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MESSAGE FROM THE MINISTER FOR

INTERNATIONAL TRADE . ] .
Canadians have a reputation around the world for outstanding products

-------------------------------------------------------- ° and services. Our customers know that we produce what they need,
and we deliver it on time and according to the highest standards.

INTRODUCTION

------------------------------------- st 6 Canadians welcome the challenges and demands of economic growth.
Our companies specialize in building and installing the facilities, systems and networks
that make economies not only work, but work efficiently and effectively.

TRANSPORTATION

"""""""""""""""""""""""""""""""""" # We build transit systems, construct roads and even move payloads around outer
space. We are at the forefront of oil and gas production and electricity generation
and we are the world’s largest exporter of minerals, metals and forest products.

ENERGY AND NATURAL RESOURCES Our telecommunications networks and computer software are unsurpassed in their

SE e S e e A capacity to move and process information: the lifeblood of today’s global economy.
Canadians are pioneers in environmental services that protect and restore air, land

CONSTRUCTION AND BuiLDING PrRoODUCTS and water resources. In food production and processing, Canadian firms span the

--------------- teasssssnaniasieeiaiieeeniiieeee. 22 market, from breeding stock and cooking oils to smoked salmon and ice wine.
Our strong financial institutions offer many reliable services worldwide to help

TELECOMMUNICATIONS AND INFORMATION individuals to save and invest and businesses to grow. The doors of our colleges and

TECHNOLOGIES . .. . . .

e E . s . 26 universities are open, ready to extend to international scholars the top-quality educa-

tion enjoyed by Canadians. And Canadian authors, film producers and artists have
; : won international acclaim, receiving some of the world’s most prestigious awards.
FINANCIAL INSTITUTIONS
ety manti ot SR 32 In building a strong, modern economy, Canadians know that success depends on
resourcefulness and imagination.

AGRI-FOOD | invite you to consider Canada’s goods and services, its know-how and expertise, and
"""""""""""""""" . 36 its willingness to adapt these goods and services to satisfy the needs of its customers.
Canadian firms are ready to form partnerships, joint ventures or strategic alliances to put
Canadian excellence to work — at home and abroad. | encourage you to take advan-
ENVIRONMENTAL INDUSTRIES tage of the goods, services and technology that Canada and Canadians have to offer.
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MESSAGE FROM THE MINISTER
FOR INTERNATIONAL TRADE

Canadian businesses are succeeding every day in international
markets. Canada exports more on a per-capita basis than any country
in the world. Exports continue to grow at an unprecedented rate, and
now account for close to 40 per cent of our gross domestic product
compared to 25 per cent five years ago.

Canadian Excellence chronicles the strength and competitiveness of Canada’s
capabilities in a number of sectors: transportation; energy and natural resources;
telecommunications and information technologies; construction and building products;
financial services; agri-food; environment; and education, arts and culture.

Canadian companies offer more than quality goods and services — they provide the
willingness to adapt their goods and services to satisfy the needs of their customers,
to transfer technology and to form strategic alliances. And most important, they can
develop creative and lasting business partnerships.

Canada is not only a good business partner, it is an excellent place to invest. It pos-
sesses one of the most open and competitive business environments in the world and
provides easy access to the large North American market. According to an indepen-
dent study by the Canadian consulting firm KPMG, business operating costs are on
average 6.7 per cent lower in Canada than in the United States. Of the seven industries
studied, the Canadian advantage ranges from 5.5 per cent for telecommunications
equipment to 10.5 per cent for software production.

| strongly encourage you to consider what you can achieve in your market by teaming
up with Canadian companies. Canadian Excellence will give you a greater apprecia-
tion of Canada’s know-how and expertise, and introduce you to the benefits of
partnerships with Canadian firms.

All you need to do is contact one of our Canadian Trade Commissioners, working in
more than 125 locations throughout the world. They can help you identify and contact
potential Canadian partners, and assist you to meet your business goals. Letthem put
Canadian excellence to work for you!

The Honourable Art Eggleton
MINISTER FOR INTERNATIONAL TRADE




* %
1‘ **
*

-

Team Canada - Equipe Canada




CANADIAN EXCELLENCE 1S ABOUT THE
advanced and productive industries that exist
in Canada, and the dedication, knowledge and

skill that Canadians apply to these industries.

Canada has an open economy that has long been geared towards trade

~ with the rest of the world. It leads the Group of Seven (G-7) industrialized

economies in trade as a share of gross domestic product (GDP). In 1995,
Canadian exporters produced a trade surplus of more than $28 billion —

smashing the previous record of about $20 billion in 1984. Canada now

exports almost 40 per cent of everything it produces.

As a member of the North American Free Trade Agreement with the United
States and Mexico, Canada has preferred access to the world'’s richest and
second-largest trade zone, with over 370 million consumers. And its active
participation in the Asia Pacific Economic Co-operation forum has enhanced
its access to one of the fastest—glrowing markets in the world, the
Asia-Pacific region.
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Canadian Excellence

Canada has the seventh-largest economy and the second-highest
standard of living in the world. In 1995, for the third straight year, the
United Nations ranked Canada as the best place in the world in terms
of Quality of life. And the Paris-based Organization for Economic

0 ﬂ Co-operation and Development estimates that Canada will have the
highest economic growth in the G-7 in 1996 and 1997.

The federal government's fiscal policies have successfully addressed
budget deficits and public debt. As a result, the annual federal deficit
has slipped below 3 per cent of GDP, and inflation has settled at a
respectable 1.5 per cent.

Canada offers one of the most advantageous business climates

in the world. A well educated and highly skilled labour force,
particularly in advanced technologies, combined with one of the most
supportive R&D environments in the world, has boosted international
investment confidence to its highest level in 15 years. Foreign direct
investment in Canada has almost doubled in 10 years, exceeding

$168 billion by 1995.

