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THE SAUCE
of Sauces

Lees & Langley’s
Ma<le from a famous old East 

I udiau reei|)e.
Too good a Sauce for our com

petitors' comfort.
Too good a Sauce for Canadian 

grocers not to sell.
It sells ami re-sells and sells 

again.
It pays a good profit a profit 

frequent I y multiplied.
On 1er from your jobber or 

direct.

Lees & Langley’s
WORCESTERSHIRE SAUCE

Highest standard of Excellence. 
Contains no Animal or .Mineral 

Matter.
Purely a- Vegetable Compound.
The New Label—More attractive than the 

old. Contents unchanged.

MADE IN CANADA.

American Coffee & Spice Co.
TORONTO, CANADA,

Sole Proprietors.

MlPlf!
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Griffin & Skelley’s 
Dried Fruits.

• This is the one famous brand
of California Fruits that never varies in its one standard of quality 
—the highest. Seeded Raisins, Prunes, Dried Apricots and 
Evaporated Fruits of all kinds. Sell the '‘Griffin” Brand and you 
sell the best. Sell it and you’ll hold your trade. Sell it and you’ll 
gain new trade—you’ll gain it and you'll keep it.

Prunes.
“ Griffin ” 

Brand.
Large, black, meaty Prunes with small stones 
and fine flavor. Cured and packed with the 
greatest care. Packed where they grow.
“ Fine goods ”—fine because of the great 

regularity with which they maintain their 
high reputation. Not packed in bulk and 
then re-packed, but sent right through in the “ Easter ” 
original package. Brand.

Seeded Raisins.
Clean and perfectly cured. Sound fruit always. You should 

place you'r orders now for prompt delivery. Ask your whole
saler. Insist on having the *• Griffin ” Brand. They satisfy.

Sold by Leading Wholesalers.
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»»»ARTHUR P. TIPPET & CO., Agents,
8 Place Royale, Montreal. £
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Cable Address : 
"Donora," Montreal.

Established in 1890.

Wm. H. Dunn
Depots :

Quebec,
St. John, N B. 
Toronto, * 
Hamilton, 
Winnipeg, 
Vancouver.

GROCERY COMMISSION MERCHANT 
and MANUFACTURERS’ AGENT

394. and 396 St. Paul Street, MONTREAL

A few specialties and a dozen foreign Manufacturers 
I represent :

GILLAED & CO.,
London, England, 

High-class Pickles, Relish, etc

COURTENAY’S SAUCE CO.,
Worcestershire, England, 

Original and Genuine Worcester Sauce.

R. MIDDLEMASS & SON, Limited,
Edinburgh, Scotland, 

Famous Biscuit Manufacturers.

AND. MELROSE & CO.,
Edinburgh, Scotland, 

Package Teas (finest grade).

BENSDORP & CO.,
Amsterdam, Holland, 

Bensdorp’s Royal Dutch Cocoa.

GERMAN GELATINE WORKS,

Finest Sheet Gelatine made.
Germany,

BORDEN’S CONDENSED MILK CO.,
New York, U.S.A.

Eagle Brand Milk and Peerless Cream.

B. T. BABBITT (Inc.),
New York, U.S.A. 

Soap Powder, Best Soap and Potash.

J. L. PRESCOTT & CO.,
New York, U.S.A.

“Enameline,” The Modern Stove Polish.

C. B. KNOX,
Johnstown, N.Y.

Sparkling Pure Granulated Gelatine.

ST. CHARLES CONDENSING CO.,
St. Charles, III.

St. Charles Cream and Silver Cow Milk.

LIBBY, McNEILL & LIBBY,
Chicago, III.

Packers and Preservers of Meats.

Distributing Agent in Montreal for some of the best 
Canadian Manufacturers, viz- :

PURE GOLD MANUFACTURING CO., - Coffees, Essences, Etc., - Toronto. 
INGERSOLL PACKING CO., - - “Beaver Brand” Hams and Bacon, Ingersoll, Ont.
MILLAR'S ROYAL PARAGON CHEESE,.....................................- - Ingersoll, Ont.
BART COTTAM CO.,.......................................... Bird Seeds, - - London, Ont.
ROYAL CROWN, Limited,..................................Toilet Soaps, - - - Winnipeg, Man.
THE NASMITH CO., Limited, - Candies, - - - Toronto, Ont.

YOUR PATRONAGE SOLICITED.

CORRESPONDENCE FROM FOREIGN MANUFACTURERS WILL BE CHEERFULLY AND
PROMPTLY ANSWERED.

Wm. H. Dunn
MONTREAL, CANADA
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I SEVEN OF OUR BEST KNOWN

1 BONDED TEAS
I C0R0NATI0IN KING’S ROYAL

BUCKINGHAIVI BALMORAL

FLORODOFW (jEISHA

JOHN BULL
1 The hundred1 and give lasting sa 1 them write for san

I Wari

s of grocers who sell our blenc 
tisfaction to their customers, 
îples and quotations.

Is make handsome profits
If you are not one of

. & Co.*en Bros
TORONTO.
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If it’s made of TIN we have it.
Acme Can Works

make the largest assortment of any factory 
in America of TIN CANS by the latest 
up-to-date automatic machinery.
We are the only makers in Canada of

Key-Opening Meat Cans,
Poultry Cans.

They are our Specialties.

1

WE SOLICIT INQUIRIES FOR PRICES ON

Baking Powder,
Oil, Syrup, Lye,
Paint, Varnish,
Condensed Milk,
Poultry, Fruit,
Vegetable

Cans
Lard,
Syrup,
Butter

Pails

AOME CAN WORKS,
Ontario Street East, - MONTREAL, P.Q.

□□□□□□□□□□□□□□□□□□nnnnnnnnnnnnn □□□□□□□□□□□□□□□□ nnnnnnnnoaDD
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For Export—or Home Consumption, it Pays to Handle Reliable Goods.
QUALITY AND

S. II. & A. S. EWING’S
RETURNED

z HIGH-ORADEJUL 190f

TRACI

ESTABLISHED 1845

.AJRE SYUSTOHSTYIMIOTyS

The perfected products of a Canadian firm, guaranteed by a reputation and experience dating over half a century. 
Think- what that means. Goods that have helped to build up a good trade for others, they will do the same for 
you. Order now.

S. H. & A. S. EWING, TheC‘^r 55 Cote St., MONTREAL.
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Merchants of the Ottawa Valley 
and district,

it will pay you to buy your supplies in the 
Grocery. Smallware and Liquor lines at our

station are lower, and 
any more than the

establishment.
Freight rates to your 
we are not charging 
houses of the larger cities.

We have a complete and most carefully 
selected stock — we do a large business, our 
turn-over last year being near

0 0,000
We can state that ours is the largest firm 
West of Montreal.

To our present customers we assure a continued good service—to those new friends who 
will favor us with a share of their patronage we will endeavor to please and merit their trade.
Quotations by mail, telegraph, or telephone, at our expense, always cheerfully given.

s. j. Major, Limited
Wholesale Grocers and Wine Merchants,

18, 20, and 22 York St., OTTAWA, Canada.

6
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£ good name is never an argu-
^ ^îer^in favor of your goods until your 

gfoôds are an argument for your good
name. n

There atp
9

lines in almost daily use in every 

family dh^Canada, and certainly sold in every grocery 

and general store,— BAKING POWDER and 

STARCH.
—Your good name is an undoubted argument when

handling

a

and
Baking Powder

“SAN TOY”
Starch

—their quality is unequalled, they do the 
—work, please your customers and make 
—money for you. This statement is one 
—readily made but not proved by lots of 
—similar goods sold.

We can prove to you the truth of all 
—we claim.

Write for samples and particulars.

J. H. MAIDEN,
Agent

Montreal



May 20, 1904 THE CANADIAN GROCER

!ÜB*SEg

UPH. E R B

YOU INSURE
the confidence of your trade when you 

handle such goods as

REINDEER BRAND
Condensed Milk. Try it.

W. Q. A. LAMBE & CO , Agents.

ADOLPHE E.SMYLIE HENRY ROWLEY
President Vlce-Pres't

H. W. PETHERBRIDGE 
Sec'y and Treasurer

NATIONAL LICORICE CO.
UOUNG XSMYLIE'S3Cte, - ACMELicomcc

Pellets

Stick Licorice.
Successors to

YOUNG * SMYLIE
BROOKLYN, N. Y.

8. V. * F. P. SOUDDER
BROOKLYN, N. Y.

MELLOR * RITTENHOU8E CO. 
CArtOBN. N. J.

H. W. PETHERBRIDGE
BROOKLYN, N. Y.

DOMINION LIOORIOE * NOVELTY OO.
TORONTO. CAN.

Y. * 8., 8CODDBB, and M. * B. Brandi at PUBB STICK 
LICOBICB, Acme Lieorioe Pelleta, X. A B. Wafers in bags, 
Licorice Losengee, and a full line of Lieorice Specialties, 
including the celebrated soft lieorice lines cold under the 
Company’s brands as fellows: THE FLEXIBLE LICOBICB, 
THE PLIABLE LICOBICB, THI ELASTIC LICOBICB.

OFFIOE-106 JOHN ST.

aaV-s^7°piymoùth st..} Brooklyn, N.Y.
Illustrated Catalogue on request.

Canada’s
Leading
Relishes

THE trade at home and abroad 
will find no pickles or relishes 
that give such unqualified satis

faction to the consumer as the 
famous “Sterling” Brand. All the 
care and thought it is possible to put 
into the manufacture of an article of 
this kind are given to these goods. 
The test is in the great sale they have 
met with in all parts of the Dom
inion, among grocers whose trade 
makes it absolutely necesssary that 
they should have on their shelves 
the best in every line. There is a 

distinctive something—call it what you like—about 
these pickles that makes them outstanding in the trade 
everywhere.

The
Famous

“Sterling”
Brand

The

Write your Jobber, or direct to the 
manufacturers

T. A. LYTLE COMPANY, H
Manufacturers of High-Grade Pickles

134-138 Richmond St. West, TORONTO.

7
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ESTABLISHED IN 1842
We represent the following European

and American Firms :
Bl

Boulestin & Co., Cognac. Without exception the Finest Brandies imported into Canada. ■ We can prove it
Bottles only.

Gonzalez Staut) &L Co., Cognac. Very Fine Brandies, bottles and casks.

C. Pluchon & Co., Cognac. Very Good Brandies.

J. Prunier & Co., Cognac. Good Brandies, “Famous Dervos Brand.” A leader.

P. Hoppe, Schiedam. Distiller of the celebrated “Night Cap” Gin. The best ever handled by hotelkeepers. All
size packages.

P. Hoppe, Amsterdam. Distiller of Holland Finest Liquors and Cordials, in ordinary and fancy bottles.

E. MartinaZZi & Co., Torino. One of the best and largest distillers of “Fine Vermouth.”

DubOnnet, Paris. Maker of the finest and best appetizer and tonic wine in litre and ^-litre bottles. The Tonic
Wine of the day.

Audinet & Buhan, Bordeaux, France. Clarets, Sauternes, Graves Wines.

James Ainslie & Co., Leith. Distillers of the celebrated “Glenlion” brand of Scotch Whiskies. Purveyors
to the Royal Navy. One of the most reliable and oldest houses. Established 
in 1819.

i-CiUtOpOUiO 0i< CO., Alexandria, Egypt. Cigarettes Egyptiennes.

Jam4s L. Denman & Co., Limited, Glasgow.
L-Mi vtkl Lw i t ( \ flip 1 11 ti i >>. • nf ( Vimmnns

Bio Ben ’ finest blend of Scotch \\ î.i civ y
AM VBiirS 0 (1
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to the Royal Navxr. One of the most reliable and oldest houses. Established 
in 1*19.

i-.0<uiàQ|D0iLli0 ôi< Go., Alexandria, Egypt. Cigarettes Egyptiennes.

Jam 4s L. Denman & Co., Limited, Glasgow. - Big Ben.- finest biend of scotch wh».ivv
supplied to the House of Commons. Ten years old.

Dandicolle & Gaudin, Limited, Bordeaux, and London, Eng. Packers and shippers of high-
class table delicacies : Mushrooms, Peas, Haricots, Asparagus, Artichokes, Pates de foie gras, 
in tins and glass, Cherries, Vinegar, Wines and Liquors.

Green bank Works, The United Alkali Co., Limited, st. Helen’s, Eng. Manufac
turers of the well-known “Greenbank” and “Red Heart” Lye, Caustic Potash, and Chloride of 

« Lime, best disinfectant.
The WilliamS Bros. Go., Detroit, U.S.A. Packers of Fine Pickles, Jams, Catsup, Sauce, Preserves,

Mustard and “Waldorf” Baked Beans in Tomato Sauce.
Brusson jeune, Villemure, Haute-Garonne, France. Manufacturer of the finest and best French

Alimentary Pastes, made with the best hard wheat “ Taganrog.” Daily capacity, 44,000 lbs.
Arsene SâUpiQUet (Society), Nantes, France. Packers of the highest-grade table delicacies.

Sardines a specialty.

Sole proprietors ofthe celebrated, well-known brands, “Beaver,” “Owl Chop” Japan Teas. 
Ceylon Teas, Packages. Distributors of the “Bee” Brand Black Teas.

We strongly recommend you all these Brands, which are superior to many others, although 
prices are less. Our stock is large and well assorted. Our prices are 

—7— the lowest. We are Sellers.

We have the largest and best assorted stock of Groceries in Canada.

L. CHAPUT, FILS & CIE,
Wholesale Grocers.
Importers Teas, Wines and Liquors. Tlontreal

UMljll*jl*l*l*‘ll*lllfMl*l»l"l«l"l"l»lML»C*l*I»L»I*I*l»l"J»l*!lwl»l!jl|*l»l*l|*l*lj □□□□□□□□□□ ■BBBBBBTÉBBBBBBBBBBBTg □□□□□□□□ mBBBBBBBBBBBBBBBBBBBBWBHT
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We have just landed a small lot of 
the above which is very choice No. 
i quality. We can offer it at a low 
price. Send for sample.

The Dominion Molasses Go.,
------- —----------------------- ; — Limited ....... ~

HALIFAX - - - - NOVA SCO 11 A.

New Crop 1904 
Barbados.

The Computing Scale Co. 
Of Canada, Limited

164 King Street West, Toronto, Canada. 
Manufacturers of.. .

DAYTON COMPUTING SCALES. 
MONEY-WEIGHT SCALES.

C. WILSON & SON, Limited, Scale Manufacturers,
Toronto. ✓ Hamilton, Mar. 19th, 1903.

Dear Sirs:—
I have used your BALL-BEARING COMPUTING SCALE for several years 

now and I believe it has paid for itself a good many times over during that period. 
Most of my profits went to my customers in overweights in the past. Now I have 
a little left for myself.

Yours truly, ----------

One of a hundred similar testimonials secured by us. Let us put you 
on the same road to prosperity. Catalogue free for the asking.

c. WILSON & SON, Limited, TORONTO.

t'HE CANADIAN GROCER May 20, 1904

Lipton’s Teas
HAVE THE LARGEST SALE IN THE WORLD.

Over 93,000,000 Packets were sold during 1903.
SOLD ONLY IN AIR-TIGHT CANS, NEVER IN LEAD PACKETS.

LIP-TON'S TEAS are far more popular in Canada than any other teas carried by the grocer. 
The only teas in Canada offered to the grocer direct from the tea gardens—packed by the grower.

AGENTS IN MONTREAL—Laporte, Martin ft Cie., and all wholesale grocers. I
AGENTS IN TORONTO—Canada Grocers, Limited, and all wholesale grocers

THOMAS J. LIPTON, 39 Pearl Street. New York City.

MOLASSES THEY EARN THEIR COST
while you pay for them.

SOLD ON EASY MONTHLY PAYMENTS.



May 20, 1904

Z*

THE CANADIAN GROCER

—the attention that is being paid to

w n

Japan Teas
by imitators is the highest com
pliment that can be paid to the 
teas of that wonderful country 
and its still more wonderful 
people-----------------

POOR ARTICLE IS NEVER IMITATED

Japan Teas
are the acme of Health, Purity, 
Cleanliness, efforts have been made 
to imitate them,—but all results have one 
great drawback,—they are not

Japan Teas
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BRUNNER nOND’S
BEST SODAS

WINN & HOLLAND, 
MONTH LAL,

Sole Aiients iok Canada.

CHEAPEST

Tea, Coffee, Cocoa, Fruit, Etc., MACHINERY.
—LATEST AND MOST UP-TO-DATE TYPES.

AUTOMATIC 
CENTRAL DELIVERY 

TEA AND FLOUR BLENDER.

Patent Automatic TEA MILLING, SIFTING, BLENDING and PACKING MACHINERY.
SAMPLE TEA MILLS AND MIXERS:

Gas-Heated Roaster—External Flame with Air Pump.
Gas-Heated Roaster—Internal Flame and Automatic Sampler.
Coke, Wood, Etc., Roasters. Sample and Window Roasters.
Grinding mils, Plain or Ornamental. Patent Chicory Nlbber.
Air Propellers. Air Compressors. Dressing riachinery.
Patent Fruit Washers. Dry Fruit Cleaners.
Quick Sifter and Mixer for Coffee and Chicory and all dry po \ders

IÜI GROCERS’ ENGINEERING CO. 1 illustrated catalogue
COLE STREET, LONDON, S.E., ENG. j MAILED FREE

w—HI

Keen’s Oxford Blue 

Robinson’s Patent Barley 

Robinson’s Patent Groats

Art; for sale throughout the Dominion by 
(Irocers anil Druggists.

They art; manufactured by the proprietors 
of

KEEN’S MUSTARD.
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Britain-Ceylon
'j^ïï^L

When you trade with Britishers, you 
help Britain.

When you help Britain, you help Canada. 
When you help Canada, you help yourself.

Sell Ceylon Tea
British grown, British cured — clean, 

wholesome, delightful.

BLACK or GREEN.

13
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“Don’t pay freight on water.’’
Merchants of Canada,

has it ever struck you how much money you 
pay out for freight on water that you buy
in your

Vinegar ?
German Concentrated Grape Wine Vine
gar is imported direct from the celebrated 
Rhine Wine District of Germany. Recom
mended by the highest medical authorities of 
Europe. Requires merely the addition of 
pure water—ready in two minutes.

I—This is an absolutely pure product of 
< irapes, made in the famous Rhine Wine 
district of Germany.

2—It contains no Alcohol, consequently 
will not form the very objectionable 
vinegar eels, or “mother.”

3 Being put up in concentrated form,
no freight is required to be paid on

4— It will not freeze, consequently can be 
shipped at all times, and dealers need 
not stock in the fall for winter’s trade, 
as is now done with ordinary Vinegars.

5— When diluted according to directions it 
is cheaper than other Vinegars.

6— For pickling purposes it is unequalled 
as it makes the pickles firm, and imparts 
a delicious flavor.Water and heavy barrels

The foregoing are a few of the leading advantages of using Grape Wine Vinegar.
A trial will be a revelation to you.

l*ut up in Demijohns of 4^ Imperial Gallons and 2 112 Imperial Gallons
IN USE FROM HALIFAX TO DAWSON CITY.

For particulars address—P.O. Box 2/79, Montreal,
or—R. Carrie, Church and Front Streets, Toronto. 

Laporte, Martin éè Cie., Wholesale Grocers, Montreal.

14
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YOU CAN TELL
when an article has been on the market sixty-four years, and still con

tinues to hold first place, there is merit behind it.

JAMES’ DOME BLACK LEAD
bears out this fact.

W. G. A. LAM BE & CO., Canadian Agents.

We have recently taken up the manufacture and sale of the

Templeton Cheese Knife
It is the greatest device for merchants retailing cheese. “Soon pays for itself," 

the testimony of everyone who has used the machine for the past year.

KEEPS CHEESE FRESH 
SAVES FROM WASTE

Sold on easy term».

The Computing Scale Co. of Canada, Limited,
t^AAAA^AAAAAAAAAAAAAAA^AAAAAA^A^AlAAAAAl

EASY TO OPERATE 
PLEASES EVERY CUSTOMER

Write ua for particular».

164 King St. West, Toronto.

SAVE 25% on your HOUSE PAINTING.
If the grocers who intend painting their residences next Spring will follow the directions 

given below and wash the buildings with a solution of GOLD DUST Washing Powder, they will 
use one-third less paint than if they merely attempted to brush the dust off the house without washing it.

DIRECTIONS.
Dissolve one quarter pound of GOLD DUST in a pint of water, then add the solution to 4 gallons of hot 

water ; apply with a stiff brush, and follow with use of a hose. The stronger the hose is turned on the quicker 
and more effectual the work will be.

The use of less paint can be accounted for by the fact that after washing the house with GOLD DUST it 
leaves a smooth surface, so that the same quantity of paint will go fully one-fourth further. Furthermore, it leaves 
no layer of dirt between the paint and the woodwork, and, as a consequence, the paint will wear longer.

We have letters from several of our customers who used this method, and after washing their houses with 
GOLD DUST they were so well pleased with the appearance of them that they concluded not to paint them at all.

Retail grocers will do well to call this matter to the attention of their customers, as $3.00 worth of GOLD 
DUST Washing Powder will make the house look as well as the expenditure of $100.00 in re painting it would.

Any grocer may experiment with a 5c. package of GOLD DUST by emptying the contents into 8 gallons 
of hot water, which should convince him that it will pay him to continue.

GOLD DUST can be used for any kind of outdoor work that needs renovating

THE N. K. FAIRBANK COMPANY,
Wellington and Ann Sts., MONTREAL, QUE.

Chicago, Hew York, St. Louie, Hew Orleans, Ban Francisco, Baltimore, Boston, Philadelphia, London, Eng., Hamburg, Qer.
15
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VÂ/HEN a Chinaman talks it is on 
a subject he knows all about

Our Chinaman is making strong remarks 
about the famous CHINESE STARCH
which he finds is taking his business 
away from him.—the secret is out, and 

every housewife and laundress can do the linen as per

fectly as he can.

grocers this Chinese Starch
pays you better to handle than any other Starch on the 
Canadian market—and, what is just as satisfactory, it will 

bring and hold your trade. Our Starch pays you a 
larger profit than any Starch in Canada. All we ask 

is, write us for particulars and samples.

RETURNED

Ocean Mills
MONTREAL.

mus iso/
32.

Crr^f/RMi

iJnMJ

iu.it
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SALT
All Kinds. Full Stocks.

Verret, Stewart ®> Co
MONTREAL.

H. D. METCALFE.. President. C. A. MORIN. See.-Treas.
CH AS. J. ANDERSON. "Vice-President and General Manager.

® Walkerville Match Co.
Walkerville, Ont., Canada.

LIMITED

MANUFACTURERS OF

PARLOR and
SULPHUR MATCHES

OUR BRANDS :

PARLOR—“ Imperial,” “ Best,” “ Crown,” “Maple Leaf,’ 
“ Knights.”

SULPHUR—“Club”

You’ll find it hard to match the quality. 
You can’t match the price.
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GOOD BUY, GROCERS
Being News of Specially Good Buys For You.

OLIVE NOVELTIES.
Olives stuffed with Celery

(Very popular)

Olives stuffed with Olives

8 oz., per doz......................... $1.65
12 oz., “   2.10
16 oz., “   3.10

(A ready seller)

12 oz., per doz..........................$2.50
(A wonderful trade getter)

Olives stuffed'with Peppers

8 oz., per doz............ ............$1.65 8 oz., per doz............ ............ $1.65
12 oz., “ ............ ............ 2.10 12 oz., U ............ 2.10
16 oz., “ ............ ............ 3.10 16 oz., U ............ 3.10

Olives stuffed with Nuts

(Ne Plus Ultra)

Packed in cases of 2-dozen each, Premier 
Brand or your own label (if ordered in 25-case 
lots) but always the best you can buy at the 
price.

Premier Brand Pearl Tapioca

l-lb. pkgs., 48 in case, per lb... .04^

Premier Oat Flakes

36 2-lb. pkgs., per case..............$2.75

FRANCIS H. LEGGETT & CO.
IMPORTERS, MANUFACTURERS AND PACKERS,

PURE FOOD PRODUCTS.

Manufactory :
132-134-13(5-138 King Street,

NEW YORK CITY.

Foreion Office :
BORDEAUX, FRANCE.

Salesroom and Offices :
West Broadway, Franklin and Varick Sts.,

NEW YORK CITY.
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Sugar forms a large percentage 
of every grocer’s business:—

The season is rapidly approaching when 
Granulated Sugar will be in active 
demand with you. It will be to your 
interests to supply your customers with 
the BEST, which is the well-known

the standard for excellence and purity.

Redpath’s Granulated Sugar
is the acme of Sugar Refining. Its sale 
by the grocer guarantees satisfaction to 
consumer.

All wholesale grocers keep it.

The Canada Sugar Refining Co.
Limited

MONTREAL.
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\
Make a Specialty 
of Specialties

Money is made in hand
ling good specialties, such 
as

Paterson’s 
Worcester 
Sauce.

It pleases your customer, 
is easy to sell, because 
low in price, and there is 
money in it for you.

ROSE & L A F LAMM E 
Agents, - - Montreal

YOU CAN BUY
The Finest Preserved Fruit on the Canadian market

put up with

CRYSTAL
GRANULATED SUGAR

If you are interested, drop us a card.

The Wallaceburg Sugar Co., un*
WALLACEBURG, ONTARIO.

Meat Steaks l
IBIES CBAV1ES GAME

y1

TICKLE HSAUCESI 
IGREENDYKE 5T E7EÏ
'GLASGOW

“An attractive 
package and a 
dependable 
article.” A
The words a well
known grocer used
in describing
Imperial
Brand
Maple
Syrup.

Agents,

ROSE & LAFLAMME, MONTREAL.

T> < ^Ui|f
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HIGH QUALITY
My registered brands are the synonyms of it.

Try them to be convinced. Ask for Samples. It Pays.

CONDOR Japan Tea, in half-chests and 30-lb. boxes.
Japan Tea, in lead packets, lbs. and i^-lbs. 
Ceylon Black, in lead packets, lbs., J^-lbs. and i^-lbs. 
Ceylon Black, in 5-lb. boxes.
Vinegar, pure distilled, choice quality.
Baking Powder, choice quality.
Pure Mustard, in tins, lbs., 54 lbs. and %-lbs.
Pure Mustard, in 4-lb. and 1 -lb. Jars.

3MD Japan Tea, in 40-lb. boxes, extra choicest.
“ Baking Powder, pure Cream of Tartar.
“ Vinegar, pure distilled, highest quality, the best.
“ Pure Spices, in 5, 10, 20 and 30-lb. boxes

OLD CROW Blend of Black Teas, in bronzed tins of 10, 25, 
50 and 80 lbs , and fancy air-tight cartoons of 
lb., J^-lb. and %-\b. sizes.

OLD CROW Vinegar, pure distilled, high quality.

OLD CROW Mustard of high quality, in 1 -lb., l/2-lb. and
%-lb. tins, also 1-lb. and 4-lb. Jars.

“ Ceylon Black Tea, in 5-lb. boxes.
“ Baking Powder of high quality.

NECTAR Blend of Ceylon and Indian Black Tea, in lead pack 
ets, 1-lb., j4-lb. and %-lb., and fancy 1-lb. tins.

MADAM HOOT'S COFFEE
A French Pure Coffee. A gem—without an equal.

Specialty of high-class goods in Teas, Coffees, Spices and Vinegars.

E. D. MARCEAU
281-285 RUE ST. PAUL MONTREAL.

t

:
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S8**fc

Ram Lal’s
Pure 

Indian Tea
mrantcu AssoLurmPuRil
kB Manufactured on the

.Gardens of India

Ram Lal's 
» Pure 
S |ndianTea
AS ART m ASROLUTEUrPURI 
ib Manufactured bn the

Ram Lal's 
* Pure 
|f|NDIANTEA
APART EU AlSOLUTCUr PURE 
kt Manufactured dn the 
& Bardens or India.

3. The agents who handle it do not 
need to start betting competitions as to 
the . ompuralix e quantity sold, but are 
willing to back its qualil.v against all

Agents in Canada,

JAMES TURNER & CO., HAMILTON and CAL6ARY. 
ROSE & LAFLAMME, MONTREAL.

There Should be a Reason 
for Everything.

There are at least three good reasons why you
should be selling

Ram Lal’s Tea
1. It is a strictly high-class Tea, 

rich, tlavoury and with choice liquor,
(!„, tied ,x here produced in sealed leaden 

packets.

2. It adx ci list.-, il.-clt by its 
o.i.iln > which never varies, and its 
.•i.-oiuix pm,i and genuineness are 
. o.o uiitccii on every packet.
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CANADA AND THE PREFERENTIAL TARIFF
views m business hen and i*i bi.ic nt \

C
ANADIANS of all classes anil 

of both political parties are 
united in their opinion that 
the preference granted to 
British goods in 1898 has 

been a move in the right direction.
The preference itself has been of un

doubted benelit to the British people. 
Imports into Canada, which had been 
slowly falling off in volume prior to its 
adoption, have been largely on the in
crease ever since.

The preference lias received and is re
ceiving the support in Canada of public 
men on both sides of politics, of business 
men from Atlantic to Pacific and of the 
manufacturers of the country.

The preference has been granted vol
untarily by the Canadian people and as 
an expression of good will towards' the 
Mother Country. To say that Canadians 
regret their action is untrue.

Notwithstanding this there are some 
influential men and newspapers in Eng
land who aie deliberately misrepresent
ing Canada’s position in this respect.

In order to state the case for the pre
ference in as plain and forcible a man
ner as possible, it will be necessary to 
expla^ks provisions and to adduce evi
dence to show the universal support it 
receives in Canada.

The Scheme Proposed.
A British mechanic, a leader in trades 

union circles in Khellield, England, and 
a wholesale grocer and president of the 
Board of Trade in Toronto in the late 
eighties, independently arrived at the 
same conclusion, that a customs tariff 
giving mutual preferences to British 
goods would be not only most advan
tageous, but. would be absolutely neces
sary for the future existence of the Brit
ish Empire. Others may have held sim
ilar opinions, but they gave no public 
utterance to them.

Mr. Morgan Gregory, a file forger, and 
a thoughtful, intelligent workman in the 
employ of Thomas Jowitt & Sons, Shef
field. England, and at one time the pre
sident of the combined trades unions of 
that city, speaking at a meeting of 
trades unionists, advocated a closer 
union between the United Kingdom and

her colonies, as a means of benefiting 
the great masses of the working people. 
Such a scheme, he said, must necessarily 
1 ‘ impose conditions of trading such as 
will induce us to take each other’s pro
ductions in preference to those of for
eign nations.” He suggested a duty on 
all goods grown outside the United 
Kingdom and her colonies, commencing 
at ten per cent, and increasing yearly 
until it reached fifty per cent.

Mr. Gregory’s proposals were so well 
received that he issued them in pamph
let form in 1889.

Mr. John I. Davidson, in his annual 
presidential address in 1900 and again 
in 1901, advocated a preferential tariff 
for the Empire, and the Toronto Board 
of Trade unanimously adopted it. Mr. 
Davidson is a Scotchman, was brought 
up on free trade literature, and heliev-

Sir Wilfrid Laurier, the Premier 
of Canada, favors the principle of 
a preferential tariff within the Em
pire and has offered to recommend 
to Parliament that Canada give 
the United Kingdom an additional 
preference on lists of selected 
articles, provided Great Britain 
adopts the principle.

ed thoroughly in free trade principles 
until he learned from actugj, experience 
in the New World that, while such prin
ciples were right in theory, in modern 
one-sided practice they were unprofit
able. He therefore called his policy 
“Fair Trade.”

The First Steps.
In 1891 the Toronto Board of Trade 

promulgated this resolution : ‘‘That this 
hoard is of opinion that the time has 
come in the interests of the Empire when 
closer trade relations should be entered 
into between Great Britain and her col
onies, and that a duty imposed by Great 
Britain on the food products of other 
nations with tariffs against her own pro- 
ductons will not enhance the value of 
the food products of the Empire, but 
will materially increase the production

therein and place her in an independent 
position for her food supply in the near 
future. ”

That same year this resolution was 
followed by a resolution passed unani
mously by both Houses of Parliament 
in Canada praying the British Govern
ment to denounce the German treaties 
in order to make it jmssible to bring 
about a preference.

Then came another resolution which 
was also passed unanimously by both 
Houses in Canada providing that if, and 
when, Britain gave her colonies prefer
ential treatment in the home markets 
Canada would do the same for British 
goods.

These were passed under a Conserva
tive Government. The Liberals came 
into power in 189ti. Below is recorded 
how they went still further in favor of 
a preferential tariff and how they were 
supported by the leading business organ
izations, from the Atlantic to the Pacific 
and by the people of Canada generally.

Nature of the Preference.
The British preferential tariff, which 

was introduced in the budget of the Hon. 
W. S. Fielding in 1897, provided that 
beginning on 1st August, 1898, all im
ports from Great Britain, should come 
into Canada on paying a duty of cus
toms, twenty-five per cent, less than 
that levied on goods from foreign coun
tries. It also provided that West In
dian products should be admitted at the 
full reduction of twenty-five per cent. 
with a similar provision for any other 
British colony or possession, the cus
toms tariff of which isjm the whole as 
favorable to Canada.as the British pre
ferential tariff is to such colony or pos
session ; provided, however, (a) that un
manufactured articles admitted under 
such preferential tariff are bona fide 
manufactures of a country or countries 
entitled to the benefits of such tariff, and 
(hi that such benefits shall not extend 
to the importation of articles into the 
production of which there has not enter-^ 
ed a substantial portion of the labor 
of such countries. Wines, malt liquors, 
spirits, spirituous liquors, liquid medi-
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pines and art ivies containing alcohol, 
tobacco, cigars ami cigarettes arc not 
included in the preference.

By the budget of 19011. the preference 
was increased from per cent to ."{.‘1 l-.'i 
per cent, from duly 1. 1900.

I "poll the introduction of the prefer
ence. tin- (iovernment press and (iovern- 
nient supporters throughout the country 
were loud in their praise of the measure. 
The Opposition press and the Opposition 
supporters veiled their approval behind 
criticisms of generalities. On the whole, 
the Canadian people were well pleased. 
This approval has continued until the 
present day and any opposition to the 
measure is purely sectional and by no 
means national.

The aims of Canadians are. however, 
towards the securing of reciprocal treat
ment from (iront Britain ami the other 
parts of the Umpire. Owing to the fact 
that she herself has already granted a
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don, June, 1000, it was stated that an 
advantageous commercial bonds is one 
of the strongest links in national unity, 
and that the maintenance and strength
ening of trade is the keystone of a na
tion’s successful development:

“Whereas, it is the opinion of this 
Congress that it is in the interests of 
the Umpire that some practical steps 
should he taken towards consummat
ing such an arrangement :
“Whereas, the British colonies are 

admittedly rich in natural resources, pos
sessing as they do vast areas of arable 
and mineral lands as yet undeveloped :

“Whereas, the colonies are even now 
producing in rapidly increasing ipianti- 
ties. grain. Hour, live stock, wool, sugar, 
fruits, cheese, butter, etc. as well as the 
yield of fisheries, forests and mines, all 
of which are continually rveptired bv the 
British consumer:

May 20, 1901

vestigate conditions and to suggest such 
preferential treatment of trade within 
the Empire as would insure the fullest 
benefit thereto.”

Resolution of the Winnipeg Board of 
Trade.

The Winnipeg Board of Trade, speak 
ing for the eommereial interests of West
ern Canada, likewise introduced a reso
lution to the Congress bearing on the 
subject of preferential trade. It slated 
that :

“Whereas, the granting by Canada 
of a preferential tariff on British im 
ports was done with a view to inaugur
ating a policy which it was hoped might 
lie taken up by the other parts of the 
Empire, especially the Mother Country, 
and that in time a certain measure of 
reciprocity might be looked for, with a 
cimseipient knitting together of the com
mercial interests of the whole Empire ;

Library in the Chamberlain Residence at Highbury. Residence of Right Hon. Joseph Chamberlain at Highbury.

it ji i ml HMWifall
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preference, Canada van consistently ad
vocate a preferential policy within the 
Empire. Her spokesmen have been 
her statesmen at colonial conferences, 
her hoards of trade, as represented at 
the Congress of Chambers of Commerce, 
and her publie men. as oeeasion has 
arisen.

Resolution of the Montreal Board of 
Trade.

1‘rior to lhe meeting of the Chambers 
of Commerce of the Empire in Montreal, 
in August. 1909. the Board of Trade of 
that city prepared a resolution on the 
subject of preferential trade within the 
Empire which was duly presented to the 
congress. It illustrates the general 
tenor of opinion of the business men of 
Camilla on this important subject ami is 
reproduced as follows:

“Whereas in the resolution ado|ited 
by the Congress of the Chambers of 
Commerce of the Empire, held in Lon-

“ll is therefore resolved, that this 
Congress is of opinion that limit Bri
tain call best serve the interests of the 
Einpire by giving a preference in her 
markets to the products oi" the colonies 
as against the products of foreign coun
tries. it being believed that such prefer
ence would ( I ) henelit limit Britain by 
largely fleeing her from dependence 
upon foreign countries for her food sup- 
lilies; CJ) stimulate reciprocal trade 
within the Empire; (It) develop colonial 
enterprises, and moreover serve to make 
the colonies attractive, not only to the 
large number of British subjects emigrat
ing annually from the British Isles, hut 
also to the surplus population of other 
countries; and

“ It is further resolved, that this Con
gress hereby urges the Imperial (liivern- 
nienl lo appoint a Royal Commission 
composed of representatives from the 
Cubed Kingdom and the colonies lo in-

“And, whereas, at present one coun
try not enjoying this preference has dis 
criminated against Canadian products, 
while so far no official favoring discrim 
inuiion has been shown by those who 
have received the preference:

“And, whereas, the natural result of 
this state of affairs will he the creating 
of a feeling that this giving of a one 
sided preference cannot he continued.

“Be it resolved, that this Congress of 
Chambers of Commerce of the Empire 
places on record its opinion that every 
effort should he made to continue, ami 
enlarge on. the policy of preference to 
lie given and received within the Empire, 
thus strengthening the commercial in 
lerests which bind Hie colonies to each 
other, ami to the Mother Country, ami 
adding that very powerful factor to tin- 
sentimental and patriotic tie which so 
closely knits them together.”
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Following up this general declaration 
,,l' opinion, the Winnipeg Board of Trade 
at its general meeting on November 

|h last, resolved “That in view of the 
liseal policy advocated by the Bight Hon. 
Joseph Chamberlain of tariff preference 
within the Empire, this board again ex
presses its opinion that the best inter
ests of the Empire would he served by 
I lie adoption of such changes in the fiscal 
policies of the several parts of the Em
pire as would encourage preferential 
trade.”
Resolution of Toronto Board of Trade.

The Toronto Board of Trade at its 
.limitai meeting held on October 30th, 
I Ml 13, adoped the following resolution:

•1 Whereas, it is generally recognized 
that an advantageous commercial bond 
is the strongest link in national unity 
.uni that the maintenance and strength
ening of trade is the keystone of a na
tion’s successful development;

"And whereas, the existence of an 
empire is largely dependent , upon the 
material prosperity of its |ieo|)le,

"It is resolved, that in the opinion of 
this meeting the bonds of the British 
Empire would he materially strengthen
ed and I he union of the various parts of 
Ills Majesty’s dominions greatly eon- 
ululated by the adoption of a commer- 
' ml policy such as was outlined hv the 
Right lion. Joseph Chamberlain at Glas- 

■ u on the lith day of October, 11)03, and 
lIml the Board i f Trade of the city of 
lonuito supports that policy.”

Resolution of the St. John Board of 
Trade.

In illustrate the opinion of the busi
ness men of the Maritime Provinces a 
resolution adopted by the St. John, 
NIC. Board of Trade at a meeting held 

a 3rd November, 1003, is set forth as
iidlnu s :

Whereas, the vast natural resources 
i the British colonies are rapidly he- 
■ining the stay and security of the Em

pire. and,
"Whereas, in Canada especially, the 

in-reuse in railway construction, the 
• miniums agricultural development and 
Re unprecedented immigration since 

lotto have assured her commercial fu
ture, and, whereas, the strengthening and 
maintenance of colonial trade is the 
eystone of the Empire’s stability ;

Therefore, resolved, that this Board 
■ f Trade is of the opinion that Great 
Britain will best serve the trade and 
labor interests of the United Kingdom 
ami her colonies by establishing a reei- 
I rceal preferential trade within the Em

pire, whereby, at all British ports, Brit
ish goods would be admitted at a lower 
rate of duty than foreign goods ;

“And further resolved, that this board 
appreciates the far-seeing and courage
ous statesmanship of the ex-Colouial 
Secretary, Hon. Joseph Chamberlain, as 
shown by his efforts to secure fiom the 
British electorate a mandate to nego
tiate for such preferential arrangement 
within the Empire.”
Resolution of Vancouver Board of Trade.

At the monthly meeting of 6th May. 
1902, the following was adopted and for
warded to Sir Wilfrid Laurier, viz. :

“Whereas, in the opinion of this board 
it is of the utmost importance to the 
principle of the Imperial Unity of the 
Empire that there should be an inter
change of the products of the different 
portions of the Empire and that this end 
can only be satisfactorily attained by 
.a mutual interchange under a system 

« f rebate of the customs duties being

If the Imperial (lovernmcnt are 
prepared to adopt the preferential 
policy and give onr products ex
emption from the duties now im
posed or hereafter to l>e imposed 
on foreign goods, we will Ik- pre
pared to grant some further in
ference, subject to certain con
ditions — Hon. IV. -S’. Fielding, 
Finance Minister of Canada.

allowed on products coming from other 
parts of the Empire, as against similar 
products from foreign countries; and 

Whereas, the Dominion of Canada 
has already put this principle in active 
operation by allowing 33 1-3 per cent, 
rebate of the customs duties mi articles 
living the product of the United King
dom, British India, etc., and
“Whereas, the Commonwealth of Aus

tralia and the African colonies are large 
consumers of lumber and tisli, both of 
which are among the chief products of 
the Province of British Columbia, and 
both of which can lie supplied in sulti- 
eient quantities to till the demand of 
these colonies and this at no greater cost 
than from a foreign country;

“Resolved, that in the opinion of this 
board, the Right Hon. Sir Wilfrid 
Laurier, Premier of Canada, at the 
meeting of the premiers of the different 
colonies expected shortly to take place 
in London, England, should urge the

claims of Canada to a preferential treat
ment of its products alike in the United 
Kingdom and the colonies, and should 
endeavor to obtain the same by proffer
ing similar concessions on the part of 
the Dominion.
Canadian Legislatures Favor the Prefer

ence.
The Legislative Assemblies of New 

Brunswick in the east and of Manitoba 
in the west have passed resolutions ex
pressing their confidence in the value 
of the Canadian preferential tariff and 
the advisibility of establishing prefer
ential arrangements within the Empire. 
The passing of these resolutions was 
naturally accompanied by a display of 
party spirit, so far as the wording was 
concerned, lint in both eases it was ap
parent that the vital issue was a nation
al affair and above the realm of part y 
politics.

The resolution of the New Brunswick 
Legislature is couched in the following 
terms :

*■ Resolved, that this House believes 
that the adoption of the principle of 
preferential trade throughout the British 
Empire would greatly stimulate com
mercial intercourse, and by promoting 
the development of the resources and in
dustries of the several parts strengthen 
the Empire. That this House has 
watched with great interest the progress 
of the discussion of this question in the 
l nited Kingdom. South Africa and 
throughout Canada, and desires to ex
press its heart) sympathy with every 
effort made to accomplish by constitu
tional methods the commercial organ
ization of the Empire on the basis of 
such Preference.

■ ‘This House also desires to express 
its approval of the voluntary action of 
the Government and Parliament of Can
ada in extending a preference to the 
manufacturers and products of the 
Mother Land, which was a great stride 
forward along the line of Imperial 
unity, and afforded most striking proof 
that the poeple of Camilla were heartily 
in sympathy with the movement in favor 
of inter-imperial trade preference, which 
in the opinion of this House will he 
productive of most beneficial results 
not only to the Mouther Country but to 
all parts of the Empire..”

The Empire League’s Statement.
The British Empire League, an organ

ization which has at heart the welfare 
of the Empire and can be relied on to 
express an unbiased opinion on Imperial
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affairs, lias branches in all parts of the 
British dominions. On March Hi last, 
the Canadian branch met at Ottawa. 
The attention of the branch was direct
ed to the prevalence in (ireat Britain of 
the opinion that Canada repudiated the 
preference already granted and was not 
in favor of the preferential policy. A 
strong resolution, denying this charge 
was moved by the Hon. J. Israel Tarte, 
M.P.. a prominent French-Canadian ex- 
Mmister and seconded by Benjamin Rus
sell, K.C., M.P., a prominent Liberal, 
and unanimously carried. The resolu
tion reads that :
“Whereas, the Canadian Parliament 

in the session of 1 S!)7 gave (ireat Britain

favor of the United Kingdom ; (I») by 
raising the duties against foreign im
ports ; (c) by imposing duties on cer
tain foreign imports now on the free 
list ;
“Therefore this league expresses its 

regret that the assertion should be made 
in (ireat Britain, that Canada is not in 
favor of a mutual preferential tariff. ”

The Manufacturers.

One would naturally suppose that if 
there were any opposition to the pres
ent preference to Great Britain and to 
preferential tariffs in general, it would 
emanate from the class likely to be most 
seriously inconvenienced — in other

At the last annual meeting of the 
soeiation held in Toronto in September, 
1903, the resolution of the preceding 
year was again carried without opposi
tion. It is worded as follows:
“ Resolved, that in the opinion of this 

association the changed conditions which 
now obtain in Canada demand the inim. 
diate and thorough revision of the tmiii 
upon lines which will more effectu.ilh 
transfer to the workshops of our I hi 
minion the manufacture of many id' the 
goods which we now import from other 
countries ;
“That, in any such revision the in 

terests of all sections of the community, 
whether of agriculture, mining, lishinv.
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a preference which is now 33 1 -It per 
cent, in favor of her products in the 
( 'anadian market ;
“And whereas, in 18! 18 the Canadian 

Parliament gave a preference to West 
Indian sugar;
“And whereas, at the Imperial Con

ference of 11)02 the Canadian Premier 
in order to carry out the principle of 
mutual preferentiSl tariffs, offered in 
addition to the present preference to 
recommend to Parliament an additional 
preference on lists of selected articles, 
(a) by further reducing the duties in

words, the manufacturers of Canada. 
Such, however, is not the case. Taking 
the Canadian Manufacturers’ Associa
tion, an organization comprising over 
1,400 manufacturers in the Dominion, 
as the mouthpiece of the industrial in
terests of the country, it will be found 
that no more outspoken supporters of 
the preference are to be found in the 
land. The association annually re- 
allirms its confidence in the usefulness 
and value of the preference to the peo
ple of Canada.

or manufacturing, should be fully con 
sidered, with a view not only to tic 
preservation, but to the further develop 
ment of all those great natural indu- 
tries ;
“That, while such a tariff should 

primarily be framed for Canadian ii 
terests, it should nevertheless give a 
substantial preference to the Mother 
Country, and also to any other part oi 
the British Empire with which recipiu 
cal preferential trade can be arranged, 
recognizing always that under any other 
conditions the minimum tariff must af
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BRAND

If you want to handle the best goods you 
must have the “TARTAN BRAND.” Write 
us for full particulars if our travellers do 
not call on you.

Fully guaranteed by

BALFOUR & CO.. Hamilton
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Canned Vegetables 
Canned Fruits 
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Spices
Baking Powder
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fold adequate protection to all Cana
dian producers. ”

An incident occurred during the pro
gress of the convention of Canadian 
manufacturers which illustrates their 
firm support of the preferential pro
posals. During the afternoon session 
< f the first day of meeting word arrived 
that the Hon. Joseph Chamberlain, the 
exponent of the preferential policy with
in the Umpire, had resigned from his 
office of Colonial Secretary in the Brit
ish Government. A telegram was im
mediately prepared and forwarded to 
Mr. Chamberlain, expressing in the fol
lowing terms the sentiments of the as
sociation at this crisis :

“The Wight I Ion. Joseph Chamber
lain. London, England. The Canadian 
Manufacturers' Association, in enliven,* 
lion assembled, desire to express our 
deep regret that your withdrawal from 
the British Cabinet has been rendered 
necessary. This association has fol
lowed your proposals with the greatest 
solicitude, and hopes your efforts to 
adapt Créât Britain’s fiscal policy to 
existing conditions will continue to lie 
vigorously prosecuted. ”

Public Men.
Sir William Muioek. Postmaster-fgen

eral in the Laurier Ministry, speaking 
at the meeting of the British Empire 
League in Canada on March (>, BIOL 
stated that. “The great mass of public 
opinion in Canada would welcome reci
procal trade between Canada and Créât 
Britain and between Canada and the 
other parts of the Empire, satisfactory 
to lhe various contracting parties, and 
when opinion in ( 1 real Britain is si i Hi - 
eiently crystallized to enable represen
tatives to negotiate terms, there will be 
found to lie a hearty response from those 
who will represent Canada on that oc
casion. ’ ’

Sir William then moved the adoption 
of a report in which was the following: 
“Mr. Chamberlain has resigned from his 
position in the Cabinet and has gone out 
to light the great battle for the consoli
dation and preservation of our Empire 
before the public at the polls. He has 
entered upon the light with extraordin
ary energy and ability. He ligs estab
lished a propaganda of great strength 
and power, lie has brought the question 
into the fore-front of British politics, to 
the exclusion almost of all minor ques
tions. The newspapers, magazines and 
weekly journals are teeming with articles 
and letters pro and con. Books are be
ing published on bo|h sides of the oues-
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tion, and public attention is keenly 
aroused. The league in Canada is in 
earnest and hearty sympathy with Mr. 
Chamberlain in the spirited and dis
interested efforts lie is making, to carry 
into effect what we in Canada have for 
so long been striving.”

Sir Mackenzie Bowel], an ex-Premier 
of the Dominion and the Conservative 
leader in the Senate of Canada, speak
ing at the same meeting, in seconding 
the adoption of the above, remarked, 
‘‘Canada will be prepared to make 
great concessions in order to bring about 
the desired result (e.g. reciprocal trade 
relations) and Britain must meet us in 
the same way.”

Sir Mackenzie Bo well’s latest deliver
ance on this subject was April 14th last, 
when preferential trade in the Empire 
was the subject of brief discussion in 
the Senate. It arose over the alleged 
anti-preferential. remarks of the Can
adian Emigration Commissioner in re
gard to preferential trade. During his 
remarks Senator Bowell said: ‘‘My own

/•or the sake of knitting together 
and muting a stronger liontl lie- 
tween the Home Government /mil 
ourselves,/ would he i/uiteprc pared 
to go a certain distance further 
(/.<• in giving a preference), pro
vided it ilid not dcstror the indus
tries of Canada —Sin AfacKcnzic 
Howell, ex-Premier jft Canada

view upon that question in a very few 
words is that if we ever expect to obtain 
preferential trade between the Mother 
Country and the colonies we must be 
prepared to make certain concessions 
perhaps in some respects further than 
we have made. I might elaborate I hat 
idea, but I do not propose to do so now. 
Everyone knows that ever since 1 have 
been in public life 1 have been a very 
strong advocate of what is termed a pro
tective policy. Whether right or wrong, 
the older 1 get the more I am convinced 
of the correctness of that policy in a 
country like this; but for the sake of 
knitting together and creating a stronger 
bond between the Home Government and 
ourselves, I would be quite prepared to 
go a certain distance further, ptovided 
it did not destroy the industries of 
Canada.”

Causes of Erroneous Opinion.
Much of the erroneous opinion which 

exists in England with regard to Can
ada’s attitude towards the preference,
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arises from two causes. In the tii-i 
place English opinion has been inllu 
enced harmfully by the statements ,,f 
certain enemies of the Imperial poli, 
in Canada, who have misrepresented the 
sentiment in this country. In the see 
ond place the statements of friends of 
the preference have been perverted n, 
suit the interests of those persons h, 
England who are anxious to place „ 
false face on the question.

To illustrate what is meant bv tin—• 
statements one need but refer to t 
instances of recent occurrence. A cer 
lain British journal sent a staff co
respondent to Canada to investigate the 
preferential question and incidentally to 
enquire into Canada’s abilities to sup
ply wheat to Britain. He was refer 
red to a gentleman whose word hoar- 
great weight in the Old Country, hut 
who is decidedly hostile to Imperial in 
terests. This gentleman on hearing his 
errand, immediately advised him to g,, 
to Minneapolis, the centre of the EniteJ 
States Hour industry, and make enquii 
ies there.

An instance of the second method of 
biassing English opinion is supplied I, 
another gentleman favorable to ihr 
preference, who was likewise interview 
ed by the correspondents of two anti 
Chamberlain newspapers in Britain. In 
stead of allowing the gentleman to ,1,* 
the talking, the journalists proceeded 
to lake matters into their own hands. 
The result was the interviews appeared 
in the British newspapers, but so ex 
pressed, as to be entirely misleading.

A Further Preference Offered.
It has been contended in Great Bri 

lain that Canada has already given tIn■ 
utmost preference possible to British 
goods and that she is not prepared to — 
any farther. This opinion, which ha- 
unfortunately gained credence in tic 
old land, is entirely erroneous. Canada 
made distinct advances at the conIV, 
cnee of colonial premiers.

In the words of the lion. Mr. Kiel'1 
ing, one of Canada’s representatives .,t 
the conference: ‘‘Not only was the sal, 
jeet discussed again and again in tic 
conference, but we had frequent npp>n 
I unities of discussing it with the Bril i i* 
Ministers individually, and particularly 
with Mr. Chamherlan and Mr. Gera ht 
Balfour, the president of the Board ,*l 
Trade. We contended, as appears in tie 
blue book containing the proceedings "I 
the conference, that the preference wa
llet only of sentimental value but also 
of great material value to the Brit-ii
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RETURNED
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^NVxV.ïr PLEASING
BSiiivi

THE MECCA .

to the lady of the house when entertaining 
her friends in a cup of Coffee, to have the 
satisfaction of knowing that she is present
ing them with one of the choicest and most 
popular brands of goods now being sold 
throughout Canada !

Its strength will surprise you ; its per
fect flavor and aroma delight you ; it will 

save you many a disappointment by handling these goods ; there is nothing that detracts 
from the pleasure of the breakfast table so much as a remark that the Coffee is very poor. 
This difliculty will never occur when MECCA COFFEE is used.

These goods have had to line up and take their stand side by side with all the popular 
brands now offering to the public ; and what has been the result ? MECCA stands 
to-day as a Giant whose popularity is tht^envy of rival competitors, the admiration of all 
lovers of this cheering cup.

Our experience of many years has taught us that there will always be a demand for 
high-grade goods. *X

John Smith, of Tonawanda, can endorse anything from a baking powder to a horse
less carriage without injury to himself and without much help to the article endorsed : 
Imt when hundreds of the foremost grocers of Canada to-day are sending us orders for 
flECCA COFFEE we feel that we have in our possession a brand of goods that we can 
sincerely recommend as a leader to all grocers who delight to please their customers.

You cannot procure any commodity in your line that will be productive of so good 
results as flECCA COFFEE-

VVe respectfully await your solicitation for a sample, which we will have pleasure in 
forwarding with despatch. These goods are carefully packed and sealed in 25-pound tins, 
and always fresh, as we roast every day. This will always guarantee you fresh goods.

JAMES TURNER (Q. CO.
HAMILTON, ONTARIO.

"SSMiKyS MECCA and DAMASCUS COFFEES. ül'AïïiMS 8AM LAVS PURE INDIAN TEA
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RIGHTS OF FOREIGN CREDITORS IN BANKRUPTCY
CASES.

(From United States Consul Monaghan, Chemnitz, Germany.)

trader and manufacturer. While we 
(•«intended that the preference already 
granted was of more value to Great 
Britain than the British officials had 
been disposed to admit, we told them 
that if the Imperial Government were 
prepared to adopt the preferential policy 
and give our products exemption from 
the duties now imposed or hereafter to 
he imposed on foreign goods, we would 
he prepared to grant some further pre
ference, subject to certain conditions 
which were clearly laid down.”

A Warning.

Before concluding this article, which 
has been primarily intended to prove 
that the vast majority of the Canadian 
people are in favor of the preferential 
treatment of British goods and would 
gladly welcome reciprocal arrangements 
throughout the Empire, a note of warn
ing must be sounded. Though Can
adians are at present intensely pro- 
British in their sympathies, and though 
the Imperial spirit is strong, a continu
ance of this state of mind cannot be 
taken for granted for long. A national 
spirit is growing in Canada, fostered by 
an intense pride in the vast resources of 
forest, sea and mines, with which she 
has been blessed. A change of attitude 
towards Britain is far from impossible; 
and, on the question of the preference, 
Canada may prove intensely sensitive. 
In the words of Hon. Mr. Fielding in 
his last budget speech, ‘‘Putting aside 
other considerations, if the British Gov
ernment and people do not show any 
appreciation of the value of the prefer
ence, then so far as the British Govern
ment and people are concerned, they 
cannot complain if we see fit to modify 
or change that preferential tariff.”

Though reciprocity with the United 
States is practically a dead issue, to
day, its revival is by no means a remote 
possibility. Were the United States to 
take it into its head to offer favors to 
Canada me former might become a 
strong rival to Britain in this country. 
Then, without reciprocal treatment from 
Britain, Canada might be led to turn 
from the Mother Country to her neigh
bor to the south. The danger to British 
interests is by no means as impossible 
as it may seem at present.

FRANCE.

' 1 ' HE laws of France do not require
J that foreign creditors shall be 

represented before the courts by 
an attorney. This procedure is not 
alone superfluous, but also dangerous, 
for the attorney’s fees are not regulated 
by law when dealing with foreign credit
ors and can he very much in excess of 
that prescribed by the French law.

In France it is customary and advis
able, in a case of bankruptcy, to ap
point a local executor; most of these, 
men belong to the commercial courts. 
These officials look after the interests of 
foreign creditors with a great deal of 
care, and, as a rule, obtain very good 
results. The usual method of procedure 
in such Cases is for the foreign creditor 
to receive an official notification of the 
failure from an executor wherein he of
fers his services. If one has no regular 
representative at the place of failure, it 
is wise for him to accept the executor’s 
offer and sign the power of attorney 
which he always incloses.

RUSSIA.

The laws in Russia pertaining to 
bankruptcy are very severe. A mer
chant in Russia can be declared bank
rupt if his liabilities exceed 1,500 rubles 
($772.50) and he has not the ready cash 
to meet the same. He can be arrested 
and his retention depends on the good 
will of his creditors. It is claimed that 
this law has a very good effect on the 
business world, for it destroys the op
portunity of a certain class of business 
men to shirk the responsibilities which 
they have toward their creditors.

A creditor who enters claim against a 
bankrupt must deposit 75 rubles ($38.63) 
for the cost of court. All foreign 
creditors must make claim within 
twelve months after date of failure, 
otherwise their claims are void.

In Russia the court publishes the fact 
of the bankruptcy, hut gives no official 
notification to the creditors; for this, 
reason .foreign creditors know nothing of 
the existing conditions until it is too 
late.

For the above reasons it would be 
wise for exporters to keep a watchful 
eye on their outstanding debts in 
Russia.

ITALY.

In Italy creditors have the right to 
demand 6 per cent, interest on all debts 
not paid when due. Regularly accepted 
drafts which are not honored at expira
tion can at once go to protest, hut must 
pass through a notary’s hands. The 
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court executor can perform this duly, 
but the law demands several days’ gi u., 
before the belongings of the debtor i 
be sold.

All business men in Italy are coin 
pel led to keep two account hooks, au,I 
each and every transaction must he ei, 
tered in each of these books. When u 
page is full a Government official conns 
and examines the same, and, if he lino, 
it in order, stamps, numbers, and sign, 
it.

In case a merchant is pressed for pa, 
meut by a creditor and he can prow 
by his account book that his resources 
are greater than his liabilities, the emu i 
will grant the merchant six month 
time to settle up with his creditors 
During these six months his business is 
watched over by an official from lIn- 
court and a representative of the credit 
or or creditors.

In the case of bankruptcy, creditors 
must send in their claims to the official 
who has charge of the case. All claims 
of foreign creditors must he attested to 
in order to show correctness of I lie 
creditor’s demands.

TURKEY

All cases of debt between Turks ami 
foreigners are dealt with in the local 
courts. In such cases a consulate’s 
dragoman is present to protect the in
terests of the foreign creditor and to see 
to it that the court proceedings are m 
keeping with the law. In Smyrna for
eign creditors have a still greater pro
tection; for, apart from the dragoman, 
there are two other consular repiesenla 
lives at the court.

In case plaintiff and defendant are of 
different nationalities, the court is held 
at the consulate of the defendant. It 
is claimed that it is very hard » i get 
justice, on the ground that 'he sym
pathy of the court (consulate) is usu.V'v 
with the defendant, and under these con
ditions the costs of court are very high

Foreign merchants who find it neces
sary to bring suit against insolvent 
Turkish firms will always do better to 
compromise rather than bring the mat
ter to court, for as a rule there is but 
little left for the creditor.

NORWAY ANI) SWEDEN

In these countries the only thing lot a 
creditor to do is to send in his claims 
and make sure that the same are recog
nized. After this has been done lie has 
the right to refuse to accept the propo
sitions offered by the bankrupt, and -an 
insist upon court proceedings, in case lie 
believes the bankruptcy was brought 
about with dishonest intentions.
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MAPLE LEAF 
MOCHA and JAVA

Coffee
THE

LEADING
HIGH-GRADE

COFFEE
THROUGHOUT

THE
DOMINION.

THOMAS WOOD &Cœ
IMPORTERS AND ROASTERS

BOSTON & MONTREAL. 
pLritV ii in, i FORMITYand 
^ SCEULUNC>Tj^

•MAPLE LEAF
MOCHA AND JAVA BLEND

46 Years on the Market..
À S pure and strong and honest as when 

kept by your father or your father’s
^ ^iher. A Vinegar which has kept pace with

A .Athe^fnarch of progress.

ROP US A CARD FOR QUO- 
TATIONS AND DISCOUNTS.

THE OZO CO.. Limited
PicKles
Vinegars
Saxiues MONTREAL. Jellies

Ketchups
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are known throughout Canada.
They are handled by all the leading 
dealers and are asked for by every

body who knows what a good Brush, Broop^or Pail is.
They are the most satisfactory goods a dealer can handle, 
for <pce used they are always asked for again.

—We manufacture every class of Painters’, Household, Toilet 
-and Stable Brushes, Brooms, Whisks, Pails, Tubs, Wash- 

—boards, Clothespins, Baskets, Bowls, Step Ladders, Screen 
—Doors and Windows, Matches, etc., etc. Look for our name 
—on every article.

FACTORIES
LIMITED

Head Office : TORONTO.
Montreal Branch : i and 3 DeJBresoles St.
London Branch : 71 Dundas St.

)
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UNITED
OPERATING :

Boeckh’s Toronto Factories,
Bryan’s London Factories,
Cane’s Newmarket Factories.

er9s Business

Cane’s Newmarket Woodenware
Bryan’s London Brushes

to supply the best article he can for his customers’ 
good money. This is necessary to hold trade. Every housekeeper 
and every artisan is looking for the best for their money at this season 
when homes, factories, warehouses, steamers, etc., are^j^pg^renovated.
The high standard of quality and low prices of IIJp 

RETURNED
JUL J, Boeckh’s Standard Brushes 

Boeckh’s Celebrated Brooms

r

It’» the Deal-
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1 BRISTOL AND THE CANADIAN EXPORT TRADE

port traffic. It is the natural port for 
the import of Canadian and American 
produce, being 32 mills nearer tr New 
York than Liverpool and 26 miles nearer 
than Southampton, and four of the larg
est systems of railway, viz., the Great 
Western, Midland, London and South- 
Western, and London and North-West
ern companies have access to the docks. 
By means of special trains which are 
run over the two former lines, dead meat 
and perishable goods are delivered di
rect ex liners into the Central London 
Meat Market in four hours, and into 
Birmingham in three hours after being 
loaded up at Avonmouth dock.

The management of tin- docks is in 
the hands of a docks committee,who have 
entrusted the active control to the hands 
of Mr. F. B. Girdlestdne, secretary- 
treasurer of the committee. To give 
some idea of what has been ac
complished since Mr. Girdlestone be
came general manager, we may 
mention that the capital of the unit
ed undertaking has risen from £1.-

Mr. F. B. Girdlestone 
Secretary and General Manager Bristol Docks

L
IVERPOOL has always been 

regarded by people or this 
side of the ’Atlantic, as the 
“Mecca” of Britain’s trans- 
Atlantic trade, and that 

splendid port lias certainly absorbed a 
meat proportion of the traffic with Am
erica. But a rival has arisen. The port

Avonmouth and the greatly increased 
and increasing size of vessels employed 
therein, the corporation are construct
ing a new dock at Avonmouth at an 
estimated cost of two millions, connect
ing with the present dock, having a 
lock 850 feet in length by 100 feet wide, 
which vessels of the largest type afloat 
or building will be able to enter at prac
tically any state of the tide.

The port of Bristol, situated as it is 
at the head of the great estuary of the 
Bristol channel which runs up towards 
the middle of the southern half of Eng
land, possesses excellent docking facili
ties, accommodation for very large ves
sels at Avonmouth and Portishead and 
for moderate sized vessels at Bristol— 
thus affording great advantages for the 
economical distribution of seaborne 
commodities among the thickly inhabited 
mining districts (if South Wales and the 
large industrial and agricultural centres 
in the midland and western counties 
and for the export of minerals and 
manufactured goods.

of Bristol is now bidding for a larger 
share of the ocean trade and her pre
tentions are well supported.

Especially towards Canada does the 
ancient port look for the fulfilment of 
those dreams of greatness which her 
business men have been indulging in. 
And it would not be surprising if the 
future should witness the establishment 
of an enormous traffic between Bristol 
and Canada.

The present dock system within the 
port of Bristol comprises a dock of 111 
acres at Avonmouth on the Gloucester
shire side of the mouth of the River 
Avon with a lock 485 feet by 70 feet, and 
one of 12 acres with a lock 444 feet by 
66 feet at Portishead on the Somerset 
side, and a floating harbor 70 acres in 
extent in the heart of the ancient city, 
all fitted with commodious sheds and 
modern appliances for the quick and 
economical handling of goods.

Owing to the-considerable expansion 
taking place in the Canadian trade at

General View Avonmouth Dock, Bristol.

With its excellent geographical and 
maritime position and direct railway 
and canal communication from the 
ship’s side to all the leading centres of 
commerce, Bristol possesses great ad
vantages for the distribution of im
ported goods and the collection of ex

500.000 to £2.750,000, and the revenue 
from £105.000 to £426,000 : while the for
eign tonnage has increased from 591.000 
net register to 925.000 tons, and the 
weight of merchandise handled annually 
has gone up front 339,000 tons to 1.200.- 
000 tons.
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V'HE following varivties of pears are 
most in demand in firent Britain, 
Bartlett. Duchess, Cornice, Bose, 

Anjou, Easter Beurre, Louise Bonne. 
Keiffer.

Picking.
The most important point to he ob

served in picking pears for export is the 
degree of ripeness which they have at
tained. As a rule pears should have 
attained almost their full size, hut not 
have turned to the ripening color. Bart
lett should he quite green and film when 
picked. Especial care is required in 
selecting Clapp's Favorite, as this var
iety is apt to decay at the core, or “go 
sleepy. while apiieuring quite sound. 
This is one of the chief reasons why it 
is not recommended as an export variety. 
It need hardly he added that great care 
should he exercised in picking, to see 
that the fruit is not bruised to the slight
est extent. It would he well to have 
peais always picked into canvas-lined 
baskets.

Handling.
Pears should he handled even more 

carefully than eggs. On the journey to 
the packing house they should he car
ried in a spring wagon so as to avoid 
unnecessary jolting. Export fruit which 
is to go forward in cold storage should 
be placed in a cool packing house or 
cellar immediately after picking and 
should remain there loose in the baskets 
until it can be wrapped and packed. 
These latter operations should never 
take place while the fruit is in the sun 
or is still warm, but not more than 24 
hours ought to elapse between picking 
and storing.

Grading.
In grading pears for export it is 

necessary to leave out all diseased, over
ripe or damaged fruit, and all under
sized specimens. Bartlett pears meas
uring less than 21-4 inches across the 
core are not recommended for export. 
It may be argued that a 21-4 inch Bart
lett pear is a very good and attractive 
fruit ; but it should be borne in mind 
that the British purchaser is accustom
ed to very large and uniformly perfect 
specimens of this variety, coming from 
France and California. In the inevit
able comparison between Canadian pears 
and those of the same varieties coming

from other sources, the small-sized Can
adian Bartlett or Duchess is sure to 
suffer. It is a well known saying that 
I he Duchess is worthless if it weighs 
less than four ounces; while this may 
not be strictly true, it is undoubtedly a 
fact that a small Duchess is not wanted 
in the British market. The Duchess is 
normally a large pear and should meas
ure at least 2 1-2 inches, preferably 
more, in order to he selected for export. 
Any ill-formed or mis-shapen specimens 
should be rejected in grading. The

W. A. MacKinnon,
Chief of Fruit Division, Ottawa.

operation of grading may be summed up 
by saying that its purpose is to secure 
a number of packages uniformly filled 
with perfect specimens of good size.

Wrapping.
Every pear which is shipped to Great 

Britain should be wrapped separately 
in paper. The ordinary tiuue paper, or 
light weight manilla, has proved very 
satisfactory, though good results have 
been obtained by a double wrapping, 
the inner being of waxed paper. The 
paper used should be more than large 
enough to enclose the specimens in order 
that there may be no danger of its slip
ping off. Moreover, the additional 
paper helps to prevent the pears rub
bing against each other or being bruised 
against the sides of the case. It is the

universal opinion of the leading British 
importers that no pears should be sent 
from America without wrapping.

Packing.
The fruit should be closely and neatly 

packed with the stems turned all one 
way if possible, and so arranged as to 
completely till the package without the 
addition of any excelsior, or paper shav
ings. If packing material is necessary, 
only so much should be used as will pre
vent the fruit from rattling in the case. 
If the pears have not room to rattle 
about individually, the package may be 
considered tight enough, even if by 
shaking the entire mass may be made 
to shift slightly in the package.

It is a common practice in Ontario to 
use one of the narrow sides of the half 
case as a lid; but in British markets one 
of the broad sides is removed to expose 
the fruit. It would therefore seem ad
visable to adopt the Californian method 
which is to lay the case flat to be pack
ed, using one of the broad sides as the 
bottom. This is removed when the fruit 
is exposed for sale, showing a carefully 
prepared and regular surface.

Packages.
The half-case, as used by California 

shippers, or the variation of it used by 
Grimsby and Burlington shippers, is 
most favored in Great Britain. Some 
importers go so far as to say that it is 
the only proper package for Canadian 
pears. This package, which is com
monly made of pine, holds about 20 
pounds, net, of fruit. The ends are of 
5-8 inch, or thicker, and the sides of 
3-8 inch material. The inside measure
ments are approximately as follows : 
4 1-2x11 3-4x18 1-2 inches.

A case holding a number of trays, 
each divided into compartments similai 
to those in an egg-case, is sometimes 
used for exporting very high grade fruit 
If this ease is used, special care should 
be taken to see that the fruit is made to 
tit the compartments snugly. This ma.' 
be done by the use of small quantities 
of paper shavings, or of ample wrappers 
for the fruit. If this is not done, tin 
pears will be more or less injured, and 
even blackened, by rattling about in tin 
compartments.

A box holding about 40 pounds, ne
uf fruit is sometimes used with succès - 
but this package should be adopted on; 
when the pears have unusual firmnes 
and carrying quality. If tender pe;n 
are shipped in a large package tin 
weight is too much for the bottom laye - 
and the difficulty of cooling is great i.



May 20, 1904 THE CANADIAN GROCER

A DOUBLE PROFIT
Royal Baking Powder yields a greater profit to 

the grocer in proportion to the number of cans sold 
than cheaper and inferior powders.

The profit per cent per can on cheap baking pow
ders may look big—but if you will stop a minute to 
estimate the total profits on an equal number of cans 
of Royal, you will sell Royal every time.

Royal Baking Powder gives greater satisfaction to 
the housekeeper because it is pure and healthful and 
always sure in results.

You seldom have complaints about the flour, eggs, 
butter, etc., from a housekeeper who uses Royal Baking 
Powder. Why is this?

When you sell Royal you not only please your 
< ustomers but maintain your reputation for selling 
only reliable goods.

This increases trade and swells your profits.

You profit doubly when you sell Royal Baking 
Powder.

ROYAL BAKING POV 1ER CO.. NEW YORK.
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fruit leaves the packing house, it should 
be shipped in refrigerator cars to the 
sea port, and there transferred without 
delay to the cold storage or cooled air 
compartment.

Storage.
It is not, as a rule, a satisfactory ex

periment to endeavor by storage to place 
fruit on the market long after its sea
son is past. Storage may be employed 
to tide over periods of congestion or to 
lengthen out the seasons, but not to in
vert them. Recent experiments have 
shown that pears will keep best if they 
are (1) Entirely free from bruises or 
other injuries; (2) if they are packed 
when they have attained nearly full size, 
but have not begun to “ripen”; (3) if 
they are placed in cold storage imme
diately after picking, and (4) kept at 
a temperature between 32 and 34 de
grees.

Summary.
The exporter of pears must never lose 

sight of thé fact that in the British 
markets he has to compete with the best 
fruit in the world ; that the French ex
porters have attained almost to perfec
tion in their system of grading and 
packing; that the Californian exporters 
place upon the market annually thou
sands of eases filled with practically 
perfect fruit, of large size and excel
lent appearance ; and that, therefore, 
only the most rigidly exclusive grading 
will result in the selection of such Can
adian pears as will win a place in the 
esteem of the public, in competition 
with the shipments already familiar to 
them. One further fact is of import
ance, namely, that pears are sold indi
vidually or by the dozen, after passim- 
through the hands of the importer and 
wholesaler; that each individual )>ear 
which comes from Canada is scrutinized 
first by the retailer, before being placed 
on show, and then by the consumer when 
it is purchased. The presence of a few 
peril's in unsatisfactory condition re
duces the retailer’s profit, and as a con
sequence renders him less anxious P 
repeat orders for fruit from.the same 
source. The Canadian exporter should 
therefore grade carefully so as to have 
only one size in a package, and to ex 
elude rigidly all under-sized or defec
tive fruits. He should also exercise 
care in packing in uniform packages, 
plainly marked with the name and ad
dress of the shipper, the variety and 
grade of the fruit, the word “Canada” 
always occupying a prominent position.

ous circulation. The temperature is not 
as low as that in cold storage chambers, 
but is very satisfactory if the fruit is 
in perfect condition.

Firm pears have been carried suc
cessfully in ordinary well ventilated 
compartments on board ship. This 
method may be found quite safe during 
the late Autumn months, but if tilt fruit 
is at all ripe or in any way damaged, 
it will not stand the journey.

It should always he borne in mind 
that the function of cold storage cham
bers and cooled air compartments on 
steamers, is to retain the chilled fruit 
at a relatively low temperature. It is 
unfair to expect these compartments to 
perform the work of cooling large 
masses of warm fruit. If, therefore, the 
weather is inclined to be warm when the
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increased. It need hardly be said that 
pears should never be exported in bar
rels.

All eases should be protected by half
inch strips of wood running across the 
ends, so that when the cases are piled 
one above another the weight of the 
upper ones will be borne by these strips 
and not allowed to rest upon the fruit 
of the lower packages. These protect
ing strips also serve the purpose of 
separating the packages sufficiently to 
allow a circulation of air about them.

Marking.
As the object of marking a package 

is to advertise the kind, quality and 
origin of the goods, these three facts 
should be indicated clearly, neatly and 
prominently. The marks on a package 
should be as few and distinct as pos

sible . They should appear on both ends 
of the pear case, and should indicate 
the grade and variety of the fruit, as for 
example, “No. 1 Bartlett Pears”: the 
name and address of the shipper, as for 
example. “.). ('. Thomas. Niagara”: 
and the country, “Canada. ” With the 
exception of the word ‘•Canada,” the 
Fruit Marks Act, 11101. requires every 
closed package to be marked as above. 
In addition, owners would do well to 
give every packer a number, which will 
appear on every package put up by him. 
thus serving to identify his work.

Shipping.
Early and tender pears such as the 

Bartlett, should be shipped in cold stor
age at a temperature not above 40 de
grees. If there are facilities for gradu
ally warming' the fruit when it is taken
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out on the other side it might be car
ried at 32 degrees, at which temperature 
pears keep longest ; but as. in most cases, 
the fruit will be taken immediately 
from the cold storage chamber on board 
ship to the open air, it is not recommend
ed to have it carried at a temperature 
lower than 30 degrees. Sudden and 
great changes of temperature are injur
ious to the fruit. Care should also be 
taken to see that spaces are left, in order 
to facilitate the circulation of air about 
the packages.

The later and harder varieties of 
pears, such as the Duchess, may, if the 
weather is reasonably cool and the fruit 
perfectly firm and green when shipped, 
be sent forward in cooled air chambers. 
The current of cool air is supplied by 
powerful fans which keep up a continu-
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Our Stronghold
Pure Gold Spices are absolutely pure goods, guaran

teed so by the following guarantee :

Limited
THe Pure Gold Manufacturing Co.

MANUFACTURE THREE GRADES OF PURE SPICES.

And no Adulterated Spices whatsoever.
THESE PURE SPICES ARE PACKED AS FOLLOWS :

PURE GOLD w sr J ARDINE’S w 
REGALb

KT JARDINETS
(V.rr Choice) __ ___ _ _ (Selected)

III Label
(Fine)

THESE SPICES ARE WARRANTED TO CONTAIN

No Shells, No Spent or Cheap Goods, Nor Fillers of Any Kind
THEY ARE ABSOLUTELY PURE AND GUARANTEED TO PLEASE

This statement accompanies every package of spices sent out by us. The stand we 
have taken has been declared by many too high, and fault has been found with us.

The Government’s express requirement is perfect whole spice with nothing added 
and nothing taken away. To those who know the trade thoroughly it is quite evident 
that the Government’s, requirements are honored more in the breaking of them than 
in the keeping of them.

We would respectfully ask our customers to insist upon getting a guarantee similar 
to the above, to be attached to their invoice whenever spices are bought.

The public are surely entitled to get what they 
pay for. Did you ever see a man who deliber
ately wanted substitutions, adulterations and 
frauds at so much per pound ?

The Pure Gold Mfg. G--
TORONTO.

37



iHE CANADIAN GROCER May 20, 1904

FULL STRENGTH

NO HOME
LAUNDRY

KITCHEN

mm-wf
THE ALPHA CHEMICAL CO.

Berlin Canedei

Quality First.
This is our mott^-p 

—and we defy the ' ^ 
world’s competition on"110

MOODY 5
MADE IN CANADA

ROYAL BLUE
IS THE BEST BLUE,-------

me-ounce squares in this package, 
pat up in packages of 4 squares.

Made in two sizes.
The Greatest Cleansing Compound known.

DON-
GOLA

this standard line of 
goods.

Made in Canada

CjX

BY

•ihl 1

RETURN
10 19

THE ALPHA 
CHEMICAL CO.

...BERLIN.
WHITE FOR PRICES.

One shine lasts a whole week. The Pride of the Home.

THE WORLD S STANDARD

Shoe Polish
“2 in I”

0^

<? Co*

ACHAUSSURE
eFFDAUEYQ? Limited

^Milton.Canada

5]NS'M0"ruR.^.
COVER ONI

Sold by all wholesale dealers in Canada 
and by

Chas. E. Talbot, Water St., Liverpool, England ; 
Norman Will, 110 Cannon St., London, E.C., England ; 
Sproat Bros., 185 Eglinton St., Glasgow, Scotland,

and in all the British Colonies.

This polish is thoroughly advertised to the 
consumer, and gives universal satisfaction, 
as it is the best polish made and is a quick 
seller. It gives a good profit Manufactured by

The F. F. DAILEY CO.,
Hamilton, Canada.

Sold in 10c. and 25c. boxes 
and 15c. collapsible tubes.

;
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British Columbia Packers’ Association.

and of the others in which lie was in-

^FT~F^FTF TF T + T“F ^F’T'F'TF'F'

G
eorge i. wilson, now

general manager of the Brit
ish Columbia Packers’ Asso
ciation, is a native of Banff
shire, Scotland, having come 

to Canada in early life. He lived in 
New Brunswick until 1887, when he 
removed to British Columbia, and has 
been resident there ever since. Long

Geo. I. Wilson, General Manager B.C. Packers' 
Association.

engaged in commercial and financial 
matters in this province, he became 
identified with the salmon industry on 
the Fraser River a number of years ago 
and since that time he has always taken 
a leading part in its development.

He was one of the owners of stock in 
the Brunswick Canning Co., which own
ed several canneries, the Pacific Coast 
Packing Co., and Allan’s Canning Co., 
and took direct charge of the affairs 
financially, for these two companies. 
The Alliance, one of the best known 
canneries on the Fraser River, he also 
owns entirely. In the disposition of 
the annual pack of the canneries in 
which he was interested, Mr. Wilson 
for years acted as sales agent, so that 
lie has had long experience in the com
mercial side of the salmon canning in
dustry. He is also well versed in the 
practical work of putting up salmon, 
having taken active part in the manage
ment of his own cannery, the Alliance,

terested. His financial ability and 
keenness of insight are evident in the 
success which has attended the com
mercial affairs and enterprises in which 
he has been engaged.

He was largely interested in the 
formation some years ago of the Fraser 
River Canners’ * Association, a body 
which comprises all the canners and 
those interested in the industry on the 
Fraser River. Their work consists large
ly in dealing with general matters af
fecting the industry as a whole, for pur
poses of mutual benefit rather than for 
commercial enterprise direct. Mi. Wil
son was a member of the first executive 
of this association and is still a member.

At the inception of the British Colum
bia Packers’ Association Mr. Wilson 
was elected one of the first board of di
rectors. a position he still retains. When 
the organization was completed, he was 
elected secretary-treasurer of the new 
company and held that position until 
the annual meeting in November, 1903. 
Then, upon the retirement of Mr. H. 
Doyle from the general managership, 
Mr. Wilson was offered and accepted 
the position. Undoubtedly, the affairs 
of the big corporation are sure to be 
well administered in his capable hands. 
Still a comparatively young man, Mr. 
Wilson has identified himself with pub
lic affairs in the city of Vancouver and 
in the province ever since he has been 
a citizen. Though he has never accepted 
public office, choosing rather to render 
service to the people in a private capa
city, there has been more than one oc
casion when strong representations were 
made to him to induce his acceptance 
of office, notably that of Mayor of Van
couver, a position to which the people 
at one time urged him to look.

R. J. Her, who was recently ap
pointed to the important position of 
secretary-treasurer of the British Col
umbia Packers’ Association, is a young 
man, whose whole business career 
practically has been in connection 
with the salmon industry on the 
Fraser River, and who has long been 
held in high esteem among the men who 
control the industry. His record, more
over, fully warrants the confidence re
posed in him. For years he has taken
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his part along with much older men in 
the management and direction of affairs 
in connection with the salmon packing 
of the Fraser.

Mr. Ker dates his first connection 
with the salmon fishing 20 years back. 
As a mere youth he accepted the posi
tion of bookkeeper for the Id Deas 
Island cannery, one of the very first to 
be established on the river. It was 
started by Mr. Deas. from whom the 
island takes its name, and who shares 
the honor of beginning the packing of 
salmon in British Columbia. When Mr. 
Ker went to the river, where he spent a 
season at the cannery, Findlay, Durham 
& Brodie operated the Deas Island can
nery. Later it was turned over to the 
British Columbia Canning Co., which 
that firm organized, and for which they 
still act as agents.

Returning to Victoria. Mr. Ker con
tinued in the office of Findlay. Durham 
& Brodie. having charge of their can-

R. J. Ker, Secretary-Treasurer B.C. Packers' 
Association.

nery business for a number of years. 
Later he joined the firm of R. P. 
Rithet & Co., taking charge of the busi
ness that firm transacted in connection 
with the various canneries owned and 
operated by them. He thus became ac
quainted with the industry on all the 
rivers of British Columbia where salmon 
canning is carried on. In 1897 he was
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appointed manager of the Victoria Can
ning Co. and was for four years in ac
tive touch with the packing on the 
Fraser River, spending a good deal of 
time during the season at the canneries. 
He also made frequent trips to the 
northern canneries during the packing 
season, gaining thereby valuable ex
perience . He is one of the best posted 
men in the province on prevailing con
ditions on the rivers and other coast 
points where salmon run.

