

COCOH MO HON OO O MHON HNO O~ -~ OO ~OD
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‘White pepper, No. 1, 2 os. cartons
Do., No. 1, 4 oz. cartons

Black pepper, No. 1, 2 os. cartons
Do,, No. 1, 4 oz. ecartons

Rice Stocks nght

innipeg.

RICE.—There are no new develop-
ments in the rice market. Stocks are
light and the market is firm. The ta-
pioca and sago markets still continue to
be easy.

RICE—
No. 1 Japan, 100-Ib. sacks, Ib.
Do., 50-Ib. sac!
Siam, Elephant, 1oo-n> bags. .
Do., 50-lb. bags, Ib.
Sago, sack lots, 130 to 150 Ibs.,
per b,

Do., in less quantities, 1b. ...

Tapioca, pearl, per lb.

Jams to Be Higher
Winnipeg.

JAMS.—The new prices on jams have
not been named as yet, but opening
prices are expected to be higher than
last year.” Retailers are taking advant-
age of jams offered them and are buy-
ing freely.

Jams, Pure—
Strawberry, 4s, 12 tins to case
Raspberry, 4s, 12 tins to case .
Black Currant, 4s, 12 tins to

018
018
015
015
012
012
013

4

Per tin
120 1385
112 120

Strawberries, 4s, 12 tins to case
Raspberries, 4s, 12 tins to case

Shelled Nuts Unsettled

NUTS.—The shelled almond situation
is very uncertain, owing to the insta-
bility of the market and also to the con-
tinued fluctuations of exchange. The
same applies to the shelled walnut mar-
ket. The'value of the franc is on the
increase, which naturally means higher
prices for future deliveries. The peanut
market has been very dull, due to the
heavy arrival of Oriental peanuts.
NUTS, Shelled—

Almonds, per Ib.

Spanish Peanuts, No. 1, per lb.

Pecans, per 1b.

Walnuts, per lb.

Nuts in shell—

Peanuts, roasted, Jumbo, per Ib.

Almonds, per Ib

Filberts, per Ib,

Walnuts, per lb.

Pecans, per lb.

—_Fruits Arriving Freely
Win .
F.ithI‘J.ITS.—— _supplies of fruit are

arriving freely, and California plums,
apricots, peaches, watermelon and can-
teloupes are being offered at a more
reasonable figure, Oranges have ad-
vanced, and are very scarce. Bananas
are also scarce and remain very high.
Gordon Head strawberries, a splendid
preserving berry, is being offered at
$7.50. Lemons remain firm.

FRUITS—
Lemons, Cal. per case.
Bananas, per b,
Washington apples, Winesaps, box
Strawberries, 24 pts,
Peaches, Cal., case
Plums, per case
Cantaloupe, Stand.,
Do., flats, 128 to 15s, per case.
Watermelon, per Ib.
Cocoanuts, per doz.
Dates, 36 pkgs.
Fk- per case
Do., 10-1b. boxea

cosce oroe
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7 50
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Oranges
200s -nd smaller
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New Vegetables Arriving

Winnipeg.
VEGETABLES.—New vegetables are
arriving freely, and business has been

CANADIAN GROCER

exceptionally good. New carrots, beets,
turnips, radishes, cucumbers, cabbage,
potatoes and green onions are now on the
market, at reasonable prices. Old po-
tatoes are now being offered at $2.65
per bushel, while new potatoes are bring-
ing around 10 cents a pound. Missis-
sippi tomatoes dropped and are now
offered at $3.50 per case.

O AR

WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., July 8.—Markets are
steady with business up to normal. Quo-
tations on pure lard are easier, now sell-
ing at 20% to 30 cents per pound. Com-
pound lard has also declined one cent
per pound. American clear pork is down
$1 to:$3. Butter has receded; creamery
is quoted at 55 to 58 cents, and dairy at
50 to 52 cents. Strawberries are not as
plentiful as at first expected; prices
range frem 25 to 28 cents per box.
Flour, No. 1 patents, bbls.,, Man.

Cornm

eal, gran.,
Cornmul ordinary

b4
b3

American, clear pork . .
Tomatoes. 2'4s. standard ease.
Beef, corned, 1s

Breakfast bacon

Buthr. creamery, per lb.

luvberrk- 2s, Ont., case
Peaches, 2s, standard, case
Corn, 2s, standerd, case ...
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Nova Scotia Markets
FROM HALIFAX, BY WIRE

Balifax, N.S,, July 8.—Business in
wholesale grocery circles is reported
q*udy except canned salmon, for which

there is practically no demand owing to
the influx of fresh salmon on the mar:
ket. There is comparatively no change
in prices except creamery butter, hams
and roll bacon, all of which have advanc-
ed one cent per pound to the trade.
There is no improvement in the dullness
of business brought about by the strike
in Halifax shipyards.
Flour, No. 1 patents, bbl, 16 25
Cornmeal, 6 25
725
16 75
Tbs. 17 00

Molasses (extra faney Barhdoe-)
Sugar, standard, mnuhhd

Do., No. 1, yellow
Cheue Ont., twins
Eggs, fresh, do

American :lear pork, per bbl...
Tomatoes, 2%s, stanaard, doz...
Breakfast bacon
Hams, aver., 9-12 lbs.

Do., aver. 12-18 Ibs,

Do., aver, 18-25 lbs. ..
Roll bacon
Butter, creamery, per lb.

tubs
Rnpborrie. 2s, Ont., doz.
Peaches, 2s, standard, dos.

- e

per
Potatoes, N-uv-. per 90-1b. bu
Beans, white
Do., Yellow Eye
L«nom, Cal., case

252223332888 838533

“ONRINNOODON .

Alberta Markets

FROM CALGARY, BY WIRE,

Fals-ry.

nut butter in ono pound

clined 156 cents per dozen. Some brands
of evaporated milk have advanced 0
cents per case. Domestie sardines slight-
ly higher. salmon talls are
qnotod at $19.10 to $21 per case. New
peels for arrival are quoted: orange, 49¢;
lemon, 46¢, and citron, 76c. New puk
strawberries are expected to sell at 15¢

.. Cabbage' (new), per Ib.

Cucumbers (hothouse), per doz. ..

cowooe~ose
5333RRRS=S

Potatoes (new), per Ib.
Onions (Cal. Bermuda sack), per
sack

g

per dozen over last year’s prices. Eggs
are in short supply and quoted at $14.50.
B.C. strawberry season at its height this
week. Canteloupes are $7.50 per case,
and California grapefruit $l‘ 50.

e e —
R - R

Sago, Ib.
Sugar, pure cane, granulated, ewt ....
Cheese No. 1, Ont., large
Alberta eheele twins

Do., large
Butter, creamery, b

Do., dairy, lb.
Lard, pure, 3s
Eggs, new laid, loeal, case
Tomatoes, 2%s, standard, case...
Corn, 2s, case
Peas, 2s, standard, case
Strawberries, 2s, Ontario, ease.

~N
ooo~o0

—
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British Columbia

FROM VANCOUVER, BY WIRE.

Vancouver, B.C., July 8.—FEvaporated
milk has advanced 25 to 50 cents per
case. Rolled oats are up 25 cents per
gunny. New pack strawberry jam quot-
ed at $18.50 as compared with last year’s
opening pnce of $13.50. Campbell’s
soups are again on the market at $1.85
per dozen. Opening prices cn prunes are
two to three cents over last year’s. Blue
point oysters are mow $5.25 as against
$3.25 last year. Canned strawberries, 2s

are selling at $5. Watermelons are $7.
Penchcs are $2.50. Plums, $4.75. New
potataes, $S.
——————
WHAT “PROPHET” MEANS

Teacher (in Chinese Sunday school,
reading)—*“And Elijah, the proplnt——"
Dohyou k;ov what prophet means?

pil=-Yes, me know, velly well.

Teacher (surprised)—Do you? Well,
what is it?

Pupil—Me buy sing for fi’ cent, sell
fifteen cent, ‘plofit ten cent.
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Merchants Protest Against

the Egg Marketing Act

“Places Blame for Bad Eggs on the Producer,”
Says Secretary of Produce Association

HE following letter was received

from a subscriber in Saskatche-

wan and no doubt there are other
merchants who have different views on
the “Egg Marketing Act” in Saskatche-
wan and from whom Canadian Grocer
would be very glad to have their opin-
ions:
The Editor, Canadian Grocer:

Can you, through your valuable paper,
the Canadian Grocer, explain the why
of the Saskatchewan Egg Candling Act
that has just gone into effect. To begin
with, no grocer of any size in Western
Canada, can candle all the eggs he re-
ceives on Saturdays unless he employs
at least two extra helpers. This extra
expense is prohibitive to the average
grocer, because he has no possible chance
of getting his money out of the candled
product, at least not enouch tc nay for
the candling. The grocer has to take
the price offered bv the iobbers or pack-
ing houses, regardless of what his eggs
cost him, so I would like you to inform

An attractive meat department in the store of
equipment

is a feature in

me how I am even going to break even
on the egg business.

