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Maple Products

7722

Unsold- MAPLE CONFECT'ONS
ered

Sanitary ARE STANDARD. Square

Cans, 5" New
Patent = e Bottles.

Screw to Compact
open Good

with ; Appearance
back of on Shelves.

Knife,

oo Cre-Mo -4 Maple Butter
For Convenience of Jobbers g

We have arranged for storaze and will carry a complete line of staples at all jobbin centres: Standard Brokerage
Co., Vancouver ; Nicholson & Bain, Edmonton, Saskatoon, Calgary, Regina. Winnipeg ; Fitzimmons Fruit Co., Port
Arthur and Fort William ; G. G. Steel, London ; Laing & Son, Ltd., Hamilton : MacLaren Imperial Cheese Co., Toronto;
C. E. Phair, Ltd., Ottawa : Duche & Son, Manchester, Eng.

Canada Maple Exchange, Ltd., Montreal
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UPTON'S
ORANGE
MARMALADE

New season goods, made of finest Seville
Oranges and best granulated sugar. The
name UPTON on Jams, Jellies, Marma-
lades, etc., i1s a safeguard—it insures the
customer of honest value and superb
quality in every jar. The dealer gets the
same true value for his money invested and
realizes a good and sure profit and certain
sales.

Moreover, Upton’s products are always
backed by the makers and invariably give
fullest satisfaction to both dealer and cus-
tomer.

When vou ask your wholesaler for
Upton’s Marmalades, Jams, Jellies, Cat-
sups, etc., insist on getting what vou ask
for.

The T. UPTON COMPANY Limited
HAMILTON ONTARIO
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/ Thistle Brand Finnan Haddies \

Haddies caught, cleaned, cured and packed at the water’s edge, under
the “Thistle” trade mark, are as true, staunch and loyal to the highest
standard of quality as the old Scotch Thistle itself,

Their cleanliness is always proverbial—their flavor is fine—they are

Cmn’nc haddies always. J
f Codou's Macaroni \

Other brands of Macaroni can be substituted for Codou’s, but when you
do it you are not “fair to yourself”—you cheat yourself out of a woman’s
confidence. :

There ia no Macaroni quite as good as Codou’s ~—quite as white, tender

and delicate. Codou’s Macaroni, Vermicelli, Spaghetti, fancy letters
Qd pastes, always represent the top-notch of quality.

r Cox’s Gelatine \

The absolute purity of Cox’s Gelatine makes it a standard %roduct of
world-wide fame. Whether in powdered or shredded form, it is still
as free from foreign substances as the clearest rock crystal from mother
earth. ' It never disappoints—folks get what they expect and want

when they buy the peer of all—Cox’s. /

( - Griffin &5 Skelley’s Canned Fruits \

Picked by skillful hands, chosen by ever-watchful eyes, packed in the
Factory of Precision—the best that dollars and cents and brains and
sense can offer particular folks. :

Canned Asparagus, Apricots, Peaches, Pears, Cherries, Plums and other
!:nted table fruits. Quality goods! J

( ““Le Calice’ Castile Soap

is as pure as pure oil and skill and experience can make it. The most
sensitive complexion or most delicate lingerie is safe with “Le Calice”
Soap. Antiseptic, sanitary, clean. Not a “tallow soap”—no corrupt
animal fat in it.

\ SRS. D. LECA & CO., Sole Manufacturers, Maraeilla./

UONTREAL TORONTO

Arthur P. Tippet & Co.
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YOUR SALE

Depends on QUALITY—Just Quality

MELAGAMA

are quality articles. They will build you a tea and
Tea and COffee coffee trade that will be ‘““as strong as Gibraltar.”
It is to your advantage to make “ MELGAMA ” your leaders. They give you the best
of results and are sure ‘“repeaters.”

MINTO BROS., TORONTO

PLEASING TO THE PALATE
AND THE POCKETBOOK

If a Jam pleases your patrons in these two respects a big sale for that
particular kind 1s a certainty. If the jams you are handling are
not going out as quickly as they might, &m may be sure that they
either lack in fruit deliciousness or ey are too expensive,

KING BRAND - JAM

is the Jam that pleases the palate and the pocketbook. It has the
fullest fresh fruit flavor, and sells at a moderate price. The demand
is continually on the increase. Put up in Jars, Cartons, Glass, 5
and 7 Ib. pails, We want¥gents in the different distributing centres
in Ontario. We have a good proposition, so write.

Ask for samples.

Labrecque & 'Pollorin, Mecntreal

J. J. Gllmer & Co., Winnipeg
Marshall Brokerage Co.. London Ontarle J. Hunter White, St. Johe, N.B.




BORDEN'S
The Leaders
of Quality—

Every good dealer
handles these leaders

BORDEN MILK CO., Ltd.

MONTREAL .
Branch Office : No. 2 Arcade Bldg., Vancouver.

(THE ORIGINAL)
"3
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Always in
the Limelight

GAZELLE FRASER RIVER
RED SOCKEYE SALMON

1-1b. talls, 1913 pack - $1.90 per doz.
Net 30 days. F.O.B. Montreal

In 5 case lots, freight allowed every-
where to the extent of 40c per 100 lbs.

Full Delivery Guaranteed

HUDON, HEBERT & C0., LIMITED
MONTREAL

The most liberally managed firm in Canada.
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Im :

The Popular Breakfast Delicacy

As Orange Marmalade is the popular Breakfast food at this time and since
it has a place on almost every table, the demand in your locality should be
large. Are you stocked to sell the best Orange Marmalade on the market
to-day, the brand that you can confidently recommend?

ALL PRICES AND
ORDERS ‘ FURTHER
SHIPPED INFORMATION

PROMPTLY VviMIn ON REQUEST

“Aylmer” Orange Marmalade

made by experts from the finest selected Seville oranges, highest grade
sugar, in a modern factory of cleanliness and with the greatest care. The
quality is such that it will create an everlasting demand for “Aylmer” Brand.
Stock and push this line—the trade awaits you.

DOMINION CANNERS, Limited
HAMILTON, CANADA
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Ever Increasing—

The volume of the sales of

“Richard’s Quick - Naptha’’ and
‘““‘Richard’s Pure Soap,”” made in
Woodstock, show a marked in-

crease every month. There must

be some good reason for this —
housewives appreciate the good
qualities of these soaps — very

economical and very effective
without much rubbing.

There is also a good reason why
you should sell these soaps.

Sold through the wholesale trade.

Make your oil business as clean, pleasant and profitable as handling package goods. You can do it with a

BOWSER SAFE SELF-MEASURING OIL TANK

because there is no dripping of oil to waste your profits, soil your hands and taint sensitive goods. The BOWSER
automatic stop cuts off the oil as soon as you cease pumping. The guage shows how much oil is left in {onr tank;
if you have to fill a can or tank of unknown capacity, it shows you at a glance how much to charge. up your
mind to have an oil business instead of an oil nuisance! 'We’ll show you how. ‘Write for our FREE ecatalogue and learn
why the merchants of this country are using over 750,000 BOWSEJ OUTFITS.

S. F. Bowser & Co., Inc., 72-13 FRazER AvENUE, Toronto, Ont., Can.

Made by Canadian Workmen and sold by Camadian Salesmen.

Patentees and manufacturers of standard, ult—mu-rlnﬂ. band and som driven pumps, hrg; and
small tanks, gasoline and oil storage systems, ofl flitration and circulating systems, dry
cleanin l’l:llll. ete, g
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'Clark’s Pork and Beans

PLAIN TOMATO SAUCE

The two most important attri-
butes of CLARK’S PORK and
BEANSareREPUTATIONand
QUALITY and we unhesitating-
ly venture the opinion that no
more powerful selling factors can
be discovered.

Clark’s Pork and Beans

are prepared from the very finest
grade beans, the purest of sauce

ingredients and the QUALITY
is UNSURPASSED.

They are WORLD KNOWN
and the name is UNRIVALLED
wherever the goods are sold.

Clark’s Reputation Will Make Your Sales
Clark’s Quality Will Increase Them

W. CLARK, MONTREAL
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RECOMMEND

PINK’S
2= |  HSHJAMS
TO YOUR LADY BUYERS

‘IT MAKES ALL THE DIFFERENCE TO THE SUCCESS OF THEIR PABTRY AND
THEY WILL APPRECIATE YOUR ADVICE.

. THE VERY CHOICEST INGREDIENTS ARE CHOSEN IN PREPARING THEM.

LASTLY—YET BY NO MEANS THE WEAKEST POINT IN ITS FAVOUR — THE
PROFIT 1S GQOD.

Write NOW for Special Canadian List, Containing Full Particulars to

E. & T. PINK ™: LONDON, ENG.

BUYERS in VANCOUVER AND DISTRICT SHOULD APPLY TO OUR AGENTS IN THAT CITY,
Messrs, EMERSON BAMFORD CO.

SYRUP | | HIRONDELLE BRAND
SEASON OPENS Saiion

is a brand of worth, because the best
elements unite in its produetion, the re-
And with it comes the big de- sult being the height of perfection from
mand for Maple Syrup and Maple _every standpoint.

Sugar—only the genuine is want-

ed by your patrons. Sell them QUALITYA(%'IO'EOND']sl OCN()MMAND

“PnlnE OF c‘.‘nl“ ‘‘Hirondelle’’ Brand Macaroni, Vermi-

celli, Sphagetti, Macaroni, short cut,

M.'I. s’“’ and ".'l. s"" Small Pastes, Assorted Egg Noodles, ete.,

the absolutely pure Maple Syrup have proven their quality to thousands
and Sugar. Government tests of Canadian housewives.

have proven the quality. Order Manufactured with the best gquality of

how.. The supply e Jited. Canadian Flour, with the most modern

i machinery, under thé management of

Maple Tree experts; no fear of competition as to

’ quality and freshness from the imported

Producers article.

Mo SOLD ANYWHERE
Association, LIKED EVERYWHERE

Limited, MONTREAL C. H. CATELLI CO., Limited

MONTREAL
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BEST
EVER SINCE 1839

EPPS’

COCOA & CHOCOLATES

AGENTS:
F E. Robson & Co., Toronto.
Forbes & Nadeau, Montreal.
Buchanan & Gordon, Winnipeg.
Davies & Moyle, Edmonton.
* .C_A. Munroe, St. John, N.B.
J. W. Gorham & Co. Halifax,N.8.

“SHELL” BRAND

CASTILE SOAP (“LaCoquille”)

—
The Standard of ; A Pure Oil Soap
Purity
. . . -
Z ) i A\ \ This soap is especi-
Has the largest sale o i 3 |AAA™ ally manufactured
of any Castile soap S & FEELAAD by

in the Dominion.
Messrs. Couret Freres

For sale bY all & i i Marseilles, France

wholesale houses. For
Messrs. Estrine & Co.

P. L. MASON & CO., TOronto e ageats




THE CANADIAN GROCER

MODERN GROCERY EQUIPMENT

Adds an air of distinction to your
store—and
ATTRACTS TRADE.

The “Walker Bin” System

will save 257, of your floor space and
also of your expense for skilled sales-
men.,

Is this worth your consideration?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

‘Walker Bin & Store Fixture Co.,

mmmmm

'TWO CENTS PER WORD

with a Want Ad. in this paper.
'LYou can talk across the continent for two cents per word

Stock of Special “Class”

gives dignity to the entire stock of a grocery. Even
though you use only moderate quantity of quality
goods, there is no wiser selection for you than

CARR'S ISCUITS NE LSO N S

s 4 With such

g Crystal
trade that will - 2
Q,BRR&COS sz 7o Leal
successful.
; - 215 Carr’s Bis-
- | GELATINE
CF MER”RtAMs o i.f i‘::fxt?;;:
- &1 s tins. Unrivalled in the kitchen
SCU\‘ Write for can l)r -1[)!(nwwf from
- ==
“LIMITED
CARR%& Co.-ci% | [RERENN

- : Tl Y

AGINTS—'= H. Duan, lo-tnnlndl‘.n-t. \]l'?i\ \! l(\»q 1 1
& Brereton I-l..‘ud Vancouver, B.C,; T, m

Jehn’s, !lovlon-dh-ld. -
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Notice the people who trade with you.
Do you see them once—occaslonally—or regularly?
Selling them

CHASE & SANBORN’S COFFEE

is a good way to make
them regular customers.

CHASE & SANBORN

MONTREAL

Should be See that
Stocked by the Letters
Every P. F.
Canadian areon each
Grocer Biscuit

AGENTS : British Columbia—The W. H. Malkin Co., UInlted, Vancouver.
Winnipeg and District—Ruttan & Chipmn, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 St. West, Toronto.
Montreal and District—C. Fairall Fisher, 22 St. J Street, Montreal.
New Brunswick—W. A.Simonds,Band 10 Water Street, St. John., |

PEEK, FREAN & CO., Limited, Biscuit Manufacturers
LONDON . ENGLAND

» § By
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BEANS AnD PEAS

White Haricot Beans Rice
White Pea Beans Lentils
- Rangoon Beans Pearl Barley
Large White Peas Pot Barley
Split Peas Pea Flour
New Zealand Butter Potato Flour
Honey

We hold large and carefully selected
stocks of the above, and can offer the
very highest qualities at moderate
prices, delivered to any points in
Canada. We solicit trial orders.

ROTHON & CO.,

23, St. Mary Axe, London, E.C. (England)
Cables: * CHYLE, LONDON."”

(A.B.C. Code, 5th Edition used.)

Joka Cray & Co ik

Glasgow

1 Ib. Floral
Glass

Samples and Prices

from

Maritime Provinces, Que-
bec, Manitoba, Saskatche-
wan and Alberta, W. H.
Dunn, 396 8t. Paul Street,
Montreal; Toronto, Lind
Brokerage Co., 47 Welling-
ton St. Bast; Ottawa, E. M.
Lerner & Sons, 11 York
Street; British OColumbia
and Yukon, Kirkland &
Rose, 312 Water BStreet,
Vancouver.

Scotland

THE MARKET

Value of Promises is fluctuating—but the value of perform-
ances is pretty well fixed.

We do not sell
electrie coffee mills
and meat choppers
on the strength of
what we are going
to do, but on what
we have domne.

Let us talk agen-
¢y to you. There is
a market in your
city for a high
grade Electric, such
as we produce. Why
not arrange te se-
cure this business.
It would mean a
nice revenue for
you at the expendi-
ture of only part of
your time.

We alse manufac-
ture hand mills, and
electric meat chop-

Coles"Manufacturing Co., 1616 Nerth 23rd St.. Phila., Pa.
AGENTS: Chase & Sanborn, lonlru‘l 3 The Codville

Co., Winnipeg; Todhunter, My
ames Turner & Co., Hamilto!
1%:1 & Co., Vancouver, B.C.;
Co., Calgary, Alta.

Co., Toronte;
Ountario; Kelly,
T. Mewburne &

London, Ontario

No
Disappoint-

ments

The

housewife is

never

with h?:pﬂhng

inted
when Forest Cﬂy

Baking Powder 1is
used and the Dealer

is never di

pointed

with his For-
est City i
Powder is

as the standard of
purity and has been
the standard for over
25 years. Sales are

sure

and profits

good.

Gorman, Eckert & Co.; Ltd.

Western Selling Agents:
Mason & Hickey, Winnipeg
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L. &. B Banner Brand Jams and Jelhes
Most Delicious of All

In the question of quality and true fruit flavor of Jams
and Jellies, L. & B. Banner Brand is on the top every
time: The deliciousness will please your customers.

Packed in 2, 5 and 7 Ib. gold lacquered pails
and 30 Ib. wooden pails.

LINDNER & BENNER e Ames 5. G REPRESENTATIVES :

0.y Toronto
370 DUFFERIN STREET TORONTO WESTERN AGENTS:

W. L. McKenzie & Co., G Broke
Phone Park 2985 Winnipeg, R::::n. CAl.l-ry'::.d"Ed;outro.n

.. 7 L I.C..GCOOQOO % v-.o...‘..‘ ' o®e® !
. ':’ m:i. *e' .‘0‘.‘:;‘..’!.‘. 2 ’5!;!."‘!0'".’. : o® .

NCE OR RETIRE?

there's no standing still in business

It’s lines like H. P. SAUCE that make for grogress.

Good Value, Good Profit and Good Advertising—some of you are doing
great things through H. P. Sauce. Now how about you?

.;..’;m . " X ;%'E .

oo
%

%
o

3

LASCELLES pE MERCADO & CO.

General Commission Merchants
KINGSTON, &g JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

The Scale That Catches
'Leaks

Many shipments come to the dealer with
a shortage of weight, especially the large
and bulky articles. What are you doing
to prevent this loss? With a

“Renfrew Scale”

you can weigh the goods and catch the
leaks while trucking them into place. A
labor-saver, strong and reliable.

RENFREW SCALE COMPANY Renfrew, Ontario -

13
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Manufacturers Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can net hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES. WESTERN PROVINCES—Ceontinued.

If wanting car
Corn, Peas or

Evaporated Apples
write us

W. H. MILLMAN & SONS

Wholesale Grocery Brokers
Toronto, Ont.

ORR & McLAIN

Importers, Buyers

ESCOTT & HARMER

WHOLESALE GROCERY BROKERS,
COMMISSION MERCHANTS
».l‘ WAREHOUSEMEM
181 Bannatyne Ave., - WINNIPEG

Branches:
Regina, Calgary, Edmonton

an
Manufacturers’ Agents
Domestic and Foreign Agencies Solicited
507 Confederation Life Building, Winnipes

H. P. PENNOCK & CO,,

LTD.
Wholoulo Grocery Brokers & Manufac-
turers’ Agents,

‘We solicit accounts of lugc and progres-
sive manufacturer’s wanting live represen-

Western Agents for .
WHITE SWAN SPICE & CEREALS LTD.

tatives.

Write

NORMAN D. McPHIE

Grocery Broker

HAMILTON, ONT.

For Bargains in Split Peas, Pearl
Barley, Canadian and imported
small White and Lima Beans of all
grades on the spot.

WESTERN DISTRIBUTORS LIMITED

Wlolcu: Commission Merchants, Cus-

and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your oppertunity.

Saskatoon - Western Canada

. JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-
mission Biokers
WINNIPEG, MAN.
Covering Manitoba, Saskatchewan and Alberta.

We can give s attention to a few more
first class lines, ‘:llc‘:zd Foreigh agencies

G.C. WARREN

Box 1038, lashn
IMPORTER, WHOLESALE
BROKER and MANUFACTURERS’
AGENT.

'Trade Established. IS Years
Domestic & Foreign Agencies Solicted

WATSON & TRUESDALE

Wholesale Commission Brekers and
Manufacturers’ Agents
WINNIPEG - MAN.
Domestic and Foreign Agencies
Solicited.

W.G.PATRICK & CO.
Limited.
Manufacturers’ Agents
and Importers
77 York St. - Toronto

Eastern M,nfacturm Limited
lu.‘i;loo- Cuhubowll.

Cover Northern Saskatchewan completely.
The jobbing trade in luhuon. Yorkton,

North Battleford and Prince Albert is vis-

ited daily. We want to nrm—c you in

this large and growing terri

H. G. SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

t
Canadian, British uuonln Agencies

merce.
230 Chambers of Oo- 0. Bex

W.G. A.LAMBE & CO.
TORONTO *

Established 1885
SUGARS

FRUITS .

CARDELL, NUTTING & FREE, Ltd.
Formerly

The Westers Brokerage & Wenufactarer’s Distribating Co.
Commission Brokers, Customs Brokers and

Manufacturers Agents. Shipments stored and
distributed. Bonded warehouse in connection.
Your business s

‘NMAVGWM Alta,

The J.J. TOMLINSON CO.
'WINNIPEG

Wholesale Grocery Brokers.
Office and Track Warehouse,
Alexander B

Correspondence selicited on domestic
and foreign lines.

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.
Wholesale Grocery Brokers. Fully
.uLni to act as agents for Brit-

American and Canadian grocery
lines. WRITE US.

HOLLOWAY, REID & CO.

Cor, Vermillion Ave. and Sth St.
EDMONTON « ALBERTA

Importers and Masufacturers’ Agents

We specialize in Biscuits and Candies
We are still open for a few good Agencies

FRANK H. WILEY
GROCERY BROKER
757.759 Heory Ave., WINNIPEG

CONVENIENT, MODERN,
WAREHOUSING

at Ottawa, meh at the door, connec-
tion with Fireproof. Excise
Bond Free. 'mo for low rates.

no-nno:t 'A.IIIOMG W..
46-8% Nicholas - =

WOOLLARD & STARRATT
Manufacturers’ ts, Wholesale
Brokers lmporters

Room 200, Bruner Block, First
West, CALGARY, ALBERTA.

Domestic and Foreign Agencies Solicited

RUTTAN & CHIPMAN
WHOLESALE GROCERY BROKERS

MANUFACTURERS' AGENTR
Fort Garry Court, Malo Street.

Winnipeg - Canadg

14
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Manufacturers’ Agents and Brokers’ Directory

Western Provinces—Continued.

SHIP YOUR CARS TO
SIMPSON PRODUCE CO ’
Winaives  WHOLESALE FERGUSON'’S SIDING
B Sl s et Cars continually loading for all cw- in the West and Northwest.
Open For One or Two Good Lines Our siding is on G.T.P. and o.xuﬁ uuwmuu with O.P.R. and Midland
Trackage, Warehouse, Splendid Storage Railway. ted earefully. .
FERGUSON anoc. Wanlnu.omon
BRITISH COLUMBIA. 23 Bannatyne An., WINNIPEG, Can.
- - WohthmvmmmM satisfactory service.
McLEOD & CLARKSON
Manufacturers’ - Agents and Wholesale
Commission Agents ’ NEWFOUNDLAND.
353-¢ Camble Bt., Vanceuver, B.C, C. E. DISHER & CO-
Can give strict attention to a few first-class WHOLESALE GROCERY BROKERS AND T. A MACNAB & CO. 0.
:  @rocery Agencles. Highest References. COMMISSION AGENTS o N’t?r"él"unm ADENTE D
CANNED AND DRIED FRUITS, and COMMISSION MERCHANTS
BEANS, SALMON i retie STl it T gt
O’Loane, Kiely & Co., Ltd. Vistorla VANCOUVER, B.C. Calgary | |eést Canadian and = foreign , references.
WHOLESALE GROCERY BROKERS Codes: A, B, C, 5th edition, ol private.
Lot
ST e AT The CAMPBELL BROKERAGE CO.
Head Office - -  Vancouver, B.C. Hanslacturers’ Adeats and Commissi
We have our own warehouse and trackage. Shipments
e stored aon:ddilhlbllsted. Can give special attention to
a few g agencies.
gﬂmﬁoﬁrcmgm 857 Beatty Street . Vancouver B. C, The
WELL KNOWN OLD COUNTRY
BOOT POLISHES  HEALTH SALINE QUEBEC.
FLY-CATCHERS, ETC.
Apply EDWARD KIDD & CO. L. EMILE GABOURY Condensed Ad.
1090 Hamilton St., VANCOUVER, B.C. St et alold - Oaanistnaiu
Merchant.
235 St. Johm St. QUEBEC, CAN. page
Correspondence solicited with brokers or
Have You Had | | s iy W
ences. will interest you
Your Sample? When writing advertisers, kindly
: ; mention having seen the ad. in this
There is a package of that paper.
highly popular ‘

WHITE DOVE
COCOANUT

The failure to stock some standard commodity may be the
means of a merchant losing trade.

Mathieu’s Nervine Powders

‘ are recognized everywhere as a speci-
MATHIEV'® fie remedy in all cases of headaches,
NERYINE POWDERS and they can be recommended by
For Headache and Neuraigla every merchant with perfeet safety
e Eande it st sy S | as an effective remedy. Don’t lose

'3,.:. - trade by allowing your supply to run
you -—g

short.

If you don’t know them, try
Mathieu's Nervine Powders yourself
at our expense as per coupon attached.
For all forms of eolds Mathieu’s Syrup of Tar and Cod Liver Oil is

Awaiting your enquiry.
Free for the asking.

We want all to know that we recognized as a safe and effective cure.
s ‘the e, vety s " i Please send regular box of Mathieu's Ner
wiighs The ] vine Powedrs to the following address: —
B e, J.L.MATHIEUCO. | Sem ... S
Proprietors With (Name of firm) ...........cc0 + conne
W wn R A e ST R S R R
5 E(.)N'rll)tgAL ey Sherbrooke, P.Q. l c::;e IR R e PraY i ks .
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Book your order now for
new pack at 2jc. per dozen below Canners' opening

prices.

J’ A i Goods™
BRAND

THE SIGN OF PURITY

BALFOUR, SMYE & CO.,

'Phone Numbers—462 Long Distance.

1007, delivery guaranteed.

Free to Buyers: 3505, 3506, 3597
748 Shipping Office.

HAMILTON

3508 ‘Order 'Phones.

Wholesale and
Manufacturing Grocers

NO HOLE PUNCHING

or any extra trouble whatsoever, in putting the bags
in the MeGREGOR PATENT BAG HOLDER. The
bags are simply laid in the top with the various sizes
all available for quick service. Prompt service im-
proves the trade.

0. P, McGREGOR
Patentee and Manufacturer
411 Spadina Ave., Toronto

Selling Agents for Canada:
KILGOUR BROS.
21-3Wellington St. W.,.Toronto

TEA LEAD

(Best Incorrodible)
Buy “ PRIDE OF THE ISLAND” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: ““Laminated,’”” London. LIMEHOUSE

A.B.C. Codes used 4th & 5th Editions LONDON,E,, Eng.

HUGH LAMBE & CO. T%Om
$T. JOHN,

Canadian Agents: J. HUNTER . N.B.
CECIL T. GORDON,

MONTREAL

For

“Green Mountains” “Delawares”
or other varieties of

POTATOES

FOR SEED OR TABLE USE
Bags or bulk in cars : Write or Wire

CLEMENTS COMPANY, Limited

ST. JOHN - N. B.

