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suggëst to your customers the use of >

ROBINSON’S 
” PATENT BARLEY

Ask your jobber for it ; if he doesn’t carry it in stock, write us.

Frank Magor & Co., 403 St. Paul Street, Montreal, Agents for the Dominion

I

Syrup Time Now !
The finest Corn Table Syrup in Canada is

“ Crown” Table
Brand ||§|jf Syrup

It is rich, clear, sweet, with no sharp after­
taste, beautiful golden color—and healthful.

Interest your customers NOW !
Demand “Crown" Brand from your jobber.

PUT UP IN TINS
2-lb. tins—cases 2 dos. Also In Bris., %-Brls;; i •• pans.10 “ “ iz ••

20 “ « i. l? si

Frtlght paid on 6 casas end over to nil railway 
nations east of North Bay.

EDWARDSBURG STARCH CO., Limited
53 Front It. East 

& TORONTO, Ont.^-----

ESTABLISHED IMS 

cardinal’, Out.
«64 At. dames Street 

MONTHRAL, P.*.
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THE CANADIAN GROCER

The
Tumed-Down 

Corners
. Here and there in the Ledger of Life

you have turned down the corner of a page for remembrance sake—you’d 
forget something if the turned-down corner wasn’t there.

To-day, turn down a corner deep and wide to remember this one sure
fact : “Quality is remembered long after price is forgotten.” Every
time you come to that particular page—remember. Every time you try to 
sell inferior quality, think of the turned-down corner—what it stands for, 
and what it really means to your success.

“Taylor’s” Candied 
and

Drained Peels
Made in

England from the best Corsican 
peels only. Prepared from finest 
selected whole fruits—not from 
fruit skins from which the essen­
tial oil has been extracted. High­
est quality. Always the same.

“ Jhistle” Brand 
Canned Haddie

Caught,
cured and canned right at the 
water’s edge — not re-shipped 
and re-handled before packing. 
No bone, dirt nor slime ever gets 
into the “Thistle” Brand. Open 
a can for yourself for the most 
convincing proof—they are all 
right at all times. Always Genu­
ine Haddie only.

Arthur P. Tippet & Co., Agents

8 Place Royale, Montreal 
20lA Front Street East, Toronto

1



THE CANADIAN GROCER

/ BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

___________ BARBADOES, W I,____________

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Jonbswan, Barbados.
Codes used—Lieber's, Western Union, A. B. C., 

Watkins' Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. B. ; Mitchell & White- 
head, Quebec ; Rose & Laflamme, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

CALGARY

W.G. HOLMES & CO.
Commission Merchants and 

Manufacturers Agents
Correspondence and Consignments 

Solicited from Eastern Manufac­
turers and Producers.

CALGARY, - ALTA.

HALIFAX, IN.».

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

HAniLTON.

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention.

nONTRBAL.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers Agent 

and Jobber,
U43 Notre Dame Street, MONTRKAL

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

Ta. MAIM T7S. BOMS »

(--------------------------------------------

REGINA.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green end black teas of all grades, 
and coffees. Will act as manufac­
turers’ agent in other lines of 
merchandise.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers' Agents and Wholesale 

Commission Merchants

REGINA, SASK.

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

McGAW & RUSSELL
Manufacturers* Agents and Importers
Room 302, St. James Chambers, cor. Church and 

Adelaide Streets, TORONTO.
Highest References. Correspondence Solicited. 

Phone Main 2647

TOMATOES
AND

CORN
LOW PRICES

W. H. MILLMAN &80N8
Brokers

TORONTO

TORONTO.

SWIFT’S
“SILVER LEAF” 

LARD
20-lb. Pails 
60-lb. Tubs

Anderson, Fowls & Co.
Toronto Agents

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

VANCOUVER.

C. E. JARVIS & CO.
Manufacturers’ Agents 

Wholesale Only
Flack Block, Vancouver

WINNIPEG.

DO YOU wleh to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Oorreapendsnoe solicited. Established OT.r 11 ynn

George Adam & Co.
Wholesale Brokers and Benunteelon Merchant»

Wnnnno, Manitoba

G. B. THOMPSON
Wholesale Broker end Commission 

Merchant
IBS Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan."
Storage facilities. Correspondence solicited

2
(Coo tinned on page 4.)



SOMETHING OF INTEREST
to all grocers is the reduction in 
the price of our

“ANCHOR” brand MAPLE SYRUP
Acknowledged the finest quality 

of Syrup on the market.
Our prices are now as low as 

the lines of inferior Syrups 
on the market, making 
"ANCHOR” brand the 

BEST AND LOWEST PRICED 
SYRUP ON THE MARKET.

Wine Pint Tins, cases 24 tins, 2.50 case
" Quart " " 24 " 4.80
" y2 Gal. " “ 12 " 4.80
" Gal. " “ 6 " 4.50

Imp Measure, 5 gal. tins, 3.90 tin.
Special freight allowance on 

3-case lots.

h

it

Our Travellers will make it interesting to buy HOW. Wait for them.

DONT YOU THINK IT MOD BUYING—
to cover your requirements on Condensed Milks and Cream ? 

We have not advanced our quotations on

“ANCHOR” Brand CONDENSED MILK and
EVAPORATED CREAM

For a limited time only—We offer 1 case free
with every IO-case order.

WRITE
FOR
QUOTATIONS.

We Guarantee the Quality. Prices will likely Advance.
Better than most similarly priced Milks and Equal to many Higher Priced Brands.

We are meeting with astonishing success in the sale of our
ilb. tins only

to retail at 25c.“ANCHOR” Brand COCOA
It will pay you a better profit than any line you handle.

WE ARE BUYERS OF DRIED APPLES
Send us samples with quotations f.o.b. your station.

THE EBY, BLAIN CO Wholi

•y LIMITED,

tale Orooera

TORONTO
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Manufacturers' Agents—Continued.

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.
Highest references and financial responsibility.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

ASHLEY & LIGHTOAP
Storage.

Manufacturers' Agents and Wholesale Commission Brokers
Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 

Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

MISSION MERCHANTSSCOTT, BATHGATE CO.
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firm* wishing representation in this market or wishing their goods sold on com- 
mission to the jobbing trade. Beet references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C. -

GENERAL AGENTS

Agents tor-'SUNBEAM" STOVES—COAL OIL
.....................DAN" INCANDESCENT LAMPS-COAL OIL

Fibre Papers of'Quality are “Scotch Fibre" and "Invictus Fibre"
‘Made in Canada’’ from specially selected pulp. Let us send you samples.

Canada Paper Co.
LIMITED

Windsor Mills, Que.Toronto Montreal

..ESTABLISHED 1849..

Capital and Surplus, $1,600,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances ol every seeaer of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort is spared, and no reasonable expense considered loo great, that the resulis may justify Its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and eonnei tionshave 
been steadily extended, and it furnishes Information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available orly by reputable wholesale jobbing
d manufacturing concerns, and 1------------- **■'----- •*-----*'—°------ * ’ ' ’ ■ •

Specific terms may be obtained 1 y
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business cojporàtkins!

' andressing'the Company at any of Its offices. Correspondence Invited.

-----OFFICES IN CANADA-----
CALGARY, ALTA. 
HALIFAX, N.S. 
OTTAWA, ONT.

HAMILTON. ONT.
QUEBEC, QUE.
VANCOUVER, B.C.

TH08. C. IRVING. Gee. Man. Western Canada. Toronto.

LONDON, ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL. QUE. 
TORONTO, ONT.

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic end Foreign Agencies Solicited.

Established 1887.
JOSEPH CARMAN

Wholesale Grocery Broker and Commission 
Merchant

Union Bank Block, Rooms 722 and 723
Winnipeg, Man.

Correspondence Solicited. Higheet Reference».

T. E. CHAREST
MANUFACTURERS' AGENT

11 ST. GABRIEL ST., QUEBEC
Extensive connections with retail and wholesale 

grocery trade of this city.
Highest references.

PF

More Profit and Better Satisfaction 
for your customers than any other 
starch.

Write for prices and sample package

CHINESE STARCH
OOEAN MILLS, MONTREAL

ANY BOY CAN OPEN 
A

Any wide-awake, bright boy can earn enough 
money in a few weeks to start a Bank Account.

The work can be done in spare time after 
school and on Saturdays; we will provide the 
capital to start by sending first supply of our 
publications without charge. The sale of these 
will furnish money necessary for future copies.

Everybody wants our Magazines or Papers. 
If you will try it, we will at once send necessary 
help.

A Watch and Boxing Gloyom 
and other prlxoo, In addition 
to monoy, for good work,

BOY DEPARTMENT

He ~ \ M. Conpaij
10 Front St E., TORONTO

384

7729
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43 TONS MORE

"SALADA"
was sold for the first 11 weeks of this year 
than was sold during the same 11 weeks of 
last year in Ontario and Western Canada 
alone. This means an increase of nearly 
four tons per week.

Are you getting your share of this increase ?
TORONTO NEW YORK BUFFALO DETROIT CHICAGO MONTREAL

32 Yonge St. 198 W. Broadway 11 Terrace 83 Shelby St. 34 Wabash Cor St. Paul and St. Sulpice S ts

IN

“Sterling”
Brand

one finds a line of goods that meets every expectation of 
the consumers who to-day insist—and insist rightly—on the 
choicest in “ pure foods.”

SOLD BY LEADING JOBBERS

The T. A. LYTLE CO.
Limited

TORONTO, CANADA

Pickles
Relishes
Jellies
Marmalades

In 1852
the manufacture of

“GILLETT’S GOODS” beg™
in a modest way. 1Ï A Reputation of 
over 50 years now stands back of

Magic Baking Powder. 
Gillett’s Cream Tartar. 
Royal Yeast* Cakes. 
Gillett’s Perfumed Lye.

LIMITec*

liT Merchants should recommend food- 
products that are produced in clean factories.

I



THE CANADIAN GROCER

THE WANTS OF WOMEN

The Grocer who ignores the wants of women is pursuing a short-sighted business 
policy.

You need not care who secures the trade of mere man if you can supply Her 
Ladyship with the goods she desires.

The wants of women are pretty numerous, but when it comes to Canned Goods 
the source of supply narrows down to one brand—the brand first in the esteem of 
Canadian women—the famous

OLD HOMESTEAD BRAND
Now, Mr. Grocer ! you figure out the reasons for this pronounced preference of the 

women of Canada in your own way and we’ll stand by your decision. Why should 
women prefer OLD HOMESTEAD Brand of Canned Goods over even the first 
quility g )) Is of o ir competitors ? There are others in The Canned Goods Industry, 
just as shrewd men as ever born, men who recognise the potent leverage of honesty in 
business. How, then, account for the seal and warrant of popular approval so 
ungrudgingly bestowed on the Old Homestead Brand of Canned Goods.

OLD HOMESTEAD BRAND
is something more than mere Canned Goods. The name stands for the people’s 
guarantee of pure Canned Goods. To assure purity and the absence of all taint, all 
fruits and vegetables must undergo the careful scrutiny of no less than three inspectors 
before reaching our canning factory.

Wholesome, pure, first-quality fruit and vegetables can only be canned in our 
factory. These alone are pure enough. Then our process of Canning assures last­
ing purity and goodness.

Just figure it out in your own way, Mr. Grocer, and we’ll be quite satisfied with 
your verdict—your reasons for the Canadian woman’s preference for Old Homestead 
Brand will satisfy us and pay you.

This is a good time to send off that order.

The Old Homestead Canning Co,
PICTON, ONTARIO
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TO MANUFACTURERS I
This is going to be a BANNER YEAR for BRITISH COLUMBIA The 

terrific winter experienced throughout Manitoba and the Northwest will bring thous­
ands of families to our beautiful climate. This will mean a very much bigger 
demand for all GROCERY COMMODITIES.

Do you wish to participate in the GOOD TIMES ? If so place your agency 
in our hands.

During last month we introduced THREE NEW LINES, placing them in 
EVERY RETAIL STORE on his market.^/We can do he same for YOU.

Our travellers cover the entire province of British Columbia.

The Standard Brokerage Co., limited
ARTHUR NELSON, Manager.

VANCOUVER, B.C.
ARE YOU AFRAID OF COMPETITION? 
WILL YOUR PRODUCT STAND COMPARISON?

WESTERN CINIES BIG PURE FOOD SHOW
Winnipeg, July i to 13, ’07.

offers you the opportunity to show to

Sixty Thousand Consumers and Two Thousand
from all over Western Canada that

YOU KNOW YOUR GOODS WILL STAND THE TEST.
Address :

W. A. COULSON, Secretary
Retail Merchants' Association of Western Canada

53 Scott Block, - Winnipeg, Man.

7
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IjOUNG XSMYUE'S

.ACME"
Licorice
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, N Y.

Toronto Depot, 120 Church Street, 
R. S. MclNDOE, Agent.

Montreal Depot, 17 St. Therese St., 
J. M. BRAYLEY, Agent.

Begin the New Year Wisely
by stocking up with the famous

“Gingerbread”
BRAND

Molasses
In 2, 3, 5 and 10-lb. cans 

Put up solely by

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootia 
Agents

C. DeCARTERET,
GEO. MUSSON St CO.
JOHN W. BICKLE St GREENING,
GEO. H. GILLESPIE.
JOSEPH CARMAN,
C. E. PARADIS,

- KINGSTON 
TORONTO 
HAMILTON

• LONDON 
WINNIPEG

- QUEBEC

When Ordering

Valencia Raisins
Remember these Marks—

“M.D.&Co” Faulty 
“W. Abel” SLanSi«.y

4 Cr. Layers
Selected

Fine Off-Stalk
They will please you.

Packed by

Mahiques,Domenech&Co. I
Agents : ROSE & LAFLAMME 

Montreal and Toronto.

The

Cunningham & DeFonrier Co., ltd.
LONDON, ENG.

PACKERS OF 
HIGH CLASS GOODS

Pickles
Soups (In glass)
Clear Jellies 
Dried English Herbs 
Flavoring Vinegars 
English Canned Meats 
Parmesan Cheese 
Preserved Ginger 
Fish Pastes 
Chutnles 
Capers
Sauces, Etc.t Etc.

Agents
ROSE & LAFLAMME 

riontreal — Toronto

6
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England’s Foremost Fruit Sauce
There is nothing to hide in the com-

position of “O.K.” SAUCE
Muscatels, from Malaga Raisins, from Valentia
Cane Sugar, Mangoes,

from West Indies from West Indies
Oranges, from Seville
Red Peppere, from Zanzibar

Ginger, from Jamaica
Capsicums, from Zanzibar

Nutmegs, from Penang Maoe, from Penang
Cloves, from Penang Cinnamon, from Ceylon
Tomato Puree, from Italy Garlics, from Italy
Shallots, Soy, from India

from Channel Islands Lemons, from Messina
Virgin Malt Vinegar

A select proportion of the above constitutes
the delicious “O- K. "Sauce.

$5000 Challenge
We Guarantee every ingredient of the

“O.ft.” SAUCE
to be absolutely pure and of the finest 
quality only, and the above sum will be paid 
to anyone who can prove to the contrary, 
whether by analysis or otherwise.

MASON’S ‘O. K.’ SAUCE
Medals and Diplomas: London, 1885, 1888, 1889, 1890, 1904; 

Edinburgh, 1890 ; Nowcastlo,
Bor Un, 1890; Paris, 1890 : 

1903 ; Nelsse, 1903.

RETAILS 25 CENTS PER LARGE BOTTLE.
REPRESENTED

BY McTavish ®L Worts. GEO. MASON ®L CO.. LTD.,
74* Yonge Street Arcade, Toronto. LONDON, Eng.

Telephone. Mein 6263

WRITE FOR LAID DOWN TERMS, CANADIAN PORTS OR RAILWAY DEPOTS.

9
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FARD DATES
Extra Fine Quality. Attractive Price.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO an^ PETRRBOR.O

THE DOMINION SALT AGENCY
LONDON, ONT.

organized two years ago, was discontinued February ist. 
this year. During that period one third of the salt sold by 
the Agency was furnished by us, and any orders its many 
customers may be good enough to favour us with will be 
promptly filled, and very much appreciated.

THE EMPIRE SALT COMPANY, limited
SARNIA, ONT.

CATCH AND HOLD ATTENTION
That Calendar Advertising produces the best results has 

been proven beyond doubt by the evidence of the most ex­
perienced advertisers.

Let us show you our superb line for 1908.
A request will insure a call by one of our men.

The London Printing and Lithographing Co., Ltd,
Box 508, LONDON, Ont.

CALENDAR

& w

>' ’^*35!

10
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WHITE&SWAN

There is no item on a grocer’s shelf that more readily stamps the class of goods he 
sells than FLAVORING EXTRACTS, in the mistaken idea that it is more profitable 
for them, many grocers will sell inferior grades of flavorings, but the housekeeper soon 
finds it out—and then says things.

It never pays to handle inferior grades—the best is always cheapest and mos 
profitable in the end. That is why GREIG'S FLAVORS have enjoyed the confidence of 
thousands of housewives for so many years. They are made so pure and strong that a 
little goes a long way. This fact, together with our long and successful experience in 
manufacturing, enables us to state with absolute assurance that the WHITE SWAN 
flavors will satisfy the most exacting. It is not possible to make better goods. 
Samples and quotations will be cheerfully sent on request. We want your Extract trade.

The Robert Greig' Co., Limited
White Swan Mills TORONTO

greigs White Swan brand

When ordering mention The Canadian Grocer.

F. Dailey Co.
LIMITED

Hamilton, Ont.

in 1----
To sell a thing as good as 2 in 1 
and as well advertised for you saves 
talking your customers into a sale.

What’s the inference?

It Pays to Have Proper Connections in

THE WEST
We have first-class facilities for distribut­

ing cars and we make a specialty of this line.
Consign your cars to us and please your 

customers.
Our storage facilities are complete—plenty 

of room in our new quarters.

Charges Reasonable.
Satisfaction Guaranteed.

R, B. WISEMAN & CO.
Storage, Warehousing and Distribut­

ing Agsnts

Winnipeg, Man.

Always buy

2 in 1
For sale by all 

jobbers.
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NICHOLSON, WINNIPEG

BANNATYN E ST EAST 
TRANSFER TRACK.

Calgary Branch Nicholson & Ra'-

, United States, Foreign " ' ' and Shippers
DEAR SIRS,—

On March ist, we opened in Edmonton, Alberta, 
Office and Warehouse No. 3; our Western business has 
increased so rapidly we found it necessary to open a 
branch in Edmonton, in a four storey solid brick build­
ing, 50X/120, situated on the Transfer Track, and we 
are prepared to store all kinds of merchandise at reason­
able rates, and handle consignments with the same 
promptness and efficiency as in Winnipeg and Calgary. 
If you wish to place your account with a live, pushing 
and energetic Brokerage house at the three great 
jobbing centres in the Great West, write us. We sell 
every Grocery Jobbing House from the Lake Front to 
the Rocky Mountains; we represent many large Manu­
facturers and Shippers, make lasting connections with 
them ; we can do the same for you. Write us, wire us, 
send us your samples and prices.

NICHOLSON & BAIN
WHOLESALE COMMISSION MERCHANTS AND BROKERS

Head Office / WINNIPEG 
Established 1882 CALGARY WINNIPEG EDMONTON

151 399351
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I INFANTS’ DELIGHT I
SOAP

Is the very best soap made.

BEST BEST
FOR FOR
LITTLE BIG
FOLKS. FOLKS.

YOU rnake a GOOD PROFIT and please your 
customers.

John Taylor & Company
Toronto

Canada’s Largest Soap Makers

Established Over 50 Years

DARLING & BRADY
Manufacturers of

Fine Laundry Soaps,
Concentrated Lye, 

Laundry Chips,
Broken Caustic, Etc.

SAMPLES AND PRICES 
ON APPLICATION

96 St. Charles 
Borromee Street, Montreal

The C.P.R. Has Chosen 
Royal Crown 
Witch-Hazel Toilet Soap

for use on their trains and steamships 
and in their palatial hotels— 
Chateau Frontenac and the rest.

It is a soap selected by the best people 
everywhere, once it’s known. 
Your customers will prefer it.
It will pay you to always have it 
on hand.

The ROY AL CROWN, Limited 
'Winnipeg, Man-

W. H. Miliman & Sons,
27 Front St. Toronto 
Ontario Agente.

Wm- H- Dunn, S94-S96 
St. Petal St., Montreal, 
Agents for Quebec and 
Lower Provinces.

21

MR. GROCER ! |
We want to tell you a profit 
story in connection with

Wonderful
Soap

Write to-day for particulars.
A post-card brings them. ^

The Guelph Soap Co.
GUELPH, ONT.
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Wholesale Grocers and Jobbers
When estimating Spring requirements 

get our prices on following lines:
Raw and Refined Walnuts Raisins

Sugars Almonds Currants
Molasses Filberts Shelled Nuts

Either for import orders or from spot consignments

D. RATTRAY & SONS —
Quebec Montreal Ottawa

r
It will Pay

you to stock and push 
the .sale of the famous

Frame-Food
PREPARATIONS

(Frame-l:ood, Frame-Food Jelly 
and Frame-Food Cocoa).

Extraordinarily advantageous 
Terms for Pioneer Traders.

Write for Particulars 
at once

Frame-Food Co., Ltd.,
Southfields, London, S.W., England.

v.------------------------------- y

YOU SIMPLY MUST
satisfy the housewife, and this vou can do only 
by giving her ABSOLUTELY THE BEST 
when she asks for Cocoa. You may succeed 
in pleasing her with substitutes, but thal lasting 
satisfaction which means regular custom is 
gained only by selling the real, genuine 
leader in the market.

SUCHARD’S COCOA
has a reputation behind it, and has time and 
again been proved the acme of perfection in 
Cocoa. It has led all other brands for years.

The proof lies in our enormous sales—over 
25 tons a day—and in the millions of sa'isfied 
customers daily buying SUCHARD'S COCOA 
from grocers all over the world.

You cannot afford to be without 
SUCHARD'S, because every day you lack it 
you stand to lose customers and profits.

ADDRESS US ON THE MATTER

FRANK L. BENEDICT & CO.
MONTREAL
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Essfc» essayas»» Essex essei

“EDINBURGH’S PRIDE”
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand. 

Our BSSBNCB OF COFFBB AND CHICOBY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 4 Co.
EDINBURGH

Agents for Ontario—
Messrs. W. B. Bayley & Co., Toronto.

Agents for Quebec—
Messrs. F. L. Benedict & Co., Montreal.

Stocking Up With 
Essex Goods

The rush of orders for fruit and vegetables has encour­
aged us to add to the Essex assortment 

such quick-selling lines as

ESSEX PORK AND BEANS
(Plain and with Tomato Sauce)

ESSEX TOMATO KETCHUP 
ESSEX APPLE BUTTER 
ESSEX APPLE JELLIES

together with Jams, etc. The rapidity with which Essex 
goods have forged their way to the front comes 

of unusual care and cleanliness in the 
canning, and such perfection in 

quality and flavor as puts 
these in a class by 

themselves.

The Essex Canning end Preserving Co.
LIMITED

8 Wellington St. E. - - TORONTO

Mr. Grocer !
If you keep on selling any old kind 

of starch you are doing something to 
diminish ihe effectiveness of shrewd 
buying and enterprise. Let

IVORINE
do some talking for you. It does talk 
strong and effectively for others. You 
sell an article which saves a woman
trouble------of course you see the point.
She’ll trade at your store, certainly.

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, ONT.

;iWS5ï£ï$

ifssetiruruieve "ICHEMISTS

jCOFFE E.

■ Hi c 0

IE.DINBURCH
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Diamond E. Blend Coffee DON’T STAY IN THE RUT 
IMPROVE YOUR COFFEE TRADE

is producing splendid results ; you would be surprised at the number of most conser­
vative merchants who were extremely sceptical about trying another Coffee Blend, but 
who placed an order for “Diamond E.’’ on our guarantee, and have fully justified our 
enthusiasm for the genuine merit of this coffee, by their repeat orders—You cannot 
make a mistake in ordering a tin on a trial basis—if the coffee does not prove a con­
vincing argument—We stand the expense—“Diamond E” will put new life into 
your Coffee trade—Try it —Backed by a reputation of over half a century.

S. H. EWING &. SONS, MONTREAL

Settled 
in Camp.

Possess yourself of a stock of

CAMP
COFFEE

and many important questions will be 
settled to your satisfaction. You will 
know which Coffee sells best, which 
Coffee pays best, and which is the “buy 
and come again” Coffee. “CAMP” 
is the reliable Coffee, always excell­

ent both in flavour and aroma.
1< Paterson & Sons,

Cor eke Specialists,Glasgow

Agents : ROSE It LAFLAMME 
MONTREAL.

> " " .... ..............—1 - i
Want Anything?

Your interests are best served 
when you buy your special lines 
from us. We purchase in large 
quantities and in consequence 
can give you good prices. If 
your stocks are low in

Sardines, Evaporated and 
Dried Fruits, Sultana 

Raisins,TarragonaAlmonds, 
Currants

or any such lines, write us.
Stocks guaranteed absolutely 
the best quality.

Will give you any further information you 
may require.

C. A. CHOUILLOU & CO.
1* Place Royale

MONTREAL

Trees, Shrubs, Vines, Roses
We furnish landscape plans and specifications. Tasteful 
planting about your home will be a joy forever. The 
sooner it is done the sooner it will gratify you.

Our plan* are reasonable, our price* right. Ask for them.

BROWN BROS. COMPANY, LIMITED
NURSERYMEN

BROWN’S NURSERIES P.O., ONT.
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Tartan
SIGN OF PURITY

If you have not handled TARTAN Fruits send us a sample order or phone 
for quotations. Once tried you will never be without them. There are others 
but they have not the flavor of TARTAN Brand which are just as good a£ home- • 
made, packed in all sized tins, 2s, 2Js, 3s and gallons. We have Peaches, Pears, 
Plums, Strawberries, Raspberries, Lawtonberries, Cherries and Blueberries. We 
do not charge more for these goods than other well-known brands and they are the 

* finest. Ring us up on No. 596. Free to buyers.

BALFOUR, SMYE CEL CO.
Wholesale Grocers, - - HAMILTON

The Public are Getting Wise
The public are beginning to get wise as 

to the purity or otherwise of

Maple Syrups 
and Sugars

They demand something 
with a guarantee of purity.

Our “Pride of Canada” 
Syrups have the guarantee on 
every can or bottle.

It would be criminal for us to put this on if 
it were not true.

Ask for samples and prices.

THE MAPLE TREE PRODUCERS ASSOCIATION 
WATERLOO, P.Q.

There’s Money 
in a Cough

—if the other fellow has it and you have 
Mathieu’s Syrup of Tar and Cod Liver Oil in 
stock to meet his demand for a cure.

Mathieu’s Syrup
of Tar and Cod Liver Oil

—is a fine seller this weather. No trouble to 
sell it, and good profit. People who cough will 
have It. They know of its fine curative proper­
ties. It is well known and pretty extensively 
advertised throughout the country. Better 
send a renewal order now while you think of it.

There’s never a headache but Mathieu’s 
Nervine Powders will cure it. That’s why it 
is such a big seller and profit maker.

J. L. MATHIEU CO.,
Proprietors SBE1BR00KE, P.Q.

For sale at all druggists 
and general stores.

-PI&DE
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PICKLES
Should sell fast nowadays, 
and make you a profit, if 
you have the right quality.

We have it in all lines—bulk sour and sweet 
mixed, in pails of 1 gal. to 5 gals., as well as tine 
bottle goods to sell retail from 10 cents up.

Order now and have goods when they are 
needed.

HAVE YOU TRIED

“Anti’s” Horseradish?
This is the Simon-pure article.

W.H.GILLARD & CO.
Wholesale Grocer* and Tea Importera

HAMILTON

Branch House—Sault Ste. Marie

AS

CANADA’S STANDARD
FOR

REFINED SUGAR
Manufactured *y

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

It’s in the very nature of the soil of Japan 
to produce distinctly the best flavored 
teas—This natural advantage combined 
with the highest art in the prepar­
ation of the tea leaf for the market 
has made

Japan Teas
inimitable—They are in a 
distinct class of their own.



I

The Selection of Coflees should 
not be based on fprice alone. 
The main point to consider is 
duality. Chase & Sanborn’s 
High-Grade Coffees are first in 
quality.

Chase & Sanborn,
The Importers, Montreal

THE TRADE TO WIN
Shrewd grocers declare that 

the only trade worth winning is 
the permanent, high-class sure- 
paying trade.

lyRAWBERKi y \

Many grocers say : “Push

Southwell s Jams
and Marmalades
and you’re sure to corner your 
share of that trade.” The good­
ness of Southwell’s Jams and 

Marmalades is too well known to be commented on.

This is a good time to send 
off that order.

Frank Magor & Co.
MONTREAL

Canadian Agents for Southwell’s Jams 
and Marmalades.

Pure Food is Essential 
to Good Health

Grocers Buy

Wagstaffe’s Fine 
Old English

Pure Orange Marmalade, Jams, Jellies, 
Sealed Fruits, etc., your jobber has them 
in stock, every pound guaranteed pure.

Wagstaffe, Limited
PURE FRUIT PRESERVERS

HAMILTON, ONT.
Agents :

DINGLE * STEWART, Winnipeg, Man.
L. T. MEWBURN 4 CO., Ld , Calgary, Alta. 

STANDARD BROKERAGE CO., Ld., Vancouver, B.C.
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YOU CAN BANK ON

“MELAGAMA”
MOTHER’S FAVORITE TEA EVERY TIME

No matter how high the market goes—the blend is always composed of A. i Teas 
■ For prices see back of this issue.

BULK TEAS are a specialty with us—we can supply your wants—write us—we will
be pleased to send you samples and prices.

MINTO BROS., Importers and Blenders, TORONTO

BANISH
“BLUE MONDAY”

SELL

SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
CUNNY MONDAY is made almost entirely from vegetable ^7^OUR CUSTOMERS should try it and
^ oils, with enough ammonia incorporated to make it cleanse * avoid the aching backs which cause
quickly and thoroughly, with less rubbing than ordinary “ Blue Monday ” v
laundry soaps.

SUNNY MONDAY
CAIIFC LABOR. TIME, CLOTHES 
WWTI"g FUEL, TEMPER, MONEY
THERE IS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES.”

THE /V. K. FAIRBANK COMPANY - - Montreal

■Vinegar-White, Cottell’s-
The Vinegar that makes Trade, and keeps it

There are other vinegars on the market, but for purity and delicacy of flavor,
you’ll find none to surpass our

Pure Malt,
for table or pickling. Get a sample lot—NOW.

OUR ADDRESS :
Warner Rd., Camberwell, S.E., London, Eng.
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YOU DON’T BREAK EGGS?
when delivering by waggon? You think you 
don’t, or you don’t know-, but your eggs are 
broken just the same. Perhaps the boy who 
drives your waggon knows, but forgets to 
tell you.

Eggs are fragile—nothing more fragile— 
and in the handling of hundreds of dozens 
from store to customer’s house, more are 
broken than you can keep track of. The 
remedy is to adopt the modern system of egg 
delivery.

THE STAR EGG CARRIER and TRAY
Mr. Grocer, we like you to be on the defensive, we want you to use every argument 

you can think of why you should not use the Star Egg Carrier. Why ? Because any 
argument against its use is easily refuted;all you have to do is to order one dozen of the 
carriers and 1,000 trays to be convinced.

The Star Egg Carrier is absolutely safe; it is quick—far quicker than any other. 
When using it, the eggs are handled once, and only once, and there is no waiting for a 
dish to place the eggs in at the customer’s house.

The Star Egg Carrier is automatic. When delivery is made of the eggs, the carrier 
itself never leaves the hands of the delivery boy—there is no chance of losing it, no 
necessity to leave it and call (or forget to call) for it again.

The Star Egg Carrier saves money, it soon pays 
for itself twice over in time and broken eggs. No 
Grocer who has ever adopted this system has been 
known to discard it, rather he will frankly acknow­
ledge that he could not get along without it.

Do you think you can afford to be without the 
means of placing your egg business on a sure and 
profitable basis ?

Now is the time eggs are selling; now is 
the time to order. Ask your jobber to send 
you one dozen of each size Star Egg Car­
riers to hold one and two dozen eggs and 
1,000 each size of trays,—or if he does not 
stock them, write to the general agents :

THE MACLAREN IMPERIAL CHEESE CO.,Limited
TORONTO.
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SEE PRICES BELOW
Pure Fruit ES Pure Fruit

Marmalade
l-lb. net, 2 doz. to case.

SEVILLE ORANGE
$1.50 doz.

BLOOD ORANGE 
$1.50 doz.

LEMON 
$1.50 doz.

GRAPE FRUIT 
$1.80 doz.

Ass’t. case 4 kinds, $1.50 doz.

l-lb. net, 2 doz. to case. 
RASPBERRY 

$2.00 doz. 
STRAWBERRY 

$2.00 doz.
PEACH 
$1.80 doz.
PLUM 

$1.80 doz. 
BLACKBERRY 

$2.00 doz. Ass’t. case, $1.90 doz. 
CRAB APPLE JELLY 

$1.50 doz.
GRAPE JELLY 

$1.50 doz. Ass’t. case, $1.50 doz.

Above cut represents exact style of oor l-lb jar

Why pay fancy prices for imported goods of inferior quality ? If our Diamond Brand is not
the best in the market return them at our expense.

Nut’y Creams Mint Buttons Fruitÿ Creams
The above are three rapid sellers. Cost to retailer 12 cents per lb., $2.00 per pail of 17 lbs. 

Covers are hinged with colored show card. These are attractive 
and high grade, and are trade winners.

For Sale by Wholesale Grocers Everywhere.

Sugars Limited,
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DIAMOND BRAND MAPLE SYRUP

NEW CROP 1907
Get the genuine True to 

Nature Syrup that reminds 
you of the sugar bush—
DIAMOND BRAND.

PRICES
Per case

WINE MEASURE TINS.
Gallons, 6 to case - - $4 50
Half Gallons, 12 to case - - 4 8 >
Quarts, 24 to case - - - 4 8j
Pints, 24 to case - - - - 2 50

IMPERIAL MEASURE.
Five Gallon Tins, 1 to case - -$4 00

In 5 case lots (25 gals. ) per case 3 90

<4

MAPLE-HEARD

au*'

mm

PLANTATION BRAND NEW ORLEANS MOLASSES
Put up in 2$, 3s, 6s, and 10$ at same price as you are paying for blackstrap.

TWIN BLOCK PURE MAPLE SUGAR
See that our name and guarantee is printed on the box. 

None other is genuine. Sells for 10 cents each.
Cost to retailer $3.00 per case of 40 blocks.

MAPLE CREAM HEARTS
Don’t forget this delicious, fast-selling specialty. They will please 

your most fastidious customer. Sells for 20 cents lb.
Cost to retailer 12 cents lb., $2.16 per pail of 18 lbs.

Freight prepaid direct to retailer in lots of 5 
packages or more. No charge for pails.

Montreal
Sold by jobber» everywhere

BUTTER BEANS
A new line of confectionery in pails, 

immense seller. Sells for 20 cents lb. 
Cost to retailer 12 cents lb., $1.50 

per pail of 12^ lbs.

18
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IN STOCK. — MORTON’S 2H lb. WHOLE

THE DAVIDSON (& HAY, LIMITED,
Wholesale Grocers, TORONTO

Our Factor/ now boasts the 
making Catsup in Canada. We 
Cooks on the continent.

Last fall we bought tons and tons 
have been washed, scalded, peeled 
through the process of making 
Catsup. Nothing of the delicious 
taken away, and our chef’s blend-

L tomato jj
l\C ATS UP//

most up-to-date equipment for 
also have one of the best Catsup

of the finest Rose T omatoes. These 
and seeded, then have gone 
them into Crest Brand Tomato 
flavor of the ripe tomato has been 
ing of the spices and condiments 

has given it an appetizing piquancy that cannot be equalled.
Put up in large 14-oz. screw-top bottle with an exceptionally pretty label, it makes one 

of the most attractive packages ever put on the market. We guarantee its purity, and 
the absolute cleanliness of ourfactory and methods makes its wholesomeness beyond 
dispute.

Packed in cases of two doz., $1.00 per doz. f.o.b. Montreal.
THE OZO CO., LIMITED, MONTREAL

BLACK LEAD
There will be a good demand for Stove Polish at this Season—House Cleaning, 

etc. Sort u|> your Stock and send In your order for

JAMES DOME
BLACK LEAD, the most satisfactory Stove Polish you can handle.

Works Well. Sells Well. Pays Well.
W. Q. A. LAMBE A GO., Canadian Agents.

14
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Our Twin Block
Pure Maple Sugar

PURITY
This Sugar has stood the test of Government analysis for years.

PRODUCTION
The enormous sale and high reputation this Sugar has attained has led 
others to imitate it.

THE LA W
We have taken legal proceedings against our competitors for infringing 
our registered trade mark ‘‘Twin,” and have obtained an injunction 
restraining them from using or in any way offering for sale Maple 
Sugar under the name of “ Twin Block.”

WARNING
We caution the trade not to be imposed upon by unscrupulous 
imitators who offer you inferior goods represented to be our famous
Twin Block.

Sugars Limited Montreal
25
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STOCK UP NOW
GREENBANK LYE* i-r>. tin solid.
RED HEART I YEj 8-oz., 12-oz. and 10-lb. tins.

CHLORIDE OF LIME, * i«.
THE PUREST—TtlE BEST

Manufactured by

The United Alkali Co., Liverpool, England

Lm Chaput Fils & Gig. , distributors
WHOLESALE IMPORTERS

2, 4, 6, 8 De Breeolee Street, MONTREAL.

REMOVAL NOTICE
We beg to notify our numerous customers and friends 

that we will occupy our new premises.
58 McGILL ST.

on April 1st.
8* If you are interested in Canned Goods 

write for our price for “Old Homestead.”

S. J. CARTER & CO.
Wholesale Grocers and Tea Importers 

MONTREAL

WILL BRING NEW CUSTOMERS TO YOUR STORE.

•OLD BY ALLTRY IT
JOBBERS

54-lb. tins—S doc. In cue.

BLACK JACH

',|(n 1 puUv

DON’T 
GR0PE> 
AROUND 
IN THE 
DARK

There’s no necessity for it. If you are looking for 
a clerk, or a clerk is looking for a situation, if a 
traveller is open for a position on the road, if you 
want to offer your business for sale, or are look­
ing for a store—put an ad. in the Condensed Ad­
vertisement Department of The Canadian Grocer

One Cent. Per Word
You can talk across the continent for 1 cent per 
word—10,000 readers will be at your disposal.

86
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w CLEARING OUT SALE
: 'f I ' .

We are continuing our great Tea Clearing sale of 
Black and Green Teas.

See our travellers for samples and quotations. If 
they don’t call, phone or write us.

James Turner & Go., Limited, Hamilton, Ont.

If you want an Awning, why not try
The Tobin Tent & Awning Co., Ottawa ?

it's worth considering.

OLIVE OIL THE PUREST

Cultivate your trade by stocking the best 
The only Castile Laundry Soap on the market 

A distinctly Olive OH Soap
Mnfd. by TSs CANADIAN CASTILE SOAP CO., Limited 

Berlin, - Canada

THE
BEST LAUNDRY SOAP

--------BUY-------- TENTSStar Brand Made from the celebrated “Gourock Tent Duck" 
cannot be excelled.

COTTON CLOTHES LINES All sizes and styles in stock. Immediate delivery.
---- AND---- Special Discount to the Trade.

COTTON TWINE Write for Catalogue.
Cotton Lines are as cheap as Sisal or Manila and much better.

F*r Sale by AU Wholesale Dealers.
The Gourock Ropework Export Co., Limited

BEK THAT YOU SET THEM. 28 St. Peter Street, Montreal
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Independent Organization for Retailers
Progress of the Movement—President Beckett Taking Steps to Rouse Guild Members to Forward the Undertaking— 

“Believer in Organization” and The Canadian Grocer Peterboro Correspondent Discuss the Proposal 
to Make Retail Grocers a Part of the Retail Merchants’ Association.

Every retail grocer throughout Cau- 
;i<la should he keenly interested in the 
movement which seems now well start­
ed. for the organization of the retail 
grocery trade. The Canadian Grocer 
would like to have the views of retailers 
everywhere on this movement, believing 
that their publication would materially 
assist the agitation so well begun. A 
post card message would be encouraging 
if a leter looks too formidable.

* . *

President H. C. Beckett of the whole­
sale guild has adopted a plan in use 
across the border and is sending out 
to members of the guild from time to 
time printed sheets containing matter 
he deems of interest ond profit to guild 
members, The first of these contained 
a couffll of interesting addresses from 
the ppm/eedings of the Wholesale Gro­
cers’^Association of Pennsylvania. This 
weelrhe is sending out a sheet contain- 
irrg~SMm>-ef the letters ami editorials 
which apea^ed recently in The Can­
adian Grocer relative to retail organiz­
ation. Mr. Beeket is not himself at­
tempting to organize the retail trade. 
He recognizes the great benefit to the 
retail grocery trade that would result 
through organization and he is trying 
to stir up the wholesalers everywhere to 
take an interest in the matter and make 
an effort to stimulate interest among the 
particular section of the retail trade 
with which his house through the trav­
elers comes in contact. In other words 
Mr. Beckett is using the guild organiza­
tion to arouse the interest of the re- 
I ailers.

In last week’s Canadian Grocer a new 
feature was introduced into the dis­
cussion regarding organization by Mr. 
KUis’ letter suggesting that the gro­
cers organize as a section of the Retail 
Merchants’ Association. ‘‘Believer in 
Organization,” who is a leading gro­
cer in a large city, has something to 
say about this and we have also an ar­
ticle gathered by our Peterboro cor­
respondent from the retail merchants 
I here.
GROCERS MUST HAVE

THEIR OWN ASSOCIATION.
To the Editor of The Canadian Grocer :

Having read carefully the letter from 
our Peterborough friend, I have come to 
to the conclusion that, for some un­
explained reason, he and his friends are 
very much prejudiced against the whole­
sale grocers. Now I think that the re­
tail men all over are beginning to wake 
up to the fact that the interests of the 
wholesale and retail men are very close­
ly allied and that no one feels that po­
sition more than the wholesale people. 
Note the kindly letter from their pre­
sident—where he offers to spend both 
his valuable time and assistance in pro­

moting a retail organization. I quite 
agree with our Peterborough friend as 
well as yourself that we should be en­
tirely independent from a financial 
standpoint but that we should avail 
ourselves of all the advice and sugges­
tions that such an able organizer as 
Mr. Beckett is, can give. I think the 
trade are now in a position to accept 
the idea of organization and the next 
question is the proper method to start 
the ball rolling. It seems to me that 
wherever there are retail grocers’ 
associations, in our towns and cities, 
that this question should be Taken up 
and thoroughly discussed and that they 
should get in touch with one another, 
either by appointing delegates or- by 
correspondence, or by sending a circular 
letter from your office to every retail 
grocer in the province. I maintain that 
there is no person in the country so 
well qualified as the grocer to speak in 
regard to the regulation of the law in 
regard to foodstuffs. He stands between 
the manufacturer and the consumer and 
understands the conditions better than 
the consumers themselves.

As to Mr. Ellis and the Retail Mer­
chants’ Association, while we concede 
them that their association deserves ev­
ery credit for the grand work which they 
have done and are doing, I don’t think 
for one moment that they could possib­
ly do the work required by the retail 
grocers of Ontario. We want a thor­
oughly independent body with the one 
aim for the betterment of our business 
not only in relation to the wholesalers 
and manufacturers but with the con­
sumer as well, and this can only be 
reached by a thoroughly independent 
body with united front, not with some 
spasmodic action by a body of men who 
are not entirely in sympathy with our 
cause. Mr. Ellis wants to know some 
of their weak points. Well, one of them 
is that in no place that I have heard of 
are the grocers’ sections doing the work 
that organized trade should do. They 
seem to have no initiative, but depend 
entirely on the main body to do the 
work for them, and in most places the 
membership of grocers is so small that, 
they cut no figure in the make up of the 
general membership. There is no ques­
tion that Mr. Trowern, their able sec­
retary, has made heroic efforts to fill 
up the gap, but so far from a grocer’s 
standpoint, with very poor results.

The grocers want a thoroughly inde­
pendent trade organization that will 
make a showing worth while and, in my 
opinion, with the aid of the Wholesale 
Guild and their energetic president, the 
thing may be in good shape before, the 
end of this year. Grocers everywhere 
in Ontario are in line to join and better 
their business conditions. Now is the 
time for them to assert themselves and 
make this movement a grand success, 
and I say once more, by all means it 
must be an independent body—for retail 
grocers only.

BELIEVER IN ORGANIZATION.
28

GREATER TRADE ORGANIZATION 
LIKE A GREATER BRITAIN.

