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SAFETY FIRST

If all claims were to be taken seriously, this world would be a dilemma. It
accordingly is up to the individual merchant to prove or disapprove. Fortunately
for our line this is not difficult.

In opening your package put your oyster dipper down into the centre of the
meats. You will note our stock is positively solid. If the stock from our com-
petitor is not equally as solid, there is that much to our eredit, which would repre-
sent from a pint to a quart in the package. Examine the thickness of the meaty
part of the oyster, also compare them as to firmness. These tests are simple and
will tell the story.

T i b s

2
N
N
N
Y
N
}
-
N\
N
N
3
N
>
N
Y
N
Y
NS
N
N
Ny
Ny
Y
N
N
\
\
N
N

\
N
N
3
N
\
N
N
N
.\\
N
N
N
N
N
N
3
N
N
N
3
N
3
3
3
Y
3
3
3
3
3
N
N

We do not pose as a cheap house, but we claim, however, that all points con-
sidered, our proposition will afford you value and bring returns that compare fav-
orably with any other source of supply.

How frequent the consumer buys oysters depends entirely on the satisfaction
they experience in eating them, and while many are coming to appreciate that
oysters are an economy, and will as a result of that conviction purchase them as a
matter of saving, there are still a great many people who regard oysters as a lux-
ury, and with conditions as they are this year, it will be necessary for your stock
to show up pretty nice to coax any sales from that class of trade.

We are exclusively oyster people confining ourselves absolutely to oysters and
the things necessary for their proper handling, viz., Display Cases and Paper Pails.
It is a fact that we are the only people in Canada who have a display case that will
do your store credit. We have also the Empire non-leakable paper pail which is the
acme of efficiency in that line, If you are interested in service and further par-
ticulars, write us.
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Connecticut Oyster Company

“Canada’s Exclusive Oyster House”

50 JARVIS STREET TORONTO, ONT.
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M:CORMICK’S

New, Snow-White, Sunshine Biscuit and Candy Factory Just Completed
LARGEST, MOST MODERN, MOST SANITARY FACTORY OF ITS KIND IN AMERICA

dHO00Y¥YD NVIAVNYVD

Home of Jersey Cream Sodas and hundreds of varieties of high-class fancy sweet biscuits and candy

HE factory is pure white, both inside and out, finished on Abundance of light.
the outside “'i‘,h white terra cotta, and on the inside with Impossible for mice and rats to exist, owing to the construc-
white enamel and tile, tion of the building ; o
It is of reinforced concrete construction, absolutely fireproof, 7
with sprinkler system throughout.
Trle factory is operated entirely by electricity—practically

Every accommodation made for employees, such as sun-
shine dining-rooms, where meals are served at cost, rest rooms,
no shafting or belting used, eliminating all danger from acci- l‘eudi.ng rooms, Red Cross department, gymnu.-‘ium, snmking room,
dents, ete. 3 dressing and locker rooms, lawn tennis court, baseball diamond,

We have our own private railway switch. Eight carloads can in fact everything for the accommodation and convenience of
be loaded and unloaded at the sams time. the employee.

THE McCORMICK M’FG CO.,, LIMITED - - - LONDON, CANADA

Branches—Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary, St. John, N.B., Port Arthur




CANADIAN GROCER

Just now in Europe
the future'destinies of
nations are being
tipped in the balance.
It is the supreme test
of merit and service
—the survival of the
fittest. And just now,
right here in Canada,
hundreds of grocers

~ are reaping the bene-
fit of the supreme
test of merit COX’S
INSTANT GELA-
TINE has withstood
for over a quarter of
acentury. Andreap-
ing it in the dollars
and centsof increased
and steady profits.
Why not let the merit
and reputation of

COX’'S

INSTANT POWDERED GELATINE

earn easy profits for
you? The whole-
saler in your locality
will gladly supply
you.




CANADIAN GROCER

The Barr Account System is working against
- the accumulation of bad debts al! the time

o With each purchase the counter

Because: check shows your customer what he
owes to date—is a reminder to both yourself and cus-
tomer how the account stands. Burying accounts in
your bhooks until monthly statements are made hides
the indebtedness from yourself and customer—and
the size of the bill at the end of the month is often a
shock—disputes usually arise.
With the Barr Account System, when the day is
over, you have gently reminded all your credit
customers of the standing of their account—have
posted all your books ‘““up to the minute.”

Special Notice to Merchants

The Barr Register is a bona-fide Canadian invention, fully
protected by valid patents. There never have been any legal
proceedings against above patents, notwithstanding all com-
petitors’ talk to the contrary. We make this announcement as
we understand that some merchants have been imposed upon
and induced to buy other Account Registers through such talk.

Barr Registers Limited - Trenton, Ont.

GREAT BRITAIN: Head Office, Dacre House, 8 Arundel St..
Strand, London, W.C, FACTORY: Birmingham, England

Barr Account Registers are made for any number
of accounts—in counter cabinet style anl in floo
cabinet style (illustrated), combining desk, credit
register and filing cubinet,
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Get these Lines NOW
for Larger Profits

So well have the satisfying quali-

FISH DISPLAY CASE

You know that fish is a money-
maker, especially now that it is the

most economical meat. The de-

mand is growing.

Why not add to your daily profits
by handling fresh fish and display-
ing them in an Arctic Case?

Write for full particulars.

John Hillock & Co.,Limited
TORONTO

AGENTS:—Western Ontario: J. H. Galloway & Co,, Hamilton.
Saskatchewan : Western Butchers' Supply Co., ,ulna. Sask.
Montreal : ‘'W. 8. Silcock, 33 St. Nicholas 5t.

ties of Rose Quesnel and Master
Mason Smoking Tobaccos and
King George Navy and Maple
Sugar Chewing Tobaccos met with
the unquestioning approval of
Canadian tobacco users, that large
and continuous sales are assured.
Don’t wait until they go elsewhere
for these tobaccos. Stock them
yourself to-day and realize the
good profits they offer. . Your
wholegaler is ready to supply you.

The Rock City Tobacco Co.

Winnipeg and Quebec ¢ :




CANADIAN GROCER

Let E.D.S. Advertising
Bring You Easy Sales

Wherever the eyes of the nation
may roam, in the street cars, the
newspapers, the magazines, there
they come under the influence of
E. D. 8. advertising. There they
are' persuaded of the taste-tempt-
ing deliciousness and wholesome-

E.D.S.

Jams and Jellies

Naturally, the many grocers hand-
ling the E. D. 8. {ines find they
require no effort to sell, and quick-
ly move from the shelves, The
mere suggestion of their high
uality and natural flavors is all
&tlt is needed to arouse a keen
desire for them.
Why not let E. D. S. advertising
bring easy sales for you? @ Why
not let E. D. 8. quality and purity
bring you large and growing pro-
fits?  Write us just how many
cases you wish for trial order.
Write us to-day.

E. D. Smith & Son

Limited
WINONA ONTARIO

AGENTS:
NEWTON A. HILL - Toronto
W. H.DUNN - - - Montreal
MASON & HICKEY - Winnipeg
R. B. COLWELL - Halifax, N.S.
A. P. ARMSTRONG - Sydney, N.S.

Don’t let this Fall Hunting
Season pass without getting
your share of the heavy sales

.in Condensed Milk, Coffee

and Cocoa. By far the best
sellers are the ever-popular

Borden
Brands

and present indications are
that the coming season’s sales
will excel even previous
records.

But Borden’s is an all-year-
round seller; its usefulness is
established in the minds of
prudent housewives.

Write your wholesaler to-day
for complete information and
dealers’ prices.

Borden Milk Co., Limited

‘“ Leaders of Quality’’
MONTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.




CANADIAN GROCER

J AP AN TE AS are the most satisfactory for the Jobber,

Retailer and Consumer. There are four
distinct crops in a season. From the first picking to the last in
fourth crop there are numerous grades and"therefore numerous -
prices. Character and excellent cup quality throughout.

FURUYA & NISHIMURA

Montreal, New York land Shidzuoka

Chicago,

J O N A S ) IF you want an extract that you can honestly say for it,—
‘“Yes, madam, this is an extract that I can safely stake

my reputation on,”’ you have it in Jonas’ Extracts, for
have a reputa- -

they are the result of over forty-four years of practical
experience in extraect manufacturing.

tion established

over 44 years.

HENRI JONAS & CO. (Established 1870) Montreal

They turn (so-called) Cranks into friends for your store
because of the entire satisfaction they give.

Now is the time to try Jonas’ Extracts out.

g Small Fruits

(Pure, Fresh, Ripe)
and fine fresh
apples make
a superior
quality jam
that sells at a

moderate price
(£2's pure & delicious)

that’s Rose Brand
(SELLS AT THE PEOPLE'S PRICE)

Only the finest quality fruits are used in this Jam,
made in following flavors: Strawberry and Apple,
Raspberry and Appie, Peach and Apple, Crab Apple,

Quality and Quantity
WILL ALWAYS WIN

That is why our new piece

NIGHT STICKS

is selling so well. "

A big cent’s worth of delicious quality
Flexible Licorice.

Order from your Wholesaler.

Black Currant and Apple, Plum and Apple. In the
popular glass tumblers and other packages.

Write for Prices.

FRETZ LIMITED
HAMILTON, CANADA

Amos B. Gordon Co., Toronto, Ont.,, General Sales Agents.
A. A. Adams, Agent for Hamilton, Ont.

Everything in Licorice for Grocer,
Druggist and Confectioner.

National Licorice Company
MONTREAL




CANADIAN GROCER °*

Not Sold by Weight

The nutritive value of a prepared food is not deter-
mined by weight. The purity and food value of

Shredded Wheat

are in the shredding process—the best process ever
discovered for preparing the whole wheat grain in a
digestible form. We are not selling the raw wheat
at so much per pound. Considering its high nutri-
tive value, Shredded Wheat is the cheapest food on
earth. It is the one universal staple breakfast
cereal, always clean, always pure, always the same
price.
TRISCUIT is the
Shredded Wheat
Wafer — a ecrisp,
tasty, whole wheat
toast—delicious with

butter, cheese or
marmalades.

Shredded Wheat
Biscuit is packed in
odorless spruce
wood ecases, which
may be readily sold
for ten or fifteen
cents, thereby add-
ing to the grocer’s
profits,

Made by

The Canadian Shredded Wheat Co. Limited
Niagara Falls, Ont.

Toronto Office :—49 Wellington St. East.
(56-A)

ALL BRITISH

The wave of enthusiasm for all things British
which is sweeping the Enipire during the War
will be reflected in the household purchases.

To the question, “Is it British?” you can
safely reply * Ves,"—when recommending =

OCEAN BLUE
Gipsy Stove Gloss
Linoleo Floor Wax
Glosso Metal Polish

Z0G

THE PAINT CLEANER.
Order from your Wholesaler.

HARGREAVES (CANADA,) LIMITED,
33, Front Street, E. TORONTO.

Western Agents: For Manitoba, Saskatchewan & Alberta:

Nicholson & Bain, Winnipeg, Regina, Saskatoon, Calgary

and Edmonton. For British Columbia & Yukon : Creeden
& Avery, 117, Arcade Buildings, Vancouver, B.C.
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The high-grade confection with the
different flavor and small price

BORDO CHOCOLATES
60%

Profit

[t requires no educating of your custom-
ers’ taste to create a demand for these
delicious, high-grade chocolates. Simply
introduce them and their quality, flavor
and price will do the rest.
They take the place of
Dollar-the-pound goods,
because they equal them in every way,
vet they sell at a moderate price and give
vou a profit of 60%. A FREE sample will
be gladly sent on request.
Packed in 10¢ packages, 14 1b. boxes, 1 1b.
boxes, 5 Ib. boxes.

The Montreal Biscuit Company
The Originators MONTREAL
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® CANADIAN GROCER

YTLE ||VICTORY
LYALE AT LAST!

The Government
passed a Bill, May
6th, 1914, which goes
The choicest line of into effect January,
pickles ever offered the 1915, and is a deci-
Canadian trade, and sive victory in the

the best of it is they are interest of purity
“MADE - IN - CAN-

ADA” goods. IN THE MAPLE
High-Grade Sour, INDUSTRY

Mixed.
High-Grade Sweet The Bill reads as follows :

. : 4. The following section Is Inserted immediately after
Mlxed. section 20:—

“20a. No person shall manufacture for sale, keep for
2 s sale, or offer or expose for sale, as maple sugar any sugar
Mlxed Gherklns, which Is not pure maple sugar, nor as maple syrup any
.f l . d syrup which is not pure maple syrup, and any maple sugar
rm 5 or maple syrup which is not up to the standard prescribed
unifto y s1z¢ by the Sixth Schedule to this Act, or, if such standard Is
. . changed by the Governor in Council, to such standard as
Sour Gherklns, uni- the Governor in Council may from time to time prescribe,
. shall be deemed to be adulterated within the meaning of

formly sized. this Act.
“2, The word “Maple” shall not be used alome or in
combination with any other word or words on the label

Get them on display in or other mark, illustration or device on a package con-

taining any article of food or on any article of food {tself

. which is or which resembles maple sugar or maple syrup;
your store NOW, Thls and no package containing any article of food or any
article of food itself which is not pure maple sugar or pure

. .
maple syrup, shall be labelled or marked in such a man-
new hne comes 1n * ner as is likely to make persons belleve it is maple sugar
or maple syrup which is not pure maple sugar or pure
maple syrup, and any article of food labelled or marked in

| 10 gal. ;{z:;t::lrt‘.h?: :‘;‘: l;::;?:t‘lozlf .tl;:.illl Abcet‘c’:l'eemed to be adulter-
Polished Oak You are absolutely safe
Kegs in stocking

Just to convince your- PRIDEO/CAN ADA |

self that this new line is from the Pure Maple Sap
a winner, let us send you

a keg as a trial order. ' 5
Send for it to-day. Maple Tree E:Ogﬂcel's Assoc.

T. A; Lytle Co., Limited 58 Wellington Street, Montreal

AGENTS:—W, L, Mackenzie & Co., Winnipeg; Oppenheimer
Sterling Rd., Toront Toronto; Canadian Mapie Froducts Co., Limited, | Endel
ron oronto; P s Co., Lim
o "‘8 iy b . o Street, Long Acre, London, W.C., England. ;




CANADIAN GROCER

War or no war, Simcoe Baked
Beans are the best food value
on the market.

Order Now

DOMINION CANNERS 'LIMITED
HAMILTON, CANADA




CANADIAN GROCER

Wﬁ}mﬁ' : U““m | 22 CARAT'INVESTMENT

I
iy wl\m}’i o nvn‘ SILVO is the Improved polish, ideal for cleaning the most
mm"llmmm!l delicate silver. Ordinary polish necessitates heavy rubbing, this
in time wears down the plate. SILVO is quite different from all
SILVER other polishes on the market because :—Friction is reduced to a
| OLISH ﬂ - minimum—the Plate is preserved and a brilliant shine is
1 e obtained with less work. And the SILVO shine lasts.

L ||l|||u|‘

is the Gem of Polishes in every home £nd a 22 carat invest-
men( in every store, showing a good profit on every tin sold.

Write for trial sample and prices and prove its polishing advantages.

RECKITTS’ (Oversea) Ltd.,
122, Wellington Street West, TORONTO.

GOLD DUST

is so well known, due to our extensive and persistent adver-
tising, that any grocer can sell it, and it’s so well liked on
account of its cleansing power—so sure to give satisfaction,
that it pays to sell it as often as possible.

It will pay you to push GOLD DUST, because you can sell
more of it, and sell it with less effort, than any other washing
gowder, and because it will please your customers, which means

olding them.

“Let the Gold Dust Twins Do Your Work.”

