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W T.BENSONtCO’S.
CANADA

PREPARED CORN
FOR CULINARY PURPOSES.

Tk.« motl Oei.c loui of all preparations for 
PUDDINGS.CUSTARDS . INFANTS FOOD 
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I MMTior to any preparation nf a similar kind 
] U* UNITED STATESrf CREAT BRITAIN ; IS
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JEDWARDSBURQ STARCH l
CARDINAL ONT

MONTREAL, CANADA,

m

Fac-Simile of Package.

CAUTION =

BENSON’S •-
cr.«^ Prepared Cork
Has been sold by every respectable grocer In Canada for more than 
33 years. The popularity, purity and excellence of Benson's Pre­
pared Corn for Blanc Mange, Infants’ Food, etc., and all dietary 
purposes, has induced some covetous and unprincipled manufacturers 
to imitate even the color and general appearance of the wrapper, 
whereby ordinary purchasers may be easily deceived, unless they 
protect themselves against imposition by examining the package for 
the old name. *’ Benson's Canada Prepared Corn." Manufactured 
by the

EDWARDSBURG STARCH CO.,
Manufacturers of the Celebrated “ Silver Gloss, ” “Satin,” “ Canada Laundry,” “ Rice 
Starch,” “ Potato Starch,” Etc. MONTREAL.

H. A. NELSON & SONS
Manufacturers and Wholesale Dealers

-IN­

BROOMS AND WHISKS,
Brushes, Baskets, Mats, 

Cordage, Grocers' Sundries,

Railroad and
Steamship Matches.

SOLE SELLING AGENTS

for the Celebrated Wooden ware manufac­
tured by

THE LONGFORD MANF’G CO.,
Send for Staple Catalogue now ready.

56 AND 58 FRONT ST. WEST, TORONTO.

tKOTT’s
^ DIAMOND

.CHOCOLATE ^
JOHN P MOT TSaCO;

HAUFAX.NS /X 
lSSl Estshi thtc/ZJ

ASK FOR

MOTT’S
DUNN'S

BAKING
POWDER

THECOOK'S BEST FRIEND
Largest Sale in Canada.

Taylor, Scott & Co,,
TORONTO.

CO

CO

CO

Retail Price, 25c.

For sale by all first-class grocers
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BR Y ANT, GIBSON & Co.,
TORONTO, 

Manufacturers of

i^gsrpic^

i6^ANT,GIBS0f,tC|
S^TqrqmtO

This is a facsimile of our bottles.
“ Worcestershire Sauce,” “ Yorkshire Sauce ” 

“Devontihire Relish ” Raspberry Vinegar, Eva­
porated Vegetables, Chocolates, Cocoas, Confec­
tionery.

If you want any kind

- PRINTING -
go or send to the

MAIL JOB PRINTING CO.,
Toronto.

We do the best work 
quick, and at low prices.
TELEPHONE 647.

W. A. SHEPARD.
Manager.

TORONTO SALT WORKS,
128 Adelaide R., Toronto,

8ole City Agents for the “Canada Salt Association*

Dealers in all kinds of Table, Dairy, Meat Cur 
ing, Barrel and Land Salts.

The “Acme ” Table Salt (new process) will not 
get damp or hard.

Two Silver Medals, at Industrial Exhibition, 
Toronto, 1890, for our “Acme” Table Salt and 
our “ Star Brand ” Dairy Salt.

COR-nCELLI
SPOOL SILKS & TWISTS, 

EMBROIDERIES & FANCY SILKS.
To satisfy and please your customers you 

must keep the best lines. “ CORTICELL1” 
has that reputation ; if you want to put in a 
line of these goods. Send for further infor­
mation and prices to

CORTICELLI SILK GO.,
ST. JOHNS, P. Q.

D ALLEY’S 
FROST PROOF INK.

2 OZ- COUNT IE BOTTLES
Retails at 5 cents per bottle. Packed in 3, 6 and 12 doz. cases. 
Sold by all wholesale dealers or the manufacturers.

This is a first-class Black Ink that isvguaranteed not to freeze 
in the coldest weather.

F. F. DALLEY & CO.,
HAMILTON, CANADA.

The Bra Columbia Re» Cot
ZLIZMZITZEZD.

WORKS: VANCOUVER, B. C.

Paris Lumps, Powdered, Granulated and Yellow Sugars.
All of very finest quality and absolutely unadulterated. Manufactured from Pure Cane Sugar.

Finest Golden Syrups. >
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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER is to 

benefit mutually all interested in the business, we 

would request all parties ordering goods or making 
purchases of any description from houses advertis­
ing with us to mention in their letter that such 

advertisement was noticed in THE CANADIAN 

GROCER.

What with the prevalence of keen compe 

tition, the pettiness of people’s tempers, and 

the shortcomings of salesmen, the trader is 

often put to his wit’s end to solve the problem 

how to retain his hold on a body of desira­

ble custom that may have drifted to his shop. 

For a moment, as it were, he may find him­

self surrounded by a group of substantial 

families whose trade is large and perfectly 

safe, but just when he is beginning to felici­

tate himself upon this acquisition, the visits 

of this or that particular one of the solid 

customers begin to fall oft". Such defections 

must always be, even if grocers were perfect 

mortals: that is, the fault is not always on 

the grocer’s side, and therefore not always 

w ithin his power of correction. liut where 

he is able to control circumstances that 

cause such withdrawals, he should be vigi­

lant and prompt to do it. The whim, 

crankiness, or taste of a customer must not 

be taken against the grain if it is possible 

to humor it, but not always is it possible. In 

the case of reasonable people who look for a 

pretty close correspondence between what

they want and what they get, the fault is 

usually the dealer’s 'f their custom silently 

steals away. * * * *
When it goes it most commonly does steal 

away. The trader is given little warning. 

Ten chances to one he neter hears any com­

plaint about faulty delivery, unsatisfactory 

value, bad stock or any other defect on the 

part of him or his. The majority of people 

do not like to wiangle. If they get stale 

eggs morning after morning, strong butter 

every time they buy, tea below the standaid 

of what used to be sent, they will probably 

stand it aw hile, the w ife or housekeeper may 

repine a little about it to a neighbor, who 

will at once dilate on the excellence of some 

other grocer’s tea, service, etc., and the re­

sult will be that trade is transferred from the 

dealer complained of by one customer to the 

dealer who is lauded by another. Thus cus­

tom migrates, and the medium on which the 

best of it shifts is opinion more or less pub­

licly utteied. It would certainly be more 

satisfactory to the well-meaning members of 

the trade, if their patrons were generally- 

given to grumbling more. If customers 

would let their dissatisfaction be heard at 

the counter oftener, there would probably be 

more attached trade than there is to-day, 

and every live grocer would hail with appto- 

val the general adoption of such a practice. 

Those traders who make it a point to use, 

well every body who deals with them, ought 

to display in their stores and on their 

wagons the notice that all customers dissa­

tisfied with the way orders are filled or de­

livered will oblige by making complaint.
* * * *

This would enable the trader to get at and 

amend the causes of loss of custom. He 

will by this means also be able to study his 

best customers, and once their peculiarities 

are known to their grocer, there will be 

small danger of their custom leaving him, 

provided of course that he puts his know­

ledge to use in their behalf. It is an easy 

enough matter to become intimate with the 

nature of the grocery wants in each house­

hold worth making a study of. Ij seems 

difficult, but if there were a hundred such 

customers to look after, a man with a pro­

gressive purpose in him would soon know- 

all their shopping eccentricities. A mailing 

clerk will learn in a few weeks just in what 

one of a few hundred compartments any 

particular letter should be placed, that 

knowledge involving several particulais as 

to branch of railway, time oi next mail train, 

etc., relative to the post offices named m the 

addresses. The task a grocer sets himself, 

when he aims to become acquainted thor­

oughly w ith the idiosyncracies of each family 

in the range of his best custom is a much 

easier one than the mail clerk’s.
* * * *

1 he value of a complaint must be estimât 

ed according to its sou ice and according to 

the views of the trader to whom it is made. 
There are some people who will complain 
upon the least grounds, or upon no grounds 
at all. Then there are traders who take a 
complaint as an insult. The latter are to be 
pitied, as the less disposed they are to stand 
fault-finding the less adapted they are for 
trade, and the chances are numerous against 
their success. Just complaints are the escape 
valves of adverse opinion that may grow so 
strong as to damage or wreck a business if 
it finds no vent or satisfaction in grumbling 
The man who grumbles with cause puls the 
dealer on his guard, w ho can thus lay in the 
goods that suit, correct his delivery-wagon 
driver, or in any other way rectify evils that 
may ensue in loss if not checked. Live mer­
chants are uneasy when nobody complains. 
They are conscious that in everything hu­
man there are faults, but they aim to have 
no faults in their way of doing business ex­
cept such as they cannot help. Hence, they 
lay hold of every murmur for their own im­
provement, and have misgivings that some 
trade is slipping from their grasp if there is 
no imperfection pointed out. They wisely 
encourage customers to speak out, and pre­
fer criticism to withdrawal of trade.
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Men of the Times.

MR. GEORGE C. TAYLOR.

He forewarns his care 
With rules to push his fortune or to bear.

—Drydkx.

In the long roll of successful business men 
that this country can boast, nothing is more 
striking than the increasing number entitled 
to rank in it before they have reached middle 
life. There seems to be more men who at­
tain an assured position before their prime is 
passed than there used to 
be. Changed ideas under- 
'ie this feature ol the last 
hall of the present century; 
young men undertake with 
boldness the tasks that only 
tried experience was sup­
posed in earlier times to be 
equal to ; the will of the de­
clining generation arts less 
as a letter to the advancing 
one. The consequence is 
that ability, with a chance 
to unfold earlier, accomp­
lishes its mission earlier, 
and there is in business 
more adaptation to modem 
wants, less old-fogyism, as 
it were, than there used to 
be. This is an improve­
ment. Though young men 
are brought to the front, 
incapable ones are not pro­
moted any faster than their 
intrinsic merits entitle them 
to be, while able men are 
not held back by a false 
sentiment that only those 
seasoned to the toil are fit 
for the responsibility.

Mr. George C. Taylor is 
one of the youngest men in 
a prominent commercial 
position to-day. He is head 
of the well - known firm,
Taylor, Scott ix Co., manu­
facturers ol woodenware,
Toronto. He is a Canadian, 
a native of the Eastern Townships, 
born and brought up in Sherbrooke. 
The greater part of his life has, however, 
so far been spent in Ontario. His firm was 
founded in 1885. It does a vast domestic 
business extending from Halifax to Vancou­
ver, and an export trade of very large pro­
portions with the United Kingdom and other 
parts of the Empire. Seven travellers have 
all they can do to keep the firm in half-> early 
touch with the immense volume of the 
Canadian trade whose stocks of wooden- 
ware, baskets, crushes, grocers’ sundries, 
etc., are bought from Taylor, Scott & Co. 
The firm’s office is a commodious and well- 
appointed one at 120 Bay street, under the

same roof as its warehouse. Its factories 
are at 108 Bay street and from No. 1 to No. 
9, inclusive. Pearl street The broom fac­
tory is under the management of Mr. Hen­
nessey, one ol the most experienced and 
practical broom-makers in Canada. The 
foreman of the washboard factory has equal 
prominence in his specialty, having for sev­
eral years been manager ol one of the largest 
washboard establishments in the United 
States. Both the firm’s factories are equipped 
with the latest improved machineiy, such as 
steam sewing machines, etc.

The products of Taylor, Scott & Co.’s 
factories are familiar both in name and

quality to our readers. Their brooms com­
mand wide sale. The manufacture of them 
is conducted with the utmost care, and the 
material selected with equal exactness. The 
broom corn is bought directly from the 
growers, a man being sent every year to buy 
in the fields. A specialty is made of very 
fine quality goods. In this country there is 
the very best class of demand for brooms, 
and it is due to our manufactuters that this 
is a fact. In Chicago, which is the shipping 
point for the bulk of the broom corn, the 
majority of the brooms made would not sell 
here at all. A most valuable patent in con­
nection with broom making belongs to the 
firm ; it is a brown bag. It is put on a

broom to keep it in place, to keep it clean, 
to prevent the corn from bleaching when 
exposed to the weather. It is wrapped, 
ready for delivery, when it reaches the gro­
cer. The firm’s success in broom making 
is due to the quality and attractiveness of its 
manufacture. Shapely handles, smooth, 
bright finish, lithographed labels,co-operated 
with substantial worth to make Taylor, Scott 
& Co.’s brooms sell.

The firm owns the patent for the Northern 
Queen washboard, and the Improved Globe 
washboard. These boards have found their 
way into countless laundries through­
out the country. They are exported in 

very large orders to Eng­
land, Scotland and Ire­
land, as the firm’s various 
brands uf brooms are. The 
zinc in the manufacture of 
the boards is imported di­
rect from Belgium, and the 
lumber is selected in the 
forests. Many other lines 
of woodenware, such as 
butter bowls, ladles, bas­
kets, brushes, etc., are 
shipped from their factory 
to all parts of the country, 
the demand having been 
enormously stimulated in 
late years by low prices and 
good quality. Woodenware 
is now as cheap in this 
country as it is anywhere 
in the United States.

I’usli, principle and saga­
city are the elements into 
which the secret of Mr. 
Taylor’s success analyzes. 
His own personal exertions 
must count lor much. His 
experience is also a big fac­
tor in his success. He went 
through all the grades of 
service, from office boy to 
head traveller, in the 
wholesale grocery trade. 
Eor seven years he was on 
the road. This, he con­
siders, contributed more 
to his business education 
than any other portion of 

his training. The knowledge he acquired 
on the road enables him to understand the 
wants of country merchants more than he 
otherwise could. He holds firmly to the 
opinion that if you see a man and scan his 
store, you know something about him ; 
whereas, if your communication with him is 
impersonal you know nothing about him. 
This belief causes him to put much store on 
travellers, whose business he deems it to be, 
not simply to sell goods, but to sell goods to 
deserving customers, requiring of travellers 
the judgment to select customers as well as 
the tact to make sales. Hence, all the firm’s 
travellers are trained in the warehouse, not 
picked up. Their aptitude for the work

MR. GEORGE C. TAYLOR.

CAA A~0T>-C»*0.
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must show itself before they are given a 
commission for the road, and when they 
start out they know something about the 
stock they have to sell. Mr. Taylor lays 
little stress on connections, without qualifi­
cations. The connection is all right if the 
man is. Nor does he believe in luck. In 
his view, man, to be successful of himself, 
must be sufficiently able and sufficiently in 
earnest to push his purpose to completion.

ATTRACTIVE CANNED GOODS 
LABELS.

The next thing to a good name is a good 
appearance. It is doubtful, indeed, if the 
majority of people give second place to ap­
pearance. At all events, it is very frequently 
made to do service in default of a good name, 
and often with success. The part that at­
tractive labels play in trade is an important 
one. Manufacturers recognise this to a very 
great extent, and usually mark their packages 
with wrappers that appeal strongly to one’s 
sense of beauty. The demand for any given 
class of goods may have its fundamental 
basis on’another sense entirely, yet the sight 
is sought to be captivated, as it is well known 
to be an important selecting influence. The 
relation between the taste and the sight is 
close and made the most of. Hence, manu­
facturers of edibles put up in packages rarely 
neglect to dress up the exterior with a cap­
tivating label. Our canners go in for hand­
some labels, and the development of 
labels in this country has made quite 
satisfactory progress in the main, 
though there is still room for improvement. 
Some very appetising designs are embodied 
in labels now in use, while others are defec­
tive in this quality. The canner should take 
a leaf out of the variety show manager's 
book. The latter advertises by means of 
pictures that are suggestive in a certain 
way ; they are objectionable, to be sure, but 
they suggest feelings that are the basis on 
which such concerns are maintained The 
canner ought to aim to have pictorial labels 
as seductive to the appetite, labels that sug­
gest a longing to eat of the contents of the 
package. The goods will seem tempting, 
esculent, toothsome, mouth - watering, if 
labels are made the most of. Thus will 
they promote business, and the grocer as 
well as the canner will appreciate that effect 
of art in labels.

In another way will they minister to trade : 
The packages bearing such taking wrappers 
will differ with different classes of contents 
and with different brands. The goods of 
one manufacturer, the peaches, tomatoes, 
peas, com, etc., will bear different labels, 
and constitute a varied series of themselves, 
and the assorted goods of two or three can­
ners will give a rich source of diversity, 
which the grocer can turn to account tn 
making his store attractive. Canned goods, 
well labelled, are beautiful shelf goods, as 
the material is sufficiently diverse to engage

a tasteful stock-keeper's study after varied 
effect. Not only in shelf array, but also in an 
ornamental pile, as a centre piece to the 
space between counters, or as a background 
at the end of the store, do the canned goods 
packages offer a resource of very consider­
able possibilities to the stock-dresser.

There are, as was said above, some attrac­
tive labels now on Canadian goods but there 
are others that fail to interest the eye foramo- 
ment. Colors are badly assorted, a staring, 
naked void m green or yellow yawns round 
a picture of this vegetable or that, the back­
ground is unrelieved, life is lacking, the 
design is not striking. These are faults illus­
trated in some labels now used. They have 
conventionalized forms upon them instead 
of natural ones. The full, rich rotundity of 
life is not aimed at, voluptuousness of effect 
seems to be absent from the intention, and 
it ought not to be. Such labels look melan­
choly and sombre and out of date. Exposure 
to flies a few days would complete the look 
of desolation that hangs over them. If they 
were bright and got up in a style calculated 
to impress the epicure, there would be an in­
crease in sales that would soon justify the 
improvement. But quality ought always to 
be behind attractiveness of appearance.

PROFIT IN QUICK PAYMENTS.

The question “ Are quick payments pro­
fitable?” can only be answered in one way. 
They certainly are, both to the buyer and to 
the seller. For the buyer a saving of interest, 
at a high rate easy to be calculated, and for 
the seller a prompt settlement of the account. 
This cancels the risk, besides giving him 
ready money to use in his business. The 
interesting part of the question is, however, 
not whether such payments are profitable, 
but why we do not find more firms taking 
advantage of them. This opens up nearly 
the whole of the very large subject of gene­
ral credits, if not of the conduct of business. 
At the present time, I will undertake to dis­
cuss only that part of the subject which con­
cerns the reason why discounts are not more 
often taken, rather than what is to be gained 
by so doing.

This, as hinted above, carries with it the 
discussion of methods of business. Lack of 
capital is, perhaps, more often assigned as a 
reason for inability to discount one’s pur­
chases thin anything else, and this, to the 
man who sees no way of increasing his 
capital, appears an insuperable difficulty. 
These persons, however, who have had the 
pleasure of seeing a large business grow 
under their hands from very small begin­
nings, have learned that there are other 
ways to practically inctease capital without 
actually having ready cash put in from out­
side sources. This is, perhaps, the portion 
of the subject which will prove, .if not the 
most interesting, certainly the most valuable 
to the ordinary retail merchant. Good col­
lecting—the calling in of funds which have

for a long time been locked up in outstand­
ing accounts, perhaps some of them being 
due from what the merchant is in the habit 
of considering the best class of trade, and 
which he fears to make much of an effort 
to collect from, owing to the danger of in­
curring ill-will and perhaps losing patronage 
—good collecting, 1 repeat, is essential. He 
should remember that there is no money 
made on the sale until the account is paid, 
and that over it stands an interest charge 
which slowly but surely eats up the profit. 
Often in this best class of accounts are 
found those which for one reason or another 
drop into the lower class, and a fair pro­
portion of them are never paid at all. The 
nearer the seller who has not an unlimited 
cash capital can arrange to do a strictly 
cash business himself, the more possible it 
will be for him to do his buying for cash.

Another method of increasing the ready 
capital at one’s command is by turning old 
stock into cash. There are few stores, if 
any, in which goods do not accumulate which 
are not easy to sell. Changes of styles, 
broken assortment, to say nothing of actual 
mistakes in buying, all contribute to this 
end. A certain amount of stock must neces­
sarily be carried, but no matter how care­
fully this part of the business is looked after, 
there are accumulated goods which originally 
cost money, but which it is hard to again 
turn into it. Every dollar of such stock that 
is sold furnishes the merchant with a dollar 
with which to buy goods which can be turned 
in a short time, thus giving him the cash 
with which to discount new purchases. An­
other cell in which is locked up many a good 
dollar is that of too large a stock. In these 
days when most of the business is done by 
travelling salesmen, who are selected in the 
main simply for their ability to sell the most 
goods, it is not always easy to confine one’s 
purchases within the limit originally dictated 
by the best judgment. Added to this is the 
demand which every storekeeper has often 
had from people coming in every day and 
asking for an article which he has not on his 
shelves. It is easy at such times to think 
that if the wished-for article were only in his 
store an easy sale and sure profit might have 
been made. Everyone of our most success­
ful business men have, however, learned that 
there are some sales which it is more profit­
able to lose than to make, very largely be­
cause the profit on an occasional transaction 
i< more than compensated for by the interest 
or. the stock of goods which he would be 
compelled to carry, and from which he would 
sell only at rare intervals.

These are only a few of the many methods 
of increasing an active capital which will 
suggest themselves to the mind of a man 
who gives the matter careful thought. The 
reward which comes to the merchant who 
conducts his business on a cash basis is so 
ample that it should stimulate an intelligent 
effort on the part of those who have hereto­
fore thought it impossible to accomplish.-- 
Ex.
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INSOLVENCY.