(Special correspondence of Canadian Grocer.)
Peterboro, March 2b, 1907.

In discussing the proposal to organize 
a Retail Grocers’ Association one mer­
chant took up the arguments produced 
by the president of the Retail Mer­
chants’ Association of Canada. In Mr. 
Ellis’ remarks, he said, there is much 
that is worthy of serious consideration. 
The Retail Merchants’ Association have 
a splendid organization. They have 
come through the trying days. 'Ihey are 
no longer a straggling body. They have 
numbers and they have capital and sys­
tem. Connection with them would be 
an excellent thing. But, continued the 
merchant, there must be a divisional 
point. The Retail Merchants’ Associa­
tion cannot take up the particular ques­
tions which are of immediate interest to 
the grocery trade. N either can they deal 
satisfactorily with the problems which 
any particular trade is concerned about.

There is a branch of the Retail Mer­
chants’ Association now in the city, 
but it is nearly dead and very seldom 
heard of. The membership is very small 
and practically no interest is taken in 
the work. Even a meeting is seldom 
called, and when it is, hardly a quorum 
turns out. That will not do for the 
grocers’ association.

The merchant who discussed the mat­
ter made the following suggestion 
That the retail grocers go ahead with 
their organization. (He would like to 
sec it started right in the city of Peter­
boro.) Let it spread out and encircle 
the whole province, including the small 
towns as well as the cities and large 
towns. The grocers should be an en­
tirely separate and independent tody, 
governing their own internal affairs. The 
grocers can do this better than any oth­
er line of trade for the simple reason 
that they are stronger and are found 
in every nook and corner of the IXmin­
ion.

At the same time, however, the mer­
chant referred to would not .ike to be 
altogether a stranger to the Retail 
Merchants’ Association. So far as gro­
cery interests are concerned, he advo­
cates separation, but when it comes to 
such matters as stamping out the trad­
ing stamp traffic, peddlars and hawkers, 
and matters of legislation which affect 
all lines of trade, he would ;ay, join 
with the Retail Merchants’ Association.

In this way, Mr. Ellis’ ambition of 
seeing the Retail Merchants’ Associa­
tion the strongest organization in the 
country would be easily accomplished. 
The retail grocers, as members of the 
Grocers’ Association, would belong to 
the Retail Merchants’ Association, the 
same as Canadians belong to the British 
Empire. The idea he has in mind is 
along the same lines as the British Gov­
ernment’s relation to the colonics.

If Kingston will supply the land, 
Crandall & Scott, of Picton, will estab­
lish a canning factory there.
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WITH GROCERS IN EASTERN TOWNSHIPS

Preparing for the Dominion Fair at Sherbrooke—Sherbrooke Has a Grocery 
Without Counters—Some Changes—St. John s Grocer a Believer in 

Dominion Organization.

Last week one of the representatives 
of The Canadian Grocer, feeling that 
spring was coming on and that the Mon- 
ireal streets were becoming too unbear­
able, even for a newspaperman, tripped 
out to the Eastern Townships for a few 
days in the hopes of experiencing the 
sensations of spring as they are handed 
out to the multitude in that peaceful 
but industrious portion of Quebec Pro­
vince.

Direct to Sherbrooke did he go, eyes 
open for the first robin and for signs of 
activity on the part of those engaged 
in the maple industry, for which the 
E. T. district is famous. It was rather 
a surprise upon striking Sherbrooke, 
to find that there was a foot of snow 
on the ground. Reliable Sherbrooke 
merchants earnestly informed The Gro­
cer that the town had been practically 
free from snow until a few days since, 
when they were granted a heavy but 
somewhat untimely fall *£ the beautiful. 
Business men were thankful rather than 
otherwise for the same snow, as it made 
possible the lengthening of the sleigh­
ing season for farmers.

Sherbrooke may not he a large city, 
hut there is always something going on 
in a grocery way. Business was report­
ed good for the season, although col­
lections might be better.

All Sherbrookers are talking fair 
with a capital “F.” This year the 
Dominion Exhibition will be held in 
i hat city and preparations for the event 
ire even now being made, It is thought 

i he accommodation question will cause 
some trouble, and necessary arrange­
ments are under way in this matter. 
I'he fair opens September 2, continuing 
in September 14. Quite a few men 
known in the grocery trade are active­
ly engaged in the management of the 
lair, lands H. Oliver, the retail grocer ;

• It. Webster, cigar manufacturer, 
S. L. Clough, flour and provisions, and 
Alex. Ames, pork packer, being among 
them.

One of the first stores The Grocer 
dropped into was that of Dean, Roe & 
I “icey, on Dufferin Ave. It was but re­
cently that this firm’s name appeared 
"ii the grocery horizon, in fact the sign 
is not yet up. In former days R. John- 
'■ii carried on business at this stand. 
He is now connected with the Modem 
Bedstead people, of Sherbrooke. R. I. 
Dean, senior partner of the firm, work­
ed in the store for Mr. Johnson for near­
ly fifteen years, and knows a whole lot 
about the grocery business. His two 
pari tiers are also experienced, Mr. Roe 
having been in the past a member of 
Ihe Roe & Roe firm in Waterville. Mr. 
Lacey spent some nine years with R. 
•lohnsnn. Between the three of them 
they are determined to make things 
mm. and they will. Improvements are 

already being made, new silent sales­

men, new shelves, new departments and 
other things.

May & Houlahau are still doing busi­
ness opposite the post office. The only 
difference between the present and the 
past lies in the volume of business being 
transacted, the trade now being mate­
rially larger. Both partners were out 
hustling for business when The Grocer 
first went in but later they gave The 
Grocer man a great welcome. This firm 
believes in carrying first-class groceries, 
and giving satisfaction in every in­
stance. Perhaps that’s why they’re 
prospering.

A busy store is that of Bray Bros, 
on Wellington St. It is not as large 
as it might be, rather too long for the 
width, but the stock is arranged very 
neatly and conveniently. There are two 
good windows which the firm keeps 
dressed at all times, being strong in 
the belief that a good window sells 
goods. So it does.

In 1). W. Stenson’s store on King 
Hill, The Grocer ran across A. G. Snow­
don, of Snowdon, Forbes & Co., Mon- 
real. Mr. Snowdon is introducing on 
the market a patent can opener which 
he is now pushing. It’s a corker and 
will surely take.

Further up on King St. McLeod & 
Andrews carry on a nice business, while 
Louis Oliver occupies one of the neatest 
stores in the city, corner of Welling­
ton and King Sts.

There is one grocery store in Sher­
brooke which is a near approach to the 
package store in New York, that is, 
the store occupied by A. A. Thornton-— 
a store without a counter. Mr. Thorn­
ton says that the only way to profitably 
carry on a grocery business in our day 
is to dispense with the counters of our 
forefathers. There is a lot in what Mr. 
Thornton says, and one of these days 
The Grocer will give its readers an idea 
of the manner in which this particular 
store is conducted.

E. Brooks, who has been clerking 
with May & Houlahau, is leaving to 
accept a similar position in Haverhill, 
Mass.

Alex. Ames, the pork packer, is go­
ing to erect a new establishment, 50 
feet by 100 feet, on the Lentioxville 
Road. It will be equipped with all 
modern conveniences.

T. A. Bourque, known throughout the 
Eastern Townships as a wholesale gro­
cer, who died recently, was buried while 
The Grocer was in Sherbrooke. Al­
though not actively engaged in the gro­
cery business, the late Mr. Bourque, up 
to the time of his death, took great in­
terest in all grocery questions. He was 
born at Wotton, in 1860. arid receiv­
ing a commercial education at St. 
Gharles College, he entered the employ 
of Mr. Villeneuve. East Sherbrooke, 
later joining the staff of Wm. Murray.
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Entering the wholesale field he won suc­
cess, building up a large business in 
the Townships. A year ago he sold 
out to Poulin & Robitaille, the business 
being continued under the old firm 
name, T. A. Bourque & Co.

St. Johns, Que.
The grocery business in St. Johns is 

demoralized at present to a certain ex­
tent, owing to the fact that there is 
considerable selling under cost by some 
firms. This is not a large place, but 
grocers are numerous—too numerous, as 
is proved by the fact that more than 
one retail grocery store will close up 
business in the near future.

F. J. Bourassa & Co. have advertis­
ed their goods for sale, announcing that 
they are going out of the grocery busi­
ness. Mr. Bourassa, it is understood, 
will go west for his health.

E. Lord, the Richelieu St. grocer, is 
closing on May 1, while it is rumored 
that N. Cusson will close one of his two 
stores, probably that situated on Cham­
plain St., in the near future.

N. Gibeault is giving up his business 
about May 1. He conducted a store on 
St. James St.

O. Peladeau, corner St. James and 
Champlain Sts., intends removing May 
.1 to the other end of Champlain St., 
where he has secured a better stand.

One of St. Johns most progressive 
grocers is R. ( loo Id, on Richelieu St. He 
is strong on organization in the grocery 
trade. He expressed his approval of 
The Grocer’s idea of forming a federal 
association of retail grocers, one that 
should be made up from branch associa­
tions in all parts of the Dominion. In 
his opinion such an association, proper­
ly conducted, would result in untold 
benefit for the trade.

A STORY OF COMPETITION.
A somewhat curious story comes from 

Toronto. The council of that city has 
set apart a number of districts as “re­
sidential,” which means that no more 
stores may be located therein. In one of 
these there are three stores, two of 
which, so the tale, runs, are supported 
by a wholesale house. Some time ago 
the other grocer was approached by a 
young man, who wanted to buy him 
out. The young man was so eager that 
the grocer got his price and took it. A 
few days after the purchaser turned his 
bargain over to one of the other gro­
cers, whose store was just across the 
street. The new purchaser removed the 
stock to his own place and closed the 
store.

The original owner, with little delay, 
purchased a store not far beyond the 
bounds of the district and when he saw 
his (dd business closed out, considered 
that any obligation he was under to 
keep away removed, and started in to 
canvass his former customers for busi­
ness. His old opposition objected, and 
entered suit to restrain him from can­
vassing for orders in the district. The 
publicity thus given the matter drew 
the attention of a number , of grocers, 
and the canvassing within the “residen­
tial” district has become so keen that 
the last stage of opposition for the two 
remaining stores is worse than the 
first.

<
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AN EXPENSIVE WINDOW TRIM
Probably the Handsomest Christmas Window Dressing in Canada Last Year— 

Put Up by Bain & Adams, Hamilton.

The Canadian Grocer was at consider­
able pains to secure the photograph from 
which the accompanying picture was 
made. It shows one of the Christmas 
windows of Bain & Adams, Hamilton. 
There was another similarly dressed, and 
t hey were probably the most expensively 
trimmed grocery windows in Canada dur­
ing the last Yuletide season. The grape 
vines and grapes were ordered from 
Germany early in the year, and cost 
$150. Then there was the electrical i!-

by night it was striking and wonderfully 
attractive. Into many of the bunches 
of grapes was inserted a small incan­
descent lamp, and the effect may in a 
slight degree be imagined. The white 
blurs in the picture show where some 
of the lights are located.

Nothing has been said of the dis­
play of high-class groceries and confec­
tions. The picture shows it pretty well 
and it is highly effective. So unique was 
the window display that practically all

ventilating buildings, in answer to a re­
quest for information regarding the pre­
vention of frost on show windows, writes 
as follows for The Canadian Grocer :

“The physical conditions which create 
frost on window panes are exactly the 
same as those which create moisture on 
cold water pipes in summer time, viz., 
warm air carrying its extreme comple­
ment of moisture comes in contact with 
a cold body and is reduced in tempera­
ture, rendering it incapable of carrying 
the same percentage of moisture, and 
what is more natural than that the ex­
cess of the latter should be deposited 
where the chilly process takes place, 
viz., in this case, on the window pane. 
We anticipate that some considerable 
difficulty will be experienced in making 
a window space sufficiently tight from 
the inner store to render impossible the

lumination, which was a very important 
part of the display, and was proportion­
ately expensive.

As can lie seen by a careful survey 
<tf the picture, the vines were hung on 
uprights and cross pieces of natural 
cedar, just as in the Niagara vineyards. 
But no printed description can convey 
an adequate expression of the natural­
ness of those grape vines. The bunches 
of grapes rivalled the natural fruit :n 
apnearance, even to the delicate bloom 
which characterizes the grapes on the 
vine. By day the effect was beautiful,

A Triumph of Window Dressing.

the leading grocers of Hamilton felt 
impelled to congratulate Bain & Adams 
upon the success of their efforts. Mr. 
Bain, the senior partner, takes charge 
of the window dressing, and he conceiv­
ed and carried out the display here 
shown.

PREVENTING FROST ON SHOW 
WINDOWS.

M. J. Quinn, ventilating expert with 
Cluff Bros., Toronto, Canadian agents 
for the Thomas Acme Air Washer for
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circulation of warm air from the Jattci 
In this connection we would emph&H/i 
that, if absolutely still air can be oh 
tained between the inner and cuter 
glass, very little difficulty will he ex 
perienced from frost even on the 'oMr- 
days, and in this connection it has bee. 
found that double glass set in the Ram- 
sash, leaving a space of sav U or 
inches between the panes, and bavin;, 
the joints all around the four sides 
made as tight as possible, lias given 
very good satisfaction, and apart from 
this construction we are not by any 
means sure that good results can be ob­
tained under other circumstances.
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BROCKVILLE.
I;ls. 11. Gilmour, of the firm of Gil- 

,,1. ,,h & Co., wholesale grocers of Brock- 
v ill,., returned home last week after 
..pending about two months in South- 
in California. Genial Jim looks fine 

mid evidently California agrees with
Ililll.

John Shouldice, formerly of H. P. 
K. kardt & Co., Toronto, spent, several 
days in our town, the guest of J. H. 
ilalfney, of Mayell & Co.’s, Toronto.

.1. A. Washburn had a carload of or­
anges landed at Brock ville on Monday 
laid, and had all disposed of by Tues­
day noon. They were very choice, and 
prices were right.

Our markets have not been very well 
attended by the farmers as yet, there 
being neither wheeling nor sleighing. 
The prices asked for articles are alto­
gether too high, and no one to blame 
li,r this but the buyers themselves. Eggs 
-till demand 28c., butter 27c., and fowl 
a- high as $1.25 per pair.

I noticed in last week’s Grocer your 
Kingston correspondent speaks of the 
by-law prohibiting merchants buying on 
the market before 10 a.in. I feel quite 
in sympathy with him in this and think 
that something ought to be done in the 
matter, as it certainly takes consider­
able money away from the towns and 
cities that would otherwise be spent for 
supplies while farmers are in town, in- 
-l rad of going to country stores. This 
i- something the retail merchants ought 
to lake in hand and bring before the 
councils of their towns and cities.

J II. Gaffney, representing Mayell & 
I - of Toronto, in Eastern Ontario, re­
ports business very good throughout the 
country.

INGERSOLL.
i hr cold storage project, in which (he 

.-":,'crs are vitally interested, was ad- 
' rid another notch at a special meet­
ing of the Board of Trade. W. A. Ed-
- o'. 1 It*' cheese exporter, who was a 
" brr of the committee appointed to 
a tke enquiries in connection with the 
1 -'ruction and cost of maintaining a 
c ' i storage plant, gave a report that

highly encouraging. Mr. Edgar 
■-1 : U that the cheese factory men of 
1 district were very much interested 
1 question of establishing a cold
- ■ plant here. He had been told
' ; |r,'c parties that if the plant was

■ i lished they would rent apartments
1 ' “ year. He pointed out that there

■ ■•venty-flve cheese factories tributary
t giTsoll, and he believed that if fif-

11 this number could be induced to 
r oizc a cold-curing room the revenue

■ ■! amount to about $6,000. As prev- 
!" mentioned the scheme is one that
■ ■ r.v favorably received by the re- 
■iJ 'r>. and if carried out would be of 

tu li benefit to the grocers and butchers. 
' ■' ’limit tee was appointed to make fur- 

111,1 t’liquiries end the matter will be

taken up again at an early date when 
some definite action is probable.

* . ‘
Ingersoll is fortunate in possessing a 

real live board of trade. This organiza­
tion, which is very representative of the 
business interests, has done consider­
able to promote the advancement of the 
town. When conditions are at all fav­
orable it believes in taking action that 
should create greater trade, not only in 
the town, but throughout the Dominion. 
At the last meeting a resolution passed 
to the effect that the Dominion Gov­
ernment and the Legislature grant gen­
erous assistance to the Canadian North­
ern Railway to extend their system 
easterly from Port Arthur.

* . *
Jacques & McPherson, grocers, who 

bad their stock seriously damaged by tire 
last week, had their loss adjusted on 
Friday, and with characteristic enter­
prise they announced that their store 
would be opened on Saturday morning. 
Much stress was laid upon “Big Bar­
gains,’’ and as they lived up to their 
display cards and newspaper advertis­
ing, their store was soon crowded until 
it was necessary to close their doors, 
fl is the way of humanity to he alert 
for bargains, and in this particular it 
was possible for the firm to cope with 
the bargain-hunters. The “lire sale” 
lias been going on merrily ever since, 
and the entire stock has about been 
cleared out. It is the intention 
of the firm to place a new stock in their 
store as soon as the necessary repairs 
and improvements have been made.

* . *
The output of maple syrup in this 

section thus far this season is below 
that of former years. The first lot was 
offered over a week ago and met with 
ready sale at $1.25 per gallon. Those 
who were looking for a somewhat large 
supply on Saturday were greatly dis­
appointed. The farmers stated that 
they had only a few good “runs” of 
sap, consequently the supply of syrup 
was limited, and the price remained 
firm at $1.25. The fact that the frost 
is practically out of the ground and the 
weather very warm are indications that 
warrant the belief that the syrup season 
is about at an end.

. * . *
Another of Ingersoll’s old residents 

passed away on Wednesday last in the 
person of Geo. Tune, who upwards of 
forty years ago engaged in the confec­
tionery business here with James Tune, 
now of London.

* . *
For the first time in many months 

Ingersoll is now getting comparatively 
cheap eggs. For months the price for
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new laid eggs was firm at 25 cents, but 
on Saturday last the price dropped to 
16 cents. The offerings were very large 
and a further reduction is anticipated 
before Easter, as the large buyers have 
not yet commenced their rounds in the 
country.

* * *
Butter is still very scarce. Very 

little of the dairy product is to be had, 
owing to the fact that operations have 
been resumed at several of the cheese 
factories. With the immense amount of 
milk that is daily taken to the St. 
Charles condensing factory here, and to 
the different cheese factories in the sur­
rounding districts, the proportion that 
is used for butter-making is decidedly 
small. Dairy butter ranges in price 
from 25 to 28 cents, while first-class 
creamery brought 32 cents per pound 
last week.

• »
*

John S. Smith, for the past three 
years with Metcalf Bros., grocers, of 
Berlin, has succeeded J. J. MacLeod as 
manager of Beattie & Co.’s store here.
S. Hendry, of St. Mary’s, and Harry 
Cook, for some time with I. W. Kitigs- 
wood. have also accepted positions with 
Beattie & Co.

GODERICH.
Dull times here at present. All the 

merchants in every line of business arc 
complaining; the only solace is that it 
is supposed to be seasonable for this 
time of year.

The canning factory proposition has 
taken a new lease of life, and may yet 
come to something.

W. .1. Morrow, for many years on 
Hamilton Street, and previous to that 
in Dungannon, has sold out to Tom 
Pringle, of the Imperial Cafe, and may 
go West. W. J. was well liked by the 
local trade and everyone else who 
knows him, and will be greatly missed.

Edward Graham. East Street, is re 
norted to have sold his business to A.
T. Bean, who had a general store some 
years ago in Auburn.

Fred Morgan, Elgin Avenue, who has 
been advertising his grocery business 
for sale, has now parted with it, and 
will probably leave town, as his inten 
tion some time ago was to go West.

A. B. Davison, who will be remember 
ed by commercial men who call at 
Goderich as being with G. M. Elliott 
on Hamilton Street for many years, 
has given un his position as head clerk 
with C. C. Lee, and is also among 
those with the “western fever.”

HAMILTON.
Grocers here are now getting returns 

from the recently organized collecting 
department of the association, and arc 
highly pleased with the way the system 
is working out. They next propose en­
forcing the law respecting pedlars and 
hawkers, as enacted by the Ontario 
Legislature at the last session.

A great deal of complaint comes from 
the grocers, and justly too, in reference 
to the handling and sale of fruit by 
Italians. They sell front door to door 
all over the city and mostly to the bet­
ter class of people, who, if they saw the 
conditions in which these people live
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and store their fruit, would be shocked, 
even though they thought they were 
buying at a bargain. The sanitary con­
ditions in these fruit stores are revolt­
ing. And although we always have one 
or two grocers on the Board of Health, 
this evil escapes their notice. It seems 
to me that dirty, filthy human habita­
tions deserve looking after as much as 
unclean pigsties," etc.

As grocers have now become large 
handlers of fruit, this question should 
undoubtedly be a live issue; right here 
is a place where organized effort would 
be useful. No doubt these same condi­
tions in the fruit trade exist in all the 
cities and towns—Why not get together 
and either wipe them out or correct 
them ?

The trade here are very much pleased 
with the stand taken by H. C. Beckett 
in regard to the manufacturers’ prices 
on cereals.

A circular lias been issued by one of 
the refiners asking the opinion of the 
retail men in regard to putting up hag- 
sugar. They propose making the pre­
sent 100-11). hag larger so as to contain 
1 —f> rtis. In the event of their doing this 
I lie bag would become useful for liold- 
ing a bag of potatoes or oilier produce.

C^A great many grocers are of t lie opinion 
I liai the BH)-lt>. bag is preferrable. One 
of the reasons advanced is that a gro­
cer or his assistant who are not built 
exactly after the style of Samson may 
lake in and pile up 25 hags of 100 lbs. 
each, while they would not have a look 
a I tile 125-Ib. one.

Speaking about a bag of potatoes in 
Hamilton, according to law, it must 
weigh net 00 Pis., in Toronto under the 
same law it must weigh 80 lbs. Can 
you kindly explain this?

The Toronto wholesale buyer makes 
a profit of 10 tbs. on each bag. 1 think 
the weight all over Canada should be 
the same.

Hamilton grocers as yet do not seem 
to have taken much stock in the talk of 
a provincial association; the situation 
here is possibly worse than in many 
oilier places. We have three depart­
ment stores, who use their grocery busi­
ness strictly as a liait to lure customers 
into their other departments. We have 
also a large co-operative concern which 
lias sown its five dollar shares all over 
the neighboring country. The farmers 
imagine they are striking it rich and 
go there to buy t.lieir groceries. The 
llalians have the fruit trade and the 
Greeks the confectionery business, so 
there’s lots of room for an energetic 
movement in Hamilton if the retail men 
would only wake up.

KINGSTON.
Kingston is in a state of excitement 

.just now. Property is booming and 
sales are the cause of so many people 
leaving their comfortable homes. One 
lady who occupied a house for the last 
twenty years was asked to get out to 
make room for another corner grocery 
to be occupied by Mr. Parkins, who has 
to vacate liis present place as his land­
lady is going to start up on her own ac- 
e unt. f'has. Pickering has to leave tiis 
present store and has bought out Mr. 
Williams, corner Princess and. Univer­

sity Ave. Mr. Williams intends moving 
to Manitoba.

W. G. Craig, wholesale grocer, presi­
dent of the Wholesale Grocers’ Guild 
here and past vice-president of the Dom­
inion Wholesalers’ Guild, lias secured 
the large and imposing premises on the 
corner of Princess and Ontario Sts., 
which lias been a piano factory for many 
years. It will make a fine place for his 
wholesale business. Jle has also leased 
a large building across the street which 
was at one time a medical college. Mr. 
Craig is enthusiastic over Kingston’s 
present and future prospects and as an 
alderman, is working to advance the 
city’s interests in every way he can.

Mr. Tuthill, representing The Morse 
Soap Co., was in town and made good 
sales. He lias a big proposition on hand. 
He is going to put a stop to race suicide 
by sending a full size cake of Infant ’s 
Delight soap to every baby born in Can­
ada this year. Such generosity should 
bring good results.
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Laundry soaps are likely to advance, 
owing to increased price of material. 
The Brown Family lias also increased.

Harry Newbury, who ran a grocery 
at Barrie and Karl Sis., lias gone to 
Pelerboro. He is going to lake up win­
dow-dressing and ad. writing, lie is ex­
perienced in the dry goods trade and 
lias a sterling character and will suc­
ceed. His health lias not been A1 for 
some time. We hope the change will 
do him good.

It is reported that Knox & Co., of 
Toronto, are going to open up a 5 and 
10 cent sfore shortly in the premises 
lately occupied by Geo. Mills & Co., 
furriers. It is centrally located and 
they should do a good lively trade..

Mr. Faruworth, Dailey’s popular re­
presentative, called on the trade this 
week. He is always sure of a bunch of 
orders. Why? Because he is one of 
the few who do not look for orders out­
side of the trade from small side shows, 
hotels and boarding-houses. Houses

•2

catering for such are being spotted by 
the trade and the sooner reliable firms 
look into this matter the better.

PERTH.
Wednesday ot last week, John Conway, 

who has been clerking with G. E. Arm­
strong for a number of years, opened up 
for himself. He is in the stand lately 
occupied by R. E. Hicks. This store has 
not been occupied for two years and it 
looks much better to see it open again.

Norman Miller, “the West End Gro­
cer," has changed his place of business 
from Wilson street west to quarters in 
the new Rogers & Stewart block, on 
Foster street. He opened up in his new 
premises on Saturday, and he expects 
increased business.

Lloyd Jackson expects to open a gro­
cery in the building lately occupied by 
Mr. Miller. This will give us twenty 
groceries in town. Pretty good for a 
town of under 4,000 people.

I noticed in your paper some weeks 
ago an article on putting goods on the 
sidewalk for display. This is a thing,
I am glad to say, is almost unknown in 
Perth. We have a by-law in town pro 
nihil ing the blocking of the sidewalk 
out I think even if we had no such by 
law it would not be done, because peo 
pie would not buy fruit exposed to the 
dust.

The agent for the Computing Scale 
Company of Canada was in town last 
week and succeeded in placing several 
scales.

MONTREAL.
f). .1. Munro, Montreal Junction, ha- 

built himself a fine store and will move 
into it. in a few weeks. The fitting- 
counters, wall cases and all will he pm 
in new by the Walker Bin Co.

A. Girouard, St. Catherine St. East 
who some time ago retired from t,hi 
grocery business, intending to take hi- 
ease, has concluded that there’s mon 
fun working and is going back into busi 
ness again. He has built a fine block 
of business stores on St. Catherine Si 
and will occupy one of them. He is go 
ing to have something pretty fine, ami 
has placed his order with the Walkm 
Bin Fixture Co. for shelving, wafl case- 
display counters and plate glass silent 
salesmen.

Currie Bros., 5!) Bleury St., will n 
move a little higher up that thorough 
fare on May 1, the premises they now 
occupy having been sold. Their new 
number will he 113.

Walter Paul has just returned from . 
business trip to New York.
Raymond & F-reres, a firm carrying on 

a retail business on the Main street 
above St. Catherine, has been taken over 
by F. X. St. Charles & Co., the newh 
incorporated concern. The names men 
tioned in the new lirin’s charter are 
F. X. St. Charles, Chas. Raymond, A 
de Rouselle, A. Germain and E. Dorai 
According to the powers granted then 
the firm will be enabled to carry on 
business as wholesale and retail gro 
cers, wine and spirit dealers, etc. The> 
are capitalized at $200,000.

HALIFAX
W. J. Hopgood, Spring Garden Road 

is going to build a new store thi- 
spring. The contracts are let and or 
ders are placed with the Walker Bin and 
Store Fixture Company, of Berlin, fo> 
a portion of the fixtures. Mr. Hop 
good’s aim is to have one of the most

r
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attractive stores in the Atlantic capit­
al.

J. L. Archibald & Co., Spring Oar- 
den lioad, are also on improvement 
bent' They are refitting their store 
throughout with Walker bin fixtures, 
counters, wall cases and bins. One side 
will have the usual grocery fixtures, the 
other is to be fitted with a biscuit de­
partment and green fruit cases.

CHATHAM.
N. H. Stevens, president of the Can­

ada Flour Mills Co., was an Ottawa 
visitor last week.

J. A. Wilson, the Queen St. grocer, 
is mourning the loss of a fine new chew­
ing gum slot machine. The article in 
(piestion was only recently purchased.
l. ast week it was left standing in front 
of Mr. Wilson’s store when, toward 
dusk, a passer-by annexed it. The ma­
chine has not been seen since, nor, 
lhough fhe matter was promptly re­
ported to the police, has the thief been 
located.

Edward Campbell, employed in Reid’s 
grocery store at Northwood, had an ex­
citing experience in the 22nd. In some 
way two kegs of gunpowder upon a 
shelf became ignited. In the explosion 
which followed Mr. Campbell was badly 
burned about the face and hands, and 
considerable damage was done to the 
interior of the store.

Indications are that Blenheim will 
shortly have a canning factory. A pub­
lic meeting was held on the 21st at 
which the promoters of the enterprise 
announced their proposition. They ask 
a ten years’ loan of $10,000, and a 3-
ac. res free site, and agree to erect a 
$30,000 factory and employ at least 100 
bands. The meeting expressed itself 
favorably toward the proposition, which 
will now come before the town council.

J. F. Holden, Western Ontario re­
presentative of E. W. Gillett & Co., 
limited, Toronto, has been in the city 
for a few days calling on the trade. He 
reports business very satisfactory. From 
here he proceeds west.

ST. CATHARINES.
Speaking with the inspector of trees 

and noxious vermin, that official informs 
me that, he has made an inspection of 
some thousands of trees and where the 
San Jose scale has affected trees he has 
acted on instructions for their destruc- 
tion. The inspector informs me, also, 
l hat the frosts of the past winter have 
in no way, injured the buds of the peach 
i rees and that the outlook for an abun­
dant crop is most promising unless un­
foreseen adverse circumstances crop up. 
The inspector has, in some eases, order­
ed the destruction of mountain ash trees 
affected with the scale. He says there 
is a bright prospect of abundant crops 
in pears and plums and that small fruits 
promise well. The recent mild weather 
has taken the frost from the ground and 
I lie ice has completely gone from this 
section of the Welland canal. The har­
bor of Port Dalhousie is clear of ice so 
that navigation from that port can be 
opened at any time.

The water will be drawn from the old 
Welland canal next week from Thorold,

northward, to make repairs and remove 
any obstacles and will remain nnwater- 
ed for fen days or two weeks. This an­
nual unwateriug will stop all the manu­
factories along its banks which have 
water for their motive power and it will 
enable owners or lessees of these proper­
ties to make necessary repairs in flumes, 
etc.

Building operations have started and 
painters, carpenters, masons, laborers 
are busily engaged in their respective 
lines.

PETERBOROUGH.
A. W. Lockhart, who has had charge 

of R. A. Dutton’s grocery department 
for the past two and a half years, 
makes the announcement that he will 
enter the commercial world for himself. 
He has secured the lease of Porter Bros, 
upper store on George St., and will open 
with a full line of groceries and pro­
visions. He will leave Mr. Dutton on 
the ninth of April, and will open his 
uwtk store on the 13tli. Mr Lockhart 
is a rtssjt-class grocer and has a very 
large business connection in the city. 
For eight years before going with Mr. 
Dutton he was witli E. F. Mason & Co. 
and received there an excellent training. 
He will be succeeded at Mr. Dutton’s by 
T. Lancaster of Hastings, where he was 
connected with J. J. English for six­
teen years. Thomas Wamsley has also 
been added to Mr. Dutton’s grocery de­
partment.

At this time when there is so much 
talk of the retail merchants organizing 
for the protection and improvement of 
tlie trade it might be of interest to men­
tion a man who claims he needs no pro­
tection. It is J. C. Sullivan, who has 
for thirty years conducted a retail gro­
cery and liquor business. He does a 
strictly cash business is both lines and 
he is proud of the success he has made 
of it. He states that he does not carry 
a dollar on his books and every dollar’s 
worth of goods he buys he pays cash for 
and takes all the discounts. He start­
ed business that way the first day he 
opened his store and has not varied 
from it. He has never joined the Re­
tail Victuallers’ Association and he says 
he would not join a retail grocers’ as­
sociation or any other association. 
He claims he does not need 
any assistance from anyone. He has 
cash in the bank and he says that is 
the best friend he or anyone else can 
have.

Mr. Sullivan, however, is the only 
man in the city who is doing a strictly 
cash business. It is possible for him 
to do it that way because he started 
and built his business up that way. But 
under existing conditions it would be 
a very difficult proposition for other 
merchants to face who have always 
done a credit business. But there are 
several who would like to try it, in fact 
one or two have stated that they in­
tend in a short time to only sell and 
buy for cash.

LONDON.
George Loveless, who for a number of 

years has conducted a grocery business 
on Richmond Street North, has sold out 
to George Knight, formerly a restau- 
raunt keeper here. Mr. Loveless goes 
into the crockery business with his bro­
ther Thomas, succeeding Bert Barbour 
as a member of the London Crockery 
Co., Dundas Street.

Gorman, Eckert & Co., spice manu­
facturers of this city, have purchased 
the extensive premises of the Bennet 
Furniture Co., in the east end, and will 
shortly remove their plant thither. 
Their tine premises on Clarence Street 
have been purchased by Lind, Kerrigan 
& Co., wholesale grocers, which firm 
though but a comparatively short time 
in business, have so extended their op­
erations as to demand the considerably 
enlarged accommodation they will now 
have. The price paid is understood to 
be $30,000.

The local bakers and the Real Estate 
Owners’ Protective Association are at 
loggerheads. Recently the latter passed 
a resolution which, after a lengthy pre­
amble, calls the attention of the Legis­
lature and the city council to the need 
of an act regulating the weight and 
sale of bread, wherein at least a stand­
ard loaf should be. placed within reach 
of the consumer. The resolution further 
declares that the necessity for a stand­
ard loaf is most apparent from the fact 
that the variations in the weight of 
bread as at present leave the door open 
for the undue oppression of the people 
in so essential a commodity. The bak­
ers answer this by declaring it to be 
impossible to sell a two-pound loaf for 
five cents unless at a loss, and that as 
it is no one in the trade is making 
money. One baker, in a letter to the 
local press, hints that unless the real 
estate owners mind their own business 
and let other people's alone, the bakers 
may be under the necessity of taking 
steps to prevent the landlords oppress­
ing the poor by raising the rents, as is 
said to be in contemplation.

Seasonable quiet pervades the whole­
sale grocery lines, but a brightening up 
is looked for at the opening of the 
month. Prices as a rule remain un­
changed. The advance in teas—fifty to 
seventy-five per cent, in the last three 
months—has made it almost impossible 
for brokers to sell. A large amount of 
teas which had been purchased before 
the advance have been sold at good 
prices, but the supply is now about ex­
hausted.

A movement is on foot amongst retail 
grocers looking to the employment by 
the association of a permanent secre­
tary, whose duties would consist of col­
lecting membership fees, getting and 
keeping track of dead beats and looking 
after the interests of the trade general­
ly. There undoubtedly is need of such 
an official who, if the right sort of man, 
would be of inestimable value to the 
grocers of London.

Friends of W. H. Escott, who has 
been connected as a traveler for seven­
teen years with the firm of T. B. Es­
cott & Co., met yesterday at his place 
of business and presented him with a 
handsome traveling bag and address, on 
the occasion of his near departure for 
Winnipeg. Mr. Escott is widely known 
and esteemed in social and business cir­
cles.
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ORGANIZATION.
What tli<* movement for retail grocery 

organization needs now is free and gen­
eral discussion. That is something 
everyone can assist at. Everyone can 
write to The Canadian Grocer staling 
his views, if only a couple of sentences 
on a post canl ; it would add interest.

The statement was made to The Can­
adian Grocer this week, that if all 
retailers did business on a strictly cash 
basis, both buying and selling, there 
would he no need for an association. The 
statement indicated an extremely inade­
quate conception of the purposes and 
possibilities of organization. It is such 
narrow views that form the principal 
obstacle to the immediate progress of 
the organization movement. Borne think 
the main reason for organization is 
to present a united front to the whole­
salers and manufacturers. Others 
think it is to secure legislation favor­
able to the retailer. Others again view 
only the advantages of local organiza­
tion. These phases of the work and 
results of organization are all import­
ant, hut none of them, nor all of them, 
is the essence of organization.

Organization is the way to progress 
of the grocery trade as a whole. Only 
thereby can the retail trade, which

EDITORIAL

stands next to the consumer exert its 
proper influence in the settlement of 
problems constantly arising in relation 
to foodstuffs. Personal association, the 
social intercourse created by bringing 
together men from all parts of the coun­
try, is of the very first importance. A 
virile organization, concerning itself in 
a large way with foodstuff and trade 
problems would immediately raise the 
whole trade in the estimation of the 
public. The effectiveness of local as­
sociation would be increased a hundred 
fold by provincial and national organiza­
tion.

DISCUSS TIMELY TOPICS.
In England they have Grocers’ Asso­

ciations in all parts of the country and 
each separate association has a large 
membership, composed of the very best 
grocers in the business. Everybody 
takes an interest in the work of the or­
ganization and all are on the lookout 
new ideas which will promote the gen­
eral welfare of the trade. One of the 
means in vogue for the education of gro­
cers is the holding of frequent meetings 
at which some man prominent in his 
particular branch of the trade delivers 
an address on the article with which he 
is particularly familiar through his per­
haps lifelong experience in the business. 
For instance, recently before one of the 
associations an excellent address on tea 
was delivered by an expert in that 
branch of the grocery business. It was 
not a long, technical oration, but a 
short, concise and educative talk which 
could not fail to interest and instruct 
the grocers in attendance.

Here is a suggestion for Canadian as­
sociations. There are plenty of men who 
are specialists in their line willing to 
give a little talk before a gathering of 
grocers that a better knowledge of this 
or that may be obtained by the trade. 
Grocers know a lot about their own 
business, more than anyone can tell 
them, but they cannot be expected to 
know all about each line, and timely ad­
dresses once in a while would be in­
valuable.

THE SIN OF OMISSION.
The Merchandise Marks Act has of 

late come in for considerable discussion 
relative to its amendment in order to 
meet and frustrate the merely negative 
compliance at present conceded to it 
by some of the British Columbia salmon 
jobbers. As it stands at present the 
Act does not cover the “sin of omission” 
of which these jobbers are guilty, since 
it does not compel the place of origin 
to be printed on the label at all, and
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imposes a penalty only for naming a 
fake one.

The cans, of course, are shipped to 
England without labels, and. when the 
Alaskan tins reach him, the jobber gives 
them a highly-colored label with a big 
fish, a mountain and a river and an ad­
jective or two over the word salmon. 
But you will look in vain for the words 
British Columbia or the letters “B.C.,” 
for these would render him liable to 
prosecution.

So it is easy for the careless British 
public which does not take the trouble 
to look for “the place of origin,” to get 
the dry, hard, pink Alaska salmon when 
it asks for or thinks it is getting the 
moist, red, highly flavored salmon from 
the Eraser.

What the British purchaser should do 
is to ask for the kind he wants and see 
that he gets it.. If there is a false label 
he has his man ; but if there is that 
ingenious omission, he would, if he were 
to prosecute the importer, have the 
pleasure of paying the costs of his un­
successful legal venture with the risk 
of a suit for damages. In the interest 
of the Canadian salmon industry, the 
Government and canners should co­
operate in insuring that the place of 
origin be stamped into the can.

NEEDED REFORM.
Every Board of Trade in Ontario 

should follow the example of the Board 
of Trade of Orillia and approve and for­
ward to the Provincial Government and 
the leader of the Opposition in the 
Legislature the following petition :

“That whereas in the opinion of your 
petitioners the present system of civil 
service appointments by political pat 
ronage is unsound in principle and dele­
terious in its results, it being obviously 
illogical and unbusinesslike to appoint 
men to responsible positions for other 
reasons than their fitness to perform the 
duties involved ;

“And whereas evils arising from pat­
ronage have been largely overcome in 
Great Britain by adopting a system of 
competitive examinations as the only- 
means of entrance to the civil service, 
and by placing the service under the 
control of an independent commission;

“And whereas such a system, if adopt­
ed in Ontario, would, your petitioners 
believe, insure increased efficiency in the 
administration of the affairs of our 
Province ;

“Your petitioners therefore pray that 
the Legislature will take measures at an 
early date for placing the civil service of 
Ontario on a strictly non-partisan basis 
by eliminating entirely the principle of
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patronage, and by making merit and ca­
pacity the sole tests for entering the 
public service and for promotion there­
in.”

This is important, far more important 
than most people have any idea of. 
That’s because they don’t stop to think 
of it. This province and every province 
is supporting a heterogeneous mob of 
political camp followers, appointed to 
responsible positions “for other reasons 
than their fitness to perform the duties 
■hvolved.” The petition would be just 
as applicable at Ottawa.

THE NARROW PATH IN TRADE.
One often hears the phrase “Trade 

Morality” treated in an apologetic tone, 
if not sometimes as a byword of con­
tempt; but why should there not be 
morality in business as well as in social 
life and conduct ( Surely it is not im­
possible to carry on any business on the 
strictest lines of commercial morality. 
While it may be the case that manj of 
the world’s millionaires have leaped to 
fame through methods often tortuous ; 
on the other hand thousands of instan­
ces may be given to show that the suc­
cessful merchant is not necessarily, or 
indeed often, a scheming trickster in 
trade. On the contrary, he is usually a 
man of the highest integrity in his busi­
ness dealings. One may even go further 
and assert that morality in business is 
an essential element of success. The un­
scrupulous merchant in course of time 
is sure to be found out and distrusted 
alike by his customers and fellow trad- 
vis. while the merchant who conducts 
his business on strictly honest lines will 
assuredly establish a reputation which 
eventually will lead to prosperity. The 
late Mr. Whitely,~ the eminent merchant, 
in an advice to young men said : “Once 
Id a firm get a bad reputation in what­
ever respect and its business is bound 
in suffer. The biggest disaster that 
ei in Id happen to a linn is to acquire a 
reputation for dishonesty.”

Further, dishonest trading in the 
long run does not pay. After all, the 
publie are not such fools as they some­
times are taken for and the saying

once bitten, twice shy,” holds here as 
in ordinary life.

What has been said on the subject of 
honesty in business holds good of the 
employe as well as the employer. The 
man who scamps his work and so cheats 
his employer of his time and labor will 
eventually be distrusted by all and 
treated accordingly. Our most success­
ful business men have been those who in 
early life, as ordinary workmen, were 
noted for genuine workmanship. Sir 
Milliam Arrol, the eminent engineer who

built the Tay bridge, a monument of 
stability as well as of engineering, was 
noted in his early days for the care he 
displayed in every detail of work. The 
same quality characterized him as an 
employer, and earned for him the repu­
tation for sound workmanship which, 
combined with his mechanical genius, 
gained for him in after life a name in 
the roll of the world’s great engineers 
and laid the foundation of the firm of 
Sir William Arrol & Company, Limited, 
now celebrated throughout the world. 
After the disaster to the Tay bridge in 
1882 the opinion was generally express­
ed that no bridge could be built across 
such a stretch of water to be secure 
against nature's forces of wind and 
tide; but they who expressed such a 
fear little knew the practical and thor­
ough going powers of the man who was 
called upon to undertake the work— 
plain Mr. William Arrol, as he then 
was and unknown to fame. After re­
volving the scheme in his mind, he set 
to work to frame a structure which not 
only in engineering adaptability to the 
requirements of the case, but in sta­
bility, strength and sound workmanship, 
would be proof against the violence of 
any storm which blew. Those who have 
seen the massive nature of the struc­
ture will be best able to judge as to 
the measure of success.

What has been said regarding the val 
ue of integrity in business should ap­
peal particularly to a young man, be­
ginning life. Owing to the strong com­
petition in commercial life he will prob­
ably often be tempted to stray from 
the strict rules of fair dealing, but his 
safety, and eventually his success, will 
depend upon the degree to which he has 
adhered to the timeworn but enduring 
maxim that honesty is the best policy, 
lie has examples on every hand to emu­
late and guide him, not only in the bi­
ographies which abound in English lit­
erature, but in the examples which ex­
ist around him in ordinary commercial 
life and with which everyone is familiar.

RIGHT PACKING TO SAVE SICILY 
LEMON TRADE.

A well-known New York fruit brok­
er recently sailed for Italy with 
the special purpose of inaugurating a 
campaign for the betterment of the 
Sicily lemon trade. He hopes to ac­
complish this by two months’ work 
among the growers of the island. By- 
measuring by American measure what 
are considered standard-size boxes of 
300s, 300s, and 504s, he will endeavor 
to establish a standard-size box in each 
of these sizes, and eventually have every 
box shipped labeled with its exact size.
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A number of prominent shippers are in 
favor of the reforms and will assist in 
carrying them out. How necessary ac­
tion in the matter is may be gathered 
from the broker's own words :

“Californian competition has driven 
the Sicily lemon business to its last 
corner. As matters stand, unless we 
who are interested in Sicily lemon im­
portation—either as brokers, importers 
or shippers—meet this Californian com­
petition along sensible and upright lines, 
we shall soon be forced to the wall and 
the Californian product will soon en­
tirely control the situation, even in 
these markets where the Sicily fruit 
still has a foothold.