The N. K. Fairbank Co., Limited
MONTREAL
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CANADIAN GROCER

Stock of Special .“Class” | y‘

gives dignity to the entire stock of a grocery.
tven though you use only moderate quantity
of quality goo&rs, there is no wiser selection for
you than '

CARR’S BISCUITS

With such

stock on
hand you in-

r—_{-;?--~___;__;_.;;,l‘ ,‘ “:.4 vite a_trade
QP‘BR&COA -

S |
|

and make
you success-
B ful.
Carr’s Bis-
cuits are
packed for
export in
air-tight tins,

? &(‘F!NF%RCRNMS:‘\_
Zlscuty
CARR & CO. 855

AGENTS—Wm, H. Duan, Limited, Montreal;: Dunn-Hortop,
Limited, Toronto: Hamblin & Brereton, Limited, Winnipes,
Man., and Vancouver, B.C.; T. A. MacNab & Co., 8t. John's,
Newfoundland.

Write for
Prices.

“SOVEREIGN”

SALMON

FINEST
BRITISH
COLUMBIA
SOCKEYE

QUALITY

IS OUR FIRST
CONSIDERATION

PACKED BY

THE ANGLO BRITISR COLUMBIA PACKING CO.

: LIMITED
VANCOUVER, B.C.

Don’t Buy “An Electric Coffee Mill”
Buy a. COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you’re ecer-
tain it’s ‘‘right.”’
Have you a copy

of Catalogue
913C?

26 models of elee-
triemachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.
1615 North 23rd St. PHILA., PA

AGENTS: Chase &'Sanborn, Montreal; The Codville Co., Winnipeg :
Todhuntes, Mitchel! & Co., Toronto: James Turner & Co., Hamilton,
Ontario; Kelly, Douglas & Co., Vancouver, B.C.: L. T. Mewbarn &
Co., Calgary, Alta.

The above cut shows an article of daily use
in every household in Canada. We specialize on

Scrubbing
Brushes

and have the cost of this class of goods reduced
to a minimum. The Dealer gets the advantage
of this when he buys our Brushes. We have a
large range in every class of material which
show good margins of profit in lines to retail
from 10 cents to 25 cents. Remember it’s the
KEYSTONE BRAND.

Stevens-Hepner Company
Limited |
PORT ELGIN, ONTARIO




CANADIAN GROCER

NEW FALL FRUIT ARRIVING DAILY

New Valencias (In stock)
New Malaga Raisins :
New Shelled Almonds
New Currants
New Sultanas
New California Prunes, Apricots, Peaches,
Raisins.
Our travelers have full information, or
'Phone No. 3595, 3596, 3597, 3598, 3800, 748; Night 'Phone, 1807.

BALFOUR, SMYE & CO., G HAMILTON

THE SIGN OF PURITY

Have No Hesitation

in recommending t§ your best customer SMITH
‘Bluenose’ Butter AND
B avas e 1> 0 it e 1t § PROCTOR

feel more enthuslastic about recommend-
ing it.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

A store convenience — costs
little — gives big service

E.olﬂl tc‘very size b-gd fromt %‘tg 10 lbsl‘ Alhurb:nd{.. MOST RELIABL
ves time, space and waste of bags. Bupply o ge s .
laid in the topp; one by one is secured as required, The GET CATALOGUE
most practical bag holder made. You cannot afford to be AT BEST DEALERS
without one. Write for Prices and detalled particulars.
For sale by all first-class Jobbers or
The O. P. McGregor Paper Co., Limited
411 Spadina Ave., Toronto

e Mo TEé,.,.IZ.EAD

only Five Cents. Bu’ “ PRIDE OF THE lSLAND” Brand

Customers know that more deMclous and appetizing Jelly as 3“‘“’“"!] used for years pl.lt by most
was never produced at double the price than Bee Brand of the leading packers of Tea in C‘F‘d&
Jelly Powder. Extensive consumer advertising has created

a keen desire and wide demand for Bee Brand Jellles. ISLAND LEAD MII I s Ltd.

Better get your share of this trade by stocking Bee Brand
NOW. Just ask your wholesaler to-day. Tel. Address: “Laminated,’” London. LIMEHOUSE

A.B.C, Codes used 4th & 5th Editions LONDON,E., Eag.
FORBES & NADEAU, Montreal, Que. e Wm B




CANADIAN GROCER

Rumors are being freely circu-
lated that owing to Government and
war demands we are unable to fill
orders for Pork and Beans, Canned
Meats, etc.

This statement is absolutely with-
out foundation, as we are filling or-
ders with our usual despatch. Insist
on your jobber giving you CLARK’S
products when you ask for them.

W. CLARK LIMITED

MONTREAL




CANADIAN GROCER

COWAN'’S
MAPLE BUDS

—they all like ’em, because
they are rich and delicious,
yet are eastly digested

o

Once your trade gets the
Maple Bud taste, you need
never fear for the success of

your Candy De-
partment. Pur-
ity is The Key-
note of Maple
Bud Making.

/(///ﬂ ’ {//{WW : -:3'§‘;5.f::_}:}é,: —

‘ f\\\\“a\/w(’ g

A This is a clipping

] from one of our

J many consumer
advertisements
and shows how
we are helping
dealers to sell
Maple Buds.

Gai?




CANADIAN GROCER

Griffin’s Seedless

Raisins
Never had a seed.

Their quality and absolute cleanliness should
make their name a buy-word wherever
raisins are sold.

Ask your grocery salesman.

To the Wholesale Trade

Our Liverpool house is in close touch with all the British and East India
markets, and also with the European markets that are still open. If there
are any goods you require which under present extraordinary circumstances
you are unable to procure from your usual channel, kir.dly let us have par-
ticulars, and if the goods are at all obtainable, we will get you lowest prices
promptly by cable.

e

WEST INDIA COMPANY, LTD.
St. Nicholas Building, - - MONTREAL




CANADIAN GROCER

: THIS GROCER.
mlzr?rf':swmce FING SROCE 'S HI$ BUSINESS,
UP AND GET A 7]/ HE SELLS ME 6ASOLENE

4 WHILE MY WIPE
1 BUYS GROCERIES!

OUTFIT | A e atd

\!
HI8 COMPETITOR.

The Bowser Outfit makes two sales grow where one grew before. The motorist brings his wife to
buy groceries and naturally buys his gasolene at the same time, next day he comes to buy gasolene and sees
some groceries that please him and buys them. Grocers who have no Bowser Outfit, lose both these sales

and all the

profitable trade in high-grade goods that follows. The man who rolls along the street in a car that cost as :
much as a house and lot has money, he’s a good customer and you want his trade. You want to sell him
his gasolene because he has to buy that almost every day. We do more than supply you the Bowser Outfit
that handles the gasolene—we have taught motorists to look for the Bowser Outfit and buy their gasolene
where they find it. Write us for suggestions that will increase your sales. Ask for free booklet. No
obligation incurred.

S. F. BOWSER & COMPANY, Inc.

66-68 Frazer Avenue, - - Toronto, Ont., Canada

Made by Canadian Workmen and Sold by Canadian Salesmen.
Sales Oﬁlm in all Centres and Representatives Everywhere.

Original patentees and manufacturers of standard, self-measuring band and power driven pumps, large and small tanks, gasolene and
oll storage and distributing systems, oil flitering and circulating systems, dry cleaner’s systems, etc. Established 1885,

Sanitary Cans
“The Can of Quality”

Baked Beans,
Soups,
Meats and Milk.

Sanitary Gan Gompany
LIMITED |
NIAGARA FALLS, ONTARIO




CANADIAN GROCER

PROMPT SHIPMENT

Sugar

All orders are now being shipped promptly.

2.%0/2,0,0.% 0.0 0.0 (XXX . o LX) o.-oo ..o... X X ARAR X Pe9s®?
a* .'.'.'..::::::.:":':';': &8 XY :::':' \‘:’:‘5.’- o‘-'gm. *a%’"e" 0':'::5 BR23 = ‘.’. e :&m

ENGLAND’S MOST POPULAR SAUCE

18 now selling freely over here — nearly all the leading grocers
make a leading line of H. P., and obtain the full benefit of the
money we are spending in advertising.

Wouldn’t it be worth your while to stock

APPLE S Below are the prices fixed ‘by the

British Columbia Packers Association
VANCOUVER, B.C.

1,000 Barrels first-class for Maple and Clover Leaf Canned Salmon, which
Fa” and Winter Apples came into force on Monday, Sept. 21st last.
—all from sprayed R i, T § e

1 1b. talls, cases each 52. 1 1b. talls, cases each

Ol'ChardS. A (.]ﬂuts cases en(‘h”. % 1 lbd ﬂnts cases each '_

doz. 2.712% 4 doz.

° ). flats, cases eac . flats, cases eac :
0. E. Robinson & Co., NGERSOLL M on.”" i iy

TEBHS Net, 30 days time,no discount for prepayment.

WE OFFER

THE TEST OF TIME

For more than forty years, Electric Paste Stove Polish has met every requirement of
thousands upon thousands of critical housekeepers.

What more could you ask? Have you tried it yet?

Place your order now, so as to avoid delay, as we are away behind on our orders. Selling
agents for Carada are—

D, J. McLeod & Co., Edmenton, Alberta; Orr & MacLain, Winnipeg; E. B, Thompsen, Torento,
for Western Omtario; G. O, Warren, Regina, Sask,

15




Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Capadian Grocer is
at the disposal of firms want ng agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

CHARLES H. COLE

Agent for McVitie & Price, Jas. Pascall,
T.W. Beach, Johnston-Baird Co., etc.
New Address:

33 Front Street East - Toronto
Montreal Office’: 501 Reade Bldg.

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Brokers
and Manufacturers’ Agents,
' WINNIFBRG.
We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives. :

WESTERN PROVINORBS—Oontinued.

H. G. SPURGEON

WINNIPEG
Wholesale Broker and Manufacturers’

Agent
Canadlan, British l::l‘ Foreign Agencies

Chambers of Commerce.
i P.O. Box 1812.

MORROW & COMPANY
CEREALS

TORONTO, - =+ - - OANADA.

Rolled Wheat, 'mt

G.C. WARREN, REGiNA

Importer, Wholesale
Broker and Manufacturers’
Agent.

Dome':trl.d. muﬂlhm' - ,..l':lldhd
c and Fo cles
Warehouse: ‘8‘.‘:..: 8t

FRANK H. WILEY
IMPORTER & BROKER
Specials just landed:—
CITRIC ACID TARTARIC ACID
OIL OF LEMON SALTPETRE

757-759 Henry Ave. WINNIPEG

We are -large buyers of
evaporated apples and white
beans. Wire or write us.

W. H. Millman
& Sons

Grocery Brokers
TORONTO

LEADLAY LIMITED

Grocery Brokers
and Importers

WINNIPEG TORONTO CALGARY
332iBannatyne 309 King St. W. 510 Ninth Ave.W.

Rutian, Alderson & Lound,Ltd.

Suecessors to
RUTTAN & CHIPMAN
Commissien Brokers
WINNIPEG. MAN,

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers.
- 51.53 Wellington St. W., Toronto

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

Y A
The. Campbell Brokerage Co.
Mosslssturers’ Adosts sed Commission Brobers.

We have our own warehouse and track-
age. Shipments stored and distributed.
Can glve special attention to a few
good agencles.

857 Beatty Street, - Vancouver, B.C.

NEWFOUNDLAND.

T. A. MACNAB & CO.

BT. Jox!glgb - NEWFOUNDLAND
MANUFA! RERS' AGENTS
and COMMISSION MERCHANTS
lm,puomn and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable addresa: “Macnab,” St. John's.
Codes: A, B, C, 5th edition, and private.

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

Hamblin & Brereton
LIMITED

; Importers and Manufacturers’ Agemts.

Winnipeg, Calgary, Vancouver,
We call on the Jobbing and Retail
Trade. :

QUEBEC.

SPLENDID CONNECTION

Amonst the Job! and Retallers, -
I am open for a more agencies,
and can handle them to advantage.

Have You & Line of Candy Gross

s ?
The CLAUDE BEAUCHAMP Imports
Limited.
223 Commissioners St., Montreal.

HENRI DE LEEUW WATSON & TRUESDALE Agencies Solicited
28°Front Street E. TORONTO Wholesale Commission Brokers and .
I solicit Agencies of large Canadian Manufacturers’ Agemts. Fwne:::i.c::\’wnh bo:.l::t::dlng"w‘-:tll‘l:l;ou
R e gy B A s gromey wedd. .
prices and samples, I bave large for- Dy .:ll'c::dm Agwnche J. W. L‘miﬂte
S S g 458 St. Antoine St. Montreal
Whea writd st Sl COCKBURN-NOLAN CO. R. G. KNOX CO.

mention having seen the ad.
in this paper.

Importers, Brokers and Commission
Merchants
Representing y-Dingman Ceo.,
Limited. Foods, Limited.

312-8314 Ross Avenue, Winnipeg.

Merchandise Brokers
Eastern Accounts Solicited
San Francisco = 24 California St.
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Building a Transcontinental

Here is a map of America. There lies the Atlantie,
and vonder the Pacific. Between the two oceans must
run a modern railroad. No matter about mountains or
muskeg, fuming rivers or tangled forest, the rails shall
pierce them or bridge them straight as a die, and Pull-
mans shall slip across them so buoyantly that dainty

fingers will not spill a cup of tea.

How is it done?

In his story ‘‘ Putting a Transcontinental Together,”’
in October MacLean’s, Robson Black tells something
of the difficulties the builders meet and the means they
take to overcome them. The glamor of empire-build-
ing is reflected in every line of this splendid article.

It is a story that every Canadian should read.
y .

MacLean's Magazine, $2 a )’caf, 20 cents a copy.

MacLean Publishing Company
143-153 University Avenue
TORONTO

This Is The Flavor

that stands every test of
heat or cold. Housewives
and confectioners want

MAPLEINE

for lasting and delightful
flavor.

ORDER FROM
Frederick E. Robsoh &
Co., 26 Front 8t. E.,, To-
ronto, Ont., Can.

Mason & Hickey, 287
Stanley  8t.,, Winnlpeg,
Man., Can. !

CRESCENT MFG. CO.
SEATTLE, WASH.
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JONN OAKEY & SONS,LIMITED,
LONDON . ENGLAND.,

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E, Huxley & Co., 220
McDermed St., Winnipeg.

20th Century Retailing DEMANDS the

use of
COUPON

ALL[SO BOOKS

You can't get
away from
credit business
without drivin

away trade. An

if you don't use
Allisen Coupon
Books you are
bound to lose
some money on
credit accounts.
Alltson Coupon
Books make
credit business
“good as gold.”

HERE'S HOW
THEY WORK:

Wheu a wan wauts credit give him an
Allison Coupon Book, and have bhim
sign form at the front, which becomes
then his promissory note to you. As
he buys vown tear out coupons, and
when his book is exhausted you can
collect your note or extend his credit
for another book, as you deem wise.
No passbooks, no charging, no time
wasted, no errors, no disputes.

For Sale Everywhere by Jobbers.

ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.
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Relnforcements for
the Canadian Stock of

The Delicious rp Put up in
Wholesome ree 5¢. and 10k.
Confection K ‘f Packages

Have now arrived

After much delay caused by the temporary British
embargo, delayed movement of freight at various
points, etc., the long expected shipment of Sharp’s
Kreemy Toffee has arrived, and all orders can now be
nlled on short notice.

1'he daily increasing demand for this health-promot-
ing, nutritious toffee is proof conclusive of its growing
popularity with the masses. Old and young, rich and
poor, all fall for its palate pleasing flavor.

There’s big money in 1t too for the retailer.

Now 1s the time to place your order.

