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e~ (yown Brand

Pure Corn Syrup

THE SYRUP WITH THE LARGEST
SALE

The tremendous turnover of Edwardsburg Crown Brand Corn
Syrup in one year is evidence enough of its immense popularity
with the Canadian trade. It has by far the largest sale of any other
syrup on the market. The syrup is delicious, wholesome and ap-
petizing when used with pan cakes, muf-

fins, hot biscuits, or in any of the many

different ways it is brought into daily use

for the table and cooking.

The

Canada Starch Co.

Limited

Manufacturers of the Edwards-
burg Brands.

Cardinal Brantford
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A Story with a Moral

Theodore Hook, the humorist, once made a bet..that he could stand
on the busy end of London Bridge and could not give away a golden
sovereign in exchange for a shilling.

He won the bet.

The people, to whom he made his offer, refused it, shook their
heads knowingly and passed on.

We have been talking to you about our new pure fruit jams for
some months now. Many of you have seen the point and to-day are
recommending these goods to your customers as one of the arrows
with which the dreadful high cost of living can be pierced.

But again—others of you have shook your heads knowingly—and
passed on.

[t is to these others we now address ourselves.

We ask you to investigate the quality and price of Upton’s pure
fruit jams. Compare the value offered with any other jam on the
market.

If you do so, we are quite satisfied to leave the rest with you. We
know you will not again pass on.

Enquire of Your Jobber or Write Us

' The T. Upton Co., Limited

Factory at HAMILTON, Ont.

Sales Dept.: ST. CATHARINES, Ont.




THE CANADIAN GROCER

Good Salesmen

prefer to sell a high-grade article because it
stays sold—and because it means repeat
orders. This is one reason why so many
top-notch salesmen like to sell their cus-
tomers

Codou’s
Vermicelli, Macaroni, Spaghetti,
Fancy Letters and Figures.

Each one is a specialty with a national
reputation for high quality.

Taganrog Russian Wheat is used exclu-
sively—the wheat that yields the BEST
results—the wheat that is peculiarly adapt-
ed to the desired purpose.

There is no better factory in the world
adapted solely to the production of
Macaroni and similar pastes than that of
Felix Codou in Marseilles, France. Every
modern appliance is there—it is scrupu-
lously clean—the original has been enlarged
several times to meet the steadily increasing
demand from particular people.

“Codou’s’’ is the name to think of when
the best is wanted.

ARTHUR P. TIPPET & COMPANY
AGENTS
Montreal Toronto
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White Swan

You Know

that good pure spices are the
best paying proposition.

There is a good profit in White
Swan spices and the quality is °
absolutely guaranteed.

They are pure all through.

“Surity Order from your wholesaler or direct.

of

Purity” WHITE SWAN SPICES & CEREALS LIMITED

TORONTO ONTARIO

ADS anp SALES

By HERBERT N. CASSON

Get our special quota-
tions and samples of

New Season’s Japan Teas

A Study of Advertising and Selling from the

Quality very good and prices right.
Also excellent values in

New Formosa Oolongs
Write us

JOHN DUNCAN & CO. - MONTREAL

Tea Importers

STORE . MANAGEMENT—COMPLETE

18 Full-Page ANOTHER NEW BOOK
ilinsteations By FRANK FARRINGTON
A Companion book to Retail Advertising Complete
$1.00 POSTPAID ;
“Store Management—Complete’’ tells all shout the
management of a store so ihl not onlv the greatest sales
but the largest profit may be
Tnln““ anmns
Here is a sample:
CHAPTER _V.—The Store Policy—What it shonld be
to hold trade. The money-back plan. Taking ipo‘l
cut rates. Selling remoants.

&uﬂm Handling telephone calls. Mnﬁ".‘

Courtesy to customers.
ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days and f it isa't
worth the price return it and get your mosey back.

Technical Book Dept., MacLean Publishing Co.
TORONTO

Standpoint of the New Principles
of Scientific Management

Something in it for Every Advertiser, Advertising Manager,
Corporation, Salesman, Sales Manager, American
Business Man.

CONTENTS

Chapter Chapter

i1, Can thePrinciples of Effici- VII. The Principles of Effici-
ency be Applied to Sales? ency Applied to Advertis-

II. Efficient Salesmanship ing
III. A Sales Campaign—How  VIII. The Building of an Adver-
to Start It tisement

IV, Faceto Face Salesmanship IX. An Analysis of Current Ad-

vertising
b ‘tl;:.nf'o'““on ol Advee X. The Future ot Advertising

V1. The Weak Side of Adver- XL Public Opinion
tising XI1I. The Professional Outsider

PRICE, $2.00 NET

Postage, 13 cents additional

TECHNICAL BOOK DEPARTMENT

MacLean Publishing Co.,
143-149 University Avenue, Toronto
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The originat | | A Trio of Purity

Antiseptic
Hand-cleaner

ITHOUT—"“Snap” in your busi-

ness you are foregoing a con-
siderable amount of good healthy busi-
ness and incidentally losing a daily
profit worth your while.

Snap is the original handcleaner and is
as useful to the factory man’s wife as
himself, as useful for the banker and his
wife as anyone—Everybody uses it.

Snap Company, Limited
MONTREAL
& J

A Few Turns---Your

Coffee is Ground

NO EXPENSE TO
OPERATE

This feature, along with the lifetime dura-

bility of the mill and the perfection of the

work it does is good reasom why you should

install one of the ELGIN NATIONAL

COFFEE MILLS,

Write to-day to any of these jobbers for

our illustrated catalog:

MONTREAL—The Canadian Fairbanks Co.
(and branches).

TORONTO-Eby, Blain, Ltd.; R. B. Hay-

hoe & Co,
HAMILTON—James Tumer & Co.; Bal-
four, 8mye & Co.; McPherson, Glassco

Co.
LONDON—Gorman, Eckert & Co,
S8T. JOHN, N.,B,—G, E. Barbour & Co.;
Dea & Co.

rborn .
WINNIPEG—Blue Ribbon, Limited (and
branches) ; the Codville Co. (and branches).
REGINA, BSask.—~Campbell, Wilson &

Strathdee, Ltd,
JASKATOON—Campbell, Wilson & Adams,

s(qu'omou. Alta.~The A. MacDonald

O,
CALGARY—~Campbell, Wilson & Home,
Ltd,, and P, D. McLaren, Ltd.
VANCOUVER—The W, H. Malkin Co.,
Ltd,; Wm, Braid & Co.; Kelly, Douglas
Co., Ltd.; Empress Manufactu Co.

MADE BY

Woodruff @Q Edwards Co.

ELGIN, ILL.. U.S.A.

that have stood all

S N AP | food tests.

BORDEN’S
Eagle Brand

Now on the murket for
over half a century and is
still tha leading brand of
Condensed Milk.

Highly recommended by
physicians for infant feed-
ing, It is the ideal milk
for table use.

ST. CHARLES
Brand
a perfeet evaporated milk,
unsweetened. For all
household cooking and
baking purposes. Can be
beaten to a froth. St.
Charles Evaporated Milk

will satisfy your most par-
ticular trade.

REINDEER
Brand Coffee

a combination of pure full
cream milk, pure sugar
and the best blend of
coffee, making a delicious
and handy beverage for
household and other uses.
Introduce this line to your
trade.

The Borden lines of qual-
ity milk produets build up
a permanent trade. Every
dealer should handle.

Borden Milk Co.
Limited
“*Leaders of Quality’’

Montreal

Branch Office:
No. 2 Arcade Building
Vancouver, B.C.
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Over 900 acres of Orchards
and Gardens are under

E.D.S. control

and in the centre of this vast fruit produc-
ing country—the Garden of Canada—is
situated the home of E. D. S. Products;
the factory that is built on a policy of ab-
solute purity in its Jams, Jellies, Cat-
sups, Grape and Fruit Juices, etc. Fur-
ther, this E. D. S. purity policy has built
up for the makers, the largest Jam busi-
ness in Canada.

Exceptional Prices for
These Products

The extensiveness of E. D. S. Jam Produc-
tion means a tremendous consumption of
sugar, which commands the lowest possi-
ble price. This, along with the fact that
we have little haulage expense and no
waste from fruit spoilage, enables us to
quote prices considerably lower than
other brands, to say nothing of the
superiority of our goods.

Get our prices before you place

\ your fall orders.

Made only by

E.D. Smith & Son

Limited

Winona, Ontario

AGENTS:
NEWTON A. HILL - Toronto
W. H. DUNN - - Montreal
MASON & HICKEY - Winnipeg
R. B. COLWELL - Halifax, N.S.
J.GIBBS - - - - Hamilton
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Peas that Please the Palate

Instead of selling Foreign Peas to sulppl\ the demand for finer grade
peas, sell “Sweet Wrinkle” and “Early June” Brands.

They are the lines that will help increase the demand for the higher
grade peas and will give your customers greater satisfaction and v1e1(1
you a better profit.

The vivid green color, so noticeable in Foreign Peas is produced by a
chemical, this not only destroys the true flavor of the peas but also
is injurious to the human sy stem.

Dominion Canners Peas are not adulterated in any way, no chemical

coloring is used whatsoever, they retain the full natural flavor of the
freshly picked and carefully selected peas being canned a few hmu- after
they come from the vine.

qlt will pay you well to study the “Pea Question” closely and to figure
out for your own satisfaction, the larger margin of profit that will he
yours if you sell the finer grades.

If you will write us we will give you still further information on the
subject of “Peas.”

Dominion Canners, - Limited
Hamilton Ontario
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Every Household and Travelling Trunk ought to contain a bottle of

ENO’S “FRUIT SALT?”

A gentle natural aperient that stimulates the organs of elimination.

A delightful sparkling draught that children like, that invalids can safely take without
fear of griping or weakening effects.

Travellers need this valuable preparation to prevent sea-sickness, train-sickness, and
illness caused by sudden changes of water or climate.

If you suffer from Constipation, Biliousness, or Indigestion, the regular use of

ENO’S “FRUIT SALT”

will promptly correct the disorders and greatly improve your general health.

,@ 7 L This world-famous aperient has been in use for forty years, and to-day stands
g FRUIT SALINE o FRUITPOWSE! unrivalled.

n? = = ‘It is not too much to say that its merits have been tested from Pole to Pole, and that
A& HEALTH-CIVING its cosmopolitan popularity presents one of the most signal illustrations of Commereial
"’h PLEASANT COOLINC enterprise to be found in our trading records.’’

< = Sold by Chemists and Stores throughout the World
Prepared only by

J. C. ENO, Ltd.,, FRUIT SALT WORKS, London, S.E.

We S.erve The Entire West
With Wholesale Groceries

Our warehouses, located in the six strategic pbints through-
out the West, render prompt service possible. Your orders
go out immediately they are received.

Manufacturing the Royal Shield brand of goods we assure
you superior quality in baking powder, coffees, teas, extracts,

etc. The Royal Shield Brand stands for excellence. We
must keep the standard up.

All those dealing with us get the best goods, at the best
price—and they get the best service.
.Campbell, Bros. & Wilson, Ltd. Campbell,'Wilson & Horne, Ltd.

Established 1882
WINNIPEG CALGARY, EDMONTON & LETHBRIDGE

Campbell, Wilson & Strathdee,;Ltd. Campbell, Wilson & Adams
REGINA SASKATOON

Wholesale Grocers and Importers
(Manufacturers of Royal Shield Goods.)

6
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QUALITY FIRST

has always been the motto
of the Clark establishment
and the enormous and rap-
idly increasing demand for
Clark’s PORK and BEANS is
undoubtedly due to the care
exercised in their prepara-
tion.

Clark’ Pork and Beans

are your best sellers.
They are known and appre-
ciated by the consumer.
They are advertised in a
manner calculated to hold
and increase your sales.
Prices todealerand consum-
er are right.

CLARK’S ARE LEADERS
W.CLARK, - MONTREAL
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Delicious Z7& =,':- = 2 A High
Pure and Bl Grade
Wholesome il d Molasses
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THE TASTE THAT GROWS

Domoleco is a high grade table molasses, especially delicious,
pure and wholescme. It has a refined definite flavor all its
own that grows on your trade and places it on the regular
grocery list.

Domoleco Molasses is especially healthful and has been
proven to be a body builder

We have spent and are spending a great deal of money in
putting this molasses before the public — advertising it in -
various ways. Will you take advantage of this advertising
and fill the people’s requirements?

Write to-day for prices, etc.
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The Dominion Molasses Co., L1m1ted

HALIFAX, N.S.
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- SALMON

FINEST BRITISH COLUMBIA
SOVEREIGN SOCKEYE HOLLY lEAF

Anglo-B.C. Packing Co., Ltd.

——

\\ v

Caught in Salt Water
and Canned Immediately

H. Bell-Irving & Co., Ltd. Quality is Our First
VANCOUVER, B.C. Consideration

Whole
Fruit

for
Delivery

Scotch Strawberry and Raspberry crops of good quality this year.
—PFruit Crop Report

Place Your order for

CAIRNS’ Raspberry and Strawberry Jam

“‘There has been a serious shortage in the strawberry crop over the whole of Canada.’’ — Government Fruit

Crop report, July, 1913.
With the Canadian pack very small there is bound to be a shortage in strawberry jam this winter, and

grocers should place their orders now to be sure of delivery.
Cairns’ Jams, Jellies and Marmalades are the genuine ‘‘Old Country’’ quality, pure as fresh, ripe fruit, fin-
est cane sugar and unequalled facilities for handling can make them.

They satisfy the demand of Royalty—Why not your better trade. Send to-day.

ALEXANDER CAIRNS & SONS
PAISLEY, SCOTLAND

" Canadian Agents: SNOWDON & EBBITT, Montreal, Quebec
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MODERN GROCERY EQUIPMENT

Addsdan air of distinction to your store
—an
ATTRACTS TRADE.

The “Walker Bin” Systefn

will save 25% of your floor space and
also of your expense for skilled sales-
men. '

Is this worth your consideration?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co.,

LIMITED

@ Berlin, Ontario

Northemn 3
Southern Sask, and Alta.: J. N, Smith, Box

REPRESENTATIVES:
Manitoba: .Watson & Truesdale,
Sask.: North-West Bpeehlg

Street. ATENTE L
R. Rankine, ¢ Wright 8t., 8t, John, N.B. '\

TWO CENTS PER WORD

with a Want Ad. in this paper.
You can talk across the continent for two cents per word

MEADOW CREAM
" SODAS

Delicious and Crisp

The value to the merchant and the
satisfaction to the customer depends
very largely on the length of time
sodas stay fresh.- Then, too, the
ready sale of the sodas ensures quick
turnover, and incidentally no stale
stock.

Meadow Cream Sodas retain their
crisp deliciousness indefinitely, and
therefore sell readily. Have you tried
them out? If not, introduce them to
your patrons now. Send to-day.

The
W. J. Crothers Co.

Kingston, Ontario
THE BEST OF THEM ALL.

NELSON'S
Crystal

CELATINE

Unrivalled in the kitchen.

can be obtained from

W.G.PATRICK & CO.

SLPquSt.
York St ..
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Persistent, forceful, attractive advertising led the people
of Canada to try Cowan’s Perfection Cocoa. Its perfect
purity and delicious flavor have made them all regular users.

The result is that Cowan’s Perfection Cocoa is sold from
the Atlantic to the Pacific, and there is more of it sold than
any other brand.

The ‘ Cowan Co.

LIMITED

Toronto, Ontario
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that can be cleaned with Brasso
Metal Polish. Not only all
Brasswork but anything made
of Tin, Copper, Pewter, Zinc,

and even Steel. If all your

WHERE DOES \
THE SHINE

Customers knew this—how your
COME FROM ? sales would jump up.
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Old gnd Young enjoy Canuck Rolled Oats equally.

The high quality of this wholesome food commends it to all classes. It will build up
your trade and profits.

Order a supply now from your wholesaler or direct, and be prepared to meet the
demand.

Put up in two sizes:

Premium or 25¢. size, 12 packages to the case.
Regular or 10e¢. size, in cases of 36 packages; or half cases of 18 packages.

The Chisholm Milling Company, Limited

Toronto

12
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The Connaught

biscuits from
across the ““brine”

' Peek,
@ e

i 4 Peek, Frean’s Biscuits are the
most toothsome of all. 3

Bourbon

Have you tried the famous

P.F. Short Cake?

o 1% Proof of the popularity of this delicious bis-
Chocolate SN cuit is in the fact that about 325,000,000 were
b i, sold the year of its introduction. The delightful
crispness, the genuine old time short -cake

flavor and the richness of quality not only sell
the first order, but ensure continued demand.
The Connaught
P. F.’s latest introduction—a delicious bis-
cuit—good design, popular name, attractive
flavor, striking label. About 48 to the 1b.. All

P. F. Biscuits are shipped in hermetically sealed
. tin boxes, are always oven fresh. A postal to-
day to any agent will bring samples of these
lines.

PEEK, FREAN & CO., Limited
Biscuit Manufacturers
LONDON, ENG.
AGENTS: British Columbia—The W. H. Malkin Co., Ltd., Van-
couver; Alberta, Manitoba, S8askatchewan, Ruttan & Chipman, Fort
Garry Court, Winnipeg; Ontario, The Harry Horne Co., 309-311
P. F King St. W, Toronto; Ottawa and Eastern Canada, Frank L.
Short Benedict & Co., 45 St. Alexander St., Montreal.

Cake

.
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchante can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

Brantford Cold Storage Co.
LIMITED
Wholesale Produce Merchants
If you are in need of

HONEY

in any quantity write us for quotations

BRANTFORD, ONT.

WESTERN PROVINCES.

H. P. PENNOCK & CO.,,
LTD

Wholesale Grocery Brokers & Manufac-
turers’ Agents,

WINNIPEG
We solicit accounts of large and progres-
sive manufacturers wantinglive represen-
tatives.

WESTERN PROVINCES—Centinued.

NORTH-WEST SPECIALTY CO.

Manufacturers’ Agents
Cover BSaskatchewan completely. All
large centres visited monthly. Open fer
agencies for all kinds of SBtore !‘?:tnm
and Specialties. \Warchousing facilities.
Suite 109 Willoughby-Sumner Stock
Saskatoon, Saskatchewan.

Wire us for prices on Currants.
We represent Mr. C. Ceroni, one
of the best and most reliable pack-
ers in Greece.

W. H.MILLMAN & SONS
... Wholesale Grocery Brokers
Toronto, Ont.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
toms Brokers and Manufacturers’
Agents. Cars Distributed Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your opportunity.

Saskatoon Western Canada

WATSON&TRUESDALE

Whelesale Cemmissien Brekers and
Manufacturers’ Ageats
WINNIPEG - " MAN.
Domestic and Foreign Agencies
Solicited.

W.G.PATRICK & CO.
-Limited.
Manufacturers’ Agents
and Importers

77 York St. - Toronto

Eastern Manufacturers Limited
Manufacturers’ Agents,

Saskatoon, Saskatchewan.
Cover Northern Saskatchewan completely.
The jobbing trade In Saskatoon, Yorktom,
North Battleford and Prince Albert is vis-
ited dally, We want to represent you in
this large and growing territory.

H. G. SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

Canadian, )Hﬁl-"n-“m Agencies
Solicited.

230 Chambers of Commerce.
P.O. Bex 1812.

W.G. A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

G.C. WARREN

Box 1038, I%'h-
IMPORTER, WHOLESALE
BROKER and MANUFACTURERS’
AGENT.

" ‘Trade Established. IS Years
Domestic & Foreign Agencies Solicted

FRANK H. WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER
757-759 Henry Ave., WINNIPEG

CONVENIENT, MODERN,
WAREHOUSING

at Ottawa, tracks at the door, commec-
tion with steamers. Fireproof. Execise
Bond Free. Write for low rates.
DOMINION WAREHOUSING CO.,
46-82 Nichelas Street - - Ottawn

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.
EDMONTON - ALBERTA
Importers and Manufaoturers’ Agents

We jalize in Biscuits and Candies
We are still open for a few good Agencies

RUTTAN & CHIPMAN
WHOLESALE GROCERY BROKERS

and
MANUFACTURERS' AGENTS
Peort Garry Court, Main Street.

Winnipeg - Canada

The
Condensed Ad.
e

will interest you

- W.H.EscottCo.,Ltd.

Wholesale
Grocery Brokers
181-183 Bannatyne Ave.
Winnipeg, Canada

Branches Covering
All the Wholesale Centres in the West

JOHN J. GILMOR & CO.
Wholesale Manufac ' Agents and Com-
mission Biokers
WINNIPEG, MAN.
Covering Manitoba, Saskatchewan and Alberta.
We can give special attention to a few more

first class lines, B'o-nﬂe and Foreigh agencies
solicited.

SIMPSON PRODUCE CO.Winnipcg Man.

Wil _bs pleased to discuss with agents
o Butchers’ or Grocers’

zdﬂE the :mu of their lines to
g0 direct to the
Dodlers' 1n High Olaas “Brods
Dealers in Produce and Provisions,
Simpson Prod Co. 248-282 Pri t.
-a : . ncess S

LEADLAY LIMITED
332 Bannatyne Ave.,
Winnipeg,




Manufacturers

BRITISH COLUMBIA.

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale
Commission Agents

352-6 Cambie St., Vanceuver, B.C,

Can give strict attention to a few first-class
Grocery Agencies. Highest References.

O’Loane, Kiely & Co., Ltd.

WHOLESALE GROCERY BROKERS

CANNED GOODS, DRIED FRUITS, ETC
CANNED SALMON A SPECIALTY

We cover British Columbia and Alberta
Head Office C R Vancouver, B.C.
Reference : The Bank of Montreal.

C. E. DISHER & CO.

WHOLESALE GROCERY BROKERS AND
COMMISSION AGENTS

CANNED AND DRIED FRUITS,
BEANS, SALMON

Vioterla VANCOUVER, B.C. Calgary

THE CANADIAN GROCER

‘Agents and Brokers’ Directory

(Continned.)

SHIP YOUR CARS TO
FERGUSON’S SIDING

Cars continually loading for all eities in the West and Northwest.
Inland Revenue and Customs Bonds.
Our siding is on G.T.P. and C.N.R., intor-switching with C. P.R. and Midland
Railway. Cars distributed earefully.
FERGUCON BROS., Warehousemen,
123 Bannatyne Ave., WINNIPEG, Can.
We have records in our vaults covering ten years’ satisfactory service.

NEWFOUNDLAND.

The CHAMBERLAIN-DOWNEY
Company, Limited. T. A. MACNAB & CO.

Who'ml' bbers & M * Ageats. ST. JOHN'S NEWFOUNDLAND
Grocery and Tob Speciaities. ﬂANU'ACTU“RS' AGENTS
Comnmdnu loll:lud on Domestic and Forelgn and COMMISSION MERCHANTS
Lines. Importers and experters. Prompt and
TRACKAGE AND WAREHOUSE, careful attention to all business. High-
1214 Homer Street, Vancouver, B. C. est Canadian and fore! references.
Cable address: “Macnab,” St. Jobhn's.
Codes: A, B, C, Bth edition, and private.

The CAMPBELL BROKERAGE CO.
Mesafscturers’ Adents and Commission Brokers.

We have our own wareh and track Shi ts
stored and distributed. Can give special attention to
a few good agencies.

857 Beatty Street . Vanoouver B. C.

STUHR'S
GENUINE CAVIARE,
ANCHOVIES IN BRINE

(Salted Sardels).

In Tins and Glasses.

““Please ask for our offer’

C. f. STUHR & CO, HAMBURG,

OAKEY’S

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON'’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

of
Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England

E. O. CORNISH

COMMISSION AGENT
Canned Goods a Specialty

When writing advertisers
821 Pender St. W., Vancouver, B.C.

kindly mention having

McCANN & LANGFORD seen the advertisement
Winch Building Victoria, B.C.
Manufacturers’ Ag::::nd Commission in this paper.
We can give special attention to a few
good agencies, Anything we bandle we push
References: Bndnmtl‘ Royal Bank,
Union Ban

The failure to stock some standard commodity may be
the means of a merchant losing trade.

Mathieu’s Nervine Powders

‘ a quick sale and good profits, For
MATHIEU'S all forms of headaches there is no
NERVINE POWDERS remedy which reaches the seat of
For Beadache and Nearalgia the trouble so quickly and so effec-
Conten 2o Opum, Mirphine o0 Chbvs. tively as Mathieu’s Nervine Pow-
ders. Be sure and stock them, as
they are quick selers.
Try Mathieu’s Nervine Powders
yourself at our expense as per cou-
pon attached, if you or someone of
the family suffers from headaches.
Remember there is nothing equal to Matnienu's Syrup of Tar and Cod
Liver Oil for breaking up colds.

The Please send regular box of Mathieu's Ner-

vine Powders to the following address:—
J.L. MATHIEU CO.

Proprietors With (Name of firm)

Shel’bl'OOke, P-O. City or town
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““TARTAN Salmon is the highest grade of fish packed. If you want

of highest quality. Full assortment of Wagstaffe’s sam and Im-

. a real trade winner, book up with our travelers for Fall delivery at
the lowest price issued in many years.
/ TARTAN Brand Fruit and Vegetables as far as packed are the finest
we ever opened.
Our Travellers have full particulars of all fall goods, Mediterranean
Fruits, ete. ;
B RAND TARTAN Brand Spices, Extracts, Jelly Powder manufactured by us

perial Golden and Silver Grain Vinegar.
When in a hurry for goods, ’phone us and experiment with us.
We are the original quick shippers.’’

BALFOUR, SMYE & CO.,

THE SIGN OF PURITY

Manufacturing Grocers

Wholesale and

HAMILTON

THE TEST OF TIME

For more than forty years, Electric Paste
Stove Polish has met every requirement
of thousands upon thousands of critical
housekeepers. What more could you
ask? Have you tried it yet?

For Sale By All First-Class Jobbers in Canada.

A Seasonable Line

OUR NEW

Sandwich and Salad
Olive

all ready for the table

Pimento Stuffed
Celery Stuffed
Plain Pitted

in salad form

Ask your wholesaler for this 8 oz. bottle.
Retails at 25c.

Gorman, Eckert & Co.
LONDON, ONTARIO

Western Selling Agents:
MASON & HICKEY, Winnipeg

More Than Ever in a Class
by Itself

One of our
12 new
models.
Wouldn’t
it be a
good idea
then to
look into
the Coles?
It ranks
with the
best and
meets your
price.

26 models
of electric
machines.
Makers of
Hand Coffee
Mills for
twenty -five
years.

COLES MANUFACTURING CO.
1615 North 23rd¥St. PHILA., PA.

AGENTS: Chase & Sanborn, Montreal; The Codville Co.,
Winnl i Todhunter, Mitchell & Co., Torento; James
Hamilfon, Ontario; Keliy, Douglas & Co.,

Turner "
burne & Co., Calgary, Alta.

Co.,
Vancouver, B.é.: T
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CHOICE BRAZIL
COFFEE

A “The Coffee in the Yellow Bag’’

=
=

W
_—

CHOICE

BRAZ.L Quality counts, even
. QQFFEE ; in the cheaper grades

® A Good Pure Coffee of - - - of coffee, and uniform-
excellent Flavor and Strength § :
1 L8 Ner. . ity keeps the customer

i \-l\\ wily .:‘J\\\\\\“\\\\“\\\\\\w S

Rossted aud Pached by

CHASE & SANBORN,
MORTREAL .

p—

coming back for more.

\ LI L

NN NN o g o

When a housekeeper asks you for “the coffee in the yvellow
bag” she means Chase & Sanborn’s Choice Brazil Coffee
—the package whose sale in the west has increased ten-

fold, without a cent's worth of advertising,

Cases of 50 or 100 I-Ib. bags.

Chase & Sanborn Montreal
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CARTONS

Granulated

The Canadian Standard of quality.
Packed in both 2 lb. and 5 Ib. cartons.

Have No Hesitation ,

in recommending to your best customer SMITH
‘Bluenose’ Butter AND

It always opens up in excellent shape, and

its qunﬂz and flavor are rennrkably’ fine. PROCTOR
Taste ‘Bluenose’ yourself! Then you'll

feel more enthusiastic about -recom- SOLE PACKERS

mending it. Halifu, - N.S.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

Purity is first in
Purnell’s B.CANNON & Co., Ltd.
LINCOLN, ENGLAND

ate f Vineger || PURE GELATINES

Stocks:-Toronto, Montreal,
New York.

SOLE AGENTS

| FINEGAN & ELLIS
The best known brand in the Dominion. ) 506 Board of Trade Bldg.

Al TORONTO
Purnell & Panter Limited '
BRISTOL, ENGLAND
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JAPAN TEAS

FURUYA & NISHIMURA

PURE STRAWBERRY JAM
CHIVERS’ QUALITY

We are in a position to protect you for your requirements in Strawberry and other Jams, either immediate or
future delivery, and can supply you with CHIVERS’ QUALITY.

Do not buy the first jam offered you, thinking you will not be able to secure your supplies. We can protect
you, and besides guaranteeing delivery we can save you money and give you CHIVERS’ Quality.

Our bookings are quite heavy owing to the complete satisfaction given by CHIVERS’ goods in the past. Get
in touch with our travellers or write us direct and take advantage of our SPECIAL 1913 INTRODUCTORY OFFER

' FENWICK, HENDRY & CO.

Manufacturing Wholesale Grocers

KINGSTON, ONTARIO

You Want to Earn More,
Don’t You ?

AF I Your answer is Yes, Certainly |

ll’:l-,,Hl' fl)\_ The first e.ssential is to ﬁ'nd a way.
il — We are going to solve this problem for you.

If you are enterprising and intelligent, and

won’t DiSCOlor willing to work for $7.00 or $8.00 a week

during your spare hours, for the first two or

Daintiest Fabrics three weeks of your connection: with our

staff, we can put you on the road to success.

There are lots of soaps which to all intents After a few weeks, when you have had a
and purposes are good ecleansers. They re- little experience at our bminess’ you can
move dirt and clean perfectly, but in the end earn from $25.00 to $50.00 per weak,

white fabries become discolored and dainty
colored fabries become faded owing to the
chemical aetion on the cloth and dyes. This Write for full particulars to
is positively avoided when WONDERFUL ;
SOAP'is used. It is pure, and you will satisfy
the most rigid demands of your customers if THE
you sell them enly WONDERFUL SOAP.

It is packed nicely, makes attractive dis- : h‘ C
Maclean Publishing Co.

THE GUELPH SOAP COMPANY 143-149 .Unl\'rersity Ave. Toronto, Ont.
GUELPH, ONTARIO
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The

.& B. Trade Mar

labels only pure
. fruit jams—jams
composed of fresh
ripe fruits, apple jelly
and granulated sugar

Not one iota of Gluecose or preservative is
used in ‘L. and B.”” Jams and Jellies, either to
give it body or to aid preservation.

All “L. and B.” packages arc absolutely
sanitary in everv particular. Our tin pails are
Gold Lacquered inside and out, this preventing
any effect of the fruit’s acid on the tin.

No stone has been left unturned to hold “L. and B.”” Banner
Brand products in the premier position they have always held.

When you sell ““‘L. and B.”” jams and jellies to your patrons you
know absolutely what you are selling them. You know that every
ounce is as pure as human brains and hand can make it.

Nothing but fresh ripe fruit, apple jelly and granulated sugar goes
into *‘L. and B.”” produets.

Order your season’s supply now—put up in 2, 5, 7 and 30-pound
pails and 12-oz. glass jars.

‘L. and B.” led, others had to follow.

LINDNERS LIMITED

340 Dufferin St., Phone: Parkdale 2985

TORONTO, ONT.

REPRESENTATIVES:

The Amos B. Gordon Co., Toronto; Watt. Scott & Goodacre, Montreal: H. D, Marshall, Ottawa, Ont.;
C. A. Munroe, St. John, New Brunswick: W. H. Lyne Usnher, Halifax, Nova Scotia. and Prince Edward
Island; H. Donkin & Co., Vancouver; W. L. McKenzie & Co., Edmonton and Regina; Western office at
Winnipeg.
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OWING TO ALTERATIONS

we have been unable to supply the
demand for Malta-Vita for the past
few weeks, but are now able to give
immediate delivery.

altafl) ita

** The Perfect Food”

Now 10c.

‘D Made in Canada
) Made from Best Canadian Wheat
s | Made with Best Canadian Barley Malt
== Made by Canadiar Workmen with Canadian Machinery

Malta-Vita Pure Food Co.

TORONTO, CANADA

Telephone Main 4588.
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OLD TEA IS BAD TEA

Tea of all growths deteriorates rapidly, and is never as good as it is on the day
it arrives here from the gardens.

Some of our retail friends, without considering the above facts, buy enough
bulk teas to last for a year or more. They are persuaded to do this by the wily
salesman, who always has a ‘‘bargain’’ to offer. This ‘‘bargain,’’ perhaps, has been
in the wholesaler’s stock for a year or over, and, even, if it was originally good,
has lost all its goodness. It is on account of this deterioration in tea that we are
always eager to take back ‘‘SALADA’’ when it has been on your hands for over
three months. We empty it out of the packets and sell it as bulk tea for what it
will bring

In this way is preserved the good name of

“SALADA"

FOR QUALITY AND FLAVOR

LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT
41 Eastcheap 11 Terrace 198 W, Broadway 32 Yonge St. St. Paul St. 34-35 S. Market St. 361 N.River St. Shelby Block

Branches also in Pittsburg and Philadelphia

SOUPS

d One packet of any of
the eleven varieties makes

i a quart of rich, nourish-

i ing, and wholesome soup.