D. & J. McCALLUM

PERFECTION
SCOTCH

Every dealer knows that these two words represent the
finest grade Scotch Whisky made. They represent good
round profits and perfect satisfaction to the consumer.
McCallum’s ‘‘ Perfection Scotch” wins friends everywhere.

Wm. E. Mcintyre, Limited

General Agent St. John, N.B.

23 Water Street,

Rake in the Dollars

the original,
and most ef-
fective hand
cleaner on
the market,

SNAP

is antiseptic

and positive-

ly will not in-
jure the most sensitive skin. Snap
will remove any dirt, grime,
grease, etc., and leaves the skin
smooth and soft. Stock well and
sell Snap.

Snap Company

Limited
Montreal, - -

Sell your customers

Quebec
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Granulated
THE CANADIAN

STANDARD
99:%% to 100% pure Cane Sugar OF QUALITY

STOVE POLISH

The best stove polish you can buy or sell is the old reliable

James Dome Black Lead

The most satisfactory and economical Polish on the market to-day

Sells well Pays a Good Profit

W. G. A. LAMBE & CO., Canadian Agents

Have No Hesitation l ‘

in recommending to your best customer SMITH
‘Bluenose’ Butter

AND
It always opens up in excellent shape, and
ilt.s quality and h‘:or -rou_mrhbly’ fine. PROCTOR
aste ‘ Bluenose' ! Then you'll
feel more enthumy'w"i.c. about recom- SOLE PACKERS

mending it. Hlliflx, - N.S.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

| Sanitary Sectional Jar Cases

CREATE a demand for profitable bulk goods. You know just
as well as we do that your customers are anxious to buy olives,
pickles, brine and vinegar goods of all kinds; fish, etc., in bulk
because it's cheaper. Here's a case that solves your problem of
displaying these goods attractively, effectively and sanitary. This
case will sell goods for you because it is doing it for others.

Capacity of Jars, 2 Gallons Each
Catalog of complete line free.
Write at once for our attractive proposition to “live wires” to

represent us in Canadian territory. Many of our representatives
clear over $3,000.00 a year.

Koren Manufacturing Company

~ | 5402-4 Windsor Ave., N. E. CLEVELAND, OHIO

17
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“Japan Teas

We are now taking IMPOR'T ORDERS for new season’s,but se-

cure a few lines of last season’s on the spot while they are available.

FURUYA & NISHIMURA

MONTREAL NEW YORK

CHICAGO

THE WILLIS DISPLAY STAND

will double your sales on green
vegetables and double yeur pro-
fits on those sales.

Each tray revolves individually.
The wire mesh in the shelves in-
sures perfect ventilation and pre-
vents decaying. The mist ma-
chine throws a fine spray which
keeps the vegetables fresh and
clean, giving them an inviting
appearance.

Write to-day for complete de-
scription.

Let us show you how this stand
is working for hundreds of
dealers.

WILLIS MFG. CO.
GALESBURG, ILL.
Wholesalers or Jobbers: write

Flysac Flycatcher

More profit—more sales than with
any other.

70 Cents per Box of 60 Pleces
$12,76 per 1000 Pieces

Hermetically sealed. No leakage.
Covered evenly with gum.

HODGSON SUMNER CO.
LINITED

MONTREAL

Agents for Quebec, Ontario, New
Brunswick, Nova Scotia and Prince

for agency proposition. Edward Island.

PURE, PLAIN, SPARKLING

GELATINE
Yy Ty S Y
G oy KR0S Reaps Band

LTt *
CHARLES 5. BRGE ©0. 590 fase Avec debiewe, Y.

The Advertising of

KNOX GELATINE

:Ppuu regularly in the leading women’s ma, nes. It is the kind of advertising that makes gor&!’exhun ry to taste the dell-

ous dishes that can be made with KNOX G TINE, and that means it sends sales to you.

easy to sell because of our advertising, but, ence you get your customers buying it, they will keep on
quality and big money’s worth, » i ayieg % o

A pac of KNOX GELATINE makes two full quarts of delicious, wholesome jelly. Customers who buy KNOX SPARKLING
(&) 1 No. 1 will also huy ENOX ACIDULATED GELATINE No. 3 if you tell them about the extra envelope of lemon flavor
in each package, which sa them the expense and bother of squeesing lemons.

Because you make a good profit.out of the retail price of 15 cents.
s “Make KNOX your Gelatine leader.”

CHARLES B. KNOX COMPANY, Johnstown, N. Y.
Branch Factory—MONTREAL, CANADA

- —

G TINE is not only
on account of its




Stop hindering
ur customers

m payin
their 115!g

Yes, this means you |—if you
are a merchant handling
your credit business by the
old monthly statement
method.

If you send out your statements and
bills once a month you are actually
keeping your customers from paying
their bills for one whole month. Many
of these people would pay their bills oftener if they _
had the chance. Many of these bills would not be-
come bad accounts if the customers knew that they
were running up a bill bigger than they could afford
to pay.
Stop this clumsy, profit-losing, out of-date method. Install a
Barr Register System at once that will not only prevent all this,

but that will be the greatest influence for quick collections you
ever had in your business.

One merchant states he reduced his outstanding accounts from $3,000
to $500. Would you like to do the same? Give us a chance to show
you. That is all we ask.

Then, too, the Barr will do away with the old, burdensome, and out-of-date
method of keeping books by tie day-book, fedger, journal system. With
the Barr System, all your bookkeeping is done at one writing. Here, again,
is a profit-maker for your business.

Now, you don’t have to take our word for this. All we ask is a chance to prove it. Just give us
this chance. Surely if there is any possibility of our reducing your outstanding accounts
one-half or two thirds—if there is any ibility of our saving you an immense amount of
time and money on your bookkeping—if there is any chance of our getting rid of your bad
accounts and making your collections better and simpler than ever before—surely i

all thig is so (and there are 16 things that the Barr does immediately to improve your
business) it is only justice to yourself to know about it.

So use the coupon, and use it NOW. You'll forget it if you don’t.
Take out your pencil, mark the coupon, tear it out, and mail it
NOW.

Barr Registers, Limited

TRENTON, ONT.
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CUBES

are a blessir.g to every
grocer in Canada

When your customers come

at you about the high cost of

living and complain about
butter, eggs, flour and meat

going up all the time, just ask
them—**‘Why don’t you use OXO

CUBES? They are still 10¢ and 25¢ a tin, and i D E L I : V E R

they will help you save money on almost every

meal you prepare.”” Then tell the customer N
how to use OXO CUBES to add flavor and | A D O Z E
nourishment to Soups, Sauces, Gravies, Stews,
Hash, Meat Pies, Croquettes, Sandwiches, and . . .

to make HOT OXO. Tell them how conveni- When dealing with standard Lincs

ent and handy OXO CUBES are—always the :{ali‘;szf:nzgya?ﬂiln Og&’gzﬁﬁ’ aadlétzzlg
same in size, strength and quality. You’ll P

soon build up a big and pro- instead of one.

¥ fitable trade on these won- E.D.S. Brand Jams, Jellies, Marmalades,

derful food inventions. Catsups, Pork and Beans, Etc.

Put in a stock of family S i
sizes, also, containing 50 and the standard of purity in Fruit

100 cubes. Send us a list of 20 or products, find a regular place on
30 of your customers to whom you would like the grocery order of every family
us to send a special sample packet and we will who has once tried them, and it

mail direct by return. costs no more to deliver a dozen at

ti th . Get i this
Handsome Signs, Show Cards and anlm:mk eaI;t(()):lg et o: b :I:iﬁm PR

Window Bills sent Free on request rapidly.

- o E.D.S. goods are extensively adver-
Cornellle DaVld & CO. tised, and are everywhere recog-
TORONTO MONTREAL WINNIPEG nized as the leaders for purity.
ST. JOHN, N.B. Made only by

E. D. SMITH

o WINONA, ONTARIO
AGENTS:—NEWTON A. HILL,
Toronto; W. H. DUNN, Montreal;
MASON & HICKEY, Winnipeg;
R. B. COLWELL, Halifax, N.S;

CUBESH B
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¢ ’
It’s

New Business That Counts

Don’t travel in a rut. Get after new tea busi-

ness. Regain the trade the peddler has taken.
It can be done, and “SALADA" is the oniy
tea to do it with. Every year—for twenty-one
years — increase has topped increase in
“SALADA’ Sales. New Customers have been
added to the old. Their confidence and satis-
faction have been obtained and retained. A
reputation for reliability has been established.
A trade worth while has been built up.

AND WE'RE STILL AFTER NEW BUSINESS.

“SALADA”

LONDON, ENG. BUFFALO NEW YORK
41 Eastcheap 11 Terrace 198 W. Broadway 32 Yonge St.

TORONTO MONTREAL

BOSTON CHICAGO DETROIT

St. Paul St. 34-35 S. Market St. 361 N. River St. Shelby Block

Branches also in Pittsburg and Philadelphia.

PURNELL’S

SAUCES

Will Sharpen
Any Appetite

That delightful piquan-
¢y which adds zest to
. the meat course of any
dinner is obtained by
using Purnell’s Sauces . JF g
and Relishes. g

They have a world-
wide reputation for pur-
ity and fine quality, be-
ing known to the best
trade for over a century
and a half.

Stock Purnell's Wor-
cestershire, B.V., Devon-
shire, Harvey Indlan
Grill, Essence of Ancho-
vies, Farisian Essence,
browning for gravies
and finest Coffee Es-
sence.

They will please and

Your customers will
come again,

Purnell & Panter, Limited

Malt Vinegar, Sauce & Pickle Makers
Bristol, England

STUART’S HIGH CLASS
MARMALADES

Stuart’s Pure Grape Fruit Marmalade, a new
specialty which is selling rapidly.

Stuart’s Pure Orange Marmalade, a product of
exceptionally good flavor. The result of the appli-
cation of scientific principles in the process of
manufacture,

Both lines yield excellent profits.

Stuart Limited
SARNIA, Ont,.

GILMOUR?’S

ANTISEPTIC
HAND CLEANER

Price is Right

10c. 10c.

b § 4 gou secure a umgle you can easily judge our claim
—that GILMOUR’'S has now assumed the lead in every
respect, even if the price is lower.

Specially prepared so that ro injury can be done to the
hands.

BExcellent for cleaning bath tubs, pots, pans, etc.
AGENTS CORRESPOND,

GILMOUR SOAP COMPANY
MONTREAL
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One Quality |
Always, and
That the Best

diment, to be good must
be the Right Brand and
properly prepared. Infer-
ior quality materials are
never used in the pre-
paration of

COLMAN’OSR MUSTARD

=™, " KEEN’S MUSTARD
MusTarD |\ s i

st They are always uniform in quality
REsLEzan and flavor and of superior strength.
The trade demands the best; these

brands supply it.

Magor, Son & Co.

Agents for the Dominion of Canada
403 St. Paul St., MONTREAL

Toronto Office, 30 Church St.

Every live grocer is mow selling Syrup. Byrup is seasonable
and a good seller. Of all brands on sale there is ONE that
makes for satisfaction and profit to dealer all the time.

“CROWN BRAND” CORN SYRUP

For table and cooking purposes, made from the finest select-
ed corn. A suggestion to your customers for a trial tin
will make steady business. For sale by all jobbers.

=== Tre (ANADA STARCH (O ==

LIMITED

= MANUFACTURERS OF THE ]
=== [ DWARDSBURGBRANDS

Works. Cardinal & Brantford. Ont




“Every Grocer is Expected to Do His Duty”

So Reads the Slogam on the O. B. @. A. Convention Oard Sent Out by the Sec-

retary—Large

Number Expected to Attend—Some of the Questions Already

in for the Question Box—More About the Railway Certificates,

President D. W. Clark and Secretary
W. C. Miller, of the Ontario Retail
Grocers’ Association, with the aid of
their committee, are gradually working
to a conclusion the programme for the
convention to be held in the King Ed-
ward Hotel, Toronto, April 16 and 17.
The entertainment of the visitors, as re-
ported in la ' week’s Groeer, looks as if
there was going to be a mighty good
time, apart from the practical side of
the convention.

Questions are coming along freely for
the ‘‘Question Box.’’ Secretary Miller
reports a goodly number already in, and
there is sure to be much good arise from

this feature. Among the questions now |

on file are the following:—

‘“Is it wise to contract for eggs
in the fall?’’

‘‘Does the association intend to
take - action in regard to the
Weights and Measures Act?’’

““Is it advisable for the mer-
chants of their town to speak to
the members of their constituency
with regard to the two petitions
now being signed?’’

‘‘Should retailers patronize firms
that cure meats, put up pork and
beans and sueh, and who have
branch stores ecutting in and en-
eroaching on retail grocers?”

‘‘Slow shipping of railroads and
careless handling of freight, broken
packages, ete.; goods shipped from
Windsor, February 27, have not

cussion.

arrived in Kingston, March 17.
What’s the remedy?’’

‘‘Retail grocers every fall are
requested to buy eanned goods in
large lots, and every hole and cor-
ner is fllled up, and practically
their stores are storehouses for the
jobber and manufacturer. Would
it be wiser and save a lot of financ-
ing to reverse the order of things
and buy as you require?’’

‘“Should retail grocers patronize
firms who ecater to 5¢ and 10¢
stores who sell such as 6 bars of
laundry soap for 25¢1’’

‘‘Grocers in Hamilton are being
charged freight for goods manu-
factured in their own town. Why
is this the case?’’

‘“Why are wholesale grocers not
satisfied with retail grocers’ trede
without going after hotels and
other institutions? Why not put
them in the limelight, avoid them
and patronize wholesalers who do
not sell to such?’’

Questions From Olerks.

The retail elerks have also the oppor-
tunity of sending in questions for dis-
Secretary Miller has already
received the following three:—

‘‘Should my employer inform me
as to the cost of his goods?’’

‘“Should my employer inform me
of any goods he desires me to
push?”

“Is the 0. R. G. A. Convention
open to retail groeery clerks?’’

With regard to the latter, the secre-
tary announces that the meetings will
be open for the eclerks as well as pro-
prietors. The more who come the better.

How to Obtain Oertificates.

The secretary desires that the method
of obtaining railway certificates be
again made clear. All that is necessary
is to make application at the loeal office
or station of any of the railways and
ask for a ‘‘Standard Convention Certi-
ficate’’ and a single fare ticket to To-
ronto. These certificates are carried by
all ticket agents, and ean be had for
the asking,

On arrival at the convention they are
handed over to'the secretary and pro-
perly filled out, so that holders will be
entitled to the reduced return rates. If
there are more than 50 and less than
300 present from outside points the re-
turn fare will only be a third, plus 25e
extra, the viser’s fee. If more than
300 come, the holder will be entitled to
return fare for the 25¢ only.

The Secretary’s Invitation.

Herewith is reprinted an invitation
being sent out by the secretary in post-
card form. It speaks for itself. The
opposite side eontains, in addition to
{he address, the slogan: ‘‘Ontario Asso-
ciation expects every grocer to do his
duty’’—the duty, of ecourse, referring
to his attendance at the eonvention.

Dear Sir:—

ONTARIO RETAIL GROCERS’ ASSOCIATION

(Incorporated.)

Secretary’s Office
%2 Yonge St., Toronto

You are cordially invited to attend the First Annual Convention of the above Association, to be

held in the King Edward Hotel, Toronto, on Wednesday and Thursday, April 16th and 17th, nezt.

. A full discussion on trade matters and legislation together with a splendid programme of enter-
tainment, will, we feel sure make your visit pleasant and profitable. Ask your station agent for a Stand-
ard Convention Certificate, purchasing a one way ticket and you will receive at Toronto your credentials
to return at the reduced Convention rates. A l};rge representation from outside points are expected and
we trust you will avail yourself of the opportunity to {:e present.

The “King Edward Hotel” will be the headqu representation from outside points is expected and
receive reduced hotel rates. “The Question Box” will Ee an interesting feature of the Convention and
the Association invites queries relative to the trade, the same to be sent to the Secretary at as early a date
as possible. The delegates will also be the guests of several of the leading firms during their visit. Trust-
ing you will make a special effort to be present and endeavour to bring with you as many of your fellow
grocers as you can, and assuring you of a warm welcome.

Sincerely Yours,

W. C. MILLER,
Secretary.

Reproduction of Invitation Card which W. C. Miller, secretaty O.R.G.A., is sending out. All are invited to the convention, whether a
card reaches you or not, ’
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Section of the interior of
the store of Feter Connal,
Peterboro, Ont., of the old-
est active dealers in the
Dominion. Mr, Connal 1is
standing in the centre of
the floor in this illustration.

No. 3

Veterans in the Grocery Trade reer conna

Peter Connal is a Peterborough, Ont., Grocer, Who Has Been Connected With
the Grocery Trade for Nearly Hal! a Century—One of the Oldest Grocers
in Canada—An Octogenarian Who is St:ll Actively Engaged in His Lifo 8 Work
—Some of His Methods for Building up Business.

Arriving in Peterborough, Ont., during
the year 1862, from Glasgow, Scotland,
Peter Connal took a position.there as
arocery clerk with Nicholls & Hall, and
after serving in that capacity for a short
time, he went into business for himself
in the store that he has occupied for
nearly half a century. He can well be
termed the veteran merchant of the
above city, and is doubtless one of the
oldest men in the grocery business in
Canada to-day. He has seen his trade
grow large from a small beginning.

A Busy Octogenarian.

In spite of his four score years, Mr.
Connal never misses a day at the store,
and during his long business career he
has never been incapacitated from work
through illness for one whole week. His
has been a well-ordered life, and the
same systematic order of things has
been applied to affairs of trade with
gratifying results. He finds an able as-
sistant in his son, James Connal. Situat-
ed on George street, the main thorough-
fare of Peterborough, in the ecentre of
the busiest section, this place of business
has a distinet advantage and at once
commands the attention of almost every
eitizen.

Mr. Connal learned the rudiments of
the grocery trade at the early age of
fifteen in a store in Glasgow. He also
served some time in a wholesale tea
house in the Old Country, and the ex-
perience there gained has been of last-
ing benefit to him in his business. For,
if one were to ask the average citizen in
Peterborugh what was particularly out-
standing about this store, he would re-
ply, ‘“their teas and coffees.’”’ This has
been made a special feature, and people
who buy in other stores for other lines,

would go nowhere else for their tea and
coffee. He grinds and roasts all coffee
he sells. He also has a fruit-cleaning
machine and no currants and raisins
leave his store without first having been
thoroughly cleaned. This firm also
makes a speecialty of its flower and gard-
en department. Almost every plant is
found for sale here and a big trade is
drawn by the handling of a wide variety
of seeds and garden products.

Watches For New Lines.

Mr. Connal informed the writer that
strict attention is always paid to the
stocking of the store, no old stock be-
ing allowed to accumulate. He keeps
in close toueh with all the newest lines
in the trade and is often the means of
introducing them to Peterborough. Get-
ting the article when it is first put on
the market, his customers have it at onece,
and if it is good the news soon spreads.
Persons in outlying distriets wanting
some new line in a hurry run - to the
corner grocer-in their distriet and if un-
able to get it, they tell the dealer there
where they secured it down town. The
thing in question is at once usually
stocked and in this way new lines become
cireulated throughout the eity. Thus
Mr. Connal has many times been the
means of establishing the very latest in
household wants in many Peterborough
homes. Careful account is kept of all
things purchased, and replenishing of
stock is done consistently, so that eus-
tomers can always be supplied. Patrons
are given the very best service and
prompt delivery is a popular tribute to
the firm.

System of Handling Cash.

A cash-carrier system is in vogue. The

duplicate check book is used by the

clerks, and the cash is all handled by the
cashier in the office. Mr. Connal be-
lieves in centralizing the cash for the
reason that when everyone in the store
is handling it, the memory is too much
trusted, and mistakes are frequent.

A strong point in the sucecess of this
firm is the close attention that is paid
to telephone ecalls, and in this regard a
big business is done. This veteran
merchant follows out the policy of not
giving too much credit, and in cases
where it is extended, thirty days is al-
lowed.

Keeping apart from the munieipal or
publie life of the community, Mr. Con-
nal has devoted all his time to his busi-
ness. He prefers the publicity that
comes through the medium of satisfied
customers, rather than that which a
governmental relation to the people
would bring. He caters to the better
class of trade, believing the highest
grade of goods secures the most desirable
people.

That he has been successful cannot
be disputed, and his example is one that
can be wisely followed by the rising
young grocery clerk who hopes to have
a store of his own some day. Close at-
tention to business, a good loeation, en-
deavoring to please his patrons in the
highest possible degree, employing pro-
gressive methods in store management,
have all eontributed to Mr. Connal’s sue-
cess and are worthy of notice by the

trade.
+

When you agree to order something
special for a eustomer the advantage all
lies in ordering it right away. The wait-
ing customer soon becomes the dis-
gruntled customer,




Window display suggestive of the Spring idea.

Seasonable goods among seasonable decorations attractively shown.

Working the Spring Idea into the Display

Tle Present a Splendid Time to Make Plans for a Good Spring Window—Sug-
gestions From Display Shown Year Ago By an Ingersoll Store—Spring Goods
Arranged Among Seasonable Decor ations.

The arrival of spring suggests to the
retailer a window display of seasonable
spring lines. Hitherto the spring open-
ings have been monopolized by the dry
goods men. Why eannot every groecr
have one as well?

A year ago this idea was worked out
splendidly by a voung Ingersoll, Ont.,
clerk, Bruce MceDoungall. He dressed a
spring window which attracted a great
deal of attention and gained good pub-
licity for the store. The above illustra-
tion is a reproduction of it. This was
shown in The Grocer some time after it
was dressed last year but it will bear re-
production on aceount of its seasonable-
ness just at the present time.

How Display Was Arranged.

In the background may be seen ever-
green shrubs and the spring idea is car-
ried out by using grass on the floor and
the addition of birds, ineluding a erane,
hawk and owl. In the centre is a small
pond of water with ducks swimming
about.

On the table are the seasonable goods
heralded in by the coming of spring.
Butter is piled in zig-zag style on either
side. In the centre is a wire basket of
eggs, flanked by bacon, ham and pine-
apples, while dressed chickens and smok-
ed meats hang in the background from
the window top. On the right and left

are canned meats and in the front centre
piekles and lard.

Tulips were used as part of the devor.
ations, these being strewn throughout the
On the ledge outside the window
were placed geraniums and garden vege-
table plants.

arass,

WINDOW PHOTOGRAPHS
WANTED.

The above display represents
what can be accomplished at
every season of the year by the
dealer or clerk with original in-
clinations. Now that the spring
seagon 18 here, the present is a
good time to begin. The man
who dresses one or two good
windows—windows that sell or
are talked about—becomes en-
thusiastic over window dressing
and soon ideas come to him
without difficulty.

The Grocer wants to get as
many good photos of displays
as possible. iet every dea’ﬂr or
clerk who dresses a good win-
dow send us a ()hotograph for
reproduction. Make this de-

partment a valuable one.
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Secured Much Publicity.

In the MeDougall store, display eards
are used freely for both window-and in-
terior displays. A eouple will be seen
in the illustration. Good results - are
bound to follow from sueh displays. Dur-
ine the time the spring window was in,
a committee of prominent Ingersoll men
called to congratulate Mr. MeDougall on
the originality of the display. This, of
course, means that the window is re-
ferred to in: the local newspaper, and
thus the store gets some good publicity.

This display presents a bright oppor-
tunity for the original inelined to ar-
range something good within the next

few weeks.

Iwan Burger, formerly a member of
the Tokstad-Burger Co., of New York
city, has established a commission busi-
ness at 105 Hudson St., under style of
Burger & Co. He recently returned
from a trip to Europe where he was
studying grocery conditions.

—

EVERYTHING IS READ.

Canadian Grocer,—Through the rush of busi.
ness I neglected to send cheque for renewal
of subscription of Canadian Grocer. I appre-
clate the paper very much, and read throu
all its valuable information each week, Kin
find cheque enclosed.

A. V. BROWNE,
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WHY SPICE MARKET ADVANCES.

During the past two months spices have been ad-
vancing steadily in price. This has been due chiefly
to the Dominion Government taking steps not only to
enforce the standard which they have set in the past,
but also to raise that standard. At the present time no
definite conclusion has been reached as to what the final
standards shall be on all spices, but for one thing in-
spection has already been made more thorough and man-
ufacturers have been caused to follow out the law more
closely than in the past.

Starting in on some extracts the Government raised
the standard of purity and are now fairly well settled
upon that topie. On spices they are still working away,
and have already prohibited all spice dust from being
marketed along with the spices, and have greatly reduced
the percentage of shells permissible on sueh spices as
peppers. Baking powder is still unsettled, but on it,
too, the standard is to be raised.

With all this change, and with more thorough in-
spection on the part of the Government, spice manufae-
turers have been steadily advancing their prices, and
it is reported that the top has not yet been reached.
The public are beginning to demand pure foods; the
Government is insisting upon it, and the only natural
result is that prices will have to cover extra cost of
production.

Cardamon and celery seed have been advancing rap-
idly lately, but this is due to the poor ecrops in the
South, and to stoeks being in the hands of a few. Seed
erops are said to be in such bad shape that during the
next couple of months cardamon seed is expected to
reach the high price of $2 per 1b. and celery $1 per lb,,
or almost twice what it costs” at present.

+
THE BROOM AND BRUSH MARKET.

At the present time brooms are cheaper than they
bave been for a couple of years. With an abundance of
corn on the market, and resulting low prices, the smaller
manufacturers were able to quote prices equally as low

as the larger concerns, so that competition has been keener
and as a result a decline was made at the first of the
year. Poorer grade brooms are likely to continue firm at
present prices with the possibility of an advance, owing to
supplies of corn having now been pretty well bought up.
Best grade brooms are expected to advance about May 1.
First grade corn, none too plentiful at any part of the sea-
son, was all bought up early, so that now it is practically”
off the market. As a result, manufacturers are likely
to advance their prices shortly.

