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The Perfect Salt in 
the Perfect 
Package
The very finest grain of Windsor 
Salt—with a small proportion of 
Magnesium Carbonate — is the 
blend used in making “REGAL 
Table Salt.
It is absolutely pure—and posi
tively will not cake—no matter 
what the weather.

Rain or Shine, 
Runs Fine

Regal FREE RUNNING

TeJ>le Salt
Give your customers this Table 
Salt without a fault.
Order through your Wholesaler or 
Jobber.

The Canadian Salt 
Co., Limited

WINDSOR,
ONT.

THE CANADIAN SALT CO LIMITED

“REGAL” comes to you grocers in perfect 
condition and stays dry and free-running, be
cause it is protected by our moisture-proof 
package.

The patented aluminum spout is a convenience 
that every customer appreciates, for filling 

salt shakers. When not in use, it lies flat 
on the box and seals the opening.

MADE 'N CANADA

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulations. 
Copy of report will be sent on request to anyone Intereeted.
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Put Cox’s Gelatine in your 
Ytomers have “to-be-ordered” book
many table wants that are not always supplied by you. 
They go to other purveyors of Food Stuffs to get something 
“for a change.” Whenever they go elsewhere it is profit 
for the other man and a profit lost to you.
The point is: Do your level best all the time to hold all the trade of 
your customers. Suggest to them always new things. They want “a 
change.” and you van give them something highly acceptable by 
supplying them with

Cox’s Powdered Gelatine
IN THE CHECKERBOARD BOX

Let us send you a few of our Cook Books and you will see just how great a variety of delectable and season
able dishes can tie made from Cox’s Gelatine. With this knowledge you will be in a better position to 
sell Gelatine, and in particular COX’S. Every package sold is just so much increased profit.
Remember that Cox’s Gelatine is the purest and l>est made. There is satisfaction in selling it.

-/ ..^'x ■

BBS

ORLANDO
(INVINCIBLE)

MADE IN CANADA
Here is a line, Mr. Grocemian, that you need not he ashamed to offer to your select 
trade.
The ORLANDO is made in the best country in the world (Canada), and offered to 
the best people in the world (Canadians).
Every Grocer should take advantage of the times and be prepared to get his share 
of the enormous business that Canada is going to enjoy in the near future.

ORLANDO WILL HELP YOU.

W. R. WEBSTER & COMPANY, LIMITED
SHERBROOKE, CANADA
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By keeping a display of Japan 
Tea constantly before your 
customers you will reap your 
share of the big profits arising
from our big publicity campaign.

The delicious, wholesome flavor of this natural green leaf 
will immediately appeal to the most discriminating tea 
drinker. When you sell a customer the first package you 
can confidently look forward to her coming back for more. 
Japan Tea is a real “repeater.”

Order your supply to-day and note difference in your 
turnover.

If any advertisement interests you, tear it out now and place with letters to be answered.
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MONEY IN WASTE PAPER
$2.00 to $10.00 a Month for Your Waste Paper

THE “JEWEL” BALER-

Wante Paper Bin and Baler Com
bined. An ever ready receptacle 

for that burdensome 
accumulation.

Floor space 23 x 26 inches ; height 
4 feet 3 inches. Size of bale 

14 x 18 Inches, with an 
average weight of 

7f> pounds.

Complete with one bundle of wire,

$17.50 f.o.b. Hamilton
(by 10 day draft)

Not only pays for itself but makes you money. 
Strong, Durable, and Easy to Operate.

There is always a market for haled waste paper, 
and the installation of a ‘Jewel' means a permanent 
addition to your equipment that will hot only very 
quickly pay for itself and earn you money, hut on 
account of its capacity and ease of operation, will 
be found a positive convenience to any place of 
business. It affords every facility for keeping your 
premises in a tidy condition and reduces to a 
minimum the risk of fire.

By all means GET A BALER—better still—GET A “JEWEL.” Hundreds of satisfied users testify to its value. 
All information re Balers or the price and disposal of Waste Paper is free for the asking. Order yonr Baler to-day.

GENERAL SALES COMPANY
Distributors

203 Stair Bldg.
TORONTO

Fruit Season Now On
Note These Prices :

6 oz. Jelly Tumblers, $3.50 per gross 
8 oz. “ “ 3.75 " "
8 oz. Table **

Capp’d, 4.00 " “
4 lb. Screw Top Jelly, 4.25 " “

Î lb. " " “ 4.25 " "
1 lb. " “ “ 5.00 “ “

Cases Free F.O.B. Toronto 
Wire Stools, - - $1.50 each
Scoops—Solid Aluminum, for Grocers’ 
and Confectioners’ use.

Lyons & Marks
38 Yonge Street 

Toronto

Brooms of
Quality

may always be had by ordering 
our brands. We have them at 
$3.25, $3.50, $3.75, $4.00, 
$4.25, $4.50, $4.75, $5.00, 
$5-50, $5-75, $6.00 per dozen.

FACTORY and MILL 
Brooms $4.00, $4.50, $5.00 
per dozen.

Walter Woods & Co.
Hamilton - Winnipeg

If any advertisement interests you, tear if out now and place with letters to be answered.
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It’s safer to stock lines that 
hold the public confidence
^j.OODS that people KNOW to be good, dependable, conven

ient, makes it easier for you to sell them—and sell more of 
them, too.

- -vm cowre-..

BORDEN 
MILK PRODUCTS

have held the confidence of three generations of mothers and physi
cians in a way that now means bigger sales and better good-will for 
you.

DORDEN Purity and Borden Advertising have sown the 
^ seed of heavy sales in the minds of most people in your A
locality. Why not cash in on these advantages by getting 
up an attractive window display of Borden Milk v 
Products to-day.

Y OU will find that every Borden Sale
means a satisfied customer and the 

constant run of repeat orders that 
mean steady business growth.

###
#

Order
to-day.

a trial supply ^0#̂##

###
###

###
###

###
SV.CHARLES

ËJAPQRMtD MÜÏ

Borden Milk Co
LIMITED

" Ltadtrs of Quality"

MONTREAL
Branch Office : No. 2 Arcade Building

Vancouver, B.C.

If any advertisement interest» you, tear it out now and place with letters to be answered.
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“Gold Standard” Products are 
half sold when you get them.

npHE continuous advertising being done by this 
A Company has had a far-reaching effect and has 

brought more business to the dealers, and more satis
faction to the consumers than those not carrying a 
stock of Gold Standard goods would care to admit.

We offer you a complete line of our thirty standard 
products. There is always more profit and less 
trouble in handling one complete line than in selling 
many odd job lines.

THE CODVILLE COMPANY, LIMITED
Brandon Moose Jaw Winnipeg Saskatoon Medicine Hat Prince Albert

GOLD DUST
SELLS THE YEAR ROUND

The big thing about Gold Dust, from your viewpoint, is 
that it sells every day in the year. The housewife has many 
uses for it Summer and Winter—and even more uses in the 
Spring and Fall.
Gold Dust is a steady profit-maker for the merchant. Our 
extensive advertising of practically every kind and nature, 
is constantly creating new buyers—and once used, Gold 
Dust is never replaced.

Satisfied customers are the life of your business. Gold Dust makes them.

THE N. K. F AIRRA1MK COMPANY

LIMITED

MONTREAL

“Let the GOLD DUST TWINS do your work.”

^ K' >

Our Line Include*
Prepared Pudding», Jelly 
Powder», Tee», Coffee», 
Baking Powder, Salad 

»lng». Spire», Herb», 
■any other product».

Write us now |for 
our proposition —

You'll be glad 
you did.

If any advertisement interests you, tea r it out now and place with letter* to be answered.
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Which Plan Pays You Best?
Selling the Housewife White 

Beans or selling Simcoe 
Baked Beans? Gut 
this out and stick it on 
your front door.

Madam — Try a Can of 
“Simcoe Baked Beans” — 
they are delicious. (No 
sorting, soaking, boiling, 
no salt, pepper, pork, or 
hot stove baking.)

Plais, or with T< ite or Chill Sauce

Just say — “Simcoe Baked 
Beans.” They are a Cana
dian Product made for 
Canadians by Canadians.

Try them to-day.

Dominion Canners, Limited
Hamilton, Canada

If any advertisement interests you, tear it out now and place with letters to be answered.
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First Crop Japan Teas
Cup qualities which we GUARANTEE

From 22c to 60c per lb.
New season Siftings, 1-lb., 3-lb., 5-lb. packages.

INDIAN AND CEYLON BLACKS
Shipment just received into store. Selected for fine liquoring quality.

Pekoes, 25c. O. P., 28c. Darjeelings, 75c.

“Satisfaction Guaranteed” | or \“ Return at Our Expense’ *|

KEARNEY BROS., LIMITED
TEA AND COFFEE MERCHANTS

33 St. Peter St. - MONTREAL

Are you selling g
Malcolm’s

Milk
Products?

Do you know that the selling record estab
lished by these high-grade Made-in- 
Canada lines has placed them ahead of 
competitors in business-building, profit
making qualities?"

It will pay you to push the 
Malcolm Lines. Every first pur
chase develops into steady re
peat business. Malcolm purity 
and deliciousness will win the 
approval of your most hard-to- 
please customer.

How about a trial orderf

The MALCOLM CONDENSING CO.
Limited

ST. GEORGE ONTARIO

The Arctic Refrigerator
is built by experts who have made a 
complete study of refrigeration for
both domestic and commercial purposes, 
large and small.
The Arctic is dependable in every way— 
the dry, cold, circu
lating air protects 
the most perishable 
goods from spoil
age, ensuring you 
against loss from 
wastage.
Moreover, the ice con
sumption is the small
est to be had in any re
frigerator and the dis- 
p 1 a y facilities will 
serve to promote quick, 
profitable sales.
Get the Arctic catalog.

John Hillock & Co., Limited
TORONTO

7/ any advertisement interests you, tear it out now and place with letters to be answered.
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CLARK’S

■
CONCENTRATED ]

SOUPS

prepared from only the finest 
of materials and guaranteed 
absolutely pure.

MADE IN CANADA I
and without a rival in cither 
home or imported Soups.
Tomato Chicken
Pea Scotch Broth
Mock Turtle Mulligatawny

and all other varieties

Ask your jobber for prices or send 
us a post card, but STOCK NOW.

W. CLARK, LIMITED, MONTREAL

If any advertisement interests you, tear it out now and place with letters to be answered.
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NOT MUCH ROOM FOR ARGUMENT

À

ROYAL
kCADI/fc
SUGAR k

Every one who has tried different 
sugars will readily acknowledge the 
superiority of

“ROYAL ACADIA” 
SUGAR

The dealer who handles this brand 
does not have to spend any time in 
trying to convince his customers to 
use

“ROYAL ACADIA” 
SUGAR'

altogether, for every household pur
pose, for the table, cooking, preserv
ing, etc.

The Acadia Sugar Refining Co., Limited
HALIFAX CANADA

û"&a
DRESSING

SOFTENS
preserves
LEATHER
—KEJTOHU- 

COLOR 
LUSTRE

Oldest and Largest Manufacturers of Shoe Polishes in the World

Quit K
WHIT!

Wn— mi sr

"GILT EDGE" Black Oil Pallah. The only Lad lei' Shoe Dreaung that positively contain! oil. Softena and preserve». Imparte a 
beautiful Black lustre. Alwaya ready to use. Large quantity. Finest quality. Pollibea without rubbing. BetaUi 25c.

“QUICK WHITE" (Liquid) makes dirty Canvas shoes clean and white. A aponge In every package, so always ready to use 
Retails for 10c. and 26c.

"0(1 PE KB" (a paste) for polishing Patent and Shiny Leather Boots and all Shiny Leather Articles. Cover remover attached to 
each box. (See cot.) Retails 10c.

"DANDY" russet COMBINATION. For cleaning and polishing all kinds of russet, brown or yellow boots, shoes, saddles, bridles, 
etc. Retails 25c. Utar" russet combination (10c else). Russet, Brown and Ok Blood Psatee (6 alsee of each color).

"ELITE" BLACK COMBINATION. For those who take pride In having their ehoee look Al. Restores color and luetre to all 
black shoes. Retails 26c. "BABY ELITE" COMBINATION (10c else.) "ELITE” PASTE A 5 sises.

"BOYAL GLOSS” self-shining dressing, for ladles’ and children's black shoes. (See cat.) Retails for 10c.

Ask Your
Jobber’s Salesman For

yyhittemore’S Shoe Polishes
WHITTEMORE BROS. CORF.. BOSTON. MASS.. U.S.A.

If any advertisement intérêts you, tea r it out now and place with letters to be answered.
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In your Locality
are many

Dogs and Cage Birds
Tour customers must have FOOD for them.
It is to your interest as well as that of your 
customers and their pets, that you should 

regularly stock

SPRATFS
DOG CAKES,

Puppy Biscuits
and

Packet BIRD SEEDS.
The name SPRATT’8 le a guarantee of quality and 
••liability. It will help you to keep old ouetomees 

and attract new ones.

SPRATT» I* C AH AD A ant—
MONTREAL—F. HUGHES * Co., 1W, Piece d’YoDvIll.. 

VANCOUVER, B.C.—LONDON GROCERY Co., Ltd.. Granville Street.
Dtrmt i

■TRAIT'S PATENT Ltd., St-16, Fenehuroh I , England.
M46

For Goodness sake
TRY * SK'T ,,/W 1

GIPSY
Stove Gloss.
Its’ “Goodness” sells it.
Order from your Wholesaler.

HARGREAVES (CANADA) LIMITED, 
33, FRONT STREET, E. TORONTO.

Western Agents : For Manitoba, O. F. Lightcap, Winnipeg. 
For British Columbia and Yukon : Creeden & Avory, 

Rooms 6 and 6, Jonea Block, 407 Haatinga Street, 
Weat Vancouver.

Imperial Rice Milling 
Co., Ltd.

VANCOUVER. B.C.

MIKADO

The best value in Rice being 
offered on Canadian 

markets today.
If any advertisement interest» you, tear it out

Supply The Demand
which advertising in magazines read by 
many of your customers has created for

Sam-Flush
Oman» Water-Closet Bawl*

You will see that house
wives are acquainted with 
its merits when you dis
play it in your store. Wo
men know the drudgery of 
cleaning toilet bowls—they 
are glad to find an easy 
and inexpensive way to do 
this work. Sant-Flush 
solves a serious problem in 
the modern home.

You can open a new source of profit by 
making it accessible to your customers.

Harold F. Ritchie & Co., Limited
10-12-14 McCaul SL, Toronto

now and place with letter» to he answered.
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IT is a safe guess that the people in your 
community who are not using

CHASE & SANBORN’S COFFEES
have never tried them.

Sell them one package and your store will 
have gained a friend.

Chase & Sanbotn
Montreal

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark
ably fine. Taste “Bluenose” yourself! 
Then you’ll feel more enthusiastic about 
recommending it

SOLE PACKERS.
SMITH A PROCTOR HALIFAX, N.S.

Are you buying or selling produce of any 
kind in quantities ? We can give you 
service.

Our splendid equipped cold storage plant enables us to 
meet the demands of both local and export trade with 
best quality butter and eggs in car lots or less.
Drop a card for particulars. Our public cold storage 
system will save you money. Charges moderate.

Canada's old reliable produce house.

The J. D. Moore Co., Limited
ST. MARY’S, ONT.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.AjMz BiirTt''

JUj*.

If any advertisement interests yow, tear it out now and place with letters to be answered.
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SUNNY JIM is figuring this season in new and snappy advertisements (of which the above 
picture is a miniature example) for “FORCE,” which advertising is running in an exten
sive list of the better Canadian newspapers. The results are very satisfactory, according 

to reports from The H-0 Company of Hamilton, as the demand for “FORCE” shows a very 
decided impetus this season. Cereals come and cereals go, but the substantial merit of 
“FORCE” and the many years of persistent advertising behind it gives it an ever-increasing 
hold on the public. The finest Canadian wheat, cooked with malt, then flaked and toasted, 
makes “FORCE” one of the most nutritious as well as most appetizing fowls on the market.

If any advertisement interest» you, tear it out now and place with letters to be answered.
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I •A^l?SSOR-A tUw.StwJlfc' /XX Buck's Harbour. / ,

Put these Canadian 
Sellers in your Fish 
Department

Processed Transported
and packed by by Canadian

Canadians. Companies.
Everything is Canadian between your Cus
tomer’s table and the" waters of “Old 
Atlantic” that yield the delicious

Brunswick Brand 
Sea Foods

There’s no better fish in the world than those 
obtained in the Canadian waters of the 
Atlantic; no better facilities for packing them 
than are at our disposal in our sanitary sea 
foods plant.
In short, “Brunswick” Brand Sea Foods are 
of a quality which Canadians are proud to 
own, and best of all, they represent an en
tirely Canadian product.
Stock up with Brunswick Brand % Oil Sar
dines, Kippered Herrings in Tomato Sauce,
Finnan Haddies (oval and round tins), Clams 
and Scallop». Satisfy the masses of Cana
dians and give employment to Canadians.

ORDER TO-DAY.

CONNORS BROS., LIMITED
BLACK’S HARBOR, N.B.

>.?*ASIg

REGENT

When you visit the 
Toronto Fair

don’t forget to visit onr exhibit of quality shoe 
dressings In the Stove Building. The unbeatable 
values that these lines represent are bound to 
Interest you.
In order to make the trade better acquainted with 
these values, we are giving to those Orocers visit
ing our exhibit, free samples of our shoe dressings. 
So don’t forget to come in.

Onr Ussti
Regent Shoe Paste, Suede Dressings. Patent 
Leather Crews, CemMaattaw Dressings, Colored 
Cllase. Kid Cream. White Shoe Dressings. bH kinds.

Chas. Tilley & Son
Manufacturers

90 Richmond SL, Toronto

bkMxtZBWBBBBB

Have you tried

WETHEY’S
ORANGE

MARMALADE?
It is making 

a hit.

If any advertisement interests you, tear it out now and plaee with JsiUrs to be answered.
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The service department of The Canadian 
Grocer will gladly assist manufacturers at 
home or abroad In making arrangements 
with the firms In all parts of Canada whose 
announcements appear on this page.

! ;
1

hiiiiil h■w r■< ll1'-!!- '!■ 'll ■|l.l|a n IIIllllllllllllilIIIIIIB
ONTARIO

Maclnre & Langley, Limited
Maaafaatarora Agents 

Grocers, Confectioners 
and Dreg Specialists 

IS FRONT STREET EAST TORONTO

W. G. PATRICK & GO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St. W., Toronto

MACKENZIE & MORRIS
LIMITED

BROKERS
Groceries, Provisions and Produce

C.P.R. Building, TORONTO

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

W. H. Millman 
& Sons

Wholesale Grocery Brokers
Special lines to offer in 
different grades of teas.
Write or wire us if in 
the market.

COFFEE
W. GEO. VARTY. Aeeet 
lieds St.. Terente. Phene M. 70S»

Mann, Laurie & Co.
78 King St., London, Ont.

Quality provisions and produce.
Write or phone.

II von went the market on
NEW BRUNSWICK POTATOES

Wire er phene
HARRY WEBB, TORONTO

We specialise on potatoes, have ware
houses at all buying points In the 
potato belt. Cara always loaded. New 
Brunswick, Montreal. Toronto, waiting 
orders.

Hare You Any
Potatoes, Beans 

or Apples
to Offer ?

If so, communicate with me.

FRED J. WHITE
27-29 Wellington St. Beet 

TORONTO CANADA

WESTERN PROVINCES

WATSON A TRUESDALE
Wholesale Commission Brokers end 

Manufacturers' Agents 
120 Lombard Street 

WINNIPEG MAN
Domestic and Foreign Agencies 

Solicited.

H. P. PENNOCK & CO
Wholesale Grocery Brokers 
sod Meaufsetnrers’ Agents.

WINNIPEG REGINA
We solicit account! of large and pro
gressive manufacturers wsntlng live 
representatives.

THE H. L. PERRY CO.
11S.SIS Priasses Street. Wleeleea

We can make a success of your Agency. 
Our STORAGE, DISTRIBUTING and 
FORWARDING facilities are unexcel
led.

Correspondence solicited. 
“Always on the Job."

C. H. GRANT
Wholesale Commission Broker 

and Manufacturers* Agent
509 Merchants Bank, Winnipeg

We have several good accounts, hut can 
give you results on yours.

MARITIME PROVINCES.

I have a connection with both wholesale 
and retail trade throughout the entire 
Maritime Provinces.

inufacturors* Agent
J. N. COCHRAN

When you buy direct from the country of 
origin, and from
Fred. L. Myers A Son. The Sugar Wharf 
186 Harbour Street. Kingston. Jamaica,
you will secure at lowest possible prices your 
requirements of—Sugar, Rum, Pimento, Cocoa, 
Ginger, Honey, Annatto, Coffee. Kola Nuts, 
Lime Juice, Orange Oil, Goatskin*, Divi-Divi, 
Wax, Sarsaparilla, Cassava Starch, Sheep Wool. 
Cattle Hides.

chas. h. McDonald a co.
Manufacturers' Agents 

Pest Office Be* 727. St. John. N.B.
We have splendid storage facilities and a first 

class connection with both wholesale and retail 
trade. Get in touch with us in regard to 
handling your Hue.

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN’S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 
careful attention to all business. High
est Canadian and foreign references. 
Cable addreaa: “Macnab,” St. John’s. 
Codes : A. B. C., 5th edition and private.

KINDLY MENTION 
THIS PAPER WHEN 
WRITING TO AD

VERTISERS.

4499
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55#-& Brand

Yes, Sir, Tartan Brand is a line
The reputation which Tartan Brand goods ¥A? A|*f h f VI M O*
has everywhere established is the direct ** v “ ** Jr * ** Q ”
result of our motto—quality first. We subordinate every other consideration to that 
of Quality, hence every Tartan Brand customer is a satisfied customer.
Tartan Brand Canned Vegetables, Fruits, Salmon, Tea, Coffee, Spices, Extracts and 
Jelly Powders are all leaders—quick sellers that will move rapidly and leave you a 
nice profit. Investigate our claims. We pay particular attention to mail orders, 
and guarantee prompt service.
We carry a full line of fancy groceries, foreign and domestic.
Write us.

THE SIGN OF PURITY
Phone Orders at our Expense

Phone No*. 3595. 3596, 3597. 3598. 4656

BALFOUR, SMYE & COMPANY
HAMILTON, ONTARIO

FIHB
FRUIT

PURE

3 From the selection of the Itest sun-ripened fruits 
= down to the final sealing of the containers, every 
E precaution is taken to eliminate any possibility of 
g inferior quality in Furnivall’s Jams.

fg That’s the big reason why Fumivall's are so popu- 
g lar with jam users everywhere. Are you profiting 
jj by this popularity t

Furnivall-New, Limited
HAMILTON, CANADA

AGENTS: g
Ontario—MacLaren Imperial Cheeae Co.. Ltd., Toronto. Montreal n
—W. 8. Sllrork. St. John, N.B.—MacLaren Imperial Cheeae Co. —
Halifax, N.S. — MaeLeren Imperial Cheeae Co. Sydney, N.8.—
A. B. Sheppard. Hamilton—R. M. Griffin. Winnipeg, Man—W. L. =
Maekensle & Co., Ltd. Calgary, Alta.—MarLaren Imperial Cheese s
Co., Ltd. Bdmonton, All*.—Central Brokerage Co.

lfiiii!iiiiiiiiiiMiiiiiiiiiiii!i!iiiii!i!i!i!i!iiiiiiiiiii!iiiii!i!iiiiiiiiiiiiiii!i!iii  tiiifiiiim »<i!i.iiPt:i.i!i:mitiiiroti(iiHRiiiiiiMaiiiiiMniitiiiHiiiiiiiKiiiinnii!iiiti!iiiiiiiniiiitniiiiiiiii!iiuiMttiiitiiiiiiim-iii!iii:iii'i4%iii:Min<t!iti;i!ii!i>iiniin!i:M4«nii»n4»-itKF

WINNING THE 
BUYER’S FAVOR

HE best possible buyer 
is not made an actual 
buyer at a single step. 

It is one thing to win the 
buyer’s favor for an article 
and another to make adjust
ments incident to closing the 
sale. Winning the buyer’s 
favor is the work of trade 
paper advertising. Under 
ordinary conditions it should 
not be expected to do more.

The Oversea Export Co., Lmited
Norway

NORWEGIAN
SARDINES

IN PURE OLIVE OIL

SPECIAL BRANDS to suit 
individual buyers.

Place your orders now foi early 
fall shipments. Full particulars 
and prices from the

Sole Agents :

Stewart Menzies & Co.
70 Lombard St., TORONTO

If any advertisement interests you, tea r it out now and place with-letters to be answered.
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Let’s Go
is the catchy advertising slogan of the Toronto Exhibition this year.
Why not do so, as a trip through the different buildings of Toronto’s 
Big Fair is a real education and a very pleasant holiday.

We know that hundreds, probably thousands of our customers 
will visit it, and we do hope that one and all will find time to call on 
us, either at our Front Street offices or at our booth in the Manufac
turers’ Building. We would like very much to meet you personally 
—perhaps you would like to meet us—so we are greatly in hope that 
you will call and see us at our office as well as at the booth.

T. H. Estabrooks Co., Limited
7 Front Street East, Toronto

P.S.—We would urge visiting merchants and clerks to make themselves known at our 
booth, as a table will be specially set apart for the entertainment of themselves and 
friends accompanying them. T. H. E. Co., Limited.

