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boriginal businesses in Canada are diverse,

unique and offer a variety of products and
services in sectors ranging from agrifood, natural
resources, the environmental industry, and geogra-
phic information systems, to cultural industries,
tourism and more. Some of these businesses are
showcased on the Virtual Aboriginal Trade Show
(VATS), an innovative Web site that brings interna-
tional buyers and partners in contact with Canadian
Aboriginal businesses and organizations.

International customers want to know more about

Aboriginal products and services, and they can use
VATS to find them. After all, Canadian Aboriginal
businesses meet a variety of domestic and interna-
tional needs. VATS raises awareness of Aboriginal
business capabilities, helps identify opportunities,

continued on page 5 — Aboriginal companies
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Business etiquette for foreign markets

You have invested blood, sweat and tears—not
to mention time and money—into your export
strategy. You don’t want to waste all of that effort
by saying the wrong thing fo your prospective
client in Beijing or Sao Paulo. These tips and
techniques will help keep you in the export game.
® Book meetings well in advance and confirm them
within a week of travelling to your meeting.

® Be punctual even if you are conducting business in
a country with relaxed attitudes toward time.

® Traditional greetings vary considerably. Do not as-

sume a handshake will suffice. Make sure you are
familiar with what constitutes a respectful greeting.

® Proper use of titles and names is critical. Some
cultures remain strongly hierarchical and afford
considerably more respect and prestige to titles.
It is best to play it safe and use titles and
surnames unless otherwise advised.

For more information about planning your
export ventures, read Step-by-Step Guide fo Exporting
at www.exportsource.ca/stepbystep, or call Team
Canada Inc’s toll-free Export Information Service at
1 888 811-1119.%







Canada-Southeast Asia
trade on upward track

Amid a surge in Canadian exports
to Southeast Asia, enthusiasm for
investment in the region continues to
rise, with a recent survey indicating
that, with the exception of China,
Canadian attitudes are more bullish
about Southeast Asia than any other
region in the Asia-Pacific.

The member countries of the
Association of Southeast Asian Nations
(ASEAN) comprise Canada'’s second-
largest emerging market export desti-
nation after China, thanks to robust
economic expansion—expected to
average 4.5% this year—and strong
domestic demand. So far this year,
Canadian exports to the region have
experienced explosive growth.

According to Statistics Canada, in
the first six months of 2004, Canadian

exports to ASEAN partners rose 32%
over the same period last year, varying
from 8% growth in exports to Malaysia
to an enormous 80% rise in exports to
Indonesia. Two-way trade totalled
$5.3 billion during that period,
compared with $1.1 billion for India.
Canadian businesses are also expan-
ding beyond the usual export sectors,
such as cereals and wood pulp, into
diverse areas ranging from agrifood
to aerospace. Science and technology
is one area gaining in importance and
Canada has been very active in foster-
ing linkages with ASEAN partners in sec-
tors such as food processing, life sciences
and environmental technologies. Among
the Canadian firms that have made
inroads into the market are Nortel
Networks (www.nortelnetworks.com),

Inco (www.inco.com) and Manulife
Financial (www.manulife.com).

And Canadian businesses appear up-
beat about prospects in the region in the
coming months. In a survey conducted
earlier this year by the Asia Pacific Foun-
dation of Canada (www.asiapacific.ca),
16% of respondents stated they were
interested in investing in the Southeast
Asia region in the next 12 months. This
was up from 14% in 2003. Only China
aftracted more interest in the Asia-Pacific
region at 17%, while 7% of respondents
were eyeing Japan and 8% mulling India.

While investment intentions are
strong, ASEAN is already a major
destination for Canadian investment in
Asia. Last year, Canadian foreign
investment in the region exceeded
$11 billion, more than investment in
China, Japan and India combined
and more than double 1997 levels.

For more information, contact
International Trade Canada’s Southeast
Asia Division, tel.: (613) 996-8187. %

Canadian dental care arrives in Vietham

V ietnam'’s largest city now has one
more reason to smile. Ho Chi
Minh City is home to a new state-of-
the-art dental clinic, opened in early
September by the Canadian firm
Maple Healthcare (www.maple
healthcare.net) to meet the increasing
demand for better dental care ser-
vices and to cater to tourists seeking
cheaper treatments.

