{ak
oy
¥ 5

—————————————— F——




e ST e

THE CANADIAN GROC

s

ER

{A Seap
Your Trade

Requires

s S R s A A A AR

Makes Child’s Play
of Wash Day

St. Groix Soap Mfg. Co,
_ FasteryJat
& St Siephes, N8,




THE CANADIAN GROCER

¢ * 2
Calice There is no

Soap

Rosin in i1t.

Antiseptic, sanitary, clean— all this because *“Calice”
Soap is made from oil as pure as a drop of distilled
dew. Positively fine for complexion and for every
purpose; even to the cleansing of the most delicate
lingerie it is unsurpassed. Years of experience back of
every cake. Thesoap of common sense—*‘‘Calice” Soap.

W\

Bramwell’s
FEpsom Salts

Made by E. Bramwell & Sons, in St.
Helen's, England — purified, refined,
sifted and containing no moisture what-
soever. As different from the ordinary
“Epsom Salts” of commerce as black is
from white.

Free from foreign
matter Dry as a Bone.

Open the package at bottom or top
and you'll find equal dryness. Epsom
Salts that are unique in the invincible
strength of their absolute freedom from
foreign matter of any sort or substance.
Made only for the most particular class
of trade—your particular class of trade.

N (7

As a rule, whole-
salers are al/wavys
stocked with the
articles we represent
(as agents) because
they are standard
goods. Here and
there a retailer may
find that his dealer
(for some plausible
reason of his own)
can't (or won't)
supply him. Wewant
to get in touch with
wholesalers of this
class because we be-
lieve the “proof of the
pudding is in the eat-
ing” and we solicit
the opportunity of
“proving.”

So then (if you are
a retailer) and can't
get snpplied. drop us
a post card, giving
your wholesaler’s
name. A mutual in-
terest will unques-
tionably be extremely
well served thereby.
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ARTHUR P. TIPPET & CO., Agents

Montreal Zoronto
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THE CANADIAN GROCER

Manufacturers’ Agents

Brokers' Di
i and Brokers  Directory
LT
| 3 o ¥ Manurtacturers and merchants cannot expect to develop, maintain
FO et S and get the best out of the Canadian market without the assist-
it ance of local agents. The followingis a representative list of reput-
: ; ; iq £ able agents. The service department of the Canadian Grocer is at o
B B Stontreal Office the disposal of firms wanting agents or of agents wanting agencies. w 8
| innipeg Office
.
i ,g R. B. COlwell Wf S; CL{\ZVS?.N ?GCO. W. G. PATRICK & CO. |
i BROKER HALIFAX, N.s.| Manufsc “"“Bm:::. R Manufacturers’ Agents
G REPRESENTING LEADING A R
;u' 2 MANUFACTURERS, SUCH AS R g— Warebousemen - porters
g . . ’ - - - .B.
[f ;P ' E. D. Smith Lowneys Toblers Open for a few more first-class lines. 77 York Street, Toronto
.- .
£y J. W. GORHAM & CO. H t MacLaren lma:lr:l Cheese Co.
P JERUSALEM WAREHOUSE, HALIFAX, N.S. ead r ers
T i Manufacturers’ Agents and Grocery qua M :;:NCY DEP. Mm::‘:
. Brokers ts ' Specialti bolesal
iy e WAREHOUSEMEN fOl' Grocery Brokers
i can give close attention to few more first-class TORONTO, Ont. DETROIT, Mich.
| — “ CURRANTS”
o | FOR SALE ON SPOT

) . Fresh Cracked Bordeaux Whole, Halves
Cheap for cash, Fruit Cleaning Plant w. H. Ml]lman & SO]]S and Beshed Bhalied WWalamte

PR R

5" it with Date Press. In good running order. =
i i Wholesale Grocery Brokers Lind Brokemge Company
; : . Bl o ADAMSON & CO. TORONTO 73 Front St. E., Toronto
s 15
} } 1 Customs Brokers NEWFOUNDLAND Agency required for Canned Goods, Etc.
i T. A. MACNAB & CO.
il i} and Warehousemen ST JOHN'S. = NEWFOUNDLAND The HARRY HORNE CO.
i MANUFACTURERS' AGEN
i , e and coumssxou mcwmrs S.rno:gcv( 3:?},';":33 :
g 27 St. Sacrament Street, Montreal m{.':‘:" %o il oﬁnﬂ’o"ﬁth—?&nwma toroun 309-311 King St. West, - - Toronto
,"; figs references. Oable address: ““Macnab,” 8t. John's.
§ :}y i‘l { TEL. MAIN 778 BOND 23 Oodes: A,B,0, 5th edition, and private. Good warehouse and distributing facilities.
N U 8
e s
g ROBERT ALLAN & CO. G. C. WARREN WATSON & TRUESDALE
4 { b’ MONTREAL Box 1036, Regina U A5 Shn, WS e
i {" e | General Commission Merchants IMPORTER, WHOLESALE Whoalessle Commission Brokers and
[ ; ) : BROKER, and MANUFACTURERS’ Mesufacturers’ Agents.
. Representing Morris Packing Co. AGENT WINNIPEG, . MAN.
IS b Pork and Lard—Finest Qualit T 2
f { . - Donnts o08 Tl Asiade Seliched PRSI P At SR
- ’ :
g | WESTERN DISTRIBUTORS LIMITED o s
| - W. G. A. LAMBE & CO. WINNIPEG
1 b 8 | Wholesale dCoh;nmu'non Msrﬁhlhlnu.CCuutl))ms_ H G SPURGEON
i ¢ : f (Br:‘::(eerd. \'Vn-reho.\;‘:d.?nu; ?:rw.ﬁ::i'.' W:rre'houl:e TORONTO e £
H ‘ § : on Transfer Track. Business solicited. Our posi- Wholesale Broker and Magufacturers’ Agent
£ ? tion is your opportunity. Grocery Brokers and m. United Kingdom and Foreign Agencies Bolicited.
| | SASKATOON, - WESTERN CANADA | Established 1885 23 Chambers of Commerce. P.O Box 1812
T , .
? ' & ! { BUCHANAN & AHERN R R = DO YOU WANT REPRESENTATION IN
i1 1 f‘ ‘ Whelesale C O-UEBE-C xPo”‘l.”,“" Mummwmwtyumtwdwﬂ WI N N I PEG
,’ i ; Gmem;.‘ ‘Pn"h;‘“" a";‘"'mnfli':”;.' Dried The lrélh Gr(ace(:‘:e ,TPr:vi; Where Business is Booming?
s u . ced,
: : T *ieb, Flab OIl, Ete. i o e BAWLF, DAVEY & CO.
| 3 ! Correspondence Solicited. P.O.Box® 10, Garfield CIII;IM w.“. Ireland Wholesale Grocery Byokcn.
| e DISTRIBUTORS, LIMITED
| g s ) TRY A wi " P. 0. Drawer
! i en writing advertisers kindly men- EDMONTON, ALBERTA
T CONDENSED AD. Manufacturers’ Agents, Commission Mer-
IN THE tion having seen the advertisement in ’ chaats, Warehousemen.
3 CANADIAN GROCER. ik Sk We sel:lhd.l:et from :b: :ﬁm" to theRetai
Bl
2
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THE CANADIAN GROCER

J. F. Eby,

President.

WE HAVE IN STORE=—
New Valencia Raisins New Eleme Figs

“Anchor” brand fancy selected.

Vice-Pres.

“Camel” brand 10-lb. boxes.
Send us your orders for immediate shipment

A money-maker for you
is our line of

Talcum Powder

in 10c. and 25c. Shaker top tins
Drop a card, or see our travellers for particulars.

EBY-BLAIN, LIMITED

Wholesale Grocers TORONTO

We have

an interesting proposition on

Pork and Beans

1s and 3s in Chili Sauce

Your Tea Trade
Demands Special Care

High-class Tea taste is hard to please. You cannot
take any chances on uncertain Brands.

Stock our

“Ram Lal’s Pure Tea”

and you can meet the highest demands of
your customers.

SEND TO US FOR SAMPLES AND PARTICULARS.

The Ram Lal’s Pure Tea Co., Ltd., Montreal, Canada



THE CANADIAN GROCER

WE WANT YOU TO KNOW
THAT

1 SUGAR
i When sold in bags is now packed only in

1 TWO SEPARATE BAGS

| the sugar being contained In a FINE
& . COTTON BAG, which is again protected
by an extra heavy outside Jute Bag. The
1 outside bag can be taken off separately.
8 Both bags can be used or disposed of as

i TWO SEPARATE BAGS

| The S8t. Lawrence Sugar Refining Go'y, Limited
i MONTREAL

4




THE CANADIAN GROCER

You make better profits
on the better grade peas

—— o
— S
o5 ™

/¢ /1”;{,'/’//(7{/;;‘ =

d'

NSTEAD of selling imported French Peas to
supply the demand for better grade peas, sell

our Extra Fine Sifted (Petits Pois) Sweet Wrinkle
Extra Sifted and Early June Sifted.

o

Not from sentimental or patriotic reasons, but because
they will yield you a better profit, give your customers
much greater satisfaction and help to increase the demand
for the more profitable higher grade peas.

That vivid green color which makes some lines of im-
ported French Peas look so pretty is procduced by Sul-
phate of Copper— a chemical that is not only very injuri-
ous to health, but which Kills the true flavor of the peas.

® ”x m W

We never use sulphate of copper or any other coloring
chemicals in our canned peas.

Extra Fine Sifted (Petit Pois), Sweet Wrinkle Extra
Sifted and Early June Sifted are thoroughly sterilized,

the very pick of the pack, fine, tender, and of exquisite
flavor.

7]

vJ

You can materially increase your profits and your repu-
tation by pushing these lines. Try it.

Limited Dominion Canners, Limited

Hamilton, . . Canada




THE CANADIAN GROCER

‘ &
New Fall Arrivals
‘f | Goods Well Bought are more than Half Sold
8 o
: ‘; We have the following Fall Shipments arriving
‘ in Toronto this week: -
1' : 1 Car Midland Vinegar 2 Cars Shelled Bordeaux
. 1 Car Clarnico Jam, etc. Walnuts
| f 600 Cases Belgian Peas 100 Cases Finest Jordan
. 1 Car Crossed Fish Sardines Almonds
| t ' 3 300 Cases Cherries in Mar- 300 Cases French Vege-
? k 4‘ ischino tables
" | Other New Shipments arriving consist of :—
{i li Stem Ginger Dry Ginger Gum Quats
E e Blanched T
j% iz ‘ u Alchiialte anchc LA Shelled Pe.cans
3 , | ermarA i Belgian Carrots French Spinach
'; ; E We buy right and we sell right, otherwise our Fall Business
L for 1910 would not be more than double that of 1909.
i
E_; é | Write us now for quotations
el |
A ,
il | W. G. Patrick & Co.
DIRECT IMPORTERS rJ
[ BRANCH . HEAD OFFICES
¥ MONTREAL, QUE. TORONTO, ONT.

ﬁ 454 St. Paul Street 77 York Street

1
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THE CANADIAN GROCER

Do you want increased business in Baked Beans ?

If so, write us for prices and information
regarding

Balaklava Brand Baked Beans |

Satisfied customers are our biggest asset.

THE EASTERN CANNING CO. Port Canada, N.B. |

OANADIAN AGENTS—Green & Oo., John Btreet, Toronto; D. O. Hannah, London, Ont.; G. Wallace Weese, Hamilton;
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson & Bain, Winnipeg, Western Agents ; Martin & Robertson, Vancouver, B. 0.
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THE CANADIAN GROCER

(‘ENTERPRISE")

Old style grocers find a call for molasses usually annoying— it
often means a trip down into the cellar; handling of sticky
measures—impossible to measure accurately. How different
when equipped with the

“ENTERPRISE”

Self-Priming and Measuring

PUMP

THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar-
rel’s contents—you're never “out of molasses ' And the pump is positive-
ly accurate—"' Enterprise " make—4 revolutions of the crank and you
have a pint—no more—no less.

We manufacture a large line of Coffee Mills for hand, steam and electric
’ power and other specialties for the modern grocer. Ask for our catalog.

Extended tube can be fur- The Enterprlse Mfg‘ CO° Of Pa-
nished connecting Pump in PATENTED HARDWARE SPECIALTIES
store to barrel in Philadelphia, Pa., U. S. A.

cellar 21 Murray Street, New York 544 Van Ness Avenue, San Francisco

Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size of the
Tomato, not the Tomato to the
size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Can Co., Ltd.,

Niagara Falls, Ont.

Max Ams Patent
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THE CANADIAN GROCER
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Grocers

of Northern Ontario!

Freight Rates eat up your
legitimate profits.

Avoid this

Unnecessary |
Expense

LAKE vurown

Our Customers
are doing so;

Why not you?

The Young Company

LIMITED
North Bay and Sudbury

) -

n-,._,l, -
-? '__ e » .) o, s g -

S7. CHARLES CREAM

20 LPme™
DEE-=»RPPCO

St.. Charles

Evaporat.ed Cream

BETTER PROFITS
MORE SALES
SATISFIED CUSTOMERS

Witha Good
Stock ot
St. Charles

INGERSOLL, ONT., CANADA

It’s the dis-

tinctive flavor
and tang that have
created the steady
and insistent demand
alike in mansion and
cottage for

Quaker Brand
Salmon

Your trade needs a consist-
ently high-class of canned
goods. You cannot afford to
allow inferior grades to go to
your customers.

One trial and yourself and
your patrons will both insist
on QUAKER BRAND.

Mathewson’s Sons

Wholesale Crooers
202 MoClll Street - - Montreal

- PREPARED
MUSTARD

RELISHES

9

They have installed them-
selves as prime public favourites
and you have our guarantee o
purity back of your recommenda-
tion to your customers.

Keep a liberal supply of
“ Sterling”’ Goods—the ‘‘ quality "’
brand.

The T. A. Lytle Co.,

LIMITED
Sterling Road, TORONTO




s M o, o o Gl by o B

1 e g, e g Ry  Nedgiany
.'_.az-:'ﬂm'm‘m., T L S
- " - St o - i S
s ol Aiediiie - =

IO

e VA A T A AT,
W

s Yoo

g s

A P o et Lo R < R i ST N Rt
= 20 A T M o0 S P o S N i~ — —

il

sy

THE CANADIAN GROCER.

You run no risk

when you are handling goods of known and
proven quality. The flavor of the cele-
" brated Kootenay Fruits is widely
known and appreciated, and it is
solely the choicest of these
fruits and the purest
cane sugar which
are used in the
manufacture
" of

A most

“K(lﬂi&llﬂY”
complete, up-
to-date and sani-

tary plant deals with
the fruits, which are dealt
with in such a manner as to
remain whole after boiling.

Jams
and

Write us for details and prices.

Jellies

in Bottles and Tins

Feature our 5-1b. tins. They are good sellers.

Donnelly, Watson & Brown, Limited
AGENTS
CALGARY and VANCOUVER
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Sl Poulton & Noel’s

Rolled Ox Tongues,
Potted Meats, Galantines,

etc.,
IN GLASS AND TINS.

NOTED FOR
thelr quality and attractive packing

Canadian Selling Agents:
ROSE & LAFLAMME, Limited h
Montreal - - * Toronto ’

10
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The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eﬁg.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.: C. E. Jarvis &
Son, Vancouver, B.C. y C. E.

: {m\\w”&cz,
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When You Sell

T
‘ ag co
“Mark of BoRDEN'S (ONDENSED ot

b

€ar the sign
: ':Z:; #e®” | world produces.

%Rom&mﬂc@ specialize on these brands, and besides, they
\W/ get a lot of satisfaction out of it as well.

The Original

HAS BEEN BEST FOR OVER 50 YEARS.

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co., Vancouver,
Victoria, Nelson and Calgary.

Borden’s Brands—

Yt iﬂ‘ ' & N 1
n.:hdlq : e 0035 You know, when you sell a customer Eagle Brand Condensed
facn '."“‘;'r Preseayven Nuum"h"‘.m,g im ¥ d

b m"‘dbﬂl'lonn protection 4¢%

Milk or Peerless Evaporated Cream, that you have sold the best the
Merchants all through Canada find it profitable to

o B e 1
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THE CANADIAN GROCER

FACTS ABOUT
ADVERTISING

By The Advertising Manager

¥

The — Co. made investigation
and found that nearly all the good
merchants in every section of Canada
were readers of The Canadian Grocer.

They subscribed themselves, and,
after reading this paper for a few
weeks, concluded that the merchant
who didn’t consider it good business
to pay $2 a year for the information
and pointers to be got from The Gro-
cer, wasn't worth trying to inflgence
through advertising, anyway.

They figured out the cost and found
that by using a half-page space 32
times a year they could reach 10 good
buyers for every cent the advertising
cost them.

L d . -

“Why,” said the manager of this
firm, “we can deliver a real strong
selling talk to 7,000 of the best deal-
ers in the country at a cost of about
88 a week!

- - -

“To send a letter to each one of
them would mean an expense of near-
lv S140 for stamps alone, not to speak
of the cost of writing or printing the
letters, cost of stationery, labor, etc.

“At that rate the expense would be
about $7,280 for the stamps alone on

a letter to this list every week in the
vear.

“That is, if we had the list.

“We can get a list of 7,000 mer-
chants easily enough, but not the sort
of list The Canadian Grocer has.

“The Grocer has selected, as an
audience for our advertising, the 7,000
best and most progressive merchants
in Canada. It has furnished the most
productive kind of ground for our
arguments to fall on.

It gives us a mailing list that each
reader of the paper invests $2 a year
to get on—because it pays him to be
there.”

. @ o

The ——— Co. decided to place an
order with us for a hali-page regu-
larly.

“It’s pretty reasonable advertising,”
said the manager, “when you consid-
er that it costs us only $8 per weck,
or a charge against each one of our
10 travelers’ expenses of 8o cents
weekly.

“It is a good investment, because
I believe that it will materially in-
crease the efficiency of every traveler
on our staff.”
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Have You Ordered Any

FOREST CITY | = <.

“Snowflake”

I BAKING POWDER | powdered Ammonia?

THE STANDARD This is the giant 5-cent package now being so vigor-
FOR 25 YEARS ously advertised to your customers. It is the

Only 5-cent Package

of Powdered Ammonia on the market. It does save
soap; it does clean things; all substitutes cost more;

i it. th to
6 oz tins, 75¢. doz. so your customers.wﬂl have l'f Why allo:v em t
1202, $1.25 * go to your competitor for their Snowflake? Send in

your order now.
m—

160z, “ $1.50 ;
Your Profit Lawrasoris
is Good.

AL S. F. Lawrason

GORMAN & Co.
ECKERT & ;
CO., Limited London, -  Ontario

London& Winnipeg

There’s nothing similar to the meat ex-
tracts with which you are familiar, about

BRAND'S ESSENGE OF BEEF

Brand'’s Essence is specially recommended by leading physicians
the world over for invalids, and although immense quantities are
sold by druggists, a much larger amount is handled through
grocery stores. Thereis a very good margin of profit for the dealer,
and every assistance will be given and no expense spared by the
manufacturer to help you to dispose of Brand’s Specialties.

READ WHAT ONE DELIGHTED DEALER SAYS:

Peterboro, 9th July, 1910.
Thos. O. Baxter

Dear Sir,—Would you please send us by Express, one dozen Brand's Essence of Beef in tin,
same as we had before. There isa growing demand for it. Two new customers are waiting for this lot
to arrive. The case of one man with the worst type of Anaemia has been a great advertiser. It has
been a great thing for him, and all his friends are talking about it, so it has a good start now. You will
find enclosed Express Order in payment of last lot. Your kind attention will oblige.

Yours truly,
A LEADING GROCER.

(Name on request)

T. O. BAXTER, 25 Front Street East, TORONTO or H. HUBBARD, 27 Common Street, MONTREAL

BRAND & CO. HM, the King London, Eng.

I3
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THE CANADIAN GROCER

What Would It be
Worth to You

To be insured against loss through
forgotten charges ?

To be protected against dead-beats? To
have your accounts posted up-to-the-
minute at all times so that you ean sei-
tle with customers at any time without
any delay and yet be sure you have made

Cut of 100 Book Size, without hood, . # Cutof 100 iy
i showing alphabetical ar- no mistake? “"h.. nﬂa.*in vy

rangement of books. showing hood locked to cabinet.

To do all your bookkeeping with one writing and do it correctly and in a‘way that will please your ens-
tomers?

To have your aecounts protected against fire and without lugging them home with you at, night or being
put to the expense of buying a safe and then the extra trouble of earting them to and from the safe?

The Keith System will do all these things for you, and the cost is a small matter compared with what it
will save for you from day to day.

WRITE FOR CATALOG “G”

THE SIMPLE ACCOUNT SALESBOOK COMPANY

Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

1926 Depot St., Fremont, Ohio, —and— Hartford, Conn., U.S.A.

‘““Ontario” Lantern Footwarmer!

No More Cold Feet

The

Entire Body Kept Warm

Also

A Light Whenever Needed

Indispensable

To
Farmers, Doctors : Traveliers
No
Danger to Lap Robes

A Novelty! Useful!! and A Seller!!!

Have YOU seen one ? For sale by all Jobbers.

Manufactured by

Ontario Lantern & Lamp Co., Ltd., Hamilton, Ont.
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THE CANADIAN GROCER

The Ideal Mill
for the Grocer

A Strong Combination :

UTILITY
CLEANLINESS
ATTRACTIVENESS

A ‘“Walker Bin'’ Outfit is a ‘‘Necessity’’ to the
Modern Grocery

Write for Illustrated Catalogue
‘“ Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

LIMITED
REPRESENTATIVES: -
Manitoba: Watson & Truesdale,Winniped, Wan, . v
Sn.hlr,i.ewn and Albe:u: 3.C. Sl:ahs. e Bel'lln, On‘arlo
Redina, Sask.
W. 8. Silcock, 33 St. Nicholas Street

Montreal;

Perfection Cheese Cutter Y

Canada

In compactness, neatness and stability, no less
than in attractiveness, finish and beauty of
design

Coles’ Electric Coffee Mill

has no peer at any price.

It will granulate 2 lbs. of coffee per minute,
and is connected direct up to your lamp socket,
saving cost of wiring. The price cannot fail
to attract you.

$65 for D.C. current ($75 for A.C. current),
and we guarantee each machine perfect.
Write for details.

O o O COLES MANUFACTURING CO. |
It pays to buy » Perfection Qutter. 1628 North Twenty-third 8t., Philadelphia |

It prevents overcuts, lcnﬁ and waste,
It saves its cost in time, labor and money in less than twelve months,

AGANTS:
Petented and Manufactured by s |
The American Computing Co. of Canada Todhunter Mitchall & Gu . Toronte and Winstpeg |

Young Bres., Vancouver, 80. Wm, Braid & Vanoouver, B.C.
Hamilton, - Ontario L. 7. Mewburne & 0o., hm,“‘ﬁ-.
SOLD BY THE WHOLESALE GROCERS.
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When she asks for salt,
she means, of course,

WINDSOR SALT

She never thinks of using
any other kind, for the
very good reason that she

knows no other kind 1s
as good as “Windsor”
Salt for table or dairy.

Are you prepared to
supply her?

The Canadian 8alt Co., Limited
WINDSOR, ONTARIO

THE CANADIAN GROCER.

Don’t hesitate

to stock and recommend

PURNELL’S |

Sauces, Pickles and Pure

Malt Vinegar

They are the most steady and profit-
able sellers of any imported
lines, and are noted for their
general quality and absolute
purity.

See to your stocks ! Thisis a
line of satisfaction-givers that
leaves the grocer a ‘“‘well-
worth-while’ profit.

Sold

by ." Canadian Agents :
Charlottetown, P.E.I., Horace Haszard:

o 8t. John, N.B., C. E. McMichael;
Canadian Haslifsx, X 8., Erb& Rankin ; Montreal
and Ottawa, C. 8. Hardiog, Canads

Eu B““?‘;?‘& QI}I)!\JBC. 801, _‘I_) Bon-

omme, . Peter 8Bt.; Toronto,

JObberS Lind Broke Co., 73 Front Bt. E.,
Hamilton, J. H. Stratton & Co.; Winni-
, Oarman Brokerage Co., 141
natyne Avenue .; Vancourver,
.C., O. E. Jarvis & Co., Mercantile
Bldg., Corner Cordova and Homer Sts.

o it O

When taking the weekly grocery order mention

SNAP

THE MAGIC HAND CLEANER

to the housewife. Once purchased, you can be
sure of repeat orders, because there is nothing
known equal to SNAP for chasing dirt, grease,
tar or paint from soiled hands.

It is antiseptic and benelicial to the skin.

See to your stocks to-day and recommend SNAP.

MONTREAL,
QUE.

CO.

LIMITED

A Genuine Trade-Builder

Quality goods are those that attract
and hold trade and

Wonderful Soap

will prove a profitable proposition to
every grocer because it is unrivalled in
quality and purity.

It is moreover attractively packed and
made up, and proves a rapid and profit-
able seller.

We have a dealer helper-selling plan
that cannot fail to interest you. Send
for details of it to-day.

The Guelph Soap Co.
_GUELPH - ONTARIO
Toronte /Agents—MacGreegor Specialty Co.
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The Package 6_f Quality !

wholesomeness of

Feature this line.

Branches :

BAIRD’S

value.

GLASGOW SCOTLAND

Agents:--Maclure & Langley, Ltd.,
Lindsay Bldg., Montreal; W. L.
son & Co., Vancouver and Vitoria.

and liberal profit in selling

20c.

FANCY MIXED.

You can be sure of the flavor. goodness. quality and
every packet of
WAFERS—if they come from Telfer Bros.
are golden-brown squares of nourishment, and always
reach you in a fresh and appetising condition.

It pays!
Telfer Bros., Limited, Collingwood, Ont.

