Technical and Bibliographic Notes / Notes techniques et bibliographiques

The Institute has attempted to obtain the best original
copy available for filming. Features of this copy which
may be bibliographically unique, which may alter any
of the images in the reproduction, or which may
significantly change the usual method of filming, are
checked below.

Coloured covers/
Couverture de coulsur

Covers damaged/
Couverture endommagée

Covers restored and/or laminated/
Couverture restaurée et/ou pelliculée

Cover titie missing/
L titre de couverture manque

Coloured maps/
Cartes géographiques en couleur

‘/ Coloured ink {i.2. other than bluz or black)/
Encre de couleur (i.e. autre que bleue ou noire)

Coloured plates and/or illustrations/
Planches et/ou illustrations en couleur

Bound with other material/
Relié avec d'autres documents

v
7[ Tight binding may cause shadows or distortion
¥ __| along interior margin/

La reliure serrée peut causer de I'ombre ou de la
distorsion le long de la marge intérieure

Blank leaves added during restoratior. may appear
within the text. Whenever possible, these have
been omitted from fi'ming/

11 se peut que certaines pages blanches ajoutées
{ors d’une restauration apparaissent dans le texte,
mais, lorsque cela était possible, ces pages n’ont
pas eté filméos.

Additional comments:/
Commentaires Jupplémentaires:

L’institut a microfilmé {e meilleur exemplaire qu’il

lui a été possible de se procurer. Les détaiis de cet
exemplaire qui sont peut-tre uniques du point de vue
bibliographique, qui peuvent modifier une image
reproduite, ou qui peuvent exiger une modification
dans la méthode normale de filmage sont indiqués
ci-dessous.

Coloured pages/

Pages de couleur

Pages damaged/
Papes endommagées

Pages restored and/or laminated/
Pages restaurées et/ou pelliculées

l/ -Pages discoloured, stained or foxed/
Pages décolorées, tachetées ou piquées

Pages detached/
Pages détachées

Showthrough/
// Transparence

/ Quality of print varies/
Qiialite inégale de Vimpression

Continuous pagination/
Pagination continue

Includes index(es)/

Comprend un {des) index

Title on header taken from:/
Le titre de I’en-téte provient:

Title page of issue/

Page de titre de la livraison

Caption of issue/
Titre de depart de la livraison

Masthead/
Genarique (périodiques) de la livraison

This item is filmed at the reduction ratio checked below/
Ce document est filmé au taux de réduction indiqué ci-dessous.

10X 7 14X 18X 22X 26X 30X

12X 16X 20X 24X 28X 32X




L A
p\.

T

\

JOBBER vs. INPORTING RETAILER |
THE DRUMMERS’ CORNER { In This Issue.

"We Sell Underwear

IF YOU BUY

THE

“HEALTH"
BRAND

We Help You to Sell It

That 1s as much a part of vur business as to
make and sell it ourselves.

HE MONTREAL -
SILK MILL5 CO., Ltd. ~e—: MONTREAL.
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ALLAN LINE

ROYAL MAIL STEAMSHIPS
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g 3} Aoy '?‘Ct_i and Portland Mall Service.
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: ) 1an B8 Afet Nov. 18 the Mail Service will
k e continued for the Winter 1894-3, from

PPortland and Halifax, as ander

STEAMSHIPS.

NUMIDIAN
MONGOLIAN .

The Stcamcery of this scriice carry all classes of passengers.
The Saloon and Staterooms are in the central part, where least reotion s el Electriaty
s used (o hg‘lx‘mg the shape chruigtnu che ughts oeing ar che svmmang of che gawen
ﬁn a au) t of the aight. Musn sumn and smuhiig nesm o ilie promenade deck.
€ Saloons and Stateroms are hieated by steam,

RATES OF PASSAGE ~Cabin, $4s and upwards, anvording to Steamer,
laaliano!lhdnumhrdmiaSuur&n“Sm-dma,Sp: Rcll:fn. s”.nm

Stecrage to of from Liverpool, London, Glaxgow, Relfast or Londonderry, $15.

H. & A. ALLAN, Gen. Agents, Montreal,
or H. C, BOURLIER, 1 King st., Torouto.
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Do you import from EUROPE ?

If you do you ought
to know

PITT & SCOTT

THE ** PIONEER” SHIPPING AGENTS

CHEAP FREIGHTS
CHEAP INSURANGES
" CHEAP SHIPPING CHARGES

And the Best of Attention.

We Do Everything to Please Our Clients. '

OFFICES :

LONDON | LIVERPGOL PARIS NEW YORK
3y nmonsi, e, | TSouth Johnst. | 7 Ruescrive. | 39 Broagway.
Wast Exo: .

35 Regent St., S\,

Chadwick’s
Spool Cotton

For Hand and Machinc usec.

HAS NO SUPERIOR
ASK FOR IT

#9012 by leading jobders,
amoxg whom may be menticned:
Robinson, Little & Co., London
W. R. Brock & Co., Toronto
Samson, Kemiedy & Co., Toronto
Caldecort, Burton & Spence, Toronto
ot* Knox, Morgan & Co., Hamilton
R. J. Whitla & Co., Winnipeg
S. Greeashields, Son & Co., Montreal
Jas. Johnston & Co., Montreal
Etc,. Etc.

ROBERT HENDERSON & CO.
MONTREAL

General Agents for Canada,

BOOKS FOR RETAILERS

Pitfalls
Of the
Dry Goods
Trade

Prize Essays on the above subject by prominent and
experienced retailers., Neat bookict form, Sent on re-
ceipt of price, postagg "prepaid..

PRICE, 10 CENTS.

Buying,
Handling
Agens
elling

Of
Teas

In ncat _booklet form. Prize-winning essays on the
above subject, written by retailers who have made the
buying, handling and selling-of teas a spzcial ‘study

Postage prepaid. PRICE, 25 CENTS.
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Spring Trade 1895
TORONT(
Will show in All Departments a splendid range of Business Builders.
Amongst others, attention is drawn to the following :
Coating Serges—New weaves, weights, Kid Gloves—Stndard makes
and sty]gs, as now sold in Paris, lLondon, Embroideries—Cartoon lots; special value
and Berlin Spot and Figured Muslins—Swiss,
German Henriecttas, Capvas French, and Scotch, bought before recent
Cloths, Crepons, and Fancy advances
Cotton Dress Goods Veilings—Last novelties, and the new com.
Belts and Buckles—This will be an plete veil
important trade Hosiery,Gloves, and Underwear
Tinsel Trimmings--New effects All sizes, from babies’ to stout women’s

The store that keeps the Home Trade of its own locality is the one that keeps the
stock assorted in the goods people demand. Price is not everything.  Style and
quality rank first. Fashion to-day is supreme.

We Show the Latest Things, as Produced

‘W. R. RROCK. T. ). JERMVYN, I K& CRONVN W, 1. BROCK.

W. R. Brock & Co.

We commence this new vear with thanks to
our customers for their loyalty to us during the year that
is closed. \We shall endeavor w deserve their custom
and support by renewed aud continued efforts to maintain

our position in the front ranks of Canadian dealers in
General Dry Goods and Woollens.

We cover Ontario and the Northwest
through our Travelers.

TORONTO

“.“_

No change in our |
mode of doing Our Letter Order Department. —is

bu Siness Covers the whole Dominion, and
) has the approval of all who give
«ewsee it a trial, |
One dollar in goods for W R BfOCk & CO BROCK )
100 cents. o A\e . TORONTO

1




The Standard and only Paper that Reaches your
Possible Buyer Direct.
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Clrculating throughout every Proviuce of the Dominion,

TORONTO AND MONTREAL, JANUARY, 1894.

Vor. V.
THE J. B. McLEAN PUBLISHING GO,
LIMITED.

Trade Journal Publishers.
' AND

Fine Magazine Printers,

10 FRONT ST. EAST, - - - TORONTO.
J. B. McLEAN, HAUGH G. McLEAN,
PRESIDENT. SEC~TREAS,

SUBSCRIPTION, $2.00.
Pubdlishcd tho First of Each Month,

BRANCHES :
MCNTREAL—140 8t. James 8t.

E. DESBARATS.

NEW YORK~Room 03-90, Times Bullding.
ROY V. SOMERVILLE.

LONDON, ENO.—~Canadian Qovernment Offices,
17 Victorla 8t., London, 8.W.

R. HARGREAVES.
JOHN OAMERON, General Subscription Agent.

JOBBER VS. IMPORTING RETAILER.

AST month we pointed out that the increased amount of
mmporting  being done by the departmental stores in such
citics as ‘Toronto, Montreal, Ottawa, Winnipeg, St. John, ctc.,
would lead to the jobbers in these cities opening a retail depart-
ment.  One or two instances of this combination are already to
ve tound m the Manume Provnces, and scon others will
appear.

But how the jobber will meet the increased competttion of
the importing retailer in largetowns or small cities where there
1s no jobbing house 10 open a retail department, is a question
yet unanswered. T Review has discovered that a plan is
being matured.  Whether that plan is feasible may be 2 matter
of opinion, but on the face it seems quite possible of a profitable
consummation.

This plan, as stated by a wholesaler, who avers he has had
the idea for several years, is as follows. Suppose there are
twenty large towns, in each of which isone large retailer who
imports direct at fairly low prices, sells close, .advertises strongly,
and gathers to himself the bulk of the retail trade in that town.
By so doing, he crushes down small competitors and leaves little
trade to be sccured by the jobber.  Supposing there are ten
Montreal and ‘Toronto jobbers who find themselves affected by
this change in the source of supply. They meet together and
agree to apportion the care of these iowns by lot among

No. 1.

them, each taking two. A, B. & Co. are jobbers, and they get
two towns to “take care of,” namely Smithville and Brown-
town. In each of these two towns, A. B. & Co. erect neat and
commodious stores and put in a stock. ‘They commence to do
a retail trade managed by experienced retail merchants.  And
then --well, the result must be imagined.

This 1s the plan this gentleman proposes, and it is certainly
an ingenious une  The mere fact that such a plan is being
considered proves that ‘I'nme Review was correct in its two
previous articles, in which it was pointed out that the jobbers
had begun to feel the competition of the importing retailer, 1t
is quite natural that the jobber should resent this loss of trade,
and seck means to prevent any further loss, and to recover what
has been taken away, It is, perhaps, just as natural for a ve-
tnler doing a business of from $200,000 10 $1,000,000 a year
to desire to import for himself.  When the two tendencies come
into contact, new phases of trade conduct are bound to appear.

The jobbers are certainly not going to adopt this plan at
once. Itisa trump card to keep for the last trick.  ‘They are
still hopeful that they may be able to hold their trade under exist-
ing methods. ‘They claim that a number of retailers who have
commenced importing have, during the past five years, increased
their stocks 25 to 50 per cent., and, were they forced to realize
on them now, would find that they had lost rather than gained
by their new method of buying.  They claim that the retailer
who buys in Toronto or Montreal from haif a dozen large
jobbers gets the benefit of the combined experiences of 25 or
30 buyers who are studying the wants of this market, and who
have selected foreign gouds on the basis of this experi ney,
while the importing retailer buys from a range of samples which
includes goods made for a varicty of nations and a divenity of
climates. They claim that the importing retailer has not equal
advantages with the importing jobber, and cannot lay his goods
down in Canada for more than 5 or 10 per cent, less than the
jobber offers them for, and that this is nothing compared with
the privilege of getting the right goods at the right time and in
the exact quantity required.

There is another feature which shows the increased com
petitior: between these two classes.  This s the increased
number of supply accounts that may now be found in this
country. A jobber finds that he is getting very little trade
from a good-sized town, and he chooses some honest but im
pecunious retailer, and starts him on a supply account. “That
the jobbers have found this a necessity is much to be lamented.

‘The outcome of this quict struggle will be watched with
much interest, not only by those directly concerned, but by
business and commercial men generally.
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NEWFOUNDLAND.

OOR Newfoundland.  Like a mite in a big cheese, the

Island Colony has bren trying to make an impression in

the world as an independent nation.  But she has been a little

pollywog in a great big puddle, and has found it as hard to hold

her own as Canada would if separated into seven distinct pro

vinces.  “Union is strength® may be an old saying, but its
vene ~ble truth is beyond dispute,

To day, Newfoundland is torn by bitter political dissensions,
worried by commercial failures, and dishcartened by financial
complicativns.  In her hour of distress she looks  to her sister
colony, Canada, for aud, and this aid has been as fully and
frecly given by Canadian banks as was given by her citizens
when a great fire swept the capital city of this Island Colony
$0MMe tWO years ago.

Newfoundland has, or rather had, two banks, the Union and
the Commercial, and their notes in circulation amounted to
$1,200,000. The fish products of the country must be got to
market and this process requires capital.  Owing to the death
of a London merchant who did a great deal of this, comulica-
tions arose and the rotten condition of the banks was exposed.
The necessary funds, at the time of writing, are not forthcoming,
and business is at a standstill.  Newfoundland brings in most
of its food, and hence it must export 1o live, or to get that
which is neces<ary to support life,

To shown louse banking systemn carried on it may besmd
that the follow ag directors of the Commeraal Bank owe that
mstitution these sums . Goodfellow & o, $115,000, Good-
ridge & Jobs, represented by Hutchings, $120,000, and  Duder,

$600,000,  It1s sasd that Duder 1s a bankrupt, that the sums

aggregate three umes the amount of the bank s caputal stock,
end that some of the officaals had overdrawn their accounts and
Bovkkeeper Crowdy had falsified the buoks so that s fnends
had overdrawn to the extent of $20,000.

Various plans are suggested to redeem the notes of the
banks outstanding i the hands of the people.  One proposal 1s
that the Goveran.:nt guarantee a certawn percentage of the
notes, and they would thus all gain a certain value.  Another
plan s the formation of a syndicate of outside bauks who would
send experts to value the assets of the banks and their custom-
ers, and then make advances to the note holders and depositors
to such an extent as would bt warmnted by theassets, “The
latter 1s substanually the course followed m the great  Baring
falute i London, and which succeeded 1n avertuing what would
otherwise have been a very senous and widespread cnisis,

Canada is willing to aid Newfoundland; but why should not
Newfoundland guard against a future recurrence of such episodes
by joining m a confederation which has ensured peace and pros-
perity to the various provinces of this growing Dominion ?

CREDIT, NOT CAPITAL, THE CAUSE.

When a wholesale or retail merchant or manufacture < applics
to a bank for a loan, or for a ine of credit 1y the purchase of
goods, he 1s usually asked for a statement of us financial position.
He produces ong, in which he generally shows a large sum due
him on account.

This is usually classed as a valuable assct, and too frequently
bankers and dealers do not take the trouble to nquire how
many of these debts are worth anything at all.

As a rule, such a statement would be a valuable aid in et
ting at the character of the business done.

It has been shown that insufficient capital is put on recog
as the cause of a large proportion of the failures.  On inguery,
insufficicnt capitai means that the dealer began with enough, bt
by giving goods away on credit, he had not the money ta hny
more.

He gets more goods on past credit, and gives them away on
the same terms, and eventually he owes so much that his credy
tors refuse to sell him any more unless he pays cash.  He can
not do so, because his original capital is distributed among
many small people, to whom he gave it in the shape of goods
on credit.

The creditors scize his stock.  He is thrown on the sireet
with a damaged reputation and no money,sind he has to begm
life over again.  His failure is put down : * lack of capital.”