Canada also possesses an extremely sophisticated and efficient infra-
structure. In transportation, it is ranked as the best in the G-7, with
rail, truck and air services fully integrated with U.S. networks. And
with the information highway operating smoothly, Canada is fully
equipped to embrace the new “digital economy.”

One of Canada’s greatest assets is its enviable reputation in
leading-edge technologies. With its small and scattered population
and vast geographical distances, Canada has long been a pioneer
in telecommunications. It has arguably the most modern telephone
system in the world, and is home to some of the world’s most
successful telecommunications companies.

Add to this abundant natural reources and low-cost energy supplies,
safe, clean and modern cities, low-cost educational services, and
universal health care, and it would be difficult to find a better
business and investment partner than Canada.







Transportation

States depend on Canadian-made parts. These are manufactured in
Canada because Canadian companies deliver superior quality at
competitive costs.

While the United States imports new vehicles from Canada, many
overseas customers are interested in Canada as a source for
replacement parts, accessories, and service and repair equipment.
Canadian aftermarket sales and services were valued at $21 billion in
1995. Canadian firms specialize in garage, repair and diagnostic
equipment. Canada also has an extensive tool-and-die sector.

Canadian manufacturers are essential to the highly successful North
American automotive industry. Canada’s expertise is widely understood
and utilized in the United States. Many other countries, including Japan,
also appreciate that the Canadian automotive industry is a place to buy
and a place to invest. Japanese automaker Toyota recently opened a
new engine plantin Canada and is expanding its current assembly plant
to a full-scale production plant. Honda, another Japanese automaker, is
also expanding its production facilities in Canada.

AEROSPACE AND DEFENCE EQUIPMENT

Around the world, Canada has earned a reputation for high-quality,
innovative products and services in selected niche markets.

Television viewers everywhere have seen astronauts doing intricate
manoeuvres outside their spacecraft with the famous Canadian-built
robot arm, the Canadarm. This is only one example of Canadian
aeronautic success. Other examples include:

* Bombardier, the parent company of Canadair and de Havilland, is a major Canadian-controlled
global aircraft manufacturer. It has the world’s largest market share of deliveries and orders for

CANADA’S AEROSPACE
INDUSTRY RANKS FIFTH
IN THE WORLD AMONG
EXPORTERS OF AIR-
CRAFT AND AIRCRAFT
COMPONENTS. WITH
A GLOBAL REPUTATION
FOR EXCELLENCE IN
SERVICE, LEADING-EDGE
TECHNOLOGY, AND THE
HIGHEST QUALITY
STANDARDS, THE AERO-
SPACE AND DEFENCE
SECTORS HAVE GROWN
TO AN ANNUAL
$11.5 BILLION INDUS-
TRY. OVER 70 PER
CENT OF CANADA’S
AEROSPACE PRODUC-

TION IS EXPORTED.

Canadian Excellenie

30- to 50-seat turboprops and jets. The company has achieved particular success with
the Canadair Regional Jet and the new, longer-range, enhanced version of the Challenger
Business Jet, the Challenger 604. A new high-speed, 70-seat turboprop, the Dash 8 series
400, was launched in 1996. The Global Express, a new long-range executive jet, will be
available in 1997.

* Bell Helicopter Textron (Canada)
designs and manufactures Bell
Textron’s entire line of civilian heli-
capters, sales of which account
for 50 per cent of the international
market.

¢ Pratt & Whitney Canada has a
30-per-cent share of the world
market for small gas-turbine
engines, which power the world’s
fleet of regional aircraft, military trainers and helicopters.

*CAE Electranics'ii‘d. is the world's leading designer and manufacturer of sophisticated
commercial and military.aircraft flight simulators and training devices. These simulators
feature the latest technology in areas such as digital motion, control loading and
sound systems, ‘ NP

Canada is recognized internationally for its e‘xcel‘lent' ti'ai"‘ningil »
capacity. Canadian companies specialize in fields such as flight
simulation and air traffic.control, diagnostics and pilot tra"ining.
Canada provides other training and consulting services in air
navigation, aviation meteorology, aerial firefighting, airport
planning, design, operations, maintenance and management.
Canada is also a world leader in airport security products.

Canadian defence firms have developed subsystems and
components for specialized markets in which they are
leaders. Canada is particularly competitive in light al
vehicles, marine systems and platforms, informatics,
upgrade programs, precision optics, robotic syste
and narc letectors, shipboard syste cou
communi : P
and avionic:

Many Canadi il
so that they have ercial as well as military applications,
increasing their export potential and their ability to survive
declining global defence budgets.



Transportation | Canadian Excellence

Canadian-made equipment is installed at airports around the
world. Canadian firms have proven expertise in air-traffic control,
HHHEE "N ‘ airport management systems, and meteorology and in the

: architecture, engineering and construction of airports in many
countries. Canada’s capabilities for marine-port development
range from sophisticated modern container terminals for general
cargo to specialized single-purpose installations for the handling
of bulk commodities and vessel-traffic management systems.

SERVICES

CANADIANS HAVE

Canadian-manufactured and Canadian-designed transit and aeronautics REMAINED AT THE

systems are highly regarded by transportation experts around the world.
So are Canadian transit consultants. These consultants — who have
developed superior skills in overcoming transportation problems in DEVELOPMENTS IN
Canada’s vast and difficult terrain — provide insight and assistance to
clients around the globe.

FOREFRONT OF

TRANSPORTATION

THROUGHOUT THE

Areas of Canadian consulting expertise include:
20TH CENTURY.