“Vietnam is growing rapidly and
its citizens are beginning to demand
world-<lass health care,” says
Dr. Andrew H.F. Tsang, the venture’s
director, principal dentist and clinical
instructor at the University of British
Columbia. “We are positioning Maple
Healthcare to take full advantage of
this new trend.”
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The $2.6-million dental clinic offers
services ranging from cosmetic and
laser dentistry to orthodontics and
dental implants. It houses eight dental
rooms, all fitted with the most advan-
ced dental equipment available. This
hightech equipment includes Vietnam’s
first digital scanner and dental laser.

The company sees significant
opportunities in teeth whitening, a
procedure that can cost anywhere
from $400 to $1300 abroad but just
$130 to $260 at Maple Healthcare,
thanks to lower overhead costs.

The clinic hopes to market its
services to the city’s increasingly
affluent middle class, as well as to
expatriate residents. It also hopes
to tap into the lucrative trend of

healthcare tourism, a sector that in
2002 brought more than 60,000
“visiting patients” from Europe and
Asia to Thailand alone.

Maple Healthcare's investment
comes at a time of booming economic
growth in Ho Chi Minh City. This
positive business outlook is due to
Vietnam's planned accession to the
World Trade Organization by 2005-
2006 and the country’s ongoing
economic liberalization. The company
is already eyeing possible expansion
to Vietnam'’s capital, Hanoi, and the
city of Danang.

For more information, contact
Robert Coleman, Trade Commissioner,
Canadian Embassy in Vietnam, e-mail:
hochi-td@international.gc.ca.

PR—

Canadian Trade Review

A Quarterly Review of Canada’s Trade Performance—Second Quarter 2004

This review reports on Canada’s continued economic growth in the second quarter of 2004, and highlights our trade
and investment performance in key sectors and markets.

Broad-based Export Growth Pushes Up
Quarterly Economic Expansion

Growth in exports helped to accelerate the Canadian
economy’s rate of expansion in the second quarter, as
real gross domestic product (GDP) expanded by 4.3%
(annualized)' —up from 3.0% the previous quarter.

South of the border, final estimates indicate that US GDP
expanded in the second quarter by 3.3% -down from

4.5% in the first quarter. Growth in Canada’s other major

markets in the second quarter varied: in the EU it was
2.0%, while in Asia, Japan registered 1.7% and China
9.6% (the latter comparing second quarter GDP with the
same quarter a year earlier).

The economic expansion in Canada was led by robust
export growth, while consumer spending leveled off in
the second quarter. The housing boom continued, albeit
at a slower pace, and business investment in plant and
equipment only advanced modestly.

Exports of goods and services advanced at a blistering
41.0%, while imports expanded by 29.1%. The surge in
exports spurred a 1.6% increase in manufacturing output
as 17 of 21 manufacturing groups—led by transport
equipment manufacturers— expanded over the quarter.
Similarly, increased exports and imports also supported
expanded rail and truck transportation services.

With exports advancing at a faster pace than imports,
the trade balance improved by $ 14.6 billion in the
quarter. However, an offsetting $5.8 billion decline in
investment income reduced the improvement in the
current account to $8.7 billion.

Table 1: Canada’s Economic and Trade Indicators

Percent Change at Annual Rates
Second Quarter 2004 over First Quarter 2004

Real GDP (annualized) 4.3
Employment (quarterly increase, level) 130,400
Rate of Unemployment (quarterly average) 73
Consumer Price Index (first quarter 2004 over first quarter 2003)
AllItemsZZ
Core(exdudesfoodandenergy)17
Canadian $ in U.S. funds (average for quarter, level) 0.7358

Exports of Goods and Services (annualized, current dollars)  41.0

Imports of Goods and Services (annualized, current dollars)  29.1

Source: Statistics Canada

Job creation in Canada resumed in the second quarter,
after a net loss in the first quarter. The net quarterly
increase was 130,400, with some 92% added as full-
time positions. With this development, the average
unemployment rate for the quarter fell to 7.3% from
7.4% the previous quarter.