Toronto, Winnipeg, Hamilton, Fort William

“Second to-None”’

Pickles

So called because they
are second to none for

§$\ No other manufacturer
| has produced a better
pickle at the price, and

PURE VINEGAR

Low Price
High Quality

JOHNSTON BAIRD & CO.

12 Front E,, Toronto. 604
M:Kenzu&Co Wlnmpel R. Robert-

There’s Genuine Pleasure

Obtainable also in 20-1b. tins and in wood boxes.
handle profitably are—CREAM SODAS, HAVELOCK LUNCH,

J. A. MARVEN, Limited - -

GRAHAM
They

“ASEPTO”

SOAP POWDER

takes the place of soap on every oceasion.
Is most economical, and will positively de-
stroy germs.

Better than the best on the market
packet is as large as the worst.

“Asepto” Sweetens
Everything

, and the

andiseverywhere having a wonderful sale.

GOOD, SOUND Avail yourself of this opportunity of reap-

VEGETABLES ing a handsome profit on this quick-sell-
and ing line.

Order To-day from Your Jobber

MANUFACTURED BY

The Asepto Mfg. Co.

St. John, N.B.

Agents—ROSE & LAFLAMME,

Montreal and Toronto

Limited

“WHITE LILY” BRAND MARSHMALLOW BISCUITS!

They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi-
tion in which they always reach the retailer.

Put up in glass-front tin boxes and retail at 18 and
Other leading “White Lily” lines you can
JAMJAMS and PEOPLE'’S

Write for prices.

Moncton, N.B.




THE CANADIAN GROCER

When calling us up tell Central to reverse check
before getting connection, and ask for our new

number
PHONE 3595

We have been compelled to install a switch and

- ' D the use of this number places all our several trunk
lines at your service

All Long Distance Messages free to our customers.

BALFOUR, SMYE & CO., o HAMILTON

A COLD CURE EVERY

Dealer Can Recommend

To be able to recommend an article
because of its success in the past
makes selling casy.

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

has been a wonderful success.

The testimonials received by the
proprietorstell of marvelliouscures.
Thousands of households are never
without it.

Its sales have multiplied in every
community where it is sold.
Dealers never find it a slow seller.
During the Fall and Winter seasons
large sales are assured.

Keep a good supply on hand and
when ordering order also

MATHIEU’S
NERVINE POWDERS

which are necessary to reduce fever
and remove pains in connection
with colds.

okt

GRANULATED
GOLDEN VELLOWS

Made only from Pure Cane Sugar

The Trade will appreciate the advantage of our machine
sewn bags if they will follow these instructions in opening
them :—

Cut off the shortest chain close to the side
of the bag, and pull out the single thread.

debjs is a quick operation and leaves the bag in perfect v j_ Ll“l‘m “.’ h..”.
ondition.
s i B suEmmoor, ro.

- = e e Distributors for Western Canada:
The St. Lawrence Sugar Refining 00, Lidy, | o sreciomms o co. Whiowt oo et cotestnns

L. Chaput, Fils & Cie, Wholssale Depot, M: 1

Montreal

: ‘sCanada
First”

Evaporated
Cream

for Fresh Cow’s Milk. In every
greatest care is given to pre-
purity, and each can is guaran-

is the finest known substitute
detail of its preparation the
serve absolute cleanliness and

teed pure and fully sterilised.
See to your stocks.

Order from your jobber.

The Aylmer Condensed Milk Company, Limited, - Aylmer, Ontario

Head Offices: Hamilton, Ontario
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ADVANOE—OR RETIRE ?

FOAS

there’s no standing still in business R Gt

3 oo\ o S
<% It’slines like H. P. SAUCE that make for progress. Smoro 3

sroier
&%  Good Value, Good Profit and Good Advertising—some of you are doing = pateise g O,
great things through H.P. Sauce. Now how about you ?

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:

No. 1—A Strong Baker is made

No. 2—Body =
No. 3—Flavor S .
andrequires

little Counter

The Merchant can’t
afford one-third of
his Counter Space
for his Account
Register.

One reason why
the Commercial

. Packed in tins—2's, 3’s, 5's, 10’s and 20’s;
pails—1’s, 2’s, 3’s, 5's gals. and in barrels Space.
and halves. Fire

Protection
Another reason for compactness. The sheets
will fit any safe, an absolute necessity, as merch-
ant must have fire protection for his accounts

Besides
It cuts out book-keeping, does your collecting,

pleases your customers and pays for itself within
a few months.

Send us a postal for Catalogue and fuii Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

Sheets lift out and fit any safe.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominion Molasses

Go., Limited
HALIFAX - NOVA SCOTIA

— == West India Co., Ltd.

The Canadian house of :
Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - - -

MONTREAL
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THE CANADIAN GROCER.

PCHA & A
A o CEs & CERERLR, 3

THE COFFEE THAT HAS A
REPUTATION TO BE PROUD OF

WON
SIMPLY ON MERIT

EVERY GROCER WHO HANDLES IT
KNOWS ITS WORTH

“Pansy” and “Daphne”

(FANCY) (CHOICE)

SEEDED RAISINS and

are put up in
California, and
have nosuperior.
The fruits are
| carefully select-
ed and attract-
¥/l ively packed by
| men who know
@Al their business.
: ) J VA You will not go
imtg. 370\, ;:',"' astray in order-
v i ingthesebrands.

GUGGENHIME & CO.

California

The Finishing Touch

to the appearance of your
store is given by the
installation of an

ELGIN

National
Coffee Mill

The attractive symmetry and finish
of the “Elgin~ compel attention and
it is. moreover. the fastest grinding
and easiest running mill on the mar
ket. The "Elgin’ has steel grinders
and can be adjusted while running.
Made in 40 different styles, they sell at a very mnderate price, Ask
any of the following jobbers for nur Catalogue
WINNIPEG (. F. & J. Galt (and branches); The Codville Co. (and
branches); Foley Bros., Larson & Co. (and branches)
VANCOUVER -The W. H Malkin Co., Ltd; Wm Braid & Co
HAMILTON —Jas. Turner & Co.; Balfour, Smye & Co.; McPherson,
Glassco & Co.
TORONTO—Eby, Blain, 1td
LONDON —Gorman, Eckert & Co.
ST. JOHN, N.B.—G. E. Barbour Co.; Dearborn & Co.
REGINA. SASK. -Campbell, Wilson & Smith.
MONTREAL—The Canadian Fairbanks Co. (and branches.)

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

Something new and tasty!
Are you handling

SMOKED
HERRING

IN BOUILLON?

the new line put up by the packers of “King
Oscar” Sardines— Chr. Bjelland & Co., of
Stavanger, Norway.

It forms a delicious dish of small herrings
packed sardine style in spiced bouillon.

Leaves the retailer a handsome profit
at 10c. per tin.

Ask your wholesaler.

J. W. Bickle & Greening,

(J, A. Henderson)

Canadian ‘Agents, - Hamilton
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THE CANADIAN GROCER.

That’s the tale you’ll have to tell if you are featuring

and retails at 40c., leaving you a splendid profit.

Branch: Sault Ste. Marie

Canada’s Standard

Refined Sugar

Manufactured by

+ The Canada Sugar Refining

2 * Sole Canadian Agents
Com an lelted, Montre.l oue Toronto, Ont.—Geo. Stanway & Co
PanYs F. S T. NISHINURA & CO. iisvuios, v, Sioi¥amte

London, Ont.—Wm. G. Coles & Co.

MONTREAL Quebec, Que.—A. Francuis Turcotte

BIGGER AND BIGGER SALES

AURORA COFFEE

because superior merit and better value are bound to win.
‘““Aurora’’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy

W. H. GILLARD @. CO., u Hamilton, Ont.

ENGLAND'S
LEADING
FRUIT SAUCE

25 years' reputation, and the only
sauce backed up by a purity guar-
antee of

1000 GUINEAS™

Sells at 15 cents and 25 cents
BE WARY OF IMITATIONS

SAUCE

is

for

SUB-AGENTS:—

for their requirements will be able to get best value from

S. T. NISHIMURA @ COMPANY

MONTREAL and JAPAN

George Mason & Co., Limited

Sole Manufacturers - LONDON, ENG.

Rings lun Ont.—James Craig

JAPAN TEAS

The season is near to the close. Jobbers who have not yet placed orders

o S S =
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THE CANADIAN GROCER

Your
Customers
Want
Rowat’s

Look over
your stock
andsend 1n
your order
NOW for
what you
need of

ROWAT'S

Sauces and Pickles

The
Connoisseur’s
Choice

Rowat & .

Glasgow, Sootland

Canadian Distributors :
Snowdon & Ebbitt, 325
Coristine Bldg., Mont-
real, Quebec, Ontario,
Manitobaandthe North-
west; F. K. Warren,
Halifax, N.S.; F. H.
Tippett & Co., St. John,
N.B.; C. E. Jarvis &
Co., Vancouver, B.C.

bt
—————
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You can take an afternoon off
and not be worried about your accounts if you use

The McCashey Gravity Account Reglster System ) irsjand St

Sixty Thousand merchants in Canada, the United States and abroad say
The McCaskey System saves time, labor, worry and money With
One Writing it does everything accomplished witn from three to
five writings in day books, journals, ledgers, etc.

We have a booklet called " System ™ that youa should have.

It is free for the asking.

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating
Sales Pads in all varieties.

99-104 Spadina Avenue -  TORONTO, Can-

LOOK FOR THE BEAVER

M.D. & Co. “‘Beaver’’ Brand
Valencia Raisins

are of special fancy quality, and are
sure to please particular customers
of yours. You should have them
in your store at all times.

‘“W. Abel”’ Brand
Valencia Raisins

are of standard quality, and also in
keeping with the reputation of the
house that packs them.

Packed by MAHIQUES, DOMENECH & C9., Denia, Spain
Canadiap Agents:

ROSE & LAFLAMME, Ltd.,, Montreal and Toronto
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Your biggest asset | x AT'ONS CUSTARD Pow
MR traring sowse 3 & SuBabisd

Noted
store is acknowledged. and by no .
method can your store be made so f()r itS Flavor and Purlty-

attractive as by lighting it with our

GASOLINE LIGHT _ 8 Attractively Packed

It is absolutely safe, better and cheaper ! 7 in Large SC. PaCkets’ and mn half-
than electricity or gas, and safer than coal

oil and candles. " pound and One-pound Tiﬂs.

Special prices direct to merchants.

Get our circular. : ‘ Send fOl‘ Fl’ee Samp]e.
MacLaren & Co., Merrickville,Ont. |

- A GR[EN AND Co TORO

McLean’s

COCOANUT

Star Brana

Your customers want it. COttOﬂ ClOtheS Lines

~—AND—

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much bettcr

Fer Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM.

oon off

f you use

| First and Still
the Best.

W

tes and abroad savy
and money With
vitn from three to
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The Canadian Cocoanut Co. |[BelEEES
Sole Makers y
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Get a firmer grasp on your profits A Great
Are you making money on your oil? Probably far less than you think. Selling Team

If you could ascertain exactly how little, you would be astonished, Re-
member that EVAPORATION alone may reduce gasolene and kerosene from
5 to 25 per cent. per month. Then reckon overflow, drip, spilling and over-
measure on every quart you sell, and even an occasional leak. These «

little losses combined easily wipe out your few cents of profit. You can- | Buyers must be moved
not raise the price to your customers and you cannot reduce the price you through s

are paying for the oil, so the only way left is to reduce the waste and the € everal steps to be
cost of handling it; it can be done with a brought to the buying point.

v Bowser Self-Measuring Oil Tank || [ ¢ ey must have their aren-

IStomers With a stroke of the pump handle you can discharge with absolute aceuracy tion attracted to the article.
one gallon or any fraction thereof, directly into your customer’s can, doing They must have their interest
ve them away with the sloppy funnels and meas- pitx
ures. The tank is absolutely leak and in it awakened. They must be
evaporation-proof. Your increased pro- . : g
fits will pay for our best outfit in a year. informed as to its nature, utility
el Wouldn’t you like to sell every gallon i
lnd - B of oil with as little trouble, as clean and merits. They must be con-
a s B o B j hands and as sure profit as when you vinced of its value. They must
# hand out a package of tea? The *‘Bow- b :
ISI ns : ser” will do it.  Over 500,000 outfits now be moved to action—to closing.
' T SRS in use. To insure better profits it will s
; pay you to investigate what a ** Bowser” € Good salesmen and good
\d also in will do for vou. Acting now means St
B of the money saved. trade-paper advertising make a

Write for Bulletin No. 5. great team to carry the buyer
through these several stages to

So Fo Bowsel' & COO, Ltdo the buying point. Alone, the

66-68 Fraser Avenue, : Toronto salesman is at a disadvantage,

C9., Denia, Spain

il and Toronto

23
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THE CANADIAN GROCER

& Again we say— -,
M
TASTE THE TASTE OF

1 Tl
H I “TIIHIIEI
© FROU-FROU
}%{fi THE WORLD'S GREATEST WAFER |I*
- my
L UL

JULLL

Canadian Distributors =
MacGreegor Specialty Co.

o gor Specialty )\

TORONTO : : ONTARIO

THE LARGEST SAUCE FACTORY IN THE WORLD

Holbrook’s Local Agents
Worcestershire J.R.Renaud & Co
Sauce e LT o
Rlci‘l‘l,:s:'&Brown
PunCh Cnmp'l:ell Bros. &
Sauce hoou
aUC Cnm;fe}!l.l;{rﬁﬂlon
Pure K Boveis
Mal t Wi‘llcigtl:‘ai:ou.
Vinegar Baeid Beos.
’ BEFE
Pure SZRCR g : Kandoron b Son
» Charlottetown,
P ICkl e S Clrsellal lBron

.
HOLBROOKS LIMITED 40a;‘:;l:;tf;\:::::)'?:f::::a' ManagerH. GILBERT NOBBS

THE GONDENSED I 2L P s s o ey ¥ yon. wih b
secure a clerk, a traveler or a situation.

24
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White Dove
Cocoanut

For the
discerning grocer
there will be
no other.

W. P. DOWNEY

TIIE CANADIAN GROCER.

It’s Your Fault,
Mr. Storekeeper

if you continue to lose money on
‘‘bad debts.”” There's a safe way
to accommodate your credit cus-
tomers—a way that both pleases
them and insures youv.

Baiase ot
A| I | o
systematize credit saccounts, simplify collections,

and eliminate arguments. They cost but little and
pay for themselves marry times over.

HOW THEY WORK

A man wants credit.

« You think he is good.
Give him a $10 Alli-
son Coupon Book.
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. Charge
him with 810—)\0
trouble. When he
buys & dime's worth,
tear off a ten-cent
coupon, and so on
until the book is used
uﬁ. Then he pays
the $10 and gets
another book. No pass
books, no charging,
no lost time, no
errors, no disputes.
Allison Coupon Books
&re recognized every-
where as the best.

PIGKLING
SPIGES

This is the season during
which it is most profitable
for you to push Pickling
Spices, and we strongly re-
commend you to feature

Prince of

Wales Brand

The brand that always
gives your customer, as well

as yourself, entire satisfaction.

‘ WED BVD MONTREAL For sale by the jobbing trade everywhere. MlNT
Manufactured by Allison Coupon Company.
M Indianapolis, Ind. T HYME
SAVORY
SAGE
; ~ % MARJORAM
WORLD : FoAL AN 924 All herbs in }1b. open face

THE PEOPLE OF cartons.

JAMAICA

are now buying things in the
S United States which they ought
i o S ‘ to buy in Canada. They don’t

Regina i know what we can do. Asmall

Campbell Bros. & -
Wilson FOR SALE advertisement in the
STANDARD CEDAR SHINGLES

— Common Sense
KILLS { Rotdumaiios -Bua®
All Dealers and 381 Queen $t. W., Toronts, Ont.

Dealers find Common Bense & very good seller, for
the reason that it gives general satisfaction and each
oustomer tells others about same. Write for prices.

Local Agents

Quebec
J.R.Renaud & Co
Montreal
F. L. Benedict &
Co.

Send us a trial order.

S, H. EWING & SONS

Montreal and Toronto

Camost W taon I
smpbel. Wilso 220 € RINGSTON
&Horn e Y1 Oeue N
Vnncouve{ Ex'ra No. 1...... 65¢c.
g “GLEANER"” -
Victoria A.C.Landry, Ste.Flavie Station, Que. e
Wilsun Bros. W cH I" ESE
i ) e
..., - :'-Pm bring inquiries. Better : ‘
St. John, N.B. te for rates to ’ :
Barbour & Co.

Fredericton, N.B.
Randolph & Son

Charlottetown ,
P.E1L

I. C. STEWART, Nalifax

ISTARCH

Quick Sales.

Satisfaction.

Large Profit.
No Dead Stock

the whole thing in a nutshell ¥ Get Prices

‘““We will never be buried
with the unknown dead---
we ADVERTISE. There’s

Carvell Bros.

LBERT NOBBS

FEATHERS WANTED
e ADVERTISE ’ and’ Highest prices paid for feathers of all kinds. Must
therefore, we CANNOT be beclean and free lron::;;l:l;.o Prompt remittance

P. POULIN & CO.
39 Bonsecours Market, - Montreal

WE SELL FEATNERS T00

4] OCEAN MILLS

; MONTREAL
if you wish to

i unknown.”’

When writing advertisers kindly men-
tion having seen thc advertisement in
this paper.

25
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GET THE HABIT

stocking goods of known quality for which
there is a regular and

insistent demand.

Pickles

will meet every require-
ment of your best class
trade, because they
are real quality goods.
Only the freshest and
choicest vegetables

RS e

and other ingredients
are used, and QUEEN
QUALITY give satis-
faction, because of their

purity and flavor.

Put up in 10-0z. and

20-0z. bottles.

Send to day for
Discounts and Prices.

Taylor & Pringle Co., Limited

OWEN SOUND, ONT.

CREST BRAND OLIVES

When you are handling “Crest”

Brand you are sell-
ing the real quality
article, and can be
sure

that

t here

are

no

culls

or
blight-

ed
fruit under our label.

Just the line to recommend to your
particular customer. Your jobber can
supply you; if he can’t, write us direct.

Canada Spice and Grocery Co., Ltd.
London, Ont..

206

MASONS

WORCESTERSHIRE | A jine you can

SAUCE

handle with profit

W ithout a doubt the finest relish on
the market, for use with fish, flesh
or fowl, is

MASONS
WORCESTERSHIRE SAUCE

It retails at 10 cents a bottle, leav-
ing a good margin for the dealer.
Prepared from the choicest ingredi-
ents only, and bottled in our up-to-

date sanitary factory-—a model of
cleanliness.

Send for samples
and prices.

MASONS

LIMITED
25 Melinda Street

TORONTO

“KITCHENER” BRAND
CANNED GOODS

At this time of year this
subject should have your
consideration.

WE ARE PACKERS of full
lines of FRUITS and VEG-
ETABLES, and guarantee
the quality of all goods.

Write us before placing
your order.

The Oshawa Canning
Co., Limited

OSHAWA ONTARIO

“

e
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The North Queensland Meat Export Co,, Ltd.

WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND
MANUFACTURERS OF

! SPECIALTY :
Canned Meats, Extract of | Boiled and Roast Beef
Meat, EtC in 1 1b., 2 1b. and 6 1b. tins, full weight.

As supplied to British War Office, Admiralty
and Indian Government.
CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C.J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng.

OF FINEST QUALITY

AQUICK SELLER When Your Boy Delivers
AT A GOOD PROFIT

Women prefer using MINUTE TAPIOCA be-
cause of its obvious advantages as a summer
dessert.

It requires no soaking—fifteen minutes’ cooking
produces a delicious tapioca pudding.

It is extra good value for the money—one package
makes six full quarts of a

a bag of Purity Salt he is delivering
a line that will give unusual satis-
faction to the customer.

PURITY SALT

is well named, because it con-

pudding that is nourishing
and delicious, and that pre.
sents an unusually smooth
and dainty appearance on
the table.

sists exclusively of fine dry,

even salt crystals, free from all

foreign substances. It is ‘‘The

Salt That Satisfies.”

ASK YOUR JOBBER
FOR

PURITY SALT

The Western

SO NSNIONANNANN S

And MINUTE TAPIOCA
is absolutely pure—put up
in the world’s largest and
most sanitary tapioca fac-
tory.

N

R, R

Ask your jobber for

o st i TAPIOCA sa" co., Limited
& - ‘ MOOBETOWNF
Minute Tapioca Co.

ALWAYS READY

Orange, - Mass.

APIOCA

NO SOAKING

T i G i et S

1 ¥

SHIRRIFF’S
MINGE-
MEAT

( Like all our products, Shirrift’s Mincemeat

is prepared from the best quality ingredients
only,in a clean, up-to-date factory, and fully
conforms to Pure Food standards. '

A Line to Recommend!

Put up in
6, 12, 28
and

65-1b. Pails

.. Imperial* Extract Company
8, 10, 12 Matilda Street, Toronto
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Hudon, Hebert & Co., Limited | |
MONTREAL | |

ESTABLISHED A.D. 1839 f I

Wholesale Grocers and Wine Merchants

SOLE AGENTS IN CANADA FOR

Alexander Cairns & Sons, Paisley, Jams, Jellies and Marmalades

e —————————————————— ey

Archambeaud Freres, Bordeaux,  Jockey Club Cognacs, Diamant '
and White Ball Rums

A. Perodeau & Co., Cognac, Sanator. Medicinal Brandy

‘Boutelleau & Co., Barbezieux, Cognac Brandies

H. J. Heinz Co., Pittsburg,  Food Products, “57 Varieties™ |

J. De Muller, Tarragona, Mass Wines and other J

La Cie des Grandes Sources Tarragona Wines ,

Minerales Francaises, Vichy, Vichy-Genereuse %

Chartreuse Monks, Tarragona, Genuine Green and Yellow §
Liqueurs i

Nuyens & Co., Bordeaux,  French Liqueurs and Cordials

Stavanger Preserving Co., Norway, Sardines |

Talbot Freres, Bordeaux, = Macaroni, Vermicelli,

Spaghetti, etc.; Olive Olls,
Olives, French Green Peas,

Mushrooms, etc., etc.

The Bon Ami Company, New York, Bon Ami

Violet Freres, Thur, Byrrh Wine
Wright & Greig, Ltd., Glasgow,  Scotch Whiskies
Wynand Fockink, Amsterdam, Holland Gin
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Energize Your Tea Trade

Don’t waste good shelf-room stocking tea that moves slowly.
Don’t tie up good money in bulk tea. Make your dollars earn
other dollars for you—and quickly. Sell

I
- SALADA"
I

A

the fastest moving and quickest selling tea on the market. I
o

=

lalades The quality is right—the price is right the value is right. Last
iamant year over twenty million packages were sold to people who
“ know quality and value—to people who make the right kind

of customers—to people who once satisfied bring others.

Ask our salesmen or your jobber for prices and samples.

The ‘“Salada” Tea Co., - Toronto and Montreal

-
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Practical Methods Used in Retail Grocery Stores

St. John Dealer Uses Newspaper Readers With Success—Care in Handling and

Selling Coffee—Belleville Grocers in Court Charged with Keeping Open After
Hours—Merchants Should Study Individual Customers Thinks Galt Dealer—
Dried Fruits Placed in Cardboard Boxes

Use Readers with Success.

St. John, N.B., Sept. 30—A method of
advertising that has been found sue-
cessful by a local retail grocery firm is
to put small reading notiees in the daily
papers ecalling attention to specially low
prices on certain lines. For instance
now that the housewives are thinking
of preserving and pickling, this firm
each day advertises something that is
attractive in this conneetion. The ad-
vertisements are placed among the
‘“short locals’’ and read like this:

4 's are offering choice

green tomatoes at 15 cents a peck,

choice butter by tub 21 cents a

pound.’’

or
‘‘Potatoes, 15 cents a peck; apples,
17 eents a peck, at ———— ’s.”’

These advertisements take up littl
room, the cost is not great and they
never fail to attract attention. The firm
using them say they are sure business
getters. In addition to these little
readers, which are in the way of special
advertisements, the firm carry a regu-
lar 3-inch, double eolumn advertisement
in at least one of the loeal papers, and
changes are made in the text every day
or so.

Care in Selling Bulk Coffee.

Halifax, N.S., Sept. 29.—‘‘There are
several things to be particularly careful
about in handling bulk coffee,’”’ said a
loeal dealer recently who has created a
good demand for both bulk and package
coffees.

““I buy several grades of coffee for
grinding myself, roasted in the bean. I
can usually tell with what a new coffee
customer will be satisfied, whether a 25
cent, 40 cent or 60 cent price. I sell
mostly the 40 cent coffee. Once I have
worked up a demand for coffee with a
certain cusiomer I always kpow after-
wards what to offer her.

““The beans are never ground until I
have the order; this always insures
freshness and a pleasing aroma and no
loss of strength or flavor. It is quite
different from the usual method of put-
ting up sugar in the morning for the
day’s sales.

“To further ‘insure freshness and
flavor, the roasted beans are kept in
practically air tight tins so that there
can be little or no danger of them ab-
sorbing any foreign odor.

¢‘If the coffee is being sent out in the
delivery waggon, care should be taken
not to put it near onions, ete., as it may
take up the odor.

¢“‘Customers should be told to keep
the freshly ground eoffee in a canister;
although this is expected of every
woman, still there are some who, through

carelessness or otherwise, overlook this
essential.

““Then your coffee grinder is a good
advertisement as the customers are im-
pressed with the fact that they are get-
ting a coffee that is fresh and is good
in every respeet.”’

Dried Fruits in Cardboard Boxes.

Winnipeg, Sept. 20—A local grocer,
about this time each year orders a large
number of cardboard boxes in which he
puts ecurrants and raisins and offers
them for sale instead of in bags. His
name appears on the box together with
a simple ornament such as a erescent or
star and the name Creseent Brand
Raisins or Currants.

Then appears his name with his store
address. The boxes are made and
stamped at a local printing office at a
comparatively small cost. A ecouple of
dozen are filled at a time and placed on
the shelves, thus the raisins are always
fresh and no time is wasted in parecel-
ling.