Made at Kreemy Works, Maidstone, Eng., by

EDWARD SHARP & COMPANY

AGENTS:

The HARRY HORNE CO., of Toronto—For Ontarlio. Howe, Meclntyre & Co,, of Montreal--For Quebec. Geo. 8.
De Forest & Sons, of 8t. John—For New Brunswick. J. 8. Creed, of Halifax-—~For Nova Scotla. Leadlay, Ltd., of
Winnipeg-—For Manitoba and Saskatchewan. Hamblin & Breréton, of Vancouver—For British Columbia and Alberta.
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TIN FOIL, ALL DESCRIPTIONS

TEA LEAD, ALL GAUGES and SIZES
METAL BOTTLE CAPSULES

ANY SIZE, COLOR or STAMPING
COLLAPSIBLE TUBES, Plain or Colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating qualities—

We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND

No Mouldy Goods when
“Anchor Sealed”

Why take chances in rousing the suspicions of dealers
in the possible impurity of your goods, when you can
assure them of absolute purity and keeping qualities
with the new

ANCHOR CAP

Fruits and other products show to best advantage in
glass jars, and the Anchor Cap mechanically seals
your precious product in absolute purity, freshness
and delicious flavor until the goods are opened for use.

A glance through our catalog will convince you that
the cap adopted by many of the largest packers in the
U. 8. and Canada, after thorough tests, is the one for
your product. Write us to-day for full particulars
and prices.

The Anchor Cap & Closure Corporation of Canada, Ltd.

Sudbury St. West, Foot Dovercourt Rd., Toronto
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FINE
FRUIT

PURE JAM

The woman accustomed to using only the

APPLES mi WEST

Se/ect O”farl.o Frul.t best In everything else, invariably selects

FURNIVALL’S as her ideal in Fruit Jams.
Furnivall’s gives her the choicest, fresh fruit,

CAR-LOTS sweetened and preserved with pure cane sugar
-nothing more. Naturally each new order

Right from the finest apple-growing belt in Ontario, evolves into steady and continuous sales.
with the best tr:‘.nspurtation facilities and ready Shall we send you a trial assortment of a

few cases? Write us to-day.

access to refrigerator cars. Finest selected winter
varieties are lower in.price than in years.

L d
prniRs | . Furnivall-New
It will pay you to gct in touch with us at once.
LIMITED
Prices Low. Write or Wire to-day. Hamilton, Ont.

AGENTS: Halifax, B.
L Woodworth. 5338
Robie St.; S8t. John,
N.B.,, W. W. Chase, 79
Paradise Row; Mont-
real, FLIEE

Ottawa, E. Archdeacon;
Toronto, lmnn-ll,.»rtup
Co.; Fort Willlam, W.
F. Elliot; Winnipeg, H.
P'. Pennock & Co., Ltd.;
Edmonton, Alta., Geo.
C. Benjamin, 629 Fourth
Nt.

The H. M. Hambidge Co.

Wholesale Apple and Egg Merchants
AYLMER, ONTARIO

Note: Arrangements made for enclosures of pears, produce,
canned goods, etc., when desired.

o

{ The fact that the successful business man is an
advertiser is usually incidental. He is an adver-
tiser because he is wise and possessed of good,
sound business sense and an analytical mind. At
some time or other he came to the conclusion that
advertising could be made one of the mightiest
factors of his business organization, and having
arrived at this conclusion, he just naturally went
to it and advertised.
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PEEK FREAN'’S
HIGH-GRADE

BISCUITS

are again coming across the Ocean on almost every Liner,

QL
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and our Agents have their Stocks well replenished with fresh
assortments of all our Leading and Fast-Selling Specialties.

The cost of raw materials have greatly advanced, but we
are firmly maintaining the high quality in every Biscuit, and
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there is but a slight advance in the price.

/s

Place your Import Orders at once to insure prompt delivery

LSS SIS IIIS.

for your Xmas Trade. Many of our recent introductions

LIS I SIS IS,

will prove trade-winners for your store.

PEEK FREAN & CO. LTD.

Makers of High-Class Biscuits .. London, Eng.

Write our agents at once for Samples and Price Lists

AGENTS:

THE W. H. MALKIN CO., LTD., of Vancouver, for British Columbia.
Ruttan & Chipman, of Winnipeg, for Manitoba, Alberta and Saskatchewan.
The Harry Horne Co., of Toronto, for Ontario.

F. L. Benedict & Co., of Montreal, for Ottawa and Eastern Canada.

e A i iiiiiiiiiiiddidiidisiiiiiiddddiiididiiiiiddididids
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“LUNA” Brand

NORWEGIAN SARDINES

Small, choice smoked fish of delicious
flavor in the highest quality Pure

Olive Oil.
Our prices make “LUNA” Brand
most interesting to the Grocer.

We solicit your inquiries and orders.

Davidsn-Bovle Lt The QVERSEA EXPORT CO., Limited

TORONTO CHRISTIANIA, NORWAY

SIS
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i The Cream of All Custards”

We are pleased to inform the Trade that we have just
received another Car of this World-Famous Custard, and
are in a position to ship all Orders on Short Notice.
5¢ Packets, 1-qt. S8ige - - - - - 40c¢ Dosz.
10c¢ Tins, 6-qt. 8izge - - - - . . 95¢ Doz.
15c Tins, 7-qt. Bize - - - - - - $1.40 Doz.
26¢ Tins, 12-qt. 8ige - - - - - - 2.356 Doz.

Mail Orders Shipped Same Day as Received.

The Harry Horne Co.

Importers and Manufacturers’ Agents

309-11 King St. W., TORONTO

Q.
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The Public Recognize the Need for Economy

Wealth is being destroyed by the mil-
lion dollars a day.

Trade is, undoubtedly, hampered tem-
porarily by the tightness of ready money
and the restriction of international com-
merce.

In other words, wealth is being con-
sumed at a greater rate than it is being
created.

This loss must be met by economy some-
where.

The Greatest Economy is in Buying for Value

That the economic value of “SALADA TEA” is apparent to the vast majority of
the public is evidenced by the continuance, during the present time of stress, of the
splendid increase in sales we have enjoyed for so many consecutive years.

"SALADA"

MONTREAL

TORONTO

LONDON, ENG.

Money In Salesmanship

The trained salesman is practically independent.
Scores of business houses seek his services.

It should, therefore, be the aim of every young
man to qualify himself for a higher position. He
can accomplish this in his spare time, just as hun-
dreds have done.

No work so quickly develops poise, self-reliance,
ease, ability to grasp situations, instinet to meet
the demands of the moment, and the capacity to
meet men of their own level, as representing
MACLEAN’S.

This work puts you in touch with the prominent
men of each town, a connection of inestimable
value. We require representatives in nearly every
town and center of population in Canada. You
can make from $5 to $10 per week in addition
to your regular salary. We give you a practical ,
training that is worth consideration.

Write us to-day for particulars. -

MACLEAN PUBLISHING CO.

143 University Ave. - Toronto, Ont.

Better
Refrigerators
Were

Never
Made

You ce¢ould
search the
world over
and not find
a refriger-
ator of more
lasting satis-
faction and
economy than the

EUREKA REFRIGERATOR

For twenty-elght years Grocers and Butchers have consid-
ered the Eureka the best in the field. You'll ind them in
the large majority of grocery stores, especially where
economy 1s a factor and the sales-pulling power of a good
display of perishables is recognized. .rust ask any user
what he thinks of the EUREKA. We are quite confident
his reply wlll be satisfactory. Or better still, write us
to-day for full particulars and ‘catalogue describing the
different siges and styles.

EUREKA REFRIGERATOR CO., LIMITED
31 BROCK AVENUE, TORONTO
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The Food for Young and Old

NUTRITIOUS AND HEALTHFUL

Robinson’s “Patent” Barley

is especially good for children up to the age of nine months, It is
prepared from the finest fully matured barley.

Robinson’s “Patent” Groats

a specially prepared food made from the best oats is a great favorite with the older folk
and is for children over the age of nine months, These two foods are well known and
used extensively by the better trade.

Stock up to-day on Robinson’s ““ Patent "’ Barley and ‘ Patent "’ Groats

MAGOR, SON & CO., Limited

403 St. Paul Street, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

This famous yellow package con-
tains the Canadian housewife’s
best friend

vmes |l BENSON’S
 PREPARED - CORNE PREPARE(D)CORN

This most delicious of all

H oA WG FUDbivGS, COTTARDS, 1. B She calls on that friend often
] o e o i ot i ot Y ff —and the resultant sale means a
: ORIV : good profit and a quick turnover.

to sny similar
How’s your stock?

Canada Starch Co.,Ltd.

3 Canavian NHIBITIONS abd received the
Montreal Cardinal Brantford

i

PRIZE MEDAL
AT THE

GREEE (iRl

[}
L)
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No Reason to be Downhearted Over Conditions

Canadian Dealers Point OQut That in Many Cases Business is
Ahead of Year Ago — Temporary Slackness in Factory Centres
Reported, but Farming Trade is Particularly Bright, as ‘Grain

Prices Are Good.

From Interviews with Canadian Grocers.

HERE is probably no member of

the trade who can put his finger

on the pulse of business conditions
better than the retail grocer. It is he
who in the final analysis of the distri-
bution of food—the great necessity we
all must seek every day of our lives—
comes face to face with the great body
of human beings and learns their wants.
Upon him devolves the most urgent
calls just as soon as the foodstuff sup-
ply in the home begins to disappear. It
is he who first comes into toueh with the
results of any large or extended unem-
ployment movement. .

With these thoughts in mind Canadian
Groeer got in toueh with & number of
retailers all over the country to find out
exaetly business conditions in their re-
spective communities. Considering the
"great quantity of talk that has been
floating about regarding an alleged un-
favorable business situation, the re-
plies received from these men are
astonishing indeed. With but few ex-
ceptions they demonstrate the faet that
apart from business centres where the
working classes depend to a large extent
on manufacturing industries, the people
are in a most healthy finanecial condi-
tion and not at all in the predicament
so many would lead us to believe.

But probably the best impression of
actual conditions can be secured from
the replies of these merchants them-
selves. There are too many to present
in this artiele but a number of represen-
tative answers are herewith given:

Business Never Better.

J. A. Btewart, Exeter, Ont.—‘‘With
us business has never heen bhetter at this
season of the year. Our trade is largely
with the agrieulturists, and erops all
over this distriet are real good, and as
vou know all farm products are at fancy
prices. Consequently the farmer in our
section is making money, and the fault
lies with us if we do not get our share,

‘“We have only one factory here, for-
tunately a live one, a branch of the

PART THE WAR PLAYED.

The following interesting let-
ter comes from a retail grocer
in Kingston, Ont.:—

“How 18 business you ask?
Well, the war has had an effect
on it sure. When the bugle
sounded and war was declared,
it drove people into a panicky
state of mind. They imagined
they heard aeroplanes above,
and every blast in drains and
foundations was a bomb. They
saw nothing but a siege ahead
and straightway filled up pantry
and cellar, laying in an excep”
tional amount of tea, sugar and
flour. Grocery rigs loaded. up
were being rushed hither and
thither, and merchants were
turning over stock in quick
order,

“Now things are quiet again.
People are getting seammcdqand
used to war’s alarms and are
using ul) supplies laid in; con-
sequently our sales are less. But
you know people must eat, and
a re-action s already setting in
and business again will soon be
normal.

“Another factor making
things quiet is the closing down
of so many industries, throwing
thousands out of work. Kings-
ton 18 fortunate, as roadbuild-
ing and bridge work, and knit-
ting and cotton mills are em-
ploying a lot of people and the
outlook is not too bad. The 5¢
theatres are absorbing thousands
of nickels and the majority of
patrons generally look for char
ity when the snow flies.”

25

Jackson Clothing Co., of Clinton, Ont.
This factory is running full time, and
we understand will continue to do so.

‘“While the war has a most depres-
sing effect on the country, we fortunate-
ly are so situated, that we believe busi-
ness will be as good, if not better, than
usual.”’

* L] L]

The Craig Co., Ridgetown, Ont. —
“Our business is up to last season, and
expeet the remaining months will show
an increase. Crops in this section are
about up to the average, and that with
inereased prices means prosperity to the
farmer, who is the backbone of financial
prosperity.

“‘With prospects of high prices for
wheat next year, a mueh larger acreage
of wheat has been put in than usual, and
some farmers are looking for land to
rent, believing that now is the time to
hustle.

“Tt is a time of great opportunities
for the farmer, everything seems to be
in his favor, all that is wanted is snap
to harness up the opportunity and sue-
cess will be his, and to the mercantile
trade of our country as well.”’

Dairy Industry Healthy.

W. C. Forman, Ingeérsoll, Ont. —
““Trade through July and August has
been better than the average; September
has been hardly up to the mark, with
country trade about the same as usual,
with good prospeets for the future, town
trade has fallen behind on account of
some factories having closed, and others
working on short time.

“‘Ingersoll is the centre of large
dairying interests which are bringing

" wood returns to the farmers.’’

e o »
A Nice Increase This Year.
Reeks & Co., St. Thomas, Ont.—Busi-

ness with us since the first of the year
has shown an increase each month




amounting in all to between four and
five thousand dollars, but for the month
of September just closed, sales show
four hundred and fifty dollars less than
same month of last year, owing to the
fact that eustomers stoecked up heavily
a few weeks ago in sugar, flour, ete.
Another reason is, we usually do a large
fruit business during September, but this
year, the peach erop being short, and on
account of the high price of sugar, peo-
ple are not putting down as much fruit
as usual. To this we attribute the short-
age for the month; all other lines of
goods are about as usual. Collections
are good, and so far we cannot see that
the war has had any material effect on

business.”’
- L ] L ]

Henry & Glackin, St. Catharines, Ont.
—*‘We are pleased to inform you that
our business is equal to last year’s to
date, this being quite a surprise to us
owing to the fact that we stopped open-
ing accounts in July and we are now
running practically a eash business.

¢‘(eneral business in this city has
been better than any town or city in
Canada by reports we receive from
traveling men, although I regret to say
that we are planning for a hard winter
owing to the faet that several factories
are startine to run on shorter time, al-
though we still keep boosting, which is
half the battle.”’

-

L ] L]

Too Much War Talk.

E. Gallagher, Strathroy, Ont.—Busi-
ness has so far been up to standard. If
people would not talk so much of war
and hard times. and talk more about and
attend to times wonld be
hetter."’

bhusiness,

. = =

A retail grocer in Windsor, Ont., refers
to the closing down of some factories as
heing the cause of any quietness that
exists there. He says: ‘‘Business has
dropped off to a degree or.so in our com-
munity. but not from the cause of war,
but on account of factories elosing down
becaunse they are not over-run with ord-
ers. Therefore they get cold feet and
are afraid to lose a few dollars and are
discharging their men and now the poor
fellows cannet find a day’s work: hence
they have to save and make the few dol-
lars that are on hand or saved in the
bank streteh as far as possible.

¢This causes the hand-to-mouth buy-
ing and the attempt to stay themselves
through the winter .momhs.”

k2 L L)
Heavy August Trade.

The closing of the Massey Harris
Company’s shops in Brantford, Ont., has
had an adverse effect there. One grocer
writes :—'‘ Trade i8 quiet in all lines, but
not more so than I would expeet with-
out the war. Mostly all the shops are

CANADIAN GROCER

A SPLENDID STATEMENT.

Editor Canadian Grocer, -

Dear Sirs:—We find business
has been fully twenty per cent.
better with us than last year.

The only two months that
war could have had any effect
on business would be August
and September,

We find that our business
shows an increase for the month
of August over last year of
$718.22, made up as follows:

Cash Increase . . $257.11

Charges .. 436.20

Barter . . 24.91

During the month of Sep-
tember we have made an in-
crease of $319.22, as follows:

Cash $ 74.04

Charges .. 137.04

Hovtey oG 8.14

We have also found collec-
tions fully as good or a little
better than last year. We re-
ceived a little over $200 on ac
count more than last year for
the month of August, and our
collections for the month of
September were about $300 bet-
ter than the same month last
year.,

We might add that we could
have made a very much larger
increase in the month of Aug-
ust had we pushed some staple
lines of which we had good
stocks on hand, such as sugar,
flour and feed, ete. We did not
try to push the sale of sugar in
large quantities or other staples.