No grocer can afford to take an ex-
perienced clerk drawing $30 to $35 per
week and put him candling eggs, espec-
ially on Saturday when he is needed
most at the counter. Then, on the cother
hand, if we have to have inexperienced
help, and they only half do their work,
possibling candling half a case, and let-
ting the other half go by, and as one
jobber puts it—who is going to take a
grocer’s grading on eggs, when said eggs
are candled and graded by inexperienced
help. This is the problem that confronts
the merchant at the present time, and
we would like to know why this burden
has been shoved onto the retail grocer,
thus letting the big interests, viz., job-
bers and packing houses, go free. Looks
like another case of the retailer being
the goat. I think it is just about time
the retail grocers began to get wise
and put up some objections to thé laws
that are being enforced. In conclusion,

Bros. at Bowden, Alta. Convenient
department,

I would like to ask: What’s the sense of
trying to be a successful retail grocer
when all the powers that be are work-
ing against us. Thanking you for any
information you may have to offer. I

am, vours very truly,
A GROCER.

Places Blame on Producer

In a recent interview, J. T. Madden,
secretary of the Canadian Produce As-
sociation, said: “There is no doubt that
many merchants will complain about
the Saskatchewan Act, but if they
into consideration that this act w
enacted as much for their benefit as for
others, they would look at it in a differ-
ent light. In the first place it places
the loss on the producer and when he
knows that his eggs are being graded
he will be more careful in his collecting.
At the present time it is almost impos-
sible to get a car of number one eggs
from the West. Furthermore,” contin-
ued Mr. Madden, “Canadian eggs com-
mand a greater price in Great Britain
than those from any other country and
that is another reason why we must be
more careful in the grading.”

—

OLIVE OII. SUPPLIES NOT EQUAL
TO DEMAND

Olive oil is likely to be in short supply
with advancing prices.

So far as Spain is concerned, the Span-
ish exporters have in hand at the present
time orders, approximately, for 85,000,-
000 kegs of olive oil. This looks satis-
factory enough on paper and indicates
an immense export Bi#siness in this com-
modity, but there is a negative side to
the question as well, and this negative
side seriously discounts the positive, for
the Government will only grant permis-
sion for the exportation of 20,000,000
kegs annually. Thus it will be seen that
less than 25 per cent. of the orders will
be filled.

So far as Italy is concerned, prospects
appear but little better, as shipments
from that country are very smiall, while
prices have increased during the last few
months from 50 to 756 per cent. It must
be gathered from the foregoing, which is
supplied to us from authoritative sources,
that cheaper olive oil may not be looked
for this year, while, on the other hand,
it is highly probable that before very
long further advances will be noted.
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Produce, Provision and

QUEBEC MARKETS

ONTREAL, July 9.—The produce market is very strong
M this week with higher prices in many-lines. Smoked
hams and bacon are 2 and 3 cents a pound higher.

Butter holds firm at the advanced prices.

The egg market is

very strong. While No. 1 is selling at 54 cents, the select eggs
are demanding 60 cents a dozen. The fish market is advanced

on salmon and halibut.

There is also a small advance on

mackerel and market cod. The reason seems to be the poor
supply arriving on the market and the rather .poor fishing

season.
prices quoted.

Fresh Meats Quoted Firm

Montreal. e

FRESH MEATS.—Although the mar-
ket for fresh meats is very firm there
is no change in the quotations this
week. The prices given below are pre-
valent in Montreal district:

FRESH MEATS

Hogs, "Ve (selects)
Hogs, dreseed

Abattoir killed, 65-90 Ibs
Fresh Pork—

Legs of pork (foot on)

Loins (trimmed

Loins (untrimmed)

Bone trimmings

Trimmed shoulders

Untrimmed
Pork Sausage (pure) .
Farmer Sausage
Fresh Beef—

(Cows)

..Hind quarters.,
..Front quarters. .

Calveo (n to grade) .
Spring lamb, carcass .
Fresh sheep, carcass ..
Frozen lamb, carcass

Bmelled Meats Unchanged

BARREI LED MFAT —There is no
change this week in the price of barrelled
meat. The demand for home consump-
tion is not large, but considerable amount
is being shipped overseas.

BARRELLED MEATS

Barrel Pork— —
Canadian short cut bbl.), 830-40
pleces

2

S2R838
283338

Smol:ed Meats Are ngher

SMOKED MEATS.—With the heavy
demand for smoked meat at the present
time and the very strong market that
has held for the last few months, the
price has advanced on the best lines of
bacon to the extent of two and threse
cents a pound. The best breakfast ba-
con is being sold at 59 cents a pound.
Other cuts vary in price, but have ad-
vanced also to the extent of two and
three cents.

Lard, shortening and cheese remain firm at the

Cottage Rolls
Picnic Hams
Wiltshire
MEDIUM SMOKED HAMS—
Weight, 8-14, long cut

Big Demand for Cooked Meats

Mentreal.
COOKED MEATS.——The heavy de-
mand for cooked meats continues. There
is no change in the prices this week.
Jellied pork tongues 0 47
Jellied Pressed Beef, 1b. 033
Ham and tongue, b, 0 38
Veal and tongue ..
Hams, cooked
Shoulders, roast
Shoulders, boiled

o
1 00 GO & OF OV 00
o

ocooco9ooC
auaesroe

Select Eggs at 60 Cents
Montreal.

EGGS.—The price of eggs is unchang-
ed this week at 54 cents a dozen for No.
1. Selects are selling as hl;:h as 60 cents
per dozen.

Butter Prices Firm
Montreal.

BUTTER.—The price of butter holds
firm this week at the advance quotations
of the previous week. Creamery prints
are being sold at 60 cents a pound, solids
at 59 cents. The market is very strong
at the advanced quotations on account
of the heavy demand in the United
States and their willingness to pay the
higher prices.

BUTTER—

Creamery prints, qual, new ..
Do., solids, quality, new ....

Duairy, in tubs, choice

Dairy, prints

Lard Prices Unchanged

Montreal.

LARD.—No change is evident
week in the price of lard. The quota-
tions hold firm at current prices of 29
cents a pound in tierces and 29% cents

this

July 9, 1920

Fish Markets

Cheese Market Strong
Montreal.

CHEESE.—The cheese market holds
firm at 31 cents a pound for the new
cheese. According to indications from
the cheese board the prices will be strong,
if not higher, when the new cheese is
placed on the market.

CHEESE—
New, large, per Ib.

Shortening Remains Firm
Montreal.

SHORTENING.—The price of short-
ening is unchanged this week and the
market remains firm.

SHORTENING—

Qulet Market for Marganne

Montreal.

MARGARINE.—The price on margar-
ines varies according to brand and quai-
ity. However, the market is unchanged
at the prevailing prices, from 32 ’o 35
cents a pound for print.

MARGARINE—

Prints, according to quality, 1b. 0 32
Tubs, according to quality, 1b. 0 31

Halibut and Salmon Dearer

Montreal. _—

FISH.—Halibut from the Eastern coast
is still scarce, but supplies of fresh frozen
Western halibut are arriving this week.
Fresh lake trout doree are very scarce,
but white fish is in good supply. Higher
prices are quoted on Restigouche and
Gaspe salmon as the supply is rather
short. Gaspe salmon has advanced in
price and is now quoted at 32 cents.
Mackerel is 1 cent a pound higher, quot-
ed at 16 cents. Market cod is also 1
cent higher at 7 cents a pound.

035
034

eo0000c0000000000000S
SLERSRE2RRESSNRESEIS

Fresh Hcr-rlnn. each

FROZEN FISH
Hnlibut. large and chicken
, medium

esococococoS
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Whitefish, small
Sea Herrings ..

Salmon, Cohoes, round
Salm':n. Qualla, hd. and dd.

Lake Herrings

B.C. Red Salmon

SALTED FISH
Codfish, large, bbls., 200 Ibs
Sardines, half barrel
Salted Trout, half barrel
Salted Salmon, barrel ..
Boneless cod (20), per Ib.

SMOKED

Finnan Haddies, 15-1b. box
Fillets, 15-1b. box
Smoked Herrings
Kippers, new, ber box
Bloaters, new, per box ....
Smoker Salmon

Pae cococccscee

-
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Market Poultry Quiet
Montreal.
POULTRY.—The market for poultry
is quiet during this season and the of-
ferings are light at prices quoted.

(Selling Prices)
POULTRY (dressed)—

Chickens, roasting (35 Ibs.)....
Chickens, roasting (milk fed)....

Ducks— g
Brome Lake (milk fed green)..
Young Domestic

Turkeys (old toms), Ib
Do. (young)

0 38
0 42

Old fowls (large)
Do. (small)

ONTARIO MARKETS

ORONTO, Fuly 9.—The produce and provision market
show few changes this week. Live hogs are steady on

F.O.B. basis of $19.00. Cured meats are firm.

Cooked

hams are scarce. Some packers have difficulty in securing suffi-

cient quantities to meet demands.
tively light and are mostly of an indifferent quality.