The flavours are distinctive and
delighiful. Let any home-cook ¥ EVERYBODY WANTS ‘CAMP’

3 i § ! . A B
try these fine soups—just once! It is as good to sell as it is to drink — and

Moulligatawny, Green Pea. Lentil. Pea. i equally profitable. Don’t delay—order to-day
Celery, Onion, Ox Tail. Scotch Bro'h,

d  Tomato,WhiteVegetable. Mock Turtle. A ) 9
Easv to prepare—put the contents of .
N packet into water—stir —boil —serve, COFFEE
Cavadian Agents:—

Messrs. F. E. ROBSON & 0O. A ‘The’ Greatest Coffee - Essence Success of the Age
ASK YOUR WHOLESALER
R, Paterson & Sons, Coffec Specialists, Glasgow
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Every woman knows the value of Keen’s Oxford Blue on washday, and
will appreciate vour recommendation of it.

Best housewives ask for it, others will be the better for using it. Keep
your stock well filled with this article of daily need—Keen’s Oxford Blue.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY, Limited

403 St. Paul Street, Montreal 30 Church Street, Toronto

Agents for the Dominion of Canada

AS CANADA GROWS

There are so many newcomers to Canada, Mr. Grocer, that the depletion
of other countries is eausing alarm.

These newcomers should be good customers for the oldest and best food-
produets of Canadian manufacture.

So that when a new customer opens an account with you, you should not
hesitate to recommend these 50-year Canadian food-standards.

CROWN BRAND CORN SYRUP
AND

BENSON’S PREPARED CORN

For handy, quick and easy cooking they can’t be beaten and your cus-
tomers can obtain a book of dehghtful recipes by just dropping us a ecard.

Why not suggest this?

THE CANADA STARCH CO., LIMITED

Manufacturers of the EDWARDSBURG BRANDS
Montreal Cardinal Toronto Brantford Calgary Vancouver




MAKE SURE OF THE
PROFIT ON SPICES

For a good many years many
spices sold retail at the one price
—2 oz for 5 cents That made
40 cents per pound.

In the past these could be
bought so that a fair profit could
be made at that price.

But in recent years prices of
a good many of them have ad-
vanced.,

For instance not so very long
ago celery seed was around 12
cents per pound. To-day it is
sold to the retailer from 60 to 70
cents,

Cardamon seed is around $2
per pound. Cream of tartar is
over 30 cents, ete., ete.

If, therefore, the retailer is
selling all his spices at the old
price of 2 oz. for 5 cents, he
should have another look over
his invoices.

Every dealer should wmake
sure of a profit on his spices.

HINTS IN BRIEF ON
HANDLING SPICES

Best mized pickling spice
containg some 17 different
varieties. :

Cheaper grades contain 10 or
11 and still cheaper 8 or 9.

Mixed pickling spice, not be-
ing ground, cannot be adulter-
ated. But it can be cheapened.

Poorest grades contain small
number of spices and only «a
small quantity of the higher
])I'/('l d ones.

Best mixed spices have many
varieties and proper shares of
each. ;

Retailer, of course, pays less
for the cheaper grades but if he
sells these he does not give the
proper satisfaction to discrim-
inating customers.

Many spices have advanced
considerably in later years. Be-
fore fixing retail selling price,
the dealer should make sure of
his cost.

BEST SPICES SOLD
IN GROCERY STORE

A manufacturer of spices told
The Canadian Grocer that the
average retail grocer sells a
much better quality spice than
the average druggist.

On onescorner of a street he
once noticed a display of pick-
ling spices in a drug store and,
as it was in his line, he looked
over it closely.

The sample was a very poor
one containing but few wvarieties
and very little of the expensive
Ones.

On the opposite corner the re-
tail grocer was selling a splendid
sample.

The druggist had probably
purchased his at about half the
price the grocer paid, but both
were selling at 40 cents per
pound.

“Grocers”’, he added, “invar-
iably sell better spices than the
druggist.”

Proper Kind of Spices for Pickling

Season

How Mixed Pickling Spices Can be Cheapened—Quality Rather Than Price a
Main Consideration—Many Spices Have Advanced in Recent Months So That
Retail Selling Price Should be Looked Into—Purchasing From Reputable Manu-

facturers,

Pickling season is now in full swing.

Tomatoes. eucumbers, celery, onions,
and cauliflower are strong on the mar-
ket and will last for some time yet.

Besides doing a good trade in these
vegetables, every retail grocer has his
pickling spices to help along sales.

It is in goods like spices by which the
dealer either builds up a reputation or
cets further away from his customers,

Spices must he good or the pickle will
not.

A ‘“*salesman’’ anxious to build up the
business of his permanent
basis will sell the best quality pickling
spice.

house on a

The indifferent ‘‘order taker’' hands
out anything that comes under the
name of pickling spice.

Where Difference in Quality Lies.

The best mixed pickling spices include
probably 17 different spices.

Cheap grades are sold with only some
8 or 9.

While mixed piekling spice eannot be
adulterated, not being ground, the
quality can be made inferior or superior.

Spice manutacturers pay from 3 cents

to more than.a dollar a pound for the
spices used.

Every dealer can see how easily mix-
ed pickling spice can be cheapened by
large quantities of the cheaper spices
and very small quantities of the expen-
sive varieties.

How is the dealer to get the best?

There . are several good spice manu-

facturing houses in Canada.
* Spice houses with a reputation for
fairness and honesty and who back up
their guarantees with quality, are the
houses with which to deal.

Good Spices Easily Sold.

When quality spices are purchased,
the retail dealer can feel assured that
with selling methods
he can sell them.

some aggressive
No housekeeper would knowingly pur-

chase inferior as pickling

spices, for the sake of a few cents.

goods  such

The dealer who pins his faith to the
best article procurable, and who adver-
tises the fact in window display, show
cards, and newspaper advertising will
have no difficulty in getting his share
of the trade.
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Among the spices in demand now for
pickling are mixed piekling, whole all-
spice, cloves, cassia, ginger, mustard
seed, chillies, celery seed, mace, whole
white pepper, long black pepper and
rardamon  seeds.

See that stocks are sufficient.

Use Spice Displays.

Now is the time to push the sale of all
pickling spices.

Use the window, the silent salesman,
the counter and the newspaper.

The window is used by many grocers
to show a variety of spices on small
saucers with a eard showing name of
each.

A large show eard reading, ‘‘ Best
Quality Spices for Your Pickling’’ would
add to drawing power of the display.
bottles with
glass stoppers can be used to good ad-
The

the spice should be pasted on the bottle.

Spices shown in faney

vantage on the counter, name of

An occasional good newspaper adver-
tisement featuring quality will get new
business.

Go after the pickling spice trade now.




Provisions of the T rading Stamp Act of 1905

The Legal and Illegal Ways of Giving Coupons,

Cash Receipts, etc., to

Customers—Samples of Each Shown—Many Merchants Unconsciously Adopt
Coupon Sys_tems Which Are Not Within the Law.

In 1905 there was passed by the House
of Commons what was contmonly known
as the Trading Stamp Aet. This was
really an amendment to the Criminal
Code of 1892, respecting trading stamps,
coupons, ete., and was brought about by

the efforts of the Retail Merchants’ As-

sociation at that time.

To-day there are many merchants in
Canada breaking the law in regard to
this matter. They are, of course, doing
this unknowingly, and whenever they are
shown why they are doing something il-
legal, they always change their methods.

(1) When it does not show upon its
face the place of its delivery;

(2) When it does not show the
MERCHANTABLE VALUE thereof;
and

(3) When it is not redeemable AT

ANY TIME.

The third is probably the most import-
ant of the three because it is the one
on which the law is broken most fre-
quently.

It shows that in order to come within
the law the coupon, receipt, etec., must

When Law is Broken.

But with the other two coupons, it is
different. A customer must have $30
worth of the first before they are re-
deemable. She must have five blue tic-
kets or twenty red ones in the second
case before she is entitled to a twenty-
five cent article..

It should also be borne in mind that
the merchantable value of each receipt

, or coupon must be shown.

The Punishment.
The paragraph beginning with line 36

POOLE & CO.

TRADING CHECK

Delivered and redeemed by

them at its face value in
for

Crockery, China or Glassware
at
417 Dundas St..

Woodstock, Ontario,

1c.

This receipt is redeemable in
cash at any time at our store

Barnsdale Trading
Stratford.
Established 1872,

046 May 14

B*— 005 Thirty dollars’

worth of these cou-

worth of China,
or Glassware, at

&

pons are redeemable for $1.00
Crockery,

Five of these Blue Tickets are
equal to 20 Red Tickets, and
entitles you to any twenty-
five cent article free of cost
at the —4m4m8M8 ————— :

15¢c.

1%

Phone 249
Co.,

See that you get one of these
tickets for every $1 you spend
4 R at the ———————o

The two coupons above come within the law because they are

redeemable at any time at stated amount.

Legal and Illegal Coupons.

On the opposite page is printed the
full text of the 1905 amendment and on
this page are four coupons which have
been given away by Canadian merchants,
two of which come within the law and
two are illegal.

The Act as presented on the next page
is couched in terms of the law and like
all the works of lawyers, is not readily
understandable’ with a easual reading.
We shall, therefore, go into the princi-
pal clauses affecting the merchant in an
attempt to bring out the exact meaning.

It will be noted in subsection (a) that
the expression ‘‘trading stamps,’’ in-
cludes any form of receipt, coupon, pre-
mium ticket or other device given by the
merchant to the customer, and which
represents a discount on the price of
goods bought or a premium given to the
customer,

Redeemable At Any Time.

As is shown farther down in the Act
on line 24 a coupon is NOT legal;

Because these two coupons are not redeemable at the wish of

the customer and for no stated amount they are illegal.

be redeemable AT ANY TIME—not
when $20 or $30 worth are secured; not
when five or ten blue or red tickets
have been secured; not when the mer-
chant wishes, but NOW or AT ANY
TIME the customer wishes.

By glancing at the four samples of
coupons and cash receipts herewith, it
will be seen that the two on the left
comply with the law but the two on the
right do not.

The Trading Check of Poole & Co. is
redeemable by them at its FACE value
(le.) and not when several of these
checks have been secured.

The cash register reeeipt of the Barns-
dale Trading Co. is legal beecause it is
redeemable in cash AT ANY TIME for
1 per cent. of 5 cents. There is no
scheme whatever in connection with
these two. The customer knows their
exact value; she knows at once how
much each is worth and that she can
now get its value on the premises.
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deals with the manufacture of trading
stamps whereas the following para-
graphs (part 3) refers especially to the
merchant. Anyone infringing on the
regulations of the Aect is liable to a six
months’ imprisonment, and to a fine not
exceeding $200. Part 4 refers to the
customer who accepts the illegal coupon
or trading stamp.

It would therefore appear that any
merchant condueting a contest where a
coupon, or other device is given away
and which is not redeemable for its face
value at any time is not within the law,
unless the contest is entirely free. If a
customer has to purchase a certain
quantity of goods to seecure the guess,
the contest is not legal.

The idea of the whole Act is to pre-
vent schemes whereby the public thinks
it is getting something for nothing
when it is really paying indirectly for
whatever may be secured.
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PASSED BY HOUSE OF COMMONS, 1905.

BILL NO. 196.
An Act in amendment of the Criminal Code, 1892.

HIS Majesty, by and with the advice and consent of the Senate and House
of Commons of Canada, enacts as follows: :

1. The Criminal Code, 1892, is amended by inserting the following
sections immediately after section 525:

‘‘626a. In this section—

‘‘ (a) The expression ‘‘trading stamps’’ includes, besides trading stamps com-
monly so called, any form of cash receipt, receipt, coupon, premium ticket or other
device, designed or intended to be given to the purchaser of goods by the vendor
thereof (or his employee or agent) and to represent a discount on the price of such
goods or a premium to the purchaser thereof, which is redeemable either.

‘“ (1) by any person other than the vendor, or the person from whom he pur-
chased the goods, or the manufacturer of the goods, or

¢ (ii) by the vendor, or the person from whom he purchased the goods (or
the manufacturer of the goods) or in cash or goods not his property, or not his exelu-
sive property, or

‘“(iii) by the vendor elsewhere than in the premises where such goods are
purchased, :
or which does not show upon its face the place of its delivery and the merchantable
value thereof, or is not redeemable at any time; but an offer, printed or marked
by th¢ manufacturer upon any wrapper, box, or receptacle in which the goods are
sold, of a premium or reward for the return of such wrapper, box, or receptacle
is not a trading stamp within' the meaning of this section;

‘“ (b) The expression ‘‘goods’’ means anything which is merchandise or the
subject of trade or manufacture;

‘“ (¢) The expression ‘‘every one’’, ‘‘vendor’’, ‘‘purchaser’’, ‘‘merchant’’,
‘‘agent’’ or ‘“‘person’’ includes any partnership, or company or body corporate.

‘2. Every one is guilty of an indictable offence and liable to one years im-
prisonment, and to a fine not exceeding five hundred dollars, who, by himself or his
employee or agent, directly of indirectly, issues; gives, sells or otherwise disposes
of, or offers to issue, give, sell or otherwise dispose of trading stamps to a merchant
or dealer in goods for use in his business.

‘3. Every one is guilty of an indictable offence and liable to six months’
imprisonment, and to a fine not exceeding two hundred dollars, who, peing a merchant
or dealer in goods, by himself or his employee or agent, directly or indirectly, gives
or in any way disposes of, or offers to give or in any way dispose of trading
stamps to a purchaser from him of any such goods.

‘‘4, Every one is guilty of an offence and liable on summary conviection, to a
fine not exceeding twenty dollars, who, being a purchaser of goods from a merchant
or dealer in goods, directly or indirectly receives or takes trading stamps from the
vendor of such goods or his employee or agent.’’

‘‘626b. Any executive officer of a corporation or company guilty of an offence
under subsection 2 or subsection 3 of the next preceding section who in any way
aids or abets in or counsels or procures the commission of such offence, is guilty of
an indictable offence and liable to the punishment stated in the said subsections
respectively.’’ .

2. This Aet shall not apply to any trading stamp issued by a manufacturer or
vendor before the first day of November, one thousand nine hundred and five.

1802, ¢ 29,
new sections,
resgectlnz
trading
stamps.

Exemption.
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""BETTER EGG ERA IN SIGHT.

The resolution of the Canadian Produce Association
declaring that the buying of eggs should be carried on
under the loss-off system entirely, if entered in Canada,
will be of mutual benefit to merchants, buyers, producers
and consumers. The aim of the Association includes the
marketing of good eggs only, a cheaper egg for the con-
sumer and the production in Canada of the best eggs in
the world.

The purchase of eggs on a loss-off basis simply means a
‘‘quality’’ basis. There is no sane reason why the pro-
duce man or the general merchant should pay for bad
eggs, simply because the hens do not label them as such.
There is no sane reason why the producer should be able
to unload rotten eggs on the buyer and get his price for
.them, any more than the fruit grower should pocket
money for decayed fruit, or the dairyman for sour or
adulterated milk. The unmatural condition of the egg
business from a common sense trade standpoint is obvious.
If the buyer gets a stock of eggs of which a large propor-
tion are bad, he must ‘‘take it out’’ of the consumer, the
price rises unduly, and the consumption inevitably drops.
The farmer is dissipating his own market. Care in gather-
ing and care in handling will dispense with the ‘‘bads’’
and the ‘“splits,’’ and the average price realized per dozen
will rise proportionately. -

The position taken in Canadian Grocer by the country
storekeeper that the large buyers cannot consistently
continue in the markets on the old basis, while they them-
selves enforce the loss-off basis on the merchant is recog-
nized, we are glad to note, by members of the Association,
as the only logical position. The produce men must limit
their dealings to the storekeepers on the loss-off basis,
and the merchants must practice this in their transactions
with the farmers, and do their own candling.

Only then will the Canadian egg be the finest in the

world.
_——#_’_’

BUSINESS PROSPECTS BRIGHT.

Progress in the reaping and threshing vf the Western
Canadian bharvest goes on apace. Oeccasional frosts are
recorded here and there, but with little or no damage, as
the grain was too far advanced to be adversely affeeted.

With good crops in the West, business is bound to
take on a new lease of life this winter and next year.
Farmers will soon have plenty of ready cash to meet their
accounts, and the speculation in real estate will abate
considerably. This will mean that straight legitimate
business will receive a good impetus.during the coming
year.

In dealing with the financial and business situation in
its last issue, the ‘‘ Financial Post ’—probably the most
authoritative Canadian financial journal—says:—

‘‘ Business generally is moving along satisfactorily.
Jobbers and manufacturers are holding the reins very
tight, but they hope to be able to let their deliveries be
more active in the course of a few weeks. Crops are
satisfactory, and orders of doubtful character may, as a
result, turn into satisfactory ones. In British Columbia
the strike has unsettled the coal business, and as a result
of the strict curtailment of expenditure on the part of the
farmers of the prairies the lumber business is very quiet.
Large stocks have acenmulated, and the mills have not a
very promising outlook immediately ahead of them. In
all other parts of the Dominion normal conditions prevail,
the only complaint being made is of collections in the
West. There is now the hope that these will very soon

improve. "’

ELIMINATE THE STALE WINDOW.

How many grocers would like to see the same news
item appear on the front page of their daily paper,
day after day, and week after week for a couple of
months ?

There are not many. ‘‘I shall have to ehange this
paper,’’ any one would say.

But what difference is there between a newspaper
running the same item on its front page for weeks and
a grocer showing the same window display for months?

Canadian Grocer noticed some two months ago a
rather neat display of honey in jars in the front window
of a grocery store. Days passed and then weeks went
by, but still there appeared this same display of honey.

Neither was this dealer depending on a transient
trade. He is located near a residential district where
the same customers come to his store every day and
the same people pass it.

When such a display runs its effectiveness, it should
disappear. When it remains too long, it gives the idea
of staleness and unprogressiveness.

A new display should greet the customer twice a week,
or at least not less frenquently than once every six days.

e |
PLAN EARLY FOR OYSTER WEEK.

‘‘Boost the oyster business’’ is now becoming a
by-word. Some years ago dealers were discouraged and
even disgusted by the conditions in which oysters had
been arriving. There appears to have been no culling, no
careful oyster farming, but simply a seizing of what
stock was to be found, and marketing it regardless of
all business interests. Stock which was too small and
which should have been left for one or two years more
in the beds appears to have been left with fully matured
stock and all sold in the same barrel..

The pendulum has long since swung, however, to a
better order of things. It is hoped that in a short
time such a thing as inspecting a barrel of oysters before
buying, or marking a barrel so as to be sure that the
one inspected is the one delivered, will be entirely for-
gotten through the improvement of conditions at ship-
ping centres.
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Every retailer should look forward to ‘‘Oyster
Week'" next rhonth. Attention of the publiec is being
called to it in magazines and in the newspapers so that
all the retailer will have to do ‘will be to provide the
connecting link between desire on the part of the con-
sumer and action in purchasing. He must display oysters
and talk oysters and sell oysters.

Once the people begin to purchase this food, they
will continue to do so—and the retailer gets the bene-

fits.
—
THE FOLLY OF DISCOURTESY.

How simple a matter it is sometimes to lose a cus-
tomer? A forgotten parcel to-day, a careless statement
to-morrow—and the customer goes elsewhere.

A case in point. A grocer in an Eastern Ontario town
drove a good customer away because of a little discourtesy
—unintentional, probably, but nevertheless sufficient to
reduce his turnover some $300 a year. The woman had
sent her little daughter to the store for a loaf of bread and
asked her to see that it was not wrapped in old newspaper.
However, when the loaf was brought to her it was inside
one.

‘‘Mamma told me,’’ she said, ‘‘that you were not to
wrap it up in a newspaper; she doesn’t like it that way.”’

““Go back and ask your mamma if she would like it
wrapped in silver paper,’’ was the reply of the grocer as
he changed the parcel.

The little girl naturally did as she was bid with the
result that her mother changed the family grocer with the
next order.

Courtesy is certainly a necessary requisite to any one
dealing with the public. Discourtesy has lost a great dez®
of business. Service nowadays includes not only prompt
attention but courteous treatment.

__¢
ENERGIES WELL SPENT.

The Durham (Ont.) Chronicle uses good common
sense in the following editorial on the egg and but-
ter situation:

““We fail to understand why a merchant should
buy rotten eggs to please the farmer, and then sell
rotten eggs to displease his customers. To say an
egg is rotten or stale is surely no reflection on the

farmer or the farmer’s wife, beyond the faet that
they were kept too long before being marketed. They
certainly should be graded and paid for aceording to
quality and not on a uniform basis for anything called
eggs. It is possible to insult a farmer by telling him
that his wife makes poor butter. but even hutter
should be graded and paid for aceording to quality.
Only when so graded will butter become generally
good. There’s not much inducement for a woman to
spend time and energy in making good butter when
she can get the same priece, for any kind of grease.’’

There is no more reason why bad eggs and in-
ferior butter should be marketed at the same price
as good eggs and butter, than that inferior pepper, maple
svrup, or decomposed fruit should be sold for same
money as the high quality article in eaen case.

The efforts towards quality in eggs and butter is
energzy well spent. :

___ﬁ_.__

HOLDING CLEARANCE SALES.

The question of the advisability of holding clearance
sales is raised by the publication of a letter in an Eng-
lish trade paper in which retailing methods in Canada
are severely and most unfairly scored. The eriticism is
directed chiefly at the dry goods trade but applies in-
directly to all lines of retail enterprise in this country.
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The charge made.in brief, is that Canadian merchants
sell goods recklessly without stopping to reckon profits,
the idea being to build up a big turn-over irrespective of
everything else. . English manufacturers of fabries are
advised to keep a sharp watech on their Canadian aec-
counts.

The writer is apparently a disgruntled old-country
man who has not found conditions to his liking in Can-
ada. It is apparent that he is either jaundiced in his
whole viewpoint or verv much prejudiced against this
country. In either case, he has displayed a singular lack
of judgment and a much warped coneeption of conditions
here.

The stability of the average Canadian merchant is at-
tested by the creditably small percentage of failures in
this country. The number of failures last year was un-
usually small. It must also be considered that conditions
in this country are totally different from the existing
state of affairs in Great Britain. The average Canadian
is a heavy spender and, as such, demands the best. A
merchant cannot with impunity offer for sale goods which
are out-of-date or shopworn. It has become necessary,
therefore, for the merchant to keep his stocks cleaned up.
To earry goods over from season to season is to invite a
heavier loss than would be experienced if the stock were
offered at reduced prices at the close of the season. It is
possible in many sections of the old country for a dealer
to carry his stocks over from season to season and to
finally clean them out but such is not possible here.

Another point to be borne in mind is that the standard
of retail stores in Canada, in point of equipment, is very
high. It has become necessary for a dealer to have a
modern store, with up-to-date equipment and to advertise
extensively. This increases the cost of doing business
and, with competition so keen, the only way to meet the
advanced cost is to inerease the turnover.

——
EDITORIAL NOTES. .

Syrups are one of the best fall and winter sellers.

Start them moving out early while the weather is yet a
little warm.
L ] - -

Oyster Week is something new for Canada. Such
unique things take well and it would be well to be
well prepared.

L - L

The Trading Stamp Aet is fully explained in this
issue. The law is too expensive to dabble with. Study
the act and steer elear of it.

L L] -

It is reported that a scoop has been manufactured
with a weighing attachment. This ought to ecurtail the
number of trips to the sugar barrel. :

L - -

A window running unchanged for weeks at a time
not only has lost its effectiveness as a sales producer
but it lowers the progressive reputation of the house.

Enter Canadian Groeer’s Thanksgiving window dress-
ing contest. Make the display attractive no matter how
small the window—the biggest pumpkin doesn’t neces-
sarily get the prize. ‘

. . .

An Ottawa statistician figures out that milk when

made into butter brings only 2% cents per quart, but

when sold in the raw state, the price is from 8 to 10

cents per quart. Do the skim milk and buttermilk cause
the difference?




Practical Equipment and Its Importance

Fixtures and Tools That the Dealer Can Use and What He Requires—Discrimi-
nation .Necessary in Selection or Loss May Ensue—Value of the Cash Register
and Computing Scale—Uses of Automatic Weighers.

Many stores are inadequately equip-
ped—are badly handicapped for usable
tools. Others are so cluttered up with
machines and appliances that one can
hardly move around. These remind me
of an oyster opening and shipping house
I know of.

This house was taken over by a young
man who had some great theories about
‘‘labor-saving’’ and ‘‘sanitary’’ ap-
pliances. He was given $25,000 with
which to complete his work—the sum he
had put into his estimates. He overran
that amount. Then, seemingly on a good
showing, he was given $24,000 more. At
the same time, in some way, he was
given permission to use his own judg-
‘ment in exceeding the estimates and ap-
propriations ‘‘in a moderate way.’” Re-
sult was that before the layout was coms-
pleted, the investment in fixtures and
appliances had been run up to $129,000;
and practical men who looked over the
outfit said they did not see where uny
room had been left in which to receive,
store and handle any OYSTERS.

We must beware that we do not fall
into like error. ;

Genius Gone Wrong

Twenty years ago Chas. S. Slack was
the foremost —— grocer. He had a
really beautiful store on Avenue.
It was finished in a white wood, stained
rose color, so that it might pass for rose-
wood or mahogany. The design was very
effective; displayed more goods to the
entering customer than any store I have
ever seen anywhere. Slack made money.
But he got into the way of thinking up
‘‘improvements’’ in his store and sys-
tem. Imitation woods no longer suited.
He must have the real thing. He chose
oak—white oak, quartered. It was
handsome—and expensive—but, to the
casual observer who could not appre-
ciate its intrinsic worth, the new store
had not half the individuality that the
old one had carried. Hence, at much
more expense, Slack had made his first
mis-step. He persisted in various eclm-
brous systems—ways of doing things
that would have swamped any smaller
business in short order, and that even-
tually swamped him—and he was only
saved from actual penury and want, af-
ter making a failure, through the gen-
erosity of a former competitor, who
. bought the bankrupt stock and fixtures.

*By Henry Johnson, Jr.

This was a plain case of genius gone
wrong—for Slack was a genuine genius;
and we do not want to follow any such
example .

The True, Sane Way To Do.

The way to go about the purchase of
equipment of all kinds is to carefully,
coolly and slowly consider just what you
can actually use to undoubted advantage
and individual profit.

It is well to look around and see what
others are doing—no better way to get
information than to see things in actual
working conditions in other places of
business. But beware of the error of
supposing, for example, that because the
People’s Market finds profitable use for
a big refrigerating plant, you, too, can
use such a plant in your business. Equip-
ment costing $60 per week to operate
may be profitable to that business, turn-
ing out $800,000 worth of goods an-
nually; but similar fixtures, costing $6
per week to operate, may be dire .ex-
travagance in your business.

In these matters I should paraphrase
a famous saying into: ‘‘When in doubt,
WAIT; remember you can ALWAYS
BUY!"’

The Cash Register.

An upward step in merchandising is
the modern cash register. No need for
me to go into details. Your local agent
will eonsult with you and advise as to
the machine best suited to your require-
ments. It will be up to you, however,
to decide the question whether he is re-
commending something that is beyond
your requirements. Those agents are
but human after all; and it is human to
sell what is most profitable to the seller.
Thus it is easy for the agent to attain
the frame of mind where he will truly
believe that the biggest, most expensive,
most informative mechanism is what you
really need, whereas something very
much smaller and less expensive may
answer all your immediate requirements.
It is really better business for you to
buy, something that will have to be dis-
carded for a better machine in five years
than to buy a register you cannot use to
best advantage—perhaps even at too
great a saerifice of your own time daily
—for two or three years to come. Buy
inside of your requirements rather than
anticipate the future too much.

But take on a register and establish
one of the register people’s systems of
accounting. Take that system bodily,
examining it to see that it covers all the
needful general acecounting of your busi-
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ness, and change your present methods
to suit it. That is the best way in all re-
spects, as you will find if you try it.

Computing Scales.

Any man can get along with old-
fashioned even-balance scales, especially
so long as he does most of his own
work. If you yourself weigh most of
the goods that go out of your store, you
will not be apt to overweigh, even on the
oldest style appliance. = Thus you will
not lose much, if anything, through
using old-style, pound-and-ounce scales.

But your next step will bring the ac-
tual need for computing scales. This be-
cause you now have to depend on others
and their interest, however honest and
faithful they may be, is not the kind of
interest you yourself will always have.

It was a revelation to me, and it will
be one to you to note what a wonderful
agency for greater accuracy is the sys-
tem of computing values direetly in
money instead of in pounds and ounces,
and then laboriously back into money
again. See that boy over there who is
weighing dates at 15¢ a pound. If you
go closely to him you will see that the
computing dial _indicates overweight.
You have talked with him about this,
but your talk has not yet made a lasting
impression. Now go over to him and
show him, plainly indicated on the dial
that he is overweighing 2¢ worth—think
of it—2 cents worth in 15 cents! Why,
that is 13 1-3 per cent. of overweight!
Think of it, John; my average gross
margin is 22 per cent.—to cover every-
thing, including your wages; and here
vou are giving away 13 1-3 per cent. on
this pound of dates!

A few such graphic illustrations will
promote wonderful, unheard-of acecuracy
throughout your entire business; for yon
cannot possibly instil aceuraey into your
people in one direction without promot-
ing greater accuracy in other things.

Get the People to Think.

Such lessons interest all people, young
and old; and when you excite interest,
vou get attention; and when you get at-
tention, you arouse thought; and when
you have got your people to think, why
the further development goes on auto-
matically—your work can be said to be
all but done, and you ecan turn your at-
tention to other things! '

Consider, if you will, what this kind
of thing will mean to you. In faet, you
can readily pay for a complete equip-
ment of the latest and best computing




scales out of these savings alone; and
there are literally hundreds of points I
have not yet touched upon, any one of
which would justify the purchase of the
appliances.
will pay more regular or more liberal
dividends than this line of equipment.
Automatic Weighers.

I have used automatic weighers, and
have seen them in use in stores of all
kinds, from the store which sells a ton
of sugar daily to the one where a barrel
lasts a week; and in no instance have I
found a man who would care to do with-
out his machine. I have one myself, and
I would not be without it.

One merchant computes that it saves
itself every thirty days in his business.
In any event, it is a great investment in
any store.

A barrel of sugar, containing 340 lbs.

I know of nothing which *
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will yield 340 lbs. net weight by this ap-
pliance.

Not only will it enable you to weigh
out goods with this great accuracy, but
a child can do it as well as you ean do it
yourself—in fact, the child cannot fall
into error with it. Think of that—no
amount of careless indifference will en-
able the dispenser of goods to over-
weigh! I put a little girl or a small boy
at my machine, after making the proper
adjustment, and the sugar is weighed
and wrapped just as accurately as a man
could do it with the machine, and much
more accurately than any man eould do
it without the machine; and the work is
done as fast as the operator cares to go.

I expect to go into greater detail on
all these appliances in later articles.
Meantime, what I have said can be re-
lied on.

Getting Oyster Season Started Early

How Province of Quebec Dealer Ushered in the Bivalve—Book
of Recipes Prepared for Customers — Convincing Display
Helps Along the Introduction—Value of a Good Start.

The oyster season is on. In promin-
ent position the word ‘‘Oysters’’ is now
blazoned forth on the menus of every
hotel, lunech room. and restaurant of
standing; and as the feeling of autumn
fills the air the very thought of oysters
whets an appetite which would do jus-
tice to the glutton at the Court of King
Arthur.

To those who wish variety no greater
opportunity was ever offered than dur-
ing the oyster season. Every house-
wife is continually hunting for some-
thing new. To her a good recipe is as a
found treasure., for if -there is one goal
which a woman strives to attain in her
own house it is to be able to prepare a
more tasty dish, and to -serve a finer
dinner than her society rival down the
street.

Getting After Oyster Business.

With this insight into the desires of
the feminine mind an energetic Quebec
Province grocer started last week to get
after the oyster trade. Two features he
played. After having made a careful
collection of oyster recipes of various
kinds he placed these in attractive book-
let form, early in the summer. One page
of the booklet gave recipes; the page op-
posite deseribed the service rendered in
the store, in the shipping department,
and on delivery. Illustrations added to
. complete a favorable impression from
all standpoints.

Amongst the recipes were those tell-
ing how to make fried oysters, the oys-
ters that made Baltimore famous, oyster
salads, oyster stews, oyster patties,

oyster cocktails, how to serve oysters in
half shell, and a variety of other dainty
methods of preparing and serving.

The Display Feature.

The second feature was that of dis-
play. Cool evenings and warm sunny
days favored him admirably. 1In the
rear of his window he arranged a closed-
in background, and with the help of
some absorbent cotton dipped in a
strong solution of alum and allowed to
dry, he made a fine representation of
frost crystals and refrigeration. A large
thermometer in the middle of the back-
ground registered 2 degs. F., and follow-
ing up the thermometer idea were large
color cards reading: ‘‘Fresh oysters. We
guard our stock by keeping them at an
even temperature. Nothing is more sen-
sitive to heat and cold than®the oyster,
and nothing suffers so mueh from un-
skilled attention. We receive fresh
stock daily, and keep it right.”

Another called attention to a fine
booklet of latest and best oyster recipes
that would be given away with every
oyster purchase and still others follow-
ed dealing with the rapidity of transit
from the oyster beds to the consumer,
and the delivery service which the store
rendered. Oysters themselves were
shown in great variety; oysters in shell,
oysters in bulk; oysters in bottles, ete.
All were displayed on ice furthering the
conviction that the firm knew the prop-
er methods of keeping oysters in stock.

Good Foundation Laid.