The Victoria Canning Co. was one of 
the concerns absorbed by the organiza
tion of tiie British Columbia Packers’ 
Association, and on account of his com
pany having retained heavy stock hold
ings in the new organization, Mr. Ker 
was appointed a director and second 
vice-president, a position he still holds. 
The Victoria Canning Co. also at one 
time owned traps in Puget Sound waters, 
maintaining a station at Richardson on 
San duan island, and fished a number 
of traps there. These interests were 
afterwards sold out, after the company 
had operated the traps several seasons. 
While the company operated these traps 
Mr. Ker had direct supervision of them, 
so that he lias an insight into how that 
sort of fishing is conducted.

Now that he has accepted the secre
taryship of the British Columbia Pack
ers' Association Mr. Ker has severed 
his connection with the firm of R. P. 
Rithet & Co.,' with whom he had been 
for 15 years. In that time he has ac
quired not only general exilerience in 
the management of salmon canning busi
ness. but has also had to do with the 
disposal of the pack, and with other 
branches of general business, the firm 
of R. P. Rithet & Co. having conducted 
a very large wholesale general mercan
tile business and been heavy importers 
of groceries, liquors and English goods. 
They also have interests in nearly all 
the leading industries of the province, 
saw and flour mills, etc. An additional 
branch of their office work is marine and 
fire insurance, so that a man with Mr. 
Ker’s long experence in such a firm has 
had an excellent opportunity to acquire 
a wide business training. Mr. Ker’s 
fitness for his new position shows he 
has made the best use of his Opportuni
ties. The building up of the reputation 
of the famous Maple Leaf and Horse 
Shoe brands of canned salomn has large
ly been under the care and attention of 
Mr. Ker, who managed the canneries in 
which this brand is manufactured.

EXPORT TRADE IN APPLES.
By W. B. Stringer.

HE development of the apple ex
port trade in Canada is largely 
due to the enterprise of Canadian 

shippers. They have catered to the 
wants of consumers abroad in endeavor
ing to place on the market an article 
which will meet the requirements of 
foreign trade.

The Canadian Government assisted the 
export trade in passing the Fruit Marks 
Act of 1901, and subsequent amendment. 
Considerable opposition was aroused 
when this bill was first introduced. 
Those, however, who objected most 
strenuously are now among its staunch
est supporters. The Act deals entirely 
with packing and grading and has been 
the means of establishing a confidence 
between shipper and buyer, a confidence 
which must exist when expansion of 
business is thé object in view.

The past season has witnessed a large 
export of apples taken at good prices in 
foreign markets. Short crops in Great 
Britain, Germany and France left deal
ers to depend largely on imports. The 
number of barrels exported from Canada 
and the United States during the season 
1903-4 total 3,496,348 barrels, box- 
shipments figured into barrels, and ex
ceeded the exports of 1896-7, which was 
the next heaviest season, by nearly 1,- 
000,000 barrels. The scarcity of barrels 
was the reason of many boxes going for
ward , and results have shown the ad
visability of regularly shipping large 
fancy apples in boxes. Reports state 
that some shipments of fine fruit have 
been spoiled by barrel bruises.

In addition to grading and packing the 
carrying quality of apples is a considera
tion Many different kinds vary as to 
th.eir keeping qualities and should be 
landed on the market accordingly. It is 
unprofitable to export December apples 
in February or March, since an apple 
fullv matured or spent is not wanted.
• Good storage on steamers is essential 
to the landing of Canadian apples in 
good condition. At the present time 
the Canadian Government is being asked 
by shippers to improve the present sys
tem by having inspectors pay particular 
attention to the location of the apples 
on shipboard. The importance of this 
is at once seen as the care exercised by 
a packer prior to sailing counts for 
little if apples are stowed in a warm 
compartment. They should always be 
cool and well ventilated. The Govern 
ment so far have aided the industry and 
shippers may rest assured of their con
tinued co-operation.

The Canadian apple export trade uili 
increase, new markets will be found anu 
existing ones developed. In order to in
sure desirable returns to exporters, ap
ples must be carefully picked, packed 
graded, shipped in proper cars to sea 
board, and carried quickly to destina 
tion in boats adapted for apple storage

WEST INDIA TRADE.
REVIVAL in the carre sugar trade 

between the West Indies and Lon
don is now taking place. It will 

be remembered, that at the beginning of 
last century this trade was of such great 
importance that the West India docks 
were specially constructed for its ac
commodation. In the year 1810 as much 
as 150,000 tons of sugar were imported 
from the West Indies and warehoused 
in London docks. The trade was in the 
latter part of the century seriously 
crippled owing to the operation of the 
sugar bounties, which drove the West 
India sugar to other markets. So much 
had it diminished that in 1903 the 
amount of sugar from the West Indies 
discharged in London was only 23,000 
tons.

Owing partly to the abolition of the 
bounties and partly to the treaty be
tween Cuba and America, which gives 
preferential treatment to Cuba sugar, a 
large amount of the cane sugar grown 
in the West Indies will now find its way 
to London. One London firm who have 
not imported any sugar from Jamaica 
for twenty years, anticipate that they 
will receive several thousand tons from 
that island this year, and it is expected 
that the whole of the production of 
Trinidad and Barbadoes will come to 
London.

For the same reasons that are leading 
to this diversion of trade to London, 
a large proportion of the world’s pro
duction of Muscovado sugar will in 
future be consigned to London, includ
ing large shipments from Java. It is 
stated that one important London con
sumer, who has not used cane sugar for 
eighteen years, has just bought a cargo 
of Java sugar for refining purposes.

Nova Scotia fishermen are looking 
forward for an increased catch this Sum
mer and dealers are preparing for an 
increased trade in finnan baddies with 
the upper provinces.
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By Personal 
Introduction,

We want to interest Canadian manufacturers, who seek 
a market for their products in Great Britain, in our system of introducing goods to the trade 
and public.

We have a powerful organization, both advertising and travelling, with an extensive con
nection among the grocery and kindred trades, and are prepared to undertake the introduction, 
in Great Britain, of an article of daily household use or family consumption,—proprietary 
articles not subject to market fluctuations.

We carry on in the name of our clients all business between the manufacturer and the 
public, from the time the article leaves the former until it reaches the latter ; and also guar
antee and collect, for a definite or indefinite period, all accounts opened with the trade, fur
nishing weekly full detailed particulars of results, and ultimately handing over the business 
created to any resident representative, who may be eventually appointed ; or will, if desired,

undertake British Agency.
During the introduction of an article, we will 

undertake to create a demand from the public and 
the trade, in any or every city in the United Kingdom 
on the basis of a fixed inclusive monthly charge ; and, 
subject to the arrangement, will undertake not to 
handle a similar article during that time, nor for an 
agreed period after.

The means employed invariably bring about

any town opened up, besides securing accounts 
with every wholesale and retail trader in the locality, 
providing the article is one of consumption or house
hold use.

Firms, desirous of experimenting for British trade, are offered an unique oppor
tunity without the liability or necessity of a large initial outlay, or the increase or disorganiza
tion of their present staff. The expenditure is of necessity instantly productive, as our records 
of actual working of methods employed show returns in sales to the public and trade as each 
dollar is spent, even where the preliminary sum allotted to a trial is based on a minimum out
lay. After general advertising it is consequently more productive, as the article is already 
stocked by the trade.

We are confident of our ability to build up a bona-fide trade quicker and cheaper, taking 
immediate results into consideration, than by any other known system; and our trustworthiness, 
reliability and energy will be certified by some of the largest commercial houses in Great Britain.

Correspondence from substantial firms, wishful to extend their business, is invited.

Fultons, Limited, ■3,c,tyRy* London, Eng.

a sale to every third family, on an average, in

Have introduced the following into many 
parts of Great Britain :

ROWNTREE'S COCOA,
CLARKE, NICKOLLS & COOMBS’ COCOA, 
PEEK. FREAN & CO’S BISCUITS. 
HORNIMAN’S TEA.
HOVIS BREAD.
ERASMIC SOAP.
MacFARLANE, LANG & CO’S BISCUITS. 
WELSBACH BURNER.
BROOKE. BOND & CO’S TEA.

ETC., ETC.
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ejght dnch nappy
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SPOON.

POUR-INCH NAPPY.

‘Pearls of Prosperity” 
Assortment.

A good wholesome profit-making pro
position is this assorted package. One 
of our' many good lines in Glassware. ••AtP-GALLON RB.

23Æ4 Cowans, Kent & Co
16 Front St. East, TORONTO. lAIIJAI EQAI B Crockery and Glassware Main St., - WINNIPEG. WOOLEbALE y china and Lamps

Manufacturers of Cut Class and Lamps 
Decorators of Earthenware and Class.

The Auer "*
Gas Lamp.
“TURNS NIGHT-TIME 

INTO DAY-TIME.”
New Styles. Lower Prices.

Are you interested in a lamp 
which gives ioo candle 
power?

Are you interested in light
ing your siuic brilliantly?

You know it draws trade ?
Are you interested in saving 

half of your bill for coal oil ?
Are you interested in having 

the agency for a lamp 
which does this?

E

4

No. 28
100 Candle Power.

Then write for our Catalogue arid Discounts.

EVERY LAMP GUARANTEED.

f*

AUER LIGHT CO., 1682 NOTRE DAME ST., MONTREAL.

pS TVtTtTTTTTTTTTTTTtrirK

w flection -

SQUARE, ROUND OR OBLONG.

This Package is a Guarantee of Quality,

For----------
JAMS
JELLIES
SYRUPS
STARCH

TEAS
COFFEES
SPICES
BAKING POWDER

The Dominion Canister Company, Limited
DUNDAS, ONTARIO, CANADA.
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ti> HINTS TO EXPORTERS * ,

T
HE following hints have been 

taken from the weekly bulle
tin of the Department of 
Trade and Commerce, Ottawa, 
Ont., which contains reports 

of the various foreign commercial agents 
of the Dominion Government on trade 
conditions existing in those countries. 
It is hoped that the same may prove to 
he of value to Canadian exporters who 
desire to establish themselves abroad.

Dairies Should Have a Brand.
It' Canadian exporters of butter in- 

, tend to compete against the Danish pro
duct, they must be careful with the 
brands. There is no use in trying to 
sell goods indiscriminately. The export 
front every dairy should have its own 
brand, and should be known by that 
brand. When Englishmen buy Danish 
butter they know that they buy from one 
dairy only, and thus they are always as
sured of uniformity in color and Qual
ity.

The plan at present adopted b> some 
Canadian exporters is as follows : One 
shipper say, takes “Peerless” as his 
brand. Probably he buys butter from 
twenty or thirty different dairies, and 
marks them “Peerless.” As a conse
quence, when a shipment of butter ar
rives in England, buyers there have no 
way of knowing whether they will get 
ten or fifty bozes, or any quantity, uni
form in color and quality.

Barley.
The barley imported by Leeds and 

Hull. England, is principally from north 
Germany, Montana and California, 
I .S.A. There is no reason why Can
adians cannot grow such barley as the 
first and second countries mentioned, 
and at least they are able to grow any 
quantity of the cheaper and lighter bar
ley which is much in demand in Eng
land. Canadian farmers can firmly rely 
on a ready market for all the barley 
they can produce at remunerative figures. 
Montana barley is a feature in the Eng
lish market ; why not Canadian barley?

Tobacco.
The various tobacco manufacturers of 

Australia in connection with some for
eign firms have pooled their interests 
and began by advancing the prices. A

further advance is feared, and dealers 
are concerned as to the future. As a 
result there is demand for other lines. 
A Canadian house tobacco which has re
cently been placed on the market, and 
is in good hands, should secure a good 
trade if it is in a position to supply the 
market.

Preferential Freight.
Not only do British ships carry Eu

ropean goods to New Zealand cheaper 
than they do British goods, but a cut 
in the rates from New York has also 
been made. Goods are taken from New 
York to England and there transhipped 
to New Zealand at from five to ten shil
lings per ton less than the rate charged 
on British goods. These special quo
tations show the prime necessity of se
curing the best freight rates on the part 
of Canadian exporters.

Canned Goods.
There is an increasing demand for 

Canadian canned goods such as canned 
tomatoes, canned tongue, canned fruits, 
fruits in pulp, but without any coloring 
matter; also a ready market for any 
quantity of raspberry jam. Canadian 
manufacturers of these goods would do 
well to place themselves in communica
tion with firms and brokers in North 
England.

New Zealand Preferential Trade.
After June 30 next, full foreign du

ties will be charged on all Canadian 
goods entitled to the benefit of the New 
Zealand preferential tariff unless every 
invoice has endorsed thereon the fol
lowing declaration :

I, (full name), of the firm of ,
do hereby certify that this invoice 
amounting to £ , for goods export
ed to New Zealand on account of (name 
of person or firm to whom invoiced), is 
true and correct, and that the goods 
specified therein are bona fide, the pro
duce or manufacture of (name of the 
part of the British dominions in which 
the goods have been produced or manu
factured) .

(Signature).
Dated at , this day of

, 190 .
Special attention should be given to 

the following requirements of the Pre
ferential Act:

(b) All British and foreign goods must 
be invoiced separately, and packed in 
separate packages.

(c) M here such goods are imported 
in packages, such packages shall not 
contain any goods other than those spe
cified in the invoice, and if any other 
goods are found in any such package 
they shall be forfeited.

If above instructions are not carefully 
carried out the onus of proof that the 
goods are the produce or manufacture 
of any part of the British dominions, is 
on the importer.

Canned Trout
Small Norwegian trout, lightly smok

ed by a special process and preserved in 
olive oil, are meeting with increased 
favor in France and already 3,000 cases 
of 100 tins each are sold yearly in 
France. Any Western Canadian manu
facturer who would undertake to can 
small Canadian trout in a similar fash
ion would be in a position to avail him
self of the opportunities offered by the 
other European and world’s markets, 
and build up an important new indus
try.

At the present time British Columbia, 
Manitoba and the Northwest Territor
ies are the only provinces of Canada 
where the fishing of speckled trout, river 
trout or sea trout for export purposes 
is allowed.

Cheese.
Large quantities of cheddar cheese 

are imported by Norway. Considerable 
of this is of Canadian manufacture, but 
reaches Norway indirectly through Eng
lish commission merchants in Liverpool 
and London. At present a direct im
port of cheese from Canada does not 
exist, although much more Canadian 
cheese would be sold in Norway if Can
adian manufacturers came in direct 
touch with the importers. Last year the 
Canadian agent had an inquiry from a 
Norwegian importer for 500 Canadian 
cheeses. The cheese wanted is of the 
flat round shape of medium thickness, 
not too compactly made. In fact a 
porous cheese is much preferred.

Canadian Eggs in the Lead.
The quality of the eggs coming from 

Canada is much better than that of eggs
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coming from any other country. They 
are larger, more even, and better in 
color; they come splendidly packed, and 
there are very few losses in the way of 
breakage. The only thing I am asked, 
says a Canadian commission agent in 
England, is “Why don’t you send us 
more of them?” Enormous quantities 
of eggs can be taken by produce dealers 
in England.

Must Pack According to Taste.
If Canada wishes to export to Great 

Britain she must pack her goods accord
ing to the tastes of the buyers. The 
need for discrimination in the matter 
of packages cannot be over-emphasized. 
Everything shipped to England should 
be carefully done up. More care should 
be taken in the finishing of all packages, 
particularly in fruit and butter.

Pork and Lard.

packages. This would not be with the 
idea of selling Canadian butter as Dan
ish, but in England they are accustom
ed to seeing choice butter done up in 
that way, and they will pay a bigger 
price for goods so packed.

AN APPRECIATIVE LETTER.

Appreciation is always welcome 
and especially is it so when it 
comes from a man qualified to 

a candid and unbiased opinion, 
is undoubtedly Mr. M. G. De- 

ex-president of the Maritime 
Board of Trade, who writes apprecia
tively of The Canadian Grocer. He

give
Such
Wolfe

says :
“As a charter member of the Mari

time Board of Trade, I have been much 
impressed with the great interest The 
Grocer has taken in our work from its 
inception, and also the support given to

The Royal Hungarian Commercial 
Museum, Budapest. Hungary, has re
quested the names and addresses of Can
adian firms exporting pork and lard. 
There would seem to be an opening at 
present in Hungary for Canadian trade. 
Prices are high, and a war in the Balkan 
peninsula is not improbable.

Cider.
A very large trade can be done in 

Canadian cider in England, and espe
cially the T.eeds and Hull districts. 
Englishmen expect that as Canada lias 
such an enormous quantity of apples, 
she naturally should make a large 
amount of cider. It would be in the 
interests of the Canadian cider men if 
they would put themselves in communi
cation with the Canadian Government 
agent in England.

How Butter Should be Packed.
One thing detrimental to the sale of 

Canadian butter is the way in which it 
is packed. The English trade are ac
customed to buying and selling butter 
by the hundredweight (112 lbs.) and 
half hundredweight (56 lbs.), and the 
packages are made accordingly. They 
prefer their goods in casks. The Irish 
send their butter in 56 lb. and 112 lb. 
casks, and the Danish people all in 112 
lb. The casks are beautifully made with 
a half-round hoop, the same as was used 
in Canada in days gone by for pork 
packing. The use of such by Canadian 
exporters is to be highly recommended. 
The packages will cost a little more, 
and probably may increase the freight a 
trifle, but the extra money the butter 
will command will adequately compen
sate for any additional expenditure on

Mr. M. G. DeWolfe.

all Canadian boards of trade. This fea
ture of 'flic Grocer must appeal to every 
live business man, be he merchant or 
otherwise. As a rule your remarks 
about the average board of trade as 
outlined in the issue of April 8th are 
too true, but generally we do better in 
Nova Scotia and most of our boards 
meet quarterly. No doubt, if the local 
boards of trade would see that the 
municipal council did not neglect their 
duty, it would tend to build up the 
various towns; in fact, the two associa
tions working together would be a 
strong factor in any section, and I hope 
The Grocer will keep up the agitation 
for better work all along this line.

“Re the Export and Spring Grocer, I 
think this is one of the strongest fea
tures of the year’s work, reaching as it 
does so many parts of the Empire. The 
four yearly numbers already sent out 
have done much to let the world know 
what Canada can produce, and that this 
Dominion can feed millions. Your mot
to seems to be to make Canadian pro
ducts known to the world.

If the export number can induce mor„ 
people to come out to this Canada cf 
ours, it will be doing a great work 
The need of Canada to-day is more me, 
and women to build up happy homes. 1, 
the Annapolis and Cornwallis Valle 
we have sent to Great Britain this sea 
son 500,000 bbls. of apples, returning i 
us $1,000,000 in cash; and we have e\ 
ported to Cuba potatoes by the steam, 
load, besides other farm products !.. 
other markets. There is room'here f,,r 
lots of men and women at good wage 
who could soon save enough to ha., 
their own homes. To the man of mod 
erate means, or with capital, this vail, 
offers one of the best chances. It has 
climate, soil, markets, and a population 
above the average in intelligence and 
progressiveness. Market gardeners 
greenhouse men, farmers, carpenters 
painters, laborers and house servant- 
etc., all can find employment at good 
wages.

"I hope your staff will use their best 
endeavor to keep the advantages of the 
Maritime Provinces well to the front in 
the export number. This great Domini 
on of ours would be better known if 
we could have more export numbers such 
as are sent out by The Canadian Gro 
cer. For nearly 20 years The Grocer has 
worked for the interests of the Do 
minion, and I feel sure has the appreci 
ation of its readers and patrons.

“Although we are pleased at the ex 
pansion of the great West with its 
boundless prairies waiting to he culti
vated, still there is a richer promise in 
the soil and surroundings of the Corn 
wallis Valley, and advantages that 
would soon add greatly to our export 
trade. Give all the information you can 
and let the world know we are readv to 
supply their needs, and also offer them 
better homes. Although your export 
number is intended to confine itself to 
information about Canada’s food pro
ducts, still there is other information 
that would be in order.

“I have not the least doubt but that 
the appreciation of your readers ami 
advertisers will repay the great efforts 
vou have expended on this special num
ber, and I have no fear but that it will 
be a worthy number and keep The Gro 
cer in the lead of all other such publica 
fions.

“ ‘Canada for the Empire’ would be a 
. good feature in all our plans, and to 

make it a success let us keep Canada 
always to the front—including The Can 
adian Grocer.”

MARKET FOR FRUIT PULP.
A large Canadian export trade b 

fruit pulp may be developed if a basi 
of trade can be adopted to suit th, 
English importer, without in any wa- 
affecting the status of the Canadian ex 
porter.

A proper basis would be for a full;, 
responsible reliable firm to be in touch 
with the makers, who would first ob
tain satisfactory information of the firm 
They could then sell for the makers on 
commission, or become firm buyers them 
selves, and in the latter case they would 
only pay a proportion of cash against 
B. L., say 60 or 70 per cent., and the 
balance after inspection of consignment
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THERE is no finer equipment in Canada than contained in our new building 
for the preparation of High-Grade Goods. Our WHITE, SWAN 
brand stands pre-eminently for goodness. We keep this idea constantly 

before us. “Quality” is the key-note throughout, and all the facilities of our exit n- 
sive plant distinctly emphasize this thought.

Here are a few White Swan lines—than which there are no bettt r :

WHITE SWAN BAKING POWDER WHITE SWAN FLAKED WHEAT
WHITE SWAN FLAVORING EXTRACTS WHITE SWAN FLAKED BREAKFAST FOOD

WHITE SWAN PREPARED COCOANUT

WHITE SWAN COFFEES

WHITE SWAN BARLEY CRISPS

WHITE SWAN FLAKED RICE

WHITE SWAN JELLY JOWDERS WHITE SWAN FLAKED PEAS

WHITE SWAN CAKE ICINGS WHITE SWAN ROLLED OATS

WHITE SWAN SPICES WHITE SWAN GLUTEN FLOUR

WHITE SWAN HERBS AND SEASONINGS WHITE SWAN GRAHAM FLOUR

WHITE SWAN CREAM TARTAR WHITE SWAN WHOLE WHEAT FLOUR

WHITE SWAN BORAX WHITE SWAN RYE FLOUR

WHITE SWAN S.R. BUCKWHEAT FLOUR

Enquiries cheerfully responded to and complete Price List sent on rt quest.

*16

The ROBERT GREIG CO., Limited
White Swan Mills TORONTO, Ontario.
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NEW

• » ZEALAND j

The w
Australasian Grocer

The Organ of the Grocery, Provision 
and kindred Trades of the Antipodes.

Subscription $2.50 per Ann.
post free te any part of the world.

A handsome Diary Is presented free to annual subscribers.
PUBLISHING OFFICES:

Melbourne,
Sydney,

BRITISH OFFICES :
London,

- Fink’s Buildings.
Post Office Chambers

42 Cannon St., E.C.
CANADIAN AND AMERICAN ENQUIRIES will receive prompt 
attention if addressed to the LONDON OFFICE, 42 CANNON 
STREET, E.C.

Specimen Copie* Free oh Applicmtion.

“ ©ET TME BEST.”

Every Progressive Merchant Uses

Counter
Check

Books
We make all kinds, and are sole makers 
of some of the best styles. Write us when 
in want of supplies. We will send repre
sentative or mail samples.

The Carter-Grume Company
Limited

TORONTO and MONTREAL
Phone North 3281. Phone Ud 2206.

Do you use Sbl|>|>ing Tags ? 
We manufacture them.

Fine Chewing Gums.

OUR NtW FACTORY.

C. R. SOMERVILLE, LONDON, CAN.
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! BEST THINGS FROM THE MAGAZINES 1
« *

WAR AND THE MARKETS.
The Forum.

HE reason why an internation
al war should have a far- 
reaching effect on financial 
values deserves explanation, 
because it is very imperfectly 

rasped by the community at large. To 
most people the matter seems simple 
enough. In ordinary comment on such 
events there will be found a prevalent 
inference that the securities of a given 
State, in time of war, rise or fall ac- 
•urding as that State is victorious or 
unsuccessful, because success in the con- 
ust will make for national adversity. 
Security values are affected simply and 
ulely because of the enormous expense 

, i war, which leads to sales of new se- 
( unties, whereby the general level of 
values necessarily is lowered. The un
derlying principle of war markets is 
i bat the enormous costliness of war, 
I articuiarly in modern times, makes ab- 

lutely necessary very large borrowing 
upt-rations by the contending govern- 
i:.cuts. Estimates of recent wars indi- 
, „te that even a small war^ cannot be 
fought to a finish except by, an average 
expenditure of fully a million dollars 
daily. French statistics have lately 
reckoned that a conflict in Europe be- 
i ween two first-class continental powers 
would cost each of them in the neighbor
hood of $5,000,000 a day. These esti
mates may or may not be exaggerated, 

.but they show what financial require
ments may be involved in such a con
flict.

Now, no government possesses a fund 
of money sufficient to wage such a war 
for any long period; nor is it possible 
lor any government to introduce new 
i axes such as would raise from its peo
ple the sum required. Hence it must 
have recourse to the accumulated capital 
of the world’s money market. But since 
i he resources of the world’s capital have 
some limit, it follows that such sudden 
and enormous demands will necessitate 
withdrawal of invested capital from its 
previous location.

HOW COTTON ROSE AND SULLY 
FELL.

World's Work.

FIVE years ago, at 4£ cents a 
pound, the South lost money on 
every bale of cotton marketed. 

But prices kept on increasing. A bale 
of cotton is now worth one-third more

than a year ago. Three speculative 
campaigns led to the present high 
prices. Theodore H. Price was the first 
“bull leader.” He pushed cotton up to 
8J cents and retired from the market. 
Then Daniel J. Sully appeared. He had 
served for fourteen years in a Provi
dence, Rhode Island, cotton house. 
Later, in the South, he had seen the 
cottonseed oil mills springing up on 
every hand until this by-product was 
yielding nearly $100,000,000 annually. 
An inferior quality of seed was being 
saved for the next year’s planting. Mr. 
Sully thought that poor seed would 
mean a small future yield. Indeed, in 
1902, with 3,000,000 more acres culti
vated, the production fell off. Sully 
forced cotton to 9 cents, and then came

into the open as a buyer. He had 
strong backing. In May he had raised 
the price to 11 cents and added $130,- 
000,000 to the value of the crop.

Then Sully stopped, whereupon W. P. 
Brown, of New Orleans, came to New 
York with a record of having made $2,- 
000,000 in a “squeeze” in the New Or
leans market. He at once drove 11- 
cent cotton upward until he had con
tracted for 200,000 bales of the July 
delivery, and was ready with the cash 
when settling time came Then one day 
he bid 13 cents for 1,000 bales of 
August cotton, and not a bale was of
fered. He had bought four times as 
much cotton as was in the country. 
Then in September Sully returned to 
the market. His estimate of the Gov- 
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ernment crop report was within 24,000 
bales of the official figures, and prices 
went skyward. Finally cotton dropped 
and Sully failed.

CONTRABAND OF WAR.
Macmillan s Magazine,

BY the Declaration of Paris in 1856, 
the principal nations of Europe 
bound themselves to respect cer

tain principles. The first and most im
portant has been expressed in the jingle, 
“Free ships, free goods.” The early 
practice of nations had been to seize 
their enemies’ goods where they could 
get them. Sometimes they confiscated 
the neutral carrier as well; occasionally 
they went so far as to prohibit all 
trade with the enemy at all. The

leading innovation of the Declaration of 
Paris was, accordingly, the protection 
of the property of belligerents when on 
board neutral merchant vessels. Clearly 
the new rule, “Free ships, free goods," 
protected the neutrals.’ carrying trade; 
for under its operation belligerents 
could safely put their goods on board 
neutral carriers without fear of capture; 
and, moreover, the vexatious ancillary 
incidents of stoppage, search, and adju
dication, were gone. On the other 
hand, neutral property still remained 
safe on belligerent ships; the converse 
rule, “Enemy’s ships, enemy’s goods,” 
was unrecognized, and neutral goods, 
which could have been confiscated if ly
ing on an enemy’s wharves, were safe 
at sea under his flag. The Declaration,
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however, has never been signed by the 
United States, Spain, or Mexico; and 
Japan and Russia can accordingly stiXe 
each other’s goods on United States’ 
ships, though they are not in the least 
likely to do so.

MERCANTILE SUPREMACY OF 
BRITAIN.

(Quarterly Review.

A HOST of recollections and a dim 
crowd of shadows of the “might- 
have-beens” are conjured up by 

the reminder that in 1860 the United 
States owned a larger amount of ocean, 
lake, and river tonnage than the United 
Kingdom, and, indeed, owned nearly as 
much as the whole British Empire, as 
it then existed, put together. It is a 
remarkable illustration of British pro
gressiveness in at least one direction 
that, reckoning only vessels of over 100 
tons, the British Empire now owns 15,- 
500,000 tons of ocean craft, and the 
American Federal Union even when lake 
and river vessels are included, only 3,- 
500,000 tons. In the first half of the 
nineteenth century, however, America 
developed in maritime affairs almost as 
much as in the second half she developed 
in industrial pursuits. She found use 
for the magnificent harbors with which 
nature had endowed her; and within 
eighty years after the Declaration of In
dependence she was the largest ship
owner in the world—as, indeed, she may 
once more be, long before another 
eighty years have passed.

In I860 the mercantile marine of the 
United States was, as has been said, 
equal to our own. Hawthorne writes 
of America disputing “the navigation of 
the world with England.” Returning 
from his mission to England, Buchanan 
publicly declared that “our commerce 
now covers every ocean; our mercantile 
marine is the largest in the world.” 
On the eve of secession, Alexander H. 
Stephens said, in a speech delivered be
fore the Georgia Legislature : “We 
have now an amount of shipping, not 
oulv coast-wise but to foreign countries, 
which puts us in the front rank of the 
nations of the world. England can no 
longer be styled the mistress of the 
seas.” On the eve of the Civil War 
the United Stales shared the carrying 
trade of the world with Great Britain, 
which was gradually losing the predom
inance even in her own ports. The out
break of war in the United States, how
ever, altered these conditions. In the 
ten years from 1860 to 1870, British 
tonnage in British ports nearly doubled, 
and foreign tonnage showed scarcely any 
increase. Trade was transferred to 
neutral vessels free from capture; but

the advantage thus given to British 
shipowners was as nothing to that 
caused by the substitution, about the 
same time, of iron for wooden vessels. 
Great Britain instituted and retained a 
virtual monopoly in the construction of 
iron shipping, and thus regained and as
sured her supremacy.

T
THE BARGAIN COUNTER.

Everybody's Magazine.
HAT women really enjoy a scrim

mage with each other, when no 
men are by to see that they are 

not living up to their blue china reputa
tion for tenderness, is beyond doubt. 
Witness the bargain rushes when women 
make an onslaught on a counter of shirt 
waists. Are any of the virtues—the 
gentleness, the tenderness, the sympathy 
for the weak and needy—for which wom
an is so justly famed, exhibited on such 
occasions to women older, feebler, poor
er, and more in need of bargains than 
herself ? Nay, verily. It is a brutal 
struggle to get the best, in which the 
feeble are trampled under foot, gowns 
are torn and hats smashed, a struggle 
in which women of stature and grip do 
not hesitate to snatch a bargain out of 
the hands of another woman and bear it 
off in triumph. In the peculiar creed of 
ethics that governs woman’s conduct to
ward her sister woman, it is considered 
perfectly legitimate to covet your 
neighbor’s garments, or her cook, and 
to get them away from her if you can.

THE HUMORS OF ADVERTISING.
Atlantic Monthly.

AND so it chances that many a 
commercial proclamation leaps 
from the advertising column to 

the realm of popular humor, and is 
there repeated free of cost. A proletar
ian vaudeville audience will laugh at the 
merest mention of Heinz’s pickles or 
Dr. Munyon’s inhaler. In “A Chinese 
Honeymoon,” Miss Toby Claude, with a 
marvelous horizontal pigtail, becomes in 
the lines assigned to the leading com
edian, “Sunny Jim’s sister,”—and the 
joke, so profitable to the manufacturers 
of Force, brings a burst of uncontroll
able merriment. A newspaper joke- 
smith contrives that Mrs. McBride shall 
say, “I can’t coax my husband to eat 
any breakfast;” to which Mrs. Oldwife 
rejoins, “Have you tried Force ?” 
Whereupon Mrs. McBride exclaims, 
“Madam, you don’t know my husband!” 
All my advertisements, I have determin
ed, must thus reverberate.

Better yet, I am fixed upon it that 
whenever possible, they shall go capped 
and gowned in academic dignity. I re
member a little affair that occurred 
some years ago at a venerable New
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England college. It was Commein 
ment Day. A brilliant audience had .... 
sembled. On the platform sat the dt 
tinguished faculty and trustees of ti 
ancient institution of learning. Sevei 
youthful orators had successively stri 
en for appreciation, till at last appea 
ed the putative candidate for the priz, 
“for the best appearance on the con 
mencement stage.” A handsome lad 1 
was, and a really impressive figure as 1 
strode across the platform in his flou 
ing Oxford gown. He bowed smiling: 
and then said with radiant amiabilii 
“Good-morning ! Have you used Pear 
Soap ?” With that he paused—second-, 
but hours it seemed—while a shudder m 
scandalized horror ran through us ah 
I could have sunk into the very depth, 
of the earth. The learned faculty wen 
beside themselves with mingled rage ami 
mortification. The audience gasped 
But after the dreadful pause came tin 
ringing exclamation, “This is the ad 
vertisement that stares us in the face 
turn where we will ! Do you read the 
advertisements in the daily pauers ' 
You ought to.” And then followed ai. 
eloquent address on the economics of 
advertising,—an address so vigorous ami 
sane and convincing, and delivered will: 
such ardor and measure that the terrible 
youth covered himself with honor, and 
triumphantly bore awaj the prize. There 
you had a sell-repeater worth talking 
about.

EXPORT TRADE IN STARCH.
The quantity of starch, including far 

ina, potato, flour and dextrine, imported 
into Great Britain for 1903, amounted in 
165,481,712 lbs., of the value of $4.224. 
139, and of other farinaceous pi épura
tions, $163,320,640 lbs., of the value of 
$4,210,620, and this amount, with the ex 
eeption of a small quantity from tier 
many. Austria and France, was supplied 
by American manufacturers.

The commercial agent of the Domin 
ion Government residing in Manchester 
Eng., reports that English importers <>; 
starch and glucose have dealt in the-, 
articles from Canada only in sniai 
quantities, because, as a rule, the prie 
is a trifle higher than the United State 
product and the quantity offered for e.\ 
port is very small. One Manchester tin 
ran handle 10,000 bags a month 
and if Canadian manufacturers ai 
burdened with an over-production, o 
desire to increase their output 
they can find easily an outlc; 
therefor. Shipping facilities by the Man 
Chester liners from Montreal, St John 
or Halifax are afforded them, and tin 
Manchester Ship Canal enables them to 
lay the goods down almost at the dooi 
of the importer.
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JUST WHAT YOU WANT
TIME AND LABOR SAVER 

S THe "ENTERPRISE” ELECTRIC

I RAPID GRINDING
AND PULVERIZING

«
Mill

Will be furnished for Direct or Alternating Current to suit all conditions

25 to 50 lbs. of (offee'
CAN BE GROUND FOR ONE CENT

m
One Grocer says: It has almost doubled our (gffee Trade,

I consider it a Good Investment and Advertisement.

DESCRIPTIVE CATALOGUE ALSO TESTIMONIAL PAMPHLET MAILED FREE

Tfie Enterprise Mfg. (o. of Pa.,PH1LA£,EsLPAH1A-PA-

GRANULATOR PULVERIZER

No. 08712
Height 31 inches; 

Length 25 inches;
Width 32 inches; 
Weight 320 pounds

PRICE OX APPLICATION

Grinding Capacity 
Granulating, 2 pounds per minute 
Pulverizing, y2 pound per minute

Capacity if Iron Hoppers, 6 lbs. of Coffee 
Capacity of Xi eke l-Plated Hoppers, lbs. “

DUTCH CHEMICAL WORKS
AMSTERDAM.

EXCEPTIONAL VALUE F~OFR THE GROCERY TRADE!

RECOMMEND THEMSELVES.

WE OFFER OUR MAGNIFICENT

“ BUTTERFLY BRANDS”
z ;;

•4-lb. ’..-lb. 1.1b. ! !

COFFEE and CHICORY, per doz. tins..............  2 :$ 4 7 — !
PURE DUTCH COCOA, per doz. tins.............. 4/:i «/ 13/-- +

Goods delivered, freight paid, to any Canadian port, duty not included. Terms : Cash with order.
The COFFEE and CHICORY is packed in cases of one cwt., while the COCOA is supplied in cases • ■ 

of 56 lbs. * |

SAMPLES FREE ON APPLICATION.
■M-M 1 1 II t’M-1 11111 M-frMnM' 1 II I 111 H I I I I I I-l-H-H-H-I-H-I-I-l-M'I-I-H-I-I-I-I-l-H-H-H-H-I-I'
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ESTERN
ASSURANCE 

• • • COMPANY.

FIRE
AND

MARINE

Head Office

Toronto, 
Ont.

Capital 
Assets, over 
Annual Income

HON. GEO. A. COX, President.

$2,000.000.00
3,546,000.00
3,678,000.00

J. J. KENNY, Vice-President and Man. Director.
C. C. FOSTER, Secretary.

is- Money ^
CAN BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION.

W. H. BEATTY, president.

W.C, MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

MANUFACTURERS AND 
MERCHANTS.

It may be necessary for your staff to have fidelity 
bonds. We act as surety on such. We are known the 
world over.

Write to us for terms and particulars.

The Loon Guarantee & Accident Co„ Limited,
D. W. ALEXANDER, General Manager for Canada,

Canada Life Building, • \ • • TORONTO.

BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.
Incorporated 1633

CASH CAPITAL, *1,000,000.00.
TOTAL ASSETS, *2,024,096.02.

LOSSES PAID SINCE ORGANIZATION, *23,886,005.32.
HEAD OFFICE, - BRITISH AMERICA BUILDING,

Cor. Front and Scott Sts., Toronto.
HON. GEO. A. COX, President. J. J. KENNY. Vice-President

P. H. SIM8, Secretary. and Managing Director

THE CANADIAN BANK 
OF COMMERCE.

Paid-up Capital, $8,700,000
Rest, .... $3,000,000

HEAD OFFICE : TORONTO, CANADA.
HON. GEO. A. COX, President. B. E. WALKER, General Manager. 

The offices of this Bank number 109, distributed as follows :
LONDON, ENG., NEW YORK, N.Y.,

60 Lombard St., E.C., 16 Exchange Place,
S. Cameron Alexander, Manager. Wm. Gray and H. B. Walker, Agents

103 Branches throughout Canada, including the following :
MONTREAL,

F. H. Mathewson, Manager. 
HALIFAX,

H. N. Wallace, Manager. 
WINNIPEG,

John Aird, Manager.
ST. JOHN, N.B.,

J. G. Taylor, Manager. 
DAWSON,

D. A. Cameron, Manager.

5 Branches in the United 
cities of tl

TORONTO,
John C. Kemp, Manager. 

VANCOUVER,
Wm. Murray, Manager. 

OTTAWA,
Robert Gill, Manager. 

VICTORIA,
Gt?o. Gillespie, Manager. 

HAMILTON,
D. B. Dewar, Manager.

States, including the principal 
e Pacific Coast :

SAN FRANCISCO, CAL., SEATTLE, WASHINGTON.
Arch. Kains, Manager. G. V. Holt, Manager.

SKAGWAY, ALASKA, PORTLAND, OREGON,
H. M. Lay, Manager. E. A. Wyld, Manager.

A General Banking Business Transacted. 
Foreign Exchange Bought and Sold.

The distribution of its Canadian branches covering all the principal 
cities and towns throughout the Dominion, its own offices in England 
and tlte United states, and its correspondents In all parts of the world, 
unable The Canadian Bank of Commerce to offer unexcelled facilities 
to merchants, manufacturers and exporters for the transaction of 
their business.

THE METROPOLITAN BANK.
CAPITAL PAID UP, - - 81,000,000.
RESERVE FUND, - - 1,000,000.

HEAD OFFICE, - TORONTO.
R. H. WARDEN, D.D., Pkesident. W. D. ROSS, General Manager.

BRANCHES : A
Brigden 
Brockvill • 
Brusse’s 
East Toronto 
Milton

Petrolia *

Ktreetsville 
Sutton West 
Wellington

In Toronto—
cor. College and Bathurst Sts. 

Dundas and Arthur 8ta. 
Queen and McCaul Sts.

7 and 9 King St. E.

GENERAL
BANKING

BUSINESS

SAVINGS
DEPARTMENT 

AT ALL BRANCHES
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B
ANK clearings for March in the United States 

have been the smallest since 1901, and bank 
failures the heaviest since 1897. Especially 
has this been the case in the West. Follow
ing up the decline in stocks, commodities are 

now beginning to recede as well, making the cost of liv
ing cheaper for the wage-earner. The fact that at length 
prices are declining is proof, as in the stock market, that 
decline is a necessity at last and must go further, unless 
there is to be a revival of trade, which seems impossible. 
That the old level was abnormal and that the new level 
is more reasonable may both be admitted without mak
ing the marking-down process painful to sellers. In plain 
English, commercial classes are about to experience some
thing of what Wall street has already passed through.

'PUE thirty-fourth annual report and list of sharchold- 
| ers of the Royal Bank of Canada has been is

sued in the form of a handsome booklet. The report 
exhibits a satisfactory increase in the business of the 
hank during 1903. Deposits have grown considerably. 
Both the paid-up capital and the reserve fund have been 
increased to $3,000,000 and the balance of profits carried 
forward exceeded the same balance in 1902 by nearly one 
hundred per cent. The assets of the bank exhibit a cor
responding increase, being now well over $25,000,000. 
Altogether the report is a most satisfactory one.

In .ddition to the list of shareholders, with their 
holdings, several pages of statistics about the Dominion 
of Canada are appended, supplying in concise form much 
useful information.

t' OME writers, in this country, have been making very 
vj favorable criticisms on the great advances made by 

the Canadian banking institutions. Taking 1st 
.lanuary, 1903, as a basis, comparisons have been made 
of the Dominion and Australian banking systems.

Thus, the Canadian banking returns—approximately— 
c ompare as follows with those of the Commonwealth :

Canada. Commonwealth
Note circulation ......£13,485,117 £ 3,128,184
Deposits ..................... 79,725,886 88,543,660
Specie ........................ 2,578,447 19,413,191
Government notes .... 4,946,115 631,068
Paid-up capital ........  15,679,746 16,914,280
Reserves .................... 10,074,817 5,783,689

The comparison is an interesting one, as it clearly 
shows the difference between the two systems of banking.

* *
*

A pretty little desk calendar has just been issued by 
the savings bank department of the Canadian Bank of 
Commerce. It begins with April, 1904, and runs to 
March, 1905. Appended is a statement showing the gen
eral healthy condition of the bank.

ONE of the results of the disastrous fire in Toronto on 
April 19th was to facilitate a movement which has 
been smouldering in New York for some time, in re

gard to insurance rates and regulations. The day follow’- 
ing the fire the New York insurance men held a meeting 
to discuss ways and means of classifying risks, suggesting 
regulations in regard to the construction of buildings and

other kindred matters. No definite conclusions appear to 
have been arrived at, but it is evident that the move
ment will be productive of some results.

IT is a bull argument that both in England and on this 
continent money appears to be very plentiful. One 
sees the rate for call money in New York constant 1> 

quoted below 3 per cent., and we hear also of long time 
loans being made for 1 per cent, and even lower. In 
England the position with regard to the supply of money 
is very clearly demonstrated by the .action of the Bank 
of England. They have reduced their discount rate twice 
within a short period of time, an unusual thing for them 
to do. The reduction is from 31 per cent. to 3 per cent., 
and this is the lowest it has been for more than a year 
past.

IN their review of the stock market, under date of April 
22, Aemilius Jarvis & Co., Toronto, say : “Money 
locally appears to be gradually working easier. It is 

not unlikely, however, that there may be a temporary 
check in this direction as the result of the heavy sums 
the insurance companies will be called upon to pay to the 
owners of buildings destroyed by fire here. It is too 
early to express a vetv definite opinion as to whether this, 
fire may have any serious effect on our local stock mar
kets. None has been evidenced so far, and it would ap
pear to us probable that none of the companies affected 
would be the owners of any considerable quantities of the 
stocks ordinarily dealt in on our exchange. In the ab
sence of any forced liquidation, the financial situation is 
sufficiently easy to justify our feeling that the call of 
loans by fire insurance companies should not materially 
affect prices.”

N April 22 the Toronto Board of Underwriters ratified 
the schedule increasing fire insurance rates in To
ronto by 75 per cent. The schedule reads : “Extra 

rates and tariff changes operative on and after 20th inst., 
for all business, new and renewal.

“Congested District—On all mercantile, schedule and 
other specially rated risks, building and contents, except 
dwellings, add $1.00 to rate. Where three year policies 
are permitted, the extra to be added to the three year 
rate.

“Outside District—On all risks, building and contents, 
except dwellings, add 50c to rate. A reduction of 25c 
may be made on residential store risks in outside dis
trict, with the usual warranty. Where three year policies 
are permitted, the extra to be added to the three year 
rate.

“Sprinklered risks and fire-proof buildings—Half the 
foregoing extras to be added to rate, buildings and con
tents.

“Co-insurance—A reduction of 15 per cent, from rate 
on building, and 10 per cent, on contents may be allowed 
for the 80 per cent, co-insurance clause.

“New policies—New policies must be issued on all 
risks affected by these changes.”

The Western Assurance Co. have purchased the Cana
dian business of the National Assurance Co., of Ireland.
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VEHICLES 
TYPEWRITERS

SC WING MACHINES

wmmmII ^ ■‘t v • -• 1

rV in Pne
Does It All

CLEANS AND POLISHES 
LUBRICATES WITHOUT GUMMING. 

PREVENTS RUST.

Ami does each better 
than anything else.

J Jealers make lasting cus
tomers by selling “ 3 in I”

Sold by Jobbers in

HAMILTON WINNIPEG

MONTREAL ST. JOHN, N. B. 

TORONTO VANCOUVER

G. W. COLE CO.
141 Washington Life Bldg., New York.

A Merchant’s Judgment.
is sure to approve the median^- 
ism and system of . . .

THE HALLWOOD 
CASH REGISTER

The Hailwood is the best cash 
register constructed to-day ;—that 
is the first point. It is simpler than 
any other, has fewer parts, is 
stronger, is cheaper.
It does all that other registers can 
do, and something in addition.
There is no good reason why pro
gressive merchants should be with
out a Hailwood.

SEND FOR DESCRIPTIVE LITERATURE.

78-80 King St. E, 
TORONTO.

1782 Notre Dame St., 
MONTREAL

THE OFFICE The Canadian Grocer.

TEES

TEES & CO.
MONTREAL300 St. James St.,

A DISTINCT 
TYPE

The OLIVER has
certain superior fea 
turcs and unique im
provements exclusive
ly its own

OLIVER
Typewriter

The Standard VISIBLE Writer.

Operates as smoothly 
as the delicate mech
anism of a watch, dur
ability unquestioned,

IVorks in a IVbnper 
Art Catalogue Free.

THE CANADIAN OLIVER 
TYPEWRITER CO.

156 8 St. Antoine St
MONTREAL

Agents wanted in al1 
unoccupied territory.

-
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THE OFFICE DEVOTED TO THE 
OFFICE STAFFS OF 
BUSINESS 
ESTABLISHMENTS

VALUE OF GOOD STATIONERY.
IIE stationery which a business house uses in 

its correspondence will always be one of the 
first and most important criterions by which 
the world will judge that firm’s standing. First 
impressions arc lasting and in many cases the 

first impression that a correspondent gets of a firm’s 
business methods is the stationery on which the corre
spondence is carried on. Cheap printing, or worse yet, 
poor writing paper without any printing at all, can hard
ly produce a favorable impression of careful, up-to-date 
methods. On the other hand, neat and cleanly printed 
stationery cannot- help but give an impression of financi
al soundness, which evidences of seemingly lower stand
ards in other lines cannot efface.

Many small retail merchants complain of the. difficulty 
they find in procuring credit from large manufacturers. 
“We always pay our bills promptly, our credit rating is 
good, but there seems to be something else that is wrong 
which makes it so hard for us to get credit.” This 
“something” which makes it so difficult for these mer
chants to get the desired credit is the carelessness shown 
in the get-up of their correspondence stationery.

In many instances, the appearance of the letters which 
merchants write to the manufacturers is so slip-shop and 
careless that the credit man rightly takes it for granted 
that that merchant is not running his business on lines 
which will enable him to take care of himself in compe
tition with twentieth century methods, and therefore he 
is doubly watchful before he will take this merchant as 
an acceptable risk.

Nor is this effect of cheap stationery confined alone to 
dealings with the large manufacturers, but to the dealings 
with small customers, in the merchant’s own city. If 
they receive letters and statements written on poor sta
tionery they will have a correspondingly poor opinion of 
the merchant’s methods and they will regulate their deal
ings with him according to this standard.

If, however, a merchant's stationery is neat, clean and 
attractive, it will at once produce a favorable impression 
both on the manufacturer and on the customer. The 
credit man will find it harder to refuse credit, and the 
small customer, impressed bv the business-like appearance 
of letters and statements, will pay his bills more prompt- 
ly and place greater confidence in any statement which a 
merchant may make in his letter.

Good business-like stationery is not expensive. In 
fact, it costs but little, if anything, more than cheap 
printing. Go to a good, reliable printer, and see to it 
that he gives you good service. An investment here will 
pay big dividends, but economy in stationery is a penny 
saved and dollars thrown away.

THE TELEPHONE.
NE outward expression of the business is the girl who 

answers the telephone. What would you think if I 
told you that a prospective customer called you up 

the other day and that the nasty, harsh-voiced, ill-tem
pered treatment he received over the wire gave him a 
‘Host disagreeable impression of your concern.

He got neither the telephone connection, the informa
tion, nor the consideration he expected—and you did not 
get the business. By such a slender thread sometimes 
hangs an order.

Or would you believe that a certain buyer intended to 
divide his order between your house and a competitor ; 
that jewel of a girl answered the ’phone; her well-modu
lated voice, her respectful interest in his behalf, put hin 
in a pleasant and receptive frame of mind.

She said : “Mr. Blank is not in his office at the mo
ment, but I shall send for him at once.”

By being at the ’phone in person you got the entire 
order. Perhaps you recall the incident.

PRICING STOCKS.
HE inability to fix prices properly in one of the most 

prolific sources of failure in business.” This remark 
was made by the manager of a large department 

store. In speaking of the various problems that confront 
the retailer, he said : “A great deal has been written 
on the subject of advertising, buying, and store manage
ment; but writers in trade journals have had very little 
to say about pricing goods. My experience has taught 
me that no branch of merchandising is more important or 
requires more careful study than does the pricing of the 
stock. Pricing goods is an art which requires much ex
perience and rare judgment.

“In a great many stores it is the custom to fix 
prices on what is practically a horizontal basis of per
centage. The merchant estimates the running expenses of 
the store at, say IS per cent, to this he adds his profits 
which we will also call 15 per cent. This makes a total 
of 30 per cent which is added to the cost price on every 
thin" in the store. Of course there are a few exceptions, 
hut the merchant may he said to have but one percentage 
of profit on his entire stock. It saves trouble, perhaps, 
to mark goods in this way, but it is extremely poor 
business policy.

“There arc many things to be taken into considera
tion in figuring prices. Competition is, perhaps, the 
strongest factor; but the nature of the goods and the de
mand for them arc also important. Then, too, the style 
and popularity of goods give the price-maker an oppor
tunity to display his judgment. For instance, in a lot 
of suits costing practically the same amount, some will, 
on account of the style, sell easily for a third more than 
others. The same is true of dress goods, silks, or in fact, 
almost any other class of merchandise. There are always 
some customers who are willing to pay a little more for 
style and the merchant who does not take advantage of 
this fact, is not alive to his own interests. By marking 
up the more salable goods he is enabled to reduce the 
selling price on goods that arc less desirable.

“Again, in pricing goods, the merchant will often 
find it a good advertising policy to mark certain articles 
down to a very narrow margin of profit. This gives a 
store the best ■ possible kind of advertising, but it also 
cuts down the average of profit ami every merchant is in
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business for profit; so, if seme goods are marked down, 
others must be marked up te maintain the average.

“To sum the matter up, I would say that in making 
prices the merchant should use his judgment rather than 
a fixed scale. It is necessary to hold himself as nearly 
as possible to an average of profit but in different articles 
he should vary widely from the given percentage.”

WATCHING THE ACCOUNTS.

ETERNAL vigilance is necessary in extending credit, 
not only to new accounts, but to many old ones as 
well. There is a constant tendency on the part of 

the purchaser to overbuy and to increase the standing 
balance. Payments are less than purchases, and if not 
guarded against the excess is soon out of all proportion.

A safeguard must be provided before the balance be
comes too great. How then shall we check the rash buyer 
and stir up the slow payers?

Business must be done and we cannot draw the lines 
too tight without affecting sales.

We have developed a plan for regulating credits which 
is finite satisfactory.

On opening an account, we use Dun and Bradstreet as 
a preliminary basis. Both of these agencies, as well as 
the report of the salesman, are used to prepare a private 
mercantile rating.

This consists of a card system of the ordinary kind, 
ruled up to permit a full history of the customer.

BLANK & CO.

Date..................Town...........

This card (No. 2) is put into service, as already- 
stated, as soon as an account becomes in any way under 
disapproval.

A cabinet arranged according to the days of the month 
is provided, and after sending out form letter “D,” the 
card is moved ahead a sufficient number of days to permit 
a reply.

The “stock” requests for payments are sent out at 
intervals and the tone of each gradually becomes more 
imperative.

Salesmen and repeated “duns” proving ineffective, 
the account passes into the attorney’s hands.

By guarding the account in this way, the losses are 
kept within reasonable limits.—Business World.

FAULTS AT THE START.

MAX FRANKENSTEIN writes : “After six years of 
observation in several of the largest establishments 
in New York, I find the great fault with most boys 

to be their fear of hard work or their bashfulness to do 
hard work; no matter which of the foregoing is the 
cause, they are all looking for 9-3 jobs—cinches, in plain 
words. They are filled with the idea that they know it 
all. and can, therefore, command large salaries.

“Fortunate indeed is the young man, who, on leaving 
school, secures a position that nets him $5 per.

Pur-
chases.

January • 
February - 
March - - 
A pril 
May
June - - 
July - - 
August - 
Septum her 
October - 
November 
December

Pay
ments

7jlA/

1 ' x: / '
" '4-42 5 —-Z7/3 1........-

*
%

. p - ’ Y’’11*
i T‘

No. 1. Form of him k to show excess of 
amount purchased as against amounts 
paid it is sent to the m dit man by the 
bookkeeper.

Items are added from time to time, and eventually this 
private report arrangement contains more valuable in
formation than could he obtained otherwise.

Form No. I is a statement furnished by the bookkeeper 
at intervals. As will he seen by the figures, the payments 
have been a little less than the purchases; and while there 
is no cause for suspicions, yet the alarm has been sounded 
and this particular account must be kept under constant 
attention.

Form No. 2 might be termed a restless watchdog that 
will not be pacified until nroper action is taken.

Form No. 2.

“When we consider a little it is easy to see why 
large salaries are impossible.

“First, the young man must learn his business (this 
takes time); then he must learn to work properly (more 
time required); packing goods while looking out of the 
window is not attention to the work in hand, and 41 
takes time to work steady without fooling. So until the 
young man learns his business and learns to work hy is 
a loss to the firm. Hence the small salary. Z

“Even if you start on a small salary (most of ) us 
started that way), don’t wear that I-don’t-care expres
sion. hut put your shoulder to the wheel.”
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This list is for the purpose of placing retailers, 
manufacturers’ jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading
Accountants

Canadian
and Auditors

adjusting and auditing accounts, arranging part
nerships or organizing joint stock companies, 
devising special office systems, making collec
tions and investigations, handling estates, mak
ing valuations, etc.

DAVID HOSKINS, F.C.A.
Chartered Accountant,
Auditor,

F. H. KIDD,
Chartered Accountant, Auditor, 

Assignee, Etc
605 McKinnon Bldg., - Toronto.

HENRY BARBER A CO., 
Accountants and Assignees.

Offices :
18 Wellington St. E., Toronto. Ont.

GEO. O. MERSON,

Chartered Accountant.
Auditor. Assignee, etc.

Financial Valuator.
207 Manning Chambers, City Hall Sq., 

Toronto, Canada.

JENKINS A HARDY, 
Assignees, Chariered Accountants, 
Estate and Fire Insurance Agents. 

16)5 Toronto Street Toronto.
465 Temple Building, Montreal.
100 William Street. New York.

WILLIAM FAHEY,
Accountant aud Auditor.

402 McKinnon Building, Toronto.

Regular aud Special Audits.
27 Wellington St. K.,

'Phone Main 4744. Toronto.

Cable Address : “ Wigwam.”
T. G. WILLIAMSON,

Chartered Accountant and Auditor,
16 Toronto St., Toronto, Canada.

This space $16 a year. This space $16 a year. This space $15 a year.

This list is for the purpose of placing manufac
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the collectiqn of accounts, legal representation,

LEGAL CARDS.
organization of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rates apply to MacLean Pub
lishing Co., Limited, Montreal or Toronto.

BEATTY, BLACK8TOCK, F ASK EN 
<fc RIDDELL,

BEATTY, BLACKSTOCK, CHAD 
WICK A GALT

JAS. H. BURR1TT, K.C. 
Solicitor, Notary, Etc.

Pembroke, - - Out.

1. L. O. VIDAL.
Barrister, Solicitor, etc. Collections 

aud Commercial Law. 
Montmagny and Quebec City, Que.

J. C. HAMILTON. LL.B.. 
Barrister, Solicitor and Notary. 
McKinnon Building, Toronto. 

’Phone, Main 65.

Barristers, Solicitors, Notaries, Etc.
Offices, Bank of Toronto,

Tel., Main 8818. Toronto, Ont.

D. O. CAMERON, Barrister. 
Equity Chambers, Toronto.

Branch Office, Oakville, Ont.

TUPPKR, PHIPPK.N A TUPPEK, 
Barristers, SoVcitors, Etc. 

Winnipeg, - - Canada.

ATWATER, DUC LOS A CHAUVIN 
Advocates. Montreal.

Albert W. Atwater, Q. • . Consulting 
Counsel for City of Montreal. Chas.
A. Duclos. Henry N. Chauvin.

Educational Department The following institutions for the education 
e of business men’s sons and daughters are

recommended by this pai»er :

Do You Want to Learn Shorthand ?
EVERYBODY NEEDS IT.

It is an assistance to students, teachers, lawyers, physicians, secre
taries, clergymen, editors, reporters, business men,—everybody in fact. 

We can teach you at home, the fastest, easiest system known

BY MAIL
Some of our pupils have written 100 words a minute by this system 

within a month.
Write lor information about our Shorthand course.

CANADIAN CORRESPONDENCE COLLEGE, Limited
TORONTO, CANADA.

Western Business College
Cor. College and TODftMTft
Spadina avenue, * w<\vli 1 V7.

Thorough courses iu Bookkeeping, Stenography. Typewriting 
and Penmanship ; individual instruction.

A. J. HOARE, Principal.

St. Margaret’s College, Toronto
A Boarding and Day School for Girls.
Thorough courses in every department.
Only teachers of the highest academical and professional standing employed.
GEORGE DICKSON, MA, MRS. GEORGE DICKSON

Director. Lady Principal.

^ Bookkeeping aud Shorthand are
8ure «tepping-stonea to success.

V Teachers who have had practical
business experience teach those 
branches in

THE WILLIS BUSINESS COLLEGE.
A school of genuine merit. Send for our beautiful catalogue.

S. T. Willis, Principal, Cor. Bank and âlbert Sts., OTTAWA.

The Belleville Business College,
Limited.

BELLEVILLE, ONTARIO.

J. Frith Jeffers. MA. Principal

We do Good Printing Cheap
1,000 Business Cards,.................................... $1.50
1.000 Note Heads,...................................................$1.00
1,000 Statements, ............................. $1.50
1,000 Dodgers,...................................................$1 25

Write for Samples.

C. A. Weese & Son, 44 Yon je St., Toronto.

ADVERTISE YOUR BUSINESS
Write for particulars about our cuts aud ads. from 50 cents up To 

advertise in newspapers. Catchy ideas to catch business. Given to one 
merchant in a town. Send us your ads. and we will criticise them free. 
Write To-day.

GEO. J. SMITH BUREAU,
WE WRITE ÀD8: IN FRENCH.
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Trade With i ridIngli
Every Canadian who wishes to trade successfully with the 
Old Country should read

“ Commercial Intelligence ”
(The address is 168 Fleet St., London, England.)

The cost is only 6c. per week. (Annual subscription,including 
postage. $4.80.)

Moreover, regular subscribers are allowed to advertise without 
charge in the paper. See the rules.

;I
I The Bell Telephone Co. of Canada j

NEW TELEPHONE LINE
A new copper metallic line has just been completed lrom 

Sitncoe to Port Rowan. The towns listed below can now be 
reached from Toronto at the following rates :

PORT ROWAN - 8O0.
8T. WILLIAMS - - 60c.
VITTORIA - 40c.

TENGWALL LOOSE LEAF PRICE BOOK
FLAT OPENING

-

SHEET REMOVED OR 
INSERTED INSTANTLY

SEND FOR DESCRIPTIVE PRICE LIST.

UAB'P 9. OTTUIFT I Manufacturers Loose Leaf 171000111110 Until & rilUUi!jijljs Ledgers and all kinds of Binders. J. UtiUJl 1U

Are You Neglecting 
Your Accounts?

To have good collections you must render 
your accounts promptly and accurately on 
tlie first of every month. With

THE BRIGGS LEDGER SYSTEM
you can do this. Write for our latest 
illustrated catalogue, free.

The Briggs Ledger System Co.,
Limited

7S York St., - Toronto, Can.

CAPTAINS OF INDUSTRY OF TO-MORROW.

IN the Atlantic Monthly for March, Mr. Henry A. 
St imp.son in his article on “The Small Business as a 
School of Manhood,’’ asks the question : Inasmuch as 

the small business house is being replaced more anil more 
bv the great corporations' and the. trusts, and inasmuch as 
the great commercial leaders of to-day were trained in 
this small business, whal effect will come to the business 
world from Ihe fact that the young men of to-day have 
not the opportunity of this training ?

The problem is this : These few great corporations 
and trusts need men of remarkable superior ability and 
talent and wide experience to direct them. A man who 
has been a clerk all his life has gotten not only into the 
routine, methods of a clerk, hut his character has been 
more or less weakened by a lack of immediate responsi
bility, so that he is not fit for such a position by the 
time he reaches his fortieth year. The very methods of 
the trust have made it impossible for a man lo gain such 
experience and develop his ability in a business of his 
own. Where, then, are those few great men to he found ?

The other day I asked Ihe auditor of a great trust : 
“Whal is the method upon which your new business is 
being organized—to make a machine so perfect that no 
knave can take advantage of it, or to develop individual 
character to such an extent that the machinery will he 
relatively secondary ?” He looked at me for a moment, 
and then, with a curious smile, said : “The latter is 
what I should he glad lo do, but my directors have dif
ferent ideas. We are trying io make a machine which 
will be as absolutely perfect as possible.” “Then,” I 
said, “you will be; beaten, for a man is always cleverer 
than a machine.” “Yes," he said, “I fear so." lie has 
himself since resigned and gone hack into private busi
ness.

The great corporation is unquestionably the necessity 
of the hour. It will continue to take on constantly new 
forms of development. It is already playing and will 
continue to play a tremendous part in the progress of 
civilization. But its limitations arc none the less real. 
The evils that arc inevitably connected with it must lie 
clearly realized if they are to he offset. Among them all 
none is so serious as this radical one of the effect upon 
Ihe character of many of the employes, who, under form
er conditions, would have been either managing their own 
business or ambitious for the opportunity of doing so. 
'Ihe life, in a multitude of homes where the salary takes 
the place of business earnings, is doubtless calmer and 
steadier, and also in many cases ampler, in lhal the in
come is larger. A certain stahilily is hoped for in a so
ciety where anxiely over business conditions is exchanged 
for Ihe contentment of an assured stipend. And the 
steadying and quieting of the temper, no longer made 
irritable by Ihe daily anxiety, is unquestionably a notable 
social contribution.

WHY SHE DID NOT SUIT.

SENATOR DKI’KW was discussing with a railroad 
president the difficulty of obtaining competent, office 
help. “Not long ago,’’ said the railroad man, “I en

gaged a stenographer who was highly recommended for 
efficiency and accuracy, but I found she wouldn’t do at 
all."

“What was Ihe trouble ?”
“Why, she wrote all my letters exactly the way I 

dictated them.”
hti
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IUrtNED
PERFECTION in A Loose

Leaf Ledger.

“ The Crain Continuous.

VITAL POINTS ATTAINED
PERFECT Security of Lock.
PERFECT Alignment of Leaves. 
PERFECT Flat opening back.
PERFECT Workmanship.

COMBINED WITH SIMPLICITY OF MECHANISM AND 
OPERATION. %

Our Ledger is in use by many of the leading Banks, Financial Corporations, Manufacturers and Wholesale and Retail
Dealers throughout the country.

Our MONTHLY ACCOUNT SYSTEM is indis
pensable to the up-to-date retail business of to-day.

Customers’ Accounts always ready. Posting reduced 
to a minimum. Labor, time and money saved.

We manufacture all kinds of Loose Leaf Forms with 
binders to suit. Invoicing Systems. Order Forms. 
Record Sheets.

Ask for quotations on our new Fold-over Railway 
Bill of Lading.

The ROLLA L. CRAIN CO., Limited
Head Office and Factory >

TORONTO, OTTAWA, MONTREAL,
18 TORONTO ST. Write to our nearest ottice for information and prices. IMPERIAL BLOO.

N.B. As a special Inducement to customers ordering by mall, we will prepay express charges to any place in Canada on orders 
accompanied by cash.

FIVE THINGS MUST BE WATCHED 
BY A STOREKEEPER

Are you taking it for granted, or do you KNOW they are done correctly? 
You WILL know if you use an IMPROVED NATIONAL. YOU will not 

have to GUESS. It records every transaction.
TELLS
much cash business was done.
2 The goods sold on credit.
3 What was received on account

4 The amount paid out.
If a mistake was made chang

ing money.

Mistakes—No Losses. •

N. C. R. 
Co.

Machinery Makes No Mistakes. uit««u noth’
^ ing ami puts me 

*^v under no obligation 
to buy. I will look at 

you r improved registers 
when your agent is next 

in this vicinity with his 
samples.

Saw your ad in

Register Co.National Cas
DAYTON, OHIO, U. S A. 

ACENC/ES LV ALL PRINCIPAL CITIES Canadian Grocer.

Toronto Office, 129 King Street, West 
Winnipeg, Man., 414 Main Street 
St. John, N. B., 60 King Street

Montreal Office, 1685 Notre Dame St. 
Regina N. W. T.—W. Brizzolart 
Calgary, N. W. T.—B. L. Robinson Aililress
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F. C. CALVERT ®> CO.
Manchester, England,

whose specialties have been awarded more than 
100 Medals and Diplomas for superior excellence 
in competition with other manufacturers

Calvert’s Carbolic Preparations include Disinfectants, 
Dentifrices, Soaps and other toilet specialties, which are 
well known, reliable articles, finding a ready sale 'in 
England, the colonies and many foreign countries. The 
Soaps are probably of most interest to grocers and full 
particulars and prices of the various qualities, suitable 
for the Canadian market, in addition to the two enum
erated below, are given in price list mailed free on request.

Calvert’s 20 per cent. Carbolic Soap affords protec
tion against mosquitos and other insects, and is also 
refreshing to use. Each tablet is packed in a metal box. 
Retail price, 30 cents a tablet.

Calvert’s No. S Carbolic Soap is a good soap for all 
ordinary purposes, retailing at the low price of 5 cents a 
tablet.
F. C. C. & Co. ensure the quality and efficiency of their 
soaps by guaranteeing definite percentages of carbolic 
acid.

have now opened a wholesale depot for the further 
extension of their Canadian trade, at

807 Dorchester St., Montreal.
W. T. LEACH, Representative

Price 1 ,ist8. etc., mailed on application.

Merchants = Financiers
Ship and Insurance Agents

Agents of the PICKFORO A BLACK CANADIAN STEAMERS.

Cable Address “ GORDON,” Trinidad
CODES USED Lieber’s ; A.B.C. ; A 1 ; Ager’s ; Watkins’ ; Scott’s ’ 

and West-Indian and other Private Codes

IMPORTERS

EXPORTERS

of CANADIAN LUMBER, FLOUR, 
COOFISh, OATS, HAY, Etc

ol SUGAR, MOLASSES, RUM, 
COCOA, COFFEE, COPRA, 
COCOANUTS, CRUDE ASPHALT, 

REFINED ASPHALT OR EPUREE, GLANCE PITCH 
OR MUNJACK, INDIA RUBBER, BALATA GUM, 
HIDES (WET AND DRY), BITTERS.

>

t
t
A

At
ST VINCENT WHARF,

PORT OF SPAIN, TRINIDAD
iÿ»x»H8»ï«meææ»»»»»aæ»M»»ice»xcexœceM*6œeeec«eeeeMeeee«0Mee$»»a«aeæK««K«Mec«eee«6eeœ«ci

DON’T BE BEHIND THE TIMES

A
&

all the up-to-date travellers handle

MYERS SPICE for Horses, Cattle, Poultry, etc.
WHY ! Because they know it is pure and the best to be had. Also they want their 

customers to have a genuine article and a ready seller.

^ Write Al YERS ROYAL SPICE CO., IS lügüTÜ FüIISp Ont», for further particulars.
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^ Professional Training for Business SP
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T
I1K higher institutions of 

learning in the United States 
and Canada are extending 
their teaching to the training 
of men for the world of af

fairs. Law, medicine, theology, engi
neering and teaching have the rank of 
professions, and the necessity for expert 
training for these careers is no longer 
questioned. Business as such has until 
recently been allowed to shift for itself. 
Here was one field, so it was said, in 
which a university education could he of 
no practical value. This was no place 
for theory. Business must be learned in 
the thick of the struggle. The four 
years devoted to a college education 
could not be spared from the appren
ticeship essential to business success.

A Change of Attitude.
is now taking place on the part of the 
colleges, and the business world has met 
the college half-way. Business has be
come vast, and complex. For the large, 
problems now confronting it large men 
dre needed. The success of the great 
corporation to-day depends primarily 
upon the possibility of securing not 
capital, but brains. Weakness in man
agement cannot he tolerated. The 
price of inefficiency is failure. The busi
ness community has been compelled in 
self-defence to turn for aid to the insti
tutions which have served other profes
sions so faithfully.

Not all the universities have accepted 
the new task willingly, and even in 
those which have are many men who 
look with concern upon this attempt to 
"commercialize” collegiate instruction 
and to divert it from scholarly and lib
eral pursuits. It, is asserted that insti
tutions of learning are now to he em
ployed in teaching men to drive sharper 
bargains and to magnify the importance 
of mere money-getting. But this is to 
misinterpret the spirit, of the movement. 
Its purpose, beyond the obvious one of 
providing a sound business training, is, 
by means of the disciplined mind and 
the matured judgment, to develop a 
greater sense of social responsibility, a 
more generous and sympathetic view of 
commercial welfare, a spirit of self- 
sacrifice at present so foreign to the 
world of affairs. If it is replied that 
there can be no such thing as sentiment 
in business and that each man must look 
out for himself, this answer must be re
garded as a severe arraignment of the

existing order and a most effective argu
ment for sounder and broader business 
training. A system of business educa
tion has no defence that fails to raise 
the level of industrial negotiation.

Business Can Be Taught.
The institutions that have undertaken 

this task insist that business can be 
taught. The multitude of details, vary
ing with each industry and with the in
dividuality of its director, must obvi
ously be acquired in the industry itself, 
but the underlying principles that estab
lish the relationship between an indus
try and the business world in general 
are proper subjects of instruction. Kdu- 
eationa! institutions can train for busi
ness so soon as businesses have evolved 
a body of principles capable of systema- 
body of principles capable of systema
tization and of scientific analysis. In 
this task of systematization, or even in 
the discovery of the principles them
selves, very little of direct aid can be 
looked for from the business men who 
arc unaccustomed to the consideration 
of their businesses from the pedagogical 
standpoint. This is the problem for the 
schools.

The Organization of the Work.
differs somewhat in the different institu
tions, but these variations can all be 
included under two general plans :

First, courses of study offered as a 
part of the university curriculum, open 
as electives to students, with a certain 
degree of sequence and unity in the 
work, assured through faculty super
vision; and,

Second, distinct schools in which defi
nite requirements arc made for the com
pletion of an organized course, with or 
without recognition at the end by a 
specific degree other than the customary 
academic degree.

The form of organization is not neces
sarily of importance, yet the character 
of the work done will eventually be 
shaped largely thereby. A well-organiz
ed “school” gives compactness to the 
work, renders possible an arbitrariness 
in requirements often necessary to in
sure all-round training, permits heavier 
demands and a more rapid pace, allows 
of a discipline that banishes the irre
sponsibility of academic life, thereby fa
cilitating entrance upon the rigors of 
business, and develops an esprit de 
corps among the students that is a spur 
to effort. On the other hand, courses of

training for business offered as electives 
in the general curriculum, granting ma
turity of mind and power of selection, 
have the advantage of being capable of 
introduction into the general course 
without disturbing the university's or
ganization or increasing its machinery. 
It follows that the “schools” will, as 
time goes on, become more narrowly 
technical and will train tln-ir students 
for specific careers, whereas the uni
versity course will attempt only to of
fer such training as will give a broad 
underlying foundation for business in 
general. The colleges and universities 
have yet, however, made no such sharp 
distinction. The work is in brief as 
follows :

Nature of Studies Required.
Most of the schools require a certain 

amount of general college work as a 
prerequisite. This distinguishes them 
sharply front the so-called “commercial 
college,” in which the instruction con
sists largely of clerical accomplish
ments, such as stenography, penman
ship, and bookkeeping, and in which no 
preparation is necessary except in the 
most elementary branches. They usual
ly expect two years of preliminary 
work, consisting of the regular college 
courses in mathematics, the sciences, 
languages, history, and economics. Dur
ing this preliminary period the student 
is introduced, in some institutions, to 
the elementary phases of his later work 
It is the general opinion, however, that 
this period of preparation should he. un
disturbed by the invasion of commercial 
work, for such work introduced thus 
early has a tendency to absorb a young 
man's attention before his mind has 
been disciplined to handle it to advant
age, and deprives him of his only oppor
tunity to secure anything that ap
proaches a general education.

Commercial Courses.
Coming now to the commercial 

courses themselves, certain work is re
garded by most of the institutions as 
essential for all students, regardless of 
the business for which they are prepar
ing themselves. This includes :

1. Business law, which involves a brief 
consideration of contracts, sales, bills 
and notes, carriers, agency, and corpor
ations, the object being not to train the 
student to be an expert in law, hut to 
equip him for the better administration 
of his business; not to make it possible
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for him to dispense with the services of 
a lawyer, but rather to enable him to 
know when to seek legal advice.

2. Corporation finance, including a 
knowledge of securities, their methods 
of handling, the financing of large enter
prises, and the workings of the money 
market.

3. Modern language—German, French, 
and Spanish—which is of growing im
portance, as there are very few busi
nesses of any extent to-day that are not 
engaged in international negotiation.

4. Domestic and foreign trade, includ
ing commercial geography or the distri
bution and handling of commercial pro
ducts; the technique of industry, cover
ing sources of raw material, processes 
of manufacture, and markets; transpor
tation, both domestic and foreign, with 
the methods and facilities employed.

5. Modern advanced accounting and 
auditing. In addition, the sciences, es
pecially chemistry, physics, and miner
alogy, are prescribed for some busi
nesses, particularly in the field of manu
facturing, and in some schools elemen
tary courses in engineering are offered.

With these courses as a basis, a num
ber of institutions are offering training 
for specific careers. Thus far they have 
quite generally confined themselves to 
banking and private finance, transporta
tion and insurance. Training for journ
alism is announced in one or two in
stances, but this has not become gener
al, for it is recognized that the best 
preparation for this career is to be 
found in a thorough equipment in Eng
lish, history, economics, and the prob
lems of present-day industry rather than 
in instruction in the art of journalistic 
work.

From the standpoint of the business 
community to-day a degree is of no im
portance. From the student’s stand
point it is a much-desired recognition of 
work done. If business is to become 
eventually a profession in the best 
sense, it is desirable that a degree 
should be created as significant as that 
now conferred upon engineers. The cus
tomary academic degrees are not ade
quate.

College Man in Favor.
The attitude of the business com

munity toward the college man trained 
for business is becoming constantly 
more favorable, as it is toward college 
men in general. Formerly the prejudice 
against them was strong, and it was in 
part justifiable. Many a young man 
just out of college, with exaggerated 
ideas of his attainments and capacity, 
was unwilling to gain his experience in 
humble positions. An unfortunate ex
perience with one individual was often

sufficient to ' prejudice a business man 
against the college graduates as a class. 
This prejudice seems to be disappearing 
before the more rational attitude of the 
college graduate and the greater ap
preciation of his real worth by his em
ployer. It is becoming common for 
many large concerns, such as the elec
tric companies and the life insurance 
companies, to send representatives to 
the colleges every Spring to select the 
most desirable men from the graduating 
classes. These companies frankly ad
mit the superiority of the college-train
ed man. A prominent American rail
road president perhaps expresses the 
view of the majority of broad-minded 
business men when he says : “In se
lecting help we should give preference to 
a college-educated man, all other things 
being equal, and we have no prejudice 
against them. As a general thing, we 
find college-bred men capable of reaching 
a higher standard in the service in 
shorter time than those who lack the 
mental training that goes with educa
tion, provided they are willing to take 
bold in a subordinate place and work as 
others are willing to work who have not 
had their advantages.”

Demand for College Trained Man.
The superiority of the college-trained 

man in business once admitted, the de
mand for men specially trained for this 
work follows as a matter of course. 
Such objections as come from the busi
ness community come from what may he 
regarded as special sources. Men who 
have built up successful businesses 
through personal invention and skill re
sent the suggestion that any school can 
teach a young man their methods. The 
obvious reply is that no school would 
attempt to do so. For business of this 
character (and they are mainly manu
facturing businesses) only , the broad 
underlying principles affecting the in
dustry would he the subject of instruc
tion. Detailed study has confined itself 
thus far to those businesses which are 
either quasi-public in their nature or 
whose organization is a matter of such 
general knowledge that they have be
come affected with a public interest.

That the demand for specially trained 
men has already begun is shown by let
ters from the directors of some of the 
schools'. One writes :

“I could have placed a dozen gradu
ates this year if I had had them. I 
have been asked to supply three or four 
graduates for administrative work in 
one of the great electrical companies, 
and a similar request has come from at 
least one of the larger insurance com
panies, One or two railroad men have

undertaken to provide places in audit 
ing, accounting, and similar depart
ments for students through the Summer, 
in order to test them so that any man 
specially fitted for the work might find 
a permanent place with them. One of 
the largest auditing companies has ask 
ed me for men whom I could not sup 
ply. The point is that the business men 
are interested enough to give the stn 
dents opportunities to get acquainted 
with the practical side and to try 
them.”

How the Student Looks at It.
The attitude of the students them 

selves toward thi» new form of educa
tion is not the least gratifying phase of 
the movement. Attracted by the op 
portunilies opening everywhere for tie 
exercise of power and responsibility, 
college men are inclining more and more 
toward business as a career. Statistics 
have frequently been compiled which 
show this tendency. Of this year’s 
graduating class in a leading university, 
numbering 313, 112 will go into busi
ness, 85 into law, 24 into medicine, 25 
into teaching, 9 into the ministry, and 
2fi will do special work, in many cases 
of a business character. It should he 
noted further than many who pursue 
law studies have business as their aim 
and should be classed with business fnen. 
It is through the legal profession that 
our business life is receiving many of 
its strongest recruits. There seems to 
he no good reason for doubting that 
business will in time follow law and 
medicine and rise to the dignity of a 
red profession.

CANADIAN TRADE WITH AUS
TRALIA.

That Canadian manufacturers an 
rapidly coming to the front in Australia 
under the stimulus of a prospective 
preferential tariff is evidenced by tie 
number of agents and travellers no 
showing samples in Melbourne and Adi 
laide, and the number of orders belli 
forwarded to Canada. The Canadian 
Government agent in Australia point 
out that importers there are disposée 
lo give Canadian goods the preferenn 
aver foreign goods, everything else beimr 
equal.

One Canadian traveller reports that 
owing to the preferential tariff in New 
Zealand he was able to deliver goods 
there duty paid at 11 per cent, less than 
foreign goods of a similar class,
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socket SALMON

“Sovereign" and “Lynx”

\<$8t

Brands
ARE THE CHOICEST IN THE MARKET.

EVERY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS.

TRADE MARK REGISTERED

“Horse Shoe’
SALMON

For 25 years the standard in Canada. 
Every can guaranteed.
The quality unexcelled.
It is so thoroughly known among con

sumers that all grocers should give it 
prominence.

NOW Pack *s *n the hands of the 
■ wholesale trade.

A Healthy Purse 
If-You Sell

“HALIFAX,” “ACADIA” ^ 
“BLUENOSE” BRANDS OF PREPARED 

COD

FISH
and a healthy stomach for everyone who consumes them. Better than meat 
for both profit and health.

BLACK BROS. & CO., LIMITED, HALIFAX.
A. H. BRITTAIN & CO., Representatives in Quebec and Ontario. Board of Trade Building, MONTREAL.
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country and its unlimited resources, 
which are only mildly described by say
ing it extends from Lake Superior on 
the east to the Rocky Mountains on the 
West, a stretch of nearly 1,200 miles, 
and from the 49th parallel on the south 
northward nearly 500 miles, containing 
385,000,000 acres. It is literally a land 
of promise to the farmer, with its many 
millions of acres adapted to wheat 
growing, and only a relatively small por
tion turned by the plough as yet.

acres yielded 8,707,252 bushels of barley, 
and 21,198 acres, 4,757,000 bushels of 
potatoes, a total of nearly 100,000,000 
bushels. Cultivated grasses yield about 
two tons per acre, and native grasses a 
ton and a-half.

An authority on the Canadian West 
recently said :

The rich soil and favorable cli
matic conditions of Manitoba are 
as a bank account, upon which pres
ent farmers in the province are not

61

following table gives some idea of the 
producing capacity per acre of Maui 
toba land, as compared with that of the 
wheat-raising belt in the United States :

Av. for io 1903 1902 I9OI

yrs. bu. Bu. Bu. Bu.
Manitoba......... 16.4 26.0 2Ç.I
Kansas............ 17.1 IO.9 18 5
Minnesota....... .... 14.2 13.1 13.9 12.9
North Dakota.. 12.7 15-9 13 i
South Dakota.. ..... 10 4 1.3-8 12.2 12.9
Nebraska......... 12.6 139 17.1
Iowa................ 12.1
Missouri........... * 8.7

!
•a
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Agriculture in the Northwest

A Ten-mile View of a Prairie and Wooded District in the Northwest.

T
.1E Canadian Northwest is to

day the attractive point for 
a greater number of desirable 
try on the face of the globe, 
settlers than any other coun

wit h its magnificent area of grain and 
grazing lands admittedly the most pro
ductive on the North American contin
ent. These have attracted no less than 
700,000 settlers during the past seven 
years, 150,000 having come during 1902 
and 1903, and the tide of immigration 
is sweeping on with unprecedented ra
pidity. It is difficult to realize the vast
ness of this magnificent agricultural

Manitoba.
In 1870 the agricultural production of 

Manitoba, with its area of 41,169,098 
acres, found no place in the records. In 
1881 it was credited with producing 
1,000,000 bushels of wheat on an acreage 
of 51,300, and 1,270,268 bushels of oats. 
In 1902 the acreage of Manitoba was 
3,189,015, 2,039,940 of which was in
wheat, producing a yield of 53,000,000 
bushels. The acreage under crop in 1903 
was 3,757,173, with 2,442,873 acres in 
wheat, and the production of wheat 40,- 
116,878 bushels ; 855,431 acres of oat 
crop yielded 33,035,754 bushels; 326,587

yet drawing more than a portion of 
the interest accruing from year to 
year. Only when 20,000,000 acres 
of their heritage are actually crop
ped will they realize what the ac
count to their credit is; 4,000,000 
acres are now under cultivation. 
These lands can still be purchased 
at from $5 to $40 an acre. Resident 
farmers, whose lands are valued to
day at from $15 to $40 an acre, are 
realizing a revenue from the same 
equal to seven per cent, on an in
vestment of more than double this 
value.
The average Manitoba wheat yield 

per acre in 1903 was 16.42 bushels. The
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Messrs. Grimwe & Go.
LIMITED

Specially request the 
trade to consider 
quality when placing 
their orders for

VINEGARS
NOTE ODE GRADES.—Orleans No 

16, end Nos. 16,18 end 24 malt, 
concentrated and distilled.