Many a trader could be saved if the firm from whom he buys
goods, or the bank with which he does business, would frequent.
ly scrutinize is dealings with his customers, wherr the amounts
he has on credit would show him the danger of the course he 15
pursuing.

CANADA’S GAIN AND LOSS.

What with the Intercolonial Conference of 1894, the dis.
cussion before and since of a Pacific cable and a Canada.
Austrahian line of steamers, the pubhication of Earl Jersey's re-
port and the tragic death of her beloved Prenuer n the iston
wl mansion of Great Betain's Kings, Canada has been forcing
herself and being forced on the attention of the civilized world.
Canada has to be  known, and known intimately, to be apprea-
ated, as her countenance is stern and forbidding to those who
kuow hur not in her gentler and  balnuer moods, when the Ice-
King has retreated before the onslaught of the victonious Sum-
mer Prince.

Itisto be regretted that one of Canada’s advertisements
should have been paid for with the hfe of her greatest states-
man.  Able, clean, unsclfish, judicial and patriotic, Sir John
Thompson stood hands above his colleagues in the Canadian
Cabinet.  His life was full of devotion to his family, to his re-
ligion and, it may safely be said, above all tohis country. With
the honors of a Canadian Premiership not yet grown old, with
Imperial decorations fresh upon his brow, he was felled by
disease at the foot of the Throne of the great Empire which he
revered so highly.  He sacrificed himself for his country, and
a grateful people will ¢nrol him among their national heroes.

HOLD A POST MORTEM.

The old year is dying in the night—it is a way old years
have, They all go off at midnight on December 315t There
is no usc holding a funcral, but a post mortem might be bene-
ficial to most merchants.

‘This post mortem should take the form of a general stock
taking and the striking of a trial balance. ‘This will show whether
the year 18y4 left the merchant in as good shape as 1t found him.
If it dido’t, 1t will show the reason why.

This information is necessary to enable the merchant to de-
cide what heis going to doin 1895. If 1894 atcup a thousand
dollars of his capital, it might be advisable to prevent 1893 tak-
inga sccond thousand.
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TARIFF DISCRIMINATION.

{11, Review has more than once had oceasion to compli-
T wment Hono Mr. Wallace, Controller of Customs, for the
satistac oty way in which he has administered the affairs of his
department.

{ wo important reforms are still necessary . The present act
g ~omunssioner should be transferred to some other work for
which, Ly his training, he is better adapted , and a Dominion
Board of Appraisers should be established.

Mr. Waters, the acting commissioner, if we mistake nut, was
accountant of the department, and, on Mr. Johnson's superan
nuation, was given the appointment by Mr. Bowell.

some men would have adapted themselves to the position,
but not so with Mr. Waters, whose acts are an irntation and
worry to the business men.  His decisions are being constantly
reversed by Mr. Wallace, and the impression is that anore would
be of the dealers made stronger representtions.

It cannot be expected that a head will interfere with the
rulings of a man in his department, though he may know thyy
are not correct.

Until there is a Dominion Board of Appraisers, there will
always be inequalities in the ratings at different ports. ‘There
are constant complaints of these different ratings.

A London, Ont.. firm has been underselling all other parts
of Canada in a certain article, because it is rated for duty under
a different heading. ‘Toronto merchants have brought in
Lhicago guods via Montreal and paid the freight up, hecause it
was cheaper to do that than pass them at the highes rate of duty
obtamning in Toromo.

A certan lagge importer in Montreal can buy a particular
ine of goods much cheaper in London and New York than can
a small dealer in Kingston, yet the latter has persistently under
sold the large buyer , 1t was Zound that he wasable to do so be
cause the appraiser at Kingston allowed the goods in about 30
per cent, less than the Montreal appraiser asked.

Halfax and St. John firms have both brought in certain
arucles of dry goods and hardware through Mountreal and
western points.

All this, it can easily be seen, is manifestly unfair.  The
only remedy is a Dominion Board of Appraisers, such as they
have n the States, composed of expericnced business men re
presenting the different departments of trade, together with a
uood lawyer—no party hack. ‘There are plenty of capable men
1o be found in the wholesale and retail houses throughout the
country.  There are, also, many other questions of importance
for such a body to deal with.

IDENTIFICATION.

EOPLE who are not ashamed of anything they own will
often put their monogram or name upon each. It is no
disgrace to have a man’s coat-ofarms on his handsome carriage
or above his beautiful carriagegates. It is policy to have his
name at his place of business, cither in the form of a brass plate
or a gilded sign.  His delivery wagons have-his name, and even
the glistening blinders of his well-groomed dray horses bear his
initials in brass.
But many Canadian manufacturers scem ashamed to be
known as the makers of the goods that they send out from their
wellappointed factories.  \Why they should be no one knows.

The manufacturers of Great Britain, France, Germany, Japan
and the United States act differently, and why should Canada
be behind ¢ True, the Government of tlus country has handh-
capped the registration of trade marks by imposing a very heavy
registry fee, but an obstacle of thus kind should not prevent the
adoption of a good system.

Speaking of this matter, The Canadian Journal of Fabrics
sagely remarks, in the strain e, Revien has been taking for
years, that: *Those who have made special efforts to bring out
“novelties have been rewarded with success, while the mills
“ who acted on the advice given in this journal, and identified
“their name with standard lines of goods they were not ashamed
10 own, have not regretted the step.  “T'he result of such a large
« production of anonymous goods has been that goods of really
“fine texture and of good wearing qualities have been sold to
tthe consnmer as foreign, while no doubt a considerable amount
“ot poor foreign goods have been palmed off as Canadian.
““I'hus, the home manufacturer who makes a good standard
“quality of goods has appeared under a double disadvantage
“pbefore the consumer, and many are beginning o see their
« position, and some are now having their name or trade-mark
“put on every picce of goods at intervals of three or four yards,
“so that it cannot be taken of.”

IMITATION IS FLATTERY.

]'l‘ is said that “Imitation is the sincerest flattery,” and itis
undoubtedly a great truth “The United States proposes to
imitate Canada’s banking system  Canada is flattered, but it is
the United States thzt will be benefitted.

The United States Government has heen trying to do a
Lanking business long enough, and it is time they handed it
over to those who make it a legitimate business  Of eourse,
they must regulate this branch of the nation’s business, but
only in so far as regulation is necessary to prevent fraud and
deception.

The fuulity of the Government’s attempt at doing a banking
business is seen in its utter inability to keep up the gold reserve,
which is supposed to stand at $100,000,000 of coin. When
Furopean investors withdrew their money from the United
States, gold went out, and finally the reserve fell to about one
half of its proper volume.  “The Government asked the banks
for $30,000,000 of gold to stock up with. and they got it by
issuing bonds  at the banks’ prices

Gold is still going out of the country, and the reserve is
growing beautifully less each week  But it is going down faster
than the export process warrants. ‘This leads to the conclusion
that the banks are coflecting the gold again in anticipation of
another $50,000,000 loan at their own prices.

‘Fhe Government of that great republic has grown tired of
its banking function, because neither science nor common sense
sanctions it. A currency sccured by reliable assets and strict
regulations is perfectly safe.

The Quebee Board of Trade have elected the following
officers . President, Mr. . B. Garreau (unanimously re-clected)
15t vice president, Mr. John Sharples (re-elected) , 2nd vice
president, Mr. Elzear Pelletier (re-clected); treasurer, Mr
Joseph Winficld. The board has passed a resolution calling
upon the City Council to vote aid towards the construction of
a railway from Qucbec to Parry Sound on the Georgian Bay.
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OUR POLICY.

E VERY journal of repute must have a policy, and ‘I'ng Rg-

virw flatters itself that it is a journal of repute. So far as
possible, its columns have been kept free from articles which
might be insgated by sordid motives, or the schemes of isolated
persons.

‘I'he main object of this journal is to guard the interests of
the great body of Canadizy retailers of dry goods, and furnish
them with information from the manufacturing and wholesale
markets on which they can rely. No reading matter has ever
been admitted 1to this journal except for one reason, and that
is that it was information for its readers.  No notices of new
goods, write-ups, or descriptions have ever been paid for by those
immediately concerned.  All these have been inserted merely
because they were considered genuine nformation. No bias to
any information has ever been given in order that the publish-
ers might reap a pecuniary benefit,

In a word, the publishers of this journal have never sold a
line of reading matter, and have no intention of doing so. In-
dependence is to a trade journal what virte is to a female—
without it, all is lost.

‘I'ne. Revigw is not an organ for the sole purpose of boont-
ing the wholesaler or the manufacturer.  From both these classes
it draws considerable of its revenue, and hence has always en-
deavored, and will always endeavor, to treat them well.  But
should cither of these classes, or any one of them, do anything
which the trade as a whole will not approve, THe REvIEW is
bound to state its opinion farly and fearlessly. [t could not
assume any other position and guard the interests of the trade
which it has the honor to represent.

‘This 1s the policy winch has caused this journal to have a
wonderful growth since its snception four years ago this month.
So far as it is possible for kiman beings—always liable to err—
to maintain this policy, it will be maintained.

FAKES TO DRAW TRADE.

Phillips & Co., clothing and men'’s furnishings, ‘T'ruro, have
worked three good schemes for drawing trade during the year,
which they say were profitable.

‘I'hey advertised that every boy who bought a suit would
get a cabinet photograph of himself free.  ‘These were taken by
a local photographer, who charged 50 cents, which he said was
cost, as he expected to make his profit on additional orders that
might come from the boys’ families for his picture.

The next scheme was to give a boy wijting the best adver-
tisement of Phillips & Co.’s gow.?s a watch. This cost $3.75. It
interested the boy and-all his triends, and the stock-in-trade was
discussed.

They are now closing up a $15 prize. Everyone who bought
$1 worth of goods received a key to a cabinet containing $15
m pold. ‘There were 1,000 keys, but only one fitted the lock on
the cabinet.  ‘They say this alimost doubled their business.

IT 1S UNTRUE.

-

Into a Montreal teatile journal for December the following
item found its way

*John Macdonald & Co., wholesale dry ygoods dealers,
Totonto, have cut the wages of their employes twenty-five per

¢ '

cent.  ‘T'here is some anxiety in the city trade as to wheher
this example will not be followed by other wholesale houses

‘This house has been in business forty-five years, and s o
record enviable, indeed, for during these long years of busuiess
activity or business depression it has never been found wis of
essentinl to reduce salaries.  With such a record in view it s
hardly necessary to state that the above paragraph is absolutely
untrue,

‘The policy of the house is well known. The heads of the
firm are against a reduction of any employe's salary under any
conditions. They consider also that those who have served
them faithfully and well, and through whose instrumentahity
their profits have been augmented in good times, are entitled to
be kept on when things are different.  “They recognize that an
employe has rights as well as an employer, and these hase at
ways been sacredly respected.

TAX ON COMMERCIAL TRAVELERS.

The commercial travelers in the Lower Provinces are up in
arms, ‘T'he City Council of Halifax adopted a new assessment
scheme the other day, and that scheme included the item,
“$25 on commercial travelers.” Protests are being sent i
from all quarters, and correspondents are writing to the papers
to show that the city has not the power to enact such a law,
But the item is not to remain in the scheme. It was never in-
tended to remain there.  The framers of the scheme say they
put that item and several others in the scheme which they did
not intend to vote for themselves. By a ruling of the Chair the
scheme could not be discussed clause by clause, and had to be
adopted as a whole. In order to weed oui the objectionable
parts, the promoters carried a resolution relegating the scheme
10 a select committee, who are to prepare an Act in accord-
arr . therewith for submission to the legislature. The tax on
commercial travelers will not appear therein.

? FROSTY SHOW-WINDOWS.

CORRESPONDENT wrote last month asking how to
keep show-windows clear of frost. Mr. W. . Cameron,
of Victoria, B.C,, wrote the questioner, giving his experience.
He keeps his clear by keeping the air inside the window as: cold
as the air outside. To do this the window-back, or the partition
of glass between the window space and the store, raust be close-
fitting, so as to prevent the warm air of the store coming in
contact with the outside glass. \When this warm air strikes cold
glass, the moisture in it condenses and freezes on the pane.
Mr. Cameron has openings in the bottom of his window to ad-
mit cold air and a six-inch sach at the top which can be opened
and shut with cords. This provides a current of cold air 1n the
window and close to the outside glass, so that the great rule is
carried ouy, viz., keeping the air inside the window as cold as
the air outside. _

If clectric lights are used in the windows the current of cold
air does not need to be so strong.  But when gas or coal oit 1s
used the current of air must be much stronger, so as to neutra-
lize the heat thrown out from the jets or lamps.  ‘Three or four
large augur holes in the outside sash at the bottom and the same
number at the top genenally suffice. A transom, six inches or
more in width, is preferable for the top, and should be hung at
the bottom by hinges, and opened by cords. )

i
|
w._J
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A RECORD IN FOOTBALL.

~FLENDID record in the football field has been made by
A we team from Gordon McKuy & Cos wholesale ware-
hous . l'oronto. ‘T'he season that L~ just closed showed that
thew wam was athletic, enthusiastic and well managed.  They
came out first in the Wholesale Dry Goods I.cague, and carried
off ‘1 g DRy Goons Revikw's.Shield for the second time.  In
the Turonto Intermediate League they secured second place,
and pushed the leaders hard.
Fhe following particulars concerning their season are
interesting 2
Toroxto INTERMEDIATE F. B, Leacuk Games .
Oct. 6-=Tecumseth vs. Gordon, Mackay & Co.; 4 too
in favor of G., M. & Co.
vct. 13—Ruverside vs. Gordon, Mackay & Co.. 2101
in favor of G., M. & Co.
Oct. 20- -'Varsity vs. Gordon Mackay & Co.; 1 to o in
favor of Varsity.
Oct. 27--Athletics vs. Gordon, Mackay & Co.; 2 to 1 in
favor of G., . & Co.
Nov. 3--Gore Vale vs. Gordon, Mackay &Co., draw
(1t01)
Nov. 17---Bell Telephone Co. vs. Gordon, Mackay &
Co.; 6 to o in favor of G,, M. & Co.
Dxy Goobs LEAGUE:
Oct. 27-—Caldecott, Burton & Spence vs Gordon,
Mackay & Co.; 2tooin favor of G., M. & Co.
‘I'eam against C., B. & 8.: Meron (goal); Ewing and T'ozer
(backs); Palin, Knowles and Mcdbhllan (half-backs) , Burns,
Bonsall, Humphries, Labatt and Turnbull (forwards).
‘I'cams against the Intermediate 1.eague Clubs were selected

from the following players: Meron, wicTaggart, Tozer, Palin,
Fonowles, McMillan, Turnbull, Labatt, Ewing, Riddell, Bonsall,
Wright and Burns,

‘I'he total number of goals lost was 4, and the total nutmber
of thuse won was 17.

J. W. Wood. 1s president, . 1. Barnett sec.treas,, and
Peter Knowles captam,

A FAULT IN BRITISH GOODS.

"I'here are two classes of British goods which are unsatisfac-
tory because they are poorly made.  These two classes are sus-
penders and flannclette shirts.

‘I'he suspenders in most cases are about three inches too
short, and when these goods come into competition with United
States and Canadian goods they are discarded by the best and
largest dealers.

A flannelette shirt shown to the writer a few days ago was
about four inches too wide in the body and four inches too
short in the sleeve. There was more than enough goods to
spare in the body to make the sleeves their proper length. Why
this should be is hard to explain, unless it is that Canadians are
longer 1n the reach than Britishers. Vet this is not probable.

