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TheBarr Account

Register has proven
‘““The Better Way”’

in Business

THE BARR ACCOUNT REGISTER —the latest
and best. :

THE BARR ACCOUNT REGISTER —requires
less space than other systems.
THE BARR ACCOUNT REGISTER —is quicker to operate and more con-

venient.

THE BARR ACCOUNT REGISTER — is built in two styles from 100
accounts up.

THE BAD ACCOUNTS
— THE GUESSING

/
ELIMINATE = THE WoRRy | ORK
o THE LOSSES
__—— YOUR SATISFIED CUSTOMERS
e O 0 N MK
INCREASE :\ YOUR STORE EFFICIENCY

YOUR NET PROFITS

The Barr Register will do this for you

Write to-day for more information, which places you under no obligations

SPECIAL NOTICE.

The Barr Register is a bona fide Canadian Invention
fully protected by valid patents. There is not and
never has been any legal proceedings against above

patents, notwithstanding all competitors’ talk to the

contrary.
We make this announcement as we understand that LlMlTED

some merchants have been imposed upon and Induced
to buy other account registers through such talk. TRENTON ONTARIO
Signed, BARR REGISTERS, LIMITED.
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Makers of Jams d«  to H.M. King George V.

By Appointment

Chivers’
Jams 5

and Marmalades

Famous the world over for
Purity, Quality and Flavour.

Made at the famous Orchard Factory
in silver lined pans under ideal hygienic
conditions.

Fresh Fruit and Refined Sugar Only.
No Preservatives. No Artificial Col-
ouring.

Put up in glass jars, tins, and pails.
Grocers everywhere report increasing
sales.

Stock Chivers’ Orchard Factory Jams
and get the cream of the trade.

Now is the time to buy.

For samples and quotations apply to the agents :

THE W. H. MALKIN CO., LIMITED
57 Water St.

VANCOUVER, B.C.
(British Columbia and Alberta)

FRANK L. BENEDICT & CO.
45 St. Alexander St.

MONTREAL
(Canada and Newfoundland)
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10 Maintain and Increase
Permanent Trade!

You must handle only articles of
known worth—the tried and tested
kind—articles whose intrinsic merit
has raised them far above the com-
monplace. :

We know of no safer or surer way
than to handle “Le Calice” Castile
Soap—antiseptic, sanitary, pure,
containing no animal fat, is pure as
oil and skill can make it.

“Le Calive
Castile Soap

is the soap for a sensitive complexion
or delicate lingerie, and therefore
must be produced with skill, experi-
ence and honesty, linked with purity.
The soap must be clean to wash

clean.

11 sivas 11
Arthur P. Tipper & Co.

AGENTS
Montreal, Que.
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E.D.S. Jams
and Jellies

stand out in your store
as strong as this trade
mark does in this ad.

When you put up a display of
E.D.S. products, you not only
have a distinctive display, but
you add to your store that tone
of refinement which is ever pre-
sent with pure and high quality

goods. Moreover, a display of
E D.S. Products will make

many sales for you at a good
profit.

E.D.S. Purity is backed by the
report of the Government in-
spector—see bulletin No. 244.

Made only by

E. D. SMITH & SON

LIMITED
WINONA, ONTARIO

AGENTS:—NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
Halifax, N.S.; J. GIBBS, Hamilton.

THE FASTEST
SELLING
SPECIALTY

IN THE
GROCERY BUSINESS

OXO CUBES are selling by the millions. Their
success is enormous. They have proved their
value to the consumer—and their money-mak-
ing powers to the dealer.: The constant OXO
advertising—in newspapers and magazines—
has taught the women of Canada the posmblh-
ties of these mar vellous inven-
tions. To-day, [ the grocers are
reaping the bene fits, in the enor-
mously increas ‘ ing sales of OXO
CUBES. Don't confine your
buying to the 10¢ and 25¢ tins. Stock the 50
and 100 cube tins as well. Hundreds buy
these larger sizes and use OXO CUBES regu-
larly for

Soups, Gravies, Hashes

0 Meat Pies, ete. we'll -

X B gcladly send you a supply OXO '

» of signs, cards, and win- £
dow bills.

Write for terms of special offer on Oxo cubes.

Corneille David & Co.

Toronto, Montreal, Winnipeg & St. John, N.B.

QX0
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The jams that are as pure
as fresh ripe fruit, pure
apple jelly and best granu-
lated sugar can makethem.

Every pail and jar of L. & B. Banner
Brand Jams and Jellies bears a label tell-
ing the true contents. Banner Brand is
the original pure fruit and apple jelly
jam. Its deliciousness appeals to the
masses.

~ Put up in 2, 5, 7 lb. gold laequered tin
pails, 30 1b. wood pails and 12 oz glass
jars.

Order your supply now. New season’s
fruits are ready.

LINDNERS LIMITED

340 Dufferin St., \ TORONTO
Phone Parkdale 2985

REPRESENTATIVES:

The Amos B. Gordon Co., Toronto; Watt, Scott &
Goodacre, Montreal; H. D. Marshall, Ottawa, Ont.;
C. A. Munroe. St. John, New Brunswick; W. H.
L{ne Usher, Hallfax, Nova Scotia and Prince Edward
Island; H. Donkin & Co., Vancouver; W. L. McKen-
gle & Co., Edmonton and Regina; H. M. Jackson,
Calgary; Western office at W nnipeg.

WILKET 7753

e o "
°‘,"‘ MILK COMPANY Y
ONTREAL, CANA

The richest full
cream milk from

Canada’s best dair-
ies is used for the

Borden Milk Pro-
ducts.

Since first introduced the
Borden Milk Products have
had their own distinct fol-
lowing. This following is
continually on the increase,
and the dealer who couples
his selling powers with these
goods and our advertising
campaigns makes for him-
self a large clientele of sat-
isfied customers and adds
prestige to his business.

Borden Milk Co.,Limited

‘“ Leaders of quality’’

MONTREAL

Branch office: No. 2 Arcade Building
Vancouver, B.C.
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The Raisin that s Diﬁ[erent-—
GRIFFIN’S
SEEDLESS

In The Blue Package
—The Kind that Never Had a Seed

: ASK THE GROCERY SALESMAN

Western Dlstnbutors

MASON & HICKEY, Winnipeg |

Branches : REGINA, SASKATOON, CALGARY and EDMONTON

—— - ———)

= (NS

GIPSY

StoveGloss

produces an instant, intensely
black and lasting polish, on
either hot or cold stoves., No
hard labour; no tired arms; just
a quick rub produces a brilliant
shine. That is the secret of
the popularity of GIPSY, and
why your customers will thank
you for recommending it.

SYMINGTONS

SOUPS

TS

just ideal where
nourishment and
warmth and ease of
preparation are valued.

Contents of one packet make a
quart of rich, nourishing soup,
 a p ateful ot which, with bread,
offers a delicious, sustaining meal

There are eleven varieties—
each distinctive, each delightful

Mulligataway, Scotch Broth,
White Vegetable, Leatil, Pea,
Tomato, Ox Tail, Green Pea,
Celery, Onion, Mock Turtle

Agents:

F.E. ROBSON & CO.
25 Front St. E.

Hargreaves’ (Canada) Limited,
33, Front Street, E. Toronto.

WESTERN AGENTS:

r Manitoba, Saskatchewan and Alberta:
VICHOLS()N & BAIN, lnnl‘reg Regina, Saskatoon,
Calgary and Edmonton.

'or British Columbia and Yukon
CREEDEN & AVERY, 118 Homer Arcade, Vnnconnt. B.C.
ASK YOUR JOBBER!

WMMMMMWMMMMMMMMMMMMWMMWWMMMN

°JMMMMMMMMMWMMMWMWMMM
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*““TARTAN Salmon is the highest grade of fish packed. If you want

a real trade winner, book up with our travelers for Fall delivery at

the lowest price issued in many years. ‘

TARTAN Brand Fruit and Vegetables as far as packed are the finest

we ever opened. 3

Our travelers have full particulars of all fall goods, Mediterranean
B Fruits, ete.

TARTAN Brand Spices, Extracts, Jelly Powder manufactured by us
of highest quality. . Full assortment of Wagstaffe’s Jam and Im-
perial Golden and Silver Grain Vinegar.

THE SIGN OF PURITY When in a hurry for goods, ’phone us and experiment with us.
We are the original ‘‘quick shippers.’’

BALFOUR, SMYE & CO., mumtscturing 6roces.  HAMILTON

e ——————— e — — ; — :A"_'I"
0 l D | THE TABLE SALT ABOVE i
THE AVERAGE -
i Give your customers the best salt—Rice’s, and
you will coin their trade for other rofitable
: goods. Rice's salt is the finest quality—Table
Il and Dalry Salt produced. Purity is the key note.
c A I A B A R 1 We ship promptly, Get our prices.
THE NORTH AMERICAN CHEMICAL CO., Ltd.

DOG AND PUPPY BISCUITS CLINTON & GODERICH. ONTARIO
Agent—KENNETH H. MUNRO, Montreal e e e

Good taste

The good taste of your customers stops
at Brand’s A. 1. Sauce—it is the acme
of perfection. A. 1. adds zest to the
plainest fare; it brings out the best in
fish, meat or fowl.

Grocers the country over are stock-
ing this sure seller and profit-getter.
Better send in your order now, for the
Fall and holiday season means big
sale in Sauces.

Brand & Co., Limited

‘ Mayfair, e - London, Eng.
Purveyors to H, M. the late

B e v 15, NEWTON A. HILL, 25 Front St. East TORONTO
fo Hia' Majesty H. HUBBARD, 27 Common St., MONTREAL
g al McLEOD & CLARKSON, VANCOUVER
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The high cost of meat
and the low cost of
“Simcoe” Baked Beans

The high prices on meat and the high cost of living
in general makes people judicious in their buying.
Many are substituting ‘‘S8imcoe’’ Baked Beans in
place of meat—each tin contains as much nutriment
as a pound of beef steak.

Being carefully prepared by the most scientific pro-
cess, ‘‘Simcoe’’ Baked Beans have a rich, nutty
flavor which is unsurpassed by even the best home-
baked.

Put up both Plain and with Chili and Tomato Sauces.
It is up to you to supply your patrons. Have a
good stock of ‘“Simecoe’’ Brand on hand.

Dominion Canners, Ltd.

HAMILTON, ONT.
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“ o i
TNO EXPENSE BETWEEN DRINKS

A money-maker for Small Stores, Restaur-
ants, Lunch Counters or Hotels, where
drinks are dispensed.

Can be attached to any electric light socket.
Much cheaper to operate than old style urns.
Water boils in 45 seconds.

Capacity 3 quarts.

Instantaneous Electric Water-Heater

J. J. McLaughlin Limited

Toronto Edmonton

More Than Ever in a Class

B.CANNON & Co.,Ltd. by Itself

One of our

LINCOLN, ENGLAND i

Wouldn’t
it be a
good idea

PURE GELATINES | |z

It ranks
« with the
Stocks:-Toronto, Montreal, best and

meets your
New York. S

26 models
of electric
macaines.

FINEGAN & ELLIS | | i

506 Board of Trade Bldg. s :
» C -
TORONTO g Py b hshbgns - “ras o
AGENTS: Chase & Sanborn, Montreal; The Codville Co.,
Winai| ; Todhunter, Mitchell & Co., Torento; James

Turner Co., Hamilton, Ontario; Kelly, Douglas & Co.,
Vancouver, B.b,; L. T. Mewburne & Co.. Calgary, Alta.
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“SOVEREIGN”

'QUALITY BRAND i QUALITY

QUALITY—NOT PRICE THAT SELLS

IT IS IMPORTANT THAT
RETAIL GROCERS
SHOULD STOCK

“SOVEREIGN” SALMON

Thereby assuring a strong and
healthy competition among
first class standard brands.

AnglO B.C. PaCking Co., Ltd., Vancouver, B.C.

“FINEST GRADE OF SOCKEYE SALMON.”

We Serve The Entire West
With Wholesale Groceries

Our warehouses, located in the six strategic points
throughout the West, render prompt service possible. Your
orders go out immediately they are received.

Manufacturing the Royal Shield brand of goods we as-
sure you superior quality in baking powder, coffees, teas, ex-
tracts, ete. The Royal Shield Brand stands for excellence.
We must keep the standard up.

All those dealing with us get the best goods, at the best
price—and they get the service.
Campbell, Bros. & Wilson, Ltd. Campbell, Wilson & Horne, Ltd.

E*WINNIPEG CALGARY, EDMONTON & LETHBRIDGE
Campbell,Wilson & Strathdee, Ltd. Campbell, Wilson & Adams
REGINA SASKATOON

Wholesale Grocers and Importers
; (Manufacturers of Royal Shield Goods.)
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BOVRIL

makes
rich
red

blood

a firm step
and strong
muscles

The wonderful body-
building power of Bovril is a
fact scientifically established by the
remarkable experiments made by one of
"the leading physiologists in England, and recent-
ly reported to the British Medical Association.
Since the announcement of these tests of Bovril
upon human subjects, showing the body-building
power of Bovril to be from ten to twenty times the
quantity taken, the sale of Bovril has increased en-
ormously throughout the world. It will pay you
to handle Bovril and Bovril Cordial. Recom-
mend the eight ounce and sixteen ounce bottles
to your patrons as the most economical sizes.

Bovril Limited
25-27 St. Peter St.
MONTREAL
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IS THERE MONEY IN IT ? |
AND HOW MUCH?

Two very important questions for you to ask yourself, Mr.
Grocer, when giving your order.

There is
MORE
MONEY

1N

CLARK’S PORK and BEANS

than in any other brand you handle
BECAUSE

They are absolutely the highest quality.
They give satisfaction to your customers.
They are extensively advertised.

They sell without effort.

THEY HAVE THE REPUTATION

W. CLARK, Montreal

n
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MODERN GROCERY EQUIPMENT

Adds an air of distinction to your store
—and
ATTRACTS TRADE.

The “Walker Bin” System

will save 256% of your floor space and
also of your expense for skilled sales-
men.

Is this worth your consideration?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co., T

LIMITED
Berlin, Ontario o

KEEP POSTED ON SUGAR When writing advertisers

Having been identified with Sugar for the past thirty years, and being in constant klndly mention hﬂVlng

touch with all sections of this country and foreign markets, we are in the best possible g

position to keep you posted by mail and wire of any actual or contemplated changes seen the advertlsement

and general gossip of the markets. Some of the largest concerns are subscribers, and

we should like to place our proposition before you. For further information write : 2 ¢ A P
. o g v in this paper. :

SMITH & SCHIPPER CO., 138 Front Street, New York

“Rideau Hall” Coffee

Old coffee drinkers will soon tell you that “Rideau
Hall” coffee is the finest they have ever tasted. Send for
trial order and get some of your coffee-drinking friends
to pass judgment on it. It is the result of long experience
in coffee blending—it is the coffee triumph of an expert.

Comes in one-pound and 25¢ tins.

Gorman, Eckert & Co., Limited

LONDON, ONTARIO
Western Selling Agents, Mason & Hickey, Winnipeg

BUY

“Redona” and “Matador”
SHELLED

ALMONDS HOLDS EV<ERY S‘IZI; BAG

The most popular amongst the Grocery and FROM Y% TO 10 LBS.

Confectionory Trades hangs rlﬁht above the counter ready for use. Saves time,
space and waste In bags. No hole punching or any extra

t ble what er, simply | the ba in their respec-
COSMELL‘ & COMPANY llr\':l r:)xlx‘;yngt;ﬁ-(;r:s': .Q'llx]{:‘kyer .syervlce a ‘L:Eftllﬂt]. No pup—
Packers and Shippers of the well-known Red ‘‘C’’ and Red $0-GA00 GNP SREUME. DS WIEROBE S0t
‘“B "' Fruit Pulps. Sellin ents ';i $ O. P, McGREGOR
Monument Buildings, London, ;l'll“ 21-3W gton ﬂ.'.?iomb 411 b:‘.I:.:Auv‘.. Toreate
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TEA SPECIAL

TEAS.—The market in teas show an
advance, and market firm. We managed
to pick up a few lines at a price econsid-
erably less than they are actually worth,
and intend giving our friends the benefit
of our purchase. We offer:—

CEYLON GREEN YOUNG HYSON. —
This is good style and draw and well
worth 3 cents per lb. more than we ask.
60 1b. boxes .20

JAPAN.—We have secured a few hun-
dred boxes of this line below its actual
market value to-day, and while it lasts
you may have it at appended price.
This line is good style and good in the
cup.

JAPAN SPECIAL No. 1. 80 Ib.

We have also secured a special line of a
good drawing and good style Japan
which we offer:

JAPAN SPECIAL No. 2 80 Ib.
. 20

Fenwick, Hendry & CO.

Importers and Manufacturing
Wholesale Grocers

KINGSTON, ONTARIO, CANADA

COFFEE

: Stands on lts_

appeal to you

because it is the
exquisite flavour most popular of ¥
and the ease and " all coffee es-
swiftness with _ /3 'O sences ; because
which it can be 8l it means quick
perfectly .pre- M @ sales, big sales,

pared. ; [N and good profits.

{

because of its

. ¢

R.Parevton & Sons @ | % Ask your

Coffee Speiralists b W holesale
Glas, ow Y/

Purity is first in
Purnell’s

Malt g Vinegar

A\

) \
[ i
'/.- piy sl

The best known brand in the Dominion.

Purnell & Panter Limited
BRISTOL, ENGLAND

Samples and Prices from

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta—W. H. Dunn, 306 St. Paul Btreet,
Montreal.
Toronto—Lind Brokerage Co., 47 Wellington St. E.
Ottawa—E. M. Lerner & Sons, 11 York Street.
British Columbia and Yukon—Kirkland & Rose, 312
Water Btreet, Vancouver.
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Manufacturers’ Agents and Brokers’ Directory

- The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean. Manufacturers and merchan

ts can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared

to act as agents for good lines.

The service department of the Canadian Grocer is

at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

WESTERN PROVINCRS—Centinuned.

Brantford Cold Storage Co.
LIMITED
Wholesale Produce Merchants
If you are in need of

HONEY

In any quantity write us for quotations
BRANTFORD, ONT.

H. P. PENNOCK & CO,

Wholesale Grocery Brokerl & Manu-
facturers’ Agents,

WINN!PEG

We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives.

NORTH-WEST SPECIALTY CO.

Manufacturers’ Agents
Cover Saskatchewan completely. All
large centres visited monthly. Open for
agencies for all kinds of Store Fixtures
and Specialties. Warehousing facilities.,

Suite nsoo Wlllou'.hby-h-ﬂ Block,

Headquarters for White
Beans and Evaporated
Apples.

W. H.MILLMAN & SONS
Wholesale Grocery Brokers
Toronto, Ont.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
toms Brokers and Mnnnhcfunn’
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Trans-
fer ¥I'rack. Business solicited. Our
position is your opportunity.

Saskatoon - Western Canada

WATSON & TRUESDALE

Wholesale C Brokers and
Manufacturers’ Agents
WINNIPEG - MAN.
Domestic and Foreign Agencles
Sollcited.

Eastern Manufacturers Limited

Manufacturers’ Aiau,

Saskatoon, ewan,
Cover Northern ﬂnntchﬂnn complete-
ly. The jobbing trade in Saskatoon,

orkton orth attleford and Prince

dally. We want teo
reprelent yon ln this large and grow-
ing territory.

H. G. SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

ent
Canadian, Brltllsh unu‘onlgn Agencies

be! f Commerce.
230 Chambers o S Box

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers
77 York St. - Toronto

G.C. WARREN
Bex 1038, Regina
IMPORTER, WHOLESALE
BROKER and MANUFACTURERS'
AGENT.

Trade Established, 15 Years
Domestic & Foreign Agencies licited

FRANK H. WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER
757759 Henry Ave., WINNIPEG

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

When writing advertisers, kindly
«ention having seen the ad. in this

paper.

RUTTAN & CHIPMAN
WHOLESALE GROCERY BROKERS

an g
MANUFACTURERS' AGENTS
Fort Garry Court, Main Street.

Winnipeg - Canada

Morrow and Company
39 Front St. E., Toronto

Cereals

h t t lnd.‘n ?ut:l lo‘ lt Loy
whea! r] rley, corn-
meal, 'go bunlwwhu mkfl

'b‘;l ) Graham and whole wheat Mm&

The
Condensed Ad.

page
will interest you

W.H.Escott Co.,Ltd.

Wholesale
Grocery Brokers
181-183 Bannatyne Ave.
Winnipeg, Canada

Branches Covering
All the Wholesale Centres in the West

SIMPSON PRODUCE CO.Winnipeg Man.

i pleased to discuss with u-hw-.-
z'.'m.:- MMMG(B
cialties, the introduction of their h
‘Pmamam" e e i
Dealers in High Class Produce and Provisions

Simpson Produce Co. 248-252 Princess 8t.
Winnipeg, Man,

LEADLAY LIMITED
332 Bannatyne Ave.,
Winnipeg, Man
Grocery Brokers & Importers
“Foster-Clarkes Cream Custard.”

14
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Manufacturers’ Agents and Brokers’ Directory

(Continued.)

&

BRITISH COLUMBIA. NEWFOUNDLAND.

: OUR GUARANTEE
McLEOD & CLARKSON | | The CHAMBERLAIN-DOWNEY | | ., cu"ooims demages your costom.
Manutacturers’ Agents and Wholesale Company, Limited. ers plano, we'll pay for the piano,
Commission Agents : Wholesale Jobbers & Manufa * Agents 32%3":&“ A live ?e'::{: mryt:’-
3 sells, g ‘brings
553-8 Cambie St., Vaneeuver, B.O. c‘,m.‘c‘: '::ﬁ'm :dD_’rohmeoo ':::M;Io.;ln 7 new faces to a store.
Can give strict atteation te a few first-class Lines. —
Al
Grocery Agencies. HMighest References. 1 "l;l: HC.K-A.("-E. l'A.l:? \Y"E}'ls?{lé,

O’Loane, Kiely & Co., Ltd. E o CORN'SH

WHOLESALE GROCERY BROKERS -
CANNED GOODS, DRIED FRUITS, ETC. COMMISSION AGENT
CANNED SALMON A SPECIALTY Canned Goods a Specialty
We cover British Columbia and Alberta ’
Head Office - - Vancouver, B.C. 821 Pender St. W., Vancouver, B.C.
Reference : The Bank of Montreal.

McCANN & LANGFORD
The CAMPBELL BROKERAGE CO0. | | Wnch Butiding Agente ana il

Mesafacturers’ Adents snd Commission Brokers.

We can give special attention te a few
We have our own h and track: Shi t od les, An h
stored and distributed. Can give special attention to s T Y ST . B

a few good agencies. Reterences : %r:i::tm‘ Royal Bank,
857 Beatty Street . Vanoouver B. C.

T. A. MACNAB & CO.

ST. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS

Importers and exporters. Prompt and

catrerué nt:ﬁntlon tg nl‘l blnnlnen.f High- The International Specialty Co.
es anadian an oreign references. RESTO! ridgeburg,
Cable address: “Macnab,” St. John’s. r concbmicuian .om.

Codes: A, B, C, 6th edition, and private.

Order from your jobber, or The Harry

STUHR’S Horne Co., 309 King W. Toronto.
Lle‘dl"fl Limited, Bannatyne Ave., Win-

When writing advertisers kindly mention ?r,vp.er';' .‘cnk'.‘g carries above guarantee

GE"U'NE cAVlARE, having seen the ad. in this paper. mn detall. Our travellers  carry unique

propositions.
ANCHOVIES IN BRINE
(Salted Sardels).

In Tins and Glasses. Every Mertchant who handles—

“*Please ask for our offer’ Mathieu,s NerVine POWders

C. F. STUHR & CO, HAMBURG,

knows that they sell themselves..
‘ So effective are they in all cases
DA T R 0 of headaches that when once

NERVINE POWDERS tried they are immediately re-

’ For Neadache and Newvaighh | commended. Every merchant can
OAK EY S P agslobe cquovomecsy with perfect safety recommend
» Mathieu’s Nervire Powders as a

you are feverish,
The original and only L iEme perfectly safe and harmless rem-
Genuine Preparation e

: e edy in all cases of headaches. Any
?ar. f.:d“:'.'.n%&::m T merchant may try Mathieu’s Ner-

z vine Powders at our expense, as
‘WELLINITON r coupon attached. Mathieu's

il Syrup of Tar and Cod Liver Oil 1 a specific in all forms of colds.
KNIFE POLISH |
lon" o‘K“ & 80'8. liﬂit“ I The Please send regular box of Mathieu's Ner-

| I vine Powders te the following address:—
RN———— i J.L. MATHIEU CO.