Egg receipts are compara-
A few

cars of American eggs arrived this week. Quotations are up
one cent per dozen. The cheese market is steady with a tend-
ency toward firmness due to the expectation of orders for ex-
port. Butter, lard and shortening are steady. Fresh fish is
arriving in good supply and there is a brisk business noted.
Fresh trout is up two cents per pound. Frozen fish is selling
well and prices are steady. Storage stocks of poultry are about
cleared up. Fresh poultry is arriving in ample quantities to
meet demands and prices are maintained. Ducklings are quite

small and prices are easier.

Fresh Meats Steady

FRESH MEATS ~This market is un-
changed. Live hogs are steady on F.0.B.
basis of $20.00 per hundred. Dressed
meats are also steady at unchanged
prices.

FRESH MEATS
Hogs—

Dressed, 70-100 Ibs., per cwt. ..

Live off cars, per cwt

Live, fed and watered, per cwt.

Live, f.o.b., per ewt
Fresh Pork—

Legs of pork, up to 18 Ibs..

Loins of pork, Ib.

Fresh hams, Ib.
Tenderloml b,

cooOoocooO

Montreal nhoulden. Ib.

Fresh Beef—from Steers and Hetfers—

Hind quarters, Ib.

Front quarters,

Ribs, E

Chucks,

Loins, whole, 1b.

Hips,

Cow, beef quotations wbout 2e per pound below
above quotations,

Calves, Ib.

Spring lamb, each

Yearling lamb, 1b,

Sheep, whole, b,

Above prices subject to daily fluctuations of the
market.

cooooo
~n

Cured Meats Firm

Toeronte. —_
PROVISIONS.—One packer has ad-
vanced all smoked bacon and hams one-
half cent per pound. Other packers’ quo-
tations, however, have not changed.
Supplies of ham continue scarce and the
market is firm under a heavy demand.

Hlm-'—

Large,
Heavy,
Backs—
Skinngd, rib, lb.
Boneless, per ib.

20 to 25 lbs. each,
25 lbs. upwards,

oo coo

Bacon -

Breakfast, ordinary, per Ib....

Breakfast, fancy, per Ib

Breakfast, special trim

Roll, per Ib.

Wiltshire (smoked sides), Ib...

Wiltshire, % cut

Wiltshire, middle
Dry Salt Meats—

Long clear bacon, av

Do., av. 80-90 Ibs

Clear bellies, 15-30 lbs

Fat backs, 10 to 12 lbs

Out of pickle prices range lbout '7.
below corresponding cuts above.
Barrel Pork—

Mgss Pork, 200 Ibs

Short cut backs,

Plckled rolls, bbl. 200 Ibs.:—

60 00

Hea
Lizh!welcht 66 00
Above prices subject to daily fluctuations of the
market.

ocoooooe

cooo
*0

ner pound

49 00
56 00

Cooked Hams Are Scarce
foronte. .
CCOKED MEATS —The scarcity of
cooked hams continue to be the feature
of this market. Some dealers have been
completely cleared up of cooked hams for
the first part of this week but expect to
be in a position to fill orders during the
latter part. ‘Jellied ox-tongue is in de-
mand at 65 cents per pound. Jellied
calves tongue is also a good seller v
52 cents per pound.

Boiled hams, 1. 0
Hams, roast, without dressing, Ib. 0 68 0
Boiled thouldc 0

0

_pound to the trade.

47

Olloice, jellied ox tongue, Ib

Jellied calves tongue 052"
Above prices subject to dnlly fluctuations of

the market.

Egg Supplies Are Short

ronto. —_—

EGGS.—There is a scarcity noted for
select eggs. The supplies mostly arriv-
ing are of inferior quality.” A few cars
of American eggs were brought in this
week to help out the shortage on Cana-
dian eggs, as dealers report that not suf-
ficient supplies are arriving to meet pre-
sent demand. Quotations are up one cent
per dozen.

Fresh selects in cartons
Prices shown are subjects to daily fluctuations of
the market.

Butter Market Strong

Teronte.

BUTTER.—Storage operations con-
tinue to be active, which has the effect of
keeping the market firm. Quotations
are unchanged.

BUTTER—
Creamery prints
Dairy prints, fresh,

Cheese Shows Firmness
Torento.

CHEESE.—The cheese market is
steady wth a tendency toward firmness,
due to the expectation of orders for ex-
port. Quotations are unchanged.

le¢ higher than large cheese. Triplets
1%e higher than large cheese.

Shortenlng Unchanged -
Toeronto.

SHORTENING. — The market for
shortening generally is steady with the
exception of domestic. This brand has
declined one-half cent per pound.
SHORTENING—

1-1b. prints 029

Tierces, 400 Ibs, 0 26%

In 60-lb. tubs % cent higher than tle'rcel and in
20-1b. pails 3, cent higher than tierces.

Lard Quotations Steady

Toronte.
LARD.—Quotations on lard are un-
changed. The market is ruling firm.
Tierces, 400 Ibs, 0 28 029
In 60-1b. tubs, % cent higher than tierces, pails

% cent higher than tierces, and 1-lb. prints 2e
higher than tierees, .

Fresh Trout Up Two Cents

Toronte.

FISH.—Fresh ﬁsh is arriving in good
supply and there is a brisk business
noted. Fresh trout is up two cents per
pound. Fresh salmon is in good de-
mand and is quoted at 32 cents per
Frozen fish is sell-
ing well and prices are steady.

FRESH SEA FISH.

Cod Steak, 1b. ..
Do., market, Ib

Haddock, heads off. 1b. ... .......
Do., heads on, Ib.

Halibut, chicken
Do., medium

Fresh Whitefish .

Fresh Herring

Flounders, Ib. .

el ThouE B .. i iy

154
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Fresh Mackerel ...........c000. 012 018
Fresh Salmon ...........ccc0000 0 32
FROZEN FISH
Halibut, medium ................ 2 021
O QUIRIR .\ iciveiiiitniaes b 0 10%
AN - s 5 n s wshdi i anvemsed 0 08%
o T S R A 0 08
Do., headless and dressed ...... 0 09
SMOKED FISH
013
018
¢ 225

Poultry Prices Maintained

Toremte.

POULTRY.—Storage stocks of poultry
are about cleared up. Fresh poultry is
arriving in ample quantities to meet the
demand and prices are maintained. Young

CANADIAN GROCER

ducklings that are arriving are quite
small and prices have dropped 5 cents
per pound.

Prices paid by commission men at Toronto:
Live D

TUEREYS o sascvasioe -0 40

BOOSOEES . aiisiceians -026

Fowl, over 6 lbs...... -0382

Fowl, 4 to & lbs..... -028

Fowl, under 4 Ibs.... -026

Ducklings ........... ® csss

Guinea hens, pair ... - 1860

Spring chickens, live - 060

Prices quoted to retail trade:—

Dressed

. 0 85

0 82

o7

0 40

WINNIPEG MARKETS

INNIPEG, July 9.—There is practically no change in
‘/‘/ the market for fresh meats. A poor demand exists for
butcher cattle, with very little good stuff on the market.
The hog market remains unchanged. The egg market is very

firm, while receipts continue light.

Butter and cheese remain

firm. Pure lard is very firm. Shortening declined 34 cent a
pound this week, Fresh fish is arriving freely and a good

demand noted.

No Change in Meats

Winnipeg. abeiilogete

FRESH MEATS.—There is no change
in the price of fresh meats. The market
remains firm. Hogs are steady with no
change in prices and receipts very light.

18 50
16 60
16 00
14 50
Legs of pork, up to 20 Ibs., 1b. s 0 391
Tois of pork, B. ..ivecsicins 087T% 040
RO DR, DB ien  esnnesin 0 39 0 40%
SRR T i s ok einabn . 57
DR TIbe, B, .. seiiivansives 0 20%
TR sl R o e 0 27 0 27%
TS RS 0 28 0 30
Fresh Beef—from Steers and Heifers—
Hind quarters, 1b. .......... 0 28 034
Front quarters, 1b. ...... .... 017 023
‘Whole carcass, good grade, Ib.. 0 26 0 28
Mutton—
Choice wethers, 55-70 lbs,, 1b... 027
Choice ewes, 55-70 lbs,, Ib...... 026
Choice, 30-45 lbs., 1b. ........ 0 31

Hams and Bacon Steady
Winnipeg.

PROVISIONS.—The market is strong
for cured meats, particularly on hams
and bacon. Prices ruling steady.

HAMS—

EXS

Boneless, 8 to 15 lbs., per Ib...
Skinned, 14 to 18 lbs., per Ib...
Do., 18 to 22 lbs, per Ib....
BACON—
Backs, § to 12 Ibs., smoked. ...
Do., 12 to 16 Ibs., smoked...
Do., 10 tohldl Ibs., skinned and

peamea
Do., 4 to 10 Ibs, sliced ....
rolls, boneless

;' Cooked Meats in De d
Winnipey —_—

COOKED MEATS.—There is an ac-
tive demand for cooked meats of all
:m:iptionl. The demand by far ex-
¢

22 22 seRsm
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the supply. Prices remain un-
hanged.