« AERONAUTICAL ENGINEERING AND « SYSTEMS FOR THE ELDERLY AND
SPACE TECHNOLOGY DISABLED .
« SEA PORT AND AIRPORT DEVELOPMENT, * DESIGN AND OPERATION OF MULTI-
e MAINTENANCE AND MANAGEMENT MODAL TERMINALS
=+ TRANSPORTATION SYSTEMS AND * PRICING AND INFORMATION SYSTEMS
e ELECTRICAL ENGINEERING * OPERATING AND MAINTENANCE
—— * TRANSPORTATION PLANNING STRATEGIES
— * TRANSIT MANAGEMENT * DESIGN AND CONSTRUCTION OF RAIL

PLANTS
* ENVIRONMENTAL ASSESSMENT STUDIES

* FISCAL PLANNING
« RAPID TRANSIT DESIGN * COMMUNICATIONS AND DATA
COLLECTION

* COMMUTER RAIL SYSTEMS
* HEATING AND AIR CONDITIONING b
* URBAN BUS SYSTEMS

¢ POLICY DEVELOPMENT

Canadian consultants are at the forefront of the international market for .
services such as the development and application of management infor- F,
mation systems, intermodal operations, supervision of rail construction 3
and locomotive rehabilitation programs.







Energy and Natural Resources
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Canadian companies will manufacture equipment such as drilling rigs
and field processing units at home or abroad to suit local requirements.
They also have a worldwide network of agents, distributors and service
companies to ensure that parts and services will be readily available to
overseas customers.

Canadian companies are world leaders at developing specialized
equipment related to the extraction of sour gas, heavy oil and oil sands
deposits, three key resources that are abundant in Canada. Specialized
equipment for extracting oil from tar sands and gathering and treating
sour gas is currently being exported to India, the People’s Republic of
China, Russia, Kazakstan and Azerbaijan.

Canadian expertise also extends into the areas of primary and
secondary recovery of conventional oil. Canada has a well earned
reputation in the field of advanced fracturing technology, as well as
directional and horizontal drilling for the recovery of oil and gas from
difficult formations and depleted wells. Top motor drives, software
products, computer-controlled automatic coring devices and
automated pipe-handling systems are all areas in which Canadian firms
have made significant advances. Much of this technology and many
new techniques have been developed in co-operation with

overseas customers.

ELECTRICAL POWER

Canadians have developed a wealth of knowledge and experience

in building systems that generate, transmit and distribute power.

They have designed, built and operated some of the world’s largest and
most complex electrical projects, such as the James Bay and Niagara
Falls projects in Canada. Canadian consulting engineers, government
utilities, private manufacturers and construction firms are working in
more than 70 countries around the world. Canadians are sought-after
partners because they not only are experienced and have the latest
equipment and technology, but also are willing to transfer that
technology.

Canadian utilities specialize in generation technologies for hydro,
nuclear and conventional thermal power and are regarded as
international leaders in AC and DC transmission lines and long-distance
and high-voltage transmission. Canada is a vast country, and its utilities
have had to develop innovative transmission systems that operate
efficiently and reliably in extreme heat, cold and high humidity.
Canadian firms are innovators in the development of technology and
systems that save energy, improve efficiency and control emissions.

CANADA, THE
WORLD’S LARGEST
PRODUCER OF
HYDROELECTRIC
POWER, IS ALSO
THE SIXTH-LARGEST
PRODUCER OF
ELECTRICITY FROM

ALL SOURCES.

Canadian Excellence

Canadian power companies are competitive in all areas related
to generation, transmission and distribution equipment, and
professional services. Canada specializes in the design and
construction of highly engineered,
high-technology specialty equip-
ment, including custom-designed
hydro turbine generators, power
boilers, gas generators and
nuclear reactors.

Atomic Energy of Canada Limited
(AECL) offers a unique technology
in the CANDU nuclear power
system. The major fe:
distinguish CANDU from i
national competitors are the
pressurized light water reactor
(PWR) and the boili g light water
reactor (BWR), w :

* ARE FUELLED BY NATURAL URANIUM AS OPPOSED TO ENRICHED
URANIUM, |

* USE PRESSURE TUBES RATHER THAN A LARGE PRESSURE VESSEL TO
HOLD THE FUEL,

The Canadia mdustry exports more than $2 billio
goods and s nnually to customers in countrles sué @
China, Indone

* CONVENTIONAL AND ADVANCED TECHNOLOGY BATTERIES
* FUEL CELLS






Energy and Natural Resources

INVESTMENT OPPORTUNITIES

The Canadian government is committed to a favourable mining invest-
ment climate. Canada offers foreign investors many opportunities to
participate in hundreds of projects at all stages of development, from
early exploration to production. As of November 1995, Canadian
companies held a portfolio of some 2750 foreign mineral projects in

99 countries around the world. Canada annually holds one of the world’s
largest mining trade shows, which provides a unique window on
Canadian mineral-investment opportunities worldwide.

Canada has championed the world’s junior mining companies. Young
international mining companies listed on Canada’s stock exchanges
provide further opportunities for investors to participate in mineral
development the world over. Many major initial public offerings and
secondary financings for mining take place on the Vancouver and
Toronto stock exchanges.

FOREST INDUSTRIES

With some 240 million hectares of commercial forest land found within
its borders, Canada is home to diverse species of some of the world’s
finest softwoods, mixed woods and hardwoods. The second-largest
commercial softwood forest in the world is found in Canada. This fine
resource base, combined with a highly skilled work force, advanced
technology and proximity to international markets, gives Canada’s forest
products a leading competitive advantage in the world marketplace.

Canada is the world’s largest exporter of forest products. In 1995,
Canadian forest industry shipments totalled $57 billion, three-quarters of
which were exported to markets around the world. Principal exports
include high-quality primary products such as market pulp, newsprint, ‘
softwood lumber and wood-based panel products. The production and

WiITH some 240
MILLION HECTARES
OF COMMERCIAL
FOREST LAND
FOUND WITHIN ITS
BORDERS, CANADA
IS HOME TO
DIVERSE SPECIES
OF SOME OF THE
WORLD’S FINEST
SOFTWOODS,
MIXED WOODS

AND HARDWOODS.