Emery, Black Lead, Emery, Glass || S |  Wwith (Name of arm)

and Flint Cloths and Papers, etc. || Sherbrooke, P.Q.

Wellington Mills, London, England

City or town
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Furuya & Nishimura

are of opinion that
any competent judge of Tea will admit that only in

JAPAN TEA

do you get purity and rich mellowness.

JOHN DIAMOND

458 NORTH THIRD STREET, PHILADELPHIA, U.S.A.

e MANUFACTURER OF
Shoe Blackings Shoe Dressings Laundry Blues
American Stick Blue Stove Polishes
Inks, Mucilage and * Ink-Out” Pure Petrolatum Pomades
Electric Paste Stove Polish

FORISALE BY ALL FIRST CLASS JOBBERS IN CANADA

DWIGHT'S
CENTURY
TIBLESA(T gy
@ . _ BAKING SODA

DOMINION SALT (0

The zi]ways reliable

in results-“COW BRAND”

No other soda on the market is so

well known by the good housewife as
is ‘““Cow Brand.’”’ It is famous for

He hands his customers its absollutely _sure results, i’fs
Century Salt because :;r:?fth’ its purity. Recommend it

it is pure and best fills their requirements t Your jobber has it.
for both table and dairy. Moreover, Cen- Bk )

tury Table Salt pays him a good profit.

g:zk ul?a g;n small cotton and large 50-lb. CHURCH & DWIGHT

THE DOMINION SALT CO., LIMITED Menvtasturive i
SARNIA, ONT. . MONTREAL
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Granulated

the Canadian Standard of Quality. 100% Pure Cane Sugar.
The final estimate of the present Cuban crop for 1912-1913 is 2,428,537 tons, being over 500,000
tons larger than the preceding year.  On the other hand, the last estimate of the European beet
crop for this season is about 500,000 tons less than last year.

SYMINGTON'S COFFEE ESSENCE

is the standard of quality and excellence. There is no other Coffee Essence to
equal it. Made by the most expert coffee-cooks who devote their whole time
and attention to the manufacture of Coffee Essence. The demand—fostered by
continuous up—to—date advertising—is constant, and discriminating housewives
everywhere insist upon having the premier brand.

GET FULL PARTICULARS, SHOWCARDS AND PRICES TO-DAY.

Thos. Symington & Co., Edinburgh and London

AGENTS:— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F.
L. Benedict & Co., Montreal. Vancouver-—Messrs. Shallcross, Macaulay & Co.

Say! Don’t Trifle With Time
Any Longer

Get That Free Book
Flve Unlque Store Signs

FISH IS A PROFITABLE LINE

ESPECIALLY WHEN YOU HANDLE

OCEAN BRAND Haddies, Kippers, Bloaters, Fillets
CANADA BRAND Boneless Cod

They are the choicest procurable, simply because they are prepared for
vou by men who have been brought up in the business.

Write To-day For Book
North Atlantic Fisheries, leited, Montreal
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“IF”

that httle word “7'f”——

I those grocers in Canada who
from time to time have been
F-I-N-E-D for selling udulterated
spices had stocked PURE GOLD
produets they would have been spar-
ed the ignomy of facing the magis-
trate.

If vou are stocking PURE GOLD
products you can face both cus-
tomer and inspector, and with the
knowledge that you are selling only
the purest produects.

I I OW can you afford to jeopar-
dize your prestige—your
standing in the community and your

reputation by selling produets about
which you are not absolutely sure?

Stock Pure Gold and be sure.

Pure Gold

Manufacturing Co.
TORONTO

N\

A 10c. Line!
SWISS DAIRY

BRAND

CONDENSED MILK

(SWEETENED)
MANUFACTURED IN IRELAND
QUALITY GUARANTEED

PRICE:

ONTARIO s QUEBEC

4 Dozen 16-0z. tins to the case

$3.85

Freight allowed on 5-case lots up to 40c.
cwt. —3rd class.

Write for Special Price on Car Lots.

KIRKWOOD & SONS, Toronto

176 DUPONT ST.

Cold dr_y air circulation

explain to you

N this advertisement we will
: air cireulation in

the necessity of cold dry
refrigerators.

Cold air alone will not keep perishables in their best .
state; it must be dry and circulating, a damp, musty
refrigerator is dangerous. Cold, stagnant air takes
the freshness out of the produce and it will deteri-
orate more quickly when taken from the cold at-
mosphere. The Eureka scientific method of produe-
ing a uniform pure, dry, eireulating air, earries off
impurities and keeps foodstuffs in the highest state
of preservation, and at the same time uses the
smallest amount of ice.

Catalog and prices sent on
request.

Eureka Refrigerator Co.,
. Limited
54 Noble Street TORONTO

ntreal Representative

Mont
JAMES RUTLEDGE, Tel. St. Louis 3076

Distributing Agents. Walter Woods
& Co., Winnlpeg

Built any size for
(irocers and Butchers
use.
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PLAIN LOGICAL TALK
to clear headed business men

q The One Great Dominating Influence.
q The One Appeal to the Dealer and to the Public.
g The One Test the world recognizes as the Standard of Value in Tea is the—"Cup Draw”

SALA“A has firmly stood this test for nearly a quarter of a century,

every year of which has shown an enormously increasing demand, until to-day it is

easily the Leader of all Teas. This result has been attained solely from the fact that

the Trade and the Public are being better served than ever before in the history of

the trade.

BLACK, MIXED OR |‘ Preserved and sold only in Sealed Lead Packets. Samples and

NATURAL GREEN | wholesale terms on enquiry. Address “SALADA,” Toronto
or Montreal.

~ White Swan Products "f.

For over seventeen years the WHITE SWAN brand
has been associated in the mind of the Canadian
housewife with absolute purity of product.

She knows if it is WHITE SWAN it is pure and
dependable.

The fact that a dealer carries in stock and makes his
leader a brand of spices and cereals in which she has
such implicit confidence, is sufficient to make her his
steady customer for the rest of her needs.

Order from your wholesaler or direot.

White Swan Spices & Cereals Limited, Toronto
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The Food for Young and Old

NUTRITIOUS AND HEALTHFUL

Robinson’s “Patent” Barley

is especially good for children up to the age of nine months. It is
prepared from the finest fully matured barley.

Robinson’s “Patent?” Groats

a specially prepared food made from the best oats is a great favorite with the older folk
and is for children over the age of nine months. These two foods are well known and
used extensively by the better trade.

Stock up to-day on Robinson’s ‘ Patent '’ Barley and ‘ Patent’’ Groats

MAGOR, SON & CO., Limited

403 St. Paul Street, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

Successful Sales

are those which are backed up with the
right goods.

Crown Brand Corn Syrup

once sold to a Customer means repeat or-
ders. You can particularly recommend
CROWN BRAND to those of your custom-
ers who have growing boys and girls.
Have you enough ‘“CROWN BRAND” on
vour shelves?

Tre GANADA STARCH (S

LIMITED
MANUFACTURERS OF THE

FDWARDSBURG BRANDS
' Cardinal and Brantford

Montreal, Toronto, Calgary, Vancouver




Western Grocer Opens Discussion on Vanilla

Relates Conversation with Traveling Salesman as to Quality of
Vanilla Extract—Difference Between True Vanilla and Vanillin
Explained—Comparison of Analysis—Keeping Out of Trouble

With the Law.

Every reader of Canadian Grocer will
find food for thought in the accompany-
ing letter from the Lethbridge dealer.
To understand the difference between
“‘Vanillin’’ and true ‘‘Vanilla’’ one
must go back a few years and study a
little history.

The use of vanilla for flavoring dates
back to time immemorial in America
although Europeans made its acquaint-
ance early in the sixteenth century.
When Cortez came to Mexico in 1519 he
found vanilla in general use as a flav-
oring for chocolate. The bean was
ground to a fine powder and mixed in
with the other materials much as pep-
per is used to-day. This method has
survived to some degree especially in the
manufacture of fine choeolates.

Cost Was Great Then.

The cost of the vanilla bean made the
use of it in this form very much of a
luxury and it was not until some thrifty
French housewife discovered a new
method that its use became at all gen-
eral in Europe. She found that a whole
vanilla bean boiled with her custard
would not only impart a good flavor but
that the same time could be used several
times before the flavor had entirely
evaporated. This method held the field
until the middle of last century when
alecoholic  extracts began to appear.
These were so excellent and withal
economical that the demand grew
rapidly.

Vanilla extract soon had an establish-
ed place in the commercial world. This
popularity drew the attention of emin-
ent chemists who analyzed the bean and
determined its chief constituents. They
found the prinecipal flavoring and aro-
matic value came from a white erystal-
line substance which they named ‘‘van-
illin,”’ although ‘a solution of vanillin
alone did not give an extract which cor-
responded to an extraect of vanilla; in
fact it could at best be deseribed as a
fairly good imitation.

A ‘‘Substitute’’ Discovered.

About 1895 a German chemist found
he could obtain this identical vanillin
from oil of cloves at a very small cost.
This was put on the market as a sub-
stitute for vanilla and as the price was
80 low it had an enormous sale. It was
found, however, it was not entirely sat-
isfactory as a flavoring unless combin-
ed with another substance called ‘‘con-
marine.’”’ This is of frequent occur-

HE KNEW HIS BUSINESS.

Editor Canadian Grover:—
Here is one that should be
nailed, and it shows what the
average grocer i8 up against.

The other day the represen-
tative of a well-known and
supposed to be a very reliable
extract firm of Ontario called
on us as usual (we do not stock
their lines) to solicit business
and to impress upon me that
we are stocking an inferior
article to what he sold. He
asked this question: “Why do
you stock goods?” I re-
marked that in our opinion
and by the guarantee of the

* firm for their goods to be pure,

was sufficient reason for us to
stock the best; besides confin-
ing ourselves to one line as
near as possible we have the
turnover on the line on which
we specialize and consequently
get the maximum discounts
from the manufacturer in. be-
ing able to buy the quantity
lots.

He then proceeded to show
me the Govt. Bulletins of Ez-
tracts (No. 245) and pointed
out to me where their extracts
showed as high as .338 Vanil-
lin against .085 to .089 of the
line we stock, cowmarin and
alcohol being about equal.
“See . the difference in our
favor,” he said, and showed
me at the same time that his
sales have increased by 25%
over his last trip, besides hav-
ing to contend with the in-
creagse in price of 20%. We
naturally did mot place an
order, but it shows that he had
a new point, and the grocer
who did not know otherwise,
gave him the attention and
likely an order. :

His point was to make the
unenlightened believe that
Vanillin was Vanilla Extract.

I would like to hear through
the Grocer of the experience of
other grocers on this subject.

LETHBRIDGE, ALTA.,

GROCER.
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rence in nature, existing in minute
quantities in various grasses. The char-
acteristic odor of new mown hay comes
from the presence of this salt.

This combination has had an enormous
sale, in fact it has almost entirely sup-
planted true vanilla in many countries
in which pure food laws have not been
strict. To do so it has had to masquer-
ade under the name of vanilla, which it
resembles as much as chicory resembles
coffee. It has made its appeal on cheap-
ness, and when it has been labelled
‘“vanilla’’ this appeal has been difficult
to resist.

Food Law Steps In.

Of late years pure food laws have
been passed in the principal ecivilized
countries to combat this abuse. They
reserve to the true extract of vanilla
its proper name and insist that the
vanillin and eoumarine mixture be pro-
perly labelled ‘‘artificial,”’ or ‘‘imita-
tion.”” This had the effect of bringing
back the really fine and delicate flavor
of the real vanilla to its proper place.

Comparison of Analysis.

Turning to the technical side for a
moment it is interesting to compare the
analysis of the ‘‘true’’ and ‘‘imi-
tation” vanillas, Basing the figures on
the Canadian standard of 14 lb. of van-
illa beans to the gallon of finished ex-
tract we find:

True Vanilla. Artificial

Vanillin . 0959 .3759,
Aleohol .. .... .429 .189,
Coumarine .. ... nil .0709%,
Resing ... .. present : nil

From this it is seen that the artificial
extraet contains about four times the
amount of vanillin but is entirely lack-
ing in resins, while the amount of alco-
hol necessary to dissolve the artificial
vanillin and ecoumarine is muech less
than half the amount required to ex-
tract the full flavor of the vanilla bean.

Exercise Great Care.

Every grocer should make it a fixed
policy to push the real article. He will
find his trade respond and in time he
will have an established trade on a
high grade line. If he must handle a
cheap vanillin ecompound in addition, he
should examine the labels very careful-
ly and make sure they are properly
marked. The Canadian law makes the
retail grocer responsible for the goods
he sells. The wise grocer cannot be too
careful.



Show Card As Selling Aid in Christmas Window

Why Properly Written Card Will Convey An Idea to An Onlooker
Which Floquently Results in Purchase — Two Attractive 1912
Trims Described—Use of the Wheel Shaped Design—Importance
of Getting Good Photograph.

On the opposite page appear two very
handsome Christmas windows of C. F.
Island, 262 Dundas Street, Toronto, and
C. F. Gringer, Eglinton, North Toronto,
firm believers in the power of dis-
play as a sales producer. The windows
they presented last December prove
conclusively the existence of their be-
liefs even if they never expressel them
in words.

The trim in the Island store was eclev-
erly executed, It was a well-balanced
and particularly attractive design. Note
the rings of nuts on the right hand side
and the dried fruits on the left—one
wheel balancing off the other. This is
an idea that any grocer no matter how
small the window eould work out to ad-
vantage. In the front centre the words
‘A Merry Xmas’’ were printed in loaf
sugar in a bed of raisins. Back of that
was a stairway on whieh were shown
bottled goods such as wines and cher-
ries. Bottled cherries is a splendid line
for puttinrr color -into a display, and
color is frequently a promment factor
in attracting the eve.

To the left and right of the steps
were shown figs, dates, ete., with holly
borders. These were arranged symmet-
rically with one another in keeping with
the plan of the entire window. Hung
from an evergreen-covered semi-cireular
hoop ahove the display were Christmas
stockings, bells, ete., while a smaller
hoop was similarly treated.

Attractive Pyramid Design.

In the display shown by C. F. Gring-
er below, the pyramid style was used.
The goods were built up with a wide
base to a peak. Along the bottom was
a row of dried fruits in square blocks.
Small boxes of peel were inlaid on either
side and surrounded by more peel in
fine exeelsior. Above this was a row of
boxes of confectionery flanked with cut
glass dishes of shelled nuts. Mince-
meat in packages, figs in boxes, dates in
packages, canned vegetables, prunes,
cream eustard, ete., are then built up in
pyramid form and the whole topped
with eanned vegetables. Wines
fruit juices, preserved fruits, raisins in
packages are other goods shown. This
window certainly stands high in the
matter of attractiveness and selling
power. The decorations used were prin-
cipally bells and were not in sufficient
quantities to detract from the goods
themselves. A few price eards are also
to be seen.

What the Show Card Does.

It was stated to the writer recently
by a window trimmer that grocers gen-
erally do not give sufficient attention
to show cards. Whether or not anyone
believes .in the price ticket all bhelieve
in the show card. It was an assistant
to selling, he maintained, of exceeding-
ly great valwe. While no one can aectu-
ally say just what that value was in dol-

and

lars and cents, it nevertheless was there.
A show card, for instance, reading
“Fresh Mincemeat for the Christmas
Pie,”” would be of undoubted value on
a display of mincemeat. There was an
added suggestion to the onlooker not se-
cured from the display itself. In the
first place the card showed that the
mincemeat was ‘‘fresh.’”” Then there
was the suggestion that it would be just
the thing for the Christmas pie. The
woman who turned over both these fea-
tures in her mind would be more likely
to purchase than if the card were not
there.

Some window trimmers, however, for-
get that there is a difference between
simply naming the goods and telling
something distinetive about them. The
one word ‘‘minecemeat’’ on the display
would be meaningless because anyone
with eves to see would know that the ar-
ticle was mincemeat. « There is no sug-
gestion in it. A woman would not be
tempted to buy the article any more
than if the eard were not there. But
with ““Fresh Mincemeat for the Christ-
mas Pie’’ staring her in the face, she
gets an idea’ that verv often begins to
ferment immediately and before she rea-
lizes that the card had anything to do
with purchasing, she buys.

A show eard or two in
Christmas window will help sales. But
it must offer a snegestion and it must
be informative,

the coming

DELICIOUS

READY-MADE

PLUM PUDDING

FRESH MINCEMEAT

CHRISTMAS PIE:

FOR THE

Suggestions for the wording of a couple of show cards that could be used to advantage In the Christmas window.
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Above plétu;e is of the 1912 Christmas window in the Island Grocery store, 262 Dundas St., Toronto, and the lower one that of

Grinyer,

Eglinton,

North

Toronto. These are two attractive trims.from which
be secured. See opposite page.

many good suggestions will




‘‘CHRISTMAS'’ APPLES FOR
ENGLAND.

ENGLISHMEN!

What are you going to send home
for Christmas? What could be
more appreciated by your friends
and relatives than a box of On-
tario’s best apples, delivered, all
charges prepaid, to any address in
Great Britain and Ireland, during
Christmas week ?

Every apple hand-selected, wrap-
ped in paper, and packed in paper-
lined, lace-faced boxes. The Davies
guarantee of quality is on the end
of every box.

Spies, Snows, Kings. .$3.25 per box.
Other Varieties $3.00 per box.

Mail your order now direct to
Fruit Dept., The Wm. Davies Co.,
Limited, Toronto.

This corner in an advertisement of
meat and fish indicates a new idea be-
ing tried out this year for the first time
by The Wm. Davies Co., taking orders
for Christmas ‘‘gift boxes’’ of fine Can-
adian apples. The firm, along with
many more, has shipped apples by the

barrel, but decided that there would be

a demand for smaller packages. Can-
adian Grocer at first thought of recom-
mending this generally, but on investi-
gation it was found that the freight
charges on single packages were almost
prohibitory, averaging about $2.85 a
case. It can be done profitably only in
carload lots, but for those who can se-
cure sufficient orders the plan looks

good.
— g
FORTIFYING AGAINST MISTAKES

A unique idea in looking after orders
is carried out in the Chas. L. Philps
store, St. John, N.B.,, Each order is
double checked. Mr. Philips used the
duplicate system in vogue in many
stores, but probably makes more use of
the little carbon slips than most dealers.

Each of the clerks in the store has a
number. This number is the same as
used in a cash register drawer. The
cdlerk when parcelling the order places
the slip on which he has itemized it in
in one of the parcels. Before doing so,
however, he has pencilled his number on
it and having counted each article wrap-
ped, places the number of them on one

ther Grocers

‘ DOT}\il\gs

The greatest care has to be taken in the plant- [
ing, growing and tending of .the tea plant. The
leaves are picked at three seasons of the year and [

Ed the first pickings produce the best grade of tea. The &2
tipe of all leaves produce better tea than the broad |
leaves. The leaves, after picking, must be carefully
dried 1o prevent fermentation. Tea is then graded,
like our wheat, and the most scieutific tea-planters [
got the best price for thelr tea.

All ten packers have expert buyers. wno know Hi|
the proper price of different gradex of tea. The i
packing houses are not always relmble as to the
quality of tea and the amount of tips they leave in [l
packages. Only great tea houses with a reputation I
ut stake aie 1o be fully relied upon.

Agrin, water in all localities does not suit the I
flavor of different tens. The water in the viemity of |
Young is peculiar in this respect. Experience en-
ables us to chouse the kinds which are best suited

FEven the finest tea ean be spoilt by using &
cold teapot, a metal teaput, or hy pouring in water
which has not actually boiled, or has been boiling
for some time.

We have an assortment of the finest teas procur
able to suit this distrie.  Let us help you 16 realise
the true enjoyment of a gowl cup of lndia, Ceylon
or Japan Tea,

YOUNG TRADING CO.

— 3~ 1= o

A newspaper advertisement where attractive-
ness is a prominent feature.

corner of the bill. The driver who re-
ceives the order counts the articles
again, and if the clerk has counted cor-
rectly, he places another check along-
side, showing that there is nothing miss-
ing. Then the counter-slip or bill is
folded in such a manner that the name
of the customer is seen on top in the
head-line and in this way, address up-
wards, it is placed in the order, serving
a triple purpose, that of address, bill,
and precaution against mistake.

If the order is such that it contains
a barrel of flour or something similar a
guard is again taken against mistake.
For instance, in the basket with the
main order where it is certain to be
seen, is placed a guide card containing
the advice that ‘‘a barrel of flour goes
with this order,’’ or ‘‘an oil-can goes
with this,’’ ‘‘another box of this,”’ or
something of a corresponding nature.
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The coloring of each card is different so
as to still further guard against mis-

takes,
A * L ]

A NEAT ADVERTISEMENT.

As neat a looking newspaper adver-
tisement as one would wish to see, re-
cently appeared in the Young, Sask.,
newspaper for the Young Trading Co.
of that town. The ad. is reproduced
here. One is first struek with the neat-
ness of it. There are no rules among
the type to distract attention and while
a fancy border is used it is not ‘‘loud’’
and seems to fit in nicely with the read-
ing matter.

The advertisement itself is of the in-
formative character and the subject of
sufficient interest to attract the atten-
tion of every housewife. It is, there-
fore, an advertisement that should be
read by a great many. The cut shown
herewith has been reduced greatly, the
original ad. being 10 x 414 inches in
dimensions.

——
THE CIRCULAR COUNTER.

In last week’s issue an item appeared
referring to a cireular counter in the
grocery store at 309 King St. West, To-
ronto. It should have been stated that
this store belongs to the King St. Pro-
duce Co., and is operated by R. B.
Horne, and not Harry Horne as stated.

_ﬁ__
Grocers’ Letter Box

Editor Canadian Grocer.—May I find
out from you the meaning of the word
‘‘paprika.”’ A customer asked me this,
saying she got it in a cook book, and
thinks it must be some kind of spice.
May I have the pleasure to hear from
you? g

Sturgeon Falls, Ont.

P.S.—We had great pleasure in study-
ing last week’s Canadian Grocer (Falll
number), all hands, clerks, ete., reading
it up with mueh interest.—T. L.

Editorial Note.—‘‘Paprika’’ is Hun-
garian sweet pepper ground in olive oil.
It is used as a flavoring for salads,
Welsh rarebit, ete.




Inevitable Result of Quality and Good Service

The Hub

Around Which Wheel of Progress Revolves in the

Capital Grocery Store, Regina, Sask.—Proprietors Cater to High
glass Trade—Prominence Given to Sanitary Conditions in the
tore.

Written for Canadian Grocer by A. H. Carman.

Interfor of the Capital Grocery, Regina, Sask. A cash register, computing scales,
splay bins, and meatslicer are among the fixtures and equipment to be seen.

coffee grinder, biscuit

The Capital Grocery of Regina, Sask.,
aims to cater to the high class trade of
that eity. It is not on the main street
but within a minute’s walk from the
centre of Saskatchewan’s capital.

As a result of this aim to secure the
quality trade, this store has attracted a
large clientele of high class buyers, al-
though it has only been in existence
about two years. The proprietors are
two young men who study elosely exist-
ing conditions from the standpoint of se-
curing trade from the well-to-do folk.
Both these men, A. Thompson and W. J.
P. Selby, had been well trained in the
art of handling groceries before they
took upon themselves the responsibility
of a thriving city business of their own.

Rely on Quality and Service.

But to what, more than anything else,
do these gentlemen point to as being res-
ponsible for their progress? [t surely is
not due to the size of their place of busi-
ness for in comparison with others, theirs
occupies less space than perhaps the ma-
Jority of eity stores.  Nor is it due to the

N

fact that their prices are lower than
those of their competitors which conse-
quently would. likely cause their place of
husiness to be crowded with a hungry
horde of bargain seekers. No, not that;
for with their staff of expert salesmen
they are able to handle all their custom-
ers without any diffieulty, while others
may be rushed from morning to night.

Most certainly their progress is not
due to either of these factors, considered
so important by business men in every
district. Neither store room nor -ecut
prices are responsible.

‘‘Best quality plus best service brings
best results,”’ is the way a member of
the firm sized up the whole situation in
discussing the matter. They did not
make a specialty of any one line, he in-
sisted, but everything with them was a
specialty.

But if there is one thing more than an-
other with whieh they are particular, it
is with their window display, and for
this purpose they have in their employ
one of the most expert window dressers

25

silent salesmen,
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display refrigerator,

obtainable, and a man well trained in
the art of eard-writing.

There is one thing, however, in which
the proprietors are eranks, and that is
in the matter of cleanliness and fresh-
ness. In. entering the store there is an
odor about it which is tempting. Then,
again, the clerks are forbidden to offer
customers anything unless it is absolute-
ly fresh and pure.

