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Enjoys the reputation at home and abroad offering the most per-
fect and satisfactory Blue made—Knowing this, Mr. Grocer,
it’s money to you to make it your leading laundry blue.

FRANK MAGOR & CO., ““s...™ MONTREAL

Agents for the Dominion of Canada

SYRUP SALES

should be booming with you now, and they will be showing
you excellent profit if you are selling

“Crown Brand” Table Syrup

A suggestion to your customers to try a tin will make steady
syrup business.

Make “Crown Brand” your leading syrup line and you will be
surprised at the results.

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montreal
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THE CANADIAN GROCER

| - The satisfied customer assures a
rO l S permanent customer, yet without
purity satisfaction of the lasting

sort 1s not possible—or probable.
_from Profitsfrom Purity, therefore,com-

® mand regular trade. Profits from
u rl y the articles advertised below are

business builders.

Made pure for sixty years—as pure as pure oil and
skill and experience can make it. The most sensitive

. % . Bl % : 66 144
complexion or most delicate lingerie is safe with Shell

“Shell ” Soap. Antiseptic, sanitary, clean. Not a S
.y ‘‘tallow soap”’—no decaying animal oap
Pure Od/

matter in it. Absolutely pure.

Bramwell’'s Epsom Salts show a noteworthy absence of
moisture from top to bottom of package. They are
absolutely free from foreign substances. They never
have been and never will be classed with ordinary ‘‘salts”

“ Bramwell’s

99 of commerce. They are

in a class by themselves.

Pastacaldi’'s Peel is prepared from the finest Cor-
sican Citrons and you get what you pay for every

time. No excess of sugar, but highest quality selected

‘¢ 99  peel—drained. Pastacaldi’s y
Peels

name on every box.

ARTHUR P. TIPPET & CO., AGENTS
Montreal, Canada
¥
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able agents.

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

Face-to-Face Business

Are you satisfactorily represented in this district.
It not, write?

G. WALLACE WEESE
30-32 Main East

Manutacturers’ Representstive

HAMILTON

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more first-class
i Highest ref 3

E. H. BOWEN
Manufacturers’ Agent and Broker
SHERBROOKE OUE
Solicits repr her first class
firm putting up high fnde goods. Eastern
Townships thorough covered by three
travellers. Highest referencu

Write im-
mediately if you desire to have your line well
introduced.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND 28

E. T. BUSINESS.

Are you getting your share of tra. e from the rich

Eastern Townships of Quebec, Mr. Manufacturer?

If not, you should. To get it you need a good

agent, one with a strong connection. We are the

brokers you require —15 years on the ground.
Write us about your line,

S. ROBITAILLE & CO., Sherbrooke

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.

Warehousemen

ST. JOHN, - - - N.B.

Open for a few more first-class lines.

MacLaren Imgenal Cheese Co.

ited
AGENCY DEPARTMENT

Ageats for Grooén' Specialties and Wholesal

rocery Brokers
TORONTO, Ont. ;DETROIT, Mich.

Muscavado Sugar

Rolled Oats

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warchouse in Ottawa Valley, Fireproof;
low insurance rates; direct connection all ullvnyc

Convenient to nvnntlon Centrally located.
Write for rates.

Special rates for lirge quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street, - Ottawa

J. R. Routh, Manager.

Finest

Fraser River
Sockeye Salmon
On Spot

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

73 Front St. E - -

SPOT GOODS

Sultana Raisins
Two and Three Crown Shelled Almonds
Flaked Wheat  Split Peas
Pot, Pearl and Pinhead Barley
Prices on Arplication
DOMINION BROKERAGE CO.
Toronto

WATSON & TRUESDALE

(Buccessors to Stuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warehoused and
torwarded. Warchouse on Transfer Track. Busi-
necss solicited. Our position is your opportunity.

SASKATOON,
Western Canada

J. W. SNOWDON

Manufacturers’ Agent
413 8T. PAUL STREET
MONTREAL

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
Lanuon to all bunnu. Highest Onnuiun and foreign
Cable : “Macnsb,” 8t. John's.

Codes: A,B,O, 5th edition, and private.

BRISTOL, 2

Canadian Agencies Wanted

E. SAVILLE WEBB
7 St. Stephens Street
ENGLAND

G. C. WARREN
Box 1036, Regina

IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885,

FORT WILLIAM, - ONTARIO
PELTIER BROS.

have an establ'shed connection as
MANUFACTURERS' AGENTS

We are open to receive a few more good agencies.
We are hustlers and we live in the best district and

Most Promising City in Canada.
Highest references.

Canadian Manufacturers and Exporters

Are you aware of the fact that there are 4} millions
Irishmen prepared to buy Canadian Goods ?

Don’t you want some of this business?

You can get into touch with 5,000 distributors every
woeek by advertising in THE IRISH GROCER, DRUG
PROVISION and GENERAL TRADES JOURNAI
the best known general store and grocery paper in
Ireland. Write for sample copy and particulars to

0, Garfield Chambers, Belfast, Ireland
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“The magic of a name”

‘PICKANINNY”

on a package of

BUCKWHEAT
' or PANCAKE
FLOUR

you can rest assured of the quality.
None other as good.

Sell “PICKANINNY”

and add to your reputation
for selling reliable goods.

The Western Milling Co.

Toronto

Clams
Codfish
Haddies
Herrings
Lobsters
Oysters
Salmon
Sardines

Scollops
Shrimps

CANNED FISH

for Lenten Trade

We|
have
these
at
prices
that
will
bring
your
orders

EBY-BLAIN, LIMITED

Wholesale Grocers

Toronto

Have you ever tried to handle

for uniform good quality and distinctive character.
once established with 1t holds itself.

Send to us for Samples and Particulars

RAM LAL'S PURE TEA CO., Limited

266 St. Paul Street MONTREAL

RAM LAL'S TEA?

It was the earliest package Tea introduced to the Canadian
market and for 20 years has maintained its high reputation

A trade
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BETTER BE SAFE THAN SORRY

Paper Bags?

Say, are you as old fashion-
ed as that?

Lucky if you don’t have a
dozen broken for every
case delivered!

Pasteboard Boxes?

Almost as bad—average one
broken for every 3 dozen
delivered. Better use

Star Egg Carriers and Trays

Then you’re safe

Star Egg Carriers and Trays

are always ready.

No setting up;

No re-counting ;

No broken eggs;

Every egg accounted for
—no mistakes.

The “Carriers” last a life
time —the “Trays” are so
inexpensive that you
leave them with the
order. Customers like it.

Star Egg Carriers win Trade and Keep it.

Star Eg¢ Carrier and Tray Mig. Co.

Rochester, N.Y.

JOHN G. ELBS, Prop.
MacLAREN IMPERIAL CHEESE CO., Limited, TORONTO, Canadian Selling Agents

- e —
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Grocers of Canada
Thank You!!!

We appreciate your co-operation in making our advertising cam-
paign to the consumer a success.

Honestly, we feel almost timid about stating in this bold way the
fact that a campaign begun so few months ago is a success-—-but
really it is.

Pure Gold Products

(Trade Mark Registered)

have won their way to the hearts of consumers. First they
bought---then they bought again and still are buying. You have
had that experience with the goods---at least, so many grocers
have written us.

You gentlemen have helped us to this quick success by putting
the goods in stock either at our request or that of your custom-
ers. Thank you.

There may be some who have been slow in doing this--their
reasons undoubtedly were good. We look forward to supplying
them later when their judgment dictates this profit making step.

May we suggest to those who have delayed, that putting Pure
Gold goods in stock is no risk. We ship the goods. If they prove
unsatisfactory either from a selling standpoint or a quality stand-
point, all in the world the grocer has to do is to return the
unsold goods and get his money back--every penny of it.

If you don’t carry the goods now write for infor-
mation and a salesman’s call (should you wish it).

These goods can be had of all jobbers and can be shipped from Pure-Gold
stocks at Victoria, Vancouver, Winnipeg, Montreal, Toronto and Calgary.

PURE GOLD MANUFACTURING CO., Limited, Toronto
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To the Trade:

You Should in Stocking

CEYLON
TEA

Be Ever Careful to Buy '
The Better Grades.

IT IS

The Most Profitable

‘ 1 Policy in the Long Run.

Selling Cheap Teas at Fine Tea Prices Might Show Big
Profits Temporarily, but It Would Eventually Kill Trade.
and It Would Discourage Growing Fine Teas.
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“AYLMER?”
JAMS, JELLIES
PRESERVES, etc.

Every Glass Jar or other package of “ AYLMER " Jams,
Jellies or Marmalades 1s Guaranteed Absolutely Pure, put up

from FRESH FRUIT when in season and FINEST GRANU-
LATED SUGAR.

The flavor and high quality of “ AYLMER "’ Preserves
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES
NO COLORING

At every process cleanliness 1s reduced to a science.

“AYLMER ' New Season’s Scotch Marmalade and
Orange Jelly Marmalade now ready. Send in your orders at

once for stocks of these fine goods.

CANADIAN CANNERS

Limited

HAMILTON, - CANADA

-
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THE CANADIAN GROCER

WAGSTAFFE LIMITED, HAMILTON

ENGLISH NEW Sgp
O:Dow READY Sow

E xact Reproduction of

The Most Modern & Up-to-date Fruit-Preserving Factory in Canada J

SELL
BANISH

“BLUE MONDAY SUNNY MONDAY

i e S — to customers and make them YOUR customers.

Your stock is not complete
without our new LAUNDRY SOAP

SUNNY MONDAY

SUNNY MONDAY is made almost entirely from YOUR CUSTOMERS should try it
vegetable oils with enough ammonia incorporated to and avoid the aching backs which

make it cleanse quickly and thoroughly, with less rubbing cause ‘“‘Blue Monday.”

than ordinary laundry soaps.

SUNNY MONDAY

SAVES Fiel rewper, woev

THERE IS PROFIT IN IT FOR YOU
““SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES.”
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Hobart Electrical Meat Choppers

are the Standard of Quality from
the Atlantic to the Pacific.

Bone Grinder Attachment

You Lost Six Dollars Last
Week if you sold 200 pounds
of bones for fifty cents.

They would easily sell for
Seven Dollars for Chicken Feed.

Hobart Bone Grinders,
attachable to Hobart
Choppers,
are making
big money
for Butchers

J‘ﬂé X » everywhere. = ""%v.\n.v_h i .
12 The W. A, FREEMAN CO., Limited, Hamilton, Ont

The Huber Commercial
Account Register
has been used by hundreds of Canad-

ian Merchants for over three years

It handles $200,000 as easily as a $5,000 business.
Does away with book-keeping and posting ; avoids errors.
Gets Your Customer’s Confidence and He Trades More
So simple a child can use it.
The best COLLECTING SYSTEM known.
You have FIRE PROTECTION for your accounts.
Once purchased will last a business lifetime.
Avoids disagreements with customers at time of settlement.
Keeps you posted as to amount of outstanding accounts.
Customers’ accounts always ready for settlement.:
Handles and controls the vital part of your business.
An account can be settled as quickly as a single article can be sold.

It is the latest, most accurate, and most satisfactory method of
handling accounts.

Customers know full amount of their bills and do not hand you the old timer, ** Send itemized statement, so I can
look it up.”

Will we send Catalogue and write you full particulars ?

adres— R B. BELDEN & CO.

178-180 Victoria Street TORONTO, ONTARIO

e
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We pave your way to greater profits

Apart from the undoubted excellence of

“tD.S.” Brand Jams and Jellies

you must realize how profitable it is to handle a line of goods
backed by regular consumer advertising. This is what we

are now doing—creating a demand for you.

Any proposition that brings trade to your store is
worth investigating, isn’t it? Give “ E.D.S.” Brand a trial.
There’s money in it for you.

Made by E. D. SMITH’ at his fruit farm

WINONA - ONTARIO

=

Stock our newest line—-UNFERMENTED GRAPE JUICE

Sap Usyally Runs About April Ist
and then we begin to make our Fam-
ous “Pride of Canada’’ Maple Syrup

g We'd like to deliver “Pride of Canada’” Pure NEW Maple Syrup right now. It
would be profitable for us both.

€ But we cannot control nature. Just as soon as ever sap begins to run we commence
making “Pride of Canada” NEW Maple Syrup. Never before.
q Some people can give you new maple syrup all the year round (?), we cannot.
We have no pull with nature.

L. q If you order now rest assured you will receive your

goods immediately when made—generally this means end
of March or beginning of April.

Sole Makers of the Brand:

Tre Maple Tree Producers
Association, Limited
WATERLOO, QUE.

Montreal Office, 58 Wellington Street Toronto Agent, W. J. Dack, 512 Dundas Street
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How much money
will you put into
Ice this Summer @

The answer is easy —unless you install a McCray
Refrigerator, your ice bill will be bigger than it should
be. Trying to preserve perishable goods¥in a poor
refrigerator means spending most of the profits
on those goods for ice. And the goods don’t always keep! McCRAY
REFRIGERATORS use less ice, because they are better insulated ;
and refrigerate perfectly, because they keep up a constant current of

chilled air as long as there is any ice left.

Besides preserving their contents perfectlyy, McCRAY REFRIGERATORS
increase sales because your customers will advertise the fact that the freshest butter
and cheese, berries, etc., come from your store.

Don’t wait until the weather gets warm and the ice bill gets big, but send us a postal asking °
for our *‘ Refrigerator Catalogue No. 66.”” This catalogue tells why you’ve had trouble in keeping

butter, cheese, berries, prepared meats, etc., and how you can avoid all trouble. It is especially
written for grocers. Send a postal for the catalogue while you think of it.

McCray Refrigerator Company

131 Lake St., Kendallville, Ind. 55 Wabash Avenue, Chicago, Il

The Government’s Opinion of Our Factory

Is Well Worth Considering—

Here is what the Dominion Government Inspector of Canned Fruits and Vege-
tables had to say about our factorv—as reported in the St. John Standard of
Wednesday, December 22nd, 1909 :

6

found everything in excellent shape. He
“said that they were doing a very good business
“and that the class of canned goods put up was
‘“of the best quality.”

It is in this factory that BOSTON BAHKED BEANS and BALAR-
LAVA BRAND SARDINES uare packed.

Quality Will Out—and a Government In-
spector is Certainly a Disinterested Party.

The Kastern Canning Co., Port Canada, N.B.

e ———

e ———
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Borden’s Brands

T takes goods of known quality—standard -goods like
Borden’s---to build strength into a retail business——the
sort of strength that endures throughout the years, and by

means of which a large volume of profitable trade is attracted---

o Wh; 25 . | 7,; b.dc.
G dangs " Presen nmllh"‘l‘:&‘m"&‘,

THE CANADIAN GROCER

are standard—

Always give prominent display to
Borden’s Brands. They’ll repay you
handsomely for your attention.

UNSWEETENED

Borden’s Gondensed Milk Co.

WILLIAM H. DUNN - Montreal and Toronto

bear the signature-
Dt B i

n
80g, \/ 2 (ob J| Seott Bethguie & Co, Winnipeg, Man. Mason & Hickey, Winnipeg, Man.
E D i IL .
?:‘z vcvoygggsjnsi Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

oo

“Compare our Coffees with
others at similar prices and
you must admit that

CHASE & SANBORN'S GOFFEES

are the best value on the
market to-day.”

. Chase é{ Slanborn
“ ontrea
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Our offer, to
send a full-siz-
ed package of
Holland Rusk
to any grocer
in Canada as a

sample, still

stands.

Some talking points
for your use in selling

Holland Rusk (o Deiiesey

Holland Rusk is the only food made that is
good for breakfast—lunch—dinner—supper and
every hour between, in a hundred different ways,
‘“‘Just as it comes” without any preparation.

It's a Dainty Dutch Delicacy and good all day.

Men like it better than anything else ever put
out in the food line. Children pass by many
breakfast foods and ask for it three times a day.

Holland Rusk can be eaten as a milk or cream

toast, or dipped in coffee, tea or chocolate—as a
relish—as a rarebit—with Lobster Newburg—or
Finnan Haddie —or Minced Chicken—with your
favorite beverage— with cheese—poached egg
in a hundred different forms.

A pleasing substitute for heavy biscuits or rolls.

Holland Rusk is made of eggs, milk, sugar
and Dutch Skill with Dutch Secrets.

There's only one Holland Rusk in America.

What interests you most as a grocer is that HOLLAND RUSKIIS A
SELLER. It has proved to be in 700 Toronto stores, and where-

ever else it has been introduced.

It pays a profit which makes

it worth your while to talk it to your customers.

writE 10 MacGreegor Specialty Co., Toronto {25548

HOLLAND RUSK CO., Holland, Mich.

SOLE MAKERS OF HOLLAND RUSK IN AMERICA

Two time-tried, merit-proved staples of quite unparalleled
popular favor, gained through many years of uniform

satisfaction-giving.

his stock of

ROWAT & CO. -

Edmonton, Calgary.

ROWAT’S 2 WINNERS ]
]

The wise grocer, in business for profit, never lets run low

Rowat’s Pickles and Olives

Paterson’s Worcester Sauce

PROPRIETORS :

Glasgow, Scotland

CANADIAN DISTRIBUTORS :—Snowdon & Ebbitt, 325 Coristine Building,
Montreal, Quebec, and Ontario ; F. K. Warren, Halifax, N.S; F. H. Tippett & Co.,
St. John, N.B,; C. E. Jarvis & Co., Vancouver, B.C.; Nicholson & Bain, Winnipeg,

-
O A b e i
.

AT o e M A N s BT
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THERE’S a reason why

Canada First Evaporated Cream

sells so well throughout the year. Customers know that the
process of manufacture is as perfect as care, skill and cleanliness can make it, and
the canning in air-tight sanitary cans, without the use of acid or solder, uniformly
safe. Stock and recommend this splendid selling line.

Order from your wholesaler.

The Aylmer Condensed Milk Co., Ltd., Aylmer, Ont,

COUNTER GHECK BOOKS

F. N. BURT COMPANY, Limited

Successors to

THE CARTER-CRUME COMPANY, LIMITED

ARCTIC

Refrigerator

It does matter a great deal
whatkind of a refrigerator you
use, For they don’'t all re-
frigerate alike.

There are many good rea-
sons why your refrigerator
should be an ARCTIC.

These reasons have ¢ do
with the profits you make from
butter, eggs and other perish-
ables, and the degree to which
you are able to satisfy your
customers.

Arctic Refrigerators for all purposes.

JOHN HILLOCK & CO.
Queen & George Sts., - TORONTO

Better Servioe. No Advanoe in Price.

HOTEL DIRECTORY

Write for samples, or tele-

HALIFAX HOTEL

phone repeat orders at our HALIFAX, N.S.

expense. THE GRAND UNION

OTTAWA, ONTARIO.

The most popular hotel in

James K. PaisLey, Prop

TORONTO and MONTREAL

ACCOUNTANTS

Phone Main 2511 Phone Main 2511

Dominion Cereal Mfg. Co.
Also Makers of Imperial Self Raising Flour

— —(ale Francais

Assignees, Chartered Accountants, Estate and

Jenk'ns & Hardy FirelnsurlnceAgenu.lSiToronloSt.,Toronw:

465 Temple Building, Montreal

Every Progressive Grocer Sells

a line which yields him large profit, and which proves a repeat seller. That
is why we strongly urge you to sell this line, which is *“ Coffee with the after
effects taken out.”” A winner all the time. Sample Free.

Victoriaville, Que.

oo
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LONDON, ENGLAND

Commands a Preference over all others.

. AGENTS
W. S. Clawson & Co., South Wharf, St. John, N.B.
Green & Co., 26 Front Street East, Toronto

J. W. Snowdon, 413 St. Paul St., Montreal
We are open to do business on easy consignment terms

(T _—j MALT
NHAMP[UNS VINEGAR

W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

ESTABLISHED OVER 200 YEARS

IS THE BEST

Write our Agents for Particulars

TIC

+ SOAP POWDER

SOAP SENSE

is a sense that comes to every grocer after a
while, and which tells him his best interests
are served by selling an honest soap—a soap
of absolute purity, retailing at a moderate
price. Such a soap is

ASEPTO

“The enemy of dirt.”

It is invaluable for every purpose in the house,
and will be found more economical than any
other soap. It is a sure seller and makes re-
peat orders a certainty.

Order from your jobber.

ASEPTO MFG. CO.

ST. JOHN, N.B.

WE WANT YOUR ORDERS FOR

BR“SHES and BRO“MS

for the Spring trade, and we have
the facilities to handle the busi-
ness with satisfaction to our
customers.

With the largest plant in Canada,
and the most complete range of
goods, we are prepared to meet
all demands.

Stevens-Hepner Company

Limited

Port Elgin - - - - Ont., Can.

For Steady and

Profitable Selling

THE BEST LAUNDRY SOAP IS

OF PROFIT.

QUICHK NAPTHA SOAP
AMMONIA POWDER

100% PURE LYE

Richards Pure Soap

IT ALWAYS PLEASES AND LEAVES YOU A GOOD MARGIN

HERE ARE OUR OTHER LINES:

SNOWFLARE SOAP CHIFS
TOILET SOAPS

15
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| BALFOUR, SM

Our Annual Tea Sale

January and February Bargains

Black Tea, 14c to $1.00 per Ib.
Green Tea, 14c to 60c per Ib.

Samples mailed on application. See our travellers.

YE & CO. Y952 HAMILTON

Sl S sure their satisfaction
by giving them Good-
willie’s Pure Fruits in

QOWILLS

WILLIE'S

PURE
FRUITS

In Glass

F
| GooD

Those particular cus-
tomers of yours de-
sire something extra
fancy in the matter
of quality.

When they ask for
preserved fruits en-

Of delicious natural
flavor, quite unequal-
led anywhere.

Rose & Laflamme

Montreal and Toronto

BVERY BOTTLE OF

“EDINBURGHS PRIDE”

Symington’s
“Edinburgh”
Coffee Essence

does credit to the makers and the city of

production. Every bottle gives satisfac-

tion and helps to create further demand,

Our ESSENCE OF COFFEE AND CHICORY

gives wonderful value. One bottle makes 40 cups of
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Symmer
outings. It always pleases.

Thos. Symington & Co.

EDINBURGH

Agents for Ontario—

Messrs. W. B. Bayley & Co., Toronto.
Agents for Quebec—

Mesers. F. L. Benedict & Co., Montreal.

AGENTS

Every Grocer Wants High Grade Spices

Ewing’s name signifies the best in spices of all kinds, and

All Lines of Herbs

Write us before stocking

S. H. EWING & SONS

Montreal

Toronto
16 :
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When you are asked for

one of the 57 Varieties that you do not carry
in stock, you run the risk of losing a perma-
nent customer. The housewife knows that

HEINZ

57 VARIETIES
Pure Food Products

(The kind that contain no preservatives)

are carried by all first class grocers and she
will have them. Absolutely pure, clean made,
and of the highest quality, Heinz products
make firm friends wherever sold. 3

Merchants are authorized to refund purchase
price if they ever fail to please.

Anything that’s @ is safe to sell.

H. J. HEINZ COMPANY

New York Pittsburg Chicago

=

_ Book-
“ Keeping
Without
Books

The McCASKEY CREDIT REGISTER SYSTEM is acknowledged to be
the most complete up-to-date method of handling accounts ever invented.

It is so good that many of the progressive commercial colleges and cor-
respondence schools are teaching the McCASKEY SYSTEM.

It is so simple, easy and accurate.

Itis such a time-saver, labor-saver and money-maker that nearly sixty
lhoduund merchants in all lines of business are using the McCASKEY
to-day.

The McCASKEY REGISTER SYSTEM handles your accounts with only
ONE WRITING. It gives you more information about your business
than you can get from any other system.

THE McCASKEY REGISTER COMPANY are the originators and in-
ventors of the one writing, total forwarding system. Don’t waste your
time and money with incomplete and unsatisfactory imitations. When
youdzet 2 McCASKEY you get the best that brains, skill and money can
produce.

Write for information—it’s free for the asking.

DOMINION REGISTER COMPANY, Limited

Successor to The McCaskey Regilger Co. in Canada
96-104 Spadina Avenue TORONTO, CANADA

PURE FO0D STANDARDS

WE BELIEVE
THAT EVERY POUND OF

WHITE SWAN BRAND
SPIGES

WILL COVER ALL THE REQUIREMENTS
OF SUCH STRICT

PURE FOOD STANDARDS

AS THE
DEPARTMENT OF INLAND REVENUE

WILL SOON PUT INTO FORCE

BECAUSE THEY ARE

HIGHEST GRADE PURE

NOT MERELY PURE

TO COVER THE PRESENT LAW

DON'T WAIT

UNTIL YOU FIND YOURSELF STOCKED WITH
GOODS THAT WILL NOT PASS MUSTER

BUY
WHITE SWAN GOODS

AND TAKE NO CHANCES ON TO-MORROW

OUR PRICES ARE LOW FOR QUALITY

MAIL ORDERS RECEIVE SPECIAL ATTENTION

WRITE TO-DAY

WHITE SWAN SPICES & CEREALS, LIMITED
TORONTO

e
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THE CANADIAN GROCER

labelled.

“BRITAIN'S BEST”

DUERR’S

VACUUM-BOTTLED

JAMS

ARE UNEQUALLED FOR FLAVOR

Keep perfectly any length of time.
Absolutely pure

No preservatives.

English fruit and cane sugar only.
One size, 1% pounds net, attractively

Ask your wholesaler

Duerr & Sons, Old Trafford, Manchester, Eng.

Sauce.

A. D. 1833

CAPITAL
ASSETS

British America Assurance Company

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A, Cox, Presideat W. R. Brock, Vice-President
Robert Bickerdike, M.P., W. B. Meikle, E. W Cox, Geo. A. Morrow,
D. B. Hanona, Augustus Myers, Jobn Hoskin, K.C.,LL.D.
Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C.
Sir Henry M. Pellatt, E. R. Wood. 5

W. B. Melkle, General Managery P. H. Sims, Secretary

$1,400,000.00
| e - 2,162,753.85
LOSSES PAID SINCE ORGANIZATION 20.833,820.9¢

Here’s a chance you shouldn’t miss. Stock up with

KITCHENER BRAND
PORK AND BEANS

In 1, 2 and 3-lb. sizes in plain or Tomato
A line of splendid sellers!

¢ ¢ * COMPANY.

It your wholesaler cannot supply
you, write us direct.

The OSHAWA CANNING CO., Ltd.
OSHAWA, ONT.

ESTERN assponied FiRe

ASSURANCE | M2

MARINE

CANADIAN
PACIFIC

WESTERN

EXGURSIONS

Single Fare

Plus $2.00 for the
Round Trip

From all stations in Ontario, Port
Arthur and West, Manitoba, Saskat-
chewan and Alberta, to

YANCOUVER
YICTORIA and
WESTMINSTER

Also to OKANAGAN VALLEY and
KOOTENAY POINTS

Tickets on sale December 16, 17, 18,
1909 ; January 21, 22, 23 and 24 ; Feb-
ruary 15, 16, 17 1910; good to return
within t‘ree months.

BASKETS

You can make money as well as
oblige your customers if you handle
our

Butoher Baskets,
Clothes Baskets,
Graln anda Root Baskets
and Patent Strawboard

Berry Box.

We can supply all your basket
wants and guarantee: satisfaction
because we guarantee the goods.
Orders recelve prompt attention.

The Oakville Basket Co.,

OAKVILLE, ONT.

Heap Orrice—TORONTO, ONT.

Assets over
Income for 1906, over
HON. GEO. A. COX, President,

W. R. BROCK, Vice President
W. B. MEIKLE, General Manager

$3,670,000
3,609,000

C. C. FOSTER, Secretary

IE
|7 4 Money Maker
Known Everywhere
Bepeat Seller

Best Value

Get Prices

MONTREAL

CUNERE] ¢ 1 o RO

€

OCEAN MILLS

Canada’s
Leader!

Why Sell
Inferior
Brands

When You
Can Get the
Best for the

Same Money
?

W. P. Downey

Montreal

TR, (T L T
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COFFEES

Every Coffee Specialist knows that in order to obtain the best results he
must roast his own coffees.

We have installed the most up-to-date Coffee Roasting Plant obtainable,
and have engaged Mr. W. Mills, who has had twelve years’ experience in
High-Class Coffees and is well known to the trade as a Coffee Specialist, :
to take charge of this department.

Do not hesitate to give our travelers an order for—

“MELAGAMA” COFFEE

(Casu REBATE INSIDE EVERY TIN)

—knowing as you do the reputation of our package tea MELAGAMA.
BULK COFFEES—Our bulk coffee blends will be known as

MINTO COFFEE.

We know they will interest you.

Ask our travelers or drop us a line for samples and prices.

MINTO BROS., Toronto and Buffalo

<zasme=

- GINGERBREAD

BRAND

Creates the Demand

This well-known Molasses is packed
in tins—2's, 3’s, 5's, 10’s and 20’s; in
pails—1’s, 2’s, 3’'s and 5’s, 10 gallon kegs,
half-barrels and barrels.

—

When ordering from your whole-
saler mention the above brand.

L'”/ /\

The Dominion Molasses
Co., Limited
HALIFAX - NOVA SCOTIA

SAUCE




THE CANADIAN GROCER

It Pays to Sell Goods That Give Satisfaction

COOK’S FRIEND

Baking Powder has been giving satisfaction for the past 50 years.
If you want purity and known quality without the fancy price,
you should order Cook’s Friend at once.

A LEADER FOR sozns “IT CONTAINS NO ALUM”
W. D. McLAREN LIMITED
BAKING POWDER SPECIALISTS - - MONTREAL

Say, brother Grocer, are you carrying

SNAP?

We don't claim for SNAP that it will do everything
from washing a baby to cleaning a frypan, but we

ESTABLISHED 1894
“ McLEAN’S ”

White Moss Cocoanut
PROUD? CERTAINLY

of our goods and of our name and the

- : : : i success we are having.
do claim that for chasing grease, paint, dirt and tar

SNAP SELLS AT SIGHT

and leaves you a good margin of profit.

We cut the first strip in Canada, we
created the name, both have been as closely

copied as the Law will permit.

Do you find a poor article copied??
We want you to share our success by giving

your customers McLean’s White Moss.

THE

&1 Montreal Canadian Cocoanut Go.

Montreal

Snap Go.
Limited

JAPAN TEAS

Closing-out prices on our balance of
stock will be interesting to Jobbers.

S. T. NISHIMURA & CO.

See Samples MONTREAL

20
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IT'S A SHORT-SIGHTED POLICY -~

oY

o o

to send good customers elsewhere. e

Your customers are buying H.P.—SOMEWHERE
ARE YOU SUPPLYING THEM ?

|

A COLD CURE EVERY

Dealer Can Recommend

To be able to recommend an article
because of its success in the past
makes seliing easy.

MAILRIEU'S
SYRUP

has been a wonderful success.

The testimonials received by the
proprictors tell of marvellous cures.
Thousands of households are never
without it. ‘

Its sales have multiplied in every
community where it 's sold.
Dealers never find it a slow seller.

During the Fall and Winter sea-
sons large sales are assufed.
Keep a good supply on hand and
when ordering order also

MATHIEU’S
NERVINE POWDERS

which are necessary to reduce fever
and remove pains in connection
with colds.

J. L. MATHIEU CO., Props.,
SHERBROOKE, P.Q.
Distributors for Western Canada:
1 1 and Confecti o
Folunru-hug;_& Co., \EV: e C‘-,

GRANULATED
GOLDEN YELLOWS

Made only from Pure Ca‘rh Sugar

The St, Lawrence Sugar Haﬁ)iﬁ Go,, Ltd.

; Montreal

L. Chaput, Fils & Cie., Wholesale Depot, M 1

of Tar and Cod Liver Oil

Coffee b than th . Coff i
GOOD COFFEE .. Cofer o copuiito b flaver.

