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Attractively put

COLMAN'S s RICE STARCH

Pounds, Halves and Quarters

COLMAN's STARQH is all Starch, no admixtures

Liberal sampling among your customers on receipt of list addressed to
Frank Magor & Co., 403 St. Paul St., Montreal, Agents for the Dominion.

The Trade are all handling

up in et
to sell at convenient and profitable figures

all crystals, no dust or powder,

S S

“pay you to do so.

héve stood the"teét of ﬁ,tt_y' years. Are you carrying a full line? If not it will

Hg@hmg bqg tl;e best and purest lngredlpnts are nsed in thelr manufacture.

'S BISCUITS
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THE CANADIAN GROCER

FAR T0O MANY KINDS

That is the cry of a num-
ber of grocers when asked
about gelatine jellies.

Anybody can put up a com-
pound and call it jelly, but the
discriminating buyer—the one
who values his trade—has no
trouble in picking out the best.

We take special pride in
pushing our Jelhes as we know
they build up one’s business.

“Kkovah ” Jellies

57 Front Sireet E., I7 St John Strest,
TORONTO. MONTREAL.

September 1, 1905
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‘THE BATES MFG. CO., LIMITED

ORDER IT.
ORDER IT.

Peacock Brand
BULK

Mince Meat

The very goods you need. The very goods
you cansell. None better. None cheaper.

9-11 Francis 8t., TORONTO.

National
Licorice Co. |

PURE STICK LIGORIGE, Acme m Pete |

lets, M.& R. Wafers in bags, ummm
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Protect
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~ Your
Capital!

“A small leak will sink a big ship.”——
Look out for the quality of the goods you sell. Protect your invested
capital by choosing standard goods. The “just as good” kind are
dangerous rocks—obstacles to business success—menaces to your
invested capital.

Griffin & Skelley's
Dried Fruits

Picked and packed in the largest

«Shell” Brand
Castile Soap

the leading brand because con-

vineyards and orchards on the taining 7 per cent. more pure oil

Pacific Coast—'* The pick of the than others. Highest quality

pack,’ always.

Apricots, Peaches, Pears,
Nectarines, Dried Plums, Prunes

and Raisins.

Look for the ‘‘ Griffin’s” name
and you see the highest grade
there is or can be. Buy it and

you’re absolutely safe.

at a fair price.

In bars and

'ﬂ‘AE MaR

pressed cakes.

“

; Buy it and

\ yeur invested
money will
bring sure
returns.

"SHELL BRAND"

“°
Protect (LA COQUILLE)

your Capital.”

SOLD BY LEADING WHOLESALERS.

Arthur P. Tippet & Co., Agents

8 Place Royale, Montreal.

20y; Front St. E., Toronto.
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MANUFACTURERS’ AGENTS

THE CANADIAN GROCER
AND BROKERS’ DIRECTORY.

BRANDON, MAN. TORONTO.
GROCERIES FOR THE WEST
We will have a car leaving Toronto and Montreal
about once a month, - L 3 A =
Have you got something you wish to ship in
these cars? TORONTO.

We will reship, sell or store for you. Write us.

Wilson Commission Co., Limited

Brandon, Man.

CALGARY.

The Best Salesman

is the Man on the Spot. Don't Con-
tinue to be Over a Thousand Miles Away
from your Buyer. Communicate with us,
and have your Business Transacted by

reliable Brokers on the Spot
Excellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON

Wholesale Commission Merchants and Brokers

CALGARY, ALTA.
WICHOLSON & BAIN, WINNIPEG, MAN.

HALIFAX, N.S.

E. St. G. Tucker,

West India and General

Commision Merchant
HALIFAX, N. S. CANADA.
J. W. GORHAM ¢&- CO.

JERUSALEM WAREHOUSE
HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers
WAREHOUSEMEN

Domestic and Foreign Agencies solicited.
Highest references.

MONTREAL

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers' Agent
and Jobber,

1483 Notre Dame Street

MONTREAL.
Open for few more foreign and domestic agencies.
Correspondence Solicited. Highest References

J. T. ADAMSON & CD.

Customs Brokers
and Warehousemen

97 St. Sacrament Street, Montreal

Tel. Main 778. Bond 28.

H. J. STEVENS
126 BOARD OF TRADE, - MONTREAL

Wholesale Brékorngo

Beans, Boiling Peas, Flour, Oats

Crocery Brokers and Agents.

Established 1885

C. E. KYLE

WHOLESALE GROCERY BROKER
and MANUFACTURERS’ AGENT

27 FRONT ST.E., - TORONTO

Highest references. Commissions solicited.

W G. Patrick & Co.

Manufacturers’ Agents
and

Importers.

29 Melinda St., TORONTO

INDEPENDENT CANNERIES

When you want Independent prices for Canned
Goods, phone, wire or write us, as we

have some of the best brands in
Canada to offer.

W. H. MILLMAN & SONS

CROCERY BROKERS
TORONTO

VANCOUVER, B.C.

J. MCA. CAMERON

Manufacturer and Wholesale Commission

Agent

VANCOUVER, B.C. P.0. Box 912
Reference —Bank of Hamilton

The Vancouver Warehouses, Limited

STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stocks for
you so that you can supply your customers in any part of
Btitish Columbia
Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C.

VICTORIA, B.C.

Radiger & Janion

VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and
COMMISSION BROKERS

Oorrespondence Solicited. Reference — Bank of Briti
North America, Victoria. gt Dritish

September 1, 1905

WINNIPEG.

CALGARY STORAGE

In a new brick block centrally located.

Dingle & Stewart

Winnipeg, Man, Calgary. Alb.
COMMISSION BROKERS.

REGINALD LAWSON

MANUFACTURERS’ AGENT and
WHOLESALE COMMISSION BROKER

UNION BANK BUILDING
Corresnondence

Sollcited WINNIPEG, MAN.

JOSEPH CARMAN

Wholesale Grocery Broker and Manufacturers’ Agent
Member Western Whol Brokers’ A iati

Union Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson

Manufacturers’ Agent and Whole-
sale Commission Broker.

WINNIPEG, MAN.

Highest References. Correspondence Solicited.

GEORGE ADAM & CO.

Wholesale CGrocery Brokers and
Commission Merchants,

WINNIPEG, $ - MANITOBA.

The big crowd is heading for Western Canada. Get
them buying YOUR goods. You can do
50 by corresponding with US.

CANNED SALMON

Wire or write us for prices:

Fraser River Sockeye
Skeena River Sockeye
River’s Inlet Sockeye
Red Spring S.
Cohoes

Humpbacks

Handsome Labels. Quality first-class. Pricesright. We
want the trade of eastern retailers who purchase car lots.

NICHOLSON & BAIN, WINNIPEG,
Wholesale Commission Merchants and Brokers,
BRANCH HOUSE:

NICHOLSON, BAIN & JOHNSTON
CALGARY N.W.T.

ST. JOHN’S N.F.

THOMAS B. CLIFT

Broker, Commission Agent, Auctioneer and Notary Public
Commercial Chambers, Water St.
ST. JOHN’'S, N,F.

A warm welcome extended to all Heads of Depart-
ments and Commercial Travellers
from foreign countries.
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SALT

FULL STOCKS.
ALL KINDS.

’
:
i No trouble to give information.

VERRET, STEWART & CO,,
MONTREAL

S R 5 B N N T S A e L S S R 2

S5 2 5 2 0 0 S S o B o e R S S

g == All over the Dominiop
TH[ PIGKI.ING SEA80N M T the best grocers are be-

ing asked for
‘o -

Turns the thoughts toward what to ‘‘put

up” and brings up the vexing Vinegar pro- o ’

blem. There is nothing perhaps regarding 4 \

which the customer must rely so implicitly Al =

on the merchant as the purchase of vinegar. :

A dealer can secure and hold confidence by

recommending 2 4, ‘ i Bl’alld

HEINZ WHITE =LAV
pickuinG vinecar | [ [5ag  FICKLES

I.t is distilled from sou'nd gra.in, and is, therefore, en- wide—secured on the
tirely free from the solid particles of vegetable matter
which start fermentation in fruit vinegars. This,
coupled with the fact that it has the right strength,
makes it

solid merit of the goods.
BEST FOR PICKLING PURPOSES.

N\.,u\ing ué(i H. J. HE'NZ co., Sediheave combiite
s Pittsburgh, U.S.A. The T. A. LYTLE CO0., Limited

% !
Safe To B 124-128 Richmond St. Toronto, Can.

See that your fall

S L A e e e S e T N N e e N S S R R R S o e

ROSE AUTOMATIC GRINDERS

DIRECTIONS

1. Stand the Grinder on a table, holding it upright with one hand, as shown
in cut, and do not change its position while using. 2. Run the knife blade
through one of the slots, its cdgc resting between the metal disc and emery
wheel, as shown in [cut. 3. Use some pressure and run the blade its full Ienglh
forward and backward quickly a few times, which grinds one side. 4. Place the
knife blade in the other slot and repeat the operation,as at first, which grinds the
other side of the blade.

LIBERAL DISCOUNTS TO AGENTS AND DEALERS.

& & o o o 2

GET FURTHER PARTICULARS FROM

TH ONTARID SUPPLY 00, "o K&V

No. 3 (Househol, il Price, 65
; 0. 3 (Household), Retail Price, 65c. > Aatsmatio &
99T TTTLLLLLLLLLLLTTLTLLLLLTLTALLLVLLTLLTTLLLLLLLLLLVLLTTLLLTTVRLRDRVRN
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-Japan Teas

S/
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will show the dealer better profit this year
than ever---Those grocers who have placed the
superior merits of JAPAN TEAS before
their customers have not only done them a
service but have also laid the foundation for a

better tea trade.

Purity, Cleanliness, Aroma, Flavor and

Healthfulness are a few of the qualities

of JAPAN TEAS.

It sells well

and gives
satisfaction
What more do
you want?

Don’t run short
of it.

CAMP
COFFEE
ESSENCE

PATERSON’S

ROSE & LAFLAMME
Agents. Montreal.

spreads o’er the face of the
dealer who handles Flett's
Pickles—and it’s the “smile
that won't come off,” too.
He thinks of the satisfaction
they give his customers—
and his profits.

& &
ROSE & LAFLATIMNE

Agents, =ws mineanIONTREAL

RO T o bt
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W. P. KAUFMANN

19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist

Advice regarding processes of manu-
facture and technical applications of
chemistry.

Moder
Merchandising

demands modern
methods. The ALLISON
CouproN BooK is astrict-
ly modern CONVEN-
1ENCE and SAFEGUARD
against mistakes and
consequent loss of
money. Itis better than
any pass-book, punch
or check system ever
invented, and its abso-
lute accuracy makes it
the CHEAPEST SYSTEM
on this big earth—ex-
cepting, of course, the cash system. See here :

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, charge
him wit $10, and there you are. No trouble at all.
If he buys a plug of tobacco for ten cents, just tear
off a ten-cent coupon—that's all. And so on for all
his purchases up to Jimit of the book. NO PASS
BOOK. NO WRITING. NO TINE LOST. NO
KICKING. There are other Coupon Books, of course,
but why not have the best? Let us send you a
free sample.

For Sale in Canada by
THE EBY, BLAIN CO,, Limited, TORONTO.
C. 0. BEAUCHEMIN & FILS, MONTREAL.
WM. T. SLOANE., WINNIPEG, MAN.
ALLISON COUPON CO., Manufacturers.

Indianapolis, Indiana.

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we cando. A small
advertisement in the

Want Ads.

In this paper cost 2 cents per word first
insertion, 1 cent per word subsequent in-
sertions. Contractions count as one word,
but five figures (such as $1,000) may pass
as one word. Cash remittance to cover
cost must inall cases accompany orders,

n l NGS l ON otherwise we cannot insert the advertise-
ment. When replies come in our care b
o cents additional wust beincluded for for-

“GLE ANER

warding same. Many large business deals
have been brought about through adver-
might bring inquiries. Better
write for rates to

tisements of 20 or 30 words. Clerks can be
I. C. STEWART, Halifax.

secured, articles sold and exchanged, at

small expenditure.

MacLEAN PUBLISHING CO., Limited
Montreal and Toronto.

«.ESTABLISHED 1849...

BRADSTREET’'S

Capital and _Surplus, 81,500,000. Offices throughout the Civilized World
Executive Offices : Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADSTREET COMPANY gathers informasion that reflects the financial condition and
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an
authority on all matters uﬂectlnf commercial affairs and mercantile credit. Its offices and connections have
been steadily extended, and it furnishes information concerning mercantile persons throughout the
civilized world.

Bubscripsions are based on the service furnished, and are available only by reputable wholesale, jobbing
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations.
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.
OFFIOCES IN CANADA——
HAMILTON, ONT. LONDON, ONT.
QUEBEOQ, QUE. ST. JOHN, N.B
WINNIPEG, MAN.

THOS. C. IRVING, Gen. Man. Western Canada Teronto.

MONTREAL, QUE.

HALIFAX ,N.8.
TORONTO, ONT.

OTTAWA, ONT,
VANOOUVER, B.C.

THE

«“« YAMPIRL ”
Sbiral Flycatcher

CANADIAN NATIONAL
EXHIBITION

Clears the house of flies

HE ‘‘Vampire"” Spiral Fly-
catcher consists of a small

e

e Gt S X

PR ————
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closely-wound Spiral, covered
with a sticky material, and her-
metically sealed in ashort tube:
By simply pulling out one end
the Spiral is elongated and
forms the most effective Fly-
catcher known:

This article is a quick seller
and carries a large profit: itis
CLEAN, SIMPLE and EFFEC-
TIVE: As a window show it
draws crowds. No POISON,
No LEAKAQGE.

LABELS IN ENGLISH OR FRENCH
SEND FOR FREB SATPLB

KAY BROS., Ltd., Stockport, England

SOLE AGENTS FOR CANADA:

The LEEMING MILES CO., Limited, Montreal

We will appreciate the opportunity
of personally greeting our many
friends who will visit Toronto
during the Fair, and will be glad
to extend every courtesy. Our
latch string is on the outside.

THE ROBERT GREIG COMPANY

LIMITED
White Swan Mills
TORONTO
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That Little Turn ,

\
GOl R i e

Perhaps you have been travelling the_old
Japan-China course. You are tired of it
Just a few calls. Growing fewer. You see

TN ¥ TG 22 . ' | 3 { i A o i "
e S S im0 Do S o A B s V! L 8

a sign in yonder grocery store. In fact,

many of them. They spell

B CE-YLON |
g T-E-A-S |

SUPPOSC you turn to the new sign. It means

s——
R RGP R

much--even demand, short-cut to profit. r
Round the turn to-day--now. ﬂ

Order Ceylon Teas--none but Ceylon.
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To EN SU R E Satisfaction to Your Customers, See That You Have

JAMES

DOME

BLACK LEAD and not some other lead resembling it in shape,

which most likely will cause trouble in polishing.

W.G.A. LAMBE & co_, Canadian Agents.

DRIED APPLES

BRIGHT, DRY STOCK
WANTED.

O. E. ROBINSON & CO.

INGERSOLL
Established - - |886

COMMON SENSE

Kl L LS {Roaches and Bed-Bugs

Rats and Mice

All Dealers and 381 Queen St. W.

TORONTO, ONT.

Dealers find Common Sense a very good seller for
the reason that it gives geneial satisfaction and each
customer tells others about same.

Write for prices.

| Do You
Know?

J that with every
1 A5 Doy 100-bar case of

'CHASER SOAP

You receive a coupon
worth 25 cents.

The Duncan Company

of Montreal
P.0. Box 292. 1974 Notre Dame 8t.

FLOWER POTS, FERN PANS,
SAUCERS, BASKETS, ETC.

There is a big trade in these. We have the goods
ready to ship and the prices are right. No.3
assortment, Pots and Saucers ; 6-7 inch, 50-6, 50-5,
36-4. Bpecial price, including crate, $4.40 net.
Bpecial orders filled.

THE FOSTER POTTERY CO,,
HAMILTON, LIMITED.

This design a guar
‘ antee of quality

“CRYSTAL BRAND" VEGETABLE PARCAMENT

TASTELESS, ODORLESS, WATERPROOF, PURE, CLEAN, JusST
RIGHT FOR BUTTER WRAPPERS

Canapa Paree CO-

TORONTO Ly HON'REAL’

SAMPLES AND PRICES
FOR THE ASKING.

Double First Floor Outfit

WILL IT PAY?

Every husiness transactionis weighed
by one standard

WILL IT PAY?
If you handle oil of anv kind it will
pay you to purchase a

BOWSER
SELF MEASURING

OILL. TANHR

Let us ask you a few questions :—
Is it worth 10 cents a day to handle
your oils without waste ?

Is it worth 10 cents a day to sell
your oils without loss of time or
labor.

Is it worth 10 cents a day to have

no leia'k_y,r dﬂty measures and
funnels to handle ?

cost of a
tages ?

=5

Is it worth 10 cents a day to keep your oil room neat and clean ?
We might propound a hundred questions equally as pertinent. If any of these is
worth 10 cents a day, is not the combination of the many worth more than the

Let us give you fuli Particulars.

S. F. Bowser Q. Co., 235>~ TORONTO

“Bowser Self Measuring Oil Tank” which will give you all these advan.

Ash for Catalog "B "™

You are cordially invited to call and inspect
the display of our Latest Improved Outfits
at the coming Industrial Exhibition in Mach-
inery Hall, Toronto, August 26th to Sep-

tember 11th.
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THE CANADIAN GROCER

DROP IN

and see us at 49 Front St. E., beforc you go back. We are “at

to all our friends during exhibition time.

JOHN SLOAN & CO. ..

TORONTO

WILL BE SEEN AT THE

The Purest MAPLE SYRUP
=nd MAPLE SUGAR

e IN CANADA

TORONTO EXHIBITION

Merchants visiting the Fair will find our exhibit in the Manufacturers’ Building—Pay us a call

Manufacturers of Champion
Maple Sugar Evaporator and
L] , Maple Sugar Makers’ Supplies

THE GRIMM MFG. CO

COLES .

GRANULATOR.  PULVERIZER.

Single and
Double
Crinders

Pulverizing
and
Cranulating

Every Coles Coffee
Mill has a Breaker that
breaks the Coffee before
it enters the grinders,
thus reducing wear of
grinders  and  saving
current,

Qur Crinders
Wear Longest

No. 65
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs.
GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute.
Capacity of Iron Hoppers, 5 Ibs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills, Floor Miils
and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO,,

Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN., U.8.A.

AGENTS:
Forbes Bros., Montreal.
Gorman, Eckert & Co., London, Ont.

Todhunter, Mitchell & Co., Toronto.
Dearborn & Co., St. John N B.

ORDER UPON ORDER

September 1, 1905

Montreal

)
L

ORDER

Some Grocers tell us that they
get order upon order for

Southwell’s
Jams and Marmalades

ORDER

Their supply is the same
as yours. Must be in the
Grocers themselves. Better
displays, less diffidence,
elc.; etc:

Look Into the Matter

Frank Magor & Co.

Canadian Agents, MONTREAL

.
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“ENT ERPRISE 8
The buzz of customers—the ring of the cash register—the clink of coin
increase in a grocery store that is Enterprising in methods and equip-
ment. An ‘‘Enterprise’’ Electrically Driven Coffee Mill decreases
expense, increases business. A novelty a few years ago, now a

necessity in every grocery.

The illustration shows our mill No. 83 fitted with } H.P.
motor, furnished for either direct or alternating current. It
is 30 inches high, 22 inches long, 14 inches wide and weighs
115 pounds.

4 The nickel-plated hopper has a capacity of 4 pounds of
z coffee. It will granulate 1 pound of coffee a minute or pul-
f\g verize + pound a minute. FEach machine is equipped with
B | pulverizing grinders and can be regulated for fine or coarse
g grinding while running. :
3 We will be pleased to send prices and practical sugges-
: tions ; also our catalogue showing complete line of Mills,
Food Choppers and other ‘‘Enterprise” grocers’ specialties.

THE ENTERPRISE MFG. CO. OF PA,
PHILADELPHIA.

The Man Behind the Counter

is the one we recognize. We want the co-operation of
the retail clerks throughout the country in extending and
increasing the sale of the great Fairbank specialties :

T T - m M,
o] | el ] e (&)

]| 1 (&
1| |kl & :

|| e Gold Dust Washing Powder
E 7 = : Fairy Soap, Copco Soap
\ o ,<<\'> cq.}gz; Fairbank’s Glycerim\e-Tar Soap
3 B TR — Fairbank’s Scouring Soap
[ Fairbank’s Sanitary Soap
= =)
; ) | Ju F o | P We are willing and anxious to acknowledge the service
",‘5; _— = n _they can render us by rewarding them in direct proportion
e g " to the interest they display in pushing these goods. Our
LR \\\ method of rewarding is **The Fairbank Plan,”” which is a
/. < system of couponing our specialties in such a manner that
the coupons can be easily removed when the goods are sold,
and giving for these coupons useful articles, the best that
money can buy. Our whole aim is to gwve the clerks the
best value we can secure.
\ The products embraced in **The Fairbank Plan™ are easily sold
\\‘-_.“ because they are the best value and give the greatest sausfaction to the
@ A consumer. T hey increase the trade of the stére and **The Fairbank
@@ : d Plan"’ rewards the dealer or his clerks for selling them

@ }“. . Send for a copy of **The Fairbank Plan"" illustrated premium
@ R\ hist. It will pay you.

THE N. K. FAIRBANK COMPANY
MONTREAL, CANADA




THB CANADIAN GROCER September 1, 1905

PARADISE AND HAYCASTLE CURRANTS

Greece's finest productions. Grown in a specially favored district. Imitations and the “just as
good” kind are legion. :

You don’t need an imitation when you can get the genuine. Your customers are pleased,
your trade and profits increased, by handling Paradise and Haycastle Currants.

el SOLE AND ONLY AGENTS FOR CANADA

W. H. GILLARD & CO., HAMILTON,

Wholesale Grocers, Tea and Coffee Importers.

ON GUARD

It may be a good idea to close the door after the horse has disappeared.
Cut you loose your horse all the same ; and once gone, he may never come back.
In like manner the Grocer’s trade ‘‘ makes itself scarce ”” unless properly protected.

B[]S“JN [UH[[S Place a good faithful guard on duty at the doorway. The strongest detail you can select is

WOOD’S COFFEES

CANADIAN FACTORY ano SALESROOM
No. 428-ST. PAUL ST.,  -- MONTREAL.

EXHIBITION

Customers are cordially

Nervine Powders

and

Mathiew's Syrupof Tar and Cod Liver (i

have a selling force unequalled by anything else of a

similar nature. This has been built up by extensive:

consistent and truthful advertising and by the unique

invited to call at our offices and

curative properties which they possess.

That is why they are in so frequent and constant

sample rooms, when in the
demand Tl‘le direct profit is good, but it does not end

there.

city, during Exhibition.

The season of Coughs, Colds, etc., will soon be here.
The demand for thesereliable remedies will be enormous.

Warren Bros. & Co.

35-37 Front St. East
Toronto

Be ready to meet it.

J. L. Mathieu Co., Limited

PROPRIETORS

SHERBROOKE, - - QUE.
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The Canadian Grocer

Canadian National Exhibition

M formal opening of the Canadian
National [xhibition in Toronto
by Hon. J. P. Whitney, Premier
ol Ontario, on Tuesday was attended by
interesting ceremonies,
directors’ dinner, and, as a
feature, music by the Irish
(iuards’ Band and drill manoeuvres by
the sailors of Prince Louis of Batten-
purgs  squadron mnow lying at Quebec.
The Grocer representative’s tour through
ihe various buildings and show places,

the usual
speeches,
special

tends to bear out the opinion of Dr.
Orr, manager, and the board of direc-
tors that the Exhibition of 1905 will

celipse all previous ones. In many of
the departments, such as the mechanical,
clectrical, and agricultural, the entries
are unusually large and the exhibits of
a high class. The introduction some
vears ago by several of the leading
(‘anadian manufacturers of actual work-
ing appliances from their factories and
shops, showing the processes of manufac-
ture of their products, is more exten-
sively followed this year. This feature
is interesting and instructive *and intro-
duces the public more closely to a
knowledge of what they wear and use,
and also leaves the impression that Can-
ada as a manufacturing country is rapid-
Iv advancing to the front.

As concerns food products and
more directly handled by the grocery
trade, The Grocer noticed that the ex-
hibits were more numerous, better ar-
ranged and displayed and of a higher
order than in former years. In the
Main Building the displays are particu-
larly striking. IEntering by the ecastern
door aloug the front aisle the first ex-
hibit was that of J. H. Grimm, Mont-
real, whese display of maple produects,
backed bv a model of a typical (‘ana-
dian sugav bush showing the old 2nd vew
methods of producing these goods, is
tempting enough and creditable to the
industry. Near by in the main aisle the
Cowan Crcoa and Chocolate Co., Lim-
ited, Torento, have a large space where
the delicious cup of cocoa was served
out to the scribe. Samples of cocoa and
chocolates are tastefully displayed. A
number of young ladies were busy cater-
ing to the wants of visitors. Opposite
the Cowan Co. the E. W. Gillett Co.,
Limited, Toronto, have a large space
devoted to Magic Baking Powder, Gil-
lett’s Lye, Royal Yeast and their other
well-known products. This section is one
of the largest and most tastefully de-

lines

corated in the building and no exvense
appears to have bheen spared to make it
striking and attractive. The exhibit of
the Frontenac Cereal Co., Kingston,
consisting of Orange Meat, is in colo
effect and arrangement attractive,
the scribe’s appetite was whetted by the
sample served out. Blue Ribbon Tea
was next in line and the crowds that
were waited upon by the stafi evidenced
the favor in which this beverage was
held. The Bates Mig. (‘o.’s .lisplay of
minced meats, unfermented Wiaes and
cream cheese, on the same aisle, attract-
ed attention and the sampling of the
various lines by The Grocer left him
satisfied as to the excellence of the
goods. Mela-Gama tea exhibit by K. .J.
White, Toronto, was unique and attrac-
tive, and this tea was much appreciated
by visitors. In the prepared cheese line,
The Grocer noticed the exhibit of the A.
F. MacLaren Imperial Cheese ('o., and
the Ingersoll Packing Co., both of
which lines were exhibited and served in

and

- elaborately decorated booths, that of the

MacLaren C'o. having the enormous large
fac simile pots so well known. Pure
Gold coffees and specialties occupy a
large corner on*the north aisle and are,
as usual, tastefully arranged and dis-
played. The Eby, Blain Co’s huge Kin-
hee coffee pot, which looms over and
above all surrounding exhibits, is sur-
rounded by pyramids of Gold Medal
coflee and Kolona tea, which is served to
the public in a well-arranged booth.
Another exhibitor of cocoas and choco-
lates is Walter Baker & (‘o., Boston,
Mass., who occupy a large space at the
end of the north aisle. In the extract of
beef line, the two exhibitors are Bovril,
Limited, and Armour & (o., Limited.
Heinz Pickle Co., Pittsburg, are, as
usual, one of the largest exhibitors, and
the pyramidal display of the 57 varieties
is bound to arrest attention and com-
ment. Samples of the goods are served
out by a stafi of young ladies. Webb's
chocolates are well to the front in the
centre cross aisle. In the cereal line,
The Grocer noticed the exhibit of the
(‘anadian Shredded Wheat Co., Interna-
tional Food Co., Norka (exhibited by
the Eby, Blain Co., Limited® Malta
Vita, American Cereal Co., Quaker Oats,
Pettijohn’s Food, Appitezo, Orange
Meat, while Wee MacGreegor held forth
in a special position on the grounds
near the Art Building.

The biscuit exhibit of Christie, Brown

11

and improved

the coloring of

(‘o., Limited, is a large
style over formen
the woodwork
assortment of
Edwardsburg Starch
their culinary and laundry starches and
the Crown brand table syrup, which is
directly across from . W. Gillett Co.,
Limited, in the aisle, is sne ol
the largest and
building and
pass the display condensed
milk and evaporated display n
the main aisle 1s as far as the
scribe was able to note the only exhibit
of this important industry

Leaving the Main Building, the next
visit was to the Manutacturers’ Mpnex
Here the Canada
hibit

vears,
surrounding the large
rich. The
Co.’s display  of

biscuils being

centre
best arranged in the
visitors can certainly not
Borden's
cream

Cross

Maple Exchange's ex-

of maple syrups, sugars and con

fections was the first striking exhibit
(‘erebos  salt, grocers’ sundries, shos
polishes, dressings and stove polishes
were prominently arvanged by the vari-
ous manufacturers. In the Dairy Build-
g a magnilicent display of cheese and
hutter was noted This building drew

to itseli large crowds and the exposition
ol the
exports is becoming deservedly more in-
Exhibition.

manufacture of Canada’s leading

teresting to visitors to the

Lectures by the leading Canadian pro-
fessors in our agricultural colleges and
experimental farms are delivered, and

the development of the industry aad its
importance explained
afternoon’s walk through the
various buildings, 1t is The
Grocer may have missed a few of the
lines directly of interest to the trade
Taking the Exhibition as a whole, the
number of exhibitors this year is seven-
teen hundred and seventy-one, some of
whom have five or more entries of goods.
In the industrial exhibits are: Manufac-
turers and liberal arts 116, transporta-
tion 36, implements 50, stoves 16,
chinery 31, women's work 8, manufac-
turers’ annex 22, dairy building 8, auto-
mobiles 6 and on the grounds outside of
the buildings 12.

The following is a list of exhibitors
interesting to the grocery trades:
Manufacturers’ and Liberal
Building—McGregor Harris Co., E
Refrigerator Co., Devonshire A‘ream
Chocolate Co., (anadian Gelatine Co.,
Dayton Computing Scale ('o.,/Blue Rib-
bon Tea Co., Toronto; L. H. Packard &
Co., Limited, Montreal, (‘fanadian Time
Recording Co., W. H. Dunn, J. S. Fry

In an
possible

ma-

Arts’
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GUARANTEED o= TRADE

Our packages are larger and more attractive in style than any others.

The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors, Canton, Mass,

For sale by all Wholesale Grocers ;

also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

& Sons, Library Bureau of Canada, To
ronto. Walter M LLowney (‘o., Mont
real, Dalton Bros . Sovereign Mig. Co
Red Featlier Tea Co. Bales \]]}_L Co:-
Foronto Jorden’s Condensed Milk Co
Monireal Maclure & Tangley, .John

Tavlor & Co Ofhee Specialty Mig

(D Toronto, Jovril, Limited, Mont
real International Brokerage Co.,
Kingston, H. J. Heinz Co., Pittshurg,
Pa.. Canada Cream Cheese, Toronto, T
Upton Co., Hamilton; American Cereal
Co . Chicago, Canadian Shredded Wheat

('o.. Nasmith Co., National (ash Regis
ter . Co.. Edwardsburg Starch Co., To-
o, Ingersoll Packing Co., Ingersoll

1

ront

Manufacturer sutlding—Black Bros
& aUe: D akifax s UNGS Lever Bros.,
Crown Mig. Co., Christie, Brown &
Co . International Stock Food Co., the

Molta-Vita Pure Food Co., The (Cowan
Co., Limited, Toronto; The Leeming,
Milles Co., Limited, Montreal; K. W
Gillett. Co., Limited, Toronto; Imperial
Starch Co.. Prescott:  Globe-Wernicke
(‘o..  Stratford; Pure Gold Mig. Co.,
The Harry Webbh Co., Toronto; Waltel
Baker & Co., Limited, Boston, Mass.;
J. J. MecLaughlin, The Eby, Blain Co.,
\imour, Limited, Toronto

Transportation Building—Toronto Wels
bach Liecht Co., Toronto

Implement  Building—Clydesdale Stock
Food Co.. Toronto

Machinery  IHall—( Wilson & Son,
Limited, Toronto,

Manufactrers’  Annex—The  Monarch
Typewrilers €o:- _Toronte;  The Sun
Typewriter Co., New York; W. G. Pat-
rick & Co., The Anglo-Canadian Supply
(‘o., Toronto; The Roval Crown, Limit-
ed, Winnipeg; H. W. Hunt, Pulvo Mig
(‘o., Toronto; Nugeet Polish Co., Lon-

don, Iing.; Metal Polish (o., Toronto;
(fanada Maple Iixchange, Montreal,
Que.,  Domestic  Specialty Co., Hamil-
ton

Women's Building—The Dustless Meth-
od, Limited, Toronto.

On Grounds—Canadian Correspondence
College, Limited, Toronto.

A NEW APPOINTMENT.

R. 1. & WOTHERSPOON has re-
M ceived the appointment of super-
intendent of publicity department

of the Ogilvie Flour Milling Co., Lim-
ited, Montreal. Mr. Wotherspoon has,
since entering commercial life, always
heen connected with the produce and

flour and feed 1nterests He was with
the well-kmown firm of A A. Ayer &
(‘o for six years in the capacity ol

cheese and butier buyer, visiting all the
cheese boards and dairying centres \ i
ter leaving Aver & C'o. he opened up on
his own account at Board of Trade
Building, Montreal. as import and ex
port commission merchant, representing
several large INuropean houses. During
his business career Mir. Wotherspoon was
always able to secure a good share of
trade, and while on the road as cheese
and butter buver was most successful
About a month ago the Ogilvie Flour

I. 8. Wotherspoon,

Supcrintendent Publicity Department The Ogilvie Flour
Milling Co., Ltd., Montreal.

Mills Co., Limited, secured his services,
placing him in charge of the publicity
department, a position which requires,
above all things, a sound business ex-

pcnuxwpled with good judgment
and ympt “action, all of which attri-
bui(x Mr. Wotherspoon’s exrerience and
training entitle him to possess. Mr.
Wotherspoon is to Le congratulated upon
securing such an important appointment
and he carries with him the hearty good
wishes of his friend The Grocer.
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GLEANED FROM THE TRAVELERS.

ICTIAUD & LEVESQUE, grocers,
M Sturgeon [alls, are erecting a
fine new block which will cost up-

wards of $30,000

Wm. McClarty, Owen Sound, has just
completed renovating his store.  This
will now be one of the handsomest gro
cery stores in the neighborhood.

Whitehead & THeuther, grocers, Walke:
ton, have recently purchased the block
adjoining, and will continue it as a
crockery department

F'. Ballachey, Paisley, has just com-
pleted the rebuilding of his store and
has fitted it out in a most complete and
convenient form. le has also added a
dry goods department, with very elabor
ate fittings, which will undoubtedly add
considerable trade.

W. M. Croft, Brockville, has purchased
the grocery department of G. W. Law-
rence and has removed it to new prem-
ises a few doors south. Ie reports that
in addition to holding the existing trade
he has already added many more cus-
tomers to the accounts.

W. J. Johns, Niagara and King
streets, Toronto, has bought out the
stock of the late W. J. Stewart, and
will  continue the business at Queen
street west.

llenderson & Co., Toronto, have open-
ed up a new grocery store on Bloor
street west, at the corner of Shaw
street.

W. D. McCarthey, Lippincott street,
Toronto, has opened up a new grocery
store.

J. Lydatt, Toronto, has opened up a
new grocery store at the corner of Sa-
lem and Shanly streets.

A. D. Cross, Port Colborne, has con-
verted his liquor store into a fine gro-
cery stand.

Thos. Cox, Brantiord, has opened a
new grocery store.

A. Sherks, Bridgeburg, has just com-
pleted the fitting up of a new store
which will be opened shortly as a gro-
cery stand.

J. H. Wilson, Orillia, is just complet-
ing a fine building which he expects to
open on the Ist of September as a gro-
cery stand.

Mclnnes, Tiverton, has just moved in-
to his new premises which are beautiful-
ly fitted and considered a great credit
to the town. It will be remembered
that this store. was hurned down about
a year ago.
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CORN AND TOMATOES

are coming along fine. In a few days we will begin putting
up these delicious vegetables, and the consuming public

have a treat in store for them

GOOD AS OLD HOMESTEAD BRAND

Canned Gorn and Tomatoes were last year we pride our-
selves that we have made a few advances, and with our
enlarged and completed factory, and the fine quality of the
vegetables now nearing perfection, OLD HOMESTEAD

BRAND Gorn and Tomatoes this year will be better even

than they were a year ago.

Those who sold the OLLD HOMESTEAD BRAND last

year are increasing their orders for this year’'s pack. If you
want the very best quality canned goods on the market
insist on getting OLD HOMESTEAD BRAND, “the
brand of quality.” It is the brand that looks well on the
shelf and opens up well in the can, pleases the housewife

and brings her back for more.

The Old Homestead Ganning Go.

Picton, Ontario

We are now packing a very fine line of Refugee Beans.

Try a few cases.
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DEPARTMENT OF ADVERTISING || cotear
SUGGESTION AND CRITICISM
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OUTDOOR ADVERTISING.

IGH'T is thrown upon the commer-

l cial side of sign and poster adver-
—  tising by tlie tenth annual report
of the American Scenic  and  IHistorice
Preservation Society. Letters were sent
by the society to fourteen large adver-
tisers, who are each said to spend from
£200,000 to  $1,000,000 a year for pub-
licity, asking them what proportion of
their appropriations went for out-door
display. The advertisers were asked  to
give their opinions of the usefulness of
signs and posters. One firm, whose ap-
propriation is said to be close to hali a
million a year, replied that they spent
five per cent. of their advertising money
in signs and did not regard them as de-
sirable mediums. Another house, spend-

ing about $500,000 a year in all forms
of advertising, had invested a few hun-
dred dollars in street car signs and
posters, with disappointing results. A

firm whose advertising bills amount to
§800,000  yearly, told the society that
out-door advertising is not profitable
compared with other methods.—Anon.

The question of street publicity is at-
tracting  considerable attention  just
now, and it would seem irom the above
that such advertising must either aug-
ment its popularity or loosen its present
hold on the commercial man.

Manufacturers in great number are
employing it on a large scale as a busi-
ness medium, many others are said 1o
be on the eve oi doing so. Now and
then, however, some individual appears
who condemns  the innovation, alleges
dollar upon dollar is being wasted, and,
as in the case quoted, gives figures, tak-
en irom actual tests, as conclusive tes-
timony. It would be foolish as well as
unprofitable to attempt in these pages
anything like an analysis of the case
from the aspect of the manufacturel
alone, but, in a larger sense, the accep-
tance or non-acceptance of the utility of
out-door advertising involves a principle
in publicity, and the growth of this
principle just at present is beginning to
afiect the commercial policies of retail
nerchants in our own and other coun-
tries.

While the manufacturer has been de-
corating the hillsides and rooftops with
big displays, and in other flagrant ways
been heralding the triumph of his goods,
the retail merchant has been imitating
on a miniature scale; he has been mak-
ing use of his awning for enumerating
some slogans, has been employing the
store walls to announce, in huge letters,
specialties; or he has been distributing
in conspicuous places on fences nearby
certain business ‘‘eye-catchers.”

The retailer and the manufacturer in
the above pursuits have been advertis-
ing. That cannot be gainsaid. The
argument adduced by some against this
style of advertising is mere cavil—
criticism from an aesthetic standpoint.

NOTE—Herein are discussed the principles and practice of advertising. Subscribers are invited to send our Expert specimens
of their newspaper and other advertising, for the purpose of review in this department.

Other argument, like that herein quoted,
is of a more tangible character—costs
versus returns. This phase of the case
is important.

The average retailer has no surplus
fund for advertising purposes; his jaunt
into out-door publicity will, therefore,
never bhe as extensive as that of the
manufacturer, even comparatively speak-
ing, but the retailer’'s advertising fund
is never too small to be wasted if it be
used inefiectively. A~ number of retail-
ers, like manufacturers, tire at the seem-
ing tardiness with which newspaper ad-
vertising brings results and the meagre-
ness of the results when they do come.
These retailers desire more rapid meth-
ods. Why condense ideas to newspaper
space, they argue, when you might pla-
card them on streets and thus get
quicker returns and on a larger scale.
So much for some merchants’ logic, in
spite of the fact that they generally be-
lieve the best business—the business that
lives—is built slowly. Inseparable from
the business of slow, steady, perennial
growth is the newspaper, that priceless
auxiliary. The meteoric existence of the
circus or exposition is never to be the
model of any manufacturer who pretends
to study ‘‘ways and means,” much less
the model of any retailer. - Iphemeral
concerns employ ephemeral methods—
tremendous while they last Ivery eye
must be attracted, every home must be
enthusiastic; out-door advertising is the
wizard, it covers a marvellously large
ground in a marvellously short time, but
it exacls steep recompense

It is true that the retailer, no matter
where situated, should call into service
all those advertising mediums which
cost him but a trifle—in other words,
make use of his own property. But the
retailer should never employ classes of
advertising at once foreign to the con-
ditions under which he merchandises;
when he does this his advertising gets
beyond him, he begins to confuse sales
with notoriety. [Painting the awning is
passable because the awning' is part of
the retailer’s chattels. Decorating store
walls, likewise, does not incur big ex-
penditures. When the retailer, however,
goes bheyond these—meanders into the
manufacturers’ sign quagmire—he begins
to wage war on his finances and to
shake his faith in newspapers, which all
the time are ready to support him.