‘The inferiority of British cloaks in'point of fit,as compared
with German garments, has long been known, and has crowded
the former nearly out of this market.

If the British manufacturer desires to hold this market and
exploit it for his own beneiit, he had better get some particulars
as to the average size of the Canadians.  Unless he does this,
and does it right suddenly, he is gging to fall into a disrepute
which may prevent him ever regaining his lost ground

KNOX, MORGAN & CO.

Wholesale

Dry Goods . . .

-_._HA MILTON, ONT.

QPECIAL OFFER IN . . . .
L ==

D
Top

Shirts

A big clearing lot bought at a sacrifice.
You can secure a portion of these at mill
prices if you order at once. ~ Order by let-
ter or through traveler.

Xmas
Novelties

Some very special things in Fancy Muslin
Handkercheifs, Silk Handkerchiefs, Silk
Collarettes, Ties, Braces, Purses, Knitted
Shawls, Chenille Table Covers, etc., etc.

. =t

We have decided to keep our stock complete up
to end of January. Send us your repeats.

Ladics’ Underwear




TRADE CHAT.

HOREY & CO., clothing manufacturers, Montreal, are
sending a representative to Australia.  “Fhey bave already
built up a West India trade,
St. Jacobs, Ont., has a carpet weaving establishment now.
Milton Dayton, general merchant, $t. Mary's, N.B., is dead.

The Weston woolen mills have again started, after a break.
down.

Windsor merchants will close their stores at $ pan. this
winter,

H. Mclaren goes to Australia in the interest of the cotten
companies.

The Glasgow Woolen Mills, Iolton, Ont., are now illumin-
ated by electricity.

“Mr. I F. Kingsmill, of London, has gone 10 Great Britain
on a purchasing trip.

John Baird, proprictor of the woolen mill at Almonte, dicd
recently, aged 7.4 years.

Recently the Listowel woolen mill sent seven carloads of
wool to the States, valued at $15,000.

Bell X Co.’s tannery at Tilsonburg was robbed of $300
worth of furs on the night of December-go

The store of Christie, Bailey & Co., of Millwood, Man., was
broken into, and dry goods and cash taken to the value of
$s500.

‘The funcral of the late Mr. Andrew McDougall, merchant
tailor, took place from 131 Pleury street, Montreal, on Decem-
ber 14th.

St. Catharines has a new haircloth factory.  Stagyg Bros.
have biilt it This fabric is still i great demand for the back
of skirts.

W. B. Griffith, who buuglt the assets of the Koyal Corset
(Co., Sherbrooke, Que., for $:23,000, is organizing a new
company.

The Canada Gametting Co., under the management of
Rabert 8. Fraser, are fitting up a factory in Montreal for gamet-
ting fine wool stock.

H. A. Yuille, who used to represent Duncan Bell, of Mon-
treal, in Western Ontario, has severed his connection, and will
continue business on his cwn account i “r'oronto.

Mr. J. 1. Blair, who several years ago conducted an exten-
swe dry goods business i Winmpeg, 1s now * floor walker 7
one of the largest dry goods establishments in san Francisco.

The Mantime Commercial Travclers® Association has con-
tracted with the Manufacturers’ Accident Insurance Co., of
Canada, for the insurance of all its members against accidents.

On Dec. 16th there were two fires worth noting. 1. Me-
Callum’s campet factory. Strthroy, was destroyed.  About $6,000
damage was done to the hat and fur store of Alexander Wheeler,
Qucbee.

‘The case of the Northwest Commiercial Traveless” Associa-
tion against the London Guamntee and Accident Company,
which has cacited considerable interest for some time, was de
cided at Winnipeg, on Tucsday, in favor of the plaintiifs. “This
was the case in which the Traveless” Association took out a
policy of $1,000 am the life of C. F. Church, who was frozen to
death tn 1892, in a stonm, between lethbndge and Macleod.

THE «- DRY -:- GOODS - REVIEW

‘The insurance people refused to pay the policy, claiming tha
the word *““accident ” did not cover cases of death by 1 eesmg,
Justice Bain, however, held differently, and gave verdict for the
plaintiffs.

‘The Whitchead & Hoag Co., of Newark, N.J., manufacturers
of ribbon, metal, celluloid and enamel avory badges, have opened
an office at 71 Yonge street, Toronto.  Mr. J. B. Short is man-
ager of this branch.

Cowling & Co., Moncton, are now devoting special atten.
tion to dress goods and ladies’ furnishings. “They have given up
men’s furnishings and clothing, which have beer: taken up by E.
A. Harris, next door. »

Phillips & Co., I'ruro, filled in the back of one of their
windows with a screen made of cheap cotton stretched on 2
rough pine frame.  On this they hung samples of all kinds and
colors of caps in stock.

The Richards Company, whose offer.o purchase the Domin.
ion Steamship Company .Line has been accepted, is said to be
financed by Manchester cattle traders, who propose to mpon
cattle by way of the ship canal.

The St. John, N.B., Board of ‘I'rade reports a larger volume
of wholesale trade this season than in 1893. Wholesale trade
cannot noticeably improve without other trade doing likewise,
New Brunswick is evidently to be congratulated.

The Montreal Wholesale ry  Goods Association held thar
annual mecting on the 12th inst, and clected the following
officers:  President, A. A, Thibavdeau : vice-president, E. B.
Greenshields 5 treasurer, W, Reid; board of directors, R. L.
Gault, W, Kissock, S. O. Shorey and James Slessor.

The business men of Richmond, Que, to the number of
forty-seven, nave formed a Board of Trade. The officers elected
are: Mr. W, L. Ball, president; Mr. A. J. Hudon, vice-prest
dent ; conincil, J. C. Sutherland, R. F. McKee, H. B, Wales, E.
S. Bernard, J. Bedard, W. E. Jones, James Aleaander, Hon, H.
Aylmer, ]. Ewing and R. Sullivan,

The Portage Ia Prairie Board of Trade held its annual meet-
ing on December 11th.. and clected the following officens.
President, Ed. Brown; vicepresident, H. S. Patterson ; sccre-
tray-treasurer, P. Whimster; council, S. R. Marlar, F, Phillips,
T. B. Millar, J. M. Taylor, W. Forsyth, Ino. Watson, G. C.
Hall, Chas. Graban, F. 1. Newman and A. Laurens.

Frederick W. Watkins left Hamilton on a buying trip on
Nov. 7, and retumed on Dec. 8. Duriag that time he traveled
over S,000 miles, and bought goods in New York, Berlin and
London. These goods were shipped in time 10 be shown
among Pratt & Watkins" Christmas offerings. This is remark-
able cvidence of modern business enterprise and of modemn
facilities for travel.

The Drapers’ World, of London, Eng., contained the follow-
ing pamgrph early in December: “The following Canadian
buyers are now operating on this side: Mr J. D. Ivey, of
Messrs. J. D. Ivey & Co. (gencral dry goods), Toronto ; Mr.
W. R. Johnston, of Messrs. W. R. Johnston & Co. (woolen
merchants), Toronto, and Mr. J. B. Heyes, of Messrs. T. Eaton
& Co., Toronto. Spring orders are now coming to hand, but
they are by no means large.  In fact, the outlook for the new
scason’s trade, as faras the Dominion of Canada is concemned,
is far from bright. Reponts from Australia in . eyard to the re-
tail trade of Victoria are somewhat discouraging, but the pros-
perts 1 the other depantments are baghten”
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in the market, as proved by the ‘¢ The Distingue * has received the most flatter-
experience of years. @ 1 @ ot ing encomiums of the trading world!

“I'he following are examples of opinions of *“The Distingue,” voluntarily expressed
. in writing by Houses on this side:

LY T e e e e B S 2 2 ]
S. GREENSHIELDS, SOY & C0., Montreal,

say: **We have leen selling * The Distingue® Watcer-
prouf very rgely for the last four yeam, and it has
civen the greatest wativaction 1o wur customers. It is
free from the disagreealde ador of the oadinary Macin.
1nh, perfect in fit and finish, and made in the choice
designe We find It to de thAc best sclling
Waterproof in Canada. and In our opinion It
I1s ansurpasscd for all ronnu cxcelicnce.”

McMASTER & 0., Toronto,

Qy  ***The Digingue” Waterpeoof is unrivallad av a
perfect-fitting perfect garment, and 1s unapprrachable by
any othee.”

4

?

4

4
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® GAuLT BROS. & CO., Montreal,

' ay: “We woommend *The Divingue® Garments,
beaase clegant in style, carcfolly made, free fw:n

' ditagreatle smell, and MOST IMPORTANT, will

z ::x‘:: xa!;:‘(;:nrlq:n;;h::ke:_!mh beat and i, Thin

$
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é

é

é

é

é

é
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ROBERT LINTON & CO., Montreal,

ay . The lnamgue  Gaments are suill o the frnma,
Loth in quality and style s no troulle selling them, o
acvount of thar pany adsaniages over the ordinary
Madintoh”

WYLD, GRASETT & DARLING, Toronto,

*We have Lept * The Distingue  Waterproof_an stech
foe «everal seavone.  We find them entircly free from
ador, thoroaghly water; onf, and have given catire
aatisfaction.”

CAVERHILL & KISSOCK, Montreal,

".\fxc'r examning waterpeon!  garments ftom several

larery, we but admit that, * The Die
tingue ™ deade them all in wyle and finikh.”

LONSDALE REID & CO.
ay: * The Dinuingoe  Waterpwouls gl\!'lﬂﬁ\_‘ @ats

BaMAM

papspprrser ey 2 T B LD S A A b

‘ faction 1o all—tyle cut amd finteh nont deninalde.
Py e - 2 o & A O o o o
Vicroria- Reliable Proofing! Choicest Designs! OXFORD:-
i Reasonable Prices! Newest Styles! .
The Distingue Watcrproo] ASK TO SEE SAMPLES. “ke Dlaﬁ"?}’dw‘r prooft

Ivery garmcent has a silk 1adbol or hangor bearing tho registerod titlo

“The Distingue.”

Thoso goods may bo had from any of tho leading wholcaalo honsos, In ordoring, ploaso Quoto tho Registored Title, “ The Distingus.”
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THE DRUMMERS®’ CORNER.

N the mght of Dec. 23rd, Montreal's great body
of drummers held their annual banquet,
and as usual it was a great affair, reflect-

‘5; ing in no mean way the largeness of heart

# and gencrousness of spint which char-

actenzes the * men of the gnp " Lord

a glowing tribute to the memory of Can-
ada’s lamented Premier.  This Brtisher
spoke truly whenhe remarked that the ex-
pressions of sympathy demonstrated fully
that the people of this country are Canadians ficstand politicians
afterwards. Ten years from now this same feeling will be so
stroag that all the world will know it, and it will have ceased to
have been remarkable.  Ten years ago patriotism was not one
half so strong as it is to-day, and those who wish to sce this
country grow strong, mighty, and rich, must have noticed with
great pleasure the growth of that which has contributed most 1o
the upbuilding of all great nations.  But toreturn— Hon. G. E.
Foster and Hon. Mr. Laurier spoke, but Sunday morning came
too soon to enable the chairman to finish a brilliant toast list.
* * >
I sat in a clubroon in onc of our small Canadian cities one
night, recently, and the social merits and demerits of the *“bag
man” were discussed.  Without breaking confidence, 1 may
say that the conclusion amrived at was that the prolession was a
most honorable one, yet disgraced with a few men unworthy of
the name of “gentleman.” Onc speaker remarked that these
objectionable men were being ** weeded out,” and that the stan-
dard of general merit, viewing them both as individuals and as
citizens, had been considerably maised during the past decade.
These ideas are not new, but, seeing they come from men who
were not commescial travelers, and who viewed the subject from
an outsider’s standpoins, they strike upon us with new force.
The role of a commercial traveler is an honorable one, and the
last sparks of opposition to this idea are passing into deepest
blackness—the blackness of oblivion.
> ¢ *

The annual meeting of the Mutual Benefit Society at Lon-
don showed that the number of new members during the year
was greater than in cither of the two previous years, namely, 119.
The financial statement showed the receipts of the year to be
$13,033.90 ; the disbursements, $10,029.68, and the halance on
hand, $3.005.90. The reserve fund amountsto $7,807.65. The
various reports were unanimously adopted.

* * L g

Commercial travelers who have gone north of Gravenhurst
during the past three weeks are complaining bitterly regarding
the train service, the * way frcight * that used to leave that place
on the amival of the 1.30 train having been taken off.  The first
train going north from Gravenhurst does not leave till about
three and a half hours after the 1.30 train has arrived, thus caus-
ing passengers several hours of unnccessary delay.  To commer-
cial travelers, with whom time is money, this inadequate train
service is particularly annoying.

L J * L 3

On the 15th inst. the rooms of the Dominion Commercial

Travelers” Association, in Montreal, contained 2 large number

TOAAT R

anxious to hear the result of the contest for office holders "¢
the ensuing year. The vote for the presidency was as foll. ,
Lieut.-Col. Fred. Massey, 1,086 ; Jos. H. Morin, 632 ; majo...y
for Massey, 454. Last year the poll stood for the same offi.
David Watson, 1,085 ; L. Wilson, 530. The votes cast for st
four candidates running for the vice-presidency are as follow.,
Alfred Elliot, 525, Max Murdock, 464; John Rogers, 3,..
John Taylor, 331. Mr. Alfred Elliot is, consequently, elected
vice-president of the Dominion Commercial Travelers' Assoc.a.
tion, while the new directors are the first five i the following
list, with the number of votes cast for each of the eleven ra
didates : James Armstrong, 988 : C. A. Prevost, 920; W 1)
Mclaren, Jr., 713; N. Tucker, 709; J. T. McBride, 703, (
H. Cochrane, 662; N. C. Wonham, 533; A. D. Gall, 341;
Joseph Youngheart, 333: John Fales, 303+ John Stewart, 2
General business and some specch-making followed.
L 4

* » .

The.annual meeting of the Northwest Commercial Travelers’
Association was held in the Board of Trade rooms, Winnipeg,
on Saturday evening, December 1, to nominate officers for 18g3.
The result was the election by acclamation of J. Y. Griffin, presi
dent; H.S. Binns, of R. J. Whitla & Co., vice-president ; James
Mundic, of J. W. Peck & Co,, treasurer; John M. O'Loughlin,
secretary ; 1. W. Gatter, of J. W. Peck & Co., Vancouver, sccre-
tary for Bntish Columbia; A. R. Tuffis, director for Bntsh
Columbia, and James Lindsay, of James Robertson & Co., and
5. 8. Cummings, auditors.  The nominations for directors were
as follows, seven to be <lected: H. Bruce Gordon and Fred.
Chilicott, of Thompson, Codwille & Co.: J. C. Gillespre, of Geo.
D). Wood & Co.; J. K. Whiunery, of Stobart, Sons & Co.; M.
R. O’'l.oughlin, A. L. Johnston, of Ames, Holden & Co.; L. C.
Mclntyre and J. M. Lamb, of Paulin & Co.; W. Burns, of (.
F. &J Galt; M. W. Rublee, Fred. W. Persse, Andrew Strang,
F. J. Cox.

. .