That people want it again—and again. That’s what

AURORA COFFE

is. The best that money can buy. It retails at 40 cents and leaves you a margin for yourself that is worth while—
something to justify your buying the brand and introducing it to your customers. Don’t lose this chance.

W. H. GILLARD ® CO. “itiwes HAMILTON

BRANCH HOUSE: SAULT STE. MARIE

21
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O l‘ r S ' ONCE-A LUXURY,
L E ee NOW A NECESSITY
OUR LINES ARE:
Manzanillas, Queens, Club House, Nutoliv
Pitted, Celery Stuffed, Pimento Stuffed
SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK
FOR SALE BY ALL JOBBERS FROM COASYT TO COAST,

GORMAN, ECHERT & CO., Limited

LONDON LARGEST PACKERS OF OLIVES IN THE BRITISH _EMPIRE. WINNIPEG

|

QUAKER SALMON! T[SUG AR

Did you but know of the
hundreds of thousands of tins
annually sold, you would ap-
preciate the more the quality
of the fish. If the merit was
not there the salmon would not

When next purchasing supplies
of Granulated Sugar, ask for

sell as it does.

The Purest and Best. To be
had in original packages, bar-
rels of about 300 1b., and bags
of 100, 50 and 20 1bs.

Of course, YOU are sell-
ing Quaker Brand ?

Manuf; ed b
MATHEWSON'S SONS T

Wholesale Grocers The Canada Slléal' Reﬁmng
202 MoGill Street, - MONTREAL Company, Limited, Montreal, Que.

SHIRRIFF'S
FLAVORING ESSENCES

See to your stocks

PURITY AND STRENGTH g=bing

have made

prime favorites with the economical housewife. This is a most profitable line for
you to handle, and the goods are especially in demand while winter festivities are on.

The Imperial Extract Co., -  %oxonro.can.

R R
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N BULK i
weo | BIGGER |
AND
R -  Such will be the tale you have to tell if
: your canned goods are all right—if you
— \ are handling the ““all right” brand.
s ,
for OLD
fie
Canned Fruits and Vegetables
be “OLp HoMmEsTEAD ’ has won out for the same
E’:gr; reason that superior merit is bound to win out ! Extra care
in selection of raw materials, most approved processes of

. treatment and canning and employment of highest skilled
s labor, have placed " OLD HoMmESTEAD ~' goods at the
[ . .
e pinnacle of perfection ! Old Homestead
o Ous- Are you handling Cinnine Co

this reliable e

m——— : line ? Picton, Ont.
bined '
' made
e line for i 1
8 are on. ;
atilda St. ]
D, CAN. :
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FAMOUS
DAYTON SCALES

The scale that pays for itself. Agate Bearings throughout.
No poises to move, no weights to lift.

The only scale fitted with Ball Bearing swivel base, which
allows scale to be turned to either side of counter or to
any light. Scale is always level.

Fitted with Automatic Thermostadt, regulating the scale
in any temperature.

Acknowledged by all to be the Best Scale in the World,
so if you want the Best Buy the Dayton.

Drop us a card and we will give full particulars.
A perfect guarantee goes with every scale.

““ Made in Canada”

e

Dayton Moneyweight Scale.
Note the Low Platform.

THE COMPUTING SCALE CO. OF CANADA, LIMITED.
164 King Street West, TORONTO, ONT.

An additional $1 worth of goods
to each of Grocer’s 7,000 readers:

If 7,000 of the best grocers in Canada
held a meeting every week at Toronto,
Montreal, Winnipeg or some other
point, what would a manufacturer pay
for the privilege of giving them a
series of talks about his goods ?

If this manufacturer was able to de-
monstrate the solid worth of his pro-
duct, and show that it paid the dealers
a fair profit, could he induce each one
of them to buy an additional $1 worth
of it in a year?

$1 worth of any manufacturer’s goods
would make & pretty small parcel. Yet
multiply that guantity by the number
of dealers and you find that it means
$7,000.

There is only one way in which a man-
ufacturer can address the 7,000 leading
buyers of grocery lines every week.
That is through The Canadian Grocer.

If he approaches his talks in this
paper as carefully as if he were ac-
tually addressing a meeting of these
buyers—says something worth while—
do you mean to say that he could not
make it worth many times what it
costs

A space this size costs $425 for 52
weeks, which means that a manufac-
turer using it could talk to about 10
good buyers for every cent expended.
The value of the space to him would
depend entirely upon what he said in
it.

please
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OUR CANADIAN BUSINESS ONLY
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Don’t the following figures of our Canadian business convince you that the public are ;
pleased with

TR

'. v 4 } i
i ‘g‘ & '» s, 2
3 sé . £ M 2 .‘
: A
For week ending Jan. 8th our sales decreased 2,559 lbs. ‘ .;
« WOETME S 1k " ¢ incessed 844K © 1}
“ ““ ‘“ ““ zznd 13 3 6“ 6,540 113 ,
“ ““ “ “ 29tl’l “ 1 ““ 9’404 “ :';
: “ “ “ Feb. Sth “ “ 113 9’074 ““ 3 3

Over the corresponding weeks of 1909.

Why not keep in the foremost position in your store the tea the people are pleased with
—the tea that sells quickly? “SALADA?” has a larger sale than any tea in America. Over
twenty million packages are sold each year. Our sales are big—and they are going to be
bigger. It pays to hand out “SALADA” when tea is asked for.

This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his i
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We i 3|
d endeavor to have the index as complete as possible. -
) S A Dominior Warehousing Co 19 Lambe, W.G. A . 2 Robertson, R., &Co.................... 33 ‘
Downey, W. P. 17 Leporte, Mlmn & 20  Robinson, 0. E., & Co... ol 60 i g
Adswmson, J. T., & Co - 2 Duerr&Son.. 18  Leard, N. A. 60  Robitaille, S . ... 2 4 34
Allan, Robt., Go . 2  Duncan, W.W.. 3 38 Lemon Bros... 60  Rolland Paper Co. 10 & ‘ i
Allison Coupon CoCo g E LIAonlrd“Brgs 61 gowah & Co.. .. 13 3 3
3 American Tobacco Co. . oggie, S, & 59 B WD o e e S § >
() Andrews & Nunn.... 38 Eastern Canning Co 1 Lytle, T. A. Co.. 37 i > & g U
Auderson, Wallace. 22 Eby-Blain Limited. . . 3 g
& A5epto MEG. 00. .0 00oenencnrs sca e Ednrdaburx Starch. .. .outside front cover Me St. Lawrence Sugar Refining Co....... 21 |
A e Cobanead Bk Co oo " 14  Empress Mf 43 MacNab, T. A, £C0......eceoo....... S BANIATEA. o 2 I
Ente rise M(l Co. 63 %R e 56  SanitaryCanCo...... ... inside back cover
3 i e B = Erb ll-lparmnn S 2% gl(d[;my R;zfgge;a!&\" Co.. 1 geahhi% ODySter Rystam =30 =oeion 61
iker, Walter, 0 92 Escott, W.H..... cDougall, D. 54 L S A AR
Balfour, Smye & Co . 16 Eaubrooks T.H. 50  Mel 38 SnepCo,Itd.......
b urdwood Agency -over Evans, F. G., & Co 38  Mcl 20 Snowdon, J. Waiter.
t‘diCL, iR . 46  Ewen,J. W...... 52  Mec i 38  Sprague Canning Mach
i ASY: Ewing, 16 MacLaren Imperial 2 Spratts Limited.... .
i?[ McVitie & Price. . .. . 50 Star Egg Carrier and Mfz Co 4
................... % Fairbank Co, N 8 McWilliam & Everist................... 56 Stevens-Hepner Co. . 15
e 3 [ Hearmen, F. W e M e b S 3
outside back cover ~ Freeman Co., W o Muconochie ltims ......... msuée ;runl cover ngaf_g & Canners, Ltd.. = f;
ish America Assurance Co......... 18 agor, Frank........ outaide fronk eowBr | N e e e et
h America Asauomnce Co. (é'ggs% - Oonute Works. gg %Alelol!’il\; "“l‘,)' ;‘a S st i‘g =
ibb, W. A. Co..... aple Tree Producers’ Assn. .
- fornia Fruit Growers' Exchange... 69 rd, WA H & Co. 21  Mathewson's Sons. 22 }%‘ggogﬁ&?{)ﬂ c: e e ’?
9 . 52 Gillett, E. W 47 Mathieu, J. L., Co. N oo Sat Wons . iy
1 willi 16 Midland Vinegar C 21 e N
¢ Gorham, J. W., & Co. 9 Millman, W & 2 Truro Condensed Milk Co Ltd.. R L !
Gorman, Eckert& Co. . 21 MintoBros.......... gy AuAed CemEs R B0, it b5
Graham Bros v -+ 3 Montreal Biscuit Co. ... . Lo v
; J gooney Biscuit and Candy Co.. &l; Verret, Stewart Co...... outside back cover
""""""""""""""" Mott, John'l"m&"(ﬁés::'.:::::“...4...4 50 Victoria Fruit Exchange............... 38
K Hatton, D ... N 3y w
2 Heinz, H. J., Co.. National Licorice Co................... 50  Wagstaffe, Limited. 8
: Nelson, Dale & Co. . Walker Bin and Store 66
Nicholson & Bain.. . 57
o Nishimurs, 8. T. &
B Clatk, W.oeeenoiiiirieiiiiinnn. 47 H.P. Bsuce.......... o
| Oakville Basket Co.....................
3 Osakey, John & Sons......i
8f§snn L R R
2 om! !
i G Oshas Canning Co
E 2,J. &G.. . coss %
i Crescent Mfg Co ....................... 46 J Peltier Bros
l D J Coftee Co. . 38 k. | A
e & T R S S e 48 < 3 52 s, Walter, & Oo. .

¥
19 Pure Gold Mfg. Lo

Dominion Brokerage Co. .
| Dominion Ceresi Go: . ; 3 2 :
| nunmg:w.g.,&",,_m_,_,,,,_,,j 53  Richerds Pure Bosp.........cc.uovenens 10 Womng WoF--oioorsiarssossssarsngmen. 98
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Part Played by Farm Products in High Cost of Living

Careful Resume of Files Show That in February 1910 Prices on the Whole
Were Higher Than During Previous Eight Years—Increases Nearly all in Can-
adian Farm Products and are Due Chiefly to Shortages—Why Hog Products,
Beans and Flour are Dear.

Talk of high prices is still in the air.
The general publie, who are readers of
he daily press, are being led to believe
so many different reasons for the high
cost of living that it is diffienlt for them
to form any definite conelusion,

The retailer has been blamed by
many : others censure alleged ‘cOmbines’
among manufacturers, but few attribute
any of the higher cost to supply and de-
mand. If this Jatter phase of the ques-
tion is gone into, it will be seen that the
produetion of farm produets plays a
prominent part in the inerease in cost
of some of the table necessities.

In the table below, the prices of 51
articles sold over the groecery ecounter

are given. They range over a period of
9 years, beginning with 1902, the prices
being taken from the files of The Can-
adian Grocer. They were the prices pre-
vailing on these articles during the first
week in February of each year, are the
standard wholesale prices to the retail
trade in Toronto, and are guaranteed
correet.

From this table it will be observed
that there is not a great deal of diff-
erence in the cost of these goods dur-
ing February of the different years.

oy instance between 1910 and 1909
there was an inerease of only about
$2.50. The year in which prices were,
or the whole, the lowest was 1904, the

1902 1903 1904

Long clear bacon. per Ib.. 1 103 8%
Roll baecon, per ™ oo ORE 12 10
Breakfast bacon, per Ib. 143 15 13
Back bacon, per Ib sisssasier 1IN 15 13
Heavy mess pork, per cwt..21.00 21.50 16.50
Lard, pails, per B. ........... 11§ 113 0%
Dressed hogs, per 100 Ib....... 8.25 7.7 6.20
Creamery butter, fresh, perIb. 22 23 22
Dairy, best, per Ib. ............ 18 20 17
Eggs, new laid, per doz S 25 40
Kzgs, stored, per doz. 20 17 30
Chickens, per Ih. 09 08 12
Turkeys, per Ib. .. 10 12 14
BRRRE. BUE I oreioivoossssssrvnsese LN 09 07%
fomatoes, per dozen . % 1.65 1.05
Peas, per dozen : . B 95 9%
C'orn, per dozen = 95 1.15
Horseshoe salmon, per doz.... 1.45 1.5 1.75
Sug gran., per cwt. ......... 4.18 3.88 4.03
CRONE. POF W, iuecirosenssiossrnis DN 133 103
Apples, per barrel e 5 3.00
Cranberries, per barrel .....10.00 11.00 9.00
Grapes, Almeria, per keg....... 6.00 6.00 6.50
urapefruit, per case .............. 500 4.00 3.50
Oranges, navels, per case....... 3.26 3.2 3.00
LEmons, PEr CASE .............cs 2o00 3.00 2.50
Pineapples, per case 5.00 4.00 5.00
Berts, per bag . 1.20 50 (H)
(‘abbage, per doz. ...... 60 40 40
(‘arrots, per bag . . 1.20 40 1.10
(‘elery, Canadian, per doz.. 50 40 3B
(‘ucumbers, per doz 2.50 2.5 2.00
Onions, per bag 1.25 % 1.75
Potatoes, per bag . REtes 1.15 65
l'urnips, per bag 35 2% 35
Flour, per brl. ... : ... 3.80 3.50 4.15
Whole black pepper, per Ib... 18 18 18
Whole white pepper, per Ib... 26 21 21
Ginger, per Ib. .. s D 2% %
Nutmeg, per Ib. .. % 5 %

Cloves, per Ib. =l . B 35 3B
Cream of tartar, per ... 25 30 30
Prunes, 70 to 80, per . ...... 063 06% 06%
Apricots, per Ib. . 15 12 15
Valencia raisins, per Ib......... 063 083 07
Almonds, Tarragona, per Ib. 11% 12 11

Walnuts, Grenoble, per Ib
Fllberts, por B. ..o cniinnsss
Rice, standard B, per Ib........ 03% 03% 033

Evaporated apples, per ... 10 063 01
Beans, per bushel e 160 200 130
B s ss0 s+ dopoosissens .. 92.64 89.04781.53

1905 1906 1907 1908 1909 1910

83 1 13 11 113 143
93 12 13 11 11 143

12 14 16 154 15 18

15 16 16 164 163 184
1550  18.00  20.00  20.00  20.00  27.00
83 1 124 124 13 16
7.00 9.00 9.50 0 1025 12.00
% 2 27 32 29 29
2 22 23 b 23 24
30 23 % 33 32 33

19 19 2% 2 2% 2

1 10 ‘11 12 16 18
16 15 123 15 20 19
09 08 1 13 113 1
1.25 95 1.20 1.2 1.00 85
1.30 1.2 85 90 87  1.05
1.25 854 95 95 90 85

185 1.5 1.7 1.80 1.90 1.90
5.83 4.18 4.30 4.50 4.60 4.95
1 133 14 133 133 133
3.00 3.50 3.00 3.50 5.00 3.00
10.00  13.00  10.00 9.50 9.00 8.00
7.50 6.50 6.00 6.00 6.50 7.00

2.50 2.50 2.5 2.50 3.00 2.75

% 5 [ 9% % 75
% (] 60 60 65 65
% (] % % 75 %
% 65 80 (] 60 80

90 1.0 80 110 85 65
35 (] 35 0 60 40
57 430 450 550 560 5.0
19 19 2 20 20 18
2 2 30 21 30 %
% 2% % % % 2%
5 3 ] 5 ] 30
% » 35 35 35 %
30 % % % % %
054 07 07 07 083 07
14 16 % 15 124 15
053 053 093 07 053 063
124 123 15 1 13
123 154 13 11 14 13
11 10 11 10 10 12
034 033 033 033 033 033
07 10 ] 09§ 073 08

1.50 1.7 145 1.50 2.00 2.05

90.41 55.83 91.29 91.36 96.80 09.38
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present year being an increase over it
$17.85.

Now let us examine the costs of 1
various articles and determine wher
this difference lies.

In the case of long clear bacon th
in an inerease\of 6 cents per lb. in 1910
over 1904; in roll bacon it is 4ie:
breakfast bacon 5¢; in back bacon 5
in heavy mess pork $10.50 per cwt.;
lard 8¢ per lb.; in dressed hogs $5.80;
in ereamery butter 7e¢; dairy butter 7¢.
chickeng 6ec; turkeys 5e; granulated
sugar 92¢; and in beans 75¢ per bush:]

Part Played by Farm Products.

This totalled, comes to $18.56, u.l
there you have the cause of the $17.5)
inerease—all the produets of the faru.
If the remaining articles are elosely
followed, there will be an oceasionul
change noticed, but on the whole il
prices are practically the same.

The only conclusion to which one i-
forced to come is that the prices ol
farm produets are almost entirely i
sponsible for any inerease in the ol
of living.

The same conelusion will be reachcd
if the years 1910 and 1909 are com-
pared—the inecrease this year over lu-
iz due to Canadian farm produets.

There is no necessity here in goii:
into the advances made on hogs anid
hog produets. Everyone knows there is
a world-wide scarcity of raw material
The farmers are not paying as much af
tention to the hog industry as formerl)
and those who are, are getting bic
money for what they raise.

With respeet to granulated sugar u
advanee or decline originates with th:
supply and demand—or more prop:
ly the estimated supply and demand
in the primary markets. The Canadix
market is to a very great extent gove:
ed by the New York market. So far us
the advanece in sugar of 92¢ since 1904 is
concerned, the retailer’s profits have uo!
inecreased. In 1905 sugar was quoi:l
at $5.83, almost a dollar more than
1910.

There are many who consider new l:ii
eggs have been excessively high tiis
year in comparison with others, but
glance at the table shows very little dif
ference during the past 9 years. I
fact, in February, 1904, they were 7¢
dearer to the trade than they were lasf
week.

Horseshoe salmon is the same price s
in 1909, but 10 cents per dozen dear:’
than in 1908. Supply and demand re2-
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lates this. Canned peas are high this
sar, beeause the erop was short.

Regulated by Supply.

Apples and potatoes are cheaper this
car than usual, because there was a
.wod supply of both. If the same eould

said of hog produets, salmon, ete.,
ey would be cheaper too.

With respéet to imported fruits, they
o generally cheaper; few changes oc-
- in spiees and vegetables.

[*lour is dearver this year, because the
wice of wheat to the farmer is higher.
Leans are up for the reason that the
armer is holding on to his supply, and

« demand is good.

'rom the above faets and figures it
<liould be plain why there has been any
advance in the cost of living this year
over previous years—the farmer evident-

holds the key to the situation.

It is a significant fact that many of .

the young men of the farms are leaving
and erowding into the cities. Can this
he the cause of the lesser produetion?
I =0 the edueational campaign to ‘‘keep
the boys on the farm’’ should be waged
more vigororously and probably in a few
vears’ time, things would be back to
thieir normal eondition again.

SPECIALIZES ON TWO TEAS.

Reasons Why a Hartford, Ont., Mer-
chant Sells Only the Two Kinds.
By R. J. Thomas.

We only sell two kinds of tea in our
store.  In the first place we make a spe-
cialty of our 30c. Japan. Our Indian
customers are large users of tea, and
they prefer a good Japan. I have tried
them with a blend of Ceylon green and
Japan, and clear Ceylon, but good Jap-
an seems to suit them best.

i'he white customers are about evenly
divided between our 30 cent Japan and
a package tea.

We are seldom asked ilor a higher
priced tea, and not often for a 25c line.

The package tea trade we have worked
lown to one kind, at 25c. This one
vas the first we stocked. We have tried

or 4 others since, but this one- has
wtlived them all, with no special ad-
ertising. The others have been sam-
pled and - personal letters have been

ritten, etc., but the customers still
refer the first choice. We have always

anaged to sell out the other kinds,
and when we find a tea a drag, we do
iol stock it again. We have even given

me teas the second trial but it was
| 1o use.

Iu looking back over our tea business,

think we have been wise in educating
ur customers to the two lines. It has

cen an  education both ways; and I
link it could be applied to other lines
is well.

It is a great satisfaction at stocktak-
ng time to not find a lot of unsalable
coods filling the shelves, or perhaps

oved back out of sight.

Stock of H. O. Smith, general mer-
chant, Marquette, Man., has been sold
» Mrs. H. O. Smith.

Is Your Clerk Worth the

Salary He 1s Receiving?

A Practical System Devised For Determining His Value to the
Busiress—Does His Salary Exceed the Profits on the Gcods He
Sells?—Something That the Scientific Grocer Figures .

Do clerks ever consider what they
are worth to their employers, or -do
the employers even know whether cer-
tain clerks earn their salaries ? As
mercantiling is becoming more of a
science every day, it also becomes neces-
sary to look more scientifically into the
financial details of a merchant’s busi
ness.

It is well known that clerks in most
retail grocery stores are not drawing
large salaries, but it does not matter
so much what a man is paid, as it does
to know whether he earns what he is
getting. ¢

It is an easy matter to ask for a
higher salary, but a clerk has no right
to ask for an advance unless he can
show that he is worth it.

Some have an idea, if they work in a
store for a certain length of time they
are entitled to a raise whether they
are worth more or not. Few really
consider what value they render to
their employer and make little effort
to be more valuable, and yet expect
more wages without taking into con-
sideration whether their employer can
afford to pay an advance or not.

To assist the clerk 1n taking a fair
look at the situation and arrive at a
businesslike  conclusion whether he  is
entitled to more or not The Grocer has
prepared the following schedule which
will show in a practical way what a
clerk must do to earn his salary. The
bill of goods is a fair ordinary every
day order :-

Selling Price. Cost.

To 1 lb. soda biscuits ...... 10 73
LT T T e R M 32 28
1 loaft ‘bread ...... SR | [ 08
5 1b. cofiee .. 20 15
L 1b. tea ... I so 20 15
1 doz. eggs RS 30
3 tins tom., corn peas.. 25 22}
2 breakfast foods ............ 25 20
1 | TR T e S 1.00 89

Bloue =il -sakh aaks 2
B SORP il Ty 2

$3.27  $2.78

It will be seen irom this bill that the
profit is 49¢. Tf a clerk gets $12 a week
at this rate he will have to sell about
$70 worth of goods to pay himself. I
he does not sell more the proprietor is
losing the expense of running the busi-
ness, s0 far as this clerk and the goods
he sells are concerned, which would be
about $10.

After the clerk has first made his own
wages he begins to pay the expenses
and what is left over and above that
goes as profit to the proprietor. The
value of a clerk therefore depends en-
tirely in his ability to exceed the point
where the net profit of the proprietor
begins.

It is quite probable that there are
clerks who - never reach the paying
point, and yet might think that they
should have more wages.

Kkvery  merchant  therefore should
adopt some system by which he could
tell every week from the amount of
business done, whether his eclerks are
worth the salary he pays them o
whether they are entitled to more. By
a clean and fair investigation some
unsuspected ones might not measure up
to the paying point.

E. A. Bagin & Co., general merchants,
Haywood, Man.. are sueceeded by Fay
& Daagesse.

Presentations were made by the em-
plovees of the Empress Manufacturing
("o.. to Walter Taylor and E. C. Taylor,
who have retired from the firm. Gold
lockets were the medinms by which their
former associates expressed their good-
will,
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Hands Out Important Judgment Re Substitution

Judge of Superior Court Claims it to be Illegal to Substitute a Certain Brand
of Goods When Another is Demanded—Defendants Have to Pay Nominal Dam-
ages and are Restrained by an Injunction to Continue Substitution.

A judgment of much importanee to
the retail and wholesale trade, and which
was referred to in last week’s issue, was
that given by the Hon. Chas. de Lorimier,
Judge, Superior Court, Montreal, Que.,
in favor of Bovril, Limited, and against
Metrakos Bros., confectioners, Montreal,
the latter being aceused of substituting
another brand of beef fluid when that
of the plaintiff was called for.

The Grocer has secured a copy of the
judege’s observations and deeision, the
prominent extraets of which appear be-
low as given by him minus some of the
words and phrases, which are not nee-
essary to the comprehension of the judg-
ment by the reader, but which are neces-
sary in law :—

““The Court, having heard the witness-
es in open Court, and respective attor-
neys of the parties in this case, examin-
ed the proeeedings, documents, eonsents
and evidenee and on the whole, having
deliberated, renders the following judg-
ment:

“‘Plaintiff is a body politiec and cor-
porate duly ineorporated, having its
head office in London, England, and an
office and chief place of business for
Quebee in Montreal. The defendants
are fruit and ecandy merchants, doing
business under the style of Metrakos
Bros. Plaintiff eomplains of dejendants
and by the declaration in this case, it
is, in effect alleged: That plaintiff has
for a long period of years earried on
business throughout the world as manu-
facturer’s of a fluid beef, which it has
placed upon the market and sold under
the name of Bovril. The plaintiff has
advertised its product extensively, and
has spent very large sums of money
therein, and it has become universally
known under the name Bovril. The
plaintiff has advertised and sold its pro-
duct in Montreal and vieinity for a
number of years.

Where Substitution Comes in.

The defendants for a long JSme past
have been serving and sapolying those
of their eustomers, and the publie gen-
erally, who ask for Bovril, with a prep-
aration of another fluid beef; when cus-
tomers of the defendants and the public
asks for Bovril they are alleged to be
served with another beef fluid; the de-
fendants have for a number of years
palmed off and substituted upon their
customers and the publie, a substance
manufactured and placed upon the mar-
ket by another ecompany, the whole to
the great loss and damage of the plain-
tiff; the plaintiff is entitled to a writ of
interloeutory injunetion econcurrently
with a writ of summons to be issued
herein, restraining the defendants from

selling or offering for sale under the
name of Bovril, any substance, prepara-
tion or product other than that manu-
factured and prepared by plaintiff and
placed upon the market under the trade
mark Bovril; as a result of the acts and
conduet of the defendants in substitut-
ing and palming off upon their customers
and the publie, produets not manufae-
fured by the plaintiff, the plaintiff has
suffered loss and damage in the past to
a large amount which for the purposes
of the present action, it reduces to the
sum of $5,000.

The Defendants’ Plea.

The defendants, in reply, allege that
the publie generally do not ask for Bov-
ril, but usually ask for fluid beef, and
very often beef tea, which means any
kind; that the respondents sell and sup-
ply to their customers either fluid beef
indifferently, according to the wishes of
their customers. Those of the customers
who ecall for Bovril as a general rule
and perhaps invariably mean and signify
their intention of having fluid beef or
beef tea; that the ecustomers certainly
never have been misled, as they always
were supplied with whatever they want-
ed; that the defendants have put in
front of their store a sign (4x8) adver-
tising the other fluid beef, and that the
customers always know what substances
are being supplied by defendants; that
the customers further may see, and as
a matter of faet, do see, the bottles
which are being used so as to supply
what is being asked for, and these bhot-
ties ure labeled; that the defendants
ncver palmed off the other fluid for Bov-
v1l: that if Bovril was not served when
asked for on some oeceasions, which is
denied, it was because customers did
not make it eclear that it was Bovril
they wanted, and the defendants were
misled every bit as much as the custom-
ers, if not more so, and defendants sup-
plied them openly with what they were
in the habit of serving when fluid beef
was called for; that the defendants have
never practised any deception on their
customers and have, on the other hand,
supplied Bovril when fluid beef was call-
ed for, and the plaintiff has certainly in
this matter been compensated, if, in-
deed, any errors were unwilfully com-
mitted; that both fluids are equally good,
and at all events it is a matter of taste,
and both substances are made of ex-
traet of beef; that if any error has been
committed, which defendants deny, they
regret it, but have acted in good faith
and are prepared to so act in good faith
in future and to be very careful and not
to give other fluid beef when Bovril is
asked for; that the defendants, at the

times of which the plaintiff eomplain
that the defendants passed off the oth:
fluid beef, had engaged new hands.

Reasons for Decision.

In rendering his deeision his hon
said in part: ‘‘It is in evidenece tha
plaintiff has expended large sums «
money for the advertising of its pr
duct; that at divers dates, and mor
particularly during January and Febru
ary, 1909, customers who went to di
fendants’ pldee of business, called f
Bovril, but were knowingly and illegall;
served, by defendants’ employes, wii
a totally different produet or prepara
tion of fluid beef purchased by defend
ants at a lower price than plaintiff '
product; that such willful substitutio
constitutes, in law, an illegal and willfu
act, for which the defendants are 1
sponsible.

Nominal Damages to be Paid.

““It is also in evidence that,by reaso
of defendants’ illegal aets, plaintiff ha
suffered loss and damage; but seeing il
declarations contained in defendant -
pleas as to the future, plaintiff has
agreed that such damages be assessed
nominally to the sum of $25.

‘“Considering that plaintiff has estah
lished by legal evidence, the material a
legations of his aetion and demand, an
that interlocutory injunetions, must
consequence, be declared perpetual.

‘“Considering that defendants hav
failed to establish the material allega
tions of his plea;

‘“The court maintains plaintiff’s ac
tion, demand and injunetion, and d:
clares said injunction pre-emptory and
perpetual, and in consequence dot!
restrain and enjoin the defendant:
from selling or offering for sal
under the name of Bovril, any sub
stance other than that manufactured
and sold by the plaintiff under its trad
mark, and it is ordered that the injun:
tion remain, aceording to law, perpetua
and in full force to all intents and pu:
poses; condemns defendants to pay th
plaintiff $25 with interest, and dismisse:
the defendants’ pleas, the whole with
cost against them.’’

A BUSINESS CREED.

To do the right thing, at the right
time, in the right way: to do some
things better than they were ever done
before ; to eliminate errors: to know
both sides of the question; to be cour
teous ; to be an example; to work for
the love of work ; to anticipate require-
ments ; to develop resources; to recog-
nize no impediments ; to master circum-
stances ; to act from reason rather than
rule; to be satisfied with nothing short
of perfection.—Michigan Tradesman.
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Hard Headed Business Man Condemns the Bill

Some of the Schemes of the Promoters of Co-operative Bill
Elucidated — Why Wholesalers and Manufacturers Should
Oppose It—Toronto Labor Men Have no Sympathy With It.

Hamilton, Ont., February 8.—Shown a
copy of the Bill to be introduced in to
ihe House of Commons by Lloyd Harris
i, ineorporate Co-operative Societies in
(‘anada, one of our hard-headed business
men says he considers it about the
-+smoothest’’ proposition he has yet
<cen, After analysis he comes to the
conelusion that there is far more in it
{han appears on the surface and that
there is some powerful motive behind it
ihat is pressing for legislation, other
ihan the Canadian people.

A clause relating to the formation of
local companies reads: ‘‘That any seven
persons may register with the Seeretary
of State and do business as a Co-opera-
tive conecern.”’

“‘Now mark,”” he said, ‘‘this clause
ooes on to say that any child over twelve
vears of age may qualify as one of the
directors of the company. Thus any
family consisting of the parents and five
¢hildren over twelve years of age, may
register, form a company, and aet as
directors of same.

‘“ Another pernicious clause is, that
outside companies may acquire holdings
in any company so formed, and these
outside companies may dominate the
smaller econeerns. Of course, this is done
apparently for the purpose of legally
getting control by the parent eoncerns
which are behind the whole scheme.’’

Establishing wholesale depots in the
principal centres if found successful,
manufacturers of all deseriptions would
soon follow. And here is where my
friend H. H. Businessman is surprised
at the apathy of the wholesaler and
manufacturer in not opposing such a
piece of legislation.

Some of these people smile and say
this is only a matter for the retailer.
(f they will look up the business they
have done in England and their methods,
‘hey will possibly want to keep the re-
railer out.

Another clause in the bill which is
cery bad is the system of auditing. The
hill provides ‘‘that one of the number
shall be an auditor.”” As a good many
business men know, there are ‘‘audi-
fors”” and ‘‘auditors,”’ but the safest
ones are chartered accountants who are
above ‘‘cooking’’ the returns.