Next to his own energy and sagacity
the newspaper is the retailer’s hest
friend. It secures for him the most
business at the -smallest expenditure.
Time was when the utility of the daily
or weekly was as dubious as out-door
advertising is to-day, that time was
when organized advertising w un-
known. One can imagine the novelty
and apparent egotlism attached in those
days to a merchant publishing his name
below laudatory utterances on his goods;
the same novelty is attached to a good
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deal of the sign and poster advertising
now, when it is called to do service for
every-day essentials, not to announce
amusements. To the newspaper the pub-
lic have long ago presented credentials
and allotted them their proper sphere;
but where are the credentials of the
signboard and the bunting print? They
belong to thie parade; they have been ap-
propriated by the manufacturer; they
have been scented by the retailer. To the
parade they are valuable, to the manu-
facturer dangerous; to the retailer use-
less. The business of the merchant is to
reach out so far and no farther. This
the newspaper does handily for him be-
cause it is a trained force, fully equip-
ped, fully endorsed. This the signboard
will never do for him because it is an
experiment, and hecause its course is
not defined. In the newspaper the mer-
chant receives public attention crystal-
ized. In the siguboard he sees divided
attempts to create attention—he pays
for pioneer work.

The writer of the article irom which
the excrept is taken was so convinced of
the futility of out-door advertising that
he took the time and trouble to secure
the statistics which the society had
secured by writing to a big list of ad-
vertisers, soliciting their opinions. The
result, as will be discerned even from
the few cases quoted herewith, was a
preponderance of argument against the
out-door system. The same results
might have been expected if the opinions
of retailers were taken on the subject,
keeping, of course, their own particular
cases in view. Yet it is amazing what
a small amount of newspaper advertis-
ing is done by retail grocers. Allowing
for the confinements of locality, perish-
ability of goods, fluctuations of prices,
ete., the proportion, as compared with
hardware or dry goods merchants, is
about one to every ten. The latter do
not indulge in so many store signs as
the grocers, yet they can only bid for a
limited trade and under practically iden-
tical conditions. Why, then, the differ-
ence? Are grocers making the mistake
of centralizing in abundance and when
spreading doing so unmethodically, pre-
ferring an ad. on any street to an ad.
in a particular paper? It would seem
in some cases as if grocers were more
willing to spend money on:

ROBINS IS THE
MAN
WHO KEEPS GOOD
GROCERIES
displayed in ostentatious fashion on the
store wall, than to spend it on:
SPECIALS THIS WEEK
CANNED GOODS
J. ROBINS, GROCER
187 STEPHEN STREET
nicely printed in a newspaper going into
every home, being read by every family.
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WATER GLLASS

The new KEgg Preserver is put up in tins—the contents dis-
solved in one gallon of water is sufficient to preserve 120 Eggs.

Our price is $12.00 per gross. Try a quarter-gross We know
the eggs will keep good all year round if packed fresh, having
tested same last year.
| i LUCAS, STEELE & BRISTOL, HAMILTON.
: il e e
New Arrivals. ..
§ King Oscar Sardines ;s
§ i e " %'s in Tomato i
Bjelland’s Fish Balls
F? ««  Fillet of Herring in Oil
Kipperines in Tins 3

All fine goods, attractive packages and quick profit-paying lines.
Our travellers have samples and prices.

JAMES TURNER ®& CO.

HAMILTON, ONT.

L R R R ANEER DN RN

Place your orders with us for

TARTAN and Red Feather Spices and Imperial Vinegar

Special attention to mail or phone orders.

Long Distance Phone 596
BALFOUR & CO., - Hamilton, Ont.
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WELCOME

We extend to our friends and customers, attending the Canadian

September 1, 1905

National Exhibition in Toronto, a cordial invitation to call and see us.

THOMAS KINNEAR & CO.

Branch at
PETERBORO, ONT.

40 FRONT ST. EAST,

- TORONTO, CANADA.

CHEESE

YOU CAN SAVE
MONEY BY GET-
TING OUR QUO-
TATIONS ON
CHEESE F. 0O.B.
FACTORY, AND
YOU CAN AL-
WAYS RELY ON
THE

OUALITY

AS BEING OF
THE FINEST.

WIRE US FOR

QUOTATIONS
ON CAR LOTS
OR LESS.

A. F. MacLAREN IMPERIAL CHEESE CO.

LIMITED
TORONTO
AND ST. THOMAS, ONT.

Q| Business Changes |(§

Ontario.

F - DENDASS, crocer, Toronto, has
/ . assigned to 0. Wade, and a

meeting of ereditors was held
Ang. 29,

J. Weber, liquor dealer, Seaforth, 1s
selling out.

J. P MeDougall, miller, Ottawa, has
:een burnt out.

1. G. Kruse, confectioner, Wingham,
has sold out to L. Kennedy.

H. Chew, general merchant, Midland,
has assigned to Geo. McLaren.

Geo. Robinson, baker, Toronto June-
tion, has sold out to Robinson Bros.

W. S. Richards, confeetioner, Chat-
ham, has sold out to E. A. Mounteer.

D. J. MeBiide, grain merchant, Lawr-
cnee Station, has sold out to A. C. Camp-
hell. :

T. Calnll & Co., general merchants,
Bonfield, have disposed of their busi-
ness.

J. E. Gibson, general merchant, Dry-
den, has assiened to Richard Tew, To-
ronto,

The stoek of the estate of A. Cameron
& Co., general merchants, Beachburg,
was sold Aug. 29.

J. P. McDougall’s grist mill at Max-
ville, 40 miles southwest of Ottawa, has
been destroyed by flre. The total loss is
estimated at about $5,000, with $3,000 of
isurance,

Mr. Geo. Welr, Carleton Place, has
disposed of his grocery business to Mr.
H. Richardson, the eclose confinement to
his store interfering with his health. He
will eontinue with Mr. Richardson ‘or a
while,

Quebec.

N. Morin, general merchant, Lambton,
has been burnt out.

The assets of M. Amyot, grocer, Mont-
real, have been sold.

B. Bergeron, grocer, St. Romuald, has
assigned to A. Lemieux.

16

Poupart & Boldue have heen register-
ed as grocers, Montreal.

The assets of T. Davis, cigar dealer,
Montreal, have been sold.

The assets of M. 1. Rousseau, grocer,
Montreal, have been sold.

Cladianos & Co., have been registered
as confeetioners, Montreal.

A. Therien & Co., grocers, Montreal,
have dissolved partnership.

The assets of L. Pelletier, grocer,
Charlesburg, are to be sold Sept. 7.

The assets of J. Richards, cigar joh-
ber, Montreal, were sold Aug. 30.

The assignment of J. O. Bessette, groe-
er and liquor dealer, Montreal, has been
demanded.

The assets of O. Martin & Co., general
merchants, St. Guillaume D’Upton, are
to be sold.

H. Dubreuil, grocer, Montreal, has as-
signed. A meeting of ereditors will be
held Sept. 1.

The assets of A. D. Villeneuve, general
nerchant, Rapide De L’Orignal, are fo
be sold Sept. 5th,

Jean O. Bessette, grocer, Montreal, has
assigned at the demand of F. X. Sf.
Charles, with liabilities of about $14,000.

1’.. . Belanger, general merchant, St.
Felicien, has assigned and V. E. Para-
dis has  been appointed provisjonal
guardian,

H. Boulay & Co., general merchants
and millers, Sayabee, have had their
mill, which was in course of construe-
Lon, destroyed by fire.

New Brunswick,

X. G. Poulain, grocer and fish mer
chant, Caraquet, is dead.

F. P. Melanson, grocer, Moncton, has
been succeeded by Anthony Melanson.

A large apple warehouse is to be built
soon on the organ road, Bridgetown, on

the M. & V. B. Ry. J. A. Brown is the
contractor.

Manitoba and Northwest Territories.

J. Kidd, miller, Prince Albert, has suf-
fered loss by fire.

H. Finesilver, general merchant, Grun-
thal, has sold to L. Shatsky.

Sharpe & Button, general merchants,
Manitou, have dissolved partnership.
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When visiting the City, we cordially invite you to make your
downtown headquarters at

36 YONGE STREET |

THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO

THE CANAUDIAN GROCER
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(‘urrie & Harris, confeetioners, New-
dale, have advertised their business for
sale.

The White Star Mfg. Co., dealers in
coffee, spices, ete., Winnipeg, have suf-
fered loss by fire.

Topper & Co., a Minnesota firm, have
commeneced the ereetion of a 30,000
hushel elevator, wlile another elevator
of a like eapacity is to he ereeted by
John Peters.

Wiehe & Rompel, a
have commenced the ercetion of a 125
harrel flour mill  in Langham. The
building is of four storey strueture, 32x
IS, and is eapable of running as higi as
150 harrels,

British Columbia.

Clarke & Rogerson, uiocers Yaneon-
ver, have been suecceeded by the Direet
Supply Co.

Peck & Travelbea, fruiterers and con-
feetioners, Vancouver, have bheen sue-
ceeded by J. C. Stover.

> - 2 2o
osthern  ‘irm,

IMPRESSIONS OF ENGLAND.

Mr. Roy H. C. Ewing, of S. H. & A.
S. Ewing, coffee and spice manufactur-
ers, Montreal, who was a member of
the recent Canadian manufacturers’ ex-
cursion to Ingland, was seen by The
(irocer on his return last week. Mr.
Kwing was most enthusiastic in his ap-
preciation of the reception the Canadian
manufacturers had received at the hands
of their English hosts. The impression
that the English manufacturer was slow
and not in line with the march of events
was an erroneous one, and while in some
instances it was noticed that the meth-
ods employed seemed crude, on the whole
the English manufacturer was not look-
ing for many pointers from foreigners.
London—its vastness, activity, its
wonderful shipping docks and money in-
stitutions—did not fail to impress Mr.
Ewing and the members of the excur-
sion party.

The side trips to Birmingham, Man-
chester, Sheffield, Leeds, and other
manufacturing cities, were one continu-
ous round of experience and knowledge
for the visitors. The interchange of
ideas of such a large number of business
men and manufacturers could not fail
but be of henefit to hoth the British and
Canadians. From a physical point of
view Mr. Ewing appears to have bene-

fitted, as his ruddy complexion indicates
an active outdoor experience, and this,
combined with the, commercial benetits
obtained, will make the trip a memor-
able one.

TRADE WITH WEST INDIES.

It is gratifying at all times to hear of
the extension of our export trade, and
at the present moment when attention
is being directed to the West Indian
colonies, it is especially gratifying to be
able to reproduce the following letter,
bearing date the present month, which
speaks  satisfactorily to  both mer-
chant and customer:

The Creole Store,
Scarborough,
Tobago, July 13, 1905.
West Indies
Messrs. Balfour & (‘o
Hamilton, (‘anada:

Dear Sirs,—I have the pleasure to own
receipt of your valued favor of May 26
and to note the safe arrival of canned
fruits by Canadian steamer ss. Orinoco.

These fruits have opened up well and
are liked. Sales of same are heavy push-
ed.

[ shall have this pleasure again next
month, with a remittance.

I remain,

*Yours faithfully,
(Signed)

A COFFEE MAN TO BE HONORED.

The name of Mr. D. Gillmor, of this
city, who contested Charlotte county in
the Liberal interest at the last general
election, is being mentioned by his New
Brunswick friends for the Senatorship
left vacant by the lamented death of Mr.
Wark. Mr. Gillmor, although in Mont-
real for many vears, has maintained his
close connection with his native county,
making it each year his residence in the
Summer. -He is popular in the county,
is public-spirited, and he and his father,
the . late Senator Gillmor, have heen
closely identified with the political his-
tory of Charlotte for many years. If
chosen for the position there would be
general agreement that an excellent
choice had been made.

The above report from the Montreal
Herald of Tuesday last is pleasant
news, and Mr. Gillmor’s many friends in
the trade hope the report is authentic.
Mr. Gillmor is head of the Canadian
firm of Chase & Sanhorn, the well-
known coffee importers and roasters.
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UPTON'S

ORANGE
MARMALADE

is the old reliable

brand. Many have

imitated but none

have

equalled

Upton’s.
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Pickling Spice Quality

depends (1st) on the use of the best clean whole spices.
(2nd) on the proper proportion of each spice to bring out the best results.
S. H. & A. S. Ewing’s “ PRINCE OF WALES " Brard exemplifies these qualities and is put up in attractive

open-face cartons, by the reliable firm,

S. H & A. S. EWING,

ESTABLISHED 1845.

Montreal Coffee & Spice Steam Mills, - 53 & 33 Cote St.,, Montreal

Cor. Lagauchetiere $t.

THE SELLING OF LAUNDRY BLUE

DOLES Z‘J . : e : = = 3
‘& J{Xﬁ, } may appear a small thing to you dnd. the yearly turn-over unimportant Try
e and keep a tab on your sales by handling the Best Blue made in Canada .or out

”'///%l 1 -y

£ ‘BLUE OL” The ““ Never-streak Blue”

—the result will surprise you.

It pays you better than any other Blue.
It pleases your customers better than any other Blue.
It is the only real satisfactory Blue made.

Order through your jobber. If he hasn't it, write us direct.

J. M. DOUGLAS & CO., = f—MONTREAL

AARAAAAL AAADDDDD DD DD DL

REMEMBER “JOSE SEGALERVA”
THESE Malaga, Spain

MALAGA TABLE RAISINS
BRANDS - LOOSE MUSCATELS
SEEDED RAISINS

“ABEL” BRAND P

VALENCIA RAISINS
e ONIONS

PO VIV IVIVVIIvVIYVVVVFVVVVVVY

“D. CICLITIRA”
CURRANTS - Patras, Greece

FINE FILIATRAS, Cleaned and Uncleaned
FINE AMALIAS, $2 CAN

GENUINE VOSTIZZAS,"’ i DEPEND
AGENTS: ON THEM
o e EVERY TIME

AAAAAAAAAAADDDDDDD DD DD DD L
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CANADA’S NATIONAL EXPOSITION

We will again be represented and this year
will have two booths devoted to demonstrating

“GOLD

Richer
than
Wheat

“NORKA”

MEDAL” COFTEL

Better
than
Meat

TEEE ONLY COOKED OAT, READY TO SERVE, ON THE MARKET

WE INVITE YOU

To make our Warehouse your headquarters
while in the city.

To have your mail addressed in our care.

Every facility for attending to your corres-

pondence will be at your disposal.
Our stenographers are at your service.

.

OUR TRAVELLERS WILL BE IN ALL NEXT WEEK TO WAIT UPON YOU.

The EBY, BLAIN CO., Limited, -

The Largest Exclusively Wholesale Grocery House in Canada.

%8| Fresh and Cured Fish !rj

FRASER RIVER CONDITIONS.
[‘V]‘:RYT“]N“ points to the fact that

salmon fishing is  very near

its elose. The sockeye run is prac-
tically at an end. The appearance of
the humpbacks in great number, some
days ago, is accepted as the usual indica-
tion of the end of the sockeye run.

On the Puget Sound, cannery men con-
cede that the sockeye run is over. B.(C.
packers, too, agreed that the season has
about elosed. On the Fraser River dis-
iricts hope is weakening of making up
a full eomplement of sockeye pack: the
«ccond rush, which had been so confid-
ntly relied upon to make up the defie-
enev, shows no signs of eoming: both
vind and tide have been several times
favorable, with still no sign of the rush.
vith sixty per eent. humpbacks in the
traps and the same conditions at other
points in the Sound, it is considered im-
vrobable that anything will ocenr to ma-
‘erially alter the prospeets. The total
-cason’s pack is not now expected to ex-
ced two-thirds of previous estimates.
I'he Skeena Riverjpack is nearing com-
iletion, the whole ‘of which it is expect-
d will be shipped to Australia and New
/ealand. The Skeena River salmon have
heen in great demand in those colonies,
and consequently eommand top prices.

The pack on Puget Sound to date is
estimated at about six hundred thousand
cases.  The Blaine output from eight
canneries is about two hundred and fifty
thousand. The Anacortes pack from six
canneries is about two hundred and fifty-
eight thousand, and the four Bellingham
canneries two hundred and ten thousand
cases. The Fraser River pack to date
is believed to be nearly six hundred thou-
sand ecases. In order to give anything
like a moderate supply, it should reach
seven hundred thousand before the close
of the pack, and from latest reports to
hand it is expeeted to do so.

Comparing statisties which have eome
to hand with the eonditions of 1901, the
year in which the pack beat all previous
records, it is found that the total re-
sult will be some two to three hundred
thousand ecases less than that year, a
comparison of prices too reveals the faet
that they are somewhat dearer than last
season. On the Fraser River there has
already begun a rush of prices, some in-
dependent ecanneries are giving as much
as twelve and a half cents, whilst the
associated prices remain at ten cents.
A feature of no small importance in this
sitnation is that American canners have
raided the market under the belief that
there is bound to be a shortage in their
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own markets and are therefore civine
better prices than the |~\ml|tul in ol
der to induce sales,

New Brunswick Conditions.

In these districts the salmon fishing
season is over, the law providing for its
closing on Aug. 15th. Tt has been the
record season for seventeen years as re
eards eateh of salmon, prices, lm\\c\u

probably on account of the laree cateh
—have been lower than usual. There
are some seventy boats in operation on
the New Brunswick coast, the whole of
which have done exceedingly well, prices.
although lower than last season, were
not so low as to take away the benefits
of the inereased eateh. Morve fish would
have been landed had it not been for
their unexpected disappearance from the
bay a full week before the elosing of the
season. Altogether the feeling i\ one of
general satisfaction at the season’s pros-
peets.

NEWFOUNDLAND COD FISHERIES.

ATEST reports to hand denote a de-
eided falling off in arrivals of eod-
fish at Newfoundland points. The

present season is likely to fall behind
any season for the past five vears. The
cod-fish fleet consists of but fifty vessels
of the larger sort, as compared with up
wards of gne hundred a few voars avo.
this, in itself, will aceount for some
deerease in the supply. The rule follow
ed of late, to make two short trips in
place of the one lengthened trip former-
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- CODFISH -

Are you offering to your customers the new Acadia 0ne=p0und Tablets?
If not, why don't you get your share of this trade? You will be wonderfully sur-
prised to find the e¢normous business to be done with this line, which we guarantee

to be all Pure Atlantic Codfish ; and

STRICTLY - FREE - FROM - BONES

Write us to send you further particulars about this line. It is packed in convenient
and attractive form. Owder by name

Acadia one-pound Tabléts
BLACK BROS. & CO., Limited

HALIFAX, N.S., CANADA

AGENCIES:
WORKS—-LaHave, N.S.
A. H. BRITTAIN & CO., Board of Trade Building, Montreal
REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C.

FISHING STATIONS -Mecatani, Labrador
Mutton Bay, Labrador

HISTORY REPEATS ITSELF

KING OSCAR SARDINES

are being followed by all kinds of inferior imitations.
This was the experience in England and on the
Continent, but in spite of the fiercest competition

King Oscar Sardines

still lead in the race.

WHY ? Because they are the cream of the

Norwegian pack.

JOHN W. BICKLE & GREENING, - - HAMILTON

Canadian Selling Agents.
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ly in favor, makes up in some measure
for the falling off in number of vessels.
The results in eatch, however, have nev-
er reached the former high standard.
Only twenty vessels have as yet come in
trom their first trips, bringing reports of
short catches, and it is not expected that
many will return for the seeond trip this
year, on account of bad prospects.

Indications are therefore of a short
supply and prices are expected to rule
higher as the season advances.

Demand is all that is looked for and
compares very favorably with last year
at same time. Large orders are expect-
ed shortly whiech will absorb supplies as
quickly as they arrive.

VANCOUVER COD FISHERIES.

The first vessel has arrived at Anacar-
tes from the Behring Sea eod fishing,
hringing reports of generally good
catehes. Tt had on board upwards of
one hundred and ten thousand fish, equal
to about five hundred and fifty tons
weight, and had eompleted its two thou-
sand mile trip in three weeks. Another
vessel is following elosely with an equal-
Ilv g¢ood eateh.

SHORT LOBSTER PACK.

Reports from a very reliable source
say that the lobster pack on the Gaspe
coast, New Brunswick, and portions of
Nova Seotia this season is very short,
and it is estimated that the total cateh
will be fully a third to one-half less

FRESH AND CURED FISH

than last year. Many fishermen did not
get half their usual catch and the pack-
ers were hard pressed to keep the fae-
tories going. These reports would in-
diete that high prices may be looked
for in lobsters.

NEWFOUNDLAND HERRING FISH-
ERIES.

The enforeement of the laws relating
to the herring fisheries is under eonsid-
eration by the Newfoundland Govern-
ment, the object being to prevent fish-
ing by the American fishermen during
the Autumn season. There are two poli-
cies proposed : one being to refuse to per-
mit the purchase of herring from the
colonial fisherfolk; the other to levy an
export duty on all herring conveyed to
Ameriean markets, with special penalties
should the fish be landed in Canadian
ports or at St. Pierre.

FRASER RIVER LICENSES.

The Dominion Government officials ave
showing great aetivity in enforeing the
license laws on the Fraser River. Hither-
to holders of licenses taken out at north-
ern points of the Provinee have been al
lowed to travel south, and continue tish-
ing in the Fraser River, when their own
fishing was completed. This year, how-
ever, for the first time in the history of
the salmon fishing of these districts,
licenses taken out in one distriet are not
being honored in another. Quite a num-

The Canadian Grocer

ber of northern men have had to take out
a fresh license —ten dollars in each case.
Canners and fishermen alike are protest-
ing against this enforcement of the law.

PRICE OF SOCKEYES.

The shortage of the past three seasons
in the packing of sockeyve salmon is a
prominent factor in the priees that have
been announeed. At the present time
there is not a case of sockeye salmon on
the British Columbia markets, and the
new pack comes without any competition.

FRENCH SARDINES A FAILURE.

OFf the six hundred hoats which went
out for sardines, all have returned to
Douanenez emnty, with the exception of
fitty, and these have only small hauls
This season is expected to be the worst
ever experienced by the fishermen of
Brittany. Three vears there was
almost a famine amoung these tishermen,
and publie¢ subseriptions had to be soli
cited on their hehalf, :

‘‘*HALF '’ CANS OF SALMON.

Salmon packers arve this
ning only a moderate quantity of halt
pound ecans, " half-pounds
will in consequence open  higher than
last year. The difliculty in packing and
extra labor incurrved on halt eans is the
reason given, and as a large pack was in
antieipation it was vot considered advis-
able to pack a full complement of halves.

ago,

season ean

Prices ot

Keep Your Mindon This Brand

THE PERFECTION OF CANNED SALMON

Place an order with your wholesaler quickly.

We are sold up for this season.

“ARROW

BRAND

%7  The very choicest of second quality Sockeye
Salmon. TRY IT, and you will find
this statement correct.

Toronto,
Montreal,
uebec City,
amilton, -
London, = -

J. Alex. Gordon & Co.
- doc:ph Winfield

WHOLESALE AGENTS

Chas. E. Kyle Halifax,
Kingston,
Ottawa, ~

Ifred Powis Winnipeg,

D. C. Hannah 8§t. John,

- Grant, Oxley & Co.

D. Stewart Robertson & Co.
- - J. Moffat Ross
- Ashley & Thompson

B J. Hunter White
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This list is for the purpose of placing retailers,
manufaocturers’ jobbers and other readers in
touch with reliable and competent accountants
and auditors whose services are so frequently
required for such purposes as opening books,

Leading Canadian
Accountants and Auditors

adjusting and auditing aceounts, arranging part-
nerships or organizing joint stook companies,
devising special office systems, making colleo-
tions and in igati handling mak-
ing valuations, etc.

DAVID HOSKINS, F.C.A.

Chartered Accountaut, Auditor, Financial Valuator.

7 Wellington Street East, - - Toronto, OCanada. |

JENKINS & HARDY,
Assignees, Chartered Accountants,
Eatate and Fire Insurance Agents.

153¢ Toronto Street Toronto.
465 Temple Bullding, Montreal.
100 Willlam Street, New York.

This Space 215 a Year.

This list is for the purpose of placing manufac-
turers, wholesale and retail merchants and other
readers throughout Canada, and firms abroad
doing business in Canada, in touch with the
legal profession throughout the Dominion, for
the collection of accounts, legal representation,

LEGAL CARDS.

orglnlnnon of i the AT tor
lution of par ") ta. a8
woll as all other mntuu of s lanl nature.
For advertising rates apply to MacLean Pub-
lishing Co., Limited, Montreal or Toronto.

TUPPER, PHIPPEN & TUPPER, ATWATER, DUCLOS & CHAUVIN \
Advocates. Montreal.

Barristers, Solicitors. Elc.
Albert W. Atwater, K. C. Cnusuluna

Canada. Counsel for City of Montreal. Chas. [

Winnipeg A. Duclos. Henry N. Chauvin.

BEATTY, BLACKSTOCK, FASKEN, RIDDELL & MABEE
Barristers, Solicitors, Notaries, Etc.
Offices, Bank of Toronto.

Tel. Main 3813. - - - - - Toronto, Ont.

IRWIN & Barristers, etc W. G. WILSON

H. E. Irwin, K.C., Clerk of the Peace, 122

County of York: B. Morton Jones,
L; Solicitors for Equity Fire Insur

S
-

Barrister, Solicitor, Notary, Convey
ancer, etc

B.C
ance Co.. Berlin Fire Insarance Co. 3 = :
24 King St. W., Toronto. Weston, Ont Napanee, Ont. Hamilton, Ont. Corporation Solicitor, Etc.

WM. A. MCLEAN
Barrister, Solicitor, Ete.
Head Office, Guelph, McLean's Block.
Branch Office, Acton, Town Hall.

MEWBURN & AMBROSE
Barristers, Solicitors, etc.
S. C. MEWBURN, E. H. AMBROSE,

LOUGHEED & BENNETT,

isters, Solic tors, Advocates,

ROBINSON & GRE

Barristers, Solicitors  Ete
Jou~ A. RopINsoN. JouN R. GREEN Cy ry, Can. Cables: Lougheed, Ce This space $30 per year.
itors for the I'mperial Bank of Solicitors for : Bank of Montreal. Cana-
Canada, the Southern Loan & Savings | dian Bank of Commerce, Bank of Nova
Co.. St. Thomas, Ont Scotia. Merchants” Bank of Canada

ALCOHOLISM

The best treatment for all persons afflicted with the
disease of drunkenness is known only to Dr. MacKay.
Address : City Hall, Montreal, Que. Absolutely private

treatment.

1,000 White Business Envelopes, $1.00

(PRINTED TO ORDER)

This offer is to get you started. We want your trade, and we don't do cheap-

looking work, either. Give us your next job, and you will be satisfied.

G. A. WEESE & SON, 44 Yonge St, TORONTO

Write for Catalogue of Printing.

2nd instant

r favor of the

tter referrsd to will bo treated

treated i your Commni

rs,
&
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7 ADELAIDE STREET EAST,

TORONTO

HAMILTON LONDON OTTAWA

UNITED TYPEWRITER CO., LIMITED

and at

THE

The Writing-in-
Sight Typewriter

Will do your work 257/
to 509, faster than any
other writing machine.
Highest award ¢ Grand
Prize,” St. Louis Ex-
position, 1904.

99 ST. FRANCIS XAVIER STREET,

MONTREAL
8T. JOHN, N.B.
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REJECTING GOODS.

LEADING grocery broker, in conversation with The
A Grocer, gave expression to the following interest-
ing remarks : ‘I noticed a few weeks ago a very
strong and pertinent editorial in The Grocer on the sub-
ject of the habit of retailers returning jobbers’ draits,
and 1 am thoroughly convinced the jobbing trade ac-
knowledge the exposition of the cases as set forth by you
as being a timely and necessary one. While you were on
the subject I think it would have been very appropriate
had you referred also to the brokers’ and importers’ com-
plaints against the jobbing trade of Canada for similar
action. I feel sure I voice the feeling and opinion of my
fellow brokers when I say that we have as serious—if not
more serious—cause for complaint against the wholesale
grocery and jobbing trade, for their cavalier treatment
of our interests, than they have against their retail cus-
tomers. During the many years I have had the privilege
of doing business with Canadian houses, I have times out
of number suffered serious loss through the rejection of
goods bought by jobbers, and invariably for no just rea-
son. Goods sold by me on recognized trade standards
have on arrival at jobbers’ warehouses been either flatly
refused or held under storage and other expense, pending
the possible securing of a concession in price by the job-
ber. Krequently the cause of complaint was a trivial
one, sometimes so trivial that a similar complaint from
the jobber’s customer would have been turned down ‘sans
ceremonie,” and 1 think that your journal should be open
to a discussion of our position, and if the jobbing inter-
ests will consider the situation some amelioration of this
rejection of goods by them may result. It certainly
should receive a more appreciable consideration on their
part.”

The Grocer’s view of the position, as stated by the
broker in question, is that matters of this kind could be
satisfactorily arranged between the parties if due weight
were given by the importer to the position the broker is
placed in by having to make allowances for account of his
principals. Goods bought in good faith and on standards
that are accepted by the trade should not be thrown back.
The broker’s position is certainly an unenviable one in
cases where a line of goods is rejected, and an amicable
solving of the question should not be difficult.

CANNING TROUBLE.

The following copy of a circular letter issued by a
Baltimore packing company has been handed to us, and
is an instructive document as showing the American style
of drawing attention to the troubles :

“In the mythological gallery of gods sat Comus dis-
pensing mirth and joy to the gods of greater or less de-
gree, and unto his satellites as well. He is out of busi-
ness now, leaving no successor. KEvery packer in Mary-
land will swear he’s dead, for not one single little mirth,
nor a solitary lonesome joy has been theirs since the
puzzling, perplexting, provoking packing of tomatoes
began.

“‘From the time this plant was discovered by the Am-
erican Indian to the present hour, its capacity for shroud-
ing itself in mystery and concealing its real intentions
has never been measured. With equal facility it inspires
pleasure and creates pain, engenders hope and breeds des-
pair, fills expectation and causes miscalculation. Its
early stage holds one agape with anticipation and leaves
him aghast with disappointment. It is capricious, some-
times rushing on like a torrent, again it is like a stag-
nant pool. Whimsical, it fills the lap of earth with ex-
travagance and prodigality, or, becoming churlish, re.
fuses to yield an atom of fruit from its luxuriant vines.
Its weapons are doubt and assurance. The wielding of
one paralyzes, the other prostrates. C(‘areless and indii-
ferent, it neither condoles with the man who has dis-
posed of its fruit before the appearance of the blossom
upon its vines, nor rejoices with him who is content to
sell only at the time of harvest. Fach year its vagaries
differ. There be fat and lean years. In this year of grace
there is found *to be :;

‘‘An acreage shortage of 50 per cent.

‘A reduction in canneries equal to 30 per cent.

‘“The rotting on the vines by successive rains.
““Which will necessitate the jobber paying the full ‘cost
price per dozen tins and a little more, so that the office
boy will receive his weekly wage and likewise the man
who sweeps, dusts and washes the office windows.”’
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HOTEL DIRECTORY.

NEIL McCARNEY, Pror. W. 0. McOARNEY, MaNaasnr

THE PROVINCIAL

GANANOQUE, ONT
Ten First-class Sample Rooms.

LEaDING OoMMEROIAL HOTEL.
Located in Heart of Business Section.

HOTEL GRAND

O. F. BAKER, Pror.
First-class dation for O ial Men.

GALT, ONT

WINDSOR HOTEL, EMLIoN.

This House is pleasantly and conveniently located on the East Side of
Queen Street. The rooms are bright and cheerful. Every attention paid
toguests. Billiards and pool. Hotand cold water baths. A. MoNiocoL, Prop.

GEORGETOWN, DEMERARA,
TOWER HOTELr BRITISH GUIANA.

This first-class hotel is most conveniently situated in the coolest and healthiest
part of the city, within one minute from Post and Telegraph Offices, Tram Junction
and principal clubs. Five minutes from railway station and steamer stallings, and
near to all principal public buildings. Cool and lofty bedrooms. Spacious Dining
and Ladies' Rooms. Billiard Room. Electric light throughout.

VICTORIA LODGE

Mrs. J. F. SMITH, Proprietor. HAMILTON, BERMUDA
Opposite Victoria Park and Cedar Ave. Private board $12 to $14 per weck.

BOARD AND ROOM

“THE ARGYLE,”

Cedar Avenue, HAMILTON, BERMUDA
Also furnished cottages.

Mrs. FRASER
Terms moderate.

THE AMERICAN HOUSE

A. PASCHAL (Prop.) HAMILTON, BERMUDA
Centrally located. Open all the year round.

WOODSIDE BOARDING HOUSE

(CORNBR OF MAIN AND LAMAHA STREETS, GEORGETOWN, DEMERARA )

Cool and airy Bedrooms, Excellent Cuisine, Attendavce Qualified. Terms
%io((l:anl.a Electric Car Loop at gate of premises. Patronage Solicited. Manageress,
. CoTTAM.

WINTER RESORT QueeN's Park HoTEL.
PORT OF SPAIN, TRINIDAD, BW.L

J HN MCEWEN, Munager. For Rates, etc., apply Trinidad Shipping & Tradiug Co.,
29 Broadway, New York.

THE GRAND UNION
The most popular hotel in
OTTAWA, ONTARIO. James K. PaisLey, Prop.

@ THE TELEPHONE

Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near-
est office o

THE BELL TELEPHONE COMPANY OF CANADA
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TRADE INQUIRIES.

HI following inquiries for Cana-
dian trade have been received at

the Department of Trade und
Commerce, Ottawa. The names of the
firms making inquiries, with their ad-

dresses. may be obtained on application
to the Superintendent of (Commercial
Acencies, Department of Trade and Com-
Otlawa

A Burgundy firm dealing in wines
desires 1o ,w-f into communication with
(‘anadian trade.

894, A Freuch tirm in Cognac wauts
a good representative on e Canadian
market to sell its frst-class brandies.
A French champagne lirm wishes

merce,
39S,

Juu
sultable Canadian resident agent.

901, A well known firm 1 Concarucau
(France) wishes o dntroduce 1ts ali-
wientary products an Canada,

9u2. A Bordeaux firm exporting olive
oil desites to appoint an agent i Can-
ada. :

Y4 A Parisian  brush manutacturel
desires a valuable agent in the Canadian
market.

906. A scale manufacturer near Paris
walls lo be pul 1 toucn with Caladian
buyers.

908, A Parisian firm dealing in siph-
ous for soda water wisties o colre-
spoud with Cauadian buyers.

909. A French manufacturer would
sell his working stock and whole ma-
chinery i perlect  state, 1o Canadian

buyer, will take charge ol setling up.

PERSONAL MENTION.

Mr. A. B. Hardwicke, Canadian ageut
for Pyle’s Pearniue, 1s al present calllig

upon the trade in Montreal.

Mr. J. k. Millette, represeniing Ocean
Mills,  Montreal, reports good Lrade
from the Maritime Provincees.

Major Zeph. Hebert, of Hudon, Hebert
aays

& Ule., Montreal, IS Spund:n. d o
with his family at Bellevue, Lake St
Josepl, P.Q.

Wendel J. Hyatt of Leamington has

accepted a position as traveler with the
Port Hope Brewing Co. His route will
be from Toronto west.

Mr. John Horne, sales manager ol
Campbell Bros. & Wilson, Winmpeg, re-
turned early in the week from a pleasaui
holiday trip in the east.

J. W. Davey, Berlin, formerly in the
baker business, is traveling tor the Lake

Huron & Manitoba Milling Co., God-
erich, with territory in Northern and
Western Ontario.

Mr. John N. Creed, representing Thos.
J. Lipton, tea and coliee planter, is at
present in Montreal in the interests of
Lipton’s teas and coliees. Mr. Creed
will make a trip through Quebec.

Mr. Wm. C. Boyle, secretary-treasurer
the John L. Cassidy Co., Limited,
Montreal, is taking a ten days’ rest at
Cleveland, Lake Muskoka District, where
Mr. Boyle’s family are Summering.

Mr. J. A. Courtemanche, representing
Ocean Mills, manufacturers of ‘‘Chinese
Starch’ and other grocers’ specialties,
is making his regular (fip through
Western Ontario, and reports increased
business.

Mr. A. Suter, of Crossfield, Lampard,
Clark & Co., London and Colombo, who
bhas been in the New York branch dur-
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ing the past two months, is in Montreal
for a few days. Mr. Suter returns to
New York on Saturday.

Mr. C. P. Shinn, advertising manager
of the Tea and Cofiee Trade Journal,

New York, is visiting the leading trade
centres in Canada in the interest of his
paper. IHe was in Toronto this week
and is heading westward.

Mr. H. C. McGinnis, Icastern Ontario
representative of Chase & Sanborn,
Montreal, is at present in Royal Vie-
toria Hospital, having undergone an op-
eration for appendicitis. The Grocer
wishes him a speedy recovery.

Mr. Wm. Georgeson, member of the
firm of Codville & Co., of Winnipeg, re-
turned to that city last week from a
short business trip to Calgary and other

western towns. Mr. Georgeson was
much encouraged by the splendid crop
outlook.

Mr. K. B. Goodacre, of Watt, Scott

& Goodacre, Montreal, is back to busi-
ness alfter a two weeks' pleasant vaca-
tion at Lake Goumond, near Nominingue,
I’.Q., very much bronzed up and ruady,
indicating that the northern mountain
alr was fully taken advantage of.

Lou Chapman, traveler for T. Kinnear
& Co., wholesale grocers, i1oronto, Ior
about 20 years in Northern Ontario and
the Manitoulin Island, 1s now traveling
for the Davidson & Hay, Linnted, 1n
the same line of business.. lHe is suc-
ceeded by A. Jameson, formerly with
the Canada Biscuit Co.

Mr. S. S. Arnold, Manitoba, North-
west and B.C. representative oi R. Her-
ron & Co., Montreal, is at headquarters
this week. As usual, Mr. Arnold is full
of news and some new curiosities ga-
thered by him during his latest trip are
exhibited with pleasure. Business 1s re-
ported excellent and prospects cheering.

Mr. Thomas Upton, Hamilton, Ont.,
is a visitor to Montreal this week, mak-
ing a little excursion with several mem-
bers of his family. The Grocer did not
notice his gun, but that is presumably
taking a rest until the hunting season
opens. No better Nimrod than Thomas
Upton can be found, go one far and
wide.

Mr. K. K. Dodson has been appointed
agricultural superintendent to the Key-
stone Sugar Co., at Whitby. He is to
have active charge of the acreage, with
Mr. A. W. Jackson as his assistant.
Mr. Dodson was formerly connected with
the Wallaceburg Sugar Co., and should
therefore  prove a most desirable man
for the position.

R. McJannet has severed his connec-
tions with the Pilot Mound Grain Co.,
and has taken a position as purchasing
traveler with the Dunsieth Grain Co., ol
Winnipeg. His duties will commence
with that company about Sept. 15. J.
C. Stewart, who has been buying for
the Ogilvie Co., will take the posi-
tion previously occupied by R. McJan-
net.

Mr. B. Trudel, of L. Chaput, Fils &
Co.’s sampleroom stafi, has returned
irom a two weeks’ vacation spent with
a party of friends at their private lake
and fishing grounds at Lake Veillet,
north of Three Rivers, P.Q. A very
pleasant outing was spent in the wild,
and a good ruddy color put on by Mr.
Trudel, evidencing lots of outdoor en-
joyment.

Mr. Chas. E. Moyle, sales manager, k.
W. Gillett Co., Limited, Toronto, paid
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a call at the Montreal offices of The
Grocer last Friday. Mr. Moyle was re-
turning from a holiday trip to the Sa-
guenay and Quebec. In conversation
with The Grocer, Mr. Moyle stated that
the expansion of their bhusiness was ex-
ceeeding even their most sanguine ex-
pectations. The company’s exhibit of
their products at the Toronto I<xhibition
would this year be superior to anything
yet attempted by them.

Mr. John Carsley, president of the Ozo
Co., Limited, Montreal, is back from a

trip to KEngland. Mr. Carsley while
abroad on his vacation studied the lead-
ing I<nglish pickle industries, and his
acquired knowledge will be evident in
the superior quality of his company’s
pickles. A visit to the factory by The

Grocer this week showed the finest
quality of cucumbers possible to obtain,
all grown from special imported seed,
and this year’s output of the Ozo Co.
should do credit to the company and to
Canada.

Mr. John Everett, traveler in ISastern
Ontario for Christie, Brown Co., Limit-
ed, Toronto, who has been spending the
past three months ‘in Ingland, returned
to Toronto this week. Mr. and Mrs.
Iiverett arrived in Halifax last Tuesday,
and after spending a few days with
friends in that city took the western
journey in easy stages on account of
Mrs. Idverett’s health, which is not of
the best. During Mr. Everett’s stay in
Montreal he honored The Grocer with a
call. The holiday was a good one and
thoroughly enjoyed, though after an
absence of thirty-five years most of the
old friends had gone on their long
journey and the old landmarks had
changed or been removed in the progress
and growth of the old home. Mr.
Iiverett started out with renewed vigor
last Mondav, and his many friends in the
east will be pleased to see him on the
old stamping ground.

THE BACON SITUATION.

HI high prices of hogs which have
been ruling for some time are
having a somewhat serious effect

on the Canadian market for the dressed
product.

Farmers themselves are aware that
prices cannot maintain the present high
parity; these prices were attained to
attract to the market well-conditioned
hogs, the farmers being inclined to hold
back supplies. KFarmers, however, in or-
der to secure the advantage of present
prices, have been hastening hogs to the
packers before they were in proper con-
dition, having the eflect of materially
reducing the grading, and consequently
lowering the output of the best grades of
bacon and ham for the export trade.

The export market is of first impor-
tance, it has been gained upon superior-
ity, and only by keeping a high stand-
ard can it be held. The Danish and
English market prices have been main-
tained against those of American produc-
tions by force of quality alone.