On the whole we are very
well satisfied with business this
year, and believe we are going to
have a splendid fall trade.

Yours very truly,
LEWIS BROS.,
Richmond, Ont.,
Oect. 1,1914.

working excepting Massey Harris Co.,
which was our largest shop employing
abont 1,200 men. They are closed up
tight. Our business in August was the
largest this year of any month, but Sep-
tember dropped off considerably, and as
a great many people had laid in extra
large stocks of sugar, flour, tea and cof-
fee at the outbreak of war, it made busi-
ness naturally much quieter since.
Business with the farming eommunity is
just as good as ever. In faet it should
be better as farm produce was never at
a better price than now. T think that
we will all experience some hard pulls
this winter if the war continues but look

for less luxuries sold this coming Christ-
mas and more standard lines.’’

Another Brantford dealer says:—‘‘I
am sorry to say that the prospects are
none too bright. This eity has been hard
hit. Some of our largest manufacturing
establishments are depending on foreign
orders for their output, and it is hardly
necessary for me to tell you, that some
of those foreign countries are just now
handling different machinery to that
manufactured in Brantford.

‘‘But, aside from that, I don’t think
that business is up to normal. Fae-
tories are generally running on short

“time or with reduced staff. The grocery

trade is quiet so far as my own business
is concerned, I am doing less by one-
fifth, than at this time last year. We
are looking forward in the hope that
business eonditions will change for the
better in the near future.’!

L » L

Good in the Maritimes.

Down in the Maritime Provinces con-
ditions are exceedingly promising from
the replies already ‘received.

Crowells, Limited, Sydney, 0.B., say:
‘““We find business getting back to nor-
mal. August was, of eourse, very
panicky. Being a one-industry eity we
are consequently dependent on the steel
trade. One plant was practically closed
during August. It is gradually opening
and the feeling is much better. Septem-
ber was satisfactory from a sales stand-
point, not so, however, from that of
profits.

““We cannot imagine why there
should bhe any ecomplaint this season
from agricultural distriets. Crops are
good and prices satisfactory. Every
business house in Canada should adopt
the slogan ‘Business as usual.’ ”’

. L3 .

D. F. Knight, Fredericton, N.B. —
“‘Trade is about normal. Tt is true that
the effects of the war have caused people
generally speaking to deny themselves
the many luxuries they usually enjoy.'’

. . .

F. E. Williams Co., Limited, 8t. John,
N.B—‘“Our business in the retail
grocery line is just as good if not a
little better than it was before the war

started.””’
. - .

Good Collections.

A. Malone, 8t. John, N.B.—‘Business
with ns is good. 1 eannot say that the
war has had any bad effeet on the
groeery business in our eommunity. Our
weekly sales have been mueh larger
since before the war, and eontinne to
show a good inerease over previous
weeks.

““T find that our eustomers buy the
best of everything and always have the
money ready to pay for it.”’




Reed Oompany, Campbellton, N.B.—
‘‘Business is as usual in this section. Up
to this date, the war has had véry little
effect on the grocery trade.”’

*® &

Favorable in Quebec.

From Quebec Province, come the same
reports of good business except where
manufaeturing industries have slacken-
ed up.

¢ & »

M. Hastey, Kasubazua, Que.— ‘I find
business pretty nearly normal. The war
for a few weeks had the effect of making
people anxious, and some of putting in a
heavy stoek of flour, but outside of that
the sitnation is pretty much the same
as usuat-at this time of the year.”’

. L] -

Jean B. LeBaron, Ltd., North Hatley,
Que.—*‘‘Business is as good as former
years at this season. Our local condi-
tion eannot be adversely affected by the
European eonflict, as crops in general
here are good, and prices high.’’

L] L] .

The operation of the iron works on
half time in Sherbrooke. . Que., has
caused a dullness there, states one deal-
er, but outside in the small towns where
they are surrounded by farming com-
munities, things .are good as the farm-
ers are getting goed priees for their
goods. Beef, pork, butter, eggs, hay and
grain are all high.

< . . -

A Coaticook, Que., firm of retailers in-
timate that business is somewhat
quiet at present due prineipally to fae-
tories running on short time. ¢‘But,’”’
they add. ‘‘we think that eventually
times should be better than ever, not
only in this distriet but throughout the
whole country.’’

L . -

From a Hamilton, Ont., grocer, comes

the following:

““BUSINESS AS USUAL.”

““TIs the wav Hamilton business men
are talking. While sales may not be
quite as good as they were last year,
nmost people are rubbing along in the
same style as hefore. The war has had
the effeet of tightening up ecredits for
everybody, and most business men have
had to pass this idea along to their cns-
tomers, thus giving them an opportunity
to limit the amount of their aceounts.

‘‘Being a manufacturing eity the war
has caused more real hardship among
the working classes than has been felt
elsewhere, but as yet no real trouble has
cropped up. Everybody is cheerful and
hopes are entertained that the worst is
over. It is rumored that most of the
large factories will open up soon, pos-
gibly to run on short time. In the retail
grocery business profits have heen much
rodne'od by advanced prices, the retailer
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not having the courage to get inecreases
that the enhanced prices justify them‘in
securing. Along these lines the whole-
saler in most cases is doing very
uicely.”’ .
» . »

Crops Not Extra Good Here.

Conditions in Western Canadian
towns and cities depend pretty much on
the erops in the vieinity of each.

‘“We are of the opinion,’’ says a Port:
age la Prairie, Man., firm, ‘‘that the
quiet conditions are due to a combina-
fion of causes and not attributable to
the war alone. We had the worst crop
this vear in the history of the Portage
plains and this, together with the un-
certainty in the minds of all as to the
duration of the war, and its possible
effects has made every one practise
the strictest economy. Just now we are
having fine summer weather and there
is no sale for cold weather supplies, but
we look forward to some improvement
in business when the weather gets
colder.”’

L] L ] .

Brandon Grocery Co, Brandon, Man.
~—‘Having only been open six weeks,
we are probably not in a position to give
you an intelligent report in regards to

CONFIDENCE IN THE
FUTURE.

‘A note of keen optimism is
sounded by this Fort William
Firm:

“We find that business in our
locality is a little slow. We
have noticed a little improve-
ment during the past couple of
weeks, however, and feel that so
far as the war is concerned, it 18
not affecting us to any extent,
outside of the few changes in
prices which have occurred on
some lines.

“We feel that now that the
consternation has somewhat
subsided, people will get back
to a normal basis of thought,
and feel that the best way to
relieve the situation is to utilize
every ounce of energy in all
branches of business, to offset as
far as possible the untoward
conditions brought about by
the curtailment of credit in fin-
ancial circles.

“We believe that just so soon
as there 18 any indication of a
decisive outcome in our favor,
in the European hostilities,
there will be a general return
of confidence, and resumption
of development.”

husiness. As far as our experience goes,
however, we might stite that we have
found business real good.

‘‘There is a tendency on the part of
tlie retail man to do more sorting busi-
ness, and less booking but the general
total is proving very satisfactory.’’

L . L

New Ontario Well Off.

Jamieson Meat Co., Cochrane, Ont.—
‘‘Business in this section has not been
affeéted by war to any great extent.
Railway construetion, however, is about
completed east and west, and this will
have an effeet on business. Consider-
able activity in the pulp business during
the winter will help to offset the work
closing down on the railroad. i

‘‘There do not seem to be many un-
employed. Most men can find work in
the woods. Collections are fair.”’

. * L]

W. M. Thompson, Penetanguishene,
Ont.—*‘‘Business was very good in July
and August, but in September there was
a falling off. Fall business, however, in
this section looks promising. ‘Crops are
good and I think when we get some cold
weather everything will be right again.”’

* * L]

The William Beatty Co., Ltd., Parry
Sound, Ont.—‘‘Conditions here are
what would be called satisfactory. There
is a slight depression in the local indus-
tries, but as far as trade in general is
concerned, little difference is shown.’’

L] L .

Paper and Pulp Mills Running.

From a letter of a Sturgeon Falls
dealer is taken the following: — ‘‘The
business situation -here is fairly good.
The paper and pulp mills are taxed to
their full eapacity and work night and
day steady when the low water does not
stop them a day or so a week at this
time of the vear. The war has stimu-
lated this line of the trade. Having
their own sulphite mills here they are
not handicapped as so many other mills,
espeeially in the States, are on aceount
of the shortage of sulphite, which is one
of their main imports from Germany.
Whilst the bush operations are good for
pulp wood, however, the war has had its
effect on the lumber camps which have
been diminished as well as many other
minor enterprises which were strgnded
in the sudden finaneial depression or to
take it less seriously, financial excite-
ment.

‘“Again the ecrops were in general
poor as only about 25 per cent. of the
nsunal harvest was recovered in hay and
oats. Hay sells at $22 and domestie
oats at 55c. One featnre of the trade
we have missed is that of the rich sum-
mer tourist from the Canadian and
American cities.”’

(Continued on page 41.)




Opening Prices on Canned Tomatoes and Corn

New Quotations This Year, or Former Are Same as Ruling
Figures of Year Ago, While Corn is Only 214 Cents Dozen Higher
—Popular Prices Likely to Rule in Most Cases.

S briefly announced last week the
A opening prices on canned to-
matoes and corn for Quebec and
Ontario have been announced. The trade
appear to be particularly well pleased
with the tomato prices. Last year the
opening of tomatoes, 3's, was $1.15 per
dozen for Group A or $1.121, for Group
B. A short time later this was dropped
by Dominion Canners to $1 and 97%
cents respectively for Group A and B
and any who purchase at the higher
ficure were credited with the .difference.
This season the opening prices are
exactly the same as the lower quotations
of a year ago—that is $1 per dozen for
Group A and 97 cents for Group B,
and those who bought early enough in
the year receive an additional 215 cents
a dozen off, bringing the figures down to
971, and 95 cents. If a dealer buys to-

matoes at 95 cents, and sells them at 10

Did Wholesalers Hold Up Sugar Shipments?

cents the tin, he would realize almost 21
per cent. gross margin on the selling
price. This year, with some exceptions,
has been a pretty good one for tomatoes
and the pack will compare favorably
with last season. No doubt the extra
cost of tin due to the war and the higher
price of sugar since hostilities were be-
gun, have not been figured into the cost
of canning this year else the opening
prices would be considerably higher. It
is, therefore, to be taken for granted that
the canners were supplied with all acces-
sories before the war.

It is also satisfactory to the trade to
note that corn ecan still be retailed at 10

cents the tin and realize a gross margin

of over 20 per cent. on the selling price.
The opening price on 2’s as stated last
week is 9214 cents per dozen group B, or
95 cents for group A. Those who pur-
chased early would receive their corn at

90 and 92145 eents respectively for group
B and A. Buying at 90 cents, the gross
profit would be 25 per cent. on the sell-
ing price, when sold at 10 cents straight.
The new prices on corn are 2% cents
per dozen above those of a year ago.

From a glance at the prices on canned
vegetables given out it would appear
that there should be a pretty good sale
of them during the coming winter and
next spring. While peas eannot be sold
at three-for-a-quarter as was the case
last year yet the popular price of ten
cents will likely rule and this is consid-
ered cheap for a can of peas.

While the prices have not been issued
on peaches, there is little chance of them
being’ as cheap as a year ago on aceount
of the crop failure in the Niagara pen-
insula. There will probably be no change
in pears.

Impression Has Spread That Such Was the Case—Statements of
Member of the Trade Who Has Access to Warehouses — Some
Reasons Advanced Explaining the Tmpression.

AVE the wholesalers been specu-
H lating in sugar and holding up

supplies until advances took
place? There have been rumors to this
effect in the trade and they have been
reported to Canadian Grocer.

Inquiry into the whole situation does
not reveal anything that would support
this charge against the wholesalers, al-
though there have been a number of ecir-
cumstances which have arisen which
would eive the idea that such a course
was being taken and that not sufficient
sugar was going out.

In the first place it must be taken into
consideration that the conditions were
altogether without precedent in the
history of the sugar trade and that the
demand was something with which no
braneh of the trade, from the refiners
down to the retailers, were able to cope.
There were orders for far more than the
refiners could turn out and there was
bound to be some dissatisfaction.

It -has been claimed that the whole-
salers were getting the usual shipments
of an average year. This is eorreet, but
when the whole situation i§ considered
it will probably be found that they got
as much as usual in a season. The point
was that the refiners ecould not increase

their capacity and the consumers did
increase their demand. Wholesalers did
get their usual consignments of sugar
but this was not enough.
Visits Warehouses Frequently.

Canadian Grocer has diseussed the
matter with a member of the trade who
has access to the majority of the whole-
sale warehouses in the eity in which he
is located, and who has been in and out
of them very frequently sinece the war
started. He has given this particular
matter his attention and he makes the
statement that he did not at any time
see anything to indicate that the whole-
salers were holding up supplies, but were
doing the best they could to meet the

abnormal demands which were made up-

on them.

What might give rise to the idea that
some of the wholesalers were not making
prompt turnovers was the faet that many
of them who were getting supplies were
not able to take new orders. This is ex-
plained in the fact that there are jobbers
who book orders without covering them-
selves. In a case of this kind these men
were caught in an awkward position and
instead of reaping a benefit from the ad-
vances they really lost from the fact
that they had to fill these orders. This

would explain why some wholesalers

~would get shipments of sugar and yet

would have to turn down orders coming
in for the reason that they naturally had
to fill the bookings first.

Another instance, of a kind of which
there were probably many, may be re-
ferred to as having an influence upon the
ontside impression, occurred when a re-
tailer phoned an order to a wholesaler in
the morning and could not get sugar and
then found that there was plenty in the
afternoon at a higher price. The faets
were that at the time the merchant phon-
ed in the morning, the firm really had no
sugdr in stock. The advance was made
that morning. In the afternoon there
was a shipment arrived and of course the
higher price then prevailed.

A Difficult Situation to Handle.

Generally speaking and eonsidering
the sugar situation on the other side of
the line, Canadian Groceer is inclined to
the opinion that while there were many
unsatisfactory phases to the market dur-
ing the war rush things were handled as
well as could be expected. and that there
was not the advantage taken of the ecir-
cumstances that might have been expeet-
ed. Sugar in Canada was much cheaper
thronghout than in the United States.
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The Window Factor in Getting House-
Cleaning Trade

The Housewife’s Desire to- Clean up Before Winter Should be
. Turned into Action—The Part of the Window. in -Accomplishing
This Result. :

NE of the most effective agencies in creating a good demand for housecleaning lines is the win-

O dow. In the article on getting after the housecleaning trade, in last week’s issue, the necessity of

conducting a campaign along this line was discussed. Tt is an easy matter to persuade the house-

wife that the home requires a cleaning-up before the cold weather sets in. The next duty is to change

_her desire into action, and to do this the window, if trimmed convincingly and attractively, will go a
long way to produce this result. :

Herewith is reproduced a good trim of housecleaning lines. It was shown last spring by Murphy
Bros., of Montreal, but is just as good for autumn basiness as for spring. The position of the brooms
is to be commended in this display. Standing up as they do, they present somewhat of a war-like appear-
ance and help to convey more thoroughly the impression that they rank among the avowed enemies of
dirt.

In attractive piles are shown cleaning brushes, sweeping powders, soap, silverware, knife and other
polishes, ammonia powder, etc. While this is a window that should do a great deal in suggesting house-
cleaning goods to the ruler of the home and even in selling her the goods, it is not an elaborate trim and
could be easily reproduced in almost any store. The thought must be ever kept in mind that it is not

difficult to arouse the housewife to a cleaning campaign, but it is necessary to take some steps to secure
her interest in the goods of your store. The window, well trimmed, is one of the strongest, and at the
same time easiest methods of getting that interest.

An effective “House-Cleaning” window trim that could be used to good advantage just now.
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Are We Down-hearted? No!