The system of selling stock in eon-
nection witlp these companies is also
pernicions. In the event of failure the
subseriber stands no chance whatever
for restitution. Every merchant and
manufacturer in Canada should make it
4 point to present the ecase to his local
member and Senator and thoroughly en-
lighten them on the character of such a

measure.

WHAT LABOR MEN THINK.

Toronto, Feb. 8. — The Toronto
Distriet Labor Council invited a
delegation from the Retail Merchants’
Association to meet them the other even-
ing to discuss the Co-operative Bill now
before the House and also the trouble-
some question of the causes of high liv-
ing. The meeting took place and the dis-
cussion was interesting and brought out
many features.which shed light on the
subject. The butchers aimed to show
that they were not getting more than a
living profit out of their end of it and
were not the cause of the trouble. It
came out in the discussion that if the
farmer gets, say $2 a hundred more for
his cattle, the general public erroneously
thought that the butecher should be able
to sell his meat at 2¢ advanee and make
the same profit.

This, however, is not the case. The
offal, it was explained, was nearly half
of the animal, so that if the farmer gets
say $4 a hundred live weight, the meat
costs the butcher about $8, but if the
farmer gets $6 per 100, the meat costs
the butcher $12. The farmer gets 2c
a pound more but the buteher has to pay
4¢ more for the meat. As the cheaper
cuts are not in demand they will bear
little of the advance and therefore the
desirable parts must bear the extra cost.
Practically the same rule works out in
the hog problem.

The Co-operative Bill was strongly
opposed by the retail merchants and it
receives no sympathy or support from
the labor council. The bill never
originated from the labor people, nor
from any class of consumers, and it musi
therefore ecome from some promoters who
are seeking special privileges to ‘‘do
up’’ the publie, and therefore, it was
maintained, such a bill should have no
support or even consideration by any
member of the House.

NEW FACTORY FORMALLY OPEN-
ED.

Hamilton, Ont., Feb. 10.—At the form-
al opening of the new factory of Wag-
staffe, Limited, here last week there was
a large attendance of retail grocers, be-
sides the mayor, board of control, al-
dermen and a number of other citizens.
The visitors were conveyed by special
cars to the factory, where Mr. Wag-
stafie conducted them through, at the
same time explaining the machines and
the work they performed in the manu-
facture and packing of the various pro-
ducts. It was shown how they are ar-
ranged for the convenience, and, at the
same time, comfort of the employes.
The factory is divided into five rooms,
besides the office. The equipment makes
provision for cleanliness to a marked
degree, and the rooms are large and well

29

ventilated. The factory was formally
declared open by Mayor McLaren, who
compared the present to the time, just
four years ago, when Mr. Wagstafie
started up with a chopping machine and
a few dollars capital. Fred Smye, pres-
ident of the company, thanked the visit-
ors for their attendance, and reiresh-
ments were served. On departing each
lady was presented with a jar of mar-
malade and the gentlemen with cigars.

GREAT DECLINE IN SUGAR.

Grocers’ Association’s Opinion on Cost
of Living—Eighteen New Members.

Hamilton, February 10.—The Retail
Grocers’ Association maintains that gro-
ceries are cheaper to-day than they were
forty years ago. J. A. MecIntosh, presi-
dent of the association, brought this
question up at the last regular meeting
and stated that it was proved at the
annual banquet of the retail grocers in
London that the above statement was
so. Forty years ago, he said, sugar was
selling at eight pounds for $1, while to-
day eighteen pounds could be procured
for the same money. Much discussion
took place as to whether the association
should take any action in regard to the
matter, but it was decided to leave it
over until the next meeting.

There is a possibility that the annual
pienic of the grocers will not be held at
Niagara Falls this year, as the associa-
tion at London has invited the local as-
sociation to go there. While no definite
action was taken, a majority of the
members suggested Guelph as a conveni-
ent spot to hold the pienie. It is prob-
able that the matter will not be decided
for some time.

The co-operative bill, at present before
Parliament, was also diseussed at con-
siderable length. The president explain-
ed that petitions had been ecirculated
protesting against the bill and had been
signed by the leading manufacturers and
departmental stores of the city. All the
members of the association were request-
ed to sign them.

The aunditors’ report for the past year
was presented by Joseph Kirkpatrick and
showed a small balance to the credit of
the association. It was explained that
during the year a large sum was donated
to  various charitable institutions.
Eighteen new members were received, the
largest number to join at any one time
for years.

The announcement in Ottawa that the
Retail Grocers’ Association would em-
ploy a brightly uniformed man to collect
bad debts seems to have been very sue-
cessful aecording to an Ottawa report.
A number of grocers report that in
many cases people who previously had
refused to pay their debts are now com-
ing in and paying up unsolicited for fear
of the collector calling on them as soon
as engaged. The association is taking up
the question of a grant towards the
$5,000 the board of tradé is raising for
the Ottawa publicity department.
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Solid Business Discussed at Important Banquet

London Retail Grocers a Live Organization — Price-Cutting
Discouraged—Grand Annual P.cric Suggested and a Provin-
cial Organization Touched Upon—Views of Representatives of
Hamilton and Brantford Associations — Plan to Extend the

London Manufacturing Field.

In business ‘‘the other fellow’ is of-
ten credited with a good many charac
teristics and motives that are anything
but desirable—till we know him better.

In days gone by Bill Smith, grocer on
Dundas Street, l.ondon, hadn't much
use for John .Jones, who conducted an
opposition store a couple of blocks
away.

These two stores were the best in the
locality. Smith felt that Jones was
the man he had to beat, and vice versa.

Smith advertised several leaders at
cut prices, and Jones, fearful of losing
trade, went him one better.

Pretty soon it was a rare oceasion
when Smith and Jones were not offer-
ing bargains in groceries.

[ach figuratively speaking went
round with a chip on his shoulder dar
ing the other to knock it off. :

Smith and Jones barely nodded when
they met on the street, and neither had
a good word to say for the other.

About this time a reorganization was
efiected of the Retail Groeers’ Associa-
tion, that had been in existence for
years, but which had got into the habit
of waking up periodically just long
enough to declare the old officers re-
elected by acclamation.

To make a long story short, Smith
and .Jones were thrown together fre-
quently by the association meetings,
and onee the ice was broken each found
the other a pretty decent sort of a fel-
low.

They compared notes and figured out -

just about what this eampaign of price-
cutting had meant to them.

With both there had been some in-
crease in yearly turn-over sinee it was
started, but-

—they had actually made less money
from their businesses.

Their petty jealousies and short
sighted merchandising had cost them
pretty dearly. :

Smith and Jones don't attempt to
do husiness on the cut-price basis any
more

They depend upon good, well kept
stores, first-class service and quality
merchandise to attract and hold trade.

Their businesses have inereased stead-
ily and they're both making money a
great deal faster than they ever did
hefore.

There is lots of competition between
the two stores, but it is a competition
that does them both good and brings
extra profits to their cash drawers.

All because Smith and .Jones were
brought together by the reorganization
of the Retail Grocers’ Association and
got to know and understand and appre-
ciate one another bhetter.

Which brings us round to the fact
that the T.ondon Retail Grocers’ As-
sociation is one of the livliest organi-
zations of its kind in existence any-
where.

Smith and .Jones and some hundred
and fifty other grocers of the Forest
City are on the membership roll.

They’'re not there as a mere matter
of form either. Every last man of them

takes a real interest in the association
and its objects, and every last man of
them has derived benefits from it that
have had a dollars and cents value to
him.

The association has been the means
ol immensely bettering conditions, not
only by creating a feeling of good
tellowship, but by correcting abuses
and promoting the adoption of sounder,
saner, merchandising methods.

The Canadian Grocer congratulates
the London Retail Grocers’ Association
on what it has done in the past and ex-
tends its best wishes for the future.

iondon, Ont., Feb. 10.—It was indeed
a merry company that gathered round
the festive board at the third annual
banquet of the London Retail Grocers’
Association—a company composed large
ly of men more or less in close compe-
tition during business hours, but who
are broad enough to see that this need
not interfere with organization {for
mutual benefit and the betterment of
friendly relations. As their guests
they had representatives of the manu-
facturing and wholesale interests, com-
mercial travelers, retail associations of
other cities and the Mayor of London.

The annual banquet is an eloguent ex-
pression of the good fellowship that
exists among London grocers. This
year it was more successful than ever,
which is saying considerable. A splen-
did menu, well arranged toast list and
good musical numbers all combined to
make the evening an exceedingly en-
joyable one. The program proved so
entertaining that when the National
Anthem was sung at 2 a.m. scarcely a
chair had been vacated. There were
nearly 125 present.

Hamilton and Brantford associations

were represented by their presidents,
A. Meclntosh and W. .J. Mellen. respec-
tively. A telegram was read from D.
Mcl.ean, president of the Toronto asso-
ciation, expressing regret at his inabil-
ity to attend.

President . .J. Ryan discharged the
duties of toastmaster very gracefully.
IFollowing is the list of toasts intro
duced, with the respondents :

“The King.”

“("anada and the Empire.””—Col. A.
M. Smith.

“Our Mercantile TInterests.””—Moses
Masuret, Wm. Turnbull and J. S. Me-
Dougall.

“City of l.ondon.”—Mayor Beattie.

“Our Manufacturers.””—Robt. Wallace,
Chas. Hunt and .John Stevely.

“Our Travelers.””—F. FE. Tobias and
Jos. Boyd.

“Retatl Grocers’ Associations.”’—.J.
A. Melntosh, R. .J. Donaghy, Harry
Ranahan and W. .J. Mellen.

“Our Trade Journal.”—T. J. Tobin.

“The Ladies.””—Clem Garvey.

“Our Guests.”—C. W. MeGuire and
(i. .J. MeKey.

The following voealists contributed
very acceptably to the enjoyment of the
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evening : Thos. Ranahan, Frank Webs
ter, Wilfrid Blakie, M. McKeough, Ken
Murray and the Centennial Male Qua:
tette. Bert Weir was accompanist. The
Tony Cortese .Jr. orchestra was present
as well.

Officers of the London Associatio
are : President, E. J. Ryan ; vice-pres
ident, Norman MecLeod ; Second Vice
President, Jas. Haskett; Treasurc:
Harry Ranahan ; Secretary, Cyri
Hayes ; Committee, Thos. Shaw (chai
man), R. J. Donaghy, Fred Travers
Frank Paull and Chas. Summers.

Following are extracts from some ol
the addresses, all of which were chu
acterized by pointed reference to th
various subjects, and brevity as well :

Col. A. M. Smith.—We all know th
facts and figures about this great Do
minion and this great Empire, but d
we realize what it all means ? 1 wa
lately in England, and while I thoughi
that people had generally informed
themselves as to the faets about Can
ada, 1 could see that they do not real
izec what it all means. * * * Great Bri
tain is inereasing her capital at th.
rate of a thousand million dollars
year. She could greatly increase he
expenditure on army and navy withou
unduly feeling the burden, and 1 thinl
she would be wise to do so at once. Al
that does not excuse the dominions b
yond the sea from doing their part
# % * The secret of the solidity of th
BBritish Empire lies in the fact tha
each portion is at liberty to work ouw
its own policy, whether good or bad
without reference to the others.”

Moses Masuret.— ‘1 feel that T wua
born a half century before my time, io
(Canada has only really been discovercd
#* # # There is talk of high living, but |
think it is only due to an overgrowth
I’eople do not want to stay on th
farms, consequently we do not produc
enough. The law of supply and demand
must always regulate prices. * * *Th
Wholesale Grocers Guild has lowered in
stead of raising prices, by equalizin:
freight rates, ete. It shortened credit
and led the retailer to do the sam
Now you men have your own associa
tion and it has also been beneficial.”

Wm. Turnbull.—*“Seventy years ag
groceries were four times as expensive
as they are to-day. Then only vich mi
could afford store goods. Workingme
now enjoy luxuries that Queen Lliza
heth could not have. Not so long ‘
the workingman could not have wheat
hread unless there was a wedding 1
the family, and they seldom ate meat
# # * Nations have in the past destros
ed commerce by putting to much re
striction on it. You ean’t reguiate
trasts by act of parliament. We ncod

Three things that the London Retail
Grocers' Association are going to work
for are :(—

1. A union picnic of the Toronto, Ha
milton, Brantford and Lqgdon associa
tions to be held at London.

2. Mayor Beattie'’s scheme to raise by
subseription among business men of the
Forest City, a fund sufficient to purchase
property that can be offered on easy
terms to manufacturers seeking locations

3. A Provincial Retail Grocers' Asso
ciatfon.
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commerce commission that would
.ullow the lines of the Railway Commis-
ion. It was always found impossible
(o regulate the railways by legislation.
hey always found a way to get round
t. So will the combines and trusts.
+ * People to-day are pretty well off.
“ot so long ago the highest salaried
man in Hamilton received only $600
per year. At the same time sugar sold
at 14¢ a pound wholesale and eotton at
s0e a yard.”

S. MeDougall.—‘‘Price-cutting is
very unwise. It seems to me that any
ool could sell goods that way.” Mr.
\ichougall dwelt at some length on the
qatter of boosting l.ondon. He sug-
sosts as a practical method that the
vitizens be loyal to the retail trade,
(nat the retailers buy altogether from
|.ondon wholesalers, and that the latter
satronize as largely as possible the
iocal manufacturers.

Mayor Beattie.—'‘The Customs reven-
ue at London increased 30 per cent. in
the past year, and the bank clearings
$5,000,000. This city stands third as a
distributing point in Canada, and fifth
as a commercial centre. * * * We want
actories, but we are badly handicapped
at the present time in not being able
to offer any inducements to manufac
turers in the shape of cheap sites. We
have asked the Government for power
to issue debentures for the purchase of
property for this purpose, but our re-
quest was refused. 1 propose to cireu-
jate a subseription among the mer-
llants  and other business men, and
llope in this way to raise sufficient funds
io  purchase a desirable block of land
that can be sold at very favorable
prices to industries that we induce to
locate here. ®* * *# | hope to have the
old market building removed. We are
liarboring men there who pay the mis-
crable rental of from $4 to $8 and are
i direet competition in some lines
vith you grocers who have heavy taxes
and rentals to meet.”

W. .J. Mellen (Brantford).—‘‘Personal-
iv T am in favor of a union pienic of
the Torento, ILondon, Hamilton and
Brantford associations, and T would
like to see it held in London first. T
vill do what T ean to bring it about,
although T am not authorized to prom-
s¢ anything on behalf of the Brantford
issociation.”’
~J. A. McIntash (Hamilton).— ‘Ham-
Iton has the oldest association in the
I’rovinee, and it is doing good work.
We are circulating two petitions now
izainst the Co-operative Societies Bill.
Our objeetion is not that a certain
form of competition should be allowed
(o erop up, but that it is proposed to
accord it special privileges. Brantford
aid  Hamilton take 6,000 people to
agara Falls on their annual excursion.
IYight special trains are required to
carry the crowd. We have money to
burn. There has been talk of a union
iienic. with London. If that material-
izes T would like to see it go to Guelph.
" * * We should haye a provincial asso-
vlation. Tt would not aim to hold up
the manufacturers. We only wish to
talk matters over with them. T believe
also, that it would remedy evils among
the retailers themselves. For ,one thing
‘e should quit eutting prices. Our
nercentage is small enough any time.
i'he seeret of success is good goods at
onest priees. No man can ever build
is trade solid hv cuttine. T am glad
1o see that The Canadian Grocer has
taken this matter up.”

S ANADIAN GROCER

11. .J. Donaghy.—“We should stick to-
gether. In the lLondon association we
have nearly 150 members. Whatever
we have tried to ecarry we have carried
very successfully. Among  other
things we have discouraged new goods
that do not allow the retailer a fair
margin. A line that costs $1 should
not be retailed at 10¢c. We have done
a good deal to prohibit pedlars from
selling in the streets. Hucksters be-
came so bold they overbid us on the
market. Two or three of them were
brought into police court recently and
conditions are becoming better. * * * A
provincial association is needed. We
should start with London, Toronto,
Hamilton and Brantford. * * * At the
next meeting of our association T pro-
pose to start the list the mayor spoke
of for the purchase of factory sites. 1
will move that the association make a
contribution of liberal size. The scheme
is a good one and deserves the best
supnort we ean give it."”’

Harry Ranahan.—‘“What good has our
association done 2 Tf it never did more
than promote the good-fellowship that
now exists among the grocers, it has
justified its existence. * * * The various
associations should be loyal to Cana-
dian cities. When an excursion is taken
to Niagara it means the expenditure of
a lot of money in Buffalo. We our-
selves have gone to Detroit and spent
our eash like sailors. Now let us have
a union pienie and hold it in a Cana-
dian eity—in London preferably.”

Robt. Wallace.—““Manufacturers will
build up a city as nothing else can. Tt
used to he that we in this country were
afraid of T7. S. competition. Now an
article can have no hetter recommenda-
tion than that it is made in Canada.
There is nothing more effective as an
advertisement for T.ondon than good
branded lines going out from her fac
tories with the ‘Made in London” stamp
on them. This city has now 150 fac
tories, with 6.000 emnloves and a week-
Iv payv roll of $15.000.”’

(Chas. Hunt.—“The grocer is the doc
tor who feels the pulse of the public
and the manufacturer fills the preserip
tion.”

John Stevely.—“We export nulpwood
at $7 a cord that is worth five times
that amount in the manufactured state.
We should provide our own people with
this labor. * * * We have in T.ondon
three or four concerns that are the larg
est producers in their line in the Brit
ish Emvire. Their produets are known
throughout the world. ‘Made in Can-
ada’ is a grand motto.”

. E Tobias.—‘T have a heart full
of svmpathy for the erocer. He is cer-
tainly a philanthropist. His ledger is
conclusive evidence of that faect. When
we travelers eall on grocers we ocea
sionally find one that is grouchy and
out of sorts. However, we shouldn’t
judee him too hardly. for we are not in
a position to know what load of trouble
he may have on his mind. The thines
that happen to some men. both in their
businesses and ontside are enough to
make them grouchy.”” Mr. Tobias men-
tioned a statement in a farm paper
that $40.000,000 a vear were spent on
travellers’ salaries and expenses, and
that the traveler could be dispensed
with. the consuming public being given
the henefit of the consequent saving.
Such reasoning, he said, was obviously
ridienlons.

Josenh Boyd contented himself with
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giving a reading entitled : ‘“Shanahan’s
Old Shebeen.”’

C. W. MecGuire.—"‘1 am glad to note
the tendency in the grocery as well as
all other lines of business toward the
cash system.”

Those in Attendance.

Those present were: W. J. Mellen
(Brantford), J. S. McDougall, Chas. R.
Hunt, Lt.-Col. A. M. Smith, Mayor
Beattie, K. J. Ryan (president), M.
Masuret, Wm. Turnbull, . J. McKey,
(Toronto), John Stevely, T. J. Tobin,
(Toronto), Robt. Wallace, J. M. Dillon,
Wm. Garneau, R. J. Donaghy, J. N.
Melntosh, A. MelPPherson, (Clem. Garvey.
F. E. Tobias, J. H. Boyd, C. W.. Mc-
Guire, T. W. McFarland, H. Kenzie
MeCormick, J. I.. Wyckoft, J. A. Buch-
ie, R. A. Ross, A. L. Hammond, F.
L. Manning, Walter Richards, W. P.
Douell, Joseph Fortner, Jas. Jupp, R.
Jupp, Frank Millson, .Jas. Falkner.
(ieo. Ross, Harry T. Bell, Orlie Falk
ner, G. B. Drake, Walter Lee, J." H.
Langford, A. R. Boug. Harry Marshall.
A. Boug, Jack Walton, .Jas. Mecleod.
D. Gwalchmai, P. A. Sands, J. H.
Wilkey, E. E. Linnell, N. M. Ripley,
H. Lewis C. J. Leach, F. W. Parker,
J. Taylor, R. Fonger, (". Sanborn, Geo.
l.aird. H. Fountaine. .J. M. Duncan,
[Carl Insley, K. S. English, . English,
John Murray, Fred H. Traver. T. Me
Kay, Dan Carter, Dick Kemp, W. [
Brown, A. K. Mitchell, K. F. Clegg, (.
(tarfield MeC'ormick, R. G. Collins,
Thos. Shaw, .J. J. Haskett, T. H: Has
kett. H. Harley, H. Geach, (. Finch
amp, E. 0. Hill, F.. W. Paul, Alex.
Mecl.achlan, Stewart (iladstone Paul,
James MeKenzie~ (. H. Tune, A. Mec-
Guflin, E. Feelestone, W. ('. Make. D.
J. Patterson, T. .T. (‘ohoon, Thos.
IPitzeibbon, Wm. Kidner. H. T.ance, .J.
J. Harding, R. H. Cullis, W. Hayes, T.
W. Vineent. Alf. S. Wilson, M. A.
Young. .J. A. MeFarlane, C. W. Sum-
mers, R. Fonger, J. Tavlor, F. N. Par-
ker, C. .J. Leach, H. Lewis., Fred H.
Traver, Walter Hungerford, Harry Ran
ahan (treasurer), Cyril Hayes (secre-
tary), Wilfrid Blakie. Frank Webster,
Thomas Ranahan, Michael MeKeough.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Minto Bros., Toronto, having exper-
ienced through their American branch at
Buffalo, that cofiee and tea go hand in
hand and having acquired thorough ex-
perience regarding the purehasing of the
green bean in the different markets in
various parts of the world during the
last three years, have installed a cofiee
roaster, cleaner, cooler and grinder of
the most improved type, and especially
built an odor proof room with all the
latest facilities necessary. This is a
separate department irom their tea busi-
ness. They have secured the services of
W. Mills who has had a life-long exper-
ience in coffee and cofiee only. They feel
satisfied of their position in this new
branch of their business and are going
to put it out in hali-pounds and pounds
in tins under the name of ‘‘Melagama.’’
They are putting money in every pack-
age the same as in the case of Melagama
tea. Their bulk blends will be known as
Minto coffee under numbers over two,
three, ete,
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SMALL MINDS AMONG RETAILERS.

A ““small mind’’ is one of the worst
evils that ean heset any trade. That
“‘small minds’’ among the retail trade
are gradually being eliminated is a faet,
but nevertheless the educational eam-
paign should by no means be terminated.

A case in point has recently come to
our notice. Among the retailers in a
large Canadian town there was one more
suceessful than the rest. simply because
he did business on a broader plane and
always on a modern basis.

Eventually, his retail business evolved
into a wholesale one and he naturally ex-
pected to gei a share of the trade of his
former associates. In this, however, he
was doomed to disappointment. The
others were jealous of his success, and,
rather than purchase from him, sent to
other places and paid more for their
goods.

The result was that the wholesaler was
foreced out of business and left that
town.

When retailers show such petty jeal-
ousies as this, and at their own expense,
too, the trade in such a place cannot be
in a very healthy econdition. Broad-
minded men are required—men who are
willing to do what they can for the fur-
thering of the interests of their native
towns—and not ‘‘small mirds,’’ who are
always prone to hate their competitors
and even customers of their competitors.

It takes an organization like the Lon-
don Retail Groeers’ Association to dis-
pel all these small ideas. Sueh an or-
ganization, as shown by their recent han-
quet, a report of which appears else-

THE CANADIAN GROCER

where, brings together eompetitors, gets
them acquainted with each other so that
they may see the good in one another.
It provides new ideas, new methods and
makes it possible for a eombined eam-
paign in the interests of trade and com-
merce in any town or eity.

Had the labor men not organized their
unions and worked together, what ad-
vantages or privileges would they have
had to-day?

The retailers are standing absolutely
in their own light when they allow nar-
row "ideas and petty jealousies to rule
their actions.

EARLY CLOSING SPREADING.

That groeers are more and more work-
ing towards secientific methods cannot be
disputed. Early closing is one of the
advaneed methods that is gradually ecom-
ing into its own, and in this matter The
Canadian Grocer has reason to feel grate-
ful, because it has been continuously ad-
vocating it.

By an item in another section of this
issue it will be seen that the Peterboro
grocers are now afier early elosing and
have waited on the eity eouncil to have
their request granted.

It is pleasing to note that about three-
quarters of the members of the trade
want the new system, and that among
these are the majority of the best grocers
in that city.

There is only one point for the trade
to learn. That is, that no trade will he
lost to any if all agree to close early.
The trouble in the past has been that
someone always kicks over the traces,
thinking that he will gather in everything;
but this only causes the others to do like-
wise and eventually eonditions are back
to the old state—every store open and
none making enough profit to pay for
light and fuel, not even taking into ae-
count the time of the grocer and his
salesmen.

A little backbene is required and the
trouble is blotted out.

ILLEGAL SUBSTITUTION.

The attention of the trade is directed
to an article in this issue regarding sub-
stitution of goods. It is a judgment
given by a judge of a Superior Court in
favor of a firm which accused Montreal
confectioners of supplying a beef-fluid
to the general public other than the
brand asked for.

This judgment is important inasmuch
as there is considerable illegal substitu-
tion going on at the present time, not
only in the grocery trade but in others
as well.

It will therefore be in the interests of
every member of the trade, whether re-

tailer, wholesaler, broker or manufac-
32

turer, to carefuly study the judgment
given by the Hon. Chas. de Lorimier at
Montreal. It may be the cause of pre-
venting an action for damages.

A LESSON FROM TRADING STAMPS

To a retail merchant in Canada it
seems like a dream to hear of the me:
chants in many states of the union stil|
having the trading stamp chain around
their necks. This was one of the great
est obstacles the retail trade in Canada
ever had to meet, and many of our re
tail merchants have no idea what was
saved for them by the prompt action
of organized effort.

The United States trade papers are
full of the enormous drain on the trade
made by trading stamps and still do
not seem to be able to cope with them

In South St. Louis it is claimed that
the ‘“Fagle Trading Stamp Company’’
has 1500 clients, of these 825 are gro
cers and 319 are butchers. Petitions
are being circulated to get all these to
sign an agreement, under a penalty of
$200 for breaking it, that these stamps
be discontinued. It has been shown
that $90,000 has annually been taken
from the pockets of the grocers and
butchers in South St. Louis. This is
about the amount that was supposed
to have been taken from the coffers of
the Toronto grocers and butchers each
year during the time they were flour
ishing in Canada.

Suppose the retail merchants of Can-
ada had not acted promptly and vig-
orously, that drawback would still be
upon us, and what would it mean ?
Toronto merchants alone would have
been fleeced to the extent of about a
million dollars, and what loss it would
have been to the merchants of the
Dominion is beyond comprehension.

The schemes erept in, serpent-like, and
the bait was taken first by the weakest
men in the trade and through their
mistakes, others were forced to follow
and the result was a ruinous loss to
the entire trade.

The Co-operative Bill, with such per-
sistent efforts behind it, which is again
before the house, is regarded fully as
dangerous as the trading stamps, and
vet to many merchants it appears per-
fectly harmless. The great danger lies
in giving special privileges to promoters
to organize these societies and in tying
up the unsuspecting to these stores
which are in direct opposition to fair
and honest trade conditions.

Merchants in general seem to be able
to spare little time in looking after
matters that concern the general trade
and therefore the absolute necessity of
trade papers and association work is
apparent, and these should have the
warm patronage of every merchant in
the country,
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Practical Methods Used in Retail Grocery Stores

Calgary Merchant Selling Cabbage by Weight—How a New Brunswick Grocer
Makes Use of the Traveler—Vancouver Grocers do not Want Two Phones—
A Seasonable Marmalade Window—Toronto Grocer Makes Good Use of Differ-
ent Colored Canned Goods Labels.

Sells Cabbage by Weight.

Calgary, Feb. 9.—There is at least one
crocer here working towards the ‘selling
hyv weight’ plan. He elaims that in the
case of cabbage a retailer hands out no

istice at all to customers when he sells
v the half dozen or dozen. Some are
-ure to get more than their share of the
hic heads, while others have to take

hat is left.

Recently he deecided to eliminate sell-
ing cabbage by the head and adopted
ihe weight plan. He finds his customers
more easy to please, his salesmen are
not tempted to ‘play up favorites,” and
cverything is done, as he himself states,
“on a fair and square basis.’

Makes Use of the Traveler.

Moneton, N. B., Feb. 10.—The advan-
iage of using the traveler for educa-
tional purposes is strongly advised by
one of Moneton’s merchants. Many of
these drummers, he says, represent big
jobbing houses, who are closely in touch
vith the markets and their advice is
often worth while econsidering.

“T talk to them regularly, hecause
iliey are always full of information,
hut, of eourse, I don’t mean that I
vossip with them. If this talk is carried
or in a casual way some good pointers
may be secured not only regarding mar-
kets, but in conneetion with suceessful
niethods adopted by merchants in other
places.

““In this way the traveler is very use-
ful to me, and I am always glad to
sive him a hearing whether I want to
buy or not.”’

Grocers Favor One ’'Phone.

Vancouver, Feb. 9.—The Vancouver
itetail Groeers’ Association has sent in
an official protest to the city council
wwainst the granting of a franchise to
« second telephone company in this eity.
. couple of weeks ago, application was
wade to the council by the Automatie
{vlephone Co. for a franchise, and it
as rather favorably entertained, since
e present system is reported a long
ay from being satisfactory. Since
lien, however, business men generally
liave raised objeetibns, and they eonsid-
* they would rather bear with the evils
hat exist rather than have them added
by the addition of another system,
fien every business man would have to
ve two sets of telephones installed.
‘ine grocer, who makes frequent trips
0 other cities, and who has seen the two
svstems in operation in one place, de-
clares that they have no single advan-

tage. The rates are not reduced, and
it only means an extra expense without
any inerease in business.

Suggestive Marmalade Window.

Toronto, Feb. 10.—Marmalade season
is on and it’s the live merchants who will
make the most of it. .J. Blood, a Yonge
St, erocer, has had a window display for
some days with this end in view. Be-
sides showing two or three different lines
of manufactured marmalade, he has the
raw material also and works out a un-
ique idea in this respect. Three cedar
poles about a couple of inches in thiek-
ness and about five feet in length are
stood up in pyramid shape—a hunter’s
method in cooking meals—tied at the
top with a chain hanging down snapped
onto a pot filled with marmalade or-
anges. Beneath this is heaped up wood
all ready for the match.

An orange slicing machine is also dis-
played, with a card attached, to the
effect that it is loaned free of charge
for slicing oranges for marmalade.

This is a window that any grocer—
large or small—can easily use. Tt is
up-to-date because the marmalade sea-
son is here, and it might be used by
other grocers with good results.

Attractive Showing of Labels.

Toronto, Feb. 8.—Walter Giddings,
who manages the branch of the W. J.
Snell grocery store at the corner of
Queen Street and Lee Avenue, has a
fine up-to-date store. The ceiling
is ecovered with art metal roofing
of simple design, the silent salesmen
and show cases are of oak, and of the
modern variety. The store has two cash
registers, each of which has four separ-
ate compartments used by different
clerks for different departments. The
most novel feature of the store at pres-
ent is the artistiec arrangement of the
canned goods on the shelves. At the
end of the store is a pyramid of cans.
The outline is made of cans of corn
which have a light colored label. The
inner part has the dark green pea labels,
the eans being arranged diamond shape.
This scheme is carried out along the top
of the shelving; the different colored
labels on the cans offering large scope
for the designing of conventional pat-
terns.

View of High Cost of Living.
Peterboro, Feb. 10.—In all this talk
about the inereased cost of living, no one
can blame the grocer for any increases
that may have been made to the price

B By

of the goods they handle. Such is the
feeling of a local grocer of this city in
regard to the present question that is
of all-absorbing interest in the press dur-
ing the past few weeks. The grocer was
trying to place the blame for the state
of affairs that is being emphasized now
and will be forgotten in a month or
more, and he completely exonerated the
members of his own eraft.

“‘The retailer i1s practically a fixed
(uantity in this game,”” he said. ‘‘The
produecer, wholesaler and others are se-
curing higher prices. The econsumer,
through the increase in the cost of labor,
is receiving more mouey, but the grocer
is almost untouched by or unaffected by
the conditions. In fact, if it does af-
fect us, or has affected us, it has been
to cut down our profits, rather than to
increase them.’’