The condition of the three centres of
Iuropean trade (Liverpool, London and
Southampton) is at present anything but
satisfactory. The cold storage ware-
houses are filled with low-grade Ameri-
can products, and their holders are ready
to rush the market at the first signs of
advance, so that the hope of the Cana-
dian exporter is in his ability to main-
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Sellersof Soap

A Limited Liability Company with capital of $200,000 in shares
of $50.00 has been formed to take over the business of Soap Manufac-
turing which has been carried on for many years by the firm of A,
Savage & Son. The business, however, remains under the same
management, the change being due principally to the desire of the sole
partner in the old firm to interest some of his employees in the business.

Besides this was the idea that the change offered an opportunity
to give to the trade a profit on all the Albert Soaps they handled.

While the wholesale price of Baby’s Own Soap has never been
changed since it was first offered to the trade, the retail price has been
constantly reduced. Seeking to profit by its well-known excellence, and
to draw trade for other lines, aggressive retailers have vied with
one another in bringing down its selling price until now the public can
buy it practically as cheap as the wholesaler.

The inevitable result is that many retailers object to sell it and
only the keen appreciation of users has enabled its sale to constantly
increase. To-day, twice the quantity is sold in Canada that was sold
five years ago.

A limited number of Albert Soap shares is being placed on the
market. By becoming shareholders in the Company retailers will share
in the manufacturer’s profit as well as their own. To give to all a good
chance of securing an allotment this stock will be reserved exclusively
for the Retail Soap Trade until Sept. 3oth; any stock left over then
will be offered to the public.

The face value of the shares is $50.00 and dividends will accrue
from the start. Similar concerns are earning very large dividends in
England and the United States, and shares bought a few years ago at
par are worth very much more now. It is hoped that the Soap trade in
Canada will avail themsclves of our offer and compl-t prospecius will
be mail- d on request.

L T 3B e S
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ALBERT SOAPS LIMITED

MONTREAL

MANUFACTURERS :
BABY’S OWN SOAP, QUEEN’S LAUNDRY BAR, MASTER MECHANICS  TAR,

ETC., ETC.

e

o bim A




THE CANADIAN GROCER September 1, 19056

S e e e s e e S e e e e e e e e e e e e e e e e R R R e e e e e R e e e e e e e e e e e e e e o

MINTO BROS., “Fiwure | |

It sounds rather funny and looks awful bad DIRECT TEA IMPORTERS AND BLENDERS
To belittle your Grocer, when writing an *““ad.”’

Why make such a holler, or raise such a cough,

Has something fallen? the sale dropped off ?

‘The Grocers are our friends and you never hear us raise a foolish kick or whine because the public demand from
the Grocer the best article for their money, KICK ! not us—We are too busy filling orders for Mela-Gama and Bulk, the
teas that are to-day attracting the attention of the consumer throughout Canada and United States. Instead, we thank y -
you for your liberal patronage, our prices are right, (QQuality the highest Standard, always the same—Have you tried our
teas —They are a trade-winner—Drop us a line for sample order, once a customer always one.

Remember when visiting the Exhibition “that the MELA GAMA EXHIBIT,” Manufacturers’ Building is the Grocers’

headquarters. Warehouse and 55 Front St. East, TORONTO, CANADA 3 L4

Showrooms:
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Borden’s Exhibit

at the Toronto Exhibition is a revelation to all visitors. 3

“Eagle’” Brand e “Peerless” Brand
Evaporated Cream

+44
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Condensed Milk

are an exhibit in every first class grocery, because they show the

dealer the best prefit, and give consumer best satisfaction.

William H. Dunn, Montreal

JOS. IRVING, 92 Wellesley 8t.,, TORONTO 8cott, Bathgate & Co., Winnipeg, Man.
8halicross, Macaulay & Co., Victoria and Vancouver, B.C.

R M BT S

Erb & Rankin, Halifax. N.S.
W. 8. Clawson & Co., 8t. John, N.B.

B

Announcement

We beg to announce to the Grocers of Canada that owing to
the rapid increase of our business and the large and increasing
demand for Walker Bin Fixtures we have found it necessary to
add to our factory facilities and have purchased a larger and
better equipped plant in the Town of Berlin, where, with the
most modern machinery, experienced workmen and every facility
necessary to our special line of manufacture, we will be able to give
more prompt attention than heretofore to all orders for Modern

Grocery Store Fixtures.

Write for illustrated booklet of Walker Bins.

The Walker Pivoted Bin and Store Fixture Co.

/ Head Office: 516 Board of Trade, TORONTO, ONTARIO
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tain quality, and so keep his price on a
paying basis.

The U.S. packers, to a large extent,
are the makers of the farmers’ prices;
the farmer consequently markets his
hogs as soon as ever it reaches their
limit, without regard to the high stand-
ard of condition ruling in Canadian
markets, the result being that the Am-
erican export products cannot be com-
pared with Canadian, which has been
able to lead the market by irom three to
four shillings per cwt.

The market is at present very un-
steady, a drop of three shillings has
iust been cabled, which will have the ei-
ject of still further loading cold storage.
What is expected by experienced export-
ers is that markets will firm up to a
steady basis, and maintain themselves
until the opening of the Autumn season.
Quotations at Liverpool at time of going
to press are: Canadian (Wiltshire) bacon,
60 to 63s. Hams, 53s.

HINTS TO BUYERS.

A record sale was made by White &
(‘0., Limited, Toronto, on a car of Cali-
fornia  peaches, pears, plums and
grapes this week, at their auction, the
car grossing $1,875—the highest ever ob-
tained on a single car at one sale in
Toronto.

E. L. Jemmelt, Beamsville, wishes to
advise the trade that his ‘“‘Crown
Brand’’ peaches will be graded into three
classes—‘‘Select,”” No. 1 and 2; that a
guarantee will be placed in every basket
shipped as ‘‘Crown Brand,” and that the
peaches will be of uniform size.

White & Co., Limited, Toronto, re-
received their first consignment of Al-
meria grapes in barrels. The fruit was
exceptionally well colored for so early.

Many of our bhest city retail grocers
now keep a few packets of Wilson’s fly
pads on their counters, where they may
be seen by customers. Frequent and
profitable sales are made in this way
with little expenditure of time upon the
part of the stafi.

Laporte, Martin & Cie. call buyers’ at-
tention to the prominent firms repre-
sented by them in Canada. All these
firms are in the front rank in their sev-
eral specialties, and the success report-
ed by Laporte, Martin & Cie. would in-
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dicate appreciation on part of the trade.

Bailey’s ‘‘Extract of Clams’ are a
good line with Jason S. (reed, Board
of Trade, Montreal. This Boston deli-
cacy, so well known in the United
States, is meeting with good sale by the
best grocers.

White & C(o., Limited, Toronto, re-
ceived 1,000 crates Denia onions this
week—50-1h. crates. California fruit is
meeting with great sales in Toronto
owing to the scarcity of good local
peaches. Niagara  peaches, however,
should be in in fair quantities this com-
ing week.

CANADIAN PRODUCT IN BRITAIN.

ROF. H. H. DEAN, of the Ontario
Agricultural College, returned from
some of the leading dairy centres

of Great Britain, Ireland and Northern
Europe on Saturday, after an absence of
about two months. He briefly reports
as follows:

(1) The trade in Great Britain is very
favorably disposed towards Canadian
butter. It is arriving in better condi
tion than it has ever done before. While
preservatives are not in favor, if butter
can be landed in good condition without
them, the trade is agreed that some
form of preservative is necessary in or-
der to have saltless butter hold its
flavor. The only fear is that too much
may be added by the Canadian maker,
thus causing trouble to the dealer if it
contain over one-half per cent. of bor-
acic acid, the maximum allowed in Brit-
ish markets. Tlere is likely to be a
good demand for Canadian butter for
some time to come—at least until the
Russo-Japanese war concludes and fon
some time thereafter.

(2) The trade is indifferent on the
question of cool-curing and paraflining
cheese.

(3) The best Canadian Cheddar cheese
is equal to the best knglish and Scotch

Cheddars, but does not bring the same

price, largely because of prejudice in
favor of home goods. Not all English
Cheddars are first-class by any means.
Possibly a larger percentage of them are
of first quality than is the case with
(‘anadian, because the climatic condi-
tions are more favorable in Great Bri-
tain to the making of fine cheese. The

best (‘anadian butter -is probably equal
to the best Danish butter when first
made, but owing to the greater distance
and longer time required to reach the
market, it is not so good when deliver-
ed. It also lacks the uniformity which
is so characteristic of Danish butter.
This uniformity is the result of uniform
methods of manuiacture and the adop-
tion of pasteurization and pure cultures
in making it.

(4) Co-operative cow-testing societies
among the Danish farmers are doing
much to improve the dairy stock This
plan is also being adopted by the Scotch
dairymen. The expense is not very
great and is borne by the farmers inter-
ested. This is probably one of the most
important steps taken by the Danish
dairymen during the past ten years to
improve their dairy stock. Some of the
prominent men are advising the introduc-
tion of Jersey blood to improve the
richness of the Danish cow’s milk. An
interesting experiment is now under
way to test the advisability ol this step
They expect to have results in eight o
ten years which will guide the farmers
on this point.

(5) The Kuropean agricultural colleges,
dairy schools and experimental stations
are doing good work for the Kuropean
farmer. As a rule they are on a much
smaller scale than the one at Guelph
The Ontario Agricultural College sufiers
nothing by comparison with the best
uropean institutions doing similai
work.

In all the British markets he found
a growing disposition to treat Canadian
food products very favorably. This is a
feeling which should be fostered in every
possible way. 3

GOLD STANDARD VS RED FEATHER

“‘Baseball is red hot in the great lit
tle city of Calgary. The Codville
Smith Co., Limited, heretofore have had
an invincible team; they call themselves
the ‘Gold Standard,” scooping every
thing that came along, but they tackled
the ‘Red Feather’ team of James Tur-
ner & ('o., and met corkers. They were
beaten so easily they did not know
what was the matter until it was all
over; and now the ‘Red Feather’ people
are happy.”

S8amples and prices from

H. GILBERT NOBBS,
496 SPADINA AVE., TORONTO

JUST— HOLBROOK'S SAUCE.
JUST—THE BEST.

Sleanas
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N.B. Markets.

St. John, N.B., Aug. 28, "1905.

‘Nf]lll.li business is reported fair,
there is no disguising the fact
that the feeling amongst the

trade is difierent from a vear ago. With

sugar continually dropping and flour,
that is Ontario grades, off say $1.40 in
six months—the largei part of this de-
¢line being in the last three—it is not
surprising there is somewhat of a de-
pressed feeling, and there is little to
ofiset this condition. The lines which
have advanced, as fish, pork, lard and
dairy products, being not largely
stocked.

Spice At this season has good atfen-
tion. Pepper and cloves are rather
higher. Nutmegs keep very low. In rice
yather higher prices are asked. (Cream
of tartar, which is perhaps the most
changeable line in the grocery bhusiness,
while low, is held more firmly.

With this week the general Saturday
hali-holiday stops. The wholesale gro-
cers, however, continue it right through
the year. :

0Qil- There is inereased consumption
of burning oil. Now is the season prices
are likely to advance. Market is report-
ed firmer; outside buyers have largely
hought their Winter’s supply at the ex-
treme low prices which have ruled. The
city retailers, depending on the tank
wagon, do not as a rule carry stock, and
cannot buy ahead. In Linseed oil, low
prices rule. Turpentine, which has heen
high right through the season, is easler.

Lubricating oils have rather light sale.

In cod oil there are fair receipts; price

is rather low.

Salt- Tn Liverpool eoarse salt a fur-
ther cargo is due in two weeks; huyers,
however, have orders placed for ship-
ment from ship’s side, this meaning
quite a saving. There has been a good
demand. Prices are firmly held. In fine
salt, Canadian has the market; sales are
rather quiet.

Canned Goods—While the association
has lead to better profits the situation
is not altogether satisfactory. Several
lines of new goods, as peas, bheans,
strawberries and raspberries have heen
received. Peas, which have bheen ruling
low, are likely to be quoted higher.
(‘orn and tomatoes are acarce and, par-
ticularly for tomatoes, full prices are
asked. New Spring salmon has come to
hand followed by a drop in price. Meats
are unchanged. Lobsters, extreme. Gal.
apples are dull, with prices low. Oysters
are firmly held; this is not, however, a
large market. Fruits unchanged. Scal-
lops are scarce. Domestic sardines are
a fair pack so far. Tladdies short. Tt
is early yet to give report on Kippers.

Green Fruit - Bananas are held quite
firm. American apples gre still being
sold. some domestic now coming in,
with best grades quite high. Apples and
plums are each a short crop. In plums,
Ontarios are being freely received. Pears
are high, except Californian stock; those
received are small and for this reason
have but a fair sale. Peaches are high.
Oranges are extreme in price, and the
same is true of lemons. Tomatoes are
still high.

Dried Fruits —California  prunes,
peaches and apricots have so far ad-
vanced that those who have not hought
are inclined to take their chances bhuying
later. Currants are of interest. Quite
a quantity of old goods, both bulk and
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packages, have been bought. New goods
for import are about half-cent higher
than last year. Rather more Valencia
raisins are being bought than usdal, as
they are low and the outlook in other
grades will be high. Dates, figs and
peels will show little change. IKvaporat-
ed apples are rather higher. The out-
look is for full figures. Owing to the
high price there is some inquiry for
dried apples. Onions are higher.

Sugar— The slieht advance of five eents
which threw out a hope to the trade
that better things were in store, has
been followed by a decline of ten cents,
and market is again depressed. Stocks
are light.

Molasses--There have heen two car-
goes of Porto Rico landed this week.
There is now quite a large stock held.
It is, however, in few hands and prices
are well maintained; stock of choice
Barbadoes is not large; there is a fair
stock of fancy.

Fish— There is little in fresh fish. Shad
should be here, but there are none.
Pickled shad, perhaps our best . pickled
fish, has this last year or two heen so
high as to be almost out of reach. Dry
fish is still extremely high, while pickled
herring are perhaps slightly easier;
prices are high. Smoked herring is he-
ginning to follow the other lines, being
low, yet firm.

Flour, Feed and Meal - Dealers are
much displeased at the rapid decline of
Ontario; they feel the millers are not
selling any more flour, and are prevent-
ing those who hold stocks clearing them
up. One thirty is now the difference he-
tween Manitoba and Ontario; this is out
of reason and lower Manitoba flour is
expected. Cornmeal in unchanged. Oat-
meal is unchanged; millers prices slight-
ly lower. Local prices have heen low—
market overstocked. Beans are easier;
some quite low prices for future are
quoted.

A MODEL FOOD LAW.

The general food law of Porto Rico is
one of the most ‘“‘up-to-date’’ of those
to which the United States Department
of Agriculture has been giving its pater-
nal attention. ‘‘No article of food,
drink, drug, etc., can be sold or offered
for sale in Porto Rico, nor can it bhe
stored or exposed for sale therein or be
transported in or into said island with
the purpose of storing, selling, exposing,
or offering it for sale in the same, if it
be adulterated or mishranded within the
meaning of these terms as defined there-
in.”” The standards for butter and cheese
are given, also cocoa and coffee; the
latter must not contain less than 0.65
per cent. of caflein, or more than 5 per
cent. of ash or 14 per cent. of water. If
it is roasted, it must contain not less
than 0.65 per cent. of caffein, 25 per
cent. of extract soluble in bhoiling water,
not more than 5.25 per cent. of ash, or
4 per cent. of water. Coffee substitutes
must be branded in letters not less than
half an inch in height, with expressions,
coffee with chicory, coffee with hedionda,
etc., according to the nature of the mix-
ture. The law also specifies what con-
stitutes adulteration in flour, jellies,
Jams, preserves, juices, honey, lard, con-
dg:nsed milk or cream, molasses, oilve
oil, sugar, tea, vinegar; and defines pre-
servatives and names those permissible
in food provided their presence is in-
dicated by the label.
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NATIONAL C. R. CO.’S WORKS.

EMARKABLIE as an-instance of
{ neighborly spirit between the peo-
ple of two cities, and as an ex-
ample of the willingness of modern
manufacturers to learn from the success
of others, was the visit to Dayton re-
cently of 1,000 employes of the Procter
& Gamble C(Co., of Cincinnati. They
came to visit the model factory of the
National Cash Register Co. and to learn
something of the novel methods in vogue
there. The N.C.R. Co. gave a dinner to
the visiting workers and their wives and
children, over 1,500 people in all.

Celebrate Profit-Sharing.

The visit of the Cincinnati workers
was a part of the celebration of the
thirty-seventh semi-annual profit-sharing
of the Procter & Gamble Co. Twice
each year this concern divides among its
workers a share of the profits which
their work has created. At the time of
the distribution of these dividends a
celebration is always held. In Winter
this takes the form of a mass meeting,
and in Summer an excursion is arranged
to some nearby place of interest, the
visit to Dayton combining the features
of a pleasure outing and an educational
trip.

Came on Special Trains.

The excursionists came to Dayton in
two special trains over the Big Four
and the C.H. & D. From the station
they were taken in special cars to the
N.C.R. factory, where elabhorate pre
parations had been made for their enter
tainment. For an hour and a half pa:
ties of the visitors, in charge of one
hundred special guides, were conducted
through the big factory and its extensive
grounds, studying the methods of manu-
facture and the Welfare Work in vogue
there. The visitors were much interest-
ed in landscape gardening, their own
factory buildings being surrounded with
lawns and gardens and overgrown with
luxuriant vines. The bathrooms main-
tained by the Dayton Co. for its em-
ployes were another attraction for the
soap-makers.

After the inspection of the factory, the
visitors were entertained at an illustrat-
ed stereopticon lecture in Welfare Hall,
the factory dining room, where each day
luncheon is served to 1,000 men and
women.

Dinner Served to Visitors.

Following the lecture, dinner was serv-
ed to the 1,500 visitors. An elaborate
menu had heen prepared on short notice.
The dinner was prepared and served hy
the Domestic FKconomy Department of
the big Dayton factory. This depart-
ment has charge of serving luncheon to
the emploves.

Dinner over, the Cincinnati visitors
made a trip to the Dayton Soldiers’
Home and other places of interest about
the city. They returned to Cincinnati
late in the afternoon.

Commenting upon the success of the
excursion, Mr. W. H. Garrison of the
Cincinnati concern, said: “‘Our visit to
Dayton and Dayton’s leading factory
has been most profitable for our em-
ployes. They have had a chance to
study new methods which enable them
to do bhetter work on their return. We
hope the Dayton people will send some
of their employes to visit us and make a
study of the methods in vogue at our
plant.”
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% 'govler. 8. F, & Co

Baking Powder.

Gulet.t. EW, Co ., Toronto.
Bro ilton

Malden J. H 'Montreal.
McLaren's, W. D., Montreal.

Biscuits, Cqufoaionny. Eec.
Christie, Brown & Co., Toronto.
Colson, C. E.. & Son, Montreal.
Cowan Co., Toronto.
Greig, l(uberl Co., Toronto.
Hunt, Harry W., Toronto.
Lamont, Corliss & Co., Montreal.
McLauchlan, Sons & Lo Owen Sound.
Mooney Biscuit & Candy Co., Stratford
Mott, John P., & Co., Halifax, N.8.
National Licorice Oo Brooklyn, N.Y.
Rose & Laflamme, Mum,reul
Stewart Co , Torounto.

Brooms and Brushes.
Lind, kemgnn & Co., London, Ont.

heese Cabinets. ;
Walker Pivoted Bin and Store Fixture
, Toronto.
Canned Goods.
Balfour & Co., Hamilton.
Bloomfield Pa(.klng Co., Bloomfield, Ont
Canadian Canners, Lmnled Hamilton.
Frankford Canning and Packing Co.,
Frankford, Ont.
Old Humeal.ead Cauning Co.,Picton, Ont.

Cash Re, (v
National’ Cash Reglnl.erCO Dayton, O.
era. . Bec.
erican Tobacco Co., Montreal.

Canada Cigar Co., l.omlon Ont.
Emj reTobwcobo Montreal.
Mc D, tOo G w. Scot.
Payne, J ﬁmw. Gnnby.
Tuckett, Geo. K., & Son Oo.. Bunut,on
Clothes Lines i
Hamilton, (,otmn Co., Hamilton.
Cocoanut.
Downey, W. P., Montreal.

Cocoas and L X
Baker, Walter & Co., Dorchester, Mass.
Cowan Co., Toronto.
Klaus—Rose & Laﬂummc. Montreal.
Lowney, Walter M. Co., Boston, Mags.
Mott, John P., & Co., Halifax, N.b.
Tlppet.. VW & Co., 'Montreal.
Vnnﬂouun 's—J. L. Watt & Scott, Toronto

Dun & M€Leod Hamilton.

Concentrated Lye.
Glllel.t; E.ﬁw Co., Toronw

Conduud Milk and Crea
Borden’s—Wm. H. Dunn, Hontreal
Ewing, S. H. & Sons, Montreal.

Truro Condensed Milk and Canning Oo.,

Truro, N.8.
Consulting ists.
Kaufmann, W. P., Toronto.

Crockery, Glassware and Pottery.
Campbell's, R., Sons, Hamilton, Ont.
Barnard & Holland, Montreal.
Foster Pottery Co., Hllulllun
Gowans, Kent & Oo., Torunto
Lucas, Steele & Bristol, Hamilton.

Dairy Pb'aduu and Provisions
Bams Mfg. Co., Toronto.
Clark, Win. Montrenl
Fairbank, {ﬁ . .40 Montreal.
Y earmn. W , Hamilton.

lmpeml Cheese Co..

'1‘
McLean, J. A Produce Co., Toronto.
Park, Blackwell Co., Toronto.
Rutherford, Marshall & Co., Tomnto.
Ryan, Wm., & Co., Toronto.

Accountants and Auditors.
Adam, Geo., & Co.

Adams, E. E
Adawsou, 9

American ‘T'obacco Co.
Baker, Walte. & Co.
Baltour & Co. .

Barnard & Hollar

Mfg. Co .
Bell Telephone Co
Bickle, John W, &
Biermaun,

Black Bros. & Co. .
Bloomfield Pwkmu Go
Blue Ribbon Tea....
Boyd, Thos., & Co...

Wit O A )
EOEE Rl

tre6t’s ccooepecien .

Cameron, J. McA ....
Campbell’s, R.. Sons

Canada Clnr 68
Canada Paj 7
Canada BI& R,eﬂmna Oo 5 . 63
Canadian ners, Limited.. .39

Canadian Press Clipping Bureau
inside buk cover
Canadian Shreddad Wheat Co 63
Caj anufacturing Co . 5
LCarman, Joseph......... 2
Ceylon Tea Association. .
Chaput, L., Fllsg Ole ..............
Christie, Brown h Oo outside front cover
Church & Dwight. ..ipside front cov:g

CLASSIFIED LIST OF

Financial Institutions & Insurance
Bradstreet Co.

isk.
Bickle, John W., & Greening, Hamilton.
Black Bmc, & Co., ax.

James, F. T., Co., Toronto.

l"wclﬁ( ‘Jellmn( 0. , New York.

Sloan, John & Co., Toronto.

Turner, James, & Co.. Hamilton.
Wmmpeg Fish Co., Wmmpeu. Man.
Tippet, A. P.. & Co.. Montreal.

White & Co., Toronto.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Greig, Robt. Co., Toronto.

Fly Pads and Paper.
Kay Bros., Limited, Stockport. Eng.
Wilson, Archdale, Hamilton, Ont.

For I s

Blemlnn , & Co., Cardiff, Wales.
t‘{el"l' B., & Co., London, Euu

Thos., & Co., anerpoo

Cm hu)n. Aleumler. Liver ol Enx.

Griffin & Culverwell, Bristol, Enx

Hall, R. C., & Co., London En

Lethem, John, & "Sons, Leith, Sc:ot.lnml

Little, GGeo., Manchester, Eng.

Marshall, James, Aberdeen. Swtlnml

Meeker, George R., , London, W.C.

Neubeck & Schi 1mann. Hu.l.uhurg. Ger.

Salter & Stokes, London, En,

Scott, David, lCo leerpoo Eu

“!uwerbm,ls A. E., hCo Lomlon. Eng.

Whiteley, Muir & Co.. Luerpool Eng.

Wickes, Hamilton, & Co., London, Enm

Fruits— Dried, Green, and
Adams, E. E.| Leamington, Ont.
Dawson Commission Co,, Toronto.
Dlsl.nbulornco Toronto.

Gibb, W. ,uéo Hamilton.
James, F. T., . Toronto.
Jemmett, E. L ‘Beamsville, Ont.
McWilliam & Everist, Toronto.
Psimenos, Th. J., London, Eng.
Rattray, D., & Sons. Montreal.
Roblnmu [ E., Ingersoll.
Smith, E. D, Winona, Ont.
Smith, Tum Toronto.

Stringer, W. B.. & Co., Toronto.
Tippet, A. P., & Co., "Montreal.
Walker, Hugh, & Son, Guelph.
Wnnen Bros. & Co., Toronto.
White & Oo., Toronto.

Gelatine.
Cox, J. & G., Edinburgh, Scotland.
Tippet, Arthur P., & Co., Toronto.
Grain, Flours and Cereals.
Canadian Shredded Wheat Co., Niagara.
Eby, Blain Co., Toronto.
Fronumu. Cerea Co., Kingston.
Greig, Robert, Co., Toronto.
Kinnear, Thos., & Co., Toronto.
Lake Huron &- Manitoba Milling Co.,
eri

Wholesale.
Balfour & Co., Hamilton.
Chaput, L., Fils & Cie., Montreal.
Dawidson & Hay, Toronto.
Eby, Blain Co., Toronto.
Hudon, Hebert & Cie., Montreal.
Gillard, W. H., & Co., ‘Hamilton.
Kinnear, T., & Co., Toronto.
Lucas, Steele & Bmwl Hamilton.
Turner, James, & Co., Hamilton.
Sloan, John, & Co., Toronto.
Warren Bros. & Co., Torouto.

Grocers’ Grinding and Packing
Machinery-
Enterprise Mfg. Co., Philadelphia, Pa.

Coles Mtg. Co., Phlhdelphm. Pa.
Grocers hngmeenng Co., London, Eng.

ADVERTISEMENTS.

Hides, Skins. El
Page, C. 8., ume Park, Vt.

House Insect Destrove
Oommon Sense Mfg. Co Turonw
Infants’ Foods.
Keen, Rohunon & Co., London, Eng
Interior Store Fixtures, Trucks. etc.
Fletcher Mfg. Co., Toronto
Walker Pivoted Bin and sStore Fixture
Co., Toronto.
Jams, Jellies,
Batger's “Rose & Laﬂamme, Montreal.
(ireig, Robert, Co., Toronto.
Kkovah Jellies — Suuhﬂa & Bingham,
Toronto.
Lipton's—Creed, J. S., Halifax, N.S.
Smith, E. D., Wlnons, Ont.
Southwell's— Frank \hgor&.(_,o Montreal
Upton, Thos., &Oo Hamilton.
Knife Grinder:

Ontario Supply ( 0., Owen Sound.

Manwu adum:'dmﬁ Brokers and
Coms: - mission M,

Adam, Geo., & Co., Wmulp\g, Man.
Adamson, J. T. , Montreal.
Balugn& anm, Works Co., Barbadoes,

Cameron, J. McA., Vancouver, B.C.

Carman, Joseph, Wmmpeg Man.

Clift, Thos. B., St. John's, N.F.

Dawson Commission Co., Toronto.

Dingle &. Stewart, Winni

Dunn, Wm. H., Mont.re and Toronto.

Gorham_J. W., & Co.. Halifax N.S.
Hughes, A J., Montreal.

hyle. 0. Turunto

I R ld tw Co., Toronto.
.awson. mn ioni

Leake, J \\f Scarbo r&;:u
Mason & Hic h:y. Wi mmptg

McPhie, Norman D., Hamilton, Ont.
Millman, W. H., & Sons, Toronto.

N mholnon & Bain, Wmmpag

Ni , Bain & J Calgary.
Patrick, W. G., & Co., Toronto.
Radlu»r & Janion, Vluom\ and Van

couver, B.C.

Rattray, D., & Sons, Montreal.
Rutherford, Marshall & Co., Toronto.
Ryan, Wm., Co., Toronto.

Stevens, H. J., ‘Montreal.

Thomson & \lnlhwxmn Glasgow, Scot.
Tivpet, A. P. & Co., Moutreal.
Tucker, E. St. G., Halifax, N.S.
Vancouver Warehouses Limited, Van-

couver, B.C.

Watson, Boyd & Co., Trinidad, B.W. L
Watson, Stuart, Winnipeg, Man.
Watt, J. L., & Scott, Torgnw."

Wilson G i Co.. Man.
Mince Meat

Bates Mfg. Co., Toronto.

Wethey J. H., St. Catharines.
Oils.

Queen City 0il Co., Toronto.
0il T

Bowser. S. F,& Co., Toronto

Hec.
Allison Ooupon Oo., Indianapolis, Ind.

Mathieu, J. L., Co., Sherbrooke, Que.
Pickles, Sauces, Relishes, Eic.
Cupsmu Mig. Co Toronto.
Hemnz, H. J., Pltuburg. Pa.
Holbrook&Co London, Eng.
Lyv.le T. A 00 'l'oronbo
Rose & L Mountreal

—
Suu.on. G. F., Sons & Co., London, Eug.
Tippet, Arthur P., & Co., "Toronto.

Polishes — Metal.
Oakey, John, & Sons, London, Eng

INDEX TO ADVERTISERS.

Distributors Co ..

Douglas, J. M., & D18
Douglas & Rsu.hl! 30
Downey, w P.. 57
Duncan 7
Dunn, Wm. . 2
Eby. Blain Co ............ 19
Edwardsburg Starch Co. voe

Kmpire Tobacco Co..
Enterprise Mfg. Co
hwing, 8. H. & A. S,
Ewiug, 8. H.. & Sou g
Fairbank, N. K. OB osevas
Fearwau, F. W.. Co
Fletcher Mfg. ( b Ces -
Foster Pottery Co..
Frankford Cannmu & Pmkmg Co.
Frontenac Cereal
Gibb, W. A, 00
Gillard, W. H.,
Glllett, E. - W., Uu Ltd
Gray, Young &. Swlmg Go.
Grocers Euxmeenng Co .

8L $a~.8u

-
]

Gorham, J. W., 2
Gowans, Kent & Oo. “outside back uon.r
Greig, Bob., 00 ... vvnnoricivovane
an & Oulverwell . v :‘xl
Grimm Mfg. Co...... e
Hall, R. C., & Co . 51
Hamilton botlon( .47
einz, H. J., Co.. R
Holbrook & Co e
Hotel Directory.. .38
Hugdon, Hebert & Cie .41
Hugh @ ooevoses sl
Hunt, ury W. . . 58

..'I_'nen.'rho-. tco
(yle, O. B ... .......

uuu bnlmlnaOo 5 Robinson. 0. E. ...
wbl.l.m'pnut - J Rose & Laflamme. .. 4,18, 70

Lamont, wrlnud& TSR R TR, dﬁ
Lawson, p
hemlnzm 5
Legal Cards........ .3
Lethem, John, & Sons. 5l
Little, Geo........... . 51
L. B. Slot Machine Co. 42

Lowaey, Walter M. Co. .
Lucas, Steele & Bristol
Lytle. T A..Co
McDougall, D., & Co o
McLaren's Cooks' Friend Bsk
Powder ek outside buk cover

McLean, J. uce Co..

McLauchlan & SoD8 00 ...cvv venrnrns 4
McWilllam & Kverist ... - 54
Mackay, Dr.... oo tocccosconstonsal 2
MacLaren s Imperial Cheese Co ...... 16

Marsh: b . :
MSABION, Fdi, Q0. . .. .. vovsssussarcin 10
Meeker, G. R.. & Co..... H 53
Millman, W. H., & Sons..
Minto Bros

Mooney Biscuit and Onndy (Jo -
Morse Bros.... 2
Mott, John P., & Co .. o)
National Cash Register Co ........... 65
National Licorice Co . mnde front cuve{

Neubeck & Schipmann. ..............
Nicholson, Bain & Johnston. ’
Nicholson & Bain

Onkam.lohn &Sons.........000en
Basket Co, ..

0ld Homestead Cann g Co
Ontario Supply Co..
Pacific Selling Co...
Park, Blackwell Co
Patrick, W. G., & Co.
Payne, J. Bruce......
Psimenos, Th. J .
Queen City Oil Oo..
Radiger & Janion .

Rattray, D., & Sons .
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ishes—Stove.
James' Dome, W. (. A Lambe & Co,
Toronto.
Morse Bros., Canton, Mass.
Refined Cider.
usou. W. H., Co., TiLsouourg, Out.

Cau&h.m Salt Co., Windsor, Ont

Domnuuu Salt \;em) Loadon, Ont

Gray, Young & Sparling, Wingham, Ont

Toronto Salt Works, Toronto

Verret, Stewart, & Co. Montreal
Soap.

Albert Soap Co., Montreal

Duncan, Co., Montreal

Fairbaoks, N. K., Co., Montreal

’l‘;x’ppel A. P, & Co., Montreal

arren Bros.. & Co., Toronto

Soda— Baking.

Church & D\n,’hl Montreal

rck.
Brantford Starch Works, Brantford
Edwardsburg Starch Co., Cardinal, Ont
Maiden, J. H.. Montreal
St. Lawrence Starch Co., Port Credit

Stationery.
Weese, (i7 A., & Son, Toronto

Sugars, Svrups and Molasses.
Canada Sugar Refining Co., Montreal
Dominion Molasses Co., Halifax, N.>
Edwardsburg Starch (,o Cardinal, Uut
Grimm Mfg. Co., Montreal.

Imperial Maple Symp~Ruae & Latlamwe
Montreal.

Rattray, D., & Sons, Montreal

** Sugars " Limited, Montreal.

Warren Bros. & Co., Toronto.

Teas, Coffees, and Spices.
Balfour !Cu Hauullgn
Blue Ribbon Tea Co., Torouto.
Braid, Wm., & Co., Vancouver, B.C
Capstan Mfg. Co., Toronto.
Ceylon Tea ers’ Ass'n.
Creed, J. S., Halifax, N.S
Davidson & Hay, Teronto.
Eby, Blain Co., Toronto.
Ewing, S. H. & A. 8., Moutreal.
Ewing, S. H & Sous, Montreal.
Gillard, W. H., & Co., Hamilton.
Japan Tea Traders’ Assn.
Kinnear, T., & Co., Toronto.
Lumsden Bros., Hamilton.
Marceau, E. D., Moutreal
Minto Bros., Toronto
Salada Tea Co., Montreal and Torouto
Sloan, John & Co., Toronto
Standard Spice Mills; Hamilton
w 08., & Co., Montreal.
Warren Bros.. Toronto
Tzle hones.
Telephone Co. of Canada.
Iypmrm
Vl nited Typewriter Co., Toronto.
¥ rs.
m. W. H., Co., Tillsonburg.
Washing Compound.
Douglas, J. M., & Co., Montreal.
Gillett, E. W. Co., Torouto.

Wines and Liguors, etc.
Bates Mig. Co.| Torumu Out

Woodenware.
Woods, Walter, & Co., Hamilton.
Wru)ns Paper Bags, Etc

a Paper Co.. Toronto.
Douglas & Ratcliff, Torouto

Yeast-
Gillett, E. W, Co.. Torontn
Hawmilton Yeast Co., Hamilton
Lumsden Bros., Hanulton

Rutherford, Marshall t  BRERSe 3
Ryan. Wm.. Co 53
St. Lawrence Starch bo ............ 2

“"Salada” Tea Co .
Salter & Stokes .
Scott, David, & Co.
Sloan, John, & Co.
Smith, E.D......
Swith & Schipper
Smith, Tom ..... ;
Southwell & Co. ....
Sowerbutts, A. E., & Co........
Standard Spice Mills..

Stevens, H. J........
Stewart Co.
Stringer, W.
““Sugars” Limited .
Sutcliffe & Bm‘ham
Sutton, G. F., SonltCo

Thomson & Mathieson ...

rippet, Arthur P., & Co ..

Toledo Compuuug Sule Co . 45
Toronto Snlr. orks 51
Truro C d Milk . 34
Tucker, E. St. G............ 2
l‘ucxeu Geo. K., & Sou Lo. . 67
Turner. James. & Co acas I
Upton, Tl BOE .....0coociocciive 17
Vancouver Wu.rehuusus Limited 2
Verret, Stewart & . 3
Walker, Hugh, & Son 56

Walker Pivoted Bin and swre Fix-
L R . 26, 58
Warren Bros. & Co.. - 30
Watson, Stuart....... .« 2
J. 62
2

Whiteley, Muir & Co.
ggckes. Hamilton, & Co..
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Special prices now offering on

all kinds
IN STORE . ..

Norwegian WRAPPING
Smoked Sardines | PA PER S

1's and Keys (100 tins)

Established in 1842

Klaus Andersens A CHANCE
: ENKE : To secure D. & R.
Stavanger, Norway SUPERIOR  WRAPPINGS and

LIGHTNING SERVICE at

REDUCED PRICES FOR THE PRESENT.

The finest fish in the market.
Try a case with your next order.

L. CHAPUT, FILS & CIE

Agents DOUGLAS & RATCLIFF, Linitei
TORUNTO.
Scales Brass Scoops

Steel Scoops Candy Show Pans
Glass Show Bottles
Peanut and Coffee Roasters
Peanut Warmers

SODA FOUNTAINS

Syrups and Fountain Requisites Paper Julep Straws
Bakers’ and Confectioners’ Supplies
Wire and Metal Furniture for Cafes, Etc.

FLETCHER MFQG. Co.

Send for Gatgmieguo 440 and 442 Yonge St., TORONTO
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President :

JOHN BAYNE MACLEAN,
Montreal.
"re MacLean Pablishing Co.
Limited
Publishers of Trad Newspapers which circulate in
the Provinces of Bietish Columbia, Northwest Terri-

tories, Manitoba, Ontario, Quebec, Nova Scotia,
New Brunswick, P.E. Island, Newfoundland and

abroad.
OFFICES
CANADA—
MONTREAL - - - 232 McGill Street.
Telephone Main 1255.
TORONTO - = = = 10 Front Street East.
l'de')houe Main 2701.
WINNIPEG - - - 511 Union Bank Bldg.
TLlephonc 3726.
F. R. Munro.
VANCOUVER - - - - Geo. S. B Perry.

No 3 Market Wharf.

St. Joun, N.B. - -
J. Hunter White.

GREAT BRITAIN—

LospoN - - - - 88 Fleet Street, E.C.
Tclcj)hnnc Central 12060.

. Meredith McKim.

MANCHESTER - - - = 92 Market Street.
H. S. Ashburner.
FRANCE—
Paris - Agence Havas, 8 Place de la Bourse.
SWITZERLAND—
ZURICH - - - - - Louis Wolf.

Orell Fussli & Co.

Subscription, Canada and United bules. $2.00

Great Britain and elsewhere - - 12s.
Published every Friday.

Adscr'pt, London.

Cable Address { Adscript, Canada.

THE FUTURE OF CANADA.
HE centre of the next great world
development, according to the New
York Wall Street Journal, prom-
ises to be on this side of the Atlantic—
in Canada, in fact, the prime -agent
of the coming development will be
the new transcontinental railway with
termini on the shores of the Atlantic
and Pacific Oceans.

The cost of the undertaking is vari-
ously estimated at from $150,000,000 to
$200,000,000, and the railroad is to be
completed and equipped within five

years. Aside altogether from benefits
which its construction will bring to
Canada, through the opening of an en-

tirely virgin territory to settlement and
production, the mere fact that such an
enormous sum of money is to be expend-
ed in the country, largely in the shape
of wages and for supplies which will be
wholly of home production, s a sufficient
guarantee of great gemeral prosperity
during the period of building at least.
But when it is considered that the pres-
ent wheat-producing capacity of the
Canadian West is only two per cent. of

- ready umder construction—irom

EDITORIAL

the equally good-growing land which
will be thrown open to cultivation by
the construction of this great national
undertaking, the possibilities are simply
staggering. It means that within ten
years the production of wheat in Canada
will be limited only by the ability to
find the labor to cultivate the land and
handle the crops. This development
means a coming economic change, which
must be taken into consideration as a
world’'s factor. Canada is now produc-
ing about one-sixth of the wheat raised
in North America. ltler new facilities
will increase her ability so vastly that
it is evident that she will belore many
years control the grain markets of toe
world, and in that Iact there is much
food for thought for the agriculturist ol
the United States.

Only second in importance to her
wheat production, if indeed it long re-
mains second, will be the return promis-
ed from the forests and mines, now
practically inaccessible, but to be opened
to the world with the completion ol the
Grand Trunk Pacilic Railway. >o lar
we have referred only to the building ol
the main line of something less than
4,00U miles, but it is the purpose of the
Government of the Dominion to build iu-
numerable branches, so that the most re-

mote parts of the main line will be
brought into touch with the existing

railtoads not only of Canada, but of the
United States. One of these lines is al-
Toronto
to Lake Temiskaming, about 300 miles
north in a straight line from the city on
Lake Ontario.

that Canada is
metals,

fuvery thing indicates
full of
coal, iron,
phates, and,
requirements of the
abound, to say nothing of oil.
fields are thus far untouched. How valu-
able they are may be gathered from one
accidental find on the Temiskaming Rail-
way at Cobalt. Granting that there
may be exaggeration about the glowing
reports from this district, it must be
admitted that suflicient has been shown
to raise the hopes of Canadians that
this hitherto unexplored country may
prove an Eldorado. At least enough has
been found to justify scientific search for
precious and other metals, and it must
be confessed that the mining history of
Canada warrants the most thorough ex-
ploration. How greatly this will be ac-
celerated by the construction oi the new
road ngeds no argument to prove. Im-
portant finds of oil and coal have: al-
ready been announced by the surveying
parties, and altogether there seems to be
good reason for the optimism which pre-
vails in Canada at the present time.

mineral—the precious
copper, tin, nickel,
iu fact, everything that the
world demand
These

phos-
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BENEFITING CANADA.
\/IAZ\'L'P\\("l’l'R[‘IR.\‘ in this céuntry
] are not worrying over the pres-
ent boycott of United States goods
entering  China. The situation is
the outcome of a discrimination against
Chinese labor as well as a lack of dis-
crimination when their travelers, mer-
chants and scholars attempted to enter
the republic. This result had never been
anticipated, but is a natural retaliation
that is causing the Americans consider-
able concern at the present time.

