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THE CANADIAN GROCER
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; Imitations come; Imitations go ; ]
da e But in the face of all and every kind of competition the  Standard ”
for counterfeits holds the market now as it did over 60 years ago.

J. M. DOUGLAS ® CO., MONTREAL, CANADIAN AGENTS.

Established 1857.
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THE CANADIAN GROCER

COLES
COFFEE
MILLS

None better for
%fhwlﬂlﬁng or
Pulverizing.

Our mills will
Pulverize with-
out heating Cof-
fee.

x““‘“““““-Q‘Q‘Q“‘\QQ‘Q“SM

GORDONGRANT& CO.

Merchants = ‘Financiers

No. 23.

Under-
Counter
Mill

List Price,
$52.00.

Ship and Insurance Agents

Agents of the PICKFORD & BLACK CANADIAN STEAMERS.

Cable Address:—* GORDON,” Trinidad.

CODES USED :(—Lieber's; A.B.C. A1; Ager's; Watkins’; Scott’s;
and West-Indian and other Private Codes.

Every Coles
Coffee Mill has a
Breaker that
breaks the Coffee
before it enters the
grinders, thus re-
ducing wear of

I “ P o RTE R Sof CANADIAN LUMBER,FLOUR,
CODFISH, OATS, HAY, Etc.

EXPO RTE Rs of SUGAR, MOLASSES, RUM,
COCOA, COFFEE, COPRA,

grinders.
e . : COCOANUTS, CRUDE AS-
L Rl -S‘BAAVER PHALT, REFINED ASPHALT OR EPUREE, GLANCE
ABO . PITCH OR MUNJACK, INDIA RUBBER, BALATA GUM,
Our Grinders HIDES (WET AND DRY), BITTERS,
L/ wear longest.

TODHUNTER, MITCHELL & CO., Toronto.
DEARBORN & CO., St. John, N.B.

Agents {ponsns BROS. u'om‘elnl." »
GORMAN, ECKERT & CO., London, Ont.
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Honesty Goes Hand in Hand With Prosperity. {
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If you are not honest you may prosper for a short time, but your fall will be swift and sure.

If you are honest and find that you do not prosper your case will stand investigation, and in nine cases out of ten the reason the honest grocer
does not prosper is because he uses old and infirm scales in his business, and when he thinks he is selling a pound of sugar or rice, or anything else,
be really is parting with about a pound and a quarter for the price of a pound.

Are you prospering as you should ?

If not, it might be a good thing to look into the scale question. We have a Ball-Bearing
Computing Scale which 1s HONEST. We guarantee this scale and sell it on easy terms.

HAS USED WILSON’S SCALES FOR THIRTY YEARS.

C. WILSON & SON, LIMITED, TORONTO,

DrAR Sirs,—I take great pleasure in sending you cheque in settlement of the Improved
Wilson Grocer Scale purchased some time ago. I consider for a large business that it is
simply perfection ; the Agate and -Diamond Steel Bearings are so finely adjusted that I can
weigh anything from an ounce to one hundred pounds. The construction and general finish
is generally admired by my customers, as well as by general storekeepers. 1 have been using
the Wilson Scale for thirty years, and have always found them superior scales in every
respect. | notice that you received the highest medals at Chicago and Paris (France) World
Fairs. If they were as good as the scales sold to me you well deserved the highest honors.
You may refer any merchants wanting fine weighing scales to me.

Yours truly, J. G. GIBSON, 523 and 525 Yonge Street, Toronto.

sassss] Co WILSON & SON, Toronto
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THE CANADIAN GROCER

Capstan Brand 'Capstan Brand
——— Baking English
i 17 Powder ~ Worcestershire

I
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; 1l is noted for its high Sauce
grade and flavor.
If you do not handle Equal to any sauce
it, try a sample case. in the world.
It will hold your Once sold, always
trade. sold.
We guarantee it to Gives you a good
give perfect satisfac- profit and is a quick
tion. ) seller.

Ask your wholesale grocer for these brands.

H‘MH i | il The c a pSta n
T ’  Manufacturin g Co :

Toronto, Ont., Canada.

STRETTON’S

(PRIZE MEDAL)
Worcestershire

SAUCE

FPure,  Delicious, Best.
STRETTON’'S IMPERIAL RELISH—A splendid selling line. -

STRETTON’S MUSHROOM KETCHUP—The best on the market.

CANADIAN AGENTS:

Messrs. S. H. Ewiﬁg & Sons, Montreal. Messrs. Clawson & Co., St. John, N.B.
Mr. John Fisher, Manufacturers’ Agent, Toronto. [| Messrs. Wm. Tuffts & Son, Vancouver, B.C.
Mr. A. N. Mackerrow, Ottawa. Mr. H. H. Stimpson, Halifax, N.S.

Sole Manufacturers =W

Stretton & Co., Limited, VR Exaiann.




THE CANADIAN GROCER

Read the following letter from South Africa :

_
) »EG+F- FROM THE BRITISH RED CROSS SOCIETY.
COWAND Atiipti.

B i
CHOCOLATES 2%

are appreciated in various parts CCaq /!m

of the world. j‘//“/ Zi‘ra//?

“Royal Navy” GHOGOLATE. Lgts 1 wnide & ot

- GHOGOLATE GREAM BARS. i, Z{‘ c%jaq/ﬂfi/ ¥ il
SWISS MILK GHOGOLATE. e i

9’/ AM /Jrz/m/—cd Dec 72

"Pﬂl‘lﬂﬁﬂﬂﬂ” GUGUA, Wﬂlt// ctndd ceeepofahle

; ,¢Maple Leaf Label). ot s S /W .. O hade

COWAN'S GAKE IGINGS, lrat A oo lee) wdy tleoests [
fff.’.ff,’.'?f.o':' S White. Ahets Cos cotee mFo o2zen

WE GUARANTEE OUR GOODS ABSOLUTELY YZ‘/LM W /i e W% ﬁ—'ﬂvf

T, L0 cuivodling Y er? eliceed
41/(4////1(:'(, i (Leten cecen el /az«,

fie Gowan Gompany, S foi i juty
LIMITED, p y «% [//Wﬂu,lf @mm 220 )

Toronto, Canada. LuA O olo e

‘“ Best in the World.”
III HILL, EVANS & CO'S (WORCESTER, ENG.)

M A LT VI N EG A Delicate in Flavor and Aroma.

Robt. Crooks & Co., Botolph House, Eastcheap, London, Eng.

Splendid keeping properties.
ROBERT WATERS’' QUININE WINE
Quinine in a palatable form -50 years' reputation.
Export Agents :
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Cable Address : ‘*“ CLARKFRED." A. B. C. Code, 4th Edition. Box 109.

FRED J. CLARKE,

Broker and General Agent,

(Wholesale Only.)

Solicits correspondence with first-class manufac
turing firms.

Bankers : Bank B. N. America.

METROPOLE BUILDING,
HALIFAX, N.S.

Office :

FINKLE & ACKERMAN

Evaporated Apples and
Desiccated Vegetables.

DEALERS IN e

Barrelled Apples, Sun-Dried
Apples and Vegetables.

Bowmanville, Ont., - Canada.

JOHN SUTHERLAND

Manufacturer of

ROLLED OATS, PINHEAD

MEDIUM CUT OATMEAL.

LONDON, Ontario, Canada.

The Canadian Flour and Cereal Mills

Sole Manufacturers of

EATEL md ENTIRE vine) WHEAT FLOUR

The only flour of its kind—speci-
licious Breakfast Cereal. ally manufactured for family use.

A 5 to 8-Ib. package retails for ROLLED OATS, FLAKED WHEAT and
25 cts., according to country. GRAHAM FLOUR—SPECIALTIES.

CORRESPONDENGE SOLICITED.

il

|F. Kay Reesor & Sons

Wholesale Manufacturing Millers

Markham, Ont., Canada.

Lawrence A. Wilson Co.,

Limited

THE LARGEST WINE AND SPIRIT MERCHANTS IN CANADA.

Representing over 60 Agencies.
Exporters of CANADIAN AND
FOREIGN WINES AND
SPIRITS, Erc., from Stock and
in Bond.

MONTREAL

87 St. James St. -

JACOB STEINMILLER

Saugeen Valley Roller Mills,
WALRERTON, o

HIGHEST AWARD FOR FLOUR,
WORLD’S FAIR, CHICAGO, 1893.

GRAND PRIZE,
PARIS EXPOSITION, 1900.

DIPLOMA OF MERIT,
GLASGOW EXPOSITION, 1901.

Correspondence solicited from
domestic and export trade...

SPECIAL BRANDS.
Cyclone Patent.
Kaiser Patent.
Cyclone Family.
Extra Fancy.

ONT. |

Martin Bros.

OATMEAL MILLERS and
GRAIN

EXPORTERS.

MOUNT FOREST, Ontario, Canapa.
Thg J.D. MOORE CO.

St. Marys, Ont., Canada. i
Py EXPORTERS OF TR
\‘1‘\m \.\{l' ’(« o (W S
\li\ s £ MOORE P
‘};I \@u\—/ g
W.plu Bra Mour 'Br.m.l
C AN —nemanithibi.
-4 /
Corresp ndence A p p I
oI IteF/ es
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THE CANADIAN GROCER

:

CEYLON Tea, the World’s PREMIER Tea.

According to ancient history CGYIOD was once
The Granary of India.

It 1s now

The Tea-ry of the World.

aV

-

A quarter-century ago Tea was practically
unknown in Ceylon and its cultivation
probably not thought of, yet at the com-
mencement of the present century a very
considerable proportion of the world’s sup-
ply was produced in CEYLON, and the
total arvea now under cultivation probably

exceeds 400,000 Acres. The adovantage

claimed for CEYLON TEA above others is,
that whilst it contains a great deal of the
STRENGTH and BODY manifest in Indian

Teas, it also combines with it all the PURITY

AND DELICACY OF FLAVOR of the
China, thus securing for itself the
PREMIER place as a “SELF TEA,” giving
a beverage at once refreshing and invigorat-
ing in the highest degree, without depend-
ence upon the blending with other growths
for its palate.

Ceylon GREEN Tea stands absolutely top

when in comparison with other greens.
It has a higher percentage of Theine.
It gives a greater Extract Ib. for Ib.
It has the minimum of Tannin.

. CEYLON Tea, =ik the World’s PREMIER Tea.
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Fine Chewmg Gums.
SELLLLLLLLEE SXVLLLLLLLLY
Catalogue e ‘ a l

Sent on i g cla
Application. ﬂ)Ma :

. & Attention
Large ﬁlveﬂ
Variety of
Goods. T0

. Export
Correspondence .

Invited. LllleS.
LELLLLLLLELE LLLLLLLLLLES

OUR NEW FACTORY.

C. R. SOMERVILLE, - - LONDON, CAN.
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For fifty years or more we've been advertising this particular brand of soda, and the old familiar trade
mark is known all over Canada. A half-century of successful business isn’t a merg happen-so, and
the fact of steadily-growing sales tells better than anything else what people think. "gimcers who sell

Dwight’s “Cow Brand” Soda

o
never have any complaints. The bulk of trade is bound to concentrate where reliable_quality and
good value go together, and those who value the good will of customers will insist on ha#fdling such
goods as they know to be good.

The essentials of success are so easily possible, the wonder is more stores are not successtul.

MANUFACTURERS.

JOHN DWIGHT & CO.,
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COLMAN’S
MUSTARD

BEST ON EARTH
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% 0@~ JUST WHAT YOU WANT-#  §

()
GRANULATOR  PULVERIZER ¢
§ TIME ano LABOR SAVER = o S
J
- ee " ¢
§ The “ENTERPRISE” ELECTRIC :
()
RAPID GRINDING M 11 0
AND PULVERIZING 1 \
t
()
Will be furnished for Direct or Alternating Current to suit all conditions ()
(’)
-, A
25 to 50 lbs. of (Offee " U )
: (
caN BE GROUND FOR ONE CENT ;
¢ No. 08712 i
A . )
e ep— 2 . o - €
N Height 31 inches; Width 32 hes; <
) One Grocer says: It has almost doubled our ®ffee Trade, Bttt it skt u'z-i,q):z .i.’:/";;‘ulijuls ()
() I consider it a Good Investment and Advertisement. T 00 0 L S TION (;
({ . e Grinding Capacity
. ) S A . - Granulating, 2 pounds per minute i
: DESCRIPTIVE CATALOGUE ALSO TESTIMONIAL PAMPHLET MAILED FREE ey %’IMW, .:I' e i :
Cupacity « f Iron Hoppers, 6 lbs. of Coffee )
(: TH E tel‘prlse Mfg. CO_. Of Pa ,PHILA{J)ESLPAHIA PA (ulmri:y of A\'ivkel~l‘lut¢:1 Hoppers, 7% lbs. * (}
L {
2 i e 33 il el el e

A4
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Only the best made or grown are sold in this Canister.

This Package is a Guarantee of Quality.

For
JAMS TEAS
JELLIES COFFEES
SYRUPS - SPICES
STARCH BAKING POWDER

The Dominion Canister Company, Limited

DUNDAS. ONTARIO. CANADA.

WHITTEMORE’S POLISHES.

THE WORLD’S STANDARD.
THE OLDEST AND LARGEST MANUFACTURERS OF SHOE
POLISHES IN THE WORLD.

(yHITTEM
wWHIT? TOBE S

ILT- S
&'V“' EDGH“
~DRESSING ||
‘LaADIE S h [LDRENS ||
10ES -
PEF“ 4l

‘'saysnaq
pue Joqe[ ‘dwp 3uiaes
Aqaiayy ‘Surysniq Inoyiim saysijod

BLACKEST COLOR ||
FINEST ™ °URABLE ||
)" LUSTRE"

ONLY cioss pac

vTainine O X Ka
SOFTEN “LEATHER ixsuns

“"WEAR LONGER_+:

WHITTEMORE BROS &C°
_BOSTON MASS.U.S.A

“GILT EDGE”

The only Ladies’ Shoe Dressing that positively containsoil. Softens
and preserves. Imparts a beautiful finish. Once tried always used.

LARGEST QUANTITY. FINEST QUALITY.
For Sale by all Wholesale Grocers.

Australasian Grocer

The Organ of the Grocery, Provision
and kindred Trades of the Antipodes.

Subscription $2.50 per Ann.

post free to any pirt of the world.

A handsome Diary is presented free to annual subscribers.

‘ PUBLISHING OFFICES:
. Melbourne, - - Fink’s Buildings.
Sydney, Post Ofice Chambers
BRITISH OFFICES:

London, - - 42 Cannon St., E.C.

CANADIAN AND AMERICAN ENQUIRIES will receive prompt
addressed

attention if to the LONDON OFFICE, 42 CANNON
STREET, E.C.

Specimen Copies Free on Application.

‘v
4] 5
| F. P. SCUDDER ADOLPHE E. SMYLIE H. W. PETHERBRIDG.E
i President Vice-Pres’t and Sec'v Treasurer
National Licorice
| |
Co.
; Successors to :
’ YOUNG & SMYLIE
BROOKLYN, N. Y.A
S. V. & F. P. SCUDDER
-\J BROOKLYN, N. Y.

MELLOR & RITTENHOUSE CO,

CATDEN, N. J.

H. W. PETHERBRIDGE

BROOKLYN, N. Y.

DOMINION LICORICE & NOVELTY CoO.

TORONTO, CAN.

Y. & 8, SCUDDER, and M. & R. Brands of PURE STICK
LICORICE, Acme Licorice Pellets, M. & R. Wafers in bags,
Licorice Lozenges, and a full line of Licorice Specialties,
including the celebrated soft licorice lines sold under the
Company’s brands as follows: THE FLEXIBLE LICORICE,
THE PLIABLE LICORICE, THE ELASTIC LICORICE.

MAIN OFFICE:
375-385 Lorimer St., Brooklyn, N.V.

Where all communications, orders and remittances should be sent.




THE CANADIAN GROCER

| eesssssssssssssee

TSTTTTTLTT LT TTRLRS

often leads to splendid business connections.

It has been so with us anyway, and we hope it will again.
We are anxious to correspond with any foreign buyers who can handle first-class

THISTLE
. ‘ Y
/é' N ;'A =7 ; Hi »_":»f" .
. v —

BRAND

to advantage. We are large dealers in

BUTTER CHEESE
EGGS POULTRY

We are in a position to buy well, so that we can sell well.

We have our own cold storage warehouses, containing 60,000 cubic feet of space,
so that we keep our goods right.

We also have most complete shipping arrangements, so that we are in a position
to ship promptly and safely.

And lastly, we want your business, so that we will treat you well.

Write us, or cable “EGGMAC,” TORONTO. Alexander and A.B.C. Code.

The J. A. McLean Produce Co.

LIMITED

13, 15 and 71 Colborne Street, T oronto, Canada.
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Canadian Grocer

Our Export Trade in Food Products

Its Features for the Past Five Years.

Relative Proportion of the Food Export Trade of Canada in 1897 and 1902.

1897

$67,700,000

109,

ANADA’S export trade last year
was the largest in the history
of the country, being valued at
$211.610,256.  This is an in-
crease  of about 54 per cent.

compared with five years ago. Kvery
branch of industry shared to more or
less extent in the increase. ‘The exports
of manufactured goods doubled in the

five-year period ; those of the mine

threefold ; agricultural products by about”

50 per cent. and the fisheries and forests
show important increases.

Great and diversified as are the natural
resources of the Dominion, our chief
source of wealth lies in our food-produc
ing possibilities.  The great source of
supply in the lirst instance is, of course,
the farm. A speaker at the manufac-
turers’ banquet in Brantiord some months
ago, facetiously remarked : ** The farmer
is the legs upon which the Dominion
stands,” and there was an element of
truth in what he said. But not only in
the actual growing of articles of food
does Canada promise to occupy a prowm-
inent position, but also in regard to
factories in which the products of the
farm are further advanced in the stage
of manufacture. In fact, in this respect,
Canada already, with her mills and her
factories of various kinds, is occupying
by no means a mean position among the
nations of the world.

An idea of the importance of the food
supplies in Canada may be gathered from
the fact that over one-half of the total
exports of the country consist of articles
of food. Taking the articles, as
enumerated in table A, it will be noticed

Table A.—Our Exports of Food Products.

Articles. 1897. 1902.4
Animals for Food................. % 8,311,646 § 12,342,489
Fish. ... 10,000,000 14,187,070
Butt: 2,253,481 5,667,150
Cheese 5,262,750 .19,870,072
Eggs 978,479 1,736,141
Meat 6,719,057 14,161,565
Fruits. 3,154,410 1,965,869
Grain. .. 17,432,272 32,751,400
Flour and M 1,234 4,369,781
Vegetables. .. . 378,719 1,003,551
Biscuits and Bread. 16,534 30,177
Liquors......... . 484,192 571,791
Rice meal. DS 26,285 20,546
Lard........ % 18,428 28,560
Miscellaneous Foods.............. 540,027 230,157

S67.777,514  $109,326,319

that the exports of food products there
noted, are valued at over S109,000,000, an
increase of about 61 per cent., as com-
pared with the figures for 1897. 'This is
a most gratifying increase. Great, how
ever, as this increase is, it is not at all
unreasonable to suppose that at the end
of the next five year period, it will be
still greater, particularly in view of the
large influx of settlers in the Great West

and in New Ontario. Besides that, there
is the steady development that is going
on in the actual manufacturing industries
of the country.

One of the most gratifying features of
the export trade is the enormous increase

force that we began to adopt a stren-
uous policy in regard to the British mar-
ket.

About 75 per cent. of the total quan-
tity of articles of food exported from
Canada are now shipped to Great Bri
tain, while to the United States the
quantity is only a little over 1} per cent.
of the total to all countries.

Reference to table B and to the ac-
companying  diagram will enable our
readers to obtain at a glance the rela-
tive importance of the British and United
States markets to the food producing
industry of Canada, especially . those
lines which undergo a further stage of

Table B.- Our Exports of Food Products to Great Britain and the United States,

Articles.
Codfish, dry su
Lobsters, canned. . ..
Mackerel, pickled. . .
Salmon, canned
Cattle.. .. 0....
Sheep.
Butter
Ch

Eggs
Bacon and hams. .
Beef and mutton. ..
Meats, canned and preser
Frusts: .00 ook,

JAQUODE: ... naeas ¢

that has taken place in purely agricul-
tural products, for it must be remember
ed that it is only about 13 years since
the agricultural interests of this country
were greatly depressed on account of the
McKinley tarili in the United States,
which was particularly aimed at Canada.
And although it severely injured our
trade in farm products with that coun
try, it turned our efiorts into other
channels, with the result so satisfactorily
indicated in our trade returns.

Our chief customer for food products is,
of course, Great Britain. Our trade with
that country is gradually becoming more
and more valuable to us. It appears
rather strange to us when we view the
history of the last 13 years that it was
not until the McKinley tarili went into

11

1897 1902,
United Gireat
States. Britain.
*379.9

s 122199 3
882,480

1,633
21,244,880
2,200,056

1 585,638
15,819 226,150

FA103,425 0 SHLUSSIE =81L,WL0ST]  =5,023 477

manufacture before being exported, such,
for example, as canned lobsters, canned
salmon, butter, cheese, bacon and hams,
canned and preserved meats, tlour, ete.
The increase in provisions in the five
years is ncarly 70 per cent:; in grain, 133
per cent., and in tlour, 153 per cent.

It is significant that while our trade
with Great Britain in food products has
increased over 71 per cent. during the
five years, the increase on United States
account is only about 25 per cent. It s
well to bear in mind that the increase in
the material wealth of Canada during
the last few years has been far in excess
of the growth of population during the
ten years. In 1901, the increase, it will
be remembered, was onlv about 11 per
cent., while, as we have already shown,




the increase in our general export trade
was 51 per cent. during the last five
vears. and in food products alone about
62 per cent.

Besides the increase in-material wealth,
as exemplified in the exports of the coun-
iy, ill"i‘ih‘lllil“} reference lnight be made
to ihe increases in other phases of our
industrial life during the last five years.
For example, the mineral production has
increased  from  S25 600000 in 1897 to
S69. 400 000 in 1901, Then the railways
have over 2,000 more miles in operation
than in 1507, Last year they carried
16.276.527 tons of freicht. compared with
25.230,470  tons “in 1897, and 20,679,974
13,712,454,

.\hi[o-‘ the --urllin'_».\ of the l‘uil\\u.\'s lla\‘L'

passengers,  compared  with
jumped in that same period from a little

over  X52.000 o

2 to ]ll'ill'l.\' NT3.000,000,
There are also our banking institutions
to  be  taken into consideration. The
X16.000 004

1897, and the deposits

notes in. circulation  were
larger  than in
X3~ 000 000 more than five years ago.
In view of the present conditions in Can

ada. the outlook is of a most reassuring

THE CANADIAN GROCER

character. Large railroad undertakings
in the Gireat West. and the thousands of
people  that are flocking in there from

Relative Export Trade with Great Britain and !nited States in Food Products During 1902.

while the efforts that are being put for-
ward to find markets abroad for the
surplus products of our farms and fac-

Great Britain.

UnitedZ!
« States.
-l~

nearly all parts of the world, guarantee
to us a much enlarged home market,

Direct Shipments of Grapes

By A. E. Carleton, U. S. Consul at Almeria.

. TIHE disastrous experience of the last

I few years in  the exportation of

Almeria grapes to the L' nited States

will, it is believed, bring about a decided

cliange this scason., which will assuredly

be benclicial to exporters, receivers and
Consumers.

Jt has been the custom to ship about
hali the grapes destined for the United
States  to Liverpool and there transier
them to the North Atlantic liners.  This
method  has always caused a great deal
of trouble and in many cases serious loss
to the growers. In the rush of loading
at Liverpool, the marks would get mixed,
<o that barrels bearing the same mark
would be landed at difierent piers in New
York., or the manifests of one steamer
would contain barrels not on board, or

intended  for  sale in England

hayrels
would be - <hipped by mistake to New
York. To remedy this state of affairs,
the receivers in Awmerica and the agents
of the various <teumship lines in Almeria,
backed by the larger exporters, will usc
every effort to ship the grapes in direct
boats, mot only to New York, but to
Boston, if the demand at the latter point
is great enough.

Direct boats will undoubtedly insure
better fruit for the consumers and also
errable the receivers to place the grapes

on the market much more quickly than
under the present system.

The theory that grapes keep better
when transshipped at Liverpool, allowing
exposure to the air at that point, has
been well nigh exploded.

For the past three years, direct boats
suitable for the green-izuit trade have
s expected that
drawbacks -this
the project.

It might be worth while for our Amer-
ican ship-owners—who have already de-
veloped some Mediterranean trade—to
compete for a portion of the 300,000 bar-
rels shipped every yvear to America. The
unfortunately, for only two
months (from the last of September to
the sccond week in November), but, in
conjunction with an established trade, a
call here for 8000 to 10,000 harrels would
undoubtedly be profitable.

been hard to get, and 3
this will be one of th
vear in the realization

season s,

The freight last year averaged 40s.
($9.72) per ton. Twentyfive barrels of
grapes make a ton, and these occupy a
space of 80 cubic feet in the ship’s hold.
The shippers demand that the barrels
shall be stowed in such a way as to al
low the free circulation of air, and that
there shall be sufficient ventilators fore
and aft.

I give helow the harbor dues and other

12

l
:

tories promise us a largely increased
export trade during the next few years.

from Spain

expenses incident to the shipment of
grapes from the Port of Almeria.

Transport tax of 3s. (73c.) per ton of

25 barrels, collected by ship for account
of receivers.

Pilotage, about $11 gold.

Stowage of barrels in hold of ship,
about 28c. a ton, regulated by private
agreement.

Fumigation, about §6 gold ; every ship
is required to be fumigated.

Certain gratuities, which amount to
from §8 to $12 gold.

LEARN ALL ABOUT THE OLIVE.

You cannot know too much about your
business. The more you read and learn
concerning the goods you carry the bet-
ter merchant you become. Therefore all
good literature appertaining to groceries,

- staple or fancy, is worth digesting. - Log-

ically, therefore, a hooklet, now being
circulated free of cost by Francis H.
Leggett & Co., entitled “ The Olive in
Tuscany,” should be read from cover to
cover by every live grocer in the land.
It is an exquisite little work dn clear
type and beautifully illustrated. Filled
with practical information it cannot fail
to be of use to you in your business.
Write for a-copy and therefore gain ideas
about the right thing in olive oil—one of
the most important articles in your stock.
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Window ana Interior Displays

Timely Hints

and Suggestions.

A VICTORIA GROCERY.

HE interior plan and windows
illustrated of the grocery and
liquor store of Dixi H. Ross
& Co., Victoria, B.C., will
give a fair idea of the class of

business done by Mr. Ross, and the con-
venience and thoughtfulness displayed in
the arrangement speak very highly for
his appreciation of tasty interiors. The
building is 33 x 150 ft., with 33 x 100 ft.
devoted to store, and the remainder a
warehouse. The show windows are 8 x
12 ft.. and the displays are changed
twice a week, with very great success.

As an effective novel window, few ideas
have appeared that would be more use-
ful than those shown. Flour is a very
diffcult article to treat artistically for a
window display. but Mr. Ross’ window-
dresser has adopted a plan that must
have brought good results. The inten
tion of the display was to advertise the
Manitoba flour, particularly
Ogilvie’s. The floor was covered with
wheat and a couple of sheaves, with
about 100 sacks of flour filling the back
ground and The weight of the
large long loaf was 100 1h., and the small
one, 25 1h.

Tn the interior a neatness is displayed
that is decidedly unusual in a grocery
store. The most striking feature. and one
that is eminently serviceable, is the bal-
cony which extends around the three
sides and holds reserve stock. This stock
also aids in the general appearance by
being .carefully stacked in vari-shaped
forms. The office is at the back of the
rear balcony, and is approached by a
door on each side of the balcony. A
clean-cut effect is produced ' by marking
out on the ceiling by means of drapes of
red, white and blue, the edges of the bal-
cony. The result is difficult to describe,
but nevertheless, impressive. Tt provides
a greater appearance of openness in the
centre, by showing a clear-cut line. Much
use is made of low counters for display
purposes, and any goods which they de-
sire to push are placed on such fixtures
in the centre of the store. The counters
and fixtures are of oak ; the shelves are
adjustable and continue down to the
floor. The bins for bulk goods are under
the counters. The three arc lights down
the centre must provide excellent lights.
The entire arrangement is artistic and
convenient, scarcely eriticism
could be made of it. A metallic ceiling

merits of

sides.

and any

would, perhaps, add smﬁething to the
general appearance. The provision of
chairs along the counters and in the

front, is a sign of thoughfulness for the
comfort of customers.

The price tickets are done on the prem-
ises and form an important part of the
business. Frequent changes in arrange-
ment, in order to avoid monotony, and
care to attract the eye are points that
are studiously observed both in the tick
ets and-in the general arrangement of the
A fault is avoided here, that is
often allowed in establishments where the

store.
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DINI H. ROSS & €O, VICTORIA, —
FLOOR PLAN GIF STORE

printing of tickets is done in the build-
ing, that is, too great a number of thesc
cards placed all over the store. Only a
few are shown at a time, and those only
on special lines, or lines that are being
pushed.

WINDOW CARDS

(By L. M Reeves)
Y ARDS in yvour window are a great
(/ help. Be card writer.
Rubber letters can be had for a
moderate cost, or buy a little asphaltum
and a camels hair brush. 15c. will cover
the cost and print them. You, who are
not adepts at making letters can obtain
paste board letters for almost nothing ;
they- are easily traced on yvour card and
fill in with asphaltum. Catchy hints ap-
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your own

peal to all. I subscribe to one of the

journals devoted to advertising and I find
innumerable catchy phrases which are a
great help to me. Pricing your articles
vou have in the window is a good idea.
Don’t fear that your competitors will
note your prices and undersell you. Be
original as possible. One of the
clever and original methods of cards is
used by a Chicago shirt maker, who takes
a . blue pencil
manila wrapping paper and writes. clever
These he sticks
to the glass and they. are read by thou-
sands daily.

most

and a strip of common

and catchy bits on them.

He changes them often and
who travel that
continually watching for new ones.
require

beat are
They
thought, but it had
been the means of making him thousands
of dollars.

the regulars

time and

Keep your mind working overtime and
an idea for a vood display or a catchy
will

card come to yvou when you least

expect it @ make a note of it and at sowme

e

time carry it out. | have any number of

ideas  for displays on file which 1 shall
make at some time when the- time is ripe

for them.

A e Ve

Also many little phrases which
I hope to spring on the travelling. public

s

at some time or other. Keep vour eyves

open and your thinker working and with

a little taste. vou can have a show win-
dow that will be a credit to you and
yvour increased sales will warrant you

taking the time that is necessary in mak
ing an attractive display.

one thing which I find that
wmerchants  do

There is
many and [ should say
that they are in the wrong, and that is.
to let every circus or show that comes to
town fill his window with their posters.
It spoils your window, and I cannot re
member of ever seeing one in any window
that has helped the merchant. The circus
man conies and says ‘“‘ If [ may put these
posters in your window and string a big
banner across your awning. [ will give
vou a ticket to the show.”” That’s easv
money saved, possibly 50c., -but what have
vou got ? A bill board to show the people
and a house full of goods collecting du~t.
But you saved the price to see the circus
The manager of the opera house asks if
he cannot put cards and posters in vour
window, and you don't think that you
refuse him. for he buys a little of
you ; but if you went to him. no matter
how many times during the season you
have paid for seats to see both good and
bad plays and asked him to let you place

can

i T ———— e s
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1 :
I" Is an entircly New Preparation, which

takes the place of the liquid and paste

combinations, and is, without doubt, the N |
Quickest, Brightest and Most Durable
polish in existence. .

In a letter from George Musson, Esq., , 3
senior member of George Musson & Co.,

Toronto, Commission Merchants, he says of
“21in 1”7 : “I have tried it and pronounce it
First-class, Easily and Quickly Applied,
and gives a polish that one might almost
see his face in.”

“2in 1” is put up in two colors, black
and brown.