The grocer claims that there is not
the same production as formerly and
that, ecombined with the cost of labor,
has almost compelled the manufacturer
to raise his prices. and the burden has
returned to the shoulders of the con-
sumer.

Grocers Handling Baled Hay.

Bracebridee, Ont., Feb. 8.—‘Should a
grocer handle baled hay?’’ asked your
correspondent of a large grocery store
proprietor in this town. ‘“Well, that’s a
serious question to answer.’”” he replied.
‘‘Honestly speaking, I think not, it more
or less damages the delivery system—a
big factor in a successful store; it
creates more work in the office; its the
means of enlarging your credit system
and it means bad friends with some of
your customers who buy hay if it’s not
number one. On the other hand, T have
handled 15 car loads since the New
Year, and have made some money oui
of it.”” So that is the question. Who
can answer it?

Protection Against Poor Pays.

Vaneouver, Feb. 9.—The Merchants’
Proteetive Association is approaching re-
tailers to become members, a charge of
$10 per year being made. It is proposed
to give a service by means of which a
dealer may ascertain at short notice the
standing of any resident of the ecity,
whether of good or bad pay and of what
financial resources. A list would be
furnished every month of suitable in-
formation. This is fairly well.looked
after in the ecredit list of the Rerail
Grocers’ Association, which keeps track
of those who do not pay, which is the
principal thing,

B 98
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LONDON, S.E. ENGLAND.
THE WORLD'S MANUFACTURERS OF

JAMS, MARMALADE,

Candied Peel, Pickles, Confectionery

Factories and stores cover a ground area of seven and a half acres. (adies)

Floor space represents a total area of fifteen acres. (adies)

Employees number 2,000
Over 100 Travellers and Agents
Annual Output of Jams exceeds 10,000 tons

e - |

As much as 50 tons of Strawberry Jam (%) made in a single day.

Absolute Purity and Highest Quality Always
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The Markets—A Scarcity in Raisins Reported

Prices Are Now Firm—Beans Advance on Montreal Market—Sugar Market a
Little Weaker—Firmness Displayed inthe Nut Market — Little Demand for

Evaporated Apples.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS

POINTERS

Peanuts to 1 e¢ent higher
Beans 15 eents higher.
Raisins—Firm
( amo Firm.

Montreal, Feb, 10, 1910.
The coming of Lent has put some-
at of a damper on trade generally,

ough, of eourse, some lines have ben-
fited It’s an 111 wind indeed that
However, as this
affairs iz expected every
vear, dealers have time to prepare for

and make ready for the large inerease
whieh always takes place after the Lent-
closes, Tt is a good thing 10
apart when it is
known to be dull, if only to allow a gen-
eral relaxation and period of recupera-
always comes hack with a

yNows O Ot oo,

conad Ol ol

seasol

have a tune ol vear set

tion.  Trade

hound later.

In Montreal this eondition of affairs

< probably more pronouneed than in our
10 the greater

number of striet observers of Lenten
denial here. At any rate for the next
trade is expected to slacken

iher large eities, owing

few weeks

naterially,

Snear Raws continue firm with an
pward tendeney. There has been eon-
activity in sales of refined and
cfiners are well satsfied with present
conditions.  No ehanges in quotations

~iderable

ave oceurred.
Gram lm ed, b 4 80
2041 hags 4%
Tmperial 455
o Beaver 455
Paris lus mp, boxes, 100 1bs 560
50 1he 570
= » * Bs 5 90
Red Seal, in cartons, each 035
F‘r)nlu diamonds, bbls 5 50
o 100 Ib. Loxes 5 60
L. 570
251b 5 90
51b. cartons, each 0374
l-xvra gro .nd bbls 5 525
#1b. boxes 545
~ 251b. boxes 565
Powdered, bbls 505
50-1b. boxes 525
Phoenix 4 80
Bright coffee 475
No, 3 )t-lluu 465
0.2 " 455
\0 1 = ks 440

AR
Bbls. granulated and yellow may be had at 5¢
above bag prices

Syrups and Molasses—New erop mo-
lasses is arriving in fair quantities.
There is this about present eonditions
whieh is somewhat disappointing to im-
porters, that buyers are only placing
orders  for immediate  requirements.
Syrups are having a fairly brisk sale.

Fancy Barbadoes molasses, {nnu-hvum 040 042
- o = arrels 043 045
. " > half-barrels, .. 045 047
C hulu: Hhrhndmu wolasses, puncheons ..038 04
- barrels ] 041 043
= 5 " half-barrels 043 0454
New Orleans : 027 028
Antigus + s P 030
Porto Rico . T B R 04

Corn syrups, bbla g §’
P -bbh. bogouss 0

i 180

i b. 130

C ases, 24 lh unl. 2 doz. per case. 250

-] 1doz 28

* 104 lh 4 27

‘' 21b. * 27

Tea—The market is firm and reviving
somewhat, There is still a marked scar-
city of the cheaper grades of Japans.
Chinas are having a ready sale.

“ “

T R e R R AP 040 05

oice .. R BT hns s ST AR S SRS 03 037

SOPADE—TI® .. ..onvpenoocnrnionrisnrsransnen 032 037

Medium........ ; = ...027 030

Good common. .02 02

Common ........... .02 o022

Ceylon Broken Orange Pekoe.. ..021 040

ORI 2 e aboisn s .02 02

Pekoe Souchongs. ..02 o022

India —Pekoe Souchongs . ..019 o002

Ceylon greens— Young Hylon ..02 02

Hyson ..... .02 02

s lg‘-unpovderl AT, (‘))119 g ﬁ
ina greens - Pingsuey gunpowder, low e. 0 14

¢ 4 f‘d 0 g 0 30

o
g

pmbud

Coffee—There seems to he a slight
weakening in the primary prices of Rio
and Maracaibo. Tt is thought to be only
temporary, however, as general condi-
tions seem to point to a eontinued firm-

ness,

Mocha. . 0184 025 Santos......... 014 017

Rio, No. 7 010 012 Maracaibo..... 015 018
Spices—(Cinnamon is selling strongly
The demand for other lines is steady,
hut not sensational in any way. Ginger
is, if anything, slightly weaker.
Perlb. Perlb. «
Allspice. ....... 013 018 Ginqer, whole .. 0 l? 020
Cinnamon, whoie 18 0 18 " "Cochin 017 020
#” 015 019 . B8
Cloves, whole 0 18 030 030 060
Cloves, ground . 020 025 016 022

Cream of tartar. 023 032

Dried Fruits—Raisins have been in
cood demand lately, particularly the bet-
ter grades. Prices are still unchanged,
but the tendency is toward a weaker

market.
(urnnu fine ﬂ‘lum per Ib., not cleaned. . 0 05‘
"clean 0 06
p Patras, perlb............ i 008
” VORI BRI . 556 0rnis sobssses 00

Raisins

Australian, per Ib., (to arrive)................ 0084 009
Old seeded raisins. ............... vis  woye O
California, choice seeded, l-lb pkgs Rty |
Ancyleoded pkgs. .. Gl
" Ioonm hs-cro'n.perlh...om 008
7 4-crown, perlb... 0 009
" SRR, . .. cossacaiiasnnren 007§ o010
Vulenu-, fine ol.ulk per lb.. R P 005
select, per it 0 063
" 4-crown layers, per Ib 0 067

Nuts—Peanuts are np from 3 cent to
1 eent, depending on the quality. Sales
of this line have been large, and as a
result stocks have run low enough to
warrant higher prices. Other lines pre-
sent no new features. Prices are firm.

In shell
Fllben- Ehdly per Ib
iona. perlb....
annaom Almonds, per 1b..
Wunuu Grenobleo, perlb..
Marbots, per 1b
Cornes, perlb .....................

Bhelled
Almondl 4-crown selected, pﬂlb
3<:ro-m

“ “ “

Peanuts
TR TR AN DR St Ay 012
Virginia, No. 1., B e WIS 15
Pecans, perlb. . 55

Pistachios, pmrlh

Walnuts—
Bordeaux halves. . ....
Brokens

Evaporated Apples — There is no
change at present. A rumor is eurrent
of a new evaporator to be started this
yvear in Quebee, equipped with all the
most modern machinery.

Evaporated apples, prime. .................co0vee cunn 009

Beans and Peas—Export demand for
peas continues brisk and higher priees
are looked for if it continues.

Beans are having a good local sale
with-firm prices. Some dealers are quot-
ing 15¢ advances.

Ontario prime¢ pea beans, bushel................. .. :
Peas, boiling, bag

Rice and Tapioca—Little has been do-
ing this week in either rice or tapioca.
It is hoped the Lenten season will serve
to divert more trade away from luxur-
ies and back to these staples. Prices are
unchanged.

Rice, gnde B, bun, 250 ;mumu ..................... . 29
- 0l sas . 29
" ae 29

s keu 2:1 poundl ...... 305
- keu 12 poundn ...... 315
» lnde c.c., 250 g 285

o 100 A 285
“" “ 50 285
» * kets, yo 29%
" 4 mkeu 1 poundl 305
Tapioca, medium pearl........................00 0 044

CANNED GOODS

MONTREAL.—Meats are improving
in demand somewhai, though still not
entirely satisfactory. Vegetables find a
ready sale, with fruits not far hehind.
Prices are firm and unchanged.

Peas, standard, dozen....................uununs ... 8105
Peas, early June, dozen...... .. 1073110
Peas, sweet wrinkled, dozen .. 110 1124
Peas, extra sifted, dozen. . ... L. 60
Peas, OIS <50 cs00ssvsse . 387 924
Beans, dozen « ssse DB
T R e S R . 080 082
matoes, dozen (Ontario and Quebec) . 0824090
Strawberries, dozen. . . 1314140
, 2’8, dozen . 75

dozen 65

3's, dozen 65

, dozen. 60

30

00

60

O
DDkt D kDD et ot Pt D D D ) ek et et

salmon-

BT4

30

024

o

40

165

2 200

corned Minced u»llo h 250

........... 150 Corned beef 160
Compressed corned Corned beef hash, 25 280
TR R 270 Jellied hocks, 2s..... 3 50
Rnuhuh brawn, 2s.... 3 00 Jellied hocks, Bs.. ... 10 00
Boneless pigs’ feet, 2s 3 00 Pll?gun ox tongue, 750

qu:.dy Innch veal loaf

Paragon ox tongue, 25 8 50
Plﬁuun ox tongue,

P -

Hu,-lvedo_xml. ls.... 160

Stewed kidney, 1s... ; 2 nncedunoked bu-f I“ 160
14

Btewed kidney, 2s. .. .
Minced collops, 1s. , . #liced smoked beef,1s 8 &0
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TORONTO.—The market in canned
roods is very strong. Peas are scarce
and more money is asked for them. Sal-
mon also are firm. If a move is made
in any line it will be upward. All goods
are in good demand.

Red pitted cher-
rien, O e s 175
Gallon apples... 245 275

l’umpkml Bartlett pears

Tomatoes, 3's. . .. 0 Heavysyrups,2s ... 1 65
Strawberries, 28140 150 Light s .. 115
Raspberries, 2. 1 60 1 674 Heavy “ 38.... 240
Ieachel,ﬂl 165 Light el PP G

3s 2 Lombnrd plums,
Lawtonberries.. .... 18 Y.l 080 085

Clover Leaf and Horseshoe hnndn salmon :
1-1b. talle, dozen .... 190 Red Spring,doz. 155 165
Hg g-:: goun ; 1231 RedSockeye,dz. 1 65 170
ats, dozen . ...

Ofies s prioes e it

Humpb.clu doz 095 100 Lobsters, quar-
(Cohoes, per doz. 1 45 1 50 ters, perdozen .... 140

ONTARIO MARKETS

POINTERS—

Sugar—Somewhat easier.

Raisins—Shortage reported.

Beans—Demand strengthening.

Toronto, February, 10, 1910.

Immediately after the holidays, the
wholesale trade started off at an uncom-
monly high speed, which was too good
to keep up, and in order to balance af-
fairs, the trade is losing now what it
unduly gained in January. On the whole,
however, the wholesale trade is satis-
factory and all look for a rattling good
spring business.

It is a most healthy condition of af-
fairs when there is not a line of goods
on whieh a deeline in value is expected.
lverything is looking up.

Sugar—The sugar market is a little
casier, but this means nothing more or
less than a lack of the keen interest
shown a few weeks ago. That the pro-
duction is below last year is unques-
tioned and with a continual increase in
the (onbumptlon. sugar will likely hold
its present price with a chance of going
higher. As sugar has already advanced
it is not likely that it will make another
move for some time.

St I.nwrence “Orylul Dlamondn barrels
barrels ....

“ “ “
“ “ “
“ “ “
“ ' “
“ o

cases, 20-5 boxes..

Dominos, cases, 20-5 boxes.....

Paris lumps, in 100-1b. boxes .
W n50db. *

e n251b. *
St. Lawrence g gran ul llted.hlrrels
Hioaver granulated, bags only. .
Hodpath extra ulated

St Lu'ronoe golden, bbls.
Hright coffee
No 12! yallow

N “

nnuht,od and yellow, 100-1b.

S S
SRR R RRETENSBERZSEB32

Bo. less than bibis.
Syrup and Molasses—Nothing more

than the ordinary regular orders for

iese goods ean be reported, and without
v change of any kind.

.‘, rups Per case Maple Syrup—
ib um 2 doz. Gall om.swuu ee 480
IDOMR e eesi 12 5 40
tins, 2 doz uarts, 2¢ 5 40
NCOBB. couseos sooe nts, 24 300
1 1h tms.idw Molasses —
............ New Orleans,
)b, lma $doz medium ..... 031 033
COI8 acvavse wooe New Orleans,
t "rch per 1b. . S R e 031
Ll; urth;mal. o014 e . Barbadoes,extra
v« S T IaDeY.. . o000 zoss 45
“ails, S’Bglbn gl Porto i!m. 045 0

Muscovads, .10 1o 030

THE CANADIAN GROCER

Tea—The tea market is firm, and as
their is nothing that ean disturb the
prices for some time it is in vain to
look for any appreciable change in the
situation.

Coffee—The coffee market is quiet
with nothing more than the usual de-
mand.

Rio, roasted.. ... 012 013
Santos, roasted. 015 017
Maricaibo, 016 018

Mocha, roasted. 025 0 28
Java, roasted... 027 030
Rio green....... 008 009

Spices—Spices are dull and sales are
light.

Peppern black.. 015 018 Oloves, whole... 025 035

white. 022 025 Cream of tartar. 0 33 0 25

9 whole, Allspice....... .014 0186

black. . A ‘" whole.. 014 016

Peppers, ‘whole, ace,ground... 076 0 80
white 03 Mi xed plcklmx

0135 spices, whole.. 0 016

0 40 Cassis, whole ... 020 025

03 Celery seed..... : 024

Dried Fruit—The orders for dried
fruit are not what they should be, and
the reason for it is a matter of opinion.
It is, however, expeeted that things
will improve and that a good brisk de-
mand will follow the dullness which
now prevails. The cheapness of green
apples may have some influenee on the
dried frnit market. Raisins, especially
Valencias, are searce and are in the
hands of a few and will likely bring
more money in the near future.

Per Ib.

100
Same fruit in 50-1b. boxes } cent less.
Apricots—
tandard
Choice, 25 lb bnxen
Fancy,
Candied and Drained Peels—
Le 0

09 011 Citron.......... 14 17
glrlnze ............ 0114 0124

Bag figs

Dried pebcheu
Dried apples
Jurrants—
Fine Filiatras.... 0 06§ 0 07 Vostizzas........ 0083 0 09
& 008 008}

Uncleaned }c less.
Raisins—

=]
&

05 0

006 007

008} 009

Valencias, new. 006 006}

Seeded 11b psck R R NN O 008

1 . 0074

“ 130 . 006
Dates—

hvupomted Apples—The demand for
these goods is light, and the prices are
weak.

Evaporatedapples............cc.covvvivvevnnnn 0074 008

Nuis—Nuts will be affected by the
new French-Canadian tariff and will be
somewhat higher so far as almonds and
walnuts are concerned.

Almondl I s s e oiovias sios s o mniss S bt Wanie 0114
T 012

i sh 035
Walnuts, Grenoble 0134
o B 011

o 012

= 030
Filberts. ...... 0124
Pecans 018
Brazils........ 015
Peanuts, roasted 012

Rice and Tapioca—There is nothing
new in these lines. There is a regular
demand, but nothing of an aetive char-
aeter.

Per 1b.
N Lo i oonsionaiacusinansnvris o8 ssnn ainy 0 03}
Standard B. !rom mﬂln 500 1bs. or over, f.o.b.,
Montreal. . |
Rangoon...... 0
Patnn .. ooiieiirinnn 0

‘leedtap\oca. %
Tapioca, medium pear!
Beans—Beans are still looking up
higher. Tt is still the opinion that the
farmers are exercising their richt of
holding back their stoeck for higher
prices, but some are inelined to think
that they have not much to hold back.
The demand for beans, like many other
things, exceeds the supply and econse-
quently the prices will be high.
Boans, perbushel, .. ... 0. Lis e e aeses 200 210

MANITOBA MARKETS

Corrected by Wire.
POINTERS—
Advance—Beans, meats, salmon, eann-
ed pumpkin.
New Goods—Ontario honey.
Steady—Cornmeal, nuts, coffee.

Winnipeg, Feb. 10, 1910.

At present there are many changes
going on in the grocery trade through-
out the west. New stores are opening,
old stores are enlarging, pioneer grocers
are retiring, and several transfers have
been transacted in the different prov-
inces. There is more or less of this
every year after stocktaking, but this
season has been rather an exciting one
in this regard. The changes have all
resulted in an active demand for goods.
Better perhaps has been the excellent
manner in which receipts have come in
during the past few weeks. Wholesalers
are busy revising their trade list and
credit accounts, at the same time doing
all in their power to despatch the goods
that are ordered in such large quanti-
ties and covering a wide range of
goods. This condition has stimulated
the market, and although manufacturers
do not quite understand, they are be-
ing pressed for goods of all kinds.

There is no ecommodity in the whole-
salers’ list this week that has a weak
trend. All lines are firm and advaneing
many important items are renorted out
of stock. Tf the manufacturing centres
do not look more eagerly to the out-
put in the west, there is no alternative
but high prices and continued shortaces.

SUGAR—The trade is fair only and
prices hold firm at the following quota-
tions. Although lower prices are not
anticipated, yet there is no immediate
advance expected. Merchants are quite
well stocked.

Montrnl and B (" granulated, in bbls. 5 40
in sacks....... B 45

ot yellow, in bbls........ 500

i in ucks 405
lcln. sugar, in hhls 575
1 595

o ' in umlll mlmtllieu 6 0
Powdered nupr fn bbls..... 5 85
bo ......... 575

e = in |mnll quantities. . 6 40
Lump. hsrd in W e 825
n$-bbls........ 8 35

g il ln 100-1b. cases &35

Syrup and Molasses—Syrup is the
great winter commodity. From Febru-
ary to May the demand is the lareest
in the year. Prices are strong. Mo-
lasses has a good market just now.

Syrup "Oro'm Brand,” ﬂb t{x. m: g doz, case ; g
v 10-1b. tins, per ’ o ! L
bz ” b. tins, per 2
241 i $ barrel, perlb. ...... 0%
3 "7, Buger Byrup, perid, ... 0 034
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PHE CANAXDILIEYY GROUER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

26 Alexander St.
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information about B.C. trade.
Oable Address—" Robin,” Vancouver.
Codes A BC, 6th Edition; Revised Economy; Modern
Economy ; Utility and Dowling's.

WILLIAM W. DUNCAN

F. G. EVANS & CO.
139 Water St. VANCOUVER, B.C,

Wholesale Grocery Brokers and
Manufacturers’ Agents

Correspondence Solicited.

Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Wareh

VANCOUVER - VICTORIA

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-class Gro-

cery Agencies. Highest References.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manufacturers’ Agdents and
Wholesale Commission Merchants

Codes—A B C bth Edition, Western Union

615 Dominion Trust Buildi
VANCOUVER, B.C.
Correspondence Highest
Solicited References

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest rbckera and shippers of first-
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch st 140 Water Street, Vancouver.

HERMAN ERB

Manufacturers’ and Wholesale Com-
mission Agent
P. 0. BOX 405

522 Bastion Street, Victoria, B.C.

Open for a few more agencies

THE CANADIAN GROCER

Wholesale Manufacturers’ Agents

Correspondence Bolicited,

F. R. McINTOSH & CO.

Vancouver, B.C.

British Columbia Office at Room 11, Hartney Cham!
Cor. Pender and Homer Sts., Vmcot’x'var g
H. HODGSON Manager

When writing to advertisers, kindly
mention having seen the advertisement

in this paper.

Nature has solved the
i)roblem of distribution.
t uses a multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.

~—— 2 West India Co., Ltd.

The Canadian house of

Sandbach, Parker & Co., Demerara, B.GC.

Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - -

- MONTREAL ,
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TllE CAXADIAN GROCER

10 Years =
A greater future
Year by year the next ten years are going to witness great
expansion in business in Canada. and the time will soon slip by.
You know the story of the great success of Red Rose Tea in
Ontario and the West in the past ten years. The quality of the
tea from the first has inspired confidence. On that quality and the
confidence it inspires in both merchants and their customers, the

business has been built up. No matter what you may have thought

about some other package tea ten years ago, when Red Rose Tea
was new onthe Ontario market, to-day you have the utmost con-
fidence in the quality of Red Rose and absolute faith in its future
as one of the great and expanding commercial undertakings of the
Dominion,and you are pleased to see the sales increase so rapidly.

The quality that has brought Red Rose Tea, in the face of
great opposition, to its present strong position as a standard seller
throughout Canada, is going to make it keep on growing.  The
next ten years’ increase, year by year, will be enormous. Every

week will tell. 'Why not begin now to get your share of that
increase, and every day recommend

Red Rose Tea

Wellington St. E.
S °“‘-}B,...c..e.\ T. H. ESTABROOKS
ST. JOHN, N.B.

315 William Ave.
Winnipeg, Man.

HE CANADIAN GROCER automatically selects the people

its advertisers need to reach. It is read every week by

the open-minded, alert and inquiring merchants in every section

of the country, at a time when they are seeking information and
suggestions to guide their actions.
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Beehive Bmdsz-lb tins, porll do'zl. onse .
“ lo “ " e
=gy .

Barbadoes molasses in §-bbls., per gal . &
Gingerbread molasses, § bbls., pergal. ... .......
New Orleans molasses, 5-gal tn.s p-rlm .......... ¢
Challenger, 6 10-1b. tins, per case

Tapioca and Sago—The suﬂneas of
the Tapioca market continues, and the
demand is quite heavy in both commod-
ities. Sago may be advanced soon, as
reports from producers are to that ef-
fect.

: 006

::.r,l,l‘:‘fﬁ,"wm' : : " 0043 0 041

Fresh Fruits and \e-g(t.lbles—«These
goods are reported in excellent condi-
tion from the south. Prices will likely
be forced up as these quotations are
low and supplies are limited.

RO ONwnew
SHRETIZAN

Carrots, per 1b 002
Potatoes, per bushel .. 050
Cal. caulifiower, per crate ; n et LD
Native cabbage, per 1b 002
Native oee.s, per bushei 060
Native onions, per doz ... 040
Oranges .32 3 50
Lemons .. 500
Apples, Ontario, per bol 375 500
Grape Fruit, per erate = 500
Grapes, per keg 500
Bananas, perlb...............0.. 2% 006

Cranberries, per bbl

Nuts—The present prices are strong
in all nuts. Last week’s le¢ advance in
walnuts may be repeated at an early
date.

he ll -d “ulnulr- in boxes, per lb 028
e small lote, per lb 0 'A_'
Ahnuhdn in boxes, per 1b .. 08

small lots, per 1L a .. 088

Peanuts, Jupan, perlb............. Y . 011 015

Honey—There are no lower prices ex-
pected so long as the demand continues
as it has been for several weeks. The
60 1b. tins are moving freely, and it is
expected that eastern supplies will be
short before next season.

Honey, 2§ 1b. tins, per tin....... cessen B3
A ; siss BED
= 12 oz jars, per dozen . i =

60-1b. tins, per Ib 0124

Rolled Oats—Cereals all move well
during this season. The oat market 1is
steady now; the rolled stuff cannot be
lower, it would seem, judging from
the fact that present prices are ridicu-
lously low.

Rolled oats, 80 1L. sacks, per 80 lbs § = 180
> 40 o il . . . 0%

20 4 "2 > . 05

80 (8, 108), 2%

Cornmeal—The great foreign popula-
tion in the west creates an enormous
demand for cornmeal. Particularly dur-
ing the winter months the demand is
heavy. These prices are exceptionally
strong and may continue so.

1, ck > . 205
(.ummu perzs -
4 r bale (10, 10's) .. 230

Beans—Another advance of ten cents
(10¢) is reported. The trade is excel-
lent everywhere on the continent and
stronger prices are in sight.
31b. picker, per bushel . vaser PR
Hand picked, per bushel . 289

Foreign Dried Fruits—The following
quotations on all lines are held strong-
ly. Prunes are having a large output
at this season. Fard dates may be
quoted 10c¢c lower—they are firm, how-
ever, at $1.30. Peaches and apricots
have an excellent market.
Smymu hulunm mnum uncleaned, per Ib . .

cleaned, per Ib..
Vslenun rumm Rowley's, fos E-r case, 28’

selects ™ 5 v
. » NS - Y IR nsesnirsiane
Califorma raisins, th)l(i u.eded in l 1b. packages
Tt S i i s e 006
* . !nncy leeded in §-1b. packages
package. ............ . 0 064
. choice mded m 11b. packages
leedu;‘ 11b. packages i
» ” fancy in 11b. p.c Agu
T T AT A 0 08¢

THE CANADIAN GROCER

Rnuuu 3 crown mmwh per, 1b. %{

Prunes, 90-100 per 1b.. 05

S | . 054

“ o “ 06

g, . . WSleed 08

R SRR A 07

:‘ 40-50 2 08

Silver prunes, acc to’ qunl - 12

Currants, uncleaned, loose pack, per 1b.. %‘
4 dry, cleaned, Filiatras, per 1b .

i wet, cleaned, o7

it

Apnwu lundnrd per 1k
choice, perlb
Plums, pitted, per Ib..
Nectarines, per 1b.
Duu:n per 1b., Hnllmu bulk.

e

£8E55SE

CoomooooooooooOoooo0OOOOOD

Fard, '9{ BN ...oo..ne 3 3 20

4 packages, 30m1w AT S o7
Figs, perlb........... sassansessassrsld DN O BB
Peel, per 1b., le mon S Pn o R S 094
i % orange S ek Y
R Ok e e e s 0133018

Barley—Some Mamtoba grown barley
has been recently put on the market
as pot and pearl, but the quality has
proven to be inferior to the Ontario
grown. No lower prices can he ex-
pected.

Pot barley, per bag, 1001bs. ... ... . s s hevs 2 40
Pearl barley, perbag, 1001bs. . ..........coovvvvnn vunn 350

Coffee—Rio is going up sll” but sup-
plies can be had locally at last week’s
prices. Quotations to-day are 10} to
11 cents.

Fvaporated Apples—The demand is
excellent since the green apples are be-
coming limited. From now on advances
are confidently expected. The present
market which” is at 8 and 9 cents is
considered low.

Meats—The advanced prices of fresh
meats have strengthened the canned
stuff. Prices are going up all round,
and just now they are transient. Lunch
tongue is up about $1.00 since last
quotation.

Per dozen

. 91

Veal, bn f and pn;rk 3AD. U008, . oo 5o 00 0mn0nine 25
-1b. 13

Mutton, boiled, 1-1b.....,.... 210
2 4 2-1b 345
R PR R 210

s 345

Ox tongue, H lb ,,,,,,,,, 7 60
SWic seniess 8 60

l'uu!eu lll: lmu(lm ...... 160
2-1b. sose BID

Sausage, ‘unbrulg. NS b el o e R Y 230
o TR PRV ) i 425

o Genava, 11b.. 230
2-1b 425

lum.ue lunch, 1-b..... 310
DORERIRID ...........oviunnsinnnnsinimonons 0 55

AR e 105

TR, Denslont 8. ... " ... cveeseeniies 2 50
Loaf lu L TR R N L o 22
i-1b. tins 130

Loaf ¢! hn R B - oo o .0 - o554 o mans oo manu 300
$1b. tins. . 17

Loaf ¢ ottage, 11b. tins. 22
Ab. tins. . ... 130

Loaf bam, 11b. tins. 22
130

4-1b. tins.

NOVA SCOTIA MARKETS.
Corrected by Wire,

Halifax, Feb. 10, 1910.

Unseasonable weather during the past
week has interfered to some extent with
business in the groeery lines. As a re-
sult of these conditions the wholesale
trade is rather quiet and the retailers
also report a falling-off in business. This
is only temporary, however, and as zvon
as the weather and the roads improve,
business will again resume its normal
state. With regard to prices, they are
fairly steady at present. Some of the
dealers are antieipating that the mar-
kets will be a little easier from now on,
but there is nothing at present that in-
dicates any marked change.

Large shipments of apples eontinue
to be made from Halifax to the Lon-

40

don market. Over thirty thousand bar-
rels were sent from here this week, and
mcre are to follow. Prices are improv-
ing on the other side for first-elass fruit.

Now that the Lenten season is near at
hand there is a good demand for fish.
Lobsters are fairly plentiful and heavy
shipments are being made to the United
States market. The prices are high, and
are likely to eontinue so. As the con-
sumption of fish has inereased in the
United States cities sinee the meat boy-
cott, fish is in better demand and the
dealers in Nova ‘Seotia are now sending
large quantities of fish to these mar-
kets.

Prices rule about as follows:—

Creamery prints Beef, American
..o 02 027 plate per bbl.16 50 17 50

Creamery solids Beef, Canadian
DO . <o 027 028 DN 2% oz o 16 50

Dairy, tubs, 1b. 023 0 24 Hams smoked 0 16’

Fre: egga doz RS Pork, fresh..... 010 0111

Case eggs ... 028 ‘odfmh quintal . 55
Sugars— llernnu, pickled

Extra Standard, per M.ail ....... 500
granulated ... .... 49 Apples, per.bbl. 1 50 3 00

United Empire . 485 Potatoes, P. E.

Austrian, bua, Island, bag. . 12
grsnulued 48 Onions, Spanish

Bright yellow 475 berib......... .... 002}

No. 1 yellow. 460 Onions, Ameri-

Flour h. whe: can, perlb.. ... 002}

L TR 640 650 Onions, Canad-
Flour, Ontario ian, perbag 160 175
ends, bbl... 575 585 olasses, fanc

(,ommul bag. 170 175 Barbados, bbl. .... 038
NS 054 055 Molasses, fancy

Pork, Amenu.n Bsrhadua' pun 32 00 35 00
perbbl........ 28 00 Beans, hushel . .... 225

Pork, clelr bbi 3000 31 00 Rolied Oats,bbl. 525 5 40

NEW BRUNSWICK MARKETS.
Corrected by Wire.

Sugar Molasses, .h

Standard gran. 4 9% 505 Barbados, ul 03 03
Austriasn 49 Buu.er. dairy,
Yellows........ 4 45 485 s 02 028
Flour, Manitoba 6 55 6 65 Butter, cream-

o Ontario.. 585 615 BN D siies 02 02
Cornmeal, bags. 1 57 1 60 Eggs, doz..... 030 035
Rolled oats, bbls 5 35 5 40 Eggs, newlaid 035 045
Buckwheat, Potatoes, bbl. 125 150

west. grey, hu 29 300 Canned ‘00(1!'