At a meeting held in Toronio of the Commercial Tra-
velers’ Association of Canada, for the purpose of nominating
officers for the following year, President C. C. Van Norman was
in the chair.  Mr. Van Norman has been presiding officer for
1wo years, and is now retiring from the position. Mr. James
Sargant, secretary of the association, presented a highly satis-
factory report, which was adopted. Nominations were then
madg, as follows : President, R. H. Gray (acclamation); first
vice-presidents, James Haywood and R. J. Omr; second vice-
presidents, M. C. Ellis and C. E. Kyle ; trcasuier, James C.
Black (acclamation); directors (Toronto branch), H. Bedling-
ton, John Bums, William Caldwell, R. H. Cosby, J. H.
Devany, E. Fielding, J. B. Gillespie, H. Goodman, Alexander
Han, Richard Ivens, H. Leeson, John Muldrew, C. H. Mur-
doch, J. R. Muir, J. Msckay, John Om, E. E. Suam, R. J.
Salisbury, J. Taylor, Geo. West and G. M. White. From these
nine were to be chosen. The Hamilton Board is as follows :
First vicepresident, H. G. Wright (acclamation) ; second vice-
president, John Hooper (acclamation); directors, W. G. Reid,
J. H. Herting, J. Stoneman, W. E. La Chancg, James Hooper,
T. M. Daris, W. B. Croy, F. Singe, W. T. Hall, J. P. Allen, W.
Bremner, Geo. Matheson, Fred. Johnston, G. A. Black. From
these, six weretobe clected. E. A. Dalley, who has been 2 mem-
ber of the association for nineteen years, was also nominated,
but retired, owing to ill-health. Ross Wilson, who was

]
{

T T ST POV TR . Iy




THE «- DRY -- GOODS -- REVIEW 11

nommated, hkewise retired.  Fhe contest in Kingston was
i ween M. S. dSutherland, B. W, Robertson and W. Dalton.
» ¢ »

I'he result of the voung, as announced last Saturday, is :—

President—R. H. Gray (acclamation).

1ust vice president  R. ] Orr, 879 (defeated Joseph Hay-
\\'u()d, 4!6).

second vice-president—C. E. Kyle, 707 (defeated M. C.
Ellis, 555)-

Darectors, Toronto Board-—Joseph Taylur, 654, John Burns,
005 ; R. H. Cosby, 578 ; E. E. Starr, 564, John Muldrew, 531,
H. Goodman. 518; J. H. Devany, 517 ; C. H. Murdoch, 511
Alex. Hart, 4358.

birectors, Hamiton Board—W. Bremncer, ;31, W. L.
Chance, 616, James Hooper, 323, J. H. Hernng, 383, G. .\
Rlack, 372 ; W. G. Reid, 364.

RAW SILK.

The Lyons correspondent of The liry Goods Chronicle,
writing on December 1st, says:

“ It is really disagreeable to be of an optimistic turn of mind,
and to prognosticate from time to time that affairs will soon im-
prove, when they haven't the least inclination to do so.  These
ugitations were induced by the present situation of the raw silk
wmarhet, which 1s purverse enough to fly in the face of all the
results of eapenence gathered fur twenty five years. Although the
business 1n silk fabnes has since the commencement of fall im
prored steadily, withvut a single shp backward, and although
Amenua s purchases of buth raw silk and stk fabnes are again
becoming factors in the several markets, there is not the ghost

of a chance that prices will ever agam wptove cven one point.
Beside this, the consumption ot aw sk, accotdiog to the 1
ports of twenty of the largest conditioning establishments of
Europe, has increased fully 4 per cent. from January 1 to Oc
tober 31, and prices are fluctuating with a decided downward
tendency. Endcavors are occasionally made by holdersto keep
a stff upperhp.  The results, however, are that buyers play the
game of hide and seek.”
» * *

A cable from Yokohama, under date of December 12, says:
Good demand. Prices firmer.  Market has advanced 5 yens
allround. Extr filatures, M.1). S=23.

> * *

Companng the imports of raw silk nto the United States
with the total visible consumption and with the quantitics con-
sumed 1n Europe, 1t 15 estimated that the Umited States con-
sumed in the five years—1881 10 1885 —16.57 per cent. of the
total world’s production, Europe consuming 69.63 per cent. In
the years 1886 to 18go the United States consumed 22.91 per
cent., and Europe 08.60 pur cent.  These percentages are based
on the figures given by the Silk Assocation of Zurich, the quan-
tities used 1n the United States being actual imports, while those
consumed by Europe are based on the figures registered at all
the conditioning works, one-half of the figures registered being
supposed to be the actual consumption.

Yermussion has been granted by the Dpartment of Customs
for the establishment of a general buinded warchous - in Winni
peg-  This will supply a lung filt want, and pravides for the
general importing public the bunded failitics which the owners
of private warchouses have  John IV Clarkd has . antral of the
enterprise.

Whex_l he e¢alls on you pay
him a year’s subscription
to this journal.
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MEN’S FURNISHINGS.

NE great difference between a well-dressed Englishman
and a well-dressed Canadian 1= that the latter 1s usually
satisfied to wear detachable cufls, while the former 1s never well
dressed unlcss hns cuffs are attached to the shirt. ‘T'he Canadian
way 1s the American way, which is not
nearly so delicately artistic as the. English
fashion. The detachable cuff 1s designed
to cconomize 1 laundry bills, and has
grown very popular on this side of the
Atlantic.  Un the other side it s stnctly
tabuved, courely and undemably so on
dress occasions,

Ihis year cotton shirts 2re to be cheaper
than last year. A staple bne of taundned
shirts to retail at 50 cents has made its
first appeurance, and promises 1o be a
i fixture. s cotton remains atits p:eant low
price. This 1s rot an anomaly 1in the
market, but ssmply 2 result of the prasent
slump 1n cotton prices.

‘The shirt which will be worn next sum-
{ mer by leaders and close followers of
. fashion will have a-staiched collar, starch-

Na yg-FE.&S.C ed zuffs and unlaundried bosom. The
cufis will be mostly scparate, and soft collars will be unknown.

. In tegattas the great trouble of last season was that the
goods were washable, but not capable of standing the attacks of
perspiration.  Thercfore there is a big demand this season for
perspiration-proof fabrics.

Forcign -made flannelette
shirts are being laid down
in Toronto as low as §3,
and domestics at $2.25 per
dozen.

WYLD, GRASETT & DARLING,

In white shirts to retail
at $1, Wyld, Grasett &
Darling claim to be show-
ing superb value. The cloth
is of 2 very fine texture and the shirt is of superior workmanship.
They report an increasing demand for open fronts, both with
tands and withattached cuffs.  They have a splendid range of
colored shirts, the patterns being mostly hairline stripes, in
blues, pinks,and reds.  Colored collars to match are alsoshown.
Some zephyr cloth shirts
were shown on- this mar-
ket last year, butthe price
was out of reach for the
gencnal trade. This year
they have succeeded in
getting a line of shirts
made of this fabric ata
lower price, and they are
moresuitabletothetrade.
NEW NECK WEAR.

E. & S. Currie announce some new styles, illustrated here-

Na gL RS C

No - &S &

with, No. 157152 new departure in bows, having a twisted *

crosspicee, giving it the casy effect of a natural tied scarf. 1t is
shown in the lower grades up to 25 cents. No. 158 isa fine

all-sitk bow, so that nothing else is used in its construction,
The generous ends give it a plcasant drooping effect.  No. «,,

is 4 graduated Derby, shown in a varicty of white pique

Lightness and thinness are sccured by having a muslin lmn.,
but this being mr). also gives the tic a valuable springinc.,
No. 160x is a.

which is necessary in a light tie of this nature.
entirely new effectin a Teck. It
is madefrom cloths of new styles
and new colorings. It resembles
aloosely-tied four-in-hand.
JOHN MACDONALD & ¢

Joha Macdonald & Ce.
handle the celebrated German
make of shirts, cuffs and collars,
on every box of which is the
trademartk W & G. A\ count
front shirt (No. 8103) is here
shown. It has attached cuffs,
has a wide, well-shaped front,
is well-made in every particu-
lar, such as hand-sewed button-
holes, and reinforced in  all
parts. It retails at $2, and
they claim to be offering a
rare bargain in this shirt. Two Nou sbax- E& 8. C.
collars are also illustrated. The Queenstwon is carried only in
the 234-inch height, but the San Francisco is shown m 2, 21,
and 3inch varicties. These collars are well-made and well
shaped, and th:e styles speak for themselves. They retail at 2 5
cents, with a very large profit to the retailer.

ART DRAPERIES.

Boulter & Stewart show the famous American  “ Wash
Silks,” and claim that they surpass anything of the kind in the
world. Theirsample-rooms, - -
at 30 Wellington strect cast, '
Toronto, are filled with sam-
ples and stocks of these beau-
tiful goods.

Art draperies are growing -
more and more popular,
more and more sought after
by these women who are al- .
ways anxious to be adding to
the omaments of their rooms.
Boulter & Stewart have a
magnificent fange in silks,
silkolines and satecens. The
two newest things in the itk
linc are the ereped art silk
and ‘the _Paisley-pattened
silk. Both these lines are
magnificent in  design and
quality, and promise to be-
come very popular with
those of delicate and edu-
cated taste. The prices are
not too high for this market,
even though the patterns are
woven in, instead of being
printed as in common arnt

No. 8107~-J. M & Co.
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goods. Nile greens are much shown in sateens, and in fact
giew 1> Very predominating color in all these goods this
jeat-  The old gold color has taken a back seat, and greens and
wws Llues are basking in the sunshine of the smiles of fickle
Fashioun,

Chrysanthemums, petunias, swect peas, etc., are leading
features of the pat-
terns shown and pre
dominate in the
ranges.

] This firm also

handle a great range
of children’s head
B wear Silk and mus
hn tams, and all
sorts of hoods are
shown Some of
these are imported
and some made in
the city. The latest
hood is a cream silk
with hand-crocheted
covering and with
wide sitk ties. They
also handle down cushions, pillows, comforters, etc., and offer
some good values in this class of goods.

San Fuaxcisco—J. M. & Co
-~ e -

Messrs. Boulter & Stewart have special facilities for supply-
ing these groods, and for this reason their prices ate likely to'be

correct.
1

SPRING GOODS,

One nstalment of spring prints has been passed into stock
by John Macdonald & Co., and orders will soun b filled. Cre-
tons and Oxford sturungs are also to hand, and a large range
in linens and art muslins. The most striking feature of the
trade in all these
linesis the enormous
demand for regatta
prints. It should
also be noted that
pnices of hinens and
wttuns  are Mmach
lower than in pre
vious scasons, al
though prints canunot
be bought at a re
duction worth men
tioning.

‘The orders they
are receiving for car
pets on spring de-
livery have been very
satisfactory, and tney
clzim that they total higher than those of last spring.
said to be duc to the more hopeful feeling prevalent among
buyers. The demand is also more for mediumand high grades,

QuikknsTown—J. M. & Co,

and less for the very cheap qualities. Trashy stuff is playing:

out. ‘The feature of the patterns is the prominence giventa
green in nearly all of them.

Black

. Black Crcpon
- Fancy Crepon

Was never more popular than at present.
The highest class of Black Dress Fabrics
* For Gentlewomen.”

Silk Mixed Crepon
White Crepon

Silver Crepon
Cream Crepon

ESTARINES, in Black, Navy and Cream.

COATING SERGES, inall the

lcadm" shades at popular prices.

Fancy Colored Dress Goods

Fancy Silk Mixed Dress Goods

Tweed Effect Dress Goods

Ladies’ Costume Dress Goods

Mourning and Half Mournmg
Dress Goods:

Al with Trimmings to Match

Plain and Fancy White Cotton Dress Fabics.
Washing Zephyrs, Plam and Farcy.

It will pay you
to buy

Prints are nuw amriving and will le :ulan-a! eatlyin January,
Special lines, evira value, in Sumbades and {nl

Brorhy, Cains & Co.

Hosiery, Gloves -Embroideries
Underclothing . Handkerchiefs
Laces Our Specialties
196 McGILL

STREET

et MONTREAL

Thisis

Lo et

OUR LINENS
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FRANK DOWLER.

OST men who move about from place to place generally

lose by so doing. “Ihis does not scem to have been the

case with Frank Dowler, whose portrait accompanies this sketch.

For seven years he has been doing business in Guelph, Ont.,

and has in that time quadrupled his business. He has a most

convenient and well-appointed store, owns his own building, and
pays cash for his goods.

Mr. Dowler never attempted too much. He kept his ex-
penditure well within bis in-
come and accumulated capi-
tal.  He kept himself well in
front of his business, and
never allowed it to get the
start of him. He sells for
cash only, and this enables
him to buy for cash, take all
4 discounts and give his cus-
" tomers the benefit of the
many bargains which a man
with the cash can always se-
cure. He uses his customers
properly, and has gained the
confidence of a large client-
age.

AMfr. Dowler came from
Ireland to Canada in 1869,
and, three years later, entered
into portnership in Bradford,
Ont., with his brother, James
Dowler, who had formerly been in the silk department of
Murray’s, Toronto. A milroad cut off parnt of Bradford's trade,
and in 1880 they opened up a small business at Barrie, and
soon after a branch at Gravehhurst.  He finally bought out the
Bradford business from tis hrother, and continued to run it
Being anxious to do only a cash business, he secured the estab-
lishment of a market in Bradford, so that the farmers might
Bet cash for their produce. This market 1s still a flourishing
institution. In 1887 he sold out the Bradford business, and
bought the insolvent estate of the Jones Dry Goods Co. at
Guclph.  Here he has made his greatest success.

The lessons of Mr. Dowler's career are to always go steadily
lorward, making sure of the ground, and always to sell and buy
for cash only.

Two weeks ago Mr. Dowler added Soo square feet of tioor
area to his store. It is in the basement, and will be used for a
clothing and furnishing depantment, to be run 1n connection with
the boat and shoc department.

Frans Domtre.,

BROPHY, CAINS & CO.

English flannclettes, in pretty designs, for babies' and child-
ren’s goods, that will wash, are being shown by that enlterprising
Montreal firm, Brophy, Cains & Co. \Woven tartan flannelettes,
all the clans, are shown, and look like real Scotch wool tartans.

* A nice mange of the newest crepons is being shown.  Silk
spots and stripes are leading, while in evening wear goods, very
transparent fabrics, woven finc so as to show a colored silk
lining, arc the latest. :

In fashionable fabric gloves and mitts they claim to have 4
coniplete range that embraces gloves for church, for evening

-dows, for which"they expect
‘to get Tue Drv Goons Re-

THE -- DRY < GOODS - REVIEW.

wear, for shopping, for driving and for walking, in four to twenty-
four button lengths.

They are making silksa leading feature of their stock.  Far
slight figures they have the light colored blouse silks, and 1
the more portly mesdames they have the fashionable close-fitting
vests with fancy silk fronts.

GEORGE CAUDWELL.

In 1878 George Cdudwell established a business in Bram.
ford, and since then he has been a most successful dealer in
fancy goods and general dry goods. At the preseit -time he
employs twenty-five hands, most of them heing young ladices
employed as clerks.

During all the time that he has been in business he has
managed to pay one hundred cents n the dollar, and ha,
never had to resort to “selling off,” or other kinds of fake sales,
His advertjsements are numerous, and hava been referred to in
previous issucs, but their chief importance lies in the fact that
prople have learned to trust them implicitly, and, as a conse-
quence, his double store is continually thronged with' well-
pleased patrons.