THE REPLIES GIVEN by the representative retail
dealers throughout the country on business condi-
tions as they are finding them, prompt us to repeat
the famous slogan adopted by Tommy Atkins in the
trenches of France. After a hail of bullets or a
violent tilt with the enemy, someone in the ranks
hollers: “Are we Down-hearted?” And back comes
the joyful chorus “No!”

In practically every instance except in towns and
cities where the people depend to a Harge extent on
factories for employment, business conditions are
reported good, and in many cases excellent. A large
number of these replies are published in another part
of this issue and it will do anybody good to read them.
The grocer is perhaps the first man in any com-
munity to feel the pinch of any serious depression
through unemployment, because he deals in the
great necessity for human existence. That there is
no cause whatever for any hysteria, is plain to be
seen from the reports of these merchants. In the
agricultural districts and even in those parts of a
town or city where the farmers deal in force, little
difference is noticed in the extent of trade. In fact
many grocers record handsome advances over a year
ago.

This is a most healthy sign and there is no rea-
son in the world to feel down-hearted over the situa-
tion. Although not of her own wish or doing, Can-
ada is reaping a great reward from this war, It is
the innings for sure of the tillers of the soil, and it
must always be remembered that agriculture in its
many forms is the great staple industry of this
country.

The Imported Jam Situation

_THERE HAS BEEN much speculation in the trade
as to what was being done with the embargo on jams
in Great Britain, particularly in view of the fact that
last week there were a number of wholesale houses
which got their shipments forward. Canadian
Grocer has seen correspondence with British firms
which would indicate beyond doubt that the embargo
was lifted about the 1st of September and that it was
lifted for some time; in fact the correspondence

seemed to indicate that there was still passage avail-
able for this class of goods.

~ In view of this correspondence and the general
conditions {)revaihng in England and in Canada the
theory is advanced that it is not the embargo that is
holding up the British jams, but the matter of price.
The prices have been advanced materially in Eng-
land, and there is a strong demand, for the Gov-
ernment has been making big purchases.

Following up this theory it 1s advanced that ship-
ments have not been freely made to Canada because
the prices here are not as good as what can be se-
cured in England. Some consignments have come
forward, but these were generally to firms which have
contracts with the makers.

New Maple Products Legislation

WITH THE APPROACH of cold weather, the de-
mand for maple syrup increases, and retailers will, no
doubt, be ordering in larger quantities than usual.
It is a good time to remind the grocer once again that
a new law goes into effect on the first of next year,
governing the sale of maple syrup. It may be un-
necessary for the retailer to be cautious, as reliable
packers will undoubtedly see that goods are labelled
in conformity with the new legislation. The new
law still makes the grocer liable for carrying adul-
terated goods, and the fines are heavy. No inixture
or adulterated maple goods will be allowed to he sold.
Prices of maple products are expected to advance 20
to 30 per cent. before long. With the high price of
jams, jellies and other sweet stuffs; there should be a
big demand for maple sugar and syrup.

The new legislation, which comes into effect on
Jan, 1, 1915, is contained in the following section,
which is inserted immediately after Section 29:

“Bill 29A. No person shall manufacture for sale,
keep for sale, or offer for sale, as maple sugar, any
sugar which is not pure maple sugar, nor as maple
syrup any syrup which is not pure maple syrup, and
any maple sugar or maple syrup which is not up to
standa Krescribed by the 6th schedule of this Act,
or, if such standard is changed by the Gévernor-in-

Council, to such standard as the Governor-in-Council
may from time to time prescribe, shall bé deemed
.10 be adulterated in the meaning of this Act.”
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“2. The word ‘maple’ shall not be used either
alone or in combination with other word or words on
the label or other mark, illustration or device on a
package containing any article of food or on'any
article of food itself which iz or which resembles
maple sugar or maple syrup: and no package con-
taining any article of food or any article of food itself
which 18 not pure maple sugar or maple syrup, shall
be labelled or marked in such a manner as is likely
to make persons believe it is maple sugar or maple

syrup which is not Yure maple sugar or pure maple
syrup and any article of food labelled or marked in
violation of this subsection shall be deemed to be
adulterated within the meaning of this Act.”,

Unfair to Legitimate Business

ALL SORTS OF insinuations were thrown out after
the outbreak of the war against the retail dealer, who
was charged with obtaining extortionate prices, rob-
bing the poor and generally as being the cause of the
majority of the troubles floating about. In the United
States the accusation took on a more concrete form,
and several investigations were launched, designed
to show up the alleged criminal character of the
reat body of retail grocers. According to the New
%ork Journal of Commerce these investigations have
fallen pretty flat. “A close observer of trade news,”
it says, “occasionally meets with strange currents of
coincidental thought in the way news unintention-
ally, and almost incidentally, arranges itself. Scan-
ning the pages of this paper, it is difficult to escape
the thought there there is more or less ground for the
charge that the Government, the reformers and the
publie agitation are not fair to legitimate business.
Without the slightest intention, the past week’s

news sugeests such things as these: An accusation
that the authorities at Washington have suppressed
the grocers’ side of the war-time price controversy ;
that long-time practices of making market quotations
are being interpreted as criminal; that f()ml commis-
sioners are not fair to grocers in their exactions as to
weights and measures; that price control is desirable
for farmers and cotton planters, but not for mer-
chants; that public investigations of “food trusts”
have fallen flat; that public markets, set up as a
challenge to the grocer, are a flat failure, even when
they are the recipients of a variety of artificial prop-
ping up; that the parcel post is being used to create

uestionable competition for the legitimate mer-
:hmnt, and, finally, that a Chicago grocer has started
under the grocery banner to ride into Congress, in
the hope of having the grocer’s voice heard in the
land.

“All these and kindred subjects have occupied

a deal of public attention of late, and thus far no
grocer has been convicted or shown culpable. On
the contrary, his service has been proven of value;
schemes to displace him have starved to death on
the “huge profits” the grocer worries along with;
courts have acquitted him of “doping” and “mis-
branding” in the majority of cases, and the beautiful
dream-pictures of the co-operative market promoter
and the theorist have faded in the strong light of
experience; but all the comfort the grocer and the
legitimate manufacturer get is the calm reflection,
“never touched me.” Are they to be blamed when
they suggest that the time is ripe to let up and reach
a conclusion that perhaps, after all, they are decent,
hard-working, law-abiding citizens, quite as much
victims of economic and ethical conditions as ever the
long-suffering consumer is.”
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The Retailer Overlooked

IN THE APPLE-selling campaign instituted by the
Canadian Government, there was one important body
of men overlooked—the Retail Trade. The retailer
is the man who in the final distribution of any food-
stuff comes face to face with the ultimate consumer,
and he is the man whose knowledge should have been
consulted by the Department of Trade and Commerce
before launching its apple campaign. Officials of
the Retail Merchants’ and Grocers’ Associations say
this has not been the case. It should be perfectly
clear to anyone that in such an important matter of
this character, where an entirely new idea is being
attempted, the men who are going to figure most
prominently in it are among the first whose judg-
ment should have been secured.

tere is a case in point. In an Eastern Canadian
grocery store a consumer was quoted what he con-
sidered an excessive price on a barrel of apples. This
aroused rather violent criticisms against that dealer
without there being taken into consideration whether
that barrel of apples was worth the price asked. No
two" barrels even of the same variety of apple are
alike. If a grocer pays for a well-packed barrel of
apples, and every one of them choice, hand-picked
fruit, he must get a good price for them. Yet the
publicity campaign of the Government entirely
1ignores that point and allows the public to enter-
tain the idea that all upfFles are “dirt cheap,” to use
a common expression. This is just the sort of thing
that tends to lessen the effectiveness of a campaign of
this character. It demonstrates the error the Min-
ister of Trade and Commerce has made in not con-
sulting the retailer and it should not oceur again.

The Government may plead that it had only a
short time to get the campaign under way; but it is
a fact nevertheless that in other matters to be solved
where the experiences of the retail trade would count
for much, it 1s ignored. Yet when a matter affecting
the labor men arises, the Government makes haste
to consult the labor unions involved. This is not as
it should be. The retail trade is a big power in the
country, both in view of the part it plays in the wel-
fare of any business centre and of the importance of
its calling, and in questions vitally affecting it, its
organizations should, from a good business stand-
point, be fairly recognized.

Settle Accoﬁunts as Usual

W E BELIEVE most retail merchants realize
the need of keeping business as near nor-
mal as possible during the war. A few com-
ﬂlmnts are being heard from authoritative sources,
owever, that some who could help by paying their
accounts are deliberately holding off d‘;in so. This
is not only an injustice to wholesalers and manufac-
turers who are straining every effort to keep collec-
tions up to normal, bpt it is calculated to cause an
immediate money shortage. If persisted in it will
defeat its own pu and dealers who deliberately
hoard up funds will find the practice will speedily
react against themselves. They cannot injure the
community at large without involving themselves.
Our advice is to make settlements as usual and help
to keep business normal. You cannot conscienti-
ously ask your customers to pay their accounts if you
do not practice what you preach.
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A Fall Number Full of Ginger Articles

To the Grocery Trade of Canada:—

Your success in your fall and Christmas selling
campaign depends principally on the ginger you
put into your selling methods, the resourcefulness of
those methods, and the quality and range of the
goods you handle. This year as in the past Cana-
dian Grocer is issuing its big annual Fall Campaign
Number at a time when you are most concerned with
the methods you will employ and the goods you will
sell.

This will reach the trade on October 30,

From the advertising pages,
abundant supply of information on all kinds of fall,

you will get an
Christmas and winter lines which will figure in your
selling work.
the ammunition for carrying out the campaign suc-
cessfully. The editorial representatives have for some
weeks been on the hunt all over Canada for the
methods of some of Canada’s best dealers on how they
are increasing their business, and particularly on the
methods of condueting a successful fall, and Christ-
mas selling campaign. Already several articles are
in type awaiting the press. There are no theories
expressed, remember. These articles represent the
thoughts and actions of hard-headed business men
of Canada who have made a close study of the prob-
lems of retail selling.

While space does not permit references to all

these, a summary of a few already prepared will serve

to typify the character of this year’s big Fall and
Christmas Number. ‘

L4 L] L

“From a Canvas Tent to a Big Store”

In a trip through the Canadian West a Cana-
dian Grocer representative secured from a number
of dealers their business building methods. All the
articles from these merchants are of a most practical
character. One of them will tell how a Western
merchant has built up a big business who first opened
out in a canvas tent.

Prize-Winning Windows

A feature of if will be the best bunch of Christ-

mas selling windows that have ever been presented
to the trade anywhere in America. These are the

be 4

In the editorial pages there will be

displays that captured the prizes in Canadian Grocer’s
contest of last year. The windows are ali described
by the dealers and salesmen who trimmed them, and
are as fine a collection as have ever been seen. They
will help you with your Christmas display. Watch

for this feature.
L ] L L ]

“New Fixtures Worth $650 a Year”

How many dealers have ever figured out the
actual money value of their fixtures and equipment?
In this article a merchant in Western Ontario tells
of the wonderful reform he made by moving into
a new store and installing modern equipment. The
entire time of one saleslady is saved by the more
convenient arrangement, and at the same time the
dealer sells more goods and carries less stoek. A
leak is eliminated and permanent advertising value

is secured.
L ] L ] L ]

“Increasing the Order by Interior
Displays”

Here is a comprehensive article on the question
of ingide display written by & man who has traveled
all over Canada and who has come in contact with
some of the best stores. He also knows the English
grocery establishment and makes some interesting
comparisons,

Some of Canada’s finest stores will be depicted,
demonstrating the rapid advances the retail trade
Many of them are models in cleanli-
No member of

have made.
ness, attractiveness and refinement.
the trade should miss seeing them.
There will be scores of actual instances from gro-
cers themselves illustrating how they have increased
«ales of certain goods, and how they go after fall and
Christmas trade. :

In short this big Fall Campaign Number of Cana-
dian Grocer is going to be one of money value to
every man who reads it. It promises to supersede
anything in the way of a practical issue that the
trade has ever received. Remember the date —
October 30—and see that you get your copy.

Yours very truly,
THE EDITOR.
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Canada’s Backbone Is All Right
"How Is Yours?

The first three pages of this week’s Grocer prove conclusively
that, apart from a few congested industrial centre=, the retail
grocers are finding trade good. In the agrlcultural districts,
the backbone of the Country, it was never better.

Our Fall Campaign and Christmas Goods Number will be
brought out October 30th.

Here is your opportunity to tell the retailers of Canada what
attractive offers you have for the Fall trade.

Every retailer will be interested in what you have to say.
The War has cut off some sources of supply—has broken
old connections. The firm which has new sources of supply
will find this the logical moment to secure new connections
with Canadian Grocer readers, the most progressive and
substantial of the trade in every province.

Our readers have formed the habit of consulting the adver-
tising pages of our Fall Number, knowing it contains the
announcements of the leaders. They will be looking for
your advertisement.

Do It Right and Do It Now

Reserve a double or full page in our Fall Number and fill
them with “immediate interest news” of your Fall and
Christmas Goods offerings. You will find our subscribers
will be quick to appreciate the results of your “good buying.”

Closing Day, October 24

Don’t wait till the last moment. Reserve your space now
and give us a chance to give you 1007, service.

ADVERTISING MANAGER,
October 8th, 1914. Canadian Grocer.




A Hamilton R.G.A. Resolution and Salada Tea
Company’s Reply

At Last Meeting of Association Question of Stickers on Labels
Was Discussed and Resolution Passed—The Two Viewpoints.

At a meeting of the Hamilton Gro-
cers’ Association, Hamilton, Ont., held
in the Board of Trade Rooms last week,
the following motion by Erie C. Jamie-
son was unanimously ecarried:—*‘‘That
the secretary be instructed to write Mr.
Larkin, of the Salada Tea Co., that the
ad. being put in the daily press by that
firm stating that any grocer selling
Salada tea with a different price sticker
on was taking advantage of his eustom-
ers, or words to that effect, was dis-
tinctly unfair to the retailer, inasmuch
as, although Mr. Larkin was getting ad-
vanced prices on his stoek in hand, this
publication fairly stopped the retailer
from doing so, and that until he makes
a fresh statement in the press we ahso-
lutely refuse to buy Salada tea.’’

L ] L] -

The Salada Tea Co., when interviewed
by the ‘‘Canadian Grocer’’ in reference
to the above resolution, stated that their
position was as follows:—

““The whole trouble was originated
by a ecértain Hamilton wholesale firm
placing stickers over our registered label,

raising the price of the tea they had had
in stoek from 30e¢ to 40c¢ and from 40e¢ to

50¢ per pound. Quite a few of the re-
tail grocers are selling these goods to-
day at the above prices.

‘“Are we to take no steps to defend
ourselves against such actions as these?

“‘Suppose this wholesale firm had put
stickers on our goods raising the price to
60c and 70e¢ per pound, and the public
were being told that those were the
prices at which Salada tea was sold,
does the Hamilton Grocers’ Association
think we would stand by and see our
business ruined ¥

‘“We have a registered label, and no
one has any legal right to interfere with
that label. Those who have done so will
shortly have a chance to defend their
conduet. in the courts. We sell our
goods to the grocer, placing the selling
price on the end of the packet. We

guarantee, whether the market goes up,

or down, that they will always receive
the same profit, and they can send back
every pound of Salada they have, for
which they will be paid the full value,
but they must not interfere with our
labels. When the embargo came off teas
recently, we lowered our prices five cents
per pound. We imemdiately took back
every pound of the higher-priced tea we
had sold, and paid the freight both ways
on these goods. This the wholesalesale
firm in Hamilton would not do. They

left the sticker tea on the hands of the
retailers there.

‘“As to any individual or association
refusing to. handle Salada tea — this
is their business entirely. They need
never sell one ounce of it if they do not
care to do so, but we will defend, with
all our might and main, any interference
with our labels or packets, which every-
one knows is the life of this business.
We would like this very clearly under-
stood.