TheF, F. DALLEY CO.,timitec,

Hamilton, Canada. B,

SOMETHING FOR COMMISSION MEN

Can’t you handle some
Gilmour’s Gilmour’'s
Scotch of these splendid selling Lager
Whiskies. lines? & £ &£ £ £ Beer. ‘I
o Syl Brans, Fest Quly Groeis, ot i |
pass this (rilmonr’s Nun-Alcuh(q,l]gugqg;By“tpg) Al and Hop Stont for
id Gilmour's Celebrated Oatmeal Stont ([atoricat ) Particulars

WE ARE PREPARED TO APPOINT RELIABLE AND ENERGETIC PARTIES IN THE VARIOUS PROVINCES OF
CANADA. ALIL APPLICATIONS TO BE ADDRESSED TO ‘* EDITOR CANADIAN GROCER, TORONTO, CANADA."

Sharrock, Williams & Hallmark

23 Water Street, - LIVERPOOL., ENG.
14




a card in the opera house advertising
your place of bhusiness, what would he
say ? Either no, or that it would cost you
$ or $10 every night that it was dis-

played.
Is it a fair deal ? Did you ever mnotice
when the canvasser comes in and

asks for an opportunity to put a card in
the window ? Where does he put it ? Some
place in the window where it will not
affect your display ? Not much. He takes
the best spot in the window, no matter
what it may cover. Isn’t it attractive
to stand in front of a first-class store
and see the big posters of all kinds of
colors, advertising your opera house—ad-
vertising Gentleman Dick ; the Boy Detec-

THE CANADIAN GROCER

coming circus for the small returns that
you get, does not repay you for the un-
sightly appearance that they have given
your store front. I cut them all out and
when asked, not long aso, bv a canvasser
of the opera house why he could never
put a card in my window, 1 said that he
could if he would pay the proportion of
the rent of my store that his posters
occupied. He could. But he didn’t.
THE CLERK AS A DECORATION.
By W. L. A.
HE appearance of the clerks is just
T as essential a detail in interior
decoration as the arrangement of
the goods or the freshness of the paint.

= —_—

X
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and the garment ever so large, the eye-
picks out the spot, and forms conclusions
from that spot, rather than from the
larger portion. Set a beggar in a ball-
room and he is the one conspicuous spot.

In the matter of dress it is a rather
difficult matter at first to force employes
to adopt the same style of apparel. Some
clerks will resent interference ; some will
maintain that the style chosen is not the
best, or is not suited to their particular
style of beauty. Such interference or
suggestions must be ignored after the
merchant’s mind is made up, and his
ideas must be insisted upon.

In a grocery store, unfortunately, good
clothes cannot be worn, and, in fact, look

| DIXI H. ROSS & CO., VICTORIA, B.C. — A STRIKING WINDOW DISPLAY,

tive—positively the last appearance ? It
pays you, you may get a ticket in the
top gallery for the poorest show that i-
booked for the season. = Your windows
cost you money and that space is worth
as much to you as is any part of your
store. Why then bedeck your windows
for another man’s gain and your loss?
There are exceptions. Local entertain-
ments or any card that advertises for a
local cause, church entertainments and
fairs for charitable institutions I think
should be given space. That's charity.
But to advertise your opera house or,the

There are many merchants who spend a
vast amount of labor, thought and mon-
ey on the decoration of the interior of
their stores and then place in them a
motley array of clerks—motley in dress,
general appearance and size.  Such an
interior will show up well in a photo-
graph without the clerks, but the picture
presented to a customer is anything but
pleasing. To disregard the importance
of the clerk’s appearance, and to employ
one who dresses poorly, or never looks
neat, is like putting an old patch on new
clothes. The patch may be ever so small,
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rather out of place, but a uniform can
easily be chosen that will be at once
cheap and neat. A great number at—
present are wearing vests with black
sleeves of some cheap material.  This is
a very successful style, and is eminently
suitable. The vests must be dark, and
of the same material on all the clerks.
A grey trouser is preferable, as it does
not show dust or stains, and, as a rule,
is of stronger material. In some stores
white coats are worn, but the appearance
is not so neat ; dirt soon shows, and the
clerks always stand out as abrupt spots




in the interior. In addition, the launder-
ing makes it a more expensive style.
There is also a look on a clerk’s face
that affects the general display. A clerk
that knows his business imparts confi-
dence to |his is neither
conspicuous for his ignorance nor for his
conceit. Of course, the new men who are
simply learning the business carry a
look of indecision and dependence, that
is not a wise thing to appear in the
front of the store. Such clerks should
be placed at the back counters and act
for a time than as

customer, and

more as assistants

* wishes to dispose of them.

THE CANADIAN GROCER

DISPLAYING DISHES.

Dishes, in many ways can be made to
present an attractive appearance in a
window. A good way to arrange them
is to dress a table with a nice set and
place it in the This may, if
done properly, much increase the sales of
Sometimes a dealer has too
or cups and saucers, and
A display of
these will help much to increase their
sales and can be arranged in this man-
ner.

window.

dishes.
many plates,

O Iy Bl .
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can’t be done, but one can, with a very
little. expense, make a creditable showing
and a money-maker. If our windows
were not money makers for us why do
the large department stores of our cities
pay big salaries to their window dressers
who have made a study of it ? And so no
doubt thousands of dollars are yearly
spent on fittings on which to display
their goods which would not be spent if
they were not money makers.

I have heard people say: “ My win
dows.are so arranged that I cannot make«
a half-way showing in them.” Nonsense.

DIXI H. ROSS & CO., VICTORIA—INTERIOR OF THEIR STORE.

The older clerks with the
ornaments in the

regular clerks
best are
front of a store. and their position should

appearance.,

always be in that section.

In choosing an employe for store work,
much more than efiiciency and experience
must be Appearance is an
important matter. The
who has, as employes, clerks careful ahout

considered.
merchant. too,
their appearance, will, as a rule, have an
interior that is well cared for and ar-
ranged to the best advantage.

MAKE THE WINDOW ATTRACTIVE.

It matters not what yvou have to show,
if you will make it attractive you will
get a glance, where, should you tumble a
bit of this .and that into the window
without regard to how it may look you
are passed by unnoticed, writes an ex-
pert.

As to the window, what to put in it
and how? Don’t think that you can
make a display without some cost. It
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Still you may not have a modern front
with large windows, but make something
of what you have. Our people are curi-
ous and they will peek through a knot-
hole if they- think there is something on
the other side to see. When I say make
them something. I do not mean that you
shall go to any great expense, but any-
one of you with a little ingenuity can fix
what you have so that you will be able
to make a showing, and one that will
attract the passer-by
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The Canadian Cheese lnduStry

By J. A. Ruddick, Department of Agriculture, Ottawa.

OUR or five years ago it was

pretty generally believed that

the Canadian cheese industry

had about reached its maxi-

mum, not only in point of pro-
duction, but in quality of product as
well. Nevertheless, it is a fact that the
exports of 1902 exceeded all previous
records, and more real progress has been
made during the past year or two to-
wards placing an ideal cheese on the
British market in an ideal condition than
was made for 20 years previous. It may
be of interest, therefore, to the numerous
readers of this journal, many of whom
are not in close touch with the manufac-
turing end of the business, to learn some-
thing of the methods which are employed
to put the industry on a more stable
and satisfactory basis.

In the past the instructing of the
cheesemaker in the art pertaining to his
work was almost wholly depended on to
secure the desired improvement in the
cheese, but when it began to be realized
that further progress along this line was
difficult, owing to the imperfect condi-
tion of much of the milk received at the
factories, it became apparent that more
attention should be given to the milk
supply. - We now have the work of the
travelling instructors laid out on broader
lines, and they are devoting a great deal
of their time to the education of the
milk supplier. This work, considering
the large increase in the number of in-
structors employed this year, is bound
to have an important effect in enabling

the cheesemakers to turn out a better

flavored and better-keeping cheese. The
work of instruction at factories is prac-
tically all in the hands of the Provincial
Governments, or of agencies like the
dairymen’s associations, which receive
grants from the Governments for the
purpose.

One of the strongest complaints against
the quality of our cheese has always
heen that the summer cheese are inferior
in flavor and texture to that which is
made and transported during the cool
months. Encouraged hy the success
which has attended the efforts to develop
the butter trade by providing refrigerated
space on the steamships, the Dominion
Department of Agriculture in 1902 ar-
ranged with the shipping companies to
fit up a certain amount of space with a
circulation of - cooled air wherein the
cheese are carried at a temperature not
over 60 degrees. Under ordinary circum-
stances the cheese are often heated in the
holds of the steamship, until the boxes

‘are almost saturated with the exuding

fat, and the receiver knows from experi-
ence that such cheese will have what is
termed a ‘‘ heated ”’ flavor and a short,
mealy texture, and in all probability will
soon develop strong ‘ off 7’ flavors. The
“ cooled-air ”’ service preserves the cheese
from this serious deterioration, provid-
ed, of course, that they are in good con-
dition when delivered to the ship.

The next step was to arrange with the
railway companies to put on a service
of special iced cars for the carriage of
cheese, similar to the service which has
proved so useful in the transportation of
butter for some years past. For the
butter service the Government has guar-
anteed two-thirds of the earnings of a
minimum car at L.C.L. rates, plus $4 per
car for icing. When the traffic on any

J. A. RUDDICK.

route exceeds the guaranteed minimum on
one car, the subsidy does not apply on
that route, which is then considered to
be self-sustaining. For the special iced-
car service for cheese which was inaugur-
ated last season, the Government paid $5
per car for icing a limited number of
cars, but gave no guarantee on the earn-
ings. The shippers now realize the ad-
vantages of the ‘“ cooled-air *’ service on
the steamships, and the iced-car service
on the railways, and they are demanding
more and more accommodation all the
time, so that a constantly increasing
quantity of cheese is being handled in
this' way.
COOL CURING OF CHEESE.

There now remains one link in the
chain to be considered. Tt has been
known in a general way for many years
that when Cheddar cheese is exposed to
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the extreme heat of summer during the
period of curing or ripening, that there
is more or less deterioration in quality,
and some unnecessary loss of weight, but
it required the experimental results of
the last four or five years to show how
serious is the injury to the texture and
flavor of cheese, and how much is really
lost in weight, when the temperature in
the curing-room is allowed to go too
high. We now know that certain, unde-
sirable characteristics and defects in the
quality of summer cheese, which were con-
sidered at one time to be inseparable
from the hot season, can be almost, if
not wholly, avoided if only proper pre-
cautions are taken. The investigations
along this line have taught us that the
maximum temperature at which cheese
may be cured without injury to the qual-
ity is very much lower than was com-
monly supposed, and, further, that the
minimum temperature at which proper
curing will take place is a great deal
lower than anyone imagined possible for
securing good results. The Department
of Agriculture has been working along
the line of securing the cool-curing of
cheese for several years past. The ques-
tion of improvement in curing-rooms and
kindred topics have been much discussed
at meetings and through the press for
two or three years past. and the advan-
tages to be derived from such improve-
ments have been clearly set forth, yet
there was not as much progress made in

this direction as there ought to have -

been, and it seemed as if something more
was necessary to convince those engaged
in the manufacture of cheese that it is a
matter of economy, if nothing else, to
spend sufficient money on the improve-
ment of curing-rooms to ensure proper
control of temperature at all seasons of
the year.

CENTRAL COOL-CURING ROOMS.

With the object of providing a practical
working illustration, on a scale suffi-
ciently large to attract general attention
and to get a comparatively large number
of people directly interested in the re-
sults, Parliament was asked last session
to vote a sum of money to be used in
constructing four large central or - con-
solidated cool cheese-curing rooms.

It is generally known that the plan was
carried out, and that curing-rooms were
built at Woodstock and Brockville, in
Ontario, and at Cowansville and St.
Hyacinthe, in Quebec, according to plans
designed by the writer. These curing-
rooms are so constructed that the tem-
perature can be perfectly controlled at
any point desired down to 55 degrees.
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BORDEN’

Brands of Condensed Mik
and Evaporated Cream @t
Canadian Prices. . . .

We beg to announce that we have established a branch factory
at Ingersoll, Ont., and that we are now prepared to fill all orders
for the Canadian trade promptly,and at considerably reduced prices,
owing to the establishment of the Canadian Branch. Our Eagle
Brand Condensed Milk, Gold Seal Brand Condensed Milk and

is a pure butter, of uniform Complele pasteurizing and i :
SR i o : p _l\ : R Peerless Brand Evaporated Cream, unsweetened, can be obtained
mild Havor, extra keeping chemical freezing plant. .
= s : > through our local gepresentatives.
qualitics, made under per- 10 Skimming Stations.
fect hygienic conditions in 1 Central Creamery. 0 N,S 0 S D Ml K
the best equipped creamenry Annual output, °
in the Dominion. 650,000 Ibs. : :
Packed in 56, 28 and 14-lb. export boxes, and 1, 3, Originators of Condensed Milk.
and 5-1b. key-opening lithographed tins Established 1857.

Selling representatives in Canada: F W. Hudson

St. “arys Cream ery CO. & Co., Toronto. W. H. Dunn, Montreal. Erb & IP

Limited Rankin, Halifax. W. S. Clawson & Co., St. John,

St. Marys, Ont., Canada.

N. B., also Shallcross, Macaulay & Co., Victoria

nd Vancouver, B. C.

o ST. CHARLES G GREAﬁ

In Competition with the World, received Highest Awards at:

WORLD’S FAIR, - - CHICAGO, ILL., 1893

TRANS-MISSISSIPPI EXPOSITION, OMAHA, NEB,, 1898

PARIS EXPOSITION, - - PARIS, FRANCE, 1900

- PAN-AMERICAN EXPOSITION, - BUFFALO, N.Y., 1901

CHARL E S C REAM. TEXAS STATE FAIR, - - DALLAS, TEXAS, 1902

and at innumerable Pure Food Exhibitions in various parts of the country.

ST. CHARLES CREAM is always ready, and never fails. Every possible precaution is
taken in its preparation, insuring uniform high quality. Every can guaranteed.

SWEETENED

We are now prepared to furnish and ship promptly

“Silver Cow,” “Purity,” and “Good Luck”
BRANDS of PRESERVED MILK

Equal in purity to our famous St. Charles Cream, and fully guaranteed.

Factories at Ingersoll, Ontario, Canada, and St. Charles, lllinois, U.S.A.

For Prices and full particulars, address—Foreign Department.

St. Charles Condensing Co., - St. Charles,:lil.




Last season the temperature was main-
tained constantly between 56 and 60
degrees, thus making the conditions for
the curing of cheese during hot weather
practically the same as prevail in Can-
ada during the months of September and
October, in which months our best cheese
have always heen produced. It compares
also with the average temperature in the
Scotch and English curing rooms, where
they have established the standards of
quality for Cheddar cheese.

The results of the operation of these
cool-curing rooms have been so satisfac-
tory. and as an illustration, have proved

THE CANADIAN GROCER

are brought up to the level of the best
fall goods, as they can and will be with
cool-curing, it will open up possibilities
in the trade heretofore unsuspected.

The demand for cheese has never been
heavier than during the past 12 months.
notwithstanding a large output, and it
is generally acceded that. this demand
was due to the fact that the chcese were
of better quality than ever before, thus
encouraging a very big consumption. The
improved quality was due, in part, to
better methods, but principally to the
cool weather which prevailed all summer.
No better illustration is needed to show

very much superior article being made,
and the improved transportation will
enable us to place this article on the
market in the best possible condition.

'CHEESE AND BUTTER MAKING.

J.A. Ruddick, of the Department of
Agriculture, is arranging for a joint meet-
ing of cheese and buttet'sulesmen, mem-
bers of the Montreal Produce Merchants’
Association and officials of the Dominion
Dairying Service, which will be held in
Montreal on Tuesday. .June 21, in the
council chamber of the board of trade at

so effective, that already a large numbe:
of factories have constructed cool-curing
rooms, and the indications are that in
some way or other, the bulk of our sum
mer cheese will be cool-cured in the near
future.

There is a saving in shrinkage of fully
14 per cent. when summer cheese are
cool-cured, but the most important con-
sideration is the improvement in quality.
As we produce a large proportion of our
total output of cheese during the hot
weather, and it is the average which
establishes the standard of quality. it
follows that when all the summer cheese

SCENE ON A CANADIAN FARM.

the importance of low temperature in the
curing, handling and transportation of

cheese.

On the whole, there is a decided for
ward movement, and the prospects for
the Canadian cheese trade are exceedingly
bright. There is more than usual activ-
ity in the line of improvement in build-
ings and equipment. to say nothing of
the movement towards providing for the
cool-curing of the cheese. and this.
coupled with a vigorous campaign. hav
ing for its object the improvement of the
milk supply, will undoubtedly result in a
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10 a.m. The main object of the meeting
is to consider the questions of standards
of quality and descriptive terms for the
different grades of cheese and butter. The
lack of authoritative findings on these
points sometimes results in misunder
standings and disputes. [t is hoped that
a representative gathering. as mdicated
above, may arrive at some defimite con
clusions which will bhe bheneficial to the
trade as a whole. FEvery cheese and hut
ter board in Canada is asked to send a
salesman as a delegate to this important
meeting.
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NEW STYLE.

for many years.

ordinary kind.

The Twentieth
CenturyBroom

possesses many and obvious advantages

over its ancestor, the old-fashioned broom.
The broom corn is firmly cemented into
a hood made of fine sheet steel, beauti-
fully enamelled in assorted colors ; the
broom being thus at once strong, neat,
attractive, light and durable.

It is the only broom with detachable
handle, which if broken can be readily

replaced.

%3 Look on this picture
and on that i

the new style and the old style.

SOLE MANUFACTURERS IN CANADA,

The Eclipse Manufacturing Co., Limited,

- OTTAWA, - CANADA.

20

The Twentieth
Century Broom

HE most important improvement in domestic economy
Has only to be seen to be appre-

ciated. Appeals at once to the common sense of a
discerning public. The trade unanimously hail it as the
broom which will sell in preference to all others.
keepers say it is the best broom ever seen.
and improved broom will be sold at no more than the

OLD STYLE.

Yet this new

7
/

Showi
me!
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The Twentieth Gentury Broom

TWENTIETH CENTURY BROOMS MANUFACTURED

Showing style of packing The Twentieth Century Broom, securely boxed,

_r " 5 c heads below and handles on top.
L (6) s el

X /6/
Showing how the corn is cemented into the

metal hood, and the socket for handle
firmly secured.

3

/'/

" CENTURY BROOMS MAN'FD BY

The Twentieth Century Broom

is patented in the United States, Canada, and foreign countries, and 1s manufac-
tured by us under royalty to the patentees, from whom we have acquired the sole
right to make and sell these brooms in Canada. We anticipate an enormous
demand and are building a large factory and putting in a plant sufficient for
the requirements of the Canadian market.

The line will consist of three sizes of house brooms—small, medium and
large ; also factory brooms, stable brooms, railroad brooms, mixed with rattan
and bamboo to give additional strength.

Ask your wholesale house for The Twentieth Century Broom, or
write direct to

THE ECLIPSE MANUFACTURING CO.,

LIMITED
OTTAWA, CANADA.

0Old Style of Packing.
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CANADIAN MEATS

CHEESE and BUTTER.

Consignments handled in—

London, Liverpool, Glasgow,

or sold cost freight and insurance.

WHITELEY, MUIR & CO.,

Head Office, 15 Victoria Street,
LIVERPOOL, - - ENGLAND.

T -

SPRING .

1903 Commence

Appoint Nicholls Bros., Provision Brokers, Your Agents
AND INCREASE YOUR TRADE

~ BUTTER - CHEESE

CORRESPONDENCE SOLICITED FROM CANADIAN MANUFAGTU“ERS AND SHIPPERS.
Main Office . . .

I0 Westgate Street, Cardiff, England.

A BC CODE USED.

Branch Office . . .

5| Corn Exchange Buildings,

MANCHESTER, ENGLAND.




Export Business

ONTREAL’S position at the
head of the St. Lawrence
River, and at the beginning
of the canal system to the

great lakes, at the con-
fluence oi the Ottawa River and some
800 miles into the country, peculiarly

fits it to be Canada’s national port. At
present it is our greatest port, especially
so in the matter of export business ; and
all indications so far point to its con-
tinuing in the position. Not only is
most of our own export business done
through Montreal, but a great and in-
creasing volume of trade is added from
United States sources. It is not only
the Montrealer, but the business men in
all parts of the country who should take
an interest in this harbor.

While the shipping business of 1902 did
not give entire satisfaction, for various
reasons, chief of which was in regard to
the high rates of insurance in comparison
with that on lines to other ports, there
was still an increase of 15 in the number
of vessels arriving at Montreal that year,
being 757 boats against 742 in the year
previous. The total tonnage in 1901 was
1,453,048 ; in 1902, it was about 1,528,000,
showing an increase of nearly 75,000 tons.
The extra number of vessels calling at the
port was due in part to the ships that
had been taken for transporting troops
to South Africa being again on their
regular routes. In 1900 and 1901 several
vessels were taken from the St. Lawrence
route for this purpose and were so em-
ployed until 1902. The regular outgoing
sailings from Montreal numbered 359, the
total tonnage of which was 954,264.

STEAMSHIP SERVICE TO EUROPE

The regular services from Montreal in-
clude Elder, Dempster & Company’s ships,
sailing to Bristol and London ; the Allan
Line, to Liverpool, London and Glasgow;
the Donaldson Line, Thomson Line and
Lord Line, known as the Reford Agencies,
the first sailing to Glasgow, the Thomson
Line, a weekly
fortnightly to Leith, Newcastle and Aber
deen, and the Lord Line to Cardili. The
Dominion Line is on the St. Lawrence
route again, sailing from Montreal to
The Leyland Line sails be-
tween Montreal and Antwerp, and Quebec
and the Head Line, of The
Ulster Steamship Co., Limited, between
Montreal Belfast and Dublin ; the
Manchester Liners, Limited, keep up a
direct service between Canada and Man-

service to London and

Liverpool.
London ;

and

By E. C. H., Montreal.

chester ; the Hansa - St. Lawrence Line
plys between Montreal and Antwerp ; the
Hamburg-American Line. between Mont-
real and Hamburg ; and the Furness Line,
between Montreal and Antwerp.

STEAMSHIP SERVICE TO SOUTH AFRICA.

The newest service is conducted jointly
by the Allan, Elder-Dempster and Fur-
ness lines. It is a monthly service to
South Africa, sailing from Montreal in
the summer and St. John in the winter,
and provides that very necessary refriger-
ation accommodation for perishable goods.
The first trip was made by the Ontarian,
which left Montreal on October 19, 1902,
with a complete cargo of cheese, butter,
eggs, grain, flour, hay, apples, honey and
provisions, with a small amount of gen-
eral merchandise.

SHIPMENTS OF DAIRY PRODUCTS.

The year 1902 was a record one in the
export of dairy products. In cheese, the
increase over the previous year from Mont-
real was 15 per cent., there being 2,109,171
boxes shipped, the value of which was
§17,927,000. A gratifying feature also of
the business was the high quality of the
cheese, resulting in its bringing a better
price than in 1901, notwithstanding an
increase in the general output. As to
butter, the exports 30 per cent.
greater than in 1901, the value of the in-
crease amounting to $2,000,000. There
were 539,845 packages shipped, bringing
$7,936,121 into the country. These figures
show Montreal to be by far the greatest
shipping port for dairy products in North
America. The amount of cheese exported
from the Canadian port in 1902 was over
100,000,000 1b. more than that sent out
from the greatest American port, New
York ; while in butter, we exported over
30,000,000 1L. more than New York.

were

THE EGG TRADE.
In the egg business the season of 1902
Owing in a great

measure to unfavorable weather for eggs

was not satisfactory.

and to the increased home consumption,
consequent upon the high price of pro-
visions, there was not as much for export
in 1902 as in previous years, and the
trade fell offi to the extent of some 70,000
cases,
160,344 cases.

the total export amounting to
Prices, however, ranged
very high, and holders were able to dis-
pose of their goods profitably.
. EXPORTS OF WHEAT.
Although wheat exports were very large,
the total amount of grain shipped from
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Montreal in 1902 was smaller than that
of any of the three previous years, the
figures being 21,000,000 bushels last year,
and 22,900,000 bushels in the year previ-
ous. These figures are given in round
numbers. The decrease in exports was in
oats, peas, flaxseed and corn. As a great
deal of corn is shipped from the United
States via)l Montreal, and as the erops
were very small there in 1902, it made a
great difference in the exports of this
grain from Montreal. Wheat, however,
increased to the extent of more than
3,000,000 bushels. The shipments in 1902
were (in bushels) :  wheat, 16,951,132 ;
oats, 1,850,055 ; rye, 595,763 ; peas, 406.-
513 ; flaxseed, 354,471 ; barley, 346,336 ;
corn, 237,328 ; buckwheat, 163,452, mak-
ing a total of 21,105,080 bushels of grain
exported from Montreal. The trade in
flour was more satisfactory and encourag-
ing to our millers than ever. One reason
for this was the ready reception given to
Canadian flour in the new field, South
Africa. Already a fair trade is .doing
with that distant colony, and indications
are that in flour our millers will obtain
a large share of the business. The tax
on flour imposed by the British Govern-
ment, to the expectations of
most dealers, had very little eliect on the
business done from here. In 1902 there
were 938,536 sacks and 132,792 barrels of
flour shipped ex-Montreal, against 726,144
sacks and 154,590 barrels in 1901. The
exports of baled hay are also increasing,
and this is expected to become a large
item in the Montreal shipping business.
Last year there were 691,717 bales sent
out, against 372,715 in 1901, almost

contrary

doubling the business.

DECREASE IN SHIPMENTS OF PROVISIONS.

Provisions dropped off to some extent
last year, for no apparent reason, except
that our farmers, and particularly those -
of Quebec, are not sufliciently alive to
their own interests to give attention to
the right class of hog for the British
market. Cured meats to the amount of
114,830 boxes went out last year and
127,501 boxes in 1901 ; in lard, exports
were 212,376 tierces in 1902, and 236,207
in 190l. Canned goods likewise showed
a falling off, more on account of the scar
city in some lines than for any lack of a
market, being 95,564 cases in 1902 and
97,062 cases the year before.

CANADIAN APPLES.
Canadian apples are making a good
name for themselves abroad, and the

benefits of the Fruit Marks Act are begin-




ning to show theraselves.  Last year 1t
vesulted in o much better quality of ap
ples being sent to foreign countries, and
keeping a large quantity of undesirable
fruit where it belonged in the orchards.

Some complaint has been wade in regard

to this. and it is ‘no doubt discouraging
at first for farmers to be compelled to
keep & large guantity of fruit. But “the

final result must be better prces for our
fruit  when its reputation becomes' en
hanced by quality sent out, and in the
end the whole efiect of the new laws will
e considered beneficial.  In 1902, up to
November 15, there were 1.110,620 barrels
“hipped from Montreal from Canada and
the United States. against 320,662 bar
vel- for the same period in 1901, The fis
vear for 1902, ending June 30, shows
an .e.\pn)l‘l of 4%3.496  barrels, against

123737 barrels for that period in 1901,

cal

This report shows an export al~o of 51,
141 cases in 1902, our shippers apparent
lv voing more into the packages which
wre wanted on the other side.

GOOD TRADE IN MERCHANDISE.

As 1o weneral merchandise an active
trade was done throughout the season of
1902, and accurately reflected the unpre
decented prosperity of the Dominion, the
combined exports of the products of the
mine, forest, fisheries, farm and manufac
wuring industries in 1902 being valued at
X196.019.763, of which, in round numbers,
the mines brought in 335.000,000 ; the
furms. ¥37.000.000 ; the fisheries, $14.000,
G005 the forests, £32,000,000 ; the manu
facturing  industries.  SI15.500,000 ;  pro
ducts of animals, 39,200,000, and things
miscellaneous, X32.600. In 1901 the total
value of exports of domestic products was
x177,241,115, increase for
1902 of SIKTTs,64x.

SHIPPING FACILITIES.

showing an

With an export trade going ahead a-
rapidly as our own, too much import
ance .cannot be placed on having prope
<hipping facilities,” a suitable harbor,
plenty of wharf room and storage room,
easy connection with railways, safe chan

forth.
and much is heing planned
The deepening and
enlarging of Montreal harbor has heen

nelt, and <o Already much has
been -done,

along. all these lines.

“going on for some time, and each vear

sces it better able to accommodate the
largest ships. The St. Lawrence route
has been wnuch improved of late years ; in
fact, competent authorities state that the
channel is quite safe for any ships, the
pilot of which knows his husiness. It 1s

pointed out that of the accidents which

“steamship lines.
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have happened in recent years on the St
Lawrence, nearly all have owed their
oceurrence to ill"nm]mh-ut-e or carelessness
of those in charge of the unfortunate
vessels. Last yvear there were |l mis
haps to vessels, none serious, and all
found to be due to incompetence in man-
aging the ships.
HARBOR MATTERS.

Representations are continually being
made to the Municipal, Provincial and
Federal authorities in regard to Montreal
harbor and its needs by the Board of
Trade and Chambre de Commerce, all of
which have resulted in several great im-
provemwents. Last year the construction
of a new Weber elevator began, and it is
to be finished before August 1, 1903. This
will greatly improve the facilities for
handling grain, railways and
It is being built by a

between
Buffalo company. The best of care has
been taken to secure in its construction
the most suitable materials of every kind,
without regard to expense, and when
completed it will be unrivalled on this
continent in point of equipment. The
foundations and upper foors are of con-
crete. ‘There are 78 bins, reaching to a
height of 110 ft. above the ground. Sur-
mounting these will be a huge cupola,
bringing the total height of the structure
to 195 ft.  Electricity will be used
throughout for lighting purposes, a pass-
enger clevator, rooms and offices for the
added. The marine
tower which will run along the dock he
side it, on rails, will be 28 ft. wide, 30
ft. long and 150 ft. high. The elevator
will handle grain between the cars and

workmen will he

vessels lying along the piers King Ed-
ward, Alexandra and Jacques Cartier.
Its handling capacity for receiving grain
from hoats will be 18,000 bhushels per
hour ; from cars, 20 cars per hour. It
will discharge into hoats 80,000 bushels
per hour and into cars, 48 cars per hour.
The total capacity will be 1,000,000 hush
els. and working one third of the time in
an average season, it could receive and
ship over 18,000,000 hushels.

One of the most gratifying changes to
Montrealers is the paving of Common and
the harbor
front, with granite, which work. has al-
ready begun. The incessant traflic of
heavy-laden along’ these streets
necessitated a more solid foundation than
the ordinary roadway, and much incon-
venience will now be overcome.

Commissioners streets  along

lorries

A new pier was completed last year and
named the * King Edward.” It was
partly in use last season by the Elder

Dempster steamships, but this year, being
completed, will be entirely at the service
of that line.

The portion of the harbor owned by the
city has been elevated to a level with
Commissioners street, from McGill street
to Bonsecours Market,- raising this part
of the harbor some 30 ft. above the water
level, instead of three or four ft. This,
of course, has heen a great change for
the hetter for many things, among the
more important results being in regard
to the railway tracks to the docks:
Where formerly heavy trains had to take
steep grades, there is now but a slight
It is expect-
ed in view of this change, that some of
the shipping men will be induced to erect
permanent sheds on the wharves. A com-
study the harbor
recommended that

one, scarcely to be noticed.

mittee appointed to
question
sheds should bhe capable of protecting the
contained, - even in spring,
when the water is highest.

permanent

goods they
This could be
accomplished by having the lower floors
of the sheds four ft. above the level of
the high-level wharves.

Many other improvements are bheing
talked of and have good prospects of
going -into effect. The foremost business
men ‘of Montreal are giving the subject
of the harbor’s needs their attention, and
all desire to make it a first-class port.
The burning of The Richelieu & Ontario
hoat Montreal awakened the authorities
to the necessity of better [lire-fighting
facilitiecs.  Now a firehoat, such as is in
use in New York, is discussed and may
he a fact before long. However, J. X.
Perrault, of “the Montreal Chambre de

‘Commerce, states that this harbor is less

exposed to danger from fire than any
other port in the world. Making inves
tigations in all parts of the world only
served to strengthen his opinion.