On rice root brushes there is liable to be another ad-
vance of at least 5 per cent. within a short time. White
fibre and tempico are also firm and show signs of an in-
crease. All these in the raw state are imported, chiefly
from Mexico. Advances are said to be due directly to
unsettled conditions in that country, effects of which are
being felt now more than ever.

Boss serubs continue steady at prices struck at the first
of the year. No further decline is expeeted, as this year’s
supply is now all bought up and eatalogue changes will
not be made till November or December.

Bristle brushes, which advanced 5 per cent. in most
lengths in January, are firm and steady. Brush factories
are al! busy and working to their utmost capacity.

Altogether there is little sign of lower prices in any
lines of either brooms or brushes.

+
DISHONEST ASSOCIATION MEMBERRS.

If association work is to count for anything, each
member who makes a pretension at all to belong to the
organization, must live up to the agreements decided
on at the various meetings. There is too much under-
hand work going on in which the men who advanece
the suggestions are held up to ridicule by the silent
members who agree at the time the questions are ad-
vanced, but who use unfair methods later for their
own personal gain.

For instance, when a 'price problem arises at an
association meeting, it is shown for how much the
article must be sold to give a fair msrgin The whole
meeting coneurs in the matter, and it is the general
1mpresswn that evervbody in future will maintain that
price as long as the cost remains as it is. Anything
lower would show insufficient profit and would mean
priece eutting.

But when the members get back to their stores there
are some who will take an unfair advantage over those
who broached the subject. They say for instance: ‘‘To-
baceo is still three plugs for a quarter here. Tom Jones,
Art Smith and a few others got their heads together
at the association meeting and decided to make it 10
cents straight, but you ean still get it here at the old
priee.”’

Such a story naturally creates a feeling among the
publiec that Jones, Smith, ete., are high priced men,
and it usually takes some time to convinee the people
that they are fair and honest.

Associations must continue to harbor sueh men.
The latter haven’t the backbone to get up in the meeting
and say they will not do so and so, but they are always
on the alert to make dishonest capital out of those who
do express their opinions. One man of this character ean
discount all the good that the association may do. Why
does he not make his position known so that his econ-
freres will know where they are at? He would then at
least be honest with himself and with his fellow members.
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MONEY STILL SOMEWHAT TIGHT.

During the past week declares The Financial Post,
there has been a marked change for the better in the tone
of the foreign money market. Bapkers in Canada now
are hopeful of a decided echange for the better in the
course of two or three weeks. The fact that they speak
of improvements within a definite period is an indication
of greater hopefulness.

Broadly speaking, however, there does not appear to
be any better warranty for optimism at the present mom-
ent than there was a week or two weeks ago. The situa-
tion in Germany is still eritical, the Balkan situation
shows no signs of change, nor has President Wilson in
the United States disclosed anything definite with regard
to his policy. These are the most serious factors to be
reckoned with by the money market.

In a few weeks, The Post adds, there will be an active
movement of wheat which will release some funds and hold
out Canadian balances abroad. There is, however, a very
heavy volume of imports coming into the country, ac-
cording to customs returns.

______.*,___.
TO CHECK FIRE LOSSES.

The business men of Toronto are organizing to check
fire losses and waste. This step is being taken as a direct
result of an address delivered by the secretary of the
American Association for the Prevention of Fire Losses
before a meeting of the Manufacturers’ Association at
Toronto. A report of this address has already appeared
in The Canadian Grocer so that it is not necessary to re-
capitulate any of the faects presented or the points made.
Suffice it to say that the address was in the nature of a
forcible indictment of the attitude that the public dis-
plays toward the question of fire prevention and partieu-
larly that of manufactures and merchants, who as
classes are careless and indifferent. The figures that were
given were startling but ineontrovertible and they left
an indelible impression on the minds of all who were
" present.

This is a problem which affects the retail merchant very
closely. Not only should better methods be evolved for
fire protection, but the whole question of fire prevention
should be gone into and the eareless practices now allowed
rigidly eliminated. Not until then will merchants he re-
lieved of the danger which eonstantly confronts them of
being wiped out by conflagrations.

The movement now under way should be given the
hearty support of the merchants.

e

GERMAN BUSINESS MEN COMING.

The visit of Court Councillor Horst Weber, of the
“‘Tllustrirte Zeitung’’ of Leipsie, Germany, to Canada last
year has been the forerunner of a trip which many Ger-
man business men will make to this country this year.
Upon his return to Germany in December, he reported
upon all that he had seen and experienced. The results
of this three months’ stay are, firstly, a special edition
of the ‘‘Illustrirte Zeitung’’ devoted to Canada, and see-
ondly, the arrangement of a Business Men’s Trip to Can-
ada of leading German personages of every fleld of
activity.

The Business Men’s Trip is a unique enterprise, for
it is the first time that such a party of representative
Germans will visit this country and be officially received
by the Governments of the provinces and municipal admin-
istrations. From the list of personages and associations

thst are giving their support to it, the affair will be of
great importance. These men will come via London and
Liverpool and are due to arrive in Quebec July 4.

The Grocer has their entire itinerary, and any infor-
mation re it will be gladly supplied to enquirers.

.__’__.
BUYING IN THE HOME TOWN.

An editorial appeared in a recent issue of a Suther-
land, Sask., paper, containing some good homely advice on
the question of the genmeral publie buymg at home and
cutting out the mail order house. It is worth reprodue-
tion here:—

‘“If everybody were lcyal to the home town there
would be no hard times. Let us look at the eirculation
of money. A storekeeper gets $15 for goods; he sends
$10 to the wholesale dealer to pay for the goods. He takes
the $6 and pays his meat bill, the butcher takes it and
pays his coal bill, the coal dealer pays it for board. The
keeper of the boarding house takes it and buys $2.50 of
meat and $2.50 of merchandise. This is giving a short
circulation of money. We might go on to figre it out
till most every dealer in town would have a portion of
this money, but the pomt is that Just as soon as one sends
a part of the money in ecirculation out of town then every
one suffers by that aetion, and he then wonders what
makes collections poor.’’

Retailers should all do their part to keep the money
at home by buying everything possible from their fellow
merchants. They can, too, enlist the services of the local
paper in showing the public by such an illustration as
appears above what they lose in dealing with out-of-town
stores. Usually when a person is made to see the injury
done the ecommunity by purchasing from mail order
houses, he is easily won over as a good booster for his home

town.
__...___

EDITORIAL NOTES.

The man who knows more than the boss gets boss; but
the man who only thinks he knows more than the boss
gets fired.

Alive the hog is quoted at around 10 cents in Mon-
treal and dressed at 15 cents. Surely it looks as if the
clothes made the hog.

Now just as our appetites were being sharpened up to
again enjoy the flavor of the boiled ham, ete., the old
‘“hawg’’ begins to move beyond our reach.

“‘The Ontario Association expects every grocer to do
his duty,’’ is the slogan on a card being sent out by the
secretary in conneetion with the first annual convention.

When the grocer sees his wife getting her new spring
bonnet he can take it for granted that the time has eome
when he should give his attention to the sale of spring

time lines.
L ] L J *

The retailer who thinks it unnecessary to charge up a
salary for himself, and who is only netting $1,000 a year
out of his business, is really—if his services are worth
more than $20.00 a week—working for himself for less
than others would pay him and making no profit on his
investment at all.




Winnipeg Grocers’ Banquet to Travellers

Latter Were Victorious in the Annual Curling Contest—Wholesalers Present
and Give Addresses—One Suggests That Business Be Done on Oash Basis—
Lawn Bowling Match Suggested.

Winnipeg, Mar. 25— (special)—While
the western travellers are priding them-
selves-upon their defeat of the Winni-
peg grocers in the famous -curling
tournament held during the winter, they
have had to admit that the grocers are
unbeatable * as hosts. The banquet
which the grocers tendered their sue-
cessful rivals left room for no other
conclusion. This feast of the grocers
and travellers has come to be an annual
affair.  Speeches made at <this last
gathering show that other events are
remembered, but the banquet of 1913
will go down on history as the best ever
—unless the losers in the 1914 Blue
Ribbon Curling event achieve the seem-
ingly impossible and set a new standard.

More Than 300 Present.

Over three hundred grocers and tra-
vellers sat down to the many tables
which had been arranged in Manitoba

J. R. GOWLER,
One of the speakers at the banquet.

Hall. Geo. D. Sinclair and the mem-
bers of his committee had arranged
things so well that there was no delay,
and for upwards of an hour all were
exceedingly busy and exceedingly happy
The orchestra played as the various
ccurses disappeared, and from time to
time, the host and guests broke into
song assuring one another that they
were desirous of securing a Girl Just
Like the One that Married Dear Old
Dad.

But there is a limit to human en-
durance, and even a good dinner has to

have an end.
MeKerchar, chairman of the evening,
started the second and perhaps an even
more enjoyable part of the programme.
Grocers, wholesale, and retail were called
upon by Mr MeKerchar. - Travellers
too had to arise and explain how ‘‘un-
accustomed to public speaking.’”” There
were many good stories told and many
serious points brought out in the vari-
ous remarks. Mr. McKerchar felt
that there was only one fault with the
guthering that it did not come more
often. He felt that the wholesalers
and retailers getting together in this
way, to meet with the travellers, result-
ed in better understanding, that could
only make ifor better business con-
ditions.

The Wholesaler’s Profits.

After a toast to the King had been
drunk and after Alderman Dr. Munroe
had proposed the City of Winnipeg, T.
Jobin was ecalled upon to speak for the
wholesale trade. Mr. Jobin as all
kuow, is a big man with a big voice and
a big fund of stories. @~ When he is
making a speech at a banquet those pre-
sent commence to laugh before he starts
and they have no cause to discontinue
throughout the remarks. Mr. Jobin
regretted that he had been unable to be
present last year. ‘‘I had to go to see
a man who was not likely to ecome
across,”’ he said. Then he told a num-
ber of inimitable stories, eoncluding
with that one thought about the whole-
salers which the retailers all seemed to
appreciate. ‘‘There is one thing about
the wholesale trade,’’ said Mr. Jobin,
‘“the profits are too small.”’

W. P. Reilly, who has recently taken
over the management of the A.
MacDonald Co., speaking to the toast
‘“The Wholesale Trade,”’ made a strong
plea for a better understanding between
this section and the retailers. ‘‘We may
make mistakes,’’ said Mr Reilly, ‘‘but
we are studying the conditions of the
retailer perhaps more closely than the
retailer himself. Our success depends
upon the success of the retailer.”” Mr.
Reilly then spoke of the false impres-
sions which retailers occasionally have.
“*The wholesaler,’’ he said, ‘‘is the buf-
fer between two great factions. We
aim to take things from the manufact-
urer and put them before the consu-
mer at the lowest possible price. The
wholesaler like the retailer, must give
his eustomer one hundred cents on the
dollar, and when possible one hundred
and five cents. Another point Mr.

This, being so, J. A.

}

Reilly brought out, was that of doing
business on a cash basis. = Whenever
possible, he, said, the wholesaler buys
for eash. Too many retailers, he added
lese sight of the faet that money does
talk. If the retailers ran their busi-
ness on a eash basis; if they remembered
that it costs money to keep books and to
mail aceounts, it would do much to re-
duce the high cost of living. Con-
tinuing, Mr. Reilly spoke of some re-
tailers who regarded their wholesaler
as almost a banker. They should not do
this, he said, but when they do they
should give to the wholesaler the
confidence that they would to their
banker. They should be willing to
make ithair affairs known, so that the
wholesaler would know whether or not
he was justified in advaneing them

credit. :
R. R. Wilson spoke briefly, referring
to many fine gatherings of the grocery

R. L, WAUGH,
Winnipeg grocer who was on the banquet
committee.

trade which he had attended and ex-
pressing a belief that such events should
be held regularly, as they did much to
bring men together so that they could
more readily over-come any little diffi-
culties which might arise from time to
time.

Lawn Bowling Suggested,

S. M. Secreaton and C. Gibson, were
called upon to speak for the victors.
Mr, Screaton made a suggestion which
met with general favor. He proposed
that bowling should be added to the
sports in which groeers and travellers




competed. He did not think it would be
necessary to hold more than one banquet
during the year, but if the good times
that had been had at the rinks could
be had on the bowling green, he believed
it would be a splendid idea. “‘The
grocers,”’ said Chas. Gibson, ‘‘always
accuse the travellers of trimming them
on the ice or in the store. If we want
to keep our jobs we will have to let
them win next time.’’

M. O’Connor took charge of the pro-
ceedings at this point, and as was to be
expected started by telling a good story,
It seems a certain Scotchman speaking
on the question of adulteration, wanted
to know what a man thought of adding
water to whiskey. ‘‘Why,’’ said the
man, ‘‘that’s a gross swindle. ‘‘Then,’’
said the Scotechman, ‘‘what would you
think of adding sand to sugar?’’
‘“That,’”’ eame the reply, ‘‘would be a
grocer swindle.’’

J. R. Growler, speaking for the van-
quished, took satisfaction from the faet
that while the travellers had the best of
it on the ice, the grocers would get even
with them. ‘‘In the store,’’ he said,
‘“we ean keep them waiting as long as
we want.”’ D. W. McLean and Russel
L. Waugh also spoke to the toast.

Next came the great event, the presen-
tation of the eup and the lockets. D,
Dingle of Dingle & Stewart, the firm
which presented the cup, declared that
the contest was undoubtedly the Blue
Ribbon event of the eurling year. He
congratulated Harry Penwarden and
his rink upon their vietory, and handed
over the gigantic loving eup. 8. (.
Richards presented C. R. Mackin, W,
White, N. J. Lawrie and H. Penwarden
with lockets as mementos of the event.

John Murphy of the Royal Crown
Soap, Ltd., was also ealled upon to speak
at this juncture and had a good story
to tell,

The viee-chairman, M. O’'Connor, had
the responsibility of speaking for the
ladies. It was a typieal O’Connor
speech, and kept the guests in the very
happiest frame of mind.

During the evening a number of musi-
cal numbers were given. Chas., L.
Harper, Sandy Finister, P. Logan and
Wm. Hunter rendered songs. Jas.
Fisher gave a comie reading, while the
Glamorgan Quartet brought those pre-
scent to their feet by their stirring song
“‘Comrades in Arms.’”’ F. W, Kerr ren-
dered several of Dr. Drummond’s
‘‘Habitant’’ selections in delightful
style.

To the eommittee which arranged the
banquet and programme, credit is due.
They were:—Geo. D. Sinclair, ehairman;
(. A. Mackin, secretary; R. L. Waugh,
treasurer; S. Penwarden, J, A. Camp-
bell, C. R. Gibson, M. M. Kellough, Jas.
Conglaton, N. Lawrie, W. Lewis, M.
O0’Connor and W. E. Timson.
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Protecting $20,000 in Property from Fire

How $10 Rightly Spent Will Aid Materially in Preventing Fire

" From Matches—Eliminating the Danger Where There is No
Organized Water Protection by Fire Fighting Apparatus—Case
Where Insurance Premium Was Lowered.

By H. C. Lowrey.

‘‘Some day, Henry, you're going to be
burnt out if you keep your stock of
matches up there,”’ said a traveler to
me one day about a year ago. ‘‘A rat
or a jar is going to knoek down a pack-
age of matches and your store will go
up in smoke.’’

My stoek of matehes had been kept on
a high shelf for years and I had never
given the matter a thought, but almost
as the traveller uttered his warning and
while we were still looking at the mateh
shelf a eclerk dropped a heavy box dir-
ectly under the shelf, knocking off sever-
2l boxes of mateches. Instantly three
boxes of these were ablaze and it was
only by the quick and combined efforts
of the entire staff of eight men, that a
disastrous fire was avoided. As it was
the loss was about ten dollars.

Took Heed of the Warning.

That double warning set me thinking.
I began to realize the risk I ran. This
was all the greater as my store was in
the country and absolutely without fire
fichting apparatus of any kind, not even
water buckets. The more I thought of
it the more alarmed T became and I be-
oan to see dangers neyer thought of be-
fore. But that mateh episode had so
impressed itself upon my mind that [
bad to eliminate that risk first. We
disecussed several plans, and at last
adopted this plan which is still in use.
We took a section of shelving near the
floor and arranged it as here deseribed.

This arrangement is very simple, yet
affords ample protection. First the
wooden shelving was removed and the
whole section lined with sheet tin and
soldered so as to be absolutely rat and
mouse proof; also to be as near air tight
as possible. No fire ean exist without
air. Then the whole section was lined
with heavy ashestos as an additional
precaution. The doors were treated
in the same way and made as close fit-
ting and air tight as possible. Heavy
spring hinges were used to prevent care-
lessness in leaving doors open. A
stromg spring cateh was used to keep
doors shut tightly. The compartment
was large enough to hold three cases
of matehes, and had metal shelves to
separate the different kinds and brands.

Expense Only $10.

Thus, with the expenditure of about
$10.00, T had a matech safe where I
could keep my stock of matehes and
thus eliminate any danger of fire from
this souree.

My experience with those three burn-
ing boxes of matches taught me a les-
son. To-day the store is as fireproof
as it is possible to make it. We had
chemical extinguishers and waier buck-
ets at different points. Outside were
placed iron sealing ladders that. were
permanently attached to the roof. We
had fire drills at unknown intervals.
The result of all this precaution was an
efficient fire fighting force and a sub-
stantial reduction of 40e¢ per $100.00
of insurance. This saving in insurance
preminms more than paid for the fire
fizhting equipment.

—
OSHAWA MERCHANTS ORGANIZE.

Oshawa, Ont., Mareh 27.—A branch of
the Retail Merchants’ Assoeiation of
(‘fanada has been formed here. N. C.
(Cameron of Peterboro and E. M. Trow-
ern; Toronto, addressed the merchants
at a recent meeting. The following of-
ficers were elected:

President, J. E. Beaton.

1st Vice-President, H, H. Cawker.

2nd Viee-President, Wm. Merritt.

Treasurer, H. Ross.

Seeretary, J. B. Ross.

The above officers were also appointed
to attend the annual econvention of the
Assoeiation whieh is to be held in Tor-
onto on April 28, 29 and 30.

——
BOWMANVILLE MERCHANTS
ORGANIZE.

Archie Tait, Grocer, Was Elected Presi-
dent of the Association.

Bowmanville, Ont., Mareh 26 (Spe-
cial).— A meeting was held in. the
Town Couneil Chambers here on Marech
19, when an address was given by N. C.
(‘ameron, 2nd viee-president of the Re-
tail Merchants’ Assoeiation of Canada,
outlining the objeets of the Assoeciation.

One of the most important matters
dealt with was that of the Credit Report-
ing of all the ¢‘‘dead-beats’’ in the
towns as well as the whole provinee.

Archie Tait, who was eleeted presi-
dent, in his address stated that he now
feels mueh younger, as he believes that
the merchants are at last realizing the
need of getting together for the pur-
pose of protecting each others interests.

Every grocer is now a member, as
well as nearly every merchant in the -
town.




The Cub Reporter.—Can you tell us
why it is that Easter came so early this
year? I might say here that I am glad
that you are devoting a page to clerks,
and I enjoy reading the Grocer very
much.

Winunipeg Clerk.

-

Note.—Easter Sunday is always the
first Sunday after the full moon which
happens on or after the 21st of Marech.
Full moon this month was on Saturday,
March 22nd, so that Easter Sunday was

March 23rd.
+
HABITS OF THE ANCHOVY.

A retail clerk writes from Halifax,
N. 8., with a request that some infor-
mation be printed on this page ahout
the Anchovy.

The anchovy is a small but delicious
bony fish, four to six inches long, re-
sembling the sprat, pilchard and sar-
dine. In spring it abounds in the Med-
iterranean, and the finest are said to be
~ caught off the island of Gorgona, near
Leghorn, in May, June and July. The
fish are attracted to the boats at night
by lighted torches, and are scooped up
in seine nets. They are afterwards
gutted and decapitated (the head and
liver being exceedingly -bitter) and
packed with roek salt in small kegs
weighing about 5 lbs. each, also in al-
ternate layers of salt and fish in larger
casks, which latter are opened and the
anchovies filled with brine, eolored with
Prussian red, and put into smaller bot-
tles to retail.

Anchovies are also packed in oil, after
being cured in salt, besides being made
into pastes, essences, sauces, ete. These
fish are often cooked for table by boning
and frying in oil or butter, seasoned
with eayenne, and served on toast, or
they may be laid on thin strips of
brown bread and butter. They are also
often eaten raw, the small fish being
generally seleeted.

The genunine anchovy may be easily
distingnished by its large silvery seales,

the pink salmon color of its flesh; the
head is sharp-pointed, the snout of its
upper jaw extends considerably below
its lower jaw, its body is thin, and its
mouth is large, the back is round, not
sharp, and has a bluish-brown eolor.

+

OBSERVATIONS BY THE OUB
REPORTER.
‘The most valuable clerk is the best
salesman.
¢ o o
A penny-in-the-slot clerk is one who
hands out only what is asked for.

It is easy to give away goods. Sales-

manship is selling good goods at a pro-
fit.

e o @

Having the store in order before the
arrival of the first customer is taking
time by the forelock.

¢ & @

The clerk who nibbles away at the
cheese, the fruit and the confeetionery
should have his salary eut down.

e & o

When a young man, supposed to be
full of energy and life, regularly comes
Inte to work, he can be stamped as a
has-been before he ever was any-
thing.

L] L ] L ]
It is supposed to be good busiuess to
sell a customer as many goods as you

ean, but it is well to remember that an
oversold customer is slow to repeat.

* &

When a clerk gets the idea that he
draws his pay for spending his time in
the store and working when work thrusts
itself upon him, it is time he should
waken up.

e o 0

Bear in mind that the profit your
customer pays you on the goods he buys
i paid not merely for the privilege of
buying from you, but for a service you
are supposed to render.

FITTING THE ORIME.

Complaints abont the inferior quality
of food, the adulteration of food, the
high prices and the cheating weights
have been common for centuries, says
the Boston Herald.  There are some
eurious pages in Henri Esteune’s
‘“Apology for Herodotus,”’ and that
book was published in 1666. But offen-
ders were often punished and in most
appropriate manner. Witness an edict
recently found in the archives of Puy-
de-Dome: ‘‘Whosoever shall have sold
watered milk, in his mouth shall be set
a tube, and into the said tube shall
be poured the watered milk till the
doctor or barber there present shall as-
sert that the cuprit cannot swallow
more without being put in danger of his
days. Whosoever shall have sold but-
ter containing turnips, stonmes or any
other foreign substances shall be seized
and attached in a very curious manner
to our pillory of Pontet. Then the said
butter shall be placed on his head till
the sun shall have melted it completely
and in the meantime the children and
meaner folk of the village shall insult
him with such outrageous epithets as
shall please them—subjeet to the respeet
of God and His Majesty. Whosoever
shall have sold evil or rotten eggs shall
be seized by the body and exposed in our
pillory of Pontet. The said eggs shall be
given to the children of the villages,
who shall, by way of joyful diversion,
throw them in the face of the eulprit,
so that all may be full of merriment
and laughter.”’

—

The business man who will not help
boost the business of the town does not
deserve to have the townspeople help
boost his business.

There is something for you on every
page of your trade paper and you will
not get it unless you read for it. Ideas
will not elimb out of the pages of this
paper and perch on the rim of your
glasses and wait to be noticed.




Pay as You Go--Use of Cost Book System

Retailer Advises the Trade to Buy What Bach Man’s Oapital Will Pay For —
The Keeping of a Cost Book—How Author of This Article Operates Such a
Book—Association Work and the Relation of the Customer to it.

Dear Henry J.—I used to have a eard
hanging in my store whiech read: ‘‘Pay
as You Go, and you will know where you
stand.”’ - A man looking at it one day
made it read: ‘‘Pay as you go, and you
stand where you are.’’

Both are good rules to follow. I have
always made it a practise to diseount
my bills, and usually do so without bor-
rowing; but sometimes have to ask the
help of the banks. But never more than
five hundred dollars, and that for only

. sixty or ninety days.

I think as you say in your recent let-
ter, that it takes a man of mere than or-
dinary business ability to do ordinary

business with other people’s money, and

make a suceess of it.

I am heartily in favor of your advice
in your recent artieles, to go slow; buy
in small quantities, and know where youn
stand. The jobbers are anxious to sell
their goods, and there is not much to be
gained by overbuying.

Yours very truly,
HMF.

All of which is conelusive in itself and
sound logie. I am glad to hear from this
bright merchant whom I already know
as a philosopher who realizes the value
of fitting himself into his surroundings
contentedly, takes a look at the rising
sun every morning, does his work with
cheer and helpfulness every day to the
best of his ability, ‘*and is kind.”’

Cost Accounting.

At a recent association meecting this
question was propounded: ‘‘How can a
merchant best aceomplish an accurate
cost-accounting system? Why should it
be done?’’

Let me dispose of the latter portion
first, by saying a cost-accounting sys-
tem should be formulated and practiced
that you may know, accurately, what
your goods cost you. Is that reason
enough for its installation? I know of
none other.

Now the way to know costs is to find
costs, down to the least fraetion; and
then keep such record of costs as will
reeall to your mind all details as readily
as possible. The answer in all small
businesses, is the simple Cost Book.
There are various forms, not widely di-

"drugs, dried fruits, ete.

*By Henry Johnson, Jr.

vergent from each other in general plan.
My own is very simple.
Uses Loose-Leaf System.