Ganadianr Bxdécéellénice

export of higher value-added products such as paper packaging,

stationery and business papers, wood windows, doors, mouldings

and furniture, as well as wood building products, are all areas of ‘
high growth potential. In 1995, Canada became the largest ,;Iﬁ%
exporter of manufactured housing to Japan, with export growth of f
nearly 200 per cent since 1992. The industry is consistently the |
largest contributor to Canada’s positive trade balance.

Two major groups comprise the forest industries sector: paper and 11
allied industries and wood industries. Most of the country’s major \
forest-sector firms produce both wood and paper products. Mills

producing commaodity pulp and paper and wood products tend to z

Itis alea
Canadian

use basis
investme
environm
that are ¢
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PHOTO COURTESY OF THE
CANADA ExpoRT AWARD
ProGRAM

The construction and building products industry is one of
Canada’s largest and strongest industries, with an annual
output of $90 billion. Access to a rich and abundant supply of
indigenous materials, combined with a highly skilled, efficient
labour force and an ample manufacturing capacity, have
fuelled an increase in exports by Canadian-based construction
companies of 300 per cent in the last three years.

The competitiveness of Canada’s construction and building
products in the international marketplace is further enhanced
by the willingness of Canadian companies to work with
international partners to establish mutually accepted
standards and building practices. Canada’s building codes
are constantly upgraded, and construction and building
products must meet the exacting standards of the Canadian
Standards Association. Canada’s construction and building
technologies also reflect the high priority placed on quality
and energy conservation, while making efficient use of
sustainable resources.

CANADA’S
CONSTRUCTION
AND BUILDING
TECHNOLOGIES

ALSO REFLECT THE
HIGH PRIORITY
PLACED ON QUALI-
TY AND ENERGY
CONSERVATION,
WHILE MAKING
EFFICIENT USE OF
SUSTAINABLE

RESOURCES.

Canadian Excellence

Since export growth is anticipated to continue, these conditions
offer outstanding investment opportunities. Furthermore, the
North American Free Trade Agreement provides investors with
tariff-free access to a construction and building products market
of more than $US600 billion.

HOUSING

According to the Organization for Economic Co-operation and i
Development (OECD), Canadians are among the best housed i
people in the world. Weather conditions varying from harsh dry
winters to hot humid summers have forced Canadian scientists to
take the lead in developing technologies in air control, heat and
moisture flow, durability, and fire safety.

Canadian housing

products incorporate
world-class building tech-
nology, exemplified by the
Canadian-developed R 2000
standard, which ensures
that products provide maxi-
mal energy conservation
and optimal internal air
quality and comfort.

Canadian expertise ranges from Complete turnkey projects, for
which Canada is renowned in places such as Germany and China,
to manufactured components. Canada has become a recognized 5
world leader in manufactured or pre-fabricated housing, with
exports in this area more than tripling in the last three years.»-f;_}j

Canada’s pre-fabricated wood-frame housing system i worlq
renowned for its high quahty and price competmveness Avé‘ﬁla :
asa complete system, it |s easﬂy transportable and can e c&ﬁ ’

Canadians have been equally at the férefrﬁnt of devé ﬁﬁ‘i‘@'
world-class high-rise construction technologies such as concrete |
composite systems. The leading flying form techniques for effec- :%
tive construction of medium- and high-rise apartment blocks have
been pioneered by Canada. '
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TELECOMMUNICATIONS

In 1994, the U.S. Mesa Research Group ranked Canada first in both
the comprehensiveness and the quality of its telecommunications
systems when compared with the United States, Japan, the United
Kingdom, Germany and Singapore.

Canadians are the heaviest users of telephones in the world;

99 per cent of households have telephones, and 92 per cent have

access to multiple television channels through cable networks.

As a result, Canadians are very demanding about the scope and
CANADA’S quality of their telecommunications capacity. Companies in

born inventor of the telephone. Canadian information and
More than 90 per cent of Canada’s telephone network has already

PHOTO COURTESY OF
Cover 10 Cover DESIGN TELECOMMUNICATIONS Canada are active around the world in countries such as the
CORPORATION United States, the United Kingdom, Brazil, China, Thailand and the g
R g SYSTEING: FRONDN & Philippines, installing the same kinds of efficient communications !
- {
| WIDER ARRAY OF SER- networks that Canadians have come to depend upon.
'l VIERS YO A BRGIOER Recent Canadian telecommunications “firsts” have included:
‘ |
1 BANE GiF CUSTOMERS * THE WORLD'S MOST POWERFUL GEOSTATIONARY MOBILE f
——  Staying on the leading edge of information and telecommunica- THAN IS AVAILABLE IN COMMUNICATIONS SATELLITE (1996)
j — tions technologies is essentlall to bunlderg an infrastructure that ANY OTHER COUNTRY THE WORLD'S MOST COMPREHENSIVE FIBRE-OPTIC NETWORK (1994)
i e makes countries competitive in international markets. Working « THE WORLD'S LARGEST POINT-TO-POINT ASYNCHRONOUS TRANSFER
\ — from a sophisticated base in Canada, Canadian companies have U PR Eats MODE (ATM) NETWORK (1993) 1
helped upgrade information and telecommunications systems VIRTUALLY EVERY . a
W « THE WORLD’S LARGEST CONTIGUQUS CELLULAR NETWORK (1990) ,
around the world. HCOSERCL I |
—— « THE WORLD'S FIRST NATIONAL GEOSTATIONARY SATELLITE (1972)
Canadians have been setting the pace in some of these - |
—_ : gthep _ SANADS I SO « THE WORLD'S FIRST PACKET-SWITCHED NETWORK (1972) |
industries for more than a century. The very first telephone call
- . . NECTED THROUGH = '
was placed in Canada by Alexander Graham Bell, the Canadian- THE WORLD'S FIRST DOMESTIC DIGITAL MICROWAVE NETWORK (1971)
pm— TELECOMMUNICATIONS.