“What has made Californian competi­
tion so dangerous to Sicily is that the 
Californian shipper has had the business 
sense to see that honesty is indeed the 
best policy. He has graded and selected 
his fruit properly and then has shipped 
it honestly packed in standard-size box­
es. The curse of the Sicily business has 
been that the shippers on the other side- 
have pursued just the contrary tactics 
and have persisted in shipping irregu­
larly and dishonestly packed fruit in 
undersized boxes. As a result, all deal­
ers seeking good fruit, properly graded 
and selected and honestly packed, have 
practically been forced to taboo the 
Sicily fruit except during the very brief 
season of the year when scarcity of the 
California product forces them to take 
hold of the Sicily article.

“Never let it be thought, however, 
that 1 have for one instant lost one 
iota of my implicit faith in the Sicily 
lemon as a lemon. It is the finest 
lemon in the world ; the best keeper, by- 
long odds, and by just as long otlds, the 
possessor of all those attributes that go 
to make a lemon. But the men who 
ship it have never given it a fair show. 
I am firmly convinced that there is a 
good chance to reinstate the Sicily- 
lemon business on its former basis of 
success and to restore it to the prestige 
that it once possessed. But to do this 
and to make this lighting chance effect­
ive, there is one course and one course 
only to be pursued. And that is to 
meet California's competition on the 
common ground of the square deal such 
as California is giving and has given 
the lemon buyer for years ; abolish the 
so-called ‘pon^’ boxes, and, no matter 
what the season of the year, pack the 
fruit, so graded as to be of uniform 
quality and size, in standard-size boxes; 
so that buyers instead of having to put 
their hands into a ‘grab bag,' may, in 
the future buy Sicily lemons in full con­
fidence that they are getting what they 
are after and that the fruit they buy 
will turn out as it is represented.”
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Markets and Market Notes
QUEBEC MARKETS

Pointers—
Fish—Revised.
Evaporated Apples—Easier.
Montreal, Thursday, March 28, 1907.

Since the temporary rush lor the Eas­
ter requirements of grocers finished 
there has not been a great deal of ac­
tivity in the trade. Business is of a 
hand to mouth character, retailers buy­
ing but for immediate requirements. The 
business transacted for Easter, how­
ever, was very satisfactory. Collections 
seem to be improving very much.

Sugar this week is strong, although 
the market is no higher than last week. 
An advance is expected shortly. Syrups 
are selling freely. Molasses is moving 
out slowly. Stocks of this line held 
locally are very light. Canned goods 
are in fair request. Considerable salmon 
is changing hands, the talk of an ad­
vance in next fall’s pack having the ef­
fect of inducing purchases before what 
is now on the market advances. Teas 
are very him and still advancing. Cof­
fees and spices are rather quiet. In the 
latter the scarcity of many lines is hav­
ing the effect of stiffening prices. Rais­
ins on the coast are practically cleaned 
up and higher quotations are looked for. 
Peels are strong, spot stocks being 
light. An easier feeling is noticeable in 
evaporated apples this week.

SUGAR.—Although there has been no 
actual advance there is a very strong 
feeling in the sugar market and it is 
within the range of possibilities that 
prices will be advanced in the near fu­
ture. Considerable buying is reported, 
which is another proof ol the firm feel­
ing. It is understood that quite a lot 
of Mexican sugars have been bought by 
refining companies recently at prices 

/fully 2<lc. a hundred above what is ask­
ed for the sugar grown in British pos­
sessions. Naturally the relined article 
manufactured from this raw sugar can­
not very well be sold at prices lower 
l ban cost, and consequently it would 
seem that quotations are bound to go 
up.
Granulated, LUI» .............................................................

I) J-bbls............................................................

Paria lump, barrels .........................................................
“ •* half-barrels..................................................
" " boxei, 100 lbs .............................................
“ " boxes, 60 lbs................................................

Extra ground, bbls .........................................................
" •* 60-ib. boxes..............................................
" “ 25-lb. boxes..............................................

Powdered, bbls.................................................... ..............
“ 5;- lb. boxes.....................................................

Phoenix .............
Bright coffee —

No. 3 yellow.......
No. Ï " .........
No. 1 " bbls
No. 1 " bags..

$4 30 
4 45 
4 25 
4 9) 
4 95 
4 85 
4 95 
4 70 
4 81 
4 90 
4 50 
4 70 
4 30 
4 10 
4 15 
4 15 
4 00 
3 90 
3 85

SYRUPS AND MOLASSES. - Corn 
syrups are selling well at ligures quot­
ed. Business in this line for the past 
two months has been unprecedented. 
Molasses is quiet. Island quotations re­
main about the same, 18c. Spot stocks 
are very light, practically nothing being 
obtainable.
Barbadoea, in puncheons..................................................  0 30

M in barrels.........................................................  0 32
“ in half-barrels ............................................... 0 33

New Orleans............................................................... 0 22 0 35
Antigua ........... ......................................................... .... 0 30
PortoBloo ...................................................... . .... 040

Com syrups, bUs.........
“ 4-bbls ..........
" t-bbls........
“ ..84 lb pails.
“ 251b iails..

0 021 
0 US 
0 03 
1 40 
1 DO

Cases, 2 lb tins, 2 doz per case........................................ 195
5-lb. “ 1 doz. “   2 4U

- 10-lb. " 4 doz. “   2 35
“ 20-lb “ 4 boz. “   2 25

TEAS.—The surprising manner in 
which teas of every description are 
holding firm is common talk in the 
trade. Each day brings new develop­
ments in some line or other—generally 
news of higher prices and lower stocks. 
More or less trade is being transacted, 
but operations cannot help being hinder­
ed bv the high ruling prices and scanty 
supplies of even the lowest grades.
Japans—Fine ..................................

........................ 0 20
0 30 
0 23
0 18

Common ......................... 0 17
Ceylon — i rok< n Orange Pekoe .. ........................0 20 . 33

Pekoes.............................. 0 20
Pekoe Souchongs ......... 0 20

India-Pekoe Souchongs ............ ........................U 15 0 18
Ceylon green — Young Hysons---- .......................  0 i9 0 22

Hyeonr ........... ....................... o 18 0 20
Gunpowders......... ....................... 0 17 , 0 19

China greens—Pmgsuey gunpowder, low grade. 0 11 0 19
pea leaf ... 019 0 22
pinhead ... 0 30 0 35

COFFEES.—In coffees the market is 
rather firm. Owing to the valorization 
scheme, by which the Brazilian Govern-

LAST MINUTE PROVISION MARKET».

Montreal, Thursday, March 28, 1607.

BUTTER—Feeling in market about steady. 
Prices have not changed materially.

CHEESE—Market ^quiet.

EGGS—Demand strong. Receipts continue 
large. Prices about the same.

PROVISIONS — No new developments in 
smoked meats or lard. Abattoir dressed 
hogs to-day quoted $10 to $10.25 per 
100 lbs.

ment is taking up all the good coffees 
in that country, it is likely that a firm 
feeling will be felt for a considerable 
time. Mochas are very strong locally.
Jamaica................................................................

Mocha....................................................................
Rio, No. 7.............................................................
Santos ................................................................
Maracaibo .........................................................
Roasted and grouud 20 per cent, additional.

U 12 
0 18 
0 194 
0 19| 
0 10| 
0 11

0 2J 
0 30 
0 25 
0 10 
0 11 
0 13

SPICES.—Ginger is advancing, being 
-•very scarce. Supplies of mace are not 
large either, while stocks of cloves 
might be greater. White pepper is re­
ported one penny higher in primary 
markets.

Per lb.
Peppers, black.........................................................  0 16 u 20

Ginger, whole ...........................................................  0 16 0 20
*• Cochin ........................................................ 0 17 0 2u

Cloves, whole .................................................... 0 20 0 30
Cream of tartar........................................................ 0 25 U 82
Allspice...................................................................... 0 12 0 18
Nutmegs....................   0 30 U 66

FOREIGN DRIED FRUITS.-Accord- 
ing to reports from the California coast 
stocks of raisins are very nearly cleaned 
up and the market is consequently firm. 
A big advance is anticipated by some 
in the trade in that part of the coun­
try. Valencias are still scarce locally 
and the market for them is firm. There

81

has been no change in the current situa­
tion since last report. Jobbers are 
gradually selling out at fair figures. 
Figs are cheaper and dates are also sell 
ing at better buying prices. Lower fig­
ures in the latter are probable. Nuts 
are unchanged.
Valencia Raisins—

Fine off-stalk, per lb.............................................. 0 083 0 09
Selected, per lb....................................................  0 09 0 10
Layers, “ .............................................................. 0 10

Dates—
Hallowees, per lb ................................................  0 044 0 (5

California Evaporated Fruits—
Apricots, per lb...................................................... 0 21 0 23
Peaches, ............................................................. 0 18
Pears, “ ............................................................... 0 16

Malaga Raisins—
London ’ayers.........................................
“Connoisseur Clusters".......................

*• 1-box.............
Royal ^Buckingham Clusters," j-boxes

“ Excelsior Window Clusters " .........
“ “ i’s ...

Californian Raisins—
Fancy seeded, 1-lb. pkgs......................
Choice seed, d, 1-lh. pkgs......................
Ivoose. Muscatels 3 crown....................

4 crown....................

3 0>)
1 .0
1 374
4 5u
5 50 
1 50

0 11 
0 1ÜÏ 
0 (9?

Prunes - .
30 40s ..........................................................
4U-5U8 ...........................................................
50-608 ...........................................................
6J-7ÜS ............................................................
70-SOs ...........................................................
8d-90s ...........................................................
90 100s...........................................................
Oregon prunes (Italian style), 40-60s — 

" “ f0-60s...,
Oregon prunes (Fiench style), 60-70s ... 

" “ 90-lOUs .
“ " 100-1208 .

Currants—
Filiatras, uncleaned, barrels..................
Fine Filiatras, per lb., in cases ...........

“ “ cleaned..............
“ “ in 1-lb cartons.

Finest Vostizzas “ .............................
Amalias " .............................

Sultana Raisins—
Sultana raisins, per lb.............................

“ “ 1-lb carton ..................

per Hu 
.. 0 094
.. 0 09
.. 0 i8i
... 0 08 

0 074 
.. 0 07
,.. 0 6*
.. 0 08*
.. 0 0,!

0 074 
0 06 
0 06

0 07*4 0 08| 
.... U 08 
.... 0 08 
.... 0 U9 
0 034 0 09 
0 0/4 0 073

0 134 0 15 
.... 0 15

Eleme Table Figs-
Six crown, extra fancy. 40-lb. boxes.................. 0 13 0 15
Four crown, fancy, 10-lb. boxes .......................  0 09 0 10
Three crown.................................................................... 00 4
Glove boxes, fine quality, per box........................... 0 10
Fancy washed tigs, in baskets, per basket — 0 15 0 18

pulled tigs, in boxes, per lb...................  0 15 0 20
“ stuffed tigs, “ ‘ box ................  0 25 0 30

PEELS.—Business in peels is limited. 
Prices continue firm, however.
Citron peel, per lb......................................................... 0 20 0 1
Le in un peel, per lb...................................................... 0 ll 0 19
Grange peel, per lb........................................................0 11 0 12

BEANS.—Beans are rather firmer this 
week, prices being higher.
Choice prime beans.......... .......................................... 1 45 1 50

MAPLE PRODUCT S.—Dealers arc 
anxiously awaiting receipt of first nev. 
goods, in which they expect to do con 
siderable business. Meanwhile quota 
tions remain same as last week.
Pure maple syrup, bulk, per lb................................ 0 i 8 0u:
Compound maple syrup, per lb............................... 0 044 U 0.
Pure Townships sugar, per lb.................................. 0 084 0 0
Pure Beauce County, per lb......................................0 t9 0 It

EVAPORATED APPLES.—An easier 
feeling is noticeable in evaporated ap 
pies this week, but the market is no 
necessarily weak. Prices asked ar 
around lie. and 111c., generally tli 
former figure is accepted.

RICE AND TAPIOCA.-Rice, for 
which there is a good demand, is stron 
at figures quoted. Tapioca is very fin 
and higher prices would not be a sui 
prise. Prices ior forward shipment ar 
higher than they have been for years.
B rice, in 10 bag lots....................
B rice, less than 10 bags.............
O C rice, in 10 bag lots ..............
C 0 rice In less than 10 bag lott, 
Tapi ocik, mettimn pearl.,,,,,,,,,

.... 3 0»
.... 3 1.... 29£
.... 3 Otan dot1.»
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RAW FUltS.—Prices remain :
Bear, black...................................... ......................4 00 12 00 

1 50
Fisher, dark.................................... 7 00 

25 00
15 0>J

’ brown................................ 8 00 
5 00

Fox, red.......................................... 4 60
5 50
0 60

Skunk.............................................. 0 60

CANNED GOODS
MONTREAL—A fair trade in 

canned goods is reported by jobbers. 
Grocers have not yet exhausted their 
lull supply and are not ordering very 
heavily, their demands being of a hand- 
to-mouth character. There seems to 
be more activity in salmon than in any 
other line. Talk of an advance of 15 
per cent, in the pack of next fall has 
had the effect of firming up the present 
market, and much buying is being done 
in fear of a sudden advance. Corn and 
peas are quiet. Tomatoes are selling 
fairly well. Since no great scarcity has 
been noticeable during the present 
month it is not thought that there will 
be any lack of stocks to carry the trade 
through until the next pack. No ad­
vance in prices is anticipated.

TORONTO—The tomato situation 
in this market has not yet 
developed, but at any rate there are 
no indications of weakness. Most 
wholesalers think they will not have 
more than enough and at least one is 
talking of buying. Consumption con­
tinues steadily. The high price does 
not seem to have been a deterrent at 
all. In fact, some retailers assert that 
tomatoes at two for a quarter go 
faster than at 10 cents, because when 
people buy two at a time they use more. 
It’s a little early, however, to take the 
hull side of the market.

Salmon is the strongest feature of 
I lie market at present. Stocks of all 
grades in wholesalers’ hands are very 
vonisderably reduced. Practically noth­
ing is held at the coast and preferred 
brands, such as Horse Shoe, are very 
nearly cleaned up here. One pound tails 
of this brand are specially scarce and 
probably a hundred cases would be the 
limit of the largest stock. As a result 
jobbers are more anxious to sell single 
• ases than they are 5-case lots. The 
price lias advanced to $1.90, though the 
advance as yet is not uniform. Other 
brands of Fraser River sockeye are very 
light, and with the season of heaviest 
' onsumption just ahead, salmon would 
appear to be a sure buy.

roup No. 1 comprises—
"Canada First," " Little Chief," "Log Cabin," "Horse­
shoe ” and " Auto " brands, also all private brands.

Croup No. 2 comprises—
"Lynnvalley,’ "Maple Leaf," "Kent" "Lion, 
"Thistle," and "Grand River" brands.

Globe," "Jubilee," /‘White Rose," and "Deer "

FRUITS.
Group 
No. 1

Groups 
No. 2

Al’Hlei, standard, 3»...................................... 1 074
. 2 924

1 05
preserved, 3’s.....................................
standard, gal.....................................

1 30
2 90

blueberries—
2’s, standard...............................................
* s, preserved.............................................
Gals., standard..........................................

0 921
1 4244165

Cherries—
2’s, red, pitted...................................
2’s, “ not pitted............................
Gals., red pitted...............................

" “ not pitted.........................
2’s, black, pitted................................
2’s, " not pitted.........................
2’s, white, pitted................................
2’s, 11 - not pitted.........................

Currants—
2’s, red, H.8.......................................
Gals., red, solid pack.........................
Gals., red, standard.........................
2’a, preserved.......................................
2's, black, H.8....................................
2's, preserved.......................................
Gals., black, standard......................
Gals. “ solid pack........................

Gooseberries—
2’s, H. 8.............................................
2’s, preserved....................................
Gals., standard..................................
Gals., solid pack................................

Lawtonberries—
2’s, H.8................................................
2’s. preserved....................................
Gals., standard.................................

Peaches —
1|'b, yellow (flats) .............................
2’s, yellow..........................................
2|’b, yellow.........................................
3’b, yellow ..........................................
3’s, yellow (whole).............................
2's, white ...........................................
24’s, white..........................................
3rs, white.............................................
Gal., pie, peeled.................................
Gal., pie, not peeled.........................

2’s, Flemish Beauty.........................
2|’s, Flemish Beauty.........................
3’s, Flemish Beauty...........................
2’s, Bartlett........................................
24's, Bartlett.......................................
S'a, Bartlett........................................
3’s, pie. not peeled............................
Gal., pie, peeled................................
Gal., pie, not peeled.........................

Pineapple—
2’s, sliced...........................................
2’s. grated..........................................
2%’b. whole .....................................
Florida 2’s, sliced or grated ............
Singapore. 1%’s, sliced......................

" 2%’s, whole.........................
Plums, Damson—

2’s, light syrup...................................
3’s, light syrup .............................
2’s, heavy syrup................................
2Vs. heavy syrup................................
3’s, heavy syrup ................................
Gal., standard...................................

Plums, Lombard—
2’s, light syrup...................................
3’s, light syrup....................................
2’s, heavy syrup.................................
2|’s. heavy syrup..............................
3’a. heavy syrup................................
Gal., standard..................................

Plums, greengage—
2’s, light syrup..................................
2’s, heavy syrup.................................
2i’s. heavy syrup..............................
3’s. heavy syrup...............................
Gal., standard...................................

Plums, egg—
2’s, heavy syrup—.........................
24’s. heavy syrup ..............................
3’s, heavy syrup................................ .

Raspberries, Red—
2’s, L. 8. (Shafferberries)...............
2’s, H. 8.............................................
2’s, preserved .................................
Gals., standard...............................

" solid pack..............................
Raspberries, Black—

2’s, black, H. 8..................................
2’s. preserved...................................
Gals., standard................................

" solid pack...............................
Strawberries—

2’s, heavy syrup................................
2’s " preserved.................
Gals. " standard...............
Gala. " solid pack................

VEGETABLES.
Asparagus—

24's. tips, California.........................
2’s, Canadian.....................................

Beets—
l’i, sliced, sugar and blood red ..... 
2’s, whole, " "
3’s, sliced, " "
3 s, whole, " "

Fancy brands ...................................
2’s, golden wax..................................
3 s " " ..................................
Gals. “ " .......... ».....................
2’s, refugee or valentine (green)....
Gals.....................................................
2’s, crystal wax.................................
Red kidney, 2’s ................................
Lima, 2’s..........................................

Corn—
2 s ......................................................
Gal., on cob.......................................

9 17Vi 9 15

Carrots—
2 s ...........................
3’s.............................

Cabbage—
3’s............ ................

Cauliflower—
2 a..............................
3’s.............................

Parsnips—
2’s............................
3’s............................

Peas—
l’s, extra fine sifted
2’s, standard............
2’s, early June.........
2’s, sweet wrinkled. 
2’s extra fine sifted
Gals., No. 4.......... .

Pumpkins, 3’s...............
" Gal..........

Rhubarb—
2’s, preserved.................................
3’s " ................................
Gal., standard................................

Spinach—
2’s....
Gala.*. .* !.' ! .".V.Ï.Ï.V.Ï.Ï

Squash

Tomatoes—
2’s ..................
3>, all kinds ... 
Gall., all kinds.

SAUCE, ETC.
Tomato sauce, l’s..................................

" " 2’s..................................
" " 3’s..................................

Chili sauce same as tomato sauce.
Catsups, tins, 2’s..................................

“ “ gal...................................
" jugs..........................................

Lobster, tails........
" 1-lb. flats.

Mackerel
|-lb. flats.
Scotch..

FISH

0 97V, 0 95
. 1 07 Vi 1 05

92V, 0 90

47% 1 45
87% 1 85

97 Va 0 95
1 97 Va 1 05

. 1 024 1 00
874 0 85
971 0 95

1 024 1 00
27* 1 25
924 3 90
95 0 93 V,

3 024 3 00

20 1 174
1 97* 1 95

774 2 75

45 1 424
. 1 874 1 85
. 6 17, 5 17

. 1 20 1 17V,
i>2% 3 50

1 00
1 20

0
1 58

3 62Vi 3 60

13 50

......... 1 00

.... 0 75 0 90
................ 4 50
.... 7 70 12 00

4 00
4 30
2 25
1 10 
1 45

Salmon, Fraser River Sockeyes—
1-lb. Tails, per doz................................................... 1 80 1 90
1-lb. Flat, "   1 96
4-lb. " "   1 20
Rivers inlet..............................................................  1 65 1 70
Northern River Sockeyes.....................................  1 65 1 75
Cohoes, per doz................................................................ 1 35
Humpbacks, " ..........................................  1 CO 1
Sardines, French 4’s................................................0 12 0

" 4 a................................................. 0 25
" Portuguese f s........................................... 0 08 0 10
" P. * O., is................................................. 0 25 0 27
" P. k O., fs.........................  0 35 0 38
" Domestic, J’s........................................... 0 03 0 034
“ Mustard, f size, cases 50 tins, per 100........... 4 00

Baddies, per doz..................................................... 1 10 1 20
Kippered herrings, domestic......................................... 1 00

11 " imported.................................. 1 35 1 60
Herrings in tomato sauoe, domestic.............................. 1 00

" " " imported.................... 1 30 1 40

MEATS, ETC. 
Beef, corned Is, per doz......................

6s, "
14s.

1 40 
1 60 
7 50 

17 50

Chicken, l’s, boneless..................
Turkey, l’s, “ ...................
Duck, l’s, “ ...................
Tongue, l’s, lunch......................
Soup, 2’s, giblet..............................

" 2’s, tomato.............................
" 3’s, “ .............................

Pig’s feet, I s, boneless .................
“ 14» " ...................

Per dozen tins.
3 00
3 bo
2 85

275 3 00
1 96i 66

1 45
1 40
2 50

HERRING AND SARDINES.
The United States packers of sardines 

have about made up their minds to take 
a chance on the label question and go 
ahead as heretofore with their pack un­
der the name of “sardine” whica has 
for some time been a question of doubt. 
All efforts to persuade Dr. Wiley, ad­
ministrator of the Pure Food Law, to 
state definitely whether the canning of 
the American herring under the name of 
“sardine”—the custom for many years 
past—is legal or not have been unavail 
ing, the authorities having carefully re 
trained from settling the knotty prob­
lem.

According to American nomenclature, 
the little fish which is packed so exten­
sively along the Maine coast and else­
where is a "herring,” but when he is 
prepared in oil and canned he sells as a
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“sardine." As a matter of fact, how­
ever, it is a good question whether the 
fish is not in truth as much a sardine 
as any fish ever imported. According to 
Webster, a sardine is “any one of the 
several small species of herring which 
are commonly preserved in oil for food, 
especially the pilchard or European sar­
dine.'' Hack a few years the depart­
ment is reported to have decided that a 
sardine was merely “a little fish. His­
torically, it is known that the only rea­
son for the name “sardine" came front 
the fact that the little fish were first 
packed by the fishermen of Sardinia. In 
fact, the fish as it swims the sea is 
practically the same fish on both sides 
of the world, and it is contended that 
it is as proper for Americans to call 
their herring a sardine as it is for 
Frenchmen to do so.

ONTARIO MARKETS.
POINTERS ’—

Sugar, very strong.
Rice, advancing.
Canned salmon, higher.
Oranges, higher; lemons, going.
Provisions, steady.
Fresh fish, arriving.

Toronto, March is, 1H07.
Trade is none too active, hut a fair 

business is passing, considering the time 
of year, mostly in the way of sorting- 
up orders. Collections, however, are 
still complained of. Money seems to lie 
scarce, and this is true of the city as 
well as of the country. Speculation is 
generally blamed, speculation by both 
consumers and retailers. Canned goods 
are going out steadily. Sugar is in a 
verv strong position and an advance is 
looked for shortly, perhaps sooner. Rice 
is said to he advancing abroad. Figures 
are not al present available, hut the 
number of new groceries in Toronto is 
something remarkable, and yet if a per­
son wanted to buy one out he would 
have his troubles. Stocks of best grades 
of Fraser river salmon are getting into 
very small compass here and the price is 
advancing. Salmon of any kind that is 
fit is declared by some to be a good buy 
just now. Shelled Valencia almonds are 
strong in price. The activity in tea con­
tinues and is still a feature of present 
business.

TEA—Locally the trade continues ac­
tive, with no hint of any backward 
price movement, (low, Wilson & Stan­
ton, London, in a mail advice, under 
dale of March If), say :

“Last year’s increase of 44 million 
pounds in the world’s use of Indian and 
Ceylon tea materially helped the posi­
tion of the producing industry, especial­
ly as the chief expansion occurred in 
foreign and colonial markets. There 
seems strong ground for expecting con­
tinued expansion in these outlets, while 
in home consumption there appear to be 
prospects of further improvement.”

Exports from British centres of pro­
duction in 1906 totalled 408,517,GOO lbs., 
the year before 581,918,000 lbs., in 1901, 
871,332,245. Last year consumption ex­
ceeded production by 11,596,0410 lbs. In 
1905 production exceeded consumption by 
nearly the same amount, and in 1904 
by four and a half million pounds.
COFFEE—The situation is unchanged 

locally. Receipts at the Brazil ports 
continue very large. Willett <fc Gray 
say :

“The state of San Paulo, Brazil, is 
the only place in the world where the 
coffee crops increase, as in all other cof­
fee countries the production has been 
diminishing instead of increasing, arid 
taking Java, for instance, coffee agricul­
ture there has been gradually declining, 
with successively smaller crops until the 
production is no longer of any import­
ance, such as was the case with Ceylon. 
In Mexico the low prices have caused 
such neglect of coffee culture that the 
yield is smaller from year to year. Since 
thirty years the state of San Paulo has 
been the only coffee-growing country 
where the production has been growing 
in proportion to the constant large and 
increasing consumption ; but even so, 
the coffee crops of San Paulo are very 
irregular. In that state the record crop 
of 19111-1902 was followed by four small­
er crops, the last three of which yielded 
much less than the quantity required for 
consumption. But the current crop turns 
out as large as the two previous Santos 
crops together, but looking ahead, it is 
already known that production there 
will again be much smaller, the same as 
was the case after the record crop of 
1901-1902.”

SUGAR—The sentiment here is very 
linn. Some wholesalers are advising 
their customers to buy, as an advance 
is looked for.

The raw market in New York and 
abroad continues to improve. Willett 
Gray, reviewing the week ending March 
21, say :

“Last week closed with centrifugals 
on the spot at 3.50c. per lb. duty paid 
and with beet sugar in Europe at 9s. 
lid., the parity of 3.91c. per lb. duty 
paid for centrifugals in New York. Pres­
ent values are 3.51c. per lb. for centri­
fugals and 9s. 2jd. for beets (parity 
3.92c.)

“During the week under review spot 
values remained steady for centrifugals 
while April s from Cuba were,
for several days, unsalable except at 
1-lOc. decline, In i towards the close, a 
firmer feeling generally is noted.

“Beet sugars declined to 9s., recover­
ing fully and advancing to 9s. 2jd. for 
prompt and 9s. ltd. for August beet at 
the close.

“The difference in parity of beets and 
cane is now lie. per 100 lbs. The lust 
advance in beet is no doubt owing to 
the reports now coining in from Cuba 
lending to correct the erroneous large 
crop estimates pul forth by -orne pal­
lies.

“We find that well-informed mer- hauts 
are now falling into line •villi oui own 
estimate of 1,250,000 tons crop, which 
the reports of drought in Cuba lead to 
confirm. The recent dullness did not 
extend to any decline beyond 1-16c. per 
lb. in instances and the way now seems 
clear for a renewal of the unward pro­
gress in prices of centrifugals before 
long.

“The Cuba crop ligures changed to the 
extent of 180 centrals now grinding, 
against 183 two weeks ago, amt 179 at 
this time last year. Receipts at ship­
ping ports were unchanged .1 60,000 
tons. Stocks in Cuba and the C.S. to­
gether are 609,501 tons, against 713,605 
tons last week and 134,716 I ms last 
year.”

By Saturday beet had advanced j-d. to 
9s. 2id., and Cuban centrifugals were 
quite a hit stronger. This week-end 
opened with a firm market all round and 
the position has continued to improve.

88

Psris lump», In 60-lb. bow............................................... 5 05
“ in 100-lb. “ ................................  4 85 4 95

St. Lnwrenoegrsmileted, barrels.................................... 4 40
KednsUi'i granulated.........................................................  4 40
Anaaia granulated ........................................................... 4 40
Berlin granulated................................................................. 4 30
PLoenii.................................................................................  4 40
Bright ooffee......................................................................... 4 21
Bright yellowr..................................................................... 4 25
No. 3 yellow........................................................................... 4 25
No. 1 ‘1   4 10
No. 1 '1     4 00
OrenuleEed end yellow. 100-lb. heel 5o. lew fhenbble.

SYRUPS AND MOLASSES— Price 
remain firm. Not much business is pass 
ing.

DRIED FRUITS—Trade is naturally 
pretty quiet. Prices are about unchaug 
ed. Currants are obtainable at a fiat 
lion less than 8c., but finer stock is 
selling at this quotation. Quotations on 
the primary market are somewhat ease 
er.
Prunes Santa Clara—

Per lb Per lb.

*rlUUB,50-lb boxes 0 051 0 05» 60-70*. 50-lb boxes .... 0 01 
30-90* " 0 06 0 061 5040s " ... 0 07j
7040s " 0 06| 0 07 4040*25-lb,‘ .... 0 00

3040s •' 0 10 0 Kii
Note—25 lb. boxes Ic. higher than 50 lb.

Candied and Drained Peels—
Lemon..................0 11 U lié Citron...................... 0 21 0 22
oranve ---- 0 11 0 12
Apricots, per lb......................................................... 0 25 0 26
Peaches, “ .........................................................  0 18 0 20
Figs—
Elemes, per lb.............................
Tapnete, “ .............................
Bag Figs........................................
Currants—
Fine Filiatras— 0 073 > C8
Patras.........  '8r/2'0r|

Uncleaned, ic less.

Sultana.........................................

" Extra fancy .................
Valencias, selected..................
Seeded, 1-lb packets, fancy . . 

* 16 oz packets, choice.
“ 12 oz. “ “

Dates -

...............................0 • 8 0 16
............................... 0 03| 0
............................... 0 041 0 05

VostUaas.............« 091 0 lo

0 12>/a 15

(-09 U Oti 
0 11 0 11 
U 103 0 II

i
Ualioweee........... 0 05 — Fards choicest.............. 0 09
*airs------- 0 04$ — " choice.........  0 081
Domest ic evaporated apple*..................................... 0 10 0 1 4

NETS—Slid led Valencias arc a lui 
firmer from the bottom. Otherwise 
prices arc unchanged.
Almonds. Tarragona, pet lb........................................... 0 15

“ Formigetta ............................................ 6 131 0 15
" shelled Valencia*....................................... 0 32 0 35

Walnuts. Grenoble,   0 124 0 131
" Bordeaux. “ ....................................... 0 1010 11
“ shelled................................................. 0 27 0 28

Filberts, per lb................................................................... oil
Pecans, per lb..................................................................... 0 17
Brazils, per lb...................................................................   0 20

(The following quotation* on pear.uts are for sack lot*, 
green. For roasted add 2c.)
Selected Spanish................................................................. 0 Obi
A l’e. banners and suns......... ........................................ 0 0-i
iapane*e Jum!»os.................... ........................................ 0 001
Virtrinis    0 11

SPICES—Prices arc firm. Peppers 
show a tendency to advance on the 
primary markets.
Peppers, blk..............................

r' white ...........................

Cassia..........................................
Nutmeg.....................................
I 'loves, whole .. ....................
Cream of uanar.........................
Allspice........................................

Mixed pickling »pice*, whole..
Cinnamon, whole.....................

“ ground.....................

Per u>. 
0 16 0 20 
0 25 0 30 
0 18 0 35 
.... 0 25 
0 46 0 7 
0 20 0 3) 
0 25 0 35 
0 22 0 26 
0 17 0 20 
.... 0 65 
0 16 0 20 
0 17 0 2 » 
0 20 0 2

RICE AND TAPIOCA—The market is 
firmer and in the primary markets time 
is a stronger tendency all round. Short 
ciop conditions seem to prevail evciv- 
where.

Estimates made by the Louisiana iv 
Texas Rice Millers' Association, writ s 
W. S. Miller-, regarding the Texan crop, 
show that the total supply of rice in Die 
hands of the mills and warehouses is 
1 uo.onu bags less than the same time 
last year, and the total amount of clean 
rice in the hands of the mills is mine 
than 35 per cent, less than last yem. 
Owing to the fact that a large percent­
age of screenings, which at this time 
last year were selling for 2* to 3 cents, 
are now being used for brewers’ rive,
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the total supply of merchantable rice is 
certainly 200,000 bags less than last 
On account of improved trade conditions 
in Porto Rico that market is not buy­
ing screenings and in consequence these 
arc being used for brewers’ rice. A very 
large proportion of the rice in the hands 
of millers, about 115 per cent, of the to­
tal supply, is still in the rough and 
there will be no pressure on the part of 
the mills to sell to avoid weevil dam­
age, as weevils do very little damage to 
rough rice. The demand for all qualities 
of good rice is active and at good fig­
ures and if the demand from now until 
August 1, beginning of the new season, 
is no better than last year it will mean 
that this entire crop will be consumed 
and we will go into the new crop with 
the market bare of rice.
Klje, stand. B...........................................................
Rangoon....................................................................
Patna........................................................................
Japan........................................................................
Java...........................................................................
flago...........................................................................
Carolina rice...........................................................
Tapioca, medium pearl.........................................

" double goat ............................  .............

Pei U
0 031 
0 031 
0 06

0 OH8«j
0 06 0 071
0 06 0 07

0 07
0 071 0 10
0 07

o m

Sl'TCDS—Fancy red clover has advan­
ced 25c. to $8.75 to $!). The high prices 
have brought out the remaining supplies 
pretty well. The farmers are evidently 
not going to wait for the slump that 
over took the market in April last year. 
Trade in timothy and alsike is about 
over.

Alsike Clover—
Farcy lots, per bush................................................. 6 75 7 00
No. 1.............................................................................6 0J 6 Î5
No. 2 ........................................................................... 5 75 6 00
No. 3 ..........................................................................  4 35 5 10

Red Clover—
Fancy.........................................................................  8 75 9 00
No. 1.............................................. . ........................  7 40 7 80
No 2 ............................ ................. ............................ 6 36 6 85

Samples containing a large percentage 
of buck-horn, catch fly, etc., are at a big 
discount.

Timothy—
Machine threshed............. ..................................  1 65 1 85
Flail threshed, blight unhul ed............................  2 35 2 60

tot8 containing seeds bring from iy2c 
lo 2%e a lb.

I HUMS, WOOL AND RAW PURS — 
Business is very quiet. Prices are un­
changed.
Hides, inspected, oows and steers, No. 1...................... 0 FI

“ " No. 2...................... 019$
" ‘ 0 03

0 08 
0 13 
0 12 
1 65

Country hides, 6at, per lb., cured.
1 “ *' green

Calf skins, No. I, city........................
" " No. 1, country...................

Sheep skins...........................................
Horse hides, No. 1 ...........
Rendered tallow, per lb..
Pulled wools, super, per lb.

' " ntra •

...............0 11

................ 1 50
a 60 8 76 
0 064 0 06 
.... 086 
.... 087

run».
Raccoon.................................
Mink, dark...........................................

" pale.................................................. .
Fox, red.................................................................
” cross.....................................................

Bear, black.......

.....
" prairie...........................................

Weasel, white.......................................................
Badger.........................................................
Fisher, dark.....................

*ckunk. No. 1................................... . .!
Marten,......................................................
Muskrat., No. 1 ......... ......................................" " 8............. : ::::::

" “ s ......................... ;.............
" 4 and kite..................................

No. 1, Prime
1 60500 7 80

8 60 4 50
3 f0 4 00
1 00 80 00
5 00 1 60i > on

6 00
1 M 3 00

1 00o in 8 66
0 76 1 76
6 00 8 00

1 80in 80 00
0 38 0 30

0 85
0 18
0 05

Tims. Montgomery, of Thos. Mont­
gomery & Ron, Montreal, has left for 
New York to make ararngements for 
i lie fall shipments of their special lines.

THE SUGAR INDUSTRY
IN ISLAND OF TRINIDAD

Depending Upon Canada

(From the Mirror.)
A very significant circumstance took 

place Iasi year in connection with Ihc 
output of sugar from this colony. It was 
that not a single pound of that product 
went to the United States. Indeed, 
since 18!)8 when the States took £383,-1 
•~>28 in value of sugar—the bulk of the 
output—the exports to that country 
have been diminishing until they readi­
ed the vanishing point in 1905-06. Can­
ada, on the other hand, lias been steadily 
increasing her imports of Trinidad 
sugar and last year took close on half 
the total quantity shipped abroad—in 
value £20(i,til4—the other half having 
been despatched to Great Britain. The 
reasons for this are not far to seek.

Canada lias given the West Indies 
preferential treatment and although it 
lias been claimed on this side of the wa­
ter that the islands have been despoil­
ed by Canadian refiners of the full bene­
fits accruing from the preference, never­
theless tlie certain effect lias been tlint 
the Dominion lias been attracting larger 
and larger supplies of cane sugar. F,x- 
ports to the United States have fallen 
off on account of tlie increasing outputs 
from Puerto Rico and Cuba, which stand 
in the same relation to the States as 
regards preferential treatment as do the 
British West Indies to Canada. So that 
while the exports of our sugar to the 
States have reached the irriducihle mini­
mum, tlume to Canada show a remark­
able and welcome tendency I" increase. 
It must not be forgotten either that 
they grow their own canes in the South­
ern States and cane-growers’ associa­
tions exist in Louisiana, Kansas, Texas 
and other provinces. This combination 
of circumstances, associated with the 
enormous industrial activity every­
where conspicuous in tlie United States 
of America, and the presence there of 
an unprecedented number of capitalists 
ready to devote their energies and 
wealth to the fullest development of 
scientific agriculture, could have but one 
result so far as British West Indian 
sugar is concerned. That result was 
achieved at least in Trinidad last year 
when no sugar of any kind was shipped 
to the States.

Owing to the action of the Kngiisli 
confectioners who have had to pay a 
little more for their sugar because of 
the effect of the Brussels Convention, 
the Liberal Government is virtually 
pledged to the rescission of the conven­
tion. That previously uulooked for 
denouement is promised for the later 
months of the year and then beet 
sugars will again swamp out cane sugars 
in the British market and the hearts 
of jam makers in Breat Britain will be 
made glad. In some of the smaller is­
lands, the sugar industry is doomed to 
extinction. They will be unable to com­
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pete with the beet growing countries of 
Europe, as was fully exemplified during 
the period between the beginning of the 
sugar crisis and the coming into opera­
tion of the Brussels Convention. For­
tunately a rival industry lias sprung up 
in St. Vincent, Antigua and St. Kitts- 
Nevis, where the output of raw cotton 
bids fair to grow to considerable pro­
portions, and where the lands are ad­
mirably suited to the production of that 
indispensable commodity.

Whether Trinidad, Demerara and Bar- 
badoes will be able to persevere with 
sugar will, we fear, depend entirely on 
the attitude of Canada, to which coun­
try wistful eyes must soon be turned by 
the sugar producers of those three colon­
ies. Fortunately, emigration to the 
Dominion is increasing by leaps and 
hounds, thanks to the splendid encour­
agement given to it by the wide-awake 
Government at Ottawa and, further, 
we would point to the desire t liât has 
most consistently been shown on the 
part of both that Government and Can­
adian merchants to improve their com­
mercial relations with the West Indies. 
Il is proposed that shortly commercial 
delegates from Canada should visit these 
islands and so find out for themselves 
how trade can he fostered between the 
Dominion and these British Colonies. 
A great deal of good is anticipated as 
the out come of the visit, and if il also 
results in giving a fillip to what seems 
to he a perishing industry, luqie will 
he revived in the breast of many a sugar 
grower, not only in Trinidad, Iml also 
in those other colonies largely dependent 
oil that branch of agriculture.

Of course it is no great secret that sev­
eral growers here intend to put some 
portions of their sugar lands in fruit 
cultivation, and that whether or no the 
sugar industry survives is a question, 
the answer to which must be looked 
for from the cane-farmers principally. 
While we are most anxious to see the 
creation of a large fruit trade, believing 
as we do that il is a paying business, 
we should, however, witness with pro­
found regret the passing away alto­
gether from local activities of an in­
dustry which affords employment for 
so many thousands of our people. One 
issue stands out as a dead certainly. 
Whether cane-farming (which is to-day 
I lie generally accepted means of saving 
the sugar industry) spreads, as it is 
fondly hoped it will, or whether the in­
dustry perishes, either eventuality will 
mark the death of our costly Fast In­
dian immigration. Such a circumstance 
is to he viewed with calmness, if not 
with pleasure. It must have a buoyant 
effect on general revenue and ultimate­
ly remove some of those social and 
economic problems which exist to-day 
in our midst.
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MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 a.m. 

Thursday, March 28, 1907.)

With the opening of spring weather 
business is becoming very active again 
and the only drawback is the inability 
of the railways to make prompt deliver­
ies. Complaints are general among the 
retail trade in the country and the 
wholesale trade in the city of delays in 
delivery of freight.

CANNED GOODS—Since the revision 
of price in a few items under the canned 
meats heading noted last week, there 
have been no other changes. There is 
a steady demand for all lines of canned 
goods. We quote:

FRUITS.
Group Group 
No. 1 No. 2.A 3

P*3's standard, per doz.................................... 1 29/. 1 27
gallons, per doz.............................................  3 474 3 4o

Cherries—
2’s, red pitted, per doz. case .................... 2 ill 2 39

Currants—
2’s, red, heavy syrup, per doz ...................1 96£ vJl 9*
2's black “ “   2 C64 2 04

Gooseberries—
2’s, heavy syrup "  2 311 2 29

Lawton berries—
2's heavy syrup “   1 94 1 91A

Peaches —
2's yellow flats “   2 OPi 2 04
3's “ “ .................... 3 12 3 094

PeB™s7F.B„ “   1 814 1 79
3’s, " “   2 396 2 37
2's Bartlett's "   1 961 1 94
3 s " ‘   2 59$ 2 57
2's Globe, light syrup “  1 5l| 1 49

2's Damson, l.s. "  1 34 I 311
2's Lombard, l.s. “   1 39 1 371
2’s Greengage, I s. "   1 44 1 411
2's Egg, heavy syrup “   1 86à 1 84

Raspberries—
2's red, liglit syrup “   1 69 1 664
2 s black, heavy syruph “   1 914 1 89

VEGETABLES.

golden wax, “   1 98 1 93
refugee, "   1 98 1 98

" crystal wax.................................................2 18 2 13

™7............   2 13 2 08
Peas—

(No. 4) 2 s 44   1 98 1 93
(No. 3) 2's *•   2 18 2 13
(No. 2) 2's sweet wrinkle............................  2 28 2 23
(No. 1) 2's extra fine sifted......................... 2 78 2 73

Succotash—
2's “   2 63 2 58

Beets—
whole, "   2 08
sliced, “   2 28
whole, 3-lb., “   2 64
sliced, " “   2 84

Spinach—
2’s, per doz...................................................... 3 13 3 08
3's "   4 09 4 04
gallon, per doz....................................................... 11 10

Asparagus per doz...................................................... 2 89
Tomatoes-

per case ....................................................  2 79 2 74
Beans, golden wax..............................................  1 98 1 93

•' refugee......................................................  1 98 1 93
MEATS.