I have a loose-leaf book with quadrill-
ruled pages about 5 x 7 inches divided
by a set of index pages. My stock is as-
sorted by a system grown up through
the years, the result of old habits. Your
arrangement might not be similar, nor
would it need to be. Any logical ar-
rangement which will give you ready ae-
cess to the information wanted will do
as well as any other arrangement. The
main thing is to have it as simple as
possible.

My book starts with A, under which I
find axle grease, almond paste, ammonia,
ete. Under B I find baking powder, bath
brick, beef extract, beeswax, baskets,
bluing, brooms, ete. Under C, I find,
among other things, eanned fish, canned
fruits, canned vegetables, ean openers,
coffee, crackers, ete. Under D there is
Under E comes
extracts, etec. Under F I have an old
classification which you might not use.
That is Farinaceous. It covers all the
cereals and was adopted before cereals
amounted to mueh. Here I find the pro-
duets of wheat, oats, rice, ete.; and one
of the subdivisions eovers flour.

How Cost Book is Indexed.

The pages between the indexes are cut
along the outer margin, so that the top
of the first page extends across the en-
tire width of the book and bears title
of the contents of that page—rice, tapi-
oea, sago, for instance. Then the remain-
der of the page from the right margin
back five quadril-spaces, is eut away
down to the bottom, thus exposing the
the flap showing the contents of the next
page—and so on clear down the outer
margin of each section. All this is done
with a sharp penknife, home-made, just
as you want it, and thus suited to your
own needs and . ideas.

On eaeh page I enter in ink the name
of the artiele, under its own head, in its
own seetion. Thus:

Olive Oil in tin.

Gals: Jones, RDN ............ ($4.25)
Hf. Gals: Jones, WAD

Qts: Brown’s, ANX .. ......
Pts: Brown’s, LNX

Hf. Pts: Brown’s, OXD

Ink, as I say,; but only covering the
title, olive oil, the sizes and the indiea-
tion, ‘“in tin.”’ The brands and eost
marks are in pencil, so also the selling
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. ($1.00)
.. (50¢)

prices in the brackets. Thus I am able
to erase and change eosts and selling
prices without altering  classifieations.

. The large packages, such as gallons and

halves, are priced in the cost per gal-
lon and per half gallon. The small tins
and all bottles are priced at the cost per
dozen; but in all cases the selling prices
are single—so that any clerk can ascer-
tain our selling price by referring to the
Cost Book.

Little Work to Keep it Going.

There is a lot of work about getting
up such a book, and it is a job you ean-
not delegate to anybody but must do
yourself. After it is once done, however,
it is very little work to keep up the book.
Some of my pages have not been changed
for over seven years—since I got up the
book I am using now; and some of the
old costs have not been altered for al-
most as long. These last apply to arti-
cles which have passed out of aective
sale, due to changing lines and altering
tastes in merchandising.

Now, if you will go over each invoice
as soon as it comes in, fixing the selling
price and inserting the cost in your book
at once, the task of keeping up the book
will soon be a matter of a few minutes
every day. Your costs will then be
readily accessible, your selling prices
right on record and your general business
and especially your -inventory, very
much simplified.

So you can see here a little ‘‘scienti-
fie management and efficieney’’ which
has no mystery and nothing oecult or
esoteric about it—merely a little com-
mon sense and industry. And that is the
way with most of those things when you
come to examine them with a view to
applying them to your own requirements.

Frankness With Your Customer.

Another question was: ‘‘How can an
association interest their best eustomers
in the business of the loeal organiza-
tion?’’ and the ‘“answer’’ given by the
committee was: ‘¢ tell them the
objeets of the organization, for better
legislation, eredit proteetion, ete., and
not for price regulation.”’

O, bless you, No! Never tell anybody
that we expeet to fix things so that we
can realize more than the barest living
—and not too much of that—out of our
business! No: it surely has been speei-
ally ‘“written’’ that the grocer may eat
—moderately—and sleep—a little, semi-

(Continued on page 37.)




Systems Good and Bad for Cost Marking

Some of the More Common Ideas Now in Use—The Advuntues and Disadvan-
tages of BEach—Plan Followed by Many Up-to-date Firms to Keep Cost Marks

Absolutely Secret.

Finding a satisfactory system for cost
marking is a problem which has bother-
ed many a general merchant. Many
systems have been tried with varying
success, and a canvass of the methods
adopted by dealers at the present time
shows that all of these systems. modern
and obsolete. are still in use somewhere.

The main faetor in the problem is to
seeure a system of cost marks whieh
will make the cost price readily obtain-
able, but which will keep the secret from
those who do not need to know it. Few
merchants care to allow the members of
their staff into the seeret of eost prices.
Not only would it increase the chances
of the information leaking ont to the
general publie, but it would, in a num-
ber of ecases, lessen the confidence of the
salesman in the article he was selling.
Let us demonstrate this point.  The
buyer has picked up a certain article
for $2.50 which ordinarily weuld have
cost him considerably more. Feeling
that the store was entitled to the benefit
of the deal, he marks the article at the
price which wonld have been charged,
had the usual cost price been paid, say
$7.00. When the salesman offers this
article to a eustomer, he coneludes from
his knowledge of profit margins and
from the manifest quality of the article
that the price was about $5.00. If, how-
ever, he can read the cost marks. and
thus learn that only $2.50 was paid, his
- confidenee in the value of the article is
lessened, and his arguments will, un
consciously, perhaps, lack the ring of
sineerity which is needed to elose a deal.
And yet the profit asked in ithis in-
stance would be fair from every stand-
point.

The Letter System.

A system used to a very grcat extent
is to adopt a letter code, a certain let-
ter standing for each number. Il is a
common practice to take a word of ten
letters and use the letters for the code.
Thus:

Importance
1234567890

A more ecommon praetice still is to
use symhbols. This is a method still
adopted by a great many dealers, but it
has many drawbacks. It does not re-
quire- the deductive reasoning of a
Sherlock Holmes or an Edgar Allan Poe
to solve a symbol evpher when one
eomes in eontaet with it every minute
of the day.

Still another method is to adopt a
eertain figure, say 275, and add to it the

actual cost price of the article. Thus,
an article costing $1.25 would be marked
400. There are obvious drawbacks to
this plan.

Others still use what might be termed
a typewriter code as follows:--

ook e IR R TR Bl )
12340667 808 0

The Most Advanced System.

With the growing recognition of the
inexpedieney of making reduetions, there
is not the need now for the ecost
price to be obtainable by glancing at
the price eard. With this obstacle re-
noved, merchants have evolved systems

which enable them to keep their cost
prices absolutely secret.
-

A few merchants in Canada are using
a system at the present time which is
the best that the writer has ever en-
countered. Stoek books are divided in-
to departments, and a letter is used to
desienate eaech department. Thus:—C,
canned <oods, T. Tea. S. Sugar. In-
voices are entered up as they come in,
a fresh start being made at the first of
each vear. The nature of the goods,
cost price and name of firm bought
from are entered. Each entry is num-
hered. Tags are then made out and
attached to the goods, containing letter
to designate department, the year, the
number c¢f entry and the selling price.
T« demonstrate: A number of cases of
canned goods are received, cost $6.00. It
is, let us suppose, the first purehase made
for the department for the year. and it
is decided to sell them at $9.00. The tag
would be made out as follows:

131
$9.00.

The advantages of this system are
many. If the cost price is desired, it
can be looked up with very little trouble.
Goods marked 12 will appeal at onee to
salespeople as goods which should be
cleared out as soon as possible, and in
this way the stock is kept turning over
with profit-earning completeness.

A system somewhat along the same
line has been adopted by a great many
merchants in this and other countries.
A book is kept for each department,
and each page is divided into a certain
number of lines. When a consignment
of goods is received, the cost priee,
name of firm, date, ete., are eniered in
the proper book. The price tag attach-
ed to the goods is then marked with
the page and line where the entry was
made. . If the entry was made on page
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37, line 29, the cost marks on the tag
would be 37 29. A good system this,
but inferior 1n some respects, we believe,
to the one outlined above,

General stores are in many cases be-
hindhand with systems covering points
of this kind. The need for a cost mark-
ing system is becoming pronounced, and
vet many of the larcest stores are still
working on a plan that is very obsolete,
Some of the suggestions given above
will be found practical.

The merchants of Kamsack, Sask.,
have formed a Retail Merchants’ Asso-
ciation, the chief object being the eur-
tailment of eredits.  Their intentions
are to adopt the cash and short date
credit system. The merchants in Kam-
sasck who have identified themselves
with the association are: MeLennan &
Stevenson, Christianson & Perkins, A.
Lindgren, J.- G. Hallson, Simon Johns-
ton, Wm. Carment.

The Brockville Co-operative Soeiety
has been formed and will apply to the
Ontario Legislature for ineorporation as
a limited liability concern, with eapital
of $10,000. Among those connected
with it are machinists, painters, boiler-
makers, carpenters, tinsmiths, moulders,
toolmakers, a blacksmith, a deputy
sheriff and a shipper.

H. Griffin, who has been in charge of
the grocery department at Kane &
Kane’s, Orillia, Ont.,, for some years
past, is leaving to take the managership
of a grocery store at Brampton.

MORE CHAIN STORES COMING.

Montreal, March 27.—Fita-James E.
Browne, President of the real estate firm
of the House of Browne, is going into
.he chain store business. He is estab-
lishing a echain of stores throughout
the Dominion and the first will be
opened in the Browne Building in Mont-
real shortly.

These stores will provide eigars, eandy
and shoe shines for the publie, and it
is intended to establish a Browne quality
that will attract all. The employees of
the stores will be clothed in brown, the
eandy will be packed and sold in brown
boxes, the eigars will be brown and the
stores themselves will be painted the
same color. Mr. Browne has also a
very- large imterest in the Associated
Stores Co., Limited, which has leased
the old Ogilvie Building on St. Catherine
street.
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Current News of the Week

Quebec.

Rahal & Frere, grocers, St. John’s,
Que., have registered.

Mr. Thompson of the Canada Sugar
Co., Montreal, was out of the city for
the holidays.

A number of Montreal retailers took
advantage of the holidays to take a trip
to Boston, New York City, and other
United States points. Among those tak-
ing this trip was Arthur Poitras, of the
Montreal Grocery.

Mr. Seward, of the Matthews-Laing
Packing Co.’s Montreal sales staff, has
severed his connection with the above
firm and is now connected with Tooke
Bros., shirt manufacturers. Mr. Huart-
son, has been appointed to sueceed Mr.
Seward.

The wholesale produce, company of A.
A. Ayer & Co., Limited, Montreal, will
be lignidated by mutual consent on May
1st next. John Kergow, J. H. Scott and
W. W. Pickett, retiring. A. A. Ayer, A.
J. Ayer, A. A. MeKergow and C. T.
Pickett, of Montreal, and Senator D.
Derbyshire, of Brockville, will continue
the business under name of the A. A.
Ayer Company, Ltd., from that date.
The ecapital is placed at $750,000.

Damage estimated at $100,000 was
caused by fire on the night of March 21
to the premises of La Rue and Cloutier,
wholesale grocer, 246 St. Paul Street,
Montreal, Que. The cause of the fire is
unknown. Price Bros., pork and beef
dealers, suffered a heavy loss from water
damage. The $100,000 stock earried by
LaRue and Cloutier was stated by Mr.
Cloutier to be a total loss, but is well
covered by insurance.

Ontario.

G. E. Boyd, groeer, Toronto, is sue-
ceeded by F. J. Forest.

J. L. MeKee, a Toronto grocer, has
sold to Crawford & Son.

Pizer & Co., grocers, Toronto, have
sold their business to W. J. Snell.

Jas. H. Gilmour, of Gilmour & Co.,
wholesale groeers, Brockville, Ont., pass-
ed away last week.

Renfrew, Ont., anticipates getting a
eanning faectory. The Dominion Canners
had representatives there recently to
talk to the farmers on growing peas and
if they grow properly, intimated that a
factory might be established.

Some of the working men of Broek-
ville, Ont., have organized a co-operative
society for the sale of general groceries

and provisions. The company is eapital-
ized at $10,000, of which it is stated
$2,000 has been subseribed at shares of
$5 each.

With a capital of $250,000, the Bowes
Company, Limited, Toronto, has been or-
eanized to take over the business of the
J. A. McLean Produce Company, of that
eity. A. O. Hogg, J. L. Bowes, G. D.
Wilson, R. Thompson, and George Haw-
kins are the provisional directors.

Western Canada.

J. G. Elliott is openiug a general store
at Okanagan, B.C. Geo. Smith, form-
erly of Armstrong, has joined the sell-
ing staff.

A disastrous fire oceurred recently in
Govan, Sask.,, destroying the general
store of Latta Bros. Their three stores
with stoeks and fixtures were valued at
over $40,000.

The Watrous Trading Co., Watrous,
Sask., will take over the stock-in-trade
of T. E. Fenby, grocer, the first of April,
and remove the goods to their present
place of business.

The British Columbia Packers’ Asso-
ciation is making preparations for a sal-
mon pack of 400,000 cases this season.
The organization plans the operation of
twenty-four eanneries, fourteen on the
Fraser river and ten on the Skeena and
other northern rivers. Last year the
Packers’ Association operated five ean-
neries on the Fraser and ten in Northern
British Columbia, the total pack amount-
ing to 250,624 cases of salmon and the
usual proportion of other fresh, frozen
and mild cured fish.

Sixty-three members of the Edmonton,
Alta., Council of the United Commercial
Travelers and visiting  brethren from
Winnipeg, Calgary, Regina, Lethbridge,
Portland, Ore, and Lowell, Mass., were
cathered together at a meeting the even-
ing of Mareh 15, when 14 eandidates
were initiated. The eandidates were L.
F. MeCarthy, Swift Canadian Co.; C. A.
Hallett, Redmond Co.: Andrew Leslie.
International Harvester Co.; D. C.
Boyce, Canadian Starech Co.; H. G. Dyer,
George Weston, Ltd.; C. C. R. Addy,
Metals, Ltd.; E. P. Doyle, Merrick An-
derson Co.; C. A. Wilbie, Wilbie Forrest
Auto Co.; C. L. Purdy, Canadian Fair-
banks-Morse; J. T. Tighe, Plunkett &
Savage; C. A. Theriault, Hudson Bay
Co.; R. Condale, Massey-Harris Co.; W.
R. Schurman, Paragon Office Supply, and
Lawrence L. Stuart, J. B. Mercer.
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Following are items from The Can-
adian Groeer of Mareh 31, 1893 :-—

‘‘New maple syrup is expected to
arrive on this (Montreal) market
next week. In the meantime, last
year’s make is selling fairly well
at 75 to 85¢, the inside priec being
for large lots.”’

Editorial Note.—The maple syrup sea-
son seems to be a pretty steady onme.
Every time April 1 comes round, the sap
begins to flow. ;

L ] * L ]

‘“ Aecording to a return from the
Assessment Commissioner there are
107 licensed pedlars in Toronto; of
these, 23 are not on the roll and the
remainder are assessed for $149,-
236 realty and $4,374 personal pro-
perty.”’

L L L d

‘““The ecanned goods positien re-
mains much about the same as a
week ago. Demand keeps fairly
good, and prices firm. Tomatoes
still sell at ninety cents to $1.,
and demand is fairly good at
these prices. Peas are in good de-
mand and firm at 90e to $1. Corn
is in aetive demand this week at
prices ranging from 90e¢ to $1.25."’
Editorial Note.—The only line of the

above three which is around the same
price as twenty vears ago is the corn.

s
PROFIT IN GREEN TURTLES.-

The green turtle is found most ex-
tensively all along the ecoast of Magda-
lena Bay, Lower California. The natives
in a great many loealities subsist almost
entirely on its meat. At the place named
a firm once purchased these turtles for
50 cents and sold them in the markets
of San Franeisco for $5, but it is doubt-
ful if they could be obtained at such
prices now. At Magdalena a company
has a concession to fish turtle in that
locality, being managed by Japanese,
and it is supposed owned by Japanese
also. This coneession would, of course,
interfere with others who desire to fish
turtle there.




Molasses on the Advance--Sugar Strong Yet

Latest Reports Indicate Molasses Will be Short—Sugar Shows No Signs of

Easing—Money Tightness Having Bearish Effect on Some Primary Markets—
Business Passing Only Fair.

QUEBEC MARKETS.

POINTERS :—

Molasses—Sharp advance of 4¢ per
gallon.

Raisins—Declined.

Sugar—Stronger,

Tapioca—Declined.

Almonds—Slightly higher.

Shelled Walnuts—Lower.

Maple Syrup.—Arriving.

Montreal, March 25.—Trading on the
local grocery market has been rather

quiet during past week on account of -

holiday. However, the trade is getting
down to business now in earnest. Col-
lections are much improved, and condi-
tions are promising for a large business
during the coming summer. Whole-
salers state that the money stringenecy
has not caused them any alarm, as the
banks have not curtailed loans for legi-
tirhate business.

Prices on staple lines continue to de-
cline. This time it is raisins, dried
apples, tapioca and shelled walnuts.
Molasses, on the other hand, have ad-
vanced quite sharply, jumping up four
cents from last week’s quotation for
future delivery. Regarding this ad-
vance, there seems to be considerable
difference of opinion as to price, and
some wholesalers refused to set a price
at all.

New maple syrup is just arriving.
Several consignments have been re-
ceived on the local market from Quebee
producers. Imperial gallons are selling
at 85¢c. The quality of these early arri-
vals is hardly up to the standard, and
it is expected that better grades will
arrive next week, and will command at
least $1 per gallon.

French peas, genuine imported, are
scarce, but the price will hardly ad-
vance, as there is a heavy supply of Bel-
gian peas.

The stocks of canned salmon are
heavy and prices weak. It is esti-
mated the eoming season’s pack will be
4 reecord one.

SUGAR.—Sugar situation remains
same as last week. Prices are un-
changed, but are firmer than last week,
with buying much more liberal.  The
feeling that sugar will advapee seems
now to be general, and dealers are buy-
ing quite liberally as result. Recent
advance in price of molasses will tend
to strengthen sugar to some extent.
Owing to the holidays little trading was
done' on the primary markets, only
routine matters being attended to.
Prices may vary with increased aetivity

iv the primary markets, and it is likely
that an advance will be in order before
lcng, as market has strong upward ten-
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SYRUPS AND MOLASSES.—Mo-
lagsses for future delivery advanced
quite sharply since our last report.
Futures are quoted to-day at 38¢ f.o.b.
wharves, Montreal. This is an advance
of fonr eents per gallon over last week.
However there is some difference in the
prices quoted, several firms quoting at
36e; in faet, one . firm offers 2,000
puncheons at this price, but the ma-
jerity seem to favor 38¢, and several
firms refused to set a price at all. The
market during the past week has been
spectacular. Last week the trade seem-
ed to think that the upward tendency
was due to manipulation, and that the
producers would not be able to main-
tain their position, but happenings of
past week have demonstrated econ-
clusively that this supposition was in-
correct. The advance is due indirectly
to the shortage of about 15.000 punch-
eons in this year’s produnetion as ecom-
pared with last yvear’s. The fact that
this year’s crop is practically all sold
may have some bearing on the advance
in prices. Prices for molasses for im-
mediate delivery advanced this week,
and are very firm at those prices.

Corn syrups remain the same. New
pure maple syrup is beginning to ar-
rive, and is quoted at 85¢ per Imperial
gallon, but this price will likely go to

i
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DRIED FRUITS.—Choice Museatels
have declined about l¢ per pound, and
Valencia raisins have declined about 4¢
per pound. Evaporated apples are down
15¢.  Prunes, in the larger sizu, are
quite active, but prices remain un-
chunged The demand for dried frujts
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TEA.—The market hun 't recovered

from the hohday shut down, and at this

writing there is little else than routine

business being transacted. Pnoes are
firm and demand quiet,
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COFFEE.—There is little to report
on coffeet situation this week. Little
business has been transacted during
past week owing to the Easter holidays.
Prices are unchanged and the demand
hmited at this writing,

SPICE.—There is no clungo in spiee

market. Prices are firm, and the de-
mand very steady. The shortage in
pepper is confined chiefly to the cheap
grades, but this shortage on the primary




markets has not affected the local mar-
ket. Booking for spring orders is
heavy, and promises well 'for the sum-
mer’s business.
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RICE AND TAPIOCA.—Tapioea is

lower this week, having deeclined from
1 to 2% per pound. The demand is

steady. Rice remains unchanged, but a
decline of 15¢ will go into effect on the
15th of April, as is customary. The de-
mand for rice continues steady.

NUTS8.—Trading in nuts is quiet,
with a few price changes. Tarragona
almonds are selling at 16¢ to 16l%¢ per
pound, which is a little higher than
quoted last week. Shelled Bordeaux
walnuts are cheaper, selling at 26e, al-
though some houses are quoting 209e¢.
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BEANS.—The market for beans is
dull and uninteresting. =Prices remain

ONTARIO MARKETS.

POINTERS,—
Sugar—Firm but unchanged.
Prunes—Firmer.
Teas—High grades Firmer,
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THE CANADIAN GROCER

Coffees—Primary market firmer.
Cream Tartar—Advaneing.
Peppers—1 cent lower.

Toronto, Marech 26.—Dulness of trade

is commonly attributed to the tichtness
of money market. Prices on some
staples have been temporarily reduced
with purpose of stimulating business,
but prices as a rule hold firm. Speak-
ing of trade conditions this week one
dealer said: ‘‘If the money market
would only let up a little bit there would
be a ehance of doing business without
dropping prices. As it is no one is buy-
ing who feels he ean get along without
stoeking up for a few weeks yet.”” With
regard to the sugar market, however, the
tightness of money has shut out the spe-
culative feature, so that now it is rather
the true market eonditions that are be-
ing brought to light.

SUGAR.—Loeally wholesale dealers
are of opinion that refiners are not like-
ly to let prices go down any further and
that retailers would not go far wrong in
keeping a good full stoek of sugar on
hand, but without speculating. Then if
prices should go down, buying ean be
gone into more extensively. A loeal
broker this week stated: ‘‘ We do believe
that present prices will be lowest prieces
of season. How many advances there
may be is doubtful as not only tightness
of money, but also European conditions
are large factors in sugar market. ' One
thing, however, that stringency in money
has done, has been to shut out speculat-
ors from market.’’

Extra granulat
Extra ulated.
granuls

SYRUP AND MOLASSES. — New
York refiners have advanced prices 4
cents to wholesale trade, but this is not
expected to eause any change in loeal
prices. Molasses continue to move out
steadily, but only the usual .small am-
ount of business is passing.

New maple syrup has appeared on To-
ronto market this week and is quoted at
$1.10 per gallon.
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DRIED FRUITS.—Trade in fruits is
so dull that one broker this week stated
that January, February and Marech had
been the three quietest months the trade
had known for some years. Open winter
and abundance of evaporated apples
throughout country were given as ex-
planations.

Prunes ‘hold firm with small demand;
30’s to 40’s are searce and high; 60’s
to 90’s are rather more plentiful and
continue to rule firm.
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TEA.—Ceylons are showing a slight
improvement. Primary market is strong
owing to keen competition with Russian
buyers. Fine teas and good teas are
mueh dearer. Slump of a few weeks
ago was accounted for by quality being
rather down, and buyers holding off.
These are now returning so that market
is expeeted to go higher. Locally market
conditions are unchanged.

COFFEE.—Primary coffee market is
firmer than week ago, having advanced
1, cent. No further drop is expected.
Fine coffees are in short supply and hold
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SPICES.—Spices continue to rule
firm with upward tendency. Cream of
tartar is firmer at from 27 to 30 cents.
This is due to shortage of stocks. Tight-
ness of money is said to have loosened
pepper market slightly, causing a de-
eline of 1 cent on both black and white.




This is said to be only temporary and
former conditions likely to rule shortly.
fand 0. %Ib. % Ib.

tins doz.

Range for pure spices according to
bioxel 2 cents per lb. below tins. Barre
(‘ardunon leed per Ib., bulk

per Ib., in bulk
Celm? r Ib., in bulk.
co:oumt.. in pails ..
Smx'xdnlr)d {rom mills, 500 ibs. or over
0.

on
Rice, standard B.,

RICE AND TAPIOCA.—Best rices are
somewhat firmer. Poorer stuff has
ceased to decline and appears to have
struck bottom. Tapioca continues un-
changed.

gagasny

Bullet, double mt
ll«llum. puvl
Flake

sovs seceses
!.a! "‘o'..!.

\'LTQ —Shelled nuts continue to hold
firm with unchanged prices. Nuts in
shell are quiet with almost no demand.

Almonds, ) 18
i
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BEANS.—Good quality benns fully
maintain present prices. These are fair-
ly scarce, but ean be had if the high
price is paid for them. Market is flood-

ed with cheap stuff of inferior quality.

CANNED GOODS.

TORONTO, March 26.—Canned fruits,
vegetables and salmon all continue dull.
Large quantities of apples and fresh ve-
getables throughout the eountry have
tended to cut down demand throughount
season.

Some eomplaints are still being made

abont deliveries in evaporated milk, hut
eonditions are gradually bettering them-

i?
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3'-,
3's,
2's,
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arrots .
Cauliflower

Caulifiower ..

. 13%
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NEW BRUNSWICK mxz‘ra.
By Wire.

St. John, Mar. 25.—Business continues
fair. Dealers expect an improvement on
re-opening of navigation next week.
Sugar holds same. Molasses are higher;
The advance by some is thought te, b
caused by speculators and not becanse
of crop conditions which are reported
good. Pork is reaching practically re-
cord price, owing to searcity. Quota-
tions given below on canned goods refer
first to the price to ease lots and second
to price of quantities less than case’ lots.
This is necessary, elaim the wholesalers,
because of much small buyinz making
prnﬂte less. Wholesale dealers are try-
ing to induee buying by case lots. - Eggs
fairly stiff for Easter market a‘ﬂ are
still a shade searce. e

Reans, yellow , _bushel
gn:m. dairy, pcr 1b. g
utter, creamery, per
Buckwheat, W.