This firm ¢laims that by introducing
the oyster season properly they have

31

fully doubled their sales over the cor-
responding season of last year, and have
now laid a firm foundation for a good
season’s business.

‘“The main thing,”’ said their senior
clerk,”” is to get a start, get it right,
and keep it going.”’

g

ASSOCIATION NEWS

The Retail Groecers’ Association of
Hamilton, Ont., held their annual Hump
on Wednesday, Sept. 10. This date was
decided on at their last regular monthly
meeting. The Hump this year went to
Brantford, and while a report of the
great event will appear in the next is-
sue, it might be said here that past tra-

. ditions of this unique event were en-

thusiastically upheld. Invitations were
extended to Brantford, London and To-
ronto grocers to attend as well as to
members of the wholesale trade.

. * L]

Some of the grocers stated at the
meeting that certain wholesalers were
selling goods direct to the consumer. A
committee composed of Messrs, Brown,
Young and MecIntosh was appointed to
investigate the matter. President Ed.
Hazell occupied the chair.

. L] L

The officers of the Alberta Provineial
Board of the Retail Merchants of Can-
ada are:—

President.—J. F. Glanville, Calgary.

1st Vice Pres.—Alfred Hinds, Cal-
gary.

2nd Viee Pres.—Jas. Patterson (groe-
er), Calgary.

Provineial Treasurer.—R. Burns.

Provineial See.—J. A. Bucknall.

The Toronto Retail Grocers’ Associa-
tion resume their monthly meetings on
Monday evening next, Sept. 15. At the
June meeting it was decided to skip July
and August on account of the hot weath-
er and the holiday season. President D.
W. Clark expects a good attendance.

.___ﬁ__

BIG FLOUR MILL FOR CALGARY.

Calgary, Sept. 9.—A syndicate of lo-
cal and Minneapolis capitalists will
shortly commence the erection of what,
it is claimed, will be the largest flour
mill in the British Empire.

The mill will be built in four units at
a total approximate cost of $6,400,000.
Work on the first unit will be begun im-
mediately. When completed the mill is
expected to have a capacity of 6,000 bar-
rels of flour per day.




Country Merchant to Get Back Egg Trade

This is the Likely Result to Enforcing the Loss-off System—Wholesale Pro-
duce Men May Remove Buyers From Farmers’ Markets—Will Then Be Up to
Merchant to Buy on Quality Basis—A Result of Bad Butter.

“The aim of the new movement
is to produce in Canada the finest
‘ece in all the world.”’—James T.
Madden. President Canadian Pro-
duce Association, in special state-

ment to Canadian Grocer.

A unanimous decision to uphold the
buying of egus on the ‘‘loss-off '’ basis
marked the special conference of the
(‘anadian Produce Association held on
Wednesday, September 3, a notice of
which appeared in last week's (‘ana-
dian Grocer, It was pointed out that
some members of the Association had
failed to abide by the system and it was
agreed that its universal adoption would
mean a cheaper egg to the public, he-
sides a far more satisfactory condition
of affairs for the farmer, country mer-
chant and produce men.

Grievance Committee Named.

The chair was taken by the Presi-
dent, James T. Madden, Toronto. After
a thorough discussion, on motion of
Prof. W. R. Graham, of the Ontario
Agricultural College, Guelph, Ont., a
Grievanee and Arbitration Committee
was appointed to ‘investigate alleged
breaches of the agreement and to con-
fer with the executive as to the best
methods to overcome any difficulties
which may arise. This committee will
consist of the following members:
Messrs. Fearman, of Hamilton, Hunter,
of St. Mary’s, Fee, Maclean and Porter,
of Toronto, Gray, Champagne and
Thacker, of Montreal, Emond, of Que-
bee, Freeman and Auld, of Ottawa, and
two members from Charlottetown, P.E.I.

A Membership Committee was ap-
pointed also to secure the names of all
producers and dealers as members of the
Association.

Instructions on Candling.

It was also unanimously deeided, up-
on resolution, to memorialize the Gov-
ernment to further expand and develop
its educational work by instructions to
country merchants how to eandle eggs:
instruetions to farmers on cases and
marketing of eggs: the publication and
distribution of more literature; the en-
larging of the territory of members of
the Dominion Department of Agricul-
ture, and the holding of meetings in the
various distriets, and the supplying of a
simple egg-eandling device for the use
of the country merchant.

Among those present at the meeting
were representative of the Governments

JAMES T. MADDEN,

President Canadian Produce Association, who
is leading the movement for a universal “loss
off’" gystem, )

of Alberta, Saskatchewan and Mani-
toba: Prof. Brown, Live Stock Depart-
ment, Ottawa; Prof. Graham, Ontario
Agricultural College, Guelph; J. H.
Hare, Cobourg; James T. Madden, Wm.
Ryan, Ltd., Toronto; John A. Gunn, of
Giunn, Langlois & Co., Montreal; H. P.
(‘owan, Harris Abattoir Co., Ltd., Tor-
onto; H. B. (Clemes, Gunns, Limited,
Toronto; John Porter, Wm. Davies Co.,

Toronto; Mr. MeLean, Bowes, Limited,-

Toronto; Mr. Steinhoff, Swift Canadian
(‘o., Ltd.,, Toronto; Jolhn J. Fee, Tor-
onto; W. T. MeDonnell, Toronto; J. E.
Weston, Tillsonburg; J. B. .Jackson,
Simeoe; E. Cutmore, Brantford Cold
Storage Co., J. H. Levitt, Exeter; Mr.
Marshall, of Marshall, Rutherford & Co.,
Toronto; J. R. MeNabb, Dungannon;
Mr. Hunter, of J. G. Moore & Co., St.
Marys; Mr. Silverwood, of Silverwoods,
Ltd., London; John Nichol, Waterloo;
J. B. Hambridge, Aylmer; Mr. Mann,
London; and representatives of Willard
& Co.,, and Ewing & Branscombe, Tor-
onto.

Discusses Canadian Grocer Article.

In an interview with Canadian Grocer
this week, the president of the assoeci-
ation, James T. Madden plunged into
the subjeet with his accustomed enthu-
siasm,

After expressing his delight at the
large attendance and the nnanimity dis-
played he turned to an article in Cana-
dian Groeer of August 29, ““‘Country
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Merchants’ Idea of Loss-off System,’’
which lay open on his desk before him.
““That’s just the point we propose to
solve,”” he declared, indieating the fol-
lowing guery that introduced the article:
‘*How can the country merchant pur-
chase eges from the tarmer on the loss-
off syvstem when buyers of wholesale and
houses send out men to
farmers’ markets who buy by the dozen
without veference to quality?’’
**Quite right,”” commented Mr. Mad-
den. ‘*Here's how we will solve it: the
wholesale men will get off the markets
and leave the trade to the storekeepers.
That's how 1 will snggest the solution
to this, and we are working to that end.

What Bad Butter Did.

““It was the general merchants’ fault
in the first place that forced us to go
on the market. It was butter that drew
us there first of all. Merchants did not
market it in a fresh condition; they did
not handle it right. We were forced on
the markets to get good fresh .dairy
If the country storekeeper will handle
cegs and butter properly. and market
them fresh, 1 don’t think the produce
men will bother to zo there. It was
orginally a retail man’s joh, and it will
2o back to the storekeeper if he will at-
tend to it."’

In this way the produce men, dealing
only with the merchant, would enforce
the loss-off system, and (e latter in
turn would apply it to the farmers.

commission

Aid From Government.

Mr. Madden outlined the course that
the executive would follow:

Applications will be made to the gov-
ernments of the Dominion. Ontario, Que-
bee¢ and Prince Edward Island, asking
them to send their representatives to all
the different sections to talk up the pro-
paganda for better eggs, and shew the
conntry storekeepers, and farmers, and
all connected with the trade, the value
of handling ‘eggs according to the pro-
gramme laid down by the association.
The egg industry in Nova Scotia and
New Brunswick is not sufficiently de-
veloped yet.

The Ottawa Government will continue
its active co-operation in sending out
literature and samples of candlers, and
using its officials to carry on the work
of education.

““Our aim is to produce in Canada the
finest egeg in all the world.”’ coneluded
the president.




Current News of .thé Week

. Quebec and Maritime Provinces.

Burdick Bros., grocers, have registered
in Montreal.

W. H. Worth, grocer, Windsor, N.S.,
has sold to C. J. Cochran. .

Honore Raymond, grocer, Iberville,
Que., is succeeded by his son, T. H.
Raymond.

Jno. Simpson, of Chase & Sanborn,
has returned from a trip through the
maritime provinces and Newfoundland.

Thos. Mufphy, of John Caldwell Co.,
Montreal, P.Q., left this week for New
York, where he intends spendine a holi-
day.’

The Anglo-French Mfgr. Co. has been
registered in Quebee with head office in
Montreal, to manufacture syrups, essen-
ces, ete.

John Anderson, manager of Chase &
Sanborn, Montreal, returned on Tuesday
from a trip by motor to Boston and the
white mountains.

Alan Hughes, son of the patentee of
Molaseuit, is at present in Montreal. He
is making a tour of Canada, visiting all
the agricultural colleges.

W. A. Sadler, sales manager of Can-
ada Starch Co., Ltd., will leave Montreal
to-night (Friday) on an extended busi-
ness trip through to the Pacific Coast.

Edward Lefebvre, manager of the
Ocean Mills, Montreal, manufacturers of
Chinese starch, spent the week-end at
Plattsburg, New York, covering the dis-
tance between latter and Montreal in his
motor,

Fire broke out last week in the factory
of S. H. Ewing & Sons, Montreal. Some
damage was done the cork and spice de-
partments, but the amount has not yet
been estimated. Though some delay will
of neecessity be caused in making de-
liveries, everything will be in operation
as quickly as possible, and it is not
thought that any serious hold up will be
effected.

Ontario.

Chas. Cheeseman, grocer, Barrie, Ont.,
has sold his business.

H. Seargeant, grocer, Midland. Ont.,
is succeeded by Kettle & Co.

J. Coulton, general merchant, Mimico,
Ont., is suceeeded by A. D. Norris.

Jno. Anderson, grocer, Smith’s Falls,
Ont., is suecceeded by L. A. Taggart.

A large percentage of the merchants
of Toronto have signed a petition for
early closing.

The general store of F. W. Fay, Port
Burwell, Ont., on Lake Erie, was dam-
aged by windstorm.

The grocery and crockery store and
residence of W. A. Guilfoyle, Luean,
Ont., was seriously damaged by fire re-
cently.

Leonard Barker, groecer and confec-
tioner at 1,134 Yonge Street, Toronto,
was found dead in his apartments in con-
nection with his store recently.

T. W. Williams, of Melbourne, has
rented a new store on the corner of
Wyandotte Street and Parent .Avenue,
Windsor, Ont., and will open shortly
with a grocery stock.

C. H. Seeley, grocer, condueting busi-
ness at the corner of Murray and Ade-
laide Streets, Chatham, Ont., has sold
out to Perey Cornfield, for several yvears
with E. R. Snook’s grocery.

The grocery store at the eorner of
London Road and Woolwich Street,
Guelph, Ont., purchased a month ago by
Mr. Beattie from the estate of the late
Mr. Fielding, has now been sold to C.
(. Borden, of Fergus.

J. G. Murdoch and R. D. Cameron,
Lueknow, Ont., have amalgamated under
the style of Murdoech & Cameron Co,
Business is heing eontinued in the store,
which has been occupied by Mr, Mur-
doch.

Sam. J. English has purchased from
D. Jamieson and Mrs. M. Watson the
grocery and confectionery business
carried on in King Street, Forest, Ont.,
for several years. He took possession
this week.

St. Mary’s, Ont., ratepayers will, on
Sept. 27, vote on a proposition to guar-
antee the bonds of Carter, Son, & Co. to
the extent of $50,000, the company,
which is now capitalised at $200,000,
agreeing to ereet a 600-barrel flour mill
at a cost of $75,000.

In the single gelding or mare elass
open to grocers at the Canadian National
Exhibition, R. Matthews, a Yonge Street,
Toronto, grocer, took first and third
prizes.
wood Avenue, Toronto, got second prize,
and W. J. Hooper fourth. '

A report from St. Catharine’s, Ont.,
states that the Tomato erop this vear is
exceptionally heavy and the quality is
good. The four ecanning factories in
St.- Catharines alone will use 230,000
bushels. Plums, too, are decidedly plen-
tiful, and the canners are paying as low
as one cent per povnd. Last vear the
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R. W. Davies, grocer on Home-'

minimum price was 215 cents, and ten
years ago it was as high as seven cents.
The canners report no great difficulty
in securing plums at the low rate,
although the growers who are acecepting
this figure are far from being satisfied.

Western Provinces.

Marvin Bros., grocers, Winnipeg, have
sold to Wooley & Jenkins.

Miss G. Ward, grocer, Calgary, Alta.,
has sold to Mrs. G. H. Moore.

The farmers around Salmon Arm,
B.C., are considering starting a co-
operative store.

J. G. Sandsmark, from Norway, is
visiting Western Canada in the interests
of a Norwegian fish canning company.

Eastern Manufaeturers, Limited., Sas-
katoon, Sask., sustained a fire loss re-
cently. Stocks of teas, brooms, choeo-
late, rubber goods, were badly
soaked with water.

The Lake of the Woods Milling Co.,
Ltd., have decided to build another large
mill in the West in the near future.
Neither size nor location have yet been
definitely decided, but a 3,000 barrel mill
is what is now proposed.

ete.,

A Western United States Fishing and
Packing Company paid fines amounting
to $2,856.36 as result of an aetion
brought against it by the State Fish
Commissioner when they failed to place
salmon fish traps in the regulation depth
of water under orders of the Commis-
sion.
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To W. J. BRIGGER, president and
general manager of the T. Upton Co.,
Hamilton, Ont. Mr. Brigger was born
in Hamilton on Sept. 14, 1868. Since
he was 19 yvears of age he has heen in
business for himself, his first venture
being the grocery business in his home
city. Twelve years ago he took an in-
terest in the T. Upton Co., and while he
gives all his activity to this business, he
has interests in a number of other in-
dustries.




POINTS ABOUT GOOD BROOMS.

The Cub Reporter.—In selling a good
broom—the higher priced one—I would
use a line of argument about as follows:

‘“You’ll observe, Mrs. , that the
corn in this 40 cent broom is of a finer
quality. There are no knots in it, and it
is not bunchy like the other. - It will,
therefore, not only do more effective
work, but it will last longer.

““A good broom about the house is
undoubtedly a very helpful thing.”’

Yours for better quality.
Winnipeg, Man.

__@_
"IN THE CORN QUALITY.

The Cub Reporter.—As to selling a
40-cent broom instead of a 30-cent one.
I think when a customer asks why the
difference I would point to the better
quality of the corn.

“‘The handle, too, is smoother and not
quite so thick. It is made of lighter and
better wood than the cheaper one.

““You will see, too, that there are five
ties on this one and only four on that—
the one is reinforced and the other is
not.”

I have sold many a good broom in this
way. OTTAWA CLERK.

___..m__

APPEAL TO BETTER NATURE.

The Cub Reporter—Noticed your
broom question on last week’s Clerks’
Page. I am very much interested in the
sale of higher quality goods.

In selling the more expensive broom
to a particular woman I would carefully
point out that the broom, being of su-
perior quality, only people of her know-
ledge and standing could afford to buy
such a good article. .

Proceeding to make the sale from the
same standpoint, I would strongly em-
phasize the fact that, being ecareful of
her housework, she would naturally
want the best broom she could get, and
not the ordinary variety.

EARL O’NEIL.

A. H. McL.

Chatham, Ont.

SELLING A GOOD BROOM.

How would you sell an expen-
sive broom, Mr. Clerk ? :

You show a woman a 40 cent
broom, and then a 30 cent one.
She asks you why there should
be a difference.

What would you say?

Read on this page how other
clerks sell the expensive broom.
Note the points they bring out in
their letters.

Have you used any others?

How would you get the extra
10 cents and give the better
value?.

Write and let us know.

REMEMBER CUSTOMERS’ NAMES.

The faculty of remembering names
and faces is a valuable one for retail
dealers and salesmen. It is a valuable
asset for the speeialty man, for he gains
a certain advantage over the big store in
personally knowing his customers.

Many clerks find it difficult to remem-
ber customers sufficiently well to ecall
them by name on entering the store, but
this quality can be aided and developed
by the use of memorandums, which will
help the memory.

It is a good plan to jot down a few
notes after the customer leaves and
while fresh in the mind as to. certain
characteristies of his or her appearance
and the name. A pad or note book and
pencil always at hand will serve a valu-
able purpose in assisting the memory on
such things and will repay for the
trouble many times over. o

Most elerks are well posted on prices
and qualities, but fail to recognize a
customer by name, and the advantages
of greeting the visitor as though yon
considered him a personal friend goes a
long way in holding his trade. Care
must be taken to avoid undue famili-
arity and importunity, but to greet the
customer by his name when he enters
vour store is the best preparation for a
sale.
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VALUE OF CONSISTENCY.

Some good advice is contained in the
following extract from an address given
by an official of a largestore fixture
manufacturing concern to the salesmen:

‘It is vital for this company to see
that our boiler-house gets the right
food and it is just as important for
vou as the owner of a beautiful hu-
man machine like yours to see that it is
given a fair chance.

‘“We must learn to act from thinking
and not from a notion. We want know-
ledge, not notions. We should not be
cranks. We need simply to give the
subject ecareful study and analysis
and a little common sense and we will
reach the proper result. Let us start
into it in a simple way. Let us elimi-
nate some of those things that we know
don’t help us.

‘“It is not the fellow that is jumping
up and down all the time that produces
the best results. It is the fellow who
keeps his human machine in good shape,
using his brain and doing some good
consistent thinking.

‘“‘This is what we want: A stronger
and more efficient generation. If we
have lost twenty years of our lives be-
cause of our own faults in eating and
sleeping and other habits, let us not do
our children the injustice of not pro-
tecting them from that same sort of
thing. )

‘“The goal of achievement is progress.
That is the big underlying principle in
this business—to be progressive.’’

OBSERVATIONS OF THE CUB

REPORTER.

A happy smile is about as good an
argument as one can use.

Appreciation of the little things is
half the success in life,

Hard luck stories are not worth more
than a dime.




A panoramic view of the Canadian National Ezhibition at Toronte, taking in the Manufacturers’ Building, Press Building, the Grand
Stand, the Dairy and Applied Arts Buildings, and the big fountain. Lake Ontario is just beyond the Manufacturers’ Building.

Attendance of More Than a Million People

Great Canadian National Closes With Record Crowds—Many Improvements
Noticed, and More are in the Making— A Year of Rapid Progress—Exhibits of

Many Manufacturers.

Toronto, Sept. 11—Even if we come
not within sight of the ecastle of our
dreams, we are“ enjoined to still be
thankful for the golden moments of life.

If ““the thanks’’ be justified in such a
rase, how much more so should they be
justified when the castle is reached?
For some years now the Canadian
National Exhibition
strained every effort {o secure a million

directors have

attendance at this famous fair. This
year the goal of their ambitions has been
attained. The million mark was sur-
passed by some 9,000 people—a two
week's record which stamps the Exhibi-
tion as the greatest on the American
continent—if not on the Globe. But not
content with this, the directors are show-
ing the business man’s spirit in be-
ginning now to make next year's attend-
ance a million and a quarter.

A Great Education.

The educational feature of the Can-
adian National is undoubtedly its
greatest asset. No one with eyes to see
and ears to hear could possibly attend it
without going away with a better and
more thorough knowledge of the c¢ondi-
tions and progress of the era in which
we live. This exhibition is truly

A TWO-FOLD OPPOR-
TUNITY,

On the pages following are
reproduced the exhibits of a
great many manufacturers of
foodstuffs and equipment of in-
terest to the grocery trade.

Every retail grocer in Canada
should take advantage of the
foodstuff exhibits in tiwo ways.
Each display has in it the sug-
gestion for splendid window and
interior trims.  Experts in dis-
play went to the trouble to show
the goods at the Canadian Na-
tional Exhibition to the very
best advantage and a glance
over the succeeding pages dem-
onstrates the success attained.

Again, a million people saw
the goods exhibited. Thus a
greater interest will henceforth
be taken in them. FEvery deal-
er should take advantage of this
wide publicity by cooperating
with the manufacturer, in push-
ing at once the sales of these
goods.

With the manufacturers help
and a strong “follow-up” cam-
paign the best results can be ob-
tained from the exhibits at the
big “Fair.”
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‘“ National ’’ in its seope. Every pro-
vinee of the great Dominion was repre-
sented. The wealth of the waters and
forests of British Columbia; the vast
grain resources of Alberta, Saskat-
chewan and Manitoba; the world-famed
produets of Ontario and Quebee, and
the Maritime Provinces—all were in
conspicuous evidence. In every building
on the grounds the fruits of the labours
of man in every walk of life were well
exemplified.
Improvement Work Goes On.

Every year sees many an improve-
ment. Sinece September, 1912, more
streets have been paved. N:\\\' live-
stock sheds have been erected and moved
farther from the centre of the grounds
to give room for further exhibits; addi-
tional exhibits from outside countries
were noticed; for the first time there was
an extensive showing of fish from all
provinces of Canada; more produets
were there from the British West Indies
—and from -an amusement standpoint
there were additions galore.

Next year the aim, as aforementioned,
is a million and a quarter people with
many new improvements.
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The altractice erhibit of Foster Clark’s Cream Custard and other goods at the Canadian

FOSTER CLARK'S CREAM CUST-
ARD AND EIFFEL TOWER
LEMONADE.

O make the celebrated Foster Clark s
(‘ustard
known among Canadian consnmers, larze
quantities
away at

Manufacturers’
away hy the

('ream still more widely

of sample tins were given
hooth in the
Buildine. Eaeh  tin
given Harry Horne Co.,
Canadian agents for Foster Clark, was
larce enough to make a quart of delici-

Custard.

their attractive

ous (‘ream

Horne Co.

Convineing proof of the high quality
anl
given by the demonstrator in attendance
“*Big Fair'’
means to the

wholesomeness of this dessert was

to thousands of the visitors.
What this
stocks, displays and pushes Foster
Clark’'s Custard Powder is self-evident.
without it. It has
merits

retailer who

No store should be

by sheer force of its cained a
stronghold in Canada impossible to dis-

Im]:lh
Besides the Cream Custard, the Harry
Horne Co. exhibited, other products of
36

National Exhibition, made by The Harry

the Foster including
Eiffel which, like the
Custard has gained a splendid reputation
in Canada: H. D. (Home Doctor) Health
Salts and Foster Clark’s Tablet Jellies.
lines that will pay the
Their merits bring back
article 1s of
any use without that quality.

Full Foster
Clark's Goods may be obtained from The
Harry Horne Co., 309-311 Kine Street
west, Toronto.

Clark Company,

Tower Lemonadle

These are all
agrocer to push.
amnd no

the repeat orders

information on all of
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PEEK FREAN’S BISCUITS.
HE biscuit
Frean & Co.,
through its

ereat house of Peek

London,
The

Harry Horne ('o. had the distinetion of

Limited,
Eng., Ontario agents,
having the first Old Country bisenit «is-
play at the Canadian National Exhibi-’
tion.

It was a pleasant surprise to those
who already knew of the high qualities
of Peek

there and many expressed their delight

Frean's Biscuits to see them
at knowing that this widely known firm
was represented and that their biscuits
could be obtained in this country.

furthered

Demonstrators in charge

the reputation of Peek Frean's quality

goods by having visitors actnally test

the samples.

This display of Peek Frean's Biscuits, made by The

CANADIAN NATIONAL EXHIBITION

The Short Cake, Teddy Bear and Bili-
ken the that
appealed the strongest to all who had
the
While it is only a little more than a
Old

been represented on the market in Can-

biscuits were three lines

pleasure of viewing the exhibit.

vear since this Country firm has

ada, their produets have met with the
The last On-

tario Customs reports show that they

most encouraging favor.

have the largest sale in this provinee of
any Old Country line. This in itself be-
speaks their goodness.

The history of the Peek Frean biscuits
dates back a good many years. An in-
has been built up

ternational business

in the intervening time. Their factory

in the world’s metropolis is of the most

modern character, and working condi-

o

Advertising Section

tions ideal. Best and most up-to-date
machinery is used, all of which combin-
ed with high quality and absolutely pure
materials and expert biscuit makers, has

Peek

biseuits a great permanent as-

gone to make the reputation of
Frean
set, not only to the firm itself but to
every aggressive retail grocer selling
them.

Every grocer can feel assured of re-
Purity and
excellence of quality have ever been the
key note of the Purity is
sviionymous with everything in connee-
tion with Peek Frean & Co.

The Harry Horne Co., 309-311 King

St., W., Toronto, will gladly supply any

peat orders in these goods.

business.

information desirexl by members of the
trade. Drop them a line for illustrated

price list.

Harry Horme Co., was the first Old Country biscuit exrhibit ever seen at
great C. N, B,
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Where thousands madé their first and a

BOURNVILLE COCOA.
CADBURYS' CHOCOLATE.

S AY it over to yourself: ‘‘Bourn-
ville—the last word in cocoa.”’
That’s one of those phrases that has
come to stay. Bournville is in a class
by itself—the place as well as the cocoa.
You know the truth about the cocoa
from a single cup. You must visit that
beautiful ‘‘home’’ at Bournville, in
England, established for the manufac-
ture of cocoa by Cadbury Bros., before
you realize the idea surroundings that
help mightily in the turning out of an
ideal cocoa.

Crowds thronged about the booth in
which Cadburys’ latest produetion,
Bournville cocoa, was being served at

CANADIAN NATIONAL EXHIBITION

lasting acquaintance with
the Exhibition, eager to taste this deli-
cious beverage, and three large urns
were kept eonstantly in use. In between
the rush of serving, the demonstrators
explained an ingenious Gift Box Coupon
scheme for extending the sale of Bourn-
ville cocoa; every collector of 20 Bourn-
ville coupons would receive a handsome
free box of Cadburys' assorted choco-
lates. Thousands of coupon sheets were
distributed showing the method of col-
lecting, ranging from 1 coupon for 1
Ib. tin to 4 for 1 lb. The Bournville
cocoa itself is prepared from beans from
Cadburys’ own plantation, so that the
firm have complete facilities for turning
out the finest cocoa in the world.

Cadburys’ chocolates, as shown be-

Bournville Cocoa and

Advertising Section
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Cadbury’s Chocolates.
other aisle, and of which
samples were enjoyed by many sweet-
tooths among the fair sex, inecluded
cream bars, nut milk bars, and dairy
milk chocolates. As souvenirs there
were handed out fans for the hot days
and puzzles and drawing novelties, all
tending to familiarize the public with
Bournville eocoa and Cadburys’ choco-
late.

That Bournville brand of cocoa looks
like a comer in Canada, and it will pay
every grocer to try it and give a liberal
order for Cadburys’ chocolates.

Mr. E. W. Pyke, Toronto, representa-
tive of Magor, Son & Co., Montreal and
Toronto, was in charge of the booth.
This firm holds the Canadian ageney for
('lll“)lll‘_\' Bros.

side the
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Exhibit

BIRD’'S CUSTARDS, EGG POWDERS,
JELLY POWDERS AND BLANC
MANGE.
wllAT booth was it that drew so

many old country people in the
Manufacturers’ Building? Bird’s, with
its Custard and Blane Mange and Egg
Powders. As soon as the big
caught their they made a bee line
to renew again acquaintance with those
dainty flavoured dishes that had been
their favorites from childhood. No won-
der that thousands of samples of cus-
tards and blane mange were consumed,
and thousands of inquiries made for
dealers who kept in stock the goods of
Alfred Bird & Sons, Limited, Birming-
ham, England.
The stand was in charge of Mr. E. W.
Pyke, Toronto, representative of Magor
& Son & Co., Limited.

signs

eye,

where Bird’'s Custard and Egg Products and their

CANADIAN NATIONAL EXHIBITION

BIRMINGHF\M

other high

The
simply

old

the

the country
illustrates results that
bound to follow the wide distribution of
Bird's products in Canada.
the
and egg

rush of users

are

This firm

stands as absolute originators of
and their

75 years remains un-

custards powders,

supremacy after
questioned. Quality has been the watch-
word, not price, from the very start. So
was created that

But
Sons,

universal a ‘“‘vogue "’
hosts of imitators have sprung up.
the name of Alfred Bird &
Limited, on every package is your guar-
antee still for purity and excellence.
include Bird’s (Custard
Powder, of incomparable quality and
delicate flavor; Bird’s Blane Mange
Powder, of c¢reamy richness, made in a
moment; Bird's Crystal Jelly Powder
which, dissolving instantly, forms a jelly
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These goods

Advertising Section

quality goods were shown.

erystal and with all the ex-
quisite flavor of old-fashioned jellies;
Bird’s Egg Powder (egg substitute), im-
parting the lightness, richness, and
flavor of new laid eggs to cakes, buns,
puddings, ete., and a great favorite
especially during the winter months,
when the price of eggs runs beyond the
average purse; and Bird’s ‘¢ Spongie,”’
which makes, without chance of failure,
a delightful, spongy and moist Swiss
roll. ;

Thousands ' of samples of these pre-
parations, with a valuable book of re-
were distributed during the Ex-
hibition, and a new market has been
opened to the grocer. Get in toueh with
Alfred Bird & Limited, of Bir-
mingham, England, through their Can-
Magor & Son & Co., Ltd.,
Montreal and Toronto.

clear as

cipes,

Sons,

adian agents
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Lytle's “Nterling” goods

LYTLE’S ‘‘STERLING’’

GOODS.

(10 T. A. Lytle Co.’s I Vill Go. Dis
was the in-

BRAND

makes good catsup,’’
_\'('l'i))linll on one of the euntest looking
the Exhibition. A
little Duteh boy was drawing a huge to-
mato with a flag stuck in the top, and
the word *‘Sterling.”’ Nineteen
thousand of these given
on Children’s Day and
100,000 the Fair. A
pretty good opener in 100,000 homes for
“¢Sterling’’ brand eatsup this fall.

eards handed ont at

on it
cards  were
away alone,

over during hig

These attractive rows of bottles in the
booth in the Building
not all catsup.

Largest

Manufacturers’
filled with
Pickle Industry"”
out in bold léttering below the counter,

were ““Can-

ada’s stood

and ‘‘Sterling’’ pickles were prominent

CANADIAN NATIONAL EXHIBITION

were very attractively presented to the million

in the display; sweet, chow ¢how, onions,
many more, Besides pickles and
the *‘Sterling’’
jams, flavoring extraets, raspberry vine-

and

catsup brands include
lime juice,

fruits,

oranceade, lemonade,

gar,

erape wine, port wine, crushed

mint sauces, ete,

So popular has the **Sterling’” brand
hecome that the firm was foreed to make
their

a large extension to

Sterline Road, Toronto.

factory on
And this is now
The exten-

sion will ensure a prompt filling of ord-

busy on the season’s pack.

ers, but 1in order to l\'m-]u ahead of the de-

mand, alreadv a second enlargement is

contemplated. This can have only one
meaning to the grocer; the publiec know
the ‘‘Sterling’’ brands, They like them
and the grocer should
Valuable Asset of the

means easy sales in the

40

and use them,
share in this

Lyvtle firm. It

visitors at the

Advertising Section

Exhibition,

many lines covered by the term **Ster-
ling."’

The members of the T. A. Lytle Co.,
Limited, appreciated this attainment to
the full and

foresicht and ability that has produeced

with the same measure of

this ,\:lli\lill’“ll'.\ condition,

Theyv are determined that the best sel-
ection of fruit and
ness in handling, and a wide-spread pub-

vegetables, c¢leanli-
licity shall continue to attend the firm’s
efforts in the future.

They make
‘*Sterling’’ a for
every one of the many products that are
turned out factorv. A
who earried brands with a title already
familiar and trusted by a large section
of the publie has more than **Half the
Battle ™

YIH'
quality in

are aiming to name

standard

of their grocer

won,
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KNORR’S SOUPS, ETC.
HERE were

Canadian National
year which attracted more attention
from the general public than Knorr’'s,
which was busy from early morning un-
til late in ‘the evening and kept the de-
monstrators fully
the different kinds of soups and explain-

exhibits at the
xhibition this

few

extended, sampling

ing the use of such lines as dried veue
aroni, ete.
Soups, both in squares and

tables, m:
Knorr's

The demonstration booth of Knorr's Soups for which The

CANADIAN NATIONAL EXHIBITION

rolls (Erbswurst), were highly appre-
ciated both by the publiec and trade
alike and quite a number in the trade
were pleased to order after having satis-
fied themselves by sampling as to the
quality.

Messrs. Knorr put up over thirty
varieties comprising several new lines.
Sceoteh Broth, Mutton Broth, Consomme
Julienne whieh were very popular and
all soup squares sold at 5

are cents,

which makes three plates of soup. Messrs.
and

Knorr are probably the oldest

Advertising Nection

largest manufacturers of prepared soups
and vegetables, and also make a very
fine line of macaroni, vermieelli, noodles
and spaghetti, also prepared flours, con-
somme cubes, ete.

They also adopted the principle of
taking all orders through the trade,
which will no doubt be appreciated.

This exhibit was in charge of Mr. W.
H. Wilson, Canadian manager of the
MacLaren Imperial Cheese Co., Ltd.,
who are Messrs. (. H. Knorr’s Cana-
dian agents.
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MacLaren Imperial Cheese Co.. are Canadian representatives,
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‘‘STEERO’’ BOUILLON CUBES.
A CUBE makes a cup—of ‘‘Steero.’’
A customer pays you 10 cents
for a box of four cubes, so that every

time he makes a cup of ‘‘Steero’’ it
only costs him 214 cents.
‘¢Steero’’

of the finest of beef.

is the concentrated essence
Every eup con-
tains the most powerful body building
food article obtainable.