In the one store are kept staple goods, such as dress goods,
linens, flannels, linings, hosiery, gloves, plushes, velvets and
corsets.  In the fancy goods store are a thousand and one
articles, such as ribbons, wools, braids, cords, soaps, pictutes,
silverware, perfumes, combs, brushes, stamped goods, baskets,
dolls, yarns, stationery, jewelry, games, toys, Christmas goods
and Yankee notions. The second flat over the stores is devoted
to house furnishings, curtains, flocr oilcloth, tickings, blankets,
lace and cheiille curtains, cretons, bicycles, tricycles, wagons,
carpets, ctc.

Mr. Caudwell was edu- —
cated in Reading, Eng., and -
received his business train B
ing in London and Man-
chester.  The manager of
the staple store is Mr. Jas.
Beckett, who has been Mr.
Caudwell’s right hand man
for over gight years, The
faricy ‘goods department is
presided over by L. E.
Clemens. )

They had a beautifu! dis-
play of Christmas goods and
dolls in six plate-glass win-

VIEW'S prize for the best
dressed windows -in  Can-
ada. : - Grorce Cavowsis,

Mr. Gaudswell says the reason of his success is that he has
sold for cash only for'dver sixteen years ; therefore, he has'been
able to buy better and take all discounts, Perfect cash system,
and no leakage or worry enabled him to makeand keep success,
and when wet-days and hard times came he never said die, but

. Kept the ship in good working order.

He had a good Christmas trade, mostly dolls and silver-
ware. Morc customers were present, but the total amount of
sales was not quite so much as’ last year. ‘Qn Saturday, Dec.
23, he sc¥eed ¥,715-spot cash customers.
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We start the year’s business : M enz ie, Tu rner

. . with .

& CO. .

A Drive in Silks
-

18 in. Pure Silk Pongee

 WINDOW;

5
22 in. Pongee Silk - SH ADES :
21 ix. Pongor oo

SEND FOR SAMPLES

o O AT A SRS

former premises of the late
0SGOODBY BUILDING

All One Price 2
1 Cts' Office, \Warchouse, and Factories, Down Town Sample and Saleercoms,

Macabe,

RObert SONn %g:l!h‘\g{t?n Street

MACFARLANE .
) WINDOW SHADE €O., Ltd. - 29, 31 and 33
s e e Subway. Melinda Street

.. TORONTO, CANADA..

{ Secnd for Catalogse, Sole Manufacturers of
& CO. _——TORONTO C:?or gools l:d ) et
Price List. IMPERIAL SHADES

Navy Cashmere Vests with White
and Colored Spots and Figures,
$16.50, $18.00, $21.00, $24.00.

White Ducks, detached buttons,
$9,00, $10.50.

Bonne-Tenue Braces

Expositions 1878, Medaille D'or
Universelles p“““S % 1889, Grand Prix

o HIS sanitary brace is the most stylish, the lightest,
most comfortable, and durable; elastic only at the
back two lower ends; no rubber over shoulders;
the most desirable for the medium class to the highest. No brace will
represent so many advantages. Whoever uses them once will never change.
They are made only in neat stripes on light ground, Selfs, White, Fawn, and
Black. To suspender buyers we offer all advantages.  Sclections from Eng-
lish, French, German, Amencan, and Canadian malers, from the old reliable
two-picce brace without leather, to the highest grades in sitk,

Neckwear Summer Vests

2,000 Patterns to select Fancy Cashmere Effects, Steel Checks
from. Representatives in and Stripes, $9.00, $10.50, $13.50,
all provinces. $135.00, $18.00, $21.00, $24.00.
GLOVER & BRAIS
Wholesale Importors and 184 McOILL STREET
Meon's Farnishings i WM ONTREAL

gl
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HINTS ON SPRING GOODS.

T may be a little carly 1o speak to buyers regarding the ques-
tion of spring goods before they are over the holiday rush,
but at the same time “I'ue Review considers that nstructive
conversations that it had with two Montreal wholesalers on
the point will be interesting to its readers.  “I'he first chat was

O or 1k LaTieT rkou Parss,

had with Messrs. Brophy and Howdll, of the firm of Brophy,
Cains & Co. In response to his query for information, the
writer was inforined that in dress goods this spring the eapecta-
tion was that black will be much worn, especially in bright mo-
hair and silk figures.  Alpacas were also coming to the front
again.  For walking costumes or strect wear shepherd checks
and small, neat tweed effects will be very fashionable. Seiges,
which are always lady-like and serviceable, will be worn, par-
ticularly i black, navy, and cream.  Browns and fawns will also
Ix: in demand.

For evening wear the haidsomest and most fashivnable
goods are crepans, the very latest being “(repun de laine et de
soie.”  These are now all the rage in Paris, London, and New
York, and are being eagerly asked for by the best trade in Mon-
treal.  White was never more fashionable than 1t 1s at present,
and for eveming dresses especially 1t reigns supreme, 1 saun,
pongee and crepan.  Among the leading lines in white, cream,
and fancy wash goods, lace effects and dotted Swiss muslins, in
pin-hiead and other similar designs, timmed with embroideries
and insertions to match, are expected to have a monopoly in the
summer trade.  These goods are manufactured in Switzerland,
and as large orders have been placed by American buyers, it is
expected that they will be very scarce when the scason opens.

Sitks will be shown in a great variety of colors and designs.
Fhe grounds and natterns are very delicate and the goeds ex-
tremely dainty, cither for cvening, matinee, or home attire, and,
the best of it all, at prices within casy reach of the great bulk of
the public.  Brighter colotis will be worn in silk Llouses and
vests than formerly.  With one skin, several waists can be
combined; forinstance, over a black or navy serge, or figured

THE =- DRY -:- GOODS -- REVIEW

call for Velours cashmeres.
faced moire, and it promises to be a.great seller during the
easuing spring.

mohair, a blouse in self color or self ground, with fancy desi o,
can be worn, anda change of costume casily secured at sm)
additional expense.

In trimmings, lace will be the favorite for washing and whue
goods ; for fabrics, jetted gimps and passementeries,. and tog
cvening dresses, white, gold, silver, and steel trimmings.

It is an axiom with the trade that prints nre'nlwa)'s‘ wanted,
and this season patternsin the finer imported descriptions run 1o
hair lines, pin-head spots, small gingham checks, and tiny figures
of such nature.  In smallwares, white and cream fabric gloves
and silk mits will continue to be much worn, also black and
cream cotton hosiery.  In ladies’ underwear the elastic sibbed
goods appear to have superseded most others.  Chemises are
made openin front and trimmed with lace. In umbrellas and
sunshades the demand is expected to be for fancy handles.

“Inaword,” said Mr. Howell, “the kandles will sell the
umbrella.  In conclusion, if you have a lipe to spare just say
that velvets and velveteens are good stock this coming spring,
for in advices just. to hand by the Drapers’ Record, we read that
during the past fortnight velveteen shipments to the United
States averaged nearly £1,000 a day, and there is a steady
demand from all parts of Canada.”

Shortly after ‘I'ue Review had parted from Messrs. Brophy
and Howell, it ran across Mr. Wm. Agnew, of Wm. Agnew & Co.
‘T'hat gentleman gave some additional facts.  He said that
tweed effects, covered coatings, clay twills in colors and black
were selling largely. It is expected that Llama and Thibet as
well as - creponne, will be much sought after.  “Satin Royal,"
slightly different. from cashmere, but with that -bright-faced
finish, is expieted 10 be a very favorite line of dress goods,
Quiet colors in various shades of drab are the proper thing this
spring, such as fawns, bluctts, etc.  There isalso an increased

Ok or Tus LATSNT rRon fPaxis

A great favorite last fall was rock-

In seqtes, cheviot, estamene, ete., are in con-
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SAMSON, KENNEDY & CO0. |
Great Fancy Dry Go'ods House

.. OF CANADA ..

IMPORTERS OF IRISH LINENS AND DEALERS
IN DOMESTIC STAPLES

Motto: “We Always Lead; We Never Follow ™

WISH THEIR CUSTOMERS AND FRIENDS

A Prosperous New Year.

ON WEDNESDAY, THE 2ND JANUARY :sncne

equipped than at any
previous period.  Eighteen (18) first-class travelling salesmen will place our samples before the trade.

Our buyers have returned from the European Markets, having visited the various sources
of supply and made careful selections in England, Scotland, ireland and Germany.

Our vast experience in the foreign markets and accurate acquaintance with the wants of the
Canadian trade are a sufficient guarantee that our numerous customers will find suitable goods with us,
and at prices which cannot be beaten by our competitors.

OUR IMPORTS are now coming to hand daily, and are opened out as they arrive.
We bespeak for our traveilers a careful inspection of their samples, assuring our friends that the
accustomed care will be bestowed in the execution of their orders.

No order so large that its detalls escape our attention.
No order so small that we do not cater for it.

SAMSON. KENNEDY & CO.

44, 46 and 48 Scott Street, 15, 17 and 19 Colborne Street,

" Lomom, EnaLaND. .----TORONTO
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] R stant demand. In respect to velveteens and velvets, advices
B} from primary ceutres state that the home demand is such that
makers have all they can do tokeep up withit.  For this reason
it is expected that prices for export account will rule exceedingly
firm, especially as the demand from those markets is already
very active.

BRITISH EXPORTS TO CANADA.

The Drapers® Record of December 8 says: * It will be noted
with regret that the exports of wool and textile fabrics from
) Great Britain to Canada for September show a considerable

;( falling off in every item except raw wool.  ¥or the nine months
& ending with September even that exception cannot be made.
ﬂ Taking the monthly report first, we find that while the imports
of raw wool for September of last year amounted to only £y2,
)33 they reached the value of 1,500 in September of this year.
§ 3 But for the corresponding nine months in the two years the
difference is all the other way. last year the imports amounted
to £14,500; this year they reach only £8,078. In cotton
geods the imports have fallen in the same periods from £333,4 53
to £339,633, while in worsted fabrics the discrepancy is still
greater, the return showing £576,284 for last year, and only
£392,180 this vear. Haberdashery has fallen from 4225432
to £131,282, woolen fabrics from £315,925 to £225,787,
linen picce-goods from £117,660to £91,258, and silk and lace
from £31,965 10 £27,831. The record is not an encouraging
one.”
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FANCY UMBRELLAS.

All the indications point to, a season of fancy parasols. Two
of these are illustrated hete, and the fact that they are Canadian

# ¢ made should be an additional recommend for them. The same
gl firm thiat produced these is producing a line of fancy parasols
e and umbrellas which found their way on to the counters of the
f}é very best city retailers for the holiday trade. For a firm as
" ¥ * young in the busi.
~ § a8 ness as Irving & Co.,
55 Toronto, to score a
.‘%"' success of this kind
i is quite encouraging.
Lé Their “ tight-rollers”
i are quite taking in
1, & appearance.  The
i fancy handles are al-
g most  indescribable,
1 : but are smaller than
qu usual and brighter in
‘: color in the case of
1 <. parasols. The nat-
i - uralwoodis still hold-
- ing in umbrellas for
Now agg=1. & Co. both sexes, but gold
_ and silver handles in
e soiid metal, and in filagree work over colored wane forms
i or over*natural stone, are leading for faiicy parasols.
, No. 157 is a fancy black parasol with black carved handle.
: The top is of Japanese silk with frill of the same material. Its

. great beautydies in its zig-2ag chifion timming with rosettes of
2 a similar material.

PN . i e
.
’
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No. 228 isa parasol of cream Japanese silk, frilled and trim.
med with the same material. The handle is of bright-colored
natural wood. : : :
Some of the
parasols of this
range have
bamboo han.
dles.

Trving & Co.
mport part of
their materials
from  Europe
and part from
the Umted -
States. ‘They
also follow the
United States
styles  closely
and turn out
nattier goods
than are genenlly procurable in English made stuff.  How
ever, THE ReviEw predicts for them a stiff struggle in over-
coming the prejudice which szems to stand in the way of Can-
adian goods. Perhaps in the case of umbrellas the prejudice
is just, as much of the goods hitherto turned out was not very
attractive.  Irving & Co. scem to be striking out on bolder
lines, and they may win where others have lost.

No. 228.~1. & Co

GLOVE NOTES.

Among thg daintiest and mast comfortable gloves of the day
are the Suedc ones lined with the fipest and thinnest Jersey
woven silk.  They slip on and off like magic, and protect the
hands in a marvellous manner.  Silk and Suede combined form
a special zatedote to the miseries of défective circulation. ‘The
very correct things for evening wear are the Operetta white kid
mousquetaire gloves of 12, 16 and 20 button lengths.

A lady, writing to a contemporary, is good enough to give a
solemn warning, and that is, never to wear'too tight aloves. The
Parisian ladies never commit such an enormity—they know
better. They are the best gloved women in the world, but
most of them wear 634 or 634 gloves. These are not the
smallest sizes for a pretty hand, but ave those worn by many of
the fairest of the sex nevertheless, for a-tight glove is a perfect
abomination. It makes the hand look larger instead of smaller,
and the attempt to squeeze one’s poor *paw ” into such a
minute space results in making it look fat and swollen.

With regard to spring sellers, The Economist says: *In
addition to the lines mentioned many times as being largely
ordered for spring, a strong demand 1s making itself felt for five
and seven hooked gloves in the medium and better qualities in
black and staplecolors.  On four-button Suedes to retail for $1,
which are warranted, a good business is being done. The out-
look for chamois gloves for next season is very promising in
mousquetaires and four-button lengths. One prominent
importer states that natural chamois will be brought out in
unusally attractive goods for spring. For men’s street wear
pearl-colored Suede piques in high-priced goods continue to
meet with much favor, and some excellent orders have been
booked.” -
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Wyld, Grasett
& Darling ..

Our Travellers are now on thelr respective routes
with very complete ranges of Spring samples of

GENERAL DRY GOODS

INPORTED AND
CANADIAN WOCLLENS

TAILORS’ TRIMMINGS
.MEN'S FURNISHINGS

ETC., ETC.

Inspection. of our Samples invited.
orders respectfully solicited.

WYLD, GRASETT & DARLING

DRY -- GOODS - REVIEW

19

1895... ...1893
2970

Mantleso

We are busy getting up our range
of new Spring Mantles, Cloaks, Golf
Capes, etc., samples of which are now
well forward and will be 1n the hands

| of our special mantle travelers on an

early date. Our collection 1s very
attractive, and embraces the very
latest New York advanced styles,
and at popular prices.

Alexander & Anderson -

MANTLE MANUFACTURERS

TORONTO.

TORONTO.
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‘I'he American Fashion for . . .

LADIES AND GENTLEMEN

We claim that for the better class of trade our
“Tight Rollers” will have preference over
every other style.

SAMPLES NOW ON THE ROAD
Cor. Yonge and Walton Sts.

Irving & Co. < _toronto

MAKERS °

Neckwear Novelties

Holiday Trade

We are showing a
large range of styles
_ which we make in

White Cord
White Brocade

And

Light Fancies

Especially designed
for the

CHRISTMAS TRADE

64 BAY ST.
TORONTO

E. & S. CURRIE
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e NEW PREMISES.

OW that Menzie, Turner & Co. have cstablished them-

sclves in their new factory at 8, 10 and 12 l.il)cri)' street,
Toronto, they are proposing to do an increased trade.  In this
factory they have concentrated their coloring and decorating
machinery, which is the finest in the world, being patented in
forcign countries also, together with their hand appliances for
coloring shade goods. It is a most complete concern, and
when it is known that they can manufacture for eaport, it will
be recognized that they have excellent means for producing
goods for home consump-
tion.