Pork and beans I s, per doz.............................................. 1 25
" 2's, 44   1 90
" 3's. M .................................... 2 60

Clark s 1 lb. plain, per case..............................................  2 25
" 2 " " " ............................................ 1 80
'• 3 " “ " ............................................ 2 25
“ 1 *' tomato sauce, per case .................................. 2 25
*' 2 " “ " .............................. 1 80
" 3 " " M .............................. 2 16
•' 1 “ Chili - "   2 25
“ 2 *' " " -   1 90
- 3 44 " 44 “   2 25

Soups, per doz.................................................................... 1 25
Canned chicken (Man. Can, Co.) per doz.................. 3 25

" turkey “ *' ............... 3 25
" chicken, per doz ............................................... 3 30
44 turkey “   3 30
" duck '*   3 30

Corned beef " 2's "   2 80
" " Is 44   1 60
“ Man Can. Co. 2’s per doz.   2 50
“ ' " l’s *'   1 35

Roast beef (Man. Can. Co. ), 2’s, per doz........................ 2 50
l's "   1 35

“ (Clark's), l’s, per doz.................................... 1 55
“ “ 2's. “   2 65

Potted meats, fs, per doz................................................  0 55
Veal loaf à lb., per doz.................................................... 1 25

- 1 lb. M ........................................................ 2 50
Ham loaf % lb. " ..................................................... 1 25

“ 1 lb. “ .....................................................  2 50
Chicken loaf 4 lb. “ ..................................................... 1 85

44 1 lb. •' .....................................................  8 60
Lunch tongue l's, " .................. . .................... . .... 3 65

Sliced smoked beef 4-lb. tins, per doz.......................... 1 80
“ 44 1-lb. tins, " .........................  8 10

“ 1-lb. glass, “ .........................  3 35
Chipped “ 4-lb. tins, “ .........................  1 45

" 1-lb. tins, " ......................... 9 60
" “ 1-lb. glass, “ .........................  3 to

Sliced bacon, 1-lb. tins, “ ........................... 3 10
“ 1-lb glass, 41 .........................  3 25

Corned beef 1-lb. tins, per doz........................................ 1 55
“ 2-lb. “ “ .................................. 2 76

FISH.
Salmon, Fraser River sockeye, per case...................... 7 25

“ Skeena River, “ “ ...................... 7 10
44 River's Inlet, 44 “ ...................... 6 85
44 Red Spring, 44 “ ...................... 6 30
44 humpback, 44 ....................... 4 00
44 cohoes, 44 ...................... 5 75

Lobsters (new), 4-lb. flats, per case................................ 16 50
44 “ 5-lb. tails, per case................................. 10 50
" “ 1-lb. tails, per rase................................. 15 00
44 44 44 flats, per case...................................15 50

SUGAR—The sugar market is firm 
with an upward tendency. Prices are 
quoted as follows, f.o.b., Winnipeg:
Montreal granulated, in bbls........................................... 5 00

44 " in sacks........................................... 4 95
44 yellow, in bbls...................................................... 4 60
44 44 in sacks................................................... 4 55

Wallaceburg, in bbls......................................................... 4 90
44 in sacks.....................................................  4 85

Berlin, granulated in bbls ............................................. 4 80
44 44 44 sacks............................................. 4 85

Icing sugar in bbls...........................................................  5 60
44 44 in boxes......................................................... 5 80
44 44 in small quantities........................... -........ 6 20

Powdered sugar, in bbls..................................................... 5 40
44 “ in boxes..................................................  5 60
44 “in small quantities...............................  5 65

Lump, hard, in bbls............................................................ 5 70
44 44 in 4-bbls.......................................................... 5 70
44 44 in 100-lb cases............................................... 5 70

Raw sugar.............................................................................. 4 40

SYRUPS AND MOLASSES—A re­
duction in the price of “Crown” brand 
syrup will be noted in quotations below. 
Corn syrups continue to be in very active 
demand. We quote:
Syrup “Crown Brand," 2-lb tins, per 2 doz. case ------ 2 20

44 44 5-lb tins, per 1 44   2 65
44 44 10-lb tins, per 4 “   2 45
44 44 20-lb tins, per 4 “   2 50
44 “ 4 barrel, per lb............................. 0 031
44 44 Sugar syrup, per lb...................... 0 034

Beaver Brand, 2 lb tins, per 2 doz case......................... 3 10
44 5 4 1 44 1 44   3 60
» 10 •• 44 4 44   3 3044 20 ,4 44 Î 44   3 20

Barbadoes molasses in 4-bols, per gal........................... 0 40
New Orleans molasses in 4-bbls, per lb......................... 0 034
Porto Rico molasses in 4-bbls., per lb..........................  0 044
Blackstrap, in bbls., per gal............................................. 0 31

44 I gal. bsts , each...................................... 2 25

COFFEE—Quotations are as follows:
Whole green Rio, per lb.................................................. 0 10

“ roasted 44 per lb.................................................. 0 12*
Ground roasted Rio..........................................................  0 13|
Standard Java in 25-lb. tins, per lb.............................  0 33
Old Government Java in 25 lb. tins, per lb.................  0 32

4 4 44 Mocha..................................................... 0 32
Imperial Java, in. 25 lb. tins, per lb................................ 0 29
Pure mocha 44 41 44 ............................. 0 *5

44 Maracaibo................................................................. 0 19
Choice Rio............................................................................. 0 17,
Pure 44 ................................................................. 0 16%
Seal Brand (C A S) in 2-lb tins, per lb............................  0 32

........................ 4 44 1-lb 44 44 ............................. 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb.............................. 0 23

44 1-lb r‘ .......................................  0 24

MINCE MEAT-
Mince meat, 7 lb. pails, per lb......................................... 0 091

14 '• 28 44 “ 44 ........................................ 0 081
44 44 12 oz pkge , per doz...................................... 1 05

PICKLES—Local brands are quoted 
as follows :
Sour—

1 gal pail.......................................................................... 70
3 4 4 44 ..........................................................................  1 80
5 4 4 44 .......................................................................... 2 76
Crock............................................................................... 65
Bottles, 18 oz,, per doz............................................... 2 00

44 20 .................. ..................................................  2 25
Chow—

1 gal. pail ...................................................  75
3 4 41 ............................................................................ 1 95
5 44 44 ............................................................................ 3 00
Crocks................................................................................. 70
Bottles, 18 oz., per doz............................................... 2 00

44 20 ...............................................  2 25
Sweet—

1 gal. pails....................................................................... 60
3 44 “   2 15
6 “ “   3 25
Crocks................................................................................ 75
Bottles, 18 oz., per doz...............................................2 25

20 44 . 44 44 ............................................... 2 50
Onion—

1 gal. pails., ..................................................................... 90
3 44 44    2 40
6 4 4 44   3 75
Crocks.....................................................................  85
Bottles, 18 oz., per doz...............................................2 60

44 20 ................ .....................................................  ,

FOREIGN DRIED FRUITS—Mus­
catel raisins have been advanced sharp­
ly. Quotations now are:

Sultana raisins, bulk, per lb........................................  0 134
44 cleaned, '4 .....................................  0 14%
14 llbpkgs 44 ..................................... 0 16

Table raisins, Connoisseur clusters per case.............  2 60
44 extra dessert, 44 ... 8 40
44 Royal Buckingham, 44 .............. 4 00
44 Imperial Russian *! .............. 5 25
44 Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).......................................  3 35
44 Connoisseur clusters,boxes (54 lbs). ... 0 80

Valencia raisins, f. o. s ................................................ 1 75
44 44 selected............................................... 1 85
44 44 layers................................................... 2 10

Trenor's Valencia raisins, f.o.s, per case.................... 2 70
44 44 selects 44 ................. 2 85
44 4 4 layers 44 ....:......... 2 96

California raisins, muscatels, 2 crown, per lb............ 0 lr ,
'• 44 14 3 “ .............. 0 104
» •' 44 4 " .............. 0 101
44 44 choice seeded in f-lb. packages

per package............................... 0 104
44 44 fancy seeded in |-lb. packages

per package.............................. 0 10%
44 44 choice seeded in 1-lb packages

per package............................. 0 12$
44 44 fancy seeded, 1-lb. packages,

per package............................... 0 13
Prunes 100-120 per lb.................................................... 0 04

44 90-100 44 ................................................... 0 05
44 81-90 44 ................................................... 0 05
44 70-80 44 ................................................... 0 06
44 60-70 44 ...................................................  0 06
44 50-60 44 ................................................... 0 07%
44 40-50 44 ................................................... 0 08

Currants, uncleaned, loose pack, per lb...................... 0 071
44 dry cleaned, Filiatras, per lb......................... 0 07%
44 wet cleaned, per lb.......................................... 0 07$
44 Filiatras in 1-lb pkg. dry cleaned,per lb .... 0 08*
44 Voetizzas, uncleaned..................................... 0 06$

Hallowee dates, new per lb.........................................  0 06
44 44 in packages, per lb............................ 0 07$

Figs, cooking, in topnets, per lb.................................. 0 f 5*
“ 44 in sacks 44 .................................. 0 05$
44 table, 1 crown “ .........................  .... 0 10
44 44 3 41 44 .................................. 0 11
14 44 5 44 44 ..................................  0 13
“ 44 glove boxes, per box ........................ 0 091
44 “ square boxes (12 oz) per box............... 0 081
44 44 1 lb baskets, per basket.................... 0 15

Figs, cooking in tape and sacks................................ 0 05$
Apricots, choice, in 25-lb. boxes,per lb........................ 0 2*4
Apricots, standard in 25-lb. boxes, per lb.............. 0 22
Peaches, choice, per lb........................................ — 0 17
Peaches.......................................................................... 0 16$
Pears, choice (halves), per lb...................................... 0 14%

44 standard “ 44 ........................................ 0 14
Plums, choice (dark pitted) per lb..............................  0 14$
Nectarines, choice......................................................... 0 16

EVAPORATED AND DRIED- AP 
l’LES—In steady demand. The dried 
are quoted at 9%c per lb. and the eve 
porated at 10%c and lie per lb.

CANDIED PEELS—

Lemon,T>er lb.................................................................  0 131
e 44 ...............................................................  0 131

................................................................ 0 24grange 
itron

HONEY—Ontario honey is very scarce. 
Prices are quoted as follows :
Ontario honey, 5-lb. tins per case................................  8 75

44 10-lb. 44 ................................. 8 6
California honey 1-lb. glass jars, 2-doz. case................ 4 8b

“ “ 5-lb. tius, 1-doz. case......................... 8 u
44 44 10-lb 41 §-doz. 44 ........................... 10 H)
44 14 60-lb. 44 per lb................................... OH

RICE, TAPIOCA AND SAGO—
Japan rice, per lb., cwfc. lots.......................................... 0 04i

44 44 50-lb. lots........................................ 0 to
Rangoon rice, per lb................................................. 0 04 0 041
Patna 44 44 ............................................. g ; <\

Sago, per lb.......................................................................... 0 v4|

NUTS—
Almonds, per lb. .. 

44 (shelled), jper lh..................................................  0
in small lobs, per lb............................... 0

Filberts ............................................................................... 0
Peanuts, .............................................................................. g
Jumbos................................................................   g
Walnuts, new.Qrenobles, per lb.................................... 0

44 44 Marbots * ............................................. 0
44 44 shelled, 44 ............................................. 0

Pecans, per lb............................................................8 15 0
Shelled walnuts, January deli very................................. 6
Brazils, per lb...................................................................... 0

OATMEAL AND CORNMEAL.-
R oiled oats, 80 lb sacks, per sack .

.. 40 44.. ao 44 44.. g 44
Granulated oatmeal, per sack.......
Standard, per sack.............................
Ctrnmeal 44 .........................

{■H 4

See a well-dressed window, and yuu
will baa nannlA lnnlnimr in it.
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FOOD STUFF TRADE NEWS
IN THE ATLANTIC PROVINCE

Halifax, N.S., March 26.
The grocery and provision markets are 

in a very healthy condition and the 
volume of business passing is most satis­
factory, considering the successive 
storms during the present month. Fruit 
growers in the Annapolis Valley con­
tinue to send shipments to the British 
market. During the past week 15,000 
barrels of apples were sent forward via 
Halifax for London, and further ship­
ments will be made next week. The 
owners of this fruit held it until they 
thought that the markets on the other 
side were more favorable. The stock of 
apples on the home market is very limit­
ed and the quality is of the poorest, all 
the good fruit having been bought up. 
Pork has been reduced fifty cents per 
barrel. Beef is very firm, and lard is 
high.

A small shipment of Bermuda onions 
was placed on the market this week. 
With the passing of the winter season 
the stocks of vegetables are becoming 
very light, and there has been a general 
advance in prices all round.

* . *
FISH—The scarcity of fresh fish on 

the local market has sent the price up 
during the past week. Halibut has 
reached a record figure, being quoted at 
20 cents per pound and scarce at that. 
There was less fresh halibut marketed 
this Lent than there has been for years. 
Fresh cod and haddock have also been 
advanced one cent per pound, and fresh 
lobsters are at a premium, it being im­
possible to get them at any price. The 
last shipment of Nova Scotia lobsters 
lo Boston sold for $40 per crate, and 
in New York lobsters are selling at 40 
cents per pound for large and 30 cents 
per pound for small. Nova Scotia 
smelts are selling in the American mar­
ket, for 20 cents per pound. The weather 
is so extremely bad that it is impossible 
for the fishermen to get out to the 
grounds and in consequence the shortage 
of fresh fish is greater than has been.

* . *
The Pickford and Black Liner Ocamo 

which arrived here from the'West In­
dies last week, landed 2.342 bags, and 
150 barrels of sugar to be transhipped 
to Montreal.

Michael Dwyer, of the wholesale gro­
cery housë of John Tobin & Co., has 
returned from a trip to England.

C. E. Choate is about again after a 
severe attack of la grippe.

* . *
William P. Crosby, a hustling grocer 

of Yarmouth, is getting into line, and 
his new store on Main St., opposite the 
foot of King St., is one of the most com­
plete and attractive business stands in 
that town. The hardwood floor and coun­
ter tops, white shelving, the metallic 
ceiling, nicely tinted, give the shop an 
appearance of elegance and cleanliness 
that is very pleasing to the eye. There 
are three large counters and an abund­

ance of bins, drawers and shelves, and 
barrel-swings which make it possible to 
handle goods with neatness and despatch. 
The shop is lighted by two large show 
windows. In the northwest corner is a 
snug office, and a meat room fitted with 
enamelled sink and other conveniences. 
In rear of the shop is a large store room. 
There is ample room for storage in the 
fine cellar and on the second floor of 
the building. A freight elevator will 
be installed to lift heavy goods to the 
main and upper floors. The new store 
which seems to be perfectly adapted to 
the grocery business was designed by Mr. 
Crosby, who has had about 15 years’ ex- 
prience and knows all the requirements 
of the trade. He will open the new 
stand for business with a full stock of 
groceries and a line of crockeryware on 
March 30th.

• . *
Robert T. Forristall, a prominent mer­

chant of Birmingham St., died last week 
after a brief illness. Mr. Forristall con­
ducted a large grocery business on 
Birmingham St. for the past quarter of 
a century, and had a wide acquaintance 
throughout the city. He was a native 
of the city and always took an active 
interest in the affairs of the community. 
The premises which he had for the gro­
cery were the most modern in the dis­
trict and his business career was very 
successful. He paid strict attention to 
the business and as a result he amassed a 
considerable fortune. He was 53 years 
of age and unmarried.

William Forristall, the Maritime re­
presentative of the Taylor Soap Works 
of Toronto, is a brother of the deceased.

• e 
•

The firm of (1. M. Graham & Com­
pany. Ltd., of North Sydney, N.B., has 
been incorporated with letters patent to 
handle a big fishing fleet. It is stated 
that thirty French steam trawlers will 
come out from France this season and 
will fit out with the above eompanv. 
which has associated with it a French 
capitalist. The firm will be the agents 
and fitters of this big fleet, with North 
Sydney as its headquarters. The larg­
est shareholders are G. M. Graham, of 
North Sydney ; John Carry, of Florence : 
John McGihbon. of Scotland, and Ed­
ward Lacroix, of St. Pierre.

The latter gentleman is now special 
representative of a large fish concern 
with headquarters in Paris, said to be 
the largest organization of fish dealers 
in the world. Previously they made St. 
Pierre the fitting-out station for their 
fleet, but realizing the many advantages 
to be gained by coming to North Sydnev 
they decided to increase their fleet of 
trawlers and other fishing craft, and 
make this place their port of call.

This coming season, therefore, it is 
expected the big French Union of Fish­
ing Concerns will send no less than 
twenty trawlers to prosecute the fishing 
in these waters, and the immense bene­
fit to be derived by the merchants and 
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others will mean much for North 
Sydney.

The object of the new company is 
described as that of ship chandlers and 
brokers, and they will carry on a gen­
eral fishing and fish-curing business in 
conjunction with their brokerage bus. 
ness.

The company have also purchased sev­
eral small fishing vessels and are now 
negotiating for the purchase of a clip­
per auxiliary schooner, which will be 
used in prosecuting the fisheries off the 
Cape Breton coast.

• •

F. I1'. Morrow, dairy inspector for 
Prince Edward Island, has left for Sus­
sex, N.B., to attend the daily school 
there.

• *

The retail grocery business situated 
at the corner of Spring Garden Road 
and Queen street, which has been con­
ducted by the firm of Major & Son for 
the past twenty years, has been dis 
solved, both retiring from the grocery 
business, which is now offered for sale.

* »
*

Mr. C. E. Choate, the well known 
Gottingen street grocer, is confined to 
his residence by a severe attack of la 
grippe.

* . *

W. H. Rennie, a prominent business 
man, of Truro, N.S., has just returned 
from a business trip to the British 
mai kets.

Messrs. Gillespie & McQuarrie, of 
Parrsboro, N.S., have greatly improved 
the appearance of their grocery by 
rearranging the interior and giving it 
two coats of paint. The spring goods 
are now arriving, and the shop presents 
a brighter and more attractive appear­
ance.

* . *

Several parties in the Cornwallis Val­
ley are pressing hay and shipping it 
In Halifax and Bermuda markets. These 
shipments threaten to create a scarcity 
in the county, where it is bringing from 
eleven and a half to eleven dollars and 
seventy-five cents per ten.

NEW CIGAR COMPANY.
The United Quebec Cigar Company is 

the name of a new concern which has 
been incorporated. Headquarters of the 
concern are in Quebec city, the incorpor­
ators being : N. Leehasseur, A. Lechas- 
seur, F. Lavoie, O. Lacroix and C. J. 
Laberee. The eompanv is capitalized at 
$20,000.

QUEBEC CLERKS ORGANIZE.
The grocery clerks of Quebec have 

formed an association and have a mem­
bership of about one hundred. The fol­
lowing officers were elected : President, 
Adj. Poul'iot: vice-president,J. Rochette! 
secretary, W. Cantin; assistant sec­
retary, A. Gagnon; treasurer, U. Gin- 
gras; assistant-treasurer, V. U. Fiset; 
committee, W. Lachance, J. Drolet, L. 
Fiset, U. Paquet, E. !.. Jean, A, Rous­
seau, G. Dube, M. Talbot.



GROCERY TRADE NEWS OF NEW BRUNSWICK
(Special Correspondence of The Canadian Grocer )

St. John, X.B., Mar. 25, 1907.
The local markets continue very quiet 

and there have been practically no 
changes during the past week. Business 
continues fairly good, considering that 
this is the lenten season. The fresh fish 
market is still bare of offerings. Finnan 
baddies are also scarce and the end of 

, the fresh salmon season till the harbor 
salmon commence to run is in sight. In 
the produce line butter is still scarce 
and owing to the severe storm there are 
no stocks of eggs on hand. Case eggs 
are a cent higher than last week and 
the probability is that there will be no 
change until after Faster. Potatoes are 
selling retail at front $1.75 to $2 per 
barrel. All pork products remain high.

The apple exports through this port 
have shown a marked increase over last 
year. During the past week St. John 
exported 4,952 barrels as compared with 
293 barrels for the same week one year 
ago. For the season St. John has for­
warded 40,378 barrels to all ports as 
compared with 20,703 barrels for the 
same period last season. St. John sent 
3,.914 barrels to Liverpool. 193 barrels 
to London, 1,345 barrels to (ilasgow, 
and 091 barrels to various ports last 
week. Liverpool imported last week 
25,312 barrels of apples as compared 
wieh 8,343 barrels for the same week 
one year ago. For the season Liverpool 
has received 1,007,528 barrels as com­
pared with 914.103 barrels for the same 
period one year ago.

To date eighty-four winter port 
steamers have filed papers at the cus­
toms house for their outward cargoes, 
showing a valuation as follows :

Canadian goods ............... $9,520,807
Foreign goods .................. 4,791,343

A total of .....................  $14,312,230
This statement still shows a falling 

off in value as compared with last year 
owing to the tie-up of freight by storms 
and car shortage in the West. The num­
ber of sailings is still in advance of last 
season.

Frank White, confectioner; A. O. 
Skinner, carpet dealer; J. Fraser (ire 
gory, millowner; Herbert J. Smith, 
lawyer and David Connell, all of St. 
John, are seeking incorporation as the 
Frank White Catering Company, Limit­
ed. with a capital stock of $49,000. di 
vided in 490 shares. The object of the 
company is to acquire and take over as 
a going concern the undertaking of 
Frank White as a general confectioner 
and caterer. One of the objects of the 
company will be to boom Rock wood 
Park as an attraction for visitors and 
tourists during the summer months and 
also to provide winter attractions. Mr. 
White will leave shortly for Atlantic 
City and a general tour of the southern 
resorts in order to get in touch with 
the most modern amusement schemes 
which he will apply as far as practi­
cable to Rockwood Park.

Frank White has been asked by a 
large number of his friends to offer him­
self as a candidate for Sydney ward in 
the coming civic elections, but Mr. 
WTiite. while appreciating the honor, 
feels, that all his attention will be need­
ed for his rapidly growing business.

Aid. John W. Van wart has decided to 
offer again for representative of Duke’s
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ward in the coming elections. He had 
some thought of retiring from the civic 
arena this year, on account of his busi­
ness requiring his attention, but at the 
earnest solicitation of his friends he has 
consented to offer again.

The wholesale grocery of ( 'harles A. 
Morgan on Water Street, was visited by 
tire last Wednesday night. The damage 
done was slight, being mainly from 
water. The loss was covered by insur­
ance.

The Two Barkers, Limited, of this 
city, last week added a most important 
business to their already long string of 
enterprises, in a big departmental es­
tablishment at Amherst, N.S. An or­
chestra furnished music for the opening 
day. "The Barkers’’ have now branch­
es in nearly all the larger towns of the 
Maritime Provinces.

In view of the present speculative 
tendency in Canada as elsewhere and 
the scarcity of money indicated by more 
or less difficulty in making collections 
some comment by American bankers 
upon the recent great decline in the 
value of stocks is suggestive and instruc­
tive.

Hamilton & Co.. Baltimore, says :
“The railroads and municipalities of 

this country have been immense bor­
rowers of money, as have also the in­
dustrial concerns and individuals. It 
is true that this demand for money has 
been based upon what may be called 
natural or legitimate causes; that is, 
there has Jieen a demand upon the rail­
roads, upon cities and towns, and upon 
the manufacturing industries for the 
enlargement of their activities. But 
is it not also true that the causes which 
have produced the demand for this im­
mense employment of new capital may 
themselves be called somewhat unna­
tural or speculative.

Pause Must Come in Business.
“We have been steaming ahead in 

this country regardless of cost or of 
consequences; we have been spending 
hundreds of millions of dollars upon our 
transportation lines; our manufactories 
have been engaged in producing im­
mense outputs, while, at the same time, 
they have been compelled to pay exces­
sive prices for raw material ; our mer­
chants have been loading up with com­
modities purchased at a very high cost, 
and the people generally have been in­
dulging in extravagances and in a large­
ly increased cost of living; all predicat­
ed upon the period of great prosperity 
and business activity.

“The stock market may be taken as 
I he barometer of trade. Those who 
imagine that what is known as Wall 
Street can be inflicted with the experi­
ence of the past ten days with the im­
mense shrinkage in values—amounting 
to hundreds of millions of dollars— 
which has taken place, and the whole 
country not be affected, will find that 
they are very much mistaken. The
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The provincial dairy school at Sussex 
closed on Friday last. The attendance 
included four pupils for the butter 
course and nine for the cheese course. 
The registration would have been larger 
had it not been for the failure of the 
F.E.I. pupils to make connections. The 
demoralization of the service between 
the island and mainland prevented the 
intending pupils from reaching the class­
es in time.

Elmore & Mullin, wholesale grocers, 
2*1 and 22 South Wharf, have bought the 
business and goodwill of 11. S. Wallace, 
who was agent here for the Interna 
tional Stock Food Co., the Harry Webb 
Company chocolates and the Meadow 
Sweet Cheese Co. Mr. Wallace is going 
with the Canadian Bank Note Company 
of this city.

Mr. Wilson, representing S. H. & A. 
S. Ewing Company, Montreal, has been 
calling upon the trade in the interests 
of his firm. He reports business very 
good for this season of the year.

money market and the stock market 
both being exceedingly sensitive to in­
fluences, either good or had, are always 
the first to feel such effects.

“The railroads 4re the great con­
sumers of materials and labor, and it 
goes without saying that under present 
conditions, the railroads not being able 
to borrow money except for their tem­
porary imperative demands, must natur­
ally begin to retrench and economize. 
This retrenchment will be felt first in 
such industries as suply the railroads 
with material. Later on this curtail­
ment of expenditures must be felt by 
the manufacturers and the merchants, 
and, lastly, by labor and the people gen­
erally.

“As we view it, there is only one 
remedy for the present unfavorable 
conditions ; that is a pause in the busi­
ness world, in economizing and in the 
lessening of activities, and, possibly 
liquidation, and a period of digestion. 
However, our country is so great and 
our resources so immense that it will 
be necessary only to pass through a 
limited period of retrenchment to again 
place us upon a solid foundation.”

A Critical Year.
Henry Clew, New York, says : “It is 

too early to calculate the effect upon 
general business of the stock market 
decline. Our railroads are already 
starting a policy of retrenel.imeut which 
must react upon the iron trade and upon 
labor. Many of our rich men also who 
are accustomed to take the initiative 
will either through necessity or caution 
follow on the same lines. With a 
check to enterprise generally and a les­
sened demand for labor, it is inevitable 
that business will in time feel these 
movements. They may not show them­
selves immediately, for much of the 
work projected must be finished, but 
later on it need cause no surprise if there 
should be a moderate slackening in the 
headlong pace at which business has 
been going on for the past few years. 
If such reaction can be kept within

IS IT TIME FOR RETRENCHMENT ?
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CONDENSED OR “WANT” 
ADVERTlSEflENTS

Advertisements under this heading, lc. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) ajre allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. I* no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to coverfiostages, etc.

YEâBLY C0WTBÀCT BATH.i188 Insertion, 1 year..............
" 6 months....... .. .. 17 oa
*' S months.......

so
“ 6 months....... ....... 10 0#

25 " " 1 year.............. ....... 10

FOR SALE.

THE stock of Broddy & Porter, Uxbridge, is 
for sale.

SITUATION VACANT.

BRIGHT, intelligent boy wanted in every town and 
village in Canada; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.

TRAVELLER WANTED

WANTED -By a leading wholesale house in Calgary, 
an experienced grocery traveller; only those who 
are capable of earning a good salary need apply ; 

references required. Address Box Z, Calgary.

WANTED—Traveller calling on grocery and drug 
trade in Maritime Provinces; also one for Mani­
toba and Northwest. Address Box Q, CAN­

ADIAN GROCER, Toronto.

WANTED—Wholesale tea traveller; must have good 
connection and understand teas thoroughly; 
best references required. Minto Bros., 55 Front 

St. E., Toronto.

SITUATION WANTED.

ENERGETIC, capable English grocer (36) married, 
desires situation in the Northwest or British 
Columbia; sailing May 3. W. G., 411 Market 

Place, Weaste, Manchester, England.

wanted.

WANTED—Grocery business with annual turnover 
of at least fifteen thousand. Write giving full 
particulars to Box 140, CANADIAN GROCER.

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Orocer.

moderate bounds and tlie country 
brought back gradually from abnormal 
conditions to those which are more nor­
mal, the result would really be bene­
ficial, inasmuch as our situation will 
be stronger and sounder. This is go­
ing to be a critical year. If we have 
another good harvest, serious reaction 
may be deferred. If the harvest should 
not be satisfactory, then we must look 
for further contraction in all depart­
ments of industry and finance. ”

Trade Conditions Too Strained.
Charles Head & Co., New York say:
‘"Railroads are announcing the cur­

tailment of contemplated expenditures 
for new construction, equipment and 
like, betterments, the Erie cancelling im­
provements aggregating $20,000,000 be­
cause of inability to sell securities and 
on account of proposed legislation. Not 
only has the construction of 8,700 miles 
of contemplated new extensions been 
postponed by the railroads, according 
to competent authorities, lint a part 
even of the 12,000 miles under way may 
be held up for a change in sentiment. 
Already several thousand men have been 
laid off and the army of unemployed 

(Continued on page 47.)

COMMON SENSE
If || | Q f Roaches and Bed-Bugs 

fcelUO j Rats and Mice

All Deslers and 381 Queen St. W.
TORONTO, ONT.

Dealers find Common Sense a very good seller, for 
the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

Davenport, Pickup & Co.
622 McIntyre Block and 422 Ashdown Block

WINNIPEG, MAN.

Square your accounts

Capstan Brand
PURE JAVA AND N0CHA 

GROUND

COFFEE
«nest /SS capstan •lend nU BRAND

aNlTjAYB

[Coffee] Put up in Yt and I lb tins, with

CAPSTAN MFC. CO- perfect satisfaction
It is a well known fact that our 

trade mark sells the goods, and is 
g recognized by wide awake business

The CAPSTAN MFC. CO., - Toronto, Ont.

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man.
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EASTER TRADE
In anticipation of the Easter Trade require­

ments we have prepared this season a Choice 
Stock of Mild Cured

Smoked Hams
Breakfast Bacon

Skinned Backs
Made from Selected Young Pea Fed Hogs

To avoid disappointment in shipping, would 
advise Immediate Booking of your order. Write 
us to-day,

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS U“'T"

TORONTO

ENGLISH
BREAKFAST

BACON
No finer Bacon made. Goes 
well with Fresh Eggs for 
Easter trade. We can supply 
you promptly both with the 
Bacon and with the Eggs.

F. W. FEARMAN CO.,
HAMILTON

^VWWWV%-VWV%'%-V/J

I EASTER i
tSend us your order early 

and you will get carefully

SELECTED STOCK $

I
t t t

.........................................................--■!

A

CORONA Brand 

HAMS, BACON, WINDSORS 
BEEF, LAMB, MUTTON, PORK, Etc.

MONTREAL, P.Q
LIMITED

M'l £o

g. BACON

The People 
Look for the
Ryan Brand
when it comes to buying 
provisions, because that brand is a surety of purity.

Mr. Grocer ! It will pay you well to push the Ryan 
lines of provisions :

Cheese, Butter, Eggs, Ham and Bacon, 
Sausage, Bologna and Lard

because the demand for wholesome foods is increasing day 
by day. Then the RYAN brand of provisions assures a 
comfortable profit.

‘-'’uh

ThaWM. RYAN 
CO., Limited

70-72 Front St. E. 
TORONTO, ONT.
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Produce and ProvisionsDairy
CHEESE AND BUTTER BULLETIN

to secure profitable figures. Consump- Board of Trade reports receipts of 
tion of butter is heavy, as it usually is cheese during last week 42 boxes, and of 
at this time of year.. This has had the butter 1,168 packages, making total re­
effect of keeping up prices. After the : ceipts of cheese for season 2,349,833 
holidays are over, which also finishes boxes, and total shipments of butter 
Lent, and when the new make begins to received 611,805 packages.

THE PROVISION SITUATION

All attention is now turned to the 
new make of cheese which is expected 
to be on the market within a week or 
ten days at latest. Next wek the ma­
jority of the factories will be open and 
in running order, so that the quantity 
of cheese being made will show a large 
increase over the present small turn­
out. of the very few factories operating. 
Some makers opened earlier than the 
present date, but were obliged to shut 
down again until April 1, as it was not 
posible to obtain milk. The milk sup­
ply is not so good this season as it 
should be, the flow being not as large 
as it generally is at this time of year. 
A fortnight will remedy matters in this 
respect.

Fairly high prices are talked of for 
the opening markets, but no one can 
say what figures will rule until the 
opening actually takes place. It is 
unlikely that centres such as Montreal 
will receive large lots during the first 
week the factories are running, but 
after that period receipts should be 
satisfactory. A few fodders are on the 
market to-day selling at prices which 
generally please the seller and the buyer 
but these are of no account.

Dealers find local business brisk, the 
Easter season being accountable for a 
large volume of trade. Prices asked are 
on about the same level as those of last 
week.

Receipts of returned creamery are 
smaller each week. The English market 
is practically bare of Canadian cream­
ery now, having been cleaned up of 
nearly all stray lots. During the week 
a few small consignments arrived, but 
these were shipments which should have 
arrived the previous week, but which 
were delayed through missing the boat. 
It is variously estimated that 18,000 
packages of Canadian creamery were 
returned from England during the sea­
son. Some place the figure a little 
higher, 20,000 packages, and even more. 
This same returned creamery has saved 
the butter situation in Canada during 
th| season just over. But for it, prices 
would have reached a level sufficiently 
high to relegate butter to the row of 
luxuries. Most of this amount has gone 
into consumption. What there is left 
is keeping the market fairly steady, al­
though prices this week are higher than 
those which ruled at the time of last 
report.

There is some new butter on the mar­
ket for which satisfactory prices are 
obtainable. Receipts will not begin to 
he felt before 10th or 15th April, since 
home districts will take up the first 
week’s turn out of the creameries. Real­
ly good butter is very scarce to-day, 
and those holding choice stock are able

From the dealer’s point of view the 
situation has in no way improved this 
week. Killings last week were 20,000 to 
21,000. Prices for live hogs are un­
changed, in fact some packers are bid­
ding up 10c., but it is promised that 
next week there will be a movement 
downward. A reduction of 25c. is hoped 
for. The price this week is $6.65 to 
$6.75 f.o.b. country. The large export­
ers assert that to enable them to break 
even on their export business, prices of 
live hogs would have to be down to 
$6 to $6.10. For a year now the Can­
adian export bacon business has been 
done at a loss amounting at times to 
5s. or 6s. a cwt.

On the Old Country market the quan­
tity of Danish bacon has again increas­
ed a little, if anything. Danish receipts 
of hogs last week, were 35,000. The re­
sult is that the market is overdone. 
One of the largest exporters said yes­
terday, "We nad hoped that Easter 
would be the beginning of a change to 
steady markets; but the market is on 
its back with no apparent chance of re­
covery." The extra quantity of Danish 
has been seiiing as low or a little lower 
than Canadian, a most unusual situa­
tion.

They can afford to do that. The Dan­
ish farmer is getting about the same for 
his live hogs as the Canadian. The Dan­
ish packer is paying about on the basis 
of $0.75 per cwt. for dressed hogs hung 
up in the packing house. But ne gets 
more for all his by-products than the 
Canadian packer. Fertilizer, lard, and 
the edible parts of the animal,/SUch as" 
heart, liver, etc., ail bring higher prices 
in Europe, largely because of the lower 
standard of living, which means free 
consumption of what can be disposed of 
here only at very low prices. They have 
lower freight rates and cheaper labor. 
The combined result is that they • can 
put their product on the English mar­
ket at a cost of 56s. per cwt., when it 
is costing the Canadian 60s. to 61s. 
While the Danish farmer is getting the 
same price for live hogs as the Can­
adian, his profit is not so great, be­
cause having to buy imported corn, the 
cost of finishing up his hogs is greater 
than the Canadian's.

The domestic market for hog products 
remains quiet, but prices are steady. 
There has been some business in the 
way of sorting-up orders for Easter but 
no large movement. The business On­
tario packers were doing with the West 
has fallen off again because of the de­
cline in prices in Chicago, which enables
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arrive, prices will no doubt show a de­
cline.

American packers to practically mo­
nopolize the market in Western Canada.

The price of hogs at Chicago has 
dropped $1 to $1.25. The New York 
Journal of Commerce, reviewing the 
situation for last week, says :

“The past week has witnessed more 
active option markets for hog products, 
at declining prices, under more liberal 
receipts of hogs and liquidation of longs 
led by the stockyard contingent, on an­
ticipated continuance of larger receipts. 
The big packers encouraged the decline, 
or allowed it to shake out or enable 
them to buy the holdings of the smaller 
packers and outsiders at lower prices 
and also work down the prices of hogs, 
although they supported the market at 
the decline. But whenever they ran in 
the shorts on the rallies they sold it 
again, indicating little faith in higher 
prices for the future. Cash trade has 
been extremely dull, and buyers have 
held off, except for most immediate 
wants.

OLD BUT GOING STRONG.
The busy business man, in handling 

llie commercial stationery of houses with 
whom he is in correspondence, is apt 
lo pass over with indifference the found­
ation dates, which frequently find a 
place on letter-headings. One is inclin­
ed to attribute more vigorous methods 
and greater energy to the younger 
houses rather than to those having a 
business record of a century or more, 
n.ut better evidence that vitality is com­
patible with age could scarcely be pro­
duced than the growing business of 
Purnell, Webb & Co., Limited, a con­
cern that was founded no less than 
157 years ago. That this firm not only 
keeps well in the running, but is ad­
vancing notably, is shown by its in­
creasing exports and the numerous new 
lines that are being added from time to 
time.

This firm has enjoyed for more years 
than can be remembered a very high 
reputation for the purity' of its malt 
vinegar, and the increase in its exports 
to Canada shows that it is very much 
to the taste of the Canadian palate. 
Considerable business is also done in 
mixed pickles, piccalilli, onions, walnuts, 
etc., preserved in malt vinegar. The 
‘ ‘ Imperial Sweet ’ ’ pickle is an appe­
tising combination of sweets and sours, 
and the principal sauces are “P. W.
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BUTTER, CHEESE, EGGS
11 you have Butter, Cheeee or Eggs to sell 

write me. I am always in the market to buy. Ii 
you want to buy Eggs, Butter or Cheese, write 
or wire lor prices.

WINDSOR SALT
TABLE, DAIRY and CHEESE SALT

FINE and COARSE SALT
Write for prices

Toronto Salt Works
Agents for

WINDSOR SALT

■AlfITOlA and LOWER PROVIMCÏ».

BUTTER-EGGS
BUYERs'and'SELLERS

TORONTO.
Predate Merchants,

ORDER NOW

Butter
Tubs

Boxes and Paper
Boat Goods, Prompt Shipment 

Prices Right

WALTER WOODS & GO.
Hamilton and Winnipeg

The March of Progress
Such a little world ! Make something really worth while and 
you can’t hide it. Shrewd Buyers everywhere will clamor for 
it. Consumers will insist upon having it.

This is the reason—

Clark’s Sliced Smoked Beef
IS SO POPULAR

ImpiM-ial." “ Devonshire," “Harvey,” 
11 Indian drill.” etc. The “ B.V. ” 
(best value) sauce is rtmmotinded of

Oriental fruits, spices and suitable pro­
portion of vinegar, and its name cannol 
be said to be inappropriate.

PROVISION AND
MONTREAL.

PROVISIONS.—Hams and bacon con­
tinue to move out freely at quoted 
prices. Quite a lot o* late Easter busi­
ness has been transacted. Lard, both 
pure and compound, is going out freely, 
for the season. Pork is quiet for the 
time being, but the opening of naviga­
tion will bring with it an increase in 
demand.
Ij&rd, pure tierces ..................................................0 lli 0 12i

•• .............................. 56-lb. tube 0 12Â 0 12$
" ......... 20-lb. pails, wood — 0 12§ 0 13
“ cases, 10-lb. tins, 60 lbs.incaseO 121 0 13
" “ 5-lb. " 0 12{ 0 13*
•• " 3-lb. M 0 12$ 0 13$

La-d, c- in pound tierces, per lb...........................0 u9$ 0 10
** * iubi ......................................... 0 10 ü 1 i

“ 2U-lb. vails, wood...................... 2 05 2 10
“ 20-lb. pa-ls, tin .................... 1 95 2 00

cases, 1 •-b. tins,6Jibs, incase C 10* 0 13 
•• * 5-lb. " 0 101 0 1(*2
“ “ 31b. “ 0 105 0 11

Wood net, tin packages, gross weight—
Canadian short out mess pork........................... 22 00 22 50
American short cut dear ............................. 23 00 24 50
American fat back............................................... 24 25 24 75
Breakfast bacon, per lb .................  0 15 0 154
Hams...................................................................... 0 14 0 16
Hams, extra large ......................................................... 0 13
Extra plate beet, per bbl.................................... 12 50 13 00

BETTER.—Factories are gradually 
opening up. and first lots of new butter 
have arrived. Sales of the fresh article 
arc made at figures which hover around 
28c. Large rolls are scarce, while sup­
plies of dairy tub are not large. There 
are still a few lots of returned cream-

DA1RY MARKETS.
ery on the market, which are going at 
prices ranging between 2lie. and 25c.
New creamery, choice, boxes ......................................... 0 28

“ - "* pound prints ...........................  0 28 1 0 29
Medium creamery ................................................... 0 94* 0 85
Western dairy .......................................................... 0 21 0 28
Large roll < ............................................................  0 224 0 24

CHEESE.—Except, for some local 
trading, there is nothing going on in 
the cheese market. Prices range between 
14 and 15c.

EGGS.—A strong Easter demand is 
reported. Prices are lower this week, 
owing to heavy receipts. Dealers ask 
anywhere from 21c. to 23c. Lower fig­
ures are expected after the passing of 
the holidays.

HONEY.—Honey is dragging along 
subject to slight demand. White ex­
tracted is in small supply, but there is 
quite a quantity of buckwheat obtain­
able. White clover comb, while quoted 
at 13c. to 13.1c., would be sold by some 
under this figure if the offer were made.
White clover comb hooey ................ .................... 0 13 0 1?*
White clover, extracted tine................................... 0 09 0 Hi
Buckwheat....................................................................U 08 0 09

EXPORT TRADE DEPARTMENT
Firms Abroad Open tor Canadian Business

JAMES flETHVEN, SON & CO.
St. George s House

EASTOHBAP, LON « ON, ENG.
Large connection amongst best Wholesale Grocers and 

Bakers in Great Britain. We also ship aeve • al British lines 
to United States and Canada. Correspondence invited.

DAVID SCOTT * CO.
Established 1878. 10 North John St.

Lzterpool, England.
Splendid connections and references. Try us with a ship­
ment of CANNED GOODS.

T. A.—Scottish, Liverpool.

A. 0. DOUGHTY & 00.
Head Office, 39 Baetcheap, LONDON.

Provision Importers
Invite consignments of Bacon, Hams, Butter, Cheese and 
Poultry. Telegraphic Address : Avouching, London. 
Codes : A B C. 4th and 6th editions, Al, Western Union. 
Highest Referenda*

JAMBS MARSHALL
Aberdeen, Scotland,

invitee consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes— 
A B C. 4th and 5th Ed*.

HENRY COLBECK
Newcastle-upon-TYNE.

Invitee consignments of green and dried fruits. Newcastle 
is She centre of one of the largest mining and industrial dis- 
trials in the United Kingdom, with a population of upwards 9t 2.000,000 within a 80-mils radius.

W. C. GREG80N À CO.,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg.

TORONTO.
PROVISIONS — Demand continues 

light, but there is a little more business 
passing. After Easier some brisk trad­
ing is expected. Prices are unchanged. 
They are expected to hold steady. 
Packers, however, are pretty well stock­
ed up and if there is a decline in the 
price of live hogs after the first of the 
month prices for products might recede 
somewhat. Packers are all talking firm, 
however, but they are agreed that an 
advance on the present high prices 
would tend to further restrict consump­
tion.

Long clear bacon, ner lb.................................. 0 lli 0 lit
Smoked breakfast bacon, per lb.....................  0 15* 0 16
Boll bacon, per lb.......................................... 0 It 0 lli
Small hums per lb.......................................... 0 15| 0 16
Medium bam», per lb.......................................... 0 If 1
Large hami per lb........................................... 0 144 0 16
Shoulder bam», per lb......................................  0 11 0 lli
Backs, plain, per lb........................................... 0 16 0 16%

“ pea meal............................................... 0 17 0 IS
Heavy meee pork, per bbl.................................... 20 00
Short out, per bbl............................................ 22 60 24 00
Lard, tieioei, per lb.......................................... 0 12

tube " ............................................. 0 1»
• palb "    0 121

" compounds per lb..............................- . 0 10* 0 10t
Plate best, per 200-lb. bbt..............................11 00 12 00

46



tHÉ CANADIAN GROCER

Beef,bind quarters......................................... 8 50 9 50
- front quarters......................................... 5 00 6 00
*' choice ...................................................  7 00 8 0J
" common............................................... 4 50 5 50

Mutton ............................ ........................... 0 08 0 10
Lamb................................................................ 0 11* 0 13*

BITTER—The situation is not much 
changed though some commission men 
admit increased supplies. Demand, how­
ever, is good and as yet there is 
nut more than enough choice to go 
round. Increased supplies are, how­
ever, looked for almost immediately.