“Continual dropping wears away the 
stone." The moral in this prompts us to re­
turn to the old subject of the Canadian in­
solvency laws. Of course, the name is a 
misnomer, for we have no such thing as 
“Canadian Insolvency Laws,” but insol­
vency matters are in a “ mix and muddle ” 
state, so discreditable to the Dominion and 
its Government, and so productive of dis­
trust in the minds of foreign merchants, that 
no excuse is necessary for bringing the mat­
ter before our readers again and again, un­
til, by our very importunity, a solution is 
reached. Recent business troubles among us 
have drawn special attention to the matter 
in England, and trade journals there are very 
outspoken indeed, and we fear very much 
that the impression is general that Canadian 
laws favor Canadian creditors at the expense 
of foreign creditors. We desire for the sake 
of Canadian credit in England to slate em­
phatically that this is not the case. The 
laws make no distinction betweed “ Home ” 
and “Foreign” creditors, but the foreign 
creditors have of course the disadvantages 
attaching to non-residence and long dating 
The Canadian creditor, on the spot is natur­
ally able to detect signs of weakness, and 
shorter dating sometimes brings him out 
safe and sound, while foreign firms, giving 
longer dating, suffer. Apart from these con­
siderations, which will work their own cure, 
all creditors stand alike, and we press this 
strongly because of our views published in 
England, which are, we believe, entirely 
erroneous. None the less, we still have to 
face the fact that the state of the law in Ca­
nada is bad, and the question forces itself 
into greater prominence every day. In what 
direction shall these laws be amended ? This 
question is not easy to answer, but that is no 
reason why it should be shirked. At the 
very outset of the consideration of the matter 
we are met by the difficulty that opinions 
are as numerous and as various as the par­
ties by whom they are expressed. Merchants, 
bankers, accountants—all admit the evil, but 
scarcely any two agree as to the remedy. 
There is, however a unanimous desire that 
there should bean assimilation of laws, and, 
as far as possible, a uniformity of proceedure 
throughout the Dominion. It is well known 
that a Toronto lawyer, no matter how great 
his ability or how large his experience in 
winding up insolvent estates in Ontario, may 
come to Montreal and be utterly at sea— 
helpless as a child—if he attempts to handle 
a Montreal estate ; and while no doubt Mon­
treal lawyers are well able to discharge all 
duties devolving upon them, it seems on the 
face of it absurd that a lawyer in one Pro­
vince should be as ignorant as a layman in 
another. Of course, it is useless to point 
out diseases without at least suggesting re­
medies, and with a view to an ultimate cure 
we may point out the chief evils to be re­
moved. We have already denied the truth

of statements to the effect that foreign credi­
tors are discriminated against, but it cannot 
be disputed that undue preferences can be 
and are constantly being given to one credi­
tor at the expense of all the rest. What busi­
ness man has not suffered severe loss from a 
chattel mortgage in Ontario, or a bill of sale 
in the Lower Provinces ? What Ontario 
lawyer is there who cannot devise for his 
client a lien still more dangerous than a chat­
tel mortgage, because its registration is not 
necessary ? What have we seen recently of 
open accounts transferred even to banks ? 
And if banks take security, will not every 
merchant try to shield himself at the ex­
pense of his less lucky fellow creditors ? 
Being in a position, then, to judge of the ef­
fects of preferences of the kinds mentioned, 
we urge with all possible emphasis, that we 
should have immediately such a uniformity 
of law as will render everything that is un­
just in these matters impossible. We believe 
that the Province of Quebec may properly 
claim that her laws in commercial matters 
are, in many respects, nearer to what is fair 
and squaie all round than those of any other 
province. Chattel mortages, bills of sale and 
assignments of accounts are here illegal and 
liable to speedy detection and punishment. 
The laws governing the distrubition of assets, 
too (though perhaps savoring of red tape), 
seem so framed that a speedy and equitable 
distribution is cettain if the curator is com­
petent and the inspectors painstakings. If 
these statements are correct, Quebec laws 
may be taken as a foundation and the laws 
of provinces brought into harmony. We 
leave the matter for the present, but shall be 
glad to open our columns to any suggestions 
that may tend to bring about a better state 
of affairs.—The Shareholder,

A GUILD MEETING.

A very important conference was in sesion 
all day, yesterday, in one of the parlors of the 
Windsor. It was composed of delegates 
from the Toronto Wholesale Grocers’ guild, 
appointed to meet a similar body from the 
Montreal guild to discuss matters appertain­
ing to the trade. The Toronto delegates 
were Messrs, William Ince, ex-president of 
the Toronto Board of Trade ; Hugh Blain, 
vice-president of that body ; W. W. Gillard, 
of Hamilton ; Geo. Mentt, of London, and 
Geo. Watt of Brantford. The meeting was 
presided over by Mr. Hebert, president of 
the Montreal guild. The press were not ad­
mitted, but one of the members told the 
Gazette that the sugar question took up a 
large portion of the meeting. The terms of 
membership in the Guild and what should 
qualify an applicant also came up for con­
sideration. The delegates drew up a cir­
cular embodying their conclusions, which 
will be sent to all the local guilds throughout 
Canada for their approval.—Montreal Gaz­
ette (30th ult.)

AS TO CHEAP MATCHES.

The following letter has been sent by the 
Eddy company to all their agents : “ It 
seems advisable that the trade and all job­
bers in and users of matches should know 
that in addition to Eddy’s ‘ No. 1 Telegraph ’ 
match and Eddy’s ‘Telephone’ match, this 
company has four or five other grades and 
brands of French matches for sale. The 
makers of and agents for other brands may 
as well understand fully that all these brands 
of French matches are sold by this company 
and its agents solely in order to steady the 
trade, and to meet any competition offered 
by any other party with any other brand or 
grade or make of other matches. Our 1 No. 
1 Telegraph’ match has been the standard 
match in Canada for nearly half a century. 
It has no equal anywhere, as a box contains 
the most of the best matches for the least 
money. When a portion of the trade asked 
fora lower priced article, we began to supply 
them with our ‘Telephone’ match some 15 
years ago. The ‘Telephone’ is superior to 
any other sulphur match in America, except 
our ‘ No. I Telegraphs.’ Sometimes, how­
ever, there is a call for an inferior, cheap, 
uncertain grade of matches ; so to answer 
such a call we supply a Lower Province 
match to meet any and all competition that 
presents itself. This company and its agents 
throughout Canada are headquarters for all 
the grades of matches asked for. It is im­
portant that dealers in, and users of, matches 
should fully understand this and get our 
quotations, so as not to be deceived ; for, 
although we do net cut prices, we always 
try to protect our customers. We never 
have been, and we never will be, undersold 
in matches in Canada. We have now a 
full line in stock, comprising : ‘ No. I Tele­
graphs,' put up in handsomely printed lX 
gross woodboard caddies, making the hand­
somest shell packages in Canada, packed in 
io-gross cases, weighing only 60 tbs., while 
all other makes weigh from 25 to 30 lbs. 
heavier per case; also ‘Telephones,’ in our 
usual strongly made tongued and grooved 
box ; also the Lower Province French 
brands, such as ‘ Stars,’ ‘ Dominions,’ ‘ Car­
nivals,' ‘Electric Light,’ etc., etc. We 
quote the lowest prices, the most liberal dis­
counts and the most favorable terms, and 
can, and will, give in the future, as we have 
in the past, the most prompt delivery and 
the most satisfactory service throughout. 
See our prices and advertisement in The 
Canadian Grocer.

“Yours truly,
“THE E. B. EDDY CO., Hull.

“Toronto Branch, 29 Front street West.”

A motion in the action of Adams & Sons 
against Summerville & Co. of London, Ont., 
for an injunction to restrain the defendants 
from manufacturing alleged tutti frutti gum 
came up before Mr. Justice Meridith, but 
was enlarged for two weeks.
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HILLWATTEE 
TEA. Lady Charlotte Gelatine.

L. P. & Co’s Pure Spices.
L. P. & Co s Pure Coffees. 
Diamond Crystal Salt. 
Hillwattee Tea.
Selling Agents for above :

LUCAS PARK & CO.,
73 McNab St. North,. . . . . .  , Ont.

HAVE YOU BOUGHT

NEW
CANNED

GOODS.

They will be dearer late in the season. Write us 
for prices and brands. Complete in every line, 
Tomatoes, Corn, Peas, Peaches (3s), Straw­
berries, Cherries, Pffc., Etc.

W. H. GILLARD & CO ,
Wholesale Grocers,

HAMILTON.

To GROCERS,
GENERAL MERCHANTS,

TEA DEALERS.
It is important to secure competition from good sources when you are 

in the Market for TEAS.
We carry full lines of :—

CHINA, INDIA, CEYLON AND JAPAN TEAS,
in all grades, and you will find it to your advantage to obtain owr samples 
when buying.

THOS. B. GREENING & CO., Hamilton. 
GREENING, BALFOUR & CO., Winnipeg.

0984
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THE ARTICLE OF GLUCOSE.

How is glucose produced commercially ? 
asks and answers the New England Grocer. 
The process of making it will be best under­
stood by following the corn from which it is 
made from the time it enters the factory un­
til it runs out of the spigot, a clear, odorless 
liquid. The shell-corn is first soaked for 
several days in water to soften the hull and 
prepare it for the cracking process. The 
softened corn is conveyed by elevators to 
one of the highest stories of the factory, and 
shovelled into large hoppers, from which it 
passes into mills that merely crack the grains 
without reducing them at once to a fine meal. 
The cracked grain is then conducted to a 
large tank filled with rinsing water. The 
hulls of the corn float at the top of the water, 
the germs sink to the bottom, and the por­
tions of the grain, becoming gradually re­
duced to flour by friction, are held in solu­
tion in the water, liy an ingenious process 
both the hulls and the germs are removed, 
and the flour part now held in solution con­
tains nothing but starch and glucose.

This liquid is then made to flow over a 
series of tables, representing several acres 
in area, and the difference in the specific 
gravity of the two substances causes the 
gluten and the starch to separate without the 
use of chemicals. The yluten is of a golden 
yellow color, and the starch snow white. By 
the time the gluten has been completely eli­
minated, the starch assumes a plastic form, 
and is collected from the separating tables 
by wheel-barrowfuls and taken to a drying 
room where it is prepared as the starch of 
commerce or is placed in a chemical appa­
ratus to be converted into glucose.

The conversion is effected by submitting 
the starch to the action of a minute percent­
age of dilute sulphurric acid, which, without 
becoming a constituent part of the compound, 
produces by its presence merely a miracul­
ous change. This change from starch to 
glucose is a gradual process, and has four or 
five well-defined stages. On the addition of 
the acid the first change results in the pro­
duction of what is known to chemists as 
dextrine. If at this stage the acid is neu­
tralized by the addition of lime water, the 
process is choked, and dextrine is the per 
manent product. If the process is allowed 
to go on, the acid, however, works a second 
change, and maltose is the result. Here, 
also, the process can, if necessary, be inter­
rupted by neutralizing the acid by means of 
lime water, and for some processe^'m the 
art of brewing this is sometimes done. The 
third and important stage in the chemical 
change wrought by the action results in the 
production of glucose, and just here is where 
the greatest skill of the chemist is required. 
The product must show by tests that it re­
sponds to the chemical iormula, C6, Hi2, 
06. By comparing the formula with that of 
starch, which is 06, Hto, O5—that is, 6 
part» of carbon to 19 of hydrogen and 5 of

oxygen—it will be seen that the sulphuric 
acid has not added to the starch, but has 
taken up two parts of hydrogen, and the 
only gain in the starch is one part of oxygen.

The lime water introduced to neutralize 
the acid forms, with it, a product called gyp­
sum—sulphate of time—which can be re­
moved from glucose without leaving any ap­
preciable trace. The fourth stage in the 
chemical process results in crystalizing the 
liquid and then the product is called grape 
sugar. There is a fifth stage, in which cara­
mel or burnt sugar, could be produced 
were it of any commercial value. The gyp­
sum, or sulphate of lime, formed by the neu- 
tralizaing lime water and sulphuric acid, 
sinks by gravitation to the bottom of the 
vessel, and the supernatant taccharine liquid 
is drawn off from the top. This is almost pure 
chemical glucose, but it is still subject to a 
filtering process through bone black, and re­
fined in the same way as cane sugar is re­
fined. The bone black has anything but the 
appearance of a puryfying agent, but posses­
ses the peculiar property of attracting to it­
self all coloring matter. The glucose, pass­
ing through a labyrnhtine system of filtering 
is drawn off through spigots in the lower part 
of the building, and is ready to be shipped 
away in barrels. To give the glucose the ap­
pearance of cane syrup as well as to impart 
some of the characteristic taste, a small 
amount of that syrup is added to suit the 
fancy of the buyers. To make grape sugar 
the glucose is dried in rapidly revolving 
vessels from which much of the moisture 
escapes by virtue of the centrifugal force. 
Neither the glucose nor the grape sugar is 
used for domestic purposes, although either 
one is about two-thirds as sweet as the 
sweetest cane sugar. Glucose is largely 
used by makers of cheap candies ; but chiefly 
for fermenting purposes, and of late years 
has become valuable to the brewer in mak­
ing beer and pale ales. It is also largely 
used in mixtures with cane syrups and mo­
lasses, and is esteemed by those who are best 
capable of forming an opinion on the subject 
as being more wholesome than the cane pro­
duct, which is, at least, only a side product 
or residue in the manufacture of sugar.

CASH VS. CREDIT.
No one will deny that it would be a good 

thing for the retail merchant and beneficial 
to the consumer if the cash system were in 
general use. Columns of space in the mer­
cantile trade papers are given to the subject, 
which may eventually do some good in the 
direction of the object sought to be attained 
by inducing the dealers to change their 
methods of doing business.

Thirty or more years ago there were spas­
modic efforts to do something in the way of 
bringing more “ cash ” and less “ credit ” to 
the retailer’s till, but as there were no papers 
devoted to the merchant’s interests and no 
organization among them, nothing could be 
done to break up the universal system of 
“ charging ” for nearly every sale made.

It would be only repeating an old story 
over and over again to say that any and
every retail dealer will tell you that he is in

favor of the cash system ; that he would like 
to see it generally adopted, but—and then 
he will tell you why he can not make the 
change. His reasons are simply and uni­
formly to the effect that he would lose trade; 
that if he did not “ trust, ” his neighbor in 
the same line would, and thus draw his cus­
tomers away. And therein, it seems to us, 
lies the great secret (if it is a secret) of the 
failure to do business on a “cash down" 
basis, i, e., want of unanimity and desire on 
the part of one to sell more goods than his 
neighbor.

Those who sell the articles of daily con­
sumption by every family know when they 
give the head of the household one of those 
universal “ pass books ” that, in nine cases 
out of ten, a great many more sales will be 
made than if the cash accompanied every 
purchase. The tendency to buy what may 
be desired but not absolutely necessary, 
when the article need not be paid for at the 
time of purchase, is almost universal among 
people of moderate means, and this frailty 
of human nature is too frequently taken ad­
vantage of by the dealer to increase his sales. 
There are others who are too good-natured 
to say “no” even to persons whom they are 
morally certain will not or can not pay their 
bills in a reasonable time, if ever, but take 
the risk hoping, that all will come out right 
in the end.

As a rule, the mechanic and laboring man 
of the present day, could pay cash for every­
thing he needs at the time of purchase. Of 
course, there are occasional exceptions, such 
as cases of misfortune, sickness, etc., but 
this could be provided for by mutual under­
standing. He receives pav for his work 
every week, or two weeks, but the unfortu­
nate credit system usually absorbs his earn­
ings, if he pays at the end ol the week for 
what has already been consumed, and he 
must again be “ trusted ” for future supplies. 
Frequently the temptation to “stave off” 
part or the whole of his bill at the grocery, 
butcher shop, etc., is irresistible—in order 
that he may have a little change in his pocket 
—and it is not a great while until the debt 
is too formidable for his means. And so it 
goes.

A partial remedy for the evils referred to 
lies in the use of what is known as “coupon 
books,” and we advise those of our mercan­
tile readers who really desire to get out of 
the credit rut, but do not find it feasible to 
adopt the cash in hand system abruptly, to 
examine the merits (and demerits it there be 
any) of the coupon book method of doing 
business.

It appears to us, however, that without 
thorough organization very little can, or 
rather will, be done to make the cash system 
absolute and universal. This, we repeat, ap­
pears to us the only way by which the de­
sired end can be accomplished, and the 
sooner it is done the better for all concerned, 
both seller and buyer.—Grocer and Tradç 
Inde*.
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DIAMOND CRYSTAL SALT
It is free from impurities. It is unequalled for sweetness, purity and flavor. It is made by an entirely new and expensive 

process, which is the principal reason why other manufacturers cannot compete with it for quality. For the table DIAMOND 
C k Y S r A L has no equal. Its Ireeness from hardening makes it the best for table use. For the Dairy, D 1 A M O N D 
C R Y S F A L has no equal. Its remarkable antiseptic qualities make it the best for Dairy use. For table use, packed in barrels 
containing 115-2KS—100-35—60-53—40-75 and 30-10 lb. bags. For Dairy use, packed in barrels containing 20-14 lb. bags, also 28 and 56 
lb. Sacks. On account of the combination entered into by the Canadian Salt Manufacturers, we are enabled to import this high-class 
manufacture, and are selling at prices as low as ordinary kinds.

Send us a trial order and he convinced of the correctness of the above statements.

Selling Agents for
Diamond Crystal Salt.

H. P. ECKARDT & CO.,
Wholesale Grocers, TORONTO.

Self-Rising Buckwheat Flour.
We are now mailing letters to 

the trade giving price for this 
line of goods for this Season. If 
any friend should be overlooked 
kindly drop us a card and letter 
will be sent at once."

The Snow-Drift Baking Powder Co.,
BRANTFORD.

ORDER A CASE OF

OCEAN WAVE «Ser
From your Wholesale Grocer.

Sells itself after one Trial. Prices Current
Cowan’s

Royal Navy Rock Chocolate ; 
Cowan’s Chocolate Icing ; 
Cowan’s Chocolate Pudding.

The standard preparations for culinary pur- 
* Order through your wholesale grocer or direct

The Cowan Cocoa and t hocolate Co. L’d,
14 and 16 Mincing Lane, Wellington St. W.

Toronto.

GREAT SELLERS.
Adams’ Tutti Frutti and other 

Staple Chewing Gums.
Each box of Adams’ Monte Cristo Gum 

contains a sparkling brilliant stone ring 
which is set in the latest Parisian styles.

For descriptive catalogue and elegant 
hanger signs for windows. Address

ADAMS & SONS’ CO’Y
11 and. 13 Jarvis St., Toronto.

T nr.IT17PPV PDHQ WHOLESALE GROCERS,LiUvIVIjMD I DnUo., 75 si. peter street,
MONTREAL, LL Q.,

ARE OFFERING THIS WEEK

SUGARS. (Sarbadoes MOLASSES.
TEAS. \ Cuba

FINE LARGE DRY COD IN BUNDLES. BONELESS FISH IN BOXES.
Canned ~ ' , Lobsters, Mackerel and Oysters.

Ex DRACONÆ

Hlalaga Fruits.
W. C. SEVAN & CO.’S DELIUS BROS. A CO.’S

Imperial London Layers. Loose Muscatels.
Impel ial Cabinets. London Layers.

Connoisseurs Clusters. Blackbasket best choice.
Extra Dessert Clusters. Black Crown Dehesa.

Royal Buckingham Clusters. Blue Crown Fine Dehesa.
Royal Dehesa Layers. Malaga Figs, 28 lb. boxes

Tarragona Soft Shell " ",
W. C. Bevan & Go’s 3. . . . . . . . . . . . . Almonds.

_ _ _ _ _ _ Rein & Go’s Best Shelled " V,
Hudon, Hebert & Cie.,

Montreal.

Trade Radars,
ndiaf/Tea

GuaranteedAbsolutelyPure 
asManufacturedonthe 

Carpehsjh.India.
Put up in lead foil packages, } and 1 lb. Selling Agents :

CAVERHILL, ROSE, HUGHES & CO., Montreal.

B6C

59

89
17833090



THE CANADIAN GROCER8

i Mr. James Anderson, grocer, of Newtown, 
N: S.. has been appointed postmaster for 
Lunenburg.

J. Cleg horn <Sc Son are just in receipt of 
500 kegs Almeria grapes. They are reported 
to be extra fine and sound.

I The steamer State of Indiana took from 
Halifax 1,000 barrels ol sugar, on Saturday,

■ for points west of Toronto via Boston.
Mr. H. P. Finlay has bought the general 

stock of Mr. George Sutherland, Fingal, 
Ont., amounting to about $7,000 at a rate on 
the dollar.

Mr. E. C. J ones, Moncton, N. B. will 
shortly open a new business. He will con­
fine his attention to glass, crockeryware and 
fancy goods.

The sugar-laden ship Caldera, from Cebu, 
Philipine Islands for Montreal, arrived in 

1 Halifax on Friday for repairs. She lost her 
spars and is leaking.

Stratford & Taylor’s store, Vernon, B. C., 
was burglarized the other night. About 
$150 in cash, cheques and bills was stolen. 
The thieves escaped.

A by-law was passed at last week’s meet­
ing of the Woodstock town council by which 
the grocery stores will in future close at 7 
o’clock, excepting on Saturday nights.

The Agricultural Congress recently held 
\ at the Hague, Holland, recommends the es­

tablishment of an international Commission 
by the leading governments to prelect their 
people from impure food.

Mr. Albert Shaw, grocer, Davenport Road 
and Yonge street, Toronto, is an annexation­
ist. He annexed a handsome American girl 
last week. He is now receiving the congra­
tulations of his numerous friends.

Messrs. Isaac Anderson, J. C. Anderson, 
C. E. Smith, W. C. Matthews and E. Lee 
Barr, of Toronto, are applying for letters 
patent of incorporation as “ The Anderson 
Trading Company," with a capital stock of 
$12,000.

The merchants of Port Stanley, Ont., with 
the exception of one, have decided to close 
their places ol business at 8 o’clock each 
evening of the week, Saturday excepted, to 
come into effect on November 1st. They 
signed an agreement to the above effect, 
and any one violating it will be fined ten 
dollars.

While returning late Saturday evening 
from the labor of a busy day J. Mallabar, 
grocer, of Brandon, was accosted by two 
men who sought, with the assistance of a 
pistol, to make him disgorge the cash of

; Saturday’s sales. Frightened by the out- 
J cries of Mallabar the robbers, after a sharp 
struggle, decamped without any boodle.

The E. B. Eddy Co. feel constrained to 
say, that since the “ Eddy matches ” have 
been on the Canadian market—a matter of 
40 years—none have ever been offered to 
the trade by auction, owing either to dulness 
in business or stress of competition, and 
that they have never had any returned or 
refused goods to furnish material for such a 
sale.

The grocery and dwelling belonging to 
Messrs. M. Carignan & Co., Cote St. Pqul, 
Montreal together with the adjoining house, 
were totally destroyed by fire on the evening 
of the 28th ult. Despite the efforts of the 
several firemen, however, damage to the ex­
tent of about $6,000 was done. The store, 
the stock in which was almost totally de­
stroyed by water, was partially insured.

Liff Rollston, the 12 year old son of 
Robert W. Rollston, who keeps a grocery 
store at 330 Burwell Street, London, met 
with an unfortunate accident the other eve­
ning. He was running, chased by a com­
panion, on Wellington street, and on the 
corner of Dundas street collided with an old 
gentleman named Ashton. The shock 
knocked the lad down, and he fell on his left 
arm, breaking both -bones.

The fine stock and store of Messrs. W. A. 
McClean & Co., the well-known grocers and 
provision dealers, Owen Sound, was dam­
aged by fire on Sunday last. The fire origi 
nated in a men’s furnishing store next door 
and extended to Messrs. McClean & Co.’s 
premises, where it did some damage, but not 
so much as the firemen who opened their 
water-batteries on the stock and certainly 
quenched the fire, but also soaked a great 
deal of stock to its damage. Trade is at a 
standstill in the store till the insurance in­
spector shall have noted the extent of the 
barm done.