‘Theyare the sole manu-
facturers of the brand of
shades known as *Im-
perial,” and are the only
manufacturers in Canada
who make both hand and
machincoil-painted opaque
goods.

In order that city deal-
ers and visiting buyers may
see their samples without
difficulty, they have estab-
lished a sample room on
the first floor of the Os-
goodby building, Nos. 29,
31 and 33 Meclinda street.
‘This will be a convenience
to their many customers.

‘Their travelers will be out at once with a full line of shades,
Iaces and brass goods. T'hey will show also a great many novel-
tics, such as towel rings, towel brackets, fancy brass goods, etc.

A special shade is here illustrated, and is what the trade have
been Jooking for, viz, a lace shade to retail at 75 cents.  Itis
mounted on a genvine  Hartshorn roller, and is shown in cream
only. The number of thisshade is L. 11.

fa a0, =Muxzty, Tussex & Co

SPECIAL MONTREAL NEWS.

T the present time of writing travelers are all at home for
the holidays, and thete is very little animation observable
about the different dry goods houses in Montreal, as a tour by
The ReviEw plainly showed.  Still trade 1s not altogether dead,
and the hopeis expressed that after the holidays are over the
retailers will discover that they want something, and act accord-
ingly.  For this reason no particular animation is looked for
until the second week in January, by which time it s expected
that conditions will have subsided from their holiday excitement,
and people will be able to attend to business again. One thing,
however, the trade are agreed on, and that is that had the snow-
fall come two weeks earlier than it did, it would have had a ma-
terial effect on the returns from travelers on their recently con-
cluded trips.

A satisfactory factis that all the houses agree that stocks of
fall goodsare down toa very low level, much lower than usual
in fact, with one or two of the lange general houses.

As faras can be learned, the city retail firms have done a
fair holiday trade, but they require a good deal to make up for
their unfavorable experiences last fall. Payments have been

fair, but, of course, the trade as a whole are anxiously awaiting
the 4th of January, ot which nothing can be predicted at the
date of present writing,

Mr. George B. Fraser, of the firm of S. Greenshields, Son &
Co., retuined from Great Britain and the Continent during the
month.  He reports a semarkably firm fecling on. worsteds,

Cashmeres, as usual, are expected to be a staple line again
this spring, and Gault Bros. have made ample preparation for
it.  They offer a large range of these goods, comprising over
fifty shades. .

James Fisher & Co..are at present actively engaged in re.
ceiving extensive supplies of spring woolens and gentlemen’s
trimmings.

In velvets and velveteens James Johnston & Co. expect as
good a season as last spring, when they did an unusually large

‘trade  ‘They have an ample stock of these goods in expectation
of this. .

S. Greenshields, Son & Co. expect another good spring for
laces this season, and their stock is an unusually full one in con-
sequence. The same remark applies to their supply of braids
and othier trimmings.

‘Thibaudeau Bros. are busy at present receiving supplies of
spring goods. This firm has a large turnover of staple dry
goods, and their supply of flannelettes, cottons, etc., is an ex-
ceedingly ample one.

Matthews, Towers & Co.’s travelers, who have been out on
their spring placing trip, report a good demand on this account,
up to the time they came home for the holidays, for gents’ fur-
nishings of all kinds.

- Spring orders for Priestley’s dress fabrics up to the time their
travelers came in for the holidays were ven satisfactory with S,
Greenshields, Son & Co.

COTTON POSITION IN MONTREAL.

There is nothing special in the cotton situation in Montreal
since our last report, but toward the end of December scme
offers on American account were made to one or two of the
wholesalers in that city, which, though they have not led to de
velopments as yet, may do so before the date of next writing.
‘The offers in question were on colored goods, and were very
low ; in fact, it is claimed that they were so low that they were
lower laid down in buyers’ hands than Canadian goods could be,
and that some of the firms to whom the offers were made closed
for small quantities. This could not be verified definitely, but
if it is true, we may look for further interesting developments in
the shape of lower prices.

- 'The retaliatory struggle between Spain and the United States
is likely to culminate in an imposition by the latter country of
duty on all goods carried under the Spanish flag.

Among the prisoners who spent their Christmas Day in the
cells of a Toronto police station was William Dean, a traveling
agent for F. V. Tobias, manufacturers’ agent, 67 Adelaide street
cast. He was amested at his home carly in the morning, upon
a warrant, charging him with defrauding his employer out of
moneys and goods to the amount of several hundied dollars.
The alleged defaleations have, it is claimed, extended over a
considerable period.

e ~

Fdaenome ¥ -




THE -- DRY «- GOOI'S «- REVIEW 21

A.A.ALLAN & C0.

MANUFACTURERS OF ey

FINE FURS

stock well assorted for the Christmas Trade.

Robes Robes Robes

A lange stock to select from.  Special prices.
Inspection invited.

LETTER ORDERS . . .
CAREFULLY ATTENDED TO.

A. A. Allan & Co.

51 Bay Strect, 'I‘ORON’I‘().

“THE WILD WENT"
HAT

e

WE have sccured a special lot of
these, which we can sell at $21
per dozen.  They are exactly as worn
by Buffalo Bill and other famous cow-
boys. They are a good scller.  Write
for circular.

[t

D. MAGEE’S SONS,

S1. JOHN, N.B.

These Are—

Just What Your
Trade Wants

BOULTER & STEWART

30 Wellington Street

——TORONTO

East
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the fur and skin men stand first,
Heacock report that, although the regulations for pelagic scaling
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SPRING HATS.

HREE bines of new spring shapes, shown by A. A, Allan &
Co., areallustrated herewith.
and conform to the latest New York ideas.
lines made in black only. ‘I'he Hawes has a full round crown,

Theseare Amenican blocks,
They arc special

a medivm width of brim,
with anopen-roli curl.  The
Wilcox 1s the same size hat,
but has a shight taper m the
crown, giving 1t a more ad-
sanced appearance.  The
Avenue 1s a hat for youths
and young men. [he

4 crown is round, like the Hawes, but 15 of smaller dimensions.
. ‘The same remark applies o the brim.
4

A neat advertising whiskholder
has been gotten up by thus firm
for the use of their custom-
ers. It is something  entirely
new and original in the way of

g retail advertising, and that it

beng appreciated 15 seen in the
fact that aiready orders for ncarly

a hundred gross have been taken.
The whiskholder is made of fine press-board with brass sus-

pender. On the front of the
band portion s printed the ad-
vertisement of the particular re-
tailer who wants a gross of these
to gnne away to his best custom-
ers.  The whisk 1s not too large
and of goud quabty. A splendid
use of this could be mide for

the spring trade by showing a windowful of them and announc-

ing that one would be given away
to every purchaser of a spring felt
hat of the value of 1wo dollars or
over. It would take well, especially
with rural customers.

One dealer who purchased an-
nounced that he considers them of
cnough value to be sold, and is ac-
cordingly intending to offer them at
the extremely 16w price of seven
cents.

Mr. L N Allan, of this firm,
leaves this week for the European
markets,  Mr. Allan spends from
three to six months of cach year
in these forcign markets and has
a reputation as a buver which is
10 be envied.

THE SEAL SALES.

Speaking of the November seal sales, The London Drapers’
Record says: * The gathering of one hundred and fifty is about
as representative as any other assembly in London except the
But probably in point of wealth relatively

Messrs. Blatspiel, Stamp &

were presumably farly enforced, the total catch has largely 1n
creased this year, and the cargoes having been hurried forwarg,
the very important total of 180,411 salted fur seals were offered
and sold in two days, leaving probubly 20,000 Northwest Crast
skins to be sold in January next. The fall in prices, which
shows an average of about 20 per cent., is due to the increase
in the number of skins thrown upon the market, as compared
with last year. Roughly speaking, there are 20,000 skins moze
in 1894 than in 18y3, but Messrs. Blatspiel, Stamp & Heacock
pointed- out that the condition of the catch was hardly as good
asin 1893, several of the cangoes having been affected erther y
the weather or the mode of salting. It was also noticeable that
small skins preponderated. ‘I'he Northwest Coast skin still e
mains the favorite in England and the continent, but this year
American buyers have secured more of this class than in the
past. The damage from shooting was rather less, .and the
assortment of the Hudson's Bay Co. in particular {over 30 per
cent.), and of Messrs. Lampson & Co. (25. per cent.) was very
liberal in the matter of throwing out indifferent skins. Messrs.
Culverwell, Brooks & Co. only rejected 1214 per cent., but this
house, on the contrary, was most liberal in sizing the small
skins, which to a great extent counterbalanced the action refer-
redto. The average price for Alaskas was $6s., and Copper
Island 57s. Inround figures the total sales realized 4380,
oo0.”

MARITIME PROVINCE NEWS.
Haviray, Dec 29, 1894,

The dry goods business throughout the province during the
mwnth, generally speaking, has only been fair. When trade 1s
only fair merchants blame the weather, but 1n this case they
have not the weather to blame.  That was all that could be de-
sited.  A\s a substitute, therefore, the merchants say it was the

Thibaudcau Bros.
& Co.

Importers of — e,

ik DRY GOOD

FRENCH..
GERMAN &
AMERICAN
THIBAUDEAU FRERES & CIE..
' Quebec.
THIBAUDEAU BROTHERS & CO.

London, Eng.
THIBAUDEAU BROS. & CoO.
332 St. Paul St.

‘MONTREAL

|
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caution displayed by buyers. Orders have been very light, and
the ughter they are for the next two months the better it will be
for the trade in general.  Collections are slow, particularly from
tee western shore, where two railways are being built and where
i schants are giving credit to the extent of thousands, whereas
thev are not in a position to give credit at all. The Nova
scoua field is looked upon as a very rich ong by Quebec
awi Ontario houses, and the anxiety and willingness
o travelers to sell large bills is  very apparent 1
a crash comes the Upper Province man gets stuck
wwery time. When the Halifax merchant finds one of his
customers going behind in his payments, he at once arranges
matters.  He calls on his customer for a settlementin full. ‘The
customer cannot settle in full, but arranges to pay in instalments,
and likewise gives a bill of sale. The Halifax merchant does
not stop supplying his customer.  That would not do. He ad-
vises him to order closely. Then the Upper Province traveler
comes upon the scene and finds a ready customer. Away goes
a big order.  The goods come down, and so does the draft, but
before it is met, the Halifax man steps in with his bill of sale and
takes cverything. That has happened before, and it will happen
agaun. The prospects for a good trade next year are only fair.
Orders for spring delivery are being taken, but they are gencr-
ally small.

The draping of the public buildings for the funieral of Sir
John Thompson has caused a boom in black material. Thou-
sands of yardsare being used, and all the available stuff of rea-
sonablg pnce has been bought up. Ten thousand yards willbe
used 1n St. Mary'’s Cathedral alone.

The fur trade has not been good, owing, doubtless, to the
open weather.  One of the largest dealers in hats reports the

poorest ousiness in his line for five years. The general clothing
trade is also backward. City trade, however, in nearly all lines,
has been very good---some say extra good particularly during
the past menth. TavnTox.

ST. Jonx, N.B,, Dec. 27,1894,

St. Juhn merchants hase never done a larger holiday trade
than they have this Christmas. The demand seemed to be
more fur the better Jass of goods, although large uantities of
novellies found ready sales.

The fur dealers had no difficulty in selhing heavy stocks of
fur goods, and got good prices for them.

‘T'he clothing stores agree that everything was sausfactory.
Sales were prompt and large, and there was plenty of ready
cash. In the dry goods business there has evidently been no
disappointment.

Messrs. Macaulay Bros. & Co. did an immense trade. A
member of the firm said yesterday that they had broken the
record for the month, for the week, and for the day; as com-
pared with last year.

Manchester, Robertson & Allison’s sales were much larger
than last year.

Had there been some snow on the ground, Christmas would
have been more like the day as we are used to having it, but as
it was, everything went off very merrily. There was good skat-
ing, a fact which impressed itself on dealers in gloves, mufflers
and such goods, and the theatres were largely patronized. ‘The
stores about the city have been very prettily trimmed for the
holidays, and in many of the establishments some very cleverly
arrangeC decorations are seen. Gero. Mcl.eik.

Stealing from Nature

Is our business.

Taking @ll her colors and putting them into woven

fabrics, changing old goods to new, creating a life and spirit where before fadedness,
dcadness were the only features.

Creating Value——

Where none existed. To the merchants who are burdened with
unsalable stock of Dress Goods, Tweeds, Braids, Hose, Plumes, Seft Silks and
Union Ribbons, we say—send us your stock, we'll make it salable. Our charges
are very low, and our work is artistic. Don't waste money. Send for Price List.

R. Parker & Company

~amm—— 787 £0 791 Yonge Strect

DYERS AND FINISHERS.
Toronto, Ont.

Tolophonos: 3637, 2143, 3640 and iCeL.
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ADVERTISING HONESTY.

By Navieaviet, G Fowern, Jx.

N my last article, “Correct Catalogues,” I touched on honesty
in publicity. Inthisatticle I refer to nothing else.  Business
men have tried every method of advertising.

They've tied bald-headediy.

‘They've lied all the time.

They've lied part of the time,

They've lied a little of the time.

‘They*ve lied once in a while

That is, some business men have.

They have exaggerated.

They have burned red fire around their goods.

They have covered up the deficiencies and double varished
the good pomts.

Rivalry in business has appeared to force advertisers to say
anything and do anything which they think will sell goods and
keep the other fellow undes taem.

This article will not discuss honesty and dishonesty from
moral standpoints.

It will treat them from the cold-blooded standpoint of hard
business.

Dishonesty in advertising is overdodd.

Exaggeration in advertising is as common as the everlasting
breezes.

Mis-statements are expected, and  almogst universally in-
dulged in,

Lying advertisements are the order of the day.

Ninety-nine per cent. of peopie don’t believe advertisements,
and they have a perfect right not to.

To-day honesty is originality.

Honesty is never overdone.

Honesty cannot be overdone.

Honesty is the only thing that is left 1o the adventiser, for
everything else is overworked.

One should be honest from policy, irrespective of being
honest from principle.

The honest advertiser always does the business.

The honest storealways makes the moncy in the long run,

The dishonest store may make more in the short run.

If the adventiser intends to do business for a week or a
month very likely he can make more profit by lying, butif heis
in business to stay, to cstablish a local or national reputation,
and proposes to do business year in and year out, and leave his
business to posterity, he will find that honesty will pay him.

Estreme honesty. so long as it isn't made ridiculous, will be
considered by the public as a manifestation of startling origin.
ality, and will be appreciated. ;

One thing is certain = the public believe all men are liars,
particularly all men that adventise.

The public believe that there are fuw goods as they are re-
presented to be.

Nearly every advertisement is in big type, with bold head.
ings, filled with deliberate lies or with the truth pecled so thin
that the microscope cannot zeveal the dividing - line.between
cripple truth and direct dishonesty.

There ape firms in New York city, and in all large citics,
which have become rich through misrepresentation.  But ask
the cashicr of the bank they do business with if he will discount

as much of their paper as he will of the strightforward, hor
‘concern, and the answer, if he dares to give an answer, sl
teach a lesson in honesty which can never be forgotten.

I do not believe in over-conservatism.

I do not believe that conservatism is necessarily a part of
honesty.

I belicve a man can be just as much of a Loomer, just s
much of a hustler, and be honest, as he can by practising any
other method of business-drawing, .

Honesty can be bold. It simply must be handled car. .
fully.