Cleanliness in Store Room.

Only the most sanitary methods of
handling groceries, meats and vegetables
in partieular, are adopted and the refrig-
erator and the store-room of the store are
as unquestionable as the face of the
counters and the display windows. At-
tractive counter and shelf fixtures have
been installed throughout and up to date
grocery methods adopted.

When these facts are known the reason
for the advancement of these two enter-
prising young merchants is no longer a
question and it is not hard to search for
the reason for many of Regina’s elite
shopping at the Capital Groeery.
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BETTER OUTLOOK FOR LEMONS.

Apart from a probable scarcity during the next two
weeks owing to the Sicilian crop being late in maturing,
the lemon situation for 1913-14 is more promising than
for the season just closing. The cutting off of a large
percentage of the California crop by frost early in the
present year was taken advantage of immediately by the
Sicilian growers and prices have been at their mercy ever
since. The Californian erop which up to Oet. 18 pro-
duced less than 2,200 cars, or 3,080 below the previous
year, did not extend its market farther east or north than
Chicago. In February last when the marvellous commer-
cial services and cable efficiency apprised the Mediter-
ranean growers of the untoward conditions in the Pacifie
state, cases were advanced $1.00 each, and within three
weeks by $1.50. This year, however, the Californian erop
though far below the average, is estimated at 2,700-3,000
cars, and the Sicilian, even with unfavorahle conditions
the last few days, will exceed last year’s. The new prices,
therefore, are likely to continue well below last year’s ex-
cessive figures. Sales of the retailer are certain to re-
spond to more reasonable quotations and the aggregate
turnover and corresponding profits will be appreeciably
larger. The lemon, unlike most other commodities, has
equally its strong points for eold as well as hot weather;
a quencher of a heat-thirst, and an antidote to ailments
induced by cold, damp weather.

With the tendency for higher prices in so many diree-
tions,—which it takes the public so long to recognize as

an adverse condition for the grocer as well as the con-

sumer—cheaper lemons will be weleomed to the ranks of
cheaper canned salmon, and cheaper preserved fruits and
vegetables as tending to offset the deterrent effects of the
others. The grocer should be prepared to take full advan-
tage of favorable price features such as these will present
during the next eight or ten months.

—_— i —
SELL CIGARS BY THE BOX.

Every retailer who handles cigars should be able to
sell them by the box as Christmas gifts. Cigars constitute
one of the many lines which are given from year to year

‘tion,

by friends to one another at the big festive season, and
from the smoker’s standpoint no better or more useful
gift could be secured.

Cigars, however, will not sell unless given some atten-
Some weeks prior to Christmas a window display
of eigars would prove profitable in letting the public know
that you handle them. A show card with the suggestion
‘“A Christmas Gift Always Appreciated,’”’ would add to
the selling power of such a display. The chief value of
this window would lie in the fact that it would give the
suggestion of a box of cigars as a gift and that it would
bring people into the store later on to purchase.

If a show case is devoted to cigars see that there is a
display card in it to convey the suggestion that cigars be
given as a Christmas gift. The card is almost absolutely
necessary if much business is to be done in this way.

The point should also be considered that many women
would hesitate going into an exclusive tobacconist store
whereas they would purchase cigars without hesitation

from the grocer.
icnuiltesn
CO-OPERATIVE SOCIETY PROFITS.

The following extract from an Old Country trade
paper will be read with a great deal of interest by those
wiio have studied the ‘‘co-operative society’” movement :—

The ‘‘Ironmongers’ Weekly,”' has been devoting
some attention to the co-operative movement and re-
cently published a very interesting article, a feature of
which was a comparison between the cost of a parcel
of goods at a grocer’s shop and the cost of similar goods
at the loeal co-op. The grocer’s price was 6s. 61%4d.,
and the co-op. charged 8s.. 014d. The difference, of
course, is equal to a dividend of about 4s. 6d. in the £.

This confirms the point that Canadian Grocer has made
at various times, namely that if co-operative societies are
to pay the dividends they claim they will pay in their
prospectuses, they must sell at higher prices than the
average grocer.

Let us analyze the figures referred to in the above ex-
tract. The grocer’s price for a certain bill of goods was
6s. 6'45d. In Canadian money this would equal $1.57.
The co-operative store price for the same bill of goods
was 8s. 0V4d. or $1.93. The buyer of the former would
save therefore 36 cents, and on a £ purchase would save
4s. 6d., or in other words $1.08 on about every $56 purchase.

This explains why big dividends can be paid by the
successful Old Country co-operative societies. One dol-
lar and eight cents on $5 is around 20 per cent., which is
a mighty big increase in prices for any one to pay even
if there is a dividend on purchase and interest on the
investment to be paid. At such a rate the so-called ‘‘eco-
operative societives’’ will have a big time giving a ‘‘de-
cisive blow to the high cost of living."’

—
INTERNATIONAL CONFERENOCE.

Elsewhere in this issue is contained a notice of a pro-
posed international conference of the Retail Groeers’
Associations of Great Britain, Canada, the United States,
and France, with San Francisco suggested as the place,
and May, 1915, as the time for the gathering. The idea
was mooted first at the National Convention in St. Louis
last May and was received favorably by representatives
from Great Britain and Canada. This should, and no
doubt will be the gattitude of all Provinecial associations
in Canada before whom the suggestion will be brought
shortly. The time for preparation is long enough to allow
of a most helpful programme being arranged. A very
important quéstion for the associations of Canada and
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the United States will be the location of the place of
meeting, providing, as we infer, that San Franecisco has
been mentioned only provisionally. However, whatever
be the convention city, we doubt not that every province
in Canada will be represented by able delegates, if, in-
deed, some of the larger city organizations do not take it
upon themselves to send their own delegates. An inter-
national conference, such as is proposed, cannot fail to
result in a material benefit to the associations, and the
salient points generated at the convention may be brought
home even to individual members throughout the Dom-
inion. The Canadian Grocer wishes a full measure of
success to the International Grocers’ Conference of 1915.

_ﬁ____
PLAYING UP THE TALKING POINTS.

When a man opens a retail store in any community,
he must, of necessity, have a pretty definite idea of what
kind of service he is going to offer that community. He
must see an opportunity, for a certain kind of service, or
he wouldn’t be so foolish as to invest his capital and time,
in the enterprise.

It may be that there is an opening for a store, dealing
with high-class and high-priced goods. Or, possibly, the
opportunity may be for a business specializing on cheaper
lines, where quality would not be the main consideration.
Almost every eommunity. contains people who pride them-
selves upon always buying the best articles and paying a
goud price for them. And, in the same loecality, there
will be a large class who are looking for cheapness.

When the dealer has decided upon which of these
classes he wishes to concentrate, he should lose no oppor-
tunity of playing up the talking peints which would ap-
peal most strongly to this class.

And vet this very obvious point is sometimes over-
looked, and espeecially, in the newspaper advertising done
by retail stores.

The dealer who really wants the custom of the class
wio cannot afford high-priced lines, will often advertise
his goods as being the best and of the highest quality,
whereas his strongest talking point is the length to which
a dollar bill can be stretched by purchasing at this store.

In the same way, the dealer who caters to the more
exclusive trade, is sometimes found advertising as if his
prices were very low. Of course, they may be low, quality
considered, but the most important thing that dealer has
to offer is his ability to satisfy the most particular buyer.

Remember that you, as a grocery dealer, must have
some logical reason for being in business, or you wouldn’t
be there. That reason is the special kind of service you
are prepared to perform. Then emphasize this special-
ized service on every possible oeccasion, until your ecus-
fomers and prospective customers recognize it as clearly

as you yourself.
ol
THE EXPENSIVE PUBLIC TASTES.

On the subjeet of the inerease in living costs, Oscar
B. McGlasson, president of the National Wholesale Gro-
cers’ Association of the United States recently said:-

“Tf foods are from one-quarter to one-third higher
than a few vears ago, it is due to the bad management
of the housekeeper. She uses the telephone too much.
That useful contrivance alone has inereased the cost
of living in the house where it is used at least ten
per cent.

““The old fashioned way of running the home is
the hest. It is econsidered a great eneroachment upon
the dignity of the average eity lady to bring home a
packaze, and this also applies to many husbands. The
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era of package carrying has passed and all packages

must be delivered at the back door.

““If the wife would give more time and attention
and personal supervision to the purchase of things for
the table, she could easily cut down her meat and gro-
cery bills, from fifteen to twenty per cent.’”’

It needs no ‘great mind to see truth in these words.
If the housewife wants the convenience of a telephone,
and the service of a modern delivery she must pay for
it. It is a fact that she does want it and therefore
she is paying for it. These and other conveniences
are. demanded by modern methods of living and no
dealer would be foolish enough not to inelude his end of
the cost of these in his expenses of doing business.

Whenever anyone compiles figures to try to prove
that the cost of living is inereasing, he invariably forgets
that the service demanded by the people and given by
dealers in later years is much more expensive than a few
years ago. Probably if this were taken into consideration
there would be less erying out against the so-called ¢ high
cost of living’’ and more against ‘“the cost of hich

living.’’
il
MAIL ORDER HOUSES BUY NEWSPAPERS.

: The big departmental stores continue to extend their
interests in or control of the daily newspapers in Toronto,
Montreal, and Winnipeg. A large interest in, if not the
control, of another Toronto daily has just been acquired.
This makes three dailies in Toronto in whieh these mail
order houses are financially interested. In Montreal it
came out in legal proceedings recently that one of the
oldest daily papers there passed some months ago into the
hands of the chief owner of a rising mail order house
which aims to monopolize the trade in Eastern Canada.
There are now nine dailies in Toronto, Montreal and
Winnipeg, which are known to be owned by the big store
and financial interests, and while posing as the mediums
of public opinion are the organs of these interests. The
trade of these houses has grown enormously in these cities
where these dailies circulate, but in the other cities and
smaller places where there are good local newspapers,
they have not made the same gains, because the local
newspapers are well edited and are loyal to their local
merchants and refuse to carry the advertising of the big
city store. The only way in which the big dailies ean
make headway is by cutting their prices. They get $3
to $5 a year in Montreal, Toronto and Winnipeg, but sell
in other cities at 50¢ to $1 a year. This does not pay the
white paper on which these newspapers are printed, but
the heavy deficits are made up by subsidies through big
advertising contracts and in other ways, and by the low
postal rates. The merchants and newspapers outside of
these three big centres should get together and insist that
no newspaper should have the privilege of the mails
which has a lower subseripton price outside than in the
centre in which it is published or which sells at less
than the cost of the paper used.

ﬁ__.__
EDITORIAL NOTES."

v November is now with

should soon be on the move.
@ L ] L J

us. Christmas dried fruits

A strong collection eampaign just now should prove

effective. Get in the money while it is ‘cireulating.
. L] .

Well in advance of Christmas, every grocer should
have a window of Christmas gift suggestions. Boxes of
confectionery and of ecigars should be given prominent
places in this.




THE CANADIAN GROCER

OUTLINE OF ADVERTISING FROM OCTOBER 1 TO DECEMBER 31, 1913

Month

Special Seasons

Jewish New Year

Thanksgiving

‘ The Daily Star "’ Space

‘“ The Weekly Herald "’

Space

60 lines, 2
cols. wide

80 lines 2
cols. wide

Daily, except Friday
Fridays

Thanksgiving,

October 16, 17, 18 80 lines ®ach

November

Fig. 1. Type of form suggested for use in outlining an advertising campaign.

1—Featuring Fish
2—Thanksgiving lines
3—Harvest Home
4—New Goods

50 lines
70 lines
50 lines
50 lines

Systematizing the Advertising Campaign

Suggestions to the Retailer for Keeping Track of Mediums Used,
the Copy Run, Size of the Ad., Cuts, etc.—Some System Neces-
sary to Give Best Attention and Get Best Results.

‘ Advertising must now be looked
upon as a branch of a retail business
equally important to the most complete
and efficient delivery system,” claims a
prominent Montreal grocer. ‘‘No gro-
cer would ever start a fall campaign, or
commence a new year, without figuring
on how much his delivery system was
going to cost him. Neither should any
of us attempt to make a real success of
our business without making a certain
appropriation for advertising each year.
The trouble is,”’ he concluded, ‘‘that
most of us run along in a sort of ship-
shod manner, rush an ad. through, keep
little or no track of our advertising,
and fail to see the results that we really
do or could get from it.”’

Following up the attitude of this gro-
cer with regard to advertising and sys-
tem in keeping track of advertising,

Canadian Grocer consulted a represen-
tative of an advertising agency, who has
worked out the system at present in use
in his office.

Should Work on Definite Plan.

He states: Some definite system must
be followed out in order fo keep ac-
curate record of all advertising placed
and to be placed. I would suggest that
first of all the retailer outline all the ad-
vertising that he is going to do for three
months ahead. He should figure on the
pulling power of advertising in the
various papers at his disposal, and pro-
portion his appropriation according to
that power.

‘“Special seasons should always re-
ceive particular attention, and these

- the retailer should include and allow

for in drafting an outline for his eam-
paign. In so far as possible I consider

it advisable even that the advertiser
outline roughly the subjects of his ad-
vertising for the whole three months in
advance, There are certain cases where
circumstances may change this, but as a
rule it is quite possible previously to
determine what should be featured dur-
ing that length of time.’’

In planning out the advertising in
this way this advertising man suggests
the use of a form similar to that shown
in Fig. 1. This, he claims, gives some-
thing definite to work upon and to point
out every step throughout the given
time.

Operates a Scrap Book.

For keeping track of advertising he
has adopted the use of a scrap book, in
which each company whose advertising
he places, occupies a separate section.

(Continued on page 39.)

How
sent

Place
insertion

Copy to be
used on—

R. V. SMITH,
The Up-to-date Grocery.

The Up-to-date Grocery

R. V. SMITH,

i No, of
insertions

=
|
|

Oct. 17
Oct. 24

You have |

451
Border 3

Lower right

Messenger Lower right

!
|
| |

|

" Date of
insertion

I
4 | ol
g Columns
wide
|

No. of
insertions

|
|

Fig. 2. Form used upon which to send out instructions to the different

printers as to advertising

Fig. 3.
to be run.

Oct. 17

60 lines

Anether form used In sending out Instructions.
This is used largely where an ad. already run at

some previous date is to be used again.




“Time of Coming and Going of Imported Fruits

Varieties Which Are Passing and Those That Are Expected Soon
To Be on Canadian Markets—How the Crops Are Turning Qut—
Changes in the U. 8. Tariff on Green Fruits.

The imported fresh fruit market is in
a transition period at present, in which a
lull precedes the arrival of the new
crops.

Valencia oranges, ‘‘late Valencias’’
as they are styled, are bridging over the
gap and the California fruit men may be
depended on to keep them hanging on
until navels begin to move, although the
first of November is generally considered
the time for them to make their farewell
for the season. Indeed, some importers
expect to be handling them for the
Christmas trade.

Navel Orange S8ituation.

Navels are the first of the California
oranges to ripen and are now practical-
ly mature. They are moved between
November 15 and December 31 each
year. After this Northern erop is ex-
hausted the Southern is ready and holds
on for the next eight months or more.
The sizes of navels this year are reported
to be fine for selling with a slightly larger
quantity available. Prices will be low-
er, if anything, than last year.

Few Floridas have been shipped yet,
as the weather has been too warm for col-
oring. This sounds, in Canada, like a con-
tradiction, but warm days and cool
nights are required. In Tampa the day
temperature has been running from 80
to 90 degrees, and 68 to 80 at night. It
is only a few days since cooler weather
set in. One of the earliest districts
started shipping but soon stopped as the
coloring was not right, and sales and
reputation would be injured. Lack of
rain has lessened the quantity.

The Florida oranges this year are run-

LEMONS.

California ¢rop better,
though it will not reach Can-
ada. :

Prices on Sicilian will bal-
ance as result, for coming sea-
son.

Delay in maturing owing to
weather will cause scarcity
next two weeks and higher

prices.
ORANGES.

Floridas late owing to hot
weather.

Navels in by middle of No-
vember. lower in price.

Internal troubles may inter-
fere with shipment of Mex:i-
cana.

Jamaicas have arrived.

ning to small size owing to the heat.
Two cars that did not conform to the
Fruit Act were seized a few days ago.
A couple, however, are on order to be
started out this week., The best sizes
will sell at 4414 cents, but generally
speaking they will be lower than the
the late Valencias.

Mexicans are now ready to ship but
the internal troubles may interfere with
the handling of the erop. It is diffieult
to get exact information on this point.

There are a few Jamaicas already
here, and their eating quality will con-
tinue to improve. At present they are
a little tart, but are very popular for

their usnal sweet taste and Montreal
shows a decided fancy for them.

The general outlook in Southern Cali-
fornia is for a lighter erop than usual,
and it will not likely be more than 75 to
80 per cent. of normal.

Cheaper L.emons in Sight.

In lemons there is a general cleaning
out of all old stock and wholesalers are
getting ready for new crop shipments.

The lemon situation will be watched
closely this year after unusual eonditions
that went into effect over the crop of
last year. It will be recalled that last
January the California crop was dam-
aged badly by frost and, as a result
prices of Sicilian were jumped in Feb-
ruary and in March, at first the advance
was $1 a case, and then it went to $1.50.
Not that the Californians found a mar-
ket in Canada—they have not for some
time~—but the European growers took ad-
vantage of the situation. Ever since
then lemons have been high and will con-
tinue so until the new crop arrives, The
latest figures covering California up to
the middle of Oectober, give the ship-
ment in lemons as 2,170 cases to date,
compared with 5,764 one year ago. The
estimate for the 1913-14 crop is 2,700-
3,000 cases which will give a small in-
crease over 1912-13.

Earlier reports from Sicily were that
the crop would be one-quarter ‘larger
than last year’s. However, about the
middle of September hot and dry Siroceo
winds from Africa made the crop later,
and will shorten the output, so that it
is likely to turn out about the same as

(Continued on page 36.)

READY RECKONER

Showing cost of O(anges and Lemons per dozen

112 160
213 16

176| |200 2101250 288

133) |12 [liyg| o sy
24} 18 | 154] | 134/ 13§ 11| 94
3l 27 20|17 |18 12 | 104
304 23 | 194 |17 133] 114
324 24 | 204 |18 14%| 124
334 25 | 21| | 18§ 16| 13
35 26 (22| | 194 153] 134
374 334/ 28 [ 24| | ;1 17 | 144
‘40 | 354| 80 | 253 | 224 18 | 154
43 33 | 37¢4| | 3¢ 193] 163
454 3¢ | 20| | 254 20§ 173
a8yl 43| 36 | 31 | | 27 213 183
504} 453 38 | 324| | 284/ 264 23| 19§
534 40| 34| | 30 24 | 203
564 42 | 358 | 314 29 - 354| 23
59 44 | 874 | 33'13035,26834! 23

This table shows the dealer just how much
he pays a dozen for oranges when he buys
a certain size at so much per case. It is
a handy reckoner and should be kept on
file by every reader.




COCOA, BISCUITS, OLIVES AND
- SYRUPS SELLING.

The Cub Reporter, — Just now the
clerks in our store are pushing the sales
of cocoa, fancy biseunits, olives and
syrup. As the cool' weather advances
cocoa becomes a . good seller, as it is used
by many of our customers for after-
noon ‘‘teas’’ and in cases where even-
ing visitors call., 1’'ve had a cocoa win-
dow display a short time ago containing
a show card with the words ‘A Dainty
Drink for the Afternoon Tea.”’” The
window also contained several samples
of faney biscuits which are always good
sellers with cocoa. The window was a
splendid trade getter.

Another line we are now trying hard
to move out is olives. In Canadian
Grocer recently I noticed that opening
prices on olives will likely be lower
than last year, so that we are very
much interested in disposing of our
present stock. We have arranged a
counter display of olives and nearly al-
ways suggest them to a eustomer who is
‘“thinking hard’'' if there is anything
else required.

Autumn is always a good syrup month
and we are now pushing corn, cane and
maple syrups with counter displays and
suggestions during conversations. We
intend using a window display of syrups
soon to boost sales along.

I hope to see replies from other clerks
to your enquiry as it will help me much.

: Yours,
RETAIL CLERK,
London, Ont.

g

HE ENEW ALL ABOUT FIGS.
By H. T. '

In the window of a Montreal grocery
store recently ‘there was a display of
seasonable goods which ineluded new
figs., both pulled and pressed. I had
been wanting some of this new fruit and
here was an opportunity to kill two
birds at once make my purchase and
gain some information on the subject
of figs.

The clerk was a man of middle age
who had probably had years of experi-

ence and it difl not surprise me that he
was fully acquainted with the subjeet.

‘‘1 see you are showing some new figs
in the window,”" 1 said. as he approach-
ed the counter.

““Yes,”” he said, ‘‘they are only in a
short time and they are nice and fresh.’’

He pointed to a counter «display where
goods similar to those in the window
were shown,

He passed over the ordinary pressed
fios which certainly looked good, and
pointed to the pulled fruit.

‘“These are the best figs you ean
buy.”” he said. *‘‘People seem to prefer
the pressed kind, but they do not wait
to think about what they are buying.’’

““What is the difference,’’ | asked, in
order to keep him on this tack.

““Well,”” my informant replied, ‘‘to
begin with, the pulled fig is riper when
it is picked. There is, therefore but
little chance of its being wormy, where-
as with the pressed which is picked two
weeks previous—well you will under-
stand that they are not fully matured.
You look at the pressed fig and it is
broad and wide and customers think
thev are getting a bigger fruit than this
(the pulled fig). But as a general rule
the pulled fig is bigger and better. Some
day they will understand this point
and .will demand only the pulled fig.
Personally, I very much prefer it, and if
it is for eating vou want it, you ecannot
do better than take some of these.'’

I had made up my mind to buy the
pulled figs before I went in the store,
but this was an extra inducement.

The clerk then showed me a box of
pulled figs. ‘‘Thirty-five cents,’’ he
said, and explained that they would
keep well in this form and would give
no trouble in the handling of them.

While he was wrapping them, T re-
marked that they eame from the vicinity
of the war zone.

‘“Yes,”” the clerk replied, ‘‘and we
are all the more lucky to get them.”’

My experience with this elerk demon-
strated that he knew figs or all that was
necessary to know about them, and used
his knowledge to advantage.

He im-

pressed me as having a good general
knowledge of groceries. But as I stated
before, he had possibly seen consider-
able service hehind a white apron.

+
PATH OF THE WORLD.

Here is a vivid truism, the author of
whieh is difficult to locate:—
*“If you write a better book,
Preach a better Sermon, or
Build a better mouse trap than your
neighbor,
Though you build your house in the
woods
The world will make a beaten path to
your door.”’
He might have inserted, ‘‘or operate a
better store.”’

—

OBSERVATIONS OF THE CUB
REPORTER.
Every time a lazy man looks at the
clock a second is lost.
e o o
If vou do not suggest that customcrs
buy other things than those they came
to buy you will have little chance o in-
crease sales,
L . L d
It may not be your business as a sales-
man to keep all the store clean, but it
is yvour business as a salesman to see

that your part of it is kept clean.
. L ] L d

You may hire a man for what he or
somebody else says he can do, but you
keep him only for what he does do.

— o
GOING AFTER THEIR OWN.

The grocery store of G. S. Winter,
Son & Co.., Brantford, Ont., was the
scene of a bee meeting recently. A
number of honey bees got into the store
and attacked some honey combs on the
counter, and in a short time there was
a horde of them around and the eclerks
were chased out of the store. It took
some time to get rid of them, sulphur
and other powders having to be burned
before the bees would go.




Current News of the Week

Quebec.

At a meeting of bondholders of Can-
adian Cereal and Flour Mills, Limited,
in Montreal, it was decided to appoint
committee of three, K. W. Blackwell,
A. F. Riddell and S. A. Heward, to ex-
amine into affairs- of company and re-
port by November 19 at second meeting.
Many of bondholders favored turning
most of eleven mills back to original
owners and operating only two or three
of largest.

Ontario.

W. Horner, grocer and butcher, Tor-
onto, has sold his business to Wm.
Haight.

Allan Soper & Co., Broekville, Ont.,
have opened a wholesale fruit warehouse
in Smith’s Falls, Ont.

Duval & Lawrence, general merchants,
Duart, Ont., have dissolved partnership,
and the business will be continued by
Lawrence Bros. :

John Hughes, 153 Third Avenue, Ot-
tawa, died at his home after a long ill-
ness at the age of 66. Mr. Hughes for
37 years conducted a general store in
Cannamore, Ont., before moving to Ot-
tawa. He left a widow, two sons, and
two daughters.