Mr. D. J. McGeein, manager at J. S. Hen­
derson’s grocery store, Kingston, was on the 
evening of the 28th ult. made the recipient of 
a beautiful massive gold-headed umbrella in 
acknowledgment of valuable services ren­
dered at the Toronto Exposition in connec­
tion with “Surprise Soap” exhibit. W. J. 
Forrestall, western representative of the St. 
Croix Soap Manufacturing Company, made 
the presentation at the British American 
Hotel. The umbrella is suitably inscribed.

Mr. Newton D. Galbraith, grocer, Ham­
ilton, has returned from a ten day visit to 
Boston, where the great Food Exhibition 
under the auspices of the New England 
Retail Grocers’ Association was held. Mi. 
Galbraith, like the live and energetic man 
that he is, kept his eyes and ears open dur­
ing his visit and ever watchful for the nest 
interests of his customers, has secured a 
large number of pointers on the preparation 
of dainties which are comparative strangers 
to Canadian tables.

1 mrmmr.i.’ gtszfA

TORONTO MARKETS.

Toronto, Nov. 5, 1891.
GROCERIES.

Bright hopes are still cherished though 
dull times are still experienced. Closely 
related to the slackness of trade is the 
shortage in grain receipts upon this market 
and at all buying points. Throughout our 
circulation week deliveries have been rather 
meagre. The stagnation in the grocery 
trade cannot well be assigned to any other 
cause, as the season is now on when buy­
ing is usually active. If there were worse 
weather there would probably be more busi­
ness, but as farmers have a rare oppor­
tunity to get ploughing done they will not 
hurry even their threshing, much less their 
marketing. They can thresh in foul wea­
ther, or when the land is frozen up so that 
they cannot plough. The demand from 
Manitoba and the North-West remains an 
exception to the general dulness. As lake 
navigation approaches its close, the pros­
pects of the higher railway freights urges 
traders in that part of the country to lay in 
their orders for early delivery. A few flakes 
of snow would impart new life to mercantile 
hopes these days.

CANNED GOODS.
The trade in canned goods languishes 

along with that in other lines, though a 
stronger tone continues to pervade quota­
tions on vegetables. Deliveries in the 
meantime are being looked after, a very 
considerable business having been booked 
for forwarding now. Jobbers are receiving 
slender supplies of tamatoes, notwithstand­
ing the mass of evidence that a large pack 
was expected. In two instances where can- 
ners had signed for the delivery of 2,000 
cases, they advise that it is impossible to 
furnish more than 400. There is no doubt 
that the reports rife a few weeks ago to the 
effect that there would be a superfluity of 
tomatoes, had the result of thwarting 
tendencies that were alleged to be pointing 
that way. Canners were restrained by 
these rumors from putting up stock to the 
extent of their full capacity, as they had a 
misgiving that everybody else was prepar­
ing very large supplies. The frost as well

“ CAIRN’S ”
HOME MADE MARMALADE.

In 1,2 and 7 lbs., in Glass, White 
and Stone Jars.

We are now taking orders for January ship­
ment of this delicious preserve. Send in your 
orders early as the stock is limited.”

BLAIKLOCK BROS,
General Agents for Canada.

MONTREAL
TORONTO AGENTS :

WRIGHT & COPP,
40 Wellington St. East, Toronto.
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FOB. THE

HOME, PICNIC,
CRUISE, or CAMP

The “ STAR BRAND ” delicious

HAMS&BACON
CAN BE HAD FROM ALL THE 

BEST GROCERS

F. W. FEARMAN,
Hamilton, Ont.

SOMETHING NEW !
A GREAT TREAT.

Fresh Cod

TongueS
In 1 lb. Tins.

This is the Delicacy of the Season.

Pronounced by connoisseurs far ahead of 
oysters.

A GREAT LUXURY.
Apply to

EBY, BLAIN & CO., Toronto.

STEW ART MUNN & CO., Montreal.

JAS. TURNER & CO., |
r Hamilton.

LUCAS, PARK &CO.,j
Send for Samples.

ALL GROCERS SHOULD SELL 
THE

EMPIRE
BAKING

POWDER.
Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

“ We offer to the Trade.”
3,000 half boxes new fine off stalk Valencia Raisins.

3,000 half boxes 3 and 4 Crown Layers.
200 packages New Currants, barrels, half barrels, cases and half cases. 

Figs in 1, 6, and 12 lb. boxes, mats and bags.
Feels—Lemon, Orange and Citron, also 

500 cases 2lb. blue berries

Please ask for samples and quotations.

L. CHAPUT, FILS & CIE., Montreal.

BEST GOODS IN THE MARKET.
FRANKFORT, CAMBRIDGE, BOLOGNA, 

CHICKEN, HAM and TONGUE 
SAUSAGES.

PUT UP BY THE MOFFATT PACKING CO.,
MONTREAL.

THOS. LAWRY & SON,
PORK PACKERS AND LARD REFINERS.

Curers of the Celebrated L. & S.” and Imperial 
brands of Smoked Meats.

PURE LARD A SPECIALTY. Hamilton, Ont.

E. Lazenby & Sons,
18 Trinity St., London, S.E.

EVERY ARTICLE prepared by us is ENTIRELY UN- 
ADULTERATED and our labels are affixed 

to the CHOICEST DESCRIP­
TION OF GOODS only.

rvarvoB
OAItfflUSffl
o "nuxïn STREET

jflNDCS.it ^

Our goods can be obtained from

CAVERHILL.
ROSE & CO. 

GEO. CHILDS
& CO.

Montreal.

BALFOUR & CO. 

Hamilton.

PERKINS. INGE 
& CO.

J. W. LANG & CO. 

Toronto.

JAMES TURNER MB CO., WHOLESALE grocers, wines and liquors.
Our stocks comprise everything in groceries, including the latest novelties.

We are selling agents for the following leading lines :
Ram Lai Pure Indian Teas,

Three grades, FINE, EXTRA, CHOICEST.
Bendsdorp’s Royal Dutch Cocoa,

Batger’s Jams and Marmalades,
Pickstone’s Washing Crystal,

Mrs. Millar’s Maccaboy Snuff.
The above goods in their respective lines cannot be excelled.
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OUR
AIM

Is to make the very 
best grades of tobacco 
that is sold in Canada, 
and we do every time.

All the retailers buy 
from us if they want to 
make money.

Send for price list 
and sample caddies.

Empire Tobacco Co.,

MONTREAL.

MARKETS— Continued.

nipped in the bud prospects of an unusually 
big pack. Prices of assorted round lots of 
peas, corn and tomatoes are uniform with 
all jobbers at $1.05, but quoted separately 
tomatoes in some cases are held higher. 
All other lines are quiet and unchanged.

COFFEES.
New Rio coffees will be in stock shortly. 

The crop is quite large and delivery has 
been a matter of pressure with the growers, 
who have been adversely affected by politi­
cal troubles. Hence, prices rule on the easy 
side. Spot stock quotes at 19 to 21c. for 
ordinary and up to 24c. for choice, with a 
marked shortage in the supply of the latter. 
Java coffees are steady and unchanged, as 
are also Mocha and other varieties.

DRIED FRUIT.
Valencia raisins of the last crop continue 

to quote variously, but the difference in 
price between two dealers usually corres­
ponds tp a difference in quality, and not to 
a difference in holders’ ideas as to what 
good stock is worth. Off-stalk of the new 
crop offers as low as 5)4c., and as high as 
6}4c., with the bulk ol sales made at 6c. 
There are grades to meet to all these prices. 
Old Valencias tend to weaken the new, as 
the former are still plentiful at 4 and 5c. 
Selected Valencias are y'A to 7#c., and 
layers are 7% to 8c. In Malaga fruit there 
is a momentary scarcity. Supplies are on 
the way to and will shortly be to hand. 
London layers are going to be fully a dollar 
cheaper than they were at this time last 
year, but the higher grades of Malaga fruit 
are as dear as ever. Currants are steady 
at 5 V to 6>£c. Prunes are quiet and un­
changed at 5% to 6j£c. in cases. The new 
crop prunes are growing higher priced, 
which is contrary to the tendency of their 
opening. Small prunes are scarce, and this 
is assigned as the reason for stiffer values. 
Eleme figs are steady at prices ranging 
from 12)4 to 16c. Late shipments are on 
the way. Twelve ounce boxes are &)4c. 
Seven crowned figs are 17c. New Persian 
dates ex S.S. Renown, from Bassora, are to 
be put up at auction on the New York 
market to-day.

NUTS.
The nut trade is quiet yet. New goods are 

arriving and are cheaper. New Taragona 
almonds are in, to sell at 13)4 to 15c,, and 
new Valencia shelled almonds at 29 to 35c., 
according to quality. Other receipts are 
looked for to arrive at an early date.

RICE AND SPICES.
A small business in rice is kept up by 

country orders, the bulk of the trade being 
in medium grades. Spices are unaltered, 
rather quiet, and disposed towards stiffer 
quotations in some lines.

SUGAR.
A further shrinkage in the demand is to 

be chronicled. Friday and Saturday of last 
week were very good days for the refiners, 
as jobbers moved a considerable quantity of 
suguar against the advance in railway 
freights which took effect on Monday. 
Their action betokens confidence on their 
part in the strength of present prices, as it 
would pay them to wait and bring in sup­
plies at the higher freight, if a sag in prices 
should take piace in a short time. The 
general position of the sugar market favors 
the inference that prices will be steady. 
Raw is stronger on account of the big dis­
count that M. Licht in his last utterance 
has made upon his first estimate of the beet 
crop. Cane has stiffened perceptibly, and 
holders are not forcing sales ir> New York.

Prices here are unchanged at 4% to 5c. for 
granulated, 3)4 to 4)4c. for yellow, and 3.40 
to 4)j for raws. The Farnham granulated 
sugars, the product of Canadian beet, are 
now listed at 4)4c. for 15 barrels and over, 
and 4Hc- for smaller lots.

SYRUPS AND MOLASSES.
The trade in either line does not tax the 

wholesalers. A very tranquil movement is 
all there is to note. Syrups are in liberal 
supply at easy prices, ranging from 2)4c. 
A very choice sugar syrup is in stock at 3)4c. 
Molasses is listless, the livelier trade in table 
grades having come to a halt.

The St. Lawrence Starch Co. are showing 
a very fine line of corn syrups which will be 
sold wholesale at about 3%c.

TEAS.
The jobbers are now pretty well supplied 

with all descriptions of stock, new teas hav­
ing come in quite freely recently. Young 
Hysons of low grade are more plentiful and 
sellât from 17c. upwards. Japans can be 
had at almost any price for rough makes, but 
sales run in lines valued at from 16 to 20c. 
Congous are having a good run, the bottom 
price lines in request being 16c. Fine tippy 
Ceylon Pekoes are getting into smaller com­
pass and are held firmer than a couple of 
weeks ago. London advices say the late 
arrivals there show much better quality.

The Produce Markets' Review says:— 
“ There was a diminution in the quantities 
of Indian tea offered this week, and owing to 
a well-sustained enquiry, prices for most 
grades are firm, while the finest descriptions 
in some cases show an advance. The mod­
erate prices and good value to be obtained 
from is. downwards are exemplified by the 
largely increasing consumption, and as there 
is no immediate prospect that these grades 
will rise in value, a further important expan­
sion in the demand is probable. At any rate, 
the comparative value of Indian teas is fa­
vourable in this direction, and as there will 
probably be a falling off in the supply of the 
Ceylon growths a little later on, a greater 
impetus will be given to the use of the for­
mer. At a recent meeting the tea brokers 
agreed to endeavour to regulate the quantity 
to be offered at the public sales. To make 
this effectual it will be necessary to allow a 
reasonable time for sampling and valuing the 
teas, for it is frequently the case at present 
that the samples are not ready at the ware­
houses until the afternoon prior to the sale. 
Ifimporters would adopt the principle of not 
issuing the catalogues until theteas are actu­
ally ready for sampling it would greatly fa­
cilitate business, and save much loss of time 
and labor. At the public sales 32,250 pack­
ages were brought forward, including a good 
assortment of most kinds. The bidding wa^ 
active- and a firm tendency was manifest 
for all good descriptions, while the down­
ward movement for undesirable sorts con­
tinues. Ceylon teas have only been spar­
ingly offered, but as the attention of buyers 
generally has been more or less monopo­
lized by Indian teas, there has been no cor­
responding rise in values; indeed, although 
good to fine teas have maintained late prices, 
the lower kinds have sold at easier rates. 
The quality of the teas brought forward, al­
though not quite so good as of late, is fairly 
satisfactory, a point to be specially borne in 
mind now that the fine China Monings and 
Ningchows, with which teas Ceylons chiefly 
compete, are selling at prices hitherto un­
heard of.”

PETROLEUM.
A steady movement of stock at old prices 

constitutes the main force of the trade that 
is going on. The volume of business is up
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Compare the quality with any other.

BENSDORP'S
Manufactured at Amstersdam, Holland.

Is absolutely Pure and Soluble Very delicate in flavor and of great strength. It will please more of 
your customers than any other Cocoa on the market, and please you because it pays a good profit. 
Packed in cases of 12 lbs. each. Price, % lb. cans, $2.40 per doz. ; %, lb. cans, $4 50 per doz. ; 1 lb. 
cans, $8.50 per doz.

ROYAL
DUTCH

ORDER A CASE AT ONCE OF

Eby, Blain & Co., Toronto. James Turner & Co., Hamilton.
Caverhill, Rose, Hughes & Co., Montreal. M. F. Eager, Halifex.

STEPHEN L. BARTLETT, Sole Importer, Boston, Mass.

TtomTv

viENri

INCREASE YOUR TRADE
BY HANDLING

“KENT BRAND”
Fine Mixed Pickles.

Ask your Wholesale 
Grocer for them or write 
direct to

The KENT CANNING AND 
• PICKLING CO.,

Chatham, - Ont.

JOHN PETERS & GO,
General Commission Merchants 

and Brokers,

Halifax, N. S. and 
Kingston, Jamaica, W.l.
Agents for The E. B. EDDY MFG CO., 

HULL, P. Q.

We are 0|>en to accept one or two more Agen 
oies of first-class houses, either at Halifax or 
Kingston. We have a go-.d connection and 
splendid storage facilities.

References: The Merchants Bank of Halifax.
The E. B. Eddy Mfg Co., Hull, P.Q. 
The Mercantile Agencies.

GANONG BROS,
ST. STEPHEN, N.B.

MANUFACTURERS OF THE

B
CHOCOLATES.

N. K. FAIRBANK & CO.,
REFINED LARD.COMPOUND

185 WELLINGTON ST., MONTREAL.
CHICAGO. ST. LOUIS. NEW YORK.

Condensed mince
Delicious Mince Pies 

every day in the 
year.

Handled by retailer 
as shelf or counter 
goods. No waste. 
Gives general satis­
faction.

Sells at all seasons.

Will not ferment in 
warm weather.

JnoiiPwTiSrUjî™ met
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Meat.

The best and cheapest 
Mince Meat on 
Eaith. Price re­
duced to $12.00 
per gross, net.

cn e-

'A-ivt

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS
PACKER and CURER of the “ Rose Brand ”

Hams, Bacon and Lard,
ALL NEW STOCK.

packing HOUSES, OTTAWA, PETERBORO’ and LINSDAY, ONT,
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to that which is average in the fall trade 
usually, but otherwise does not call lor com­
ment.

The Petrolia Advertisers report : Petrolia 
crude $i.j4X per bbl. Oil Springs crude 
$1.35 per bbl. The market is very quiet and 
very firm, with exceedingly few transactions 
taking place that is worthy of note.

Therehave been several new developments 
in the producing line the past week, par­
ticularly we might mention that mother 
earth being induced by the sights and 
oleageneous wishes of the fair ladies of 
Petrolia has smiled on them so far as to give 
the “ Ladies Syndicate ” a gusher in the 
Township of Moore. Mr. T. Sanson we are 
sorry to say has met with a severe loss in 
the same locality by the burning down of bis 
rig, it was a complete clean out, and to 
make the matter more agrava'ing the Titch- 
borne boys within a few feet had just com­
pleted the well for Mr. S. F. Griffiths. Mr. 
James Loughead, Jackson Bros, and a dozen 
others are finishing wells and adding to our 
production every week, but with few excep­
tions the well in the North West do not 
continue spcuters very long, the enormous 
pressure of gas peculiar to this territory 
has a trick of deceiving many an excited 
would be oil king, as soon as the oil bearing 
rock is reached all the oil in the immediate 
vicinity of a new hole is rushed to the same 
by the gas pressure and unless supported by 
good oil bearing rock thé production soon 
falls down. Refiners appeare to have 
settled down to the belief that prices for 
crude oil all along the line have been run up 
to the highest point that existing conditions 
justify, and that their is nothing to lose by 
following a conservative course for the pre­
sent. The big fight in refined oil still con­
tinues and fractions and freights are brought 
into play like blackthorns at-i Dtinnybrook 
fair. The Imperial Oil Co’y and the Pre­
mier Oil Co’y are the two principal contest- 
tants for supremacy on the market. A party 
informed us yesterday that refined oil could 
purchased in London in bulk for 11 7-16 f. o. 
b. there. This is a fair sample of the frac­
tion line of business. The small fry have to 
stand by and look on and in doing so its our 
humble opinion that their profits will show 
up larger at the end of the season.

DRUGS AND CHEMICALS.
The present week’s business does not show 

any variation from the quiet movement that 
has all along been the most notable feature 
of the fall trade. Prices have remained at the 
points quoted for some time.

BUTTER AND CHEESE.
Freer supplies of butter are telling upon 

prices, which are from one to two cents 
easier than they were a week ago. Cool 
weather enabled makers to hold stock, and 
the same operations on the farms that check 
the delivery of grain were hindering the 
marketing of butter to a considerable extent. 
High prices have caused, however, freer 
offerings, which in turn have re-acted on 
values. Choice dairy is now obtainable at 
17 to 18 '/i or 19c., though fewer parcels have 
been able to bring that. A 25-tub lot of se­
lections sold on Monday from commission 
hands at 17c., but this is not quite a repre­
sentative transaction, better prices holding 
for high-grade stock even in larger lots. The 
receipts are mostly of good quality, the wea­
ther favoring condition. Though more liberal 
offerings are the rule, there are no indications 
of any depression being near, as the supply 
of stock is mostly kept up by current making, 
no accumu'ation being reported from any 
(quarter. Very good prices are to be had for

medium grade butter, the best of which sells 
at 17c. Creamery is high and firm, but not 
selling here. Tubs are worth 23c., and a 
cent or two more for very choice stock.

Cheese does not waver in any respect from 
the position it has occupied for some time. 
The trade is rather light, but as makers are 
firm, basing their attitude on sanguine views 
of the export outlook, the price here con­
tinues to be io\4c. for full-cream stock.

COUNTRY PRODUCE.
Beans—New crop beans come forward 

slowly, holders being tenacious for better 
prices, those ruling now being $1.30 to $1.40. 
Re-selling is done on a basis of Si.50 to 
$1.60. The demand has not opened out to 
its usual late fall capacity yet.

Dried Apples—Buyers are wary and are 
repressing their wants in the expectation that 
prices may shade off to their views, which 
are represented in offers of 4c. outside, or 
l-2c. below prices asked by holders. Stock 
sells from the hands of local holders at 5 to 
S!4c. Trade is dull.

Evaporated Apples—Offerings are as 
numerous as ever, but the disposition to 
stock up makes slow headway. Purchases 
are made of car lots at 6>ic., and sales from 
stock at 7 to 8c. There is little doing.

EGGS—Though not exactly scarce, they 
find ready sale upon delivery at 17c. for 
fresh stock. Consumption is more active 
and production is more limited than a few 
weeks ago.

Game—Partridges bring 40 to 50c., and 
ducks 30 to 50c. per brace, according to size 
and condition. Venison is worth 5c. in the 
cai case and 7 to 9c. in the haunch. Cooler 
weather disposes dealers to take stock more 
freely.

Hay—All is bought that is offered,as hold­
ers come to the prices of buyers, whose quo­
tations range yet at $11 to $11.50,

Hides—Green have taken the drop that 
seemed inevitable more than a fortnight ago. 
The range is 4jfc- f°r weights under 60 lbs., 
and 5Xc. for heavier hides. The Chicago 
market has weakened a quarter since the 
decline here, and this is almost certain to 
inaugurate another drop here. Cured are 
unsteady at to 5>£c.

Honey—Little development takes place 
from week to week in the honey market, the 
absence of buyers being a chronic complaint. 
Clear is 7 to 10c., sections are 12% to 15c 

Hops—Delayed demand still holds the 
market in suspense. Some transactions 
have taken place at the prices quoted, out 
these prices represent buyers’ attitude rather 
than sellers’, and the former are yet rather 
indifferent. They quote 13 to 15c.

Onions—The price is easier, $2 being 
the highest obtainable for barrels. A some­
what slow demand is experienced.

POULTRY—Favorable weather has given 
an impulse to shipping from country points 
to this market, and there is a glut of stock 
some days. Chickens are quoted at 30 to 
50c., according to weight, ducks at 40 to 
50c., turkeys at 7% to 10c. per lb., and geese 
at 4X'o 6c. A lot of 300 lbs. of dressed 
turkeys was sold at 8c. on Monday. A lot 
of poor poultry is arriving.

Potatoes—Hold their own despite the 
signs of lower prices. There has not been a 
large amount of business done in cars, but 
for what has been, the basis is 45c. Out of 
store lots are 50 to 55c.

Seeds—Scarcely any alsike has been 
marketed. The price holds yet at the quo­
tations given a week ago, that is, $5.50 to 

for prime to choice, and $6.50 for extra

selected for export. Threshing has not yet 
been done in the country, and growers seem 
to depend on a later market to get the long 
prices of last fall ; wherein they will be dis­
appointed, unless a freak of chance shall 
entirely change the situation.

SKINS—With the first of the month 5c. 
more was added to the price of sheepskins, 
bringing them to 80c. Calfskins are rather 
scarce at 5 to 7c.

Straw—The supply is fairly good at $6 
to $6.50.

Wool—Is perhaps imperceptibly im­
proved, as some offerings have been taken 
at 19c. Buyers are not eager for business 
at 18c. for average quality.