Per lb.
Creamery prints................................................ 0 28 0 29

11 solids, ............................................. 0 25 0 26
Dairy prints, choice.......................................... 0 25 026

“ “ ordinary...................................  0 21 0 23
“ rolls, large choice...................................  0 23 0 24
“ tubs, otioice............................................ Q 21 0 22

Baker’s butter..................................................  0 18 0 21
EGGS—Supplies are increasing daily 

and the usual Easter flood is expected 
which invariably carries the market 
down several points. Prices have been 
up pretty well the past week, however. 
On Thursday morning 20 cents was 
quoted.
Eggs (strictly new laid) ............................................... 0 22

t'HEESE—New cheese was offered at 
the factory this week and 13 cents was 
asked. Prices for good September re­
main firm. Stocks held here are very 
limited and discriminating purchasers 
will require it up to next fail.

Cheese, large........................................................... 0 14* 14*
‘ twins................................................................... 14f

HONEY-—Prices are firm.

Honey, strained, 60 lb tins.........................................  0 11
“ “ 10 lb tins........................................... 0 12
•• “ 5 lb tins ........................................ 0 12
“ in the comb, per doz............................. 2 00 2 50

Buckwheat honey, per lb...................................... 0 5 0 06
" “ in comb, per doz................................... 1 50

POULTRY—Trade is very quiet. 
Something more is expected after 
Easier.

Live Weight.
Old fowl.......................................................................... 0 10
Ducks ....................................................................... 0 17
Young chickens............................................................. 0 12

Dressed weight.
Old fowl ......................................................................... 0 11
Ducks.............................................................................. 0 14
Young chickens..................................................... 0 13 0 15
Geese ........................................................................ 0 10
Turn Turkeys.............  .................................................. U i4
Hen "   0 18

reiving increasingly large shipments of 
butter and eggs from ttie country mer­
chants. Little or no Manitoba cheese 
has been received yet and stocks on 
hand are being depleted rapidly.

BUTTER—Fancy creamery prints are 
selling to the retail trade at 30 cents 
per lb. Produce houses are paying coun­
try dealers 20 cents to 21 cents per lb. 
for No. 1 dairy in tubs and prints; 17 
cents per It), for No. 2 dairy.

EGGS—Supplies are coming in more 
freely from country points, the pro-, 
duce houses paying 20 cents to 21 cents 
f.o.b., country stations.

CHEESE—No Manitoba cheese com­
ing in yet. Ontario is selling at 15Va 
cents per It), and the small Manitobas at 
12 cents to \2V2 cents.

Mr. Hide opened his store on Saturday 
and is doing a satisfactory business 
from the start. But he hasn’t abandon­
ed his old trade about a mile away. He 
sent out a hundred orders to his old 
customers on Saturday. He was in a 
rented store at Oak and Sack ville Sts. 
and made up his mind to have done 
with landlords, so bought his new place. 
Three years ago he left the piano busi­
ness and started into the grocery trade. 
To-dav he looks happy and is doing 
well.

WINNIPEG.
With a return to milder weather there 

i.- more activity in the Winnipeg pro­
duce markets. Produce houses are re­

FROM GROCER CORRESPONDENTS 
TORONTO.

A phenomenal increase in the number 
of groceries is going on in the city. On 
the main streets there is scarcely a 
vacant store to be seen and the rapid 
tilling-in of population in the outlying 
sections is encouraging the establish­
ment of new stores at a rate that is re­
markable. Like the houses going up the 
new stores are much more attractive- 
looking than those of former years. A 
grocery traveler said to The Grocer this 
week, “Yes, the stores are increasing 
very rapidly, much more rapid than the 
wholesalers appreciate. The new men 
are of nearly all trades and callings ex­
cept grocers. Some of them will go on 
all right, but a good many when the bad 
times come will be weeded out.” He 
was Scotch and perhaps a little inclin­
ed to pessemism.

Harry Hide has one of the new stores, 
one of the nice ones, and as he has al­
ready made a success in the grocery- 
business nearer the centre of the city, he 
is not of the majority referred to by 
the Scotch traveler. His new store is 
at Broadview and Danforth avenues. It 
has a handsome grained and metal front 
with large plate glass windows on two 
streets and chipped glass panels above. 
The store is 20x25 feet, with dwelling 
attached. One side is fitted with Walk­
er Bin wall cases and bins, and there is 
a handsome display counter of the same 
make. There is shelving on the oppos­
ite and rear walls, with bins for fruit 
below, and a very conveniently fitted 
biscuit department.

IS IT TIME FOR RETRENCHMENT.
(Continued from page 43.) 

promises to grow apace unless the situ­
ation changes.

“There is no longer any question but 
that the readjustment in Wall Street 
will be succeeded by a setback in trade, 
since conditions are too strained to con­
tinue, business being conducted in some 
cases six months ahead. Provided the 
reaction only reaches the point where 
production can catch up with consump­
tion there will be little reason for 
anxiety, but there is no guarantee of 
our getting off easily. A falling away 
of railroad traffic in the face of in­
creased cost of transportation and lower 
rates would not help earnings, and na­
turally makes for the possibility of 
dividends being reduced in the case of 
the weaker properties. More normal 
conditions of industry, however, should 
have one satisfactory result-—the re­
moval of monetary stringency which 
still handicaps the country, despite 
drastic liquidation in the stock market. 
And. in fact, the scarcity of money is 
worldwide, due to active trade and 
speculation.”

K. W. Hutton, a leading grocer, of St. 
Marys, is in town this week. Mr. Hut­
ton is an old friend and subscriber of 
The Canadian Grocer, and Busy Man’s 
Magazine.

R. L. Rushton, of Carmose, was in­
troduced on change in Montreal last 
week by H. J. Stevens.

.1. & .1. Lonsdale & Co., who are 
among Great Britain's largest butter 
and cheese firms, will erect a storage 
warehouse in Montreal in the Place Vi­
gor yards, next to the C.P.R. elevators. 
It will have a capacity of 300,000 boxes 
of cheese, 75,000 packages of" butter, 
and will cost $400,000.

Don’t Mortgage Your Profits
Some Grocers doing business in the Eastern Townships certainly do hammer five spots out of 

their margain of profit. Shrewd fellows too ; but they’ve never given the freight question five minutes 
serious thought in all their lives.

We’re right here in Sherbrooke and we carry a Full-Quality line of Staples and Fancy 
Groceries, Dried Fruits, Fish, etc. We are direct importers of English and European Groceries.
You’ll be very favorably impressed with our prices. Why should you slaughter your profits?

We sell our goods at list prices, F.O.B. Sherbrooke. Send off that trial order now.

T. A.Bourque & Co.,wc°<^ Sherbrooke, Que.
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HOW TO FIGURE PROFITS.

Discussion of How it Should be Done— 
Some Examples.

By Fred C. Larivviere, Montreal

Technically, the profits must be based 
on cost and the percentage of profits 
fixed according to the class, quality and 
appearance of the goods, and this is the 
only proper course. In practice, how­
ever, the percentage of profit may be 
computed indifferently on the turnover, 
either on cost or selling values. Pro­
vided the expenses are figured on the 
same basis, the results in dollars and 
cents would be the same. This is only 
a transposition of figures with same re­
sults as to the amount involved, for 
nobody would for a moment doubt that 
dollars and cents are what is looked for 
in the final results, consequently it 
should have the precedence over percent­
age, which is only an accessory. It is 
a well known fact that bookkeeping 
must be made to suit the requirements 
of business, and not business to book­
keeping.

As far as I know it is customary to 
figure the results of a year's business on 
the total amount of goods sold at sell­

ing prices ; but in using this method it 
is the business of the merchant, when 
pricing goods, to apply the following 
rule : If he wishes to realize a profit of 
50 per cent, on selling value he must 
add 100 per cent, on cash value ; if he 
wishes to realize 40 per cent, he must 
add 66 2-3 ; if 33 1-3, he must add 50 ; 
add 25 ; if 16 2-3 he must add 20.

Provision must be made for a per­
centage of profit to sales and to cap­
ital. There is a wide difference in the 
two. I will explain by an example 
taken from actual results. A certain 
concern I know, started in business with 
$418.78, the turnover of the year at 
selling prices being $29,210.14 and the 
gross profits $6,822.28, or 23.35 per 
cent. ($22,387.86, cost) or equalling 
30.47 per cent, on cost price. The ex­
penses including interest and bad debts 
were $2,286.60 or 7.96 per cent, on sales 
at selling prices, or 10.21 per cent, on 
cost. Now let us see if the results are 
the same.

The profits on :
$29,210.14, selling value, at 23.35 per 

cent., equal $6,822.28.
$22,387.86, cost value, at 30.47 per 

cent., equal $6,822.28. $6,822.28.
The expenses on :

$29,210.14 at 7.96 per cent, equal $2,- 
$286.60.

$22,387.86 at 10.21 per cent., equal $2,- 
286.60. $2,286.60. Net profits, 
$4,535.68.

Therefore the results are the same, 
the net profits are $4,535,68. Now let 
us compare this to capital, which was 
$418.78 at the beginning of business. 
The result in percentage is 1,120.62, 
compared to 15.39 per cent, on selling 
price of sales or 20.26 per cent, on cost 
price of goods sold. Which is right Î 
Both are correct in any of the ways this 
problem is figured.

Capital the Only Investment.
The above statement is surely an evi­

dence and an uncontestable proof that 
the purchase of a certain amount of 
goods by a merchant in general business 
is not an investment. The capital ne­
cessary for the general administration 
of a business is the investment, for cap­
ital not only provides for the purchase 
of goods, but also for carrying the book 
debts, the increase of stock, and meet­
ing the general expenses of administra­
tion. If I invest $100 in a business and 
wait till this amount doubles itself, it 
is true I will have made 100 per cent, 
on my capital. This would be the in­
vestment, but it would not represent 
the result of several transactions of 
buying and selling and the accumulation 
of profits on each sale. Consequently a 
purchase cannot, properly speaking, be 
an investment. This 100 per cent, is 
not the percentage of profits on my 
sales either at cost or selling prices un­
less it would have been made in only 
one transaction, which is not the case 
generally in business.

To substantiate this I will submit the 
following examples :

A. buys $100 worth of goods. A. sells 
B. $50 worth for $75, making a profit 
of $25. A. purchases $50 worth of 
goods. A. sells C. $75 worth for $125, 
making a profit of $50. A. sells D. bal­
ance of stock, $25, for $50, making a 
profit of $25. Totals : Goods bought 
$150 ; cost price $150 ; selling price 
$250 ; profit $100.

A. therefore sold what cost him $150 
for $250, realizing a profit of $100, or 
100 per cent, on capital ; 66-23 per 
cent, on cost ; and 40 per cent, on sell­
ing prices ; and all these percentages are 
correct ; hence the different ways, with 
but one result of a clear profit of $100. 
It should be clearly evident that the act 
of buying goods is not what could be 
termed an investment. The capital 
placed in the business is the investment.

I hope some other interested parties 
will send you their views, -so that this 
very important question can be thor­
oughly studied.

F. W. Rogers, of the firm of Adams & 
Rogers, grocers, Cardinal, on account 
of ill health, is retiring from the firm 
to pursue an occupation more suited to 
his health. Mr. Adams is continuing 
the business. The change takes place on 
the 36th mst.

Holbrooks Limited

Acknowledged 
Sauce of

Canadian Branch:
26 FRONT 8T. E., TORONTO

Canadian Manager, - H. GILBERT HOBBS
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BgOVer Rrâlld Sp0ClâI HdUlS* “The brand that’s in demand.’
Nowadays people are reading advertising to find out what to buy and why, and, after all, that is the story 
that interests you the most. Each week we will tell you why the Ingersoll way of curing and preparing the 
many food products they offer to the public is the best way. Stock your store with brands of meat pro­

ducts that move because they have behind them the power of merit, the brand that bears 
the name of “Beaver,” made by the Ingersoll Packing Co., at Ingersoll, Ont.

Next week we will tell you in detail why Beaver Special Hams 
are in the best demand, and how to treat them for the table.

Ingersoll Packing Company, Ingersoll, Canada
Pork Packers and Cheese Exporters

JERSEY sterilized CREAM

jersey créai

« *waue«8 Milk co.c= 'Z.h 
^°*«»KTT1umo.KS.fcHUl«t|—

Unsweetened

jisvSSFii
QUALITY--QUALITY..

is pure Mik condensed to the consist­
ency of cream and thoroughy sterii zed.

Nothing is removed from the Milk 
but water and nothing whatever is added 
to it.

Preserved by Sterilization
PURE MILK

Truro Condensed Milk Co., Limited, Truro, N.S.

TO RETAILERS-
We have just made our season’s pack
of BONELESS CHICKEN and can
assure you that it is A. 1.

Best Goods First Class Cooking 
Perfect Sterilization

Give vour orders for our Chicken 
AT ONCE—every tin guaranteed to 
consist of prime Chicken only—and 
DON’T forget to include some of our
CORNED and ROAST BEEF.

The Manitoba Canning Co.
LTD.

SELLING AGENTS:

NICHOLSON ft BAIN
Winnipeg, Calgary and Edmonton
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PACKERS' VIEW OF CANNED MEAT INSPECTION c>oock>o<><>chd<k><k><x><>ck><><><>m
(By The Canadian Grocer’s Special Correspondent.) ®

In discussing the new act providing 
for the Government inspection of meat 
handled in packiog establishments, Mr. 
T. F. Matthews, manager of the Peter­
borough branch of the Geo. Matthews 
Vo., said that he was anxiously await­
ing the arrival of the inspectors. The 
pork packing establishment which he 
superintends is one of the largest in the 
province. Thousands of animals arc 
slaughtered every year and hundreds of 
carloads of canned meats and bacon are 
shipped. Immense cargoes are sent to 
Great Britain nnd France in addition to 
the enormous trade for home consump­
tion.

To handle the inspection here for the 
Government it will reouire at least two 
good men and they will be kept busy all 
the time. One man will have charge of 
the inspection of the animals as they 
are received and in the dressing depart­
ment to prevent anv diseased carcases 
passing into the smoking or cooking 
rooms.

The other inspector will have general 
supervision of the plant. His duties 
will be to see that the sanitary arrange­
ments are in accord with the act: to 
have the operating rooms, machinery, 
and employes kept perfectly clean and 
to superintend and inspect the mode of 
preparation, so that no dirt or unclean 
thing will get into any of the products.

After these inspectors take charge, 
every can of goods and every package of 
meat which goes out of the factor;- will 
bear the Government stamp. This ac­
tion is the direct result of the investi­
gation into the pork packing establish­
ments in Chicago by the Vnited States 
Government, when such startling reve­
lations were made.

Mr. Matthews, personally, is very 
strongly in favor of the inspection. The 
object of his firm has always been to 
make their goods appetizing, and they 
realized many- years ago that one of the 
chief features was cleanliness. The new 
act and the presence of the Government 
inspectors will make practically no dif­
ference to this factory, either financially 
or in their system of manufacture. At 
the same time, they will have the bene­
fit of the Government stamp on their 
goods, which will go a long way with 
the consuming public.

Mr. Matthews further stated that he 
did not think the inspection of Canadian 
meats by Government officials would 
be of any material assistance on the 
British market. In the past the Can­
adian meats have always been accepted 
without inspection and no complaint 
was ever made. However, it would do 
no harm.

Looking at the home consumption side 
of the question, Mr. Matthews said 
there was one very serious objection to 
the new law. The act provides for care­
ful inspection of the larger factories, 
but it does not include the ordinary 
butcher shops in the country, villages, 
towns and cities. These places can buy 
anv kind of cattle or swine they like 
and slaughter them in any place and in 
any way they like. The Government, 
does not restrict them in any way. The 
ordinary butcher can make sausage and 
bologna and smoke and cook meats un­
der any conditions and use any kind of 
meat and there is no inspection. Those 
meats are put on the home market and

pushed by the home butchers. It makes 
serious competition and is very unfair 
to the manufacturer. Besides, the peo­
ple do not know what they are getting.

HOLSTEINS THE BEST.
Prof. Dean, of the Ontario Agricul­

tural College at Guelph, speaking be­
fore the Lambton Creamery Co., and its 
patrons at Wyoming, said that the re­
cords of experiments made at the O.A.C. 
for several years back showed that in 
point of results, Holsteins had proved 
to be the most profitable dairy breed of 
cattle. This, he thought, was chiefly due 
to the breeders of this stock, who set a 
very high standard, and stuck to it un­
compromisingly.

In a sixty-dav test a Holstein-Friesien 
cow, owned by W. J. Gillett, has bro­
ken the world’s butter record by forty 
pounds. The official test shows 5365.7 
pounds of milk and 260.5 pounds of but­
ter. The cow gave birth to a calf Dec. 
19, and the test was commenced on the 
fifth day of her period of lactation. The 
test was continued sixty-four days, dur­
ing which period every milking was 
watched, the quantity of milk weighed 
and samples taken and tested.

II MONTHLY COMPETITION. "

* e Window dressing, we believe, is one of the # #
* * * most important parts of the grocery business. * *
* * It needs encouragement in Canada. For that * *
• • reason The Canadian Grocer is holding a • •
• • monthly window dressing competition. Three • • 
. • prizes of $5, $3 and $2 will be awarded each • e 
. # month. Those wishing to enter the competition w e

will send photographs of their windows to The
* * Canadian Grocer, 10 Front St. East, Toronto. * *
*• accompanied by a written description. **
• • This is a chance for the clerk. No department • •
• • of the grocery trade offers larger opportunities • « 
, ♦ for advancement than window dressing. If you « • 
e * don't know what vou can do, try. If you don’t # m 
e e surprise yourself the effort will be a great j #
* * advantage in any case. No grocer is ud to his * *
•• business if he cannot dress a window. Get into #*
• • the competition. * •

The phenomenal yield was such that 
twro separate tests were ordered—the 
first for twent;-four hours and the sec­
ond forty-eight hours—during which time 
additional representatives were sent 
from the expert station. The cow was 
under constant supervision day and 
night. The best day in milk was 106 
pounds. The best day in butter 5.74 
pounds.

DEMAND AGAIN FOB CANNED 
MEATS.

I am informed, writes J. B. Jackson, 
Canadian commercial agent at Leeds, 
Eng., that trade in canned meats is daily 
improving, and that grocers are begin­
ning to buy new supplies, it being re­
ported that the public are now becom­
ing tired of their vegetarian cheese and 
fish diet, and are again casting longing 
eyes towards the “flesh pots’’ discard­
ed unceremoniously after the publica­
tion of the American meat scandals.

I am assured that there will be, in 
all probability, an excellent market for 
the best classes of canned meats in the 
near future, with a strong preference 
for Canadian goods.
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Thomas Ferris, grocer, Gananoque, is 
dead.

G. R. Hutton, of Richmond, grocer, 
is dead.

Amenee Daignault, grocer, of St. Paul, 
is dead.

W. H. Stone, grocer, of Winnipeg, is 
building a large new store on Main 
Street.

F. T. Higgins, 808 Queen Street East, 
Toronto, has recovered from a severe 
attack of bronchitis.

H. B. Hodgkins, of Aylmer, has 
changed his store to the site formerly 
occupied by the postoffice.

W. Mallion, of Oman & Mallion, Strat­
ford, after a couple of months’ siege of 
typhoid, is able to be about and is 
nearly himself again.

Harold Hill, of Hill & Co., Orange­
ville, started last week for the North­
west on a business trip. He will be 
away several months.

Geo. Beach, representing Bernard & 
Co., Japan, tea firms, just returned 
from a trip through Western Ontario, 
says he is assured of a largely increased 
trade this year.

Frank Menzie, superintendent of the 
sales department of the F. F. Dailey 
Co., Ltd., Hamilton, Ont., was a caller 
at the Toronto offices of The Grocer 
last week. Mr. Menzie’s reports of 2 in 
1 are glowing.

Ernest Scannell has joined the travel­
ing staff of laicas, Steele & Bristol, 
Hamilton, succeeding Mr. Forte. Mr. 
Scannell will cover the territory from 
Sudbury to Port Arthur and the lines of 
the C. N. Ry.

G. V. Hastings, vice-president and 
general manager of the Lake of the 
Woods Milling Company, Winnipeg, 
and G. H. Kelly, superintendent for the 
company, Keewatin, were in Montreal 
recently.

B. À. Fisher, of the Red Rose Tea 
traveling staff, has had his territory 
somewhat enlarged. Formerly his sell­
ing was confined principally to Quebec 
and the State of Maine, now he has a 
portion of Eastern Ontario to work 
over. In consequence His Cheerfulness 
will be seen often at the Toronto office.

H. Warwick, traveler for the O. II. 
Warwick Co., wholesale crockery mer­
chants, St. John, N.B., represents his 
firm in Ontario and makes his head 
quarters in Toronto. Mr. Warwick has 
great faith in his home town. Speaking 
to a Grocer reporter of the winter port 
trade, he states that each of the big 
liners distribute $5,000 in wages and 
provisions each time they came to port.

A. E. Carson, lately with the Harry 
Webb Co., Ltd., in Eastern and North­
ern Ontario, has been appointed mana­
ger of the Canadian branch of Thos. J. 
Lipton, London, with warehouses and 
offices at 75 Front Street East, Toron­
to. Mr. Carson is one of the brightest 
the best workers on the Ontario ground 
and his long service with the Harry 
Webb Co. indicates the confidence of his 
late employers. A hard worker, he will 
undoubtedly capably and well represent 
Lipton’s interests in Canada.
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If you desire to handle High Class English Specialties, 
then order from your wholesaler,

GILL ARDS PICKLE
A triumph of scientific Pickle making, and the most delicious of any.

AND 1

GILLARD’S SAUCE
Absolutely the finest quality at a reasonable price.

Sole Proprietorm I

G1LLARD & CO.,
LIMITED

London England

Manufacturera of Sauces and Pickles to

HIS MAJESTY THE KING H.R.H. THE PRINCE OF WALES
Representatives in Canada:

R. S. Mclndoe, Toronto; W. H. Dunn, Montreal; A. Marshall, Vancouver; J. W. Gorham & Go., Halifax; W.S. Clawson & Go., St. John, N.B.
If you have any difficulty in obtaining from wholesalers, write to our representative in your territory.

“Les affaires sont les affaires”

GOOD BUSINESS
is found in Purnell Webbs Brands

Satisfaction to your customer 
Profit to yourself

PURNELL WEBB & CO., Ltd., Bristol, Eng.
ESTABLISHED I7BO

Malt Vinegar Brewers, Sauce and Pickle Makers
Apply to Agents for further particulars :

J. W. Gorham A Go., Jerusalem Warehouse, HALIFAX, N.S. Bioklz k Greening, HAMILTON, ONT.
R. Jardine, .... ST. JOHN, N.B. J. Cabman - 723 Union Bank, WINNIPEG. MAN.
H. Haszard, CHARLOTTETOWN, P.B.I. C.E Jarvis, A Co., - - VANCOUVER, B.O.
R. Mitchell * Co , - 26 St Peter St.. QUEBEC. Kyle A Hooper, - 27 Front Street East, - TORONTO.
C. S. Harding, Room 46, Canada Lite Building, MONTREAL.
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Aid. John W. Vanwart.

Alderman John W. Vanwart, chair­
man of the board of public safety in 
St. John, N.B., is a civic representative 
whose career, both at the council board 
and in business, has been eminently suc­
cessful. In his position as chairman 
of the safety board he has done a great 
deal to improve the police force, the 
tire department and other matters com­
ing under the management of his de­
partment. Though he has been only two 
years at the council board, he has prov­
ed himself thoroughly competent and 
enjoys the respect of the citizens gen­
erally.

As a buisuess man he has risen rapid­
ly from proprietor of a small grocery 
store, until at the present time he is 
head of one of St. John’s largest re­
tail grocery, meats and fish establish­
ments. Alderman Vanwart was born 
in Kars, King’s county, N.B., on the 
8th of April, 1859. He is a son of the 
late David W. and Jemima Vanwart. 
His father was a successful farmer in 
King’s county and until he was 23 years 
old, the present alderman was engaged 
in farming. He then came to St. John 
and went into business with his brother, 
the late Daniel N. Vanwart, under the 
firm name of Vanwart Bros., unci jr 
which title the business is still con­
ducted. D. W. Vanwart was at that 
time conducting a small grocery store 
and upon the partnership being form­
ed meats and fish were added to the 
lines carried. This was the first store 
in St. John which merged these three 
departments under one head. The busi­
ness was then carried on in a small one- 
storey building which was erected on 
the site of the present brick block, cor­
ner of Charlotte and Duke Sts., and 
was put up in about three days, after 
the big fire of ’77. Some time after 
this they purchased the ground on 
which the building was located and in 
1888 built the large brick block which 
is the present stand.

About five years later J. W. Van­
wart built another large brick block on 
the opposite corner from the store, part 
of which he occupies as a residence. 
Both buildings were built from plans 
prepared by H. H. Mott, of St. John, 
and are very creditable structures.

The business was started on very 
small capital, but it was always a motto 
of the firm to pay cash for all goods 
purchased or go without. Vanwart 
Brothers did a very successful business 
together, until D. N. died in May, 1904. 
when J. W. bought out the estate and 
has since carried on the business him­
self.

He was first prevailed upon to try 
for civic honors in 1901 during the 
period that the late Alderman Tufts 
was representing Dukes ward, but was 
unsuccessful. In 1905, after the death 
of Alderman Tufts, he was elected al­
derman for Dukes ward over two op­
ponents and again last year he was re­
elected, his opponent on that occasion 
being S. S. de Forest, formerly in the 
wholesale grocery business.

He was chosen chairman of the board 
of public safety last year and has prov­
ed a faithful and pains-talring head of 
that department.

Alderman Vanwart was the promoter 
of the first “Grocers’ picnic,” which 
was held at the Isle of Pines on the St. 
John River, about twelve years ago, at 
which there was an attendance of about 
10,000 people. This was without doubt 
the largest picnic ever held in the 
vicinity of St. John.

to 100 per cent. An English trade pap. i- 
quotes the following figures showing the 
prices during February, 1907, as com­
pared with the same month last year

1907 19i ,ii
Tallow, per cwt..................  35 9 27 li
Cocoanut oil, per cwt. ... 45 0 34 n
Palm nut oil, per ton___ 38 0 27 io
Cotton oil, per ton ..........  26 0 19 0

It may not be generally known th.il 
Lever Bros., the English manufacturers 
“Sunlight Soap,” have bought out the 
“Comfort” soap people of Toronto, and 
are now making a big push for Canadian 
business. It is claimed by some of tin: 
trade that they are selling soap in Can­
ada at a loss, and that to this condition 
is due the fact that all Canadian soaps 
have not advanced in price, as every 
Canadian manufacturer is agreed thin 
soaps at present are selling at too low 
a figure. A few have had the backbone 
to put up prices, but others are afraid.

Aid. J. W. Vanwart, 8t. John.

As chairman of public safety, Aider- 
man Vanwart controls the police de­
partment, fire department, city market, 
public buildings and street lighting.

SOAP WILL PROBABLY BE 
DEARER.

Late English advices state that an im­
mediate rise in the price of soap may be 
looked for. It is understood that at a 
meeting of soap manufacturers held in 
London recently, an advance of £4 to £5 
per ton was agreed upon. This means 
that the English public will have to pay 
an extra half penny per pound for their 
soap. The rise is attributed entirely to 
the advance in the cost of raw materials. 
The cost of .these has been steadily in­
creasing, with the result that some of the 
soap .manufacturers have been selling 
at a loss. Within the last year or two 
tallow has gone up 50 per cent, and oils 
of certain kinds have advanced from 50

6S

NOTES.
H. W. Ives, formerly of Colborue, has 

opened a grocery store in Oshawa.
A. A. McGregor, grocer, of Calgary, 

has sold his business to J. E. Avison.
Stockton & Millinson, of Calgary, will 

establish a wholesale fruit warehouse al 
Regina.

The United States now holds third 
rank among nations as an exporter of 
manufactures.

Walter Paul, of Montreal, has paid 
$13,500,for a property on University Si. 
of that city, where lie will establish a 
grocery business.

Sitler & Mayberry, general merchants 
at Palmerston and Elora, yesterday as­
signed to Osier Wade, with liabilities 
of about $14,000. The surplus will not 
exceed $1,000.

The Pearl Fishery of Ceylon, leased 
by the British Government, involved an 
expenditure of only $73,510 last year, 
with a net profit of $801,882.

R. Bo thing, Charlemont, exchanged 
his general store business for J. Walk­
er’s fifty-acre farm. Mr. Bothing will 
try farming and Mr. Walker storekeep­
ing.

Balfour, Sinye & Co., Hamilton, re­
port unprecedented business for Tartan 
Brand canned goods in the Northwest. 
Prospects for active spring business are 
very bright.

Notwithstanding tl^g opposition of 1 lie 
Davies Brewery Co., the Queen City 
Vinegar Co., Toronto, have obtained a 
building permit for a factory on River 
St., near Queen.

The 13,000,000 pounds shortage in 
the tea crop and the consequent high 
prices prevailing have forced some of 
the English houses to actually import 
stock from Canadian dealers.

The partnership of Ham & Fairfield, 
grocers, of Belleville, has been dissolved 
and the business will henceforth be ear­
ned on by H. C. Fairfield. Mr. Ham 
has' retired from the business in that 
section and may locate somewhere m 
the West.
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AYLMER JAMS 
AND JELLIES

Have you seen our 16oz. 
guaranteed absolutely 
pure Marmalade and Fruit 
Preserves, all varieties, 
Aylmer Brand ? These 
are positively the best and 
most attractive goods on 
the market at any price.

Send a Trial Order to your 
Wholesale House

CANADIAN CANNERS,
LIMITED
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CEREALS AND CONFECTIONERY

Mills Have Difficulty in Getting Stocks From Elevators — 
Grocers and Con fectionery.

Grain markets remain firm in the face 
of enormous declines in the stock mar­
ket, but the transportation situation is 
little improved. Smaller flour mills are 
closing down every day and the big 
mills are having their troubles getting 
their stocks in elevators this side the 
lakes to the mills. Still an occasional 
car of western wheat comes through. 
An olheial report to the Department of 
Trade and Commerce states that 36,- 
739,Util) bushels of last season’s crop are 
still west of Fort William and that to 
get the wheat out the railways must 
move 200 cars a day from now till Aug. 
31, which is twice as many as were 
moved last year during the same period. 
Cereal millers are not having any easier 
time and prices at present remain firm. 
Oats are going for export in consider­
able quantities.

Confectionery.
It is reasonable to assume that gro­

cers are in business primarily to make 
maney, and that if they could make 
more money selling buzz saws, they 
would be selling them. On the same 
principle, if a grocer thought he could 
realize more profit selling confectionery 
than selling sugar, he will bend his en­
ergies to the distribution of sweet-meats. 
The profit on confectionery is at least 
four or five times the profit on sugar, 
So that if he could sell a quarter or a 
fifth as much confectionery as sugar lie 
would have just as much to the good. 
There would be a lot less work, too.

Here’s a suggestion, it may be worth 
a lot of money. The grocer who is not 
now featuring confectionery should write 
to a manufacturer of high-grade goods 
and ask his advice. Some may say that 
a manufacturer could give but one kind 
of advice, which would be, “sell can­
dies.’’ But try it. State the particulars 
of the case and ask for advice. The 
writer is assured it would be worth 
while.

MONTREAL.
FLOUR—Business is reported very 

«rood at figures quoted. Export demand 
is slight.
Winter wheel patente................................................. * jS i ÏÏ

68?“ "“^‘ v.v.v.'.v.v.'.'.v : : : : : : : : : : « $ 1 "
Straight roiieri, bags. 90 per cent...............................1 76 1 00
Bnyâl Household................................................................... J ”
Manitoba spring wheat patents......................................... * £{

Buckwheat flour............................................................ 3 25 3j5
Fire Boses.............................................................................. 4 60

ROLLED OATS—There has been
practically no change in the situation 
since last report.
Fine oatmeal, bagi............................................................. J «|
Standard oatmeal, bege .................................................. | ”
GoidduefcommeeL 98 lb bags................................. •••• 1 76

***.”*■££ >a?:.—::::::::::::::::?» «
•• bW„ .............................................  «70 «85

FEED—Feed continues very scarce 
while demand is strong as ever. Millers
ajre refusing orders every day.

TORONTO.
FLOUR—The millers with stocks of 

western wheat, and they are the big 
ones, are very busy. Prices remain 
steady. The opening of navigation, some 
weeks hence, will likely bring a decline 
in wheat and a consequent easing off in 
flour.

CEREALS—Prices remain firm and 
conditions in regard to car shortage are 
little changed. Millers continue pretty 
busy.

Manitoba Wheat.
1) per cent, patenta.................................................... 4 40

16 ............................................................
Strong baker».............................................................. Si

4 60 
4 10 
3 90

Winter Wheat.
Straight roller.............................................................. 3 60 3 70
latent* ........................................................................ 3 80 4 00
Blended.................................................................................. 4 10

Rolled wheat in barrels, 100 lbe.............................  2 40 2 60
Rolled oate, in wood, per bbl........... ....................... 4 60 4 74

•' '* in bags, per bag 90 lbe................. ...2 25 2 62
Oatmeal, standard and granulated, per bbl.........  5 00 6 60

" " " In bags 98 lbe...................... 4 02 2 00

NAP. 6. KIR0UAC & CO., QUEBEC
Receivers and Shippers of Oats.

Western ^Dealers will find it to their 
benefit to make us offers

SPRAGUE

CANNING MACHINERY CO.,
CHICAGO, ILL., U.S.A.

FLOUR SITUATION IN THE 
ORIENT.

The Department of Trade and Com­
merce, in their last weekly report, re­
viewing the present condition of exports 
of Canadian wheat and flour to Japan, 
state that the demand there is for a 
low-grade flour, and the question which 
naturally presents itself is: “How is Can­
ada to compete successfully for her fair 
share in this rapidly growing market ?” 
Canadian wheat, as a whole, is of far 
too excellent a quality to be unloaded on 
the eastern market at the low prices at 
present obtaining there, and yet we can­
not afford to overlook the possibilities 
which are constantly developing as the 
vast commerce in this direction ex­
pands.

Canadian wheat yields only 30 to 40 
per cent, of a quality suitable for ex­
port to the Orient, but prices even for 
those lower grades average higher than 
those asked for similar stock shipped 
from the American Pacific ports. This 
is the chief difficulty to be overcome, 
and, if looked at from one point of view 
may be taken as a compliment, the 
obvious deduction being that Canada has 
a more profitable market than has yet

Are You Content?
with the flour you are 
handling ?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa­
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

The GRAY, YOUNG & SPARLING CO., Limited
SALT

MANUFACTURERS
Granted the highes' awards in competi- 

tion with other makes.

WINGHAM ESTABLISHED 1871

Dg not accept a substitute for 
article advertised in these columns, 
sist on getting what yon ask for.

any
In-

QUANC ROS
MILLER» OF CHOICE

WINTER WHEAT and MANITOBA FLOUi 
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

Salarié ihorü........... .‘.".".".".".".".‘.".".‘.".".".".".".*.".".".".1". 23 00 2) 00

““S,ob‘ » « ll 8
Feed flour............................................................•••• 1 35 1 46

BE CAREFUL/
Most grocers are because they feature our

ROLLED OATS
First in quality, and then there is a comfortable profit. Strict attention to all order

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Or
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developed in Japan. With regard to 
their flour export capacity, however, 
British Columbia and Alberta are prob­
ably as yet, only in their infancy, and 
this may be accounted for by the con­
stant stream of emigration that con­
tinues to pour into their respective ter­
ritories. The new settlers, as a matter 
of course, require a large percentage of 
the output for their own consumption, 
for they cannot be expected to be im­
mediately self-supporting.

But a more serious obstacle than 
either the lack of marketable grades or 
what the Japanese buyers are prepared 
to regard as reasonable prices, is the 
lamentable deficiency of adequate trans­
portation facilities. Vancouver is the 
only export point possible, and the Can­
adian Pacific steamships the only regu­
lar service available at that port. Ship­
ments of grain must be in some ap­
proach to cargo quantities, and the ves­
sels in commission at present, with the 
“Monteagle” temporarily suspended, are 
only two, the Empress boats giving too 
rapid a service to allow sufficient time 
for unloading grain cargoes at way 
ports. Thus Japanese importers who 
are looking into Canadian conditions 
cannot be blamed if they are, at the out­
set, unfavorably impressed with our 
ability to deliver the right article at 
the right price and lose no time in get­
ting it across. If better facilities do not

48 Highest Awards In Europe and America

WALTER BAKER & CO.’S
a CHOCOLATE 
S»& COCOA
it iPfim Our Cocoa and Chocolate 
If f preparations are Ab-
Hi fl Un sol,:telv Fur e—f r e e 
111 : jfflftld from coloring matter, 
MSI J|pji|| chemical solvents, or 
'OelSeM* adulterants of any kind, 

Registered! and are therefore in full 
u. s. Pat. o«. conformity to the require­

ments of all Pure Food Laws.

Walter Baker & Co., Limited
Established 1780, Dorohester, Mass. 
Branch House, 86 St. Peter St.

MONTREAL, CANADA

soon prevail it will be up to the Gov­
ernment to come to the help of the Can­
adian exporters in their fight for recog­
nition in the Orient, by providing a sub­
sidized line of freighters.

HANGER FOR A CARD.
The Goldie Milling Co. have issued a 

most attractive card-hanger, showing 
photographs of their three flour mills 
at Ayr, Galt and Highgate. The views 
are well-executed and clearly reproduc­
ed, and the card would be an ornament 
for any store. And grocer can secure 
one of these handsome hangers by drop­
ping a post card to the Goldie Milling 
Co., Ayr.

NOTES.
John Bloor, baker, of Ailsa Craig, has 

sold out.
J. L. Reid, baker, of Lefroy, has as­

signed to J. J. Barry.
Wm. Burge, Winnipeg, baker and con­

fectioner, has sold out.
Windover & Henderson, a new Arm, 

are starting a bakery in Rockwood.
Geo. Knapman, of Hamilton, baker 

and confectioner, is advertising his 
business for sale.

J. W. Cooper has sold his bakery and 
confectionery business at Laeombe to 
Fullerton and Graham.

Saskatchewan last year produced 37,- 
000,000 bushels of wheat, an average of 
20.40 bushels to the acre and an increase 
of 11,000,000 bushels over the preceding 
year.

THINKS OF HOME.
A brilliantly-colored postcard, dated 

Tunis, reached the Canadian Grocer 
office this week from H. P. Eckardt, 
Toronto, who, with his family, has been 
touring Egypt, and evidently taking in 
some other burgs on the North African 
coast. He says by way of greeting : 
“Although a long way from home, I 
sometimes think of Front Street and all 
the boys.’’

WANT CANADIAN MAKER.
The American manufacturers of the 

Dodge Metallic Cap are desirous of 
making arrangemements for the manu­
facture of their goods in Canada. Their 
beer bottle closure is used in crown 
finish bottles and withstands pressure at 
180 tbs. It is economical to manufac­
ture and may be opened with the fin­
gers.

What We Have We Hold
No one, who knows anything 

about biscuit goodness, would 
ever dream of disputing the fact 
that

Perfection 
Cream Sodas
stand first in .the estimation of 
all economic housewives of good 
taste. The reputation of

3 PERFECTION

H Ç^h
V MQONEV BISCUIT & CANDY CO

STRATFORD CANADA

BaiXBlMgffg 1

was won in the open market pitted 
against just as good biscuits as 
were ever sold. There is a dif­
ference between

Perfection Cream Sodas
and all other good quality biscuits 
—our biscuits retain all their 
surprising goodness.

Yes, we have reputation and 
we’ll hold it.

(3-lb. Cards or Tins)

™E Mooney 
Biscuit & Candy 

Company,
LIMITED.

Strstford, - Canada

COX’S
INSTANT POWDERED 

GELATINE

1845-1906

An old friend in a new guise.
Sates time and trouble Recipes in every package

Canadian Agent»: J. 4 G. COX,
0. B. Colson * Bon, Montreal L të
D. Matson k Co., Cory## MW,
A..P. Tippet fcOo., " MDINBURQH

TASTY

CRISP MCLAUCHLAN’S APPRIZING

Cream Soda Biscuits
SGitd for trial erefer

MolAUCHLAH a «QMS CO. Limited, - OWIN SOUND, ONT.

ee
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NOTES.
Operations on a canning factory for 

St. Thomas ate to be commenced short­
ly-

W. Matey, lately in charge of the 
grocery department of Vickers' store in 
Orillia, has engaged as traveler for T. 
lxnig ik tiro., Coliingwood.

John T. Conway, who has been with 
G. E. Armstrong, Perth, for some time, 
is going into business for himself and 
will open a general store in that town 
in the premises lately occupied with R. 
£. Hicks.

The Pelham Fruit and Vegetable Can­
ning Co. have concluded arrangements 
for the erection of a $15,000 factory at 
Ridgeville. An option has been obtain­
ed on six acres of land at the T. H. & 
B. siding, and the company are already 
testing for water.

The vegetable-growers in and about 
Guelph met in the city hall on Feb. 23 
and organized a branch of the Provin­
cial Association. F. F. Reeves, presi­
dent of the Ontario Vegetable Growers’ 
Association gave an interesting and in- - 
structive address on the best methods of 
combating insects, blight and other en­
emies with which gardeners have to con­
tend. A. McMeans, O.A.C., was elected 
president.

W. J. Bradley, late of the traveling 
staff of H. P. Eckardt & Co., Toronto, 
has accepted a position with L. Chaput 
Fils & Cie., Montreal, to represent them 
in Ontario. He succeeds F. L. Smith.

Mr. Bradley is one of the brightest and 
most energetic of the younger grocery- 
travelers. There is no more popular 
man on the road than “Bill.”

The Ontario Department of Agricul­
ture has issued the following bulletins :
‘‘Insecticides and Fungicides,” by R. 
Harcourt and H. L. Fulmer ; ‘ ‘ Principles 
of Tillage and Rotation,” by Wm. H. 
Day; ‘‘Farm Forestry,” by E. J. 
Zavitz, and “Remedies for the San Jose 
Scale,” a statement of and commentary 
upon the San Jose Scale Act. Any or 
all of them may be had free by applica­
tion to the Department of Agriculture.

The National Packers’ Exposition, 
which is to be held in Chicago from 
May 1 to 11, and promises to be the 
most ambitious and extensive exhibition 
of its kind ever undertaken, has recent­
ly received additional encouragement and 
support by the action of the Chicago 
Retail Butchers’ and Grocers’ Associa­
tion, who have formally endorsed the 
enterprise, and will lend its name, aid 
and patronage to assist in making the 
exposition a unique success.

To attain this end, all those connected 
with the various exhibits are untiring 
in their efforts, and a -monthly paper, 
called “The Time-keeper of Progress,” 
is being issued by the officers and exe­
cutive staff. “The purpose of our ex­
hibits being the allaying of the public’s 
needless suspicions and giving people 
the chance to discriminate between the 
worthy and unworthy, the retail dealers

felt a keen interest.in its success,” said 
an exposition official.

Jas. Norris is one of the most popu­
lar travelers associated with the gro­
cery trade. He is about to sever his 
connection with T. H. Estabrooks. Mr. 
Estabrooks in a letter to the trade, 
says : "It is with much regret that I 
have to advise you that Mr. Jas. Nor­
ris is leaving my employ to accept an 
important agency which will not neces­
sitate much traveling, something he has 
been anxious to be relieved of for some­
time past. So, while 1 am very som 
to lose him, I am glad he has found a 
position more to his advantage.” Mr. 
Norris will be succeeded by B. A. Fisher 
who has been doing good work for Red 
Rose Tea further east

WESTERN CENTRES LEAD.
The statement of Canadian clearings 

for February, according to Bradstreets, 
show that the western centres exhibit 
the largest gains over those of the same- 
month last year. Vancouver clearings 
gained 75 per cent., and Winnipeg 40. 
Toronto showed an increase of 7 per 
cent.

CORRECTION.
In last week’s Grocer a typographical 

error appeared in the article on Mc- 
Farlane & Field, Hamilton. The word 
“tins” should have been “teas." Those 
who know Mr. McFarlane know that 
“teas” are his hobby.

DWIGHT’S

BAKING SODA

There’s no secret abouti the superior 
selling qualities of

“Cow Brand” 
Baking Soda

other than its absolute purity, great 
and uniform strength and its guaran­
tee that it will pay you better than any 
other soda.

CHURCH & DWIGHT, Limited
Manufacturers

MONTREAL

un.... .BimitiiBi"11"1""11^"

jggeo/v

The purity of the Lowney products will 
never be questioned by Pure Food Officials. 
There are no preservatives, substitutes, adul­
terants or dyes in the Lowney goods. Dealers 
find safety, satisfaction and a fair profit in 
selling them.

THE WÀLTEB H. LIWNEY CO. ef Canada, Limited
tea wiuiam at., ... Montreal, can.

•6
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SEND IN YOUR ORDERS EARLY FOR
;

LEA«"PERRINS
BV
WARRANT

BV |
WAS*ANT

THE ONLY ORIGINAL AND GENUINE WORCESTERSHIRE 
70 YEARS REPUTATION BEHIND IT” NO STOCK COMPLETE WITHOUT IT!