Already inquiries have been received
from China regarding (‘anadian manufac-
tured products, and before the trouble is
adjusted many of our enterprising manu-
facturers and jobbers will have secured
an opening for future trade with the
Celestial Empire. Our strenuous neigh-
bors will some day waken to the fact
that a generous policy in dealing with
other countries is, after all, the most
profitable.

MILLIONS FOR MATERIAL.

\\/ HERE all the material to be used

in the construction of the Grand
Trunk Pacific is coming from is not vet
known, but it has already been estimat-
ed what will be required to supply some
of the necessary articles for the four
thousand five hundred miles of track
which the completion ‘of the road will

add to Canada’s present twenty thou-
sand  railroad mileage. It has Dbeen
figured that it will require 10,500,000

ties, nearly 500,000 tons of rails, 42-
GO0, 000 spikes, 5,000,000 bolts, 2,500,000
angle bars and fish plates, guards and

millions. It is

tie plates also in the
30,000 freight

estimated 500 locomotives,
cars, and 500 passenger cars will be re-
Other items are bridge timber

quired.
and steel, stations, telephones and tele-

graphs, water tanks, terminal facilities,
fencing, ete., entailing an outlay of
millions of dollars. These items are

suflicient to warrant the commencement
of many new industries at present not in
active operation.

EASTERN PEACE PROSPECTS.

S we go to press, the welcome
:\ news that a basis of peace has
been arrived at is confirmed.

We cannot withhold our hearty con-
gratulations upon the receipt of such un-
expectedly welcome news. The repre-
sentatives of both Japanese and Rus-
sian Governments cannot be too highly
commend  upon the remarkably
fceling that has existed between them all
through these most diflicult negotia-
tions. Russia has always been consider-
ed a mighty power and one to be rec-
koned with segfously. Japan, on the
other hand, has suddenly blossomed
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forth from a position of almost seclu-
sion into a promiunent place among the
nations; even aiter making due allow-
ance  for  the extraordinary manner ol
Japan's military and naval successes, 1t
can be easily conceived that the dignity
ol IRtussia, backed by a history ol cen-
careful and diplomatic

turles, needed

treatment of an unusual kind.

I'his 1s the feature which gave to our
esteemed iriend and neighbor, the Am
erican President, an opportunity to dis-
tinguish himself, and to place him ou
record as the masterpiece ol sagaclous
I'hat he has fuily justified
releree in perhaps the

'IAJIJ'}“AJC_\ X

Lils  posiilon as

greatest wal conference of modern times,
aud at the same time most delicate, is
clear reading 1o the whole civilized
wolrid

Public opinion has met with a decided
check 1n  the unexpected surrender by
Japan of every point opposed by Rus-
sia. No one—not even Russia herseli—
was prepared for this. That some con-
cession should be made was Ireely dis-
cussed, but not lor a momnient was any
one found bhold enough to advocate such
o complete withdrawal.

In the main, Japan 1s praised for her
wagniminily as the conquering power,
whilst Russia 1s honored as having ob-
lained the most remarkable diplomatic
victory ever accorded a vanquished foe.
Anyhow, the approach of the possibility
oI peace 1s a universal cause for rejoic-
Commerce

ing to the civilized world.

can  now go forward to the eastern
world without fear; the iutroduction of
better conditions which must inevitably
tollow the change of regime, and the es-
tablishment o1 a confidence hitherto un-
known, are all tactors which spell pros-
perity to the world of exporters amongst
which Canada is one of the most im-
portant.

What, however, were the influences
which induced such a complete revolu-
tion in the prospects of  peace? Are
there not lactors to be considered not
apparent on the suriace, and may it not
he that on penetrating the many diverse
issues at stake some light will be obr
tained? It is not given to the general
public, or even confidential envoys,
know all behind the scenes of the diplo-
matic world. A significant circumstance,
however, and one perhaps not given its
true importance, was the fact that as
time went on and the conference accom-
plished little, it was Japan’s IKmperor
himself who ruled events. Previously
Japan had made her minimum terms
known to Russia, and Russia, after the
usual procrastinations, refused points she
never expected Japan to concede. There
is only one interpretation, viz.: that
Russia’s policy was for continued war.
Why, will probably never be known to
the world. It is noticeable, however,

N G AR L R ) BN i
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that a revised treaty with Great Bri-
tain had just been completed by Japan,
and it is within reason to suppose that
Japan’s ally was the speaking factor
in such a remarkable surrender. Bri-
tain's interests in the IKast are great;
India has been seriously affected by
Japan’s successes. Russia has infinitely
more to gain in India than in Manchuria.
A disaflected India means Russia’s op-

The Canadian Grocer

portunity. The secret of controlling In-
dia is their profound respect for the
white race; further success of Japan
would be the death knell to this.

All points considered, it looks that
Japan has risked the world’s opinion for
British friendship, and what seems like
a surrender is in reality a great diplo-
mabtic checkmate to Russian ambition.

OUR TRADE WITH

T is now some ten years since sleam

l communieation was opened up be-

tween Canada, the Windward West
India Islands and ‘Georgetown, Demerara.
At the time of the inauguration of the
steam service thetrade was earried on by
sailing vessels from Nova Scotian ports,
and by steam via New York; as with all
husiness the world over, steam has sup-
erseded sail to a very large extent, and
this applies to the Canada-West Indian
trade as well as all others.  During the
carly stages of the enterprise the diffi-
culties in connection with this trade
were almost iusuperable.  Year by year,
however, the obstacles are being removed
and for a few years past the exchange of
products has been steadily growing in
volume.

The Government of Canada has from
time to time granted assistanee to this
enterprise and has so revised the tariff
as to favor the importation of British
Island sugar and other produects.  The
Government might perhaps go a little
further and consider what it could do
i conneetion with encouraging the dir-
cel bmportation of West lndian fruit,
which at present goes largely to the
United  States.  From the Canadian
standpoint the advantages for such a
warket as the British West Indies and
Demerara afford should not be lost sight
of. Canada, however, is a young coun-
trv; her manufactories are young, con-
sequently with the rapidly inereasing de-
mands of the home market, it is more per-
haps than Canadian manufacturers can
he expected to do to supply the West
Indian trade.
duced in Canada in enormous quantities;
the market in the
small one, and is well worth the stren-

Flour is of course pro-

south 1is not a
uous efforts of Canadian millers.

By close attention and continually
following up the shippers and receivers,
the West Indian markets are receiving
more and more attention. There is also
a growing increase in the exports of
flour. Canadian peas, too, are finding
their way to these markets through
Canadian channels in very much larger
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gquantities, Boots and shoes, eorn brooms,
butter. cheese, paint, cordage, bhox ma-
terial, furniture and other manufac-
tures of wood are being shipped in in-
ereased quantities, and it would appear
as 1t the wedge having once entered
the opening will inerease; that is, the
volume of tralfic will grow year by year.

A great deal, however, depends upon
the  manufacturers and commission
liouses themselves; the steam serviee is
an established fact, and it is up to the
Canadians who are in these special lines
of business to improve their opportuni-
ties and make the interchange of pro-
duets one of considerable moment in the
trade of the Dominion. So far as im-
ports are concerned, the quantity of
sugar has during the last five years in-
creased from almost nothing to some
80,000 to 100,000 tons for the first half
of 1905. The coffee used in Canada
should find its way here from these is-
lands, as well as cocoa and fruit. The
consumption of these artieles will in-
crease with the rapid growth now going
on in Canada so that this half of the
husiness 1s not without its bright side.

To Piekford & Black belongs the eredit
for having established this business; they
have followed it along with eonsiderable
energy up to the present time. At first
their service was monthly, now it is
semi-monthly, there being six boats em-
ployed in the West Indian traffie.  All
credit is due them for the persistent
manner in which they have followed up
the business in the face of many difficul-
ties and diseouragements,

DAMAGED EXPORT CHEESE.

UR attention has been again drawn
O to the unsatisfactory packing of
the cheese consigned to the Euro-
pean markets. [Packages are arriving in
various deplorable eonditions. Some are
put inte altogether too small or too
large packages, others again have not
been properly secured and are arriving
without eovers.
_All these points are important and eon-
signers must see that packages ~are in
good condition.
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WESTERN ASSOCIATION NEWS

AND TOPICS

Address all communications for this department to THE CANADIAN GROCFR,
Union Bank Building, Winnipeg, Man.

RESIDENT, T. J. Lawlor, Kill-
P arney, Man.; Ist vice-president, II.

(. Hamelin, Lauder, Man.; 2nd
vice-president, .J. D. Baine, ”()iss(‘\"d.ill,
Man.; treasurer, Robert Rollins, 'l\l”-
arney; secretary and organizer, W. A.
(‘oulson, Williamson block, Notre Dame
avenue, Winnipeg.

Executive - A. G. Munro, Morden,
Man.: A. E. Hill, Griswold, Man.; W.
(. McLaren, Souris, Man.; J. Brown,
Neepawa, Man.; R. F. Moore, Cart-
wright, Man.; F. W. Clingan, Virden,
Man.: N. D. McKinnon, Weyburn, Assa.;
Gi. C. Savles, Elva, Man.; K. H. Glinz,
Oak River, Man.; E. H. Ledoux, Arnaud,
Man. :

Secretary W. A. Coulson writes to
The C(anadian Grocer from Minnedosa
giving some report of the progress which
has been made by the association during
the last fortnight. We is at present
hard at work organizing the town on the
Yorkton and Minnedosa branches, and
has work before him in that section that
will keep him busily occupied for some
weeks.

® . *

The increase in membership is most
gratifying, the followjng names of new
members having been sent to The Can-
adian Grocer for publication :

Gladstone—Galloway Bros., S. Schoo-
ley, Broadfoot Bros., A. W. White.

Otterburne—A. Lasalle, Geo. Rennant.

Emerson—Bell & McCaul, Hinton &
(‘o., Whitman & Co., ¢'. Whitman.

Dominion City—Morkill & Scott, Bell
& MecCaul, Stuartburn Trading Co.

Arnaud—Smith Bros.

Ridgeville—Hinton & C'o., Whitman &
("o.

Selkirk—.J. K. McKenzie, .J. B. Bul-
lock, Wm. Robinson.

Neepawa—J. V. Smith & Co., P. A.

('lare, Tritt & Schragge, .J. K. Fulton,
A. Brown & Co., A. E. Fremlin.
Franklin—P. .J. MecDermott, T. A.

Anderson. .
Arden—McC'amis & Boughton, . G.

Hipwell.
Fden—S. L. Patmore, Kerr & Gra-
ham.

St. Pierre—Lasalle Carey Co., Limit-
ed, . Tetreault, .Jos. Madore, Louis
Tessier.

This long and highly encouraging list
of members has been added to the roil
since the semi-annual meeting. Readers
acquainted with these towns will realize
how thorough and complete has been the
organization.

* . =

Only two short months remain now
until November 1, which, as readers of
this paper are aware, is a red letter day
in the association. On that day united
effort will be made to deal effectively
with the long credit evil. The associa-
tion remedy is well known to readers of
The Canadian Grocer, and it need not be
defended or elaborated at this time. But
too much stress can not be laid upon the
absolute necessity of united effort. What
one struggling merchant can not do

alone can easilv be accomplished by the -

united efiorts of all the merchants in any
one town or series of towns. It is en-

couraging, therefore, to see how com-
plete is the oreanization in all the
towns now organized.
* -
*

A good plan is being followed by the
association members in a number of
Manitoba towns. They are issuing cir-
culars to all their customers explaining
fully the new plan which goes into efiect
on November 1. In some cases separate
circulars are issued by the difierent
stores, in others all the merchants in
the town are uniting to issue one cir-
cular upon which the names of all ap-
pear. Perhaps the latter plan is the
better, as it shows all customers that
the merchants mean what they say and
intend to stand together. At the same
time the reasonableness of the proposal
should disarm all opposition. Surely no
fair minded farmer can find serious fault
with the association’s credit proposals.
In all such circulars it would be wise to
lay stress upon the fact that the mer-
chants are insisting upon cash payments
only during the Winter months after the
crops are harvested, and that reasonable
credit will not be refused from April to
November, while customers are in great-
est need  of  assistance. It would be
well also to point out that retailers
have to pay for a good proportion of
their stock within 30 days. Take your
customers into your confidence.

* *
.

“1 am forming a local organization in
each town,”” Secretary Coulson writes
The (‘anadian Grocer, “‘and the work is
very thorough. In many towns where
there has been a great deal of dissatis-
faction in the handling of produce and
the cutting of prices of staples, the diffi-
culties have been entirely removed, and
in the majority of towns a ‘black list’
has been started to protect the mer-
chants from ‘dead beats.” The drawing
up of a ‘black list’ is a good feature of
association work. In all communities
there are a few worthless fellows who
make a practice of preying upon good-
natured, easy-going merchants, and who,
like Rawdon Crawley and Becky Sharpe
in ‘Vamity Fair,” have apparently solved
the problem of ‘living upon nothing a
year’ and living as comfortably as
others who work hard and pay their
debts. If merchants will compare ac-
counts owed them they can easily stop
this practice.”

* *
*

From Geo. (. Sayles of IKlva, Mani-
toba, a prominent association worker
and a member of the executive, the fol-
lowing letter has been received :

Aug. 22, 1905,
The Editor (‘fanadian Grocer,

Winnipeg, Man.:

Dear Sir,—At the semi-annual meeting
of the Retail Merchants' Association of
Western (Canada, held in Winnipeg in
July last, there was a fair representa-
tion of the dealers throughout the coun-
try. At this meeting various topics
were discussed, the principal being the
curtailment of the credit system and the
better handling of produce.
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The credit system is no doubt one of
the worst evils with which the western
merchant has to contend, and I think
that the resolution adopted at that
meeting should be carried out by every
retailer in the west, viz., the closing of
books from Nov. 1 to April 1 of each
and every year. Also the establishing
of a mercantile agency between mer-
chants in the same fown and adjoining
ones for protection from the dead beats
who go from place to place getting
credit wherever they can

The produce question was also dis
cussed at some length My contention
was then, and is now, that we need a
better market for our produce. The
only way to secure this, in my mind, is
to establish a clearing house in Winni-
peg for handling our goods My idea 1s
that the merchants form a joint stock
company, said companv to acquire by
purchase, or otherwise, a cold storage
plant of sufficient capacity to handle all
trade; that the companv place all eggs
in cold storage or pickle and hold them
until better prices could be obtained
Also the placing of all butter in cold
storage.

The building of the G.T.P. will con
sume an unlimited amount  of produce
and we may as well be in a position to
supply the contractors as to have some
one else do it with  our goods The
same company could, it it were thought
advisable, handle iruits as well. Prob
ably then we could get some good ap
ples if a man were sent  down to On
tario to buy for us. Good ones have
been very scarce in the past few vears
As far as the produce business is  con
cerned, I may sayv that 1 have been con
nected with it all my life, and know
whereof I speak. I would very much like
to hear from other merchants along this
same line.  Yours truly,

GEO. ¢. SAYLES

" *

In his reference to the produce ques-
tion Mr. Sayles opens up a new line of
thought and makes a suggestion which
will probably be new to most grocers
and general merchants. The (fanadian
Grocer would be glad to hear from other
merchants their opinions upon this mat-
ter. Communications will be treated as
confidential and published under a nom
de plume when so desired

. .

At the recent convention this subjecp
was discussed quite freely, and it wa
evident that there were many differen
opinions held. Not a few of the speak
ers maintained that the root nf')ﬂ{‘
whole difliculty lay with the retdiler
himself. Most complaint was caused by
the prices paid the country merchants by
the produce houses for dairy butter. But
it was pointed out that most country
stores pay a uniform price for all
L’l‘aul_vs of butter whether it is gowd, bad,
or indifferent in quality, and it was
strongly hinted that much of the dairv
butter received is not of the best quali-
ty. Now the produce houses can find a
ready market for good dairy butter, and
they could afford to pav much more for
it if they did not have to buy at the
same time a large quantity of very poor
butter. The profits made by the pro-
duce houses on the good butter they buy
are counterbalanced by the losses on the
poor butter, much of which eventually

finds its way to the soap factory
* * :

*

As was pointed out at the convention,
the real remedy is a diflicult one, but it
Is not impossible of accomplishment.

i
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' Natural Leaf

“SALADA" ...

They eout-draw

If you're handling Japan Teas, | and out-class
. ,» | Japan Teas in
Drop the habit. “Just trythese,” | every particu-

Free of dust and paint and dirt,

ol A

lar. Always
retaining their

Selling on their sterling worth. ;:l’:o"rgth and

| Sealed Packets Only. Same Form, Style and |
| Prices as the Famous Black Teas of “Salada’’ Brand. |

PR IR N

It’s very easy to say almost any-
thingis “BEST?” if you forget to
tell WHY and PROVE IT.

We went after the CONSUMER

with logical advertising, and every

trial proved that when we said LILY
WHITE GLOSS STARCH was the best
starch made we told facts.

AS Good as Gold.

Our positive guarantee on every can of Reindeer
Condensed Milk and Jersey Sterilized Cream assures
the Dealer of perfect satisfaction in selling the goods.

Lily White Gloss Starch is in

demand and dealers who observe g
L]
|
i
!

our aggressive advertising don’t

hesitate but putit in stock at once.

The public have confidence in Reindeer goods—
their uniform high quality warrants it—this, with our
guarantee, doubly assures the Dcaler of satisfied
customers.

Our Milk is par value with Gold.

Brantford Starch Works, umited

Brantford, Canada

TRURO CONDENSED MILK CO., Limited, TRURO, N.S.
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Quebec Markets.

GROCERIES.
Montreal, Thursday, Aug. 31, 1905.

LTHOUGH this week’s trade may
A be ealled good it is apparent that
general aetivity was greatly lack-
ing. \my few lines have seen an in-
erease in demand. Sugar on the econ-
trary is falling off, but is expeeted to
revive within a week or two. A erisis on
the European markets has bheen little
talked of, but jobbers fail to take any
interest in it as they believe it will not
have an effect on the local market. As
to canned goods they are featureless,
and much speculation is still indulged in
about the eomine paecks. A steady busi-
ess is done in dried fruits. The tea
market has assumed a strong tone gen-
erally.  The shortage in Japans has
saused better demand.  Althongh loeal
prices have not heen noticeably advane-
ed as yet, it is a firm belief among job-
bers that higher ficures will rule shortly.
Molasses are steady and well enough in
demand; syrups are quiet.

(‘offees and spices have gained and
maintained a strong tone. As to dried
fruits, they eontinue in good demand.
Fish is unchanged and seems to attract
much attention. Tt has been in a better
condition for this season of the year than
for many years past. Flour is on the
aniet side and the reduetion of prices
did not seem to stir up the trade. Feed
is enjoying a very satisfactory business
just at present, while rolled oats and hay
are deeidedly dull. Other country pro-
duets have seen little ehange and are
generally quiet.

Canned Goods—The situation remains
mueh the same. Trade generally seems

good. Jobbers continue to push their
old stocks, and orders are hooked and

filled for early vegetables and fruits. As
usual, mueh is expected from the ecom-
ing eorn and tomato pack, but figures
are only speculative, with a strong feel-

ing in the trade for mueh lower figures.
We quote:
Group Group
o. 1. No. 2.
RO W S i e Pussss ot st sossses $0 824 80
Rdume BOARE o viiivennves . o 0 82
© urrants, red, heavy syrup . 16) 157
‘“ preserved ...... e ) 177
ko flack, heavy nyrup 1 77‘ 175
7 e pnwrved 2 07! 205
(nmmelmrrwa. heavy syrup . 19 187}
pll;uervul ? _}2: ]2 ;2
l‘wtonbemes eavy lymp 7 §
preserved . 198 192}
Raspberries, red, light lyrup 1 42i 140
o * heavy ' 167 165
e ‘ preserved ...... 187 18
s hl-ck heavy lyrup - 163 160
& 2 preserved 1.37 % 9(15 75
ugar beets............
y TIPB .oooosassssssoscsasavicorvase 2 50
2's Be.nu, lden .......... 080
28 Befum or V.lon'.lne 0 83
2s " Crystal Wax.......... 0 92
28 Peas, No. 4 " Standards” . 0 82
28 No. 3 " Early Junes”. 085
“  No. 3 “Sweet Wrinkled 095
28 * No.1"Extra Fine Sifted” 130
= i‘l'l_"p'l:hil:’l:lnne..t.....B....:".l..ta....a...‘...i.,. 140
ears—Flemi auty, etts and pie in
S NNATE. .. i.oovoisvase sonve srernsserne $115 8220

3—lb squa.uh
2 s Chunca. red, pitted .
red, not pluﬂl

2's ‘*  black, pitted.... .... ) e
2's o lnlwk. not pitted ...
2's 2 white, pitted .....c.. ccioverosess o
2's o white, not pitted .

2's Curran 8, red, heavy syrup =
2's red, prmrved .....

Gals. * O MBI -~ v- s ersas waes
Gals. ** red, solid pack ....

2's o black, heavy aymp. .......
2's - ok PrOBBTVAE ... ...ocooscnes veos
Gals. " B

Gals. I»Iu,k solid pack.

2's Gooseberries henvy syrup.

28 b preserved

Gals. standard. .

2's Lawtonberries, helv) 8] mp
2's *» preserved

Gals. standard

28 Pml npph. sliced

2's grated.

i whole. .

3s
2's l’lums. Dnmnm\. llgh( syrup
2s huwy syrup ...

0
3's " “ “ “
Gals. " = standard ......
2's " Lmubanl light syrup.
i <t = hxnvy syrup ..
*  standard ....... i manh

Green Gue, light syrup PR
huvy syrup

“

- standard
Egg. heavy Syrup ...

g(a l{ulplwrrius. red, heavy symp

8 preserved ...
Gals. * *  standard....
Gals. = solid pack .. ¢
2's . hluk heavy syrup . S eeve
2's " DRI o2 oo uoninavin wads
Gals. *  standard R

2's Rhubarb, preserved . ..
e 1t

Gals. standard. . Sy o8
2's Strawberries, heavy sy YR
2’ “° = 1904 pack ...

2s preserved. .

Gals. ' standard..

Gals. solid pack...

New Canned Goods fnr 1005

o 0 7 bt Dt 3 ) ot 10 bk okt ok 3 et bk ot B3 0D B i ek e 2 ok b OO sl 0D
n

- oo
@ =3 65

[
==

ooty

s 3 et et 13 B0 et 1D et 3 ek 1D e G 0D

SRUSHIUIELBIESL Y

otk 13 ok
)
£5

175

Strawberries.
Group Group
No.1 Nos. 2 & 3
2's—Heavy syrup $1.524......91.50
2's—Preserved ......... ..... 1.67%...... 1.65
Gallons—Standard ... .... 5.273..... 5.25
Cherries.
2's—Red, pitted ............. 2.02%...... 2.00
2’'s—Red. not pitted ...... 1.67§..... 1.55
2’s—Black, pitted ... ...... 2.02%...... 2.00
2's—Black, not pitted | ) 1.55
2’s—White, pitted ...... 2.22%...... 2.20
2’s—White, aot pitted 1.824...... 1.80
Rhubarb.
3's—Preserved ...... ......... EVig .. 1.15
3's—Preserved ... ...... ..... 1.9%...... 1.90
Gallons—Standard ... ...... 365 ... 2.62
Asparagus.
2'5—TIps ...... ...cvv cisiiievs 2.52%...... 2.50
Peas.
2's—Standard (No. 4).... .62}..... .60
2's—Karly .June (No. 3). .70 ... 674
2's—Sweet Wrinkled (No.
B e 35 .80
2’s—Extra  fine  sifted
NerYY Ll a3)...... 1.20
Spinach.
PeTale . o e 1.42%...... 1.40
STl i o ieisis 1.823...... 1.80
Gallons—Table ...... 5.024%...... 5.00

Specifications of Groups.

Group No. 1 ecomprises following
brands : Canada First, Little Chief, Log
(abin, Horse Shoe, Auto.

Group No. 2 comprises: Lynn Valley,
Kent, Lion, Thistle, Grand River.

Group No. 3 comprises Jubilee,

White Rose,

Wholesale
salmon due
Horseshoe, 1 to 4

Deer and Globe.
limited selling
to arrive in 1905 :
cases—Talls
llmsoshov, 5 cases dll(l \)\('l—ldll\.
Horseshoe, 1 to 4 cases—Flats

prices in

£

t cases—Talls ...

and over—Talls

4 cases—Flats .......... 1.

Arrow, 5 cases and over—Flats. 1.60
Terms—Net 30 days, or 1 p.e. 10 days,

days, f.o.b. any wholesalers’ points in

Ontario and Quebec.

Arrow, 1 to
Arrow, 5 cases
Arrow, 1 to

$1.57

1.55

1.70

Horseshoe, 5 cases and over—Flats 1.67}
Maple Leaf, 1 to 4 cases—Talls 1.57%
Maple Leaf, 5 cases & over—Talls 1.55
Maple Leaf, 1 to 4 cases—Flats 1.70
Maple Leaf, 5 cases & over—Flats 1.673%
(‘lover Leal, 1 to 4 cases—Talls 1.57}%
Clover Leaf, 5 cases & over—Talls 1.35
(‘lover Leaf, 1 to 4 cases—Flats... 1.70
Clover Leal, 5 cases ‘\ over—Klats 1.67}
1.50

1.47

62

[

Per doz.

(4)m. T R I e N

2-1b. sucotash ; 4

Gallon corn ........

Tomatoes, 3-1b. tins. 5 L
. S oo casis B v s R s e s SA s

Sugar— Though business is still satis-
factory in sugar it is apparent that there
is slight falling off in demand. Most

lines are deelining in prices in sympathy
with reduction in raw sugars.  European
markets have felt a eris the fail-
ure of a big refinery which oceurred at
the beginning of this week.
can only express hopes that this will not
affeet our market. We
Granulated, l»bh

- -bbls

l~ over

Jobbers

quote:

“ Nl
Plris lump.l nd b

-boxau and 1§-bbls
Ex‘tn groun

[RpanTspa—_—. 4
L]

50-1b. boxes $

- - W D <5 v vt wsdadsnan i mbsia 55
Powdered, bbls ............. S S

- IR BN < oi o oiesnvaninspanevaes Vobs 4
T R
Bright coffee. .

. yellow
No. Syelluw =
No. 2 )
go 5 " {lllll“.

0. * bags
Raw Trinidad.

‘!‘nmduhryntm ............

Syrups and Mola.sses—\l..l.uw\ con-
tinue to enjoy a good demand at un-
changed prices. Syrups, on the other
hand, seem quiet this week. Holders do

not think there is an immediate danger
of a rise in molasses, as the market is
at present firm. Business on the whole
is fairly good. We quote:

Bubndou. in puncheons .03
n barrels . o 8 37!

in half- blﬂﬂll . 038

035

. 033

. g 45

o iz}

........ 008

...... 130

. pails....... 09

Cases, 2-1b. tins, 2 doz. per case. 190
“ 5lb. ** 1ldoz. 23
S dom 1%
“® 0 “ Fdom " cicesccnccnconnees oo 210

“
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Tea - Teas coutinue to improve. Job-
bers and brokers report a most satisfae-
torv business for last week and agree
that it will maintain.  Japan how-
ever, are Very searce. Advices from
Japan say the third erop is in prepara-
tion, but shows a Importers
cannot buy from uative growers regard-
less of (‘;L\l. owine to an inerease in
hone consumption. Suitable
thus unobtainable and therefore transac-
tions impossible.  The China greens erop
i< said to be 30 per eent. smaller than
ithat of last vear while China blacks are
China Ping Suey has gone
Cevlon teas remain mueh
Prices are as

decrease.

teas are

also short.
up two cents.
the same as last reported.
helow. We quote:

039
Japans—ine ........coiiiiiiiiiiiiiiiiaiaiaies 34
Medium S 023
Good common ..... 0 19._5
Common ....... 015
Ceylon— Jl{w'M“ Pekoe 3 :'38
Pekoe s )Vl()“h,.r 02
Indian—Pekoe Souc Junh S 5 8 }:
Ceylon greens — \r‘:lx;tl:l:m )-":n~ o 0 1;! pb
Gunpowders : L0138 0 lé
China greens —Pingsuey p'lu]tu\‘\lh Ty e SRR l:»
Congous— Kaisows - 012
Pakling DoXeB......cvovunrreocss 012 014
Coffee The tone of the market con-
tinues streng.  Hich prices are firmly
miintained and dealers all agree that
",
hicher ficures will shortly rule. I'his

to stoeks being small on account
and to a steady demand

1s due
of: light receipts

for all erades. Santos have gone up
one cent.  Other coffees remain unehang-
cd as Yet. W quote:

Good Cucutas. cocov.vvreessan 0114 013
Ohoice *Y" =i <012 013
Jamaica ¢ . 0104 012
Java. .018 024
Mo L0017 0

i .010 012
Santos 0104 012

Spices There 1s little new to say
about spices. The local market is firm
and dealers report an exeellent demand
for peppers and cloves while other lines
are also in good shape, but not espeeial-
Singapore whites have gone

The New York market con-
We quote:

ly acinve.
up one eent.
tinues unehanged.

Per 1b.

B lack . 016 022
i .02 030
Ginger e 012 0%
Cloves, whole ....... ..017 030
Cream of tartar. . . .02 0
Allspic 8 I? 015

=3
5
o

Nutme,

Rlce and Taploca;l Soth these markets
are in the same condition as last week.
Tapioea remaius strong, while riee is
sonmewhat quiet. No changes in priees

to report. We quote:

B rice, in 10 bag lots ... ...
B rice, Jess than 16 bags. ... .
n 10 bag lots. ..

C rice, in less than 10 im,: In(h

l.uum o

Foreign Dried Fruits—Jobbers report
a very cood and steady demand for dried
truits. Especially good business is done
in cwrrants and Valencia and Malaga
raisins. A decline is expected, however.
in 1aisins when the new Valencias arrive
about middle of September. Other lines
are in cood shape but featureless. Prices
unchanged. We quote:

Valencia Raising

Fine off-stalk, per b 005 006
Selected, per, 1b.. SR 063
Fayers, Ot iccoiiilene-. 007 007
Dates—

Dates, Hallowees, perlb ...........coooieni.o. 004 004}

Californian Ev. aporated Fruits

THE MARKETS —QUEBEC

Apricots, per, lh ........ 013
l‘gwhe:s, 0 102
Pears, o 013

Malaga Raisin
London layers.
** Connoisseur Cl

hoXe€
b R()).sl Buc! l\mgham (’Iu«u

, " 4-be
Imm 8.
* Excelsior Window Clusters,”

L OO
LB=BES

Califo.nian Raisins
l.mw muscatels, per 1b
2 seeded. in 1-1b. package:
2 crown.
3crown.....
$CrOWN...ccocn

.008 009
06

Prunes

Uregon ;num ~[]mlmn style),

H-60s ......
Oregon prunes (Frend I) ~l)l« ), 60- 10~ Ramiaas
90-100s
100-120s

Currants

Fil atras, uncleaned ......
Fine | iliatras, pe r l!» S IDEC
clean
in 1b. cartons

Finest Vostizzas *
Amahas ol

Sultana Raisins
.\ufl.um raising, per W

. 006} 008

1-1b. carton. 009
Eleme Fable Figs
Six crown, extra fancy, 40-1b. boxes. ... ........ .... 013
Four crown, fancy, 10-1b. boxes . 009

Three crown . ....... %

Glove hoxes, fine l]lhlll() [»(‘T box . 3
Fancy washed figs, in haskets, per basket

= pulled , in boxes, per hox .

stuffed figs, = = Ly

T A A R SR e o

007 0074
11

LAST MINUTE PROVISION MARKET.

Montreal,. Thursday, Aug. 31, 12.30 p.m.

BUTTER  Quict, but steady ; small demand ;
choicest, 213 to 22¢.; fancy townships, 22§c.

CHEESE  Market dull ; reaction follows advance;
prices lower; Quebee, 11jc.; townships, 1lic:
Ontario, 113c¢

EGGS  Market active and firm ; good demand, but
sto and receipts light | straight gathered, 20c.;
seleet, 23¢

PROVISIONS — No change; market continues
strong and active : supplics only suflicient for
packers’ requircments

Fish— I'resh fish continues in good de-
mand and dealers report that other lines
also begin to improve as weather he-
comes cooler.  Supplies of dore and pike
are small. Other lines are plentiful. Hali-
hut is lower, probably on account of
better and larger receipts. The same
applies to brook trout. Smoked and
salt fish are finding their way on the mar-
ket much more freely owing to cooler
weather. We quote:

Fresh B.C. salmon
Black bass .. .
Fresh mackerel, pu]l. , chilled
Gaspe Salmon, per 1b., frozen
Sturgeon.........
Dore, fresh ..
Fresh white fis
Lake trout ..
Brook trout.
Choice select bulk oysters, pcr gal
L R S e
Bloaters in boxes, 100 fish ........
Yarmouth bloaters, 60 fish per box
Smoked herring, per box, new .. ..
Fresh haddock, m.rl ).
Fresh pike..
Fresh halibut ..
Fresh steak cod . [
Nn i Lalmulor ht.rnng in 20 lh fmlls

No. 1 Holland herring, per ha.lf bbl.
1\0 1 Su)tch hernng,

pe
Holland herring, per keg .
No. 1 salt mackerel, pml of 20 Ibs..
Skinless cod (100-1h. cases), per case .
Bonelesa rod 1 md 2-1b. blmkn. per 1b.

=

fish
** _ fish, loose, in ‘b«lb boxes ...

RSvocouNomnnwoooooom~o~D
SeSRSRLSISLLIBVIRSREES

Labrador salmon, half b
(200 lhs.) hbls
s 8 (390 1bs.). -.

September 1, 1905

Lake trout, salt, 100 lbs. .
Sea tmut in bbls, 2001
half bbls. .

w-—-w.-—-:ns.n
REISESRE

Marshall's kippered h 2 4
Canadian kippered, perdoz ....

Canadian } sardines, per 100 Vove
Canned cove oysters, No. 1 size, per s Fewiing
Canded cove oysters, No. 2 size, per dox..ciesei oose

Country Produce.

Maple Preducts— Both sugar and syrup
are still quiet. Dealers, however, expeet
that during the eoming month the mar-
ket will improve. At present the demand
is very small. No changes in prices. We
quutu:

Maple syrup, in T R R e G U 006 0 06?
in large tins. > .00t 007
Pure new sugar, per b .. vae OCH)
Pure Beauce County, per 1b 006 007
Evaporated Apples No praetieal

change in this line. On account of the
claimed shortage in apples it is natural
that prices will be high for some time
yet. No better demand for evaporated,
whi¢an sell from 6 1-2¢. to 7 1-2¢. As
to dried apples, there is no change to
report. Prices, 2 1-2¢. to 3e.

Beans-—lwlm are at present finding a
very good market. Dealers are anticipat-
g trade will improve and old stoeks
will he out of the way for the early
new heans, which are expected about the
middle of September.  The erop is not
said to be large, but fully equal in qual-
ity to that of last year. The margin of
prices 1s muech wider this week. We
11“&:[(::

Choice prime beans
Lower grades. ...

Honey—New loney is in fair demand
this week, and stocks of it are large
cnough to meet requirements. It is now
aniving in good sized lots. Stocks of
old honey have heen practically eleared
out. We quote:

White (luur, T R N A 007 007}
kegs .. . 0074 0074

s comb,1 012 013
Buckwheat .......... . 006 006}

Hops  The condition still
The Ameri-
seem to be in good

It is reported

same  dull
rules over the loeal market.
can erops, however,
shape for a large yield.
that England will also have a larger yield

than last year if the weather
The leeal

uote:

keeps fine.
market 1s featureless. We

B.C 025
Choice Canadian 022
Fair to good............ 020

Feed— last week’s improvement in
feed is  well maintained. Bran and
mouillie are in good demand at firm
prices. The drop in the demand for hay
is an important feature in this. Deal-
ers declare themselves highly satisfied
with the present condition of the trade,
and are of opinion this aetivity will last
for some time owing to light receipts of
hay. We quote:

Manitoba bran, in bags, per ton. . 18 00
shorts. .. 2000 21 00

Onuno bran, in by . 17 00
orts .. 20700 21 00
Mouillie............ .. 24 00 27 00
Flour—Millers report flour in fair de-
mand, though locally the market is
quiet. On aceount of this some grades

have become easier from ten to twenty
cents. We quote:

Royal Household
L e e N

Manitoba spring wheat patents
iy strong bakers

L2y

e - e

5
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Winter wheat patents............... covvvevannnns 530 550
Strmght. rollers...... .500 510
I et acisctons s vasewvasvan 450 460
Strmghl rollers, bags, 9 per cent. . .. . 240 250

Rolled Oats— A general dmp in priees
is about the only feature this week. This
is due to new oats being active at low
prices.  Ontario oatmeal millers have
heen good buyers of oats, which faet has
stimulated the market. Otherwise trade
is on the quiet side. We quote:

Fine oatmeal, bags .. 265 270
Standard ontmeal 25 260
Granulated 255 260
Rolled oats, 210 g fg
“  90-Ib. bags. 240 245
e DI BRI oo ioos sxsictanans convien 210 220

Hay—The demand for hay has com-
pletely dropped, attributable to oats be-
ing at low figures. Local stocks are
more ])l('llllflll than last week, as far-
mers are bringing in larger lots. Prices
have fallen somewhat. We quote:

No. 1 timothy....
] ** choi
w g

Clover....

Clover mi e A e e o

ST~
22288

Ontario Markets.

GROCERIES.

Toronto, Aug. 31, 1905,

M general business outlook is par-

I ticularly promising, good orders

have been coming to hand, stocks
are being rapidly reduced, and the spirit
pu\a(hng., the trade is noticeably an-
ticipative of good. Canned goods are
still occupying attention and prices rul-
ing firm.
gether unexpected drop of 10c. in sym-
pathy with the raw market, which has
evened up on the arrival of reliable news
of new beet crops. Syrups are uninter-
esting, save for the usual table demand
for corn syrups. Sugar markets abroad
are continuing weak and inactive. Cofiee
continues to attract attention on the
home market. Foreign markets, how-
ever, are weak and uncertain, with no
definite firmness at primal points.

Tea has asserted itself despite its
former weakness. and buying is assum-
ing a more rational character. Prices
rule firm and strong. Foreign dried
fruits are causing a good deal of excite-
ment, primal markets are firm, and the
world demand is good and increasing.
The new legislation laws are expected
to come into active force shortly, with
the natural result of hardening prices.
Spices are getting more attractive, de-
mand is perceptibly increasing, and a
general belief is that (fanadian consump-
tion is maturing. Dried fish is nominal.
Fresh fish is in active demand with sup-
ply inclining to shortness and prices
firming. Kggs are very unsatisfactory,
supply is not up to par, and quality has
met, with much discontent. Homey is
arriving in good condition and maintain-
ing prices. The hide market is still
eccentric, and a change is expected at
any moment. Breakfast foods have
eased somewhat, with oat products now
firm at revised quotations and wheat
products still uncertain. Grain markets
are unsteadv, offerings are coming in
freely, whilst demand is slow and inac-
tive. Prices have generally declined
since our last, with a still weakening
tendency.

Canned Goods—Steady demand con--

tinues to manifest itself in these lines.

Sugar has had a not alto-

THE MARKETS

Orders for forward delivery of new goods
are reported. Old lines on hand are not
over abundant, and are expected to be
depleted before opening of new goods.
Prices remain unchanged. We quote :

Giroup Groups

No.1 2and3
Beans-
2's, golden wax...... 082 080
e 0 82§
12
37
Blueberries
T R RS RERR R S 0 :rz’ 0%
T T S o R B N 142! 140
Cherries—
(.ullnns. Mumlanl not pitted . 7 00
pitted .... 8 50
Currants
e 00k BB oo tiv i s 1 :»7{
2’8, red, preserved . 177}
l-ah& rul sumlnrd 47
e lulul pac K . 700
25 black, H. : 175
preaorved 205
Gals , black, standard . 500
s solid pack . 3 00
Gooseberries
2 N 1 87}
2
1 600
solid pack 8028 800
Lawtonberries
B e S S e et S R e 1778 175
25 prauned ...... . wovalic RN 1924
Gals., standard 552 55)
Red Rlﬂph\ rries
2’8, L. 8. (Shafferberries) . ...... ..... 1 42 140
25, H. 8 1 tﬁl 165
2's, preserved ..... 187 185
Gals., standard 52 52
solid pack 827§ 8%
Blackberries
DR R B s its S v s oapin S sms nome s v 16 1 60
2's, preserved ..... il 175
Gals , standard .. .5 500
* solid pack.... . 8 82

Peas-
LA T SRR R IR
Barly JURe . ooicooiia s
Sweet wrinkle. ...
Extra fine sifted, 25
Spinach

2’5, tips
Strawherries

2'5. heavy syrup

2’5, preserved. ...