In the past he used to put three
pounds of raisins and three of currants
in the respective boxes and sell them at
25 cents a box. The idea is not exaetly
a new one, but is mentioned as this
grocer is highly satisfied with the plan,
so he says, and this is the season in
which these fruits begin to be in greater
demand. He claims that his profit suf-
fers but little through the eardboard
hox idea.

After Hours Case in Court.

Belleville, Ont., Sept. 20—In compli-
ance with a petition which was pre-
sented to the eity council, signed by a
majority of the grocery dealers in April
last, the eounecil passed a by-law which
came into effect on May Ist, compelling
grocers to close their places of business
at 7.30 p.m. The by-law has been fairly
well adhered to, but the other day two
grocers were summoned before the
Police Magistrate to answer a charge of
keeping their places open at night after
the time specified by the by-law.

The case of R. Fenn & Son was laid
over for a few days, but that of Arthur
Gaels was disposed of. The counsel who
appeared for the accused contended that
his client was a vendor of postage
stamps and as such under the law he
was compelled to keep open later than
7.30 p.m. in order that people could pro-
cure if they desired them,stamps at a later
hour than that designated by the by-
law. The City Solicitor, on behalf of
the eity, eontended that Mr. Gael had
violated the by-law. The Magistrate,
whilst aequitting Mr. Gael of the charge
preferred against him, warned him
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against continuing the practice of keep-
ing open after the hour stipulated in the
by-law.

Study Individual Customers.

Galt, Ont.,, Sept. 22—‘‘The retail
business cannot be learned in a day,’’
said Wm. Mullett, recently, in referring
to the numerous things that a dealer has
to learn. :

‘“A successful grocer must study his
customers,”” he claimed, ‘‘and suit his
selling methods to each of them. I find
scarcely two alike when it comes to do-
ing business with them and I have been
in the grocery business for 15 years.’’

Mr. Mullet thinks also that the re-
tailers do not get together often enough.
By so doing they ecould adjust many
matters of importanee which now run
along in a confusing manner.

Took” Advantage of Fair.

Lindsay, Sept. 20—The Lindsay Cen-
tral Fall Fair is what it should be to the
grocers of Lindsay—a real money-mak-
er. The Lindsay Fair extended over
three days and during those three days
the grocers made elaborate preparations
to cater to the thousands of visitors.
Many good displays were made in the
various windows, but it was in the sale
of fruit that the groeers reaped a rich
harvest. Adams Bros. disposed of some
700 baskets of grapes alone. Robson,
the West End Grocer, Primeau, Fleury,
Campbell and others also disposed of a
large number of baskets.

A local dealer who believes in adver-
tising is John Fleury. He likes the
short readers or loeal lines in the daily
press, and is now advertising a special
kind of cider.
‘“at the Oak Front Groeery,’”’ which is
a standard name in Lindsay. Every-
body knows where the ‘‘Oak Front’’ is.

Will Likely be
Admitted tgpthe
Wholesdfers’ Guild

It is generally rumored among the
trade this week that Fred L. Newman,
wholesale grocer, Picton, Ont., will be
admitted to the Wholesale Grocers
Guild. His aplication has been before
that body for some time awaiting ap-
proval and, it is understood, will be eon-
sidered favorably, It has to pass from
the local to the provincial, to the Dom-
inion bodies, repsectively for endorsa-

tion.

His ads. are signed, .
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Cnticizes Merchants for Losing their Trade

If Mail Order Houses Win Out It is Fault of the Dealers, Says

Traveler—Merchants Sending Out of Town to Get Their Print-
ing Done—Buy Outside Goods Instead of Dealing With the
Other Business Men—Jealousy The Cause.

By A Traveler.

With all the trouble the retail mer-
chants in small towns are experiencing
through mail-order houses, they should
not give printers reason to complain
that they are giving their orders for the
printing of their billheads, envelopes,
ete., to large printers away from their
own towns.

In talking with merchants all over the
country they all agree about the unfair-
ness of the mail order business, and the
farmer, whose shoulders are broad, gets
the chief blame for the trouble.

Having made this question a study
from the farmer’s standpoint and also
being thoroughly conversant with the
merchant’s attitude, I am ineclined to
come to the econclusion that the mer-
chants are the principal cause of the
whole trouble. In the first place a great
many drifted into the retail trade with-
out any training or fitness and conse-
quently are ignorant of the simplest
business principles and inconsistent in
all their methods. The farmers are
fairer to the merchants and more loyal
in many cases to their local towns than
the merchants are to each other, and to
the town in which they do their bus-
iness.

Stupid jealousy of each other is the
greatest enemy they have, and in order
to get ahead of each other, they will
rather spend their money anywhere else
than among their own neighbors. They
expect the local printers to boost their
towns, the farmers to deal with them,
and the general public to be loyal and
support them, but they themselves sup-
port outside printers, and many of them
quietly send their money away for things
they do not keep in their own stores.

Set Example to Customers.

If the merchants had learned to treat
one another properly, had understood
scientifie mereantiling and given the
people the service they were entitled to,
the mail order business would never have
found any support. Even now the char-
acter of the stores in a place can be
understood by the amount of express ar-
riving from mail order houses at the dif-
ferent towns. Wherever the stores are
in the hands of competent, prosperous.
up-to-date men, there the mail order
business finds little to do. What is
needed more than anything else, to se-
cure the trade in the towns where it be-
longs, is a regular ‘‘overhauling’’ of the
merchants themselves. Let them sup-
port one another and set an-example to
their customers and their troubles will
largely disappear.

Why should a merchant order his bill-
heads, envelopes, ete., from the cities,
when they have printers in 'their own
towns? Do they not realize that the

printer can in many ways put in a good
word for them which will be infinitely
more valuable than the supposed little
saving they expect from a bargain print-
ing order,

No class of men are more loyal to their
towns than the newspaper men, and the
business men eannot afford to give them
reason to complain about their support.
Support your local paper and be true to
your own town.

To be Proceeded
Against in the
U.S. Law Court

New York, Sept. 29.—A technieality
is alleged to have been largely respon-
sible for the vietory of the Southern
Wholesale Grocers’ Association, who
were charged by H. G. Clabaugh, an in-
surgent wholesaler, with restraining
trade and throttling competition. Clab-
augh sued the Asscoiation twice, in the
Alabama Court and in the United States
Court. In the first case he was success-

ful and was awarded heavy damages, but
agreed to accept $10,000 and eosts in lieu
of it. The money was paid but still he
went ahead with his second suit, first on
the ground that the Association had not
paid all it was obliged to pay under the
compromise agreement and, second, that
the second suit was brought for a differ-
ent offence and under a differeent law.
On this point the court decided against
him, ruling that when he had accepted
$10,000 after the first suit, he had elosed
everything.

Clabaugh has appealed this judgment.
The Association, however, lost not only
the principle involed, but a large sum
of money. It also stands convicted of
having used what the law considered un-
fair tactics when Clabaugh was prevent-
ed from securing goods from manufac-
turers. His name was not in the ‘‘Green
Book’’ and he was reminded of that
fact by manufacturers when he applied
for goods.

The United States government pros-
ecution of the Association under the
Sherman anti-trust law, will now be pro-
ceeded with. The United States attor-
ney stated recently that he felt it would
be proved to the satisfaction of the court
that the Association had been monop-
olistic and illegal in its methods.

W. G. Murphy, general merchants,
have sold their branch at Dauphin, Man.,
to W. J. Stewart.

Things That

Shouldnt Be

/.

Il //

//,
il

Where Clerks Continue a Conversation When a Woman is king Around the
Shelves for Goods, it is Praectically a Sure Indication of an Unsuccessful Bus-
iness.
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Some Ancient History Concerning Dried Fruits

A Hundred Years Ago Currants Sold at More Than 25 Cents
Per Pound Wholesale—Duty was Very High—Currant Famine
in 1855—England a Great Consumer — Raising Used to be

Packed on the Stalk.

During the course of an address on
dried fruits, C.L.T. Beeching, of London,
Eng., said that about one hundred years
ago—in 1814—the lowest price of cur-
rants, wholesale, was 106 shillings a
ewt. the duty at that time being over 44
shillings.

The history of the century in connec-
tion with the article had, in the main,
been that of deereasing duties and prices
and of inecreasing econsumption. In 1855
there was a currant famine, due to wet
seasons in Greece, and the importation
of the fruit that year reached only 7,817
tons, with the result that the price was
about 110 shillings per ewt. In 1860 the
duty was reduced to 7 shillings, and
thirty yvears later to 2 shillings, at. which
fizure it stands to-day.

England is the world’s greatest cus-
tomer for eurrants. The points to look
for in buying eurrants, says Mr. Beech-
ing, are first, size, but it is important
to remember that the largest eurrant is
not always the best. Next color should
be looked for, and this should be of a
bluish black; eurrants with a number of
red berries amongst them are not of
the highest quality The flavor of a good

currant should be slightly acid mingled
with a pleasant sweetness,
Facts About Raisins.

Spain is the chief source of supply
for raisins to European markets, the
great provinee of Valencia giving its
rame to the rainis or ‘‘French plum,”’
as it used to be called. Before 1854
raisins were packed on the stalks in 28-
Ib. and 56-1b. boxes. This way of export-
ing the gruit gave the grocer a great
deal of trouble, and old-fashioned gro-
cers would still tell of the process of
‘‘trouncing’’ their raisins.

The growers were induced to pack the
fruit without the stalk, and although
this method at first was looked upon
with disfavor by some grocers, in time,
it beeame universal, and now in a box of
Valencia raisins one might look in vain
for the suspicion of a stalk.

In some of the large salesrooms in
London, as many as 300 different samples
at various prices are shown at this period
of the year, and the groecer who would
learn the different qualities, and how
to tell them would greatly profit by a
visit there. Sultana raisins are grown in
Smyrna.

How One Club Handles Fake Advertising Schemes

Commercial Club of Lincoln, Neb, Deals With Everything for
the Merchants—Puts the Ban on Such Things as Cook Books—
Merchants Thus Have More Money for Newspaper and Other

Legitimate Advertising.

By Darlow Adnews.

The Commereial Club, of Lineoln,
Neb., has succeeded to a remarkable
degree in protecting the advertisers of
that city against all sorts of advertis-
inz schemes. That word ‘‘schemes’” is
used in this eonnection to eover the vari-
ous souvenirs, programs, ete., that form-
erly were so abundant everywhere, but
that are now constantly deereasing in
number to the decided advantage of
legitimate advertising interest.

We cite the case of Linecoln because
Secretary Whitten, of the commercial
Club in that eity, has with the as-
sistance and co-operation of the local
business men, succeeded in building np
a most satisfactory plan for regula-
lating these special prospositions, and
has done it without injuring a single
permanent interest or causing loss to
any deserving local industry.

Must Go to Headquarters.

The system works in this way: Sup-
pose the solicitor for a eook-book ad-
vertising scheme goes to Lineolp for the
purpose of selling the book to ladies and
disposing of advertising space to the

by the first man upon whom he ealls:
*“*What does the Commereial Club say
about your proposition?’’

““I haven’t seen the
Club,”’ replies the solicitor.

““Then I ean’t do business with you,
for we have an agreement in this eity
that prevents any of us from patroniz-
ing an advertising proposition that does
not ecome under a ecertain recognized
class or that has not the endorsement of
the elub.”’

After he has had this from two or
three other merchants or advertisinz
managers, the solicitor naturally goes to
the elub-rooms for the purpose of find-
ing out where he stands.

There he accosts Secretary Whitten.
explains hs proposition, and asks for in-
formation, He gets it.

‘““We protect our legitimate advertis-
ing institutions,”’ says Mr. Whitten.
‘“We regard newspaper, billboard and
street-car advertising as legitimate, be-
cause they bring returns. There are cer-
tain other publicity media that receive
our endorsement, because we believe they
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Commereial

produce results that are more or less
substantial But we bar your cook-book.

‘““Your book is printed in another
state. That means that Lincoln gets
nothing out of it. You expeet to sell
it here; and you expect to obtain
money from our merchants for advertis-
ing, and all of that, also, you will send
away. Furthermore, we do not consid-
er it good advertising, and we eannot en-
dorse it.”’

Sure to Lose Money.

If the solicitor continues his work,
and tries to sell his space in spite of the
Commercial Club and the business men’s
agreement, he finds the returns far out
of proportion to the time and labor ex-
pended and soon gives it up as an un-
profitable job.

The Lineoln Commercial Club believes
that theatre programs are good, because
they have a large and dependable cir-
culation. It recognizes one publication
for each university and college in the
eity, but insists that the total charge
for advertising space shall not exceed
the cost of publication In other words,
the students are not expected to con-
duct their publications for profit. The
merchants support them up to the
amount of their cost, and not beyond
that.

Scme of the advertising schemes that
are considered ‘‘doubtful’’ by the Lin-
coln elub and, therefore, are barred, are
city directories, unless published in Lin-
coln; hotel registers, desk ecards, ecard
cases, room cards, and similar devices;
all newspaper schemes, other than those
regularly presented by local papers:
cook-books, society and church programs,
blank books, time cards, ete.; theatre
tickets, restaurant tickets and baseball
score cards except Western League score
cards; dance and all entertainment tick-
ets: irregular publications issued chief-
ly for advertising purposes,

Advertising Encouraged.

Of course this list does not include any
recognized publication and does not in-
terfere with the work of solicitors for
outside newspapers and magazines. Gen-
eral advertising is encouraged. The club
merely aims to limit and econtrol the
special schemes that for years have
claimed so large a share of each ap-
propration.

The advertiser ean now administer a
graceful ‘‘turn down,’’ and under pro-
tection of his agreement ecan do so with-
out offending the solicitor or injuring his
business. If the club’s secretary is in
doubt as to the worthiness of a proposi-
tion, he passes it on to a committee of
three, who are unknown save to the
president and secretary of the club. This
committee has the final ‘“‘say,”’ and the
solicitor who is denied cannot know just
where to place his wrath.

Mr. Whitten says the merchants of
Linecoln stand by the agreement very
faithfully. They like the plan, Under
it they have saved a great deal of money,
and they have more money for legiti-
mate advertising.
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Interior Decorations for the Hunting Season

Loring General Merchant Displays Trophies of the Hunt—Ef-
fect of Interior Arrangement on Sales—Why They are Increas-
ed—All Local and National Festive Occasions Should be Made

Use of.

Loring, Ont., Sept. 29.—A store inter-
ior suggestive of the hunting season is to
be seen in the establishment of Capt.
E. H. Keleey, general merchant of this
place.

As will be observed from the accom-
panying illustration, Capt. Kelcey has a
fine array of trophies of the chase.
These naturally suggest to a person in
the store hunting supplies, ineluding ean-
ned goods, ete., as well as guns, knives,
and ammunition, since Capt. Keleey's
is a general store.

The proprietor is a firm believer in the
selling power of attractive and judicious

display. He maintains that this is one
portion of the salesmanship necessary to
sell goods above the actual voluntary de-
mands of his customers,

‘‘Place the goods you want to sell
where people can see them in the most
attractive form,”” is a motto whien
might be followed by every merchant.
It is not to be expected that a eustom-
er will ever ask for an article which is
a delicacy or semi-delicacy if it is boxed
up and placed under the counter or in
the warehouse. Samples are necessary,
combined with the salesman’s power to
suggest and his ability to give the points
in favor of the article when he sees a
prospective eustomer.
~ Canned and bottled goods can be made
into some attractive displays. The deal-
er should study carefully the labels for

Interior of a Loring

one thing and then various designs for
showing with best effect those labels.

Interior display plays an important
part in sales. Any dealer can readily
see this by following the eye of a cus-
tomer along the counter, shelves or silent
salesman. Let him figure out how mueh
he sells in a day which he wouldn’t have
sold had he shown no goods or samples,

and simply handed out what was asked
for.

The merchant’s duty should therefore
be to perfect his interior display. This
is one part of the ‘‘Science of Retail-
ing’’ that should be developed at every

opportunity and if this is done :more
extensive sales will surely result.

Capt. Kelcey’s idea of catering to the
hunting demand by adorning the interior
of his store with appropriate trophies
is a good one and ought to be ecarried
into the window as well, whenever op-
portunity affords. This could be done
during fall fairs, horse shows, celebra-
tions and on national occasions and it
would do much to create a better im-
pression of the proprietor, store and the
goods.

A. G. Coldwell, general merchant,
Kindersley, Sask., has sold to J. M.
Toombs, of Winnipeg.

Wm. H. Speers, general merchant,
Broadview, Sask., has sold to the Saskat-
chewan Purchasing Co., Ltd,
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Store Sugeesting the Hunting Season.

CONDENSED MILK AFTER OCT. 1

Manufacturers Going to Ottawa to Have
Enforcement of Food Stand-
ards Delayed.

Montreal, Sept. 29.—Condensed miik
manufacturers say they have been taken
unawares by the announcement of the
Federal Government regarding the new
Pure Fooq Laws. The authorities have
notified these gentlemen that after Oct-
ober 1 all packages containing evaporat-
ed milk, which have been, and are at
present, labeled evaporated eream must
be plainly marked as evaporated milk.

It was understood by the trade that
this move was contemplated, but con-
densing interests claim they were led to
beleve that some time would be given
them before the law was made effective,
to enable them to use up all old labels.
Some manufacturers say they received
no notice, and that they have on hand
several million labels.

Delegations representing some of the
interests have zone to Ottawa this week
in reference to the matter.

TO STOP ROTTEN EGG TRADE

A Montreal Provision Dealer Received
Six Cases Without a Single
Good Egg.

Montreal, Sept. 29.—Local provision
men are much excited over the quantity
of rotten eggs coming in this season. A
case came to light here the other day in
which a shipment of six cases from Co-
bourg, Ont., were all bad. There was
not a decent egg in the lot. As a result
of this and many other instances. there
are to be meetings in both Toronto and
Montreal this coming week to take steps
toward a prevention of this next year.
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THE CANADIAN GROCER

Power of Suggestion and How a Grocer May Use It

The Value of the Window and Counter in Aiding the Sales-
manship of the Dealer or Olerk—A Sure Method of Selling
Pumpkins—Display Cards Will Add to the Selling Power—
Connection Between the Show Window and the Grocer’s Power

To Suggest.

By A. H. Harvey.

When a grocer is waiting on a custom-
er he sugests, if he possesses the sales-
manship instinet, a number of articles
for which he wants to build up a de-
mand, and truthfully states that they
are delicious or useful, as the case may
be, and he will be appreciated by the
customer. That is ‘‘suggestion’’ and
one of the best assets a grocer has.

This same principle of sugestion was
illustrated in last week’s issue, and was
no doubt recognized. It referred to a
window display of honey, adding a show
eard with the words, ‘‘Delicious with
hot biseuits.”” Grocers will admit that
the eard and its wording rouses the im-
agination of the passerby, and not only
does he see the new honey, but he al-
most tastes the combination of honey
and biscuits. The window of honey with
a price card is of itself a good idea at
this season, but there is a linking of
ideas in the other window that inecreases
the magnetizing influence of the honey.

Consider another example. If a groe-
er buys three or four dozen pumpkins
at this season, as he is likely to do, he
generally puts a few of them in a box
and leaves them in a fairly prominent
part of his store. Customers who come
into the store may or may not notice
them. The eclerk who takes the tele-
phone order may suggest them. That is
the ordinary way of handling them, and
as a rule they have been held so long
that a few have possibly to be thrown
away.

How to Sell Pumpkins

Suppose the grocer has written several
cards, something after this idea: ‘‘Fif-
teen Pumpkin Pies for Ten Cents,’’ or
“‘It’s Pumpkin Pie Time,”’ and with this
card a small price eard, ‘‘10c. each,”’
or any of a dozen other short phrases
that will catch the eye of the passerby.

Then the grocer puts a pyramid of
pumpkins in one part of his window,
adds a priee ecard, and also one of these
‘“‘talk’’ cards. Another of the ecards
he sticks in the box inside the store, and
the clerks, as usual, suggest that a few
fresh pumpkins have been received, ete.
It will certainly be admitted by the trade
that this plan has a great selling power.

This idea of suggestion applies to ev-
erything in the store. It is catching the
eye of the customer and the passerby,
and not only does it cateh the eye, but
there is suggested something which is
good to the taste.

Grocers will themselves admit that the
advertisements that attracted them most
in magazines were built up on this sys-
tem. There is hardly a person who has
not longed for the goods advertised, 3o

strong has been the appeal these ‘ads’
make. You almost taste the goods.

Pork and beans, biscuits, beef fluids,
summer drinks and many other articles
advertised in their respective seasons
appear before the reader in what might
be termed a most appetizing form.

Show Cards Easily Made.

But some grocers will say ‘‘I eannot
write a decent show card.”” The reason
is because he never tried. Let this be
the duty of one of the clerks. The ma-
terials are cheap—card board, ink and
a brush—and the merchant that sells
them will instruet the clerk what style
of brush to buy. Then, he is not at-
tempting a work of art, and plain capital
or block letters will serve the purpose
admirably. Plainness is not a drawback,
but a certain amount of neatness is nee-

y.

Make the Counter Suggest.

This idea of suggestion applies to
counter displays as well as windows.
Honey and pumpkins are merely used
as examples. A window of goods gen-
erally attracts attention, but if the plan
outlined is followed the window will
talk right to those who happen to pass
it. It not only talks to them but it ap-
peals direetly to the palate, and therein
lies its power.

The grocer should look on his window
not merely as a place to display his
goods, but more as a medium by which
he can talk about the goods displayed
to those who notice them. And it is the
little sugestion on the show eard and
the figures on the price card that do
this, and the success of the window de-
pends to a eertain extent upon the words
or phrase used.

INFORMATION FOR BUYERS
Supplied to the Trade by Sellers

Nicholson & Bain, wholesale commis-
sion merchants and brokers, with head
office at Winnipeg, have opened another
braneh, this time at Saskatoon, Sask.
This makes their fifth branch, the others
being at Fort William, Regina, Calgary
and Edmonton. Saskatoon has becn
selected by Nicholson & Bain on ac-
count of its growing importance among
the centres of the west. J. Clayton is
the manager.

At the recent great exhibition in Brus-
sels, Belgium, the Dominion Canners,
Hamilton, Ont., had an exhibit of fruits
in glass and were honored by an order
of their Aylmer brand from the King
of Bulgaria. He became much interest-
ed in their exhibit and placed an ‘order
through the Canadian Commissioner.
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This proves that Aylmer goods are ‘‘fit
for a King,”’ beeause they are actually
to be used by a King.

There have been many most ingenious
contrivances introduced from time to
time into the market for the purpose of
providing a foot warmer for the use of
farmers, country doctors and others
whose duties call them on the road in
winter and inclement weather. Most of
these contrivances, however, when put
to the test have proved quite imprac-
ticable, or else have necessitated keep-
ing a supply of special commodities not
easily available or usually kept by the
farmer or country doector. The Ontario
Lantern Footwarmer, however, is in
marked contrast to all other, footwarm-
ers heretofore introduced. Coal oil is
in almost every household in Canada, and
this is the only fuel necessary. Placed
beneath the lap rpbe on the floor of the
sleigh, the feet are placed on two copper
plates on the warmer base, and only a
small flame is necessary to almost in-
stantly cause a grateful warmth to im-
mediately ecireulate through the feet and
lower limbs. Used thus, any person can
drive for hours in the coldest weather
and warmth and comfort are assured.
Although placed under the robe, this in
no way interferes with the generation
of heat, nor is there the slightest danger
of any obnoxious odors or damage to
the robe. The eonsumption of oil is very
small, while, whenever necessary, a bril-
liant light is immediately available.
Whilst but a recent introduetion in the
market, inquiries and orders are already
flooding the manufacturers and most
progressive merchants are making this
a leading line for their fall campaign.
The Ontario Lantern & Lamp Co. have
not only issued a folder for distribution
to the trade, but have also published a
nicely illustrated booklet for the trade
to distribute to the public. In connec-
tion with this booklet there is a competi-
tion open to any child under 14 years
of age. The only condition being name
of dealer from whom the parent pur-
chased the Lantern Footwarmer, with a
prize of $5.00 for the folder returned to
the manufacturer by December 20th,
which in their opinion is the most ar-
tistically ecolored.

THE SUGAR TARIFF.

Montreal, Sept.—One of the main to-
pies of discussion among the sugar re-
finers is the report of the Royal Comis-
sion on the Canadian-West Indian
trade. In that report there is a recom-
mendation that the present allowance
of the refiners, the permission to im-
port 20 per cent. of their meltings from
other sources be dropped. To offset this
they are to be allowed to reduce their
sugar preference one half. Opinions
differ as to what the comparative value
of the change would be.

F. H. Tippet, St. John, N. B, was in
Montreal this week.
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NEW BEAN PRICES.

When the new crop beans come on
the market, which will be in a short
, they will probably sell at
about 20 cents below the present price
of old beans.

This is believed to be the situation so
far as the eastern Canadian market is
concerned, and since the west procures
her beans from the east,
20 cents less
thronghout the country.

While the crop of beans in western
Ontario was not as large as was expeect-
v in the growing season, it i
considered to be pretty fair.

ere is a competi-
under 14 years
ition being name
the parent pur-
twarmer, with a
older returned to
December 20th,
is the most ar-

CANNED APPLES TO BE DEAR.

Old gallon apples are pretty scarce.
In faet, some canners state that
have sold entirely out.

This means that .new canned apples
will ecome on a bare market,
apples are scarce this year, the price is
practically sure to be high.

The same applies to evaporated ap-
Prices will open high.
ker places the price as high as 9 cents
As the Nova Scotia apple
erop is poor this year some evaported
mills there are elosing down for laek of
The opening price in Halifax
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NEW PRICES NEXT WEEK.
The canners have not yet officially an-
nounced new prices on eanned corn, and
They are waiting this year

hn, N. B., was in
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to obtain as nearly as possible the defin-
itet packs before quotations will be given
out.