All inquiries addressed to tbeirfo 
Canadian agent, Mr. I. S. Wother- 
spoon, 204 Board of Trade Building, 
Montreal, will receive prompt attention.

I. S. WOTHERSPOON,
304 Board of Trade Building,

MONTREAL, R. Q.

O Yes !
Know all men by these presents 
that Batty’s Nabob Sauce has
never been surpassed.

We received the Gold Medal in 
1851. We received the Gold 
Medal in 1903, and we were not 
idle all the time in between.

No store is complete without it.
In witness thereof we have 

affixed our name :

Batty & CO.
LIMITED

Sauce and Pickle Specialists,

LONDON. S.E.
ESTABLISHED 1824.

VOV WANT TO BE A LEADER IN YOUR TRADE

Manufactured from a blend 
of the finest

MOCHA, EAST INDIAN, 
JAVA, COSTA RICA 

end MYSORE COFFEES.

NO CARAMEL, NO GLUCOSE
used in their manufacture.

BROMLEY'S
Coffee

Essences
WILL ACHIEVE YOUR DESIDERATUM

The HOSPITAL «ays:—
“It is quite the be«t oi Its kind 

we have ever tested."
The LAHCIT says:-

“Distinct evidence of its genuine
ness and value was afforded in the 
fact that, by a suitable treatment 
crystals of Caffeine, the important 
stimulating principle of Coffee, 
were extracted from it. It is free 
from objectionable admixtures."

BHITISH MEDICAL*JOUHHAL
says "Itisa well-made liquid 
preparation, and Caffeine was 
abundantly found therein."

GOOD AND 
PERMANENT 

PROFITS.

LARGE AND 
INCREASING 

SALES.
ream* mice

THE ONLY SAUCE 
IN THE WORLD 

CONTAINING

PURE GRAPEx 
JUICE

AHD

RICH
DEVONSHIRE

CREAM.

SOLE AGENTS 
FOR CANADA! W. Q. PATRICK & CO., Merohent»,

2» Mellnde St., TORONTO
til
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During the year 1902, 50.7 per cent, 
of all the wheat officially inspected at 
Winnipeg graded No. 1 hard, and 30.0 
per cent. Xu. 1 northern, making 
eighty-one per/cent, of the total receipts 
fall withip/the two highest market 
grades. During the same time only one 
per cent, of the receipts at Minnesota 
were lianl, and twenty-two |ier cent. No. 
1 northern : only twenty-three per cent, 
of the total receipts represented the two 
highest gradings.

That there has also been a satisfac
tory growth in the dairying industry of 
Manitoba is shown by the fact that the 
dairy produce for 1902 was valued at 
.+747,604. This industry is likely to as

The possibilities of Assiniboia in 
wheat growing are shown by the aver
ages of tests made at the experimental 
farm in 1902, when eleven varieties of 
the most suitable wheat, sown on April 
19, wem cut in 130 days, and yielded 
4,314 pounds of straw and forty-three 
bushels and two pounds of grain per 
acre. The cultivation of flax is carried on 
in Western Assiniboia to a large extent 
and a number of farmers are reported 
to have paid the entire cost of their 
farms from the yield of the first flax 
crop. By far the most important in
dustry in Western Assiniboia, however, 
is that of ranching. The wide stretches 
of prairie afford excellent grazing for 

sheep and cattle, 
and i n d i r e c tjly 
splendid returns 
to the stockman, 
who gets from 840 
to 850 for steers 
which cost him 
only the interest 
on the oi iginal

sume phenomenal proportions in the 
near future. During the Winter of 
1902-03, 13,986 head of cattle were 
fattened, vyhile the number of milch 
cows in the province was 126,846.

Assiniboia.
This district, to the west of Mani

toba, containing 34,000,000 acres, is 
in part a continuation to the west
ward of the grain-growing areas of 
Manitoba. In Eastern and part of West
ern Assiniboia excellent crops of wheat, 
coarse grains and vegetables are pro
duced, and the climate answers all re
quirements, for the production of No. 
1 hard wheat, for which Western Can
ada is noted the world over. This dis
trict, in conjunction with the Province 
of Manitoba, will one day be one of the 
greatest wheat-producing sections of the 
American continent, and for the follow
ing reasons: 1—It has a soil particularly 
rich in the food of the wheat-plant. 2— 
It has a climate that brings the plant 
to maturity with great rapidiv. 3.—On 
account of its northern latitude it re
ceives more sunshine during the period 
of growth than the country to the 
south. 4.—Absence of rust due to dry
ness of climate. 5. —Absence of insect

cattle and sheep. The crops consist 
wheat, oats, barley and potatoes, whit- 
turnips and all kinds of vegetables 
raised successfully. The normal yi. i , 
of wheat (Red Fyfe) is about thii 
bushels to the acre in favorable s. . 
sons, and of oats about sixty bushels 
The country is also remarkably will 
adapted for stock raising, and lai. 
shipments are made annually. Alim, i 
any portion of (his district answers all 
the requirements for dairy farm i i, 
which is already being carried on ex 
tensively.

Alberta.
The district of Alberta contains 166. 

100 square miles, and comprises within 
its limits two divisions showing marked 
distinctions in topographical and cli
matic conditions. The southern is an 
open rolling country, devoid of timber, 
except along the streams and in the foot 
hills of the Rocky Mountains, and i> 
essentially a ranching and dairying conn 
try, offering unequalled opportunities 
for effort in those directions. Cattle.

horses and sheep graze out 
side during the whole year, 
and hay is easily and cheap 
ly secured for weak stock. 
With good management 
the profits to stockmen are 
large, 840 and 850 per bead 

being paid for steers 
during 1903. 

Large

’oes.

Grain and Root 
Crops in the

Northwest.

investment of 
s t ocking the 
ranch, and his share in the cost of the 
annual round-up. Dairy farming has also 
become exceedingly popular in this sec
tion of Western Assiniboia, where the 
natural grazing advantages enable one to 
keep a large number of cattle, which 
need no feed except for short intervals 
during exceptionally stormy weather in 
the Winter months.

Saskatchewan.
Saskatchewan, lying north of Assini

boia, is the largest of the four provi
sional districts carved out of the Terri
tories by the Dominion Parliament in 
1882. Its area is 106,700 miles, and 
may be described as well suited by cli
mate and soil for the raising of wheat,

bands of young stock are annually 
brought in from Eastern Canada and 
some of the Western United States, in 
be fattened on the ranges, the pruliis 
being sufficiently large to amply pay fur 
reshipment, after fattening, to Europi ,m 
and other eastern markets. Mixed fai 
ing is successfully carried on somewli.d 
generally.

Dairying is carried on with great suc
cess, the country being pre-eminent h 
fitted for it. To a wide range of the hi.-I 
wild pasture are added an abundant 
water supply and shading and sheltering 
groves of trees. During the Summer sea 
son the averages are for each cow four 
and one-half gallons of milk per day,
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I MONKLANO BROOMFIELD FERGUS 1
1 MILLS MILLS ELEVATOR |

James Wilson & Sons
Manufacturers and Exporters of 

the Finest Grades of

OATMEAL 
PEASE MEAL 

SPLIT PEAS 
POT BARLEY 

PEARL BARLEY 
ROUND PEAS

Feed of All Kinds 
Correspondence Solicited

: FERGUS, ONTARIO, CANADA
> "••0-*.0-»-0-»*0-*.0*»-0***0-«*0-**0***0.**0***0 K)»0*0*0* <

MADE IN CANADA
FROM

Manitoba WHeat.

F
F
F
F
F
F
F
F
F
F
F
F
F
*

That Cereal Breakfast Food, 
“ Wheat Marrow,” makes “ a 
perfect breakfast" for dyspep
tics, for children, and for those 
in robust health. It is a brain 
and nerve, bone and muscle 
builder.

It contains four-fifths of the 
elements necessary to sustain 
life. It is unlike any other 
Cereal Food on the market. It 

. is truly “a perfect breakfast 
food.”

F
F
F

Wheat
Marrow

F
F
F
F

PAYS YOU 30 PER CENT.
Put up In Boxes of 24 Cartons . . .

WM. MACK,
'*■» t hhu. CORNWALL.

Selling Agents, A. P. TIPPET 4 CO., Montreal.

tit

THE LAKE HURON & MANITOBA MILLING GO.,
LIMITED

GODERICH, CANADA.

rianufacturers of- Strictly ^

High Grade : (Though only a short time in busi- 
îess our product enjoys an un
called reputation throughout 
Ontario, Quebec and the Maritime 
3rovinces, and commands the 
lighest prices in Great Britain, the 
:ontinent of Europe, and South 
Africa.
Our Dry Grinding insures safety 
n Tropical Climates.

We pack in Wood, Jute or Cotton.
Bran and Shorts machine-packed 
n jute bags, ioo lbs. each.

Correspondence solicited.

Hard Wheat I
Flour.
MANITOBA HARD WHEAT used exclusively.

Most Modern and up-to-date Mill in the Dominion.

»%%%%%%%%%% %%%%%%%%%»%%%%%»%%%%%%%%%%%%%%%%%%%%%% i
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and six iind uni'-lialf |i< imds uf butter 
per week.

In Southern Albert a irrigation is 
largely resorted to in producing grain 
and fodder crops: by this means returns 
of the niosl satisfactory idiaraeter have 
been obtained. The many streams flow
ing down from I he mountains afford 
bountiful supplies of water for this pur
pose. and at the present time some three 
bundled miles of ditches and ' canals 
bate been constructed to carry water 
for irrigation. These streams also af
ford an unfailing supply for stock and 
for dairy, operations.

During the past two or three years 
great success has followed the growing 
of Winter wheat. 'This has been par
ticularly I he case in Southern Alberta, 
in the neighborhood of the foothills, 
north of Calgary, and around Leth
bridge. Maelcod, and Claresliolm. lie- 
port.- at hand show a yield of forty-five 
bushels to the acre. Fall wheat is also 
being successfully produced in several 
sections of Albert a.

The great fertile valley of Northern 
Alberta is suited to grain raising, mixed 
farming, ranching and dairying, all of 
which are .profitably carried on. In or
dinarily good seasons the regular yield 
is sixty to seventy-live bushels of oats, 
averaging forty pounds to I lie bushel, 
while barley will yield sixty bushels, 
wheat over forty, while potatoes'of 
from two to three pounds’ weight are 
not a rarity. There is also a varied and 
nutritive, pasture during a long season 
in Summer, an abundant supply of hay 
procurable for Winter feeding, and an 
abundant and universally distributed 
water supply which makes slock raising 
prolit able in the extreme.

The following tables represent com
paratively the area of acreage and yield 
of I lie principal cereal crops in the 
Northwest Territories:

Wheat.

Year. Acres. Bushels. Yield per acre.
IbOb... . . 307.5X0 5.542,47s 18.01
l-.nrJ .. .. ()*J0.7f>b 13.050.s5O 22 30
mo:;... . 073.715 1-2,500,000

Oats.

1X.5X

Year Acres. Bushels. V eld per acre.
1SU8.•- .. 105,077 3.040.307 28.08
DO-2 .. 310.307 10,001.205 34.36
D03... ...214,40.) 7,000,000

Barley.

35 51

Year. Acres. Bushels. Yield per acre.
Irtiw .. ... 17.002 440.512 20 10
1002 . . ... 30.445 X70.417 23.XX
Di>3... ... 15,0X7 400,000 27 10

The total acreage of barley, wheat iuid 
oats for 1001 i totalled 1)03,211 acres, and 
the production therefrom 20,509,000 
bushels.

A recent estimate has been made of 
the ouantity of grain Manitoba and the 
three Southern Territories may be ex
pected to yield. The census returns 
i I 1001 show that these regions had 
3.000,000 acres under en p. The number 
of acres under crop in 1903'was 4,687,- 
533, an increase of over thirty per 
cent. Assuming that the area of Mani
toba and the three territories is 228,- 
000.000 acres, and that, of this, 45,000,- 
000 are available for wheat, oats and 
barley, the calculation will result in 
showing that in twelve years the whole 
45,000,000 acres will be taken tm. while 
the output at the present average per 
acre will be:

Acres. Yield bushels
Wheat ................... 29,700.oco 750,000/ 00
Oats........................ 11.250,000 528,000,000
Barley........................  4,050,000 141,750,000

Front the rate at which population is 
pouring into these regions it is safe to 
say that the 45,000,000 acres will be un
der the plough and yielding a harvest 
long before the expiration of the term 
1 f years mentioned.

By that time double the number of 
acres will he ready for the farmer, and 
still there will be 133,000.000 acres to 
be brought under the plough.

MR. ALEXANDER MacLEAN.

It. ALEXANDER MacI,KAN, of 
Ottawa, who has been appointed 
Canadian Trade Commissioner to 

Japan, has had a wide and varied ex
perience. Ilis parents, who were na
tives of Inverness-shire, Scotland, came 
to Canada in 1X32, and took up a farm 
m South Dumfries, Brant County, where 
the subject of this sketch was horn two 
years later. Having followed the usual 
occupations on the farm and attended 
the public school and later the grammer 
school in i'aris, he became a school 
teacher at 20 years of age, which occu
pation lie followed for a year. After 
serving an apprenticeship in a general 
store at Ayr, he went to Stratford, 
where lie engaged in the lumber busi
ness.

In 1 Mi 1 he made another change and 
established the Mitchell Reformer, which 
he conducted until 1X05, when lie as
sumed editorial responsibility for the 
Cornwall Freeholder, the home organ of 
the late Hon. John Sandfield Macdon
ald. There he remained until 1X72, 
when he was appointed Ottawa corre
spondent of the Toronto Globe, a posi
tion which he filled to the entire satis
faction of Mr. - Brown and of the Reform 
parly generally during the exciting time

of the Pacific scandal. In 1X71 
tired from the Globe stall and mi, 
John C. Roger in the purchase of i 
Ottawa 'rimes, which they conilin i 
for two years in the Reform inlcu 
and then sold to the late A. M. Burg, 
afterwards deputy minister of the 1 

terior. I11 the meantime the linn 
Mac-Lean, Roger A Co., had secured 11 

contract for the parliamentary and m 
part mental printing of the Domini. 
Government, which was renewed on -1 

eral occasions until the Governim n 
established the printing bureau in 1 xv 
In conjunction with Mr. Roger and m; 
ers, Mr. Mat-Lean established the Can 
atlian Granite Co., and later the On,, 
wa Granolithic Paving Co., of both 1. 
which he was president. In 1X!| I aim 
1X115 he was also managing director m 
the Montreal Herald. Mr. MacLean ha

Mr. Alexander MacLean, Canadian Trade 
Commissioner to Japan.

always taken deep interest in public an 
municipal matters. For four yeai 
1XX7 to 1X1)4, he acted as alderman 1 

Ottawa, and during the latter year, 
chairman of the Street. Railway Con. 
milice, he took a prominent part in il, 
negotiations leading to the const mi l i, 
of the Ottawa Electric Railway. I i 
has been president of St. Andrew’s S,. 
ciety, of the Ottawa Art School, and , . 

I lie Central Canada Exhibition Assoit,, 
lion. In politics he has always been 
Liberal, and for a term he held the 01 

lice of president of the Ottawa Reform 
Association. lie belongs to the Ma 
sonic Order, being a past master of tb, 
Cornwall lodge, which lie joined in 
lXfiX.
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Orange Meat
How Made

Scientifically and hygienically 
prepared from pure No. 1 white 
wheat. It is thoroughly cooked 
and is easily digested. There are 
many delightful ways in which it 
can be served, for breakfast and 
luncheonN for just-before-retiring 
it is perfect. It is flavored with 
honey and is most appet.zing.

Carefully put up in a mercerized 
paper bag, in a perfectly sealed and 
attractive package, which preserves 
it fresh and crisp for months and 
absolutely impervious to contamina
tion from dust, dampness and noxious 
odors and insects.

The Frontenac Cereal Co.,
Limited

43 Scott Street, Toronto

Sell

Orange Meat
The Ideal Cereal

Orange Meat
The Premium Food

Orange Meat
How Sold

Is put ijp in two sizes, one to 
retail at l the other at -">c.

THE 15-CENT PACKAGE
Contains Premium Coupons 
which give zest to its sale.

Packed and priced as follows : 
Single Cases (iîtï packages) $4.00 
5 and 10 Cases $4.40 ■

THE 25-CENT PACKAGE
Contains about -% limes the 
contents of the lô-cent package, and 
so is exceptional value to the 
customer. No coupons with this 
package.

Packed and priced as follows :
Single Cases (20 packages) $4.00 

(Freight paid on ô-case lotsi 
A clean 25 per cent to the retailer.

The Frontenac Cereal Co.,
Limited

43 Scott Street, Torouto

Send for “The Story 
of Mrs. Dooley” in book
let form. Free. A most 
interesting 

statement.

Mrs. Dooley’s 
Laundry Soap

excels, by the consent of its 
users, any other Laundry 
Soap made.

It contains Borax.
Its sale in a few months has 
had a remarkable increase.

HRS. DOOLEY’S 
LAUNDRY SOAP

is made by

The MetropolitanSoapCo,
LIMITKU

TORONTO

The illustrations here
with presented are taken 
from “The Story of Mrs. 
Dooley.”

10 °// o
Mrs. Dooley’s Laundry Soap pays ihe 

retailer about 10 more profit than 
any other good soap he handles. 10 
is a profit too good to tie neglected.

Mrs. 1 >ooley’s Laundry Soap 
priced as follows :

is

Singh- Case,
5 Vast* Lots,

ID

>:» 70 
3 t it

3 kt

Order from your wholesale grocer. 
Mrs. Dooley’s Soap W rappers are 

redeemed in cash.

l cent for 4 wrappers. Cash is pre
ferable to premiums.

■ Js

tv

El JL il a ü
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CROWN BRAND CEREALS
are made from the BEST Canadian Grain, with the latest and 
most approved process of milling. Our “ CROWN BRANDS ” 
are of world-wide fame.

Grain
AND

Pressed Hay
Foreign importers should 
correspond with us. Our 
facilities for handling this 
class of business enable 
us to fill all orders 
promptly and with first- 
class goods.

Crown Foods
Beaver Oats,
Swiss Food,
Rolled Oats,
Cut Oatmeal, 
Flaked Wheat, 
Flour,
Corn Meal.

We shall be pleased 
t o correspond with 
reputable firms in 
Great Britain and other 
countries with a view 
to export trade.

Swiss
Food

is our leading cereal,—a 
wheat product, prepared 
by scientific methods in 
the best manner possible. 
A large-flaked food, put 
up in handsome cartons. 
Has enjoyed and is enjoy- 
ing the maximum of 
favor.

1
Cable

P. McIntosh & Sor
MILLERS AND MANUFACTURERS,

address “ Intosh ” TORONTO,

"1,

CAN.
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FLOUR TRADE IN JAPAN.

T
HE importation of flour into 

Japan was much greater in 
1903 than in the preceding 
years, and, although this in
crease has been ascribed to 

war preparations, there is reason to ex
pect a continued expansion of the mar
ket for this commodity in this country. 
In 1901 the importation of flour ainouut- 
,,,| tu 81,000,000 pounds; in 1902 it was 
a little more, but in 1903 it increased to 
over 209,000,000 pounds, or more than 
lliree times as much as in 1901.

Wheat flour has largely displaced 
rice flour in the preparation of many 
Japanese sweets and cakes, and a great 
deal of the former is now used for this 
purpose and for paste for the manufac
ture of fans, screens, etc. For this

300,000 pounds of rice per annum. The 
official report of the. amount of rice 
raised in Japan increased by the ex
cess of imports over exports shows that 
more than 10,000,000,000 pounds were 
used in each of the years 1901 and 1902. 
If the people of the country should vary 
their diet by the use of bread in place 
of one-half the rice now consumed, the 
amount of Hour required would be near
ly thirty times as great as the unprece
dented importation of 1903. Such a 
change in the diet of the nation is not 
a future improbability, providing a 
pound of floilv continues to be furnish
ed the consumer at the same price as a 
pound of rice, and is found to possess 
equal nutritive value.

known that two big Canadian milling 
concerns have already been meeting with 
phenomenal success in their export trade 
which may be considered merely as a 
foretaste of what is in store for the 
milling industry of Canada as a whole.

ExDort Trade in Breadstuffs.
VR1XG the year 1903 Canada ex

ported to foreign countries, prin
cipally Great Britain, wheat to 

the value of $21,566,000, flour to the 
value of $1,699,000. oats valued at $2,- 
583,000, and oatmeal valued at $537,- 
ouo Exports of barley in 1903 were 
valued at $137,233, beans at $79.021. 
buckwheat at $17.3.391, Indian corn at 
$36,32.3, peas at $1,032.7 13, rye at $269,- 
9.32, all other grain at $3,299. malt at 
$7,113, Indian or cornmcal at $1,993. 
and all other grain products at $26,-

(4.762.605 3.197.676 ^25.788 11.655 2.291,982
bush. potatoes

1901
50.502.063 

bush, wheat
27 796,566 
bush, oats

6.536,153 
bush barley

266,420 
bush flax

62.261 16.349 
bush pease

2.925.362 
bush, roots

4797433
bush potatoes

1902
53.077.267 
bush, wheel

34,476.160 
bush. o»ts

H. 848,422 
bush, barley

564.440 
bush, flex

49 900 
bush, rye

34. 134 
bush, pease

31238.993 
bush, roots

3.459.325 
bush potatoes

dtn t£ia uttj cTvP tSkJ ujfcj&U KTa.

Increase in harvest of the chief Canadian cereals and roots.

reason Japanese dealers prefer flour 
rich in starch ami dextrin, being less 
partieular about the whiteness; lints the 
flour which ranks best in tlie home mar
ket sometimes proves less acceptable to 
the Japanese Ilian that which is con
sidered inferior in Canada, and export
ers should hear in mind this difference 
in tlie requirements of the market.

Among the Japanese, wheat Hour is 
not yet generally used for making bread, 
hut a few are beginning to vary their 
iliet by its introduction, and in the fur
ther development of this tendency lies 
the possibility of an immense market 
for the product of Canadian mills. It 
lias been said that a Japanese eats on an 
average one pound of rice per dav. The 
country, exclusive of Formosa, has a 
population of 42,300,000, and therefore 
tlie nation must consume as food 15,439,-

Vtider these conditions, who is to 
raise the wheat and manufacture the 
flour to meet such a demand? Canada 
is already seeking an outlet for the pro
ducts of Iter extensive, fertile fields. 
During the Osaka exposition of last year 
the agents of Canadian firms were sys
tematically and actively engaged in ex
hibiting tlie superiority of their flour, 
and this activity is already hearing 
fruit in increased exportations to
Japan.

It rests altogether with Canadian 
millers to make the best use of the 
splendid opportunities within their 
reach at the present time for the ex
tension of trade with Japan. With her 
enormous wheat-growing areas it looks 
as if the possibilities of I lie flour export 
trade in Canada will lie practically with
out limit in the near future. It is well

223—making a grand total of exporta
tions of breadstuffs from the Dominion 
of Canada during 1903 of over $31,500.- 
000, as compared with $17,525,915 live 
years ago, an increase of approximately 
100 per cent. Of the total wheat ex
portation of Canada in 1903 $22,999,- 
715 worth went to (treat Britain, and 
$536,264 to the United States. The 
States bought oats from Canada to the 
extent of $39,062, while Great Britain’s 
importations amounted to $1,861,661, 
while other grain was exported to these 
countries to the value of $73,679 and 
$573,649 respectively. Great Britain 
took peas to the value of $476,71 1, and 
the United States to the value of $210.- 
033. Exportations of wheat flour to 
these countries were valued at $2,338,- 
667 and $68,216, and of oatmeal $180.- 
158 and $888 respectively.

These figures represent, however, a 
small portion of tile grain products of



The Canadian Grocer FLOUR AND CEREAL FOODS May 20, 191) 1

Canadian farms. The value of lhe 
cereal production of the Canadian 
Northwest alone for 190.1 is estimated 
at about $95,000,000. Of this wheat, 
which is a cash crop, will bring in near
ly $-15,000,000, while there remains some 
10,0o0,000 bushels of oats and 11,000,- 
000 bushels of barley, representing alone 
a value of about $12,000,000. Only 10 
per cent, of all this is sold, the balance 
being used at home by farmers as feed 
for their stock.

In this connection it must he remem
bered that Canada is just beginning to 
icalize her possibilities in the produc
tion of bread-stuffs. At the present time 
only a small percentage of the acreage 
suited to the production of cereals is 
under cultivation, and Canadian milling 
institutions, as far as export trade is 
concerned, have but recently sprung in
to existence, so to speak, even if they 
arc able to show an output of manufac
tured grain products for export trade 
valued at $5,500,000. If the present 
rate of increase is kept up, there is no 
question that these figures will look

of which Canada supplied 32,985,715 
bushels in 1903. Reckoning roughly 
Canada will have to increase her total 
exportations about 5 or (i fold in order 
to supply this market. Since 1890, or 
in 7 years, these have increased threc-

generally appreciated than that rais
in Canada—and particularly that fro. 
the Northwest.

“We look forward to the time win 
at the present rate of progress, the I)., 
minion of Canada will have a sufficient

Extorts of Breadstuffs.

IJ
Year Wheat Flour of 

wheat
Total of 

wheat and Barley Oats

hiiia. Bush. Bush. Bush.
1896 9,919,542 186,716 10,759,764 840,725 968,137
1897 7,855,274 421,758 9,753,185 1,831,094 6,546,881
1898 18,963,107 1,249.438 24,689,698 443 656 1,876,463
1899 10,305,470 792,536 13,907,927 238.948 10.312.792
1900 16.844 650 768,162 20,365.393 2,156,282 6,929,214
1901 9,739,758 1,118,700 14,867,133 2,386,371 8,155,063
1902 26,117,530 l.i 86,648 31,098 000 457,117 5,030,123
1903 32 985,745 1,287,766 38,988,006 947,012 7,593,177

Bush.
1,757,115
4,077,763
3,236,131
2,911,418
3,059,927
3,864,927
2,001,779
1,144,754

Bush. 
254,213 
264,443 
273,295 
304,385 
312,056 
310,416 
154,131 
51,043

fold and over. The deduction follows 
that in 19 years or less Canada will be 
able to supply Great Britain with all 
the grain she requires.

On the occasion of a recent visit of 
Sir Wilfrid Laurier to the Corn Ex
change, London, England, one of its 
leading members is reported to have 
made the following statement :

53 MILLION 
BUSHELS

WHEAT 34& MILLION 
BUSHELS ( 1892 N

2^/5 MILLION 

BUSHELS

BARLEY

I4J6 MILLION 
BUSHELS

WHEAT
OATS

Increase in principal Canadian cereals.

02 
( 1902 \

11% MILLION 
BUSHELS

BARLEY

very small and ordinary when lhey are 
compared with those of Canadian expor
tations of breadstuffs a few years hence. 
It is interesting to note that the rela
the increase in Canada’s general ex
port trade, in which breadstuffs ligure 
largely, during the past 19 years has 
been greatly in excess of that of any 
other country in the world.

According to an American financial 
writer the production of wheat in the 
Cnited States is not keeping pace with 
tiie growing domestic demand. The re
sult is gradually decreasing supplies for 
export. If such statements be true, the 
Cnited States through the years to 
come will have smaller and smaller 
quantities of foodstuffs for export, and 
the natural deduction is that Canada 
will more and more he called upon to 
furnish the food importing countries 
with the breadstuffs which they require.

One hears Canada spoken of these 
days as the granary of Great Britain. 
The English market imports wheat to 
the extent of 159,000,000 bushels a year,

“When it is home in mind that 80 
per cent, of the breadstuffs of England 
lias to he brought from abroad it mu' 
he readily appreciated with what great 
satisfaction Englishmen view the large 
and steadily increasing supplies of grain 
which are annually available for export

surplus of wheat to render Great Britain 
independent of other sources of supply

Milling in Canada.

IN company with the development oi 
the western wheat fields, the mill 
ing industry of Canada is striding 

forward. Out of a total of some 2,5ihi 

mills scattered from the Atlantic to tin 
Pacific, fully 200 have capacities of ovei 
200 barrels per day, whilst the largest 
mills are capable of producing between 
two and three thousand barrels even 
twenty-four hours. The value produced 
lias increased annually. In 1871 tin 
output aggregated $39,135,919. In 1HH1 
the total reached $11,772,372, and in 
1891 it grew to $52,423,280. A consci. 
vativc estimate would place the preseni 
output at $70,000,000. Though appui 
ently few men are employed in the mill 
and the machinery seems to do ever) 
thing by itself, yet no small portion of 
the population of Canada is given cm 
ploy ment botli directly and indirectly In 
the milling industry. Mechanics are n 
quired to keep the machinery in repaii 
engineers to run it, coopers to make tin 
barrels and other employes to sew tin 
sacks, not to speak of the millers then: 
selves, who perform the actual work n 
quired in grinding wheat. Were the b 
dustry to be removed from the country.

Extorts of Breadstuffs.

Year Rye Corn Buckwheat Other grain Oatmeal Bran < >thvr 
breadstuffs

Bush. Bush. Bush. Bush. Bhls. Cwt. Lbs.
1896 29 9,765 405,000 269 110,255 139,152 818,500
1897 216,463 53,913 479,555 1,761 152,019 173,189 1,354,300
1898 1,139.546 2,389 721,219 3,256 176,821 270,492 1,429,800
1899 327,486 140,932 334,492 7,539 119,986 227,340 857,600
1900 474.572 2,142 374,580 1,907 145,867 192 567 1.668,800
1901 687,059 1,000 429,334 4,190 151,851 349,355 3,891,200
1902 399,280 203,633 314,550 32.039 91,706 382,5% 5,888,800
1903 470,419 70,328 314,349 5,450 144,836 351,641

from Canada; and I challenge contradic
tion when I say that of the wheats im
ported by England from Russia, India, 
the Pacific, and the length and breadth 
of the United States, none gives more 
general satisfaction, and none is more

than and only then would Canadian 
discover how important, industrially, 1 

is to the welfare of the land.
THE EXPORT TRADE.

One of the earliest commodities to In- 
exported from Canada was flour. When

70
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Buyers of BEST GRANULATED DOUBLE KILN-DRIED

CORNMEAL
Write us for samples and prices. Our “ SUNRISE ” grade fears no competitor.

THE CANADA FLOUR MILLS CO.. Limited. CHATHAM. ONT.
(In writing, please mention Tub Canadian Grocer.)

j. B. STRINGER ESTABLISHED 1867 JOHN WADDELL

J. B. STRINGER (9. CO.

CHatHam, Ontario.
Elevators on C. P. R., G. T. R., WabasH R. R.,

CORRESPONDENCE INVITED.

and P. M. R. R.

i
«•*«»«s

SHREDDED 
WHOLE WHEAT

BISCUIT » TRISCUIT i
SCIENTIFICALLY-PREPARED FOOD 
MADE OF THE WHOLE WHEAT.

Shredded Whole Wheat Biscuit -A stan
dard all-day cereal served with milk, 
cream, or in combination with fruits, 
preserves or vegetables.

Triscuit—The New Cracker. Served with 
soups as a crouton, or as a successor to 
crackers when served with cheese.

For Information and prices address...

LME NATURAL FOOD COMPANY,
32 Church St., TORONTO, ONT.

NOTE.—Tell your customers that heating the BISCUIT and 
TRISCUIT in a warm oven before serving will renew their crispness.

A. A. McFALL
Miller and Groin Merchant

BOLTON, ONT.,! CAN.
6

BRANDS OF FLOUR,

Graham Flour
“ Pure Gold ” 

Cracked Wheat
“ Albion’s Pride ” 

Wheat Germ
“Good Loaf.”

Write for Prices on

FLOUR, MILL FEED and GRAIN.
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the first shipment was made is unknown, 
hut it is a matter of fact that in 1793, 
1.0,900 barrels left the port of Quebec 
for the old world. This statement is 
authenticated by Bouchette, who gives 
a table of the exports for several suc
cessive years.

At the opening of the century the av
erage annual exportation from Canada 
reached 20,000 barrels, which was in
creased to 15,000 in 1020. About this 
point the ligures fluctuated, until prob
ably 1830, when a rapid increase took 
place, bringing the exportation up to 
490,335 barrels in 1849. The next 
decade witnessed a still further advance
ment, so that in 1800 over 850,000 bar
rels left the country.

The period from 1805 to 1895 was one 
of stagnation so far as the export trade 
was concerned. The average annual ex
portation did not pass much beyond 
300,000 barrels, though in some years 
results were more satisfactory than in 
others. A considerable development is 
to be noted since 1895 and the average 

Over the years 1898 to 1903 inclusive 
has exceeded 1,000,000 barrels per 
annum.

WHEAT VKKSl'S IT.OIH.

The question naturally arises at this 
juncture as to whether Canada is ex
porting as much Hour to-day in propor
tion to her exportation of wheat as she 
did at various periods in her past his
tory. If ibis is found to be the ease, 
the outlook is rendered so much the 
more hopeful. Beginning with the year 
1870, the proportions range as follows: 
In that year 9 bushels of wheat were 
exported to every barrel of flour; in 
1875, 11 to I. in 1880, 9 to 1; in 1885,
19 to 1, in 1890, 4 to 1, in 1895, '39 to
1, in 1890, 53 to 1, in 1897, 18 to 1, in
1898, 14 to 1, in 1899, 13 to 1, in 1900,
22 to 1; and in 1901 only 9 to 1.

Now, considering that it is only with
in the last few years that the produc
tion of wheat in Canada has been in
creasing with any great degree of ra
pidity, it is most gratifying to lind that 
milling has kept pace so well with its 
forward strides. For a time, in the 
early nineties, it seemed as if wheat 
would lake and keep the lead, but the 
experience of I he past live or six years 
has shown this to be as yet impossible 
What the future will bring about is 
necessalily uneerlain.

THE I'KKSKNT sill 'ATKIN.

The situation of the milling industry 
in Canada at the present day is practi
cally this. There are a good many 
well-equipped mills of medium size in 
Ontario, which, besides grinding wheal 
grown in the province, also turn a good 
deal of Manitoba wheat into Hour. In 
addition, there are several large mills

in the west, devoted exclusively to mak
ing flour from Manitoba wheat. The 
mills throughout the rest of the coun
try, with a few exceptions, simply sup
ply local needs. As a result a great 
portion of the surplus output of the 
larger mills is required to supply the 
demand in the Maritime Provinces, New
foundland and such parts of the country 
as have no mills. The excess over and 
above this is available for export.

Great Britain affords the best market 
for Canadian flour. There is a demand 
there estimated at probably $450,000,000 
a year. Of this amount Canada supplies 
barely 2 per cent. No one can fail to 
observe that there is a splendid field for 
development in this direction. Britain 
absorbs a great proportion of the Can
adian wheat crop, but, instead of get
ting flour as well from this country, she 
patronizes the United States mills.

THE ORIENTAI. DEMAND.

Another direction in which the future 
is sure to see a great development is in 
the Orient. China and Japan up to re
cent years have not been what one 
would term wheat-consuming countries. 
But the tendency has been of late to
wards a greater and greater consump
tion of flour. In this trade the Province 
of British Columbia seems bound to 
take no small share. Already the west
ern states of the Union have, obtained a 
hold on the Japanese trade. British 
Columbia, in a still closer proximity to 
the Oriental market, and able to draw 
from Canada’s western wheat fields, 
should have little, difficulty in securing a 
share of the trade, and ultimately con
trolling a large proportion of it.

A I’REIERENVE REQUIRED.

The great desideratum is that Britain 
should afford her colonies some assist
ance. She has it in her power to make 
or mar the milling industry in this 
country. It is for her to say whether 
her premier colony shall be developed 
rapidly and in proportion to its re
sources or not. The United States and 
Russia, whence Britain derives much of 
her food, cannot he expected much long
er to produce an excess over and above 
the home demand. Sooner or later 
Britain will be compelled to purchase 
all or next to all her food supply, be
yond what is produced at home, from 
her colonies. Would it not be politic 
on her part to assist here and now in 
the development of Canada’s natural re
sources.

The step required to accomplish this 
object would he the granting of a prefer
ence on colonial products, to Canada 
and the other parts of the Umpire. A 
small tax on foreign produce would le 
all that would he required, and this 
would in no way endanger the British

food supply. The colonies to-day co 1 
probably supply a sufficiency, and w 1 
the stimulus of an increased demand 
England, the production would be lar 
ly increased. Nor would the préférer 
be at all liable to raise the price to t 
British consumer. During the Soi 
African war when a tax was imposed 
food-stuff in England, the price did n 
rise. The tax was paid by the shipp 
and not by the consumer.

The result on the milling industry 
Canada would doubtless be stupendon 
Mills such as the one erected by a Unit. 
States company in Peterboro, won I 
spring up all over the country, and 11 
money spent in their construction <0. 

equipment would be of enormous advant 
age to Canadian industry in general 
while their operation in the futur, 
would ensure work for many.

How Flour is Transported in the East

THE American Miller has the fol 
lowing interesting account ..1 
transportation of flour in the 

Ear East :
The flour markets showed increased 

signs of activity in October 
last, . when the agents of the 
Japanese Commissary Department com 
meneed to purchase hag and box floui 
from Manila concerns in large quanii 
ties.

I11 every case the flour was handled 
entirely in a retail way. That is, all 
manual labor was employed for moving 
the flour sacks, by tram cart, caribou 
vehicle and often drag sleds. Flour ,11 
riving by. the shipload from foreign 
ports direct to the harbor of Nagasaki 
was also handled in the piece-by-pie.e 
manner.

There are no hoisting machines fur 
elevating quantities of flour, no mechai.i 
cal conveying systems for moving li.ij.s 

ten to one hundred yards from slop 
hold to wagons, or even large com .a 
anccs lor containing the loads of II .1 
on roads. The Manila and Iloilo d 
supply imported flour in hags and Iioa .. 
as the Filipino has not as yet got is 

flour grinding mechanisms in g .1 
enough order, or expansive enough. .> 
do any more grinding than is sultii 1 
to supply immediate family rcq< 
meats.

The best grades of wheat, corn d 
rice grains are ground by the s. « 
stone-and-hand instrument pounding . 
trivances, and occasionally by greai .- 
volving stone or iron disks, turned h ui 
animal traction machine. But the -in

duct is too small to count for auytEug 
in the supply and demand for flour 
war is in progress. The Japanese, id 
some Russian agents as well. si. T
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9 ........................
MILLERS and MANUFACTURERS,

CHATHAM, ONTARIO, CAN.
Cable Address: "TAYLOR." CHATHAM.

mm AND DAISY FLOUR MILLS
CAPACITY-900 BBLS. PER DAY.

Ladles’ Friezes, Homespuns, Blanket 
Cloths, Mackinaws, Flannels, Tweeds. Etc.

BRANDS :
• •Northwest," ••Perfect" (Hungarian Patent,

No. I Hard).
• •Beaver Seal" (Hungarian Patent. Blended). 
•• Headlight " ( Winter Patent Blend, SO per cent). 
•• Sensation" (Winter Patent Blend. 90 per tent). 

■ ■Famous" (Extra).

All kinds of Feeds, Coarse Grains and Cereals. 
The newest and best equipped Flour Mills in 

Canada.
Try our Blended Flour, “ Beaver." It’s the best.

CHATHAM WOOLLEN MILLS.

Fifty Years of Progress

Pot Barley

Pearl Barley

Barley Feed

Our raw material is 
grown in Canada’s bar
ley garden.

We have the advan
tage of a patent process 
invented by a master 
of the milling art.

Specializing 50 
years in barley 
products has 
placed us in the 
lead. The larg
est manufac- 
turers in 
Canada.

Let
us
quote
you
inter
esting
prices.

And yet another pro
duct when the process 
is complete an excel
lent stock food for the 
economical stock feeder

JOHN MACKAY, Limited, Bowmanville, Can.

Woodstock Cereal Co.,
LIMITED

D. R. ROSS, President.

...EXPORTERS OF...
Rolled Oats Split Peas

Oatmeal Pot Barley

Special attention given to British 
and Continental trade. v Write 
us for samples.

Codes :
A. B. C. and Riverside.

WOODSTOCK, ONTARIO, CANADA *
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visited all of the wholesale Hour dealers 
in Manila, Iloilo and Zambangua, and 
contracted for their Hour at advanced 
rates over the usual prices. This Hour 
was then hauled to the water fronts in 
the different places on caribou carts, 
with Chinese and Filipino drivers, re
ceiving a certain stipend per load, and 
landed near the lighters.

The lighters are loaded with the hags 
or boxes of Hour and hauled by tugs to 
the deep-water craft waiting out in the 
hay. Often the Hour is moved out to 
the deep-water ships in the native boats 
of small sizes, anil more than once dur
ing the day a boat upsets and the Hour 
is lost. The native boat used for gener
al trallie has outriggers of hamhoo to 
keep il balanced; but squalls come up 
often and the boat goes over, the cargo 
is lost and the boatmen hang to the 
riggers until rescued. The demands of 
ihe agents of the two armies quite 
drained the Manila markets of flour. 
Cargoes en route were bargained for, 
and in some cases the ship turned into

each trip, and this stick marks one load. 
At night they are paid according to the 
number of sticks they have gathered, 
one at the time.

The final move is to the carts of the 
jinricksha men. These men are of 
great service in the transportation of 
stores; they are speedy, hardened, jolly, 
and exceedingly useful to the army.

A Canadian Milling Industry.

THE Lake Huron Manitoba Mill
ing Co., of Goderich, Ont., may 
be ranked as one of the represen

tative milling industries in Canada— 
which promises soon to become one of 
the great milling countries of the 
world. lil

This young industry is particularly 
fortunate in having located at what is 
undoubtedly one of the best distributing 
points of Canada; goods reach all points 
east, north and south, readily and 
speedily. Goderich has the additional 
advantage of being almost on the direct

Lake Huron and .Manitoba Milling Co., (ioderich Ont.

a .Japan port instead of going to Man
ila, the original destination.

The bag Hour is first-class, until the 
dampness of the Philippine climate pene
trates the hags; then the crust forms, 
and repeated dampness and drying out 
soon make the Hour cake so that when 
I lie hags arc opened in the bakery only 
the middle is soft. All the rest has to 
he pounded up and rolled, atnl that takes 
time, including the sifting. The box 
Hour does not do Ibis.

The Hour, when it gets to .Japan in 
boxes or bags, is again handled quickly, 
but still entirely by manual labor. Con
tinuous lines of Japanese coolies form 
and Ihe hags or boxes are speedily 
passed from one to the other. In some 
instances the workmen pair oil and 
with the coolie carrying-stick on their 
shoulders, swing twit bags of Hour in a 
loop between them and go trotting 
down the gang planks with considerable 
speed. The coolies get so much per 
load. They receive a lit lie stick for

line of the water route from Manitoba 
and the Northwest Territories, over 
which a large percentage of the grain 
output of Western Canada passes en 
route to Atlantic ports.

The milling plant consists of a stone 
building 50x115 feet in size and six 
storeys high. It adjoins the elevator, a 
crib structure 50x110 feet in size, giving 
225,(til t bushels storage capacity, which 
is supplied with modern machinery with 
rope drives, belt conveyors for handling 
grain, steel marine leg for unloading 
vessels, etc.

The plans and specifications of the 
mill, as well as the operating diagrams, 
were prepared by Mr. K. J. McGaw, 
who superintended the entire installa
tion of the plant. Mr. McGaw still 
holds the position of mechanical super
intendent and head miller, and is ably 
seconded by Mr. Hugh Campbell. Both 
men have had extensive experience in the 
largest and hitherto the best mills in 
Canada. The mill has now an easy ca-

74

pacity of 1,200 barrels daily, with 
pie room for machinery to increase i -ls 
output to 2,000 barrels, which will :,)■ 
done as soon as the business warm :s 
the enlargement.

The Lake Huron & Manitoba Mill 
Co. have their own elevator, which 
conveniently situated so as to t 
grain direct from shipboard on its 
rival from Fort William. Their w.i 
house proper is 60x160 feet, tin 
storeys in height, with a capacity i i 
nearly 80,000 barrels of flour. Tin ir 
packing rooms are situated about III ; 
above the level of the railway trail 
and the flour is sent direct throii .h 
chutes into the cars. In this cornu 
tion loaders are known to have made > 
record of 20 tons in 10 minutes. Povvir 
is supplied by a steam plant consist in. 
of three 250 horse power Heine tubuhn 
boilers, and a 28x00 400 horse pown 
Corliss engine. The firm also have tlici, 
own electric light plant.

All the barrels required for shippii 
are manufactured on the premises of the 
Lake Huron & Manitoba Milling (V
As a side issue they manufacture at.... .
200 barrels of salt per day. The prie 
ci pal output, however, is flour, and of 
this their first patent, the celebrated 
“Buffalo," packed in barrels, is now ,t 
household word in the Maritime l’rm 
inces. The same flour in bags is brand 
ed “Five Stars,” and the second patent 
“Three Stars.”

The Lake Huron & Manitoba Millin' 
Co.’s trade extends from Lake Superim 
on the west to Halifax and Sydney on 
the east. They have already succeeded 
in establishing an export trade, lie- 
bulk of which is carried on at the pri
ent time with Great Britain, South V 
rica and Newfoundland. For the short 
time they have been in business the n 
velopment of their trade has been null 
ing short of phenomenal. It is s..it 
that already they control a fair sh.,;t 
of the home trade. Every city, sul 
with very few exceptions every tuv i 
within the limits mentioned above, i. 
familiar with their brands. At the 
present time their milling capacity in 
taxed to its utmost to meet the de
mands of trade, and the firm anticipate 
having to increase it materially in the 
near future if their business continu ■> 
to increase as it has during the nasi

The product is hard wheat flour i 
clusively, made from Manitoba win t 
brought from Fort William and I rt 
Arthur, which are only sixty hours fnne. 
Goderich hv steamer. The president I 
the company is Mr. James Clark, ;> i 
the vice-president Mr. C. A. Nairn, In 1 
known as wealthy and enterprising chi 
zens. The manager, Mr. S. A. McGa 
has had twenty years’ experience in H •’ 
milling and grain business, principal' 
in the Northwest, and is one of the In ' 
known men in Canada in this connecte

'mMSmmi spy
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TELEPHONE { M*IN ^7

Wm. McCann 
Milling Co.

MILLERS
AND DRAIN DEALERS

192 King Street East 
TORONTO.

FLOUR FEED CEREALS
Place a Trial Order with Us for a Full Line of Our Goods.

QUALITY UNEXCELLED. SATISFACTION GUARANTEED.

Ontario Winter Patents, 
Manitoba Blends,
Pure Manitoba.

Rolled Oats (Standard and Granulated)

“ Barley, Oatmeal,
“ Wheat, Pot and Pearl Barley 

Wheatlet, Farina, Split Peas.
s” Feed.“ IVI a-to hi I ess ” FN

THE G. CARTER, SON & CO., Limited,
ST. MARYS. ONTARIO.

New Crop Maple Syrup and Sugar
Prompt delivery guaranteed for FOREST BRAND. Freight prepaid in reasonable lots. 

Sugar in pound and half-pound blocks. Syrup in tins, bottles and wood.
We feel quite sure the quality will please you.

The F. J. Castle Co., Limited, rSALE
OTTAWA,-------------------CANADA.

QUANCE BROS.
MILLERS

Delhi, Ont., Canada.

CHOICE FAMILY and 
BAKERS' FLOUR from 
choice Ontario and Manitoba 
Wheat. # Also PATENT 
PROCESS BUCKWHEAT 
FLOUR and RYE FLOUR.

WRITE
FOR

PRICES

76
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<U 1j Western Canada’s WHeat Supply 
| and its Transportation

IT has been estimated that in Mani
toba, Assiniboia, Saskatchewan and 
Alberta, there are 171,000,000 acres 

of land adapted for wheat growing. Of 
the l")!) million acres of land in Atha
basca and the 140 million acres in Mar
ie enzie, it is probable that a consider
able portion will be found suitable for 
the raising of wheat. Adding this area 
to the known wheat producing lands of 
the west, the mind is scarcely able to 
grasp the enormous extent of territory 
which may some day he devoted to the 
growing of wheat and other farm crops 
in the Northwest of Canada.

Of this area not much more than 5.- 
000,non acres will he under cultivation 
this year, or about 3 per rent, of the 
land suitable for agriculture Each 
year witnesses an increased area under 
crops, but the increase is so compara
tively small that at the present rate 
over 300 years will pass before the total 
area is cultivated

The production of grain in the North
west was, in 1002, 07 million bushels of 
wheat and 50 million bushels of other 
grain I.ast year, owing to a less fav
orable season, the production over a 
larger area was slightly smaller, having 
been 52 million bushels of wheat with 
about 54 million bushels of other grain

I l TVRF. CROC PROSPECTS.

Supposing that every year from now- 
on witnesses a marked increase in the 
area of land cultivated and that crops 
continue to be of standard quality and 
extent, it will not he long before Can
ada will hr in a position to consider (In
disposition of an enormous surplus pro
duction. Dr. Saunders, of Ottawa, the 
Director of Dominion Experimental 
Farms, gives some statistics in this re
spect. lie writes :

“Were one-fourth of the land said to 
be suitable for cultivation in Manitoba 
and the three provisional territories 
under crop with wheat annually, and 
the average production equal to that of 
Manitoba for the past ten years, the 
total crop would he over 812 million 
bushels. This would be ample to sup
ply the home demand for 30 millions of 
inhabitants (supposing the population of 
Canada should by that time reach that 
figure) and meet the present require
ments of Great Britain three times

over. This estimate deals only with a 
portion (if the west, and it leaves tin- 
large eastern provinces out of consider
ation altogether.”

A NARROW MARCIN'.

The margin between the world’s pro
duction and the world’s consumption of 
wheat is astoundingly small. The sur
plus of one year may next year In- 
wiped out in supplying a deficiency. In 
1897 the world’s crop of 2,226,745,00(1 
bushels of wheat was too small hv 
many bushels and there was want in 
many quarters. In 1898 the crop was 
2,879,924,000 bushels, and there was a 
surplus. Owing to this very narrow 
margin, the importance of the rapid 
transportation of the wheat from the 
field to the consumer is doubly empha
sized. Only thirteen weeks would he 
sufficient to put Britain fare to face 
with famine, were she to depend solely 
on her home supply of wheat.

While it is true that the production of 
wheat is on the increase, it is equally 
true that the consumption of wheat is 
rapidly growing. Not only is the popu
lation of flour-consuming countries in
creasing, hut to them must he added 
the inhabitants of such countries as 
China and Japan, who are gradually 
acquiring a taste for cereal foods. What 
portion of this, new demand will he sup
plied bv the fresh fields of Siberia and 
Manchuria, remains to he seen, hut the 
problem of how to transport wheat and 
flour rapidly from one part of the world 
to another will be ever present.

Canada’s grain kcnnei .

Canada posseses in the chain of great 
lakes and the St. Lawrence River, a re
markable funnel through which the gold
en grain of her western wheat fields 
may he poured. The importance of de
veloping this marvellous waterway, 
thousands of miles in length, was early 
felt by Canadian statesmen, and more 
than a century ago projects were set on 
foot to overcome such natural obstacles 
to navigation as were to be found be
tween Lake Superior and the sea. True, 
in those early days no one dreamt of 
the existence of wheat fields in the great 
lone-land to the far northwest. The 
builders of the first canals were build
ing for the future, and time has vindi
cated their early efforts.

May 20 904

The first canal of the great lake ,m| 
St. Lawrence system to be comp >(| 
was the Lachine Canal, connecting ,,n. 
treal with Lake St. Louis about 
miles up the St. Lawrence River Ml| 
overcoming the impediment to na a- 
tion occasioned by the Lachine Ha, !S. 
The canal was completed in 1825 ii 
has since been considerably enlarged , | 
improved.

The second canal to he constru 
was the Welland, joining Lake Out j,, 
with Lake Erie. It was first navi i 
in 1829. Then followed the impi ... 
ment of the St. Lawrence naviirati>>' 
the Beauharnois Canal, completed a, 
1845 at a cost of $1,331,787.95; 
Cornwall Canal, finished about the s, ,. 
time at a cost of $1.827.249.62. and ,■ 
three canals near Williamsburg <■ 
were opened during 1846 and 1847 q :ri, 
substitution of the Soulanges Canal 'li
the Beauharnois and the completion ,i 
the Canadian canal at San It Ste Moi.
vives a system of inland navigation .......
Lake Superior to the sea capable of
commodating vessels 270 feet in 1........
and with a draught of 14 feet (*,,.• 
Arthur and Fort William are thus at.in., 
head of a water route stretching I i'll 
miles to Liverpool

While the St. Lawrence system offers 
a splendid highway for the ronvev.u.i e 
of wheat and flour from the west to lhe 
sea. it is not utilized for that purpose 
to the extent which many people »H 
desire. That is. as far as through 
water shipment is concerned Startin'' 
from Winnipeg the hulk of the Canadian 
grain is carried to Port Arthur .md 
Fort William, either bv C. P. R m r 
N. R It is there transhipped to main 
vessels, which carry it across Lake Su
perior, through the Sail It Canal and 
either to Depot Harbor or Midland 
Here it is transferred hack to fn 1 1 
cars and carried either by the Can ula 
Atlantic or the Grand Trunk to I m 
1 real.

A Progressive Company.

ONE of the enterprising Can man 
milling companies, which is suc
cessfully developing bus’u-ss 

along progressive lines, is Shi A 
Snider of Bridgeport, Ontario, win con
trol the Lancaster Mills and the I leu 
Mills. The firm manufacture flour < -u-
perior quality. Their high patent an 
be relied on to suit the demands ■ he 
most exacting dealer. The large- < •('*
which they receive for their flour li
ly to the reliability and excel leu «I 
their goods. Their advertiseimn' p-
pears on another page.
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HAND-PICKED BEANS
The Canadian Grocer.

JOHN G. McKILLOP
GRAIN DEALER,

West Lome, Ont., Can.
rime beans and wheat a specialty.

STUART BROS
FLOUR MILLERS

OUR BRANDS 
FLOUR.

Perth Standard 
Prairie Monarch 
tiûlite

Also MILL FEED.
MITCHELL, ONT.

F. S. CROW, CHatHam
Dealer in all Kinds of Grain

OATS, CORN and BEANS
Correspondence Solicited. A Specialty.

CHATHAM, ONTARIO, CANADA.

FLOUR Three of the best 
grades milled in 
Canada are

•u]Victoria," “
(llunguriiin.)

Royal,”
(Pat tut.)

a-d “fflajesty”
Competition forces the use of the best 
grades. Inferior grades are unsafe.

Our daily capacity is 200 bbls.
We seek a wider connection, and solicit inquiries for quotations

BRAMPTON Brampton, Ont

Exporters

OATMEAL, ROLLED OATS, SPLIT PEAS, 
OATS, PEAS, FLOUR, SEEDS.

JOHN W. BICKLE & GREENING
HAMILTON, CANADA.

ESTD 1835 -“Sickle Hamilton.” Code»— Riverside (1S90), A.B.C.Liebers, Directory.

Established 1835.

John W. Bickle & Greening
BROKERS AND COMMISSION MERCHANTS 

IMPORI - EXPORT

Hamilton, Canada.
TEAS, COFFEES, CANNED GOODS

AND FANCY GROCERIES.
Correspondence Solicited. 

Storage Facilities.

Griffin ®L Culverwell,
PRODUCE BROKERS

laiKedcUffe S... BRISTOL, ENG.
We are in a position to accept Canadian agencies for Butter, 

Cheese, Bacon, Lard, Lard Oil, Oatmeal, Feas and Canned 
Goods. Correspondence and consignments invited.

Telegraphic Address : “Griffin, Bristol.”

»

h"v

Hensall Oatmeal Mills
Manufacturers________

Pinhead, Coarse-Cut 
and Fine Meal

Rolled Oats
“The Banner Oat District.” Etc,

Carrespondence Solicited, Export and Provincial.

P. URQUHART, - Hensall,

SsismSmiffi.
BRIDGEPORT

ONT.

Shirk & Snider
SPECIAL BRANDS —

Buda Neva
Daily Bread Patent

Millers and Manufacturers of
Improved ROLLER |>roce»s flour.

Ontario,
Canada. Capacity 300 

Barrels a Day.
BRIDGEPORT and

BADEN, OST.

100^
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THIS IS THE EACTORY
of CHRISTIE, BROWN & CO , Limited,

WITH ITS

229,840 feet of floor space and 550 Employes
THAT TURNS OUT

500 Varieties of Biscuits
EVERY ONE OF WHICH CONTAINS THE BEST INGREDIENTS AND 

ENJOYS THE BEST OF REFUTATION.

Our Export Trade,
LIKE OUR HOME TRADE, IS GROWING.

CHRISTIE, BROWN & CO.,
TORONTO, CANADA. limited
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Manufacture of Biscuits in Canada.

T
IIE manufacture of biscuits, 

which to-day occupies such a 
prominent place among the 
industries of Canada, may 
be said to have been begun 

in 1878. Before that time ordinary 
ù.tkers and manufacturers produced con- 
iili'iable quantities of biscuits, although 

■ heir efforts were on such a small scale 
.ii.it they can hardly claim the credit 

i having instituted the flourishing in- 
,1.isiry of biscuit manufacturing as it 
* visls'in Canada as the present time.

ill the early days the Canadian con
sumer’s wants in the biscuit line were 
supplied either in a more or less printi- 
i ivc way by the home baker, or more 
usually by importations front foreign 
countries. The last few years, how
ever, have witnessed a veritable trans
formation in prevailing conditions. Not 
oui, has the home consumption of bis- 
cuits increased enormously out of all 
proportion to the increase in popula
tion, but the quantity of foreign goods 
tot tnerly used in the home market has 
dwindled and dwindled until at the 
present time the importations of bis
cuits to Canada from other countries 
are hardly worth mentioning. Practi- 
ially all this trade has come into the 
hands of Canadian manufacturers,' who 
luve practically a monopoly of the home 
biscuit trade.

The evolution of the biscuit industry 
li..s been the usual but significant one, 
liant simple and crude methods such as 

■ tv employed in the ’60s - and '7Ils to 
the intricate and highly scientific pro
cesses of to-day. Then everything was 
ii..nle by hand power and there were 
none but ordinary hand ovens. Now 
nun liinery does a large share of the 
work and the ovens in use in the largest 
biscuit factories arc veritable works of 
mechanical genius, with machinery so 
intricate as to be a puzzle and continual 

tree of wonder to the casual observer. 
1 n.e has only to go into an antiquated 
h ue shop in some country village anc 
1 n into an up-to-date biscuit factory 
employing say 51)0 hands, to appreciate 

■ i ‘ then” and “now” of the Canadian 
biscuit industry. One large firm manu
factures no less than 450 staple lines of 
biscuits and easily 220 varieties of 
Ul' city lines. These go to every family 
iii the Dominion of Canada, from the

Atlantic to the Pacific, and in consider
able quantities to (treat Britain and the 
colonies.

The value of exports of Canadian bis
cuits in 1002 was as follows : Sweet
ened biscuits of all kinds, $25,571; bis
cuits and bread, $22,100; sweetened bis
cuits, $22,571; biscuits not otherwise 
specilied, $10,787; a total of $120,128. 
In 1002 the total value of biscuit expor
tations was $112,738; and in 1901, $80,- 
727, thus showing a gradual increase in

oil into question, for Canadian biscuits 
will stand comparison with anything 
the world produces to-day, but because 
the older industries have become firmly 
established in every foreign market of 
consequence, and it is the old question 
of having to win a reputation against 
t remendous odds.

The English people are pre-eminently 
a biscuit-eating race, and, what is more, 
English biscuit manufacturers having 
educated them to use certain brands.

The late William Christie, one of the pioneers in the Canadian Biscuit 
Manufacturing Industry.

Canadian exportations. The bulk of 
this trade goes to the West Indies, 
Great Britain and South Africa, and is 
exclusively in high-class biscuits, such 
as sodas, etc. Up to the present Cana
dian manufacturers have had to face a 
serious proposition in attempting to 
compete with foreign manufacturers, ami 
in particular old-estahlishcd English 
firms, not that the intrinsic merits of 
Canadian products have ever been call-

they desire no, other, and carry their 
desires with them to every civilized 
country in the eastern hemisphere. This 
prejudice is almost insurmountable, but 
in every case in which the barrier has 
been broken down an increased demand 
for the Canadian manufactured product 
has followed. Another dilliculty is the 
relative cost of manufacture in England 
and Canada. Labor is much cheaper 
abroad and the English biscuit manu-

BISCUITS and CONFECTIONERY A DEPARTMENT 
FOR RETAILERS.
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facturer has the additional advantage of 
many years experience in the trade, 
which means that he has been able to 
arrive at a scientific and economic basis 
in the matter of process and general 
production. This question of cost has 
made it practically out of the question 
up to the present for the Canadian to 
win a place alongside the English manu
facturer in certain lines of goods. The 
outlook for foreign trade, however, is 
not at all hopeless. Canadian high-class 
biscuits have already succeeded in win
ning a deserved place in loreign mar
kets. and it is only a matter of time 
until a market will also be created 
abroad for the various other lines of 
Canadian biscuits.

Cocoa.

ONLY under the clear blue sky and 
the burning sun of tropical lands 
are to be seen growing in all 

their beauty and vigor, the trees that 
yield the beans .which are known so

great value as a food product, its culti
vation extends through the Spanish 
countries of Colombo and Venezuela. 
During the nineteenth century and es
pecially the latter half, the cocoa tree 
has been grown in the West Indies, Cey
lon, the West Coast of Africa, and other 
places, all within the tropical zone, in 
fact wherever the hot, moist atmospheric 
conditions so suitable to its growth 
exist.

The history of the cocoa tree is traced 
back to the Spanish invasion in Central 
America, when Cortez conquered the 
great Empire of Montezuma. It is re
corded that chocolate was used as a 
beverage at this time, the old legend be
ing that when used by the emperor and 
flavored with vanilla, it w'as drunk from 
a golden cup. Formerly the words 
brouta cacao were familiarly quoted as 
"food for the gods.”

The cocoa tree is from ten to twelve 
feet in height and is an evergreen, hav
ing a new series of leaves three or four

Picking Cocoa, Trinidad, British West Indies.

well as chocolate and cocoa in their 
manufactured form.

The accompanying illustrations have 
been reproduced owing to the courtesy 
of J. Kusscll-Murray, representative of 
the Imperial Department of Agriculture 
of the British West Indies in Canada, in 
order that readers of The Grocer may be 
made familiar with the general features 
of the cocoa tree in its native habita
tion, and with the methods employed in 
gathering the cocoa product and prepar. 
ing it for shipment. The views belong 
to the Island of Trinidad, in the British 
West Indies. This, however, is not the 
only place where the cocoa tree is 
grown. Its native home is Central Am
erica, and from this point, owing to its

times a year. The trees are laid out in 
much the same way as the large apple 
orchards of Canada. In some countries 
large shade trees are needed to protect 
cocoa trees from too much sun or w’ind 
Such shade trees also serve to preserve 
the humidity necessary to their growth. 
The cocoa tree is of moderate growth 
and attains a fruiting period in about 
three years, though it is not until ten 
or twelve years have elapsed that it can 
be said to have reached a profitable age. 
It then continues its beneficent life for 
from 40 to 80 years.

One of the accompanying illustrations 
shows the tree with the cocoa pods 
growing upon the stem and branches,

80

and one might travel a long way befi 
he would see anything more pleas, 
than the ripened yellow and crims 
pods hanging on the shaded trees, wi 
their dark green background, not unli 
a fairyland scene hung with golden Inn 
and colored lamps. Another illusti 
lion shows the gathered pods surround.

Cocoa Pods.

hv the pickers, who with cutters in 
hand, split the pod, throwing it !.. 
women, who withdraw the seeds which 
are covered with a thick mucous sub 
stance, and drop them into baskets. A 
soon as these are filled they are con 
veycd by hand, or by mules or donkeys 
if the distance warrants, to the estati 
building. Here they are placed in large 
bins to undergo a process of fermenta 
lion, and it is during this stage that 
the grade of cocoa is determined upon 
For instance, short fermentation pro 
duces only an inferior class, while a 
long period of 7 to 1(1 days produces ., 
high aroma.

Among other interesting features arc 
the drying houses, which are nothing 
more nor less than large platforms .>1 
wooden flooring, with movable roofs. As 
soon as the cocoa has been ferment cl 
the beans are spread out on these plat 
forms to be dried, a process
that is accomplished in 5 .fr
ti to 10 days, according to wca 
Hier conditions. It would do the head 
of the housewife good to see the na 
lives treading the beans. This prot. a 
is termed “dancing,” and is perform. I 
to remove mildew or polish from 1 a- 
beans, as well as to produce a clea; el
and more pleasing looking product, 
soon as the beans are thoroughly dri-.i. 
they are bagged in packs of 150 to >11 
lbs. and shipped to Europe, I ni o il 
States, or Canada. I11 these different 
countries, the cocoa bean goes to me 
manufacturer who quickly reduces it 1 
ter it is roasted, to cocoa nibs, iis 
final purposes are also decided upon i 
the manufacturer. For instance, if 
cocoa powder is desired, the bean h - 
the larger portion of the cocoa powvi. ; 
extracted, which is then re-ground an : 
the necessary ingredients added, makii 
that powder which the advertisemei 
“It is grateful and comforting” lm 
made familiar to everyone. On ti.e 
other hand, it may be destined for the

Hi
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CANADA IS GROWING
And goods “Made in Canada” arc growing in popularity every day.

Cowan’s
Cocoa, Chocolate, 
Cake Icings,
Cream Bars,
Swiss Milk Chocolate,

:tc.

Are absolutely pure, high-class goods.

The Cowan Co., Ltd., Toronto
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The place Canada is occupy
ing in the eyes of all the world 
is due to the excellence of her 
products. In the matter of 
Soda Biscuits

PERFECTION 
CREAM SODAS

sustain the best standards of 
our national ambition.

Have them tested — you 
grocers who have not yet sold 
them. They help your busi
ness.

3-lb. Cards 
or Tins.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.
BRANCHES:

WINNIPEG and HAMILTON 
Manitoba Ontario

---------------------- Ç----------
“O Yes, GEL-O. 

I've heard of that”
And she took 3 packages.
Things you hear about are good— 

GEL-O is good.
A jelly powder—the new dessert. 
Have you had a Sample ?

Send for it.

THE CANADIAN GELATINE CO.
328-530 Front St. W.,

TORONTO, CANADA.

confectioner, who transforms it into 
takes and fancy products to infinity. In 
the latter various other products of the 
tropical world are also called into re
quisition; vanilla and spices add their 
fragrance, while the nuts of the semi- 
tropical or more northern countries 
blend with the creams and jelly, won
ders of the confectioner’s art, combining 
to make them richer and more delicious 
I he “Theo broma cacao,” or “Food of 
the gods.”

Confectionery Trade of Canada. 
rT'vJlE candy and confectionery trade 
I of Canada has shown such phe

nomenal growth of late that it 
may almost he said to have sprung up 
in a night. Kven the juvenile in the 
grocery trade can remember well when 
the only lines of confectionery were those 
sold by the pound and put up in paper 
bags. What hoy is there who hasn’t 
vivid recollections of bull’s eyes, mixed 
candy, and horehound sticks? The class 
of confectionery known as bonbons was 
an unknown quantity to him. High- 
class confectionery seems to have been a 
comparative novelty in Canada until 
recent years, and at any rate very lit
tle it any of such was manufactured at 
home. To-day the yearly output of 
Canadian confectionery establishments, 
of which there are as many as a score 
in Canada worthy of the name, is 
roughly estimated at $5,000,000. A 
lew years ago there was little home de
mand for such goods. Perhaps the taste 
of the ordinary consumer had not as 
yet taken an epicurean turn. Another 
leason for the lack of consumption of 
high-clasfk confectionery, foreign or do
mestic, because people were not as 
well-to-do as they are to-day. The 
price of raw material was another ob
stacle to the manufacture of confection
ery as well as was the difficulty of ob
taining the requisite oils and coatings, 
none of which are available in Canada. 
The manufacturer then did not think it 
worth his while to send to a foreign 
market for these, and consequently did 
not attempt to make bonbons at all. 
Another factor was undoubtedly the 
lack of shilled workmen.

To-day the situation has changed 
radically, and the leading manufacturers 
lend to" cater to the high-class confec
tionery trade exclusively, and what is 
more, the public have chosen to support 
their efforts, and are buying fine confec
tionery as never before. A bag of 
mixed candies is no longer the only- 
source of delight. Hundreds of different 
kinds of chocolates and fully twice as 
many of bonbons in all the sizes, shapes 
and "flavors imaginable are now put up 
in novelty packages imported from Ger
many, France and Japan. Nothing is 
thought too elaborate nowadays, and 
even the elegant silk and hand-painted 
confectionery boxes which would have 
been a source of curiosity a few years 
ago are becoming quite common. It

may be mentioned that a large pei 
centage of the novelties used in tl 
manufacture of confectionery in Canad 
at the present time come from Japai 
All the chickens used in eastern confer 
tionery are manufactured by the Japs 
France and Germany contribute the bull 
of the art packages, although since tie 
German surtax came into force Xhi 
trade has gone almost exclusively 1. 
France.

A line of confectionery which is con, 
nig into popularity in Canada is tie 
floral flavored. The confectioner has ei, 
dcavored to accomplish almost the im 
possible in imparting to his product ,, 
substitute for the perfumes of various 
flowers, such as heliotrope, rose, violet 
and lilac. In the process of manu fact un 
the oil or concentrated perfume is 
utilized in the same way that tin 
stronger otto is used in perfumed soaps

To-day Canadian confectionery sup 
plies the bulk of the home market, ami 
home interests are confidently expecting 
to have the whole of this trade in theii 
own hands within a very few years 
A considerable percentage, however, 01 

American goods is still used at the Pa 
cifie Coast, and holiday confectionery 
from England is bought largely in Que 
bec and the Maritime Provinces.

Certain Canadian confectioners have 
even been enterprising enough to exploit 
the export trade. One firm recenth 
sent several trial packages to Natal 
Johannesburg in the Transvaal; and 
Sydney, Australia. American confec
tioners have began to supply these mar 
kets, and, rightly enough, the idea thaï 
struck the Canadian firm was why Can 
ad a shouldn’t have a share of this 
trade, especially since a very friendly 
feeling towards Canada exists in all 
these markets. The initial difficulty ex 
perienced was that of getting their 
goods safely across the equator. Con 
fectionery as ordinarily made and pack 
ed will not stand an extreme of heal 
and unfortunately adequate provision 
had not been made for suitable cold 
storage.

Iu general, however, the outlook fm 
the development of an export trade in 
Canadian confectionery is bright. Thcr. 
is no question about Canada being aid, 
to manufacture as high grade confci 
tionery as is to be found in foreign 
markets. On an equal footing, Canadian 
manufacturers claim to be able to com 
pete with the very best. Prejudices 
have to be overcome before the entry 
into a new market can be made, and tin- 
burden still rests upon the Canadian 
confectioner to convince the foreign 
trade that theirs is the best article g,. 
ing. Canadian confectioners are justi 
proud of their achievements and will on
ly make one admission when it com 
to comparing foreign and home manu 
factured goods. Canada cannot hope h> 
rival England in the manufacture <-1 

machine-made candy or pound goods on 
account of lack of facilities. Canadian 
manufacturers, moreover, by a curion 
but unjust irregularity in freight tariffs 
cannot compete in the home market 
with English manufactured acidulatcu 
stuff. It costs as much or more to semi 
stock from Montreal or Toronto t<- 
Winnipeg as from London, Eng., to 
Winnipeg. In hand-made or high-class 
confectionery, however, Canadian con 
fectioners invite çompetition with the 
best.
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CHIVERS’ FIRST
PRIZE

COUNTRY-
MADE JAMS

Royal Commission on Agriculture, 1895.
“ Messrs, Chi vers’ Factory at Histon, where Jams, Jellies, etc., 

are made has been established about 21 years, and is now well 
known throughout the country for the excellence ot its manufac
tures.”—Extract from Royal Commissioner's Report.

CHIVERS’ GOLD
MEDAL

HOME-GROWN
FRUIT JAMS

DIRECT from the ORCHARD to the HOME.
The News, (Eng.:) “ Our readers will agree that it ie far better 

to buy preserves manufactured from freshly gathered lruit amid 
fresh and beautiful surroundings, as at Histon, than those manufac
tured in close proximity to London slums, and after the fruit itself 
has travelled miles by railway to reach the factory.”

CHIVERS & SONS, Ltd., Histon, Cambridge, Eng.
First English Fruit Growers’ Jam Factory.
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ATTRACTIVE PRICES

ARTISTIC PACKAGES

A GOOD PROFIT Grocers’ 
Review” says:r<fCfc “ The highest possible 

state of perfection.’

CHIVERS & SONS, Ltd.
HISTON, CAMBRIDGE. ENG, 

First English Fruit Growers’ Jam Factory.
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CHIVERS
>

MADE BY THE ADDITION 
OF MILK ONLY, NO SUGAR PATENT

The Canadian Grocer.

“ Very nourishing and digestible."
Family Doctor.

“ With Olivers’ Powder the success 
of a custard is a foregone conclusion.”

Ladies' Field.

“Olivers' Patent Custards contain 
all the elements necessary to the nutri
ment of the bodv." Analyst.

CUSTARDS
CHIVERS & SONS, Ltd., Histon, Cambridge, Eng.

First English Fruit Growers’ Jam Factory

CHIVERS’
NO SUGAR 
REQUIRED.

PATENT
SUBSTANTIAL
RETAILERS’
PROFITS.

BLANC-MANGES
CHIVERS & SONS, Ltd., Histon, Cambridge, Eng

First English Fruit Prowers’ Jam Factory.

CHIVERS’ ABSOLUTELY
PURE.

FROM ALU

BAKING POWDER
This is a preparation of great digestive and dietetic value. Absolutely free from alum and any injurious ingredients.
It has won the highest commendation of analysts and the good opinion of all who have adopted it in cookery.

CHIVERS & SONS, Ltd., Histon, Cambridge, Eng.
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EVERY GROCER DOES NOT SELL

VAN HOUTEN’S COCOA
but nearly All First-Class Grocers do. And Every Grocer who has 
a single customer that drinks Cocoa should retain that customer by supplying Van 
Houten’s. Custom is retained by supplying the best goods in any line. The best
Cocoa is Van Houten’s. Best and goes farthest.

Dominion Agents | ^ L. Watt & Scott, 
att, Scott & Goodacre

TORONTO
MONTREAL

' >

s ^ Attention ! x®v \'v
«/ The BEST

^ of

Swiss Milk Chocolates

KLAUS’S

CHOCOLATES
are now introduced in the Canadian Market.

/ Klaus's Chocolates were awarded the Gold Medal\
Vat the Glasgow Exhibition. /

Wholesale Depot for Canada:

Canadian Swiss Trading Co.
17 ST. JOHN ST..

MONTREAL.V V

COÇOA

Received 
Highest Award GOLD MEDAL

The full flavor, thedelicousquality, the absolute purity of Lowney’S Cocoa tl 
tinguish it from all others. It is a natural product; no “treatment” with alkal 
or other chemicals ; no flour, starch, ground cocoa * *" 
but the the nutritive and digestible product of tht 
seller and a profit maker for dealers.

THE WALTER M. LOWNEY COMPANY,

Pan-American 
Exposition

dis-
_ . --------- —.......... ....................................... ............. ..............alkalies

or other chemicals ; no flour, starch, ground cocoa shells or coloring matter; nothing 
but the the nutritive and digestible product of the choicest Cocoa Beans. A quick 
seller and a profit maker for dealers.

No. 447 Commercial Street,
BOSTON, MASS.

An
Irresistibly
Delicious

Confection
THE ORIGINAL

Gives 
Eating 

Chocolate 
a New 

Meaning
MADE IN VEVAY, SWITZERLAND—FOR EATING ONLY.

A Wholesome hood, Especially Nourishing and Sustaining. Recommended for Invalids and Persons of Weak Digestion.

Push Peter s. The Original. Other Brands are Imitations. Send for Sample

LAMONT, CORLISS & CO., Agents, 27 Common St., Montreal
86
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COLD STORAGE OF FRUIT
By W. H. Day, B. A., Demonstrator, Department of Physics. Ontario College of Agriculture.

T
HE importance anil the possi

bilities of cold storage may be 
illustrated by the simple fact 
that in 1880, less than twenty- 
four years ago, the first two 

cargoes of frozen meat, containing 400 
carcasses of mutton, were shipped from 
Australia to Great Britain, while in the 
year 1000 the number of carcasses of 
mutton from the same colony was (>,- 
40:1,821. The phenomenal growth in this 
particular line typifies a universal ex
tension of the application of cold stor
age. While the frozen meat industry 
has passed beyond the realm of experi
ment, and while dairy products, if under 
proper conditions, are ocean shipped 
with little or no deterioration in quality, 
the limitations of and the ideal condi
tions for the cold storage of fruit are 
as yet not fully determined; it is with 
a view to aiding in the solution of some 
of the problems concerning the storage 
of fruit that a cold storage plant has 
been installed at the Ontario Agricultur
al College for experimental purposes. 
The present article will deal with cold 
storage in its relation to the fruit in
dustry.

Methods of Cold Storage.
To begin with, it may not be amiss to 

devote a little space to the principles and 
I he different methods of cold storage, 
though a full treatment of these cannot 
he undertaken in the limited space of 
this article.

The methods fall readily into two 
broad classes, ice refrigeration and me
chanical refrigeration. In either system 
the store rooms must be well insulated 
from external conditions, so that varia
tions of temperature may produce com
paratively little effect inside, and that 
even these small effects may be slow. 
flic insulation of the cold storage rooms 
at the college is described in the an
nual report of 1902 as follows :

“1. A hollow brick wall, constructed 
as follows: Two four and one-half inch 
walls, with a two and one-half inch 
space between. Across this space, at 
intervals of three feet, a bonding course 
of brick is laid all round.

“2. The two inside faces of the 
walls are coated with a preparation of 
cement plaster, making each wall prac

tically air-tight; the top of each bond
ing course is also plastered, so that we 
have secured within the wall a series of 
dead-air spaces.

“3. Next to the wall is sttapping 
placed vertically; on this is a heavy 
coating of insulating paper, and then 
lumber, paper, and lumber, making a 
second air-space and a course of insula
tion. Next comes strapping laid verti
cally and horizontally, in squares, then 
lumber, paper and lumber, making an
other dead-air space with a second 
course of insulation.

“4. The floors are insulated by two 
thicknesses of lumber and one thickness 
of paper above and below the joints.

W. H. Day, B.A.

with mill shavings between the joists. 
This is the style of insulation also 
around the cooler above the second 
floor.”

During the coldest weather of the Win
ter just past no heat more than that 
given by two incandescent lamps in each 
room and two in the hall-way was need
ed to prevent freezing in the rooms, so 
that this method of .insulation may he 
taken as quite effective. A drawing will 
give a better idea of the different parts. 
(See page 90.)

Ice Refrigeration.
Ice refrigerators are simple in prin

ciple. Beside or above the store rooms,
87

hut connected with them, is situated an 
insulated ice chamber, the connections 
being so made as to secure a constant 
exchange of cold for warm air. This 
circulation, besides cooling the rooms, 
serves to remove the moisture to the ice 
chamber, where the greater part of it is 
condensed .on the ice. thus preventing 
condensation on the walls of the refrig
erator and tending to secure a dry at
mosphere in it. The accompanying dia
gram will illustrate the principle.

By the passage (At the cold air 
descending from I lie ice cham
ber is delivered at the bottom 
of the refrigerator. Becoming slightly 
warmer, it ascends by the pas
sage (B) to the top of the ice chamber 
and again becomes cold. A false ceiling. 
((’). serves to secure circulation in all 
parts of the refrigreator. as indicated by 
the arrows. The ice may be stored in 
the ice chamber, which in this event 
must lie large, or in a detached build
ing. In the latter case it is trans
ferred to the ice chamber as required. 
This is the more usual method.

Mechanical Refrigeration.
Mechanical refrigeration is based 

upon two principles: (1) That all liquids 
in passing to the gaseous state absorb 
heat, thus lowering their own tempera
ture. as well as that of contiguous sub
stances. (2 ) That any gas may be liqui
fied by pressure accompanied with cool
ing. Various substances may be used 
as refrigerating agents, but those easily 
liquefied, and at the same time volatile 
or easily vaporized, and capable of ab
sorbing much heat on evaporation, that 
is having a high specific heat, are the 
most economical. Ammonia meets these 
combined conditions better than any 
other substance, and consequently is 
more extensively used than any other.

From the underlying principles men
tioned we should expect the plant to 
consist of three parts, a compresser, a 
cooling hath or condenser, and an ex
pansion chamber or refrigerator, as in
dicated in the diagram herewith.

A pressure of 175 pounds per square 
inch is generated in the compresser. 
From the compresser, the ammonia in 
the gaseous state, at the pressaie men-
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tioned, and heated by compression, is 
led to the condenser, a coil of pipes over 
which flows a continuous supply of cold 
water, which so reduces the temperature 
that the ammonia is licpietied. From 
the condenser the liquid ammonia passes 
by pipe to a regulating valve, which re
duces the pressure to about 28 pounds 
pei' square inch, and thence to coils of 
larger pipe, the refrigerator, where be
cause of reduced pressure and increased 
room it again assumes the gaseous state, 
absorbing much heat in doing so, and 
producing very low temperatures. From 
the refrigerator it passes again to the 
compresser, having completed the cycle 
only to begin anew.

How Cold Air May be Utilized.
The “cold” derivable from the re

frigerator may be applied in various

ways : ( 1 ) The ‘ ‘ direct expansion ’ ’
method, in which the refrigerator is 
situated in the store-room, which is 
cooled by radiation. (2) The brine cir
culation method. The refrigerator is 
placed in a tank of brine, which is thus 
cooled, and the cold brine is pumped 
through radiating coils placed in the 
store-room. (3) The air circulation sys
tem. The refrigerator is placed 
in an insulated room adjoining the 
store-rooms; this room is connected with 
the store-rooms by two ducts fitted with 
slide valves. At the mouth of one of 
these duets, and blowing across the re
frigerator to the other, is situated a fan 
which when run draws the warm air 
from the rooms, forces it over the re

frigerator, where it is cooled, and then 
down the other duct into the rooms 
whence it was drawn. The rate of cir
culation, and hence the temperature of 
the rooms, is regulated by the slide valves 
mentioned. To prevent the formation of 
ice on the refrigerator, brine is made to 
drip over it continually; but the brine 
serves another important purpose ; it 
absorbs moisture and impurities from 
the air drawn from the rooms, and hence 
sends dry, pure air in return.

The method last described is perhaps 
the most perfect system of producing 
the ideal conditions of cold storage, viz., 
cold, dry, pure air in the rooms ; and be
sides, much lower temperature can be 
produced by it than by the ice refrig
erators, hence it is broader in its appli
cation. On the other hand, it is ex

pensive, so much so that it is unprofit
able except when constant storage of 
large quantities of produce is needed, as 
with a dealer or a storage company ; in 
which cases it is the more profitable and 
convenient method. A number of grow
ers might with advantage instal a plant 
on the co-operative system. The plant 
and building at the college cost in the 
neighborhood of $6,000, of which $3,200 
was paid for the plant and $2,800 for 
the construction of the building. There 
are eight rooms, with average capacity 
of 675 cubic feet, and the plant has “a 
capacity of six tons,” i.e., the plant 
produces in a day the same amount of 
refrigeration as would the melting of six 
tons of ice per day. Smaller plants, of

course, are obtainable. The Linde Bril 
ish Refrigeration Company, which in 
stalled the college plant, manufactures , 
machine of three-ton capacity, which i 
large enough to maintain a tempera! m 
of thirty-two degrees in a well insulate.i 
room of from 4,500 to 6,000 cubic fen 
capacity, at a cost of from $1,200 t 
$1,500. A machine of one ton capaeii 
would cost about $1,000. These prie, 
do not include the driving power. A 
three-ton machine would require seven 
horse-power and a one-ton three horse 
power. The cost of operation would b. 
considerable during the Summer, hut 
very little during the Winter.

The ice refrigeration, however, while 
less perfect than the mechanical, is fair 
ly effective, and much cheaper, so much 
so indeed as to he within the means ni 
most growers and dealers. An ice tv 
frige rat or of 1,500 cubic feet capacity 
could be erected for between $300 and 
$400. The cost of operation would In- 
small .