‘“As to the other wilful misrepresen-
tations that have been made by some of
our enemies, it has been stated over
and over again that the newspapers
quoted us as saying that there would be
no change in the price of Salada tea.
This is one of the many lies that have
been circulated with the deliberate in-
tention of injuring us.

‘““We never made such an assertion,
nor did anything of the kind ever appear
in the newspapers. What we did at one
time say was that we could see no rea-
son why teas should be dearer, which
was absolutely true. We said that, when
interviewed, hecause there was, up to
that date, a very large production of tea
in India and Ceylon, There was an em-
bargo on tea in England at that time,
and although our stoek had run very
low, we were eraditably informed that
the embargo was tc be taken off the be-
ginning of the next week.

““A very short time after that we re-
ceived a eable (and we will be glad to
show both ecables to anyone interested),
stating that the embargo was to remain
on indefinitely. This was private infor-
mation that we knew would be made
public in a day or two.

““Now suppose we had not raised our
prices. As soon as the information was
made publie ,we would have had orders
enough in one week to take all the tea
we had in stock, and with the embargo
on, we could get no more. One-twentieth
of our customers would have enough
Salada to last them for probably more
than a year, and until the tea was old
and had gone off in flavor, while the other
nineteen-twentieths of our ecustomers
would be unable to obtain a pound, until
the embargo was removed and we were
able to get fresh supplies. This would
have meant absolute ruin to our busi-
ness.

‘“What was the best way to stop this
rush of orders? This was the question
that most interested us, and there was
absolutely only one way, that was to

raise our prices enough to deter people

from purchasing more than their usunal

requirements. This we did.
¢ As soon as the embargo was removed

we reduced our priece again to the ex-

tent the market permitted, and we took
back every pound of Salada that we
put out at the higher price, thus as-
suring the wholesaler and retailer of
receiving their regular profit. When the
market justifies it we will reduce our
prices again, and will take back all the
tea that is in grocers hands, which they
have purchased from us at present
prices, because we intend to pursue the
same course as we have pursued for
more than twenty years, viz., to stand all
losses that a declining market brings
about, but we will not allow interference
with our packet.”’

___*___

CANNED LOBSTER AND THE WAR.
N an interview with a packer of
lobsters during the past week the
situation regarding the interference

of shipments caused by the war and

market conditions were diseussed at
length.

““This season,’’ he stated to ("fanadian
Grocer, ‘“the price of canned lobsters
reached the hizhest level of eost ever
known in the Maritime Provinces. The
supply of the fresh article has been
diminishing for vears, but the demand
for the produet has inereased. The eost
of produetion is greater, for as it be-
comes more of a luxury the items in-
cluded in the operation have necessarily
ealled for all improvements in the
quality and stvle of the accessories and
packing. While there are about seven
hundred factories in operation an uni-
form improvement is hardly possible,
hut the average shows an improvement
in this respeet.

‘“At the opening of the war, the sea-
son for 1914 having just closed in most
sections of the Maritime Provinees the
goods had reached the exporters and
many of them were en route to the econ-
suming European countries, but most
of them being in British vessels the bulk
of such shipments were diverted to Eng-
land. The closing of the continental
markets by the war, with large stocks
held in Great Britain unsold and a fair
quantity also on this side led many to
believe that a reduetion in the value
was imminent.

‘“It transpires, however.’”’ he added,

(Continued on page 48.)
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Quebec and Maritime Provinces.

G. R. Small has been engaged by the
Canada Maple Exchange, Ltd., Mont-
real, in the eapacity of general manager.

W. A. Rafuse, a traveller for the Im-
perial Tobaceo Co., is in the Halifax
Infirmary, recovering from an opera-
tion. :

One of the largest contributions to
the Montreal Board of Trade Belgian Re-
lief Fund was one of $500 from the Im-
perial Tobaeco Co. of Canada, Ltd.

A fire broke out in the building oe-
cupied by Shand Bros, Windsor. N.B,,
on Sunday, Sept. 23, but did more dam-
age to the upper storeys than the store.

The Lake of the Woods Milling Co.
have donated a supply of flour to the
Belgian Relief Committee. The Alberta
Government have donated 5,000 sacks.

Alfred Monette, wholesale and retail
poultry dealer, Bonsecour Market, Mont-
real, died on Saturday last, aged 85. He
has been in that business for ahout 60
years, and was formerly located in St.
Anne market.

R. W. Reinhardt, secretary-treasurer
of John Robertson & Son, Limited, St.
Catharine street, Montreal, has resigned
from his position with that company
and leaves immediately for Boston to
take a similar position with his brother,
Arthur E. Reinhardt.

Ontario.

Stock of Depew Bros., Schrieber, Ont.,
has been sold.

J. F. Jones, groecer, Toronto, has sold
to Joseph Ramer.

Thos. P. Fish, grocer, Hamilton, Ont.,
is succeeded by S. Cross.

W. A. McConnell, general merchant,
Essex, Ont., sustained a fire loss recent-
ly.

Byron Adams, general merchant,
Mount Brydges, Ont., has sold to Thos.
Wilkinson, of Detroit.

Hymers Bros., general merchants, Hy-
mers, Ont., have dissolved, Geo. E. Hy-
mers continuing.

E. K. Barnsdale, grocer and baker, of
Stratford, Ont., with C. Dannacker of
the same city, attended the Bakers’ Con-
veption in Winnipeg.

The Pearson-Connell Co., grocery
hrokers, Toronto, are now known as the
Connell-Ott,  Limited, and have moved

CURRENT NEWS OF THE WEEK
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from George Street to 401 Kent Build-
ing.

W. R. Butcher, grocer, and mayor of
St. Mary’s, Ont.,, and Chas. MeCaus-
land of Paris, Ont., were visiting in
Toronto last week.

George Lawrence, general merchant,
(Creemore, Ont., died on Monday after
an illness of one week. Pneumonia was
the cause of death.

A Transient Traders Aet is to be in-

troduced by J. M. Patterson, mayor of
Paris, Ont., at the next meeting of the

council. Mr. Patterson is also a grocer

in that town.

C. C. Borden, grocer, corner of Lon-
don and Elora roads, Guelph, Ont., has
purchased the land and buildings which
he has occupied for the last year, and
intends enlarging in the near future.

There is some talk of an executive
meeting of the Ontario Retail Grocers’
Association in November. This will like-
ly be for the winding up of affairs be-
fore beginning work as the Ontario
Grocers’ Section of the Retail Mer-
chants’ Association of Canada.

Lampman & Co., grocers,
Ont., who sustained a fire loss some time
ago, have reopened in the Seriven
block. The J. S. Richardson Co.. also
of Tilbury, are putting a new front into
their store. One of the windows will
be used for displaying groceries.

The Grocers’ Seetion, Toronto Branch
Retail Merchants’ Association, will meet
in the R. M. A. offices at 21 Richmond
St. on Monday, October 19. It will be
the annual meeting and eleetion of of-
ficers will take place. As many members
of the trade as possible are urged to
be in attendance, as matters of im!
portance are coming up.

Western Canada.

Paragon, Limited, have opened a gro-
cery and provision store at 1852 Hamil-
ton street, Regina, Sask

Pettit & Howies, general store at Cow-
ley, Alta., sustained a complete fire loss
last week.

W. A. MecKenzie, formerly of MeKen-
zie & Fraser, Vegreville, Alta., has pur-
chased a general store business at Bru-
derheim.
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NEW WHOLESALER IN TORONTO.

A new wholesale grocery establish-
ment has been opened in Toronto at 59
Front Street East by J. W. Bowman &
Co. Mr. Bowman has been a grocer for
twenty-five years and is now leaving the
retail field to go into the wholesale busi-
ness. He latterly had stores at Hamil-
ton, Niagara Falls and Welland, and
comes to Toronto after disposing of these
interests. He states that his policy will
be to handle the business on a cash

basis. i
——

NEW BISCUIT AND CANDY
FACTORY.

London, Ont., Oct. 7.—The MecCor-
mick Manufacturing Company, Limited,
biscuit and confectionery manufacturers,
are now oceupying their new factory on
Dundas Street, about two. miles east of
the centre of the city. The building has
a frontage of 354 feet, and is 200 feet
deep on each of the wings, with other
buildings shewing a still greater depth.
It is finished in white enamel and tile
on the inside, and with white enamelled
terra cotta on the outside. It has four
storeys, with basement, and contains
eight acres of floor space. The entire
site includes 100 acres.

The fact that 68 per cent. of the out-
side walls have been given over to win-
dows demonstrates the importance the
foodstuffs factory of to-day places upon
light and sunshine.

On the second floor a large central
room has been arranged as an employes’
restaurant, the meals being purchased at
cost price. Adjoining this are a rest-
room, library, reading-room, and men’s
gymnasium. There is also a Red Cross
department.

In the basement are employes’ lockers
and shower baths. On the west side of
the building a piece of land will be laid
out for men’s sports, while on the east
side will be a seetion for the girls. A
large portion of the 100 acres will be
sub-divided for employes’ homes—prac-
tically a new feature in so far as Can-
adian factories are concerned.

During the week of the: Western Fair
here the building was thrown open to
visitors, and many of them took the op-
portunity of going through it.




Tea Market Troubled by the War and Floods

Sinking of Vessels in Indian Ocean by German Ship and Floods
in Japan Are Disturbing Influences—Sugar Situation Still Strong

—Deeclines in Rice and Beans—Dried Fruits Arrive in New York
and Others on Way.

Publication Office, Toronto, October 8th, 1914.

HE quietness which is prevailing in the grocery business is
- no more than was to be expected as a reaction from the heavy
buying which came with the declaration of war. There is
room for difference of opinion also on the point as to the actual extent
of the war influence on business and some opinions are that had there
been no outbreak of hostilities Canada was in for a period of dull
times which would have been little more pronounced than that now
prevailing. Generally the feeling is one of satisfaction, both with
regard to sales and collections—particularly at country points. At
the same time sales are being curtailed both by the retaiﬁer and the
wholesaler and the hand-to-mouth policy is considered as the safer for
all concerned. War influences are still dominant in the market, but
it is generally recovering and it is felt that there must be caution until
the whole situation clears for the reason that indications of the end of
the campaign would have the effect of knocking the bottom out of
the market for the time being at least in many lines.

The more optimistic see in the depression merely the swing of
the pendulum and argue that there must be a swing back again in
a short time.

The question of consumption is one to which some thought may
be given, and it is a peculiar fact that not only does there appear to be
a slackening in demand for luxuries, but there appears to be an actual
falling off in consumption of such staples as potatoes and bread as
reported by dealers who specialize in these lines. The only explana-
tion appears to be that there is a general policy of carefulness being
adopted by the housekeeper which is cutting down kitchen waste.

The market for Mediterranean fruits seems to have been re-
lieved by reports of actual arrivals at New York and news stocks will
be on hand shortly. California fruits are unsteady, as they are
affected directly by war conditions as affecting exports. Dried apples
are very easy and prices are down materially.

Spot beans are somewhat easier, but the situation at country
points is reported as firm. Lower prices are quoted from Eastern
points.

Holiday trade is expected to lend strength to the fruit and vege-
table market for the time being and anything which will help trade
here will be welcome. Prices are low and particularly for apples

which promise to glut the market. Fish and oyster business has also
been slow with the continued warm weather.

Interference with exports has affected the provision market
violently and there has been a decline all along the line of Yac at
Toronto with an easy feeling also at Montreal. Eggs are easier with
better prices at country points than market centres where storage eggs
are available. Butter is weak on a showing of increased stocks at
Montreal for September which have decreased by about 40,000
packages. Cheese holds firm, but no action is being taken to-take
immediate advantage of reviving export demand.

Flour is weak, but war should maintain prices until storage
capacity has been filled at least. Rolled oats and cornmeal are easier.
Bran is reported as low as $23 at Toronto,

Western reports indicate increased acreage for wheat next year
and better tone in consequence. Prices are adjusting themselves

downwards.
36

Markets in Brief

QUEBEC MARKETS,

PRODUCE AND PROVISIONS—

Lards and meat markets weak.
Butter prices down.
Egg and cheese markets quiet.

FRUITS AND VEGETABLES—

Apples plentiful and cheap.

Grapes a good seller.

Potatoes, celery and cauliffiowers In
demand.

Cranberries selling at $6.50.

FLOUR AND CEREALS—

Rolled oats show weakness.
Flour export dead.
Little demand for feeds.

FISH AND OYSTERS—

Brook trout off market.

Good demand for pike and dore dur-
ing Jewish holidays.

Oysters quiet during mild weather.

GENERAL GROCERIES—

Dried beans and as cheaper.

Tea supplies getting scarce.

Spanish raisins and currants ex-
pected. .

Rice drops 25¢ per cwt.

ONTARIO MARKETS,

FLOUR AND CEREALS--

Business quiet; strength regained.
Rolled oats and cornmeal cheaper.
Bran being quoted lower,

GENERAL GROCERIES--

Currants are cheaper.
Dried apples materially lower.
Apricots and peaches advance,
Spot beans lower; future firm.
Rangoon rice declines.

FISH AND OYSTERS—

Hollday should help oysters.

Weather Interferes with fish sales.

Season for dried varieties not at
hand,

FRUITS AND VEGETABLES--

Apples very plentiful and cheap.
Grapes, bananas, cranberries lower,
Potatoes find weak market,
Holiday trade should rouse market.

PRODUCE AND PROVISIONS-—

Meats and lard off e
Eggs cheaper in ecity than country.
Cheese holds firm; butter weak.

MONTREAL.

Montreal, Oct. 8.—Decreased demand,
following the boom which the war
created, has had the effect of creating
important changes in several markets,
Good crops in certain lines are also hav-
ing an important influence. While most
people are content with their stocks of
teas, those who are not are having diffi-
culty in securing new supplies. If pres-
ent high war risks continue, and the
German cruiser Emden is not captured,
the tea market should become as interest-
ing as it was just after the war out-




break, especially in view of the situation
in the Japanese market.

The ‘dried vegetable situation is im-
portant. New crops have arrived in
large quantities, and in good condition,
which has had a temporary depressing
effect on prices. Prices are being quoted
at a dollar per bushel less than a week
ago, but unfavorable conditions exist re-
garding peas, which are arriving in poor
condition.

Another important change is in rice,
prices for which have been reduced all
round 25¢ per 100 lbs.

SUGAR.—Some idea of how refiners
are catching up with orders may be
gathered from the fact that one refinery

here has closed down the plant to ef-

fect repairs and clean out boilers—a
necessary process at intervals. To do
this, it has been necessary for them to
manufacture a large stock to take charge
of their large demand. Otherwise, con-
ditions in the Canadian sugar market are
about the same as on the previous week.
Raw in New York is standing steady
around $6.50 to $6.75. The demand has
a tendency to slacken off a little, yet, at
the same time, refiners are selling as
much as they want to.
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Cartons and half cartons ..
Crystal Dominoes, cartons ....

DRIED FRUITS.—It is ecertain now

that the s.s. Jacona, of the Thompson:

Line, will arrive here shortly with large
supplies of Spanish fruits and nuts. She
was somewhat delayed at Denia, which
probably gave ground to reports that
she would not sail. This delay gave
local brokers an .opportunity to ecable
orders for raisins at a late date. One
dealer, speaking of his supplies, states
that they will be slightly higher in price.
Prices quoted by him to retailers on
Valencia raisins are:

v b. .
Finest selected. !Mh boxes, 1b..
Four-crown layers, 281b. boxes, Ib....
Four-crown layers, 7-1b, boxes, Ib.

It is now believed that both ﬂzu and
dates will arrive on this market before
very long, several steamers being re-
ported on their way to New York.
Wholesalers have some stocks of dates,
and do not expect big changes on new
arrivals. Prices on nectarines have been
withdrawn, as it is diffienlt to find any.
Currants are due to arrive on the s.s.