The Retail Merchants’ Association of
Guelph, Ont., held its annual banquet
last week, and it was very largely -at-
tended. A number of matters of im-
portance:  to the merchants were discuss-
ed, and an address was delivered by
Alex. Simmers, vice-president of the
Board of Trade, formerly of Winnipeg,
on ‘“‘The Benefit to be Derived from the
Building of Electrical Radials and How
to Boost Guelph.”’

E. M. Trowern, secretary of the Re-
tail Merchants’ Assoeiation, has return-
ed from a trip to Western Canada. He
addressed the merchants in 56 places
and established branches in the prinei-
pal cities. ‘‘Merchants are looking for

higher payments this fall with the
enormous crops and ideal harvesting

weather,”’ he declares. He says there
are complaints about the ‘‘inferior
way’’ in which Ontario fruit is packed
for shipment West.

Eight nice 'lunge arrived in Toronto
last week from the depths of Trent
river, - They were brought in by a party
of fishermen, including grocers and
travelers who had spent the Thanksgiv-
ing holidays below Havelock. Ont. Not

only were there eight brought home, but
others were consumed at Trent River.
[n addition to that, one of the ‘lunge

when opened in Toronto contained a
couple of good-sized smaller fish, mak-
ing it a three-in-one strike. This story
is quite reasonable and indicates that
grocers and grocery travelers do not ex-
aggerate their fish yarns. The party in-
cluded W. C. Miller, Robt. Matthews,
David Bell (groeers), J. Mortimer,
Alex. Hutchison and Thos. Wilson.

Western Canada.

J. E. Aleock, grocer, Saskatoon, Sask.,
was burned out.

0. L. Davis, general merchant, Decker-
ville, has removed to Woodrow, Sask.

Cohen Bros., Pambrun, Sask., suec-
ceeded Luther Carnel, general merchant.

L. G. Nicholson, general merchant,
Dewdrop, Sask., has moved to Etting-
ton.

R. Meysonnier, general merchant,
Radville, Sask., has been succeeded by
Adam & Son,

Jordan & ‘O’Neill, general merchants,
Viceroy, Sask., have opened a branch
at Readlyn.

Mader & Clark, general merchants,
Kinecaid, Sask., have sold out to Olson
& Sutherland.

John Officer & Co., general merchants,

Craven, Sask., have sold out to Me-
Donald & Ross.

J. A. Begg & Sons, Sedgwick, Alta.,
general merchants, have been succeeded -
by Arnott & Davis.

Holland & Limbourne, general mer-
chants, Aneroid, Sask., have been suec-
ceeded by Limbourne & Reardon.

Anderson & Thompson, Assiniboia,
Sask., have succeeded Peterson Trading
Co., general merchants.

S. T. Colquhoun, Deloraine, Man., has
sold his business to Montgomery Bros.

Demay & Esbrayat have opened up
their new general store at St. Brieux,
near Melfort, Sask.

Sidney Speers, who has been manager
of the Polson Mercantiler Company
since it was established in Enderby,
B.C., has severed his connection with
that firm, and will start in business on
his own account, commencing November
1st.

Robt. Burns, who recently purchased
the general store business of Waddel &
Co., Humboldt, Sask., has taken into
partnership J. H. Brown, who has been
engaged at the store for some time. The
firm will now be known at Burns &
Brown.

International Conference of
Grocers

A proposal for an international con-
ference of retail grocers is being taken
up vigorously by the National Associ-
ation of Retail Grocers of the United
States. In a letter to Canadian Groeer,
the seeretary, John A. Green, of €leve-
land, Ohio, writes:

¢“When Mr. Giles, secretary of the
Grocers’ Federation for Great Britain,
was attending our Convention in St.
Louis last May, we took under consider-
ation an International Conference of the
Retail Grocers’ Association consisting of
Great Britain, France, Canada and the
United States.

‘“We shall hold our Convention in San
Franeciseo during the month of May,
1915, and it was thought that it would
be a splendid move to create greater in-
terest in the organization in all coun-
tries by having an International Con-
ference.’’

s

Mr. D. W. Clark, president of the
Association for Ontario, has received a
letter from Mr, Green and will bring the
proposal before the Provineial Associ-
ation Executive at its meeting in
November.

‘“A very good thing,”’ said Mr. Clark
to- Canadian Grocer, ‘‘if we can get
united action all over Canada.’’

‘“That’s fine,”’ observed Mr. W. C.
Miller, financial secretary, when spoken
to by Canadian Grocer this week. ‘‘I am
quite in favor of it. It may be a little
expensive for the associations sending
delegates to San Franciseo but that mat-
ter can no doubt be arranged satisfac-
torily. Having so far ahead to.plan, the
proceedings will be along lines that will
be beneficial to every country taking
part. I suppose an international com-
mittee will be appointed and arrange
definitely the time and place and the
programme.’’



Advance in Salmon, Taking Etfect Nov. 17

B.°C. Packers Increase Dozen Lots by 5 Cents in Highest Grades
—Bad Reports From Coffee Plantations in Brazil—New Raisins,
Figs and Dates—Christmas Trade Promises Well.

QUEBEC MARKETS.

FRODUCE AND PROVISIONS—

Country stores stocking up in bacon
and ham.

Eggs advance lc all round, except
new ja‘ds, which are up to 43c.
Butter weaker, with lack of demand

locally and from west.
Export demand for
firming up this week
FRUIT AND V l-‘(.hTABLES——
Potatoes up to $1, and may advance
more.
Sales of fruit small owing to high
prices.
Tomatoes up 15 to 25¢ basket.
Oranges advance $1 a crate.
FISH AND OYSTERS—
Supplies of fresh fish scarce through
bad weather.
Fresh haddock, haddies and fil-
lets hard to get.
New fishing territory in Baffin's Bay.

FLOUR AND CEREALS—

Export business good in Manitoba
wheat flour. Locally demand Iis
light.

Rolled oats easier, demand slack, and
;10('rcuse in price generally looked
or.

GENERAL GROCERIBES—

Feeling that sugar will see no fur-
ther decline.
Loose muscatel raisins higher.

New shlﬁ)meutq of figs sold out.
Universal firmness in nuts, Spanish
peanuts highest in 25 years.
Good prospects bumper Fall

Xmas trade.

cod,

and

MARKETS IN BRIEF

cheesc- caused

TARIO MARKET
PRODUCE AND PROVISIONS—

Hogs up 25c¢ to $8.65.

Eggs again advance 1le¢, with new
laids almost unobtainable.

Supply of fresh butter light, but
heavy storage stocks keep prices
down.

Hams and bacon will await continu-
ance of higher hog prices before
advancing.

Poulny retains Thanks%hlug prices.

FRUIT AND VEGE

P(;tntocs up 10c¢ as result of U.S. buy-
ng.

Oranges advance, as supply is small.

(xmé)es. peaches, and pears. practically

market.

Tomatoes double price of week ago.

FI\H AND OYSTERS—
i»ply of whitefish, first
dropped price 3ec.

Qualla salmon scarce and 1c

in weeks,

higher.
Fresh halibut off market for season.
FLOUR AND CEREALS—

At quoted prices demand for flour,
local and for export, is very light,
and rate cutting is going on.

Mills working to limit for rolled
oats.

Cornmeal coming in more freely,
locally prices are being cut.

GENERAL GROCERIES—

B. C. packers announce increase in
“Leaf” brands of 5S¢ dozen tins,
operative Nov. 17.

Sugar firm and no thought now of
reduction,

New dates, figs and California seeded
raisins arrive,

Bad reports from coffee districts in
Brazil,

and

QUEBEC MARKETS.

Montreal, Oect. 29.—Local wholesale
house reported this week that business
does not seem to be half as much affect-
ed by so-called stagnancy of money mar-
ket as one would imagine, as for this
month alone they expect turnover of at
least half million. There is also a greater
disposition amongst trade to settle bills,
so that on whole prospects of bumper
fall and Xmas business are healthy.

Lima bean crop, according to advices
received here, is showing up well, and
one of best productions is assured. It is
said that shipments amounting to
seventy carloads per day are being made
from Southern California.

Duteh cheese is another commodity
to be put on ‘“up’’ list, all varieties be-
ing advanced by largest producers. Prin-

.eipal cause given is sudden decrease in
milk supplies. In addition, change in
American tariff also has its effeet on
this distant market, because of late very
strong’ demand has arisen in States,
owing to very great extent to fact that
Duteh cheese is cheaper than any New.
Zealand or Canadian make.

SUGAR.—Firmer feeling prevailing
last week has been sustained, and, while
trade has been brisker, yet wholesalers
look for, or at least hope for, more ac-
tivity. Judging by present state of New
York market, possibility of decline, as
expected eouple of weeks ago, does not

look so uncertain, but as is frequently
stated in this column, Canadian situa-
tion has often changed, and turned out
contrary to developments across border.

Latest advices from Cuba go to prove
that growing conditions have been favor-
able of late on whole; those reports to
effect ' that there has been insufficient
rainfall and that as consequence crop
has had set-back being discredited by
reliable authorities.

Extra Granulated Sugars— Per 100 Ibs.
100 1b. bags 4

zmmm
Second grade,

in 100-ib. hm .............
Extn Ground Sugun—-
Barrels
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Barrcls granulated and yellow may be had at
cwt, above bag prices.

MOLASSES.—It has since developed
that most of cargo of S.S. Sorana,
which left Demerara on 18th inst. for
Montreal, has been sold, so that effect
on local .market will
pronounced as if there was heavy quan-
tity consigned. Trade both in molasses
and syrups is good, demand for package
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not be so

varieties of former being strong, as
molasses still remains cheap article of

Half Barrels . -
For outside territories m range lbout 2 oents
%llnm:lu ontreal.
ts or m qulnhu in
may sold at

WRNN—D

Cases, 20 1b, tins, %
Maple Smno—

Pure, P"u
u.pr’ﬁum w!-‘,“

COFFEE.——btlll demand keeps
and it is pretty evident that consump-
tion and popularity of coffee is increas-
ing apace. Local wholesalers report
good volume of business, and have little
to eomplain of.
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SPICES. —All round splces are some-
what firmer, though peppers are not so
active as during past fortnight.
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Spices—
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DRIFD FRUITS.—Market at coast
has been pretty slow, jobbers evidently
being inclined to pay more attention to
shipments of stocks for early delivery
than to futures. California faney seed-
ed raisins are not moving, higher prices
prevailing most likely putting damper
for time being. Medum sized prunes are
not over plentiful, and market' tone is
decidedly strong.

New crop dates from Persia are not

“hanging on importers’ hands, practically

whole cargo having already run through
legitimate consumption channels. Loose
muscatel raisins, owing to searcity, are
higher, and still show advancing ten-
dency. Reports concerning citron are




bullish, and market is inclining upward
also. Peel is said to be practically un-
obtainable at moment. A boat of

Valencia raisins is near dock, and fruits
will be distributed shortly.

L L 1 1] F

D g3 g g

‘X?r;mndlz. package ltock per pkg..

...................... ..
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NUTS.—Although there is as yet com-
paratively light demand for all varie-
ties, yet advices from primary centres
are strong, and markets seem to present
unusual firmness. Spanish peanuts are
likely to remain high, as supplies are
not so plentiful as usual. Quotations
have reached highest level in past
twenty-five years, most growers having
large orders on hand for Europe, manu-
facturers of soap there being anxious to
secure large quantities for oil extraction
owing to unexpected shortage in olive

]
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Cocoanut, lhredded pkp. c;
BT e it il X e
3% 1bs., mixed

Cocoanut, shredded, pails, 10 & 15 ibs

goeonnut. shredded, tins, 5 lbs.

Pekoes
Pekoe Souchongs .
Garden grown
India—

Pekoe Souchongs .
Cul'a: Gu;lnb—

vpanlnh No. 1 .
rtinh No. 1
powders ..
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RICE AND TAPIOCA —Demand for
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rice improving, but no change in this or
tapioea.
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ONTARIO MARKETS.
Toronto, Oct. 30.—While a few report
business as rather dull, most wholesalers
agree that outlook for good Christmas
trade is bright. New figs, raisins and
dates are arriving, but it will be some

LIKES OUR ‘‘MARKETS IN
BRIEF.”

Canadian Grocer, Teoronto.

Sirs,—Please receive herewith bill for
two dollars, number noted, in yment
of my subscription to the Canadlan
Grocer,

I think the new feature, ‘“Markets in
Brief,” is a good one and should be very
useful.

Please note chnm%e of postal address.
I have sold out Grand Ave. to Mr.
J. A. Mackness, who is having the store
thoroughg remodeled. A . new single
front and a Berlin bin fitting being
some of the alterations.

Chatham, Ont.,
190 Selkirk St., Oct. 24, 1913.

J. M. EADWELL,

little time before nuts reach hands of
retailers. Chief interest this week as
last was in canned goods, but for dif-
ferent reason: last announced drop in
tomatoes; this, increase in salmon. How-
ever, latter does not look very serious
under cirecumstances, and is well timed
in advanee.  Reduction was made in
glucose this week of 15 cents.

SUGAR.—Locally business is reported
unusually good, and prices remain firm.
In spite of United States situation no
further reduction in Canada is looked
for. Across border fluctuations in re-
fined have been frequent, and instead of
expected advance in past week some re-
finers reduced to $4.20. Reason for
weakness in raw markets in States is
because Cubans are foreing crop on re-
finers, who have to look after 640,000
tons of domestic beet and 300,000 tons
Louisiana cane, latter compared with
145,000 last year,

European markets, on other hand, are
much firmer, and last and least informa-
tion is that European beet market is
500,000 tons short of last year. As
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world consumption has increased, mar-
kets over there have toned up, prices
being up over 1s.; or, say, 10s. compared
with 8s. 10d. ‘Canadian market is gov-
erned by European, not United States,
owing to prohibitive duty conditions.
World’s new sugar crop now esti-
mated at 18,966,800 tons, an increase of
820,981 tons over 1912-13. Total cane
sugar crops of world placed at 9,911,
800, against 9,211,755 for past year, and
world yield of beet sugar estimated at
9,055,000 tons, while last year it was
8,934,060. Russia is chief cause of in-
crease, most other sources being lower.

l:xtn Gnnbz")nud Sugars— Per 100 1bs.

Thone wmaon oo awe aoe seee
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SYRUPS AND MOLASSES. — De-
mand for syrup is improving, and job-
bers find recent increase in corn syrups
has not injured sales, as repeat orders
are coming in encouragingly. Prices
continue unchanged.

]
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barre!
Barbados, fancy, half bnrrels

Maple Syrup—Compound—
Gallons, 6 to case

LN

W O 00

40 an
Maple butur. b, tins, d

COFFEES. — Previous reports of
damage to Brazilian crops, which were
taken with some skepticism loeally, were
confirmed Wednesday of this week on
receipt of eables by loeal jobber from
eight districts in Brazil. These declared
that drought continued in entire in-
terior districts; in some cases so severe
as to destroy all leaves on trees. In one
it was stated that fine and dry weather
had ‘‘destroyed previous flowering.”’
In another, ‘‘during last week enormous
damage done.’”’ If these turn out true,




previous estimate of only 2 or 3 cent ad-
vance must be revised.
Coffee, Roasted

Bogotas ...

Gautemala

cococcocccs
SREENREERS
ccoccocoococes
pusgRRaRgs

Lhif:!oryt per 1b,

NUTS.—Few of new crop have ar-
rned yet, chiefly shelled almonds and
Brazils. Both are higher than last year,
almonds being firm at 40-4le, and
Brazils at 22 cents, an increase of 1 to
2 cents. Chestnuts are now plentiful at
$2 peck. Jumbo roasted peanuts are
quoted at 13¢ and fancy at 12e.
In shell—
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Chestnuts, peck
Filberts, B8icily
:uberu Barcelona i
Peanuts, green, per
"nnuu. roasted
Pecans

Walnuts,
Walnuts,
Walnuts,
Walnuts, Cornes
Bhtlbed—

®os o0 ceeccoocconcde
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DRIED FRUITS. -—Flrst shipment of
Smyrna figs that reached city week ago
were bought up quickly, and lively de-
mand has continued for following ones,
with prices ranging from 11 to 14 cents.
Latest report is that rains oceurring
just as crop was being gathered and
dried did considerable damage to quan-
tity and quality. About 4,000 out of
21,000 tons estimated erop had been
shipped at time,

Valencia raisins have been reinforced
by California seeded and seedless and
Malagas. Seeded are quoted at 934
cents for 16s., and 8 cents for 12s., and
seedless about same. Malagas at 31/-
Slse.

Associated Raisin Co. raised price of
fancy seeded, 1913 crop, on October 21,
and announce ‘‘a further advance on all
Musecatel raisins,’”’ owing to crop falling
short 40 per cent. Thompsons and Sul-
tanas are estimated at 37 per cent. short.
Total raisin erop for ‘California 70,000
tons, with all second erop going to
vineries. Last year’s reached 95,000
tons.

In new erop prunes, 50-60s. and 60-70s
are more than usually scarce, and it
looks as if Oregons must save situation,

Few new dates arrived this week.
Package dates will be 34 cent higher
than old quotations, and Fards will be
slightly higher. Hallowees will move at

about 7 cents.

Apples, evaporated, new, per Ib..
Aﬁu. evaporated, old, per Ib.
A

pricots—
Standard, 25 Ib.
Choice, #5-1b, boxes
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on

Elems,
size, 1b,
Peaches—

Standa: IHb. bo:u
Choice, 1b.
Choioe. 50-1b. bnx. .

Raisins—
=nlun choice .
Val

new stock
Beeded, flncy. l 1b, packets .
Seeded, choice, 1 Ib, p;nckm

SPICES.—In New York markets red
and black peppers are higher owing to
scarcity, while white have declined with
arrival of stocks. New crop of cloves
large, but prices are firm. Loecally
celery is even easier than lact week.

155 5 4

Allspice .
Cassia ..
Cayenne pepper
Cloves

Cnrry powder .

Ginger .

Mace ....

Nutmegs

Peppers, black

Peppers, white .

Pastry spice

Pickling spice

Turmeric

Pails or
be-

i o ccording to grade.
boxes 2 cents per lb. Barrels 3 cents

below tins,

low tins,
Cardamom seed. per Ih,,
Carraway, per Ib,
Cinnamon, Ceylon. per 1b. ...
Mustard seed, per b, in b
Celery seed, per lb., in bulk ..
Shredded cocoanut, in pails ...,

RICE AND TAPIOCA.—Reports from
rice fields in Louisiana and Texas are
very bad, with almost one month of
rain and storm. As result, erops could
not be handled, and instead of unusuallv
large crop and low prices, it is believed
it will not exceed average.
Ran

b,
per 1b.

Carolina,
AgO—

Brown, per Ib,

While, per 1b,
Tapioca—

Rnl]et double goat

Medium pearl

Seed

s i 5

DRIED VEGETABLES. —~Bomm are
coming in very slowly, as farmers have
not taken trouble to thresh much yet.
Quality of Canadian continues first
class,

Austrian H. P. ot 1 1y
Canadian, extra H.

Canadian, extra H.
Yellow eyes

Pen Cuudhn pet ‘bushel
Green, imported, bush,

Barley, pot

Barley, pearl

-srorsreters
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CANNED GOODS.

Toronto, Oct. 30.—B. C. packers an-
nouneed advance rise in prices on Clover
Leaf, Maple Leaf and Horseshoe this
week, to take effeet on November 17.
The new prices are 5 cents dozen tins
over opening prices, and are as follows:
1 1b. talls, cases, per doz $2.00
1 Ib. flats ey 2121,

» Ih. flats evas . 1.3034

Thme are for lots of ﬂve cases or
less. For over five cases prices are 5
cents less.

34

Although definite information was not
available at time of going to press, this
advance was taken to represent coast in-
crease of 25 cents per case of 4 dozen,
referred to in Canadian Grocer some
weeks ago, which would represent 6%
cents. Fact that couple of weeks is
given before advance takes effect should
have result of stimulating buying, if, in-
deed, it needed stimulant. Reason for
increase is given as abnormal demand,
including Canadian and English, latter
being very heavy.

F Ri Sockeyes—
raser ver
1 1b, talls,

Northern Rlver sockeyu. dozen
Red Springs, dozen
Cohoes, dozen ....

ks, dozen

MANITOBA MARKETS.

POINTERS :—

Coffee—Up 11%e¢ to 2l4e per lb.

Prunes—Advance 14e¢ per lb,

A somewhat more favorable trend in
wheat prices has marked past week, con-
tinned downward tendeney noticeable
since crop started to move culminating
in lower price than had been quoted
for a previous period of twelve years
began to cause alarm, for it was realized
that percentage of profit under cirecum-
stances was very small.

Generally fine weather, with some
sharp frosts, has been favorable -to
growers, but potato crop has been hard
hit, and purchases for winter storage
should be very closely serutinized, or
very serious losses may ensue.

Wholesalers report gratifying volume
of business, and orders for larger sup-
plies are coming, showing move on part
of country dealers to ecarry heavier
stocks. In retail eircles city trade is
good, with more activity in evaporated
fruits and syrups now that many lines
of fresh fruits are practically off market.

SUGAR.—Prices are steady at redue-
tions recently quoted, and there is an
average demand for this time of year.
Sugar, Eastern—

Extra standard mulnhd

Extra nound
Powde
Lumps,

Sugar, B.C.—
Extra standard granulated
Yellow sugar, No. 1

szsssers sRsraf

P. Inm
Sugar p.ch«rln 100 1b. sacks 5c per 100

SYRUPS.—There is somewhat better
demand for syrups, which should im-
prove as winter comes on. Good line
to feature right now.

-
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;;'_




DRIED FRUITS.—Prunes are mark-
ed up 1% cent per Ib. Recent advances
are attributed to decreased pack this

vear. In prunes estimated output is 50,~ .

000 tons, as compared with 105,000 tons
last year. ‘Raisins are estimated at
85,000 tons, as against 100,000.
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4 crown layers, l4s, box .
crmm layers, 7s, box
lhl-lm ultanas—

CIl omlu
Smymas

TEAS AND COFFEES.—

ed in Canadian Grocer l.wo weeks back,
Rio coffee has had advance. Outlook is
for higher prices, as best authorities an-
ticipate considerable falling off in pro-
duction with steadily inereasing
sumptive demand.

Coffee—
Rio,
Rio,
Sant
Santos,
Chicory,
Teas—

con-

4

No. 5, green

ERsss
®

per Ib.

India ll?ld.uc.;ﬂw.

Japans, cheice ...

BEANS.—Beans are in fair demand,
as is usual during winter months. Sup-
plies for winter ecamps are now being
sent out.

China,

Beans—
Austrian, hand picked
3 1b. picker
1ean—
.1

Pot, per sack 98 lbs. ..........
Pearl, per sack 98 Ibs, ..

NUTS.—Peanuts have declmed in all
lines, and new chestnuts are now on

market retailing at 40 cents per lh.
In shell—
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PRODUCE AND PROVISIONQ—

There are no changes this week in
provisions, but decline in live hogs if
long maintained will bring about cheap-
er lard and cured meats. Lard, butter,
cheese and eggs are steady.
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SASKATCHEWAN MARKETS.
By Wire,

Regina, Oet. 29.—Wholesalers are busy
booking Christmas lines. Canned goods
shipments heavy. Large amount of
canned goods booked by contract until
June, to be taken as required. Follow-
ing are changes for week :—Dried apples
ml\'anu-d 34¢.; muscatel raisins dropped

15e; tomatoes dropped 30e per two dozen
cases; creamery butter firmer.

Produce and Provisions—

Bacon, breakfast, per 1b.

Butter, creamery, per lb. .
Co 2 dozen

BOWOIONDOD
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Flour and Cereals—
Apricots, choice
Coffee, whole, roasted, Rio
Currants, gulf cleaned
Dried apples,
Dried n'gslm.
l:upon
Dried peaches, 25s
Dried peaches, choice ..
Raisins, 508 .
Raisins, muscatels, 268
Raisins, Valencias, select,

seeded, choice

muscatels,
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Apples, gals.,

Comn, standard, per 2 .
Peas, standard, per 2 dozen.
glnms. Lombard

3
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Poultry—
Turkeys,
Geese, 1b.
Chickens,
Fowl, 1b.

COCD OO0 WNNO-IEN
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NEW BRUNSWICK MARKETS.
By Wire.

John, N.B.,, Oet. 29.—Business
prospeects bright, deliveries heavy,
and collections average. Provisions are
firm, and beef is likely to go higher, and
pork also. Molasses is easier, but little
change expeeted. New Canadian beans
to hand, selling lower. Expeet quotations
on beans much lower than last year, but
this is not definitely settled vet. Aus-
trians are not coming over. Butter has
advanced: ereamery, 2 to 3 cents; dairy,
1 to 2 cents: cheese, 1% cent; eges, fresh
laid, 3 to 5 eents. Cornmeal declined 20
cents in barrels,

St.