Beans, string .
Com, doz.

>eas, No. l :

et
Shekasan
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NOVA SCOTIA mn'rs.
By Wire,

Halifax, Mareh 25.——“Bnliﬁul v
good and prices on the average figm,*! is
report of Halifax wholesale m
Turnover at Easter was larger”. -
usual.  Prospects for continustifig). of
brisk business are excellent, as:vessels
are now arriving from coastal: points,
and first of fishing vessels are here to fit
out for Banks. Eggs sold at Eutcr‘ at
22¢. Hams and bacon are l4e A
More apples are being offered now.
trade can handle. Up to present time
growers have been holding back for
higher prices, but commission houses
now decline to handle stock.




LOSING MONEY IN EMPTY BOXES.
By Old Seoop, Toronto.

An article in your last issue re sale
of empty boxes appealed to the writer.
This is something I have been doing for
years. ‘I endeavor to turn everything
into money that T do not need in my
business. Some seasons empty boxes
are not required by some concerns,
while there are others who do require
them. I get from 5¢ to 10¢ for my empty
boxes, and recently I found a eustomer
who would take them even without cov-
ers at the same price. I know a grocer
who had vinegar barrels accumulating
on his premises and during the warm
weather they all fell to pieces, which
meant a great loss. If he had returned
them promptly when empty look what
he would have saved. Thai is one leak.

—
PAY AS YOU GO—USE OF THE
COST BOOK SYSTEM.

(Continued from page 31.)

occasionally—but that he should really
make anything must not be permitted.

For Betterment of Members.

Bah! Tell the people that your asso-
ciation is organized for the general bet-
terment of the members and their cus-
tomers, the same as every other organi-
zation of men is put together to aceom-
plish some good for each; and that if
such betterment requires the regulation
of some of your charges, such regulation
will be put through if possible, your ad-
vancement being predieted on precisely
the same premises as the advancement of
librarians, and sechool-ma’ms—each and
all of whom are erying for better wages
with which to meet the increased cost of
living.

Remember well that ‘‘ The Guilty Flee
When No Man Pursueth’’ and be care-
ful not to flee too soon.

THE CANADIAN GROCER

Analyst Says Butter was Adulterated

Samples Sent From Saskatoon

to Ottawa—Two Short on

Reichert Meissell and One Contains Too Much Water—An

Important Question for City of

Saskatoon, Sask.,, Mareh 26.—This
city has been having quite a time with
its butter question, due to an allegation
some time ago that adulterated butter
was being freely sold here,

Samples were tested by the loecal
health department and also sent for
analysis to the Inland Revenue De-
partment of the Dominion Government.
Dr. T. Donald, of the latter depart-
ment, has reported on the matter hav-
ing examined the first lot of samples
sent him. The following is an extraet
from his letter:—

‘“As stated on the certificates, all
three samples that we Have tested are
adulterated, and contain other than but-
ter fat. I may add that this work has
been done very carefully, determinations
being made in duplicate.

““Our sample B is also adulterated
because of the large percentage of water
it contains.’’ -

One Sample Lost.

In this first lot were four samples,
but one had leaked out of its container
in transit, and as a result was spoiled
for any analysis. The other three, how-
ever, it has been proved, are adulterated
with animal fats other than butter fat,
while the second sample examined
shows that the butter was also adul-
terated by the high amount of water it
contained,

The report of Dr. Donald on the
three samples is as follows:

SAMPLE ‘“A.”
Water, 10.70 per cent.
Salt, .79 per cent.
Reichert Meissel, 14.10 per cent.
N. B. adulterated. Contains foreign
fat.
SAMPLE ‘‘B.”’
Water, 38.70 per cent.
Salt, .23 per cent.
Reichert Meissell, .15 per cent.

SAMPLE ““C.”
Water, 8.90 per cent.
Salt, 5.65 per cent.
Reichert Meissell, 18.90 per cent.
N. B. adulterated. Contains foreign
fat.
Addition of Tallow.

An insufficient quantity of Reichert
Meissell is what proves that the butter
is adulterated, and that either tallow,
lard or beef fat of some kind has been
added to the mixture before it was ac-
tually put on sale as butter. The Adul-
teration Aet preseribes that a greater
quantity of Reichert Meissell than 24

. per eent. must be in the butter before
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Saskatoon.

it is judged to be pure. The water in
all the samples is of the right amount
with the exception of sample ‘‘B,”
which has over 38 per cent. According
to the Dominion Aect there must not be
more than 16 per cent. of water in but-
ter for it to be judged pure, while the
middle sample has more than twice that
amount.

This, hgwever, is a comparatively un-
important part of the adulteration, for
the chief suspicion directed against the
butter of Saskatoon was that various
animal fats had been added to it.

The butter in question is part of a
consignment of 650 pounds which has
been ordered to be held by Food In-
spector Davies. It was bought at a
west side butcher shop and was sup-
posed to come from a small place in
the country. That it did not come
from the farmers at all and was simply
shipped to this country point for a
blind is the opinion of the food in-
spector.

Not After Retailers.

Although all parties selling this but-
ter are liable under the Aect, Mr, Davies
does not intend to prosecute any re-
tailers for the present, being sure that
they know nothing of the deception, He
proposes, however, to go after the
manufacturer if he can trace him up
and prosecute him heavily.

Mr. Davies has wired the analyst
asking him whether any of this butter
could be classed as oleomargarine, but
as yet has received no reply.

TRADE NOTES.

Alberta wholesalers have requested
the Government of that provinee to pass
a Bulk Sales Aect,

S. -A. Kdnauss, of the Fitsimmdns
Fruit Co., Fort William, was in Toronto
during the first part of the week.

J. A. Morgan, of the J. A. Morgan Co.,
Seaforth, N. Carolina, was in Toronto
early this week. He reports that the
season in-the south is fully two weeks
ahead of last year, and shows every in-
dieation for a splendid fruit erop.

+

READER FOR MANY YEARS.

The MacLean Pub. Co.,

Dear Sirs:—

Kindly cancel my Canadian Grocer at the
exrlnuon of my subscription, as I have sold
out after thirty-one years in the same town.

During the most of this time I have read
your va uedﬂ?nper with a good deal of inter-

est and pro
JAMES WHITR HEAD.
Walkerton, Ont.
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[Serious Damage to

April Tomato Crop

Heavy Rain Wipes Out Almost Total Crop South of Miami,
Fla.—Loss Estimated at 50 Per Cent. of Whole Crop for
April—Higher Prices Expected in Lemons—New Cabbage Ap-
pear on Toronto Markets—Roots Plentiful: Stocks Becoming

Heavy.

During past week practically whole
of the tomato erop south of Miami,
Fla.,, has been wiped out through ex-
cessive rainfall. This means, according
to advices from brokers, that about 50
per cent. of the total tomato supply for
Canada and the States for April has
been destroyed. Prices on the primary
market have advanced 50¢ to 75¢ during
the last two or three days, and are
likely to go higher.

MONTREAL.

GREEN FRUITS.—Apples are ad-
vaneing and selling well, but mostly for
lccal consumption, as exporting is un-
profitable at present. Oranges have ad-
vanced considerably, some grades in-
creasing as much as $1 per box. This
is due to increased demand and milder
weather, requiring icing of cars, Lemons
are firm at last week’s quotations.
Florida tomatoes have been coming in
quite freely, seven cars arriving this
week. Business is brightening up with
every week, and milder weather is open-
ing up new trade.
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VEGETABLES. — Strawberries are
scarce on local market. . Cause of this
is heavy rains in Florida and other
berry shipping points. The berries after
being wet are soft and will not keep
well enough to ship long distances. The
few that are seen on loeal market are

of poor quality and mushy. The price
varies all the way from 50¢ to 75e¢ per
quart. Rhubarb is coming on the mar-
ket, and is bringing 15¢ a 1b. New
beets are selling at $1 per doz. bunches,
Cauliflowers are a little scarce. Pota-
toes are easier owing to small demand
and liberal offerings.. The milder wea-
ther has stimulated buying, and quite a
little business is being transacted.
Asparagus, dogen bunches

Beets, old. per

Beets, new, per doz, bunches .
Canadian oyster plant
oyster plant

o+
88!38==8888=3I8I88!§ ll!ll'lﬂ!!gﬂ.!ggi

, large case
red onions, B oo
in ham; ﬂmportcd

Celery, per crate
Cucumbers, per dozen
Leeks, per bunch
P s, green, crate .

es, dozen
Sweet potatoes, basket
Potatoes—
Green Mountains, car lots, per bag..
meboc grades, car lots, per
ebec es, small lots, per

Spinach, bbl.
Tomatoes, Florida, fancy,
, Florida, y

“..—'.-..: .
wRe83828:

Boston lettuce, crates, 2 dos. .
rl tes, 4 doz,

we

TORONTO.

GREEN FRUITS.—Dealers report
business during past week as much bet-
ter than expected. Holiday demand
called for great quantities of fresh
fruits, so that last week was easily the
busiest week since the new year. This
week grapefruit have advanced 50e, and
Florida Valencias have gone up from
50¢ to 7T5c per ease. One dealer this
week sold a full car of Valencias at
$4.25 per case, which shows trend of
market. Cranberries are still to be
found on the market, but only in small
quantities. :
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Strawberries,
Tangerines, m’"nﬁ'." 2

VEGETABLES.—First new cabbage
from Florida and Charlston appeared
on market this week. This, it ig stated,
is not only the earliest that new ecab-
bage has ever appeared, but it is being
offered at a lower figure than ever be-
fore at beginning of season. Usually
opening prices are about $4 to $4.50 per
crate. This week two car loads went
begging at $2.25.

California celery is practically off
market, only Florida varieties being
offered.

All roots are getting plentiful in
dealers’ hands, and as result are easier.
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A Large Fish Trade During Easter Week

Stocks of Fresh and Prozen Lines Well Cleaned Up—Fresh
Caught Lake Fish Appear on Market in Small Quantities—
Demand for Fish Easing Off Now That Lent is Over.

The past week has proved quite satis-
factory to fish dealers, having been one
of the best weeks throughout the whole
of the Lenten season. Fresh lines were
in especially heavy demand, and as at
some points supplies of these were
limited, stocks were pretty well cleaned
up. Frozen lines, too, moved freely, as
well as some fresh smoked.

Fresh caught lake fish are this week
making an appearance on the larger
markets, but only in small shipments.
Owing to unfavorable weather condi-
tions it is not expected there will be
large quantities of these for sale for a
week or two at least. Fishermen have
already made all preparations, and are
counting on a large cateh as soon as
the season really opens.

Demand for salt fish is quite limited,
but with the opening of navigation is
expected to pick up again.

Oysters are still on sale, but growers
are not at all anxious to make ship-
ments, as they are busy with planting
beds for next season. Stocks on sale
show fine firm quality.

MONTREAL.

FISH.—The demand for fish has
slackened off a little, but there is still
big demand for all lines of fresh fish,
especially salmon. Holland and Secoteh
herring are selling well. Fresh smoked
haddie are in excellent demand. Had-
dock and cod are in good supply, al-
though halibut is still a little searece.
Lake fish are coming forward slowly.
The demand for salt fish is almost nil,
but it is expected to brighten up a
little with the opening of navigation.
Shell fish and oysters are quiet.

Some prices are lower than last week,
and still lower prices are expected be-
fore the end of week.

FRESH AND FROZEN,

o~ococecs
8..’.‘5“

o

coh-oad
£8 88 CHREERESSERS '.88:"'88;833:;88 gslﬁisa 53553:5‘855.’53"5!8

CO-HOOOODD

Boneless notedferﬂnc 4 Ib, boxes, Ib, 010

SHELL FISH.
'm selects, gal. 1

gmu&“ 1

noﬂed lobtun per lb.

Solid meats—S8tanda
Bulk lnndndu

TORONTO.

FISH.—Fish trade during latter
part of last week was especially brisk,
all lines moving freely. Stocks of
frozen fish were well reduced, and much
of the fresh on the market moved out.
A little fresh caught whitefish is found
on the market this week but only in
small quantities. Larger shipments are
scarcely expected for at least a eouple
of weeks.

Trade in oysters during the past week
was rather better than expeeted. Stocks
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now arri\;ing show great firmness

excellent quality.
FROZEN FISH.
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PREPARED.
Audi‘ln cod, 2-1b. boxes, 12 to

o
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Through the passing in Vietoria, B.C.,
of a number of forged bank money or-
ders purporting to be issued by the
Bank of Toronto, the fact of the theft
at Winnipeg, late in Janunary, of a book
of such orders has been brought to the
attention of the Victoria police authori-
ties. It was the first the police had
heard of the matter, and they had been,
accordingly, in no position to warn the
public against the possible attempt, by
unscrupulous persons to pass the or-
ders. One order for $45 was purported
to be issued by the Bank of Toronto
and to be regularly signed by bank offi-
eials. Other orders, it is stated, were
also passed, being in each case endorsed
by the individual who passed them,
though the name used, John Foster, is
undoubtedly fietitious,

—

It is not the size of the window or the
display that draws the erowd. It is
novelty of arrangement or stock shown.
You can make a small window pull as
well as a big one.




*FLOUR & CEREA
| DEPARTMENT

IMillers AregNot Anxious to Push Sales

Claim There is Little Profit at Present Figures—Demand Bx-
pected to Increase With Opening of Navigation—Large Quan-

tities of Wheat Still in the States—Export Trade

in Rolled

Oats Reported Fair From Montreal.

The flour trade shows no improvement
over last week. With prices low and
freight rates high, millers are not anxious
to push sales. As result they are selling
only to their established trade who ap-
pear to be buying totally on a hand to
mouth basis. Supplies in the hands of
country buyers appear to be fair as they
show no special interest in buying at
present figures.

With the opening of navigation freight
rates will be much lower and this should
stimulate trade greatly, especially to
Newfoundland, the Maritime provineces,
and the West Indies where transporta-
tion can be made all by water.

Latest estimates of the wheat reserves
in the United States shows that there
still remains a large quantity of wheat
over and above home requirements. It
is gquite commonly believed that during
the next few weeks foreign buying will
show an improvement and that both Can-
adian and American wheats will be in
greater demand.

Season for heavy grinding is now over
s0 that now with fair demand stocks are
being kept fairly well cleaned up. In
mill feeds stocks are said to be keeping
better ecleaned up than a few weeks ago.

Receipts of flour on the Montreal
market for the week were 3,611 sacks,
as compared with 24,509 for the same
week of a year ago. The exports from
St. John and Portland for the week were
16,652 sacks as against 42,983 for the
corresponding week last year. The stock
of flour in store on spot to-day showed
an increase of 6,165 sacks as compared
with a week ago and an increase of 116,-
983 over the same date of a year ago.

MONTREAL.

FLOUR.—There is no feature in local
flour market and prices remain same as
quoted last week. Prices are steady un-
der a good demand and quite a large
volume of business is being transacted,
both for immediate and future delivery.

Buyers appear to be purchasing quite
conservatively and seem to be neglecting
to lay in stoeks. This is, probably result
of weakness in grain markets which
seems fo have given buyers impression
that flour will go lower rather than
higher, but this is rather doubtful.
i g et o e
Manitoba 1st Spring wheat
Manitoba s t patents,
L R W bt
CEREALS.—Rolled oats market is
steady with a fair volume of business
passing. Demand for export is fair and
considerable business has been accomp-
lished. Demand for cornmeal continues
fair. Some firms have advanced their
prices slightly, but volume of sales is
being made on the $2.05 basis. The ex-
ports of rolled oats from Portland and
St. John for the week were 5,700 sasks,
as compared- with 2,400 sacks and 12,145

cases for corresponding week last year.
Cereals—
Bollﬂ oats, in 25 sack lots ...

Granulated otune-l ln
F‘lne oalmnl
Iob the pﬂoe lhe above is 10c lower.)
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Comm-'l. in 98 I ueu s’
Rolled oats, in cotton sacks, Sc more,

MILL FEED.—There is no change in
the mill feed situation and prices re-
main the same as last week. Demand is
very good Market is healthier with prices
ruling very steady.

Bran, in car lots, ton
mnwb«.:u

Wheat motlee, ‘per ton ..

TORONTO.

FLOUR.—Trade during past week has
been steady, but only quietly steady.
Mills are running continuously, but are
doing no heavy grinding. At present
demand is almost heavy enough to take
care of on-coming supplies. Most of the
domestic trade, especially in the eity
is from contract. Very little export
business is being accomplished. At pre-
sent price levels mills are not getting any
too much profit and for that reason are
not anxious to put the price down.

2 u& ol A
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Whether such a move would stimulate
business under present conditions is
doubtful anyway.

Manitoba Wheat.
1st patent, in car lots, 191 bbL bags
2nd. patents, in car lots, per bbl...
Stmng bakers, in car lotu per bbl.

flour, in car lots,
F‘lour in cotton sacks, 1
Win

ter
Fancy patents, domestic mnsumptlon
Patents, %0 r.e., domestic consumption..
Straight roller, domestic consumption..
Blended domestic consumption

-~
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CEREALS.—Trade in cereals is run-
ning along without feature and with lit-
tle sign of change. Buyers are not
stocking heavily, but are carrying on a
rather hand to mouth trade. Millers
considering prices low enough, and in
some cases too low at present figures,
are making no great effort to push sales. .
Price generally quoted is $2.15 for 90’s
in jute. One firm, however, is asking
$2.20 for 80's in eotton. Export trade
is dull. Cornmeal market is practieally
without feature.

oats, small lots, % Ib, sacks..

Rolled
Rolled oats, 25
Standard and

18
18 1e

MILL FEEDS.—Demand for bran has
eased off slightly during past week, but
still continues fairly heavy. Shorts is
running along without change, Demand
is expected to inerease materially in next
couple of weeks. ‘
Bran, Inmrloh.urh

car lots, per
Middl
:nc- -rlou. u-

moulee, in car

It is all very nice to have a good time
as you go along if you don’t eare about
going very far along.

L] . L

The store full of customers may mean

a big business but it is worth remember-

ing that big business is not the same

thing as profitable business in every ease.
L] 5 L]

The man who is always worrying for
fear he won’t get his money’s worth out

of his employees is very likely to find his
fears coming true.

SALESMEN WANTED.

SALESMEN WANTED-—-CALLING ON 0!0-
cery trade, to sell an article of daily con-
sumption, Box 150, Canadian Grocer.




Provisions Firmer—Good Butter Scarce

Increased Demand For Hog Products Puts Up Price—Hogs Advancing—Offer-
ings of Finest Grade Butter Are Light— Storage Stocks Greatly Reduced—Export
in Cheese Renders Market Firmer—Buckwheat Honey Scarce.

The drop in hogs reported last week
from Toronto was destined to be short-
lived and this week prices have again re-
sumed their former levels. In Montreal
prices on raw material have all ad-
vanced also, so that a firmer tone pre-
vails. As result of these inereases, and
the growing demand now that Easter
is past hog products are mueh firmer. In
Montreal these have all gone up a ecent
or more. In Toronto there has also been
a slight advance, but not so marked.

Finest quality in fresh butter is re-
ported as searce on all large markets.
No. 2 stuff is offering in fairly large
quantities, but for this there is little de-
mand. Storage stocks too are becoming
greatly reduced so that altogether mat-
ters appear to be shaping for firmer
markets and higher prices until fresh
makes begin to come in more freely.

Much to the relief of all those who
went heavily inte the egg business a year
ago, storage stocks are now practieally
all eleaned up, and as pickled have been
searce for some time most of the eggs
now appearing on the market are new
laids. These are offering freely, and as
Faster demand is now over it is expected
that lower prices will prevail from now
on.

The table below shows receipts of
butter, eggs and cheese on the Montreal
market during the past week with com-

parigons :

“lw. Butter, m...” k
g S Wy o
. 8,000 1,6% 35
. 5,018 1,921 3

Week ending March
Week ending March 23, 1912...

MONTREAL.

PROVISIONS.—Expected advance in
pork products went into effect at end of
last week and by ecomparing quotations
of last week with those given below great
number of changes will be noted. This
revision has been upwards, and amounts
to le per pound on several lines. Lard
has not followed advance for reason that
America market is weak at present.

Packers are not pushing sale of lard as
they are losing money at present prices.
They are making money by holding it.
Hogs have taken a big jump and are
now quoted at $10.25 per hundred live
weight, and are selling at $15 dressed.
Demand for nearly all lines of pro-
visions is quite heavy now that Lenten
season is over. Mild weather is favor-
able to increased sales.
Long clear bacon, heavy, Ib,

oo
o
io

bacon, h
icnic hams, 6 to 12 lbs.
Ham, cooked, per pound

Wiltshire bacon' (50 1b, sides).
(;lottm“tolll. n‘“t' about 4 lbs
TR W T SRR T N SO
Hogs, dren-«r PR R - ciiiicareiiereneans . aves
Pure Lard--
Boxes, 50 lbs. net,
Cases, tins, each
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eavy short cut clear . bbl.
Clear fat backs —
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| agsn Si 8888 8

t
OnnDr’huul. flanks. b,
Plate beef, barrel 100 Ibs,

JpCooked Meata— =
Qnu o eos
Had&e‘u.. B copbmondovd
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BUTTER.—There is a firmer tone to
butter market this week owing to sedr-
city of better grades. It begins to look
as if prices will have to be advanced.
Demand is quite heavy. New Zealand
butter is still being imported but as it is
selling for more than Canadian grades
it is losing in favor. It sold this week
at 33e, while the best Canadian makes
were selling at 321%e.

4

Reecipts of butter this week were 806
packages less than last week and 1,097
packages less’ than for same week year
Gt Wl s oh 08 i
Dairy tubs, Ib, :

Cream wéntu made

EGGS.—New laid eggs
other eent a dozen this week and are
now selling at 25¢ per dozen. The price
is rather weak and is likely to decline at
short notice if receipts of new laids be-
come heavy. While receipts of week
show a decided falling off it is due to
shortage of storage stocks which are
practically off market. Nearly all the
stocks of storage eggs have been cleaned
up and receipts recorded this week were
nearly all fresh laid eggs.

Demand for eggs is quite heavy and
stocks are being turned over quickly.
New laid eggs, per doZ. ...cccevecaccasnnnne sans 0%

CHEESE.—There is no change in the
cheese sitnation. Demand continues
good with prices firm at last week’s quo-
tation. Faectories advise that the make
this year will be small as owing to high
price of butter, factories will open up
on this line in preference to cheese. Re-
ceipts of cheese from May 1st up to date
show a decrease of 44,486 boxes over the
receipts for same period of preceding

POULTRY.—The market for poultry

is firm, but prices are unchanged. Sup-
plies are coming forward fairly well but
the trade could handle more if pushed.

Poultry, Dressed—
Turkeys, per Ib. .
izhu—‘f.ulrb'li'

HONEY.—There is no change in hon-
ey market. Demand is limited.

Clover, white w
Clover, dark grades a
White, extracted ...

Buckwheat honey ... 1
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PROVISIONS.—Now that holiday is
past trade in provisions is beginning to
pick up a little and firmer tone prevails.
Stocks are moving out freely, but as yet
no great effort is being made to push
sales. Prices on some lines are higher
than week ago, and market remains firm
at higher level. Lard is steady and fair-
ly firm.

Decline in price of hogs week ago did-
n’t amount to anything. Prices have
now regained their former level and are
likely to continue high for some time.
While one packing house claims that
they are turning away offerings, others
state that hogs are still searce and that
they are taking all they can get their
hands on.

Meats—

- o000 909.‘“

: SZEx xuNSS
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BUTTER.—Butter is mueh firmer
than week ago. Report from Chicago at
first of week states that Chicago is pret-
ty well cleaned up on storage, and not
enough fresh is coming in to meet de-
mand. Shortage is due to a great extent
to delay on part of railroads. Sentiment
in Chicago, it is stated, - favors lower
prices and dealers are buying cautiously.
Locally, stocks are running low and so
far as good stuff is concerned, storage
is almost exhausted. Creamery solids
are searce, nothing but rough No. 2’s be-
ing left. Farmer’s separator, too, is
scarce and holds firm at about 30 cents.
One dealer this week states that during
the past eight years he has never seen
so little butter coming in at this season
nor so great difficulty in getting No. 1

Farmers’ separator. but
Dairy &rlnu. ¢hoice .. v

EGGS.—With Easter demand over a
great slump was expected in the egg
This, however, has not come
vet, although prices are again easier.
Storage and pickled are both praetically
off local market now, it being reported
that only one firm is still selling storage
to any extent. New laids are coming in
freely, but heavy demand up to the pres-
ent has not allowed stoeks to inerease
greatly.

b~ S G S on om
CHEESE.—Cheese market is rather
more active than week ago owing to in-

g
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creased export demand. Domestiec trade
holds practically unchanged with prices
same as last week.

POULTRY.—Firmness continues to
prevail in poultry market and fresh
birds are being rapidly snapped up. Dur-
ing last week a great amount of business
was done and although a slight falling
off has been noted, demand is still brisk
with limited supplies. One dealer had
on sale this week a turkey weighing 31

. 0l
016%

pounds, so far as he knew the heaviest

at present on the market.
Tarvays, "Gremed . o

HONEY.—Honey situation is praeti-
cally without feature. Buckwheat honey
is in great searcity and is likely to con-
tinue so until after the Passover. Comb
honey is scarce with slightly inereased
demand.

o "m' 60-1b. pails,
Clover » 10-1b, pails,
Clover 6-1b.

Buckwheat, 60-1b, tins,

. Selling Provisions Easy at this Season

Lent is Over and Warm Weathe Rapidly Approaching—Use of
(Glass Swing Shelving for Window Displays—Value of Addi-
tion of Greens—Separate Provision Counter Concentrates At-

tention of Purchasers.