The Efficiency of Cellars,
where these are available as storage 
rooms, might be much increased during 
the Winter by a little attention to insula 
tioh and ventilation. We found that 
for five months of the past Winter we 
were able to maintain the desired tem
peratures, namely, thirty degrees and 
thirty-six degrees Fahrenheit in tin- 
store-rooms, without any outlay either 
for heating or for cooling when the tem
perature within the rooms varied. Tim 
refrigerating room, and heijce the duels 
leading to and from the store-rooms, van 
be opened to the outside air. When the 
rooms were too warm, cold air was ad
mitted in this way; when they neared 
the proper temperature this connection 
was cut off. When they were in danger 
of becoming too cold, the incandescent 
lamps were left burning.

These conditions might he easily real
ized in many cellars. If a cellar re
ceives heat from above by conduction- 
through the floor, a ceiling of board 
might be put in. This, together with 
the floor above, would form a “dead 
air” space that would afford consider
able insulation, or the space m in lit im 
filled with mill shavings. Cold air. 
when needed, might be supplied by 
duet connected with the outside atom- 
phere, provision being also made for Hi- 
escape of the warm air. Any lieni 
oeasionally necessary might be derived 
from lamps or from a small oil stove. 
With these simple, inexpensive device r 
efficient cold storage might be provided
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WHOLESALE POTATOES.

PACKED FOR

C. MclLHARGEY, Stratford, Ont.

APPLE EXPORTER -1904.
I am open to sell for Cash or Thirty Days Credit to 
responsible dealers good Fall and Winter Apples.
Prices will be furnished on application.
Early correspondence solicited.

HIGHEST REFERENCES.

R. S. LANG, Exeter P.O., Ont.

Ridge Hall Fruit Orchards.
Peaches, Plums, Cherries. Strawberries. Rasp
berries, Blackberries, Early Tomatoes, Cucum
bers, Green Corn, Peas, Wax Beans, Etc.

CORRESPONDENCE SOLICITED.

E. E. ADAMS, ^ - Leamington, Ont.

J.S. Hamilton & Co.
BRANTFORD and 
PELEE ISLAND.

Canadian Wine Mfrs.
:------AND------

Brandy Distillers.
Proprietors and Manufacturers

“St. Augustine" Communion Wine. 
“Chateau Pelee” Claret and Hock.
“J. S. Hamilton & Co.” Brandy. 
“Crusader” Port.
“L’Empereur” Champagne.

All registered brands. Highest Quality.
Always the same.

CANADIAN APPLES 
WANTED.

Green, Dried or Bottled Fruits.
We are open to handle consignments of the above, on 
commission, to LONDON, LIVERPOOL and HULL.

Address R, C. HALL & CO.
28 Martins Lane, Cannon St.

Telegrams “Osteoid ’’ London. | AKJAAKJ F t* FKIA A.B C. Code, 5th Edition. LUNUUNI, L,L,, CINU,

DIXON BROS.
HAMILTON, ONT.

IMPORTERS AND EXPORTERS 
OF GREEN AND DRIED FRUITS.

APPLES A SPECIALTY

MAPLE SYRUP
Small's brand has captured all Gold and Silver Med

als offered in Canada, with highest awards at Paris, 
Glasgow and Cork. With due appreciation of the 
many brands we believe Small’s is market standard.

Life long experience is ours. Results are : Quality, 
tasty packages, free from preservative acids, 
perfect keeping for all time, netting dealer fair profits 
and pleased customers. Guarantee on every package.

TUAOC HAWK?

Small’s Maple cream bids fair to become 
world famous-Ottawa Evening Journal.

MAY BE HAD THROUGH ALL WHOLESALE OROGERS. 
PUT UP BY

CANADA MAPLE EXCHANGE
DURHAM, DUE. Head Office: MONTREAL.

SEND FOR PRICE LIST.
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throughout the late Fall, Winter and 
early Spring.

Necessity of Cold Storage.
The supply of farm, orchard and gar

den products frequently exceeds the lo
cal demand and the produce must he 
held, or markets al a distance must he 
sought. From this condition arises the

Principle of Ice Refrigeration.

necessity for cold storage. - If perishable 
products, such as fruit, can he held in 
cold storage in good condition until the 
local demand is more active, or he placed 
on a distant market in good condition, 
then many problems arise: How long 
can different fruits he held ? fan rasp
berries he shipped to Winnipeg, or 
peaches and pears to Britain? If so. un
der what conditions? fan storage trans
portation he made cheap enough to make 
such undertakings profitable? These are 
some of the problems now in process of 
solution by investigators in various parts 
of the continent.

Experiments in Cold Storage.
Experiments in the storage of fruit 

have been carried on jointly by the De
partments of Physics and Horticulture 
of the Ontario Agricultural College for 
three years. At first no storage accom
modation was available at the college, so 
the fruit was stored in Toronto and St. 
Catharines. Under these unfavorable 
circumstances only two varieties, one of 
pears, the Duchess, and one of apples, 
the Fameuse or Snow, were used for ex
periment. With these three conditions 
were investigated: (1) different stvles of 
packing: (2) different temperatures in 
storage; (3) different sizes of fruit.

The following conclusions were reach
ed : “(1) Apples 'and pears keep best 
when wrapped singly in paper and pack
ed in shallow boxes not larger than a 
1 usliel. (2) Snow apple* keep best at 
a temperature of thirty-one degrees. (3)

Medium sized apples and pears keep lon
ger than the largest, all being perfect 
specimens and picked at the same time. 
This is evidently a matter of maturity ; 
the larger specimens are, on the whole, 
riper than the smaller ones, if picked at 
the same time. (4) With apples and 
pears the fruit should be picked in ad
vance of dead ripeness. (5) Fruit, on 
being removed from cold storage, should 
be allowed to warm gradually, so that 
moisture will not be deposited upon it. 
If the wetting cannot he prevented, then 
the fruit should be spread out and dried 
as quickly as possible.” (Bulletin No. 
123.)

In the Spring of 1903 storage room 
was available in the new building, so 
that the scope of the investigations was 
much broadened, extending to different 
varieties of each of the following fruits: 
Strawberries, raspberries, currants, 
plums, pears, peaches, quinces and early 
and late apples. The general conclu
sions previously reached have all been 
confirmed, and many additional facts 
added. In the notes given below the 
figures following the names indicate the 
temperatures at which the respective

ed its limit” we mean that it will ,|P. 
teriorate in quality if held longer. K, ,m 
held in storage should be marketed iiH- 
fore having reached its limit.
Time Limit and Temperature for Finit.

Strawberries, stored in boxes, as 
picked for market, were found to |.. ,.|, 
best at thirty-one degrees. They readi
ed their limit in about six to ten d \s. 
acording to variety and degree of 
turity when stored. Irene, Haverl. 
Anna Kennedy, Saunders and Bisma ck, 
stored when not too ripe, kept tei. m 
twelve days, and were practically all 
sound and good at that time. These a- 
rieties might profitably be shipped n> 
Winnipeg and other western points if 
proper storage en route were provided.

For raspberries the most desirable 
temperature was thirty-one degrees, and 
the time limit ten days: for currants, 
thirty-one degrees, with time limit ten 
days, and for plums, thirty-eight de
grees, with the time limit about f,,in
to six weeks. Most were stored rallier 
green, but some were fairly ripe. Tiles,• 
latter were prime in from four to -iv 
weeks ; and they surpassed the gm ..cl

ones very much in the quality developed.

fley u.1 atiny Value.

Co rescriÿ e rg tor.

Principle of Mechanical Refrigeration.

species were found to keep and develop 
best. it is also necessary to define our 
use of the word “limit.” With all kinds 
of fruit there is a time limit beyond 
which it is unprofitable to hold fruit in 
cold storage or anywhere else, for the 
fruit begins to deteriorate through 
mould, decay, loss of flavor, etc. That 
limit, for sound fruit, is dead ripeness. 
So that when we say a fruit has “reaeh-

Four varieties were tested. Wash in..mu. 
Shipper’s Pride, Bradshaw and 1 ml's 
Seedling.

The best temperature for pears was 
thirty-eight degrees. Six varieties ere 
stored, viz., Bartlett, Flemish B< nuiy. 
Duchess, Keiffer, Clairgeau and I. use 
Bon. They were stored in basket as 
picked for market, m< st of them * nig 
quite green. Two or three baskets, ieuv-
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The Roof
i Gets the Worst of it '
1 • i
I There is no shelter for it—it shelters

the rest from the force of the elements. 1
That’s why you need the very best I 

shingles, no matter where else you 
stint. I

II (

; Eastlake 
Steel

I! Shingles |
! I

are absolutely Fire, Lightning, Rust and ,
' 1 Leak proof, and easy to apply. They’ve

been proved long since the most reliably ,
11 lerfectand long Tasting kind you can find.
1 1 Galvanized or Painted.
1 1 The one kind that always satisfies.
I I   I

THE

i Metallic Roofing Go., Limited <
TORONTO, MONTREAL, WINNIPEG. (

Merchants Who Buy Hides
i purchase Hides, Calfskins, Sheep Pelts, Tallow and 

B : . I pay spot cash, full market values, freights, customs 
charges. I want an agent in every town and village in 
Canada. I furnish the money and keep my agents fully 
po.-tvd. Write me for fuller particulars.

CAKROLl S. PAGE, - HYDE PARK, VT.

Brian Clyde Cullen, C.E.L.L.M.
Counseller at Law U.S. Supreme Court. 
Registered Attorney U.S. Patent Office.

I S. and Foreign Patents, Caveats, Copy 
ii .nis and Trade Marks. Military and 
N-.al inventions a specialty. Address,

iiux 264, Station G., Washington, D. C.
CUN SHOP and MODEL SHOP, 

W. rren White Sulphur Springs,
Totten P. 0. Virginia.

NICHOLSON & BROCK, • TORONTO

Thank You
For that order of Bird 
Seed. You evidently 
know Your business.

ever, were approaching ripeness. The 
latter gave good results, especially at 
thirty-eight degrees, reaching their limit 
in four to eight weeks. The green ones 
have not matured in storage ; when re
moved to warm rooms they have ripened, 
with only fair results, in from ten to fif
teen days. These facts indicate that 
for cold storage pears should be rather 
riper than they arc as picked for ordin
ary marketing.

Peaehes were stored as picked for 
market, mostly quite green, hut some 
fairly ripe. The latter developed well 
at both thirty-one and thirty-eight de
grees. being in prime condition in from 
four to eight weeks : the former did not 
mature.

Early apples required a temperature 
of thirty-eight degrees and reached their 
limit iu six weeks anil upward, accord
ing to variety. Those picked rather green 
developed no color and poor flavor. The 
desirable temperature for late apples 
was thirty-one degrees. Snows grown at 
tiuelph, not wrapped, reached their 
limit early in March: those grown along 
the St. Lawrence (Maitland), not 
wrapped, about April ti. while those that 
were wrapped are still ( May t>) firm, 
crisp and of excellent quality. Other 
varieties, such as Spy. Seek-Xo-Further. 
Salome. Russet, Baldwin. Bellflower. 
Tallman Sweet, Colvert, and Wallbridge. 
are still firm, especially at thirty-one de
grees, and are developing well in qual
ity, although still far from fSeir limits.

Summary.

Three important facts have been de
termined with regard to the different 
fruits under experiment :

(1) . The most suitable storage tem
perature for each.

(2) . The storage limit for fruit of 
each variety approaching ripeness when 
stored.

(3) . Fruit of any kind picked rather 
green does not give good results in stor
age. This was noticed in several va
rieties of each species, and was perPljps 
the most strikingly demonstrated of any 
fact observed. Its lesson should not be 
disregarded when fruit is being prepared 
for cold storage or even for storage in 
cellars..

All over the continent more extensive 
investigations are being prosecuted from 
vear to year, consequently the possi
bilities of cold storage will be realized 
more and more by producers and deal
ers, the men whom it most vitally con
cerns. This will mean an increased de
mand for cold storage transportation, 
which will be furnished better and more 
cheaply than at present ; and it seems 
not too much to predict that what cold 
storage has done for the mutton industry 
of Australia it will also do for the fruit 
industry of Canada.
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FRASER GROWS FRUIT
Write and tell him what you want. 
All telegrams promptly transmitted 

by phone.
ADDRESS

J. D. FRASER, Leamington, Ont.

The

DAWSON Commission 
Co., Limited

FRUIT, PRODUCE AND 
connissiON iterchants.

Toronto

WE BUY—
BRIGHT DRIED APPLES.

HIGHEST MARKET PRICES.

The W. A. GIBB CO.
5 and 7 Market St.. HAMILTON

Pinapples Tomatoes
Fancy, well-colored Pines. Lowest Prices. 
Florida Tomatoes. Elegant Stock. 
Strawberries. Arriving Daily.
Oranges. Lemons. Bananas.

Give us your orders.
We van till them to your satisfaction.

HUSBAND T *
Wholesale Fruit and Commission Merchants.

•* Colber.e St., TOUOBTO
Phones—Main 64, Main 8428.

Dried fruit
cleaned and renovated by the 
latest improved machinery 
and appliances.

Guaranteed to Give Satisfaction.

J. T. ADAMSON & CO.
27 St. Sacrament Street,

MONTREAL.
Tel. Main 778.

W. H. Hillman & Sons
Grocery Brokers

37 Yonge Street, * Toronto, Canada
Send us your Business

AUEXTS FOB

C. Ceroni. Patras,
Ingkrsoll Packing Co., Ingersoll,
Old Homestead Canning Co., Picton. 
Ontario Sugar Co., Berlin.
Royal Crown Soap Co., Winnipeg,
Tillson Co., Tillsonburg.

Get our Prices for CHEESE, BEANS, etc-
REFERENCES

Bradstreet's or Dun’s Imperial Bank
Any wholesale grocery house in Ontario.
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Cable Address: “Whitco.’

*** '8 Wi
’Phone Main 4106—Private Branch Exchange

CONNECTING ALL DEBTS.

, TORONTO, - CANADA.
St East. Auction Rooms : Cor. Scott anu Esplanade

g? /Wholesale jfruit and produce 
' ,r Commission Merchants

<
A REPRESENTS LNADIAN HOUSE DOING BUSINESS IN ALL PARTS OF THE WORLD

Importers, Exporters and Auctioneers.
We are anxious to extend our present large connection both at home and abroad, and firms 

desiring a Canadian connection cannot do better than select our house.

AT PRESENT WE ARE IMPORTING LARGELY :

LEMONS, PINEAPPLES, ORANGES,
EGYPTIAN AND BERMUDA ONIONS, 

TOMATOES, STRAWBERRIES, and ALL SOUTHERN
VEGETABLES, Etc., Etc.

DAIRY PRODUCE. We have expert men in this department and are prepared to fill 
orders and receive consignments satisfactorily.

Our Warehouses are installed with 25,000 cubic feet of cold storage (British 
Linde System). Separate chambers for Butter, Eggs, Fruit, etc.

AUCTION SALES. Conducted at regular intervals throughout the year, which are 
largely attended and results highly satisfactory.

Sole Ontario Representatives California FfUit Distributors, the marketing agents 
of California’s Deciduous Crops.

BANKERS—Canadian Bank of Commerce, Market Branch.

CODES—Scattergoods, ABC 5th Edition, Economy, U.S. Cipher, Earl's, California Citrus.
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FRUIT DEPARTMENT

The Fruit Trade of Canada.
MONO the many sources of 

revenue open to the Canadian 
husbandman it is a question 
whether any are fraught 
with greater possibilities 

Ilian the fruit trade. Favored above 
almost any other country in point of 
adaptability for fruit growing, and 
especially the cultivation of apples, a 
phenomenal development in this indus
try is looked for in the near future.

Fruit growing is carried on extensive
ly in the Province of Ontario, but its 
possibilities have as yet been only im
perfectly exploited, notwithstanding the 
(act that in 11)02 Ontario’s apple crop 
was 18,185,125 bushels. According to 
i lie census of 11)01, the area in orchard, 
warden and vineyard was 387,000 acres, 
there were over 11,500,000 apple trees in 

I tie province, 1,280,000 peach trees, and 
.250,000 other fruit trees (pear, plum, 

cherry, etc.) There were also 2,620,000 
iiiape vines, yielding over 23,000,000 
pounds yearly. In addition to supplying 
the Canadian markets with home-grown 
fruits, large and increasing quantities 
aie exported to foreign countries, chiefly 
to Great Britain. In 11)02 the crop of 
apples in Ontario was larger than that 
of any state but one in the United 
Siales, being over three times; that of 
the Slate of New York. Tomatoes are 
also extensively grown, a large portion 
being canned and exported. In the 
Province of Quebec, because of the rig
orous and lengthy Winters, there is not 

•>- much fruit raising as in Ontario. The 
'hief fruit district in Quebec is that ly
ing m the vicinity of the St. Lawrence 
Hiver, particularly the districts along 
i he south shore. In the Maritime Prov
inces farmers pay great attention to 
unit growing, especially in Nova Scotia 
and Prince Edward Island. In the fer
ule valleys the choicest varieties of ap
ples, pears, plums, and cherries grow in 
abundance. Large shipments of fruit arc 
cut regularly to the United States and 

Europe. Strawberries and other small 
units ripen after the earlier harvests of 
'he south have been consumed, and find 
a ready market in the New England 
'Gales. British Columbia is particular
ly suited to the cultivation of apples, 
pears, plums, cherries, and in some dis
tricts peaches, and in the fertile dis
tricts on the Pacific side of the Rocky 
Mountains such as the Okanagan Valley,

fruit growing has already made surpris
ing strides and reached a high level of 
perfection, as any one will readily ad
mit who has tasted the delicious pro
duct of the Okanagan Valley. Only a 
very small portion of Western British 
Columbia adapted to fruit grow
ing is as yet under cultivation. Growers, 
however, are beginning to awaken to the 
possibilities of fruit growing in the 
west, and already have an eye on the 
Northwest Territories, where a market 
of enormous proportions will presently 
be created for green fruits, owing to the 
rapidly increasing settlement of that 
boundless area.

The exportations of fruit from Canada 
in 1003 were valued at $3,689,000, as 
compared with $1,716,000 in 1896, an 
increase of $1,973,000 in the the last 7 
years. Of the total fruit exportations 
from Canada, apples to the value of 
$2,696,000 went to England, while other 
Canadian fruit going U» this market, 
mostly small fruits such as blackberries, 
gooseberries, raspberries, strawberries in 
one form and another, and grapes and 
pears, amounted to $110,000. The Unit
ed States also took apples and other 
fruits to the value of $155,000. The 
aggregate fruit export trade of Canada 
is growing steadily, and now that cold 
storage facilities for fruit are being 
provided on a liberal scale there seems 
to be nothing to prevent Canada com
peting successfully in foreign markets, 
not only in the apple trade but in pears, 
plums, and all fruits that can be grown 
in the Canadian climate.

The following tables are interesting in 
as far as they show the relative posi
tion Canadian fruit occupies in fruit im
portations to Great Britain in 1902. 
They are also suggestive of the fact that 
Canadian exporters might profitably ex
ploit certain departments of the export 
fruit trade in which as yet they find no 
place ,in the British market.

FRUITS! IMCOi TED BY GREAT BRITAIN IN 1902.

Tab’e A.
Country whence i-nported. Apoles.

lbs. $
Australasia..............................14.712.992 708.557
Canada........................«......... 53.167.744 1,488.971
Other British possessions... 2,010,176 40.340
United States......................... 81 352,992 2,374,369
Germany................................... 2.003,904 53;480
Holland...................................  3,958.088 94,257
Belgium.................................... 16.592.688 377,162
France......... •..........................15.879 920 317.736
Portugal..................................  9.073,120 178,115
Other foreign countries___ 6,230,896 94.218

Table B.
Countries whence imported Grapes

lbs. $
Canada ................................ 104 160 2.268
Channel Islands................... 2,701.776 431 336
Other British possessions.. . . 242.592 14,002
Belgium................................ 582.960 131,906
Portugal............................... 224,091
Spain..................................... 68,005,808 2.546.400
France.................................. . 320.768 19.707
Other foreign countries....... 270.480 9,339

Table C.
Country whence exported. Pears.

lbs %

Canada ................................ 225,120 13,208
Other British possessions . 1.411.536 52.638
United States7..................... 4 272 464 223,122
Holland .............................. 1.786.960 51.100
Belgium .............................. 140,496
France .................................. 25 411.568 944.396
Other foreign countries... 53,760 1.888

Table D.
Countries whence imported Plums.

lbs. $
British possessions.............. 331.296 26,261
United States........................ 924 112 45,168
Germany............................... 109 476
Holland................................ 2.893.072 89,994
Belgium............................... 2,316 832 65,481
France .................................. 19.328,848 849.632
Other foreign countries___ 560 19

Canadian Fruit Pulp for Export.
r I ' 11E possibility of building up an ex-

1 port trade in Canadian fruit pulp 
for the manufacture of jams, jel

lies, etc., is beginning to attract the at
tention of Canadian manufacturers. Al
ready the English market has been suc
cessfully exploited to a considerable ex
tent. There remain various other likelv 
markets in foreign countries, and there 
seems to be no reason why Canada 
should not supply such countries as Aus
tralia, New Zealand, South Africa and 
India, if not with fruit pulp then with 
the manufactured jam or jelly product. 
True, most of these countries grow fruit, 
but at the same time the fact remains 
that England supplies them with large 
quantities of jams, jellies, etc. Why 
should not Canada have a share in this 
trade ?

The facilities for the cultivation of 
fruit on a large scale in Canada are in
finitely greater than in England. Can
ada has an enormous area suited to the 
cultivation of all kinds of fruit, with the 
actual industry of fruit growing as yet 
only in its infancy. Besides, it is ad
mitted on all sides that Canadian ap
ples, peaches, pears and small fruits are 
second to none in quality. Potentially, 
there are big things in store for the 
fruit canning industry of Canada. The 
time is not far distant when Canada 
will no longer allow England to act as 
middleman between consumers in Great
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Britain and the colonies, and herself, 
but will manufacture fruit pulp in
to jellies, jams, etc., at home for direct 
export to these countries.

Nearly all tltf- prominent canning fac
tories in Canada make fruit pulp. Rasp
berries. strawberries, plums and peaches 
are sometimes put up. without sugar, as 
fruit pulp either for export or for keep
ing until the Winter season, when most 
canning factories are idle. In the latter 
case it is then mixed with apple jelly 
and sweetened with glucose to he sold 
to the trade as jams of various kinds. 
The favorite package, when the fruit is 
to be used in Canada, is a large cask, 
glucose barrels often being used for tin- 
purpose. For export gallon tins, especi
ally for stoned fruit, have been found 
preferable.

There appears to be a somewhat fluc
tuating demand for raspberry pulp from 
Canada, which reaches important dimen
sions only in years when the Old Coun
try berry crop is a failure. Light color 
is considered a sigfn of good quality and 
any pulp showing a darker tint will 
suffer in price. This pulp is usually put 
up in seven pound "gallon" tins and 
packed twelve to the case. It is esti
mated that an average price in Kngluu 
would be eight or nine dollars a hun
dredweight (112 pounds).

Black currant pulp, consisting of the 
whole fruit (not mashed), is an article 
that is in almost constant demand, tin- 
export of which would probably he pro
fitable from year to year. The usual 
package seen in the British markets is 
the ten-pound tin packed ten to a case. 
Australian shippers use a square fifteen 
pound tin, packed securely four to a 
case. This is described as an “excellent 
traveler.” The cask appears to be uni
versally unpopular. The price varies 
greatly according to the supply from 
nearby sources, hut has been averaged 
by a large importer at from six to nine 
dollars c. i. i. London in ordinary years. 
It has run as high as twelve dollars 
when there was a shortage.

At present enquiries are being made as 
to the feasibility of using Canadian Con
cord and other black grapes for making 
grape jam or jelly (either the seeds 
alone or both the seeds and skins being 
removed ).

Broken Apple Boxes.
BROWN, inspector of the Depart - 

. merit of Agriculture at Glasgow, 
reports to tile Fruit Division, Ot

tawa that a shipment of over 1,200 
boxes of Canadian Baldwins and Green
ings recently landed in that city with a 
large number of the boxes broken. This 
condition of affairs seemed to be due to 
the fact that the boxes were made with

only a straight dovetail, simply match
ed. as it were. The advisability of hav
ing the boxes made with the regular fan
shaped dovetail, or otherwise strongly 
nailed, is therefore apparent.

Life of Apples in Storage.
The following list may be of interest 

lo exporters and importers of apples in
asmuch as it shows the average life of 
the different varieties of apples when 
placed in storage :

l>ate lo which 
average lift- in storageextends. Name.
Oct. 22......... Keswick.
“ 25....... .Parry White.

Nov. 4.......Alexander.
10 ......... Cox Pomona.

'■ 17.......belle de Boskoop
18......... Elgin Pippin.
18 ......... Pumpkin Russet
19 ........Jersey Sweet.
28......... Haskall.
30......... Longtield.

Dec. 1.......Ohio Pippin.
6 ........ Gravenstein.

11 16.........Haas.
24......... St. Lawrence.
24......... Washington Strawberry.

Jan. 11.......Disharoon.
“ 11.........Gideon.

19 .........McMahon.
20 ......... t wenty Ounce.

“ 21.........Blenheim Pippin
24 .........Mother.
25 .........Wolfe River.
28 .........Fameuse (Snow).
29 .........Jewett Red (Nodhead).
30 .........McIntosh.

Feb. 4.........Hurlbut.
4.........Rhodes Orange.
7 .........Pumpkin Sweet (Pound Sweet).
8 .........Wealthy.
9 .........Fall Pippin.

” 10.........Peter.
12 ....... . Jacob's Sweet.
19 .........Greenville.
20 .........Maiden Blush.

“ 22.........Northern Spy.
‘ 23.........Fall Wine.

23.........Grimes' Gulden.
27.........ÎJickenson.

Mar. 3........ H ubbardston.
" 3.........Smith Cider.

4.........Milden.
7 .........Yellow Bellflower.
8 .........l'olman Sweet.

11 .........Northwestern Greening.
“ 13.........Domine.

13 .........Melon (Norton).
14 .........Rambo.
15 ....... Tompkins King.
17.........Canada Reinette.
22.........Monmouth.
22 .........Scott Winter.
23 .........Red Russet.

" 26........ Coon Red.
26 .........Peck Pleasant.

" 26........ R. 1. Greening.
“ 26.------Sutton Beauty.

26.........Washington Royal.
31 .........Esapns .Npitzenburg.

April 1.........White Pippin.
" 5.......  Golden Russet.
“ 6........John tthan.
*' 6.........Mann.

6........Swaar.
9 .........Roxbury Russet.
9........White Doctor.

10.........Ewalt.
10......... Pewaukee.

“ 10........Salome.
12 .........Mammoth Black Twig.
13 .........Duncan.

" 14.........Kittageskee.
" 15........Walbridge.
'■ 21....... Moore Sweet.
“ 22........Lankford.
■' 25.........Newtown Spitzenburg.

25 .........Occident.
26 .........Fallawater.
Ï6.........Ontario.

■' 27.........Rome Beauty.
30........ Lady Sweet.

May 2.........Cooper Market.
" 4...........Lawyer.

5........ Wagner.
5 ........ York Imperial.
6 ........Newman.
6........ Pride of Texas.

“ 10.........Baldwin.
21........ Stark.
23.... ?. Ralls Genet.

“ 29.......  Ben Davis.
" 31.........Nelson.

June 1........ Green Newtown.

Many varieties of apples have It. ,, 
known to keep in good condition mi, -, 
beyond their ordinary season. For , \ 
ample, the average length of life 
Twenty Ounce extends in I he above h„i 
to January 20, McIntosh to January ;u. 
and Grimes’ Golden to February 23. it 
should he borne in mind Iliai in n , 
above record of keeping qualities 
long as an a|)|tlt- was apjtarenlly som.ii
it was credited with being in g...... ,.
dit ion, y i-t in many cases it was ceil,, in 
ihat fruit apparently sound was far ji.im 
its prime when viewed from the c.-t, 
sinner’s standpoint.

There is one point in particular l,, in- 
noticed in connection with flic alimc 
list, namely, the fact that many kinds 
of apples which are commonly reeogni ,-d 
as Autumn varieties may, if iirojicil. 
handled, be kept into or through iln- 
Winter without artificial refrigerate i, 
thus Gravenstein extended to Dm-iuln i 
6 and Maiden Blush to February 2b

The Wagner Apple for Export.
UK ^inspector for the Department >i 

Agriculture at Glasgow, Scotland, 
reports to the Fruit Division, Ot

tawa, that the Wagner apple is much 
esteemed by some in the trade Unie, 
and that if the fruit is of good si/, n 
is readily bought by certain of the In-sl 
buyers. Others, again, will not look at 
this variety if they can get Sjiic. u 
Baldwins, and class it next to Hen 
Davis. Its color and appearance art its 
redeeming points as it lacks tin- lia nr 
and juiciness ot the two above menllull
ed varieties. Some dealers say it , - a 
mistake to ship Wagners after ! In- 
month of December, as they take on 
scald very easily.

Successful Orchard Meeting.
Splendid weather has marked 'lie 

series of educational orchard iiieciings 
now being held in the Province of - 
bee by the inspectors of the Dome mu 
Fruit Division, Ottawa. Although ' la- 
farmers are very busy with Spring -I- 
ing, there has been a very fair att-ml- 
ance at the meetings, averaging bel v. n 
forty and fifty at those held to <h- c, 
viz., Waterville, Barnston, Massawippi. 
Knowlton, and Sutton.
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WE WANT
TO INTEREST THE

British Apple Importer, and we can if he will 
correspond with us. We are the largest individual

APPLE EXPORTERS IN CANADA.
Next Season if you would like to get hold of some

EXTRA FANCY APPLES,
any kind, well give you the best satisfaction you 
ever had.
Mention the 4‘Grocer” and address us thus :

ncWILLIAM & EVERIST,
25-27 Church Street,
TORONTO, CANADA.

N.B.—We import largely in ORANGES, LEflONS, GRAPES, 
Etc., and would like to form connection with shippers of 
really FANCY FRUIT. Remember we’ll buy or handle 
on commission. Address us as above.

in c
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‘‘Where the Honey is
there are the bees.”

You won’t find the successful grocer trying to extract profits 
from second-class goods. He doesn’t waste his time, energy 

and money for the purpose of building up his competitor’s business. In 
the long run, quality wins where quantity fails—quality is remembered 
long after price is forgotten.

Windsor Salt is the Salt of highest quality and hence sold by 
grocers of high reputation. It is pure, white, 
dry, crystaline—it is the Salt that doesn’t cake.
“Where the honey is, there are the bees”- you 
cam trust the high-class grocer to find out just 
where the honey is.

Windsor
Salt

The Canadian Salt Co., Limited, Windsor, Ont.

y

Goles
Coffee
Mills

None better for Granulating or 
Pulverizing.

Our mills will Pulverize with
out heating Coffee.

Every Coles Coffee Mill has a 
Breaker that breaks the Coffee 
before it enters the grinders, thus 
reducing wear of giinders.

A GREAT 
LABOR-SAVER.

Our Grinders wear longest.
No. 17. List Price, $40.00.

/ TODHUNTBR, MITCHELL & CO., Toronto. 
DEARBORN ft CO., St. John. N.B.

Agents. porbES BROS., Montreal.
( GORMAN, ECKERT ft CO., London, Ont.

Coles Manufacturing Co.
PHILADELPHIA, PENNA.

y gloss §
>MRCtf

Q25E3
[starch coumiS) g

It ie easier to sell goods that look nice on your shelves than the kind you 
shove under your counter. When an attractive package is backed up by a first 
class article like

LILY WHITE GLOSS STARCH
Hales are made quickly ahil every one means a return call. We pack Lily 
White UIoss Starch in drums and trunks.

Drums—6 lbs. Starch, 8 drums in a case, a 
pair of drum sticks with each drum.

Trunks—G lbs. Starch, 8 trunks in a case.

THE BRANTFORD STARCH WORKS,
LIMITED.

BRANTFORD, CANADA.
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■HMHV BAYNE MACLEAN, 

itontreml.

The MacLe»n Publishing Co.
Limited

Publishers of Trade Newspapers which circu
late in the Provinces of British Columbia, 
North-West Territories, Manitoba, Ontario, 
Quebec, Nova Scotia, New Brunswick, P.E. 
Island and Newfoundland.

OFFICES,

Montreal - - - -232 McGill Street.
Telephone Main 1255. 

TORONTO - - - 10 Front Street East.
Telephone Main 2701. 

Winnipeg, Man. - Room 308, McIntyre Block.
Telephone 1846. 

L. P. Luxton.
London, Eng. - - . 88 Fleet Street, E.C.

J. Meredith McKim. 
Manchester, Eng. - 92 Market Street.

H. S. Ashbumer. 
ST. IOHN. N.B. - - No. 3 Market Wharf.

J. Hunter White. 
New York • Room 1241 New York Life Bldg

W. T. Robson.
Vancouver, B.C. - Geo. S. B. Perry.

Subscription, Canada and United States, 12.00. 
Great Britain and elsewhere - - 12s

Published every Frirday.

cm. Ad*» |iSi:S£-

THE NEW CANADIAN RAILWAY.

A RAILWAY project outranking in 
f \ importance any single railway 
scheme in history, with the possible ex
ception of the trans-Siberian Railway, 
is at present occupying the attention of 
1 lie Canadian people and the Canadian 
Parliament. This is the projected Grand 
Trunk Pacific Railway, extending from 
Moncton, New Brunswick, through Que
bec, northern Ontario, Manitoba, the 
Northwest Territories and British Col
umbia, to Port Simpson, on the Pacific 
Ocean. The Canadian Government has 
agreed to construct a portion of the 
road and to guarantee the bonds to he 
issued for the remaining portion. The 
total cost will be not less than $125,- 
UUO.UOO.

Besides having the shortest route 
from Liverpool, from the large centres 
of Canada, from New York ami the 
manufacturing centres of the east and 
practically an equal route from Chicago

and the middle west to the Orient, the 
railway will have the lowest grade 
mountain line on the continent, and 
over 7,200 miles of continuous railway, 
with steamship connections, over which 
rates can be made lo every pari of the 
world without consultation with friend
ly or unfriendly connections. The New 
Kuglaud States are reached by the Cen
tral Vermont of the Grand Trunk Sys 
lem, and the gateways of Chicago, lie 
I roil and Pol l I luron, h\ the Grand 
Trunk Western, bulb roads making short 
conned ions wiili the proposed traus 
continental railway. Some of the ilisl 
ances are significant. Kor example, 
from New York to Yokohama l>> I lie 
way of Montreal and the new line will 
he 11 s miles shorter than by the Can
adian Pacific, 555 miles shorter than by 
Chicago and San Francisco, and 1,Stilt 
miles shorter than by Galveston and 
San Francisco. From Liverpool to 
Yokohama by way of Quebec and the 
new route will be 528 miles shorter than 
by the Canadian Pacific, 1,313 miles 
shorter than by New York and San 
Francisco, and l.'ill miles shorter than 
by Moscow and the trans-Siberian Rail
way. F’rotn Chicago and Milwaukee to 
Yokohama by the Grand Trunk will be 
5.15 miles longer than by the short 
route by St. Paul and the Canadian 
Pacific, hut shorter in time, and will he 
Gif» miles shorter than by St. Paul and 
Winnipeg.

An idea of the part this line will play 
iu Oriental trade is gathered from the 
statement that the Canadian exports in
creased from $93,827,1177 in 18911 to 
$211,040,280 in 19(12, while from the 
United States the increase was from 
$151,190,0011 to $433,850,000. Along the 
lines of the Grand Trunk system are lo
cated 45 cities and towns of more than 
4,000 population each, and aggregating 
1,000,910, which is 18.7 per cent, of 
Canada’s population. From these 
towns the bulk of manufactured articles 
are now shipped to the Northwest and 
exported.

One of the most important facts in 
connection with the project is the ex
istence of approximately 500,000,000 
acres of fertile and unoccupied land in 
Northwest Canada, or five-eighths of the

total farm acreage of the United States. 
Of the 15,100,000 acres of occupied land 
there, only 0,000,000 are under cultiva
tion, and they produced 00,000,000 bush
els of wltcat in 1902. Lt is estimated 
that the unoccupied lands are capable of 
a wheat production amounting to be
tween two and one-half and three billion 
bushels, or live times greater than the 
total United States crop of 1900. There 
are other factors which make the Grand 
t runk Pacific project one of stupendous 
possibilit ies.

MONTREAL CITY CHARTER.

Wl 11UN Rudyard Kipling wrote his 
* * now I'anions poem, “ I laughter 

am I in my mother's house, hut 
mistress in my own. the reference was 
to the connection bet ween Canada and 
the l fid Country. The principle expound
ed in these words may be applied with 
equal force to the connection which 
should, but does not, exist between 
Montreal and the I’loviuce of Quebec. 
There are many little matters, such as 
the abolition of trading stamps, which 
Montreal should have full authority to 
deal with herself, without being com
pelled to go to Quebec.

At present Montreal is constantly in 
the position of having to apply to the 
Local Legislature for amendments to the 
city charter. As many private interests 
stand behind these proposed amend
ments, frequently measures antagonistic 
to the general welfare of the city have 
been hurried through. At last year's 
session of Parliament much legislation 
inimical to Montreal business men was 
passed, and the same thing is being re
peated this .'ear. A long string of 
amendments have been before the 
House, some of which aim at setting 
aside some important features of the 
revised city charter, which was created 
by the Reform element of the City 
Council. The intention of the new char
ter was to give Montreal power to con
trol its own affairs, and it certainly rests 
with the Parent Government to reject 
any measure that is brought in with a 
view to tying the hands of the city.
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COSTLY TARIFF WARS.
rp ARIFF wars arc costly. The proof
1 of litis is to be seen in the cold 

statistics recently published in a report 
prepared by the British Government. It 
deals' with the tariff wars between 
France and Switzerland, France anil 
1 tail. and Germany and Russia.

The tariff war between France and 
Switzerland was in 1 893-ü The latter 
country increased its customs tariff on 
French goods by 1 lib per cent., and the 
tonner by 11 per cent., against the pro
ducts of Switzerland. As a result the 
exports of France to Switzerland for 
home consumption fell off 43 per cent., 
amt the imports from Switzerland 27 
per cent. The transit trade between the 
two countries also suffered. That to 
Switzerland from France declined 2fi per 
cent., and that to France from Switzer
land 17 per cent.

The tariff war between France and 
Italy was even more disastrous. It is 
estimated that when it ended in 1899 
the joint loss of the two countries was 
about ttimi.nub.mm. The exports from 
Italy to France declined f>7 per cent., 
and from France to Italy All per cent.

The tariff war between Germany and 
Russia onlv lasted eight months, which, 
it is held, was not long enough to per
manently dislocate the conditions of 
trade. At any rate, however, it was 
long enough to make the two countries 
eager for peace. The trouble arose over 
Germany’s decision to lower her duties 
on breadslufls imported from countries 
which gave a like concession on the pro
ducts of her factories. As Russia was 
at the time inaugurating a policy of 
protection for her iron industry she re
lu.sed to comply. Then the tariff war 
began, and ended only when Russia prac
tically surrendered to the original de
mands of the German Empire.

The experience of these three countries 
is particularly interesting to Canadians 
in view of the increasing sentiment in 
this country lor a higher tariff against 
t he l ni ted States. Our tariff is about 
due-half that of the latter country, 
while our exports from the United 
States are 90 per cent, larger than 
their imports from us. The McKinley 
and Dingley tariffs were designed to in
jure Canada. And although our general

export trade has increased rapidly since 
then the inequality of the two tariffs 
and of the international trade of the 
two countries is so striking as to create 
a pronounced spirit of retaliation.

We may never go so far as to declare 
a tariff war. But it is well for us to 

remember, in view of the experience of 
other countries, that in tariff as well as 
in physical warfare Jipth combatants 
suffer.

UNI^PT PROMISES.

IT is an old song that the insurance 
companies have been singing for 

years, “improve your fire protection and 
we will lower our rates.” Have they 
evei kept their promise ? Experience 
would indicate that they have done quite 
the opposite. Down in the Maritime 
Provinces one of the grievances of busi
ness men which is annually aired at the 
Board of Trade meeting is this breach 
of faith of the insurance companies.

If the insurance men fail to show their 
sympathy with improvements in fire pro
tection, there is naturally less and less 

'inducement to carry out reforms. This 
is an unfortunate state of affairs. Busi
ness men have always supported move
ments for the preservation and protec
tion of property, but, their efforts in 
this direction will assuredly be dimin
ished unless the insurance men co-oper
ate with them in earnest. Increased 
taxation for fire-fighting appliances and 
increased insurance rates should not go 
together.

CHINESE LABOR.

IN view of the complaint frequently 
liuuril in Ontario that the beet sugar 

factories have been unable to secure a 
sufficient supply of beets, it is interest
ing to note that the difficulty is being 
solved in Alberta in a novel manner. A 
rich Chinaman, by name Sam Kee, is 
leasing land in the neighborhood of the 
sugar factory at Raymond, on which he 
will employ Chinese labor. Last year 
■the same enterprising contractor was 
content merely to supply the labor. This 
year he will raise the beets himself. A 
proof that this method of providing the 
raw material for the factory has been 

-successful is afforded by the fact that 
the management of the factory are said 
to contemplate an early enlargement.

CARELESS EXPORTERS.

A GENTLEMAN who is greatly in
terested in the development of 

export trade complains to The Canadian 
Grocer that some of the exporters are 
not as business-like in their methods as 
they should he. He complains that 
first there is a laxity on the part of 
Canadians in acknowledging letters from 
foreign "correspondents; secondly that 
complaints are sometimes received 
of goods not being up to sample, anil 
thirdly, indifference in regard to meth
ods of packing. He cites some instances 
in support of his contention, and he cer
tainly makes out a case.

This is not the first time that The 
Canadian Grocer has heard of similar 
complaints. Besides those which have 
come to us privately there are the re
ports of commercial agents in different 
countries. These make complaints simi
lar to those of the gentleman above re
ferred to.

No one regrets more than The Canadi
an Grocer to hear these complaints. 
This paper, however, feels it necessary 
to make reference to them as it is only 
in this way that the evils can be reme
died.

It is essential that business men 
should be as zealous for the goodwill 
of their foreign, as for that of their 
home, customers. In fact if extra eart
hs demanded it should be in the forint r 
instance. The home customer business 
men can usually see personally and thus 
straighten out any difficulties which may 
have arisen; but when it comes “to tlie- 
export trade the customer, often many 
thousands of miles away, can only be 
reached by mail or telegraph. Conse
quently when difficulties arise they can
not be so easily explained and satisfac
tion given. Those, therefore, who de
sire to build up an export trade should 
make every effort to be thoroughly busi
ness-like and fair in all transactions. 
Letters should be answered prompt 1 
and goods should be up to sample. If 
these two conditions are not complied 
with trade must suffer; and unfortunate
ly in such cases it is not only the i ;.!i 
vidual who has been negligent who s i 
fers but the good name of Canada itself 
is sullied.
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TRADE WITH MEXICO.
IRECT steamship communication 

between Canada and Mexico has 
been strongly agitated recently, and 
Signor Santiago Mendez has visit
ed Ottawa on behalf of the 
Mexican Government to negotiate 
with Sir Richard Cartwright: 
the Minister of Trade and Commerce. It 
will he remembered that shortly after 
the Liberals reached power in 18116, a 
commissioner was sent to Mexico to 
look into the actual and possible trade 
issues between the two countries. This 
may have been the first cause of the 
awakening.

To-day Canadian trade with Mexico is 
very trifling. The whole volume of im
ports amounted to $125,575 last year, 
embracing coffee, dyes and chemicals, 
fruits and tobaccos. We sold to Mexico 
in the same period exports amounting 
to $137,034, which included manufac
tured cottons, machinery, gunpowder, 
anil a few other articles, making a total 
trade for both countries of $262,600, or 
a trifle over a quarter of a million dol
lars. It would take a good deal more 
than that amount of trade to induce any 
company to start a steamship service 
direct, more especially as Mexico does 
not seem to be a very industrious com
mercial country. Their total trade 
with the whole world amounts to a lit
tle more than eighteen million and a 
ball dollars per annum, and more than 
one-half of this trade is done with 
Great Britain.

Last Winter Sir William Mulock visit
ed Mexico, and there discussed trade 
questions with President Diaz, and other 
public men. There then seemed a readi
ness on the part of the Mexicans to en
courage trade with Canada, and a will
ingness was shown to share equally the 
cost of inaugurating a steamship service 
between the two countries. This atti
tude has appealed to the Canadian Gov- 
vernment, no doubt, as already it has 
been announced from Ottawa that there 
is a possibility of monthly sailings, 
both on the Atlantic and the Pacific. 
This should open up a new market for 
Canadian flour, bacon, fish, lumber and 
coal, and on the other hand the Mexi
cans will try to export to us many 
things we do not produce.

Canadian manufacturers and mer
chants, however, have to give their 
opinion regarding the service before it 
will be inaugurated by the Government. 
It is quite likely they will favor the ser
vice, more especially because they have 
been handicapped in New York by inade
quate steamship facilities, not only to 
Mexico, but to Central «and South Am
erica. . 1 !

CANADA’S UNDERPAID JUDICIARY
STRIKING illustration of the 
manner in which public opinion 

has awakened during recent years to 
the wisdom of safeguarding the Supreme 
Court by greater liberality in the sal
aries attached thereto, is given in the 
opinion expressed by Sir Mackenzie 
Bowell a few days ago. Sir Mac
kenzie, in the course of conversation, 
strongly supported the policy of The 
Canadian Grocer in advocating higher 
remuneration for Supreme Court judges. 
He said that at one time he was op
posed to any higher salaries for judges. 
He felt that the position, like that of 
cabinet ministers, was one of such 
great honor that a man should he will
ing to accept smaller remuneration. 
During the last few years, however, he 
realized that owing to the greatly in
creased cost of living, and the greater^, 
earnings of leading lawyers, it was im
possible to get the best men without pay
ing them more monejr than at present. Ifc 
strongly favored increased salaries for 
all judges, from the Supreme Court to 
the County Court Bench. He believed 
it would be good policy for the Govern
ment to begin with the Supreme Court 
immediately. Later, the salaries of the 
lower courts could and should be in
creased .

CANADIAN BUTTER IN ENGLAND.
S Canadian butter receiving fair 

treatment in the British market ? 
This is a question which is exercis
ing the minds of Canadian manufactur
ers, and the question is important as it 
aflects one of Canada’s leading indus- 
tires.

What has given rise to the question is 
the practice of British buyers to buy, 
not to sell but to hold, on the chance

of a rising market, and it is unfortu
nate that Canadian butter only should 
be the sufferer in this respect, the rea
son being that it possesses a body that 
Danish and Russian butter cannot pre
tend to.

These butters have to be sold within a 
short time after arrival, hut the quali
ties of Canadian butter enable it to be 
kept in cold storage for a considerable 
period, though not without detriment to 
its table qualities. The result in many 
cases is that when the butter reaches 
the consumer its condition is such that 
even a few days on the shelf will ren
der it unfit for use. In this way the 
reputation of Canadian butter is being 
seriously endangered, and it is to he 
feared that unless the Canadian butter 
trade with the Mother Country ceases 
to be a purely speculative concern, Can
adian manufacturers will be obliged to 
turn their attention to other markets 
where their product will receive- more 
adequate treatment. This would he un
fortunate in the interests of both coun
tries.

A REMOVAL.

B. (). Belaud, commission merchant. 
Montreal, has removed his offices, sam- 
plerooms and warehouses to 1681 Notre 
Dame street, near l‘lace D'Armes. The 
premises are especially suitable for his 
kind of business. The customers will 
lin.l handsome, clean, bright offices, anil 
well arranged up-to-date cellars. Mr. 
Belaud has added to his traveling staff 
lately, having now seven travelers cov
ering the Dominion of Canada, and M. 
It. Carignan, of the firm, will lake his 
place this year to visit Europe for all 
new and up-to-date goods that can be 
secured.

TEA NEWS FROM JAPAN

“Market active owing to snrall ar
rivals; prices have advanced since tele
graphing you yen I, which is equal to 
two cents per lb.”

This cable was received by Mr. Shaw 
T. Nishimura, of the Central Tea Trad
ers' Association, Montreal, Monday 
morning. In the course of an interview 
with Mr. Nishimura in last week’s Gro
cer, a reference was made to the crop 
being 4,500 piculs shorter than last 
year. The word “settlement" should 
have been used instead of “crop.”
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The Red Label

Blue Ribbon
Cevlon Tea

A Sign of tHe Times.

40 cent quality is equal to most 50 cent teas.

11 is a simple transaction, takes little time and gives 
\ou a good protit. We send the customer to you ; 
all you have to do is supply

WetHey’s 
Mince Meat

It is easily carried in stock, sells itself, and you make 
the protit.
Why don’t you sell Wethey’s Mince Meat ?

4"One try satisfies.’*

J. H. WetHey, Limited
ST. CATHARINES, ONT.

What profit 
do you want ?

Ivorine Starch
pays handsomely.

Ivorine Starch is for use with cold water. 
It requires no boiling. Its advantages are so 
many that the grocer can commend its use 
with Jill confidence.

40 packages to the case.
$2 50 per case.
Packages are very handsome.

St. Lawrence Starch Co.
LIMITED,

PORT CREDIT, ONT.
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DAIRY PRODUCE and PROVISIONS
and Cold Storage News.

Cold’Storage^at Creameries.

T
ill1’. Dominion Department of 

Agriculture has called the at
tention of creamery owners 
to tlie fact that a large pro
portion of butter for export 

j, nut cooled to a sulticiently low temper- 
,i t h re before leaving the creamery. It 
lr. very important that butter be cooled 
lu I lie centre of the box at a tempera- 
lure below ItS degrees F. as soon as pos- 
ihlr after being manufactured. F very

.....incut that butter is left at a high
icin|icrature lessens its keeping ipiali- 
nes Butter left at a high temperature 
inr some time is subject to a rapid de
terioration on its arrival in tlreat 
Brilain. The refrigerating compart
ments of steamers are not intended to
.... I warm butter, and such but lei does

i get sulticiently chilled before ar
riving in England.

In order to lower the temperature of 
i lie butter below 38 degrees it is not 
.-ullirient to lower the temperature of 
ihe refrigerator one or two days before 
ilie shipping of butter. Butter boxes 
should be exposed to a temperature be
low 118 degrees for at least live or six 
• lays.

Canadian Cheese Trade.
N his report regarding the Canadian 

export cheese trade of 191)3, A. \V. 
Brindley, agent of Ihe Department 

of Agriculture in Great Britain, makes 
the following suggestions that merit the 
.• 11 nit ion of makers and exporters:

The cheese season of 1902 was a most 
-ucccssful one; there was a large iu- 

. nuise in the quantity, and the steady 
improvement in the quality was so great 
Unit in spite of very heavy supplies the 
prices realized on the whole were satis
factory. The mild, sweet, palatable 
i'.avor, as distinguished from the heated 
and biting character so noticeable in 
former years, has created a large con
sumptive demand, which will have a 
tendency to do away with the dispro- 
I" rtii n in value between Canadian and 
I nglish cheddar.

The practice of shipping too. new or 
“green” cannot be too emphatically 
condemned as it not only spoils the sale, 
but hurts the reputation of Canadian 
cheese. The salesman as well as the 
exporter are to blame for sending these 
immature cheeses, and Ihe patrons of 
factories should insist that their cheese 
should he held in the <■1111110 room until 
it is in such a condition as will give 
satisfaction to the British consumer.

cool vi'RiNi; of cheese..

The comparative difference in the 
cheese held in the Government cool cur
ing rooms has become very noticeable, 
not only in quality, but in general ap
pearance. The improvement is due to 
cool curing and “waxing” the cheese, 
which also has Ihe advantage of pre
venting a considerable percentage of 
shrinkage. During the season of 1992 
when “waxed” cheese first ap|>eured 
on the British market, some of the Gro
cers’ Associations objected, and even 
went so far as to demand an allowance 
in weights, but it was soon proved that 
there was less shrinkage, which, added 
to the improved quality and appearance 
of the1 cheese, quickly created a brisk 
demand for cheese coming from Ihe 
Government curing stations, at an ad
vance in price compared to cheese com
ing from Ihe ordinary factories.

BOXIN'C. CHEESE.

The percentage of broken boxes was 
not so high during 1993, although it still 
runs very high, ranging from 5 to 25 
per cent. The falling off in breakage is 
due to:

(1) The damp season, which makes 
the boxes less brittle.

(2) More care on the part of the ship
ping companies in loading, stowing ami 
discharging cargoes, this work being 
closely watched by the inspectors of the 
Canadian Government.

(3) The use of boxes of better quality. 
Tin* latter point has lieen very notice
able in cheese coming from the Govern
ment curing stations, the boxes being 
made ef heavier material; the percent
age of broken boxes did not run above

two per cent, which proves that it is 
false economy to buy cheap boxes.

Care should lie taken not to use green, 
unseasoned boxes, as the cheese, parti
cularly the top ami bottom, may be dam
aged in quality from this cause alone.

SKIN BRAND ON CHEESE.

Beading British importers of Cana
dian cheese are in favor of branding 
cheese indelibly with the month in 
which they are made. Some years ago 
“September” cheeses became the favor
ites. but owing to the improvement in 
the quality id' cheese made during July 
ami August, brought about by the sys
tem of “cool curing” introduced by the 
Department of Agriculture, the makes 
of other months have proved to be nearly 
as good in quality as Septembers.

It is claimed that unscrupulous deal
ers in Canada as well as in Great Britain 
quote “'Septembers” at such low prices 
as to lead to the supposition that they 
arc the make id' other months, and as a 
result any inferiority in quality is not 
discovered until after delivery is taken. 
If the month of make was branded on 
the cheese they would be sold on their 
merits, and speculators who bought 
cheap lines of July, August, OgfôRér or 
November makes would he. debarred 
from quoting them by cable or other
wise as “Septembers. ”

A Growing Business.

ONE of the growing produce busi
nesses of Canada is that of J. 

B. .Jackson, Simeon, Ontario, 
who lias erected an up-to-date cold 
storage warehouse in that town. This 
enables him to purchase produce direct 
from the farmer and place it in cold 
storage under the most favorable con
ditions. Mr. Jackson gives his personal 
attention to this branch of the trade 
and, while he has only been exporting 
during the past four years, his eggs 
under the “Cannon" brand are well and 
favorably known in all the British mar
kets. There is no doubt a successful 
future in store for Mr. Jackson in the 
produce trade, as his straightforward 
business methods arc already well recog
nized both in Canada and Great Bri
tain.
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Canada’s Export Trade in Butter 
and Cheese.

X 1 stil the value of butter and cheese 
products ranked eighth among Can
adian manufactures, in the last 

cemus of lhlll it ranked third, being led 
onlv by log products valued at $50,805,- 
081, and (louring mill products valued 
at $31-,885,870. In 1003 the value of 
Canadian exports of dairy products 
alone was nearly $32,000,000, about 
double the value of the grain exported 
in the same period, the money invested 
in Ontario alone in cattle, land, lac
tones, and dairying utensils being esti
mated at $ 17'5,750,000.
KXIoRI.- OF CANADIAN HI 11 KK AND CHEESE.

Butter, Cheese.
Value. Value.

1834............... $1,612,481 $7,251,989
1885................ 1.430.905 8,265,240
1886 .............. 831.3-5 6.754.626
1887............... 979.126 7,108,978
1888............... 798.673 8 928 242
1889............... 331.9 s 8.915.684
1890............... 340.13- 9 372,212
1891. ............ 602,175 9,508,800
1892 .............. 1.056,058 11,652,412
1893............... 1,296,814 13407,470
1894............... - C95.588 15,488.191
1895.............. 697.476 14,253,002
1896............... 1,052 089 -3,956.571
1897............... 2,089 173 14,676.239
1898.............. 2 046.686 17.572.763
-’99............... 3,700,873 -6,776.765
1900............... 5,122,156 19,856,324
1901............... 3 295,663 20.696,951
1902.............. 5 660,541 19.686,291
I9O3.............. 6.954,618 24,712,942

till lug 1 903 ■ 1 lie value of Canadian
butter imported into Britain was $(i,- 
551,011 (18.5,101 cuts.), as compared
with 285,705 ewts. for the previous 
year. This large falling oil is ascribed 
to the high price -of cheese which in
duced farmers to send their milk to 
cheese factories instead of having it 
made into butter, and to the high price 
of butter in the home market, which 
precluded a profitable export business 
being done.

There are several interesting figures 
regarding Britain’s imports of butter. 
Denmark supplies nearly half of the to
tal quantity imported. The amount re
ceived from this source last year was 
1,771,051 ewts, an increase of 08,022 
ewts over the previous year, the im
provement being attributed largely to 
the co-operative system of dairying in 
vogue in Denmark The next largest 
soiree of Britain’s supply is Russia. 
Tiie Russians are devoting special at
tention to but termaking, and have ex
pended large sums of money in placing 
this branch of dairying on the best pos
sible footing. The amounts imported 
from the other countries that supplied 
large quantities of butter to Great Bri
tain last year are as follows :

Cwt.
France.......................................... 454.088
Holland......................................... 343 7*5
New Zealand................................. 249.879
Sweden.........................................  212,232
Canada.......................................... 185,464

These figures show an increase over 
the previous year for France of 11,818 
ewts., for New Zealand of 91,886 ewts., 
and for Sweden of 20,641 ewts}.; while 
the figures for Holland record a de
crease of 49,536 ewts., and for Canada 
of 100,301 ewts. Canada last year 
stood in the seventh place, while the 
year before she occupied fifth place.

Canada’s rather disappointing show
ing is, however, made up by the quan
tity of cheese sent to Britain in 1903. 
The British imports of cheese from the 
Dominion amounted to 1,818,152 ewts., 
as against 856,062 ewts. from all other 
countries. This is an increase of 139,- 
287 ewts. over the previous year.

Taking butter and cheese together the 
returns show a- small increase in the 
value of these products imported into 
Great Britain from Canada. In view of 
Cai ada’s possibilities in the dairy line 
this small increase over the previous 
year cannot he considered quite satis
factory. It is, therefore, to he hoped 
that the Canadian Government will take 
whatever steps are necessary to secure 
tin- proper storage facilities for butter 
on vessels plying between Canadian 
polls and Great Britain, and thereby 
encouraging the export of this produce.

1 he president of the London, Eng., 
cheese board recently remarked that 
everything pointed to a poor year’s 
business in cheese this year. The 
1 rouble lay in the fact that last year 
English buyers stocked largely and paid 
too high a price for cheese, with the re
sult that a number of firms still had on 
band a supply which should have been 
disposed of long ago.

There is also an unprecedented dull
ness in the Knglish butter market due 
largely to over-supply, which will inter
fere temporarily with the success of the 
Canadian export butter trade with Great 
Britain.

British Columbia Cattle Outlook.
(’CORDING to an official report 

received by the live stock com
missioner, Ottawa, British Col

umbia range cattle went into Winter 
quarters in fair condition, feed in the 
late Summer having been good owing to 
the heavy rains. The Winter up to 
February was fine and mild, hut after 
this to the end of March the ranges were 
covered with deep snow. I lay was com
paratively short all through the range 
country, with no old hay on hand and a 
good deal of the 1903 crop damaged by 
the heavy Summer rains. Speaking gen
erally, cattle are in fair condition and 
few losses have occurred; the she stock 
suffered most, and it may he estimated 
that in consequence flic calf crop will 
be below the average.

There can be no doubt that in cert ui 
sections of the country, more especial! 
on the Thompson River, the cattle hi i 
ness is too speculative to he healthy, it 
the past Winter hail been of a similar 
character to the previous one, a vet t 
large proportion of the stock of that 
section would have been wiped out. Th,. 
day is past when it is safe to go into 
Winter with one-third or one-quarter ni 
a ton of hay per head, per year, the 
reason being that, snow or no snow, by 
the time .January comes there is pram 1 
rally no feed left on the lower ranges

Beef is still low in price and from 
present indications is not likely to be 
better than last year, if as high. The 
C. I*. It. have given the following fig
ures of shipments from points on the 
main line during the year 1903. To 
coast points : Horses, 140; Cattle, 9,- 
181; hogs, 2,013; sheep, 400. To points 
east of Laggan : Morses, 1,722; cattle, 
130.

In regard to cattle, in addition 10 
9,184 head given as shipped to the const 
markets, in order to arrive at the con
sumption of beef at these points, must 
he addigl the local supply and a total 
supply for about four months from the 
Northwest, as the B. C. ranges hardly 
ship any beef from February to June I 
The Kootenay trade is supplied main I v 
from the Northwest with the exception 
of the supply from Hie country south m 
Okanagan Lake and along the houndaiv 
This will bring the exports from B. c 
ranges to a figure probably between IT 
11(10 and 11,000 head. The improvement 
of the herds is steady, and although no 
doubt a vast number should still lie 
weeded out, the average is a good deal 
better than a few years ago.

G. T. R. Ice Cars.
The regular service of ice cars for the 

transportation of butter from points 
throughout the country to Montreal, via 
the V. I’. R., commenced Monday

Pork, Bacon and Hams.
Canadian exports of pork, bacon and 

hams are nearly four times as great as 
they were seven years ago. In 1896 tlirv 
were valued at $4,446,884; in 1992 at 
$12,157,863, and in 1903 at $16,(129.269 
The Canadian product has won an n 1 
able reputation on the British market. 
and it is almost certain that the ne t 
few years will see an enormous increase 
in British importations of Canadian 
pork, bacon, and hams. At the present 
time Canada supplies only from one- 
fifth to one-sixth of the bacon, etc., con
sumed in England, which consumes year
ly $92,650,146 worth, being outclassed 
by the United States and several other 
European countries.
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Butter, Cheese, s
AND

Poultry
We solicit consignments from Canadian dealers. We pay

cash or sell on commission.
If the shipper wants cash, we pay the highest ruling market 

price his produce commands.
If he chooses a commission sale we are admirably prepared to 

serve his interests. Our immense cold storage rooms (75,000 cubic 
feet capacity) enable us to keep all consignments in perfect con
dition, and to sell at the best moment, when markets are bare.

Toronto is a good market.

Our Export Trade
keeps on growing. Our facilities for handling large business should commend us to 
dealers in Canadian produce. Our

Thistle
Wfj Butter

are favorably known on British markets. We might refer you to our agents, S. 1\ 
CLARK & CO, 13 Railway Approach, London Bridge, S.E., and HEDLEY 
STEVENS, 77 Victoria St., Bristol.

Cable Address :—Euv.mac, Toronto ; Alexander and ABC 4th Edition Codes.

The J. A. McLEAN PRODUCE CO., Limited
73, 75, 77 Colborne St., TORONTO, Canada.
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Matthews
MILD CURE

FOR

Quick Consumption.

Its bright, fresh appearance draws trade.

Its sweet, mild cure holds trade.

ALWAYS LANDING.
LIVERPOOL BRISTOL
MANCHESTER LONDON

SOUTHAMPTON.

MILLS & SPARROW
AGENTS

Colonial House, Tooley Street,
LONDON, S.E.

no

1



Matthews’
PACKING

HOUSES
Are situate in the

BEST HOG DISTRICTS ,r 
IN CANADA

Regular Shipments
Highest Quality

May 2Ô, 16Ô4 i DAIRY PRODUCE AND PROVISIONS The Canadian Grocer.

MILLS & SPARROW
AGENTS

Colonial House, Tooley Street,
LONDON, S.E.
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! PROVISION AND DAIRY MARKETS.

Toronto.
Provisions—< '«militions in provisions 

minim about lin* saint* as last week.
'I'li<* <lt-mantl lias varietl little. hard is 
rvuurlvtl as somewhat easier, caused, no 
douht. I>\ temporary accumulations of 
stock, resulting in a drop of lc all 
around. Tin* fresh meat market is 
fairly lively, and prices in hindquarters 
have ‘advanced noticeably. hand) is 
quoted 00c cheaper. W e quote this 
week :

Long clear bacon, per lb.......•................• £ 08 $0 08*
Smoked breakfast bacon, per lb................. • “i «
Roll bacon, per lb...................................  0 094 0 10
Small hame, per lb..........................................  0 ® 13
Medium hame, per lb............................. ■ •
Large bams, per lb ............................. 0 11 OH*Shoulder barns, per lb...............................  0 09 0 09|

E, per lb...........................................  0 13* 0 14
r mess pork, per bbl......................50 17 00

Shoulder mes» pork, per bbl......................?2i 1 nLard, tierces, per lb.................................  0 0U 0 Or," tubs “ .................................  0 07* 0 0b
" pails " .................................  0 08 0 081
" compounds, per lb..........................  0 071 0 07 à

Plate beef, per 200-lb. bbl......................... •••• “99■ Beef,hind quarters...................................  o OU a oU
" front quarters................................. J 2 !?.
;• medium.......................................... 00 j00

Limb  10 oO 11 oO
Veil . . . .   6 00 8 50
Butter —Tlic «jiiaiiî il y of Imt 1er (lour

ing in on wholesale bouses lias made il 
a drug on the market. If priées could 
go any lower there is not liillrb doubt 
but they would do so. The large stocks 
accumulating are far out running the de
mand. butler is in rinse touch with 
cheese, and when one is dull the other 
is .almost sure to be in the same condi
tion. .More is coming mi in tubs than 
last week, but the lirsl part of the 
week was cool enough to make roll ship
ping perfectly sale. A comparison with 
prices for this lime lust year is interest
ing. quotations were then as follows :
< reamery prints. 211 to 21 r : creamery 
solids, fresh. 1!) to 20c, ami dairy rolls, 
large, 11 to lue: dairy prints. 1 li to 17e : 
lulls. 14 lo In 1 -2r. This week we 
quote :

Per lb.
dreamery prints......................................  0 17 0 18

" solids, fresh............................  0 16 0 17
Dairy rolls, large.................................... 011 0 13

“ prints...........  ............... ............. 0 13 0 14
in tubs......................................... 0 11 0 13

Cheese—There is a slightly better de
mand for export I his week, lull its ef
fect mi prices is very small, as il as
sume.- a tendency rallier than an actual 
increase in the outlet. barge stocks of 
old cheese are on hand, and this is re
sponsible for the dullness. Stocks were 
bought b\ exporters at such high prices 
last year that the sale in Kngland de
creased greatly during the Winter. 
Cheese is an article of such large con
sumption-in that country that a falling 
off in the demand is very simply effect
ed. Kxporters have lost a great deal 
of money this Winter on cheese. We 
i note the following:

Per lb.
Cheese, large, old..................................... 0 09$ 0 10

" new fodder.................................  0 08 0 OSi
" twins..........................................  0 081 0 081

Montreal and Quebec.

Provisions —'I’lie receipts of provi
sions still continue to increase, there

being .12(1 packages of tinned meats and 
152 boxes of hams and bacon offered 
on Monday. Private cables indicate 
better prices for Canadian bacon in the 
Old Country, in London and Bristol. 
In London the advance is from 2s to 
4s per evvt. and the price 44s to 52s. 
The rise in Bristol is only about Is to 
4s. making prices about 40s to f)0s. 
There was a slight advance in the price 
of hogs, of a quarter of a cent per 
pound. From packers the demand was 
good and sales were made up to 5 l-2e 
a pound. For fresh killed abattoir 
stock there was no change. The tone 
was lirm and sales were made freely 
at from .+7.25 to +7.50 per hundred. In 
lard anil bacon locally there was a 
steady trade doing all round and activ
ity ruled. We quote:
Canadian short out mess pork................  $17 50 $18 00American short out clear ...................... 16 80 17 00American fat back.................... ..........  •••■ 17 50Bacon, per lb ..................................... 0 124 0 134Hams................................................. 0 11 0 13Batra plate beef, per bbl.........................11 50 12 00Lard—“ Boar’s Head ” brand, tierce basis........ 0 071Carloads, less............................................. 0 00$80-lb. tin pails, tierce basis....................... .....HdJ-bbls., ever tierce.................................  0 00i
20-lb. wood pails “ ..................................  9 96$10-lb. tins, “ ..................................  9 9916-lb. tins, " ..................................  0 0013-lb. tins, " ..................................  0 01
Wood net, tin gross weight -

Wood. Tin.Pure lard, pails......... ................................. 1 774tubs........................................... 0 08!" cases (6 10-lb. tins)............................  0 094" cases (12 5-lb. tins) ........................... 0 09|" cases (24 3-4b. tins).................. ....... 0 09|
Butter—'flic Imiter market is still 

quiet and uninteresting. From the 
Eastern Townships it was learned that 
at the Dairymen's Exchange, held in 
Sherbrooke on Monday afternoon, 
twenty-live factories were represented. 
Mr. .las. McKinnon, the president, in 
addressing the meeting, advised the 
members of tile hoard to combine lo
ge! lier for the time being, and not lo 
sell any dealer in Montreal that would 
not attend llie sales. Only one Mont
real buyer was reported to have quali- 
lieil on that day. This was Mr. John 
Orpe. It is expected that at another 
meeting, however, Montreal buyers will 
ha\e representatives present. Mr. Orpe 
purchased 1100 packages of Initier at 
14 lf-4e. This is pradically the ruling 
price for a very good grade of butter. 
We quote 15c as standard.

Cheese — The prices of cheese seemed 
mixed early in the week. There was a 
tinner undertone, yet no definite advance 
could he noted. Better prices were 
paid in the country. This is surmised 
to he, however, a speculative deal, and 
is not the e of cheese. It
would he di erefore, to declare
an improvement in cheese, although the 
tendency points that way. From Great 
Britain, however, there are the most 
gloomy reports. Several of Montreal’s 
largest produce merchants have just re
turned from Europe, and while some of 
I hem are optimistic, the Old Country 
advices do not hack them up. One ad
vice stated that between Liverpool, Lon
don and Bristol there were still 250.000 
of old cheese unabsorbed on the 7th of 
May. Some of the local export -rs con

fess that it is easier to sell the new 
make cheese than it was at the begin 
ning of last week. They will not deny, 
however, that there is no improvement 
in the Old Country situation to xvarrani 
the increased prices paid within tin 
last few days. There were actual trails 
actions in Quebec goods at (i 1-2 p. 
li d-4c, and in Ontario makes at ti il l, 
to 7c, while the combination ofjthe two 
makes changed hands at (i 4-4e. On the 
other hand, 1,500 boxes «4 Quebec 
cheese, offered at the wharf, commanded 
a first cost of ti l-2e, which is an advance 
of a quarter of a cent on Monday of 
last week, and should be equal to a 
spot price of (i d-4e, so that altogether, 
prices are irregular, ranging from 
ti l-2e to li ."l-4e on Queliees and li 7-Sc 
to 7 l-8c on On tarins. The first cheese 
here has been of very poor quality, or 
no doubt better prices could have been 
attained.

BUTTER AND CHEESE EXPORTS.

Considerable interest is being taken in 
the stronger tone of the cheese market, 
which is dealt with elsewhere. The ex
ports of Imiter for the week ending 
May 14th, from Montreal and Portland, 
and from New York for the week pre
vious, were as follows :

Montreal. New York
102 Boxes 685 Boxes

Last year............................................. “ 35
The s s of cheese from Mont

real and Portland for the week ending 
May i4 and from New York the week 
previous, were as follows:

Montreal.
3,995

Same week last year__ 11,985
Portland. New York 

1.486 12,843
4.413 12.343

New Brunswick.
Provisions—In barreled pork and 

beef prices are rather tinner, hut sale.- 
are very small. Smoked meats have n 
fair demand, chiefly in local cured. 
Pure lard is at least mi higher. The 
low price of pure tends to a lighter dr 
maud for compound lard. In fresh 
meats, domestic beef is in but fair sup 
ply. Western is unchanged in price. 
Veal is plentiful. Mutton is quite firm. 
Lamli is still high. Pork is low, with a 
light sale.

Mess pork, pèr bbl..............................................  $16 UU $17 0U
Olear pork " .......................................... 18 00 20 00
Plate beef " .......................................... 12 CO 14 00
Mess beef “ .......................................... 10 00 12 00
Domestic beef, per lb..................................... 0 06 0 07
Western beef “   0 08 0 C9
Mutton “     0 09 0 10
Veal “   0 05 0 09
Pork •• o ôéi 0 074
Hams “   0 12 0 14
Rolls “   o io o li
Lard, pure, tubs “   0 09 0 09;

" " pails *♦   0 Mi 0 09»
Refined laro, tubs............................................. 0 08# 0 08:

" " pails.............................................  0 081 0 09

Butter—Market is weak and qualii - 
must he the best to ensure a good d< 
manu.
f reamery butter...................................................... 0 20 0 2i
Best dairy butter................................ ................... 9 li 91-
Good dairy tubs......... .............................................. 0 16 9
Fair •* ........................................................ 0 14 0 15

Eggs—Price is low. There is hut .. 
fair sale. Quality as yet is good.

S 8 î S
Cheese—Cheese is lower. There is » 

fair sale. Twins have the demand. Lo 
eal factories are now offering:
Ubeeee, per lb............................. :.. ........... OKI oil

112

4889
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LIMITED,
The Canadian Preserved Butter Co.

58 Wellington Street, MONTREAL, CANADA.
MANUFACTURERS OF—JU,

Preserved Butter
Packed in Tins and Jars.

Sterilized Butter
Specially prepared for 
Tropical Countries and 
packed in Patented Vacuum
cans.

1

All butter packed by our special vacuum process will keep indefinitely in warm regions. We 
have sent quantities to various countries and have had uniform success.

Cable Address : “Tlnbutter.” Montreal. Lieber’s Code and Private Codes.
CORRESPONDENCE SOLICITED.

*

This is a representation of the

It STAR BRAND” HAM i
The original will please you and 
delight your customers. VVe shall 
be pleased in turn to receive your 
orders and can ship promptly either 
in Pickle, Smoked or Cooked.

F. W. FEARMAN COMPANY,
LiniTED,

HAMILTON, ONT.

WE ARE HAVING GREAT
DEMAND FOR OUR

•s\k~

Sugar Cured Hams 
Breakfast Bacon 

Roll Bacon
The best quality obtainable 

is what your trade requires.

Our goods possess that full mild flavor that is 
so appetizing and pleasing to your customers. By 
handling our meats you will hold your trade.

The Park, Blackwell Co.,
PORK AND BEEF PACKERS,

TORONTO. ONT.

tmiTEO
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Export Trade in Eggs.
HAT the Canadian export trade in 

eggs lias already assumed big pro
portions is seen by the annual 

report of the Minister of Agriculture, 
Ottawa, which estimates the total ex
portations of eggs from Canada in 1909 
at $ 1,-190,130.bulk TÏT ("’aîîïrttjiui 
eggs e.xportetCgoes to Great Britain, ah 
thomrjj^a^promising market has opened 
ujfin the Canadian Northwest, where 
weritable hordes of new settlers will 
retuiire large quantities of eggs for 
sonie time to come. The Northwest 
eannjit begin to use the surplus of Can
adian! eggs, however, and exporters con
tinue to look to the Knglish market. 
There are practically no limits to tin- 
latter except that of price, and just 
now the fact that Canadian eggs are 
two cents a dozen higher than ordinarily 
at this season of the year, is acting as 
an effective harrier to their introduc
tion on Knglish markets. "The Knglish 
consumer," said one provision dealer, 
has not been in the habit of paying such 
a record price, and simply won't take 
our eggs." Ciider ordinary circumstances 
there is a brisk demand for Canadian 
eggs, and dealers m Kugland will take 
as many as Canadian exporters care to 
send them. It cannot help hut cause 
eu\ y in hearts of Canadian egg export
ers, to learn that Great Britain im
ported last year $30,959,979 worth of 
eggs, iheir share ol which was compara- 
t iveh small, being only $1.120,790. 1 Tur
in g the same year Canada also exported 
to the United Stales eggs to the extent 
oi $9,139, and 1 ii other countries to the
extent of $3,931. The following ligures 
represent the total egg exportations 
from Canada for the last 19 years :

Year ended 30th June. Value.
1884 ......................... ............... *i ,961.197
1885 .........................   1,830 933
1886 ........................................ 1,738 083
1887 .......................................... 1.825 559
1888 ........................................ 3.133,383
1889 .......................................... 3,159,510
1890 .......................................... 1.795.314
1891 .......................................... 1.190,359
1893.........................................  1.089,798
1893 ......................................... 898.007
1894 ......................................... 714 054
1895 .......................................... 807,990
1899   807 089
1897 ........................................ 978.479
1898 .......................................... 1.355.304
1899 .......................................... 1,397.093
1900 .........................................  1 457.903
1901 ......................................... 1 991.910
1903.........................................  1,733.343
1903.......................................... 1,436.130

The British maikei lias been exploited 
by .Canadian egg exportées for some 15 
or 20 years, during which time the 
Haile has undergone several changes. 
Konnerly eggs were sent in long collin- 
sliaped cases, holding 120 dozen, packed 
in straw. Now 3ll-doz.cn cases are 
used almost exclusively, having card- 
hoard fillers and nail lops or patent 
wire fasteners, although the latter are 
hv fat the more popular Much greater

care isN-xercised in sorting and packing 
eggs tlydn heretofore, and at the present 
tinne-' complaints on this score are 
In-iNd against only a few of the smaller 
dean-rs. ft is no secret that steamship 
companies have vastly improved their 
facilities for carriage, which fact has 
also helped materially lo improve the 
egg trade.

The demand in Kngland is princip. II 
N9<r glycerineii eggs, although “new- 
la>d" find reatly sales. Glycerineii eggs 
are the- ninne as ordinary pickled eggs, 
with the exception of having a particu
lar finish required by the Knglish 
trade. Fresh eggs are gathered late in 
the Summer season and placed in cold 
storage. These require to he shipped in 
cold storage and will not keep well if 
subjected to ehanges of temperature.

Canadian egg exporters say the out
look for 19111 is not particularly bright. 
As a matter of fact last year was not a 
profit able year for this department of 
export trade. More eggs are being con 
sinned at home, and the consumption in 
the Northwest is an increasingly im 
portant factor, together with, the high 
price of poult ry, w hich has caused farm
ers to kili oil stock. The principal rea
son, however, for the unfavorable out
look is decreased supplies, the egg sea
son being from four to eight weeks later 
than last year, and the high prices pre
vailing. Certain egg dealers have gone 
so far as to withdraw from the export 
trade until prices adjust themselves to a 
more reasonable level.

Expansion of Dairy Industry.
rI' UK expansion of the Canadian 

I dairy industry depends largely on 
1 export of creamery butter, and as 

the extent to which this trade may In
dex eloped depends in turn on a high 
standard of quality being established, 
the Canadian Government is justified in 
adopting every means necessary to pro
tect the good name of Canadian cream
ery butter.

The relative selling price of all butter 
made in Canada is influenced and regu
lated by the price obtained for that 
which is exported. It is obvious, the re
fine, that anything whft-h tends to im
prove that price will help the whole 
Hade. That there is still room for a 
great increase in exports of fancy cream- 
eiy to the markets of the United King
dom is shown by the fact that during 
the year ending June 3ttlh, 19113, Can
ada sent only about 9 per cent. of I In- 
total importation. The following eoun- 
tiies compete with Canada : Denmark, 
Russia, France, Holland, Sweden, New 
Zealand, Australia, United States, Hei
gh m, Argentina and Germany. Tin- 
four first named each supply more at 
present than Canada does. In some of 
these countries stringent laws have been 
enacted to regulate the marking, 
grading and export of butter. Canadi
ans must do likewise if they wish to 
compete successfully in this important 
trade.

FOR SALE.
No Fake—Tow-n and city right for pre 
serving eggs by a first-class process ; m. 
cold storage needed. Circular for yom 
address. Box 118, Canadian G hoc hr 
Toronto.

Soup Pastes.
A customer inquired last week 
at a first class grocery store 
for Soup Paste of a certain 
sort ; the grocer couldn’t sup
ply the order.

We mate Seep Pastes and 
Napoli Macaroni.

Send for free samples and price list.

NAPOLI MACARONI CO.,
Hay ter and Teraulay Sts.,

TORONTO, CANADA

NOTHING KILLS 
Ik LIKE A\

WILSONS 
FLY PADS

ALL DRUGGISTS
Stock tha kind the housekeepers usk for.
Avoid poor imitations.

Egg Cases
-AND-

Woodboard Fillers
BOTTOM PRICES.

WALTER WOODS & CO.
Hamilton and Winnipeg.
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BEAVER BRAND
REGISTERED

THB CANADIAN GROCER

I am a buyer ofL

<T
CELEBRATED PRESERVED

Original Patentees of 
the Glycerine 
Process.
Also Apple 
Exporters.

D. D. WILSON & CO.
Egg and Apple Exporters, SEAFORTH, CANADA.

Ragg Bros. & Co.
15 Victoria Street

Liverpool, - England
Consignments of Bacon and Hams, Cheese 

and Butter received and sold on Commission.
We take no profits, we sell on commission

only.
WRITE US

Telegrams: “HESKEL, LONDON." 
Telephone: P.0. CENTRAL NO 2422.

The Foreign Fruit» & 
Produce Co.

Importe s of

GREEN AND DRIED FRUIT AND PRODUCE
HOPETOUN HOUSE

5 Lloyds Avenue, London, E G., England

T. L. BOYD & CO.
Montague Close, London Bridge,

LONDON, ENGLAND

AGENTS FOR

Bacon, Cheese, Butter, Lard, Eggs 
and other Canadian Produce.

Correspondence- Invited.

CABLES 1 •PHYSIQUE, LONDON."

BUTTER, EGGS, PEAS, BEANS, 
POTATOES, APPLES, HONEY, 
MAPLE SYRUP, MAPLE SUGAR 
and all kinds of Farm Produce.

I also SELL
on commission, all kinds of the above.

I pay highest ruling market prices 
and make prompt returns.

ga Make me a trial shipment and 
” convince yourself.

ARTHUR SAUCIER
1453 Notre Dame St., - MONTREAL.

J. B. JACKSON
CANNON BRAND

SIMCOE,
ONTARIO.

Dj Exporter of HIGH-CLASS

Eggs, Poultry » Apples
THE MOST UP-TO-DATE

COLD STORAGE and PICKLING PLANT
m -IN CANADA.—

matl)ie <S mcmiliarn
produce

Commission Merchants
126 to 130 Sngvam Street

Glasgow

The J. D. MOORE CO.
St. Marys, Ont., Canada.

limited

•M

PouhtyfenceCor&sndfoe
y^CfSolldteft:
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All Good Cooks and All Good Eaters Else

LEA £> PERRINS’ SAUCE
With Soups, Meats, Fish, (Janie and Fowl, for it is a seasoning that is almost 
as necessary as salt to make them perfectly palataole and digestible. It is 
superb and stands to-day as it did over sixty years ago “The Sauce that 
has absolutely no equal.”

“ALL GOOD GROCERS SELL IT”
J. M. Douglas £» Co., Montreal

Canadian Agents

WHYTE’S
HAMS, BACON 

and LARD
are recognized as being the finest produced in Canada.

We are also large dealers in

BUTTER, EGGS 
and CHEESE

I The Whyte Packing Co. f
LIMITED.

STRATFORD, CANADA.
£ O. W. BURROWS,

West Smithfield, London, Eng. 
Sole agent for United Kingdom.

Branch at
592 St. Paul St.,

MONTREAL.

Thi

Harriston Pork Packing 
Company, Limited

Exporters of the Finest Brands of
WILTSHIRE BACON LONG CUT HAMS
LONG RIBS SHORT RIBS CANNED MEATS 

"HARRISTON” BRAND OF PURE LARD

The choicest quality of goods manufactured from 
the best grade of hogs.

English Agents

MESSRS. HEYWOOD & SON
Produce Exchange Bldgs., Liverpool, Eng. 

and
I Denman St., London, S.E., Eng. 

AAAMAAAAAAAAAAAAAAAAAAAAAAAA^AAAA*
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“FULTON’S,” ADVERTISING CON
TRACTORS.

HERE is in London, Eng., an old 
established house of advertising 
eontrartors whose way of do

ing business is somewhat unique, and 
whose methods of working are so suc
cessful as to command orders from many 
nf the largest manufacturers of propri
etary articles in Great Britain. This 

use, Fulton’s, employs a small army 
work people, and there are few, if 

any, other organizations, who work on 
the same lines or are so successful in 
producing a demand for any article of 
household use in so short a time.

The essence of the system is to show 
amt talk up the article with the house
wife, through the medium of a staff of 
experienced saleswomen, to go to a 
town with the object of interviewing 
every housewife resident and introducing 
whatever article a client wishes to have 
placed on the market. The ground is 
systematically worked from house to 
house and street to street. Wherever 
possible a signed order is taken from the 
housewife to be executed by the retailer 
she usually deals with. At the same 
lime the wholesale and retail trade are 
supplied, in order that these traders 
may he in a position to execute imme
diately all orders that the staff of 
agents take from the public daily. Goods 
lor the execution of such trade orders 
arc delivered, and every trade account 
is guaranteed, so that manufacturers 
have practically nothing to do but siqn 
ply the goods ordered, sending them 
forward carriage paid to the town or 
towns in which these operations are be
ing conducted. There is no friction with 
the public or the retail or wholesale 
: rades. Thousands of accounts have al
ready been opened throughout the coun
try and Fultons are well enough known 
in many parts to produce by their di
rect methods a trade for any article of 
household use or consumption quickly, 
and taking all their services into con
sideration, at a comparatively economi
cal cost.