Honesty can be made the leader of the store.

It isn’t necessary for a man to advertise that he is honest.

If he does, folks will believe he is lying, but he can so pre.
sent his goods and so run his store, that people will learn for
themselves that his word is as good as law, and that c\'i:rything
he sclls is just what it is represented 10 be.

‘The honest advertiser is practically abbve competition, be-
cause competition cannot reach him.

There is always room for honest advertisers.

The public will find the outs of every article advertised,
whether the advertiser calls their attention to them or not, and
if the advertiser takes particular pains to cover up the shortcom.
ings of his goods, the public will find these shortcomings, and
so magnify them that they will appear to be mdre serious than
they are.

let me illustrate my argument by taking a very simple
example.

I'have a horse.

1 wan to sell it

I know that the horse cribs.

Otherwise he is all right.

I know it is possible to break him of cribbing.

The horse trots well, is gentle, and, so far as 1 kaow, a
perfect horse outside of cribbing.

I.can advertise that the hone is perfect, that there are no
outs about it, and the chances are mighty few that peopic will
call to look at hirm, because they will believe I am lying.

-\ horse without an out isn’t generlly for sale.

They wili imagine that the horse has a good many outs
becausé-l say he has r.one.

If T advertise that the horse is all right except that he cribs,
and that because he eribs T am willing to sell him for a certain
price, horse buyers who want horses will come to look at the
horse, and they won't belicve that cribbing is half as bad as it
really is.

They will believe they can cure the horse of cribbing, and
so they can if they take time.

1 have presented to them the out of the horse.

I have disarmed their argument, and have told them ex-
actly what they are likely to find out themselves.

1 have not injured the sale of the horse.
made it casier to sell the horse.

The same argumentapplics to every line of goods, whether
sold at wholesale or retail. )

If the advertiser presents the outs he will disarm argument,
and will take from the mouth of his prospective buyer oppor-
tunity to kick. .

It doesn’t cost much to take back goods, if the goods aie
not satisfactory, even though the dissatisfaction is entirely the
fault of the buyer.

1 have simply
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GIVING UP BUSINESS| [F

Carpets

The Worsted
Weaving Company TO THE TRADE

‘'S casy wough to keep groing after you
(o Je/

. s . . . have got the start. By handling for h
Now Seclling Out their entire stock, have still jears only firstclass goods and study- g |
a few lines of Worsteds and Cheviots, and Dress ing our patrons’ wants, we are enabled from our .y .
! unrivailed stock to fill orders for Carpets, Lin- . f IS
Serges left, and buyers would do well to call and oleums, or Qilcloths. We are able to supply you 2
. . . - with samples of sure selling goods. State your =y
see same or write for samples before placing their wants, and by either Freight or Express we will |. 18 {
spring orders.  All goods selling at laid down cost, forward your order.  You are saved all the annoy- o,
ance of hunting through samples. We armange k. §
or less, to ensure a speedy clearance. all that for you. i
-4
\We give special attention to Church Carpets. % |
== * handling several lines exclusively. e
By |
@ero-o |2 -
® B9 -t
e Worsted Weaving Co.| || John Kay, S
' . ohn Kay, Son & Co.
S 34 Eing stroat ) 5l
54 Bay Street & Strog g
Y 4n___TORONTO i
And BRADFORD, ENG. < TORONTO

Manager: ALFRED M. LEWIS.

Our New Sprmg Patterns

Have struck the popular (:mcy and are going with a rush.
Now let us call attention 5o our

D

Beaver Brand of 3 Plys
, Empire Extra Super
o Cotton Chain Extras
Just as Desirable Fine A]l WOOIS
e Empire Extra Heavy Super Unions
Medium Unions and
Light Unions - SEE THEM.

- 0‘ e ~ - ¢ Tt et o ety s
DA A - AR NS0
L e s

Jnst as Novel

EMPIRE CARPET -WORKS | et souares

and

Selllng Agentas ~hw—_ST. CATHARINES. STAIR CARPETS

Chas. T. Doyle, J. E. Rent, A Galloway.
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‘The oucs are going 1o be discovered, or the buyer is going
to imagine that he has discovered them.

A buyer comes to buy something.

He becomes dissatisfied.

You are not to blame ; the goods are not to blame.

The buyer is fussy.

‘Fake back the goods.

Show the buyer that you propose to treat him even wmore
liberally than you would yourself.

You will make of him a pergetual advertiser, who will, mean
though he may be, give his whole trade to you, and make all
those under his influence come to you.

It practically costs nothing to be honest.

It may cost a gicai deal 1o be dishonest.

You never know what dishonest advertising is going to bring
forth.

Honest advertising will never do you any harm.

Tell the truth, and ot unly tell the truth, but the whole
truth.  Tell it so the people will believe you, and stand by
you.

They will oceasionally go 10 tie Cheap John store, but the
honest advertiser and the honest business man will get the bulk
of the trade and hold the bulk of the trade.

Honesty in advertising means permanency in business.

Dishonesty in advertising means transient profit, with great
opportunity for sconer ordater failure.

Never advertise goods at less than cost unless you can prove
that yotr are selling then: for less than cost.

Never advertise unparalicled bargains, unless you present with
the statemens positive evidence that the bargains are what you
say they are.

Peuple think that the man who 1s adverusing goods at less
than cost i= a liar.

They woun't lulicve that your * woeralicled bargams
unparalleled, unless you can prove it,

Place yourself in the place of the buyer, criticise your owii
advertising as you criticise the advertising of others, and see if
you take any stock in statements of * less than cost,” * tremen.
dous sacrifices,” and * fite, smoke and water.”

Talk 1o your wife about it.

Talk to your brother.

‘Talk 10 your brother-in-law.

Talk to all your relations.

‘Talk to yourself.

Find out where you all go when you want to purchase some-
thing good for anything.

You go to the store which never lies in its advenisements,
and which sells goods you can depend upon.

If you and yours demand honesty in advenising, why
shouldn’t others demand the same thing of you?

You and your relatives represent the great masses.,

Never adventise, and never do yoursell what you wouldr. t
appreciate if done by others. .

If cvery advertiser would enter his own store as a stranger,
and criticisc his own business methods as he eriticises the
mcthods of others, there would be a wonderful change in adver-
tising and a wonderful change in the management of every
business under the light of the business sun.

are

The City Council of Brantford has decided 10 tax auctioneers
selling. Lankrupt stocks $25.a day.
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OUR EXPORT TRADE,

AN excellent summary of Canada’s export trade is given be
The Halifax Herald.  * Our export trade is lively, as th,
following statement for the past seven months will show :

1894. I2xport value.
May..oooiciiiiiininin o $7,863,960
June ..ol <. 13,225,873
July oo 11,451,527
August ......... Cr ereaen eriisaee. 11,107,802
September ......... e teaieiaan. 11,996,052
October.... ..o .. cereeaee 14,603,666
" November....... . . .......... . 15,964,149
Total ...... ....... cetenen veen. $86,213,119

“This total export for seven months is about $9,000,000 more:
than the entire export for the whole year 1877-75. But there
are other features about it which show the present industrial
vigor of Canada, in comparison with that of 1878, in a still
more striking light. Of the $77,000,000 worth exported from
Canada in 1877-8, over 11,000,000 worth were not the produce
of Canada at ail, but were Yanhee products from across the ling;
that is, of the total exports that year over one-seventh were for-
¢ign goods.  But during the past seven months, with ‘the St
Lawrence ports open throughout, of the $86.0p0,000 worth ex-
ported, all but $5,000,000 were of Canadian production ; that
is, of the entire exports the past season, less than one-
seventeenth were foreign goods.  If allowance were made for
the summer season, as compared with the whole year, the differ-
ence in favor of the Canadian character of our present export
trade would be still greater.

** Hus s certainly an excellent showng for the past scason, and
represents more Canadian activity, production, industry, than
any uther seasun 1o our histury. Nor s there any dechne as the
season advanced, for the last two months make the finest show-
g ofall. It is true that we' have bought only $65,000,000
worth, but we have sold over $86,000,000 worth, or about $1
worth for every §3 worth that we needed to buy.”

V/IINNIPEG CLEARING HOUSE.

On the 3oth November the Winnipeg Clearing House com-
pleted the first year of its operations.  The total bank clearings
for the year amount to $50,311,500. These figures do mnot
include the clearings of the Bank of British Nordi America,
who are not members of the association. The total clearings

. by months are as follows :

December, 1893 ........ Ceeeeiiaen. .$4.970,725
January, 1894 ... .. . ... L. 4,315,346
February, 1893 ...... .. ... ... ceeves 3,132,537
March, L] 3)510,411
. Aprl, 1804 i e, 2,955,386
I . 3+455,639
June, 189y ...l ceeiieeiess 3.320,427
July, 1893 . ... ....... e <« 31370,221
August, 1893. ... .. ... oii.i.. .. 3.695,574
September, 1S9 . ... ..., ... ces isies 30975,406
* Qctober, 1893 .... . .. ... 6,786,730
November, 1893. ... ...... ceiesiaas. 6,607,498

$50.311,700
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PERFECT IN FINISH
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\ Your Notion Department will
not be complete without the new
% patent continuous Dress Bones.

(Roscnwald's Patent)
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This article is made in continuous coils of 12 yards.
NO WASTE. CANNOT SPLIT. Very casy to sew

into Bodice. Can be stitched down the centre or sides.

‘CAN BE OBTAINED OF

John Macdonald & Co. Jas. Johnston & Co.

TORONTO. MONTREAL.
And of other leading Wholcsale Houscs.
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PRIZE ESSAY ON WINDOW DRESSING.*

h&‘{ DO not desire to ignore or to mini-
3 ; WE © mise the importance of keen, ex
3 a  berienced buyers, of sharp and active
~ shopwalkers, or of good managers,
-+ = both financial and general ; but itis
%é a generally recognized fact that it is
%3 the practical and medern window
e~ dresser that plays the most import-
3/ ant part in connection with drapery
concerns at the present time.  For,
" in a going concern, the possession of
real “saleable windows ” is the very key to its success, and the
mainspring to its prosperity. In the atainment of a high stand-
ard of excellence in the art of window dressing, there are a few
principles of fundamental importance which must be at-
tended to. ‘
First, then, as regards the gereral

APPEARANCE OF A MODERN SHOPF FRONTAGE,

‘The name of the owner or firm should be large, printed in plain
black letters, not only above the windows, but also on the brass
in the front and Jobby. It should also be registered on goods
shown with bands on, such as gloves, dress-lengths of prints,
bundles of tapes, etc. By these means, together with cheapness
and good quality, the firm will establish a name which, ina very
short time, will become a houschold word among the surround-
ing inbabitants. A frontage with a businesslike appearance
adds greatly to a commanding window, éspecally when the same
is dressed in the most modern and tasty fashion.  Another .
portant point in window dressing is cleanliness. We cannot
impart a good business appearance to a frontage unless itis kept
perfectly clean and bright.  Cleanliness in a good, fashionable
window is a great attraction.  Some of the greatest blemishes
which characterize some shops, cven in the metropolis, are the
unbrightened brass, the unpolished panes of glass, and, most
noticeable of all, the dirty old tickets placed on new goods.
Both the windows and brass should be cleaned every morning,
apd should a shower of min fall during the day, another rub over
the same ground is required atonce.  When the practical dres-
ser enters the window, his first observations are directed to the
rods, boards, brackets, wires, cte.  He carefully examines them,
and when he s satisfied with their clean condition, he makes a
start upon his work.

DIRTY TICKETS ARE A GREAT DISCREDIT

to every tespectable firm.  Tickets should be clean and proper-
Iy shaped, should harmomse with the goods which they de-
Scribe.  New sets of tickets should be provided twice a year, ac-
cording to the season, and in every case when a special cheap
line is secured in any department. No business house with true
basiness ideas will use old-fashioned tickets, such as “Ouly 1s.
034d,” “Cheap 1s. 037d.” The ticket must be descriptive, a 1epre-
sentation, both in dReapnessand character, of the article on which
itisplaced. T'o have colored tickets on colored goods shows very
bad 1aste indeed. A green ticket on white underclothing is not
out of place. But for uniformity and gencral appearance, pre-
ference should always be given to white.  As one who has had
fiftcen years® experience in window dressing, and who has dressed
between 2,000 and 3,000 windows in that time, my candid opin-
ion isthat good, plain, descriptive tickets, well armanged with
uniformity, andx commanding appcarance, are the chief point in
the art of dressing windows, and as the subject is so important,
perhaps a few remarks as to shape and style will not be out of
place.

Always avoid putting gum-tabs on tickets to fix them on the
glass. This method does not answer, especially if the window
should happen to steam. To pin the tickets to the woods is
more business-like.  The writing on tickets should be plainand
distinct, so that it may be easily understood, and the figures
should be as large as the space will admit.

*The Laadon, England, Dsapers Revond revenily beld a compatinnr for Wendow
Deeming Evays, 'ﬁ\?\ s the Pre Faun

‘T'wo good sizes for ticketing gloves are 7 by 514 and 9 by ;,
and for hosiery, 7 by 524 and 8 by 12, the latter being suitalde
for two or three good piles on the floor of the window at ea: h
corner, and in the centre. A well-shaped ucket for ribbon i
3 by 414 for pile, or 14 by 4 for ribbons shown in loops. lor
laces, 1} by 4 and 234 by 734, For outfitting and trimminy,
234 by 734, Fordresses and drapery, 9% by 12, or 434 by 1>
For flowers and feathers, a small diamond-shaped ticket is very
fashionable. For miscellancous purposes and general use,
a ticket such as * Special. value,” or *¢ As worn,” etc., is very
suitable. * .

Never dress a window without the use of tickets, A
window without tickets is like a ship without sails, or a bird
without wings: it can neither stir, nor attract attention. T'o
use dirty tickets is almost worse, for it tends to create in the
minds of customers a dislike to the shop, besides being a dis-
grace to a firm which allows such a slovenly practice.

Byron says, “10 be a poet, a man must be born a poet.” |1
would, of course, not say as much as regards a window dresser
At the same time, it must always be remembered that a success-
ful practical window dresser must be .

A MAN OF NATURAL TASTE AND SKILL,
and with business ideas to enable him to attract the attention of
customers in these times of gencral trade competition.

In the conditions of this window dressing competition, the
two front windows are each supposed to be twelve feet. A fancy
window of four yards wide is a size not often seen, for the
reason, 1 suppose, that the brass rods, on which heavy weights
of goods are sometimes displayed, would bend, and would con
sequently disfigure the tasteful arrangement and general appear-
ance of the window.  ‘T'o avoid this ugliness, let the large win
dow be divided, by means of ““brass uppers ” with sockets,
screwed to the fleor and ceiling, a little distance from the glass,
50 as to rest the rods on them.  Then place some cheap sale.
able articles in front of the “uppers,” that is, -the middle and
the two corner ones, so that they may rest and be supported by
the same, and let a commanding ticket be attached to them.
For instance, the “uppers ” can support boes of gloves in the
centre, while vests and trimmings can be placed in front of the
corner ones in the one window, and Swiss cmbroidery and fall
net m the other.  In this way, not only do the “uppers ” sup-
port the goods, but the goods also hide the bareness of the
“uppers,” and cause the same to be invisible.  “ Brass uppers ”
arc very much mor¢ convenient than the old-fashioned wires.
With the usc of the “uppers,” the dresser can make a better dis-
play, and has more room to dress the window backwards if de-
sired, besides giving it a more modern and tasty appearance.