Now that Lent has gone for another
year and the spring season is with us
again, the grocer has a splendid oppor-
tunity to make some money out of cook-
ed and smoked meats, glassed and can-
ned meats and sausage. Those who have
forbid their appetite these tasty foods
during Lent are now free to take advan-
tage of its passing. With spring the
housewife will gradually eliminate the
work of the kitchen fire and there will
be many meals that will contain ecold
meats or easily prepared baecon or saus-
age. »

Glass Shelves in the Window.

These are things that every retailer
should make work towards his own ad-
vantage just now. Provisions should be
placed to the front. A window display
oceasionally of cooked and smoked meats
will undoubtedly be worth while. The
window that contains a display of pro-
vigions should be made as inviting as
possible, Many dealers use plate glass
swing shelves in form of a stair with
the lower step near the bottom of the
window. On these are shown platters of
cooked meats and bacon with a slice or
two off each piece and the eut side turn-
ed outwards. This demonstrates just
what kind of meats they are and is sure
' to ereate demand from many passers-by.
The addition of a little lettuce, garden
eress or other greens gives the meat dis-
play even a more inviting appearance.
In faet, many dealers claim that the
greens really make the display a strong
gelling one.

With warm weather approaching, a
variety of stocks should be arranged for.
There are cooked ham, jellied hock, jel-
lied tongue, corned beef, and all the
cooked lines in cans and glass to bring
to the front. With a little extra atten-
tion these will sell.

Counter for Provisions Only.

The separate provision ecounter is
more and more coming to the front. It’s
value lies in the faet that it draws spe-
cial attention. It is like the single line
or associated lines display in the win-
dow. A neat, elean marble-top provision
counter with a platter adorned with
greens for each variety of meat cannot
help but sell goods.

At any rate, now is the time to sell
provisions. The good season for them is
here and they ean be disposed of with
little trouble. Make hay while the sun

shines.
+

YARD AND POUND SHRINKING.

The strict wateh kept on weights and
measures in the British Isles has led to
the discovery that even the standard
weights and measures are not to be
relied on.

The only four official copies of the
imperial standard yard in existence
here have shrunk. The standard yard
is kept in the strong room of the Stand-
ards Department at Westminster. The
copies whiech like the standard itself,
are made of bronze alloy, have decreased
in length, aceording to the annual re-
port on weights and measures issued
by the Board of Trade in the following
proportions: The Royal Mint copy, 23
millionths of an inech short; Royal So-
ciety copy, 49 millionths short: Green-
wich Observatory copy, 43 millionths
short; Standards Department copy, 215
millionths short.

The ecopies of the standard pound
weight also have been found to vary,
but not so much as the yard measure.




BAKING POWDER.
W. H. GILLARD & CO.
Diamond.
1-1b. tins, 2 dos. In case ..$2 0O
3-1b. tins, 3 dos. in case.. 1 25
%-1b. tins, 4 dos. in case .. 0.7

ROYAL BAKING POWDER.

Sises.
BID. ceeievene cesn
L7 5 | TR
13-08.
p O RN
$1b. ..oh tiieienee.. 1300
BB cice sovssnviien BB
Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CERRALS, LTD.

White Swan Baking Powder—
6-1b. size, $8.25; 1-1b. tins, §2;
12-0s. tins, §1.60; 8-ox. tins, $1.20;
6-0s. tins, 90c; 4-os. tins, 65c;
Sc tine, 40c.

BORWICK'S BAKING POWDER

Bises. Per dos. tins.
Borwick's 3-lb. tins ...... 1385
Borwick’'s 34-1b. tins .. 28
Borwick’s 1-1b. tins ...... 4 65

COOK'S FRIEND BAKING
POWDRR.
Cartons—
No. 1, 1-Ib,, 4 Adozen
No. 1, 1-1b, 2 dosen
No. 2, 5-o0s., 6 dosen
No. 2, 5-0s., 3 desen ......
No. 8, 2%-0s., 4 dozen ....
No. 10, 12-0s., 4 dosen ....
Neo. 10, 12-0s, 2 dogen ....
Ne. 12, 4-0x, 6 doszen ....
Ne. 12, 4-08,, 3 dozen
" In Tin Boxes—
Ne. 13, 1-1b,, 2 dosen
No. 14, 8-0s., 8 dosen ......
No. 18, 4-os, 4 dozen ......
No. 16, 2%-1bs. ..........
No. 17, 5-1bs. .... .c.evv.. 400
FORBST CITY BAKING POW-
DBD.
16-08. tins ..

:
¥
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BLUR.
Keen's Oxford, per Ib. .... 017
In 10-1b. lots or case .... 018
COUPON BOOKS—ALLISON'S,
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemin & Fils, Montreal, $2,
$3, $5. §10, $15, and $20. All same
price, one size or assorted.
UN-NUMBERED.

Under 100 books ....each 0 04
100 books and over, each 0 03%
500 books to 1,000 books 0 03

For numbering cover and each
coupon, extra per book 34 cent.

CEREALS,
SWAN SPICES AND
CEREALS, LTD.
White Swan Breakfast Food, 2
dos. in case, per case, $3.00.
The King's Food, 2 des. in case,
per case, $4.80.
White Swan Barley Crisps, per
dos., §1.

WHITE

. Raspberry and gooseberry.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

White Swan Self-rising Buck-
wheat Flour, per dosen, §1.

White Swan Self-rising Pancake
Viour per des., §l.

White Swan Wheat Kernels, per
dos., $1.50.

White Bwan Flaked Rice, §1.

White Swan Flaked Peas, per
dos., §1.

F. COWARD,
402 Bpadina Avenue, Toronte.

Flaked Rice, Bago, and Taploca
in Sc cartons, per dos., 48ec.
Potato Flour (finest) in 10c car-
tons, per dos., 90ec.
Self-raising Flour (as prepared
in BEngland), in 10c cartons, per
dos., 96c.

DOMINION CANNERS.
Aylmer Jnlu. Per .des.
Strawberry, 1912
Raspberry, red, l
Red currant ...... ...ov0ue 1 U
P-eh. w heavy syrup 1 00
“\un syrup l’l ™%
Jellies.

Red currant ...... ........
Black currant ....

Crabappld . cvoos sovasi oo
Raspberry and red currant

PIOB JAB oo ‘cecses sese
Green Gage plum, stoneless

Marmalade.
Orange jelly ......

bbb ek h DD DD DD O
aaagssass

RN viss sins sesis

seene

Black currant ......
Raspberry .... ....

14’s and 30’s per 1b.

Strawberry .... ..... ..
Black currant .... ...... 013
Raspberry .... «coov «eee 018

Freight allowed up to 26c per
100 1bs.

COCOA AND CHOCOLATE,
THE COWAN CO., LTD.
Cecoa—

Perfection, 1-1b. tins, dos
Perfection, %-1b. tins, deos.
Perfection, 3-1b. tins, dos.
Perfection, 10c sise, dos...
Perfection, 5-1b. tins,, per 1b.0 38
Soluble, bulk, No. 1, Ib... 020
Soluble, bulk, No. 2, Ib, ....0 18
London Pearl, per Ib. .... 022
Special quotations for Cocoa ir
barrels, kegs, etc.
Unsweetened Chocolate—
Supreme chocolate, 34's 13-
1b. boxes, B csivees
Perfection g:'oeohu. 20c

sise, 2 dos. In box, dos..
Perfection chocolate, 10c
size, 2 and 4 dos. in box
per dos. ...... ..

(R
18

Bweet Chocolate— Per 1b.
Queen's Dessert, ¥'s and
14's, 12-1b. boxes ........
Queen’s Dessert, @'s, 13-1b.
Vanilla, %-Ib, 6 and 13-1b.
Diamend, &s, 6 and 12-1b.
DOBBE ociiv sssive wsvise
Diamond, &'s and T's, 6 and
12:1b. boxes ...... «ceseee
Diamond, %'s, 6 and 12-1b.
DOXEB ccovce ccos svocsnce
Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in 34-1b. packages,
2 dos. in box, per dos..” 0 90
Chocolate Confections—Per 1b.

Maple buds, 5-1b. boxes ... 0 38
Milk medallions, 5-1b. bxs.
Chocolate wafers, No. 1,
5-1b. boxes ......
Chocolate wafers, No. 2,
B5-1b. boxes ..
Nonparefl wafers, No. 1,
B-1b. boxes ...... ...o0ne
Nonparefl Wafers, No. 2,
5-1b. boxes ....
Chocolate ginger, b-lb bxl
Milk chocolate wafers, 5-1b.

Coffee drops, 5-1b. boxes ..
Lunch bars, 5-1b, boxes ..
Milk chocolate, 5S¢ bundles,
8 dos. in box, per box..
Royal Milk Chocolate. B¢
cakes, 2 dos. In box, per
Nut milk chocolate, %'s, 6-
1b. bexes, 1b. ...
Nut milk checolate, 3's, 6-
1b. boxes, 1b. ...... ......
Nut milk chocolate, 6¢c bars,
24 bars, per box ...

EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.8.; Buchanan & Gor-
don, Winnipeg.

In %, % and 1-1b tins, 14-

1b. boxes, per Ib. ........ 038

Smaller quantities .... .... 037

JOHN P. MOTT & CO.8.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. B. Huxley & Qo.. Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.

Hiite, 10c sise (for ceoking)
dosen
Mott's breakfast cocoa, 2-dos.
10c sise, per dos. .......
Nut milk bars, 2 dosen In
box ......
“ breakfast cocoa, “'l
and K's
No. 1 chocolate ...... 030
Navy chocolate, 's .. 028
Vanilla sticks, per grs 1 00
Diamond choceolate, 34's 0 24
Plain choice chocolate
HQUuors .... .ccvveeee. 2090
Sweet chocolate coat-

sessse seeess ssess

WALTER BAKER & CO., LTD.

Premium  No. 1, checolate, ¥
and %-1b. cakes, 33¢ 1b.; Break-
fast cocoa, 1-8, 3%, %, 1 and 5-1b.
tins, 30c. 1b.; German’s sweet
chocolate, 35, and 34-1b. cakes,
6-1b. boxes, 26¢ 1b.; Caracas
sweet chocolate, 3, and %-lb.
cakes, 6-1b. boxes, 32c 1b.; Aute
sweet chocolate, 1-6 1b. cakes, 6-
Ib. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5. cakes, §-
Ib. boxes, 20c 1b.; Falcon cocos
(hot or cold soda), 1-1b. tins, 34c
1b.; Cracked Cocoa, %-1b. pkgs.,

s-lb bags, 31c 1b.; Caracas tab-
lets, Gc cartons, 40 cartons to

box, $1.25 per box.
The above quotations are f.0.b.
Montreal.

CONDENSED AND EVAPOR-

ATED MILEK,
BORDEN MILK CO.,, LTD.

Bast of Fort Willlam, Out.
Preserved— Per Case
Bagle Brand, ea. 4 dos.... $6 00
Reindeer Brand, ea. 4 doz. 6 00
Sflver Cow Brand, ea. 4 d= 5 &0
Gold Seal Brand, ea. 4 dos §
Mayflower Brand, ea. 4 dos 6
Purlty Brand, ea. 4 dos... §
4
4

Brand, n. 4 dos
Gonr rand, ea. 4 dos....
Evaporated (Unsweetened)—

St. Charles Brand, small,
ea. 4 d08. .. ..ieiiennnnnn
Peerless Brand, small, ea.
4 dos.
St. Charles Brand, Family,
08, & QOB . ocovccnvineian
Peerless Brand, Famlily,
o 4 G0B. ..ccievercncnne
Jersey Brand, Family, ea
4 dos.
St. Charles Brand, tall, ea.
Peerless Brand, tall, ea.
4 dos. .
Jersey Brand, tall, ea. 4
dos. «iouns
S8t. Charles Brand,

4e ssssssssnens

Hotel,

Peerless Brand, Hotel, ea.
| S7 R,
Jersey Brand, Hotel, ea.
2408 ....onvnnns
8t. Charles Brand, galloms,
each. 1§ dos.
“Reindeer” Coffee & MIilk,
ea. 2 dos.
“Regal” Coffee
ea. 2 dos.
“Reindeer” Cocoa & mll.
ea. 2 dos. .... 48

CANADA FIRST BRAND.

The Aylmer Condensed Milk Co.
Per Case.

Canada First Baby Eva-
porated Milk ....
Canada First Family Bva-
porated Milk .... ........
Canada First Medium (20
0s.) Evaporated Milk....
Canada First Hotel Eva-
porated Milk .... 48
Canada First Gals Evapor-
ated Milk, Manufactur-
er'’s Special ...... .coiovee
Canada First Condeased
(sweetened) .... ..... .. 028
Rose Bud Condensed Milk. 5 18
Beaver Condensed Milk ... 400

seescene

cesssess 300

N
400

4B




COFFERS.
EBY-BLAIN, LIMITED.
Standard Coffees.
Roasted whole or ground, pack-
ed in damp-proof bags.
King Edward ....
Club Houese .....

“ sssene

Fancy Bourbon .... ....
Crushed Java and Mocha
Package Coffee.
Gold Medal, 2-1b. tins.
whele or ground ...... 031
Gold Medal, 1-1b. tins, deo 0 32
Gold Medal, %-1b. tins do 0 33
Anchor Brand, 2-1b. tins,
German Dandelion, 1-1b.
tins, ground 02
German Dandelion, 34-1b.
tins, ground ..... ...
English Breakfast, 1- lb
tins, ground ....
Grand Prix, 1 and t-lb
tins, ground
Demi-Tasse, 1 and 2-1b.
tins, ground .... . eseue
Tiower Pot, 1-1b. pots,
o2
do. o3
WHITE SWAN SPICES AND
CERBALS, LTD.
WHITE SWAN BLEND.
1-1b. decorated tims, Ib....
Mo-Ja, 3%-Ib. tins, 1b......
Mo-Ja, 1-1b, tins, 1b 03
Mo-Ja, 2-1b. tins, Ib........ 0 30
Presentation (with tumblers) 28¢

per 1b.
MINTO BROS.
MBELAGAMA BLEND,
Ground eor bean— W.B.P.
1 and Y%

R.P.
025 03
1 and % ........ 082 0
1 and % 0371 om0
Packed in 30's and 50-1b. case.
Terms—Net 30 days prepald.
BRANSON’S SHEREEF COF-
FEE,
AGENT: F. COWARD.

402 Bpadina Avenue, Toronto.
Small sise .....$1.50 per dos., net
Large sise .....$3.00 per dos., net

In 3 dosen free cases. Freight
pald on 3 gress erder.

tesssnns

CE
Grape Nuts—No. 22, $3; No. 23,
$4.50. :

Post Toasgies—No. T3, $2.85.
Postum Cereal—Nb, 0, $2.35; No.
1, 2.7%.
CONFECTIONS.

PRANUT BUTTER.
Ontario Prices
MacLaren's Imperial— Per dos.
Small, 2 dos. ............ 095
Medium, 2 dos. .... .... 18
Large, 1 dos. ............ 278
Tumblers, 2 dos. .... .. 138
Palle, 24 1bs, per Ib..... 015
CHEESE,
MACLAREN'S IMPERIAL.
Ontario prices per dos.
Individual (each £ des.) .. 1 00
Small (each 2 dos.) ......
Medium (each 1 dos.) .
Large (each 3§ dos.) ......
MacLaren’'s Roquefort—
Small (each 2 dos.) ....
Large (each 1 der) ....

THE CANADIAN GROCER

MacLaren’s Canada Cream—
Small (each 1 dos) ....
Medium (each 2 dos.) .... 138
Large (each 1 dos.) 240
FLAVORING EXTRACTS.

SHIRRIFFS.
1 os. (all flavors) dos. ....
2 os. (all flavors) dos. ....
2% os. (all flavors) dos. ..
4 os. (all flavors) dos. ....
§ os. (all flavors) dos. ....
8 os. (211 flavors) dos. ....
16 es. (all flavors) dos. ...
32 os. (all flavors) des. ...
Discount on application.

CRESCENT MFG. CO.
Mapleine— Per dos.
2 os. bottle (retail at BOc) 4 50
4 os. bottle (retail at 90c) 6 80
8 os. bottles (retail at $1.50) 12 50
16 ex. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE,
Knox Plain Gelatine (2 qt.
sise), per dos. ..........
Knox Acidulated Gelatine
(2 qt. size), per doz
CLARK'S PORK AND BEANS
IN TOMATO SBAUCE.

00 =3 ON 08 00 0 e b
283838838

130

No.
No.
No. -tl. 2 dos. In case 115
No. alls, 2 dos. in case 135
No. 400
No. 12, % do& in case .... 650

LAFORTE. MARTIN & CIB.,
LTD.. MONTREAT, AGENCIRES.
BASSIN DE VICHY WATERS.

La Capitale. 50 qts, ...
8t. Nicolas, 50 qts.
8t. Nicolas, 50 pts.
Ta Neptune. 50 qts.
La BSanitas Sparkling.
quarts
Claret. qts., Crown, 60s....
Claret, pts., Crown, 050s...
Claret, qts., Cork, 50s
Claret. pts.. Cork. 50s
Champenoise. qts..
50s

1208
Lemonade Savoureuse, 50 qts 800
Lemonade, S8t. Nicolas, 50

qts.

Len::nude. 8t. Nicolas,

Lemonade, 8t. Nicolas, 100
PR L esissasesnnaien wenene 10 00

CASNTILE SOAP.
“Le Soleil,” T2 p.c. olive ofl.
Cs. 200 T-os. plmn.

L
.12
. 6
3
4

%8883888

Lnne," 65 p.c. olive
cs.... 385
12 3-1b. Bars, 1b 0 08y
Cs. 25 11-1b. Bars, Ib.. 008
ALIMENTARY PA!'!'I!.
BLANC & FILS.
Macaroni, Vermicelll, Animals,
Small Pastes, ete.
Box, 25 Ibs., 1 1b
Box, 26 1bs., loose .....

DUFFY & CO. BRAND.
Grape Juilce, 12 qts.
Grape Juice, 24 pts........
Grape Juice, 36 splits .....

4T
500
40T

44

Apple Juice, 12 qts.........
Apple Juice, 24 pts........
Champagne de Pomme, 24 p
Motts Golden Russett—
Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts....
Sparkling Cider, 36 sp.....
Extra Fins, 100% ...... ... 16 00
Apple Vinegar, 12 qts...... 2 40
These prices are F.0.B. Mont-

real. Imported Peas “Soleil”

Per case

Tres Fins, 3 kilo, 100 tins 13 50
Fins, tins, 3§ kilo, 100 tins 12 60
Mi-Fins, tins, 3% kilo, 100

| < | T RPN N e AR 11 60
Moyens No. 1, tins, 4 kilo,

100 tins
Moyens No.

100 tins
Moyens No.

Frs. “Petit” Peas.
Fins, tins, % kilo, 100.... 10 00
Moyens, tins 3 kilo, 100.. 7 50
Asparagus, Haricots, ete.

MINERVA PURE OLIVE OIL.
Case—

o e
838 883

LR

CANNED HADDIES, “THIS-
TLE” BRAND,
A. P, TIPPET & CO, Agents.
Cases 4 dos. each, fiats,
per case
Cases 4 dos. each, ovals,
... B8O
INFANTS' FOOD.
Robinson’s patent barley, 3%-lb.
tine, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 14-1b. tins,

Sesesssnstsnanns

$1.25; 1-1b. tine, $2.35.

BOAR'S HEAD LARD

COMPOUND,
N. K. FAIRBANK CO, LTD.
60 1b. tubs ......
20 1b. wood pails .
20 Ib. tins .......
Cases, 3 1bs., 20 to
Cases, 5§ 1bs., 12 to

SHIRRIFF BRAND.
“SHREDDED.”

1 1b. glass (2 ds case).$1.90 $1.80
2 1b. glass (1 ds case). 320 3.00
4 1b. tin (1 ds case)... 550 535
T 1b. tin (3 ds case).. 800 835
“IMPERIAL SCOTCH"”
1 1b. glass (2 ds case).$1.00 $1.58
2 1b. glass (1 ds case). 280 270

41b, tin (1 ds case)... 480 4.65
T 1b. tin (3% ds case).. 7.7 750

MUSTARD,
COLMAN'S OR KEEN'S.

Per dos, tins
140

tessasnasens

“rsannes

ssasisse 148

Per jar
(5
[ B

Duorham, 4-1b. jar .........
PDurbam, 1-Ib, jar .....

MACLAREN'S nn’llu‘!- PRE-
PARED MUSTARD,
Ontario Prices.
Small case 4 dos., per dos. 9 &
Medium, cases 2 dos., dos. O 90
Large. cases 1 dos., dos.,. 136

VERMICELLI AND MACARONI
D. SPINRLLI C'Y.,, MONTRBAL
Fine.
4-1b. box “Special,” per bex & 22
8-1b. box “Special,” box... & &4
B-1b. box “Standard,” bex. § 2TY%
10-1b. box “Standard,” box ¢ 08

60-1b. cases or 75-1b. bbls.,

per 1b.
25-1b. cases, 1-1b. pkgs.

(Vermicelll), per 1b. ....

Globe Brand.

6-1b. box “Standard,” box 0 30
10-1b. box “Standard,” box © 80
25-1b. cases (loose), per 1b. @ 08
25-]b. cases, 1-1b. pkgs., 1b. 0834

JELLY POWDERS,
JRLL-0.
Assorted case, contains 2

“tessssssssananasns

G

L
883388 8

lmlglt.
Lemon contains 2 dos.....
Orange contains 2 des.....
Raspberry contains 2 dos.
Strawberry contains 2 dos.’
Chocolate contains 2 dos...
Cherry contains 2 des.....
Peach contains 2 dos......
Weight 8 Ibs. to case. Freight
rate, 2nd class.

JELL-O ICB CREAM POWDER

Assorted case, contains 2

Straight.
Chocolate containg 2 dox... 200
Vanilla contains 2 dos..... 280
Strawberry containe 3 dos. 2 80
Lemon contains 2 dos..... 200
Unflavored contains 2 dos.. 290
Weight 11 1bs. to case. Freight
rate, 2nd class.

IMPERIAL DESSERT JRLLY.

Ontario Prices.

Assorted flavors, $10.75 per gross.
Imperial Sterilized Gelatine.
Cartons, 1 dos., 90c per dosen.

SOAP AND WASHING POW-
DERS.

SNAP HAND CLEANER.
3 dosen to box ......ccv00. B0

6 dosen to DOX ......0uvve. T
30 days.

RICHARDS PURE BSOAP.
5-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium,

Richards Quick Naptha Soap.

GENUINE. Packed 100 bars to
case.

FRELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases ........§ 500
Five cases or more ...... 4§90

SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.
1-16 gall, dos. ............ll“
Yegall, do8. ....coconiieen u-
TN, 0B .oiivviei snvne IID
1-16 gall, gross lot ....... 20 88

T




DATES: We have 25 full siz.cd‘ boxes of Sair Dates. Some of the boxes show signs of dryness on
the outside layers and could be used to advantage for manufacturing purposes. We quote same at
214 cts., per lb., subject to approval of sample, previous sale and prompt acceptance. '

COCOANUT: Strictly fresh shredded, quality guaranteed, at 15 cts., per lb., in barrel lots.
DOMESTIC SARDINES: In oil, quarter lb., tins, 100 tins to the case at $2.75 per case.
WHOLE RIO COFFEE: Standard Quality, 20 cts., per lb., in bag lots and over.

CANNED SALMON: One Ib., tall tins Red Sockeye, at $2.6214 per dozen, extra good quality
and popular brand.

COHOE SALMON: One lb,, tall tins, attractive labels, Standard Quality, at $2.1214 per dozen.

VALENCIA RAISINS: Finest selected, good sound fruit, at 714 cts., per Ib., only a limited
quantity left.

CURRANTS: We are offering 100 half cases, dry cleaned Filiatra Currants, at 614 cts., per Ib.

SPECIAL

S0 Chests flavory, Ceylon Pekoe black tea, good heavy cup
quality at 14% cts., per lb., usually sold at about 18 cts. This
would make a splendid line to sell at 5 Ibs., for $1.00. Samples
and quotations submitted upon application.

WE GET THE BUSINESS BECAUSE WE HAVE THE VALUES.

R. SIMPSON & COMPANY

Wholesale Grocers and Importers of Teas, Coffees and Spices.

29 - 31 Charles Street Hamilton, Ontario
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“SOCLEAN.”

THE DUSTLESS SWEEPING
COMPOUND.

26¢c Pall, 2 dos. in case (4%
1bs.) enlarged size ......$4 50
#0c Pail, formerly 60c, 2 dos.
in case (8 lbs.) .
¢ Pail, formerly $1.00, 1
dos. in case (17 1bs.)..... 6 T3
“ANTI-DUST” SWEEPING
POWDER.
2 1b. tins, 3 dos. crates, dos 1 40
6 1b. tins, 1 and 2 dos,
crates, per dos. ....
STARCH.
EDWARDSBURG STARCH CO.

Boxes Cents
Laundry Starches—
40 Ybs. Canada Laundry..
40 1bs., Canada white gloss,
1 1D, PRES. ieesoven
48 1bs., No. 1 white or blue,
4 1b. cartons .......
48 1bs., No. 1 white or blue,
8 1b. cartons
100 1bs., kegs, No. 1 white
200 1bs., bbls., No. 1 white
30 1bs., Edwardsburg silver
gloss, 1 1b. chromo pkgs.
48 1bs.. silver gloss, in 6-1b,
tin canisters
36 1bs., silver ‘lou 6-1b.
draw 1lid boxes .........
100 1bs., kegs, silver gloss,
large crystals
28 1bs. Benson’s satin, 1- lb
cartons, chromo label ...
40 1us. Benson's Enamel
(cold water), per case ..
20 1bs. Benson’ Enamel
(cold water), per case ..
Celluloid—boxes containing
45 cartons, per case .....
Culinary Starch.