Y & S STICK LICORICE
48 5c. Packages to Box

BRAND

we*.'

The old-fashioned remedy 
for Coughs and Colds

For sale by leading Wholesale Grocers, Druggists and 
Confectioners throughout the Dominion.

NATIONAL LICORICE COMPANY
MONTREAL

The

Eureka
Your Safest 
Investment
The ONLY 
patented re
frigerator in 
existence to- 
d a y with 
warm air 
flues across 
ceiling of cool
ing room, and 
connected with 
warm air flues 
at aides or ends.

Patented 
1900 - 1910 

1914

See our eahibil 
in the Indus
triel Building, 
Canadian Na
tional Ezhibi-

KEPIlESEVrAT! VK8 : -Wolf. Barer * Heller. K 81. Paul St, E.. Montreal, 
P.y. ; Jaune l-onergan. Chatlottetnwn. P.E.I. ; W. McAllister. 98 Bank 6t., 
Ottawa. Ont. ; W. Woods A Co.. Winnipeg. Man., and Hamilton, Ont.; Ed. 
Dore. 36 Caroline N.. Hamilton; \\. J. A .ma u un». It Euclid Are., Lon 
don. Ont, etc., etc.

EUREKA REFRIGERATOR CO., LTD.
27-31 Brock Are. 54-56 Noble St. 2133 Eernbrldee St.

TORONTO, ONT.

If any advertisement interests you, tea r it out now and place with letters to be answered.
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The sales-building cereals—
Robinson’s “Patent” Groats

and
Robinson’s “Patent” Barley

They are sales-builders of more than ordinary merit, and are especially in 
demand during the Fall and Winter months.
Every householder in your district is a prospect for the sale of Robinson’s 
“Patent” Groats and Robinson’s “Patent” Barley, and every new customer 
you get for these time-proven cereals will mean steady repeat sales—more 
business and good-will for your store.
Plan to get this trade now. An attractive little window or counter display 
will start it coming quick and steady. Order from your wholesaler.

Magor, Son and Company, Limited
191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO

AGENTS FOR T,1E DOMINION OF CANADA
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DB CASSELL'S 
—TABLETS

7 CASSELLS 
TABLETS

HOW DOES 50% PROFIT 
ON EXTRA SALES 

LOOK TO YOU?
You can add it to your 1916 trade by ordering 

now and displaying

Dr. Cassells Tablets
a nerve cure for disordered nerve»—the most common ailment of the 
human race today.
We recently spent $60,000 in a Dominion-wide advertising campaign 
—introducing the famous nerve food to every community in tne 
country. The public have been told all about it, hence a little display 
is all that is necessary to reap the results of this publicity.
Are you handling Dr. Cassell’s? If not, you should begin now to 
feature this efficient nerve tonic.
A small trial order will start you on the road to steadily growing profits.

Dr. Cassell’s Medicine Co., Ltd., Manchester, England
Agents for Canada : Harold F. Ritchie Co., Ltd., 10-14 McCaul Street, Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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House Cleaning Time Is Here
How One Grocer Cashed in on the Fact—His Advertising Campaign—Windows and 

Interior Display Preparations—Talking Points Given to the Staff.
Fourth of the Masters Series by E. A. Hughes.

MANY grocers have the impres
sion that the time to put on a 
house-cleaning campaign is in 

in the spring. They figure that the 
closed doors and windows necessitated 
by the wintry weather make the house 
so stuffy, not to say dirty, that vigorous 
house-cleaning must be employed before 
it is sweet and clean again. The im
pression is perfectly right. Spring is a 
good time for house-cleaning, and a cam
paign put on about the 1st of March 
usually pulls good results.

The impression, while right as far as 
it goes, however, does not go far enough 
For by the same token, if the house v 
musty and dusty and close and some
what stale after the winter's closed 
doors and windows, it is equally untidy 
and in need of a clean-up after the sultry 
weather of the summer, when its occu
pants. if they are home, do as little .is 
possible in the way of working at house
work, and if they are away, are not able 
to give any attention to it at all.

The idea struck .1. ,1. Masters one day, 
and no sooner had it occurred to him 
than he got busy with an early fall 
house-cleaning campaign.

He called the staff together after his 
usual manner, of which I have told you 
again and again. He pointed out to them 
that now was a good time to put on a 
campaign of this kind. He said :

“More people than ever have been 
away this year, boys. All the resorts 
have been chock full of holiday-makers. 
The reason is that people have more 
money, and they have certainly spent a 
whole lot on vacations away from home. 
That's one reason why people will need 
to have a session at house-cleaning. 
Here's another: we have had a particu
larly hot summer this year, and the dog 
days are not times when the average 
housewife likes to thresh around the 
house with a broom in one hand and a 
duster in the other. The tendency has 
been to let the house go with just as

jk' ~ - Ï "
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I V OPPORTVMTY HERE

The tendency of the housewife fust 
returned from summer holidaying to 
plunge immediately into a more or 
less systematic housecleaning is an 
opportunity that most grocers have 
neglected to capitalize. Catch the 
returned housewife with a carefully 
planned campaign for the sale of the 
articles that facilitate housecleaning 
and profitable business should be the 
result. Canadian Grocer is convinced 
that too few merchants hare realized 
this opportunity. Hence this article.

little cleaning from day to day as was 
absolutely necessary, and no more. These 
seem to me two mighty good reasons why 
we should make a special bid for this 
kind of trade at this time.

Selling Plana
“Now for selling plans. First of all, 

we intend to set up an attractive win
dow. Manson, that falls to you. Have 
you any ideas f”

Manson, the display man, thought a 
moment. Then he suggested a window 
that sounded well.

“Supposing,” said -lie, “that we have 
half a dozen brooms standing against 
the hack of the window. They should be 
standing on the handle end, so that the 
broom stretches up and suggests action. 
Then the front edge of the window- 
might be a chain of scrubbing and gen
eral short brushes. At intervals on the 
base of the window we might have a 
stack of washing powders, another of 
silverware polish, another of ammonia 
powder, another of ammonia in liquid 
form, and so on right across the window.

getting in as many single lines as pos
sible. Then----- ”

“Just a moment,” said Masters. 
“Let's mention a few of the lines we’ll 
be handling right now while the subject 
is fresh in our minds. There are brushes, 
big and little; cleansing powders, mops, 
soaps, lye, ammonia powder, liquid am
monia, furniture polish, stove polish, 
silver polish, in powder and liquid, piano 
polish, distemper, wall paper cleanser, 
brass polish, dust pans. Anybody think 
of any moreT ’ ’ he concluded.

“Well, that’s quite a heap. Go on 
with the window description, Manson.”
“A good stunt for the middle of the 

window would be to leave a nice, wide, 
clear space, and therein have a pan or 
a piece of wood or something like that. 
Polish one half and leave the other 
dirty—“Before and After.”

“And old wheeze but a good one,” 
agreed Masters.

“People take notice of that sort of 
thing. Ever see how many men will 
stop outside a Dago’s window where a 
hat, half clean and half dirty is display
ed. Contrast is the point of appeal.”

Cooper suggested that show cards had 
been forgotten. “We should have some 
good strong show cards,” said he. “Not 
fancy lettering, but good, bold letters 
standing out well against the white back
ground. I would suggest two for the 
wirdow. one at either side. ‘House 
Cleaning Time is Here, ’ for one, and 
‘ After Vacation Yon Need to Clean Up’ 
for the other.”

“Good enough.” Masters approved.
Some Ad. Suggestions

“I will attend to the ads. in the dailies 
myselfÎ” announced Masters. “Sum
mer is drawing to a close now, and peo
ple will be more inclined to read their 
papers on their verandahs or indoors 
tb«n they were in the heat of the sum- 

when the world of opt-of-doors 
.wa^, luting them outside. There are two
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or three ideas one might play up in sep
arate ads. Bye-the-bye, we’ll start in 
advertising a full week before House
cleaning Week actually begins. Here’s 
a point, and you might all listen to 
these; they’ll make good talking points 
for you when you have the women here 
to talk to.

“First, for the sake of health, house- 
cleaning should be the order of the day 
now. Dust and dirt and insects have 
gotten into the house while the folk have 
been away on vacation. They should 
be cleared right out. Winter is coming, 
when doors and windows are locked 
tight, and people should take no chances 
with dirt. It is too good a breeding 
ground for germs.

“Secondly, the housewife of to-day is 
better off than her prototype. She 
doesn’t have to expend an awful lot of 
energy. There are so many helps to 
housecleaning, and each one assists in 
making the actual work lighter for the 
worker. This is a good point, I think.

“Thirdly, I intend to have my ads. 
very informative, even at the risk of 
having the space a little crowded. The 
reason for this is that housewives don’t 
know some of the preparations which 
can be used at this time. There are so 
many new preparations coming out all 
the time. We carry only the best; lines 
that we can recommend. In one or two 
ads. I propose to give a detailed descrip
tion of as many lines ns possible, so that 
the housewife reading the ad. may know 
as much as she can glean about the lines 
we carry before she comes to the store.”

Interior Display
Evidently, Masters was not content 

with planning only for window display. 
He wanted the interior to be the book 
of which the window was the index.

“Cooper, you might attend to this end 
of it,” he said. “Have two or three 
unit tables reasonably near the front 
door. On these make neat and attrac-
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House
Cleaning

Time
WINTER, with its closed §

doors and fastened win- i
dows, is in the offing. |

§ You have been away all sum- ;
| mer, and your house is dusty |
i and dirty, maybe. You want it \
l sweetened and cleaned for §
§ winter. Otherwise germs left |
$ around might mean doctor’s ;
i bills later. i
j We can help you by selling you |
| helps. We have them all from j
§ A to Z.

A FEW ARE
i Powdered ammonia, old and i
§ tried cleaner, per package___ c. ;
§ Silver polish, for brightening ;
i and preserving your table sti

ver. Per bottle “----- ” brand
i ---- c.
; Dustless mops. Yon can’t
i afford to be without. The ab- 
; sence of dust is worth the price ;
i of___
i Lye: an admirable and tested ;
; disinfectant. Per tin___ c. ... !
i Soaps—of course yon want an ;
: abundant supply. Try “------" |
§ at___c.
i These are just a few of our §
i large selection of housecleaning ^
i helps.

I J.J.Masters |
Phone 52

Main and King Sts

live trims of various lines. Have every
thing priced and everything ticketed, as 
to uses and so on. It will take a bit 
of time, but it will pay. Move up your 
broom racks, and put one on either side 
the entrance, inside the store, and the 
same outside the store too. That ought 
to hammer home the idea of the need 
for brooms.”

“Now, the important thing, and the 
one in which all of us can share, is the 
actual selling campaign. Adopt those 
two points I have already mentioned (1) 
the need to get rid of germ-breeding 
dirt, and (2) that you can save the en
ergies of your customers by selling them 
aids. Then here’s another point. Sell 
as many lines as possible. Many custom
ers know nothing of some of the newer 
lines we are carrying. We believe in 
them. We must recommend them. Do 
it in this way. Suggest specific polish 
for specific purposes. Some customers 
come in and get what they vaguely call 
“some polish.” They use it for all 
kinds of things, from silverware to worn! 
work. There are special preparations 
for special uses. Sell them as such. Here 
is a particularly important point. Last 
year women came in after they had 
bought some honsecleaning line or other, 
some of them, and complained of its in
effectiveness. In nearly every case where 
this happened, I proved the reason to he 
‘hat women complaining had not follow
ed the directions. Naturally, if they do 
not do as the manufacturer—who knows 
best—tells them, they can’t expect the 
best results from the preparation. Keep 
this in mind, if you have any complaints. 
Moreover, guard against it by telling 
any customer who is buying something 
she has not used before that the direc
tions are very good. and. if followed, 
you can guarantee the effectiveness of 
the preparation.

“All these plans carried out,” sum
med up Masters, “we should have a 
crackerjack housecleaning week.”

More About the Metric System
Instances That Prove Its Growing Popularity in Countries Hitherto Antagonistic — 

Trade Opportunities Missed and Why — Some Objections Answered — 
Russsia, United States and British Empire Are Only Prominent

Non-users Now.
By Hugh S. Eayrs.

A SHORT article by the present 
writer appeared in a recent issue 
of Canadian Grocer, under the 

caption of “Adopting the Metric Sys
tem”. A number of grocers spoken to 
on the question desired to hear more 
about it. They did not commit them
selves as to suggestions that it would 
be a wise move to replace our present 
system of weights and measures by the

metric or decimal system. They merely 
represented themselves to be of an open 
mind on the point. This article proposes

to furnish some further light on what 
the metric system consists in.

A contemporary, through its Editor, 
writes to Canadian Grocer as follows:— 

“My attention was called to-day to 
the Editorial in your issue of July 14th 
and I was very much surprised to learn 
that you were advocating the adoption 
of that system of weights and measures. 

The grocers, wholesale and retail, m
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this country as a rule know very little 
about the metric system and care less. 
At my suggestion a reporter of the 
Boston Evening Record recently eafi- 
vasscd the grocers of Boston on this 
question and found that they did not 
want any change in their weights and 
measures.”

The letter is from Samuel S. Dale, the 
Editor of “Textiles”, a journal pub
lished in Boston. To dispose of it first 
of all, before going further into details 
of the metric system there are three 
answers to be made.

(1) The Editorial in this paper cited 
by Mr. Dale distinctly did not advo
cate the adoption in Canada of the 
metric system. It concerned itself 
merely with the statement that the war 
had done much to familiarize non
metric-using countries with the system. 
Not a single word suggested that the 
present method at figuring weights and 
measures should be replaced by the 
metric. Merely, the broad lines of 
metric figuring were indicated, and the 
system in vogue in Great Britain war: 
referred to as “ “Quaint” and “incon
sistent.”

(ii) When Mr. Dale says that the 
grocers of the United States know very 
little about the metric system and care 
less he lays himself open to a query of 
rhapter-and-verse, please. Does Mr. 
Dale know the opinions of representa
tive grocers in every state T Boston has 
an infinitely small percentage of the 
grocers of the union. And if the grocers 
“know very little about the metric sys
tem” doubtless they “care less”. Con
versely, if they knew more they might 
care more.

(iii) The canvassing of the grocers 
of Boston by a reporter eliciting the 
news that the grocers of Boston did not 
want any change in their method proves 
nothing. How many grocers were 
canvassed 1 Did the canvasser ever 
suggest the metric system as an alterna
tive 1 If not, how many grocers of 
Boston city of well informed not to say 
erudite people though it is, knew there 
was such a thing as a metric system, or 
knowing, are able to state its rules and 
detailsT If so, to how many grocers of 
Boston had the metric system been 
adequately explained t And then Boston 
is a very conservative city.

(iv) The statement that the grocers of 
Boston do not want the metric system 
is a moot point, very moot indeed. In 
a recent editorial the Boston Advertiser 
makes the statement, referring to the
grocers of that city “..........the grocers
say they want the metric system.”

Grown in Faror
The metric system is growing in 

favor even in countries which we are 
taught to regard as and know to be

ultra-conservative and clinging to old 
forms and manners. I stated in my 
former article that two years of war had 
done more to familiarise non-metric
using countries with details of the deci
mal system than years of academic dis
cussion. Orders from metric using 
countries, e. g. France, have gone to 
England and London, and specifications 
expressed in metric terms have led to 
people in these two countries becoming 
acquainted with the metric system. In 
many cases people thus newly acquainted 
have heartily approved the metric sys
tem and in no unqualified terms have 
confessed its superiority to our Imperial 
system. All give one reason, surely as 
potent as it is undeniable, that the metric 
system is infinitely simple. Two weeks 
ago full details of weights and measures 
under the metric system were given in 
Canadian Grocer. The metric system is 
based on the figure 10. Every greater

Consider the ease with which children could 
learn the simple “ten" system, and consider 
the difficulty with which we all learnt the 
Irregular Imperial system.

weight on larger measure is greater than 
the unit by ten or multiples of ten. 
Our present system now 16 ounces to a 
pound ; 14 pounds to a stone ; 8 stones 
to a hundred weight: 16-14-8. The 
metric system runs 1 gram ; 10 grams to 
a decagram ; 10 decagrams to a hecto
gram; 10 hectograms to a kilogram ; 
10-10-10. Which is the simpler.

The same easy rule of multiplication 
by 10 applies to liquid measure in litres 
and to long measure in metres. Yet 
our Imperial system in the former is 
2 gills to a pint, 2 pints to a quart ; 4 
quarts to a gallon; 2 gallons to a peck: 
4 pecks to a bushel ; 8 bushels to a 
quarter. Again 2-2-4-2-4-S : as against 
10-10-10-10-10-10.

Consider the ease with which children 
could learn the simple “ten” system, 
and consider—and remember—the diffi
culty with which we all learnt the 
irregular, unsystematic Imperial system. 
The time-saving merits of the metric 
system have made a strong appeal to the 
teaching profession in England as the 
writer was in a position to confirm. 
Bodies of teachers have gone on record

again and again to that effect. Our own 
tables are unwieldy and their unreason
ableness is distracting. Compound addi
tions, multiplication, subtraction and 
division are hard for the English child 
to learn. Some never learn the n but 
go through life unable accurately to 
figure, putting it down to the fact that 
they have “no head for figures”. The 
metric system is merely a question of 
“tens” or of ciphers.

Losing Trade Opportunities 
Undoubtedly, England, and to a small

er extent, we in Canada, have lost trade 
opportunities by our unwieldy system, 
English exporters have sent their goods 
to foreign importers and billed them in 
terms of Imperial weights and measures. 
To some foreigners these are just as 
unintelligible as and more so than 
pounds, shillings and pence are to Can
adians. British Consuls abroad have 
warned traders in Britain again and 
again. There is an instance. In 1900 
the British Consul at Amsterdam re
ported in the “Board of Trade Journal” 
as follows :

“The Iron and Steel Manufacturers’ 
Unions of Germany have adopted a 
uniform system of dimensions. The 
classifications are making more and 
more progress in Germany not in the 
iron trades only but in other manufac
tures. In the future, Germany and 
the Continent generally will have a 
constantly increasing advantage over 
British manufacturers unless the met
ric system is fully and entirely 
adopted by Great Britain. I may men
tion as an undoubted fact that the 
preference which Germany has ob
tained herein Amsterdam over Great 
Britain as regards railway material is 
mainly owing to the existence of this 
metric classification.”
It may be claimed that the metric 

system would not be the common 
method. Indisputably it would. The 
large and ever-growing number of coun
tries in which perforce the decimal sys
tems has been adopted is proof positive 
that it is fast coming, and that to stay. 
Every civilised nation of the world has 
adopted it excepting Russia, the United 
States and the British Empire.

In Canada we have some part way, 
as witness our partially metric system in 
money. That applies to the United 
States also.

This ie the first of a series of articles 
by Mr. Eayrs on the pros and cons of the 
metric system. The opinions expressed 
therein are the writer’s. They are not 
necessarily held or endorsed by Canadian 
Grocer. Forthcoming articles will deal 
with the “Trend of British Opinion To
ward the Metric System," and “Objec
tions." Meanwhile, any opinions from 
readers on any phase of the Metric System 
will be very welcome.—Editor’s Note.
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A POPULAR phrase amended—“Worth its weight 
in canned goods."

* * *

DOC Cook could probably have reached the North 
Pole if he had only carried another pound of raisins 
in his kit.

* * *

TIIE Metric System would probably affect us like 
bitter medicine: Beneficial and not bad after we get 
accustomed to it.

* *' *

YOU realize the world is small when the scratch of a 
king’s pen in the Balkans knocks a few cents off the 
price of western wheat.

* * *

IF THE raisin gives more strength than meat then 
the champion pugilists of a future day may lie 
known as the Muscatel Mixer or the Raisin-Fed Kid.

* * *

A DOCTOR has declared the raisin the greatest
strength-giving food. The strength of the juice of 
the grape is beyond question. Taking it all around, 
the grape seems remarkably potent.

FLOUR’S HIGH RECORD

OT for twenty years has the price of Hour been 
where it is to-day. A recent advance has made 

a price for first patents of $8.40, the highest point 
touched in twenty years. Readers who have been fol
lowing the trend of flour as set forth in the market 
columns, from week to week, are familiar with the 
reasons of this high price for flour. The Canadian 
wheat crop will not tie as large as last year. The

United States will have no exportable surplus of 
wheat this year. In both cases rust has been the fly 
in the ointment. Wheat values have been soaring 
steadily on account of these indications for the 
future. Add the factor of the closing of the Dardan
elles, which shuts off wheat from Russia, and a very 
strong wheat situation is created. Consequently 
flour levels are inordinately high. Few are taking 
any chances in offering predictions as to future 
prices. It seems safe to say, however, that flour levels 
must remain much ahead of those last year, for the 
next few months.

WHERE ARE THE CHEAT LEMONSt 
66 T EMONS are at their best and cheapest in 

' August, and it is well to lay in a stock of 
lemon syrup for future use."—Toronto Olobe.

The Olobe should follow the market news in 
Canadian Grover more closely. Lemons have been 
the highest in price during July and August this 
year that they have been for the past seven years. 
During July they sold to the retail trade by the 
wholesalers as high as $9 per case. During the 
present month they have been selling at $8 and 
$8.50 per case. At the beginning of July they were 
selling at $5 a case. In a retail way lemons sold as 
high as 5c a piece or 60c per dozen in July of this 
year in certain instances. At the present time they 
are selling from 40c to 45c per dozen. Only on one 
other occasion within recent years have lemons been 
so high in price. Seven years ago they sold as high 
as $10 a ease. There was a dearth of lemons this 
year and the long-continued hot spell put lemons at 
a premium. These market changes in the price of
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lemons were recorded in Canadian Grocer. With 
the first big advance of $2 per case it was stated that 
there would probably be other advances. And 
lemons went up another $2 per case the following 
week. Is this the kind of lemons The Globe hands 
the public in the shape of authentic news? It is such 
information as this that creates the idea that the 
retailer is responsible for high prices.

CANADA IMPORTS COCOA 
HATEVER else the war has done in changing 
our trade, it has not affected the importation to 

this country of cocoa. Statistics show that during 
the fiscal year which ended in March, 1916, the 
volume of cocoa beans brought to this country was 
35,556 hundredweight. This is within a very few 
of the volumes brought in during the fiscal year 
ending March, 1914. It is practically equal to last 
year’s imports, also. The value of imports this last 
year, however, was much higher.

While the imports of raw material are valued 
higher and have kept up so far as volume is con
cerned to the level of pre-war years, there is a de
crease in the quantity of preparations manufactured 
from the cocoa bean. Canada cannot be described as 
a big cocoa-drinking country. The British in us 
makes us a very large consumer of tea. Our prox
imity to the United States induces an ever-growing 
consumption of coffee. Cocoa does not make a great 
deal of headway, though, truly, it does not go back 
very much.

FIGURING PROFITS CORRECTLY

ANOTHER page in this issue contains an 
article under the caption of “Produce Prices 

for Ten Years.” Its conclusions are that butter, 
eggs and cheese have greatly increased in price dur
ing the decade. This raises the question as to 
whether or no grocers realize that they must figure 
along one line if they are going to breast the current 
of rising prices. Butter sold to the trade in 1906 for 
21 Vi; cents. If the grocer figured, as many do, on a 
certain uumlier of cents profit, he would get a cer
tain percentage. Say he sold at 4 cents profit, he 
would moke 19 per cent. If he Iwnight butter to-day 
at its market price of 35 cents, and figured that he 
would make a price to the consumer of 4 cents extra, 
his profit would only be 11 per cent, profit. There 
is a vast difference between 19 and 11 V*>. These fig
ures, of course, are merely imaginary, and not quoted 
as concrete instances. But such grocers os make their 
retail prices by adding a definite number of cents to 
their wholesale prices, merely because they have 
always added that same number of cents, would find 
themselves badly out of pocket. The same thing 
applies, of course, to all articles. It is important to 
remember that fixed percentage should l»e based on a 
changing wholesale price.

THE DIGNITY OF THE RAISIN

IN these days it is customary for all who have 
attained eminence upon one line immediately to 

rush toward another—writing. Thus actresses, physi
cians, business experts give all sorts of advice to all 
sorts of people on all sorts of topics, for so much per 
line per paper. This is casting bread upon the 
waters. It returns after many days in the way of 
additional fame, that of an author.

Our cherished notions have recently been stag
gered by a physician-writer who tells us, in his daily 
talks on food, that the raisin is a real food. It is not 
to be regarded as a luxury any longer. It is a stern 
necessity. One pound of raisins, says this authority, 
will more than equal “a pound of beef or five pounds 
of fish, two pounds of eggs, four pounds of potatoes, 
two quarts of milk, half a peck of apples, or a dozen 
bananas.”

This takes our breath away. After several read
ings, we are still unable to determine if a pound of 
raisins more than equals each one of these various 
foods mentioned, or if it more than equals a pound of 
beef or five pounds of fish, plus two pounds of eggs, 
plus four pounds of potatoes, plus two quarts of milk, 
plus half a peck of apples, or a dozen bananas. If it 
more than equals all those things grocers may sell 
out all other lines and indulge in a grand orgy of 
raisin sales. No longer will Chesterton he able to 
talk of “the wicked grocer groeing” who “sweeps the 
counter down, and calls the sand he thereby gets, his 
sugar—best in town.” The wicked grocer will 
have no sand nor sugar. Ilis stock will be raisins; 
his shelves will abound in this multum in parvo. 
There will he window displays of raisins. Adver
tisements by the grocer will no doubt advertise his 
“energy-producing raisins,” guaranteed to produce 
distinctly more energy than those of any other 
grocer in town. Silent salesmen will show raisins in 
various enticing positions. Clerks will rise to hith
erto unattained heights, passionately advising cus
tomers to buy raisins, one single pound of which 
will produce more energy than “one pound of beef, 
two pounds of, etc., etc.”