CANADIAN GROCER

Jacona, the price being about the same
as last year. Prices on Sultana raisins
have been dropped le per lb., for loose,
12¢ to 12Y4¢, and I-1b. cartons, 13c to 14e.

EVAPORATED FRUITS.
Apples, 50-1b. boxes
Neciannes, choice
Peaches, choice ...
Pears, choice
Apricots
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50. in 25-1b. boxes,
in 25-1b, boxes, faced

, in 25-1b, boxes,
, in 25-Ib, boxes, oe
9, in 25-1b, boxes, faced..
100, in’ 25-Ib, boxes, faced
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Malaga table, "I;ox of 22 Ibs. uaord
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choice
Prices quo(ed on all lines of fruits are liable to be
shaded for quantities, according to the state of market.

RICE.—Prices of rice have been re-
duced 25¢ per 100 1bs. on all grades. This
is due to the fact that stocks have been
received here which were not expected.
Pries were put up at the time of the
war in the belief that new stocks would
be hard to secure.

Per gwt:
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rices are per 100 Ibs,, packed in I-n (250 1ba.). half
bln (100 Tbe.), and ulrtch‘ (50 1ba.); add l0¢ per
“mlhlt.u{or pockets (25 I %0c for half-pockets

Imported Patna—
Bags, 224 ]bs.
Half bags, 112 Ibs. 005% 0068
Quarter bags, 5 Ibs. . D05 D 06%

Velvet head Carolina et 009% 010%

Sago, brown veer 006 0 06%

Tapioca—
Pearl,
Seed,

Per b,
0 06 0 06%

0 06%
0 06%

MOLASSES.—The last shipment of
molasses arrived in Montreal more than
three weeks ago on s.s. Santraine from
Barbadoes. New stock there-is not to be

ad at any price, but fairly good stocks

re being held in Canada; but this sea-
son there is a New York inquiry, which
has not been had for years. Several in-
quiries were received last week by local
importers, but prices were too low. An
importer with a stock of 1,000 puncheons
was approached this week, and offered
35 cents. He refused this on the ground
that at the present price of raw sugar
the price should be 45¢. Before the war,
when raws were at $2.50, molasses were
costing the wholesaler 24¢, whereas raw
to-day is quoted at $5.50 to $5.75. The
importer eventually sold his 1,000
puncheons at 37c. The wholesale price
to-day is 38¢, so that retailers should not

be surprised if an advance takes place -
before long.

ED I M %
15 gal. kegs, 8c per Ib., or per gal. 1
May le »unr pure, per i oW 9

' COFFEE.—The first shipment since
August 21 is due in, and was purchased
prior to the ‘war; so that eoffee arriving
now is the first new coffee to arrive un-
der war conditions.  The market is'dead,
and it is believed prices will drop under
these conditions; in fact, a drop in Rios
of Yse is about to be made. . Lower prices
certainly should prevail during Novem-
ber, unless peace should be declared,
when enormous quantities would be re-
quired for Germany, which is a great
coffee consumer. The war tax has had
its effect on the consumption of coffee.
Many a man who dmank 25¢ grade, for
which he is now charged 30e, has turned
to tea for a drink.
Coffee, Roasted—

Bogotas
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Chicory, p(r v

NUTS.—Market is fairly firm, and
new stocks are hard to secure, though
large shipments are now on the way.
Some brokers who have been unfortunate
in not making conneetions with their
shippers, are not quoting on almonds.
New walnuts, to arrive, fresh ecracked,
are quoted at 37¢ by the case; shelled
almonds, ditto, 39¢e. No quotations on
new filberts are to hand.

Shelled walnuts, per 1b.

Shelled almonds, 28-1b, boxe: per 1b..

Finest filberts

Pecans—

Large
Almonds
Walnuts,
Brazils,

Peanuts, \n 1, 12%e; No.
Peannts, No. 3

SPICES.—Normal demand is experi-
enced ; the market remains firm. Cream
of tartar is ‘quoted at 60e¢ for ground,
which is pretty high.
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Cayenne chillie-
Shredded cocoanut, in pails

DRIED VEGETABLES.—The new
crop of beans is coming in, and the mar-
ket took a drop this week, and low prices
are being asked for deliveries around
the middle of October. Some, however,
think that lower prices are only tem-
porary.

Beans—
Hand picked, per bushel
Canadian, white, per bushel
Yellow, per bushel
Yellow cyes, per bushel .
Lima, per Ib,

Teas, per bushel

Peas, Imperial green, per bushel.

Barley, pot.ﬂper

R S e
8LVTIAJ=RSE

TEAS.—With war risks rising, and
Japanese crops injured by flood, the tea
market is in a troubled state. Stocks
are declared hard to secure, and yet
little buying is going on. It would not
be surprising to find higher prices being
quoted before long.

CONFECTIONERY.—The embargo on
English confectionery was removed at
the same time as on jams and marma-
lades. - Had contracts not been filled, im-
porters who had taken large orders for
Christmas goods would have been placed
in an unenviable position. As it is, large
supplies of faney cindies are now arriv-
ing in boxes, on which are stenciled:
“‘Not to be shipped,’’ showing that they
were on the wharf when war broke out,
and were held by order of the British
Government. It is almost too early to
say what will be missing from the mar-
ket this year, as goods are still arriving
from England.

ONTARIO MARKETS.

Toronto, Oct. 8.—Business is showing
the effect of the reaction after the war
demand, and there is also an evident
falling off in wholesales, particularly in
the larger industrial ecentres, which,
stranzely enongh, seems to apply to
staples as well as luxuries, but in how
far this is the result of people having
stocked supplies or the result of elimina-
tion of waste in the household kitchen
is difficult to define. Wholesalers gen-
erally have no complaints to make and
they were prepared for this reaction.
Collections are reported as fairly satis-
factory, particularly at country points.
Some jobbers point out that in any
event the trade and business in general
was in for a quiet spell on account of
the conditions throughout the country.
Generally the policy is to encourage hand
to mouth buying and grocers’ stocks are
in better shape to-day than they have
been for some time.

Tea is firmer, and there may be a short-
aze soon. Sugar is still firm, and may
advance. - Mediterranean fruits are
easier on prospeets of new stocks soon:
first shipments will be through New
York. Spot béans are lower but future
prices are strong. Rice has declined

CANADIAN GROCER

during the week. But generally there are
not many important price changes.
SUGAR.—Situation as regards sugar
in Canada shows little change and pros-
pects are for higher quotations. This
is due to fact that although there was a
temporary decline in the United States
Canadian refiners are still at least l4e
below the basis, and recent developments
over the border have rather indicated
strength, there being an evident relue-
tance to take futures even at ‘an ad-
vance to one-eighth to a quarter. Aeca-
dia Refineries are still 40¢ above the
market basis. The situation in the States
at 1st of month was, on the face of it,
improved as regards stocks of raws,
there being a better balance shown than
a year ago, but it must be taken into
consideration that United Kingdom is
expected to take twenty to twenty-five
thousand tons a month above what is
required by United Kingdom refineries
with a capacity for 80,000 tons a month.
Extra Granulated Sugars, Montreal Reflnsd—per mo Ibs.
100 1b, bags

oo
232 2pg angaes

Cartons (60 to case)...
5 “(‘mw Dominoes, cartons
e

o sansas
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nnmh granulated and yellow may be had at Sc per
cwt, above bag prices

TEA.—Generally strength has returned
to the situation through the closing up
of markets at Caleutta and Bombay, and
this has seemingly been confirmed by the
developments of. past week, One ad-
vice received is that since outbreak of
war there have only been shipments
made during one week and of the steam-
ers which left during that period six
were captured by the German cruiser in
the Bay of Bengal. The outlook then
is very uncertain as regards supplies and
at same time there is a grave prospect
that England will resume embargo on
tea to protect stocks for home eon-
sumption.

DRIED FRUITS.—Market for Medi-
terranean dried fruits is somewhat
easier, particularly with regard to cur-
rants. Situation seems to be relieved

-by arrival of shipments of new fruits in

New York. which should be in the To-
ronto market shortly. This also gives
assurance that direet shipments will be
along in the near future. There is no
change in the situation as regards Sul-
tana raising and figs. In California
fruits new priges for apricots are higher
and the situation is very uncertain; with
regard to both apricots and prunes the

future will depend upon the export
situation. The price for dried peaches
has advanced, but market is not strong
and is feeling effeet of lower prices for
evaporated apples. Old stocks of ap-
ples are about exhausted and the quo-
tation has been materially reduced.
Applen evaporated, per Ib,
Apricots—

Smndlnl Z;) 1b, boxel

rrants—
Filiatras, per 1b.
Amalas, choicest,

o oo
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sins—
Jultana, choice, new ...
Vl:llm. fancy, new .

luhn? llltlt.b packets .
. choice, pack
Seeded, choice, 12 oz .
Seedless, 16 oz, pnckeu
Seedless, 12 oz, packets ...
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BEANS.—There are some lower
tations from the wholesalers as to exist-
ing supplies but advices from eountry
points are that the situation is firm,
Yields are reported as being short and
farmers are holding stocks. Shortage
of Austrian supply is being filled to
some extent with Manchurian and Chin-
ese beans, but reports indicate that they
are rather hard and unsatisfactory from
the cooking standpoint. Peas are searce
and firm on account of the short har-
vest,

Beans—
Canadian prim-s
Lima, per Ib,

Peas, blue, Canadian,
Peas, whole white, por bunh

RICE.—There is another reduetion of
25¢ noted in the price of Rangoon rice
but the faney is: holding its position
more firmly. Quotations for tapioea are -
off about le¢ a pound.
Rice—

Rangoon,
rhnloon

!l!! l! :}lna:

SPICES.—Business shows effect of
general conditions in this market and
demand is not strong. Shipments of
cream of tartar unexpectedly form a
new development for the week and the
price has gone down abont 10c a Ib.
as the result. Peppers are even firmer
on the econtinued activity of the German,
cruiser in the Bay of Bengal, and the
attendant holding up of shipments.
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Bpices—

. Allspices, ground ...
Allspice, whole ....
Cassia, whole
Cassia, ground ..
(Anmmon,
Cloves, whole ...
Cloves, und .
Cream of tartar .

Curry 'po'_vder

%
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COFFEE.—Situation for the week
shows little change, although the aec-
tivity of German eruisers is ecreating
more uncertainty as to supplies of Java
and even for Brazilian coffees for the
Canadian trade.

Coffee—

Standard Old Govt. Java ............. 0 36 03
Plantation Ceylon .0 034
JAVE siicesescninns . 032 0
Arablan Mocha .03 oHu
Guatemala .... 032
Bucramanga 0% 03
Mexican ... 0% 03
Maracaibo 028 030
Jamaica . 02% 028
Santos ... 0 02
Rio 018 (F-]
o R R S N I N e 0

SY Rl’l’s—(,ooler weatlwr is having
effect of livening up the market for
syrups with the result that there has
been a better volume going to the trade.
Dealers are expecting a fair demand for
corn syrups with butter so high and the
general tendency favoring the reduetion
of household expenses.

~
@
3

233 i SURESS S35 DguksEw n;sgust‘

zlb.tlm Idm.lneun
6 1b. tins, 1 dos. iIn
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NUTS.—There is little change in the
situation as regards supplies of nuts, but
it is not evident that there is much fear
of a shortage. For walnuts the quota-

tions appear a little easier. There is
still some uneertainty existing about the
shipments from Spain, but the situa-
tion has ecleared to a large extent.
Shelled walnuts are also a little easier
but shelled filberts are short and com-
manding high figures. New chestnuts
are now in and are higher in price for
the time being, but should come down in
the near future.
In
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CRaStaUtE, DK ioiivecivensnssinsnsninna 25
Filberts, Sicily, new 017
Peanuts, Jumbos, roasted . 0 13%
P hand-picked ou
Peanuts, fancy, roasted 8 g
Walnuts, Grenoble . 017%
Walnuts, Bordeaux oM
\hlnuu, Marbots 016
ed—
055
035
U il's
0
060

IMPORTED JAMS.—Late reports in
the trade are to the eftect that further
shipments of Old Country jams are ex-
pected to come forward at any time, in
fact that there have been reports of
shipments but no definite advices. The
faet continues, though; that there have
been no important arrivals for a couple
of weeks. There would seem to be con-
siderable to support the contention that
the British jam makers find a better mar-
ket at liome toan on this side of the
water.

CANNED GOODS.

MONTREAL.—New prices on canned
corn and tomatoes, as announced by the
Dominion Canners, are about the same as
last year, and are greeted by the trade
as very reasonable. It is known that
canning materials, such as tin and solder,
cost considerably more than a year ago,
so that few complaints are being made.
At these prices the new goods may be
retailed at 10 cents straight. Following
are the new prices:—

UIH(ITI‘H & Quebec

*er doz.

(.rnup M Group A
P OO - GG Vi 0 2 $0 9%
28, 000, TON0Y .iissvecvis w
Gals, Com on cob 4 52%
2%'s  Tomatoes . 0 9%
3's  Tomatoes o5 100
Gals, Tomatoes .. 29y

MANITOBA MARKETS.

Winnipeg, Oect. 8.—Again there are a
good many changes in price to record, a

number of these being in a downward
direction. Indeed, generally the market

has a much easier tone.

There is one new condition which may
arise as the result of European hostili-
ties. This relates to lemon oil, which is
much used in the manufacture of bis-
cuits, ete, If Italy is drawing into the
confliet, it is said this product will al-
most double in value over-night. Such
might be the case on the primary market,
but as Canadian handlers have seen the
possibility, and have had good oppor-
tunity to secure large stocks, there is
little likelihood of any such large ad-
vance taking place here.

Record Acreage in 1915.

Regarding financial conditions, a feel-
ing of optimism is prevalent. The
Prairie chicken season, which opened
October 1st, is taking many manufac-
turers and wholesalers into the country,
and giving them an opportunity to see
the exact conditions of the farmer. It is
stated by these men that generally the
erop has been very fair, and that the
farmer is not only getting higher prices
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for this, but he has in the majority of
cases sources of revenue from hogs,
cattle; chickens, ete., which he did not
possess even a year ago. An even more
hopeful sign, according to these sports-
men is the great amount of plowing be-
ing done. Already everything points to
a record acreage under ecultivation in
1915.

The fact that grain money is coming
in heavily has greatly improved ecollec-
tions; which are reported to be in good
shape.

SUGAR.—Here there has been no
ehange, and none is expected to take
place within the week. At the end of that
time, however, a further advanee is quite
likely, since the decline of last week in
New York raws has been offset by later
advances to such extent that the ruling
prices for the refined sugar do not show
the necessary margin over the raws. The
demand for sugar is falling off, and the
wholesaler- is to-day pretty nearly in a
position to get all he requires, and to fill
all orders in full. The decline in the de-
mand, of course, is quite likely due to
the passing of the preserving season.

Per cwt.

Sugar, Eastern— in sacks,
Extra standard granulated ...........ccccovenn 6
Extra ground or icing .. -
POWEEIOd - vociveiiinivve. on Sl
Lumps, hard ........... 7
DEORBEOAL JRIIOW - oo iesis israsivinsovesraiseierorss [

Suggr Western Ontario—

3788 LRTISRIRABLERE 27383
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(These prices prevail in- w&'m Caigary,  Regine,
by gmoﬂtm Saska-

BRI vooinscscons. ciaissconyiosrinins  sres s
)ty e e TSRO SRR IOIBE I oM
M“;ll:\ uarts, case, 2 d i 540
Imperial LR s AR
New, pure, Bhke OBB0 oorvssesssrens sene 200
New, pure, % n.l.. quarts, ease 2 dos. 70
New, pure, quart bottles, case 3 doz, "5
DRIED FR UITS.—New evaporated

apples, which arrived this week, are be-
ing quoted at 814e, or 2Yc below last
week’s price. As further arrivals reach
the market still further declines are ex-
pected, and the price will go steadily
down until the quotation of about 71e
to 7l4e is reached. At this low level
the consumption of apples this year
should be very heavy. Currants are
easier, present quotations for 1’s being
9%e and 2’s 18¢. This is for old goods
arriving freshly cleaned from New York.
Currant prices will probably be lower
when new stoeks reach this market
about the 1st of November. For delivery
after that date prices are being quoted
at 8'%¢ and 17¢. Parther arrivals have
brought another slight deeline in apri-
cots. Prunes are steady for the time,
but are likely to go lower. It is expected




that there will be a fractional drop dur-
ing the next two weeks. Raisins will be
easier in a very few days, when new ar-
rivals reach the market. The low price
of 933¢ and 9Y4¢, which will be asked for
these, will not, however, obtain very
long. As the stock once reduced, prices
will have to advance.
Apples, evaporated, new, 25s ....
Apricots, choice, 25's ....