Rhulusrl:

, 38
SRR DI T . . . o vsikvnnosnass suvessassraai seun 0
2 N AWasreseacsscsussssassasoesseonmssen weas 095
- ), SRR QSRR 095
Pumpkin, 38....... 075
* 250
Squash...... 100
Golden waxed beans, 2s. ... 080
Refugee or Valentiné benm. s 085
Orystal waxed beans, 2's..... 0 92§
Tomnm sauce, 1s o 050
28 078
“ “w 3y 100
Chili sauce same as tomato sauce.
Oauupa, tins, 2's. 065 080
“ ga ;3

858
-

‘* standai
Pg‘ln. F'lenlx'inh

gal..
auty, 2
o 3

B bt D bk DD bt bt et D s
o
&3
=

00

' Bartlett, 3s. 87
“ 3 m
hys whltea. 28 72
“ 38 67
Peaches, pie, 3's 100
Plumle‘blmlon. light syrup, 2 v 00
heavy BPTUP, 8B .coocvesacss mane sone 30

s ) 6w s 5o Ko n e ae Sa e 85
" Lombudl. hzhv. syrup, 2 S I
:: s euy syrup, dn e %
*  green gage, light syrup, 2 15
» heavy syrup, &'l]i

"

" 8, heu syrup, 3 52}
f % Ly T
i

15

" %0
“ “ 624
50

85

00

%

it

80

80

]

17

20

B b cidssstacasisiord aeansingill apasssess 095 1004
Salmon, new pack, fall delivery;, Horse Shoe,
M"i:hi Leaf, Clover Leaf.

11b. Talls, 5 cases and over, per dOZ..ciiniarnins cune 155

11b. **  less than 5 cases, s o~ RN

1 1b. Flat, 5 cases and over, 1 67}

1 ' less than 5 cases, 170

Ib. **  5cases and over, 100

B AR S oMeeR, - Y Lliiieienes savs 102
Low Inlet.

1b. Flat, 5 cases and over, 9%

Ib. **  less than 5 cases, 97}

mel. French }'s. 014

- is. 02

el Portugueset's.. 010

i PaC.'%)... 027

" P.&C., 038

» Domestic, } 004

- Mustard, § size, cases 50 tins, per 9w

Haddies, per doz 115

Haddies, per case.. 4 50

Klppered harrinu 100

1504

ﬂemnu in tomato uuw. domest 100

lmwned 140

California ripe olives, tins, per doz.. 5 50

Corued beel 1s, per \ 0Z .. 140

28, 250

e 6s, 2 . 17180

L h" 148, “‘ a IT‘ 50

unch tongu per doz. . 30

Potwd mea's, 050

= 100

Sugar - The domestic trade has some-
what slowed down; trade has been ac
tive for the past few weeks, but owing
no doubt to the fact that the preserving
season is now well advanced demand has
steadied itseli. The raw market for
some time has been in an  uncertain
mood, probably on account of unascer-
tained state of coming crops. Now,
however, that the knowledge is accepted
to be reliable, and that the beet market
in old and new has reached a parity,
the prices of refined have dropped loc
all through in sympathy, our prices are
corrected accordingly. The European
markets are continuing weak and uncer-
tain, little business is doing, and tran-
sactions are at lower ranges. New
York reflects the weakness of Europe.
Raw were on ofiering to refiners, but lit-
tle interest was manifest, they having
their immediate wants fairly well pro-
tected, and were disposed to hold off
and await developments before again op-
erating with any degree of freedom.
Only a limited business was transacted
in refined sugars. The continued weak-
ness of the raw market has destroyed
all confidence in the situation. We
quote :

@

Pll’ll lumpn. in 50-1b. boxu ..........................
in 100-1b. 3

88

St. Lawrence granulated, barrels.
Redpath’s granulated. ..........
Acadia granulated ..

Berlin granulated. ..

Bright coffee. . 5
Bright yellow...............
go. 3ye|luw. 2 JEEAW

e e g
Granulated and yellow, 100-1b. bags, 5¢. less than bbis.

- 0
ELUBBEERERY

Syrups and Molasses—The domestic

trade has been remarkably slow for some
time, and continues to be of little inter-
est, excepting for corn syrups, for which
a demand is more or less in exercise for
table purposes.

main unchanged :

Previous quotations re-

034

g!’l

0 aaf

exl R Rl s e Rl shiaet Al Bl o0

Snl.p.cih.u.ch ...... 130

2 e . 0%

2 190

5-Ib. inl WIS ey 13

o 10-1b. * (in - ‘ A ava 15

» 0-Ib. * (in =z s A T 210
Mol

New Orleans, medium ........cco0ovvivvninnnnnnnn 030 035

" § bbls. . ..030 035

* open kettle. .. g 3

Barbadoes, extra fancy.. t8E 050

Rico. .0 048

0 03

0

100

100

075

P 3
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ST
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The Canadian Grocer

v-gnl Imp brand percan
1-gal.

S

Coffee —Domestic consumption contin-
ues to be interesting; a steadily increas-
ing demand is a noticeable feature, the
milder grades being the most favored.
Foreign markets are reported as doing
only a moderate volume of business.
Prices are uncertain, any attempt to an
finding its original

upward move soon : 1
place. The Brazil market continues ir-
regular; offerings are on a slightly ad-
vanced basis; but little business is re-
sultant. A slight activity is reported
in New York, which had the efiect of

present. We

steadying prices for the

quote :

Green Rios, No. 7

S R e
S e R D N 1
¢ ‘ No.3 =012}
‘*  Mocha . 021 23
‘* Java.. 022 035
o INantoe v e 011 013
“  Plantation Cey! 02 035
* Porto Rico 02 02
Green. Guatemala 022 02
Jamaica .. 015 020
‘  Maracaibo .. ... .06 023
Tea— The home market, especially on
the street, has shown greater activity;
inquiries reveal more inclination to lay
in stock. Samples to hand of new sea-
son’s teas are showing betlter quality,
and it is now believed that the coming
teas are of a better grade than origin-

ally reported. Foreign markets still re-

port great activity, the principal de-
mand being for the best and medium
grades. In London the stocks were al-

most depleted of all good teas, so that
when the rush came the call was almost
exclusively for teas of good standard.
Common teas are commanding scant con-
sideration, and consequently are not
maintaining the high ratio of price. In-
dian teas are coming to hand freely, but
only in suflicient quantity to meet the
market demand. Prices are ruling high,
with all teas showing quality advancing.
Ceylons are marketing teas of extra fine
liquoring quality, and recent sales show-
ed an advancing tendency. China teas
are selling quickly, with only moderate
supply and prices firming up, but no ad-
vance. Java teas had a good market
and were considered somewhat desirable,
fetching some good prices. Our previous
quotations remain unchanged, as follows:

Congou—half-chests, Kaisow, Moning, ........... 0 12 60
caddies, Pakling........ ....... 19 40
Indian —Darjeelings, Pekoe souch 5 20 022
o POKOOB: .. ..o vovs 25 030

L Orange Pekoes. 3B 045
Indian—Assam, Orange Pekoes...... 25 40
" PekOeS:.csaoneeasanse 18 020

s Pekoe Souchongs.. ... 16 018

cooo
~
X}
coocoocooooooooooe

Ceylon—Broken Orange Pekoea e 40
Orange Pekoes.. 22 29
Pekoes. . 18 02¢
Pekoe Souchong. .014 016
China Greenn——GunPo er, cases, extra first..... 35 0 42
half-ch ests, ordinary tirsts 0 22 0 28
Young Hyson, cases, sifted, extra firsts 375 0 47
cases, small leaf, firsts.... 0 30 0 37
g half-chests, ordmary firs 223 0 32

& ¢ seconds 22 02
5 = thlrds < 15 H
Ph:aueya—Young Hyson, i-chesu ﬂrsm 30
seconds. 18

half-boxes, firsts..
Japan—} cgglu ﬂnut May pickings.....

BUERERNRERS
SRRBRRY

t 3~

Foreign and Dried Fruits—Trade has
been more interesting since our last
issue. On the street some good orders
have heen in evidence in several lines of
new fruits. The crop of Valencia raisins
is now known to be somewhat larger
than last year, and have sold freely for

THB MARKETS— ONTARIO

September shipment. Shippers have
been endeavoring to get a higher ratio
of price to the extent of about one

shilling on previous quotations, and this
has somewhat retarded sales. Currants
have been selling fairly well, but at a
price which is actually below what was
previously  considered the irreducible

minimum price. A report from Mr.
Dem Schisas, of Patras, mentions that
the Authorized Currant Co. has not
yet completed arrangements to com-

mence buying, and will not be in a posi-
tion to do so until September, when the
market is expected to .harden up. The
crop is reported as generally behind that
of last year as regards quality. Prices
are ruling a good cent per lb. in advance
of last season. Sultanas are opening
well, and the very favorable prices of
these fruits have resulted in an active
demand. Nuts are uninteresting, and
there is nothing new 1o report. Coma-
dra figs are advancing on the primal
markets to the extent of about sixpence
per 1b., and are showing excellent quali-

ty. We quote :

Prunes—

Candied Pee's—

Lemon..
Orange

Figs—

Elemes, perlb..
Apricots—

. _ Per Ib
Californian evaporated.. ........ccvvvivnenvnnannen oo
Peaches—

i iy Per 1b
Californian evaporated......... .. .0 veuvenennn. 011 013
Pears—

California evaporated, perlb.......ceuevvreernrns vuns 013
Currants—

Per Ib. Per Ib.
Fine Filiatras. . U 041 u; Vostizzas ........ 0 W;” 0173
Retras. ...l 00 &i
Raisins— Per Ib.
New selects .. 0053 0 06
Sultana ..005 010
California, loose muscatels . 5

3-crown..

4-crown....

Dates—

1b. Per In
Hallowees ....... 0 '45 0 05 Fards new choicest0 09 0 1)),
L R 004 M} **  new choice.. .... 0 09

Foreign Nuts—We quote:

(The following quotations on peanuts are for sack lots,
reen.

elected Spanish. ..... 0 08}
A 1's, banners and suns 0
Japauese Jumbo TR 0 08
Virginia o A 010

F(ilr sack lots roasted add 1L to above quolauons For
Sma!
Almonds Tarmgonn. per b .012 0 12
Walnuts, Grenoble, " !
Bordeaux, 009 l) 10
Filberts, per e R SO e G L = 010
ecans, perlb..... 013 015
New Bn\zlh perlb. 013 014
Cocoanuts, Jamulc;. per 8ac] .. 450
Italisn Chestnuts, perIb......ccccevetcerannises soee 008

Rice and Tapioca—The domestic trade
remains still inactive, with nothing of
note to report. Advices from original
markets report that new crops of rice
are arriving and mills are again getting
to active work, and that locally markets
were showing a good undertone. Our
quotations are :

Rice and Tapioca—
1b. Per l::)

g Tapioca, staple.. 0

% doublexm

04 4
08
05

s

88§_§

-

narme..

1

0

0

07 .0 0

. 003 004 Louisiana rice.... 0 0

051
08
07

Spices—The upward tendency noted in
our last report has fully maintained
itself. The general consumption of
spices is believed to be steadily advanc-
ing. KEuropean markets are continuing
active and firm. Offerings are generally
light throughout. We quote :

38
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Spices—

Per Ib.

Dried and Cured Fish—A steady trade
is being done in dried fish, but business
is uninteresting and prices nominal. We
quote :

Boneless fish, perlb. ..
Cod fish, 1-1b. bricks .
Boneless cod, per Ib. .

uail-on-toast, per 1b
litched cod , in cases of 100 lbs., per

Country Produce.
Eggs-—The supply has not been by any
means satisfactory since our last issue,
neither as to quantity or quality. Com-

plaints are freely expressed. The de-
mand continues, and it is hoped that
now harvesting is drawing to a close
hetter conditions will maintain. We
quote :

New laid eggs, per doz,......ccoevnveueiiiennens 018 018}

Evaporated Apples—Trade uninterest-
ing and prices nominal. We quote :
Evaporated apples.......ccioeevee ciencncninan 0 064 0 07

Beans— Very ordinary business in this

line. Prices nominal. We quotc

ans, hmdplcked per T S R SRR 175
‘*  prime. % 170
= ungnulul 50
g Lima, per b.. 07}
Honey—Iair arrivals continue, qual-

ity reported very good, with demand

well maintained. We quote :

3
Honey. extractedclover, perlb.........cciovnuns 0
secuonn. Nol2 per | doz.. A

¢ Buckwheut.perlb.......:.,.“

= sections per doz

Fresh Fish—Fresh fish continues in
good demand with every prospect of

much increase. Supply, however, is
coming in but slowly, scarcely sufficient
to keep sales satisfied. The heavy wea-
ther lately experienced on the upper
lakes, which retarded the fishing, is now

being felt. We quote :
Freeh halibut, per, lb 013
haddock . . 0uy
‘“  trout i 009
“  cod steak, per I 0 07}
“ lobsters, boiled, per 1b 02
‘“  B.C. salmon, per 1b onsl 20
Shrimps per gal. . 100 115
‘Whitefish, per b . L
Herring, 006 007
Pickerel e 0074 008

Grain, Flour and Breakfast Foods.

Grain—Wheat and oats are now offer-
ing freely; buyers are not showing great
interest, the inclination being to await
dvvelopments of coming markets. Prices
have accordingly weakened materially,
and are still unsteady. We quote :

All on track Toronto.

Manitoba wheat, Northern No. 1 1044105
” e o] No. 2. 101§ 102

* s “  No.3. 087§ 0 88
Bed md whiw. per bushel, old 081 082
£ new 080 081

Barley £ 050 052
Oltl old 5 041 041§
new, ot ..033 034
Peas # ..071 072
Buckwheat £ ..0863 064
e, per bushel, nN64 065

Flour—Local flour markets are at the
moment of going to press in a some-
what uneven state. New wheat has not
yet made its presence of sufficient im-
portance to influence prices and, there-
fore, quotations must be more or less
nominal. We quote as follows :

lxnitobs wheat patents, per bbl in buu
Ontao whea
Ontario whnt. patents 3 o
8traight roll

Breakfast Foods—I.oeal markets are
showing good activity considering the
season, and a steadily advancing demand
is expected. Prices have evened down to
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CANADIAN GANNERS, LIMITED

Head Offices:

39 James Street South, Hamilton, Canada

ancest Packers oF GANNED FRUITS AND VEGETABLES i the worw

Own and operate the oldest established and largest
canning factories in Canada, under careful and experienced
managers; situated throughout the most favored sections in
Ontario, from East to West, where fruits and vegetables are
grown most abundantly.

Wholesalers, Retailers and Consumers from the Atlantic
to the Pacific use our goods, because they are the best, and
many have stood the test for more than a quarter century.

The following is a partial list of BRANDS controlled :

‘“ Canada First” (Aylmer)
““Little Chieft”

‘““Log Cabin”

““ Horseshoe ” (Bowliby)

““ Auto” (Canadian Canners)
“ Lynnvalley ” (Simcoe)

‘“ Maple Leaf” (Delhi)

11 Ke nt ”

““ Lion ” (Boulter)

““ Thistle ” (Brighton)

“‘ Grand River” (Lalor)

““ Globe ” (Schenck)

“ Jubilee” (Lowrey)

‘“ White Rose” (Lakeport)
‘“ Deer” (Saylor).

Every tin bearing our brands guaranteed by us.

Canadian Canners, Limited.

ST — — .




The Canadian Grocer

a more steady basis. Oat products are
expected to continue firm, whilst the in-
flux of new wheat may probably weaken
wheat products at a later date. We
quote

Oatmeal, standard and granulated, carlots, en

track, perbbl.. ... oottt e e 5 (5
Rolled wheat in boxes, 100 Ibs...... ceee 290
Ci R e e 150

Rolled oate, smudard (arlow, per | bbl., m bags : ga
AN o & for broken lots . 490
Rolled wheat, per 100-1b. bbl..............coaee . 27
Cornmeal ........ 335
Split peag........ 500
Pot bnrley. in bags . . 400
in wood .. . 42

Hides, Tallow, Skms and Woola'l he
uncertain condition of this market still
continues.  Prices are altogether too
high to warrant continuance. Inspected
hides are 1c. firmer than last week. The
Chicago market is also ruling high and
equally as unsatisfactory. A report to
hand from there mentions bufis as be-
ing in demand, but dealers had none to
offer, and says that no doubt a good lot
of western bundles would have brought
good figures. Tallow is in very general
demand and prices firm. We quote :
Hides, inspected, No.21 perlb. ..o e 0 lt)g

Country hides. flat, per lb..
Calf skins, 1\021 sel-cted
0.

Lamb sking and pe.
Rendered tallo w, per 1 0 04}
Unwashed wool. new (.lm. penb ~ 0
Wool-washed fleece......
Rejections. ios uievos.
ed wools, super, per lb
i extra Y ...l

N. S. Markets.

Halifax, N.S., Aug. 29

RADI  continues  good and orders
from outlying sections are coming
in quite freely. Business in (‘ape

Breton is unusually brisk; trade from that
part ol the Province is better than it
has bheen for a long time. With the
steel mills running full time and the
collieries all in operation, trade is bound
to be in a good way of prosperity.

As regards prices, little change is
noted. Sugar continues firm, and there
is good demand.

The market is well supplied with all
fruit except oranges, which are remark-
ably scarce, and good stock is easily
selling at $5 per 100 wholesale. (‘ali-
fornia Bartlett pears are higher than
they have been for years; they are quot-
ed at 60 cents per dozen on market, and
dealers say there is no money in them
even at such prices.

Butter continues in good demand, with
prices steady. l.ast week's quotations
remain unchanged.

The receipts of eggs are falling off and
consequently quotations have advanced
to 20 cents here, and 18 cents on the
Island.

During the early part of the week
there was a scarcity of bananas, but the
arrival of the steamer Veritas with
over 5,000 hunches relieved the market.

Apples are coming in more freely. The
early varieties are small and the sale
for them is slow; better qualities are ex-
pected in a few days.

High prices are looked for by dealers
in fish duwring the coming Winter. Re-
ports of catches by the Lunenburg bank
fleet are not encouraging. The ameunt
landed has not been proportionately
large, and the catches this Summer have
been in many cascs helow the average.
No bait is to be had at Newfoundland
or on the Grand Banks, and it is ex-
pected that within a few days the fleet
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will sail for Canso. The situation there
is no better, despite some reports of
bait striking in the vicinity, and failing
to get bait there, the fleet will reach
Lunenburg in a few weeks with their
preseni fares, which are not large in the
aggregate. This being the case, the
price is bound to advance. Some dealels
predict that cod will go to six dollars
during the coming Winter. The first
sailings of the Lunenburg fleet were
made on f{rozen bait, and the highest
catch was 1,250 quintals, while the sec-
ond vessel had 1,000. Some vessels
went as low as 75 quintals, but the
average was between 300 and 400. The
highest catch on the second sailing so
far reported is 1,000 quintals; others
heard from have 250 to 500.

The price of flour has suddenly dropped
fifty cents per barrel. One of the larg-
est flour dealers in the city quotes the
retail price at $5.30 a barrel and the
wholesale price at $5.05 a barrel. He
says the cause of this fluctuation is the
abundant crop of wheat in Ontario.
There is no decline in the price of Mani-
toba flour, it is still selling at 6.15 a
harrel on market. This is on account of
Manitoba having sufficient demand for
all of her own production of wheat.
There has been no change in the Mani-
toba prices for the past three months.

WINNIPEG COMMISSION FIRM.

NEW firm of manufacturers’ agents
A and commission merchants com-
mencing business in Winnipeg 1is
that of C. & J. Jones, who have opened
sample rooms in the Union Bank Build-
ing. They have secured a strong line of
agencies and through the wholesale
trade they are reaching the retail stores
of the west where their products are al-
ready meeting with a good reception.
Their list of agencies includes the fol-
lowing firms:

Astley Cooper, Leeds, table jellies,
et¢.; Frank Abraham, London and Pat-
ras, dried fruit; Johnston, Baird & Co.,
Glasgow, coffee essences and sauce manu-
facturers; W. & R. Jacob & Co., Lim-
ited, Dublin, biscuits, cakes, etc.; Tux-
ford & Nephews, Melton Mowbray, Stil-
ton and other KEnglish cheese, plum pud-
dings, etc.; Schwartz Bros., London,
custard powders, vanilla cream, etc.;
The Sankey Sugar Co., Liverpool; Salt
Royal, Manchester, table salt; James
Robertson & Sons, Paisley, jams, etec.;
Societe Marquet Jeune, France, French
sardines; Paletorpes’ Limited, Dudley
Port, England, preserved f[oods.

SALT AND ITS MANUFACTURE.

Salt is now manufactured from brines
or mined as rock salt in fifteen of the
United States, the amount produced
annually being 'about three million tons.
At Syracuse, New York State, which is
one of the chief sources of supply, the
salt is obtained from natural brines
which are raised by pumps and flow in
a continuous stream into tanks where
coarse sediment is deposited. The clear
liquid is then allowed to flow into a set
of large shallow pans, and permitted t()
evaporate under the influence of the sun’s
rays untilésmall crystals of salt appLar
When this occurs, the concentrated brine
is drawn off into-a third set of tanks,
and as the water evaporates salt is d,e-
posited. When the layer of salt thus cb-
tained is about three inches thick it is
drawn up. thessloping sides of .the pans
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by means of long-handled scrapers, and
put into tubs with perforated bottoms
to drain, after which it is .taken to the
storage bins. In England, as is well
known, the chief sources of supply of
salt are brine springs in Worcestershire
and Cheshire, but the liquid, containing
about 22 per cent. of salt, is boiled in
pans for about 30 hours, instead of be-
ing exposed to slow evaporation as at
Syracuse. A sedimeni of other salts is
thus accumulated at the hottom of the
pan and is raked away. The liquid is
then allowed to cool until crystals of
common salt begin to appear, and when
this temperature is reached it is main-
tained for several days while the salt is
forming.—Leisure Ilour.

MONTREAL NEWS.

:ame suddenly to Mr. John
Orpe, butier and cheese exporter, on
Saturday, from heart failure. The de-
ceased had just eome from his bath
when, without warning, he collapsed and
shortly afterwards expired.

Mr. Orpe was 58 years of age, and
came to America from Staffordshire,
England, in 1870, settling in Orange,
N.J. He engaged in business there, and
in New York, and eventually opened

branch office iy Montreal. Five years
ago Mr. Orpe removed to Montreal to
live, closing his New York office.

Death

OBITUARY.

Mr. 3. H. ('urter, a prominent citizen
of St. Mary’s, Ont., died suddenly on
Friday, the 25th inst., of heart failure,
at the age of 51 years. Mr. Carter
would be known to readers of The Gro-
cer as at one time a member of the
firm of Box & Carter, grain dealers,
St. Mary’s.

ONTARIO FRUIT REPORTS.

The fruit conditions have changed for
the worse very considerably since the
last report. The falling off in prospects
is greatest in plums and apples. The
reasons offered for this may be consider-
ed under three heads: excessive rains
during the blossoming period, Spring
frosts and the eflects of previous heavy
crops.

HINTS TO BUYERS.

“Kasy selling’”’ is the verdict of deal-
ers who have handled the ‘‘Easy Pick-
in’ ”’  toothpicks offered by the Kby,
Blain Co They are the best five-cent
lackage ever offered to the trade.

H. P. Eckardt & Co. are selling apri-
cots at interesting prices.

We ecall attention of the trade to the
Bode’s Gum Co.’s ad. in this week’s
Grocer.

H. P. Eckardt & Co., report a large in-
(*rfase in the sale of Diamond Crystal
salt.

E. D. Smith’s pure fruit preserves and-

jelhes arc offered by the Eby, Blain Co
who are the sole agents for Toronto and
vicinity.

Extra fine qudhtv washed Brazil nuts
may be hadfrom H? P. Eckardt & Co.

Mr. Monday, representing Messrs. S.
H. Ewing & Sons, Montreal, is calling at
all the prineipal points in Qnebec in the
interests of his firm.
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The Basic Quality

of your business is CLEANLINESS. Clean windows, clean

show cases, clean fixtures, all go to make up your business

premises a thing of beauty, of attractiveness. People like to deal

with the clean merchant, whose store is bright and shining, and

the best people in each place will have none but the bright store.

T -

We have a little article that works wonders as a glass and metal cleaner and

polisher, performing both the cleaning and the polishing in one dperation, thus saving

much valuable time—Its name is BON AMI.

If you know it, why, use it ! If you don’t know it, allow us to send you a full

AP RN R

size cake for your own use.

Just your business card or a word on your letterhead and the

cake is yours.

AGENTS IN CANADA

HUDON, HEBERT & CIE.,
Montreal.

The most Liberally Managed firm in Canada.

CLEANLINESS |
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MANUFACTURE OF COGNAC BRANDY.

From United States Consul Jakeson, La Rachelle, France.

URE Cognac¢ brandies are distilled
tfrom wines produced in the Cognae
region, the Charente and Charente

Inferieure, and are classed in quality by
the section from which the wine comes.
We bhave the ‘‘fine champagne,’’ the
“‘petite champagne,’’ ‘“borderies,’’ ‘“fins
lmib,’” ““bois m'dinailvs,” and ‘‘bois
communs.”’’

The ‘‘fine c¢hampagne’’ is grown in a
section of the country directly to the
south of Cognac, eomprising half a eir-
cle, of which Cognae is the centre. The
‘‘petite champagne’’ is grown in a see-
tion which would be inclosed between
the first ecirele and a larger one par-
allel to it at a distance of several miles.
The ‘‘borderie’’ is produced in a tri-
angular bit of territory immediately to
the north and slightly to the west of
Cognae. Surrounding these areas, but ex-
tending a greater distanee to the west
and to the east, is the region in which
is produced the ‘‘bois ordinaire,’’ while
the ‘“bois commun’’ is produced between
the last mentioned seetion and the coast
directly to the west and southwest. The
‘“bois commun’’ ig also produced on the
islands of Re and Oleron.

The wines are distilled under three
different auspices:

1. By the ““bouilleur de eru,’’ a vine-
yard owner, who distills his own pro-

duct and sells it to the manufacturer.
He usually possesses one still; sometimes
two S

2. The ““proprietaire,”’” who distills his
own product and that of his neighbors,
from whom he may buy the wine or for
whom he may distill for remuneration in
kind. The ‘‘proprietaire’’ may possess
four to eight stills.

3. The ‘‘merchant,”’ who owns many
important distilleries wherein are redue-
ed to brandy the wines from his own
vineyards and purchased wines. When
the wine is bought, the producer is paid
in aceordance with the degree of aleohol
contained. The merchant may have six-
teen, or even twenty, stills in each of his
establishments, with a capacity for re-
ducing 40,000 to 50,000 hectoliters
(1,065,680 to 1,320,850 gallons) of wine
durine the season.

The methods of distillation vary great-
ly with the kind of wine, the distriet,
and the person who has charge of the
distillery. It may be said, as a rule,
that all Cognae wines are distilled with
the lees. The stills employed in the
champagne distriet are usually simple
pot stills, with or without *‘chauffe-
vin.”” The simple still consists of the
‘“‘chaudiere,’”” of boiler; the ‘‘chapiteau,’”
which connects the boiler with the third
part, and the condenser, with its ser-
pentines. The ‘‘chauffe-vin’’ is suppos-
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ed to be an improvement on the simple
still, by which several hours may be
saved on each operation. It consists of
a reservoir connected with the boiler,
through which passes the pipe of the
“‘chapiteau’’ containing the hot vapors
of the wine, which warm the wine to a
degree just under that necessary to pro-
duce vapors in sufficient quantity to be
condensed ; consequently ‘when the boil-
er is emptied it can be refilled at once
with wine at a temperature high enough
to begin to give off vapors at onee when
over fire. The boiler is filled with wine
by means of a pump, if the still has no
“¢chauffe-vin,’’ and from the chauffe-
vin’’ if having one. The boilers contain
usually about 500 liters (132 gallons),
and the liquid is evaporated by an even
but mild heat, which is eontinued until
the aleoholometer indicates that the dis-
tillate eontains 0 aleohol. At this time
it it found that from one-fourth to one-
third of the quantity of wine has passed
through the eondenser, and that this
distillate eontains from 25 to 35 per cent.
per volume of alecohol. It is ecalled
““hrouillis.”’

In the small distilleries a still is filled
three times before enough brouillis is
obtained to commence its redistillation.
In the larger distilleries the produets
from three stills are united in a single
still, and another or second distillation
ecommences, by which the brouillis is eon-
verted into brandy. This is ecalled ‘‘la
bonne chauffe.”” The ‘‘bonne chauffe’’

at once.

KELLY, DOUGLASS &- CO.

Wish to announce to our customers that they have just

received a very large shipment of 5 Cent Gum Machines
from the Bode’s|Gum Co., which they are ready to deliver

These Machines are small, handsome and profitable.
They are only 13 inches high, 4 inches wide, and 3%
inches deep, and can be put up permanently either in or
out of doors. They are all metal and fully guaranteed.

SEND YOUR ORDERS IN EARLY TO THE Ke“y’ Douglass Co.’ YANCOUVER.

For further particulars write us as we handle a full line of Bode’s Brands of Gum.
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is divided into three or four seections,
as follows:

Five per eent. of liquor, which leaves
the still possesses a highly disagreeable
ordor, due to exeessive quantities of con-
centrated aldehydes and acetic ethers, of
a color often greenish or whitish, ecall-
ed ‘“la tete’’ or heading, which ig re-
ceived in a receptacle and kept apart
from that which follows. The quantity
may exeeed 5 per cent., depending on
the nature or quality of the wine. These
headings are later mixed with another
brouillis, or with what is called ‘‘see-
onds.”’” This aleoholie heading, in con-
densing, has washed the interior of the
serpentine and has removed certain oily
matters which remained in the spiral
from the preceding distillation.  The
part of the distillate which follows,
known as the ‘‘coeur’’ or heart of the
‘‘bonne chauffe,’’ is clear, and consists
of from 80 to 85 per cent. of aleohol.
The ‘‘coeur’’ continues to run into the
same receptacle until the alecoholometer
indicates that the liquor leaving the still
contains 50 per cent. or perhaps 55 per
cent. of aleohol, according to the wine.
When properly carried on, this process
lasts about eight hours, and the liquid
containg from 66 to 70 per cent. of al-
cohol. This produet is brandy. The
distillation, however, is continued .ntil
again the aleoholometer registers 0 al-
cohol. The produect of this third part of
the distijlation is ealled ““queue’’ or
tailing, and is generally added to the
next lot of wine placed in the still. It
contains from 20 to 24 per cent. of al-
cohol. Sometimes, however, when the
wine is very rich in aleohol, a fourth
is produced, which is known as ‘‘sec-
onds,”’ and consists of that part of the
operation wherein the distillate reduces
its strength from 60 to 20 degrees. These
seconds are usually added to the next
brouillis, while the remander of the al-
cohol obtained—that is, from 20 degrees
to 0, which in this case is the tailing—
is mixed with the next balech of wine.
The seconds require about four hours of
distillation, which makes the entire pro-
cess last about twelve hours. This length
of time of eourse applies to the ‘‘bonne
chauffe.”’

The quality of the brandy produced
may depend very largely on the purity
of the eopper of which the boiler,‘‘ chapi-
teau,”’ and serpentine is composed, as
it has ofen been remarked that the oily
acidg attack the metal and bring away
in the distillate very pereszptible quan-
tities of copper ecompounds, which are
disagreeable to the taste and are prob-
ably dangerous to health. Length of
time taken may also mean much. Wine
distilled too rapidly may foree its fumes
too quickly through the serpentine to be
condensed, and consequently some of the
elements most volatile may escape. Again
the point where the heart is separated
from the tailing dfiring the ‘‘bonne
chauffe’” may influence the taste and
quality of the distillate. Certain of the
superior aleohols pass earlier in the
evaporation and the others later.

There are also what may be deseribed
as compound stills. These were invent-
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ed with the object of produeing brandy
direet from wine in one operation or
distillation. The prineiple of all these
stills is that of a ‘‘chauffe-vin’’ and boil-
er combined in such manner as to ob-
tain the ecomplete condensation of vap-
ors which leave the boiler, thus produe-
ing a brouillis, which in its turn is re-
distilled. The condensation is general-
ly effected by the ‘‘chauffe-vin,’” and the
brouillis is ecollected in another or
secondary boiler, in which is enclosed
the larger one. The heat, which is fur-
nished by the aleoholie vapors of the
boiling wine, produees a distillation of
the brouillis,the vapors of which in their
turn are sent into the serpentine and
condensed into brandy. There are very
large numbers and varieties of these
compound stills, which are used only in
the country of the *‘bois,”” where wines
contain very much less aroma and have
a peculiar taste which is called ‘‘ter-
roir’’ or soilv. The brandies produced
from the bois wines are usually mixed or
blended with the highly aromatie brandy
of the ‘‘echampagne’’ or of the ‘‘bor-
deries’’ distriets. A volume eould be
written deseribing the various compound
stills whieh, although unchanging in
prineiple, become more and more ecom-
plicated as distance inereases from Cog-
nae, the centre of the brandy business.
The most complicated ones are used in
the distriets of ‘‘bois communs,”’ and
especially in the islands of Re and
Qleron.

In one of the larger distilleries I
visited the distillation was egrried onias
follows, the boilers being filled t'wice
in twenty-four hours: (1) In the morning
half of the sixteen stills were filled with
wine and had produced by evening the
impure aleohol known as the brouillis
or ‘‘flegme;’’ (2) in the evening all the
boilers were filled with wine, and the
next morning they had produced the
brouillis; (3) all of the brouillis col-
lected the evening before and the morn-
ing following, from twenty-four different
stills is divided up and placed in eight
of the sixteen stills and is submitted to
a redistillation or rectification called
‘“doubling.’’ The other sivteen stills are
filled with wine, as on the morning of
the day before, in order to eombine the
process regularly and without interrup-
tion in the same manner during the en-
tire season.

By this system each man is charzed
in the morning with the filling of oue
boiler with brouillis and one with wine;
in the evening, two boilers with wine.
This idea is the direet result of the
distillation of wine, i.e., one-third, so
that three boilers must be filled with
wine and distilled by each man in order
to have sufficient brouillis to fill a single
boiler and ecommence its rectification.
Each time a still is filled and each time
its produet is obtained, whether brouillis
or brandy, a declaration is made upon a
register, which is kept continually at
the disposition of the regie. Each barrel
of wine, before it goes to the still, is
numbered, and the still into whieh it
goes must be known; its degree of al-
echcl is also inseribed in duplicate on

43

a register, one copy of which is placed
in a box of which only the officials of
the regie have the key; the other copy
remains as a stub in the register. The
amount of brandy produced from that
particular barrel of wine must be in
proportion to its aleoholie strength, and
a register of the quantity obtained in
brouillis is kept in the same manner as

for the wine. When the brouillis in
its twrn is distilled, a ecorresponding

reeord is kept of it and of the brandy
which it produces. The products are
placed in casks, each of which is num-
bered, and the quantity and strength of
aleohol therein is also indieated on the
barrel. This aleohol cannot be removed
from the premises, neither ean any al-
cohol be brought to the premises or ear-
ried from one portion of a town or eity
to another without a permit trom the
regie, of which peimits careful records
are kept. The permits indicate by their
color, white or pink, whether the alecohol
represented by them is of wine or some
other source than wine. It ean be readily
understood that this system renders the
manipulation of aleohol exceedingly diffi-
cult to persons who desire to use it and
conceal the fact, nevertheless I am ready
to believe that permits are accorded to
certain Cognae houses under which they
receive other alcohol than that of wine.
But this is a faet of which the Govern-
ment officials always must have cogniz-
ance. It must also be remembered that
it is not forbidden to redistill industrial
aleohol with wine or lees of wine. But
the record of such distillation must be
kept, and is known to the Government
offieials.

The residues of the wine which is left
in the still after the brouillis has been
produced may be used for the manufae-
ture of fraudulent liquors; but happily
at Cognae it has been found recently
that 1t is much more profitable to de-
naturate these residues with lime in or-
der to produce tartar salts, which con-
tain from 48 to 52 per eent. of pure
tartaric acid. From recent unexpected
visits to many distilleries, I believe that
1 am in a position to declare that sev-
eral of the most important Cognae houses
can not redistill the lees of wine, as I
have seen them being mixed in the vats
with lime and have knowledge of existing
contraets with various houses to dispose
of all these lees, which must be denatur-
ated at the distillery for the manufae-
ture of tartarie acid. Formerly, when
the vintages were very small, owing to the
ravages of the phylloxera, many irre-
spousible people added to the wine they
distilled, rectified spirit produced from
beets. The large quantities of wine pro-
dueed in the last four years make this
proceeding practically useless from a fin-
aneial point of view. It is further ren-
dered exeeedingly diffieult by the new
regulations of the French Government
represented by the regie. It must be
remembered, however, that the regie does
not exist for the purpose of assuring the
Freneh Government and the publie at
large that a certain distillation is earried
on in such a manner as to produce the
best brandy, but to assure them that
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the alcohol contained in the brandy is
pure grape alecobol. To this end the wine
is followed by the control and is under
the surveillance of these officers from the
time it is put in barrels, during transport
to the distillery, while being distilled,
when it leaves the distillery as brandy,
and until it reaches the consumer or un-
til it leaves the country. The functions
of the regie and the operations under
their direct surveillance are: (1) Stamp-
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ing or branding the boilers of the still
and measuring them to know exactly
their capacity; (2) each year before dis-
tillation begins, a declaration must be
made covering the number, kind, and
capacity of the various apparatus to be
used. The machinery named is allowed
to be put in service only under the sur-
veillance of the regie, who have the
right to exact information regarding it
each time it is considered necessary.

DRIED FRUIT

more of their dried fruit depart-

ment than they do. At present
prices, particularly, there is good money
to be made from exploiting dried firuits,
particularly the more popular varieties.
Prunes are nearly always good sale, and
peaches and apricots are frequently sold
in large lots. Raisins, grocers always
have a demand for, and there are in-
creasing calls for currants. With these
different varieties, all more popular than
ever before, excellent opportunity is
ofiered to greatly strengthen the depart-
ment a grocer may now have, or to
create an entirely new one—profitable and
active.

The first thing to be considered in es-
tablishing a dried fruit department is to
consider what varieties will be most ac-
ceptable in your particular locality. Kor
instance, it would be unwise to make
much business in dried apples in a region
where there are plenty of fresh apples
always obtainable. Dried fruit is a sub-
stitute for fresh and should always be
treated so. IfMresh iruit is plentiful at
low prices it isn’t likely that dried
stock will sell so rapidly. 1li the supply
of fresh fruit declines, or if anything
occurs to make it short, it will be wise
to offer dried fruits as substitutes.

I : ETAIL grocers might make

Prunes.

No dried fruit is better for the retailer
to handle than prunes. Not oily are
prunes good for sellers to handle, but
they are good to eat. Their flavor is
good and they are healthful. It would
be much better for many thousands of
people, particularly those who follow a
sedentary life, to eat prunes at least
once a day, preferably in the morning,
but if they eat them morning and night
the benefits derived would be that much
larger. In the cities this is better un-
derstood than it is in the country, and
more prunes are offered. Naturally the
comparative scarcity if fresh fruits at
certain seasons of the year and the al-
ways high prices of good fresh fruits
make a desirable substitute far more
popular than it would be under other
conditions.

At present prunes can be bought for
very low figures, and it would be well
for retailers to obtain from their job-
bers such quantities as they think they
can handle as an experiment and offer
them as low as they can. The prune
trade has been killed during the past few
years by too high prices—prices which
have no warrant because wholesale prices
have generally been low, and are low
yet. Retailers are entitled to a legiti-
mate profit, but when they refuse to
handle anything unless it pays an ex-
orbitant percentage they not only reduce

DEPARTMENT.

much their own trade, but they spoil business

in other departments as well.

Get a quantity of prunes that you can
offer at a small sum for three or five
pounds. Get your customers to buy
enough to really test them and ask them
to tell you how they like them. It is
good business to encourage purchases of
a commodity in this way, and if you
can at the same time you sell them
tell them how to cook the fruit so it
will be satisfactory you will strengthen
your position and cause customers to
come back again for more. Frequently a
customer is lost because the fruit is not
cooked properly, but only those unac-
quainted with it would be likely to be
bothered in that way, and a hint or
two with the bundle would result in
much good to your trade later.

Peaches and Apricots.

Much the same observations can be ap-
plied to peaches and apricots. Dried
yellow peaches, when properly cooked,
are almost as fresh as when newly pick-
ed from the tree. They are frequently
much better than the fresh fruit that
comes a long way on the cars. But as
is the case with prunes, a word-or two
of instruction regarding the proper means
of cooking will go a long way toward
making ;and keeping a desirable customer.

Apricots are not so great favorites in
the east because of their extreme acid-
ity, yet at some seasons of the year,
notably Spring, this acidity is a desir-
able feature. Nearly everyone craves
something acid and these dried fruits
are good food products to supply it.

Apricots usually cost more than the
others, but after all the expense is
slight, provided the retailer has pur-

chased judiciously and has offered special
sales to induce purchases from him.
Raisins.

Raisins are everywhere. It doesn’t
seem necessary to say much about them,
yet it is no doubt true that their sale
might be largely increased without much
increase in expense. There are many
varieties and many grades, but unques-
tionably the most popular is the seeded
put up in convenient cartons. House-
wives ‘who formerly had to seed their
raisins with a knife, as everyone did ten
years ago, fully appreciate the advan-
tages of buying them all seeded in hand-
some cartons. They are seeded much
better than could ever be done by hand.
The raisin ’f not injured so badly and
the general Shape is maintained.