Last year The Montreal Street Railway
Company inaugurated a summer service
calling at the railway stations and run-
ning along the harbor front from McGill
street to Berri street. This was a con-
venience much appreciated by all
their  presence at the
warehouses there or on the docks.

whose
husiness requires

FINANCIAL  ASSISTANCE.

It is thought that as Montreal is the
national port it should receive financial
Dominion Govern-
ment, and representations along this line
will be made. "The resources of the har-
bor hoard are not suflicient to meet the
requirements of the situation and aid
from the country would be bheneficial to

asgistance from the

the whole Dominion.
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Canned and
Evaporated Goods

ALL KINDS

Thomas Boyd & Co.

28 King Street, Liverpool,

England

"WANTED

Sole selling agency of a first-class firm for

GREAT BRITAIN

by the undersigned, who is in a position to place

: Commission Merchants &

All descriptions of Produce received
on C'onsignment, and advances made.

big quantities amongst the largest wholesale

Correspondence Invited.
References Exchanged.

buyers in England. Can also handle Peas, Beans,

Oatmeal, etc.

HIGHEST REFERENCES.

Alex. S. Duffus, Jr.

27 Leadenhall St., :
LONDON, E.C., ENGLAND.

0000000000000 0000000000000000000000000000000

British
Columbia

This famous pack will bring you trade and keep it.
It is reliable at all times.

-

BANKERS: Lloyd’s Bank, Limited, Liverpool.

Codes: A.B.C., #th and 5th c¢d.;
Licbers, Western Union and Private.

Salmon

Our leading brands on hand:

RED SOCKEYES, COHOES,
“Nimpkish”’ ““Golden Net”
“Griffin’’ “Empress”’
“Sunset’”’ ‘“Harlock’

The British Columbia Packers’ Association,

VANCOUVER, B.C.

000000000000....00000000000
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What Business Men can do for
Better Roads.

By A. M. CAMPBELL,
Commissioner of Good
) Roads for Ontario. @ ¥

00D country roads are of as

wuch  value to the business
man living in a town, as to
the farmer who is commonly
; supposed to bhe the only one
benetitted. 1 the farmer must drive over
the roads to the centres of population
and to the railway station to dispose of
his farm produce. it is_equally necessary
to the townsman that the farmer should
use the roads to draw the merchant’s
It does not fol

per=onally drive-

voods bhack to the farnn.
fow because the farmer
over the roads. using his own vehicles,
that he is the only one interested in the
condition  of  the roads

Foxery ton of voods handled by railway
or steamer has to be carried over the
both at

and end of the train or vessel journey

common  roads, the beginning
Millions of dollars have been spent on our
railway=, waterways and harbors, yet,
roads, all

With

roads, steamers

without the conunon country

this expenditure would be useless.
out  common country
would lie idle in the harbors, railways
would cease operation, for they could not
receive the prodiacts of field, forest, and
Countries have ex
without

and without fast lines of steamships, hut

e to transport.

isted and  prospered railways,

they cannot prosper without good coun
try roads.

In a ll"li‘!'i of bad roads ruilwuy re
ceipts suddenly drop to a minimun, and
for that_reason, railway companies are
active of good road

amony  the most

advocates. Merchants, wholesale and

retail, bankers and all professions, have
felt the depression which ensues from a
season of hwpassable roads.  Because of
bad roads the Christmas trade is a mat
ter of constant uncertainty, in some years
producing a handsome profit, in others,
would do as much

a loss. Good roads

for the busine== man of Canada as for
the farmer.
In Ontario  there are 60,000 miles of
road maintained by the rural municipali
ties.  To put these roads in fit condition
will cost, including bridges, at least an
average of 31,000 pér ile, creating  a
total outlay of 360,000,000, Under existing
methods this practically rests upon  the
farmers, or but little more than half of
the population and hali the assessment
of the
railway, involving an expenditure of

8100,000,000, -is regarded as a stupendous

province. A trans continental

enterprise, yet it is one towards the cost
and maintenance of which half a contin-
ent and more will contribute. Why
should a work of $60,000,000 be left to but
half the

The people in the towns and cities are
very apt to urge that, because their pave-

citizens of a single province ?

ment cost o much per foot frontage more,

because the farmer receives the reciprocal

use of the city street in return for the -

city man’s use of the country road, they
have therefore discharged their obligation
with Contrasting a
100 acre farm, with a 100-ft.
town lot, and a farm road at $1,000 with
road at %5250, we find the cost
to the individual farmer is $166, and to

regard  to  roads.

however,
a city

the city property owner, $50. :
Many of the streets, it may he said,
cost much more than the amount named.
The same is true of the country roads,
and if we double the cost in the one in-
stance we must do so in the other, so
that the proportions remain about con-
100-ft. lot is a

greater frontage than is occupied by the

stant.  Then, too, a
majority of city houses. A 100-acre farm
is not uncommon in the country, and in
levving it with 1-6 of a mile, there has
not heen included its proportion of flank-
age existing in every block.

What action then, can a business man
take, who i anxious to do something for
better roads? He will at once he con-
fronted by the fact that the townspeople
do not understand why they are finan-
while
many ful'mu(s will be inclined to resent

cially interested in bhetter roads ;

any interferenee in a work, the economic
features of which they have not studied.

The situation is this : Country roads, as
a rule, are maintained by township coun-
cils.  Fach township, according to its
size, wealth and population, is spending
annually on its
roads. This expenditure is made primar-
ily under the well known statute labhor
system, with the result that it is frittered
away with less than half the permanent

a considerable amount

results it could produce under an efficient
system and proper Already,
under the good roads movement, about
statute

methods.
120 townships have discarded

labor and are moving along  approved

lines.  They are purchasing road machin
ery, graders, rollers, and stone crushers,
ete.  They are doing all work under from
one to six road commissioners, instead of
under from 50 to 150 pathmasters. They

are huilding steel and concrete bridges,

26

stone and concrete culverts, and in other
ways are doing permanent, not merely
temporary, work on the roads.

In bringing this about, much assistance

‘has been rendered in some cases by boards

of trade. To the Board of Trade of
Orillia is due the credit of taking the
initiative whereby the township of Orillia
adopted better methods of road manage-
ment. Other townships of that district,
seeing the heneficial results, are consider-
ing more favorably a change from statute
labor.  The Boards of Trade of Orillia
and Barrie were largely instrumental in
securing a county-roads system for the
county of Simcoe, under the recent Act
of the Iegislature, appropriating one
million . dollars for highway improve-
ment. The Board of Trade of St.
Mary’s has shown an active interest in

country-road improvement, which has
undoubtedly influenced the surrounding
townships.  The Brantford Board of

Trade was recently instrumental in secur-
ing a most successful county convention
of municipal councillors for the discussion
of road improvement.

This is one channel through which an
organization of business men can advance
the movement for bhetter roads.

Apart_from effort through
boards of trade, business men possess a
strong influence which can do much to
draw the attention of county and town-
ship councils, or councillors individually,
to the aims of the good-roads movement.
Their influence can create organized effort,
which, persistently put forth, will enable
councils to take advanced steps in this
important matter. The public-spirited
men everywhere Mlse the roads, know
the need of and”are advocates of better
methods of roadmaking and road man-
agement. The principal object must be
to reach and interest those who do not
use the roads, who do not know their
value, and those who, using the roads,
are indifierent regarding them.

Public meetings -and conventions called
together by townships and county coun-
cils have heen one of the most potent
means of moulding public opinion and
bringing about reform in this matter, the
efforts of the Ontario Commissioner of
Highways having been largely directed
through this channel as well as through
the circulation of a large amount of
literature. The co-operation of business
men can be made exceedingly effective in
advancing the cause of better roads.

organized




MINTO BD()S., Tea Importers au

We are practical tea blenders, have
made the sampling of tea our special
study, and place at your disposal our
experience of nearly half a century.
Send us your orders; we will

match your blends and keep them
constantly uniform.
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Blenders to the Trade.

Our Mela-Bama Packet Tea is a perfect blend of
High-Class tea of Ceylon character.

smartest Chinaman.
good results.

it at our expense.

GEO. C. RUDKIN,
CAPE TOWN,

Sole Agent for South Africa.

The Grocer's Friend and Mother's Favorite.

a girl 15 yearsold can do just as good work as the
No other brand of Starch will give as
Better send us a trial order now.
package guaranteed ; if the starch is not what we state, return
We pay freight on all orders.

Occan Mills,

MONTREAL.

Every

Cannot be surpassed in point ot

WORKMANSHIP, MATERIAL,  QUALITY,

PROMPT SHIPMENTS.

_ We are the only manufacturers in Canada making a complete
line of KEY OPENING CANS for MEATS.

Our Automatic Plant for making Fruit and Vegetable Cans
embodies all the latest and up-to-date machinery. Capacity

100,000 per day.

OUR SPECIALTIES—Mecat Cans, Fruit and Vegetable Cans,
Coffee and Spice Cans, Syrup, Jam and Butter Cans, and all

other Cans used for packing purposes.
If it is made of Tin—we have it.

Send us specifications of what you require; we can fill them.

THE ACMNME CAN WORKS,

Oftice and Factory: Ontario St. and Jeanne D’Arc Ave., MTONTREAL.

JAS. B. CAMPBELL.

WILLIAM PRATT.
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.Statement of Fac[s.

Coal Gas Mantles.
0il Gas Mantles.
High-Pressure Martles.

In single, double or triple weave.

AUER LIGHT MANTLES

LQNGEST LIFE § BRIGHTEST

i

We make the strongest mantles. =
Our mantles gives the most light.
We use the purest and most costly
chemicals.
We anneal our
pressure gas.
Our mantles won’t shrink or fray
out.
Qur trade mark
best mantles.
We make mantles with any private mark on
them, your own name if you desire.

WE MAHRE

Lowest prices on Mantles, Shades,
Chimneys and Sundries.

Write us if you are intarested.‘_a
AUER LICHT CO., - - MONTREAL.

mantles with

is on the

Coal Oil Mantles.
Gasolene Mantles.
Acetylene Mantles.

OuR.
=,
MARK
£
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DEPARTMENT OF ADVERTISING
SUGGESTION AND CRITICISM

Edited by
W. Arthur

Lydiatt,

ing. CANADIAN GROCER.

NOTE Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Lydiatt specimens
of their ncwspaper and other advertising, for the purpose of review in this department.

Address care of Department of Advertis-

TORONTO.

Don’t wait until you publish an especially good advertisement before you send me your ads for review in this department.

Don't be afraid of a little honest criticism,

improvement of your ads.  You don’t have to follow my advice or act on my suggestions.
I simply want you to send me specimens of your advertising matter—just what you are using now, or.what you have been using.

I'll tell you of every way in which I see it might be improved.

I will only try to point out the faults—if such there be—that you may have ideas for the

I will call attention to the good points—mention the weak points.

If you spend money for advertising it is surely advisable to see to it that you get your money's worth. And if you te}l me just
Low you are spending it—show me what kind of advertising matter you use—perhaps I'll be able to give you some suggestions which
will help you make your advertising more profitable. It's worth trying, anyway. THE EDITOR.

COUPLE  of months ago |
received o copy of a weekly
<tore paper,  called  Acker’s
Weekly  Bill of Fare, which
has  served  to  make me

."",‘ll.’llnld"‘ with the story of one of the

b=t conducted urocery stores .on the con
tinent Rome of the ]ml'li"lllul'r‘ cannot
fail to be of sugzestive interest to = The
Canadian Grocer readers, =o | will out
fine their story and the methods which
prevail in their large establishients  in
Philadelphia and Atlantic City.

Some 23 years ago  the firm started
business =elling exclusively cofiees, teas
and chocolates, of which lhc_v had mad.
a thorough and eritical study. Later,
they  added  their  own brand of pure
pices, then followed their own bhrands of
Hatoring extracts, cereals, canned goods,
I r;.[:h’ .I~I|4'l'v>.~il;n until “lnl“y h_v a pro
ces- of eritical selection they had brought
together a wmnph‘lt a=<ortiment of the
hivhe=t urade food products

As the business grew the firm added a
confectionery  departinent,” manufacturing
all their own voods, and later on the_y
began  the  baking  of fine pastry and
“tarted a0 Fruit Kitehen,”  under the
manaceent of experts in these lines, and
* Acker’s Pastry,” ‘* Acker’s

the fanw of

Preserves 7 and  Acker’s Chocolates and
Bon Bon i~ not lnnited to  Philadel
phia

The firm is-ne -‘v““lxl_\ a model grocery
catalogus I .x-‘rl“’-‘val), deseribes the

voods In a ot tenpting way, and in
variably - quotes the prices, giving full
imformation  as to terms  of  payment,
delivery of good-. cie . from the 31 differ
ent departments

Acker’s Weekly Bill of Fare is practi
cally a newspaper, telling exclusively the
news of the Acker store<. Al the de
partimments of the business receive  atten
tion in each number. and additional inter
est is found in the weekly menus arranged
by Mr=. Parker Harrison, of more than

ln"nl filllll'

privilece of having <uch o comprehensive

I envy Acker’s custonmers the

and suggestive  shopping guide to help
them in their selection of table delicacies.

Copies of The Weekly are mailed each
week to the firm’s large list of customers.
It has proven immensely popular, and in
conjunction with the catalogue, enables
the busy housewife to arrange her grocery
order with intelligence, and with the con
fidence that the order, if sent by mail or
telephone, will receive the same careful
attention as though it were left in person
at the store.

The pages. of The Weekly Bill of Fare
reproduced herewith will give an idea of
the appearance and makeup of the paper,
but only a regular reading can bring a
full realization of its practical value, and
~erve to show its excellence as an adver
tising  mediwn.  The reading atter is
always terse, inviting, and convincing-—-
furnishing excellent examples of good gro
cery advertising.

To those unfamiliar with the working
svstem of a large retail establishment it
may appear little short of wonderful that
thousands of orders and many thousands
of items can be daily gotten up and de
livered without any apparent extra effort,
and with but few errors. It is only made
possible by close adherence to a well
defined system, and this system in Acker’s
is the outgrowth of their own bhusines-
experience and their knowledge of the
most progressive methods employed in’
other large establishments.

When an order is given to a clerk in the
store, he writes out a duplicate sale slip,
with the full name and addre:s of the
customer, the goods ordered, the time
they are to he delivered, and also his
own number. This order is then imme
diately transferred to the order depart
ment, where it is entered in a special
book and given a number. This number-
ing prevents oversight of the order, should
it in any way become mislaid afterwards.
The order is then taken to the clerical
department in the general office, where
the account is verified and 0.K.’d and
duly entered in a sales record. It is then
returned  to the order department, its
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return  checked, and after heing filled.
passes to an inspector, whose duty it ix
to verify its accuracy in every detail.

If the order be for out-of-town it then
goes to the packing. department, where
the goods are packed and shipped accord
ing to instructions. 1f for local delivery
it is sent to the delivery department,
placed in the proper route and entered
upon the ‘driver’s record, a duplicate of
which is retained in the delivery depart-
ment. After the goods are delivered, the
driver’s records are balanced, and the
items transferred to the sales record for
that day, which in turn must also bal-
ance to the penny.

Special arrangements are made for the
handling of extra articles like pastry,
butter, cheese, etc., which are not added
to the order until ready to be sent out.

Elaborate as such a system may seen,
it is nevertheless very simple and easy in
operation. A special night force receives
from the post office each hour during the
night, all mail orders which they prompt
ly fill and have ready for delivery the
This greatly facilitates
the - handling of the rapidly increasing
number of mail orders.

next morning.

The complaint departn.ent is regarded
by this firm as one of the most efiective
means for discovering and correcting any
irregularity or imperfection in their ex-
tensive business. Buyers who hesitate
about making complaints to some firms
bhecause of- the disagreeable manner in
which they are received, have no such
apprehension in reporting any real or
fancied grievance to Acker’s] for they
cordially welcome every criticism and sug
westion. - This is as it should be, for the
best and truest friends of any store are
those who point out any violation by the
clerks  of the principles of thorough loy-
alty to the customers’ interests.

Where large numbers of people are em
ployed it is  abhsolutely impossible to
avoid occasional errors. In the selling of
goods, it is also true, that an imperfect
article will occasionally be delivered, not-
withstanding the most rigid precautions

i




that may be ‘taken to insure perfection.

Acker’s experience illustrates the value
of discriminating in the ‘purchase of food
products—of having a regular source of
supply where the quality does not vary
and selling such goods under a special
brand. With every grocer this is not
possible, but with many it might be
practised to an extent.

In some _future issue I may tell the
story of another grocer who, from the
modest beginning of one store, through
system and push, has organized a chain
of over 100 retail stores, extending over
a large territory. And all this in the
short space of 15 years.

ADVERTISING SUGGESTION TO GROCERS.
By .J. Troy. =
JERHAPS every advertising man con-
I nected with papers, especially in the
smaller cities, has met dealers who
were thorough belicvers in the efficacy of
advertising, and were ambitious to avail

ACKERS GENUINE
DRY-ROAST COFFEES
ROASIED IN OUR OWN ESIABLISHMENT

THE CANADIAN GROCER

themselves of its advantages, but con-
sidered that they were so handicapped by
the nature of their business and environ-
ment, that they hesitated to invest in it.

This is more especially the case among
retail grocers whose business is not ex
tensive.
lessness of competing with the mammoth

The former appreciate the hope-

grocery concerns in prices or variety, and
confined to the local
trade of their particular part of the city,

are consequently

which generally comes withouti solicita-
tion.

Dealers of this class, who wish to exer
latent enterprise and experi
ment in advertising with almost a cer
tainty
course than to
their stock and exploit it—judiciously.
persistently, consistently and particular
ly. and their other business, incidentally.

cise their

of returns, can pursue no safer

select a specialty from

It -makes but little difierence what the
article is, so long as it is something of

general use.

If properly advertised 1t

Freight prepa.d on $5.00 orders, or
over, withia 100 miles.

" ACKERS WEEKLY |

PUBLISHED EVERY WREE BY

FINLEY ACKER Co.
Philadeiphia, Pa.

Nos. 124-123-125 N. Eighth St.
Market and «3th Sts., Reading Terminal
Arcade, Hiroed and Chestnut
Atlentic City. N. J.

1 splanade, above South Carvline Avenwe.

SreciaL No. 2
'OwN Baking '’

Cocoanut Layer Cake

age. Tuwis Week

Have
you tried
our Cocoa-
nut Layer
Cakes?

Theyte delicious
Two layers of rich cup cake,
with a soft cocoanut meringue in
center and on top.

They couldn’t be made better
in your own kitchen.

Wet Roast or Dry Roast

A shrewd calculator recently
demonstrated that if we roasted
our coffees by the ordinary *‘wet
process'” — thereby selling our
customers the usual combination
| of cofice and Schuylkill water—
we could save for ourselves many
thousand dollars a year.

Rather attractive proposition

but its adoption would simply
mean that our customers would
receive just that much less value ”

We'll stick to the dry-roast
process,which we've been using
for twenty one years.

Seeciar No. 3
“OwN BAKING''
Newport Citron Cake
aac. Ib. Tuis Week

Had we used the wet method
it is doubtful Jf we would have
become the recognized head
quarters for finest coffees, or de-
veloped the largest retail coffee
trade in Philadelphia.

Fintky Ackxr Co.
Sreciar No. 1
ExTrRA Fancy

Evaporated Apricots

—_—_—_—
uﬁ. Ih.; '

5- box, $1.20; T V
Dok, $5.55. f Tuts Werk

scen for several scasons
Largest size frun
Richest flavor

lh‘ight and handsonme

caporated  apricots |

Stmilar m character, but not
«quite so rich as our regular pound
cake.

But probably richer than many
so-called ** pound** cakes.

Shreds of French Glace Citron
through it.

Regular, 2sc. Ib.

Se:

‘OWN BAKING
Lemon Bars

2 pkgs., ase. Tiis Week

1 No. 4

our own ovens
They contain just cnough of
the lemon flavor 10 make them

| palatable

A damty biscuit produced n !

1

I

Sreciar No. 8
Ackirs Drv-RoAsT
20c. Cafe Blend

20‘;’:’&7’""" } Tuis Weex

“Own BAKING'
Lemon Pie

30c. Tuis Werk

|
|
Adeliciouscom- |
bination of a tart |
lemon filling aud
rich, flaky pic

There are not many  good
drinking coffees sold at 20c¢.

“‘I‘\“‘,ﬂy popular | Our Cafe Biead is one of the
variet, tew

Delivered in ti | . You il tud itequal to somre
plate | 0. and some 3oc coffees.

And it's absolutely dry roast,
which 15 more than can be smd
of some joc. caffees.

But.it's not equal to our 26¢.
French Breakfast nor our jdc.
No. 1 Mocha-Java Blend

Regular, 33c.

Srectar No. 6
OWN BakinG

Chocolate Plunkets But i¥'s worth trying by those
6 in box, 18c. . oc coffee.

51bs, 75¢..

A new variety of dainty ndi
vidual cakes

Flavored with chocolate and a
liberal quantity of shredded frun +

Topped with a  maraschino Seeciat. No. g
cherry 3 “Owx Make'

Blackberry Jam

Sreciar No 7
“OwN Make'”

Red Currant Jelly

;—:f’hﬂ;;:f}'l‘mn Wetk
To secure that de-
sirable Red Currant
flavor and proper
“jell’* is the aim of
every jelly maker
There's no Red Cur-
\ rant Jelly finer nor
rer than that made |
i our own Fruit Kitchen
Will you sample this scason's |
make at Demonstration Counter ?
Delicious ' :
Regular, 28¢ i

19c. jar; by f
32‘.‘:3’4»:. } Tuts WEEK

Blackberry Jam from
Ackers Fruit Kitchen
is very different from
Blackberry Jam usu
ally sold

Made from sound,
fresh fruit and pure
8 cane sugar and packed
direct into the jars, as
soon as the fruit is properly
boiled, the fresh fruit flavor s
thereby fully retuned

will sell, be it soap or champagne.

A few years ago, the writer, in con-
versing . with -a young and ambitious
grocer, suggested this idea to him as a
safety valve for his surplus enthusiasm
on the subject of advertising. He accep-
ted the suggestion, and selected- coal-oil
as the article to experiment on. Choos-
ing a distinetive name—short, catchy and
appropriate. which was copyrighted-—he
began a systematic and liberal course of
advertising. The newspapers, of course,
received the bulk of his expenditure, but
some other methods were utilized as far
as practicable and profitable. The conse
quence was that, although his coal oil
was sold at a considerably higher price
than other oils, he secured the best trade
of the city and surrounding country, and
the additional custom brought to his
store started him on the road to pros
perity. His oil was the best procurable
and was the criterion by which other oils

sold in the city were compared.

The writer even now is not at liberty
to divulge the real name of the oil re
ferred to, which was copyrighted, but by
way of illustrating the point, for conven
ience  sake, we will call it ** Grocene.”
“As Good as Grocene ”” is a lirst class
recommendation  for oil in the locality
referred to.  Since then the writer has
seen this idea carried out successfully
with other articles. One dealer made a
hit with a superior article of syrup. put
up in gallon jugs and neatly labelled :
another with spices, another with teas in
Ib. packages.

The grocery business furnishes innumer-
able opportunities for safe and profitable
advertisement investment in  this line.
The grocer who selects something of gen
eral use, advertises it extensively, fills
orders with a article, and
“ keeps everlastingly at it,”” will attain
sSuceess.

superior

A wise selection of some spe
cialty in advertising, as an auxiliary to
the newspaper, sometimes proves profit-
able to the advertiser in quest of pub
licity, but in the main, the daily news
paper is the -surest and safest medium by
which to reach the consumer. The dis
tinctive name selected, if emblazoned on
the fences and dead walls by the use of
vood paper, oftentimes attracts a great
deal of notice, particularly if the paper
is designed with a view to catch the eve
of the passer by.

The circular, if gotten up properly, has
its uses, but the newspaper should be the
chief heneficiary. The result to be at
tained by this method of advertising i
not  only the profits realized from  the
A supdérior article,
attract the

hest and most desirable class of custom

sale of the specialty.

although  high priced.  will

ers to your place of husiness.
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THE LAKE HURON & MANITOBA MILLING GU.,

GODERICH, CANADA. s

s“ss&

Manufacturers of Strictly—=

? Though only one year in business
Ig r a e our product enjoys an unrivalled

reputation throughout Ontario,

(Quebec and the Maritime Pro-
H a rd Wh eat vinces, and commands the lnghest
prices in Great Britain, the conti-

nent of Europe, and South Africa.

Our Dry GrINDING insures safety
ou r. in TroricAL CLIMATES.

We pack in Wood, Jute or Cotton.

e

MANITOBA HARD WHEAT used exclusively. Bran and Shorts machine-packed

in jute bags, 100-1bs. each.

Most Modern and up-to-date Mili in the Dominion. C‘orrespondence solicited.

~
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Walter Thomson & Son

MANUFACTURERS OF THE
CELEBRATED

“Maple Leaf”

(REGISTERED TRADE MARK BRAND)

ROLLED OATS

ﬂ S S S 2 S S 2 2 2 2 2% 2 2 2 22 2 22 2 2 2 2 S 2 S A RS SC N YVVVVY VN

Zlso SUPERIOR ORADES OF
Flake Wheat 0 OATMEAL
Split Peas! FOR DOMESTIC and EXPORT TRADE. ;-
pOt Barley connespo::f:::e INVITED

Cornmeal MITCHELL, LONDON AND SEAFORTH
s ® CANADA. ;
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Canadian Grocer

A Great Canadian Milling

Industry

ANADA may have been a little
slow in coming to a full realiz-
ation of her great and varied
resources, but she is getting
her eyes open now. Only a few

years ago Canadians were wont to speak
of themselves in a rather apologetic man-
ner, deploring the fact that they were
completely overshadowed by their large
and successful neighbor — the United
States. (anada, although a young coun-
try, was busy exporting her young men
to assist in building up this same neigh-
bor. She framed her tarifi laws so as
not to offend the United States or Ger-
many, without much thought of what
But, to
day, what a change is to be seen ? From
the busy toilers in the field and factory
to the statesmen in halls of Parliament-
there is a new note, and it is the ringing
note  of self-reliance, the feeling that a
great. destiny commercially awaits the
energy and perseverance of the Canadian
people. To-day Canada frames her tar
iff to . suit herself,
whether it pleases the nations who are

was best for her own interests.

irrespective as  to
willing to sell her as much as possible
and buy from her as little as they pos
sibly can.
to forecast the future that awaits this
whose great untouched

It requires no great foresight
voung - nation.
wheat lands are capable of producing
without question the finest wheat in the
world, and
wealth are
whose innumerable water powers are only

whose mineral and forest
largely yet unexplored and

waiting to be harnessed.

It is perhaps not surprising - Canada
herself is' only beginning to realize
these things—that even many public men
of Great Britain are no ‘“ Greater Bri
tainers,” and regard Canada as a kind of
Imperial nuisance, who will not contri-
bute to the support of the navy. We are
glad to find, however, that there are a
large number of the solid business men of
the United Kingdom turning to Canada
for their supplies, and are not being dis
appointed thereat.

But we are almost forgetting that we
are not writing an article upon Imperial
politics, but started with the intention
of giving a brief description of a great
milling industry—one whose name is a
household word in Canada, and is also
well known abroad. We said °‘ great,”
not meaning that there are not many
mills which manufacture a larger number

of barrels daily, but we know of none
which are more complete in the variety
of their manufactured products. We refer
to  the mills of The Tillson Company,
Limited, of Tillsonburg, Ontario. The
history of the growth of this business is
concurrent with the growth of Canada.
Commencing over half a century ago
with "a small gristing mill, it now em-
braces four large mills, where the five

THE FAMOUS TILLSON SCOT.

staple grains—wheat, oats, corn, peas
and barley—are manufactured into a num
ber of products.
to make a reading trip through these
mills particularly interesting, owing to

It would be impossible

the technical nature of the description,
but “we rather call your attention to
their products.

FLOUR.

We would like to emphasize under this
heading that Tillsonburg is in the On-
tario winter wheat section. Many impor-
ters are at a loss to understand why
31

Ontario millers cannot supply to a great-
er extent hard wheat flour. Remember
this fact and it will at once be apparent:
Tillsonburg is about 900 miles from Fort
William, the port through which at the
head of the inland lakes most of the
hard Manitoba wheat starts its eastward
journey, and that Fort William is still
500 miles east of Winnipeg, which itseli,
is onlyv on the border of the wheat-grow
ing lands of the West. Twice during the
past decade have the Tillsons been com
pelled to double the capacity of their
flour mill, and, while a large proportion
of the output finds a ready markét at
home. during the past few vears an ever-
increasing trade has been done with Glas
Bristol markets.
grade flour, under the
brand of = Puritan,”” has taken high rank
wherever used.

gow, Liverpool and

Their straight

In all the flour manufactured, Manitoba
wheat is used, being mixed with Ontario
wheat, making a most excellent combina-
tion for a vood family Hour.

ROLLED OATS AND  OATMEAL.

In Canada the staple breakfast food is
rolled oats, and we believe it 1s bhecom
ing so in the Old Land as well. It is
that the past
vear not only brought the Tillsons more

conceded  on every hand

prominently to the forefront as manufac
turers, but as advertisers as well. People
are not easily surprised in these days of
big things, particularly in advertising,
but they were completely carried away by
the most unigue advertising campaign
with which Tillson’s oats in 2-Ib. pack-
ets, were placed upon the Canadian mar
ket. The watchword of Tillson's oats—
A Food. Not a Fad”- -might be heard
everywhere ; and, in one of the schools,
when a little lad was asked to name
some principal Canadian grains, he re-
replied, as the first
that he could think of.

“ Tillson’s oats,”

The particular feature of these oats i
their flavor, which is produced by Till
By it they
have been successful in giving to rolled

son’s well- guarded process.

oats the flavor which distinguishes them
from all others—this is perhaps hest des
cribed as a pop-corn flavor.

It is their intention to commence the
introduction of these coods on the Bri
tish market this season, where it is be-
lieved they will he accorded as hearty a
reception as at home, on account of the
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marked  superiority” of  these  over the  has  sufiered  considerably. Up to the

average rolled oats.
We I’P]u’nyt]lh'v one or two advertisements
which occupied full pages in the public

* The Tillsons are Coming ™

press here.
~hall be then
I'he registe red

jritish watehword, too.
trade mark of Tillson’s
oats is the Scotchman, which appears at
the besinning of this article.

Here are  also put up breakfast food
and wheatlets in attractive packages. In
fact. it may be =aid here that the labels

nsed on these packages are the most at

tractive we have cever seen on cereal
foods.

jreakfast food is=  made from choice
wheat flakes, especially dried and treated,
<o as to make a partially cooked break
fast dish. It embodies all the elements
of whole wheat that is eatable, and is
found to be most nourishing.

Wheatlets are made from only: Manitoba
cheat, and repre<ent the germ of wheat.
I eparations of this kind,

L nlike most p

P
< Ready to cook. Served hot

Pan-Dried. A Food, not a Fad .-

Tillson’s Oats|

IHE TILLSONS ARE COMIN',

they  are thoroughly sterilized, and so
heep fresh for a long period.

Besides - rolled oats, large quantities of
round  oatmeal are manufactured, and
an almost unbroken stream is on its way
to" the Old Land from Tillconburg.

As we bhave mentioned already, large
quantities of corn, peas and barley are

al=o converted into their table products.

Altoscther, for the weaving of the
busine-z bond between Great Britain and

Canada.  the wills - at Tillzonburg are
splendidly equipped. and it s a pleasure
for ©“ The Canadian Groeer,”” which has
.'||\\;x,\,~ “triven to open and ln'nmnlc nesw
fields for Canadian products, to commend
the enterprice and energyv of the Tillcons
of Tillzonburg.

PRODUCTION OF AND EXPORT TRADE
IN PEAS.