It is believed, however, that next week
these priees will be quoted. Of course,
some retailers are now being offered
goods at certain prices, but the official
figures have not yet been given.

Last year the opening price on to-
matoes was 77V, to 82 cents in Toronto.
It is generally believed that this year,
however, prices will be considerably
above this. Corn last year opened at
from 75 to 80 cents. Corn is considered
a good erop this season.

THE SELLING OF FISH.

The demand for fish is entirely too
casual. Dealers should not be content
with the business that comes into their
stores, but that is to a large extent the
position in which the fish business is to-
day. A woman takes the notion that
she would like some fish for a change
and if it were not for that ‘‘change’’
she might forget that there was such a
thing as fish.

The grocer with the separate fish de-
partment should not depend only on that
method. Fish is a splendid food, is
easily digested and it is cheaper than
many other foods. There are many
selling points behind fish and if more
progressive methods were employed the
business would attain greater propor-
tions.

ADVANCE IN PRICE OF RICE

This week’s market review shows an
advance in the price of rice to the re-
tail trade of about 10 cents per cwt.

The raise is attributed to conditions
in the primary markets where crops are
reported short. South Africa, for in-
stance, is short and buyers are on the
English market for rice.

A WARNING TO RETAILERS.

With many of the grocery markets
unsettled at the present time The
GGrocer would urge careful buying on the
part of retail dealers.

For instance, no one knows the ex-
act nature of the dried fruit markets.
Raisins and currants are unsettled and
buying according to present necessity is
deemed advisable.

Theve is no use loading up on any line
where there is any possible chance of
the market coming down. Many open-
ing prices are invariably high with a
view to creating early interest.

A close study of markets and careful-
ness in buying ought to be the universal
rule,
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GETTING RID OF SUMMER GOODS.

Those summer goods that are yet un-
sold should be helped along now before
the season passes and it is too late.

Extra efforts to clean them out rather
than carry them over should be put
forth. Another window display, prom-
inent positions in the store, more activi-
ty on the parts of the clerks—these will
help some and by concerted action sum-
mer goods can be sold out if the grocer
does not leave his little campaign until
too late in the season.

Now is the time to go over the stocks
find out what eondition they are in and
then act accordingly.

RESULT OF SURTAX REMOVAL.
About ten years ago inquiry for
pickled salmon for German consumption
led to the placing of one or two trial
orders. The results were so satisfaetory
that there was a rapid growth in this
particular line, one sale leading to an-
other, until last year the volume of
trade amounted to about 250,000 lbs.

A peculiar feature of this trade was
that most of it was done through France
and England. Dealers there bought and
reshipped to the German market.

The salmon used for this trade was
mostly Gaspe and Moisie river. Fish
from these grounds seemed to be the
only varieties called for in the early
stages.

This year the surtax on fish to Ger-
many has heen removed. With the
tremendous population erowded into the
limited area, the problem of food is one
that is continually in the minds of the
large provision men there. This has led
to several of the more important im-
porters to take trips to this country to
look into matters.

Two years ago they comnenced to
purchase other lines besides the salmon.
Tha firs! crder placed was fer smoked
eels. This trade has also proved ex-
ceptionally good from the -tari.

Tt was not until this year that the first
direct order for any large quantity of
fish was placed. This was for 300,000
lbs. of frozen fish, ineluding haddoek,
halibut, mackerel, ete.. for delivery next
vear. .

This order seems to have given just
the needed impetus to the trade, as since
then several other large firms have re-
ceived orders. Of course, as was ex-
plained by the buyers, this was only as
an experiment, but if suecessful, there
would be a great opening for Canadian
fish. both frozen and piekled, in the Ger-
man market.

If you will hustle you will have no
time to spend in idle wishing and you
will have no need to spend time so.
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The Markets—Sugar Markets Should be Watched

Raw Market is Weak Owing to Favorable Crop Conditions and Refined Sugar is
Expected to Weaken at any Time—Good Demand for Syrups is Now Being Felt
—Dried Fruits are all Strong With Valencia Raisins Higher Than a Week ago—
Rice Has Advanced—Nuts Are Quoted Higher Than at This Time a Year ago.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS

POINTERS.

Coffees—1-3c¢ higher.

Dried fruits—ecurrants iec.,

le higher.

Rice—10e. higher.

Tomatoes—10e. higher.

Montreal, Sept. 29th, 1910.—There is
a decidely higher tone to the market
this week. Wherever changes are re-
ported they show a higher range of pric-
es than formerly. Even the sugar situa-
tion shows a decided improvement,
though there is still somewhat of weak-
ness evident. Still raws are no longer
on the down grade.

Rices are all up 10e. This is perhaps
the feature of the week as far as mar-
kets are coneerned. This is the resuit
of the inroads South Africa has been
making on the English stocks. ,

There is hardly a single market that
has not either advaneced or firmed up ia
the primary markets. Of course, some
of these changes, notably those in dried
fruits and nuts, are the result of the
long eontinued seareity, which has been
emphasized in these columns.

Others are somewhat of a surprise,
canned tomatoes being an example. The
U. S. market for tomatoes has been ad-
vaneing for some time past, but it was
thoucht that loeal conditions were much
better here, and the pack would be suf-
ficient to hold prices about as before.
Evidently the original estimates must
have been slightly astray, or the demand
is inereasing for that partienlar line.

The coffee situation calls for attention.
Until recently there was little doing in
any of the lines. Now the roasters are
having their troubles in filling orders on
time. It is a welcome change from the
summer dullness.

Altogether trade is in a very flourish-
ing condition, nothing sensational, but
healthy and active.

Sugar.—Local jobbers say that sales
of sugar are on the upgrade. Evidently
buyers are becoming reassured by the
present state of the raw market. “Until
recently this has been so weak, both in
beet and cane, that a deeline has been
looked for almost any time. However
there seems to be little danzer of that
now.
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Syrup and Molasses.—There is a

strong demand for both syrups and mo-
lasses at present. This is largely due
to the inereased buying in the country.
Apparently stocks are running low and
they are filling up for their winter re-
quirements.
Prices are firm in all lines.
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Tea.—There is a good demand for all
the cheaper grades of tea. In high
grade teas things are moving somewhat
slowly.

Japans are beginning to improve in
demand. It is about the right season
and dealers have been expecting the pres-
ent activity for the past week.

With the coming of the cooler weath-
er, there seems to be a good prospect
of a rapid gain in nearly all lines,

....................................... 040 050
Jmm"ﬁ ..... gg 3331
apans— Fine

Medium 02 028

Goodoommou 021 023

Comm 019 o021
Ceylon— BmtmOunnPekoe on 040

Pekoes 00 022

Pekoe 020 022
ortom Groes 3 om 0%

greens— Young 5
China greens— Pingsuey gunpowder, 014 018
" 020 030

.03 050

Coffee—Coffees are up. Rios, Santos
and Maracaibos have advanced from 2¢
to 3e this week. This is due to the high
primary market conditions and is said
to be only the first step in a series. How
far this is the faet it is hard to say, but
there is no doubt that the present in-
dications all point to still further ad-
vances in the near future.

Trade has been brisk of late, and loeal
men report about all the business they
can handle.

Mochs......... 018 025 Santos......... 016 019
Rio, No. 7..... 012 015 Marsosibo. .... 016 019

Spices—More business passing than for
the past three or four years, is the ver-
dict of local spice men. Even the re-
tailers report that it is hard to know
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just what to order, as trade is jump-
ing so in this line. As to what lines
are most favored it is hard to particular-
ize. Gingers, mace, and peppers are per-
haps leaders. Prices are held firmly,
and advances would not be at all sur-
prising in view of the gtate of.the prim-
ary market.

Per Ib. Per Ib
1| §| G i |
s o 18 Resus if 18
Cream of tartar. 023 0 32 A te . 0 0125

Dried Fruits—Currants are 3c¢ higher
this week. The cause is direetly the
state of the primary market, which has
been advancing for some time past. Pri-
marily, of course, the crop in Greece this
year is responsible, having been aboat
20 pe. less than was at first estimated.

There has been an advance of le in
Valeneia raisins. Short erop and very
low spot stocks are responsible. The
primary market has been going up for
some weeks past, and this is only the
natural outcome.

It is reported that citron and peels
are advancing in the primary markets.
As yet they have not reached the retail-
er. Figs are also reported on the up-
grade,

Trade generally is brisk, particularly
in the lines above mentioned.

Ourranta, fine filiatras, per Ib., notclo.nod g}"
o L BRI . . e cdossintrrrvsarsioes 008 008
- Vostizzas, per Ib 00
00
008

o o4

. 006
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Old seeded raisins......... 0 %0
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Nuts—Bordeaux htlves have advanced
2¢. This is undoubtedly due to a heavy
demand, combined with comparatively
short stocks.

In most other lines there is a pereep-
tible weakening. This is pretty good
evidence that the reports of short crops
were to a certain extent exaggerated.
However, dealers say that there will be
no change sufficient to affect the price
to the retailer.

In shell—

...................................... 013§ 0 14}
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Evaporated Apples—New erop apples
show considerable strength. This is
rather a pleasant surprise to local deal-
ers, but it is stated that they are hard
to obtain, that is a desirable grade. One
export quotation was 83%e, made within
the past week.

Demand for the few appearing is very
good, and the trouble seems to be to
obtain the proper grades in sufficient
quantity to fill requirements.

Evaporated apples, prime........................ .. 008

Beans and Peas—Beans are 1jc¢ eas-
ier. Large quantitiesa have been re-
cently coming to this market, and the
demand has not kept pace. Loeal job-
bers still continue to think them gzood
enough to hold for better prices, hov-
ever, and few sales are reported at the
reduction.
et

Rice and Tlplm.l—\uut erops in
South Afrieca have caused them to beeome
heavy buyers in England. The conse-
quence is that rice has become a scarce
article all over, and prices loecally have
been advanced 10c. It is also reported
that erops in some of the Asiatic eoun-
tries are short. This may also have
helped firm the prices.

The failure of the Reunion crop of
tapioca has foreced France to buy heav-
ily in the open market. This has caused
firmer prices in the primary markets.
As yet they have not changed sufficient-
ly to affect the retail trade.

Rice, gTade B, bags, 20 pounds. 3
.“ “ “ 50 * i ‘3 00
"o pook“u ”1';’ ds = 2
“ w ets, 12} poun: i
** grade c.c., 250 pounds....... . 2%
“ " 100« 2%
- = e . 2%
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Tapiocs, medium pearl.............cco0vvnnnn... 006

CANNED GOODS

MONTREAL.—The tomato crop has
evidently not been so large as it was
at first estimated, hence an advance of
10c this week. Demand has been very
brisk for tomatoes also, which has un-
doubtedly had its influence. Other lines
are firm but unchanged. Fruits are still
in good demand, though there is not the
call for them there was a week ago.

Salmon presents the feature of the
fish market. Red Sockeyes are slightly
higher, being now quoted at $2.

The call for meats is slackening some-

what, though there is still a fairly good
demand.
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lilhd. 190

Pk 092
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. 165
240
160
100
160
Clover Leaf «nd Honuhoe brands ulmon
1-1b. talls, per dozen 202265
ilbﬂsuperdoxen. B |
1 1b. flats, per dozen 22 2324
Other salmon —
Humpb.cku. dozen 100
150
18
200
1-1b. flats, dozen, $7.40; 1-1b. talls, dozen, $4.25.
1-1b. fiats, dozen, $4.50 -
Compressed Minced collops, 2s... 2 50
beef, 1s Corned beef s. 160
Oompressed corned Corned beef huh.ﬂl. 280
beof, 2 Jellied hocks, 2s..... 3 50
Bonol-lbn'!'i e o i”em.d hocks, 6e..... 10 00
eet, 'aragon ox tongue,
y Innc velllo.f B s 7 50
Paragonoxtongue,2s 8 50
Paragon ox tongue, e
Pnngonlunch tongue
.................. 400
Tome lunch, 1s..... 350

Suced smoked beef,§s 1 50
Bliced smoked beef,1s 2 50

TORONTO—The announcement of the
price of new tomatoes and corn has not
heen made but the trade are expeecting
it every day. Many of the wholesalers
have already received parts of their or-
ders but they have of necessity been un-
able to send any out on acecount of no
prices being quoted by the eanners.
There are many guesses heing made as
to what the prices are likely to be, but
that is all that is doing vet. It is stated
that the canners have intimated that
they will not be able to fill the tomato
orders in their entirety owing to a full
pack not having been made. Toronto
jobbers are now becinnine to get out
their canned goods which have been de-
layed during the past month owing to
late deliveries from the packers. Some
shipments have bheen made during the
month but not to the extent the jobbers
would have liked.

It has been known for some time thst
the blueberry pack in New Brunswick
was not as heavy as usual. The crop
was making good progress, but when near
the close of the ripening period frost
visited the fruit with fatal results. De-
liveries will be away below the orders,
callons being only 40 per cent. of the or-
ders and seconds being 45 per cent.
Evervthing seems to have been workinz
in the same groove this yvear. Blue-
berries are in the same boat with straw-
berries, cherries, plums, ete.

The demand for salmon these davs is
cood and old stocks are about off the
map. At least one wholesaler has been
selling his stock at a price much below
what it would cost him to replace the
goods. True they are last year’s but for
present use they are practically as good
as new, for salmon keeps well.

Although the pack this vear was bet-
ter in some lines than was expected, still
the demand has grown to suech an ex-
tent that the improved supplies will
make but little difference. Not only is
salmon growing in the favor of home
consumers but its foreign market will
take any surplus. Great Britain, South
Afriea, Australia and other countries are
invading the canned goods market and
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before long are going to exert an influ-
ence that is scarcely appreciated yet.

VEGETABLES Per doz.
(.mnp B Group A

Anparagun npq. s ol s 2 50 2 52
(talls) 2's . o . 1 2 52i

B'uns Golden Wax, 28 0 92
Mld,wln. Zs. 1 27‘
o 1374

Refugee or \ul(-nnn’ (Gree n < 0 24

iz R.cluuu.Mldwthﬂ : 127
3s.. 137

Be: cets, sliced, blood red. 28...... .. ...... a7
whole, blood red, 2's 0 97,

sliced, blood red, 3's
whole, blood re«
\Ihl'll l:zm b id, ‘Z 8

l’rm Standard, s

Extra fin- sifted,

Nt bttt ok 2 bt et et et
-
~
-

-Spm.vh mbl- 285... 27
38 . 77
ey - S R e S 02!

FRUITS
(hemm black, not pitted, heavy syrup, 2's 152
black pitted, heavy syrup, 2s.... 192
. red, not pitted, heavy syrup, 2. 152
o red pitted, heavy syrup, 2s.... 1 92
g6 white, not pitted, heavy syrup, 2% 1 624
s white pitted, heavy syrup, 25.... 2 2024
= red pitted, gal. » F24
Mpln rries, black, heavy s: rup % 177%
black ntandarr; 7 02
. red, heavy syrup. 2: ...... 1 TT‘
ot red, standard gal. ... 7023
3 red, solid pack, gal. .. 9 274
Rhubarb, prwrﬂ-d -« TS 1 524
. 3% 5 2 7%
s standard, gal ¢ 3274
Strawberries, heavy syrup, o it 180

Clover Leaf and Horseshoe brands salmon :
1-1b. talle, dozen 2 M2} 2 05 Red Spring,doz..... 185
b, fiats, dozen 1 274 1 30 <
-Ib. flats, dozen 2 20 2 22}
Other salmon prices At 200 295

are:
Humpbacks,doz 0 9% 1 10 Lobsters, quar-
Cohoes, per doz. 1 50 155 ters, perdozen .... 140

WINNIPEG.—The loecal market on
eallon apples is expected to open strong
at $1.60 to $1.65 per dozen or %3.20 to
¥3.30 per case. Peas are scarce. Job-
bers claim that tomatoes will open at
abont $2.45 per case.

Lobsters, halves,

VEGETABLES Per doz.
(vru\u: B (.ruup A
Asparagus tips 2 66}

. v (tulls) 2
Beans, Golden Wax, 2's
= \lnl sets,

.,; frd

Bee t‘ slice 11 bloc ul red, 2
whole blood red, 2s
sliced, blood red, 3's..

. whole, blood red. 3's..
whole, rosebud, 2's
= 3

o et b Bt e ot ok ok DS 1D
& G s

=3
0 etk o o et et e B e b et B 0D
n

Peas, Standard, size 4 4
264
31}
84
41
99
s a7
FRUITS
Cherries, blacY, not pitted, = iR 1 663
black putml hea 204 2 054
red, not pitted, heavy =)nu 164 1 ﬂ-iz
e red pitted heavy syrup, 28 2 05
= white, not pitted, heavy syrup, 2 174 1 764
% white pitted, heavy syrup, 2s.... 2 14 2 164
red pma d, gal.. s . 905 9073
Rasulu rries, black, heavy :\rup 2s. < 189 1914
fi black standard, gal. . .15 351}
red, heavy syrup - 1914
red standard, gal ..., v TES 7 57%
red, :nlnl pm k, gal. . 9% 9 82}
Rhul.lrh preserved, 2 . 164 1 663
» 3 2 47 2 39§
o standard, gal.. 380 3 824
Strawberries, heavy ~)n|p 1 611 164

ONTARIO MARKETS
POINTERS—

Sugar—Weakening in price.

Rice—10cts. Higher.

Nuts—Firm markets.

New Beans—To open lower.

Toronto, Sept. 29, 1910.—Continued
strength is noticed in the dried fruit
market, likewise in coffee. also in rice.
nuts and in praetically all the lines a
grocer handles. There are many inter-




B
_’

i

&
‘#
8]
g,
%
i1
4
.
o
i 4
-
o
‘a

THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feathor-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Roberison & Co.

912-913 Dominion Trust Bidg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information about B.C. trade.
Oable Address—" Bohln. Vancouver.
Codes—A O, 5th Edition; Revised Economy; Modern
Eoonom Uuuu and Dowling’s.

Cor. Langley and Broughton Sts.

VICTORLA
FRUIT GIOWERS' ASSOCIATION

The largest ers and shippers of first-
ch.-Pqu all Hnd.n in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA
Branch st 140 Water SBtreet, Vancouver.

Wholesale Manufacturers’ Agents
Oorrespondence Solicited,

F. R. McINTOSH & CO.

Vanceuver, B.C.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hansfacturers’ Agents and
Wholesale Commission Merchsats

Codes—A B O th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

Correspondence Hﬁ-‘
Bolicited erences

NE of the most successful
retailers of late years
says: ‘“When a firm advertises
in trade papers it is getting
into good company. As | pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

SLATER BROS.
Wholesale Manufacturers’ Agents
P. O. Box 645
VANCOUVER, - B.C.
Correspondence Solicited

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

McLFOD & CLARKSON

Manufasturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-glass Gre-
cery Agencies. Highest References.

The

Condensed Ads.

on page 60

will interest you

Fi 000 Gallon Pickles in Brine

This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St.J ohq, N.B.

Bonded Vinegar, Pickle and Spice Manufacturers.
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ROSE

You never have

a doubt about
the quality of

Isn’t there a whole lot of satisfac-

tion in selling a tea you are SURE
will please your customers; one you
are CERTAIN there will be no com-
plaints from and one that is sure to
bring repeat orders?

You know this 1s true of Red Rose

Tea. You can sell more of it than
of any other tea and with much less
work. Consequently you will make
more money selling Red Rose Tea
than you can selling any other brand.
We will help you in every possible
way.

How is your stock?

7 Front Street East, Toronto, Ont,

| Branches

315 William Ave., Winnipeg, Man. )

T. H. Estabrooks, st John, N.B.

Tea Good Enough

For Monarchs

is none too good for your custom-

ers! Sell

TEA

—the most reliable of

TWINING’S

package

teas. We have bona-fide Warrants
from the Crowned Heads of Europe,
which only emphasize the fact that
for Palace, Mansion, Home or
Cottage Twining’s Teais unsur-
passed. Sells at a maderate price,

and leaves a good profit.

Sold in packets only.

Canadian Agent:

Harold Ritchie

. 8 Matgilda Street, -

Toronto

Cut this out for Reference

BRITISH COLUMBIA
COMPANIES ACT
1910

We are prepared to act as principals
for companies desiring to do business
in British Columbia without such
companies assuming the responsibili-
ties and obligations imposed by the
above Act.

This Act, which came into torce July 1st,
1910, requires the registration or licensing
of extra-provincial companies doing busi-
ness in British Columbia, the payment of
fees set forth in the Act and the filing of
statements, together with particulars of all
mortgages and charges created by an
extra-provincial company,

Shallcross, Macaulay & Co., Ltd.

Branches at Victoria, Vancouver, Nelson, B. C.,
and Calgary, Alberta
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esting features waich are demanding the
attention of the wholesale trade, of job-
bers and likewise the retail merehant is
deeply interested. Quite a few of the
markets are just settling under new
crops and it will be of some time before
a real steady business basis is reached.
Until that time the grocer should play
the game wisely and should endeavour
to follow the market as well as he ean.

Valenecia raisins are stronger than
last week and the price a week ago was
pretty high. The reports regarding tae
crop are being orne out. Currants
appear to be a little easier but not to
any appreeciable extent.

Dried apples and peaches are firmer,
prunes are holding their own and Cali-
fornia raisins going up. Rice is
quoted at an advance over a week ago
due to deereased crops, the result of un-
favorable weatiher conditions.

Nuts with the exception of Brazils are
quoted at advanced prices over those of
this time last year.

At the same time the wholesalers re-
port very euncouraging  econditions.
Orders are coming in rapidly and the
volume of fall business is bound to be
large. As the general impression is one
of prosperity, payments are being well
met and a feeling of confidence pervades
the business arena and is likely to re-
sult in a splendid trade between now
and Caristmas. The fall has inereased
trade in some lies that were quiet dur-
ing the summer months. Syrups, rolled
oats and rolled wheat, beans, ete., are
among the list.

Sugar—The sugar market is display-
ing a weak tendency, particularly no-
ticeable in the raw market. but whieh is
likely to spread to the refined any day
now. Demand for sugar has been good.
That is admitied on every hand. but the
market for raws been deelining.
““The situation has not ehanged materi-
ally sinee las: week,”” said a dealer,
“‘but tae ‘week has brought the turn in
the road that muen nearer.”” He re-
ferred to the faet that about this time
of the year refined sugar begins to be
affezted by the new erop which this year
is a good one. A deeline in refined is
expeeted, as said before, at any time
now.

Paris lumps, in 100-1b. boxes
="M " ...
“ % “
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Syrups and Molasses—All the jobbers
report inereased businessin syrups these
days. The demand is coming from all
over the country and there is a strong
possibility that syrup may be called up-
on to fill a gap this winter caused by
short erops here and there. There is
the possibility, but it remains to be seen

THE CANADIAN GROCER.

Jjust what will take plaece. Table syrup,
both eorn and maple, are being called
for just now and demand has noticeably

improved.
Syrups— =
4
........... 540
13
............ 3
028
036
. 045
06
030
pre-

sents a few interesting features. Valen-
cias are at least a shilling higher than
last week and there is more extensive
buying this week by jobbers who are
more impressed with the idea that cur-
rants are going to hold at a high
price. First shipments of ecurrants re-
ceived at Liverpool, aceording to Eng-
lish journals, were not of the best quali-
ty. They were poorly cleaned and al-
together were not as satisfactory as they
might have been. The strength of the
prune market is unchanged. Our own
apple market has failed us this year and
high prices are likely to rule. Dried
peaches are not going to be plentiful
and so on. Reports from California give
evidence of increased strength in the
western raisin erop. There is a little
easier feeling in the currant situation
but the trade are not paying much at-
tention to it. There is a feeling in some
places that after a time ecurrants are
likely to be a little eheaper but in that
case the difference will not be large.

- Per 1b.
0w ':Ei
00780
.007 008
. 008 0084
0 06 0 07}
..... 0 054
.04 018
015401
. 03’
014 017
008 010
. 003§ 0 044
004 00430
009 010
Go9 010
..007 007} Vostizzas........ 0 (K]
T 007008 -
U {c less
Raisins—
DD ainsss oonssssosiviassavarsnnorsiasnsssss 0 07§ 0 08
LTRSS S A 008 0
'~ . DR 7 i st eon s i b aresrtiniias 009 009
T B . <o oops o5 e050aipsvssevassvae 0074 008
Seeded, 1 1b packets, fancy....... .008 0
" 160z packets, cholo® .........covnverins sons 0 o1
* 1302 - W abensessansspeve sse ssee OB
Dates—
Hallowees........ 008 0 0K) Parde ahnirmat 010
__ " SIS ons Natural, from 4] up.

Nuts—The nut market is quite un-
settled at present. Reports are being
received of short erops here and of fair
crops there and prices are not yet
settled. = Walnuts and almonds are
several cents a pound higher than al
this time last year. Filberts are strong-
er but Brazils are reported a good crop
and are easier. Shelled walnuts and al-
monds are firmer, corresponding with the
primary market.

Almonds, Formig

Walnuta, & ...

shell

“

E .01 o4

Spices—Jobbers report a steady de-
mand for spices, those used in pickling
moving the best. Peppers are quite

firm.

0B JmnoreTenoR oh

= All’ug#: :g
M1 38 ploking i

Og sploss, whole.. 015 016

0 Ouasia, whole... 030 035

(3] Celeryseed..... . [ F ]

0% Turmeric.. ... <.t 020

0% Curry powder.. .... 30
Mustard seed... 015 018

Coffee—There is continued firmness
in the eoffee market, espeecially in so far
as raws are concerned. Rios and Santos
are prinecipally affected.

Rio,rossted..... 014 016  Mocha, roasted. 035 038

Santos, roasted. 0164 0 18 Jara, roasted... 027 033
Mancaibo, * 014 020 Rio green....... 011 012

Rice and Tapioca—Rice is quoted a
little higher this week, resulting from re-
ports of decreased supplies in the prim-
ary market. Recent rains in the south

and injury to the eastern erops have
been responsible for the higher prices.
Thaere is a fairly good volume of busi-
ness passing.

o

©
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e 0708

Evaporated Apples—There is no basis
upon which to report this market.
Evaporators are not quoting and prices
are yet to be made. A short apple erop
is expected to have the effeet of de-
creasing the output this year.