A representative of The Grocer was 
favored with a “private view” of some 
of their systems and a diary of results, 
and the figures were most surprising, 
showing that actual sales had resulted to 

1-2 i>er cent of the families in those 
areas of Great Britain which had been 
•ontracted for. The advertisement of the 
company in this number of Grocer is 
worth the attention of any Canadian 
manufacturers who want to get their 
goods on the British market, and de
tailed information will gladly be given 

..w

by Fulton’s to any who wish to make 
private inquiry.

MR. JULES COTE,

HE Canadian Grocer takes pleasure 
in presenting to its readers in this 
issue a portrait of one of 

Ottawa’s bright young business men. 
Mr. Jules Cote, manager and secretary- 
treasurer of the firm of S. J. Major, 
wholesale grocers, Ottawa.

Mr, Cote was born in 187!) <at^St. 
Stanislaus de Champlain, P.Q., singu
larly enough the very year that the 
business in which he now holds a guiding 
position was founded by the late Mr. S. 
J. Major. At the age of thirteen he 
entered Ottawa University, from which 
institution lie was graduated at the end

Mr. Jules Cote, Manager and Secretary- 
Treasurer of firm of S. J. Major. 

Wholesale Grocers, Ottawa.

of three years. Six months later he en
tered the employ of the late Mr. Major 
as assistant book-keeper. Through close 
application and hard work he became 
head accountant in two years, and short
ly after was promoted to the manage
ment of the business. Owing to illness 
Mr. Major, his principal, was ordered 
to Europe. On the death of that gen
tleman last June it became necessary to 
reorganize the business ; a joint stock 
company was formed, and incorporated 
in December, 1903, under the firm name 
of S. J. Major, taking over the 
business of the estate. Mrs. Major, 
widow of the late S. J. Major, retained 
a controlling interest in the stock, while 
Mr. Cote secured a good share for him
self. The corporation is a close one, 
being composed of only a few members.
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Mr. Cote is a hard and steady worker, 
with a most agreeable manner and pro
gressive ideas. He is a good and ready 
buyer, and generally knows what he 
wants for his trade. As an evidence of 
the growth of the business it may be 
stated that when the management of af
fairs passed into his hands the annual 
turn-over was only half a million, while 
last year’s statement showed close to 
one million dollars.

Mr. Cote was married on April 1.8th 
last to Miss Catherine Gravel, of Rock- 
liffe, a suburb of Ottawa, where he re
sides at present. For a young man of 
not quite twenty-five years to have 
charge of a business of such importance 
and magnitude is certainly creditable, as 
well as an evidence of what close ap
plication, careful study and attention to 
an employers’ interests will do.

AN ENORMOUS BINDER.
The Holla L. Crain Company, of Ot

tawa, manufacturers of loose leaf sys
tems, have had on exhibition in Ottawa 
the largest loose leaf ledger binder ever 
made in Canada. It was made tor the 
Ontario Department of Crown Lands, 
and is designed to hold sheets 29x34 
inches; the length when opened out is 
within a few inches of six feet. This 
hinder is on exhibition in the windows 
of the Mason-Kisch Piano Company, To
ronto, and the work reflects credit upon 
the Holla L. Crain Company.

REFLECTION.
N the March 31 issue of The Grocer 

an article appeared concurrently 
with many other periodicals regard

ing the Japanese Government and the 
tea subsidy, referring directly to its 
effect upon the Central Japan Tea Trad
ers’ Association which has one of its 
largest offices in Montreal. Extracts 
are quoted noting the result of the sub
sidy expenditure, and as the whole ar
ticle was printed from the Kobe. Japan. 
Chronicle no personal reference could 
have been intended. Japanese tea trad
ers the world over have established a 
reputation for respectability and stand*" 
ing: and that Japan is an important tea 
producing country is unquestioned. Any 
thought of displeasing allusions to the 
association’s personnel was absolutely 
foreign to the intention of The Grocer.
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CANADIAN CANNERS
LIMITED

OF* OVER 90 CENT.
or ALL THE

CANNED FRUITS,
VEGETABLES

PACKED IN THE and POULTRY
Dominion of Canada.

correspondence solicited QUALITY GUARANTEED AND UNSURPASSED.

ADDRESS

Canadian Canners, Lisa*
Head Office : 39 James Street,

CABLE ADDRESS:

Canners,” Hamilton. HAMILTON, ONTARIO, CANADA
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Canadian Canned Goods Trade.

T
I1K canned goods industry in 

Canada is one whose chief 
feature during the last few 
years has been its remarkable 
development. Canned goods 

may lie roughly divided into the 
lour general departments—canned meats, 
vanned vegetables, canned fruit and 
vanned fish.

I aimed fruits...........................................................
Canned vegetables, such as tomatoes, corn. etc.

canned meats on a large scale is looked 
forward to as a realization of the. very 
near future. In 1903 Canada’s exports 
of canned meats were $(1111,911, as 
against" $101,718 in 1899—an increase of 
$5:5,198.

VANNED VHOK I AUI.KS.

'1 en years ago the quantity of canned 
vegetables put up in Canada came with
in very small compass. Canned corn,

VANNED MEATS.

numerable, 
mined bee

Only few

OF VANNKH wins.

1899. 1900. 1901. 1902. 1908.
$104,718 $1812.290 $429.045 $882.191 $619.911

298,060 929.690 181.829 148.244 408,558
19.984 18.101 43,56ti 118,018 94.128

$418 912 $000.087 $648.440 $1 148.448 $1.057 597

and tomatoes wi•re on the• market

) hv then as a comparative novelty. There

in- has :since liven an enoi mous invirease in

agu the home ei insumption of these staple

tiler Unes , and at the same time a promising

■dav inc ivase in e>; ports to (ireat Hri tain, al-

the variety is surprising, including 
ready lunch beef, chipped beef, sliced 
smoked beef, ham, pigs’ feet, mutton, 
roast and boiled ox and lamb’s tongue, 
polled and devilled tongue, veal, chick
en and turkey loaf, jellied hock, and 
many other lines. The home consump
tion lias also shown a marked increase, 
anil at I be present time Canadian meat 
packers have a practical monopoly of 
tin home trade. Formerly American 
interests carried on a more or less ex
tensive trade with Canada in canne.I 
meats. This, however, has dwindled of 
late years, and the percentage of A lo
ci lean goods sold to Canadian consum
ers has become comparatively small, t!t • 
except ion being in fancy meat loav es 
which are being put up so attractively 
as to capture the Canadian trade. One 
wholesale dealer’s opinion on this f a 
lure of the trade was that directly Can
adian manufacturers set about it lo 
equal, if not surpass, the efforts of Am
erican packers, there could he little 
doubt as to the direction trade would 
lake. One prominent American pae t 
linn has evidently realized the serious
ness of the situation in as far as it i 
sending its representatives out among 
the retail trade.

During the South African War Cam 
•fiait packers developed a healthy export 
trade in canned meats, principally beef, 
which trade has become somewhat cur
tailed since, although the exportation of

though canned vegetables with the ex
ception of tomatoes are not in brisk de- 

. maud in the Knglish market, owing to 
tile large quantities of vegetables which 
are grown at home. It may interest 
the ordinary reader to know that 
canned corn is almost unknown to the 
Knglish consumer. The price of canned 
vegetables there, moreover, places them 
practically beyond the reach of the poor
er classes.

Another feature of the canned vege
table trade is the enormous demand for

ceiitly. remarked that he had not seen 
anything in the trade to surpass Can
adian soups. Canadian fanners have 
practically a monopoly of the lion e 
Haile in canned vegetables, and are still 
making great strides, especially in t lu
ne v. I y settled districts of the Canadian 
Northwest.

VANNED I Ki ll.

The Canadian vanned fruit industry 
has shown equally rapid development, 
being fully ten times as extensive as it 
was eight or ten years ago. The large 
home trade is now supplied almost ex
clusively by Canadian fanners, while 
Canadian exports have increased from 
$298.tttill in 1899 to $198,558 in 1998. 
It may interest the trade to know that 
tile Knglish demand is mostly for fruit 
put up in bottles, rather than in tins, 
and the majority of Knglish canuers put 
up vanned fruit in no other way. One 
feature of the trade to-day is the gallon 
tins which have become a popular size 
foi putting up both canned vegetables 
ami fruit.

vanned nsii.

The oldest established and perhaps on 
the whole the most successful depart
ment in the canned goods industry in 
Canada is that of canned listi, the total 
value of fish exported from Canada in 
1908 being $10,til I 298, mostly IRC ish 
Columbia salmon, herring, coil, and 
mackerel, as compared with $8,718,058 
in 1899. Recently Canadian kippered

FISH EXPORTED BY C ANADA.
Class of fish. 1899. 1900. 190! 1902 1908.

Codfish.............................. ........ $2.702 554 $2.994.688 $9.761,481 $8.161 674 $8,836.900
Pickled herring................. ....... 186 698 190.011 256.929 298 652 249.457
Smoked herring............... ........ 88.897 108 988 50,974 75,410 77.780
Fresh lobsters................... 805.498 801.447 365.194 898 267

....... 2 320.060 2,872.858 2.288,980
26.950 18.194

2.149 395 
66.438

2,591.585
22.802Fresh mackerel............... ....... 86.540

Pickled mackerel........... ........ 169,765 155.827 288,157 354,852 235,283
Fresh salmon................... ....... 99,425 142,288 141.628 196 S96 161.711
Canned salmon................ . ... 2.407.481 2.888,380 2 880.480 5 012 788 2.589.660
All other fish n.e.s........... ... 296 075 537,242 582 538,530 850,853

Totals............. .......  $8 718 058 $9 712 566 $8 987.742 $12.214.779 $10 014,298

canned pork and beans which has herring have almost entirely displaced
sprung up within the last few years. Scottish goods, which formerly held
( aimed soups have also become one of the Canadian market. These are ex-
the leading features of the canned vege- ported mostly to the New Kngland
table trade, and it is no secret that States. Canadian vanned baddies are
Canadian canuers of the same have won also a comparative■ novelty. although
an enviable reputation for their soups. tlte export trade in them has already as-
A representative front Armour’s packing 
establishment who visited Canada re-

110

sullied considerable proportions. The 
trade, however, in canned lobsters has
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diminished owing to the poor catches 
during the past few years, and prices 
have almost become prohibitive. At the 
present time i lb. tins cost 25c, where
as the price formerly was only 15c. for 
pound 1 ins. The hig feature of the 
canned fish 1 rade, however, is that in 
Canadian sock-eye salmon, which are 
known the world over.

Exports of canned meat, vegetables, 
fruit and fish are rapidly increasing in 
value, totalling more than $6,000,000 in 
1906 as compared with $3,700,000 in

1893.

A Modern Canning Plant.
Ill-; Bloomfield Packing Co., Bloom

field, Ont., have recently made a 
number of changes in their plant 

in the way of additions and improve
ments. The capacity of their store
house has been doubled, being now 280x 
fifi feet, two storeys high anil built so 
substantially that the upper storey can 
he safely filled to the roof with canned 
goods. Two new’ boilers have been in
stalled of 80 horse power each. Numer
ous improvements in the way of pea fill
ing machines, pea graders, corn cutters, 
caping machines, etc., have been added 
to the pea and corn canning sections, 
until their capacity is now 150 cans per 
minute—double what it was last season 
The capacity of the tomato plant 
stands at present unchanged, 72 cans 
per minute, although the management 
say they expect to make changes which 
will increase this 100 per cent, between 
ilow and tomato packing time.

As a partial solution to the labor 
question, the company last Fall erected 
a three-storey building 30x100 feet. 
This is intended as a hoarding house 
and has free accommodation for one hun
dred people. If is now being furnished 
in a very comfortable manner through 
out, lighted with electricity, etc. Meals 
will be furnished to employes at the low- 
rate of 10 cents each. One of the build
ing.', in contemplation, but not yet com
menced, is a kindergarten, where the 
little ones can be taken care of and 
taught while their mothers are packing 
tomatoes and husking corn.

With a view to increasing the effici
ency of the stall, a number of changes 
and additions have also been made. Mr. 
I). I). Itanney, of Salt Lake City, the 
new superintendent, arrived a few days 
ago to assume his duties. Two other 
fresh faces on flic ground this year are 
Mi. Ball and Mr. Allan, first and second 
engineers, respectively, who arrived 
from Birmingham, England, last week 
Mr. Mac Clark, electrician, late of 
(fiasgow, Scotland, has also been added 
to the stall. With all these changes, 
additions to plant, etc., the management

hope this year to pack the requirements 
of the country for “Quaker” canned 
goods, something they have not been 
able to do since the establishment of the 
business four years ago.

Mr. N. Peace, of Birmingham, Eng., 
is president" of the company, and Mr. T. 
E. Owens, manager. Mr. Peace is now- 
on his way from England to take a look 
over the factory for the first time, it 
being forty-two years since he was last 
in Canada. The manager, Mr. T. E. 
Owens, is well-known from coast to 
coast, having for fifteen years represent
ed the Century Co. of Piéton. lie was 
also connected with the late Mr. Win. 
Newman, of F airport, N. Y., when he 
fiisl introduced “Pure (fold” goods lo 
(he Canadian public.

A New Canning Factory.
HE wholesale and retail grocery 

trade will be interested in learn
ing of a new canning factory, 

with location at Piéton, Ont., in the 
famed County of Prince Edward. The 
new concern is styled the “Old Home
stead Canning Co.,” and the brand of 
the goods w’ill be “The Old Homestead.” 
Associated in the enterprise are men of 
repute and substance. The manager, A. 
II. Baker, is a widely known resident of 
Picton, having for many years past been 
extensively engaged in the evaporated 
fruit trade. A modern factory, built of 
concrete hollow blocks, is in the course 
of erection, and one hundred men are 
hastening forward the work of comple
tion in time for the opening of the 
strawberry season.

The bulk of the machinery—all of it of 
file most approved sort—is in place. A 
process man has been brought in from 
the United States, and if half of the 
good tilings said of him are true, his 
principals will he more than satisfied.

Prince Edward County will furnish 
the fruits and vegetables, a guarantee 
straightway of an excellent product. The 
new company will compete for high- 
class trade since they propose to make 
only a high-grade quality. “Old Home
stead" labels are very attractive,—an 
item of importance in commanding pub
lic favor. Shelf goods that please the 
eye have a self-selling power too great 
to be ignored.

W. II. Millman & Sons, Toronto, gre 
eery brokers and manufacturers’ agents, 
will act as selling agents for the “Old 
Homestead” canned goods.

AN ENTERPRISING POTATO 
GROWER.

“Beauty of the Valley” is the name 
of a potato introduced to this country 
by .1. F. Lavoie, of Cote des Neiges

West, P. Q. It is a fine tuber impem 
ous to the contagion of rol, no matte 
where planted or cast, in fact Mr. I... 
voie claims it is invulnerable even win 
side by side with diseased potatoes. I 
give an idea of the value of culturin 
such splendid food products, if may In 
mentioned that he raised a little les 
than a thousand bags last year, and n 
cenfly received as high as $1 to $1.2. 
for them. They are fine cooking pot a 
toes and the sales were made largel- 
for seed purposes.

TARIFF OF UNITED KINGDOM.
HE provisions of tlie British budgei 

come as a reminder how very fev 
articles appear in the custom' 

tariff of the United Kingdom. The im 
post upon tea is to lie sixteen cents pee 
pound, and upon unmanufactured tobacco 
somewhat less than a dollar a pound 
Cocoa imports pay two cents, and coffee 
four cents a pound, sugar from fitly 
cents to a dollar a hundred weight, ne 
cording to standard ; confectionery, 
canned and dried fruits, such as currants, 
raisins, etc., are liable to a small duly, 
also condensed milk and marmalade 
but there file list of taxed articles of 
food ends. Sparkling wines pay n 
duly of sixty cents per gallon, and 
spirits from four to five times more, 
according to their striength.

The entire revenue from customs 
tariff's in the United* Kingdom, ». 
cording to the figures for the year end 
ed last March was only $167,688,710 out 
of a total revenue of $738,050,764. Mon- 
revenue was received from the properly 
and income tax, which latter is not paid 
by persons earning less than $80(1 a 
year, and rarely by those earning any 
weekly wage.

The contrast between the financial 
system of Canada and that of the United 
Kingihnn is very strikingly illustrated 
by the fact that of the total revenue H e 
customs duties amount to considerably 
more than one-half, while in Brit; in 
the proportion of indirect taxai i n 
through.,the customs tariff last year is 
but little more ' than one-fifth of 1 ,<■ 
total revenue.

“The resolution passed upon 1 la- 
night when Mr. Chamberlain introdu -1 
his budget, scheme was carried by la; <* 
majorities,” says the Montreal Her. 1. 
“in order that the extra duties upon a 
and tobacco could be at once lev- i, 
otherwise there would have been a i h 
to evade the possible duty by ta! ig 
goods out of bond before the House h -I 
made up its mind.”
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THE OLD HOMESTEAD
-A NEW BRAND OF CANNED VEGETABLES

AND FRUITS.
Corn, Peas, Tomatoes, Beans, 
Strawberries, Raspberries, etc.
Our new factory, located at Picton, Ont., is being rapidly equipped, 
and manufacturing operations will be in progress when the strawberry 
seasons opens.

High-Grade Goods
will be produced. The factory is of the most modern type ; the process 
manager is the best money can procure, and the fruits and vegetables 
will be Prince Edward County stock, and of the very finest quality. 
Contracts with growers are already out.

The Old Homestead Brand
can be relied upon to be equal to, if not superior to, anything yet pro
duced in Canada. It is confidently expected that The Old Homestead 
Brand will set a new standard.

Correspondence from Foreign Dealers Solicited.

The Old Homestead Canning Co.
Picton, Ontario, Canada.
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t'i.fZlMinWe pack ami\\ line of

PEAS, BEANS, CORN, TOMATOES, 

PORK and BEANS, PUMPKIN, 

GALLON APPLES, FRUITS, JAMS 

and JELLIES, BONED CHICKEN, 
DUCK and TURKEY, FRUIT PULPS 

in gallon tins, and TOMATO PULP in 

barrels.

THE CANADIAN GROCER

CANNED GOODS.

Try our celebrated 12-oz. 
QUEEN BRAND CATSUP 
in bottles.

V,v)t v

May 20, 1901

OUR PEAS STAND FIRST.
They are known throughout Canada for their t ■■ 

cellent quality and unequalled flavor.
___TRY THEM.

Our Corn and Tomatoes need no word of prai 
as they stand second to none.

Special attention given to Gallon Apfi.es ar. ' 
Pork and Beans.

Belleville Canning Co.
BELLEVILLE, ONT.

All our Goods are packed with greatest care ar.-l 
fully guaranteed.

Write us before placing your order for full partie, 
lars and prices.

Pickle 
Prosperity

Prosperity follows thrift. Be 
thrifty. Buy goods of high 
quality with a good profit and 
pickle prosperity will follow.

FLETT’S PICKLES
are known as pickles of quality

ROSE & LAFLAHHE
Agent., ---------------------nONTREAl

LIME JUICE CORDIAL
ALREADY SWEETENED, 
DELICIOUS FLAVOUR, 
REFRESHING,
QUENCHES THIRST,
SELLS WELL

These are just a few reasons why you should 

STOCK BATGER’S LIME' JUICE 
CORDIAL.

STOCKS AT

ROSE & LA FLAM ME, 

MONTREAL.

A. F. Mai LAREN IMPERIAL 
CHEESE CO., Ltd , 

TORON TO

I

| >1 ; :

.

L - 4 * -*

Hr V;

Have you tried our Pumpkin yet ? If not, you 
have i&>t had the best. 1

700 CASES ONLY TO SELL.
Also a limited quantity of Tomatoes and 
Tomato Catsup in 3-lb tins.

THE INGERSOLL CANNING AND PRESERVING CO., LIMITED,
I ngersoll, Canada. J

n#_ Jr
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THE PICKLE TRADE OF CANADA
»*************************************************************************ü

jevI, ami was told that the percentage

T
ill UTV years ago Cauadiait 
"Vickies were looked at as

kance by the better class of 
j Canadian trade, and well they 
'Unght he, since Canadian 

iiiaimfaeturers at that time had scarcely 
|„.gun to learn the a, h, e, of the art of 
|.at ling n|i fancy sauces, rtdishes, 
pickles. I’ioneers in the grocery trade 
remember well when the only line iwiim- 
tactured at home was plain cucum- 
iier pickles prepared after the crudest 
possible fashion. Then a housewife had 
„o choice but to take the imported ar- 
ije le.

A Great Change.
however has taken place in the character 
oi ihe pickle trade. Canadian manu
facturers, not slow to see a good thing, 
lone followed the example of their Kng- 
li-.li and Kuropcan predecessors in en
deavoring to pnl up condiments such as 
would tempt the appetite of the most 
fastidious. That they have been suv- 
■ cssful is proved In the rapidly increas
ed consumption of home-made pickles in 
ili, Canadian market. A brisk demand 
lias sprung up where formerly a preju
dice existed, and in popularity the Can- 
adiaii article is steadily gaining ground 
on ilie article of foreign manufacture.

! his is easily seen from the relative 
amounts of imports of pickles from 
liical Britain, the t niteil States and 
oilier countries during the last few 
cals In INK!) Canada’s importations 

,d pickles amounted to 102,21111 gallons, 
allied at $108,301; in 1805, 107,100
allons were imported, valued at $100,- 

;'l!l In 1002 and 1003 the quail lilies 
and values of importations were 201.

■12 gallons, $233,020; and 130,300 gal 
Inns, and $313,511, respectively. Hv fai
lin' largest part of the last importa
tions were pickles in jars or bottles, 
!lic total being made up as follows : 
Mickies in jars, $187,220; pickles in 
bulk, $32,070; sauces and catsups in 
bottles, $80,531 ; sauces and catsups in 
hulk, $0,033; sov, $0,151. The increase 
in importations of pickles shows con- 
dderahle progress, which is to he ex
pected with the population rapidlx 

rowing, and home manufactories hard
ly able as yet to supply the home de
mand. It is more- than offset, however, 
l>\ the increase in the output of Can
adian manufactories. A representative 
•if The Grocer interviewed one of the 
largest Canadian retailers on the sub-

of sales of home-made pickles was fully 
half or over of his total sales. The 
demand for Canadian pickles, he said, 
had shown wonderful improvement, and 
although a certain percentage of what 
was known as the fancy trade would 
still call for the imported article, tIn
trude in general had come to the con
clusion 1 hat Canadian pickles were at 
least equal to anything on the market. 
No statistics are obtainable, lint it 
seems as if considerably over half t In- 
home market, from sixty to seventy 
per cent., is supplied by Canadian manu
facturers; they will lie in a position to 
supply the home market altogether di
rectly tlu-v get Canadians siilliciently 
educated to the relative merits of home
made pickles.

Conditions Favorable in Canada.
Conditions of climate and soil in Can

ada are wonderfully adapted for tin: 
growing of all the vegetables required 
by the pickle industry on a large scale 
She can easily grow enough of such pro
duce to supply the home market. Tin- 
majority of Canadian pickle manufact
urers are looking farther ahead ’ha ; 
this, however. There is a possihili’ 
ultimately developing a Canadian ex
port trade in pickles. If Knglaud can 
feed her own population and have and to 
spare, wliy cannot Canada with much 
greater resources do as well 7

Canadian manufacturers of pickles 
liav-e branched out in a surprising way, 
and to-day the number and variety of 
sauces and condiments hearing the Can
adian stamp is legion It is no longer 
necessary to think the only chutney in 
ltie world comes away from India. A 
dozen varieties of the same are manu
factured right at home, which do not 
suffer in the least from comparison with 
the former.

Salting Stations.
The ways and means by which the 

Canadian pickle maker obtains supplies 
of raw material are worth noting. Cer
tain likely districts for growing the 
necessary vegetables, situated conveni
ent lv within a radius of a hundred miles 
or so of the central factory, are ex
ploited, and salting stations built. It 
is calculated that a possible poor crop 
in one district will at least he offset by 
a better yield in the vicinity of an
other salting station. Mere stocks are 
gathered in season, and pul in hr no
where they are kept until required for 
manufacturing purposes. Frequently 
supplies have been held for as long as

121

two years, and when taken out have 
been found to be perfectly preserved.

For the last two or three years sup
plies of vegetables have been difficult to 
obtain owing to scarcity of labor. 
Large numbers of laborers are flocking 
to the Northwest and it has been found 
difficult, and in some cases impossible, 
to replace them, owing to the fact that 
the majority of new comers also go 
straight to the Northwest. Manufact
urers, however, are hopeful that this 
will soon he adjusted, and that vege
table growing which under ordinary cir
cumstances pays exceedingly well will 
tic undertaken on a much larger scale in 
Canada than it has hitherto been. 

Freight Rates Too High.
One complaint is being raised by 

pickle manufacturers all over Canada, 
namely, that freight rates are too high 
Owing to what they conceive to be un
fair discrimination on the pert of rail 
ways and steamship companies, Knglish 
manufacturers arc able to place their 
stock on the markets of Western Canada 
as cheaply as Canadian manufacturers 
It will he granted that labor is cheaper 
in Knglaud, tint it is manifestly unfair 
that there should lie no relative dilfer- 
eiice between freight charges from Kng 
land and from Ontario to the North 
west respectively. This is a question 
which might very well he taken up by 
the Dominion Railway Commission. 
Canadian manufacturers are undoubtedly 
competing against big odds and the sur 
prising tiling is that they have been 
able to do it so successfully. At the 
same time it is claimed that those win. 
have charge of transportation in Can
ada should give a preference to the 
manufacturers at home if to anyone.

The general impression seems to lie 
that, the preference which Knglish pick
les enjoy entering Canada ought to he 
sufficient without the granting of aildi 
Ijonal favors.

Trade Requires Watching.
The pickle trade requires eternal 

watching in every department if it is to 
lie developed We have to lie continual
ly on tin- alert to make up none Inti I lu
bes I quality going, said a prominent 
Canadian pickle manufacturer Not on
ly because we want to give our custom
ers the very best pickle obtainable, hut 
because we have strong competition in 
the imported article. Another import
ant item tin- manufacturer lias ever be
fore him is that of suitable packages 
Public taste is continually undergoing 
change and the manufacturer has to In
in a position to supply whatever con
sumption demands. One section of a 
community may prefer small packages, 
in another the demand is for large pack
ages exclusively. The enterprising 
manufacturer therefore will see to it 
that his particular brands of pickles, 
sauces, etc., have first claim to suprem
acy in the minds of the largest possible 
adian manufactures. A representative 
number and variety of customers tin- 
world over.

(f
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Wholesale Grocer’s Trip to the West Indies.

WHKN in Ottawa last week The 
(inner had an interview with 
A. Allard, of Provost Allard, 

wholesale grocers, Ottawa, who has 
lately returned from a two months’ tour 
through the West Indies. Air. Allard's 
recital of his experiences was a most 
interesting one, and as he is a close ob
server of things commercial, his trip 
was enjoyable as well as instructive. 
Many of the commodities handled by the 
grocery trade, such as sugar, molasses, 
onions, lime juice, cocoanuts, etc., are 
indigenous to the islands, and a study 
of their growth, cultivation and prepara
tion for the market was naturally of 
great attraction and interest. Mr. 
Allard left Ottawa February 11, sailing 
from Halifax on February 18, by the 
ss. Dahome of the Pickford <k Black 
line.

CANADIAN TRADE WITH THE ISLANDS.

Mr. Allard’s views as to the possi
bilities of trade between Canada and 
the islands and Demerara are pro
nounced, and as a true and progressive 
Canadian he feels depressed at the op
portunities for mutual trade which are 
being neglected on all sides. “Why, 
every merchant 1 spoke to expressed a 
decided preference for dealing with Can
ada. and the wonder to me is that Can
adian manufacturers have not taken ad
vantage of the friendly hand held out to 
them by their fellow colonial citizens. 
We can sell them canned goods, flour, 
furniture, boots and shoes, butter, soap, 
canned meats, etc., iq, large quantities, 
exchanging with them sugar, molasses, 
Bermuda onions, sweet potatoes, ban
anas, oranges, and other tropical fruits. 
Canadian canned goods are in favor but 
1 found that no regular shipments are 
being made, and continuity in supplies 
is necessary in order to secure a hold on 
the consumer. First-class goods, 1 
found, bring good prices, and as we 
can put up these lines as well as any 
other country, our packers are losing a 
good market. English and American 
packers are getting the trade in this 
line and unless our packers bestir them
selves and follow up the trade regularly 
H will be a difficult matter to get in at 
all.”
' POSSIBILITIES NOT FOLLOWED VP.

Mr. Allard expressed surprise that the 
jobbers of Halifax, favorably situated as 
they are with continuous and regular 
steamship services, do not reach out for 
some of this trade, such as bacon, hams, 
pork, fish, etc., which are staple and 
steady sellers. “Spasmodic trips,” 
said Mr Allard, “have been made by a

few Canadian manufacturers and ship
pers, hut as they are not followed up, 
the result is naturally unsatisfactory. 
What is needed is for a firm to send 
representatives down there at regular 
intervals; then the trade will know 
what to depend on, and reserve a por
tion of this valuable business.

“1 learned that there is one Toronto 
firm which has gauged the possibilities, 
of trade, I think it is Northrop & Ly
man Co., who send a representative 
down there every six months.

BUTTER AND FLOUR.

“Butter to be marketable must be 
packed in tins, principally 1-lb. and 2- 
lbs. With the quality our Canadian 
creameries produce there is no reason in 
the world why we shouldn’t get a good 
share of this trade. Flour to be pro
perly landed must be put up in barrels, 
as flour in sacks is too liable to mois
ture and will not keep in salable con
dition.”
MANUFACTURE OF SUOAR AND MOLASSES.

Mr. Allard, in company with five oth
er tourists, had the privilege of visiting 
one of the large sugar plantations of 
the Diamond Co., at Demerara. An in
spection of the same and observation of 
the process of extracting the sugar from 
the cane, grinding, centrifugal process, 
and manufacture of molasses, was one 
of the most interesting features of his 
trip. The attention that has been paid 
of late to the production of Barhadoes 
molasses by the larger refiners has re
sulted in the making of a grade of mo
lasses bringing prices equal to the high
est Porto Rico makes, and shipments 
are being made to the United States 
markets at very remunerative prices. On 
the smaller plantations the methods ap
pear to he afier the simplest and crud
est possible fashion, but in a few years 
it is believed planters will recognize the 
value of improved machinery and higher 
grades of goods will he produced as a 
result.

“I had the pleasure of meeting Sir 
Daniel Morris, commissioner of agricul
ture, at the Leeward Islands, to whose 
efforts and energy are largely due the 
best results that are being brought out 
of the islands. Sir Daniel is, of course, 
an appointee of the Imperial Govern
ment, and so directly in touch and sym
pathy with the views of the rulers in 
Downing street, who are paying a good 
deal of attention to the development of 
the West India Islands.”

WEST INDIAN STORES.

Mr. Allard stated that the stores in 
the larger islands were in every respect

the equal of the best we can show hci 
Stocks are bright, clean, well assort: 
and well kept, and the merchants tv,, 
whit as keen and up-to-date as we (V 
adians claim to be. Prices are reas. 
able and profits on a par with our o\u 
Demerara, on the mainland, was one 
the most interesting districts visile! 
and Trinidad and Bardadoes impress, ! 
him as being thriving islands, capald > 
of showing good business to Canadiu:, 
manufacturers and shippers.

Mr. Allard’s advice to merchants d, 
siring a holiday in which health, recre., 
tion and benefit may be pleasantly an,: 
profitably combined is, “take a Bid 
ford & Black steamer for the We t 
Indies.”

BIG NEW YORK COMPANY.
It. JOHN C. JUHRING, vie, 

president and secretary ot 
Francis II. Leggett & Co., im 

porting and manufacturing grocers of 
New York, in an interview stated thaï 
their trade has been picking up rapidh 
since May 1, and business is now excel 
lent. Though April was a quiet month, 
the company’s sales up to May I of this 
year were quite up to the average of ,i 
year ago. The falling off in April did 
not appear to he due to either, special 
or general causes, unless caution on tin- 
part of buyers might be called general. 
This was a good and not a bad feature, 
as stocks are light in both first and 
second hands, and as everyone has been 
buying from hand to mouth for the las I 
three months.

Francis II. Leggett & Co., announce 
that they are opening a branch house in 
St. Louis. The managers of the brand 
Messrs. II. J. Koch and J. J. Lee, have 
secured a five-storey building at 5ns: 
North Main street, where they are pul 
ting in a stock.

REMOVAL.
The Duncan Company of Montreal 

manufacturers of “Chaser” Laundi 
Soap, have removed from Inspect, i 
street to 1,074 and 1,076 Notre pane- 
street. The business has increased i 
such an extent that larger and moo 

suitable premises were a necessity. Thei 
premium system, conducted on entire!;, 
new lines, has proved such a succès- 
with the trade and the consumer flnii 
larger showrooms were required. In Hi 
near future the company will open up 
premium" and sales rooms in the largei 
business centres of Canada and the mer
its of “Chaser” S#ap will be known 
from the east to the far west.
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Window »nd Interior Displays Timely Hints 
and Suggestions

t'V'ltf11 s"

A Maple Window.

W
HEN window cl ressers 

start out with the idea 
of building a fancy 
window, they so often 
losr sight of the fact 

Ihiil tlie features included that are not 
a part or an adjunct of the goods 
handled, are in the majority of cases a 
waste of time and expense.

I tv this it is not meant that the pie- 
lare window has no place in the plans 
..I a window dresser, hut that serious 
niiisideration should he given the ques- 
i Inn whether such a display will sell 
goods, and whether just as attractive a 
window cannot he arranged out of the 
guilds themselves, or with accessories 
i luit are closely related to the goods 
shown. If this is not possible the pie- 
i are window can he used occasionally 
mil oftener than the special holiday sea
sons, and perhaps two or three times 
more.

In the present development of window- 
dressing the picture window (and hv 
this is meant the one that contains no 

I slight reference to any line of goods 
rallied) is of little service. it may 
attract a crowd, hut so common are tasty 
displays that the name of the linn ex
hibiting is often never noticed, and even 
il il is there is ilonlit if any substantial 
briirlit results unless made use of on 
a few occasions only.

There are open to the trimmer schemes 
m great numbers that are just as at
tractive to the average public as the 
picture window, and will prove far more 
pro lit able. The expense of dressing
these windows is much less, and there is 
little danger of working in too much and 
thus ruining the general effect. If the 
window dresser has before his mind a 
definite conception of the goods he is 
to display, and is not simply building 
a background that would be suitable for 
dried herring or vinegar, he is less like
ly to let his imagination run away with 
him in the production of a scene that 
would rank with the prospectus of a new 
gold mining company.

Maple syrup and sugar are in them
selves awkward articles for effective dis

play. but in this window has been at
tempted something that makes of it an 
excellent advertisement, as well as one 
that has all the advantages of a picture 
window. A scene in a maple woods is 
always picturesque and interesting, and 
Mr. HasenHug has utilized this to a 
most commendable extent.

The scheme is simple, the expense next 
to nothing, and the finished window all

oil the ground and on the roof of the 
, represented by batting, gives the 

surroundings, as does the bit of 
carelessly placed in the foreground. 
the back is a white sheet with 

placed against it. An owl in 
tree gives life to the picture.

has lieen shown in the placing 
the goods advertised. A few stacks of 

les and a few cakes of maple sugar

A Display of Maple Goods—Shown by Geo. HasenHug. Waterloo, Ont.

that could be desired. The rough bark 
hut used in the maple woods is the 
centre of attraction, and over its head 
bang the branches of a large maple tree 
tapped and bucket ted as it would he in 
the woods. The mirror at the side assists 
the scene materially by giving an air of 
greater space and more trees. The snow

are all that is necessary to show the ap
plication of the woods scene, and the 
few twigs scattered among them on the 
snow lakes off the “shoppy” look.

Price tickets have not been forgotten, 
and they are appropriately in the sha|>e 
of a maple leaf. The smaller size are 
the better ones, although a larger size
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is necessary to include the wording de
sired. The two larger leafs could have 
been a little smaller, or one could have 
borne both phrases without the prices, 
leaving that to the smaller cards. 

Display Criticisms.
Merchants are invited to take advant

age of these columns for a helpful criti
cism of window displays which they 
have shown, or the interior of their 
stole. Suggestions will be gladly made 
by the window and interior critic, and 
window dressers will be enabled to get 
far better results from their plans. Send 
in your photos, and they will be publish
ed and commented upon. There is 
scarcely a window but could be im
proved and every improvement means 
better business. Trv it.

dow dresser’s part. At these times 
arrangements that have no value as di
rect advertisements of any goods car
ried are perfectly proper and will be

Whitesides, for F. Carne, Jr., Victoria 
11. (*., and contains ideas that would I,, 
effective in attracting attention.

The color scheme is purple, white an.:

A Holiday Display.
ill-1 holiday seasons, such as Faster, 

Dominion Day, Thanksgiving, 
Christmas, etc , call for 

some special effort on the win-

T

A Picture Window—Dressed by J. E. Whitesides for F. Carne Jr., Victoria, B. C.

found, in many cases, of great value. 
The special Faster arrangement shown 
with this article was built by Mr.

A—Skeleton offrante built of I x iH inch cedar.
B—Board % x 18 x 8 inches.
C—Braces.
D—Bracket to hold E.
E—Iron gas pipe for shaft. .
F—Screw head to hold fan. A similar one holds pulley.

H—Piece of wood I x 6 x 6 inches screwed to F. 
K—Fan 6 feet long.
L—Eight-inch pully.
X—Reducer.
Y—Motor.

gicen. The background is made of two 
screens 5x5 feet each, with scrolls a.-, 
shown. The whole is covered with 
while calico, and over this is spread a 
covering of white net. The entire strut- 
lure is then outlined with pale purple 
cheese cloth, in the style known as hall 
pulling, and starting from the bottom 
of the frame is a profuse growth of at 
tificial smilax vine climbing upwards, 
with small bunches of artificial violets 
pinned to the smilax as a religf^—x

In the centre is a windmill, draped in 
white cheese cloth and decorated with 
smilax and violets. The fans are skelc 
ton frames covered with white ball puff
ing with green ribbon bel ween each pull 
At the centre is a square piece of ceil at 
ti incites in size, covered with white and 
edged with white hall puffing very full 
In the centre is a large bunch of artilici 
al white violets with green leaves.

The second cut shows the framework 
of the mill in detail. Around the has. 
of the mill is green moss with call., 
lilies, white violets and lilies of tin 
vallev showing here and there.

The floor is covered with cheese cloth 
with smilax trailing from the window 
to the centre. Four nests of green mos>, 
with colored eggs, two dolls witiix 
hunches of violets in their laps, and a 
colored egg in with the violets, com 
plete the design.

The whole display has a quiet, at 
listic, unstrained appearance that too 
seldom characterizes elaborate design 
of this description. Easter is symbolic 
ed in the eggs and flowers; Spring > 
noticed in the windmill, the flowers, tin 
green leaves, and the moss, and life i 
given it by the dolls and moving arm 
of the windmill, which are connected 
with a motor under the floor.
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Interesting Show Card Free on Application.

The Finest and most Econom
ical Bluing' in the World !

Affords Greater Profits to the 
Seller—and Greater Satisfac

tion to the User !

When Blues

Clothes

used

white

others

taHe white

second

place !

We do not deny that a Square of “ BLUEOL ” is smaller than other and inferior kinds. 
It would be foolish !—Anybody can see at a glance that there is a difference, but it takes the 
user to find out that “BLUEOL” is stronger than the more bulky Squares which have 
been sold on the Canadian market for so many years. The fact is, we take a great deal of 
pride in our scientific ability to produce superior and greater Bluing material in a smaller 
Square than our competitors, and it also gives us pleasure to be able to offer an article to the 
Trade that is a credit to Canada. Our phrase “ Canada’s Best is the World’s Best,” is no 
idle boast when we apply it, as we do, to “ BLUEOL.”

The retailer receives five 4-square packages with every pound which means practically his 
getting 1 package in each pound for nothing. One Square of “ BLUEOL ” is fully as 
strong, better, and goes further than one Square of any other Laundry Blue manufactured 
in the World !

J. M. DOUGLAS & CO, MONTREAL.
Foreign Corres|x>ndence Solicited.

MANUFACTURERS.
Established 185?.
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It’s Merit That Tells
Our constantly increasing business proves this beyond doubt.
Are we doing good trade with you this season ? If not, why not ? We have goods 

and prices that are decidedly interesting. See our travellers or write to us direct.
Our Mail Order business receives special attention.

We do not advertise special lines, for all our lines are “ Special.”

PROMPT SHIPMENT. QUALITY FIRST.

TMOS. KINNEAR & CO.
WHOLESALE IMPORTING AND MANUFACTURING GROCERS,

49 Front Street East, TORONTO.
nmnnnnnanaammmDmnnmnnnnnaaaoQaaDaaDaamnnnnnnnnnnnaaDDnaaanunaauaauaa

Live Grocers are awake to 
the seasonable tastes of their 
customers.

During the warm weather
a vüctvîî'"wT atvxoLiV\»Çn

^HIRES’IMPROVED »■
ROOT BEER!

, IN LIQUID.HO BOILING. OR STRAINING. EASON MADE 
! THIS PACKAGE MAKES FIVE GALLONS___

HIRES’
ROOT 
BEER
should be carried in stock.

“White Dove” COCOANUT.
Packages and pails. The finest 
goods offered to the jobbing trade 
to-day.

WRITE TOR PRICES.

Large importation of Chutney, Guava 
Jelly and Mango Sauce carried 
in stock.

W. P. Downey
AGENT

26 St. Peter Street, MONTREAL.

[CHASER 
____SOAP

Does the Work

RET
APR 10 190 )

Cot 1“.a
Do You 
Want to

ALL WE ASK IS < Start This 
Your 

Town ?

i ^ Oil

j IN
V TO’

» Our premium 
system and run
ning graded quan
tity agreement 
with dealers makes
“Chaser Soap”
the most profit
able and easiest 
selling soap on 
the Canad i a n 
market.

This will in
terest you if 
you want a 
money- 
maker.

Send for particu
lars—it will only 
cost you the price 
of a post card or 
2c. stamp to find 
out—Write us.

THE DUNCAN COMPANY
P. O. Box 292. MONTREAL
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DEPARTMENT OF ADVERTISING 
SUGGESTION AND CRITICISM

NOTE—Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens 
of their newspapei and other advertising, for the purpose of review in this department. Address care of Department of Advertis
ing, The Canadian Grocer.

Edited by

John C. 
Kirkwood,

TORONTO.

HOW CAPE BRETON ADVERTISES.

A
 FORTNIGHT ago I had 

something to say concerning 
some advertisements which 
appeared in a Newfoundland 
paper. A good friend of 

Tin Grocer in Sydney, N. S., sends me 
liait dozen advertisements taken from 

Sydney and Glace Bay papers, and sug- 
: ests that I “can throw some hot shot

groceries and crockeryware.

Banner Oats 
.^axon Oats 
Rolled Oats 
( >at Oeal 
Corn Meal in Bags

Bean Pork 
Pork Hams 
Beef Hams 
Roll Bacon 

English Breakfast Bacon
Xlso a good line of Crockery and Glassware.

PARCELS DELIVERED.

IFRGUSON’S CHEAP CASH STORE,
rtain Street.

them. “Hot shot" is doubtless in- 
ielided to kill, hut I hope that criti
cisms 1 may make from time to time 
ei.iuvrning advertisements submitted for 
review neither kill nor wound their 
authors. The surgeon’s knife may cut 
deep and sore, hut it is ever exercised 
m the cause of healing. In any course 
ui instruction how not to do things is 
\cry often as helpful leaching as proper 
examples.

These Cape Breton advertisements 
vary greatly in character and quality,— 
Nume arc distinctly good, one or two 
are fair, and other two are curiosities, 
i'.asily Ihe best of them is that of Ber
tram Co., Limited. It is creditably

set. up;” it is not crowded; it is de
villed to one subject; the type display is 
liisi-ulass; it tells in exact language 
lust what the probable customer wants 
to know; and it gives a simple, well ex- 
ptessed reason why people should buy 
fish. One does not often come across a 
better example of a good advertisement. 
The writer who prepared it is to be 
congratulated.

Judged by the standards by which the 
Bertram Co.’s advertisement has been 
measured the others fall decidedly 
short. The advertisement of Fulton's 
grocery is devoted to a single subject, 
in a sense, but beyond the fact that it 
emphasizes a brand of goods of known 
excellence, it does not tell very much, 
and of course will not sell very much. 
An advertisement should aim to have 
“news” in it. Advertising is news, and 
can be made readable and instructive. 
When merchants appreciate the news 
feature of advertising they are in the 
position to prepare good “copy.”

The announcement of Ferguson’s Cheap 
Cash Store is attractively set up. Its 
balanced arrangement and the enumera-
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looking for a place where you can buy Flour, 
Meal. Meats, Milk, Groceries, Candies, Fruits, 
Butter, Cheese. Eggs, Mitts, Socks, Hay. tira5». 
Bran, Middlings, (’racked Corn. Herring. Cod
fish, etc. Good variety of Pipes. Tobacco and 
Cigars. Potatoes. Turnips, Carrots, Cabbage, 
Proprietary Medicines, or any of the little ne
cessities wanted in every home. Call on or ring 
up phon-- 31.

John McLeod & Son,
Sydney Mines,

Special attention to Country 
CUSTOMERS.

lion of goods of like character; ils sim
plicity, all combine to make it a fair 
example. Yet it. too, fails in the su
preme test—does it provoke desire for 
the goods advertised ?

John McLeod A Son have a neat look
ing advertisement, hut the closely 
printed list of a rather mixed up lot of 
sundries will not he read by many peo
ple, ami conveys lo those who may read 
it—nothing; it leaves the mind a blank. 
“If you are"—the caption of the adver
tisement, is very poor. This portion of 
an advertisement should strike quick 
anil hard, and compel both the attention 
and the interest of the reader.

• The compositor who set up James 
Hcwson’s advertisement surely is of the"

old school. The type is ancient. The 
arrangement is ancient,—and the lan
guage of the advertisement is more 
ancient still. One can in imagination 
see our friend James sitting on the 
wrong side of the counter smoking like 
a furnace, discussing with a kindred 
spirit the Crimean War. He has town 
lots to sell, but I venture to think it 
would surprise him—alarm him—did 
some one come in and say, “Mr. Hew- 
son, 1 see in your advertisement that 
you are selling town lots.”

And now for canny David’Maepher- 
son’s four inches of space. Would he 
waste his opportunity ? Not he ! Dry 
goods; salt in bags; groceries; potatoes, 
turnips and oats; Hour; meals, crockery 
and glassware, miners’ supplies; furni
ture and house furnishings,—a Noah’s 
Ark for variety. I have known a man 
who received Sldjioo a year for prepar
ing '112 advertisements, but 1 am abso
lutely certain he could not put as much 
in four inches of space as did thrifty

DAVID MacPHERSON
Headquarters for Dry Goods, Hats, Caps and 

Clothing.

SALT IN BAGS
Choice Family Groceries, P.E.I. Potatoes. Tur

nips and Oats.
Try a Barrel of Wonder Flour.

Bran and Cornmeal, Rolled Oats, Oatmeal, 
Crockery and Glassware.
MINERS' SUPPLIES

Your Store for Furniture and House Furnishings. 
I Run a Delivery Wagon.

David Macpherson,
Just next door to Drug Store. Call in. Will be pleased 

to convene with yon in either Gaelic, French or this 
language.

David Macpherson. And David is chatty 
and a linguist, and he invites the world 
to come in an’ “hae a crack” in Gaelic, 
Fiench or English.

I believe that David is prospering, and 
I am forced to believe against my 
judgment that his advertising pays.



GOOD ADVERTISING May 20, 1604

Has an Axe to Grind.
In Profitable Advertising for May ap

pears an advertisement as follows":
A TALK TO MANl'KACTVRERS.

“The eonsumer is your first, not< your 
last, eourl of resort. With the priee 
and quality of your goods the jobber 
should have nothing to do. He does not 
use them. He simply passes them 
along. His legitimate place in the 
business world is that of a distributor

FLOUR, MEAL, FEED
At the old established corner of

Pitt and Charlotte Sts.
May be found the Best Values.

FLOUR,
MEAL,

FEED,
OATS,

and HAY
All good promptly delivered within town limits. 

Here you can also secure
TOWN LOTS

excellently situated, at $100 and upwards.

Ja mes Hewson.

merely. His influence on sales and con
sumption is too small to be considered.

“Convince the customer and your 
pioblem is solved. Trade Hows from 
that source through the dealer and job
ber to you.

“Make your product known to the 
people who ought to use it. Give it a 
name and a trade mark so it can be 
identified at sight. Communicate to the 
people the enthusiasm you feel for your 
product. Throw out your chest and 
advertise.

“The consumer is your jury, will hear 
your evidence and pass upon your case, 
and no one else has that right—not even 
you. If the verdict is favorable, the 
response will be generous and perman
ent. Your trade mark will be added to 
out vocabulary, and will become y out
most valuable business asset.

“You will then be in a position to 
dictate terms to both the jobber and 
dealer, who will carry your goods be
cause they have a demand for them, and 
will accept your conditions because this 
demand compels them to. ’

-1 o this remarkable utterance is at
tached the name of a New York firm of 
advertising specialists. Americans, 
mark you, who repudiate all monarchical 
foi ms of government and who proclaim 
every 4th of July with the waving of 
the Stars and Stripes and with the 
n< tsy din of giant crackers and scream
ing rockets that all mankind are born 
free and equal.

Listen ! Down with the retailer ! 
Down with the jobber ! Long live the 
manufacturer ! Let him be exalted 
and every other creature abased ! Dic
tate terms to the jobber and dealer, for
sooth ! It is to be hoped that all the 
manufacturers who read the strange 
words above quoted will perceive the 
spirit of the men who wrote them. One 
can hear the buzzing wings of some 
blood-sucker if he will but listen closely.

It is becoming a very -common delu
sion among many manufacturers that

advertising to the consumer is the 
sort of advertising worth while. These 
men say : “We must create a demand 
for our goods, and then we don’t need 
to care a rap about the retailer; he can
not help himself; he must carry our 
goods.” This sounds reasonable and 
there is a large measure of truth in the 
statement; yet it brings to mind the 
old saying, “First catch your hare.”

in thyonry It is all very well to create 
a demand' among the consuming public 
for one’s wares. In practice it takes a 
fortune to. bring about the result de
sired. and many a manufacturer has 
spent the fortune and has not secured 
the demand. In the process two classes 
of people have prospered—the advert is 
ing counsellors (?) and the publishers of 
newspapers and magazines. It is not 
hard to “smell the rat” in the élabor
ai el v wrought out argument of the fore
going “talk.” The advertising firm, are 
hot foot after HI per cent, of the ap
propriation required to “Communicate 
to the people the enthusiasm the manu
facturer feels for his product.”

What, for example, would it cost a 
manufacturer of a new cereal to put his 
goods before the public so forcibly that 
there would be created “a generous and 
pri mature response ?” A million dol
lars is iuî£ too small a sum. What 
would it^cost to maintain this demand 
year in and year out against old and 
new competitors ? Another million 
dollars a year would almost certainly be

PURE GOLD,
A full tline of Pure Gold goods n w in stock: 

Jams, Jellies, Spices, Essences, Catsups, etc., at 
popular prices at

Fulton’s Grocery,
Corner George and Townsend Sts.

required for this purpose. Or suppose 
it to be a new baking powder ? or soap? 
or brand of biscuits ? The manufac
turer who has the good fortune to pos
sess a line that is a new thing has a 
lesser task than if he is called upon to 
oust some older and well established 
competitor. He has no right to expect 
that he can with a paltry outlay dri.c 
out a well set commodity for whose 
establishment in public favor long years 
and many thousands of dollars have 
been spent. A word of caution to re
member when some smooth tongued so
licitor is urging a “campaign to the 
consumer,” is “look before you leap, — 
and look far.

There comes to my recollection an in
stance worth noting of a manufacturer 
who had an excellent article for which 
through its own merit and the co-opera
tion of the retailers of the countrv there 
had been developed a magnificent sale. 
This manufacturer, flushed with success, 
was an easy prev to an “advertising au
thorin'.” and was persuaded to spend 
*00,000 in newspaper and magazine ad
vertising. The $50,000 was spent, the 
advertising agent made $5,000 or more, 
and the manufacturer, who had taken 
his salesmen off the road as being use
less, found at the end of the year that 
he had sold but a fraction of what had 
been his output in former years. He 
was “sore,” and $50,000 of good money, 
the fortune acquired in 25 years of dili-

13 ’

gent toil, had gone to enrich stranger, 
He vowed he wouldn’t spend anotln-i 
cent in advertising. Hut the resourceiui 
advertising counsellor persuaded hi 
that $12,500 more would turn the tbit 
of favor his way, and with tin- 
gambler’s hope he undertook to contimn 
his advertising another three months 
The agent, of course, got $1,250 i,.-
mnre.

The pot of gold at the end of the rail, 
bow seemed as far oil as ever. Tl,. 
manufacturer, crippled, sadder ami 
wiser, has returned to the retailer, ami 
is seeking to bridge over a chasm of , 
year and three month’s contempt for hi 
best friend.

It is far from my thought or purpose 
to belittle advertising to the consumer 
What 1 protest against is the doctrim 
that the retailer is a mere distribute! 
without influence, without backbone, a 
creature not worth considering by the 
manufacturer. My word to manufac
turers is—advertise to the consumer it 
you can aflord it, but advertise, too, to 
the salesman, who is very truly a dis
tributor, hut who is, in addition, a fac
tor too important to be ignored or to 
be held in contempt. If your means an 
modest you can’t afford to go after tin 
consumer in aqy large way. It is bet
ter far to join forces with the retailer 
and having his favor, it is an assured 
thing that your business will expand 
ami there will be no woeful item in your 
expenses put there by the seductive- 
allurements of men whose sole object is 
to get 10 per cent of your appropria
tion—the bigger the appropriation the 
larger, of course, their fee.

Good Things Passed On.
“Dare to do that which you are afraid 

to do.”
• • •

Shun the use of many sizes and styles 
of type in your advertising. Advertise

************************
FRESH FISH

We have added to our plant a large Fresh 
Fish Refrigerator and shall endeavor atr all 
times to supply our patrons with the best qual
ity of

Fresh Cod, Halibut and Lobsters
(Latter just rec« ived)

Salmon
(Expectedshortly).

You will like the 1 and 2 lb. packages of pure 
boneless Cod at 10c and 20c each. It is an ad
vantage to you to use them, because:

There is not an ounce of waste and they are 
put up in a clean, hygienic form.

Fish is a beneficial change for the system, 
particularly at this season, after the heavy 
Winter meat diet, and will do more to purify 
the blood than drugs and doctors.

1

i«

!
*
«
«
4
*
*««

Bertram Company, Limited.
Phone 90 Victoria Block

ments set in a single series present as ; 
rule the most artistic and pleasing ap
pearance.

• • » ,

Keep a scrapbook for examples m 
good advertisements. The study of goon 
exajnples is highly profitable.
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Gordon McDonald it co.
St George’s House, Eastcheap, London, E.C.
having a perfect organization covering 
the grocery and allied trades through
out Great Britain, are prepared h:o 
place any article of food or of house
hold goods on this market.

Correspondence only invited from 
manufacturers or producers (not mer
chants) who are full of enterprise and 
have made up their minds to get a 
share of British trade.

Goods handled either on commis
sion or a buying basis. Office and 
salesrooms situated in the centre of 
the grocery trade.

American, Canadian and London References.
Cable Addr. as— ‘DONABLE,” LONDON.

A.B.C. (5U1 Editlen), Riverside and Adams Cable Codes used.

;e little
Colonial Produce Importers 

MANCHESTER.
YVe are consignees of "

Bacon, Butter, Cheese 
and Eggs

(Either Fresh or Glycerlned).

Shippers can draw upon us for four-fifths of value 
in case of consignments.

References exchanged and correspondence invited.
Bankers : Manchester & County Bank, Withy 

Grove, Manchester.

Established over SO years. A.B.C. Code 4th Ed.

TO CANADIAN SHIPPERS OF

Apples, Canned Goods, Butter, Cheese, Eggs, 
Meal, Barley, Peas, Flour and Broad Bran

? Don’t you want best returns for your consignments ?
? Why continue dumping your goods on overloaded markets ? 
? Try a good outport and get better net proceeds. ?

JAMES MARSHALL, ABERDEEN, SCOTLAND,
personally handles consignments of Fresh Apples and all kinds of Canned 
Goods ; also Produce, generally such as enumerated above. Has a good 
market for all these goods and makes remittances by mail, or cable, if 
desired, immediately goods are realized.
Direct steamers from Montreal. Shippers who decide to try Aberdeen will 
oblige by sending early advice.

Cables :
Halcyon.’

Codes : Established
A.B.C. 5th Edition, and Scattergoods. 1890.
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Tobaccos, Cigars, and SmoKers’ 
Accessories

A DEPARTMENT FOR 
RETAIL MERCHANTS.

Cigar Selling—The Old and New Way.
Ky A K. M.

C
HARLES KINGSLEi" says of 

tobacco : “For when all 
things were made, none was 
made better than this : to be 
a lone man’s companion, a 

bachelor's friend, a hungry man's food, 
a sad man's cordial, a wakeful man's 
sleep, and a chilly man’s tire; while for 
staunching of wounds, purging of rheum, 
and settling of the stomach, there's no 
herb like it under the canopy of hea
ven ”

Casting all prejudice aside, it must be 
admitted by all fair-minded people, even 
by non-smokers, that there is a good 
deal of truth in the above remarks, and 
at least the non-smoking community 
cannot justly bring the same arguments 
to bear against tobacco that it does 
against liquor selling. The handling 
and selling of cigars and tobacco to-day 
cannot be done in the same way as it 
was some years ago, when the store
keeper was satisfied with having a few 
boxes of cigars shoved into a case or 
cupboard indiscriminately, with no more 
regard to value or quality that “the 
man in the moon.” Cigars were allow
ed to dry up or spoil without trouble 
being taken to keep them in salable 
condition; remnants of one box were 
thrown into another without regard as 
to color or quality. All that was 
necessary was to know the price per 
thousand, colors and sizes.

To-day the man who would conduct his 
business after such a fashion might just 
as well “shut up shop.” The successful 
tobacconist makes a study of everything 
pertaining to his business, the different 
kinds and qualities of tobacco—Suma
tra, Havana, Virginia, Manilla, Turkish 
(wrongly called by some Egyptian), and 
many others. There arc many varieties 
of each of the above, and the up-to-date 
cigarist must familiarize himself with 
all of these. A customer is more easily 
impressed when the man behind the 
counter shows a thorough knowledge of 
his business.

Besides cigars, it is necessary to have 
a thorough knowledge of imported and 
domestic cigarettes and smoking tobac
cos. One retail dealer in Montreal 
handles 50 different kinds of pipe to
baccos, and even then is occasionally

asked for some brand unknown to the 
trade, the would-be purchaser from the 
country assuring him that it is really 
the finest in the world, and that every
body smokes it in his part of the coun
try. Besides the above mentioned goods 
there is a large line of smokers’ sun
dries, such as brier, meerschaum and 
amber goods. The up-to-date storekeep
er will post himself on the grades, quali
ties and places of origin of these various 
lines so as not to be ignorant when 
questioned about them. So much for 
the cigarman’s stock, to which the lim
its of this article will only admit of a 
very brief reference.

The fittings—not the decorations—of 
an up-to-date cigar store are made for 
that special business. The cupboards 
for tobaccos are made as nearly air
tight as possible, and the receptacles for 
cigars are lined with tiles or zinc and 
fitted with moistening apparatus so that 
the cigars arc always kept in proper 
condition. In one store which the 
writer saw in New York recently, the 
walls and ceiling were lined with tiling, 
while both heat and moisture were regu
lated automatically, thus keeping the 
temperature even all the year round. 
The fixtures alone of some of the finer

cigar stores of to-day will many times 
exceed in cost both the stock and fix 
turcs of the cigar stores of 25 year- 
ago.

That tact and patience are mom 
necessary in the cigar business than in 
almost any other line, the following 
actual incidents will show : First let 
me say that the term “Reina Victoria 
has nothing whatever to do with tin- 
quality of a cigar. It simply refers in 
the size and style of packing, and 
“Reina Victoria" can be had for 5, In

THE
PIPE
SMOKERS 
FAVORITE -

CUT
SMOKING
TOBACCO.

Sold by all Wholesale Houses.

\
Popularize your store and 

make money by selling

CURRENCY
Plug Chewing Tobacco.

THE ESTABLISHED FAVORITE.

)
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THE OLD GROCER SAID : :
>

“ If I were beginning over again I would sell cigars. I was in X
“ business for 35 years, and sold an immense amount of tobacco X
“ that paid a beggarly 10 per cent, or so—not enough to cover X
“ the cost of handling. I let good cigar business go by me— 1
“ business that pays from 50 to 80 per cen*. Why I refused >
“to sell cigars I cannot say—a sort of prejudice I suppose. 1
“ Yet I sold tobaccos.” *

4

And you—what about you ? \
We make a very fine and absolutely safe offer to grocers — 
they don’t risk a cent. Good sellers in Cigars are our 
“ Pebble ” and “ Pharaoh ”—the one a 5-center, the other a 
10-center.

J. BRUCE PAYNE, Limited, flnfrs. j
GRANBY, QUE. ]

ÏÏ1

Secrets
An open Secret is that T. & B. 
Smoking Tobacco is the best 
Smoking Tobacco made in 
Canada. Being so, it is the best 
for the Grocery Trade to sell. 
It retains trade—brings new trade.

GEO. E. TUCKETT & SON CO., Limited
HAMILTON, ONT. I

*
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“I made well out of 
that lot of pipes. 
Please send dupli
cate lot.”

You know our offer, 6 dozen Pipes, 
assorted, for $13.00. Express prepaid. 
Return if not satisfactory. Pipes worth 
retail from 25c. to $1.00 each.

Begin Pipe Selling Now. 
w. B. REID & co..

Wholesale Tobacconists,
58 VONGE ST., TORONTO.

m
The Erie Tobacco Company

WINDSOR, ONTARIO.
T. J, HORROCKS, Wholesale Distributor, TORONTO

SYMBOL
10c. Cigar

A success from the start.

STOCK IT.
Manufactured by

T. J. Horrocks,
176 KINO ST. EAST, TORONTO.

The Chamberlain Cigar
The best value in Canada! Sold the world over! It will help your 
trade tremendously 1/ Order a sample lot to-day!

SAVE THE BANDS AND RETURN THEM TO

M. FORTIER, Limited
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cat Tobaccos

.fck-V

.

j. v#*i '

BRANDS

Smoking—
Tonka.
Solid ( 'omfort,
Pinchin’s
Hand-Made.

Chewing -
British Navy, 
King’s Navy, 
Beaver, 
Apricot.

union Made

Tight Them.
We back you up.

Don’t work 6 days in the week, 52 weeks in the 
year selling the tobaccos of manufacturers who do not 
provide for the retailer’s profit—merely make him a tool 
for the distribution of their goods.

We supply tobaccos of as good and even better 
quality—as well liked by smokers or chewers, and OUP
tobaccos pay a profit worth while.

McAlpin Consumers Tobacco Co.,
TORONTO.

LIMIT»,
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or 15 cents. A smoker who had noticed 
the above words printed on cigar boxes 
at the store where he generally bought 
his cigars, happened to be in a cigar 
store in a different part of the city one 
day and asked for a “Reina Victoria.” 
The man behind the counter whose busi
ness it was to exchange the weed for 
toil, of the realm, naturally asked what 
kind he wanted, and the would-be pur
chaser repeated the words with more 
emphasis. “Yes, but what kind, what" 
price," asked the dispenser of the weed? 
The customer, knowing only one kind of 
“Reina Victoria,” and thinking that it 
was the name of the special brand he 
smoked, imagined that the salesman 

’ w, i ted to palm off something else on 
him and started to walk out. The 
sioiekeeper, seeing the man’s ignorance, 
took down front the shelf a box with the 
magic words on it and pretending to 
have misunderstood him at first said :
• I 1ère is what you want, sir.” As he 
made his purchase the buyer remarked :

Why didn’t you show them to me at 
lirst ?” Another instance was where a 
pci son went into a cigar store and ask
ed for a “Flor Pina” cigar, and because 
the storekeeper hesitated a minute be
fore serving him, he started to walk 
out. saying that he could get “Flor 
Kina" cigars at lots of other places. 
My way of explanation it may be said 
that the words “Flor Fina” arc stamped 
on Ull out of every 100 cigar boxes, and 
simply mean fine leaves, line tobacco. 
Sizing the man up as a 5c smoker, he was 
handed a box of 5c cigars with the mys
tic words printed on, and that was 
sufficient to satisfy him.

Coming into contact with so many 
people, most of whom have some peculi
arity or fad about cigars, the success- 
mi cigar merchant must possess consid
erable savoir faire. To the Englishman 
must be handed a very dry cigar. It 
must crackle when he squeezes it. The 
American, on the contrary, likes a very 
fresh cigar. Another always wants a 
spotted cigar. Some like a joke, others 
are particularly serious. The writer re
members one case where a customer 
would come in sometimes for weeks 
without uttering a word—just put his 
money down, take his cigars and walk 
out. One Montreal tobacconist is a 
great believer in novel signs. Here are 
some copied from his window : “How 
to be happy, tho’ married : Smoke my 
Famous Specials and be happy ever af
ter.” “Don’t let cigars get the best of 
you, but get the best of cigars. They 
are to be had right here.” “ ’Tis bet
ter to smoke in this world than in the 
next, especially if you smoke my mix
ture.” One thing, however, is sure, 
while curiosity may bring people into

your store for the first time, only quali
ty and proper treatment will make cus
tomers of them.

The Tobacco-Growing Industry 
in Canada.

'’I-' OBACCO growing in certain dis-
[ tricts of Canada has recently as

sumed large proportions, although 
the industry has been carried on in a 
small way for as many as 25 years. 
Ontario raised tobacco to the value of 
$3,500,000 in 1900, while the Quebec 
crop for the following year was estimat
ed at $7,656,000, and that in British 
Columbia at $61,830. The leaf grown 
is known as Canadian hurley, and is 
used mostly in the manufacture of chew
ing tobacco, and smoking mixtures or 
combinations, being blended with for
eign leaf. Straight Canadian smoking 
tobaccos are manufactured to some ex
tent as well as Canadian ^cigars, but 
these are overshadowed by the foreign 
brands and mixtures.

The Canadian tobacco growing indus
try has been most successful along the 
lake shore of Essex County, in western 
Ontario, where it extends over a dis
trict 35 miles long by | to 2 miles 
broad, and is to-day one of the princi
pal industries in Essex County. During 
1903 about 3,500,000 lbs. of Essex or 
white hurley leaf were grown in this 
district, 2,000,000 lbs. of which were 
sent to Quebec for manufacturing pur
poses, and the remainder used by On
tario tobacco manufactories. It is 
claimed for Essex tobacco that the rich, 
brown color of the leaf is excelled bv no 
other hurley leaf grown. The leaf 
grown in Quebec is dark in color, heav > 
in flavor and not nearly so desirable.

In Essex county the culture of to
bacco has, on the whole, paid remark
ably well. Conditions of soil and cli
mate are exactly suited to growing the 
buiiev leaf, and when the season is late 
and warm, and there is an abundance of 
rain, a quality of tobacco leaf can he 
grown which is unsurpassed. At the 
present time Essex farmers are getting 
11c a pound for leaf and when it is 
considered that 1,600 lbs. are often pro
duced on a single acre it will easily he 
seen that tobacco growing pays. On 
the above basis a grower will make over 
$150 per acre on his tobacco crop; the 
average is considerably under this, being 
only from $85 to 125 per acre. It must 
not be forgotten that tobacco is a more 
or less uncertain crop in viewr of which 
manufacturers find it necessary to keep 
two years supplies ahead. Tobacco cul
ture is also hard on the land, making 
necessary the use of fertilizers to a 
greater or less extent. The Essex farm
er makes adequate provision, however, 
in that he moves his tobacco fields from 
one section of his farm to another as 
soon as the ground shows signs of play
ing out. The general impression with 
regard to the profits to be derived from 
tobacco growing is that they are as 
great or greater than those to be de
rived from any other agricultural pur
suit. , , .

The demand for home-grown leaf is 
steadily increasing. Canadian growers 
arc beginning to exercise more care in 
getting leaf ready for the market in
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JUST IN 
I .AST WEEK

OUR NEW rpun 5 CENTS 
UNION BRAND C V Cl U EACH.

Equal to most so-called ioc. Cigars.

THE W. H. STEELE CO, u.»»
Importers and Wholesale Tobacconists.

40 Scott St.. - - TORONTO
"Phone, Main 1987.

Should be in the mouth of every smoker. What ? a

. “ Scotch Clay Pipe
Be sure and ask for it, and see that you get it.

D. McDougall & Co., Glasgow. Scotland.

the way of keeping sand leaves out of 
the bales, and in assorting, and as a 
direct result the trade has shown mark
ed improvement.

Canadian grown tobacco cannot com
pete successfully wilh foreign leaf in the 
manufacture of cigars. The straight 
Car adian leaf has too strong an odor 
and is nauseating. Even this rule, 
however, has its exceptions. In the 
Okanagan Valley, British Columbia, 
where the soil is irrigated, samples of 
cigar leaf have been grown which were 
considered quite as fine as the foreign 
product. —

Satisfactory results have been ob
tained from mixing Canadian and for
eign leaf as in smoking mixtures, and 
to-day a considerable number of the 
cigar factories in Canada are known as 
combination industries.

Canadian leaf is used principally in 
manufacturing chewing tobaccos and 
smoking mixtures. Old-time chewexs 
stili cling to foreign leaf, although it is 
generally recognized that a blend of 
Canadian and foreign leaf is milder and 
on the whole more agreeable than the 
straight foreign leaf. Among the in
creasing foreign population of Canada 
Canadian leaf and Canadian and foreign 
combinations are meeting with increased 
demand. It is estimated that of the 
total Canadian consumption of chewing 
tobacco, the proportion of mixed and 
foreign leaf is much larger than that of 
Canadian leaf, while more foreign leaf 
is used than straight Canadian, although 
the consumption of the latter is increas
ing.

Tobacco Notes.
The Tuckett Tabacco Co. are making 

monthly shipments of their brands to 
Australia.

W. B. Reid & Co., wholesale, tobacco
nists, Toronto, have assigned to E. R. 
C. Clarkson. The liabilities are stated 
at $182,447.09, and assets at $133,- 
480.68. leaving a nominal deficiency of 
118.966.41.

■H*
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AURORA 2SSr!
A Pure Golden Syrup Made from Golden Grain. A Great Spread for Daily Bread.

better in flavor and purity than any other.
Good for everybody. A pleasant surprise to all.

2-lb. tins, eases, each 24 tins, $1.90 per case.
5 ...........................12 “ 2.35

10 “ “ “ 6 “ 2.25
20 “ “ “ 3 " 2.10

Freight paid on 5-case iots. Price subject to change without notice.
A?k our travellers about our Pure Maple Syrup.

W. H. GILLARD & CO., Wholesale Grocers,
Brunch CANADA GROCERS LIMITED.

HAMILTON.

CANNED SALMON
Golden Net Salmon, - $i.io doz.

F. O. B. Kingston. Terms, 30 days.

GEO. ROBERTSON dcSON, Kingston, Ont.

! Look u|> your stock of Canned Goods

o
oo
ooo

If you are low in any of the following lines, drop us a word

Tomatoes, Asparagus,
Corn, Succotash,

Pea», Carrot»,
French Pea», Parsnip»,

Mushroom», Cabbages,
Flageolet», Etc., Etc.

We have one of the largest Stocks in Canada, and WE ARE SELLERS. We 
don’t believe in waiting for HIGH PRICES; we believe in PROFIT SHARING.

PROVOST & ALLARD
Direct importers of Tea», General Groceries and Smallware»

Ottawa, Can.
Wholesale Agents for “ SALADA TEA.”
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The Development of Modern Commerce
liy John McEwan.

M
ODERN commerce may, for 

the sake of convenience, be 
ilealt with ill three great 
divisions: 1. the commerce 
of production; 2, the com

merce of transportation; 3, the com
merce of distribution. Supplementary 
to all three come those great adjuncts 
of business—hanking and exchange, the 
I ms! office, the telegraph, the cable and 
I lie telephone, with those who provide 
ilieir use. Then at the end. the cormor
ant class, who hang on to profit by the 
lollies, blunders, quarrels and ex- 
imoitiés of the others, who produce 
nothing, transport nothing and sell noth
ing—the lawyers, accountants and stock- 
lookers.

The Commerce of Production.
The age of the individual or isolated 

corker is almost past. To take one class 
as representative of others. Silas Marner 
is no longer to he met walking about 
with his bundle of flaxen thread, or its 
completion, a web of linen, and in 
Tlmints the sound of Hendry’s loom is 
heard no more. The handloom weaver 
who worked alone in his cottage or in 
an adjacent shed, has given .place to the 
noisy factory, where one girl minds sev
eral power looms at once and turns out 
thrice as much cloth in a given time. 
Indeed, there are automatic looms 
l mostly in the United States of America) 
where one man is said to run at once 
as many as twelve looms. There are 
mi intervals in the life of the weaver, 
such as formerly occurred at the finish 
of each web, or through other incidental 
causes. Now, it is high pressure from 
start to finish, the numerous looms 
driving on constantly, and all needing 
more or less attention.

It is the same with all the processes 
relative to the production of yarns and 
the cloth woven from them. Spinning, 
warping, weaving, dyeing, finishing; all 
have passed from the retail to the 
wholesale methods of production, and in 
the course of change have forced the 
population from the country districts to 
i lie vast aggregations in smoky, dirty

* Mr. McEwan is an officer of the firm of McMeekin & 
Oo.. London, England, and is well-known in Canada. This 
article forms part of an address delivered by him before the 
Enfield Literary Union on March 18,1904.

and unwholesome cities. Children, as 
soon as the law will permit, are sent to 
work in the great mills and factories 
—even as half-timers. The small pro
ducer lias been driven out everywhere 
by the necessity of lowering the cost of 
production and taking the fullest pos
sible value out of plant and mechanical 
power.

It may lie fairly assumed that anal- 
agnus conditions prevail in other classes 
of production. Even field labor and the 
operations of husbandry need now to be 
on a large scale with many machines 
employed—milling, malting, brewing, 
are all in fewer hands than formerly. 
Indeed, if we look at the food on our 
tables we can realize how far wc are 
from the times of our fathers, when, 
except for spices ami a few foreign lux
uries. everything eaten was produced in 
the immediate neighborhood, or perhaps 
even within the hounds of a man’s own 
estate.

The homely pig seldom meets his fate 
in the old solitary fashion. In Chicago 
lie goes to his doom in droves, and one 
man has as his “daily round, his common 
task.” the execution of some 700. Me
chanical processes absorb every frag
ment of his carcase, including even the 
bristles and hoofs. Then he comes over 
here in sections to furnish, freiiuently. 
“Irish-cured bacon.”

To give us the bread we eat there are 
now countless machines, beginning with 
steam ploughs for the soil and going on 
to mechanical sowing, reaping, binding 
and threshing. Except in Oriental lands, 
where time stands still, the “two wo
men grinding at the mill” are now 
never seen. Huge factories no longer 
grind, but crush between rollers the 
wheat into flour, which steam bakeries 
often turn into bread. Time fails to 
refer to more of such changes in which 
retail production lias been replaced by 
wholesale.

Production has, until quite recent 
years, been but little influenced by the 
co-operative movement, it being too dif
ficult a probelm adequately to apportion 
the financial results between the vari
ousinterests of actual labor and re
sponsible control. Trades unionism lias

affected it more seriously -probably in 
no hurtful way by shortening the ac
tual hours of work and advancing rates 
of wages, but certainly harmfully bv re
ducing to an equality thç rates of pay 
to be given to good, bad and indifferent 
workmen, and by the restriction of out
put in certain businesses to a uniform 
low quantity.

The Commerce of Transportation.
In early days the trader made his own 

transport arrangements and carried 
somehow his own merchandise. In the 
gradual division of labor there grew tin 
various types of professional carriers, 
probably beginning with human slaves 
liearing bundles and leading up to 
troops of pack mules and camels. Wheel
ed vehicles for road carriage doubtless 
followed, but it is difficult to trace at 
what period they were introdueed. and 
they were only available in vomit ries 
having good roads. Ships that took 
cargo or were wholly chartered to mer
chants. are of great antiquity, having 
probably been known long prior to the 
circulation of the widely spread tradi
tion of a general deluge and the saving 
therefrom of a whole family In a pecul
iarly constructed tint capacious sailing 
vessel.

Hut any kind of road transit for 
heavy goods was cumbrous, slow and 
most expensive. Hence came the mak
ing of canals and the exercise of great 
ingenuity in carrying those over varying 
elevations. In this country, throughout 
Europe, and to some extent in America, 
those had made rapid progress before 
railways relegated them to a secondary 
place. The genius of George Stephen
son in making a steam engine capable 
of traveling along rails dragging a heavy 
load after it. did more than any
thing previously introduced to in
crease land commerce, and now all civil
ized nations have their railroads,’ while 
even in “Darkest Africa” the dream 
of Cecil Rhodes of a continuous line 
from Cairo to Capetown seems likely 
soon to be realized. North America has 
eight distinct lines crossing it from east 
to west, and South America one at least. 
Had the present war not interfered, it 
was hoped within this year to carry pas-
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jP^f POLISH^»

■JypVF polish

WELLKNOWN*">BELIABL& ESS, LABOR 
IN THE

jrovE Polish
inTins

GUARANTŒDtotheTRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors. Canton, Mass,
Fersale by all Wbeleaale Sraoars; alaa the MsClary Nff. Ce., Leabea, ■eatreel, Wlaelpec, Vaeeeever aab iereate.

sen geis without change of carriage 
across both Knrope and Asia from Os- 
tend to Peking, a distance of over 7,000 
miles, in about 17 or IS days. So rapid 
and extensive has been the development 
that from the .'IS miles of the Stockton 
and Darlington line, opened in 1825, the 
first railway, there are now throughout 
the world 500.000 miles open, represent
ing a capital value exceeding £7.000.- 
000.000.

But. however much the railroad has 
done for commerce, the ship has done 
more, because it can carry larger vol
umes with less handling and at much 
lower cost. (Beat Britain has always 
been a nation of seagoing and seafaring 
people, and the history of its shipping 
is. to tlie man of commercial instincts, 
a fascinating one. The 10th century saw 
a wonderful development in size, build, 
model and equipment of sailing vessels, 
but, because of commercial evolution, 
before 1000 went out. their number on 
the British register had fallen far be
low what it was when 1801 came in.

By altered materials and differently 
modelled lines, the carrying capacity per 
net register ton was made much greater 
in the later periods. The wooden ship 
gave place to the composite built of iron 
and wood. The latter was followed by 
one of iron and later of steel. The size 
and speed id' individual ships were in
creased, as appliances were invented to 
make handling more easy. The competi
tion to excel in producing a tine ship was 
keen, and it looked dit times as if some 
of the old romance of the sea were re
turning. The slow and stately pi ogress 
of the old East Indiaman grew out of 
date.

In Scotland and America simultane
ously were brains at work to do for the 
sea w’hat Stephenson was later to do for

the land, in 1814 came the first steam
ship, and while the new idea was slow 
in being adopted generally, it gradually 
advanced in its displacement of the older 
method of ocean locomotion. England 
again here largely represents the world, 
because she has till recently sailed and 
built steamers for all nations. The 
progress shown in the British net reg
ister of mercantile steam tonnage is as
follows :

1814 1 steamer 48 tmis.
1820 34 steamers 3.018
1830 295 ” 30.009
1840 768 ” 87,500 ”

1850 1.181 ” 167.398 ”

I860 452.000 99
1902 8.104.000 ”

or, as gross register—13,263,000 tons.
Throughout all these years constant 

improvements have been made in details 
of construction and in altered models 
and proportions of hull, giving greater 
safety and more relative capacity. More 
important, however, have been the de
velopments in the matter of propulsion, 
passing from naddle wheels to screw pro
pellers and on to turbines, front simple 
or high-pressure engines to compound, 
then triple and quadruple expansion, and 
the reduction in the cost of running by 
improved methods of steam generation. 
All such changes have assisted the mod
ern steamer to displace the sailing ship.

The size of vessels has recently had 
an enormous development. In 1893 there 
were only two vessels of over 10.000 
tons, except the effete hulk of that 
white elephant the ‘•(Beat Eastern.” 
To-day there are in existence eighty of 
that size or over, and several that ex
ceed 20,000. Others of 24,000 and 40.000 
arc in course of construction, while one 
Atlantic mail boat has developed no less 
than 40,000 indicated horse power.

The effect upon commerce of such im
provements in transportation facilities 
by land and sea, has been to reduce ma
terially the cost of moving goods from 
point to point. Not only are the rates 
of freight lower, but the times of the 
journeys are so much shortened that a 
great economy arises. Most distant 
points are brought economically mar. 
while the surplus production of contin
ents and countries far apart is rendered 
readily and cheaply available in those 
where such products are scarce or dear.

The Commerce of Distribution.

The retail shopkeepers of the tvjies 
known in the days of our fathers and 
grandfathers will soon be only a mem
ory. The man who formerly called him
self and really was a “merchant”; who 
served a protracted apprenticeship to 
learn his business and knew it thorough
ly in all its details; who lived in cl
over his shop or warehouse ; who was a 
member of his trade guild or merchant 
company ; who had as members of his 
household his own assistants and ap
prentices, all in strict subjection to his 
authority and rule by day and night; 
who instructed them wisely and well in 
what he knew and set before them con
stantly an example of commercial In nor. 
integrity and mercantile ability, is a fig
ure of the past. So is the “honest ap
prentice” in many of the retail trades.

What is arising in place of them ! I’he 
gigantic department store and the Mul
tiple shop business, the former an ag
gregation of different shops or depart
ments under one roof, the latter a dis
integration of one shop under many 
roofs, in the form of widely scattered 
branches. The best that can be said for 
either is that they supply the public 
in a cheat), uuick and convenient wav
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A Big Something for a Little Nothing
SWEET CLOVER CATSUP in qt. bottles, at $1.25, in 4-doz. barrels

ORDER BEFORE ALL SOLD. 
Phones—447, 488, 1258, 899.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.
THE ORIGINAL QUICK SHIPPERS.

Crosse & Blackwell’s
Celebrated Candied and Drained Peels.

ORANGE, LEMON, CITRON and MIXED (O L. & C )
7-lb. Tins, 7-lb. Wood Boxes and l-lb. Cartoons.

SPECIALLY LOW NEW SEASON PRICES.

C. E. COLSON & SON, aoenta. MONTREAL
Show These 

Customers.

BEVEL 
PLATE 

DOOR *22 
WINDOW 
PANELS 176.

JRNED
23 190V

LUXFER
WINDOW

PRISMS

LIXFCR
SIDEWALK

PRISMS

3 feet Square \ STANDARD SIDEWALK PRISMS
4 feet Square J IN STOCK.

LUXFER PRISM CO.,
100 King St. W., TORONTO.

l£>

f*.

RNED
190*/

LTD

L@K)Ë>©[K] B ® IL£\S@®Wa
Montreal House

204 Board of Trade Building
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CORKS
We have special job lots of Grocery Corks, all sizes and shapes. 
Will be pleased to submit samples and prices suitable for grocery 
trade. You are often asked for corks, why send your customers to 
the drug stores when you can supply them ?

S. H. EWING & SONS Toronto Branch, 29 Front St. West
96 KING ST., MONTREAL,

Telephone Bell Main 65.
“ Merchants 522.

TELEPHONE MAIN 2069
Telephone orders receive prompt attention.

Pee s e;

-*-i. . .'-i
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scored perfection noo
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ITualLAREN'c
^pERIAL CHEESE

MacLarens 
is Canada’s 

most 
famous 

cheese.

Cheese is 
Canada’s 

most 
famous 
product.

A. F. MacLAREN IMPERIAL CHEESE CO., Limited

MANUFACTURERS AND AGENTS,

TORONTO, ONT.

All Over The World
You will find MacLaren’s ( heese in the restaurants of America, the din 
ing-rooms of England, the cafes of Europe, the hotels of Australia. It is
eaten in the palaces of the rich and the dwellings of the working people- 
It is helping to make Canada famous.

with what is wanted, and that they teu.l. 
if well managed, to produce rapidly new 
capitalists of ever-increasing wealth. Al
lied to those are the co-operative stores, 
founded on a principle ideally beautiful 
but liable to break down under tin- 
strain of temptation to those ethically 
incapable of living up to a high level 
mere principle without the control of 
over-lordship or present proprietorship. 
In America the department store is air 
even more strongly marked feature of 
life in large cities, hut the lack of trust 
there in one’s fellow-man has kept 
down the co-operative movement.