'_'1!()(‘.

ar
ork. domestic, mess,
Butter, dairy, per b, ....
Butter, creamery, per Ih.
Cheese, new, per |
Kegs, in case, 3c;
Lard, compound.
Lard, pure, per Ib,

Flonr and Cereals—
uckwh
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hehnery .
per Ib..
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Fresh Fruits lnd Vﬁ:hl-—
Lemons, M
Potatoes, barrel

ugar—
Stnnd.nrd granulated ........ccoeieneeenn
Uni Empi
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Currants, per
iaisins, " Califoraia,
Rice, per cwt,
Beans—

Canadian white
Yellow eye ...
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ned Fruits lnd Va:eublu—-
Beans, baked ...........cco000e
Beans, dstrinx .

2's,
Peaches, 3's, dozen
Raspberries, dosen
Strawberries ...
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SEPARATE PROVISION DEPART-
MENT.

In the store of Wm. Durrance, corn-
er Sherman & Cannon streets, Hamilton,
Ont., a separate department is given
over to meats and provisions. From the
main store is a short passage way to-
wards the rear into the provision de-
partment and a door from there lead-
ing out onto the side street. On the
counter in this department is a meat
dlicer and computing seale—two valu-
able articles of equipment in selling
more meat, in giving quicker and bet-
ter service and in preventing loss by
overweight.

Cured meats are displayed neatly and
invitingly on pans on the counter and
vegetables in season are shown in the
window.

In a letter to the editor from a King-
ston, Ont., grocer the other day appeared
the following:

‘“‘Short weight in goods continues.

I weighed a 50-1b. ean of coffee re-

cently, and found it to be 2 Ibs.

short.”

This once again demonstrates the ne-
cessity of the retailer weighing every-
thing that comes into the store. Here
was a shortage of 2 lbs. of coffee equal
to probably 40 cents which would have
been lost had not the weight been cheeck-
ed up on the scale. Only 48 lbs. eould
have been weighed out of that ean while
fifty would have been paid for.

Every merchant should make it a rule
to weigh, eount, or measure everything
he buys. In a great many instances it
would pay him almost to keep an extra
man on the job to see that evervthing
comes in according to invoice.




- FLOUR and CEREALS
Rate Cutting, But Listed Flour Prices Keep Up

Export Offers Far Below Quoted Prices—Cornmeal Quotations
in Toronto Cut from Competition—Drought Situation in Argen-
tine Improved, and Wheat Drops Again.

Conditions in flour market are prae-
tically same as last week. In face of
low price in wheat buyers will not take
any more than is required for immediate
needs, that is at quoted rates. Broker
informed Canadian - Grocer that some
mills are cutting rates as much as 80
cents and loading up big bakers. ‘‘If
anyone can get flour at such reduection it
seems foolish not to take it, as wheat
would appear to have reached close to
low level, and soon, when supply slacks
off, must go up,’’ he declared. @ Some
cables for flour are for January delivery,
seeming -to indicate that present re-
quirements are filled. Manitoba wheat
rose 11%c on Monday in Winnipeg, but
declined 1%e on Tuesday on receipt of
word from Argentine that drought was
less severe. This caused decline in Chi-
cago and Toronto also. Price now is 12
cents below one year ago. Grain con-
tinues to be rushed forward far more
quickly than it is being exported.

One year ago oats were selling at 49-
50 cents; to-day at 38-40c. Prices of
rolled oats compared as $2.50 to $2.221%.

MONTREAL.

FLOUR.—Considerable quantity of
spring wheat flour was exported this
week, and cable business was good.
Prices have ruled pretty steady, but
feeling is general that millers will make
concession later on. This to very great
extent may account for slackness of de-
mand, which is simply for quantities to
fill actual wants.

70

e 500

CEREALS.—Situation is unchanged

this week. Demand for rolled oats is

poor, and with supplies heavy, many
look for decrease.

Per 98-1b. sack

Hominy, per %-1b, sack
MILL FEEDS.—Demand slightly im-
proved this week, but easing of oats and

continuance of open weather hard on

price maintenance.
Car lots, per ton
22 0

TORONTO.

FLOUR.—Situation as outlined above
keeps demand light. Prices continue
unchangéd both in Manitoba and On-
tario flours.

Manitoba Wheat Flour— Small lots, in jute bags
per bbl.

Winter Wheat Flour—
Fancy patents

90 per cent.
Straight roller ...
Blended flour

CEREALS.—Rate cutting, due to ac-
tive competition in local field, continues
merrily. Mention was made last week
of rolled oats being offered at $2.05 in
25-bag lots, and this week cornmeal was
sold to jobbers at 10 cent eut. Prices,
however, continue unchanged for outside
delivery, although as shipments from
United States are coming in more
freely decline would not be unlikely.
While ordinarily rolled oats might be
looked for to sag, present season of year
brings altogether best demand, and with
mills working to limit to supply demand
reduction is contrary to ordinary busi-
ness prineiples.

2
% to car lots 2 12%

ed oats in cotton sacks, § cents more.

Oatmeal, standard and ulated, 10 per cent. over
rolled oats %0 8, Jute,
Rolled Wheat—
50 1b. boxes
100 Ib, barrels, small lots ..
100 1b. barrels, 5 bbl. to car lots
Split peas, 98 1b, bags

MILL FEEDS.—Seasonable demand
for mill feeds tends to keep prices at
present levels, although these are con-
sidered high in face of market values of
wheat and corn.

FLOUR AND CEREALS. — Prices
are steady and domestie trade good, with
prospects for brisk winter demand on
account of damage to potato erop. Ex-
port trade very dull.
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BBSBE

a , granulat %8s
Wheat granules, bale, 16-60 ..
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TIME OF COMING AND GOING OF
IMPORTED FRUITS.
(Continued from page 29.)
last year. The first shipment is expected
in Toronto about November 15, Sieily
has over 7,000,000 trees, and Italy pro-
per about 1,000,000. Shipments last

yvear exceeded 10,000,000 cases.

Prices at opening will be about one
shilling higher in Siecily than one year
ago, but lemons will not run so high as
early this year, owing to more favorable
conditions in <California, unless, of
course, frost strikes down the later erop
next year.

Prices, however, promise to be pretty
stiff during the next-couple of weeks
owing to the lateness of erops.

Fancy Grape Market.

In grapes, Tokays from California
are expected to be done in about three
weeks. The Spanish erop is ‘quite
moderate, and higher prices are expect-
ed. The searcity of apples will have an
effect in strengthening the demand for
grapes in Great Britain and the United
States. Already 12s, 6d. and 13s. are
being paid in place of 11s. one year ago.

Florida grape fruit is a little green-
ish in eolor so far, as eoloring has been
delayed, as well as in oranges, by the
hot weather. The first cars were rushed
out rather ahead of the proper time, and
growers will not be disposed to rush

. later shipments to market, especially as

the erop is short. Some of the trees
took on a new growth this month with
the heat, and a few packing houses shut
down. Jamaieas are in good shape and
quite ready for use.

Bananas, as was mentioned last week
in Canadian Grocer, have advanced in
price as a result of the gradual disap-
pearance of Canadian fresh fruits, es-
pecially peaches.

ALL HANDS READING IT.

The Canadian Grocer:—We had great pleas-
ure in studying up last week's Canadian
Grocer (Fall Number), all hands, clerks, etec.,
reading it up with much interest.

HEO. LBEGAULT.

Sturgeon Falls, Ont.




FRUIT

&2 VEGETABLES

Tariff Causes Jump in Potatoes; May Go;Higher

Being Rushed from New Brunswick into States — Nearly All
Canadian Fruits off Market — Apples Continue Very Firm —
Oranges Advance with Searcity—Last Lots of Tomatoes High.

MONTREAL.

GREEN FRUITS.—Trade is very
slack, due to high prices asked for cer-
tain varieties. Fameuse and other apple
varieties are out of reach
consumer, while oranges also are pretty
well up, so that box or two in store
lasts for considerable time. Gifford
Canadian pears are not selling any too
well, quality being not up to mark.

A Canadian,
ppilcnnder md omr Fulh No.

) 7 450
No. grades, 76-§1 less than ‘No. 1s,
LTy X g 75 800
as, o 200 ™
8 50 00
Tol 2% ®
0
03 3%
©
50
by ]
cia: 7650
Pears, Gifford, Canadian, 11-qt. bkt. . 0650
Pears, Gifford, Canadian, 8-qt. 30
Pears, Gifford, , per 00
l;et g‘ TR R :
ears, » Can,, per
Pears, Winter, 11-qt. .....bKt.......ccoovuee wune 5
Peaches Cn'foldl and " Elberta -
DRI WO o on i b s s i tesrirgains; wans 1%
VEGETABLES. — Most interesting

feature of vegetable market this week is
strength of potato situation, prices hav-
ing advanced ten cents per bag of ninety
pounds, making price at present one
dollar straight. Since tariff on American
side was changed, prices have been very
uncertain. Car load lots could be pur-
chased from 60 to 65¢ per bag, but as
soon as American buyers came over,
steady increase was registered till 75-80e
mark was reached. Later, Boston mark-
et weakened and Canadian situation
eased in sympathy, but ere long demand
from United States changed whole com-
plexion of affairs and prieces soared
again.
carload is 85-90c. Just how long it will
last is question but one thing is certain
that American visits to this market will
keep things keyed up, and tendency at
present moment is upward. Tomatoes

have advanced from 35 to 50 and 75
cents per basket,

SoNe~e

M ins and Queb bag.

.l
SAUSUS TBRAT SIS

]

of average.

Today, prevailing quotation for

TORONTO.

GREEN FRUITS.—Exit fruit market,
and with it grapes, peaches, Canadian
and California, and California pears.
All wholesalers have withdrawn from
summer and fall quarters in fruit mark-
et and are doing business at old stands.
Few Canadian grapes'&een but practical-
ly done and Tokays have market to them-
selves

Malaga grapes are up 50 cents and
run as high as $7 bbl. Bananas are
rather firmer this week. Valencia
oranges are quite firm and higher as
supply is scarce. Citrons are plentiful
and selling at .08 to 10 cents.

CANADIAN.
Apples—

Snows hand picked, bbl ............. 400 500
e-l'.hy, No, 1, bbl, 400
ealthy, No. 2, bbi 300 360

Cooking, bbl. .......... 2% 300

Snows, ete., bkt, 035 0 50

Talman hm bbl. 2 50 30
Oitrons, each .............. (] 010
Pears, Cl 6-qt. bkt 0 50 060
PO, TR ©.0iis ianiiiiiesivasaniiivace 0% 03

IMPORTED.
Apples, Jonathans, case, fancy, :2 50;

EXLPR sevvccieses  sesssssssessesscancns 27
Bananas, per bunch 17 20
Cnnbemu. bbl. .... 8 50
Cranberries, box .......... 4% 3%
Gunfrun Jmim case 490 4 50
Grapes, case 2% 250
Grapes, Mdm bbl. . . b 0
Grapefruit, orida, case .50 5 50
Oranges, ormia Valencia . 560 660
Limmes, . 076 1%
Lemons, Verdelli . 400 450

400
375
50
550
425

VEGETABLES.—Expected results of
United States tariff have at last become
visible in prices of potatoes. Secarecity
in New Brunswiek forced price up 10
cents this week, and now price has
reached $1 with Ontario’s about same,
although some jobbers quote latter at
5 cents less. One wholesaler sent out
big list of wires to New Brunswick with
orders at end of week but got no reply
from single one, dealers there preferring,
apparently, to ship to nearer market of
Boston which costs 12 cents, compared
with 20 cents per bag to Toronto. Most
wholesalers declare prices will be firmer
yet, probably 10 eents higher, as On-
tario’s will soon be out of market for
immediate supply as growers are start-
ing to store in hope of heavy advance in
few months. Prices by car lots for new
Brunswick’s and Ontario’s is 85 and 90
cents, which is 15 to 20 eents higher
than ruling prices before United States
tariff bill started to influence Canadian
market, Sweet potatoes continue to
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arrive freely and are again lower, 25
cents a barrel, to $3.50. Tail end of red
tomatoes brought 40 to 75 cents basket,
while green were steady at 50 to 75 cents
bushel. Beets were up 5 cents bag, and
turnips down to 50 cents. Green and
red peppers and corn are ﬁnally off

market. Pumpkins are arriving in fair
quantltxes

Beets, Cundhn DO DA woleviusasribivsse  soie g“
.................................... 00

Carrots, Cmdhn bag .. 0%
Cauliﬂuwer dozm llrxe 15 75
Squash, DBl ..eeveseeeerees 50
Potatoes, Ontario, bag 085 (]
Potatoes, New Brunswick, 100 06
....... 2

...... 50

.............. 030 0

0 40 50

omn %

....... 0

. 300 %

L1756 8

02 %

040 %

050 ]

2

008 10

. 050 60

.05 %

WINNIPEG.

FRUITS AND VEGETABLES. —
Vegetables generally are up in price.
Apples are generally somewhat scarce
and dear. Among new lines quoted are
Malaga grapes and Florida oranges.
Plums and peaches are off market.

Florida fruit, case

R pears, crate
Hannnu ‘ver bunch ..
Californian lemons, crate
Messina lemons
Valencia oranges ....
Florida oranges, case .
Evaporated cranberries ...
Imported honey, box .....
Ontario tomatoes, basket
Ontario pears, basket ..........
Valencia onions, 146-1b, crate ............. ....
Spanish onions, 40-1b. erate ...........eee. ...

2
AN BTIIITHRRIBERSLZY

To IRA D. MOORE, in charge of the
Toronto sales office of the Quaker Oats
Co. Mr. Moore was born in Peterboro,
Ont., on Nov. 3, 1884. He went into the
Peterhorough office of the above named
company ten years ago and has been
with the firm ever since.




PRODUCE & PROVISIONS

Eggs Still Soaring; High Prices Likely for Months

Almost Any Price For New-laids—Hog Products Await More
Definite Conditions Before Moving—Butter Easier in Montreal—
Cheese Firmer Again.

Provision market
interest in eggs this week and upward
movement continued sharply, amounting
to 1 and in case of ‘‘straights’’ (stor-
age) to 2 cents. New laid are extremely
scarce, even more so than last week, and
are mentioned with bated breath.

Wholesaler expressed opinion to
Canadian Grocer this week that ‘‘egg
market is in very healthy condition and
promises to continue so for next six
months. "’ He does not believe that
slump extended to Canada last spring
with disastrous results to dividends is
possible again. He points out that one
year from now U.S. dealers were heavily
overstocked and prices in Canada as re-
sult, several cents lower than at pres-
ent. This year hot weather in corn
States lessened production and stocks
are far lighter and prices higher over
there. Henee with Canada consuming
all that can be produced, and more, cer-
tain portion must be imported about
first of February next, about time new
laids here begin to come in somewhat
freely and publie tire of storage stock.

Situation in hogs this week is un-
certain. Up to two weeks ago there
was steady downward movement. This
was checked then, and market ad-
vanced 25 cents. Present rate is
not expected to continue however, long,
although he who would dare prediet hog
prices one month from now would be
unduly venturesome.

At Montreal Board of Trade fears
were expressed that butter and cheese
interests of Quebec and Ontario would
be injured at four points: by shipment
of mileh cows to States and Northwest;
by export of milk to States; by export
of eream to States; and by diversion of
milk to feeding and rearing -calves
through present jump in prices of eat-
tle.

At Toronto Produce Exchange on
Monday, September cheese sold at 1373
or 54 above highest two weeks ago. Two
hundred cases storage sold for 28 cents,
but 28V%c is Exchange record so far.

Following were boarded:

BUTTER— Dairy, 50 boxes market
prints, 24¢ not sold; ereamery, 100 boxes
solids, June finest, 263/¢ asked, not sold:
do 100 boxes solids, June finest, 26¢ ask-
ed, not sold; do 200 boxes solids, June
finest, 27¢ asked, not sold.

again found chief’

EGGS—200 cases
28c asked, sold.

CHEESE—50 large September parf,,
1334¢ asked, not sold; do 25 large Sep-
tember parf., 1334¢ asked, not sold; do
25 twins, September parf., 137gc asked,
sold: lo 25 twins, September parf..
1374e asked, sold.

storage C.C.F.C,

MONTREAL.

PROVISIONS.—There is good steady
demand, and prices for all lines have
been maintained. Both loeal and
country buvers seem to be replenishing
stocks freely in anticipation of change,
though conditions at present moment do
not warrant any alteration in price one
way or other. Lard is more active of
late and there is very strong undertone
to market.
Hames—

lizht under 12 lbs, ...

Mediim, 12 to 20 Ibs.
Arxe to 0 1

o)
eoe.
F

:oe?""io:. coec o
;ziif'lS!s- i;i II!! E'ﬁ! II! o;!

BUTTER.—Market is weaker at mo-
ment, there heing no apparent buyving
desire on part of dealers either for lo-
cal or country account. Generally very
strong undertone is noticeable in market
this time of year as supplies are hardly
ever too plentiful, but no requests from
Western buyers have been made of late
with result that supplies are heavier
than is eustomary at this time.. Tt is
zenerally believed that butter which has
gone West of late was purchased here
earlier and held in ecold storage.

Receipts from May to end of week
were 406,642 packages compared with
393,230 year ago.

Butter— :

Creamery prints, fresh

Creamery solids

Dairy, prints or solids
Separator, prints or solids

EGGS.—‘Market is bound to go up.”’
That’s pretty straight from the should-
er but still it is from reliable wholesal-
er and as an indication of strength of
his statement one cent inecrease is al-

read\ registered.
S, case lots—

New hld eggs, in cartons

CHEESE.—Early last week easy feel-
ing prevailed, prices deeclining shade at
country points, but to-day there has
been mueh heavier demand from across
the water and general firmness charac-
terizes market. Tail-end stock has been
pretty well cleared up as prices were
satisfactory to exporters. Demand was
principally for eolored goods.

Receipts are beginning to show drop-
ping off as a number of faetories have
closed down for the season. Receipts
for last week were 38,086 boxes, de-
crease of over 20,000 boxes compared
with  corresponding period last year.
Quotations locally are unchanged so far,
market, though, showing advaneing ten-
deney.

Cheao. White or Colored—

POULTRY.—Demand could be better,
as prices are not out of reach. Still deal-
ers expect dropping off after Thanksgiv-
ing always. Turkey is firm, while ducks
are not receiving much attention.

Fresh stock—

Broilers, per 1b,
Rroilers, per

PROVISIONS —Hog prices, after
series of declines, have gradunally been
firming up, and this week advanced 25
cents to $8.65, with $8.75 also paid for
large proportion of lots. Demand last
couple of weeks has increased steadily,
and supply on other hand has remained
light, so that expectations of packers of
lower prices, even under $8.25, have
been disappointed. They still expect
market to go down. In reference te




prophecy that West will send hogs to
East before Christmas, packer explained
that no movement for several weeks is
anticipated until farmers get done with
threshing and forwarding grain.

In spite of couple of weeks of higher
hog prices, products have remained
steady but firm, and if decline in hogs is
in sight within ecouple of weeks no
advance in ham or bacon is expeected.
Demand for lard, pure and compound,
continues to improve.

Hams—

02
0 19%
019
0%
025
0%
[ A
IOIL DAE WDy ccoiessavisisisvasariivanais 016 0 16%
Shoulders, per Ib, ........cccocevnnnenn 014% 015
Pickled meats—lc less than smoked.
Dry_Salt Meats—
Long clear bacon, light 016
Long clear bacon, heavy 0 15%
Cooked Meats—
Hams, bofled, per Ib, 0n
Hams, roast, per Ib, °n
Shoulders, boiled, 0 2%
Shoulders, roast, 0 3%
Bu-glkd Pork— R
eavy mess pork,
Short cut, per bbl. 20
Lard, Pure—
Tierces, 400 Ibs., oM
Patl, 3 I ber o 168
. _per
Pails, 3 and § lbs, 0 15%
Bricks, 1 Ib,, per 0 15%
Lard, Compound—
Tierces, 400 1bs, 0 10%
Tubs, 60 lbs., per Ib, 0 10%
Pails, 20 Ibs,, per on
F.0.B., live, per cwt, 875
Live, fed and watered, per cwt....... 9 00 9 10
Drestefd. DR OWE. <o cicosicnsansiivoniies 1250 127

BUTTER.—Market has become firm-
er this week, though not quotably. Sup-
ply of fresh is becoming searcer, as sum-
mer factories are closing down; but
when cheese factories switeh over for
winter butter making receipts will be
heavier. Meanwhile large stocks of
storage are ample for demand. Condi-
tions of butter market for future are re-
garded as uncertain, and much will de-
pend on New Zealand and Australia,

Butter—
Creamery prints, fresh

ooocs
npR3E

EGGS.—At least 95 per cent., prob-
ably more, of eggs sold new are storage.
New laids, guaranteed, sell readily at 40
cents, even without cartons, and some
shade higher, retailing at 50c. Searcity
is so great, however, that they have
ceased to come under ordinary market
conditions. ‘‘So far as consumers are
concerned,”” said large buyer, ‘‘we
could pay 50 cents for sale retail at 60ec,
but what good would it do? All ad-
vance would go to farmers, not to us, or
retailers, and at such high prices condi-
tions would be on unnatural basis.”

Storage, selects, are up to 31-33¢, and
‘‘straights,”’ or No. 1 stock, jumped 2
cents to 30-3le. No. 2’s are at 25¢ and
splits same. Better grades of No. 2’s,
that is those chipped only, sell readily at
26¢ and even 27c¢. Last vear new laids
were only 32-35e.

case lots—

y of r dozen.
Strictly new laid . 03 0
Strictly new laid. in cartons .03 g;g
BLOrRge, BEIECES ..vuvvvsesseeireeiiirne.. 031 033

THE CANADIAN GROCER

on
0

0
this

CHEESE,—Market
week than for several months, as export
demand has firmed it up, even though

is  better

only small fraction. Cable from New
Zealand reports very hot and dry spell
there, which may improve situation for
Canadian in English market, as high
prices in Canada have affected sale
there. Improved demand, of course, is
for August-September make rather than
October, which is seldom regarded as
equal to earlier. Wire from London says
Siberian cheese is being received on
English market and selling at 60s. to
62s, compared with 64s to 65s. for Can-
adian. This competition, in addition to

New Zealand’s, is ascribed to high

prices of Canadian.

Cheese—
0ld, large . . 014% 015
Old, twins L 015 015%
New, 014% 014%

New. twins . 014 014%

HONEY.—Buck wheat is somewhat
easier this week, being 7e for bbls., and
clover shows no signs of advancing, and
will not as long as present ample supply
lasts.

Clover, bbls,, per Ib, 0 09%
60, 30-1b, tins, per 1b. ..... 010
10, 51b. tins, per 1b, . 0 10%

Buckwheat, bbls, .... o

Buckwheat, tins ..... %

Comb 27

POULTRY.—Thanksgiving prices still
continue, with turkeys around 22 cents
dressed, and very searce. They will not
be ready in any quantity for three
weeks. Geese will be cheaper soon, as
supply is large.
Frozen Stock—

Turkeys, dressed ..........cccceeniienees 0%

e o i s 015
roilers, spring

ks, 012 oB-0MB

WL Siciesiiae 010 012

Chickens, 1b. 013 016017

BB .ivese vee 010011 013015

Turkeys, spring .. 01 022

Turkeys, old Tom . 014018 016018

+

SYSTEMATIZING ADVERTISING

CAMPAIGN.

(Continued from page 28.)
On the first page he keeps a record of
the first accepted estimate and all others
following later during the year. These
he attaches with a little gum at the top
only, so that by pasting in one below the
other and a little lower down the page
a great many inserts may be made on
one sheet.

Then come the original copies of all
instructions sent out to the different
papers for inserting advertising. Two
forms he employs for these, as shown in
Fig. 2 and Fig. 3. Fig. 2 shows a form
suitable in sending out instructions for
an ad. to be set up and run for the first
time. Fig. 3, on the other hand, is more
adapted for sending out an ad. which
has been employed at some previouns
date.

Following these, he sets apart a see-
tion with index on flyleaf, devoted to
pasting in copies of all advertisements
Each ad. is given a number, under

ran.

which it is entered in the index, and by
whieh it is known afterwards if re-
ferring to it again.

A Good Suggestion.

He particularly advocates the saving
of ads. set up for special occasions.
These he claims can be of great value
in writing copy later, not only as sug-
gestions, but if advisable to avoid re-
“petition. Progress in copy writing ean
be determined from the records here
shown, and also by keeping track of re-
sults the ad. writer is given a better
idea of determining what style of copy
or what layout of ad. is the most effee-
tive.