¢“Steero’’ Bouillon Cubes were

de-

Demonstration booth of

the
Canadian

monstrated in Manufacturers’ An-
National Exhibi-

tion to thousands of the million visitors.

nex at the

Every retail grocer knows what this
will mean in sales of ‘‘Steero’’ Cubes
once he stocks and displays them.

They have the quality and merit that
bring the desired repeat orders.

‘‘Steero’’

to serve the unexpected visitor.

solves the problem on what
With

CANADIAN NATIONAL EXHIBITION

fall and winter season coming it will be
found a rapid seller.
There is to ‘‘Steero.”’

There’s nothing sticky to soil the fing-

no waste
ers or stick-to the spoon.
‘‘Steero”’
seasoned. No salt or pepper is needed.
Added to

‘Steero’’

Bouillon Cubes are already

soups as a ‘“‘stoek,’”’
imparts a richness and a new
flavor.

““Steero'’ is also sold in hoxes of 10

The American Kitchen Products Co,, where

cubes for 25 cents. It is simply solid
soup prepared from the finest of beef
by the most scientific processes — the
crowning result of long experiment.

In making ‘‘Steero’’ (ubes, the con-
densed essence of beef is relieved of all
moisture. It is then flavored with fresh
herbs and vegetables and the cubes are

carefully wrapped and packed in the
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sealed tin boxes—germ proof, sanitary,
and hygienie.

What better food ean any retail deal-
er sell his customers?

Now is the time to stock up for the
The fortnight
demonstration at Canada’s great Exhi-

fall and winter demand.

bition will help every grocer from coast
to coast.

The American Kitchen Products Co.,
of New York manufacture ‘‘Steero.”

was shown.

Their distributing agents in Canada
are Lymans, Limited, of Montreal, and
Lyman Bros., & Co., Toronto. ‘‘Steero”’
is sold through the wholesalers.

Make beef
read ‘‘Steero’’ and you won’'t be disap-

your next essence order
pointed.

You can place your highest recommen-
dation on ‘‘Steero’’ Bouillon Cubes

without hesitation.
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THE CANADIAN POSTUM CEREAL
Co.

O F the many highly educative demon-

strations in the Manufacturers’
Building at the Canadian National Ex-
hibition, Toronto, the retail grocer can-
not attach too much importance to that
of the Canadian Postum Cereal Co.,
Ltd., Windsor, Ont. Their large and

The erhibit iwchere Post

very handsome booth, not only eontain-
ed a striking display of the company’s
products, but these highly nutritive
foods were daintily served to thousands
of visitors during the two weeks of the
Exhibition.

This was which demon-

the feature

CANADIAN NATIONAL EXHIBITION

streted in most emphatic manner those
qualities embodied in ‘‘the reason’’ be-
hind the universal demand for instant
Postum, Grape-Nuts and Post Toasties.
Two weeks of direet association with
the people of Canada went to show, as
it has done before, that these products
have a definite place in their apprecia-
tion. !

Toasties, Instant Postum and Grape Nuts

The display was in charge of Mr. Geo.
S. Fergus, and may be classed among
those exhibits which have solved the
problem of getting in touch with every
class of visitor to the Exhibition. For
the souvenir hunter the
booth distributing point of
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enthusiastice

was the

Advertising Section

sample ecarriers, and for the thousands
of people who visited the ‘‘Fair’’ for
entertainment, there were: cups of
Instant Postum or «ishes of Post
Toasties or Grape-Nuts.

Another fact of special importance to
the dealer was that no cash sales were
made during the demonstration, but or-
ders were taken and forwarded to. vari-

were demonstrated.

ous merchants throughout the ecountry,
thereby giving to every one the patron-
age of his own customers. In behalf of
the retailer who must serve the insistent
demand for Postum, Post Toasties and
Grape-Nuts, this was an exhibit that
served a most useful purpose.
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ST. VINCENT ARROWROOT.
TIHH'SA\NI).\' and thousands of peo-

ple saw St. Vincent Arrowroot dis-

played in an appropriate West Indian

stand in the Government Building of
the Canadian National. The uses and
advantages of this popular food were

explained to visitors from coast to

coast. This is bound to have a good ef-
fect on sales in Canada and should gain
the attention of every interested dealer.
To know more about any article is to
sell more. St. Vincent Arrowroot has
made a name for itself in Canada. Bis-
cuit manufacturers pay it a high com-
pliment in their ‘*Arrowroot’’ biscuit
for children as well as grown ups. It
is one of the rapid sellers among the
faney biscuits.
unexcelled

St. Vincent Arrowroot is

as a breakfast food. It is pleasing to
the palate and highly digestible. It is
useful as a food for the delicate - and
beneficial as a delicacy for the robust.

St. Vineent Arrowroot has heen high-
ly recommended by medical men as an
agreeable non-irritable article of * diet
for children in the form of cakes, bis-
cuits, or puddings: boiled with milk or
water, sugared and flavored with spices,
lemon-juice or wine. For young child-
ren a little caraway or cinnamon is ad-
vised.

St. Vineent Arrowroot has probably
made its greatest strides as a diet for
Where

economy is concerned, it is a great hoon

family use. food-value and

to the housewife. Arrowroot eustards,

puddings, blancmanges, with jams or
fruit jelly are most delicious dishes.

In the sick room St. Vincent Arrow-
root is used both as a powder and a
food.

It is perfectly digestible at all hours
and by all persons in any condition of
health.

In short, St. Vincent
““The Standard of
food.

At the Exhibition C. S. Pickford, rep-
resenting Pickford & Black, of Halifax,

Arrowroot is

Excellence’’

N.S., was in charge of the display.

Many recipe booklets were given

CANADIAN NATIONAL EXHIBITION
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& |

ARROWROOT

The exhibit of Rt. Vincent

away, which will mean a great help to-
wards sales. Copies of these with any
other information may be secured from

The Arrowroot Growers’ and Export-
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ASK FOR SANMPIF

i

Irrowroot from the Dritish West [ndics.,

ers Assoeiation, St.
West

pany's agents.

British

from any of the com-

Vinecent,

Indies, or

Get in touch with them now.
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“Rulldoy’ Ammonia Powder and other

JOHN B. PAINE, ‘‘BULLDOG'’
BRANDS.
I T

chose

was a happy thought of the John B.
Paine Company,
..lhl”lllb'_'”

their ammonia powder,

Limited, when they

chloride of lime,
and other cleaners. The conquering bull-
it, *“We clean

responsible

dog and the motto under
up everything,'’ is prob-

ably for thousands of sales of the pro-

duets of this firm in the grocery stores
of Canala.
Manu-

backeround

In the exhibit this yvear in the

facturers’ Annex the con-

““Bull-

ammonia powder in its well known

sisted of thousands of eans of

dog'’
The counter

_\'(‘“(I\\' lahe l\“ was lll‘\ulonl

to the sales of a popular combination

CANADIAN NA

I.|. DOG S

specialties wrere

in picture and name for

muu"

DYE STUFFS & CHEMICALS

- ———

showrn here.

a box of bulldog shoe polish, black or
tan, a miniature package of amrmonia
powder, liquid blue and a silk fan, with
a catalogue of the firm’s premiums, in-
cluding a new line, crockery.

ik I'lll”tlw_r“

fulness was

Another brand, whose use-

Jemonstrated to thousands,
Bleaeh-0,"’

moving all

was ** put up in tins, for re-

kinds of tea, coffee, cocoa

and fruit stains and bleaching woollen

coods absolutely white.

Chloride of hme, borax, shampoo

paste and a hat cleaner are among the
other **Bulldog'' brands for which the
firm is ereating an inereasing demand by
their advertising methods, and thus eco-
operating with the trade in the most
practical manner.
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"65 PEARL ST.

Thousands of visitors were

Advertising Section

TORONTO

interested in these high grade goods.

Now that
at hand,

house-cleaning time is near

the grocer will have the very

testing the advan-

the ** Bulldoe'’

best of chances for

tages of brands. Get in
a supply of ammonia powder, of chloride
of lime, Bleach-0, ete., and the firm with

their massive **Bulldog'" eards will help
vou in a window display that will draw
the attention of and

every passer-hy

vou know what that means in sales.
The John B.

to Iu‘t']b m close

Paine Co., Limited, aim

toueh with the trade.
(‘anada are
Wateh for

and the ever-

Hundreds of dealers in
wearing their neat souvenir,

bulldog,

We clean up everything.”’

it with the _\'l‘”ll\\'
present **

‘Bulldog™’

to get next to.

That hrand is a good line
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H. P. SAUCE AND PICKLE.
HEN a firm inecreases its orders
many fold over last year at its
booth in the Manufacturers’ Building it
has a double meaning. The goods with-
in the year have become more widely
and favorably known, and the sampling
and demonstrating over the Exhibition
counter have convinced the publie that

The Midland Vinegar Co.'s booth

there is no sauce or pickle just the same
as H. P.

Curiosity as to the meaning prompted
many an enquiry. H. P. stands for
Houses of Parliament, and is manufae-
tured from Oriental fruits and spices,
blended by a secret process with pure
malt vinegar, manufactured by the Mid-
land Vinegar Company of Birmingham,
England. This sauce is used on the din-

in the

CANADIAN NATIONAL EXHIBITION

ing tables of the British Houses of Par-
liament in London, England, also the
Dominion Houses of Parliament in Ot-
tawa, Canada.

The rush of orders this year at the
Toronto Exhibition was so great that
they had to double their staff of demon-
strators.

Manufacturers’ Building where H, P,

No small part of the appetizing quali-
ties of H. P. Sauce and Pickle is owing
to the process in the manufacture of the
vinegar. The Midland Vinegar Company
have two million gallons always in store,
which is allowed to stand for twelve
months so that it will be properly ma-
tured before shipping or using in the
manufacture of H. P. Sauce and Pickle.
This assures a uniformity in quality as
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well as a mellowness in flavor that is
distinetive of H. P. goods. The general
public appreciate this faet, and after
once using H. P. Sauce will allow no
substitute.

These lines are being extensively ad-
vertised  throughout the Dominion of
Canada, and are being sold by energetie
salesmen from Halifax to Vanecouver.

Nauce was sampled by thousands of visitors.

H. P. Sauce will be found tp the front
in every good grocery store in the Do-
minion.

The Canadian agents, W. G. Patrick
& Company, Limited, 77 York Street,
Toronto, .also ecarry stocks in their
branches at Montreal, Winnipeg and
Vancouver, which enable them to make
prompt delivery at all times.
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THE COWAN PRODUCTS.
HE Cowan Company’s exhibit was
one of the liveliest in the Manufae-
turers’ Building.
The

every hour testify to the close of another

crowds which surrounded it at
year of triumph for Cowan’s Perfection
Cocoa, Cowan’s Maple Buds and all the

other Cowan produets.

CANADIAN NATIONAL EXHIBITION

Samples of Cocoa, chocolate .and con-

fections were distributed to visitors
from the whole world and dealers from
all Canada came to order supplies of
fall and winter goods. And, truly, it is
a triumph for PURITY which has ever
been the keynote of Cowan products.
The

¥
(ocoa,

flavor of ‘‘Perfection
and of ‘‘Maple Buds”

delicious

is due

Advertising Section

wholly to skill and eare in blending the
various beans—not at all to the addition

of any outside flavoring matter.

o " . . « . 9
I'his firm is carrying on an extensive

advertising campaign throughout Can-
ada to boost sales, which, together with
its long established name and reputation
which dealers should be

make it one

elad to tie up with.

The Cowan Co.s exhibit
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was one of the liveliest in the Manufacturers’ Building.
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THE BARR REGISTER EXHIBIT.
HE . ‘“‘Barr

manufactured by

Account  Register,”’
Barr

Limited, Trenton, Ont., was shown for

Registers,

the first time this year at the exhibition,
but the attention it attracted has deeid-
ed the firm to include this in their cam-
paigns in future for reaching the gro-
cers of Canada. Hundreds examined it,
and were impressed not only by the skil-
ful system by which a mass of book-
keeping is faved, and customers induced
to pay their accounts regularly, but by
many ingenious «levices and improve-
ments over the regular line of registers
on the market. Merchants who were
using it dropped in and reported that it
was  giving every satisfaction: those
using other makes paid this many com-
pliments on the points in which it dif-
alike received

Mr. Albert

fered, and. all courteous

treatment  from Million,

The Barr Registers exhibit,

CANADIAN

sales manager for the Dominion and his
assistants.

The Barr register contains a space for
each customer size of

Just the yvour

counter check book. As soon as a bill
1s made ouf the balance already record-
ed in the register is brought forward,
the bill filel

tomer given the’ duplicate with the total

new away, and the cus-

of his indebtedness to date. This simple

svstem gives you three important re-

sults—the customer receives a bill of his

current purchase and his account to
date, thus encouraging an early settle-
ment ; and xour own bookkeeping is done
without a pen-stroke further. Moreover,
vour books are not loaded with heavy
debts, but each is wiped off frequentl
You save hookkeeping, save yvour own
time, avoid. mistakes, and know where
vou are right up-to-date.

Some of the special advantages of the

.

This was a mecca for many of the trade during the tico weeks of the
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Barr Register are very evident. There

is an independent index which does not

interfere with the operation of the

metal ‘‘leaves’’; there is a complete

privacy of aecounts and eustomers’
names; the metal leaves of the ‘‘hook’’
adjust always to one level, whether one
300 to

1,000 accounts can be kept as compactly

or a dozen are handled; from
as 100; it is neat, convenient, and very
rapid in operation.

The floor cabinet style econtains, in a

small space, always ready to your hand,

not <.nn|'\' the complete register, but a

complete filing svstem for invoices, re-
cords andl corre spondence of all kinds.
both floor and

All registers of counter

cabinet style are in attractive oak or
mahogany cases with brush brass finish.
The

agency for getting your money in

Jarr  Register is a  valuable
and

stopping the leaks in your profits.

Exhibition,
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“Ye House of Holbrook's”

‘‘YE HOUSE OF HOLBROOK'S.”’

A HOUSE that

the storms of competition for over
one hundred vears was the suggestion of
a striking exhibit in the Manufacturers’
Buildine, “‘Ye House of Holbrook’s,"’
which is here reproduced. - With its
weathereock, its stone chimney and tiled

has triumphed over

roof, the name of Holbrook’s, Limited,
and firm
likely to linger in the memory of many
and Canada the
household name that has been its privi-
foundation of

the goods the turns out, are

thousan«s become 1In

lege sinee the the large

business in 1798,

And business of what?
displays in bhottles showed:
hanging signs: ‘‘Holbrook's
Saunce’’

The bheauntiful

and the
\\'nl‘i'l'\'h‘l'-
throughout

Hol-

now famed

Hnnbl‘unk’\‘ ]!i('klt'\'.

shire
the world

erhibit showing the atlractive and inviting arrangement

Lrook’s punch sauce, Holbrook's pure
olive oil, Holbrook's pure malt vinegar,
Holbrook's sardines and kippered her-
ring, Holbrook's c¢ocoas and jellies, Hol-
and Hol-

powder, egg powder,

brook’s jams marmalades,

brook’s custard
ground rice and peas.”’

A word or few of the
many lines that will explain something

two about a
of their lead among competitors for the
The familiar slogan

“Imported Absolutely! !"" which char-
conveys a

last hundred vears,
acterizes their advertising
significant meaning for no manufactur-
ing whatever is done on this side of the
Atlantie, every article they put up be-
ing imported from the other side.

The most famous of their products is
Holbrook 's Worcestershire Sauce which
has the larcest sale in the world, but few
people realize how intricate and scienti-
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of Holbrook's imported specialties.

fie is the process by which they produce
this article, it being matured like an old
wine, the operation occupying between
two or three years before it is ready for
sale.

In order to handle expeditiously their
enormous business Holbrook's, Limited,
have in addition to their offices in Lon-
don, Birmingham, Manchester and Stour-
port, Toronto,
South

England, branches in
Montreal, Chicago, as
Africa and Australia.

The demand throughout Canada alone

well as in

is so general that no less than 20 travel-
ers are required to take the orders of the
trade. This is believed to be the I:H'j_!‘l‘St
organization of any English specialty
house operating in the Dominion. Their
executive (‘anada and the
United States are in Toronto under the
Mr. H. Gilbert Nobbs,

offices for

management of
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BRANTFORD MOTOR TRUCKS.

O you use a motor truck in your de-
livery business?

If not, the Brantford Motor

Co. has something that is likely to con-

Truek

vince you to discard the old-time horse
delivery and use a more rapid, more
economical, and in every way more ser-
viceable and satisfactory method.

Many grocers had a chance to take in

Brantford motor trucks in

the Brantford trucks in the Transporta-
Building at the

year, where several splendid models were

tion

Exhibition this

on view, The one that appealed most
was a truck built especially to cater to
the grocery trade in Canada. The capa-
city of this truck is one ton, with ex-
press body 7 ft. 6 inches long and 44

inches wide; any other size or shape

that might be considered more suitable

would be built to order by the firm.

CANADIAN NATIONAL EXHIBITION

Here are some of the specifications of

this popular type; 4 cylinder engine,

cooled by ecentrifugal pump, equipped
with Bosech magneto and ignition system
throughout; special Holley carburetor;
oiling by foree feed plunger pump; all
valves dirt proof; springs and all parts
of car having greatest wear of finest
heat-treated vanadium steel; axles and

other driving parts of especially heavy

Transportation Building.

construetion, pneumaties or solid tires
as desired.

The Brantford Motor Truek Co, 1s
practically the only firm in a position
to offer a proposition to grocers that
will enable the truck to pay for itself
while working: for they sell the truck
on the time payment plan.

Grocers who use the Brantford trucks
are their best advertisers. Ever hear of
Here is one: J. A.
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their experiences?

Special car for grocery

Advertising Section

MeCrea & Son,

ous to buying

ruelph, wrote: ‘‘Previ-
the auto we used six
horses and four wagons. When we pur-
chased the auto we sold three of our
horses and the auto is doing the work
of the three horses and two wagons
much more efficiently and with consider-
ably less cost. We run an auto on an
expense of 70 cents a day (for gasoline

and oil). Before buying your machine

service,

we looked over
ket
best suited

evervthing in the mar-

and in our judging yvours was the

for delivery purposes.”’

““‘Does wor kof three horses and two
wagons and at smaller cost.’’

(‘ould better proof of its efficiency and
economy be provided?

If yvou are interested, write the Brant-
ford Motor Truek Co., Brantford, Ont.,
for particulars and more experiences of

others,
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i Its Really free

Rep Rose TeA

Eight hundred grocers and their wives and- friends were entertained

RED ROSE TEA.

OR original and practical advertis-
ing the Red Rose Tea Co. certainly

take the lead.
demonstrating the splendid

The plan they have for
quality of
their tea at the Exhibition is not only
an unusually good advertisement for
Red Rose Tea, but a real attraction for
the Manufacturers’ Building. As one
prominent lady aptly put it, the trip to
the Fair would not be complete without
a cup of Red Rose tea in the Red Rose

Tea Room.

It really is a most restful and attrae-
tive place, with its palms and fans, and
little
tables, where visitors can rest, and at

attractively arranged dainty

the same time test the splendid quality
of Red Rose Tea.

As usual, 5¢ was charged for a cup of
this delicious tea, although it was really
free, as each person purchasing a cup
was given a coupon worth 5¢ when pur-
chasing Red Rose Tea from their grocer.
The coupons are redeemed from the gro-
cers by the company direct, or through
their travellers.

Following their usual eustom of eco-
operation with the retail grocers, a part
of theé booth was reserved for grocers.
In faect, there were times when no one
else but grocers were using the booth,
over eight hundred
wives and friends
the Red Rose Tea

as on Labor Day
their
were entertained in
Rmml.

grocers and
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here on Labor Day.

The Toronto manager of the company,
Mr. Geo. H. Campbell, stated to The
Canadian Grocer representative that the
splendid support grocers generally have
given this advertising plan was just one
more proof of their friendliness to Red
Rose Tea and their methods of doing
business,

The

come a general favorite with the con-

fact that Red Rose Tea has be-

suming public of Canada is proof of the
wisdom of the poliey of the president of
the company, Mr. T. H. Estabrooks, in
introducing years ago Indian and Cey-
lon teas into his famous blends, and
having a firm determination to constant-
ly maintain the same high quality in

face of all market conditions.
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KELLOGG’S CORN FLAKES.
AT the National Exhibition this year
the Kelloge's Toasted Corn Flakes
Co. continued along their same progres-
sive methods that have been of such
great assistance to the retail grocer in
bringing him a steady and increasing
sale for this ‘‘The Sweetheart of the
Corn.”’ " Girls in attractive dresses, blue

CANADIAN NATIONAL

plaid waists, with white aprons and red
trimmings, a replica of the popular
‘“Sweetheart of the Corn’’ pnstvrs.'dv—
monstrated the particular merits and
cood qualities of this' breakfast food to
the throngs that invaded the booth
daily.

The Kelloge Toasted Corn Flake Co.
are now in their new establishment in

CXHIBITION

Advertising Section

London, Ont. This is no doubt the most
modern breakfast food manufacturing
plant in Canada as well as the largest.
It has a capacity of 1,500 cases a day,
while the immense factory at Battle
Creek turns out 24,000 cases a day.

T. M. Sibbald, 31 Front Street East,
is the Toronto agent, and was in charge
of the exhibit at the Exhibition.

The Kellogg Toasted Corn Flake exhibit which helped to further popularize Kellogg’s Corn Flakes throughout Canada,
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Inviting exhibit of Gorman, Fckert & (0.8 olires in the

GORMAN, ECKERT OLIVES.
T HE largest packers of Spanish
olives in the British Empire’’ is
a pretty big claim to make, but the firm
of Gorman, Eckert & Co., Ltd., of Lon-
don and Winnipee, have no rivals to dis-
pute that claim.
Not only are they the largest packers,
hut they use only the highest quality of
Seville olives,

There are. no seconds'" in **Club

House’’ brands.

Eckert & Co. held a
unique position in the Manufacturers’
Building at the Exhibition; they were
the only firm that- carried olives only.
Crowds every day were standing by the
three towering pyramids holding 1,000
glass bottles filled with the luscious
green delicacy—nothing but olives,

(torman, also

CANADIAN

But
olives.

“(Club House™'
There was the name on the peak

not olives only:

of the stand, and there it stood out pro-
minently on every one of the thousand
bottles in a label of red, with white let-
tering. In thousands of homes in Can-
ada there are pretty booklets, ** Mother
Goose in Song’' and **Farmyvard Pets.”’
On the back are these words: ‘“‘Tasty?
Yes! Club House Olives always please,
and can be bought at the best stores.”
Here is the situation in olives for the
erocer: largest packers, first packers in
Canada, with produet New-
foundland to steady
publicity. The firm is making its brand
known, and thus is helping you to sell
““Club House Olives'' tlie more easily.
The guarantee of quality in the ‘‘Club
House'' brand is an importafit factor
Not only

used from

Vancouver, and a

for vou and your customers,
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Manufacturers Building.

are the finest Seville olives chosen, but
the: brine whieh made
from the firm’s wells,
chemically pure.

The firm puts up brands to suit the
most varied tastes—Manzanilla, Queen,
Pimento Stuffed; Celery, Nutolive, Cali-
fornia Ripe, Banquet Queen, Lunch
Queen, ete. A dainty brand is ecalled
the ‘“‘Sandwiclr and Salad'’ olive, made
of Pimento stuffed, celery and plain pit-
ted, ready for use by the housewife for
sandwiches and salads. Another choice
brand is Queen Olive stuffed with manza-
nilla, all pitted.

Here is an item that forms a guaran-
tee for 1913-14. Mr. R. G. Bowie, of the
Gorman-Eckert firm, has returned from
Spain, where he spent two months in
making a special seleetion of olives and

them -is
artesian

covers
own

pimentos.
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The display of the
Dominion R e g ister
Co., Toronto, manwu-
facturers of the Mc-
Caskey Account Re-
gisters and “Surety’”’
Counter Check Books
occupied a promin-
ent pogition in the
Process Building.
.JThese articles are
80 well known to the
trade throughout
Canada that further
descriptions are un-
necessary.

‘*“NUGGET’'’ POLISHES.

HE ““Waterproof’’ quality of

““Nugget'’ polishes is one of the
strongest features of this world-wide
product. This was demonstrated con-
vineingly at the ‘‘Nugeet'’ booth in the
Process Building of the Canadian Na-
tional Exhibition again this yvear.

A shoe was polished with ‘‘Nugget”
until it shone hrightly. It was then
submerged in a dish of water, and when
taken out and wiped off with a cloth,
the same excellent shine was still there.
Neither were there any stains on the
eloth, demonstrating that ¢‘‘Nugget'’
does not rub off or soil the clothing.

““Nugget’' polishes are, therefore,
water-proof.

“‘Nugget’’ will not soil the elothing.

‘“Nugget’’ is frost-proof.

““‘Nugget'’ will not dry out in stock.
Nugget’’ ean be absolutely recom-
mended to the most fastidious person.

The purpose of the exhibit was to
make ‘‘Nugget’’ familiarly known
among your customers.

You are going to reap the benefits of
the publicity we have given.

Stock ‘‘Nugget’’ now, hand it  out
when ‘‘polish” is asked for and get
your share of the repeat orders.

The ‘‘Nugget’’ polishes are being de-
monstrated at all the leading fairs in
Canada from coast to coast.

i

View of the “Nugget” Polish exhidit which attracted o great many visiiors,
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GUNNS’ ‘‘PON-HONOR’ PRODUCTS.
[ HE well-known firm of Gunns, Ltd.,
excelled all previous attempts in
their exhibits this year, which were a
very fine presentation of their now
famous Pon-Honor food products.
This enterprising firm some time ago
decided to break away from the regular
beaten path of the meat and provision

trade, and have specialised in handling

Where Gunns, Limited, had

and produeing ‘‘quality '’ goods, for

which they have earned an enviable re-
p‘ulutiun as ‘‘ Gunns’ Pon-Honor Food
Produets.’’

In the dairy building the principal ex-
hibit was found econsisting of a large
mechanically refrigerated showecase, in
which were shown prime beef, lamb and
meats, a varied of

other fresh array

a

CANADIAN NATIONAL EXHIBITION

smoked hams, bacon, lard, ecanned meats,
eggs, butter, cheese, ete., while a par-
ticularly tempting part of the exhibit
was a large variety of cooked and jellied
meats, which were dainty and appetising
enough to grace the best tables in the

land.

All produets prepared at their large

packing establishment at West Toronto

are put up under the personal super-

most attractive disploy of Hams,

vision of a staff of Dominion Govern-

ment inspectors, who satisfy themselves
that all animals slaughtered are free
from disease, and that all produets are
handled in a manner to ensure the
utmost cleanliness and wholesomeness.
In the Manufacturers’ Building a de-
monstration was given of their Easifirst

Shortening, Pi-Crus Yellow Shortening,
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Bacons, Cooked

Advertising Section

and Cooking and Salad Oils. A most
pleasing feature of this exhibit was the
large number of ecalls received from
ladies who had been porsimded a year
previous to try these products in. their
own kitehens, and who had nothing but
the highest praise for them.

In conjunetion with the packing house,
Gunns, Limited, operate a large plant

for the manufacture of commercial fer-

Meats and Lard.

of roots
A

large booth in the Horticultural Building

tilizers suitable for all classes

and erops and all varieties of soil.

showed forth these produects to advant-
age, and was the eentre of an interested
of

growers, while their adjoining exhibit of

group farmers, fruit and vegetable

poultry and stock foods and supplies

also created a good deal of attention.
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Eahibit in the Manufacturors’ Building where the well-known products of the Litster Pure Food Co. were shown,

LITSTER’S PURE FOODS.

ITSTER'S pure foods belong to the
class of goods most people are wil-

ling to buy on sight. And as
ing on sight!—that 1s the easiest
position in the market. One
far to find such a tempting assortment
with
nuts, bananas or cherries, stuek in here

for eat-
pro-
\\1)|||ll &0
of sparkling jellies oranges or
and there to add to the good looks and
taste, as were displayed on the count-
ers of the hooth at the Exhibition.
They fairly spelled *‘p-u-r-i-t-y."”’
Behind the counter were shelves filled
high with LITSTER'S goods and demon-
strators to them. ('ustard and
jellies made fresh every half hour was
the handed liberal

Ilrl)\ e

combination out in

helpings, the one an appetiser to the
other—which, it would be hard to tell
so that they would fit into the taste of
a gourmand.
The LITSTER
include jelly
powders, custard

Pure Fowl
powders,

produets
salad dressing
puddings, icings, ex-
tracts, spices and baking powders. Each
is the result of a careful chemical study
of foods, and is guaranteed absolutely
At a time
when the purity of foods is reeceiving

pure and of superior quality.

special attention from government de-
partments and the publiec mind is show-
ing more and more resentment towards
adulterants, the idea behind the Litster
foods is bound to strike a popular chord.
That is where the

grocer, keen on in-
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creasing business, will draw the natural
proper relation to
the Litster Pure Food Co. He can de-
pend on the quality of their goods, he

inference as to his

can recommend them, and with the push-
ing advertising system behind them, he
can sell them,
The Litster Mark 1is
. - made of the letters J.
and L., (being the initials
of the
of the officers of the com-
pany) crossed by a bar
contains the name of
Two cubes in the
outer upper corners square off the shepe

surnames of two

which usually
flavor in the package.

of the mark and give significance by de-
noting the company’'s determination to
stand for a ‘‘square deal’’ everytime.
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POUNDS OF WAGSTAFFE'S JAMs
STYSTROOPS IN SOUTH AFRICA

WAGSTAFFE twre. fingffr

4
{

?
&

ll YEARS Rt I’ll\lll)‘n\l

HAMILTON (

Wagstafle's fine jums und

WAGSTAFFE’'S JAMS AND FRUITS.

’I‘lll

preserves

lower prices in jams, jellies and
will make
among the best sellers in
during the fall and winter, and it is safe
to say that if the Exhibition display of
Wagstaffe, Limited, of Hamilton, or even
a single show case of it,

these goods

grocery stores

was transferred
to a front window in a grocery,
run the
jellies its

it would
cause a record
That

color

upon contents.
with

“make one

line of rich red
would

water."’

surely 's mouth
It looked the essence of purity,

sweetness and tempting taste.

to
who

But the publie not tantalizel
this Tens- of thousands
stopped admiringly before the Wagstaffe
booth were rewarded by a sample on bis-
cuit of the
jams or marmalades.

was
extreme,

jellies, or rich
With this starter
find work
has been sown al-

quivering

he groeer should his own

easy; the good seed

jellies weve amony the most attractively

ready. It
voods that
s B

Il!i-

presery ed

the
the

e displays *‘at home’’
their fancy at
certain.

Wag
the

took

his sales are

rstaffe
advantage of
absolute rehability
the finest of
factory
the packages themselves
Perl ‘
dealers would do well to order supplies
early, all other
lines for ‘‘re-

the
has
in the
Only

new

dealer 1n
fruits

Ii!ll' of

feeling secure
of the firm.
are the
for eleanliness:
attractive.

-_'unll\'
used : IS a synonym

are iaps in strawberries
as the
the
orders,

crop was short; in

firm will be ll';h]_\

peat iy

Besides the ever popular form of glass
the firm
vear in five-pound tins,
sold retail at 85 cents each
factory profit.

package, is specializing this

which e¢an be
for
These are prepared by a
process that guarantees, chemically, the
jams within, and for family will be
cheaper, while the

a satis-

use
found contaihing

e~
b ry

displayed goovds at the LExhibition.

the
rich

ulentical preduet of with

fruit

:l;l.~~t'\.

their purity and natural

flavors,

Wagstaffe

‘“ecompounds”’

It i1s well to note in all the
that

Every

:nn-lx no are in-

cluded. tin and every glass turn-
ed out of the factory is absolutely
the best of

the sugar to preserve it.

pure;
fruait,
The e¢ustomer

it contains only and
who is taken by one sample can depend
on every other line being equally as pure,
and the

corocer ¢an recommend it unhesi-

tatingly.
lines

This firm is putting up two new

this vear that will be worth trying out
raspberry vinegar and honey in various

sized bottles.

A profitable and inereasing business
can be built up on the Wagstaffe J
Jellies and Preserves.

ams,
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TWO IN ONE SHOE POLISH.
N international produet at a Na-

tional Exhibition—that’s ‘2 in 1"’ 1 THE F DA LLE co i
| ! = F.F. Y CO.LMTED.

Shoe Polish. For years F. F. Dalley & t 4
Co. have demonstrated the superior pro- ; "A"'LTON CAN BUFFALO N Y
perties of this world-known shoe polish & : 2 J : ’ g
at the great Canadian National Exhibi-
tion. ‘2 in 1'' was there again this
vear in the Process Building, and thou-
sands and thousands of people had a
splendid opportunity of learning more
about ‘“the shine that won't rub off.”’
To convince absolutely you have got
to ‘“show’’ the people nowadays. That
is just what ¥. F. Dalley & Co. did with

2 in 1’’ shoe polish.  Aectual demon-

P

stration was the method of this booth.

The outstanding qualities of *‘2 in 1

were ‘‘rubbed into’’ the shoe.

The retail trade know the value of *‘2

in 1,7’ and when ‘‘shoe polish’’ is asked

for, no mistake will be made in handing

out ‘2 in 1. As the name implies, it
does the work of both a c¢leaner and a
polish. It contains no turpentine, and
can be recommended by the dealer for

the finest leather.