DRESSED HOGS AND PROVISIONS.
There has lately been an extraordinary 

delivery of small hogs that cannot be taken 
care of by the packers. They are suitable 
only for butchers whose capacity for putting 
them into consumption is too. limited to 
maintain a market for such large and con­
tinuous receipts. The stiffer values of grains 
used in feeding have caused this over-sup­
ply of half-grown hogs. The owners prefer 
to market the grain henceforth, and there­
fore slaughter the hogs prematurely. Values 
for these small hogs run as low as $4.50, and 
even at that price sales are on a full market 
hard to effect. Packers’ weights are worth 
$5.50. This class includes hogs of 125 lbs. 
and upwards.

Bacon—Long clear is more plentiful, an 
easing of) of the demand along with increas­
ed supplies tending to put the balance of 
trade on the side of buyers. The price is 
8#c. Smoked bellies and backs are to)4 10 
nc. Rolls are 8%" to 9c.

Hams—New smoked hams are in free de­
mand at 11 to 12c.

Lard—Pure is 10c. in tubs and iofic. in 
pails. Compound is easier at 8X to 8}4c.

Barrel Pork—Is fairly active at $14 to 
$14.50 for heavy mess and $16.50 to $17 for 
short cut.

FISH AND OYSTERS.
The supply of white fish and salmon trout 

has ceased, the close season beginning on 
the first of the month. Stocks of frozen are

CLEMES BROS.
51 Front Street East,

TORONTO.

Wholesale Fruit and Commission Merchants, 
Importers of Nuts, Figs, Dates, Oranges,and 
Lemons, Fancy California Evaporated and 
Dried Fruits, Sweet Potatoes, Cranberries, 
etc.

CORRESPONDENCE SOLICITED.
Phone 1766.

New Currants.
New Sultanas. 

New Valencias.
New Figs.

P. C. LARKIN & Co.,
WHOLESALE GBOCBBS,

25 FRONT ST.£.
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Wholesale Fish Dealers,
Are now prepared to fill all orders for their

Celebrated Boneless Codfish
(from new fish)

packed in 5, 10, 25 and 40 lb. boxes, 2 lb 
blocks wrapped in waxed paper.

SEND FOR QUOTATIONS.

ST. JOHN, N.B. MONTREAL, P.Q.
ALL GROCERS SHOULD SELL 

THE

Empire
Baking

Powder.

SIMCOE CANNING COY'S
Goods are warranted first-class.

■PTXSIta: THEM.

DO “Peerless” Washing Compound.
There is nothing equal to it. It 

YOU will pay you a handsome profit.
Your customers will like it. Address

S> H I I I I Pure Gold Manufacturing Co.,
31 Front Street East, Toronto.

Todhunter, JVIitehell & Co.
-----DIRECT IMPORTERS OP-----

HIGH GRADE COFFEES,
OU Government Java Arabian Mocha, Plantation Ceylon, Maracaibo

and Santos.
Qrooers draw trade by sailing their FAVORITE EXCELSIOR BLEND

BOASTING BY PATENTED PROCESS. ; ; TORONTO

GOLD
MEDAL

AWARDED
Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

TO GROCERS.

Order through vour wholesale 
House.

DELHI Cl* CO.,
Jamaica Exhibition.

X TE are still at the front and propose staying there, the high 
V V standard of excellence for which our goods are noted will 

be fully maintained this coming season. When, purchasing Canned 
Goods keep in mind the Maple Leaf Brand prepared by the 
Delhi Canning Co. Every can is honestly filled and perfectly reli­
able. Our fruits are noted for their high syrups and natural flavors.

Delhi Fruit and Vegetable Co.,
FACTORIES : DELHI AND NIAGARA.

SUGARS DOWN.
The Wholesale Grocers’ Boycotte does not prevent me underselling them

17 cents per hundred on

GRANULATED SUGAR--
The Combination price is now 5 cents per lb., and I am selling at $4.83 per hundred.

1 have a large stock.

New Currants, New Raisins,
New Figs, Canned Goods ( 1891 pack)

Which I am selling at lowest Cash prices. Write for quotations of Fias and General Groceries.

■WHOLESALE Q-ROOER,
TORONTO.

I
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SURPRISE Soap
IS PUT UP

100 Cakes to the box
IN ATTRACTIVE WRAPPERS.

4
In each box of SURPRISE SOAP there is one hundred 3 lb. 

paper bags which answer equally as an advertisement of SUR­
PRISE SOAP and as an ordinary 3 lb. bag for the grocer.

SELLS
At a fair price to the consumer and with a good profit to the 
grocer.

The St. Croix Soap Mf’g Co.,
Branches : St. Stephen, N. B.

MONTREAL : 17 St. Nicholas St.
TORONTO : Wright & Copp, 40 Wellington St. East.

MARKETS—Continu'd.

not supposed to be large as receipts during 
the open season were rather backward. The 
price is still quoted at 7 to 8c. Other de­
scriptions of fish sell at values quoted in Pri­
ces Current. The demand is easy. Oysters 
go out freely at $t 25 to $1.30 per gallon.

FLOUR AND FEED.
The volume of the week’s business comes 

up to that commonly realized in the trade 
of this season. Prices are as here follow : 
— $5.75 for Manitoba patent, $5.25 to 
$5 35 for Ontario patents, $4.50 for straight 
roller, $4.40 to $4.50 for extra, $2 25 to $4 
for low grades, $5.25 to $5.40 for strong 
bakers’. Graham fiour is $4.50, standard oat­
meal $4 to 4.30,rolled oat s $4 to 4.30, Kiln -dried 
corn meal is $3.75 to $4 00, rolled wheat $4.50 
to 4.75 ; wheat bran $12, cracked corn $1.50 
per cwt., mixed chop $20 to $25, split peas 
$4, pot barley $4.25, oats 34c.

FRUITS.
Apples are higher on account of the pre­

ponderance of winter-keeping fruit that is 
now on the market. The range is $1.50 to 
$2.50. Pears are becoming scarce at 30 to 
40c. per basket. Grapes are also getting 
into small volume at 1 ^ to 3c. per lb. Cran­
berries are unchanged at $8 50 to $9 per 
barrel, and $3 to $3.25 per crate.

GREEN FRUIT.
Better supplies are easing prices both in 

oranges and lemons. The attention given to 
either by traders is onlymoderate. Maori 
lemons are $8.50 to $9, Malagas $8 to $8.50 
per chest and $4 to $5.50 per box. Jamaica 
oranges are steady at $7.50, and Floridas at 
$3.75 to $4.25. In Malaga grapes there is 
no change. They quote at $5 to $5.50 per 
keg. Bananas are scarce at $1.25 to $2 
per bunch. Sweet potatoes quote at $2.75 to 
$3.50 for Jerseys and $2.75 to $3 for Balti­
more.

SALT.
Business is chiefly confined to deliveries of 

contracts made some time ago with packers. 
In other directions the movement of trade is 
slow, calling for not more than two or three 
carloads a week. Prices are unchanged.

DRY GOODS.
The same general dullness characterizes 

this trade as the grocery trade. There has 
been some improvement since last week, as 
seasonable weather has braced up the de­
mand a bit, but until freezing up takes place 
or snow falls or grain prices go up, the sub­
stantial basis of the trade will change but 
little.

MONTREAL MARKETS.

Montreal, Nov. 5, 1891.
The grocery market has exhibited a fair 

degree of activity during the past week, prin­
cipally in dried fruit, but jobbers generally 
report encouraging prospects in most lines. 
These active symptoms aie due to the ad­
vance of the season, and the fact that the 
movement of supplies toward their final des­
tination is commencing in earnest. No par­

ticular line shows any radical change,and va­
lues generally,as will be seen by the append­
ed reviews are steady.

SUGAR, SVRUP, ETC.
All the raw sugar markets are reported 

firm, but there is little doing on spot as refi­
ners are pretty well supplied. There is a 
small cargo in the river, but nothing can be 
said about it definitely yet. In refined, busi­
ness is rather quiet and prices rule at 3% to 
4Vc. for yellows, with granulated 3X to4V- 
Syrup is moving slowly at prices ranging 
from 2 to 2^c., and there is a fair jobbing 
trade in molasses at 37 to 38c. according to 
quantity.

TEAS.
The tea market is quiet, and dealers are 

not taking more than they require for im­
mediate wants, as they are apparently well 
supplied.

RICE.

The rice market is very quiet at the mo­
ment, and prices are unchanged. We quote : 
Patna, $4.50 to $5 ; Japan, $4.25 to $4.50 ; 
Standard, $3.90, and off grades, $3.50 in car 
lots.

COFFEES AND SPICES.
All advices on coffee from outside mar­

kets show a firmer tendency, and although 
prices here are not altered, they have a 
stronger tendency. Rio has been moved for 
wholesale lots during the week at 18X 10 
19c., but it is likely to be higher, and the 
same can be said of Jamaica. Spices were 
quiet during the week, pepper and cloves 
9X to ioc.

DRIED FRUIT.
The week has witnessed more activity in 

dried fruit, more especially from first hands, 
and this is a good indication that jobbers are 
feeling the want of fresh supplies. There 
has been a good call for Valencia raisins 
since our last, and fully 7,000 boxes must 
have been moved out of first hands during 
the past few days, on a steady basis of 5 to 

which is only possible in the case of a 
round lot, stocks in first hands are therefore 
brought into narrow compass by these trans 
actions, and holders are more independent 
in their views. In fact to job out the goods 
the basis is steady at 5^ to 5 for firsts and 
SX 10 5H for seconds. Valencia layers 
have also furnished a fair business during 
the week, at 6 to 6J4 for round lots, a large 
quantity being moved and thefeeling on them 
is distinctly firmer. Currants are in good 
demand business in a wholesale way has 
been done at 5 1-2 to 5 3-4 with a proprtion- 
ate advance for jobbing business. The ten­
dency is upwards in sympathy with leading 
markets, and strong advices from primary 
sources.

CANNED GOODS.
The canned goods market does not show 

any improvement. Reports indicate that 
there is a large stock of lobsters in first 
hands, and that they are anxious to sell, but 
trade moves very slowly indeed. In fact a 
lot of 700 cases was offered Monday at a very 
low figure, with no takers. Tomatoes are 
firmer owing to rumors that the pack in the 
West is smaller, but stocks here continue 
large. Business has been done at 97 12 to 
$1. Some 2,500 cases of new blueberries 
have been placed on this market at about

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS

«STAaClSHED n.

GENERAL COMMISSION MERCHANTS.

SflrewLEV 
*4 FRONT ST, EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

SEND SAMPLES
AND QUOTATIONS
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ESTABLISHED 1841.

W. H. Schwartz and Sons,
Coffees,

Spices,
Mustard.

HALIFAX, N.S.

ORIENT MILLS.

J. GLEGHORN & SON, 
Wholesale Fruit and Oyster Dealers 

94 YONGE ST., TORONTO.
Bulk and^Canned Oysters and Haddies, 

etc., fresh daily.
Florida Oranges, Almeria Grapes, Cape 

Cod Cranberries, Lemons, Spanish Onions, 
Nuts, Figs, Dates, etc., in stock.

J.F.YOUNC&CO.,

The Ontario Produce Co’y.
Produce Brokers and Commission Agents,

70 C0LB0RNE STREET, TORONTO,
Solicit consignments of the following :

Tub, Large and Pound Roll BUTTER.

POULTRY.
BEANS. ONIONS APPLES.

CHEESE.
SINCLAIR, HOOD & CO.,
(SUCCESSORS TO W. A. BRADSHAW It CO.) 

Importers and Manufacturers of

Coffees,
Spices,

Mustards,

PRODUCE AID COMMISSION MERCHANTS
74 Front St. E., Toronto

Our business is Solely Commission. The only 
lan which does justice to the Consignor. We 
andle everything which the Country Store­

keeper has to send from home to sell. None of 
our own goods to sell in preference to yours when 
the market is good. Nothing between you and 
best price obtainable except a small commission.
Prompt Sales and Quick Returns.

We Furnish Egg Cases. Try Us.

T.G. Williamson & Co.,
COMMISSION MERCHANTS.

TEAS, COFFEES, FRUITS, SUGARS, ETC
42 Front Street East,

TORONTO, ONT.

GEO. C. THOMPSON. CHAS R KING.

Cream of Tartar, Baking Powders, 
Flavoring Extracts, Etc.

48-60 Lombard Street, Toronto
T. W. CLARK & CO.,

General Commission and Provision Mer­
chants and Wholesale Dealers in

THOMPSON & KING,
Consignees, Brokers, General Commission 

and Mercantile Agents,
61 Wharf Street, cor. Fort, Victoria, B.C.

Robertson, Thompson & Co.,
Commission Merchants,

185 NOTRE DAME ST., EAST,

Dairy Products.
Consignments solicited and business transacted 

for Eastern Canada Merchants.
Established 1886.

VANCOUVER, B.C.
References : Bank of British Columbia.

Storage. Correspondence Solicited.

LAURENCE GIBB
Provision Merchant,

8S COLBORNB STREET, - TORONTO.

All kinds ol Hog Products handled. Also Butter, 
Cheese, Poultry, Tallow, Etc.

PATENT EGG CARRIERS SUPPLIED.

p-o- BOX 615. WINNIPEG, MAN.
We are desirous of representing two or 

three more Importers or Manufacturers in 
any lines of Grocery goods we do not now 
handle.

WILLIAM RYAN,
PORK PACKER

70 and 72 FRONT ST. EAST, 
Toronto, Ont.

Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.,
26 WEST MARKET STREET.

Provision and Commission Merchant
Eggs, Butter, Hams, Lard, Bacon, Cheese, Dried 

Apples, Finnan Haddies, Dried Cod Fish, bought 
or sold on commission. Agents for all lines of 
Canned Corned Beef. Egg Carriers supplied.

All kinds of produce handled. Consign­
ments solicited. Carriers supplied.

[EG6 PACKER]

a

..x -A%

NEW CURING HAMS, 
BACON, PORK, 

NEW PURE LARD.

Hams, Breakfast 
and Roll Bacon,

New curing, now ready.
For Choice full flavor goods send us a 

Sample order.

Jas. Park & Son,
Toronto. Ontario.

Reesor & Rogers,
Produce and Commission Merchants

Solicit consignments of Country Produce 
from Storekeepers.

71 Colborne St., Toronto.
Telephone 2291.

JNO. A. MOIR,
GENERAL AGEN’.

Consignments Solicited.
SPECIALTIES : Canned Goods, Dried 

Apples, Evaporated Apples, Codfish.
Quotations and samples sent on applica­

tion. A trial solicited.
41 St. Francois Xavier Sts., Montreal.

McLAREN’S
Is Honest Goods and just 
the Thing on Which to 
make or Extend a Busi­
ness, BAKING POWDER.

The Best Grocers Make 
a point of Keeping it al­
ways in Stock.
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go:., but packers in the east are now offering 
as low as 8oc., and wholesale jobbers here 
are known to have sold as low as 75c. and 
expect still lower prices, owing to the large 
supplies in first hands. Peas are scarce and 
jobbers’ stocks are small. Very little is do­
ing in com, and a difference of 15c. is re­
ported in prices from first hands, the market 
being unsettled owing to the fact that deal­
ers don’t know definitely how the future will 
develop. Fruits are generally dull and sick.

GREEN FRUIT.
There is no particular change in green 

fruit which moves along quietly in a jobbing 
way with prices steady. Jamaica oranges in 
barrels move at $7 to $8 and Florida stock 
is now on the market at $3.75 to $4. Lemons 
are unchanged at $4.50 to $6 per box.

FISH.
The fish market generally is firm under 

light supplies while demand is fair. The 
first shipment of B. C. salmon in barrels 
were placed on the market during the week 
at $12 spot, a fair price. There were quite 
a lew arrivals of Labrador stock also by the 
recent steamers, but the supply was readily 
picked up at quotations, 14 to 16c. according 
to grade. Advices regarding the regular fall 
trout sales at St. John, N. F., state that all 
the offerings were bought up on American 
account at $6.7; to $7. Attempts have been 
made to place some of the purchases on the 
market, but the figure prohibited the idea of 
business. A fair business is doing in lake 
trout at $4 the half barrel. Herring are firm 
and scarce, high prices checking the de­
mand.

APPLES.
The apple market continues fairly steady, 

and although cable advices do not quote at 
outside figures so high at Liverpool, the 
difference there is not so great considering 
the large shipments which must have de­
pressed the market, at present there is a 
good demand from shippers which leads to 
a good business in car lots at $2 to $2.10 the 
bulk of the business at the inside figure. 
Recent cables quote a range in Liverpool of 
13 to 21s. as follows. Kings 20 to 21s. 
Ribstone 18s. Baldwin’s 16s. and Greenings 

'13s. 6d. The shipments for last week were 
heavy the largest yet this fall 24,660 bis to 
Liverpool, 13,626 to Glasgow, and 10,283 to 
London, a total of 48,569. From Boston the 
shipments to the same three ports were 
11,106.

PRIED AND EVAPORATED APPLES.
There is nothing doing in dried stock yet 

as none is offer-ng. Evaporated rules at 8 
to 9c.

HOPS.
The hop market does not show any 

change Some odd trading in a small way 
has transpired, but the terms are kept quiet. 
However, we think 15c. a fair nominal quo­
tation. The lot of Bavarian referred to last 
week, will be here this week, and 35c. is the 
price asked for them.

PROVISIONS.
The provision trade is quiet, but the mar­

ket holds steady under a fair jobbing de­
mand. We quote:—Canadian short cut, per 
brl. $17 to $17.25 ; mess pork, western, per 
brl. $14.00 to $14.50 ; short cut, western, per 
brl. $17.25 to $17.50 ; hams, city cured, per 
lb. 10 1-2 to 11 1-2 ; hams, canvassed, per 
lb. 00 to 00 ; lard Canadian, in pails, o.oSfc' 
to 9c ; bacon, per lb. 9c. to 10c ; lard com. 
refined, per lb. 7Ü to 8c.

EGGS.
There is a good steady demand for eggs 

at unchanged prices. Limed eggs sell at 
15 i-2 to 16c. and held stock 15 to 16c.

BUTTER.
The butter market remains firm, with suffi­

cient reasons evident for buyers to keep in­
dependent. Late-made creamery furnishes 
business at 24c. for export and 25c. has been 
made for selected parcels on local account. 
High prices have also been made in Town­
ships dairy, and on the whole the market is 
firm. Finest creamery, 23 1-2 1024c.; finest 
Townships, 17 to 19c.; Western dairy, 16 
to 17c.

CHEESE.
The market has commenced to show a lit­

tle more life recently, and there are more 
shippers who speak of a possibility of busi­
ness now, than formerly, although they still 
complain of limits. It is noticeable, though, 
that business is doing in grades under finest 
at about 9J^c., and it is to be presumed that 
some are picking up the best they can get 
and sending it forward. For strictly finest 
there is no reliable basis to quote, as we do 
not know of any business in it. Some busi­
ness over the cable in October stockât 48s. qd. 
is reported,but it was for pasty October which 
had been offered to a Bristol house. Of 
course everyone heard of it and cabled to 
their correspondents on this side that their 
neighbors were offering below them. The 
fact is, no finest could be moved here at pre­
sent under ten cents, and our quotations of 
that price is a purely nominal one. The 
cable to-day advanced to 50s, but it will have 
to climb a little more yet before holders of 
finest can operate on a paying basis. Finest 
September and October 10c ; finest French 
and eastern 9X to gjic ; medium 9 to 9 2-1; 
cable 50s.

GRAIN.
There is no change in the grain trade ; 

business being confined to oats and peas, 
which continue to move out fairly well at 
quotations. The stocks in store compared 
with those of a week ago show a decrease 
of 2,216 wheat, 50 corn, 95,638 oats, 16,401 
barley, and an increase of 101,610 peas, and 
12,603 rye- Compared with a year ago there 
is an increase of 246,496 wheat, 255,264 
peas, 53,123 oats, 115,351 barley, 92,035 rye, 
and a decrease of 11,534 corn. We quote : 
No. 1 hard Manitoba, $0; No. 2 do. $1.05 to 
$1.07 ; No. 3 do., 97c; No. 2 Northern, $1.04; 
peas, 76 to 77c. per 66 pounds in store, 77 to 
78c. afloat; oats, 34c. per 34 pounds in store; 
corn, 68c. to 69c. duty paid ; feed barley, 
48 to 50c. ; good malting do., 60 to 62c.

FLOUR.
The flour market is quiet, with only a 

moderate enquiry reported for local account. 
The stock in store shows a decrease of 9,775 
barrels compared with a week ago, and an 
increase of 2,839 barrels compared with a 
year ago. Patent spring, old wheat, $0.00 to 
$5.40; Patent spring, new wheat, $5.00 to 
$5.30; Patent winter, $5 to $525; straight 
roller $4.75 to $4.80 ; Extra $4.40 to $4.50 ; 
Superfine $3.95 to $4.25 ; City strong bakers’ 
old wheat, $0.00 to $5.10 ; City strong bak­
ers, new wheat, $0.00 to $5.00; Strong bak­
ers’ $4.75 to $5.

HALIFAX MARKET QUOTATIONS.
(Wholesale Selling Rate».)

Halifax, Nov. 4, 1891.
Breadstuffs—There is nothing new to 

be said in connection with this trade, except 
that there is a demand for flour at the 
reduced values. Corn meal and oatmeal will 
remain firm, at least for some time, with 
probabilities that oatmeal will not go lower 
this crop year. Whilst we make no change 
in quotations, yet sales are made below our 
quoted prices, in some lines at least.

Manitoba highest grade patents, $5.75 to 
6.00 ; High grade patents, $5.20 to 5.30 ; 
Good 90 per cent Patents, $5.05 to 5.01 ;

Straight grade, $4.90 to 5.00 ; Good seconds, 
$4.40 to 4.60 ; Graham flour, $4.90 to 5.15 ; 
Oatmeal, $4.3010 4.40; Kiln dried corn meal, 
$3.25 to 3.40 ; Rolled wheat, $5.55 ; Wheat 
bran per ton, $18.50 to 19. 50; Middlings, $23 
to $23 50 ; Shorts, $22.00 to $22.50. ; Cracked 
corn, per ton, $00.00 ; Moulee, $24 ; Split 
Peas $4.00 to $4.10; White beans per bushel, 
$1.50 to 1.55 ; Pot Barley per bbl, $3.90 to 
$4.00 ; Canadian oats, choice quality new, 
38c. to 40c. ; Hay per ton, $12 to 13.

Sugar and Molasses.—The movement 
in sugar during the past week has been only 
fair. The raw sugar markets are quoted 
firm, but there is no advance in refined, ow­
ing, no doubt, to the curtailed demand. Mo­
lasses is receiving some attention in a job­
bing way, but no large transactions are re­
ported.