Beans—Reports
more encouraging and the ecrop is ex-
pected to be better than was anticipated

from growers are

some time ago. Opening prices of new
beans will be about 20 cents below the

0'd.

o p | g 0 oyt |
MANITOBA MARKETS

POINTERS—

Raisins—Firm and advancing.

Prunes—Advanced.

Syrup—Quiet.

Tapioea—Advanced.

Winnipeg, Sept. 29, 1910.

Althouga no recent word has been
heard in reference to the cost of living
in the west, yet if prices continue to ad-
vance in the general line of grocery
stoek it might form an interesting sub-
jeet for conversation. The whole mat-
ter resolves itself into the faet that this
vear, particularly, the produetion in
crop- centres is much below the average,
and also that as international commer-
cial facilities inerease, exportations are
vearly growing larger.

At this time the great interest cen-
tres und foreign dried fruits. Par-
ticularly in Cafifornia the crop is re-
ported light. In other countries as well,
crops are not heavy and it has been
known for many months that produe-
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tions in Greece would be light. Not-
withstanding this advanced condition of
the market the general trade is brisk
and merchants are buying freely and
the general consumption is heavy. From
this faet it would seem that our econ-
omical system is not muech at fault.
Although prices are high the eonsumer
has the money to pay that price.

NOVA SCOTIA MARKETS.

Halifax, N.S., Sept. 29.—Firm prices
in all lines with a tendency to advance
is the situation in the local wholesale
grocery trade. The dealers expeet that
almost all dried fruit will be high dur-
ing the coming season, Valenecia raisins
particularily so. Tt looks as if nine

cents would be the price of faney stock
by the next direct boat.

New evaporated apples are expected
to reach the market in about a fort-
night’s time, and they will likely go to
the trade at 10 cents. The receipts from
the Annapolis Valley this.season will be
very small, as some of the factories are
not yet in operation, and it is doubtful
if they will be. This is due to the short-
ness of the apple crop.

Canned salmon is practically off the
market and will remain so until the first
carload of the new pack arrives.

Hams, bacon and lard are all firm,
and it is expected that the latter will
go higher.

BRITISH COLUMBIA MARKETS.

Vancouver, September 29, 1910—Po-
tatoes show an upward tendency, and
the general belief is that the crop will
not be large this season. The dry
weatner lightened the output, and be-
sides prevented growth on sections in
the interior which are not irrigated. On
the lower mainland, the ecrop is light
also because of the dry weather. Con-
sequently, Asherofts are quoted at $31,
and potatoes grown on high land in the
interior at $20 and $21, with a prospect
of going higher. It is not improbable
that some one will bring them in from
the Northwest or the East where they
are less than half the price here.

910 Dricd Fruits and Raisins 1910

JUST RECEIVED INTO STORE

NEW VALENCIA RAISINS
NEW TABLE FIGS
NEW CANDIED PEELS

BEWARE OF CHEAP GOODS THIS YEAR

If you want the best, ask for samples and prices.

L. CHAPUT, FILS & CIE., Wholesale Grocers

MONTREAL

BLACHK JACHK

QUICK, CLEAN HANDY

%-Ib. tins—3 doz. in case.

Larger Profits For You!

8OLD BY ALL
JOBBERS

LIUUID PDLISH

MET! YA&

i
g_!-_!

Your prefit was considered when
we fixed the prices of our
polishes. °

It pays you best to handle Royal
Polishes from a monetary and a
satisfaction viewpoint.

Larger profits in the first instance,
greater satisfaction to the con-
sumer in the second.

Royal Polishes Company

MONTREAL
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BANNATYNE AVE EAST
TRANSFER TRACK

Winnipeg, Man., September 28th, 1910

TO MANUFACTURERS AND SHIPPERS

Dear Sirs,
We beg to advise having opened up a Branch Office and Warehouse in

Saskatoon, Saskatchewan, to take care of the Jobbing Trade at that point.

We are satisfied a Commission House located in Saskatoon can
serve manufacturers and shippers in a more satisfactory manner than
Commission Houses located in Winnipeg. Saskatoon is 337 miles from
Winnipeg, and you will therefore readily see the great advantage a
Commission House located in Saskatoon will have over those located in
Winnipeg--"THE MAN ON THE SPOT," all thinges being equal, Saskatoon will
command the business. We are pleased to state our Saskatoon branch will
be in charge of a competent and energetic manager, Mr. J. Clayton, who
has had thorough training in the brokerage business.

If you are open to appoint us your exclusive agents for Saskatoon,
please communicate with NICHOLSON &% BAIN, Saskatoon, or NICHOLSON & BAIN,
Winnipeg.

WAREHOUSE—We will have ample storage facilities at Saskatoon and
can handle on consignment carloads of all kinds of merchandise for sale
to the Wholesale Trade or for Distribution.

To the old and valued firms who have for years been doing business
with us at WINNIPEG, CALGARY, EDMONTON and REGINA, would ask that you
pase all business for Saskatoon through our new branch NICHOLSON & BAIN,
Saskatoon, and all letter or wire communicatons will have their prompt
and careful attention.

We are open for some first-class Agencies for Saskatoon and solicit
your enquiries. Our Saskatoon Manager will also work the Jobbing Trade

in Prince Albert, Saskatchewan.

g
|
!

3

Yours truly,

NICHOLSON & BAIN

WINNIPEG, REGINA, SASKATOON, OALGARY, EDMONTON
42
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NOW is the time

to seize the opportunity offering of placing your goods on the booming
Western Markets. We are here to tell you of the demand, possibilities
and opportunities which the West is offering right now, and we will
handle your goods for you on a reasonable commission basis.

\/Ve have an inlimate knowledgz of the commercial conditions and we will
)
give you COHSCiCHl.lOUS, thOl’OUgh and satisfactor)' service.

Our large track warehouses at all the important commercial centres offer
special facilities unequalled by any other firm.

Write us TO-DAY for details

NICHOLSON @ BAIN

Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY SASKATOON EDMONTON FORT WILLIAM

Storage for all classes of merchandise Cars distributed at Calgary, Winnipeg, Regina, Edmonton, Fort William

Here’s a truth we all Know!

The modern housewife with no uncertain voice is demanding PURITY in the foodstuffs she uses!
Although you may sell her inferior brands once or twice, it won't pay in the long run, and you'll find

“E.D.S.” BRAND

Jams, Jellies and Catsup

sticks on the weekly order list like no other line you handle. Why? Because the flavour ot “"E.D.S.”
Brand Goods is unrivalled and its purity absolute. Do you doubtour word? Then write for confirma-
tion to the Department of Inland Revenue. Ask for Bulletin 194, which certifies “E.D.S.” Brand
1007, pure. :

Start a new era of profit-making TO-DAY

" E. D. SMITH

at his fruit farms

WINONA, ONT.

by stocking up with “E D.S.” Brand.

AGENTS

N. A. Hill, 25 Front St. E., Toronto
W. H. Dunn, Montreal
Mason & Hickey, Winnipeg
K. B. Colwell, Halifax, N.S.
J. Gibbs, Hamilton




The Season Suggests
GUNNS

TASTY, APPETIZING

Pork Sausage

Place a standing order with
us for regular weekly
shipment.

MADE UNDER GOVERNMENT
INSPECTION

GUNNS ProORK AND BEEF PACKERS
LIMITED TORONTO

REINDEER

Coffee
With Milk and Sugar

No trouble to prepare
Just add Boiling Water

THE CANADIAN GROCER.

Short Rolls

While prices for Hams and
Bacon are high, and may be
higher, we can offer the trade
a splendid line of Short Rolls at
very reasonable prices. These
are new-cured goods; very
mild sugar cure and boneless.
Smoked or out of pickle.

Write, wire or phone us
for quotations.

F.W. Fearman Co.

LIMITED

Hamilton

The Truro Condensed Milk Co., Limlted, Trure, N.5.

We want POULTR Y.
We want BUTTER
We want EGGS

You want HAMS
You want BACON
You want LARD

Let us get together and exchange products—
There is money in it for both of us.

THE WM. RYAN, LIMITED

Paoking Houses 70 Front 8t. East
FERGUS TORONTO
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Storage Eggs Will Soon Have to Be Called Out

Supplies are Becoming Noticeably Smaller and Will Soon be
Down to Nil—Poultry is Plentiful and Market is Easy—Sep-
tember Cheese has Been Sold for October Delivery and Pres-
ent Business is not Active—Butter Production Keeps up—
Prices are Firm—Compound Larqd is Higher.

Supplies of select fresh egws are fall- Fistohest, IMIbDb..........cc000niemeemnene ooon <
ing off rapidly and before another two pe " 50
weeks have rolled around it will likely D” e O 015
i » g an 08 spendine bnom.buvylh 14
find the produce houses depending upou m e g 48
their storage stocks for supplies. There H
are still shipments b:ing made but they brs Iarge sizes, 36 Ibe. upwards, bb..... ... ... 016}

. . 3 . E sizes, 18 perlb..... 017}
are deereasing in volume every week. fum sizes. uu.mlﬂ. per Th. 090
The demand ku-ll_\‘ up and :|~‘ a resnlt ";:i"“""‘-lm'f. ll‘:‘a‘g?&“;o”& e :22§

are 1 s stder: s streny e i -~ , 9 to per 1b.... .... 2
lllul(\ t!.\ ]([(_mi idera fl( strengt I‘.lfi :]Il Bml 1-'.pcrlb ......... §§},
market. igher prices are anticipatec unn:F b.qr 1
before long, particularly for first class 5“ l!?el.lperm _— 'r;"]b peesy (000
stoeks. dressed, per owt 13 25

Butter is also quite firm and although Jutter.—Butter is very firm at last
the production is still steady there iz a  week’s prices, thongh in the conntry Sep-
feeling that prices are not likely to re- tember make is brinzing a hich pries

main long around the present quotations,  sufficient to make higher prices a cer-
In New York butter is now quoted at 40 tainty as soon as provision men bezin

cents and dealers arve preparing to boost  to draw on it. At present most of the
oleo in the face of prices that are too  butter on the market iz last month’s,
high even at this season. The produe- Inguiries are coming in from the West

tion of milk has not fallen off to any Coast in considerable numbers. Tt is
appreciable extent yet, but the season is  stated that they are being filled almost
nearing its end. on the present jobbing basis in earload
Poultry receipts are inereasing every lots
week. Chickens and hens are especialiy Receipts for the weck are 11.518 pack-
plentiful just now and different houses  azes as against 10,025 same weck las
report a heavy business. Prices are in-  year. For the scason they are 339.653
clined to an easy tone. During the last  packages as against 303,102 same season
week cheese in the eountry markets has  last year.
brought as high as 11} cents. .\'4-]>‘1|-m|n-1 g:':,?&l;mmery
make has been almost all sold for Oc-  Fresh dairy :
tober delivery at a fair advanee over Cheese.—Dealers are covering on Sep-
spot prices. Otherwise the market is  tember sales apparently. and this has
rather uneventful. caused an advanee in all lines ot ¢heese.
Trade in honey is steady. Provisions  Quebee and Westerns are selling at 12¢

are firm with a steady demand in prac- jow. Sales have been brisk locally, and
tically all lines. Lards are firm with  there has been some inerease in export
compounds advaneed in price.  The mar-  of late,

kets are all rather brisk just now and a Receipts for the week are 77.786 hox-

satisfactory trade is being done. ex as against 61,773 same week last yem

For the season they are 1.504.331 hoxes

. ax against 1,007.195 same scason lasi
MONTREAL. year,

Provisions—Brisk trade has marked
this week in the provision line. As far
as prices go there has been no change,
exeept a slight firming in live and dress- Eoos—Eegos are firm, and seleets show
el hogs, an advance of le. The season is pretty

Country trade has been re \pmmhlv for well over now, and receipts are "1""l‘]"”‘!
a considerable part of the inerease in off rapidly. It is thought that anothe
trade noted. though the eity trade is (wo weeks will see the end of it.

also mueh better. th'(‘iln.\ 1'01'_1_1“‘ week are 3.778 cases
Puistash as against 4457 same \\m'l\'. l;|~1_ vear.
&I-.Wlbl ““.&- ----- o ey ses wume “5 For the season thev are 164,107 cases
m P sees wene . T .
hen, it g, [ as against 166,340 same season last year.
o AT . :
ﬂlh-. net, per b, 016
‘ﬁ:'#‘\ Iuno- perlb 014
bs. not.por 0
ol “"“'""“" perlb 015 Huno\—\\lnlo clover seems to bhe
& lolb- nﬁ&a ............ 018 rather hard to get at present, while
lo-lb e, S0 S0 o, Do gg’ buekwheat is reported as being plentitul.
* . “ " 014 TR ittle effec
At et IR, . wer, M “t.n\(\( r, this h 1S h 1.(1 lm. e effect on
Pﬂt ém grom, Per Ib.....ooovinns i o3 prices as demand is light for both jusi
e Tl et - SR
Pork— =5 S o White alovu SOD RO ..oooiovnoeiicrronsves cooe
vy Canads short out fess, S545pleces .... 2850  Buckwheat, extracted.............
Ervi ................................. wee 38350 Gvur.nnimd.bnl.k.ﬂlb tins.
a s s short out baok pork, bbl.wpheu 29 00 Buckwheat comb
ﬂ-rylukpork.bbl...... ..... 333 Poultry—It looks like weaker prices
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for poultry shortly, though dealers here
do not expeet it for a week or two. This
cominz week there is a Jewish holiday,
and the expectation is that trade in fowl
and ehickens will be heavy. Plenty of
ponltey, exeept geese, are arrivine every
vlu_\, :

Ch ckens........ 016 017 Ducks USSR Lt R
Nowl:: oo 014 015 'l'!uk‘v).— O;g
TORONTO.

Provisions—The market is fairly ae-
tive and a zood volume of trade is pass-
e, l irmnes=s is noticeable in all prices,
Supplies are keping a little in advance
ol demand.  Lard is firm and compounds
are gquoted at an advanee on last week's
fizcures. Live hogz shipments are oniy
tair,

goniclou o o S R 015
ed breakfast b.oon per lb. oo 030
Pickled shoulder................ . 0134
Roll ,perib.. . 018
Light hams, per Ib.. . 019
um hams, per . 019
Large bams, per lb ........ 018}
Cooked hams R R R R 027
Fresh shoulderhams..................c.. «ovunn oaus 013
Shoulder butts - 7 018
B,?n, A T R N e R 020
" pea meal. 204 0 21
eavy mess 00 27 59
Short ocut, per bbl...... 00 31 00
hrd tierces, per, lb vos 938
i tubs e . 015
= 015
Live hmp‘:‘tmoound.' try po[nh it &
Live hogs, locsl ,,,,, 2 ;J
Dressed hogs, , , )’25 12 50

Butter l!u- market is still helding
firmly.  Sapplies are rather free vet. but

the end of the heavy vield is bezinnine
to loom into sizht. Supplies of creamery
are ~till hicavy and the demand for this
arade 1< heavier than for seconds. Prices
riemain about the same as last week but
the tendeney appears to be upward.
Per 1b.
Fresh creamery print ... ... . 025 097
Fnrmora upsrs buwer. % 024 €25
o&' .022 023
antuheorbexes ...... .02 0931
No. 2 tubs or hoxes. . 019 020
Ee The <hipments of' ecos have

heon falling off rapidly and it is expected
that it will only be a short time until
the produece honses will he makine in-
roacds npon their storave stock.  The hep
< hezinnine to show sure sizns of pat-
tine brakes on the production and prices
for < leets are firm at from. 26 to 28
cents,

BEIBOR = ol assnesiins 02 028

Fresh eggs, doz..... 033 025
Becond grade, doz. D e 019 021
L6 L e S R L R S SRS 018 019

Cheese—There is a steady demand for
cheese but the market 1= quiet on the
whole.  Demand is 2ood but priees are
nnehanzed. It will not be lone now be-
fore Ontario factories beeoin to close
and theve are a few here and there that
for different reasons are through for
the year.

New cheese— New twins...... 0 12} 0 lﬂ

Large......... 012 012} Stlltonss: v v

Poultry—Supplies of poultry are com-
ine freelv. Chickens and hens are es-
peeially plentitul just now and when the
farmer finds that his hens are through
layvine tor the season there should be a
marked inerease in the supplies. Ducks
are cominz along fairly well, but their
price is firm as is also the price of tur-
keys.

O SO 08 s o AR

yoosaen e

s s (e o ¢




rn.vhwk- ns, live. on
ens, per 1b.live 5o " 09 0110
Turkeys, per b, large, dressed.. 015 016
Spring duck, 1b,, live.......... .009 010

Honey—Demand for honey is steady
and market gencrally has no especiai
features just now. Prices are firm and
it would seem that they are going to

IlnltIA

Clover honey, extrsoted, 80 Ib. cans 01§
- a4 g 10 1b pails. 012

5 1b. pail 012

”» * eomb, per dozen...... 200 25
Buckwhesat honey, Ib.... ......... 007}

BUSINESS CHANGES.

Recent Trade Happenings Among Can-
adian Grocers.

ONTARIO.—\. E.

( ""."‘.'ill\ TTOCeS,

Toronto, Ont.., has assigned to Osler
Wade,

H. Clark, grocer. Toronto, Ont., haz

~|II<1 to N. L. l‘-“A\.
J. Michael & Co..
Hamilton, Ont., have dissolved.

crocers and butehers,

The Goweanda Trading Co., weneral
merchants, Elk Lake, Ont., have eom-
promised.

QUEBEC Fsther Luttrell, groeer,

Ottawa, Ont.. sueeeeded by J. T, James.
E. Raby, eroeer. Montreal, assigned.

A. Valade & Co., Montreal,

registersd

TIOCeTS,

A. Rosentield. groeer, ete., Muldoon,
Que., deeeased.
J. . Bastien. grocer, Montreal, de-

mand of assignment.

Pierre Langis, general merehant, Am-
qii. Que.. offers to compromise.

WESTERN CANADA.—Mrs. E. Jer-
fries has opened a groeery business at
St. James, Man.

H. Bilodean has opened a general store
at St. Anne.

T. J. Grant & Sons, erocers, Winnipee,
sold to S, C

have . Grant

Armitage is opening a general
store at Manor, Sask.

T. T. Pearson, grocer, Winnipeg, has
heen sueeeeded by Wm, Youhill,

Driseoll & Weisgerber have opened 2
reneral store at Vibank, Sask.

Ecker & Seott have opened a grocery
business In Edmor ton, Alta.

Mrs. (. Forrier has started a grocery
store in Edmonton, Alta.

John A

has sold to S, Brooks.

(ico.

Gunn, erocer, Vietoria, B.C

Lemvre Bros., eeneral merchants,
Howell, Sask.,

J. 8. Kimmell has opened a
store at Radville, Sask

D. Findlay, Vaneouver,
sold to W. S. McKenzie,

T. Greenway has piarehased a
Fillmore, Sask
W. H. Hepburn has opened a
Bdmonton, Alta.
Williams has opened a crocery

assigned.

aeneral
oTOCer, has
arocery

business in

sfore in
E. L.
business at Rossvot, Alta.
J. A,
advertizes his business for sale,
J. H. Perecival, general store,

neyv, Man., sneceeded hy W. H. Moore.

J. W. Caswell, Co., zeneral merchanis,

Hamre

Kenaston,
Bros,

Sask., has sold to

THE

Ki]]mfl'i“k. aroeer, \';Il""»vl\t:_
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Breakfast

but retamn

Eng

Bradley. general store, Wolfton,
suceeded by MeCrimmon & Brad-

»Ill\A
Sask..
ley.

Jacob Hiebert, general merchant, Lowe
Farm, Man., has been suceeeded by J. B
Hoogs. :

R. R.
Beausejour,
Shaw & Co.

Curry & MelLean, grocers, Moose Jaw,

Hobbs,
Man.,

merchant,

by H. D.

general
\’H(‘('Q‘ll“(l

Sask., have dissolved; R, J. Curry to
confinue
J. F. Crosby, general merchant, Dar-

lingford, Man., 1s negotiating sale of
husiness,

Geo. Mitehell,
tin, Man., has
“ulll:nlm‘l),

Copas & Emerson, groeers, Calgary,
Alta., have sold to the Howson, MeEwen
Co., Limited.

general merchant, Aus-

sold his stoek to Jos.
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Huntley & Palmers

A real biscuit novelty.
Welcomed wherever introduced.
Light, crisp, unsweetened and digestive—a hiohly

appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new customers,

Huntley & Palmers, Ltd.
Reading

An
all-the-year-round
Success !

Biscuits

them.

Moffat & Robertson, formerly of Win-
nmpee have opened a
Owema, Sask.

cencral store al

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials,and possesses
the genuine rich flavor of the
maple.

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manulacturing purposes it
is positively unexcelled.

Send for Free Sample

Frederick €. Robson
& Co.

26 Front St, E., Toromto
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¢ly unexcelled.

or Free Sample

rick €. Robson
& Co.
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A SUGCESTION

to your customers of the time and labor saved by the use of
Gillett’s Lye for house-cleaning purposes will be appreciated
by them and will largely increase your sales and profits on
this popular line of goods.

BETTER STILL—Make a display of Gillett’s Lye on

your counter or show case, with one of our two-color card-
board signs, which we will supply upon request.

Gillett’s Lye Eats Dirt!

Gillett’s Lye is the standard Lye of Canada, and is too well known to be classed

with the cheap imitations that claim to be ‘‘just as good.”

E. W. Gillett Co. Ltd.

Winnipeg

Toronto, Ont.
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YOUR TIME

is too valuable to expend in ‘‘ talking’ any
particular product. We do all the *‘educa-
tional”’ work for Shredded Wheat. We aim
to sell it before it is placed on your shelves
But nearly every grocer has a fussy cus-
tomer ‘‘from Missouri.”” When she asks
you about breakfast foods, here are three
things you can tell her about

Shredded Wheat Biscuit

First—It is the cleanest, purest, most nutritious
cereal food, made in the finest, cleanest food factory
in the world.

Second—It contains all the rich, body-building
material in the whole wheat grain—not merely the
white flour, which is mostly starch.

Third—Being in biscuit form, it makes delicious
combinations with fruits—in fact, it is the only cereal
breakfast food that makes wholesome and natural
combinations with fruits.

Memorize these three points and be ready
for the customer who asks questions.

The Canadian Shredded Wheat Co., Ltd.
Niagara Falls, Ontario

WHAT IS YOUR SHARE?

A housewife has a certain
allowance for the table. If
she buys less meat she can
buy more groceries. When
you sell

Clark’s

Pork and Beans

and the other Clark’s Meats,
you make a direct profit.
When she buys meat at
the butcher’s the customer
has less.

Your Jobber will supply you

Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties
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THE CANADIAN GROCER.

All the year round

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

the gross’s mest ready sellers. Uniform quality
ool chutbese pusty St this st |

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

BELLING AGENTS:
J. A, Tayler R. 8. Mcindoe Jos. K. mm.y Arthur Nolnn
Mentreal Toronte wi

Arthur M. Loucks
Ottawa

BISCUITS

from the Old Country

Some of the most popular Biscuits
in Britain are made by

ME<VITIE & PRICE

Biscuit Manufacturers
EDINBURGH and LONDON

The thousands of new-comers to
Canada will welcome the sight of
their old favorite varieties in your shop.

AGENTS for Manitoba, Saskatch Alberta and British Columbia :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

Make a note off the brand—Y & S—on our
Pepsin Gum. This brand—Y & S—has been
used by us and our antecedents for forty years
on the best known stick licorice in the United
States and Canada. It means just as high
quality when used on our chewing gum. Four
flavors : Licorice, Peppermint, Wintergreen
and Spearmint. Each piece wrapped singly,
5 pieces to package, 20 packages to box.
Order a trial box, assorted, if required, from
your jobber.

National Licorice Co.

MONTREAL

Lotters Pateat

NELSON S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for Immediate wuse, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO., L.
EMBOOTE MILLS, WARWIOK, ENGLAND
The above ean be had from any of the hllnlu agente

Te l l
mﬁou., M .o' Ceurt Bulldings, Vaneouver, B.C.




[S

intry

Jiscuits

UCE

tish Columbia :
WINNIPEG

itters Patont

irtment.

‘0., Ltd.

\ND
Ig agentst

sl
ate.

euver, B.C.

THE CANADIAN GROCEK

A Good Demand Now Felt for the Heavy Cereal

Rolled Wheat and Oats are .Again Being Asked for After
the Summer Months—Trade During Warm Weather Was
Better Than Usual But a Noticeable Impetus Has Been
Recently Given the Market—Wheat Market is Weak Under
Reports of Increased Supplies—Little Canadian Export
Trade.