Retailers do not sell as many as they
might. They scarcely ever make any
ipecie_zl announcement regarding raisins.

‘et if they would it is probably true
that important additions might be made
to the business which is now done. A
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special advertisement could be published,
making an offer on raisins for a certain
day. This would bring in new customers
as well as old. When you do that you
should have a display of as many vari-
eties of raisins as you can get together.
You would probably have a large num-
ber many of your customers never saw.
It might mean a large increase in busi-
ness from customers who have been buy-
ing raisins of you for years. Not many
people outside the business know how
many varieties of raisins there are, and
a display of as many as you can con-
veniently secure would be interesting and
instructive.
: Currants.

The question of currants is also inter-
esting in this connection. Cleaned cur-
rants are sent out in cartons, the same
as seeded raisins are, and they can be
used in the household cookery almost as
freely. For instance, scarcely any fruit
can equal them in mince pies, and they
are also used in all varieties of fruit
cakes, imparting a rich, peculiar flavor
that is their own and which cannot be
obtained from any other fruit.

The cost of all these fruits is small.
They need not frighten the most econ-
omical buyer, and they will add much to

the cuisine of any family which uses
them fireely. Where there are children,
prunes, apricots, peaches, raisins and

similar fruits are important additions to
the family bill of fare. Very many per-
sons like to eat these dried fruits out of
hand. Peaches can be eaten that way
with mach satisfaction, and frequently
the larger sized prunes are eaten in the
same manner, while the bunch and clus-
ter raisins are especially adapted for
that manner of consumption. For light
lunches, either for home or when there
is some afternoon gathering, bunch or
cluster raisins are an important addi-
tion to the bill of fare.
Figs and Dates.

Dates, an increasingly popular fruit,
have not been mentioned. They are not
so popular as raisins because they are
more apt to be sticky and disagreeable
to handle, but date forks have been pro-
vided now and it is possible to partake
of them without touching them with the
hands. They are of delightful flavor and
are a nutritious, healthful diet. Long
and exhaustive labor can be performed
upon a diet of dates and bread, and they
are healthful in other ways.

Figs are frequently purchased by re-
tail grocers, but they might build up a
better business in them. Some of the
larger sizes are especially desirable for
table use, and often will be served as a
course in a dinner. They are nutritious,
healthful and comparatively inexpensive.

The retailers who undertake increasing
their sales of dried fruits will find that
their entire business will increase pro-
portionately.—New England Grocer.

CHANGED PROPRIETORS.

W. J. Brougham, of Medicine Hat, has
purchased the fruit, confectionery and
grocery business which has been so suc-
cessfully conducted for the past seven
years on the corner of Montreal and
Railway streets by Chas. H. Evans. Mr.
Brougham has had some experience in
the business and as Mr. Evans will be
with him until the first of the month
he will be in a position to handle the
trade in a manner which should hold all
old customers and doubtless - attract
many new ones.
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of THE
CANADIAN GROCER.

Market quotations corrected by tele, h up till 12 a.m.
Thursday, Aug. Slst, l&?

ESTERN wholesale grocery trades
are still quite active there being
a strong demand for general
grocery supplies during the harvest.
Dealers are ordering liberally as they
are encouraged by the uniformly cheer-
ing reports of the harvest from all parts
of the west. Only some entirely unfore-
seen dissater ean now prevent the 1905
crop from being very much the largest
on record, and this means a year of un-
precedented prosperity in the west. A
decline of 10e. per ewt. in sugar was an-
nounced last week, too late to be report-
ed in last week’s issue. It was not en-
tirely unexpected as the tendency of the
sugar market has been towards lower
prices for some time. There have been
heavy movements of canned meats for
the harvest trade, and in faet almost
all items in the canned goods list, are
in good demand. Tapioea is still ad-
vancing; the general tendency of the
grocery market seems to be towards
higher prices with the single important
exception of sugar.

Sugar—The long expected decline in
sugar has at last oeeurred and prices are
now 10c. lower than they have been for
the last six weeks and more. We quote:

Montreal granulated, in bbls 555
b i in sacks.

g

il

yellow, in bbls........ 05

“ insacks..... 00

Wallaceburg, in bbls.. 45

% in sacks 40

Icing sugar in bbis.... 15
‘* in boxes.....

o * in small quantities...
Powdered sugar, in bbls.......
" @' i bo:

Xe8......
o **  in small quantities
Lump, hard, in bbls...........
“ inj-bbls..........
“ “ in100Ib cases.... .
Canned Goods—New red raspberries of
. the 1905 pack are on the market now,
and are included in the list below. The
price is $3.58 per case for grades 2 and
3, and $3.63 for grade 1. New season
canned tomatoes will be on the market
in about two or three weeks, when pres-
ent prices will be likely to decline, old
stock is now selling as high as $3.00 per
case. Canned meats are in strong de-
mand and prices are steady. We quote:

Apples, 3's, 2 doz. cases, gercue ................ 2156 22
Oherries. red pitted, 28, 2doz........cooooviiinn cunn
ts, red, 2 doz. cases, per case ... .

aBBRUBRIRGRGC
QuEneI8

@
2
o

Lo Ty “

Raspberries, red (new), per case ......
Strawberries, heu; syrup. 2's, per case.
Plums, Lombard, 2 doz. per case .....
i creengp:u. 2 doz. case, per case
Pineapples, 2's, sliced, 2 doz. cases, per case
= T A S SO
“ 2y's, whole, .
2's, grated, '

“ “

Tomatoes, 3's, per 2 doz. cases....
Corn, s “ rts
Peas (No. 4), 2s, per case...
" (No. 3), early June, 2's
No. 2), Sweet Wrinkle, 2'
No. 1), extra ﬂng_ sifted, 2's

Beans,
Salmon, Fraser River sockeye, per case
‘*  Skeena River, o 3
" Rlvelé' s Inlet, " z

 Humpback. %

cohoes,
*  Clover Leaf, Fall delivery, 1 to 4 caser. ....
34 & 5 to 9 cases.

ENPTTN ¢
R S R R e RN R SRR RS R LLIRIERGANLRB AR

Pork and beans (V.C.P. 0o.), I's, per doz. ...... ....
- .. it b

" “ 3 “
Soups (Van Camp's), per doz.. " ......
Bongle- chicken, ! . tins, per"qlu. oo

t . .ee
*  ducks i ¥ arecarsnsnes esree
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Clark’s Sliced Smoked Beef -

~

First in Quality
Because of the Packer’s Experience
First in Sales '

Because of the Buyer’s Experience

DIAMOND ¥ad

BRAND SUGARS LD

MAPLE SYRUP W
HAS A FLAVOR EQUAL TO FRESH GOODS DIRECT FROM THE BUSH.

MFD BY

MADE IN
CANADA

WW
TOLEDO COMPUTING SCALES

]
)
g
4 Automatic but Springless.

: The ‘*Toledo' is a money saver because it posi-
) tively stops the giving of overweight.

) A time saver because it is Automatic.

) A labor saver because there are no weights to lift, no
: poises to slide, or prices to set.

s A trade bringer because it indicates to the customer
b in plain figures the correct weight of the article he is
: buying.

. It is honest both to the merchant and customer.

b The Toledo system costs you nothing because it is
: paid for with the money you are now losing.

¢ For Catalogue and information apply,

b

b

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

Patent - Machinery for the preparation of

— TEA, COFFEE, COCOA, CHICORY,
PATENT FOODS, FRUIT, ETC.

PATENT GAS-HEATED ROASTERS, INTERNAL OR
Hand EXTERNAL FLAME. IMPROVED ROASTER. FOR
USE WHERE GAS IS NOT AVAILABLE, FOR COKE,
WOOD, STRAW, ETC., FUEL. COOLERS. FANS.

PATENT AUTOMATIC TEA MILLING, BLENDING,
SIFTING AND PACKING MACHINERY.

Machines.

QUICK MIXERS FOR BAKING POWDER, COFFEE
AND CHICORY, SPICES, ETC. STEEL AND STONE
MILLS. FRUIT CLEANING AND DRESSING MACHIN-

ERY.
Power

Tue GROCERS’ ENGINEERING CO.

(Late WaY@00oD-TUPHOLME LTD.)

Cole Street, Swan Street Nlustrated Catalogue
LONDON, S8.E., ENGLAND Mailed (Post) Free.
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C.mned chicken (Man Can, Co. )pcr doz....
*  turkey 5

C \rl'ﬂLd becef = 2's =

“ e

Roast beef (Man. Can. Co,), 2, pcrdoz
(Clark 8), 1 s, per, doz

Potted meats, {

pe do .........
v m] luaf (Lllvlu) s), 3 ‘ llllx pmr‘doz
Haw loaf % é 1b. G2,
e 5 11b. 5
Chicken luuf = 11b. L
“ ilb. “

L umh tongue (Clark's) 1's,
(Aylmer), 1's,
Slic ul <mukul beef (beb() 's), 3 ~-

Chip 'l i g 1-1b. tins,
e - .“ b tme
) e 32 1-b. glass, *
*liu-d lmcou, o 1-1b. tins, s
1- lln glms

2 B et €0 60 €0 1D bt €0 G bk 1D €G3 €O bt IS ot 1D bt ) DO It 1D b4 D €0 0O
BN R S oS RS RR LR ERAGLRNTEN

Juhxteh uuv\) ‘ llr ﬂ.\ts )wrSdc/ L(LSEI.

1 1b. talls, pu-ldoz case .

G gf l-l talls,

Lime Juice—P’revions prices still rule.
We quote:

"Moulsvrml " pints, per, do/ ................ 400 42
quarts, ‘' ... .68 700
Local l»raml\ pints. sk 2 50
quarts, s S 4 50
bulk, per imp gnl 0 65

Salad Dressing~Sti]l in  brisk
demand at following unchanged priees:

Durkee's, per 2-00Z. CAS€.....ovvrrerre vaens cor cnen 700
Royal s .x.ll per, T A A O A A e A g O 2 §3

eolarge. L i ass st vevsa s v e b 47
Vi inegar (( & B.), butllu ;-mts per do =SHER % %8

quarts,

Sauces— P’rices continue as quutml last
week :

Wurgcilerahxre lea & l’u‘rms i pints, per, dux ...... $3 65
pints, . .80

White's 1 pints 0 90

Puu—rsun's 3 pints i 09

pints 17

30

Essence of anchovies (C. & B.), per doz......... .
Yorkshire relish ((:oodall & Backhouse), per doz. .... 190

Macaroni and Vermicelli— As noted
last week these goods are now selling
in  ten 1b. boxes at 6e. per 1b. The
French in 1 1b. packets is quoted at S

1-de., a slight reduetion.
Spices—There are no new features in
the local spice market. Previous prices
still rule. We quote:
Ground Spices—
Pepper, black. in 10 1b huxes per ) | PR e 0 018
B white, * 0 26

5
Cayenne pepper, in 2 and 5 1b. tins, per 1b.
Cloves, xuS 1b. bO\es pu 1b..
Cnssm

Allspi RN S 0123015
Gmger. ID 101b. ** s 010 018
Mixed spice, in 5 1b. boxes, per | | ST AR R g S 20
Mace, in 5 1b. boxes, p r 1b. 070

Whole Spices—

Blgck pepper, per e

Cmuamon (ordinary), per lb..
(extra choice), per lb
Nutmegs, per 1b .
Cloves (according to quality) .
Ginger, per 1b............
Allspice, per Ib.
Mace, perlb......
Mixed spice: for pic

Rice, Tapioca and Sa.go Interest still
centres in the tapioca market. The mar-
ket is firming upward and advances are
general. There is still a wide range of
prices, but the general tendency is to-
wards higher prices on aceount of the
short crop. We quote:
ri‘t}e,per.!b

Patna
Tapioca, per cwt
Sago. perlb. ..........

Pot and Pearl Barley—Prices continue
as previous quotations. We quote.

Pot barley,

per sack
Pearl b ey, per half sack (49 1bs).
sack

hot /Mocha and Jma in 2 lb tins, per 1b.

THE MARKETS

changes to record. The demand con-
tinues normal. We quote:

Syrup *‘Crown Bnnd 2-1b tins, per 2 doz case 200 210
Je 5-1b tins, per 1 240 25
s s lO-lb tins, per} s s 2195
o 5 20-1b tins, per e 215 225
2 by barrel, perlb. ....cco0ie cone %3
Y g ugar syrup, per lb..
** Kairomel " syrup, 2-1b. tins, per 20
“ W, o 2 65
A8 * 10db. o S 2 40
* e | =2 B e 24
Barbadoes molasses in l Ebhls, por 1B cisesass seos 004
New Orleans molasses in - bbla per 1b.. e (g{
Porto Rico molasses in i-bbla per bbl.
Bl.ckgltrap, in bb].a , per, gal.. ég
> 5 gal. bsts, eac 22

Coffee—There are no new features in

the coffee market, and prices are still
quoted, as follows:

Wholo green Rio, DErIb..ccceccececctsossssoncos sans
roasted, per lb o

Standard Java in 25-1b. tins

Old Government Jmn in251

Imperial Java, in 2all: t:fnix;,' perlb .........
Pure mocha b

‘“ Maracaibo .....ooiiiie ciiinnnan 019
Choxce Ri0..cciviniiiiiiiis s e e 017
Pur Al ceeabe s saln 0 16}
Seal and (C & b) in 2-1b tins, per | b 032

L oo 033

Local Blends:—

Cocoa—There is a nor mal demand for

cocoa. There are no new features in the

market. We quote:
Epps' i 1b packue C | R AR B
Fry's 1b Homoeopathic, per 1b..

1b * tins concentrated. perdoz 40
Mott's Soluble, in bulk, 12} 1b uns. PO IB i veive cane 019
Cowan’s, in 10-Ib tins, perIb........cooiveiiiinns oone 015
Mott's Homoeopathic, ss e I B S A R 026
Vao Houten's, {8, per doz........... R [
Baker's, in 3-1b tins, $- ]b Lm:. o | R S R 042

Chocolate— We

Baker's unsw eeteued per
Menier, s, per I

quote:

B
Mott's Dnamond i an § per]

Fry's )
Marmalade—We quote.
Marmalade (C. & B. ), L1b. glm. per, doz .............. { gg
g “  7db. tms. per Ib.. .00
& i 4-1b. t 104
‘: (Upton 's), 7 lb p:luls, per pml %
Jam—Previous prices maintain. We
quote:
C. & B. jams in 1- lb uns. assorted, per doz............ 65
stmwberry, » SR .18
“ “  ragpberry,  * 00
2 glass, moned Y s
“ ry, 2 40
“ “ “ rawberry, ** 220
o * 7-lb. t.ma, auorbed per lb .012
2 1 raspberry, * . 013¢
Upton’s jam (m Wmmpeg), per pall ....... . 050
§ in Brandon), & . 052
g in Calgary), = . 057
i 1|n Lethbridge; v . 057
*  (in Edmonton LB SR R 060

Nuts—We quote e

umbos

Walnut per lb...... cove 028
( e ed)

Pecans, per Ib..

Brazils, per 1b..

Foreign Dned Fnuts There is noth-
ing new in the situation; all items in
this list are firmly held and for reasons
explained before in these columns, are
likely to be further advanced before
very long. We quote:

California raisins, muscatels, icrown: perlb.... .... g e
“ |« choice seeded in I-lb.packages il
e = chrr [ni.]‘l; ..... ...‘.& “eee

.. 008 008}

“  §0-70 “
“ 5080 “
" 4050 “

« gilver *

September 1, 19056

Currants, uncleaned, loose pack; per Ib. 0
dry clean F:lhtns. perlb.. 0
*  wet clean re ....................... 0 06
*  Filiatras in 1-1b pkg. dry cleaned,perlb . 007
“  Vostizzas, unclemed ...................... 0 os:
Hallowee dates, new per Ib ... 005
Figs, cooking in bags, perlb........... ... 003§ 004
Apricou choice, in 25-1b, boxes,per Bl=: ceisin -l 011
Apricots, standard in 25-Ib boxes, per 1b.. .. 010
Peaches, choice, . 012
‘  standard o9 = . 012
Pears, (choice halves) * s . 012§
Plums, choice (dark pm,ed{ per lb . 010
Candied Peel—Lemon peel, per Ib 009
Orange 0 09}
Citron Y 014

Teas—There are no changes to note.
We quote.

Q
&
8
%
5}
B
=
L)
»
3
m
:
(<}
&
58
=
B
]
g
(—]

, perlb..
ol A N., m cads per, lb >
¥ o FATP NG T
Ceylon, bulk. per l ....................
oe P H.T., in § chests, perlb. ....
A broken Pekoe. No. 62 in chests, per | 1 %
& No. 414 and 418,
2 ¥ No 412, in chests, 2
Gunpowder, in gaarter chesta
Youug Hyson, in § chests, per 1
Scented Orange Pekoe, in cads, per1b .

Fish—We quote:

Lake Superior trout
Gold

“ “

coocoooooCooOOe
EREREBEEERERGEE

41b.
shredded ‘2% c.nons.per bx

" L bulk, in 15-1b. boxs.
Large Labrador and Nfid. salt hemnn &e;r 1001b.
o " b f 1b. pail.

Salt mackerel, in 20 or 30-1b. pails..............
Finnan Haddie, in 15 or 30- lhboxea

Smoked halibut stri
Kippered gold eyes,
Yarmouth bloaters,
Lobsters, fresh boiled, per Ib.
Caviare, extra, small jars.per
Frog legs, 6doz. in box. per doz..

COOHOOOOMM ONOODOOOODOcooCOO®
. SERTLEBEBE BS3BIJEIRGRECEEERS

Evaporated Apples— Prleee are still
very firm. We quote:
Evaporat,ed apples 50-1D. OB ..co ccccicncaces vree 008
(fancy). AR e .. 008}
Beans—Hand-picked beans are still

quoted at $2.10 to $2.15 per bushel, and
the ordinary grade at $2.

Woodenware—Prices are
We quote:

unchanged.

Butter tubs, wooden hoops. 2in nest, per nest.. 0 42 0 45
.070 073

* wire hoops, 2 063

3 s .100 10
Pnils 2 ggops. per doz g | 92
32
Wash tubs,common and wire hoog per nest of 3 . 200
i = , per do n 8
2 = G No. l. . 950
= b sece 380
“  fibre, per nest of 3 ............. 29

Bul.;.eb:'boxeu. per nest of 3, to hold 14, 28 and 56

........................................ 0 56
Butter boxes, eer nest of 2,to hold 14 and 281bs. 02
Butter tu and cover, per doz.. 400
Butter moulds, for 1-1b. bricks, per doz. 185

Buckwheat Flour—Quoted at $1. 70 per
half sack.

Breakfast Cereals—Remain unchanged.
Rolled Oats, %I_lb. uclk.s. percwt....... Toxirate eves

Maple Prodncts— New maple syrup
from the Eastern Townships in Quebee
Province is selling at $5 per 5-gallon
tin. Sugar in quarter and half-pound
cakes, is selling at $3 per 25-1b. box.

Honey—Prices are as follows:

Olour honey 1-1b glass, 2 doz. in case, per doz.. .... 2 0
. 5-Ib tins, 1 doz. in case, per tin.... .... 0 50
: * 10-b tins, 8 in case, pertin ........ .... 100
5 ** 60-Ib tins, ger R R e 00
Fmoy comb honey. 2 to the Case, per doz. .... 250

percase, .... 475

Eggs—Produce houses are paying 17e.

to 18c. per doz. for eggs delivered in
‘Winnipeg.
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Sixty
Years of
Popularity

(H1) & ]
GELATINE
may now be
huI in & new
form as

INSTANT POWDERED
GELATINE

It dissolves instantly in hot water.

No trouble. Recipes in every box.

Oanadian Agents: J- ‘ G. GOX. "
0. E. Colson & Son, Montreal Ltd.

D. Masson & Co., “ Gorgie Milis,
A. P Tippet & Co., " EDINBURGH
Preparation for Cleaning Cut-

RIS S

‘WELLINGTON'

FE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington  Mills, London, England

Agent:
JOHN FORMAN, - 644 Craig Street
MONTREAL.

The original and only Genuine

EAGLE
BAKING POWDER

is a winner every time. It
wins friends wherever intro-
duced. Try a sample order.
We guarantee satisfaction
with every package. Ask
your jobber for prices.

AGENTS WANTED EVERYWHERE

J. H MAIDEN, Agent
MONTREAL

POULTRY, |
isH

GaNE

AND

OYSTERS.

259 PORTAGE AVE.

Any quantity of
fish shipped.

Apprzss—Mall P. O, Box 791,
WINNIPEQ, Man

THB CANADIAN GROCER

PERSONAL THANKS.

The following, addressed to Col. Mac-
lean, president of the MacLean Publish-
ing Co., is from Mr. E. K. Spinney,
Yarmouth, N.S., past president of the
Maritime Board of Trade:

“I cannot refrain from again express-
ing my personal thanks for your gener-
osity in the liberal manner in which you
reported the proceedings of the annual
meeting of the Maritime Board of Trade
at Yarmouth.

“You have also received the official
gratitude of the delegates to this meet-
ing by their vote of thanks unanimously
passed by them at the close of the ses-
sion. Your representatives were all
men of unquestioned high standing in
their profession which is an extraordin-
ary compliment.

“I sincerely regret the absence of your
esteemed self as I feel certain you would
have enjoyed some features of the pro-
gramme.’’

CATALOGUES, BOOKLETS, ETC.

The annual report of the Cape Town
Chamber of Commerce to hand contains
much information which ought to be in-
valuable to all interested in foreign
trade. In addition to a resume of the
deliberations of the Cape Town Chamber
of Commerce, the report includes com-
plete statistics of the trade of Cape
Colony for the year ended Dec. 31, 1904.

BRANCHING OUT.

The Canada Business College, of Chat-
ham, Ont. (Mr. McLaughlin, principal),
will shortly begin the erection of a
handsome building in the residential
district of Chatham where they will be
able to accommodate twice their present
number of students. The new institu-
tion(which, it is claimed, will be the
only one of its kind in Canada) will be
situated in the midst of attractive and
extensive grounds, which will afford re-
creation and variety of sport for the
pupils. The new building is expected to
be completed by next Summer.

FRUIT TREES IN WINNIPEG.

A Winnipeg resident has been experi-
menting with a degree of success in
growing a number of crabapple trees in
a plot of ground adjoining her residence.
Upwards of twenty trees are to be seen
there, well laden with fruit. Mrs. Bond
—the resident referred to—is to be con-
gratulated upon her success, the early
and late frosts, so disastrous to fruit
growing, are well known in Winnipeg,
and it speaks well for the care and per-
severance which must have been ex-
pended.

PRATTS ASTRAL
LAMP OIL

Sold in all countries and recognized as the
highest grade oil manufactured.-

WHOLESALE ONLY.

THE QUEEN CITY OIL COMPANY, Limited
TORONTO, ONT.
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CONDENSED OR *“WANT"”
ADVERTISEMENTS

Advertisements under this heading, 2c. a werd
first insertion; 1c. a word each subsequent insertion.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany
all advertisements. In no case can this rule be
overlooked. Advertisements received without re-
mittance cannot be acknowledged.

Where replies come to our care to be forwarded,
l.v: eents must be added to cost to cover postages,
etc.

YEARLY CONTRACT RATES.

lgo word.s each insertion, 1year.............. $30 00
- 5 o 6months....... .. 170
= 3 months .. 10 00
B = e 1year .. 17 00
2 - 6 months 10 00
5 o T S 10 00

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address
is wanted to call on the trade in Ontario ; no
samples to carry; a very good opening for a retired
or retiring general merchant who desires a light,
healthy occupation, with good remuneration if
successful; give references. Box 260, CANADIAN
GROCER, Toronto. [2stf]

FOR SALE.

ONE o_f the best country store businesses in On-
. tario county; close to C.P.P. and G.T.R.
stations; biggest live stock shipping point between
Torqmo and Peterborough; good farming com-
munity ; stock about $4.000; owner has oppor-
tunity in larger sphere; don'tapply unless pre-
pared to do something better than invoice price ;
I'm not giving this business awayor offering a dead
horse at 6oc. on the dollar; it's a live, growing,
‘‘cash’’ business, seldom found in the couatry ;
stands alone and is worth paying for ; will bear in-
vestigation; telephone and postoffice more than
pay rent; C.P.R. hands and dining cars take all
my produce, which is quite a businessin itself.
W. L. Martin, Myrtle Station, Ont. [36]

SITUATION WANTED.

OUNG man, good retail experience; good
salesman and a hustler, would like position
on the road. Box 270, CANADIAN GROCER. [38]

Star Brand

COTTON
CLOTHES
- LINES

— AND -

COTTON
TWINE

Cotton Lines are as chesp as Sisal or linnlln
and much better.

For sale by all Wholesale Dealers
See that you get them.

vl
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INDEPENDENT—SURE THING!

IT is easy to buy canned PEAS now at cost; also very
easy to criticise them, but it takes a lot of study and
hard work to produce a satisfactory canned pea. We
hope that every Packer is producing the best pea pos-
sible. This will do more to increase the consumption
than the cost prices. We are doing our best to make
the “AUTUMN LEAF BRAND?” just right. We
have a few thousand cases more of the medium grade
peas to offer at prices that will forever eliminate the
Hawker in that line. |
“AUTUMN LEAF BRAND CORN.”"—When
it comes to nice fancy sweet sugar corn it is a 100 to one
that we lead. Reasons why:—Qur Manager learned
the corn canning business with the world-renowned corn
packer, J. W. Jones, of Portland, Me., commencing
August, 1869, and followed the business from that time.
He has a thorough technical knowledge as well as the
practical experience of all these years, with and at the
head of some of the oldest and largest Packers in the
U.S., as well as with the most important Packer in
Canada. If you want more proof, and the best
line of canned corn, ask for the “Autumn Leaf Brand.”

The Frankford Canning & Packing Co., Limited

Independent Frankford
Ont. A. H. ALLEN, Manager

Packers
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:::::: DAIRY PRODUCE AND :::"
ECCS PROVISIONS HAM

CHEESE AND BUTTER BULLETIN

HE cheese market remains very
T steady in spite of the compara-
tively high prices ruling, but buy-
ers are acting very cautiously and tak-
ing only what they are obliged to take.
L.ate country markets showed a great
irregularity, some being forced up un-
reasonably and others remaining nearly
at the level of the selling basis.

When prices reach a point where there
is hardly any chance for speculation,
operators naturally become more or
less timid and cautious and this is the
present condition; we have nearly three
months more of our production to dis-
pose of, and no matter how sound the
situation may be in point of supply and
demand, the ‘“‘hand-to-mouth trade’ is a
slow one and it is, alfter all, the specu-

lation that advances or lowers the
values of our products. :
The situation on cheese is sound

enough
selling,”” and the prices are too high to
speculate on a further material advance.
The best that can be done now is to
supply the natural demand and take care
of the goods that cannot be sold
promptly for the coming season of non-
production. But holding cheese is ex-
pensive; it costs money for storage, in-
surance, shrinkage in weight, interest,
etc., and all these charges count up very
quickly, so that there should be a fair
prospect of higher prices in the future
to make the holding of cheese profitable.

It is true that our stocks of cheese in
Canada are unusually small for this
time of the year, and although the
stocks in Great Britain have recently
increased somewhat, they are not by any
means excessive. This makes the situa-
tion statistically sound, but our prices
are so high that there is no incentive
for speculators to put away goods for a
further advance, always considering the
cost of carrying goods for any length of
time.

The best to be expected from now on
is a steady and gradually rising market.
The make is falling off and the natural
demand in the United Kingdom will
probably absorb all the goods we can
produce; but we cannot possibly look
for large profits after this.

Butter is also high, but the market
here is ruled more by the supplies of
other countries on the British markets
and for a while at least it seems that
butter may become dearer before the de-
mand will be cut off. Relatively butter
is cheaper now than cheese, but it is
not as easy to store butter as cheese,
as it loses flavor of freshness quicker
and gets into second-class sooner on this
account; further, the Australian butter
will rule the British butter markets dur-
ing the Winter months, and it would not
lseem good policy to store any butter
here.

As pointed out before in these artieles,-

not to encourage any ‘‘short

the consumption of cheese in the United
Kingdom decreases when the consump-
tion of butter falls off. When the re-
tailer has to sell it at more than one
shilling per pound, the British consumer
will take margarine for butter in enough
cases to check any extraordinary advance
in prices of butter; and as far as cheese
is concerned, there are always supplies
of cheap meats to be considered, if
Australian mutton, American bacon, etc.
offer any inducement of economy, espe-
cially during the Winter months when it
is necessary to have fires in the humblest
of homes, the demand for cheese as an
article of food falls off.

LONDON, ENG. LETTER.
(By Our Own Correspondent.)

EFERRING to your Montreal bul-
letin in the issue of August 3, from
Montreal, in regard to the butter

position over here, inquiry on the spot
goes to show that the statements made in
that report are fully endorsed by buy-
ers on this side in every respect. At the
then high prices no one here would at-
tempt to follow your market by purchas-
ing, and eonsequently some shippers on
your side have reduced their prices very
materially from the higher point. Their
cables to-day (Aug. 17) from Montreal
quote 106s. for choice Eastern Town-
ships, whereas on Aug. 3 they offered
from 112s. to 114s. There are some
heavy shipments to arrive soon, and at
this lower priee sellers on this side will
be content with a small profit. Dairy
butter is quoted at 96s. e.i.f., and that
price will certainly have the effeet of
keeping it out of the market here. The
demand for butter, as usual in the mid-
dle of August, has not been so keen, but
in September we look for more steadfast
trade. As the Argentine season is over,
there is praetically no stock of Argentine
butter on hand. Siberian supplies will
become lighter from this out, and pres-
ent prices rule for these from 96s. to
104s. The New Zealand markets are
very excited, but it looks as if liberal
supplies will come from that quarter.
The same may also be said of Vietoria,
New South Wales and Queensland. New
Zealand factories are asking 104s. 6d. to
106s., and even 107s. c.i.f. London, but
buyers here will act with the greatest eau-
tion, so this may be a year more for con-
signments than for direet e.i.f. business.
The demand for Danish is only fair, high
prices naturally restrieting business.
Another little hint about packing.
New Zealand butter in a great many

-eases eomes aeross in eases paraffined in-
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side, and it has been suggested that
Canadians would do well to copy the
idea. It has the effect of keeping the
butter in better condition and it arrives
on this side in a finer state of preserva-
tion.

Although, as stated above, a few Can-
adian butter shippers have decided to
meet the requirements of this market in
the matter of price, it still remains to
be seen whether the more reasonabie
quotations of the past week are to be-
come general. The flow of milk seems
to have been somewhat smaller than
usual in Canada, but this has affected
the output of cheese rather than of but-
ter, and in view of this faet Canadians
must be holding back considerable quan-
tities of butter in the hope of realizine
big prices. The suecess of this specula-
tion depends altogether upon the quan-
tity of supplies to this market from
other sources. Up to the present, there
has been a decided shortage of butter,
and it was hoped that Canadians would
come forward to supply the deficieney.
They did, but their prices were impos-
sible. Up to the present buyers have
struggled along without having been ac-
tually foreced to aecept prices asked.
Now, it is hoped, relief is in sight, for
good supplies will arrive from Australia
and New Zealand in time to supply the
increased September demand. Cana-
dians will watch the prices of these new
arrivals with interest. They will prob-
ably be high, but not prohibitive. As
to European supplies for the British
market, the position is eausing some
anxiety. The unsettled state of affairs
in Russia prevents any really reliable in-
formation from being received from that
quarter, and this increases the speeula-
tive tendency a little. However, the
Siberian season is drawing to a close and
in any case, supplies from that coun-
try would be small at this time of year.
As to Danish butter, it i3 the opinion of
some that Denmark will, from now on-
ward, furnish smaller supplies to this
market, on account of the ecalls made
upon her output by German demands.
When it is remembered that Germany
is enjoying a period of industrial pros-
perity, and that the seale of wages is
growing higher and the people beginning
to live less economieally, there is no rea-
son to doubt that the demand for butter.
which has been steadily inereasing, will
continue. Even a German, under the cir-
cumstances, would prefer butter to mar-
carine at his meals.

D. Hopper and wife, Cookstown, have
just returned from a three weeks’ plea-
sure trip to Montreal and eastern points.
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SHORT ROLLS

New, Mild, Sweet, Sugar-cured,
Boneless, either Smoked or in
Pickle, the very nicest and cheap-
est line on the market.

WE ARE DAILY BUYERS OF

EGGS ano
BUTTER

Correspondence solicited.
Hogs are undoubtedly scarce and
high in price. Order now, before

WRITE, TELEGRAPH OR
TELEPHONE US WHEN
YOU HAVE ANY TO
OFFER.

the prices advance.

F. W. FEARMAN CO.,

HAMILTON

- THE PARK, BLACKWELL CO.
TORONTO

TELEPHONE M 3960

ALWAYS PREPARED

to furnish prices on car lots or less in

BUTTER--Greamery and Dairy
CHEESE--Cheddars and Flats (twins)
EGGS--Fresh and Pickled

OUR MOTTO:

Prompt shipment and one quality, namely, the best

The QONLY yeast

that will please

your customers
1s the

famous

I!oy_al Yeast

Sold by every Wholesale
Grocer in Canada.

The J,v A. McLean Produce Co., Limited

EXPORTERS and WHOLESALE DEALERS
73-75-77 Colborme Street
it Toronte.

E. W. GILLETT COMPANY I.IMI“?T‘ED
gl TORONTO, ONT. e

Awarded Medal and Diploma at World’s Fair, St. Louls, Mo., 1904
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PROVISION AND DAIRY MARKETS.

TORONTO. Cheese — The market for cheese,
which praetically relies upon its export

Provisions—Trade has been distinet- g, life, is, at the present moment with

ly good in provisions since our last 188US.. ont enerRy. Moderate snnuliss. have

Smoked breakfast bacon has still further 00, anl"ig\")i,n}_r with still furtll)ller harden- TABLE, DAIRY AND CHEESE

stiffened the ‘lower range of price ad- ing of prices. The general opinion is N =

vaneing le. Small hams have also firm- 304 |0 bulk trade will mature until SALTS

ed to 15c. Heavy mess pork has ad- .05 are on what would be considered FINE AND COARSE SALTS IN :

vanced from $17.50 to $18.00. Therehas 5 150 rational basis. A prominent SACKS AND B S §
: { been a perceptible advance in arrivals of };14er on this market for export has re- : ARRELS

hogs, and the former high prices are cently offered a large pareel of seveal LAND SALT :

gzraf]ually weakening to a more even 4} ,,dand by eable, at a margin below
basis. Sales this week have been affect- ;¢ values, but no business has trans- !
ed at $9.50 for good class hogs. We pired.

quote this week: R
- ' C. R. COOPER {
Loug clear bacon, mb 3 $0 114 e BB oo sacverscasnorersos cavssesareva ssnn s ¢ ]
Smoked breakfast D, 014 015 CWIDB .ccccvvcrscnsncosescrancess ssnsse sone !
ol oy e 0 oronto Salt Works
[ Small hams. perlb..... peot & |
Medium hams, per Ib .. 3 s 01;: Cheese Board Report.
hams per Ib... sene- N TOIIONTO, ONT.
Shoulder hams, per 1b. 0'io} 011 e el Sanh ot 1
- &?:.“’55;&“.;;; ki 9. 15 12 ‘1)3 M AGENTS FOR THE DOMINION SALT AGENCY g1
Short cut, per bbl -............ J2i’5%0 2200 Board. Boxes. Price. B
l:o'&'m:_er mess pork, per bbl i '4) ?g lg l"&} 5 d |
ierces, per Ib. - g4
e e Y Butchers, Merchants and Hide ||
ki unds, pe.rlb.. .0074 0 07 Should write to CARROLL S. PAG d :
Plate beef, per 30040, bbL... 1200 13 50 Buyers Park, Vi, U.8.4, who wishes 10 perbar !
Beef, hind ' quarters . .80 875 their Hides, Calfskins, Sheep Pelts, Tallow £l
' front quarters.. .500 550 and Bones. He p‘{upot cash. He pays the freights. He 5 i
.+ choice carcases .600 700 pays full market values. He wishes to arrange with some { g
common..... .500 600 one in every village, where he has no agent, to sell Poultry :
] Mutton ......... uess- NN Surphel and to pick up for him Hides, Calfskins, Sheep i ‘
%xgl;llnx lamb.. lo) ‘lr(l) g (lll)i s:d h'e‘?ge Bogpm H:. h‘imuheil;nonetgd wi:h ‘ﬁvhich to buy $
- e . . VO sesesennssseee ceee P8 Dis agen! Oro! ti
T T T T R A S N L A 9 50 market values ; write him loruh‘xn pap:!clu:m iyt

Butter—The market is still showing

a great lack of life, arrivals are slow TRADE WITH ENGLAND

to eome in, whilst the demand is a stead- ST

ily inereasing one. There is practically e very Canadian who wishes to trade

no export trade, the American market MONTREAL ::gcﬁﬂ{l with the Old Country

being on a lower basis, buyers for ex- i pe? e

port are now turning attention to that Bablliii el e o Commercial Intelligence

market, with the result that this market - i s ¢ (The address Is 168 Fleet St.,

. il slosed Tax The vesstt W good condition and sqmewhat active. / _London, England.)

s see.mmg ¥y P steady demand prevails generally. Live The cost is only 6c. per week. (Annual

quote: hogs are a little easier at 7 1-4 to 7 1-2¢.; '“mﬂ’o‘i‘;;‘-::m:‘l‘bg:;;ﬁ- :}e?m)’ s
dressed hogs are finding a strong mar- s+ 2N W
ket at IOcT Good business is done in tsoe::lhv:rr;l:leurnhout e s S prpe.
hams, which are firm at quotations.

EXPORT TRADE DEPARTMENT.

FIRIMS ABROAD OPEN FOR CANADIAN BUSINESS.

EE—— e ———— S—
$COTT & CO., GEORGE LITTLE LIMITED HAMILTON WICKES
nclies on Commission for DAVID & CO.,
.a'.:"l-—w. are open to receive oon- Est. 1878. 10 North John St., Ll’“lmla Canadian Produce Importers, Canned Goods Brokers, BAsTcHEA®, LOX.
dignments of Apsles end Fralis of all | ERCLAND.  Oolend, oo ment ot MANCHESTER. DOX. aad VioToR1A STREET, LiveRrooL:
3 cho and valua Canni
}‘,‘;2:..,,.,‘2" ’ R. 0. HALL & 00.. OANNED GOODS. BUTTER, OuExsE, Eaas, BACON, APPLES, | Meats, Fish, Fruit n:uv'.:-'u&o:‘ cud:-‘
tlg)lun:x'rgovn. MONUMENT SQUARE T. A.—Scottish, Liverpool. POULTRY. ments handled. Correspondence solicited.
NDON, K.U.,
i MANN & CO.,
JOHN LETHEM & SONS, GRIFFIN & CULVERWELL, - » B'B?,RODUOE e GEO. R. MNEEKER & CO.
LzrTH, SCOTLAND, invite de Brokers, invite consignments of general UIT AND h
with Manufacturers and Shippers of all | produce. especially BuTTES, CHEESE, AND §th Ed. A.B.C. Code, 11 and 12 Bedford Hotel Chambers,
olasses of goods suitable for Groce: ALL Foop PRODUCTS. dence CARDIFF, WALES. Covent Garden,
Bakers and terers; connection of invited. References given. WRITE US. APPLES AND ALL XINDS oFf FRUIT oxp | DONDON, WC. - - - ENGLAND
yoars over all Scosland. References, Bank 139 RxpoLirrs St., BaistoL, ExNe. PRODUCE. Euro representatives and
of Leith. distributors, Earl Fruit Co.,
A SAMES MARSHALL, ALEXANDER CRICHTON, C's““m US.A.
EEN, - ¥D. 15 Stanley 8t., LIVERPOOL, land, PECIALTIES,
Consignments iovited of all kinds of J
W Lo b s B R B Thia ipess SN e gg::: GAO::I“AX;Z Eg‘: Frorr FRESH, DRIED aud CANNED FRUITS
Canned Goods, Provisions, Flour, Bran, &c. London, EO. T. A., *Acriton, Liver- T.A.. Emulate.
Personal attention W ml pool.” Code, A. B. C., th Ed. Codes, A.B.C. and Lieber's.
A.B.O,5thed., 8 THOS. BO
Telegraphic Address, ** Fondants, London.’ HAMBURG. % Knne Sz, YD & co., I
A. B. SOWERBUTTS & CO. Kaiser Wilhelmstrasse 74-78. ;n. open hn%dn-u kinds of CaNaDIAN
'This space $15 per year. e FROVISION IMPORTERS | Neubeck & Schipmana, son °.".°.°°|..,;. ﬁ“&mm:.ﬁf
- T ; ooley Street, . London mmissi ts and Merchants. Yestor Union s Codes. T.A.
. : Bankers: Hill & Sons, 65, West Smithfield Comsmirion a0t e R Boyd, 1k
1920 King 8t. W. Smithfield, i
WHITELEY, MUIR & CO., 15 Victoria St., Liverpool, England | Sg]ter & StoKes, ue? e mansec x0. - London, Eng.
w.mw of CANADIAN MEATS, b i i
Wesell cost, freight and insurance. Western Union Code. CHEESE, BUTTER, EGGS AND POULTRY.
Lowpow, Livearool, Graseow. Reference. London City and Midland Bank, West SBmithfield We buy outright.
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BUTTER

When you have one or 100 tubs
write us for price

The WM. RYAN CO., Limited

70 and 72 Front St. E,, Toronto,

BUTTER-~<EGGS

—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & Co.