telecommunications companies have built on these kinds of N : - .
. ; . . ; ) been digitized. Coast-to-coast fibre-optic networks provide a
historical achievements. They have remained innovative and : ;

r-edictant and ti ¢ in lar marnlen oF Tareiarn full range of commercial services, as well as the necessary
KPR XA SEEL WK |nu.e i . args = s g K bandwidth required to develop and test tomorrow’s high-speed
contracts, many of them in the highly competitive U.S. market. multimedi@Racicas: :

One need only look at a map to see that Canada’s communica- :
—— stemsyhave had to oF:/ercome e Over the next 10 years, Canada’s local and long-distance networks
d ‘.y ; Thev h d h tg g3 fg” P will be upgraded in interactive, two-way broadband capac
ansd elimatic exITRmBS. ey_ av'e i e When the upgrading is complete, 80 to 90 per cent of all business-
[arEda recal telecommu_mcatlons breakthrougi?s b es and homes in Canada will have access to the multimedia traffic
coincided with advances in information technologies that lanes and technologies of the information highway. Canada’s goal

include software products, computer services and new media, is to build the highest-quality, lowest-cost information network

in the world. Immense potential exists in all information and

geomatics products, computers, peripherals and instrumenta-
telecommunications subsectors for collaborative research and

tion, and electronic components.




Telecommunications and Information Technologies

development and for joint ventures and international alliances between
Canadian and foreign companies.

In 1994, Canada sold $6.4 billion in telecommunications equipment,
mostly to customers in the United States, China and the United Kingdom.
Canadian companies specialize in several areas of telecommunications,
including switching systems, broadband and multimedia products

and services, fibre-optic cabling, rural communications, design and
application of submarine cable systems, satellite networking, computer
telephony integration and mobile and cellular phones. There are very
few areas of telecommunications and information technology in which
Canadian companies are not at the forefront of development.

The willingness to form strategic alliances and transfer technology is

an essential feature of a good partner. Many joint trade and investment
opportunities have been realized after representatives of other countries
visited Canada through the Telecommunications Executive Management
Institute of Canada education program. Countries are moving toward the
creation of more open economic systems that welcome healthy competi-
tion from abroad and joint enterprise within their own borders. Canada
itself welcomes both competition and outside investment.

Canada’s regulatory agency, the Canadian Radio-television and
Telecommunications Commission (CRTC), has effectively opened local
telephone service to competition from all suppliers, including cable
companies, resellers and wireless providers. Telecommunications com-
panies can now provide new information and multimedia services, such
as home banking and shopping, distance education and telemedicine.

Canadian companies have worked with state enterprises in countries
such as Malaysia to find the best way to open their own systems to lower
costs and to increase efficiency. They have provided the feasibility and
viability studies and assisted in the development of working systems.

THERE ARE VERY

FEW AREAS OF
TELECOMMUNICATIONS
AND INFORMATION
TECHNOLOGY IN
WHICH CANADIAN
COMPANIES ARE NOT
AT THE FOREFRONT

OF DEVELOPMENT.

Canadian Excellence

INFORMATION TECHNOLOGIES

Canada’s exports of information technology products (including
computers, consumer electronics, peripherals and software
products) are growing, with Canadian firms recording strong
performances in this industry. With growing Canadian capacity,
offshore investors and companies are approaching Canada in
search of North American alliances.

Software products, multimedia products and geomatic solutions
are three areas in which Canada continues to have considerable
success.

The software products and computer services industry has grown
rapidly in Canada. Revenues of the top 100 software products
companies grew in 1994 by
38 per cent to $1.5 billion,
of which 62 per cent was
derived from exports.
Revenues of the top

50 service firms grew by

25 per cent to $3.9 billion.
Many of these companies
have formed strategic alli-
ances with foreign partners
to enhance distribution and
foster product development.

Canada has established leading positions in specialized markets
such as graphics, Internet tools, document management, geo-
graphic information systems (GIS), systems development, and
information-technology management.

In the field of multimedia, Canadian firms are developing high-
quality training and educational products, as well as entertainment
products such as CD-ROM games. Canadian firms also excel in
specialized markets such as animation, three-dimensional simula-
tion and photo applications. Although the United States is the
largest foreign market for Canada’s software and new media
industries, Canadian companies are quickly building international
alliances in countries such as the United Kingdom, Brazil, Peru,
Norway and Singapore.

The field of geomatics is an area in which Canada has become a
strong international leader. Geomatics involves the acquisition,







Canadian financial institutions offer a variety of products and
services that have made them attractive to customers and
investors around the world. They offer investments that are
not only lucrative, but low in risk.

From banks, trust companies and co-operatives to insurance
companies and stock exchanges, Canada’s well regulated
financial institutions are among the safest in the world.
Canadian legislators are very attentive to the rules and
regulations that govern Canada’s financial sector. They are
determined to maintain a system that is stable and
encourages competition.

Canadian financial institutions are also among Canada’s
leading export earners. Liberalization of financial regulations
in North America, Europe and Asia is providing foreign clients
with greater opportunities to take advantage of Canadian
financial services.

CANADIAN FINAN-
CIAL INSTITUTIONS
HAVE DEVELOPED

A SOPHISTICATED
CAPACITY TO
MANAGE EFFICIENT
AUTOMATED
SYSTEMS SPANNING
LARGE NETWORKS
OF BRANCHES

ACROSS CaANADA.

Canadian Excellence

Canada’s six major banks have all established foreign commercial
operations, most of them in a number of countries on several
continents. Canadian life insurance companies, major investment
brokers and trust companies operate virtually everywhere in

the world.