The multiple shop business has of re
cent years gained ground rapidly, then- 
being many concerns with hundreds of 
branches. In Great Britain there is mu- 
wit h 5110, and in Germany one with near
ly as many. Such concerns provide a 
few of the modern prizes of life, in 
good positions with high salaries for 
competent men willing to work hard, 
but they take away from hundreds tin- 
chance of a decent and honorable occu
pation in which a living or more might 
be made. They do infinite harm to tin- 
community by destroying ambition and 
lowering hope in the hearts of the ris
ing generation. They give only a few 
good positions at the central controlling 
office, and at the branches frequently 
anyone without training or experience 
is employed, not to sell with salesman
ship, but merely to hand over, under 
rigorous checks as to honesty, the goods 
all previously prepared and ready in 
handy form for the customers’ require
ments. There are fewer and fewer op
portunities for what we have been accus
tomed to call the self-made man. but 
these opportunities are magnified in 
thèir possibilities if we are to consider 
the end aimed at to be merely “to buy 
and to sell and to get gain.” The small 
shopkeeper will have less chance of be-
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SPARKLETS
luiniiig the great trader. The rising 
assistant can rarely now succeed to his 
employer’s business when the latter re
tires. Too much power and capital are 
needed to work things in the modern 
si x le and scale to make a transference 
easy. The management of a branch in 
a multiple shop business calls for little 
skill or technical knowledge, and that of 
a department in a general store is too 
limiting, so that in neither case is there 
nmch hope of rising to better things. 
The individual touch between the shop
keeper and his customer is lost—they 
are generally each personally unknown 
l<> the other. The assistant degenerates 
as a rule into a mere “hand,” and that 
often in a most literal sense. The rapid 
multiplication of shops has led to an ex
treme fierceness of competition, retail 
prices being frequently cut to an unrea
sonable degree for effect, and dodges of 
every kind practiced to attract custom 
from the ignorant or to tempt the cu
pidity of that large class who are con
stantly seeking for bargains and trying 
to pick up goods at what they imagine 
to lie less than their true value. It has 
also encouraged a laro-e demand for low
ness of price, irrespective of nualitv. and 
so lowered the standard of good pro
ductive work. This is a commercial fea
ture most difficult to combat, a lower 
level once established being difficult to 
disturb. As said Napoleon : “One can 
stop easily when he ascends, but not 

■ when he descends.”

A NEW MILL.
tjuile a large trade has been worked 

up in a comparatively short time by the 
recently established milling firm of Cam
eron, Shipley & Co., of Collingwood.. 
This firm have a brick mill, three and 
one-half storeys high, with a capacity 
of 150 barrels. The mill is 40x50 ft. 
and well equipped throughout. Five 
brands of flour are manufactured.

VISIT FROM A VANCOUVER 
WHOLESALER.

MR. W. II MALKIN, of the W. 11 
Malkin Co., Limited, wholesale 
grocers, Vancouver— H. C., was 

in Toronto on Saturday last en route 
home from a three months’ trip to 
Cireat Britain. His trip was particu
larly on pleasure account, and he was 
accompanied by Mrs, Malkin. The trip 
has done him a great deal of good and 
he is returning to business in first-class 
health. Speaking of business in Kng- 
land, he said that he heard a good many 
complaints there, “but,” added he, 
“you seldom hear business men in Kng- 
land say that trade is good. Ask a man 
how business is and he will say, ‘Oh, 
not bad,’ even when trade is good.” , 

One thing that impressed Mr. Malkin 
a great deal when in Knglaml was the 
excellent arrangement of the displays in 
the retail grocery and provision stores. 
They are, he considered, very much in 
advance of the window displays in many 
of the Canadian stores.

Mr. Malkin is a careful reader of The 
Canadian Grocer, and from what he saw 
during his trip abroad he is convinced 
that it is the best grocery paper in the 
world. “The trade in Canada,” he 
said, “should be proud of it.”

Mr. Malkin left for Vancouver on 
Saturday last at noon.

A HIGH-GRADE POWDER.
The Home Baking Powder Co., Mon

treal, whose advertisement appears in 
another part of this issue, draw the 
attention of the trade to their high 
grade, absolutely pure cream tartar 
baking powder. This powder has, dur
ing the past ten years, been used by the 
best families of Montreal, and .the trade 
from a small beginning has developed 
rapidly. The growth is entirely due to 
its superior and reliable working quali
ties. Grocers generally, especially those 
having select family trade, will find this 
powder a trade builder and holder. The 
company are open for a few responsible 
and active agents in the larger centres.
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It pays to handle the best, 
and you can always rely on

Upton’s
PURE FRUIT

JAMS
JELLIES

and
ORANGE
MARMALADE

A. F. MacLAREN IMPERIAL CHEESE 
VO., Limited, Selling Agents, 

TORONTO.
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ORIGINATORS OF CONDENSED MILK.

Borden’s Condensed Milk Co.
ESTABLISHED 1 8 5 7.

-13 -

lie

FACTORIES;

BREWSTERS, NEW YORK.
WASSA1C,
W ALLKILL,
NEW BERLIN,
DEPOSIT,
NORWICH,
JOHNSONS,
DELHI.
OXFORD,
OTISYILLE,
CRARYVILLB,
HOPEWELL JUNCTION 
MOUNT UPTON,
FLORIDA,
HAMDEN,
MILLERTON,
CANAAN, CONN.
EAST ELGIN, II
WEST
CARPENTERS VILLE, 
ALGONQUIN,
BELVIDERE,
MCHENRY,
GENOA JUNCTION, W1S.

and
INGERSOLL, ONT.

RETURNED
4 061 K*
Out

----------------------------------------- -n

BORDEN’S
106

Hudson St., 
New York City

The Chief Offices 
and Headquarters of 

The Borden’s Condensed 
Milk Co.

Agencies and
Representatives in all parts 

of the world.

v___________________ /

At Ingersoll, in the famed Oxford County, Province of Ontario, Canada, we prepare for the Canadian market all 
our brands including our celebrated

1 l'*'k O' Bowen. CONOEi*s££,Hltf

''’''atiSssssss
^ COh DCN S£DH 11* ^

tt 99Borden’s Eagle Brand
r U R N E D Condensed Milk RETURNEE

, jL AND AUG *?, 190'

“Borden’s Peerless Brand’’
Evaporated Cream 

Why not order the best ? uNSWEETENED

Our products are guaranteed and cost you no more, considering the quality, than inferior goods. The continual 
yearly increase of our output demonstrates beyond question that we lead in quality, and have the patronage of the most 
discriminating buyers.

Our Brands are without a doubt the very best in respect to richness, purity, quality and flavor.
If you are not handling BORDEN'S EAGLE BRAND MILK and BORDEN’S PEERLESS BRAND

CREAM, do not hesitate to try a sample shipment.

SELLING AGENTS IN CANADA :

WILLIAM H. DUNN, Montreal and Toronto.
Erb & Rankin, Halifax, N.S. Scott, Bathgate & Co., Winnipeg, Man. W. S. Clawson & Co., St. John, N.B.

Shallcross, Macaulay & Co., Victoria and Vancouver, B.C.
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TRAVELLERS’ DEPARTMENT
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TREATMENT OF COMMERCIAL 
TRAVELERS.

rF'HE 
1 t ra

man who does not treat a 
raveling salesman who calls upon 

him with courtesy and respect is 
a twin brother to the animal which 
Balaam rode, and is out of place as a 
l.uvcr, remarks an exchange. He has 
missed his calling and some manure fork 
is pining away in lonesomeness without 
ihe unfriendly grasp of his withered 
hand. He is not a good man for the 
linn; he misrepresents as a buyer or 
proprietor; he is going through the 
world missing the honest, friendly grasp 
. I hundreds of manly hands; he is los
ing the cream of the bargains that many 
traveling men have up their sleeves for 
■•good people,” he is advertised only as 
a sneak by the men who are unfortun
ate enough to call on him once ; he is 
■ liunned by the hoys on the road, who 
arc always well posted on who are the 
decent men in the trade. They all lay 
lor him, and do him if they can. He 
may think he is sharp, hut all the boys 
think he is an idiotic loon, and they 
love to give him an unfriendly blast 
cwry chance they can get, and many of 
them will work overtime to say a mean 
and generally true thing of him. Many 
of the ‘‘very smart” buyers are up
starts who do not represent a dollar 
they have ever earned ; who are excess 
baggage on the hands of the firms they 
try to buy for, who would be more in 
proper place as wrap holders for a sec- 
1 nd-class race horse, or as chamber
maids in a country livery stable, than 
as buyers for reputable concerns. It is 
not necessary to buy of every traveler 
who calls upon you, but if you have got 
to he the least bit mean to anyone, 
'«‘id your spite on one of them to whom 
>ou have given an order. If you feel 
« ailed upon to be wamble-cropped and 
ugly and such a fool that you can’t hold 
it in, and too cowardly to try it on 
«iineoue your own size, give a traveler 

a good order, and then he will grin and 
near it. Tell him that if the goods 
don’t come exactly as represented and 
I«Ilimb up to the sample, that you’ll fire 

«■in back and kick him out the next 
time he comes. He will laugh at it and

say to the boys, ‘‘the old man is a d—d 
crank, hut you can sell him all right,” 
and the other travelers will at least 
tolerate you. If you can’t give a man 
an order, you can give him a good, 
pleasant word, and make him feel al
most as well as though you had bought 
a bill from him. There aie very few 
traveling- men who are not gentlemen, 
and the equal in every way of the men 
they call on. It is their way of getting 
a living, and it is an honest way. The 
writer tried it for twenty-five years and 
knows all about it, and l say it without 
fear of successful contradiction, that 
you make the mistake of your life when 
you do not treat traveling men with 
courtesy. And. then when life’s fitful 
dream is o’er, if you are fortunate 
enough to appear with us good people 
on the plains of Paradise, you’ll timl 
the traveling man in evdeuce, and 
you’ll - feel glad to meet him, for, if he 
has been there any length of time, he 
will know the place, and will willingly 
show his friends around and introduce 
them to the best people. Speak gently 
to the traveling man, “the larger the 
man the gentler speak,” lie is liable to 
be one of the proprietors in your next 
stopping place, when time shall be no 
more. Then
" Here's to the health of the traveling man.
That merry, good-hearted fellow ;
He is trying to do the best that he can,
And nary a streak of yellow
Can be found in this grand purveyor of mirth,
As he travels the world around ;
And he circles the hemisphere with a girth 
Of bargains and advice so sound.
May his time on earth be long and glad,
May he lay up wealth and never be sad ;
May he sell lots of goods by car-load and case, 
And then buy the firm oat and run the old place 
Then we ll drink to his health at the hour of eleven, 
May his family keep well, andhis home be in heaven, 
Aye, here's to the brightest of heaven's great plan— 
The red-hot, still heating, traveling man. "

TRAVELERS AT CRICKET.

THE travelers down in Nova Scotia 
are going to squeeze in a little 
fun this Summer. About fifteen 

of them are managing their routes in 
such a way as to be on the north shore 
of Nova Scotia at about the same time. 

They have formed a sort of association 
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and are going to show a few fortunate 
towns how knights of the grip play 
cricket. Of course business is not going 
lo suffer, but it is not going to be allow
ed to take any of their heart out of the 
game. Annapolis. Iligby and Weymouth 
arc the towns to lie favored in the pres
ent plans, but many others hope to have 
a game and are making negotiations. 
Several first-class cricketers are includ
ed among the traveling men. and they 
can he depended upon to uphold their 
end. Mr. Frank Fa invent her is secre
tary.

Notes.
The transportation companies in To

ronto have decided not, to enforce stor
age baggage charges for a reasonable 
time on travelers representing firms 
that have been burnt out.

Volumercial travelers will be glad to 
leant that the Baggage Transfer Com
pany, Montreal, have agreed with the 
association to transfer trunks between 
depots for twenty-live cents a trunk.

The Ontario Provincial Secretary has 
received from the Secretary of State an 
Imperial paper giving full details of the 
regulations governing commercial tra
velers in foreign countries. It is open 
to inspection by business men.

The Western Ontario Commercial Tra
velers’ Association has presented cx- 
l’resident Win. Turnbull with a case of 
one hundred pieces of solid silver cut
lery. President W. U. tirant made the 
presentation. The address was enclos
ed in a leather cover, bearing the asso
ciation monogram in silver.

WHOLESALE GROCERS’ GUILD.
At the annual meeting of the New 

Brunswick branch of the Maritime 
Wholesale Grocers’ Guild, held in St. 
John, N.B.. on May 12. the following 
were elected officers : A. H. F. Ran
dolph, Fredericton, president; Andrew 
Malcolm. St. John, vice-president ; G. 
E. Barbour. St. John, secretary; A. T. 
Teed, St. Stephen: J. H. Harris, 
Moncton ; W. V. Cross and S. A. 
Jones. St. John, additional members of 

the executive.

-I
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Our Price
is $1.00 a dozen f.o.b. Bur
lington, and our goods are 
3 times better than the ordin
ary Canned Tomatoes. “The 
Burlington Way” removes 
skin, seeds, fibre. Who wants 
to eat or sell waste matter ?

Tie Burlington Cairns Co.
BURLINGTON, ONT.

Limited

“Royal” Salad 
Dressing

Every detail of manufacture, all materials 
used and the circumstances governing the 
production of ‘ ROYAL” SALAD DRES
SING, combine to make it the most popular 
salad dressing sold.

A carload of “ ROYAL ” SALAD DEES 
SING went through Buffalo on Saturday, 
en route for New York City.

New Yorkers know good stuff. Made only by

The Horton-Cato Mfg. Co.,
DETROIT. MICH., WINDSOR. ORT-

AGCHTS REQUIRED m Canada and United States 
to sell and obtain wholesale orders for Ceylon 
Black and Green Teas on commission. Apply,

“COMMISSIONER,”
CANADIAN GBOOBB,

109 Fleet Street E.C. London, Eng.

COX’S

Persons addressing advertisers will 
kindly mention having seen their ad
vertisement in The Canadian Grocer.

Every Housewife...
knows the advantages of 
a good broom. It's the 
foundation of a cl., au 
home. We want you to 
know our brooms. They 
are good brooms. Drop 
us a line and our traveller 
w ill call.INSTANT 

POWDERED

GELATINE Waterloo 
Broom and 
Brush 
Co.,

A Delightful Novelty
The most rapidly dis olv 
ing Gelatine ever p oduced 
Clear in solution, of great 
strength, and always uniform. 
For quick handling it is 
unequalled. Requires no 
soaking It dissolves m- 
staritl / on hot water being 
applied. Saves time end 
labour

Always Trustworthy.
It is the same Gelatine as 
Cox's Sparkling Gelatine bat 
in a finely powdered /oim.

Agents for Canada
r. E COLSON & SON, Montreal 
I). MASSON & Co., Montreal. 
ARTHUR P TIPPET & < 
Toronto, St. John's, N.B.. and 
Montreal. FLIES CARRY » DISEASE

WATERLOO.
ORT.

TAKE NO RISKS WITH GASOLINE
ur use

BOWSER LONG DISTANCE 
GASOLINE STORAGE OUTFIT

IT IS AN ABSOLUTE PROTECTIO STROM FIRE AND RESULTING LOSS

ONLY ONE GALLON OF 
GASOLINE IN BUILDING, 
AND THAT INSIDE PUMP

TANK OF HEAVY STEEL, 
RIVETED AND SOLDERED

IT IS PERMITTED BY THE 
INSURANCE COMPANIES

MEASURES GALLONS, 
HALF GALLONS OR 
QUARTS

PUMP ALL OF METAL

ASK FOR CATALOG *B” 
THERES NO TIME LIKE NOW.

'I .MT IN STORE -TANK Bl BIK1>.

8. T. BOWSER £» CO. TORT WAYNE, INDIANA

WILL IT NOT

WILL IT NOT

FLIES CUE 
DISEASE

AS YOUR CUSTOM
ERS WELL KNOW

offend your patrons if you 
offer them fly-blown and fly- 
specked goods ? 
be good policy on your part to 
spread out a few sheets of 
Tanglefoot in your store and 
shop windows to show that 
you are anxious to please 
your trade with clean, whole
some goods ?
make you many profitable 
sales to keep Tanglefoot con
stantly at work within sight 
of every person who enters 
your store ?

If You Have 
Money to Burn
Why! Go burn it. There 
is 10 times more satis 
faction in burning 
money than in losingit 
in driblets, through 
carelessness of clerks, 
or disputed accounts. 
Who that has “pass
book ’’ customers, has 
not had accounts dis
puted and partially re
pudiated ? The best 
way to avoid all com-

Slications and misun- 
erst andings is as 
follows :

IF A MAN WANTS CREDIT
for $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that’s all. And so on for ail 
his purchases up to limit of the book. NO'PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKINO. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale In Canada by

THE EBV, SLAIN CO., Limited, TORONTO.
C. O. BEAUCMEMIN «. TILS, MONTREAL.
ALLISON COUPON OO.JManufccturers,

Indianapolis, Indiana.
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ODORS IN A GROCERY STORE.
. > TOVKKD as it is with goods of a 
^ more or less perishable nature, the 

grocery store is apt to present to 
sensitive customers odors that are very 
disagreeable. The grocer may not no
tice it as he is breathing it in all day 
long, and so accustomed has be become 
to such surroundings that even where he 
inn detect it, the effect is not repulsive. 
To a customer, however, entering from 
the fresh air and unaccustomed to the 
simll of groceries any special promin
ence to one odor, whether of tainted 
-nods or not, gives the impression of a 
carelessly kept store.

The utmost importance must be at
tached, in a business dealing in edibles 
and table delicacies, to a reputation for 
cleanliness and care in the handling, 
Puling and selling of stock, and the 
lust sign of offensive odors must be 
promptly dealt with. Hut not only of- 
icnsiie. but strong odors of any kind 
must be avoided as even the conscious- 
:,ess through the sense of smell of the 
presence of perfectly fresh goods is 
sometimes disagreeable.

The most offensive, and the most in- 
iminus to the reputation of the store 
aie those given off by decayed végé
tantes or tainted meats. Many a gro
cery store that maintains a most satis- 
tactory interior pays little attention to 
the storehouse at the back, or the 
.citai. Had potatoes or fruit lying 
, uieiessly around are easily detected by 
iin sensitive. A back yard that is not 
Kept clean will waft malodorous breezes 
into tile store, and will assist in taint
ing meats and other perishable goods in 
ilie interior, ft is not sufficient to pro- 
led the store itself, but the entire 
premises must be sweet and clean.

Summer time is, of course, the season 
most prolific of foul odors in such 
goods. Meats lying on flic counters will
oon give off a disagreeable odor even 

before the stock itself is unlit for use.

t'heese acts in the same way, the out
side becoming greasy or mouldy. Sugar 
barrels must be carefully attended to in 
all weathers, but especially in hot. 
More often than the grocer suspects is 
this line accountable for what is blamed 
on less innocent looking goods. In hot 
weather the sugar melts and sours 
around the wood. The best way is to 
place the barrel in a cool place, and 
keep only a drawer full in the store, 
carefully washing and cleaning it each 
time it is emptied, or every couple of 
days.

Prunes, dried fruits, currants, raisins 
and such stock should be kept well cov
ered and as small quantities in the 
store as possible. Confectionery is best 
in glass jars and brought from the 
storeroom only in sufficient amount to 
supply immediate trade.

Such innocent looking things as tea, 
packages of cod fish, coffee, pickles, 
etc., are often responsible to a great ex
tent. .Many of these are of themselves 
as innocent as they look, but when the 
odor of them is combined with a few 
others, the aggregate may be very dis
agreeable. It is often this mixture 
alone that is noticed, and against a 
great part of it a grocer cannot fight. 
It is safe to move all the stronger 
smelling goods to the back of the store, 
whether they are of themselves unpleas
ant or not.

But all this care in the prevention of 
odors must be coupled with an attention 
to tiie arrangement of the goods that 
will give the impression of an earnest 
enueavor to have things neat and 
sweet. The best kept grocery store can
not avoid the scents that attach them
selves to the goods, but he can, by pre
senting a neat interior, so please the 
eye as to lessen the offence to the nose. 
Tin most perfect atmosphere possible, 
when surrounding a slovenly arranged 
stock, will be full of imaginary odors to 
the customer who appreciates neatness.

who personally know, say :

DOUGLAS
and

RATCLIFF
Limited

Paper Dealers
TORONTO

are the most satisfactory Paper 
House to deal with.

They carry for the grocery trade:

Paper Bags, Flour Sacks, 
Wax Paper, 

Wrapping Paper, 
Butter Plates,

20th Century Pails, 
Twines,

Parchment Paper, 
Toilet Paper, 

and many other lines.

DOUCLASamRATCLIFF
LIMITED

TORONTO

Has stood the test of every climate. HIGHEST AWARD
Wherever demonstrated, including the following Dominion, State, and International Exhibitions

Industrial Exhibition 
Provincial Exhibition 
Provincial Exhibition 
Pan-American Exposition 
Paris Exposition 
Trans. Miss. Exhibition - 
World's Fair

Toronto, Canada 
Halifax, N. S. 
Victoria, B. C. 
Buffalo, N. Y.. 
Paris, France 
Omaha, Neb. 
Chicago, III.

1903
1903 
190a 
■ 9oi 
1900 
1898 
1893

The products of THE ST. CHARLES CONDENSING CO. are famous the world over for HIGH QUALITY, ABSOLUTE
PURITY, and ADAPTABILITY for all the purposes of fresh milk.

___ ,. Correspondence end trade ordere solicited.
Home Office and Address: ------------------------------------------------------------------

St. CHARLES, ILL.U.S.A. FACTORIES: Ingersoll, Ontario, Canada, St. Charles, and Chenning, III.
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THE CANADIAN

THE manufacture of wine in Canada 
lias assumed large proportions, 
and lias replaced to a great ex 

lent the medium and cheaper wines 
formerly imported into the Dominion. 
This lias not only benefited the wine in
dustry of Canada, hut at the same time 
it lias crowded out the cheap, spurious 
foreign so-called wines, and benefited 
1 he health of the Canadian people.

(i rape growing has been tried in Can
ada for mail) years, but it was not un 
1 il 1865, at the close of the American 
War, when a company of Southerners 
from Kentucky, of whom the late Tliad- 
I'cus Smith was the chief, came to 
Pc lee Island, in Lake Prie, and went 
extensively into grape growing and wine 
manufacturing, that it may be said to 
have successfully started.

The location of l’elee Island, the most

southern point of Canada, in the middle 
of Lake Erie, owing to its great cli
matic advantages, made possible the 
thorough ripening of the Catawba, Vir
ginia Seedling and Isabella grapes, an 
impossibility in any other part of Can
ada.

In the long mild climate of Pelce Is
land these grapes reach their greatest 
perfection. In 1873 the vineyards es
tablished in 1865 made arrangements 
with .1. S. Hamilton & Co., of Brant
ford, Ont., to take the sole agency for 
the sale of their wines, and this was 
continued up to 1884, when the Pelee 
Island Wine and Vineyards Co. was 
formed. J. S. Hamilton was elected 
president, and steps were taken to in
crease the extent of the vineyards of 
IT-lee Island. In 1891 the company 
erected a line three-storey stone wine

WINE INDUSTRY.

house with extensive cellars. This wine 
house is one of the best equipped estab
lishments of the kind in the world, and 
the greatest care and cleanliness is ob
served in the pressing and various pro
cesses the wine has to undergo before it 
is thoroughly mature and ready for the 
market.

Special care is given to the production 
ol their celebrated communion wine, 
“Si. Augustine.” Only the most select 
and choicest grapes are used for this 
purpose, and 1 he high reputation of “SI. 
AugmVtine" is undoubtedly due to the 
line quatify of grapes used and the great 
can- exerciser! in pressing, racking and 
maturing. The fact that “St. Augus
tine” is used in thousands of churches 
in Canada, Great Britain and Ireland, 
tin West Indies and the United States, 
is good evidence that the company have

succeeded in producing a perfect com
munion wine. In 1892 the company 
started a brandy distillery on Pelee Is
land, and the high quality of the pro
duct has made the name of J. S. Ham
ilton ii Co.’s brandy famous throughout 
Canada.

The Pelee Island Wine Co.’s unfer
mented grape juice is considered much 
superior to other brands on the market 
and enjoys a large sale amongst religi
ous bodies, who contend that only ttn- 
fermented wine should be used for com
munion purposes.

During the vintage of 1894 they pre
pared a quantity of wine for champagne, 
and had the manufacture carried on un
der a natural fermentation process, un
der the supervision of an expert from 
Kheims. It has developed into a cham
pagne of high character, and has been

placed on the market under the register
ed brand “L’Empereur.” They put ip 
two qualities of dryness, “Sec” and 
“Extra Dry;” the latter is one of iid- 
dry es l wines used in this part of ti„. 
world. Notwithstanding the great n, i 
in producing the genuine natural chain 
pagne, they have arranged to lix it, 
price at about half that of imported 
wines of equal quality.

The firm of J, S. Hamilton & r,, 
have not only pushed their wines to the 
front but have also exhibited at niuin 
of the leading world’s exhibitions and 
obtained many medals and diplomas. At 
the great Paris Exhibition of 1876 In 
S. P. May, Canadian Commission! , 
wrote : “Your wines were lasted In I! 
K. 11. the Prince of Wales, who ex 
pressed himself much pleased with then 
quality and flavor.” While Messrs. 1 
S. Hamilton & Co. have their wine 
houses at Brantford and Pelee Island, 
their principal shipments are made from 
Brantford, and they have appointed 
agents in leading centres in Great Hi i 
tain, the West Indies, and Canada 
Their list of agents is as follows: Great 
Britain and Ireland, Stephenson, Bout 
ley & Co., Manchester, England; Wed 
Indies, W. S. Johnson & Co., Bridgi 
town, Barhadoes; Ottway Bros., Si 
George, Grenada; C. C. Cody, Kingston. 
Jamaica; W. II. Fleming, Frederick 
stadt, St. Croix; John 11. 1 lazuli, Sons 
A Co., Kingstown, St. Vincent; Mai 
Kenzic A Kirton, Port of Spain, Trial 
dad; Sandbach, Parker A: Co-., George
town, Demerara; II. II. Hutchins, Turk's 
Island; agents in United States : The 
Engels Krudwig Wine Co.; Canadian 
agents : Nova Scotia, T. F. Courtney a 
Co., Halifax; New Brunswick, Foster A 
Co., St. John; British Columbia, the i 
E. I lose Co., Vancouver; Turner, Beet on 
& Co., and 1). II. Boss & Co., Victoria 
Thomas & Co., Bossland; agents in 
Manitoba: W'. Ferguson, Brandon; I 
O’Beily, Portage la Prairie; G. A 
Leach, Dauphin.

Major J. S. Hamilton, president of 
the Pelee Island Wine and Vineyard, 
Co., and head of the firm of J. S. Ham 
ilton & Co., has shown great enterprise 
in connection with the Canadian win. 
trade, and to his efforts is largely dm- 
the fact that Canadian wines of a him. 
grade have been produced which com 
pare favorably with the wines of tie- 
best vineyards of Europe.

CANADIAN AGENTS ABROAD
A western U. S. grain merchant re 

cently home from Europe reports that 
he met agents for seven Canadian floui 
companies while abroad. These linns 
have connections all over Europe, ami 
what is more they seem to know then' 
business.

J.S HAMILTON

m

PELEE ISUN6 WINE«

Wine House, Cognac, I'elee Island.
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MACLEAY, DUFF & CO.
GLASGOW

Special Old Scotch Whisky

“FREE DOM”
Special Liqueur Cream in bottles, }4 bottles, flasks of all 
sizes, or in bulk, as desired.

B. 0. BELAND 
Sole Agent for Canada

1684 Notre Dame St., - Montreal

r.yw.^Ni
Mr. B. 0. Beland is also agent for the famous old

JACQUES INIIOOT BRANDY

6in—Jansen—Distilled under control of the authorities of Holland and the town
of Schiedam. This guarantees Absolutey Pure.$

L. Chandon—“ Champagne”—None better In the world.

Diez Hermanos—Sherries, Ports, Malagas, Madeiras, Muscatels.
Tintillas, &c.

J. Latrille Fils—Bordeaux Wines of all kinds.

Bouchot—Ludot—All kinds of Burgundies.
P. Garnier—All kinds of finest liqueurs known, from Chartreuse to Pepper

mint.

SARDINES. MEATS, MUSHROOMS, TRUFFLES, PEAS, BEANS, VERMICELLI, 
MACARONI, AND ALL KINDS OF ALIMENTARY PASTES.

Boys, Pere & Fils—Famous Table Olives.
Importers of Castile Soaps of all degrees and prices.
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Business Changes

ONTARIO.

JW \K1 a CO., gt-m-ral merchants, 
Bracebiiilgc. have sold out to 

■ Hunter Bros.
T. !.. .Moyer, grocer, Jngers.oll, is gi\ - 

in g up business.
V; llillman, grocer, Sudbury, has sold 

out to 11. Moses.
• i B Antoine, grocer, Mattawa, is 

giving up business.
.1. Id. Ilettenhausen, grocer, Brock- 

ville, lias assigned.
H. K. Rudd, grocer, Dresden, lias sold 

out to Mrs. Lei tell.
IT Gibson, grocer. Wheatley, has sold 

out to Whitney Bros.
p. Macdonald, grocer, Toronto, is re

tiring from business.
The assets of !.. X. Nyc, tobacconist. 

Ottawa have been sold.
. 1) MeGillivray, grocer, Cornwall, 

has sold out to M. A. Severins.
Werner <V Co., grocers. Dunnville, have 

been succeeded by W. Id. Werner.
W id Running, grocer. Smith's Kalis, 

ha . heen succeeded by R. Willis.
I, Werner, grocer, Dunnville, has ad

mitted C Id Voeoin as partner.
'I In Brantford Produce & Cereal Co., 

Brantford, have obtained a charter 
R Devlin, grocer, Brantford, has sold 

oui■ to G W. Series, of Waterford.
X. C. Shook, general merchant, See

ley s Bay, is offering his business for 
sale.

V, Daly, general merchant, Blythes- 
wood, has sold out to .1. V\. Caseadden 

The stock of the Thompson Co., gn. 
ccrs Toronto, is advertised for sale by 
tender.

Kenny A Coekrill, grocers, Ganan- 
oque, have sold out to the Wilson Gro
cery Co. ,

!•'. Vickert, grain. Hour and feed liter 
chant, Princeton, has advertised his 
business for sale.

i. W. Soper, grocer and provision 
dealer, Sunderland, has gone out of 
business and removed to Wilfrid.

The stock of the estate of O'Donnell 
Bros., grocers, etc., Forest, has been 
sold at 65c on the dollar to W. T. 
Fuller.

yi EBEC.

Gàuvin <v F re re, grocers, (Quebec, have 
registered.

Petit Freres, grocers, St. Hyacinthe, 
have assigned.

Boucher A Lesage, grocers, Montreal, 
have registered.

X .Jeanotle, produce merchant, SI. 
Hyacinthe, has assigned.

Hamelin A Aubin, general merchants, 
Verdon, have compromised.

•J. N. Fleury & Cie., grocers, (Quebec, 
have registered.

M. Papineau & Cie., tobacconists, 
Montreal, have registered.

.). B. Fouquet, grocer, Plessisville, has 
assigned to Y. in. Paradis.

Fortier & Mouette, provision mer
chants, Montreal, have registered.

G. <) Tousignant, general merchant, 
Chicoutimi, is offering to compromise.

Paltiel A- F re re, general merchants, 
Chicoutimi, have effected a compromise.

The Canadian Packing A Provision 
Co., Montreal, have dissolved partner
ship.

W. G. Berrigan, tobacconist, Quebec, 
is offering to compromise at 25c on the 
dollar.

The assets of 'I'. In. Flynn, general 
merchant, Perce, are to be sold on 
May 25.

The business of vJ. Bussiere, grocer. 
Quebec, was advertised to be sold on 
Mat 18.

The assets af .1. L. Roberge A Cie, 
general merchants. Thetford Mines, have 
been soki.

Tljjjfr business of S. Boulanger, grocer, 
(Quebec, is advertised to be sold by 
hailitf’s sale.

.1. A. Michaud's sale of general store 
goods, in Chicoutimi, has been post
poned to May 25,

The assets of P. Ouellette A Co., gen
eral merchants, llebertville, arc adver
tised to he sold May 28.

MANITOBA AND N.W.T.

B. Schuster, grocer, Winnipeg, has sold 
out.

C W. Stone, general merchant, Car- 
stairs, has sold out.

G. FT Lewis, grocer, Newdalc, has 
assigned to C. II. Newton.

R. B. McClish, general merchant, 
Haynes, has sold out to II. Reynolds.

The assets of the estate of R. Silver- 
stein are advertised for sale by auction.

.1, F’. X. Pare A Co., Strathcona, 
have sold their grocery business to I). 
Moreau.

Buck Bros., general merchants, Red 
•Jacket, have advertised their business 
for sale.

.1 O’Callaghan has sold his share in 
Lockridge A O’Callahan’s feed business. 
Brandon.

M. Worstcr, general merchant. Shell- 
brook, has admitted 11.' Ilainbly to 
partnership.

Schwartz A" Seliram, general mer- 
"chants, Stony Plain, have dissolved 
partnership

The assets of the estate of G Lewis, 
confectioner, Newdalc, are advertised 
for sale hv auction.

Fàlstrom Bros., general merchants, 
F'dberg, have sold their Fàlensville 
branch to A. Norberg.

Campbell A Fraser, grocers, Winnipeg, 
have sold out to I lardy A Buchanan.

FT Hunter A Co., grocers, Wftinipeg, 
have sold out to Balk A- Balk.

BRITISH COI.l'MBIA.

McDowell A Rosie, feed merchants, 
Victoria, have dissolved partnership.

...THE...

Bennett Manufacturing Co.
Bennett’s Patent Shelf Box and Cabinets 

for Hardware, Grocery, Seed and 
Drug Trades, etc.

Owing to 
the steady 
and rapid 
growth of 
ourbusiness 
new quar
ters were 
needed.

Address all communications to our New Factory

Pickering, Ontario

TRUCKS
for Warehouse 

and Factory.
Save You Money 
Do Men’s Work 
Draw no Salary

Our Trucks are guaranteed satisfactory.
Turn in their own length.

MADE IN CANADA.

H. C. Slingsby for Canada.
Factory, Temple Building,

Ontario Street, MONTREAL.

40 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go. Ltd.
The Oldest and 

■gest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
No Chemicals are used in the :

manufacture.
Their Breakfast Cocoa is j 

solutely pure, delicious, nutritiou 
and costs less than one cent a cup.

Their Premium No. I Chocolate, put up in Blue 
Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful 
a great favorite with children.

Buyers should ask for and make sure that they get tin: 
genuine goods. The above trade-mark is on even 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass.
Branch Home, 12 and 14 St. John St., Montreal

Trade-mark.



before replying to same to have the fi 
machine. We may now say, however 
indeed instating that we find it exi 
point which goes to the make up ol
P Tire excellency of the product, e; 

loss of grinding are more particularly 
mill to our appreciation.

In our many ye * rs of vxpvrienct 
free to say that this is the best mill 
now seek to displace all other s 
machine

Wishing you abundant success wi

m»«ovit>ov"

WCOX h#WfaJOS CAN.
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COX’S NEW PROCESS DISINTEGRATOR

WM. COX, Manufacturer, 26 S. Loche St., HAMILTON, CANADA.

For GRANULATING and PULVERIZING 
—Adjustable while in Operation and 

Absolutely Dustless.

THE. MOVEABLE SCREEN BARS 
that do the tricK.

RETURNED

MAY 23 19.!*/
QjdC të-s-Jk / ÿ

r

COX’S GRINDER opened, showing worhing parts.

COX'S grinder and sifter combined.

SAflPLB TESTIHONIALS
William Cox, Est/. Hamilton. Ont. :

Dkar Sir, Iu reply to your enquiries as to the working of the 
new mill which you recently installed in our factory, we were desirous 

to same to have the fullest opportunity of testing the 
>w say, however, that we have much pleasure, 
we find it exceedingly satisfactory on every 

It» the make up of a complete mill for grinding

of the product, ease of manipulation, saving in 
particularly features which commend this

in the spice business av are 
we have ever seen, and \w will 
ystems of grinding with this

abundant success with the new mill, we rt main. 
Yours truly.

THE TORONTO COFFEE .1 SPICE to. Ltl 
tine. <' Thompson. Man. Dir.

Toronto, Fkb. 4th. 1904.
W.m Cox, Est/. Hamilton, ont :

Dkar Sir, After having used one of yflur Disintegrators and 
Sifter Combinations fer some months, we are i lad to say that it has 
fully come up to your claims in regard to it. and we are perfectly 
satisfied in every way with the machine.

Yours very truly. MAY ELI. & CO.
Among our latest customers are The Canada Grocers. Limited, 

who are equipping a spice plant that will he us np-t<> date as money 
and hrains can put together, and who have ordered Five uf our New- 
Process Mills for grinding spices, the several grades of sugar, cream 
tartar, etc.

fret- ti

It is the only Disintegrator that can he adjusted for tine or coarse grinding 
while in motion.

Each bar has two cutting edges to one in any other Disintegrator and in 
conjunction with the shape and position to the beators. insures freem ss iu the 
milling, a cooler and more uniform product, than has been heretofore attained.

Having another improvement in a hinged door with inner corrugations, the 
interior may be opened up to full view for cleaning purposes in a moment.

Because of its free, cool milling qualities it has more capacity with a given 
amount of power, and grinds with less waste than any other mill.

8VH’ES, DRUGS, ETC. Grinds oily goods that other mills will not touch 
and does not loosen the oil. and puts a finish on dry or oily stock that is not 
approached by any other process.

A FEW OF ITS HIGH QUALITIES
The goods are not spoiled by heating as with other mills
The elevated sifter is the best device ever invented. By adjusting one of the 

eccentric blocks a smooth or jarring action is produced, the latter giving large 
sifting capacity. The mill with elevated sifter makes the best possible combina
tion for spices, drugs, etc., and takes up very little space.

SUGAR. All grades turned out by Cox's New Process remain free indeti 
nitely, and in connection with reel makes the best jtossible combinat i- n for 
grinding sugar. It grinds the whole in«o a soft, cool icing, positively free from 
grit and specks, or will make the whole into a mould sugar, and when désir» d will 
make a large percentage of Fruit or Bar Sugars free from icing, uniform and tine 
us wanted, without loss and in a dust less and automatic manner.

IF YOU ARE IN THE MARKET FOR A GRINDING MILL. ADDRESS THE MANUFACTURER, WM. COX,
26 5. LOCKE ST., HAMILTON, CANADA.

Patented in Canada, United States, Great Britain, Germany, France and Belgium, 
royalty basis. For descriptive literature and oth r information address,

Patents are for sale outright or on



Our Agencies
Ph. Richard’s BRANDIES

(St. Jean d’Angely, Cognac)

have obtained in France and abroad a deserved 
reputation for high quality and careful 
manufacture. They have the ap
proval of the medical profession 
who value Ph. Richard’s 
Brandies as a tonic of 
great merit and 
great purity

The
Madeira

and
Malaga WINES 

Blandy Bros.
are wines of the most excellent quality.

of

“ London Particular” 
“Very Superior” 
“Specially Selected”
“ Pale Sweet ” (Blue Label) 
“ White ”

WH ISKI ES
Mitchell (EL Co.’s

(Glasgow

famous Scotch Whiskies
* Special Reserve ”
* Mullmore ”

“ Heather Dew ”
a “ Extra Special Liqueur ”

These brands are deservedly popular in Canada. 
These brands represent, each in its respective class, a 
product ot" quality, of uniform strength and mellowness, 
with an aroma particularly inimitahle and pleasing to 
connoisseurs.

MitcHell Bros. Co., Limited
(i ilfast)

“ Cruiskeen Lawn ”
“ Special Old ” •< Old Imperial ”

are unequalled by any other brand. Judges
admit their superior highEquality, which is
always uniformly- maintained.
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These brands are deservedly popular in Canada. 
These brands represent, each in its respective class, a 
product of quality, of uniform strength and mellowness, 
with an aroma particularly inimitable and pleasing to 
connoisseurs.

are unequalled by any other brand. Judges
admit their superior highSquality, which is
always uniformly maintained.

GIN
The GIN of pOLLEN & ZoON

is unsurpassed in respect to quality. Although sold at same 
price as other brands it is put up in handsonie glass jars, containing 
l/s, % and Yi gallon. This drink is healthy and enjoyable ; it is an 
aid to digestion and an appetizer. It is Exquisite !

CHAMPAGNES and SPARKLING WINES
We have in Champagnes and Sparkling Wines a stock to satisfy the tastes of all our 

customers, both as regards quality and price. Try the following brands and you will re-order.
Champagne “ Vve. AM YOT V

(Gold Label, Silver Label)
Champagne “Duc de PIERLAND” 

Champagne “CARDINAL”

LAPORTE. MARTIN <EL CIE.
(ESTABLISHED 1870)

I Samples and prices 
I on application

Wholesale Grocers, Tea, Wine and Spirit Merchants,

! MONTREAL. (Prompt MCE M/Ï
I Delivery J

Proprietors of registered trade marks “ Princess ” and 
“Victoria," for Baking Powders, Jams, Jellies, Teas, 

C'gare, \-r., &C.

Canadian Agents for the celebrated Ceylon Teas of 
Sir Thos. J. Lipton, London and Ceylon.

1
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* A LITTLE NONSENSE *
S i

Ignorant of Its Use. The old man put the basket and the
lug down. Then, straightening up, he

OLD Doctor Miskelli, of the Red 
Bank neighborhood, was very 
fond of chewing tobacco, and he 

was, moreover, a bit careless as to 
where he expectorated.

On one occasion he had called at the 
home of Mrs Simmons, an old lady who 
believed thaï cleanliness comes next to 
godliness. This lady, knowing the spit
ting proclivities of the doctor, had pro
vided for his use a fancy china cuspi
dor The doctor, however, ignored its 
presence and continued spitting upon the 
floor of the veranda where they were 
seated. At the same time Mrs. Sim
mons kept moving the cuspidor 'gently 
into a more and more favorable position 
for the old gentleman’s use.

Finally, becoming exasperated at the 
queer doings of his hostess, the doctor 
with some warmth exclaimed :

Mrs. Simmons, if you don t move 
that thing I'm going to spit in it 1 ’ — 
Hugh A (' Walker, in May Lippin
cott s

Utterly Impossible.
1 tide Daniel Harmon's pastor was a 

vigorous temperance advocate. For 
years and years he had preached to the 
old man about the virtues of total ah 
stinence, but had never succeeded in 
convincing his parishioner that it was 
wisest and best for him to part com
pany with the “cussid stuff.'’ At last 
one day, after long persuasion, the min
ister managed to extract from the old 
man a promise that he would not drink 
another drop. The Saturday night loi 
lowing the dav on which this promise 
was obtained the parson met I lit le Dan 
on the street with a basket of groceries 
in one hand and a tell-tale "little brown 
jug " in the other.”

‘What you got in dal jug, I tide 
Dan ?” asked the parson.

"Its liquor!” exclaimed I lie old man; 
it's liquor It sho’ is liquor, an’ I 

ain't gwinetah lie ’bout it.”
‘1 Whose liquor is it'” inquired the 

minister.
"It b longs to me an Deacon Walkalt 

—me an’ Deacon Walkalt, salt,'’ said 
Lucie Dan, looking. . I he questioner 
straight in tile eye

“Bruddah Harmon, you ain't forgot 
y o' promus so soon, is you?" asked 
Rev. Miekins Lucie Dan made no re
ply.

“Set dat jug down—set it right 
down,” commanded the parson, “an' 
po' dal whiskv right out on de groun’l”

said :
“Bruddah Vast ah, you knows 1 tries 

to ’bey you in ev’yt’ing—1 sho' do; hill 
I don’t think you’d want me to follah 
yo’ ordahs in dis matt ah ef 1 tol' you 
it would cause me to treat Deacon Wal- 
kah wrong.”

“1 don’t see,” protested the preacher, 
"how you’d be treatin’ Deacon Walkalt 

wrong by po’in out dat liquor.”
“Ain’t 1 done tol’ you,” explained 

I nelc Dan, “dat me an’ Deacon Walkalt 
went ‘in cahoots’ in buy in’ dis liquor— 
dat iia’f uv it b’longs to him an’ de 
11d1la.l1 ha f b’longs to me ?”

"Dal’s so,” said Rev. Miekins, "dal's 
so, Lncle Dan; well, den, you po’ out 
yo’ ha’f—1 reckin you kin do dat !”

“Dat’s onpossible,” said Lncle Dan, 
"dat’s onpossible; 1 can’t po' out my 
ha’f ’dont po’in’ out Deacon Walkah's 
ha’f.’»

“How’s dat ?” asked . the preacher 
"How’s dat ?”

“Cause,” said the old man, “Deacon 
Walkah’s Ita’f’s on top, an’ mine at de 
bottom!”—Silas Xavier Floyd, in May 
Lippincott,’s. .
* -----

The Scruples of M.P.’s.
The House of Commons is a terrible 

place for unexpected shocks (says S. L. 
II. in the current Bystander). Of all 
men there, the last I should have sus
pected of being a revolutionary is Mr. 
Bousfield. He is a Conservative, a 
King’s Counsel, an Associate of the in
stitute of Civil Engineers, and the vice- 
president of a gold club. Moreover, he 
looks respectable enough for all this and 
much more. And vet Mr. Bouslicld I he 
other dav stood up in his place and pro
posed that trov weight and apothecaries 
weight should be abolished ! I ant glad 
to he able to add, for the sake of the 
reputation of Parliament, that the in
sidious proposal was resisted, for Sir 
George Christopher Trout Bartley in
stantly detected the thin end of the 
wedge, and lie sounded an alarm. He 
did well—for vvliat is the first tiling one 
learns in the table of Apothecaries 
Weight? It is this valuable and help
ful truth : “Twenty grains make one 
scruple.” Are we to abandon our 
scruples? I. for one, say "No,” rot 
even though twenty general elections 
were at hand. There are men on both 
sides of the house who would die tit the 
last ditch rather than embark upon a 
policy so unscrupulous.

TRADE WITH TRINIDAD.
RADE with the British Wen |n_ 

dies seems to he occiipving t lu- 
attention of Canadians at 1,1.. 

eut • The Montreal branch of the Can
adian Manufacturers’ Association, at
its last regular meeting, gave a ..... I
deal of attention to the promotion ,,f 
trade between Canada and Trinidad 
Following tip an old resolution vvI, 
had been passed by the Chamber of 
Commerce at Port of Spain, Trim.nul,
in I MOO, with a view to the ...................
for a reciprocal tariff arrangement ....,t(, 
Canada, which fell through, tin- 
mil tee made a new move. They d,., j,| 
ed to recommend to the executive coun
cil that this action of the Port of Spain 
Chamber of Commerce lie endorsed, and 
that the Canadian Government lie ad. 
ed to sympathize with and support n„. 
movement ; further, that the lion. It. 
II. McCarthy, collector of custom.-, at 
Pan of Spain, who is a warm and cap 
able advocate of trade relations lie- 

tween Canada and the Indies, should he 

invited In attend the next annual . 1, 
vent ion of the association, which 1 ill 
lie held in Montreal in September nevt.

The opinion of the mannl'aetun i- 
seems to he that it was important to 
secure tariff preference in the West In 
dies and British Guiana, where 1 heir 
were such large consumers of food pro 
duels and manufactured goods, such a- 
Canada produced. The matter was re 
I erred to the Parliamentary Commit lee 
of the Executive Council, with the re
quest that it he taken tip with the Do 
minion Government.

The delegation sent to Quebec to op 
I aise certain clauses in the city hill, re 
ported lltal the clauses to license 
I lie stores and cellars of vui'iii.-h 
dealers and to lax maiiiil'aei m 
ers of varnish and three leu-, 
vehicles, had been struck out. lie 
following resolution was coniinuni 
ealed to the Government: “At the spe 
eial meeting of the Montreal branch of 
the executive of the Canadian Manu
facturers’ Association, held in .Mont 
real in May. it was unanimously dei hi
ed to request your honorable Govern
ment in the interests of commcrc ialinu 
in the Province of Quebec, and Canada 
as a whole, to reconsider your décision 
to license extra provincial column-eial 
corporal ions and joint stock compati 
ies.”

ENLARGING FACTORY.
Paulin. Chambers & Co, Ltd., maim 

facturers of biscuits and confectioner'. 
are now adding two more storeys 1 
their factory and warehouse on IL -- 
streel, Winnipeg.

IM
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STATISTICS
are generally considered dry, BUT, DID IT 

OCCUR TO YOU when I published in a recent issue 
of this paper my imports for

January and February (this year)

885,586 lbs. Tea
(About 50 Carloads)

that this is almost enough Tea to supply

ONE TWENTIETH

of tHe population of Canada 

for one year.

RED ROSE TEA is good tea, that's why
I have to import so much.

T. H. ESTABROOttS,
ST. JOHN TORONTO WINNIPEG
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! THE W. H. WILSON CO., LIMITED !
MANUFACTURERS OF

HIGH-GRADE VINEGAR, REFINED CIDER AND
EVAPORATED APPLES.

Tillsonburg, Canada.

'/• i
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m
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’ Brooms
and

Whisks
Household Brushes of all kinds. 
W00DENWARE and SUNDRIES.

FOR PRICES AND SAMPLES WRITE TO

MEAKINS & SONS*
59 ST. HENRY ST., KING ST. EAST,
MONTREAL, HAMILTON,

Canada.

'Mmmt
ïâ ward 

\ûte\

Our Warehouse, as shown, is in the centre of the wholesale district

Make Our Offices Yours When Visiting Toronto.

TODHUNIER, MITCHELL & CO., 7 Front St. E„ TO

Canned Fruits and Vegetables
First Quality Only. Correspondence Solicited.

THE INGERSOLL CANNING AND PRESERVING CO., LIMITED,
I nger8oll, Canada.
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The Fisheries of Canada.

T
IIK lisheries of ('amnia are the 

most extensive in the world, 
extending practically all over 
the immense line of sea-coast, 
besides innumerable lakes and 

livers. The eastern sea-roast of the 
.Maritime I'rovinees, from the Bay of 
liindy to l be St rails of Belle Isle, covers 
a distance of ">,1)110 miles, while the 
western sea-coast of British Columbia 
i> reckoned at 7,ISO miles; the fresh 
water area of that part of the (Ireal 
Lakes belonging to Canada is computed 
at 72.700 square miles, not including 
lIn- numerous lakes ol, Manitoba and 
ilie Northwest Territories, all of which 
are stocked with excellent species of 
i i > 11.

io heller demonstrate the importance 
"I the lisheries of Canada it is only 
accessary to give the enormous aggre- 
ale value of the live principal commer

cial lisli caught in Canadian waters 
■'mec ISO!), namely, cod, salmon, lob
bies# herrings and mackerel, which 
'•'aches the stupendous ligure of *377,- 
9 19.339. (It this amount, one-third is
ii |.resented by coil, which to I he value 

■ i f 125.2(10,1183 have been extracted 
Ii, hi Canadian waters; salmon come 
" iid. with a little over *74,000,000 
v ■ i ill.

" Bile the value of the annual catches 
Hurl nates a good deal, the Canadian 
Ii in lies’ industry has shown a contin
uai steady growth. The hauls of 1903 
a regaled *21,959,433, despite a fail
li... "Il of almost three million dollars 
ii 'lie British Columbia salmon trade, 

a general decrease in every prov- 
ii as compared with the previous

when the catch reached a total 
nearly *20,000,000.

i'-'ery province in Canada is interest
'd in the lisli industry, owing to the 
n iilier of great lakes, but, of course, 
ii. trade is comparatively small in 
H" I resit water lisheries. Yet, Prince 
I '"anl Island is the only province

sc annual catch does not exceed a 
iiiiltimi dollars. The extreme eastern 
I» ovince, Nova Scotia, leads, with *7,- 
•>>l.7;>3, while the farthest west prov
ince, British Columbia, follows with *5,- 
-'^f£24; then conies New Brunswick

with *3,912,514, and (Quebec with *2,- 
11.>9,11.>. Ontario s catch only amounts 
to *1,205,700—all fresh water lisli.

In 1903, despite the poor season, sal
mon headed the list in value, with *4,- 
33.>,l)39, cod being a close second, with 
*4,112S,jSS, ami lobsters *3,1,33,>3i . The 
value of tin* Caandiau oyster crop was 
onlv *1.10,IDS—a decrease of nearly 
*25,00(1 from the previous -ye.tr. An
other very important fishery, the Iter- 
ling industry, showed a decrease of 
*142,290, yet its value was *1,723,098.

The deep shore and inland lisheries on 
the Atlantic extend from the Bay of 
Kandy to Labrador. The chief latch is 
of cod, mackerel, haddock, halibut, her
ring, lobster, oyster, seal, and white 
whale. The principal lisheries on the 
I'acilic const are I he salmon lisheries of 
British Columbia. Besides salmon, how
ever, there is a great variety of other 
good lishes. such as halibut, anchovy, 
herring and smelt. The caviare industry 
has been developed recently, and whale, 
shark and oyster lisheries also exist. 
In addition to this nearly *5(10,001) 
worth of sealskins are taken, in the 
open season. in the great lakes and 
their tributaries whitelish, trout, her
ring, sturgeon, pickerel, pike, bass and 
luaskinoiige are found. In the lakes of 
Manitoba and the ( I real Northwest most 
of the lisli just named are found. The 
caviare industry also is growing. The 
lisli production of these regions in 1902 
was *1,000,000 worth. Hudson Bay and 
the coast waters front Un gava to Mac
kenzie River are the richest whaling 
grounds of the world. Walrus and matiy 
valuable lisli, such as sea trout, salmon 
and cod are found in these waters, 
while the extreme northern rivers and 
lakes teem with inconnu, pike and stur
geon.

It goes almost without saying that 
the Canadian export trade in lisli is a 
very large and an increasingly import
ant item. In 1903 Canada exported 
*11,800,184 worth of codfish, herring, 
lobsters, mackerel, salmon and other 
fishery products, as against *8,743,050 
ten years ago. Of the total exporta
tions (I real Britain got *3,904,793 
worth in 1903; the United States came
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next with *3,7<>0,2ti(> worth, while other 
countries got *4,135,125 worth.

Cheap Fish From Gasne.

SOMK very interesting information 
has come to hand concerning the 
Canadian fresh tish trade and the 

possibility of supplying Montreal and 
Toronto with cheaper and better tish 
front the tlaspe coast than is now pro
cured from 1‘ortland and other Ameri
can points. At present tlaspe lisher- 
inen receive only *1.89 or *1.90 per 
draft of 230 pounds of green or Ircsli 
codfish, split, cleaned and minus the 
heads, which riquires about 300 lbs. of 
freshly caught lisli. Now, at the usual 
prices paid in Montreal for Cortland 
lisli, the amount realized for the quan
tity now selling at *1.80 to" *1.90 would 
he *20. Lobsters, which sell on the 
(iaspe coast for *1.70 to *2 per loo 
lbs., sell in Montreal and Toronto for 
from *8 to *10.

It is also pointed out that the (Iaspe 
lisheruieii would he only too glad to ob
tain half the price of seven to eight 
cents per pound paid in Quebec and 
Montreal lor haddock. It is hoped that 
ail this will be changed when the short 
line of railway .is built through the in
terior of the (iaspe peninsula. In the 
meantime it is suggested that Quebec, 
Montreal and Toronto could even now 
obtain large quantities of cheaper, bet
ter and fresher tish from the Baie des 
Chaleurs and the tlaspe coast if the 
subsidized steamer on the Baie des Chal
eurs route should run only bet ween 
(Iaspe and the present terminus of the 
Baie des Chaleurs Railway at New Car
lisle, instead of to Dalhousie. This 
would enable it to make three trips to 
(ias|>e a week instead of two, and to 
place fresh tish from (Iaspe almost as 
quickly, and much more cheaply, in Que
bec and Montreal than the lisli now- 
brought from Portland, while a great 
boon would also be conferred upon the 
tishermen of the (Iaspe coast.

Waste of Fish. -,
■ p | - it

It is reported that there has been a 
great waste of tish in Lake Scugog, Out., 
during the past Winter, owing large
ly, it is thought, to the severity of lie 
weather. Karly in the season the w’ater 
became very low, and when the cold 
weather came the lake froze to the bot
tom, naturally killing the tish.
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Gossip About Ourselves

MISS K. cult A MINI), who has for 
some years been our Winni
peg correspondent, has been 

compelled through pressure of 
other duties to resign her position. We 
regret this exceedingly. as Miss Hind 
was a clever correspondent and gave 
general satisfaction. Miss Hind is one 
of tlie best known newspaper women in 
the west, and we hope that even greater 
success is assured for her in the future 
than has been her lot in the past.

• • •

Whenever you are in any of the cities 
where our oil ices are situated, come in 
and see Us. We are always at home to 
our readers. It we can be of any ser
vice to you in any way while you are in 
our city, we would he only too happy 
to avail ourselves ol the opportunity 
Don't forget, our stall is at your dis
posal and the "Welcome" sign is always 
over the door.

We are pleased to note the growing in
terest taken in The Grocer by our good 
friends the commercial travelers. These 
shrewd men of business are not slow to 
recognize the fact that the merchants 
who are readers of an up-to-date trade 
papei are the biggest buyers of goods. 
We teach the merchants how to sell 
mole goods, and if they sell more, it 
stands to reason they will buy more. 
Many travelers, with the endorsation of 
the houses they represent, not only put 
in a good word for The Grocer, hut of
ten send us in the names of new sub
scribers. One such friend, in writing in 
to us. says : "I do what 1 can towards 
getting subscriptions for you, though as 
far as I can see your paper is to be 
found in most stores of any con
sequence.’

One of the evidences of the growth of 
The Grocer is to be seen in the fact 
that in our bindery department we have 
been compelled to put in a stitching ma
chine with a capacity one-third greater 
than that of any machines which we 
previously had in our olliee. This is an 
evidence of the growing time which The 
Grocer is experiencing. We have also 
been compelled to increase our editorial 
and advertising staffs as well, so that 
in both men and machines the rapid 
growth of The Grocer is illustrated. 
The Grocer is bigger and better to-day 
than it ever was and at no time in the

history of the paper were so many 
encomiums received from our subscrib
ers and advertisers as at present.

The progress! veness of the French Can
adian merchant is becoming daily more 
and more evident. Not only do the ma
jority of them speak and read Knglish 
as well as the merchants of Ontario or 
any other province, hut they like to do 
so. They feel a natural pride in being 
familiar with the Knglish tongue, just 
as anyone does who is able to speak or 
read a foreign language, and especially 
so as it is of great advantage in their 
business.

Our canvassers in Quebec not only 
meet with a cordial reception but l e 
lind the merchants there gladly become 
subscribers to papers which they tin i 
helpful in up-to-date business methods. 
It is not surprising therefore that The 
Grocer is now read extensively by en
terprising French Canadian merchants.

Nor is Lower Canada the only place 
where The Grocer is read eagerly every 
week. Our circulation in the great 
Northwest is limited only by the growth 
of the development of the country. Our 
subscription canvassers are keeping close 
tab on every new place of business open
ed uj) and rarely fail to obtain a new 
subscriber

A careful comparison with late issues 
of the mercantile reports shows several 
more names on our lists than the 
agencies give as being in business.

To merchants in this scattered coun
try where commercial travelers are not 
so numerous, a good trade paper is look
ed upon as a necessity to their business 
and they subscribe accordingly.

One of our subscription men, Mr. Alex. 
Wales, is now on his regular trip cover
ing Ontario. lie has been authorized 
not to refuse any money, So you will 
feel quite safe in paying your subscrip
tion to him. lie will also lie glad of 
any new names you can tell him of.

• * •

The offices of The Grocer in Montreal 
have been greatly enlarged and improved 
lately to make room for additions to 
the staff. The floor space has been more

than doubled, neat partitions dividing 
the various departments, while a c. v 
reception room is being lilted up i,,r 
the use of our friends. Tables ami 
writing materials, and access to h, i, 
trade publications of all sorts are here 
placed at the disposal of any of our 
visitors in the trade, who will he made 
heartily welcome. Information is also 
cheerfully furnished on any trade sub
ject. Come and see us any time you ate 
in Montreal.

EXTENDING BUSINESS
KATTRAY & SONS, commission 

. merchants, of Quebec, have 
opened an office at 1 111 Coris- 

line Building, Montreal, from where 
they will direct their import and export 
business. The Montreal office will he 
managed by Mr. I). .1. Rattray, win, 
lias just returned from an extended 
European trip, during which lie visited 
the principal cities in England, tsn.i- 
land, Belgium, Holland, Denmark. Ger
many, Austria-Hungary, (Reece, Sicily, 
Italy, France and Spain, meeting iheir 
connections already established and 
making new ones. In establishing new 
connections Mr. Rattray took particu
lar care to assure himself of the respon
sibility of I be different firms, and al
though some of the shippers may In un
known to the trade, there is no doubt 
that any orders confided to them u ill be 
tilled with care as to quality and every 
other particular.

Amongst I lie linns represented by I). 
Rattray & Sons might be mentioned the 
Salt I'nion Ltd., of England ; Armour & 
Co.. Chicago; John Walker &. Co., sugar 
refiners. Scotland; A. T. Zini, l'alras, 
Greece; Jose Reira, Dénia, Spain : Al
bert Dickinson Seed Co., Chicago : Aus

tralian Meat Co., England and Aus

tralia: Juan l.lopis, Reus, Spain ; A. 
Russo & Co., Sicily, filberts ; DaCosla A 
Co., Barbadoes. molasses and sugars; 
Machonociiie Bros., Ltd., London. Eng.. 
etc., etc. For most of these firms they 
are sole Canadian agents, while others 
are represented for specified disl riels. 
They confine their business to the 
wholesale grocery, provision and drug 
trades exclusively, and we have no 
doubt it would be in buyers’ inteiv.-ts 
to communicate with I>. Rattray & Sons 
for quotations on imported sugars, rices, 
dried fruits, etc, before ordering else
where.

Tn addition to lines mentioned above 
they are large exporters from Quebec 
of local products, such as maple sugar, 
balsam, seal, whale and cod oils, pickled 
lish, etc., etc.
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HENRY WARD BEECHER
never appeared at his best unless fortified with a cup of good coffee. His 
lecture manager gives an amusing account of their ingenious efforts to get 
good coffee for the great preacher just before each lecture, and states that 
there was a marked
difference be- It is easy
tween Mr. to get

the

11 f(/([
coffee, I flij/jlf

the
without. u&rv*^ famous

to

Coffees.
uSeal Brand ”

In i-lb. and 2-lb. Tin 
Cans (air tight).

Other high grades in ! 
richly colored parchment 
bags (moisture proof). j
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5END BACK TO U5
EVERY POUND OF

Ceylon Tea you have in stock, if it’s not giving 
you better satisfaction than any other Tea you
ever handled. We will pay the freight. No 
Grocer need have any “ dead stock ” of 
“SALADA” in his store. There are enough
“DEAD ONES.” •• SALADA,” Toronto and Montreal.

ASK F" O R THE

Australian Meat Company’s

EXTRACT OF MEAT.

am—a\o
RAMORNIE BRAND

>V,,% till

SUPPLIERS TO THE BRITISH ADM I R ALT V A N J) WAR OFFICES.

D. RATTRAY & SONS
CANADIAN AGENTS

1 10 Dalhousie St.. QUEBEC. 110 Coristine Bldg., MONTREAL,

SALADA
BRANCHES and 

AGENCIES
•

Toronto.
Montreal.
St. John.
Halifax. 
Winnipeg. 
Vancouver 
New York. 
Boston.
Chicago.
Buffalo.
Detroit.
Pittsburgh
Cleveland.
Philadelphia
Washington
Indianapolis
Hartford.
Duluth. .Min
Jersey City
Milwaukee.
St. Paul. Mm 
Richmond, \ 
Jacksonville i'a, 
Rochester. 
Norfolk, Yu. 

Scranton, l'u 
Portland, M- 
Baltimore, Md 

Denver, Col 
Minneapolis 
Atlanta, « iu.
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ONTARIO MARKETS.
Toronto, May 111, 10(14.

Groceries.

T
ill-', grocery trade during the 

week under review cannot be 
said to have been more than 
fair. Navigation has opened 
and shipments billed for up- 

lake ports will be completed this 
,,rk. One reason assigned for the gen
ial slackness in trade is that farmers 

an- loo busily engaged in their Spring 
..prrations to do trading to any extent. 
The situation, however, is not abnor
mal. trade being usually ipiiet at this 
lime of the year, tad lections are only 
lair. Sugar is firm and has advanced 

all round since last quotations. Can- 
,,,.,1 goods are linn and in brisk demand, 
particularly canned fruits and pré
servés, while beans* are scarce. The 
molasses and syrup markets are strong, 
with supplies comparatively scarce, and 
New Orleans tending to show an ad- 
auce. The tea market is quiet, with 

low grade Indians and Ceylods dearer 
,,s a result of the increased tea duty 
mid not available locally at the present 
-lime. Coffee continues steady with the 
exception of Wins, which are still excep
tionally high, with very little trade do
me. The spice market is quiet, with 
a slight advance reported in cloves and 
another expected in ginger. The only 

. aline in foreign dried fruits is the uii- 
i.,nahle report that has come to hand 
inerning the coming crop of Oregon 

I>i unes.
CANNED GOODS.

Trade in canned goods continues 
■icady, with linn prices ruling, the ten
dency being, if anything, toward a 
quieter market. Corn and peas are par
ticularly firm and in brisk demand. 
there is also a big demand for canned 

I rnils and preserves. Stocks of canned 
lobsters are almost exhausted, and the 
new supply will not arrive until next 
month, lteans in 2-lb. sizes are prac
tically exhausted. A new variety of 
waxed beans, put up in 1 1-2-lb. tins, 
has appeared on the market. These 
goods come in cases of 100 tins, and 
arc put up like French goods. A nov
elty in the canned goods market is Cali
fornia ripe olives, which are seen this 
week for the first time. The flavor of 
l he ripe olive is somewhat similar to 
ihat of the green article, only it has an 
additional rich nutty flavor and the fruit 
is full of olive oil. We quote the fol
lowing prices :
Apples, 3 s.................................................................  0 90

" gallons.................................................................... 2 20
Asparagus............................................................................. 3 50
Beets, 2*s................................................................................ 0 90
Beets, 3’s................................................................................ 1 00
Blackberries, 2’s..........................................................  150 1 70
Beans, 2’s...................................................................... 0 90 1 10
Corn, 2 s................................................................................. 1 20

Cherries, red, pitted, 2's .................................................. 2 20
“ white....................................................................... , 2 40

Peas, 2’s......................................................................... 0 97à 1 4o
Pears, 2’s........................................................................ 145 160

“ 3 s.......................................................................  1 90 2 10

3'a..............................................................  2 25 2 40
Peaches, 2's................................................................... 1 55 1 70

" 3’g..........................................................  2 45 2 60
Plums,green gages, 2 s............................................... 1 10 1 40

“ Lombard...................................................... 1 00 1 30
“ Damson, blue.................................................. 0 95 1 25

Pumpkins, 3’s.......................................................................  0 95
" gallon................................................................  2 50

Rhubarb, 3’s..............  ......................................................... 1 80
Raspberries, 2’s............................................................ 1 40 1 60
Strawberries, 2 s..........................................................  1 40 1 60
Succotash, 2 s........................................................................ J 00
Tomatoes, 3's....................................................................... 1 12
Lobster, tails......................................................................... 3 35

“ 1-lb. flats.......................................................  3 50 3 70
“ 4-lb. flats.......................................................  1 90 2 00

Mackerel.......................  ............................................. 1 00 1 25
Salmon,sockeye, Fraser...................................................... 1 «5

" “ Northern......................................  1 65 1 75
“ Cohoes................................................................ 1 15

Chums............................................................................ 0 9o 1 00
Sardines, Sportsman J's..................................................... 0 15

" à a....................................................  0 23
" Portugese fa......................................... 008 010
• P. AC., 'is.. .........................................  0 25 0 27
“ P. A C.. à s............................................  0 35 0 38
'* Domestic, i’s........................................... 0 033 0 04
“ •• | s..............................................  0 09 0 11
“ Mustard, x size, cases 50 tins, per 100.... 8 00 9 00

Haddies.................................................................................. 1 00
Kippered herrings, domestic..................................... .... J 00

*• “ imported........................................  1 45 1 oo
Herrings in tomato sauce, domestic........................  1 00 1 10

“ “ “ imported........................ 1 45 1 o5

SUGAR

The sugar market has put un further 
strength during the past week, and 
there have been considerable sales of 
raw sugars at prices recording an ad
vance of fully 1-12. At the close of 
the week the Arbuckle refinery purchas
ed from 1 liA.tMIO to 140,000 bags of Cub
ans on a basis df 2 l-2c for Do test, 
which is equivalent to a duty-paid price 
of .*11.87 for 96 test. Following this large 
business, the market has assumed a 
quieter phase, although the firmness is 
fully maintained. Refiners are naturally 
indifferent buyers, especially of near-by 
sugars, but sellers ate not pressing 
sugar for sales, and are holding for a 
further 1-1 tic advance. Business would 
lie possible at 2 l-2c, c and f, for basis 
Ofi, but at this there are no sellers. 
We hear of sales in Cuba to dealers 
there at prices equal to 2 5-8c, c. and £., 
New York, for basis 9ti, and it seems as 
if these prices would he realized in the 
near future.

Kuriqie has made further advances, 
and <88 per cent, beet is now quoted at 
9s II .1-4(1 for both May-June ship
ment. It is believed that V. S. refiners 
will soon have to enter European mar
kets in proportion as available sup
plies of Cubans become more restricted, 
in which event the market will move to 
a still higher level. Refiners’ require
ments for meltings until October 1 are 
estimated at 840,000 tons, and of this 
probably 965,000 tons will be from 
Cuba, 11.15,000 tons from the Sandwich 
Islands, Porto Rico, the Philippines, the 
West Indies and jobbers. To these esti
mated receipts of 700,000 tons add total 
stock in U. K. four ports, May 12, of 
201,988 tons, thus giving an estimated 
supply of 901,988 tons. Refiners’ work
ing stock on October 1 should be at 
least 150,000 tons, which would leave a
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balance available of 751,988 tous; this 
deducted trom estimated requirements 
would leave a deficiency of 88,012 tons 
to be obtained principally from Java 
and Europe. These figures are culled 
from Willett’s & Cray’s weekly circular 
of May 12, and those of Cuban estimates 
are based on total production of 1,190,- 
000 tons. Should the crop turn out short 
of this, the above deficiency will have 
to be correspondingly increased. By 
some it is believed that this year’s Cub
an crop will barely exceed that of last 
year, which was 998,878 tons.

There is a very strong undertone to 
the market, and indications are favor
able to sellers. Receipts at C. S. At
lantic ports for the week ending May 
12 were 52,609 tous, with meltings 
19,000 tons, leaving a total stock in all 
hands of 201.998 tons. Combined stocks 
of 1 ni ted States and Cuba for the same 
week show a decrease, as compared with 
the corresponding week last year, of 
201.57.2 tons, and there are further indi
cations that the Cuban campaign is be
ing rapidly brought to a close, fifteen 
central factories having closed down 
during the week undei* review, making a 
total of forty-two centrals which have 
ceased operations for the season.

Combined stocks of Europe and 
America at latest uneven dates were 
9,245,988 tons, a decrease of 192.280 
tons, as compared with the sam* time 
last war.

The *etilled market has responded to 
the strength of raws and on Mi inlay. 
May P.i. all American re liners advanced 
prices 5c per hundred pounds; this was 
anticipated by Canadian refiners, who 
advanced the list on the previous Sat
urday afternoon, and we revise quota
tions aeordingly. There is a general 
desire for anticipated requirements, and 
in view of the outlook, this would seem 
to he only wise.
Paris lumps, in 50-lb. boxes............................................... 5 08

“ in 100-lb. *' ........................................... 4 98
St. Lawrence granulated.................................................. 4 43
Redpath'a granulated......................................................... 4 43
Acadia granulated ........................................................... 4 38
Berlin granulated................................................................ 4 33
Domestic beet, granulated, 1902 ..................................... 4 13
Phoenix.................................................................................. 4 33
Bright coffee......................................................................... 4 23
Bright yellow.......................................................................  4 18
No. 3 yellow........................................................................... 4 13
No. 2 “     3 93
No. 1 “   3 83
Granulated and yellow, 100-lb. bags, 10c. less than bbls.

SYRUPS AND MOLASSES.

The syrup and molasses market is in 
a peculiar position this week. There is 
very little New Orleans molasses on the 
market, and the usual West Indian 
stocks have not arrived, leaving sup
plies of West Indian which might serve 
as a substitute for the time lieiug very 
scarce. Prices quoted on New Orleans 
are firm, and another advance is pre
dicted in the early future. One or two 
sales of New Orleans are reported on 
the street for the week under review, 
the test, however, barring their im-
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portation on a big scale. With New Or
leans molasses in such small compass 
in the local markets for any consider
able time the price of cheaper biscuit 
products is certain to become enhanced. 
We (piole the following prices:
Syrups -
Dark..................................................................................................
Mediuui.............................. .......................................  0 30 0 82
Bright .......................................................................... 0 35 0 37
Corn syrup, bbl., peril»—.................................................. 0 023

1 Mils “ ........................................................  0 026
“ kegs “ ........................................................... 0 03
“ 3 gal. pails, each ................................................ 1 30
“ 2 gal. “ “ ...............................................  0 90
" 2-lb. tins (in 2 do/, case) per case....................  1 90
“ 6-lb. 44 (in 1 “ ) “   2 35
“ 10-lb 44 ■ (in l 44 ) “   2 25
“ 20-lb. 44 (in ! •' ) “   2 10

Molasses-
New Orleans, medium................................................ 0 25 0 30

44 •* i bbls.......................................  0 27 0 32
open kettle............................................  0 45 0 50

Barbadoes..................................................................... 0 35 0 40 j
Porto Rico......................................................................  0 35 0 40
West Indian ............................................................  0 32 0 35

.Maple syrup
'Imperial qls............................................................................ 0 274
1-gal. cans.....................................................................  0 95 1 00
5-gul. cans, per gal.................................................................. 1 00
Barrels, per gal...................................................................... 0 75
5-gal. Imp. brand, per can.................................................... 4 50
1-gal. “ per case.................................................... 5 10
i-gal “ *' .................................................. 5 60
Qts. “ “ .................................................. 6 00

TEAS.

The tea market continues steady and 
(pliet at lirm prices, low grade teas be
ing particularly linn. All teas are in 
fair demand and fairly good volume. 
No low priced Indians or Ceylons arc 
to be bought at the present time, the 
lowest price being 1 tic.

Latest London reports say that sales 
for Indians have passed with fair de
mand and little change to note. Up to 
7d the recent advance was well main
tained, but above this price there was 
some irregularity and an easier market. 
Pekoes from 7d to 7 l-'Jd were in com
paratively large supply and mostly 
tended in buyers’ favor, as did broken 
Pekoes from 8 to ltd. Fine tippy lines 
of this grade, however, kept firm. The 
position continues to gain in strength, 
stocks of all black tea now standing at 
78,000,000 lbs., no less than 0,000,000 
lbs. below what it was a year ago.

Telegrams from Calcutta say entries 
for export to the United Kingdom for 
April were 111,0(1^ lbs., whereas during 
the same month in 1008 they were ‘243,- 
000 lbs. Immediate crop prospects on 
the whole are reported fair, but April 
has mostly cleared with poor outturn.

In Ceylon, bidding has been strong, 
with prices generally showing a harden
ing tendency for common to fair kinds, 
while for standard and finest, rather 
dearer rates were paid. Medium Pe
koes sold especially well, but broken 
Pekoes ruled rather irregularly. The 
average price was 8d per lb., as against 
7 3-4.1 in 1003.

Colombo telegrams give shipments to 
Great Britain during April at 0,000,000 
lbs. and estimates for the current month 
at' 10,000,000 to lbs. In May
last the exports amounted to 10,‘250,(100 
lbs.

Clearances of all teas from London 
warehouses on which duty had been 
paid were: April 1 30, 1004, 10,070,740
lbs., as against 1,8,580,107 lbs. a year 
ago.

Regarding the possible effect of the 
increased duly on tea, according to Lon
don reports, there can be little doubt
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that the necessary higher retail costs 
will act as a check on, or even cause a 
reduction in, the rate of increase of con
sumption shown in recent years, be
cause this will be the first observed ad
vance in retail prices during modern 
times. However, if producers show 
moderation in plucking and the outlets 
other than the United Kingdom con
tinue to expand as of late, there should 
be little fear of any fail in the aver
age sale value of tea in London
markets.

An uncertain element in the position 
is the tendency recently shown to re
vert to the use of China tea. The gen
eral consuming public have ceased to 
care for China tea, which cannot under 
ordinary circumstances now form a 
large percentage of blends. Its pres
ence, however, in the country in any 
serious volume could not fail to have 
a lowering effect upon prices of Indian 
and Ceylon teas. Our quotations are as 
follows :

Congou—half -chests. Kaisow. Moning,.............. 0 12 0 60
caddies, Pakling................................... 0 19 0 50

Indian—Darjeelinga................  ...............  ......  0 35 0 55
Assam Pekoes......................................  0 20 0 40
Pekoe Souchongs..................................  0 17 0 25

Ceylon—Broken Pekoes....................................... 0 36 0 42
Pekoes.................................................. 0 22 0 30
Pekoe Souchong...................................  0 18 0 25

China Greens-Gunpowder, cases, extra tiret......  0 42 0 50
r' half-chests, ordinary firsts 0 22 0 28 

Young Hyson, vases, sifted, extra firsts 0 42 0 50 
“ cases, small leaf, firsts— 0 35 0 40 
“ half-chests, ordinary firsts 0 28 0 38
“ “ seconds.................. 0 23
44 “ thirds........... 0 16 0 18
“ “ common................. 0 15

Pingsueys—Young Hyson, i-chests, firsts........... 0 28 0 32
'* “ seconds.......  0 18 0 19
\ half-boxes, firsts........  0 28 0 32

Japan—4 chests, tinests May pickings................. 0 38 0 40
Choice................................................. 0 33 0 37
Finest .................................  0 30 0 32
Fine....................................................  0 27 030
Good medium....................................  0 25 0 28
Medium.............................................  0 21 0 23 .
Good common............................................  0 20 \
Common ...................... ............................. 0 19

COFFEES.

The coffee market continues steady 
at firm prices, with the exception of 
Rios. Prices quoted in primary mar
kets are higher than New York quota
tions and as a result trade is very slow. 
The world’s visible supply of coffee lias 
increased materially within the past few 
weeks, there being now sufficient Rio, 
Maracaibo and Santos in sight to last 
twelve months, which would setm to 
indicate that the price of Rios must 
become easier. Speculators are largely 
responsible for the present situation of 
Rios, but the opinion is expressed that 
much further bulling the market will 
be at their risk. We quote the follow
ing prices :

Per lb.
Green Rios, No. 7 ....................................................... 0 081

" " No. 6....................................................... 0 081
" No. 5 ....................................................... 0 08}

'• “ No. 4 .......................................................  0 08J
“ “ No. 3 ................................................ 0 09 0 09
“ Mocha ..................................................  0 21 0 25
" Java......................................................  0 22 0 35
" Santos....................   0 i0 0 12
" Plantation Ceylon.................................. 0 26 0 35
" Porto tttefr;........................................... 0 22 0 25
“ Guatemala............................................  0 22 0 25
“ Jamaica ................................................ 0 15 0 20
“ Maracaibo ............................................  0 16 0 23 «

RICE AND TAf>IOCA.

The nee and tapioca market con
tinues healthy at quotation prices. The 
season for rice shipments is almost 
here, which may have some effect on the
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market. Tapioca is reported p,
easier. We quote the following pri,

Per lb. |.(
Rice, stand. B.............. 0 032 Tapioca, staple.. • 03! i
Patna.................  0 05 0 05J “ double gout .... !
Japan................  0 06 0 07 Carolina rice... ,
Sago.................... • 031 0 04

SPICES.

The spice market continues quiet 
has eased somewhat since last week. \ 
slight advance is reported in cloves, 
advance in ginger is expected. Our q 
talions are as follows:

Per lb. Per;
Peppers, blk.......0 18 0 19 Cloves, whole__ o 25

4 white— 0 23 0 27 Cream of tartar... 0 25 t. ,
Ginger........... . 0 18 0 25 Allspice___ .*....... o 14 -

Foreign Dried Fruits.
The foreign dried fruit markel .

quiet and last week’s prices coiiiii 
unchanged. Advices from Oregon Si.. , 
say that the crops id' Italian pnr - 
have been almost entirely deshox, I. 
with the exception ot those grown m 
upland orchards. The yield is likely ,, 
be reduced to a very small minimum. 
Most of the growers place the estimate 
at one-quarter the regular crop. ( 
quotations are as follows :

PRUNES.

Per lb.
100-llOs.............. 0 04 0 041 60-70b .
90-lOOs................  0 05 0 051 50-608 .
80-90s................. 0 051 0 05? 40-50b .
70-SOs................. 0 06 0 061 30-40s.

Per iti.
. 0 06j •; 07
. 0 07 i) -i7!
. 0 072 u 118.
. o Obi u '*84

CANDIED PEELS.
Per lb. Per II».

Lemon...................  0 10 0 124 Citron 0 15 u 18
Orange.................. 0 11 0 13

FIGS.
Per lb.

Tapneta........................  0 033 Elemes...,
Naturals...............  0 064 0 091

APRICOTS.

Californian evaporated................................ .

PEACHES.

Californian evaporated.................................

CURRANTS.
Per lb. Per 11.

Fine Filiatras__  0 042 up Vostizzas............  0 07 0 ub
Patras...................  0 06 0 064

RAISINS.
Per II»

Valencia, fine off-stalk ........................................... 06J 0 im,.‘
“ selected..  ...............................................  0 07 0 07]
“ selected layers........................................... 0 074 0 (,:•

Sultana.........................................................................  0 064 0 10
Californian seeded, 12-oz.......................................... 0 081 0 011

“ “ 1-lb. boxes.................................. 0 lOj 0 11
" unseeded, 2-crown............. ............................ 0 -174
" “ 3-crown................................... 0 08 0 08$
" " 4-crown...................................  0 09 0 1-»

Per lb.
0 09 U 20

Per It.
. 0 124 «I 15

Per li.
0 084 U 12

DATES.
Per lb.

Hallowees.........  0 033 0 04 Fards..3l fSura.................. 0 03| 0 031
Per 1(.

. 0 Il8i II •

FOREIV.N NUTS.

The demand for foreign nuts, e.q 
chilly ]ieaiuits, continues good. Spain 
peanuts, which appeared on the mark, i 
last week, have taken particularly v■ H 
with the trade, the kernel being full a. i 
of line flavor. We quote the folloxvi 
prices:
Peanuts, green, per lb................

“ roasted *' ................
“ Spanish, green, per lb. 
“ rousted. " ..

Almonds, TaYagona, per lb.......
Walnuts. Grenoble, 44 .........

14 Bordeaux, “ .......
Filbert 8, per 11»..............................
Brazil* 44 ....... . i.................
CJocoanuts, Jamaica, per suck...

Country Produce.
EGGS.

Receipts of eggs have been somewI 
larger during the week, but not suit

4
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Just a word about

“Bee” Brand Goods

Read This—Cut it out, and if you 
have not yet received one of 
our Handsome Hangers drop 
us a postcard anil we will 
mail von one FREE.

Our travellers are on the road with offers which 
should merit your attention.
(i Bee ” brand goods (Starch, Baking Powder, 
Borax, Coffee, etc.) are Handsome in appearance, 
High Grade in quality, and Reasonable in 
prices; good reasons all why every live grocer 
should sell them. Order through your jobber or 
direct from—

SNOWDON. FORBES CEL CO.
MONTREAL.

WVWVWvWWWVWVVWVWWW**VW

First-Class Houses should have 
First-Class Agents

Sandie & Bull
Offices 

Liverpool, England 
9-10-11 Victoria Bldgs., 

and 18 Temple St.

and Warehouses
London, England

12 Idol Lane, Eastcneap. 
and 29 Tooley St.

Wholesale Commission
Import and Export

Merchants

Solicit Correspondence Regarding Hog 
and Dairy Products, Canned and 

Dried Fruits, Honey, Etc., 
and all other Can

adian Pro
ducts.