Inflation increased to 2.2% in the second quarter after
falling to 0.9% in the previous quarter. Core inflation
increased more moderately—from 1.3% to 1.7%—
over the quarter.

The Canadian dollar was down 3.0% vis-a-vis the
American dollar in the second quarter—the quarterly
average value of the “Loonie” was 73.58 US¢.

1 To make quarterly data comparable to annual data, the quarterly figures for trade in goods and services are adjusted for
seasonality and are expressed at annual rates by raising them four times, i.e. seasonally adjusted annual rates - s.a.a.r. All
figures, with the exception of investment figures, are expressed on an s.a.a.r. basis, unless otherwise noted.

Prepared by the Trade and Economic Analysis Division (EET)
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CANADIAN TRADE REVIEW — SECOND QUARTER 2004

Table 2: FDI inflow by sector, 2000

Approved Projects Impl'er.nented
projects
Value Value Hiore
Number (Uss (USss (percent)
million) | mitiion) | ‘P

Agriculture, forestry, stock raising, fishery 821 1,483 676 1.3% *
Mongindsty 182 506

Manufacturing industry o . 15985 o

chemical materials and products industry 986 2,596 1,796
pharmaceuticals “‘mﬂﬂg o W w3y sn

general machine manufacturing 613 1,634 1,047

special equipment manufacturing 689 1,068 528

electronic and telecommunication equipment 1,529 11,379 4,627 16.8% **

Electric power, coal gas and water utiities 107 2015 1392 27% *
Construction industry 233 2,596 1,796 3559
Geologyswve\_randmanagement_of 7 o2 523 S B

water resources

Transportation, warehousing, post and

telecom services 306 1,634 1,047 2.0% *

Wholesale, retail and restaurants g2 1,08 58  10% *
Finance and insurance 5 11,379 4,627 8.9% *
Real estate ; : 684 127 2242 _.4,3% *
Society services 2679 15 5 0.0% *
Hotel 72 140 1045 20% *
Health, sports and social welfare 31 1,435 858 1.7.9./0 i
o s om0 m oE
Science, research and technology services 100 5,232 4,658 9.0% *
Others (unallocated) 33 5040 4357 BA% *

* share of the value of implemented projects, 2000
** share of the value of implemented projects in the Manufacturing sector

Source: Ministry of Commerce of the People’s Republic of China -MOFCOM (www.fdi.gov.cn)

FDI between 1983 to 1998, despite
accounting for only 29% of China’s
GDP. On the other hand, the central
region (which accounts for 29 %

of GDP) attracted a mere 9% of
FDI and the western region
(accounting for 23% of GDP)

only attracted 2% of FDI3.

FDI inflows by sector

FDI into China is heavily
concentrated in the manufacturing
sector (Table 2). In 2000,
manufacturing accounted for over
half of FDI inflows, followed by
science, research and technology
services (9.0%), finance and
insurance (8.9%), and real estate
(4.3%). Within the manufacturing
sector — of those industries for which
we have data - electronic and
telecommunication equipment
accounted for 16.8% of inward
investment followed by chemicals
(6.5%), and textiles (5.1%).

FDI by type

The leading form of FDI into foreign
investment enterprises in China is
equity joint ventures, which
accounted for 42.9% of inward FDI
stock in 2002 (Table 3). Wholly
foreign-owned enterprises (37.0%)
and contractual joint ventures
(18.5%) account for the bulk of the
remainder of FDI in China.