These institutions have
responded to the growing
interest of foreign investors
in Canada as a secure, low-
restriction market offering
attractive returns and an
opportunltyf Lri k diversi-

demand for competmve
reliable flnanmal services
in other countries.

4
While there are differences among the services offered by ‘
Canadian institutions, there are also some basic similarities: ‘

* Banks focus on private and investment banking services for both Canadian and international
customers. They also offer foreign exchange and treasury services, trade credit, guarantees and
acceptances.

* Trust companies offer private and merchant banking, investment services and a range of
advisory services to both international and Canadian clients. ‘

* Life insurance companies sell individual policies and annuities to local customers, either
directly, through brokers, or through carporate employee benefit plans.

* Brokerage houses offer Canadian securities — as well as securities from other countries —
to international and Canadian customers.

Technological change is making madern financial institutions more
efficient and user-friendly. Canadian financial institutions have
developed a sophisticated capacity to manage efficient autom@ted
systems spanning large networks of branches across Canadamj‘ :
They possess a wealth of expertise in operating and co- ordﬂgatmg '
branches, in the design of payments systems and in mang othe
areas. Some foreign financial institutions ha
that they can speed the modernization of
advantage of these advisory resources.

The Canadian Depository for Securities has developed an auto-
mated facility for the electronic clearing of security transactions
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and the custody of securities. This facility helps reduce clearing
costs through both its efficiency and its protection against fraud and
corruption.

Canadian institutions are always looking for ways to offer healthy
returns on equity to international customers seeking opportunities that
are diversified, potentially lucrative and safe. In recentyears they have
upgraded their capacity to offer assistance with investment banking,
treasury and foreign exchange operations, and various private banking
services. They are also experienced in the realm of venture capital
through sponsorships and investments in venture funds that finance
high-technology companies.

Canadian insurance companies have been successful at selling life and
health insurance policies as well as pension plans and annuities to for-
eign companies. The Canadian advantage can be stated in one word:
security. In Canada, life and health insurers must satisfy regulatory
authorities that policy reserves are sufficient to meet the anticipated
requirements of policyholders.

There are 160 insurance companies in Canada. Since there are also no
significant barriers to entry for foreign or domestic players (other than
clear regulations that guarantee the safety of a client’s money), the
Canadian insurance industry is extremely competitive.

The system offers a variety of traditional life insurance products in

health, accident and sickness, and annuities and other pension services.

This Canadian system is appreciated in the United States and other
foreign countries; more than 40 per cent of the industry’s revenues
come from abroad. More than five million non-Canadians own
more than $600 billion in life insurance policies underwritten by
Canadian companies.

THE CANADIAN
ADVANTAGE CAN
BE STATED IN
ONE WORD:

SECURITY.

Canadian Excellence

Although there has always been a strong regulatory framework for
insurance companies in Canada, several steps were taken by the
federal government in 1992 to enhance consumer protection. The
Canadian industry itself provides a protection fund for policy hold-
ers with Canadian institutions. The government further enhanced
the system’s international reputation by bringing in a regime of
Minimum Continued Capital and Surplus Requirements. This is
similar to the Bank for International Settlements, which ensures
that banks have adequate capital available to settle all claims in
even the most difficult circumstances.

Canadian life and health insurers possess worldwide assets of
approximately $200 billion. Canadians are the world’s second-
largest purchasers of life insurance (the Japanese are first, the
Americans third). Canadians are discerning customers shopping in
a competitive market; the quality of products offered by Canadian
insurance companies is therefore high.
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ﬂ decline of some groundfish stocks in Canada. The industry has PROCESSED FOODS AND BEVERAGES
combined new overseas product sources and a greater emphasis on |
h aquaculture products and services to strengthen its position in the The Canadian processed food and beverage industry has grown
ssssscsssssccses marketplace; sales are in excess of $3 billion annually. Often, alliances significantly. The value of annual exports increased from |

forged with foreign firms have created new sources of supply and new $2.7 billion to $4.9 billion between 1990 and 1995. “\

potential for demand. |

Meat and poultry products top the list of shipments |
by Canadian processors, followed by dairy and |
cereal products, including flour, baked goods, _‘
breakfast cereals, feeds and pasta. Other impor- Ji
tant exports include wines and spirits, fruits and
vegetables, seafood products, soft drinks, confec- ‘;
tlonerles vegetable 0|Is and snack foods.

VEGETABLE 0ILS

Canada is internationally known for the development of canola, a superi-
or oilseed, as well as many products derived from canola. Canola oil has
become a popular vegetable oil worldwide, both for direct consumption

and for use as an ingredient in many processed food products. Research
:anadlan compames make good partners While

d lo nt (R&D) under way in Canada will lead to new edible
a.r; dt?t\;e pme ( ?it? |e r Vrt'_" . oy S e Canada’s larger pracessors ship a variety of foods, many smaller
oils W'd'b|supen0r T;IU r _llona dp Ufef |e_ 'das lN | as e Y firms have become competitive by using flexible processing
non-edible vegetable oil products for industrial use. equipment and adaptable production facilities. This flexibility often

allows them to produce a variety of products. By adjusting produc-
tion facilities, smaller firms can process private-label brands for

MEAT AND ANIMAL GENETICS retailers and other manufacturers under‘cb-packing agreements
and can respond more quickly to specialized product and

Canada is a high-quality supplier of meats to world markets. The experi- market opportunities.

ence of Canadian livestock producers and meat processors and the
application of state-of-the-art technology have contributed to Canada’s
reputation for excellence. Canada continues to develop new processing
technologies in areas that include finished product handling, preserva-
tion and packaging. Canadian firms export both technology and
consumer products.