HOME BAKING POWDER
is a strictly PURE Bakins? 
Powder no adulterant used

If you have a family trade that you value, 
this POWDER will satisfy it in every ease.

Only put up in 2 sizes,
8 oz. and 16 oz.

•Jdoz. vases. Ho/... (u 8-.40 doz.
1 -do/. “ Ui oz.. 01 4.75

1 to 5 vases. 5 per vest, discount.
5 to 10 cases, - 10 per cent, disconnt

K.O It. Montreal.
Agents wanted Write for particulars.

HOME BAKING POWDER CO.,
MONTREAL
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t McGregor - Harris Co.,
33 Pearl St.

Limited

! TORONTO.

X

McGREGOR’S MARMALADE \
“ ABSOLUTELY PURE." J

A st aple art icle in all first-class grocery 
stores will in future be made by Mc- 
Gregor-Harris Co., Ltd., under the per
sonal supervision of Mr. McGregor, the 
originator. For sale by all leading 
wholesale grocers and fruit merchants.

PRICES—Doolittle Quarts, $3.25 ; pound 
jars, $1.50; tumblers, $1.00 per doz. 
F.O.B. Toronto ; Quaker Marmalade, 
Si.70 per doz.

TOBLER’S
SWISS MILK CHOCOLATE

is delicious. Try it.

BROWNE & WELLS. Limited. TORONTO
CANADIAN AGENTS.

FISH and OYSTERS
■WHOLESALE.

The F. T. JAMES CO., Limited
76 Colborne Street, TORONTO.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Limited
70 and 72 Front St. E., Toronto,

BUTTER-EGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from ONTABIO, 

MANITOBA and LOWEB PB0VINCE8.

Rrterfori,. . . . . . 4 Co.
Wholesale Produce Merchants.

TORONTO.

dent to effect prices for the moment. 
The level is, however, less linn, and 
another week will doubtless see a fall
ing off. Pickling is being carried on 
to a small extent in outlying districts, 
hut 1< cal dealers will not risk it. The 
demand is brisk, but at last the supply 
appears to lie outstripping it. Lower 
prices and pickling ciyinot lie long de
layed now. There is still little pros
pect of short stocks of pickled goods 
for the cold season. In New York, 
Chicago and a few other larger cities 
in the I'nited States, eggs are much 
more plentiful than they were last year. 
April was reported very short, hut the 
extra receipts of May have more than 
made up for it. The prices this week 
are 14 to 15c, with the former price 
more frequent than the latter.

APPLES.

A quiet market in evaporated apples 
is reported, with last week’s prices un
changed. Our quotations are as fol
lows:
Eva)M>ruU:<l apples, per lb................................................ (T'Ufi.i

MAPLE SUGAR AND SYRUP.

Trade in maple sugar and syrup con
tinues quiet and steady. Last week’s' 
prices remain unchanged. We quote 
tlie following prices :

Per lb.
Maple sugar, 30-lb. boxes...................................................... 08

“ syrup, wine gallon, j>er tin.................................... 0 75
“ “ imperial gal. per tin....................................... 0 90

BEANS.

The bean market is beginning to show 
some signs' of life. As predicted in 
last week’s report, beans have already 
become firmer, although the change is 
not sufficient as yet to alter quotations. 
We quote the following prices :
Beans, mixed, per bush...................................................... 1 40

“ prime. “.............................................................. 1 50
“ handpicked, per bush.................................. 1 65 1 75
“ water-stained " .............................................. 1 00
“ Lima, per lb....................................................0 U5£ 0 06j

HONEY

The honey market contains no new 
features for the week. Prices are un
changed and trade is quiet. Current re
ports regarding the shortage of the com
ing honey crop owing to the late Win
ter having killed off a large percentage 
of the bees, seem to have been well 
founded. We quote the following 
prices:
Honey, extracted clover, per lb............................... 0 06J 0 07*

“ sect ions, per doz  ..................... ..........  1 50 2 00

Fish.
The lisli market is becoming more 

brisk as the season advances, with trout 
and white fish moving more freely than 
last week. Mackerel are down He in 
price, while lake trout are He easier. 
Although navigation has opened, sup
plies of lisli from the upper lakes have 
not begun to come plentifully a> yet. 
Lake herring are on the market for the 
first time this season. Our quotations 
are as follows :
Flounders, per lb...............................................................  0 06
Halibut, “ ............................... .............................. 0 12
Sea salmon, “ ............................... ............................. 0 18
Whitefish, fresh caught, per lb................  O' 12
Ha-l<loek “ per lb.........................................  0 07
Cod, steak “ “   0 P8
Perch “   0 06
Mac kerel, fresh, j>er fish.................................................. 0 22
Trout, lake, per lb............................................................. 0 19
Herring, lake, per lb...................................................... 0 05
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Green Fruits.
There has been a brisk demand i 

green fruits Of all descriptions, es| . 
(daily pines, bananas and strawherri, 
during the week under review. I , 
orange trade has improved during i • 
week, navels being now relied on Far 
ly, although desirable sizes are not 
be bad. Valencias are nearly out of i 
market : fruit dealers say stocks hu 
not kept particularly well. Stocks i 
oranges from Verdilli and Messie i, 
Italy, will arrive shortly for the Sin., 
mer trade. Lemons are in good ii 
inand ; stocks of November cut leniu, > 
will he on the market next week ; t,
Iiist fruit steamer from Mediterrane, u 
ports has arrived in Montreal and I, , 
cargo of lemons will he sold at auction 
mi Saturday, May 21. These lemon- 
are considered the best Summer lemon- 
available, being cut regularly in N 
vember <>: every year, cured and stored. 
They are sorted and tlie finest duality 
shipped the following May to Amerii-.i. 
There lias been a marked advance m 
pineapples owing to increased denumd 
and the fact that arrivals on the Im ii 
market lia\e been comparatively Imln 
during the week under review. |{ulli,- 
prices for pines in New York are .-till 
higher. Florida tomatoes have ni.-o 
shown a considerable advance, ike 
main reason being the fact (hit it i> 
now between seasons, the Texas crop 
not having arrived as yet. St rawherri. - 
eased 2c during the week, but lime 
again recovered their former strength, 
so that last week’s (imitations rule 
again this week. Our quotations are es 
follows :
California navels, per box ............  2 75 3 50
Messina lemons, new, 300's, per box....................... 2 75 3 m)

" “ 360's, per box........................  2 25 2 50
Valencia oranges, 420 case.........................................  5 00 5 :.n
Valencias, large, per case .........................................  6 00 ti 50
Havana pineapples, per crate.................................. 3 50 I mj
Bananas, large bunches................................  1 75 2 .25
Bananas red, per bunch ................................   1 50 2 50
Apples, per bbl...................................................................... 3 to
Almeria grapes, per keg......................................................  7 .«»
Florida tomatoes, per crate ..................................... 2 50 3 m)
Cranberries, Jersey, per bbl.............................................. 5 ;

“ Budd’s longkeepers ....................................... 7 mi
Limes, per box ....................................... . ..................... l
Strawberries, North Carolina, quarts...................... 0 15 0 17

Vegetables.
The vegetable market lias been quid 

during the week under review. I’ol.
toes are not so scarce as they wen 
farmers having been able to delivei 
supplies since the completion of -eediu 
operations. Reports of stocks liein 
used up in the country appear l<> Inn. 
been slightly exaggerated, although ll.' 
fact remains that potatoes are scarce 
Canadian onions, red cabbage and hen - 
are out of the market. Parsnips and i-ai 
rots are now within very small eoiiipas- 
(ireenliouse rhubarb lias been large I 
supplanted by out-of-door stuff, and 
easier in price. Asparagus and (iicim 
hers are easier in price by 50c and Oti 
respectively. Green cabbage and xvaxi 
beans are each 75c higher. A hri- 
(lemaiid for green stuff continues. Tin 
market for Bermuda and Egyptk' 
onions is fair and quiet, dealers being 
prettv well stocked. Our quotations ar. 
as follows:
Cabbage, per doz................ ........................................
Potatoes, per bag........................................................
Potatoes, per bag, car lots............ .........................
Egyptian onions, per sack............  .........................

0 75 1 00 
1 25 1 3 
1 00 1 1 
3 00 3 2

590479^^
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Teas, Groceries, 
Provisions, 

Wines and Liquors.
The Largest Stock. The Greatest Variety.

OUR POLICY.
Low Prices. Quick Turn Over.

Big Business.

A few trial orders will convince you of

OUR RELIABILITY.
Best Equipment. Competent Staff. 

Perfect Organization.

Hudon, Hebert <8» Cie
Importing Wholesale Grocers and Wine Merchants

MONTREAL
The Most Liberally Managed Firm In Canada.
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Bermuda onions, per hush crate.......................................... 2 00
Bunch lettuce, per doz. bunches....................................... 0 30
Radishes, per doz. bunches.................................................  0 50
Mushrooms, per lb.....................................................    0 75
Mint, per doz bunches......................................................... 0 30
Parsley. “ “     0 20
Sage, per doz........................................................................... 0 l._»
Savoury, per doz.................................................................... 0 lo
Carrots, per bag...................................................................... 1 25
Parsnips, per bag..................................................................  1 2o
Artichokes, per bush............................................................. 1 00
Yellow turnips, per bag............................................. 0 35 0 40
Leeks, per doz......................................................................... 0 40
Rhubarb, outdoor, per lnmdlt ....................................... O’25
Green onions, per doz................................................ 0 10 0 12
Green house water cress, per doz..................................... 0'25
Green cucumbers, per bush, hamper....................  2 50 3 25
Green cucumbers per doz......... ................................... . 0 60
Asparagus, green house, per doz............................. 0 75 1 00
Asparagus, American, per box, (of 2doz.)....................: 1 50
Florida spinach, per bush, hamper. :....................  0 75 1 00
Florida new potatoes, per bill.......................................... 6 50
Green peas, per bush......................................................... 1 50

“ cabbage, per ease............................................ 2 50 3 00
“ beans, per bush................................................. 1 75 2 00

Waxed beans, per bush...................................................... 3 00

Seeds.
Now that Spring seeding is practical- # 

I y completed, quotations in clover and 
timothy are withdrawn from the mar
ket. This is an unusual season foi corn, 
supplies suitable for seed stocks being 
scarce and likely to become exhausted 
earlier than usual. For this reason 
intending buyers will do well to stock
up early. We quote I he following 
jn ices on corn :
Com, Dent varieties, per bu. of 56 lbs................  0 85 1 00

“ Flint - ’• “ ................  1 15 1 25

Grain, Flour and Breakfast Foods.
GRAIN.

The wheat market does not exhibit 
much change for 1 he week, except that 
Manitoba wheat is higher. Manitoba 
No. 1 hard being le limier; northern 
No. I. 2 1 -2c tinner, and northern No. 
2. from d to ,'i 1 -2c firmer. Oats are 
l-2c easier. Our quotations are as fol
lows :
Manitoba wheat. No 1 hard, per hindi, Toronto. 0 Hi (I 971. 
“ “ Northern No. 1 “ “ 0 % 0 96?.

.. •• •• No. 2 “ “ 0 93 0 93$
Red, per bushel, on track Toronto ........0 98 0 99
White " “ “   0 98 0 99
Barley ................................... ............. 0 46 0 50
Oats " " “   0 35k 0 36

Buckwheat “ “ *'   • • •. £ cl
Rye, per bushel, “ ............. 0 64 0 bo

FLOCK.

The Hour market has livvii brisk dur
ing |he week imdvr review, with last 
week's quotation priées imehange<l. 
Wheat has advanced, but as yet tlu Hour 
market is imatïeelvd. We quote the fol
lowing priées :
Manitoba wheat patents, per bbl 
Strong bakers 
Ontario wheat patents 
Straight roller

4 75 5 00 
4 50 4 75 
4 60 5 00 

. 4 50 4 60

BKFAKFAST FOODS.

The demand tor breaklast loods eon- 
tinucs hciillhy nl qunlulimi prices. Ow
ing- tu the milder went her the demand 
I'm- wheat cereals has increased. We 
quote the following prices:
Oatmeal, standard and granulated, cartels, on

track, iter hlil............................... ■ • .................. ^
Rolled nais, standard, cartels, per bid., in bags........... * Ml

h •• “ “ “ inwpod............ 4 75
. •• “ “ for^rfoïïen lots ---- 4 90

Rolled wheat, per 100-lb. bid..............t........................... 3 00
Commeal................................................ \............................
Split peas.............................................. ............................ 3 7=

“ in wood.............................../............................ * w

Hides, Skins and Wool.
The market is lively this week. Sheep

skins have gone up 10c, and pulled 
wools, stqier, have advanced 2c per lb. 
Other lines are unchanged. We quote :

HIDES.
No. 1 green, per lb................................................................  0 08
“ 2 “ "   0 07
" 1 “ steers, per lb...............................................  0 08£

2 “ “ “ ........ .......................................  0 07$
Cured, per lb...........................................................................  0 08$

CALFSKINS.
Veal skins, No. 1, 6 to i* in. inclusive......................... Oh

......................... 2 ....................... ......................... 0 09
*• “ " 1 15 to 201b “   0 10
...........................2 “ " .......................... 0 08

Deacons (dairies), each....................................................... 0 65
Sheepskins...................................................................  1 00 1 25
Lamb skins.............................................................................. 0 30

WOOL.
Unwashed wool, per lb.............................................. 0 09$ 0 10
Fleece wool, new clip, per lb............................................ 0 16
Pulled wools, super, per lb........................................  0 18 0 20J

“ " extra “ ...................................... 0 20 0 22

QUEBEC MARKETS.
Montreal, May 19, 1904.

Groceries.

IMPROVEMENT in all lines of gro
ceries has been marked this week. 
Everything seems In lie moving 

briskly. Some jobbers report, of course, 
that things arc quiet, hut all the big 
merchants arc busy and collections have 
been good all over. The activity of 
sugar has featured groceries this week, 
it having advanced another 5c. A larger 
volume of goods is moving everywhere 
than last year at this time. There has 
been a heavy trade in canned goods for 
future delivery, with perhaps tine ex
cept ion, tomatoes. Spices are in good 
demand. Tea is quiet and firm. The 
coffee market in Brazil is reported 
slightly weaker. To the surprise of 
most people eggs advanced slightly yes
terday and no doubt will remain firm 
until supplies increase. In dried fruits 
currants still hold the strong position 
indicated last week, and from abroad it 
has been learned l here has been a de
cided advance for good sound fruits. In 
green fruits great interest is being tak
en in the two first auction sales of 
Mediterranean fruits, which take place 
Thursday and Friday, May 19 and 29. 
New potatoes are selling comparatively 
freely at $7.59 a barrel, and asparagus 
is bringing $1 for very small baskets. 
The trade in canned goods might he de
scribed as quiet. .Jobbers have been 
making extra purchases, anticipating the 
Summer sea shore and country trade. 
The disposition would seem to exist 
amongst buyers to limit purchases to as 
small a quantity as possible. The 
scarcity of corn is still commanding con
siderable attention. In molasses lower 
prices may be expected. Of course all 
lower grades are governed liv Harhadoes 
molasses. This trop seems to lie in ex
cess of former years; there is, however, 
a good distributing demand to whole
sale houses. From abroad it is report
ed that lower grades of Muscovado mo
lasses from the cast end district of 
Porto Rico, which have generally come 
to Canada, are being pressed for sale 
in the V. S. Regarding coffee, there is 
a general opinion despite the alarming 
talk regarding the failure of the crop 
that very likely there will he plenty of 
coffee to supply the demand’. However, 
coffee is going to he interesting. AH 
kinds of fish are coming in freely, and 
prices have fallen considerably. Lake 
trout is in, and white fish, also dore, 
brook trout, and dressed hull-heads. 
Fresh halibut has dropped to 9c.

SUGAR

Continued strength in the f,,r. „
markets for raw beet sugar, eon ,| 
with the advance in price for reliini i. 
New York, has strengthened prices 
cally, so much that refiners have mat ■ i| 
5c per hundred advance on all gm- 
A fair demand has been noted from || 
sources and a nyideratly active busi: s 
is doing. This places extra gramil, ,| 
at $-1.35. We quote :
Granulated, bbls.............................................................. s,

“ 4-bbls.......................................................... 4 i,
“ bags.............................................................  4 ■)

Paris lump, boxes and bbls— ..................................... 4 -
“ *' l-boxes and l$-bbls..................................... 4 t

Extra ground, bbls.......................................................... 4 .}
*’ “ 50-lb. boxes........................................... 4 ,
" “ 25-lb. boxes...........................................

Powdered, bbls.................................................................. 4 ,
1 50-lb. boxes..................................................... 4

Phoenix............................................................................... 4
Bright coffee....................................................................... 4 -

“ yellow....................................................... ............ 4
No. 3 yellow........................................................   4 ,
No. 2 ‘ .......................................................................  3- ,
No. 1 " bbls..................................................................  3 a
No. 1 “ bags.................................................................  3
Raw Trinidad..................................................................... 3 ,
Trinidad crystals....................................... ......... ;............ 3

SYRUPS AND MOLASSES.

The demand has been steady mi 
syrups and molasses, and the prices ,,i 
tiie past week have been maintain* il 
Lower grades of Hie black strap onli-i 
seem to be scarce, ami as early arrivals 
are expected from Harhadoes, all grades 
may be expected to weaken. The rmp 
at Harhadoes seems about 75 per t-ei.i 
larger than that of last year, heure n 
is only reasonable to expect a weaken
ing of prices. We quote :
Barbadoea, in puncheons....................... 0 27

“ in half-barrels..................... 0 3u$
0 35

Antigua.......................................................
................. 0 45

0 37
0 48

“ T-bbls........................................
“ {-bbls.........................................
" 38$-lb. pails.............................
“ 25-lb. pails..............................

.................  0 02* 0 03
0 03
1 30
0 90

^bbls. ..........................................

Cases, 2-lb. tins, 2 doz. per case..........
“ 5-lb. “ 1 doz. “ ...........

1 90
2 35

“ 20-lb. “ i doz. “ 2 10

COFFEE.

Coffee is still interesting and I lie saim- 
uneasiness is fell in the market. Fnuii 
Brazil reports point to poor crops II* 
eeipts at Santos are reported largo 
than anticipated. The last estimates *>i 
the next .lava crops, as reported M 
Jas. Cook & Co., of London, Engl.ii 
are as follows : “(lovernnieii! (.lav. * 
lift,999 piculs; (Liberian) 15,999 picul 
private (Java) 132,999 piculs; priva'. 
(Liberian) 120,999 piculs.” Reports slum 
that at Rio and Santos stocks are .* 
I rifle larger than at the same dale !.. 1 
year, and are daily showing a décria 
lu Europe stocks seem lo lie aim* 
equal to the same date last year Is 
liveries have been small for about tin 
months past. Experts report that In; 
ers will be wise who have a full stock 
good roasting coffee bought before i* 
crop of 1904-05 arrives, and the prol* 
bilities are that such stock will i 
found very desirable property. "■ 
quote :
Good cucutas 
Choice “ 
Jamaica coffee.

Mocha .......... .
Rio.................

0 10 0 i
0 ID 0 i
0 10$ 0 I
0 18 o 
0 16 0 i 
0 08 O'

TEA.

Tea is steady and quiet, but interest 
ing. Little trade has been done in >'
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Cables: “CLARKFRED.” A. B. C. Code 4th Ed.

Clarke & Macdonald,
BROKERS,

Millers and Manufacturers* Agents.

OFFICES AND SAMPLE ROOMS

jo-33 Métropole Building, - - Hollis Street,

HALIFAX, CANADA.
Correspondence Solicited With First-Class Manufacturing Firms.

Looking for
Agents in Scotland ?
We handle all classes of Canned Goods—Fruits, Vegetables, 

neats and Salmon, Our wide connection and varied experience 
enable us to place large quantities of these goods at favorable 
prices.

Are In a position to buy or receive consignments of Green 
Fruits, especially Apples In boxes. Consignors are assured of 
prompt attention to all shipments and correspondence. Address

WILSON, RONALD & CO.
45 Hope St., GLASGOWa

Stile Agents in Scotland for B, T. BABBITT, New York,

liEO. R. CAMERON.
Brands of Flour :

“North West.” 
“North Land.” 
“Good Luck." 
“Magic.” 
“Star.”

D. McDERMID. JOHN SHIPLEY.

Cameron, 
Shipley & Co.

PROPRIETORS OF

The Collingwood Flour Mills
DEALERS IN

Flour, Mill Fo
COLLINGWOOD, ONT.,

>d, etc.
CANADA.

and Apples
FOR EXPORT

CORRESPONDENCE SOLICITER.

J. B. HAMBIDGE, ,,lme5nt.r,o.
APPLE AND EGG EXPONTEN.

COLD STORAGE. Dealer in all kinds of Produce.

Established 1869. Cable Address, “ Mussoh,” Toronto.

Geo. Musson ôf Co.
COMMISSION MERCHANTS,

Toronto, Canada.
TEAS. COFFEES, COCOAS, SUGARS, 

DRIED FRUITS. SPICES, ETC.
Correspondence

Solicited-

MANUFACTURERS AND SHIPPERS JiEl

u I have an established connection with the whole
sale grocery trade at Toronto and tributary points.

Do you require a representative to secure business 
for you or to distribute carloads of goods ?

I will look after your interests.

JOHN FISHER, Toronto, Canada,
31 CHURCH STREET.

SCOTT & HOGG,
PETERBORO, ONT., 

CANADA.

Exporters of
Eggs. l-

• ssss*

M

TO CANADIAN

FRUIT GROWERS, PACKERS and EXPORTERS
I f you wish to have a share of the ( iennan 
trade iu products which are being im
ported here in steadily increasing quan
tities, write

STICKEL, PAETOW & CO.,
HAMBURG, GERMANY.

Best References Given. Goods handled either on commission 
or for own account.

The Daisy Churn Runs
like a top. Ball hearings. More good 
points than any other churn made.

SOLD TO AND THROUGH THE TRADE.ED
u

Vollmar 
Perfect Washer

Is without a peer anywhere. Time-Saving, Thorough
ness and Ease are its points of merit.
Iron Pumps, Hay Tools, Fssd Grinders, Root 
Pulpsrs, Tread Powers, Pea Harvesters, etc.

Circulars and Catalogues on Application. ^

THE WORTMAN & WARD C0„ Limited
6eo York Street, LONDON, ONT., CANADA.
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CMAS. L. BECKWITH. Secretery.

Capital and Surplus, *1,500,000. Offices Throughout the Civilised World.
Executive Offices: Roe. 346 and 348 Broadway, Rew York City, U.6.A.

. THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeser o mercantile credit. Its business may be defined as of the 
merchants, tty the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilised world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business meliorations 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

------ OFFICES IN CANADA------
HALIFAX, N 8. HAMILTON. ONT. LONDON, ONT.
OTTAWA, ONT. QUEBEC, QUE. ST. JOHN. N.B,
VANCOUVER, B.C. WINNIPEG, MAN.

THOS. C. IRVING, Gen. Man, Western Canada, Toronto.

MONTREAL, QUI. 
TORONTO, ONT.

j^ypjuitiLfr

(^vLcCtuv

Sold by Grocers Everywhere.

Made only by GEO. A. BAYLE, ST. LOUIS» MO.

Dwight's Cow Brand
SODA

(9

LARGE 
PACKAGE

DWIGHTS

50 YEARS.
SSUPEH - C A If b /\O n A

LOW
PRICE.

ESTABLISHED

To avoid disappointment, insist upon having COW BRAND 
in original packages, and don t be put off with cheap, inferior 
substitutions. - . — . .John Dwight & Co., Toronto.

SEND ADDRESS FOR COW BRAND COOK BOOKS FREE
168

May 20, 190-1

invoice way, ycl there has been a eon 
slant demand from wholesale grocer-, 
and tea jobbers for small purchases I'm 
immediate requirements. The consump 
fion throughout the country is steady it, 
almost every section, anil stocks In-lu 
are not large. The general feeling i 
that there is a healthy mil look for tea 
The cables from .Japan and China point 
out that prices will he normal, and Hi, 
war is not likely to affect the shipment 
of lea. Indian leas si ill remain with ., 
strong tone, although no definite quoi 
able change can he reported for any pat 
Iicular grade. Vcylons are strongly in 
sympathy will) the position of Indian 
teas, with a slightly weaker lendenet 
yet the low stocks reported from abroad 
of Ceylon tea would indicate a ven 
strong position. Shipments from Col 
ombo are still on a very moderate scab 
and deliveries are said to be in execs 
of the imports. We quote :
Good to medium Japans....................................... 0 18
Fine to choice Japans...........................................  0 25
Ceylon greens.......................................................... 0 16
Indian greens......    0 18
Japan style China congoes...................................  0 10
Pealeaf and Pinhead Gunpowders ................... 0 23
Coarse to good Gunpowders................................ 0 13
Ceylon blacks..........................................................  0 14
Indian “   0 12

0 2»
0 35 
0 20 
0 30 
0 10 
0 40 
0 22 
0 3u 
0 20

CANNED GOODS.

Not tin* slightest notable change lu 
taken place in canned goods, and lhe »l» 
inand remains steady. Buyers are c,m 
tiously looking after old stocks in ordei 
to get them cleared out in time for \ In 
new. The stoc k of cheap peas is rapid! 
diminishing. Salmon is still maiutan 
ing its strong position, and occupies 
large interest in the trade. With I In 
best consuming months in the year a « ; 
before us, it is likely that presei.i 
prices, while high, will he maintained 
The damage to the asparagus beds n 
California.seems to have been helped o 
in some way, and an easier feeling c\ 
ists, notwithstanding there is still 
heavy shortage in the pack, and prie» 
will rule high. The damage was large I 
confined to one operator, who is report 
ed to have stated that he hopes to mak. 
a pro rat a del i\ cry on his contra»! 
Out side of the lower grades of canin i 
peaches, California fruits remain quiet 
We quote :
Tomatoes............. ............................... ............................ 1 1 .
Corn................................................................................. 1 ! '
Peas..................  .. ............. ..................................  0 87 i i
String beans ................................ ..........................  0 85 0 %
Strawberries, preserved......................................... 1 40 1
Succotash.......................................................................... 1 IHi
Blueberries...................................................................... 1 1"
Raspberries ..................................................................... 1 }■
Lawtenberries, 2s..................................... ...................... 1 -r> *
Raspberries, black...........................................................  1 <
Gooseberries............................................. 7..................... 1 6 >
Pears, 2s.................................................................... 1 52* 1

“ 3s ................................................................... 2 00 2
Peaches, 2s................................................................. 1 63 1 ■

" 3s................................................................  2 574 2
Plums, Ijombard 2s......................................................... 1

“ Green Gage, 2s.................................................. 1 <
Cherries, red pitted, 2s..................................................  2
Raked beans, 3s................................................................ 1 11
3-lb. apples......................................................................  0-"
Gallon apples................................................................... 2 -
2-lb sliced pineapples.............................................  2 00 2>
Grated pineapples............................................................ 2 i
Singapore whole pineapples............................................ 2 I
Pumpkins, per <loz.......................................................... 0
Spinach............................................................................. 1 "u"
Sugar beets..............................................................  0 90 1 I1
Salmon, pink........................................................... 0 90 1 *•*.■

" spring .............................................................  1 >'
* Rivers Inlet red soekeye.................................  1

" Fraser River red soekeye....................... 1 50 1 71'
Lobsters, tails................................................................. . 3 4->

•* 1-lb. flats...................................................... 4 0».
“ i-lb. flats................................................ ..........  2 2.

Canadian Sardines, is.............................................. 3 65 4 ""
California asparagus ............................................... 4 50 5 0"
Asparagustips ...................................................    3 50 3 ,

Foreign Dried Fruits.

Decided interest has been manifest in 
currants, and a first-rate volume of liusi 
ness lias been done at full quotation lift
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lires. The market is firm at the offered 
basis, with an upward tendency, with
out pressure from any quarter. The 
market in Greece has again advanced 
ill rough the week, and advices from that 
quarter indicate the probability of high
er figures. The statistical position of 
currants is decidedly favorable.

Messrs. Watt, Scott «V (ioodacre in 
Ikeir weekly resume report : Currants— 
This article retains its prominence in 
I he list of dried fruits, the strong posi
tion indicated last week being confirmed 
by an advance of Is (id per cwl. for 
good fruit. Sultanas—The absence of 
demand has for the present arrested I In- 
upward tendency of prices; crop reports 
still come forward confirming the prob
ability of a small yield. Shelled Wal
nuts—Continue steady at the advance, 
notwithstanding I lie approaching hot 
weather has curtailed orders for impor
tation. Almonds—The better grades of 
shelled valencias are now exhausted in 
lust hands, and stocks on this side lie 
mg light should strengthen the position 
I'ilberls—Remain as last reported—ab
sence of demand with prices steady. 
Dales—Although the London market has 
stiffened, holders have not changed their 
prices here. It is somewhat remarkable 
I hat the consumption has not been 
stimulated with prices probably the 
lowest on record. We quote :

VALENCIA RAISINS,
Nvw, finest off stalk, lier ill..............................  0 06 0 061
Selected, lier Hi........................................................  0 07
Layers " ...............................................  0 071 0 071

FIOS.
Uomadres, per tapnet.......................................  1 00 1 10
Elûmes, per box, new................................................ 0 90

DATES.
Dates, Hallowees, per lb............................... .. 0 034 0 03jt

CALIFORNIAN EVAPORATED FRUITS.
Apricots, per b........................................................... 0 121
Peaches 11     0 09»
Pears “     0 12$

MALAGA RAISINS.
London Layers................................................ 1 75 1 90
“ Connoisseur Clusters ”.............................. ........... 2 00
“ Royal Buckingham Clusters," j-hoxes.................  1 00
“ Excelsior Windsor Clusters ’’ .............................. 4 25

" “ is .......................  1 25
CALIFORNIAN RAISINS.

Loose muscatels, per lb.....................................  0 071 0 08
" seeded, in 1-lb. packages.....................  0 104

" " in 12-oz. packages ........................... 0 08
PRUNES.

Per lb. Per lb.30-40s............................ ......................................... 0 09
40-50».......................................................................  0 08
50 60s............................................................................. 0 071
60-70»............................................................................. 0 06$
70-80s....................................................................... 0 06
80 90s............................................................................. 0 051
90 100s..................................................................... 0 05
Oregon Prunes (Italian style) 40-50s............................  0 08

“ “ 50 60s........................... 0 071Oregon prunes (French style), 60-70s.................................  0 06$
" “ 90-lOOs.......................... 0 04$
“ " “ 100 120s........................ 0 04

CURRANTS.
Fine Filialras, per lb. in cases............................  0 041 0 05

“ “ cleaned........................... 0 05 0 051“ in 1-lb. cartons...................... 00 6 0 06$
Finest Vostizzas " ........................... 0 061 0 07$
Amalias " ................................................ 0 05$

SULTANA RAISINS.
Sultana raisins, per lb...................................... 0 061 0 08

“ 1-lb. carton.................................. 0 09
Shelled Walnuts............................................  0 19 0 20

Green Fruits.
Green fruits have been comparatively 

quiet, owing to the anticipation of the 
big foreign fruit sales at the end of the 
week. The steamer Kremona whose 
cargo comprises B8,U00 packages of 
fruit, both lemons and oranges, will be

THE GREATEST BARGAINS
are those which appeal so strongly to 
customers that they sell on sight.

The extraordinary sale of

Clark's Pork - Beans ■ Chili Sauce
proves this line one of the

GREATEST BARGAINS ON RECORD.
*4 MONTSERRAT”

LIME FRUIT JUICE
THE STANDARD OF THE WORLD.

Guaranteed 7*£ i»er cent, ('itricity and iTndiluted.

FREE F Ron MUSTINESS AND SEDIMENT.

Evans and Sons, Limited, Montreal and Toronto

CAPSTAN BRAND
High-grad e T omato Catsup

Put up in 10-oz. and 20-oz. bottles of a new design, and is 
very attractive.

This Catsup is far superior to many others and is giving 
perfect satisfaction.

Ask your wholesale grocer for it or see our travellers’ samples.

The Capstan Mfg. Company, Toronto, Ont., Can.

EPPS’S GRATEFUL.
COMFORTING.

IN X-LB. LABELLED TINS. 14-LB. BOXES.
Special ftgente for the eetlre Dominion, C. E- COISO* I SOU, Montreal.

|a Hove Seotle, E. D. ÂDâMS, Halifax. le Meeltebe. BUCH4MI 4 00RD0E. Wlaelpeg,

THE MOST 
NUTRITIOUS. COCOA
Si"1

This design a guar
antee of quality.

THIN CASE LINING PAPER
FOR SHOE CASES cehf‘f£.e%"t0

Canada Paper Co.
ALL SIZES

Samples and 
prices for the 
asKing. TORONTO MONTREAL.

V
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sold <m Friday. It is likely the steamer 
Jacdna, having 60,11(10 packages, will 
also have her eargo disposed of on the 
same day. Naturally there is consider
able interest being taken in these sales, 
as a large number of American buyers 
will In- present. Cranberries are no 
longer in the market, and sweet pota
toes are no longer available. New pota
toes are quite a luxury at $7.50 a b b I., 
hut seem to he in good demand. Cab
bages are selling freely from $2.50 to 
$3 a crate. Strawberries are remaining 
firm at Hie to 20c. Peanuts have gone 
up in price slightly. We quote :
Cocoaimts, per bag of 100.. 
Canadian apples, in bbls...
Pineapples, 24 to case..........

“ 30 to case........
Bananas..................................
Egyptian onions, per lb........
Bermuda onions, crates----
New Messina lemons 300 s

.............................. 360 s
California navels....................
Florida tomatoes, perorate.
Cuvumbers, per doz ...........
Spinach, bbl.............................
Asparagus, per basket ........
Radishes, per doz....................
Strawberries, ql».....................
Peanuts. Bon Ton»................

►Sun brand ........
Diamond C brand

“ Coon brand ..........
New Brazils..............................
New potatoes, per bbl..........
< 'abbage, per crate................
Mushrooms, per lb..................

2 75
3 75

1 50

3 00 
2 70

ô iè

2 50

4 00 
4 50 
4 00 
3 50 
2 25 
0 02 à 
1 00 
2 75
2 50
3 25 
3 00 
U 50 
3 25 
1 00 
0 45 
0 20 
0 12 
0 11 
0 091 
0 071 
0 131 
7 50 
3 00 
U 60

Fish.
Flesh fish arc coming in in large 

quantities now. and from Lake Superior 
white lisli and trout have arrived in 
splendid order, and they have been sell 
ing irevh at Hie. Fresh mackerel sold 
I reel v at life; brook trout at IHc; Un
dressed hull-heads bringing He freely. 
The closed season for dore was over on 
Sundav last, and large quantities have 
come forward, the demand being active 
at Hp-. Fresh haddock has dropped 
half a cent a pound, and halibut is sell
ing at tie. Next week fresh Gaspe sal
mon is due and is looked forward to 
with great interest bv the trade. Lob
sters are in good demand at 10c. We
quote :
Hatldies...............................................................
Smoked herring, per box................................
Fresh haddock, per lit......................................
Pike, “ round.........................................
Halibut, fresh, per lb.......................................
Gaspe salmon, frozen, per lb.........................
Fresh B. C. salmon.........................................
Fresh steak cod .................................................
Lake l rout, per lb...................................."........
Whitetish.............................................................
Lore.......................................................................
Fresh mackerel.................................................
I jobst ers ..................i...............................—
Dressed bullheads .........................................
No. 1 Labrador herring in 20-Ib, pails —
No. 1 Herring, Labrador, per bbl----

“ “ half bbl..............
No. 1 Holland herring, per half bbl...........
No. 1 Scotch herring, “ “ -----

“ “ per keg......................
Holland herring, per keg................................
No. 1 green codfish, new, per 20U lb...........
No. 2 green cod, bbls. 200..............................
No. 1 large green codfish, new, per 200 lb..
Green pollock, bbls. 200 ..................................
Salt mackerel, pail of 20 ibs......................
Boneless cod, 1 and 2-lb. blocks, per II).. 

“ fish, “ “ “
" “ loose, in 25 lb. boxes...............

Boneless fish, in crates 12 5-lb. boxes ..
Pure Georges cod, 40 lbs ...................... >.
Skinless cod, cases 100 lb.................................
B. C. salmon, choice reu, per bbl..............
B. C. salmon, £-bbl...........................................
Marshall s kippered herring, per doz.........
Canadian kippered, per doz.........................
Canadian \ sardines, per 100—.................
Canned cove oysters, No. 1 size, per doz.. 
Canned covp oysters, No. 2 size, per doz .
Standard bulk oysters, per gal......................
Selects...................................................................

.......... 0 074

.......... 0 18

.......... 0 04

..........  0 07

.......... 0 09

.......... 0 15
. 0 16 0 17
.... 0 05

.......... 0 084

.......... 0 084
.... 0 84 

. ... 0 10 
.... 0 IS 
.... 0 08 
0 75 0 85

......... 4 75
. 2 75 3 00
.......... 6 50
.......... 6 50
.......... 0 95
. 0 65 0 75
.......... 7 00
......... 5 00
......... 7 50
.......... 4 00
.... 1 60

.......... 0 064

......... 0 05

.......... 0 044

......... 0 05

.......... 0 71
— 4 75

..........15 00
.... 8 00

......... 1 40

......... 1 00
3 75 4 00 
.... 1 30 
.... 2 25

......... 1 50

......... 1 76

Country Produce.
EGGS.

Kggs ailvaiice.fi in price half a cent 
yesterday, no doubt in sympathy with 
the strong prices being paid in the 
country. Then there was a slight de
crease in the receipts, the number of

cases being 1,961 on Monday. The de
mand for local consumption was very 
good all week, and an active trade was 
done at 1 file for first-class stock, I le
per doz. for second.

BEANS.

Improvement seems to have forsaken 
beans altogether, and quiet hut steady 
describes the market. Sales of choice- 
primes have been made in a jobbing way 
from $1.15 to $1.50 a bushel, and 
primes at $1.10, while car lots of 
choice primes were quoted at $1.10 and 
primes at $1.35.

HONEY.

Honey remains the same, with prices 
unchanged. White clover is quoted at 
13£ to 14c. Extracted white clover re
mains at Hi to 9c in 10 lb. tins, and 7 
to 7£ in 300 lb. kegs. Buckwheat re
mains at 6 and 7c.

POTATOES.

A good trade has been done in pota
toes, and the market remains steady at 
95c to $1 a hag, ex track, and in a job
bing way at $1.05 to $1.10 ex store.

MAPLE PRODl'CTS.

There has been some demand for 
maple goods during the week with 
steady prices. We quote :
Maple syrup, in wood, per lb.....................................   0 053 0 06
Maple syrup, in large tins............................................. 0 80 0 85
Pure sugar, per lb.............................................................  0 07 0 074
Pure Beauee sugar, per lb............................................. 0 U8J 0 09

Flour and Feed.
FLOUR.

The drop in flour reported last week, 
has been firmly maintained, although tin- 
western millers have been reported to 
have cut prices still more. The big 
millers do not expect that flour will re
main low very long, and are not selling 
any more than immediate requirements 
of customers demand. Considerable 
quantities are being exported, but these 
cargoes were no doubt purchased at the 
advanced prices which existed some time 
ago. We quote :
Manitoba spring wheat patents............................................ 5 10

“ strong bakers'........................................................... 4 90
Winter wheat patents..................................................... 5 10 5 25
Straight rollers.................. ............................................. 4 85 5 00
Extra....................................................................................  3 80 3 90
Straight rollers, bags........................................................ 2 30 2 35

FEED.

The feed market remains unchanged, 
the demand has been steady and -trade is 
comparatively brisk, although naturally 
the increase of grass fodder in the coun
try places has decreased the demand for 
dried food. We quote :
Ontario bran, in bulk................................................................ 19 00

shorts......................................................................... 21 00
Manitoba bran, in bags................................................. 19 00 20 00

1 shorts.......................................................................... 21 00
Mouillie................................................................................. 26 00 28 00

OATMEAL.

There seems to he a limited demand 
still for oats and oatmeal, and the mar
ket is quiet. We quote :
Fine oatmeal, bags.................................................................... 2 06
Standard oatmeal, bags ......................................................... 2 90
Granulated “ “ ............................................................ 2 90
Rolled oats, bags........................................................................ 2 55

“ bids.........................................................................  5 30

HIDES.
Hides are still strong in tone and the 

market has ah upward tendency. We 
quote : t
No. 1 beef hides. 
No. 2 “
No. 3 "
Lambskins..........
No. 1 calfskins..

. 0 08 0 
. 0 07 0 07] 
. 0 06 0 
.........0 75
......... 6 11
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NEW BRUNSWICK MARKETS.
•St. John, N.B., May IS, 1904. 

Office of The Canadian Grocer,

I UK animal meeting of the New 
Brunswick Wholesale Grocers’ 
Guild was held this week and tin- 

following officers eluded: A. II. F. 
liamlol|)h, of A. F. Kaudid|di & Sons, 
Fredericton,, president ; Andrew Mai 
eoiin, St. John, vice-president ; Geo. K. 
Barbour, St. John, secretary; A. I. 
Teed, St. Stephen; J. Harris, Moncton: 
W. ('. Cross, of. Hall & Fairweatln-r, 
ami S. Jones, of Jones & Schofield, St. 
John, additional members of the execu
tive committee.

Business is active, though in some 
lines market is depressed, and there are 
those who are looking for low prices. 
The three weak lines are Hour, Califor
nia raisins and cheese. In flour, On
tario grades seem more firm than Aluni - 
tubas. Cheese has proved weak, quite 
a few old being carried over. Kggs have 
also fallen off very- quickly in price. (In 
Hie other hand, sugar continues to move 
upwards. Molasses is firmer ami ad
vices in regard to rice, which has I.... ..
so low, point lo higher figures. Quilt- 
large stocks are held.

The Toronto lire has been not without 
its effect here, our insurance agents hav
ing advanced rates and demanded im 
prnvemciits in our water service anil lire 
department. While the advance is eon 
sidered excessive and has resulted in ;i 
reduction of insurance in tariff anil in- 
i-reased insurance in non-tariff eompan 
ies, the action will have some good el 
feet. It is expected we will have at 
least two chemical fire engines, some
thing needed for a long time, anil al
ready the city has taken steps to get 
expert opinion on its water supply and 
distribution.

Oil—This is rather a quiet time. In 
burning oil a large cargo was landed 
from a tank steamer last week; there 
is Ini! a light demand. Luhrieatings arc 
not as active; prices are quite firm. In 
paint oils, linseeds, while um-liangi-d. 
are easy.. Turpentine tends to higher 
prices. Fish oils are a light stock. Iml 
prices arc rather easier.

Salt—Vpwards of ten thousand hags 
of Liverpool salt were landed ex tin 
Manchester steamer this week. Tin 
next regular steamer will arrive in 
about four weeks. Lower prices an 
always quoted ex steamer. The quan 
lily of fine salt imported is not large. 
Canadian salt supplying the demand. 
Shipments are being received much 
more " titan last year.

Canned Goods—There is little to re
port. Salmon, while firmer, is un
changed and a fair stock is held. It 
looks as if the trade would have veg
etables enough to carry them through. 
The stock of fruit is not large, but the 
Consolidated seems able to supply any 
needs. In pineapples, Singapore is 
quite largely sold. Oysters are very

3327
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“ Force-thoughts ”
BY SUNNY JIM

VI.

THERE’S one thought that does me more good 
than all the others that ever came to me. It

is this : there’s only one thing to be done at a 
time.

Nothing new about this, but think what it 
means when things pile up ahead and one begins 
to think there’s more to do than can be done—and 
begins to hurry, which is next to the worst thing 
in the world, and to worry, which is the worst 
thing.

“ One thing at a time” takes all the tangles out 
of a day’s work, all the perplexity out of a day’s 
thought, and puts into the day’s living that self- 
confidence that is worth everything else.

It properly begins when you get up in the 
morning and it keeps you from trying to solve 
seven of the day’s difficulties while tying your 
cravat—which is a bad thing, for the seven remain 
unsolved and the cravat carries all day the same 
kink in it that mars your temper.

Begin with your breakfast—make it a “Force” 
breakfast and treat it with the respect due to the 
one thing you are doing at that time.

The rest of the day you’ll find it easier to
Be Sunny.

BuRfal-', U S A.
(To be continued.)

I still have some celluloid buttons hearing my photograph and 
my motto,

"BE SUNNY"
They are nearly IV*. inches in diameter and are attractively 

prepared with a patent stick pin on the back. They can be worn 
by man, woman or child, and they will be mighty glad to get them. 
They are sent upon request of any grocer. You ought to see my 
book, “ The Gentle Art of Using Force." Free for the asking.

A Message from
JOHN MACKINTOSH

“ The Toffee King of England ”

I appeal to the readers of The Canadian Grocer who 
I know are the best buyers of high-grade goods in the 
country. I want to say that my Old English Candy

MACKINTOSH’S
TOFFEE

is the most delicious and best candy made—pure as the 
crystal springs. THIS OLD ENGLISH CANDY has made me 
famous the world over. I am called the TOFFEE KING OF 
ENGLAND because I am by far the largest manufacturer 
of toffee over there. Handle this line and you have a 
trade winner. Write for prices, etc., at once

CHARLES GYDE
20-22 St. Francois Xavier St., - MONTREAL.

MOORE’S
MEAFORD
MILLS

have a reputation for first-class flour equalled 
by few Canadian mills.

Our Special Brands are :

Snow Flake—Manitoba Patent.
Lily White—Manitoba Strong Bakers. 
Ontario—Manitoba Blend.
Pastry—Pure Winter Wheat.

We are also General Grain Dealers. A trial 
solicited. Satisfaction guaranteed.

OUR BAKERY DEPARTMENT, operated in con
nection with our mills, offers the trade a complete 
assortment of cakes, biscuits and tarts.

W. Moore & Sons
MEAFORD, ONT. CANADA
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lii n-.. Lobsters an- quite high. Meats 
ami domestic lisli ale unchanged.

Green Fruit—Dealers are very busy. 
Valencia ami California oranges have to 
la- i|iiite largely repacked. Prices are 
rallier higher. Lemons are low. In 
bananas the quality received is good ; 
prices are linn. Pines are light sellers. 
Strawberries arriving are not in very 
good condition. Native rhubarb is now 
lereived and prices are lower.

Dried Fruit—The cut in raisins found 
our dealers with fair stocks, though 
seeded were rather light supply. Deal
ers are not buyers, however, preferring 
to work off present stock. Prunes keep 
low. with a fair sale: large sizes never 
sold so cheap before. Apricots and 
peaches show light business. Evaporat
ed apples are linn, with small sales. 
Cariants are linn. Dates are low. 
Onions are rather easier; quality this 
season is but fair. Peanuts keep high. 
Shelled walnuts are very low.

Sugar—No change is noted this week. 
Holders are making a fair profit, some
thing expected for a long time. For
eign sugar has been quite freely receiv
ed. Those who handle it receive the 
protection of the guild without it cost
ing them anything.

Molasses—Some very nice Barbadoes 
is being offered at low prices. In Porto 
Rico, except the stock held by one 
house, the supply of new goods is 
light. Price is rather firmer. The 
situation is watched .with interest. 
Prices that have been quoted are below 
present stock, and some are finding 
difficulty to fill orders taken.

Fish—Fresh fish are having more at
tention. Daspereaux are, so far, below 
average catch. Shad are offered, but 
as yet the supply is light. A few sal
mon are. seen: the price is still high. 
No salman brought in are better than 
St. John harbor salmon. Dry fish are 
scarce, and full prices are asked. In 
pickled herring there is no business and 
few fish. Smoked herring are scarce 
and very high. Very nice smoked Gas- 
I crcaux are offered.

Flour, Feed and Meal—The price of 
Manitoba is again lower. Ontario brands 
keep firm and business is light. Feed 
is quite firm. Oats are rather higher. 
Oatmeal is unchanged; the mice is 
thought to he too high. Cornmeal is 
unchanged. Beans are dull at a rather 
lower price. Barley shows a light sale. 
Split pens are still high, and a very- 
light stock is held. In seeds, dealers 
are trying to clean up stocks.

MANITOBA MARKETS.
Winnipeg, May 17, 19(14.

BADE throughout the country con
tinues rather quiet but better 
prospects are anticipated in the 

near future. All around business in the 
city is reported by the jobbers as being 
quite satisfactory under the prevailing 
conditions.

Sugar—The market holds Montreal 
granulated unchanged, quoting it at 
$1.90 in barrels and $4.70 in sacks, and 
yellows at $4.25. But we may look for

an advance, as Wallaceburg sugar has 
advanced 5c and is now quoted at $4.85 
in barrels and $4.75 in sacks.

Vanned Fruits—The market is now 
firm. Pineapples are quoted 2 lb. whole 
at $8.75 a case of two dozen, If lb. 
sliced at $4.75 a case of two dozen, 1J 
lb. sliced $7.20 a case of four dozen, 
and If lbs. grated $7.60 a case of four 
dozen.

Evaporated and Dried Fruits—All lines 
are firm with the exception of California 
apricots, which have advanced quarter of 
a cent, and evaporated peaches and pears 
are higher. Peaches have advanced fc 
to 1 jc a lb. Oregon prunes, large sizes, 
arc still very cheap, 70 to 80 at 5fc, 60 
to 70 at 6c, 50 to 60 at 6fc, and 40 to 
50 at 6fc.

Green Fruits—The market is firm. 
Pineapples are quoted at $5 a case, 
Florida tomatoes at $4 a case, oranges 
$4 to $4.50 a case, California lemons 
$4 to $4.50 a case, cucumbers $2 a doz
en, rhubarb at 5c a lb. Bananas are 
still very scarce and are being quoted at 
$4 to $4.50 a bunch, XX are quoted at 
$4 a barrel and XXX at $5 a barrel.

Rolled Oats—The market is firm. 60 
lb. sacks are quoted at $2.25, 40 lb.
sacks at $2.30, 20 lb. sacks $2.35, 8 lb. 
sacks at $2.65, and 5 lq. sacks at $2.85.

Flour—The market is much easier, 
sacks at $2.65, and 5 lb. sacks at $2.85.

Peanuts—The market remains firm as 
yet. but an advance is expected as the 
stocks throughout the U. S. are very 
light and the new crop will not be in 
before the 1st of November.

Eggs—The egg market is somewhat 
easier than it was last week and eggs 
are now jobbing at lie.

Provisions—The market in cured 
meats and lard continues firm. Our quo
tations are as follows:
Hams, per lb........................................  ........................ 0 133
Shoulders, per lb.................................................... ... 0 083
Picnic hams per lb......................................................... 0 09
Breakfast bellies, per lb............................................... 0 131
Breakfast backs, per lb................................................. 0.11*
Large spice rolls, per lb............................................... 0 10j
Long dry clear, per lb .......................................... — 0 09
Lard, 50-lb. pails........ ................................................... 5 20

“ 20 “ .................................................... 2 15
“10 “ in cases............................................... 6 50
.“ 3-lb. tins ........................ 6 65
“ 5 “ ............... ................ ........................... 6 60
“ Compound, in 20-lb pails........ .......................... 1 75

Butter—The demand for butter is 
good, but stock is coming in very slow
ly. We quote the following prices :
Creamery, per lb.................. ............... .................... 0 25
Butter, in tubs................................................. . 0 15 0 16

STORING GASOLINE.
A SOLI NE from some cause or an

other has obtained a reputation 
as one of the most dangerous of 

oils. Investigation will show to the 
unprejudiced mind that this is partially 
undeserved. Gasoline, however, is very 
volatile and it is imperatively necessary 
that it be stored immediately in a per
fects air-tight receptacle.

It is claimed that gasoline will evap
orate from a wooden barrel or ordinary 
tank at the rate of 50 per cent, p^: 
moeth. This is all joss, not to men
tion the attendant danger of fire, for it 
must be conceded that when linconfined, 
gasoline is highly inflammable and ex
treme caution must be used in storing

it. Gasoline storage to-day has bee: 
brought to the highest possible degn 
of efficiency, both as regards safety an t 
convenience, as well as economy an*: 
cleanliness.

The firm of S. F. Bowser & Co., 
Fort Wayne, Indiana, l). S., have I'm 
the past 19 years devoted their linn 
and energy to developing the best and 
latest ideas in tank construction. Tl, 
long distance outfit, which they arc c.* 
fering to automobilists is not, tliei, 
fore, an experiment, since they ha 
built pumps of this description for ,i 
number of years. Appreciating tl* 
growing demand for safe and convenient 
gasoline storage, they have perfected ,i 
long distance gasoline storage ou I lit 
and covered it with an iron-clad guai 
antee. Simple and durable in construe 
tion, it provides, without doubt, tIn
most convenient and satisfactory sys
tem ever devised for providing storage 
for gasoline. The attractive little book 
let, ‘‘Roll of Honor,” shows that I lie 
Bowser long distance outfit has been in
stalled in all parts of the country, 
which in itself is an evidence that il 
complies with the most rigid require
ments regarding the storing of gasoline

The tank is made of heavy sheet steel 
and is designed to be buried in the 
ground any desired distance from Un
building. It is riveted and soldered, 
and then finished with three coals of 
asphaltum, which, combined with flu- 
galvanizing, makes the * outfit nisi 
proof, and it will last practically a lift 
time.

The pump is designed to be located ,ii 
the most convenient point on the store 
floor and connects with (he tank liv 
piping. The pump is entirely of met.il 
and pumps and measures a gallon, half 
gallon or quart as desired into the cus
tomer’s can without the use of meas 
ures' or funnels.

The outfit is shown in Messrs. Bowser 
Co.’s ad., which appears on page lb* 

of this issue. They state they will he 
pleased to send catalogue and full ii 
formation free to any merchants who 
handle gasoline.

WM. H. DUNN, MONTREAL.
In this issue of Grocer appears a lull 

page advertisement for W. II. Dun: 
Montreal. His string of agencies i- 
one of the best in Canada controlled by 
one person. The total capital of tl*-'
manufacturers he represents is approxi 
mately two hundred and sixty millions. 
Hy informs The Grocer that he could 
accept one more good agency, and would 
prefer a progressive foreign manufac
turer. He has no room for dormant 
agencies,
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MATTHEWS’
Cooked and Jellied Meats

are readily distinguished from other brands by 
their fresh wholesome appearance and fine 
qualities. Fresh every day, in 18 varieties.

The George Matthews Co., Limited
ESTABLISHED 1868. Peterborough Null Brentford

i
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TRADING STAMPS MUST GO.

AITAIŒNT1.Y the blow lias fallen 
on trading stamps in Montreal. 
At the meeting of the City Coun

cil on Monday, an amended by-law pro
hibiting their lise was passed, and will 
go into effect as soon as the Mayor 
signs it. It has been explained already 
in The Grocer, that on May 1 a former 
by-law on this subject, adopted a year 
ago, was to have gone into effect, but 
owing to some slight flaw, technically, 
it was found to be defective in two or 
three points. The old by-law would 
have infringed on the individual rights 
of merchants and others to use stamps, 
if they wish to do so at their own ex
pense. All is covered by the new by
law. which stops the organized distribu
tion of such stamps, not by a merchant 
lo customer, but by merchants to other 
merchants, in return for certain consid
erations. The text of the new by-law 
is as follows :

“Section 1. — No person, firm or cor
poration in the City of Montreal shall 
give, sell, distribute or receive any 
trading stamps or coupons, nor shall 
any person employ similar means nor 
resort to similar devices, which may 
be construed as equivalent to or as 
having the same effect as the said trad
ing stamps or coupons.

“Section 2.—No person, firm, com
pany or corporation shall, in the said 
City of Montreal, carry on or pursue the 
trade of such stamps or coupons, or 
other similar devices, or their equiva
lent, or that which may be construed 
as having the same effect.

“Section 3.—The prohibitive provi
sion contained in Sections 1 and 2 of 
said by-law No. 301 shall not apply in 
the City of Montreal, to any merchant 
or manufacturer who places in or upon 
packages of goods sold by him, or de
livers to the purchaser of such goods, 
sold or manufactured, tickets oi cou
lions to be redeemed by such merchant 
or manufacturer, either in money or 
merchandise.

“Section 4. —Any person infringing 
any of the prohibitive provisions con
tained in Sections 1 and 2 of said by
law No. 301, shall be liable to a fine 
not exceeding twenty dollars ($20.), 
and in default of payment, to imprison
ment for a term not exceeding three 
months.

“Section 5.—This by-law shall lie 
considered as forming part of said by

law No. 301 to all intents and pur
poses.”

Mr. James E. Wilder, proprietor of 
the Traders’ Advertising Co. Green 
Cash Receipts, being interviewed, stat
ed that the action of the City Council 
in amending the by-law would in no 
way interfere with continuing business, 
and that conditions now in Montreal 
were the same as they were in the City 
of Quebec a year ago, ' where the 
Trailers’ Advertising Co. have a branch. 
About a year ago the council of that 
city passed a by-law similar to the one 
passed by the council in Montreal. An 
injunction was at once served by the 
Traders’ Advertising Co. to prevent the 
by-law from being enforced. The busi
ness has been carried on in Quebec the 
same as usual during the past year, and 
will be continued in Montreal until (lie 
highest courts of Canada decide against 
it. Several judgments of late have been 
rendered in the United States, and in 
every case they have been in favor of 
the trailing stamp companies. The Act 
passed allows anv person or company to 
give trading stamps or coupons, pro
viding the party giving them redeems 
same himself. The only question to be 
decided by the courts is whether the 
third party has a right to redeem 
stamps given out by another. The 
Traders’ Advertising Co. claim that 
any Act to prevent a third party from 
redeeming such stamps or coupons is 
null and void, and they claim it would 
be as reasonable to pass an Act pro
hibiting a bank from honoring a cheque 
drawn on them by another party.

An injunction was granted the Trad
ers’ Advertising Co. on Tuesday to pre
vent the enforcing of the new city by
law .

CANADA AND AUSTRALIA.

THE gradual development of reci
procal trade between Canada and 
Australia is instanced by the 

cargo of the steamer Aorangi which ar
rived in Vancouver a few days ago 
with the largest cargo of Australian pro
duce ever imported into Canada. One 
item alone was over 5,000 cases of 
onions, for which there exists at present 
an excellent market, both for British 
Columbia trade and for shipment to the 
Yukon. The Aorangi also brought 300 
Infixes of Australian butter, 20- crates 
frozen rabbits, 25 barrels coenanut oil, 
32 bags green coffee, and 200 boxes Aus
tralian grapes.

ROW’S
GUM

in
Lumps, 

6c. Pkgs. 
in

lc. Stick, 
in

5c. Bars.
ROW & CO.| Morristown, N.Y., and Brockville, Out

The original and only Genuine 
Preparation for Cleaning Cut
lery. 6d. and la. Canister»

-WELLINGTON’
KNIFE POLISH

JOHN OAKEY & SONS, LIMITED
MANUFACTURERS OF

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Wellington Mills, London, England
Agent :

JOHN FOBMAN, 644 Craig Street
MONTREAL.

uinereiiL bijics.
medal, Quebec, 1901. Diplomas: Toronto, Ottawa, Montreal

C. P. FABIEN,
Merchant and Manufacturer.

3167 to 71 N. Dame St., Montreal* Can.
Write for Illustrated Catalogue.

BUY

Star Brand
COTTON 
CLOTHES 

A LINES
- AND -

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 
See that you get them.
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MANUFACTURERS' AGENTS AND BROKERS.
TORONTO.

W. 6. PATRICK & CO.
AGENTS AND IMPORTERS.

29 Melinda St., - TORONTO

W. G. A. LAM BE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Established 1663

CALGARY.

CALGARY

QUEBEC, P.Q

J. P- TH0«4s

GENERAL AGENT AND 
COMMISSION MERCHANT,
25 ST. PETER STREET.

is now the great Western

WHOLESALE and CENTRE.
Consign your goods to us. We will

Reship and Distribute them for you.

Our large track Warehouse where 
you can place your goods on Storage is 
also at your disposal.

Increase your trade.

Appoint us your Representatives.
We are in direct touch with all the

Wholesalers from Winnipeg to the 
Coast.

Correspondence Solicited.

, BAIN & JOHNSTON
W holeeele Commission Merchants and Brokers.

CALGARY, ALBERTA.

STRONG
DURABLE

LIGHT

POROUS
AND

CHEAP

The FOSTER POTTERY CO.
HAMILTON. ONT.

TAYLOR & PRINGLE CO.,
Umlted,

OWEN SOUND,

Manufacturers of

Queen Quality Pickles, 
Bulk Pickles,

Pure Tomato Catsups.
Our Goods have a reputation.

made in canada.

WINNIPEG.

Dingle Stewart
WINNIPEG, - - CANADA.

COMMISSION BROKERS.
Excellent Storage Accomodation. 

Consign Your Cars to Us.

PRICE. CHAMBERS & CO.
SUCCESSORS TO

CAMERON, GORDON & CO.
Wholesale Commission Agents

__________ WINNIPEG.__________

EASTERN MANUFACTURERS
-«iio-

SHIRPERS.
All EYES are 

turned on
MANITOBA AND THE WEST.

Represent some of the leading houses in
CANADA and the US.

IBCBEÂSE YOUR TRADE. WRITE US

NICHOLSON & BAIN, WINNIPEG,
Wholesale Commission Merchants and Broke'S. 

_________ _________ BRANDON.

THE WILSON COMMISSION CO, Limited
BRAHDOH, MAR.

Commission Brokers, 
Storage.

Correspondence Solicited.
If you have any snaps let us hear from you.

To Manufacturers’ Agents
l

Thé Canadian Grocer has en- 
juiries from time to time from manu
facturers and others wanting repre
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manager,
CANADIAN GROCER,

Montreal and Toronto.

CONDENSED OR “WANT” 
ADVERTItEHENTS

Adveilisemeuts under this heading, 2c. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cçpts must be added to cost to cover postages, 
etc.

BUSINESS CHANCES.

AT a decided bargain—The Paisley Pork 
Factory can be purchased before May 

22nd; factory is well equipped, and situ
ated in the best pea-growing district in 
America. Address D. N. McIntyre, Paisley. 
____________________ __________________ f"

R OOT and Shoe Business—On Dundas 
street, London; best location, rent 

very low; will sell at a bargain. C. D. 
Johnston, 198 Dundas street, London, t

JV\ANIFACTURERS or packers of 
specialties suitable for Italian ware

houses, grocers, etc., desirous of placing 
their goods on the Irish market should 
communicate with N. Morrow, 16 Kansas 
Ave., Belfast. 17tf

TRAVELLERS WANTED.

EXPERIENCED grocery traveller wanted; 
L’ must have connection in Perth, Huron 
and Bruce. Apply Box 131, Canadian 
Grocer, Toronto. 20

TO CANADIAN EXPORTERS.

AN ENGLISH MAN, thoroughly acquainted 
with the grocery and provision trade, 

who has recently retired from business, is 
open to represent Canadian exporters in 
Bristol on a commission basis ; highest 
references. Address Box 130, Canadian 
Grocer, Toronto. 28

SITUATIONS VACANT.

A FIRST-CLASS peeler. The MooneT 
n Biscuit & Candy Co., Limited, Strat
ford, Ont.

D AKER—Good all-round man; day work;
state wages expected. Apply at once 

to R. Weber, Harriston. f

D AKER—Second hand. Apply to J. Ward- 
en. Gravenhurst, Ont. f

D AKER—Improver—State experience and 
L' wages expected, with board; an extra 
chance to learn. Apply Box 366,'Stouffville, 
Ont. t

D AKER—With one year’s experience— 
Machine made doughs. J. P. Archi

bald, Ingersoll. f

FOR SALE

CALT — Carlots — Write lor prices and 
u samples; We are not in the combina
tion. The Canada Flour Mills Co , Ltd., 
Chatham, Ont. f

A
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OUR SPECIAL OFFERS OF

HIGHEST STANDARD CANNED GOODS
are now Greater Bargains than ever. Our stocks in general are usually 
not easily exhausted, and in the following lines they are yet substantial, 
notwithstanding the large quantities we have already sold of them:

HICKMOTT’S GOLDON CROWN ASPARAGUS,
2$-lb. square tins, cases 2 doz.........................

LOGGIE'S EAGLE BRAND BLUEBERRIES,
2-lb. tins, cases 2 doz............................................... 100 per doz.

. $3.50 per doz.

SIMC0E LYNN VALLEY BRAND
Cinners' Net Price* 

to the
Wholesale Trade.

Our Prices 
to the

Retail Trade.

Preserved Apples......................................... 3 -lb
Preserved Grapes......................................... 2 -lb
Preserved Grapes.........................................21-lb
Yellow Peaches............................................3 -lb
Bartlett Pears.......... ..................................... 2g-lb.
Bartlett Pears. ............................................. 3 -lb.
Standard Pears............................................ gall.
Pine Apples, Sliced...................................... 2 -lb.
Pine Apples, Whole...................................... 3 -lb.
Pine Apples, Grated.................................... 2 -lb.
Lombard Plums, Heavy Syrup...................2 -lb.
Lombard Plums, Heavy Syrup.................2$-)b.
Strawberries in Heavy Syrup..................... 2 -lb.
Strawberries, Preserved..............................2
Standard Strawberries................................ gall.
Beets, Sliced.................................................. 2 -lb.
Beets, Whole................................................. 2 -lb.
Beets, Whole.....................  3 -lb.
Onions, Select Tables....................................2 -lb.
Parsnips, Select Table................................... 2 -lb
Spinach, Select Table.................................... 2 -lb.
Turnips, Select Table.................................... 3 -lb.
Succotash, Log Cabin................... 2 -lb

TERMS.-F. O. B. MONTREAL, NET 30

. .3 -lb. cases 2 doz. $I32| $1.25 per doz.

. .2 -lb. cases 2 doz. 1.32$ 1 25 “
1.666 1571 “

. .3 -lb. cases 2 doz. 2.451 2 35 “
.2$-lb. cases 2 doz. 1.841 1.75 *•
.3 lb. cases 2 doz 1.98 1.90 “
gall, cases 1 doz. 3.30$ 3 15 “

.2 -lb. cases 2 doz. 2.111 2 00 “

.3 -lb. cases 2 doz. 2.471 2.35

.2 -lb. cases 2 doz. 2.361 2.25 “
.2 -lb. cases 2 doz. 1 2 11 1. 15 “
.2$-)b. cases 2 doz. 1.46$ 1.35 “
.2 -lb. cases 2 doz. 1.32$ 1 25 “
.2 -lb. cases 2 doz. 150, 140 “
.gall, cases i doz. <M 4.50 “

2 -lb. cases 2 doz. .81 .60
2 -lb. cases 2 doz. .8 1 .60
.3 -lb. cases 2 doz. .90 .70 it

,2 -lb. cases 2 doz. 1.25 1.25 “
2 -lb cases 2 doz. .81 .75 u

2 -lb. cases 2 doz. 1.26 1.25 ‘‘
3 -lb. cases 2 doz. .90 .75 “

.2 -lb. cases 2 doz. 1 121 1.00 . “
DAYS, OR 1 PER CENT. 10 DAYS.

Hudon, Hebert & Cie.
MONTREAL.
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***************************************************************************« $I FREIGHTS AND CHARTERS

WITH ocean navigation open only 
one week, and lake navigation 
about the same time, the ac

tivity in freights generally is just be
ginning. Little sail tonnage has been 
reported for the early season in Mon
treal. Shippers seem to be looking for 
tonnage for long voyages in the lumber 
i rade, and it is reported that terms are 
not attractive to vessel owners and 
suitable vessels offer sparingly. Very 
tew charters have been reported this

For June Shipment.

Heavy Gram 
quotations. Oats.

Liverpool............ ............ 6d. 9d.
London............................ 7Hd. 9d.
Glasgow ............ 9d.
Avonmouth..................... 1/ 1/
Manchester ....... ............ 91.
Hamburg........... ......... . 1/
Antwerp.......................... 1/
Leith................... ............ 146
Dublin................ ............ 1/76 i 3
Belfast................ ............ 16 1/46
Cardiff................
Rotterdam.........

........... 1/3

............ 1/3

Large quantities of grain have been 
chartered at Fort William to Montreal 
on barges at 5c a bushel. A number of 
lake boats have also been chartered to 
carry grain to Parry Sound, and thence 
by rail to Montreal at 54c per bushel.

Plenty of grain is in sight by the C. 
P. R. for their own steamers, as all 
grain space is booked for May.

There will be plenty of western Am
erican grain down shortly since the 
railways have settled the grain rate

J behth: quotations.
Rates quoted in cents per 100 lbs. ; in sterling per 2,240 lbs.

DESCRIPTION.

Flour, starch, split peas ard oatmeal, in bags..
Oilcake and cotton seed cake............................
Flake oatmeal, rolled oats, middlings, in bags. 
Lard, beef, pork, tallow and oleo in barrels

or tierces.................................................
1 .ard in pails and other small packages.......
Bacon and boxed meats.................................
Canned meats and fish...................................
Cheese in boxes. Condensed milk...............
Cheese in crocks, in cases.............................
Butter, in cases and kegs...............................
Seeds, timothy and clover, in bags................
Seeds, blue and other grass, in bags............
Leather, black and other, in heavy bales and

bundles................................................
Leather, rough sole, and split, in rolls ^nd

bales......................................................
lot and pearl ash, No 1 asbestos and mica__
Maple and elm blocks and squares..................
Heavy lumber—oak, elm, birch and maple__
Weight (coarse)...... .......................................
Radiators and similar castings.........................
Seed, peas and beans, in shipper's bags..........
Measurement (coarse)......................................
Measurement (fine).........................................
XVoodenware, etc................................ .............
Furniture, etc....... ............................................
Implements etc ...............................................
Hggs, in cases or barrels...................................
Apples, flour........ ............................................
Apples and other green fruit, in boxes............
Smalls, of less than yA ton wt. or msmt .........
Grain, in shipper’s bags...................................

40 eb. ft

Barrel 
40 cb ft 
each 

Quarfr

«las-
§ 2 Bristol

or. 7c. 6c. 9c.
5c. 6c. 5c. 9c
5c. 8% 5c. 9c.

6/3 13/3 13/3 15/

5 3 13/3 13 3 15/
5/3 133 13 3 15/

20 25 25 25
25 30/ 30 30/
26/ 30 30/ 30
10/ 15/ 1216 15/

15/ 21/ 20/ 20/

20/ 31/6 25 25/
7 6 10/ 10/ 12 6
8/ 126 11/3 126
8c. 16c. 14c. 12 6
76 12/6 10/ 12,6
7/6 12 6 12/6 12 6
6,3 10 10/ 20,
8 9 15,9 12 6

20, 21 20,
8/9 10/6 126

10 13/14 126
10, 10,6 126

8/
15' 159 159 17/6
10/ 10/ 10/ 10/

25/
25/
25,
25/

25/

25 
12/6 
17/6 
17 6 
12 6 
17/6 
12 6 
126 
20, 
12/6 
12/6 
12,6 
15/ 
3/ 

20, 
10/ 
3/

Leith

13 3

13/3
13 3
25
30
30,
15/

126

io/" "
159
21/
126

ileen Dublin
Man

chester

12/6

12,6
15 9
21
12,6

11 3 
11/3

15/

25/ 15/

Harn- i Ant- 
burg i werp

10c. 10/
10 10/
10 10/

16

20c.

30.

12 6

10;

17 6

30

j Rotter- Quebec 
Havre j .lam n

17 6

30

17 6
10/

When oc< an charges are collectable at port of destination, rates exchanged on basis of $4 80 to ,£1 stg. When ocean charges are prepaid, 
rates exchanged on basis of 14 86 to //1 stg.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate 
at their option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

week iu Montreal. Lake traffic, how
ever, seems to be exciting considerable 
interest. Strong rates will be noticed 
by the table for general cargoes and 
timber.

Charters.
British steamer Riplingham, 1649 

tons, Montreal to London, with deals 
35s.

British steamer Minnie, Philadelphia 
lo Montreal, first week in June.

British schooner Margaret D., 299 
tons, from Port Reading to Yarmouth, 
N. S., 85c.

Inland Grain Charters.
Steamship Knawaka has been charter

ed for a cargo of 75,000 bushels of corn 
at Chicago, to go to New York via the 
St. Lawrence route. She has a charter 
from Norfolk, Va., and needed a cargo 
for ballast, and it will take her twenty- 
five days to make the journey.
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war between Missouri River points and 
Chicago. The present rale, 5c on wheat 
and 1c on other grain, will remain in 
effect until the new rates are checked 
off, and the latter will not go into ef
fect until June 1.

The Robert Uveig Co.’s White Swan 
Mills. Toronto, have been working nights 
lately in their spice, cocoanut and cer
eal departments, to keep up with the 

demands of business.
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Cardiff, a Port of Entry for | 
Canadian Produce t

By E. Biermann

P
EOPLE have often heard of tin- 

startling growth of ports and 
cities in tin- new world, tint 
wry few realize that in the 
Old Country there are ex

amples of towns which, favored by 
natural position, have grown and de
veloped with quite equal rapidity. Such 
a ease is that of Cardiff.

The progress of this port during the 
past lew years has been almost phenom
enal. the percentage of increase both as 
regards trade and population being the 
largest in the Vnited Kingdom. The ex
ports during 1 iiu.'j reached the enormous 
total of over 2n million tons. The 
registered tonnage of vessels cleared was 
over x, brill, bbri, thus placing Cardiff first 
in the world for foreign exports.

1 nfortunately the imports of Cardiff 
have not. up to now, kept pace with the 
exports, having, so to speak, been over
looked in the general rush and expansion 
of the latter. However, as soon as the 
natural advantages of position and the 
great facilities which the port offers are 
sufficiently known and recognized, they 
are bound to attract a large share of 
lhe imports to the Tinted Kingdom.

During the last lew years Cardiff has 
been well alive to the importance of 
fostering an import trade. In the years 
19(12-3 this question has been seriously 
considered, and a deputation waited on 
Lord Strathcona for the purpose of 
pointing out the exceptional advantages 
possessed by Cardiff as a port of desti
nation for a Canadian service of fast 
steamers. We have, already, the Lord 
line of steamers, with a fortnightly ser
vile between Montreal and Cardiff in 
the Summer season, and between Balti
more and Cardiff in the Winter. When
ever this service is not available, goods 
tot Cardiff may be shipped at through 
rates via Avonmouth or Liverpool.

The facilities for doing an import 
t noli at Cardiff are all that can be de
sired. Specially constructed transit 
warehouses, capable of storing any quan
ti: v of goods, are erected at every dock. 
Extensive cold storage is also provided 
alongside the Roath dock for meat and 
other perishable merchandise. The 
charges for storage and handling goods 
are low. The dues on vessels and cargo 
are as light as at any other port in the 
Kingdom.

The population of South Wales and 
Monmouthshire — the immediate and 
natural ground for Cardiff’s trade—ac
cording to the last census return taken 
in 1901, was 1,546,10(1. Adding the av- 
etage rate of increase since that year, 
it is estimated that Cardiff has a popu
lation of close on 1,700,00(1 within a 
radius of about 'ill miles. At least 
eighty per cent, of that population is 
engaged in coal mining, iron and tin
plate making, arid kindred industries, 
and is solely dependent, as regards food- 
stiffs, on imported supplies.

The Bute dock authorities are now 
erecting a low water pier at Cardiff, 
and another will shortly be erected at 
Weston - Super - Mare (Somersetshire). 
This will enable Cardiff to supply a fur
ther large population in the south-west 
of England, bringing up the total with
in the 30 miles radius, to close upon 2i 
millions.

From its geographical position Cardiff 
is, moreover, the natural ocean port for 
Birmingham, the Midlands generally, 
and also the intervening counties. Tak
ing Montreal as the exporting point, we 
find the distances compare as follows : 
Montreal to Birmingham, via Cardiff, 
2,67 : miles; Montreal to Birmingham, 
via Liverpool, 2,906 miles. The railway 
i at es to the Midlands are in favor of 
Cardiff by something like two or three 
shillings per ton.

Taking all these points into considera
tion. there is a further population of 
several millions, to whom Cardiff can 
rightly claim to be the ocean port and 
the natural centre of distribution.

Seeing that the port was ripe for a 
latge development of the fruit and pro
duce trade, some 13 months ago the ex
periment of importing large quantities 
of fruit direct to Cardiff, and selling it 
by auction, as is done in other landing 
polls, was tried. This experiment has 
proved so successful that to-day thou
sands of packages of goods are sold 
where formerly not hundreds could be 
sold. Last season a single firm found 
no difficulty in distributing 2,000 to 3,- 
000 barrels, of apples weekly in the im
mediate neighborhood of Cardiff. There 
is also a good outlet at Cardiff for a 
lair quantity of Californian apples, 
pears, and other fruits, as well as grain 
and produce generally.
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GROCERS AT HORSE SHOW.

AT the Montreal Horse Show, held 
last week, a special class for re
tail grocers’ delivery horses and 

wagons was an interesting feature, and 
nine competitors entered the contest. 
The turn-outs were the regular deliverv 
horses and wagons employed by tin- 
various merchants competing, and all i. 
them were certainly a credit to the pm 
prie tors. Competition in some respect 
was keen and the three judges who, by 
the way, were New Yorkers, spoke cm 
dit ably of all. Their decision resulted 
as follows :

Class 12.—Horses, property of retail 
grocers, to be shown in single harness 
and delivery wagons as used in local 
deliveries; horses to count 50 per cent, 
cart and equipment 50 per cent. : horses 
to he owned and in use by exhibitor at 
time of entry. First prize, $25 ; second 
prize, $15; third prize, $10. The en 
t ries were :

Belle, h.m., 15.2, 5 years; exhibited by 
W. J. Brown, Montreal.

Dolly, r.m., l(i, 5 years; exhibited by 
T. K. T. Stone, Montreal.

French Topsy, hlk.m., 16, 7 years ; 
exhibited by Ewan Bros., Montreal.

Tom, b.g., 15.0 3-4, 7 years; exliib 
ited by J. B. Vanier Frere, Montreal.

Frank, b. g., 16, 7 years ; exhibited 
by J,. N. Ostigny, Montreal.

Prince, gr.g., 15.0 3-4, 9 years; ex 
hibited by John Robertson & Son, Mont 
real.

Piton, blk.g., 15.0 1-2, 7 years ; ex 
hibited hv Beauvais, Lalonde & Cie.. 
Montreal.

Billy, b. g., 16. S years ; exhibited by 
N. Chart rand, Montreal.

Kate, hr. m., 15.3, 8 years ; exhibited 
by Aid. N. Lapointe.
Belle .............................................................. I
French Topsv ......................................... 2
Dolly ........... '............................................... 3
Prince ......................  4

The winning turn-out was Belle, owned 
by Mr. W. J. Brown, St. Catherine 
street, with Ewan Bros. ’ French Topsy 
second, T. K. T. Stone’s Dolly third, 
and John Robertson & Son’s Prince 
fourth.

Aid. N. Lapointe and Mr. N. Chart- 
rand, president of the Retail Grocers 
Association, had two decidedly credit 
able entries ; in fact, all grocers enter 
ing deserve honorable mention for their 
turn-outs.

The arrangement for this special 
prize for retail grocers was largely dm 
to the efforts of Mr. S. D. Stewart. 
Montreal representative for Heinz Co.. 
J,td., Pittsburg. In former years groc
ers’ horses and turn-outs were bunched 
with the general delivery horse class, 
hut through Mr. Stewart’s efforts a sep
arate class was provided this year. It 
is needless to say that his efforts were 
duly appreciated by the interested trade.
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GROCERS !
Shortly after the big fire here, in which our factory was destroyed, we purchased the finest 

factory building for our business in the Dominion (see cut),and when we get our plant into operation, 
GllletVs Goods will be made on a larger scale than ever before. In the meantime, we are 
making special efforts to keep you supplied with Royal Yeast, Glllett’s Lye, Magic 
Baking Powder, etc. To do this we are running

2 STEAM ENGINES
2 GAS ENGINES
3 ELECTRIC MOTORS

and our business is located in THREE different buildings, but we have telephone communi
cation between the three, and in this way everything is running along very smoothly. There 
is no necessity for substituting Inferior goods for the well-known articles made by this 
Company. REFUSE SUBSTITUTES. They will not please your customers and this will 
mean trouble for you

E. W. Gillett Company Limited
TORONTO, ONT.

179



THE CANADIAN GROCER May 20, 1904

James Mungal & Co.,
Shipping and General Commission Merchants.

23 High St., San Fernando# TriflidflCl, B. I

H. R. P. NAR1K & CO.
Commission Agents

17 Fenchurch St., E.C., - LONDON, ENG.
Shippers desiring to sell Eggs and Provisions on the London Market, are 

invited to write us for particulars. We have exceptional facilities for profitable 
selling.

REFERENCES GIVEN

First New Japan Teas aQ0flees
We have the first New Season Japan to arrive in Canada this year. Samples now to 
hand and the teas will arrive in a few days—also special values in last season’s 
Japans. Write for samples. Best values offered anywhere.

James Rutherford & Co.
DIRECT IMPORTERS

27 S"t. Sacrament St MONTREAL. 5
-------- 1

Martin Bros.
OATMEAL MILLERS and 

GRAIN

EXPORTERS,

MOUNT FOREST, Ontario, Canada.

BRAND
full cream

Unsweeten 
(ondens

jwiss M|US;
Société Suisse ' 

d'Industrie I*"
YVERDON Suisse

'’f A//A/5oc a r Mouse. A70NU

“ COW’S HEAD” Brand

Condensed Swiss Milk
Prepared by Société Suisse d’industrie Laitlere, Yverdon, Suisse.
Guaranteed perfectly pure, full cream, completely sterilized 

and germless. Gold Medals, International Exhibition, Paris, 1900. 
As used by the British Navy, the British Army, the India Oilier. 
H. M. Colonial Governments, London School Board, etc.

C. E. COLSON & SON, - Montreal.

SMOKE and ASHES
'WWWWVWWW*

Such is the condition in which the great conflagration of April 19th left our Toronto stock 
of Corks. But our Montreal stock is complete, and no delay was experienced in filling orders. 
A NEW stock is now in our new Toronto warehouse, 59 and 61 Front St. E.

S. H. EWING & SONS.
Head Office : 96-104 King St., Montreal, 

Bell Tel., Main 65. Merchants 522.
Branch : 59-61 Front St. B., Toronto. 

’Phone Main 1961.
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A LEADING OTTAWA WHOLESALE
GROCERY FIRM

T
HK growth of Ottawa within 
' the last decade has been 
equalled by very few Canadi
an cities. It is not many 
years since Ottawa was 

spoken of only as a lumbering centre ; 
now with its seventy thousand popula
tion it has become one of the greatest 
industrial centres in the Dominion. Ap-

RNED 
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Mr. A. E. Provost.

predating the phenomenal and healthy 
-iowth of their city and the need of an 
up-to-date and progressive grocery firm, 
the subjects of this sketch, Provost <W 
Allard, opened up business at the corner 
"I Sussex and Murray streets. The 
growth of their business was so rapid 
that in less than six months they had 
to remove to their present premises, 
which arc now beginning to be too 
•mall for their present increasing busi
ness. Plans are being prepared for the 

a larging of the warehouses, which it is 
expected will be completed by the com
ing Fall.

Provost <fc Allard carry one of the 
best assorted stocks of fancy groceries 
in eastern Canada. They also handle a 
great variety of smallwares, pipes, 
cutlery, novelties and grocers’ sundries 
of all kinds. A representative of the 
house is going abroad next June and 
will spend a couple of months visiting 
the principal manufacturing centres in 
England, France and Germany, selecting 
and buying goods.

The success of this firm is an illustra
tion of what honesty, push and perse
verance can do in this great Canada of 
ours. It ought also to prove a great 
incentive to the young man behind the 
counter to aim for the top and not be 
content until he has reached it. Both 
members of the firm started life without 
a penny.

A. E. Provost was born about 38 
years ago. He received his education at 
the Brothers school in Ottawa. In 1879 

entered the employment of the Citi
zen office and served his time as a type
setter, a business which he followed for 
six years. lie studied stenography and 
for 20 years acted as assistant to M. A. 
Horton, Hansard reporter. In 1883 he 
formed a partnership with his brother, 
C. J. Provost, and bought out the re
tail grocery business of C. J. C. O’Keefe, 
Of this business they made an unquali
fied success, and Mr. Provost has often 
since remarked that there is" no school 
for the prospective wholesaler like the 
retail counter—the best place to learn 
the wants of the public.

A. Allard, though still a young 
man, having been born in 1858, was 
educated in Brothers’ Commercial 
Academy. He is called one of the elders 
of the grocery trade in the capital, his

connection with the business extending 
for a period of thirty years. He is con
sidered one of the best wholesale gro
cers in Canada, and has certainly proven 
himself to be so—for his old employers 
at least. During the last quarter of a 
century he directed the affairs of three 
different grocery and wine firms, all of

Mr. A. Allard.

whom became wealthy. He is an un
tiring worker, quick to decide, and firm 
in his decisions.

tic. i URN tU;

Warehouse of Provost & Allard, 
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wholesale grocers, Ottawa, Ont.
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THE INTRODUCER OF CEYLON TEA IN AMERICA.