Wholesal Pr d Merch
TORONTO.

KiLLED 3
WITH
THOUSAND

WILSONS
FLY PADS

SEYERAL

Stock the kind the housekeepers ask for.
Avoid poor imitations.

Buttcr Tubs

BEST WHITE SPRUCE
50—30—20 lb.

ORDER NOW

WALTER WOODS & (O

Hamliton and Winnipag- .

DAIRY PRODUCE AND PROVISIONS

Lard in tierces has gone up 1-2e¢. ow-
ing to an 1mpr0\ement in demand. High-
er ficures expected.

Hogs are not as scarce as a few weeks
previous but still not very plentiful ow-
ing to mueh exportation being done at

present. Other lines are mu(h the same
Lard, pure tierces .........coeeeeeeresoscrosses —nee 010
Sy T i S SRS e 51b. tubs .... 0104
20-1b. pails, wood (104) . 210
cages, 10-1b. tins, 601[15 incase 0 10:
-1b. ... 010
" “ 3. 011
Lard, Boar's Head brand, tierces, per lb... 0 06
Xy - j-tierces,perlb........ .... 0 07
= *  60-1b. fancy tubs....... .... 8 g;

Wood net, tin gross w
Canadian short cut mess pork .........veeeee $19 00 $20 00
American short cut clear

American fat back
Breakfast bacon, per lb

gxtm plate beef, per bbl .

Cheese—The cheese market is steady,
but inactive owing to a small demand.
Prices, however, are firm with holders
and no signs of very near drop. Deal-
ers agree that last week’s rise was pre-
mature, and are figuring on a reaction
for September, when cheese of higher
quality will arrive. Quebec is quoted
11 3-Se. to 11 1-2¢.; Townships, 11 5-8e.
to 11 3-4c. and Ontarios, 11 3-4c. to
11 7-8c. Exports from Montreal are large
and above those of last year for corres-
ponding period.

Butter—There is almost an absence of
any demand for butter and notwithstand-
ing this faet prices remain firm. Ar-
rivals at the beginning of this week were
small, but it is thought they will exceed
those of last week. Many dealers pro-
phecy a near decline, but others seem
confident this firmness will be maintained
for a while.

Fmest CTORMMBEY (vicoassesosossossssoasoscenme ¢ 22} 0 223
B e seens .02 0 225
Men .......... ‘.021,‘,02).
Fresh Llairy tubs 017 018
Eggs—Eggs are higher and market

shows mueh strength. This is due to a
larger demand and dealers say that sales
are made freely at those high figures, and
that stocks move quickly although re-
ceipts show an increase over those of
the previous week. Straight gathered
are selling at 17 1-2e. to 18e., while sel-
leets bring 23ec.

ST. JOHN.

Provisions—In barrel pork the stock
is very small. Fair enquiry is reported
with prices advancing. Beef firm to
hardening. Pure lard is scarce and held
at full figures. Refined still quoted on
low basis. Hams continue firm.

In fresh meat, beef moves slowly with
domestie quoted at low figures. Retail
prices are at extreme figures. Lamb is
still firm with Amencan buyers picking
up large consignments. Veal and mut-
ton is reported light sales. Little p01k

yet seen, quite full prices “rule. 2
Mess pork, per bbl.... . $18 50 819 00
Clear pork  * . . 1800 20 00
: 5 . 1400 1500
Domestic beef, per I 005 006
Western 008 008}
Mutton 3 00 006

eal g 007 - 008
b, o 008 009
Pork 2 007 008
& 014 015

Lepd, pure, tuba ! 011} 0111
@ T palls ¢ 0 ul 012

September 1, 19056

0 0 08
S oo

Butter—Best quality is hard to get and
prices are rather higher. The outlook is
a very firm one.

Refined hn‘l, tnblll ........................

Creamery butter
Best dairy butter ...
Good dairy tubs...
Fair e

Eggs—Prices are higher. Dealers
are having to be careful in regard to
quality.

Eggs. hunnery ..................................
tock

02 023
017 018

Cheese—This line is also higher and
supply light.

Cheese, perlb. .....covcveveianirrisnrcresaranones 0113 012
MANITOBA.
Creamery Butter—Selling prices to the
retail tiade remain unchanged. We
quote:

Fmest freah creamery. in 56-1b. boxes........... ..., 021

in 28-1b. hoxes .......... .... 021

e o in J4-1b. boXes.........occ coee 021

i " i 1D, DrickS....o.i.c0 ovse 022
Dairy Butter —Supplies are reported

variously as liberal and short, but evid-
ently not over abundant. The market
seems in a firmer econdition than for
some time. Produce houses are paying
14ec. to 15¢. for No. 1 dairy.
Cheese—Further advances will be not-
ed in following quotations:
Fmest Ontario, large .

twins
o 2 small ..
Lard—Prices =2re stcady at previous
figures. We quote:

Lard 50-1b. paus perpml
20-1b.
s 3-1b. tins, per case 601
5-1b.

“ “ “

Pure lard in bbln RN e RN e

Cured Meats—We quote:
SMOKED MEATS.

oot
SZBAGE

Hams, selec ted stock specml mlld cure ... 0 15
Bacon, > 018
Backs: “ “ “ ‘013
Hams’sugar cured, sssorted sizes . Lo
sugar ¢ , assorted sizes ....... .
& heavy , 20 to 30.. .. 012§
icnic xS assorted sizes .. 008
Shoulders, * -  .esessecssiesse. . 008
Bacon, £ breakfast bellies . 014}
- a2 b: ast backs - 913
L o Wiltshire sides . . 0154
s L5 spiced rolls, long . . 012
Manitoba butts........cc0vv ciniieens - 8 '110"
o “ boneless and rolled . .on
* rolls, boneless .........cocveeviininen coes on

DRY SALT MEATS.
Blﬁon. drglult lon|‘r‘ clear a

Shoulders 9

BARREL PORK.
Heavy mess pork, boneless, per bbl
“ y " po “ r ‘ bbl .

Standard mess pork, per bb)
I w T oard

PICKLED GOODS (COOKED).
80lbs  4Qlbe s 1

SUGAR BEET CROP.

Reeent reports to hand speak well for
the coming Ontario erop of sugar beets,
especially in the County of Huron, the
~faetories are making special prepara-
_tion to meet the contemplated heavy

.~ Zionnage,
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Better Be Wise

than otherwise. To be business-wise is to be doubly blessed. This
means to be observed among the hosts of those who claim to have

gained Tea-wisdom, and so sell

Blue Ribbon
Ceylon Tea

There are many reasons why you should be “ Wise” on the
Tea Question. Ask yourself for success, and find the answer in

Red Label Line--joc.

The Comfort

SAVING &
MONEY

a matter of any consideration to you ?
If it is you will

WRITE US

for lists of our special

CROCKERY SNAPS

Our new samples, just opened, are ahead
of anything we have yet shown, and that’s
saying a good deal.

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

BARNARD & HOLLAND cCo.
o | MONTREAL

a2 2 2 2 2 2 2 2 B a2 2 2 2 A S S S S e N

MANUFACTURED BY

R. Campbell’'s Sons

Hamilton Pottery HAMILTON, ONT.

MWQM““‘Q“‘“‘m“\‘“\‘-"‘ -,

53
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Late Valencia Oranges,
New Verdilli Lemons,
Bananas,

McWILLIAM

I\ (R B

EVERIST

TORONTO, ONT.

Spanish Onions,
Sweet Potatoes,

We receive daily a complete
assortment of Canadian
Fruits and Vegetables.
—— YOUR ORDERS SOLICITED —

B i

the Trade is convinced of my ability
to satisfactorily take care cf country
fruit orders is pleasantly proven by my
daily increasing Business. Try me.

TOM SrilTH,
Fruit - Broker, = = = - TORONTO.

TOMATOES, CUCUMBERS
GREEN CORN, CABBAGE

Buy from the Grower and get
absolutely fresh stock.

RIDGE HALL FRUIT FARMS

E. E. ADAMS, Leamington.

Telegrams: ** SEGURO,” GLASGOW.
APPLES A SPECIALTY
THOMSON & MATHIESON
Green and Dried Fruit
Salesmen,
RerFERENCES: The Bank of British North America, Mont-
real. The Canadian Government Agency, 52 St. Enoch
Square, Glasgow. Traders' Bank, Burlington, Ont
A B C Code 4th Edition used.

GLASGOW, SCOTLAND.

DRIED APPLES

We pay the highest market prices for
bright dry quarters and make peompt
remittance.

THE W. A. GIBB CO.

Packers and Exporters
5-7 Market 8t., HAMILTON

&

GREEN
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FRUITS

AND VEGETABLES

B e o e

THE AMERICAN PEANUT.
g TATISTICIANS of the Depaitment of
.

Acrienlture say there are eonsumed

annually in the United States
some six million bushels of peanuts, the
produetion of which forms not the least
important industry of the south. The
greater quantity of this most valuable
nut comes from Suffolk, Va., though
there are many that come from Smith-
field, Wakefield, Franklin, Waverly and
Petersbhurg.

It is an interesting fact, not generally
known, that the ‘“goober,’’ or ‘‘pinder’’
as the peanut-is commonly known, in the
south, did not come prominently before
the American people till-the days of the
Civil War. It is said that the soldiers
of both armies found. that the peanut
growing seetions of Dixie afforded a most
satisfactory eamping ground for such as
were short of rations. Tt was then,
when the hungry soldiers fed upon the
peanuts, and gave thanks that suech a
hunger-satisfyine nut could be obtained
by a little foraging, that the humble
“goober’’ began to be appreciated. Since
then the cultivation of the peanut has
assumed great importance, and now
there are fiftyv-acre peanuf farms in Vir-
ginia, North Carolina, Tennessee and
other Southern States, where in the six-
ties were only ‘‘pateches’’ devoted to the
growing of the ‘‘goober.”’

The finest variety of peanut grown in
this country is that knowm as the
“punch,’’ but the ‘“Virginia running’’
may be said to be the most widely
known and most popular with the trade.
In faet, it may be termed the tyviecal
American peanut. The peds are larze
and white and will weigh about twenty-
two pounds to the bushel. In point of
faver, size and hardness of hvll, these ar»
the best peanuts g¢rown, and tealects?’?
from these are known as the ‘‘Jumbo.”’

Every year the peanut crop becomes
more valuable, and it grows evilienr tha'
the time is coming when diversified

interests will make it more so. Millions

of bushels are now annually used in the
0ld World for the produetion of pea-
nut oil, which by some is recarded as
equal to olive oil.  Already the manu-
facturers of peanut oil in the United
States have announced that the only
drawback to the oil mills here, especially
in Tennessee, is the insufficient output
of peanuts.

ONTARIO VEGETABLE GROWERS’
ASSOCIATION.

The officers of the recently-formed
Ontario Vegetable-Growers’ Association
purpose organizing branches of the asso-
ciation in connection with the leading
cities and towns of the Province. Or-
ganizers will be sent out during this

F4

month to towns and cities with the ob-
ject  of forming branch associations.
These organizers will be members of the
association, who are leading market
gardeners in the vicinity of Toronto and
Hamilton.

The association will receive a Govern-
ment grant this year of $800. It pur-
poses using this money to hold a large
convention for vegetable growers at the
time of the horticultural exhibition in
Toronto, next November, and also offer-
ing prizes for a large vegetable exhibit
at this show. The prize list for the
show has already been completed.

The constitution of the association
provides for the formation of branch
associations. The vegetable growers in
the vicinity of any town or city may
organize a branch association, for which
the membership fee is $1. The presi-
dents of these branch associations be-
come directors of the Provincial associa-
tion, and have their expenses paid while
attending meetings of its executive. The
branch associations are expected to pay
the Provincial association 40 cents for
each of their members, which makes all
members of the local association mem-
bers of the Provincial association. The
Provincial association sends all its mem-
bers copies of the annual report of its
convention, a monthly magazine which
is the official organ of the association
and other printed matter. Vegetable
growers who would like to see one of
these branch associations formed in their
vicinity - are invited to write to H. B.
Cowan, Department of Agriculture, To-
ronto, who is the secretary of the On-
tario Vegetable-Growers’ Association.—
London Free Press.

FRUIT MARKET TAKES DAY OFF.

The fruit market employes held their
third annual picnic in the lacrosse
grounds, Hanlan’s Point, on Wednesday
alternoon. The market closed at two
o’clock, in time to allow the committee
of management to make arrangements.
About 300 were present and enjoyed to
the full the game of baseball between
the east end and the west end. The
broom game and tug of war provided
good sport.

ONTARIO MARKETS.

Green Fruits.
Toronto, Aug. 31, 1905.

The home market in fruits has been
particularly good, and is expected to
continue so for the wholg season. This
year is reported on market as being a
record one from a financial point for
the Californian fruits. The great scar-
city at other points has enabled that
market to maintain high standard of
rices, and at the same time keep up
he volume of trade. Bananas have nev-
er before carried such enormous sales as
the present season, and this applies not
only to Canada, but to almost all mar-
kets; their condition, also, has never
been better. It was usually considered

1 ot e
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good if shippers realized from five to six
hundred dollars per car; this yearia car
load has been fetching in the neighbor-
hood of fifteen to seventeen hundred dol-
lars. Lemons continue to command high
figures and will continue to do so until
new arrivals in September or October.
Georgia and Delawa oranges are ranging
at high figures. The domestic peaches
are coming in in the best growths and
are expected to be a good crop; prices
have somewhat stifiened for good fruit.
PPears are scarce and have advanced 25c.
per box. Cantaloupes and melons are
casier. We quote:

Oranges, late Valencias, per box.

00

ILemons, Verdilli.................. 2 50
Bananas, large bunches, crated .17 200
Bananas, 8's, per bunch, crated...... .12 13
Bananas, 7-hand bunches, off track .07 95
Bananas, red, per bunch......... 3% 50
Peaches, California percrate ...... o N 00
s domestic, per basket. .05 125
Pears, California, per box....... .350 400
Plums, " per crate .17 200
¢ SOMEsD. DO DABREE. oo oi oo suveviosons sons 0 5(_)
TOKRY GEBPOB.csvsssrsssssiss sosss 300 32
Cantaloupes, Rockafords,per crate....... AR 00
“ Canadian, baskets 40c, crate: S 00
Watermelons, each ................. 25
Huckleberries, per basket .. 238
(1]

Apples, new, per basket.........cccoveevcccrccacae o
Lawton DEWie .. cicocisrnsansnsaversanssosaissse 008

o0

Vegetables.

Trade has made a somewhat upward
move since our last issue, the demand is
more steady and solid. Produce is com-
ing in freely and is of good quality and
condition. Egg plants are down to 35c.
and parsnips are weakening owing to
abundance of supply. Other goods re-
main steady. We quote:

Jersey sweet POtatoes.........veecee coeee sesnee 3 50
New potatoes,perbush..............coceinineenn 0 50
Onions, per doz. bunches

Ouions, perbushel...........ccocoviiviinennens e
.-ipuuishuoniona. ﬁ'}; mall crate

8
e cases. . .. oo
Cabbalin; DR TS s el cnericsassnesossoscososss’ soas
Caulifiowers, domestic, per doz. .. .
Tomatoes, domestic, per basket..
Beets, perdoz. bunches ......... o
New radishes, per doz. bunches ................ ....
Carrots, per doz. bunches .......... .
(‘ucumbers, per basket ........ 3
Outdoor lettuce, per doz. bunches
Waxed beans, per basket.
Water Cress,per doz. ..
Parsley, * ok
Mint, per doz bunches
(ircen peppers, per basket
{'vlery, per dozen......
plants, per dozen.......
table marrows, per doz
«ireen corn, per doz....
'arsnips, dol; bunch

OO OO OO OO OO OOOR = —~O O
LRBERTSLUBBREBREBERRELSI5SS

QUEBEC MARKETS.
Green Fruits.

Montreal, Aug. 31, 1905.

The fruit trade continues quite active,
:,.u]ugh fruits are generally scarce and
high, 5
On Monday, two cars of California

iits were sold as follows: Pears, $4.15
) $4.30; peaches, $1.75; plums, $2.75 to
+3.25; and Tokay grapes at $4.25. All

ose fruits are selling well at high
(rices and dealers agree that this year

.nbjtbeen a banner year in California
iruvs.

Receipt of bananas is lighter than that
of last week: nine cars only; and for
corresponding week last year, 30 cars
arrived in Montreal. High prices are
naintainled in bananas owing to the
siteady good demand and scarcity.

_ Oranges are very scgrce and not much
In demand. The last car of the season
s arrived this week.

A few baskets of irapes are seen here
and there, but they have a poor appear-
ance and do not seem to catch any at-
tention.

Apples, the Duchess and Astrachan

GREEN FRUITS The Canadian Grocer

Fish and Oysters

Some dealers are not aware that we are large handlers of
Fresh Caught Fish, holding large contracts for daily
supplies. Our cold storage plant, situated in the building,
enables us to handle this business satisfactorily.

Also, the Qyster Season is on. We have the exclusive

handling of Rowe’s Celebrated Long Island Natives,
noted for their size and exquisite flavor.

We are also sole agents for S8yda & Cousins’ famous
Scotch cured Finnan Haddies

The above is worthy of your consideration.

WHITE & CO., vmirep

HAMILTON TORONTO

34 York St. 64 Front East.
Phone 1115 Phone Main 4106

W. B. Stringer TV ERY J. J. McCabe

time you request your Dealer to furnish you with ¢8t. Nicholas”
Lemons remember, you are asking for the finest quality—the most
carefully packed and graded brand of Lemons ever offered for sale in
Canada.

W. B. STRINGER & CO.

WHOLESALE FRUIT BROKERS.

61 Front Street East, TORONTO

Choice Crawford Peaches

Fresh from Niagara Peninsula, at reasonable prices. Enquire
about these goods, and also any other fruit you need.

The F. T. JAMES CO., Limited, "oimrs ™

oo

Ship us your Live Chickens, Ducks and other Poultry also
Butter and Eggs, if you want good prices.

THE DAWSON COMMISSION CO., LIMITED, gouiission Meonants
Corner West Market and Colborne Streets, - TORONTO

THE DISTRIBUTORS COMPANY, Ltd.

H. M. MULHOLLAND, Manager.
; Headquarters: TORONTO

SUCCESSORS TO ——ve
Husband Bros. Co., Toronto; S. M. Culp, Beamsville;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,
Grimsby ; Titterington Bros., St. Catharines.

SPECIAL—EXHIBITION WEEK

Plums Pears
Crawford Peaches

= i

o
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LLombard Plums

The staple of this country, cheap, but good. I have a choice
supply, also a variety of other fancy plums and gages. You
cannot get better goods or quicker shipments anywhere else.
Send in your order for plums to-day. Keep an eye, too, on
your stock of E.D.S. Brand of Jams, Jellies, etc. My
agents for these preserves are: Toronto, The Eby, Blain
Co., Limited, Toronto ; City of Montreal and Province of
Quebec, Wm. H. Dunn; Winnipeg and the Northwest,
Mason & Hickey, 108 Prmcess Street, Winnipeg.

E. D. Smith’s Fruit Farms, Winona, Ont.

DRIED FRUIT | handle fine lines of

CURRANTS, RAISINS, SULTANAS, FIGS and DATES

Dircct from my own houses in the country of production. My specialty lies in Cleaned Currants
i 11b. Cartons and bulk vackages. Goods packed under private brands. All communications

to London House.
TH. J. PSIMENOS *CullumStE.C.

Toronto—P. L. Mason & Co.
St. John—J. Hunter White LONDON, Eng.

‘“SQUIRREL” BRAND.

New Crop CALIFORNIA LEMONS, 300s and 360s
Juicy and Practically Seedless.
s« GOLDEN ORANGE ” Brand California Late Valencia Oranges,
Best Orange Grown.
Also All Kinds Domestic Fruits.

HUGH WALKER & SON, - - GUELPH, ONT.

“CROWN"” BRAND CRAWFORD PEACHES

Secure your fruit direct from the grower, and save middlemen’s profit. Get

‘Crown” Brand Graded Crawford Peaches and you get fresh fruit guaranteed, get

it quickly and at reasonable prices. Write for prices to-day.

E. L. JEMMETT

GROWER, PACKER, SHIPPER, *CROWN’” BRAND FRUITS
BEAMSVILLE, ONT.

Culiivate your Biscuit trade by ordering

McLAUCHLAN'’S
Cream Soda Biscuits

McLAUCHLAN & SONS CO. Limited,

Friends and customers call and
see us in the annex at the Toronto
Exhibition.

H. W. IIIIN'I‘ & C0., - - Canadian Representatives
34 Church 8t., Toronto

56

Manufacturers, OWEN SOUND, Canada.
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grades are the only fruits in sufficient

quantity on the market. They are saijd

to enjoy a good demand at quotations.
Lemons are still scarce and high. We

quote:

Plums, in basKets. ... ..ocvve tiiiiiin tiiniaes 040 050
Peaches R PP R NI S 75
Pears R A AR S SRS T 60
Pears, boxes.... 2% 50
Plums, crate 25 375
Peaches, box 00 5
Apricots, crate 25
Dates, per 4
California che

Oocomuu, per bng D R AR SRS e S SR
J grape frult‘ per box
lorida grape fruit, per box..
New Messina lemons 30u's
N
Sweet potatoes, per bbl.
Oanteloupes, per crate
Watermelons, each. ..
Raspberries...........
Blueberries, per box....
Ft.u{wy Ca.li{?rnia orange

175t0 800 Bize .....co0 ooes
Vegetables.

The vegetable trade is good and active
though featureless. Dealers are in con-
stant receipt-of home-grown vegetables,
which are immediately sold, thus keep-
ing stocks low as regards quantity, al-
though at the same time a good busi-
ness is being transacted in all lines.
What are mainly in demand are potatoes,
cucumbers, tomatoes and cabbage. On
market days immense lots of these are
purchased by local grocers and others
at easy prices. Previous quotations con-
tinue. We quote:

Canadian celery, per doz
Green and wax beans, per bag..
Bunch lettuce, per doz. bunches. ,
Canadian Eer doz. bunch
Mint, per doz bunc ...........
Parsley,

Sage, per doz.......
Savory, perdoz.....
Beets, new, per doz.
Egg plant, per dozen.........
Green onions, perdoz............
Green house water cress, per doz
Cauliflowers, home grown, per d
Green peppers, per basket...
Cranberries, per bbl...
New potatoes, bug .....
Montreal cucumbers, ds
Home grown cabbage, per doz 2
TOMMON  BRBER ... <o s oorones oovesssoseones
Spanish OnIons, CABES ..cc.eoveciscsessecsrssessse

SO OONRURNNUNRRO RO MW OD

SRS SE8LLLRLSRER

-1}
88

. 012

o
s

poCoOSoOONOMMOOOOOS

REELZRNTLLSLISRLRBES

MANITOBA.

Green Fruits.
Winnipeg, Aug. 30, 1905.
The local market has nothing of note
to record; since our last issue trade has
been practically featureless. Some ban-
anas are on the market. They were
shipped through the Southern States

with the vents in the cars closed, and
they arrived, for the most part, in over-
ripe condition.

We quote:

“
Wuhingwn ..................

Iulmn plums (blue),
American Duchess apples, per
Late Valencia oranges, 2

" “

1705!.0250':..

Fancy Cal. lemons, 300's and 360's ........ .... ....
10c. off in b-case lots.

Pineapples, perdoz ...... ....covevunn

Watermelons, PerdoX......cccorescscscsarcscss seve

Vegetables.

S e
8¢ sgswsENess

-

1YY

, per |

Delery, per doz. ..
Lettuce, per doz
Radishes .

Cucumbers
Green onions, per dos..
ptian onions, per 1b.
‘ew California cabbage, per
ustralian onions, perlb.....
Bermuda o nlonl. per case..
New Potatoes, perlb. .......cccovuiivvnevencees cae
Tomato es, (Onuno) DT DBBKEL.cvvvrrs vrrnersn eres

C

LRSAI[LTLLBREBERES
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Important Notice to the Trade in the Province of Quebec

Mr. Douglass has resigned. We are completing arrange-
ments for a well-known traveller to take his |lace.

In the meantime mail orders will have special attention.

S. H. EWING & SONS

96-104 KING S8T., MONTREAL TORONTO BRANCH, 29 CHURCH STREET

'r-lonhono Bdllhlniﬁ Telephone Main 3171 & B
Merchants 533 Telephone orders receive prompt attention. E

Why not handle the Best Goods ,
That give you the Best Profit,

White Dove

L And that are the Best Sellers ? B
T Cocoanut
i Retail Grocers should recommend this brand for its cap Stan Brand 3
s healthful and nourishing qualities. Worcestershire Sauce 5 &

A NATURAL FOOD ONCE USED, ALWAYS USED It Cives you 507 Profit. a
0 Most Attractive Package on the market. Ask your wholesale grocer :

for it or write us for prices.

W.P.DOWNEY, 26 St. Peter St. NONTREAL | |  capsran murc. oo, romarne. ont.

RIERA’S
.| | “BLUE LION” ... “MAPLE LEAF” | |

VALENCIAS
% Finest shipped from Spain |
D. RATTRAY & SONS

TN B CANADIAN AGENTS

% QUEBEC Montreal OTTAWA

b7



The GRAY, YOUNG & SPARLING C0., Limited
Salt
Manufacturers

WINGHAM
Established 187!

Granted the highest
awards in competition
with other makes.

45 HIGHEST AWARDS
In Europe and America

Walter Baker & Co. Ltd.

The Oldest and
Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
GHOGOLATES

No Chemicals are used in their
manufacture.

Trad k Their Breakfast Cocoa is ab-

EE— solutely pure, delicious, nutritious,
and costs less than one cent a cup.

Their Premium No. 1 Chocolate, put up in Blue
Wrappers and Yellow Labels, is the best plain
chocolate in the market for famil{ use.

Their German Sweet Chocolate is good to eat and
good to drink. It is palatable, nutritious, and healthful ;
a %real favorite with children.

uyers should ask for and make sure that they get the
genuine goods. The above trade-mark is on every
package.

Walter Baker & Co. Ltd.

Established 1780.
Dorchester, Mass.

THE STANDARD
L J

Computing Cheese Cutter
INSURES PROFITS

IN CHEESE

1.—It cuts to accurate weight.

2.—It computes precise money value.
3.—It cuts without waste.

4.—It preserves the cheese.

Every grocer can afford it.

No grocer can afford to be without it.
Price and Terms Right. Write for Folder

THE WALKER PIVOTED BIN
AND STORE FIXTURE CO.,

516 Board of Trade Building, - TORONTO

THE CANADIAN GROCER
CHINESE
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FRUITS.

From United States Consul Anderson, Hangehau, China.

Middle Kingdom are unsatisfac-

tory and disappointing to most
foreigners used to the highly developed
fruits of America or Kurope. There are
some. however, which are of consider-
able merit, and there is no question that
a judicious crossing with fruits from
other countries would benefit the latter
considerably. One advantageous feature
about Chinese fruits is in their keeping
quality, as a rule. This is especially
true ol pears and oranges.

Berries are few and poor. Near for-
eign settlements, as at Shanghai and
Peking, the strawberry has been intro-
duced and is cultivated by Chinese gard-
eners with a patience which is never
seen in the United States and seldom in
Kurope. The strawberries thus culti-
vated are fairly good. A few other for-
eign berries have been introduced, but so
far they are practically experiments.
The Chinese seem to have no native
perries worthy of mention, although in
the country districts some are used by
the poorer classes.

Practically all parts of China have
peaches of varied qualities, but only in
the north do they approach the foreign
standard.

The Chinese cultivate a number of
varieties of native grapes, the small sort
being made into the well-known Chinese
raisins. In North China, near Chifu,
the varieties of grapes introduced by
American missionaries about ten years
ago are doing well and the product is
very satisfactory, although it lacks the
fine flavor of the American grape. These
grapes are shipped over considerable
territory, -especially along the coast.

Chinese apples are soft and tasteless,
lack juice, flavor, keeping quality, and
almost every other good point. The
Chifu apples, introduced from the United
States and cultivated according to
western methods, are very fair, but they
have a tendency to water core and do
not keep as well as the same varieties
in the United States in similar tempera-
ture. Possibly apples grown and kept
on some of the hills back in the interior
will do better, and experiments are now
being conducted in that direction.

The bartlett pears introduced at Chifu
are of good flavor and size, and form a
fine table fruit as long as they last. But
foreign pears in China do not keep and
the stock shows signs of rapid deterior-
ation. The Chinese pears are compara-
tively small and more or less ‘““woody.”
Their flavor uncooked is almost nil, and
they have few attractions for those
acquainted with them, although they are
fair food when cooked. They keep in-
definitely—under proper conditions, most
of the Winter. They are of first-class
appearance, and if crossed with foreign
pears of high flavor could probably be
developed into a very fine fruit.

Chinese cherries are poor and their
season short. Efforts are now being
made to introduce foreign varieties in
Northern China.

The persimmon is highly esteemed in
China by natives and by many foreign-
ers. It has the characteristic flavor of

'l‘ HE somewhat crude products of the

the American persimmon, except that
uali-

there is less of possible astringent
ties about it. It grows large and has
strong merit as a keeper. ear Peking
the most popular sorts of persimmons
have rings or grooves near the stems
which give them the appearance of hav

58

ing had strings tied around them when
small and of having grown around the
strings. The varieties in the central
and southern portions of the Empire are
smooth, grow very large, and are Very
handsome. Some persimmons are picked
green by the natives and ripened in
lime. Thus ripened they are less whole-
some, perhaps, than otherwise, but they
have a firmness of flesh which many peo-
ple esteem.

]
Pomelo the Best und Fruit.

Probably the best all round fruit in
China is the pomelo. It is grown in the
south, central and southern Provinces,
and is said to be the original citrus
fruit. It resembles the grape fruit of
the United States in size, shape, color,
and somewhat in flavor, being sweeter
than grape fruit, with less-of the bitter
quality, with flesh more periccuy separ-
ated in the sections, and capable of be-
ing pulled apart and separated from all
surrounding sacs or membranes. The
natives cut through the peel about one-
third of the way from the top, crimping
the edge of the section all the way round
the fruit, then remove the flesh, tear the
sections apart, replace them in the peel,
and serve thus divided and prepared. The
fruit is attractive, refreshing, whole-
some, and comparatively cheap, good-
sized pomelos being obtainable in Shang-
hai, Hangchau, Ningpo, Hankau, and
similar ports, in season, for $1 Mexican
(46 cents) per dozen. Generally speak-
ing, the pomelo seems to be a cross be-
tween a shaddock and a good orange, but
it is more hardy than either. It has
better keeping qualities than the orange,
and American horticulturists ought to
give it their attention.

Fruit Picked Green.

Chinese oranges are of great variety.
There are small and large Mandarin
oranges, neither kind being very attrac-
tive to foreigners, although they have
the merit of growing farther north than
American oranges. There are several
small varieties, having good flavor, but
very many seeds. The larger are of fair

flavor and have fewer seeds. The
best oranges grow in the southern
Provinces along the seacoast. The

Fuchau or Swatau orange resembles the
Florida seedling in size, shape, -appear-
ance and somewhat in quality. It is
slightly more acid, but is very pleasant
and satisfactory fruit. It has good
keeping qualities, and 1is shipped over
most of China without cold storage of
any kind.

Bananas are raised in the southern
Provinces and are now being shipped to
most parts of the Empire. They are of
good flavor. fair size, and keep well.

All Chinese fruits are picked green and
ripened off the plant. The Chinese farm-
er is too anxious to sell his crop or too
much afraid of thieves to wait until the
fruit is properly ripened. Methods of
packing and shipment are very crude.
Much of the fruit is handled in bags and
in bulk, some of it in bambhoo wicker
baskets, but ways of marketing are be-
ing bettered under foreign supervision
and in imitation of foreign methods.

@. L. Dodds, general merchant, Melita,

has assigned to C. H. Newton, and a
meeting of creditors will be held Sept.
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QUAKER SUGAR AND GREAM GORN

This is a line we are now packing which we
intend to make our main specialty. Packed
from the finest Maine Seed, with the ears all
selected, with the cans well filled with corn
and not watery juice. We believe there is a
future for an article of this class of goods if

- properly placed on the market and the atten-

tion of the consumers called to its superior
merits. There is no line of goods packed in
cans that varies so much as corn in quality,
consequently there should be an opening on
the market for a really high-class article,
something in which the goods were not only
at the tip-top but that every can could be de-
pended on to be of a high and uniform quality.
This is what we claim for Sugar and Cream
and the reputation of the Quaker is behind
these assertions. While the contents inside
of a can are of more importance than the
outside, it may not come amiss to say that
these goods are sent out in very handsome
embossed wrappers, far superior to anything
we have yet seen from our competitors.

(To be Continued)

THE PACKERS OF QUAKER CANNED GOODS ||

H
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We beg to advise the Grocers of the
Dominion that we are making
the finest

MILK GHOGOLATE

oroduced in the world, and are using
pure Canadian Milk.

COWAN'S GOGOA

(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., LIMITED

TORONTO

There’s a Reason

WHY THE PEOPLE USE

LIPTON'S JAMS

THEY WANT THE QUALITY

There’s
a Reason

LIPTON’S
JAMS

YOU WANT THE PROFITS

ORDER FROM YOUR JOBBER

Ceneral Agent for Canada:

J. S. CREED
163 Upper Water 8treet Board of Trade Building
HALIFAX, N.S. MONTREAL

A COMPARISONIN
POINT OF QUALITY OF

STEWART’S

Chocolates and Confectionery
with goods made in competition
is our strongest argument for

PURITY and EXCEPTIONAL VALUE
) WHY

CANADA: MOTT'S:
No better No better
Country Chocolate

MOTT’'S
MEANS
MONEY

‘““Diamond’’

and

“Elite” B
’ [ ?
F R Sell Inferior Confections
Are such suliaf;clory standard sellers Your Customers expect the Best
that every merchant should make e
them leaders. and Purest @
THAT MEANS STEWART'S
John P. Mott Q. Co. =

HALIFAX, N.S.

BELLING AGENTS:
J. A. TAYLOR RB. 8. MOINDOE JOS. E. HUXLEY
MONTREAL. TomoNTO WinNIrPEG.

STEWART COMPANY | .|
TORONTO %P
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.~ FREIGHTS AND CHARTERS
U S sl Pt b At S Y s s ot 1S e o i

L T S Al 2 P o i 8

11 record of dullness for the sea- bad, not only this yvear, but for several On the lakes and rivers, trade is good, 1

son has heen broken by an unpre- years, and the situation is said to be and the big Kxhibition at Toronto has {

cedented increase in export freight. alarming. A glance at the manifests attracted enough fireight to keep whole i

¥ This applies particularly to grain. shows that there has been a fair amount lines busy. :

» ( Wheat has not for some time heen ship- of produce going forward from Montreal. _— s
)ed on a really paying basis. The abun- The Allan Line ss. Virginian carried 3

rllanl harvest has n()Lgha(l time yet to away, in addition to a large general COMPANIES INCORPORATED. a3

reach tidewater, but its actual effect is cargo, nearly 14,000 boxes of cheese and W. J. Crothers, Limited, Kingston; ! H

marked. For instance, for September close to 3,000 packages of butter. The share capital, $100,000; purpose, to
shipments, shipping men at Montreal are ss. Milwaukee, for Liverpool, carried manufacture and sell biscuits and con-
asking 4d to 6d per quarter more than 85,060 odd bushels of corn and nearly fectionery. The directors are: W. .J
they were getting for August, and it 20,000 bushels of wheat, all jn addition  (Crothers, R. Crawiord, S. Birch and W
would not be surprising if rates were to a very large general cargo, including @G. Craig, of Kingston, and . M. Reid,
increased even more. cheese, flour, lumber and hay. The ss. of London.

BERTH QUOTATIONS — Montreal.

| Ve

‘ \ g i
_8: g S )
Description. g 3 | 3 g
y B El & K g S 4 4 o
tEl 8| 31 13E%12 | 2 513513
3 3 ) 4 e T = < |5 1
H
Lard, Beef, Pork, Tallow, Grease and Oleo in tierces, barrels or [
T T e e e S R S S e *13/%c| 15/ 15/9 15/ 15/6 | 17/6 | 17/6 | 16/6 12 15 16/3 ‘ !
Bacon and Hams, Boxed Meats, Cases of Meat, and Lard in | | :
B R B 2 2t ssiess nins sasonisnssns st iucsissis s *13/% c| 15/ 15/9 15/ 15/6 | 17/6 | 17/6 16/6 12, 15/ 16/3
Cannatt IEOREE ISy o o i s i sy s s SRR ST S Ve s el e e bk *13/%c; 15/ 15/9 15/ 15/6! 17/6 | 17/6 166 12 15/ 16/3
Canned Goods (gallon apples, fruit, suups vegetables, etc.)...... *13/¥%c| 15/ 13/1% |t15/ 15/6 | 15/ | 15/ M aeaiss T15/ 16/3 |
O1l, lubricating and other ; also Wax ; in barrels................ 113 | 12/6 13/1% | 15/ 15/6 e e 15/6 10/6 12/6 163 |
Oil-cake, Cottonseed Cake, Flour, Oatmeal, Cornmeal, Split-peas |
Starch, and Grape Sugar in bags ......................... /6 1 8/9 7/6 *10c 10/6 | 10/ 15/ 11 /6 *Oc !
Rolled Qats, Dog Flour, Flour Middlings, inbags .............. 100 | 1y 10/ 12/6 16/6 | 12/6 | 18/9 17/6 8/9 10/
Rolled Oats and other Cereals, papered, in cases................ 53 | 76 10/6 115/ oo en R RN v | Baicens - - s trnewns t15
Glacose and SHEUD, I8 DRPEEIS. (... ivss isasoanscscassossssavses 10/ | 12/6 12/6 10/ oW i - S 22/6 89 | 12/6
Cheese, in boxes ; also Condensed Milk ........ 3% 20/ | 25/ 26/3 - A PRl 25/ N0 |... 2 25/
Butter, in cases and kegs; Cheese in crocks, boxed.. s 25/ 30/ 31/6 e B 30/ 35/ 30/
Seeds, Timothy and Clover, in bags........cccoc0ciceecsccaccnnen 10/6 ‘ 10/6 10/6 10/6 R e T 17/6 | 10/6 10/6
" Beans and Peas, il DAS... ... vu.voseisonrenerennenssns 0/ | 316 |25 1681 25 20 25/
Apples, Flour and Meal, inbarrels .........cc.0vt cvvinnnnann.. 12/6 | 15/9 15/9 |7 I PO o S 1776 | 12/6 15/
* aadoline Civen Fiuit, I DOX6S. ....cc.ovvesecccoscrens 76 | 10/ 10/6 10/ |3 S i AT 3 10/
‘*  Evaporated, in barrels or DOXES. - . . .evivneeneeeinnnn 15/ 20/ 21/ I S N e TR MRS SE o 20
‘“  Prunes and other dried fruit, in boxes .................. 8/9 10/ 12/6 B Lo R R 17/6 8/9 8/9 |
Eggs, in cases or barrels. ... .cccveieecnssseccncsatscaccccacnes 12/6 ] 15/9 15/9 15/ W aedsdice oo 15 12/6 12/6
........ S cooleen SRR A R LD S o, Ml B .

These rates are for general information only, and are subject to change at any time without notice ; itis therefore important that all contracts
must be reported by wire and confirmation obtained before closing with shippers, and unless specifically stated to be prompt shipment, or shipped ! ]
within ten days after date of contract from the west. 3

The above rates are exchanged on basis of $4.80 to £1 Stg., excepting that when freight is prepaid, the ocean proportion of the through rate must
be col'ected on basis of $4.86 to the pound sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their
option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 1bs.

It is also important that shipper’s name be given for every engagement made.

* Rates quoted in cents are per 100 Ibs. T Per 2240 1bs, No Primage via Montreal.
Cheese is striking a boom, as pro- Dominion took among other things 2,- Read, Holliday & Sons, Limited, in-
phesied in The Grocer, and to-day the 965 packages of meat, 5,510 packages of corporated under the law of the United
L4 shipping men are receiving at least fil- lard, and 25,180 pieces of deals. Kingdom of Great Britain and Ireland, 4
teen per cent. more than they were last Thc Oriana for South Africa carried have been granted the right to manufac-
scason at this time. an immense cargo, comprising meat, ture and deal in dyes, etc., to the ex-
Notwithstanding the Russo-Jap war provisions, lumber, furniture and useful tent of $40,000.
and the peace negotiations, quantities of household stufi. A noticeable part of Ll SN L 3
William Farrell, Limited, of Montreal;

Russian grain are finding their way to the cargo of this ship for Cape Town "' A s
the Old Country, and it is presaged that was 179 boxes of frozen fowl. share capital, $150,000; purpose, to car-
» 4 if Russia keeps on shipping her grain So, notwithstanding the wild cries of ¥ on the business of importers and
abroad the chances of a local famine are bad times, the steamers seem to be dealers in wines, etc. The directors are:
strong. carrying cargoes and they seem to be T. Ralph, R. Y. Hunter, J. J. Robson,
It is generally stated by knowing ones glad to carry them, so all the shipping J. K. Coulin, and II. A. Mackie, all of
that the steamship business has been men say. Montreal.
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During the Hot Weather

VAN HOUTEN’S COCOA

Soothes the Tired Nerves

THE

Mr. Grocer, please test this for yourself. Your customers will

appreciate the suggestion also.
TORONTO
MONTREAL

J. L. WATT & SCOTT, - -
Dominion Agems{ WATT, SCOTT & GOODACRE, -

Keep Posted on Sugar

Having been identified with Sugar for the past thirty years, and being in constant touch with all
sections of this country and foreign markets, we are in the best possible position to keep you posted by
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of the
largest concerns are subscribers, and we should lise to place our proposition befure you. For further
information write

SMITH & SCHIPPER, No. 138 Front Street, NEW YORK.