Boiled shoulders .............. 049 51
Head Cheese, in 14b. tins 021

Do., in 6-lb. tins, Ib......... 018
Jellied Beef Tongue, b....... 0 68
Jellied Pork Tongue, Ib. ...... L] :8

Baked Taticheon TORE T (vsi  cieil 984
Butter Market Firm

Winnipeg. e
BUTTER.—The butter market has a
very firm tone. Dairy butter is arriving

a little more freely. Prices remain
steady.

Creamery, best table grade...... 0 59
Dairy butter, best table grade.. .... 0 45
Margarine .......cvccevseitiienes 0 37 089

Cheese Market Steady

Winnipeg. O ki
CHEESE.—Good quality cheese is ar-

riving in good supply. The tendency of
the market is very firm, and prices are

ruling very steady. >
CHEESE—
Ontario, large, per Ib. 038
Do., twins, per 1b. .... 0 831
Manitoba, large, per Ib. 0 30
Do., twins, per Ib, .......... 0 31

Scarcity of Egg
Winnipeg. eme—
EGGS.—The egg market shows receipts

to be very light. Eggs are becoming
very scarce. Prices are bound to stiffen
very soon. Farm eggs are quoted at 50
cents per dozen while candled eggs are
45 cents per dozen.

Pure Lard Firm

Winnipeg.

LARD.—The markeét this week found

pure lard very firm, while shortening
dropped % cent per pound this week.

Pure Lard, No. 1 gquality, per . o2
(in tierces of 400 ¥bs.)

. wooden pails, 20-Ib. paile. - .... (¥
ng, wooden palls,

P Pl Loiideeioviace 6 06

Do., tierces of 400 lbs., per Ib. 027

Fish Arriying Freely
FISH.—Fresh fish is arriving freely

and & good demand is noted: . Prices
remain practically the same.

FRESH FISH

Fresh Whitefish, per Ib. .. ...... 015

Fresh Halibut, per b, ......... 022

Fresh Salmon, per b, ........... 0 34

Fresh Pickerel, per 1b. ........ 017

Fresh Trowk .occsccescinesossss 022
i pisati

NORWEGIAN SARDINE CATCH

Donald Menzies, of Stewart Menzies
& Co., Toronto, has been in New York
meeting S. V. Jensen, a director of the
Oversea Export Co., Christiania, Norway.
Mr. Jensen states that the pack of first-
grade Norwegian sardines has up to the
present been considerably less than ex-
pected, but that better results are being
looked forward to. There has been a
fairly good catch of third-grade fish.

Poultry Can Be
Held for 9 Months

No Deterioration, No Change in Palat-
ability Results in That Period

Testifying before a United States
Government Agricultural Committee on
the cold storage of poultry, Dr. Mary
Pennington, head of the Food Research
Laboratory, said:—

“I am very glad to say now that poul-
try can be held for nine months, the
ordinary poultry as it goes in the stor-
age warehouse in the ordinary chan-
nels of commerce, with practically no
deterioration, practically no change in
palatability or in composition as deter-
mined by the most delicate tests that we
can apply in the laboratory.

“Between nine months and 12 months
there is a slight change in flavor. I think
to the ordinary consumer of poultry
that change would not be detected. I am
speaking now in terms of the greatest
refinememnts that I can apply in the way
of flavor tests. I have, therefore, as ap-
plicable to the present time, no informa-
tion that would indicate that dressed
poultry cannot be held for 12 months in
not only good, but in highly desirable
condition. That applies to all classes of
poultry going into storage—to broilers,
roasters and fowls, as well as turkeys,
ducks, geese, and so on.”
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CANADIAN GROCER—-Provision Section

Your Customers will be glad to get
Our New Book—

“Saving Without Sacrificing”

'HIS is a book every customer at your store will prize and keep. It deals

in an understandable manner with the special problems confronting the

house-wife in the buying, keeping, and preparation of meats for her table.
It has a distinctive dollars and cents value to every housekeeper of to-day—
and we want YOU to have a supply to hand to YOUR customers.

We distribute them through the Retail Dealer
as follows :—

E have prepared a series of attrac-

tive, snappy little folderettes—
just big enough to go into an ordin-
ary envelope or to tuck inside a parcel.
Each folder advertises a distinctive line
of Davies products—Cooked and Jellied
Meats, Bologna, Pure Lard, Peerless
Shortening, Pork and Beans, and Wilt-
shire Bacon—and shows the product in
actual colors.

They’re the brightest little folders you
could ever wish to hand out to your cus-
tomers. . Slip them in the parcels over the
counter—or with deliveries of goods—
or with outgoing mail. It means increas-

N the back page the new booklet,
“Saving Without Sacrificing,” is
shown, and every reader who wishes a
copy (it’s free) is invited to sign the
coupon at the bottom of the page and
hand it in to you. Then, as soon as you
receive a number of these signed
coupons, simply mail them to us and we
will send you the necessary number of
booklets for you to distribute to your
customers who have asked for them.
Every folder has a double purpose—it
stimulates the sales of Davies products in
your store—and it creates in the minds
of your customers the desire to have one

ed sales and bigger turnover for your of these new practical food economy
store. booklets. Act to-day.

Fill in and mail the attached coupon to-day and we
will send you a supply of these helpful little
folderettes to give to your customers.

The William Davies Co., Limited

Packers and Provision Merchants

TORONTO

HAMILTON

Please send me a

supply of your illus-

trated folders advertising
“Saving Without Sacrificing,”
which I shall be pleased fo dis-

MONTREAL
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Eliminate the waste of perishable goods and increase vour sales by the attractive manner in
which perishables are displayed. Arctic Counter Refrigerators in two sfzes._No, 996—72 inches
long, 27 inches wide, 36 inches high; shipping weight, 600 lbs. /' No. 99896 inches long, (
I 27 inches wide, 36 inches high; shipping weight, 775 lhs.

Write for Free Catalogue and Prices

Office, Showroom and Factory: 154 GEORGE ST., TORONTO |

AGENCYTES: A. Tilley, 54 McGill College Ave., Montreal; Geo. Cameron, Sparks St.,[Ottawa; J. McMillan, 280 Main St., Winnipeg:
Western Butchers’ Supply Co., Regina, Sask.; F. G. Harris, Halifax, N.S.

~HANSON'S
GROCER OR lNSTﬁUﬂON REFRIGERATORS

TH[ CANADIAN SALTCo

ﬁ-l IR

-
Salt Plant, Windsor, Ontario

The Salt That Sells

Manufactured under ideal conditions, in the
best equipped salt works in the Dominion, the
Canadian Salt Company’s products are un-
equalled for quality and strength.

Salt for every need.
WINDSOR TABLE SALT -
(For general household use.)

REGAL TABLE SALT

(Free running—Sold in cartons.)

WINDSOR DAIRY SALT Perfect Refrigeration
WINDSOR CHEESE SALT and excellent display features make Hanson's the
& ideal refrigerators for grocers. They are made from
Made in Canada the finest materials with a style for every require-

ment. Write us for particulars. Prompt deliveries

The Canadian Salt Co., lelted The J. H. Hanson Co., Ltd.

244 St. Paul St. West MONTREAL

Windsor, Ontario
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“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S. A.

> CANADIAN DISTRIBUTORS:
THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON

Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec

L

“Profit! That's the word. Comes
quickest and easiest from a quick and
easy seller.  That's Gunns Easifirst.

Housewives certainly like it.”

Phone Junction 3400
for your supplies

SH

e

IORTENING

Gunns Limited

I West Toronto " N—_—————

.- e

%
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Bl.A., COOKED MEATS - -

are just the kind of high quality, tempting
meat products that will bring your cus-
tomers in time after time for repeat orders
and their wide range and daintiness offers a
most varied and delightful Selection.

Keep your stock well filled and prominently displayed
and a little suggestion on your part will boost your
summer sales in an astonishing manner.

THE HARRIS ABATTOIR COMPANY. Limited

TORONTO, CANADA

Absolutely
Reliable

For those desiring a scale that is entirely
reliable for efficient service we recom-
mend the one illustrated here. The
delicate parts are enclosed to exclude
- dust and our representations are backed
by the well-known Brantford guarantee.

Write for illustrated and detailed cata-
logue.

The Brantford Computing Scale Co.

LIMITED
Brantford, Canada

Offices and showrooms in the large centres
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CHICKEN HADDIES

(Lily Brand)

.The Ideal Meat Substitute

Our line of fresh, canned sea food-— these delicious fillets of tender, young fish
Chicken Haddies, is now ready for you. come to the dining table all fresh and ready-
Caught off the famous fishing waters of  to-serve.
the Nova Scotian coast and sanitarily packed These fish mean substantial profit« for you.
in our plants at Digby and Canso, N.S, Their sale last year was remarkable.