Major source countries
for FDI into China

The top sources for FDI inflows into
China in 2002 are listed in Table 4.
For this year, Hong Kong provided

3 “Foreign Direct Investment in China: Some Lessons for Other Countries”, W. Tseng and H. Zegreb, IMF Policy Discussion Paper,

PDP/02/3, 2002

ANADIAN TRADE REVIEW — SECOND QUARTER 2004

Table 3: Inward FDI Stock in China, by type, 2002

Approved Projects Implemented Projects

Value
Share Share

(percent)| USS Share |US$ million | o ant)
million | (percent)

92419 1000% 828050 1000% 447,966

Type of FDI

Equity Joint Venture 225,883 53.2% 327,548 39.6% 192,204 42.9%

ol Joint Venture 52965 125% 163319 197% 82783  185%
Wholly Foreign -owned

; 145,165 34.2% 332,538 40.2% 165,616 37.0%
Enterprise

183 00% 465  06% 7364  16%

* share of the value of implemented projects, 2002

Source: Ministry of Commerce of the People's Republic of China -MOFCOM (www.fdi.gov.cn)

Table 4: FDI Inflows into China; Major Sources Countries, 2002
Unit: US$ million

Number of projects Approved projects Implemented projects

Source Source Source
country | Value (US$ | country Value (US$ country
share milllion) share milllion) share
(percent) (percent) (percent)

Country/Region
¥EES Number

Toal 34171 1000% 82,768  100.0% 52,743 100.0%
Hong Kong 10,845  31.7% 25202  30.4% 17861  33.9%
Virginlsands 1,959  57% 12,650  153% 6117  116%
USA 3363  98% 8156  9.9% 5424 10.3%
Mem < o A 5208  64% 4,190 7.9%
Taiwan 4853 142% 6740  B8.1% 3971 75%
Kenfen. | 408 017 52w 6e% 27 5%
Singapore 930  27% 2785  34% 2337 44%
Wiﬁhﬂdﬁ 199 0.6% 2358 2% 1,180  2.2%
Germany 32 1.0% 915 1.1% 928  1.8%
w3 oam L 1A% 896 1.7%
West Samoa 533 1.6% 1878 23% 879  17%
Chods = B 21% L8 1% 588 1.1%
France 162 05% 879  1.1% 576 1.1%
Netherlnds 127 04% 516 0.6% 572 1.1%
Mauritius 245 07% 705 09% 484 0.95%

Source: Ministry of Commerce of the People's Republic of China -MOFCOM (www.fdi.gov.cn)

more than one third of FDI inflows
(down from about 50% during the
1990s), followed by Virgin Islands
(11.6%), USA (10.3%), Japan
(7.9%), Taiwan (7.5%), and the
EU (7.0%).

Although China offers many
seemingly lucrative investment
opportunities to foreign investors,
there are a number of structural
impediments that investors need to
take into account. These include
such hurdles as a complex incentive
and tax system, the possibility of
political intervention in investment
decisions, and a weak legal structure
to implement regulations
safeguarding the interests of foreign
investors. For these reasons, a
certain portion of foreign investment
projects approved by the Chinese
authorities may never come to
fruition, or may be severely delayed.*

China’s share of outward
FDI from major OECD
countries

China’s share of total outward FDI
stocks in select OECD countries over
1990-2001 is presented in Table 5.
In 2001, only four OECD countries
registered FDI holdings in China
exceeding one percent of total their
FDI stock — Korea (17.0%), Japan
(3.1%), Germany (1.1%) and Poland
(13.6%). Among these, Korea and
Poland have distinctly focussed on
enhancing their respective FDI holdings
in China, while Japan and Germany
have been increasing their FDI
holdings in China at a slower pace.

4 See “Doing business in China - fools rush in”, The Economist, August 7, 2004, p.50, for a sample of obstacles encountered by

foreign investors in China.
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AGRICULTURE & AGRI-FOOD

Dueal, U.A.E. — February 20-23, 2005 — Agriculture
and Agri-Food Canada and the Canadian Consulate in
Dubai are organizing the Canadian presence at Gulfood,
the most important event for the food and hospitality
industry in the Middle East. For more information,

go to hitp://ats.agr.ca/gulfood.

BUILDING PRODUCTS

VERONA, ltaty — February 17-20, 2005 — Legno &
Edilizia is an international wood exhibition, featuring the
construction and woodworking industries, decoration, home
and office design, furniture and lighting. For more infor-
mation, contact Verondfiere, tel.: (011-045) 829-8111,
fax: (011-045) 829-8288, e-mail: info@veronafiere.it,
Web site: www.pmtexpo.it.