NHERE has been a gradual decrease

,I' in the production of peas in Cana

da during the last five or six years,

and, "as a consequence, tlle L'.\]H)l'l ll'ul‘"

vear 1807 the production ﬂowed an in-
crease each year, but that year was the
turning point ; and since then the pro-
duction hag fallen off rapidly. Of course,
the exportation trade kept pace with the
increase in production, and also ‘the de
crease.

In 1897, in Ontario, the pea-producing
province of Canada, 896,735 acres were
devoted to the pea crop, this being the
largest area in any single year; but
since then the acreage has become smal-
ler each vear. until in 1902, only 532,639
acres were under pea cultivation.

The decrease in yield, comparing the
vear 1897 with 1902, is about 10,000,000
bushels, valued at S6.000 000,

In 1891, 2751365 bushels of peas wer:
Canada, and the trade

exported  from

» hept increasing until 1597, when the total

1,121,069 bhushels,

Since then, expor

exports  amounted  to
valued at 52,410,928,

tations have decreased to less than half
that quantity, being in 1902, only
2,013,513 bushels, valued at $1,814,53

The reason for this is what? Un-
doubtedly we the pea weevil to
This weevil is about one-fifth of

have
blame.
an inch in length, and onetenth of an
inch in  width ; it is brownish-black in
color, with white and black markings :
there are also two black spots on the end
of its ll(ﬂ‘_\'.

There are other pea pests, such as the
grub, the pupa, the pea muthqunrl the
pea aphis, but none do nearly the
amount of damage to the pea crop that
the weevil does.

The pea weevil i.—', of course, most com-

mon in the pea-producing districts, that
Southern Ontario in the counties
lLake Erie and lLake On-

is in
lying
tario.

hetween

Not only have the productions and ex
ports decreased, hut the market value—
value for feeding purposes—and the ger-
minating power, have fallen off on ac-
count of the ravages done by this weevil
pest.

As a
tions, it has bheen discovered that where
have infested all the
escaped,  the =eed

resuit of a number of examina-
weevils peas and
have  afterwards
weighs on an average about 45 Ib., in
stead of 60 1b., per measured bushel. It
has bheen found that on an average only
about 30 per cent. of the weevily peas
will germinate.

All varieties of peas are afiected by the
weevil to a certain extent, but some not
<o much as others, For instance, in
-even years’ experiments it was discov
ered that those afiected to the worst ex-
tent were the Improved Grey, the Crown

and the New Zealand Field ; while the
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Eavptian !\luﬁun_v and the Canada Ches-
ter were damaged the least.

Thus, it may be seen that Canada is
falling behind in pea production and ex-
What is to be done to arrest
It must surely

portation.
this backward tendency ?
go against the grain of all Canadians to
see a retreat in any division of Canada’s
army of industries and production. We
all wish to see a general advance ; every
difficulty bheing swept out of the way. In
order to have a general advance all
divisions must do their part.

Now, it is the duty of the producers of
peas to do all in their power to redeem
the past, and have ‘“ Forward” for their
motto in the future.

The following recommendations, issued
by the OntarP} Agricultural College.
where experimentsthave been conducted in
the growing of peas, and in combatting

And by ey ey gl |
OF 4" the trades Bt 1 o .
ionmin
—Burs.

Tho lusty Canaduas plowman,
with bus Ludty appetite, bas de-
ascatnd o Jot of victoals wore
ploaghing wae st practised

| Cacada

And & sy largs proportion
o bis it s e, acd i, g
ol laabood amtmeal pomdgr. 4

o4 fade for b
Canada's best and cidest oat-
el
No apecks, 00 balls 50 dirt—
il the omt that's g 10 cat

Pan-Dried.
A Food. not a Fad

TillsonsOats

A STRIKING TILLSON AD.

the pea weevil, will be very useful to pe:
growérs in’ carrying out that motto:
First, that the acreage of hoth field and
garden the best varietiesr be
greatly increased in those sections where
there are no pea weevils; second, that
the growing of both field and garden
peas (to be ripened), in the weevil-infec-
ted districts, be discontinued for the next
two years, and such
Yellow Soy beans, grass peas, Fmmer
(improperly called Spelt), mixed grains,
etc., be substituted ; third, that if any
persons continue to grow and ripen peas
in the infested districts, they make the
best possible use of fumigation methods ;
fourth, that seedmen, farmers and others
send no infested peas into those districts
where the pea weevil does not exist; and
fifth, that farmers, gardeners, secedmen,
millers, importers, and all
others who have anything to do with the

peas of

crops as Karly

exporters,

growing or
heartily in the efiort to eradicate the pea
weevil within the next two years.

handling of peas, co operate
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“THE G. CARTER, SON . G0, o

ST MARYS, ONT.

CaNADA

Merchant Millers, Grain and Produce Dealers and Seedsmen.

P

8T. MARYS FLOUR MILL. THAMES CEREAL MILL.

Good Sound Floar -« Good Sonnd Wheat A NEW CEREAL
MAKES MlLL

GOOD BREAD maxes GOOD MONEY.

) e WITH ALL THE LATEST IMPROVEMENTS IN
¢ OUR WINTER WHEAT PATENTS MACHINERY CAN MAKE THE BEST GOODS.
Noted for their uniformity.
Biants: We Have It.

Waite EaGLe, SHigLb, DaiLy BrReap and PH@ENIX.

In one of the best grain-growing districts
OUR MANITOBA BLENDS of Odftario

Among the best in the market. Ample supplies of raw material at first cost.
Brands : WHiTE SiLK, SNow FLAKE, STORM SIGNAL.

PURE EI;HET()IL\S WE MAKE OF UNEXCELLED QUALITY:

From No. | Hard Manitoba Wheat. Rolle(i Oats Standard Oat Meal
Brands : PLANET, STRONG BAKERs. Rolled Wheat Granulated Oat Meal
We make a specialty of assorted cars of Flour, Cereals, Rolled Barley : Pot and P?arl Barley
Mill Feed, and ‘“Matchless” Corn and Oat Feed. Wheatlet, Farina and Split Peas

We do a large direct Export Trade with leading
Markets in Great Britain and Ireland
and South Africa.

Correspondence Solicited.

Cable address, ‘“‘CarTER”; Riverside Code, 1890 Edition.




- 3CVR2E3E

 The Canada Flour Mills Co.

LIMITED

: Canada’s Greatest Flour

Kent Mills Flour Awarded Gold Medal

World’s Fair, Chicago, 1893 : : : :

- X

Beans a Specialty.

LARGEST BEAN WAREHOUSES
IN CANADA.

W Do e [ o oy T S TR ]

Exporters of Flour, Compressed Bran, Kilndried
Cornmeal, White Beans, Clipped Oats,
Graded Oats, Barley.

C Ayaut\ Flour Mills 1,000 bbls. per day of 24 hours.
Cornmeal Mills, 600 bbls. per day of 24 hours.

M ST A, . B

Correspondence

e .

: Chatham, Ontario, Canada
Chatkent

R o [ o o e [ I

Cable Address :

MOORE'’S

MEAFORD ~
MILLS

have a reputation for first-class flour equalled
by few Canadian mills.

Our Special Brands are :

Snow Flake —Manitoba Patent.

Lily White—Manitoba Strong Bakers’
Ontario- -Manitoba Blend.

Pastry P’ure Winter Wheat.

We are also General Grain Dealers. A trial

solicited. Satisfaction guaranteed.

W. Moore & Sons

MEAFORD, ONT. - CANADA

Choi
Canadian——e
Cereals

We are Manufacturers and Export-

ers  of high-quality cereals made

. from Canada’s best grain.

Flaked Oats, Flaked Wheat,
Rolled Oats, Pot Barley,
Corn Meal, Al Kinds of Feed, Etc.

, Ours is the Pan Dried Improved Process,
| and our miders are thoroughly experienced, picked
mwen.  Fverything contributes to make our brands

A No. 1, and we guarantee satisfaction.

CORRESPONDENCE SOLICITED

PARKINSON CEREAL CO.

THORNBURY, ONT., CAN.

34

FERGUS
EIEVATOR

BROOMFIELD
MILLS

g James Wilson & Sons

Manufacturers and Exporters of
the Finest Grades of

OATMEAL
PEASE MEAL

SPLIT PEAS
POT BARLEY
PEARL BARLEY
ROUND PEAS

Feed of All Kinds
Correspondence Solicited

FERGUS, ONTARIO, CANADA
(VEEREERRRRREE R EREFRENARRRTRRR R
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Canadian Grocer

The Canadian Milling
Industry

AN ERA OF
EXPANSION
I PREDICTED

4

IKE the majority of other large
industries in Canada, the mill-
ing industry has had its

3 periods of buoyant activity

and expansion and its years
of depression, contraction and loss. The
industry is, in fact, so dependent on crop
conditions and so easily alfected by
tariffs, freight rates, and other -outside
influences that it is not surprising that
our export business has bheen almost as
unstable as it could possibly be. Almost

50 years ago, in 1855, Canada exported

over 27,000,000 of flour. Thirty years

later, the shipments had shrunk to $716,-

739. TIn 1898, they again reached $5.416.

016, but two years later fell back to

$2,791,885.

Since the beginning of the present de-
cade the industry has heen steadier than
heretofore. at least as regards the vol-
nume of business. Last year the returns
showed an export of $1,056,61% barrels,
while, for the 11 months ending March
31, the exports exceeded 1,128.000 harrels
—and this, in spite of the hard knock
given Canadian milled flour on the Brit-
ish market.

The arrangement of the grain and flom
duties imposed by the British Parliament
was such as to give the British port
millers a protection of 20 per vent. over
colonial and foreign millers. This condi
tion undoubtedly had a depressing influ-
ence on the Canadian milling industry.
vet the millers here so successfully sought
new markets. fresh openings for trade.
that although the exports to Britain were
materially reduced, the total volume of
exports of flour from this country were
24 per cent. larger in the 11 months end
ing March 30 this year than in the same
period the year previous. That this re-
sult is largely due to the development of
new markets will he seen from the fol
lowing table. which shows the remarkable
increase in the shipments to Australia.
British West Tndies and to ‘ other coun
tries ”’ :

EXPORTS ELEVEN MONTHS ENDING MARCH 31

Flour, bbls. Wheat, hush
,—' ',-'-——-;
1303. 1903. 1902.
Great Britain 538,321 931 25,705,651 13,963,048
United States. 16,940 891,691 28,400
Newfoundland. 194,571 SO
Australia ...... 141,705

Brit. West Indies 40,948
Belgiam......... .......

Germany. . Ao
Other countries 195,313
Total..... LI2B,676 07434 27.983.425 14,691,665

It will be seen from the above table
that the reduction in our exports of flour

to Great Britain has been in the face of
a remarkable expansion of our shipments
of wheat to that country. It is safe to
say that the exports of flour would have
been much larger but for the protection
granted British millers. -However, as the
industry here has not lost ground, but
has had to develop new markets, the re-
sults, now that the duty has been
removed, cannot but be satisfactory in
the end. It will be seen from the figures
below that the exploitation of new mar-
kets has bheen steady. that our sales to
Great Britain have been, right up to
1902, the bulk of our entire export busi-
ness. It has only been during the last
three or four years, in fact, that our
sales to Australia and British Africa have
been large enough to justify separate
entry. Last year these countries bought
over 16 per cent. of our whole export.
The figures below are worthy of com
parison with the table published ahove :

COMPARATIVE EXPOR

1890,
Bbls.
Great Britain 102,596
Newfoundland % 37.805
Australia . Ve
British Africa as
Bri Wes 3,561
Total toall countries ..., 149,959

The past. as indicated by the foregoing
figures. has been satisfactory in every
regard, despite the difficulties which have
been met all along the way. The business
has now, it would seem, reached a basis
that would ensure its stability and ex-
pansion. The larger, and many of the
smaller, milling concerns conduct their
business along lines which ensure the
most economical production and distribu-
tion as well as the best quality of pro
duct.

It is. therefore, fair to assume that as
our production of grain increases. so must
%he milling operations throughout the

EXPORTS OF GRAIN,

1890.
Wheat, bush 422,274
Oats, 8 : : 757,792
Flour, bbls......... 149,
Oatmeal, " SR e 70,238 .

country. The domestic consumption is

bound to increase. for the population of

the number of consumers in Canada is

growing as it never grew before. Yet, it

must be remembered, that the bulk of the

immigrants will be producers as well as
L

EH]

consumers, so the ultimate result will be
to multiply the ‘‘ surplus for export” in
a noteworthy manner. It is true that the
production of grain in Canada has been
as “a drop in a bucket” as compared
with the world’s crop, yet, it will'be seen
that the production has begun to grow in
a manner that is prophetic of greater
results to come. The figures relating to
wheat, oats, flour and oatmeal for the
past 12 years are instructive.

The returns for 1902 show a small fall
ing off as regards all but wheat. but this
reduction has already been regained dur
ing the present year, for which full figures
will not be obtainable for some months
vet. In any case, the expansion in the
trade has been rapid, if not regular, and
no hesitation is exhibited by the larger
milling concerns in preparing for increased
business in the future. Two of the larg
est flour milling concerns in (‘fanada have
made arrangements for enlargement of

TS OF CANADIAN FLOUR.

1895, 1900. 1901
Bbls. Bbls. Bhls.
111,588 455,075 770.714
190,825 2 2 234,259 s
e ) 47.484
31,457 200
12,635 33,722

768,162 118,700 1,086,648

their works, which will add to their mill
ing capacity more than the total present
volume of Canada’s export business in
flour. The expansion of Canada’s ex-
ports of oatmeal and rolled oats is as-
sured by the establishment of a branch
of The American Cereal Co., in Peter-
boro’, Ont., from which branch will be
done much of the export trade in this
firm’s product, ‘“ Quaker Oats,” and by
the . wide extension of The ‘ Tillson’s
Oats ”* Works in Tillsonburg, Ont.
Everything considered, it is reasonable
to expect that the next two or three

FLOUR AND OATMEAL.

1895. 1900. 1902,
8,825.689 16,844,650 26,117,530
926,975 2,804,717 5,030,128
325,329 768.162 1,086,648
86,263 145,867 91.706

vears will see a development of wmilling in
Canada such as this country has not yet
experienced and such as has only been
paralleled by the growth of the industry

+in some of the great milling centres of

the United Statex

& N
£ 3
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39
I




THE CANADIAN GROCER

W fiers, bran dusters and ** Little Wonder *’
A MODERN MILL NO READY. recls. The purifiers are provided with
YEAR avo The T. H. Tavlor Co.. desired number of bhushels per hour, a ample * Perfection”  dust collectors,
7 Limited, Chatham, Ont., intimat-  wheat tempering  or steaming machine, hanui‘ug from the ceiling above, thus
ed through these mill is so full of dust
columns that they had un collectors, that any casual
der construction a modern The Wheat Crop of the World. visitor may inspect this
H % S PESE The following is a tubulated statement of the wheat crops of the world from 1898 to 1902 : = SO <
flour ll. We have just It is interesting. inasmuch as it shows the relative yield of each country and continent, and mill without fear of dusty
had  ibe leasure of  in the proportion of the world’s crop produced by each. This table, taken in connection with the clothex. ~
e ? P population of the different countries named. gives a good idea of what the grain trade means it 7 ! <
specting the mill and nust to America : I'he fourth floor is prob- 3
e — ; = i
cav that for ceneral plan ably the most interesting,
sty 25 e 1808 1899, 190, 1901. 1902, Al :
of construction and equip ouiacy Bushels Bushels Bushels Bushels Bushels especially to the old-time i
ment - it surpasses - any miller, for here are found ; =
g
other mill we have seen. United States............ 675.149,00 | 547,304,000 | 522,230,000 | 748,460,000 | 670,063,000 four No. 1 square sifters.
e e ey v B R E b T R s 33,042,000 22,158,000 31,265,000 22,118,000 "These are 9 achines
What strikes one i 'f' e S wdizo0 | s | 13450000 | 5200s000 I'hese  are the machines
passe~ throush the mill s Rest of Canadu 9.000.000 3 5,000,000 L 7,000,000 § 16,000,000 | 17,000,000 thati have taken the place
the thoroushn ned neat Tomlosaats 68,154,000 SH90000 § oLAIL 00 AT L0 of the old-fashioned hexa-
1 IOYouguness an ‘i p E I
| ok - ulle ot | 878900 9,287,000 | 12,429,000 9,000,000 12,403,000 . is Lllaied Sabie b H
Bess . wats whach alls The Total North America. | 752,052,000 | 616,551,000 | 536,300,000 | 547,672,000 | 781,120,000 gon reels, followed la L f
work has been done. I'he Xhi,‘.__ o 14,000,000 ‘tl)i"g“‘”)'ﬂm 12_‘,:;'(”, g%% lﬁ(;u@‘“::j the round reels of more :
% | =7 eSS rgentina 53,389, 104,977,000 | 101,655,000 72,181, 56,380,000 < & ‘on- ¥
buildmg. which i a solid e t;,tm,:}:; T6kom 3,664,000 7 504,000 modern device.  The con
brick =tructure with high Total South Anirie: 73,389,000 | 125,141,000 000 | 84.845,000 983,000 struction of the square
ceilinus..  painted  timber Great Britain. ... ... 75,330,000 | 67594000 | 54,298,000 | 54,111,000 58,463,000 sifter is radically difierent
- Ireland. . 1,856,000 1,786,000 1,682,000 70,000 1,602.000 - il hior
and plasteréd walls, com Total United Kingdom.| 77,186,000 |—¢3.380.000 | 53,681 00 SST,000 | 60,065,000 fron.  that of any other ;
pares favorably with the ,\.,n;a, 4.3:;:::: 260,000 300,000 300,000 260,000 <ieve bholter, and  while
g Swede g ' : L3104 = S
finish of the most modern !\,‘:‘.:,lu:,:;rk o 21‘,9“”, i"”a:‘, 2 4343,“; possessing  every aesirable 5
= vetherlunds . . 2 096,000 % 4,300,000 > s » " ‘o }
duellings. All exposed %_,lxim“ 3},};2{6“‘, 13,768,000 1357200 and  practicable  feature b
B = : lico A5 ‘rance. 4,414,000 | 326,083,000 | 310,938,600 el s o 4 G
woodwork has been planed -;‘)lmin- i i) 4.'”)00 o ase o | 3177000 | 125 440,000 heretofore used, it cn.h‘ml
J : " A4 white  witl ortugs 00,000 8,000,000 000 10,400,000 S - of new fea
and _painted  white Kith Tl ““““w 138740000 | 156753, 131102000 iex a number o t H
Maunite cold water paint. S rland. ... 0,000 4,200,000 4.400,000 4,200,000 tures of value and import
= | p Germany ... m 3«1) 000 | 141,138,000 91,817,000 143,315,000 | t
recommended by the dedd Ausiria .00 lrz,aw sz | ALET00 ) 9.60W0 ance. 1t has S (;;pd
derwriters for otection UDZRYY . ) 141,221,000 23,929,000 168,899,000 ity s el o Jess Hoor
NCeEaLens ot proteion Croutin Slavonia..-. 10som | woretm | 10om0 | o zoeon | 14000000 iy wud ocompes e
avainst fire The buildinge . Bosnia-Herzegovina. .. 2,297,000 2,000,000 2,000,000 | 2,000.000 ~pace  than any  other
ey SR e Total Austria-Hungary.| 188822000 1~ 202,508,000 180,665,000 34,550,000 ackie . oh. dhe market ~N
1= {ive .storevs u i ac 2 . 4
- : : Roumania. 26,064,000 | 56,663,000 | 72,386,000 76,220,000 o b aiiienl constiut
cleaning department sepan Bulgaria. 000 | 21,630,000 | 270000000 | 24,000,000 32,000,000 I'he  mechanical construc
. aE At and Servia. 11,000,000 10,000,064 8,135,000 9,000,000 8,000,000 . o this shife is of
ated by tireproof walls ane 'u.,,l.‘g.nem; = 5 ‘220000 200,000 220,000 200,000 200,000 tion of this machine
feis Turkey in Enrope 25,000,000 | 15,000,000 | 20,000,000 | 22,000,000 25,000,000 245 S e
doors. An elevator of mas Fimnime e soo0om | 2500000 | 3000000 | 3200000 3200000 high  order - throughout.
“ive size is alongside of the Roussia proper..... S | SUSTGWD | 319100 | SISELON | Fach part is well propor-
. : e oland. . ... .. 2175 P 20,336 : : . :
will. the capacity of which North Ca 57313000 Sy i B tioned, neat in design, and
i~ 60000 bushels,  fully inland. .o 50 R L S L Bt L R [ strong.  All the bhearings
i 4 ) = Total Russia in Europe] 393.876,000 |  396,0] 401,782,000 567,014,000 : i - hioh
e . odern  de 2 2rse n o 4
I B l’\“; ;l' Totul Europe... . . 1,520.971.000 | 1,495,145,000 | 1,484,313,000 |- 1,798,963, 000 el e 'll it 4 i
: e “l“" . Siberia s | T | 160 | 070 are fed I;y “"g M "”
miNine @ duhine i entral Asia. 938,000 6,959,000 9,645,000 5,897,000 2 the overflow
i, vk Wt 1) Transcancas o000 | ssioo0oo0 | 35000000 | 35:000.000 | 35.000.000 Seateea : : :
wheat Total Russiain Asia....| 91,101,000 |7 93311,000 |~ 62,131,000 |~ 61,149,000 81,693,000 caught in overflow cups.
The =shipping room. en 'l‘urk:-yin Asia. . 44,000,000 [ 35,200,000 | 30,000,000 | 30,000 000 35,796,000 The cut-olis, as embodiel
e ; Cyprus. 2,400,000 2,000,000 2,400,000 2,000,000 1,800,000 . I v the
cine and boiler rooms are :;...n.” o 1 :%:::) z.!s?%:ﬂ' g?%:::; 2:;)(::; ;3,6{1]'("; in the machine, give 1
: g riti dia. 670,000 § 236,679,000 | 181,803,000 000 224,335,0 . 5 A
of large proportions. and, Yaiis o000 | “a0nom | 21688000 = 00,000 a‘;.&i;.l::: miller full control of the
with  airy  eceilings, give Totul Asia. 436,178,000 | 404.061.000 | 314,022,000 | 380,936,000 | 376,428,000 machine- an advantage not
; e ) : Algeria. ... . ﬂll-l o0 | 22,282,000 | 23,000,000 | 23.000,000 27,000,000 cbnds o stely i
1 Sres t \ ; : 000, sess etely in :
he 1 |1 1on hat no « '\ 'l.u - 0.6 3800000 5 600,000 . 400,000 7,000,000 lum.L.Hl co .Hrlllpl .\/4 ‘
pen-c¢ ha= been =pared in Exgypt . 13,000,000 13,000,000 12,000,000 12,000,000 any  other sieve machine.
; Cape Colony .. . 2,291,000 2,000,000 2,000,000 2,000,000 o8 . :
desivn and  construction, Total Africa.. .. 5,005,000 | 72,573,000 | 73,600,000 33,400,000 |~ 35.000-000 With  this  device any
~howing o marked contrast West Austrs 421,000 892,000 1,018,000 799,000 963,000 portion of the sieve sur
T el e et South Aunlr.a 4,141,000 9,056,000 8,720,000 11,608,000 8,265,000 . = he instantl et
) ool and no ~ien l([)g{g:::: 9%'% 14&343.:‘:) 1'232':1‘? 1,746,000 face can he nstanUly
- 893, 569, 033, 683, [ & : : 553
and abandoned mill on the gt | 10000 17isom | 800 | 12510000 ofi while the machine _is
] x % 5 4 [ s < 9 gl
oppozite side of the street. 5,849,000 13417;:,#:: : .‘,;}g% 4'{7"::‘::: in motion. The cutofis en
On the first floor of _the 34,080,000 | ~ 56,202,000 | 0011000 | 56,610,000 43,927,000 able the miller to easily
will the packers are situ RECAPITULATION BY CONTINENTS. - and quickly hring the flour
ated, leaving ample <pace up  to grade. This use
¢ . . N 750 ; 78119 s ;
for -orting  and  <hipping ,.",:,r:)'.‘ AA.:::'rr.:j:” ey “ngf:::’ 125.1 'Bhﬁ':””’ B'éz‘s'z“::' ’g!,'(l&":::: obviates entirely the neces
wrpose=<. The evilino ' l-umw A 1,603,040,000 {1, 1,484,213,000 | 1,798,963,000 ah E returning. .
A e ane on Ax 436.178.000 | " 404.067.000 | '315.022/000 | '380.936:000 | 376,428,000 ity of returning any por
this room iz I~ 1t. high. Ar e | 48626000 | 42,373,000 | 43,600,000 | 43,400,000 48,000,000 tion of the flour back
i Australasia..... .. 34,980,000 56,202,000 | 50,111,000 56,610,000 43,927,000 :
designed to give suflicient Total ... V9305000 | 2.765,295.000 | 2,609,784,00 | 2807676000 1 3.124,322,000 through the machines to
room for ‘l”_\”':_lh“ roll- bring up the grade—a re :
and rope drive for clean trograde  practice that
ing room and elevator, and for the sey and the necessary exhaust suction blower  economizing space.  In fact, the entire
eral <tands of elevators, for the purpose of cooling the rolls ands™ some millers have been compelled to
On the second floor are placed the rolls.  drawing away the heated and moist tem- adopt, owing to a lack of these facilities.
Fhere are fourteen  9x30  double  stand  perature which is always a source of ‘The machine runs steadily and quickly, £
furnished with a Columbia feed break, a  worry and trouble to the dusty wiiller. with practically no vibration, and make-~
wachine designed for feeding the rolls the Ou the third floor are situated the puri-  separations that are dry and as near the
36
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'S )R fifty years we have watched Canada grow the best oats in the world. We know

F where the best seed, the most fertile soil, the greatest agricultural care, is produc-

ing the best of Canada’s best. This is the grain that comes to the Tillson Mills.

‘Then the best oats is pan-dried—a process owned solely by us. This means clean
oats, free from hulls or black specks.

Tillson’s Oats o

is the BEST oats on the market. If you would supply your customers with the best—
with oats that will bring them back for more—oats that will satisfy the most critical —
give them TILLSON’S OATS. '

Put up in attractive two-pound packages.

Tillson’s Wheatlets and Tillson’s Breakfast Food are
also popular with discriminating buyers.

he Tillson Gompany, Limited,

TILLSONBURG, ONT., CANADA.
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ideal separation as has ever been seen by
the expert miller.

The fifth and last floor contains the
heads of all the stands of elevators. The
great care in planning and arranging the
wachinery is here aptly illustrated, for,
Ly having all the elevators on one main
shaft, siwplilies construction and ecou-
oiies T power.

You will notice up to this time no
mention has been made of the cleaning
machibery, for we have been in the main
part of the building, while all the clean-

g wachinery is placed in a separate -

roow, mentioned ahove. Each flat is
filled with all the necessary separators,
scourers, rolling screens, etc., and each
wachine connected  with °* Perfection
dust collectors taking care of all the im-
purities ofi the wheat. In the planning
of the separate room wherein all the
dirty work of the milling process is en
tirely cut off from the reduction and
purifying process of the wheat, it is ob-
vious that this mill's flour must, of
pecessity, be freer from lwmwpurities of
this pature than that of a mill where all
work 18 done in the one building.

In this part of the huilding also is a
i,400-bushel scale which will enable the

firm to weigh 1 s carload of wheat at

one draft, reducing any chance of mis
takes. Its being in -the building adds
waterially to the absolute correctness of
the scale as compared with the old-time
track scale, which, being exposed to the
weather, wmust be always wore or less
subject to. Inaccuracy.

The Huwmphrey passenger elevator fos
the use of the willers and employes, con
tinually in operation while the mill is
running, is a novel and interesting de-
vice, securing to the firm greater atlen-
ton to the machinery in all parts of the
wwill.

All the spouting, wrunking and elevator
stands have been put together in a really
artistic wauner showing the work of the
expert millwrights, and the material used
is of the wmost expensive kind, being clear
pine planed and sandpapered at the fac-
tory and shellacked and varnished aiter
being set up. The finely finished wood-
work. the brightly painted ironwork oi
the machines, together with tinted and
irescoed. walls and bright ceilings, pre
sent a really bright and cleanly appear
ance and reflect credit on the proprietors
of this modern mill.

The power is supplied by two new 72-
in. by 16 ft. tubular boilers constructed
to admit of carrying a working pressure
of 125 Ib. to the square inch. A 250-
h.p. tandem compound  Wheelock con-
densing engine is used to develop the
power and a 30-in. extra double leather
belt conveys the power from the 11-ft.
fiywheel to the main driving shaft.

THE CANADIAN GROCER

Auxiliary engines, one for driving the fan
for the Jones underfeed stokers, which
automatically feed the boilers with fuel,
the other, an ldeal, for driving the
dynamo for developing light for the com-
pany’s plants. An inspection of this
power plant will well repay the visitor,
for every device is installed for economy
of fuel.

Friction clutches are installed on the
main shaft whereby the mill proper can
be instantly thrown ofi duty and operated
or not, as desired ; also, to throw the
elevator and cleaning departnient out of
gear. In fact, every device to secure the
greatest economy in operation has been
adopted regardless of expense or outlay.

The installing of the plant has heen
under the supervision of W. G. DMuster,
an expert millwright for the firm of Nor-
dyke & Marmon, of Indianapolis, Ind.,
which firm has supplied the principal part
of the machinery installed and the flow
sheet and plan of the mill.

The floor space will permit of exactly
doubling the present capacity of the mill,
and it is intended to install additional
machinery for a spring wheat plant as
soon as the condition of the trade will
require it.

This firm is one of the oldest in the
milling business in Canada, the founder,
Thos. H. Taylor, having established the
business in 15145, The present company
was incorporated in 1392, the year fol-
lowing the death of Mr. Taylor.

The company also operates the Daisy
Mill, a modern Plansifter mill, which gives
them additional capacity in busy sea-
seasons. 'The total capacity of the two
mills will be between 500 and Y00 barrels
per 24 hours.

The officers and managers of the com-
pany are too well and favorably known
to require extended notice. Suflice it to
say that W. H. Taylor looks after the
financial and sales department; W. J.
Taylor the wmechanical and general super-
vision of the flour mills, and to him is
due the credit for the arduous and worry-
ing task of erecting and installing this
magnificent milling plant.  George A.
Gray is the popular head bookkeeper and
office manager, and James Mitchell, the
head miller. Chas. Chanter supervises
the shipping and Chas. Pooley represents
the firm in the Lower Provinces. Most of
these have been with the company for
years and with such magnificent equip-
ment and such experienced management
it can bhe safely predicted that the new
mill will turn out products equal to, if
not superior to, any manufactured in
Canada.

The company, besides their milling busi
ness, operate a large woollen mill, turning
out ladies’ friezes and costume cloth,
kerseys, etc.
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A NEW COMPANY.

HE Eager & Sanderson Company,

Limited, headquarters at Winches-

ter, Ont., have bheen incorporated
with a capital of 40,000, to carry on a
general milling business and to trade and
deal in flour, meal, feed, grain, coal,
wood and lumber and to manufacture
cheese hoxes and supplies for the same,
and to generate and use electricity and to
dispose of any surplus thereof in excess
of the company’s requirements, and, for
the said purposes, to acquire the busi-
ness and the assets of the business now
carried on by Daniel Eager and 'Thomas
Sanderson in Winchester. The provision-
al directors are: Daniel Eager, Thomas
Sanderson, John Augustus Farlinger and
Samuel Smith Reveler.

CANADIAN FLOUR IN TRINIDAD.

In their Commercial Review, published
some weeks ago, Gordon, Grant & Co.,
Port-of-Spain, ,I'rinidad, reported that
“ Late shipments of Canadian flour have
not kept well, and in consequence, receut
arrivals did not bring full values.”

As a reply to an inquiry by ‘‘ The Can-
adian Grocer”’ as to why the shipments
of Canadian flour referred to did not
keep well this firm write : ** Our experi-
ence has been that shipments milled dur-
ing the hot summer months deteriorate
very rapidly on arrival here, and whilst
supplies from the United States are now
above suspicion also at that season,
there is not so much danger in largely
stocking the latter.