Cut loaf, 5#c.; Granulated, 4 J^to 4X.; 
Circle A, 4#c.; White extra C, 4jfc.; Stand­
ard, 3%c. to 3>ic; Yellow C, 3%c.

Molasses.—Barbados, 36c. ; Demerara, 
35 to 38c. ; Diamond N. 48c. ; Porto Rico, 
34 to 35c. ; Trinidad, 32% to 33c. ; Antigua, 
33 to 34.

Fish—There is absolutely nothing new to 
note regarding the position of the local fish 
market Receipts are very small indeed, 
but as there is no demand, prices do not ad­
vance.

ST. JOHN, N. B., MARKETS.

ST. JOHN, N.B., Nov. 2, 1891.
There has been a considerable increase 

in business the past week. Wholesalers and 
jobbers are looking forward to a good fall 
trade. Money continues scarce, and unless 
it gets more plentiful trade will not expand 
as much as was expected.

Flour—Has been in better demand the 
past week. During the next two or three 
weeks it should increase still more. The 
prices are not much changed, though hold­
ers of large stocks are more inclined to give 
concessions than a week ago. Manitoba 
patent, $5.75 to $5.90; high grade, $5.25 to 
$5.35; medium patents, $4.90 to $5.10.

Meal—The price ofcornmeal is gradually 
getting down. The quantity moving is not 
large and the lower prices should start it 
some. Quotations are $3.05 to $3.15.

Oatmeal—Has advanced the past few 
days about 25c. per barrel, though the gene­
ral opinion is it will soon be got at the old 
prices or lower, as the oat crop is reported 
the largest for years.

Sugar—Sugars are reported firmer at the 
refineries, yet wholesalers are offering better 
grades at lower prices than for several 
weeks. Granulated 4>4 10 4#c. ; yellows
3.40 to 3fcx.

Syrups—Are easier and the market is 
pretty well supplied with both golden and 
maple, which are offered in both cans and 
kegs.

Butter—Is in good demand for choice 
stock, of which very little is offering, is 
quoted at 17 to 19c.

Eggs — Very few offering with prices 
firmer.

Potatoes—Are still being shipped in 
large quantities and keeps prices steady; 
$1.15 to $1.80 as to quality are the ruling 
prices.

Note.—S.S. Saymouth Castle arrived yes­
terday, from Bermuda. Her inward cargo 
was light. She is expected to sail again on 
Wednesday with a full cargoe of potatoes, 
fish, butter, etc.
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SPECIALTY.

- Stone Ground Flour -
No Frozen Wheat used.

Meals and Feed of all kinds.
Mention this Paper.

J. & R. ROBSON,
Brantford, Ont.

New Season’s Pack

SNIDERS’ TOMATO CATSUP. 
“ “ SOUP.
“ CHILI SAUCE.

HARRY T. DEVINE & CO.,
FLOUR, FEED AND PRODUCE MERCHANTS.

Sole Agents for Vancouver, New West­
minster and District for LEITCH BROS.' 
CELEBRATED OAK LAKE MANL 

TOBA FLOUR.

The finest goods in the Market to 
be had of Wholesale Grocers.

WRIGHT & CORF,
AGENTS,

TOBOTTTO.

-STORAGE-
(BOND and FREE)

Warehouse Receipts Issued.

THE 8HEDDEN CO., Ltd.,
184 Front St. East,

TORONTO

mmr
OATMEAL

pi ^HD High Patents, Bakers and Low Grades.
* W ia Split Peas, Pot Barley and Corn Meal.

E. D. TILLSON, TILSONBURC, ONT.Feed of all kinds.

Lejtçh

N. WENGER & BROS.,
AYTON, ONT.

- - MILLERS - -
(Hungarian Process)

City Office and Store : 130 Condova St. 
Wharves, No. 1 and 2 : False Creek, 

Westminster Avenue, 
VAUOOTJVEB, 33-0-

BRANDON ROLLER _ _ _
Brandon, Man

------- MANUFACTURERS OF--------

Hungarian, Patent, Strong Bakers

- FLOUR -
Also Oatmeal, Rolled Oats, Rolled Oatmeal, 

Granulated and Standard.
Dealers in all kinds of grain and feed.

ALEXANDER, KELLY & CO Y,
PROPRIETORS.

Dominion Mills,
LONDON, ONT.

HEADQUARTERS FOB

OATMEAL
CORNMEAL, POT BARLEY,

SPLIT PEAS, ROLLED WHEAT, 
AND ALL BREAKFAST CEREALS.

Write hi Samples and Prices.
CARTLEV 4 THOMSON,

303 to 311 Talbot St.

BRANDS s
KLEBER, MAY BLOSSOM.

AGENTS r
J. L. SMITH & SON, - Montreal. 
EPHRAIM ERB, - Halifax.

HOOD & CULLEN
Roller Millers.

Manufactured ••Hulgarian" System. 
Our brands are 

Classic,
Anchor,

White Frost,
Challenge,

Diadem, 
Strong Bakers.

Heavy dealers in
Oats, Oatmeal, Beans, 

Peas. Middlings, Bran.
Quotation» by wire.

Address,______ STRATFORD, ONT.

EMBRO
OATMEAL

MILLS.
D. B. BOSS, - EMBBO, ONT.

A CHOICE QUALITY OF

Holler, Standard and Granulated

IN BARRELS, HALF BARBELS OR BAGS.
Selected WHITE OATS only used. For prices 

of Oatmeal or Oathullsin Car-loads or less quan­
tities, write or wire, and will reply promptly. 
Can ship via Canadian Pacific or Grand Trunk 
Railways. Have new machinery for the manu­
facture of Rolled Wheat and Graham Flour and 
will be pleased to have orders

O [trade

ft

67
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ANSWERS TO CORRESPONDENTS.

A Reader writes : Would you be so kind 
as to give us the address of some good 
agents of Toronto, who handle bankrupt 
stocks of groceries and soaps, pipes and to­
baccos. We buy all our groceries from 
wholesale houses in Winnipeg, but their are 
often chances in large cities like Toronto 
from bankrugt sales, and we do a fair Indian 
trade.

We could not now do without our weekly 
visitor The GROCER. Your fall number was 
splendid.

Ans—The periodical trade sales furnish 
the best opportunities for such bargains as 
our coriespondent asks about. Perhaps 
further information can be furnished by 
readers.—Ed.

SOME REFLEXIVE QUESTIONS.
Does the condition of the public highways 

effect your trade, and in what way ?
By adopting which principle, cash or credit, 

will a merchant do the most business and 
find himself better off at the end of the 
year?

If you have been an advertiser, what sys­
tem has proved the most profitable ?

Do you find cheap or high railroad fares 
the greatest advantage to your business ?

Does cutting prices in competition bring 
you a desirable trade or, is their anything 
gained by it in the end ?

Are you bothered with loungers about your 
store ; and if so, what means do you take to 
break it up ?

Do lady clerks aid in bringing certain cus­
tomers that you would otherwise lose ?

Do you find it difficult to secure efficient 
help in the way of clerks? What do you 
think constitutes good help?

Do you visit the wholesalers and jobbers 
often ; or, can you do as well by patronizing 
drummers and agents ?

Do you find much information in trade 
journals and do you subscribe for many.— 
Country Merchants and Storekeepers’ Guide.

WHEN TO STOP ADVERTISING.

An English trade journal once requested 
a number of its largest advertisers to give 
their opinion concerning the best time to 
stop advertising, and the following replies 
were received : “ When you have convinced 
everybody whose life will touch yours that 
you have belter goods and lower prices than 
they can ever get anywhere else.” “When 
you perceive it to be the rule that men who 
never advertise are outstripping their neigh­
bors in the same line of business.” “When 
men" stop making fortunes right in your very 
sight solely through the discreet use of this 
mighty agent.” “When you can forget the 
words of the shrewdest and most successful 
business men concerning the main cause of 
their prosperty.” “ When every man has be­
come so thoroughly a creature in habit that 
he will certainly buy this year where he 
bought last year.” “When younger and 
fresher houses in your line cease starting up

and using the newspapers in telling the peo­
ple how much better they cat. do tor them 
than you can.” “ When you would rather 
have your own way and fail, then take advice 
and win.” “When nobody else thinks ‘it 
pays to advertise.”'

It is an easy matter to adulterate licence 
so as to sell it at almost any price, but con­
sumers soon become disgusted at the dirty, 
gritty stuff, so that it does not pay the retailer 
to handle it. To be on the safe side sell the 
licorice of Young & Smylie, and you will 
neve' have complaint from the buyeis. The 
reputation of the goods are Ai, and their 
quality is always kept up to the standard.

Two steamers and two schooners arrived 
at Halifax from Newfoundland ports on Fri­
day, bringing 15,000 quintals of codfish. 
These fish were admitted into Canada duty 
free, and in one day aggregated more than 
Newfoundland’s exports to the United States 
in one year. The effect is to decrease prices 
in Halifax. Thus, while Canada admits 
these products duty free, the Newfoundland 
Government refuses the decencies of civiliza­
tion to Canadian fishermen in Newfoundland 
waters. Two steamer loads of over 10,000 
quintals of these imports were to Hon. A. G. 
Jones.

The early-closing business seems to be 
gradually playing out. This seems too bad, 
as winter is about setting in, when the vol­
ume of business done after seven in the 
evening is not likely to pay for the extra gas 
consumed, while at the same time inducing 
people to form the bad habit of deferring 
purchases (which could as readily be made 
in the daytime) until after tea. The by-law 
may have some harsh features, but, on the 
whole, it is a good thing for the clerks and 
storekeepers, and a conference of all inter­
ested would perhaps lead to the suggestion 
of amendments beneficial to all.—Port Hope 
Times.

The note struck by the Deseronto Tribune 
in the following paragraph will find respon­
sive chords in the experience of the majority 
of general merchants and grocers just now. 
It says:—Business men in town complain of 
the great difficulty which they experience in 
collecting debts, both large and small. They 
are too frequently only paid in promises. 
They say there is a lamentable want of honor 
in keeping a promise to fulfil obligations. “I 
will pay you next week sure,” has become a 
stale story on which no reliance is placed. 
There are silly people who get angry when 
in the ordinary course of business they are 
presented with a statement of their accounts. 
They flare up and threaten to take away 
their custom. The town has more than its 
share of dead-beats. The machinery of the 
law is slow and unsatisfactory in collecting 
lawful debts as far as Deseronto is con­
cerned. The limits of forbearance are about 
reached.

DISSOLUTION OF PARTNERSHIP.
Notice is hereby given that the partnership 

heretofore subsisting between us under the name 
of SINCLAIR, HOOD & Co., dealers in coffees and 
spices, at numbers 48 and 60 Lombard street, 
Toronto, has this day been dissolved by mutual 
consent. All debts owing to the said partnership 
to be paid to the undersigned, WILLIAM HOOD, 
and all claims against the said partnership are to 
be presented to Dim for payment.

Dated at Toronto this 31st day of October, A. D. 
MM.

Witness, Usd.) WILL LIAM HOOD. 
(sd.)R. A.Dickson. { (sd.) JOHN A. SINCLAIR. 
The business will be continued in the same 

premise sby Mf-poQd under the pame of William

BUSINESS CHANCE.

NEW HONEY. COMB OR EXTRACTED—We 
can supply the trade. Write for prices. 

QOOLD & CO., Brantford. Ont. 4fi

STEEL, HAYTER & CO,
Importers of

INDIAN TEAS
Direct from their estates in Assam.

New Season’s Teas are now arriving. 

PROPRIETORS OF THE WELL-KNOWN

“ MONSOON ” BRAND.
Samples and Quotations on application.
11 & 13 Front St. E. Toronto.

Calcutta and London Firm : Octavius Steel & Co
Teleghone^j2364^

A. H. Bàdgerow. AlbX. H. Dixon.

The Badgerow, Dixon Bonded Vinegar
Manufacturing Co.,
79 and 81 Jarvis St., Toronto

Highest award, Toronto Exhibition.

Importers of Teas
Elliott, Marr&Co 

--------AND--------

Wholesale Grocers.

LONDON, ONT.

N. B.—The old Standard Brand of 
HORSESHOE Canned Salmon still 
takes the lead, and affords the greatest satis­
faction to both dealer and consumer, and for 
uniform excellence in quality and weight 
has no equal.

EVERY CAN WARRANTED.

J. H. TODD & SON,
Victoria, B.C., Owners.

AGENTS, Stanway & Bivley, Toronto.
Agent» for Ontario. 

W. S. Ooodhugh & Co., Montreal.
•A Grant, Horn & Bucknall, Winnipeg.



THE CANADIAN GROCER 19

Wholesale Grocers,
36 Yonge Street,

TORONTO.

- FLATS -
In stock fresh “ Clover Leaf” Salmon 

and “ Clover Leaf ” Lobsters, in flai tins, 
containing the finest parts of the fish.

Be particular to look lor the word “CLO­
VER LEAF ” on every label.

Sloan & Growther
WHOLESALE GROCERS, 

59, 6 1 and 63 Front St. E., 
TORONTO.

STUART,HARVEY & CO.
IMPORTERS AND

WHOLESALE GROCERS
X Large and Well-Assorted Stock o!

Teas, Sugars and General Groceries
NOW IN STORE :

New Muscatels,
“ London Layers,
“ Connoisseur Clusters,
“ Valencia Shelled Almonds,
“ Sultanas.

HAMILTON, ONT.

To the Trade.
NKW ARRIVAL OF

NEW SULTANA RAISINS.
NEW LONDON LAYER RAISINS. 
NEW IMPERIAL CABINET do 
NEW CONNOISSEUR CLUSTER

RAISINS.
NEW CURRANTS IN BARRELS. 
NEW CURRANTS IN % BARRELS.
Write for quotations. Specialty of Sugars.

N. QUINTAL & FILS,
WHOLESALE GROCERS,

274 St. Paul Street, 
MONTREAL.

! COFFEE
Ex. S. S. Phidias.

WARREN BROS. & BOOMER,
36 and 37 Front St. East,

TORONTO, ONT.

EDWARD
ADAMS & CO.

ESTABLISHED 1846.

Wholesale Grocers and Importers of 
TEAS,

SUGARS,
COFFEES,

TOBACCOS.
98 & 97 DundasSt., London, Ont.

BALFOUR & CO.,
IMPORTERS OF TEAS

-------AND-------

WHOLESALE GROCERS,
HAMILTON.

WESTERN ONTARIO AGENTS FOR

Cherry's Irish Mustard, X.D.S.F.
This is superior to any other grade in the 

market. Try it.

JUST ARRIVED !
Consignment finest Mocha 

Coffee.

Write for Samples and Quotations.

SMITH & KËÎGHLEY
WHOLESALE GROCERS,

9 Front St. E., Toronto

Thos. KINNEAR & Co
Wholesale Grocers and Importers of 
TEAS,

SUGARS,
COFFEES,

AGENTS FOR

Cherry's Irish Mustard, X.D.S.F.
This is superior to any other grade in the 

market. Try it.

47 Front St. E., - TORONTO.

CEYLON TEAS.
THE CELEBRATED

is packed expressly for

J. W. LANG & CO.,
Wholesale Grocers, Toronto.

NEW FRUITS.
(IN STORE) 

CURRANTS—
VOSTIZZA.
"ORESCENT”
PINE PROVINCIAL,

(In cases, barils and J barrels.
RAISINS—

VALENCIA, C. Morand braud.
Selected and finest Off Stalk.
Black Basket Malaga.

FIGS—
Fine to Choicest Eleme in 1 lb., 10 lb. and 

20 lb. boxes.

PERKINS, INCE & Co.,
41 and 43 Front St., Toronto.

J. V. EHY. HUGH IILAIN.

NEW
Ceylon and India

TEAS.
Extra value Write for Samples.

Eby, Blain & Co.,
Wholesale Grocers,

fron8toont? ers. TORONTO.
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. COEEIDI,
Accountant, Auditor, Etc.

EXPERT AUDITING. BUSINESS INVESTI- 
GATIONS and GENERAL ACCOUNTING 

A SPECIALTY.
Accounts Adjusted, Books Opened, or Audited. 

Books written up. Trial Balances and Balance 
Sheets Prepared.

Office 139 Yonge St.. TORONTO.

NE YARDS C?/-,M

Brantford 

Pelee Island

J. S. HAMILTON & COY,
Brantfobd, Ont. 

Sole Agents for Canada.

14 EIS E L'g

RED JACKET
MLW,N( CHIWIN

,UM - * C-UM

/O HEISEL'S
yAL

Send for Price 
List of our vari­
ous brands of

I
 chewing gum.

C. T. HEISEL,
36-38 Lombard St. 

TORONTO.

Striking
Success !

GIBSON’S ICINA,
(Trade Mark registered)

Chocolate, Pink and White,
Put up in i lb. and 1-2 lb. packets, 2 
doz. in a case, assorted or any kind 
separate. Order through your wholesale 
grocer and should he not keep it it will 
only cost you a cent to write direct to 
the sole proprietors,

GIBSON & GIBSON.
Cocoa and Chocolate Makers,

Toronto.

Grand Pacific Hotel
KAMLOOPS, B.C.

The leading hotel in the city. Sample rooms 
convenient to stores, provided for commercial

H. SMITH. Proprietor.

COUGH DROPS.
Every retailer should have them at this 

season of the year. Watson’s Cough Drops 
are the best in the world for the throat and 
chest ; for the voice unequalled. “ R. & T. 
W.” stamped on each drop. Write

R. & T. WATSON, TORONTO, 
for Pnces, etc.

HOWS THIS FOR BI7 :
Orders for 69 Gross Star Fire Lighter by 

mail alone in one day.
Grocers send for sample and press opinions, of 

the fastest selling article of the day, big seller, 
big profit.

STAB MFG. CO., London.

PURE CONFECTIONERY,
FINEST BISCUITS.

Manufactured by

J. McLAUCHLAN & SONS,
OWEN SOUND, ONT.

Mention The Grocer.

THE COPP CLARK CO., Ltd.,
^Wholesale and Manufacturing Stationers,

9 Front St., - Toronto.
Established 1849.

COLD, SILVER
—AMD—

BRONZE MEDALS

NOTE PAPERS.
ENVELOPES.
BLANK BOOKS of all qualities and bindings. 
PASS BOOKS.

Keg. Tr.de Bark. 20 1StpriZ6S.
MICHEL LEFEBVRE & CO Y

Manufacturers of

Lion—L—Brand
Pure Vinegars, Mixed Pickles, Jellies, Jams, 

Preserves.

Lead and Slate Pencils, Pens, Slates, School Books, Exercise 
Books, Scribbling Books, Note Books and 

all School Supplies.

Montreal, P.Q.
General Stores write for our new Illustrated Catalogue just Issued

with trade discounts.

Headauarters for Fruit We quoteyou:—Or»°ge>'Jamaica, mbbls., New Florida; Lemon., Fine Fancy bright. Fre.hneauquai ICIO Ul rruil. Chestnut». Benina». Red end Yellow Onion». Blue grape». Roger grape». Apple». Sweet 
potatoes, extra hne.Spanish Onion». Valencia Onion», per crate. Cranberries. Cape Cod, fancy. Malaga grape». Pine Apple», Havana Raisin» 
New Sevan» brand—New Imperial London Layers, New Extra Dessert Cluster», New Buckingham Clusters, New Connoisseur Clusters, New Connoisseur 
Cluster», l bores,6* lb» , New Fancy Cartoon RaiBins, fancy style. Canned Good»—French Peaa, F. Delory’» Petit» Poie Fins, * lb. tin», case, containing 
60 tin», Aylmer Canned Chicken, Aylmer Canned Turkey, Aylmer Canned Pig’» Feet, Simeoe Ginned Corn, Boulter’» Canned Peaa, Simooe Canned 
Tomatoes, Pears and Pluma, Varions brand» canned apples. Finest California Frnit-Peache». Grape», Tokay» and Muscat», hall orate» and crave» 
Honey, l ib. sections. Fine Fall Cabbages. Cocoannts. fine and lre»h. Evaporated Fruit—Apples, fine, 60 lb. boxes. Peaches, fine, 86 lb. boxe». Dried 
Fruit-Fig». 101b. boxee. Prune», fine and fancy, Apples in bbl» Nut»—Grenoble Walnut», Filbert», Peanuts, Valencia Shelled Almond». 8S lb boxe» 
Almonds, Soft Shell, Brazil, finest, Pecans. Fine Jellies and Jams m 7 lb. pails. Special quotations for carloads of Onions and Apples. 1

McBRIDE, HARRIS & CO., Montreal, P.Q.
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barm

VeâsT

Always Reliable !1 !
The secret of the great popularity which “ BARM ” Yeast enjoys is 

that it can be depended upon,
Always reliable.
Never Fails.
Successful every time.

Consequently it pays every one to handle “ BARM " Yeast.
TRY IT ! ! !

BARM YEAST MFC. CO.,
TELEPHONE 1920. 35 Wellington St. E., Toronto.

ALL GROCERS SHOULD SELL 
THE

Empire
Baking

Powder.
Manufactured by

ELLIS & KEIGHLEY,
TORONTO.

^fRAD^

R

B. R. Relies,
GRIMSBY. ONT.

Packer and Preserver of the Cele­
brated BEAVER Brand Canned 
Goods, Evaporated Apples.

JAMS and JELLIES
IN GLASS AND PAILS.

Wholesale Only.
PICKLING VINEGAR.

T. A. LYTLE & CO.,
Bonded Manufacturers,

124-128 RICHMOND ST. W„

TORONTO.

P. DOTY & SON,
(Successors to W. B. Chisholm)

MANUFACTURERS OF

l, 2, 3 bushel grain and root baskets. 
I, 2, 3 satchel lunch baskets, 
i, 2, 3 clothes baskets.
I, 2, 3, 4 market baskets, 
butcher and Crockery baskets.
Fruit package of all descriptions.

For sale by all Woodenware Dealers.

Oakville, Ont.

The British Columbia Fruit Canning and 
Coffee Co'y, It'd. 

VANCOUVER, B.C.
Importers and Manufacturers of

COFFEES. SPICES, MUSTARDS,
cream tartar, baking powder, *o„
FLAVORING EXTRACTS,
CANDIED PEELS,
JAMS. JELLIES, MARMALADES and 
CANNED FRUITS

Chivers* Carpet Soap
For cleansing and restoring carpets. Warranted 
to take out grease or ink, and restore the colors. 
Likewise in all woolen fabrics

Chivers' Disinfectant Cloth Soap
Will clean all kinds of cloth, removing grease, 
ink, etc., restoring the colors like new. For price, 
etc., address

J. H. WALKER,
Alma, Ont.

TO THE TRADE
----- IN-----

Canned Goods.
We are making all arrangements for this 

season’s pack—and enlarging our factory 
considerably—Thanks for last season’s trade 
and soliciting this year’s.