RESEARCH AND DEVELOPMENT Gy g

Canadian advances in food and beverage processmg have been .
second to none. Canadian universities, industry-funded centres of
excellence, and government research institutions all conduct R&D X

With 16 per cent of the world market, Canada is the world’s second- and all collaborate closely with researchers in '"d“"d”al firms.

largest pork exporter ($839 million in 1995). The strength of these sales
is based on efficient production methods, access to economical feed,
modern technology, strict inspection standards and superior breeding
stock of Canadian pork producers.

and relateq ¢
, . . . Food Networ
Canada’s cattle-breeding genetic exports are rising; semen exports :

totalled over $30 million in 1995, and embryo exports are approaching

$4 million. H

Canada’s meat processors specialize in products made from red meats, approach to techntfio‘gical innove
including beef, veal, pork and lamb. Meat processing companies make 2 industry. However, because this indus f

a wide variety of meat products ranging from fresh or frozen meat to Canada and partnerships abroad, entrepreneurs and consumers in
processed, smoked, canned and cooked meats, as well as sausage other countries are also taking advantage of Canadian advances

and deli meats. in this field.










EDUCATION

In the modern knowledge-based economy, a highly educated
and trained workforce is one of the most important resources in
making a country competitive. Canada has gained international
respect and admiration for the excellence of its educational
system. Successful graduates from Canadian universities and
colleges are now providing leadership in many governments and
businesses around the world.

Canadians have always placed a premium on education and
demanded first-rate schools. They spend more per capita on their
education system than any other country in the Organization for
Economic Co-operation and Development (OECD): 7.1 per cent of
gross domestic product compared with an average of 6.1 per cent
in other OECD countries.

Many Canadian universities — such as British Columbia, Alberta,
Queen’s, Toronto, McGill, Laval, Montreal and Dalhousie — are
widely known and respected around the world. While perhaps

not as well known, comparable programs are offered at dozens of
other Canadian universities, including Simon Fraser, Lethbridge,
Calgary, Manitoba, Waterloo, Concordia, New Brunswick, St. Mary'’s
and Memorial. A consistent level of top-quality programs are
offered at all schools. Instruction is available in either English or
French and at some institutions in both languages.

INTERNATIONAL
STUDENTS WHO
HAVE STUDIED IN
CANADA SPEAK
GLOWINGLY OF THE
COUNTRY’S SAFE
AND CLEAN
SURROUNDINGS,

ITS HIGH QUALITY
OF EDUCATION, AND
THE FRIENDLY WEL-

i COME THEY RECEIVE

| FROM CANADIANS.

Canadian Excellence

Canada’s community colleges, which offer training toward specific
careers, complement the country’s university system. Often their
training is technical and provides hands-on experience. Many
Canadian students are now combining university degrees with
college degrees to ensure that they obtain the highest level of acad-
emic qualifications and specific training in a targeted job sector.

Learning is a lifetime occupation in Canada. Many Canadians
undertake mid-career training through continuing education
courses to upgrade their qualifications, acquire new professional
skills and keep pace with changes in technology and with new
theories and practices in the work place. Canadian educational
institutions and corporations have designed courses specifically
to meet the needs of a rapidly changing workforce.

In 1994-95, Canadian educational institutions attracted 59 200
international students at the post-secondary level: 22 500 to
colleges and trade schools and 36 700 to universities.

International students who have studied in Canada speak glowing-
ly of the country’s safe and clean surroundings, its high quality of
education, and the frlendly welcome they receive from Canadians.
Most overseas students are also happy that the weather is not as
severe as they anticipated and that clothing and housing are
adapted to the climate. Most Canadian cities are no colder than
those of the northern United States. With four distinct seasons,
Canada offers a wide range of outdoor activities, mcludmg skung,
skating, hiking, swzmmmg, cycling and sailmg o

Tuition fees for mternanonal students vary among elnstf:tuﬁévns and

A network of’ Chha”dian E'duCatiOn Cent
established to provide information abo
are located in Seoul, Talpel, Hong Ko
Lumpur and Smgapore. Thase centre
the interests and r

available at Ce
governments
suppliers. 1
co-operatit

Because Canada is a huge country, distance education allows
people in remote areas to pursue their studies by correspondence
with institutions throughout Canada. Many Canadian educational
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Algeria, Algiers
Argentina, Buenos Aires
Australia

Canberra

Sydney

Austria, Vienna

Bangladesh, Dhaka

Barbados, Bridgetown

Belgium, Brussels

Bosnia-Herzegovina, Sarajevo

Brazil

Brasilia

Sao Paulo

Rio de Janeiro
Britain, London
Cameroon, Yaoundé
Chile, Santiago
China

Beijing

Shanghai

Guangzhou
Colombia, Bogota
Costa Rica, San José
Cote d'lvoire, Abidjan
Croatia, Zagreb
Cuba, Havana
Czech Republic, Prague

Denmark, Copenhagen

Dominican Republic,
Santo Domingo

Canadian
Commissioner

Service

Tel: (213-2) 69:15:11
Tel: (54-1) 805-3032
Tel: (61-6) 273-3844
Tel: (61-2) 364-3000
Tel: (43-1) 531-38-3000

Tel: (88-02) 883639/
607071-77

Tel: (246) 429-3550
Tel: (32-2) 741.06.20
Tel: (387) 71-447-900
Tel: (55-61) 321-2171
Tel: (55-11) 287-2122
Tel: (55-21) 542-7593/
275-2039
Tel: (44-171) 258-6600
Tel: (237) 23-02-03
Tel: (56-2) 696-2256
Tel: (86-10) 6532-3536
Tel: (86-21) 6279-8400
Tel: (86-20) 8666-0569
Tel: (57-1) 313-1355
Tel: (506) 296-4149
Tel: (225) 21-20-09
Tel: (385-1) 457-7884
Tel: (53-7) 33-2516
Tel: (42-2) 2431-1108