** The bulk of our Hlour is received frow
New York, and being milled in close
proximity to the seaboard, is not subject
to vexatious railway delays, which, in
the crop season in Canada, are sometimes
a question of weeks, and this, along with
the shorter ocean voyage, enables your
competitors across the horder to land
their shipments in a fresher condition.

*‘Still there are doubtless other reasons
which millers themselves are bhest aware
of, as they have more than once re-
marked when advising consignments, that
prompt sale must be made, the quality
being such that it would not keep for
very long.

** We, who were the pioneers in intro
ducing Canadian flours, as well as many
other articles, regret, after the exceeding
ly hard work we have had in establishing
it in the market, the disfavor into which
it has fallen, and which must now be
left to manufacturers themselves to over-
come. With the yearly increasing wheat
cultivation in the Dominion, the world
must look more and more for its supplies
in that direction, and should millers
exercise more care in preparing their
goods for climates so different to their
own, the trade of these colonies would be
largely diverted to them.”
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PROGRESSIVE CANADA.

CANADIA
CEREA

TAKE THE LEAD.

The name of McIntosh on Breakfast Foods is a
guarantee of quality.

All our Products are manufactured from the Best A few of our well-known foods :

Canadian Grain with the latest and most approved Beaver Oats,
Swiss Food,
. Rolled Oats,
world-wide fame. Cut Oatmeal,
Flaked Wheat,
: Flour,
GRAIN and PRESSED HAY | and all
EXPORTERS Wheat, Corn and Oat
Products.

process -of milling. Our “Crown Brands” are of

We will be pleased to correspond with reputable firms in Great Britain and other countries
with a view to increasing our export trade.

P. McINTOSH & SON

Millers and Manufacturers,

Cable Add‘fm b Toronto, Canada.
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e T.H. TAYLOR CO,, .~

Chatham, Ont.

Are now ready for increased business,
having just started operation of a new
modern mill, fully equipped with the most
improved and up-to-date machinery. We
are now in a better position than ever to
supply the wants of our customers. Our
Beaver flour, always a leader in the past,
is destined to be still “The Leader.” It
will pay to handle Beaver for it pays to
have The Best.

Daily capacity 800 barrels.

Correspondence solicited.

SELLLLLLLLLELELLLLELLTLLLLLLLLLLLLLLLLLES

Our Brands are the BEST in the Market,
and prices right.

GREAT SCOTT'!

I can make Forty-Three Per Cent. selling

WHEATINE

THE KING OF SUMMER CEREAL FOODS.

Our process of manufacture up-to-date.
Nothing but Al wheat used.

Capacity e  Correspondence
200 Bbls. v ..Solicited.

The Brampton Milling Co.
BRATIPTON, ONTARIO, CANADA.
SERERERNEEEREERRNRRRISINNNNNNN00000008

THE DOMINION BREWERY CO., LIMITED

Brewers and Maltsters

TORONTO rs
Manufacturers of the Celebrated

WHITE LABEL ALE

ASK FOR IT AND S8EE THAT OUR BRAND
I8 ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have declared
them Pure and Free from any Deleterious Ingredients.

=

As I may forget 1 shall order 3 bags
at once from

MILNE BROS. - Markham.

Originators and Sole Manufacturers.

MSCSSSSQSSSSSSSSSSSQSSSSSSSC
PEERNSNSRINEENSRESSSERSNSS

.

WM. ROSS, Manugor.

Ty R BT R T T R . R i R e S S
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OUR FOREIGN TRADE IN BREAKFAST FOODS.

HE development of Canada’s break-

T fast food trade has been almost en-
tirely in a domestic channel, and

in that channel there has been. remark-
able development during the last few
years. New factories have sprung up,
and established ones have made rapid
strides in improvements and extensions.
It is wonderful the number of break-
fast -foods now on the market (that is,
speaking of breakfast foods in the literal
sense). Our forefathers and fathers
were content to use as their breakfast
food good old Scotch porridge ; but
gradually people’s tastes have become
more and more fastidious, and a more
fancy choice of goods is demanded. This
demand has slowly been filled, for there
are now a very large number of fancy
hreakfast foods on the market—indeed,

As may be seen by the accompanying
table, there has been very little, if any,
development in the export trade during
the last six years. In some products
there has been an increase in the value.
while in others there has been a decrease.

The exports vary considerably from year
to year in most breakfast foods, but the
export trade in cornmeal seems to have
made a steady advance.

The imports in breakfast foods
have also varied much in the different
vears. Omne year they have been large
and in others small, so. that it cannot
be very well decided whether there has
been a development in the last ten years
or not. In oatmeal, however, there has

been a decided increase_in imporss.
Canadian mumlfut't\ﬁ% ve bheen suc
cessful in developing a od domestic

7,

7 /l"%

A VIEW OF THE TILLSON MILLS, TILLSONBURG, ONT.

far too many for the good of the trade.
The market is becoming somewhat over-
stocked with these various foods, and
the retailer especially is in difficulty on

EXPORTS OF BREAKFAST FOODS.

Year. Oatmeal. Cornmeal.
1892. . ... $409,319 . $4.381
2 .. 626,977 4,747
308,104 ¢ 6,362
276,310 3.4¢
364,655 4,758
462,949 1,881
554,757 3,559
396 H68 3.916
474,991 2,496
=4 ... 467,807 1,719
..... veeees. 344,332 4,369

account of there. heing so many. He can-
not keep a complete stock of all the
kinds, and it is rather difficult to pick
out the hest selling ones, because of vary-
ing demands made by his customers.

e =

trade ; and, after this, in all probability,
they will pay more attention to their ex
port trade. In fact, some of the largest
concerns have that purpose in view, so
that, in the next five or six years we may
hope to see Canada’s exports in break
fast foods show a decided increase.

BRAMPTON MILLING CO.
W. Steed, proprietor of Brampton Flour

_ Mills, has recently taken into partner

ship Mr. W. L. Joy, milling superinten
dent for Mr. Archie Campbell, Toronto
Junction, for the past ten years. The
new firm purposes erecting a new elevator
and warchouse, when they will have an
up-to-date plant in every respect with
200 barrel capacity. The style of the
new firm will be The Brampton Milling
Co.
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THE «TWENTIETH CENTURY” BROOAM.

The evolution of the broom has been,
like most other processes, one of slow
growth and development. For a long
time people have had to content them-
selves with the primitive construction of
a bunch of broom-corn tied to a stick
with wire, and sewed with cotton twine.
They had never seen anything better, and
so they put up with it, just as they put
up with stage coaches before the era of
express railway trains, going at the rate
of 60 miles an hour.

The twentieth century is only three
years old as yet, but- among other marks
of progress it has witnessed, one of the
most notable is the production of the
* T'wentieth Century ™ broom.

“While the essential features of the well
known household broom are maintained,

‘# there are many distinct improvements

troduced, which at a glance commend
themselves to every observer. The loose-

ly constructed head of the old fashioned

% t
C% %gtt:mmm is replaced by a neat, strong hood
- i/ e steel, handsomely enamelled in

or dark blue, red or other color,

, durability and neatness :

etachable. being  screwed
which holds it there se
curely, but it can be unscrewed at plea
sure.

An important feature of the ncw broowm
is that its construction admits of the use
of bamboo and rattan mixed with th:
broom corn to make a strong heavy
broom for heavy work, such as is re
quired for factories, stables, railroads
and  streets.  The old broom is not
strong enough for such work, and can-
not be reinforced as is done in the
* Twentieth Century™ broonm.

The - Twenticth Century” broom 1s
patented in the United States, Canada,
and foreign countries. Large ~factories
are already in operation in Brooklyn,
N.Y., and in London, England, and
another is in course of erection in Paris,
France. The sole right to manufacture
and sell in Canada has been acquired by
the Eclipse Manufacturing Cowmpany, of
Ottawa, who have built a new factory in
addition to their former establishment,
and are equipping it with machinery to
turn out the large quantities which will
be required to meet the demands of the
Canadian market.

Readers of ** The Canadian Grocer” are
referred to the advertisement of the
Felipse Manufacturing Company. on pages
20 and 21 of this issue

| B
%
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The Brewery
and Malt-House

The Eaton

Bros. Brewing
(f()., Limitcd, of
Owen Sound,
Ontario,

Canada.

—
|

We are

HE cjuestion of the duration of the germination period of the LOOki”gfbr
steeped barley has bheen discussed in every way, with the
result that as a rule the manufacturer of commercial malt GOOd

to further his business interests is inclined to shorten that ;
period as much as possible, insisting that a skillea maltster, using Exﬁorl ‘

OUR MALTING METHODS ;

sufficient precaution, can, within three or four days, ploduuqust .
as good a malt as if that period were prolonged. The brewer ConneCtzons
who uses the malt and knows through experience the difterence F .

or this

of the various kinds, generally prefers a malt which has been

allowed a longer period of germination.
3y means of the ten- day germination process adopted and Malt,

in operation in the malt-houses of The Eaton Bros. Brewing Co., . l i
of Owen Sound,'the production of first-class halt is made p()asll)l(, Paﬁzculary 1
The fact that such a prolonged germination can be successfully . '
carried on without mould or dried-out grain can be only attributed mn the ]
to the perfect equipment of these malt-houses.  This new malting !
process is destined to revolutionize the present system of malting. WEST

The Company rests firm in the belief that the brewing profession ‘

will welcome with open arms the advent of a new malt superior ]MIES. N

in the brilliance of its wort and durahility of its beer. e

CORRESPONDENCE SOLICITED

The Eaton Bros. Brewing Co.,, § |

LLimited
OWEN SOUND, ONTARIO, CANADA |
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Development of our trade with the

REPRESENTATIVE of ‘ The
(anadian Grocer ”’ recently
had an interview with Pick-
ford & Black, of Halifax,
owners of the line of steam-
ers which run fortnightly between Can
ada, the Windward Islands, and Deme-
rara.
** Is Canadian trade with the British
West Indies increasing ? ' ‘asked ‘' The
Grocer.” :

“The trade returns for the last fiscal

- year show quite a large increase in our

British West-India trade, both in exports
and imports. - We have no figures at
hand at the moment, but readers of ‘The
Canadian Grocer ’ can obtain details by
consulting the Canadian Blue Book,
issued by the Department of Trade and
Commerce. Let us first consider the ex-
ports and note the growth of trade from
year to year : ;

*“ Ten years ago we were shipping prac
tically ne Hlour to the British West Indies
whatever. To-day, the average ship-
wents by our fortnightly steamers come
near to 30,000 barrels. Less than six
years ago our shipments of butter and
cheese were not more. than 2 per cent: of
the total consumption of the islands;
to-day, at many of the islands, we are
supplying nearly 50 per cent. of the
amount consumed with a prospect of a
still further increase. A few years ago,
such a thing as a Canadian shoe was
practically unknown in the stores of the
West Indies; to-day, several Canadian
manufacturers are doing a fair business in
every island at which our steamers call.
About three years ago the first shipment
of brooms and brushes was made to
West-India ports by Canadian manufac-
turers ; to-day, we have good sized ship-
ments by every steamer. Five years ago
the exports of biscuit were small and
were confined to Bermuda ; to-day, regu-
lar shipments are made to 14 different
islands. The first paint shipments frouw
Canada were made about seven years ago
and, judging by the quantity now export-
ed, the demand is gradually increasing.
Canada has always had a large export
trade to the islands in oats and pota-
toes ; before the days of steamers, these
were shipped by sailing vessels, and we
think that to-day the business in these
lines is quite as large as it has ever
been.

‘ Before passing to the question of im-
ports, we would add that there is a

West Indies

noticeable increase in the export of a
large number of other articles, particu
larly in the line of food products, but
time at present does not permit us to
elaborate the details. :

** In the import trade, the present year
will probably establish a new record for
sugar, although last year the business
was almost double that of any previous
season. We brought in 30,000 tons of
sugar by our steamers, as against 16,000
tons the previous year; in 1900 we im-
ported 12,000 tons and in 1599 between

-8,000 and 9,000 tons. No better illustra

tion of the increase can be given than by
a comparison of these figures. We will
not be surprised to see imports of from
40,000  to 30,000 tons of West-India
sugar at the ports of Halifax and St.
John during the present season, and it is
a fair deduction that the more sugar we
buy from the West Indies the. larger
quantities of food stufis and other manu-
tactured goods will they buy from us.”

** Can the business be still further in-
creased with profit to the exporter ?

*‘ There is no doubt that the majority
of British West-India people are favor-
ably disposed towards Canada and Can-
adian goods. 'The reason that they have
not been better customers of ours is very
largely our own fault. For many years
New York has been their best selling
market, and they naturally found it to
their interest to buy their goods where
they sold their sugar. Whatever Canada
has sold in the British West Indies has
been in competition with New York ex-

“porting houses. Particularly is this true

of all lines of food stulls, and naturally
the New York people have done what
they could to keep Canadians out of the
field. They have lost no opportunity to
create a prejudice against Canadian flour
and other manufactured articles, and for
a time it was very uphill work for our
people to secure the same recognition for
the merits of their goods as has been
obtained at home. These troubles, how-
ever, are now largely past and to-day in
Bermuda, ‘I'rinidad, Barbados, Demerara
and the other leading markets Canadian
flour, etc., commands a place alongside
the standard brands of United States

_goods. It has been demonstrated that

Canada can produce articles suitable at a
reasonable price, and now that we are
buying liberally of the principal products
of the British West Indies it should be
easy to still further increase the volume
of our export trade.
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“ A few travelling men went out the
past winter, but not in sufficient number,
as we think, to make a thorough canvass
of the trade. [t our people are to do a
very large West-India business they must
give it the same close and continuous
attention that they give to their home
business ; in fact. they must give it even
more attention in certain departments.
because goods that are packed for con-
sumption in the tropics require far more
care than seems necessary for home con-
sumption. This phase of the question
has been touched upon so often before
that it is perhaps unnecessary to refer to
it at the present time, but we feel we
cannot impress too strongly upon Can-
adian exporters the absolute necessity of
exercising the greatest care in the pre-
paration and packing of every article des-
tined for use in a tropical climate.

*“ Another thing most necessary is
prompt attention to orders. Over and
over again we hear complaints about
delays in shipments and in several
instances, we have known of accounts
being- lost to Canada through carelessness
of this kind. There is no doubt that the
business can and will be profitably in
creased, and as the output of Canadian
manufactories enlarges, the West Indies,
as a market, will receive more attention.
The fortnightly sailings of our ships give
manufacturers a  good opportunity of .
studying southern markets. For obvious
reasons we are disposed to encourage this
increase and in order to induce Canadian
manufacturers to send their representa
tives to the West Indies, have made
special  rates  to  bonafide = commercial
men.”’

SHREWDNESS AND HONESTY.

An honest merchant made as strong a
statement about his stock as the good-
would warrant.

What he said was true.

A shrewd competitor always went him
one better.

What he said was not true.

The honest merchant lost some sales.
but saved his reputation.

The shrewd competitor fooled a nuber
of people, but lost their friendship.

In the end the honest merchant had the
bulk of the business. . ‘

In the end the shrewd fellow had noth-
ing but experience.

Moral.—Shrewdness is not a desirable
quality in dealing with customers.—
Southern Merchant.
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Canadian Butter for the West Indies

By R. C. Hamilton.

N these days of expanding trade every
I fine  of business  keeps a sharp eye

open to locate  new and profitable
markets for the surplus products of our
great  Dowinion.  Qur  coal, our irom,
woollens, cottons, and other manufactured
voods, are year after year becoming more
and  more  favorably  known to the
various warkets of the world, and our
producers have learned, through strenu
ous competition, at Cyguality 7 always
tells, and that werit in goods as well
as in character can always win a high
place. The day of * shoddy ’’ was, but
o a I;ugv: extent is no wore.,

Nor is it alone in our manufactures
that Canada has gained a high place with
reference Lo products of other countries.
Qur great Northwest has been opened up
aud 0 Manitoba wheat ™ is  known  the
world over;  ouly a few years ago the
products of the Danish dairigs held the
warket in Great Britain, which is to-day
strongly  disputed by Canadian  butter
and cheese—and o bll‘f"(:?:illll'\' l'<)l.u1l0lv
with the Danish dairies is no swmall credii
ts the Dowinion of Canada.

Canadian butter  and cheese are also
winning their way in other wmarkets. It
i> well known that in the West India

Islunds, and éven as far south as Trin

dad, very few cattle are kept for dairy
purposes, and even il they were, the
chances o wmaking  good  butter and

cheese i the hot climate are not gum‘.
Thi= great arket, a~ yet only partially
developed, has been to a certain extent
~upplied by the Danish dairies, and by
New York State. Of Jate years Canada
bas turned to this warket as a profitable
one, and every steamer saihing from St
Joln or Halifax® has its quota of the
Canadian product.

One brand in  particular, the ** Blue
nose, put up by Swmith & Proctor, of
Halifux. is konown all over the islands,
and = iecopnized ad a standard article.
This firmws buy- both western and Mari
time Provinces hutter, of the very highest
grade, " prepare it on their own prem-
i=e<, and put it up in tins ranging from
Lowo 25 Ihe These are put up in cases for
shipment, just a- other  canned goods.
] hey also have shipped  successfully to
Malta and other Mediterranean ports, and
to South Africa.

Considering  the climate, it is natural
to expect that the bhutter has to be “pre-

pared.”  That i<, some preparation is

used to preserve the quality and flavor—
but this is one of the secrets of the trade
which the possessors thereof are not anxi-
ous to divulge. This firm has been in the
husiness some four or five years, and
their annual trade is very considerable.
Another brand of Canadian butter
which is well known in the southern mar-
kets is the ** Mayflower,” put up by a
firm in Brookfield, Colchester com{ty.
Upper Stewiacke, in the same county, is

]

also a contributor to this growing and
profitable trade. Smaller quantities are
also shipped from other points in Nova
Scotia. :

The firm of I. S. Sanford & Son, of
Halifax, commenced within the last year
to ship butter south, and found it profit-
able. Under the name of ‘ The Acadia

’ one of

Canning and Creamery Company,’
the firm has now opened up in the An-
napolis Valley and in Musquodoboit, thre:

factories to cater to this trade. The out

Fae simile of the scaled tins in which butter is shipped from
Nova Scotia to the West Indies

put at the present is about 1,000 1b. per
week, which will be increased to 2,000, if
not 3,000. Their bhrand is registered as
* Evangeline,” and is put up in very
attractive tins of the sizes previously
mentioned. The tins are made abroad,
and are handsomely lithographed, show
ing prominently the company’s name, the
words ** Canadian  Butter,” the brand.
and the registered trade mark—a picture
of Evangeline. Special machinery, which
i~ manufactured in Montreal, is used to
put the cans together without the use of
solder, or, at least. so that no solder
appears on the inside of the tin to de
teriorate the quality of the butter. By
removing a narrow strip, as in ordinary
self opening cans, the cover is easily
taken off. .

When prepared ready to put up, the
packages are wrapped in a fine quality
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of parchment paper, and in this they
differ from the Danish product, which is
usually wrapped in cotton cloth. It is
also stated that the Danish butter is not
put up in as attractive tins. The qual-
ity which the Acadia Creamery is put-
ting up is all high-grade creamery and
when properly ‘ prepared ”’ and packed
will keep its quality and flavor almost
indefinitely, just as other canned goods.

A gentleman lately returned from the
West Indies informs us that he found
Canadian butter known and inguired for
in all the principal island cities, and that
the market for a high-grade article is
almost unlimited. During his stay in the
islands he ate no butter—the reason is
plain. In our milder northern climate
butter keeps fairly well in summer, even
without a refrigerator, whereas in the
West Indies, it becomes almost liquid, and
is served out with a spoon—and is even

“considered a great delicacy.

The wmarket for butter in the West
Indies is as yet only partially developed.
Many people there have never used it,
but will in time do so as a satisfactory
article is brought to their attention. One
thing that -~ has previously militated
against Canadian butter is that in the
past considerable quantities of a very in-
ferior article were shipped. This was
put up in 25 to 50-Ib. kegs, and was not
long in that hot climate until it was
little better than *‘ axle grease.” Some
is still shipped in this kind of packages,
but it is of a much better quality and
has been giving better satisfaction.

The same argument holds good in this
trade, as in all others—there must be the
greatest attention paid to the peculiari-
ties of the market and the requirements
of the people; the goods shipped must
be of the very highest grade—especially
in butter and cheese, since they deterior-
ate so quickly in the hotter climate ; and
the goods must be put up in attractive
packages. The business cannot be under-
taken without considerable capital, com-
bined with experience, and a knowledge
of the requirements of the markets. Kx-
pensive machinery has to be installed,
and The Acadia Canning and Creamery
Company inform us that they expect, on
the average, to carry in stock at least
£40,000 to $50.000 worth of butter ready
for export. A knowledge of the require-
ments of the markets can only be thor-
oughly acquired by a visit to the West
Indies, which Mr. Smith, of Smith &
Proctor, has made on several occasions.
Then there is the secret of preparation

" to learn—how acquired we are unable to

say. The market, however, is large, and
though the giving away of this ‘ trade
secret ”’ might cause considerable compe-
tition, there would still be a market for
all the surplus butter made in Canada,
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THE CANADIAN GROCER

Pure, Gold Products.

“Made in Canada.”

The Pure Gold Manufacturing Company, manufac-
turing grocers, Toronto, Canada, solicit orders for their
high-grade Products, Baking Powder, Icing Powder, Jelly
Powder, Pudding Powders, Flavoring Extracts, Coffees,
Spices and Mustards, Tomato Catsups and Sauces, Fancy
Vinegars,Marmalades and Jams,Preser;fes and Jellies. They
manufacture only pure goods and the most attractive in
the Empire, sold f. o. b. ocean steamer and no extra
charges whatever. Orders direct or through Richardson
& Britton, Kimberley, S.A., or Canadian Export Asso-
ciation, will receive prompt attention. Every péckage
of goods warranted or no sale. Catalogues, illustrations,

hangers, show cards, etc, in great variety, free on

request.




T is gradually dawning upon our
statesmen and politicians that the
money value of our illimitable
hunting and fishing territory is
very great. The desire to spend a
few days in the woods in the minds of
people who a few years ago never would
have thought of such a thing, is growing
year by year. We remember in our boy-
hood days very few people went
away for a summer holiday, and how this
few of the wealthiest has grown into
myriads of all sorts and conditions of
men who wish to go to some

how

summer

resort. Now the watering-place is losing

BY L. 0. ARISTRONG.

on the Atlantic Ocean, to Victoria, B.C.,
on the Pacific ; narrow, but 300,000 miles
in extent.

Beginning in New Brunswick, we have a
large interior country with clear, rapid
streams full of trout, and lakes innumer-
able, affording fine catches of trout and
charr, sometimes called locally namay-
cush, sometimes togue, and sometimes
touladi. New Brunswick has both salt
and fresh-water fishing. Between the
Maine boundary and St. John, N.B., are
a number of excellent streams and lakes,
including Harvey, South Oromocto, Long

and Victoria Lakes. These are trout
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Canadian Hunting and Fishing Territory

been and is still a good salmon stream.
It also drains a reliable country for big
game which, owing to conscientious pro-
tection, is increasing.

One of the feeders of the Miramichi is
the Cains river, whose valley is famous
for caribou and bear. All through New
Brunswick deer and caribou are increas-
ing owing, not only to good laws, but to
the disappearance of the woli.

Great is the scenic' beauty of the Tobi-
que river, and one could idle the summer
away there without fishing or shooting
much. Yet it is a river richly supplied
with both salmon and trout. There are

its attractiveness and the more popular
woods, lakes and streams of the north
are replacing it in the hearts of the peo-
ple. It is the call of mother nature to
her wornout sons and daughters to come
back to her and regain some of the
freshness and simplicity of youth. Can-
ada is very rich indeed in this kind of
territory. Certain writers claim for her
2,000,000 square miles of sportsman'’s
country, but I would speak here of 300,-
000 miles of which I know something.
These 300,000 miles lie in a comparatively
narrow stretch between St. John, N.B.,

‘ CANADIAN HUNTING

lakes, but sea-salmon is to be found quite
near in all the tributaries of the St.
John. Only three miles from Canterbury
you find trout and land-locked salmon.

New Brunswick has many sportsmen of
fame ; some of these live in New Bruns-
wick simply to enjoy the sport and the
life in the woods. The rivers of New
Brunswick are exceptionally clear, and in
almost every deep pool you will find
trout.

The Miramichi is a grand river and it
has many good feeders in its run through
the centre of. the province. It has always
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AND FISHING TERRITORY—BIG GAME.

about 120 miles of main river and bran-
ches and almost every mile aliords good
fly fishing. The Tobique fish stories are
second to none, and are mostly true.
From 20 miles from its mouth towards
its sources it flows through a country in
which there is much game. The Canad-
ian Pacific Railwvay has a branch to
Plaster Rock, where there is hotel accom-
modation and where you can hire convey-
ances to the interior lakes.

Grand Falls, with its majestic scenery,
is a sportsman’s centre.

Edmunston, the terminus of the road,




is famous  for its fishing.  In. Touladi
Lake, nearby, the charr is called touladi,
and here the namaycush is caught of 20
Ih. in weight and more.

There is moose here, and very line speci-

mens are shot gnnua

| s n&ing of the western

tih are %vhed from St.
K" the ihat ‘“leamer Prince
mn'(-s\ dbily trips during
)etween St. John and

The ftishing a

part of Nova !
John. N\.
Rupdpr.

Fseas "

and Newfoundland a splendid steam ferry
has been established.  Few countries have
as many attractions for the sportsman as
Newfoundland. The
The

with

vast
countless  lakes and
trout of the finest
deseription. and are the breeding places
Almost every

interior is a

deer  park.
ponds abound
of innumerable wild fowl.

holds

i'erds of caribou traverse the island in

stream salmon.
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their periodical migrations, and the bulls
yield the grandest of trophies. September
and October are the months for stalking,
and the assistance of guides is requisite.
There are black bear and wolf in the
interior ; and the beaver and otter inhabit
the lonely lakes and lakelets. Hares are
in abundance, and the willow grouse, the
rock ptarmigan, the curlew, the plover,
and the snipe are found in proper sea-
son all over the island. On the great

iche, and in the many rivers and lakes of
the Laurentian range the brook trout
offer to this day as good fishing as can
be found, and from Lake Megantic east,
the streams and lakes of the Eastern
Townships still have their. devoted adher-
ents. Indeed, the trout fishing in Bremp-
ton Lake, reached by Canadian Pacific
Railway and Mount Orford Railway, and
in Brome Lake, the bass fishing, are hetter
than they have heen within the memory

CANADIAN HUNTING AND FISHING TERRITORY—A RETURNING
Dighy. To" the north of Cape Breton = ** barrens,”” or in the marshy grounds
liex North Syvidrey, and between that port  and around the shores and islands are

innumerable sea-fowl.

The climate in summer, tempered by the
balmy sea breeze<, is bracing and health-
giving.

Quelec Province has long satisfied the
ambitions of angler and sportsman, and
The Quebe:
garrison has for over a century always

it still bears a good name.

contained many sportsmen among the

officers. At Lake St. John the Ouanan-
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of living man. . Moose, caribou and deer
are still found in numbers to satisfy the
many Nimrods who make an annual visit
The

fish and game protection laws are not,

to Quebec in the hunting season.

however, as well adhered to in Quebec as
they ought to be.

The transcontinental line of the Can-
adian Pacific Railway follows the valley
of the Ottawa River to where the Mat-
tawa falls into it, and there turns west-

ward, following the Mattawa, Lake




of
ut
an
st,
rn
er-
1p-
ific
Lnd
ter

ry

deer
- the
visit
The
not,
ec as

Can-
alley

Mat-
west-

Lake

Nipissing and the French River to Lake
Huron. How many hundreds of thous-
ands of Indians the fish and game along
this route have fed before the coming of
the white man. The voyageurs and the
employes of The North West Company
and The Hudson’s Bay Company have
shated with the Indians and have lived
upon it since. Then came the lumber-
men and the railroad -contractors in
myriads, many of these using dynamite
with which to slaughter the fish, and yet,

notwithstanding all that, the sportsman.

to-day finds abundance of fish and game
there. Of late years, under the good
game laws of Ontario, the fishing and
big-game hunting is improving very much
indeed. This is true of the great north-
ern forest all the way to Winnipeg. A
little more commercial fishing is done in
some of the inland lakes than I would
allow as a sportsman. T think that com-
mercial fishing should not be done in any
lake smaller than Lake Winnipeg, and
especially should this be the case where
there are miners and farmers to feed. I
would allow anybody to fish with hook
and line, but no netting of any kind. I
would have every river and lake in the
Dominion owned by the Government free
toall to fish in. 1 would have no
preserves of any kind.

[ am afraid T am making my communi-
cation too long and will conclude with a
resume of such fishing and shooting as
I have myself enjoyed from Winnipeg to
the Pacific' Ocean.

Oné of the best afternoons of duck
shooting . that ever fell to my lot was on
the Red River, between Emerson and
Morris. I am ashamed to say how many
[ killed, but I won’t do it again. |
transgressed again on lakes near Killar-
ney, Man., hefore Killarney was.” | have
shot many more prairie chickens than the
law allows all over the prairies, but they
have " increased notwithstanding. There
is no better sport to be found to-day
than in the shooting of geese, ducks,
plover and prairie-chicken on the Canad-
ian prairies. Whitewater Lake, in South-
ern Manitoba, is one-of the good points.

The trout fishing in the Bow River and
its tributaries, and in other streams com-
ing out- of the Canadian Roekies, is un-
surpassed.

Should you want a hunt moré enjoyable
than grizzly hunting follow a prairie
wolf, the most cruel ‘and cowardly of
animals, on horseback with a-lot of cow-
boys.

The lakes and rivers of the Rockies, in
the rainbow trout, give you as gamey a
fish to tackle as any that swims. There
is- especially fine salmon trout in the
Mother lakes of the Columbia, south of
Golden, B.C.

THE CANADIAN GROCER

I will say nothing of big-game hunting
in the Rockies, so much has been better
said than I could say it. I will con-
clude by saying that Canada, from ocean
to ocean, owing, in part, to the fishing
and hunting possibilities in her moun-
tains, forests and prairies, her streams
and lakes, is to-day the greatest nursery
for raising men of the best type that the
world can produce.

CIVILITY TO THE TRAVELLER.
T HE traveller when he calls on you

should always be - received with

civility, even though you may not
be able to give him your order. Civility
is due to him, in the first place, to show
that you are a gentleman, and also be-
cause, looking at it from a selfish point
of view, it may be in his power to bene-
fit you in some way or other at some
future time. This matter has been well
and forcibly put by a writer in Keystone,
who says : :

treated, but they are exceptions. The
average travelling man has an exception-
al knowledge of the world, exceptional
powers of observation and insight into
character and conditions, and an inside
knowledge of goods and men that makes
him: ‘a mine of information, a travelling
storehouse for the people with whom he
comes in contact. With his access to the
credit men of great wholesale houses. his
acquaintance with other travelling men,
and his many relations in the great mar-
kets of the country, he is a commercial
factor whose influence it is hard to over-
value. What folly it is to excite without
provocation the ill will of such a man !
If a merchant cannot see the advantage
of having the goodwill of the (ravelling
fraternity. let him remember that credit
and the amount of consideration shown
the retailer by the wholesale house are
often materially affected by the travelling
man’s favorable or unfavorable attitude

CANADIAN HUNTING AND FISHING

“ Business is business, and a commer-
cial traveller or any other solicitor for
patronage expects to put up with dis-
comfort and annoyance, but no cne has
the right to ask him to patiently endure
unnecessary humiliation. He vbo does
shows an amount of conceit, an ignor-
_ance of the world and a capacity for
making enemies that sufficiently prove
his insignificance as a man and as a mer-
chant. There are men on the road, as
elsewhere, who cannot be too severely
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TERRITORY—MOTHER AND B ABE.

towards him. It’s a hard thing to be
hard on a man whom you like, and the
reputation of being a nice man to do
business with is a valuable moral asset.
Again~it is a good thing to have the
goodwill of the men from whom you
never have bought and never evpect to
buy goods. The time may come when
they can speak a word for or against
vou. The prestige for good or evil built
up about us by the involuntary estimates
or action of other people has its fruit as
much as our direct efiorts.

ey
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CHRISTIE’S

Canada’s Biscuit Pioneers.