J. M. DOUGLAS & CO., (Est. 1857) Canadian Agents MONTREAL

THIS IS THE BRAND 
THAT SIGNIFIES THE 
BEST BREAD FLOUR 

IN THE WORLD.

Made entirely from the very choicest 
selected Manitoba Hard Wheat in the 
most modern and best equipped milling 
plant in the Great Dominion.

PURITY FLOUR
is the perfect standard of Patent Flour 
for Bakers’ and Household use.

Western Canada Flour Co., LIMITED

Mills it

WINNIPEG, 60DERICH 
and BRANDON
Toronto Office

Long Distance Phone Main 6060 

Rhone in your Orders at our expense.

>99

TORONTO,CAN

Good Business
demands that all live grocers 
stock

Nicholson’s Mince Meat
and that they do it now. Why? 
Because of its sterling quality and 
the demand of the people.

We also recommend
N. A B. Jelly Powder, N. A B. Icing 
Powder, N. A B. Puddlne, N. A B. 
Verl-qulok Tapioca, Brook'e Bird 
Seed, eto.

NICHOLSON & BROCK, 9 Jarvis St., Toronto, Ont

Flour from the “Wheat City”
Brandon is called the “Wheat City ” 
because it is in the centre of the best 
hard wheat district in Manitoba. 
That’s where we have built our up- 
to-date mill, and it stands to reason 
you can depend on the product.

“Prsmisr Hungarian" 
“Whits Ross” Md 
“Royal Patsnt” Brands

Put up in ajyi-lb. and 49-lb. Sacks specially 
for the Grocery Trade

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
LIMIT*»

BRANDON, MAN.
Agent Quebec and Maritime Province*

O. N. FRECHETTE. 45 Bomecoars Sir..,, MONTREAL 
Agent Province of Ontario

ALEX. BUTLER. Board of Trade Bulldlog, TORONTO 
Agent Alberta and British Columbia

WILL HILL, 1645 8th Avcauc West, VANCOUVER, B.C.

A LIMB THAT WILL MIMA SB YOUR CUSTOM BUB

xX\WmuuiM
m

NESTLES
CHOCOLATE

"W
LAMONT, CORLISS A CO., 

it eenme* it, hontmal
67
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SWISS MILK
CHOCOLATE

There will be only one verdict rendered 
by grocers after using

Cailler’s Chocolate
the verdict of

“The Real Chocolate”
Compere It with any 
or all other brand».

FOR SALE BY ALL JOBBERS.

General Agent for Canada

William H. Dunn, - MONTREAL
394-396 St. Paul Street

Start Right

NOTTS!CANADAi
Ne betterNe better

Cheeelete

BUY

Mott’s
“Diamond” and 
“Elite” brands of

Chocolate
Stay Right

AND IT WILL

Pay Right
MOTT’S is yours for profit.

A// Jobber* »•#/ them

John P. Mott CBL Co.
HALIFAX, N.S.

■BUIKO Ann*:
I. à. Tayler 1.1. Mdilw Ju. E. Baxley Arthur Wilton

Beebe» Tereete WleelHI leeceere.

Wo beg to advise the Grocers of the 
Dominion that wo are making 

the finest

Milk Chocolate
produced In the world, and arm using 

pure Canadian Milk.

Cowan’s Cocoa
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., Limited
TORONTO

Write for

Free Tasting Samples

LUCERNA
Swiss Milk

CHOCOLATE
No Grocer, Druggist, or Confectioner should be 

without this most profitable and delicious 
confection.

Prices on application to the general agents for 
Ontario

MacLaren Imperial Cheese Co,
- TORONTO

Dominion Agents:
JOHN BEARNS, LTD.

Winnipeg, Man.
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Aim at Workmanship, Not at 
Money Value

in California, in Washington, D.U., in 
iNiiW Jersey and in many other .parts oi 
America ther are men worKing to-day in 
a lashion to set the best of examples for 
Hie thousands of other men who are toil­
ing in other parts. Burbank, the wizard 
01 fruits, vegetables and flowers ; mai­
son, the wizard oi electricity ; Yvuey, vne 
wizard oi the food supply ; and many 
more are preferring the job to wages, 
iney are doing better work than any oi 
tneir rivals wno incline to the wages, 
rainer than to the work. They are set­
ting an example not only in industry 
out in the best ieeiing to the hundreus 
ui thousands of other workers who are 
continually under the temptation to 
worn tor the clock or for the boss or 
lor any oi the many side attractions 
mat are not the job itself.

me real worker who gets ahead to­
day, says Jean ti. Jaeger, in the Chi­
cago tribune, is the worker who gives 
all ms time, attention, and energy to 
me job, not because of what he expects 
to mid in the pay envelope but because 
oi wnat he hopes to bring out oi the job.

there is no job, however Jowly and 
seemingly thankless, that cannot be lm- 
measurauly improved if the improver 
gets at it in the right way. lie cannot 
improve it a great deal by working at 
it with the idea only oi getting pay m 
mind. He cannot improve either the job 
or himself by gauging the value of the 
job by the amount oi attention he can 
attract by holding it.

if he is wise he will not let the job 
get better than he is, but he win grow 
up with it and make it grow with him, 
and he and the job will both improve so 
much that more money and better 
treatment will both come to him.

iiut he sometimes must be wise enough 
to sacrifice the immediate for the re­
mote. Burbank not many years ago was 
uhered a yearly salary commensurate 
with his needs, but the acceptance oi 
that salary would have necessarily have 
debarred him iro-rn making many seien- 
nhc experiments upon which he had set 
las heart, lie sent back the offer. The 
spirit that animated him in doing this 
was the same that moved a famous 
scientist once to declare that he had no 
lime in which to make money.

there are to be found many examples 
of workers who have cherished their 
ideals so faithfully that they have not 
permitted the lust for money or for 
:.owcr to interfere with them. Such a 
man is Bishop Spalding, of Peoria, to 
whom Abbe Klein paid such high tribute 
hi his book, “The Land of the Stren­
uous Life.” He declared that in the 
united States he had met President 
‘iuosevelt, Bishop Spalding, »,ud other 
thinkers whose ideas are working in the 
umss of latter day thought and are lur­
ing men away from the sordid idea that 
i he only thing worth striving for is 
money.

lhe visitors from France and many 
ljiher travelers who have come to this 
country and have studied it intelligent­
ly, say the worker of to-day in Amer­
ica is the most fortunate worker in the 
world. He has to pay a great deal to 
iive, but the means of living is etsier 
to get, and as soon as he finds fhat he 
cannot live by bread alone he gets for­
ward much faster. The ideal should be 
part of each worker’s èquipment. It 
should lead him away from the tempta- 
tion to place the dollar above every­

thing else. It is difficult to make men 
see this, unless they see at the same 
time concrete examples of the good that 
men have been able to achieve while 
ignoring the demand of the dollar to lis­
ten to the demand of good workman­
ship.

ONE IDEA MAKES A MAN RICH.
In the town of Abilene, Kas., is a man 

who has made a fortune in sixteen 
years selling medicines of his own make 
to the farmers of Kansas. Sixteen 
years ago this man paid his way 
through Ann Arbor college by peddling 
medicines from a satchel. After he had 
graduated he went to Abilene and be­
gan peddling his medicines there. He 
has yet an old memorandum book in 
which he kept his accounts in those 
days. On the first page is a record oi 
that ürst day’s work. The sales 
amounted to $3.20, of which he collect­
ed till cents in cash. Many days there­
after he did no better, and the first year 
was one oi only moderate success.

Last month this man gave a house­
warming in his new home in Abilene, 
said to be the finest dwelling house be­
tween Topeka and Denver, it cost $4U,- 
VOU. It is the show place of the town, 
and is equipped with ever modern con­
venience, says the Kansas City Star. 
It has a house system oi telephones, a 
ballroom in the third story and a bowl­
ing alley in the basement. He owns a 
block of buildings, the largest brick 
business house in town, a large labor­
atory, and a theatre that cost him $12,- 
DOU. He has planned to build a large 
hotel.

All of this fortune was made by ap­
pealing to one little weakness in human 
nature. Upon every little bottle of 
medicine sold by the doctor is a hori­
zontal ridge blown in the glass one- 
fourth of the way down from the top 
of the bottle. Upon the side of the bot­
tle is a notice that the medicine may 
be used as far down as the ridge with­
out pay, and the user may return the 
bottle. But if the medicine is used be­
low the ridge, the whole bottle must be 
paid for.

When Dr. Seelye hit upon that idea he 
discovered the secret of his fortune. It 
turned out that human nature was such 
that one-fourth of a bottle either lasts 
until there is improvement, or hopes are 
entertained that more may be beneficial, 
and it is seldom that a farmer returns 
a bottle that has been partly used.

Dr. Seelye has fifty two-horse wagons 
that drive all over Middle Kansas, Okla­
homa and North Texas. The agents 
call at every farmhouse and attempt to 
leave a package of the medicines. It 
contains several bottles of different reme­
dies for different ailments. Each bottle 
has the ridge blown in it. The package 
is left on credit, and the agent collects 
for what has been used when he drives 
that way three months, six months, or 
a year after. The agent tell the farmer :

“You can use down to this mark, and 
if it has done you no good, you may 
return the bottle when I come this way 
again and it will cost you nothing.”

As a result of this plan the wagon 
vendors make sales that would be 
impossible under other circumstances. 
Some of these agents make $100 each 
month for their own profits and, of 
course, return a liberal profit to the 
maker of the medicine. Several medi­
cine companies have tried to imitate 
Dr. Seelye, but have failed.

At the Buffalo Convention

•t T 1 C :>

The Dodge One-Piece Metallic
Cap for the Hermetic Sealing of 
glass packages

WON IT’S GREATEST VICTORY
It received the enthusiastic en­

dorsement of every packer present. 
Those who had used it were out­
spoken in it’s praise. All who 
saw it’s practical demonstration 
on the Dodge new Self-Adjusting 
Capping Machine were surprised 
at it’s perfect seal and adaptabili­
ty in meeting the requirements of 
the Pure Food Law.

As a closure to be used in pro­
cessing it has no competitor. Its 
mechanical simplicity and being 
assembled and ready to place give 
it extraordinary economical ad­
vantages in both time and money 
to the packer.

Its handy and easy detachment 
without instruments or printed di­
rections forces the public to prefer 
the package sealed by it, as dam­
aged forks, twisted knife blades, 
broken glass, hard struggles and 
torn or cut fingers are entirely 
obviated by its use.

Its clean, neat and handsome ap­
pearance always remain, making 
dirty, rusty, sticky, leaky and con­
sequently unsalable goods on gro­
cers’ shelves a thing of the past.

Besides the regular Dodge clo­
sure used extensively by the pick­
ling and jam trade, other forms 
of value to the packer are, name­
ly:

The Dodge Cork-lined Ketchup 
and Bottle Cap for crown finish 
bottles; will not blow off before, 
during or after the processing.

The Dodge Jelly Tumbler Cap 
with narrow rim, sealing neatly 
on a rounded rim of a tumbler.

The Dodge Replacable Mustard 
Cap with spoon accommodation.

The Dodge Process Cap for light 
syrup, fruits, requiring the bath; 
allows of venting the package 
while processing. A replacable 
seal on the lever principle that can 
be used over and over again.

The Dodge principle of closing 
receptacles of all kinds is un­
doubtedly the most perfect system 
ever invented, and of immense 
value to the Canning and Preserv­
ing industry.

Samples sent upon application.
The Dodge Metallic Cap Co., 

110 Label 8t.,
Montclair, N.J.
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38-ay Church St., TORONTO

Our offerings in Oranges for 
next week comprise the following :

2 ears Extra Fancy Navels 
1 car Extra Choice Navels 
1 car Bahama Oranges 
1 car Mexican Oranges 
501 hf. boxes Ovals 
200 hf. boxes Blood Oranges 
I car Jumbo Bananas

Have also car each of
St. Nicholas and Kicker Brand Lemons, 

2 cars Cabbage,
Car Red and Yellow Onions, 

also car Spanish Onions
all of which we offer at right prices. 
Don’t forget that we have full supply of

Strawberries, Head Lettuce, 
California Asparagus, Beets, Carrots, 

New Cukes, etc.

CARE
CARE CARE

from the

to the

Box
is the one thing as much 
as any other that makes

GOLDEN FLOWER
stand alone as the acme of 
perfection in navel oranges

Crowe and packed by

REDLANDS 80LDEN 0RAN6E ASSN.
Ridlindt, California

FRUITS, VEGETABLES AND FISH
Bad Reports of California Crops—Trad e Brighter All Round—Southern Vege­

tables Advancing—Fish Making Their Last Struggle.

The California fruit crops, according 
to the latest advices from San Jose, 
cannot be expeeted to show up well, ow­
ing to the heavy and continuous rain. 
Stress is especially laid upon the dam­
age done to apricots, and similar re­
ports have been received from the Vaca­
ville district.

Trade here and in Montreal is becom­
ing brisker .in all lines with the approach 
of Easter. Lemons will probably ad­
vance from now on until the Montreal 
sales in May. The farmers are running 
apples into the market at a great rate 
and prices are consequently on the de­
cline. Uood stock is none too abunnant 
and poor stub is hard to move at any 
price.

Strawberries are hard to get and 
bring tide, to 70c. a box in good condi­
tion.

Mew spinach, beets and lettuce, the 
latter especially, are all advancing on 
account of the great demand in Ameri­
can cities. The southern stuff is show­
ing good quality. The high prices have 
brought domestic cabbage out oi stor­
age and this line is a little easier. Po­
tatoes have not yet reached rock bot­
tom, and will scarcely rise beiore the 
end oi April. The supply is in excess 
oi the demand. Prices on Valencia on­
ions will be 15c. to 25c. easier for fut­
ure shipments. Some odd cars of Am­
erican onions have been received and sell 
lor $2 a bag-. Canadian stock is virtual­
ly out oi the market.

The latest advices are that Montreal 
will have three steamers. The first, 
“Fremona,” will load full at Messina, 
and is expected to sail about the end oi 
the month. The second, the “Bellona,” 
will load at Sorrento, Valencia and Pa­
lermo, and her cargo, with that oi the 
"Fremona,” will consist of Messina, 
Sorrento and Palermo oranges and lem­
ons and Valencia oranges. The “Esca- 
lona,” the third of the trio, will call at 
Tarragona, Cadiz and Leghorn. Her car­
go, however, will consist principally of 
marble and wine, but she will call at 
Messina and pick up the fruit, some 5,- 
' ,ou boxes, left there by the “Fremona.”

MONTREAL.
GREEN FRUITS—Fruits are in bet­

ter demand now that Easter is almost 
here. Oranges have been selling very 
well ; one line, Floridas, being higher 
this week. Bananas are higher, locally 
and in New York. The demand is re­
ported exceedingly strong, in fact, sup­
ply is not nearly large enough to take 
care of it. Lemons are rather slow. Al­
méria grapes are almost out of sight, 
$10 being the lowest accepted. Apples 
are alow.
New dstee, per lb .......................................
Bananas, fine stalk......................................

" jumbos......................................
Ooooanuts, per bag.....................................
Pineapples, orate.........................................
Tangerines, half box..................................
Apples, bbl...................................................
Lemons ......................................................
Mexican oranges, box................................ .
California oranges, new navels.................
Jamaica oranges, per bbl...........................
Jamaica oranges, per box...........................
Florida oranges, box..................................
New figs, per lb ..........................................
Cranberries, Caps Cod, per bbl............... .

" Canadian, bbl....................
" frozen, bbl..........................

. 0 06 0 07 
. 1 75 2 00
......... Î 25
......... 3 60

.... 6 60 
. 3 00 S 28 

3 00 : 00 
. 2 76 8 60
......... 2 40
. 3 00 3 26
......... 4 76
......... 2 66
.........  600
. 6 06 0 121 
. 8 00 11 00 
. 7 60 1 60 
. 4 00 6 00

Florida grape fruit, box.................................................  g qo
Jamaica grape fruit, box................ ...................... 3 00 3 35
Almeria grapes, per bbl.........................................10 00 up

VEGETABLES—Vegetable lines are 
also selling a little better with the ap­
proach of Easter. Few price changes 
are noticeable, but it will be seen there 
are new lines quoted, asparagus now 
being on the market at $10 a dozen 
bunches, and new’ cabbage at $4.50 n 
crate.
Parsley, per dos. bundles................................................  q 75
Sag., per do*..................................................................... 0 ,o
Sarory, per loi................................................................. o k
New Mbbage, crate......................................................... 4 50
Montreal oebbage, per doe.................................... I so 0 76
American cabbage, bbl................................................. 1 75
Florida tomatoee, cAte.................................................. 5 6(1
Turnip», bag..................................................................... 0 7£
Water créas, large bunches, per dos............................  0 7:
Lettuce, perdes....................................................  0 to 0 60
Boston lettuce, per dos.......................................... 1 00 1 61)
California celery, .rate.................................................... 6 00
Asparagus, doz. bunches................................................. 10 00
Radishes, doz....................................................................  0 55
Spinach, per bbl............................................................... 4 so
Cucumbers, per doz .......................   j 50
Celery, per dos........................................................  0 S6 0 «0
Potatoes, per bag................................................... 0 90 1 CO
New potatoes, lb.............................................................. 0 07

“ " bbl............................................................ , 50
Jersey sweat potatoes basket........................................ a 60
Spanish oniocs, orate ..........................   a 60

“ 56 lb cares................................................ 0 15
Red onions, bbl................................................................. , 0U

bag................................................................  1 75
Brets beg................................................................ 1 00 1 25
Carrots, bag ........................................................... 0 60 IN
Mushrooms, lb..................................................................  0 60
Horseradish, lb................................................................. 0 15
Rhubarb, doz. bunches.................................................. 1 05
New Orleans shaUote, doz............................................... 0 60

FISH—During the week excellent busi 
ness was done in fish, owing to the ex 
tra fish days. Lent is nearly over and 
there is expected a consequent falling off 
in the demand for fish. Prices this 
week show several changes. There is 
but a fair supply of haddock, dealers be 
ing compelled to draw upon the Ameri­
can market. This fact has rendered ne­
cessary the advancing of prices on this 
line since there is a duty of lc. a pound 
to contend with. Frozen halibut and 
salmon are out of the market. Bloaters 
and kippers are in good supply, and de 
mand is reported good. Haddies are 
still scarce. Green cod in barrels and 
Labrador herring are in fair demand at 
prices which are somewhat lower. 
Oysters arc selling freely.

Fresh and Fiozen Fish.
Halibut, express, per lb ............ ....................  0 14
Grass pike, express " .........................  0 064 0 07
Mackerel, small, “ “ ................................... 0 08
Frozen cod, " "   0 08
Dore, ' “ ........................... 0 08 0 08*
Small sturgeon “ " .................................. 0 09
B. O. salmon " “    0 10
QuaVa salmon, " *'   0 09
Smelts “ “ .........................  8 08 0 10
New tomoods, bbl......................................................... 1 00
Haddock, fresh, lb................................................ 0 064 0 07
Lake trout, lb................................................................ 0 11
White fish, lb................................................................. 0 07
Smoked and Sal ed—

New baddies, boxes, per lb................................... 0 10
Kippered herring, half boxes.............................. 1 10
Smoked herring, per small box............................. 0 10
Yarmouth bloaters, box.......................................  1 10

Prepared and dried—
Skinless cod. 100 lb. cases..................................... 6 50
Boneless cod, 20 lb. boxes..................................... 0 06
Boneless flsh, 20-lb. boxes, bricks.......................  0 054
Boneless flsh, 26-lb., boxes, per lb......................... 0 84J
New haddies. lb...................................................... 0 19
Dry ood in bundles ............................................... 6 60
Shredded ood, 2 doz., per case..............................  1 80

Oysters— .
Standards, bulk, per imp. gal.............................. J 40
Selects, bulk, per gal.............................................. \ W
Oyster pails, pints, per 100.................................... 1 00

" •' quarts, *' .................................... 1 15
Pickled flsh-

No. 1 Labrador herring, per bbl............................ 6 00
'• " per half bbl.......................  5 00

No. 1 N.8. herring, half bblf............................... >75
No. 1 Lake Trout, 100 lb. kegs ............................ »
No. 1 Sea trout, kegs.............................................. 5 ?6

Lebrsbor salmon in toll.............................................. 1* 00
•• " inkbble.......................................... • M

Large green cod, 100 lb. bble...................................... 8 00
•0
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Mo 1 green ood, In bble. of 200 lbs................................  6 50
•ibsU. " " " ................................... 4 60
No. 1 Mackerel, pail........................................................  1 76
No. 4 Haddock, bble. $00 lbs ......................................... 6 50

No, 1 green haddock, bbl......................................... 6 00

TORONTO.
FRUIT—Apples are a little duller this 

week, with Spies and Baldwins as the 
two best lines. Bananas and grape-fruit 
are lirmer and a little higher. Oranges 
are advancing in price and are running 
in unusually good sizes. Small navels 
are in good demand, and command high­
er prices, but the supply is very scarce. 
Lemons remain, if anything, a little 
lirmer, with a somewhat limited supply, 
lhere is likely to be a forward move­
ment shortly.
Oranges, Tangerines, Floridae, half box................

" Ordinary Valencias, 420 s ...........................
" l.arge " 420’s.............................

Fancy navels, 96’s, 126’s...............................
........................... 150’s, 176*8, 200s, 216's ....
“ Special 64 s anti 60’s per box ......................
" Palermo bloods, in l-boxes, 80 s, 100’s.........
" " '• in i-boxes, 150’s, 180’s ....

Bronco Brand, Victorias, extra fancy, 96’s, 150’s
176*s, 200’s. 250’s....................................................
“ marmalade, 160,s 200s, 210s, per box..........

Bahamas, 126 s, 160's, 176 s, 20U’s...............................
Mexicans 150V, 176’s 200’s..........................................
Grape fruit, Floridae, 80’s, 96’s................................

48 -, b4’s..................................
11 Bahamas, 51’s, 6l’s................................

" 8J’e, 96’b.................................
Lemons, Home Guard Brand, 3"0’s, 360 s .........

“ Kicking Brand, SO/s, 36 ’s.....................
“ St. Nicholas, SfO’s.........  ...........

Pineapples, Florida and Cuban, 30s and 24s.........
Apples, snows..............................................................

Spies, No. 2 and fancy No. 1.....................
Other varie ies {jjo! 2’s . . . . . . . .
Bananas. Jamaica firsts, per bunch ......................
Bananas, jumbo bunches .........................................
Cranberries, per barrel..............................................

" •* crate................................................
Strawberries, Floridas, per qt...................................

Louisiana, per pint .........................

3 00 3 t

4 75 
3 00 
3 50

3 25 
2 25

4 03 
4 50

2 75

5 25 
2 00 
3 25

1 40
2 <>0 
7 50

4 00
5 00 
3 25 
3 75 
2 76 
2 50
2 50

3 50 
2 50 
2 76
2 50 
5 00
4 75
4 25
3 75 
3 76 
3 00 
3 00
5 75
3 00
4 26 
3 00 
2 60 
2 50 
2 26 
ti 00 
2 75 
0 65 
0 20

“LEMONS”
“HOME GUARD” Brand is the very 

top-notch in quality.
We have them on hand and arriving.
Lemon Market is ruling very strong, and 

with advancing tendency, and a pur­
chase at present prices will prove a 
“ good buy.”

Hamilton White & Co., Limited Toronto
Phone 1115 Phone Main 4106

The B. L. O. E. are
“St. Nicholas” — “Kicking”
“Home Guard” “Puck"

VEGETABLES—Potatoes this week 
are considerably easier, but the Ontario' 
.slock is so small as to be almost worth­
less in many cases, and prices have been 
nit to the bone in order to get rid of 
il at all. The supply is good, with a 
quiet demand. Onions are a little easier 
but the warm weather has curtailed the 
consumption. California celery is play-

SHIP TO US
We pa, highest market price, for

DRIED APPLES
u.id wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card if 
6.:iue is desired.

W. B. STRINGER A CO. - SOLE AGENTS - TORONTO

The Celebrsted ‘ GOLDEN ORAHGE” brand NAVELS
Grown and Racked at ARLINGTON HEIGHTS, California

Are in a class by themselves, beyond comparison, delicious and fine as silk, without 
a doubt THE MOST PERFECT ORANGE GROWN. CAR JUST RECEIVED.

Send us your orders.
HUGH WALKER & SON GUELPH, ONT.

SHE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street, 
HAMILTON

GttlED APPLES
Bright, Dry Stock 

Wanted

Û. E. ROBINSON (Q. CO.
INOtRSOLL

etTABLieHio ieee

CELERY CELERY CELERY
Florida Celery surpasses all others because it is white, crisp, fine eating. Have 

2 cars for Easter trade (Chase’s packing) 4 to 6 doz. per crate, $3.SO. Place orders 
now.

MONTREAL FRUIT EXCHANGE
19S McQILL STREET, ... - MONTREAL

A Good Investment

peanutWasters
and CORN POPPERS.

Srtat Varittf, $8.50 to $360.00 
EASY TERMS. 

Catalog Free. 
KINGERY MF6. CO., 106-108 E. Pearl St.,Cincinnati,».

BANANAS
exclusively the year around.

Best fruit Properly crated Lowest prices
JOSEPH BROWN A SONS

39 en«#S# You vIII* Mquaro 
Montreal
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The people still insist on our

Pure Apple Juice
because our precautions are a 
surety of purity. All grocers who 
know, push our

Jams and Jellies
because they know the people 
prefer them enough to walk an 
extra block to get ’em.

The Belleville Fruit and Vinegar Co,, Ltd.
Bollovlllo, Ont.

Good Jams and Jellies are not nearly so plenti­
ful as one would suppose. Good is a sadly misused 
word, but when we qualify our Jams and Jellies by 
that adjective we mean that

' “E.D.S." BRAND 
Jams and Jellies

are much superior to any brand placed on the market 
by any or all of our competitors.

“E. D. 8.” Brand means Jams and Jellies so 
wholesome and pure that they are just as near per­
fection as human ingenuity, cleaniness and good fruit 
can make Jams and Jellies. Ask for the proofs.

Agents: W. G. Patrick & Co., Toronto; W.
H. Dunn, Montreal; Mason St Hickey, Winni-

Seg; W.A. Simonds, 8t. John, N.B.; A. A N. 
mith, Halifax, N.6.

E. D. SMITH'S FRUIT FARMS,
Winona, Ont.

|V ^ E r,(
? >0 s\ "i

HID LENT 
FISH SALE

No. 1 Labrador Salmon 
No. 1 Labrador Herring 
No. 1 Newfoundland Herring 
No. 1 Gaspo Herring

Quality the very best.
All prices are reduced.

J. & R. McLEA
Wholesale Fish Dealers

23 Common «L MONTREAL

You can make money as well as 
oblige your customers if you handle 
our

BASKETS
Butoher Baskets, 
Clothes Baskets, 

Grain ana Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE ONT.

They Cost Less 
Than Nothing

Literally, ALLISgm» 
COUPON BOOKS mî 
less than nothing. By 
using them amistake is 
Impossible, thus saving 
many times whai we 
charge for them. 
Hence, by absolutely 
saving a great ileal 
more than you pay lor 
them, theynot only cost 
lees than nothing, hut 
you receive a great big 
premium with every 
book you buy.

IF A MAN WANTS CREDIT
or $10, give him a $10 Allison Coupon Book, charge 

him with $10, end there you are. No trouble at all. 
II he buys a plug of tobaoeo for ton cents, Just tear 
on a tan-cent coupon—that’s all. And so on for sll 
hts purchases up to lfmlt of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are otherOoupon Books, of courts, 
but why not hare the bastt Let ns sand you e 
free sample.

For Bale In Canada by
THE EBY BLAIN 00., Limited, TORONTO. 
0. 0. BEAUCNEMIN A FIL8, MONTREAL. 
WM. T. 8L0ANE, WINNIPEG, MAN.

SALT SALT ALLISON COUPON CO.,
Manufacturera 

Indianapolis, Indiana.

No trouble to give figures 
and information.

VERRET, STEWART & CO.
Limited

MONTREAL

SALT SALT

We are now booking orders for 191/7 
pack lobsters. Golden Crown and 
Golden Key brands ; choice goods 
fully guaranteed. Flats, Vt, Vs, % 
and 1-lb. tins ; tails, V4, 94 and 1

Writ» tor our quotatione

W. $. L06GIE CO., UMITEO
CHATHAM, H.B.

Packers and Exporters of Canned Lobster* 
—wholesale only

6»

Persons addreeeing advertisers will 
kindly mention having seen their adver­
tisement in The Canadien Grooer.
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ed out of the market, and the Florida 
iUifi is taking its place.
Potato», Deli wares, per bag ................................  0 95 1 «5

" Ontario.................................................... 0 75 0 85
Sweet potatoes, per hamper................................ 2 0J 2 25
N, w potatoes, per bush basket ........   3 «0 3 aO
i >ilions, Spanish, per large case ............................  3 2o 3 50

" " small case............................................ 1 15
11 Red Globe, per bag......................................... 1 75
“ Yellow Danvers, per bag.................................... 2 00
" Green onions, per doz.............................. 0 15

•abbage. new Canadian, per bbl............................ 4 00 4 50
old, per bbl.............................................. 2 0) 2 50

“ per ton.......................................................3u 00 35 00
Beets, new, per doz. bunches.................................... 0 8î 1 50
Garrots, Canadian, per doz bunches..................... 0 75 l 00
Lettuce, Canadian leaf, per doz. bunches ............1 00 1 25
Radishes, Roseland, per doz........... •............... 0 45 0 50
Cucumbers, hot house, per doz., fancy Boston .. 2 00 2 50

“ Floridas, per doz........................................... 1 25
Beans, white, prime, bush .....................................  1 40 1 50

" " hand-picked, bush...................................... 1 50
“ Lima, per lb................................................ 0 06

Tomatoes, Cuba, per crate...............  5 00
Tomatoes Florida, perorate................................... 4 50 5 00

MAPLE
SYRUP

Packed by
Canada Maple Exchange

SMALL’S SELECTED

By experts has been 
given first place world 
over. It is oldest regis­
tered brand in British 
Empire and highest 
priced brand in the 
world. Scientifically 
packed in kiln-dry cases, 
each tin wrapped in tis­
sue. Fourteen years to 
all climates without com­
plaint. Will you experi­
ment with new brands?

ALL JOBBERS

SMALL’S CREMO FROSTING
should be in every shop.

BESS

Parsley, per dos..................... ........................ .........  115
Celery, California, per orate, 54, 7, 8 doz...................... 5 00

“ Florida, 4 and 6 doz., per case.................  315 350
Asparagus, fancy California large, per bunch.............. 0 90

“ jumbo bunches...................................  0 75 1 00
Fanoy Baltimore spinach, per hamper.................100 150
Rhubarb, per doz. bunches...................................  1 80 1 25

FISH — All the dealers ‘are making 
preparations on a large scale to meet the 
anticipated Good Friday demand. Ship­
ments of fresh fish are coming to hand 
daily, and it looks now as if there will 
be a considerable percentage to mix 
with the frozen stock for the close of 
the Lenten season. Most lines are some­
what easier, winter-caught whitefish be­
ing noticeable in this respect.
Haddock, freeh caught, per lb.............................
Whitefish, winter caught, per lb........................

" ft-bbl...................................................
Trout, per lb..........................................................
Ciscoee, per basket........................... ....................
Home cured bloaters, per box of 50....................
Finnan haddie, per lb.—fresh cured..................
Oysters, per gal....................................................
Labrador herring, per half bbl.............................

" “ bbl ...................................
Red salmon, per lb., sea.......................................
Smelts, Ko. 1, per lb.............................................

" extras, per lb............................................
Cod. fresh caught, per lb.....................................
Halibut .......................................................... .
Mackeral................................................................
Yellow pickerel, winter caught, per lb...............
Kipnered herrings, Ocean brand.........................
Tubilees. per lb.....................................................
Shredded cod, per lb......................................... ..
Shredded cid. per doz..........................................
Flounders, per lb .................................................
Digby herrings, per lb., bbl.................................

0 07 0 01 
0 074 0 10 
.... 6 50 
.... 8 10 
.... 180 
0 95 1 25 
.... 0 10 
.... 180 
.... 100 
4 93 5 00 
.... 0 12 
0 09 0 10 
.... 0 12Y, 

0 08 0 09 
.... 0 12 
.... 0 10 
.... 0 08 
.... 125 
.... 0 07 
.... 0 08 
.... 0 90 
... 0 05 

0 60 0 65

COLD STORAGE IN CALGARY.
In reply to an enquiry about cold stor­

age in Calgary, a wholesale grocer of 
the Alberta trade centre, replied : “We 
regret to say that the cold storage here 
is all taken, Messrs. Griffin & Co., P. 
Burns & Co., and the Government be­
ing all filled up.”

MORE FRESH SALMON WANTED.
A new York jobber just returned from 

the Pacific Coast, where he investigated 
the salmon situation, says salmon will 
be much higher this year.

“One important reason for this,” 
he said, “will be found in the greater 
cost of raw fish. Heretofore the cold 
storage people have made 25 pounds 
the minimum weight of fish in making 
their purchases of raw stock, but this 
season, in order to get nearer to meet­
ing the demands made upon them by 
the growing consumption, they have re­
duced the minimum weight for fish to 
20 pounds, and the resulting competi­
tion between them and the packers

means that the latter will have to pay 
more money for their raw material. The 
demand for Columbia River salmon dur­
ing the past four years has exceeded 
the supply and there is no probability 
that the balance will be restored this 
year. ’ ’

I offer for prompt shipment :
2,000 boxes (60 lbs.) StUr Datas

Prices and samples on application.

ANDREW WATSON
PRODUCE BROKER

91 Place d’Youville, MONTREAL
Phone Main 4409

WE ARE EXPORTERS
to your Dominion of

Fruit and Nuts
Oranges, Lemons, Almeria 

Crapes, Flge, Dates, 
Almonde, Walnute, 
Shelled Mute, etc.

C. & F. prices for one or more car 
lots to any point, quoted by our Agent 
for Montreal, Ottawa and Quebec

ANDREW WATSON
91 Place d’Youville, Montreal

Agents for Maritime Provinces
W. S. CLAWSON A CO.

11/12 South Whf., - St. John, N.B.

Enquiries cordially invited

St. Magnus House, Monument St.

LONDON, E.C., EN6LAND

Pure Boneless Cod and Fish
New Skinless Codfish in 100 lb. oases.

Labrador Herrings and Salmon In barrels and half barrels. 
Fresh Fish, all kinds in season.

Bulk Oysters—“Standards" and “Seleots,"
QUOTATIONS MAILED ON REQUEST.

Branche» i 
ST. JOHN, N.B. 
BRAND RIVER 
GASPE

LEONARD BROS.
Wholesale Fleh Dealere

20, 22, 24 and 20 Youville Square, MONTREAL

P. O. BOX 63»

LONG DIET ANC
TELEPHONES

«I
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LARGEST PACKERS OF SEA FOODS ON NORTH ATLANTIC OOAST

Packers of the 
Celebrated

“HALIFAX” 
“ACADIA” 
“ATLANTIC 
“BLUENOSE”
Brands

.Prepared Boneless 
Oodfish

ill

SOLD IN 
ORIGINAL 
PACKAGES ONLY, 
BY GROCERS, 
FROM
ATLANTIC TO 
PACIFIC.

■THE TRADE MARK OF QUALITY"

SEND FOR PRICE LISTS

Works at 
La Hava, N.S.
Lu non burg, N.S.
Canoo, N.S.
Bay of Islande, NTId.

ATLANTIC FISH COMPANIES, LIMITED
Head offices: Lunenburg, N.S., Canada

Agents
A. Brittain 4 Co. - Montreal
H. G. Connor - - Winnipeg
Chao. Mllno - Vancouver, B.C,

Branch Offices

Halifax, N.S. 
Montreal, P.Q. 
Winnipeg, Man.

The Best Salesman in Canada
The one that can reach both dealer and consumer at the same time and at a small cost, is

Western Canada's Big Pure Food Show
WINNIPEG, JULY 1st TO 13th, ’07
where your product can be shown to and talked about by

Sixty Thousand Consumers Two Thousand Dealers
From Western Canada

Some forty odd live manufacturers have already secured space. If you are not one of them,
hurry and get in.

Address IV. A. COULSON, Secretary •
Retail Merchants’ Association of Western Canada,

63 Scott Block, WINNIPEG, Man

«
(4
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HALIFAX QUOTATION SHORE CODFISH
February 7th Ex Store. $8.00 per lOO lb. Supply Limited

SCOTIA BRAND
In 2-lb. boxes $9.00 per 100 lb.
In 1-lb. tablets 8.00 per lOO lb.

Average weight Skin and Bones of a Codfish 30 per cent, of total. Balance in favor of Scotia Brand.

In 2-lb. boxes $2.50 per 100 lb.
In 1-lb. tablets 3.50 per 100 lb.

plus all the labor of preparing for table.

Do you see the point, and is it not worth while to explain to your customers ?

MONTREAL—A. A. Perry, 6 St. Sacrament St. TORONTO—Anderson Powls & Co.
HAMILTON—Alfred Powls. LONDON—Wm. 6. Coles & Co. OTTAWA—Frank Grierson.

Or write us direct. We can interest you

HALIFAX FISH CO.
LIMITED

-

1907

FISH
%

The Lenten Season Is at hand, and you will 
need a supply of the famous “ Brunswick 
Brand" of canned

SARDINES 
KIPPERED HERRING 
FINNAN HAD DIES 
PURE BONELESS FISH 
PURE BONELESS COD

also Fresh Froxen Herrings, Cod, Haddock, 
Hake and Pollock In their season.

Correspondence cheerfully and promptly acknowledged

Connors Bros., Limited
Black’s Harbour, N. B.

SARDINES

66 99

are sellers- the best 
sellers NOW are

King Oscar 
Sardines

WHY?
Easily told :

“King Oscar” Sardines are 
Choicest Fish in 
Purest Olive Oil.
Boneless and Scaleless.
Tins—Clean and Attractive.

Ear sale by all Wholesale Grocers

John W. Bickle & Greening
(J. A. HENDERSON)

Canadian Agjents, HAMILTON

6S



THE CANADIAN GROCER

PRODUCE MERCHANT'S SUGGESTION
IMPROVEMENT OF CHEESE AND BUTTER

The Montreal Produce Merchants’ As­
sociation has issued the following cir­
cular letter :
To Factorymen and Creamerymen :

Gentlemen,—The Montreal Produce 
Merchants Association fears that in 
many sections the dairy farmers and 
factorymen are not sufficiently “wide 
awake1’ and do not realize that there is 
need of a decided forward movement.

Canada has taken the foremost place 
in the world in manufacturing cheese of 
a uniformly fine quality, but there is 
much room for improvement in some es­
sentials.

Appearance.
Little or no improvement has been 

made in the appearance of our cheese or 
boxes for some years. It has come to 
be th" practice for the boxes to be made 
in many sections by the cheesemaker, 
who cannot put the material together in 
such a way as to make the boxes close- 
fitting, strong and handsome.

fn many eases the cheese hoops in the 
factories are old and worn out, so that 
the cheese, when turned out from them, 
are lopsided, uneven in size, and lack 
that smooth finish and handsome ap­
pearance which helps so much in the 
sale. When uneven weights, poorlv 
made and badlv fitting boxes are added 
to this it injures the sale of Canadian 
cheese.

Buildings.
Many of the factory buildings are of a 

primitive character, erected without anv 
idea of permanency, with poor drainage 
or none at all, and the whole cheaply 
put up in every way. The whey tank is 
not clean; the shelves in the curing 
room arc old. and stain the cheese, and 
the surroundings are not inviting.

Small factories should join together 
and erect one large and commodious 
building.

In many sections of Ontario it is the 
custom for the manufacturer to draw 
the milk, the farmer paying for it—this 
does away with any excuse for small 
factories.

In the Province of Quebec and East­
ern Ontario the farmer spends hours 
each day in drawing his own milk to 
the factory, rather than join with his 
neighbors at a cost of less than half the 
value of his time.

New Ways.
The crude ways in which cheese con­

tinue to be shipped from the factories 
should be done away with; it involves 
too much labor in coopering and in­
specting.

The boxes should be trimmed down- 
until the lid rests on the cheese, and 
the covers should be nailed. The cost 
of coooering cheese in Montreal runs 
from 2 to 3 cents per box, and this 
amount must come out of the factorv- 
pien in some way. Whv should not the 
factorymen do the work Î

Even factory should brand the cheese 
made from each vat wTtli a separate 
mark, commencing, say, with the first 
da- branding the first vat “1," the sec­
ond vat “2,” the third vat “3," follow­
ing on the next day with “4,” "5,” and 
“6,” and so on until the day of ship­
ment, then commencing anew for the 
next shipment. These figures could be 
put upon the cheese as they come from 
the press, the figure “I” being nut upon 
each cheese of the first vat, the figure

“2” on each cheese of the second vat, 
and these figures could be transferred to 
the boxes at the time of shipment. 
These figures should be put near the 
joint of the box, and the brand and 
weight on the opposite side.

Inspection.
It would then be quite easy for the re­

ceiver in Montreal to pick out one 
cheese from each vat, and thus obtain 
an absolute inspection of the whole lot; 
and if any poor cheese were found, the 
receiver would know how many there 
were. This would ensfire fair dealing 
and would lessen the cost incurred by 
opening every box.

Brand and Weights.
The brands on the boxes used, by the 

factories are in many eases much too 
large. In the opinion of the members 
of this association, the proper way to 
brand Canadian cheese is with the sim­
ple word “Canada,” with a figure un­
derneath indicating the number of the 
factory, and without any other brand 
name whatever. Let the word “Can­
ada” be in half-inch letters, and the 
number of the factory directly beneath 
itÿ The weights should be put on 
with a stencil alongside this brand. It 
is a mistake to suppose that the Brit­
ish importer pays any attention to the 
brands in one lot in a hundred, and the 
figure underneath the word “Canada” 
would serve all purposes of identifica­
tion.

The Way to Ruin.
The growing practice of shipping un­

cured cheese, if persisted in, will ruin 
the trade. Inspection becomes a farce, 
and the loss of weight is two or three 
times what it should'be. Shame on the 
factory that allows such a method, and 
on the buyer who will take curd for 
cheese. Green headings in boxes and 
shipping cheese in uncovered wagons, 
open to rain and sun, often damage 
cheese one cent per pound.

Are the farmers aware that in many 
instances during the past season, the 
maker has shipped the cheese without 
any sealeboards. while the best factor­
ies, during all the warm weather, say 
for three or four months, use four 
sealeboards, two on top and two on the 
bdttom ?

BUTTER.
Nothing Hurts Like Carelessness.

The descriptions of cheese factory 
buildings, conditions, small factories, 
etc., apiily equally to creameries. Now 
is the time when the inside of every 
creamery should be lime-washed or 
painted, and when the owners make sure 
that all dampness is removed from the 
walls or from the cooling room where 
butter is kept, otherwise the danger of 
mould on butter will increase. Nothing 
hurts our Canadian butter so much as 
the carelessness of some of our butter 
makers and their indifference to condi­
tions that cause mould. The cool room 
in which butter is kept should be abso­
lutely dry.

Makers Should be Licensed.
The question of licensing the makers 

and of having regulations as to the kind 
of buildings that should be used, either 
for -cheese or butter making, is a live 
issue at the present time, and so is the 
anpointment of an official referee,, and 
this association will be pleased to have

•6

the views of factorymen on these ques­
tions.

Refrigerators.
Use strips of wood to place your box­

es on in the cooler; it will help to keep 
them clean and dry.

Every refrigerator should have a ther­
mometer in it, and records of the tem­
perature should be kept.

With such a seasonable winter, all 
factories or creameries should lay in a 
large supply of ice. It does not pay !.. 
be out of ice at the latter part of the 
season.

Packing and Branding.
Butter should be packed solidly, so 

that when turned out of the box it will 
not show up full of holes.

Brand the boxes neatly on the side— 
not on the cover. Do not use a pencil 
—stencils cost but very little, and when 
used properly, improve the appearance 
of the package. When making the “5li 
tbs.” on a box, stencil it in the right 
hand corner on the same side as the fac 
tory brand. Do not scrawl “5fi” in 
pencil all over the box.

Get good boxes and have them made 
so that the butter will not be more 
than a i in. below the top of the box; 
the closer to the top of the box tin 
better the butter keeps.

The covers should be made of not 
more than two pieces of wood, with 
four hooks. The boxes with the two 
hooks and the hardwood strips cannot 
be recommended; they break too easily.

Give a good smooth finish to the but 
ter and use double parchment paper. 
Australian butters come forward this 
way and they are pleasing to the Brit 
ish markets; 26-tb. parchment Will d-- 
when used double, but nothing less than 
45-lbs. when used singly.