Val. raisins, 1b.. 0 05§ 0 06} Peas, doz.... 110 150
Cal. raisins,seed- Corn,doz.... 085 09

e 074 0 08’ Tomatoes, dz 095 100
Currants, 1b.... 007 007 Rupberrlel.

Prunes, 1b .... 005’009 dozen. . 18 19

Rice, Ib........ 0 03 0 03} Stnvberneo.

Beans, hand dozen....... 155 160
picked,bus 22 23 Salmon, case—

Beans, yellow Redspring... 650 675

eye,bus...... 360 375 Cohoes....... 600 62
Cheese, Ib .. ... 013 0134 Peaches, 2's,

Lnrd cumpound dozen....... 170 180
.014 014) Peaches, 3's,

{:nn: urs ST 163 C 17 dozen....... 270 280
ork,domestic Baked beans,

mesy:...... . 2850 29 0 dozen....... 1156 125
Pork, ]Amen- 260 25 & Fish—

can clear. .. P
Pork, clear f;)dmflryul 27 42

....... 28 50 31 50 habtle” 330 360
Beef, Ameri- SEER
anplate.... 17 00 18 00 Herring,

Beef, OCanadi- smoked, box 011 012

anplate.... 1675 17 00

BRITISH COLUMBIA MARKETS.
Corrected by Wire.
Vanecouver, Feb. 10, 1910.

Outside of navel oranges, which have
deereased in price from $3 10 $° 25 per
crate, there are few changes in prices,
though some of the figures are very firm.
Potatoes, Asherofts, are held at $35,
with a prospeet of a rise to $40 in the
near future. Locals are still quoted at
$25.

Apples are jobbed at $2 to $2.50
wholesale, and from now on the price
may go up still further.

There was a tendency to drop eastern
selected eggs to 30e, but with a few
days of cold weather this week, the
holders of stocks have taken courage, as
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local stoek has been coming in slower.
The 32¢ figure has therefore been main-
tained.

With ereamery butter jobbing at 40
cents, the quality is poor. For some
time it has been impossible to secure an
article free from a rank taste, and as
the quantity is limited, consumers have
to take what the commission men favor
the retailers with.

Although there has been an increase
in the priece of sugar in the east, the
price still remains the same here. The
reason is believed to be the importation
of sugar from Seotland, which is brought
here on the Blue Funnel liners.

Sugar, standard Butter, local
lated

ulated.... .... 5 60 CTeRIery ..... .... 0 40
Val. raisins, 1b.. .... 0 054 Butter, Western 0 22 0 25
Oal. s & 007 Eggs, m .. 037 033
Prunes 3 33 0 mt an, local,fresh 0 40 0 45
Currants 007 eese, per 1b.. 0 14} 0 15}
Dried aprioots.. 011 013 Bacon, premier. .... 029
Fl Standard, Lard, pure...... 0184019
6 90 Lard, compound .... 017}
T 35 00
Cro! D5
Beans, ... 003§ 0044 :
Rioe, per ton.....68 00 76 00 Local, ton...... .... 25 00
":npioet. per IR 0 03¢ a0
T 0 08} 27
Butter, Eastern
dairyin tubs.. .... 025

Butter, Eastern
dairy, choice.. ....

ALBERTA MARKETS.
Corrected by Wire.

-
Dry salt bacon,
smoked. ...... .... 016
iggs, fresh, case
dozen...... . ... 950
Butter—
Alberta cream-
ery bricks..... .... 030
Dried fruits— Alta. creamery
Apricots, choice .... 016 lids 29
- stand- 26
BN st s s sunn 015 25
Peaches, choice. ... 010
> stand-
. SO

Pears, choice
Pitted plums.... .... ns—
Prunes, 40-50 ... .... 0 08 Ontario, hand-
i RN picked, bushel .... 2 40
§ .o oo California limas,
L WG s s 0 06}
st | TR anned fish—
o 90-100... .... BC. salmon,
Evap. apples,50's .... sockeye, 48-18. .... 750
Produce— BC. cohoes,
Sugar cured ham % e 625
10-12average. . .... B.C. pinks, 48-1's 4 00 4 25
Sugar cured ham Sardines, domes-
picnie. ....... tic, 1004. ... 400
B. bacon bellies Lobster, 48-1's.. 17 00
- : 24 96-2's 18 50
Dry salt bacon. Fin. haddie, 4& 565

PETITION FOR EARLY CLOSING.

Majority of Peterboro Grocers Want New
Method Brought About.

Peterboro, Feb. 10.—A large number
of Peterboro grocers have presented a
petition to the eouncil asking that a by-
law be passed fixing the hours at which
the grocery shops in the eity shall be
closed. A deputation representing the
grocers was present to explain the rea-
sons for asking the passing of the by-
law. Affixed to the petition are the
names of more than three-quarters of
the groeers, and it is believed that the
couneil will acquiesce in the request that
has been made. The majority of the
leading grocers have joined in the peti-
tion. One of the speakers stated that
those who objected were largely pro-
prietors of small businesses. They could
open at seven in the morning and elose
at midnight if they chose, and in most
cases they remain open until 10.30 and
11 o’clock.

THE CANADIAN GROCER

In a large business it is not fair to
expeet clerks to work all day and sev-
eral hours after supper. Another point
was that the new hours would educate
the people to buy their supplies early
and thus be cured of the carelessness
that is responsible for purchases made
at ten and eleven o’clock at night. It
was pointed out that the passing and en-
foreing of the by-law will educate the
general public to turn out earlier and
by all the stores being elosed no grocer
will secure an advantage over another.
The representative of The Canadian Gro-
cer was told by one grocer that he be-
lieved the by-law would lead to the for-
mation of a strong grocers’ assoeiation,
an organization which he claimed would
be a great benefit to the individual.

Peterboro grocers want to close at 7
o’clock every night exeept Saturday
night, when 10.30 will be the limit. Other
provisions, as usual, are made for par-
ticular oecasions.

CARELESSNESS CAUSED FIRE

That elerks and grocers should be
careful with matches was demonstrated
in Montreal recently when a fire was
caused in a grocery store caused by a
clerk dropping a lighted match into a
tank of coal oil. A patron came into the
store to purchase some coal oil about
eight o’clock and a“clerk went to an out-
building at the rear to (ﬁm‘ a quantity
from a large tank there. ¥t took some
time for the oil to ecome out of the tap,
so he lit a mateh, and leaned over the
tank to see if it were nearly empty. A
part of the mateh fell into the eoal oil.
An explosion followed and in a moment
the elerk’s clothes were a mass of flames.
He had the common sense to rush out
and throw himself into a snow pile thus
saving himself from death, though he
did not eseape without severe burns.
The damage will be in the neighborhood
of about $1,000.

STORE HINTS FOR GROCERS.

(leanliness Pays. Keep the show cases,
floors, and goods themselves clean.
Keep your shop warm during the
winter months. A good radiator will
yield you returns in the form of pleasure
to your eustomers, and inereased sales.
Your share of your town’s trade is
yours only if you get it, and to get .it
you must go after it in the right .
Please your customers and your busi-
ness will grow, even if you have to ask

a little more money for the hest goods. -

Instruet your assistants to now and
then suggest to housewives that they
may be in need of a new washtub,
washboard, or some such thing.

To sell goods in quantity is to sell
more goods, because the housewife will
use things more freely if she has a good
supply on hand.

Stock of estate of Chapman & Mit-
chell, general merchants, Bradwardine,
Man., is sold to Robinson & Co.

41

TRADE WITH NEWFOUNDLAND.

A speecial report on the trade and eom-
merce of Newfoundland, issued by the
Trade and Commerce Department of the
Dominion GGovernment, and compiled by
Trade Commissioner J. E. Ray. at St
John’s, deserves the attention of manu-
facturers and exporters of grocery art-
icles.

The Customs Tariff comprises 218
items, of which 61 are on the free list.
The highest ad val. rate of duty is 75
per eent., but the items are very limited.
The items of interest to the grocery
trade bearing a duty ol 50 per cent. are
brooms and whisks. Important items
liable to a duty of 40 per eent. ave:
Aerated waters, faney biseuits, brushes,
china, faney wares and glasswarve. Items
carryin@ a 3o>per cent. duty ave: Aecids,
anchovies aud groceries in general.

Among-the items on the free list are:
Wheat, flour, hides, Indian corn, kero-
sene oil, molasses and pease meal.

An interesting feature in connection
with Newfoundland’s exports is the in-
ereased trade with Canada to the ex-
tent of $1,000,000 in the years 1907 and
1908, in eomparison with the year 1900.
This state of affairs should be gratify-
ing to both countries, in view of the faet
that the imports from Canada exhibit an
increase of $1,768,148 during the same
period, thus indicating the rapidly devel-
oping trade relationship between these
two British eolonies.

TRADE NOTES.

The French-Canadian treaty which was
explained in a recent issue came into ei-
fect on Keb. Ist. The C‘ommissioner of
("ustoms, Ottawa, has sent out a notiee
to the efiect that warehoused goods spe-
cified in the treaty may be ex-warehous-
ed at the rates therein provided aiter
Feb. 1, upon proof by declaration of the
importer to the satisfaction of the col-
lector that the goods are by reason of
their origin entitled to entry under the
treaty.

An Ontario charter has been granted
to the Bon-Bon (‘o., a new concern form-
ed for manufacturing purposes. The head
office is in Toronto, {he provisional
directors being Lionel Davis, (. E.
Stonehouse, (. K. Me(‘ann, and A. T.
Struthers.

A TRAVELER’S APPRECIA-
TION.
The Canadian Grocer,

Gentlemen,—Am sending you herewith
P. 0. order for $2, to pay subscription
to March, 1910. Apologise for not at-
tending to it before, and wish to say,
that my only explanation is a bad mem-
ory. Am highly pleased with The Grocer
which has improved very much since I
first read it and think it an absolute
necessity to the traveler who lives too
far away from house to visit it weekly.

Wishing you continued prosperity, I am,

H. L. McNALLY.
North Bay, Ont., Jan. 10, 1910.
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THE CANADIAN GROCER

By R. Y.

The all too common praetice in Tor-
onto of keeping erocery stores open till
ten and eleven o’eloek every night in
the week is a feature of the trade whieh
is deplored by most rational busiu@ss
mell.

When a man starts work at 7 a.unl. he
hias done all that should be asked of him,
or all that he should ask of himself in
the twelve hour span span between that
time and seven o’eloek at night. 1f he
i= a clerk he has a right to demand ex-
tra pay at double seale for all work
done after that hour and if it is the
proprictor, himself, who stays tied down
to his work till ten or eleven o’elock, he
is forfeiting, in impaired constitution,
many tmes what he receives in inereased
profits.

The main obstruction in the path of
the early elosing movement seems to be
gonism whieh exists between dif-
ferent wembers of the trade. Each man
is afraid to elose becususe his l'nlupelﬂ"l'
may stay open and carry off some of his
tom. This 1s a natural fear as gro-

Lhe anta

cers are all human and all after business.
A very litile thought, however, will show
anyone that early elosing ean be 1nsti-
tuted without any falling off in receipts.

PPeople have to eat and they have to
eat groceries. The consumption of these
necessities i1s not going to dwindle off
hecause 1t becomes necessary to purchase
them before seven o’cloek.

The trouble does not lie between the
werchant and the publie, but between
the grocers themselves. The money is
there for them to get, and it is only a
matter of the time when they are to get
it. It the merchants in a section would
vei together and bind themselves to elose
every pight at seven o’elock they would
be money and time in poeket.

Are Money in Pocket.

A. AL Martin, 202 Lippineott St. and
I>. k. Morrison, of 127 Lippineott St.
acreed last November to close ™ their
stores at 7.30 every evening. Although

there are three or four other stores with-
in easy walking distance of these two
men yet they elaim that they have not
losi more than an oeccasional odd cent

or so, not enough to pay for their gas
and eoal bills had they kept open.

One man in that same distriet who
keeps open at night states that he sold
practically no groceries after seven
o’cloek. His stand is on the corner of
two streets along which there is econ-
siderable traffic and he says that his
husiness after seven consists of sales of
tobacco and cigars {o transient ecus-
tomers. He estimated that his sales
would average about $3 for an evening
vt whieh there would probably be 60¢
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Early Closing Saves Light and Fuel Expenses

Exneriences of Toronto Grocers Who Close at Seven O’clock
—Others Admit That They Only Make About 75 Cents Profit
After That Hour—Claim Thiz to be Insufficient to Pay for
Gas and Coal—Advantage of Evenings at Home.

Melean.

or 7h¢ profit. When he was reminded of
the extra gas and coal bills he inenrred
through his long hours, to say nothing

#of the strain on his eoustitution, he de-

cided that there was not much profit in
the late l'lu,\illg.

When Mr. Morrison was asked how
his eustomers liked the change, he said
that he had not had one complaint.
Some of his patrons were in the habit
of doing their shopping late and he went
to these people, personally, a few days
hefore he inaugurated the new order of
things. He told them the position in
which he was placed, explaining how the
late hours tied him down to his business.
He pat it to them fairly and squarely
asking them how they would like to he
kept at their work all night instead of
zetting off at six o’cloek.

These people met him in the right
spirit and now he has no customers who
do not make their purchases hefore the
hour of eclosing.

Jealousy Must Not Rule.

The practicability of this scheme de
pends altogether on the closeness of the
relations between the members of the
trade in one section. There is no reason
at all why the groeers cannot get to-
gether, formulate an agreement and then
live up to it.

No one grocer will lose money, th
whole body will be further ahead, be-
cause the expenses of running a store
after dark will be eut out and at the
same time the volume of trade will not
deecrease, for as it has been pointed ont
hefore, people have 1o eat whether they
buy their provisions after seven or he
fore. This is a ‘‘dollars and eents”’
matter to every grocer in Toronto, whos
store is open at night, and as sueh it
demands his attention. In these days
when proftsare cut so fine in the gro-
cery trade it hehooves all line grocers
to save every possible cent, and early
closing will save you money.

QUESTIONS AND ANSWERS.

What Retailers Desire to EKnow-—Cost
of Doing Business Puzzling.

H. A. Meredith writing from Vegre-
ville, Alta.,, to The Canadian Greeer,
asks: ‘‘ Will you inform me through your
valuable journal, whether any of the
Canadian eanners put up tomatoes in
any smaller size than 3’s. It has often
occurred to me that in this western eoun-
try there is room for a smaller can-
say half above size there heing so
mueh travel and eamping, and so many
hundreds of farmers living alone who
would often use the smaller one, where-
as they would not the 3’s. T feel sure
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there would be a big sale for a 24 oz.
1_':.1!,”

Answer—There is a smaller sized eap
of tomatoes put up by some of the can-
ners, but not to any great extent. Some
2’s are put up but this, as a general
rule, is done only in eases where can
ners have a surplus of the smaller sized
cans on hand and they have a supply
of tomatoes to fill them.

Wants Cost of Doing Business.

A Hamilton, Ont., groeer in renewine
his subzeription, asks: ‘I would be
pleased if you could supply the follow
information, viz., what is the average
net retail profit and the average net
cost of doing a retail business in staple
groceries.”’

In answer to the above it may h
his subseription, asks: ‘I would he
as the average net cost of doing business
entirely depends on eircumstances and
varies in different towns and eities, and
it also depends on the management.
One grocer makes money under condi
tions where another one will lose. Ti
may, however, be stated that the net
profit over and above all expenses should
be ot least 8 per eent. and not less than 5
per cent. This, however, ean only be as
certained by each groeer, by keeping ac
count of his daily eash sales. Some find
it too mueh trouble to keep proper ae
counts, from the faet that they are try-
ing to keep traek of the cash and eredit
sales. To save a great deal of troubl
and have just as good results in the end.
the daily cash sales should include all
the monev that was received from goods
sold and also that was taken in that day
on aceonnts for goods that had been sold
hefore. If this is done, it is an easy mat-
ter to know the daily eash reeeipts. To
find cut the eost of doing business, find
the weekly eost of rent, light, heat, tele-
phone. help, horse feed, delivery, ete.
Suppose cash sales for a week are $400
and egpenses $52, then by multiplying
£52 by 100 and dividing by $400, the cost
of doing huisness in percent is aseertain-
ed. This is 13 per cent. the pereentage
on the inrnover for doing business.

To eet an approximate percentage of
the profit made on any goods, the follow-
ing is a simple method: Take a number
of vour hills as vou sell the goods fo
vour customers and determine what they
have cost yon. If this is done, say with
3 or 4 bills for several days, you will
et a fair idea of the profit you are
making by finding the difference between
cost and selling price.  When these paris
of the grocery work are properly attend-
ed to, they offer inducements forgreater
effort to exeell from week to /{)ek, be-
sides providing the satisfaetion(of know-
ine what you are doing.

—

A Halifax grocer is charged with at-
tempting to set his store on fire. Tt was
found the fire was caused hy two oil
soaked lighted cords, which were lying
on the ecounter and were attached to the
oil tanks. Had it not heen discovered
the place would have been blown up.
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lF you saw a row of apples, everyone differing in size, ripe-
ness and color,and all for sale at the same price, wouldn't
you choose the BEST?
Why not do the same then when you appoint AGENTS?
You require the best and we are at your service—the Largest

WINNIPEG REGINA CALGARY

WL o st ! 3 'i‘
Choose?’
and Most Progressive Wholesale Commission House in

Canada.
We reach all over the GREAT WEST.

Write us to Winnipeg, or at our branches at REGINA,
CALGARY or EDMONTON.

Nicholson & Bain

Wholesale Commission Merchants and Brokers

EDMONTON FORT WILLIAM

Thurston & Braidich

128 Villiam Street ®  NEW YORK CITY

Direct Importers of

| VANILLA BEANS
TONKA BEANS
GUM TRAGACANTH
GUM ARABIC

Winnipeg Representative,

W. H. Escott

Wholesale Grocery Broker

141 Bamnatyne Ave., East

EMPRESS BRAND JAMS

20-0z. Glass Jars 1909 Fruit

The attractive appearance sells
them. Their delicious taste brings
the customers back for more.
TRY THEM. That's all we want.
We are sure of your future orders
once you have had the

EMPRESS BRAND

WRITE US FOR PRICES

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.
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THE CANADIAN GROCER

STILL

"EASIFIRST”

SPECIAL PRICE FOR THIS WEEK

12", cents tierce basis

Prices will certainly advance. This is your opportunity to

ORDER NOW

GUNNS Pork and Beef Packers
LIMITED WEST TORONTO

.

A Reindeer Milk
Baby.
He looks it.

NSED MILK €O

|
L
R URO. NOVA SCOTIA-

Reindeer Condensed Milk

The richest and best

HOW IS YOUR STOCK ?
The Trure Condonsed Milk Co., Limited, Trure, N.S.

CHEESE

Demand is improving in Canada,
and offerings from Great Britain
have advanced since the first of
the year.

We think cheese is a good pur-
chase at present prices; it certainly
is the cheapest food on the market
to-day.

We have in stock colored and
white, large and twins, Stilton’s
Canadian and English Limburger
and Roquefort.

F.W. Fearman Co.

LIMITED

Hamilton

MILD CURED

Breakfast Bacon|

Skinned Backs |

——

and Hams

Finest 'Quality. Made from Selected Hogs.
Made under Government Inspection.

The WM. RYAN CO.

LIMITED
PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front 8t. East, TORONTO
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THE CANADIAN GROCER

Anti-Meat Agitators Discover Their Mistake

Come to Conclusion That Supply Rather Than Combines of
Dealers Has Been Responsible for High Prices — Export
Trade in Butter Likely—Good Outlook for Cheese.

The effort made to shake up the meat
situation and place the blame of the
high prices of meat on the dealers, has
resulted in a fizzle. The agitation came
from a source where the facts were en-
tirely lacking. Cold storage plants and
well equipped packing houses are now
hetter understood as safeguards against
cxtreme prices than as ecombines to
fleece the people. The outeome of all
the fuss is that the supply is not suffi-
cient to meet the demand. This seems
to be general all over, and the natural
remedy is high prices to induce greater
production and to lessen eonsumption.
This is aetively at work and will in due
course of time find the proper level.

As the demand is well supplied Wwith
fresh made butter, it is encouraging to

those who still hold large quantities of

cold storage. creamery butter to know
that there are export prices so nearly
reaching their views _hat business is
likely to result.

The eheese market has a good outlook,
and there is no danger of having too
mueh of a surplus on hand when the
new season opens up.

The egg trade is in good shape, and
¢ven with the inerease in the receipts
of fresh eggs, the held stock is held firm-
ly at unchanged prices.

MONTREAL.

Provisions.—Both pure and compound
lards are down } cent, owing in some
part to a slackening of trade during
Lent. There is a general weak tone to
the provision market, though two lines—
heavy flank pork and Windsor bacon—
show an increase due to a short supply.
Clear fat backs are down 50c. Trade
for all lines is dull.

T B, v B
xes, ., Pe
Ca.ge-. tl.l'u. eac

“
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Pails, wood, 20 Ibs. net, per Ib.....

Pails, tin, 20 Ibs. gross, per 1b.

“Tubs, 50 ibs. net, per ib.

Tierces, 3751bs., per 1b...
Com; La

6
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xes, 50 Ibs, net, per Ib. ..
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Pails, w

Tubs, '#Ib;lb.'t Ib

net, perlb......
P'!‘lkomu. 375 lbm.'pg:lb .................... -

ork—

Heavy Oanada short cut mess, bbl. 3545 pieces ....
Ca short cut back pork, bbl. 45-56
Heavy clear pork, bbls. 20-35
Olurlubwtlo
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Butter.—Butter is firm and is having
a brisk sale. There is comparatively
little in storage here, and receipts are
small. No changes in price are reported.

Fall creamerysolids....................... .... 02 0264
Fresh creamery solids. . . e e i

Fresh creamery prints Ry

Dairy, tubs, Ib........ . 021 022

Frezdliryrollm S Il |
Cheese.—Export demand continues

brisk with less than 20,000 boxes in
storage here to supply it. The cheese
situation is a good one for the dealers,
and those who have stocks are holding.
Some sales for export are reported as
high as 12 cents.

T A R e A N St g - 012§
estern, large. . 013
o SWhis........ .. 018
5 small, 201bs........... RN R i 013
S AN A R S 016

. Eggs.—There is a fair demand for the
few eggs finding their way in now.
Storage istocks are low and another jump
in prices would not surprise anyone here.

L T R o S R e < 035
Sel dozen 030
L e e R MR S 027
No. 2, dozen nominal)................. ........ 025 026

Poultry.—Just at present the poultry
market is somewhat dull, and little re-

vival is expected until after Lent.
Meanwhile prices are steady.

RO - ..o o e oo s eamsma crmoswns 019
Hens, verlb..... 015
Young ducks, pe 020
Turkeys, per ... 020
Geese, perlb.......... 015

Honey.—Demand continues about as
last week, just fair at the same quo-
tations.

White clover comb honey (nominal prices)...... 015 017
Buckwheat, extracted........ ...........c0unu.. 0

Olover, strained. bulk, 30 1b. tins
Buckwheat comb

TORONTO.

Provisions—The provision market is
steady, with a fair demand, but on the
whole a little bit easier, although there
are few changes in the prices. Hogs
are about 50¢ cheaper, and are now
bringing $11.50 per hundred dressed, and
from $8 to $8.10 live weight f.o.b at
country points. As usual, Lent will like-
ly have a slight effeet, but on aceount
of the searcity, lower prices cannot be
looked for.

Long clear bacon, per 1b..............cccvvuunns 014 014}

Smoked breakfast m, per 1b. .018 0 sg

Roll ,perlb... 014 014

Light hams, per Ib.. . 015

Medium hams, per 015

hams, per Ib. . 40 4!

8houlder hams, per 1b 13 013

per b 18 018}

‘““  peameal....... 184 019

Heavy mess pork. per bl 00 27 50

Short cut, per bbllb og 28 02

erces, per

“ " tubs R e R 016

. ol par i 0 194
00 per -

o 00 810

11 50

Butter—The receipts of fresh-made
butter are heavy and quite ample to sup-
ply the demand. Instead of ecomplain-
ing about the poor quality of butter on
our local markets, it is elaimed that the
quality is much better than last year.
This 1s certainly good news, and the
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farmers who deserve the credit should
know that their better work is appre-
ciated. The grocers throughout the eoun-
try who buy the butter from farmers
should be pleased to convey this knowl-
edge to the farmers as an eneouragement
for still greater effort.
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Cheese—The local eheese market seems
to be a fixture. With the high prices of
meat, there is still an opportunity for
the groeer to lead his eustomers to use
more cheese. With good salesmanship
the consumption of cheese could easily
be doubled.

Cheese, new, large.............................. 012§ 0 123
W R e o Rl 012§ 013
Eggs—The receipts of new-laid eggs

are on the increase, but as the stoek of

held eggs is not considered too heavy, it
is not expeeted that the prices of eges
will be much lower for several weeks.

Quotations, therefore, remain the same.

Cold storage eggs .

Select eggs. ... ..
Strictly new laid

Poultry—The poultry market is still
well supplied, especially with chickens.
which sell for 18¢ to 20¢ a lb. Turkey-
are about done and geese and ducks are
practically off the market.
8pring chicken, dressed................... .018 020
ens, per 1b. dressed. . . 2

Turkeys, per 1b., large.
Ducks

Honey—There is a regular steady de-
mand for honey, but not enoungh aectiv-
ity to cause any variation in the prices.
.. 010011

011 012

012 012}
250 275

10 1b pails. ...
5 1b. pails..
comb, per dozen.... ....

Honey, enmﬁwd, 601b. cans. . ..

MORE SUGAR SCANDAL.

The Grocer’s Wife—'‘Ach! no, my
child, ve can not to de beach go in de
vinter ; but ven the gustomers have
went away, you may take your liddle
pail and shofel and play mit de gran-
ulated sugar.”’—Harper’s Magazine.

TRADE NOTES.

Christakos Bros., Cobalt, Ont., have
opened a general store at Porcupine, the
new mining town.

Elmer E. Fisher, Dundas, Ont., has
purchased the grocery business of Joseph
Boyle. Mr. Boyle's retirement from
business is owing to the unsatisfactory
state of his health.

Milo Young, Tillsonburg, Ont., has
sold his business to J. H. Berdux.

F. L. Wagner, Aylmer, Ont., has sold
his grocery store and will enter the
boot and shoe manufacturing business.

T. J. Lowrey, St. Davids, Ont., has
sold his grocery business to Lowrey, Vi-
vian & Shoveller.

Leeson, Dickie & Grasse, wholesale
grocers, Vancouver, B.C., have opened a
branch in New Westminster.

On Feb. 1, the world’s visible supply
of coffee was 15,755,029 bags showing a
decrease of 914,244 bags against the
visible supply of Jan. 1, 1910, and a
falling off of 388,793 bags compared with
that for the same month in 1909.
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The
Ultimatum

|
as to which soap,after = |
|
all, rests with the ?
good housewife who

does the washing.

Her verdict must
have been that the

most work i8 done in

the shortest time
with the least effort
by using Fels-Naptha

soap. More women

| use it every year. 1

CLAM SHELL

BUTTER DISHES

Use two oval butter dishes together like a closed clam
shell. Pleases customer, clerk and delivery boy.
Mail this ad, to your dealer for prices.

Graham Bros. & Co.
Kinmount Ontario

JUST ARRIVED IN STORE

Shipment from John Gray & Co., Limited, Scotland, of
their celebrated Jams and Marmalade. 1's, glass, black
currant, strawberry and raspberry jam. 1's, stone jars,
black currant, strawberry and raspberry jam. 1's, b
marmalade, 7lb. tins Marmalade e will c‘hdly
furnish prices.

Dominion Brokerage Co. ”° Fomonra” =

THE CANADIAN GROCER

MR. GROCER,

Try the Better Way

That credit customer should not give you Lmubleg&
all. His business is as good as the cash customer’s,
and he will pay just as well if you use the right
tactics on him Lzbon t jump all over him—don't be
too loose with him. Just use the good, old, safe,
sensible plan that has beeu tried and proved suc-

cessful by thousands of grocers all over America
COUPON

Allison sz

systematize credit accounts, simplify collections,
lease the customer and eliminate arguments.
'hey cost but little and pay for themselves many
times over

HOW THEY WORK

A man wants credit.
You think he is good.
Give him = $10 All-

Book.

buys a dime's worth,
tear off a ten-cent

THE NEW FLAVOR

MAPLEINE

Nation’s Celebrated
CUSTARD POWDER

THE BIG 5¢c. PACKAGE
Just the thing

WHEN ECCS ARE SCARCE

We stock it. Write.

Ww. HBE‘SCOTT
Winnipeg, l.- 9 . Man.

errors, no t
Allison Coupon Books
arer ized every-
where as the best.
For Sale by the Jobbing Trade Everywhere.
Manufsctured by

ALLISON COUPON CO., (ndianapolis, Ind.

Tea Hints for
Retailers

by John H. Blake

The author of this book has had over
20 years experience in wholesale tea
circles. His aim in this work has been
to give the retail dealer ideas and infor-
mation that will prove valuable in a
business way.

Part | deals with :—

Tea Gardens of the World.
Tea from € eed to Leaf.

T'ea from Leaf to Cup.

The Tea Marts of the Orient.

Part I] :—

How to Test Teas.
Where to Buy Teas.

Is it Wise to Place an Importation
Order?

Bulk versus Package Teas.
How to Establish a Tea Trade.
Tea Blending.

275 Pages Price $2.00
Fully Illustrated

MacLean Publishing Co.
Technical Book Dept.

10 Front St. East - - Toronto
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THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Asmall
advertisement in the

RINGSTON
“GLEANER"™

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

SUOHARD'S O0O0O0A

Thisis the scason to push SUCHARD’S CO.
COA. From now on cocos will be in demand
daily. It ays to sell the best. We guar
SUCHARD'S cocos against all other makes
Deliclious in flavor; prises just right.

FRANK L. BENEDICT & 0O0., Montreal
Agents.

FOR BALE.

OR SALE—VINEGAR, W.W., 100 barrels. Proof.
25 barrels XXX. Must be sold at once. Low
price, C.O.D. Address Box 708, CANADIAN

GROCER, Montreal.

When writing to advertisers, kindly
mention having seen the advertisement
in this papes.
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THE CANADIAN GROCER

The makers of *“Gillett’s Goods” started business over 50
years ago in a modest way. To-day they operate the largest
factory of its kind in the British Empire, and their goods are
sold all over the world. Only good goods, upright dealing
and continued improvement could have obtained such a result.

Magic Baking Powder.
Gillett’s Cream Tartar.
Gillett’s Pei:(umed Lye.
% Koyal Yeast Cakes.

Good Goods with a Reputanon

coMPANY LIMITED T

WINNIPEG. TORONTO, ONT. MONTREAL. i

ESTABLISHED 1852.

@~ Merchants should recommend food products that are produced in CLEAN
factories.

Other pickles and

relishes, but none quite

The CALL

Glark’s
Meats

GROWS LOUDER

so distinctive and satis-

fying as

STERLING
BRAND

% PICKLES

Advertising Your customers who
and well-
known excel-
lencecreatean
increasing de-
mand.

are furnished with these

| justly famous goods soon

cultivate the “come

back” habit.

Satisfaction in using makes the demand permanent.
There are sure sales and satisfactory profits in

CLARK’S High-grade Food Specialties. Dol Sonis. yousr

Wm, Clark - Montreal jobber or direct.

Sterling Road, Toronto, Can.