&

The following are a few of our specialties:

Assorted Sandwich, Imperial Wafers,
Fig Bar, Water Wafers,
Peach Bar, Water Ice Wafers,
Zephyr Cream Sodas,  Social Tea,

Oaten, High Tea,

Elite, Marie.

A full price list sent on application.

Our biscuits for export are put up in tins hermetically
sealed and artistically wrapped. They have been before
the public upwards of half a century. They have made
an unassailable reputation and are now universally
accepted as The Standard of excellence.

We lead in Quality.
We lead in valye.
We lead in variety.

Christie, Brown @& Co.

Toronto and Montreal. T

TELEPHONE MAIN 1010. CABLE ADDRESS: “CHRISBIS.”
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BISCUITS ax» CONFECTIONERY

OUR FOREIGN TRADE IN BISCUITS.

HE value of Canada’s exports

in biscuits during the last five

years has increased nearly two-

fold. This is significant. It

shows that Canada is export-
ing fancy biscuits to a much larger ex-
tent than formerly.

In 1902 Canada exported biscuits and
bread to five more countries than she did
in 1897. There has been a very large in-
crease in the export trade to the British
West Indies; in 1897 exports valued
$1,140, while in 1902 they valued $11,200.
The increased exports to the United
States have also been very large during
the last five years. Last year the value
was $6,793,
$569.

The export trade with Newfoundland,
St. Pierre and Hayti has, however, de-
creased. The countries importing from
Canada now, which did not in 1897, are
Great Britain, British Africa, British
Guiana, Cuba, Dutch West Indies and
Dutch Guiana.

Canada’s export trade with British
Africa in biscuits in 1900 was started dur-
ing the Boer War. A Canadian firm tells
of the experience of a shipment of bis-
cuits they consigned to a firm in South
Africa. The firm in Africa received
neither the biscuits nor the invoice at the
specified time, and it was supposed that
the Boers® had captured the consignment
on its way up country. However, after
many months’ delay, the biscuits turned
up at their destination, but the invoice
never arrived.

Notwithstanding the exposure to all
kinds of weather and situations, the bis-
cuits were in excellent condition notwith-
standing their time in transit, and that
some of them were of a delicate descrip-
tion. The African firm were so pleased
with the consignment that they at once
cabled a repeat order.

Canada in 1902 imported biscuits from
Great Britain, Hong Kong, Newfound-
land, China, France, Germany, Japan and
the United States, and imported from
Holland, besides the above sountries, in
1897. The value of imports since’ 1897
shows a great decrease. As the popula-
tion of Canada has greatly increased
since that year, and as the consumption
per head has also increased, there must
be a very large increase in the value of
biscuits manufactured in Canada.

while in 1897 it was only

In 1897 the imports were valued at
$42,378, while in 1902 the value was only
$27,717. Our largest imports are from
the United States and Great Britain ;
and the trade with these countries shows
a considerable falling off .in the last five
years.

The following is a general statement of
the exports and imports, comparing the
years 1897 and 1902 :

1897.

3 1902,
Quantity. Value. Quantity. Value.
Cwt. Cwt.

wt. 3

Exports............ 3484 16,534 3,394 30,177
Lb. $ Lb. $

Imports............ 635,339 42,378 396,034 21,7117

GROCERS AND CONFECTIONERS.
NEARLY all grocers handle confec-

tionery to a certain extent, and it

is proper that they should do so.

Some, perhaps, go into the line too far,

and thus usurp part of the true confec-

tioner’s business ; but there are far more

that do not go into it far enough. To

be up to date, a grocer should not

- neglect the confectionery department of

his business.

Biscuits and cakes are lines which a
grocer should certainly handle. Besides
the ordinary kinds, such as sodas, etc.,
a good variety of sweet cakes and fancy
biscuits should be kept in stock.

In the lines of candies, etc., it is rather
difficult for the grocer to decide just how
far to go; the varieties- are so many
that the picking out of the best lines for
the grocery business requires some fore-
thought.

Fruit, of course, should also be handled
by grocers to some extent; but grocers
should be very careful that they do not
go into this line too deeply, for it is very

~ easy to lose money on it, especially if the
handler is at all inexperienced.

The reason that a grocer should go a
little into confectionery is not only be-
cause of the profit to be derived out of
the line itself, busé because of the advan-
tages it can be put to in a grocery
store. In the first place, the appearance
of a store can be greatly improved by a
display in the confectionery line. A neat .
looking showcase displaying a few of the
most staple lines of confectionery, placed
in a prominent position, brightens up a
store wonderfully.

Some grocers—perhaps not very many—
go into the novelty line. They have a
showcase in which are displayed sundry
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- enced she, in all probability,

articles, such as pins, needles, lead pen-
cils, pens, etc.

Now, would it not be far more appro-
priate to the grocery trade to devote that
showcase to confectionery ? Of course, it
would ; pins and needles are surely very
foreign to the grocery business.

Besides the inappropriateness of it, the
appearance is far from being good; a
showcase of such goods seems to be out
of keeping with the rest of the store.
Another advantage of having a confec-
tionery department in a grocery store is
that, if the grocer gets a large order from
some . person, he may have something
suitable to put in * for the children.”
There is no better way of getting at the
heart of the parent than through the
child. That little bag of candies, or
whatever it might be, has great influence
with the mother; and being thus influ-
will go
back to that store to make a similar
purchase.

CONFECTIONERY FACTORY.

The St. Croix Courier says that re-
pairs on Ganong Bros.” confectionery fac-
tory are being rapidly pushed ahead, and
that, when everything is completed, the
factory will be thoroughly equipped and
will be the most modern in Canada.

It is expected that the building will be
completed by July 1, but it will be some
time after that before all the machinery
will be installed.

Several changes are being made in the
plan of the building. The engine room
has been removed to the new extension
of the main building; a new cold-storage
plant has been installed in the same sec-
tion. The entrance for the factory ew-
ployes will be on the west side instead of
on the east as formerly.

NEW BISCUIT AND CONFECTIONERY
FACTORY.

The Mooney Biscuit and Confectionery
Co. are erecting a large five-storey build-
ing 175x70 ft. in Stratford, Ont. The
establishment will be equipped with the
most modern machinery, and the finest
quality of both biscuits and confectionery
will be turned out. No doubt business
men will be interested in this new biscuit
manufactory and will give its production
a fair trial.




CHOCOLATE AND COCOA IN TURKEY.

N HE French Chamber of Commerce
at Constantinople recently pub
lished a report on the chocolate

and cocoa trade in the Ottoman Empire.
Lhe report states that although oV years
ago chocoldte was practically unknown
in Turkey, there now exists a very fair
demand tor the article, which is not only
brought in from abroad, but is likewise
wanufactured at some works which bave
been erected at Constantinople. Jt is es-
timated that in ten years’ tune tne sale
of this article will become double what it
15 now. The gross weight of the cocoa
and chocolate which entered the port ol
Constantnople during 19ul 110,506
kilos., and in 1902 the entries had risen
to 125,012 kilos.

the enure

was

* Forwerly, chocolate trade
was in brench hands, and France sull has
the largest share of the busiess 1n this
About 6V,000 kilos. of krench
chocolate  were sold at Coustantinople
during 1902. This was the highest total
ever reached, and consisted chiefly of the
best qualities. There is, no doubt, plenty
of room for expansion in this branch.
The French brands which have the largesu
sale are :—Firstly, Menier, probably the
first to come to this market. In addi-
tion to the limited and sow.ewhat de-
creasing trade in the best qualities, this
firm sells its chocolate tablets of 125 to
(200 gramwes in yellow papec.
I'he grocers retail this chocolate at trowm
1t costs thew

artucle.

packed

17 to IS pilastres the kilo.

2.75 irs. the kilo., less 10 per cent. dis-
count, delivered free to Marseilles, and
they have to pay when ordering. These

severe cash  terms have done much to
give Menier's rivals an advantage, as they
ofier a credit of 3U days, which, after all,
is not excessive.  Menier's ought to ap-
point a good local agent, if possible, a
trenchman, and if they advertised moxe
largely and catered for the cheaper class
of custow, their business here would un-
doubtedly increase. ‘The chocolate of the
Compagnie excellent, but
works out too dear, from 34 to 44 frs.
This restricts sales, although it
is to be seen at four or five of the best
The Compagnie Coloniale are
making also a cheaper quality which they
very much liked, and
which has a ready sale owing to its mod-

Coloniale 1s
the kilo.
shops.

call * Planteur,”

erate price.  This particular chocolate is
the one which sells most of any other, it
blue paper, each tablet,
which weighs 125 grammes, being divided

is  packed in

into Six, eight or ten bars. It also sells
Lvery packet
contains one of the firm’s pictwe cards,
a practice which helps to popularize the
article. The Compagnie Coloniale is well
represented locally. It has lately reduced
its price for “ Planteur” irom 2.40 to
2.20 kilo., free on railway in

in packets of 3 and 5 kilos.

irs. per

THE CANADIAN GROCER

Paris. ‘lhe company allows a credit of
U days, which, although not much, as
far as the firm itself is concerned, weans
a great deal to its clients. To stimulate
sales, certain allowances are made at the
end of each year on the total purchases
made during the twelvemonth, viz.: 1 per
cent. for 1,000 kilos; 2 per cent. for 2,00V
to 3,000 ; and 3 per cent. for anything
over 5,000 kilos. 1his is a system which
works excellently for this class of goods.
** Planteur” chocolate is retailed by the
grocers at 14 to 16 piastres the kilo.
the small eating chocolates of this com-
pany have a very poor sale, as they work
out rather dearer than the other brands.

The firm of Felix Potin & Co. has rap-
idly gained a good position in this mar-
ket with its chocolate. The article is
invoiced at 2 irs. the kilo., and is sold
in 3 to 5 kilo. packets of tablets weigh-
ing 125 to 20U grammes. The labels are
white, and goods are delivered c.i.i. Con-
stantinople. Every tablet of this brand
has one of the firm’s cards, on which are
three or four used foreign pastage stamps.
This ingenious form of advertising has
created a big demand for the chocolate
among the school children, who are the
chief consumers. As retailers sell this
quality at 14 piastres the kilo., they
make a good proht on it, and push the
brand. Messrs. Potin import -also small
bars of 20 to 3V grammes, packed in card-
board boxes for children, and bars of 40,
35U, and 60 grammes, sold in packets of

40, 50, and 6V bars at 14 to 2 frs. a
packet.
There has been a new brand on the

market during the last few years, that of
Guerin-Boutron of Paris, which bas met
with a good sale owing to its superior
quality, its low price, and the fact that
it is represented by Mr. LK. Lannessans.
Smaller quantities are also sold of the
chocolat Lombard, the chocolat Louit
freres, and the ‘** Docks Parisiens” brands.

After the French, ltalian chocolates
have the largest sale, and the annual to-
tal is estimated at 25,000 kilos. ltaly
trade iir this market to low
prices, viz. 1% frs. per kilo. c.i.f. Con-
stantinople, and to the fact that the
Turkish population is not yet educated
to distinguish good from inferior choco-
late, and consequently purchase the kind
which the dealers push most owing to the
larger profit derived from its sale. The
Italian manufacturers supply chocolate in
a profusion of shapes and fanciful de-
signs representing watches, coins, animals,
cte., but they are inferior in every respect
to similar goods of Swiss origin. There
are two Italian marks sold here, viz.
Moriondo and Gariglio, and M. Talmone.

Dutch makers have succeeded in imita-
ting the French in all but the quality,
the appearance of the packing, wrappers,
etc., being similar, and the result has
been a very fair trade for Holland. Im-

owes her
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-better-class

* having been

ports of the article from that country
during 1902 are roughly estimated at
about 15,000 kilos. Bensdorp’s chocolate
in tablets or bars sells at 1.45 to L.>»
frs. the kilo. c.i.f. Constantinople, 5 per
cent. discount being allowed for cash
payment. This firm’s round sticks in
decorated tins are also selling well, as
are their chocolate creams, which are in-
voiced at 2.70 frs. the kilo., less 5 per
cent. Messrs. Van Houten sell a little
cnocolate also here, although their spe-
cialty is cocoa.

tnglish chocolate is represented by Lip
ton and Cadbury. The latter firm owe:
its footing to its numerous specialties,
which can be retailed at a penny and a
halfpenny each. 'The total annual impor-
tation of British chocolate is about 12,-
VUV kilos. Sl o

The Swiss do a small fancy trade in
goods. In all about 5,00y
kilos. per annum. The brand most sold
is that of Suchard, and then come those
of Maestrani and J. J. Favarger.

A few years ago Mr. F. Mullatier, a
Frenchman and member of this Chamber
of Commerce, commenced to manufacture
chocolate at Constantinople, and his
chocolate creams, almonds, etc., have
met with a good sale.

As regards the cocoa trade, the total
importation does not exceed 3,000 to
4,000 kilos. a year, and the article not
long on the market, the
trade is in its infancy. Mr. Mullatier
purchases a certain quantity abroad, and
the Dutch makers, Van Houten, Bensdorp
& Co., and Driessen, all do a small tradc
Suchard’s Swiss cocoas are also repre-
sented. The British, as usual, sell their
cocoas by their complicated weights, and
have an exceedingly limited sale. The
sale of German and French cocoas is also
practically nil.—British I'rade Journal.

OUR FOREIGN TRADE IN CONFEC-
TIONERY.

Canada, as yet, exports nothing to
speak of in the confectionery line. The
home industry is, however, developing,
new confectionery manufacturing compan-
ies are starting up and the oges already
established aie increasing their produc-
tion. So in time we may expect to sec
an export trade developed.

Since 1898 our imports of confectionery
have increased in value by $113,854, al
though for the last three years there has
been very little increase in the trade. It
is evident from this that our home man-
ufactures are increasing, because the con-
sumption of confectionery in Canada is
certainly far gieater than it was three or
four years ago. The increased popula-
tion is one of the factors causing the
greater consumption, but that is not the
only one; the consumption per head has
also increased, especially in the line of
fancy confectionery.

Canada imports from more than a
dozen countries, but the value of the im
ports from the United States amounts to
more than half the total.

CONFECTIONERY NOTES.

Charles Ledword, baker, Ottawa, has
been burned out.
0. A. Cook, baker and confectioner,

Manitou, has sold out to W. M. F. Evans.

J. W. Atkey, baker and confectioner,
Minnedosa, N.W.T., has sold out to
Gammon & Clark.
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T Pepsin Biscuit

The latest and most successful biscuit yet introduced. Combines
healthy, nourishing qualities, with crisp, appetizing biscuit food.

u. It is the successful result of long experiments in the Laboratory and the

ol Bake-shop.

ose GOOD FOOD EVERYWAY.

i WRITE FOR PARTICULARS.

hic

H PACKAGES' ONLY, 1-Ib., 2-1b., 3-Ib.

to

the

tier e o

= IMPERIAL BISCUIT CO.,==GUELPH

, - -

s ' '

1. 3

Salted Butter Crackers

the with a piece of Canadian Cheese make a tasty top-off to
a any meal. We make the Salted Butter Crackers.
luc-

o THE CANADA BISCUIT CO., LIMITED

”;J:i‘ King St. West and Bathurst St. Cars pass our Works. Klng and Bathurst Stl'ects, TORONTO.
Ltl;ff QUALITY FIRST
thf- ’ : ";(;l_‘w“.‘,:‘ &
SChepp's Cocoanut. feul
o o IEEDN
iL:xu w2 1

COLOANYT B

ASk=Eo0 o)

Packages and Bulk
The best of its kind.

L. SCHEPP CO.

: CANADIAN FACTORY: TORONTO, CAN.
LONDON, ENG.: Saml. Hanson, Son & Barter, Agents. NEW YORK.

55




THE CANADIAN GROCER

NORTHRUP & CO.

offer a genuine fish delicacy in

BROWN’S CANNED
CLAMS

Canned while perfectly fresh, retaining all their rich,
delicate flavor. They are very nutritious
and easily digested.

BROWN'S SARDINES

l in 14’s — Oil and Mustard — are acknowledged the best.

As near to the “home-made” as possible is
the aim of

SOUTHWELL’'S JAMS.

Once tried, always used.

Th d d h We also can supply you with
e in t this ti f :
Whet)l’ :::cllcs ine?}';ncel?ar a::: tllonvlve OGY::S CH[]ICE DRY CUDFISH, SMUKED HERRINGS, Elﬂ
profits and pleased customers. e i
Price List, etc., for the asking. Let us have your order, plea\ae.
FRANK MAGOR & 0., |(§ g
‘3 ’ . ’

sowmion 403 st. Paul St MONTREAL. | § orthrup & Co., ™ cavkon

AGE TS,

BATGER’S

Lime Juice Cordial

Imperial Brand
Maple Syrup

is a paying article

to handle.

“In the good old
Summer Time”

there are lots of lime juice
cordials sold. The wise
dealer sells the kind that
gives satisfaction, like

«BATGER’S.”
It fills the bill.

Its quality
never varies,
always of the highest.

ROSE & LAFLAMME,
Agents,
MONTREAL.

ROSE & LAFLAMME, Agents, MONTREAL.

r'-‘-‘%« s
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CANADA'’S FOREIGN
FRUIT TRADE

UR export trade in green fruits ten
years ago
import, but to-day, although the

export trade has expanded a little, the
import trade is over one and a half times
the export. The increase in population
of course accounts for this expansion.

In the year 1892 Canada imported from
other countries green fruit to the value
of $1,522,220, and exported to the value
of $1,538,271 ; this shows the value of
the exports to be $16,051 over the im-
ports. Last year the value of the im-
ports was $2,594,494, while the exports
were $1,680,818 ; this shows the value of
the imports to be $943,676 more than the
exports.

The growth in the importation trade
has been -very good during the last ten
vears. By comparing the reports for
1892 with those of 1902 it may be seen
that there has been an increase of $l,-
072,271. The export trade, of course,
does not make such a good showing,
there being an increase of only $112,547
in those years.

The apple is the only fruit sent out of
Canada to any great extent, but the ex-
portation trade in that fruit is consider-
able. In 1892 there were 690,951 barrels
of apples, valued at $1,444,883, sent out
and distributed to the following coun-
tries : Great Britain, United States,
British Guiana, West Indies, Newfound-
land, Belgium, Germany, China, Japan,
and St. Pierre. Last year there were
516,215 barrels, valued at $1,566,808 ex-
ported, a few being sent to Porto Rico
as well as to the countries mentioned be-
fore. Although there is a decrease in
amount there is an increase in value.
There are also berries of various kinds
exported to Great Britain, United States,
Newfoundland, the West Indies and St.
Pierre. The exports in 1892 were $93,398
and in 1902, $84,010, showing a falling
off.

The most of imported fruit comes from
the United States, the West Indies, Spain
and Italy. There were a few barrels of
apples imported from the States. In 1892
there were 34,706 barrels, valued at $80,
936, and last year, 23,365 barrefs im-
ported, valued at $90,307.

The importation of the different kinds
of berries has increased considerably in
ten years. In 1892 there were 319,412
Ib., with a value of $33,463 imported ;
whereas in 1902 the number of pounds

was larger than our

was 1,064,946, and the value $94,224.
There is very little variation in the
amount of cherries brought into Canada.
Ten years ago the value of the imports«
was $11,997 and last year, $11,334. Both
cherries and berries are obtained from the
United States, and a few berries from
France.

Cranberries are imported from the Uni-
ted States and Newfoundland. 'There is
a considerable increaase in the importa-
tions in the ten years. Last year the
returns were 26,995 bushels imported,
valued at $52.679, and for 1892, 19,476
bushels, with a value of $11,735.

Canada imports a few currants from the
States, but not as many as formerly. The
value in 1892 was $680 and in 1902, $58.

Canada’s importations of grapes is
large, but it has not increased any since
1892. Grapes come from the Unitel
States, Spain and Great Britain. The im-
ports in 1892 were 1,143,713 ib., valued
at $67,975, while those of last year were
1,034,132 th., valued at $70,185.

The import trade in oranges, lemons
and limes has increased considerably. For
the year 1892 the value of the imports
was $745,018, and for last year, $1,245,-
302 ; these figures show an increase of
$503,294. These fruits are imported from
the United States, Spain, ltaly, Japan,
the West Indies and Great Britain.

In 1892 the importation of peaches was
2,149,976 1b., valued at $80,768, and in
1892, 3,559,824 1b., valued at $91,870.
This shows quite an increase. The Uni-
ted States supplies this fruit.

Plums also come from the States, and
the imports last year doubled those of
1892. The amount imported in 1892 was
10,271 bushels, with a value of $24,184,
and last year 33,812 bushels, valued at
$40,368.

The quince importation was very much
smaller last year than in 1892. In 1892
there were 907 bushels, worth $1,287, and
in 1902 only 271 bushels, valued at $357.
Quinces come from the United States.

All other fruits on which there is duty,

“Not elsewhere specified,”” come from
Great Britain, the West Indies, China,
Spain and the United States. In 1892

their value $75,223 and in 1902,
$60,903.

The fruits which come into Canada free
of duty are bananas, olives, pineapples,

guavas, mangoes, plantains, pomegran-

was
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ates, shaddocks and wild blueberries,
strawberries and raspberries.

Bananas come from the United States,
West Indies and Sandwich Islands, but,
of course, by far the greater number
come from the United States and West
Indies. Last year 765,767 bunches, val-
ued at $738,168 were imported, and in
1892, $288.865  bunches, valued at $298,-
080. This shows a considerable increase
in the banana trade in the ten years.

The pineapple import trade also shows
quite an advance. In 1892 there were
515,680 pineapples, valued at $54,282
brought into Canada, while lust year
1,095,949, valued at $87,929 were import-
ed. Pineapples come from the West Indies
and the United States.

The Canadian market is supplied with
guavas, mangoes, plantains, pomegran-
ates and shaddocks from the United
States and West Indies. A far greater
quantity of these fruits were imported in
1902 than in 1892. Last year the value
was $6.698, whereas in 1892 it was only
£509.

The value of the imports of wild berries
from the United States has increased in
the ten years from $137 to $812.

Will the next ten years show as great
an increase in our fruit imports as the
ten years just past? It remains to be
seen. from all appearances,
there will be a still greater increase in
the coming ten years. The Northwest is
rapidly being settled—indeed, this year has
been an unprecedented one in that line—
and, therefore, there will be a very much
increased demand from that part of Can-
ada in the ten years to come.

COAST APRICOT OUTLOOK.

Private mail advices from the Coast in
connection with the situation in dried
fruits say of apricots: ‘‘We have been
at considerable pains in gathering data
and we think we are safe in saying now
that the output of dried apricots in Cal-
ifornia this season will not exceed 500
carloads of 15 tons-each. It may even
be less than this. Last year the output
was fully 1,100 carloads. Spot stocks of
apricots are practically gone. and we
doubt if there are more than 30 to 40 car-
loads remaining. Of these 20 to 25 car-
loads are in the South and are inferior
goods, and about 15 cars are northern
goods. These are in the hands of ship-
pers and very firmly held in anticipation
of an advance.

However,
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WHITE & CO., TORONTO, CANADA.

WHOLESALE IMPORTERS AND JOBBERS IN

Foreign Fruits and Prodace of all kinds.

TORONTO AND DISTRICT AGENTS FOR ®

California Fruit Distributors, (California Peaches, Pears, Plums, Grapes, etc.)

SPECIALTIES MADE IN

Bananas, Pineapples, Oranges, Lemons, Cocoanuts, Onions, Nuts, Figs, etc. v
GOODS SOLD BY AUCTION OR PRIVATE SALE. WAREHOUSE 64 FRONT STREET EAST
AUCTION ROOMS, COR. SCOTT AND ESPLANADE STREETS. Cold Storage on Premises. Capacity, 25,000 cubic feet.
Cable Address : ‘“ WHITE.” Correspondence invited.
=@

" MicWilliam & Everist

IMPORTERS—————F R U | T ——EXPORTERS
COMMISSION MERCHANTS

Our extensive H Cable or write
Oran eges, trade enables Place our Canadian > us for our
haudul- : . T O us to name prices.
your shipments
Satistactorily, i -, onyourtist. | oo APPLES.
m z It will leased to give
Al eria G ra Pes. pay you. ;)our ordemgipmmpt and careful attention.
Correspondence Invited.
Cable address:
§ ToRroNTo, Sasis eddress: CANADA.

GREATEST
SELF-WASHER
INVENTED.

A Grocer’s NEW PROCESS

 This preparation is
RGp“tatlon TIP-TOP the most useful cleanser
is his stronghold. SSpapvEnke; ever put on the market.

SO AP Suitable for clothes,
Tip- Soap Chips

kitchen utensils or any-

will e both trade CHIPS thing where soap is used.

and reputation.
FOR HOUSEHOLD AND Ask your wholesaler
LAUNDRY USE. _about it.

e s 'S

MANUFACTURED BY

The Industrial Soap and il Co.,

LIMITED,
TORONTO, CANADA. -

Telephone Main 1618.

Actual Size Package, retalls Sc.
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on the Toronto fruit market. Not

only do the wholesale houses trans-
act a large trade with the city retailers,
but they also carry on an extensive is-
tributing trade to jobbers all over the
province. The following is a statemen?
showing the quantity and value of greer
fruits from foreign countries which en-
tered the port of Toronto during the
fiscal year ending .June 30, 1902 :

’l‘ HERE is a very extensive trade done

Goods. Quantity. Value.
Apples. green . 105 bbls
Blackerries, ete. . 5D, 311.%% l,l:xli“ :‘28 %
Cherries. .. . 1,940 Ibs. 298
Cranberri 4,781 bush. 8,981
Grapes .. 160,407 1bs. 12,649
Oranges, 68,253 boxes 128,754
1,511 } boxes 2,381
= 30,511 cub. ft. 19,233
; . 2,875 bbls. 9,467
ll;'i‘l:.:"l: 4 5 37:'1i._ 9 :bs, 12,196
Allother, nes. ... 000 s - 52878%

This. report shows a ta')tal value of
¥$227,677 of foreign green fruits brought
into Toronto during that year.

The question naturally comes up as to
where all this fruit ¢emes from. There is
the domestic fry%::h as apples, plums,
peaches, etc., which is mostly brought
from the Niagara Peninsula, the great
fruit-growing district of Canada. Tropi-
cal fruits are imported principally from
the United States, the West Indies, and
Spain.

Roughly speaking, the season for domes-
tic fruit is from the month of June until
October, while foreign fruits are coming
in to a more or less extent the year
round.

ORANGES.

Oranges are one of the most important
fruits on the market in their season. They
generally  make their first appearance
about the end of October, and are to be
had until July. Oranges for the Toron-
to market come from Jamaica, California,
Florida, Colorado, Mexico, Puerto Rico,
Spain, Sicily and Japan. The Jamaica
oranges are the first on the market, com-
ing in during the later part of October
or the first of November. These only last
until some time in February. Valencias
(from Valencia, Spain). and Mexicans are
next, making their appearance in Novem-
ber. The Valencias, however, last much
longer than the Mexicans.  After April
Mexican oranges are very seldom seen,
while the ones from Spain last until
July. In  December the Californian
navels come in.  This orange is recog-
nized as being the best, and is therefore
a favorite on the Toronto market. This
delicious orange is to be had until the
month of June, and we cannot help wish-
ing that it might remain longer. Florida
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The Toront,o Green Fruit Market, \

oranges also make their appearance in
December, but they are only to be had
during ‘three  months. The Seville
oranges (another Spanish variety) and
the Tangerines, both come upon the scene
in January, but the Seville makes its
exit in April, one month before the Tan-
gerine.
LEMONS.

The lemon also holds a prominent posi-
tion on the fruit market, especially as it
is on hand all the year round. Lemons
are imported from California, Spain and
Sicily ; the first .two-named places, how-
ever, supply the greater number, the
lemon from Sicily being very seldom seen
on the Toronto market.

BANANAS.

Bananas are to be had during all sea-
sons, and are for that reason very uni-
versally used. They are the favorite fruit
during the time that oranges are off the
market, but bananas have to take second
place when oranges make their introduc
tory bow to the public. Nearly all the
bananas are imported from the West
Indies, principally from Jamaica and
Cuba, but there are a few which come
from some of the northern countries in
South America. It might be interesting
to know that the banana tree is a species
of the genus Musa, and being tropical it
grows very quickly ; indeed, it grows with
exceptional speed. It often reaches a
height of from 15 to 20 ft., and has a
soft, thick stem, marked with dark
stripes and spots. The purple leaves are
very large, very often being 6 ft. long
and | ft. broad, with a thickness to cor
1espond.  After bearing its bunch of fruit
the tree is cut off about | ft. from the
ground, and begins its work of growing
and bearing fruit all over again.

PINEAPPLES.

Hicre are only two months, August and
September, in the year, during which the
Toronto market is altogether = without
pineapples, but they are also very secarce
in July. 'The pincapple ‘is not so uni-
versally liked as the orange or banana.
Some people think that the flavor of no
fruit can be compared with that of a
good pineapple, while others can see noth-
ing whatever in the fruit.  Pineapples are
obtained from Florida and the West
Indies, especially from Cuba.

GRAPES.

Grapes, during the first of their season,
are all the go, and it is [itting they
should be. What is moire pleasant on

5Y

hot summer’s day than a bunch of juicy
grapes ? Besides, they have no very
prominent rival in the field except
peaches. Grapes are on the market from
August until the following April, and
often there are some in May and June.
There is not, however, a very oreat de-
mand for them after September, except
during the Christmas season. The first
grapes of the season come from Cali-
fornia, and the next from. Spain. How-
ever, when the Ontario grapes come from
the Niagara district, they take the lead
in the market, for a time at least.
GRAPE - FRUIT.

The market is supplied with grape fruit
from Jamaica, Florida and California.
Its season is included in the months from
November to May. This fruit does not
occupy a very prominent position on the
Toronto market.

WATER MELONS.

The water melon is a very great favor-
ite during its short season. Its cool,
freshing juice is very palatable on a hot
summer day. It comes at the very time
when it is most welcome, namely, in the
months of June, July, August, there beiny
also a few in September. The early mar-
ket is supplied from the Southern States,
principally from Georgia and Florida.
The first of the season come from Flor-
ida. The Canadian water melon, grown
in the Niagara district and in most of
the counties, chiefly Essex, along Lake
Erie, appear on the market during the
latter part of August and in September.

MUSK MELONS.

The musk melon has the same season
as the water melon, namely; June, July,
August and September. f\llll()llghvit is
not so great a favorite as the water
melon, it is still very welcome and holds
a good position on the market. The musk
melon is obtained from nearly all the
Southern and Southeastern States, and
also from the same Canadian districts as
the water melon. However, the oreater
number, during the first of the season.
come from Georgia and Florida, the Can
adian not coming in until August.

PEACHES.

Peaches have always been a great fav-
orite with most people, especially for pre-
serving purposes. The first peaches to
make their appearance on the Toronto
market are those from Georgia,  Texas,

and other Southern States.  Michigan
also  sends  peaches a little later.  The

season for foreign peaches is during -June
and July. while Canadian peaches come
in during August and September, so that
the two markets do not intericre with
one another. However, by far the larger
number of peaches, used in Toronte, come
from the Niagara district.
APPLES.
Apples are what may he called Can-

aada's national fruit. There is no coun-




- the market

try in the world where such a large
quantity and also such a good quality

of apples is produced as in Canada.