A weakness in the wheat market has ;i ns.  As hinted at some {ime azo, il
been the only change during the past cports that priece-cuiting was doing its
week. Flour has been in zoed demand  work” have received  confirmation by
aceording to millers who have. however,  those wio are supposed 1o know. The
nothing to offer in the form of opinions s a feeling that seme are quating helow
as to further movements of the flour i<t prices but it is onlv a rumonr. The
market. Altogether the reports of tin fecling is ithat prices for wheat mnst
world’s supply indieate better co deeline <ill and if there is mueh weak-
tions and one result has been a bearisa ness (i Hour marketr is bound to be
tendeney that has been resp msible for  affec.ed
lower prices in the wheat market. .\ —

Winnipeg grain has  been  coming 1 MONTREAL.
more plentitully durinz the pasi wees Tl : e et
) o 1 3 1 : ¢ ol Jast week
and the receipts have been far aheaa o! ther e} : :
¢ g [ 4 there aas In ¢ e the flonre
the onteoing stoeks.  On Saturday as o exeapl ; ¥

: ) ~ : ¢ ot i =it~ =tem to sy
Sunday last the reeeipis of z2rai | ‘ ; ; 3

unda, i & shont - 1 v i, Export demand
Winnipeg reached a big fizure sarpass b : T "

: ‘ = N ( ¢ 1 0 ( e ! 1
ing by over one hundred ears ihe TR ,
$ Wesk s Lrade as Lppared \ e ap-

ceipts during the same period lasi yen proaching close of navigatimon has giv-

™ o+ | Yy . 1 a1 T -
I'he visible Canadian wheat on Toeslas en the necessarv stimulus to lh.\ hl.m(h

was 4198000 bus,, as compared with Laeal flour stocks show a e able
3.200.000 bus. a week ago and 600000 Qoeicase over s week., bt i
a year ago; oais, 7,107,000 bus. arainsl  sonsiderably larecs T TR
7014000 bus. a week azo and 911000 (e feures of a \ iyl
bus. a year ago. Winter whc—utpcunu e A e el 5 45

o e E v : . T T R R DS 525

The farmer in Wesiern Canada is inn bbl.. TRk Gl
holding tightly to his grain, looking for Manitobe :‘::L?,‘"{,E::';,":ﬁ“‘_' bbi. e e eones bR
higher prices. The Canadian price i Bolled 00 M aliad aat sl
too high for export and as a 1= Af Drecent. wenk - anil dhonohc oninions
there is but kttle export trade. Oa® 5o a0 10 the p speota, stil ]. b
authority in the flonr line stated ol Rl e ATt o
there was now more wheat than neees he at all surprising s 1
sary for the world’s supply.  Repovis 00 A ver o & 10 ehanses B
from foreign countries have been mwore oo o0 cadually dr ppinge off = o
favorable of late. and mot on'y are the e (v e Of the marke
vields well up, but this year’s wico FExport demand has b oht, e
erop is eoming onto a market that DT e R G SR A
a heavy reserve supply from last yea " year. :

The waiting game the farmers playcd g oameal, A i

last year was successful. but there must g::ﬁ:mugm bags

be syme movement of Canadian 2rain,  Bolted cornmeal, lm}m‘.i
g 4 Rolled oata, bq- Wb :
sav dealers, in order to start a move rola T i
ment of grain  from the country and
later to strengthen prices. Other conn-

WINNIPEG

tries besides Canada are heavy growers

of grain. Encouraging prospeets are re Rol'ed Oais—DMilling oais are scarce
coived recarding the Austealian and anld the growers are offering small
Argentine erops. The world’s export of  quaniiiies o any kind tor sale. A a
wheat last week was 15.169.080 bus, as  prices are woinx ap a d the followine
compared with  9.520.000 bus. during quotaiions on the ed produet is held
same week last vear. Altogether the  frm. An advanee 1s expecied sooen o

aspeet of the world’s erops is sueh tha this market.

at the time of writing the market is 11-  Rolled oats, 80 Ib. sacks, per 80 lbs

fluenced by bearvish forees. But the o i T R

market has been unsettled of late and " 80 g & T

it does not take long to change from

action under one force to give evidenee TORONTO
4 s p 4 | 1
0 » influence of a  direetly opposiie ” 5 / £ ‘
-’ the in Y k Pl e Flour—Sinee the last deeline there
force. In other words the market 15 : 0 = !

S s 1 has been  econsiderable business  (rans-
strong one day and it iz not long unii . N 3 :
: il . i > b= Sy acted and eal dealers state tie demand
it shows signs of weakness. Particalar- : 3 ! ‘

e Loy . s 11 has been heavy.,  Supplies have been
Iy the Winnipeg market is influenead by . 1 ‘

) 8 . coming in freely and a gceieral tone ol
the slightest tendencies. .

Lower priees are still looked for by
some in the trade on the ground tirat our

;w;i\i;) has been oiven the market.

Manitobs Wheat.
slot Patent, in car Jots...oiuoveiirinoenrssosenes cuve 570

g sw the eeneral demanid  Snd Patent, in car lots. 5 21
prices must follow t s Putont, in oar lota. . s 20
and get in toueh with the export quota-  weed flour, incarlots..........cccoeeerennnnn. 7310 3%

Biscuit Quality |

is no less a matter of purity
of materials and of skill and
care in mixing and baking,
than of the way in which the
biscuits are packed.

Your absolute guarantee
against soggy conditions is to
sell exclusivelv—

_ PERFECTION

CR Ah Sodasi

. 1" MOONEY BISCUIT 3 CANDY Co
STRATFORD fiANﬂDA

This is the kind that always
reaches you in the same crisp
and fresh condition as it leaves
our oven,

Your cracker business will
be booming this summer if
vou are selling

MOONEY’S

Order to-day

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford and Winnipeg

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

Cereals—Business in rolled oats has
been heavy of late. The season 1s favor-
able to the heavier cercals and is al-
ready making itself felt.  The market
is firm at- the new price although the
supply of oats this year is such that
there is enonzh to eommand a lower
price than unsual.  The export of oats
has been small.  Receipts of grain have

been coming tfreely and loeally the feel-

ine in the rade is a healthy one.

bags to car lots
Bou.d whut small lots, 100 lb bris
35 bris. to car lots
Stendard and mnnllud ostmeal, ¢
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THE CANADIAN GROCER

M

PURE
FRUITS

In Glass Jars

Very widely and favorably known for
quality and purity.

QODWILLIES

GOODWILLIE’S
FRUITS

are put up in a factory situated, right
in the orchards, in the heart of the
Niagara Fruit-Growing District.

ASK YOUR WHOLESALER FOR THESE LINES

JOSE SEGALERVA

MALAGA, SPAIN

€| Blue Fruit, as Ma-
laga Table Rais-
ins are often
known, must be of
particularly fine
quality if the same
brand is to be sup-
plied to the trade
year after year.

€| Perhaps the truest
guarantee of uni-
formity in quality
of Malaga Table
Raisins packed by
the above firm is
the constantly in-
creasing number of
repeat orders we
take.

[Segalerva™
Table Raisins

Roseletgfjamme

Montreal-Toronto

—

. »




THE CANADIAN GROCER

Eighty-Two Elevators buy the
wheat to make the flour you sell

Fhere i1s only one absolutely dependable way to

make sure of a uniformly reliable product.

And that is to insure a steady supply, unzarying

in quantity and quality, of the raw material.

Which means wheat—Manitoba Spring Wheat.

It we left our wheat buying to others, could we

e e T
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iive up to our guarantee of Uniformity?

And Uniformity is the very strongest selling point

in the flour seller’s dictionary.

There are over 80 wheat buying elevators carry-
ing the LAKE OF THE WOODS standard, distri

buted throughout the high-quality districts ot the wheat

belt of the Canadian Northwest.

These buyers of the sturdy Manitoba wheat are
vour buyers, too, since you are just as much interested
in dependable quality as the maker himself, perhaps

more so since you are on the firing line.

And there are over 80 of these practiced buvers,

men of experience and knowledge, having but one

aim in life—to send a steady stream of the best Spring
Wheat to the FIVE ROSES mills, plump, healthy.
sound, clean berries.

FIVE ROSES flour simply must be uniform.

And your profits permanent, nothing lost in ex-

cuses, business so good that you can’t help smiling.
Sell FIVE ROSES—sell Satisfaction all the time.

LAKE OF THE WOODS MILLING
COMPANY, Limited. MONTREAL

Five Roses Flour




“BORDO”

“The Chocolate with the

flavor that’s different.”

Well might the readers of ad-
vertisements be mystified—wheth-
er to choose this or that brand of
Chocolate; fortunately there is the
famous ‘‘Bordo’’ about which no
doubt as to the quality and unique
flavor has ever existed.

Brands may come, and brands
may go, but the ‘‘Bordo’’ Choco-
late pursues its way serenely with
an unbroken record, and inereas-
ing suecess.

When nature has produced finor
ingredients, when workmen have
acquired more skill, when secience
has inaugurated greater ecleanli-
ness, then, and only then, will
‘‘Bordo’’ be equalled in richness,
flavor and quality.

Others have been convinced, and
profited by it. Others have pur-
chased small quantities, and in-
creased their orders with increas-
ed demands.

A eample won’t cost you any-
thing, and may be the means of
putting a big seller in your line.

Write to-day. Not to-morrow.

The Montreal Biscuit Go.

ll&i'im"
MONTREAL

“The House of High Quality ”

THE CANADIAN GROCER

TRUMILK

IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK

IS FINEST SEPARATED MILK IN POWDER FORM

These products are made by the latest and most up-to-date process

at our own plant in Oxford County, are free from chemicals, preserva-
tives or adulterations, and are the most convenient form in which milk
can be got. For sale by all wholesalers. For further particulars
aoply to the

Sole Manufacturers

Canadian Milk Products, Limited

MAIL BUILDING, TORONTO

NO CHEMICALS are used in the manufaoture of

EPPS’S COCOA

Epps’'s flavour is the natural flavour of fine , andis as It should be.

‘MILENIA MILK CHOCOLATE

’
Melts in the mouth with a delightful smooth-
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
Speoial Agents: C. E. COLSON & SON, Montreal

Nova Socotim: K. B, ADAMS, Halifax, Manitoba: BUCHANAN & GORDON, Winnipeg

WINES! WINES! WINES!
Port, Sherry, Malaga, Burgundy, Moselle, The GRAY YOUNS & SPARLING €0, Limited

Madeira, Native, etc. g SALT :
DRAUGHT OR CASE GOODs
We are Specialists in Clarets and Sauternes M‘NUF‘ CWRERS
Write, Wire or Phone. Qranted the highest awards in competi-

THE ST. LAWRENCE GROCERY tion with other makes,

395 St. Lawrence Boulevard Montreal WINGHAM  ESTABLISHED 1871

MAPLE SYRUP! | Oval Butter Dishes
S . T

CANADA MAPLE EXCHANGE
Montreal Craham Bros. & Co., Kinmount, Ont.

WINDSOR SALT| | ROLLED OATS

Barrels. Car 1
CAR LOTS OR LESS. Prompt shipments Bags or Ba or Broken Lota.

WRITE FOR QUOTATIONS.
Write us for prices. Phone order our expense Prompt sttention to all orders.

ALT WORKS .
TOBOI‘!?).’:)ONTN.TO s(ho. J. CLiry, MANAGER J. W. EWEN = Uzbridge, Ont.

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
® B demand daily. It pays to sell the best. We

guarantee Suchard’'s Cocoa against all other
WHOLESALE makes. Delicious in flavor. Prices just right
FRANK L. BENEDICT & CO., Montreal

Grocery Broker i

141 BANNATYNE AVENUE

W|U“|PEG - ;I’BE HODGSON GUM Co.
- Lawrence St.
COVERING M!;ken of High Chuugrmr:li:l‘

Popular Prices. Write for Samples

MANITOBA sn¢ SASKATCHEWAN oy T oy
OCORRESPONDENCE SOLICITED We make special brands to order.

e
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THE CANADIAN GROCER

| 1] - CHRISTI |-|

“CHRISTIE BISCUITS

—sell more than biscuits.”

That’s the text of all our advertising to the trade.

And—there’s a reason for it.

A majority of the particular women of Canada prefer
“Christie Biscuits.”

Our national trade is positive proof of that statement.

Now, Mr. Merchant! Isn’t it reasonable to believe that if your best
customers cannol buy *‘Christie Biscuits” in your store, they will
buy them at your compelitor’s.

More than that—they may reasonably transfer most of their trade
to the grocer handling “The purest of all pure foods.”

Aggressive general advertising is carrying the story of Christie
Quality and Cleanliness all over the country.

That adveggising is convincingly proving the fact that “ Christie Biscuils
are the best baked.”

Youir best customer will tell you that there’s a Christie Biscuit for
every taste and they all taste delicious.

The moral is plain.
~ Clinch the paying trade.

Christie Biscuits certainly do sell more than biscuits.

Christie, Brown & Co., Ltd.

Ill BISCUITS |l|

it B S A I A S S M T AN A3 e 723
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GRAPES

Sweet and full flavored.

Late varieties &f

PEACHES
Pears and Plums
APPLES

Sweet Potatoes,
Oranges, Lemons,
Bananas

FULLJLINES IMPORTEDJFRUITS.

McWILLIAM

I\ [

EVERIST

25-27 CHURCH ST. TORONTO
are Largest Receivers

Extra Fancy

TRACUZZI, Packe:

&

L

THE CANADIAN GROCER

Grapes are Now Coming F ref:ly and are Cheaper

Crop is Good and Prices are Likely to Rule Fairly Low—
Peaches are Coming Yet and Trade Will Continue for a Time
—Bartletts and Elbertas Nearly all in—OCantaloupe Rush is
Over—Prospects are for a Heavy Citrus Yield in California

—The Lemon Situation.

And now it is grapes that are begin-
ning to ocecupy most conspicuous places
in the fruit stands and on the markets.
Peaches are not yet done, and there is
still a good trade passing. Some do not

look for unusually low prices in grapes,

and it is not likely that they will go
lower than last year. Some believe that
if there should be any further deerease
it will only be slight. The erop is re-
ported well up to the average, and the
receipts already are heavy. Apples are
holding firmly at a rather high price,
and early opinions that prices would rule
high are more probable than ever.

There is a fairly good erop of apples
throughout the United States, and im-
portations may help the loeal condition.
Pears are moving steadily. They are of
fine quality and are bringing a good
price. As Sicily lemons are a late erop
it is expeeted that prices are likely to
2o up before the arrival of any of the
Hew l'l'lll).

The citrus erop in California this year
promises to be the heaviest in the his-
tory of the state. Not only are there
the brightest prospects for a heavy yield
of oranges, but lemons are also showing
well. Northern navels are about due
around the last of November. Florida
oranges should arrive about the first of
November,

MONTREAL.

Green Fruits—Grapes in large quan-
tities are eoming on the market. Even
under these conditions the market re-
tains its former firm condition on ae-
count of the heavy demand passing. Ap-
ples are coming in freely. and remain
at former quotations. Trade for the
week has been light in ether lines, still
dealers state that it is very little worse
than was to be expected at this season.
Prices in all lines are steady.

Apples, bbl. ..... 260 400 Oranges—
Bananas crated, Californis, 1ate
bunch......... 200 225 Valenciss...... 4 00 500
Oranberries, bbl. .... 12 00 Pineapples—
uts, Ao Floridas, osse... .... 5 50
Grapes, Delaware Plums, crate 22 27
orates ...... .. 200 22 Plums, Quebec . 050 100
Limes, H B osse 125 Peaches......... 15 17
Cali. S > oo L B R 360 400
.......... 25 500 Pears, Bartletts,
Melons, Montreal B v snivne oBED
__ R, 8 00 10 00

Vegetables—Large arrivals and light
sales are the features of the week. How-
ever, dealers note an improvement from
day to day in the demand and hope that
the dullness will soon pass off. At pres-

of improvement. Potatoes are in good
demand, and supplies are large. The
later varieties of corn are now on the
market, and are in good demand.

075 100 Montreal,doz.... 040 60
on oz.
40 050 T 100 132
75 0% Onions—
15 0% 8, , CAReS .. .... 2 60
40 050 Potatoes, bbl .. .... 200
O P arananowibig 076 © %0
w,
00 150 ned::
08 015 nches. ...... 0 0 30
35 080 Rhubarb, doz .. 025 030
.. 025 Spinach, bbl .... .... 350
Tomatoes,box.. 035 100
00 200 Turnips new,
Leeks, doz ...... .... 150 B 5 e it % 0%
TORONTO.

Green Fruits—The ' fruit market is still
a busy place and during the past two
weeks a great quantity of peaches were
disposed of. Loeal grocers have had a
big share in the retail fruit trade this
summer, and they are not yet through.
Peaches are by no means done yet, bul
it 1s apparent that Crawfords and EI-
bertas are just in their zenith and will
soon make way for other varieties. It
has been quite noticeable that the price
has held firmly. Consumers who have
been waiting for cheaper prices are like-
ly to end up the season empty-handed.
As was previously pointed out, peaches
were not a heavy erop, and the expecta-
tions of low prices have not been ful-
filled, and they are not likely to be,
judging by the market this week. Grapes
are coming more plentifully and prices
have dropped to as low as 17Y%e. They
are a pretty fair price and the shipments
during the past ten days have increased
with every day and they are now arriv-
ing in abundanece. Plums are quoted at
a higher price and in their case it may
be said that low prices did not exist this
yvear. Plums were below the average
erop and the price held firmly. Pears
have been going well at normal prices.
Cantaloupes are practically done. They
are still on the market, but they are dis-
appearing gradually every day. ‘‘Lemons
are cheaper in Toronto,”’” said one fruit
broker, the other day, ‘‘than in any
other place in the northern continent '
And such has been the case. Dealers in
the small towns have been getting more
money for their lemons than the loeal
dealers. Oectober quotations for lemons
tave been practically withdrawn as the
season is late this year and there will
likely be a small quantity of fruit of-
fering. More have been sold for No-
vember shipment and will be received
here early in Decémber. Stronger lem-
on prices -are fully expected by some.

ent prices are fairly firm and show signs Stocks are not heavy here, and with a

54

s 2




Cheaper

Low—

Time
1sh is
fornia

pes are in gnud
are large. The
are now on the

| demand.

Mnoo:l— 040 ¢ 60
treal, doz..

:on .......... 100 1325

nfons—

nish, cases.. .... g&
toes, bbl .. ....

ey, dowen... oo 015

mnips,new,bag 0 75 0 90
[ o 20 03
ibarb, doz 025 030
! B oo sins 3

50
mtoes, box 035 100

rnips, new,
aadants ‘075 0%

it market is still
iz the past two
of peaches were
cers have had a
fruit trade this
not yet through.
1s done yet, but
iwfords and El-
zenith and will
rer varieties, It
le that the price
imers who have
r prices are like-
n empty-handed.
ted out, peaches
and the expecta-
7e not been ful-
ot ]lké‘l) to be,
his week. Grapes
fully and prices
' as 17Y%e. They
nd the shipments
s have increased
y are now arriv-
ns are quoted at
heir case it may
1id not exist this
low the average
d firmly. Pears
t normal prices.
rally done. They
but they are dis-
ry day. ‘‘Lemons
’? said one fruit

‘“than in any
hern continent
case. Dealers in
een getting more
s than the local
tions for lemons

vithdrawn as the

r and there will
tity of fruit of-
en sold for No-
will be received

Stronger lem-
pected by _some.
1ere, and with a

late erop coming there is almost bound
to be a gap during which lemons are
likely to come to their own.
Avples, bhL.... 325 4 00

B AR R e
, basket.. 030 045 Lemons—
Apples, 8t. Law. Verdelli.... ... .... 5
rence, basket. 0 50 0 65 Limes, box..... .... 1
........ 160 200
Oantaloupes, Canadi Val 450 8
........... 0 Peach
B ounsies 25 040 Crawford. .... 075 1
Rocl{ Ford, Eiberta....... 1
e 040 Pears, Canadi
OCocoanuts, sack 4 00 4 50 basket........ 0 0
Cranberries, bbl 0 08 0 10 Pears, Bartletts
Gra) . e 22 basket........ 1
nadian, Pineapples,case .... 4
basket........ 01740 25 Plums, bask.... 075 0
Grape Fruit— Watermelon,ea. 0 20 0
California...... 37 475

o BY 8 m8 &8
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Vegetables—There is nothing unusual
in the vegetable market. Tomatoes are
higher and from all reports there is evi-
dently not a heavy erop left. Business
has been good up to the present. Po-
tatoes seem to be a good crop generally,
although in some sections the yield has
not been so good. Rot has been found
in some shipments, due, no doubt, to the
recent rains. It is not extensive yet.
Cabbage, carrots, ete.,, are moving in

about the usual way.

GRAPES

FULLY MATURED
Concord, Niagara, Rogers
LARGE SUPPLY. PRICES LOW

PEACHES

Late Crawford, Elberta

PEARS

Late Canning Varieties

YOUR FALL FAIR ORDERS SOLICITED

Wire, phone or mail your orders to

Stevens & Soloman
Growers and Shippers of
CANADIAN FRUITS
Phenes 1960 and 2700
HAMILTON, - - - ONT.

I

THE CANADIAN

best trade.

Whitco Brand Sweet Potatoes

GROCER

Cape Cod Cranberries
— e o

Finest quality dark colored fruit. Suitable for
Prices are low. Barrels or crates.

in hampers and bbls.

BRANCH AT HAMILTON.

Only the very select allowed in under this brand.

WHITE @. CO., Limited

Headquarters for the best in Fruit, Produce, Fish

and Oysters

TORONTO

Fancy

ARAM

FRESH ARRIVALS

THIS WEEK
Fancy Cape Cod Cranberries

in barrels.

Sweet Potatoes

in barrels.

HAMPERZUM

Celebrated Camel Brand F ancy

Layer Figs.

HUGH WALKER & SON

(Established 1861)

GUELPH, ONTARIO

FARD

WM. HILLS, Jr.
IMPORTER - NEW YORK

DATES

Ask your dealer for our “Monogram” brand of Fard Dates.
They are carefully selected and packed,
trade. Our ““Camel”’ Fards are packed with the samecare,
Our package Hallowi “Camel’’ brand are
wrapped dnd sold in attractive cardboard cart

“MONOGRAM” FARDS

PERSIAN

No better dates were ever offered.

and will prove a drawing card for you in your fruit-food
though shade smaller date than Monogram.

growing daily in demand—are neatly and carefully

Phone Main 5115

ons. Inyourordertothewholesale mention ourbrands.
“CAMEL” FARDS

“CAMEL” HALLOWIS

W. B. STRINGER
AGENT - TORONTO

55
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00 135
Tomatoes, Can.,
03 basket 11 qt... 0 30

Newturnips, p:r
11qt. basket.

Onions—

Spanish, large.. 225 50
WINNIPEG.

Green Fruits—As the season closes in
for all imported fruits, the quality is
slightly deteriorating. and prices are
weakening. A brisk trade is going on
still, however, and the econsumption
everywhere is heavy. Peaches are the

FHE CANADIAN GRUCEKR

leading lines this week and apples are
close seconds.

.u-- -~
&8 88 88

—

Vegetables—A heavy output is re-
ported by all jobbers. No changes are
reported, except that celery is stronger
and getting searce. Potatoes are also
firmer, and a higher price is expected to
rule shortly.

Parsiay,bor doe. ...

Radish, dozen.. ....
Rhubarb, 1b

Demand for Oysters Has Shown Improvement

Weather Has Been Favorable and Business has Shown the Evi-
dences—Some Lines of Fish Have Been Scarce and Prices Rule
High—Fish News From Both Coasts and From Inland Markets
and Waters—Fall Season of Better Demand is Beginning to

Make Itself Felt.

There has been an epidemiec of dog
fish on the coast of late, whiech has done
serious damage to the fishing. Another
cause for the seareity of fish was the
diffieulty in proeuring bait. When taken
together with the bad storms which have
been raging on the eastern coast, it ean
be readily understood why most lines
of fish are short, and prices high.

It is somewhat better this week, ex-
cept in haddock and eod, which still are
searce.

Shell oysters are coming in well. and
seem to be popular for this time of the
Year.

Reports from the east show that there
is a great shortage of mackerel and
prices are high. The demand for Bri-
tish Columbia halibut is also large and
prices are firm.

NOVA SCOTIA

Halifax, Sept. 29.—The fish business is
now booming and prices are soaring.
Despite the faet that the vessels are
returning from the Banks with good
catches, the price continues to advance.
The vessels of the Lunenburg fleet are
now nearly all home, and some of them
have landed as high as 2,100 quintals.
While the total catch is not as large as
that of last year, the higher prices will
make up for any deficieney in that res-
pect.

Codfish is now quoted at $5.60 per
quintal, which is about $1.50 higher
than last year. It is estimated that
in the Lunenburg fleet alone the fisher-
men will receive over a quarter million
dollars more for this year’s eateh than
they did for last year’s.

There is a marked searecity of macker-
el in Nova Secotia, and also on the U.S.
market. All the fish offering, both salt
and fresh, are readily bought up at high
prices.

Tn Halifax fresh mackerel are quoted
at the highest prices ever known in these

parts. Some few fresh fish that were
offered here this week sold for forty
cents each, which is a record price. The
fish were only of medium size. Thirty
years ago this week, large mackerel sold
in Halifax for fifty cents per dozen.
Oysters are also scarce and high. No
Prince Edward Island stoek has been
received here so far this season. Only
U.S. oysters are on the market and they
are quoted at nine dollars per barrel.

The receipts of fresh fish are smaller’

than usual, and a lot of cold storage
stoek is offering. Halibut is searce and
high on the local market.

QUEBEC.

Montreal, Sept. 29.—The fish situation
has been somewhat relieved this week by
the arrival of several large shipments.
The only lines hard to obtain are had-
dock and eod. Tt is thought that the
cateh of these in the next few days will
show a marked improvement.

The last brook trout have arrived
here that seem likely to this season.

FRESH
Fresh Lab'dor. salmon
hitefish. . vons

Nn lnollofk..l e N
Scotia herrings, bbl 5 00

_—_—D 0O~
-

8588 2853/

NEW BRUNSWICK.

St. John, Sept. 29.—The fish market
has never been known to be so bare in
St, John as during the past week. Strone
easterly winds along the ecoast pmctic-
cally tied up operations among the fish-
ermen.  Mackerel have never been so
scarce as they are this season. Along
the south shore of Nova Scotia, where
there is usually a plentiful supply, hard-
ly any have been taken this season.

Fishing in the St. John harbor and
along the coast of Charlotte and St.
John counties, is at present confined to
sardines or small herring. These have
been fairly plentiful, though nothing like
the past few seasons.

Leard’s Lobsters, Canned Chickep,
Chicken Soup and Quahaugs,
Write for prices.