There is another side to this new dignity of the 
raisin. Consider the wholesale way in which many 
people’s cherished ideas of raisins as a luxury will be 
rudely shattered. The raisin to many has had an 
eminence all its own. It transcended the currant or 
the piece of citron peel. It left the humble prune far 
liehind. The dried apricot could not attain unto it. 
The evaporated apple was infinitely lower in the sale 
of popular esteem and affection. The idea that the 
raisin is a “real food” and a necessity instead of a 
luxury will be a blow to many. The physician- 
writer should have left folk alone in their deep 
regard for the luxurious raisin. To declare it a real 
food may have raised its value, but it has lowered its 
charm.
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Canned Goods Higher Still
W. II. Millman, Toronto Importer, Thinks Conditions Point to Higher Prices in Peas 

—Returned from Trip to West Coast—Agreeably Surprised at Healthy
Business Conditions Found There.

''I ANNED peas will undoubtedly
l . be higher than, the present pre

vailing prices. Wholesalers are 
now selling them around $1.20 per dozen, 
and I am firmly of the opinion that be
fore next year’s crop is in they will be 
selling around $1.40 to $1.45 per dozen. 
To the man who can buy and hold at 
present prices there is undoubtedly a 
chance to make some money later on 
The prices from the canners will, of 
course, not be higher, as they have 
named their prices for the season’s pack. 
But advantage will undoubtedly be 
taken of the shortage in the pack. Can
ners in Ontario have announced that 
they will be able to deliver only 90 per 
cent, of standard peas on orders that 
were booked prior to June 1. Orders 
since that date are not being filled at all. 
On the finer grades of peas the canners 
are only delivering 50 per cent. * ’

In these words W. H. Millman. sen., of 
W. II. Millman & Sons, importers and 
grocery brokers, gave his opinion re
specting the canned goods situation. Mr. 
Millman has been on an extensive trip 
through Western Canada during the past 
five weeks, as far as Victoria, B.C., and 
made calls on many wholesale grocers 
throughout the Western section. He ex
pressed1 himself to a representative of 
Canadian Grocer as agreeably surprised 
with conditions as he found them in the 
West, and particularly in British Col
umbia.

“There was a feeling of confidence 
among the wholesale grocers in Van
couver and Victoria. Rome of them told 
me that their business at the present 
time is in a better condition financially 
than it has ever been. They have more 
ready cash on hand than they have ever 
had within recent years. Trade is com
ing in in larger orders than it has dur
ing the past two years. There is activity 
in the mining and lumber camps of Brit
ish Columbia, and the help that these in
dustries require consume big quantities 
of groceries. Agriculture is opening up 
more in that province. From the small 
towns in the country districts the whole
salers report a good trade, British Col
umbia is a province richer than any 
other in the Dominion, perhaps, in unde
veloped resources. But they are being 
developed gradually, more slowly than 
on the prairies.

Fine Beads of B. 0.
“It was one of the great pleasures of 

m.v trip to travel over the beautiful and 
well made roads of British Columbia. On

Vancouver Island there are hundreds of 
miles of roads radiating from that city 
that really make it a pleasure to travel 
over them. With their trees and moun
tains and rivers there is really enchant
ing scenery. Vancouver is becoming a 
large distributing centre, and will be 
more so in time to come. Edmonton 
hopes to corral the Peace River trade, 
and up to the present time undoubtedly 
lias the advantage. For Edmonton has 
been the port of supply and outfit for 
all that north country. However, a rail
road is now in course of construction 
from Vancouver north-east, by way of 
Fort George, that will make the Peace 
River country a hinterland for Van
couver.

Canned Peaches to Calgary
“With easy access to the California 

markets by water, British Columbia is 
in a very favorable position to import 
fruits and other commodities produced 
in that country. Oranges and lemons 
and peaches can there be secured at very 
reasonable prices. For instance, in the 
matter of canned peaches the Vancouver 
wholesalers import large quantities from 
California and can ship them as far East 
as Calgary and enter into competition 
with Eastern peaches. There will in all 
probability be a good crop of peaches for 
canning purposes in Ontario this year, 
with a price perhaps around 2c per 
pound. But even with this low price in 
Ontario wholesalers on the Coast antici
pate that they will be able successfully 
to ship California peaches as far East 
as Calgary.

“As to other canned goods, such as 
peas and corn, the supply for British 
Columbia comes from Eastern Canada. 
Some tomatoes are canned there. Canned 
strawberries and raspberries come most
ly from Eastern points, but the sup
plies of these will be very limited this 
year. British Columbia will have a fair
ly good apple crop and a good potato 
crop this year.”

Successful Business Trip
Mr. Millman was gratified over the re

sult of his trip from a business stand- 
point. He found there was business to 
be had. Particularly in the country dis
tricts were things prosperous, and 
wholesalers were stocking up to a con
siderable extent for these needs. In some 
lines he found the wholesalers had al
lowed their stocks to run low because 
they had not anticipated present de
mands, and consequently had not stocked 
up when prices were lower than they are

at present. In Alberta, Saskatchewan 
and Manitoba he found there was a par
ticularly good demand from all the coun
try districts. Merchants throughout 
those districts are in a better position 
financially than they have been for some 
time past.

Evidences of Prosperity
He found that business men in Van

couver were generally more optimistic 
than reports would lead to believe. The 
swing of business is upward, helped 
along by the mining and lumbering in
dustries. The war has stimulated these 
industries greatly. Lumber mills are 
running that had been closed for some 
time prior to and following the outbreak 
of hostilities. Many new mines have 
been opened and development work is go
ing on in these. Vancouver has finely 
lighted streets, and the streets and stores 
would lead the visitor to form the opin
ion that there is considerable life and 
business there.

ONTARIO and QUEBEC RELATIONS
A gathering of Ontario and Quebec 

professional and business men held at 
the Hitz-Carlton in Montreal during the 
week and presided over by Zepherin He
bert of the Council of the Board of 
Trade decided to inaugurate an active 
campaign to promote better relations 
between the two provinces. The meeting 
was arranged by Arthur Hawkee.

Amongst the Ontario representatives 
present were Messrs. J. M. Godfrey, 
president of the Canadian National Ser
vice League; Hon. Col. Mulloy, S. R. 
Parsons, vioe-president of the Canadian 
Manufacturers’ Association; Col. Leo
nard, of St. Catherine»; A. E. Ames and 
II. Gundy, of Toronto.

It was decided to arrange a visit to 
the Province of Quebec by a delegation 
of about 50 representative Ontario men. 
who will be received at Montreal by a 
similar number from this province, and 
accompanied to the places already nam
ed, where the proceedings will not 
touch questions now in political contro
versy. It is expected that the excursion 
will take place about the middle of 
September.

Butter-making competitions were in
troduced at the Canadian National Ex
hibition in 1899 for the first time in 
America. They are similar to those 
given at the Dairy Shows in Great 
Britain.
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Quebec and Maritime
W. Pae, of Stevenson & Pae, of Liver

pool and Glasgow, passed away on Aug. 
4th. The deceased was well known 
throughout the produce and provision 
business in Britain and Canada, and was 
often a visitor to Montreal and Toronto.

Mortimer B. Davis, president of the 
Imperial Tobacco Co. of Canada, has 
been elected to the board of the Royal 
Bank of Canada to fill the vacancies 
caused by the death of Wiley Smith, 
Halifax. Mr. Davis has been interested 
at various times in several Canadian en
terprises, but it is in his connection with 
the tobacco trade that he is more prom
inently associated with the public eye. 
He was for many years associated with 
the firm of S. Davis & Sons, founded by 
his father, and was later prominently 
connected with the consolidation of vari
ous interests under the corporate title of 
the Imperial Tobacco Company of Can
ada. which covers various branches of 
the tobacco field. He has also taken an 
active interest in mining development in 
Northern Ontario. He was at one time 
a director of the Union Bank, but re
tired in 1910.

The Executive Committee of the New 
Brunswick Provincial Branch of the Re
tail Merchants’ Association of Canada 
have decided to hold a commercial rally 
of the retail merchants of New Bruns
wick in St. John, N.B.. on September 
19th and 20th, the object being to secure 
a closer co-operation between manufac
turers, wholesalers and retailers, and to 
show to all the value and aims of the Re
tail Merchants’ Association. One feature 
of entertainment will be a large compli
mentary banquet given by the merchants 
of St. John to visiting delegates. The 
presidents of Fredericton and St. 
Stephen local branches are organizing 
automobile tours of merchants to attend 
this great “rally.” President Murray, 
of Fredericton, reports twelve automo
biles for the tour after the first day’s 
canvas. It is expected that this will be 
the largest gathering of merchants ever 
held in St. John.

Ontario
Bread in Sarnia is now selling at eight 

cents per loaf, which is said to be the 
highest ever recorded in that city.

The former grocery store on Secord 
Street, Port Arthur, operated by J. 
Roberts a few years ago, is to be opened

again under the management of the own
er of the property, A. J. Lavack, of St. 
Anne.

The Galt Waterworks Commission is 
considering the proposition of making 
ice in the winter and selling it to the 
vendors. There is always an abundant 
supply of water in the winter months, 
and by making ice tfhe commission would 
not only derive a revenue, but would 
furnish citizens with pure spring water 
ice, which is hard to procure now.

York County bakers at a meeting at 
Richmond Hill decided to increase the 
price of bread to fourteen cents per 
large loaf, an increase of from two to 
four cents over present prices. The 
twenty-five or so bakers prescrit from all 
parts of the county also formed an asso
ciation, with Mr. H. T. Grimshaw, of 
Aurora, as president. North York and 
a large portion of South York will be 
affected by the increase in bread prices.

The Retail Grocers’ Association of 
Toronto are circulating a petition among 
the grocers of the city for signature in 
favor of closing all grocery stores each 
evening except Saturday or days before 
a holiday. The petition also asks for 
closing on Wednesday afternoons on 
weeks in which there is no other holi
day. It is necessary, in order to make a 
by-law along this line, to secure the 
bona-fide signature of 75 per cent, of 
the retail grocers of the city.

Free ice cream for the kiddies in To
ronto recently became very near to be
ing a fact when a small blaze broke out 
in an ice cream factory in the rear of 68 
Davenport Road.

The firemen arrived shortly after the 
outbreak was noticed, but they did not 
use the ice cream to quench the blaze. 
The water pressure was fortunately 
high enough, and the youngsters were at 
least spared the sight of good ice cream 
going up in smoke.

The building, which is occupied by A. 
L. C. Hopkins, suffered to the extent of 
about $200, while the damage to the con
tents amounted to about $100. The loss 
was fully covered by insurance.

Western Canada
The contract for the erection of the 

new warehouse of Campbell, Wilson & 
Horne Co., wholesale grocers, at Red 
Deer, Alta., has been let.

R. E. C. Hooper has been appointed 
by the Cod ville Co. to cover Moose Jaw

territory in place of F. C. Graham, who 
has resigned and gone to Toronto, where 
he will engage in the manufacture of 
furniture polish. Mr. Hooper is from 
Vancouver.

The North-West Biscuit Co., which 
has been in Edmonton but a few years, 
has outgrown its present home and its 
plant, and thousands of dollars are now 
being expended to add an additional 
story to the building and inatal new 
ovens and other equipment.

John Duthie, of the A. Macdonald Co., 
who is leaving the Winnipeg branch to 
take up a more responsible position with 
the firm in Port Arthur, was last week 
presented by his fellow-employees with 
a handsome silver tea service. J. K. 
Livingstone acted as spokesman.

Leonard & Flanagan, Medicine Hat, 
announce a dissolution of the partner
ship which has existed during the last 
five years. Mr. Flanagan is retiring 
from the business, and Mr. Leonard 
having bought out his partner’s interest 
will continue it at the same stand on 
North Railway street. The firm has car
ried on a general store business but Mr. 
Leonard intends to drop the dry goods 
end and devote himself entirely to 
groceries.

BETTER QUALITY APPLES
Halifax, N.S. — Dominion Fruit In

spector George H. Vroom, who has com
pleted a careful survey of the apple 
producing district of Nova Scotia, says: 
“Last year 592,000 barrels of apples 
were marketed. My opinion after having 
been practically all over the counties of 
Kings, Annapolis and Hants, is that 
there will he as many barrels of apples 
marketed this year as last. Apples this 
year are of better quality than last year. 
There will therefore be a larger per 
cent, fit to pack and there does not 
seem to be as many apples on the trees 
this year as last, but the quality will 
make the difference.”

A. E. MaoMahon, general manager of 
the United Fruit Companies, does not 
think that the total will exceed half a 
million barrels.

----@
Nearly everything that Canada makes, 

mines or grows is exhibited each year at 
the Canadian National Exhibition.
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ii Snowflake
A onia

The Original Powdered 
Ammonia Is

“Snowflake"
has not increased 
in price, even, 
though the 
cost of its in- 
gredients 
have more 
than 
trebled.

»

°Qp

m
W,E

The
Cartons

contain the same 
quantity and quality of 
Ammonia as formerly.

have 
been able to 

maintain our 
old price.simp- 

ly because the 
demand for 

41 Snowflake'4 has 
been such as to 

warrant our placing 
large contracts for 

raw materials, prev
ious to the advance in 

prices.

S. F. Lawrason & Co., London, Canada
If any advertisement interests you, tear it out now and place with letters te be answered.
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WE are prepared to 
take care of. all 

mail-orders; fill and 
ship them promptly, 
at the old price for 
the 5c. and 10c. 
package.

The Original
Powdered Ammonia

ls “Snowflake”

Owing to the 
present transporta
tion congestion, due to 
the shortage of help, and the 
increased service required for

the 
mov

ing of 
troops 

and muni 
tions and 

grain, we 
would sug

gest that you 
send in your or

ders EARLY. 
Thus you may 

avoid disappoint
ment in the arrival of 

shipments.
PRICES

Sc. package, 3 dor. to the case ... $1.25 
10c. package, 3 do*, to the case ... $2.25
5 case lots and upwards less 5%. Freight paid.

MAIL YOUR ORDER TO-DAY TO YOUR JOBBER.
We will fill and ship promptly.

S. F. Lawrason & Co., London, Canada
If any advertisement interests you, tear it out now axd place toith letters to be answered.
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Further Advance of 30 Cents in Flour
Sugar Weaker, Decline Looked For—Canned Salmon to be Higher—New Prices to be 

Named Almost Immediately—Canned Vegetables Higher—Mill Feeds
Have all Advanced.

Office of Publication, Toronto, August 31.
The announcement of the entry of Roumania into the war on 

the side of the Allies came just a little too late to forestall an 
advance of 30c per barrel in the price of flour. Flour is now at 
the highest point in twenty years. Graham flour and wheat flour 
advanced in sympathy with first patent flours. There was a 
fluctuation of 9% cents per bushel in the price of wheat on Mon
day of this week. The demand for flour has been good. Business 
is being done on a 30-day basis. If the price goes down in the 
meantime, the buyer will get the benefit of the decline. This has 
had a tendency to cause merchants to protect themselves on an 
advancing market. There is a heavy demand for mill feeds and 
millers have had to limit the amount of orders in some cases. 
Prices have advanced on bran, shorts and middlings. Sugar is 
weaker and a decline is predicted for the near future. Reports 
from Ontario points indicate that there has been an improvement 
in the supply of Western salmon. Price* are firm. Mackerel and 
sole are expected from the New York market this week. This will 
be the first of the season. Farmers throughout Ontario are busy 
harvesting and shipments of hogs have been light. It is antici
pated that with the completion of harvesting, larger shipments of 
hogs will come in and prices may become easier. There has been 
a big consumption of cooked meats and prices are firm and high.

Butter prices have again advanced. There has been a heavy 
export demand. Prices are high compared with prices during the 
corresponding period of last year. Cheese also advanced further 
during the week. A Government official has predicted an egg 
famine during the coming winter, but commission men are in
credulous. They are of the opinion that prices will be high during 
the winter, but do not think they will reach famine prices.

Reports from the West indicate that the prices on this year’s 
salmon pack have caused uneasiness among jobbers. Prices are 
considerably higher than last year and will be still higher follow
ing the increased freight rates effective Sept, 1. On the average 
jobbers expect to get alunit f>0% delivery. Reports from Ontario 
and Quebec on the potato crop are very disappointing.

Quebec Markets

Montreal, Aug. 31.—Canned corn had 
again advanced. Packers state that 
they are out of baked beans and 
tomato sauce, until the fall out
put. A stiffening in prices in all 
canned goods is anticipated. Butter is 
soaring ahead. Prices in all lines ad
vanced one cent, and some of the country 
boards report record figures. Cheese 
prices are undisturbed this week, but 
values have steadily climbed to the 
highest level in the history of the in
dustry, and some members of the trade 
say they would not be surprised if 
quotations went still higher. The ex
ports have been 90,000 boxes in excess 
of the same period last year, so that the 
increase in receipts of 45,000 boxes, is

more than swallowed up. Eggs, too, 
have shown an advance.

Flour has advanced again, while all 
feeds have gone up. Millers generally 
discount sharp reactions in grain market 
such as the one on the Roumanian war 
declaration, and opinions are heard that 
wheat will go to record prices. Any
how flour is firm at the advanced price. 
All lines of feed have advanced. Orders 
are conservative, but even so millers are 
away behind with orders.

Following the advance in wrapping 
paper there is an advance in cotton twine 
of about 2'/^c a lb. ; three ply being now 
27V2 to 28c, and four ply 30y2 to 31.

SUGAR.—Prices in raw sugar have 
weakened since our last report, and 
sales were reported at 6 to 7 points 
lower. But this has not weakened the 
general situation of the market, as the 
large refiners are still refraining from 
buying while the big Cuban syndicate 
are still off the market except at their

MARKETS IN BRIEF
QUEBEC MARKETS.

1 ItODUCK AND PROVISIONS—
Eggs have advanced.
Butter again advanced.
Pork products unchanged.
Heavy exports of cheese.

FLOUR AND FEED—
Another advance In flour.
Mill feeds advanced.
Wheat fluctuating.
Millers behind with orders.

FRUITS AND VEGETABLES—
Potato crop disappointing. 
Home-grown fruits arriving.
Melona declined In price.
Tokay grapes arriving.

PISH AND OYSTERS—
Pike Arm at last advance.
Salt flsh Arm.
Better supply of smelts.
Fish market perturbed.

GENERAL MARKETS—
New canned goods prices.
Cotton twine advanced.
Sugar weaker.
Molasses Arm at Increase.
Primary pepper markets active.

ONTARIO MARKETS.
flour and cereals—

Flour up 30c.
Mlllfeeds advance #1.
Wheat fluctuates.
Ceresle only fair demand.

FRUIT AND VEGETABLES - 
Blueberries higher.
Peach crop short.
Tomatoes cheap In price.
Pickling cucnmhera In.

FISH AXD OYSTERS- 
Whlteflsh scarce 
Mackerel and sole expected.
Supply not equal to demand. 

PRODUCE AND PROVISIONS—
Live hogs Arm.
Butter higher.
Eggs and cheese advance.
Honey moves slowly.

GENERAL GROCERIES—
Sugar weak.
Canned goods up 
Dried fruits firmer.
Cream of tartar lower.

MANITOBA MARKETS.
FLOUR AND CEREALS—

Flour jumps to $b.30 per bbl. 
Merchants afraid of high market. 
Wheat continues to advance.
Alljerta wheat crop Is good.
Higher prices for feeds.

PRODUCE AND PROVISIONS—
Live hog market eases off.
Meats are unchanged.
Butter up; No. 1 creamery S2c.
No. 1 candled eggs at 26c.
Cheese up with butter market.

FISH AXD POULTRY—
Poultry arriving better.
Broiler* bringing 28c per lb.
Fowl plentiful at 21c per lb.
Mure trout next week.

FRUIT AND VEGETABLES—
Peaches and tomatoes big sellers. 
Ontario tomatoes $1.26 lK-qt. basket. 
Tokay grapes now on market.
New H.C. potatoes down to l%c lb. 

GENERAL GROCERIES—
New pack salmon open high.
Pepper and cloves advsnclng.
Better grade nutmegs scarce.
Cane ayrup seller at deellne.
New raleln prices expected.
Split pee market Arm,
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price. The break was due to speculators 
who could not carry their holdings and 
had to come in.

Quotations are maintained this week at 
previous level. Buying continues of the 
conservative order, with stocks in mer
chants hands very low. The market, 
therefore, is in a very peculiar state, 
with no one caring to look very far into 
the future.
Extra Granulated Sugars— per 100 lbe.

100 lb. bags ........................................................... 7 80
3) lb. bags .................................................................. 7 90
2 and Mb. bags ....................................................... 8 lfl

Extra Ground Sugar»—
Barrels .......................................................................... 8 15
50 R>. boxes .................................................................. 6 36
26 lb. boxes .................................................................. 8 66

Yellow Sugars—
No. 1. 100 lb. bags ................................................. T40
I>ark yellow, 100 lb. bags ..................................... 7 30
Bright cogec, bbls. only, cwt................................ T 65

Powdered Sugars—
Barrel» ........................................................................ 7 96
50 lb. boxes ................................................................  8 15
36 lb. boxe» ....................................„........................... 8 36

Paris Lumps—
100 lb. boxes ............................................................. 8 40
50 lb. boxes ................................................................ 8 80
26 lb. boxes ........................  8 70

<* lystal Diamonds—
Barrels .......................................................................... 8 40
100 H). boxes ............................................................. 8 50
» lb. boxes ................................................................ 8 60
25 lb. boxen ................................................................ 8 80
Carton* .,............................................................................ 9 45»
Half carton* .........................................................  10 16*

•Not new prkv*: hare been in force *nme time.

Nectarines, choice ................................................ a 1144
Peaches, choice ......................................................... o 06
Pears, choice ........................................................... . o 1344

DRIED FRUITS.
Candied Peels—

Citron .............................. -,.......................... o 24 0 26
Lemon ........................................................... 020 021
Orange ........................................................... o 19 0 20

Currants—
Filiatras, fine, loose, new ................................ o 14
Filiatias, packages, new .................................. o 18

Date»—
Dromedary, package stock, old, 1-lb.

Pke............................................................................ 0 10
Fanis, choicest ................................................ o 1244
Hallowee, loose, new ........................................ 0 09%
Hallowee, 1-lb. pkgs. ........................................ 0 09

Figs—
8 crown, 124b. boxes, fancy, layer, lb...........  0 12
7 crown, 12-lb. boxe», fancy, layer, lb...........  0 12'
8 crown, 12-lb. boxes, fancy, layer, lb...........  0 11%
1 lb. glove boxes, each .................................... 0 12
Cal. bricks, 10 ox.................................................. 0 09%
Cal. bricks, 16 ox. .....................................  0 10 0 11
Cal. layers .................................................. 0 10 0 11
Cal. fancy, table, 10 lbs.................. .................... 1 60

30 to 40, in 264b. boxes, faced.......... . 0 11 0 13
40 to 50, in 26-lb. boxes, faced...................... 0 10%
50 to 60, in 25-lb. boxes, faced...................... OK)
60 to 70, in 25-lb. boxe», faced...................... 0 09%
70 to 80, in 2S-lb. boxes, faced...................... 0 09
80 to 90, in 264b. boxes, faced...................... 0 09
90 to 100, In 2Mb. boxe», faced.......... 0 06 0 08

Raisins—
Malaga, table box of 22 lbs., 3-crown %

cluster, $2.80; 4-crown cluster ...................... 3 75
Muscatels, loose, 3-crown, lb........................... 0 09
Muscatels, 4-crown, lb......................................... 0 09%
Cal. seedless, 16 ox............................................... 0 12%
Fancy seeded, 16 ox. pkgs....................... 0 10% 0 11%
Choice seeded, 16 oe. pkgs....................... 0 10% 0 10%
Valencia*, selected ................................................ 0 11
Valencia*. 4-crown layers ................................. 0 11%

Prices quoted on all lines of fruit» are liable to be 
shaded for quantities, according to the state of market.

MOLASSES.—After the increase 
noted last week molasses have been very 
firm, but there has been no further ad
vance. Buying has not been checked in 
any way, and all quarters report satis
factory business for the time of the 
year.

Prices for 
Fancy. Choice.

Ravhadne» Molasse»- Island of Montreal.
Puncheon* .....................................  0 62 0 64
Barrels ...........................................  066 687
Half barrels ................................. 0 67 0 58

For outside territories prices range about 3c lower. 
Carload lota of 20 puncheons or Its equivalent in 

barrel or half barrels to one buyer, may be sold at 
"open price*.** No discount* will be given.
Com Syrup»—

Barrel*, per lb.. 3%c; % bbls.. 4c; % bbls...... 0 04%
Palls. 83% lbs.. $1.96 : 26 lbs.............................. 1 40
Case*. Î Nx tins, 2 doe. in case...................... 2 66
Cases, 5 lb. tins, 1 do*, in case...................... 3 00
Case», 10 lb. tin*. % doe. in ease................... 2 90
Cases, 30 lb. tins, % doe. In case................... 2 16

Cane Syrup»—
Barrais, lb.. 6%e: % bbls. ............................ 0 06%
Case», 2 lb. tins, 2 do*, in case ...................... 4 80

DRIED FRUITS—The market has 
taken on a quiet tone, with just enough 
demand to keep prices steady, and stock 
moving. The great consideration now 
is the question of the coining new crops, 
and how the congested transoceanic 
freightage will affect the transportation. 
The two points are of course vital, for 
upon them depend the well being of the 
fall and Christmas buying. The reports 
just to hand, so far as the Eastern pro
ducing countries are concerned, are 
both good and bad. In this way. There 
will be more currants, raisins, figs, dates 
etc., free for importation owing to the 
fact that there will be a smaller Govern
ment call upon them, real money being 
demanded instead of in kind, but as the 
crops themselves are reported below 
average the situation works out just the 
same. As to the freightage, nobody 
cares to say what is likely to happen.