" —Food Specialties—

Manufacturer of high-grade The T. A. Lytle Co., Ltd.
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THE CANADIAN GROCER
WANT TO SEE NO CHANGE. only been in foree for a short time, and tirely for the faney bread of the better o=
— as it has given good satisfaction I think quality,
Hamilton Grocer Believes the Present it is unwise to ask the Government to d
- ; X% Suppose the law should make a stand-
Bread Act to be Satisfactory. .mulfe la (’h;lf];z('l,dw(li’lel? it is mlt) cleg: Bt o Rl ol 960k o B B & large
Editor, Canadian Groeer. — A _lqcal ADY Tians WON EEVE S0Y PruesL. loaf, would it be any help to the con-
paper with the aid of the eity solicitor It is certainly mueh easier for the sumer to be compelled to pay 15¢ for a
claims to have found the true remedy grocer to handle it all at the same price, faney loaf instead of taking a smaller
of the bread problem. The remedy is than to sell at three different prices, weight a t 10e. There eannot he any
to pass an aet fixing a uniform weight because the consumer, if he wanted the difference to the consumer. It should
i for all kinds of bread. This is as old faney bread, would then have to pay also be taken into consideration that it
as the hills, but it has always been more money in view of getting a larger is impossible to make a 3lb. loaf of fancy
fonnd wanting. ) loaf than he now gets. It might be that hread as good as a 2lb. loaf, owing to
Writing from a retailer’s standpoint some would take the cheaper loaf, and the process of baking. Taking all into
i I favor the law as it stands now. I be- inferior bread, rather than pay a higher consideration T think it is best to leave
: lieve the grocers as a rule are all per- price for the same size of a better qual- well enough alone.
'. I«.w'l_\ satisfied, and 1 :f:nl to see where ity. lh'v' privilege of l)fl)‘]]l;! lh(? Stan(.l- HAMILTON GROCER.
the consumer would in any way be ard loaf is open for any one now, but it
{ henefited by a ehange.  This aet has - appears that the demand is almost en- Hamilton, Feb. 10, 1910,
!
*;
? . .
i Substitution
2
Substitution kills trade. Imitations are invariably inferior. A lower price, or a promise of a wider margin
of profit, is the temptation held out to persuade the trader to buy the ‘‘just as good” and push it off among
his customers, but they are not pleased with the goods. The grocer suffers in reputation and the consumer
is prejudiced against the particular class of goods to the loss of the manufacturer who must again attempt
£ to convince that individual that his product is worth buying.
3 There is only one
! and to protect the honourable trader, the consumer and ourselves we have recently taken into Court a case
of substitution of another article when BOVRIL was asked for, and
His Honor, Judge Charles De Lorimier, in the Superior Court in
i Montreal, granted an injunction restraining the defendants from
: any further substitution and condemning them to pay damages
and also all costs of the action.
We have been compelled to institute action against several other firms to restrain them from the same
course.
The qualities of BOVRIL and its uses have been widely advertised, and we have always endeavored to
retain a good margin of profit for the trade. We therefore solicit your interest and aid in the distribution
i |4 of our preparation. O
Montreal, P.Q.
{ —EVER SELL A HORSE OF FLOUR?
2 | s x
‘: ';
Many grocers in different parts of Canada are selling large numbers of
2 | these horses—also cows, pigs and other creatures in biscuit form. A
1 very popular line which grocers can sell to all classes. Profit is good.
GET SAMPLES IF YOU HAVE NO STOCK
THE CANADIAN BISCUIT COMPANY, LIMITED
1 LA PERADE, QUE.
= e !
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THE CANADIAN GROCER

Why Christie biscuits
make for success In

the grocery business

Success does not happen.

There 1s nothing accidental
about it. There are always
good and apparent reasons
for success—especially 1n
the grocery business.

The grocer who conducts a pure food shop is
bound to succeed, for the simple and conclusive
reason that pure foods are the foundation of

stable reputation—a reputation that no amount
of money can buy.

Since Christie biscuits are the purest of all pure

foods, it is reasonable to assert that the grocer

who handles them is laying the proper foundation
ey :

for permanent success.

Your best customers know a great deal about the

purity, quality and lasting goodness of Christie

biscuits.

Is it wise to risk losing even one good customer?

Remember there’s a Christie biscuit for every
taste, and—

Christie Biscuits sell
more than biscuits.

CHRISTIE, BROWN & (0., Ltd.

Good
Biscuit
AR Caci Gondiion s
3] Indispen-
= sable

No matter how good the quality
of a biscuit may be, it is worthless if
it reaches you in a soggy condition.

CARR'’S BISCUITS enjoy a world-
wide reputation for quality and
always reach you as crisp and fresh
as they leave our factory. Order
from nearest agent.

CARR & CO., CARLISLE, ENGLAND

AGENTS :

Wm. H. Dunn, Montreal and Toronto,
Hamblin & Brereton, Winnipeg.

L. T. Mewburn & Co., Ltd,,

The St-ndlrd Broker-ue

Co. Vancouver, B.C., British Columbi 5
T. A.McNab & Co., St. John's, L N»wfo\mdl.n‘l

'\ FINCER CREAMS

Eastern Provinces
Port Arthur to Alberta
Province of Alberta

PROBRESSIVE GROCERS HANDLE THIS MONEY-MAKER

Bisouit

retalls

"VILLAGE

3 Ibs. for

DIGNARD, LIMITED, Biscuit Manufacturers MONTREAL

Never had a can of

Banner and Princess Brands of Condensed
Milks—and two brands of Powdered Milk—
manufactured by J. Malcolm & Seon, St.
George, Ont., are the best brands that " skill
and science can produce. No dead stock
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,

ST. GEORGE, - ONT.

sewese
s

milk returned to us yet

mesieem
S ~ s
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THE CANADIAN GROCER

Grocers,
Confectioners
and
Druggists J
i
should not fail to handle a full range of our
Licorice Specialties
which will be found quick selling and
profitable.
We also recommend our
Soft Mints, 5c. boxes | M.&R.Wafers, 5¢.bags
Acme Pellets, 5-b. tins | Lozenges, etc.
Write for price lists and illustrated catalogue
AGENTS
ONTARIO, !
Send d l_:_.“s.-:dl‘oo. 54 Waellington
PROVIGE SE SUgRRG sptiaREE:
To-day Paul St, Montreal
MANITOBA, E. W. Ashiey, 123 Bannatyne
Ave., Winnipeg
BRITISH COLUMBIA, Shallcross, Macaulay

& Co., Vancouver
PROVINCE OF ALBERTA, Tees & Porsee
Calgary and Edmoaton

MVITIE & PRICE

EDINBURGH and LONDON

BISCUIT MAKERS TO

H.M. THE KING
AND HR.H. THE PRINCE OF WALES

The following kinds are specially recommended :

Digestive 'gloerld!’remler Biscuit of the

Rich Tea

Abemethy The Scottish Favorite.

Breakfast En;]y Flavored, Exceptionally
ght.

Rich Mixed ‘il B, "¢ '

Osborne

AGENTS for Manitoba, Saskatch and Alberta:
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

An Ideal Tea Biscuit.

A Homely, Substantial Biscuit
of the Highest Class.

By Royal

o= |
NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO,, Ltd.

EMBCOTE MILLS, WARWICK, ENGLAND

The above can be bad from any of the following agents:
The Smith Brokerage Co., Ltd., 8t. Jobn, N.B.
Watt, Scott & Goodacre, P.O. Box 1304, Montresl.
J. L. Watt & Scott, 27 Wellington 8t. East, Toronte.
W. E. Asbley, Winnlpeg.
Geo. A. Stone, 34 Inns of Court Bulldings, Vaneouver, B.C.

CANADA :
No better

Country

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott @ Co.
Halifax, N.S.

SELLING AQENTS:

J. A Taylor R.8. Mcindoe Jos. K. Huxiey Arthur Nelsen
Montreal Torente Winnipeg v

Arthur M. Loucks R.G Mllngon
Ottawa
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THE CANADIAN GROCER

Manipulatinos Not Affecting the Flour Market

Flour is Still Strong With Wheat Somewhat Lower — Cereals
in Good Demand at Firmly Held Prices—Trend of the Mar-

kets.

It was generally believed a week ago
that the price of wheat would hold its
own, and perhaps gradually, but quietly,
¢limb a little higher. During the week,
however, the market became restless and
Juring the struggle it dropped about 3
cents a bushel on the large markets.

While the eause is always based on
ihe reports of deerease or inerease, it is,
liowever, prineapally owing to the manip-
alation of the dealers, and as long as
this continues all that the most experi-
cneed ean do is to keep guessing. The
ilour market, however, is steady and
firm.

The eereal market although presenting
no changes in prices is quite firm, and
i would not be a surprise to those di-
reetly interested in the market to see
an advanee soon. Cereals find good
-iales at this season and orders have been
[vequent and many of them large.

MONTREAL.

I'lour-—The demand has inereased eon-
-iderably this week and prices are sat-
i~fying to the millers with no change
i them,

Winter wheat patents, bbl...................... ....
Straight rollers, bb .. ...
Extra,bbl.........
Roysl Eounhold.b
G;lenors, bbl
™M mn.oho mrim wheat p.t.em.l bbl..
rona bakers, bbl. .
Five Roses, bbl

croranT T O
E28BL8BE8S

Uatmeal—The export demand for oat-
meal has been lively and sales are ex-
ceedingly good. Prices remain firm
vithout ehange, although an inerease is
cxpeeted.

Fine ostmeal, bags...... Ry P Oy (L 2 62

Standard oatm LA SN 2 62:

tiranulated * » . 262

Golddust cornmeal, 98-1b. bags. 210

Holted cornmeal, lﬁ)- 185

Rolled oats, bags........ 240
TORONTO.

I"lour—The local flour market is slow-

affected by the constant fluetnations
i wheat, and therefore the prices re-
wain steady. With all the ups and
downs, it is, however, noticeable that
heat is on the whole, getting a little

'her In view of this, millers are

vare of the faet that their margins are
rowing a'little smaller, and that it will
¢ neeessary to raise the price of flour
i the near future,

Manitoba Wheat.

<‘uruuls-——'l'hcre is no change in these

eoods this week, but the market is firm
and millers are looking for higher prices.

Rolled oats, uma.ll lots,901b.sacks ............. .... 2 40
B DR DO CREMORE . o oo 205000 i0a00s cins 22

Rulled whelt small lots, 1001b. brls............ .... 310
25 brls. to car lots. ..... .. cevn 880

Standard and granulated oatmeal, €8 1b. sacks.. .... 265

TALK OF FLOUR MILL MERGER.

The Canadian Groecer has learned on
2ood authority that there is a move on
the part of some large millers to buy up
some of the smaller eoncerns. While
these rumors are substantiated by sev-
eral in the trade, those approached did
not know anything definite.

Some years ago there was an agree-
ment among millers to buy and sell on
a co-operative plan, but for some reason
or other, it did not work out extra well.
Now the proposition is that the mills be
purchased outright by one company, so
that this might be brought about.

At the present time there are some
mills in Western Ontario mentioned as
among those likely to be purchased.

HAVE FAITH IN BREAD ACT.

Master Bakers Desire no Change—Gro-
cers Not Complaining.

Toronto, Feb. 9.—W. K. MeNaught.
M.P.P.,, met a large representation of
master bakers in the Retail Merchants’
Association board rooms on Saturday
to discuss with them the bread act, as
it stands, and also the proposed amend-
ments. Toronto, Hamilton, London and
other places were represented, and all
delegates favored the present aet and
desired no change. After considering
every phase of the aet in which others,
as well as bakers took part, none sug-
gested any improvement. They all think
the aet is fair to all coneerned. The
bakers think it an unfair hardship to
make frequent changes in the weight
of bread, on aceount of the cost of the
changes in pans, ete., and therefore the
present act, which they eclaim is the
best they ever had, should not be dis-
turbed. They also state that the public
in general is well satisfied, the grocers
who handle bread are not complaining,
and the bakers are not making an un-
reasonable profit.

The inspeetion of bread in the baker-
ies was strongly upheld and considered
far more effective than the old system
of inspecting in stores, where only a
small percentage could be seen by the
inspector. and when all the bread de-
livered directly to the consumers es-
caped inspection altogether. The stand-
ard loaf of common bread is almost en-
tirely off the market, the people demand-
ing the faney bread of lighter weight.

L 3

More Than
Soda Crackers

There is something delightfully
different in the taste of

MOONEY’S

Perfection

Soda Crackers

which distinguishes them from
common Soda Crackers.

The difference begins with better
baking of best material in a large,
up-to-date oven, built expressly
to bake this biscuit.

The difference is protected and
preserved for your customer by
the package of the biscuit, which
effectively retains the freshness,
and exclides all dust and
moisture.

Need we say more ?

THE MOONEY
BISCUIT & CANDY
COMPANY

STRATFORD, ONT.

HOONEYS

PERFECTION

e (i by R §00°°

§ 1" MOONEY BISCUIT 5 CANDY C3
N STRATFORD CANADA

'
GELATINE
When an
ARTICAL
lnis held the

" lul m( r

onits side
[ That is why
you should
always

xup nl)

Ghl A TINE
PURITY GUARANTEED

Canadian Agents: J & G. Co‘,
C.E. Colson & Son, Montreal
D. Masson & Co., ie Ml"l

Go
A.P.Tippet & Co., < EDINBURGH.

i
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THE CANADIAN GROCER

TRUMILK

A full-creamed Milk in soluble powder form.

MILKSTOCK

A separated Milk in soluble powder form.

Y T N ———

—

These products are unequalled in quality by any other milk,
whether in powder or condensed form. Pure, healthful, digestible,
convenient. Guaranteed free from preservatives or adulteration.
Dissolve easily in cold water and make perfect liquid milk.

STERLING, ON SIL- MADE IN CANADA
VER, SIGNIFIES 2 . — .
| EauND wok R Canadian Milk Products, Limited

A e O e 4 . AR ¢

MERIT. IT IS THE Head Office: TORONTO. Plant : BROWNSVILLE, ONT,
MAKER'S GUAR-
: ANTEE TO THE PUR-
f CHASER THAT THE [
@ MAGIC WORD IS THE ) Macaroni, Vermicelll, efc.
“ REAL THING.” WALTER BAKER & cu- s Strictly French Manufacture Guarantesd

Manuf, red at

cH0 cnlAT[ 92 Bemudry MONTREAL
FEATHERS WANTED
Highest prices paid for feathers of all kinds. Mus!
beclean and free from quills. Prompt remittance
&R | e

39 Bonsecours Market, - Montreal

WE SELL FEATHERS T00

PRI Rt P ISCNPIA

A = PO~ 1
e

¥ | In like manner certain well-
, known brands distinguish
7w quality goods from ‘“Nearly
as Good” imitations.

Our Cocoa and Chocolate
preparations are AB-

SOLUTELY PUuRrRE—free
from coloring matter,
chemical solvents, or

adulterants of any kind, O Lote o Poe, Modium or

| n ““
CHOCOLATE
. 9 Regist and are therefore in full Backs or Bulk.
i i Pat Of. conformity to the require- TORONTO Slll 'llll. 128 Adelaide $1. E., Toronto
l ments of all Pure Food Laws. G. J. CLIFF, Manager.

. Walter Baker & Co, Limifedl | ROLLED OATS

it e ~ .
% I'he Sterling Bordeaux
i Chocolate is the famous

i 4 for over 25 years the leader. tstablished 1780, Dorohester, Mass. FLAKED WHEAT and OATMEALS
} R - 2 - Bags or Barrels. Oar or Broken Lots.
ol ‘ Itis M‘ in that it ever Branoh House, 86 8t. Peter 8t. WRITE FOR QUOTATIONS.

Prompt sttention to all orders.
J. W. EWEN, - Uxbridge, Ont.

cmemscaog g

R MAPLE SYRUP =
I have sogn on e Eenber et
Mockford, Charimond Road, London

|} possesses that uniform ex- MONTREAL, CANADA
| cellence which gave it re-
putation early, making it
alike the favorite of con-
sumer and dealer.

Mr. Merchant,
Are you handling

Royal Purple Stock
and Poultry Specifics

the largest advertised goods of this
nature on the market? If not, write
us for price list and our plan of ad-
vertising to bring you direct results.

The W. A. Jenkins Mig. Co., - ' ,-_,';fm Lo
LONDON : : : ONT Goltre. Wens, Bruises, Vari

/ Itis STANDARD. Get Prices.
] CANADA MAPLE EXCHANGE
Montreal

1 The Montreal

! Biscuit Company

Manufacturing Confectioners

MONTREAL

N

larged luuln
cose Velins, Vnﬂmulu. 014 Bores, Allays 'Pain.
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THE CANADIAN GROCER

On
Calling
1he
Customer

DE ™M
REGISTERED

w HEN T was young and guileless, Brother Grocer, long
before I ever saw a bag of FIVE ROSES, I was wont

to pass my summers with an uncle of mine, owner of

MENTARES a large farm on the Richelieu.

’I l ! Amongst others in the meadow, there was one frisky nag,
' 8 cl called Juno, which 1 fancied above all her equine companions.
uvaranfesd 3 1 I used to go out with a handful of oats, sauntering gently
IONTREAL : over the green with malice aforethought, warbling melodious-

I
|
1
i

ly, “Juno, darling, Juno.”

Bkinds. Must ! And Juno at a sate distance would prick up her auricles
t ittance . . . . . . > :
L b and whinny in distressed, deliberating accents, till Juno's greed
) g : g
D'".Mn-l overcame Juno’s judgment, and she was led away.to “fresh
'00 fields and pastures new.”
— q But one day, Brother Grocer, | called Juno when 1 had
I no oats—ever after it took Juno a long, long time to come even
when both hands overflowed.
1. E. Torsats w HTCH must remind you, Brother Grocer, of many a long-
» By
cherished customer lost through poor quality and long-

. 1 sought since.
ATS =

Many a housewife replies to the call of good flour and obeys
'nu 1 av " $ar Frale = \ - [l 3 re ki
Broken Lots. the re-calls, till one dav vour quality fails and Mrs. Housewite

fails to call.

q Good quality now and again wont coax success, Brother

Grocer. Needs must a regular unbroken chain of satisfaction.
f Once lost, it takes ten times the trouble to recover gone pat-
ronage that it did to make the first sale.

A single baking disappointment shakes the housewife’s con-
fidence—she is looking for trouble, she is bound to discover
flaws and magnify them even from perfect flour.

T There is this, Brother -Grocer, about FIVE ROSES: every
F]l E sack and barrel is a link in a chain of satisfaction, each of

cqual strength and quality—there is no weakest link.

B b Xy : POS EE S q Don’t call the customer, Brother Grocer, unless vou have
r the “oats”—I mean FIVE ROSES.

P Saehind o _E. M. E. i "“:,

iTars Tain. i

oo, o FLOURKR LAKE OF THE WOODS MILLING CO., L. | §
d : MONTREAL TORONTO ST. JOHN LONDON OTTAW A

- 53
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THE CANADIAN

Canadian Trade Changes of Recent Occurrence

Many Retail Businesses Change Hands—New Grocers in the
Trade—Damages by Fire and Assignments Made — New Com-

panies Formed.

Ontario.

Alex. Davis, groeer, Toronto, has as-
.‘!'__'l‘l"i.

(. B. Ellison, grocer, Hamilton, has
sold out.

Elisha ¥. Chapman, grocer, Kingston,
Ont., is dead.

Peter Langan, grocer Sarnia, Ont., has
sold to .lu:‘. Ml“\

0. E. Banks, general merchant, Mono,
Ont.. has assigned.

Angus Campbell, grocer, I.eamington,
Ont., died recently.

Samuel Wetton, grocer, Hamilton, has
sold to Annie Kenny.

E. A. MeCarthy, grocer, Toronto,
has sold to Hart Bros.

Canadian Sales Check Books, Ltd.,
have obtained a charter.

Osear Banks, general merchant, Ca-
milla, Ont., has assigned.

W. .J. Boyle, grocer, Dundas, Ont.,
has sold to E. D. Fisher.

Jno. Mensour, general merchant, Blind
River, Ont., has assigned.

M. Nolan, groeer, Kingston, Ont., is
offering 40¢ on the dollar cash.

Alfred Melean, grocer, St. Mary's,
Ont., is retiring from business.

H. C. Mohr, grocer, Berlin, Ont., is
advertising his business for sale.

Hodgson & Bedggood, grocers, Blyth,
Ont.. have diseontinued husiness.

Wm. A. Ferrier, general merchant,
Horning’s Mills, Ont., has assigned.

J. D. Elmes, grocer, Bathurst St.,
Toronto, has sold to N. C. McLean.

Jas. Greer, genera! merchant, Reaboro,
Ont.. advertises his business for sale.

J. D. Brown, general merchant, Dun-
dalk, Ont., has sustained loss by fire.

Mizzen & Sargent, grocers, Iondon,
Ont., are succeeded by .J. A. Henderson.

A. D. Lachanee, general merchant,
Sudbury, Ont., has assigned to A. Trving.

H. C. Doersan, grocer, Penetanguish
ene, Ont., has assigned to Wm. .J. Mar-
tin.

Cummming & Knott. groeers, Colling-
wood. Ont., have assigned to J. H. Num-
Ilt I'S.

Thos. Hoolihan.- general wmerehant,
Fimbro, Ont., is sueceeded hy Robt.

('lark.

E. A. Rosser, general merchant,
Appin. Ont., sustained loss by fire re-
“( Ix'])‘.

Bridget Hunniford, grocer and fancy
goods, Merriton, Ont., was burned out
recently.

Wm. Cowan, general merchant, Burke-
ton Station, Ont., advertises his husiness
for sale.

E. Guillet & Co., grocers and oil mer-
chants, Cobourg, Ont., are offering to
compromise.

Estate of Hovey Blinn, general mer-
chant, Christina, Ont., has heen sold to
E. Ryekman.

Osear Baker, pickle manufacturer,
Holland Landing, Ont., has assigned to
T. J. Woodeock.

A meeting of ereditors of Cumming &
Knott, groeers, Collingwood, Ont., is
called for the 7th.

H. Endacott & Co., general mer-
chants, Orangeville, Ont., have sold
stock to A. .J. Smith.

Stoek of The Coxall Co., grocers and
crockery merchants, Napanee, Ont., is
advertised for sale by tender,

Quebec.

Mrs. E. Lemay, grocer, Montreal, has
assigned.

I. Goodman & Son, grocers, Montreal,
have registered.

A. P. Chapleau,
(Que., assets sold.

Theo. Damphouse, grocer, Montreal,
(Que., assets sold.

Theophile Damphouse, groecer, Mont-
real, has assigned.

Mrs. S. L. Chivigny, grocer, St. Tite,
(Jue., has assigned.

The Eastern Townships Grocery Co.,
Montreal, has registered.

F. L. Kedue, grocer, Hull, Que, stock
sold at 54¢ on the dollar.

Stock of S. Chagnon, grocer, Mon-
treal, was damaged by fire.

J. M. Vezina, general merchant, St.
Narcisse, Que., has assigned.

J. E. Gobeil, general merchant of St.
Methode, Que., has assigned.

FEdwards & Saunders, grocers, Sher-
brooke, Que., have registered.

Theophile Damphouse, grocer, Mont-
real, advertises his assets for sale.

Assets of Cadotte & Viau, grocers,
Montreal, are advertised for sale.

J. B. Lapalme & Co., general mer-
chants, St. Johns, Que., have registered.

E. Asselin, general merchant, of St.
Felix de Valois, Que., has compromised.

Demand of assignment has been made
on Fugene Benoit, grocer, I't. Hyacinthe,
Que.

Lockerby Bros., wholesale grocers,
Montreal, are offering 50c¢ eash on the
dollar.

grocer, Montreal,

GROCER

The assets of A. Morin, general mer

chant, of St. Marcel, Que., are offered
for sale.

Felix Vanlincourt, grocer, Amaqui,
Que., assigned, V. E. Paradis, prov.
guardian.

MacFarlane Bros., general merchants,
Campbell’s Bay, Que., are sueceeded by
H: Bolam.

The assets of Celestin Marceau, gen-
eral merchant, Petit Mechins, Que.,
were sold on Feb. 3, 1910,

Maritime Provinces.
Smith,

Will. A. grocer, Kentville,

N.S., offers his business for sale.

J. 8. Sanford & Son, produce mer-
chants, of Halifax, N.S., offer to com-
promise.

E. P. Reid & Co., wholesale grocers,
Moneton, N.B., are succeeded by Reed

Co., Ltd.

ALL ABOARD
CET READY TO SUPPLY THE
DEMAND FOR

GREAT WEST

CUT PLUCG
SMOKING and CHEWING
TOBACCO
SALES INCREASING DAILY

CLAY PIPES

The best in the world are made by

McDOUGALLS

Insist upon this make

D. McDOUGALL & CO., Sleeor:

SPRAGUE
CANNING MACHINERY 00.,

OHTOAGO, TLY... U 8.A.

Black Watch

The Big Black Plug
Chewing Tobacco

‘“A Trade Bringer"”

Sold by all the Wholesale Trade

(‘o
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A. (. MeKinnon, general merchant,
Colenran, N.B. is offering 40 per, cent.
compromise,

Western Canada.

Thos. Hurtley, grocer, Winnipeg, has
retired from business,

W. J. Campbell, grocer, Portage La
Prairie, Man., have assigned.

Mitchell & Jones, general merchants,
Justice, Man., have dissolved.

The Wetaskiwin Candy Factory,
Wetaskiwin, Alta., has dissolved.

McGillivray Bros., general merchants,
Ikennedy, Sask., have dissolved.

Cameron & Duffy, general merchants,
Lloydminster, Alta., have dissolved.

Morris  Macklin, grocer, Winnipeg,
Man., has removed to Neudorf, Sask.

D. F. Beisel, general merchant, sue-
ceeds Augusta Kuno, Glendella, Man.

A. H. George, general merchant, La-
voy, Alta., has sold to Thos. J. Duffy.

E. H. Houghton, general merchant,
Iirskine, Alta., has sold to D. F. Lusted.

D. G. Horne, grocer and confeetioner,
Red Deer, Alta., has sold to F. Westgate.

Iixtension has been granted W. J.
Stinson, general merchant, Austin, Man.

Hill Murphy & Co., general mer
chants, Red Deer, Alta., are dissolving.

Trowsdale & McDonald, general mer-
chants, suceeed S. Calvert, Treherne,
\Man.

D. Hornstein, general merchant,
Sheho, Sask., has sold to F. N.
iKramer.

Mitechell & .Jones, general merchants,
Justice, Man., are succeeded by Mitchell
& Mitehell.
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DUTY IS MUCH HIGHER.

Why Tobacco Prices Have Gone up
Since 1865.

Since the publication a few weeks ago
of prices of grocery articles in 1865 and
1910, considerable interest has been dis-
played in the great advance made in
tobaceo. In 1865 the price quoted was
26¢ per pound, while to-day it is 75c.

The chief reason for this advance is
due to the inerease in duty.

For instance the excise duty on to-
baceo made from foreign leaf in 1867,
as shown by Inland Revenue statistics,
was 10¢ per lb. In 1870 it was increas-
ed to 15¢ and in 1874 to 20c. In 1883
it was reduced to 12¢, except when put
up in packages of less than 1-20 of a
Ib., when the duty remained at 20e.

[t was inereased again to 20c¢ per lb.
in 1885 and to 35c¢, when put up in
packages less than 1-20 of a 1b. 1In
1891 it was made 25¢, irrespeetive of
size of packages.

Regarding Canadian tobaceo, no duty
was specially imposed until 1880, when
one of 14¢ per 1b. was exacted. In
1882 that was reduced to 8¢ and in
1883 still further to 2¢. It was in-
creased in 1885 to 5e.

The duty on Canada twist in 1867 was
d¢ per lb.; in 1870 it was 7e.; inereased
to 10c in 1874 ; reduced to 4c¢ in 1879 ;
reduced to 2c¢ in 1883 and raised to 5¢
in 1885.

The above changes were made prior
to 1901 and no changes were made un-

til 1908 when an amendment to the
Inland Revenue Act was made.

This revision was not an increase in
taxation, but simply a rearrangement
in the manner of collecting the duties
on tobacco.

This stated that a duty of 5 cents
per pound, actual weight, shall be im-
posed on tobaceco and cigars manufae-
tured in Canada ‘“‘on all chewing and
smoking tobaceo, fine cut, eavendish.
plug or twist, eut or granulated, of
every description,—on tobacco twisted
by hand or reduced into condition to be
consumed or, in any manner other than
the ordinary mode of drying and cur-
ing, prepared for sale or consumption,
even if prepared without the use of any
machine or instrument and without be-
ing pressed or sweetened,—and on all
fine-cut shorts and refuse seraps, cut-
tings and sweepings of tobaceco made
from raw leaf tobaceo or the product in
any form, other than in this Aet other-
wise provided, of raw leaf tobacco.

“On common (Canada (wist, when
made solely from tobaceo grown in
Canada, and on the farm or premises
where grown, by the cultivator duly
licensed therefor, or in a licensed to-
bacco manufactory, the duty is five
cents per pound, actual weight.”’

Apart from the inereased duty, the
increased cost of raw material and of
labor has, no doubt, had a great deal
to do with the advance in tobaecco.

It might be mentioned here that in
the case of Maedonald’s tobacco, the
surplus is going back to the country
for the aid of practical education and
therefore in a most profitable form.

Manufactured

Are You Keeping Your Tobacco Stock

Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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Order from Your Wholesaler

el lmpbrted Leaf Exclusively
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Sirawberries

Are receiving three times a
week direct from Florida, also
Florida Lettuce, Egg Plant,
Green Peppers. Your orders will
have our best attention.

Marmalade Oranges are now
at their best; prices right. Cali-
fornia Navels, Valencia Oranges,
Grape Fruit, Almeria Grapes,
Figs, Dates, Nuts, etc.

McWILLIAM

Mc."E.

EVERIST

25.27 CHURCH ST. - TORONTO

O serve your
own and your
customers best

interests keep al-
ways on hand a
box or two of St.
Nicholas or Home
Guard Lemons.
They're the most
consistently high-
grade lemon on the
market.

J. J. MoCABE

32 Church Street, Toronto.
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Apples Plentiful with

“

Low Prnces Prevailing

Frosted Oranges Had Depressing Effect on Sales—All Kinds
of Vegetables on the Market—Fish Market Firm With Some

Advances and More Expected.

MONTREAL.

Green Fruits.—There has been some
activity and increased demand in some
lines, but the market is not extra husy.
Oranges are still maintaining their de-
mand and grapes have advanced slight-
ly. The demand for bananas is 10t so
large as usual but Jamaiecas No. 1 are
holding their own at $1.50 to $2 per
buneh. The truth is there is a duilness
ruling at the moment which is likely to
be stimulated during Lent.

Apples Grapes, Almeria,

Baldwins, bbl.... .... 400 perkeg...... .... 5 50
Greenings, bbl... .... 400 Kumgquats, qt. 02
i $%  verdilie bo 32
ings, No. © Rris 2viv
Spies, per bbl.... .... 500 Maoris, box...... .... 3%
meuse, bbl. 400 450 Limes, per box.. .... 150
Mackintosh reds. .... 500 Messina bitters. 2 50 3 00
v No.2. .... 450 es—
Tallman Sweets.. .... 250 Late Valencias.. .... 52
Wealthys, 1, bbl. .... 450 Floridas......... .... 4 50
o 2, .... 400 Californis navels 3 00 3 50
Bananas 4 Porto Ricos...... .... 250

bunch ......... 50 200 Mexicans........ .... 240
Cranberries, bbl. 7 50 9 50 Jamaica, crate 4100
Cocoanuts, ook, P Pineapples—

Grape fruit— Flori box 400
BN o 2cv e rivi 3oas 450 Strawberries—
Jamaica......... 35 400 Florida. qt. ..... .... 070

Tangerines, strap .... 576

Vegetables.—Bitter cold weather in
the earlier part of the week had some
tendency to restriect the shipments of
vegetables and dull the market. How-
ever, things have livened up a little to-
wards the end of the week and pros-
pects are brighter for a more active
demand. Prices are urnchanged, but
there is a decided weakness.