* And if, for no other reason than this, the

apple would be the Canadian:s favorite
fruit ; but there are other reasons. The
apple is a fruit which one never grows
tired of. It is **as old as Adam, yet
young as the morning dew.” In that it

differs from most tropical fruits. May
and June are the two weakest months
in the year for the apple market. The
carly Toronto market is supplied from

several points in the United States, chief-
ly Texas and Tennessee, but the later
market is almost entirely supplied from
the surrounding district, with a few ship-
from points in Ontario further
away. The first Canadian apples to
appear on the market are the Early Har-
vests, the Astrachans, the Duchess and the
Alexanders. Then come the fall varieties,
such as the Spy, the Snow and the Rus-

ments

set.
PEARS,

Pears first come on the market in July
and last until January. The pear season
is introduced by those from California ;
the early market is also supplied from the
State of New York. Canadian pears do
not come in until September. Shipments
of Canadian pears come from difierent
parts of Ontario, the greater number com
ing from the Niagara Peninsula.

PLUMS.

The market is supplied with plums from
California and Niagara almost entirely.
The Californian stock is on the market
during June and July, while the Can-
adian plums do not make their appear-
ance until August. - They last until the
end of September, and oiten there are a
few in October. A few shipments of
plums are also received from Tennessee.

Cherries and apricots are obtained from
California and Ontario. Their season is
included in the months hetween June and
August, but occasionally some come in as
early as May. The Californian stock are,
of course, the first on the market.

BERRIES.

Christmas sees the first strawberries on
they come from Florida.
Strawberries, for the first part of the
season, are also obtained from Tennessee,
Texas, Mississippi, Carolina, and from the
Baltimore. Canadian
the market the

districts around
strawberries
latter part of June.

The raspberry and blackberry season is
July and August, although a few may
come in during the last week of June.

appear on

They are obtained from difierent points
throughout Ontario, but chiefly from the
Niagara district. = The Lawton berry
comes in a little later than the rasps and
blackberries.

The market is supplied with gooseber-

ries from all over Eastern Ontario dur-
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ing July and August. The blue or
huckleberry comes from Manitoulin and
the North Shore district, and also from
some of the rough parts of Quebec. The
season is the same as for the gooseberry.

The Niagara Peninsula supplies nearly
all the black, red and white currants.
Their season is the same as that of black-
berries.

FRU'T INDUSTRY CO-OPERATION.

By W. A. McKinnon, Chief of the Fruit Division, Depart-
ment of Agriculture, Ottawa:

O be really effective, L co-operation
T should begin with thej planting of
the orchard, or rather with the
selection of varieties. The group of
growers who are united for the purpose
of making a profit out of the product of
their orchards should agree in advance
to plant only a few of the very hest com-

W. A. M'KINNON.

which succeed well in
which is at their

mercial varieties
the soil and climate
disposal.

ORCHARD CULTIVATION.

The cultivation of the orchard should
be uniform and thorough, the object being
to apply such methods as will yield the
best results. It will not do if some of
the growers are careless or haphazard,
while others are giving their orchards

every possible chance to do good work
for them.

Pruning, also, is a matter of the first
importance, and should be thoroughly
attended to from the start—all the orch-
ards being pruned on the same scientific
principles.

Spraying must be carefully done, and
by experienced hands, or it will only lead
to discouragement. A group of growers
could well afford to possess a power-
spraying outfit amongst them, and to
make it the business of a couple of men
each year to spray all their orchards in
succession.

The object of co-operative orchard man-
agement should be to secure from all the
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members a high average quality of fruit,
and to minimize the percentage of ‘‘culls,”
which will be a drag upon the commer-
cial operations to follow. We have as-
sumed that the members are just begin-
ning to plant, but co-operation can
attain at least part of its good results
in the case of old orchards. These may
be top-grafted to profitable varieties, may
be gradually pruned into shape, and kept
clear of insects and fungus diseases, while
they may be brought under cultivation if
the circumstances warrant such a step.
In many old orchards the first thing to
be done is to remove one tree out of
every six or eight, in order to admit
sufficient light and air to those that re-
main.

GRADING, PACKING AND MARKING.

Grading is the most essential step to-
wards successful marketing of fruit. It
is particularly true of the British mar-
kets, that they are continually asking for
large quantities of fruit of one quality
and of one variety. The most serious
complaint they have to make against
shipments from Canada is that they are
*‘ irregular.” It should, therefore, be the
object of a co-operative association to
place considerable quantities of uniform
grade and vafiety upon the market. This
they are in p position to do, if all the
members willl send their fruit to a com-
mon packing house, where it can be im-
partially graded by experienced hands.
The brand which the association has
adopted will soon become well known as
being thoroughly reliable, and there will
almost certainly be>a demand far greater
than the members are able to supply.

The packing of the fruit when graded
should be carefully looked after, especial-
ly when shipments are sent to distant
points. All packages should he tight
when commencing their journey, and high-
class fruit will carry best in boxes, the
tender varieties being wrapped individu-
ally in paper.

Marking, if properly done, will be the
only introduction which a buyer will re-
quire. It should be so thoroughly reli-
able, both as to variety and grade, that
inspection will never be -required—unless
it is to ascertain how the fruit has stood
a long journey. The marking should also
include a clear and attractive advertise-
ment for the co-operative association who
are shipping the fruit. Pencils and chalk
should not be wused for the essential
marks on any package of fruit ; either a
well-cut stencil or a large rubber stamp
should be employed.

MARKETING.

Marketing is a word which covers two
operations, namely, those of buying and
of selling. Dealing with the latter first,

. it will be apparent that if the fruit of a

number of growers is judiciously dis-
tributed in markets where the demand is
greatest, and if accounts are kept by one
manager for all, there is likely to be a
great advantage gained and a great
economy effected.

A similar economy will result if all
material such as poisons, packages, im-
plements, and so on, are purchased whole-
sale by the manager, and distributed to
the members as they may be required.

Finally, a co-operative association can.
through its manager, obtain much more
attention and consideration from trans-
portation companies, commission men and
others with whom they may have to deal,
than would be accorded to the members
if acting individually. “Tn Union is
Strength.”
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Temper and Profits.

‘“ A penny wise is a pound

foolish ”—sometimes. Better lose a penny or two of your profits than to lose a customer. When
you’re trying to stimulate a woman’s interest it doesn’t pay to irritate her temper. Let her find

the articles you sell exactly as you represent them.

Windsor Salt

but the high quality of the Salt itself is not sacrificed to enably,{you to make that profit. A
woman won’t lose her temper when she buys Windsor Salt and opens the package at home,
because the salt won’t cake—there is no impurity in it—each separate crystal is a salt crystal

pure and simple. It is all salt ! Leading wholesalers sell it.

shows you a good proﬁt

THE CANADIAN SALT CO., Limited,
Windsor, Ont.

LIPTON’S TEAS

Have the largest sale in the world.
Direct from our own gardens.

NO FIRST-CLASS GROCER CAN AFFORD TO BE WITHOUT THEM.

WIRTE TO THE AGENTS—

‘Laporte Martin & Cie., - - - Montreal.

. PURNELL'’S
) MALT VINEGARS

Brewery, Bristol, England.

(
]
1
1

Ghulottet'o::ql’ .EL s—Homoo Haszard, South | Toronto—J. Westren & Co., 630 Ontario St.

i ueen 8q =

Halifax, N.8 —J. Peters & Co., 47 Upper Bfmifton petiol Vinnpar B ;
Water 8t. Winnipeg—A. Strang & Co., Portage Ave.

8t. John, N.B.—Robert Jardine. Vancouver, B. C.—C. E. Jarvis & Co., 328

Montreal—J. M. Kirk, 18 Hospital 8t. . Holland Block. |
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IMMIGRATION, PAST
AND PRESENT

‘“I've made up my mind to sail away,
Sail away !
Sail away !

I don't need to waste another day,

I'll find luck somewhere,

In our colonies I mean to try ;

Yes, I'll try ; do ordie.”

HAT' tremendous strides. in
development the Cana-
dian Northwest has been
making ! An unprece-
dented tide of immigra-
tion has poured itself into that wonder-
ful country, boundless in possibilities.
“ Settlers ”’ and ‘‘ immigrants ”’ must be
two very familiar words in the ears of
the people of Winnipeg, the main gate
through which this immense crowd of
people has been pouring on its way to
the land of promise beyond. Representa-
tives from Galicia, Austria, Hungary,
Sweden, Servia and Italy, have come to
make their homes in the West, as well as
from Great Britain, United States, and
Eastern Canada. It was an interesting
and imposing sight to see those crowds
of various races, nationalities and tongues
pouring out of the immigration trains at
Winnipeg Station.

At Winnipeg cach batch of settlers, as
it arrived, was broken up and spread it-
self in various directions over the coun-
try, each person eager to try his fortune
in that—to him—new and strange prairie-
land.

It is a wonderful change that has come
over (anada since the time when the
United Empire Loyalists came here in
such large numbers to settle, in order to
be under British rule. There are always
hardships to be borne by settlers in new
countries, and the settlers of the North-
west at . the present time have had their
share ; but what are they compared with
those our forefathers underwent in mak-
ing homes in Upper and Lower Canada ?
They are nothing ! Compare the old, un-
certain, slow-sailing, badly ventilated
and ‘ white slave trade ”’- boats of that
time, to our modern steamboats with all
their modern conveniences. Compare the
trail of blazed trees, through a never-
ending forest, along which the settler
made his way with cumbersome wagons,
in which were carried all his belongings,
to our present line of railway, over which
the settlers are whirled in a few hours to
their destination. The settlers of the
present day do in hours what took weeks
for our ancestors to do.

When the immigrant of-many years ago
had found a suitable ﬁxce to locate,

/
/
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what had he to do? Much might be said
of the earlier life of these settlers. Firstly,
of the building of the log-cabins and of
the slow clearing-away of the forest
around them ; of the sowing of grain and
the gradually increasing crops; of long
trips, sometimes 40 and 50 miles, through
the unknown woods with a sack of grain
on their back to the Government mills :
of home grinding upon the * hominy
block ”” and in the ‘ plumping mill,” to
save these long trips : of the cultivation
of flax and the rearing of sheep to pro-
vide home-made clothing ; of how every
man was his own tanner and bootmaker.
and, worst of all, of the daily expecta-
tion—which was only too often realized—
of heing swooped down upon by the
Indians, who would scalp the inmates of
the log cabin or cabins, and devastate in
a few hours, with fiendish pleasure, the
fruits of years of toil from daylight till
darkness.

That, however, is the dark side of the

settler’s life. There is also a bright side

to be told about, and the happy events,
for the very reason that they were so few
and far between, were more thoroughly
enjoyed than if they had been an every-
day occurrence. The * bees,”” for house
and barn raisings, and the *° sugaring
ofi” at the close of the maple sap season
are examples of the few early shining
spots in the monotonous existence of the
early settler.

A few quotations from *° Reminiscences
of a Canadian Pioneer’” will serve to
illustrate in part the life of the early
settler : *“ Imagine yourself, gentle reader,
who have perhaps passed most of your
days betwcen the wearisome conlinement
of an office or counting-house, and a rare
holiday visit of a few days or weeks at
vour cousin's or grandmother’s pleasant
farm in the country—imagine yourself, |
say, transplanted to a ‘ home’ like ours.
No road approaches within ten miles : no
footpath nearer than half that distance :
the surveyor’s blaze is the sole distinctive
mark between the adjoining lots and vour
own ; there are trees innumerable—splen-
did trees—heech, maple, elm, ash, cherry
—above and around you, which, while
you are wondering what on ecarth to do
with them, as you see no chance of con-
veying them to market for sale. vou are
horrified to hear must be consumed by
fire—yea, burned ruthlessly to ashes, and
scattered over the surface of the earth
as ‘good manure’; unless, indeed—a
desperately forlorn hope—you may ‘some
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day * have an opportunity of selling
them in the shape of potash, ‘* when there
is a road out’ to some navigable lake
or river.”

Speaking of the felling of a large tree,
after having done all the heavy chopping,
the author says: ‘“ Now for the reward
of your perspiring exertions—a few, well-
aimed blows on the reverse side of the
tree, rather higher up than in front, and
the vast mass °* totters to its fall "—an-
other for~ the coup-de-grace — crack !
crack ! cra-a-ack ! aha !—away with you
behind yon beech—the noble tree bows
gentlv  its leafy honors with graceful
sweep towards the earth—for a moment,
slowly and leisurely, presently with giddy
velocity, until it strikes the ground,
amidst a whirlwind of leaves, with a loud
thud, and a concussion both of air and
2arth, that may be felt at a considerable
distance. You feel - yourself a second
David, who has overthrown a mightier
Goliath.”

The authors comment on a backwoods
tavern well suggests what travellers had
and were glad to put up with in the way
of -accommodation : “* This tavern was a
curiosity in its way. built of the roughest
logs, with no artificial floor, but the soil
being swaley or wet—a mud-hole yawned
just inside the door, where bullirogs not
infrequently saluted ‘the wayfarer =~ with
their deepest diapason notes.”

The settler of to-day has no long, tedi-
ous journey to perform ; he has seldowm
forest to clear away or stumps to up
root or burn out. In the Great West
the land is all ready for him to sow his
grain. Instead of reaping his crop with
a scythe and threshing it with a flail, he
has his labor reduced to almost a mini-
mum by automatic machinery. He can
produce thousands of bushels of grain
where the first settler produced bushels.
The modern settler receives his mail regu-
larly, whereas his brother of many years
ago thought himself fortunate if he heard
of his friends across the ocean once a
vear. Best of all, he has no fear -of
being raided by any prowling tribe of
Indian  warriors ; he has no fear that
some night he may wake up to find his
building on fire, and a fierce ring of red
men around his premises, eagerly waiting
for him and his family to come out in
order to slaughter and scalp them.

There is no hardier, more enterprising.
no people more loyal to their country than
the Canadian race; and this race has
descended from those early settlers, who
had so many difficulties to contend with.
What are these new settlers of our fair
Dominion, with all their advantages,
going to do for the country ? Let us
hope that they will remain true, loyal
sons of Canada, and carry on the de-
velopment of this land, rich in resources,
in a manner worthy of its founders.
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“All who want just this kind of-a book will
find it just the kind of a book they want.”

This is what President Lincoln
wrote for an agent who kept
teasing him to recommend a
book he had not read.

This great-hearted President
valued everything that would
§\ help his people to bear the

strain of the
most strenu-
ous life. Had

he known the rare worth of

(hase &Sanbos
Coffees

he could not have with-
held from them the strong
recommendations they so
| richly deserve.

“SEAL Braxp”
In 1-1b.and 2-1b. Tin Cans (air tight).
Other high grades in richly colored parchment
| bags (moisture proof).

CHASE & SANBORN,
MONTREAL.
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NEED OF INSOLVENCY LEGISLATION.

ALTHOUGH it is a foregone con-

clusion that the insolvency bill
before the House of Commons will not be
adopted, Mr. Monk has served a good
purpose in introducing it. It keeps the
question before the country.

As a private measure there is not the
slightest likelihood of an insolvency law for
the Dominion the

Statute Book.

being placed upon
The opportunities for the
initiating of important legislation by
private members is gradually becoming
more and more curtailed in the Canadian
as well as in the British House of Com-
mons. A measure like an insolvency bill
for the Dominion, if it is ever to be placed
upon the Statute Book must be initiated
by the Government. There is no question
about it.

The bill that is now before the House,
or, what is perhaps more properly speak-
ing, nominally before the House, is on the
It is not harsh on.the

The
rights of both appear to be amply pro-

whole a good one.

debtor and it protects the creditor.

tected and provision is made for the dis-

charge of the honest but unfortunate

EDITORIAL

debtor, while the clause governing the
iniquitous preference evil safeguards the

interests of creditors at home and abroad.

On account of the absence of an insol-

vency law covering the Dominion our
credit as a business community has been
affected abroad, and at home merchants
and manufacturers in one province often
hesitate to do business with those in
another on account of the .diversity of

existing laws and the advantage which

local creditors have over those in distant

parts of the Dominion.

It is about 23 years since the insolvency
law of 1875 was repealed. The late law
was deficient, costly and consequently un-
popular, but the commercial interests of
the country have long since come to the
conclusion that it would have been better
to have amended the Act than to have re-
pealed it altogether. And for several
years all the leading Boards of Trade
from end of the

one country to

the other have by resolution ot depu-
Gov-

measure.

tations tried to persuade - the

eanment to re-enact another
Among the exporters in Great Britain
there has been a similar agitation, par-
ticularly during the last six years ; but, of
course, it has not been so pronounced as
that which has been carried on in this
both

strong and influential, as the deputation

country. It has, however, been
which waited upon Hon. W. S. Fielding
a few years ago in London demonstrated.

To-day

Government in regard to insolvency legis-

the apathy of the Dominion
lation is an enigma to the commercial
classes in Great Britain who are interested
in Canadian trade. Some have even gone

so far as to question our honesty.

On several occasions bills have been
introduced in the Canadian House of
Commons or in the Senate and on two
instances at least by members of the
Government, but they were never pushed
to a final stage and to-day there does not
appear to be anyone in the present admin-
istration who is prepared to take up the
burden.

Although Mr. Monk’s bill has not up to
the time of writing been actually defeated,
it is at any rate practically dead, as far at
least as this session is concerned.
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If we are ever to have a Dominion
insolvency law a bill creating the same
must be introduced by the Government.
It is to the task of persuading the Govern-
ment to do this that the various com-
mercial bodies throughout the country
should set themselves.

The experience of the past is not en-
couraging ; but Canada is not the only
country in which legislation of this kind
It took
about sixty years to bring the British Act
and the

has been slow in developing.
to its present condition, Acts
dealing with it were nearly as numerous.
In the United States it also took years
of agitation before the present law
was enacted, and experience is teaching
them that it needs improving in certain

particulars.

KING EDWARD AND BUSINESS MEN.

KING EDWARD has given offence in

certain quarters because he associ-
ates with business men. It is evident
that the day has not yet disappeared when
it was considered improper for kings and
queens, or even members of the titled aris-
tocracy to mix with those engaged ‘‘in
trade.” It can scarcely, however, be far
from its close.

Those who look down on trade are
usually not people noted for their intelli-
gence or for their strength of character,
and where the King leads many of them
are likely to follow, even if it is to the
length of associating with business men.
And then it must not be forgotten that
many of the most brilliant minds among
the aristocracy of Great Britain are en-
gaged, either from inclination or neces-
sity, in commercial pursuits.

In aristocratic England as well as in
democratic countries like Cinada and the
United States, the influence of business
men is increasing on all sides of life. King
Edward evidently recognizes this and the
closer his intercourse is with those actively
in the mercantile the

engaged world,

more business like will he be in the affairs
of State. It is a good sign when. the
King of Great Britain or the executive
head of any other country has a penchant
for the society of business men. He gets
his ideas broadened ; and the broader they
become the better it must necessarily be
for the people over whom he rules.
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CANADA AND GREAT BRITAIN’'S FOOD SUPPLY.

THE question of the supply of food for
the United Kingdom in case of war
is now attracting considerable attention.
The fact that the mother country only pro-
duces about one fifth of the consumption
of breadstuffs and has to bring about
fourth-tifths  across the sea, naturally
creates anxiety as to how the necessary
supplies are to be secured — where they
are to be obtained in the first place and
how they are to be safely conveyed to

Great Britain in the second place.

We desire to draw attention to the fact
that the finest wheat in the world grows
in Canada, that the largest wheat pro-
ducing acreage in the world is that of the
Canadian Northwest. Therefore it seems
clear that if the s;uppl_\' for the mother
country is to be grown under the flag, the

natural place to grow it is in Canada.

Then comes the question as to convey-
ing the food across the ocean to British
ports.  On this point also the arguments
arc overwhelmingly in favour of Canada.

The route at present from Canada in
time of war would be from the mouth of

-the St. Lawrence to the north coast of
Ircland- in Summer from the Straits of
Belle Isle.  In a very few years there will
be another Summer route from the wheat
ficlds by rail to the Hudson’s Bay and
thence by, the HudSon’s Straits and North

Atlantic to the north of Ireland.

This is the safest sea route from Great
Britain in any direction; the shortest, the
safest in time of war and the most easily
guarded.

Steam has revolutionized naval warfare.
War vessels without coal are more help-
less than the old sailing vessels would
have been without powder, for they often
usced to board and depend on cold steel 1n
olden times; but a4 warship without coal is
useless.  This necessitates naval bases,
and coaling stations. The striking dis-
tance of a warship is limited by the dis-
tance she can go on less than half the coal
she can carry when fully coaled, the re-
mainder being required for her return to

her coaling base.

A glance at the map will show that to
the north of the route from Canada to
Great Britain there are no naval bases or
coaling stations from which cruisers could
make raids upon our vessels. Then on
the south all the advantages are on our
side. ;

The foreign naval stations on the east
are: Kiel, Cherbourg, Brest, etc., from
which vessels would have to pass the
British stations of Portsmouth, Plymouth
and Berchaven, to reach the route of our
vessels, or to return to their own coaling
stations.

On the west the nearest foreign stations
are New York, Boston or Portland, and
vessels from these ports would have to
pass our stations of Halifax and St. John’s,
Newfoundland, before approaching the
line from Belle Isle or Hudson’s Straits.
This makes this route practically an in-
land British route.

On the other hand, take the sea routes
in every other direction and notice how
changed all the conditions are. Now all
are open to raids from foreign ports. |

THE PROPOSED BUSINESS TAX.

T is becoming more and more evident
I that the final decision in regard to
the municipal tax bill now before the On-
tario Legislature should be deferred until
next year. The bill is undoubiedly an
improvement over the existing law, but it
is not perfect, and the more time’ that is
given to the consideration of its provi-
sions the more perfect will it necessarily

become.

The business tax principle should be,

considered carefully in all its ramifications,
as the bill is now considerably more ex-

acting on some business men than on

others. Hon. J. N. Gibson, the Attorney-’

General, is of the opinion that there is in
the bill an inequality between the whole-
saler and the retailer, and a deputation of
retailers which was before the Special
Committee of the Legislature the other
day proposed that the tax should be 3 to

5 per cent. on retail merchants and 10 per

cent. on wholesale merchants. On the
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other hand, as Mr. D. E. Thompson
pointed out, there are retail merchants who
are carrying on a more profitable business
than many wholesalers. Undoubtedly
this is true. A departmental store may
be taken as a case in point.

There appears to be little or no opposi-
tion to the business tax in principle. The
opposition is born of the method of ap-
plying it. It is to be hoped a solution ot
the defects in regard to this point will be
found, so that the burdens of taxation will
be equitably adjusted on all classes of
business.

The bill now before the Ontario Legis-
lature is based on the report of the assess-
ment commissicn and in its preparation
some of the best authorities on municipal
taxation were employed. At the same
time, however, it has its defects, and it is
in view of this that we urge deferring its
final adoption until the next session of the

Legislature.

MAKING SALES.
IF a salesman believes in what he is
trying to sell, if he knows exactly

what he can claim for the article, he has

a good chance to sell it. ‘‘Absolute con-

fidence in your proposition provides the
convincing argument without which you
cannot succeed.” The man who knows
can convince others.

A salesman should always make a care-
ful study of the articles he is required to
sell, so that he may tell would-be pur-
chasers the truth about them.

If he does not believe in what he is ad-
vocating, how can he convince others? 1If
he does not know everything about it, how
can he tell some one else ?

Before people buy they want to know
exactly what they are buying. If you can-
not tell them they go to some person who
can.

To be a good salesman one must be a
good talker—good not meaning fuent
only, but convincing. One may be fluent
without being convincing, and it is the
convincing argument that the salesman
needs.

Things will not sell themselves. They
must be talked up, and talked up well, be-

fore people take any notice of them.
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EDITORIAL

CANADA AND MR. CHAMBERLAIN’S SPEECH.

HE Birmingham speech of Right
T Hon. Joseph Chamberlain, Secretary
of State for the Colonies, on the ques-
tion of inter-Imperial trade has naturally
excited a great deal of interest, not only
through the British Empire, but also in
Continental Europe and in the United
States as well. While what proposition
Mr. Chamberlain may have to make in
regard to inter-Imperial trade was not
clearly defined, it is evident that he is
prepared to suggest or to do something
which would cause the departure of Great
Britain from her old policy of free trade,
even to the extent of retaliating upon those
countries which at present levy a heavy im-
port tax on British products.

The question of inter-Imperial trade, as
far as Canada is concerned, resolves itself
into this : How far is Great Britain pre-
pared to go in granting the colonies a
preference ? What will the British Gov-
ernment demand of us and how far are we
as a self-governing colony prepared to go
in granting preferential treatment of Brit-
tish products?

Mr. Chamberlain once said that in
negotiating for a mutual preference
within the Empire it must be on a basis
of free trade. This was five or six years
ago, and it is possible his views may have
become changed or modified since then,
but we fancy, on the other hand, that he
will demand that at least, if not an ad-
ditional increase in the Canadian prefer-
ence, there shall be a regular contribution
to a fund for the defence of the Empire.

Canada may give a further preference
in the tariff; in fact, Mr. Fielding, in his
last budget speech, emphatically declared
that the Government had been negotiating
with the Imperial Government for a
mutual preference on that basis, but on
the other hand there is a strong sentiment
in this country against both a.further in-
crease in the preference and a direct con-
tribution to the fund for the general de-
fence of the Empire. Should occasion
arise, as the war in South Africa clearly

showed, there would be voluntary response

_from one end of Canada to the other to

any call that might be made for men in

defence of the Empire. But our right of
self government we guard jealously, and
taxation without representation we would
never countenance. The contribution to
a general fund for the defence of the Em-
pire would be taxation, by whatever name
we may choose to call it.

In the building up and developing of
our own country and its great natural
resources we have no small task before
us, particularly in view of the fact that
we have to the south of us a powerful and
aggressive competitor. If, therefore, we
develop our own resources, build our
railways, improve and extend our canal
system, and contribute our share in men
and money toward putting this part of the
British Empire in proper state of defence,
we are manifestly adding much to the
strength of the Mother Country, as well
as to the wealth and prosperity of our
own land.

We are persuaded that anything that
would curtail in the slightest way our
present condition of self government would
eventually tend to lessen those ties with
the Mother Country which are now so
dear to the vast majority of the people of
this country. It would be unwise and
sordid to eliminate sentiment altogether
from questions of this kind, but sentiment
must not and cannot be the chief factor.
As a matter of fact this question of mutual
trade relations between Canada and the
British Empire is in its essence a business
proposition and must be settled on a busi-
ness-like basis. There was at one time a
strong sentiment of attachment between
Great Britain and those of her North
American colonies which now compose the
United States, but this sentiment was
killed and the colonies lost because of the
action of the British Government in re-
gard to certain matters appertaining to
trade and commerce.

The future welfare of Canada depends
not upon any special trade relation with
Great Britain, the United States or any
other country. It depends upon the skill
and energy with which we de{'elop our

natural resources and the stamp of our

national character. At the same time
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there is no gooud reason why some arrange-
ment should not be made between Canada
and the Mother Country, whereby the
products of the one may be given a prefer-
ence in that of the other, but we must be
prepared to give as well as to take, and if
we enter upon any negotiation with Great
Britain or any other country for that
matter in a spirit other than this our
efforts are likely to be abortive.

It is sincerely to be hoped that the
attitude of the Right Hon. Joseph Cham-
berlain, on the question of inter-Imperial
trade will result in some mutual arrange-
ment whereby the different nationalities—
if we can be permitted to use the term—
composing the British Empire will help to
build each other up and increase the
wealth and prosperity of the whole.

It is conceded by nearly every one that
the tariff is becoming less and less a party
question in Canada. It is certainly not a
party question in Great Britain, and if
between political parties the tariff is
becoming less a cause of party differ-
ences and more a business proposition
why should not the question be also
settled on a business-like basis by the
different countries composing the British
Empire ?

MR. JUSTICE NESBITT.
rFH E appointment of Mr. Wallace
Nesbitt, K.C., to a seat on the
Supreme Court Bench has naturally
created quite a little interest.

As a rule, appointees to -judgeships are
selected from the political party which
happens to be in power. In this case the
appointee comes from the Conservative
party. It is this in part which has excited
interest. On the other hand, Mr. Nesbitt
stands in the front rank of the legal pro-
fession, and as such, no doubt, received
alarger renumeration than the bench will
afford. The honor, however, of a seat
on the Supreme Court of Canada is by no
means a sinecure, and at the same time
the position does not demand as strenuous
work as a practice such as Mr. Nesbitt’s has
been during the past few years.

Mr. Justice Nesbitt has been a man of
opportunity. By that, we mean that he
has not neglected opportunities for fitting
himself for his profession.

He is a man of keen perception, a close
student of legal matters, and in addition
to this he possesses a large fund of busi-
ness common sense, which has caused him
to be actively interested in more than one
commercial enterprise.
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Special Notice.

BRAND & CO., Lures.

of MAYFAIR, LONDON, Eng.
THE ORIGINAL MANUFACTURERS OF

ESSENCE - BEEF

AND OTHER

SPECIALTIES For INVALIDS,

ALSO

The Al SAUCE

beg respectfully to notify the trade that they have appointed as their Agent for the Dominion,
MR. I. S. WOTHERSPOON, 204 Board of Trade, MONTREAL,

who holds stocks of their goods. He will be pleased to show samples and give any information
required with reference to terms, etc. :
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SOVEREIGN LIME JUICE

The Best Thirst Cure.
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DELICIOUS and
REFRESHING.

Has the largest sale of any Canadian Refined Lime Juice.
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PROCURE FROM YOUR JOBBER.
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If he cannot supply you write us direct. o

Simson Bros. Co. Limited

Wholesale Druggists. - - HALIFAX, NOVA SCOTIA,
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The

Canadian Groce:

OUR TRADE WITH FRANCE

E, in Canada, have been

so much engrossed in our

endeavors to secure as

much as possible of the

British market for our
products and manufactures that most of
us have given but scant attention to the
opportunities that present themselves for
enlarging our trade in the various Eur-
opean markets, in France, with whom we
have a trade treaty, in particular. The
French market has an absorbing power
of about $1,000,000,000 yearly ; it requires
the best quality of goods to be had, and
pays a good price for them ; the French
people have the reputation of being en-
tirely unprejudiced as far as the origin
of the goods is concerned ; indeed, it is
frequently said that they prefer imported
to domestic articles. Apart from that
of the British lIsles, theie is, perhaps, no
market in the world which it would be
more desirable for us to cultivate. And
vet there has been little done by Canada
so far to make her products known in
France.

The French-Canadian chambers of com-
merce, however, have done something, and
are doing more. The Franco-Canadian
Steamm Navigation Co. owed its inaugura-
tion largely to them. 'This was estab-
lished' in 1900, and, although at a most
inopportune time, considering the de-

mands made for vessels to transport

troops to South Africa, disturbing the
shipping operations of the St. Lawrence
route, the first sailings gave promise of
ultimately becoming more frequent and
more profitable. The ships, however,
were not owned by the company, but
were chartered, and various other reasons
contributed to the discontinuance of this
service. Those interested in the prospects
of trade between Canada and France,
however, had been entirely too well satis-
fied with the results of the first attempt
at a direct line to feel in any way dis-
couraged, and their further efforts resulted
in the establishment of another line
between the sister cities of La Rochelle
and La Pallice, in France, and Montreal,
by a Russian company, The Finska-
Lloyd. There are two steamers at pres-
ent on this route, the first sailing hav-
ing been from La Rochelle—Pallice, on
April 15, 1903, by the ss. Hektos, which
arrived in Montreal during the first of
May with a full cargo of wines, fruits, etc.
Both these steamships are newly built,
and are owned by the company. The
agents in Montreal are Blakeley & Le-

mieux, and in Rochelle, Canaud & Nord-
lindh.