Keeping An Eye On Cuts.

To complete the system he would add
a filing system for keeping track of all
cuts used. To each he would give a
number, not only for ease in referring
to it later, but also for filing purposes.

Following items are from Canadian
Grocer of Nov. 3, 1893 :—

“W. G. A. Lambe & Co., Toronto,
are removing to 69 Front street,
east, south side, three or four doors
east of Chureh street.’’ :
Editorial Note.—This firm are to-day

on Front street, at eorner of Seott St.
- L -

““The market for canned goods in
Montreal is fairly active, but a
striking feature this fall is the de-
termined disposition of jobbers not
to load up for any lengthy time
ahead. Prices generally are steady,
and although low offers on canned
salmon are spoken of the best figure
that we ean hear of in-round lots is
$1.10, and this is not for red salmon
but pink, while choice red sockeye
would certainly cost $1.20 to $1.25.
Tomatoes are meeting with fair en-
quiry, but although 80e¢ is quoted
some Western canners say they will
not sell under 85 to 90c., and the
same price applies to corn and peas,
with possibly a slicht premium de-
manded in some cases on peas.”’
Editorial Note.—This gives a glimpse

of the eanned goods market in 1893. It
will be observed that prices of salmon
and tomatoes were considerably lower
then than now, but that corn and peas
show little difference. When the fact is
considered that quality in canned goods
has advanced much in the last twenty
vears it will be seen that canned fruits
and vegetables are to-day comparatively
cheap.




FISH ano OYSTERS

Fish Prices Firmer Owing to Small Supplies

Baffin’s Bay New Source of Supply—Smoked Fish Used at Coast
Through Scarcity—Lack of Ice in Maritime Provinces.

MONTREAL.

FISH.—Business, considering unfav-
orable nature of weather, is as good as
can be expected. Fresh fish hold on
pretty well but on account of bad
weather supplies have not been up to ex-
pectations. As result, prices have ruled
firm. Situation in salt and prepared is
not improving as far as receipts are
concerned and price of green cod. a
staple line is likely to advance, though
some are of opinion that with fair
weather more fish will eome to market.
Labrador salmon and pickled sea trout
are plentiful. Round lot was received
this week by local firm from Baffin’s
Bay, a new fishing territory, discovery
of which is credited to Capt. Bernier.
Stock was hizh class, red and plump ané
it is pretty certain that tiiis will prove
valaalie addition to Canada’s fshing
ground.

Fresh baddoek,
fAllets are scarce.

codfish, baddies and

rm%l lﬂdll;— 1t

uefish, per 1b.
Carp, 100 1b, boxes, per ib..

Cod, market, 250 1b, cases, per lb.
)on- 100 and uo 1b. cases, per Ib..

I8 BEes:

- OO0 009000V COCUOODOOOOOD

-

PRI OOOD OOCOOOO-T NUNNOWON

(o);:ters' Malpeques, shell
Periwinkles, peli bushel .

Pike,
-neluwfrmcy per 11%

Cod, drird
P?v‘“ock per 100 1b. bundie
Salted and Picl :!'l Btocil—,—" San b
Cod, green, ordinary,
green, white napes, per 200-1h. bbl 9 80

s s
8 ;. ;;;;8; ZIIVSHEI SEEHSERTR 88382888 B UES E:‘ES!E.EESSS#SS;&:E

mm

4
l’lﬁwga l“.mﬂb.ﬂil.\i
B $.0n: b,

. Salmon, Labrador, % bblL, $.00 to
PO BBl (iiiiicasssriseasnanioieinige 400
Trout, un kegs

15 00
T®
TORONTO.

FISH.—Brisk demand for fish still
awaits colder weather but in the ahsence
of frost the present sales are quite satis-
factory. Fresh whitefish, which has
been ofl for several weeks, is coming in
in small supply from the lakes, and most
that is sold is frozen. Price is quoted
for frozen at 1 cent higher while fresh is
at same price, 3 cents lower owine to
supply coming in. Fresh halihut is
permanently off and frozen alone is be-
ing handled. Qualla salmon is searce
and has advanced 1 cent.

Frozen Fish—
Roe shad, weight 3 lbs., exch.......
Whitefish, per 1b,
Halibut
Salmon,
Salmon,
Fresh Canght—

per
Steak, cod, per Ib. ...
Ib.

Trout, per
Whiteﬂsh per 1b,
F'!onnden

Fmeu of haddie
Finnan haddie, per Ib,

Kippers, new, box of 40 and 5.
Bloaters, box of 60

D herring, per bundle...
I’m"z{- e

Cod qunn on toast

Cod' lmgrhl 25" 1b. pek,

rrln. Holland, new—
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Malpequea.

Torbays

Rockaways ...

Blue Points

C r Bay counts ....
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HALIFAX, N.8.

FISH.—There was very little improve-
ment in local fish markets this week.
While weather was more favorable for
fishing operations along coast, fishermen
marketed only small quantities of fresh
fish, prineipally eod and haddock. De-
mand for fish eontinues to improve and
dealers say this is due in large measure
to high price of fresh meats. Good
markets are open for all fish offering,
and there are times when all orders from
outside points eannot be filled,

Sales of smoked are heavy, particular-
ly haddies and kippered herring, In
pickled fish, herring are now leading
sellers, mackerel being searce and high.

There' is about average demand for salt
codfish.  Several vessels from New-
foundland ports arrived here few days
ago with full cargoes of dry cod, and
pickled herring in barrels.

ST. JOHN, N.B.

FISH.—For past week or so local fish
market has been almost unsupplied, with
nothing left over for shipment. Contin-
ued bad weather has made fishing almost
impossible and scarcity of bait has had
influence. Practically only fresh fish
coming in is haddock with few small
sized herring. Even handling of this
amount has worried dealers, however,
owing to fact that supply of ice in both
New Brunswick and Nova Scotia has
been exhausted and mild weather
still continued need for ice. In
meantime there is not enough fresh fish
to supply local market much less to
leave any margin for packing and prices
are running high.

WINNIPEG.

FISH AND POULTRY.— Chickens
have cheapened since Thanksgiving Day
rush, and are down 2¢. Fish and oysters
%:le steady and in good demand.

See
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Salt mackerel, e
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AN ERROR CORRECTED.

In the issue of Canadian Grocer,
October 17, a typographical error oceur-
red in the advertisement of the Con-
necticut Oyster Co. on page 42. The
parafined lined liquid containers were
advertised as follows:—

Prices F.0.B. Factory, Sombra, Ontario:
Half Pints $12.00 per dozen
Pints' ... s
Quarts e
This should, of eourse, have read :—

Prices F.0.B. Factory, Sombra, Ontario:
Half Pints $12.00 per thousand
Pints #

Quarts ..
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The business of the
‘““SEALSHIPT’ Oy-
ster System’s Cana-
dian Branch has been
taken over by us. We

can fill

all orders

promptly for ‘‘SEAL-

SHIPT"’
equipment.

Oysters or

THE CANADIAN GROCER

Higher Efficiency

You realize that what you deliver to your customer must meet
every expectation if complete satisfaction is to be experienced.
Not only must you be particular about the goods you deliver, but
also your service, as service is growing to be more and more im-
portant.

Do you realize that when we get a man’s order for oysters, that
he writes or wires us for the express purpose of obtaining oysters?
As a matter of fact he could have nothing else in mind as we
confine our sales to oysters.

In order to get the Dealer to do this you must understand that
it is necessary for us to put up a proposition that merits more than
casual attention, as perhaps that same merchant is ordering goods
from one or more concerns in the same mail who handle oysters
as a side line.

It brings it down to a question of efficiency. We devote our
entire time and attention to the one thing we know best. If you
are to handle oysters you should obtain the best thing possible.
You can afford nothing short of it, as unless this is done your

neighbor has the advantage in “higher efficiency.”

We handle nothing but Northern grown stock, and the oysters
we are shipping this season are the best we have seen in years.

If you are to handle oysters you should be in line the First
of October, before your local business settles into definite channels.

If the oysters the Trade receive early in the season are satis-
factory, they are likely to continue with that same store through-
out the season.

We want your business. Will you not correspond and give us
an opportunity to explain our proposition in detail.

CONNECTICUT OYSTER CO.

“ Canada’s Exclusive Oyster House”

50 JARVIS ST. TORONTO
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
ROYAL BAKING POWDER.
Bises.

Boynl-—mme

3%-1b.
6-osx.

1%-1b.
1-1b.
3-1b.
5-1b.

CE )
8BRESSE!
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&

Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN BSPICES AND
CEREALS, LTD.

White S8wan Baking Powder—
6-1b. sise, $8.25; 1-1b. tins, §2;
12-0s. tins, $1.60; 8-0s. tins, §1.20;
6-05. tine, 90c; 4-os. tins, 65c:
Gc tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per dos. tins.
Borwick's ¥-1b. tins .... .. 185
Borwick’s %4-Ib. tins .... .. 235
Borwick’s 1-1b. tins .... .. 4 65

COOK'S FRIEND BAKING
POWDER.
Cartons—
Ne. 1, 1-1b., 4 dozen
No. 1, 1lb,, 2 dozen

Per dos.

No. 2, 5-ox., 8 dozen
No. 8, 3% -0s., 4 dosen
Neo. 10, 12-0x., 4 dosen
No. 10, 12-0x., 2 dosen ....
No. 12, 4-05., 6 dosen ....
No. 12, 4-0s., 8 dosen

In Tin Boxes—

No. 13, 1-1b., 2 dosen

No. 14, 8-0x., 3 doszen

No. 15, 4-0x., 4 dosen

No. 16, 214-1bs.

No. 17, &-lbs. .... .... ....

FOREST CITY BAKING POW-
DER.

6-08. tine

12-08. tine

16-08. tins

BLUE.

Keen's Oxford, per 1b. ....
Ian 10-1b. lots or case .... 016

COUPON BOOKS—ALLISON’S.

For sale in Canada by The Eby-
Blain Co., Ltd., Toroato; C. O.
Beauchemin & Fils, Montreal, $2,
$3, 85, $10, $15, and $20. All same
price, one sise or assorted.

UN-NUMBERED.

Uader 100 books ..each 0 04
100 books and over, each.d 08%
999 books to 1.000 beoks 0 03

i Strawberry ....

For nnmbering cover and each
coupon, extra per boek, ¥ cent.

CEREALS,

WHITE S8WAN BPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
dos. in case, per case, $3.00.

The King’s Food, 2 dos. in case,
per case, $4.80.

White Swan Barley Crisps, per
dosx., $1.

White Swan Self-rising Buck-
wheat Flour, per doszen, $1.

White Swan Self-rising Pancacke
Flour per dosz., $1.

White Swan Wheat Kernels, per
doz., $1.60.

White Swan Flaked Rice, $1.

White Swan Flaked Peas,
dos., §1.

per

DOMINION CANNERS.

Aylmer Jams. Per deos.
Strawberry, 1912 pack ....$ 2 15
Raspberry, red, h'vy syrup 2 15
Black Currant
Red Currant ....

Peach, white, heavy syrup
Pear, Bart., heavy syrup 1 T7%

Jellies.
Red currant ....
Black Currant
Crabapple
Raspberry and red eurnnt
Raspberry and gooseberry.
Plum jam .
Green Gage plum, otonclul
Gooseberry J
Grepe

e e BN =N N
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Marmalade.
Orange jelly
Green fig
Lemon
Plneapple
Ginger ....

Pure Preserves—Bulk.

Black currant
Raspberry ....

14's and 30's per 1b.

“ees

Black currant .... .
Freight allowed up te 28c per
100 1bs.

caee

COCOA AND CHOCOLATE
THE COWAN CO., LTD.

Cocoa—

Perfection, 1-1b. tins, dos..
Perfection, %-1b. tins, dos.
Perfection, 3%-1b. tins, dos.
Perfection, 10c size, dos...
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b.

Special quotations for Cocoa in
barrels, kegs, etc.

QOOCOO NN
BE883K852

Unsweetened Chocolate—

Supreme chocolate, ¥'s 12-
1b. boxes, per 1b.

Perfection chocolate, 20c¢
size. 2 dosz. In box, dos..
Perfectlon chocolate, 10c
size, 2 and 4 dos. In Lox
per dos.
Bweet Chocolno— Per 1b.
Queen’s Dessert, ¥'s and
14's, 12-1b. boxer. .... ..
Queen's Denert. 6's, 12-1b.
DOZES viin i
Vanilla, %-lb, 6 and 12-1b,
boxes ‘e
Diamond, 8s 6
boxes .o
Diamond, 6's and 1‘-. 6 and
12-1b. boxes ....
Diamond, 's, 6 and 12-1b.

180

o0&
040

nnd nlb
.. 02
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Icings for Cake—

Chocolate, white, pink, lemon
orange, maple, almond, cocoa-
nut, cream, In %-1b. packages,
2 dos. in box, per doz.. 0 90
Chocolate Confections—per 1b.

Maple buds, 5-1b. boxes .. 0 37

Milk medallions, 5-1b. bxs, 0 37

Chocolate wafers, No. 1,
BID, DOBES <. iiov ous

Chocolate wafers,
5-1b. boxes

Nonpareil wafers,
6-1b. boxes

Nomparell Wafers , No. 2,

o
026

028

Chocolate ginger, 5-1b. bxs. 0 31

Milk chocolate wafers, 5-1b.
boxes ....

Coffee drops, 5-1b. boxes ..

Lunch bars, 6-1b. bexes ..

Milk chocolate, B¢ bundles,
8 dos. in box, per box. ..
Royal Milk Chocolate. 6¢
cakes, 2 dos. In box. per

138

Nut milk chocolate, %'s, 6-
1b. boxes, 1b. v
Nut milk chocolate, “l. e-
1b. boxes, 1b. .
Nut milk chocolne. be bnrl.

24 bars, per box
Almond nut bars, 4 bars,

Agents—F. E. Robeson & Ce.
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N. 8.; Buchanan & Gor-
don, Winnipeg.

In 3%, % and 1-1b tins, 14-
Ib. boxes, per 1b. .... ..

Smaller quantities

JOHN P. MOTT & CO.'8.

G. J. Bstabrook, 8t. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Mar.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, BEd-
monton; D. M. Doherty & Co.,
Vancouver and Victorla.

Elite, 10c size (for cooklng)
dosen .... . ol ik
Mott's bmkrut cocoa, 2-
dos. 10c size, per dos. ....
Nut milk bnn, 2 dosen in
DOR iieilen
" breakfast cocoa, K'l
SN vl s e an
* No. 1 ehoeouh easees 000
" Navy chocolate, ¥%'s.. 0 26
" Vanillx sticks, per grs. 1 00

" Diamond chocolate, %s. 0 24
" Plaln cholce chocolate

" BSweet chocolate coat-
BEEB sivs ewss i

WALTER BAKER & CO, LTD

Premium Neo. 1, chocolate, %
and 34-1b. cakes, 34c 1b.; Break-
fast cocoa, 1-5, ¥, %, 1 and 5-1b.
tins, 30c. Ib.; German's sweet
chocolate, 3, and 3%-1b. cakes,
6-1b. boxes, 26c Ib.; Caracas
sweet chocolate, 3%, and 3¥-Ib.
cakes, 6-1b. boxes, 32c¢ 1b.; Auto
sweet chocolate, 1-8 1b. cakes, §-
Ib. boxes, 32¢ 1b.; Cinquieme
sweet chocolate, 1-5-1b. cakes, §-
Ib. boxes, 21c 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tine, Séc
1b.; Cracked Cocoa, %-1b. pkgs.,
6-1b. bags, 3ic 1b.; Caracas tab-
lets, B¢ cartons, 40 cartens te
box, $1.25 per box.

The above quotations are f.0.b.
Montreal.
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Window Displays Wanted

Many good window displays are going to
waste all over the country—that is so far as the
trade in other towns and cities are concerned.
Next time you or your clerks dress an attrac-
tive window—one that makes many sales—
why not get a photograph of it and send it in
to The Canadian Grocer. We are on the look-
out for all good window displays. Their pub-
lication shows our readers from Halifax to
Vancouver how other grocers sell things by
window display. It will also help you and
your clerks to surpass former efforts each time
a window is trimmed. Send the next good one
along—whether it be canned goods, preserved
fruits, green fruits and vegetables, or house-
cleaning lines.




CONDENSED AND EVAPORA-
TED MILK,

BORDEN MILK CO. LTD.

Bast of Fort Willlam, Ont.

Preserved— Per Case.
Bagle Brand, ea. 4 dos.....58 00
Reindeer Brand, ea. 4 dos. 6 80
8ilver Cow Brand, ea. 4 dos. 5§ 40
GoM Beal Brand, ea. 4 dos. 5 25
Mayflower Brand, ea. 4 dos. 6§ 25
Purity Brand, ea. 4 dos... 625
Challenge Brand, ea. ¢ dos. 4 76
Clover Brand, ea. 4 dos..... 475

Bvaporated (Unsweetened)—
Bt. Charles Brand, small
oa. 4 dosen .... .... ....
Peerless Brand, small, ea.
0O i snde lsaai G
8t. Charles Brand, Family,
O € BOB. .o vies cienen
Peerless Brand, Family,
O WO a0k issiseas ve
Jersey Brand, Family, ea.
Bt. Charles Brand, tall, ea.

450
Peeriess Brand, tall, ea.
4 dos. ...
Jersey Brand, tall, ea. 4
8t. Charles Bund. Hotel,
ea. 2 dos. . svba seveab
Peerless Bnnd Hotel, ea.
Jersey Brand, Botel, ea.
8t. Chnrlu Brand, nllou,
ea. 3% dos.
“Reindeér” Coffee & lmt
ea. 2 dos. ....
“Regal” Coffee and Milk,
ea. 2 dos.
“Reindeer” Cocoa & Milk,
e 2 dos. .... ....

4 60
4 50
42
428
425
4T

4 50

WHITE BWAN BPICES AND
CEREALS, LTD.

WHITE S8WAN BLEND.
1-1b. decorated tins, 1b. .... 0 36

Mo-Ja, %-1b. tins, 1b. ... [ ]

Mo-Ja, 1-1b. tins, 1b.
Mo-Ja, 2-1b. tins, 1b.

Preseatation (with tumblers) 28¢
per 1b.

MINTO BKOS.

MBELAGAMA BLEND.

Ground or bean—
1and % .
1 and %
LN Ciie e e

WS8P. RP.
(R _J
082 08

. Packed in 30's and 50Ib. case.
Terme—Net 30 days prepaid.

FLAVORING EXTRACTS.
SHIRRIFFB
Quintessential.

1 on (all flavers) dos.....
os. (all flavore) dox......

2% os. (all flavern) dos....

4 on. (all favore @es....

THE CANADIAN GROCER

5 os. (all flavors) dos......
8 os. (all flavors) des...... € 60
16 es. (all flavors) des..... 12 00

%2 os. (all flavors) deos..... 22 00
Discount on application.

400

CRESCENT MFG. CO.

Mapleine— Per dos.
2 os. bottles (retail at 50c) 4 60
4 os. bottles (retail at 90) 6 80
8 ox. bottles (retail at $1.50) 12 50
16 ox. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE,

Enoex Plain Gelatine (2 qt.
size), per dos. .... ......
Knox Acidulated Gelatine
(2 qt. sise), per dos. ....

1%
180

CLARK'S PORK AND BEANS

IN TOMATO SAUCR.

Per don.
. 1, 4 dos. In caee ......
No. 2, 2 dos. in case ......
No. 8, filats, 2 dos. In case
No. 8, talls, 2 dos. in case
Ne. 6, 1 dos. in case .... ..
No. 12, 3§ dos. in case....

No.

LAPORTE, MARTIN, LIMITEE.,
Montreal Agencles.

BASIN DE VICHY WATERS.

L’Admirable, 50 qts., cs.... 5 00

VICHY LEMONADES,

La Savoureuse Champenoise Cork
DO Qe 68 iscivoiosinee .. 800
50 pts., cs. 6 00

La Savoureuse “Claret Crown.”
00 DIO OB iy o iovvinivin 9 00

8t. Nicholas Champenoise Corks.

CASTILE SOAP.

“Le Selell,” 72 p.c. Olive Ofl.
Cs. 25 11 1b. bars, Ib.... 0 08%
Cs. 200 3% 1b. pleces, cs.. 4 25
Cs. 12 38 1b. bars, 0 09%
Cs. 50 3 1b. pleces, cs... 4 00
Cs. 50 1 1b. sq. pleces, cs. 4 75
Cs. 5011b. long pleces, cs 4 75
Cs. 200 200 grs. pileces, es 7 7l
Cs. 100 300 grs. pleces, cs 6 00
Cs. 200 300 grs. pieces, cs 12 00

ALIMENTARY PASTES.

BLANC & FILS.
Mucaroni, Vermicelll,
8mall Pastes, etc.

Box, 25 1bs, 1 1b
Box, 25 1bs., loose

Animals.

DUFFY & CO. BRAND,

Grape Juice, 12 qts. ......
Grape Juice, 24 pts. .... ..
Grape Juice, 36 splits ....
Apple Juice, 12 qts.........

C{n’mpz:r:'de Po':no. Uy

TS
g8gaa8a

Motts Golden Russett—

Sparkling Cider, 12 qts....
Bparkling Cider, 24 pts....
Bparkling Cider, 38 sp.....
Extra Fios, 100% .........
Apple Vinegar, 12 qts

X = » s
88838

These prices are F.0.B. Montreal.
Imported Peas “Soleil”
Per case
Sur Extra Fins, 40 Flacons,

Sur Extra F‘lns. 100 %

RIS, OF: cisviovsidrvebunone 15 50
Extra Fins, 50 1 kilo, cs... 14 50
Extra Fins, 100 % kilo, cs. 15 00
Tres Fins, 100 % kilo, cs. 13 50
Fins, 160 % kilo, cs
Mi Fins, 100 34 kilo, es...
Moyens No. 1, 100 3% kilo,

cs. 10 00
Moyens No. 2, 100 14 klilo,

s, 9 60
Moyens No. 3, 100 % kilo,

11 00

MINERVA PURB
Case—
12 Mtres ............
12 quarts .....

OLIVE OIL.

S gals. 29 .

1 gal 10s ....

208, % gal.
CANNED HADDBI “‘l‘lﬂl‘l‘“"

BRAND,

A. P. TIPPET & CO., Agents.
Cases, 4 dos. each, flats,

POF CRO® .ccreccssnccnsse
Cases, 4 doz each, ovals,

Robinsen’s patent barley,
tine, $1.28; 1-1b. tins, $2.25;
inson’s patent groats, 34-1b.
$1.25; 1-1b. tins, $2.285.

%ib.
Rob-
tins,

BOAR’S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO,, LTD.
Tierces .. 010%
0 10%
0 10%

01

on
0 11%
on

Palils, 20 1bs. .......
Tiae, 3 I8,  ivocvcenes
Cases, 8 1bs., 20 to case..
Cases, 5 1bs., 12 to case.
Cases, 10 1bs., 6 to euo..

F.0.B. Montreal.
MARMALADE,
SHIRRIFF BRAND.
“SHREDDED.”

1 1b. glass (2 ds case).$1.90 §1.80
2 ib. glass (1 ds case). 320 3.00

4 1b. tin (1 ds case).... 550 635
7 1b. tin (35 ds case).. 860 835

“IMPERIAL SCOTCH."

1 1b. glass (2 ds case).$1.60 $1.55
2 1b. glass (1 ds case). 280 270
4 1b. tin (1 ds case)... 4850 408
7 1b. tin (3% ds case)... 7.7 750

MUSTARD.
COLMAN'S OR KEEN'S.

“esnsssesnnns

¥. D, %-Ib. ....

“rssssenene

Durham, 4-1b. jar .........
Durham, 1-1b. jar

VERMICELLI AND MACARONI

C. I CATELLI CO., LIMITED.
Hirondelle Bnln;lb

pkgs. Loose
Vermicelli, lncnronl,
Spaghetti, Macaroni
(short cut), Animals,
Stars, Alphabets,
Small Paste Assort-
ed, 30 lbs. cases..... 7
Egg noodles, case 10
Ibs. loose; case 60
pkgs, % 1b. each.... TH%
Marguerite Brand.
Same assortment as
above ...i....eee.... 63
Egg noodles in 10 1b.
cases, loose, in 60
pkgs., 3% 1b. each....... 7
Catelll Brand.
Vermicelll, Macaroni,
Spaghett, &, 10, 30
1bs, (loose) ..........
80 1b. cases, 1. 1b. pack-
Terms, Net 30 days.