Good fittings, as wellas gond tickets, are essenual to proper
window dressing, for even an expert cannot work with had
tools.

The next important point is to place “special cheap lines ™
in the best part of the window, so as to catch the eye of the
passersby.  The practical fancy window-dresser always begins
his window about four feet from the ground. Suppose, for

Kantopen Spring Hook

We will continue our offer of last month,
1o send two gross cards, exgress prepaid,
which can be returned to us, all or part, in
6o days at our expense.  Price, 334 cents
per card of two dozen.

15 Victoria Square . - MONTREAL
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TAILORB’ TRIMMINGS

442 and 444
St. James Street,

Montreal

.. ALSO. ..

JOHN FISHER & SONS

Buddersficld, Eng.
London, Eng.
Glasgow, Scotland
Belfast, Ircland

60 BAY STREKT

Toronto

13 ST. JAMES STREET

Quebec
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SPRING, 1895

Our travelers are now showing a full range of
Imported and Domestic Samples.  Extra value in
Dress Goods, Peau de Soie, Gloves, Hosiery
and Linens.

CANADIAN GOO0DS

See our samples of Grey and White Cottons
before placing orders.  Full range of Prints,
Linings, etc.

Thouret, Fitzgibbon

& Co. MONTREAL

And BERLIN, Germany

\\Gloves

Sole Agency

Jammet’s
French Kid

orders La Chartreuse
for Laced
Sample Andree . .
Packages Button
Solicited. SPECIALTIES.

NO OLD STOCK CARRIED.

Fresh Goods  Blacks

in Tans Very Choice

Tans and Browns JUST RECEIVED

T gy g g 2 S8 & L b L 0 4 4 A o

“Come let us anew
our journey pursue”

————not in a half-hearted un-

decided manner ( such as * make-

ing shift™” withh an old worn out

safc about six sizes too small )-—

but with such energy and per-
sistency as will make things
1895.

“hum”

during

J. & J. Taylor
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instance, a dresser was dressing a glove window ; if he had a
special linc of gloves, he would make a specially lange show of
thid cheap lot in the best part of the window. T'his, catching
the eyes of the passers-by, will
AT ONCE CREATE A FAVORABLE IMIPRESSION,

and will invite them to glance at other hines shown in the same
window, the result bang that customers are caught by the
special bne exmbited m the centre. By these means a sale
frequently dues not end with the mere purchase of a pair of
glaves, but the attention and perseverance of expenenced sales
men often lead to the sale of a large parcel.  Allthis is due to
the prominent position given to special leading hines in the
“ practical window ' of to-day.,

Another important fact -the result of my eaperience --is the
desirability of always exhibiting the same class of goods in the
same window. To change windows about, especially fancy
windows, is often a loss.  Ladies at times go out for the purposc
of ‘looking on,” as we say. Their fancy is taken up by the
attractiveness and remarkable cheapness of certain articles in a
window  say, for waample, mantles, but as they are only out
on a “look,” and not with the intention of buying, they * pass
along " 10 other shops, but with full intention of calling and
doing their shapping in a few days. The following week they
go out to buy a mantle at the shop where their attention was
called to a certan kind the previous -week,  But when near the
window they find none shuwn, and being doubtful whether it ss
the night shop or not, they fass un to other establishments. At
last they enter one haphazard, and afjér being shown a few
samples, they find them possibly inferidt ‘to the particular one

‘they fancied the day before, and  they make their selection

disgust.  The changing of windows, therefore, 1s a loss to the
trade, and causes annoyance to purchasers when 1t leads to a

difficulty in identifying windows, more espraally in the cases of

hats, bonnets, and the leading new fancy goods for the season,

In dressing a window it is well to know that dark goods
should not at any titwe Le put at the top. It 15 not often that
customers’ attention is directed to the high parts of the windows,
ang in such cases white, or light articles, tastily arranged on the
top rods, are more advantageous for the purpose of attracting
un-lookers than anything else.  The lobby, also, should be
dressed with light goods, and near to the glass. A good way of
showing handkerchiefs is to place about nine hall corner ways.
Hosiery is best displayed in piles of packets at the bottom of the
window with a few loose ones on the top. The new way of
showing laces js to fold them on a bracket fixed to two rods, or,
when displaying the wide laces, such as torchon or guipure, it is
best to do without the bracket, using merely the two rods wide-
Iy apart, so as to gne space for showing the pattern, while a
narrow lace

MAY BE ARRANGED TO GREAT ADVANTAGL

between thewide.  In showing black laces on cards green or
bufl paeper is good, but for richness and style the best is gold
tinselled paper.

[ressers should at all times make a point of putting the
goods that are most run on in the front.

Regularity and punctuality should always be one of the
window-dresser’s chief mottoes. A window should be dressed
at least once cvery week, and, indeed, oftener if the same
happens not to be a “taking ™ one, but each dressing should
not take more tume than four hours and a halftode. 1 donot,
of course, supgest that a limited time should be imposed on the

Avindow-dresser, for 1 know from expenence how tinng it 1s to

balance onescif on the tips of one’s toes ona high pair of steps for
some hours,  Yei, allowing for all this, I think that a reasonable
time to dress 2 window would be from halfpast-cight till one
o'clock, and a good practical show should be made in that
time.

Window dressing should always be conducted on the most
straight-forward lines.  ‘That is to say, never ticket a row of ar-
ticles at a certain price when other prices are included in
the same row.  For instance, supposc a dozen umbrellas were
shéwn on a bracket, ranging from 3s. 11d. 10 gs. 11d. in prices,

A customer comes
into the shop, admiring the handle of a certain one shown, and
requests the same to be taken from the window. “I'he assistunt,
having failed to persuade the customer to have any other, at
last gets the one desired out of the window, and, knowing e
price to be more than 4s. 11d., he makes an apology, and
to explain that it is a mistake that the said umbrella wastu k.

and a ticket of 4s. t1d. pinned on them.

at 45 11d, the price being 75, 11d  Aiter considerable talh
and arguing, the customer decides to 1ake i, but, in her . .,
mind, she probably dectares she will never more enter the o,
slishment It is occurrences of this kind which. have madec ...
customers of to-day so suspicious, and which so oftéen call fusih
the remark, *““This is not the same as in the window.” Stragla
forwardness is the most important essential in the establishme nt
of a good name.

NURSING VESTS.

The Elysian nursing vest, made by S. Lennard & Sons, Dui,
das, Ont , and sold by nearly all wholesalers, pussesses several
features which make it a fast selling arucle. Any woman can
pereeve its utility at a glance, and 1t s superseding the old style
of open fronts, as being much more suitable for women who are
nursing children  “T'here is little or no danger of the wearg
taking cold, and this, addud to its convenicnee, makes 1t an art.
icle which wumen appreviate and will recommend to one another,
Thus, a steady and- increasing trade 1s assured to the retailer
handling 1. o>

ASK YOUR JOBBER FOR ’

CORDS, BARREL BUTTONS N

Tassels, Pompons,
Chenilles . . .

Manufactured by

A
‘HUYW IQvYL

MOULTON & CO.. MONTREAL |

Been Making Homespuns.28 Years.

Oxford
Mig.
Co. °

OXFORD,
Nova Scotin ¢

TRADE MARK—"*Tapc woicn 3Cross thc ends of v ery med.”

World Wido Popularity Tho Dolicicus Porfumeo.

Crab Apple Blossoms

EXIAN COMENTRATID

Put up i . . nd 16
0 e Yot & ™ !

And tho Colobrated

Crown Lavender Saits

Annnal xales excced 500,000 botties.

averynhere

THE CROWN PERFUMERY CO.

177 New Boxn St., Joxovox, Exc
By all principal dealers in perfumery.

We make a specialy of
Nouelties in

HOMESPUN SUITINGS

(Often callest Halifax Tweed)

Weo Own Patents forenachine
which produce onrrect offects,

John Fraser - Montreal

Selh to the Winleale Trade
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A. B, MITCHELL’'S

RUBBERINE AND WATERPROOF LINEN || (ounting the Proceeds gt

. . . I am at your service for asdstance, inypection, o advice.
'c'ou.r.' Cues, “dlngl \chunl: "m‘?"’l; mhl (;1‘ got Craxresen A
Uravellers, Sportamen, b or male by all whote. A. C- NEFF’ HARTERED ACCOUNTANT,

sale housen, Wholeale only,  largest and only manufacturer Aunirok, Asacnkx, ETe,
of these goods In Canada,

. Tel 1040 Canada Lifo Building + TORONTO
Office and Factory: 16 Sheppard St., ‘Toronto, Ont. -

rermus PERRIN FRERES ot CIE

PERRIN’S GDOVES ARE THE CHEAPEST.

pERRIN'S ARE PeRFEgrigy,

7 Victorla Square, Corner.St. Jamns St.,

MONTRHEAI.

"MALTESE CROSS' ** MALTESE CROSS”

MACKINTOSHES

80ld by all leading Wholosale Housos,

- “%&g Fac-Simile of our Woven Silk Label.

Latest patterns in English and Scotch Tweeds,
Paramattas and Worsteds now ready.

Absolutely Odorless. Will not Grow Hard.

MANUFACTURKD SOLELY BY

¢ Gutta Percha & Rubber Mfg. Co.

of TORONYTO, Ltd:
61 & 63 FRONT STREET WEST, TORONTO
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_ For Durabilily. Simplicily .-s perfeetion,
this Brace Buckle stands supreme. &

s withou! feeth.and.cannot slip. 13
the harder the pull.the tiohter it gets. !}

" Noneed totake off the ends to adjust
Hup or down. Afavorite with evefyone. ; -

- who wears ifes a seller every h’me./’§‘
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miLLER BROS & (0. MoniRent |

| COMET OPERA HANLAN

Mannfacturers

ftiiti) 76 ORD  MARQUIS |Sa¥SRo,
swlantien'| MOZART CUFFS, RAPHAEL, [masutastise of
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“FITS LIKE A GLOVE."

. THOMSON'S

ENGLISH MADE,
olove Fitting., Long Walsted, TRaDE MARK.

" GORSETS =

‘Prices.

TAc DPafection of Shape, Finish an@ Durability,
APPROVED by the wholé politc world.
SALE OVER OI:= MILLION PAms\uxvu.mr

Alarge stock of these GOOD VALUE Corsets always on handat <
JOHN MACDONALD & €O'S, TOBONTO

MANTIFACTURERS: W. 8, THOMSON & CO., LIMITED, LONDON.
See that every Corset is marked “THO\!SO\ S GLOVE FITTING,” and bears
our Trade Mark. ths Crown. No others are genuine.

Gold Medalist Dyers

All kinds of Dry Goods in the picce RE-DYEKD,
FINISHED and PUT Us.

TWELVE PIRST MEDALS.

Millincry Goods
Ostrich Feathers

BRITISH AMERICAN DYEING COMPANY

321 McGill St., Montreall 9ol\mg Strect b:ux 'I‘otoma
133 Bank St., 61(:\1:. 47 Johu St., Quelec.

Letter Address, Box 248, Montreal
or g0 l\xng St, East, Toroato.

° Superior Garment Dycing and Cleaning in
allits branches.  ¥renoh CleaninX

OFFICES

Joszrt Avrey,
!lanagmg Partner.

TO CANADIANS .o

Mllcs & Co

4 Sackvnlle St., chcadnlly,
London, W.,
'ENGLAND.

NEW ADDRESS .

tate 217014 Bonrd Street.
ek .J

Aoy -
01'1'_9N MILL$ CO. 1894 :

Glnghams. Zephyrs. F{annelettes. Dress
Goods, - Skirtings, Oxfords, éottonades.

Awnlngs, Tickings, Etc, Ete. . « . « - -
: ,'—uownun\'— o=

ses Simiples in Whote ), MORBIGE, SONS & €0; Atéwts | R

sale Houses. xO\“rnm\L and TORONTO-

THE . TURNBULLCD. Lt

OF GALT, ONT.,

MANUFACTURERS OF

Full-Finished Lambs Wool Underclothing. La
dies’ Full-Fashioned Underwear in all-Wool,
Merino and Medium. Men's Full-Fashioned
Underwear in all-Wool, Merino and Medium.
Ladies’, Boys’ and Girls’ Combination Suits, Full
Fashioned. LLadi¢s,” Boys' Shirts and Drawers, *

SEND FOR PRICE LIST.

ESTERN Inco;goxl'atcd FIRE

AND.

... AsSURANCE | 2X2
COMPANY. MARINE
Head ottice Capital - . - $2,000,000.00
Toronto Assets, over - 2,400,000.00
Ont. 2,350,000.00

Annual Income

A. M. SMITH, Prestdent.-
J.J. KENNY, !a_n. Direotor.

GEO. A. cox, v1oo-Preudont.
C. C. rosrm 8wotary B

~t

SPRING. . . =1895 ~.

Want to Lead ?

Then do not fail to see our Samplies
BEREFORE B YOU BUY. S

Matthcws Towers & Co.

Wholesale Mens Furnishings - - MONTREAL.

Thomas Mealey & Co.

MANUFACTURERS OF

Wadded Carpet meg

AND !

STAIR PADS

8 HAMILTON,
' = “ONT:

8 OFFICE.— .

24 Catharing S, Huﬂh

l EALBY S'I‘AIR PAD.

!
<Lt
oy

:&:w:r:.:.—:zm,r‘::'.:'* sigoiny
T A A s '

LN
SPRI.NG::

Do You.... *
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 JOHN MACDONALD & C

J-ITH the kind greetings of the year, we desire to 'c:txll your careful attention to our ngw

importations for the SPRING SEASON OF 1895. With the keen competition

of trade of late we have been stimulated te greater cate and keenness in  buying, which,

supplemented with oug ability to buy for cash, has resulted in our making purchases for this

scason that will chablckt\hosc buying from us to make that pecessary desideratum—a PROFIT.
During the past fortnight we have received large shipments in Prints and Linens.

£

PRINTS . ... LINENS ....
The sancty of styles and patterns s much o&’d‘ Linens are Simlﬂ)" something wopderful in value,

A s and are now in stock, dccupying ong entire flat, and
supenior to previous seasons, e'mbmcmg the latest embracing the best value of the Irish and Scotch
noveltics in our manufacturers in

. Rough Brown Hollands. Glass Cloth, Tea Cloth,
FAMOUS Wl DE CLOTH DressediHollands, Dowlas, Dl?xpcrs.
REMEESSTNRG Dy dos
; . i HY i eac oom and Turkey owels in Huck, Diaper
The supenor ﬁmsh.‘dumblht; pf wear and fastness Re d~'i’abllngs. Damisk atd Tobish.
of color, have gained for our prints a repu f‘?brﬁl?wand Fronting Linens. ga%,g anas,d
i ; ‘thing in the Dominion. nterlinings, nvas, an
tation supcrior to anything in the Dominion It Tabie Napﬁns and Clotts, ol GanTas
will be to your profit to inspect and order same. * With and without Fringe. c.
ST N . . X .
Orders Sollcited. A : Filling Letter Orders a Specialty. ‘7

JOHN MACDONALD & CO. st Toronto

EstapLisuen 1878. : ‘ ‘

* o ;o o VESTS

PATENTEES AND SOLE MANUFACTURERS

.Lennard & Sons
HOSIERY and '

UNDERWEAR ‘ - _Dundas, Ont. §
MANUFACTURERS : - n

WHOLESALE TRADE ONLY AR