All ready for shipment. Order now,
Packed at Canso, N.S., by the : MAP L s EA s

ooF\SH F'-Akes
Maritime Fish

Corporation, Limited
General Offices: MONTREAL

wEN HAp,

Packers of the celebrated ‘““Maple Leaf”’
Brand Codfish Flakes

For an economical,

SELLING IDEA NO. 8 tasty, summer

SECURE treat suggest
Lady Demonstrator :

A good demonstrator will sell
8 out of 10 customers.

500 bottles in a week would
mean big business fg‘r you.

Try this Idea. It js avery suc-
ccssful one. Many merchants
throughout Canagfa are in-

creasing their sales wonder- NORWEGIAN
fully. 2 i

Be sure you keep all the SARDINES

different sizes IN OLIVE OIL

Their moderate price, and  tempting flavor always
Or from your wholesaler wins praise, and the great variety of dainty warm

weather dishes they afford solves the busy house-

W.- J. BUSH & CO. wife's “what shall I serve” problem.

28 (CANADA) LIMITED |} Canadian Agents:

National City, California_ John W. Bickle & Greening
Montreal Toronto RIS Ontario
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Profitable
Repeat Sales

make Brunswick Brand Sea Food Products a most satisfying line
of business-builders to handle. Their reputation for purity and
their well-known high standard of quality wins not only excep-
tional profits for dealers, but also a prestige that creates con-
fidence in other lines stocked.

Brunswick Brand

Sea Foods

are packed and processed from carefully selected,
freshly caught fish from the clear, cool ocean
depths.

They possess an exquisite flavor which,
coupled with their reasonable
price, makes them remark-
able sellers.

14 0Oil Sardines / J Vagugrons Check up your
Finnan Haddies - Sy d d
Kippered Herring P i stock to-day an
- Y order from your
V4 Mustard Sardines E

(Oval and round tins) ]Obbel’.
Herring in Tomato Sauce

Connors Bros., Ltd.
Black’s Harbor, N.B.

Winnipeg Representative: CHAS. DUNCAN & SON, Winnipeg, Ma_n.

o |
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Summer Beverages
Non-Alcoholic

Now is the time to make big sales and extra profits
For Camping Parties Picnics Tourists
Packed 1 dozen to case. Freight prepaid on 10 case lots

Order from our wholesaler
REPRESENTATIVES WANTED FOR TORONTO, WINNIPEG AND VANCOUVER

S. G. BENDON UTILITY CO.

/- = St. Nicholas Bldg., MONTREAL

1

| re E
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The veteran “Chewer” is 1|n|Lht\ hard man ‘
to please, but King George’s Navy alw: ays
satisfies the most discriminating. | l
' And “the margin of profit on " {
every sale h wuld recommend 'l
‘ aggressive dealer. ’lll

If you are not now
selling it, get a trial
supply to-day.

H ll‘ King George's Navy to every
b
| w

w‘n N 4l

s"l m“ ““WWW u m “lﬂllllllimul .

and

Rock Clt Tobacco Co., Ltd.  Winnipeg
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Oil Storagé Efficiency

For cleanliness; safety, speed and accuracy in operation, and

for business promoting equipment—Bowser stands unsur-
passed.

Systems made for oils, gasoline, kerosene, ete., protect you
from losses and at the same time make satisfied customers.

Figure 41, as shown on the
left, can be used for gasoline
when connected with an under-
ground tank; for kerosene and
other oils the pump is connect-
ed with tanks in the basement.

S. F. Bowser Company, Limited
66-68 lf:raser Ave. - Toronto, Canada

Branch Offices

Representatives
in all Centers

Everywhere

MATHIEU’'S
NERVINE POWDERS

should be recommended to your customers for Head-
adhes, Neuralgia, etc.—then displayed for a continued
reminder.

A good seller by reason of the fact they are absolutely
free from all injurious drugs and contain no morphine,
chloral, cocaine or opium.

Order a Supply To-day

J. L. Mathieu Co.

PROPRIETORS
SHERBROOKE, QUEBEC
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MACDONALDS

BRITISH

In Tins/

confay

b 50¢
~ *vﬂf" » ”"ﬂﬁ,

i Inq New
o BRITISH
A \'\z) '
—] [ ) IN

g ot
‘34\ HACSY wj /WJQ '

Our “Cut Tobacco” Ads.

These advertisements are representative of the series we are run-
ning on “Cut Brier” and ‘“British Consols.” ¢

Everybody who smokes Macdonald’s, appreciates its exceptlonal
quality, and we have mtroduced these two lines in

response to the many requests for the old favorite
brands in cut form.

Selling Agents:
Hamilton—Alfred Powis & Son.
Tondin—D. C. Hannah
Manitoba and North-West—

The W. L. Mackenzie and Company, Limited, Winnipeg.
British Columbia— The W. L. Mackenzie and Co ompany,
Limited, 1814 Standard Bank Bldg., Vancouver.

Quebec—H. C. Fortier. Montreal.
Nova Sestia— Pyke Bros., Halifax.
New Brunswick—Sechofield & Beer, St
John.,
Kingston—D. Stewart Robertson & Sons.
Ottawa—D. Stewart Robertson & Sons.
Toronto--D. Stewart Robertson & Sons.

il i

W. C. MACDONALD REGD.

INCORPORATED
MONTREAL
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Walker Display Fixtures

For Campers and Holiday trade, use Walker Display counters and wall cases.
Get you more trade.

stock, time and labor.

Counter No. 9-Refrigerator

Save

These counters in three different stock
lengths, each equipped with three sizes
of patented gravity closing bins.

Can supply plain panel or display front
counters for all purposes.

Sectional Bin Cases for Walls, cake case
sections, fruit or open shelf sections in
standard sectional lengths.

Cool Air Display Counter.
Just the thing for vour
campers and home trade,
during the hot weather when
little cooking is done. 9 ft.
and 11 ft. long, glass or
marble top.

The Walker Bin & Store Fixture Co.,Limited, Kitchener,Ont.

Help to Conserve the
Nation’s Health

All insects, to greater or less
extent, are a menace ‘to hu-
man well-being. Infant mor-
tality—particularly in sum-
mer—is often. directly trace-
able to this cause. Healthy
citizens are a national asset.
By récommending

KEATING’S POWDER

vou are actually performing a service of value
to the whole community. No insect can live,
once it comes into proper contact with KEAT-
ING’S. It is fatal to—
Flies Ants
Fleas Was Cockroaches
Mosquitos Beetles Moths

—but harmless to human or animal life. Every
home needs KEATING’S. Keep your shelves
well stocked.

Bugs -

Made by THOMAS KEATING, London,
England. Established 1788

Sole Agents for Canada:

Harold F. Ritchie & Co., Limited

10 McCaul Street, Toronto

" BONNE SANTE

THE NEW SELF-RISING
FLOUR

For Making
All Kinds of Cakes, Pies,
Croquettes, etc.

Finest Package on the Market

Bonne Santé Products Ltd.

AGENTS WANTED 9 fberville St Moentreal

July 9, 1920

l

Advertising to Buyers is one
way to surely make
Advertising Pay

Advertise Your Product in
Canadian Grocer

It reaches the Buyers It's a Business-Getter

Rates and Information on Request
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The Fruit Juice
With the Snappy
“Kick”

“MONTSERRAT?” is one of the best sellers
in the modern grocery store. The fact that
it is the pure juice of tree-ripened limes
from the Island of Montserrat—the finest
lime fruit juice in the world—is the kind
of quality guarantee that every grocer appreciates. And the big “MONTSERRAT” advertise-

ments in the newspapers, keep the goods moving and give you a quick turn-over and a nice
profit on every sale.

Feature “MONTSERRAT” throughout the summer season, and see what a very profitable lime
it can be

~ MONTSERRAT

National Drug & Chemical Company of Canada Limited, Montreal

Obliging Your
Customers

—means business for you. During summer months in
hasty lunch preparations customers make hurried de-
mands. Be thrifty and always have in stock BRODIE’S
Self-Raising Flour—for making excellent Pancakes,
Muffins, Biscuits, Doughnuts, ete.

Your wholesaler or jobber can supply you.

Ontario Representatives:

Chadwick & Co., Toronto Bl"Odie & HarVie, Limited

Quebec Representatives:
Renaud & Cie, ln:;rp;r:tod, Quebec B]eury Street, Montreal
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T’S much easier and less waste-

ful when you sell vinegar in

sealed bottles. It puts the

onus of quality where it really
belongs—on the manufacturer. We
guarantee the purlty of every
bottle of Cosgrave’s Vinegar.

Ask your jobber for Cosgrave'’s
You sell it in sealed bottles only
at the standard widely-advertised
prices of 25¢ and 15c.

Cosgrave’s means greater satisfac-

July -9, 1920

Seller

People who buy
Marsh’s Grape Juice
once will find it an
inviting selection
again and again.
Made from the pure
Concord Grapes.
Display a few
bottles, at least, to
assist you in profit-
able sales.

TheMarsh Grape
Juice Company

NIAGARA FALLS - ONT.

tion both to you and your custom-
ers.