Faithfully yours,

D. W. DOUGLAS,
8t. Johns, P.Q.

A. HAAZ & CO„
Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider
'VIZrsTZEGl^A-IElS-

74 Bagot Street, - Kingston, Ont.

The Latest. The 2c. Package. It is the 
thing. You should have it. Order at once 
a box containing 45 packages. Price, 50c. 

THE BREADMAKERS’ YEAST CO.,
TORONTO, manufacturers of White Star Bak­
ing Powder. Breadmakers’ Yeast, and House­
keepers Quick-Washing Compound.
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SALES MADE OR PENDING.
The stock of Ii Woods, general merchant, 

Hillsburg Ont., has been sold.
J. B. Wylie, general merchant, Almonte, 

Ont., advertises his business for sale.
The business of Frank M. Elliott, grocer, 

Dartmouth, N.S., is advertised for sale.
The grocery slock in the estate of Thos. 

S. Grant, grocer, Toronto, has been sold.
F. X. Lachance, grocer and liquor dealer, 

Kingston, advertises his business for sale.
The estate of J. W. Bourque, general mer­

chant, Amherst, N.S., is advertised for sale 
by tender.

David Spence, liquor dealer, Walkerton, 
Ont., has sold out to Richard Hanley, who 
takes possession on the 15th inst. 
PARTNERSHIPS FORMED AND DISSOLVED.

Randall & Glass, general merchants, Bay- 
field, N. S., have dissolved.

Boright & Soule, general merchants, 
Cowansville, Que., have dissolved.

Hinck & Ulrich, general merchants, 
Longenburg, N. W. T., have dissolved, Paul 
Ulrich continuing.

Sinclair, Hood & Co., spice manufacturers, 
Toronto, have dissolved, Wm. Hood con­
tinuing under the style Wm. Hood & Co.

REMOVALS AND DEATHS.
J. F. Pearce, general merchant, Uxbridge 

Ont., is dead.
James Watson, of James Watson & Co., 

wholesale dealers in spices and coffees, To­
ronto, is dead.

FIRES.
Alex. Wilson & Son, fish dealers, Halifax 

are burnt out.
Ramsay & Clingham, general merchants, 

Virden, Man., are burnt ou(.
Wilcox & Co., general merchants, Virden, 

Man., are partially burnt out.
DIFFICULTIES, ASSIGNMENTS,COMPROMISES.

O. B. Ranger, grocer, Montreal, has as­
signed.

Ranger & Verner, grocers, Montreal, have 
assigned

Wm. G. Coombs, manufacturers’ agent, 
Halifax, has assigned.

S. L. Tinglev, general merchant, Aspy 
Bay, N.S., has assigned.

Wm. Proudfoot, general merchant, Hope- 
well, Ont., has assigned.

C. J. Thomas, grocer, Toronto, has called 
a meeting of his creditors.

R. A. Starrs & Co., wholesale liquor deal- 
ears, Ottawa, have assigned.

Derby & Co., general merchants, St 
Charles, Que have assigned.

Mrs Laurina Stevens, general merchant, 
Wallace N. S., has assigned.

Ezra Rose Newmans, produce dealer, 
London, has assigned to P. Levy.

Bernard, Savard & Pepin, grocers and 
liquor dealers, Que., have assigned.

Nathaniel McNair, general merchant, Bel 
River Crossing N. B. has assigned

Joubert & Le Bailleur, grocers and hard­
ware dealers, Montreal, have assigned.

F. A. Belknap, fruit dealer, Toronto, has 
assigned to F. W. Brownlow, Toronto.

Edward Young, general merchant, Bur­
lington, N.S., is offering to compromise.

James H. Cummisky, general merchant, 
Hickey's Wharf, P. E. I., have assigned.

Dug renier & Lag non, manufacturers of 
butter tubs, Racine, Que., have assigned.

A. McC. Hagertr.an, grocer and baker, 
Newmarket, Ont., is offering to compromise.

Miss M. |. Freeland, grocer, London, has 
assigned to H. W. Ewing, Palmerston, Ont.

Magor Bros. & Co., shipping and com­
mission merchants, Montreal, have sus­
pended.

Ü. E. McDiarmid & Co., general mer­
chants, Dutton, Ont., have assigned to Jos. 
Bonnick, Toronto.

BEET SUGAR IN AMERICA.

All the factories are now in the height of 
sugar making, and the results are proving 
very satisfactory. The season was much 
more favorable for the beet roots than last 
year, and with the bounty of 2c. per lb. the 
business is so highly remunerative that a 
considerable “ boom ” in beet sugar raising 
is in sight for another year. New factories 
are apparently about to be built in several 
States. The production of this season is 
estimated at 13,000 tons, and it may be

doubled next year. Sorghum sugar is also 
being more successfully produced this season, 
and although the present amount is small, 
and scarcely beyond the experimental state, 
it has increasing possibilities under the stim­
ulus of 2c. per lb. bounty. The sorghum 
sugar produced at Medicine Lodge is being 
refined in Brooklyn by the American Sugar 
Refining Co. before going into consumption. 
A few years should show rapid progress in 
sugar production in the United States, as all 
the interests connected with the business are 
wide awake, and much encouraged by this 
season’s apparent success. The Treasury 
Department at Washington pays the boun­
ties promptly in cash. Owing to the short 
crop of cane sugar in Louisiana the draft 
upon the Treasury for bounties this year will 
be much less than the applications indicated.

Mr. E. B. Eddy, of the Eddy Mfg. Co., 
Hull, accompanied by the mechanical super­
intendent of this big concern, Mr. Milton, 
passed through the city, last week, on their 
way to New York, where they intend to pur­
chase.

Young & Smylie of Brooklyn, N. Y., are 
the most widely known licorice manufactu­
rers in the United States. The purity and 
excellence of their licorice is universally con­
ceded, and wherever licorice is found bear­
ing the stamp of Young & Smylie it is sure 
evidence of its purity. Grocers and general 
merchants are finding that licorice is desira­
ble to carry in stock ; and while the volume 
of sales is less than candy, still it is certain­
ly on the increase, and every merchant 
should embrace in his order a supply of 
Young & Smylie’s toothsome product.

à YOUNG & SMVLIE’S
:©: :©•.:©: :©: :©: :©;

, j *••nV'it'i.*«L'Ic* iML'i,\ci..\h!Ii \â5ii ’.111’ '.mil * dl:'i.*,l«ii , *
•> .............................. .................. - * » >........................................ ..
V * *•>«,<V/a * v *•
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•X j V ’
•• T

ACME »
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v y
°#/CE PEWci6

Licorice
Preparations

Have been before the public for 
half a century. This tact tells the 
story of their popularity. The 
specialties named below are for 
sale by all first-class leading houses 
in the Dominion.
Y & S Pure Calabria Licorice, 4, 6, 

8, 12 and 16 sticks to lb.
Y & S Acme Licorice Pellets, 5 lb. 

Glass Front Cans.
Y & S Licorice Lozengers, 5 lb. 

Glass Front Cans and Jars.
Y & S Tar, Licorice and Tolu Waf­

ers, 5 lb Tin Cans.
Y & S Ringed Licorice, 17 sticks 

to lb.
Y & S Purity—Pure Cent Sticks, 

100 and 200 Sticks to Box.

Manufactured only by

YOUNG & SMYLIE,
Brooklyn.
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WHEN A STRENGTH-GIVING FOOD
IS NEEDED

Always use

FLUID BEEF

W. C. A. LAMBE & GO.,

Commission Merchants,
TORONTO.

Agents for

The St. Lawrence Sugar Ref’g Co., Montreal. 
The British America Starch Co., Brantford.

DURABLE PAILS and TUBS.

The Wm. CANE& SOUS MANUFACTURING Co
iwimiiiiiiiH1

OF NEWMARKET, ONT.,
The goods are hooped with Corrugated Steel 

Hoops, sunk in grooves in the staves and cannot 
possibly fall off. The hoops expand and contract 
with the wood. BEST GOODS MADE.

Represented by

Chas. Boeckh & Sons, Toronto,
Jas. Lee & Co., Montreal.

Northumberland Paper and Egg Case Go.
Sole Manufacturers of Machine Made Egg Case 

Fillers. (Straw Board.)

We also make a first-class Wooden Case, and can 
therefore supply a complete Egg Case at the low­
est possible price. For prices and other informa­
tion, address the Mills. OAMPBBLLFORD. ONT

The Norton Manufacturing Co.,
E. P. Breckenridae, C. C. Warren,

Toledo, Pres. New York, Sec.-Treas.
Edwin Norton, W. C. Breckenridge,

Chicago, Vice-Pres. Resident-Manager.

MANUFACTURERS OF

|Tin Cans
By Automatic Machinery.

KRUIT, PAINtTTaRD, BAKING 

POWDER, KISH AND LOBSTER

CANS.
Capacity, fifty thousand c»ns per day.

Sole Agents in Canada for Norton Brothers

“Solder Hemmed” Caps.
Inquiries and Correspondence Solicited.

HAMILTON, - ONT.

h toilet Papers -
IN PACKAGES AND IN ROLLS. PERFORATED AND PLAIN.

Made from very Choicest, Purest Stock.

—iiiiiiiiiwiiiiiiiiwiiiiiiiiwiiiiiiiiiewwiiiiiiiieiiiiiiiiiHiiiiiiiiieiiiiiiiii—

© IN
IMPERIAL,
ROYAL,
PURITAN,

PACKAGES ©
4y2 x 6l/2 iooo sheets.
4y£ x àÿa Special
5}4 x t1/4 iooo sheets.

PERFORATED AND PLAIN 
© ROLLS ©

STANDARD, HOTEL,
FACTORY, ATLANTIC.

SPECIAL BRANDS AND WRAPPERS PUT UP TO ORDER. ENCOURAGE CANADIAN MANUFACTURE.

We are sole owners in Canada of all the Patents and Rights of The Albany P. W. Paper Co.

Prices Attractive and Discounts Liberal. THE E. B. EDDY CD., HULL, CANADA.
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For reliable brands of cut smoking and chewing 
Tobaccos use the fallowing :
OUT SMOKING : FINE CUT CHEWING :

OLD FLAG. 
GOLD FLAKE. 
HAND MADE.

GOLDEN THREAD. 
VICTORIA. HIGH 
JERSEY LILY.

M^lSrTTZF^OTTTZEtElD B"5T

GLOBE.
COURT.

THE GLOBE TOBACCO WORKS CO., OF LONDON. Ltd.
THE CANADIAN GROCER PRICES CURRENT.

Toronto, Nov. 6, 1890. BISCUITS.
This list is corrected every Thurs- Abernethy ................................... 8*

day. The prices are solicited for Arrowroot .................................... fO 11
fUDliiation, and are for such quali- Butter ............................................ 0 6j
ies and quantities as are usually Cabin ................................................ 0

ordered by retail dealers on the Cottage................................................... ® ®!
usual terms of credit. Digestive ................................. 0 10

Goods in large lots and for prompt SjJVidiafcr.................................. o lo
pay are generally obtainable at U
Tower prices. Ginger Nuts .................................. 0 10*

mam Wafer..............................  0 09*

2 Hurl.......8
8 “ 8
OK “ 2
|Svy Mill 4

8 05 
1 70 
1 35 
8 70

CORN BROOMS.

All quotations in this department Graham Wafer..
are under the direct control of the Lemon ...............
Editor, and are not paid for or doc- Milk......................
tored by any manufacturing or iob- Nic Nac..............
bing house unless given under their Oyster ...............
name ; the right being reserved to People’s Mixed 
exclude such firms as do 
reliable information.

0 10 
0 09* 
0 12

2 4
3 “ 3 
XXX Hurl4 
IX “ 4 
2X Parlor 4

) not furnish
pie's Mixed ............................ 10*

Pic Nic ............................................ 0 09
Prairie ............................................. 0 08*
Rich Mixed..................................... 0 14
School Cake .................................. 0 11*
Soda ................................................ 0 06*

“ Sib “ .................. 0 21
Baking Powder in tin Sultana ......................................... 0 11
cans, per dozen net. Tid Bite............................................ o 09*
10 cent tine .......... i oo Variety............................................. 0 11

BAKING POWDER.

Cleveland’s Superioi

8
4 44
5 “ 
Girls “ 
Railway 
Ship
8 Cable

Village ............................................  0 07*
Wine .............................................. 0 08*

Dunn’s No.1, in tins

.... 1 50 

...... 3 20

...... 2 80 BLACKING.
— 4 25 Day & Martin’s, pints, per doz 83 80
.... 25 50 » * 44 ............... 1 10
_ , Spanish, No.8............................... 4 50
Per doz “ “ io................................. 9 00

* 00 JACQÜAND FRENCH BLACKING,
....................... per gross

CANNED GOODS.

2 SO 
8 45 
4 60 
6 90

8, in tins.................... 76 No 2
Cook’s Gem, in 1 lb pkgs........... 81 75 No 3

“ 44 7 oz ‘r ............. 85 No 4
44 44 2 oz 44   40 No 5
«• H 5 lb. tins............. 65
44 44 bulk, per lb... 12 BLACK LEAD.

Per doz. Heckitt’s Black Lead, per box... 1 15
Empire, 5dozen 4 ozca s......... 80 75 Each box contains either 1 gro., 1

4 “ 8 44   1 15 oz.; * gro., 2 oz., or* gro., 4 os.
“ 2 “ 16 “ .......... 2 00 TELLIEB, BOTHWBLL & GO’S.
“ * “ 5 lb cans.........  9 00 Royal Black Lead, per gross...... 8180
44 bulk, per lb..................... 16 f. f. dalley & co.

cook’s friend Per gross.
on Pape, Package.., Per do. 9i‘ver8Ur Stove P t • 00

Apples, S’s................
gallons...................

Blackberries, 2.....................
Blueberries, 2.....................
Beans, 3..................................
Corn, 2’s..................................

41 Special Brands.........
Cherries, red pitted, 2’s...
Peas, 2’s..................................
Pears, Bartlett, 8’s............

“ Sugar, 2’s ................
Pineapple, Baltimore ......

‘r Bahama............

8 00 
1 85

1045 Reckitt’s Pure Blue, per gross.. 8
round ubb, o v* in veoo................ « 0C ‘ TELLIEB, BOTHWBLL ® c® *•
18 oz tins, 8 oz in case.................. 8 4C Parisian Square Blue, per lb..18 to 14c

Size T, in 2 and 4 doz boxes— 82 40
44 10, in 4 doz boxes.................. 2 10
44 2, in 6 44 .................. 80
44 12, in 6 44 .................. 7C
44 8, in 4

Pound tins, 8 oz in case

6 oz tins, 4 44 .................. 1 1C
5 lb tins. * “ .................. 14 Oi
Ocean Wave, * lb, 4 doz cases. 75 

44 * lb, 4 44 . 1 30
44 No.1, 2 44 . 1 9C
44 1 lb, 2 44 . 8 8C

4 5lb. * “ .9 60
white stab per doz;

4 oz tins, 3 doz in case ................ 0 75'
10 “ 2 doz In case ................ 8 001

Packed in fancy wood boxes, each 
box contains 3 doz.

BLUE.

Parlor, 3

Hurl... 4

BROOMS. Per doz.
Carpet 4 strings....................... 8 90
- ~ * 8 65

8 66 
3 86 
2 66 
2 20 
1 9ft 
8 66 
8 36

Peaches, 2’s
44 3’s...........................
44 Pie, 3's ................

Plums, Gr Gages, 2’s.........
“ Lombard................
“ Damson Blue.........

Pumpkins, S’s.....................
41 gallons...........

Raspberries, 8’e...................
Strawberries, choice 2’s..
Succotash, 2’s.....................
Tomatoes, S’s.......................
Finnan haddies....................
Lobster, Clover Leaf .........

“ Other brands ......
Mackerel................................
Salmon, Horseshoe, tails . 

" “ flats.
1 white....................

Sardines Albert, 34’s tins .

“ Martiny, *’s 44 
“ 11 tt’s 44
“ Other brands, 9|C
44 PAC, *’s tins
“ “ “

2 10
1 40 
1 00 
1 10
2 10 
8 40 
1 15 
8 00
1 70 
8 60 
8 00
2 25 
8 60 
1 66 
2 00 
2 00 
8 00 
1 00 
8 85 
8 40 
2 40 
1 65
1 05 
1 60 a 95
2 SO 
1 lo 
1 40 
1 70 
1 *5

. .. 11*
. ... 18
• 10 l0u . 16, 17* 

11,16,17 
83, 85
88, 86

1 05 
1 80
2 86 
1 10

8 40 
8 90 
8 10 
8 00 
1 60 
1 75 
1 75 
1 90 
0 90 
8 00 
8 85 
8 86 
1 60

2 10 
1 00

1 10

:::::: K

chas, boeckh & sons, per doz 
X Carpet, 4 strings, net................  $3 20

2 90 
2 65 
8 60 
8 40
2 25 
1 95 
1 70 
1 30 
1 60
3 00
4 00

2 wire bands, net ...... 3 00
a 3 “ “ ...... 4 00
1 Hearth 2strings.net................ l 75
2 2 44   1 50
3 “ 1 44 44   l 20
4 44 1 44 44   1 00

Per doz
81 oo si io

2 60 2 76

Sardines Amer, *’s 
4 4 4 4 *’e

JAMS AND JELLIES.
DELHI CANNING CO.

Jams assorted, extra fine, l’e ... 8 35 
Jellies, extra fine 1’».................... 8 26
TORONTO BISCUIT & CONFECTIONERY CO

Per lb
Jams, absolutely pure—apple ... #0 06

Family........................................... 0 07
Black and Red currant. Rasp­

berry, Strawberry, Peach
and Gooseberry per lb....... 0 12

Plum............................................... 0 10
Jellies—pure—all kinds............. 0 10

These goods are put up in 
glass jars and in 6, and 10 
Id. tins and 28 lb. pails. 

Marmalade—orange............................. 0 18
CANNED MEATS.

Comp. Corn Beef 1 lb cans H 60 $1 66 
“ “ 8 44 8 56 2 70
4 4 4 4 4 4 4 8 0 6 00
44 4 4 6 4 4 8 0 0 8 85
44 44 14 “ 17 50 18 60

Minced Collops, 8 lb cans......... 8 60
Roast Beef......... 1

“ ......... 8
“ ......... 4

Par Ox Tongue, 8*
Ox Tongue......... 8

2 60

88 50 
7 86

1 50 
8 76 
4 75 
8 75 
8 00 
8 25 
6 86 
8 80 
8 60 
4 00 
1 86 
8 85 
1 80 
4 60

Lunch Tongue.. 1
44 .. 8 44 6 00

English Brawn. 8 44 8 76
Camb. Sausage. 1 44 —

“ “ 2 “
Soups, assorted. 1 “ ___
Soups A Boulli.*. 2 44

4 “ .6 “

Potted Chicken, Turkey, or
Game. 6 oz cans............................ 1 60

Potted Hapi, Tongue or Beef, 6
os cans ......................................... 1 86

Devilled Tongue or Ham, * lb
cans................................................. l 40

Devilled Chicken or Turkey,
* lb cans...................................... 2 85

Sandwich Ham or Tongue, *
lb cans............................................ j 60

Ham, Chicken and Tongue, * 
lb cans..........................................  i 75

MINCE MEAT.
BRYANT, GIBSON <fc CO.’S—TORONTO. 

Mince Meat. * gal glass jars, $8 60 
Ditto, 85 and 40 lb palls, per lb. I2*c

J. H. WETHEY'S—ST.CATHARINES.
Condensed, per gross, net.........$12 00

CHEWING GUM.
ADAMS & SONS.

To Retailers.
Tutti Frutti. 86 6c bars................. $1 20
Bo-Kay (new) 160 pieces ... 1 00 
Sappota, 160 44 ... 100
Magic Trick, 115

J C# I SL n d $ Powder y*e^s best profit to the grocer, and is of such

a superior quality that a customer gained is always retained.
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Priett Current. Continued— 

Red Rose,
Sweet Fern,
Pa»le Gam 
Oolah “
Monte Cri«to, new 180

115 pieces .. . 0 75
280 44 .. . 0 75
115 “ ... . 0 75

115 »» .. . 0 75
w 180 »* . 1 30
HBISBL.

Red Jacket, 
Royal Fruit, 
Digestive, 
Laraeet Heart 

one 1 ‘

To retailers per box 
115 pieces. 0 75 

36 5c. pkgs. 1 20 
120 pieces. 0 80 
150 " * M
160

1 00 
1 00GloBe picture

CHOCOLATES A COCOAS. 
TODHUNTBB, MITCHELL <fc CO.8. 

Uhoeolate— p6r lb.
French, . .6 and 18 lbs . 0 30 
Caraocas, *’s . .6 and 18 lbs.. 0 35 
Premium, J’s .6 and 18 lbs... 0 30
Sante, *’•, 6 and 12 lbs....... 0 86
Diamond, *’g, 6 and 18 lbs . 0 84 
sticks, gross boxes, each... 1 00 

Co®°»« Homœopat’o.ît’e, 8 fc 14 lbs 3o 
; Pearl “ “ “ 85

London Pearl 18 & 18 11 8g 
Rook “ »» so

“ Bulk, in bxs..............................lg
BBNSDOBP'S ROYAL DUTCH COCOA.