Beets, bag....... 050 60 Spanish, cases

Brussels sprouts, N o505 5255 27
N s 5aas 023 Spanish, § cases .... 165

Carrots, bag..... 050 060 SIS ..o00s. 09% 100

Cabbage,bbl .... 100 125 Potatoes—

Celery— Montreal, ... 066 075
Capadian,doz .. 075 090  Sweet, bbl... 250 350
California, crate. .... 550 P et.. .... 200
Caulifiowers, doz. 1 50 4 50 Parsley, dozen... 0 40 0 90

Cucumbers— Parsnips, bag.... 090 100
Boston, doz...... 1 00 Rhubarb,doz. .. .... 125
Garlic, per 1b... 0174 Spinach, bbl..... .... 400
Green Peppers, Tomatoes—

B o e 075 Floridas, crate .. .... 550

Lettuce— Cubans, crate .. .... 400
Ouly, box....... .... Hot-house, 1b. 8 35
Boston ....... 150 200 rnips, bag..... 04 07

Onions— =
Red, per bag 100 per tom...... 7650 900

Fish.—With the advent of Lent fish
prices all around have advanced. The
market is naturaily aetive and business
is good in all departments. The
local dealers all over have announced
an increased consumption all through
the Provinee of Quebee, due probably to
the extra fast days which are factors
in almost doubling the consumption at
this period. There has been a notice-
able inerease in the demand for oysters
sinee they have become more appreciat-
ed in this province as a food substitute
for meats or fowl. There is no waste
in them and their food value has be-
come a feature in the market. Every-
where the demand has increased and no
doubt will continue too for some weeks
to come while Lent is in vogue. The
prophecy made by this paper that
g]rli:ss would increase has been ful-

FROZEN

(]

e sossse 0 006

B S
orring, ber 100. 176 1% Saimon, Qualls,

.. 008}

08

o4

Smelts, 10 1b. boxes.. 0 11
Tom cods, per bbl... 335
Whitefish, large, Ib..

Boneless cod, in blocks, all grades, at 5§, 6, 8, 9 & 10c. per 1b.

T d e — %
RSN S, PO B « <o 0v0s0vsnsssssvessonsssssnres 80
TORONTO.

Green Fruits.—Apples still continue
plentiful and the dealers would like to
see more buyers. Some of them are
getting out of their time, are losing
flavor, and sell as low as $1.25 a barrel.
On account of the poor quality of or-
anges which were put on the market,
consumption fell . off, and now since
the better qualities are offered it takes
some time to revive. While there are
still some frosted fruit, the bulk are
free from it and in a short time the
trouble will all disappear. Messina
bitter oranges have arrived and are
ready for marmalade at $2.50 a case.

Apples.......... 150 40
........ lg 200

8

Gige Phuid. . 378 4
Pm&n&dﬁn

essina.... .... 29 27 R 075

Pineapples, case 3 76

Vegetables.—Almost everything in the

shape of vegetables are decorating the

market. (Green onions, lettuce, radishes,

cauliflower, encumbers, rhubarb, beets,

carrots, ete., give the market a summer-

like appearance. A car of southern to-

matoes has arrived whiech is said to be

the earliest ear that has ever reached
Toronto during any winter season.

E

88 ZBWAS

.......... 070 27
Boeu.::‘v I a3 per doz.. 050 0 60
Gana- { cases. 150
dh:. oﬁ.ﬂ..olﬁ LR Parsnips, bag... 085 090
ab e by
. ... 135  Canadian, beg.. 060 0 68
Oarrots, bag.... 065 075 Bermuds, new, ®
Carrots, new, dz .... 135 per barrel.... .... 8
Celery, Oans- Sweet, hamper.. 1 8 1 50
dhn.&ol-n..‘ow 035 o bemmel. 350
ey, O 0 s R ... 135
Oucumbers,doz. .... 176 per 110
..... 32150 hot
93  bouselb...... .... %
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Fish.—With rather a short supply of
fish on hand and with the advent of
Lent it is altogether likely that fish
will be a little higher, although the
prices as_yet have not made any ad-
vance. Owing to the high prices of
meat, the fish men had more than their
usual share of the trade, and in conse-
quence wear a broad smile.

LAKE FISH (FROZEN)
Goldeyes.....cooezvnss 0 054 Pickerel yellow.
i Pike....

. Eventually

you will be in the fish business. Why not start now ?
Lent, the best fish season of the year.

Frozen Sea Herrings
Large size—two cars for this week. Also British Columbia

OCEAN FISH (FROZEN)

Ginshens 007  Salmon, pink, perlb.. 0 08
010 D e 010

0 " 013
B il 3@ e, Na s e o Qualla Salmon—Headless and dressed, case lots, T3c. Ib.
Mackerel, each.. 20 . OZEER ;s ovivis
Shrimpe, per gal....... 115

Smelts, Haddies, Oysters, Halibut, Whitefish, etc. Every-
thing in the fish line that a first-class fish house handles.

Acadia, per crate.... 2 40 Herring‘. Labrador,

“ " tablets,box.. 1 60 half barrels......... 2
B‘l:laterl. basket.. 1 00 Herrings, Digby, bndle 0 60
O

fish, , box 1 80 He Imported
‘" Bluenose, " 140 e, per kit.. 1 10
ol Bt Vi § 05 e st s s ) said
Cot. Ingirl i oo P WHITE ®. CO.,, L d
0 r et.... 136 out, pickeled, 100 1b.
H':flmpilnmn ...... 008 [ RS 6 00 b4 lmlte
SHELL FISH. : : :
Oysters, standsrds, per Oysters, selects, per gal 1 85 Wholesale Suppliers to the Trade in Fruit, Produce and Fish
B ssscainannrsinerse 165 Oysters, extraselects... 2 00)

s Toronto and Hamilton
GRAPEFRUIT A GOO DTONIC.

Grapefruit, like the orange and
lemon, is possessed of marked medicinal
qualities. It is of great value as a cor-
rective of the stomach and digestive
organs, and also as a tonic stimulant.
A prominent physician gives his opinion
of grapefruit as follows : ‘“The sharp
stimulus of the grapefruit is the best
thing to set the digestion in order for
the day.”” This fact is practically re-
cognized by people who appreciate the
hetter things in life, and it will pay
the grocer to mention from this time
on ‘‘grapefruit’’ when he takes an or-
der for breakfast needs.

Fresh Arrivals

THIS WEEK

caars FANCY NAVELS sz

ONE CAR
Fancy Bananas, Lemons

Cranberries, Almeria Grapes, etc.

TRADE NOTES.

T. Gray & Son, general merchants,
Malvern, Ont., have sold to Jno. Lennox.

Alfred Rayner, Barrie, Ont., has pur-
chased the groeery business of S. H.
Reynolds.

H. Newmareh, Vancouver, B.C., who
for a number of years was with the com-
mission and wholesale house of Knowler
& Macaulay, has with Mr. Cooper, also
formerly of the same firm, established a
wholesale house of their own under the
name of Newmarch & Cooper, in Van-
couver,

Phone or mail your orders

HUGH WALKER & SON

(Established 1861)
GUELPH, ONTARIO

== - smcsis e R
——— ————— = S s

We all desire to give our customers fruit of good quality. In Oranges FLORIDAS are the
best, and you can increase your trade by handling more Floridas. Every one a prize—no
blanks. You will have no complaints such as this: “The last dozen oranges you sent me I
cut dry ; send me a dozen if you have good ones.” Fill this order with Floridas—the
heavy, juicy, fine-flavored Oranges. Your wholesaler will gladly supply you, as he knows
you will order more. Urge your customers to buy Florida Oranges.—Oranges that will
please them.

FLORIDA CITRUS
EXCHANGE

Tampa, Florida

W. B. STRINGER
Dist. Manager, Toronto

==Y LY : EEn
CITRUS EXCHANE
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Everything in

FOOD
FISHES

The F. T. JAMES CO., Limited

Church and Colborne Sts.

THE CANADIAN GROCER

FISH and OYSTERS

Suggestions for Lent
Study the Fish Trade

Don’t wait until the last fish is sold
to order more.

It makes people suspicious of the
remaining few.

Keep a variety.

People get tired of the same old
thing.

Don’t you?

There 1s money 1n Fish and
Oysters.

Are you getting your share ?

Two " fast’ days each week dur-
ing Lent.

Three " fast’ days in week com-
mencing February 14th.

Place your orders where you know
Everything is Right

That's with us.

TORONTO
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Distributing Points :

To The Fruit Trade

One way of increasing your fruit
trade and your profits is to keep your
stoek cleaned up. A dozen oranges left
to dry out and spoil in the bottom of a
box reduces the profits on a whole case.
Fruit that doesn’t move in a reasonable
time is bound to deteriorate in value
and will not do your fruit trade any
good. Again, if you can double your
sales you double your profits, and your
stock is always fresh and clean. Its
very appearance is an added incentive
to your customers to buy.

Every orange and lemon packed in
the ‘‘Sunkist’’ wrappers passes the most
rigid inspection ever given fruit. Every
piece must be well colored, juicy and
full flavored. As we ship entire train

loads of fruit from California, we have
the advantage over all traffie lines, thus
bringing to you the best fruit of Cali-
fornia in prime condition. ‘‘Sunkist’’
brand is fruit you ean recommend, fruit
your trade will appreciate, and you can
build up a fresh fruit business that will
make you more clear money than any
other line of goods you handle. ‘‘Sun-
kist’’ on the wrappers of oranges and
lemons means quality insurance.

We are taking special care with our
Canadian shipments and believe every
jobber can supply you with ‘‘Sunkist’’
oranges and lemons. If you have any
trouble in having your order filled, we
will be glad to hear from you.

CALIFORNIA FRUIT GROWERS' EXCHANGE

TORONTO  WINNIPEG MONTREAL CALGARY

— —

GﬁlntN Your profit and repu-

tation alike demand
that your Canned Fish
Goods shall be above
suspicion ! Be wise and

G“I—D EN E;O}tle::dl)i’ :;r interests
CROWN Loggie’s
Brands

Lobsters

Your hest customers will buy

“Congord” Norwegian Sardines

Only the very choicest
and freshest fish are

date sanitary factory,
employ retain, to a

icate natural flavor of
the fish. Send forprices.

N.Bl

Sole Packers

canned in our up-to- w S
i ® (

and the processes we I-oﬁﬁlt

marked extent, the del- C”‘, I_-'-d.

CHATHAM

because of their distinctive and delicate flavor,
and because there is an absolute guarantee of
purity of contents given with each tin.

Each tin is provided with a spare lid for use
after the tin has been opened.

“CONCORD” SARDINES will more than
please your better-class customers, and will prove
a remunerative line to handle.

Q‘i. n Cann®

—eeee —

LIST OF AGENTS: n
R. S. Mgindoe, Toronto; A, H. Brittain & Co.

W. A. Simonds, St. .lolm. N.B.,
W.uon ‘. Truesdale. Winnipes ; R.dulr &
Janion, Vancouver and Victoria, B.C
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Recipes for Fish Dishes Bring Increased Orders

Experience of a Grocer in This Connection £, Methods of an
Ottawa Dealer for Extending Fish Sales in Lent—Uses Window

Cards to Advantage.

Ient has begun and with it has come
the usual increased demand for fish.
The question to the retailer who handles
fish is how to get the best returns—or
in other words how to sell more fish.

Generally during Lent, the groeer sees
that the herring barrel is kept outside
the door and kept well filled, but out-
side of that he allows the fish business
to take care of itself. Many forget to
take the advantage of Lent, the tastes
of the customers and the fair prof_xts
in fish. They allow the exclusive fish
dealer to take all the trade or they
miss many sales which if the right pre-
cautions were taken would mean con-
siderable gain.

Speaking .of the Lenten trade an Ot-
tawa grocer remarked the other day
that he always took good care to have
a good assortment at the beginning of
the season.

“I get in a stock of herring, mackerel,
salmon, codfish, always a few bottles
of anchovies in oil for my best -cus-
tomers, and several other kinds and
then I'm in a position to lay my sell-
ing plans.

““As 1 always use a liberal space in a
daily newspaper, 1 am in a position to
advertise fish during I’ent in my regular
ad. and I keep at it. I talk fish all
the time.

“I heartily agree with The Grocer’s
idea to use display cards in the win-
dow. A neat card, attractively writ-
ten with a nice catch-line such as ‘Fish
is good food,” ‘Two pounds of this
Codfish goes as far as two pounds of
Steak’ or ‘Dainty Dishes can be made
from Fish—drop in and get some Re-
cipes.” Such cards, I find, are splendid
and aid materially in my sales, not
only in fish but in everything I dis-
play.”

This Ottawa grocer also pays consid-

erable attention to his window during
l.ent and has a fish display twice a
week. These he tries to make as ori-
ginal and efiective as possible. Besides

the window cards he uses price tickets.

The latter he e¢laims, ‘‘sell the goods
before the customer comes into the
store and saves my clerks and myself
considerable time.”’

When customers come into the store
in Lent, he always makes it a point to
mention fish to them in some way or
other. In this way he gets many or-
ders that would never be secured by
anybody if he had not suggested the
matfer of fish.

Gives Away Recipes.

A Montreal grocer has printed sev-
eral hundred circulars containing some
ten or a dozen recipes for preparing
various dishes. With every new order
he sends out a circular which bears his
name. He finds that the women of the
households read this carefully and he
gets new orders on the strength of the
recipes. These include cream codfish,

creamed salmon, ete., which make
dainty dishes for the supper table.

It is generally the merchant with the
new and practical methods who gets
the bulk of the trade and every grocer
handling fish should make it a point to
‘dig up’ the new methods.

A RECORD-BREAKING JANUARY.

East Toronto Grocer Ahead by $190—
Dependence Upon Railways—
Early Closing in Effect.

East Toronto, Feb. 8.—It is now just
five months since the G. T. R. trainmen
were moved from the York terminals,
and East Toronto is still alive despite
the many prophesies to the contrary.

For a few months, to be exact, till
the middle of November, things seemed
to be going down hill fast, and espec-
ially the grocery trade suffered. How-
ever in November the Canadian North-
ern Railway construction camp located
near the town and since then things
have been booming. One grocer, in
fact, told your correspondent that his
receipts last month beat any other
January by $190. This may be only a
temporary boom but the probabilities
are that it will last. There is some

talk of the G. T. R. bringing their pas-
senger engines out to York on account
of lack of accommodation in the ecity
and there is also a rumor that the C.
N. R. will establish their round house
and repair shops at East Toronto.
Either one or both of these rumors
proving correct, would mean great pros-
perity to the town.

When the grocers of East Toronto
read about the difficulties encountered
by the ecity grocers in getting their
stores closed at seven o’clock sharp,
they can afford to pat themselves on
the back, for be it known to all ecity
grocers that every store of consequence
in East Toronto c¢loses sharp at seven
o’clock.

WHY THEY FAILED IN B. C.

I. H. Stephens, of Rossland, B.C., in
giving a lecture at Nelson, B.C., on co-
operative stores, declared the cause of
non-success in British Columbia to be
mismanagement, not in the business of
the store, but in starting with insuffi-
cient capital and in an unsuitable lo-
cality. The Miners’ Union there is go-
ing ahead with the movement to estab-
lish a co-operative store, $4,000 having
been subseribed.

The Charles Ciceri Co., Toronto, have
been granted a Dominion charter to im-
port, export, and deal in fruits vege-
tables, fish, groeeries, produce, wines,
liquors and ecigars.

PROFITS IN GREEN TRUCK

Are assured by the use of this

Vegetable Display Stand
and Mist Machine

It saves waste and increases sales.
Let us tell you about it.

GALESBURG CORNICE WORKS

93 Cox Street, Galesburg, Illinois

TRY LEARD’S LOBSTERS
and CANNED CHICKEN

Write for Prices

W. A.LEARD

Summerside, - P.E.lL

Lemon Bros.

Owen Sound, Ont., and Sault Ste.JMarie
Wholesale FRUIT, FISH and PRODUCE
C issi Merchants, and
Dealers in HIDES, WOOL and RAW FURS

SEASON 1908-8

Dried Apples

8hipments 8olicited
Settiements Prompt

W.A. GIBB COMPANY

HAMILTON
JAMES SBOMERVILLE, Manager '

60

Highest prioce paid for

DRIED APPLES

O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario

Would you like our Weekly Circular
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rFisSH

FOR

LENT

PLACE YOUR ORDERS NOW

FRESH FROZEN
Cod Halibut
Haddock Salmon
Plke Smelts
Pickerel Whitefish
Mackerel Herrings

SMOKED PREPARED
Haddies Boneless Cod
Fillets Skinless Cod
Smelts Boneless Fish
Kippers Green Cod
Red Herrings Dry Cod

PICKLED : Labrador Herring, Labrador Salmon, B.C.Salmon, Sea Trout, Mackerel

Frozen Sea Herrings

Bulk and Sealshipt Oysters

Our Lenten Price List will interest you. Send for it.

LARGEST FISH AND OYSTER WAREHOUSE IN CANADA

RANCHES:

; Montreal P. 0. Box 639
St. John 21 ous
Grand River i 8
Gaspe Telephones

@

20 to 26 Youville Square (Near Customs House) Montreal

_ﬁ

Nova Scotia Haddies are good
New Brunswick Haddies are good
Portland Haddies are good

We know because we handle them all, but
the best Haddies known are the

Wachusctt Haddies

packed by Freeman & Cobb of Boston, Mass.
Why ? Because only fat, plump and perfect-
ly fresh fish are selected before going to the
smoke house ; because they are smoked by a
professional; because they are so clearly and
carefully put up; because they possess a
flavor which always pleases.

We are sole agents for Canada. For prices,
ask for our booklet, last edition.

D. HATTON CO.

Montreal

YOU, Mr. Retailer

are not in business for your health.

‘

You doubtless want to
every sale.

You also without doubt want to make
more sales to your trade.

And probably you would not mind getting a
nice slice of somebody else’s trade.
The question always is, how to get more

good customers without such expense as
will eat up all
the profits.

‘get yours’’ out of

The answer is: be-
come a SEALSHIPT
AGENT.

>

Write us to-day
and we will tell you
how it’s done.

The Sealshipt
Oyster System,

Atep » e

ﬁtg : ¢

. SE4 TEM P,
LSHPT OySTER SYS SOUTH NORWALK, '
—~— . - Connecticut,
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Why the Salmon Industry is on the Decline in B.C.

Statistics Show That the Catch is Decreasing There to the Ad-
vantage of United States Fishermen — International Agree-
ment Not Lived up to—How the Salmon May be Conserved.

By B. B. Bennett.

I~ the salmon packing industry on
the Pacitie Coast deelining?  This ques-
tion vsed to be a matter of argument,
but now ficures of a vearly decreasing
pack are mutely pointed to as evidence
that eannot be gainsaid. Those inter-
ested in the business have been eredited
with making the statement that the pack
was vearly heereasing with the ulterior
motive of maintaining  or
prices, but evervone is now convineed

inereasing

that the fish are coming in in less num-
hers. This being obvious, the govern-
ment is taking all the precautions it ean
to conserve this prineipal and import-
ant industry, by the establishment of
hatcheries and by regulations prohib-
iting the catehing of salmon within cer-
tain weekly periods, as well as by pre-
<erving three weeks of a close seasin in
the middle of the salmon run. But to
what effeet? Only to give to the fish-
ermen on the United States side of the
boundary line all the benefit whieh fol-
lows from large expenditures of money.

Old timers, that is those who were
here twenty vears ago, when the com-
mereial age had its beginning in the
western part of Canada, will tell of the
ereat runs of salmon that took place in
those dayvs, It was these big runs that
cave eireulation to the stories of fish
so thick in the rivers that one eould
walk across on their backs. and in small
streams, where the salmon jammed, this
was almost literally true.  The same
men., comparing such runs with those of
the present day. remark on how small
I‘vw.\ have become.

When quoting figures on the salmon
pack. the returns for the qguadrennial
pack are generally used, as it is in the
big vears., which oceur once in every
four. that the difference is prineipally
poted. A story on the salmon is oppor-
tune, sinee 1909 was a “*bhig vear.”’ and
1 was also the smallest of any of them.
following the 1908 pack. the smallest
pack ever recorded in British Columbia.
I 1905, fo go baeck to the last quadren-
nial run, the total pack in British Col-
nmbia was 1,167,460 cases, while in 1901
i amounted to 1.236,156. In 1909, it
fell below the millionsmark, being only
967.920 cases.  In 1901, the paek on
the Fraser river alone was 990.252 cases,
more than in all British Columbia in
1909.  In 1905, it dropped 1o 877,136
cases, yet, since hateheries had been
established and every ecare of conserva-
tion taken, the canners naturally con-
clnded that 1909 would be good, and for
that reason preparations were made on
the Fraser river for a pack of a million
cases.  This was about the number put
up in 1901, and only 123,000 eases more

-

than in 1905. What was the acrual
pack? It was =bout half of whai was
anticipated, namely, 567,203 ecases, or
more than 300,000 less than in 19)5. Of
these, 342,000 cases were sockeyves, the
best of the food salmon,

Fish Caught in Other Waters.

While the salmon fishing is deelining,
it is well to point out that it is only as
far as Canada is concerned, which is in
itself sufficient ground for the state-
ment. On the other hand, at the time
that the Fraser river canners expected
sueh a large run, the fish eame all right,
but they were eaught by Americans in
United States waters, through which the
salmon pass on their way to the Fraser
river. The result was that the pack on
Puget Sound was the largest in the his-
tory of the industry there, being 1,005,-
000 cases. This, too, in face of the faet
that there are no hateheries on Puget
Sound. bhecause there are no sockeye
rivers—that is rivers into which these
fish run. They do not frequent every
outflowing stream, but have their par-
ticular favorites, these being the Fraser
and the Skeena and Rivers Inlet.

It was internationally agreed that a
weekly elose season should be observed,
both in Pudget Sound and Fraser river
waters to allow salmon to get to the
natural spawning beds in the Fraser river
watershed. This agreement was reached
after the Amerieans had offered to as-
sist in establishing and maintaining
hateheries in Canada, sinee they had
none in their own territory. The offer
was declined by the Canadian Govern-
ment, and properly so. The close sea-
son was to be 36 hours on the other side
of the boundary and 42 hours on the
Canadian, so regulated as to allow the
fish a elear course from the Fuea straits
up the river. If this regulation was oh-
served, it is very likely that the salmon
run cou'!d be maintained, but, as it is,
all the money is being expended for the
benefit of the packers who operate on
Puget Sound. Tt is not libel to say that
the regulations were openly and flag-
rantly violated, unless the truth is linel.
No close season whatever was observed,
and this, too, by men who operate traps,
by means of which salmon are caught
wholesale. When the time eame for the
close season, the apron of the trap, which
closed the point of ingress, was let down
only to the top of the water, and to a
casual observer it would seem that the
trap was closed. Hearing of this, gov-
ernment inspeetors went from Vaneou-
ver on purpose to inspeet and found
the apron in this position. As eorrob-
orative evidenee, the trap was seen full
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of fish, and the faet that thousand. |
fish were caught, as openly annouy.
in the newspapers, was further p
that no elose season was observed.

Armed Men on the Watch.

At that time, some salmon stea
was reported. This was only a m
affair, but it happened just about
time that the inspection by our
government officials was made, th
sult of this inspection being made pu
T prevent any further inspection, wi ¢}
took place twice, armed men were
tioned at the traps with instruetions i
shoot to kill, any one who attemped
get near them. This was ostensibl
tended to prevent salmon-snafcl
but in reality its object was to |
away men representing a people 0
were vitally interested, sinee the
were hatehed in Canadian waters
were bound there.

If regulations were mutually ohse
it is probable, in faect an almost «
tainty, that the salmon may be so |
agated and conserved that the pack will
increase, instead of steadily friz
away. This has been figured out hy
authorities, who have given the maiii
a close study. But until mutual aciion
is taken, Canada will spend the mon
and Puget Sound canners will benecfi

AN OLD LINDSAY STORE.

The above cut represents the pl
of business in which one of Lindsa s
oldest groecers, C. L. Baker, did a fl
ishing trade in ““ye olden days.’”” It
was erected when the town of Lind-a
was in its infaney. At that time Mr
Baker did a big business in various
cery lines, also condueting a hig fl
and feed barn.

About 36 years ago he vacated the .l
frame building and moved into his
to-date and large store on the n
street, corner of Kent and Cambri
Streets. This. store is to-day aceu)
by Adams Bros. Mr. Baker also D
the large flour and feed store in the 1
which latterly was turned into a po
packing business by Geo. Matthews,
the Geo. Matthews Co.

Mr. Baker retired from active hu:i-
ness several years ago, but he is stil
much respected citizen of this town.
E. Baker, who eonduets a grocery b
ness in town at the present time, i-
son of the above gentleman.
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ATCHERS

Particularly in the case of Canned Goods, quality is the determining
If you stock

feature where the trade

_mn-u,... v
anuﬂmx BRANp @,

Gime

® CONNGRS BRos &

Ottawa ;

will go.

you will be influencing a better class trade to your store.

Our herring are the finest obtmnable—commg from Passamaquoddy Bay, where they are captur-
ed in weirs or traps—the packing is done by the very latest process in a modern sanitary factory.

BRUNSWICH BRAND

18 synonymous for quality.
You are wayting a satisfaction-giving line like this !
you are ordering Sea Foods.

CONNORS BROS., Limited, Blachk’s

AGENTS——Grun, Oxley & Co., Halifax, N.S.;
Yarmouth, N.S.; D. Rattray & Sons, Qucboc
C. De Carteret, Klnf:t‘::. Junu H-ywood Toronto ;
Slullmu. Macauley & Co.,Ca d

C. H. B. Hillcoat, Sydney, C.B.;
Leonard Bros.,

Brown,

Be sure and have the name right when

Harbor, N.Y.

J. L. Lovitt
Montreal ; Arthur M. Loucks,
Chu Duncan, Wmmpo..
Ont.; R. Robertson & Co.,

Vancouver, B.C. ; The Alf. Denis Co., Ltd.. Edmonlon. Alta.
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“ENTERPRISE"”

Grocers testify that
when they install the

“ENTERPRISE"

fotary Smoked Beef Shaver

sales of smoked
beef showed a marked
increase,

Of course they did.

The easier you
make selling and buy-
ing—the better for
business,

" No. 125 (with two blades), $22.50.
No. 129 (with one blade),

BUILES BUSINESS

22.50.

Observe the Sharpening
Device, the drawer for
storing sliced beef; note
that the feed is readily
regulated to cut from the
thinness of tissue paper to
1-8 inch for the No. 126
and from 1-40 to 1-4 inch
for the No. 128.

“Enterprise’”” Smoked
Beef Shaver No. 23, Japan-
ned, al $8.00; cuts even-
ly with a pendulum stroke.

Write for our latest cata-
logue of ‘“Enterprise’’
goods for grocers.

The Enterpnse Mig Co.,

of Pa,
Plulatlelplm. U.S.A.

New York San FranciscAve
2l Murray Street 544 Van Nesse
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Classified Advertising

AGENCIES WANTED.

GENT, with good connections, open to represent
wholesale firm or manufacturer in city of Quebec.
Highest references. “‘L,” 78 Peier St,, Qr;b)cc.

P

WHOLESALE FIRM in Vancouver, B.C., with

an established connection is open to handle one

or two first-class agencies in the (rocer; and con-
fectionery line, Highest references. Box 349, Van-
couver, R C. (9p)

THE CANADIAN GROCER

MISOELLANEOUS.

BOON TO EVERY GROCER—A perfectly relia-
ble fountain pen is to be found in the Beaumel
“*Rival” Pen. Easy to fill, non-leakable, and
writes with exceptiopal smcothness. Gold nibs of
thicknesses to suit every style of handwriting.
Guaranteed in every respect. Sold by all stationers.
%. R. MacDougall & Company, Canadian Agents.
oronto,

NY manwho has ever lost money in the mails has
had occasion to learn by painful experience that
the onlybrroper way te remit money is by Domin-

ion Express Money Orders and Foreign Drafts. If
lost or delayed in the mails. a prompt refund isarrang-
ed or new Order issued without further charge.

ANTEDTo secureconnection with a first-class
cheese and also creamery butter factory situated
in western Ontario. Apply to 309 N. Vickers

St., Fort William, Ont.

ADDING MACHINE.
LLIOTT-FISHER Standard Writing-Adding Ma-
chines makes toil easier. Elliott-Fisher Limited,
513, 83 Craig St. W., Montreal and Room 314,
Stair Bullding, Toronto.

AGENT WANTED.

GENTS WANTED IN CANADA by Manchester
Manufacturer of Bottled Jams. An attractive line
that should sell well. Address—Duerr & S(o?)s.

t

Old Tratford, Manchester.

BUSINESS OPPORTUNITY.

YOUNG MAN, 21 years, with four yesrs’ business
experience, wants experienced partoer 10 go Into
the jobbing business Would invest in and look
after office end of business. Box 332, CANADIAN
GROCER, Toronto. (8p)

COUNTER CHECK BOOEKS.

UR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Otfice Specialties Co., Toronto.

FOR SALE.

TOR SALE — Automatic Computing Scale. S.H.
Fagan, Windsor, Ont. (13p)

FOR SALE—One Huber Account Register made by

R. B. Beldea & Co. Was neverin use. For
quick sale, $25 cash f.0.b. here. D.D. Donovan,

Brockville. (6p)

OR SALE—An excellent opportunity for anyome
looking for a snap in a first-class general store
property in an Eastern Ontario village. Store

large and convenient to wharf and station. Has new
furpace and lighting plant, Precent tenant doing ex-
cellentbusiness. Terms can be arraoged for half
purchase price. Apply to ** Gilt Edge,” CANADIAN
GROCER, Toronto. (6)

SITUATIONS VACANT.

REAT OPPORTUNITY FOR SALESMAN visit-
Ing the dru; or grocery trade in and west of
Winnipeg. Firm established on eastern market

several years wants salesman who can invest $300.
All profits from his territory will be turned over to
him until his investment is paid back. Commission
and half the profits thereafter. Profits very large.
L.C.M. Co., 506 Union Trust Building, Detroit, Mich.

ANTED -falesman for Montreal with established
trade in grocers’ and druggists’ specialties and
confectionery. Replies confidential. State

salary expected. Address * Confectionery,” CANA-
DIAN GROCER, Toronto.

WANTED—SlIcsmnn for Western Ontario with
good connection for confectionery, grocers’ and
druggists’specialiies, Reply with full particu-

lars and salary expected. Address “ Importers,”

CANADIAN GROCER, Toronto.

SITUATIONS WANTED.

COMPBTENT MALE GROCERY STENOGRA-
PHER (employed) wants position offefing better
?rportunhylorndvncemem. A worker, “Steno,”
care H. Hodgson, 11 Hartney Chambers, Vancou-
ver, B.C. (9p)

COUNTER CHECK BOOKS—Especially made for
the grocery trade. Not miade by a trust. Send us

samples of what you are using, we’ll send you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-

SAVB 50% OF THE COST OF HANDLING
merchandise by install'ng s Beath System of
Overhead Carriers. Saves valuable floor space
because the trackage is on the ceiling. Systems fo:
all kinds of bullnnu%llm or small. Write us fo;
illustrated catalog. . D. Beath & Son, 193 Ter
auley Street, Toronto. (1)

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Check Books—
white and yellow leaves. We make Check Books

endfold and sidefold, single and triplicate pads
Lowest prices. Dominion Register Company, Lid.,
100 Spadina Ave., Toronto.

HE " Kalamazo0” Loose Leal Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex

ible, writing surface flat, alignment perfeet. No ex
posed metal parts or complicated mechanism. Wriie
for booklet. Warwick Bros. & Rutter, Ltd., King and
Spadina, Toroato. ’m

plies for Binders and Monthly Account Sy
?ulln'll Systems Limited, Manufacturing Stationers,
oronto.

DOUBLE your floor space. An Otis-Fensom hand-
power elevator will double your floor space, en-
able you to use that upper {loor cither as stock

room or as extra selling space, at the same time in-

creasing space on your ground floor. Costs only $70.