KKKWTTH is a portrait of the 
gentleman who practically 
"made" (.'eyIon teas in America, 

Mr. William McKenzie. This gentleman 
was a successful coffee and latterly a 
tea planter for thirty-five years in the 
Island of Ceylon. In 1894 Mr. Mc
Kenzie accepted the position of commis
sioner from the Ceylon Planters’ Asso
ciation to represent them in America, 
and to use his efforts to bring the tea 
product of that island to the notice of 
the people of Canada and the United 
States.

The planters believed that it was only 
necessary for the public to try Ceylon 
teas to be convinced of their superior 
merit, but to bring about such a trial 
was and is otic of the great problems

RETUJ
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Mr. VVm. McKenzie.

before any linn or company desiring to 
market their goods.

When Mr. McKenzie first arrived in 
Canada, in 189f>, practically all the 
black tea consumed came from China. 
Of the many packets on the Canadian 
market, only one contained Ceylon tea, 
and this was a very small affair. Many 
Canadians in fact had never heard of 
Ceylon tea. The revolution that has 
taken place in the tea trade in the ten 
years that have elapsed shows how well 
the work was done.

Last tear Canada imported a tri e 
less than a million pounds of China 
Congou, which will decrease this year. 
In fact the importation of that tea has 
sunk from twelve million pounds to a 
few hundred thousand, and Ceylon tea 
has taken its place.

In 1899 the first green teas were made 
in Ceylon, through the repeated re
quests of Mr. McKenzie, as over half 
the consumption of tea in Canada and 
the United States is green tea. In that 
year less than 50,000 lbs. came to Can
ada,—the total export of the island in 
green tea. Last year there were 15,- 
000,000 lbs. of Ceylon and India green 
teas exported to Canada and the United 
States. An attempt is now being made 
to produce teas of a similar character 
to Formosa Oolong, as 20,000,000 lbs. 
of those teas are consumed in the Unit
ed States. If those are produced as 
successfully as the black and greens 
have been, there is no doubt that Mri 
McKenzie will find a way of bringing 
them before the public just as he has 
the black and green teas of Ceylon, in 
which case his mission will have been 
accomplished.

Friends of The Grocer will be glad to 
know that Mr. McKenzie considers this 
paper has been the most valuable means 
he had in developing the demand for 
('eyIons. He took a full page and talked 
the merits of Ceylon teas for many 
months to the grocery trade only. When 
they became familiar with the tea he 
began a campaign to the consumer 
through other newspapers, but still 
maintained strong page advertisements 
in The Grocer, which was the only trade 
newspaper used in Canada. So strong 
was this campaign in The Grocer that 
within live months after it began a large 
wholesale house which was extensively 
advertising a packet of “pure China, 
•lapan and India tea,” withdrew all 
their blocks and advertised “Ceylon 
tea” exclusively.

It was recently pointed out by one of 
the best informed men on the tea situa
tion that when Mr. McKenzie began his 
campaign Ceylons were as low as 2Jd 
on the London market for low grown 
teas, and to-day they are getting 7d. 
The improvement is entirely due to the 
campaign inaugurated and so success
fully and energetically carried on by Mr. 
McKenzie.

MR. J. ALEXANDER GORDON, 
MONTREAL.

'T'HE GROCER takes pleasure in pre- 
j. seating to its leaders in this issue 

a portrait of Mr. J. Alexander 
Gordon, of J. Alex. Gordon & Co., 
brokers and commission merchants, 
Montreal.

Mr. Gordon has been established since 
Us77, on his own account, under the 
above firm name, having been for scv- 
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eral years previous a member of the firm 
of Hart, Gordon & Co. Before enter
ing the latter firm he was associated 
with bis father, Mr. James Gordon, who 
was the first commercial broker in 
Montreal. The firm of J. Alex. Gor
don & Co. are to-day the oldest and one 
of the most prominent brokerage and 
commission houses in connection with 
the grocery trade, in Montreal.

They are selling agents for the St. 
Lawrence Sugar Refining Co., and for 
the Canadian Consolidated fanners Co. 
Among the many firms represented by 
them may also be mentioned: Juan 
Fereheii A Co., Dénia, Spain, dried 
fruits; P. A. Burlimi, London and 
Patras: Armsby & Co., California, dried 
fruits; Gordon, Grant & Co., Trinidad, 
sugar; Leacock & Co., Barbaddes, mo-

l/

Mr. J. Alexander Gordon.

lasses. As tea brokers, J. Alex. Gor
don & Co. are representatives ol some 
of the leading houses in Ceylon. India. 
China and Japan, as well as of several 
large London tea houses. In salmon, 
they are agents for.a number of the 
largest packers and best known brands 
of tiie Pacific coast.

Mr. Cecil T. Gordon is associated 
with his brother in the representation 
of the various agencies, and the inter
ests of the different firms represented 
are looked after in the most careful and 
satisfactory manner. The reputation 
established by the Messrs. Gordon in 
tliejr dealings with the trade is of the 
highest, and a very large business is 
transacted annually.
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• SANITARY BREAD.
"T~ HE subject of bread, its adultera-

I tion, system of marking it to 

protect the maker, and the chances of 
short weight, is at present occupying a 
great deal of attention. A short time 
ago The Grocer contained a short article 
on the question of sanitation in connec
tion with the placing of stickers on 
bread. Alderman Dagenais, who, hy the 
way, is a doctor, practicing in a very 
thickly populated ward in the city of 
Montreal, has strenuously taken up this 
matter of bread stickers, and it is now 
before the Health Committee of the 
City Council of Montreal.

In all movements of this kind, it is 
interesting to compare history in other 
older and larger cities. London, Eng
land, is at present agitated over a 
similar bread difficulty. In London the 
Public Control Committee of the County 
Council has been endeavoring to propose 
ihe repeal of the Bread Act of 1822. It 
is suggested that a more modern meas
ure should be drafted,—a measure simi
lar to that in force in Montreal perhaps, 
which provides that all bread except 
lancy bread, should be sold in loaves of 
1,2, 1, or (i lbs., and that the weight 
of the loaf should he impressed upon it 
in large figures. The measure would 
also impose a penalty for selling short 
weight loaves, unless it were proved
I hat the deficiency came from the fact 
Iliai they had been kept for 48 hours.
II is also proposed that the inspector of 
weights and measures should have power 
lo test the weight of loaves, either 
when on sale in the shop, or in the 
course of delivery.

The same reason which brought this 
agitation about in London is common in 
all Canadian cities. It is this : A con
siderable quantity of bread is retailed in 
small shops, many of which sell articles 
which do not improve the flavor of 
bread, such as paralline oil, disinfectants, 
and vermin-killers. Take shops of this 
nature in a city like Montreal, where 
thousands of loaves are sold per day. 
and it is only reasonable- to believe that 
plenty of bread arrives at the homes of 
I he people in a very unsatisfactory con
dition. We have seen bread in shop 
windows in Montreal in the midst of 
all kinds of goods, and frequently the 
buy, or the woman, or the man, serving 
the oil, the rat poison, or the candles 
does not think it worth Iris or her while 
in wash the hands before serving the 
bacon, butter, cheese or bread.

A similar difficulty to that in London 
has arisen in Montreal, as the council 
would like to regulate the delivery of 
bread and, if possible, to accentuate the 
necessity of personal cleanliness of the 
deliverer; further to prevent it from ex

posure to dust and dirt in the course of 
delivery. Who has not seen the dirty- 
handed bakery driver seize a loaf of 
bread from his cart and throw it care
lessly against a musty, old, dirty coat, 
and thus carry it to the customer It 
has always seemed remarkable that peo
ple who have once seen this kind of 
thing can continue to deal with such a 
baker, for it is a very fair argument 
that a person who is dirty about one 
thing is most likely unclean about oth
ers.

In what condition the bake-house of 
such a baker must be would be hard to 
define. Several remedies have been sug
gested—one is to wrap tissue paper 
about the loaves. But then we must go 
further than that, for the original lack 
of cleanliness is where the harm is 
done, viz., in the dough, in the mixing 
of the yeast, and in the flour. Every
thing should be most rigidly clean.

The question of adulteration is a vital 
one. In England the old alum evil has 
been stamped out, but can the same he 
said in Montreal ? The laws are strict 
regarding adulteration in the Province 
of Quebec, but there is no doubt they 
are not enforced.as rigidly as in the Old 
Country. Then, to be reasonable on the 
other side, it is a difficult matter to 
regulate purity- when baking powder and

other ingredients, for which the baker is 
not responsible, have to be used.

The question of weight is a difficult 
one to regulate, and it is the opinion of 
very capable bakers that you cannot 
make a loaf of an exact weight to a cer
tainty, if it is made crusty. In .Scot
land, the two pound loaf is strongly 
stamped, but there the crust is only at 
the top and bottom, and the bread is 
more steamed than baked. In Montreal 
the nastv practice of pasting stickers on 
loaves is something unpardonable. Why 
should there be stickers on bread .' The 
whole mass of users of bread have made 
no demand for any such designation, and 
the city council are at present discuss
ing the advisability of using little per
forating stamps instead.

However, on enquiry it all comes back 
upon the grocer, and it is not the inten
tion to hurt the feelings of the retail 
grocer by attacking stickers, for we 
understand it is the grocer who demand
ed the sticker, or at least something of 
the kind, in order that he might be pro
tected from the law against short 
weight among bakers.

SITUATION WANTED.

DY young married man as grocery sales- 
u man. Ten years’ experience. Best of 
references. Address Box K, The Can
adian Grocer, Toronto. (21)

The Canadian Vinegar Company
HIQH-QRADE VINEGARS

Under Excise Supervision 
Reputed the best on the market.

Factory and Office : 35a, 35c, 37 St. Antoine Street,

MONTREAL.

We grow everything we ship, so write or wire us 
when you want fresh choice stock of EARLY 
CUCUMBERS, TOMATOES or MUSK 
MELONS. Also finest PEACHES.
SWEET CHERRIES AND PLUMS.

HILBORN * McLACHLAN,
Peachbluff Farm. LEAMINGTON, ONT.

REFRIGERATORS.
Fit up your store with 
a Eureka Refrigera
tor and you will have 
a refrigerator t h at 
will dry wet matches.

Write for our cata
logue. guarantee test 
and testimonials 
which are free.

Eureka Refrigerator Co.
WILBERT HOOEY, Manager.

Phone Park513. 54 noble St., TOROEIO.

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT

llmost Daily- Fancy Ripe BANANAS PINEAPPLES 
and FLORIDA TOMATOES.

Finest Quality. Prices Right.
Just in—Fresh car EXTRA FANCY NAVELS, a|l sixes. 
Fresh arrivals— EGYPTIAN AND BERMUDA ONIONS.

Hugh Walker & Son,
188

Mail or phone your orders.

Guelph, Ont.
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PERSONAL MENTION.
Mr. J. L. Bowes, of the J. A. Mc

Lean Produce Co., Toronto, has gone to 
England on business for his firm. Me 
sailed from New York on the ss. Car
pathian.

Mr. John Sloan, of John Sloan & 
Co., wholesale grocers, Toronto, has 
gone on a two months’ trip to Europe. 
During his absence the business is being 
conducted by Mr. Frank Sloan.

Mr. C. H. lliuman, of the Postuni 
Cereal Co., manufacturers of grape nuts 
and Poslum cereal coffee, Battle Creek, 
Mich., has been in Toronto for the past 
two weeks calling on the wholesale and 
retail trades.

Mr. Suggitt, the secretary of the 
Leeds, Eng., Retail Grocers’ Associa
tion, is about to visit Canada with the 
object of investigating Canadian mer
cantile methods and looking up new 
ideas in t lie grocery trade.

Mr. C. L. Farnworth, the energetic 
representative of Dailey's blacking, of 
Hamilton, Ontario, was a welcome call
er at The Grocer ollice in Montreal last 
week. He is hustling for a good article, 
and his territory, which is east of Belle
ville, is certainly well covered.

Mr. Win. Mooney, manager of the city 
order department of the Mooney Biscuit 
A Candy Co.’s branch at Winnipeg, has 
been laid up for the past two weeks 
with a severe attack of quinsy, but is 
now around again attending to his du
ties as well as ever.

Mr. Geo. Mann, Montreal manager of 
the Salada Tea Co., has been confined in 
the general hospital, undergoing an op
eration to his eyes. The Grocer is 
pleased to learn that he is recovering 
rapidlv and will be out in a few days.

Mr. H. W. Bender, the genial New 
York representative of MacLarcn Cheese 
Co., Toronto, has had a very extensive 
trip, having visited Chicago, St. Paul, 
Butte, Spokane, Seattle, Tacoma, Port
land, San Francisco, Los Angeles, Salt 
Lake City, Denver, Omaha, Kansas 
City, Detroit and Pittsburg in the in
terests of his firm. Mr. Bender says 
the demand for his company’s products 
is large and constantly growing, a cir
cumstance that speaks volumes for their 
excellence.

Mr. Norman McLeod, of McLeod & 
Co., Calcutta, paid a visit to Toronto 
the past week. He speaks very favor
able for the future of Indian teas, stat
ing that tho demand is steadily increas
ing every year, and that the plantations 
are now on a paying basis. He expeets to 
sec teas a little higher. New markets 
are being constantly found. Russia, 
four years ago, practically bought no 
tea from India, and to-day it is one

of the best customers, showing the great 
popularity of teas, grown in Indfa.

Mr. Norman McLeod, of McLeod & 
Co., Calcutta, was a visitor to the 
trade of Montreal during the past week, 
in the interest of Indian teas. The firm 
of which Mr. McLeod is a member, arc 
owners of several large tea estates in 
India, and are large exporters. Besides 
the tea industry, they do an enormous 
business in jute, and Mr. McLeod has 
closed some very large contracts with 
several Montreal business houses. 
Messrs. 8. H. Ewing & Sons are Can
adian representatives for McLeod & Co., 
and Mr. W. H. Halford introduced Mr. 
McLeod to the trade.

Mr. Arthur J. Hodgson, of Hodgson 
Bros., formerly president of the Board 
of Trade, Montreal, and a member of 
one of the largest dairy produce firms in 
the city, has just returned from a trip 
abroad, where he went as a delegate to 
the Chambers of Commerce in Great 
Britain. He believes that a royal com
mission composed of men from the Bri
tish Islands and from the self-governing 
dependencies of the Empire, should be 
appointed to enquire into the fiscal 
question, and that such a step, if backed 
by the Canadian Parliament, would con
tribute in a very great degree towards 
the realization of an imperial policy, the 
consideration of which has so occupied 
the British mind during the past year. 
He said the business men of Great Bri
tain had their eye on Canada, and he 
knew of no less than four large manu
facturing concerns who had expressed 
their intention to establish plants in 
Canada. He also stated that he was 
informed from various sources that the 
Duke of Sutherland was very likely to 
be the next Governor-General of Canada.

Mr. John Lorimcr, of Lorimer & Co., 
wholesale druggists, Britannia Row, 
Essex road, London N., called at the 
office of The Grocer this week. Mr. 
Lorimer is a keen, careful Scotchman, 
who is a member of one of the largest 
firms of its kind in London. The title, 
wholesale druggist, does not fully ex
plain the importance of their business to 
the grocery trade. They are manufac
turers, and while Mr. Lorimer is here 
visiting Canada on a health restoring 
trip, he is busily engaged in promoting 
trade. The Grocer was very glad to ac
quaint the visitor with some of the 
most reliable and responsible agents in 
Montreal, who would likely handle their 
specialties in this country. Their firm 
sell baking powder, flavoring essences, 
Worcestershire sauce, rennet essences, 
relishes of various kinds, condiments, 
vinegar essences, quinine wines, malt ex
tracts, and in fact an amazing variety 
of grocers’ sundries! which could be

easily carried by any general store in 
the Dominion. The name of the new 
agency will probably be announced next 
week.

HINTS TO BUYERS.

goods at close figures, or tha 
usually large sale this season.

Jas. Rutherford & Co., Montreal, r< 
port having the first shipment of Japan 
teas to arrive by first steamer.

A. F. MacLaren Imperial Cheese Co 
Toronto, who are now agents for tin 
sale of Bensdorp’s Royal Dutch Cocon 
in Onatrio and the west, have been 
meeting with wonderful success in tin 
development of the sale of this world 
famous article. They are having a large 
shipment come forward by one of tin- 
first boats arriving at Montreal and 
will be glad to get into touch with am 
buyers who arc wishing to stock Bens 
dorp’s Royal Dutch Cocoa.

Dawson & Co., Toronto, report tin 
arrival of a car of pineapples, also of ,i 
car of Messina blood and oval oranges.

McWilliam & Evcrist, Toronto, hau- 
received a direct shipment of pineapple- 
from Jamaica this week.

Balfour & Co., Hamilton, report „ 
very heavy Spring business in t In- 
Northwest Territories and British Col 
umbia in “Tartan” fruits and vegr 
tables. This shows that “Tartan 
brand is a winner wherever known.

Balfour & Co., Hamilton, report very 
large Spring business throughout tIn- 
Northwest Territories abd British Col 
umbia. J. A. Henderson, who succeeded 
the late W. B. Croy, having left tin 
western trip to take a partnership with 
Bickle & Greening, brokers, Hamilton, 
the rounds in the west will be made by 
Sinclair Balfour, Jr., son of the head of 
the firm.

NOTES.

Geo. Foster & Sons, wholesale grocers 
Brantford, are building new offices in 
tlie front portion of their warehouse on 
Colborne street.

J. Burns, grocer, Brantford, has re
cently doubled the size of his store ai 
32 Dalhousie street. His grocery estab
lishment is now one of the largest in tin- 
city.

J. W. Bickle & Greening, brokers and 
Commission merchants, Hamilton, have 
located in new quarters at 62 King Wil
liam street, where they will have excep
tionally good storage facilities.
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ONTARIO WHOLESALE GROCERS’ 
GUILD MEETS.

AFTER il year’s existence the On
tario Grocers’ Guild held its first 
annual meeting in Toronto on 

May 17. The guild exists for the pur
pose of remedying grievances in the 
trade anil for social objects, and at the 
meeting in the Hoard of Trade a reso
lution expressing great satisfaction at 
the work accomplished during the year 
was passed.

Among those present were : George 
Bristol, J. F. Eby, William Isigan, 
•lames luce, Frank Sloan, .1. 1. David
son, Arthur Halford, F. W. Humphrey, 
Thomas Kinnear, and Hugh Blain of 
Toronto: H. Y. Telfer, J. M. Dillon, 
John Marr and John Garvey, Colling- 

. wood: A. Olive, Brantford ; M. Carson, 
Kingston ; G. Glassco, F. Osborne, V. W. 
Steele, James Watt, Jas. Somerville and 
II. C. Beckett, Hamilton ; H. McLaugh
lin. Owen Sound ; T. B. Escott and S. 
Sercaton, London; J. F. Smythe, Wind
sor. Messrs. H. N. Bate and P. J. 
t asile & Co., of Ottawa, were not able 
to be represented, and forwarded re
grets. ■

The meeting discussed the relation- 
nip of manufacturers and brokers to 

l he wholesale grocery trade, and ap
pointed a committee to deal with some 
> mplaints. It was recommended that 
all houses represented in the guild 
should allow their travelers two weeks 
t.' liday in August, and a plan to with
draw all travelers from the road for at 
h ast a week during the Christmas sea- 
on was also discussed. At the close 
r the meeting the following officers 

were elected : President, George E. Bris
tol. Toronto; vice-presidents, T. B. Es- 
roit, London, and W. G. Craig1, King
ston. Mr. H. C. Beckett of Hamil- 
i at will advise the association concern
ing the changes in freight rates on 
goods. The next meeting of the guild 

ill be held in Toronto.

to

PEACH CROP IN ESSEX COUNTY.

[N March grave fears were entertain
ed that the peach orchards of Es
sex County, Ontario, had been 

"holly destroyed. If this fear had 
proved well grounded, it would have 
meant disaster for a most important in
dustry in Southwestern Ontario. Some 
live years ago Essex peach orchards, 
which had just reached full bearing 
age, were wiped out by the frezing cold 
winter, accompanied by bare gioutid.

This year, a second plantation should 
give its tirs I full crop, and if another 
wipeout had occurred, the result would 
have been more serious than can well be 
imagined. But fears formed in March 
have proved at least partially ground
less. Essex orchards have not been 
completely destroyed, although very 
serious damage has been done. The 
state of affairs is fully described in a 
report, received from J. L. tlilhorn, the 
well-known fruit grower of Leamington : 
‘•So far as our own orchard is concern
ed, trees under three years old appear 
to he in good condition, as a rule, but 
the bearing trees are killed far worse 
than 1 had thought for, until the warm 
weather proved how serious the damage 
was. We still expect to have r,uite a 
lot of peaches, but the greater number 
of our bearing trees are dead. The 
majority of the peach trees in this part 
of Essex County, at least, are undoubt
edly dead.”

A FLOOD OF CHEESES.

Some prominent cheese exporters who 
have just returned from England had 
copies of some verses which aptly de
scribe the situation abroad supplied 
them.

oh cheeses!

I wish they wouldn't ship 'em:
They are coming every day;

I'd pay a half a cent a pound,
If they’d only stay away.

There are cheese» on the sidewalk.
And cheeses in the door.

Cheeses on the stairway,
And cheeses on the floor;

I suppose they'll keep on coming, as 
long as they well please,

But I’m getting mighty tired of the 
blooming smell of cheese.

I really cannot sell ’em 
They are coming in too thick,

And every time I think of cheese 
It makes me simply sick.

There are cheeses in the office,
And cheeses on the scales;

Cheeses in the basement,
In boxes, sacks and bales.

I wish that I could bribe them not to 
send in any more,

For I can't help thinking of ’em and 
It makes me very sore.

I wish that I could use 'em 
For grindstones and for wheels,

I know that this will make you laugh,
But you don't know how it feels—

To have cheeses all around you,
Think cheeses in your sleep.

Taste cheeses when you eat your meals- 
It's enough to make you weep.
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TOURIST TRADE.

NOW that Canada is being sought 
more and more by tourists the 
world over the material benefit to 

lie reaped by Canadians from catering 
to tourist trade is becoming an increas
ingly attractive item.

Almost invariably tourists leave a lot 
of money in the country, as one proof 
of which one has only to instance the 
large number of prosperous Summer re
sorts in Canada whose only reason for 
existence is their Summer population. 
Perhaps the biggest share of the spoils 
under ordinary circumstances goes to 
grocers throughout the country. Such 
being the case, the wideawake grocer 
will welcome to his locality the great
est possible number of tourists for the 
longest possible time.

One of the most efficacious means of 
attracting tourists to a country is to 
induce its farmers and citizens to make 
their farms and individual establish
ments as attractive as possible, to per
fect the roads and improve the general 
appearance of the country.

Talk to the farmer along this line, if 
persevered in. will ultimately bring 
money and lots of it into the grocers’ 
pockets. Happy man is he if he can 
persuade his country customers of the 
truth of the statement that of a I 
the branches of industry which t la 
farmer can combine with farming, prob
ably there is none more profitable than 
the keeping of Summer boarders. It 
is a spot cash trade with good profits 
and tpiiek returns. When the ground 
is ready, the good seed must be sewn in 
the way of suggestions as to the best 
ways and means of catering direct to 
the wants and tastes of tourists once 
they are attracted to the country.

The Grocer is in receipt of an attrac
tive little brochure gotten out by I). R. 
Jack for distribution among the farm
ers of the Province of New Brunswick. 
Mr. Jack is a member of the Executive 
Committee of the New Brunswick Tour
ist Association, an organization for the 
promotion of tourist travel throughout 
the province which has for some years 
carried on a very successful campaign.

In his little booklet Mr. Jack gives 
a large number of valuable hints as to 
the best ways for the farmer to cater to 
the wants of the tourist, just the sort 
of suggestions the grocer should make 
to his customers in endeavoring to 
further tourist trade to their mutual 
advantage.
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YOKOHAMA BOARD OF TRADE.

I'UK following arc extracts from the 
latest report of the Foreign 
Board of Trade, Yokohama, Ja

pan :
“The tea season of 19113 was notable 

for the high prices paid for both first 
and second crop leaf, but more particu
larly lot lirst crop, this higher range of 
prices having been made possible by the 
removal of the duty in the United 
States. First arrivals of the new leaf 
appeared on the market a few days 
earlier than in the previous year, and 
these were eagerly bought up by specu
lators (or a speculator) and shipped by 
the first steamer with the object, appar
ently, of placing the shipper in the posi
tion of being the only holder of new 
teas on the other side during the few 
days’ interval between deliveries of the 
lirst and second steamers; the result of 
this policy was that first arrivals on 
this market varied in price from yen 
12.00 to yen 20.00 per picul over tin- 
rate of the previous season.

“It was, of course, impossible for 
sellers to maintain these prices, but 
holders in the interior were undoubtedly 
encouraged by them to demand more for 
their teas than they would otherwise 
have been willing to accept, and when 
the market settled down to regular busi
ness. prices were still yen 10,00 to yen 
12.00 pel picul over the previous year, 
and were maintained at this figure prac
tically for the whole of the first crop.

“The quality of the first crop pick
ings was about up to the average, the 
market ruled very steady, and by the 
end of June settlements at this port 
were about piculs 20,000 more than at 
the same point of the previous season.

“Arrivals of the second crop were 
disappointing in quality; the liquor at 
first drew unusually dark, but later ar
rivals showed an improvement in this 
respect. The leaf, however, was dry and 
had the appearance of being roughly 
prepared. Prices for second crop leaf 
ruled from yen 4.00 to yen 7.00 per 
picul higher than the previous season, 
hut later on, pickings in the lower 
grades more nearly approximated tin- 
prices ruling in 1902.

“Total settlements for the year at 
this port were about piculs 195,000, 
against piculs 190,000 for the previous 
year.

“The favorable conditions ruling on 
American markets in 1902 encouraged 
the increase of small firing establish
ments in the interior, and it is estimat
ed that about pieuls 55,000 to piculs 
K0,ooo were fired in Shizuoka Ken dur
ing this season. This business was di
vided between about thirty firms of 
varying importance, and the most of tlie-

teas were shipped direct to America, 
but some found purchasers among the 
foreign firms of this port or were 
shipped under their names. In the 
normal course of things the season under 
review must have proved anything but 
encouraging to small native consigners, 
but the late enquiry consequent on the 
outbreak of war may have helped out 
those who were able to wait long 
enough."

A HINT TO THE HENS.

I^llK United States department of 
agriculture lias recently been 
working on the problem of 

cheapening the price of eggs in 
\Y inter, says a Vancouver ex
change. The solution depends on in
ducing the hen to moult early and lay 
eggs during the Winter instead of tak
ing a rest during the colder months. The 
experts in the department claim to have 
discovered a secret that will piove of 
value to chicken raisers and consumers 
of eggs. The idea is to force early 
moulting by judicious feeding, so that 
the new plumage of the hen will be 
grown before cold weather begins. The 
lien must have her new Winter and 
Spring suit before she will get down to 
the pi’actieal business of laying eggs.

The tests that were made in Rhode 
Island by the (iovernfiient experts were 
conducted about as follows: Along in 
August chickens were put on a light 
diet. Food was withheld except in small 
quantities, which quickly reduced tlie- 
weight of the fowls and stopped their 
laying. This starving process was kept 
up for about a fortnight and then the 
hens were fed liberally on mush, beef 
scraps, corn, wheat and oats, rations 
that were rich in nitrogenous matter 
and that promoted the growth of muscle 
and feathers. In thirty days after the 
test began the Rhode Island Reds had 
a complete coat of new feathers and 
within a week more half of them had 
begun to lay eggs regularly, while the 
hens that had not been subjected to this 
treatment were just beginning to moult 
and egg production had decreased ma
terially. White Leghorns were a little 
slower in coming round with their new 
feathers and fresh eggs, but otherwise 
the results were the same.

Company of Toronto, Montreal, Halifax 
and Winnipeg.

CATALOGUES, BOOKLETS, ETC.
The Urocer is in receipt of an illus

trated list of rebuilt printing presses, 
paper cutters and miscellaneous machin
ery. issued by the Toronto Type Foundry
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WHITE SWAN PRODUCTS AT 
WORLD’S FAIR.

The Dominion Government Vomn,i>- 
sioners who visited Toronto recently m 
connection with the preparation of :i„. 
Government's exhibit at the St. I.c i> 
World’s Fair, selected Greig’s White 
Swan Breakfast Food, White Su.m 
Barley Crisps and White Swan Sell-Ris
ing Buckwheat Flour as the most repre- 
senlalive goods of their class, and or
dered quite a large lot to be sent to Si. 

Louis to form part of the Govcrnmei.i ", 
exhibit of Canadian products.

RUSSIA A SMALL SOAP USER
Russia, according to the official census, 

has 558 soap factories. The eonsun.p- 
tion of soap in Russia is estimated at
1 l-.'i pounds per capita annually...... in-
pared to 13 1-4 pounds in the United 
States. This small consumption of sunn 
is due largely to the high price of raw 
materials which makes soap an expen
sive article, while at the same time the 
import duties limit the use of for, i mi
soaps to a comparatively small :....Mint.
Vegetable fats are also subject to con

siderable import duly, so that Russian 
soaps are made almost entirely of inf
low and grease. The only vegetable oil 
used in anything like notable 'quanti
ties is coprah oil.

THE COMING ALMOND CROP.

INFORMATION that has come n> 
hand concerning the coming almond 
crop is vague and uncertain as yet. 

Judging by the amount of bloom borne 
by the trees, however, a most abundant 
crop might have been expected, there 
having been a greater amount of How, rs 
than has been seen for many year-. 
These early prospects were soon spoiled, 
for, owing to the continued drought * x- 
perienced last Winter a very large pro
portion of the blossom and young li nt 
fell from the trees.

Notwithstanding this damage, tie- 
crop would still have been equal to that 
of last year had it not been for a great 
deal of unusually cold and wet weather 
experienced in the countries of growth 
during the last month. According to 
some reports this has caused consider
able damage to the immature fruit, and 
it is stated that as a result the yield of 
the new crop will be about twenty t" 
twenty-five per cent, less than that of 
last season.
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$ Petrolia
! Packing Company

Limited
*

1 Pork Packers
f and

Lard Refiners
Curer» of 

«« I ind

WILTSHIRE SIDES, LONG RIBS, CUMBER- 
LANDS, AND 11 PURITY BRAND " OF LARD.

X

PETROLIA, CANADA |
Agents for Greet Briteln

R. & W. DAVIDSON
9 Virginia St, GLASGOW ; and 49 Tooley St, LONDON

t
UMMER

AGES
tilllv furnished. it required. half 
a mile from St. John City Rail
way ( 'o.’s t rat- s.
H Sea I lathing, comfortable and 
pictures!|iie cottages, and every 
convenience.
* No mosquitoes or black Hies.
* Rent from .%"><» to SIÔO.
1 Write to-day for particulars.

D. R. JACK
ST. JOHN, - N. B.

Quotations for Proprietary Articles.
Qutoation on staple articles ; prepared by our own staff will be found in the market reports in t e centre of the paper.
I he following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges fjr inserting quotations in this 

department apply to Advertising Manager, The Canadian Grocer, at our nearest office.
May 19, 1904.

Quotations for proprietary articles, brands, 
etc , are supplied by the manufacturers or 
ageuta, who alone are responsible for their
accuracy.

Baking Powder.
i ook's Friend— Per doz.
Si/e 1, iu 2 and 4 doz. boxes.........

“ 10, in 4 doz. boxes....................
- 2, in 6 “ ....................

.... $4 40 

.... 2 10 

.... 0 80
’ 12. iu 6 “

3. iu 4 “
Pound tins, 3 doz. 
12-oz. tins, “

5 lb “ | “
in case.............

.... 0 70

.... 3 00 

.... 2 40 

.... 14 00
W. H. GILLARD A CO.

Diamond—
l ib. tins, 2 doz. in case.................
Hb. tins, 3 “ “
Î lb tins, 4 “ “ .......

.... 82 00 

.... 1 25 

.... 0 75
IMPERIAL BAKING POWDER.

Cases.
* doz....................
3 doz....................

1 d.v.....................
2 doz....................

10c..................
4-oz...............
6-oz...............

12-oz...............

Per doz. 
.... $0 85 
.... 1 20 
.... 1 75 
.... 3 50

53“.................... 12-oz............... .... 3 40

1 doz....................
1 doz.............

16-oz...............
241b..............
51b................

.... 4 35 

.... 10 40 

.... 19 50
MAGIC BAKING POWDER.

JERSEY CREAM BAKING POWDER.

(Site, 6 doz. in case............................ $0 40
“ 4 “ “   0 75

" 3 “ “   1 25
“ 2 " “   2 25

ocean mills. Per doz. 
Ocean Baking Powder, J lb., 4 doz. ..% 45 
Ocean Baking Powder, i lb. 5 doz. .. 90
Ocean Baking Powder, 1 lb., 3 doz... 1 25 
Ocean Borax, 1-lb. packages, 4 doz. 40 
Ocean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. 30 days.

ROYAL BAKING POWDER CO.
Sizes. Per Doz.

Royal—Dime.....................................$ 1 00
| ib..............................

“ à lb.' :::::::::::::::::::
“ 12 oz..............................
" lib.................................
“ 3 lb.................................
“ 5 lb.................................

1 I
2 25 
2 90
4 50
5 75 

15 50 
25 50

Cleveland's—Dime..........................
I lb..... ..... ..... ..... .....

Cases. Sizes.
6 doz....... 5c.

Per doz.
. *0 40 

. 0 60 

.. 0 75 

.. 0 95 

.. 1 40 

.. 1 45 

.. 1 65 

.. 1 70 

.. 4 10 

.. 7 30 
I Per ease 

$4 *

Per Doz. 
..$1 00 
.. 1 50
.. 2 20

“ 4 lb............................... 2 80
“ 12 oz............................. 4 25
“ lib............................... 5 50
“ 31b...............................  15 00
“ 51b...............................  25 00

“ VIENNA " BAKING POWDER.

Per doz.
1-lb tins, 4 doz in box...........................$2 25
1-lb tins, 4 doz in box............................. 1 25
|-lb tins, 4 doz in box............................. 75

EAGLE BAKING 
POWDER

Cases of 48-5c. tins $0 45 
“ 48-10c. tins 0 75 
“ 24-25c. bins 2 25 
“ 48-25c. tins 2 25

Blue.

Keen's Oxford, per lb........................... SO 17
In 10-box lota or case ................... 0 16

Reckitt's Square Blue, 12-lb. box .... 0 17 
Reckitt's Square Blue, 5 box lota — 0 16
Gillett's Mammoth, 1 gross box.......... 2 00
Nixey’a “Cervua," in squares, per lb. 0 16 

“ in bags, per gross 1 25 
'* “ in pepper boxes,
according to size................... 0 02 0 10

| JAMES DOME BLACK

Per gross
6a size............$2 40
2a size...........  2 50

P$o toz 
0 85

BEE BAKING POWDER. 
1-lb. tins, cases 4 doz, per doz......... .12 25

J. M. DOUGLAS A 
co. —'Laundry 

Blues.
'* Blueol " - 10-lb. 
boxes containing 
50 pkgs., 4 squares
each........ per lb. 15c
“ Sapphire"-14-lb. 
boxes, i-lb. pkgs.
per lb...................12|
“ Union " — 14-lb. 
boxes, assorted, 1 
& i-lb. pkgs.per lb. 10

Borax.
“ Bee " brand, 5 oz., cases, 40 pkgs..

** “ 10 oc, cases, 48 ,r .
18 os.. MN, 48 '*
EAGLE BORAX.

Cases of 5-doz. 5c. packages ..
“ 5-doz. 10c.

Broom».
UNITED FACTORIES, LIMITED, doz. net. 

Boeckh's Bamboo Handles, A,4 strings $4 70 .. .. .. b. 4 4 40
“ “ “ C, 3 strings 4 10
*.............................D. 3 “ 3 85
.............................. F, 3 “ 3 65
“ “ “ G, 3 “ 3 SO
.............................. 1,3 - 2 86

Cereals.
Wheat 08, 2-lb. pkgs., per pkg.........  0 08

“ “ 7-lb. cotton bags, per bag. 0 181
Quaker Oats, 2-lb. pkgs., per case. — 3 00 
TtUson's Oats, 2-lb. pkgs., per case— 00

Chocolates and Cocoas.
THE COWAN CO., LIMITED.

Oocoa—
Hygienic, 1-lb. tins

HOME BAKING POWDER, CO., MONTREAL.

2 doz. case 1 lb............. .
1 “ 1 lb................
1 to 5 cases, 5 per cent.
5 to 10 cases, lOj’per cent.

K*2°40 
.. 4 75

Black Lead.

Reckitt’s, per box................................ $1 15
Box contains either 1 gross, 1 oz. size ;

| gross, 2 oz.; or 1 gross, 4 oz.

187

I-lb. tins............
-lb. tins ............

ancy tins............

per doz. S6 75 
“ 3 50

2 00
Jancy tins........  " 0 85
5-lb. tins, for soda water 

fountains, restaurants, etc., per lb. 0 50
Perfection, Hb. tins, per doz......... 2 40
Oocoa Essence, sweet, Hb. tins, 

per dot............ . .......................
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TABLE SALT
Ask your wholesale grocer for it. Put up in 24 8-lb. 
cartoons In a case, and in 60-lb. box.

TORONTO SALT WORKS, Toronto, Ont

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know ^,'hat we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to
I. C. STEWART, Halifax.

BASKETS
We make them in all shapes and 
sizes. We have

Patent strmwbwa Berry Box 
Grain *>< Root Basketst 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

THE . . .

Oakville Basket Go.
Oakville, Ont.

You are Interested 
in Something.

Why mat gat tha beat kerne that 
are printed an the subject.

We read and clip thousands of newspapers 
every week — therefore we can equip you 
speedily and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date Information and more of It than your 
competitors are likely to get.

Terms—100 Clippings, $ 5.00 
2 0 “ 12.00
600 “ 2100

1,0 JU “ 40.00
Send for our Booklet which tally explains 

the scope of the clipping industry.
We have also lists of firms In every branch 

of trade in the Dominion, the professions, club 
members, society, etc., and we are prepared to 
address and mail circulars or letters te these at 
any time.

CANADIAN PRESS CLIPPING BUREAU,
2*1 McGill Street, MONTREAL, QUE. 

Telephone Mein 1ZS6.
10 Front St. K., Toronto. Telephone Mein 2701.

<s Honest Goods and just 
the Thing on Which to 
Make or Extend a Busi
ness

McLAREN’S

The Best Grocers make 
a point of Keeping it 
always in Stock.

Chocolate-
Queen’s Dessert, ^'s and è's —

Mexican Vanilla, i's and i s — 
•Royal Navy Rock, “ 11 —
Diamond,

Icings for cake -
, Chocolate, pink, lemon color, lbs 

Orange, white and almond, £-lbs 
Confections —

Cream bill’s, large boxes..............

Chocolate ginger, lbs............
i-lbs..........

“ wafers, J-U‘. boxes
“ “ Tib. boxes

. $0 40 
.. 0 42 

. 0 35 
.. 0 30 
.. 0 25 
.. 0 28 
Per doz. 

...*1.75 
. . 1.90
1 .L*2.26>Z" 

... 1.35 

... 3.75 

... 2.25 

... 2.25 

... 1.30

Chocolate— per lb.
Caraccas, i's, 6-lb. boxes....................$0 42
Vanilla, i's ......................................... 0 42
“Gold Medal,’’ sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, i’s, 6-lb. boxes 0 42 
Fry's “Diamond,” i’s, 14-lb. boxes 0 24 
Fry's “Monogram,” i’s, 14-lb boxes 0 24

Concentrated, ; 's, 1 doz. in box

î-lbs. “ “
Homoeopathic, i's, 14-lb. boxes 

i’s, 12-lb. boxes
Epps's Cocoa, case of 14 lb., per lb 

Smaller quantities.................

Per doz. 
. 2 40 
. 4 50 
. 8 25

0 35 
0 37i

BENSDORP S COCOA
A. F. MacLaren, Imperial Cheese Co., 

Limit- d, Agents, Toronto.
i lb tins, 44 doz. to cast-.......per doz., § .90
1 “ “ 4 “ “ .... “ 2.40
i “ “2 “ “ .... “ 4.75
1 “ “ 1 “ “ .... “ 9.00

JOHN P. MOTT & CO.'S.

R. S. Mclndoe, Agent, Toronto.

Per lb.
Mott s Broma.....................................  $0 30

Per lb.
Mott’s Prepared Cocoa, ie and i-boxes 0 28 
Mott’s Breakfast Cocoa, is in boxes.. 0 40
Mott’s No. 1 Chocolate......................... 0 30
Mott’s Breakfast Chocolate................. 0 28
Mott’s Caracas Chocolate.....................  0 40
Mott’s Diamond Chocolate.................. 0 23
Mott’s Navy Chocolate, is in boxes... 0 27
Mott’s Cocoa Nibbs.......................  0 35
Mott’s Cocoa Shells ............................. 0 05
Vanilla Sticks, per gross........................ 100
Mott's Confectionery Chocolate 0 21 0 32 
Mott’s Sweet Chocolate Liquors 0 20 0 36

WALTER BAKER ft CO., LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes............  0 47
German sweet, 6-lb. boxes.................... 0 27
Breakfast cocoa, i, i, 1 and 5-lb tins 0 43 
Cracked cocoa, i-lb. pkgs., 12-lb. boxes 0 35 
Caracas sweet chocolate. 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5’s,

per box ................................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans.............................................. 0 42
Vanilla chocolate wafers, 48 to box, 

per box............................................... 1 66

LOWNEY’S. v
Breakfast cocoa—

6-lb. boxes, 12 boxes in case, 1-5-lb. tins. 45c. 
6-lb. boxes, 12 boxes in case, i-lb, tins. .42c. 
6-lb. boxes, 12 boxes in case.j-lb. tins. 42c. 

Sweet chocolate powder—“ Always Ready.”
6-lb. boxes, 12 boxes in case, i-lb tins. .32c. 

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .34c. 
12db. bxs., 6 bxs. in case, i-lb. pkgs.. 34c. 
6-lb. bxs., 12 bxs. in cose, i-lb. pkgs. .36c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .36c. 

Medallion sweet chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .48c. 

Milk chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .40cx 

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. incase, i-lb. pkgs..25c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, i-lb. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. ,32c. 

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, i-lb. pkgs. .19c.

Condensed Milk.
Anchor ” brand, cases 4 doz., per case $5 00 

“ evap. cream, cp. 4d. “ 4 65

ntf0»*T£P
(ream

Borden’s Condensed Milk Co.
Eagle” brand......................................... $1 50
Gold Seal ” brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

‘Reindeer ” Brand 
Case (4 doz $5.60

Coffee.
“ Bee ” brand, 1 lb. tins, cases, 30 tins 9 00

“ “2 lb. tins, cases, 15 tins 8 70
THE EBY, BLAIN CO., LIMITED.

In bulk— Per lb.
Club House...........................................  0 32
Royal Tava............................................  0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon,...................................  0 20
High Grade package goods—

Gold Medal, 2-lb. tins........................ 0 30
Gold Medal, 1-lb. tins.......................  0 31
Kin Hee, 1-lb. tins............................  0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................  0 30
English Breakfast, ground only 1- 

lb. tine...........\............................. 0 If

JAMES TURNER & GO. Per lb.
Mecca............................................................ $0 32
Damascus...................   0 23
Cairo........................................................... 0 20
Sirdar.........................   0 17
Old Dutch Rio...................... ................  0 12j

b. d. MARCEAU, Montreal. Per lb
"Old Crow” Java........................................$0 25

" Mocha..................................  0 25
" Condor " Java........................................ 0 30

" Mooha....................................  0 30

15-year-old Mandheling Java and
hand-picked Mocha............................. 0 60

1-lb. fancy tins choice pure coffee, 48
tins per case................................... 0 20

Madam Huot’s coffee, 1-lb. tins............ 0 31
" " " 2-lb. tins............ 0 30

100 lb. delivered in Ontario and Quebec.
Rio No. 1....................................................... 0 15
Condor I. 40-lb. boxes......................... 45c.

" II, 40-lb. boxes.............................  42 lo.
“ III, 80-lb. boxes................. — 37$ '.
" IV, 80-lb. boxes.........................35c.

8. H. ft A. 8. EWING’S.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases............................................. 32

Mooha and Java ooffee, In 2-lb tins, 30- 
lb oases............................................. 29

Cheese.
Imperial—Large size jars—per doz. $8 25

Medium size jars................ " 4 50
Small size jars..................... 2 40
Individual size jars............ " 1 00

Imperial holder —Large size *" 18 00
Medium size ...................... " 15 00
Small size............................ “ 12 00

Roquefort—Large size.........  2 40
Small size............................ *" 1 40

Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co. 

Limited, Toronto. C. O. Beauchemin ft 
Fils, Montreal.
$1, $2, $3, $5, $10 and $20 books.

Un- Covers and 
num Coupons 

bered. numoered
In lots of less than 100

books, 1 kind assorted. 4c. 4Jc.
100 to 500 books................ 3*c. 4c.
100 to 1,000 books............. 3c. 3ic

RECKITTS BLUE.■«ZEBRA PASTE (Always give your 
Customers Satisfaction.
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If there were made better 
Jams than

Southwell’s
we would have them ?

We would like to send you a price list.

FRANK MAGOR & CO.,
CANADIAN
AGENTS,

403 St. Paul St., MONTREAL.

What You Don’t Know
about getting up good grocery ad
vertisements is supplied in our book

100
Good Grocery Ads

FOR

One Dollar.
Worth more than $t.oo to most 
men. Send for a copy.

THE CANADIAN GROCER,
TORONTO.

Allison's Coupon Pass Book.
3 cents each
4

$ 1 00 to 3 00 books
. 5 (X) books.............
II. 00 “ .............
15 00 " ...................20 oo “ .........
25 00 " ....................
v.i 00 •• .............

Cane’s Clothes Pins.
UNITED FACTORIES, LIMITED.

Clothes pins (full count), 5 gross in
■ese, per case......................................$0 62

ùoz. packages (12 to a case)................. 0 75
5 loz. packages (12 to a case)................. 0 95

Cleaner.

Vi^CLEANER Quart 
Cleans Everything. Gallon

Per doz. 
4-oz. cans $ 0.90 
6-oz. " 1.35

10-oz. ** 1.85
3.75

10.00

Wholesale Agents, 
i he Davidson & Hay, Limited, Toronto.

Food. Per doz

nobinson's patent barley 4-lb. tins___$1 25
“ “ I-lb. tins— 2 25
11 groats 1-lb. tins___ 1 25

* “ 1-lb. tins.... 2 25
Gelatine.

Per gross.
»>noxs No. 1 sparkling.......................... $15 00

Per doz.
„ „ _ " 6doz., at. S 1 30z.

No. 3 acidulated, at................ $ 1 50

Jams and Jellies.
SOUTHWELL’S GOODS. Per doz 

Frank Magor A Co., Agents.
range marmalade...................................$1 50

<;loar jelly marmalade ........................... 1 80
•vrawberry W. F. jam........................... 2 00
raspberry “ "   j oo
^ri?ot " "   1 75
iJtaek currant " "   i 55
•Jther jams ...................... gi 56 1 90
»v»d currant jelly................................ j 75

T. UPTON à OO.
Pure Fruit Jama
is. gl“* doz. in caee, per doz. $0 96 
2t-lb. tm pail, 2 doz. in crate, per lb. 0 061 
5 and 7-lb. tm pails, 8 and 8 pails to

wers£kk\V.............................. per lb. 0 06• - ** and 30-lb. wood pails, “ 0 08

Pure Fruit Jellies—
1-lb. glass jars, 2 doz. in case, per doz. 0 95
7,14 and 30-lb. wood pails........ per lb. 0 06
Home Made Jams—
1-lb. glass jars (16-oz. gem.) 1 doz. in

case......................................per doz. 1 50
5 and 7-lb. tin pails....................per lb. 0 09
7, 14 and 30-lb. wood pails— " 0 09

BRAND & CO.
Brand's calf’s foot..................................  $3 50
Real turtle jelly...................................... 7 75

Licorice.
NATIONAL LICORICE CO.

5-lb. boxes, wood or paper—per lb. $0 40 
Fancy boxes(36or50 sticks)—per box 1 25
“Ringed” 5-lb. boxes.............per lb. 0 40
“ Acme ” pellets, 5-lb. cans—per can 2 00 

'* " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb. glass jars— 1 75

“ “ 20 5-lb. cans............. 1 50
" Purity ” licorice IQ sticks............. 1 45

“ “ 100 sticks............... 0 73
Dulce large cent sticks, 100 in box................

Lye (Concentrated).
QILLETT’8 PERFUMED. Per case.

1 case of 4 doz......................................... $3 70
3cases "  ..................................... 3 60
5 cases or more..................................... 3 50

Matches.
UNITED FACTORIES, LIMITED. Per Case.

Surelight (Parlor) .................................$3 50
Flashlight (Parlor) ............................... 5.75
Kodak (Sulphur) ................................... 3 80

WALKERVILLE MATCH CO.
Parlor— 1 oase. 5 cases.

Imperial..................................  $5 75 $5 50
Best.......................................... 3 50 3 25
Crown...................................... 1 70 1 60
Maple Leaf............................ 190 1 80
Knights.................................. 4 75 4 50

Sulphur-
Club.............................. 3 90 3 70

Mince Meat.
Wethey’s condensed, per gross net... .$12 00 

per case of doz. net.............. 3 00

Mustard.
COLMAF8 OR KEEN S.

D.8.F., -lb. tins................ . .per doe.$ 1 40
“ J-lb. tins.................... “ 2 50

1-lb. tins .................. “ S 0C
Durham 4-lb. jar.........................per jar. 0 75

“ Mb. jar....................... " 0 25
F. D., J-lb. tins.........................per doz. 0 86

*' J-lb. tins........................ “ 1 45
E. D. marceau, Montreal. 

“Condor,” 12.1b. boxes—

t
lb. tins........................ per lb.$ 0
lb. tins................................... “ 0 35

lb. tins................................... “ 0 32J
4-lb. jars................................per jar 1 20
1-lb. jars............................... “ 0 35

Old Crow," 12-lb. boxes—
J-lb. tins...................................per lb. 0 25
J-lb. tins................................ “ 8 23
1-lb. tins............................... “ 0 22J
4-lb. jars................................per jar 0 70
1-lb. jars............................... '* 0 25

Soda.
COW BRAND.

.DWIGHT’S

BAKING SODA

Case of 5c. pkes. (containing 
box. $3 00.

Case of 1-lb. contain 
ing 60 pkgs., pe 
box. $3 00.

Case of J-b. (con
taining 120 pkgs. 
per box. $3 00.

Case of 1-lb. and |- 
lb. (containing 30 
1-lb. and 60 1-lb. 
pkgs), per box, $3 00. 
lining 96 1> pegs.), per

Orange Meat.
Cases, 36 15c. 

packages.. $4.50
5 case lots__ 4.40

(Freight paid.) 
Cases, 20 25c. 

packages... 4.00
5 case lots__ 4.00

(Freight paid.)

~pp, “empire” brand.

TVT Brunner, Mond & Co.
I3 Case U0 4-lb. pkts. (60 lb, I, per 
T case, $2 70.

.W Case 96 10-oz. pkts. (60 lb.
TTY case, $2 80.

" MAOIC " BRAND.

Per case.
packaees.| 7|

No 3- “ { 6011b. “ } ■••••• 175

No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case......................................................... 2 85
5 cases.................. .....................................  2 76

“ BEE " BRAND.
'Bee" brand, Sox., cases, 120 pkgs.) Per 

__ > oaee
$3 76

-, — — — - i ————, .«w T
10 oz., cases, 96 pkgs. > 
16 oz., cases, 60 pkgs. »

Oiuuge Marmalade.
THE BBT, BLAIN GO., LIMITED.

"Anchor" brand 1-lb. glass.....................$1 50
“ “ quart gem jars......... 3 40

T. UPTON A 00.
1-lb. glass jars, 2 doz. case—per doz.$ 0 95 
Home-made, in 1-lb. glass jars “ 1 50
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 06

Pickles.
STEPHENS’.

A. P. Tippett à Oo , Agente.
Cessent stoppers (pints) ....
Corked ~ M

per doz. $2 30
1 SO

Soap and Soap Powders.
a. p. tippet A co., Agents.

Mantole soap, colors.............per groes$10 90
*; black................ *p 15 30

Oriole soap.................................. •* 10 90
Oloriola soap.............................. '• is 00
Straw hat polish...................... " 10 90

BABBITT'S.
Babbitt s “1776" 100 

6-oz.pkgs,$3.50 per 
box. 5 boxes, 
freight paid and a 
half box free. 

Babbitt’s “Best" 
soap, 100 bars, 
$4 10 per box. 

Potash or Lye, bxs.,
each 2 dos., $2 per box.

WM. H. DUNN, AGENT.

189
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Two
Lines
That
Lead.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. Hill, Evans & Go. (Worcester, Eng ), pro
duct the one. A Malt Vinegar which is unapproached by any other 
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.
Robert Waters’ Quinine Wine enjoys a 50-year reputation as 

the finest tonic known.

Expart Agente— ROBT. CROOKS A CO., Botolph House, Eaeteheup 
London, England.

CHASER 
____SOAP

Does the Work

5 vcr ceiit 10 days or 6u days acceptance.

Starch.
£I>WAJRl>8BV»<i STARCH CO., LIMITED. 

I>&undry Starches— per lb.
No. 1 White or blue, 4-lb. cartoi.8 0 06 
No. 1 “ " 3-lb. " 0 06
Canada laundry............................... 0 05
Silver gloss, 6-lb. draw-lid boxes. 0 07 
Silver gloss, 6-lb. tin canisters.... 0 07 
Edward’s silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal— 0 06
Henson's satin, 1-lb. cartons........ 0 07
No. 1 white, bbls. and kegs........ 0 05
Benson's enamel... .per box 1 25 to 2 50 

Culinary Starch—
Benson & Co.’s Prepared Com— 0 063
Canada Pure Coro ......................... 0 05$

Rive Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4- lb. lumps.................................... 0 08$
“ Bee " brand, cases, 4 packages— 5 00

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. $0 05 
Acme Gloss Starch —

1-lb. cartons, boxes of 40 lb....... 0 05$
Finest Quality White Laundry—

5- lb. Canisters, cases of 48 lb— 0 06
Barrels, 200 lb..............................  0 05$
Kegs, 100 1b.................................  0 05$

Lily White Gloss—
1-lb. fancy cartons, cases 30 lb. 0 07è
6- lb toy trunks, 8 in case......... 0 07$
6-lb. enameled tin canisters, 8

incase........................................ 0 07$
Kegs, ex. crystals. 100 lb............ 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb.......$0 07$

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch—
Boxes of 45 cartons, per case — 40

Culinary Starches—
Challenge Prepared Cora 

l-lb. packages, boxes 40 lb......... 0 05$
No. 1 Brantford Prepared Cora

l-lb. packages, boxes 40 lb......... 0 06$
Crystal Maise Corn Starch - 

1-lb. packages, boxes 40 lb......... 0 06$
»T. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starch ea

st. Lawrence oorn starch, 40 lb . 0 063 
Durham eorn starch, 401b............ 0 06$

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 06

“ 8-lb. cartons, 36 lb.. 0 06
“ 800-lb. bbl.............  0 06$
“ 100-lb. kegs........... 0 06$

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-fi family pkgs., 48 lb 0 07$

“ 1-lb. fancy, 30 lb.......... 0 07$
“ large lumps,100-lb kegs 0 06$

Patent starch, 1-lb. fancy, 28 lb.. 0 07$ 
Vkron Gloss, 1-lb. packages, 40-lb. 0 05$

OCEAN MILLS.

Chinese starch,
Ser case of 4 

oz., $4, less 5 
per cent.

Stove Polish.

;Y0x û.uvawvXv) anù \ox 
c.\\ea»x\ess ms ^xev»- 
. xaXm \s XxvAn wvrwaWeA

Per gross.
Rising Sun, 6-oz. cakes, $-groas boxes 88 60 
Rising Sun, 3-oz. cakes, gross boxes 4 60 
Sun Paste, 10c. size, $-gross boxes— 10 00 
Sun Paste, 6c. size, l -gross boxes— 5 00

WM. H. DUNN, AGENT.

Enameline No.
4,bxs.,ea.3dz.0 38 

Enameline No.
6, bxs.,ea.3dz.O 65 

Enameline 
liquid, bxs.ea.
3 doz.............. 0 75

Blackene, 5-lb. 
cans, per lb. 0 10

Syrup.
“CROWN" BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case.............$2 40
Plain tins, with label —

2 lb. tins, 2 doz. in case................  1 90
5 “ 1 “ “ ................. 2 35

10 " l “ “ ................ 2 25
20 " $ “ “ ................ 2 10
(10 and 20 lb. tins have wire handles.) 

“BEAVER " BRAND.
Per case.

1 gal. tins, square, 6 in case................  |4 40
l gal. tins, round, 12 in case ............. 4 50
$ gal. tins, round, 24 in case................ 4 60

small’s brand—Standard.
Per case.

1 gal. tins, square, 6 in vase................  84 70
A gal. tins, round, 12 in case................ 4 90
$ gal. tins, round, 24 in case .............. 5 30

Teas.
SALADA CEYLON.

Wholesale. Retail.
Brown Label, l’s........................ 80 20 80 25

** “ ........................ 0 21 0 26
Green Label, l’s and $’s.......... 0 22 0 30
Blue Label, l’s, is. is and $’s 0 30 0 40
Red Label, l's and |'e.............. 0 86 0 60
Gold LaM, is......................... 0 44 0 60

Pure Ceylon Tea

Ceylon Tea, in 
1 and $-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at86c............$91?
“ “ $-lb., “ “ ............ 0 20

Blue Label, retail at 30c...................... 0 22
Green Label. “ 40c...................... 0 28
Red Label. “ 50c...................... 0 35
Orange Label, “ 60c...................... 0 42
Gold Label, " 80c...................... 0 55

Indian Tea

Oases, each 60 1-lb..............................  80 36
•' " 60ilb....)" " 30 1-lb— ) .....................  035
" " 120i-lb...................... 0 36

LUDBLLA CEYLON, l's 
AND $'S PKGS.

Blue Label, l's.........................  80 18$ 80 25
Blue Label, $’s......................... 0 19 0 25
Orange Label, l’s and $’s .... 0 21 0 30
Brown Label, l’s and $Ts....... 0 28 0 40
Brown Label. $'s ................... 0 30 0 40
Green Label, l’s and $’s........ 0 35 0 50
Red Label, $'s.........................  0 40 0 60

“crown" brand.

Wholesale. Retail.
Red Label, 1-lb. and $s............8 0 35 80 50
Blue Label, 1-lb. and $s............... 0 28 0 40
Green Label, 1-lb...................... 0 19 0 25
Green Label, $s......................... 0 20 0 25
Japan, Is.................................... 0 19 0 26

e. d. MARCEAU, Montreal.
Japan Teas—

“ Condor ” III 80-lb. boxes....... 80 35
3MD AAA Japan, 40 lb “ at............ 0 36

“ AA 40 “ ............ 0 34
Blue Jay, basket fired Japan, 70 lbs., 0 30

“ Condor "IV 80-lb. “   0 32$
V 80-lb. "   0 30
XXXX80-lb.boxes.... 0 25
XXXX 30-lb. “ .... 0 26
XXX 80-lb. “ .... 0 22$
XXX 30-lb. " .... 0 23$
XX 80-lb. .... 0 20
XX 30-lb. “ .... 0 21
LX 60-lb. per case, lead 

packets (25 l's and 70 $’s)0 2S$
Black Teas— “ Nectar " in lead packets

Green Label............. retails 0 26 at 0 20
Chocolate Label— “ 0 35 at 0 25
Blue Label................. " 0 50 at 0 36
Maroon Label......... " 0 60 at 0 45
Fancy tins—Chocolate, 1-lb......... 0 32$

“ “ -Blue, 1-lb.................... 0 42$
" " - Maroon, 1-lb............... 0 50
" " —Maroon, 1-lb............... 1 5C

" Condor " Ceylon black tea in lead packet» 
Green Label, $s, $s and Is,
60-lb. cases............... retail
Grey Label, $s, $s and Is. 
60-lb. cases ........... retail
Îellow Label, $s and Is,

4b. cases ............. retail
Blue Label, $e, $e and Is.
50-lb. cases ..............retail
Bed Label, $s, $s and Is,
50-lb. caaee..............retail
WhiteJAbel, $s, $s andlg

0 25 at 0 20 
0 30 at 0 23 
0 35 at 0 26 
0 40 at 0 80 
0 50 at 0 34 
6 60 al • 46

Black Teas -“Old Crow " blend—
Bronzed tins of 10,25,60 and 80-lb.
No. 1.................................per lb. 6 35
No. 2..................................... “ 0 30
No. 3..................................... “ 0 25
No. 4..................................... “ 0 20
No. 5.................................. “ 6 17$

lipton’s tea (in packages).

I lbs k Si. Id 
Color of $ lbs. $ lia for
Label, per |>er jjer

Oeylon-India, Ex. ch’et A Yellow 45 47 TO
“ " " BRed 40 41 «0
“ No. 1 O Pink 35 37 50

2 0 Orange 18 48
“ SOL. Blue 11 16

40L Green 80

Tobacco.
THE EMPIRE TOBACCO CO., LIMITSD.

Smoking—Empire, 3$s, 6s. and 10s.... |0 II
Amber, 8s. and 3»................ 6 M

Chewing—Stag, bars, 10$oz............... 0 41
Bobs, 5$s. and lie ............... 0 44

“ 10§ oz. bars, 6s...........  0 44
Currency, 12 oz. bars. 12e.... 0 47

“ 6$s. and 12’s........ 0 17
Old Fox, narrow, 12s........... C 47
Snowshpe, 14$oz D’rs,sp‘e'd6$ 0 61
Pay Roll, 7s and 6$s............. G 82
Fair Play, 8s. and l3e........... 0 51

Vinegars.
e. D. MARCEAU, Montreal. Fc: gal.

EMD, pure distilled, highest quality 8<i 30
Condor, pure distilled........................  0 26
Old Crow..............................................  0 16

Special prices to buyers of large quantities
GRIMBLBS MALT.

Bulk, $-casks, 25 gals...............  85 45 8i' to
“ casks, 60 " ...............  10 26 Ta »

Bottles, cases, 3doz................. 3 26 'A

Washing Powder.
FAIRBANK S GOLD DUST

Five oases assorted—
24 25c. packages.................................
100 lOo. “ ...............................  ï g.
100 6c. " ...............................  3 »

Freight prepaid.

Cane’s Wooden ware.
UNITED FACTORIES, LIMITED

Per <i‘U
Washboards, Victor..............................6| *;■

" Improved Globe............  ; •
" Standard Globe........... : 1 J'j
” Original Solid Globe.... SU
" Superior Sid. Bk. Globe. 2 Î»
“ Jubilee.......................... *
“ Pony................................ 2

Diamond King (glass)......................... * i®
Tubs. No. 0........................................... U

" " i1............ ::::::::::::::::::
- » 3 ....................««

PeUs, No. 1, 3 hoop».......................... | g

Te.lt.

Eoy*l yeaat, 3 do*. 5o.pkg*. in omo
5uWa oreem ï«ut, 1doe..........
Jmi cr»*m irwit oeko, Idol. 5».. 
VTotori» " Bios. I»..

« “ I4m.1I»

. Il t 
. 105 
. 10t 
. 1 * 
. 1 *
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Wort man x Ward Co..........................161

CLASSIFIED LIST OF ADVERTISEMENTS.
Aicountauts and Auditors-

barber, Henry, it Co., Toronto.
• "alley, Wm., Toronto.
Hoskins, David, Toronto.
•L ukins X Hardy, Toronto.
K idd, F. H., Toronto.
M ci son, Geo. O., Toronto.
Williamson, T. G.. Toronto.

Ammonia.
Harvey, John G., Todmorden, Ont. 

Unking Powder-
• hivers X Sons, Histon, Cambridge, Eng. 
Hillett, E.W., Co., Toronto.
! Leig, Robert, Co., Toronto.
Hume Baking Powder Co., Montreal. 
Maiden, J. H., Ottawa, Ont.
McLaren. W. D., Montreal.
< K ean Mills, Montreal.
Loyal Baking Powder Co., New York.

barristers, Solicitors, etc- 
\twater, Duclos it Chauvin, Montreal.

1 Scatty, Blackstock, Fasken it Riddell, 
Toronto.

Lurritt, Jas. H., K.C., Pembroke, Ont. 
dineron, D. O., Toronto and Oakville, 

llamilton, J. C., Toronto.
Tapper, Phippen it Tupper, Winnipeg. 
v idal, I. L. <>., Montmagny and Quebec 

baskets.
Oakville Basket Co., Oakville, Ont. 

bird Seed-
Nicholson St Brock, Toronto.

biscuits, Confectionery, Etc- 
Browne & Wells, Toronto.
Canadian Swiss Trading Co., Montreal. 
Christie, Brown St Co., Toronto.
< »wan Co., Toronto.
laimont, Corliss St Co., Montreal.
Lowney, Walter M„ Co., Boston, Mass. 
Mackintosh, John, Halifax, Eng. 
McUregor-Harris Co., Toronto.

Mooney Biscuit it Candy Co., Stratford. 
Mott St Co., John P., Halifax, N.S. 
Natural Food Co., NiagaralFalls, N.Y. 
National Licorice Co., Brooklyn, N.Y.

Blue and Black Lead-
James'Dome—W. G. A. Lambe it Co., 

Toronto.
Oakey, John, & Sons, London, Eng. 
Reckitt's —Gilmour Bros., Montreal.

Brooms, Brushes, Etc-
Meakins it Sons, Montreal and Hauiijfrc*tt& 
United Factories, Toronto.
Waterloo Broom and Brush Co., Water

loo, Ont.
Cans and Canisters

Acme Can Works. Montreal.
Dominion Canister Co., Dun das. Out.

Canned Goods-
Anglo-British Columbia Packing Co., 

Vancouver, B.C.
Balfour & Co., Hamilton, Out.
Belleville Canning Co., Belleville, Out. 
Black Bros. & Co., Halifax, N.S. 
Bloomfield Packing Co., Bloomfield, Ont. 
Burlington Canning Co., Burlington, Ont. 
Canadian Canners Limited, Hamilton. 
Dominion Brokerage Co., Toronto. 
Ingersoll Canning and Preserving Co., 

Ingeraoll, Ont.
Old Homestead Canning Co.,Picton,Ont. 
Provost & Allard, Ottawa, Ont.
Hudon, Hebert St Cie, Montreal.

Cash Registers.
Hailwood Cash Register Co., Toronto. 
National Cash Register Co., Dayton, O. 

Cheese Cutter-
Computing Scale Co. of Canada, Toronto.

Chewing Gum.
Row &Co., Brock ville, Ont.
Somerville, C. R., London, Out.

Cigars, Tobaccos. Etc-
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal.
Erie Tobacco Co., Windsor, Ont.
Fortier, J. M.. Montreal.
Horrocks, T. J., Toronto,
Mc Alpin Consumers Tobacco Co., To-

, Scot.

Steele, W. H., Co., Toronto.
Tuckett, Geo. E., St Son Co., Hamilton.

Clothes Lines-
Hamilton Cotton Co.. Hamilton.

Cocoanut.
Downey, W. P., Montreal.
Greig, Robt., Co.. Toronto.

Cocoas and Chocolates-
Baker, Walter, St Co., Dorchester, Mass. 
Canadian Swiss Trading Co., Montreal. 
Cowan Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James, Co., London, Eng.
Lamont, Corliss & Co., Montre il. 
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P., St Co., Halifax, N.S. 
Stewart, A. J., Toronto.
VanHouten's—J. L.Watt& Scott,Toronto

Cqffee Essence-
Bromley’s—W. G. Patrick St Co., Toronto.

Commission Merchant*—Canadian.
Clarke St Macdonald, Halifax, Can. 
Bickle, John W., & Greening, Hamilton, 
Dawson Commission Co., Toronto.
Dingle St Stewart, Winnipeg.
" itreal and Toronto.Dunn, Wm. H.. Monti 
Fisher, John, Toronto.

Hopkins, John, St. John, N.B.
Lambe, W. G. A., St Co., Toronto. 
Millman. W. H., St Sons, Toronto. Ont. 
Musson. Geo., X Co.. Toronto. Ont. 
Nicholson & Bain, Winnipeg.
Nicholson, Bain & Johnston, Calgary. 
Patrick, W. G., X Co., Toronto.
Price, Chamliera & Co., Winnipeg Man. 
Rutherford, Marshall Co., Toronto.
Ryan, Wm., Co., Toronto.
Saucier, Arthur, Montreal.
Tippet, A. P. St Co., Montreal & Toronto. 
Thomas, J. P., Quebec, P.Q.
Watt, J. L., & Scott, Toronto.
White St Co., Toronto.
Wilson Commission Co., Brandon, Man. 

Commission Merchants—Foreign 
Boyd, T. L., x Co., London, Eng.
Foreign Fruit X Produce Co., Londuu. 

Eng.
Fultons Limited. London. Eng.
Grant. Gordon St Co., Trinidad, B.W.I. 
Griffin X Culverwell, Bristol, Eng.
Hall. R. C., & Co., London. E.C.
Little, George, Manchester, Eng. 
Marshall, James, Aberdeen, Scotland. 
Mathie & McWilliam. Glasgow. Scot land. 
McDonald. Gordon X Co.. London, Eng. 
Mungal. Jas., & Co., San Fernando, 

B.W.I.
Narik, H. R. P., X Co., London, Eug. 
Ragg Bros. St Co., Liverpool, Eng.
San die & Hull, London and Liverpool, 

Eng.
Stickel, Paetow St Co., Hamburg, Ger
Wilson, Donald, St Co., Glasgow, Scot.

Computing Scales- 
Computing Scale Co. of Canada, Toronto. 
Wilson, C., & Son, Toronto.

Concentrated Lye.
Gillett, E. W.. Co., Toronto.
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Condensed Milk and Cream.
Borden's—Win. H. Dunn, Montreal and 

Toronto.
Colson. C. E. a. Son, Montreal.
St. Charles Condensing Co., Ingersoll. 
Truro Condensed Milk & Canning Co., 

Truro. N.S.

Ewing, S. H., & Sons, Montreal.
Crockery and Glassware.

Cowans, Kent & Co., Toronto.
Dairy Produce and Provisions

Boyd, T. L. x Co.. London, Eng. 
Canadian Cauners Limited, Hamilton.
Canadian Preserved But ter Co.. Mont real. 
Clark, Win., Montreal.

‘Davies. Wm.. Co.. Toronto. Ont. 
Dominion Packing Co., Charlottetown. 
Eby, Blain Co.. Toronto.
Fearmau. F. W„ Co., Hamilton.
Griffin x Culverwell, Bristol. Eng.
Hambidge, J. B.. Aylmer. Out.
Harriston Pork Packing Co., Harristoii, 

Ont.
Jackson, J.B., Simcoe. Out.
Little. George. Manchester, Eng. 
Marshall, Jas.. Aberdeen, Scotland. 
Matthews, Geo. Co., Brantford, Hull, 

Peterboro".
Maclaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Moore, J. D. Co.. St. Marys. Out.
Petroliu Packing Co., Petrolia, Ont. 
Park. Blackwell Co.. Toronto.
Ragg Bros. A; Co., Liverpool, Eng. 
Rattray, I).. & Sons, Montreal.
Scott & Hogg, Peterboro", Out.
White & Co.. Toronto.
Whyte Packing Co., Stratford, Ont. 
Wilson, D, D., A Co., Seaforth, Out.

Grain. Flours and Cereals-
Brampton Milling C'o., Brampton, Ont. 
Bickle, John W., & Greening, Hamilton, 
Cameron. Shipley & Co. .Collingwood. Ont. 
Canatla Flour Mills Co., Chatham, Ont. 
Carter, G., Son & Co., St. Mary's, Ont. 
Crow, F. S., Chatham. Ont.
Force Food Co., Buffalo, N.Y.
Frontenac Cereal Co., Toronto.
Greig, Robt., Toronto.
Lake Huron & Manitoba Milling C )., 

Goderich, Ont.
Mack, Wm., Cornwall, Out.
Mackay, John, Bowmanville, Ont. 
Marshall, James, Aberdeen. Scotland. 
Martin Bros., Mount Forest, Out. 
McCann, Wm., & Co., Toronto.
McFall, A. A.. Bolton, Ont.
McIntosh, P., A Son. Toronto.
Moore, W., A Sons, Meaford, Ont. 
McKillop, John G.. W'est Lome, Ont. 
Napoli Macaroni Co., Toronto.
Quanve Bros., Delhi, Ont.
Shirk A Snider, Bridgeport, Ont. 
Stringer, J. B . & Co., Chatham, Ont. 
Stuart Bros., Mitchell, Ont.
Taylor, T. H. Co., Chatham, Ont. 
Vrquhart, D.. Hensall, Ont.
Wilson. Jas.. & Sons, Fergus, Out. 
Woodstock Cereal Co., Woodstock, Ont.

Manfacturers of Grocers* Special
ties.
Greig, Robert, Co., Toronto.

* Pure Gold Mfg. Co., Toronto.
Matches.

Walkerville Match Go., Walkerville, Out.
Mince Meat

Wethey, J. H., St. Catharines.

Soda—Baking.
Dwight, John, & Co., Toronto.

Steel Shingles.
Metallic Rooting Co., Toronto.

Office Furniture•
Tees it C "t Co., Montreal.

Oils•
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., it Co., Fort Wayne, Ind. 

Pass Books, Etc- 
Allison Coupon Co., Indianapolis, Ind. 
Carter, Grume Co., Toronto.

Patent Solicitor.
Cullen, Orlan Clyde, Washington, D.C.

Peels-
Colson, C. E., it Son, Montreal.

Sugars, Syrups and Molasses.
Canada Maple Exchange, Montreal. 
Canadian Sugar Refining Co., Montreal. 
Castle, F. J., Co., Ottawa.
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Co., Cardinal, Om 
Imperial Maple Syrup—Rose & Laflanmu, 

Montreal.
W allaceburg Sugar Co., W allaceburg, Out

Summer Beverages.
Batger’s—Rose & Lafiamme, Montreal. 
Chivers it Sons, Hist on, Cambridge, Eut- 
Downey, W. P., Montreal.
Evans & Sons, Montreal and Toronto. 
Simson Bros. Co., Halifax.

Educational.
Belleville Business College. Belleville. 
Canadian Corr. College. Toronto.
St. Margaret's College, Toronto. 
Western Business College, Toronto. 
Willis Business College, Ottawa.

Engravers.
Smith. Geo. J..

Grocers— Wholesale-
Balfour & Co., Hamilton.
Belaud, B. (>., Montreal.
Capstan Mfg. Co., Toronto.
Chaput, L., Fils & Cie., Montreal. 
Davidson & Hay, Toronto.
Eekardt, H. P., it Co., Toronto.
Eby, Blain Co., Toronto.
Foley, Lock it Larson, Win ni peg,
Hudon, Hebert it Cie., Montreal.
Gillard, W. H., it Co.. Hamilton. 
Kinnear, T., it Co., Toronto.
Laporte. Martin & Cie, Montreal.
Lucas, Steele it Bristol, Hamilton 
Major. S. J. Ottawa.
Marceau, E. D., Montreal.
“ Ozo " Co., Montreal.
Robertson, Geo., it Son., Kingston, Ont. 
Simpson, R. it J. H., Co., Guelph. 
Snowdon, Forbes it Co., Montreal. 
Todhunter. Mitchell it Co., Toronto. 
Turner. James, it Co.. Hamilton.
Warren Bros, it Co., Toronto.

Pickles, Sauces, Relishes, Etc.
American Coffee & Spice Co., Toronto. 
Batty it Co., London, Eng.
Bayle, Geo. A.. St. Louis, Mo.
Capstan Mfg. Co., Toronto.
Colson, C. E., & Son, Montreal. 
Davidson it Hay, Toronto.
Downey, W. P., Montreal.
Eby, Blain it Co.. Toronto.
Eekardt, H. P., it Co., Toronto. 
Flett's—Rose it Lafiamme, Montreal.
Horton-Cato Mfg. Co., Windsor. Ont. 

Dr.-W G. Patrick it Co..Laing’s,
Toronto.

Perrins—J. M. Douglas it Co.,
Montreal.

Leggett, Francis H. it Co., New York. 
Lytle, T. A., Co., Toronto.
“Ozo" Co., Montreal.
Patterson’s—Rose it Lafiamme, Montreal. 
Snowdon, Forbes it Co., Montreal.
Taylor it Pringle, Owen Sound.

Pol ishes—Metal.
Oakey, John, it Sons, Montreal.

Financial Institutions-
Bradstreet Co.
British-American Assurance Co.,Toronto. 
Canadian Bank of Commerce, Toronto.
( 'onfederation Life, Toronto.
(irant, Gordon it Co., Trinidad, B.W.l. 
London Guarantee and Accident Co., 

Toronto.
Metropolitan Ban#! Toronto.
Western Assurance Co., Toronto.

Grocers’ Grinding and Packing 
Machinery-

Adamson, J. T., it Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa.
Cox, Wm., Hamilton, Ont.
Eby, Blain Co., Toronto.
Enterprise Mfg. Co., Philadelphia, Pa. 
Grocers" Engineering Co., London, Eng.

Pol ishes—Shoe•
Alpha Chemical Co., Berlin, Ont.
Dailey, F. F., Co., Hamilton.

Polishes—Stove-
Alpha Chemical Co., Berlin, Ont.
Morse Bros., Canton, Mass.
Prescott’s. — W. H. Dunn, Montreal and 

Toronto.

Teas, Coffees, and Spices-
Balfour & Co., Hamilton.
Blue Ribbon Tea Co., Toronto.
Ceylon Tea Traders’ Ass’n.
Chaput, L., Fils & Cie., Montreal.
Chase & Sanborn, Montreal. 
“Commissioner” Tea, London, Euglunu 
Dutch Chemical Works, Amsterdam. 

Holland.
Eby, Blain Co., Toronto.
Eekardt, H. P., & Co., Toronto. 
Estabrooks, T. H., St. John, N.B.
Ewing, S. H. & A. S., Montreal.
Gillard, W. H., & Co., Hamilton.
Greig. Robt., Co., Toronto.
Hudon, Hebert & Cie., Montreal.
Japan Tea Traders' Ass’n.
Kinnear, T., & Co., Toronto.
Lipton, Thomas J., New York.
Marceau, E. D., Montreal.
“ Ozo" Co., Montreal.
Pure («old Mfg. Co., Toronto.
Ram Lai's Tea—Jas. Turner A C.». 

Hamilton, and Rose A Lafiamme. 
Montreal, agents.

Rutherford, Jas., &Co., Montreal. 
Salada Tea Co., Montreal and Toronto 
Todhunter, Mitchell & Co., Toronto 
Turner, James, & Co., Hamilton.
Warren Bros. & Co., Toronto.
Wood, Thos., & Co., Montreal.

Typewriters-
Canadian OliveiCanadian Oliver Typewriter Co., M ontivui

Pottery.
Foster Pottery Co., Hamilton, Ont.

Fish-
Anglo-British Columbia Packing Co., 

Vancouver. B.C.
Black Bros. &. Co., Halifax.
James, F. T., Co., Toronto.
Todd. J. H , \ Son, Toronto.

Hides-
Page, C. S„ Hyde Park, Vt.

Poultry Food•
Greig, Robert, Co., Toronto.
Myers Royal Spice Co., Niagara Falls, Ont.

Infants’ Foods.
Keen, Robinson & Co., London, Eng

Refrigerators.
Eureka Regrigerator Co., Toronto. 
Fabien, C. P., Montreal.

Vinegars•
Canadian Vinegar Co., Montreal. 
Grimble & Co., London, Eng.
Hill, Evans & Co.. Worcester, Eng. 
Marceau, E. D., Montreal.
“ Ozo ” Co , Montreal.
Wilson, W. H., Co., Tilsonburg.

Fly Paper.
Tlium, O. a. W„ Co., Grand Rapids,Mich. 
Wilson, Archdale, Hamilton, Out. 

Fruits—Dried, Green, and Nuts- 
Adams. E. E., Leamington, Ont. 
Davidson A Hay, Toronto.
Dixon Bros., Hamilton. Ont.
Fraser. J. D., Leamington, Out.
Gibb, W. A., 6l Co., Hamilton.
Hall R. C., 6i Co., London, Eng.
H il born A McLachlin. Leamington, Ont. 
Husband Bros. & Co.. Toronto.
Lang, R. S., Exeter, Ont.
Mcllhargey, C\, Stratford, Ont.
Me William A Everist, Toronto.
Simpson, R A J. H., Co., Guelph.
Tippet, A. P., & Co., Montreal.
Walker, Hugh, & Son, Guelph.
Warren Bros. 6l Co., Toronto.
White & Co., Toronto.

Interior Store Fixtures, Trucks, Etc
Auer Light Co., Montreal.
Luxfer Prism Co., Toronto.
Slingsby, H. C., Montreal.

Safe&
Tay:

Gelatine.
Canadian Gelatine Co., Toronto. 
Cox, G. & J.

Jams, Jellies, Etc-
('hivers & Sons, Histon, Cambridge, Eng. 
Greig, Jas. R , Montreal.
"Nonpareil” Jellies -Rose & Lafiamme, 

Montreal.
“Ozo " Co., Montreal.
Pure Gold Mfg. Co., Toronto. 
Southwell's—FrankMagor &Co.,Montreal 
Upton’s — A. F. MacLareu Imperial 

Cheese Co., Toronto.
Ledgers and Office Systems,

Briggs Ledger System Co., Toronto. 
Crain, Rolla L., Ottawa.
Hart & Riddell, Toronto.
Weese, G. A., & Son, Toronto.

Lubricant.
Cole, G. W. Co., New York.

Macaroni•
Napoli Macaroni Co., Toronto.
Tippet, A. P., & Co., Montreal.

Taylor, J. & J., Toronto.
Salt

Canadian Salt Co., Windsor, Ont. 
Patrick, W. G., & Co., Toronto. 
Toronto Salt Works. Toronto. 
Verret, Stewart A Co., Montreal.

Shelf Boxes.
Bennett Mfg., Co., Pickering, Out.

Soap.
CalveCalvert, F. C., & Co., Manchester, Eng. 
Duncan Co., Montreal.
Metropolitan Soap Co., Toronto.

Soap Powder.
Babbitt's. — W. H. Dunn, Montreal and 

Toronto.
Duncan Company, Montreal.

Sodas—All Kinds.
Winn & Holland, Montreal.

Warehousing.
Cameron, Gordon & Co., Winnipeg

Washing Compound.
Alpha Chemical Co., Berlin, Ont 
Douglas, J. M., & Co., Montreal 
Fairbank, N. K., Co., Montreal. 
Keen’s—Frank Magor & Co., Montreal 

hashing Machines- 
Wortman A Ward Co., London, Out.
Wood en ware.

Acme Can Works, Montreal.
United Factories, Toronto.
Woods, Walter, & Co., Hamilton.

Wines and Liquors.
Amalgamated Distillers Co., London and

Glasgow.
Beland, B. O.. Montreal.
Chaput, L., Fils & Cie, Montreal. 
Hamilton, J. S., & Co., Brantford, Uni. 
Hudon, Hebert & Cie, Montreal. 
Laporte, Martin & Cie., Montreal. 
Major, S. J., Ottawa.

Wrapping Paper. Etc.
Canada Paper Co., Toronto.
Douglas & Ratcliff, Toronto.

Yeast.
GiUett, E. W., Co., Toronto.

Starch•
Brantford Starch Works, Brantford.
Edwardsburg Starch Co., Cardinal, Ont. 
- , J. H , ”Maiden, J. H., Montreal.
Ocean Mills, Montreal.
St. Lawrence Starch Co., Port Credit.



Starc
"is one of your most important articles, 
in fact a grocery store without Starch 

-would he like a ship without a 
-rudder. Kvery store in this 
great Canada of ours knows 

-of the merits and selling 
qualities of the Edwardsburg

Starches
andBensons 

Corn Starch
h or nearly 50 years these Starches have held

the attention of the consumer and 
the dealer,—they are TO-DAY
the recognized standards of all 
Starches,—they will do for vou 
what their sale has done for thous
ands,—make money.

bor the Laundry: 
Edwardsburg Silver Gloss.

For the Kitchen: 
Benson’s ( nyn Starch.

Edwardsburg Starch Co., Limited

53 Front St. East,
TORONTO, ONT.

ESTABLISHED 1S5S.
Works:

CARDINAL, ONT.
164 St. James St.,

MONTREAL, P.O.
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