EVAPORATED FRUITS. Per lb.
Apples, choice winter. ®-Ib. boxes ................ 8 68%
Apples, choice winter, 58-lb. box* ................ 8 68
Apricots .....................................................  8 14 8 15

DRIED VEGETABLES.—The market 
is on the dull side with merchants hold
ing off buying so long as is absolutely 
necessary. Although storks are not 
plentiful orders are always met, if not 
the same day, then in a day or two. 
Thus the market is very firm with no 
decided and general change in quota
tions. Beans will probably remain firm 
until the new crop, and some say even 
then. Quebec shipments in peas con
tinue steady although not of large vol
ume. There is no change in prices, 
with orders passing sufficient to carry 
for immediate needs.
Be

Canadian, 3-lb. pickers, per bushel................ I 80
Canadian, hand-picked ........................... 5 9) 6 50
Canadian. 5-Ib. pickers .....................................  . 5 60
Yellow eyes, per bushel ................................... 5 70
Lima, per lb...........................   0 08 0 08%

Peas, white soup, per buehel ....................... 3 25 3 50
Pee*, split, bag 98 lhe...................................... 5 00 6 26
Barley, pot. per bag ............................................... 3 26
Barley, pearl, lb................................................. 0 04% 0 06

SPICES.—The primary markets in 
pepper have been much more active 
especially in black pepper. White has 
been quiet. In the States, blacks have 
been selling much more below import
cost than whites. This article next to 
nutmegs has been more directly affected 
by the recent forced selling than any
thing else in spices. The spot prices of 
black peppers are still markedly below 
future prices, especially Malabars which 
are two to three cents below cabled fig
ures from India.

6 and 10-lb. 14-lb. pkci. 14-lb. tin. 
boxe». dozen. lbs.

Allspice .............................—0 16 ....—4M* »
Cmarts ................................ -8 17 ....-0 87 ....-0 37
Cayenne pepper.......... —8* ........... —8 31
Cloves ...................... 8 30—8 32 ....-818 ....-418
Oreem tartar—« to 67c.
Cinnamon, per lb., 38c.
Ginger, Cochin.............. —8 28 ....—.....................-4#
Ginger, Jamaica...........-4 S ....-1 to ....-4»
Mace ..................................-4 80 ........... -1 81
Nntmega ................. 8 46-0 46 ....-4 48 ....-OUT
Peppers, black ............. -4 28 8 96-8 96 ... .-0 39
Pepper», white .............-4* 116-1* ....-4 to
Pastry epice .................... -8 22 8 98-1 * ....-4*
Pickling spice .... 4 18-4* ................... ...

Turmeric .......t*. 0 21—4 S  —..................—....
Lower prices for palls, boxes or bailers when delivery 

can be secured.
Cardamon seed, per lb., bulk ................... 2 00 2 80
Carraway—

Canadian ................................................................ 0 13
Dutch ........................................................... 030 0*

Cinnamon, China, lb....................................... 8 14% 0 IS
Mustard seed, Irnlk ....................................... 0 19 0 23
Celery seed, Hulk ............................................ 0 36 0 48
Shredded cocoanut. In paile......................... 0 21 0 23
Pimento, whole ............... .T..................................... 12-18

NUTS.—The outstanding feature of 
the markets is an advance of one cent in 
Grenobles making the price now 18 to 
19. This is due to diminishing stocks 
and the maintenance of a steady demand. 
Almonds are scarce which accounted for 
their advance last week. Naturally the 
market is firm, with a seasonable de
mand apparently unchecked by the en
hanced price. As a matter of fact 
stocks of all kinds in users hands are 
so low, owing to the hand-to-mouth buy
ing policy pursued so long, that im
mediate requirements have to be obtain
ed no matter what price. Apart from 
this little ripple, the market is undis
turbed with an undertone of strength.
Almonds, Tara, new ......................................  0 19 0 3D
Grenoble* ............................................................  0 18 0 1»
MarboU ...............................................................  u 13% 0 14
Shelled walnuts, new, per lb....................... 0 36 0 37
Shelled almonds, 28-lb. boxes, per lb....... 0 4<i 0 42
Sicily vlberts ................................................ 0 18 0 19
Filberts, shelled ....................................................... 0 35
Pecans, large .................................................... 0 19 0 20
Brazils, new .................................................... 0 15 0 16
Peanuts, American, roasted ...................... 0 09 0 12%

COFFEE.—Still an unbroken market 
with prices holding steady under a fair 
demand. It is apparent that stocks in 
merchants’ hands are not heavy as buy
ing partakes of a hand-to-mouth 
character. But the present state of the 
market permits of this without danger. 
So long as it does so, all is well, but 
the congested state of the worlds’ ship
ping, and the war situation, does not 
allow of buying going to sleep over the 
markets. It is well to keep one’s 
weather eye open.
Coffee, Roasted—

Bogota», lb. ...............................................  0 27 0 31
Jamaica, lb.................................................... 0 22 0 34
Java, lb........................................................... 6 33 0 38
Maracaibo, lb. ............................. ............ 0 22 0 23
Mexican, lb.................................................... 0 27 0 28
Mocha, lb.......................................................  0 33 0 *
Rio. lb. ........................................................ 0 18% 0 21
Santos, lb...................................................... 0 21 0 23
Chicory, lh................................  ............. 9 12 0 14
TEA.—-The market is quiet ,with no 

disturbing feature immediately in view. 
Fair amount of business is being done, 
with stocks in hand more than sufficient 
to meet all requirements. The fact noted 
last week that better quality tea was in 
increased demand compared with the in
ferior, shows that not only consumers 
tastes are being educated, but that they 
are in a better position financially to 
gratify them.

RICE AND TAPIOCA.—The market 
is dull and uninteresting. No change is 
reported, with orders very conservative. 
Only sufficient quantity is being moved 
to supply immediate needa. Reports 
from primary markets while not optimis
tic are not pessimistic, and may be, with 
uninterrupted transpertation, and ready 
at the time when wanted, the market
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will remain steady, and sufficient stocks 
secured to meet thfe coming fall demand, 
■which should be heavy on account of 
the present low quantities held.

CANNED GOODS.—Opening prices 
on different grades of salmon have been 
issued by the canners, but jobbers have 
not yet made up their prices fully. It 
is apparent from the reports which we 
have made from time to time that buy
ers must face much heavier prices, so 
that little consternation will be felt 
when the whole list is published. No 
one can grumble at increased prices 
when those increases are legitimate, and 
not the result of a speculator’s ring. 
With shortage in pack, and increases in 
cost of canning, the advance in salmon 
is apparently justifable. The prices 
issued as yet show that Chum salmon is 
quoted at $1.00, an advance of 5c; with 
clover leaf $2.75 for tails, and $3.00 for 
flat, an increase of 25c. The market is 
stiff, too, in Other lines and prices gen
erally are slated for a general advance. 
Corn is quoted at $1.10 which is an ad
vance of 10c. Garden peas is firm at 
last weeks advanced price of $1.10; 
$1.12; $1.12%. Early June remains at 
$1,221/2 and red raspberries at $2.40 per 
doz. Canned tomatoes maintain the last 
advance of 5c on minimum price. The 
demand is steady, for merchants must 
buy as their stocks are low, and only 
capable of meeting the demand with re
peated ordering. Baked beans in 
tomatoe sauce are ripe for an advance 
as packers report being out of stock, 
and that the fresh can will not be ready 
until the fall

Ontario Markets

Toronto, Aug. 31.—The two interest
ing situations in the market during the 
week are those of flour and sugar. Flour 
has advanced to $8.40 in car lots, and all 
mill feeds have increased the pace. 
Wheat is in a fluctuating state. With 
the entry of Roumania into the war, 
wheat prices were driven down approxi
mately 10c per bushel, but on the second 
day recovered almost half of the loss. 
The tendency to firmness again in wheat 
also confirms the present high prices for 
flour. Well inlormed flour men think 
prices for flrfct patent'flours have reach
ed pretty near the high limit. At the 
prisieMt time they are higher than they 
have'bbën for over twenty years. There 
is a'kfride spread between winter wheat 
flour at $5.80 per barrel in car lots and 
first patents at $8.40. There are those 
who look for this to be reduced by win
ter wheat flour increasing in price.

SUGAR.—The sugar market is very 
weak. On August 8 a new low level for
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centrifugals was established at 5.77c for 
sales ex-store New York by American 
refiners, thus establishing a market quo
tation at this figure, at which it has re-i 
mained nominally ever since, until Mon
day of this week, when a new and lower 
level was established by the sale of 3,000 
bags at 5.25c ex-store New York. At 
this figure it remains at the time of writ
ing, with buyers showing no further in
terest. Refined sugar went as low as 7c 
in New York, which on an equal parity 
is a full half cent lower than Canadian 
refined. The wholesale situation is as
serted to be an enigma by well informed 
sugar men. Statistically, they point out, 
the position improves every day. Dur
ing the past week Cuban stocks were re
duced 23,000 tons, which is only 10,000 
tons above the same period last year. 
There now remain only three centri
fugals grinding, as against four at the 
same time last year, which would seem 
to indicate that available supplies of 
raws are nearing an end. Receipts at 
shipping ports were less than 10,000 tons 
with exports over 23.000 tons during the 
week. But a fact which militates 
against high prices for sugar lies in the 
small consumption of refined sugar both 
in the United States and Canada. Melt
ings during the week were only 40,000 
tons, as compared with 66,000 tons for 
the same week last year, 71,000 tons in 
the same week in 1914. and 64.000 tons 
in 1913. Meltings are taken as an indi 
ration of sugar being consumed. Some 
Cuban raws in distressed cargoes are ob
tainable as low as 4.50c. One of the fac
tors that point toward lower sugar is 
the present differentia! between raw and 
refined of 1.35c per pound between the 
asking price of raws and the lowest quo
tations for granulated. Ordinarily the 
differential is only .80c per pound. 
Everything points to a further decline in 
refined sugars.
Extra Granulated Sugars. Montreal Refined—per 100 lha.

100 It), bags ..............................................   7 88
30 lb. bags ............................................................ 7 98
10 lb. bags .............................................................  g 01
2 and 6-lb. cartons ......................................... 8 16

Nora «cotta refined. 100-lb. hags .............................. 7 86
New Brunswick refined, IflO-lh. bag* .......................... 7 86
Extra Ground Sugar*—

Barrels ..................................................................... 8 21
80 lb. boxes ............................................................ 8 41
26 lb. boxes ............................................................ 8 61

Powdered Sugar»—

prices. Locally there have been no price 
changes.
Barrels, about 750 lbe............................... ...............
Half barrels, about 360 lbs.......................................
Quarter barrels, about 175 Rw. ...........................
Cases, 2 dozen 2-lb. tins .......................................
Cases, 1 dozen 5-lb. tins ......................................
Cases, % dozen 10-lb. tins ...................................
Cases, % dozen 20-lb. tins ...................................
Cane Syrups—

Barrels, lb., 5%c; % bbls..................................
Cases, 2 lb. tins, 2 doz. in case ...................

Molasses-
Fancy, gallon ....................................................
West India .............................................. 0 43

0 0114 
0 0114 
0 04% 
3 00 
3 40 
3 30 
3 25

0 f5'4
4 80
0 54 * 
0 45

TEAS.—The better grades of teas 
have advanced a farthing to a halfpenny 
in the London market, with common teas 
lower in price. The demand has not been 
big. The quality of Ceylon teas on the 
whole now offering is poor, but Indian 
teas, on the other hand, are fairly good. 
There has been an easier tendency m 
Pekoe sous, which in the good average 
grades are quoted around 22c per pound, 
n decline of 2e.

Per lb.
Pekoe Souchongs ......................................................... 0 22
Pekoes ...........................................................................  0 25
Orange Pekoes ......................  0 28
Broken Pekoes ......................   0 30
Broken Orange Pekoes .................................................. 0 32

These prices do not indicate the wide range in tea 
values. They are for good average grades, and meant 
to give some indication of price movements.

COFFEE.—There is a firmness in the 
coffee market, as reflected in the closing 
bids for future deliveries for coffee on 
the New York coffee market. These fu
tures ranged all the way from 9.27c in 
September to 9.58c for deliveries next 
July. Fine weather conditions are re
ported in all the Brazilian fields. The 
stocks of coffee in New York show a de
cline as compared with the same period 
last year. At the time of writing there 
were 814,423 bags on band, as compared 
with 1,863,062 bags last year. Receipts 
at Rio and Santos this year have thus 
far been considerably under those of lasf 
year, port records showing that 2,614,006 
bags have been received, as against 3.-
132,000 hags at the same time last year. 
Local prices hold (inn, with an increase 
of a cent per pound in Rio.
Coffee, Roasted—

Bogota», lb....................
Jamaica, lb. ..............

.........  8 2?

.......... 0 33
Maracaibo, lb............... .........  0 25
Mexican, lb................... 0 27
Mocha, lb....................... 0 33
Rio. lb............................ .......... 888
Santo*, Bourbon, lb.
Santo», lb......................
Chicory, Ih....................

0 31
8»
0 3* 
0 27 
0 28
6 36 
821 
0 84o a e is

Barrel* .....................................................................  8 01
25 Ih. boxe» .............................................................  8 41

Cryetal Diamonds—
Barrela .....................................................................  8 48
100 lb. boxes ......................................................... 8 61
SO lb .boxes ............................................................  8 46

Pari* Lumps—
M0 lb. boxes ............................................................ 8 66
SO lb. boxes ............................................................ 166
26 lb. boxe» .............................................................. 8 86

Yellow Sugars—
Na l .............................................................................. T 56

Barrel* granulated and yellow may be had at 5c per
cwt above bag prices.

MOLASSES.—There is very little 
stock moving in the molasses market. 
The new crop of Barbadoes will not be 
In until March, 1917. The big consump
tion of molasses is on between Septem
ber and March. Business is expected to 
be more brisk with the cooler weather 
of the presept month. A better demand 
is expected to have a firming tendency on

SUIVES.—Reports from wholesalers 
assert that the demand for spices of all 
kinds have been better this year than 
last year. There seems to be more money 
in circulation, and the decrease in popu
lation through the troops being away ap
parently has made no perceptible differ
ence in consumption. Cream of tartar is 
easier in price this week, the price being 
shaded 5c per pound, and is now quoted 
at 50c. Stocks now on the way from 
France will make still cheaper goods on 
their arrival. These are expected in 
about a month’s time. All other prices 
hold firm.

Pure, lb.
Allspice .......................................................................... 8 18
Omni ............................................................................. 8 32

Cinnamon ....................................................................... 6 86
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Cayenne ............................................................................... 0 36
Cloves ................................................................................. 0 36
Ginger ..................................................................................  0 30
Mat* ..................................................................... 0 90 1 26
Nutmegs ............................................................................. 0 40
Pastry ................................................................................. u 31
Pickling spice .................................................................  0 22
Pepper, black ...................................................................  0 28
Peppers, white .................................................. 0 36 0 39
Nutmegs, selects, whole ............................................... 0 40
Mustard seed, whole ...................................................... 0 28
Celery seed, whole ......................................................... 0 45
Coriander, whole .............................................................. 0 13
Carraway seed, whole ................................................... 0 28
Spice, pickling, whole ................................................... 0 20
Cream of tartar ..............................................................  0 50

BEANS AND PEAS.—Blue peas are 
very scarce at the present time. Split 
peas have been offering very slowly, and 
the demand continues good. There have 
been advances in both blue and split 
peas during the week, the former is now 
selling from $3.75 to $4 per bushel, and 
the latter from $5.60 to $5.75. The qual
ity on beans continues of a secondary 
erode. Some new blue peas have readi
ed the market from this year’s crop. The 
sample is reported to be up to that of 
last year.
Beans. hand-picked, bushel ........................... 6 60 6 00
Prime ..................................................................... 6 00 5 10
Pea*, blue, bushel ............................................ 3 75 4 00
Split ..................................................................   5 80 5 76

DRIED FRUITS.—Prices on the new 
crop seeded raisins have been named, 
which are %c to Vic higher than the old 
crop. All the old crop are now sold out. 
The new prices on prunes are Vic. The 
new prices on dried peaches named by 
the Peach Growers’ Association is look
ed upon by the trade as being high, but 
withal not unreasonable. This is the 
first year that the association lias been 
working effectually, and it is expected 
the market will he kept well in control. 
Importers point out that associations of 
this kind have invariably worked out to 
the benefit of the industry. Advances 
are expected over the opening prices. 
Quotations on view currants are llVjc in 
bond, which will bring the cost to the re
tail trade in the neighborhood of 12%e 
to 13c per pound. Apricots extra choice 
are quoted at an advance of He per 
pound. Package dates are easier in 
price, heinir quoted at 10c to 15c under 
that of last week. Choice peaches are 
quoted a Vic better than last week’s 
quotations, and is now quoted at 9V2c to 
10c. Fanev peaches, on the other hand, 
are down slightly, quotations being lO^e 
to 11c.
Annies, evaporated, per lb. .................... . 0 06% 0 09
Apricot»—

Choice, 26X faced ................................ « 15
Extra choice. 26’*. faced ...................... . 0 16% 0 17%
Fancy. 26'a. faced ................................... 0 1TH 0 18%

Pand ted Peel a-
. 0 18% 0 19%
. 0 18% 0 19%

litron .......................................................... . 0 2SH #*H
Currant*—

Filiatra*. per lb......................................... . 0 14% 0 15%
Patras, per M>............................................. . 0 15(4 0 16%
Vostizsas, choice ..................................... . 0 16 0 17%
Cleaned. % cent more.

Pate*—
Packages. 3 doe. in case .................... . 3 80 390
Golden date*, lb........................................ 0 08%

3M0*. California. 25-lb. boxe*............ 0 14
«MO». S-1H Son, .................................. • U
m**. 9-fK bore* ................................. . «<*% a i*
Wf6>. 66-ft. bom .................................. . 6Wt • 59%
7S-WK IWIti. boxes ........................... . * wu 6 neat

aa-TK bwee ................................ . * «% a tmi
»1«b. 99-TV Nvree ................................ . • «

S-Th- boxes. He more.
P,»-hr»-

Choice. 9Mb. boxes ................................ . 0 OSH 009
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Stds., 60-lb. boxe» ....................................... 0 06 0 06H
Choice, 36 lbs., faced ..............................  0 0014 0 06%
Extra choice, 25 lbs., faced ....................  0 10*4 0 1044
Fancy, 26 lbs., faced ................................ 0 1044 0 11

Raisin»—
Valencia, Cal................................................  0 0744 0 09
Seeded, fancy, 1 lb. packets .................... 0 1044 0 1044
Seedless, 12 os. packets ............................... 0 11 0 12

RICE AND TAPIOCA.—There has 
been a good demand for rice, with prices 
holding firm. Rangoon B is quoted at 
$4.38 per 100 pounds, and packling at 
$4.50 to $4.75. Texas Japans are quoted 
all the way from $4.75 to $6. Tapioca 
is selling from 9c to 10c.
Rangoon B, per M0 ltae. ................................ 4 38
ricUing rice. 100 ttw.......................................... 4 SO 4 75
Texaa Japan,. WO lbe.........................................  4 75 600
Tapioca, per lb. .............................................. 0 00 o 10

"CANNED GOODS. — Packers have 
named their prices on certain lines of 
canned salmon during the week. The re
sale price to retailers at the time of writ
ing had not been fixed. Prices are high, 
with Horseshoe tails not delivered in any 
quantities. There will be a few Horse
shoe halves for delivery, but, generally 
speaking, the sockeye pack will he short, 
which will drive the trade to cohoes. In
dications point to higher prices in canned 
salmon. Advances of 15c to 20c per case 
have been recorded during the week. 
Peas have also been firm in price, with 
inside prices no longer obtainable, now 
selling at $1.25 straight. Red raspber
ries are quoted at $2.60, and red cherries 
at $2.45, and strawberries at $2.50.

Following prices on canned goods are general quota
tions from wholesaler to retailer and not F.O.B. fac
tory prices.
Salmon, Sockeye—

1 lh. tall*, cases 4 do*, .per do*..
% flat*, cases 8 do*., per do*........
Five cases or more. 2%c doe. lew

Chums. Mb. tails .....................................
link*. 1-lb. taHa .....................................

................ 275

.... 1 75 2 00
than above.

Cohoes, 1-Ib. tall* .................
Red Springs, 1-lb. tell* __
Humpbsck, %-lb. tins .........
Canned Vegetable»—

Tomatoes, 3’* ................... ............... 1 46
Pea*, standards ...............
Early June peas ..............
Com, fancy, do*................
Com, 2"s. doe.................... ............... 1 10
Red raspberries. 2* ....... ............... 2 65
Red cherries, 2s ............. ............... 2 46
Strawberries. 2* ............... ............... 2 50

Manitoba Markets

Winnipeg, August 31.—Prices on 
this year’s salmon pack have caused 
eonsiderable uneasiness among local 
jobbers. As was expected, they are 
considerably higher than last year, 
and they will be higher still when 
the increased freight rate, which goes 
into effect Sept. 1st, is added. Gn the 
average, jobbers expect to get about 50 
!>er pent, delivery. On some of the lines 
the percentage of delivery runs ex
tremely low. In the case of Tall Soek- 
eyes there is practically none offering 
at all. The short pack is attributed to 
a good many things, one of which is 
stormy weather. Under these conditions 
it is easy to believe the trade have diffi
culty knowing where they are at, espec
ially with uncertain deliveries. Thus

it is not easy to name prices to the re
tailer, as the wholesaler, while he knows 
what lie is paying, is not sure about 
freight rates and deliveries. Roughly 
speaking, Sockeye halves are $12.00 per 
case, Sockeye tails $10.00, Cohoe halves 
$8.75, Cohoe tails $7.50, pink halves 
$6.25, pink tails $5.60, white spring tails 
$4.50. One of the largest packers has 
not packed any red springs this year. 
The increase in price will be about as 
follows :—Sockeye halves 65c per case 
Ligner than last year; Sockeye tails 75c 
higher, Cohoe halves $1.25 higher; Cohoe 
t ells $1.75 higher; pink halves 75c 
higher, pink tails 65c higher, and white 
spring tails 70c higher per case. To 
these increases must be added extra 
ft eight. The freight last year was 50c 
per case; this year it will be about 65c 
per ease.

Advances Expected
A big sale is reported this year in 

maple syrup, and prices are holding up 
at about the same level as last year. 
Macaroni is expected to go up in 
sympathy with flour. A sharp advance 
has taken place in butter, No. 1. cream
ery in eatonsr brings 32c; No. 2, 31c. 
Dairy is also firmer, regular stock sell
ing for 24-26c, and choice 'dairy 26*28e. 
A wire received last week reported 
freight rates on coffee advancing, and 
([notations may be raised. The raisin 
Association have withdrawn prices for 
old crop ; new prices on California stuff 
me expected to be named next week.

SUGAR.—The market for refined in 
Winnipeg stands at $8.40, at which fig
ure there is only a fair volume of busi- 
iuss. Refiners report very little business 
passing in raws at New York, and ad-

Per cwt
Sugar. Eastern— in sacks

Standard granulated ............................................... 8 40
Extra ground er icing, boxes ................................ 9 25
Extra ground or icing, bbls. .............................. 8 95
Powdered, boxes .......................................................  9 06
Powdered, bbls. ................... .................................. 8 15
Hard lump (109-lb. case) ..................................... 9 35
Montreal yellow, bags ............................................ 8 00

Sugar, Western Ontario—
Sacks, per 100 lbe....................................................... 8 36
Halves, 90 lbe.. per cwt..... ................................ 8 45
Bales, 20 lbe., per cwt............................. ................ 8 46
Powdered. 50s ........................................................... 9 00
Powdered. 6s .............................................................. 925
Icing, barrels ............................................................ 9 00
Icing, 90s ................................................................... 930
Cut loaf, barrels ....................................................... 9 30
Cut loaf. 50a .............................................................. 9 5n
Cut loaf. 25a ............................................................  9 56

Sugar, British Columbia-
Extra granulated sugar .......................................... 8 40
Bar sugar, bbls. ...................................................... 8 85
Bar sugar, boxes. 90s ............................................. 8 95
Icing sugar, bbls....................................................... 8 96
Icing sugar, boxes. 50s .......................................... 9 25
H. P. lumps, 100-lb. cases ................................... 9 35
W. P. lumm. 26-lb. boxes .................................. 9 55
Yellow, in bag* ........................................................ 8 06

SYRUPS.—With4h» com market still 
very firm, it is understood here that 
corn syrup may advance asrain. Even 
at the hierli prices there is a fair de
mand. The decline in cane syrup re
ported last week had the effect of 
stimulating trade. Evidently buyers 
considered 30c a very substantial reduc
tion and decided to buy at the old 
prices. Little change is reported in 
molasses.
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Com Syrup—
2s, per case 2 doz.............................................................. 3 18
5s, per case, 1 doz........................................................... 3 63
Mb, per case, % doz...................................................... 3 43
20s, per case, % doz. .................................................  3 42
% barrels, cwt. .................................................................  5 06

BX3. Cane Syrups—
2-lb. tins, 2 doz. to case, per case........................ 3 90
5-to. tins, 1 doz. to case, per case........................ 4 45
10-lb. tins, % doz. to case, per case..................... 4 15
30-lb. tins, 3 tins to case, per case....................... 4 06

(These prices prevail in Winnipeg, Calgary, Regina, 
Edmonton, Strathcona, Moose Jaw and Lethbridge. For 
Saskatoon they are 6c case higher.)
Molasses— Per gal.