Push ““2in 1" black, tan and white.

It pays. The spiendid display of 2 in 1 Shee Polish of the F. F. Dalley Co, of Hamilton.

THE BANANA FIG.

HIS booth attracted its full share
of attention, and had the unique
distinetion of having the genuine in-
terest of its visitors. The very best evi-
dence of its popularity is the fact that
nearly 4,000 lbs, of ‘‘ evaporated ban-
anas '’ were retailed during the Exhibi-
tion.

The ‘“ Evaporated Banana ’’ or ‘‘Ban-
ana Fig'' is a delicious, highly nutri-
tious food, rich in proteins, carbon-
hydrates and mineral matter--an im-
portant supplement to the world’s food
supply. It is prepared from the fully-
matured bananas.

The ‘‘ Evaporated Banana '’ retains
its natural ecolour. It is an excellent
winter food—elimatie conditions do not
affect it. *‘ Evaporated Bananas '’ ean
be prepared in many ways, and always
make a tasty dish.

‘¢ Evaporated Bananas '’ are. put up
in attractive 1lb. packets, 56 to a ecase.

Further information and prices ecan
be obtained from Mr. A. C. W. Horne,
204 Balsam Avenue, Toronto, who s the
Canadian sales agent for the Jamaica
Banana Fig Co., Ltd. Offices will be
opened in Toronto directly after the Ex-
hibition, and further announcement re-
garding this will be given through the

T'his exhidbit of Banana Figs (evaporated bananas) was the first ever made in Canada, ecolumns of ‘¢ Canadian Groeer.”’
58

1




The Canadian Grocer

THE SWIFT CANADIAN COMPANY.
T HE scope of the activities behind a

country’s meat supply has never
been illustrated in sueh comprehensive
form at the Canadian National Exhibi-
tion as it was this year. The display
made by the Swift Canadian Co., Ltd.,
in the dairy building may be said to
have represented an A to Z example, in-
cluding, as it did, everything that might
suggest itself to the merchant who has to
meet the initial demand.

CANADIAN NATIONAL EXHIBITION

Company—the brand that has made it
famous—and behind everything the first
essential of outstanding quality em-
phasised in the display.

Such an exhibit does much to explain
the confidence that exists in the faeili-
ties and the good judgment at the source
of supply when it is necessary to ap-
preciate every phase of the country’s
demand.
dence of the fact that in interpreting the

requirements of the market, in so far as

It was most convineing evi-

Advertising Section

the handling of meats with the assuranece
Public ap-
preciation is shaping itself more and

of exeellent supply service.

more in a direction that fully warrants
such a course on the part of the mer-
chant.

No merchant will go amiss if he stocks
and sells Premium hams, Premium bacon,
Premium cooked hams, Brookfield but-
ter, Brookfield eggs, Brookfield sausage,
milk-fed
silver leaf lard, and the many

Premium chickens, cotosuet,

Swift

The appetising erhibit of The Swift Cana dian Company in the Dairy Building.

The display was one that caused much

favorable comment among the erowds of
people for whom the dairy building is
¢“Oh me!

Those premium hams and bacon

always a centre of interest.
Oh my!
fairly make my mouth water,’’ they ex-
products

claimed, as they recognised

have - become

the Swift

with which they very

familiar, that of (Canadian

fresh or cooked meats are concerned, the
Swift Canadian Co. are aiming at the
highest standard of quality.
To the dealer who has been inelined
to limit his enterprise, the display was
interesting from still another point of
view, since it could not fail to suggest
the possibility of extending his business
along a new and profitable line, namely,
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produets, all of which mean quality.

Those who took advantage of the in-
vitation to visit the plant of The Swift
('anadian Co., at West Toronto, during
the Exhibition, now know what is im-
plied by the terms modern equipment,
skilled experience, efficiency, and abso-
lute cleanliness as applied to a large con-
cern of this kind.
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Display of Borden's

BORDEN’S MILK PRODUCTS.
T'l.\'l' the health of the family depends

to no mean extent on the purity of
the milk
will cainsay.

consumed, no wise housewife
Borden’s Milk Products
have solved the pure milk problem, and
the best grocers evervwhere and consum-
ers alike agree as to their high standard
of purity. For purity, richness and
flavor, Borden’s is unequalled and the
grocer who does not-stock it is overlook-
ing a line which positively guarantees
repeats,
demand
output from the faetories, co to prove

Still the development in the
and enormous increase in the
that few dealers have passed it up in
preference to any other,

At the Canadian National
this vear aeain, the
the Manufacturers’

Exhibition
Jooth, In
was one of

Jorden
Juilding,

Miltk Products— \gent, W, II.

the central attractions, and it is safe to
say’ that the display has gone far to-
wards arousing a further interest whieh
will later be into «lollars
cents for the dealers’ benefit.

The thousands who learned more
about Borden's Evaporated Milk will no
doubt see that they are never without it

turned and

i the household. It is the purest form
of milk, and therefore should be found
in every Gathered under the
sanitary  conditions  Bonlen's
Evaporated Milk is
milk from
without

home,
most
simply the pure,
fresh the cow, evaporated

anyvthing being added
It is rich dairy milk evaporated

whatso-
ever,
to a ereamy consistency by the Borden
superior process, It can be put to all
fluid milk diluted, and
dealers should remembher it is the only
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uses of when

Dunn, Limited,

Toronto.

tinned milk that ean be used for all the
purposes of ordinary ecream.

The same high standard of purity is
reached in the St. Charles Evaporated
Milk, whiceh, as every
now one of the

knows 1is
Were
there any dealers round this booth dur-
ing any the day they could
hardly do anything but wonder at the
huge interest the publie took in these
lines of pure milk in tins,

dealer
Borden family.

hour of

None the less interesting, though, was
Reindeer Coffee,
be counted among the
Borden produets, and dealers c¢an count

the demonstration of
which also must

on a good run on this line as thousands
tastedd and expressed entire satisfaction
in it.

Reindeer coffee is simply a combina-
tion of coffee, sugar and eream and one
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spoonful added to a cup of boiling water
is enough to make a delightful cup of
coffee. Think how useful this tin must
be to the roomer who feels a chill at
night, or hunger’s nip before retiring,
or to the housewife who is not inelined
to spend time at the range.
Just a spoonful as aforesaid in boiling
water and your coffee is ready. The
grocer should be ahle to builkl up a big
trade in this line as Reindeer Coffee is
so rich and tasty and always ready by
simply adding water, and it
should he remembered that when the tin

stove or

boiling

MRATED MK
.rwees

"WTEL SI1ZE

CANADIAN NATIONAL EXHIBITION

1s opened it does not go bad, but retains
its full flavor for an indefinite period.
Here are three lines which the dealer
should give prominence to on his
shelves. He is assured of them being of
the highest quality, obtainable. In ad-
dition he will be able to sell them mueh
more easily in view of the thousands and
thousands who tested them at the Exhi-
bition. Once an article is known to the
publie and is of a high quality it is
easily sold and brings back the repeats
which mean

permanent success,

Borden's Milk Products are recogniz-

Exhibit of St. Charles Brand Fvaporated Milk—.
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el on every hand to be the highest stan-
dard available. The universal sale and
use of these lines is a point of special
stress demonstrating beyond all doubt
their superior qualities. They are ab-
solutely pure "and unequalled  for rich-
ness, flavor and general use. Cleanliness
i1s the key note of the manufacture of
the milk from the moment it leaves the
cow. All milk is earefully examined by
fully qualified inspeetors as it enters the
factory and after inspection is not touch-
ed by hand until opened by the purchas-
er.

PRS-
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<
:
=
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21 AL Tes 11§

tgents, Dane, Hortop& Co., Toronto,
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Where every package bore the signature

LIPTON'S TEAS, COFFEES, COCOAS
URING the past two or three years
‘“Lipton’s’” has  been brought

prominently before the people of Can-

ada in an energetic and systematic eam-
paign of advertising, and there are few
households the name is not be-
coming as familiar as a synonym for
high class teas and coffees, as it has
been for many years in England. To
this combination eocoa has been added,
and many thousands enjoyed taking it
for the first time this year at Lipton’s
booth in the Manufacturers’ Building
at the Exhibition.

The display of Lipton’s was a
practical one. At a glance the passers-
by eould take in the wonderful tea sys-

where

most

CANADIAN NATIONAL EXHIBITION

“Thomas J. Lipton,”

tem that has been built up, ‘“from tea
garden to tea cup,’”’ with views of the
famous plantations in Ceylon that are
the source of this popular beverage.

Placards on the walls—duplicated in
hundreds of grocery stores—held the
world-wide messages that the seareh-
light threw upon the heavens. ‘‘For tea
you can’t beat Lipton’'s”

In addition to teas, coffees,
jams, marmalades, and other Lipton’'s
produects were displayed most effectively.

The sampling of these articles brought
an immediate response in thousands of
orders from pleased visitors. On these,
as a guarantee of good faith, a deposit
was asked, -and the deliveries will be
made through the grocers themselves, a
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cocoas,

as a guarant ece of purity and

Advertising Section

ralue,

most valuable method in establishing at
onee a working connection between the
local seller and his general customers
which the trade is quick to appreciate.

In handling Lipton’s teas, coffees, and
cocoas, and equally all other lines, the
trade have a east-iron guarantee. The
signature of ‘‘Thomas J. Lipton’’ is on
every package, and it is a matter of
pride and honor with Sir Thomas Lipton
that each package bearing his name shall
be of the finest quality that goods at
that price can possess.

A uniform excellence in the article and
a market created with the public are
the best kind of securities of large sales
for the grocer. This vou find in “‘Lip-

ton’s.”’
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What is “O-T”?

Tlll.\' question was uppermost in thé
minds of the visitors at the Cana-
dian National Exhibition this vear.

The O-T booth was a great attraction
and compelled the attention of every-
one who sa wit. The demonstrators
were kept busy instrueting the visitors
in the numerous uses of O-T.

O-T is an entirely new stimulating
non-intoxicating drink derived from

fruits and herbs—satisfying and thirst-
It is a pleasant and bene-
ficial drink in itself and is also a drink
flavor. You ean add it to your drinks
just as vou would add salt or sauce to
vour food, vastly
their flavor and palate qualities. It

quenching.

thereby improving
makes an excellent winter drink. ‘‘No
matter what vour drink may be always
add a little O-T.”’

O-T—*‘the new drink for Canada’’
is the most suecessful produet that has

been introduced on the Canadian mar-
ket for some vears and it would be to
the interests of every grocer to get in-
formation and prices on this rapid sell-

ing drink. Mail this coupon-to-day.

F. E. ROBSON & (O, Agents for

25 Front St, E,, Toronto.

1o ‘me . O-T

Kindly send me more information about
“OLp

Name

P T SRS R TR SRR T
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1ve Neat display of Siweeping Powder in the store of A,

P. Johnson, Otta wa, Ont,, which brought good business,

Getting After the House Cleaning Trade

The Importance of a Suggestive Window Trim—Display of Sweeping Powder
Shown Recently by A. P. Johnson, Ottawa—Some Seliing Properties of This
Line—Now is Time to Get Trade in Cleaning Goods.

(Fourth of the Series.

In three previous articles the various
lines of goods that are in demand for
house-cleaning purposes have been men-
tioned, and the
some grocers in stirring up an interest

methods deseribed of

among their customers that has meant a
large increase in sales both
and fall.

in spring
Above appears an illustration
of what has been done in the
window display. The window is the
work of Arthur G. Johnson, head of the
firm of A. P. Johnson, ‘“‘Particular Gro-
eer,”’ Ottawa, Ont., and is an excellent
example of concentrating on one article
in order to drive the idea ‘*home"’
pu\\‘('l'fll”.\'.

way of

more

A Good House-cleaning Line.

Mr. Johnson on this occasion chose a
““sweeping '’
of the
lines. Sweeping powders are elearly one
of - the New Era with
“‘chemical’’ brushes an<l
vacuum cleaners.
awaited products of ihe adaptation of
seientifie !

]m\\:]q-r, \\']Iil'h i~ HOW one

best sellers in  house-cleaning

ideas, along
and
It is one of the long-

dusters

methods to lLousekeeping in

Other articles in issues of Aug. 15,

Many  grocers interviewed by
Canadien Grocer state that they do a
.t/ulu/ ull/llulu ’rrlt/r /'1/ Illll/.\'t "/i‘tlll-
If they do not devote a
window occasionally to them they
show some sort of attractive interior
arrangement of these lines only, and
all freely stated that this brought
/ While fall may not be so
conducive to sales as .\‘,u'/'u.t/‘ yet ar
the dealer thinks and tallks hovse
cleaning lines, advertises them and
displays them, he is going to malke
the housewife think of them
Thowghts are contagious things.

;llj/ j/lml/.\',

/ill.\‘/ HEOSS,

too.

whieh eleetricity, has played so blessed a
part:
measure of

mother some
that has al:
But this is a di-

saving the wearied
the drudgery
ways heen her portion.

‘_'l'(‘\.‘i( n.

In this window Mr. Johnson c¢hose a
sweeping powder and lined up the tins
in _pyramid style on both sides and at

4

Aug. 22,

and Sept. 5.)

the back, and set some down in easy
fashion near the front. As he is featur-
ing a special line, he did well to make
the name prominent with his own plae-
ards and attractive ones furnished by
the firm itself. The result this
single display was a considerable in-

from

crease in sales,

Selling Power of the Dealer Behind.

Mr. Johnson backed up his window by
personal effort whenever there was an
opening. To make good he had to know,
as all grocers should know, the special
merits of his gocds.  They kept down
the dust—just what was needed—by ab-
sorbing it; more than that, they
killed the that would
have floated upwards through the house.
With this knowledge, he found the part
of salesman easy.

and,

germs otherwise

With September into its second week
off at
thoughts of the housekeeper are turning

and the ec¢hildren school, the
to house-cleaning.

trade.

Be ready for her




Essential Points of Window Display Work

The Qualities Which Go to Make Up Good Trims—The Two Divisions of
Window Trims Defined—Special Features And Their Effect on the Sales
Quality of a Display.

The writer of the accompanying article is head of the display department of one of Toronto’s
largest stores. He is a past president of the Canadian Window Trimmer’s Association and acted as
one of the judges in the last Christmas Window display contest of The Canadian Grocer. No one
occupies a higher place in the ranks of Canadian display men and his interesting review of some
of the essential points of display work can be accepted as authoritative and comprehensive. Mr.
Macdonald is an ardent believer in the importance of window display.-—Editor.

Written by H. C. Macdonald, display manager with Murray-Kay, Ltd.; Toronto.

The importance of displaying mer-
chandise for sale has always been re-
cognized; but the practice -of applying
the principles of artistie skill and taste
to this work is a comparatively modern
innovation. The value of attraetively
displaying merchandise cannot be over-
estimated. It compares with all other
forms of publicity in impressing the
average individnal, as the conecrete in
any line of exemplification compares
with the abstract. All other forms of
publicity require the exercise of the
imagination in order to obtain a fair
grasp of the subject under considera-
tion; while the proper display of an
article appeals directly to the desires,
and at once creates a want. It suggests
and emphasizes both the lack and the
desirability of possession, and sets in
motion the train of consideration that
leads directly up to the purchasing
point. It is probably safe to say that,
excepting the steady demand for the
actual necessities, more wmerchandise
is disposed of through the desire
created by seeing it than through
all other channels combined.

Must Know the Goods.

In order to make a successful dis-
play, a thorough knowledge of the goods
to be shown is necessary. The trim-
mer should be familiar with the details
of the manufacture of the merchandise
to be displayed, the conditions of pur-
chase, and all the points that make the
goods desirable so as to bring them ont
in the display with the greatest possible
strength and emphasis, and thus be able
to show the wares to the very best ad-
vantage.

The trimmer should be thoronchly
posted on the various ways of arrane-
ing the goods in display, know all the
standard unit foldings or formations,
be familiar with stvle of displav cen-
erally affected, and have a fair fund of
originality; that is, he able to proceed
from the established units and forms
to the formation of others, new and
novel and equally as good, or better

Suitable Backgrounds Essential.

The first thing to be considered in
planning a display is the adoption of a

suitable background or setting, which
is to act as a foil to bring out and em-
phasize the article displayed in a strik-
ing and attention-compelling manner.
Background should be of a design and
color to harmonize with the mer-
chandise to be set c¢ff. They may har-
munize either by blend or by contrast.
Harmony by blend is perhaps the most
pleasing, but harmony by contrast is
always the most striking and by far the
most emphatic and most certain of ar-
resting attention. In harmony by blend
the tones and general effect of the
background and of the merchandise
elide into an almost impereceptible
union, but in such a manner as to en-
hance the beauty of the whole and thus
attract the attention of the public by
the force of the innate love of the beau-
tiful that exists with more or less
strength in all. In harmony by con-
trast there is sufficient dissimilarity to
make each part stand out with en-
hanced strength and still avoid the
least suggestion of a clash when pro-
perly managed so that the background
does not have the effect of overpower-
ine the goods, but adds materially to
tkeir strencth and to the foree of their
appeal to publie attention. This style
of harmonv is, probably, the safest and
surest of satisfactory results.

Special Features.

Besides attention-compelling relation-
ship between background and mer-
chandise, it is also a common practice
to resort to what may be designated,
for want of a better title, as special
features. These are, as a rnle. original
coneeptions, introduced into displays
usually for the sole purpose of arrest-
ine attention and exeiting enriositv.
Sometimes thev may merely add to the
ceneral decorative effeet and thus
serve a good purpose. The special fea-
ture mav or mav not be related to the
subject of the displav; that is, it may
he some feature suggested bv or . sue-
cestive of the use or produetion of the
coods displayed, or it may be something
foreien or extraneous to the subject
and used solely to exeite curiosity and
to hold the thought of observers while
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they are endeavoring to figure out what
it has to do with the display anyway.
The more incomprehensible a feature
is the better it is under certain eircum-
stances as a special feature. The trick
is frequently resorted to both in trim-
mwing and in written advertising.

It is the same way, the trimmer uses
some trophy or animal or other features
in window display in merchandise
merely for the effect of attracting at-
tention and inducing the consideration
of prospective cusfomers.

Arrangement of Goods.

The style of the stock arrangement
has much to do with the effectiveness
of the display. A style of arrangement
that suits one style of goods will be
found entirely inappropriate for cer-
tain other classes.

There are two general styles of ar-
rangement of merchandise in display
that are generally recognized. They
are the open or thin trim, and the com-
pact or stocky trim. The former is as
a rule preferred, and should always be
followed when displaying high-class
coods of marked individuality. The
latter style is generally employed when
showing the cheaper grades of mer-
chandise when the main objeet is to
emphasize the usunal reason for special
pricing. High-grade goods should never
be shown in large guantities, especially
in the beginning or at the height of the
season. It is sometimes permissible,
lhowever, towards the end of the sea-
son. With special purchases, the desire
is to foreibly indicate the cause of
the low price and the fact that there is
quite sufficient in lot to supply the de-
mand likely to be produced by the econ-
Low grade goods
cenerally show bettér when shown
stockily. Bulk has the tendency to
inerease the importanee that more than
likely thev lack intrinsically. The gla-
mor of a big imposing display seems to
Jdistract the attention from a too close
inspeetion of qualities and individual

cession in priee.

merit.

(Continned on page 69.)




Starches Are Advanced 1-4 and 1-2 Cent

Steady Increase in Corn the Cause—New Prices California Raisins up 14 Cent
All Around—Rope Declines 1 Cent—Quebec Blueberry Crop a Failure—Cream
of Tartar up 2 Cents.

QUEBEC.

PRODUCE AND PROVISIONS—

Hams drop 14 cent.

Compound lard '3 cent lower,
Butter advances and eggs are firmer,

FISH AND OYSTERS—

Shelled clams and scallops more favor-
ably received,

Fresh caught smelts arriving.

Halibut almost out.

FRUIT AND VEGETA

Toronto Exhibition forced

Apple crop poor and
high.

Potato crop short in States, and prices
may be firm in Canada.

FLOUR

BLES—

prices up.
prices will be

AND CEREALS

Reduction of 2 cents in ocean freights
helps export.

Mill feeds advance $1 a ton.

Wheat may not drop much, even after
harvesting.

Cornmeal and
10 cents,

hominy each advance

GENERAL GROCERIES

Seeded raisins and shelled almonds up
14, cent.

Sisal rope declined 1 cent.

Good sale of vinegar.

Blueberry crop a failure; only 15 to
25 per cent. delivery probable,

MARKETS IN BRIEF

ONTARIO.

PRODUCE AND PROVISIONS-
Hams reduced 1% cent.
Compound lard 1% cent lower.
Eggs generally firmer and advance 1
cent,

Cheese slightly
Stock of
hibition,

higher.

poultry left over from Ex-

FISH AND OYSTERS ;
Halibut all cleaned out and none ar-
riving.
New lines expected next week.
Oysters in steady demand at $1.75 for
bulk, and $8.00 to $8.50 for shell.
FRUIT AND VEGETABLES
Drop in peaches, pears and plums.
Blueberries down to $1.25,
Cantaloupes very plentiful and cheap.
Potatoes drop to 7H cents.
Tomatoes up to 40 and 50 cents.

FLOUR AND CEREALS-——
Interest in reduction of wheat tariff
by Senate.
Cornmeal scarcity continues.
Mill feeds advance $1 .a ton,

GENERAL GROCERIES

Starch, laundry and culinary,
14 and % cent.

New prices on all lines of California
raising advanced 1.

Cream of tartar up 2 cents,

Apricots advance 1 cent,

Imported olive oil will be
higher.

advance

10 per cent.

QUEBEC MARKETS.

Montreal, Sept. 9.—Business in all
lines continues seasonably brisk. Since
the sugar market has ceased jumping at
least temporarily, ordering has dropped
off to some extent, but so heavy is con-
sumption at this season that buying will
of necessity be heavy for some time yet.

Spice men in particular state that this
has been the busiest summer which they
have ever witnessed, and with pickling
season coming on now, there is every
reason to believe that this fortunate
condition will eontinue.

SUGAR.—The drop of 10 cents made
last week by one New York refiner does
not appear to have had any effect on the
market. Local dealers c¢laim that situa-
tion in raws in no way justified this de-
cline, but that it was made simply with
an eye to stimulating a little business.

In Montreal the sugar market is firm,
and in consideration of the fact that
this is the heavy preserving season, and
that fruit is plentiful and cheap, there
would appear to be a good reason for a
continuance of this condition.

Extra Granulated Sngars— Per 100 !hl.

100 1b. bags ......... cere] 450

2 1b. bags . 460

. cartons .. . 480

Second grade, in 100 Ib, RN 1%
Extra Ground Sugars—

Barrels i

. 610
53

ot
=1

25 1b. boxes
l'lri! Lumps—
100

50

Crystal Diamonds—
Barrels .
100 1b.
50 Ib.
5 1b. cartons
Crystal Dominoes,
Yellow Sugars—
No. 3

boxes
boxes

cartons

s SaOTOTOYT T Crorr ovon
SRR BE5R58 &R

at Se¢ per
cwt. =

SYRUP \\l) MOLASSES.—Prices
on all ecorn syrups remain firm at higher
level struck last week. Some elaim that
this advance of 14 cent per pound, or 10
cents per case, is only an introduetion to
what is to follow. At anv rate, the mar-
ket is firm, and in consideration of the
firmness and seareity of not
likelv to show any declines.

Molasses continue to hold firm. All
signs of easiness on primary sources
have now been removed, so that from
now on dealers look to increasing firm-
ness.

Barbados Molasses—

Puncheons

corre 1s

Prices for Island of Montreal,
Extra Fancy. Faney, Choice
“ 41 3

4 A2
oo 48 A
dp about ? eente
lower per gallon (hln for delivery, hhnd of Montreal
Carl lots of 20 puncheons or its eguivalent in
or half barrels, to ome huyer, may be sold at
No discounts will be given.

ps—
els, per Ib,, 3%c: % bbhls., 3¥%e;

, tins, 2 doz
v . tins, 1 doz.
, 10 1b, ﬂnm % doz.
, 2 b, tins, %4 doz.
Mlple Syrn
Pure, per lV. 1b. tin

in case....

Pure, in 15 gal, kegs, 8c. per lb., or per gal 1.00
Maple Sugar, pure, per 1b, 010 on

DRIED FRUITS.—Seeded raisins ad-
vanced this week 1% cent per 1b. on bhoth
faney and choice. This advance is likely
to hold only until new erop Valencias
arrive, which, owing to this year’s crop
being better than that of last year by
about 20 to 25 per cent., are likely to
sell at about one-half of prices now
quoted on seeded.

On coast, all -old stoek seedless Sul-
tanas have also advanced e straight.
(‘orresponding firmness prevails here,
though no e¢hange in price has been re-
aistered.

Evaporated apples continue firm, and
a sale of 200 boxes at 8c here last week
would indicate even greater firmness for
the future than at present exists.

EVAPORATED FRUITS.

50-1b. boxes
choice

Pears, choice
Candied Peels—
Citron  ....cveee

Lemon

DRIED FRUITS.

Orange ...
Currants—
Amalias, loose
Amalias, 1-1b.
Filiatras, fine,

gs—
Finest, 6 crown,
Same fruit, 5 and
Prunes—
40 to 50,
50 to 60,
60 to 70. in .
70 to 80, in 25-1b. boxes ..
80 to 90, in 25-1b. boxes ....
Raisins—
Malaga table, box of 22 lbs,, accord-
ing to quality .
Muscatels, lmse. 3 crown, .
Sultana, loose
Sultana, 1 lb. pkge,
Valencias, old stock
Seeded, fancy
Seeded, choice
Prices quoted L
shaded for quantities,
market,

about 12 unds., .
4 crown, fo and 2 cents Jess,
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EXHIBITORS AT C.N.E.

Among the firms of interest to the
grocery trade who exhibited at the Can-
adian National Exhibition, in addition
to those shown in the Exhibition see-
tion of this issue, were the following:—

! Larkin & Co (Salada tea); Chis-
holm Milling Co. (cereals); Crescent
Manufacturing Co. (mapleine); W.
Symington & Co. (soups); E. D. Smith
& Son (jams, jellies, ete.); Brand & Co.
(meats in glass): Corneille, David Co.
(Ox0): Eureka Refrigerator Co.; Jno.
Hilloek & Co. (refrigerators); Heinz &
Co. (pickles, ete.); Hargreaves, Ltd.
(Ocean Blue); Chas. Bond, Ltd. (eon-
fectionery): Carson’s, Ltd. (eonfection-
ery): National Cash Register Co.; Can-
ada *Sugar Co.; Snap Mfg. Co. (hand
cleaner) ; North Atlantie Fisheries, Ltd.;
Genesee Pure Food Co. (Jello); and
MacLure & Langley (Maggi soups).




SPICES.—Cream of tartar is still
holding firm, but as yet has shown no

further advance in price. Spice market
as a whole is normal, with practically

nothing to affect it either way at
present.
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RICE AND TAPIOCA.—Patna rices

continue strong, but without change.

Rangoons are holding steady.

Per cwt,

a:;’ss,g,’ssaassasissn:cun:

o0 O00CO
cooZ

have wit-

nessed another advance this week of 1%
cent. Walnuts are also moving up, and
on primary sources have advanced 3jc
per lb. American roasted peanuts con-
tinue firm at advance of 34¢ per lb. re-
gistered here last week.

In shell- Per Ib.
Almonds » 0
Brazils .... 2 o

“ilberts 13 oM

Peanuts, American, (] 0 12%
uts, French .. i : 5

Walnuis, marbots . 15 016

Shelled—

A ds, Valencia 8 040

ds, Alicante 045

Jordan .. 05

Peanuts .... oo om

WWONBIAB sossnins saanssesrasesisansseasit on 08
BARLEY, BEANS AND PEAS.—No

further change has taken place in dried
vegetables since the decline last week
in pot barley. Prices are as follows:
Beans—

Per bushel,
Austrian, H., P, 25
Canadian, prime 1%
Canadian, extra H, P 20
Yellow eyes ............. 325
BOWE  ..cconvecee. 27
Peas, Canadian, per 260
Peas, green, imported, bus 360

ey —
Rrosi 1

. per

Pearl, per bag 485

ROPE.—AI!l sisal rope declined 1 cent

per lb. last Friday. Prices now quoted
are as follows:

"

?
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VINEGAR.—Now that pickling sea-
son is on, all kinds of vinegars are be-
ginning to move freely. Prices on these

_are as follows:

Canadian White Vinegar— Per gal.
118 grains

BBV < vsiuarssssringinesvinivn

72 grains (pickling strength)
English malt vinegar .......... .
Bordeau white wine vinegar, in casks...
American Vinegar—

AL .ol x¥

WEIS' . Ttesionas sves
German vinegar, r 4
Vlnglr. bottled in En,

alt, quarts, cask of 5 doz
Malt, pints, cask of 6 doz
Tarragon, pints

Tarrag
Chili vin
Eschalot

ABEGRS

r (red_pepper flavor) % pints ....
onion flavor) % pints.......... ....

—————- NS SO0ed

422RBR BUS

ONTARIO MARKETS.

Toronto, Sept. 11.—Now that the Ex-
hibition is over, everyone is getting
down to work, and the return of grocers
from Toronto has resulted in larger or-
ders being sent in. Business generally
is good, althongh many firms report that
the orders for spices are hardly up to last
year’s mark, X

SUGAR.—After the boom caused by
the late advance in sugar business has
become quieter, as the trade seems to
feel that there will be no more advances

in the near future. Seasonable demand
remains steady.

Extra Granulated Per 100 1ba,
100 1b. bags ..... . 400
2 1b, .47
B ulated, in 100 ib. bags .t

Extra Ground Sugars—

Barrels . 500
. 62
. 5480
. 480
. 500
. 52
. 58
. 546
. 58
. 580
. 5%
. 546
. 15
760
48
No. 8 .eeee .48
45

a.%?".ﬂ :;-o::-:l-g:‘d;gg“ymwwbemnle per
MOLASSES AND SYRUPS.—The
market is firm after last week’s advance

in corn syrups, and no one would be

surprised to see a repetition with corn
what it is.

8
’“;'TE tins, 2 doz. in case

anggaals

- ®

NUTS.—While prices are unchanged
this week shelled almonds, aceording to

67

cable despatches, have dropped half a
cent.
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Walnuts, Bordeaux
Walnuts, Grenoble
Walnuts, Marbots
Walnuts, Cornes ..
ed—
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=
B
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SPICES.—Cream of tartar, which has
been exhibiting soaring qualities of late,
owing to the partial failure of the
French grape crop, is up 2 cents this
week, and little is selling below 35 cents.
There are reports that the demand this
fall is less than usual, as pickling ma-
terials are scarce.

Sand 10Ib. % 1b. % Ib.
I.—ﬂﬂgl—‘" 70—0 80
8- 4N N-ON
8- NN W18
»-% 1806 .10

. 383-35

!
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DRIED FRUITS.—An advance of 1
cent on standard and choice and 2 cents
on fancy apricots this week was not un-
expected, as the new crop is very poor,
and the old nearly cleaned out. Fanecy
and choice raisins, as predicted, also ad-
vanced half a cent. This is due to ad-
verse reports from California. Future
prices are also advancing. A wire from
California on Wednesday of this week
stated that ‘‘seeded raisins delivered
by farmers from vineyards were 30 to
40 per cent. below expectations. Market
advanced 14 cent., as compared with

opening, and further advance is ex-
pected.”’

A cable states that Smyrna table
(layer) figs are very high, but this will
not affeet goods until after Christmas,
as deliveries from the East take several
months.

Another wire from San Francisco
states that the California Associated

Raisin Co. had advanced seeded and
loose raisins lge above opening prices.
The first deliveries of the new crop will
arrive about middle of October.

oo ©
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annl hh bags, Ib.

eaches—
Standard, 25-1b. boxes
Choice, 25-1b, boxes

Choice, 50-1b.

ne—

Sultana,
Sultana, i
Valencias,

l
Seeded, f'nnu 1 1b,
Seeded, choice, 1 1Ib, pnckch

RICE AND TAPIOCA.—The market
remains steady and unchanged.

s3ges ass = 34 5;;

Hull:t. double goa
Medium pearl
Seed rl

i 7 S

COFFEE.—There is change in
prices this week.

coccoococce
555"‘"2':
ccceocccece
. BRBERRRRRE

']‘P“\\-—l‘..\ market is very high in
black teas, particularly in good grades
of India. These are 3 cents higher than
last year, and bulk teas are likely to be
increased.

BEANS.—The
this week.

Beans—

Austrian H. P. ...

Canadian, pnme

Canadian, extra

Yellow eyes

Brown

Peas, Canadian, per bushel .
Green, imported, bush,

BARLEY.—Quotations this week
Barley—

Pot, per bbl.

Pot, per bag

Pearl, per bag

STARCH.—Another advance was an-
nounced on Wednesday of 1/ cent in the
cheaper grades of laundry and eulinary
starches, due to the steady advance in
corn. This was generally looked for. The
new prices are as follows:—Laundry
Starches—40 lbs. Canada laundry
starch, 6e per 1b.; 40 lbs. boxes Canada
white gloss, 1 1b packages, 61%e per lb.;
48 Ibs. No. 1 white or blue starch, 4 1b.
cartons, 7¢ per lb.; 48 lbs. No. 1 white
or blue starch, 3 lb. eartons, 7e per Ib.;
100 Ibs. Kegs No, 1 white starch, 61%4¢
per Ib.; 200 Ibs. bbls. No. 1 white starch,
614¢ per 1b.

market i1s unchanged

Per bushel,
. 380

IS0 WIS IS LS

Culinary Starch.—(Canada
starch, Ge.