Write for catalogue “B.” The Otis-Fensom Elevator

Co., Traders Bank Building, Toronto. ()

OES YOUR FIRE INSURANCE POLICY pro-

tect you? There are points in connection with

fire insurance policies that need expert handling to

secure proper protection. We are Fire Insurance

Experts. e can safeguard your interests, and pro-

cure the lowest rates. Mitchell Ryerson, Con-
federation Life Bldg., Toronto.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by us the Kahn System of Fire-

proof Construction. Used in many of the largest
business premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

ERRORS AVOIDED, LABOR SAVED—Unini_ the
** Shou-perior” Autographic Register. hree

copies issued at one writing. 1st, Invoice ; 2nd,
Delivery Ticket ; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. igh grade printing
and neat invoices. Make full enquiry. Autographic
Register Co., 191-193-195 Dorchester St.E., Tor?l;to.

tf)

IREPROOF WINDOWS AND DOORS made
strictly to the fire underwriters’ requirements re-
duce yourinsurance rates and protect your build-

ing., We are experts in this line and guarantee you
really fireproof goods and the maximum insurance
allowance. Letus give Qm our figure. A. B. Ormsby,
Limited, Sheet Meta orkers. Factories—Toronto,
Winnipeg.

THE METAL REQUIRED in a Modern Concrete
Building. Our special facilities enable us 1o
produce at minimum cost Concrete Reinforce
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Lid.,
Fraser Ave., Toronto. (th

USE the best carbon paper. Our'‘Klear-Kopy” car-
bon gives clear unsmudged copies of your letters
and other documents. It has been selected by s
leading government against 43 competitors. “‘Peer
less” typewriter ribbons give clear letters and will no:
clog the type. Sold by all dealers. Write us for sam
ples, Peerless Carbon and Ribbon Co., Toronto, (if)

WANTED—A splendid opportunity for dealers 1o
handle the best combination Duplicating, Ad
dressing and Office Printing Machine on the
market. Exclusiveterritory. Send name and address
evlu occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hami!
ton, Ont. (1)

WAREHOUSE AND FACTORY HEATING SYS
TEMS. Taylor-Forbes Company, Limited
Supplied by the trade throughout Canada. (i)

WHEN buying bookcases insist on havingthe bes:
on the market, *‘Macey Sectional Bookcases.'’
Carried in stock by all up-to-date furniture deai-

ers. [llustrated booklet sent Iree on request. Canads

Furniture Manufacturers, Ltd. General offices, Wood-

stock, Ont. (th)

YOU need the best possible protection from fire! |If
your valuables are in one of our safes, you can
rest at ease ; no fire istoo hot for our salfes and
vaults to withstand. We manufacture vaults and safes
to meet every possible requirement., Write for cata
logue “S ” The Goldie & McCulloch Co., Ltd., Galt,
Ontario. (th

FIRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada. (th)

GET the 1910 Canadian Almanac. Information on
Customs Tariff; Bank Stocks; Foreign Ex-
change; Post Offices; Insurance; Assurance; Patents;
Weights; Measures; Newspapers; Magazines; Suc-
cession Duties. Paper cover 50 cents; Cloth 75
cents. At all dealers or postpald on receipt of price.
gopp. Clark Co., Ltd., Dept. C., 68 Front St. West,
oronto.

GET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewrittep Letters. The
Multigraph does absolutely every form of print-
ing. Saves you 257 to 757 ol your printing bill.
Multigrapb your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St.,oronto. (th)

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We are

specialists in the planning of stores and offices.
Our nulodgue contains illustrations of many new
features and several handsomely equipped stores and
offices. Shstl we send you our catalogue J? Jones
Bros. & Co., Ltd., 30-32 Adelaide St. W., Tor(o?)lo.

t

YOU DON’T buy a National Cash Register—It pays
for itsell. Saves money. Prevents mistakes.

We can prove it. National Cash Register Co..
285 Yonge Street, Toronto.

LIVE MERCHANTS use National Cash
725,000 Registers. We couldn’t sell them un

less they saved people money. The
National wi!l guard your money too. Write us for
roof. National Cash Register Co., 285 Yonge St.,
oronto,

INSURE HEALTH by installing Pullman system of
natural ventilation. Simple, inexpensive. All
foul airin room expelled through special outlets.
Use in store, office and home. Send for free book-
let. Wm. Stewart. & Co., Ssturday Night Building,
Toronto ; Board of Trade Building, Montreal,  (tf)

UST NOW we are holding a special sale of second-
band typewriters. All kes are repr d
Underwood, Remingtons, Ollven} Empires, Smith

Premiers, etc. They have been carefully rebullt and

are in good workable, wearable condition. The Mon-

arch Typewriter Company, Limited, 98 King St. W

Toronto, Ont. (tn)

ket. ACME will print anything a job printer

cando. Complete outfit: Acme Duplicating
Machine, one tubular stand fitted with type cases, com-
partments plainly lettered and arranged like universsl
keyboard of the standard make of typewriters, onc
drawer for accessories and forms, 20 ib. font of type-
writer type, one chase, one Acme ribbon any color
with typewriter ribbon to match, one pair tweezers,
two quoins, one key, one oil can and one set of reglets
Sold with a guarantee. Acme Duplicator Co., Balti-
more, Md., U.S.A.

$75 buys the best duplicating machineon the mar-

REPRESENTATIVE WANTED.

MODERN FIREPROOF CONSTRUCTION. Our

system of reinforced concrete work—as success-
fully used in any of Canade’s hr,en buildings—
gives better results at lower cost. ‘“A strong state-
ment” you will say. Write us and let us prove our
claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

64

ROBABLY the most talked about machine in Can-
ada is the Hainer Book-keeping Machine. It
combines in one machine the cash and credit

register, time recorder and account register. Repre
sentatives wanted everywhere. Write for ourproposi-
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto, (tn
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Baking Powder
W. H. GILLARD & CoO.
Di-n00d—
1-4p. tins, 3 408, I0 ORBE .ovvniiirines .82 00
jib.tins, 8 * ™ 135
b, tins, 4 " " 075
IMPERIAL BAKING POWDER.
Cases. Bizes. Per doz.
l—du............. $0 85
17
3 50
3 40
10 50

6dos. fbo. .... 90480
g ” 060
‘ " o"
- 0%
4" 140
i 16
i 18
¥ 1
2 "

Per case
5 465

CAN ADIAN CANNE ?&Ln(m D

Aylmer Jams  Peach........... 18
Perdoz Pear............ 17
Btrawberry...... 19 Jellies
Raspberry...... .19 Redcurrant.... 2 40
Black currant... 1 80 Black currant... 2 40
Red currant..... 180 Crabapple....... 170
Raspberry & red Plum.... .170
currant.... . 1 80 Grape .170
Raspberry and Arm:
00se 180 Scotch.. 1140
Damson plum, Orange J 17
etoneless.... 1 70 Green Fig. 22
G reenga.ge plum, Lemon 180
4 Pi 1 225
Gooseberry ...... 180 Ginger.......... 22
Pure Preserves—Bulk,
Blthperlb 14's &£ 30's per |
Strawberry.. .0o1n 01
Black currant 011 01
Raspberry. . o B ll .0
Other varieties..... 009 0

Freight allowed up to 25¢ per 100 1bs.
WHITE SWAN SPIORS AND CEREALS LTD.

Cook’s Friend Baking Powder
Cartoons— Perdoz No.132,4-0z.,6 dz 0 70
No.1,11b.,4doz 2 40 No.12,4-0z.,3dz. 075
No.1,11b,,2doz 2 50 _In Tin Boxes—
No. 2,6-0z., 6doz 0 80 No. 13,1-1b.,2dz. 3 flo

No.10,12-0z.,4dz 2 10 No. 16,2 .72
No.10,12-0z.,2dz 2 20 No. 17, 5- bs ..... .14 00
Cereals

WHITE SWAN SPICES
AND CEREALS, LTD.

White Swan Breakfast
Food, 2‘%)1 in case, per

wan Self- nsm¢
Buckwheat Flour, per
doz. $1.
White Swan Self-rising
‘Pancnke Flour, per

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Chocolates and Cocoas
THE COWAN CO., LIMITED

! _tins, rdo:, " $4 50
?srhuuon. l-lb

0.
per 1b
Bolnblo{ bulk, No.
2, perlb.... ... 0 18

London Pearl, per 1b.. 22

Bpecial quotations ‘or ‘Gocoa in’ bbh.

egs, eto.

nsweetened Ohocola Per lb.

lain Rock, §'s & g’sosku.u-lb. bxs 038

Perfection chooelau. size, 3 dozen
boxes, Per doZen...ooveeve seannss 180

PeﬂmﬂonOhmhu, 160 ‘size, 4'and 4

dozen boxes, per d0zeB........cc...- 090

s'ootOh late—

Queon - Dulert.. $'sand §'s,18-1b. bxs,,

..-....n.....u--..-........

ueen Dolnrl% s, 12-1b. boxes
3m1u5. t l 1b. boxes, per lo

-T-T-1 -1 eg
BRELERS

I for oak:
°"’"°1'm.7uu.ntnk. lemon,

Condensed Milk
BORDEN 5 CONDENSED MILE 0O.
Wm. H. Dunn, Agent, Montreal & Toronto.

es. Doz.
Eagle Brand Condensed Milk. . 86 00 150
Gold Seal Condensed Milk...... 110
Challenge Condensed Milk... 4 00 100"

Peerless Brand Evaporated Cream
five cent size (4dozen)... .. . 200 050
Peerless and Evaporated Cream

famil
Peerleu and Evaporated Cream

pint size (4 dozen)............. 48 12
Peerless Brand Evaporated Cream

hotel size

TRURO OONDENSED MILK 00., LIMITED.
“Jersey” brand eupout.ed cream

per case (4 doz. 5

Reindeer” brand per ¢

and cocoanut cream, in
§-1b. pkul. 0s. in box, per dozen 090

nf Per
Oou mghooo b-l'b“t:bm 6-1b. boxes . 0 36

M buds, XOB.res caes o0 e

Oh?c‘: = te wafers, No. 1, 5-lb. boxu 030

8

Ohocolm wafers, No. 2, 025
Nonpareil wafers, No. 1, " 030
Nonpareil wafers, No. 3 . 025
Ohocolate “%—lb dbiox“. s g gg
Milk chocolate, undles, per box..

uukumhu.mwu. per box.... 185

lrrl (N
ts, O. E. Oolson & Son, Montreal.
[ md 1-1b. tins, 14-lb. boxes, per
. e 8 g

JOBN P. MOTT & Co.'s.

R. 8. McIndoe, agent, Toromo Arthur M.
Loucks, Ottawa; J. A. ;I‘aylor. V[ontrea.l J.
E. Huxley. Winnipeg; Tees & Persse, bal-
gary, Alta.; Standard - Brokerage Co., Van-
couver, B.0.; G. J. Estabrook, Su John,N.B.

Elite, 10c size
(tor cooking)

“  BSweet Chocolate Coatings ....
WALTER BAKER & 00., LiMITED. Perlb.

Premium No.lohooohu,lund #lb.
. % 1& 5-1b. tins 0 41

te, § and }-1b.
ul-ﬁ.lb 038
muhooohu.l and 3-1b. e

te, 16-ib. cakes,

Auto B'ucchoohu.
3 61b. ; 032
v smmm.
b. ting...o0uuee 04
Soluble cocon
l-lb.m.

|-m P Gibe. & -
Huumuuonm.x
*  Cocoanut
cuunun COCOANUT CO.,.MONTREAL.
—5¢., 10c., 20c. and 40c. packages,
ked in 15 Ib. and 30 1b. cases. Perzlsb

JID. POERAEON o505 vsossn vssecc ssocse
-1b. pu:kages 027
}lb PAckages...... coiies.nns 028
and } 1b. packages, ulorted. Eeaonise ) 262
} and 4 1b. packages, assorted...... .. 027
4 1b. packages, assorted, in 5 1b. boxes. 0 28

1b. packages, assorted, in 5 Ib. boxes. 0 29
2 mee. assorted, 5,10,151b. cas. 0 30

B
Inld lb tins, 151b pailsand 10, 25 snd 50 1b.
boxes. Pails. Bbls.
‘White moss, finestrip 012 0 21 017
Shreadsa uls S |

Besu iy .
ggbon. .

.011

.019
Macaroon .011‘1 -
White Moss in 5 and 10 Ib. square tins, 31c.

WHITE SWAN SPICES AND OEREALS LTD.
‘White Bwan
palls.cccece soneivine. 016

eoss seee sssees siees . 015

packages 3-08., § es., 8-08., Ib.

Coffees.
EBY, BLAIN 0O. LIMITED.
Btandard Ooffees.
Roasted whole or ground. Packed in damp-
proof sud tins.
.80 32 Ambrosia 025
. 030 Plantation. 022
028 Fancy Bourbon 0 20
026 Bourbon 18

L e
Gold Medal, 1 and 21b. tins, whole
or ground.......oii0vees 030
Oafe, Dr. Gourmet.’u.dl ib.  Fancy
hl?indel]on.i md llb tlm

WEITE SWAN SPICES AND OBREALS LTD.
‘White Swan Blend.

1-lb. decorated
tins, 33c. Ib

Mo-Js, §-1b.tins
30c. 1b.

Ko-hi 1-1b.tins
28¢. 1b.

lﬁsl. b!.-lh.t.lnl

Oafe des Epicures—1-lb. fancy glass jars, per

Oate I ue—1-1b. amber glass jars,
per dos.

Presentation, with 3 tumblers), 10 per dor

THOMAS WOOD & CO.

“@ils Edge” in11b.
ting...coeeenen. $0 39

"Gil " in 3 1b.
u‘."’“ on

Oanadian Bouvenir
1 Ib. fancy litho-
graphbed canisters 0 30
Oheese.—Imperial
Large sise jars, perds § 35
s, POr dOB.... creeeniess & B9
N e Dot doane. - H
lndlvidnll liltuuih
per dos.. ...cee
Imperial holder—
,doz. 18 00
Inollollu loz. 1%
Small size -** 13 00
Roquefort— PR
dos.
e v 14
Cream Cheese—
each 1 dozen

e blocks, dozen...
Medium blocks, dozen...

65

Confeotions
THE OOWAN 00., LTD,

Oream assorted ﬂn by 1
Milk Ohow"im'émn. %inbox, o 1

10c cakes, 36 in box **
Ohocollce Waters No l, 3.1b. boxea. 1b. 0
0
Maple Buds, 5-1b. bo ......... “ §
N‘t:o M;%)k Ohocolne,“ai) cakes, 13-1b. s
’l‘hm prices

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen.. .
Medium, cases 2 dozen
Large, cases 1 dozen
Tumblers, cases 2 doze
25-1b. PRIIS. . conciinvnonnal
Coupon Books— Allison's
For sale in Oanada by The Eby Blain Co. Ltd.
Toronto. 0 0. Beauchemis & Fils. Montreal
2, $3, 85, $10, $15 and $20.
All nme price one size or assorted
UN-NUMBERED
Under 100 bOOKS. ....oevvnervnrssnss each 04
100 books and over..
500 boOkS £0 1000 DOOKS ... +vse «vnerses
For numbering cover and each ooupon.
extra per book 74 cent.
Extract of Beef
LAPORTE, MARTIN & OIE, LTD.
'Vita" Pasteurized Extraot of Beef. Per
Bo:t.lu }-o&.cuooﬂdo:

Infants’ Pood

Robinson’s patent barley,
-1b. mns, $1.25; 1-1b. tins,
Robinson’s patent
g'roats 3-1b. tins, $1.25; 1-
Ib. tins, $2.25.

Flavoring Extraets.
SHIRRIFF'S

; of. (all flgvors) dos. }

e ' w3

el
I ﬁﬁ
khoonnn on application.

Milk Powder

CANADIAN MILK PRODUCTS, LTD , TORONTO
Trunulk full cream, per case (4 doz ), $1b

}l

BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Laflamme, Montreal and
Toronto.
1-1b. glass jar, screw top, 4doz., perdoz. $2 20
T. UPTON & CO.

Compound Fruit Jams—
12-0z. glass jars, 2 doz. incase, per doz. 1 00
2-1b. tins, 2 doz. in case, per lb ........ 007}
5and71b. tin pails, 8 'and 9 pails in
CEREE, POEID. . s csiasaesssinvomive 00
7wood puils, 6 pails in crate, per Ib... 007
30-1b. wood pails, per1b................ 0 067
Compound Fruit Jellies—
12-0z. glass jars, 2 doz. in case, pcrdoz.. 1 00
2 1b. tins, 2 doz. in case, per lb .........
7 wood pails, 5 pails in crate, perlb.... 007
ups

JOS CAMPBELL CO., CAMDEN, N.J.

(condensed}—No 1 cans, all kinds,
doz. ?20 Pork and Beans, with tomate
sauce or Boston style—No. 2 cans, doz. S). 40.
Tomato Ketchup— Bottles (10c. size onl &
doz- 81.40. Tabasco-Ketchup — Bottles (1
size only) doz. $1.40 Chili Sauce—Bottles
(lOc mze only) doz 1.40. Mustard (prepsr-

With new) doz. $1.40; No.
jsn. dor. ll

W. CLARK'S SPECTALTIES

8.8. Beef (Inglass
Braml), sizes — i
815 ; is, $2.25; 1Is,
$3.35 dozen. Ox Ton-
gue (Paragonl. 4 sme:
—3s, $7.50;

218, $9.50; 35 812 doz
Stewed Ox Tail—ls,
$1.60 dozen. Stewed
Kidney—1Is, $1.59; 2s,
$2.65 dozen. Minced
Oollops—1s, $1.40; 2s,
$2.50 dozen.

OCEAN MILLS

e e
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RISING'SUN |

STOYEPOLISH
N

ALWAYS RIGHT. :is*:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter. Why not make friends for yourself as
well as for us by selling the stove polish which
' always pleases the housekeeper? That’s SUN
{ PASTE. Just pushitand see them come back
for more.

Canton, Mass., U.S.A.
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If Interested in Modern Grocery
Equipment write for Our Il-
lustrated Catalogue.

Il'lll“

The Walker Bin & Store

Fixture Co., Ltd.
Berlin, - - Ontario

ELGIN NATIONAL
COFFEE MILLS

are made in no less than

40 DIFFERENT STYLES

This favorite mill, in addition to
its being the easiest running and
fastest grinding on the market,
is an ornament to any Grocery,
owing to its atiractive symmetry
and finish.

The ELGIN has steel grinders,
can be adjusted while running,
and sells at a

LOW COST

Ask any of the following Jobbers for our Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codyville Co,
(and branches); Foley Bros., Larson & Co. (and branches).
VANCOUVER—The W. H. Malkin Co. Ltd.;: Wm. Braid & Co.

HAMILTON—Jas. Turner & Co.: Balfour, Smye & Co.: MacPher-
son, Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON-Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E. Barbour Co.; Dearborn & Co.
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., US.A.

e
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R. B. Wiseman & Co.
123 Bannawyne  WINNIPEG, MAN.

Avenue East
Warehousemen, Forwarding Agents and
Wholesale Brokers

We make a specialty of distributing car lots. Goods
stored at reasonable prices. Our facilities are unequalled.
Warehouse situated in the wholesale district. Consign
your cars to us, and we will look after everything. This is
our business, luvindgl been established for years. Ifin-

y

terested, we will gladly furnish you with a list of satisfied
customers.

Reference—Bank of Ottawa, Winnipeg

Tea Lead,

Best Incorrodible

“Pride of thelsland”

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4th and 5th Editions. LONDON, E., ENG.
ALFRED B. LAMBE &£ BON, TORONTO

J. HUNTER WHITE, ST.JOHN, N.B.
OECIL T. GORDON, MONTREAL

Osnadian Agents:

o~ e e
e ———~— s e

1b. wood pails.
ssorted jan
dozen in case

Jel

IMPERIA

Assorted Case,
Assorted Case,
Lemon  (Stra
Orange - (Stra
Raspberry (Stra
slnwren"Esm

Chocolate (Stra
Cherry Stra
Peach ism
Weight, 8 1bs..to

Tke GENUINE

Prices—(
Less than 5 onses
¥ive ases or mo
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CURRANTS

We are proprietors of

J “AFRODITE” brand, the best AMALIAS

currant on the market.
“NARCISSUS,” fine FILIATRA currants,
“NAUSICAA,” fine FILIATRA cleaned

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA
currants.
We aim to give the trade the best grades
of currants obtainable from season to season.’

We solicit the opportunity to quote on
your CURRAN needs at all times.

CANADIAN REPRESENTATIVES:
LAMBE & MacDOUGAL, London
H. & A. B. LAMBE, Hamilton
W. G. A. LAMBE & CO,, Toronto
H. D. MARSHALL, Ottawa
rl ARTHUR P. TIPPET & CO., Montreal
J. W. GORHAM & CO., Halifax

GREEK CURRANT CO.

95 Broad Street - NEW YORK
THE LARGEST CURRANT HOUSE IN GREECE

i utter

Best White Spruce
STEEL WIRE HOOP

ubs and

Boxes

F.O.B. Factories at Manufacturers’
Prices

CAR LOTS or SMALLS

Walter Woods & Co.

Hamilton and Winnipeg

WHITE SWAN SPICE
AND CEREALS, LTD-

White Swan, 15
flavors. 1 doc. in
handsome counter
carton, per doz., 90c.

L. WOOR BN c5ioio i wikrianssmee
Pure assorted jam, 1.
A0ZEN INOABB. .0 sse0eincessasanssos

Jelly Powders

IMPERIAL DESSERT JELLY

*Shirriff's " (all

flavors), per doz ....

Discounts on applica-
tion.

Lard

N. K. FAIRBANK 00. BOAR'S HEAD
LARD OOMPOUND.

BRR83858

??55

ase,
Assorted C
Lemon Eée,

Bup%b

lmw"eny S : ~UNDR . ' BASIFIRST "
Chocolate (8t

Cherry > A\
'»Pv“'d" (8 = - COMPOUND.
eight, 8 1bs. to case. : 3 %e;.ou .0 %2
- 20-1b. pails. 012
¢ GENUINE. Packed 100 Bars to case. 20-1b. tinas.. 0 12
101b. “ 7013
$le. “ 013

- 1-1b. cartons 13}
Licorice

NATIONAL LICORICE CO.
5-1b. boxes, wood or 3 B...ooe $0
Fancy u'”kor sticks), per box... 1
“Ringed” boxes, perlb.......... 0
“*Acme” pellets, Hh nu. . pax oan

s L icorice lozeuges -1b. glass jars 175
20 5-1b. cans. . 150 ST. CHARLES CON
Pumy llconce }0 Bu(.ks 3 (1] ;g DENSING 0O
Dule, large cent sunks 100 lI"‘I. Box -1 o C:HXI:E:J:
arles Cream
Lye (Concentrated) family uze.percue
GILLETT'S PERFUMED Percase i NN @1t o 3.50
Veant ol 4 dOBBN. ... .o'ceoo0svaranssins $€360 MUY W 4 case........
3casesof 4dozen........ coovveiiiinn 350 Dn.t.o. hutel, 370
B ORBBB OF MIOTE....ococosocsssesassoresn 340

Silver Cow Milk4. 55
Puri

T. UPTON & CO.

12-0z. glass jars, 3doz. case....per doz 'l 00 Mustard
Toband T 1b. vios and 1"fbm°m porIb. 0 07 DOLMANS O KRRxS

b s Yins an ails, D.8.F. }-1b. tins........co. rdoz. § 1 40
anlsnlenmo;.).ldoz [ case, per . 1b th = BB 3 350

rE’e

-1b.
F.D. }-lb. tins..
‘ #lb. tins........

'ARED MUSTARD

SHIRRIFF BRAND s ‘uXMPERiAdL I;RE b
small, cases 4dozen.............. 0:
"IIII rial Seotch”— Medium, cases 2dozen............ 09 en
glass, doz... 1 55 Large, cases 1 dozen.............. 135
:m wliE ox s
7-1b. tl.l.l‘l. i 785 LAPORTE, MARTIN & CIE., LTD,
'ﬂhnddod"— =2 Minerva Brand—
1-1b. glass, 190 Inn'o.rn. qt8. 128 .coninninnnnns $575
b, " 310 T AR 6
7-b. tins, * st D @43 dptaMe............... 4

PATERSON'S WORCESTER SAUCE
t"pmt bottles, 3 and 6 dozen cases, doz 0 %0

nt bottles, 3 dozen cases, doz. ...... 17
oda
T S p COW BRAND
£ Oase of 1-Ib. contain-
3 ‘ RD 60 .packsges, per
Oase of }-Ib. con-
SEEDS e
SPRATTS PRICE LIST Case of 1-1b .3%"‘.]1!\’{

oon! -1D.
Mixed Bhdseedl. 1-1b. pkts., 3 dozen and 60 §-1b.pkgs, per

Parrot Food, lb.pku. 1 doz cartons 0 45
!!;‘n;lrotl‘ood. ........... 13

Oues-nd.- ﬂtlilb.bul.l- o»
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Wood’s “Ganadian Souvenir” Ganister Goffee

Roasted in Bean or Roasted and Ground
Cases of 48 lbs., 1 |b. cans, $14.40 per case

E THIS COFFEE has found a welcome in thousands of homes.
4 If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring,
It has a permanent usefulness every housekeeper prizes.
It sells and it suits! We solicit your orders.

THOMAS WOOD CO.,, LIMITED
No. 428 8t. Paul St. Montreal

e

3 P g X, , 3 r
! { Soap and Washing Powders Royal Purple Stock and POUltry  owaciscecss 0 7 03 045  GreenLabel, retailatdle ... . 030
! e L ~_ Bpecifics wo Label, I's and §'s 938 40 Red Label retailat 50c.............. 033
3 - ) THE W. A. JENKINS MFG. CO. Brown Label. £'s vee.se. ... 0«  Orange Label, retail at 60c. en 042
| Maypole soap, colors, per gross. . .... %10 20 London, Ont. Green Label, I'sand §s ...... 035 080 Gold Label, retailat 80c............ 0 55
! black, per gross 1530 One case, 30 fifty cent packages Bod Label, - -vv.vevueeceie. 080 080
{ r gross 10 20 (assorted) ~ §10 00
: GIOH0IS SOBD, DOFETOSS . - ... 12 00 Bix pails (retail $1.50) SRR 6 00 LAPORTE, MARTIN & OIE, LTD.
Straw hat polish, per gross 18 20 S Japan Teas—

: Stove Polish Victoria, b0, 90Ib8 ......ccvv cavune

: Per gross Princess Loulse, hf-c, 80 1bs ........

i Rising Sun, 6-0z. cakes, §-gross boxes. 88 50 Ceylon Green Teas—Japan style—

% Rising Sun, 3-0z. cakes, gross boxes.. 4 50 Lady, cases B0 1D ...... covvrerisnns

: Sun Paste, 10c. size, ] gross boxes. 10 00 Duchess, osses B0 Ib8...covvv vuneee

! 3 sSun Paste, bc. size, § gross boxes. 500

3

3

b MONTEEAL  Pure Gold Jelly Powder.. Powdar 90 cents
: ? ot durabiity and for Wholesale Retail Gold Szl:dnmdn& owder J perdoz

neapness s prepa -
TANOD & tridy &.Ku

JAMES DOME BLACK LIA;

Sgonmpine
ooo0oo®0o0
SE2BSRVEN

4 ‘5 : 1s THOI.u
it Tabel, 3 and 35 WwooD & o
¥ 3 asasta Em o snd ... 11D
{ 5
: EDWARDSBURG STAROH 00., LED. e Ionst:gnmd
i “Orown" Brand Perfection Byrup. .
1 ves

. wholesale rets
Wq?le perlb.. .. 0 40 0

osee 500 0 88 0
P“uk e Ih‘n on’;d 0
ee—either
me-&
GILLETT'S CREAM TARTAR Perd
’er doz
-Ib. paper pkgs., ¢ doz. in case..... 0%
-1b. p-perpku.,'l doz. in case..... e 300
4 doz. b kgs. i
0z. }-Ib. paper pl %
2 doz. $1b. p.perpn'_}naon.ed.. T2
EDWARDSBURG STARCH Co., LIMITED Perdoz
#-1b. cans with screw covers, 4 doz. in
Laundry Starches Per Ib B 4 5 s ot S s s sba hbns 5000 s 195
No. 1 white or blue, 4-1b. carton... $0 07 11b. cans with screw covers, 3 doz. in
1 white or blue, 2-1b. carton g A 4 AaE - (R S e R R A s e e £ 370
ada laundry LR gondua bW T I T P NS I s e e Perlb
b. draw-lid boxes 008 5-1b. 8q. canisters, § doz. in case...... 0 2
b. tin canisters 008 10-1b. wooden boxes. . o
loss, 1-1b. pkg 0074 5 2%
8, large erystal 007
Benson s satin, 1-1h. cartons 0074 ¥
No. 1 white, bbls. and kegs. .. 0 064 3
Canada white gloss, 11b. pkgs._ . 0 064 Tobacco. i
ity T Ternen; . 1 IMPERIAL TOBACCO COMPANY OF CANADA, -
1 = e o 07 LIMITED—EMPIRE BRANCH
e 006 3'.‘? Chewing—Black Watch, 6s.... ..... “
Ric D Black Watch, 198................. 45
L wrg No. 1 white, 11b. car. 0 10 080 Bobs, fs and 12s.. eoreee 88
Edward : No. 1 white or blue 0 050 8 Meosgsnesneesese = ¢
050 Currency, 6}s and 125 4
ERANTFORD STARCH WORKS, LIMITED “ ............. 46
A o4& 01d Fox, 1%s.... “
Ontario and Quebec 04 Pay Roll Bars, 7§s 5 &y
Lagadey > 0% ay Roll, 7s... 5 3
Ko G B 0 0 8 v o s &
- 100 1b. lots : Plug 8mo —8h
ek We ‘ol Japans In dl‘gld- At same ilooebud 45
7 srln-. m in 60 and 100 Ib. cases. All , 68 8D A

% ceen B0
Cut 8mo! —('}m& West Pouches, 8s.. . 5

Veterinary Remedies
W. F. YOUNG

Abcorbine,rr dozen...
Absorbine Jr., per dozen

drums,
A .
'ord Gloss— ! Yeast
Black Label, 11b., retail at 25¢
pu boxes, cases 31b..... 0 073 - Black Label, §-1b., retail at 25c....... B.oﬁsl.Yult..sdoz_Scam, ...... ilu
of n-‘.?:;... 300 BiusLabelds...cccoviecesss $1 038 Blue Label, retailat Oc.............. Gillett'sCOream Yeast, 3doz incase. 11

For charges for inserting quotations in this dept. apply to Advt. Manager, The Canadian Groocer, at our nearest office.

5
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WETHEY'S
Good winter roads ||| | CONDENSED

mean easy hauling of

MINCE MEAT
Salt

(in Cartons)

I sl &

Just as staple as sugar

For best laid-down- L
- p)rices write No Grocer’s Stock is Com-

plete Without It

If your jobber cannot supply you
—write us direct.

VERRET, STEWART & CO,

ONTREAL
- J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

Fl

Prompt and Efficient Service

—_—
One day lately our warehouse staff *‘You have been giving a splendid (44
was disorganized and we did not serwvice; but, say, you were a day
get all our orders off that day. late last week.” 4 Free Phones
. ; ; for you.
Mr. Bristol was in a Western It was so unusual for us to be late y

Ontario city the following week. that evervbody noticed it. Use them.
In conversation with three of our : :

customers he asked if goods came Customers of Geo. E. Bristol &
promptly. The reply in each case Co. have become accustomed to Some of that

was the same : f prompt shipments. BARGAIN
IN CANNED
We make a specialty of service. Try us—by our travelers, by letter, GOODS

still left. Re-
member, we
guarantee the

GEO. E. BRISTOL & CO., urox.  quaicy of al

goods as
WHOLESALE GROCERS represented.

by phone. We can convince you.
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