Baibadoea, % bbls., per gal..............................   0 70
New Orleans ...................................................................  0 37
New Orleans, tins, 24 x 2 lb. case, $2.36; 21 x 3 lb.

case. $3.16; 12 x 5 lb.. $2.75; 6 x 10 lb., $166.

DRIED FRUITS. — Currants—The
primary market very high. A little buy
ing going on locally, but not heavy vol
ume. Raisins.—Fairly heavy sales have 
been made for August shipment on ac
count of the advance in freights which 
takes place Sept. 1, from California 
points. Prunes.—No material change in 
this market. Dates.—-High-grade dates 
advanced per lb. Peaches and apri
cots.—The market remains very firm.
Dried Fruits—

Evaporated apples, choice, 60’s ......................... 4 0 07%
Evaporated apples, choice, 25’s ........................ 0 06%
Evaporated apples, 3-lb. cartons ..................... 0 30
Pears, choice, 25’s ................................................... 0 12%
Apricots, choice, 26's ............................................. 0 14%
Apricots, choice, 10’a ............................................... 0 16%

Peaches—
Choice, 26-lb. boxes ............................................... 0 07%
Choice, 10-lb. boxes ................................................. 0 08%

Currants—
Filiatras, wet, fresh cleaned ................. 015% 016%
1 lb. package Amalias ........................................... 0 16%
2 lb. package .............................................................. 0 33

Dates—
Hallowee, loose, per lb........................................... 0 09
Hallowee, 12-oz. pkgs. .................................... 0 06%

Raisins, California—
16 oz. fancy, seeded .................................... 0 10 0 10%
16 oz. choice, seeded ............................................. 0 10%
12 oz. fancy, seeded .................................... 0 06 0 06%
12 oz. choice, seeded ............................................... 0 07%

Raisins, Muscatels—
3 crown, loose, 25*s ............................................... 0 06%
3 crown, loose, 50's ................................................... 0 06%

Raisins, Cal. Valencias—
25-lb. boxes ................................................................... 0 09
50-lb. boxes .................................................................. 0 09%

90 to 100, 25s . 
90 to 90, 25s 
TO to 90. 26s 
fiO to TO, 25* 
60 to 60, 25s 
40 to 50. 25s 

Peels—
Orange, lb. . 
Lemon, lb. .. 
Citron, lb. ...

0 07% 
o or% 
0 06%
0 09 
0 06% 
0 10%

0 17% 0 16%
0 16 
021%

DRIED VEGETABLES.—With the
bean market very high and firm, the 
trade is showing very little interest. 
Until a decline takes place, or stocks in 
Winnipeg become depleted, there will be 
very little buying done. The split pea 
market is very firm, and will advance 
due to shortage in the East. For the 
same reason whole peas are very firm. 
New crop peas are rather late this year, 
and will not be on the market probably 
until late in October.

Japanese white beans, bushel.............................. 6 30
California Lima Beans—

90-lb. sacks .................................................................... 0 07%
Barley-

Pot, per sack. 96 lb*. ........................................... 3 20
Pearl, per sack, 96 lbs. ....................................... 4 30

Pea»—
Split peas, etak., 96 lbe. ........................... 5 60 5 T5
Whole peaa, bushel .»............%....»....................... $30

RICE.—Some activity is expected in 
rice within the next few weeks Tapioca 
and sago remain as last week.
Rice and Tapioca-

No. 1 Japan, per lb.. TOMb. bags 
No. 2 Japan, per lb., M0-tt>. bags.. 
Ilia», per lb.. 160-lb. bags ............

• «%
• 64%

Patna, per lb., 100-lb. bag .................................... 0 07%
Carolina, per lb., 100-lb. sacks ....................... 0 08%
Sago, pearl, sacks, per lb. ..................... 0 06 0 06%
Tapioca, pearl ................................................. 0 06% 0 06

COFFEE.—The market continues to 
firm up, but there has been no sensation
al advance.
Coffee—

Green, choice, No. 7 Rio ..........................
Green, choice, No. 5 Rio .........................
Green, Santos .................................................
Roasted Rio, in bulk, bbls......................
Roasted Santos .............................................
Maracaibo, green ...........................................

Chicory, lb., Canadian, 14-lb. tins.............

0 14%
0 16
0 18%

0 18% 0 20
0 23 0 26
0 19 0 20

0 10%

SPICES.—In the primary market 
pepper is up lc. Cloves are strong and 
advanced lc per lb. in the last ten days. 
Nutmegs are scarce, particularly the 
better grades.
Allspice, ground ....................................
Cassia, ground .......................................
Cream of tartar, 98% guaranteed
Cloves, whole .......................................
Cloves, ground .......................................
Ginger, Jamaica, ground .................
Nutmegs, ground ..................................
Pepper-

Ground, black. M-lb. boxes ...
Ground, white, 10-lb. boxes ...
Whole, white ..................................

0 11% 0 14% 
0 22

0 56 0 58
0 26
0 28

0 22% 0 23%
0 28 0 30

0 27
0 31
0 31%

ALBERTA MARKETS (EDMONTON)
By Wire

Edmonton, Aug. 30.—Crop conditions 
generally speaking are excellent and cut
ting is well under way. The yield is 
not up to last year, but is sufficiently 
large to create optimism for the future. 
Business is brisk especially with the 
districts north of here. Wholesalers
report, collections improved, and busi
ness all round in good condition. This
is the first week in many months that
no price changes have taken place.
General—
Beans, small white Japan, lb. ................................

Flour, No. 1 patent, S’a.......................................
Molasses, extra fancy. gaL ................................
Rolled oats, bail ........................................................
Rolled oats, 90s ..........................................................
Rice, Siam, cwt ......................................... 4 69
Potatoes, local, per bush............................ 0 90
Sato and tapioca, !b................................................
Sugar, pure cane, grannlated, cwt.................
Shelled walnuts, finest halves, lb...................
Shelled walnuts, broken, lb. ............................

Produce and Provision»—
Cheese. No. 1 Ontario, large, per lb 0 21
Butter, creamery, lb..................................................
Rutter. Ne l. dairy, lb. ................................
Lard, pure. 8a, per case ..................................
Bacon, smoked backs, per lb. ......................
Bacon, smoked bellies, per lb............................
Lard, pure, 3», per case ......................................
Eggs, new laid ........................................................ ..
Eggs, No. 1 ...........................................................

Canned Goode—

0 23%
0 25%

Tomatoes. 3s. standard, case ..........................
Com. 2s, standard, case ........................................
Peas. 2s, standard, case .......................................
Tomatoes, gals., case ...............................................
Tomatoes, & ..............................................................
Tomatoes, ?%s ..............................................................
Tomatoes. 3a ...............................................................
Apples, gals., Ontario, case ..............................
ntyi»wherries. 2*. Ontario, ease ......................
Raspberries. 2s. Ontario, ease ........................
%i1ttvwi. finest sorkeye. tails. Sals. es. .... 
fislmon. ntnk. tails. 48xls, per earn... 
Lobster, %•. per doe. ...........................................

ALBERTA MARKETS (CALGARY)
By Wire

Calgary. Aug. 30.—Flour No. 1 pat
ent 98’s, is now quoted at 4.20 an ad
vance of 15e over previous price. Tapi
oca and sago have eased off %c and 
are quoted locally at 9c. Bacon bellies 
have declined %e lb. making the ruling 
price 25c per pound. Lard has also de
clined slightly and is quoted 3’s at $9.90: 
5’s at $9.83. Cheese ie firm. A decline 
in sugar is expected in the near future. 
Local potatoes are quoted at $18 to $20

per ton. Peaches are selling from $1.10 
to $1.35 per crate according to size and 
quality. Ripe tomatoes are quoted at 
$1 basket. Crate eanteloupes are quoted 
from $4.50 to $5 crate.
General-

Beans, small white Japan, lb............................
Flour, No. 1 patent, 98’s ......................................
Molasses, extra fancy, gal.....................................
Rolled oats, bail ......................................................
Rolled oats, 90's ......................................................
Rice, Siam, cwt ......................................................
Potatoes, local, per bush........................................
Sago and tapioca, lb ...........................................
Sugar, pure cane, granulated, cwt.....................
Shelled walnuts, finest halves, lb.....................
Shelled walnuts, broken, lb.................................

Produce and Provisions—
Cheese, No. 1, Ontario, large, per lb.. 0 18%
Butter, creamery, lb..................................................
Butter, No. 1, dairy, lb.........................................
Butter, No. 2 dairy, lb..........................................
Lard, pure, 5e, per case ........................................
Bacon, smoked backs, per lb.................................
Bacon, smoked bellies, per lb............... .. ....
Lard, pure, 3s, per case .....................................
Lard, 5s, per case ....................................................
Eggs, new laid, per doz.
Eggs, case ..........................................................  6 75

Canned Good»—
Tomatoes, 3s, standard, case ............................
Tomatoes, gals., case ...........................................
Corn, 2s, standard, case ......................................
Peaa, 2s. standard, case .......................................
Apples, gals., Ontario, case ................................
Strawberries, 2s, Ontario, case ................... .
Raspberries, 2s, Ontario, case .........................
Salmon, finest sockeye, tails, 48xls, cs. —
Salmon, pink, tails, 48xln, per case...............
Lobster, %e, per doe.................................................

Dried Fruit*—
Currants, lb .................................................... . ....
Evaporated apples, 60s, per lb.............................
Peaches, choice, 26a, per lb....................................
Apricots, choice, 28s, per to...................... ....
Pears, choice. 26s, per lb.......................................
Prunes, 90-100 .............................................................
Sultana raisins, Cal., extra fancy .................
Valencia raisins, Cal., lb........................................

0 06 
4 20 
0T7 
3 on
2 90
3 90 
0 40 
006 
8 96 
0 36 
0 26

0 19’«
0 32 
0 24 
0 21% 

10 15 
0 23% 
OS 
9 90 
9 83 
v JO 
7 00

0 06%

NEW BRUNSWICK MARKETS
By Wire.

St. John, N.It.—‘Corned beef 1's shows 
a considerable advance this week, and is 
quoted at $3 to $3.50. Buter has also 
advanced, and is quoted at 28e for dairy : 
31c and 32c for creamery. New-laid 
eggs are quoted from 35c to 40c ; ease 
at 30c. Cheese is quoted 19%e to 20e. 
An imjMirtant advance has taken place 
in the priee of flour, making Manitoba 
flour $9.25 and Ontario flour $8.40. 
Rolled oats are now quoted at $0.75. 
Commenl is priced at $2.10. Apples arc 
quoted at $2.50 to $4.50 barrel. Potatoes 
are scarce at $1.75 to $2. Cream of tar
tar has declined, and is now quoted at 
45c to 46c. Fruits are quoted as follows: 
Lemons. Messina, $8; California. $9:
California oranges, $5 to $6.50; pears, 
box, $4.50; peaches, box, $1.75 to $2.25.
Produce nnd Provision*—

Rscon. breakfast, ner lb. ....... 622 « 23
Rscon. mil. ner lb................ ....... «17 « 21
Reef, comet!. l*s ...................... ..... !» 3 3D
Pork. American clear, per bhl... ........ 36 <V) » *
Rutter, dairy, per lb, ......... ........ e 26 0 26
Rutter, creamery, epr lb. .. 6 32
Eggs, new laid, "per do*. .... 0 40
Lard. pure, lh........................... . 0 16%
Cheese ........................................... 0 3D

Flour and Cereals—
Commeal. gran........................... « *R
Commcal. ordinary ............... z y
Flour, Manitoba, per bM. .. 9 25
Flour, Ontario ....................... 8 40
Floor, buckwheat, western. 961b. bag .... 3 60
Roiled oats, per bhl.............. 6 75

Frerii Fruits sod Veretshle*—
Lemons, Messina, box .... * on
Lemons. Cal., bo* ............. . Son
Oranges, Cat:, case ............. ........ 6 (*> 6 80
Potatoes, new, bag ...............

Sugar-
Standard granulated ..........

260

660
United Umpire ...................... 7 90
Rright yellow .......................... ........  T 76 7 *o
No. 1 yellow .......................... .........  TE6 7 60
Pari» lump* .............................. .........  IK S6n

P^an*. white, ner bnsh................ .... STO * 60
Molasse*. Rarimdoes. ral............ .........  fiW e *
Cream of tartar, per lb ......... 646
f>irr*nt* ............................................ 6 16%
Pork and beans, ease ................. 466
Rice, per cwt.................................... .......... in IS
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FRUIT AND VEGETABLES

turn ‘niüüa

Melons Slumped
at Montreal

Home-grown Fruits Beginning to Arrive 
—California Varieties Falling Off— 

Tokay Grapes Arriving
Montreal ■ ■■■■

FRUIT.—The market just for the 
moment is somewhat dead. Early home- 
grown peaches, pears and plums are com
mencing to arrive, but the Californian 
varieties are falling off, so that the easy 
swing of the market is to some extent 
interrupted. American apples are now, 
of course, very short, and Early Williams 
might be said to be off the market. Red 
Astrachan will soon follow. Duchess 
apples No. 2 and No. 3 are now quoted 
at $1.75 and $1.50 respectively, being a 
drop of 75c in the first, and of 25c on the 
highest price asked' on the second. West
ern peaches and pears in baskets are 
quoted at 7c. Tokay grapes are now ar
riving, and prospects look very bright 
for a good season, as the quality is fine, 
and reports are favorable as to a good 
crop. Prices in crates are $3.50. It 
would look as if California grapes, un
like the earlier fruit, will be on the 
cheap side. Montreal melons have 
slumped owing to crop turning out better 
than was at one time anticipated, and 
supplies coming in freely in consequence. 
We now quote melons at $10 the best 
quality, ranging down to $fi for inferior. 
Blueberries have weakened a little, but 
the season is practically over, the fruit 
now arriving being on the verge of over- 
ripeness. On the whole, the demand is 
about the average, but the cooling of the 
weather is expected to show itself dur
ing the week in a falling off in consump
tion.

Quebec Potato 
Crop Disappointing

New Brunswick Potatoes Quoted Below 
Quebec—Beans have Advanced- 

Tomatoes Arrive in Good 
Quantities

Mentreel ..........
VEGETABLES.—The feature of the 

market seems to be the potato situation. 
The Quebec crop has disappointed ex
pectations/and there is every possibility 
of • strong upward tendency in prices. 
In fact, New Brunswick potatoes are 
quoted at 20e below the Quebec, but the

imported lines does not seem so mature, 
so that the Quebec article holds its own 
at a higher price. The shortage in the 
home crop has resulted in an advance of 
25c, making Montreal white $2. Ameri
cans are very nearly over now, and with 
the falling off in supplies, quotations 
have advanced 50c, making the price now 
$4.50. Beans are very nearly over, sup
plies coming in very irregularly, and not 
in good quantities or of the best quality. 
Quotations have advanced 25c, making a 
general price of $1. Tomatoes are arriv
ing in very good quantities, local growers 
reporting a quick advance in the ripen
ing. Red have fallen 25c, making the 
price now 50c. Quebec turnips are now 
practically off the market, the major 
supply being Montreal. On the whole, 
the market is characteristic of this time 
of the year, being somewhat colorless.

First Ontario
Grapes in Market

Fruits Coming in Good Quantities —
Peach Crop Expected to Be Short- 

Apples by Barrel
Toronto ■■ ■

FRUIT.—The first Ontario-grown 
"rapes made their appearance on the 
local market during the past week. They 
are a shade on the green side yet and 
the size is not as large as some years. 
In the 6-quart basket they are selling 
from 50c to 60c, according to the quan
tity bargained for. Canadian cherries 
are now practically off the market. 
Lemons are slightly easier in price, now 
being quoted from $7 to $7.50 per case. 
Reports from fruit men who have vis
ited the peach-growing districts state 
the crop in Ontario will be short this 
year. Considerable portions of the 
peach crop were hailed out. Some Moun
tain Rose freestone peaches from the 
Queenstown neighborhood are coming to 
the market and are selling at 75e to 90c 
for the 11-quart size. Yellow Bt. John 
freestones are quoted from 60c to $1 
for the 11-quart basket. Bartlett pears 
are coming to the market in small quan
tities, but the quality is rather poor, 
being somewhat below average size. 
They are selling at 50e to 80c for 11- 
quart baskets. Canadian sugar melons 
still continue in abundance, with prices 
slightly under those of last week. 
Watermelons are about finished.

Tomatoes are
Glut in Market

Owing to Influence of Exhibition People 
Have Not Been Buying—Greatly 

Reduced In Price
Toronto-- ----------

VEGETABLES. — Tomatoes have 
been a glut in the market dur
ing the week. They are just now coming 
along in large quantities from the pro
ducers. The 11-quart baskets are selling 
from 35o to 50c and the 6-quart size 
from 15c to 20c. New Jersey potatoes 
are considerably higher in price, two- 
bushel bags being quoted' at $4. Some 
New Brunswick potatoes have reached 
the market and are selling at $2.35 to 
$2.40 for 90 pound sacks, buyer to 
shovel and return sacks. Cabbage by the 
ease are slightly easier in price, being 
sold at $3.50. Some small berry-crate 
sizes changed hands at $1.50. The bar
reled cabbage were off the market. New 
corn on the cob was easier in price be
ing quoted from 15c to 18c. The quality 
has been better with the demand good. 
Pickling cucumbers were in the market 
in fairly good quantities. Small cucum
bers. 11-quart baskets were selling at $2 
and medium sized cucumbers at $1 to 
$1.25.

PEACHES, TOMATOES BEST
SELLERS AT WINNIPEG

Winnipeg— ---------
FRUIT AND VEGETABLES—The 

big sellers in this market are peaches 
and tomatoes. Crawford peaches are ar
riving, and are expected to open at 
about $1.50 per rase. They are inclined 
to be scarce, and it is feared the crop is 
short. B. C. tomatoes are selling for 
$1.50 in crates of four baskets, and On
tario tomatoes in 11-quart baskets are 
bringing $1.25. Italian prunes are com
ing in at $2 for four baskets and $1.35 
for peach boxes. Malaga grapes are 
about done, as there is very little selling 
now that Tokays are in. The latter came 
on the market last Saturday. During the 
extremely hot weather there has been a 
good demand for lemons even at the high 
price of $10. Valencia oranges are run
ning in price from $5.50 to $6. $6 being 
asked for size 200 and smaller; size 150 
sells for $5.25. New B. C. potatoes are 
bringing lV>e per lb. Apricots are prac
tically off the market. Plums are down 
from $2.50 to $2.
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FLOUR AND CEREALS

iiiiwugaa
mm.

Flour Up 30c.
In All Lines

Highest Level Reached in Many Years— 
Buyers are Cautious—Prices 

, Firm at Present
Montreal— ---------

FLOUR.—In sympathy with the sharp 
rise in value of wheat, flour has ad
vanced in all lines. First patents have 
advanced 30c, making the price now 
$8.50; second patents, 30c, making the 
price $8; and strong bakers 30c, making 
the price $7.80. This price is somewhat 
of a record' in local milling trade. And 
it does not look as if quotations will stop 
here, for the prophesy has gone forth 
that wheat will be seen at $1.75. Be that 
as it may, the flour market is at present 
very firm, with a tendency for stronger 
figures at any moment. The demand is 
somewhat irregular. Some buyers are 
cautious, and are simply taking what 
they want for their immediate needs, 
while others are trying to secure .their 
future requirements. It was reported 
that one local baker had contracted for 
300 cars. Some millers have ref used or
ders for round lots, as they are oversold 
of their output of the mills for the time 
being. In addition, there was an in
creased demand from importers, and as 
cables were strong at advanced prices, a 
larger volume of business was done and 
better prices realized than have been 
known in many quarters before. There 
was also a larger numlmr of enquiries 
for large quantitie-s, hut as millers are 
not anxious to sell for future delivery 
they were not all accepted. The tone of 
the winter wheat flour is also very- 
strong. and prices have all been ad
vanced ; fancy patents being now $6.75 
to $7.50; 90 per cent, in wood $7.25 to 
$7.50; and 90 per cent, in bags $3.25 to 
83.40. Buyers are cautious which can 
only be expected, but an active trade has 
been done. A few cars of new crop have 
been received and dealers state that the 
quality is the finest for a number of 
years past at this period.
Manitnbs Wheat Flour— 

Fini patente

Winter Wheat Flour— 
Fancy patent*
Wl per oerrt. In 
90 per cent In

Per bW. of ? bmm
888
7 80

Car Small
In** lot*

............... 6 75 7 60
...............  T 95 7 sn

bw> .............. ............... 3 9 349

ROLLED OATS JUMP
ANOTHER FIVE CENTS

Meetreel ----------
CEREALS.—In sympathy with the

grain market, rolled oats have jumped 
5c, and are now quoted at $2.90. The 
market is very firm, with a steady de
mand, although nothing out of the or
dinary ex[>ected at this time of the year. 
There seems no doubt that higher prices 
in the raw market will see case goods go 
up 15c. There is no undue haste on the 
part of manufacturers to press business, 
as at the present state of prices it is 
claimed that there is no money in case 
goods at all.
Comme*]- Per 98-lb. Back

Gold dust ....................................................... 2 50
Rolled Oats— 90 in jute.

Small loto ................................................................... 2 SO
26 bags or move ..................................................... 2 90
Packages, case ......................................................... 4 88

Oatmeal—fine, standard and granulated, 10 per cent.
over rolled oats In 90’s, in jute.

Rolled Wheat- 100-lb. bbls.
Hominy, per 98-lb. sack .......................................... 4 00
Hominy, per 98-lb. sack .......................................... 2 T5

Com flour, bag ..................................................... 2 86
Rye, flour, bag ............................................ 2 66 2 80
Barley, pot .................................................................. 3 <*>
Barley, pearl, lb........................................................... 0 01%

ALL MILL FEEDS
HAVE ADVANCED

Montreal —
FEEDS.—All lines of mill feeds have

advanced. The demand for all sources 
of supplies continues heavy, and far in 
excess of the offerings, consequently with 
the higher prices in the primary markets 
all quotations have been boosted. Millers 
generally are largely oversold of the out
put of the mills. We now quote; Bran, 
$25, an advance of a dollar; shorts, $27, 
an advance of a dollar; middlings, $30, 
an advance of a dollar; feed flour, $38; 
barley, 36, and feed oats, 63, an ad
vance of 3c. Feed wheat is very firm.
MiH Fwtl»-

Bran .......................................................
Shorts ............................................ .
Middling* .............................................
Feed flour .................... ......................
Mixed chop. Urn ................................
1 "rushed onto, to» .............................
Oats, chop, ton ..................................
Barley, chop, ton ............................
Feed oat*. Manitoba, Imsh............
Feed wheat, bag ..............................

Per ton. 
... 26 00 
... 2700 
... 30 00 

38 00 
... 38 00 

38 00 
... 38 00 
.. 36 00 

0 68% 
2 48

Flour Takes A
Further Jump

Advanced 30c Per Barrel—now At Re
cord Price for Past Twenty Yean 

—Wheat Fluctuates.

FLOUR.-—With the entry of Roumanie 
into the hostilities on the side of the 
Allies there was a sharp fluctuation in 
the price of wheat on Monday of this 
week of 9% cents per bushel. But the 
slump came a trifle too late to forestall 
a further advance of 30 cents per barrel 
m the priee of flour. Some high prices 
in wheat were reached during the latter

part of last week, when it was quoted 
at $1.6914 for No. 1 Northern at track 
bay port On Monday of this week on 
the receipt of the news that Roumanie 
had decided to play at the game of the 
mailed fist it dropped to $1.58. Con
servative millers assert they cannot see 
much prospect of cheaper wheat in the 
near future. The prospect of the open
ing of the Dardanelles by the entrance 
of Roumanie is still in the future, it is 
pointed out. The "United States will 
not have any exportable surplus of 
flour this year. Canada’s crop will be 
about half that of last year. In the 
face of an advancing market the de
mand for flour has been good. Business 
is done on a 30-day basis and if the price 
goes down in the meantime the buyer 
gets the benefit of the decline. This 
causes merchants to protect themselves 
on an advancing market.