40 1bs. W. T. Benson &
Co.’s prepared corn
40 1bs. Canada pure, cern
starch
(20-1b. boxes ¥c hl‘hor)
BRANTFORD STARCH.

Ontario and Quebec.

Laundry Starches—
Canada Laundry—

Boxes about 40 Ibs....
Acme Gloss Starch—

1-1b. cartons, boxes of 40

First Quality White Laundry—

8-1b. canisters, cs of 48 lbs .06%

Barrels, 200 1bs. .......... 08

100 1b8. .....c000ee. 08
Lily White Gloss—

1-1b. fapey ecartons, cases

6-1b. tey trunks, lock and
key, 8in case ........... 08

6-lb. toy drums, with
drumsticks, 2 in case...

Kegs, extra large crystals,
Tanadian Electric Starch—

Boxes containing 40 fancy
Celluloid Starch—

Boxes contalning 48 car-

Culinary Starches—
Challenge Prepared Corn—

1-1b. pkts., boxes of 40 lbs. .05%
Brantford Prepared Corn—

. boxes of 40 1bs. OTY%
Maise” Cora Starch—
bexes of 40 1bs. ATV

baxes ¥ec higher than

ws.)

05%

06
00%
08
08
08

oK

vessassssnsssssnne

06%

NY%

0%

1-1b.

1.
(20-
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OCEAN MILLS, MONTREAL,
Chinese starch, 48, 1 1b., per
case, $4; Ocean Baking Powder,
8-0s. tins, 4 dos. per case, $1.00;
4-03. tins, 4 dos. per case, $3.00;
8-o0s. tins, § dos. per case, $6.50;
16-0s. tins, 3 dos. per case, $6 75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1hs.,
at 15¢ per 1b. Ocean blanc mange
48 8-03., $4; Ocean borax, 48 8-
os., $1.60; Ocean cough syrup,
36 6-0s., $6.00; 36 8-os., $7.20;
Ocean corn starch, 48 1-1b,, $3.00.
SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetable, Mutton Broth. Mulli-
gatawny, Chicken Ox Tall, Pea,
Scotch Broth, Jullienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dosen.
Individuals, 45¢c per dosen.
Packed 4 dosen in a case.
SYMINGTON'S SOUPS.
Quart packets, 9 varieties,
dos.
Clear soups in stone jars,
5 varieties, dos.
SODA—-COW BRAND.
Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of 34-1b,,  containing
packages, per box, $3.00.
Case of 1-1b. and %-1b,, contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of B¢
packages, contalning 98 pack-

ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN BYRUP.
2-1b. tins, 2 dos. in case... 2 40
B-1b. tins, 1 dos. in case... 2
10-1b. tins, 3% dos. in case. 2
20-1b. tins, ¥ dos. in case. 2
Barrels, 700 lbs.

Half barrels, 350 ........
Quarter barrels, 178

120

o 0 00
RER

1
Pails, 25 1bs. each ........ 1

LILY WHITE CORN SYRUP

2-1b. tins, 2 dos. in case.. 2

8-1b. tins, 1 dos. In case... 3

10-1b. tine, 3 dos. in case. 3

20-1b. tins, 3 dos. in case. 2 88
(6, 10 and 20-1b. tins have wire
handles.)
BEAVER BRAND MAPLBE
SYRUP.
2-1b. tins, 2 dos. in case....
5-1b. tins, 1 dos. in case....

10-1b. tins, 34 dos. in case.. 3 05

20-1b. tins, 3 dos. in case.. 3 90

(5, 10 and 20-1b. tins have wire

handles.)

Terms: 30 days net. No discount

for prepayment.

Freight prepaid on B-case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie inclusive.

To points beyond North Bay
we prepay freight to North Bay
only. MOLASSES,

THE DOMINION MOLASSES
COMPANY, LTD.
Gingerbread Brand.

2s., Tins, 2 dos. te case.

Quebec, per case .........5188
Ontario, per case ......... 190
Manitoba, per case ....... 280
Saskatchewan, per case ... 260
Alberta, per case ......... 2P
British Columbia, per case 2 &

gsa”na

3 60
4 00

'H. P. Sauce—

DOMOLCO BRAND.
2s., Tins, 2 doz. te case.
Quebec & Ontarlo, per case
Manitoba, per case .......
Saskatchewan, per case ...
Alberta, per case .........
British Columbia, per case.
: SAUCES,
PATERSON'S WORCESTER
SAUCE. ’

1% -pint bottles 3 and 6 dos.
cases, d0%. ......c0000e.0. $0 90
Pint bottles, 3 dos. cases,

dos. ...... .. 17

H. P.
Per dos.
Cases of 8 dosen ........ §1 90
H. P. Pickles—
Cases of 2 dos. pints ... 385
Cases of 3 dos. ¥-pints. 2 25
HOLBROOK'S IMPORTED
PUNCH SBAUCE. Per deos.

Large, packed in 8-dos.

CAB cissiirivasesisasanse SR EB
Medium, packed in 3-dos.
HOLBROOK'S IMP. WORCES-

TERSHIRE SAUCH. Per dos.
Rep. % pints, packed in 6-

dos. case ........ sessesss N0 8B

Imp. %-pints, packed in 4-

Rep. qts., packed in 2-dos.

STOVE POLISH.
JAMES DOME BLACK LEAD.

6a size, gross .... .24
2a size, gross ............. 2080
NUGGET POLISHES. Dos
Polish, Black and Tam ... 085
Metal Outfits, Black and
TR wiiivensiviss
Card Outfits, Black and
Tan 325
Creams and White Cleaner 1 10
TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.

Chewing—Black Watch, 6s ..
Black Watch, 129 .........
Bobs, 6s and 12s ..........
BOIY, W osianissisinenevas
Currency, 6%s and 12s.....
Stag, 5 1-83 to Ib. .........
Old Fox, 128 .....cocnnnnes
Pay Roll Bars, T%s ......
Pay BolL, T8 ccicacvnsonanse
War Horse. 68 ............

Plug Smoking—Shamrock, 6s,

plug or bar ............
Rosebud Bars, 6s ......
Empire, 6s and 12s ...,
VP T ansiichviovunies
Barttght, T Losicviensiies

Cut Smoking — Great '-t
Pouches, 88 .......cc000000
Regal Cube Cut, 0s ........

TRAS,
THE “SALADA” TEA CO.
Bast of Winnipeg.
Wholesale R't"1
Brown Label, 1's and %'s 35 .30
Green Label, 1's and ¥'s 27 38
Blue Label, 1's, %'s, ¥'s
and H'S ...ooivinienee. 30 49
Red Label, 1's and ¥'.. 38 50
0
»

censean

sesscsnnnnas

3' $825686 BTB2BS28ES

Gold Label, %'s ........ 4
Red-Gold Label, %'s .... 55
LUDBLLA CEYLON TEA.

Orange Label, %'s ...... 4 2

Brown Label, %'s and 1's 28 .»
Brown Label, %'s ....... 30 @
Green Label, %'s and 1's. .36 09
Red Label, 4’8 .......... 40 @

MELAGAMA TRA..
MINTO BROS.
45 Front St. East.
We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R't"]
Brown Label, 1-1b. or %. .26
Red Label, 1-1b. or %.... .27
Green Label, 1's, 35 or i .30
Blue Label, 1's, % or ¥. .38
Yellow Label, 1's, 34 or i§ 40
Purple Label, i only ... 58
Gold Label, ¥ only ..... .70 1.00
“KOLONA” TEA. :
Ceylon Tea, in 1 and ¥%-
ib. lead pkgs., black or
BN icoocieaissassiciesis
Black Label, 1-1b., retail
8 seioees

BBkl

Seesssssansnans

20
Black Label, 3-1b. retail
Blue Label, retafl at .... 24
Green Label, retail at .. 50
Red Label, retail at .... 35
Brown Label, retail at... 48
Gold Label, retail at.... 55
JAMS AND JELLIES.
T. UPTON & CO.

Compeund Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black curraat, cher-
ry, gooseberry, blueberry, apri-
cot, huckleberry, 12-0s. glass
jars, 2 dos. In case, $1 per dos.;
No. 2 tin, 2 dos. in case, $1.90
per dos.; No. § tin pails, 9 pails
in crate, 3T%c per pall; No. 7 tin
pails, 6 pails in crate, 52l4c per
pail; No. T wood paills, 6 pails
in crate, 52%c per pall; 30-1b,
wood palls, T%c per 1b. Packed
in assorted cases or crates If
desired.

Compound Jellles — Raspberry,
strawberry, black currant, red
currant, pineapple, 9-0s. glass
tumblers, 2 dos. In case, 85c per
dos.; 12-08. glass jars, 2 dos. In
case. §1.00 per dos.; Ne. 2 tim,
2 dos. in case, $1.90 per dou.; No.
6 tin pails, ® palls in crate, 3T%e
per paifl; No. T wood palls, ¢
pails in crate, 02%c per pall;
30-1b. wood palle, Tie per Ib.
Packed In assorted cases or
crates if desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12-
os. glass jars, 2 dos. in case,
$1.10 per dos.; 16-0s. glass jare,
2 dos. in case, $1.50 per dos.;
pint sealers, 1 dos. in case, §2.25
per dos.; No. 2 tins, 2 des. In
case, $2 per dos.; No. 4 tiss, 3
dos. In case, 35¢ per tin; No. &
tins, 9 In crate, 42%ec per tin;
No. 7 tins, 12 In case, §7%c per
tin; Ne. T wood pails, 8 in crate,
57%ec per pail; 30-1b. wood palls,
8¢ per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1

dos in handsome eotlhr
carton, per dosen ......

List Price.
“Shirrif®s” (all Savors), per
‘u LR R R R R R R R R R R A R R L L ]
Discounts on application.
YEAST.
White Swan Yeast Cakes,
per case, 3 dos. Be pack-

Bk & ¥
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WE ARE 3 —— 4 THE EYE |
Of the CANADIAN WEST

and a wide awake eye at that. We have our finger on the pulse of the
fastest growing country in the world— the Golden West. We are so
closely in touch with the trade, through our many representatives cover-
ing the territory often that nothing misses us—we see everything that
will be of benefit to you and your line.

The Canadian West with her immense fortune in Wheat, is attracting

your competitors. You, too, should jump in and get your share of the
golden harvest.

Let us handle your line—WTite now

NICHOLSON & BAIN, ™' {opgisioy Merchents

HEAD OFFICE, - WINNIPEG, MAN.
BRANCHES : REGINA SASKATOON EDMONTON CALGARY

e o e

HAMS and BACON ||  Try Us on
Easter marks the opening of the season B U L K

f ;

tre demun and sk vp wim e ot | | MINCE MEAT

reliable

({3 Star Brand o . ; the next time

you are buying.
Our quality will

: surprise you. We
Cured under Government inspection by have what you

F. W. FEARMAN CO.

LIMITED e o
s il J. H. WETHEY, Limited
ST. CATHARINES
“THE MINCE MEAT PEOPLRE."”

want.
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Florida Tomatoes
Ripe Fancy Stock

We are handling only the best that
comes from Florida.

Ripe Pineapples Celery
New Cocoanuts

New Maple Syrup

We can ship you direct from the bush.

Get our prices.

WHITE & CO., LIMITED

 SWEET
California Navels

SIZES, 64s, 80s, 96s, 126s, 150s, 176s, 200s,

These Oranges are fine eating and full of juice,

FANCY

‘Florida Tomatoes

Hard, Ripe, Sound, Smooth Stock.

Cele

Very Fancy, Well- Bleached Green Tops

BANANAS GRAPE-FRUIT LEMONS
PINEAPPLES COCOANUTS
GREEN VEGETABLES

THE HOUSE OF QUALITY.

HUGH WALKER & SON

TORONTO

GUELPH

S SN
N e”"'EIDER >4 /,//
N f/v‘L,.‘ oON _~
R Q=

Let us prove to you'that this will
be a popular and profitable line for
your meat counter.

Write for a trial order and be con-
vineed of their Absolute Purity.

Prices and shipping terms sent on
request.

ths‘h‘

Hon Grape GenmaN Sausacs
Ponrx PAoua.

Established 1861
and NORTH BAY

Fresh Fish
Commands

Trade

Shipments of all varieties
arrive daily.

Our facilities for prompt
handling ensure you hav-
ing fresh fish.

GeorgianBay
Apples

We have a limited quan-
tity of high grade apples
left. Order now.

LEMON BROS.

Owean Souad, Ontarie

TRACUZZI’S
MOTTO

is a perfect pack and no
rush of orders or excep-
tional market conditions
make any difference—
He still packs the Best
under

St. Nicholas

J.J.McCABE

Agent

Toronto,

- Canada

48




: British C'olumbian'
Smohd aml Goolud Hams Fisheries, Limited

The increasing demand for quality goods
makes it imperative that you offer the best - §almon Packers
you can seeure to your patrons. Our e /
Smoked and Cooked Hams have no equal.

Only ;he ﬁne:.v.t.f quality gork ils used il:i t:e SALMON FISHING
manufacture of our pork,produets, and the BRANDS:— FRES“ STATIONS: —

greatest care is taken in the manufacture. i i 3
We absolutely guarantee our produets to be Location s“‘.ﬂt.

the finest quality made. “Dreadnaught” Fls H Aliford Bay
Send for our Post Card Order Book. It PR a9

is convenient for the grocer as well as serv- Aliford B" Cumshewa

ng as a reminder.

Manufacturers of
FISHMEAL, FERTILIZER, and

The St. Thomas Packing Co., | .
LIMITED " ‘

Pork Packers and Provision Merchants. Dealers in
Butter, Eggs and Cheese. I OFFICES—

ST. THOMAS, ONT. Bak oo oNook. Ene.

Wholesale Branches at Windsor and London, Ont. , Telegrams ‘' Fishfoods '’ Vancouver

IT IS NOT EASY

For Sanitary -
D- I to cut exactly the amount of cheese a cus-
-“pl‘y Of l“ tomer asks for. Oftentimes you cut more

® than the order requires and let it go—this is
Pembab‘e lost profit. Then again you very often cut
less—this is a loss in sale. Another time a

GOOd‘ small plece is left to dry up and waste; all

these losses will continue as long as you cut
cheese by guesswork.

there is nothing that will take the place aud give the THE PERFECT]ON C"EESE

service that you can get by using the CU‘I‘TER

can be depended upon to cut just exactly

s i ' ' n t s a I ' s m . n :gie:;ngx;nt‘ur:'qsn;l;:g: eliminating all loss of

Send for particulars and prices.

Arctic Refrigerator T Anwipiy S Co.

Canada

“Our new 1918 designs and stock are ready. One or Hamiltes, o
two of these salesmen in your store will add wonder-
fully to the appcarance of your store and will keep
perigshable goods in a sanitary condition as well
as giving them proper display. Send for New
Catalog.

JOHN HILLOCK & CO., Limited
TORONTO, ONTARIO

AGENTS IN wr.s'r :
J. UPRICHARD, - - = Regina, Sask.

" Quebeo and lumn Previnces.
WOLF, SAYER & HELLER, MONTREAL;
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Litster Goods

are made good enough to guaran-

tee. They recommend themselves

and sell themselves wherever intro-

duced. Is the best any too good for
your trade?

Litster Pure Food Co.,

Limited
TORONTO

_AnéiorBrasiFioti

IS ESSENTIALLY GOOD

and to make it so it is indispensable that all
departments involved in modern Mills be abso-
lutely and strictly keyed up to the top-notch,
high-grade development. Wheat must be well
selected to yield ‘‘quality’’ and the machinery
in perfect condition to secure ‘‘uniformity’’ at
all times.

Anybody can make good flour, but it requires
experience and technical knowledge to uphold
this feature incessantly against all odds. Our
Millers have made Anchor Brand Flour during
25 years and nothing else—it is second nature to
them to make it good.

3 1b. free samples given for tests.

Leitch Brothers’ Flour Mills, Ltd.
« MILLERS OF QUALITY”

OAK LAKE Ped MANITOBA, CANADA

ROSE QUESNEL
A Pure Canadian Smoking Tobaceco

specially selected and perfect in
every respect. Delightfully cool
and sweet in its natural fragrancy.

KING GEORGE
NAVY PLUG
A Chewing Tobacco

surpassing all others in quality and
flavor. Deliciously sweet and non-
irritating.

QUALITY backed up with exten-
sive advertising make them profit-
able to handle.

Rock City Tobacco Co., Limited
Quebec

A SLIGHT DIFFERENCE

in price on a cheap article like

SAL SODA

¥ should not count when quality is considered

BRUNNER, MOND & C0.’S

ENGLISH SAL SODA

is the PUREST. contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda Sold.

WINN & HOLLAND, umrres

SOLE AGENTS
MONTREAL
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Grocers! Attention!

"Have You Ever
Featured Our

SOAPS?

Per case.
Wonderful Soap (100 cakes) .
Royal City Bar (24 bar)
Peerless Bar (30 bar)
Standard Soap (100 cakes)
Crystal Soap ghlps (100 pkg.)..

Freight Paid 5 Case Lots

per 1b.
Crystal Soap Chips (200 1b. bbl) 5l%e,
Freight Paid.

Yours for Quality.

GUELPH SOAP CO.

GUELPH, - - ONTARIO

Are
You
Satisfied

with the equip- |
ment in your
store—your Cof-
fee Mill, Seéales,
Spice, Tea, and
Coffee Bins, ete.
We are agemts
for the renowned
Henry Troemmer
Mills, Secales,
ete, and ecan
equip your -store
at the lowest pos-

sible cost.

Get our quotations and prices — estimates and
catalog gladly sent on request.

J. A. FLESCH & SON

1300 Medinah Building

178 W, Jackson Blvd. Chicago

Humpty

EGG

CRATES

Carload just received

from the Patentee ---the
Wholesale trade Supplied
(and protected on price.)

Walter Woods & Co.

HAMILTON and WINNIPEG

THE QUALITY OF
CANE'’S

WASHBOARDS

MAKES THEM
QU ICK SELLERS
AND SATISFAC-
TION GIVERS.

B

B G NN SR TVo 6T  a  nN

Among the 13 different
styles and grades we
have a board at a price
which every class of
trade can afford.
Customers can tell at a
glance that Cane’s Wash
Boards are superior to
others.

Your jobber has them in
all styles and grades.

Write us for catalogue.

The Wm. Cane & Sons Co., Ltd.
NEWMARKET, - ONTARIO
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RENOWNED

53 Wighest Awards in Europe and America

WALTER BAKER & G0.'S
une canee, | | % CHOCOLATE s

GENUINE CAVIARE, Ry
anciovies INBrINe | | WY & COCOA| | ::v.wia

No collection—uo fee.
(Salted 3""0")- Special forms sent on request.
In Tins and Glasses. Our Cocoa and Chocolate Write To-day.
“Please ask for our offer _ , \ .’::3;":::: Myt A"’m'm' The Nagle Mercantile Agency
WESTMOUNT, QUE.

C.F.STUHR & CO., HAMBURG, coloring matter, chemical
solvents, or adulterants

ol any kind, and are
OAKEY’S | &% f:';'ﬁ'"fhl." pbwi B I cadquarters
The original and only of all Pure Food Laws. for
Genuine Preparation
for cleaning Cutlery, Wa"er B'k"‘ & cn' llm"'d M a p l e F l avor

6d. and 1s. Canisters. We can supply anything wanted in
‘WELLINGTON’ Established 1780 Maple Flavor

KNlFE Pul'su "..t‘".l’ c“‘ Mh“t-" “IC.- We can quote BETTER PRICES

than you are NOW PAYING

) Be sure and ask us to quote—it's
jo"" O:KE' &' io:so" lllllltd to YOUR ADVANTAGE

o o
Emery, Black Lead Emery Glass A want ad. in this paper will - MAS ‘NDFRSON
and Flint Cloths and Papers, etc, bring replies from all r”O."._}A,S , “l:‘ U ['R,S ®

Wellington Mills, London, England parts of Canada.

1THE NAME FAIRBANK
MEANS‘SUAP{

FAIRY SOAP

NEW YORK

When we tell you that you can depend om FAIRY BOAP as a lively
steady seller, sure to satisfy your customers, it’s because we know posi-
tively that the white, sweet, floating oval cake is the BEST soap a nickel
ever bought, and, because YOUR CUSTOMERS know it.

-
“§
&
i
We’ve advertised FAIRY SOAP so extensively that the slogan *¢ Have .
you a little ‘Fairy’ in your home?’’ stands for the ‘‘BEST SOAP I CAN \
BUY’ in the minds of women everywhere. .

L

o

o

Be sure FAIRY SOAP is prominently displayed—it sells on sight.
‘‘HAVE YOU A LITTLE FAIRY IN ¥OUR HOME?"’

The N. K. Fairbank Company,

LIMITED, - - MONTREAL

- 0 @ 0> 0 G = 0 ey O AE> @ W O WG (e aE oA
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American Cans

N SELECTING your FRUIT and VEGETABLE Cans use the
same careful judgment and eriticism that you exercise in all
other purchases. ‘‘American Cans’’ court such a test. Cans

are not all alike, even if they do seem similar and look alike as
‘““two peas in a pod.”’ Satisfy every one of your needs in weight,
strength, manufacturing detail and appearance; then consider
price, promptness of delivery and possibility of a continuous
supply without interruption. On the above basis we will take a
chance on securing and holding your business.

American Can Company

'MONTREAL, QUE.

HAMILTON, ONT.

Superlative
Quality
Consistently
Maintained

Malcolm’s preserved milk
products are noted for their
high and unvarying qual-
ity—only the richest and
purest cow’s milk being
used. §

Grocers should tone wup
their stocks with the Mal-
colm lines. Your customers
will appreciate them.

Order from your wholesaler
or direct from the factory.
Delivered in 5-case lots to
any point in Ontario or
East of Halifax.

St. George Evaporated Milk, 4 des. In
m".':.-wmcu-u.m
Banner Condemsed Milk, ¢ des. in case...$5.00

J. Malcolm- & Son, St. George, Ont.

HIT UP TRADE

right now with Anti-Dust Sweeping
Powder, and you will elinch the sweep-
ing powder business during this Spring
season. The practical and sanitary
qualities of this class of powder is
being realized more and more by house-
wives, and

ANTIDUST

Sweeping Powder

the most successful sweeping compound
on the market to-day, is meeting the
favor of the majority. Disinfects, deodor-
izes, and makes microbes impossible.
Anti-Dust is needed everywhere. Are you
{oln[ to profit by helping us distribute
his modern necessity?

SAPHO MFG. CO., LIMITED, MONTREAL
MacLaren Imperial Cheese Co.. Ltd., Teromte, Ont,
Distributers for Ontarle.
Laure Chemical & Perfumery Co., City of Ottawa,

Ont.
Fenwick, Hendry & Co., Kingston, Ont.
Albert Dunn, 67 St. Peter St,, for Quebec Oity,
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Imported Biscuits

There a;e THREE ESSENTIALS in purchasing
imported biscuits;—

Quality

Freshness

Service is the“ideal chocolate for
Our quality is the finest. cooking and drinking pur-
Our tins are hermeticall}r sealed. i poses. Is especially suitable
Our agents are progressive and obliging. toe icing onk es, making

MCVlTlE & PRICE, Ltd, fudge, etc. Your customers

Biscuit Manufacturers want and should be given
EDINBURGH (SCOTLAND) only the best—MOTT'S

AGENTS:
Ontario and Quebec:
W. G. PATRICK & C0,, Ltd., York Street, TORONTO G N

Manitoba and Saskatchewan.

RIOCHARDS & BROWN, James Street, WINNIPEG JOHN P. MOTT & CO
" Ll

Alberta
OAMPBELL, WILSON & HORNE, Limited, Oalgary,
Edmonton and Lethbridge. MANUFACTURERS
KELLY, DOUGLAS & 00, Ltd: Water 8t F
’ At ] -' . ol
JLAB & 00, I | i

A Profitable Line YOU ARE THE MAN WE WANT

—that is, if we haven’t yet had the pleasure of

For You putting an
. ELGIN
& National Coffee Mill

1. Attractively in your store. No mill can match the ‘‘Elgin’’ for

m.-d 5. Un i formity rapid grinding and easy running, and it is unsur-

of size, passed for attractiveness and finish. Equigpod with
special adjuster device and the new style force feed

e . 6. Tasty, Nutri- steel-cutting grinders.
readny. tious, Zesty. Ask any of the following jobe
bers for our illustrated catalogue

WINNIPEG—G. F. & J. QGalt
5. Have the 7. Satisfaction d branches); the Codville

natural  sea fer. . your ((.'? (and branches)
t S s .
Saver. R VANCOUVER—The W. H. Mal-
g kin Co, Ltd.; Wm. Braid &
4. Packed in 8. Profit for Co.; Kelly, Douglas & Co., Ltd.
Pure Olive you. ) HAMILTON—James Turner &
on. Co.; Balfour, Smye & Co.; Mc-
, Fherson, Glassco & Co.
TORONTO—Eby, Blain, Ltd.; R.
B. Hayhoe & Co.
LONDON-—Gorman, Eckert & Co.
ST. JOHN, N.B.—G. B. Barbour
By Special Royal Permission. . & Co.; Dearborn & Co.
l-:h——Campbell, wil-

9. Put up by the largest packers on the coast of Norway—the \ .509:’& mit

« home of the finest sardines in the world. - I%T“AL e The ' Canadian

rbanks Co, (and branches).
CANACIAN AGENTS ¢ . EDMONTON, Alta.—The A. Mac-

J.W.Bickle&Greening | || e

Hamliton, - Ontario “.(I:l?:. US.A.
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MASON'S

0K

appointment to the
the

Army, men
Leading Hotels and Caterers throughout
the World.

UTION — No connection with any
e lm"or company trading in |
name.