No Doubt

you can get along without

PERFECTION
CREAM
SODAS

But you cannot get along with-

IRRESISTIB.

DELICIOU.S

out them and be on a par with
the ‘‘other grocers.” Stick

close to

- Crry, B3RS0

3 1F‘ aNE ~ Y r
HOONEY SiSCUIT & CANDY C:
X STRAYFIRD CANADA

A QUICK, STEADY AND PROFITABLE
ACCOUNT FOR ANY DEALER.
ADVERTISED EVERYWHERE.

Howe Mclntyre & Co., Montreal, Que.; D. H. Rennoldson,
Montreal Que.; Thos. Davidson & Co., Quebec, P.Q.; The F..J. Castle Co., Ottawa, Ont.; The

David-on & Hay. Limited, Toronto, Ont.; Balfour & Co., Hamilton, Ont.; Edward Adams & Co.,
London, Ont. W. ~. Clawson, St. John, N.B.; Jason 8. Creed, Halifax, N.S.; The Paulin Cham-
bers Co.. Winnijeg, Man.; Kelly, Douglas & Co., Vancouver, B.C. SEND FOR A SAMPLE.

SPECIAL WHOLFSALE AGENTS @

Then you will not only win the

LAMONT, CORLISS & CO., Agents, 27 Common 8t., MONTREAL varied tastes, but hold the
people who will ‘‘have no
other.” - All people are attached

to Perfection Cream Sodas.
They recognize in them, fine

flour, pure butter, rich cream
and know they are moist-proof.

of Indian and Ceylon teas; he said
‘‘that advertising was practically un-
known previous to these associations en-
tering the field; now the tea gardens had
hecome great advertisers and could not
SAHKS, LG it L E s do without it; it was the only thing to
New York tea “““_“9‘3, _““f tl( :’l(i“el do, to let everybody know the value of
speaks well of the prospects ol the Am- y}ejr products. " To judicious advertising
erican tea trade. In a conversation with . ttrihuted the ~extraordinary pro-
the editor of this paper he said: gress that had been made, in Ceylon es-

A NEW YORK VISITOR TO TORONTO

HIZ CANADIAN GROCER was
T favored at the Toronto office with
a visit by Col. the Hon. C. R.
Banks, the well-known magnate of the

—= Mooney
Biscuit & Candy

“All jobbers in New York I'Clt"”" g{'lﬂal pecially; publicity, coupled with their
development in British-grown teas; they great merit, had placed British-grown
are continually gaining in favor, thanks {eas in advance of the older and once Company,

to the way in which the representatives better known growths.’

LIMITED,

of the old Mother Country have unre-
mittently pushed forward their merits.”

He also paid a fitting compliment to
the associations interested in the growth

Col. Banks is the American agent of
the firm of B. Fischer & (o., New York,
one of the largest tea brokers and of
world-wide fame.
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We want your

mail orders for same.

THE CANADIAN GROCER

SPICES—

We will quote

following low prices :

ARSIcE, WM ...~ .. i v i i 8
i Graund - o 10
CasSig Uhaa. . e o 15
“ Batavian .l et e 22
Cloves. Whele . ... ... ......... . l:.: 15
e RGO e i e 20
Ginger, UoohiR. . .. .. covoniovin iy 10

“  Jamaica and (‘ochin

Ginger, Jamaion - o0 .. ... ... 15
Peppor, Compleian . ... ... s 8
“ Extra Comgul. .. .......... 10
. Pore Foaaae ............ 13
% “ Singapore. . ......... 15
Whole Mix Sael e ... ....... 12
Coriander Soad - 00, .. ... ....... 7
M el e 6

Remember, the above quotations
for mail orders only.

STANDARD SPIGE MILLS,

- HAMILTON, ONT.

A TRADE WINNER
FOR GROCERS.

The full flavor
the delicious qual-
ity, and the ab-
solute purity of
Lewney’'s Cocoa
distinguish it from
) all others. Itisa
o natural product ;
no * treatment "
with alkalies or
other chemicals ;
no flour, starch,
ground cocoa
shells or coloring
matter ; nothing
but the nutritive
and digestible pro-
duct of the chole-
est Cocoa Beans.
A quick seller and
a profit maker for
dealers.

THE WALTER M. LOWNEY COMPANY,

No. 447 Commercial Street, BOSTON, MASS.

\I PR ) I‘
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CANADIAN BRANCH: 830 St. Paul St., Montreal

03

97,

‘““MADE IN CANADA”

The Best Cereal Food to Eat, and
the Best Cereal Food to Sell is

Shredded
Whole Wheat,

It is made in two forms, Shredded Wheat

BISCUIT and TRISCUIT.
TRISCUIT is a CRACKER, not a ‘‘ break-

fast food.” It is used as toast in place of
ordinary bread toast, and for all purposes
for which the common white cracker of com-

merce is used.

Shredded Wheat BISCUIT is the standard
wheat food of the world, delicious for break-
fast, or for every meal for every day in the
It contains all the nutriment in the
A good

year.
whole wheat in digestible form.
seller all the year round.

The Canadian Shredded Wheat Co.,

NIAGARA FALLS CENTRE, ONT. Linited
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EXTRA!

BREAKFAST TIME

ORANGE MEAT

CANADIAN  HOMES
SUPPLIED WITH THE
BEST CEREAL.

Kingston, Sept. 1—One of
the leading and best informed
cereal experts, after experiments,
pronounces in strong terms that
for clean, wholesome, nutritious
and health - making elements
Orange Meat is unrivalled.
This is for good news to the
manufacturer the retailer and
the consumer,—a triumph for the
trio. Orange Meat is ‘“‘Made
in Canada,” by a scientific pro-
cess. It is put up in mercerized
bags to preserve the freshness.

Orange Meat is a good seller.
You know that.

The Frontenac

Cereal Co.,wuimites
KINGSTON, ONT.

=

PUFFED RICE CEREAL MANUFAC-
TURE.

N this age of scientific resource, it

l seems scarcely possible to place a

limit to the advanced methods
thereby introduced, and the avenues of
possibilities opened up. The following
article, which recently appeared in the
Southern Merchant, will be of interest,
as showing the revolution which the in-
troduction of cooking cereals by dry-
heat and explosion has made:

““Among current cereal novelties re-
ported, great interest is developing in
pufied rice, an entirely new thing in
ready-to-eatl cereals. The product is said
to be selling fast and advancing rapidly
in public favor. The marvel is that
some such way of transforming plain
rice into a luxurious article of diet was
not invented long ago.

““The drudgery of cooking rice several
hours has checked _the consumption of
rice in this country for a half century,
and sadly interfered with its sale. The
sterling qualities of a food of the high-
est class, however, were always there.
Apparently it only remained for an Am-
erican, by a trifiing idea, to change the
world’s most ancient and loved diel into
a modern health food.

““Just three years ago the scientific
journals announced a novel method of
cooking cereals by dry heat and explo-
sion. A visit to the mills where this
novel process is in daily operation shows
that dry rice kernels, thoroughly clean-
ed, are packed into a steel cylinder
which is thrust into a furnace and heat-
ed to a high temperature.

““After the rice is cooked, the cylinders
are withdrawn and locked into a closely-
screened cage. The cap is removed from
the mouth of each cylhinder, and instan-
taneously, one hundred times quicker
than lightning, the natural moisture in
the rice grain flashes into a steam ex-
plosion expanding each grain ten times,
and dashing the ricy berries of milk
white out into the cage. The transform-
ing is complete. Pulied rice ready for
use in countless forms, lies before the
wondering visitor.

“To the sightseer, this fairy-like
transformation 1s absorbing. The fur-
nace contains eight revolving steel air-
tight cylinders, and the cooking time is
forty minutes. The air in the cylinders
expands with the heat and exerts a
tremendous pressure, preventing tne na-
tural water in the rice from turning in-
to steam.

“‘Cookery by explosion, truly, a wun
derful idea, and one that rendered the
process the cynosure of all eyes among
the cooking, and cereal exhibits at the
St. Louis kxposition, one year ago, this
being one of the three exhibits that
Prince Ito, the Japanese prince, visited
while touring the fair.

““The crowds of visitors never tired of
watching the metamorphosis at the exact
moment when the rice changes into
dainty pufis. The cylinder has been
likened into a cannon by the wordy,
curious public, and the interest is at
boiling point from the moment the steel
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Flour and Cereal Foods

cannons run on a track into the oven,
where they revolve ceaselessly and steady
for forty minutes, until the explosion
comes.

“Handfuls of delicious flaky product
were handed to the curious, and they
found that it would melt on the palate.
The little party of investigators wander
on and view each part of the glistening
steel mechanical outfit. No hand touches
the rice from start to finish.

‘““The great interest in the creation of
pufied rice undoubtedly centres around
its extraordinary finale—cooking by in-
stantaneous explosive flash which robs
the rice of its starchy properties and
renders it a king of cereal foods.

“‘Much interest has heen shown in the
invention by western. chemists, who are
interested in the food question. The
idea will be of incalcuable value to the
rice growers of the continent, as it will
increase the consumption of the highest
qualities of rice several hundred per cent.
annually.”

FLOUR, GRAIN AND FEED AGENCY

Mr. H. J. Stevens has opened up an
office at 126 Board of Trade Building,
Montreal, as wholesale commission
agent in flour, feed, grain, ete. Mr.
Stevens was connected during the past
eight years with the Chatham Flour
Mills Co., Chatham, Ont. Previous to
that time he was in the milling business
at Aylmer, Ont. This knowledge and
experience is bringing him most satisfac-
tory bhusiness, and although only opened
up as a commission agent in grains, feed

cand cereals of all kinds one month in

Montreal, his close connection with all
the leading bean, feed and oats, etc.,
dealers in Canada has resulted in ex-
tensive trading and sales in Ontario,
Quebec and also the Maritime Prov-
inces, over 100 cars having been turned
over, disposition being made from Fort
William to Halifax. Mr. Stevens has
placed several travelers on the road and
the encouraging outlook will probably
lead to still further extending his repre-
sentatives.

APPOINTED AGENT.

Wm. H. Dunn has recently been ap-
pointed agent for the Province of Que-
bec (except Quebec City) for Tillson-
burg Mills Co., rolled oats, Ralston
breakfast food, etc. He has also closed
an arrangement with Burgoyne, Bur-
bidges & Co., London, England, to re-
present them in Canada for confection-
ers’ supplies, essential oils, drugs, chem-
icals, etc., and will shortly have a con-
signed stock of the leading lines.

With wheat coming in much faster
than was expected, and cutting general
in many distriets, some uneasiness is ex-
pressed among western farmers ag to’
whether sufficient harvesters will be on
nand when wanted.
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; :
¢ A Grocer’s Bank Account

| i

¢ HOW TO SWELL IT.

; INCREASE your business by selling a better §

¢ quality of flour. ¢ s

4 INCREASE your PROFITS by handling our § "

‘ gc:)l::)’r.ated FIVE STARS and THREE STARS ; c AN An A s STAND ARD
? _ They give MORE and BETTER bread than aoy —

§ other.

/ The loaf will have the genuine MANITOBA

$ FLAVOR. ' i REFINED SUGAR
¢ We have the most MODERN MILL in CAN-

‘ ADA and practical and experienced HARD WHEAT ;

¢ MILLERS.

: Selected, Governmeut-ix‘{lpected Manitoba Wheat.

: Capacity 1,200 bbls. per day. S Shnmiured by

: Delivered prices on application. ¢ THE

: :

¢ , R ¢ CANADA SUGAR REFINING Co.
? LIM

¢ Lake Huron and Manitoba Milling Go. -

¢ LIMITED Montreal

’

!  GODERICH, # ONTARIO.

1““‘““““‘“‘\Q‘Q“Q““““‘“ _

Leaks are Dangerous

Small leaks sap profit from your business. To stop these leaks and give you
time to attend to the big features of your business—increase of sales, gaining
new customers and proper management of your store —you must have system
to take care of these details. System is as
essential as capital. Business requires care-
ful -study and encouragement of new ideas ' !
and mechanical devices to relieve you from AT - *715, ‘g
all unnecessary worry and detail. = P 7 o

A National Cash Register does not cost
as much as a clerk in consideration that you
pay a clerk a certain rate per week indefinitely.
You pay for a National Cash Register from
the small leaks which it prevents.

Let our representative call and explain our system to you.

Cut off here and mail to us today

NATIONAL CASH REGISTER COMPANY, DAYTON, OHIO

Towrna - . . Please explain to T Name
me what kind of a register i3 best suited for my business. P T
This does not obligate me to buy. No. Clerks

-t ot e P 5
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Tobaccos, Cigars, and Smoklers’
Accessories

September 1, 19056

A DEPARTMENT FOR
RETAIL MERCHANTS.
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TOBACCO PROFITS.

“ There is a tide in the affairs of men, which, taken at

the turn, leads on to fortune

OW many times an adage such as
this is  repeated, with little

. thonght save to apply it to the
“other”’ fellow, who is freely designated
a fool for missing a chanee everybody
else saw but he himself. Steady, now.
let’s consider a moment, maybe the tide
has risen, and is just at the turn in
someone else’s history.

How about tobaeco trade — ““your”’
tobacco  trade—possibly you have not
viven this department the serious thought
it deserves—have kept tobacco hecause
vou were asked for it and sent your or-
ders forward, more by ““rule of thumb”’
than keen judement and eommon sense.

You would not think of treating your
tea department in like manner.

The time has arrived when tobacco
must be considered as mueh a staple as
tea, coffee or cocoa. Many a man would
prefer to go without either of those bev-
erages than his favorite tobaceo. Tt is
a Juxury of universal use and must he
taken count of.

Now consider a moment, every grocer
has his regular working expenses; rent
must be paid, the rig must he kept going,
heating, hehting, and a-hundred-and-one
other charges; and all these to keep the
store going for its regular staples. Is
it not just here where the tobaceo sales
would eone in and help? None of these
charges need be inereased one cent. Prob-
ably every family you now supply has
one or more smokers among its number—
why ean you not then serve them all with
tobacco goods, and serve them regularly,
instead of ocecasionally?

Profits on tobaecco are good; it is easily
handled, it is a trade easily held, and
furnishes a regular ineome, only requir-
ing very ordinary care and attention.

There are three things worth remem-
hering : First, be sure and carry the best
goods—that means ‘‘good judgment’’;
second, sell them at the right price—that
means ‘‘good buying’’; third, let the
public know it—that means ‘‘judicious
advertising.””  Without these you ean-
not go ahead, with these success is assur-
ed. ““Taken at the turn leads on to for-
tune.”’

THE AMERICAN TOBACCO CROP.

USTLE and bustle is the order of
the day in most of the Americon
tobacco distriets. It is not so

very long ago that the ery was going
forth for rain, plenty of rain It has
cdme, however, and for several weeks
has been doing its welcome work. Far-
mers have wa.ched ihemr crops steadily
advaneing to maturity with no little

anxiety, and now all is ready for harv-
esting.

Buyers have been visiting the various
distriets, viewing the erops and arrang-
ing their options on the ecut. Views
vary as to the condition and prospects
of the harvest; in some plaees it seems
to have suffered somewhat from the pro-
tracted early drought, but generally it
would appear to be of good eolor, even,
and well grown. To the shade grown
tobaceo the season has been particularly
favorable, and if nothing goes wrong
with the erop the growers will reap good
profit. Every endeavor is bheing exer-
cised to get the erops in quickly so as
{o safely harvest them hefore any storms
occur, which have already proved so
disastrous in one or two distriets.

RAISING TOBACCO FOR EXPORT.

An important change in conneetion
with fobaeco growing in Italy is eon-
templated, and if earried out will ereate
a considerable opening for eapital and
entferprise. A British official states in
a report on the Provinee of Lecece that a
few years ago the tobaceco department
conceded to certain firms the privilege
of growing, drying and packing Oriental
qualities of tobacco for export in given
areas near Triease; the econsequence
was the immediate formation of groups
of land owners who petitioned the gov-
ernment to be allowed to do the same,

not only for export but also for home
consumption. These groups are now
numerous.

TOBACCO WEATHER REPORT.

““Too much rain and a lack of sun-
shine have proved unfavorable to tobac-
co in Maryland, Virginia and Kentucky;
elsewhere this crop has advanced sat-
isfaetorily.”?

The following extracts are taken from
the telegraphie report of the ecorres-
pondents in the different states on the
condition of the tobaeeo erop:

New England—Tobacco very
cutting well advanced.

New York—Tobaceo doing well.

Pennsylvania—Tobaceo thrifty and
well advaneed.

Maryland and Delaware—Much of
tobaeeo on sand soil very poor that on
farm land a short yield.

Virginia—Tobaceo improving slowly,
but needs sunshine and dry weather.

North Carolina—Tobaceo all eured in
east. Some report firing and some rot-
ting,

South Carolina—Tobaeco euring near-
ly finished.

Tennessee—Tobacco generally good,
with but few worms; early crop ripen-
ing.

Kentucky—Early tobacco topped;
late, improved by arms; complaint of

good ;
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CIGAR-SELLING

beats tobacco-selling all to pieces—that 1is, so far as
g P

profits are concerned. And there are Safe Cigars, just

as there are Safe Tobaccos.

or Pebble -« Pharaoh

(5-Center) (10-Center)

are safe every way. Smokers want them, and they are

returnable if not sold.

YOUR CIGAR BUSINESS IS
WELL PLACED IF IT IS WITH US

J. BRUCE PAYNE, Liviten, Mnfrs., Granby, Que.

Good Old T. Q. B.

Tobaccos have come and gone. T.&B. stays.
Some grocers have been brought to selling T. & B.
through smokers asking for it. Other grocers have
worked up a big trade through advertising T. & B.
in their local papers and by tastily displaying their
stock. No end to what you can do with a good article
like T. & B. Half your customers are smokers. Enrol
them as T. & B. buyers. It is not hard to do.

THE GEO. E. TUCKETT & SON CO., Limited,

HAMILTON, - ONTARIO.
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too mueh moisture in central and west-
ern counties: worms inereasing.
Olito—Tobaeco bheing topped; eondi-
tion good.
Wisconsin
]Ul‘H”_\'.

Tobaceo damaged by hail

A TOBACCO PATCH EXPERI-
MENT.

HE following interesting experiment
from the U. S. Tobacco Journal,
in the growing of tobaceo, is taken

and is particularly of interest as show-
ing what can be aceomplished when a
man is in rieht down earnest in his
ideas:

Within a stone’s throw of the distriet
Government building, Washington, D.(C',,
the unnsual spectacle of tobacco in its
arowing state is presented to passers-hy.
Only a few doors from the distriet build-
ing there is a eicar store run by Notley
J. Dutton, and there one may see tohac-
co in all of its stages, from the green
plant to the hoxed-up product ready for
sale.  Mr. Dutton is an old resident to-
haceo manufacturer and has a number
of pots filled with growine tobaceo in

front of his place of business. Tle takes
the ereatest interest in the growth of the
weed, and this, 1t may be said, ig his

pet hobby.  Evervone stops to inguire
how the erop is getting along. There are
several lawvers, habitual smokers, with
offices near Mr. Dutton’s store, who nev-
er fail to stop and inquire as to
the growth of the tobaeeco.

Years ago, the now enthusiastie bot-
amst was a large manufacturer of to-
baceo in Baltimore, and as he was in
the business for some time prior to that
he learned to tell one kind of tobaceo
from another merely by the smell. About
nine years ago he left his business in
Baltimore and e¢ame to thig eity, where
he started the eigar store of which heis
now the proprietor. A few years ago
as the result of an argument he had
with a friend as to whether Havana
tobacco was better than our domestic
produet, he songht to settle the dispute
in a manner not to be questioned, and
obtained seed from Havana and Virginia
and planted them in his backyard. When
the sprouts came up he transplanted
them into large pots, whieh he keeps in

TOBACCOS AND CIGARS

front of his store. The first year he,
made a fairly good erop, and became so
interested in the growth of the weed,
that last year he again grew a erop. Last
vear’s growth turned out even more sue-
cessful than that of the preceding one,
and this year he planted again.

In front of his store Mr. Dutton has
three large pots of Veulta Havana tobae-
co, growing, and three pots filled with or-
dinary domestie Virginia tobaceo. These
plants are growing very nicely and pro-
mise well. Mpr. Dutton says he has not
found anything more interesting than the
study of the growth of tobacco. It is
his opinion that while Havana tobacco
is the best for ecigars, there is none to
surpass the famous Virginia Gravely
chewing and smoking tobaeeo. Tt is Mr.
Dutton’s intention to have a erop of Su-
matra tobacco on hand for study next
vear.

STORM DAMAGED TOBACCO
CROPS.

A recent report to hand lells of an.

clectrie storm which burst over the Hart-
ford and New TIlaven, Conn., tohaceo
fields, and in one distriet did consider-
able damage. Fortunately, it was not
sufliciently eeneral to reach the more ex-
tensive fields or the loss must have heen
enormous, as il is, however, damage to
tobaceo plants alone is estimated at fifty
thousand dollars.

Heavy damage was done to the tobae-
co erop of the Miami Valley by the re-
cent severe rain and hail storms. Tt is
estimated that the loss in German Town-
ship will amount to $100,000.

The sections around Union and Engle-
wood, too, suffered considerably, the
stalks of the plants in many cases he-
ing entirely stripped of their leaves.
The loss is felt keenly by farmers who
were confident that the erop 'would have
been the bhest ever turned into the ware-
house from the Miami Valley.

BOLIVIAN CIGARETTES.

The British Viee-Consul at Suere, Bo-
livia, has reported to his Government
that the city has one ecigarette faetory
whiech manufactures on an average 1,000
hundred weight of tobaeco annually,
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making first-class ecigarettes at two
pence ner packet of 24. These are sent
all over the country, and small quanti-
ties as far as Chile and Peru. The
whole plant is driven by oil motors,
which work at the same time a flour rol-
ler mill.

THE TOBACCO PLANT.

From a small seed, one of the small
est known, the tobacco plant grows to h
often considerably taller than an aver,
age man, with leaves twenty to thirtd
inches long, and more than a foot i
width. Remarkable to note, on one plani
will be found upwards of half a million
seeds.

PROTECTING TRADE-MARK.

An injunction has been granted by
Justice Magee restrieting Coulthard &
Walsh from using the trade mark “‘Lord
Nelson’’ in reference to cigars manufac
tured by them.

SWEET

STANDARD

OF THE

WORLD

Soid by all Leading Whnelesale Houses.

There is a difference. '

CLAY PIPES

made by us are the best in the world.
Specify them in your order.

D. McDOUGALL & CO., Glasgow, ScotJ
L— R e

Don’t mind about express charges.

SEE, THEN BELIEVE!

Send your order along with cash for a sample hundred of

KING BUFFALO CIGARS

We will attend to that part of the bargain.
purchase, even at the low price of $3500 per m, we will esteem it a favor if you never order again.

Send for the sample hundred to-day.

CANADA CIGAR CO., makers, LONDON, ONT.

If you don’t see value in the
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sent !
1anti- i
The
itors, %
r rol- !
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1
il
. - I Roasted or Ground, Packed in 1-2-5-10-25 and 50 i1
i to he 3
aver, Il 'f ‘ Ib. Tins, also in Air-tight Fancy Drums and Barrels
thirt@ | | :
"r’)'h"]', BRAID’S BEST is arich blend of highest test Coffees, has that !
illion rich, smooth flavor found only in the highest grade Coffees, and 1
(| entirely free from any sharp, bitter flavor. {1
g n 1
P : #M We want your COFFEE BUSINESS, ALL OF IT, and are
lamlid, i . . . .
rd & ‘ making the lowest possible prices for the high grade of goods handled :
‘Lord A i 5 . . 4
Bl We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which
are roasted fresh every day, insuring full strength, and fine flavor. ]
Every grocer should carry a stock of BRAID’S BEST COFFEE,
Write Us for Samples &
1
V B.C
ancouver, B.C.
Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this
|juses. department apply to Advertising Manager, THE CANADIAN GROCER, at our nearest office.
—— Aug. 31, 1905, MAGIO BAKING POWDER.
Juotations for jetary articles, brands, g
., Oases.  Bizes.  Perdoz ¢ :
o e S e i N Gdos..... Bo ... §0 40 Sl JAMES' DOME BLAOK _
| scouracy. : . = g?l POWDER T 3
| s .. 085 P
' 8 Baking Powder. § 140 Onses of $8:50. tins 88 B Sa sise........ 43 80
1d. : o 148 Py odemed £ %a size........ 3 50
™ Grand, 4 be. pkga., por case. .81 15 3 s " e 1%
Scot. I o % 89 i L4l 2. tns 3%
! “ Weo.pkps, * ....10 x> ¢ csve T OB
-J . k's Friend— Per dos. t 0%. ) Per case Borax,
5i:01, in 9 and 4 doz. boxes........... $3 40 1 0 oeeee B8 0 } #4558
ld.l.nldol.box- ........ os N0 1 svie' BN ‘* Bee" bnnd,50£.m80pk'n....lﬂ
SeS———— ing * .s . 080 ‘ “ 100z.,cases, 48 '* .... 335
: 1;.::: ¢ . gg ROYAL BAKING POWDER CO. b " 160z, cases, 48 " .... 43
x oo F und ting, 3 dox. In, cads 3% Dos. R
i MR ssenmns ® e - R R
A 5
gg Cereals.
E eal s 3T SR X
Chooolates and Cocoas.
?.9“ J. M. DOUGLAS & THE COWAN 00., LIMITED.
- i~ Hygienic, 1-1b. tins 15
g H * Blueol " 10-1t. “ Ib. ting ........ 3 50 :
® oy pemen o - S o8 g
% T ® each......per Ib. 16}c “ &b tins, for sods
the 00 **Sapphire " 14-1b. fountains, restauranta, etc., per Ib. 0 50
: JERSEY OREAM BAKING PO bu‘e;. Hb.pkumc rm;mu:'&- wasees: 3G
jain. Hiz0, 5 dog. In gage..... E‘;{maaﬂ:ﬁ& ' rray b oo 255
%l " " Per doz. X‘Q.IIIO . Chocolate— ;
L ARE yoia - Ldowomatioinds Queen'’s Deasert, ® ':lb :
OCNAN MILLS. lm.!,‘"m" ¥oand : - ;
Ocean Baki o T—
B s | e Black Lead. m s
‘ " ﬁoux.ilb. packages, 4 doz. ... Reckitt's, per boX.......cooveeiens ... 8115 lcings for cake— dos. 3
et et . ay B came v T clome Orasges shite snd simond Tibe. 108 ?
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No less in weight, pre-
pared entirely by ma-
chinery, never touched
by hand. Are asked for
by the housewife, being
ready for use as soon as
Are always
THEY

A

opened.
fresh and tasty.
WILL SHOW YOU
GooD PROFIT and
give satis-
faction.

THB CANADIAN GROCER

BATGER’S

]
/

CUT

MIXED
PEELS

15-1b. and 1-lb.
DRUMS

SURE
to include
this in your

FALL ORDER
FOR PEEL

from your jobber.
AGENTS
ROSE & LAFLAMME
MONTREAL
and
TORONTO

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “Imperial Brand
Maple Syrup” on the label—all
the trouble comes of the other
half.

Which “half” are you selling?

ROSE & LAFLAMME, Agents, Montreal

Pure, unsweetened,
Fry's “Diamond,” 1's Hb

WALTER BAKER & 00. mxmn
er 1b.
Premium No. 1 chocolate, lﬂ-lb boxel .0 !6
chocolate, 6-Ib. box
German sweet, G-I\)

b. X8
b. boxes
boxes
boxes

Fry's “Monogram,” t' 141b

P

o-

i

JOHN P. MOTT & 00.'8.
R. 8. McIndoe, Agent, Toronto.

Elite, 1’8
Prcpu
Mott’s breaklaat ©cocos,

No.1 chocolste, “l

lt 5
ugua lch. per ‘“iul'md e

Oonfeod chocolate, 21c.
Swoet o.;‘;‘.::z;.

el
oL ussg rREBES

:32’

ooOoO~mOoOoOOO

mbu 158
above quotations are f.0.b. Montreal.

WALTER M. LOWNEY 00.
QCanadian Branch 530 8t. Paul 8t. Montreal.
reakfast

cocoa— 3
13-1b. boxes, 6 boxes in case, 1-1b. tins. 40c.
8-1b. boxes, 12 boxes in case,
E"n»bbmu,ﬁ g s Yoy

case,
8lb. bonlnboxuln case, 1-5-Ib. tins 44

Bweet chocolate powder—
6-1b. boxes, 13 boxes in case,
6-1b. boxes, 12 boxes in case,

Premium chocolate—

BEERC

-}
g

EE
§§

-1b.
b.

&1b. bu 24 bxs. in case,
6-1b. bxs. llhn.lnouo.

Milk chocolate—
3-1b. bxs., 24 bxs. in case, §-1b.
8-1b. bxs., 12 bxs. in case, §-Ib.
Vanilla sweet chocolate—

8-1b. bxs. 24 bxs., Ineuo.
thn..lﬂbn. case,

.,
-
s

BB B oRE B ?é?é

PERSRVRBRY

£
F

Condensed Milk.

“Anohor brand, cases 4 doz., neroueﬁw
evap. euun.op.ld. 485

Borden's Condensed Milk Co.

In bulk—
Olub House........... erasessrssense o

TRURO CONDENSED MILK & CANNING
00., LIMITED.

ersey” brand evaporated cream

m case (4doz.).......ouuunnnnns u

" brand per case (4 doz)...

100 l%delllvomdln Onhﬂonnd ‘Quebec.

THE EBY, BLAIN 00., LIMITED.

P w

coco © oceo
5 828 g B28R

o't
85
=

5 B B2 BRRpsss

EsegRs

]
=

§§;§

""Bee " brand, 1 Ib. tins, cases, 30
s ' 3ib. dui)ouu. 15

‘' Beaver” coffee, 24-1 I

**Sun " brand, 25 and 50 1b. tins—
Gem, ground...

e o
SEiRE 838

Perlb
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The grocery store that shows %
Benson’s I
“p d C ’ ¥
. repared Corn
J > sells the most perfect 1
culinary starch made. §
“Silver Gloss” Starch |
Edwardsburg “Silver Gloss” Starc |
is an indispensible line for every grocer and general merchant.
Its sale is always satisfactory. ,
1
For Sale by All Jobbers. s
4
, - -
EDWARDSBURG STARCH CO’Y, Limited 1
ESTABLISHED 1858 :
83 Fremt $t. East, Works: 164 St, James St., 1
TORONTO ONT, OARDINAL, ONT, MONTREAL, P.Q. !
i
Coupon Books—Allison’s. Jams and Jellies. Mince Meat. T. UPTON & 0O.
s For sale in Oansds by The Eby Blain Oo, " SOUTHWELL'S G0ooDS. Perdot Wethey's condensed, per grossnet ...812 00  1-Ib. ‘h-l:‘ 3 doz. case....per doz.§ 1 00
g ﬂ%ﬁ o.uc:::ou 4 Frank Magor & Co.. Agents. e e D i &Eﬂ&ﬂh 5. patlaperth. 0 303
081 ’ Orange marmalade................ .. 81 50 Mustard. o:" dumme"d“ cue 5
23 et - 300 st il
i AR Plekin
0% to i Lo i 1 gg STEPHENS'. ‘
g gl) ¢ Redcurrant felly ........ccoivvuvnne 2 S nm AT Z
030 5 00 T. UPTON & 0O. — :
0® i8 0 Compound Fruit Jams— Gorked R oia) oo perdon 8y 2
. 20 00 13-0z. jars, 3 dos. in case, per dos. §1 00
Cow 25 00 21b. tins, 3 doz. in case. ........ per 1b. 0 07
Per Ib .9 Sl e R TR Salt.
98 iy i B Oumi kb ke e
L on Tioe plass fare § doa. i oase.per dos. 1 00 o
o01m 2.1b. tins, 3 dos. in case perlb........ 00 =
iy 7 and 14-1b. wood pails,6 pails in crate
perib. 0
8% %01b. wood pall. ... w9 -
0% 1-1b. glass jars (16-0z. gem) 3 dos. in g.
a0y The Davdson & Hay, Limited, Toronto. §and T1b.ta paiih § 4nd § palei | - D
.. 050 N < perlb. 009
@ Fly Pads. 7, 14 and 30-ib. ‘'wood pails, § pails in
ax ggll EE B s+ o 59 Ve vosess s suens perlb. 009
A Sf Licorice. 3
".'.'4%0?5 %° NATIONAL LICORICE 0O.
'.'.'.i!& g-? 5-1b. "8‘;.1':““;8'.;&"" .i‘so
i 5& m'"pdl:ai.m : gg MAGIO BRAND
o Pt i‘i e el 1850 ‘
& 33 gg ue.“:'b“ .............. o 10 No. 1, cases, 60 11b. packages....... P::;:. !
toe . B Ibu"iooh-lgnl-lb.ch- 1% LY mrm_ ST sostasss 175 !
Ei 20 150 Nos, « {®hb ;
-ﬁ ity ™ logrios G kot on No. § Magio sodsSases wo—n}m g :
T ) $52  Duioe targe cont stckm 100 o [ et ooty f
1%
e
he
1% 2 Jara..ooes




Soap and Washing Powders.

A P. TIPPET & 0., Agentas.

Maypole soap, colors........ per rouOlO 20

T k. K 5 30
Oriole 8oap....... e ln €0
Gloriola soap. . s :' 12 00
Straw bat polish.... ..... . 10 90

BABBITT'S.

Babbitt's 1776 "
.50 per
oxesa

half box free.
Babbitt's

soap, 100 bars

$4 10 per box.
Potash or Lye, bxe

each 2 doz., $2 per box.

WM. H. DUNN AGENT.

case
Special quotations for quantities.

(Fairbank)
GOLD DUST WASHING POWDER.

24 25¢.
51 10c¢.
100 3c. "
100 10c. cakes (Glycerine Tar Soap)
110 1tc. cakes (Sanitary Soap) ..
100 5c¢. cakes (Fairy Soap) ....
100 5¢. cakes (Capco Soap)

100 5¢. cakes (Scouring 8oap). . ..
100 5¢ bars (Santa Claus S80ap). .
100 5¢c. bars (Clairette Soap)... .
100 5c. bars (Mascot Soap)

packages

LWwwwwwe
SHE8Ese

The above quotations are all on 5-box lots.

When not more than one box of laundry soap

is included in a five-hox assortmernt a box of

25 10¢. packages or 50 5c. packages of Gold

N Dust washing powder will be included free,
freight prepaid.

8tarch.
EDWARDSBURG STAROH 00., LIMITED.

Laundry Starches— per 1b.

No. 1 Whlwo: blue. 4-1b. Cartop. $0

i No.1 31b.

Canada laun

Bilver gloss, 6-

Silver

Ed' ﬂ. lnu
egs silver g

Benson's

to No. lwhlto bll.l.nd
! A Oanads White Gloss, 1-1b. Dkgs..
{ Benson's enamel. . polboxl 35 to

11‘:!, 1-Ib. nkc

Culinary Starch—
Benson & Oo.'s Prepared Corn

Rice Btarch—

Edwardsburg No. 1white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue, -

PRGSO

4Ib. lumps.............
“Bee" brand starch—
laundry, 64-12 oz. pkg. per case §5 00
. «w 7' 399 i perd ** 250
‘* zorn starch 40-16 oz. pkg, *

300
‘“Sun * borated starch, 40-16 oz, pk. \
DO CORBB. . .o cscoss deaipiaeie s 00

" bont.edlmch 50box lOOlb keg 0
* laundry 50 "0
- 100 & 200 Ib. kegs 0 05

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—
IAnndry boxes of 40-1b. $0 04}
Hb.wmnl.boxuotwlb. .o 0053

':. k- '&“ moullb.... gt

THE CANADIAN GROCER

Lily White Gloss—

1-1b. hneycamml, cases 30 1b. 0 07

6-1b. wyt,runh 8in case....... 0
eled tin canisters, 8

in case
Kegs, ex. crystals, 00'1b

Brantford Gloss—
1-1b. fancy boxes, cases 361b..... $0 07}
Starch—

8T. LAWRENOE STAROH 00., LIMITED.
Ontario and Quebec.

Qulinary Starches—

Oanadian Electric
Boxelol 40 tnncy pkgs., per case 2 50
CeHuloid S
Boxes of (6 urwnl, per case. 350
Culinary Starches—
Challenge Prepared Co
1-Ib. ages, boxes 40 Ib... 0 05%
No. 1 Brantford Prepared Oorn |
1-1b. ages, boxes 40 1b... 0067 |
Orystal Maise Corn Starch— ;
1-1b. packages, boxes 40 1b.. 0 063 ’
2
SAN TOY STAROCH. %
10c. pkges, cases b doz., per case.... 475 é
?
Z
7
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) AMMONIA

FOR ALL
HOUSEHOLD PURPOSES.

MANUFACTURED BY

G.F. SUTTON-SONS -&-C?

8t. La corn starch, 40 1b . 0
D e iR . 8 0SBORNE WORKS.BRANDON ROAD,
Laundry Starches— KINGS CROSS,N.
No. 1 White, &1b. cartons, 481b.. o%
b. cartons, 361b.. 0
" bl... S 005
" 00-1b. kegs. . L 005
Canada Ll\mdry. 40 to 48 . 004
Ivory Gloss, 8-8 family 0 07
~lb ll.noy. D1b...... 0 07
ge l(l)-l’l;k]gn g o SMALL'S BRAND—Standard. E. D. MARCEAU, Montreal.
b. fancy,
Japan Teas—
. packages, é-ib. 0 05 5 gal. tins, per can. . 440 '""“00337;: " I 401b. boxes........ $0 43
1 . ;,93 2 11 40-1b. 0 37§
5170 L
GMD AAA Japan, 401b * : gg
O AL Teas. Blne le.d e 5 g gg‘
Chinese "“:;Chj SALADA OEYLON o Qest
doz., #4, loas 5 :I - "!
per cent. Wholesale. Retail 5 -2 . gg
" X3 . 080
] s 8 Lol
23 030 o s e 018
gg gg wkm(%’elmdfﬂhl 625
Stove Polish #4 080 . goondor” Oeylon black tea in lead packets
. Green Label, 3s, §s and
60-Ib. cases.......... 035at0%0
Grey Label, is, §s and
i wl:.bel.ild 030 at033
ellow an
X "{_’lf“‘m‘f‘ 1b. cases ......... re 035at038
: p.nnu-, black . Label, {s, §s and l'd -
N\ Q\\n\\\\q and tor § g e L LR (Mue
\ cheapness s prep 1- ......... 050 at 0 34
yalon \s traly unry n\\e« White Label, is, js and 1y LR e
w19 ib.oases L
= 0 X Biack Teas—"01d Orow " blend—
Label. s nzed
m""‘g““'“‘ﬁf"m%‘;“' .ﬁ hbr:'bel. ﬁ : oog gm un-ono as.somdmb
un, 3-0z. cakes. xes . 4
gnn nl'-"::.l‘)c-llu.i aa bo; Goldnnﬁbol. s siessnnis gg
un Pas y

Enameline stove dressing, per doz.....
Syrup.

"' OROWN " BRAND PERFEQTION SYRUP.

Plai in ceeneees 83
lnmellu!ﬂm.ldu. case

.'f,..;':'..,L

Tobascco.

THE EMPIRE TOBACCOO 0O0., LIMITED.

Bmoklng—Emplre 48, 68 and lh. s
Amber, 8s. and 3s.. .o ]

coo
2838

8035 i
03 “
038 .“

z. bars,
2t Fair Plsy. 8. and 13
d 12s.

coocoooocoocon
SRENEEERTES

LUDELLA OEYLOK, I's “ g:ﬂbﬁnmm
AND {'s PEGS. s Dixie, 7s...

) % Vinegars.
i 18 ciaie e
s 12 E.D. U, Mon Per gal
030 040
03 050
08 08 Old Orow...... sesess sesesassstasnnnne

1d Orow 0
!wdllpm.mmdlﬂu uantities

aROWE” REAWS Yeoast.
Wholesale. Retail
0 35 $0 50 gﬁlﬂ east, 3 doz. be. .
038 Og ) cream yeast, § doz
018 0 onovoreunnuto.ko,
0% Og Vioctoris
018 0 s ” 3




" Any other maker could turn out & fruit vine-
gar as good if he spent the money and had
. the process. It is cheaper and easier to manu-
~ facture qqd vinegars because flavorings and
colorings are used in an attempt to correct
imperfect manufacture,. whereas in pure fruit
 yinegar—Golden Russet Vinegar—nothing
but the natural fruit' acid of the best apples
is ngd. Sold “in three strengths at prices
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T

~ GANADIAN
NATIONAL EXHIBITION
TORONTO -

o
AUG. 26 to SEPT. 11 1906.

Our lines for Fall and Christmas Trade in every
department are now complete and as arranged in
our splendid sample rooms make a most attractive
and interesting display, to view which you are
cordially invited.

We have an exhibit of cut glass (our own manu-
facture) at the Fair.

CALL AND SEE US.

16 FRONT ST, EAST (Two orﬁmlm Eastof BgardofTrade m)
TDRO”TO

GOWANS,KENT & CO.

THE CANADIAN GROCER:

Ycur cummn w
than at any otbg; time of the
_reason fgr civiat

Migc& Moat
They'll like the1éok of it
thoy’u fm; :aioy f:‘ ﬁgﬂ?&