ATLANTA, GEORGIA — March 13-15, 2005 — The National
Association of Home Builders presents Greenprints 2005,
a conference and exhibition that provides a forum for chan-
ging the way practitioners think about architecture, planning
and the use of natural resources. For more information,
contact William Stolz, tel.: (404) 532-2017, fax: (404)
532-2050, e-mail: william.stolz@international.gc.ca,

Web site: www.nahb.org.

CHEMICALS

TeL Aviv, IsRAEL — February 1-3, 2005 — Israchem is the
9th international exhibition on industrial processing, chemical
engineering, metal finishing, measurement control and instru-
mentation. For more information, contact Rebecca
Shafrir, Business Development Officer, Canadian Embassy
in Israel, tel.: (011-972-3) 636-3357, fax: (011-972-3)
636-3385, e-mail: tavivtd@international.gc.ca, Web site:
www.stier.co.il/SG_ENG/Israchem/main_israc.htm.

ICT

Moscow, RussiA — May 10-14, 2005 — SVIAZ/Expo

Comm is the largest telecommunications, information tech-
nology, networking, Internet and wireless/broadband event

in Russia. For the next event, 870 companies from 36 countries
have signed up to exhibit so far. Last year, 10 Canadian

companies participated and reported excellent results. For
more information, contact Steven Goodinson, Canadian
Embassy in Moscow, tel.: (011-7-095)105-6058, e-mail:
steven.goodinson@international.gc.ca.

MULTI-SECTOR

DusAl, U.A.E. — February 28 - March 2, 2005 —
Franchising Middle East Exhibition is a leading inter-
national franchising trade show. For more information, go
to www.franchisingme.com, tel.: (?05) 896-7815, or contact
Venky Rao, Canadian representative, e-mail:
venkyrao@rogers.com.

AmMmaN, JORDAN — April 47, 2005 — Rebuild Iraq 2005

is the second trade exhibition for the reconstruction of Iraq.
Demand in Iraq for the full range of infrastructure supplies and
equipment, services and technologies for key economic and
industrial sectors has been estimated to exceed $195 billion
over the next ten years. For more information, or to
register, contact Bechara Nacouzi, International Trade
Fairs, tel.: (514) 685-3530, fax: (514) 685-6873, e-mail:
bnacouzi@videotron.ca, or Albert Galpin, Middle East
Division, Foreign Affairs Canada and International Trade
Canada, tel.: (613) 9442396, fax: (613) 9447975,
e-mail: albert.galpin@international.gc.ca.

ToroNTO — May 2-3, 2005 — The Canada-ASEAN
Business Forum will focus on trade policy issues, the
expansion of trade and investment, and increased sector-
specific frade missions and technical cooperation. For
more information, contact Vivien Escott, International
Trade Canada, e-mail: vivien.escott@international.gc.ca, or
Rachel Lindsey, e-mail: rachel.lindsey@international.ge.ca.

ANAHEIM, CALIFORNIA — May 8-12, 2005 — The next
Nanotechnology Conference and Trade Show covers
a wide range of sectors from advanced semiconductors to
drug design and molecular electronics. For more infor-
mation, contact the Canadian Consulate General in Los
Angeles, tel.: (213) 346-2700, fax: (213) 346-2767
e-mail: caoz.info@international.gc.ca, Web site:
www.losangeles.gc.ca or www.nsti.org/Nanotech2005. %

Enquiries Service

International Trade Canada’s and Foreign Affairs Canada’s Enquiries Service
provides counselling, publications and referral services to Canadian exporters.

Trade-related information can be obtained by calling 1-800-267-8376 (Ottawa region: (613) 944-4000) or by fox at

(613) 996-9709; or Web site: www.international.gc.ca.

Return requested

if undeliverable:
CanadExport (BCS)

125 Sussex Drive
Ottawa, ON KI1A 0G2

Canada Post
Agreement Number 40064047