Poor parchment and poor boxes do 
predate the value of Canadian cream 
ery on the British market.

Use of Salt.
The tendency is toward very mild 

salted or saltless butter. There L 
scarcely any demand now for export 
butter salted over 2 per cent.

The addition of not less than j-lh 
more than 1-lb. preservative per 100 
pounds of butter is recommended.

General Suggestions.
Boxes must be absolutely clean, nei 

ther spot nor stain allowed. Have bay 
to cover the boxes, and insist upon per 
fectly clean cars. All refrigerator car 
must be clean and dry.

Do not put the parchment on soakim. 
wet; if you do, the boxes will leak am! 
become stained.

Make the butter as pale as possible.
The British buyer will not pay fo 

over 56-tbs. in a box.
Ship weekly. Use a very small nea; 

brand or a letter for a shipping mark.
Gathered cream should be churned 

separately and not mixed in with thas 
separated at the creamery.

Mark each churning. Use figures mat­
ing each churning the same as 'directe- 
for c-heese. This will often prevent th 
rejection of the whole lot, and facilitât 
inspection and make it absolutely cor 
rect.

Unless each churning is numbered, th- 
inspector may look at 5 or 10 boxes o' 
the only poor churning in the lot (whiel 
will be unfair to the maker!; or he ma 
look at the best churning and think li 
has a fancy lot, when, perhaps, th 
British receiver will find some poor but 
ter and advise the shipper never to buy 
any more of that creamery.
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THE DAIRY INDUSTRY
IN NEW BRUNSWICK

\ccording to the provincial report on 
agriculture of the butter and cheese 
production in New Brunswick factories, 
l ist year was a most successful one. 

i he chesse output was not so large last 
ear as in 1905, but the output of but­
er was larger, and both brought high­

er prices. With the exception of 1903, 
last year was the best in the history of 
provincial dairying, so far as money 
values are concerned. A midsummer 
drought somewhat affected the milk sup­
ply, or the output would have been 
larger than it was. The report notes 
what it regards as a justifiable tendency 
among farmers to turn more to the 
manufacture of butter than of cheese. 
Regarding the outlook, the report says :

A Phophecy.
"The situation to-day in the world’s 

market is that never in the history of 
l he dairy producing countries has the 
-apply of dairy products been so short, 
and it is a safe prediction that next 
season’s prices for both butter and 
i lieese will at least equal those received 
i his year, if they do not go consider­
ably higher.”

The report adds that New Brunswick 
dairymen need have no fears for a mar­
ket, even if they should double or treble 
their output; because, while the demand 
is constantly increasing in (treat Bri­
tain, it is also increasing in Canada.

The Meaning in Dollars.
The value of the butter and cheese 

produced by the factories last year was 
p373,963.71, an increase of $‘29,937.46 
over that of 1995. There were 42 
. lieese factories in operation last year, 
making 1,320,'858 pounds of cheese, val­
ued at $156,321.05; and 41 creameries 
uul skimming stations, producing 967,- 
D3 pounds of butter, valued at $217,- 
• i 12.66.

While these statements are very grati- 
i - mg and show a wonderful progress 
mice the year 1896, when the output of 
"nutter and cheese factories combined 

as only worth $76,151.46, yet the dc- 
dopment in the past five years has not 

> n what it should have been in a pro- 
:nee so well adapted to the successful 

sedition of this industry. Some sec- 
1 ns, such as that around Sussex, in 
i mg’s County, have reaped enormous 

u ullage by the development of dairy-

Room for Growth.
iany others might do as much were 
filar enterprise displayed. The out- 

of butter at Sussex was 256,673 
; nds, and at the neighboring places of 
V . 'ciford, Roachville, Millgtream, 

uigfield, Norton, Bellisle Creek, Col- 
I etc., 287,805 pounds. Thus this 

ion of King’s County produced con- 
■icrably more than half of all the but- 

i made in New Brunswick factories 
l i f year.

i iic average price received for butter 
i cheese manufactured in the province 
mg the past five years was as fol-

1906 1905 1904 1903 1902
C. C", c c c

1 "■'•se 11.07 10.61 8.64 10.10 9.92
1 'ter 22.50 21.84 19.70 20.38 20.37

I here is room for further great ex­
pansion of the industry, with other

counties following the splendid example 
of King’s.

Two Winners.
The resignation of Harvey Mitchell as 

dairy superintendent has been handed to 
the Provincial Government to take ef­
fect at once. The reason for the step is 
his appointment to the staff of the Mari­
time Dairy Company. Mr. Mitchell will 
exercise a general supervision over the 
manufacturing end of the company. By 
securing the services of Mr. Mitchell, 
tne company has brought to bear on its 
management the experience of one of 
the best inlormed dairy ^experts in 
Eastern Canada. Mr. Mitchell, during 
his term of office under the Government, 
made a connection that will be invalu­
able to him in his present position. He 
knows the butter and cheese business 
from end to end, and the quality of 
stock put up by the company will not 
suffer from his supérvision. Another 
addition to the staff of the company 
is L. S. Crawford, who severs his 
connection with the Sussex Cheese and 
Rutter Company to take a position with 
the Maritime Company as butter maker. 
Mr. Crawford is one of the best butter 
makers in the province and is withal a 
deservingly popular young man of whom 
more will be heard. He won all the 
butter prizes offered last year at the 
leading exhibitions, and had no trouble 
in capturing the premier honors against 
the Dominion at Halifax.

GOVERNMENT STANDARD SEEDS.

Term Coined by Vendors—Some Seed
Sold as Milling or Feeding Grain.

By G. H. Clark. Government Seed Analyst.

Purchasers of red clover, alsike and 
timothy seeds who want a good clean 
article should see to it. that the seeds 
they buy are clearly represented by 
reliable person, or firm, to be of first 
quality by being marked “No. 1,” 
“Prime,” “Fancy.” “XXX,” or such 
other designation for which a special 
standard of nuritv is fixed in section 4 
of the Seed Control Act.

“Government Standard” is a term 
coined by seed vendors, and may la- 
misleading unless clearly understood. 
Reetion 4 of the Act fixes a standard of 
quality in respect to weed seeds, be­
low which timothy, alsike and red clover 
seeds are not allowed to he sold for 
seeding, either by farmers or seed mer­
chants. This standard allows of the 
weed seeds named in the Act about 90 
in one ounce of red clover, 200 in one 
ounce of alsike. or 400 in one ounce of 
timothy seed. Tt is to seeds that wil’ 
pass this lower standard, but are not 
sufficiently clean to grade “No. 1.” 
that the term “Government Standard” 
was attached last season.

Rome seed vendors have advertised 
seeds under “Government Real.” No 
Government seal is used on any seeds 
offered for sale in the trade. Rome re­
liable seed houses sell grass and clover 
seeds sealed bv them and for which 
they alone are held responsible so h 

#T

as the seal remains intact, but not after 
it is broken.

To avoid the provisions of section 3 
of the Act, which applies mainly to seed 
grain, some seed vendors represent to 
farmers that, on account of the Seed 
Control Act, they are offering their 
grain for sale for milling or feeding 
purposes.

BACON TRADE IN ENGLAND.

Staple Breakfast Food — The Wiltshire 
Out—An American View.

A United States special agent, writ­
ing of the bacon trade in Great Bri­
tain, says :

For years Great Britain has consum­
ed enormous quantities of bacon. It 
may with truth be called the staple 
breakfast meat. Although the home pro­
duction is very large, the country im­
ported last year, approximately, 300,Of*) 
tons of bacon, valued at $65,000,000. 
About one-fourth of this quantity came 
from Denmark. This latter is excellent 
meat, and its quality is due to the fact 
that some years ago the Danish Gov­
ernment purchased large numbers of the 
best breeds of hogs from England Can­
ada is also supplying Britain with ba­
con in steadily increasing volume.

To arrive at what will best suit the 
British demand a scrutiny of the breeds, 
weights and cuts most common in Eng­
land must be taken. My investigations 
show that the three principal breeds of 
hogs in England are the white York­
shires, the black Berkshires and the red 
Tamworths. The most popular weight 
ranged from 140 to 196 pounds. The 
best selling “cut" is what is known as 
the “Wiltshire."

By the largest retailer in Boulton, one 
of the important cotton manufacturing 
centres in Lancashire I was informed 
that there is an enormous demand for 
this style of “cut." and that it not 
only commands a ready sale, but also 
brings the highest prices. The Danish 
and Canadian products are “cut" in this 
way, and bring prices, landed in Eng­
land. within a fraction of those paid for 
the best English-fed and cured meat. 
The nice-looking lean meat selections 
are the most desirable, and a “side" 
should weigh, when cured, between 69 
and 65 pounds.

My informant said further that no 
matter how good the quality of the 
meat might be or how suitable the cur­
ing, if presented in the old style of 
“cuts." it would never even he offered 
in the best stores, where obviously the 
highest prices are obtainable, for the 
reason that the retail purchaser has 
been brought to believe that in the 
“Wiltshire cut" he gets the best article 
This has developed into a strong preju­
dice, and for this reason no fair com­
parison in values between the usual Am­
erican “cut” and the British, as well as 
the Canadian and Danish article import­
ed into England, is possible.

The advantages of the “Wiltshire cut" 
may he briefly summarized as follows : 
First, it commands the best price and 
the readiest sale ; second, from the cur- 
er’s and packer's standpoint it is desir­
able, as it can be sold without dissect­
ing shoulders and middles or “Cumber­
land cut” and hams. This point was 
emphasized by the statement that what 
was known in England as “New York 
shoulders" are generally a drag in this 
market. ~ ■
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TOBACCOS AND CIGARS The Canadian Grocer

There may come a time when it will be utter nonsense for a Grocer to stock cigars.
But—it is absolutely necessary for a Grocer to pay attention—strict attention—to 
his cigar trade to-day. Since competition compels you to stock cigars should'nt you 
stock the best your customers can afford to buy Î You make no mistake when 
you carry

Pharaoh and Pebble
because they are the best cigars ever sold at the price. That fact would make little 
difference to you if the smokers of Canada were not aware of it. But they know 
that fifteen cents would fail to buy a cigar as good as Pharaoh and they buy it 
for ten ; while they know and acknowledge my five-cent Pebble to be peerless 
and easily superior to most ten.

N.B.—The Payne Plan of doing business says more.for the 
sterling quality of my Cigars than all the words we could 
print. Do you know that plan ?

J. BRUCE PA YNE, Limited, GRANBY, QUEBEC

Mr. Grocer ! There’s profit in a brand of tobacco half as popular as T. <6 B. and of 
course it does pay to stock Canada’s first favorite amongst all pipe tobaccos.

T. & B.
is something more than the best pipe tobacco to you. It will build up a paying trade 
just as sure as fate, because the man who pays for groceries just about decides where 
these groceries shall be bought.

T. &B. Sells more than Tobacco.

The Geo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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HERE AND THERE
Gay thorn Taylor, of Montreal, grocer, 

lias registered.
j A. Brown, Collingwood, is building 

a line new store.
UcKibbon & Heney, of Eardley, gener­

al store, have assigned.
.1. B. Gough, general store, Napier, 

has suffered loss by fire.
The assets of the Wee McGreegor Co., 

Ottawa, have been sold.
.Joseph Wilkinson, grocer, Toronto, 

has sold to Thos. Oliver.
J. L. Schneider, of Moorelield, miller, 

was burnt out last week.
A. Sleep, grocer, Goodlands, has sold 

„nt to W. H. Campbell.
Alex. McKenzie, cheese manufacturer, 

of Donegal, has sold out.
A. E. Lake, baker and confectioner, 

North Bay, has assigned.
J. A. Vipond, grocer, of Killarney, 

lias sold to W. M. Roller.
Williamson Bros., grocers, Winnipeg, 

have sold to Lowrie Bros.
!•". Libersant, grocer, of Montreal, has 

been succeeded by P. Charest.
Geo. Wooding, Brockville, has opened 

a branch store in Algonquin.
Eliza McGill, Hamilton, grocer, has 

been succeeded by Ella Gray.
J. V. Guilbault, grocer, of Montreal, 

lias assigned to F. X. Bilodeau.
'George Loveless, grocer, of London, 

lias sold to George W. Knight.
Lagasse, Desparois & Co. have regis­

tered as bakers in Point Claire.
.1. W. Gagnon <k Co., grocers, of 

Louiseville, Que., have dissolved.
Stewart & Smiley, the Port Arthur 

grocers, have sold to A. Ferguson.
The assets of .1. Pierre Guilbault, gro­

cer, etc., Montreal, have been sold.
•I. U. Juneau, Montreal, has been suc­

ceeded by Alphonse Desroches, grocer.
1). McLeod, Hammond, general store, 

has compromised at (iUc. on the dollar.
Win. Greaves, College St., Toronto, 

is building three stores beside his own 
store.

Jacques & McPherson, grocers, of In- 
gersull, have sustained a partial loss by 
lire.

lue stock of the estate of Barteaux 
& Co., grocers, of Winnipeg, has been 
sold.

J. How, Avon, has sold his business 
to V,m. Gallon. Mr. Row will return 
to farming.

Bowman & Cole, and Dearborn & Co., 
both of St. John, N.B., have suffered
loss by lire.

I'ica. Barton, who runs a general 
slon in Staples, is advertising his busi­
ness ior sale.

Crawford <V McCullough, of Bramp­
ton, grocers, etc., have sold to T. H. 
Shields <k Co.

'*• \. Law'has just opened a general 
? Greenwood. He was formerly
m Port Perry.

W. H. Kennedy, fish merchant, of Owen 
koiiinl. bas assigned to J. C. Kennedy, 
of the same town.

While & Co. are to-day unloading 
iiii'lhn car “Bronco Brand” Califor­
nia navel oranges.

WITH THE TRADE
Mendel Lecker, general store, New 

Carlisle, has been burnt out. lie carried 
a partial insurance.

W. E. Watson, traveler for. a London 
house, has purchased the business of J. 
H. Birch, Dorchester.

E. H. Wilson & Co., Markham, have 
been conducting their semi-annual sale 
with marked success.

Last week 19 permits were granted 
for the erection of stores in the resi­
dential sections of the city.

The Goldie Milling Co. have issued an 
attractive calendar. Grocers may ob­
tain one free on application.

T. Stevens, Carleton Place, is now 
comfortably settled in his new store, 
and it looks very fine indeed.

F. E. Walker, of Mount Forest, has 
purchased the general store business of 
W. & A. Snyder, St. Jacobs.

E. & S. Atkinson, Cobalt, are now 
comfortably installed in their fine new 
store, and are doing a fine business.

The Commercial Travelers’ Larder 
Lake Gold Mining Company, Ltd., of 
New Liskoard, have obtained a charter.

Importe, Martin & Co., Ltd., Mon­
treal, are making some good offers in 
leas, olive oil, canned goods and dried 
fruits.

T. Dexter, Cornwall, has remodelled 
the front of his store, and has put in 
four plate glass windows. The front is 
-111 feet wide.

1*. Gorman, of Gorman A MeFarlane. 
Douglas, has purchased a site in the 
village of Egansville and will erect a 
general store.

Owen Sound is to have a model cold 
storage plant at a cost of about $40,- 
000. w. D. Telford, M.P., is said to 
lie interested.

Mr. McLeod, who has been manager 
of the Ingersoll branch of Kelly & Co.. 
Stratford, in partnership with another

Cigarettes
STANDARD

OFTHE
WORLD

Sold by all the Wholesale trade

McPOUQAL L
Insist upon having them.

D. MCDOUGALL& SON, Glasgow, Scotland.

CLAY PIPES

Merchants from all parts of the 
Dominion are welcome at
JOS. COTE S

IMPORTER AND WHOLESALE TOBACCONIST
Specialty—Leaf Tobacco 

Biscuits. Confectionery
Moderate Prices. Prompt Delivery

Office and Sample Room, 188 St. Paul St. 
Warehouse, 119 St. Andrew Street

Phone 1272
Branch: 179 St. Joseph St. 

Phone 2097
QUEBEC

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Tirade Bringer.

-
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clerk, has purchased the business of T. 
Kingswood, ingersoll.

H. C. Smith, confectioner and fruiter­
er, of ltossland. B.C., has gone out of 
business.

A joint stock company is to be form­
ed in Saskatoon, with a capital ol' 
$100,000, for a local beef and pork cold 
storage plant.

E. N. Stoddart, of Stoddart Bros., 
Forest, has retired from the firm, and 
will start on April 1st for Ednyonton, 
where he will shortly open a grocery 
store.

A. C. Taylor, of Sunderland, general 
merchant, has purchased the corner 
store he has occupied for some years, 
and purposes making very considerable 
improvements. A house at the side is 
to be added to the store and a new 
front is to be put in.

•las. Rutherford, of Rutherford & 
Son, Bolton, has gone into New Ontario 
with the object of buying a store to 
serve as a distributing point for farm 
produce, of which the firm are large 
buyers at Bolton. Mr. Rutherford, Sr., 
handles that end of the business.

Archie A. Sears, of Sears & Smith, 
manufacturers agents, Ottawa, was in 
Montreal recently and called at the of­
fices of The Canadian Grocer. Mr. 
Sears was looking for agencies and took 
back a few good ones with him.

Chas. Denne, groceries and crockery, 
Newmarket, has sold his store business 
to W. C. Howard. W. Denne will con­
tinue his wholesale produce business. 
Mr. Howard has engaged Mr. Hardy, 
who was formerly in business in New­
market, to assist him.

B. L. Nowell, Canadian representative, 
Lament, Corliss & Co., proprietors of 
“Peter’s” and “Nestle’s” chocolates, re­
port an exceedingly large demand for 
these popular brands. They are making 
preparations for an even larger business 
during this season. Last year showed a 
material increase, notwithstanding tin- 
large number of milk chocolates now in 
the market.

T. H. Estabrooks, of St. John, com­
menting on the advance in the price of 
tea, states that London, Eng., firms arc- 
buying in Canada all the tea they can 
get. He, however, holds that his cus­
tomers have first claim on his large- 
stock, and he is not selling to London. 
Cheap teas are going very fast, how­
ever, and he urges his customers to act 
immediately to secure their require­
ments.

Wm. Burnet, grocer, Cobourg, has dis­
posed of his store property to the 
Standard Bank, and has taken an ad­
joining store and is remodelling it 
throughout. An idea of the size of the 
new store can be had from the fact 
that the Walker Bin wall cases and 
shelving ordered for one side are to be 
54 feet long and 36 feet of this will be 
fitted with Walker bins.

H. J. Wilcox, Picton, is making im­
provements to his store that will give 
him one of the finest places of business 
between Toronto and Montreal. One 
side of his store is given over to crock­
ery. That he is not changing. The gro­
cery side he will refit entirely with 
Walker Bin fixtures. These will include 
wall fixtures with Walker bins, display 
counters, and three very handsome plate 
glass silent salesmen.

Crawford & McCullough, Brampton, 
have sold their business to T. H. 
Shields & Co. For the past five years 
Crawford & McCullough have conducted 
success. Their stock runs about $60,- 
000. Mr. McCullough will leave shortly 
for a new field of labor in Calgary, 
where he Will re-enter business. His 
partner, Mr. Crawford, will follow him 
in the course of a few months. T. H. 
Shields & Co. have been for many years 
a leading business house in Brampton 
and have confined their attention to 
dry goods. In taking over the “Mam­
moth” which has a fine grocery depart­
ment, they will enter the grocery trade 
and intend to stay with it. .

THOMAS A. RANKINE.
The death of Mr. Thomas A. Ran- 

kine, head of the firm of T. Rankine & 
Sons, biscuit manufacturers, St. John,

The Late Thomas A. Rankine. St. John, N.B.

N.B., on Feb. 15th last, removed one of 
St. John's most venerated citizens, and 
one who was held in the highest esteem 
by all who knew him.

The late Mr. Rankine was a good and 
worthy citizen, who in his quiet way, 
tilled a very important place in the com­
munity and did much good.

Despite the fact that he had passed the 
four score mark in years—for he was 
born in 1825—he retained a keen interest 
in the business of which he was head 
until death came suddenly to claim him. 
He was at his desk in the big Mill St. 
establishment the day before he died, 
and it was this close application to 
business that brought the industry to 
its present state of perfection and 
characterized his whole life.

70

From the time he entered the esta:, 
lishmeut as a young man—to learn ||,<. 
business from his father—until he w.,s 
admitted into partnership in 1871 wnli 
his brother, Alexander, he applied him­
self with energy to his work, alw,. - 
looking toward the improvement mal 
betterment of the plant and build h. g 
as well as the output.

That he was successful, that is, 
far as success is measured by wealth, 
is evidenced by the fact that he h It 
a personal estate of about $150,000, and 
a manufacturing plant that is thorough­
ly modern in every way.

A brief outline of the business, wli It 
was organized in 1824—nearly a vn- 
tury ago—by Mr. Rankine’s father, 
Thomas Rankine, will give the readers 
of The Grocer some idea of the trials 
through which they passed before the 
establishment reached its present state 
of efficiency. Mr. Rankine, sr., c.une 
from Kincardine, Scotland, in 1822, and 
was employed at Edmund Kirk’s bakery 
on Church St., until 1824, when lie and 
Mr. Berryman purchased the Kirk 
establishment, which they conducted un­
der the name of Rankine and Berry­
man for about two years. He then pur­
chased a bakery on Union St., which he 
occupied until taking possession of i lie 
new quarters being- fitted up by him 
on Mill St., the site of the pre.-ml 
building. This building, which was a 
modern structure, was destroyed in the 
conflagration of 1849. A brick build­
ing erected on the same site was des­
troyed by the big fire of 1877, and from 
its ashes arose the present substantial 
block. About 1890, on the retirement 
of Alexander Rankine from the lirui, 
Thomas, jr.,—the subject of this sketch 
—admitted his sons, H. C. and Frank 
Rankine and the business was conduct­
ed under the same name of T. Rankine 
& Sons.

Thomas A. Rankine, though giving 
close and careful attention to the af­
fairs of the business, found time, how­
ever to devote to philanthropic 
and other matters. He occupied the 
position of president of the Prot.-slant 
Orphans’ Home and took a keen in­
terest in the work. He was a ger.-rous 
giver to the institution, the homeless 
little ones finding in him a good f; iend. 
He was also a past president of tlm St. 
Andrew’s Society and the old Me 
chanics’ Institute, and was an r.tive 
member of St. Andrew’s Presbyterian 
Church. As a member of the Horticul­
tural Society, he took a deep in crest 
in the work of beautifying Rock vood 
Park and gave most liberally t- ' b's 
cause.

On only one occasion did he v.-nture 
to try for political honors, win u in 
1891 he was an unsuccessful can.ddatt- 
for Ottawa, running on the Liberal ticket 
with the late P. W. Weldon ami Hun- 
J. V. Ellis. The whole ticket was 
beaten. He was always acti e 111 
politics, however, and was a warn, sup­
porter of Liberal principles. 11. was 
the type of citizen who by hones!. and 
integrity, coupled with earnest hard 
work, builds up an industrial monu­
ment that stands for his success
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PACIFIC COAST VIEW
OF THE TEA SITUATION.

(By The Canadian vr.i er a Special - orreepondent. •

Vancouver, B.C., Feb. 21, 1907.
The position of the tea market at the 

present time is worthy of special note 
as probably the largest advance in 
price of this commodity for the past 
five years has occurred on the marketing 
of this season’s crop. The reason for 
that advance is' statistical. Ceylon has 
marketed a smaller crop than the pre­
vious year ; India’s production has re­
mained practically stationary ; con­
sumption has been steadily increasing. 
As compared with stocks London de­
livered heavier than for years past, and 
the London market conditions very 
strongly affect the whole trade.

There has been a greater percentage 
of advance on low and medium grades, 
and this is largely accounted for by 
the reduction in the English duty on 
teas. The reduction in duty does not 
help the sale of high grade teas, but it 
does help the sale of the lower grades, 
as a penny or two off the duty per 
pound means a large comparative re­
duction, to the consumers of these 
cheaper priced teas.

The smallness of the Ceylon crop 
produced is due to some extent to the 
fact that the tea planters have not been 
getting profitable prices for their teas 
as a whole. Many of the Ceylon tea 
gardens, owned by joint stock com­
panies whose capital is furnished from 
London, have not paid any dividends 
at all.

Fortunately this line is one which 
shows the retailer a fair margin of

profit. But from this time forward he 
must make up his mind to pay more 
for his tea. The advance will repre­
sent from 2 to 4c. per pound on all 
lines. However keen competition may 
be, the wholesale dealers must of neces­
sity regulate their prices to the trade 
by following the original market. The 
position now is that the bulk of the 
purchases made by the wholesale trade 
this year have paid the advance.

The grower in India is the man who 
will benefit from the situation ; and he 
certainly has not earned too much for 
his teas of late years.

The advance is continuing, and orders 
accepted provisionally have been can­
celled, the exporters advising that they 
can only be accepted at present ruling 
prices. The course of the market for 
the whole season has been upward from 
the beginning, though the market open­
ed last June with no indication that 
there was to be such a steady upward 
tendency.

As the Calcutta market is now closed 
for the season, that means that there 
is no more of the crop of the past sea­
son to come forward from the hands of 
the growers. With the stock all in hand 
and its bulk, as shown, materially re­
duced in comparison with previous 
seasons, the new season will surely open 
with reduced stocks on all hands. The 
outlook cannot therefore be said to be 
for any lower prices than at present 
prevailing, at least until the middle of 
next season’s market.

W. T. Heddle, in charge of the tea 
branch of the W. H. Malkin Co., of 
Vancouver, to whom The Grocer is in­

debted for valuable information on 
which the above conclusions are based, 
speaks very conservatively, yet with 
great conviction, that dealers must ex­
pect to continue to pay a very consider­
able increase over former prices for 
tea. Vancouver, from her position in 
close touch with the Oriental tea trade, 
gives dealers here every opportunity to 
become well acquainted with the situa­
tion and many of them are able to 
claim fully as reliable inside informa 
tion as the experts of the older tea 
markets ol the world. Practically all 
the tea used in Canada is landed at 
Vancouver from the trans-Paciflc steam­
ers, and indeed much of that going to 
the United States and other countries 
comes this way.

A MAN OF QUALITY.
“Perhaps one of the most notable ex­

amples of what quality will do is fur­
nished by the success of J. R. Brown, 
of Owen Sound,” said a grocery travel­
er to The Canadian Grocer this week. 
‘‘Mr. Brown is a very firm believer in 
quality. Price is with him a secondary 
consideration if an article has merit. Ho 
has the reputation of being one of the 
best posted and most successful grocers 
in Ontario and he never advertises spe­
cial prices. He is constantly drumming 
on quality. Many lines of fancy grocer­
ies which are usually bought in half 
dozens, Mr. Brown buys in five-case lots 
at least. Another of his successes is 
in window dressing. He makes a spe­
cialty of it all the time and his usual 
plan is to display a single line at a 
time.”

“IJ N I S Y 8 T E M S”

You may buy biscuits at seven cents a pound and 

sell them at twelve and think you are making five cents 

profit, but do you know the cost of doing business, the cost 

of selling your goods? If not, ask us. Better do it now.

UNIVERSAL SYSTEMS, LIMITED
14 BANK er OTTAWA BLDO.

MONTREAL
8-10 ABELAIBE STRIE i WEST
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molasses

■ . «

“WELL, I GUESS”—

WITH NEW TOTAL REGISTERING DEVICE

Why not order it to-day? Pumps cost $6.00; auger 
costs 75 cents. Measures accurately and shows when the 
supply is running low.

Another Indispensable, to largely increase sales of 
dried beef, the “ ENTERPRISE ” SMOKED BEEF 
SHAVER, Rotary or Pendulum. Write for prices and 
our catalogue of Enterprise Hardware Specialties.

Means loss and failure in these days of swift business, ■ 
good service and close profits. rp

You ought to know, not guess. Improving all the 
time ? Some day you’ll get an

Self-Priming and Measuring Pump

The Enterprise Mfg. Co. of Pa., Phiia., u.s.a.

Modern Store Equipment
is essential to the grocer who aims at securing 
the best results in his business.

Walker Bin Fixtures

insure :
A clean and attractive interior 
Fresh stock temptingly displayed 
Prompt and efficient service 
Satisfied and permanent customers 

_A larger volume of business and

INCREASED PROFITS
WALKER BIN FIXTURES are within the range of the purchasing 

power of the smallest merchant, while they represent a permanent 
investment. They are made for a lifetime’s service.

Write for Illustrated Catalogue: ‘‘Modern Grocery Fixtures.'’

THE WALKER BIN * STORE FIXTURE CO., united

BERLIN, ONT.
Representatives

Manitoba : Stuart Watson, Winnipeg. Saskatchewan and 
Alberta:—H. W. Laird Co., Limited, Regina, Sask.

COLES Electrically Driven 
Coffee Mills

Single and Double 6rinder 

Pulverizing and Granulating

Every Coles Coffee Mill has 
a Breaker that breaks the Coflee 
before it enters the grinders, 
thus reducing wear of grinders 
and saving current.

Our Grinders 
Wear Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO
dm. ms-1135 norm 23rd st. Philadelphia, penn., ii> >

Todhunter, Mitchell * Co., Toronto. 
Dearborn A Co., St. John, N.B.

Agents :
Forbes Bros., Montreal.
Gorman Eckert & Co., London. Unu
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: TOLEDO COMPUTING SCALES
i Automatic but Springless,
i The "Toledo" is a money saver because it post-.
1 lively stops the giving of overweight.
, A time savei because it is Automatic. 
i A labor saver because there are no weights to lift, no 
1 poises to slide, or prices to set.
' A trade bringer because it indicates to the customer 
i in plain figures the correct weight of the article he is 
1 buying.
1 It is honest both to the merchant and customer.

The Toledo system costs you nothing because it is 
i paid for with the money you are now losing.
1 For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

Genuine Pratts Astral Lamp Oil
Sold In all countries and recognised as the highest grade oil manufactured.

WHOLESALE ONLY
1 HE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.

VX'K-
> V

The Arctic Refrigerator, made tor all 
lines of business. We have Juet what the 
grocer needs. The best on the market. Write 
for our new catalog.

J0HMH1LL0CK à CO., LIMITED TORONTO. OUT

No Evaporation ” No Danger
Gasolene will not explode while in liquid form. It will remain 

in its liquid form until exposed to the air, when it will evaporate and 
form a dangerous vapor. A system of gasolene storage that prevents 
evaporation is a safe system.

With the Bowser, gasolene is not exposed to the air from the 
time it first enters the storage tank until it is used by your customer.

If you want to know how this is done, send for our catalog B. 
It explains the system.

8. F. BOWSER & CO., INC. 66-68 Fraser Ave., TORONTO
Cut No. 42 

Long Distance Outfit

CONSERVE YOUR PROFITS
You can do that easily—if you do what 

scores are doing every week, viz., instal 
our

Duplex Counter 
Check Book

The shrewdest men in the grocery 
business in Canada conserve their profits 
that way. You see the point ?

The Carter-Crume Company, Limited
Toronto

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.
Furnished for direct or alterna­
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb per minute and 
cuts fine 1-lb per minute.

Write Tor Catalog ana prlcee

THE A. P. FISHER CO., LIMITED, - TOBONTO

q cut 
02

71
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Beauce Brand Maple
Syrup

Advance samples just received indicate that the quality 
is the finest in years.

Grocers who have sold this brand exclusively for years 
past, believing that it was impossible to improve on the 
quality, may be skeptical in regard to this statement. 
Nevertheless, the stock which is being delivered this week 
will prove the truth of this assertion.

Remember, that the first run sap is the best. Order 
now. The quantity is necessarily limited because Beauce 
brand, unlike any other, is produced from Maples grown 
in a very limited area, and we positively will not mix it 
with inferior grades grown elsewhere.

Our own evaporating process, which is exclusively used 
for the manufacture of Beauce Brand Maple Syrup, not only 
makes it the brightest and cleanest syrup on the market 
but retains and enhances the natural flavor of the maple.

If you have never handled Beauce Brand Maple Syrup 
we would like to get your trial order for five cases, freight 
prepaid to your station, this week. Prices are right, 
showing a handsome profit to you on value which is simply 
astonishing.

Packed in hermetically sealed tins, all sizes.

MacLaren Imperial Cheese Co., Ltd.
TORONTO
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

March 19, 1907.

Baking Powder.
Oook'i Friend- Per doe.
8lie 1, in 1 and 4 do*. boxes.

" 10, In 4 dos. boxes.........
» l,ln6 " .........
•' II, in 6 " .........
" Lin4 " .........

Pound tine, 1 dos. In oase.. 
18-os. tine, " "5-lb. ^ i " " ..

. SI 40

. 110 

. 080 

. 0T0 

. 046 

. 800 

. 140 

. 14 00

i à oo.
Diamond—

1-lb. tine, 1 dos. In case . 
4-lb. tine, 8 " "
1-lb. tine, 4 " "

........n 00

........ 1»
.......... 0 76

IMPERIAL BAKING POWDER.

Oases. Sises. Per dos.
....... 10a

1-dos......... ....... lies. ... ........ 860
.......... 8 40

i-doz.......... ....... 2Mb. ...
....... 51b. ...

.........  10 50
4-dos.......... .........  19 76

OCEAN MILLS.

Ocean Baking Powder, 1 lb., 4 dos.... $0 46 
lib., 6 dos.... 0 90 
lib., 3 dos.... 1# 

Borax, 4 lb. packages, 4 dos.. . 0 40 
Cornstarch, 40 pka. in a case. 0 78
Freight paid 6 p.o.80 daps.

MAGIC BAKING POWDER

Sizes. Per doz.
5a .. .. $0 40
4-os. ... OfO
6 " . ... 0 76
8 " .,... 0 96

18 " ... 1 40
18 " ... 146
16 " . ... 1 66
16 " . ... 1 70
Vk:... 4 10 

... 7 80
1 Per oaee 
f S4 65

l—Dime........ .......$ 0 95
| lb..............

........ 1 95
1 lb. ............
12 ce............
1 lb.............. ....... 490
5 lb..............
5 lb..............

1 lb. una, 2dos. in c 
lit, •• a " '• 
III. “ « '• "

SI » 
. 080 
. 0 46

Blue.
K”‘ • Oxfort, PM lb.......................... so M

u to-box loti or ow ..................." li
BocMltaSquareBloa 114b. box .... 0 If«'"“•PT’ 6b0ll0t« •••• «3
^'"“•MammoULlgroMbox.......... 100

. Oertux. In iqnarw, p*> lb. 0 10 
In b», PM grow 1 *

axordloitoOW

. |1 16
Blaek Lead.

BMkltt'a per box......................
Box oontalns either 1 groee, 1 ox. lire;

1 grow. 1 ox., or I grow, 4 ox.
BeoHtt'x Zebra paste, f-gro. boxee, 110.80 
per grow.

UNIS' DOME BLACK LI AD.

Pm grow.
6a  ..................................................y 40
Sa xlee ............................................... S 60

Oereala.
Wheat OS, Mb. pkgx., per pkg.......... 0 06

“ 11 Mb. ootton bags, per bag.

jrrr^

ry.XI

m
Per dos.

Ohoeelates and Cocoa,
THE OOWAN OO., LIMITED. 

Perfection, 4-lb., per doz........... S2 40
“ Alb; V. .............'.'ll

10c. size . 090

ROTAL BAKING POWDER.

Sixes. Per Dos.

_ . " 5-lb. tins per lb.......... . . Ô 37
Soluble,No 1.5 and. 10-lb. tins,per lb 0 20 

No.2, 5 and 10-lb. tins,*1 0 18 
Special quotations for coa in bbls., kegs, etc.
Ghooolato—

Oneeo'x Dewert, i. end ft per lb. «0 40
vanilla, is.......................................  a gfi
Parisian 8s, per lb............................. Q 30

The following sweetened for household
purposes :

Royal Navy, i’s and I's, per lb.......... SO 30
Diamond, " " ......... o 25
Special Diamond, I’s, "

" o's, "
" 8’s, "

The following unsweetened :
Perfection, i's, per lb..................

is “ ...............
Plat cakes, per lb..

0 22 
0 22 
0 30

0 30 
0 30

arrals—When packed in barrels one per 
ent. discount will be allowed.

OLBVELAND’a BAKING POWDER.

Bises. Per Dos.
Cio. -land's—Dime................................ $0 93

| lb.................................... 1 88
«os................................... 190
Mb.................................. 146
U os. ............................. 8 70
l b.....................................  4 66
lb*.................................. 1830
5 lb......................................11 66

Ban ula—When packed in barrels one per 
wnt. discount will be allowed.

T. KINNBAR * OO.

• Crc vvn Brand-

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
|-lb. pkgs., per doz......................... 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
1-lb. boxes, per doz...................... 1 75

Confections— Per dos.
Cream bars, 60 in box, per box.........1 80

" 6 in box, per doz. boxes 8 25
Chocolate ginger, per lb...................... 0 30
___** „ . ‘ 4 lbs., per doz.... 2 25
Orystalized I's, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1,5 lb.

boxes, per lb.......................................0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb.................... 0 25
Milk chocolate, 36 in box, per box... 1 35 

36 in box,perdoz. cakes 0 35

FRT'R
pee lb.

Jb 8-lb. boxes.....................#0 «I
Vanilla, t s ....................................... 0 41
“Gold Medal," sweet, is, Mb. boxes 0» 
Pure, unsweetened, W, Mb. boxee 0 41 
Fry's "Diamond,” il 144b. boxee 0 14 
Frys "Monogram," fe, 14-lb boxee 0 14

Ooooe- Per dos.
Concentrated, i's, 1 dos. In box .... 8 40 

" i's, « " .... 4 60" I-n*. " " .... 8 e
Homoeopathic, i's, 14-lb. boxee ....

" I’s. 11 lb. boxee................

EPPS’S.
▲gents, O. B. Colson * Son, Montreal.

In and l-lb. tine, 14-lb. boxes, per

Bmallar quantities . . .‘.'.‘.V. V. V,017

BENSDORP'S OOOOA
A. F. MaoLaren, Imperial Cheese Oo.,

limited, Agents, Toronto.
lb tins. 44 dos. to oase.......ner dos.. • .901 66 ee" f IÏ w 61 ....... S”" VJjj

tu 16 I 16 66 r- - —
Il II 1 •• 61 **** 176

9.00
JOHN P. MOTT * 00. 8.

R. S. Molndoe, Agent, Toronto.
J. A. Taylor, Montreal.

Jos. B. Huxley, Winnipeg. 
Standard Brokerage Co., Vancouver, B.O.

PETERBOROUGH 
CEREAL OO.

Canada Flakes 
“ English 

36/10’s—$2 85
Canada Flakes 

"Household " 
24/25 s 5 00 
R-oase lots 4 93

Freight prepaid 
on 5-case lots 
assorted.

Elite, t s (for cooking)......................... $0 32
Prepared cocoa, i’s............................. 0 30
Prepared %‘s ....................................... 0 28
Mott’s breakfast cocoa, I’s................. 0 40

" " " i’s................... 0 38
No. 1 chocolate, 4 s.................  0 32

“ Navy " 4's................. 0 28
Vanilla sticks, per gross.......... 1 00

" Diamond chocolate, i's.......... 0 24
“ ^onfectionet s chocolate,31o. to 0 31
" Sweet Chocolate liquors.. 21o. to 0 35

Evaporated cream—
"Peerless" brand evap. cream.. 4 75 l 20 

" hotel size................. 4 90 2 45

ga

)°l\pEN^g 

^nAk06Alte
(ream

ThUKO CONDENSED MILE OO., LIMITED.

"Jersey" brand evaporated cream
.. &*. °îee l,4 do*-)................................$4 65

Reindeer brand per oase (4 dos).... 5.60

WALTER BAKER * OO., LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxee 80 37 
Breakfast 0000a. i, i. I and 6-1h tins 0 43 
German sweet chocolate, i and i-lb.

cakes, Mb. boxen............................. 0 27
Caracas sweet ohooolate, i-lb. cakes,

Mb. boxee . ■ ............................ 0 35
Auto sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes ............................... 0 35
Vanilla sweet chocolate, 1-6-lb. cakes,

6-lb. tins ............................................ 0 47
Soluble chocolate (hot or cold soda)

1-Ib. tins ............................................. 0 <•!
Cracked 0000a, i-lb. pkgs., 6-lb. bags . 0 34 
Caracas tablets, 100 bundles, tied 5 s,

Per box............................................... 3 00
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.
Can adlanB ranch,165-171 William st. Montreal
Breakfast cocoa— Per lb.

5-lb screw top cans, 10 cans in case, 36c. 
12-lb. boxee, 6 boxee In oaee, l-lb. tine. 38c. 
Mb. boxes, 12 boxee In case,i-lb, tins. .38c. 
Mb. boxes, 12 boxee In ease,i-lb. tins. .38c. 
Mb. boxes, 12 boxee In case, l-5-lb.tins.40o.

Sweet chocolate powder—
5-lb. tins, 10 tins in case...................... 25o.
12-lb. boxes, 6 boxes in case, l-lb. tins. 26c. 
Mb. boxee, 18 boxee In oase, i-lb. tins. .26a 
Mb. boxee, 18 boxee In case, i-lb. tins. 28c.

Premium ohooolate—
Mb. bxs., 11 bxs. In oase, i-lb. pkgs. ,32c 
Mb. bxs., 18 bxx In oaee, i-lb. pkgs. ,32c.

Milk chocolate—
Mb. bxs., 18 bxs. In case. 4-lb. pkgs. 28c. 
100 2-cent pieces in box, each............$1.25

Vanilla sweet ohooolate—
100 2-cent. pieces in box......................$1.25
Mb. bxs., 12 bxs. In case, i-lb tine. .26a
Mb. bxs. 18 bxs., in case, i-lb. tins__ 26 0
Mb. bxs., Mbxs. In oaee, i-lb. pkgs. 26a. 

Diamond sweet ohooolate—
Mb. boxes, 18 bxs. In case, i-lb. pkgs.. 22a 
il-lb. boxes. * boxee In oaee, l-lb. pkgs 28a 
Mb. " 12 " " i-lb. " 128a

Gold Medal chocolate powder—
5-lb. tine, 10 tine in case......................... 36a
10-lb. tins, 10 tins in case ......................33o.

XXXX chocolate powder
5-lb. tins, 10 tins in oase......................... 35c.
10-lb. tins, 10 tins case........................25c.

TOBLER’B MILK OHOOOLATE.
5o. sticks, per box (40 sticks).............  1 50

10c. tablets or croquette (2^1.............. 1 50

Condensed Milk.
BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal 4s Toronto.
Oases. Doz

"Ragle"brand(4dos.)................ $6 00 $150
"Gold Seal" brand (4 dos.)........ 6 00 1 25
" Challenge " brand (4 dos.)......... 4 00 1 00

jersey crean N

Coffees.
JAMBS TURNER * OO. Per lb

Meoos........................................................ so 81
Dun MOM................................................ 0 18
SiS®.......... »........................................... 0 30
Old Duteh Bio........................................ 0 lit

E. D. maroeau, Montreal Per lb
"Old Crow " Java.................................... $0 26

" Mocha............................... 0 871
"Condor"Java....................................  0 80
Arabian, Mocha....................................  0 80
15-year-old Mandheling Java and

hand-picked Mocha........................ 0 50
l-lb. fancy tins choice pure coffee, 48

tins per oase..................................... 0 80
Madam Huot's coffee, l-lb. tins............. 0 32

" " " Mb. tins............ 0 62
100 lb. delivered In Ontario and Quebea
Bio No. 1....................................................0 15
Condor L 40-lb. boxes.........................  45a

" n, 40-lb. boxes......................... 421a
In, 80-lb. boxes.........................  S7|a

" IV, 80-lb. boxes....................... 66a

Cheese.

Imperial—Large size jam... .per doz. $8 25
Medium size jars................ " 4 50
Small size jars..................... " 2 40
Individual size jars............ " 1 00

Imperial holder —Large else '* 18 00
Medium else ...................... " 17 00
Small si»............................ " 12 00

Roquefort—Large else.........  " 1 40
Small else........................... " 8 40

Coupon Books—Allison’s.

For sale In Canada by The Bby Blaln Oo. 
Limited, Toronto. C. O. Beauchemin * 
Fils, Montreal
$1, 01, $3, $5, $10 and $90 books.

Un- Covers an 
num Coupon 

bered. number (
In tote of lees than 100 

books, 1 kind assorted. 4a
100 to 500 books................ Sfco-
100to 1,000books ...... 8a
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A Guarantee that is Worth Something

RISING üHi SUN
SUN

STOVE POLISH
IN CAKES

. ' -gTovg poLm^- _ 
labor «&]

PASTE
STOVE POLISH

IN TINS

is printed and packed in every box of 
SUN PASTE Stove Polish. Our guar­
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise to us, 
however, that so many thousands of store­
keepers are selling our SUN PASTE year 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

CANADA’S TERMINAL WAREHOUSE
FIRE AND FROSTPROOF

STORAGE
Custom) 
Excisa I

I IN BOND 
Bond No. 5 
nid Q.