Ü lb. cans, per doi....................... $2 40
* \\ “ ” ........................ 4 50

JOHN P. MOTT & CO.’S
.,R; Mclndoe, Agent, Toronto.)
Mott’s Broma................... per lb «0 30
Mott s Prepared Cocoa............  28
îl0îi,e Homciopat'c Cocoa()*e) 38
Mott s gre»kfast Cocoa..........  35
Mott s Breakf. Cocoa(in tins) 40
Mott’s No. 1 Chocolate..............  30
Mott’s Breakfast Chocolate... 88
Mott’s Caracas Chocolate.......  40
Mott 8 Diamond Chocolate ... 88
Mott i ï/enoh-Can. Chocolate 80 
Rot*,8 üsv7 or Cooking Choc. 26
Mott’s Cocoa Nibbs................... 30
Mott’s Cocoa Shells............  5
Mott’s Vanilla Chocolate stick 22&24
Mott’s Confec Chocolate.........88c-40
Mott’s Sweet Choc. Liquors 81o—30 

COWAN COCOA AND CHOCOLATE CO. 
Cocoas—

Hygienic, 1, |, 4 lb. boxes........... 70, 76
Iceland Moss *4lbin 18lb boxes 35 
Soluble (bulk) 15 & 30 lb bxs... 18, 80 
Soluble (tins) 6 lb and 18 lb... 80
Cocoa Nibs, any quantity ... 30, 85 
Cocoa Shells, any quantity... 05
Cocoa Essence................per doz 140

Chocolates—
Mexican, *,*inl01b bxs 
Queen’s Dessert, “
Vanilla “
Sweet Caracas “
Chocolate Powder, 15,30 lb bxs 
Chocolate Sticks, per gross ...
Pure Caracas (plain) *, 4 lbs 
Royal Navy (sweet) “ 
Confectioners’ in 10 lb cakes 
Chocolate Creams, in 3 lb bxs 
Chocolate Parisien, in 6 lb bxs

WALTER, BAKER & GO’S
Chocolate—

Pre’um No. 1, bxs. 12 & 25 lbs each 40 
Baker’s Vanilla in bxs 18 lbs each 52 
Caraccas Sweet bxs 6 lbs each, 12

bxs in case.......................................... 35
Eagle, sweet & spiced, bxs 12 lbs

each .................................................... 33
Vanilla Tablets, 416 in box, 24 bxs

in case, per box.............................. 8 65
Spanish Tablets, 100 in box, 12 bxs

In case.................................................8 00
German Sweet Chocolate- 

Grocers' Style, in cases 18boxes, 18 
lbs each ............................................. 25

Grocers' Style, in oases 84 boxes, 6
lbs each ............................................. 25

48 Fingers to the lb., in oases 12 bxs
18 lbs each.......................................... 25

48 Fingers to the lb., in oases24 bxs
6 ,bs each .........................................  25
Cocoa-

Pure Prepared boxes, 12 lbs each 40 
Cracked, boxes, 20 lbs each, 1 lb

and assorted papers.................... 32
Cracked, in bxs, 18 lbs., each, ! lb.

papers.................................................  32
Cracxed, in bags, 6,10 & 25 lbs each 32
Cocoa and shells, 12s and 25s.........  30

Breakfast Cocoa-
In bxs, 6& 12 lbs., each, ! lb. tins 45 
In boxes, 18 lbs., each, 1 lb. tins,

decorated canisters........................ 45
Broma—

In boxes, 121bs., each, ! lb.tins...... 40
gibbon & gibbon’s per lb

Sydney Gibson’s Cocoa, 14s...... 0 30
Dr. Clarke’s Cocoa,i’s and J’s.tins 0 45 
Soluble Cocoa bulk in boxes— 0 18 
Prepared do “ “ ... 0 22
Sydney Gibson’s Chocolate, *4s.

and Hs............................................  0 30
Gibson’s Rock do Is........ 0 28
Dr. Clarke’s do *4s- 0 30
Confectioners’ Pure Chocolate

10 lb. blocks .................................. 0 30
Vanilla choc, sticks, per gross... 1 0C 

per doz
Gibson’s Icina, Is. 2 doz. in case. 1 25 
Gibson’s Icina. lib 2 *• “ 2 25

Packed chocolate, white and pink 
assorted, or if required, any kind 
separate.

COFFEE.
GREEN

o. per lb.
Mocha..................................................... 30, 35
Old Government Java...................  87, 38
Bio......................................................... 19, 24
Plantation Ceylon............................ 29, 31
Porto Rico.......................................  24,28
Guatemala...........................................  24, 26
Jamaica............................................ 22,23
Maracaibo.............................................. 24, 26
WHOLE ROASTED OR PURE GROUND. 

ELLIS <fc KEIGHLEY’S.
c. per lb

Java........................................................  33, 34
Java and Mocha ......................... 34,36
Plantation Ceylon............................... 35
Arabian Mocha.................................... 37
Santos....... ..................................... 28, 28
English Breakfast.......................  16,24
Royal Dandelion in 1 lb tins.........26

TODHUNTBB 1 MITCHELL <fc CO.’S
Excelsior Blend..................................... 33
Our Own “  31
Laguayra “  29
Mocha and Java................................ 32, 38
Java, Standard..................................... 33

“ Old Government............. 30, 32
Arabian Mocha..................................... 36
Santos ..................................................... 88

j. w. cowan <fc co.
Standard Java in sealed tins,

25 and 50 lbs................................ 30
Standard Imperial in sealed

tins, 25 and 50 lbs..................... 32
Standard Blend in sealed tins,

25 and 50 lbs................................ 33
Ground, in tins, 5, 10, 15 and

85 lbs..............................................  80,30
Say’s Parisien, in % and lb tins 30

EXTRACTS.
Dailey’s Fine Gold, No. 8, per doz. $0 75

.................................. 1, II os.;.. 1 2
“ *’ 1 8, 8 os......  1 7
“ “ “ •• 8. 80s......  8 0

FIRE LIGHTER.
“ Star” Fire Lighter, per gross. 81 70 

FLUID BEEF.
JOHNSTON’S, MONTREAL.

per doi
C»ae», No.1,8 os tins.......  $2 75 $3 00

“ No.2, 4 oz tins........ 4 50 5 00
“ No. 3, 8 oz tins......... 8 00 8 75
“ No. 4, 1 lb tins........ 12 60 14 85
“ No. 5, 8 lb tins........ 25 00 27 00

FRUITS.
foreign. c. per lb. 

Currants, Provincial, bbls... 51, 6*4 
I bbls 6, 6i

“ cases 61, 7
b“ Filiatras, bbls___ 61, 64

“ I bbls... 6*, 6*4
“ cases .. 61, 6%

Patras, bbls......... 6X, 7
1“ 44 I bbls.......  7, 7*6
fc“ 44 cases........  71, 7%
«“ Vostizzas, cases. 7f, 91
k\[ 44 I oases 8*4, 10
“ 5-crown Excelsior

(oases)................... 91,10
“ I case__ 9*6,9fc

Dates, Persian, boxes, ........ 5} 6
Figs, Elemes, 14 oz., per box ... 124

n 10 lb boxes ....................... 5 1ST
44 80-lb “ .................... 15 16
44 Seven-Crown..................... 161 17

Prunes, Bosnia,bags.............................
“ cases,.......... 51 61

Raisins, Valencia, off stalk, 4 5
44 New, off stalk......... 6 61

Selected...................................... 7| 8
Layers.......................................... 8) u

Raisins, Sultanas...................... 10, 13
“ Eleme........................................

Malaga :
London layers ................  3 00 3 10
Loose muscatels ............. 2 35 2 75
Imperial cabinets ......... 3 25 3 50

44 “ qrs., flat.......... 1 00
Donnoisseur clusters...... 4 25 4 40
Extra dessert “ ...... 4 50 4 75

14 44 “ qrs........... 1 50
Royal clusters ................. 6 00 6 50
Fancy Veea cartoons..................  2 75
Black baskets.................... 4 00 4 10

qrs............. 1 30 1 35
Blue 44 .............. 4 75 5 00

44 44 qrs.............. 1 50 1 60
Fine Dehesas .................... 7 00 7 25

41 44 qrs .............. 2 00 2 25
Lemons, Malaga ................ 8 00 8 50

44 Maori.................................. 8 50
Oranges, Jamaicas...........   7 50

44 Floridas................ 3 75 4 25
DOMESTIC.

Apples, Dried, per lb__ 0 04} 0 051
do Evaporated......... 0 07 0 98

GRAIN.
V*heat,Fall,No.8, ............. 0 95 0 96

44 Red Winter, No. 2 0 95 0 96
Wheat,Spring, No. 2 ......... 0 94 0 95

“ Man Hard, No. 1............ 1 06
44 44 No.8.. 1 02 1 04

Oats, No. 2, per 34 lbs......... 80 32
Barley, No.8, per 48 lbs... 50 52

44 No.3, extra........... 47 48
44 No. 3............................. 42 43

Rye................................................ 63 85
Peas............................................. 65 67
Corn............................................. 70 71

HAY A STRAW.
Hay, Pressed, “on track 11 00 11 50 
Straw Pressed, “ ....... 5 00 6 50

LICORICE.
YOUNG & KMYLIE’S LIST.

5 lb boxes, wood 01 paper, per lb 0 40 
Fancy bxs. (36 or 50 sticks), per 

box........................................  1 00 1 25

*• Ringed” 5 lb boxes, per lb.........0 40
44 Acme” Pellets,5 lb cans, per can 2 00 

44 44 Fancy boxes (30s)

Ker box..................... ...................... l 50
erne” Pellets, Fancy paper

boxes, per box (40s) .................. 1 25
Tar Licorice and Tolu Wafers, 5

lb cans per can ........................... 2 00
Licorice Lozenges, 5 lb glass jars 1 75

44 5 lb cans....... 1 50
“ Purity ” 1 ioorice, 200 sticks ... 1 45 

44 44 100 “ .... 0 781
Imitation Calabria, bib bxs p lb 0 25

LARD.
“FAIRBANK S” REFINED COMPOUND.

In Butter Tubs..............................  0 081
Fancy “ ...............................  0 09
3-hoop pails .................... 0 09 0 091
601b. oases of 81b., 51b.,

and 10 lb. tins, per lb ...... 0 10

MUSTARD.
ELLIS <fc KEIGHLEY’S. 0t8

Durham, Fine, in I and I lb tins
per lb.............................. 85

“ Fine, in 1 lb jars............... 22
“ Fine, in 4 lb jars............... 70
44 Ex Sup.,in bulk,per lb. 30 
44 Superior,in bulk, per lb 80

4 Fine, 44 15
COLMAN’S AND KEEN’S

In 4 lb jars......................................... 75
In 1 lb jars......................................... 86
D. S. F., in tins, per lb.................... 41

44 in I lb tins............................ 48
44 in *4 lb tins, per lb............ 44

D. F. in I lb tins, per lb.................. 86

NUTS.
Almonds, Ivioa...................... li^lô

44 Tarragona............ 1»! 15
•4 Fornigetta ........... 15 16

Almonds, Shelled Valencias 29 35
44 44 Jordan. 45, 55

Brasil......................................... 18 13
Coooanuts, per 100 ..................... 6 00
Filberts, Sicily............................. 11
Filberts, Oblong .................... 11. 111
Peanuts,roasted .................... 12, 13
__ green ....................... 9 10
Walnuts, Grenoble ............  16 17

44 Bordeaux...............  18, 13
44 Naples, cases.........................
44 Marbote.......................... IS
44 Chilis ......................  18 IS
PICKLES A SAUCES.

BRYANT, GIBSON & CO’S. TORONTO 
PICKLES.

John Bull, mixed, in bulk...... $0 45
“ Chow Pic’le, in bulk 0 50 
“ m'xed & Chow Chow 1 90 

“ Mixed & Chow-Cbow pts 8 15 
44 Mixed & Chow-Chow qts 340 
4 4 44 “ 16 g. 190

Horse Radish, bottles, per doz 8 85 
SAUCES.

John Bull, kegs, ner gal.............. 1 85
44 ! pt. bottles, per doz.
44 ! pt. bottles, per doz

(according to quantity) 90© to 1 00 
Devonshire Relish, kegs p. gal 1 75 

44 1 pt, bottles,
per doz..........................................  1 85

Niagara Tomato, kegs, per gal 1 85 
44 44 Reputed pints 125

Raspberry Vinegar, per doz__ 2 25
Raspberry Svrup and vinegar ... 8 85 
Terry’sCandiea Peels. o. per peels

Lemon, 7 lb boxes................................
Orange, „ ..............................
Citron ,, ..............................

CRuodB V BLACKWELL’S.
Pickles,all kinds, pints,per doz 3 25

To the Grocers and Confectioners of Canada.
Although only in business since March our success has been such thro’ your kindness that we feel we cannot let this opportunity pass 

without thanking vou for your many favors to us the short time we have been running. We assure you it was no easy task to persuade 
many persons that our goods and prices were right and you no doubt did not always find it an easy task to get your customers to try a 
new brand such as ours We have labored hard and spent considerable money to make our Biscuits and Confectionery what they now 
are—the very best. We assure you nothing will be left undone to keep them perfect so long as we are in the field. We truly try to please 
you all, and assure you that our aim will be to manufacture from the highest grades of the many articles used in our business. We wish it 
were possible to make the personal acquaintance of you all, but just now it is not possible for us to visit you all but extend to you a hearty 
invitation to call upon us when in Toronto. No one will be importuned to buy. We will let our goods, prices and style of doing business 
win your favors. Again thanking you for your support, we remain,

Yours truly,

The Toronto Biscuit and Confectionery Co.,
GEO. W. BOOTH.
HENRY C. FORTIER 
CHARLES J. PETER.

7 Front St., E.
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lb a <fe pbbbin’8. per doz. 
Worcester Sauc e, $ pts...$•«0 $8 75 

•• 44 pints 6 85 6 50
LA21NBY & SONS.

Per dos
Pickles, all kinds, pints................. 3 25

“ “ quarts ............... 6 00
Harvey Sauce—genuine—hlf. pts 3 25 
Mushroom Catsup “ “ *25
Anchovy Sauce “ “ 3 *5

PRODUCE.
daiby. Per lb

Butter,creamery, rolls $0 85 $0 27 
“ “ tub... 0 24 0 26
“ dairy, tubs, choice 0 17 0 12 
44 ** medium 0 13 0 16
" low grades to com. 0 10 »> 18

Butter, pound rolls.......... 0 18 0 20
“ large rolls................ 0 16 0 18
“ store crocks — 0 16 0 18 

Cheese...................................... 9 09$ 0 10$
COUNTBY

Eggs, fresh,per doe...................... 0 17
•• limed.................................... 0 15

Beans ............................................... 1 50
Onions, per bol.............................. 2 00
Potatoes,per bag .............  0 40 0 50
Hops, 1890crop................. 0 IS 0 15

“ 1891 “   0 13 0 16
Honey, extracted............ 0 08 0 10

“ section................. 0 12$ 0 14
PROVISIONS.

Bacon, long clear, p lb.........  0 08$
Pork, mess, p. bbl.................... 14 00

“ shortcut................. 16 50 17 00
Hams, smoked, per lb.... 0 11 0 18

“ pickled .........................................
Bellies .................................. 0 10$ 0 18
Rolls....................................  0 09 ....
Backs ......................................0 10$ 0 11
Lard, Canadian, per lb 0 10 0 10$
Hogs....................................... 4 50 5 60
Tallow,refined, per lb.. 0 05 0 05$

“rough, “ ............ 0 02
RICE, ETC.

Rice, Aracan ........................
“ Patna............................

“ extra Burmah............
Grand Duke............................
Sago.........................................
Tapioca, .................................

Per lb
34, 4c

SPICES.
OBOÜND.

Pepper, black, pure. ..............
“ fine to superior —
44 white, pure...............
44 fine to choice...........

Ginger, Jamaica, pure.........
“ African, “ ..........

Cassia, fine to pure...............
Cloves, 44 “ ................
Allspice, choice to pure........
Cayenne, “ “ ........
Nutmegs, " “ ........

Mixed Spice, choice to pure. 
Cream of Tartar, fine to pure

Per lb. 
•0 12$#0 16 

10 16 
80 28 
20 85
25 27

18
18 26 
14 86
12 16 
30 35
75 1 20 

1 00 1 85 
30 35
25 37

STARCH.
EDWARD8BURG STARCH CO. LIMITED, 

MONTBBAL.
c. per lb.

No. 1 White, 4 lb cartoons............
Canada Laundry .............................
Silver Gloss, crates ...........................
Silver Gloss, 1 lb chromos.........
Satin, Starch 1 lb chromos...........
No 1 White, barrels A halves......
Benson’s Canada Prepared Corn
Canada Corn .............................
Rice Starch, lib.................................

BRITISH AMERICA 8TABCH CO 
BRANTFORD.

1st quality white, 3 lb. cartoons,.
Lily White gloss, crates.................
Brantford gloss, lib.........................
Lily White gloss, 1 lb chromo......
Canada Laundry, Boxes...............
Pure Prepared corn .........................
Challenge Corn .................................
Rice Starch, fancy cartoons........

cubes.............................
KINOBFORD8 OSWEGO STARCH.

Pure Starch—
40-lb boxes. 1, 2, and 4 ib. pack’g’s 8
36-lb boxes, 3 lb. packages.........  8
12-lb “ ........................................ 8$
38 to 45-lb boxes................................  8

Silver Gloss Start*—
40-lb 4 1,2 and 4 lb packages. 9
40-lb “ $ lb package................... 9$
40-lb * $ 44 .................  10
40-lb 44 assorted $ and $ lbs.... 9}
6-lb 44 sliding covers............... 9$

38 to 45 lb boxes..................................  9
Oswego Corn Starch—for Puddings, 

Custards, etc.—
40 lb boxes, 1 lb packages............... 8
20 44 44 ................ 8$

•
4
7
6
9
7*

8T. LAWRENCE STARCH CO.*S

Culinary Starches—
St. Lawrence corn starch.......... 7j
Durham corn starch....................  6]

Laundry Starches—
No. 1, White, 4 lb. Cartons......... 5$

“ 41 fibls ........................ 4}
“ “ Kegs......................... 4«

Canada Laundry............................. 4$
Ivory Gloss, six 6 lb. bozee, slid­

ing covers........................................ 6}
Ivory Gloss, fancy picture, 1 lb

packs .................................................. 6}
Patent Starch, fancy picture, 1 

lb. cartons........................................ 7$
SUGAR. c. per lb

Granulated, 15 bbls or over— 
less than 15 bbls.... 

Paris Lump,bbls and 100 lb. bxs
44 41 50 lb. boxes..............

Extra Ground, bbls.....................
44 44 less than a bbl.

Powdered, bbls ...............................
44 less than a bbl........

Extra bright refined...................
Bright Yellow ................................
Medium 44 ............................

Raw .................................................
Ia

4i

n
ii
4

SYRUPS AMI MOLASSES.
syrups. Per lb.

bbls. $ bbls
D........................................................... 2$ -
M.......................................................... 2
B............................................................ 2
V.B....................................................... 2
E.V.B. ................................................ »
E. Superior...................................... 2 3
XX ................................................ 8 8
XXX ..................................................... 3 3$

molasses. Per gal.
Trinidad,in puncheons .... 0 35 0 36

“ bbls ...................... 0 38 0 40
44 $ bbls.................... 0 40 0 48

New Orleans, in bbls.............. 0 45 0 50
Porto Rico, hdds..................... 0 38 0 40

44 barrels................. 0 42 0 45
44 $ barrels ............. 0 44 0 47

TOBACCO AND CIGARS.
British Consols, 4's; bright twist,

5’s ; Twin Gold Bar, 8*s................ 67c
Ingots, rough and readv, 7’s............ 64
Laurel, 3’s .............................................. 67
Brier, 7’s ................................................. 55

Index, 7’s ............................................... 60
Honeysuckle,7's..................................... 68
Napoleon, 8’s..........................................  64
Royal Arms, 12*s.................................. 56
Victoria, 12’s ........................................ 53
Brunette and Lovely, 12's................. 60$
Prince of Wales, in caddies............. 51$

“ in 76 lb boxes___ 51
Bright Smoking Plug Myrtle, T A

B, 3'e.....................................................  60
Lily, 7’s.................................................... 56
Diamond Solace, 12’s......................... 60
Mvrtle Cut Smoking, 1 lb tins ___ 70
$ lb pg, 6 lb boxes......... ...................... 70

oz pg, 5 lb boxes................................  70
GLOBE TOBACCO COMPANY.

CUT SMOKING TOBACCO.
Per lb

The Old Flag, 4 lb. in 6 lb. boxes. 70c 
“ 44 14 1 lb. Fancy Tins— 70c
44 44 44 $ 44 44 44 ....... 41c

Gold Flake. 1-5, 6 lb boxes.................  70c
44 44 $, 6 44   70c
44 44 l-iO, 5 44   80c
4‘ 44 1 fancy tins........ 70c
14 44 $ 44 44   41c
44 44 1 “ glass jars......... 77c

Hand Made, 1-6, 6 lb boxes.......... 66c
44 “ $ 6 44 .........  68c
44 44 1 fancy tins............. 68c
“ “ $ “ *’   400
14 44 1 glass jars.............. 76c
GRANULATED SMOKING TOBACCO;

Uncle Tom, 1-5, 6 lb boxes.............  45c
44 44 1-10, 6 1b 44 .............. 45c

LONG CUT SMOKING TOBACCO.
Wig Wag, 4, 6 lb boxes ................... 41c

14 " 1-6, 6 lb 44    43c
41 44 l-10,61b 44   45c

PINE CUT CHEWING TOBACCO.
Golden Thread, 5 & 10 lb pails........  95c
Globe, - 44   90c
Victoria, - - 44 44   75c
High Court, - 44 4 4   70c
Jersey Lilly, - “ 41   65c
Golden Thread, 1-16 44 Foil in $ gro.

boxes, per gross.............................. 9 05
Solace 44 1-16 44 Foil in $ gro.

boxes, per gross ............................  6 05
cigars—s. davis A sons. Montreal.

Sizes. Per M
Madré E’ Hijo, Lord Landsdowne|60 00

44 Panetelas...............  60 00
44 Bouquet ................. 60 00
44 Perfectos.................  85 00
44 Longfellow.............  85 00
44 Reina Victoria .... 80 00 

44 44 Pine........................... 66 00

I^GSFORO»5

6ü£âE2SS
CORNSTARCH 
brasser n* ne 
TXMcsrowua

ÿOlWCLOJis^
CKUI6SFOBO A SON

nreavMi

KINGSFORD’S
OSWEGO

STARCH.
“Pro" and “Silier Gloss”

FOR THE LAUNDRY.
Corn /. Starch,

FOR THE TABLE,

Standard of Excellence. Absolutely Pure.
For Sale by all Leading Jobbers in Canada.

T. KINGSFORD & SON, Oswego, N.Y.
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“ The Goods are right.”
--PUBLIC OPINION.

ST. LAWRENCE jp 
CORN STARCH | °r Cooking.

ST. LAWRENCE 
IVORY GLOSS For the Laundry.