Small Car
Manitoba Wheat Flour— lota. lot*.

per bbl. of 2 beg*
Flint patent* ............................................... 8 80 8 40
Second patents ..........................................  8 10 7 90
Strong bakers ........................,.................. 7 90 7 70

Ontario winter wheat flour, 90 per cent.. 8 SO 5 80

WHOLE WHEAT FLOURS
FOLLOW FLOUR UPWARD

Toronto ■— ■ ■ ■
CEREALS.—Graham flour and whole 

wheat flour have both advanced 25c per 
98 pounds in sympathy with the advance 
in first patent flours. They are both 
now selling at $4.05. Wheatlets also 
went upward with the mounting prices 
and are now selling at $4.20, an advance 
of 15c on n 98-lb. sack. Demand for 
cereals has been only fair in the face of 
high prices. Corn prices hold firm 
around 95 to 97c per bushel and corn- 
meal in consequence maintains a firm 
price.
Il.rirr. » It*. .....................................  4 30 4 «I
Barley, pot, 98-lb*...................................................... $ 16
Buckwheat grits, 18 lbs. ......................................... 4 60
Com flour. 98 lb*. .......................................... 3 00 328
Commeal, yellow, 98 lb*........................................ 2 85
Graham flour. 98 R>*.................................................. 4 06
Hominy, granulated. 98 lbs. ..................................
Hominy, pearl. 98 lb*. ............................................
Oatmeal, standard, 18 lbs........................................
Oatmeal, granulated, 98 lb*. ...............................
Peas, Canadian, boiling, bush...............................
Rolled oata. 98-lb. bags ..........................................
Rolled wheat. MO-lb. bbl*. .....................................
Rye flour. 18 lb*................................................ ....
Whole wheat flour, 98 lba. ................. . ....
Wheatlets, 98 lbs. ....................................................

MILLERS NOW LIMITING
AMOUNT OF FEED SALES

Tspewla ■ -"-1- »
FEEDS.—Owing to the exceptionally 

heavy demand on mill feeds of all kinds 
millers have found it necessary to limit 
the amount they will sell to each cus- 

(Continued on page 34.)
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This sales-getting premium
will boom your business

Every 25c. package of 
Tillson’s Rolled Oats 
contains a premium.
Quality, then Price— 
that’s Tillson’s.
Our prices are always 
lowest, consistent with 
the highest quality.
Order Your Fall Supply To-day.

Tillson’s Oats
Canadian Cereal & Flour Mills Co., Limited

CABLE ADDRESS: "CANCEREAL,” TORONTO

33

A

If any advertitement interest» you, tear it out now and place with letter» to be answered.
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FISH AND OYSTERS

Lii-J!

Pike Firm At
Last Advance

No Great Increase in Supplies of Fish as 
Yet—Salt Fish Are All Firm- 

Market Perturbed
Montreal ---------

FISH.—The market situation gener
ally is about the same as last week, with 
prices here and there firming a little, but 
nothing decided enough to make the rul
ing prices different from those recorded 
in last issue. Reports as to lake fish 
hear out former impressions as to the 
likelihood of good catches with the cool
er weather, but there has been no great 
increase in supplies as yet. Salt fish of 
all kinds are firm, including salmon, hali
but. and lobsters. Reports from head 
fishing centres tell of individual good 
catches, hut the combined total is not so 
good as it might be. The situation on 
halibut is the same, while pike is firm at 
last week’s advance. Smelts are some
what easier in supply, with no reduction 
in prices. This should come in the order 
of things, but the fish market, like all 
the other markets, seems perturbed, and 
knows not the regularity of supply and 
demand of former years.

SMOKED FISH
Haddies, per lb., new cured ....................
Haddles, fillet*. per lb.....................................

Digby herring, per bundle of 5 boxes................
Smoked bonelew herring, 10-lb. box ..........

PRAWNS, SHRIMPS. LOBSTERS
Lobsters, medium ami. large, per lb..................
Prawn*, imperial gal..........................................
Shrimps. Imperial gal.........................................
Scallops ................»..................................................

FRESH SEA F1SII

.Of 
.12 

0 75
1 30

HalOwt ................................................................. 13 —14
Haddock, fancy, express, lb................................. 06 —07
Mackerel, medium, each .................................... 20
Mackerel, per lb..................................................... 10
Steak, cod, fancy, express, lb........................... 06
Flounders ..............................................  6
Flounders. New York ..................................... 9
Salmon, Western ...................................................
Salmon, Oaspe......................................................... 22

FRESH LAKE FISH
Carp, lb............................................................................  0 09
Pike, lb............................................................................. 0 Of
Perch ............................... 4.................................. ........ 0 10
Whitefleh. 3b................................................................  0 13
Lake Erie whiteflsh ......................................................
Herrings, each ......................................................... 0 03%
Herrings, lb................................................................. 0 06
I*ake trout ................................................................ 0 13
Eel*, lb. ..................................................................  0 06
Dore ..............................................................................  0 14.
Brook trout..................................................................... 0 25
Swordfish ....................................................................... 0 13
Smelts ............................................................................. 0 If

whiteflsh have been firm during the past 
week owing to the inability of dealers 
to get sufficient quantities to meet the 
demands. Whiteflsh has been particu
larly scarce. Salmon trout is reaching 
the market in little better quantities 
than whiteflsh but the supplies of both 
are under requirements. Western sal
mon has shown a slight improvement in 
supply. Prices are firm in fish. The 
quality of all fish now reaching the mar
ket is good. Some mackerel and sole are 
expected from the New York market at 
the end of this week. This will be the 
first of the present season. The price 
is expected to be in the neighborhood of 
15c per pound for sole and 18c per pound 
for mackerel. Demand for fish has been 
fair.

SMOKED FISH.
Haddies, per lb., new cured .....................
Haddies, fillets, per lb.................................
Digby herring, box ......................................
Smoked boneless herring, 10-lb. box ......

SHRIMPS. LOBSTERS.
Lobsters, medium and large, per lb.......
Shrimps—

1 gallon ...........................................
2 gallons ..................................................
4 gallons ..................................................

FRESH SEA FISH.
Halibut ..........................................................
Haddock, fancy, express, lb........................
Steak, cod, fancy, express, lb...................
Flounders .......................................................
Flounders, New York ................................
Salmon. Western .........................................

FRESH LAKE FISH.
Pike, lb............................................................
Whiteflsh, lb..................................................
Herrings, lb....................................................
l^ikr trout ....................................................

• Of
0 12 
0 16 
1 26

6 46

1 25
2 40 
4 60

1213 
0 07 0 00 
0 07 
0 07 
0 16
o r«

12-13 
0 07 

12-13

FLOUR AND CEREALS
(Continued from page 32.1 . 

tomer. Usually the stipulation is made 
that in each car of mill feeds there 
must be at least 100 bags of flour. The 
balance of the car, 300 bags, will he 
supplied with feeds. In other words 
one-quarter of each shipment must he 
flour. Advances of $1 per ton have 
taken place in bran, shorts and middl
ings. Bran is now selling at $25 to $26, 
shorts from $27 to $28 and middlings 
from $29 to $30. Feed flour is quoted
at $35 per ton.
Mill Fwi*- per ton

Rnm .......................................................  26 <*> 26 00
Shorts .......................................................  27 00 26 00
Special, middling* .....................................  29 00 39 00
Feed flour, per bag ........................................... 35 00

Oats—
No. 3, Ontario, outside point*..................... 6 56 0 56

Fish Supplies Not 
Equal to Demand

Firmer Prices Prevail for Whiteflsh and 
Salmon Trout In Mackerel and 

Sole Expected Consequence
Toronto .........

FISH.—Prices in salmon trout and

FLOUR PRICES AGAIN ADVANCE 
Total Advance of $1.70 Since Wheat 

Market Started to Go Up—
Feeds Higher

Winnipeg— ----------
FLOUR AND CEREALS.—When the 

wheat market advanced last week, mill
ers found themselves unable to make de
liveries even at $8 ner barrel, and ad
vanced their quotations further to 30c.

bringing first patents up to $8.30. This 
makes a total advance since the wheat 
market commenced to go up of $1.70. 
No advance has gone into effect within 
the past week on bread, bakers waiting 
to see whether the market will go up 
further. Grocers are buying very little 
flour at these high prices, most mer
chants having very little faith in damage 
reports. They have an idea that the 
ultimate result will be much better than 
the grain trade reports would lead the 
general public to believe. Reports on Al
berta crop are coming in, and indicate as 
good a yield as last year. They may 
have a tendency to stop speculation to 
some extent, and put the wheat market 
on a more reasonable basis. Quotations 
on rolled oats are the same as last week, 
with a good demand. Uommeal remains 
at $2.80 for 98's. Higher quotations 
have gone into effect on feeds, and there 
is a bigger demand than ever, especially 
in the East. Millers report that they 
will have difficulty supplying the de
mand. Bran is quoted at $20, and shorts
and middlings at $22.
Flour-

Best patent* . ....................................................... 8 30
Baker* ...................................................................... 7 SO
Clears .................................................................. TW
XXXX................................................................... 6 H>

Rolled oat*. 80 lbs........... ................................. 2 50
Foiled oat*, pkgs.. family size .................... 3 90
Oatmeal, standard and gran., 96 lb*.............. 2 75
fommea.1, 96 lbs.................................................. 2 80

Fee -
Bran, ton .........   30 00
S,,mvts. ton ............................................................ 22 00
Middlings, ton ...................................................... 22 00
Mixed chop, ton ................................................... 34 0D

PRODUCE AND PROVISIONS
(Continued from page 37.)

Dry fiait Meats—
Long clear bacon, light ...................................

Cooked Meats—
Ham*, boiled, per lb............................... 0 32%
Shoulder*, boiled, per lb.......................... 0 24
Roast ham*, lb......................................... 0 36

Barrelled Pork—
Mew pork, bbl....................................................

Lard. Pure—

Pails
Case*. 10* ...........................................................
Fanes. 5* ■............................................................
Owe*. 3* .......................................................

Lard, Compound-

Tube, 80*. net ...................................................
Palls. 30*. net ..................................................
Fresh made creamery. No, 1.........................
Creamery, No. 2 ........ ......................................
Beet dairy ................................................... 0 24%
Ne. 2 dairy ................................................ 0 30
Cooking .......................................................  0 M

Fresh Eggs—
Extras in cartons ............................................

Trade cases .......................................................
Cheese—

Ontario, large ............................................  0 18%
Ontario, twin* ........................................... 6 18%

0 16%

0 19%
0 19\

There are 23 classes for field vege
tables in the Canadian National Exhibi
tion prize list this year, and no less than 
79 for garden vegetables.
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Produce Prices for Ten Years
Butter, Eggs and Cheese Show a Gradual But Sure Increase—Some Reasons Why— 

The Difference is Marked Between Lean Years and Banner Ones—Seasonable 
Conditions and Exports Are Also Factors—Great Cause is That 

Production Has Not Kept Pace With Demand.
Second of Series on Produce Market Conditions by E. A. Hughes.

SUCH readers of Canadian Grocer as 
are interested in handling a provi
sion department are probably aware 

from experience that, taking it by and 
large, the trend of prices for several 
years has been gradually upward. In 
•lune, an article appeared in this de
partment allowing the rise in hams and 
other hog products. Several subscribers 
expressed their satisfaction at the ex
planations in that article, and asked that 
other lines in the provision department 
be treated in the same way.

Consider butter, eggs and cheese. A 
diagram on this page shows that in the 
i.ist decade the price of each has steadily 
advanced. Take butter first. In 1908, 
the price of creamery prints was 31 
cents to the dealer. That was a high- 
water mark. For two years before the 
figure was 21 cents. In 1909, butter 
dropped again, and 25 cents was the 
level. In 1910, 31 cents was touched 
again, and from them on to this 
year, with the exception of two some
what lean years as far as prosperity is 
concerned, the price of butter steadily 
rose . From 1906 to 1916, exactly ten 
years, butter jumped 14 cents. This is 
a t>ereentage increase of 66.

Eggs have had a market career not 
quite so chequered, but still reflecting 
a steady increase. In 1908, the diagram 
shows new laids to be quoted at 18 cents. 
To 19 and 20 cents, the price steadily 
progressed. In 1911 it touched 19 
again, but in 1912, it soared to 25 rents. 
Next year it dropped back to 22, catch
ing up in 1914 to 25 cents, and remain
ing there for these three last years. It 
is worth while pointing out that eggs 
too, in 1912, a year of farmer prosperity, 
were at the high water mark for the 
then last ten years. .

Cheese has had a persistent, and with 
one exception, continuous increase. In 
1906, it was quoted at 11 cents. In May 
of 1916, ten years later, the price is 
19%. The rise has been reasonably 
similar each year, generally speaking. 
1908 saw a level of 14%; 1909 the same; 
1910 was the year of a slight settling 
down, when 12% was touched ; in 1911, 
price recovered to 14%; 1912—and
notice that that was the high year for 
butter and eggs; the year of banner 
prosperity—17 cents was touched. With 
but a single drop, that of 1913, the mar
ket price of cheese annually and steadily

rose to 17 again, 20 and, in this year, 
just under 20 cents.

In reading the diagram, it should be 
remembered that prices are Montreal 
quotations to the trade, taken in May 
of each year.

The first broad reason for this gradual 
rise in produce is the increase in popu
lation, resultant in increase of con
sumption, which has not been met by a 
similar growth of production. In ten 
years, demand has grown considerably 
for all kinds of foodstuffs, these re
ferred to here among them. In the shine 
time the price of butter is 66 per cent, 
ahead ; of cheese, 81% per cent.; of 
new laids, 39 per cent. Going as far 
back as 1889, we find that the price of 
new laids from then till now has in
creased 100 per cent.; the price of 
cheese 82 per cent.; and that of butter 
40 per cent. So that it seems fair to 
assume that as consumption and demand 
have grown out of a growth in popula
tion, production of produce has not kept 
pace, not by a long way.

There arc one or two minor causes. 
It is a fact now that the cost of living 
is higher, broadly speaking, than ever 
before. In case it should be urged that 
this is the outcome of war, it should 
be stated that the cost of living w'is 
higher immediately before war than at 
any time for ten, twenty or any ri,nab»r 
of years. This has had its effect upon

all commi dities. There has been a grow
ing disposition on the part of the public 
to pay a little extra and get the very 
best. This has of itself re-acted against 
the quite unconscious public. How 
many people who see eggs at 25 and 
27 will buy the cheaper! The minority, 
certainly not the majority. General 
prosperity based on increased earning 
power, then, has determined, in part, 
the upward movement. This is in
stanced by comparison of prices. In 
years “when times were good” high 
prices figure; in leaner years, market 
levels drop a little.

Seasonable or unseasonable conditions 
have also had an appreciable effect. For 
instance, this year nothing but the ex
ceptional winter’s make of butter kept 
the price down as low as it was. Judged 
by all precedents, it should have gone 
up, but so much butter was coming that 
the level was kept low.

Exporta a Factor
One other factor has been exports. 

Cheese, as readers well know, is exported 
in big quantities. The quantities are 
growing from year to year and even 
without war’s unprecedented demands 
more and more cheese would leave the 
country each succeeding year. Eggs, as 
the writer pointed out some little while 
ago, have also been exported in occasion
al years. Those are the years when 
price has been stiffer.

I?l* 1913 1914

In tie top half of till diagram the black line Indicate* the upward trend of new-laid* In 
nine year*. The dotted line Is cheese. Below the vagaries of butter are shown.
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PRODUCE AND PROVISIONS

jraHssi

tism

Hog Market Fluct
uates—Prices Easier

Weakening Not Sufficient to Affect 
Purchases—An Average Amount of 

Business is Pasing

petfc fWbèucts. 
keg market ha 
first it was w

changes are re
dressed hogs and general 
The situation in the live 

has fluctuated up and down, 
it was weak and then strong, but 

it finished up at about the same point. 
Advices from other centres in dressed 
bogs, etc., were of an easier tone and 
the markets here weakened a little in
sympathy, but not enough to cause any 
fluttering among intending purchasers, 
or to whip up increased1 buying. In all 
lines an average amount of business is 
reported, but inquires were inclined to
he on the light side. It is evident that
buyers are not looking very far ahead
for their requirements.
Hama—

Small, per lb, ........................... 0 24 o at
Medium, per lb.............................. 0 22 o at
Large, per .................................. 023

Back»-
Plain, bone in .............................. 0 25
Bondess ........................................ 0 29
Pnnal........................................... 0 »

Breakfast, per lb......................... 0 26
Roll ................................................ . 0 17 0 20
Shoulders, bone in .................... 0 17
Shoulders, boneless ....... ....... 0 19

Cooked Meat»—
Hams, boiled, per lb................... 0 36
Ham*, roast, per lb....................
Shoulders, boiled .......................

0 38
. 0 28 0 29

Shoulders, roasted ...................... 030
Dry 8alt Meats—

Long clear bacon, 60-70 lbs. .. o is*
Lon* dear bacon, 90-100 lbs. 0 16*
Flanks, bone in, not smoked 

Barrelled Pork—
.......... 0 16*

Per bbl.
Heavy short cut races ............... . 30 00
Heavy short cut dear ............. 32 00
Clear fat backs ........................... 35 00
dear pork ................................... 33 00

I*ard. Pure -
Tierces, 375 lbs. net ............... 0 17
Tubs, 50 lbs., net ................... 0 If*
Tins, 50 lbs. net ........................ 0 17*
Pails, wood. 20 lbs. net ....... 0 17*
Fails, tin, 20 lbs. gross ........ 0 17
Owes, 10 IK tins. 60 in case .......... 0 17*
Cases, 3 and 6-lb. tins, 00 in 0 18*
Bricks. 1 lb. each .................... 0 19*

Lard. Compound—
Tierces. 360 lbs., net ............... 9 14
Tubs. 50 lbs. net ..................... 0 14*
ffin*. 50 lbs. net ..................... 0 14*
Pails, wood. 20 ft*., net ........ 0 14*
Pails, tin. » fce. net ............... 0 14*
Cases. 10-lb. tins, 60 in case 0 16*
Caws. 3 and 6-lb. tins, 60 in case 0 16*
Bricks, 1 IK each ..................... 0 16*

Pressed, abattoir killed, cwt. IT «

BUTTER AGAIN ADVANCED
AT MONTREAL

Mtatraal ■ ■■■
BUTTER.—Butter has again advanc

ed. and all lines are un le. This is due 
to the continuance of the export remand 
and an increase in the local call, the 
latter apparently being due to jobbing 
houses, owing to their carrying com

paratively low stocks, being in the mar
ket for future requirements. The re
ceipts for butter were 20.918 which 
shows an increase over last week. 
Prices at the St. Hyacinthe Board 
regard 34. At the Quebec Agricultural 
Co-operative sales 2539 packages of 
creamery butter were sold at 34'4 to 
35 which prices were % to 194 per lb. 
higher than last week, and in sympathy 
with this the feeling of the various 
country boards was stronger. This 
with a fairly active demand, offsetting 
increased receipts have marked butter 
up another cent. Some relief is felt that 
although the Ontario prospects are not 
any too bright as to production, the 
prospects in the Eastern Townships and 
the Maritime provinces are better, ow
ing to good and frequent rains.

Finest creamery, fresh ................  0 36
Dairy prints............................................................ 0 30
Dairy solids ....................................................... 0 29
Separator "prints ................................................... 0 90
Bakers ..................................................................... 0 »

EGGS ADCANOED lc DOZEN
Montreal— ----------

EGGS.—Although the receipts have 
maintained about the same level as last 
week—8710 compared with 8648, ar> in
crease of lc is marked' on all lines mak
ing No. 2’9 27; No. 1 ’s 30 and extras 34. 
There is a steady demand for supplies 
for domestic consumption and a good 
enquiry from the Old Country importers 
for round lots of cold storage stock for 
fall shipments. Consequently a fairly
active trade is doing, and the prospects 
arc for higher prices later on in the 
season.
K«e*. CRM lot*—

No. r* .................................... 0M 0 77
No. 1'b ...................................................................... 0 »
Extras .......................................................................... 0 94

KEEN EXPORT DEMAND
FOR CHEESE

Montrent .............

CHEESE.—The market is unchanged, 
with a .firm undertone. At the various 
boards throughout the country the de
mand from all exporters was keen. Old 
Country cables were firm with keener 
buying. The receipts for the week show
ed an inerease. being 76351 as com
pared with 71434. It is interesting to 
note that of this total there were 3360 
boxes received from the United States 
as against nil for the same period last 
year. The opinion is expressed that 
cheese is in for much higher prices, as 
the demand from English importers it 
likelv to be heavy owing to short In
terests which have been carried by them.

the excellent consumption likely to con
tinue owing to the high price of meat, 
the heavy requirements fos: the army, 
and thq smaller shipments from the 
United States.
Cheese—

10» make ....................................................  0 IS 0 90
Stilton ..................................................................... 0 22
1910 make .............................................................. 0 22

FREER DELIVERY WILL
LOWER PRICE

Montreal ----------
POULTRY.—The market is about the 

same with prices, although unchanged, 
of an easier tendency. A freer delivery 
is expected in a few days, and lower 
prices should then obtain particularly 
in ducks and fowls.
Poultry—

Frown
Turkey* .......................................................... 0 20 0
Duel» ........................................................................ 0
Oeese .............................................................. 0 IT 0
Roasting chicken, milkfed. ! lbs. or over .... 0
Roasting chickens, ordinary .......................... 0
Squabs, Canadian, pair .................................... 0
Rquaba. Philadelphia, pair ............................. 0
PtPWM. pair .............................................. 01 0

Freeh Stock. Dressed—
Fowls, large, per lb. ..................................... 0
Fowls, small, per lb. ................................... 0

Turkeys, Tom. per lb. ............................ 0 27 0
Turkeys, Hen. per lb. .............................. 0 20 0

Broilers, per lb. ..................................... 0 96 0
Live Stock-

Fowl, 5 ftw. sad more .........................  0 7 0
Fowl, small .............................................  0 15 •

Turkeys .........................................................  e f* 0
Ducks, young .............................................0 IS 0
Ducks, old, per lb.............................................. 0

Oeese ....... ..................................................... * 13 0
Broilers ...................................................... 0 IS 0

DEMAND FOR HONEY
IN SMALL LOTS

Montreal ———

HONEY.—There is no change of any 
note in the market. Deliveries are freer 
hut they are met with by the demand. 
There is no doubt that there should be 
more honey on the market now, as the 
crop has been very good, but it may be 
that holders are keeping off in the hopes 
of advancing prices. But there should be 
freer delivery shortly With a fall in 
quotations. The condition of the market 
for the maple product is unchanged. The 
demand at present is for small lots to 
fill immediate requirements consequent
ly the business done is light but as sup
plies are not large, prices continue to he 
fully maintained.

Harvest Holding 
Up Hog Supplies

Farmers Too Busy At Present to Look 
After Shipments—Hogs Scarce and 

High Prices Hold Firm
Terr-te-— •■■■■-

PROVISIONS. — With harvesting 
operations and threshing in Ontario in
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full swing farmers have been too busy 
to look after the shipment of Hogs to 
any considerable extent. There has 
been a big consumption of cooked meats 
of all kinds and with the limited num
ber of hogs reaching the market the 
prices have been very firm and high. 
However, packers anticipate with the 
completion of the harvest the farmers 
will find time to ship hogs and that the 
price may become easier in consequence. 
Dressed hogs at the first of the week 
showed a slightly easier tendency. They 
are now quoted at $17.50 to $18 per 
hundred. Compound lard has declined 
in price by a quarter cent and is now 
selling in 400 pound tierces at 13% cents 
to 13ft cents.
Ham»—

Light, per lb. .......................................... 0 26% 0 26
Medium, per lb. ..................................... 0 26ft 0 26
Large, per lb............................................... 0 23ft 0 24

Plain .............................................................  0 25 0 26
Boneless, per lb.......................................... 0 27 0 30

Breakfast, per lb. .................................. 0 26 0 2»
RoH, per lb. ............................................. 0 20 0 a
Pickled meat»—le leas than smoked.

Dry Salt Meate-
Long clear bacon, ton lots ................. 0 16 §19
Lang clear bacon, small lots .............. 0 16ft 0 19ft
Fat backs, lb. .......................................... • IT 9 16

Cooked Meat»—
Hams, boiled, per tt>. .........................  0 37 63»
Hams, roeet, per lb. . ........................... 0 37 0 38it, per Î

boiled. 1 lb. .0 Sift 0 38ft
Shoulders, roast, per lb.............................0 32 0 32ft

6 14ft 
9 16ft

Tierce*, 409 B*., par lb............................. • IT
Tube. « lbs. ...............................................  9 lTft 0 lift
Pails .............................................................. 9 lift 01S
Bricks, i lb., per ft>.................................... 9 19% 9 1»

iK .........................  01» oim
Tub». » lb». ............................................... IM 014
l,«il». » lb», per lb. .............................. 0 M
Brick». 1 IU, per lb. ............................... 0 16

"TwwiJ. abattoir killed .................................... 1* »
Lire, fed and watered ................... ........ 12 60 —
Lire, off cam .............................................  12 TO
Lire, f.o.b. ................................................. U T6 —

BUTTER REACHES
STILL HIGHER LEVELS

Tsresto ■■ 1 ■
BUTTER.—Butter" prices have had a 

firm and advancing week, with little feed 
in the country except hay and a big ex
port demand and big demands on milk 
for cheese-making and prices do not 
seem to show much hesitation about 
climbing upward. Best creamery prints 
advanced daring the week from lc to 
2c per pound, according to the dealer. 
On the products exchange on Monday 
100 boxes of creamery solids sold for 
33% to 34% cents per pound. Dairy 
butter is also up one cent per pound, 
Dairy butter is also up one cent per 
pound, with bakers following the up
ward tendency. There has been a good 
export demand. Prices at this time of 
the year are very high compared with
those of last year.

034 037
rrvMiMT. eotidi .............................................. 036 036
Dairy print», choice, lb............................. 0 2ft 0 30
Dairy print*, Rx .......................................... 0 26 0 22
1 taker* ....... .........................................:.......... 0* 0 26

CHEESE GOBS UP IN

salers are quoting new large cheese at 
20 to 21c. Wholesalers are following the 
prices of the boards in their upward 
tendency by gradual steps. A big export 
demand continues. The demand locally 
has not been heavy. Old cheese has been 
slightly firmer in price by a l-4c per 
pound.