LOWEST INSURANCE RATES
PERISHABLE GOODS receive special 

attention. The temperature of the differ­
ent sections is regulated to suit the class 

- - of goods stored therein. Goods Prompt­
ly Delivered to merchants throughout the city and suburbs.

WE SOLICIT YOUR STORAGE ACCOUNT

TERMINAL WAREHOUSE dfc CARTAGE CO., LTD.
12-38 Grey Nun Street, MONTREAL

Connecting line for profitable trade

BORDEN S BRANDS
IL BORDER _

JCZ I
s^^ÈNscÔNDENSÉdI^1^ ^

YORK U "

é‘ Eagle Brand99

Condensed Milk
“ Peerless Brand ”

Evaporated Cream
Every jobber sells them.
All you have to do is to demand them.

WILLIAM H. DUNN, Montresl and Toronto
Seetl, lathfah 4 Co., Wlonlcig Win Ihallcroti Macaulay 4 Cl., Vancnuttr ni Victoria, I.C.
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WM. BRAID & CO., BMJS5I

TR^ig<o:^p'
D

ORAlD5
Best

CoFFEt
‘-i„r Vv' PKAID &cU cf
^ "• ; . Pj;i-r U

THE GROCER
who is looking into the future, and has given the 
best interest of his business careful consideration 
lays its foundation with a really superior stock of 
Coffee and Tea—

BRAID’S BEST COFFEE and 
CHALLENGE CUP TEA

for quality and delicious flavor are unexcelled.
Coffee in 1, 2, 5, 10, 25 and 50-lb. air tight tins ; 
also in fancy drums and barrels.
Tea in l and 1-lb. air tight lead packages, also in 
3, 5 and 10-lb. fancy tins.

WRITE FOR SAMPLES

WM. BRAID & CO., Vancouver, B.C. BRAID’S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Allison's Coupon Pass Book.
$1 00 to $8 00 books ............... 8 cents each

ooks.....................
«

.......... 7*.......... B*

80-lb. wood palls.,
peril).

Cleaner.
Per doz. 

4-oz. cans $ 0 90
6-oz. “ 1 35

E-______ 10-oz. " 1 85
ElCANCR Quart " 3 75

\ tiCAS* («anwn. Gallon ” 10 00
Wholesale Agent. 

The Davidson à Hay. Limited, Toronto
Extract of Beef.

LAPORTE, MARTIN A OIE, LTD.
"Vita” Pasteurized Extract of Beef.

Per case.
i; titles 1-oz., case of 2 doz ............#3 20

2" “1 " ............... 3 00
4“ "1 “ .............. 4 50

20 " “ ............ 4 75
20 “ " I " ..............  9 00

Infante’ food.
K, laion’epetentbarler 4-lb. tine

................................ 1-lb. tin»..,
■' groats Mb. Une... 

■■ Ub. Uni.

. $1 86

. 1 16 

. 1 86 . a 86
Jame and Jalllee.
SOUTH WILL’S GOODS. Per do.

Frank Magor t Go.. Agents.
/ marmalade............................. $1 60

t .r jelly marmalade ... .......... 1 80
tii.iMv. berry W. F. jam........................ 2 00
R^pberry " " ....................... 2 00
Ai* hot '• ••    176
iih. ;k currant *' .......................... 176
<; : ;r jams................................. $1 66 1 90
bet currant jelly............................ . 8 76

T. UPTON A OO.
C .; ;,imnd Fruit Jams—
il: ? glass jars, Sdox. In oase, per dot. $1 00
<i > uns,Idox. Incase.............per lb. 0 071
6 v.d 7-lb. tin pails, 8 and 8 pads In

orate... ................... .........per lb. 0 07
ï aud 14-lb. wood palls,..........per lb. 0 07
3<Mb. wood pads .........*V 0 061
C ) j pound Fruit Jellies—
U<,z. glass jars, 1 dot. In oase.per dos. 1 00 
2 ih. tfns a dos. In oase per lb............ 0 07*
7 wa 14-lb. wood pads,6 palls In orate

Home Made Jams—absolutely pure— 
1-lb. glass jars 116-os. gem) 2 doz. in

case..........................per dos. fl 60
6, 7.14 and 30-lb. pails, per lb.. .0 09

Lard.
THE N. K. FAIRBANK CO. BOAR'S 

LARD COMPOUND.

0 07 
0 06}

. 90 
0 12

s. d. maroeau, Montreal 
" Condor," 12.1b. boxes—

Mb. tins.............................. per lb.8 0 85
Ti

.per jarhlb. tins.,
lb. tins____

4-lb. Jam.................
i-lb. jam...................

Old Crow," 12-lb. boxei
|-lb. tins..................
t-ib. tins...................
1-lb. tins..................

0 85 
0 82* 
1 20 
0 26

4-lb. jai 
Mb. jam.

Olive Oil.

.perjar

25
0 28 
0 22*
0 70 
0 26

Tierces .........80 10* 90-lb. tin pails.. 2 05
i-bbls...................0 104 Oases 3-lb. “ .. 0 10i
Tubs, 60 lbs .. 0 If! " 5-lb. “ .. 0 11|
Pails.................. 2 15 " 10-lb. “ .. 0 11

Lieoriee.
NATIONAL LICORICE OO.

6-lb. boxes, wood or paper... .per lb. 80 40 
Fancy boxes(36 or 50 sticks)—per box 1 96
"Binged" 6-lb. boxes............per lb. 0 40
"Acme" pelleta,6-lb. cans....percan 9 00 

" " (fancy boxes 40) per box 1 60
Tar licorice and Tolu wafers, 6-lb.
Lloqrloe lozenge., 6-lb.gin. fen,.., 1 76 

" " 806-lboan»........ IIS
Purity " lioorioo 10 »Uok>............ 1 «

" 100stioka........ 0 71
Duloe Urge cent .ticks, 100 In box....

Lye (Concentrated).
oiLLSTT'i PsaruMED. Per oue

1 oase of 4 dos....;............................... $3 60
J oeeee of 4 dos.....................................S3 60
6 oeses or more .................................... 1 40

Mine* Meet.
Wether's condensed, per gross net. ..$18 00 

per osse of dos. net......... 1 00
Xnetsrd.

oolman's on uni.
D-BjP-i _*• Uns.....................per donl 1 40

” 44b. Uns.................... " 8 60
Mb. Uns.................... " 6 00

............gg

LAPORTE, MARTIN & CIB, LTD 
Minerva Brand—

Minerva, qts. 12'a.............................. $5 75
" pta. 24’a................. ............. 6 50
“ *-pta. 24’a.............................. 4 25

Orange Marmalade.
T- UPTON A OO.

12-os. glass Jam, 8 dos.case... .perdos.81 00 
Home-made, In 14b. glass jam " 1 40
In 5 and 7-lb. tins and 7-lb. palls, per lb. 0 07 
Golden shred manmûade, 2 dos. oase,

per dos........................................ 1 75
Sauces.

Worcestershire, Holbrook's, small
per dos.................................... 82 15

Worcestershire, Holbrook's, large,
per doz....................................... 3 0C

Less than oase lots, 10c. and 15c. dos. extra
Soda.

OOW BRAND.
Case ot 1-lb. contain

ing 60 packages pe 
box, 88 00.

Oase of |-lb. 
ling 120rM'

lb. (oont 
l-l'i. end —

_ of 60. pigs. oonu/nUig'%r pfcgs.
box, II 00.

■ueio BRAND.
Per osse. 
..*175 
.. 8 76

i tabling £ 
idMj-lb. 
’box, ti 00. 
Pkgs-I. per

No. 1, oeses, 00 1-lb. peck ages 
No. 8, “ 1801-lb. "
N-.* " {Sfe " I.... «t.
No. 6 Msglo sods—pesos 100—10-os pkgs1 osse.................................................... 8 06
SQMSi.................................................... 8 76

loap end Washing Powders
GUELPH SOAP CO.

_ , „ ,, 1 case. 5 case.
Royal Oity Soap (bar) .... 2 50 2 40
Peerless Soap (bar)............ 2 50 2 40
Standard Soap (cake)......... 2 40 2 30
Crystal Soap Chips, per lb. 5c.

JOHN TAYLOR & COMPANY, TORONTO.

TAYLORS

BORAX SOAP
_ 1-case 5-case 10-case
Taylors beet borax soap $1 00 $3 85 $3 75

A. P. TIPPET * OO., Agent*.
*»W°lefP^G010**.......... per grose810 90

n " black.............. ,r 15 80
Oriole soap..............»............ '• in u
Giorlola soap......................... " 12 00
Straw hat polish................. .. M 10 su

■tnreh.
XDWABDSBUBO STARCH OO., LIMIT1D

Leundr, Stsrohee— per lb.
No. 1 White or blue, 4-lb. certoo.* 0 061 No. 1 " " Hb. " 0 06$
Canada laundrw............................  n nd
Ijjrsr gloss, 6-lb. drsw-Ud boxes. 0 074 
SUrer gloss, 64b. tin oanleters.... 0 074 

werd’e surer gloss, 14b. pig. 0 071 
Kegs sürer fdoss, large orrstel.... 0 0ft
Benson’» satin, 1-lb. cartons........ 0 011
No. 1 wtUtebbla. end kegs........ 0 06,
Oenede White Ok*, Mb. pkga.. 0 06|
Benson s enamel__ per box 1 K to I 50

Onllnerg Starch—
Benson k Oo.'s Prepered Oorn__ o 07
Oenede Pore Oom.......................  0 OH

Bice Starch—
■dwerdsbnrg No. 1 white, 1-lb. oer. 0 10
AMXHIOAN PURE POOD COMPANY.

Japanese Starch. Case
1 case, 6 doe. ..........................................$5 00
5 " 6 " .......................................... 4 86

Lot 5 oeses, freight paid.
CORN STARCH “ROYALTY."

18-os. oase, 4 dos.................................... 0 60
Lot 10 eases, freight paid.
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WOODS

HIGHWAY OR BYWAY ?
A newspaper cynic says that “the only way some people know is 

their way.”
It may be added that such oftener proves a byway, not a turnpike. 
Those who are guided by the sign

WOOD’S COFFEES
find easy travelling on the “Highway of Success.”

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

BRANTFORD ETAROH WOkU, LIMITED 
Ontario and Quebec.

Laundry Starches—
Panada Laundry, boxes of 40-lb. $0 C5j 

aloes Bt*"*—
Hb. oartone, bozee e( 40 lb..... 0 661 

Finest Goalit, While Lenndrf—
Mb. Canister., eaeeeol41 lb.... 0 OH
BarrelsJOOlb............................. 0 06$
Kegl. 100 lb................................ 106*

Ni, While Ok*—
Hb. tenor oeitoni, oeeee M lb. 0 011
Mb. tor tranks, S In oeee......... 0 07*
Mb. enemeled Un nenfatten, I 

In oeee....................................... 0 07*
Keg», ex. orrstels, <00 lb.......... 0 ON

Brealtor* Qloee—
Mb.tenorbozee, oeeee Bib..... *0 071 

Canadian Bleotrlo Starch—
Bozee ot « tenor Dkgs, per oeee I B0 

Oelloloid Btaroh—
Bozee ot 46 oartone, per oeee,... I 00 

Online» Btarohee—
Ohellenge Prepend Oom—

Mb. package., box» 40 lb......... 0 ON
Jo. 1 Brentford Pnpered Oom—

Mb. peokegee. boxes 40 lb-....... 0 07
OrystaT Maize Oom Starch—

14b. peokegee, bozee 40 lb......... 0 07
see tot eresoe. 

pkgee, oeeee « doe., per oeee.. 4 76 
er. Lews suez eresoH oo., limited. 

Ontario and Qnabea 
Culinary fltsrntissiKTawrenos ooen starch* 40 lb . 0 07 
Laundry Btarohss -

No. 1 White, 4-lb. cartons, 48 lb.. 0 ttii
“ Hb. cartons. 16lb.. 0 06}
w WMb.bbL............ 0 06|
“ 1004b. kegs.......... 0 06*

Canada Laundry, 40 to 46 lb........ 0 06*
Ivory Gloss. 8-6 family pkgs.. 48 lb 0 07*

* 14b. fancy, 10 lb.......... 0 07*
»' large lumps,100-lb kegs 0 061

Patent starch. 14b. fancy, M lb.. 0 0>* 
Akron aloes* 14b. packages, 404b. 0 Off

lyrup.
• oslows " izzsD nuionos irzur. 

Plein Uu. with label- Per we
llb.Une.ldoe. In oeae...............  3 0U5 T-1, .i m ................i 45

(5,10 end 10 lb. tin. here wire handle. ) 
small's bbaud—Standard.

6 gaL Una, per oan................................ 4 40
mm #............................. 6 46
« •• « ................ 6 70

LUCAS, STEELE & BRISTOL.
Empire Maple Syrup— „ , __

Cesse 24, pte . 2 50 Caees, 24 qte.. 4 80 
“ 12, [-gal 4 8ii “6 gals.. 4 50
*• 1, 5-gal 4 00

54 lots prepared up to 40c. rate.
Empire Golden Syrup—

Cases 94—2 V 8 10 Bbli, per lb. 0 (,2i
•* 12—6’s. 2 45 Vi-bbl. ‘ 0 03
** 6-lu’e. 2 40 Kegs 0 U3*
“ 3—20’s. 2 35 Pails, $110 and $1 60

Usual freight allowance for factory shipments 
Empire Extracts all flavors—

2-oz., 75c. ; 8-oz., $2.25; 16-oz., $4.50; 32-0’., 
$9.00. „ . .S|>ecial quantity prices — Empire jelly 
powder, all flavors, 90c.

ST. LAWRENCE STARCH CO.. LIMITED. 

Bee Hive Brand Corn Syrup.
Barrel., 60 j lbs.........................  0 U«i per lb
Half-barrels, 350 lb,............... «03
Keg., 150 ID. ............................ 0 ,01« .
2-gal pails 21 lb.....................  ? eÏFb
3 " 35, lba .................. 1 50
2-lb. tin., 24 in case, per ease.. 2 00 
Mb. - 12 “ “ . 3 46
10-lb. " 6 “ *
2C-lb. 3 “ “ - 2 35

leu.

I 3^\ 
t.a-T I

_ tN
loo».®

OOBAE MILLE.

fBilnnst 
per esse of 4 
Es., $4, lee* 6

f ot tturato*t\\* BttA \qt '
iOMOvnoM Was 
i tAtoo vs VnA*iiwiitt)

Biting Bun, 64s. oakaa, femes bozee VS'_________ _ __ _ __ m 1 60
BernFasts, 10aMss,ft-graas boxas.... MOO taFssts.io.slss, t+nm boxes.... • 00

SALADA GET LOS.

Wholesale. Retail.
Brown Label, l’s................

'* *' 6’s............... .
Qrsso Label, I s and is____  _
Blue Label, l ’s, fts. fs and ft’s 0 » 0 40
Rad Label, l’s and ft’s......... . ON 0 00
Gold Label, ft's...................... 0 44 0 00

011 0 16ee oao

J. t J. OOLMAE'S, LIMITED.
Rloe Star oh—

Packed In oases of 66 lbs. each (cases free) 
No. 1, London— Per lb.

In papers of 4 to 5 lbs...................... 6ftc.
Blue, white or assorted.

In Pictoria-Cardboard Boxes—
4 lbs. net weight................................  8*c.
1 lb. gross weight............................ 8*o.

Jib. gross weight............................ So.
lb. gross weight............................ lOo.
Starch, for Curtains, Lsoe, etc., in 

Cardboard Boxes.
lib. gross weltfkt............................. 9fto

Stove Polish.

MOTHER'S
FAVORITE
MELAOAMA

TEA.

put up in 80, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed. 1 lb......... 0 18 0 85
” A \ lbs.........  0 19 0 85
'• " libs, à Is.- 0 20 0 »" " llbs..ftshfts. 0 88 0 40
•' ” llU*C 0 86 0 50
" '• Mbs. k fts. 0 40 0 60

. tOLON
Pure'

Ceylon Tea, in 
1 end Hb. load

ntea!

Black Label, 14b., retaU at »o............ $0 19" - Hb., ” " ......... 0 so
Bine Label, retail at lOo....................... 0M
Green LabeL " 40o....................... 0»
Red Label. " 60a...................... 0»
Orange Label, " Mil...................... 0 41
OoMLabel, " Mo....................... 0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label, l’s and ft's.
Crimson
Green
Blue
Goïd‘Ze

l’s and 
l’eand
},*•{.•>
Is.. 4L

Vi’s

Wholessle. Betall. 
0 20 0 26
0 22 0 30
0 26 0 35
0 30 0 40
0 36 0 50
0 44 0 60

Whole»!.. Betsil.
Yellow Lsbel, l a end i s.......0 SO 0 26
Green Lsbel, 1‘ssnd A......... 0 22 0 SO
Blue Lsbel 1’, sod fa......... 0 25 0 36
Bed Ubel Ve fe,fe and Vs.. 0 30 0 40
White Ubel, re, fs end fa.. 0 36 0 60
Gold Ub.11 ■ end *',........ 0 41 0 60
Purple Ubel, fiend*,......... 0 65 0 00
Emboaeed, fs end f,............  0 70 1 00

BlnsLsbsU,......................... «0 11* «0 «
Orange Label, Va and fs .... 0B 0B
Brown Label, i s sod ft....... 0B 0 40
BrownUbeLfa ................... IB 0*0
Green UbeL fs and fa........  0B OB
BedUbSUfs.........................  0 40 0 00

LAPORTE, MSBTIK * CIS, LTD.
Upton's Tees, cases 60 lbs. Ceylon end 

Indian green or black. lb.
"A," l'e and We .............................. *0 45
••S’l'eandWe................................ 0 40
No. 1 • O,'' V» end % • ................... 0S6
No. 8 " “ ................... 0 30
No. 3 M " ................... 0 22
No 4 “ Vs................................. 0 20

Japan Teas—
victoria, hl< 90 lbs ....... .................. 0 25
Prince* Louise, hi o, 00 lbe ............ 0 19

Ceylon Green Teas—Japan style—
ledy.caeeeOOlbe..............................  0 18
Ducheee, oeeee 00 lbe........................ 0 U

a. D. UABoaau, Montreal

I 4Mb. bozee............ I
H 40-lb. bozee.......

" m 00-lb. bozee........
HMD AAA Japan, 40 lb “ at............

Blue Jay, basket fired Juan, 70 lbs.
" Condor " IV 10-lb. Tr^...........

" VOMb. - ............
XXXX 60-lb. bozee... 
XXXXIMb. " ...

- XXX IMb. •• ...
XXX «Mb. " ...
XX IMb.

“ XX3Mb. H ...
LX 6Mb. per case, lead 0 37* 

packets (36 l'e andlo *'■)
" Condor " Ceylon black tea in lead pecker» 

Green Ubel, *•,*• and le,
60-lb. oases............... retail 0 37* at 0

Yellow Lsbel, fr sod Is,
60-lb. oases..............retell
Blue Lsbel, fts, fts end Is.
604b. oeeee............. retell
Bed Lsbel, fts, fti end Is.
60-lb. cases............. retell
White Label, fts, |i end 1a

OMetOM 

0 16 at 0 M 
0 40 etO 10 

0 60 at 0 84 
st 0 40

All grades, either black, green or mixed.

BLUE RIBBON 
I TEA OO. .TORONTO

1*6

rtgta JIM

Mb.............................. *0 BE:::î..........•«
Mb..............................  IB

Wholaeela Retail
B»d UoaL Mb. and*e............ «0 BIO 30Blue Label. Mb. and Is.............. • B* 40
Green Label, Mb....................... 0U IBn~«, UhS*e.........................  0B IB
Japan Is.................................... IU IB

78

0Mb.
Blank Teas—"Old Crow " blend- 

Brnoeed Una ttf 10, B, 60 and «Mb.
Ha 1................................. per lb. 0B
Hal.................................. " I H»
Hal.................................. •• OB
Ha 4.................................. " 0B
Hat.................................. " 0 If

Tobaeeo.
THE EMPIRE TOBAOOO OO., LIMITED?

Smoking—Empire, 4s, 0s end III.... $0 46
Amber, Or end Is............ 0M

" Ivy, 7s.................................. 0 50
" Rosebud, fs....................... 0 61

Chewing—Currency, 18s. end6fts.... 0 46
Old FOX, 111............... .. e e sees 048

“ Snowshoe, 6fts.................... 0 61
H Pay BoMfts..................... 0 60
" Stag, 10 os.......................... 0 46

Bobs, 6s. end 11s............. 0 46
" 10os. bars, 6fts. .... 0 46

“ Fair Play, 8a end IS* .... OH
" Club, 6s. and ISr.............  0 48

Universal, 18s................... 0 47
" Dixie, 7s.............................. 0 66

J08.IOOTB, QUEBEC.
Cigars, per thousand.

Cote’s Fine Cheroots, HO................... $16
V.HC.,1-80.............................................. 85 0U
St. Louis (Union), 1-90.................. . S3 00
Obemplein. 1-90 ....................................... 36 00
El Sergeant Premium. 1-30—1-40 ......... 55 0
J. O. 01, Havana P. Finos. 1-80 ............. 76 00

Out tobaccos.
Petit Havana, 1-3, 1-13—1-6...........................0 48
Quesnel, 14,1-8......................................... 0 6 >

" 1-0................................................. 0 60
Cote's Choice Mixture, ft-lb tins.................... 0 76

“ " J4b “ .............0 76
*' M l-lb " .............0 60

Vlmigeri.
D. Ms noise, Mootmal. per sa

oidorow^!........... Sal
RiwoIbI nrloee fcn buyers of large Quentin*

White Wine, proof........................... 0 89
" extra strength pickling 0 88;  o»
" x ................................ 0 18

Yiait.
SNS&'StffcttTë-iüiv.flB
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You should have them in stock.
Agents :

ROSE & LAFLAMME, - - - MONTREAL

The
Fresh
Fruits
are
care­
fully
selected

♦HW

Their
delici­
ous
flavor
appeals
to
every­
body

i Whole Fruit
2. Delicious Flavor
3. Attractive Glass Jar

“Batger's”
Strawberry Jam has all these, and 
other points, also, that have made 
if so popular with the GROCER 
and the CONSUMER alike.

Try a case of 4 doz.

Strawberry
Jam Agents :

ROSE & LAFLAMME 
Montreal and Toronto

*
Get out of the rut !

You’ve no doubt had trouble 
time and again with your match 
trade—

Don’t have any more

Order
4

Our Matches
from your jobber. If he don’t 
carry them in stock write us, we 
will tell you who does—

The '. ....... Co.,
Head Office : 

BOARD OF TRADE, 
MONTREAL.

Umtfft
Factory:

DRUMMONDVILLE, 
P. Q.

Money For You
There’s dollars for the ahrewd 

dealer in polishes—but they must be A1 
and easy priced. Better make sure. 
Stock

“Majestic”
brand and you are assured of giving 
satisfac­
tion. These 
P olis hes 
are guar­
anteed to 
be superior

to any other line marketed in 
Canada.

Send for a test order to-day.

Polishes, Li.iiid
575 Yongi St.

TORONTO, CANADA

I

STIC PouSHtSllMITtl
l0*TO. CANADA

Furniture

polish

i '«JISTlt

^

5575



CLASSIFIED LIST OF ADVERTISEMENTS. The Canadian Grocer

Accountants and Auditors.
Davenport . Pickup A Uo., Winnipeg. 

Awnings, Tents, Rope, Etc. 
tiourouK Rope Exporting Co., Montreal. 
Tobin Tent A Awning Lo., Ottawa.

^CodÆeSeorgeson, Ltd., The, Winnipeg 
Gillett, E.W., Co., Toronto.
McLaren’», W. D., Montreal.

Biscuits. Confectionery. Gum, Etc 
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons & Co., Owen Sound. 
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., A Co., Halifax. N.S. 
National Licorice Co., Brooklyn. N.Y 

Brooms, Brushes and Wooden ware. 
United Factories, Limited, Toronto. 
Woods. Walter, A Co.. Hamilton. 

Calendars, Etc.
London Printing A Lithographing < o , 

London, Ont 
Canned Goods 

Armour Limited, Toronto.
Balfour, Smye A Co., Hamilton. 
Canadian Cannera, Hamilton.
Old Homestead Canning Co., Piet. 
Turner, James A Co., Hamilton, On 
Windsor, J. W., Montreal.

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets.WalkerBin and Store Fixture Co.,Berlin 
Cigars, Tobaccos, Etc- „ .

American Tobacco Co., Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal. 
McDougall D., A Co., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuokett. Geo. B.. A Son Co.. Hamilton. 

Clutch Nails•
Warminton, J. N., Montreal.

Cocoas and Chocolates■
Baker, Walter A Co.. Dorchester, Maas. 
Beams, John, Ltd , Winnipeg.
Cailler's Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H-, Montreal.
Epps, James, A Co., London, Eng.
Frame-Food Co., London, S.W\
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P.. A Co.. Halifax, N.S. 
Nestles Chocolate, Montreal. 

Computing Scales■ .
Butt, Wm. J., Winnipeg.
Computing Scale Co., Toronto.
Toledo Computing Scale Co., Hamilton. 

Conceutraled p».
Gillett B. W.. Co., Toronto.

Coudtntcd Milk and Crffim 
Borden’s—Wm. H. Dunn, Montreal. 
Tmro Condensed Milk Co., Truro, N.S. 

Counter Check Book. Etc- 
Carter-Crume Co,, Toronto.

Crockery. Glassware and Pottery. 
Campbell’s, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Provisions.
Clark, Wm., Montreal.
Dawson Commission Co., Toronto.
Duff A Co., Hamilton, Ont.
Ingersoll racking Co., Ingersull, Ont. 
Fearman, F. W„ Ox, Hamilton 
MacLaren Imperial Cheese Uo.. Toronto 
Montreal Packing Co., Montreal.
Park, Blackwell Co., Toronto.
Power, B. I ., Halifax. N.S. \ 
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., A Co., Toronto.
Tanguay, Alf. T., A Co., Quebec. \ 

Delivery Wagons. . \
Abbott, H. G., A Co., London, Ont.

V

Egg Carrier A Tray Mfg. Co. 
Rochester, N.Y.

Financial Institutions 6* Insurance
Bradstreet Co.

Fish.
Atlantic Fish Co., Halifax, N.S.
Bickle, J. W., A Greening, Hamilton. 
Connors Bros., Black’s Harbor N.B. 
Halifax Fish Co., Halifax.
Loggie. W. S. A Co., Chatham, N.B.
Me William A Bverist. Toronto.
Miilman, W. H, A Sons, Toronto.
Todd, J. H., A Son, Vancouver, B.O. 
Windsor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Oo., Toronto.
Ozo Co., Montreal 

Fluid Beef 
Bovril Limited.

Foreign Importers.
Colbeck, Henry, Newcastle-on-Tyne.Eng. 
Doughty, A. C., A Co., London, Eng. 
Gregson, W. C., A Co., Liverpool, Eng. 
Methven, James. London, Eng.
Scott, David, A Co., Liverpool, Eng. 

Fruits—Dried, Green, and Nuts. 
Belleville Fruit A Vinegar Co., Belleville. 
Brown Bros. A Sons, Montreal.
Chouillou, C. A., A Co., Montreal 
Davidson A Hay, Toronto.
Dawson Commission Co,, Toronto.
Fisher, Frederick, A Sons, London,Eng. 
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton, Ont. 
Kinnear, Thos., A Co., Toronto.
Lucas, Steele A Bristol Hamilton. 
Montreal Fruit Exchange, Montreal. 
McWilliam A Evenat. Toronto.
Ozo, The, Company, Montreal.
Rattray, D.. A Son, Montreal.
Redlands Golden Orange Assn, Red­

lands, California.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., A Oo., Toronto.
Tippet, A. P., A Oo., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh. A Son, Guelph.
White A Ob., Toronto.

Gelatine.
Cox, J. AG., Edinburgh, Scotland. 
Nicholson A Brock. Toronto.

Grain, Flours and Cereals. Seeds 
Alexander Milling Oo., Ltd., Brandon. 
Greig, Robert, Oo., Toronto.
Kirouac, Nap. G., A Co., Quebec.
Leitch Bros, Oak Lake, Man.
Nicholson A Bain, Winnipeg.
Nicholson A Brock, Toronto.
Tanguay, Alf. T., A Co., Quebec.
Western Canada Flour Mills Oo.,Toronto 
Woodstock Cereal Co., Woodstock, Ont. 

Grocer*— WhoU.aU- 
Balfour, Smye A Oo., Hamilton.
Bourque, T. A., A Co., Sherbrooke, Que. 
Chouillou, C. A., A Co., Montreal.
Ozo Co., Montreal.
Codville-Georgeson Oo., Winnipeg. 
Colson,0. E. A Son, Montreal.
Davidson A Hay, Toronto.
Bby, BlainOo., Toronto.
Eokardt, H. P., A Oo., Toronto.
Galbraith, Wm., A Son, Montreal. 
Gillard, W. H., A Oo., Hamilton. 
Kinnear, T.. A Oo., Toronto.
Lucas, Steele A Bristol Hamilton. 
Turner, James, A Oo., Hamilton. 

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Oo., Philadelphia, Pa. 
Enterprise Mfg. Oo., Philadelphia, Pa.

Fisher, A. D., Co.. Toronto.
Sprague Canning Machinery Oo., Chicago

Infants* Foods.
Been, Robinson A Oo.. London. Eng.

Interior and Exterior Store Fittings.
Walker Bin A Store Fixture Oo., Benin.

Jams- Jellies, Etc.
Batger’s—Rose A Laflamme. Montreal. 
Windsor, J. W., Montreal.
Good willies—Rose A Laflamme,Montreal 
Smith, B. D., Winona, Ont.
Ozo Co., Montreal.
Southwell A Oo.—Frank Magor A Oo., 

Montreal
Upton, Thos., A Oo., Hamilton.
Wagstaffe Limited, Hamilton, Ont. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis A Oo., Toronto.
Ashley A Lightcap, Winnipeg.
Carman, Joseph, Winnipeg, Man.
Dawson Commission Co.,Toronto.
Dunn, Wm. H., Montreal and Toronto. 
Fontanel, Leon. Montreal.

-"Gorham, J. W., A Oo., Halifax N.S.
Honeyman,• Haultain A Oo., Regina. 
Holmes, W. G., A Co., Calgary, Alta. 
Hughes. A. J., Montreal.
Jarvis. C. E., A Co., Vancouver, B.O.
Kyle A Hooper, Toronto.
Lambe. W. G. A., A Oo., Toronto. 
McFarlane A Field, Hamilton, Ont. 
MacLaren Imperial Cheese Oo., Toronto 
Miilman, W. H., A Sons, Toronto. 
Nicholson A Bain. Winnipeg.
Rutherford, Marshall A Oo., Toronto. 
Ryan, Wm., Oo., Toronto.
Shallcross, Macaulay A Co., Victoria and 

Vancouver, B.O.
Scott, Bathgate, A Oo., Winnipeg.
Taylor, W. A., Winnipeg.
Thomas, J. P., Quebec.
Thompson, G. B., Winnipeg, Man.
Tippet, A. P. A Oo., Montreal.
Warren, G. C., Regina, Saak.
Watson, Stuart, Winnipeg, Man.
Watson, Andrew, Montreal.

Matches.
Improved Match Oo., Montreal.

Metallic Cape*-
Dodge Metallic Cap Oo., Montclair, N.J.

Mince Meat.
Capstan Mfg. Oo., Toronto.
Clark, Wim, Montreal.
Fearman, F. W., Oo., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson A Brock, Toronto.
Wagstaffes, Limited, Hamilton.
We they J. H.. St. Catharines.

Office Supplies.
Business aystei 
Copeland-Ohati 
Crain, Rolla L., Co . Ottawa.
Ontario Office Specialties Oo., Toronto. 
Universal Systems, Toronto.

Patent Medicines.
Mathieu, J. L., Oo., Sherbrooke, Que.

Pass Books, Etc.
Allison Coupon Oo.. Indianapolis. Ind. 

Pickles, Sauces, Relishes, Etc. 
Capstan Mfg. Oo., Toronto.
Douglas J. M., A Oo., Montreal.
Gillard A Oo., Walthamston, London, 

N.E.
Holbrook A Oo., London, Eng.
Ozo Oo., Montreal.
Hudon, Hebert A Oie, Montreal 
Lytle. T. A., Oo.. Toronto.
Mason, Geo., A Oo., Ltd.,London. Eng. 
Paterson's— Rose A Laflamme. Montreal. 

Taylor A Pringle, Owen Sound, Ont.

iness Systems Ltd., Toronto. 
eland-Chatterson Co., Toronto.

INDEX TO ADVERTISERS.
Adam; Geo A Oo.................................  2
Adamson, J. T., A Oo.........................  2
Alexander Milling Oo........................... 57
Allison Coupon Oo............................... 62
American Tobacco Oo............................69
Anderson, Powis A Oo.......................... 2
Ashley A Lightcap................................ 4
Atlantic Fish Companies ......................64
Baker, Walter, A Co............................. 56
Balfour, Smye A Co.............................  17
Beams. John, Limited........................... £8
Belleville Fruit and Vinegar Co.........62
Benedict. FL, A Co...............................2/
Bickle, J. W., A Greening.....................65
Bowser, S. F. A Co., Inc.........................73
Bovril Limited............outside back cover
Bradstreet s.............................................J
Braid, Wm., A Co................................  77
Brown, Joseph A Sons..........................61
Canadian Castile Soap Co., Ltd ......... 27
Cailler’s Chocolate.................................. 58
Campbell's, R., Sons... inside back cover
Canada Paper Oo................................ 4
panada Sugar Refining Oo......................18
Canadian Cannera................................ 5
Capstan Manufacturing Oo................ 43
Oarman, Joseph...................  2
Carter-Crume Co.................................... 73
Chase A Sanborn..................................  19
Chouillou, 0. A., A Oo.........................  16
Church A Dwight ................................  66
Clark, W................................................«
Codville-Georgeson Co...........................43
Colbeck, Henry....................................46
Coles Manufacturing Co........................72
Colson, E. 0. A Son. .inside front cover
Common Sense Mfg. Co......................... 43
Connors Bros..........................................65
Cote, Joseph ...........................................69
Cowan Oo....~.........................................68
Oox, J. AG.............................................. >65
Dailey, The F. F., Oo., Limited.........11
Darling A Brady..............  13
Davidson A Hay.................... . 26
Dawson Oommlestnn On......  . 61
Davenport, Pickup A Co...................... 43
Eby, Blain Oo ......................................  3
Bdwardsburg Starch.outside front cover

Empire Salt Co...................................... 10
Empire Tooacoo Co............................ 69
Enterprise Mfg. Co..............................  72
Essex Canning Co.................................  15
Estabrooks, T. H..................................
Eureka Refrigerator Co........................  73
Ewing. 8. HT, A Sons.......................... 16
Fairbank, N. K„ Co............................. 20
Fearman, F. W., Co ..........................44
Fisher. A. D.. Co.................................... 73
Frame-Food Co.....................................  14
Gibb, W. A., Co...................................  61
Gillard A Co............................................ 51
Gliiard, W. H., AUo...........................  18
Gillett, E. W., Co., Ltd......................  5
Gorham, J. W.. A Oo........ ..................  2
Gourock Rope Export Co...................... 27
Gray, Young A Sparling........................ 54
Gregson, W. 0., A Go............................ 46
Greig, Robt., A Oo...................................11
Guelph Soap Oo....................................  13
Halifax Fish Co.......................................65
Hamilton Cotton Oo...............................25
Hillock, John, A Co................................ 73
Holmes, W. G., A Co............................ 2
Honey man, Haultain Co...................... 2
Hughes, A. J......................................... 2
Hudon, Hebert A Co..........................
Improved Match Co..............................  79
Ingersoll Packing Co...........................  19
James Dome Black Lead......................24
Japan Teas............................................  18
Jarvis, 0. E., A Co................................ 4
Jones A Swan....................................... 2
Kingery Mfg. Oo.................................... 61
” ----- •, Thos., ^

Poison, Rat
Common Sense Mfg. Co., Toronto.

Polishes—Metal.
Majestic Polishes, Ltd., Toronto.
Oakey. John, A Sons, London, Eng.
Ozo Co., Montreal 

Polishes—Shoes.DaUeyfF.F."., Ltd., amilton, Ont.
Polishes—Stove-

Nickel Plate Polish Co., Chicago.
Ozo Co., Montreal.
James’ Dome, W. G. A. Lambe A Oo. 

Toronto.
Morse Bros., Canton, Maes.

Refrigerators.
Eureka Refrigerator Co., Toronto.
Ewart, J. A., Toronto.
Fabien, C. P., Montreal.
Hillock, John, A Co., Ltd., Toronto.

Salt.
Canadian Salt Co., Windsor, Ont.
Empire Salt Co., Sarnia, Ont.
Gray, Young A Sparling, Wingham, Ont. 
Mason A Hickey, Winnipeg, Man. 
Toronto Salt Works. Toronto.
Verret, Stewart A Oo., Montreal.

Shrubs, Trees, Etc•
Brown Bros. Co., P.O. Brown’s Nur­

series, Ont.
Soap.

Canadian Castile Soap Oo., Berlin, Ont. 
Darling A Brady, Montreal.
Guelph Soap Oo., Guelph, Oat.
Lever Bros., Ltd., Toronto.
Royal Crown Limited, Winnipeg, Man. 
St. Croix Soap Mfg. Co., St.Stephen, N.B. 
Taylor, John, A Co., Toronto.

Kinnear,1 • A Oo .
Kirouac, Nap. G., A Oo.. 
Lambe. W. <i. A............

14 
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Leitch Bros...............................................54
Leonard Bros................ .....................
Loggie, W. 8.. A Co.............................  68
London Printing A Litho. Co...........   11
Lowney. Walter M.. A Co.....................66
Lucas, Steele A Bristol............... ..........

outside back cover
Lytle. T. A.. Oo...............   5
McDougall. D.. * Oo.....................   69
MeFarlane A Field............................... 8

Soda—Baking.
' i Dwight, Monti eal.Church A 1

Starch-
Ed wards burg Starch Co., Cardinal, One. 
St. Lawrence StarchOo., Port Credit. 

Sugar., Syruht and Molatw. 
Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.S. 
Bdwardsburg Starch Oo., Cardinal Oui. 
Ozo Co., Montreal 
Lucas, Steele A Bristol, Hamilton.
“ Sugars" Limited, Montreal 
Tippet, A. P., A Oo., Montreal 

leas, Coffees, and Spices.
Balfour, Smye A Oo_, Hamilton.
Braid, Wm., A Oo., Vancouver, B.O 
Ceylon Tea Traders’ Ass n. 
Oodville-Georgson Oo., Winnipeg 
Ewing, S. H A Sons, Montreal.
Gillard, W. Ha A Oo., Hamilton.
Greig, Robt. Oo., Toronto.
Japan Tea Traders’ Ass'n.
Minto Bros., Toronto.
Paterson, R., A Sons, Glasgow, Scot. 
Salada Tea Oo., Toron and Montreal. 
Symington. T., Edinburgh, Soot.
Truro Condensed Milk Oo., Truro, N.S. 
Turner, James, A Oo., Hamilton.
Warren, G. C., Regina, Bask.
Warren Bros., Toronto.
Wood, Thos., A Oo., Montreal.

Vinegar and Cider.,
Belleville Fruit and Vinegar Co., Belleville 
Purnell, Webb A Oo., Bristol, Eng.
Ozo Co., Montreal.
White, Uottell A Oo., London, S.E.

Washing Compound.
Fairbank, N. K. do., Montreal 
Gillett, E. W. Oo., Toronto.

Wrapping 
Twine,

Paper. Paper Bags.
wine, Wood Dishes, Etc.
ada Pap

McGaw A Russell.................................  2
McLaren's Cooks' Friend Baking

Powder..................inside back cover
McLauchlan A Sons Oo......................... 65
McLea, J. A R........................................ 62
McWUllsm A Everlst 60
MacLaren’s Imperial Cheese Go. .. 2, 74
Magor, Frank............outside front cover
Majestic Polishes Co ...........................79
Manitoba Canning Co.............................49
Maple Tree Producers' Association .. 17
Marshall. James.................................... 46
Mason, Geo.. A Co., Ltd...................... 9
Mason A Hickey..................................... 43
Mathieu, J.LOo.................................  17
Methveh, J., Sons A Co............. A.... 46
MiUmanXW. H.. A Sons............<7.... 2
Minto BrlM............................................... 20
Mitchell. H. W...................................... 4
Montreal Fruit Exchange.....................61
Montreal rheking Oo..............................44
Mooney Biscuit and Candy Oo.............. 56
Morse Bros.............................................. 76
Mott. John P.. A Oo...............................58
National Licorice Oo............................. 8
Nestle's Chocolate.................................. 67
Nicholson A Bain.................................  12
Nicholson A Brock................................  57
Nickel Plate Stove Polish Oo............
Oakey, John, A Sons... Inside back cover
Oakville Basket Oo................................  62
Ocean Mills........................................... 4
Old Homestead Canning Co...............  6
OzoOo.............................................  ... 24
Park, Blackwell Oo................................ 44
PatersomR., A Sons.............................. 16
Patrick, W. G., A Oo............................. 2
Payne, J. Bruce..............................   68
Power. B. H......... .............................  46
Purnell. Webb A Co .....................  51
Quance Bros ......................................... 51
Queen City OU Oo.................................. 73
Rattray. 1) . A Sons.............................. 14
Redlands Golden Orange Aas’n ...........60
Retail Merchants’ Ass’n of Western

Canada ........................................... 7, 64
Robinson, O. K. AOo........................... 61

Paper Oo., Toronto.'
Veast•

Gillett, E. W.,Oo., Toronto.

Rose A Laflamme........................... 8, 79
Royal Crown Limited........................... 13
Rutherford, MarshaU A Co...................46
Ryan, Wm., Co.........................................44
"Salada" Tea Oo....................................  5
Scott, Bathgate A Oo............................ 4
Scott, David. A Oo—.........................   46
Shallcross, Macaulay A Co................... 4
Smith. E. D.............................................. 62
Southwell A Co....  19
Sprague Canning Machinery Oo.........64
Stringer. W. B.,AOo .. >.....................  61
Standard Broke.age Go. A..................... 7
Star Egg Carrier A Tray Mfg. Co......21
St. Lawrence Starch Co.......................... 15
Stuart, Watson A Co............................. 2
"Sugars" Limited......................... 22, 23
Symington T., AOo................................ 15
Taylor, John, A Co................................ 13
Taylor, W. A.........................................  9
Terminal Warehouse and Cartage Oo. 76
Thompson, G. B..............................  2
Tippet, Arthur P., A Oo.......................  1
Tobin Tent A Awning Oo..................... 25
Toledo Computing Scale Oo................. 73
Toronto Pottery Oo... .inside back cover
Toronto Salt Works............................. 46
Truro Condensed Milk Oo., Limited.. 49
Tuokett, Geo. B., A Son Oo....................68
Turner, James, A Oo............................. 87
Universal Systems................................  71
Verret, Stewart Oo...............................  62
Wagstaffe^Limited ___.............................  19

her, Hugh, A Son ..........
Walker Bin A Store Fixture Oo.........72
Warren. G. 0........................................  2
Watson, Andrew....................................62
Western Canada Flour Mills Oo.........67
Wethey, J. H.............outside back cover
White A Oo............................................ 61
White, Oottell AOo.................................10
Wiseman, R. B , Oo................................11
Wood, Thomas, A Oo.................... 78
Woods. Walter. AOo........................... 46WoodsteoAOemlOo...........................6
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THE CANADIAN GROCER

A Good Display of

“ BOVRJL”
would Attract» Trade to your store.

“BOVR.IL” is always to be relied 
upon, and never yet disappointed 
a grocer, or his customer.

Wethey?s 
Mince Meat

(In Cartons)
has been recognized as the standard of 
Canadian excellence for a quarter of a 
century.

PURE WHOLESOME RICH
“OWE TRY SATISFIES"

If your jobber cannot give it to you 
please write us direct.

J. H. WETHEY, LIMITED
ST. CATHARINES, CANADA

Empire Brand

If you’re open for BARGAINS step to 
the telephone and ring us uph—(No charge 
to you for message.)

Something Choice In Peaches 25’s.
Pears 21b. tins.

Good Seasonable Goods
2 lines of SALMON

4 FREE long distance phones. 
Write—or better, wire or phone 
at our expense.

Pin Your Faith to “EMPIRE” SPICES
Your first order will stop your 

worrying for future orders. You’ll 
only order Empire Spices.

Lucas, Stee/e & Bristol
HAMILTON, ONT.