VINEGAR.—The demand for pickling
purposes has begun to be brisk. Prices
are the same as in Montreal quotations
except in vinegar bottled in England,
malt quarts, cask of 5 dozen, which
$1.90 in Toronto.

OLIVES.—Mention was made last
week of a probable advance in olive oil.
An importer has received definite word,
and stated on Wednesday that he will

')lll'l' corm
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raise his prices on new oil at least 10
per cent. The consumption is increasing
rapidly in ‘Canada.

CANNED GOODS.

Montreal, Sept. 9.—Packers report
the blueberry erop practically a failure,
and that conditions are now turning out
worse instead of better. Heavy frosts
recently have had none too encouraging
effects. Though no definite statement is
vet to be had, there is little doubt that
the crop is one of the shortest on. re-
cord for the past 30 years and packers
estimate that deliveries will not be more
than 15 per cent. to 25 per cent.

Speecial brand Canadian sardines con-
tinue at the advanced price struck last
week—namely, $3.25 on 1} tins.

First shipments new tomatoes have
arrived, but as yet prices have not bheen
announced. These are expected in a
couple of weeks.

VEGETABLES.

FLER PRl FEEEEEE

Nt e et D
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Gnlkm golden wax e
%, Refugee or Valentine (green)..
3s, Refugee (green)

Gallons,

(Group B 2%c. doz less in each case.)

P’BUI'I‘S.

s Black Cherries, pitted H.8.
s Black Cherries, not pitted H. 8.
Cherries, H.8,

3353

2

3
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Toronto, Sept. 11.—No further addi-
tions have been made to the canners’
lists. Wholesalers report that.the de-
mand for fruits, vegetables and salmon
shows signs already of being much

CANADIAN GROCER

larger than last year under the lower
scale of. prices.

MANITOBA MARKETS.

Winnipeg, Sept. 10—The new crop is
now coming in in considerable volume,
and the quality of the grain is execel-
lent, the greater portion of what has
already been on the market being of
contract grade. Threshing has been
general in Manitoba and Alberta, and is
now general in Saskatchewan.

As regards the volume of the ecrop,
expert opinions differ. The North-West
Grain Dealers’ Association figures on
176,900,000 bushels. Others have put it
as high as 220,000,000. But from what
threshers returns have come to hand the
crop is generally yielding better than
was anticipated, and there is likely to
be 200,000,000 bushels of wheat threshed.
Allowing 20,000,000 for seed, this leaves
180,000,000 for sale, which, at an aver-
age of 60 cents per bushel, nets
$108,000,000. To this must be added at
least $50,000,000 for oats, barley and
flax marketed, and it will be seen that
there is a. vast sum to go into cireula-
tion during present crop year on a very
conservative estimate.

Under these conditions trade prospects
are improving every day. The econ-
sumptive demand is increasing, and re-
tailers are carrying heavier stocks. Col-
lections are slow, and will hardly im-
prove until there is some erop money
in eireulation.

SUGARS.—Prices are steady since the
advance reported last week. The con-
sumptive demand at this season is heavy,
and all things point to firm prices for
sugar during next four weeks.

Sugar—
Extra standard granulated
Extra ground or icing ....
Powdered
Lumps, hard .
ontreal yello
B. C. yellow .
Prices on nnnr in bags, 5c per 100 lbs. less,

CORN SYRUPS.—Prices are steady
since last advance, but corn is still on up
grade, and further advances may be
anticipated.

2 Sy

2 ns, per case ..

8 1b. tins, per case ..

10 1b, tins, per case .

2 Ib, tins

Barrels,

"d_. ew
Maple syrup,
Il& syrup,

DRIED FRUITS.—Firmness in dried
fruits is feature of grocery trade at
present time.  Although prices locally
are as yet unchanged, a general advance
all round is anticipated. The California -
crop is reported short as compared with
last year. Apricots are 1 cent up.

)
1,

T T
aBBERI2AL

FET




B8  civeiencsrsseansesrininanaes

Choice
"Half boxes

Fine, !.o.l.. ..
Fine, sel
4-crown aD., per
4-crown layers, 110. .., per hox
4-crown layers, 17s, s.p., per
Ne plus ultra, 82s, s.p., per box vesse

COOCO OO NOMHNNN o000
: 3333 =3 vewaa g

2-1b. package ses anad
TEAS AND COFFEES.—New season
Japans are on market, which is very
steady and practically unchanged dur-
ing the past week. Coffees are weaker

in eastern markets, and prices may be
expected to ease up.

0 16%
0oz
016
on
0%

eas—
China blacks, choice .............. wees 025 040
India and Ocylon. cholu .02 00
Japans, OBOME .c.cossecesscascrccsnaces 03 K"

NUTS.—C ahtomm almonds are stif-
fening in price, due to an expected

strong demand in view of shortage in
the Mediterranean crop.

(30
0 16%
013
on
o2
0 13%
018
0 1%
038
Shelled WAINULE ....ccovvvvvnrncsnnnnonsonss sone on
BEANS.—Ontario reports a fairly

good crop of beans this year, so that the
market may not be so firm this season
as last.

Beans—

T R o ivmvenis 2ot
*Snilt pees, sack, 8 Ibe, e
P pibebetssons W ¢ |

Barley—
Pot, per sack 98 Ibs. .. > 47
Pearl, per sack 9 lbs, . 365
FRESH FRUITS AND VEGE-

TABLES.—There is a brisk demand for
green fruits. and the market is well sup-
plied with all lines,

Fruits, Fresh—
Apples. new, box ...
Apples, new, barrel
Bananas, per bunch
Blueberries, per basket
Cantaloupes, California,
Cocoanuts, dozen
Crab apples, B.C,
Grapes, California, case
Grapes, Ontario, per basket
Lemons, California, case
Lemons, Messina, case
Ovanges, Valencia, case
Peaches, Washington, case
Pears, Omtario, basket
Pears, Washington, case
Pears, California, case
Plums, Washington,
Watermelons, dnu-n
Vegetables, Fresh

Potatoes, new, bushel .
Tomatoes, Ontario, basket .

FLOUR AND CEREALS ——'l'hvr(' is a
good domestie demand for flour, but ex-
port prices are out of line. No change
in prices is anticipated at present.

25
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grade 3
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Wheat um -5 nu Al °

Granulated Ostmeal, hl s

SASKATOKBWAN MARKETS.
By Wire.
Regina. 8ept. 10.—During the past

week lard took a decided drop on mar-

Tl[l‘ CANADIAN

ket here, hut majority of other lines
held stationary. Quotations are as
follows:
Bacon, breakfast, per Ib.... 02y 023
Beans, Ontario. per bush. 2 00 2170
Butter, creamery, per b, 028 030
Canned Goods—

Com, standard, per dozen .. 200 205

Peas, standard, per dozen I 205

Tomatoes, standard, per dozen . 32
Flour, 988 ccciseriennarsvaressnnnes 2%
Flour, 49s .. 2%
Flour, 24s 300
Lard, 3& .... 8 06
Lard, 5& . 8 00
Lard, 108 ........ 7%
Lard, 263 (each) 2 90
Rolled oats, 20s 0 50
Rolled oats, 40s .. 0 9%
Rolled oats, 80s .... 185
Rolled oats, 108s ....... 216
Raisins, seeded, 0 08%
Rice. per ewt, 140
Sugar, standard, gran., per cwt............ 537

NEW BRUNSWICK MARKETS.

By Wire.

St. John, Sept. 10.--There are this
week a few slight market ehanges. Busi-
ness conditions ‘are improvine with bet-

the
market

throueh
Flonr

weakness

ter collections, and trade
province remains steady.

shows signs  of owine to
humper erop, and dealers look for drop
in Manitoba. Lard is

(anadian are

here,
market,

stronger

beans again in

Potatoes, barrel, new
Raisins, (‘-anmh
Rice, per cwt.

with indieations for lower prices. Corn-
meal is firmer, and butter and eggs
about same.  Cheese 14%,-15¢.  Corn-
meal orain, $5.50; bags., $1.85: bbls.,
$3.85. Land compound tubs, 1215¢: red
spring salmon, $8,25-9.25.
Bacon, roll 016 010
Racon, breakfast .. 020 n o2
Beans, Canadian wh 235 2 40
Reans, Austrian ... 2 50 2 55
Reans, yellow eve, hu-hrl el 37 3%
Butter, dairy., per Ib, ... 025
Rutter, creamery, per 1h. 0% 078
Buckwheat, W.. grey. bag 275 ? RS
Cheese, new, b, . 0Oy 015
Currants, 1's, Ib. . 0y 008
1 1%
. 0BT% 0%
097% 100
0 85 0 %0
7% 0%
. 0% 09
s 13
.18 160
o 3% 240
197% 200
197% 200
s ¥ 1
(‘ormmeal, 5 50
Commeal, 185
Commeal, 5 385
Kags, in case; %¢; hennery ... 032 0
Flonr, Manitoha e £ 48
Flour, Ontario B &0
Lard, compornd 0o m
Lard, pure. 1b. ........ 015 0 15%
Tamons, Measina. per hox | % 50 §:
Molasses, Barbados, faney .............. 0w n.
Oatmeal, rolled ......... 5 4n
Oatmeal, std. .............. 5%
Pork, domestic mees 2% ™M
Racks, Amvnnn clear. bbl. . . 2500 v" 50
0
2

3
3

Salmon. Case—
INER € QORI BIMS Looaseerosonsivinssoss 4% 4T
Cohoes, & dor. case ..... #ssesanennnrens T4 760
Red spring, 4 doz. case 3 RS R 25 925

Sugar—
Standard granulated .............c.0000en
UInited Empire .........
Rright yellow ...
No. 1 wellow
Paris lumps

O el o
38e33

ESSENTIAL POINT OF WINDOW
DISPLAY WORK.

(Continued from page 65.)

General Effect.

Another feature that adds mmneh to
the effectiveness of display is’the sym-
metry with which the articles that go
to make up the whole are arranged.

GROCER

By this is meant the relations of the
parts of the display to each other with
regard to elevation perspective and
mutual influence. Care must be taken
not to bring the articles of display into
juxtaposition so that they will clash or
otherwise interfere with their separate
or combined influence on the public. Nor
can too bold or striking inequalities in
spacing or elevation be tolerated with-
out injury to the display as a wholg,even
if it should not necessarily hurt the in-
dividual articles. In other words the
general effect which is another impor-
tant point in the make-up of a success-
ful display—must always be kept in
mind a good general effect is probably
second only to a good special feature
in attracting attention first to the dis-
play and then to the merchandise ex-
ploited.

Last, but by no means the least of
the decorator’s part in the make-up of
a display, is workmanship.  Nothing
dees more to spoil the effect and dis-
credit an otherwise satisfactory display
than a dowdy and slovenly handling of
goods. - The result increases in pro-
portions to the grade of goods shown,
having the effect of cheapening and de-
tracting from the real worth and of
course the better the goods are the more
they suffer in proportion. In fact neat-
ness, eleverness, and good workmanship
may be said to be the sum total of the
qualities necessary to successful dis-
play decorations.

The Value of Show OCases.

The question of show eards and tickets
while it goes into another field of work,
is an important one to the trimmer, as
he must be able to get out good talking
points and econvinecing arguments om

. the subjects of his trims and besides he

must have a knowledge of and good
judgment as to the kinds and qualities
of cards and tickets that should be
used in particular displays. Some dis-
plays require merely a simple announce-
ment of the presence of the goods in

stock.  Others require full desecription
and still others require to be price-
ticketed. = High-grade goods usually

speak for themselves and as a rule re-
quire few, if any, cards, and no price
tickets. This rule reverses gradually
as we go down through the various
graduations of value. The foregoing
points, rules and directions if properly
observed, studied and followed will ma-
terially assist and benefit anyone in the
execution of all classes of mercantile
display decorations. They will make
the work easier, more comprehensive,
and better understood and the more
closely they are followed the more
they will tend to increase the returns
obtained from display.




FLOUR & CEREA
DEPARTMENT
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Oatmeal—Fine, standard and granulated, 10 per ecent.
over rolled oats in 90s, in jute.
Rollsed wheat—

Cornmeal Advancing but Oatmeal is Easier

Gossip on New United States Tariff Bill Reducing Duty on

Canadian Wheat—Mill Feeds Advance Dollar a Ton—Rolled MILL FEEDS.—Mill feeds advanced

Oats Have Easier Tone.

Interest in the Western harvest was
forced to yield a share of the attention
of grain men this week in the face of
the United States Senate on
Tuesday putting the finishing touches to
the Underwood-Simmons Tariff Bill.
The bill as it left the House placed
wheat on. the free list, but the Senate
added a 10 cent tax on Canada, as a
country where free trade was not offered
to United States wheat.

A prominent Toronto buyer declares
there will be nothing revolutionary as a
result of the new tariff. = Canadian
prices are higher than in the United
States at present—89 cents cash at Win-
nipeg as compared with 8614 cents, Sep-
temher price, at Minneapolis. ‘‘If free
trade prevailed between the two coun-
tries there would be one price,”’ he de-
clared. @ Sometimes the United States
price is higher. The 1913 United States
wheat crop was estimated at 780,000,000
bushels, 40,000,000 more than last year.
Of this a large amount will be exported.

In the West a large proportion of the
farmers welcome the change as enabling
them to ship some of their wheat to the
States, thus avoiding a tie up in Can-
adian roads, such as there was last year,
with a corresponding wait for the finan-
cial returns, or immediate ones at a
heavy discount,

Threshing in Western Canada is in
full swing, and the first shipment of
wheat reached the East this week, No. 1
Northern, as fine as any in years. The
local flour markets, however, are not
likely to show any change for several
weeks on this account.

Corn continues to rise, the closing on
Tuesday for December being 737%ec in
Chicago, compared with 54 cents one
vear ago. As a result cornmeal re-
mains very firm at the higher prices
fixed last week, and mill feeds took an-
other advance in sympathy.

MONTREAL.
FLOUR.—Grinding of new wheat has
already started in some of larger West-
ern mills, and reports received are ex-
ceptionally favorable. A large propor-
tion of the wheat received so far is No.

1 Northern, and is stated by the millers
to be the finest they have ever had. In
the words of one dealer here this week:
‘‘In recent years we have never had any
wheat which would grade higher than
this does.”’

At present exporting of flour is prac-
tically nil except on low grades. ‘‘We
are getting there, however,”’ states one
miller, ‘‘and should market continue
favorable we should be doing something
worth while within a week. Reduetion
of 2¢ per 100 on ocean freight also helps
us out greatly. We were counting on an
advance of 2¢, and were figuring our
rates for October on that basis. Instead
of that, rates to London, Liverpool,
Bristol, Belfast and some of the other
larger ports have witnessed a deeline.
This should help out greatly.’’

During past few days quite a change
has taken place in sentiment with re-
gard to wheat. Previously there was a
feeling that wheat had to decline. Now,
however, this has changed, and the feel-
ing is that while wheat may not go up,
it at least is not bound to come down.

Apart from the sentimental stand-
point, however, Canadian wheat is above
other markets, but is gradually sliding
down to their level. Should deliveries
keep up as in the past few days, during
which a very large amount of wheat has
been handled, some local dealers are of
the opinion that in the course of a week
or so our Winnipeg market will be as
low as Minneapolis.

CEREALS.—A further advanece of 10¢
has taken place since the advance of 10
cents last week on cornhmeal and hominy.
Corn is still very high, and its firmness
is keeping all other grains up. Some
dealers go so far as to prediet a short-
age of cornmeal this winter.

ota " eeen
oats in cotton sacks, § cents

70

\

another dollar all round last Saturday
morning. The prices given below, how-
ever, though advanced the $1, are prae-
tically only nominal. TUnited States
buyers are offering to-day a price equi-
valent to about $23.50 per ton, so that
with this option millers are not very
likely to allow an easing up here. Some-
what more than a year ago bran reached
the high level of $27.

Shorts ....
Middlings
Wheat moulee
Feed flour .

TORONTO.
FLOUR.—Prices remain unchanged,
and it will be several weeks before new
Western wheat becomes a factor. The
milling of Ontario wheat has a tendency
to make blends easier.

Manitoba Wheat Flour— Small lots, in
per

Flour in cotton sacks, 10¢ “more,
WII#IY Wheat Flour— .

L L T ]
#3233 883

CEREALS.—Situation in
has not cleared any since last week, and
millers do not know where they will get

eornmeal

a supply. One firm that received ome
carload a week ago has no more in sight,
and is refusing to accept orders for any
except small lots. Oats, from favorable
Ontario, and later Western, reports, are
much easier.

Cornmeal, 9 1b. bag—
n lots

has
varieties of sins to answer for in the
realm of advanced prices. Mill feeds
have fallen entirely under its domina-
tion, and this week another advance of
one dollar a ton all around went into
effect. Bran and shorts have become
very scarce, and, as in cornmeal, only
small orders are accepted. Feed flonr
went up another 5 cents this week.

Car lots, per ton.

2

200

MILL FEEDS.—Corn h
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Apples Are Up With Poor Crop Reports

Barrels Advance Nearly 75 Cents—Peaches Very Plentiful, and
Prices Fall, As Do Pears and Plums—Tomatoes Higher—Pota-
toes Drop With Plentiful Crops in Canada—Scarcity in U.8.

MONTREAL.

GREEN FRUITS.—During past week
Toronto Exhibition has had effeet of
"keeping up prices on Montreal market
on all Ontario fruits, but more particu-
larly on peaches. Prices offered in To-
ronto being higher, growers were un-
willing to ship into Montreal at a lower
level. i

Throughout Quebee apple erop is re-
ported as poor, and even in Nova Scotia
estimate runs only to a 50 per eent. crop.
With Ontario also down chances for
high prices this fall and winter seem
exceedingly good.

First English nectarines appeared on
market this week. Supplies are not at
all regular, so that market may be bare
before end of week. At present prices
quoted are 50 cents per 6-qt. basket.
Supplies at growing centres are reported
as extremely searce.
Apples, Canadian, 11-qt. bit.
Blueberries, nenay, 20-qt. box..
Blueberries, N.

o, S
Cantal , California, , per crate.
antaloupes, Canadian, crate, 19.

Can! n; R
Grapes, l’l‘l. 25 1b, g
Grapes, Tokay, 25-1b. box...
Grapes, Moore's early, 6 qt.
Grapefruit, Jamaica, case ....
Lemons, Verdelli, case

L Florida, box of 100 ...

HANOURIHMOS NS
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Blue, Canadian, 11 qt. bkt
Red, Canadian, 6 1!1.. WO B Qi puie
Yellow, Canadian, qt. bkt....
Green gages, Canadian, 11 gt. bkt.... 060
Wickson and Burbanks, California, box 2 2%

, 3040 Ibs, h o

Watermelons, , eac!

VEGETABLES. — From throughout
Quebec and New Brunswick reports as
to potato crop are exceedingly favor-
able. Rot does not appear to have
blighted the erop in any way, so that
under ordinary conditions cheap pota-
toes would be looked for.

woooo
L3111

:uml

There is, however, one feature likely
to change somewhat this condition. The
crop in the States is reported as one
bhundred million bushels short. To this
condition Canadian dealers look to keep
their markets firm, especially as duty on
potatoes entering the States is likely to
be thrown off shortly. With no duty
the difference between shipping from
New Brunswick into New York and into
Montreal will not be more than 5¢ per
bag.

This week first shipments by freight
of Jersey sweet potatoes were received.

plant, basket of 12 13

Egyptian, beg, of 110 Ibs, ..

, per case

Red Danvers, bag

Peppers, green, 1il-qt. bkt ...

Potatoes—

Domestic, bag of 70 lbs

Potatoes, sweet, per bbl.

Potatoes, sweet, Jersey, hpr. .

Quebec, bag

an, outdoor, 11-qt. bkt. 0 40
33 1bs

oes,
lomatoes, Canadian, box
Vegetable marrow, doz.

o wwe

T
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TORONTO.

FRESH FRUITS.—Peaches continue
to dominate the fruit market, and Craw-
fords command attention to the extent
that few others are being shipped. Many
lots went as low as 50 cents, while 75
cents secured the best in large Leno
baskets. This has been one of the best
seasons for supply in many years.

Plums were away down, and Lombards
sold at 20-25¢ for small, and 25-40¢ for
large, while greengages were 30c to 40c.
Grapes also were lower, at 20-25¢ for
Champions and 30-35¢ for Moore’s
Early. Pears were lower than one week
ago, and sold at from 25¢ to 40e. On
Saturday last they had taken a decided
slump, and many lots of Bartletts went
at 20 cents. Apples were scarce, and
opinion now prevails that erop will be
poor. Baskets ran all the way from 25¢
to 50e, compared with a 40-cent maxi-
mum last week, and barrels advanced
50 to 75 cents. Crab apples were selling
at 40 cents.

(gt

Blueberries came in in unexpected
quantities, and fell to $1.35-$1.50.

Canteloupes continue to arrive in
good quantities, and price has dropped
steadily. On Tuesday of this week the
green centres were selling at 25-30 cents
a basket, and the best salmon insides
for 40 cents.

Apples, Canadian, basket
Apples, crab
Apples, bbl, ..........

per bunch
Cantaloupes, Canadian, crates .
Cnnulougu. Canadian, baskets
Grapes, Malagas, case
Grapes, Canadian, basket
Grapes, Tokay, case
Oranges, California,
Limes, pefrvbox of 1
Lemons, Verdelli, new
Peaches, Cclllomh. box of 8-10 dozen..
*eaches, Canadian, Crawford, large bkt
’eaches, Canadian, cl tone, large bkt.
*ears, California, Bartlett
P’ears, Canadian, Bartlett
I'lims, California
I'lums, Canadian
Watermelons, 23 to 35 1bs,

VEGETABLES.—Good and bad news
met the potato market this week. On-
tario potatoes came in with a rush and
promise large erop, bringing prices down
to 75-90 cents for the 90 1b. bag., with
some job lots offering at 50 and 60 cents.
A small scare was thrown into the ranks
of the large jobbers on Tuesday morn-
ing, however, by the discovery of dry
rot in some carloads that had just ar-
rived from some sections of Eastern
("fanada. These had taken about six
days to come, and had run into hot wea-
ther on the way. However, some job-
bers console themselves with the hope
that much of the .earlier erop will be
found good, and that the later erop may
show no signs at all. This was the ex-
perience one year ago. A few ship-
ments of sweet potatoes are in and quot-
ed at $5.25 per bbl. Cucumbers are get-
ting plentiful, and sell at 20 to 30 cents
a basket, with Gherkins at 75¢ to $1.25
for choice lots per basket.
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Com, new
Cucumbers,

lant, basket of 12 .
Gherkins, basket
Mushrooms,

e~ooo
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Sweet potatoes, bbl,

Sweet potatoes, hamper

3quash, dozen

lomatoes, Canadian, basket .

Vegetable marrow
Water cress, domestic, 11-qt. basket




Hams and Cooked Meats Easier; Lard Drop

No Sure Signs Yet of Permanent Lowering in Price of Hogs—Compound Lard
Down 1, Cent, But No Change in Pure Lard This Week—Eggs Advance in To-
ronto—Butter Remains Firm.

The slight break in hog prices last
week did not continue long and although
situation remains easier than two weeks
ago, there is no pronounced lowering in
sight yet. It is now a nip and tuck
contest between producers and buyers.
On other hand passing of the summer
trade in hams and bacon has tended to
ease up prices, particularly as stocks
are not light, and both Montreal and
Toronto showed 1, cent drop in hams,
and one cent lower in cooked meats.
Compound lard also fell 1% cent.

The egg market was distinetly firmer,
and storage eges made their appearance
for first time. This was due partly to
searcity of new laid, and partly to high-
er prices making storage a profitable
product.

The Toronto Produce Exchange was
congratulating itself this week on re-
cognition of its growing importance as
outside orders to buy on the Exchange
began to come in.

The following were the transactions
on the Exchange on Monday :—

BUTTER.—Dairy, none; creamery, 25
box prints finest, 25, bid 241%4; 45 box
solids finest, bid 24; 100 box solids finest
pasturised, 2514, no- offer; 75 box solids
finest pasturised, 25, no offer; 75 box
solids finest pasturised, 2415, sold.

EGGS.—400 cases storage April, May,
storage to January, cases returned, 261..
no offer; 400 cases storage April, May,
storage to Jan. 1, free cases, 27, no of-
fer.

(HEESE.—50 large new, 1353, no of-
fer; 50 box twins, 1334, no offer; by
telegram, 100 box large new, 133g, sold
100 box large new, 1334, sold: 50 trip-
lets, new, 14, sold; 25 old September,
large, 1334, sold; 25 old Sept. twins,
1374, sold.

MONTREAL.
PROVISIONS.—Owing to piling up
of stocks in Montreal as result of fall-
ing off in sales, the easier tone in meats

which has now been apparen: “or some
weeks has finally come to ehmax. At
last writing slightly better feeling pre-
vailed, but late last prices all
struck an easier level. Hams cased off
from 1, to 1 cent per lh., and barrelled
pork about #1 per bbl. Cooked hams
also declined about le¢ per ‘1h., but as
vet shoulders have shown no change.
These, however, are expected to fall lat-
er, as soon as stocks pile up a little
heavier.

Compound lard this week dropped 15
cent all round. .Preparing for the new
crop holders of cotton seed oil are
anxious to clear out balance of their old
stock, ancl this faet has caused an easier
feeling in the compound lard market.
Hams—

Light, under 12 lbs,

Medinm, 12 to 20 Ibs.

Large, 20 to %0 1bs
ks—

Plain, bone in .
Boneless
Peameal

week

= (fi‘:)'.

bone in

Shoulders, boneless
Cooked Meats—
Hams, boiled

Hams, roasted ....

oo

B=e
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ear

Flanks, bone in, not smoked ..
Barrelled Pork—

Heavy short ent mess .

Heavy short cut  elear

Clear fat pork

Clear pork
Lard, Pure—

Tierces, 375 lbs, net

be. bs, net .

oo oo
e
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X 1hs, gross .

Cases, 10-1b. tins, 60 in case .

Cases, 3 and 5-1b, tins, 60 in case...

Bricks, 1 1b, each
Lam, Compownd—

Tierces, 375 1bs,

Tubs, 50 1bs. net ....

Boxes, 50 1bs. net

Pails, wood, . net

Pails, tin, s IO o< i

Cases, 10-1b, tins, 60 in case..........

Cases, 3 and 5lb. tins, 60 in case..

Bricks, 1 Ib. each 4
Hogs—

Live, f.o.h,

Live, fed and watered

ooo0ooooD
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BUTTER.—Creamery butter advane-
ed 1 cent all round late last week owing
to continued firmness at country points.
Week ago Saturday Cowansville jumped
up 2% cents, but last Saturday fell
down Ve again to 25V, and 2515, St.

72

Hyacinthe has moved up on the week
3pe to 2434¢. In the country firmness
prevails, but as stocks held in the ecity
are heavy it is hard to state whether
primary concditions will continue to be
reflected or not. At the first of the
months stocks were reported as about
60,000 boxes heavier than at correspond-
ing period last year. It is stated, how-
ever, that stoeks at smaller country
points are lighter than at this time last
vear, and that this counterbalances to
some extent the Montreal increase.

Butter—
Creamery prints,

Dairy prin

Dairy solids .
Separator prints
Separator solids

EGGS. — Market on eggs continues
firm but unchanged. Receipts are fall-
ing off slowly but steadily, so that deal-
ers anticipate a_firm market to prevail
from now on.
Eggs, case lots-~

fresh

Per d

cooooo
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Splits ..
New laid eggs, in cartons
(CHEESE.—New cheese advanced
cent all round during past week, as re-

sult of greater
cheese hoards.

firmness on ecountry
These prices have risen
to 1315 cents, which even at present
levels leaves practically no margin. In-
crease in priece 'is explained by heavier
export demand raising the market.
Cheese, White or Colored— Old.
Large .. . 04 015
Strong 0 16%—0 17
Twins 015
2 1b.,
BUROM ioiciee, ! e vo eeve LB v
POULTRY.—Poultry continues quiet.
Some black dueks are now heginning to
come in, the first contributions to the
fall trade in game. As season has just
opened, greater aetivity is expected
next week.
Frozen Stock, Dressed—
Chickens . .

h Stock
3roflers, spring, live ............opeeee

Om.. 3 Ib. P.r.. dressed
. o, e

live

ecos~e ocoo
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THE CANADIAN GROCER

Fowl, dressed o»
Turkeys, old Tom, dressed oz 03

HONEY. — Buckwheat comb honey
made first appearance on market this
week. As yet strained buckwheat has
not been offered, but in course of a week
or so is expected in quantities, Buying
of Canadian honey has so far been light
owing to high prices.

Whllge Clover Honey—

10 1bss
Comb, 1314 oz., section .
Buckwhnt Honey—
'omb, 13-14 oz. section

TORONTO.
PROVISIONS.—The drop of %
in all grades of hams from 22 to "1‘/2
for light, ete., was not a universal
change in the market, as a few firms

still held up with the idea that prices .

of hogs warranted no reduction in the
produets. However, the lessened de-
mand for lighter brands was respon-
sible, although contractors’ gangs keep
up the eonsumption of the heavier goods.
Cooked hams dropped from 31 to 30, as
they are distinetly hot weather goods so
far as their main sale is concerned.
Compound lard fell 15 cent all around,
partly in sympathy with drop in pure
lard one week ago. Hogs remained at
$9.40 as low price but $9.65 was paid by
several buyers, almost as high as two
weeks ago.

, per 1b,
Boneless, per 1b,
Pea b,

Pails, 2
-
F.O.R., live, per cwt.
o, fed and watered, wee 975 1000
1, per cwt, 1375 1400
BUTTER.—The market remains dor-
"mant and prices are same. There will
be few changes it is thought for several
weeks.
Butter—
Creamery prints, fresh .
Creamery solids ...
Dairy prints, choice
Dairy solids
Separator- prints 026
EGGS.—The usnal increase is taking
place in egg prices at this season of the
vear. Supply is gradually dropping off
and many are being shipped West. Stor-
age eggs will soon be general to supple-
ment the demand. Selected advanced
from 26—28 to 27—29 this week, and
selected in cartons to 31, with some

dealers selling lots at 32 cents.

CHEESE. — For first tlme in many
weeks cheese became a faetor on the To-
ronto market and took on a firmer tone.

., 0 0
e 0 M
.01& O:a

HONEY. o Prices for . Buckwheat

honey have been fixed by the Crop Re--

port Committee of the Ontario Beekeep-
ers’ Association. At a meeting at end
of the week it was reported that 252
members had taken 239,400 pounds from
10,463 eolonies, an average of 23 lbs.
each, about the same as last year. It was
decided that the same price should be
asked, Tlbe to 8lhe., aceording to size
of package and the quantity ordered at
one time. The retail price must not be
less than 10 cents per lb.

Clover continues to sell around 11
cents, with comb honey, from $2.50 to
$3.00, but the high prices asked still re-
pel most of the would-be buyers.

POULTRY.—The drop in prices due
to the rush of poultry into the eity for
the Exhibition is still in effect, and no
changes are reported this week. There
are large stocks with most dealers over
from last week, and prices are likely to
be even . lower next week.
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PRODUCE AND PROVISIONS.—
Dairy produce is steady, but dairy butter
and fresh eggs are slated to advance.
Cured meats are firm. Ontario cheese
is very firm, and there is no Manitoba
cheese on the market. Lard is steady.
Cured Muu—

Hams D seeee ee 019

Bhoulderu, per 1b.

Bacon, per

Long clur DS per 1b.
Mess pork,

0 2%
015
020% o02%

Ontario, large,
Ontario, twins,

CANADIAN OYSTER PRODUCTION.

Ottawa, Sept. 9.——(Special).—An un-
derstanding has been reached by the
federal and provineial authorities in
which the government of any provinece
may grant leases of water areas consid-
ered suitable for the cultivation and pro-
duetion of oysters. This means a relin-
quishment by the government of Canada
of what under the law as interpreted

73

some hold are its rights. As for this,
however, the lover of oysters will eare
little, provided the effect on supply is
satisfactory.

By the arrangements described it is
intended to give long term leases of
oyster producing areas. The holders of
these by paying a moderate rental will
be protected in their rights and will be
expected to improve cultivation so as to
add to the annual output.

The farming process is not always
cheap or easy. As much as $1,000 per
acre has been spent in preparing the
bottom of the bed for planting and this
without including the seed oysters to be
laid down. But considering that a first-
class producing oyster bed is worth
about $5,000 per acre,, such an expendi-
ture appears justifiable.

Following items are from Canadian
Grocer of Sept. 15, 1893 :—

‘“The Montreal market in beans is
firmer, and we quote prices higher
as follows: Choice hand picked,
$1.70 to $1.80; ordinary, $1.50 to
$1.60 and inferior, $1.00 to $1.25.”’
Editorial Note. — Beans to-day are

quoted at a little more than twenty years
ago, but the difference is slight.

L4 ‘. Ld

‘“A man living in a cabin near
Centreville, N.S., adopted a novel
method of keeping creditors away
from the door. He would go to a
store, get goods on credit, saying
that he would pay for them on pay-
day. When a collector appeared
he found the dwelling placarded
with the words ‘‘Scarlet Fever.”’
This did not frighten one ecollector,
and so the scheme was exploded.’’
Editorial Note—From the above it

will be noted that the men doing busi-
ness two decades ago had about as much
to contend with as present day merch-
ants.