W. A. LEARD
SUMMERSIDE, P.E.l

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and
Dealers in HIDES, WOOL and RAW FURS

Dried Apples

8hipments Bolicited
Settiements Prempt

W.A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE Manager

Highest price pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

ingersoll - Ontario

Weuld vou like our Weekly Cireular? "
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THE CANADIAN GROCER

SELL
THE BEST!

“OCEAN ” BRAND g

A Line that will Add to Your Reputation and Profit!

We have the most sanitary and up-to-date curing and freezing
equipment on the Atlantic Coast, and have sold over 50 carloads

to wholesalers throughout Canada for fall and winter trade.

Get in line with the wise Grocer, and push “Ocean” Brand in
your fish department.

Also, Boutilier's Smoked Fillets. Canada Strip Boneless Cod,
Our Speocial Fat July Salt Herring

If your wholesaler cannot supply you, write us direct.

Head Office: HALIFAX, N.S.

Halifax Cold Storage Co., Limited

Selling Branch

45 William Street. -

Buying Station: CANSO, N.S.

Curing and Cold Storage at

HALIFAX and PORT HAWKES-
BURY, N.S.

Montreal

We are distributing

FREE

to every bona fide customer a

Display Oyster Package

Sardines That Sell

are those that have a guarantee on
each tin !

Concord Norwegian

Ask for our booklet explain-

Sardines

: ing how you can secure one
are finest small autumn fish only,

packed, when freshly caughr, in
high-grade oil. Each tin is pro-
vided with an extra cover for use
after it has been once opened.
The care given in selection and
packing hsas retained
the natural delicate
flavor of the fish in
a remarkable degree.
Order from any
»®* wholesale grocer,
o°° and don’t forget the
name CONCORD.

Malpecque Shell Oysters
Capes Shell Oysters
Bulk Oysters Select Oysters
SMOKED FISH
Kippers

Haddies Bloaters
“NIOBE” BRAND, the Best in the Market -

*Cian Canne®

LIST OF AGENTS:

R.S. Mcindoe, Toronto; A. H. Brittain & Co.
Montreal; W. A. Simonds, St. John, N.B.:
Watson & 7ruesdale, Wl--ip.x Radigar &
Janion, Vancouver and Victoria, B.C.

D. HATTON COMPANY,

MONTREAL

i e R
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During the week a meeting was held
bere by the sardine fishermen and it was
decided to notify the canneries that they
would not aceept the rate which the ean-
ners agreed to pay for the fish, namely
$6 a hogshead. The fishermen had been
getting from $8 to $10 a hogshead, but
the canners recently notifiedq them that
they would pay only $6. At the meeting
lield here the fishermen agreed to aceept
not less than $8, which they claimed was
little enough and, pending word from the
canneries, fishing was suspended. It is
now stated that the canners finding they
could not get stock to work with have
agreed to accept the $8 rate an:l opera-
tions have been resumed.

Some vears ago the fishermen were a¢-
customed to gather in good catches of
fall shad, but that is now a thing of the
past. The ecateches have heen gettina
smaller year after vear and this season
not more than about 500 shad have besp
taken here. Those that were caught
were nearly all taken near Black’s Har-
bor, down the eoast. The fish are appar-
ently getting farther away from St.
John every vear. Some attribute the
falling off in the fisheries here to the
dredging being earried on in the harbor
almost constantly.

There is practically no change in
prices since last report.

made
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Fresh— Frozen—
Cod,porlb......c000 0 024 Mackerel, perlb..... on
Clams, pergal....... 06y Falmon, perlb...... . 0%
Halibut, per Ib. 010 Shad, each.......... 03
Haddock, per b, 003 Hwordnuh, perlb 012
Herring, per doz. 0 1) 03 Can
U sters, p"? ig lnbweu 8doz. ) b,

Pickerel, perlb. .. ... 0 17 40 17 50
Smelts, perlh ....... 008 hohoun 8 doz. i lh

B vivssss 1501200

BRITISH COLUMBIA.

Vancouver, B.C., Sept. 28.—One ves-
sel eame in this week with 230,000
pounds of halibut, caught in Alaskan
waters. The company, which operates
this boat, along with others, reports that
the demand for halibut is so great that
it eannot be supplied.  Notwithstand-
ing, the price is still at four ecents,
though it may go up later. In Boston,
the price is 15 and 16 cents.

In salmon, there is also strong demand,
with the result that the price is high,
thirty eents being paid to fishermen for
cohoes. These fish are pink tinted, and
are better in quality than the other kinds
available now. They are sought by the
canners, so that shippers of fresh or
mild eured fish ecannot get the supply re-
quired. Considerable herring are now
being caught at Nanaimo and is largely
being used as bait for the haltbut fishers.

Codfish, perlb.. .... 03 Salmon, fresh... .... 08

Halibut, perlb. . 04 Salmon, cohoes, each 0 37

Herring, pr. 1b.. .... 003 Smelts, per 1b.. 003
ONTARIO.

Toronto, Sept. 29.—Supplies are com-
ing in more freely just now and local
fish dealers are beginning to settle dowy

Display your Oysters in a
“Coast-Sealed” Cabinet

This is the handsomest, most practical and convenient oyster display cabinet

It requires but ONE-EIGHTH the amount of ice used in other cabinets, owing
to the vacuum chamber construction.
Ice tank sits in the centre, with three gallons of stock below and two above—
thus enabling you to keep your stock absolutely fresh until the last pint is sold.

Sold Outright $17.00 f.o.b. Toronto

No strings attached—no jug-handled loaning agreements with the view of coerc-
ing you into buying any particular line of oysters.

Your own judgment will suggest that you handle only “ Coast-Sealed "' Oysters,
because they are the cleanest, fattest, best flavored oysters on the market They
reach you in a container that is sealed at the coast and which holds nothing
but pure oysters—no muck or slime—just solid oysters, all over four years old
and with the real salt sea flavor unimpaired.
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Write us for Prices and Particulars.

Connecticut Oyster Company

88 Colborne Street, : :
Head Office : Milford, Conn.

for the fall business. ' They say that
whitefish and halibut are rather searce
but trout are plentiful and the demand
is heavy. Dealers are beginnig to show
heavier stocks of cod, haddie, bloaters,
and other varieties and this appeal is
having a good effeet.

Demand for oysters has shown econ-
siderable improvement during the past
ten days and there have been many or-
ders filled.

FRESH CAUGHT FISH

coco
SS8

FROZEN LAKE FISH
L s o5 v anaivin 00 Pan frozen whitefish.. 0 10
Whitefish, frozen.... 00§ Gold eyes 006

OCEAN FISH (FROZEN)
Herring, per 100....... 150 s.lmun,plnk perlb.. gg

0
oneless Digbys, box 1 00 AR
Cod uenose, * 40 Oysters, selects, gal... 1 86
Cod-u-l perlb...... 007 Quail on tosst, per Ib.. 0 05

MANITOBA.

Winnipeg, Sept. 20.—The fish trade is
in good condition notwithstanding the
inability to get stocks econveniently.
This applies to fresh fish only, as they
have to be brought in to a large extent
from western waters. The canned fish
market is short on many lines just now.
Indieations point to a stronger salmon
market particularly on 1 1b flats.

: : Toronto, Ont.
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SHIVERING FISH—

They would be, could they feel—those fish that
comprise our stock. For our new cold storage
has been completed—and it is a cold storage.
It is the largest, most modern fish warehouse
in Canada—has no equal.

We spent the money on it so as to give you
more prompt and better service than ever
before. Give us an opportunity to show you
how we can make good.

ALL KINDS OF FISH IN SEASON

Do not neglect your stock of Sealshipt Oysters.

Montreal LEONARD BROS.

5 Lo
St.John, N.B. WHOLESALE FISH AND OYSTERS Sy
Grand River Distance

Gaspe, Que. 20 to 26 YOUVILLE SQUARE, - -

_

BRANCHES: P.O. Box"639

MONTREAL

Telephones

UILDS UP
USINESS

Because the most carefully selected
= \ smallest and sweetest fish is the sardine herring caught
in weirs or traps in Passamaquoddy Bay. And in the BRUNSWICK BRAND
they are canned in such a manmner that the natural flavor is preserved.
This is the brand, Mr. Grocer, you can handle with credit to your store
and with increasing profit to yourself.

BRUNSWICK BRAND
Are Quality Goods.

CONNORS BROS., Limited, Black’s Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H. B, Hillcoat, Sydney, C.B.: J. L. Lovitt, Yarmouth, N.S.: Buchanan & Ahern, Quebec: Leonard
Bros., Montreal: A.W. Huband, Ottawa: C. DeCakgeret, Kingston; James Haywood. Toronto: Chas. Duncan, Winnipeg: Shallcross,
Macaulay & Co., Calgary, Alta.; J. Harley Brown, London, Ont.; Johnston & Yockney, Edmonton, Alta.

= - «

r # CONNORS BROS
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California Raisin Statistics for Three Years

Indications are that Supply Will be Inadequate to Meet the
Average Demand—Crops, Shrinkage, Local Consumption and
Carry-Over Given—The Estimate for 1910 Below Average of

Past Three Years.

The Grocer is in reeeipt of figures
which have been carefuliy compiled from
the records of the transportation eom-
panies, regarding the California raisin
crop for the past three years, shipments
for the corresponding years and the an-
nual turn-overs. The figures show ship-
ments from Oectober 1st for one year, to
September 30th next, as in the average
vear the shipments of seeded raisins are
light prior to the beginning of October.
The figures represent tons.

LR R 75,000
Shrinkage .......... 5,130

BOIENOE . ivioniesssanonis 69,870
Shipments .......... 52,600
Local Consumption .. 4400

— 57,000

1907 Cary-over .......eesve 12,870

BN 100D - ..cvssinsninsh 65,000
1908 Supply ........ 71.870
Shnnkage .....c.00. 5.670

1 T AR 72,200
Shipmeenis .....0.o0c 4 59,000
Local Consumption .. 4,000

— 63,000

1908 Carry-over .......co.s 9,200

100D 00 .. .o ook 70.000
1909 Supply ........ 79.200
Shnkase . ....... .- 6,200

Balinee ........oocoridins 73,000
Shipments .......... 65,000
Loeal Consumption 4,000

69,000

1909 Carry-over ........... 4.000

1910 Crop (Estimate) .... 55,000
1910 Supply ........ 59,000
DUCMEREE ... icisvie 5,300

53,700

Shipments 1909 ........... 69,000

- R 63,000

WO v 57,000

Total .05 08 189,000

Average vearly shipments .. 63,000

The erops of the various years are
always figured on grower’s or sweat-box
weights, which are the gross weights,
while the figures representing the ship-

ments are the net weights of the manu-
factured products. The shrinkage re-
ferred to in this statement is the loss in
weight by the stemming and the seeding
stock. "

The estimate of 1910 erop is stated to
be a conservative one, and in faet some
packers put it at 5,000 tons lower. The
general belief is for a erop twenty-five
per cent. less than that of 1909. All
estimates are based on perfect climatie
conditions during harvest, and were
made prior to the recent rain, which may
reduce the erop somewhat. There have
been years in the past when more than
one-half of the erop was damaged to an
extent that made it neeessary to sell it
as second grade stock.

The Demand Increasing.

With no export demand to speak of,
the average annual shipments for the
past three years have been 63,000 tons,
while for the past twelve months it has
been 69,000 tons, showing that at reason-
able prices the eonsumption of raisins is
increasing; this year, based on favor-
able conditions, there will be practically
10,000 tons less available, and the short-

-age may be much greater with unfavor-

able elimatie eonditions.

It is known that stocks in jobbers’
hands are much less than previous years,
and with the serious shortage on the
coast, it looks as if it were to be a bare
market with strong prices. To-day s
prices for loose and seeded raisins, the
grower claims nets him but little more
than the cost of produetion, and when
this faet is eoupled with the faet that in
previous years raisins have been pro-
duced at a loss, The Groecer has reason
to believe that an exceptionally strong
market will prevail.

REPORT ON LATE CROPS.

Corn ard Potatoes Got Off to Bad Starts
—The Tobacco Situation.

The Ontario Department of Agrieul-
ture in their last bulletin on Ontario
erops report tae following about eorn,
tobaeeo and potatoes:

Corn—The corn erop got off to a bad
start, the weather turning eold and wet
just after planting, rotting some of the
seed.. Complaints of inferior seed are
also ecommon. For these two reasons
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‘there was a great lack of germination,
and considerable corn land had to be
more or less replanted. Crows, black-
birds, and grubs also did injury to the
young corn. More recent weather, how-
ever, has favored the erop, and it was
making a rapid and promising growth
when correspondents wrote.

Tobaceco—While a few promising
fields of tobacco are reported, the bulk
of the crop is rather backward and un-
even in appearance and yield. The
early part of the season was unfavor-
able to growth, and consequently much
of the planting had to be done late.
There are reports of damage by hail,
and grubs and other inseets also did in-
jury. However, the erop was picking
up with the advancing season.

Potatoes—Early  planted potatoes
suffered from drouth and will yield
lightly, but those planted late will give
a fair return. The Colorado potato
beetle has been present in unusually
large numbers in nearly every section
of the Province. So far only s'ight
mention has been made of rot.

Statistics on Tea
Growing in the

East Indies

The great advances made in the In-
dian Tea Industry are represented by
figures compiled by the Commereial In-
telligence Department. There are 555.-
305 acres under eultivation, of which
438,000 are in East Bengal and Assam:
33,000 in Bengal; 8,000 in the United
Provinees; 9000 in the Punjab: 16,000
in Madras, 29000 in Travaneore and
1,500 in Burma. Chief interest lies.
however, in the great inerease in pro-
duetion. The produetion last vear wa-
262,560,000 lbs., or three and one-half
times what it was 25 years ago.

In the same time the area has in
creased only 95 per ecent. The direc
shipments to the United Kingdom in
creased by over 12 million pounds.
while direet exports to Russia decrease
by over 8 million pounds. or nearly 4
per cent., The number of people em
ploved in the industry last vear were
516 000 permanently and 81.000 tem-
porarily.

Handling Fish

is Important in
the Retail Store

““In no kind of food is freshness more
intimately associated with wholesome
ness than fish, and in no kind of food
is skilled espionage more desirable ai
every stage in its distribution. In Bill-
ingsgate and the eentral markets of biz
towns the detection of bad fish is com
paratively easy, but fish have to be fol
lowed to the premises of retail dealer-
for it rapidly undergoes deterioration
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Many thousands of Advertisements were published by Sealshipt Agents during 1909.
The pile from which this photograph was taken was 4 ft. high, 4 ft. wide and 6 ft. long.

TheHigh-Class Advertising Helps we give the Sealshipt Agent

Besides our extensive magazine advertising, which makes SEALSHIPT OYSTERS easy to sell, we help
the SEALSHIPT AGENT to draw into his store the sales this advertising creates. We give you a blue and
white steel sign and blue and white muslin signs for your store front, transparent sign for your door, so
that all who pass through it see the Epicure enjoying his SEALSHIPT OYSTERS, plenty of interesting
recipe books, and arrange with you four the installation of a SEALSHIPTICASE. The SEALSHIPTICASE
is a beautiful, blue and white, poreelain fixture for the storage and display of SEALSHIPT OYSTERS. It
is a feature of all our advertising, and people look for it to identify SEALSHIPT OYSTERS and the SEAL-
SHIPT AGENT. Its wholesome appearance will give vour customers immediate confidence in SEALSHIPT
OYSTERS, in fact it is the greatest sale-making fixture ever devised.

OUR LOCAL AD ERTISING SERVICE

We supply the SEALSHIPT AGENT with attractive newspaper advertisements, all ready for him to
insert in his loeal papers. These advertisements are well written and ‘‘appetizing.’”’ They are as sueceessful
in bringing business to the SEALSHIPT AGENT as the other helps we give, and the result of our eo-opera-
tion in giving such local advertising help is that people leave stores where no oysters or ordinary oysters are
sold and go to the store where SEALSHIPT OYSTERS are sold—and the SEALSHIPT AGENT often

secures their entire patronage. Write for our catalogue and particulars and seecure the sale of SEALSHIPT
OYSTERS in your locality.

5[4[5/7//)7 Orﬂ[p Sysrem

SourH /VO/?WALK, ConNECTICUT
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and there is no doubt room for improve-
ment in the mode of dealing with fish
even in some of the best shops.”” This
is an extraet from the report of an ad-
dress by Sir J. Creighton-Browne at a
conference of the Sanitary Inspeetors’
Association held in London recently.

On account of the food value of fish,

THE CANADIAN GROCER

he advocated broader methods to be fol-
lowed in order to inerease the demand
and to create new dealers who would by
their customers increase the demand. He
also advocated conservation of the fish
and methods to increase the production
in order that abundant supplies will al-
ways be assured.

Peculiarities of the Growth of the Smyma Fig

Male and Female Trees Necessary for the Propagation of This
Popular Fruit—One and a Half Million Trees in the Meander
Valley—Demand Being Widely Extended.

.The Meander Valley in Turkey is the
home of the Smyrna figz. The erop is
maturig now and the prevalent winds
are a big factor in the proper ripening.
These winds from the North and West
in the Meander Valley are dry and are
necessary to make the fig white and
mellow.

The Provinee of Smyrna produces two
varieties of figs one of which is con-
sumed in a fresh state in the home
market. The other ecomes in the washed
or pulled fig and also the spread figs,
ranging from one and one-half inch to
the umbrella fig.

In the figz-growing distriet in the Val-
ley of Meander are about one and one-
half million trees. These have a male
and a female representation that is
vital to one another, and to the propa-
gation of the fig industry. In faet with-
out the one or the other the fig could
not exist. The fies of the male trees
are sour and pithy and are not edible.
The blossoms begin to appear on these
trees about the middle of April. This
is much before the female tree shows
similar signs of produetion, but this
faet is provided for by nature to make
possible the proper maturing of the fig
of eommerce.

Peculiarities of Production.

The figs of the male tree are gathered
while green and are then sewn together
in wreaths of four or five figs. Be-
tween the first and fifteenth of June
these wreaths are hung on every female
tree. The fizs in these wreaths gradu-
ally begin to dry, during which time the
female tree has produeed fruit, although
this appears fully a month later than
the fizs on the male tree.

As soon as the male figs are quite dry,
a large number of tiny flies emerge
from a hole at the bottom of the fig and
fly to the female figz. One male tree
will furnish enough flies to nourish 150
female trees and two or three of these
flies are sufficient to fertilize, insure the
proper growth and bring to maturity
the female fig, which is in every case
the fig that is sold for consumption.

Frequently it happens that flies do not
enter a fiz in the manner deseribed and
these figzs do not mature but fall from
the tree and are not used for eating pur-
poses.

About sixty days after the natural
process referred to, and as a direct re-
sult of it, the female figs are entirely
cured and matured. They are then
gathered, spread on mats and exposed
to the sun for three or four days and
sent to the factories to be worked and
made ready for market.

Consumption Greatly Increased.

A great change has been noticed dur-
ing recent years in the condition in
which figs have been marketed. Some
of the Smyrna dealers realized the im-
portance of the European and North
American demand and as a result they
are frequently received to-day tempting-
ly packed in boxes and are really a
dainty fruit. The result has been that
the demand has doubled under the im-
proved conditions.

TRADE NOTES.

‘“The Big Double Store on the Corn-
er,’”” Alvinston, Ont., is now occupied by
R. B. Keeler & Son, general merchants.
The premises were vacated some weeks
ago by E. E. Spackman & Son.

E. Carter, Toronto, and C. Stevens,
Stratford, Ont., were the names given
by two young men caught coming out
of C. J. Norsworthy’s grocery store,

corner Elgin and Wellington Streets,
St. Thomas, Ont., by way of the rear
door, one night recently, laden with bis-
cuits and eanned goods. They were
later eonvieted of theft and sentenced
to terms of imprisonment.

The grocery business of Hanley Bros.,
Belleville, Ont., which was conducted for
a number of years by that firm, has
changed hands. J. H. Conn, formerly of
Ottawa, is the purchaser.

William Miller, who has been eclerk-
ing for D. Graham, grocer, Strathroy,
Ont., has purehased a grocery business
on Broadview Ave., Toronto.

Never Run Short of

SHAMROCK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

CLAY PIPES

None equal. Insist upon McDougall's
There IS a difference.

D. McDOUGALL & CO., LTD., Staseow:

SPRAGUE

CANNING MACHINERY §0.,
OHIOAGO, ILL., U.8.A.

The Big Black Plug
Chewing Tobacco

‘“A Trade Bringer”

8old by all the Wholesale Trade
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L N\’ carry a Full Stock of
D ' & Royal Baking Powder.
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the end yields the

ocK larger profit to the
Absolutely Pure FOCEE

G The only baking powder 8 ;

'BACCO made with Royal Grape

e Cream of Tartar

gl No Alum,No Lime Phosphate

. tobacco THERE IS NO SUBSTITUTE
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Are You Keeping Your Tobacco Stock
LTD, s Up-to-Date ?

IF NOT, WHY NOT?
IRY 80,

“Tucketts Special”

the new 10c. plug is the Iatest

e e A P A

Order from Your Wholesaler

Manufactured

frose Imported Leaf Exclusively

AR R 2 o T o A e e AT

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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Classified Advertising

Advertisements under this heading, 2¢. per word for
first insertion, lc. for cash subsequent Insertion.

Contractions eount as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must aceompany all
sdvertisements. In nNO oase can this rule be overlooked.

THE CANADIAN GROCER

OUBLE {our floor space. An Otls-Fensom hand-
power elevator will double your floor space, en-
able youto use that upper floor either as stock

room or as extra selling space, at the same time In-
creasing space on your ’roud floor. Costs only $70.
Write for catalogue “*B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (th)

Advertisements received without remittance t be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

BUSINESS CHANCES.

OR SALE—Grocery, crockery and provision busi-
ness, Established since 1864. Annual turnover
about $30,000. Splendid connection ; large farm-

ing district. Must be sold at once. Good reasons for
selling. Apply JAS. R. LOCKHART, Pembroke, Ont.

R SALE~Grocery business, large corner store in
growing locality; well established, splendid con-
nection, big order trade; annual turnaover $20,-
000. Must be sold immediately. Good reasons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. ()
-

GRY BUSINESS SYSTEMS are devised to suit
every department of every business., They are
lebor and time ravers. Produce results up 1o the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

proo! Construction, Used in many of the largest
business prem!ises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—U.In* the
** Shou-perior” Autographic Register. hree

REPRESENTATIVES WANTED.

ROBABLY the most talked about maehine in Can-
ada is the Hainer Book-keeping Machine. It
combines in ome machine the cash and credit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposi-
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto, n

POSITIONS WANTED.

ies issued at one writing. 1st, Invoice ; 2nd,
Delivery Ticket; 3rd, Charge Sheet erforated for fil-
ing. No hllldlllll o! carbons. igh grade printing
and neat invoices, Make full enqnirg Autographic
Register Co., 191-193-195 Dorchester StJE., Monlr;)nl

VERY Retail Merchant should write for a copy
o! our finely illustrated catalogue of rebuilt
typewriters. Itshows the best typewriter bargains

ever offered in Canada. Moreover, it contains facts
on retail advertising intensely interesting to retail
merchants. Itisfree. The Monarch Typewriter Co.,
Limited, 88 King Street West, Toronto, also Montreal,
Hamilton, Lo don, Ottawa,

ITUATION as Manager or Sub-Manager wanted by
young man, with exceptional English and Con-
tinental experience. Reply ** Chocolate,” clo T.

B. Browne, Ltd., 163 Queen Victoria Street, liondt;n.
40p

WANTED by gentleman of experience, position as
representative to call on grocery and allied
trades. Highest reference as to integrity and
ability, Commission, or salary and commission
basis. J.O., 21 Buckingham Ave., Montre-(l.
39p)

MISOELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

NY mmn whe has ever lost money in the mails has
had occasion to learn by painful experience that
the o-lyhrroper way to remit money is by Domln

ion Express Money Orders and Fonl,n Drafts.
lost or delaved In the mails. & prompt refund is |rrlng-
ed or new Order issued without further charge.

CCURATE COST KEEPING IS EASY il you
bave a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour. Several operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with a machine suited to your requirements. rite for
catalog. International Time Recording Company of
?-nndn. Limited. Office and factory, 20 Alice Street,
oronto

USINESS MEN, professional men, merchants and
church workers, find innumerable uses for
Fulton Sign and Price Markers., The Fulton

Rubber Type Company of Elizabeth, N.J., are makers
of Ink Pads, Daters and Business Outfits of high
quality. Sold by all stationers. A. R. MacDougall &
Co., Toronto, Canadian Agents.

OPELAND- CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (tn)

OUNTER CHECK BOOKS—Especially made for
the grocery trade, Not made by a trust. Send us
samples of what you are using, we’ll sead you

prices that will interest you. Our Holder, with patent
bon attachment has no equal on the market. Sup-

for Binders and Monthly Account Systems.

: ss Systems Limited, Manufacturing Stationers,
oronto,

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada. (tn

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co..
Ltd., 129 Bay St., Toronto. ()

ONEY—Everybody wants the best. My 1810 crop
of pure White Clover extracted now ready for
delivery. Write for prices. CHAS. T. ROSS,

15 Liverpool St., Sherbrooke, Que. (43p)

F YOU have been afflicted with one of those foun-
tain pens that won't write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
nnio:er. W.J. Gage & Co., Toronto, sole agents for
Canada.

AY’S FURNITURE CATALOGUE contains 160
pages of fine half-tone engravings of newest de-
signs in carpets, rugs, furniture, draperies, wall

papers and pottery, with cash prices. Write for a copy
—it’s free. John Kay Company, Ltd., 36 King St.
West, Toronto.

system of reinforced concrete work—as success-
y used in any of Canada’s largest buildin
gives better results at lower cost. " A strong state-
ment” you will say. Write us and let us prove our
elaims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Our
I

UR NEW MODEL isthe handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Speelnhln Co., Toronto.