Toronto Vinegar Works

Toronto

. PEMARSW GRAPE JuM“

Agents for Ontario, Quebec and
laritime Procinces

TheMacLaren Imperial
Cheese Co., Limited
Toronto, Ont.

'"Ad‘.h FALLR ONT

“Wonderful” .S.(.’fﬂ

W onderful Satisfaction
Wonderful Repeats

make

Wonderful Profits

Give Wonderful Soap and
Crystal Soap Chips a
wonderful display and their

Q-U-A-LI-T-Y
will do the rest.
Guelph Soap Company

GUELPH, ONT.

First Favorite

Summer means soft drinks. If you
want quick sales and lots of them,
carry the favorite—

GHaofes

GINGER ALE

Everyone knows it and everyone
enjoys it. The wise dealer reaps the
benefit of its popularity, in good pro-
fits. It is O.K. in name and quality.
Other O.K. soft drinks are:—

Special Pale Dry Ginger Ale
Belfast Ginger Ale
Sarsaparilla, Cola
Lemonade, etc., etc.

O’KEEFE’S Toronto

Phone Main 4202
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Do You Sell Mellow

Makes Delicious
Lemon Pies

Looms Large
in the Housewife’s Estimation
for Lemon Pies

Order Now
From Any Wholesaler

Mellow Food Products

146 Garnier Street
MONTREAL

Give this Sales-maker

a “front seat”

-

Every day more of your customers

are discovering that they need Gold

Dust. That’s because of the adver-

tising. You can sell each of these

Put Gold Dust packages women if they see Gold Dust on

where your customers can
sce them. your shelves. /
f

Gold Dust has a quick turnover,
good margin of profit, and it’s ‘“‘Made

in Canada.”

ie Wk FAIRBAN K Soagisy]

LIMITED
MONTREAL

NRK FaIREAMW CO BB
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Start This Endless Chain

Mrs. Smith is ‘delighted with the Mapleine
you recommended to her.

It makes such delicious maple-tasting frost-
ings and dainty desserts she tells neighbors
and friends about her “find.”

What happens? These same neighbors and
friends come to you for their bottle of

Mapleine

Because it's a treat for maple-loving people,
one sale brings an endless chain of sales.

Order of your jobber or

F. E. Robson & Co., 25 Front St. East, Toronto

Mason & Hickey Box 2949 - Winnimg
-578

S&M

The Cream of Chocolates

Hand Dipped, Coated with light and milk coating
Packed in attractive 5 Ib. boxes

TURKISH DELIGHT S.&M. Brand

The most delicious European Confections
Packed in wooden 10 lbs. boxes

WRITE US FOR PRICES
Sole Canadian Distributors

Dominion Sales Company
Southam Bldg. Montreal, P.Q.

Our Agents:
C. T. NELSON E. U. GIBSON GAETZ & CO.
Victoria, B.C. Winnipeg, Man.

Halifax. N.S.

All foreign and domestic
fruits, also fresh Georgian
Bay trout.

LEMON BROS.

OWEN SOUND - . ONTARIO

TOMATO PASTE

MADE WITH SELECTED FRESH, RIPE
TOMATOESHEAVILY CONCENTRATED,
AND HAS EIGHT TO TEN TIMES THE
STRENGTH OF CANNED TOMATOES.
Packed in 12-ounce tins—100 tins per case.
Samples and quotations submitted upon re-
quest.

P. PASTENE & CO, LIMITED

GROCER

July 9, 1920

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20
PER INCH EACH INSERTION PER YEAR

JAMS
DOMINION CANNERS, LTD.
Hailtoa, Ont.

“Aylmer” Pure Jams and Jellies,
Guaranteed Fresh Fruit and
Pure sugar only.

Screw Vac. Top Glass Jars, 16 oz.

.
......-g
SRE3sseS

............... 32
16 os. Glass, Screw Top, 2
2dos. inecase ........00n0e "%
16 ox. Glass, Tall, Vacuum,
2dos. inease ...... 000000 l“
2's Tin, 2 dos. per case...... 615
4'- 'l‘ln 13 pails in erate, 100
!‘u’l‘ln.luﬂnhmh.w '8
'l'-'l‘lnorWood 6 pails in ie
..................... 4
80’- 11n or Wood, one pail in
erate, per Ib, .........0.00 [ B 1)
PORK AND BEANS
“DOMINION BRAND™
Por don.
Individual Pork and Beans,
Plain, Tie, or with Sauee,
ddos. boeame ...........0
1's Pork and Beans,
Plain, 4 dos. to ease...... o 7Yy
1 Pork Beans,
. Sauvee, 4 dou. to case 0 9§
1I's Pork and Beans, Tall,
Plain, 4 dos. to ease...... Ll
1's Pork and Beans, Tall,
Tomate er Ohili Saues, 4
to R8e......000 oMYy
1%’ (20 ox.), Plain, per don. 1 2§
Tomate or Chilli Saunee..... "y
2's Pork and Beans, Plain
2 dos. to the ease......... 1680
1's Pork and Beans, Tomate
or Chill Saunes, Tall, %
dou. 0 0880 ..........000 1 81y
2%’s Tall, Plain, per deun. 10
Tomato or Chili Sanee..... 288
Family, Plth. $1.98 don.: Family

1% Pts., Aylmer inlu
12 os., Aylmer Quality

jug
Gallon jugs, Aylmer Quality.$1.65
Per dos.

Gallons, Seal. .
BORNEN MTLK CO..

LTD.,

180 St. Paul St. West.
Montreal. Can
CONDENSED "“K
Terme—Net 30 dayn.

Eagle Brand, each 48 cans..$12 50
Reindeer Brand, each 48 cans 12 00

Silver Cow, each 48 cans.... 11 §0
Gold Seal, Purity, ea. 48 cans 11 85
Mayflower Brand, each 48 cans 11 85
Challenge Ciover Brand, each
48 SBRE .i..vocsssensiiine
EVAPORATED MILK
St. Charles Brand, Hotel, mh

cans

Jersey Brand, tall,
cans
Peerlm Brand, tall, each 48

o

00

Jmey Brand, Family, each 48
cans
Peerlen Brand, Family, each 48

St. Chlrles Brand, small, each
48 cans
Jersey Brand, small,
BREE . i seecamiess
Pcerleu Bnnd small, each 48
CERS .o sabvissisne 3
CONDENSED COFFEE
Rdnd«r Brand, large, each 24

™
-1
e

each 48

=
-3
-]

Coco. Reindeer Brand, large,
each 24 cans .........cc000e 6 25
Reindeer Brand, small, 48 cans 6 50
W. B. BROWNE « CO.
Toromto, Ontarie.
Wheatgold Breakfast Cereal.
Packages, 28-ox., 2 dos.

osed, per bag ........
HARRY BOI.N! & ©0.,
Toronte, On
Per case

Cooker Brand Peas (3 dos.

(3 dos. in case
LULMAN S OR KEEN'S
MUSTARD

ham, lb kr each. .
CANADIAN MILK PRODUCTS,
LIMITED,

Toronto and Montreal

8 os. tins, 4 dosen per ease..$12.50
16 on. tins, 2 dosen per case.. 11.50
10 b, tins, 6 tins per case .. 25.00

Laundry

Boxes
40-1b,, Canada Laundry ...$0 12
100-1b, kegs, No. 1 white.. 0 12

200-1b. bbls,, No. 1 white.. 0 12
40 Bdwardsburg

Flour, 1-Ib, pkgs. .......
(20-1b. boxes, Kc hhha execept
potato

flour.
LILY WHITE OOIN SYRUP
% 0
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Prunes

There is a large demand for Prunes. Time was
when summer came around nobody wanted them.

The situation is completely changed—there are as
many sold now in the early and middle summer as
at any other time of the year; quality, of course,
has something to do with this. Formerly the bulk
of this fruit was from Central Europe and inferior
to start with, then put up in a very careless and
indifferent manner—in hogsheadsand barrels. After
being three or four months old they had to be put
through a steaming process to make them look at
all presentable. Now every care is taken by
the growers and packers to place them before the
people 1n an attractive way, with the result that
Prunes are now looked upon as an eatable proposi-
tion by everybody. We offer:

Santa Clara 20/30 25 Ib. Boxes 32
Santa Clara 40/50 " i 2615
Santa Clara 50/60 A 2 2315
Santa Clara 60/70 ' ” 2115
Santa Clara 70/80 iy s 1815
Santa Clara 80/90 o " 1615
Santa Clara 90/100 ¢ 34 1515
Santa Clara 100/120 50 Ib. ‘¢ 13

SEND US AN ORDER

H. P. ECKARDT & CO

WHOLESALE GROCERS
CHURCH STREET & ESPLANADE TORONTO




ROSE'’S
LIME JUICE

A winner of repeat
sales and good will

“Rose’s” Lime Juice (the
original and genuine
brand) is an ideal refresh-
ing beverage that sells
well and earns big profits.