L L L

‘“In spite of the cry of small pro-
fits there are here and there lines
out of which the grocer can make a
nice little profit. Tea is one of
them; and it is strange that some do
not make a greater effort to culti-
vate it.”’

Editorial Note.—This suggestion holds
good to day. The tea business of every
retailer can be made profitable in ma-
jority: of ecases by selling tea of uni-
form quality and blend.
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The Demand For Oysters Grows Steadily'

Better Than Was Expceted—Dearth of Halibut From Over-

due Vessels —Must Import Lobsters—Shelled Clams

Scallops Making Headway.

MONTREAL.

FISH.—Owing to Autumn Ember
Days, September 17, 19 and 20, coming
next week, dealers are already preparing
for an extra heavy trade in fish. These
are the last fish days before Advent,
which .leaves a long open period without
special days upon which to boost sales
of fish after these days are reached.

Up to present trade has been a little
wary about ordering smoked fish, owing
to continuance of warm weather. Quan-
tities handled have been small, but as
soon as cool weather sets in a marked
increase is expected.

Canadian product lobsters are now en-
tirely off market, and as stocks offered
have to be brought in from across the
border this explains high prices. During
the open season a number of lobsters
were caught and placed in private
ponds. These were under Government
certificate, and the owners allowed to
draw from them as they wished. But
this stock has now been all sold out, so
that to supply present demand it is now
necessary to import from the United
. States.

Shelled clams and scallops are now of-
fering freely, and are coming to be con-
sidered quite favorably by the consum-
ing public.  Until the last few years
these were not well known, but now
have been thoroughly introduced, and
are being bought heavily both in bulk
and shell.

Fresh caught smelts are also coming
in small quantities. @ As the season is
just opening shipments are small, and
are being delivered here by express, but
demand is good, and as season advances,
prices are likely to ease off through
heavier receipts.

Canadian shelled oysters now offering
are all from ecultivated stock on private
beds. Shipments are small, but quality
is well up to average, and, compared
with general run of stock from uneculti-
vated beds, shows a marked improve-
ment.

and

Halibut is almost entirely out now, so
that high prices are likely to continue to
end of season.

, per_ 1b.
Halibut, per Ib,
100 fish, large...
1b. fish, each .

e . per
Mackerel, 1%
Perch
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TORONTO.
OYSTERS.—The season for oysters
has opened well, and the trade report
sales as better than usual. There was a
fair demand during last Exhibition
week, and many restaurants are featur-
ing oysters on placards in their windows,

74

Business this week has doubled locally
over last, partly, of course, as result of
cooler weather. Consumption is reach-
ing more uniform condition, and is im- .
proving more than was anticipated be-
fore opening of season. Bulk oysters
are quoted locally at from $1.20 to $1.756
a gallon, with prices outside shaded aec-
cording to distance and transportation
charges. More and more the oyster ship-
pers are working towards no returns of
packages and arranging to ship new
ones each time. This, they contend, en-
sures absolute cleanliness and only a
barely perceptible increase in cost.

FISH.—There is a famine in halibut
this week following heavy run during
the Exhibition. - The boats have been
late in reaching port, and not a pound
can be had in the city. Halibut was
about the only fish for which there was
a large sale. Trout and whitefish were
scarce, and will be for several weeks,
until new run. Next week number of
lines of new ecateh will have arrived.
Prices remain firm at last week’s quota-
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gallon
Shell, per bbl.

FISH—Fresh halibut has advanced 1
cent per lb,, and trade is fair. There is
now considerable western poultry on the
market. '

Fresh salmon ..
Fresh halibut .

3'3.88.8!2!383
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The business of the
“‘SEALSHIPT’’ Oyster
System’s Canadian
Branch has been. taken
over by us. We can fill
all orders promptly for
‘‘SEALSHIPT’’ Oysters
or equipment.

An Eminent Scientist's View

Among the many scientists who have made a study of the bacterio-
logical and chemical conditions of oysters, perhaps none have done so
more thoroughly than Dr. Julius Nelson, Professor of Biology, Rutgers
College, New Brunswick, N. J., and Biologist of New Jersey State
Agricultural College Experiment Station. With his consent the follow-
ing is published :—

‘“Oysters are a good food. Oysters come nearer in composition to
cow’s milk than do most other meats, as all the four kinds of nutrients
needed are present.in good degree. Ogysters have a larger excess of the
flesh building substance relative to the other constituents than milk,
so we ‘‘balance the ration’’ by addition of starchy food and fats when
eating oysters, thus securing a good meal at a cost that compares favor-
ably with that when other meats are chosen. Oysters hsve aome special
points of advantage, among which the following:—

(1) The seas salts that they contain are useful in regulating and
stimulating nutritional processes.

(2) They are the tenderest of meats and easily digestible, and suit-
able even for persons of sedentary habits.

(3) In ndditioln to being easily safeguarded against accidental con-
tamination, there 1s no oyster parasite known, that will live in the human
system. :

(4) Oysters are clean feeders; they are practically confined to a
selection of the beautiful little plants known as diatoms. I consider
oysters a valuable and wholesome food.’’

After reading from such an authority, even the most timid lover of
good things to eat, need not hesitate to enjoy the delicious, appetizing
oyster, to the gratification of his palate and the benefit of his digestion.

As an exclusive oyster house we claim to be better equipped to serve
you to your satisfaction than the ordinary source of supply. We can
supply either ‘‘Coast Sealed’’ or ‘‘Sealshipt’’ oysters as you prefer.
There is nothing better grown than the stock we are shipping, which is
all from Northern waters and is the run of shucking from four year old
stock. We solicit your enquiries.

CONNECTICUT OYSTER CO.

“ Canada’s Exclusive Oyster House ”

50 JARVIS ST. TORONTO
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
ROYAL BAKING POWDER.
Bizes.

Ronl——Dlme

3%-1b.

6-oz,

1%-1b.

1-1b. -
3-1b.
5-1b.

Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
6-1b. sise, $8.25; 1-1b. tins, §2;
12-ox. tins, $1.60; 8-0s. tins, $1.20;
6-0s. tins, 00c; 4-ox. tins, 65c;
G6c tins, 40c.

BORWICK’S BAKING POWDER

Sizes. Per dos. tins.
Borwlick's ¥-1b. tins .... .. 1385
Borwick’s 14-1b. tins 23
Borwlick’s 1-1b. tins .... .. 465

COOK'S FRIEND BAKING
POWDER.

Cartons—

. 1, 1-1b,, 4 dozen

. 1, 11b,, 2 dozen

. 2, 6-oz., 6 dozen

. 2, B-03., 8 dozen

. 8, 2%4-08., 4 dosen..

. 10, 12-0s., 4 dozen

. 10, 12-0%., 2 dozen ....

. 12, 4-03., 6 doszen ....

. 12, 4-0z., 3 dozen

In Tin Boxes—

No. 18, 1-1b,, 2 doszen
No. 14, 8-0x.,, 3 dosen .
No. 15, 4-0z., 4 dozen .
No. 16, 2%-1bs.

No. 17, 5-1bs.

FOREST CITY BAKING POW-
DER.

Per dos.

6-os. tins
12-0%. tins
16-03. tins

BLUE.

Keen's Oxford, per 1b.
In 10-1b. lots or case ..,.

COUPON BOOKS—ALLISON'S.

- For sale in Canada by The Eby-
Blain Co., Ltd. Toronto; C, O.
Beauchemin & Fils, Montreal, $2,
$3, §5, $10, $15, and $20. All same
price, one size or assorted.

UN-NUMBERED.

Under 100 books ..each 0 04
100 books and over, each.0 03%
P00 books to 1000 books 0 03

For nnmbering cover and each
coupon, extra per book, 3§ cent.

CEREALS,

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.

The King's Food, 2 dos. In case,
per case, $4.80.

White Swan Barley Criaps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, §1.

White Swan Self-rising Pancacke
Flour per dos., $1.

White Swan Wheat Kernels, per
dos., $1.50.

White Swan Flaked Rice, $1.

White Swan Flaked Peas,
dos., $1.

per

DOMINION CANNERS.

Aylmer Jams, Per dos.
Strawberry, 1912 pack ....$ 2 15
Raspherry. red, h'vy syrup 2 15
Black Currant 200
Red Currant .... e @
Peach, white, heavy syrup 150
Pear, Bart.,, heavy syrup 1 T7%

Jellies.
Red currant ....
Black Currant
Crabapple
Raspberry and red curnnt
Raspberry and gooseberry.
Plam jam .... .
Green Gage plum, ltoneleu
Gooseberry .
Grepe

b NN NN
828883588

Marmalade.
Orange Jelly ....
Green fig
Lemon ..
Plneapple .... .... ....
Giuger ....

20D e 00
R88R8

Pure Preserves—Bulk.

Strawberry
Black currant
Raspberry

14's and 30's per 1b.

BLrAWDeLEY .ocv wise. iese
Black eurtant .... cces oo

Raspberry

Freight allowed up to 25c pe
100 1bs,

000 .
233F%

eco
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.COCOA AND CHOCOLATE
THE COWAN CO,, LTD.

Cocoa—

Perfection, 1-1b. tins, doz..
Perfection, 34-1b. tins, doz.
Perfection, 3-1b. tins, dos.
Perfection, 10c size, dos...
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, Ib. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per Ib.

ccocoOo L -
NEBE3Rs3

Speclal quotations for Cocoa in
barrels, kegs, etc.

Unsweetened Chocolate—

Supreme chocolate, %'s 12-

1b. boxes, per Ib.
Perfection chocolate, 20¢
size 2 doz. In box, dos..
Perfectlon chocolate, 10c
size, 2 and 4 dos. In Lox

per dos. %
Sweet Chocolate—- Per 1b.
Queen’s Dessert, ¥'s and
14’s, 12-1b. boxer. .... ..
Queen's Dessert, 6's, 12-1b.
0 40

1%

040

Vanilla, %4-1b,, 6 and 12-1b.
boxes .

.. 03
Diamond, 8's 6 lnd 12 1b.

boxes .
Diamond, 6's and 1'-. 6 .nd
12-1b. boxes .... e
Diamond, %'s, 6 and 12-1b.
g &

02

Icings for Cake—

Chocolate, white, pink, }emon
orange, maple, almond, cocoa-
nut, cream, in %-lb. packages,
2 dos. In box, per dox... 0 90

Chocolate Confections—per 1b.
Maple buds, 5-1b, boxes .. 0 37
Milk medallions, 5-1b. bxs. 0 37

Chocolate wafers, No.
56-1b, boxes ..., ....

Chocolate wafers,
5-1b. boxes

Nonpareil wafers,

o3

026

Nonparell .'Wafers , No.
5-1b. boxes .... .... ..

Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.

Coffee drops, 5-1b. boxes .
Lunch bars, 5-1b. boxes ..
Milk chocolate, B¢ bundles,
3 doz. In box, per box. ..
Royal' Milk Chocolate. B¢
cakes, 2 dos. in box, per
box sess  sese

76

Nut milk chocolate, %’s, 6-
Ib. boxes, 1b. .... .... ..
Nut milk chocolate, ¥'s, 6-
1D, DONEE, 'ID. oo vave oo
Nut milk chocolate, ¢ bars,
24 bars, per box ,... ....
Almond nut bars, 4 bars,

Agents—F. E. Rebson & Co.
Toronto; Forbes & Nadeau
Montreal; J. W. Gorham & C-.,
Halifax, N. 8.; Buchanan & Gor-
don, Winnipeg.

In 3%, % and 1-1b tins, 14-
1b. boxes, per 1b. .... ..

Smaller quantities

JOHN P. MOTT & CO.'8.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hanoum, Ottawa, Ont.;
Jos. E, Huxley & Co., Winnlpeg,
Muap.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.
Elite, 10c size (l’or cookln()

dozen
Mott's brelltut cocoa, 2-

dos. 10c size, per dos. ....
Nnt milk bll‘l. 2 dosen In

box .

»

. %
bmktut cocoa,

and %'s

* No. 1 chocolate .......
" Navy chocolate, %'s.. 0 2¢
' Vanilla sticks, per grs. 1 00

" Diamond chocolate, oM
" Plain cholce choeoll‘l‘e‘.

liquors
Sweet chocolate coat-
ings

0 36
(X ]

WALTER BAKER & CO,, LTD.

Premium No. 1, chocolate, %
and %-1b. cakes, 34c 1b.; Break-
fast cocoa, 1-5, ¥, %, 1 and 5-1b.
tins, 39c. 1b.; German's sweet
chocolate, %, and 3%-lb. cakes,
6-1b. boxes, 26¢c 1b.; Caracas
sweet chocolate, 3%, and 3¥-lb.
cakes, 6-1b. boxes, 32c¢ Ib.; Aute
sweet chocolate, 1-6 1b. cakes, 6-
Ib. boxes, 32¢ 1b.; Cinquieme
sweet chocolate, 1-5-1b. cakes, 6-
Ib. boxes, 21c¢ 1b.: Falcon cocoa
(hot or cold soda), 1-1b. tins, S4c
b.; Cracked Cocoa, %-lb. pkgs.,
6-1b. bags, 31c 1b.; Caracas tab-
lets, Sc cartons, 40 cartons te
box. $1.25 per box.

The above guotations are f.0.b.
Montreal.
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Melagama Tea and Coffee

If one could have taken a vote to ascer- cup of tea or coffee there served, and important and profitable one, and for that
tain the popularity of Teas and Coffees manifesting the deepest " interest in the reason they exercise extreme care in the
in the taste of Exhibition visitors, it is explanation of those in charge of the selection of brands. It is, therefore, a
safe to venture the assertion that ‘‘Mela- Exhibit, that 225 cups of excellent tea can ' t. Stmnifios ' f B '..’“ < s e i
gama” would have polled the majority. be made from a 40c pound package of MO8t Sign cant' fact that “Melagama” I»
And the taste of Exhibition visitors is “Melagama.” or that 50 cups of most de- always first in the mind of the lll::l]\‘l‘.

representative of the taste of the Nation. lightful Coffee are guaranteed from every Many visiting grocers to the Exhibition

For many years “Melagama” has been the 40c¢ pound of “Melagama™ Coffee. And made their city headquarters at the spa-
synonym 0[{ Illglw;!l l)'lyl:l“t_\‘ :nlnl l;\h;uluh‘ nnnln‘-r«;lw were 'lh‘v s:uupl-‘- lp:l;-k‘u.nw that cious. comfortable offices of Minto Broth-
Purity In Teas and Coffees, and the favor- could be seen being carried home. ot 5 Bast Fr 3 Noronto. Dropriet-
ite in households throughout Canada and Among the Trade “Melagama” Teas and 'I,\,' 4'; l:'\ll\fl.‘,,lnllll‘.h,tl'.'. '“‘ll“(-'“!lh“‘.l”‘:'"td
across the boundary. Coffees have become a well established RER O gy g : s and i
Aund as the years have passed “Melagama’ leader.” In fact there is being evidenced expressed ' their keen enjoyment and ap-
Teas and Coffees have gained more and a marked preference for “Melagama’ lines, preciation of the courteous, l'lll\\'hlt'l':lll?
more in -public favor, until to-day they because of the easy sale, ereated by the treatment there afforded them Many very
rank foremost in public esteem extensive advertising and superior quality handsome orders for present and future
This was well evidenced by the constant of “Melagama.” shipment were placed with Minto Bros.
crowds that attended the Melagama hooth Retail merchants have learned that thelr by visiting dealers during the Exhibition.
at the Exhibition, enjoying immensely a Tea and Coffee Department is both an




CONDENSED AND EVAPORA-
TED MILK.

BORDEN MILK CO., LTD.

Bast of Fort Willlam, Ont.

Preserved— Per Case.
Eagle Brand, ea. 4 dos.....$6 00
Reindeer Brand, ea. 4 dos. 6 @0
Silver Cow Brand, ea. 4 dos. § 40
GolM Seal Brand, ea. 4 dos. 525
Mayflower Brand, ea. 4 dos. 6 25
Purity Brand, ea. 4 dos... 6 26
Challenge Brand, ea. 4 dos. 4 7
Clover Brand, ea. 4 dos..... 475

Bvaporated (Unsweetened)—

8t. Charles Brand, small,
ea. 4 dosen .... .... ....

Peerless Brand, small, ea.
$ O Seevas aves

8t. Charles Brand, Family,
e 4408 .... ... cennes

Peerless Brand, Family,
O € dOB ..o covs ooo

Jersey Brand, Family, ea.

St. Charles Brand, tall, ea
4 dos. ...

seee’ an

390
450
4 50

: 4 60
8t. Charles Brand, Hotel,
ea. 2 dos. . sees s
Peerless Bnnd Botel ea.
42
Jersey Bnnd. Hotel, ea.
DO .oii i
8t. Charles Brand, gallons,
O 3 QOB Vs iice wais
“Reindeér” Coffee & Milk,
o8, 3 dos. ... ..e.
“Regal” Coffee and Milk,
4 50

“Reindeer” Cocoa & Milk,
ea. 2 dos. .... ...

425

425
47

4 80

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.
1-1b. decorated tins, 1b. .... 0 36

Mo-Ja, %-1b. tins, Ib. ...... 082
Mo-Ja, 1-1b. tius, 1b. ...... 0 30
Mo-Ja, 2-1b. tins, 1b.

Presentation (with tumblers) 28c
per 1b.

MINTO BI7S.

MRELAGAMA BLEND,

Ground or bean— W.BA.P,
1a0d % .... .... 028
1 and % .... .. 032
land % .... .. .. 037

Packed in 30’s and 501b. case.
Terme—Net 30 days prepaid.

R.P.
o
040
0 60

FLAVORING EXTRACTS.
SHIRRIFFS
Quintessential.

l os. (all flavers) dos.....
os. (all flavers) deos......
m os. (all flave:n) dos,...
os. (all flavors des......

THE CANADIAN GROCER

6 oz. (all flavors) dos...... 4 60
8 os. (all flavors) des...... € 60
16 os. (all flavors) des..... 12 00

%2 os. (all flavors) des..... 22 00
Discount on application.

CRESCENT MFG. CO.

Mapleine— Per dos.
2 os. bottles (retail at 60c) 4 60
4 os. bottles (retail at 90) 6 80
8 os. bottles (retall at $1.50) 12 50
16 os. bottles (retall at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE.

Knox Plain Gelatine (2 qt.
size), per dos. .... ......
Knox Acidulated Gelatine

(2 qt. sise), per dos. 130

seesn

CLARK'S POREK AND BEANS

IN TOMATO BAUCE.

Per dos.

No. 1, 4 dos. in case ...... 060
No. 2, 2 dos. in case ......
No. 8, flats, 2 doz. in case
No. 38, talls, 2 dos. in case
No. 6, 1 dos. in case .... ..
No. 12, % dos. In case....

LAPORTE, MARTIN, LIMITEE.
Montreal Agencles.

BASIN DE VICHY WATERS.
L’Admirable, 50 qts., cs.... 5 00

VICHY LEMONADES,

La Savoureuse Champenoise Cork
50 gts., cs. 8 00
50 pts., cs. : 5 00

La Savoureuse “Claret Brown.”
100 pts., cs. 9 00

8t. Nicholas Champenoise Corks.

CASTILE SOAP.

“Le Solell,” 72 pc Olive OI11,
25 11 1b. bars, 0 08%
Cl 200 3% 1b. plecel. cs.. 400

Cs. 12 3 Ib. bars, 1b 0 10%
Cs. 50 8 1b. pleces, cs...
Cs. 50 1 1b. 8q. pleces, cs..
Cs. 50 1 1b. long pleces, cs

Cs. 200 300 grs. pleces, cs

Cs. 100 300 grs. pieces, cs
Cs. 200 200 grs. pleces, cs

37
4 50
4 50
cs 12 00
6 00
750

ALIMENTARY PASTES.

BLANC & FILS.
Mucaroni, Vermicelll, Animals.
Small Pastes, etc. ;

Box, 25 lbs., 11b. ..
Box, 26 1bs., loose .... ..

DUFFY & CO. BRAND.

Grape Juice, 12 qgts, ......
Grape Juice, 24 pts. .... ..
Grape Juice, 36 splits ....
Apple Julce, .12 qts.........
A:plo Juice, 24 pts. '

TR N
g8gad8a

pagne de Ponmo. 24
Motts Golden Russett—

Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts....
Sparkling Cider, 36 sp.....
Extra Fins, 100% .........
Apple Vinegar, 12 qts......

L == L N
88338

These prices are F.0.B. Montreal.
Imported Peas “Soleil”

Per case
Extra Fins, 50 1 kilo ..... 14 50
Extra Fins, 100 % kilo.... 15 00
Tres Fins, 100 % kilo
Fins, 100 % kilo
Mi-Fins, 100 % kilo .
Moyens No. 2 100 34 kilo..
Moyens No. 3, 100 34 kilo..
Fins 1 Frs Petit & Cle, 100

seessenns

Moyens, 1 Frs. Petlt & Cle,
100 % kilo

MINERVA PURE OLIVE OIL.

Case—
12 litres ...... seasensenie

8888
£

srascasas

CANNED HADDIES “THISTLE”
BRAND,

A. P. TIPPET & CO., Agents.
Cases, 4 dos. each, fiats,
per case .
Cases, 4 dos each, ovals,

INFANTS FOOD,

Robinson’s patent barley, 3lb.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, %-lb. tins,
$1.25; 1-1b. tins, $2.25.

BOAR'S HEAD LARD

COMPOUND,

N. K. FAIRBANK CO., LTD.
Tierces

Pails, 20 1bs. ....... sevses

Tins, 20 Ibs.
Cases, 8 1bs., 20 to case.

Cases, B 1bs., 12 to uu..
Cases, 10 lbs,, 6 to case..

F.0.B. Montreal.
MARMALADE,
SHIRRIFF BRAND.
“SHREDDED.”

1 1b. glass (2 ds case).$1.00 §1.80
2 1b. glass (1 ds case). 3.20 3.00
4 1b. tin (1 ds case).... 550 635
7 1b. tin (% ds case).. 8.60 835

“IMPERIAL SCOTCH.”

1 1b. glass (2 dsz case).$1.60 $1.55
2 1b. glass (1 ds case). 280 2.70
4 1b. tin (1 ds case)... 480 465
T 1b. tin (3 ds case)... 7.7 750

o 1%

0 11%
on

MUSTARD,
COLMAN'S OR KEEN'S,

Per dos. tins
140
280
600

) e BR BT | SRR
D.B Py Wolb. cooescrasaone
B BT I ceasasviinny
¥. D, %-Ib. sessssese O
F. D, %-lb. ....... sssssses 1 48

Per jar
o
o

Durbam, 4-1b, jar
Durham, 1-1b. jar ....... o

78

VERMICELLI AND MACARONI

C. H. CATELLI CO., LIMITED.
Hirondelle Bl-nlnilb

pkgs. Loose
Vermicelll, Macaroni,
Spaghettl, Macaroni
(short cut), Animals,
Stars, Alphabets,
Small Paste Assort- .
ed, 30 1bs. cases..... 7
Egg noodles, case 10
Ibs. loose; case 60
pkgs, 3% 1b. each.... 7%
Marguerite Brand.
Same assortment as
above
Egg noodles in 1o 1b.
cases, loose, in 60
pkgs., % 1b, each....... 7
Catelll Brand.
Vermicelll, Macaroni,
Spaghetti, 5, 10, 30
1bs, (loose) ......o0vn o
30 1b. cases, 1. 1b. pack-
ages
Terms, Net 30 days.

D. SPINELLI CO., Registered.
Globe Brand.
Vermicelli, Macaroni,
Spaghettli, Macaroni
(short cut), Alpha-
bets 30 1b. case ...... 7
Spinelll Brand.
Vermicelli, Macaroni,
Spaghetti, 5, 10, 30 1b.
cases (loose) ........
30 1b. cases, 1 1b. pkgs. .
Terms—Net, 30 dayas.
JELLY POWDERS.
JELL-0.
Assorted case, contains 2
BOR oo scisintssvivseianees
Straight.
Lemon contalns 2 dos.....
Orange contains 2 dos
Raspberry contains 2 dos..
Strawberry contalns 2 dos.
Chocolate contains 2 dos...
Cherry contains 2 dos.....
Peach contains 2 dos
Weight 8 1bs. to case. Freight
rate, 2nd class.
JELL-O ICE CREAM POWDER
Assorted case, contains 2 :
dos, .....

8%

.-

h et fed d ek e
8888823 @

Straight.
Chocolate contains 2 dos...
Vanilla containe 2 dos.....
Strawberry contains 2 dos.
Lemon contains 2 dos.....
Unflavored contalns 2 dos.
Weight 11 1bs. to case. Freight
rate, 2nd class.
SOAP AND WASHING POW-
DERS,
SNAP HAND CLEANER,

8 dosen to box ........ 3 60
6 dozen to box ™™
30 days.
RICHARDS PURE BOAP.
S-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as

a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars teo
case.

sesessananne

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than 6 cases..........§ 5,00
Five cases or mpre........ 498
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.

1-16 gull, dos. ....

“"‘ll~ dos.

1 gpoll, dos. .... .
1-16 gall., gross lot .....
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Yelling Certainly % Attracts Attention
| BUT YoU MuST act /\TJN\J)as WELL As YELL

No spieler methods of attracting attention will be resultful in putting your goods on the Western
market unless you are prepared to follow up your efforts with a personal man to man campaign.
This means you must keep the territory covered constantly, regularly. Put your produets in our
hands, Mr. Manufacturer, and let us handle your Western accounts. Our large and efficient staff
covers the ground regularly. Our five large ware houses situated at the central Western distributing
points are at your service.

Let us know wyour lines

Nicholson & Bain

WHOLESALE COMMISSION MERCHANTS AND BROKERS
Winnipeg, Manitoba

Branches: REGINA, SASKATOON, EDMONTON, CALGARY, LETHBRIDGE

Fresh Pork For 30 Years

Mince Meat and Wethey’s

S a u s a g e s have gone hand in hand.
September marks the opening To-day

of the Sausage Season. Cooler the two are so intermixed
weather and renewed work demand that it is impossible to
something tasty for breakfast. separate them.

You need minee meat this

‘all, and if vou want the
womonical than Fearman’s Star Sk 8 b e
ecomonica 1a earman’s St: best vou will insist on

Brand Fresh Pork Sausages.
: ’
Let us book you for a regular Whethey S

daily or weekly shipment.

Nothing c¢an be more so or more

Ask vour jobber, or write
us

F. W. FEARMAN CO. J.H.Wethey, Limited

HAMILTON ST. CATHARINES, CANADA
Established 1854
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THE FAMOUS

GEORGIAN BAY
APPLES

“,o& MARy

BEAVER BRAND
.We are again packing this
well known Brand of re-
liable apples. We can now
quote you Fall Apples in
less than car lots.
WINTER APPLES
We are now in a position
to quote prices on car lots
or less for fall shipments.
We are again putting up
Beaver Brand Evaporated
Apples.
Write for prices.

ELLIS BROS.

Wholesale Fruit and Produce
MEAFORD, ONT.

APPLES

Before

for our quotations on the
famous Georgian Bay
apples. We will be pack-
ing from five to ten thous-
and barrels.

LEMON BROS.

Owen Sound, Ontario

purchasing write .

In an
Ontario Retail Store

it’s first grade quality that sells—thereis
only a very limited trade for second or
third grade goods.

-
————

“St Nicholas”

is the first grade of all the Lemons.

J.J.McCABE

Agent
Toronto, Ont.

CHOICE ONTARIO
APPLES

In car Lk packed in bar-
rels or ol:‘xen. t or
assorted varieties, uaran-
teed full Government stand-

ard.
Fruit all grown in our own
orchards and packed in our

own
Waterdown,

WRITE FOR PRICES
We also want a good con-
nection in every town or
city to take orders for
Xmas box apples, delivered
to any address in Great
Britain or Ireland. Liberal
mm(!hmuponud apples al

eva; -
ways on hand from ﬁz own
evaporators,

THE WENTWORTH
ORCHARD CO., LIMITED

Dundas, Ontarlo

Kindly mention
this paper
when writing
advertisers.

s

Meats, Dairy Products,
Selected Eggs

We have produce-buying facilities which warrant us
making the statement that we are in a position to
offer the grocers values in all kinds of cured meats,
dairy produects, and eggs, second to none.

Our products are all carefully selected, meats are
well cured, and will appeal to the best trade.

A Post Card Order Book will be sent on request.
We solicit your cold storage consignments.

The St. Thomas Packing Co.

LIMITED

Pork Packers and Provision Merchants. Dealers in Butter,
Eggs and Cheese.

ST. THOMAS, ONT.

Wholesale Branches at Windsor and London, Ont.
Let us send you ome of our Post Card Order Books,
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Canadian
Crawford

Peaches

in abundance

Place
Your
Preserving
Order

Now

'WHITE & CO., LIMITED

FINEST
CRAWFORD
PEACHES

Let us look after your preserving
orders. We will fill with the very
finest fresh fruit, guaranteed to
please your trade.

All other varieties of Domestic
Fruits of the finest quality at fair
prices.

The House of Quality.

HUGH WALKER & SON

Established 1861

Wholesale Fruit and Fish GUELPH and NORTH BAY
TORONTO HAMILTON
BUY
“Redona” and “Matador” John Gray & Co., Limited
SHELLED

Scotland

ALMONDS

The most popular amongst the (xrocery and
Confectionery Trades

COSMELLI & COMPANY

Packers and Shippers of the well-known Red “‘C"’
“B"" Fruit Pulps.
Monument Buildings, London, England

and Red

HOLDS EVERY SIZE BAG
FROM % TO 10 LBS.

hangs right above the counter ready for use. Saves time,
space and waste in bags. Ne hole punching or any extra
trouble whatsoever,
tive comg:rtmu Quicker service a certainty. No up-
to-date re should be without one.

simply lay the bags in their respec-

O. P, McGREGOR
Patentee and Manufacturer
411 Spadina Ave., Toronte

Selling Agents for Canada:
LGOUR BROS.
21-3Wellington St. W.,Toronte

Glasgow

1 Ib. Floral
Glass

Samples and Prices

from

Maritime Provinces, Que-
bec, Manitoba, Saskatche-
wan and Alberta, W. H.
Dunn, 396 St. Paul Stree*,
Montreal; Toronto, Lind
Brokerage Co., 47 Welling-
ton St. Bast; Ottawa, E. M.
Lerner & Sons, 11 York
Street; British Columbia
and Yukon, Kirkland &
Rose, 312 Water Street,
Vancouves.

83
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Those Who Know
Cane’s Washboards TUTHEEUFf/EE &TEA TRAUE

Always Specify Them

Because They are Right in Price and
Give the Best Service

S

Cane’s Washboards stand in a class by themselves.
for neat construction, quality and durability, and
pay an attractive profit.

Among the 13 different styles and grades you will
have one to meet every demand.

If you haven‘t our catalog on,
“Cane’s” Wash-day wooden-
ware, we will be pleased to
send you one.

WM. CANE & SONS CO.

LIMITED
NEWMARKET, ONT.

e e T TN
P )

Adoghtt fitaad @-

ST Warren St. NewYorlk..

Rock City Tobacco

Lines Sell Themselves

“ MASTER MASON "

Cut Plug Tobacco—Cut from our ori- This book, written by a practical tea man, contains

2 13 0SSl - o) information which will be of great value to every
gmal American NdV) P]llg. A cool grocer. There are ten chapters, one being devoted

and most fragrant smoke. to each of the following subjects :

“ROSE QUESNEL 1 The Tea Gardens of the World :

Smoking Tobacco — A really GOOD Tea from Seed to Leaf

CANADIAN Smoking Tobacco. Sweet Tea from Leaf to Cup
—F‘ragrant——Pm-e. The Tea Marts of the Orient

“KING GEORGE "’ koo
N avy Plug ChOWing Toba,cco_In o Is it Wise to Place an Importation Order?
class by itself- Delicious and non- Bulk versus Package Teas

s HOW TO ESTABLISH A TEA TRADE
irritating. Tea Blending

All Three have enviable record for QUALITY.

Dealers handling these “Leaders” are not left to
‘move the goods from their shelves by their own
efforts.

These lines are extensively advertised—custom-

g in CONVINCED—selling i work e g o
o i o e e e i MacLean Publishing Company

Tea Hints foi' Retailers

By John H. Blake

(275 pages) (24 full-page Illustrations)
Sent to any address on receipt of $2.00

(Techaical Book Department)

Rock City Tobacco Co., Ltd. 143-149 University Ave., TORONTO
QUEBEC :
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The Golden Rule for satisfied
customers is, - “something ex-
ceptionally good at a moder-

ate price.”

There you have the whole -
secret of the popularity of

Chase & Sanborn’s

Coffees

EPPS COCOA S MADE FROM THE FINEST

: SELECTED COCOA BEANS AND
BY OUR SPECIAL PROCESS THE HIGHLY NUTRITIOUS
BUTTER OR OIL CONTAINED IN THE NATURAL COCOA 1S
MADE SOLUBLE AND EASY FOR DIGESTION.

We bave just received a supply of most attractive
advertising matter and samples.

Write to-day—for YOUR share.

SAMPLES AND SPECIAL ADVERTISING FleE

JAMES EPPS & CO., Limited, LONDON, ENG.
25 East Front Strest Toronte

COOK’S
FRIEND

BAKING POWDER

on the market for over 50 years.
Only best quality ingredients
used—contains no alum.

If you want your customers to
come back and send their frie_nds,
give Cook’s Friend all the prom-

inence you can.