D. SPINELLI CO., Registered.
Glebe Brand.
Vermicelli, Macaroni,
Spaghetti, Macareni
(short cut), Alpha-
bets 30 1b. case ....... T (379
Spinelll Brand.
Vermicelll, Macaroni,
Spaghetti, 5, 10, 30 1b.
cases (loose)
30 1b. cases, 1 1b. pkgs. .
Terms—Net, 30 days.
JELLY POWDERS.
JELL-O.
Assorted case, contains 2
Straight.
Lemen contains 2 dos.....
Orange contains 2 dos.....
Raspberry contains 2 dos..
Strawberry contains 2 dos.
Checolate contains 2 dos...
Cherry contains 2 des
Peach contains 2 dos......
Weight 8 1bs. to case. Freight
rate, 2nd class.
JELL-O ICE CREAM POWDRR
Assorted case, contains 2

-

bt et e e ek hd e
S8838888 B

Chocolate contains 2 dos... 2
Vanilla containe 2 dos..... 2
Strawberry contains 2 dos. 2
Lemon contains 2 dos..... 2
Unflavored contains 2 dos. 2 08
Weight 11 1bs. to case. Freight
rate, 2nd class.
SOAP AND WASHING POW-
DERS,
SNAP HAND CLEANER.

6 dozen to box
30 days.
RICHARDS PURE BOAP.

5-case lots (delivered), $4.156 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Boap.
GENUINE. Packed 100 bars te
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than 6 cases..........5 5,00
Five cases br more 49
SAPHO MFG. CO., LTD.,, MONT-
REAL “SAPHO” INSECTICIDE.
1-16 gull, dos. ........ el 200
%-gall, dos, . ¢ 0

1%-gall,, des.
1 goll, dos.
1-16 gall, gross lot

“sssseasennns
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4T0 the Grocery Trade

We are now established in our new ware-
house situated on the corner of Church
St. and the Esplanade, and with improv-
ed facilities and larger space, we feel
confident that we can serve you better
than it was possible to do in our old
building, where we were very much
crowded for room. We solicit business,

which will have our very best attention.

H. P. ECKARDT & CO.

WHOLESALE GROCERS
Church Street and Esplanade
TORONTO




~“SOCLEAN*
THE DUSTLESS SWEEPING
COMPOUND.

20¢ Pall, 2 dos. in case (4%
1bs.) enlarged size
40c Pail, formerly 50c, 2 dos.
in case (8 1bs.) ..........
¢ Pail, formerly $1.00, 1
dos. in cese (17 lbs.)....

72

(B¢

“ANTI-DUST” SWEEPING
POWDER.

; 2 1b. tins, 8 dos. crates, dos. 1 40
S Ib. tins, 1 and 2 dos,
crates, per doz. ..........0

STARCH.

THE CANADA STARCH CO,,
LTD.
EDWARDSBURG BRANDS
and
BRANTFORD BRANDS.
Boxes. Cents

Laundry Starches—
40 1bs. Canada Laundry....
40 1bs., Boxes Canada white
gloss, 1 1b. pkgs........
48 1bs,, No. 1 white or blue,
4 1b. cartons ............
48 1bs., No. 1 white or blue,
8 1b. cartons .........
100 1bs., kegs, No. 1 whlte
200 1bs., bbls., No. 1 white.
30 1bs., Kdwardsburg silver
gloss, 1 Ib. chromo pkgs.
48 1bs., silver gloss, in 6-1b.
LB ORRIBIEES .. vvessanine
86 1bs., silver gloss 6-1b.
draw lid boxes .....
100 1bs., kegs, silver ¢lou.
large crystals ...........
28 1lbs. Benson's utln.l 1b.
cartons, chromo label .... 07%
40 1bs. Benson's Enamel

.08

08%
01
01
0614
068%
0%
.08

(cold water), per case.... 3 00
20 1bs. Benson's Enamel
(cold water), per case..... 160
Celluloid—bouxes containing
45 cartons, per case...... 3 60
Culinary Starch.
40 Ibs. W. T. Benson &
Co.'s prepared corn .... . 07%
40 1bs. Canada pure corn
BEEIER o isseisines ccsesee. BB

(20-1b. boxes 3c higher.)
Casco Potato Flour, 20-1b.
DOXES, DOF ID. lscvevses
BRANTFORD STARCH.
Ontario and Quebec.
Laundty Starches—
Canada Laundry—
Boxes about 40 1bs. ......
Acme Gloss Starch—
1-1b. cartons, boxes of 40

DR Giiaiais eiearavevss 063
First Quality White Laundry—

3-1b. canisters, cs. of 48 lbs .07
Barrels, 200 1bs. ......... 0614
Kegs, 100 1bs. ............ 0614
Lily White Gloss—
1-1b. fancy cartons, cases 30
DB ccicisacncans esssssces MY

6-1b. toy tmnh. lock .nd
key, 8incase ............
6-1b. toy drum, with drum-
oticks, 2 In case.......... 0T%
Kegs, estra large crystals,
Canadian Electric Starch—
Boxes containing 40 fancy
pkgs., per case .........

Celluleid Starch—

Boxes containing 45 car-
tons, per case ........
Culinary Starches—
Challenge Prepared Corn—
1-1b. pkts., boxes of 40 1bs. .06
Brantford Prepared Corn—
1-1b. pkts., boxes of 40 lbs. .07l
“Crystal Maige” Corn Starch—
1-1b. pkts., boxes of 40 lbs. .07TY

(20-1b. boxes 3c¢ higher than
(40’s.)

OCEAN MILLS, MONTREAL.

Chinese starch, 48, 1 1b, per
cs., $4.80; Ocean Baking Fowder,
8-o0x. tins, 4 dos. per case, $1.60;
4-0s. tins, 4 dos. per case, $3.00;
8-0s. tins, § dos., per case, $6.50;
"16-0x. tins, 3 dos. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 Ibs.,
at 15¢ per 1b. Ocean blanc mange
48 B-0z., $4; Ocean borax, 48 8-
oz., $1.60; Ocean cough syrup, 36
6-0x,, $6.00; 36 8-o0x., $7.20; Ocean
corn starch, 48 1-1b., $3.60.

SOUPS—CONCENTRATED,
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tall, Pea,
Scotch Broth, Julienne, Mock

Turtle, Vermicelll, Tomato, Con-
somme, Tomato.

No. 1's, 03¢ per dozen.
Individuals, 45¢ per dosen.
Packed 4 dosen in a case.

SYMINGTON'S SOUPS.
Quart packets, 9 varieties,

[ SERCR Veserronanas st 0%
Clear soups, in stone jars,
6 varietles, dos. ......... 140

SBODA—COW BRAND.,

Case of 1-1b,, containing 60 pack-
ages, per box, $3.00.

Case of 3%-1b., containing
packages, per box, $3.00,
Case of 1-1b. and %-1b., contain-
ing 30 1-1b. and 60 %-lb. pack-
ages, per box, $3. Case of B¢
packages, containing 98 pack-

ages, per box, $3.00.

120

SYRUP.

THE CANADA STARCH CO,,
LTD.

CROWN BRAND CORN SYRUP.

2-1b. tins, 2 doz. in case... 2 50
5-1b. tins, 1 doz. in case ... 2 85
10-1b. tins, 3% doz. in case. 2 75

20-1b. tins, 3 doz. in case. 2 70
Barrels, 700 1bs. ........... 3%
Half barrels, 350 ........... 3%
Quarter barrels, 175 ...... 4

Palls, 883 ciosciipviniisnne 18
Palls, 25 1bs. each ....... .13

LILY WHITE CORN SYRUP.

2-1b. tins, 2 dos. In case... 2 85

5-1b. tins, 1 doz. in case... 3 20

10-1b. tins, 3% dos. in case. 3 10

20-1b. tins, 3§ dosx. in case. 3 05

(5, 10 and 20-1b. tins have wire
handles.)

BEAVER BRAND CORN
MAPLE BSYRUP.

AND

Quart tins (wine measure)
2 dos. In case, per case..

47
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‘JAMES DOME

‘Gold Label, Ws .

MOLASSES,

THE DOMINION MOLASSES
COMPANY, LTD.

Gingerbread Brand.
2s., Tins, 2 dos. to case.

Quehec, per case ......... 418
Ontario, per case ..... . 190
Manitoba, per case .... 23
Saskatchewan, per case.... 2 60
Alberta, per case .......... 270
British Columbia, per case 2 40
DOMOLCO BRAND.
2s., Tins, 2 dox. to case,
Quebec & Ontario, per case 2 60
Manitoba, per csse ....... 300
Saskatchewan, per case ... 3 20
Alnerta, per case ........ . 33
British Columbia, per euo. 310
SBAUCES.
PATRRSON'S WORCESTER
BAUCRE,
3-pint bottles 3 and 6 dos.
cases, do%. .......... e 3000
Pint bottles, 3 dos., cases,
QO (o vissvnervinss ity 1
H. P
H. P. Bauce— Per dos
Cases of 3 dosen ....... . §1 00
H. P. Pickles—
Cases of 2 dos. pints..... 8335
Cases of 3 dos, %-pints.. 225

STOVE POLISH.
BLACK LEAD.

Ga size, gross ........ ‘240
. 2a sise, gross .. 250
NUGGET POLISHES. Dos.
Polish, Black and Tan .... 085
Metal Outfits, Black and
TREssvinisinsssinenss 36

Card Ontﬂu Flack lld
TRE- . cesssvanssrvionennve
Creams and White Cleaner

TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch, 6s...
Black Watch, 128 .........
Bobs, 6's and 10's .
BORY: O cissicinirnoneo
Currency, 6%s and 12s ....
Btag, 6 1-3 to Ib.......
0Old Fox, 6 1b. boxes .....
Pay Roll Bars, T%s ......
Pay Roll, Ts .... .
War Ilorse, 08 ............
Plug Smoking, Shamrock, €s,
plug OF DAF ..ccccvcncces
Rosebud Plug, 7s ...
Empire, 6s and 12s...
V9 T cosiisvecnsn
Bardght. T® ...occsoccvcces
Cut Bmoking — Great West
Pouchea, 88 ....ooccvcviene
Regal Cube Cut, 9s ........

5838882838

38 s8:28¢%

TEAS.

THE “SALADA” TERA CO.
East of Wian'peg.

Wholesale R't'1

Brown Label, 1s and We 30
Green Label, 1s and %e a8
Blue Tabel, 1s, ¥s, ¥s,
and %e .......c000n00
Red Label, 1s and %s ..

cessnan

50
.60
Red-Gold Label, %s .... 0

LUDELLA.

In 30, 60 and 80 1lb. cases.
Black, Green or Mixed.
Blue Label 1s

Blue Label 8

Orange Labe

Orange Label %s .........
Brown Label lgz and 148..

s

Brown Labe
Green Label 1s and %
Red Label %s
MELAGAMA TEA.
MINTO BROS.

46 Front St. East,
We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R't’]
Brown Label, 1-1b. or % .28
Red Label, 1-1b. or %... .27
Green Label, 1s, % or K .30
Blue Label, 1s, 3 or %. .35
Yellow Label, 18, % or % .40
Purple Label, % only... .56
Gold Label, ¥ ouly .... .70 1,

JAMS AND JELLIES,
T. UPTON & CO.

Pure Fruit Jams—Raspberry &
apple, Strawberry and apple,
peach and apple, plum and
apple, red currant and apple,
black currant and apple, cherry
and apple, apricot and apple,
gooseberry and apple, huckleberry
and apple, fig and apple, 12 os.
glass jars, 2 dozen in case $1.00
per dos.; No. 2 tins, 2 dosen in
case, $1.90 per doz.; No. & tin
pails, 9 palls in crate, 87 1-3¢c.
per pail; No. 7 tin pails, 6 palls
in crate, 52 1-2¢ per pall; No. 7
wood pails, 6 palls In crate,
521-2¢ per pall; 80 Ib. wood
pails, 7 1-4c. per Ib.

Packed In assorted cases or
crates If desired.

Pure Fruit Jellles — Rasp-
berry, strawberry, black cur-
rant, red currant and pineap-
ple flavors, © - os. glass
tumblers, 2 doz. in case, 95c per
dos,; 12-v7 glass jars, 2 dos. 1o
case, §i.. per dos.; No. 2 tla,
2 dos. in case, $1.00 per dos.; Ne.
5 tin pails, ® palls In crate, 87%¢
per pall; No. 7 wood palls, 6
pails In crate, B52%c per pall;
No. 7, tin palls 6 In, crate, 53%e;
30-1b. wood palls, T%c per |Ib.
Packed in assorted cases or
crates If desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12-
os. glass jars, 2 dos. in ecase,
$1.10 per dos.; 16-0s. glass jars,
2 aox. In case, $100 per dos;
pint sealers, 1 dos. In case, $2.26
per dos.; No. 2 tins, 2 des. n
case, $2 per dos.; No. 4 tins, 2
dos. In case, 35¢ per tin; No. §
tins, 9 in crate, 42%c per tin;
No. 7 tins, 12 in case, B7%c per
tin; No. T wood palls, 6 in crate,
B7:4¢ per pail; 30-1b. woed pails,
8¢ per 1b.

JELLY POWDERS.
WHITE BWAN SFICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1
dos. In handeome counter

ccocoooo
288BRYURS

35
40
50
60
80
00

ecarton, per dosen ....... 90 90
List Price.
“Shirrif"s” (all flavors), per
B Liieisasesivasssiiies 09
Discounts on application.
YEAST.

White Swan Yeast Cakes,
per case, 3 dos. B¢ pack-
ages
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(The Gold of the West

We were and are prospectors of the Western Grocery trade and
know every inch of the Western field, covering it as we do regu-
larly and often.

The money is here, your goods are needed, why not share
in the Western harvest and turn your goods into West-
ern gold?

With our large staff on the road we guarantee to bring
in sales for your goods and also guarantee your patrons
service with our five large and centrally located ware-
houses.

Write for our terms.

* : Wholesale Commission
NlChOlSOH & Baln, Merchants and Brokers

HEAD OFFICE—WINNIPEG, MAN.

REGINA SASKATOON EDMONTON CALGARY LETHBRIDGE

N

MINCE MEAT 30 Years’ Experience
- In Mince Meat Is At

@
E are putting up a line of fine Y S
VV OLD ENGLISH MINCE MEAT our érvice.
in quart self-sealing glass jars
that can be sold retail at 35e¢. each, and

they contain two and a half pounds net.
This is the handiest and neatest way to

handle Mince Meat, and it is at the same We guarantee you the best goods on

time, the most profitable.
Our Mince Meat is made of the best earth at the money.

new fruits and purest spices, put up
under the inspooptinn of the Dominion InSiSt on wetheY’s Always
jovernment and with the greatest care
and cleanliness.

Alsa Sold in 80-1b. Kegs. Ask your jobber or write us
40-1b. Kegs. <
20-1b. Kegs.
5-1b. Tins.

F. W. FEARMAN C0., Limited J. H. WETHEY, Limited

HAMILTON St. Catharines
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NATION’S

SPECIALITIES

Egg Powder
Custard Powder
Jelly Powder
Health Saline

Agents required where
not already represented

E. J. NATION & CO,,
LIMITED

Bristol, England

APPLES

Before purchasing write
for our quotations on the
famous Georgian Bay
apples. We will be pack-
ing from five to ten thous-
and barrels.

LEMON BROS.

Owen Sound, Ontario

The

general satisfaction

given by

St. Nicholas
Home Guard
Queen City

Puck

Kicking

makes the Lemon Business
the ideal feature of the Re-
tailer’s Fruit Department.

J.J.McCABE

| Agent
Toronto, Ont.

Chocolates

Made by Bond, Limited, Bristol, England

are the high-water mark of quality.

Pastelles and Gums

Made by C arsons, L imite d, Glasgow, Scotland

are an ideal combination of pure

fruit and gums.

MESSRS. DAVIDSON, McBEAN & CO., LTD.

86 Wellington Street West, Toronto

have a full range of samples on show in their sale-room.
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Almeria Grapes . New Hallowee
Jamaica Oranges Dates

Grape Fl‘“it ' First arrival due here this week.
Boxes and Half Boxes.

'New Figs and Dates Also
Large. supplies and moderate FreSh : C ana d i an

prices prevail with us.

We are leaders inthe respec- CheStHUtS

tive lines.

All other kinds of Nuts for
Mail orders solicited. Hallowe’en

Send us your orders.

THE HOUSE OF QUALITY

White & Co., Limited HUGH WALKER & SON

Established 186171
TORONTO and HAMILTON Guelph and North Bay

SouPS

with dollars in them.

Edwards’ Soups are the soups that soon turn into
dollars. They're widely and forcefully advertised
and they’re on the way to being sold the moment
you take them out of the case. And customers

who buy Edwards’ Soups on the strength of the THE LESSON WE'VE TAUGHT
advertising, buy them again and again on the YOUR CUSTOMERS-

strength of the quality. There’s a handsome

profit on the sales. Keep a sharp eye on your stock. A“y thll’l g Tha t9

FDWARDS
=== SOUPS

“ihe Soups with the dollars In them.”

Edwards' desiccated Soups are made in three varieties : Brown, Tomato,
White. The Brown variety is a thick, nourishing soup prepared from
beef and fresh vegetables. The ather two are purely vegetable soups.

{
Write for full particulars of tradc terms to H J.HE I Nz COM pANY
MONTREAL :—Wm. H. Dunn, 396 St. Paul Street. PITTS BURGH
TORONTO :—W. ..lel“qlmn'ﬂlm —_—
WINNIPEG :—W. M. Esoott Co., Limited, 181 Bannatyne Avemme.

Price list mailed weekly.
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The tempting Jam

People come into your store and buy certain things beeause they

look good and tempt their palates.

If Cairns’ Jams and Jellies are

given prominence in your store they will tempt many buyers.
Moreover the deliciousness and purity will tempt them to come

back for more.

Alexander Cairns & Sons

Paisley, Scotland

Canadian Agents:

SNOWDON & EBBITT, Montreal, Quebec
Agents for British Columbia
NELSON, SHAKESPEARE, WATKINS, LTD,,
Vancouver, B.C.

The Continental
Bag & Paper
Company, Ltd.

OTTAWA
Exclusive Bag

Manufacturers
Selling Paper Bags is only a part of our
Service.

We make it a(f)omf to include Best Quality
and Strength and Value in every Bag of our
. Manufacture,

Require your Dealer to supply only

CONTINENTAL “GERM PROOF”
BAGS -

DISTRIBUTORS:

ONTARIO—The Contlnentll Bni & Paper Co., Ltd., Ottawa
and Toronto. Walter Woods & Co., Hamiiton.
MANITORA, AL”BTA SASKATCHEWAN—Walter Woods
& Co., Wlnnlpo&
NOVA SCOTIA, PIINC DWARD ISLAND, CAPE
BRETON ISLAND—Thomas Flanagan, Up-
#l Water Street, Halifax.
NEW BRUNS c%t-'} Hunter White Annt. North Mar-

ha
BRITISH OOLUIIIA—-.nlth. Davidson & Wright Ltd.,
“n% Continental Bag & P Ce.,
ntinen "
Io t.ml -

3 Don’

D 93 substitute any other tobaccos when
on t asked for these lines.

Don,t say “I haven’t it.” Say “I’ll get it.”

94 make any mistake about the names
DOII t of the leaders, They are

Master Mason - - Smoking
King George’s Navy - GChewing
Rose Quesnel - Smoking

e i,

The Rock City Tobacco Co.

QUEBEC WINNIPEG
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Thereypis
Snap

-

vim and “go” to

Fels-Naptha soap
and its sale. Qual- T ; ;
ity, make-up, - They Want the “Real Thing.”

: . "Well, yes, boys," the old grocer says, "I did use to
packing and _ln recommend some things as being just as good as others,
deed everything but I do very little of that sort of thing now. It doesn’t
pay in the long run. Take this JellFO now. You do
about not suppose, do you, that any of us would say that any-

FelS-Naptha com- thing else was just as good as

mend it to grocers JELL-O

and customers

; It is a peculiar fact that the man who recommends the
alike. Lqﬂ—asl-fggod kind for other people, wants the real thing
imself.

Jell-O is the real thing, with its exqusite flavors

and its reputation as " America’s most famous dessert," and
M customers who get Jell-O are pleased customers."
+
- —

THE GENESEE PURE FOOD CO.,
Bridgeburg, Can.

The name JELL-O is on every package in big red letters
If it isn’t there, it isn’t JELL-O

STORE MANAGEMENT—COMPLETE —

B e o ANOTHER NEW BOOK D. & J. McCALLUM

L oEEEt || | pPERFECTION

$1.00 POSTPAID

“Store Management—Complete’’ tells all sbout the .
st = sawe o et oey e rvneet ks SCOTCH WHISKEY
THIRTEEN CHAPTERS ¥ "
Hereis a sample: is known throughout the Canadian trade as the
CHAPTER V.—The Store Policy—What it shonld be finest flavored Scotch on the market. It hasn’t that
G Saeep . TR St e, smoky flavor of most Scotch Whiskies. It repre-

Fravtus . Vi et

lephone calls. railroad 1 1 %
iy, e b g sents customer satisfaction and good profits

ABSOLUTELY NEW JUST PUBLISHED i

Send us $1.00, Keep the book ten days and if it isa't Wm' E' MCIntyre’ Limlted
worth the price returs it and get your money back. 23 Water Street, St. John, N.B.
Technical Beok D?t.i MacLean Publishing Co. GENERAL AGENT
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_AAnéiior BrasDFiotR

has character in every ounce

R m—

because extreme care, watch-
fulness, ability, integrity, the
most modern equipment and
only the choicest Western
Spring Wheats form the
complement that obtains the
highest  possible  quality
every day in the year.

is the ideal chocolate
cooking and drinking pur-

The most searching analysis and tests make uni-

formity certain.

+ As rapidly as people learn all the facts about
Anchor Brand Flour, they are satisfied only with

this Brand.

Anchor Brand Flour is better because the trouble
and expense are taken to make it better.

Standard Prices—Worth More.

Free samples for Missourians will be sent to
' Dealers and Bakers for distribution.

Leitch Brothers’ Flour Mills, Ltd.

Oak Lake,, Manitoba

poses. Is especially suitavle
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

(

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

S

N\

St. George Evaporated Milk, 4 des. h"

Princess Condensed Milk, 4 dox. In case.. 4.50
Banner Condensed Milk,

Superlative
Quality
Consistently
Maintained

Malcolm’s preserved milk
products are noted for their
high and unvarying qual-
ity—only the richest and
purest cow’s milk being
used.

Grocers should tome up
their stocks with the Mal-
colm lines. Your customers
will appreciate them.

Order from your wholesaler
or direet from the factory.
Delivered in 5-case lots to
auy point in Ontario or
East of Halifax. We will
prepay freight up to 50e
per 100 lbs.

4 dox. In case... 535

*J. Malcolm & Son, St. George, Ont.

The orders from
Grocers through-
out Canada for

D.W.C.
Spanish Olives

are increasing
every year, and this
season’s trade is so
large as to establish
their popularity
more firmly than
ever. Place your
order now for the
Fall and Holiday
trade.

Rowat & Co.
Glasgow, Scotiand

CANADIAN DISTRIBUTORS

Snowdon & Ebbitt, 326 Corls-
tine Buillding, Montreal, Que-
bhec, Ontario, Manitoba,

the Northwest; F. K. W,
Hallfax, NB8.; J.

K|t. Jobhn, N.B.; C.

& Co., Vancouver, B.C.
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A LOT LESS RUBBING
NO MORE MONEY

— from the housewife’s view-point

The good housewife appreciates fully the services given
her by this pair of wash-day requisites. They eliminate
to a very great degree, the hard rubbing of wash day and

2\

thereby save the clothes, as well as much hard labor.

It is evident that these soaps are reaching the heart of
the people from the monthly increase in sales that our
books show. In selling them you give the housewife the
maximum of real value, and make a full 26145 per cent.
on your investment.

ot NBL AN
S ANANG

Sold through the wholesale trade.

. “ This Washboard Has Given Me
“ Head Thls Splendid Service---It's CANE’S”
RN VLS O I G _—

and bear the name in mind
when next you order a supply
of Starch. Chinese Starch has
stood the severest tests in many
Canadian households — where,
when once used, no other is
good enough.