‘H‘-.'-v.:‘

It is put up in attractive
bottles -that make excel-
lent displays. Send in
your order to-day and ar-
range them on your coun-
ter or in your window.
Back them with a little
selling effort and put ex-
tra dollars in your “till.”

Holbrooks, Ltd.

Toronto and Vancouver

CANADIAN GROCER

10-Ib. tins, 3% doz. in case.. 85
20-1b. tins, 3 doz. in case.... 7 60
(5, 10, and 20-lb, tins have wire
» iy " handles.) -

GELATINE
Cox's Instant Powdered Gela-
tine (2-qt. size), per dos... §1 80
INFANTS FOUD
MAGOR, SON & CO., LTD.
Robinson’s Patent Barley—

LUE
Keen's Oxford, per lb.
In cases, 12 12-1b. bxs. to case 0 27
NUGGET POLISHES
Polish, Black, Tan, Toney Red,
Dark Brown, White Dress-
1

White Cleaner (liquid)
Card Outfits—Black, Tan, Toney

Dark B! . 8
IMPERIAL TOBACCO CO Or
CANADA, Limited
EMPIRE BRANCH
Black Wateh, 10s, Ib. ........ $1
Bobs, 128

2 R 22658

Great West Pmuh.. 9, 3-Ib.
boxes, % wund 1-Ib. luneh
boxes

Forest and Str
2-1b. eartons

Forest and Stream,
and 1-lb. tins

Master Workman, 2 Ibs.

Master Workman, 4 Ibs.

Derby, 9s, 4-1b, boxes

Ol Virginia, 12s

Old Kentueky (bars),
boxes, 5 Iha.

THE COWAN CO., LTD.,
Qterling Road, Toronto, Ont.
COCOA AND CIAOWLA‘I'I

CoCo
Perfeetlon Cocoa, Ibs,, 1 and 2
in box, per dos.
Perhetlon. l‘ Ib. tins, dos....
Perfection, %-Ib. tins. dos.....
Perfection, 108 size, dos.
Perfection, 6-1b. tins, per Ib.. 0
Empire Breakfast Cocoa, %-
I1b. jars, 1 and 2 doz. in box,

doz.
Soluble Cocoa Mixture (sweet-
ened) 5 and 10-Ib. tins, per

- . et — -
2 382R% & 3

(R
U’N’SWIL'I'IN!D CHOCOLATE
Supreme Ohoeohb.
boxes, per
Supreme Choeohtc 10c size,
2 doz. in box, per box. .... 2 38
Perfection Cboeohu. 10e size,

Eagle OChoeolate, %s, &b
boxes

Lunech Bars, §S-Ib.
haxes in ease, per Ib, .
Coffee Drops, 6-!5. bﬂﬂ. 30
boxes in ease, per Ib
Choeolate Tulips, 6-1b. b‘:u-.

July 9, 1920

30 boxes in case, b, ...... 046
Chocolate Ginger, 5-Ib. boxes,
30 boxes in oase, per Ib... 0 60
Crystallized Ginger, E-Pb. boxol.
boxes in ease, per Ib... 0 60

Nut Milk
vnpped 4-1b. box, “ bol-

per box .

N‘t lﬂk choeohh ‘Aﬂ.
wrapped, 4-1b. box, 36 boxes
in case, per box

Fruit and Nut or Nut Milk
Chocolates, lbs., unwrapped,
&Ib. box, § dlv to enkt. 24
boxes to case, Ib.

Nut Mik Ohoool..t-. “'6s,
squares, 20 squares to eake,
puked caku wbox 24 .

2-Ib. e-k-. 3 ukel to box,
32 boxes to ease, per Ib..
Fruit and Nut Milk Choooht-
Slabs, per b,
Mk Oholo-h shho with
Assorted

box
Triumph
ulu. 4 lh- 36 boxes in

‘Mhucﬂltm%ﬂ

bu-.“n lnnn.nl

w—xe Milk Chocolate Sticks,
60 boxes in case

6c LINES
Filbert Nut Bars, 24 in box,
60 boxes in case, per box.. $0
Almond Nut Bars, 24 in box,
50 boxes in case, per box..
, 24 in box, 60

in box, 60
, box .
Active Service Bars, 24 in box,
60 boxes in case, per box.
Vietory Bars, 24 in box, 60
boxes in case, per box.
Queen’s Dessert Bars, 24 "in
box, 60 boxes in case, box.

Regal Milk Chocolate Bars, 24
ln box. 60 boxes in case, per

M-l Milk Cakes, 24 in box,
50 boxes in case, per box.
Cream Bars, 24 in box,
boxes in ease, per box
We pack an assorted case of
boxes of bars.
Maple Buds—
6¢ display boxes
6¢ pyramid packages, 4 doz.
in box
6c glassine envelopes, per
box 1.90
Queen’s Dessert, 10c cakes, 24
eakes in box, per box
W. K. KELLOGG CEREAL CO.,
Battle Oreek, Mich.

Toronto, Canada.
Wallooe's Shredded Krumbles. 4 3
Krumbles,

Ind. .
l.llon M Kru-blql Bran ...
Kelloge’s Krumbled Bran, Ind. 2 00
BRODIE & HARVIES, LTD.,
14 Bleury St., Montreal
XXX Self-Raising Flour, § The
pack: dos. .

xS

Do, 8 Ib. . Sgespsonns
Perfection Rolled Oats (58 os)
Brodie’s Self:

Flanr. 1%

Brodie’s Self-Raising Buck-

Flour, 1% ™. pkg, des...

$ 355 &2
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SUMMER FRUITS

PEACHES PEARS PLUMS

California fruit now arriving, in fine
condition

Plums, good varieties and large sizes

MISSISSIPPI TOMATOES

HOTHOUSE TOMATOES
CANTALOUPES, CHERRIES., ETC.

/
Th¢ best of everything the

\Ql-lContinflt produces
WHITE & CO., LTD.

TORONTO

CANADIAN GROCER

CALIFORNIA FRUITS

Peaches Plums .  Apricots
Canteloupes Cherries

Now arriving freely—Include some' in
your next order.

WATERMELONS: -

Fresh cars every week—Large average.

NEW POTATOES

Very fine quality and prices right..

NEW VERDELLI LEMONS

The good keepers for summer use—
Order some to-day—Prices will e higher.

The House of Quality
Hugh Walker & Son

Guelph Established 1861 Ontario

Boss and
Buggy
Egg Crates

Butter Wraps

Walter Woods & Co.

Hamilton and ‘Winnipeg




Junket Powder

NESNAR

A delicious SUMMER DESSERT that is not only
nutritious but economical and easily prepared for
hurry-up luncheons—just the thing for this
weather.

NESNAH is made in four (4) flavors and put up
in attractive cartons. Retails at 15c.

- Junket

MADE wirth MILK

This delicious dessert comes in tablet form.
JUNKET has been recognized as a wholesome
dessert and adaptable to various uses—will be
found an active.seller.

Chr. Hansen’s

Canadian Laboratory
TORONTO - CANADA

Selling Agents for Canada:

LOGGIE, SONS and CO.

32 Front St. West - TORONTO
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STONEWARE JARS

as Food Protectors
are needed in every

home. NEW FREIGHT SERVICE

E:f;. your order FROM THE SOUTH
The Toronto Pottery Co.
Limited
608 and 609 Temple Bldg.

Bay aud Richmond Sts.,
Toronto, Canadu

GROCERS

Will secure the very best selected eggs,
creamery butter and fancy dressed poultry
by getting their supplies from

C. A. MANN & CO.

LONDON, ONT.
Phooe 1577

In view of the great con-
gestion that occurs almost

annually in the United

We are new lesated in cur mew and mere

spacious warcheuse at
60-62 JARVIS ST.

TORONTO SALT WORKS

GBO. J. CLIFP

Best English Malt Vinegar

QUALITY VINEGAR

Agents

2170 Toronto
J.E. TURTON Board of Trade Building,
Montreal

OPPENHEIMER BROS,, LTD.
Vancouver, B.C.

WHITE-COTTELL’S

White, Cottell & Co., Camberwell, London, Eng.

w. Y. COLCI.OUGH 259 Kln'wood Road

BAIRD & CO.;, Merchants, St.John's, Nfld,

Ovder from your johber to-duy.

“SOCLEAN"

ey Amedicms owesping ePuRPwRG

SOCLEAN, LIMITED

T fasturors

TORONTO, Ontarie

Barrels and Kegs

Oak, Ash and Gum
Frem 5 Gals. te 50 Gals.

Waterloo - -

THF
CHARLES MUELLER COMPANY

Limited

Ontario

The “want ad.” has grown from a
little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the

“want ad.” as a matter of course for
a hundred small services.

The “want ad.” gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-
gether buyer and seller, and enables
them to do business t.hon(h they may
be thousands of miles apart.

The “want ad.” is the great foree in

:hc small affairs and incidents of daily
ife.

THE “WANT” AD.