Tel: (45-33) 12-22-99

Tel: (809) 685-1136

Ecuador, Quito
Egypt, Cairo
Ethiopia, Addis Ababa
Finland, Helsinki
France, Paris
Gabon, Libreville
Germany
Bonn
Berlin
Diisseldorf
Hamburg
Munich
Ghana, Accra
Greece, Athens
Guatemala, Guatemala City
Guyana, Georgetown
Haiti, Port-au-Prince
Hong Kong
Hungary, Budapest
India
New Delhi
Bombay
Indonesia, Jakarta
Iran, Tehran
Ireland, Dublin
Israel, Tel Aviv
Italy
Rome

Milan

Jamaica, Kingston

Trade

Abroad

Tel: (593-2) 506-162/3
Tel: (20-2) 354-3110
Tel: (251-1) 71 30 22
Tel: (358-9) 171-141
Tel: (33) 144.43.29.00
Tel: (241) 74-34-64/65
Tel: (49-228) 968-0
Tel: (49-30) 261-1161
Tel: (49-211) 172170
Tel: (49-040) 35556-295
Tel: (49-89) 21-99-57-0
Tel: (233-21) 228555
Tel: (30-1) 725-4011
Tel: (502) 333-6102
Tel: (592-2) 72081-5
Tel: (509) 23-2358
Tel: (852) 2847-7414
Tel: (36-1) 275-1200,
ext. 3500
Tel: (91-11) 687-6500
Tel: (91-22) 287-6027
Tel: (62-21) 525-0709
Tel: (98-21) 873-2623
Tel: (353-1) 478 1988
Tel: (972-3) 527-2929
Tel: (39-6) 44598.1
Tel: (39-2) 6758-1

Tel: (809) 926-1500

Japan

Tokyo

Fukuoka

Nagoya

Osaka
Jordan, Amman
Kazakstan, Almaty
Kenya, Nairobi
Korea, Seoul
Kuwait, Kuwait
Latvia, Riga
Lebanon, Beirut
Malaysia, Kuala Lumpur
Mexico

Mexico City

Monterrey

Guadalajara
Morocco, Rabat
Netherlands, The Hague
New Zealand, Aukland
Nigeria, Lagos
Norway, Oslo
Pakistan

Islamabad

Karachi
Peru, Lima
Philippines, Manila
Poland, Warsaw
Portugal, Lisbon
Romania, Bucharest
Russia

Moscow

Saint-Petersburg
Saudi Arabia

Riyadh

Jeddah

Senegal, Dakar

Singapore

Tel: (81-3) 3408-2101
Tel: (81-92) 752-6055
Tel: (81-52) 972-0450
Tel: (81-6) 212-4910
Tel: (962-6) 666-124
Tel: (7-3272) 50 11 51
Tel: (254-21) 214-804
Tel: (82-2) 753-2605
Tel: (965) 256-3025
Tel: (371) 783-0141
Tel: (961-11) 521-163
Tel: (60-3) 261-2000
Tel: (525) 724-7900
Tel: (52-83) 44-32-00
Tel: (52-36) 16-5642
Tel: (212-7) 67-28-80
Tel: (31-70) 311-1600
Tel: (64-9) 309-3690
Tel: (234-1) 262-2513
Tel: (47) 22-46-69-55
Tel: (92-51) 211-101
Tel: (92-21) 561-0672
Tel: (51-1) 444-4015
Tel: (63-2) 810-8861
Tel: (48-22) 629-80-51
Tel: (351-1) 347-4892
Tel: (40-1) 222-9845

Tel: (7-095) 956-6666
Tel: (7-812) 119-8448

Tel: (966-1) 488-2288
Tel: (966-2) 665-1050
Tel: (221) 23-92-90

Tel: (65) 325-3200

South Africa, Johannesburg
Spain, Madrid

Sri Lanka, Colombo
Sweden, Stockholm
Switzerland, Berne

Syria, Damascus

Taiwan, Taipei*

Tanzania, Dar-es-Salaam
Thailand, Bangkok

Trinidad and Tobago,
Port of Spain

Tunisia, Tunis

Turkey, Ankara

Ukraine, Kyiv

United Arab Emirates, Dubai

United States of America
Washington
Atlanta
Boston
Buffalo
Chicago
Dallas
Detroit
Los Angeles
Miami
Minneapolis
New York
Princeton
San Diego
San Francisco
San Jose
Seattle

Venezuela, Caracas
Vietnam

Hanoi

Ho Chi Minh City
Yugoslavia, Belgrade

Zambia, Lusaka

Zimbabwe, Harare

Tel: (27-11) 442-3130
Tel: (34-1) 431-4300
Tel: (94-1) 69-58-41
Tel: (46-8) 453-3000
Tel: (41-31) 352-63-81
Tel: (963-11) 611-6692
Tel: (886-2) 547-9500
Tel: (355-51) 112832-5

Tel: (66-2) 237-4126

Tel: 809) 662-6232
Tel: (216-1) 796-577
Tel: (90-312) 436 12 75
Tel: (380-44) 212-0212

Tel: (971) 4-521717

Tel: (202) 682-1740
Tel: (404) 532-2000
Tel: (617) 262-3760
Tel: (716) 858-9500
Tel: (312) 616-1860
Tel: (214) 922-9806
Tel: (313) 567-2340
Tel: (213) 346-2700
Tel: (305) 579-1600
Tel: (612) 333-4641
Tel: (212) 596-1600
Tel: (609) 252-0777
Tel: (619) 597-7050
Tel: (415) 543-2550
Tel: (408) 289-1157
Tel: (206) 443-1777

Tel: (58-2) 951.61.66
Tel: (84-42) 235500
Tel: (84-8) 242000,
ext. 1209
Tel: (381-11) 644-666
Tel: (260-1) 250 833

Tel: (263-4) 733-881

(* Office of the Canadian Chamber of Commerce.)
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