SCOTCH PLAID STATIONERY is the lnenl cre-
ation for business and society corr

AMPLES FREE—Write us to-day for free samples
of our mew two-eolor Counter Cheok Books—
white and yellow leaves. We make Check Books

endfold and sidefeld, single and triplicate pads.
Lowest prices. Dominion Register Company, Ltd.,
100 Spadina Ave., Toronto.

HE “ Kalamazoo” Loose Leaf Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back Is flex-

ible, writing surface flat, alignment perfest. No ex-
posed metal parts or complicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd,, King and
Spadina, Toronto. (tn

TH! METAL REQUIRED In a Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce-
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath., Complete stock, quick
delivery., Belore deciding write us for catalogue and
prices. Expanded Metal and Fireprooling Co., Ltd.,
Fraser Ave., Toronto. (th

WANTED—A splendid opnr‘ull% for dulon te
handle the best Ad-
dressing and Office Printing Machine on the
market. Exclusiveterritory. Send name and address,
‘vlu occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamll-
ton, Ont. (tn)

WAREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

HEN buying booicuu insist on havingthe best
on the market, “‘Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal-

ers. lllustrated booklet sent free on request. Canada
Furniture Manulacturers, Ltd. General offices, Wood-
stock, Ont, (cf

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We
specialists in the planningof stores and offices.
Our catalogue conta’ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our cnulolwe.l? Jones
& Co., Ltd., 30-32 Adelaide St. Toron)lo.

LIVE MERCHANTS use National Cash

725 000 Re;nucrs We couldn’t sell them un-

less they saved people moaey. The

National will guard your money too. Write us for

proof. National Cash Register Co., 285 Yonge St.,
Toronto,

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE is the most popu-
lar periodical of its kind. Why?P Because each

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instruotive and Interestingarticles appear-
ing In the other magazines and pericdicals of the
month. Thecream of the world’'s periodical press is
too valuable to overlook. BUSY MAN’S is on sale n
all news-stands. Better still, send $2 for one
subscription. Mail it to-day. The Busy Man’s Mnnl-
ine, Toronto.

TECHNICAL BOOKS.

ALES PLANS—This book is a collestion of 333
successful plans that have been used by retall
merchants to get more business. These include

Special Sales, Getting Heliday Business, Co-operative

Advertising, Money-Making Ideas, Contests, etc.
Price $2.50, postpaid, MacLean Publishing Co.,

?ehllnl Book Dept., 143-149 University Ave.,
oronto.

Paper and envelopes present a finished linen
surface, most agreeable to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Ltd., Toronto. Mg

AVE 50X OF THE COST OF HANDLING
merchandise by install'ng = Beath System of
Overhead Carriers. Saves valusble floor space

because the trackage Is on the ceiling. Systems for
all kinds of bulleue%llrn or nnull. Write us for
illustrated catalog. Beath & Son, 193 Ter-
suley Street, Toronte. (t)
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ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
Illl: power should receive this publication regu-

also see that itis placed In the hands of
r or superintendent. Every issue is fu
pnnlnl articles, well calculated to su
‘n the operation o ‘4 plant. Conden
Muhmrl nml " inserted free lor nburlbon
Machiaery for Sale” ndnnlu~
- nts one cent per word gach insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Unlversity Ave , Torente.

QAT b powI®E
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Baking Powder
md w. EH an.mnioo
a-db. tins, $ dua. mu...... o
#-1b. tias, 8 .

... 80 50

WD VDD DO bt et et et O
SLRHEBLI

s
8§ 2

pecial dheoum of 5 per cent. allowed on five
cases or more of “Magic Baking Powder.”

.a.aw PUWOUER

Rarrels— When packed in

barrels one prer cent. ¢ ls-

count will be a'lowed
LIMITED

-
JnsS =28
@ Hhohue ©

Orange Jelly....
Green Fig..
L@mon :

P

2
3 |
1
o3
.. 18
1
.2
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Pure Preserves—Bulk
51bs. 7lbs  14's &£ 30s perlb
59 082 ... 010}

.05 082
Freight lllovod up to 25¢ per 100 lh-

WHITE SWAN RPIOKS AND OFR¥ALR LTD

White Swan Baking Powder—1-lb. tins, 3-
doz. in case, $2 doz.; §-1b. tins, $1.25 doz.;
{-1b. tins, 80c doz.

No.12,4-0z.,
No.12, 4-0z.,
In Bo

FOREST CITY BAKING
POWDER

WHITE SWAN BPICES AND
CEREALS, LTD.
‘White Swan Breakfast Food

2 doz. in case, per case

$3.00.
The King's Food, 3doz. in
case, per oase $4.80
White Bnn Burley

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Decocossssoscescase

d:?ﬂh%:;..““.

Gﬂlm- Mammoth, }-«ross box
Ohocolates and Cocoas
THE COWAN CO., LIMITED

Cocoa—
l’lerlecugn. l-lb.“ =
tins, perdos... .

¥ Por!op:uon. §-1b.

3, perld
Lovdon Pearl, 1b. sesssas
special quotnl'onl or Coocos in bbln.
o sl Per Ib.

nsweetened Chooolate—
& §'s, oakes,13-1b. bxs 0 3¢
g Rock, {'s H.m e

Bweet Chooolate—
Quuncn?e.cn..hnndh.ﬂ-lb bu..
perlb........

3“0& M s, 12-1b. boxes .
Pmu.. $-1b., 13-1b. boxes, por lo.

risi oot asanis
oyal Navy. §ie. s, boxes, por Ib..
#, 13-1b. boxes, per lb-

unresss

[oings £ v cakea—
Chocolate, vnlu. plok, lemon, orange.

t cream, io
Inbox.perdonn 090

“”%ra
gb.o':: bt:v'lhn. No. 1" B-ib. ‘boxes

1
Milk ch:
Milk chooolate, So o-lu. per box..

Agents, C. E. Co lnon a Son, Montreal.
ln} ‘{e:ndl 1b. tins, 14-1b. boxes, per .
b

0
0
0
0
0
1
.1

Smaller quantities
JOHN P. MOTT & Co.'’8.

R. 8. McIndoe, agent, Toronto ; Arthur M.
Loucks, Ottawa; J. A. ’hylor Montresl 5
E. Huxley, Winni ; Tees & Persse, Cal-
gary, Alta.; Standai Bmkence Co., Van-
couver, BC G. J. Estabrook, St. John N.B.

'!uv

¢

Hou s breakfast oocot.lOo. du 90
mkhnoooot. L ITTrS

No l uboouhu. [y

men sticks, per gross.
Diamond chocolate, §'s

Plain choice chooolate llqlwrl
Sweet. Chooolate Coatings ....

WALTER BAKER & CO., LIMITED.

Premium No. 1 chocolate, innd 1b. cakes,
35¢. 1b.; Breakfast cocoa, 1-5,1, 4, 1 and 51b.
tins, 4lc. 1b.; ; German's sweet chocolate, § and
1 1b. cakes, 6-1b. bxs., 26c. Ib.; Osaracas sweet
chocolate, } and } 1b. cakes, 6-1b. bxs., 32¢c 1b.;
Auto sweet chocolate, 4 1b. cakes, 3 and 6 Ib.
bxs., 32¢. 1b.; Vanilla sweet chocolate, ?lb
cakes, 6 1b. tins, #4c. 1b.; Falcon cocoa (h
or cold soda ), 11b. tins, 38¢c. Ib.; Cracked
cocos, § 1b. pkgs., 6 1b. bags, 32¢. 1b.; Caracas
tablets, 100 gdll tied 58, per box $3.00. The
above qnoution‘ are f.0.b. Montreal.

BRRVLRL

Cocoanut
cnunn\s oooovu'r co MONTREAL.

0c., 40c.
ked in 15 1b. nnd 30 1b. cases.

ocooo

=fj s
l“d y n:o‘om(

1b. pac!
{% n-orwd- 5,10, 151b. cas. 0 30
b, Ib pailsand 10,35 and 50 Ib.
lnlslb.tinl. 151b pai 2 16 9 Ib.
W'Nmmo-,ﬂnonrlp uu o 011
Best Shreaded.. i 0 16

015
o1

WHITE SWAX SPIORS AND OEREALS LTD,
BSwan Oocoanut—

[T TP & I

R P S Sl |
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Oondensed Milk
BORDEN'S VONDENSED MILK CO.
Wm. H. Dunn, Agent, Montreal & Toronlo.
Cases. Duz.
e Brand Condensed Milk... ﬁ 00 150
Gold Seal Condensed Milk...... 115
Challenge Cond i 10
Peerless Brand Evaporated Cream
five cent size (4 dozen). ! 050
Peerless Bnnd Evaporated Cream
famil, 0%

pint size (4 dozen)
Peer.}e- ll:!rlml Euponud Cream
otel si

TRURO CONDENSED MILK CO., LIMITED
**Jersey” brand evaporated cream

per case (4 dozen) 50

Reindeer” brand, per case (4 doze m 500

EBY, BLAIN Q0. LIMITED.
tandard Coffees
Roasted whohor mnd Packed in amp

and tins
glub Houu ‘) 32 Ambrosia

Oate, Dr Gonrmeu. 1 Ib. Fancy
Glass Jars, ground
German Dlgdel]on } sud 11b. tins,
l’.‘nq).[lh Breakfast, 1 1b. tins, ground
WHITE SWAN BPICEZS AND OFREALM LTD.
White Swan Blend.

S%c. Ib

lo—Jsf #1b.tine
30c. Ib.

Mo-Ja, 1-1b.tins
280. 1b.

lgi .fb’..lb' tins

oures—1-1b. tancy glass jars, per

‘que—I-1b. amber Zlass far,
w»! b § tumblers), §:C per dor

THOMAS WOOD & 0.
"Gm Edge’ Inllb.
. 908
"Gllz ldn In I Ih.

L Large size jars, doz.. 8 25

Medium size 1“‘-‘ 50

rial holder— —'T.— LARE -"‘-
size, doz. 18 00 .;ta'Al[a[[s‘
size, 'doz. 17 00
size, doz. 13 00
size,doz. 2 40
mmdu 140
Oream Che®se—

each 1 desen

Packed in 308 and 50-1b, case
Terms—Net 30 days pregmid.

Ground or

Gonfeotivns
TH® COWAN 00., LTD,
Cream Bars, d(uémorwd ﬂuorl, box
Milk Chocolate uch‘ 36 in box,
es, 36 in box **
Chocoluw Wden l;o 1, 5-1b. boxu. lb

Maple Buds, 5-1b. box:
\ﬁ lihk Ohocolate, $-1

2RBEER

o.o..-—-—

oronto.
IMPERIAL PEANUT BUTTER
Small, cases 2 dozen... .. 095 dozen
Medium, cases 2 dozen. 180 *
Large, cases 1 dozen .... .275
Tumblers, cases 2 dozen . .13
25-1b. pails 015 Ib.
Coupon Books—Allison’s
For sale in Oansds by The Eby Blain Co.Ltd
Toronto. O.0. emis & . Montrea
92, 83, ao $15and
same price One size or asser
nu-wclnn:n
Under 100 books
100 books and over. .
500 boeks to 1000 bopks .
For numbe oover “and each coupen,
extra per book

Infants’ Food
Ro' inson’s patent barley,
-1b. _ting, $1.25; 1-1b. tins,
2. Robmwu s patent

ﬁ:ouux “b tins, §1.25; 1-
tins, $2

¥ uvonng Extracts
SHIRRIFF'S
% og. (all ﬂuonl do:. l

“ "
l 1
i
soounts on applioation.

CRESCENT MFG. CO
Mapleine
2 oz. bottles (retail at 50¢c.)
4 oz. bottles (retail at %c.)
8 0z. bottles (retail at £1.50).,
16 0z. bottles (retail at i?)
Gal. bottles (retail at $20)

CANADIAN MILE PRODUCTS, LTD , ronon‘m
Trunulk full cream, per case (4 doz). tlb

BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Roge & Laflamme, Montreal and
Toronto.
1-1b. glass jar, screw top, 4dor_, perdoz. $2 20

T. UPTON & C
Compound Fruit Jams—
12-az. glass iars, 2 doz. in case, per doz. 1 00
2-1b." tins, 2 doz. in case, per doz 130
5:nd7lb tin pllll, 8 and 6 pails in
crate, Fer 1b
7 wood pails, 6 pmle m cnto. per 1b..
30-1b. wood pails,
Compound P‘nut. Jellxel—
12-0z. glass jars, 2 doz. in case, per doz..
2 Ib. ting, 2 doz. in case, per lb.
7-1b. wond pmls. 6 pails in crate,
30-1b. wood pails

"Sou
JOS. CAMPBELL 0., CAMDEN, N.J.

Soups (condenled)—No 1 cans, all kinds
per dozen $1.20. Chicken soup, $1.25 per
dozen. Pork and Beans, with tomate
sauce or Boston style—No. 2 cans, dos. £140,
Tomato Ketchup — Bottles (10c. size o
doz. $1.40. 'I‘lbuco—Kewhup- Bottles (1
size only) doz. $1.40 Chili Bauce—Bottles
(10c size only) doz. $1.40. Mustard (prepar

ed) — With snoon (new) doz. $1.40; No. 89
jars, dor. "I»W.

W. OLABRK'S
SPECIALTIRS

Chateau Brand
Baked Pork and
Beans, with toma-
to sauce or plain
\ndlvidunl, 50 ote. ;

no;l)‘o. !.aldl}

v
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THE CANADIAN GROCER

ALWAYS RIGHT. sist:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
i counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’s SUN
PASTE. Just push it and see them come back
for more.

Canton, Mass., U.S.A.

L P e i e,

D .
BRANDS

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unswestened)
The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.

Lines that mean much in profit
and reputation to every grocer 3
who handles them.

_—

Fortify Your Position

as a grocer by adding to your shelves

2 in ]

The World’s Best Shoe Polish

It produces a brilliant, lasting polish,
and is, moreover, waterproof.

*“2 in 1” is a popular favorite, and
sells all the time.

SEE TO YOUR STOCKS

The F. F. Dalley Co., Ltd-

HAMILTON, ONT., and BUFFALO, N.Y.

'J. MALCOLM & SON

ST. GEORCE,
ONT.

TEA LEAD i MOLASSINE DOG and PUPPY CAKES

Seot insasvuinie are entirely different from all

Buy ““PRIDE OF THE ISLAND " Brand others and are quick sellers.

' If you are stocking Dog Foods,
as extensively used for years past by most of the leading packers & Y 3

= of Tesin Canada. “ write for particulars and free

ISLAND LEAD MILLS LIMITED, samples; I will interest you.

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4th and 5th Editions. LONDON, K., ENG. SOLE IMPORTER:
Oanadisn Agents ALFRED B. LAMBE & 80N, TORONTO ANDREW WATSON

J. HUNTER WHITE, ST. JOHN, N.B.

OECIL T. GORDON, MONTREAL 8§71 YOUVILLE SQUARE, MOTRNEAL
-
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THE CANADIAN GROCER

BROOMS are DOWN

We Make Brooms of Quality
Be Sure You Get Them

Walter Woods & Co.

Hamilton and Winnipeg

STOVE POLISH

A good demand now sets in for stove polish; stoves, etc., coming into general use
for the fall and winter season.

JAMES DOME BLACK LEAD

is the old reliable polish that can be depended on every time to give entire satisfaction
Works Well. Sells Well. Pays Well
W. G. A. LAMBE ®@. CO., Canadian Agents.

OCEAN MILLS
Montreal
Chinese starch, 48

1-1b., per case $4.00;

WHITE SWAN SPICE
AND CEREALS, LTD Dulc, large l.o’ent mch. mo in box

ST. CHARLES OoN {
DENSING 0O 13

i

i

i

White Swan, 15 PRICES :
h)e:w& B;:lma'l’o': flavors. 1 doc. in 8t. Charles Oream.
‘Sel'-or $1.80; 608, bandsome counter family size,percase
oz., $4.50; 36 11b.- carton, per doz., %c. EEEFPETEEEY @000z 0o HeaaaadiRE T .50

10 1-1b. tins, .5.
loose 25 Ibs., $1.75

e, 2.%0
Ditto, hotel, 3.70
8Silver Cow Milk 4.55
Purity Milk....4.25

ﬁ’zs 48 11b. pkg.,
GILLETT'S
PERFUMED LYE

Per case
1caseof 4 doz $3 50
3casesof4doz 3 40
5 cases ormore 3 35

Mustard

Ocean corn starch, 48 1-1b. §3.60. “'Shirrift's ” (all
J A flavors), per do
301b. wood pails...........iieiiiiannnn "
Pure .-omd jsm 1-1b. glass fars, two Dmnu on applica-
dozen in CABE. ... .o ivviiiiiinnns 17

12-0z. glass 2 dozen

Jelly Powders Lard case, fer doz. $1; 16-0z.
oy e ¥. K. FAIRBANK 00. BOAR'S HEAD 'l'r"',o: ?‘zg.‘g"‘g‘d”f
heaL LARD OOMEOUND B tins and 7:1b. pails,

mr lb.)sel.;dpintmnealen

oz.), 0Z, case,

per dozen $2.25.
SHiNRLYY BRAND

R vy

b, = "

&ib. s
Tib. o
Shredded

PATERSON'S WORCESTER SAUCE
mmbon.l Smdﬁdomneue-. doz 090
dozen cases, doz. ...... 17

Soda

Assorted flavors—gross 10.75.

S0ap = .
The GENUINE. Packed 100 bars to case. | Post

! Toastics | [}

MM

Oase of t
mu.hnluwnlhhc 9 pkgs. per

1-1b. cartons 14}

lAl'IOIAL LIOORICE 0O.

MAGIO BRAND
lo. 1, u'.u 60 1-1b. pnh‘,u

h.

Prlou—onurl and bec:
Le uthnnﬁ X s
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TRADE MARK BRAND

THE CANADIAN GROCER

REGISTERED

Fragrant, Pungent,
Delicious !

THOMAS WOOD
No. 428 8t. Paul St.

' WOOD’S
,p;mi | HOLLANDER
S COFFEE

The Cholcest of the
Choloce.

Imported and Roasted by

CO., LIMITED

Montreal

Soap and Washing Powders
A. P. TIPPET & CO., AGENTS

Maypole soap, colors, per gross. . .... $10 20
Maypole soap, black, per gross...... 1530
Oriole soap, per gross. ......... 10 20
Floriola soap, gross > . 1200
Straw hat polish, per xrou .......... 18 20

Freight pd.
on 5 bx. lot.

‘\( M. \““S
PURE

Starch
EDWARDSBURG STARCH 00., Luu'rxn
Laundry Starches— Per 1b

No. l white or blue, 4-I1b. carton.. w oﬂ
No. 1 white or blue. 31b. carton. .
Canada

Silver gloss, 6-1b.
Silver gloss, 6-1b.

Oanads
Rice Starch—
Edwardsburg No. 1 white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue.. 0
BRANTFORD RTARCH WORKS, LIMITED
Ontario and Quebec.
Laundry Starches—
OCanads Laundry, boxes of 401b.. 0 05}
Acme Gloss Starch—
1-1b. cartons, boxes of 40 1b..... 008

Finest ity White -
ublmm mm 0 06}
Barrels, 300 1b........ sesecsoss .
BRI ID...occ000ss00000000s 008

- l-lbuhoncy M 0
3 , cases 07
¢1b. toy trunks, 8 in oxse.... ... G*

61b. uudnuu.wlta g
..... sesssssssssncssse O OF
ox. orystals, 100 1b......, . ouz

i1b. 361b....
fancy boxes, oases 36 Ib 007}
Boxas of 40 fancy pkes., per case 3 00

For charges for inserting quotations in this dcpt. apply to Advt. Manager,

Milk. Bmhbd.ln.'n.d“lu wees 088 gg
CANADA FIRST l-lhhl..‘-. :: ==

HRAND
LAPORTE, MA
The Aylmer Con- Japen T, v RTIN & OIN, LTD.

densed Milk Victoria, b0, 901bs ......... ..0ooo 035
Co., Lad Pﬂn(,.[gnho. -0, 80 lb. ceseses B
Oeylon Green Toas—Japan style—

, onses 60 1bs .. ... s 0{!

Per case
Canada First
Evap. Cream
family size 3 50
Canads First

Evap. Cream >
medium size 4 8
S S s, et e
( -nuh First l'\up« wrated Cream, haby 260 MONTREAL
BB, ....cn0vo0e svmoosansass cxwsnesn 2
Canada First Condensed Milk.... ...... 4 55 Wholesale mﬂ
Beaver Condensed Milk. . e 090 -
Rosebud Condensed Milk on
0 030
Stove Polish g: g:
i 0% 080
Rising Sun, \'o 1 cakes, } & $grs. bxs. $3 50 4 44
Rising Sun, No. 3 cakes, gross boxes.. 4 50 H- -
No. Sbunf’nu: $ gross boxes. . o ;540 A -
No. 10 Sun Paste, }no-boxe- ........ 900

nx-l' Retall
JAMES DOME BLACK LEAD e
6a size, gross, $2.40. 2a size, gross, $2.50 “‘l‘l’l‘bﬂ I'sand j's ﬁ

gt il M
v ‘sand §'s o.
Syrup Gn‘nll:‘ I's 500, 8¢,
EDWARDSBUR$ STAROH 00., LZD. ",
Gold Tins, 5's $50. 196  50c. 2.50
. Beadd 85 105 50, 1.50
1’ 36c. each  50c. each
18c es. 361b. 3250 ea. 501D.
b. 50ces. 1001b.
b. Woea 1.001b.

MELAGAMA TEA

MINTO BROS,,

45 Front 8t. East

We packin60and

100 Ib. cases. All

‘ ] ‘ THER delivered prices.
.-lu.un Wholesale Botail
ALANAE) -7
AT lesale Bch om
®B 0N 44

E 32 0 50

0% 0w 050

o 0 u 040

044 n -4

lul-oouhb- %l.. vessss 056 080 e

cecocc®
[ 33 3441

Blue Label.1s. ...

68
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THOMAS WOOD
& 00, LTD.

Montreal and
Boston.
Woodl Pri u&
whol &:nn
Bod. !la nnd wc H
Fleur-de-Lis, 30c.

and 40c. Packed

in §-Ib. tins. All lrldel—enhnr black, greer
or mixed.

OGILLETT S CKEAM TAKIAK
Pordoz
‘lb paper pkgs., 4doz. incase. ....... $) %

1b. paper pkgs., 4 doz. incase. ....... 18
4 doz. }-1b. paper pk; e
pe
3dos Lib. up.rgk:}n-omd ..... 872

P
Hb cans with screw covers, 4 doz. in e

......................... T,

Per 1b
51b. 8q. mnhtan,ldot.lnuu ..... oe:;)
16.1b. wooden bo: ... 087'%
25-1b. wooden .02T%
100-1b. kegs. ...... . 025%
360-1b. barrels. . ... .02

THE QUAKER OATS CO.

Wmni prieeo—Qulker oats, 36's(or2-18's
ker oats, 20's, (with pnmlnm

4.10; kaer Best Y. Oornmeal, 1.4
Puffed rice, &!W Puffed vheﬂ. Sll.ll)
Quaker Toas Corn Flakes, Ml. (11 case
lots, 1 case free, delivered) 2.90; 5§ case lots,
4 case free, delivered); B‘nncr o.u. 20's (with
pmmmm) 4.10; &xon osui
mk

'l'obmo.

IMPERIAL TOBACOO COMPANY OF CANADA,
LIMITED—-EMPIRE BRANCH.

Chevinl— Black Watch, 6s..... essssssnsse “

thk mabs

STELLLLRTISRSL

nn.ldule‘m ...... 15
m-u-! 8 dos. in case. '}lﬁ

The Canadian Grocer, at our nearest offiee.
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4

est of the
plce.

IMITED

Montreal

90 centa

T T }
wing Powder per dow.
ation.

THOMAS WOOD
& 00., LTD

Montreal and
Boston

WoodsPrim
rose, per pound
wholesale 40c , re
tall 80c.; Golden
Rod, 36c. and 50c ,
Fleur-de-Lis, 30c
and 40c. Packed

des- either black, greer

KEaAM TAKIAK

0z. in case $) X
‘oz i case 180
Per case
™) d 7 20
@ )mom $7 2
Perdoz
v covers, 4 doz. in
2 00
w covers, 3doz. in
7t
Perlb
doz. in case 030
01274
0274
0 25y
025

ER OATS CO

uaker oats, 36's(or2-18's
8, 20's, (with premium
Oornmeal, M's, 3.40
Puffed wheat, 36's, 3.90
1 Flakes, 36's, (11 case
ered) 2.90; 5§ case lots,
, Banner oats, #0's (with
| oats, 20's, (with premi
yreakfast food, 18's, 2.25
3.50 ; Saxon wheat food
ieat, M4's, 3.50;, Homin
bris., 25 Ibe. each, 22¢c

JACCO.

COMPANY OF CANADA,
IPIRE BRANCH

<h, b “
3 L T 45
46

. “
1%, 4%
T . 46
R |

Mo e mainre . 66
..... . b6

oam.pkrv $115
L, 83dos incase. 115

r nearest offiee.

YOOk

MADE N (:ANADA

v

Ym: want nnewmpplyof&taﬁon«y
for. your oiﬁce? e

w.u! Youm good paper Tlnt’u

ilthebeotformmm
Books, l.oooel’.éafl’orma, etc.

AL ST Y

e

BRUNNER, MOND & CO., LIMITED
" WINN & HOLLAND, Agents'
: MONTREAL

SODA-CRYSTALS (WASHING SODA)

Foreign Soda ' Crystals—and - some ' of E
manufacture—are being extensively cffered for
this country whchmgrod

v : fys
nominally lbwer in pnc. thnn BRUNNER MOND’S
PURE SODA CRYSTALS; are in reality’ much dearer
owing to the large. quantity of useless and injurious
matter which they contain.

adultesated m!h Ghuber-

Qusen Gity Wator

'l‘hd moct econmnicll huh-lrade oil
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