'Cheese, large, per lb................................. 0 20 0 21
New, twins, per lb. .................................. 0 20ft 0 20ft
Sept., large, per lb. .........».......................... 0 22
Sept., twins, per lb.............................................. 0 2Zft
Sept., triplets, per lb. ....................................... 0 23

EGGS NOT COMING AS
FREELY AS OTHER YEARS

Toronto-- ----------
EGGS.—Eggs are not reaching the 

market as freely at this time of the year 
that they have in past years. According 
to precedents of other years there 
should be goodly quantities reaching the 
market- at this time. Quality of the eggs 
is expected to improve. Freight deliv
eries do not improve at terminal points. 
It is thought that egg» will be scarce 
and high in price this winter. Commis
sion men, however, are incredulous 
about the possibility of an egg famine 
this winter, as predieted by a govern
ment official. Prices will undoubtedly be 
high this winter, they aaeert, but they 
do not think they will reach the point 
of famine prices. During the past week 
eggs have been firmer in price and ad
vanced lc and 2c p^jr dozen.

New foklft. carton» ..................................  034 036
New lakla. ex-cartona ............................. 039 032
No. r« .........................................................  0 26 •*

POULTRY HAfl BEEN
IN FAIRLY GOOD DEMAND

» POULTRY.—Prices for poultry of all 
kinds have held steady during the past. 
week. The demand has been fairly ac
tive. Considerable quantities of poultry 
are reported to be in the country dis
tricts but as yet have not been reaching 
the central markets in any large quan
tities. A few old tom turkeys are form
ing an advance gturdi in piloting the 
way for other younger birds around 
about Thanksgiving time. They are sell
ing at 26c per pound.

Live. Drpflwd.
Spring broilers, 1ft to 2 lbs..................... —0 18 0 29—0 *
Soring chickens, over 2 lbs........................—9 IS 6 29—0 23
Old fowl ................................................  o 14-0 IS 0 16-0 2»
I hicks, old .....................................................—Oil ....—014
Duck*, young .................................................—0 13 ——0 IT
Turkeys, old Toms ..................................—0 2» ——0 26

PRICE ANOTHER lc
Terwrte ----------

CHEESE.—Still another advance in 
cheeee prie» waa recorded during the 
week. Prie» at producing pointa have 
been around 19 % to 20 rents. Whole

DEADLOCK CONTINUES
WITH HONEY PRODUCERS

Toronto— ---------
HONEY.—There ia not much inclina

tion on the part of the honey producers 
to accept the prices of the commission 
men. Producers are holding for 10c to 
ll%e but the buyers are not disponed 
to pav over 9e. Some ha» been bought 
for this latter figure during the past 
week and indication* seem to point to
ward more general transactions at this 
latter price- a» soon as the produces» get 
tired waiting for higher price*. Price*

for clover honey are slightly easier in 
price.
Hl*OtoTer, 6 and 1Mb. tin* .....................  » UH 012

Comb, No, 1. do». ............................... 266 SIS
Oomb, No. 2, don ............................... 2 00 2 26

Price Decline
In Broilers

Poultry Arriving in Larger Quantities— 
Good Supply of Salmon—Between 

Seasons for Trout
Winnipeg-— ----------

FISH AND POULTRY.—Poultry is 
beginning to arrive in larger quantity, 
and a decline has taken place in broilers, 
which are offered to-day at 28c per lb. 
Fowl are also more plentiful, but the 
price remains at 21c. Salmon is in good 
supply at 16c, but halibut is not so plen
tiful. We are between seasons for lake 
trout. Fall supply will begin to arrive 
this week, and there should be plenty. 
The price to-day is 12c.
Ptoh—

Fresh salmon ......................................................... Oil
Freeh halibut .............................................  0 11 0 1»
Sleek, cod, per lb. ............................................. 0 00
Lake Winnipeg whitHbrfi .................................. 0 «ft
Fresh finnan haddie .......................................... 0 11
Kippers, per box ................................................. 2 00
Freeh lake trout, per lb. ................................ 0U
Blester*, per box ................................................ 2 OIL

ih ..............iinxr.y.!*.*.!!! »»
______ gold-eyes, dee. .........—..................... 014

Poultry, Live-
Fowl .......................................... ............................. o n
Broilers, lb............................................................... 0 29

Meats Unchanged 
By Decline In Hogs

Easiness in Live Hog Market Considered 
by Some » Only Temporary— 

Butter Very Firm 
Winnipeg ------■—

PRODUCE AND PROVISIONS.—The 
live hog market during the past week 
eased off considerably; prices ranging 
from $12 early in the week to $11.10 to
wards the close. Meat» were unchanged 
by this decline, as this easiness is con
sidered only temporary. Lard continues 
firm. The butter market is very firm, 
which ie attributed to the exceptional 
rise in the Eastern market. No. 1 cream
ery in cartons is selling at 32c; No. 2, 
31c. Price» are expected to continue up
ward. Dairy butter is also very firm, re
gular stock bringing 24-26c, and choice 
dairy 26-28c. The egg market is about 
the same, No. 1 candled being quoted at 
25c. Graded eggs arriving from country 
points are in poor condition. In sym
pathy with the butter market, cheese is 
also rising, and dealers look for a con
tinued rise. Present prices are 18%e 
for large and 19e for twine.

Light, per lb................................... 0*
Medium, per lb............................... ........... 0* on
L*i»e, per lb. .............................. ........... OH 0 2»

Breakfast, par lb» ......................
Breakfast. aalaaO, Bk .................

........... 0* i5w
Racks, aalaet. per IK ............... 0 20
Rack*, regular .............................. 02»

(Continued on page 34.)
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BACK
BACON

A very nice line of 
Bacon, preferred to 
Breakfast Bacon by 
some and always sup
plying a change when 
asked for. We have 
it “In Casings,” 
Boneless and Skinned.
Made Under Government Inspection.

F. W. Fearman Co.
LIMITED

HAMILTON

Freeman’s Dry Air 
Refrigerator

We here enlarged 
the air circulating 
capacity and multi
plied many time, 
the elr-drylng and 
lce-aarlng efficiency 
of present day But
cher Refrigerator» 
until we here pro
duced a Refriger
ator measuring Inch 
for Inch more air 
circulating capacity 
than any other 
made during the 
past or present.
This leterler 

View
ehowe our warm air 
flue arranged along 
the celling, where 
the largest volume 
of warm air rises 
to In all cold rooms. 
It la placed where 
warm air flues are 
moat needed. These 
flues form a hollow 
receas for receiving 
the warm air; they 
discharge the air 
from both ends and 
convey It above the 
lee.

HABBLTOK.

Manufactured by the

W. A. FREEMAN CO., LIMITED

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

BAKING POWDER
WHITE SWAN SPICES AND 

CEREALS, LTD.
Per do*.

5c Tina, 4 doz. case, weight 
10 lba........................................$ 0 45

4 oz. Tins, 4 doz. to case,
weight 20 lbs........................ 0 75

6 oz. Tins, 4 doz. to case,
weight 26 lbs.....................  0 90

8 oz. Tins, 4 doz. to cnee,
weight 36 lbs...................... 1 30

12 oz. Tins, 4 doz. to case,
weight 48 lbs.....................  1 75

16 oz. Tina, 4 doz. to ease,
weight 65 lbs.....................  2 25

3 lb. Tins, 2 doz. to case, 
weight 86 lbs.....................  5 00

5 lb. Tins. 1 doz. to ease,
weight 75 lbs..................... 9 50

ROYAL BAKING POWDER 
Bbl. lot» 

Less than or 10 cases 
Size 10 case lots and over 

Per doz. Per doz.
Dime .......... $0 95 t0 90
4-oz.................... 1 40 1 35
6-os.................... 1 95 1 90

DOMINION CANNERS, LTD. 
JAMS

"Aylmer" Pure Jam» and Jelllea 
Guaranteed Fresh Fruit and 

Pure Sugar Only.
Screw Top 
Glass Jars 
16 oz. glaaa 

2 doz.caie
Per Doz.

Apricot .........................................$2 45
Assorted ......................................  2 35
Blackberry ...........  2 35
Blueberry .................................... 2 35
Current, Red ............................  2 35
Currant, Black ........................ 2 45
Cherry .......................................... 2 35
Gooseberry .................................  2 25
Plum ............................................ 2 10
Plum, Green Gage .....................2 28
Pear .............................................. 2 25
Peach ...........................................  2 25
Raspberry, Red ........................ 2 46
Raspberry. Black .......................2 35
Raspberry and Red Currant. 2 35
Raspberry and Gooseberry... 2 36
Strawberry ................................ 2 50

CATSUPS—In Glass Bottles
Per doz.

14 Pts. Delhi Eplrure ........I 1 20
14 Ptz., Red Seal, screw

tope ........................................ 1 00
14 Pts.. Red Seal, crown

tops ....................................... 0 90
Pts., Delhi Epicure ............ 1 90
Pts., Red Seal ...................... 1 40
Pts., Tiger .............................. 1 15
Ota., Delhi Eplrure ............ 2 40
ots., Red Seal ...................... 1 76
Qti., Lynn Valley ................ 1 76
BAKED BEANS WITH PORK. 

Brands—Aylmer, Slmcoe, Quaker, 
Little Chief, Log Cabin.

Per doa.
Individual Baked Beans,

Plain or with Sauce, 4
doa. to case ........................0 4714

V» Baked Beans, Plain, 4
doa. to case ........................0 TO

l's Baked Beana, Tomato
flance, 4 doa. to case........ 0 70

l's Baked Beans, Chill
Sauce, 4 doa. to case........ 0 70

2’s Baked Beane, Plain, tall,
2 doa. to case .................... 1 06

2*a Baked Beane, Tomato 
Senee, tall, 2 doe. to case 1 06 

2*e Baked Beana, Chill 
Sauce, tall, $ doa. to ee..l 08

Family, Plain, $1.20 doz.; Family, 
Tomato Sauce, *1.30 doz.; Fam
ily, Chill Sauce, 61.30 doz.; 3a, 
Plain, Flats, Aylmer only, $1.40 
doz.; 3's, Tomato Sauce, Flats, 
Aylmer only, $1.50 doz.; S’s, 
Chill Sauce, Flats, Aylmer only, 
$1.50 doz.; 214'a, Plain, $1.45 
doz.; 3’e, Plain, Tall, $1.60 doz.; 
3'z, Tomato Sauce, $1.75 doz.; 
3's, Chill Sance. $1.75 dot. The 
above 2 doz. to raze. Iff», 14 
doz. per case, for hotel and 
restaurant use (gals.), $5.26 
doz.

“AYLMER" PURE ORANGE 
MARMALADE

Doz.
Tumbler», Vacuum Top, 2

doz. In case .......................... i 15
12 01. Glass, Screw Top, 2

dos. In case ........................ 1 40
14 os. Glass, Screw Top, 2

dos. In case ........................ 1 60
16 os. Glass, Screw Top, 2

dos. In case ........................ 1 90
16 os. Glass, Tall, Vacuum

Top, 2 dos. In case............ 1 96
2's Glass, Vscuum Top___ $ 10
2's Tin, 2 dos. per case........ 2 75
4’a Tin, 12 palls la crate,
«.p,L .pau .................................... 0 80
5a Tin, 8 palls la crate.

Per Pell ................................ 0 61
Tt Tin or Wood, 6 palls

In crate ............................... 0 7»
14's Tin or Wood, 4 palls

la crate, per lb.................... 0 11
3ffs Tin or Wood, one pall 

only, per lb......................... 0 11
BLUE

Keen's Oxford, per lb....................
la 10-lb. lots or case........................

CEREALS
WHITE SWAN Per case 

Pancake Flour (Self riling),
2 doz. csee, wgt. 50 lbs...$2 70 

Biscuit Flour (Self-rising).
2 dos. to case, weight 50
lbs................................................ 2 70

Buckwheat Flour (Self-ris
ing), 2 dos. to case, wght.
60 lbs............................................2 70

Diet Flour, 5 lb. bags per
„ dos............................................. 4 80
Breakfast Food, 2 doz. to

case, weight 86 lbs............ 3 60
Health Flour, 6 lb. bags,

per dot........................................ 3 00
King's Food, 2 doz. to caae,

weight 65 lbs............................ 4 80
Wheat Kernela, 2 doz. to

case, weight 65 lbs................ 3 50
Barley Chips, 3 doz. to case,

weight 50 lba............................ 3 00
Flaked Rice, 3 dot. to caze,

weight 50 lba........................  3 00
Flaked Peas, 3 dos. to caae, 

weight 50 lba............................ 3 60
COCOA AND CHOCOLATE 
THE COWAN CO., LTD. 

Cocoa—
Perfection, 1-lb. tins, dos... 4 80 
Perfection, 14-lb. tine. doa.. 2 40 
Perfection, 14-lb. tine, dos.. 1 26
Perfection, 10c alae, doe........ 0 90
Perfection, 5-lb. tin», per lb. 0 37
Soluble bulk. No. 1, lb........ 0 22
Soluble balk. No. 2, lb.......... 0 20
London Pearl, per lb.......... 0 24

(Vasweeteaed Chocolate)
Supreme chocolate, 14’s. 12-

lb. bozea, per lb.................. • ST
Perfection chocolate, 20c 

also, 2 dos. In box, dos... 1 80

If any advertisement interests yen, teat it out now and place with letters to be answered.
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MATHIEU S

NERVINE POWDERS
f» Haafata «4 ksgUs,

Somebody 
is getting 
this trade

Why not 
you?

A
simple, 

harmless, 
but effective 
remedy lor 

n e r t o n s dis
orders of every 

description 1 s sl- 
wsys In big demand 

everywhere. There are 
lots of people coming 

Into yowr store every day 
who need lost such a reme

dy as

MATHIEU’8 NERVINE 
POWDERS

A counter display of these depend
able nerve “stralghteners” will bring 
this profitable trade your way. The 

results that Mathlen's Powders produce 
warrant yonr recommending them with 

perfect confldenre.
A window or counter display of these famous 

nerve powders will bring you splendid results. 
Other dealers are ending It worth while to push 
this line. So will you. Order a stock to-day.

J. L. Mathieu Co,, Proprietors
SHERBROOKE, QUE.

S .vtV SOAP
A quick seller and 
a “repeater”

—that 'a what WONDERFUL SOAP has proven 
to be in stores throughout the length and breadth 
of Canada. WONDBBFUIi SOAP does what it 
is supposed to do—washes thoroughly with mini
mum effort and without injury to the most sen
sitive skin or the most delicate fabrics.
And WONDERFUL SOAP pays a worth-while 
profit too. Just try out a small supply and 
prove this for your own satisfaction.

Guelph Soap Company
GUELPH, ONT.

Money in Waste 
Paper

You burn money when you bum Paper. 
Turn your Waste Paper into Paper 
Dollars by using “The Merchants’ 
Baler."
Cheapest and best considering quality and 
efficiency.

Prices snd terms gladly fereishsd.

H. G. SMITH, LTD., Paper Dept.
Saskatchewan Represents tire*

REGINA, Saikatekawaa

Fruits
Bananas

Lemons
Oranges
and also

All Early
Vegetables

Lemon Bros.
OWEN SOUND, ONT.

Lemons
When all is said and done 
—when all the hearsay and 
gossip is over—in the final 
analysis

St. Nicholas
is THE brand of Lemons 
—the old Reliable brand 
that makes you money and 
gives you a sense of Pride 
and Pleasure in the hand
ling. Ask for

“St. Nicholas”

J. J. McCabe
Agent

TORONTO

If any advertisement interests you, tear it out now and place with letters to be answered.
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ESCELSIO
MARK J

That “Trade-Mark” talks.

It talks Dollars and (Cents). How 
would Sense do?

Say!

Put this line in stock and get on 
“speaking terms” with Mr. Dollar. 
He is a good friend, and we will 
help you know him.

J. C. SLOANE CO.
854 5th Avenue E. - Owen Sound

Makers of Fine Brooms and Whisks

FROM COAST TO COAST
You can now obtain fresh supplies of

McVitie & Price’s
HIGH-CLASS

BISCUITS
from the following appointed Agents:—
Nova Scotia: C. E. Choat & Co., Halifax, N.S. 
Ontario : C. H. Cole, 33 Front St. East, Toronto 

(Selling Agent).
Manitoba and Saskatchewan: Richards A Brown, 

Ltd., James Street, Winnipeg.
Alberta: Campbell, Wilson A Horne, Ltd., Calgary; 

Campbell, Wilson A Home, Ltd., Lethbridge; 
Campbell, Wilson A Home, Ltd., Edmonton. 

British Colombia and Yukon: Kelly, Douglas A Co., 
Ltd., Vancouver; Kelly, Douglas A Co., Ltd., 
Victoria; Kelly, Dougliss A Co., Ltd., New 
Westminster; Kelly, Douglas A Co., Ltd., 
Prince Rupert.

McVitie & Price, Limited
EDINBURGH and London

McVitie * Price of Canada, Limited
Vaudreuil St., St. Paul St. E., Montreal

Cambridge Sausage, la, $3.00; 2s, 
$5.50.

Boneless Pigs' Feet, M», $1.75; 
Is, $2.75; 2s, $5.50.

Lambs' Tongues, M».
Sliced Smoked Beef, tins, Ms.

$1.86; la, $2.80; 4e, $15.50.
Sliced Smoked Beef, gless, M«.

$1.50; Ms, $2.25; Is, $3.25. 
Tongue, Ham end Veal Pate, M». 

$1.50.
Ham and Veal, Ms. $1.20.
Potted and Devilled Meats, tins 

—<Beef, Ham, Tongue, Veal, 
Game, Ms, 60c; Ms, $1.

Potted Meats, Glass — Chicken, 
Ham. Tongue, Ms, $1.50.

Ox Tongues, tins, M«, $3.50; Is, 
$6.50; IMs, $9.50; 2s, $13.

Ox Tongues, Glass, IMs, $12; 2s, 
$14.

Mincemeat, Hermetically Sealed 
Tins, Is. $2; 2s, $3.25; 3s, $4.55; 
4s, $6.25; 5s, $8.

In Palls. 25 lbs., 12c lb.
In 50 lb. Tubs, 12c lb.
In 86 lb. Tubs, IlMc.
In Glass, Is, $2.30.
Clark's Peanut Butter — Glass 

Jars, M, 96c; M, $1.40; 1, $1.86. 
50 lb. Palls, 17c.

Clark's Peinut Butter—'Palls 24 
lbs , 17c per lb.

Clark's Tomato Ketchup, 8 os„ 
$1.36; 12 os., $1.90; 16 os., $2.40;
1 gal. Jars, $1.30; 6 gal. Jars, 
$1.25 per gal.

Pork and Beans, Plain Tails, la, 
85c; 2a, $1.40; 3a. $2; 6s, $6.25;. 
12s, $9; 3s, flat, $1.75. 
Individuals, 70c doz.

Pork & Beans, Tomato Sc. Tails, 
la. 85c; 2s, $1.40; 3s, $2: 6s, 
$6.25; 12s. $9; 3s, flat, $1.75. 
Individuals, 70c doz.

Pork and Beans, Chill, la, S5c; 
2s, tall, $1.40; 3s. flat, $1.75. 
Individuals, 70c doz.
Tomato Sauce, IMs. $1.15; Chill 
Sauce, IMs, $1.15; Plain Sauce, 
IMs. $1.15.

Pork and Beans, 1M, Chill Sauce, 
#1.15 doz.

Vegetarian Baked Beam, Tomato 
Sauce, Tails. $1.40.

Clark’s Chateau Chicken Soup.
$1.10.

Clark's Cbstean Concentrated 
Sonpe, 95c.

Clark's Chateau Concentrated 
Soups. No. 1, Assorted, 96c. 

Spaghetti with Tomato and 
Cheese. M*. 95c; Is, $1.30; 3s. 
#2.35 doi.

Fluid Beef Cordials, 20 os. btle.,
1 do*, per case, at $10.00 per 
do*.

English Plum Padding!, Is, $2.30 
doi. ; 2s, $3 doi.

THE N. K. FAIRBANKS CO., 
LIMITED.

PRICE L7BT ON BOAR'S HEAD 
LARD COMPOUND TO 

RETAILERS.
Tierce» .................................  0 14M
Palls .................................. $2 93

This price list cancels all pre
vious ones and la effective at 
once. Subject to change without 
notice.

All orders received must be 
•hipped within a period of 80 - 
days.

Advance over tierce basis for 
small package»:

3-lb. tins, 20 to the caae, lc 
over tierces; 5-lb. Una, 12 to the 
caae, Me over tierce»; 10-lb. tins,
6 to the ceae, Me over tierce» ; 
20-lb. wood peUi, Me over tierces ; 
80-lb. tube, Me over tierces; half- 
barrels, M® over tierces; 60-lb. 
tins, Me over tierces; 20-lb. tins. 
Me over tierces.

LAPORTE, MARTIN, LIMITED 
Montreal. Agencies 

BASIN DE VICHY WATEBS, 
L'Admirable, 60 btlea, litre.

ca..................................... 6 so
Neptune ................................ 7 OS
San Rival ............................ g so

VICHY LEMONADE 
La Savoureuse, 50 btlea,

c*............................................. IN
NATURAL MINERAL WATER
Evlan, Source Cachai, 50 

btlea, ca............................... .. go
IMPORTED GINGER ALB 

AND SODA
Ginger Ale, Traydera, ca., 6

dos. pte., doi. ..................
Ginger Ale, Traydera, e»„ 6

doi., splits, doz................
Club Soda, Trayders, ca., 6

dos. pts., doi....................
Club Soda, Trayders, ca., 6 

dos., splits, do*................
BLACK TEAS 

Victoria Blend, 50 and 30-
Ib. tine, lb.........................

Princess Blend, 50 and 30- 
tb. tins, lb........................

JAPAN TEAS
H. L„ cb. 90 lbi„ lb...........
Victoria, ch. 90 lbs., lb........

COFFEES
Victoria, Java and Mocha

Blend, 1-lb. tin, lb........ 0 S4M
Victoria, Java and Mocha 

Blend, 5, 10, 26, 50-lb.
tins, lb................................0 32

Princess, Java and Mocha 
Blend, 1-lb. tin, lb........ 0 22

MUSTARD
COLMAN-6 OR KEEN'S

1 16 
0 96 
1 06 

0 96

0 3$ 
U 35

0 SS 
6 30

D. 8. F., M-lb. 
D. S. F., M-lb. 
D. S. F„ 1-lb. . 
F. D„ M-lb. ..
Durham, t-lb. Jar 
Durham, 1-lb. Jar

Per dos. tin»
..............$ 1 60
.............. 2 90
.............. 5 75
.............. 0 90

Per Jar
.............. 0 93
..............  0 31

JELLY POWDERS
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan, 16 flavor», 1 

doz. In handsome counter
carton, per dot. ............ $ 0 99

List Price
SPICES

WHITE SWAN SPICES AND 
CEREALS, TORONTO

5c 10c
Round Oval 11th.
lltho. dredge.

SPICES dredge. os.
Per dos. Per doe.

Allspice ......... #0 46 $0 90
Arrowroot, 4 OS.

tine, 86c ...
Cayenne ......... .... 0 46 0 90
Celery salt ...
Celery pepper
Clnnemon ____ • 90

" whole. 6c.
phgs., w 1 n dow
front, 46c ..

Cloven ............ .... 0 4» e to
Cloves, whole, 6c. 

phga., w 1 n d ow 
front, 46c .........

Curry powder.......
Ginger .................. 0 4$ sis
Mace ..................... 1 IS
Nutmegs ..............
Nutmegs, whole.

0 « • to
6c phgs., window 
front, 46c............

Paprika ............... 0 46
Pepper, black ___ 0 46 0 90
Pepper, white __ 0 50 0 96
Pastry spice .......
Pickling 1 p 1 c e.

e 46 0 26
window front, 90c .... ....

Shipping weight
per cnee ..............lOlhe. 16 I be.

Donene te cnee... 4 4
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TO-DAY EAT

PACKED WHERE THEY RIPEN-THE DAY THEY’RE PICKED

canned mm
Delicious Refreshing

Jl I ! Ij

BY

CALIFORNIA FRUIT CANNERS 
ASSOCIATION

SAN FRANCISCO

WhyJTi
0

IIUIjlilllllllllllllUllMlllllllI

A Continuous Tobacco Show

i
You van buy tobaeco all day long. No «S o clock closing 
or matinee performances, or idle periods. KING 
GEORGE'S NAVY CHEWING is a star performer—a 
sort of Charlie Chaplin—on the Job all day long—from 
sun-up to bedtime. Like Charlie, KINO GEORGE’S 
NAVY makes for happiness—puts you In a good humor; 
keeps you and others happy all the time. So you set 
lx l NO GE<>RGE*S NAVY performs a service of real 
value to men.

What we want is that every user of chewing tobacco 
will learn to know of the goodness of KING GEORGE’S 
NAVY. You van help, and every Introduction you make 
leads to an enduring friendship—a profitable friendship.

well stocked? your wholesaler.

I mil ni in muni
Handled by 

the Wholesale 
TradeRock City Tobacco Co., Ltd.

If any advertisement interests you, tear it out now and place with letters to be answered.