States during the fall and
winter months there is a
movement on foot between
the fruitgrowers of Cali-
fornia and the Shipping
Board of the United States
to inaugurate a fruit ser-
vice from the Southern
Pacific Coast via Panama
Canal to New York. This
fruit service would carry
dried fruits and California
fruits to the Northern
ports. One steamer would
carry 150,000 tons of fruit,
which would be equal *~
the capacity of 5,000
freight cars. This would
greatly cheapen the cost of
the transportation as well
as relieving the congestion
during the busy season.
California faces a serious
car shortage at the present
time and if this fruit is not
handled promptly and -ffi-
ciently it is bound to de-
teriorate. As rolling stock
is short of requirements
and cannot be secured in
time for the prospective
movement the water route
is strongly advocated.

@
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The SARNIA PAPER BOX CO., Lud.
SARNIA, ONT.

Manufacturers of :
Iee Cream Cartems, Parafimed.
Butter Cartons, Parafined.
Egg Cartons: Special Egg Pillers.
Polding Candy Bexes;: alse handy
Parafine boxes for bulk pickise,
Mincemeat, ote.

SAY YOU SAW IT IN CANADIAN

GROCER, IT WILL
IDENTIFY YOU

30 DOZ. CASB FILLERS

ONEB DOZ. CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO.,LTD.
TRENTON - ONTARIO

These one-inch spaces

only $2.20 per insertion
if used each issue in the
year.

You Try This

When you desire any information e
matters pertaining to the trade #t will
be gladly furnished free upon applies-
tion through the columns of this paper.
If you enciose stamped, addressed en-
velope we will also reply direst o
you. Den't hesliate to ask w. We
will do our best.
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Rates For Classified Advertising AGENCIES WANTED

% i & P R MMISSION AGENT RESIDENT .
Advertisements under this heading 3¢ per word for first insertion; 2¢ for each sub- g o %
. . John could handle another line in New Bruns-
sequent insertion. :
wick. Box 168, Canadian Grocer, 1583 University
Ave,, Toronto,

Where answers come to Box number in our care to be forwarded 5 cents per inser-
tion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany all advertisements. In no case can COLLECTIONS
this rule be overlooked. Advertisements received without remittances cannot be acknow-

ledged. MANUFACTURIIS, WHOLESALERS AND
R Jobbers can reduce their “‘Collection expenses”

t; a Thim[t;;n by nin{dﬂh@:?ﬂ-&nbbﬂﬁ’
erviee. n't pay or on accounts you

FOR SALE can have collectad at 1%1 Tnvestigate this sve.
3 tem. roughly reliable. Establ 1909, Send
TOCK OF GENERAL MERCHANDISE FOR for supply of 1% Drafts to-day. Nagle Merecan-

sale. Only store in good town, doing fine tile Agency, La Prairie, (Montreal), Que.
business. Will sell or rent buildings. Stock about v

$8,000. Fred L. Shepard, Warner, AHia.

R SALE-LIVE GROCERY BUSINESS IN

] o L Silent Salesman Arctic Ice Blankets

versity Ave., Toronto, Ont. are built to accommo- Reduce Ice Bills by Saving Ice

%ﬁ:ﬁ;ﬁgvind'?::z:j Made of pure vegetable fibre parch-
Goop OPPORTUNITY TO BUY A FIRST- tided ‘Store and ‘see ment, will not dissolve when wet.

class general store business, in good farming h ttaatian is One blanket is large enough for a
Jocality, sixteen miles from town, six from nearest oW your asten good sized cake of ice and will last
v:,l(l’lﬂe.“!hm miles tron:bo rlihv;y muo-;; swfk‘d attracted l;ythtehgi‘:s; about three months.

t $5,000, turnover ut  $15,000. ost a _pearance o0 1
:m:l distributing ofﬂ:e. Good orchard, also stable Salesman. Let our GREQOCER.?B‘ELND BAETR}E ]PE]%%ND
and dwelling. Good re-bom for. selling. Box 184, experts arrange your 10 CENTS EACH. »
S:tldun Grocer, 158 niversity, Ave., Toronto, gs:e“fl‘;:t::z:; 5:;::‘_ WHOLESALE PRICE, 90c DOZEN;
log will nhov;' you the F‘(;OROOSAGEI(:)SBS'Y

f styles.
WANTED range o s : PARKE & PARKE, LIMITED
Thm Lewis Arnett Macnab St. & Market Sq.

HAMILTON, ONT.

\VANTED—MALE OR FEMALE, BEXPXERI-
enced clerk for country general store, must

be live wire, versed in all lines in general store

(especially dry goods), and furnish best of refer-

ence. Furnish referenge and all particulars with h

first letter. Would consider partner with some e ——— e

capital ; about sixteerf-thousand invested in stock _&‘ | OPPORTUNITIES ARE BEING

and buildings. Apply Box 145, Canadian Groeer, \ .

158 University Ave,, Toronto, Ont.

OFFERED EVERY WEEK

WAN’I'ED-—-A PARTNER FOR A GENERAL
store business. A good live single man, with n -

about $1,000 to invest. Can show books with all \ : ' ON THIS PAGE. ARE

records of the business. All replies treated con- -

fidentially. Box 174, Canadian Grocer, 158 Uni-

versity Ave., Toronto, Ont. YOU MAKING

THOROUGHLY EXPERIENCED AND COMPE- : " USE OF
tent man wants responsible position with a
good firm in general or grocery store. Will take

complete charge grocery. For full partieulam, ortilon RIS SPUEIH, (At Sleny: THEM

reference, ete.,, apply Box 182, Canadian Groeer, Can rocer, ty Ave.,
158 University Ave,, Toronto, Ont, '}l“:onl::' c.n:‘d.i‘nn - b M W—

. RID-OF-RATS
ANTED ~— REPRESENTATIVE WHOLESALE
W jobbers to take our line of Chocolates and Warm Weather is the Breeding
Candies in Toronto, Winnipeg, Edmonton, Cal- Time for Rats
gary and Vancouver. Must be reliable. Apply and Mice
Canadian Candy Co., 1td., chocolate and candy ‘
g » Queb RID-OF-RATS prevents raising of new supply. 1If you have used
HMMMDI-Non Poisonous and sold under
Money-Back Guarantee. If your ler can't supply you, write to us
ANTED — GOOD LIVE AGENT FOR PRO- Price, small box—15 cents. _$1.00 per Ib. in bulk.
vince of Quebec, to represent old established BERG & BEARD MFG. CO,, Ine.
Jam and sauce manufacturers, Must have econ- 100 Emersen Place, Brooklyn, N.Y,
nection with wholesales and large retailers. Box
186, Canadian Grocer, Toronto, Canada.
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You Can Sell Cooked Meats
in Hot Weather

Swifts
Cooked Meat

Specialties

are just what your customers want.
Their mild appetizing flavor and pleas-
ing quality will satisfy.

No cooking needed, all ready-to-eat;
convenient, economical, easy to sell.

Try some of these products and see
how readily they take with your cus-
tomers—

Swift’s Premium Cooked Ham. Swift’s
Baked Luncheon Loaf. Swift’s Baked Ham.
New England Style Cooked Specialty.
Premium Minced Specialty. Swift’s Jellied
Beef. Jellied Beef Tongue. Jellied Pork
Tongue. Ashland Cooked Specialt\y.'

Swift Canadian Co.

Limited

Toronto Winnipeg Edmonton

e
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,Y)' f
e
—and when the rush hour came

THE GROCER WAS READY
WITH “THAT OTHER DAYTON”

That’s why he counts the Dayton Salesman among his best friends." Rush hours cannot be left to take
care of themselves. Congestion in service resulting from out-of-date equipment or lack of equipment means:
1. Clerks waiting and helpless; time lost when time is most precious.

2. A business tie-up which stamps the management as inefficient, in
view of onlooking patrons.

3. A waiting-line of vexed and dissatisfied customers, many of whom
will not return.

4. Loss of trade; and worse still, loss of the confidence which brings
you new trade

LOOK AFTER YOUR RUSH HOURS

“Nothing succeeds like success”—and what better demonstration of a healthy, flourishing business than
the rush-hour.

Show your business capacity by providing in advance adequate equipment. Daytons placed at convenient
points in your store mean quicker service, a large turnover and increased profits.

MADE IN CANADA
International Business Machines Co., lelted

FRANK E. MUTTON, Vice-President and General Manager.

Head Office and Factory, 300 to 350 Campbell Avenue, Toronto
Offices at

HALIFAX, 44 Granville St.; QUEBEC, 506 Merger Bldg.; MONTREAL, 1 and 8 Notre Dame St. W.: OTTAWA, 188 Queen St.;
TORONTO, 416 Yonge St.: HA.HIL’ION 176 James St. N.; WALKERVILLE, ONT., 44 Lincoln Rd.; W'IN’NIPEG 227 MeDermott
Ave.; SASKATOON, 254 Third Ave.; CALGARY 127 Sixth Ave.; EDMONTON, 10118, 102nd St.; VANCOUVI!R 110 Water St

(Also manufacturers of International Time Recorders and Hollerith Electric Tabulators)