THE MARK,
OF QUALITY

An introductory size
and a certain leader to
the larger size. Price s.

Sole Manufacturers:
GEORGE MASON & CO. LIMITED,
LONDON, ENGLAND.

Represented by :—
The Lind Brokerage Co., 490 Wellington St. E., Toronto,
G. H. Gillesple, Richmond Street, London, Ont.
J. T. )chrltre. 62 Canadian Life Chambers, Montreal.
Nelson Shakespeare Watkins, Limited, 860-864 Cambie Street,
Vancouver.
David Brown, 328 Smith St, Winnipeg, Man.
W. C. Mulline & Co., 25 King St., S?Sohn. N.B. .

BRUNSWICK

WILL WIN FOR YOU a larger and more
proﬁtable fish trade. The high quality of
‘BRUNSWICK BRAND” SEA DS has pro-
duced a large trade, which, combined with cons-
cientious business methods, is constantly increas-
ing. When the dealer sells Connors Bros.” Brands
he is selling goods that have proven winners with
the general public.

Located close to the fishing grounds, we get the
pick of the fishermen’s catches — -the plant is
modern and strictly sanitary, and is operated
under the most ideal conditions. BRUNSWICK
BRAND SEA FOODS come perfect to the
consumer.

Our Chief Sellers:

14 Oil Sardines Kippered Herring

% Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(oval and vound tins) Scallops

CONNORS BROS., LIMITED

Black’s Harbor, N.B.

AGENTS.--J. L, Lovitt, Yarmouth, N.S.; Buchanan &
Ahern, Quebec, P.Q.; Leonard Bros., Montreal, P.%.; AW,
Huband, Ottawa, Ont.; A. B. Richards & Co., Hamiiton,
Ont.; J. Harley Brown, London, Ont.; C. de Carteret, King-
ston, Ont.; James Haywood, Toronto, Ont.; Chas. Dun-

Wlnnlpet. Man. ; Shallcross, )uc-uu{ Co., Calgary,

.; Johnston & Yockney.Edmonton, Alta ; allcross,
Macaulay Co., Vancouver and Victoria, B.C.

o, —-—--u-h—-?/— ‘
O 00 ar e e AR
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So Good
So Appetizing

that is what the customers say
when they once try a bottle of
STERLING BRAND Relish. It
leaves a lasting impression and
gives full satisfaction. '

There seems to be a motion Ster-
ling-wards in the Canadian public
that makes the sale of St
Relishes, Pickles, Catsups, Ex-
tracts, Jams, etc., so exceedingly
successful.

Have you sent in your spring order
—speeify and insist on getting
Sterling Brand from your whole-
saler.

THE T. A. LYTLE CO.

Limited
Sterling Road, .

Everyone
Who Buys Sauce

shows a culfivated taste
which demands the best
in quality.

PATERSON'S
WORCESTERSHIRE
SAUCE

has that piquant delici-
ousness that appeals to
the masses. In selling
a food luxury it never
pays to sell an article of
dubious quality.

Sell Paterson’s Worcest-
ershire Sauce and get
the trade.

ROWAT @ CO.

GLASGOW, SCOTLAND

Snowdon & Ebbitt, 325 Ooristine Building, Montreal,
Quebec, Ontario, Manitoba, and the Northwest; F. K.
Warren, Halifax, N.8.; J. A. Tilton, 8t. John, N.B.; O.
E. Jarvis & Oo.,, Vancouver, B.0.

Twenty-seven years of Eureka

Refrigeration

Over a quarter century ex-

* perience behind the manufacture
of Eureka Refrigerators serves
well to make this line the Stan-
dard [of the Canadian Market.
Eureka on a Refrigerator is a
guarantee of perfection. The
Eureka contains no zinc or
galvanized iron or other offensive
material likely to conflict with
the Pure Food Laws, The
Eurekajway is the dry cold cir-
culating air way,

WRITE FOR CATALOGUE AND PRICES

Certainly You Have

seen our cartoon advertisements em-
phasizing 2 in 1 Shoe Polish to
the consumer. Ifypumnotdrud{
in on this you should be. 2 in
will polish wet or oily boots and will not
soil clothes.

‘Eurska Refrigorator | 6o, Lt **TORONTO The F. F. uI.QAI.I.EY C0.

presentative
- Telephone S¢. Leuis 3076
Distributing Agents, WALTER WOODS & CO . Winnipeg Hamilton, Canada Buffale, U.8.A.
Ageats ot Fort William, Hamilton, Calgary. Mosse Jaw. Saskatson '




THE CANADIAN GROCER

"THE BEST GOOD

BROOMS

It's Selling Fast

And it will move in your territory, too.
Have you seen this new delicacy that
the housewives are all so pleased with?
If not you are making a mistake that
you do not accept our offer of

6 tins, freight prepaid, for 50 cents, as
a trial lot.

PARIS PATE SANDWICH

This is Selected Par-
lor brush with four
strings, selected white
maple handle, var-
nished with red and
green fancy stripes.

PANSY

For the Best Good
broom, the ‘‘Pansy’’
has no equal. Let
us send a sample
shipment. It will
prove our claim.

is one of those delicacies which have
made French cuisine famous.

The Purest Meats
and Spices

only enter into its production, and the
cleanly sunshine factory also go to-
wards a further guarantee of purity.

La Societe Francaise
de Specialites Alimentaires
MONTREAL

Made in the largest and best equip-
ped factory in the country.

We have a very wide experience in the manu-
facture. of all kinds of brooms, brushes, wooden-
ware, etc., having been established in 1840.

Nearly three-quarters of a century has served :

to make the Pansy Brand the standard by which
all other lines are judged.

H.W. NELSON & COMPANY

LIMITED
TORONTO - ONTARIO

——— )
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A Conviction

has been reached by a great
majority of dealers that

Brodie’s British Plate Powder
Brodie’s Furniture Polish
Brodie’s Cloudy Ammonia

are three of the best selling
lines of Polishers and Clean-
ers. They sell because they do
the work. Are you supplied?

Write

A. W. Hugman, Limited

A Friend of the Grooor

because it sells without much pushing—quality and
advertising make it popular, Sales are numerous and
continual.

A Friend of the Gook

because Cook's Friend Baking Powder always puts the
the baking at its best. Made from pure grape cream of
tartar and contains no alum or other deleterious
ingredients.

Purer than the Law Demands. Contains No Alum.

W. D. McLAREN, I.iu:i'tof MONTREAL
ents
JOIIIJ GILMOR WIIIIPEO MAN.

‘ .
_:.\ % ; ) .
- g s, el
T T
'CORREET CHEMIEAL PRINCIPLES. }

-PREPARED ON CO
DR, Movir &p o wet spoom in the POWDER. Koep it always it & duy place.

==

e —

is an assured fact
when the dustless
sweeping compound
is used.

SOCLEAN

phere. Sold in barrels for dealers’ use.
Order a stock now. It pays well,

SOCLEAN LIMITED

‘“The Originators of Dustless Sweeping **

HE biggest and
best selling, the
most perfect and
practical jar for you
to stock and sell is the
‘Queen’’ Square
Fruit Jar. Made of
clear white flint glass
with large mouth, and
equipped with ad%ust-
able fastener. our
})atrons will be de-
ighted with the prac-
ticalness of this con-
tainer, giving you ex-
cellent opportunity to
do a big trade during
this coming season.
Profits are good. Get
vour orders in now.

Manufactured by

SMALLEY, KIVLAN & ONTHANK

BOSTON, U. S. A.

For sale by all first-class dealers in Canada and
United States.




THE CANADIAN GROCER

‘NOW IS THE TIME TO PLACE YOUR ORbERS FOR
SPOT, SPRING AND SUMMER SHIPMENTS

We offer the finest and purest quality guaranteed.

PURE FRENCH AND ITALIAN OLIVE OIL

L. A. PRICE & CO., Shippers, Bordeaux.
Extra Superieure, French.

Bottles, cases, 1 doz., 16 oz per doz., $5.50
DO R GOk, B O, il e el e per doz. 2.95
Bottles, cases 4 doz.,, 4 oz per doz. 2.00

Extra Imperiale, French (Wine measure).

Tins, cases 2 tins, 5 gallons . per tin, $11.00
'I‘ms, cases 10 tins, 1 gallon i 2.40
Tins, cases 20 tins, 14 gallon : per tin, 1.25

L. A. PRICE & CO., Italian Lucca Oil.

Bottles Extra Lucca, cases 1 doz. qrts. ..............covvvuivnn... per doz. $7 00
1, Bottles Extra Lucca, cases 2 doz. pts. per doz. 4.00

L. A. PRICE & CO., Italian Pure Lucca Oil.

Bottles Pure Lucca, cases 1 doz., 16 oz . $4.50
Bottles Pure Lucca, cases 2 doz.,

Bottles Pure Lucca, cases 4 doz., 4 oz

Bottles Pure Luceca, cases 2 doz., 9 oz. (Silver Cord)

L. A. PRICE & CO. Italian Lucca (Tins), (Wine Measure).

Tins, cases 2 tins, 5 gallons : per tin, $10.50
Tins, cases 10 ting, 1 gallon i 2.20
Tms, cases 20 t.ms, 15 gallon i 1.10
Tins, cases 40 tins, %4 gallon i

Tins, cases 40 tins, 18 gallon

F. BERTOLLI Pure Italian Lucca Oil, Tins (Wine measure).

Tins, cases 2 tins, 5 gallons per tin, $9.00
Tins, cases 10 tins 1 gallon per tin, 1.90
Tins, cases 20 tins, % gallon per t.ln 1.00

PRIMUS Pure Italian Lucca Oil, Tins (Imperial measuro)

Tins, cases 2 tins, 5 gallons

Tins, cases 10 tins, 1 gallon

Tma, cases 20 tins, 1% gallon 1 15
Tins, cases 40 tins, 74 gallon in, .621%
Tins, cases 80 tms, 14 gallon in, .321%

TERMS: Net 30 days, f.o.b. Montreal.
Ve will book orders now at above prices, delivery up till 1st August.

Don’t forget, “QUALITY FIRST.”

L. CHAPUT, FILS & CIE., LIMITEE

Wholesale Grccers. Distributors for Canada.

212 DeBresoles Street, - - MONTREAL




OLASSIFIEDADVERTISING

Advertisements under this heading, 2¢c. per
word for first insertion, lc. for each subse-
quent imsertion.

Contractions count as one word, but five
Qgures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ac-
ecom
tlu"rll‘e be overlooked. Advertisements re-
eeived without remittance cannot be
knowledged.

Where replies come to our care to be for-
warded flve cents must be added to cost teo
cover postages, etc.

BUSINESS CHANCES

FIRST-CLASS GENERAL BUSINESS FOR
Sale in Oxford County Ontario. Good, clean
stock and good business centre. Building can
be bought or leased. Apply Box 469, Canadian
Grocer, Toronto.

FOR SALE — GROCERY BUSINESS IN
growing district, east side Toronto; good cor-
ner; $17,000 turnover last year; about $1,500
ltoc;k. Apply Box 470, Canadian Grocer, To-
ronto.

FIRST CLASS LARGE COUNTRY STORE- -
Nine miles from railway; stock $5,500; turn-
over $13,000; established 15 years; made some
money; want to get near high school. Apply
Box 472, Canadian Grocer.

REPRESENTATIVES WANTED

A SIDE LINE FOR COMPETENT SALES-
men—a  commission of 25% will be paid to
salesmen of ability calling on grocery,
drug, cigar stores, confectione; stores, etc.,
throughout Canada. Strictly high-grade goods
manufactured by largest concern in Canada.
Only men of abllity need npq[l&. and by let-
ter only. H. Jackson, Room , 64 Welling-
ton St. W., Toronto.

SIDE LINES WANTED

TRAVELLER CALLING ON THE RETAIL
trade and mines in Northern Ontario would
like some good side llne. Address A. L. Box
155, Byng Inlet, Ont,

SITUATION WANTED

GROCERY CLERK, 10 YEARS' EXPERI-
ence, desires position in West as manager or
head clerk in grocery or ﬁ;ocery department.
Good ‘references. Apply Box 149, Canadian
Grocer, Toronto.

MISCELLANEOUS

THE NATIONAL CASIHL REGISTER COM-
any guarantee to sell a better register for
ess monmey than any other house on earth.
We can prove it. Make us. The National
Cash Register Co., 285 Yonge St., Toronto,

ACCURATE COST KEFPING IS BASY IF
you have a Cost Kee|

cally records al time s

tion down to the decimal

Several

.w&l n.oubn : om%n;rn‘:
1 ssed an m n
w ‘- --B.:’.lqlln. 7 Quen Ont.,

Queensboro,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by l-lucn’: in your
own office—acthal ty, riting r -

real r stationery and ad-

to 5% of a an-
g7 ey 7 Bt. '”%"'
129 Bay St., Toronto.

THE CANADIAN GROCER

COUNTER CHECK BOOKS—-WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicatin

and triplicating counter check books, u!'

carbon Bldl in_all varieties, Dominion
Register Co., Ltd., Toronto.

COPELAND - CHATTERSON BSYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copelan: tterson Co., Limited,
Toronto and tawa.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double Io‘"
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time increasing space on your
Costs only .,  Write for
The Otis-Fensom Elevator
raders Bank Building, Toronto. (tf)

ground floor.
cata e “B.”
Co.,”

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

BECAUSH THE REMINGTON TYPEWRITER
Company’s Employment Department has earn-
ed the reputation among stenographers of
filling the most desirable office positions, the
result is that we place the most desirable
class of office help. May we fill your steno-
raphl‘c vacancy? No fees. 144 Bay Btreet,
oronto.

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many eof Canada's larg-
est bulldings—gives better results at lower
~ngt. “A strong statement” you will u;.
Write us and let us prove our claims. That'

fair. Leach Concrete Co., Limited, 100 King
St. West, Toronto.

PENS—THRE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. Gage &
Co., Limited, Tofpnto, are sole ts for
Canada. Ask your stationer for a assort-
ed box of Mitchell’'s Pens and find the pen
to suit you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
8 as you actually require and no move.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal or
comwplicated mechanism. Write for booklet.
Warswick Bros. & Rutter, Ltd., King and
Spa lina, Toronto. (D)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
bullt and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuillts at slightly higher figures.
Write for details. T onarch Typewriter
Co., Ltd., 46 Adelaide 8t. W., Toronto, Canada.

COUNTER CHECK BOOKS—-ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Ounr holder, with patent carbom
attachment, has no equal on the market. Sup-
lies for binders and monthly account sys-
ems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Cu(.:)n

EGRY BUSINESS SYSTEMS ARE DEVISED
business.

to suit ry department of
They are labor and time savers.
sults up to

and manufacturers,

uce re-

uirements of merchan

nquire from our near-

est office. Hgr, Co., Dayton, Ohlo;
lt“ Po

Ba nto ; rtage Ave,,
Wlnlp:c; bards Bt., anonm.

IOORII"I NO!:.- LEAKABLE r&umux}
pens. you have fountain pen ubles o
your own, the best remedy is to go to your
stationer and #:n‘.. from him a Moore’s
Non-Leakadle Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no -onthn‘onmhrountu
upwards. W, J.

m&..‘. Purb-.l&.’ Toronto,  sole -nlhog:

ADDING TYPEWRITERS 'll“l‘i ADD OR
subtract in one o tion. Elliott-Fisher,
Ltd., Room 314, Building, Torentoe.

TANGLE-
FO0T

Gets 50.030.000.000 ﬂi:cn
more
e e
The Sanitary Fly Destroyer,
Non-Poisonous.

THE “WANT AD.”

The “want ad.” has grown from a
little used force in business life,
into one of the great necessities of
the present day. .

Business men nowadays turn to
the “want ad.” as a_matter of course
for a hundred small services.

The “want ad” gets work for
workers and workers for work.

It gets clerks for employers and
finds employers for clerks. It brings
torthcr buyer and seller, and en-
ables them to do business though
they may be

apart.

The “want ad.” is the great force
in the smal affairs and incidents of
daily life.

thousands of es

A SAFETY-CHECK ON THE
CREDIT CUSTOMER

There’s no harm in
running credit
business, IF YOU
ARE BAFEGUARD-

rfect Safety-
“hoet is found

58 ga ! igo.ge»
B
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IPLETE YOUR
°° SO Lo aar: PICKLES & CATSUP

le h t ble
e g g g Ditoes "Tou. ¢un have (he same if 7ou seeck
ve prices. Wo have a good assert- our lines. Write for particulars.

meut of pipes. H. BOURQUE & SON
J. A. FOREST, ¢
189 Amherst m.." - - Montreal. MONTREAL.

O. E. Robinson & Co.

gty 50 2 TR

Ingersell, - - < - Ontarle
Established 1886.

m”%i‘{gé's“ﬂ AYS RIGHT OLYMPIA AND

mr-

R BAGS - WRAFPING PAPER. BEN BEY CIGARS

h yolr stock? Don't feo to
us a call when you begin get are good smekers and sellers
COUVRETTE & SAURIOL Ed. Youngheart & Co., Limited.
Whelesale Grecers « =+ Montreal Montreal, P. Q.

; WRITE TO
10 Garfield Chambers, Belfast, Ireland, GRATTAN & co. LIMITED
i for Sample Copy of the
Irish Grocer, Drug, Provision 'hkm of
and General Trades’ Journal "L'AST GINGER ALE

Agents in Western Canada

if you are interested in Irish trade. EMERSON, BAMFORD CO.*
841 Cambie Street VANCOUVER, B.C,

' every . Let" You want Quality Cecea
- by Wl you why. Grocer, It will not pay you to nn a tin
Address on which you cannot rely., We can prove
beyond a doubt the h quality of
146 St. Urban St. - Montreal Suchard’s. Remember:—
Suchard’s. Suchard’s. Suchard’s.
FRANK L. mtn“:oa & ©O0., Momtreal

Let Us Make Your Store Fixtures

We have fitted up some of the most elab-

orately finished stores in Canada. Why

not yours? Our quotations are attractive

and all orders are filled in specified time.

No disappointments. Write when in need.
8. MENNIER & FILS .

Ple IX Ave., Malsonneuve, P.Q.

Biscuits and Confectionery

Big range from which to choose
Christmas stock. Only the highest mlo
goods made. Prompt attention given all

orders.
See Our Travelers.
THE AETNA BISCUIT CO., LTD. MON-
TREAL.

BAKE OVENS

Ovens that ‘{,:"M
y s that can
DIAMOND
for the Bake Shop.

Write for General Oatalog.
The BRANTFORD OVEN AND RACK CO., LTD., Brantford, Canada

Your Customers
vill Like—  MAPLEINE
Recommend it to them One of the most successful re-
with a money back guar- tailers of late years says: ‘‘When
::t:ei f%r a "Fl:‘vor;’ a firm advertises in trade papers it
at is dainty and dif-
ferent,— 5 ; is ‘.tkm into ‘:Oddeompmf,"hu
Or to make table syrup I pick up one of a dozen of these
by adding to white periodicals here in my office, and
sngu and water. glance through it, I find that the
r fro u
Froderiok E. Rebsond 6o, | Dest people, the successful firms,
25 Froat St.E., Teronte,Ont. are represented in such a way as to

Ma & Hiekey,
= “‘:.w "u- reflect their importance in the

The Crescent Mfg.Co. | ™%
SEATTLE, -  WASN.

TWO CENTS PER WORD

You can talk across the continent for two cents per word
Fr 4 with a WANT AD, in this paper
61

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J.CLIFF, Manager

it 2 et s

A strong, pleasant, disinfectant sweeping
compound, in bulk only

No-Dust Mfg. Co.

8 Market Saq.. St. John, N.B,

We handle only
PURE MAPLE SUGAR
and SYRUP

Write us.

WOODMAN & McHEE

COATICOOK, QUE.

Awmtnd.lnt.hhpaperwinbﬂu
replies from all parts of Canada.
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ITE SWA

LYE
SPICES, COFFEE,
EXTRACTS, JELLY POWDERS,
BAKING POWDER, YEAST, ETC.

are all good, dependable lines that bring satisfaction to your customers and
clinch future custom, because your patrons realize that you are the man who
provides goods of the very highest quality.

You will, therefore, best serve your present and future interests by passing up all ques-
tionable and nondescript brunds that are put up solely for immediate profit.

An extensive and convincing advertising campaign is now going on and is creating a de-
mand for WHITE SWAN RODUC‘I‘&-—A ‘money-refund” guarantee goes with all these

lines.
WHITE SWAN SPICES & CEREALS, LTD.
Toronto, Ontario

Add $5.00 to Your Weekly Salary

O you want to increase your salary by at least $5.00? If you do, we can help you.
We want to engage the services of a large number of wideawake, energetic repre-
sentatives. No matter what size your town may be, there is plenty of opportunity
for a circulation representative of the MacLean Publishing Co. to earn $5.00 every
week, in addition to his present salary.
The work is pleasant and does not require experience. You can devote your spare hours
to it without interfering with your present occupation. If you are enterprising and
intelligent, you will make the work veryremunerative.
Leaving aside the cash profit, the handling of MacLean’s Magazine by our methods is
a proposition which will appeal to anyone, because it teaches salesmanship.

. The MacLean Publishing Co.,

143-149 University Avenue, - TORONTO, Ont.
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INDEX TO ADVERTISERS

MONEY CAN
BE MADE

on below-mentioned goods if you get in
on prices we are now quoting. The lines
are well known, and of recognized qual-
ity, so let us hear from you immediately.
We have in stock and to arrive:

PETITS POIS

(Soleil Brand).

Litster Pure Food
Lytle Co.,, Ltd.,, T. A.

Extra Fins, kilos
Extra Fins, 14 kilo

S PR

Mi-Fins, 15 kilo .......
Moyens, No. 1, 14 kilo
Moyens No. 2, 14 kilo . . ..
Moyens No. 3, 1% kilo. . . .

“FRS. PETIT & CIE.”
Fins, 100 14 kilo
Moyens 100 14 kilo

ASSORTED VEGETABLES.
“SOLEIL’’ Brand.
Haricots, Asparagus, Macedones,
Flageolets, Brussels Sprouts, Celery,

ete., ete.

“SOLEIL’ SOUPS.

Chervil, Oseille, Julienne, Tomatoes,
ete.

IMPORTED MUSHROOMS.
F. Lecourt, Paris.
Extra Choice, First Choice, Choice,
Gallipeds.

CANADIAN CANNED GOODS.

We offer for immediate delivery, full
assortment of 1912 packing. We will
appreciate your future orders for 1913
packing.

Write, Phone, Wire. ; b
LAPORTE, MARTIN & CIE, LIMITEE Woodd §

Tel. Main 8766 668 St. Paul St., MONTREAL

Youngheart, Bd., & Oo., Ltd.......
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The Big Annual Spring Sales Number |

OF THE

CANADIAN GROCER

is beginning to take shape. For months our editors have been on the still
hunt for the right sort of material.

Actual instances of Creative Salesmanship,
Interesting Old Customers in New Goods,
Attracting the Public through the Window,

How some of the best Salesmen among the Retail Grocers secure
their results.

Each year we have raised the standard of these articles. Each year we have
received more congratulations from our readers. Each year our annual
Spring Sales Number has become

MORE PRACTICAL
MORE LOOKED-FORWARD-TO
MORE APPRECIATED

by the retail grocers and their clerks throughout Canada.

April 18th—Date of Publication this Year—April 18th

Every Manufacturer should have his announcement in this issue.
Every retailer will be expecting it.

Here is your opportunity to speed up your Spring trade, by enthusing
the retail grocers and their clerks, priming them with your selling points,
and getting most results from zour whole sales organization by securing the
hearty co-operation of the man behind the counter.

Use a Double Page Spread

Show you have confidence in your goods and you will put confidence in
the retailer who is recommending your goods to the customer.

Our advt. writing department will gladly assist in preparin co&y for
this issue. Drop us a line and we shall have a representative call with fur-
ther particulars.

Canadian Grocer

Montreal Toronto Winnipeg
Publication Office: 143-149 University Avenue TORONTO
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The Menard Commercial Car

WE COULD MAKE A LENGTHY STORY

on the mechanieal and technieal qualities of the Menard Commercial Car, but owing to lim-
ited space we cannot give all the facts here and therefore invite correspondence of all

dealers interested and we will gladly supply full information and details of the Menard De-
livery Cars— the ears that have made good.

The MENARD COMMERCIAL CAR is a quiet, reliable car with good speed and great pow-
er. It reduces delivery expenses and enables the dealer to give a much better service.
Write for information to-day. It costs nothing.

MENARD COMMERGCIAL MOTOR CAR COMPANY
WINDSOR, ONTARIO

Sanitary Cans
“The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk 22

Sanitary CGan Go., Ltd.,

NIAGARA FALLS, ONT.
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Have YOU ever tried to

switch her from
FIVE ROSES?

Thousands of grocers sell this

flour simply because they couldn’t

make her change.

Who has lost sales thereby?

Not he who sells FIVE ROSES, Brother

Grocer, since its sales have increased faster

than the population.

Thus proving that not only does it hold your

customers but gets new ones for you.

Why have the FIVE ROSES sales in-

creased from 800 barrels to 11,500 since

1888, from 1600 bags to 23,000 bags every

selling day?
LAKE

OF THE WOODS

MILLING

Every woman has a different reason for
sticking to FIVE ROSES—and it is all
these reasons put together that have made
FIVE ROSES the best-selling Hour in
(‘d!hl\].’t t()»d;l\ X

Why should YOU row against the current?
Why not make more flour sales with less
trouble?

This flour s packed to suit vour trade in

barrels and halves, and in bags of 7, 14, 24,
49 and 98 Ibs.

Won't YOU ask your jobber

write our nearest office?

COMPANY,

to-day, or

LIMITED

“The House of Character”
Capacity, 11,500 bbls. Daily
MONTREAL