99999999999999999999999999999999999999999999^



44 September 1, 1916.CANADIAN GROCER

It will pay you well
to get up a display of STOP-ON SHOE 
POLISHES—the only shoe polishes manufac
tured in Western Canada. Every customer 
buying one box will come right back for more, 
because the STOP-ON SHINE HAS A PER
MANENT BRILLIANCY that resists the 
dampest and foggiest weather.
Just try out the selling value of a STOP-ON 

line. Prove to your own satisfaction 
that these polishes are unusually 
good and unusually popular.
RTOP-ON POLISHES ere made In 
Black. Ton. Ox-Blood. Nut-Brown and 
White. The latter Is without doubt the 
most satisfactory white shoe dressing 
obtainable. It will not mb off on the 
clothing.

Order a supply to-day.

Strang Brothers
WINNIPEG

GROCER’S FRUIT BULLETIN
This is your tip to buy Niagara Peninsula Peaches 
and Pi urns. An extra good crop of peaches are 
now coming in fast. Plums are also at their beet 
right now. 250 papers are advising the house
wives when to buy. They are looking for the map 
—as a guarantee of quality pack.

Get behind this line— 
it ’» good business.

BUY

STAR BRAND
"Made in Canada"

Cotton Clothes Lines 
and Cotton Twine

Cotton Lines are as cheap as Sisal or Manila 
and much better

FOE SALE BY ALL WHOLESALE DEALERS
Sen that yew r

THE CANADA STARCH CO.,
L/TO., B3DWARD6BÜRO

BRANDS and
BRANTFORD BRANDS 

Laundry Starches—
Boxes Cents

40 lbs., Canada Laundry.. .06%
40 lbs., 1 lb. pkg., White

Gloss .......................................... 07
46 lbs., No. 1 White or Blue

Starch, 3 lb. cartons............07%
100 lbs. kegs, No. 1 White. .07 
200 lbs., bbls., No. 1 white .07 
30 lbs., Edwardeburg Sliver 

Qloss. 1 lb. chromo pkgs. .08 
48 lbs.. Silver Gloss, In 6

lb. tin canisters....................06%
36 lbs.. Silver Qloss, In 6

lb. draw lid boxes................06%
100 lbs., kegs. Silver Qloss,

large crystals..........................07%
28 lbs., Benson's Satin, 1 

lb. cartons, chormo label .07% 
40 lbs., Benson's Enamel,

(cold water), per case... 3.00 
20 lbs. Casco Refined Potato

Flour, 1 lb. pkga.................... 12%
Celluloid, 46 cartone, caae. 3.76

Culinary Starch
40 lbs., W. T. Benson A 

Co.'a Celebrated Prepared .08 
40 lbs.. Canada Pure Corn .06%

(20 lb. boxes %c higher)

BRANTFORD STARCH 
Ontario and Quebec 

Laundry Starches—
Canada Laundry—

Boxes about 40 lba....................06
Acme Qloss Starch—
1-lb. cartone, boxea of 40

lba..................................................06%
First Quality White Laundry— 

3-lb. canletera, ra. of 48 lbs. .07%
Barrels, 200 lba............................06%
Kegs, 100 lbs................................06%

Lily White Qloas—
1-lb. fancy carton cases SO

lba.................................................07%
8 In case .................................... OR
Mb. toy tranks, lock end 

key, 6-lb. toy dram, with 
drumitlcks, 8 In ceee ... .06% 

Kega, extra large crystals.
100 lbs.........................................07%
Canadian Electric Stsrch— 
Boxes, containing 40 fancy
pkga., per caae .................. 3 00
Celluloid Starches—

Boxes containing 46 cartons,
per case ............................... 3 60
Culinary Starches—
Challenge Prepared Corn—

1-lb. pkts.. boxea of 40 lbs. .06% 
Brantford Prepared Com—
1-lb. pkts., boxes of 40 lba. .07% 

“Crystal Malse" Corn Starch— 
1-lb. pkta., boxea of 40 lba. .07% 
(20-lb. boxea %c higher than 4(Ts)

COW BRAND BAKING SODA 
In boxes only.

Packed ai follows:
5c packages (96) ................ $ 3 20
1 lb. packages (60) .......... 3 20
% lb. packages (120) ............ 3 40
% lb. 60 

1 lb. *0

LTLY WHITE CORN SYRUP
2 lb. tlna, 2 dot. In case....* 3 50
5 lb. tins, 1 doi. in caae___ 3 90
10 lb. tlna, % do*. In case. 3 80 
20 lb. tins, % doi. In case. 3 76

ST. LAWRENCE SUGAR 
REFINING CO.

Crystal Diamond Brand Cane 
Syrnp

2-lb. tlna, 2 doi. In case.. 4 80
Barrel», per 100 lbs............ 6 26
% barrels, per 100 lba........ 8 60

THE BRITISH COLUMBIA 
SUGAR REFINING 

CO.. LTD.
ROGERS' GOLDEN SYRUP
Manufactured from pare cane

•agar.
2 lb. tlna, 2 doi. In case___$4 06
6 lb. tins, 1 dos. In case.... 4 76 

10 lb. tin», % dos. In caae... 4 46 
20 lh. tins, % dos. in caae... 4 36 
Delivered In Winnipeg In carload 

lota.
CALIFORNIA FRUIT CAKNERh 

ASSOCIATION
CALIFORNIA RIPE OLIVES 

DEL MONTE BRAND
Sise Mam. Large Med.
2% Can................ $ 4.76 » 8.76 «2A0
No. 1 Tall Can 2.75 2.26 ISO
No. Ill Jar .... 3.00 2.26 ISO
No. 4 Jar ........... 1.80 1.28 1.16
No. 10 Can ... 14.00 12.00 9.00

YUBA BRAND
2% Can ......................... «3.00 *2.26
No. 1 Tall Can .......... ISO ISO
No. 10 Can ................ 9.00 8.00
Picnic Can............................. .90

INFANTS' FOOD 
MAOOR SONS * CO., LTD.
Roblnaon's patent barley, %-lb.

tlna...........; 1-lb. tlna............; Rob
lnaon'a patent groata, %-lb. tins, 
....; 1-lb. tlna............

STOP-ON POLISHES Dos 
Polish, Black, Tan, Ox-blood

end Nut-brown .................. 0 86
Dressing, White, 4-oa. bot

tle .............................................2 00
NUGGET POLISHES

Dos.
Polish, Black and Tan — 0 86 
Metal Outfits, Black and Tan 8 85 
Card Outfits, Black and Tan 8 26 
Creams and White Cleanser 1 10

YEAST
White Swan Yeast Cakes, 

per case, 3 dos. 6c pkg».. 1 20

IMPERIAL TOBACCO CO. OF 
CANADA, LIMITED, 
EMPIRE BRANCH.

\ Package» Mixed S «0

SYRUP
THE CANADA STARCH CO., 
LTD., CROWN BRAND CORN 

STROP
Perfect Seal Jar», 8 ibsj

1 dos. In caae .................... « 3 00
2 lb. tins, 2 dos. In case... 3 00 
6 lb. tins, 1 doi. In case... 3 40 
10 lb. tin», % dos. In caae. 3 30 
20 lb. tins, % do*. In case. 3 25
Barrels, about 700 lba............04%
Half bbls., about 360 lba.. .04% 
% bbls., about 175 lbo............04%
2 gal. wooden palls, 28 lba. 1.60
3 gal. wooden palls, 38%

lbs.............................................2.28
5 gal. wooden pall, 66 lb*. 3.50

Black Watch, So, butts 0
lba. ......................................... *

Bob*, 6* and 12a, 12 and fi
lbs................................................

Currency Bari, 12a, % butta,
12 lb*., boxes 6 lba..............

Currency, 6s, % butta, 9 lba. 
Stag Bara, 6%a, butta, 11

lba., boxea, 5% lba..............
Walnut Bara, 8%*, boxea 7

lba. ...........................................
Pay Roll, thick bare, 8%*.

6 lb. boxea ..........................
Pay Roll, thin bare, 8%s, 8

lb. boxea ................................
Pay Roll, plug, 8%e, 12 and

7 lb. caddies .......................
Shamrock, plug. 7%«, %

butta, 12 lb. boxea, 6 lba.
Great West, pouches. Sc........
Forest and Stream, tlna, 11a,

2 lb. cartone ........................
Forest and Stream, %i, %•

and 1-Ib. tlna ......................
Forest and Stream, 1-lb. 

glaae humidors ..................

0 60

0 46

0 46 
0 16

0 48

0 64

0 68

0 68

0 68

0 57 
0 72

0 »
0 80 

1 00

If any advertisement interests you, tear it out now and place with letters to be answered.
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Canadian
Peaches and Plums |

Now Arriving in 
Liberal Quantities

Also
1

Huckleberries |
Canteloupes and Tomatoes.
Plums, short crop; prices 
very reasonable just now.

The House of Quality

I HUGH WALKER & SON I
| E.tabU.htd 1861 GUELPH, ONTARIO |

Wholesale
Fruits

Vegetables
and

Fish

Everything The Best

WHITE & CO., LIMITED 
Toronto

Phone Main 6565.

Your Trade Will Repeat.
MAPLEINE
FLAVORING

bring» back your customers. You 
can make no mistake. They come 
bark for that 
genuine “Mapley”
Tang. A real Am
erican Flavor ing 
used for every pur
pose.

Order from :

Frederick E.
Robson A Ce. 

IS Freni Street E. 
Toronto, Ont.

Muon A Hickey 
267 Stanley Street. 

Winnipeg, Men.

CRESCENT MFC. COMPANY
SEATTLE, WASH.

When writing advertiser kind
ly mention that you saw hie ad. 
In this paper.

Kindly mention this paper when writing 
advertisers

Merchants Baler
MADE IN CANADA

No. Bale Weight Price
2 17x18*31 140 1b.. $21.00
3 18x24x33 160 “ 25.50
4 16x26x36 175 “ 27.75

"f.e.b. Toronto.'*

Stephenson, Blake & Co.
Manufacturer.

60 Front SL West, - Toronto

Are You Interested?
CANADIAN GROCER reaches 

the retailer, the wholesaler, the 
manufacturer, the clerk and 
the traveller, just the men to 
whom you wish to sell or from 
whom you would buy.

RATES:
(payable in advance)

2c per word, first Insertion, 
lc per word, subsequent inser

tions.
5c extra per insertion when re

plies are to be addressed c|o 
Canadian Grocer.

No Other Paper Reaches 
All These Men.

In Selling a Business!
In Buying a Business!
In Engaging a Clerkt 
In Securing a Position!
In Securing a Partner!
In Disposing of Second hand 

Fixtures!
Then you should use
Canadian Grocer’s Classified Ad. 

Columns.
It should find for you among 

the progressive Grocers of Canada 
at least one individual who is on 
the lookout for just such a pro
position that you have to offer.

Canadian Grocer
143-153 University Ave., Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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Women are Shy 
—Be Careful !

When she asks for 
Shirriff’s and ac
cepts something 
“just as good,” say
ing nothing, are 
you sure you are 
safe? Why not 
be ready next time 
with the real good 
extract instead of 
the “just as good”
—and at least keep 
your prestige with 
her? It may mean her trade.

§hirnffs
True Vanilla
is made by our own secret process 
from the best Mexican Vanilla 
bean—the world knows no better. 
Our process brings out the last 
vestige of flavor, taking a whole 
year in the process.

Shirriffs is 50 per cent, 
stronger than Govern

ment requirements.
Shirriff’s invariably gives com

plete satisfaction. Can you think 
of something “just as good” to 
hold customers with?

Help supply the demand for 
Shirriff’s. Write us.

Imperial ExtractCo.
Toronto

INDEX TO ADVERTISERS
A M

Acadia Sugar Refining Co_ 8

B
Balfour-Smye & Co.................... 14
Betts & Co......... Inside buck cover
Borden Milk Co........................... 8
Bow mon & Co., .1...................... 48
Brad streets .................................. 4ft

California Associated Raisin
......................Inside hack cover

Cal. Fruit Cauners’ Assn___ 48
Canadian Cereal & Flour
„ Mills Co...................................... 33
Canadian Salt Co. ... Front cover 
Canadian Shredded Wheat Co 8 
Cane, Win, & Suns Co., Ltd.. 40
Cassells, Ur................................... jy
Chase & Sanborn .................. 10
Chureh A Dwight ..................
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Clark. Ltd., W 
Cochran, .1. N.
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Condensed Ad. Cage 48
Connors Broa............................... jo
Crescent Mfg. Co............ 45
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McCabe, J. J.......................... .. . 41
McDonald, Chas. M.............. . . . 18
MeVitle & Price, Ltd. ... . . . 42
Measles, Stewart A Co. . . . 14
Meyers, Fred. I..................... ... 13
Mlllman, W. H.. Sons .... ... 18
Mlnto Bros............ ..............
Moore, J. D............................ ... ni

N
National Licorice Co............ .. K»
Niagara Peninsula Publicity

Association ..........................

o
Oakey & Sons, John ............ .. 48

P
Patrick A Co., W. O . . .. 18
Pennoek, H. P„ Co., Ltd... . . 18
Perry Co., The H. L.......... .. 13

Dominion Cannera .   5

K
Kckardt, H. P„ & Vo............  39
Esta brooks Co., Ltd., T. H.. 15 
Eureka Refrigerator Co. .... 16

F
Ealrhanks Co., N. K............  4
Fearnian, F. W„ A Co.. " yy
Freeman Co., W. A................... yg
Furntvall-Xew ............................... 14

O
General Sales Co........................ 0
Grant, C. H. ......................... 43
Guelph Soap Co.......................... 41

H
Hamilton Cotton Co................. 45
Hargreaves (Canada), Ltd. . 9
Hillock, John, & Co.................. y
H-O Co., The ............................ jj
Hygienic Products Co.............  9

I
Imperial Extrai t Co.............  46
Imperial Klee Milling Co___ 9

J
Japan Tea Co.............................. 4

K

Kearney Bros............................... y

L
Lambe A- Co., W. G. A............  13
Lawrason, S, F„ & Co........ 34, 26
Ia>mon Bros.................................. " 41

, Lyons & Marks ........................ 2

R
Red Rose Tea Co .................. 16
Rock City Tobacco Co............ 43

8
Sloane, J. C................   43
Smith & Son, K. D....Back cover
Smith & Procter ...................... 10
Smith. H. G.................................. 41
Spratts .......................................... 9
Stevens Produce v\................... 48
Stevens Hepner Co., L.d. ... 49
Strang Bros.................................. 44
Stephenson, Blake & Co.,... 46

T
Tilley, Chas., A Son ............ 12
Tippet, A. P„ A Co..................

Inside front cover
Toronto Salt Works .............. 4S
Toronto Butchers’ Supply Co.,

Trent Mfg. Co.............................. 48

V
Varty, W. Geo....................  13

W
Walker, Hugh, A Son ............ 46
Watson A Trueadale .............. 13
Webb, Harry .............................. 13
Webster A Co.. W. R...........

Inside front cover
Wethey’n, J. H............................ 13
White A Co...................................  46
White, Fred. J............................ 13
White Swan Spices A Cereals.

Ltd................................................ 30
Whlttemore Bros. Corp.......... S
Woodruff A Edwards ............ 441
Woods A Co., Walter ..........

Bet the utmost out of 
your coffee department
THK KM.IN NATIONAL COFFKK MILL
will saw you time and add to your profita 
and will give your customer that satisfac
tory service that meins Increased confi
dence a ml letter sales.
Its lifetime durability and the perfection 
of the work It does are two good reasons 

why you should limned la tel y install the Elgin.
Don’t decide on any Coffee Mill until you have learn
ed full particulars of the Elgin. Our booklet No. 24 
O wll tell you all about It. Ask your jobber for 
Catalog and Prl«*es.

Woodruff & Edwards Co., ELG,Nu lJXNOls
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An Appeal to
Men of High Calibre

HAVE you thought of this?—that any advance in a Nation’s Commerce, or Civiliza
tion or Spirit is due solely to advances in these directions by many individuals; or 
to put it more definitely, by the Cotnmon people. The spirit or impulses of leaders must 

pass downward—to the Common people.
This truth is of importance to us in Canada. We make progress in this or that 
direction only as the multitude is bent in this or that direction.

YOU—perhaps your name is John Brown—must deliberately seek to advance yourself 
in the direction of ideals. Then you will fire another to do likewise, and he in turn 
will start another going forward ; and so on and so on, until a mass is energized and is 

moving ahead towards higher achievements.
This means that a heavy burden of obligation rests on every single one of us, 
if Canada is to advance in high and good ways.

HERE is a practical application—you, as a business man, must consciously and 
deliberately seek to be a bigger business man, if you would see our good country as 
a whole advance.

As a business man engaged in the manufacture or distribution of merchandise, you must 
be well informed with a vision of Canada’s business world wider than the bounds of the 
business which provides you a livelihood; and a fuller knowledge of what is being done, 
thought or said in the larger business world that incorporates your own.

This wider vision and fuller knowledge can be 
procured from a reading each week of The Finan
cial Post. (Price $3.00 for 52 issues).

No other single paper perhaps will serve you so 
soundly and broadly.
1 low : By guiding you in your investments. It is 
often harder to invest money wisely than it was 
to earn it. The successful purchase of securities 
requires long study of investment matters.

Then when you have about made up your mind 
what to buy, The Post’s Investors’ Information 
Bureau will give you a careful analysis of these 
securities and its opinion respecting them.

We put it to you that if you admit the truth and 
force of what we have said above, the logical thing 
is to subscribe to The POST. In this way you 
take a necessary step in the direction of larger 
progress.

This is a high appeal to minds and men of high calibre—men who have the 
will and courage to follow the biddings of their convictions.
Therefore, we expect many to sign and return the form below :

THE FINANCIAL POST 
OF CANADA

143-153 University Ave. Toronto

THE FINANCIAL POST OF CANADA,
143-153 University Ave., Toronto.

Please enter me as a regular subscriber, commencing at once, 
receipt of bill.
Name.................................................... ............................... Address

1916.

I will remit $3.00 to pay for my subscription on

luiimiiiiiuiiiiimiiiiiHnmiimmiiiiiiiiimiiiiimimiiHiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiimiiiiiiiiiHiiNiiiiiiiiiiiiiiiiiiiiiiiiiiifinii
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LLL}<^r<s (5 icicle
CLASSIFIED ADVERTISING

Advertisement! under title heading 2c per 
word for first Insertion, lc for each subséquent 
Insertion.

Where replies come to our care to be for
warded, five cents must be added to cost to 
cover postage, etc.

Contractions count as one word, but five 
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom
pany all advertisements. In no case can this 
rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

WANTED

WANTED—WHAT ARE YOU WANTING 1 A 
clerk, a business, a salesman, a partner? An 
outlay at the rate of two cents a word will 
make your wants known throughout the Do
minion to just the men who can satisfy you. 
See our rates above and send along yonr ad. 
to-day.

WANTED, MEN—YOUNG MEN AND BOYS 
In every town to represent our publications. 
A liberal commission and bonus on all orders. 
As a whole or spare time "money maker" the 
opportunity Is unexcelled. Write to-day for 
full particulars. The MacLean Publishing Co., 
Dept. F, 143-183 University Ave.. Toronto, Ont.

FOR SALE
EVERY MERCHANT WHO SEEKS MAXI 
mum efficiency should ask himself whether a 
Ulpe-Hasard Cash Carrier, as a time and labor 
saver. Is not worth more than the high-priced 
labor which It liberates. Are you willing to 
learn more about our carriers? If so, send for 
our new catalogue J. Glpe-IIaxard Store 
Service Co., Limited, 9T Ontario St., Toronto.

“TRENT LOCK”
EGG FILLERS

For 30 dozen cases.
For one dozen Cartons.

THE TRENT MFC. CO.. LIMITED 
Troatoa, Ontario, Canada

ESTABLISHED 184»

BRADSTREET’S
Offices Throaghont the Civilised World 

omen IN CANADA I 
Calgary. Alta. I Taaeenver, B.C. 
Edmonton, Alta. I Hamilton. Ont.
Halifax, N.8. I Hentranl. One.
London, Ont. I Qnebee, One.
Ottawa, Ont. I Tarante, Ont.
M. Jaha, N.B. I Winnipeg. Han.

Victoria. B.C.
Reputation gained by long years of 
vigorous, conscientious and successful 

work.

Thomas C. InriarfsSs*1
TORONTO

WNOON . ISCLAND..

AGENTS :
Geo. B. Jenklnson, 43 Queen St. Baet, 
Toronto, end J. E. Huxley fit Co., 220 
McDermld St., Winnipeg.

Frank L. Benedict * Co., Montreal

JAMS—JELLIES-MARMALADE
Are guaranteed absolutely pure and of 
the highest quality.

fiend as year orders.

Toronto Butchers’ Supply Co.
UNITED

Cleaners. Importers, and Export
ers of Sausage Casings. Packers' 
and Butchers’ Supplies. Outfitters of 
Meat Markets. Pure Spices a Spe
cialty. Butchers' Costs and Aprons.

48 DUNDAS STREET. • • TORONTO

There is someone who is look
ing for just such a proposition 
as you have to offer. For two 
cents a word you can speak 
across the continent with a 
condensed advertisement in 
this paper.

TRY IT OUT.

Want Ads

PORT ARTHUR. OUT. MONTREAL, QUE.

FRESH FISH
FOR NEXT WEEK 

Hall hot. Cod. Haddock. Troet.

Price 
Quality 
Service

J. BOWMAN & CO.

fa are new located la ear new on 
ore • portions warehouse at

60-62 JARVIS ST.
TORONTO SALT WORKS 

GEO. J. CUFF

¥ • t WESTERNListen! GROCERS
We buy Live and Dressed 
Poultry, Late Potatoes, 
Butter and Eggs in any 
Quantity.
Poultry coops, cases, tubs supplied. 
Make us a trial shipment. Immed
iate cash remittance, or write for 
prices.
Stevens Produce Co. Winnipei

Stopping an advertisement 
to save money is like stop
ping a clock to save time. 
Advertising is an insurance 
policy against forgetfulness 
—it compels people to think 
of you.

If you have a business 
to dispose of, or are in 
need of efficient help, 
try a Want Ad. in 
Hardware and Metal, 
and let it assist you in 
filling your needs.



CANADIAN GROCER

Losing a Customer
YOU probably lose customers-—many of them—iu 

the course of a twelve month; ami perhaps you 
replace them all with new ones. But—why did 

you lose any I

May we suggest that often customers leave you, and 
others, just because they have been supplied with mer
chandise that failed to please them. They don't 
always explain or give the dealer a chance. They add 
up their complaints anil then leave.

DWIGHTS

Baking sod A

Take Baking Soda, 
for example; you 
cannot possibly 
“get in wrong’’ by 
supplying

Cow
Brand

Cow Brand is better than other sodas because it is 
made better, from better materials, and kept up to its 
own high standard.

Above all things don’t take risks with Baking Soda.

Church & Dwight,Limited
Manufacturers - - MONTREAL

This Raisin 
is Working for You

Eight thousand raisin growers ill 
California have taken hold of the 
raisin business. They have organized 
it for themselves, for you and for 
the consumer. They got tired of 
fluctuating products, fluctuating 
prices, and a fluctuating demand.
They have organized the industry, 
centralized their forces, and lifted the raisin business out 
of the haphazard and accidental. They have eliminated 
the speculator and created a direct market through adver
tising

SUN-MAID Raisins
The first year they spent $lt;<),(XM).00 in advertising. This 

year they are spending $2(0.(MM).00. All this advertising is 
on one Tirand of raisins—the Sun-Maid Brand. The entire 
raisin business is bound to improve as the result of the 
publicity and the educational work being done by the 
Association. But you cannot expect to get the full benefit 
of it unless you identify yourself closely with the Sun-Maid 
Brand. Your jobber has it. Order it now from him. Get 
in touch with us and let us tell you how we can help.

THREE VARIETIES
Sun-Maid Raisins come In three varieties: Seeded (seeds 

extracted), seedless (from seedless grapes) and cluster (on 
stem, not seeded).

Your Jobber Can Supply You

CALIFORNIA ASSOCIATED RAISIN CO.
Membership 8000 Growers 
FRESNO. CALIFORNIA (288)

LARGEST MAKERS IN THE WORLD
Tea Lead— all gauges and sizes

Metal Bottle Capsules —any size, 
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES 
—We will give you BEST QUALITY—BEST DELIVERY-BEST PRICES-

BETTS & COMPANY, LIMITED
Chief Office 1 Wharf Road. LONDON, N„ ENGLAND
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Every Grocer should handle

H*.
[_rrw

Made in 
Canada

fdTs'

E. D. SMITH’S
Grape Juice
—It’s the ideal temper

ance drink

THE demand for this popular Grape 
Juice with the Natural Concord Flavor 
is always worth catering to and dealers will 

make no mistake in featuring it strongly 
when the provincial prohibition law comes 
into force. There is certain to be a bigger 
demand than ever for this delicious Grape 
Juice, the strength and purity of which 
makes dilution necessary.

The E. D. Smith special process 
conserves all the natural Con
cord Grape Flavor, giving to 
this popular Grape Juice a deli
cious, delicate flavor that ap
peals to particular people.

Order a good supply and see what results a 
window display will pull.

Made in 
Canada

JaÉk
E. D. Smith and Son, Limited

WINONA, ONT.
AGENTS : — Newton A. Hill, Toronto; W. H. Dunn, Montreal; Donald H.
Bain Co., Calgary, Alta., Edmonton, Alta.; Watson & Truesdalc, Winnipeg;
G. H. Laidlaw. Halifax, N.S.; B. C. Merchandise Brokerage Co., Van

couver, B. C.
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