Ask Your Wholesaler

W.D. McLaren, Ltd., Montreal
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Anciior Braxin Fiotr

as character in every ounce

because extreme care, watchfulness, ability, integ-
rity, the most modern equipment and only the
choicest Western Spring Wheats form the com-
plement that obtains the highest possible quality
every day in the year. :

The most searching analysis and tests make uni-
formity certain.

As rapidly as people learn all the facts about
Anchor Brand Flour, they are satisfied only with
this Brand.

Anchor Brand Flour is better because the trouble
and expense are taken to make it better.

Standard Prices—Worth More.

Free samples for Missourians will be sent to
Dealers and Bakers for distribution.

Leitch Brothers’ Flour Mills, Ltd.

Oak Lake,, Manitoba

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

# e,

JOHN P. MOTT & CO.

When Washing

the housewife knows
that Young-Thomas
soap products pro-

duce best results,

this is why dealers who handle
these lines have such large re-
turns. Soaps made to fill every
requirement.

“PURITY” LAUNDRY UNCLE TOM TAR BSOAP
SOAP, a cake soap for A rfet shampoo soa
those who prefer non(r in and a boon to roughen
the lump form. ives complexions and ands.
splendid satisfaction. Fragrant and soothing. A

“YOUNG-TOM” WASHING ?Il:g'b %Lenln( adjunct to

POWER  for washing
clothes, floors, dishes, GLYCERINE PUMICE, a
windows, etc., performs a soap which thoroughly

:::l'::: lo‘fb::.rﬂﬁ 3&2 cleanses the hands with-

not injure the hands. out injury to the skin.

PURE OLIVE OIL SOAP. The purest soap made. A
splendid cleanser and a tollet delight for particular
people. Wash the Baby with Pure Olive Oil Soap.

We also make Liquid Olive Oil Soap, Liquid Olive
O1il Shampoo, and Liquld Tar Shampoo.

GET OUR PRICES.

Young-Thomas Soap Co., Ltd.

Regina, Sask.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

J

We have them

Giant
Prince
Globe

Beaver

Fruit Jar Rings

Quality Guaranteed

Walter Woods & Co.

HAMILTON and WINNIPEG
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How much of your stock
goes to waste every
summer ? Avoid this waste and un-
necessary loss by install-
ing the perfeet refriger-
ator—The Eureka. In
one or two seasons the
saving alone will pay for
the original cost of the
refrigerator.

The Bureka is built on
the most modern prinei-
ples of eold, dry air eir-
culation. No zine or gal-
vanized iron lining to rust
and corrode.

Every FEureka Refriger-
ator is built on the ex-
perience and perfection of
over 27 years.

Get our catalog and prices
before buying.

Eureka Refrigerator Co., Ltd.

54 Noble Street, Toronto

Montreal Representative:
JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg.

Agents at Fort William, Hamllton, Calgary, Moose Jaw,
Saskatoon.

Imported Biscuits

There are THREE ESSENTIALS in purchasing
imported biscuits;—

Quality
Freshness
Service

Our quality is the finest.
Our tins are hermetically sealed.
Our agents are progressive and obliging.

McVitie & Price, Limited

Biscuit Manufacturers

EDINBURGH (SCOTLAND)

AGENTS:

Manitoba and Saskatchewnn.

RICHARDS & BROWN, James Street, WINNIPEG

Alberta
CAMPBELL, WILSON & HORNE, Limited, Oalgary,
Edmonton and Lethbridge.
British Columbla and Yukon
KELLY, DOUGLAS & CO., Ltd., Water St.,
VANCOUVER.

& s%n!s.?r 3

“The Salt That Satisfies”

It gives entire satisfaction throughout the year to
all its usérs. It is rightly named because it
consists exclusively of fine, dry, even crystals,
refined and purified at a saltern of most up-to-
the-minute equipment. 7

The salt for all household purposes—“Purity.”

The WESTERN SALT CO., Limited
COURTRIGHT, ONTARIO

Litster Goods

are made good enough to guarantee.
They recommend themselves and sell
themselves wherever introduced. Ts
the best any too good for your trade?

Litster Pure Food (u’.o..
TORONTO ot
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“SHELL” BRAND

Castile Soap

(“LA COQUILLE")

The Standard of Purity
A Pure Oil Soap

Has the largest sale of any
- Castile Soap in the Dominion.

For sale by all wholesale houses
THIS SOAP IS ESPECIALLY MANUFACTURED BY

Messrs. COURET FRERES, MARSEILLES,
FRANCE

For Messrs. ESTRINE & CO.

P. L. MASON & CO., Toronto, S feene

This PERFECTION Cheese Cutter will eventually PAY for ITSELF

Are You Cutting Your Cheese The Old Way?

Then let us prove that what we say about the *‘ Per-
fection’”’ Computing Cheese Cutter is true. We have
proved it to the satisfaction of hundreds of other
prosperous merchants. We can do so for you.

WITH A ‘‘Perfection” PROFITS ARE ASSURED.

No overweight — no underweights — just the exact
amount. Protects both merchant and customer.

DON'T PUT IT OFF UNTIL TO-MORROW, BUT
WRITE TO-DAY FOR OUR DESCRIPTIVE
CATALOGUE AND PRICE LIST.

American Computing Co.
of Canada

Hamilton Canada
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Finest 7 %¢ Largest
o ]/Vﬁztz‘emores

Oldest and Largest Manufacturers of Shoe Polishes in the World

“‘GILT EDGE'’ 0il Polish. The only Ladies’ Shoe Dressing that positively contains oil. Softens and preserves. Im-
parts a’ beautiful Black lustre. Always ready to use. Largest quantity. Finest quality. Polishes without rubbing.
Retails 25¢.

““BULLY SHINE.’’ A waterproof paste polish for all kinds of black shoes and old rubbers. Blacks, polishes, softens
and preserves. Contains oil and waxes to polish and preserve the leather. Also Russet Bully Shine for tan lea-
thers. Large tin boxes. Boxes open with a key. Retails 10c.

‘‘SUPERB’’ (a paste) for polishing Patent and Shiny Leather Boots and all Shiny Leather Articles. Boxes open with
a coin. Retails 10c.

‘‘DANDY’’ COMBINATION. For cleansing and polishing all kinds of russet, brown or yellow boots, shoes, saddles,
bridles, etc. Retails 25c. ‘‘Star’’ russet combination (10e¢ size). Russet, Brown and Ox Blood Pastes (5 sizes of
each color).

Shoe Polishes Variety

“‘BLITE’’ COMBINATION. For those who take pride in having their shoes look Al. Restores color and lustre to all

black shoes. Retails 25¢c. ‘BABY ELITE'’ COMBINATION (10c¢ size). ‘‘ELITE’’ PASTE in 5 sizes.

‘‘BOSTON’’ WATERPROOF POLISH. A black liquid for men’s and boys’ shoes. Produces a patent leather shine

without brushing. Retails 25c.
Send for circulars giving full particulars of our other Polishes to WHITTEMORE BROS. & (€O,
Boston, Mass., U.8.A. For sale by the Shoe Findings and Shoe Jobbing Trades of all Canada.

RBANK:
SURETY )

FAIRY SOAP

When we tell you that you can depend on FAIRY SOAP as a lively
steady selh'r! sure to satisfy your customers, it’s because we know positiveiv
that the white, sweet, floating oval cake is the BEST soap a nickel ever

bought, and because YOUR CUSTOMERS know it.

We’ve advertised FAIRY SOAP so extensively that the slogan ‘‘Have

you a little ‘Fairy’ in your home?’’ stands for the ‘‘BEST SOAP I CAN
BUY”’ in the minds of women everywhere.

Be sure FAIRY SOAP is prominently displayed—it sells on sight.
‘‘HAVE YOU A LITTLE FAIRY IN YOUR HOME?''

The N. K. Fairbank Company,
LIMITED, ; ; MONTREAL

dt B LR AL U IE AR ARIE A AW e J I J K Jor ic g
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By Special Royal Permission

Sardines with the real
sea flavor

“KING OSCAR”

From the moment the
sardine is taken from
the water until it is
packed in hermetically
sealed tins it goes
through its several op-
erations in the utmost
cleanliness, and so
quickly that it still re-
tains its true sea flavor.
Being packed in the fin-
est quality olive oil it
retains this flavor.

““KING OSCAR’’ Sar-
dines represent the
most tasty and nutri-
tious fish produced on
the market to-day.

Get them from whole-
salers.

CANADIAN AGENTS:

J.W.Bickle & Greening

(V. A. Henderson)

Hamliiton, Ontario

British Columbian
Fisheries, Limited

Salimon Packers

SALMON
BRANDS:—

“Location”
“Dreadnaught”
“Aliford Bay”

FISHING

FREsn e

Aliford Bay
Cumshewa

Manufacturers of
FISHMEAL, FERTILIZER, and
SKIDEGATE DOG FISH OIL
and RAT FISH{OILS

OFFICES—
Bank of Ottawa Bullding 26 Viotorla St.
VANCOUVER LONDON, ENG.

Telegrams ** Fishfoods ' Yancouver

VThree Lines You Should
Know and Introduce to

Your Customers

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will
bring you new customers and quick returns.

8t. George Evaporated Milk, 4 doz. in case $3.60
Princess Condensed Milk, 4 doz. in case $4.50
Banner Condensed Milk, 4 doz. in case $5.25

Order them from your wholesaler or direct from
the factory. Delivered in 5-case lots to any point
in Ontario or Bast or Halifax. We will prepay
freight up to 50c. per 100 1bs.

J. MALCOM & SON
St. George, Ontario

The Sauce That Adds
That Appetizing Deli-

crousness to Steaks, Meats,

Fish or Fowl.

The Sauce that makes the
people want more.

The Sauce that has a big sale
and pays a good profit is

PATERSON’S :
WORCESTERSHIRE
SAUCE

ROWAT & CO.
GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:
Snowdon & Ebbitt, 325 Coristine Building, Montreal,
Quebee, Ontario, Manitoba and the Northwest; F. K.
Warren, Halifax, N.8.; J. A. Tilton, St. John, N.B,;
C. E. Jarvis & Co., Vancouver, B.C.
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Pacific Coast
Halibut - Salmon

FRESH AND FROZEN

Order your Pacific Coast Frozen
Halibut and Salmon for next Win-
ter's requirements from

The Canadian Fishing
Company, Limited

VANCOUVER, BRITISH COLUMBIA

Wrrite for prices and information.

We produce and ship all kinds of
Pacific Coast Fish—Fresh—Frozen
—Salt-—and Smoked.

Quality and Service Unsurpassed

MATCHLESS—
LIQUID GLOSS

Customers come back again and again
with ‘‘repeat’” orders for Matchless
Liquid Gloss. They find so many uses
for it.

Cleans and disinfects
as well as polishes.

Unequalled for furniture, pianos,
hardwood floors (unwaxed), and all fin-
ished woodwork, as well as for linoleums
and oilcloths.

Splendid, too, for renovating automo-
biles and carriage bodies.

Put up in handsome litho-
graphed tins; also in half-barrels
and barrels. Write to any of
our agencies.

The Imperial Oil Co., Limited

Toronto Winnipeg  Montreal

St. John Halifax

A Fish 5 Minutes
From the Water

cannot have a more real sea flavor than do the
Brunswick Brand Sea Foods. The flavor is retained
by the employment of the latest and most modern
methods of preparing and packing—immediately
after the fish comes from the water.

Brunswick Brand Sardines in oil, one of our
leaders, is holding the foremost place among Can-
adian packed sardines. They sell at a moderate
price and pay a good profit.

Our years of experience and large modern factories
enable us to turn out sea foods as nearly perfeet
as can be made.

Our supplies are the choice of fishermen’s catches,
caught in the neighborhood of our factories.

Known and éppreciated all over Canada.

OUR CHIEF SELLERS

V4 Oil Sardines Kippered Herring
%4 Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(Oval and Round Tins) Scallops

CONNORS BROS., LIMITED

BLACK’S HARBOR, N.B.

AGENTS :—Grant, Oxley & Co., Halifax, NS.; J. L.
Lovitt, Yarmouth, N‘S.; Buchanan & Ahern, Quebec, P.Q.;
Leonard Bros.. Montreal, P.Q.; A. W. Huband, Ottawa,
Ont.; A. E. Richards & Co., Hamilton, Ont.; J. Harley
Brown, London, Ont.; C. de Carteret, Kingston, Oat.;
James Haywood, Toronto, Ont.; Chas. Duncan, Winnipeg,
Man.; Shallcross, Macaulay Co., Calgary, Alta.; Johnston
& Yockney, Edmonton, Alta.; Shallcross, Macaulay Co.,
Vancouver and Victoria, B.C.
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Increase
Your
Salary

Do you wish to make from
$10.00 to $50.00 in addition to
your present monthly in-
come?

By devoting your spare
hours to our work you can
easily do so.

We have hundreds of ener-
getic young men throughout
Canada making big money
taking subscriptions for Mac-
Lean’s Magazine.

Many of these commission
men join our regular sales
force at a high salary.

You can secure a position in
your town which will enable
you to earn a good salary and
put you on the road to success.

Write now for particulars.

MacLean Publishing

COMPANY

143-149 University Ave., TORONTO, ONT.

MASON'’S

OK.

SAUCE

THE ORIGINAL

As purveyed by appointment to the
House of Lords. As supplied to the
House of Commors, H.M. Navy &
Army, Government Offices and the
Leading Hotels and Caterers throughout
the World

CAUTION — No connection with any
firm or company trading in
similar

THE MARK
OF QUALITY

An introductory size
and a certain leader to
the larger size. Price c S.

Sole Manufacturers:
* GEORGE MASON & CO. LIMITED,
LONDON, ENGLAND.

Represented by :—

The Lind Brokerase Co., 40 Wellington 8t. E., Toronte.
G. H. Gillesple, 437 Richmond Street, London, Ont.

J. T. McBride, 62 Canadlan Life Chambers, Montreal.

Nelson Shnkelpeare Watkins, Limited, 860-864 Camble Street,

Vancouver.

David Brown, 328 Smith St., Winnipeg. Man.

W. C. Mullins & Co,. 25 Klnf St., 8t. Jobn, N

l"en!lv)llct ‘Htendry & Co.,, Who le Dutrlbu(orl Klnglton and

strict.

D. & J. McCALLUM

PERFECTION
SCOTCH

Every dealer knows that these two words represent the
finest: grade Scotch Whisky made. They represent good
round profits and perfect satisfaction to the consumer.
McCallum's ‘‘Perfection Scotch” wins friends everywhere.

Wm. E. Mcintyre, Limited

23 Water Street, General Agent St. John, N.B.
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PICKLES IN BULK

Whether pickles are sold in bulk
or bottles, QUALITY is the main
consideration.

In LYTLE’S BULK PICKLES
will be found a quality and distine-
tive deliciousness unequalled by
any other bulk pickles. Quotations
on application.

Sour, Mixed and Sweet in 1’s, 2’s,
3’s, 5’s and 10-gal. pails.

If you want bottled goods insist on
getting the STERLING BRAND.

The T. A. LYTLE CO., LIMITED
STERLING ROAD, TORONTO

Swallow Brand
(Hirondelle)

Macaroni and Vermicelli is a brand of worth, be-
cause the best elements unite in its produetion, the

result being the height of perfection from every
standpoint.

There’s Worth in
Quality

The ‘‘Swallow’’ Brand proves the worth of its
quality. Manufactured with the best quality of
Canadian Flour, in the best equipped mills, and
under the management of experts, it fears no com-

petition as to quality and freshness from the im-
ported article.

SOLD ANYWHERE
LIKED EVERYWHERE

C.H.CATELLI CO,,

LIMITED

MONTREAL

Fined!!!

Not any too pleasant to have it hap-
pen. Kind of takes the spice out of life
when it happens often. But why?

Hugman’s Spices
are perfectly pure

We never put up the adulterated
article. We are fighting for absolute
purity all the time.

Let us have your orders for

PICKLING SPICES

and you’ll find a way out of the fining
trouble.

A.W. Hugman, Limited

Montreal

Dust on The Floor Means Dust
on The Sunbeam. That Means

Dust all Over.

ANTI-DUST

After you find how nicely
it works, tell your Cus-
tomers all about it.

For Attractiveness of

Tin and Quality of

Powder You Can’t Beat
ANTI-DUST.

Sapho Mfg. Co., Limited

MONTREAL




CLASSIFIEDADVERTISING

Advertisements under this heading, 2c. per
word for r‘uﬂt insertion, lc. for each subse-

nt insertion.
méontrlctions count as one word, but five
figures (as $1,000) are allowed as one word,

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be acknow-

1 A
here replies come to our care to be for-

warded, five cents must be added to cost to
cover postage, etc.

FOR SALE

NEW ARCTIC REFRIGERATOR, SIZE
7 ft. x © ft. x 10 ft. high (up-to-date), bargain
for quick sale. Also new Toledo Bcale. Apply
Box 322, Simcoe, Ont.

GROCERY FOR SALE

HIGH-CLASS GROCERY AND PROVISION
business and fixtures for sale. Situated in
Toronto, on corner in rapidly irowing local-
ity. Modern equipment; 2 delivery outfits,
coffee mill, computing scales and interior fit-
tings. Lease can be renewed nt reasonable
terms. Communicate direct with us, D. M.
Johnson & Co., Real Estate, 948 Gerrard BSt.
B,, Toronto.

SIDE LINES WANTED

TRAVELLER CALLING ON THE RETAIL
trade and mines in Northern Ontarie would
like some good side line. Address A. L. Box
155, Byng Inlet, Ont.

WANTED

SALES MANAGER WANTED—-IMPORTING
house with exclusive lines for Canada have a
good opening for a man who can take charge
of the business and invest from $1,500 to
$2,000. We have the samples and the goods
which will sell. If you think you can qualify
for the position let us hear from you.. Ad-
dress in first instance to Box No. 493, Cana-
dian Grocer, 143 University Ave., Toronto.

TEA IMPORTERS, WISHING TO BUY
first hand, and in public sales, London, Eng-
land, eliminating all intermediate profits. A
well known buyer is ready to operate on terms,
by arrangement. Reply “Expert,” 3817
Brighton Road, Croydon, Surrey.

MISCELLANEOUS

BUCKWHEAT F L O U R GUARANTEED
pure and unmapnoed by any mill in the

province. T, uire, Qu ¥ ¥
solicits your ol'dex'l.s‘I Qndmsveeys Oty

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that u per floor,
either as stock room or as extra sel ing space,
at the same time increasing space on your
Eatalogue “B_The Otle: Fensun: Blovriy (0¥
! - som ks
Traders Bank Building, Toronto. giicinsd (C&)
MODERN FIREPROOF CONSTRUCTI _—
Our system of reinforced mnenuc:ogr—u
successfully used in many of Canada's largest
znﬂdmn—glm better results at lower cost.
A strong statement” you will say. Write us
nndchletc us pt:ov(o: on{‘ c}:hu.l That's fair.
Lea 'oncre 0.,
West, Toronto, v S o

COPELAND - CHATTERSON SYSTEMS —

Eg:.r.t. "ll'll:’ep% Alt:eqdn.at: tt& all classes of busi-
0

Toronto and O&:w:. I Vi M,

GOOD BTENOGRAPHERS ARE WHAT
every employer wants. The place to gt od
stenographers is at the Remington mpﬂ?)y-
ment partment. No chug for the service.
Remington Typewritsr Co., Ltd., 144 Bay St.,
Toronto.

COUNTER CHECK BOOKS—WRITE C8
tm{ for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and

single
carbon pads in all vari Domi
ter Co..’;,td.. Toronto. - e ng’

THE

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Hiliott-Fisher, Ltd.,
Room 184, Stair Building, Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., mited, Toronto, are sole nts for
Canada. Ask your stationer for a 20c. assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE “KALAMAZOO"” LOOSRE LEAF BINDER
ity gl Blader, ey vl b St 9 2aoY
shee as you ac

The back ’h flexible, writing surface flat,
alignment perfect. No exposed metal parts or
compliea mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. tr
YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a lal tock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W,, Toronto, Canada.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will interest
you. Our holder, wi tent carbon attach-
mentb has no equal on the market. Supplies
for binders and monthl{.dlccount systems.
Business Systems, Limited, Manufacturing
Stationers, Toronto.

BEGRY BUSINESS SYSTEMS ARR DEVISED
to suit every department of eve! business.
They are labor and time savers. uce re-
sults up to the uirements of merchants
u&d mnnflct\l:‘:e"n.t xgmln D.fynt)m ol(l)li’ ‘nuliezlg
office. llq:y ster Co., on, 0;
Bay Sts 'oronto; 258% Portage Ave., Win-
nipeg; 308 Richards St., Vancouver.

BUSINHESS-GETTING TYPEWRITTEN LRET-
ters and real printin, be quickly and
easily turned out by the Multigraph In your
own office—actual typewriting for letter-forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual print-
ing cost. American Mul ph BSales Co.,
Limited, 120 Bay BSt., Toronto.

FIRE INSURANCE, INSURBE
HARTFORD. Agencies everywhere in Canada.
THE NATIONAL CASH REGISTER COM-
ny guarantee to eell a better register for
ess money than any other house on earth.
We can prove it. ake us. The National
Cash Register Co., 285 Yonge St., Toronto.

ACCURATE_COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. BSev-
eral operations of jobs can be recorded on one
card. For small firms we recommend this as
an excellent combination-—employees’ time
register and cost keeper. Whether you em-
ploy a few or hundreds ¢f hands we can
supply you with a machine suited to your
requirements. Write for catalogue. Interna-
tional Time Recordin, Compnzn‘y of Canada,
Limited. Office and factory, Alice street,
Toronto,

MOORE'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than dyou pay for one not as
5ood. Price $2.50 and upwards. W. J. Gage
0., Limited, Toronto, sole agents for Canada.
WARRHOURE AND FACTORY HEATING
ndntemu. Taylor-Forbes Commné.. Limited.
upplied by the trade throughout nada. o

WHEN A CUSTOMER

inquires for a flavor,
suggest

MAPLEINE

It's pure and good-—when
once tried it is always
used.

Order of Your Jobber, or
Frederick E. Robson &
Co., 25 Front St. B, To-
ronto, Ontario.

Mason & Hickey, 287 Stan-
ley St., Winnipeg, Man.

The Crescent Mfg. Co.
SEATTLE, -  WASN.
94
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Good Retail Business for Sale

An excellent opportunity for a
first-class retail merchant in one
of the most rapidly growing
towns of Southern Saskatchewan.
A general stock of approximately
$21,000.00, well assorted and in
first-clags condition. Five years'
lease. Full particulars as to stock.
sales and location can be obtained
by communicating with the under-
signed. That this business is on
the market at the present time is
due to under-capitalization.

The Canadian Credit Men's Trust
Association Limited, Assignee
502.504 Leader Building, Regina, Sask.

Allison Coupon Books Minimize
the Risk of Loss on Credit
Accounts

—and bring in
the money
QUICKER — two
mighty good
arguments. ' In-
stalling the Alli-
son Coupon Book
System in a
store that has
credit customers
gives the same
result as adding
more capital to
the business—
and Allison
Coupon Books
cost almost noth-
ing.

HERE'S HOW THEY WORK

When a man wants credit, give him an
Allison Coupon Book, and have him
sign form at the front, which becomes
then his promissory note to you. As he
buys, you tear out coupons, and when
his book is exhausted you can collect
your note or extend his credit for an-
other book, as you deem wise. No pass
books, no charging, no disputes, no
errors, no time wasted.

For Sale Everywhere by Jobbers.

Manufactured by

ALLISON COUPON CO.,
Indianapolis, Indiana, U.S.A.

A Few Dollars
More a Week

makes a big difference in your
yearly income.

Have you ever thought how
you might add to your mu{
salary without interfering wit
your regular work?

Will you let us
problem for you?

80 far this year, we bhave
shown seventy-five enterprising
and ambitious clerks how to
make $5.00 a week more durhg
their spare hours. They will eac
make this additional salary
every week this year, and longer
should they wish.

If you would Iltke us to show
you, write to-day.

This is genuine.

solve this

THE MACLEAN PUB. CO.
143-9 University Ave., Toronto
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WRITE TO

10 G.rﬂ.ld Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

. Jf you are interested in Irish trade.

O. E. Robinson & Co.
Manufacturers and Buyers of Dried,
Bvaporated and Canned Apples.
Ingersell, - - - = Ontarle
Established 1886.

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS

TORONTO, ONT. GEO. J.CLIFF, Manager

5

The profits please the
dealer. The quality
pleases the custo ers

COMTE’S
COFFEES .y

Augustin Comte & Co., Limited
P.O. Box 2963, MONTREAL

Readers of The Grocer, Let Us
Know Your Wants

GRATTAN & CO., LIMITED
ESTD. 1825
The Original Makers of

BELFAST GINGER ALE

Agents in Western Canada

EMERSON, BAMFORD CO.
842 Cambie Street VANCOUVER, B.C.

The Canadian Grocer is in a position to secure information
on new lines in the grocery trade, and of novelties occasion-
ally asked for in the grocery store.

Don’t hesitate to write us. As a subscriber of The Canadian

Grocer you are entitled to this service.

SUCHARD'SCOCOA

The Highest Quall
Most Reasonably Priced
** Quality *’ Cocoa.
On Sale Anywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

When writing advertisers
kindly mention having seen

a food product for all seasons. It will please your
customers and build a profitable trade for you.

HOLLAND RUSK COMPANY

the advertisement in this paper HOLLAND. MICH.

ZIP HAND CLEANER

“The soap that makes the darkey hope.”
W ill remove the most ingrained stain
and dirt, leaving a more cleanly, re-
freshing feeling on the skin than any

TRY IT

preparation offered you.

ZIP PRODUCES RESULTS
FOR
YOU AND CONSUMER.

—/
JUST A LITTLE BETTER THAN THE OTHER FELLOWS' BEST.
The Zip Mfg. Company, - Sutton, P. Q.

AGENTS —R. l Boyd ‘& Co., Montreal; The Harry Bomo Co.,
Ton:nto Lead) Wlnnlpe( A. Francois Turcot, Quebec,
Que.; C. O. .’ m Sherbrooke, Que.

SOLD B)
ALL
JOBBERS

AR JAC
SToVE poLt !
N\ : 4
N’

——
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You cannot go on choosing your fancy biscuit : : WE“ Smlth,

stock forever. You must choose the right one ; I am very much pleased that we are no longer having
some time or quit. CARR’S Biscuits have been any trouble with breakages.’’

chosen by more successful grocers more times } “‘Yes, sir, since we have started using

than any other make. There must be a reason. : Thompson & Norris Cellular Board Boxes

> i A i : ;
Pu in a stock right awar 5 we have cut out all this trouble and we find we
y . 3 'I’l J can pack them much quicker than the ordinary
wooden boxes, and as they come to us flat we are

not piled up to the roof as we were with the old
CARR d& C CARLISLE W(mll‘llpn kindi" 1id, Smith. Besid th
s “That's splendid, Smith. esides, ese corru-
L4 ENGLAND gated boxes are saving consignee’s hl'rlelzhE
- chi ¥ ( py are costing us very much less.”
AGENTS—Wm. H. Dunn Montreal and Toronto; Hamblin & , h].‘;:%‘;; ':;.: ,‘l::.lr" :-lfot h,::; g“qed the 'i‘l and N
Brereton, Limited, Winnipeg, Man., and Vancouver, B.C.; . Corrugated boxes has had the same experience,
T. A. MacNab & Co., St. John's, Newfoundland, They can be made to suit every require-
ment,—shipping of glassware, bottles, gro-
ceries, ete.,—and will cost far less than a
wooden box, used for the same purpose.
Let us know your requirements an we
will prove our statements. An investiga-
tion will cost you nothing. Send your
shipping cases on at our expense,

The Thompson & Norris Co.

A SLIGHT DIFFERENCE of Canada, Limited

NIAGARA FALLS, ONTARIO

Brooklyn, N.Y.; Eoston, Mass.;: Brookville
nd;. London, England; Julich, Germany

in price on a cheap article like

SAL SODA Ny &=

Cellular Board, double faced,
corrugated, made by T & N
special process.

should not count when quality is considered

BRUNNER, MOND & CO0.’S
ENGLISH SAL SODA

Iis the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda Sold.

WINN & HOLLAND, umrres

SOLE AGENTS
MONTREAL

Niagara Falls, Ontario.

Send full particulars.

g'ﬂn Thompson & Norris Co. of Canada, Limited,
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The Boat is

Here

The heavy shipments of Le Soleil can-
ned goods have arrived. They are now
on the wharf, ecase upon case. But they
won’t last long. There’s a big run on
this popular brand—always.

Frs. Petit & Cie. have also sent along a
further quantity of Petits Pois. To
speak about the quality is superfluous.

1840c/s “Soleil” Petits Pois

cs. Sur BExtra Fins, 40 flacons $10.00 case
100 cs. Sur Extra Fins, 100 14, kilo o
60 cs. Extra Fins, 50 1 kilo a6
160 cs. Extra Fins, 100 %, kilo ........ o AOV00 " 4¢
60 cs. Tres Fins, 100 14, kilo o
450 cs. Fins, 100 Y4, kilo b 59

360 cs. Mi Fins, 100 4, kilo X s

300 cs. Moyens No. 1, 100 4 kilo 4 <
100 cs. Moyens No. 2, 100 4 kilo it e
250 cs. Moyens No. 3, 100 14 kilo .. bl

These goods are superb and put up in nttractively
lithographed tins.

425¢/s “FRS. PETIT & CIE.”
Brand Petits Pois

125 c¢s. Fins, 100 Y, kilo $10.00 case
260 cs. Moyens, 100 Y, kilo y {1, R

“SOLEIL” Brand
VEGETABLES

Haricots
Macedoines
Asparagus

SOUPS

Chervil, Oseil, Julienne, Nouvelle ou Printaniere,
Tomatoes.

For attraective window displays use
the Soleil tin. It gives the window
sunny appearance.

Flageolets
Spinach
Artichokes

Cote de Celery
Pieds de Celery
Brussels Sprouts

Write, Phone, Wire.

Laporte, Martin, Limitee

568 St. Paul St., - Montreal
ATolopllon Main 3766
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A Waldort Flower Stand

“In one of the great halls of the Waldorf-Astoria Hotel in New York,
stands a flower booth so small that its keeper has searcely room to move
about. For this he pays $10,000 a year rent. Two blocks away, where

50 times as many people pass, he could hire a store five times as large at
half the rent.

Now, why is this stand in the Waldorf worth so much more to him
than the store only two blocks away? SIMPLY BECAUSE THE WAL-
DORF ITSELF INTRODUCES THIS TINY FLORIST STAND TO A
SELECT GROUP OF PURCHASERS. Everybody there who looks at
the flowers can afford to buy, and a large portion do buy generously;
while thousands of people who never think of buying an orchid are hur-
rying down the street, two blocks away.”’—Conde Nast.

Now, you, Mr. Manufacturer, just as the flower vendor, CAN STAND
ON THE CURB, so to speak, and solicit every miscellaneous passer-
by, or you CAN UTILIZE some means that will automatically sift out
for you the never-coulds and never-woulds from the possible buyers.

(Canadian Grocer is the Waldorf for the manufacturer and wholesaler

of foodstuffs and grocers’ sundries. Canadian Grocer is the device THAT
PICKS OUT THE ORCHID BUYERS, as it were, froth the mass that
tramp the street.

When you are locating an orchid stand the place to locate is the
Waldorf, the leading hotel, not in the shop two blocks away.

When you are locating your advertising the place to locate is in Cana-
dian Grocer, Canada’s only weekly grocery paper, the paper that reaches
the buyers of the class you want to reach, when they are in the mood to
buy. Locate in Canadian Grocer and thus ensure getting a Waldorf stand.

Rates and particulars may be had by dropping a line to

Canadian Grocer

143 University Avenue
TORONTO, ONTARIO

R
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UCH SHOULD
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When customers want you to fill odd measures with oil you don’t know exactly what to charge unless you
have a BOWSER SELF-MEASURING O1L TANK. You may guess high and lose their trade or guess low and
lose your profit. Get a BOWSER OUTFIT and eut the guesswork. Make a profit every time you sell oil, have a
clean store, avoid loss of oil and damage to other goods. ‘‘Cut out the dripping and keep all ‘the profits.”” The
BOWSER is equipped with a float gauge whieh shows how much oil you sell and how much is left in your tank.
It is in plain sight and can be read 20 feet away from the tank. It also has an automatic eut-off that stops the
flow of oil as soon as you cease to pump and prevents dripping. Send a postal card for our FREE BOOK, telling
low to MAKE MONEY out of oil.

S. F. BOWSER & COMPANY, Inc.

66-68 Frazer Avenue . Toronto, Ont., Canada

Made by Canadian Workmen and Sold by Canadian Salesmen. Sales Offices in all Centres and Representatives Everywhere.

Original patentees and munufacturers of standard, self-measuring hand and power driven pumps. Iarge »nd small tanks. gasolene
and oil storage nnd distributing systems, oil fiitering and circulating systems, dry cleaner’'s srstems. ete
Established = 1885,

anitary Cans
“The Can of Quality”

Tomatoes, Peaches, Pears,
Plums, Apples.

Enamel Lined Cans for Straw-
berries, Raspberries, Beets.

Sanitary Gan Go., Ltd.,

NIAGARA FALLS, ONT.
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Ask your jobber or write our nearest office.

LAKE OF THE WOODS MILLING COMPANY, LIMITED

Montreal Ottawa Toronto London St. John  Keewatin-  Winnipeg Vancouver
“The House oy Character’’ Capacity 11,500 bbls.