Apricots, choice, 10's
Apricots, standard, 25's ..

ccos
2 B:ZEs
'S

e oococo
75 §o8=g

Dates—
Hallowi, loose, per Ib.
Hallowi, 1 Ib;
Fard dates, 121b. boxes

-
S

*eaches—
sundnd 25-1b, boxes
251b, boxes .
Choien. 10-1b, boxu v
Extra choice, 25-1b. boxes

E=2E33
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Raisins, Valencias—
Extra select Valencias, 28°s, box

Raisins, Sultanas—
California ..
Smymas ...

ed, b,
Extra hncy seeded, 1b.
Raisins, Australians—
Lexias, 56-1b, boxes
12-0z. packages, fanCY ..........cceevenn sees
12-0z. packages, choice

TEAS AND (‘OFFEES——The coffee
market is somewhat firmer, offsetting
the drop of 14e which took place at the
end of last week.. The destruction of
. one hoat earrying coffee for this market
has, of course, had no effect on prices.
It does exert a tendency, however, to-
ward keeping insurance rates at their
present high tone. Tea prices remain
steady.

red
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BEANS.—There is no change here.
Growers are now quoting for delivery of
new crop at Winnipeg at a price which
would allow wholesalers here to sell at
about $3.30 for 3’s. There is some talk
of the erop being badly stained from
rain. Nothing certain is known of this,
however. During the week barley has
dropped materially, pot now being
quoted at $3.10 and pearl at $4.60.

RICE AND TAPIOCA.~There is no
‘change in rice. Tapioea, however, has

CANADIAN GROCER

dropped 14¢, now bemg quoted at 5e in
bag lots.

Rice and Tapioce -
No. 1 Japan, per Ib,
No. 2 Japan, per b, ....
Siam, per io.
Patna, per b, ..
Carolina, per lb,
Sago, pearl, per Ib,
Tapioca, pearl, per lb,

coccooo
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ALBERTA MARKETS.
(By wire.)

Edmonton, Oect. 8.—Business during
week has been good. The district is set-
tling down. A week’s rain ended on
Tuesday, and harvesting was délayed.
Only changes in markets are potatoes,
which are scarce, and the price is likely
to jump.

Produce and

Provisions—
Butter, creamery, per lb,
Butter, dairy, Ni
Cheese,

FS

ts, o ove
Rolled oats,
H’:r °'s, 8“5 rolled oats, 80's ....
per
gunr nt:,ndud mm per cwt
r, yellow,
ned Goods—

AW ODW
23883282
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Peaches
Strawberries, $4.70; berrleu .
Tomatoes, mndmd

Salmon, sockeye, dos. ttlh, case,
("ohoes 1's, $7.25; humpbacks,

L DR Lol L
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SASKATCHEWAN MARKETS.
Regina, Sask., Oct. 8.—(Special).—

.More than 6,500,000 bushels of grain

have been handled by the Saskatchewan
Co-operative Elevator Company sinee
the movement of this year’s erop began.
The movement of grain is said to be
fully ten days earlier than last year.
From those who have been over the
provinee if is stated that the acreage of
fall plowing this year will beat all re-
cords.

Cream of tartar is the sensation on
the local market this week, the price
having jumped from 50 to 75 cents a
pound at one time.

Sockeye salmon is short this season,
and some packers are only filling 50 per
cent. of the orders. Ontario beans show
no change, being quoted at $3.65. Pota-
toes are scarce, and are commanding
various prices, as follows:—B. C., $1.25;
N. B., $1.10; Ontario, 90c; Alberta, 90c.
No United States potatoes are on the
market owing to the prohibitive duty.
Lemons are now selling at $10, and these
come from California, Messinas being
off the market. Oranges command from
#4 to $#4.50. Ontario grapes are quoted
at 30e, having gone up slightly, and they
will not be any cheaper. Ontario apples,
per barrel, $4 and $4.25; Nova Secotia
apples, per barrel, $4; B. C, apples, per

box, $1.75; per crate, $1.25 and $1.50.
l'Mne- ud rm—

Bntter.
Rutter. 4ulry ‘Io. l
Cheese, per Ib.

PP huuu- COOCW N-NIS
Agesss [EENE SSEIW

sale vewnnwwe
SSR SSER RIERRNSR BS

and
Tomatoes, mndam%
Salmon— :
Sockeye, l*l ¢ doz, case ..

o
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NEW BRUNSWICK MARKETS.
By Wire.

St. John, Oct. 8.—Dealers are pleased
with the business passing, despite dis-
couraging statements, Colleetions are
well up to standard, but a strong hand
is closed against doubtful eredits, no
chances being taken, and little paper be-
ing given. Markets are little changed.
It is difficult to say what the future of
sugar will be. Dealers expeet a continua-
tion of high rulings for some time. Yel-
low beans are lower owing to erop arriv-
ing in short time. Corn meal, ordinary,
is down to $1.90. Lard, both grades, are
cheaper. Butter is easier, though there
is little foreign shipping. KEggs are un-
changed.

Pmduec and Provisions—
breakfast, per Ib,

Bnmn roll, per Ib,

Beef, barrel

Pork, Anxrk‘nln clnr

Pork, domestic, per bbl,

Butter, dairy, per Ib, ...
Butter, creamery, per Ib.

ccocoBBulles
SoNRERSSESSE
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Lard, compound, per lb.
Lard, pure, per Ib,

Flour and (‘emb—
(‘omml
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W. J. MeCully, Stratford, Ont., has a
glass display ease on his counter which
he finds aets as a good silent salesman,
and in which he displays samples of
beans, rice, tapioea, barley, macaroni,
lentils, sago. peas, ete. It is about 6 x 4
feet and 8 inches high.




Reaction of Wheat Market Holds Flour Firm

Week-end Conditions Caused Some Talk of Lower Prices —
Material Reduction Not to be Looked for While War Continues
—Open Weather Causes Lower Figures for Mill Feeds—Rolled
Oats and Cornmeal Are Easier.

MONTREAL.

FLOUR.—Market unchanged, and ex-
port business quiet. The latter is due,
first, to the faet that Canade has sent
an enormous amount of flour to Ureat
Britain free of cost, which Liad a serious
effect on the market there, but did not
affect the market here much. Many
people thought that the ¢ift of a million
bags of flour to Great Britain would
keep the market very firm here, but in-
stead, the market is only just holding its
own. Summing the situation up: the
people are looking for lower prices, and
are holding off; whether they will get
them remains to be seen. One thing is
certain—prices will be considerably
higher next year if the war continues,
and should be the best year Canadian
farmers ever had in history.
Manitoba Wheat Flour— Per bhl

First patents 610

ﬂourheotm-ch 10 cents per barrel more.

Small
Winter Wheat Flour— lots,

Fancy patents 650

CEREALS.—Lower pnces fnr rolled
oats in bulk and in packages should he
expected when the new oat erop is in.
The erop is reported to be lairly good,

though not so good as last year. Tt is
big enough, however, to affee! the mar-

Per 96-1b, sack.
245 2

Small lots
2%
Rolled oats In cotton sacks, 5 cents more

Oatmeal—fine, standard lnd nulated, 10 per cent.
over rolled oats in %0s, in

MILL FEEDS.—Feed business is
quiet, for which there are many reasons;
one is that the ecorn and oat crops have
heen good, and the tendency is to use
corn instead of mixed feed. The farmers
can raise the eorn and oats themselves.
However, millers are not erying over the
sitnation, but declare that they ecannot
get enonch feed. Export business is ex-
peeted to improve later on.

S
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TORONTO.
FLOUR.—Market is distinetly dull.
The reaction after the strong jwar de-

mand is being hcutely felt in the domes-
tie branch and dealers are generally
pretty well stocked. With end of the
week there was an easier feeling in
sympathy with the fall-off in wheat and
there was some talk of easier prices
but this did not last, and general opinion
in trade seems to be that there will not
be material changes so long as the situa-
tion remains the same in FEurope. At
the same time there would undoubtedly
be more export business offering from
Canada with the prices a trifle lower.
At the moment, however, the millers are
empty so far as store-houses are econ-
cerned and there is capacity business
promised until nearly the end of the
year in piling up the usual reserves. So
far as Ontario flour is concerned, there
is praectically no change, but there is
considerable spread in the range of
prices and quotations are little more
than individual figures to be influenced
by the local conditions.

Small
lots.

Car

Manitoba Wheat Flour— lots,

Rlended flour ....

CERE \LS-——Altlmugh the basis of
quotations to the trade have not changed
there are better fizures in some quarters
for buyers of oatmeal and cornmeal, in
svmpathy with the decline in the mar-
ket for oats and corn. The reductions
are about 10¢, and the situation as re-
cards futures is even easier. Trade is
still pretty well stocked and there is
not a strong demand.
Barley, pearl, 98 Ihs, ..
Ruckwheat l’rlh. 98 1bs,

Com flomr,
Commeal, nnuw I Ibs, .
Graham flour,

Oatmea
Peas, Canadian, boiling, bush.’
Peas, split, 8 Iba,

Rolled oats, 90-1b. bags

Rolled wheat, 100-1b, bh

Rve flanr, R Ihs, ...
Wheatlets, 98 Ibs. ..

Whole wheat flour, 9 lbs.

MILL FEEDS.—Weather has been al-
most ideal for late pasture, and the re-
sult has been that markets fir mill feeds
have continned weak. This particularly
applies to bran and while there is some
talk of quotations at the old figure of
$25-$27, there is more at the low point
of $23-$25. A change in the weather
would add strength to this market, al-
though there are considerable stoecks
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now accumulating with the mills all op-
erating at eapaeity.

Wheat moulee
Feed flour, per bag ..
Oats~

No. 3 Ontario

No. 3, C. W.

FLOUR AND CEREALS.—No changes
have been noted here during the week.
It seems very likely now that the present
prices will hold for some time. Local
millers are going to be ecalled upon to
supply the flour which Manitoba has
given to the Imperial Government with-
in the next month. This, however, will
have no effect on prices, though it will
make extra work at the mills.

Manitoba Wheat Flour—

First patents

Second patents

Strong bakers' ....

Cereals—

Rolled oats, per 80 Ibs,
Oatmeal, fine, standard and gran'd, 8 Ibs ....

—_—
NO REASON TO BE DOWN-
HEARTED. |

(Continued from page 27.)

A Peterborough, Ont., merehant who
is quite an authority on retail business,
further substantiates the claim that
apart from eentres depending chiefly on
manufacturing, things are pretty good.
He knows of some stores near large fac-
tories partly closed down, which are be-
hind this year, but nearer the centre of
the eity where the farmers deal in large
numbers, increases are shown. The
cause for any depression, he eclaims, is
with the people themselves, who in pros-
perous times go to extremes in living,
spending,  speculation, horrowing and
even in laziness. This he says forces
things to extremely hich levels in good
times and the opposite in others—and
all extremes have to be paid for some
day. He dednces a moral from ail this:
‘‘Keep humble, do the right thing with
God and man and don’t be afraid of
work YOURSELF.”’

. e @

The Barnsdale Trading Co., Stratford,
Ont.—‘‘Business in general is good,
showing large inecrease over previous
year and money not so scarce, but I
think our eity is better off than some
others. As yet the war scare has not
made any difference in the amount of
money being spent.’’




Thanksgiving Demand for Fruits and Vegetables

Wholesalers Prepare for Holiday J)mnand, Which Should Relieve
the Dullness—Apples Are Beginning to Glut the Market, and
Prices Are Low—Grapes Also Are Cheap.

MONTREAL.

FRUIT.—Feature of market is enor-
mous quantity of apples coming and the
low prices they are bringing. No. 1 Mae-
intosh Reds sold for $2.50 per barrel,
and No. 2’s for $2. It is not believed
that these apples can be sold at a lower
figure profitably, though common apples
are bringing $1.50 to $2. Demand is fair.
Grapes are also plentiful. With the ex-
ception of apples, they are about the
only fruit that is coming in' plentifully.
Price is still 19¢ per basket, and the de-
mand is big. Lemons are bringing $3.50,
but it is thought that if anything should
happen to Italy, if she should be em-
broiled in war, or if cholera should break
out there, the price would advance im-
mediately to its former high level. Not
S0 many oranges are coming in, and the
price is slightly higher—$3.50 per box.
Last week, 5-box lots sold for $3.25.
Winter Nellis pears are nearly off the
market, and are worth $3 to $3.25 per
box. Canadian pears, in 11-qt. baskets,
are bringing 40c.  Cranberries have
started to come in, and are worth $6.50
per barrel.
Apples—
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8t. Lawrence, N

Wolf River ...
Bananas, crate
Cranberries, bbl.
Grapefruit, Jamaica,
Grapes, Cal., box
Grapes, Can,, sma'l basket

Lemons, Messinn
Extra fancy, 3
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Oranves—
Cal. late Valencia,
Cal., 100-126-250-288
Peaches, per box
Plums, per crate
Pears, Cal.,, box .
Quinces, box

VEGETABLES.—Loecal wax and green
beans are gone, and future stocks will
come from the United States. Cabbages
are getting a little scarcer, and are
bringing 40¢ to 50c. @Gentleman corn is
bringing 15¢; other varieties of corn are
getting too ripe. Cauliflowers were worth
50¢ dozen, but a frost last week sent the
price up to 75c¢-$1. Lots of cucumbers
offering 10¢ to 15c. Egg plants get
small as the crop gets old, and will soon
be off the market, after which they will
come from the States. They are quoted
35e to 50¢, but the Americans will bring
$1.50. Good lettuce scarce, and were
touched by recent frost. Poor demand
for onions, and prices are very reason-
able. Parsley is plentiful at 15¢ dozen.
Demand for sweet potatoes not brisk,
and price is down to $1.50. Good toma-
toes are worth 75¢-$1 per box, which is
considerably higher owing to frost. Hot-
house tomatoes sell 10¢ 1b. Business is
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quiet, the best demand being for pota-
toes, celery, cauliffower and lettuce.
Beans, American, basket ..

Beets,
(nbba‘e per dozen
Corn, dozen
Carrots, 4
Cauliflower, dozen
Cucumbers, dozen
Celery, bunch
Egg plant, per dozen .
Lettuce, head, per doz.
Curly lettuce, per doz. ...
Unions—
Spanish, per case
Spanish, per % case .
Native, per doz. bunches
Red, 100-1b. bags ...
Inrmips, bag
I’arsley, doz. bunches
I'eppers, green, 3% qt. basket .
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Rhubarb, dozen

Sninach, Montreal, in boxes
Tumips,

Tomatoes, Montreal, box
Tomatoes, hothouse, Ih,
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TORONTO.

FRUITS. — Preparations are being
made for the holiday demand, which
as usual is expected to give a
substantial life to the late fruit
and vegetable markets. Wholesalers
are making some special offers, and
there are some special price conces-
sions indicated for bananas, cranberries,
ete.

Crab apples are getting scarcer, and
have advanced 10c a basket. Cantaloupes
are up in price considerably, and are get-
ting near the end of the season. Heavy
shipments of eranberries came in for the
holiday, and the price was lowered 50¢
the barrel. Canadian grapes came freely,
and the price went down to 1