Supply your patrons with a
starch whose “quality” is un-
surpassable and where the
quantity is the fullest—full 16
oz. to the package. Every Sale of a ;

Montreal Leads to Other Sales

O. Lefebvre, ®rop. Nothing is better evidence of quality than service.
Cane's Washboards always prove their sood quality.
AGENTS :—Standard  Brokerage They are attractive and well finished and pay a good
Co., Vancouver, B.C.; John J. profit.
Gilmor, Winnipeg, Man.; Harry
Horne & Co., Toronto, Ont.; Nor- v With Cane’s Washboards you can meet every de-
man D. McPhie, Hamilton, Ont.; mand because they are made in 13 styles and
The Lawrence Nfid. Co., Ltd., St. grades,
John’s, Nfid.; J. J. McKinnon,
Charlottetown, P.E.I.; Boivin & Write for catalog on Cane’s Washday Woodenware.
Grenier, Quebec, Que.; Eug.
Foliot, St. Pilerre, Miquelon;

Bot BoTd A o, ot o % The Wm. Cane & Sons Co., Ltd. J

Gregoire, Chicoutimi, Que.; and

all the Wholesale Grocers NEWMARKET’ ONT.

throughout the Dominion.




THE CANADIAN GROCER

Get Our Opinion About Your

Accounting

If your profits are not as large as you
think they should be, consult us. Our
advice is free. If you need

THE

With The
ois McCaskey in
One 0
Wrciting S}’Stem Drudgerg;

to reduce your bookkeeping labors, to pre-
vent forgotten charges, to prevent errors,
to prevent misunderstandings with cus-
tomers over their accounts and to improve
your collections, we’ll tell you so. If The
McCaskey System cannot be applied to
your business so that it will pay you an
enormous profit, we’ll tell you so, just as
quickly and as frankly.

One hundred thousand merchants in all
lines of business have profited by our ad-
vice and are using The McCaskey System.

We know a good deal about handling
accounts. Some of this information will
be valuable to you. You can get it free.

Suppose you write to-day. For conveni-
ence, use the coupon.

THE

Dominion Register Co.
TORONTO  LIMITED = QNTARIO
Trafford Park, Manchester, Eng.
Melbourne, Australia
The Largest Manufacturers of Carbon
Coated Salesbooks in the World.

PORK anp BEANS

This is the opportune time for
the sale of this line, and we
would advise you to get our
prices before placing your off
der. We can increase your
profits, and the quality of our
Pork and Beans are equal to
any brand packed.

If your wholesalers cannot
supply you, write us direct and
your enquiries will have our
attention.

Put up in 1, 2 and 3 1b. cans,
plain and Tomato Sauce.

Oshawa Canning Company

DOMINION REGISTER CO., Limited
TORONTO; CANADA

Gentlemen:—Without obligation on my part,
you may tell me how I can increase my profits.

First and Still the Best

“Yes Ma’am

WINDSOR

is the best
Table Salt

~we handle

S
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(REG. U.S. PAT. OFF)

A Stock of
Karo is as

“Good as Gold”

VERY grocer knows that the way to sell Karo i1s to keep
it where customers can see it.

All you have to do is mention it to include it in almost any
order you send out. Advertising and the intrinsic ment of
the goods together with full weight cans and a general square
deal policy back of it have made Karo one of the best selling
grocery specialties in the world.

Don’t be afraid to stock. The demand is greater to-day than
ever. This season promises to be the biggest ever.

The season 1s now on. Send in your orders.

We will supply a copy of the famous “Corn Products Cook Book.”

Corn Products Refining Co.

New York, N.Y., U.S.A.
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The Hall-'-Mark of Sardine
Superiority

The sardine lover is one
of the most particular
customers you have.
This is a demonstrated

fact, and the sale of a
poor quality article will
have the effect of driv-
ing such a customer
from your store.

‘““KING OSCAR” on
your sardines is a real
insurance against dis-
satisfied patrons.

You can’t afford to take
chances — stock ‘‘King
Osear’’ Sardines and
you are sure of the fin-
est, uniform sardines
carefully packed in pure
olive oil. Get them from
By Special Royal Permission Your wholesaler.

INSIST ON ‘“KING OSCAR’’ BRAND.

CANADIAN AGENTS

J. W. BICKLE & GREENING

(/. A. Henderson)
HAMILTON, CANADA

FOR A GCENTURY OR MORE

St. Vincent has shipped the bulk of the world’s
supply of Arrowroot, because 8t. Vincent Arrow-
root is the best.

As a household staple it has made for itself a
place in many homes; its wholesome and nutri-
tious qualities make it a healthful food and a
blessing for the youngsters, the aged, and the
invalid.

The large variety of delightful dishes into which
it can be made explains the ‘‘why’’ of its popu-
larity. It is very easily digested.

Acquaint your trade with the fact that you have

St. Vincent Arrowroot and your sales will be 5
]argt_

, For information and samples write J. Elliott
Sprott, Secretary.

Now that the winter season is
STA::,"%Exg{’n‘r::g;w:ggzc‘i:glwoﬁns under way you will find Sterling

Mince Meat a seasonably, profit-
R— able line to handle.

Only the most carefully selected
spices and fruits go into Sterling
Mince Meat.

Order your supply now.

THE T.A.LYTLE CO.

LIMITED
Sterling Road - TORONTO
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Pacific Coast
Halibut - Salmon

FRESH AND FROZEN

Order your Pacific Coast Frozen
Halibut and Salmon for next Win-
ter’'s requirements from

The Canadian Fishing
Company, Limited

VANCOUVER, BRITISH COLUMBIA
Write for prices 'and information.

We produce and ship all kinds of
Pacific Coast Fish—Fresh—Frozen
—Salt—and Smoked.

Quality and Service Unsurpassed

We have them

Grant
Prince

Globe

Beaver

Fruit Jar Rings

Quality Guaranteed

Walter Woods & Co.

HAMILTON and WINNIPEG

In the Goods and
in the Packing

are found those qualities which have given Canadian
sea foods so wide a market and the turnover, heavy
though it is, is annually growing.

No brand is so widely ecalled for as the

Brunswick
Brand

Our supplies—the choice of the fishermen’s catches,
together with long experience and modern equipment, '
we are enabled to turn out the most perfeet that can
be made.

Our plans always have been to co-operate with the
wholesaler and retailer and to give the consumer a
good article at a fair price.

Just look over your Stock, Mr. Groeer, and see what
*‘CONNORS’’ lines you are short. Then order —
here is a partial list:—

14 0Oil Sardines Kippered Herring
%4 Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(Oval and Round Tins) Scallops

CONNORS BROS.

Limited
Black’s Harbor, N.B.

AGENTS :—Grant, Oxley & Co., Halifax, N.8S.; J. L.
Lovitt, Yarmouth, N.S.; Buchanan & Ahern, Quebec, P.Q.;
Leonard Bros., Montreal, P.Q.; A. W. Huband, Ottawa,
OUnt.; A. E. Richards & Co., Hamlilton, Ont.; J. Harley
Brown, London, Ont.; C. de Carteret, Kingston, Ont.;
James Haywood, Toronto, Ont.; Chas. buncnn, Winnipeg,
Man.; Shallcross, Macaulay Co., Calgary. Alta.; Johnston
& Yockney, Edmonton, Alta.; Shallcross, Macaulay Co.,
Vauncouver and Victoria, B.C.

CONNORS BrOosm&)
g _Stasss nasese n 2 Unsse o oo

Ay . DORG Guareet o 3 e Lnen WD 0
s.._'_-'__‘___,_.'f‘
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WHY NOT STOCK
SOME OUTFITS?

A nice looking and quick sell-
ing line that will pay you to
handle.

They show you a good

Put margin of profit.

up in

handy

cardboard

and metal

boxes to retail

at 40c and 50c.
Consisting of

pure bristle brush,
“Seloyt” polishing
pad and tin of polish.

Brushes and pads may also
be obtained separately.

The “Nugget” Polish Co.

LIMITED
9, 11 & 13 Davenport Road
TORONTO -te ONTARIO
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For the regular
baking and the
holiday baking
you should sell

HUGMAN’S

Pure Spices and

Red Rose

Baking Powder, Extracts,
Jelly Powders—they are
top-notchers.

Orr & McLain, Winnipeg
are our Western Agents

A. W. Hugman,

Limited
MONTREAL

HIRONDELLE

(Swallow Brand)

The brand of Canadian Maca-
roni, Vermicelli Spaghetti,
ete., that is unsurpassed by any
imported.

A1l dealers should satisfy
themselves on this point by
asking their wholesalers.

The price for both dealer and
customer is right, while the
profits are excellent.

C. H. Catelli Company, Limited
MONTREAL, CANADA

Mr. C. C. Mann, 517 Board of Trade Bldg
Toronto, Can., Agent for Province of Ontario

pay good pro-
fits and make
for larger
sales,. They
lighten  the
labors of washing and
cleaning and are the
enemies of dirt. It will
pay you to stock these
lines of cleansers:
“Young-Tom” Wash-
ing Powder, Purity

Laundry Soap, Uncle
Tom Tar Soap, Glycerine Pumice and Olive
0il Soaps.

Young-Thomas Soap Go., Limited

Regina, Sask.

BRAND/

GCISTERED

NOW IS THE TIME TO ORDER YOUR
FALL SUPPLY OF

BRUSHES

Such lines as Stove Brushes, Scrubs,
Dandy and Horse Brushes, Stable
Brooms, etc., will soon be in great de-
mand. Place your order now and be
sure to buy the Keystone Brand.

Stevens-Hepner Company
Limited
PORT ELGIN, ONT.
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' GLASSIFIEDADVERTISING

Advertisements under this heading, 2¢c. per
word for first imsertion, lc. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word,

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
fdved without remittance cannot be acknow-

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, ete.

.

WANTED

AGENT WANTED IN EVERY TOWN IN
Canada. Make money spare time and even-
Ilngs. Write now. Lock Box 120, Davenport,
owa,

WANTED — INFORMATION REGARDING
ﬁood grocery or meat market for sale. Send
escription and price. Northwestern Business
Agency, Minneapolis, Minn,

. FOR SALE

FOR SALE — FIRST-CLASS GROCERY,
ood location, good business, five-year lease.
>articulars furnished on application. Address
Box 384, Napanee.

FOR SALE—ONE TAYLOR'S SAFE, FIVE
months in use; size of outside measurements
34 x 28 x 45. Thirty-six feet of quarter-cut
oak grocery fixtures, also thlrty-s‘x feet of
counters, made by the Arnet Furniture Co.,
Souris; in good order. One showecase; thirty-
two feet of quarter-cut oak grocery fixtures;
one sixteen foot counter, practically new;
one Gipe carrier system, four stations, com-
plete; will sell cheap. Two electric coffee
mills, guaranteed to be in good running or-
der. ne set of Toledo s(-ufe. with or with-
out electric attachment; 2 set of 'Dayton
scale. Will sell any of the above on very

easy terms, with noj interest. Apply Box 223,
Moose Jaw.

e

MISCELLANEOUS

BUCEWHEAT F L O U R GUARANTEED
pure and unlnépuud by any mill in the
province. T. H. Squire, Queensboro’, Ont,,
solicits your orders.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double our
floor space, enable you to use that u per T,
either as stock room or as extra se space,
at the same time lnenulniﬂl)pne. on your

floor. Write for
catalogue “B.” The otu-Lun Eleva i
Traders Bank Building, Toronto, “'8.!)

MODERN FIREPROOF CONSTRU -
?‘nr system of reinforced e

ccessfully largest
i.nﬂllnp—dm better results at lcw'ot cost.
“A_strong statement” you will say. Write us
and htco:omp;ovéo our mom:‘- falr,
West, Toronto. W - sl
COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adequate to all classes of busi-

ness. The Copeland-Chatterso . Limi
Toronto and Ottawa. g ol

GOOD STENOGRAPHERS ARE WHAT
every employer wants. The place to ct

stenographers is at the Remington mploy-
ment rtment. No cha for the service.
m:g‘tu Typewriter Co., Ltd., 144 Bay St.,

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of e famous Surety Non-Smut duplicating
and triplicating counter check books, and single
carbon pads in all! varieties. Dominion n::.
ter Co., Ltd., Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. W. J. Gage &
Co.. Limited. Toronto, are sole nts for
. Canada. Ask your stationer for a assort-

ed box of Mitchell's Pens and find the pen

i to sult you,

THBE “KALAMAZOO” LOOSRE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more,
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complica mechanism. Write for booklet.
Warwiek Bros. & Rutter, Ltd, King and
Spadina, Toronto! tf

FIRE INSURANCRE,
HARTFORD. encies everywhere in Canada.
THE NATIONAL CASH REGISTER COM-
ny guarantee to sell a better register rt'%r
re.i. money than any other house on earth.
We can prove fit. ake us. The National
Cash Register Co., 285 Yonge St., Toronto.

INSURE IN THBE

ADD OR
hgr, Ltd.,

ADDING TYPEWRITERS WRI
subtract in one operation. RElliott-
Room 184, Stair Building, Toronto.

‘

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each, We have also a large stock
of better rebullts at htly ber res.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide 8t. W., Toronto, Canada.

COUNTER CHECK BOOKS—ESPECIALLY
Not made by
t. Send us samples of what you are
using, we'll send you prices that will interest
you. Our holder, wi tent carbon attach-
ment, has no equal on the market. Supplies
for binders and monthly account systems.
Business Systems, Limited, Manufacturing
Stationers, Toronto.
2 suit every GepArtmont ot ‘every buciness,
0 every de o ess.
They are labor and time unr:."?rodneo re-
sults up to the ments of merchants
and manufacturers. Inquire from our nearest
office. er Co., Dayton, Ohio; 128
Bay B8t., Toronto; 258 Po Ave.,, Win-
nipeg; 808 Richards 8t., Vancouver.

BUSINESS-GETTING TYPEWRITTEN LBT-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-formas,
real printing for stationery and udnrtldn{.
saving 256% to 78% of average annual print-
ing cost. American lulﬂglph Sales Co.,
Limited, 120 Bay S8t.,, Toron

ACCURATRE_COST KEEPING I8 BASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. Sev-
eral operations of jobs can be recorded on one
card. For small firms we recommend this as

excellent combination—employees’ time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands we can
supply you with a machine suited to your
requirements. Write for catalogue. Interna-
tional Time Reeordlnf. Conp.’n‘y of Canada,
%:!ml.tod.“ Office and factory, Alice street,
'oronte.

MOORE'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and ‘purehno from bim a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs 'lgrl more than {ou pay fer ome mnot as

So.. umc:. Toronto, :»lo ®

ts for Canada.
WARBHOUSE AND FA RY HREATING
Taylor-Forbes Com Limited.
tn

gnppliod by the trade thmhomlé'uud..

IT’S PURE

Tell the Trade

MAPLEINE

is listed in Westfield's
Book of Pure Foods.

Order of Your Jobber, or

Frederick B. Robson &
Co., 256 Front Bt. B, To-
ronto, Ontarlo.

Mason & Hickey, 287 Stan-
ley St., Winnipeg, Man.

The Crescent Mfg. Co.
SEATTLE, - WASH.
60

CIGAR EXCELLENGE
BEN BEY

10 Cents Worth of Delight

Your customers will appreciate
your stocking this leader. Not
only look good in the case but
smoke good. Give them the best.

Write us or ask your jobber,

Ed. Youngheart & Co., Limited
MONTREAL

53 Highest Awards in Europe and America

WALTER BAKER & C0.'S

CHOGOLATE
& GOGOA

Our Cocoa and Chocolate

preparations are Abso-

lutely Pure — free from

coloring matter, chemical

solvents, or adulterants

® of any kind, and are
mk therefore in full conform-
ity to the requirements

of all Pure Food Laws.

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mass.

8-

A want ad. in this paper will
bring replies from all
parts of Oanada.

Some Dealerss
Raise
A HOLLER

when they come
across some old
anpaid accounts,
other dealers
quletly hand
their accounts
over to us and
we collect the
money. Abso-~
lutely no charge
f we do not
collect.

Send for forms to-day.

THE NAGLE
MERCANTILE
AGENCY

Westmoun ,
Montreal - an.
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O. E. Robinson & Co.

Mnaoufacturers and Buyers of Dried,
Evaporated and Canned Apples.

Ingersoll, - - - =  Ontarie
Established 1888.

FRUIT PULPS

OF ALL KINDS
FRESH BITTER ORANGES and LEMONS
PEELS IN BRINE.
F. KESSELL & CO. 7-8, The Approach
London Bridge, London Eng.

APPLES FOR SALE
in car lots or any quantity. Best winter varieties.
Mostly Spies and Baldwins. Write for ?)n s

A. W, IDLE, Clarksburg, tarios

COMTE'S gazintsaiy
COFFEES We want more :
agents. Write.
Augustin Comte & Co., Limited
P.O. Box 2963, MONTREAL

GRATTAN & CO., LIMITED
ESTD. 185
The Original Makers of

BELFAST GINGIR ALE

Agents in W, Cs

EMERSON, BAMFORD CO.
842 Cambie Street VANCOUVER, B.C,

SUCHARD'SCOCOA

The Hl‘hut Quall
Most Reasonably Priced
" Quality *’ Cocoa.
On Bale Anywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

COCO-BUTTER

At last the proper article discovered
100% pure. No odor.
Never goes rancid. Vegetable Fat.
More economical than Butter or
Lard for all Cooking Purposes.

Agents Wanted.

Colonia' Coco-Boutters, Limited, Montreal

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT.  GEO. J.CLIFF, Manager

One of the most successful re-
tailers of late years says: ‘‘When
a firm advertises in trade papers it
is getting into good company. As
I pick up one of a dozen of these
periodicals here in my office, and
glance through it, I find that the
best people, the successful firms,
are represented in such a way as to
reflect their importance in the
trade.”’

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
or Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

Jf you are interested in Irish trade.

Credit Selling and Getting
the MONEY !

Credit business is as good as cash
trade if you can get your money
Fromptly The customer who is slow
n paying can be put on what 18 prac-
tically a cash basis through the nse of

l COUPON
BOOKS
Just give him a $10.00 Allison Coupon
Book. Have hlm sign the receipt or
note form in the front of the
book, which yoa
tear vut and
Cha 1r&e
hlm with $10
no trouble. When
he buys a dime's
worth, tear off a
ten-cent coupon,
and so on untll
the book is used
up. Then he
pays the $10.00
aud gets auother
book. No pass
books, no charg-
ing, no lost time,
no eirors, no
disputes. Allison
€oupon Books
are recognized
evervwhere as
the best.

-nulutnrod by
ALLISON COUPON CO.,
Indianapolis, Indiana U S.A.

When writing advertisers, kindly
mention having seen the ad. in this
paper.

No other food produet compares with Holland Rusk. It
is in a class by itself and will bring and hold trade for you.

Order from your jobber to-day.

HOLLAND RUSK COMPANY

HOLLAND. MICH.,

STAR BRAND

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and

much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

The Polish Discovery—the wonderful

Bon Ton
CREAM METAL POLISH

—Remains in solution—mno sediment,
—Polishes in half the time.

~—Contains ne acids or injurious chemicals.
—Greater profits te merchants.

% pt. (3 doz. to case), 10c¢ size, doz 85¢
(counter display boxes).
% pt. (3 doz. to case), dos.
Pts. (2 doz. to case), doz
(Central Canada Prices.)

Polish Sales Multiply with Bon Ton.

Used by Grand Trunk Railway Co., To-
ronto Railway Co., Northern Navigation
Co.. the Bank of Montreal. and hundreds
of large users across Canada.
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We Welcome an Old Friend

Schreiber, Ont.,
Oct. 25th, 1913.

THE CANADIAN GROCER,
Toronto, Ont.

Dear Sirs,—

Enclosed please find cheque for the sum of two dollars for which
please send me each week a copy of the ‘‘Grocer.”’ I just forget the
charges for a yearly subseription, but you might let me know by mail
and I will forward the balance.’

I have read your paper for years, but had left the grocery business
two years ago and during that time did not see a copy of the ‘‘Grocer.’’
Now that I am at the grocery business again, I feel lost without your
paper. Begin my subsecription with the latest copy you have on hand

and oblige.

Yours truly,
G. H. REID.

1 We have often said that the relation between Canadian Grocer and
its readers is like that between old and trusted friends. Many of our
subscribers have read Canadian Grocer every week for twenty or
twenty-five years. They never hesitate to consult us for information
or call on us when they are in the city. Like Mr. Reid, they don’t
even forget us when they leave the grocery business.

T We welcome Mr. Reid back to the trade, and to our subscription
lists, and would be glad to have his views on some of the changes we
have been making in the two years he has been out of the trade.
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‘We Are Still Going Ahead.

Orders Are Coming Along
Still More Frequently.
There’s a Reason. It’s the

service we give.

Why not start in now to handle those
specialties which have made our name
known from coast to coast?,

CHAMPAGNE
The Leader

PIPER - HEIDSIECK
Champagne.

For 128 years the King of Wines.

Brut, Sec, Tres Sec.

Quarts, Pints, Splits.
In cases and baskets.

IMPORTED ALIMENTARY
PRESERVES.
“SOLEIL,’ Brand.

Petits Pois, Asparagus, Spinach,
Artichokes, Flageolets, Haricots, Brus-
sels Sprouts, Assorted Soups, ete.

They Brighten up the Store. .
Swell Sale Profits.

HERE'S WHERE YOU GAIN

“F. Lecourt’” Brand Mushrooms.
Fast sellers and profitable. Extra
Choice, First Choice, Choice, Hotel.

PUREST OLIVE OIL.

““Minerva’’ Brand.

Imported from Marseille.

Litre, Quarts, Pints and 15 Pint Bot-
tles, 2 Gallon, 1 Gallon, 14 Gallon, 14
Gallon tins.

Write, Phone, Wire.

Laporte, Martin, Limitee

568 St’Paul St., - Montreal
Telephone Main 3766
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A Thing of Beauty
—A Joy Forever

1 Around Christmas every good Canadian grocer excels all
past year’s efforts in window display. The Christmas win-
dow must be the best on the street and if possible in the town.
[t becomes a “thing of beauty.”

1 Why not have the Christmas window photographed?
Each year for a good many in the past Canadian Grocer
has offered $20 in prizes to the best dressed windows sent it.
There are always six fortunate winners. If you have never
yet done so, come in this year on the contest.

1 The contest is divided into two classes, A and B. Class A
includes cities with population over 10,000, and Class B, all
places under 10,000. The first three winners in each class
rc;ceive prizes of $5, $3, and $2, respectively, making a total
of $20:

f The only conditions are that the windows be dressed with
Christmas goods, by dealers or clerks and that photographs
be mailed before December 31. A description in brief of
each window entered is required. This may be written on
back of photo or on separate sheet. Mounted picture not
necessary.

1 Windows will be judged from standpoints of Selling
Power, Attractiveness and Originality.

1 See that you get the Christmas window photographed this
year and make it “a joy forever.”

Address:

The Editor, The Canadian Grocer

143-149 University Avenue, Toronto
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Length, 425 feet. : Height, 115 feet. _ Depth, 120 feet.
Capacity : 200,000 Barrels a year.

THE FRONTENAC BREWERIES, the finest, largest and best equipped in Canada

Convinced that the time has come for Canada to ssess a large, modern Brewery, equipped for the production of beer to equal
the best imported beers—a group of Canadian business men—after devoting three years of study and effort — helped by

experts and with large Capital at their disposal—have erected and equipped the monumental brick, steel and cement brewery
buildings, located opposite Mile End Station—which will be known as

THE FRONTENAC BREWERIES

This model Brewery, in charge of expert brewers, now produces

FRONTENAC BEER

The Peer of the best imported Beers. Domestic in price—Imported in quality.
Frontenac Beer on sale October 21st.

THE FRONTENAC BREWERIES LIMITED, MONTREAL

Sanitary Cans
“The Can of Quality” .

Tomatoes, Peaches, Pears,
Plums, Apples.

Enamel Lined Cans for Straw-
berries, Raspberries, Beets.

Sanitary Gan Co., Ltd.,

NIAGARA FALLS, ONT.
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For The Christmas BaKing

These two lines are so very fine
they bring many repeat orders.

(R

[

LR

I

It is always Quality that is remembered, and you are
sure to have it in ‘‘Shirriff’s”” brand.

Shirriffs
True Vanilla

imparts the real delicious Vanilla flavor to Christmas
dainties, because it is made from the finest Mexican
Vanilla Beans. You can recommend it highly, for it is
50% stronger than the Dominion Government Food Act
requires. Guarantee label on every bottle.

ghirr'\ﬁ’s Mincemeat

is always appreciated wherever used. It
makes pies which the palate craves for. It
tastes like home-made, because the same care
is taken in mixing together the rich assort-
ment of selected fruits, peels, spices, ete. All
are pure and clean, and the result is perfect.
Put up in 6, 12, 28 and 65 1b. pails. Freight
prepaid. Let us take care of your needs. A
handsome card with every order.

R

LR
i

I

Imperial Extract Co., Toronto
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