Prices current, continued—
El Padre, Keina Victoria .............  55 00

“ Keina Viet., Especial .. 50 UU
" Conchas de Regalia------ 50 00
" Bouquet............................... 65 00
" Pins...................................... 50 00
“ Longfellow ......................  80 00
“ Perfectos ..........................  80 00

Mungo, Nine........................................ 35 00
Cable, Conchas.................................... 30 00

Queens .....................................  29 00
Cigarettes, all Tobacco-

Cable .................................................... 7 00
El Padre.............................................. 11 00
Mauricio............................................. 15 00

OOMINION COl TOBACCO WORKS, MON­
TREAL.

cigarettes. Per M.
Athlete................................................. #7 50
Puritan................................................ 6 25
Sultana................................................ 5 75
Derby..................................................... 4 00
B. C No. 1 ........................................... 4 00
"Sweet Sixteen.................................. 3 50

cut tobaccos. per lb
Puritan, tenths, 5 lb. boxes......  74
Old Chum, ninths, 5 lb box........ 71
Cld Virgin., 1-10 Ibpkg.. 10 lbbxs 62 
-Gold Block, ninths, 51b boxes.. 73

CIGARETTE TOBACCO.
B. c. N. 1,1-10, 5 lb boxes ........... 83
Puritan, 1-10.5 lb boxes............. 86
Athlete, per lb.................................. 1 15
Hyde Para............................................ 10 50

SOAP.
ivory Bar, 1 lb. bars..........per lb 5)

Do. 2, 6-16 and 3 lb bars “ 5
Primrose,4} lb bars,wax W 4|

John A, cake, wax W. per iloz 42 
Mayflower, cake, ** 42

•Gem, 31b bars per lb........................ 3j
•» 13 oz, 1 and 2 lb. bars ..........

Queen’s Laundry, per bar............
Pride of Kitchen, per box
Sapolio, i gross boxes .................. 3 25

“ per gross, net cash ........ 12 00
TAYIiOll. SCOTT & CO.

per doz.
Baby’s Own, ) doz boxes 31 25
Our Boys, à “ “ 1 35
Sea Foam, 4 “
London Bouquet,) “ 60
Oatmeal, 1 ®5.. ..... 60
(Paris Assorted, J “ “ 0 75
Albert Oatmeal bar, 8 doz. boxes 0 75 

“ White Castile bar, 2 doz.
boxes................................................... 0 75

Fatherland, 1 doe boxes,p. gro. 5 00 
morse’s soaps. Per lb

Mikado (wrapped)......................... 0 041
Eclipse “   0 °4i
Stanley Bar .................................... 0 04J
Defiance...............    0 04$
Toronto. 12 oz................ Per doz 0 50
Ruby, 10 oz ................... “ 0 30
Monster, 8 oz.................. “ 0 21
Detroit, 14 oz.................. “ 0 48
Lily White ..................... “ 0 90
Everyday......................... * 0 b0
•Queen City, 14 oz.......... “ 0 72

Per box
Mottled in 5 box lots, 100 bars... 5 00 

•• “ “ 60 bars.. 3 00
Floater (boxes free)....................... 6 50
Electric ................................................ 2 75
Hard Water Electric.....................  2 50
Royal Laundry ............................. 3 25
Octagon................................................ 4 oO

Per doz
Royal Magnum ............................. 0 25

•• •• 25 doz per box. 0 20
Anchor, Assorted........................... 0 10

“ Castile............................... 0 50
Morse’s Assorted............................. 0 45
Morse’s Rose.................................... 0 45

“ Windsor........................... 0 45
•• Castile ................................. 0 45

Bouquet, paper and wood.......... 0 80
Prize Magnum, White Castile . 0 72

“ ‘ Honey ................. 0 72
“ “ Glycerine .......... 0 72
“ “ Oatmeal......... 0 72

Per box
“ “ Honeysuckle ... 0 72

Sweet Briar .................................... 0 85
Extra Perfume................................ 0 55
Old Brown Windsor Squares .. 0 30
White Lavender ............................. 1 00

Per doz
White Castile Bars ..................... 0 85
White Oatmeal................................. 0 85
Persian Boquet, paper................. 2 50
Oriental................................................ 0 45
Pure Cocoanut, 3 doz. bxs, wood 0 40
Heliotrope, paper ........................ 1 50
Carnation............................................ 0 60
Rose Boquet .................................... 0 60
Cocoa Castile.................................... 0 40
Arcadian ...........................................  0 45
New Arcadian, per gross 4 25
Ocean Boquet.................................... 0 45
Barber’s Bar, per lb ..................... 0 25
Pure Bath ........................................ 1 00
Magnolia............................................ I 20
Oatmeal.................................... . 0 «5
Unscented Glycerine................. 0 90
Grey Oatmeal ................................  0 60
Plain Honey .................................... 0 70
Plain Glycerine ............................ 0 70
Plain Windsor................................  0 70
Fine Bouquet.................................... 1 00
Morse’s Toilet Balls...................... «'90
Turkish Bath.................................... 0 60
Infants’ Delight............................. 1 20

WOODEN WARE, per doz 
Pails,2 hoop, clear .4...N0. 1... 31 70

“ 3 “ “ .......... “ ... 1 90
Pails,2hoops,clear......... No. 2.. $1 60

“ 3 “ “ ............. “ 1 80
“ 3 “ painted... “ ... 1 80

Tubs, No.0.......................................... 9 50
“ 1.......................................... 8 00
“ 2......................................... 7 00
" 3........................................ 6 00

Washboards, Globe...........  31 90 2 00
“ W ater Witch..........  1 40

Northern Queen. 2 25
“ Planet....................... 1 70
“ Waverly................... 1 60
“ X X............................ 1 50
“ X................................. 1 30
“ Single Crescent.... 1 85
“ Double “ ... 2 75
“ Jubilee.....................  2 25

per case.
Matches, 5 case lots. Single cases

Parlor.............  1 70 31 75
Telephone— 3 90 4 00
Telegraph — 4 10 4 20
Safety............... 4 20 1 30
French ...........  3 60 3 75
Railroad (10 gro. in case)

Single case and under 5 cs. 31 00 
5 cases and under 10 cases ... 3 90

Steamship (10 gro. in case)
Single case and under 5 cs. 3 80 
5 cases and under 10 cases ... 3 70

per doz.
Mops and Handles, comb. 1 25
Butter tubs ...........................31 60 33 20
Butter Bowls, crates ast’d 3 60

CLOTHES PINS.
5 gross, per box..............................  0 75
4 gross, “ ............................  0 85
6 gross, “ ............................. 1 80

CHAS. BŒCtf *t SONS.
per box

5 gross, single & 10 box lots 0 75 0 80
Star, 4 doz. in package.................  0 85

" 6 “ “ .................. 1 25
“ 4 “ cotton bags ...... 0 90
INDURATED FIBRE WARE.

I pail, 6 qt.............................................. $4 00
Star Standard, 18 qt......................... 4 50
Milk, 14 qt.............................................. 6 50

Round bottomed tire pail, 14 qt. 5 50
Tubs, No. 1 ........................................  15 50

“ 8 ...........................  13 85
“ 3 ........................................  11 00

Nests of 3............................................. 3 40
Keelers No. 1......................................  10 00

*• 2....................................... 9 00
“ 3....................................... 8 00
* 4   7 00

Milk pans .......................................... 3 85
W ash Basins, flat bottoms.......... 3 85

• “ round “ ........... 3 50
Handy diih ......................................... 3 75
Water Closet Tanks ...................... 18 00

WASHING COMPOUND. 
Housekeeper’s Quick-Washing p.case
5c packages 100 in case................. 3 50
10 tiO in case ................. 4 00
durable pails and tubs
WM. CANE & SONS, MANUFACTURING CO 

NEWMARKET.
Per doz.

Steel hoops, painted and grain'd 2 20 
Brass hoops, oiled and varnish. 3 25
No 1 tubs.............................................. 9 50
No 2 “   8 50
No 3 “   7 50

YEAST.
barm mfo. co. per box

3 doz. 5c. packages, in boxes...... 1 00
3 doz. 10c. ** “ .... 195
1). “ 10c. and 3 doz. 5c. packages

in assorted boxes......................... 2 00
breadmaker’s per box

5c packages. 36 in box..................... 1 0q
2c “ 45 in box..................... 0 60

“OUR NATIONAL FOODS. ’ 
pkg. doz

Desiccated Wheat............. 4 Id. $2 25
“ Rolled Oats... 4 " 2 25

Snow Flake Barley............ 3 “ 2 25
Desiccated Rolled Wheat. 3 '* 2 25
Buckwheat Flour, S. R... 5 “ 2 25
Prepared Pea Flour.........  2) “ 2 00
Baravena Milk Food........ 1 " 3 50
Patent Prepared Barley 1 “ 2 00
Patent Prepared Groats 1 “ 1 50
Gluten Flour........................ 4 lb. 3 00
Farina, very choice............. 1H lb. 140

HARDWARE, PAINTS AND 
OILS.

Cut Nails, from Toronto:
10 dy. to 60 dy................................ 2 20
8 dy and 9 dy..................... 2 65 2 70
4 dy. to 7 dy ..................... 2 90 2 95
3 dy ................................C.P. 3 95 4 00
3 dy................................A.P 3 45 3 50

Horse Nails :
“C” 60 to 60 and 10 per cent, from 

list.
Horse Shoes:

From Toronto, per keg............. 3 50
Screws: Wood- 

Flat head iron 77) p.c. dis 
Round “ “ 72) p.c. dis.
Flat head brass 7o p.c. dis.
Round head brass 70 p.c.

Window Glass : [To find out what 
break any required size of pane comes 
under, and its length and breadth to-

f;ether. Thus in a 7x9 pane the 
ength and breadth come to 16 

inches; which shows it to be a first- 
break glass, i.e., not over 25 inches in 
the sum of its length and breadth.]
1st break (25 in and under).......... 1 35
2nd “ (26 to 40 inches)............ 1 35
3rd “ (41 to 50 “ )   3 30
4th “ (51 to 60 “ )............. 3 50
5th “ (61 to 70 “ )............. 4 00
Rope : Manilla .................... 0 12 0 12)

Sisal ....................................  0 08 0 08)
New Zealand................... 0 08 0 08)

Axes : Per box, $6 to $12,
Shot : Canadian, dis. 7Vi per cent. 
Hinges: Heavy T and strap ...04} 05 

“ Screw, hook & strap. 03} 04|

White Lead: Pure Ass’n guarantee
ground in oil. 

51b.251 b. irons..........................per lb 5V4
No. 1.......................................... “ 5
No. 2 ........................................ “ 4Vi
No. 3 ...................................... “ 4

Turpentine • Selected packages, per
gal .........................................  0 5d 0 56

Linseed Oil per gal, raw 0 58 0 59
Boiled, per gal...................  0 61 0 62

Castor Oil : Best per lb... 0 08} 0 09 
Glue: Common, per lb ... 0 10 0 11 

PETROLEUM.
F. O. B. Toronto.................. Imp. gal.

Canadian ........................... 0 Id $0 16
Caroon Safety.................  0 17} 0 18
Canadian Water White 0 20 0 22
Amer’n Prime White .. 0 23 0 24

“ Water White .. 0 85 0 Ou
Photogene.........................  0 87 0 00
DRUGS AND CHEMICALS.

Alum ................................lb $0 08 $0 03
Blue Vitriol......................... 0 06 0 07
Brimstone............................. 0 08} 0 03)
Borax..................................... 0 13 0 14
Camphor ............................  0 65 0 75
Carbolic Acid .....................  0 35 0 45
Castor Oil............................. 0 11} 0 18)
Cream Tartar.....................  0 30 0 31
Epsom Salts ..................... 0 01} 0 08
Paris Green ......................... 0 16 0 17
Extract Logwood, bulk 0 13 0 14

“ “ boxes 0 15 0 17
Gentian ................................  0 10 0 13
Glycerine, per lb .............. 0 18 0 20
Hellebore ............................. 0 16 0 17
Iodine..................................... 5 50 6 00
Insect Powder.....................  0 35 0 45
Salpêtre................................ 0 08) 0 09
Soda Bicarb, per keg ...... 2 50 2 75
Sal Soda................................ 1 00 1 25
Madder ................................. 0 12) ___

VINEGAR.
A. HAAZ & CO

XX. W.W............................................ 0 ic
XXX. W.W........................................ 0 25
Honey Dew ........................................ 0 30
Pickling ...............................................  0 30
Malting................................................ 0 45
THE BADGEROW FALCONER VINEGAR CO
French Bordeau............. per gal 0 34
Tarragona ....................... “ 0 32
Triple.....................................
Fruit Vinegar.....................
Pickling.................................
XXX
Extra XX .............................
XX............................................
X................................................
Cider Vinegar..................... 0 16 to 0 25
Honey Vinegar................................. u 25
Eng. Malt Vinegar.......... 0 50 to 0 60
Bottled Malt Vinegar, qts.......... 2 00
Methylated Spirits......... 2 00 to 2 25

FISH.
Oysters .................................... 1 25 1 30
Pickerel..................... per lb ___ 0 06
Pike ............................. do ...... 0 05
White fish.............................. 0 07 0 03
Salmon Trout....................... 0 07 0 08
Lake herring......................... 1 75 3 00
Pickled and Salt Fish :

Labrador herring, p. bbl ...... 5 50
Shore herring ...... “   5 00
Salmon trout, per V4 bbl 4 25 4 50 

Dried Fish :
Codfish, per quintal.......... 5 25 5 75

“ cases.......... ........... 5 00 5 5C
Boneless fish ...... per lb ....... 0 04
Boneless cod............. “ 0 06} 0 08)

Smoked Fish:
Finnan Haddies ..per lb ......  0 07)
Bloaters..............per box 1 00 1 5u
Digby herring.......... “ ......  0 16

Sea Fish :
Haddock ...............per lb ....... 0 06
Cod............................. “ .................
B.C. salmon............ “ ....... 0 1$

0 30 
0 27 
0 28 
0 25 
0 82 
0 20 
0 16



28 THE CANADIAN GROCER

T ZEE IE

SI. LAWRENCE SUGAR REFINING GO’S
GRANULATED

AND YELLOWS
AND SYRUPS

ARE PURE.
: BLUEING :

Material whatsoever is used in the manufacture of

THE CANADA SUGAR REFINING CO’Y [limitedj,
zmzousttzreXt.^

Offer for sale all grades of REFINED SUGARS and SYRUPS of the well-known

CERTIFICATES OF STRENGTH AND PURITY.
OFFICE OF THE PUBLIC ANALYST,

Montreal, September 9th, 1887.

To the Canada Sugar Refining Co., Montreal :
Gentlemen,—I have personally taken samples from a large stock of 

your Granulated Sugar, “REDPATH ” brand, and carefully tested them 
by the Polariscope, and I find these samples to he as near to absolute purity 
,-s can be obtained by any process of Sugar-Re lining.

The test by the Polariscope showed in yesterday s yield 99*90 per cent, 
of Pure Cane Sugar, which may be considered commercially as absolutely

PIKE SUGAR.
JOHN BAKER EDWARDS, P.L D., D.C.L., F.C.S., 

Publie Analyst for the District of ffontreal, and Professor of Chemistry.

CHEMICAL LABORATORY, Medical Faculty, McGill University,

Montreal, September 9th, 1887.

To the Canada Sugar Refining Company:

Gentlemen,—I have taken and tested 9 e> mple of your “EXTRA 
GRANULATED ” Sugar, and find that it yieMed 99*88 per cent, of Puie 
Sugar It is practically as pure and good a Sugar as can be manufactured.

Yours truly,

G. P. GIBDWOOD.
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PURE ROCK SALT
Cattle and Horses. 

TORONTO SAIT WORKS. f
196 Adelaide Street Beet

“ rK^F MINING COMPANY. 1
Write for quotation»

THE CANADA MEUT PACKING CO,
ZNtOITSrTT^IEl-A-IU

BEEF AND PORK PACKERS.

Cnrers of the Celebrated C.M.P Brand of Smoked Meat, Sugar cured 
extra-flavored Hams and Bacon.

Compressed Corned Beef. Ox and Lunch Tongue. 
Pure Lard a Specialty.

WRITE FOR QUOTATIONS

HOW TO SELL GOODS
Send Ten Cents to the Grocer Publishing Co. for a copy of 

B. F. Cumming’s Prize Essay on " How to Sell Goods.”

GROCER PUB. CO.,
6 Wellington St W„ Toronto.

TIR.-A^T-IEjlL.IdlBm.S’ Q-TTIIDH]

in connect

mS3hJ blrootor. J. HASTI

The Alberta Hotel
CALGARY, N.W.T.

Strictly first-clsee. Headquarters for Commercial 
Men. Lqyg# sample rooms.

H. A. PER LEY, Prop.

- Queen’s Hotel -
MOOSOMIN, N.W.T.

npour large sample roonlb.

WM. CLEVERLY, Prop.

Newly built, newly fur

Jar. O’Connor. Prop.

J. BDWARDS. J. B. INBLBY.

LELAND HOTEL
Corner Hnstingi end Srenville Streets, one block 

from Railway Stetion end Steemihlp dock.
Vancouver, B.C.

INBLBY ft EDWARDS,
Proprietors.

THE SANITARIUM
BANFF. N.W.T.

ente lor invalid* Beth house» 
I e staff ol male end lemele et 

dente. The beet ol acoomodetioy for Travel 
ere. Bates, «100 end «S.1Û.

The Hilliard House
HAT PORTAGE. ONT.

Strietly first-class. The levorite eommerciel 
ones along the line ol C. P. B

LOUIS HILLIARD, Prop,

The Clarendon Hotel,
Winnipeg, Man.

RUTLEY & MCCAFFREY Proprietors.

THE LELAND HOUSE,
Portage La Prairie, Man.

Beet sample room» we«t pi Winnipeg. Strictly 
first-ole#».

WM. NBVINS, Prop.

Queen’s Hotel,
WINNIPEG, MAN.

Flrst-elasa In every respect.

Bunn. Bvbado, Mgr.

Sr V'.

It is well-known
That successful Doctors read all the latest 
medical books and papers and go abroad 
occasionally to study. Successful lawyers 
read legal publications to learn the latest 
legal decisions and points constantly crop­
ping up. Teachers, clergymen, druggists, 
architects, all read the publication issued in 
the interests of their profession. They 
must do so to keep up with the times.

The same applies to grocers and general 
merchants. They must not only read the 
best diapers published in their interests but 
must also watch the advertisements closely. 
There they learn the rise and fall in prices ; 
latest trade news and methods of buying, 
handling and selling goods, so that they 
may make the greatest profit. A doctor 
reads much that he already knows, so does 
a lawyer. So does a number of any of the 
other professions. So will a merchant. It 
is often the issue of the paper he misses that 
is worth dollars to him. His best and safest 
policy, therefore, is to subscribe for his 
trade paper.

The only exclusively grocery and general 
store paper is The Canadian Grocer 
issued weekly, subscription price $2 00 per 
year.

W. BOULTER & SONS,
PICTON, ONT.

FACKEBB OF THE CELEBRATED

2co
Canned Fruits and Vegetables. -

Every can bee a Lion on the label a» Trade 
lark and the word» Bey of Quinte canning fac­

tories. This Label 1» a guarantee to the oon- 
enmer that the quality 1» flr»t-cla»8. A»k your 
wholeiel» grocer lor the Lion Brand; do not take 
any other. The Wholeeale Trade only «applied.

Bay of Quinte
Canning Factories.

Head Office,
PICTQN.

Branch,
DEM0RE8TVILLE.

EVERY Reader of this paper is a buyer. 
Therefore advertisers should eee that 
their advertisements do net grow 

•tale. Change them constantly, intro­
ducing new goods if you have them ; if 
not let ue know what you have in season- 
able articles. This is what buyers want

——

ORDER
IVORY BAR

* SOAP

iffr vV
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OLD CHUP THE CANADIAN GROCER PURITAN CUT PLUG

Commercial Travellers.
To any traveller who will send1, us one 

new subscriber for three months Ve wi 
send all the back numbers of the paper con­
taining “ Drum Taps. ” A most entertain­
ing sketch of a week spent on the road by a 
well-known American Traveller.

CARBON
SAFETY

[VvTje'dcaJ irjDryQeeds 
I Should Subscribe for

I It will K«p>eu mji 
I en all important questions

TTnjormed

Uj H)c dy A.||tchn^
Jry Le c

_ allied trade*.

r.%aarwi“: i-sra
THE DRY GOODS REVIEW. torontt .

-TWC J.a.M«LEAN C>(LTpj PUBLISHC R S.-^^

ONLY

BEST

THE GAIL BORDEN

//as maintained its high reputation for ABSOLUTE 
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL
FOR SALE BY

Grocers and Druggists Everywhere,

DO YOU WANT

| Finnan Haddies, Canned. 
'I* I Sea Mackerel, Canned.

-OR-

Smoked Herring Codfish, Etc.
WRITE

H. W. Northrup k Co.
Sonth Wharf, Saint John, N. B.

ALL GROCERS SHOULD SELL 
THE

EMPIRE
BAKING

POWDER.
Manufactured by

ELLIS & KEIGHLEY.
TORONTO.

Dyspepsia and Bronchitis Cured.
Suffered for three years 

with dyspepsia and bron­
chitis, tried several reme­
dies prescribed by the most 
expert physicians without 
benefit ; was induced to try 
ST. LEON MINERAL 
kWATER. I used the same 
'freely as directed for a few 
months, as I found this 
water the first remedy to 
relieve me from above com­
plaints. 1 recommend ST. 
LEON with the greatest 
pleasure.

V. T. LEMAISTRE, 
Master S.S. B°aver,

Piet ou, N.S.

St. Leon Mineral Water Co., Ltd.,
Head Office. 101*4 King St. W., Toronto. 

BRANCH—Titly’s Flower Depot. 1<>4 Yonge St.

SAY S<- x 
(sVTS F9E.ALL 
lU.VSTRXflVE 
& *PVR.P2SES.

pisf
WOOD ENGRAVING
PH0TB ENGRAVING 
ZINC ENGRAVING 

HALF TBNE 
WAX ENGRAVING I
«-DESIGNING *►- j

tieiQD*

BLUE!
Is Stronger and More 

Economical
THAN ANY OTHER BLUE.

It Does Not Stain the Linen.
TELLIER, ROTHWELL & CO.

EXTRA SELECT.
35, 30, 25, 20, 15.

Just what you want for choice family 
trade at prices to suit all.

These Brooms are made of selected stock, 
handsomely finished and warranted to be 
always same weight and quality.

Note our Special Brands.

35 “ Peerless ” 35 
30 “ Ideal ” 30
25 “ Royal ”
20 “Anchor”
15 “ Crown ”

Manufactured by

(M BOECKH & SONS, - TORONTO.

25
20
15

-AL80-

Price List sent on application.

ESTABLISHED I860.

To please your customers sell Martin’s 
Mount Forest Oatmeals.

MARTIN BROS.,
Mount Forest, Ont.

Oat* and Feed a Specialty.

ATHLETE, PURITAN, DERBY, SWEET SIXTEEN CIGARETTES.
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Household Brushes of every description, 
Pails, Tubs, Washboards. 

Matches, etc.
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Ordinary oatmeal is hard to digest be­
cause it is not trolled long enough.

Zo

By our New Process the meal is 
partly cooked and is easily digested.

If your wholesale grocer does not keep 
them write direct to
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