In addition to the work done by the
boards of trade and French-Canadian
chambers of commerce in furthering Can-
adian trade, there is another commercial
body in Montreal organized purposely to
foster trade between this country and
France. This is La Chambre de Com-
merce Francaise, and it includes in its
membership nearly all the leading French
business men resident in Canada. Its
office is in the Board of Trade Building.
M. Kleczkowski, the Consul-General of
France for Canada, is honorary president,
and its chief officers are: Henri Jonas,
president ; J. de Sieyes, vice-president ;
J. Dantony, treasurer, and .J. B. Monier,
secretary. Besides a long list of active
members in Canada it has a great many
members among the importing and ex-
porting firms of France. Most of the
Canadian members of this chamber are
also members of the French-Canadian
Chamber of Commerce. In this connec
tion it might be mentioned that a few
months ago a ‘ Canadian Chamber of
Commerce ”’ was  established in Paris,
which puzzled some of the chambers here.
They knew nothing of it nor did they
know its members or its intentions. A
question was asked in the House of Com-
mons in regard to it, and the Premier
stated that it had not been authorized
by the Canadian Government nor was it
under the Government’s protection. We
may add that neither is it connected in
any way with the chambers of commerce
in Canada.

The treaty between France and Canada.
signed in Paris in February, 1893, and
which went into full operation in 1896,
has not been taken full advantage of.
either by ourselves or the French people.
The treaty itself deals with comparatively
few articles .of commerce,, but other
French treaties allow of goods entering
that market free of duty, which other
countries, the United States in narticular,
have taken advantage of, but of which
we have been sadly negligent. The treaty
allows the following Canadian goods to
enter France free of duty : Canned meats;
pure condensed milk : fresh-water fish,
eels, salmonoids; fish preserved in their
natural form ; canned lobsters ; fresh and
dried apples and pears for table use;
pressed or dried apples and pears for
cider or perry ; other preserved fruits ;
building timber, rough or sawn; wood-
paving blocks ; staves; wood pulp; ex-
69

tract of chestnut and other tannin ex-
tracts ; common paper, machine-made ;
prepared skins, only tanned, glossed or
dressed; others, whole ; boots and shoes ;
furniture, of common wood, other than
chairs, of solid common wood ; dressed
and matched flooring of pine or soft
wood ; wooden, sea-going ships.

French imports of all these articles have
been growing in proportion with the in-
creased imports of that country, but the
increase in our exports of these articles
have not been what they should, in view
of the treaty arrangements.

The Canadian Customs returns do not
show the exact exportation to France (or .
other foreign countries) in detail, for the
reason that much of our exports go
through United States, England or Bel-
gian ports, since we lack a direct route
to France. Destined for one of these
ports first, it then shows in our returns
as an export to that particular country
and not to France. 'This cannot be
helped, as in many cases the goods are
under . option from France in one of these
ports. The years 1899 and 1900, how-
ever, can be taken as fairly average in
the matter of French importation and
Canadian exportation, and the figures for
these years show as clearly as can be
defined the position we took on the
French market before and after we  first
had direct communication with France by
The Franco-Canadian Steamship Line.

Taking the first item on the treaty list,
canned meats, the French importation
amounted to 1,903 tons at a value of
1,807,933 francs, say, $360,000. Canada’s
exports in that year fell off somewhat,
but in the following year we exported to
the value of $309.148, showing that we
could supply the entire French import
demand with a little efiort. The princi-
pal shippers in that year to France were
Madagascar, England, Belgium and the
United States, the first two named being
almost equal. A direct line should give
us a better position than England or. the
United States on the French market,
being in as favorable situation as the
United States and having a treaty, and
in a better position to produce than
England.

Condensed milk is as yet as an article
of export from Canada merely in its be-
ginning, but we should be able to do
great things in this line. France imports
some 620 tons of this yearly. :

Fresh-water fish commands a splendid
price in the French market, and yet, out
of a total export of $142,238 of fresh




in 1900, only S1879 went to
' Ontario did almost the whole of
the tiout exporting business, and this
was taken by the United States, though
better prices awaited the fish in France.
Of course, Canada must ship the fresh
trout and salmon by cold storage. As
an illustration of the added profit thau
could be secured on the French market,
French importers have called attention to
the fact that Canadian salmon was sold
in Paris. having been first imported by
England and then sold to France. The
whole story of Canadian exportation to
France shows that the lack of a direct
ocean service between the two countries
has resulted in enriching middlemen in
England, the United States and Belgium
ut our expense. This extra profit could,
by a little efiort. be brought to where it
belongs. in Canada. The value of sal-
mon and salmon trout in France corre-
‘]H!llil.\ to an export value of 20e. per 1.
in- Canada.  In  the matter of canned

lobsters  we  have no reason to be

ashamed.  The French treaty has resulted
in our practically monopolizing the French
warket.  We send over 6,000,000 worth
of canned lobsters to France every year.
In 18396, the year when the treaty was
first in full

France was

operation, our export to

wore than one quarter of its present

value.

In apples or pears, either dried or fresh,
we do little, if anything, with France,
the possibilities are

that line.
spends over 2500000 francs annually in

though it appears
almost  unlimited in France
importing  these articles—in round num-
hers, 8500,000.  In pressed or dried ap-
ples and pears for cider purposes Ontario
is by far the chief exporter, having, in
1599, exported 3201249 out of a total of
3210,892.  In other preserved fruits Can-
ada shows up better on account, appar-
ently, of the treaty. France's import of
such fruit averages in value about $300,-
00, - In 1896, when the treaty negan, we
exported none of these fruits to France.
The first exportation was in 1897, when
fruits to the value of
Since then our French trade has

we  sent dried
N1 130,
constantly inereased, being $6,747 worth
of dried and 51,062 worth of canned fruit
i INON 0 XN 656 of dried fruit in 1899, and
¥5,492  worth  of

worth of dried fruit in 1900,

canned  and

It might be

from any

noted  here that, apart
IF'rench  tarifi
to enter the

green or dried hides, horse

treaty, the
allows the following voods
country free:
seal skins,
fish bladders, bones of cattle, linsced oil
cake, tobacco, malt refuse, peat and turf
for fuel, ashbestos, mica, ice, plumbago.

hair, hogs™ bristles, tallow,

silver, lead, zinc, copper, nickel and iron

ore; iron, copper and zinc filings and

pigments 1 manganese,  ernde gold  and

only worth 174,909, little

THE CANADIAN GROCER

silver, and many other metals in different
forms.

Our cattle, poultry, pork, wheat, oats,
barley, rye, maize, wheat flour, maize
meal, whole beans, potatoes and bacon
must go in under the general tarifi of
France. Goods that may go into France
under a minimum tariff, though not in-
cluded in the treaty, include horses, meat,
beef and other meat. salted and smoked ;
hogs’ lard, eggs, cheese, fresh or melted
butter, salted butter, honey, flish oils,
seed for sowing, fodder, etc.

Under the free list it is well to call at-
tention to the oilcake iten.. France im-
ports yearly of this some 53,743,106
worth, of which ¥ngland supplies oilcake
to the value of from $18,000 to 20,000 ;
and Canada ships to England $200,000
worth of oilcake. It is apparent that
this is another item in which the Eng
lish middleman is doing well with Cana-
dian products in France.

We can do a big business in building
timber, rough or sawn, (which is included
in the Franco-Canadian Treaty) with
France. Our competitors on that market
are Russia, the United States, Austria-
Hungary, Switzerland and
Norway and Sweden.
that of Germany and Switzerland the
timber France imports is of species nat-
ural to Canada. France in 1899 impor-
ted, 1,207,587 tons of rough or sawn
building timber, of which 1,205,557 tons

Germany,

came from Russia and Finland, the
United States supplying 112,101 tons,
and Canada only 20,011 tons. We are,

however, ahead of Germany and Switzer-
land. The demand is almost unlimited
white spruce, tamarack,
beech, birch,
maple. butternut, elm and black ash.
Quebec and the Maritime Provinces could

in France for

pine, white asper, oak,

an immense business in these
To develop this trade
it is necessary above all to pay attention
to Krench requirements, a thing we can
surely do for a market spending on this
line $100,000.000 per yvear.

The French market indeed is worthy of

work up
lines with France.

our most ecarnest attention, and it is to
be hoped that the new Finska-Lloyd Line
will make many desired changes in this
direction. In the case of those articles
of commerce which are inter-
changed bhetween the two countries, the

already

establishment of a direct service should
have the result of
with the
stands at an American, English or other
port and collects toll on Canadian goods
entering France. At least, this is prac-
tically what the situation amounts to.
Unlike ourselves, the exporters of the
United States have not failed to appreci-
ate the vast wealth and great importance
of the French market. That they have
made immense strides with their products
in France is due <imply to their 1ecogni-

happy doing away

foreign middleman, he who
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In all cases except-

tion of the value of France as a cus-
tomer. Canada can do likewise. OQur
domestic products and manufactures can
find a ready sale on that market if they
are placed there under proper conditions.

Our trade has grown greatly with
France during the past few years, but
not as it should have. In both our im-
ports and exports the trade shows im-
provement, though it is much greater in
the latter than in the former. Taking
from the treaty year, 1896, our total
imports from France were then valued ut
$2,782,773, and our exports to France
amounted to $3,364,313.
been steady up to the fiscal year of 1902,
when the returns show an importation
worth $6,915,283 from France, and an
exportation to that country of $8,304,-
231. This has doubtless been the result

The growth has

of a treaty which deals with only a few
products of either country, and there are
many other articles which might be in-
cluded in it.
one another we may look for one after

As our trade grows with
another article of commerce being includ-
ed under the minimum tarifis of France
and Canada, until it presents a formid-
able list and allows of an immense inter-
change of goods between us.

The French market has heen called the
hest educator for a foreign country in its
industrial infancy, in that it is, generally
speaking, hard to please; it is inclined
to look for articles of the highest quality
and finish, paying a price in keeping
therewith, which results in encouraging
manufacturers or growers to continually
improve on their products. And, on the
French market, all goods, no matter what
their origin, are placed solely on their
merits and meet with the same fair re-
ception—which cannot be said of everv
market with which our exporters have
had dealings. In France the foreign man-
ufacturer finds a market where lis goods
will stand or fall on merit alone. Like
men in the House of Commons, cach findx
It is doubtful if there is

market in the world
which would so well repay the Canadian
exporter as that of ““ La Belle France.’

its own level.

another  foreign

WHAT, TO DO WITH A NEW IDEA.

lF an oOriginal idea comes to you, do
not measure it by your estimate of

the efforts of your competitors to test
its worth. Don’t be afraid of it hecause
it is unlike all the other ideas heing car-
ried out in your line of business. Its
very newness is a big argument in its
favor because new things attract atten-
tion. If it has real merit, launch it.
You will soon bhe convinced of its effec-
tiveness, probably, by its being copied by
all the others.—Business Problems.
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Boec-:hh’s Standard Brushes.

BoecKhh’s Standard Brooms.
Bryan’s London Brushes.

Cane’s NewmarKet
Woodenware.

These goods are now so well known to the trade, and their high
standard of excellence so universally recognized, that it is only neces-
sary for us to remind dealers that we guarantee the fullest satisfaction,
not only direct to the
trade, but our guarantee
reaches to the consumer as
well.

BRUSHES—

Paint and Household
== Brushes, Toilet, Machin-
DR — — ery.and Factory Brushes,
Horse and Carriage
Brushes, etc.

BROOM S Bamboo-Handle Brooms, Hair
Brooms, Stable Brooms, Whisks, etc.

WOODENWARE —Cane’s Tubs, Pails,

Washboards, Clothes Pins, etc.

Butterware, Kitchenware, Cocoa Mats,
Baskets, Cordage, Twine, Clothes Lines,
Plow Lines, Ropes, etc.

‘L hese are a few of the lines of the various goods we manuficture. The entire lines are
too varied to enumerate, but if you require anything in a hurry and cannot wait for our
representative to call on you, write us direct and your order will receive prompt attention.

OPERATING: -
Boeckh’s Toronto Factories. UNI I E D FAC I ORl ES

Bryan’s London Factorles. : 9

Cane’s Newmarket Factories. Head Office : TORONTO. LIMITED.
MONTREAL BRANCH : | and 3 DeBresoles St. LONDON BRANCH: 71 Dundas St.
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ARE YOU A CANADIAN?

THEN WHY NOT BUY

CRYSTAL GRANULATED SUGAR

e

AND SUPPORT CANADIAN INDUSTRY AS REPRESENTED
BY OUR UP-TO-DATE FACTORY?

We manufacture Beet Sugar, and as 907, of all sugar sold in Canada is made from

beets, why send your money to foreign countries when our product is

THE EQUAL OF ANY IN THE WORLD?

THE WALLACEBURG SUGAR CO.,

. » . LIMITED

WALLACEBURG, ONTARIO.
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The
Canadian Groce:

THE BEET SUGAR

Its Present Condition in Canada.

INDUSTRY

N no Canadian industry has there
been such a rapid development in
so short a time as in the beet
sugar industry. A very few years
ago Canada had practically noth-

ing to do with the manufacture of sugar
from beets ; now it is one of Canada’s

Berlin, having a capacity of 600 tons.
There will be a beet sugar factory
erected in Raymond, Alberta, this season.
Some of the machinery has already been
contracted for, and it is expected that
operations on the building will be com-
menced very soon. The company was

I. Good-Shaped beets. 1I. Ill-Shaped Beets, due to Improper Condition of Subsoil, and
to being Grown too far Apart.

important  industries. Before the year.
1900 very little was heard jof heet grow-
ing for the manufacture of sugar, only a
few experiments having been tried, and
these not proving very successiul ; but in
that year the Ontario Government took
up the question, and then began the de-
velopment which has since gone on so
rapidly. :

Remarkable interest has been taken in
the industry by the Government and
also by capitalists, and, of course, this
accounts for the rapid strides the indus-
try has made.

There are now four large heet sugar
factories  in  operation in  Canada.
They ~are: the one belonging to the
Wiarton Beett Sugar Manufacturing Com-
pany, Wiarton, having a capacity of 800
tons of heets per day; the one of the
Wallaceburg  Sugar Company, Wallace-
burg, having a capacity of hetween 600
and 700 tons; the Dresden Sugar Com-
pany, Dresden, having a capacity of ‘600
tons ; and the Ontario Sugar Company,

organized with a capital of about half a
million. [t is expected that the output
of the factory will be in the neighbor-
hood of 10,000,000 1b. of sugar annually.

Four years ago very few farmers ever
thought of growing beets for the manu-
facture of sugar. Now there are very few
farmers. in the agricultural districts who
have not been approached by agents of
the beet sugar factories, and this season
very many Ontario farmers have so much
ground set aside for the production of
sugar beets.

Before the Ontario sugar factories were
established some farmers used to grow
beets and ship them to Michigan. The
chief districts where such was the prac-
tice were about Wiarton, London, Ayl
mer, Wallaceburg, Alvinston and Sombra.

Now, however, that there are factories
in Ontario, the producers are able to re-
alize at least one-third more for their
beets.

Extensive experiments have been carried
out by the Ontario Government during
the years 1900, 1901 and 1902,

In 1900 the experiments were conducted
in three different localities : Ayvlmer, Wel-
land and Newmarket. They were satis-
factory.

Similar  experiments  were  conducted
during 1902 in the neighborhood. of Al-
vinston, Lindsay, London, Mount Forest,
Port Perry, Peterborough, Simcoe, Water-

Same Beets as in Previous Illustratiqu. with Crowns Removed as is Required by the
Factories. Notice the Comparatively Large Amount cut off the Coarse Beets.
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>
The Dresden Sugar Company's Factory.
ford, Walkerton and Whithy, and they
were even more successful than the ones No. of : ; Estimated per
: Eiools s ; SR Successful | Sugar in Sugar in z Acre.
1900, District. Experi- Juice. l}gel 93.5| Purity,
The experiments carried on during 1902, menters. actor. Tons. Lbs.
although they did not turn out so well
as in the ‘two forher years, taking W0 Mo bam L 37 16.5 15.4 £8.8 17 63
consideration the cold wet weather dur g"amf‘l)fd ------------------------ 27 ’S-g 14.3 82.6 16 1,142
ing the summer months, were remarkably  Guelph... 111111 > = o s c i
<nccessiul. They were conducted in the ?t Catharines............ R 44 15.7 14.6 88.2 16 1,342
neichborhood  of  Markham, Brantford. snpertile.. - — SRS 29 16.0 14-9 88.9 X4 476
i ‘, & ! S Average of 6 Lstricts, 1g02......... 189 16.0 15.0 88.1 15 1,646
brussels, suelph, St Catharines and  Average of 13 Districts, 1901...... 335 16.4 15.3 87.5 17 495
Oranveville.  The average results are : Averape of 3 Districts, 1600 ....... 116 14 4 13.4 83 4 16 1,396
(S

The Wallaceburg Sugar Company’s Factory.
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ESTABLISHED 1852.

We are the largest YEAST and BAK'NG POWDER A

manufacturersin CANADA— wherever there is a

store there you will find GILLETT’S GOODS.
WHY ?

Because Gillett’s Goods are the Best !

If you have not handled them all look over this list and

order them-—for sale by every jobber in the Dominion.

Gillett’s Perfumed Lye, Magic Baking Powder,
Imperial Baking Powder, Gillett’s Washing Powder,
Gillett’s Cream Tartar, Magic Baking Soda,
Royal Yeast Cakes, . Gillett’s Mammoth Blue.

E. W. GILLETT COMPANY LIMITED

LONDON, ENG. TkORONTO, " ONT. CHICAGO, ILL.

Our
new
Factory
where
we
are
turning
out
all
the
w  Highest-

: Grade

Biscits
Confectionery

oftered
to
the

Trade.

CORRESPONDENCE
SOLICITED.

a4 INSPECTOR ST., - MONTREAL.
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One fact worthy of notice in the above
results, is the high co-eflicient of purity.
It is said that the farther north the su
gar beets can be grown, other things he
ing equal, the better will be their guality.

The scarcity of laborers is perhaps the

THE CANADIAN GROCER

pouring into our country, this difficulty
can surely be overcome.

Through the assistance of our Govern-
ment the beet sugar industry has been
introduced into Canada upon a basis
which will test its value and permanency.

quire the cultivation of 113,600 acres of
land, yielding 1,363,000 tons of beets,
worth to tne producer, delivered at the
factories, not less than $5,454,000.

Will we ever see it done? The pros-
pects are that we shall.

most serious problem in connection with
the cultivation of sugar beets. To have
the best  results the beets  must be well
attended to,  and the weeding, thinninz
and blocking of the bheets constitutes  a

larce amount of work. However, now

1 o : >
that  <hwhi an army of hmmigrants s

The Wiarton Beet Sugar Manufacturing Company’s

The Ontario Sugar Company's Factory, Berlin.

Its prospects at present.are very hright,
and there is no reason to doubt that in
time it will be a very extensive industry
in Canada.

At present Canada  imports not less
than 300,000,000 1. of sugar annually.
To produce this sugar at home would re-

SUGAR BEET EXPERIMENTS.
Experiments with sugar heets were tried
on three different experimental farms in
('anada in the year of 1902, at Brandon,
at Agassiz and at Indian Head.
At the Brandon Experimental Farm
eight varieties of beets were experimented

MR g SR
3 .§\\§\\$\R\\. IR
LLUN N
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with in clay loam soil, the seed being
sown on the flat, in drills two feet apart.
Two plots were sown, one on May 27 and

the other on June 10, both being pulled

on September 20. The quality of the
roots proved to be excellent, but the
yield was below the average.

Eight varieties were also tested at
Agassiz. The soil was sandy loam on
which grain had been grown the year
previous. After the grain was taken off
the land was disc harrowed, and later,
a dressing of barnyard manure was thor-
oughly worked into the soil. Two sow-
ings were made as at Brandon, one on
May 7 and the other on May 21, both
being pulled on October 22.

At Indian Head, nine wvarieties were
tested, two sowings being made, the first
on May 28 and the second on June 7;
the roots were pulled on October 3.

In the following table the respective re-
sults from the three experimental farms
are compared :

THE CANADIAN GROCER

increased production of the West. We
must provide our farmers in the older-
settled districts with new crops to take
the place of those they can no longer
profitably raise in competition with the
vast grain fields of our newly settlel
territory. We must keep up the crop
values of our small farms, or soon the
price of land will fall and many of our
farmers will be bankrupt. . In this the
keynote of success is the building up of
new industries and keeping at home the
millions of dollars we are sending to for-
eign lands, thus enriching our own people
and stimulating consumption.

In no one line can this object be more
easily accomplished than by the produc
tion of our own sugar. Our people arc
prejudiced against their own interests
the idea that the sugar manufactured at
home from Canadian beets is something
new and different. They do not realize
that for years past out of every 100 Ib.
they have consumed, 90 Ib. has been beet

Yield per Yield per Yield per Yield per

Name of Variety. Acre, Acre, Acre, Acre,
1st Plot. 1st Plot. 2nd Plot. 2.d Plot.

Tons.  Lbs|Bush. Lbs.|Tons.  Lbs. Bush. Lbs.

Brandon .... .....! 12 24 400 24| 14 512 | 475 12

Danish Improved{ Agassiz ....... g 230 | 1,270 30 | 26 1,460 | 891 i
Indian Head......| 10 1,720 362 ..| 8 1,040 | 284

Brandon............ 13 928 448 48 | 12 24 | 400 24

Red Top Sugar{ Agassiz.......... .1 2 1,935 932 15 | 26 305 | 871 45

Indian Head........ 8 560 276 ~19 veee |- 300 2
Brandon........ L (G 1,424 290 2 | 14 1.040 § 484
Royal Grant{ Agassiz............. R 580 | 1,243 .. | 26 140 | 869
Indian Head ..... .ee. | 10 400 340 a9 480 | 308

Brandon..... R 500 275 L 18 1,192 | 453 12

Danish Red Top{ Agassiz............ 29 1,730 995 30| 25 1.5 859 40

Indian Head....... 9 1,200 320 = 5 1,520 | 292 ik
Brandon .. .... L] 1,160 286 o 9 1.800 | 330
French *‘ Very Rich'' { Agassiz....... 26 < 635 877 15 | 26 800 ! 830
Indian Head..] 5 1,880 198 ..l 6 960 | 216

Brandon.........] 6 672 211 12 ]| 12 1,344 | 422 24

Improved Imperial { Agassiz.......... 26 470 874 ¢ 19 1,600 | 660 s
Indian Head.....| 11 1,400 390 ivd 8 1040 | 284

Brandon................. 7 1048| 250 43|12 552 |40 12

Wanzlehen «{ Agassiz...... e e . 1,460 | 891 A [ 780 |- 913 i
Indian Head............] 7 1,480 258 .4 6 1,920 | 232

Brandon....... 5 206 171 36 | 12 288 | 404 48

Vilmoim's Improved{ Agassiz........ 23 200 770 Ll 840 | 814 o
Indian Head...| 7 1,480 258 ..| 6 1,920 | 232

WALLACEBURG SUGAR FACTORY.
A'l‘ this time when we are facing a

rapid increase of production from

our farms and factories and are
endeavoring to find new markets by build-
ing up our export trade, we should not
overlook the opportunities offered for in-
creasing home consumption. Now is the
time to push to the front in the turning
tide of immigration from our neighbor,
the United States. But we must have in-
ducements to offer to the thousands- who
are not able, or do not wish, to take up
land. We must further develop our Eas-
tern provinces to keep pace with the

sugar, identical in every way with the
home product now offered.

Canada imports annually upwards of
390,000,000 th., at a cost of from eight
to ten millions of dollars, and at the
present rate of increase this amount will
double in less than 12 years, when we
will be sending out of the country for
this one commodity alone, from 16 to 20
millions of dollars annually.

To produce the amount imported last
year would require 30 ° factories of the
capacity of the Wallaceburg Sugar Con.-
pany’s plant, and each year at least
three such plants would have to be erec
ted to take care of the increased con-
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sumption.  The construction of these
would require upwards of 18 millions of
dollars. It would give employment to
an army of men, while, thereafter, the
operation would furnish them a high
grade of labor. Hundreds of thousands
of acres of land would have to be devoted
to raising the beets—yielding with proper
care a large and certain profit—and 1n
addition to this, our farmers in the vicin-
ity of the factories would find their land
increasing in  value from 25 to 50 per
cent., just as has been the case in
Michigan, where this industry of beet
raising has developed so tremendously in
the past few vears. Already in certain
parts of Ontario where this business is in
operation, farms are selling more freely
and for better prices to parties who ap-
preciate the value of the new crop
and wish to be where they can best take
advantage of it. Our merchants and
manufacturers besides benefitting from the
large amount of money put in circula-
tion through the country. would be called
on annually to furnish the fuel and sup-
plies necessary in the operation of such
an industry., which would amount to
millions of dollars. ‘

In this article space does not permit
our going into details of the benelits to
be derived from the by products of this
industry. To the farmer it means cheap
cattle food and cheap fertilizer, while to
other interests it means the establishment
of numerous factories to supply a variety
of articles of commercial necessity.

Now is the time to show approval of
the enterprise of the men who have by
their  encrgy in building  the present
pionecr sugar factories shown their faith
in the industry and the futwme of this
great country. Now is the time, while
furthering our own interests, to give to
the undertaking our support by insisting
on the use of the home article.

HOW TO CHOOSE BANANAS.

Not  everyone knows how to choose
bunches of bananas. Look at the thick
end of the bunch on which they hang - if-
it be black the fruit will be black in a
day or two, and will ripen too fast and
rot, says The Grocer’s Monthly. In one
day they will be musty and scarcely [it

to cat. But if the branch be green the

bananas will ripen slowly and lusciously.
and be of a good flavor. 1If all the stem
be green, .the bananas will keep a lons
time ; but if hali or threefourths of the
stem be black, it shows that its time is
shortening. The biggest and handsomest
are generally chosen by ignorant. pur
chasers, but the smaller are the sweetest
and juciest., the tiny ** Fig”’ banana being
the best of all. The rvind should be thin,
and the e should be no ridges or corners
to it—the larger the ridges the coarser
the fruit
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R. HERRON & CO.

have

Removed

to their new premises

568 ST. PAUL ST. (early opposite)

|
|
/ }
!
.
!.

Importers and Manufacturers
of

Coffees,
Spices,
Baking Powder,
Jelly Powder,
Flavoring Extracts,
Etc., Etc.

Since removing to our new and commodious factory, where we
have three or four times the amount of floor space, we are now
able to handle more conveniently our largely increasing trade,
and at the same time be in a position to take care of all new
business that may be entrusted to our care. Thanking our
many patrons for past favors and trusting for a continuance of
their valued business, which we can guarantee shall have our
most prompt attention,

HERRON & CO., Montreal
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CANADA'’S GREAT WEST

Its Food Producing Resources.

HE Northwestern portion .of the

Dominion of Canada is filling

a great space in the mind of

the English-speaking world to-

day and, indeed, in many
European countries as well. To those
who have spent 20 or more years in the
West, the present * phenomenal ”’ develop-
ment, as it is so frequently called, is
nothing but the legitimate result of the
labor and faith which the pioneers put
into the land of ‘ magnificent distances.”
Sometimes it is a little aggravating to
hear newly-arrived Americans and Eng-
lishmen speaking as if they had just dis-
covered Canada and the West, when for
full 20 years information about its re
sources and possibilities has been stead-
ily poured into their ears or placed hefore
their eyes. But on the whole, the old
Westerner is prepared to leti them talk as
long as they bring clear brains. st;me
hodies, willing hands and a small amount
of capital to develop the resources that
will not he more than well hegun upon
hefore the present generation has passed
away.

IMMIGRATION.

Figures are rather tiresome reading, and
yet it is only by comparisons of this kind
that any real idea of the growth can he
arrived at. Influx of population is one
of the things for which 1903 will he re-
membered by those who have been
privileged to see the great throngs of new
settlers, the mountainous. piles of bag-
gage, and the train loads of settlers’
effects that have passed through Winni-
peg since January 1. And be it remem-
bered that the great bulk of American
immigration does not pass through Winni-
peg, but enters the West over the “Soo’’
road which crosses the boundary at North
Portal in the Northwest Territories, and
proceeds northwest to Moose .Jaw.
Thousands of settlers have gone in over
this road.

The immigration returns of last year
have been published in many forms, so it
is only necessary to say that during the
12 months of 1902, no less than 72,8583
new settlers took up their abode in the
country.  During the four months of
1903, just past, 38,938 new settlers have
arrived, or considerably more than half
as many as arrived during the previous
12 ‘months.

The arrivals for April were
20,000 as against 9,855 in April, 1902.
May has still to be accounted for, and

May has always been the banner immi-
gration month. If the succeeding months
of 1903 show the same proportionate rate
of increase, December 31 will see 130,000
new settlers between Winnipeg and the
Pacific Coast.

The various nationalities represented in
the immigration of the months January,
February and March, when classified and
compared with 1901 and 1902, give the
following interesting table :

19OI.
2,598

1902.
3,349 4,788
1,780 4,222
816 2,260
1,899 2,198
658 1,310
585 €ot
101 455
‘e 349 390

Hungarian. S 184 284
French.... : A5 64 157
Other nationalities....... 1,284 1,237

: 1903.
Canadians. .
British....

United States.

The ‘ other nationalities ”’ include Bel
gians, Dutch, ‘Swiss, Finns, Persians, Aus-
trians, etc. The arrivals for April have
not yet been tabulated as to male and
female, but of the 17,983 immigrants in
January, February and March 11,650 were
nien, 3,061 women and 3,227 children un-
der 12 years of age. Of the 3,227 women
the very large majority are foreigners.

WIHERE THEY HAVE GONE TO.

So far as location is concerned the im-
migrants are pretty well distributed over
all sections of the Province and Territor-
ies. Of those coming in the first threc
months of the year 8,003 went in to the
Territories ; 7.311 Manitoba ; 1,133
into British Columbia ; 560 into Northern
Ontario ; 334 to the United States, and
86 went to the Yukon.
531 had no fixed destination in view on
arriving at Winnipeg. Of the 20,000 im-
migrants arriving in April not one passed
over to the American side.

into

The remaining

FHE CLASS OF SETTLER.

It is very gratifying to find, in looking
over the classification of the arrivals for
the first three months of the year, that
so large a percentage are of the class
most needed out in the West. Out of 17,
938, 8,821 were agriculturists, 1,111 were
general laborers; 733 were mechanics ;
477 clerks, traders, etc.; 129 miners ; 160
female servants, and 6.509 unclagsified, of
which last number 6,133 were women and
children. MThe only thing to regret in
these figures is the very small percentage
of women servants. The servant ques-
tion is at an exceedingly acute stage in
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the West and the women who have house-
holds to look after, and more particularly
in the farm homes, survey, with a feeling
akin to dismay, the prospect of going
through another harvest time without
more help. There is more room also for
first-class mechanics, especially in
trades as masons, bricklayers and carpen-
ters.

such

THE CROP OUTLOOK OF 1903,

Never in the history of the West has the
seed gone in under such favorable condi-
tions. In 1901 the ground at seeding time
was drier than it should have been. In
1902 the land in many districts was too
wet for seeding wheati until the time for
that cereal was past, but 1903 has struck
the happy medium. Fall-plowed land is
beautifully mellow; the freshly-turned fal-
low land is free from lumps and
has suflicient moisture for the seed. while
new breaking is in prime condition. By
Saturday night, May 2, 95 per cent. of
the wheat crop and fully 1 per cent. of
the coarse grains was in the ground,. and
well put in.
port that the land has been just

exceptionally Farmers re-
right
for drills and seeders to get in their best
The
to wheat will be fully 10 per cent., while
that of coarse grains will he about the
same as last year in old-settled districts,
but it is a little carly to sav what the
percentage may he in the newer sections
doubt, will be
sown on new breaking, more particularly
American settlers. Should
the favorable seed time he followed by an

work. increase in the acreage sown

as, no considerable flax

among the

equally favorable growing time and har
vest, the crop of 1903 will be something
to remember in days to come.

LIVE STOCK INDUSTILES

Horses have been in great demand all
spring, and as the amount of railway con
will be

the demand for heavy horses is likely to

struction this secason enormous,
he good right through the season. The d-
mand for horses for farm work is about
satisfied for the time being. There is an

active demand for also.
The bulk of the supplies this spring have
Ontario, the
being absorbed early in the season
dealers have found difficulty in supplying
horses of the requisite weight for drays
work.

driving horses

come from Western stocks

and

construction
particularly in Al

and also for heavy
Western men,
berta. are turning  their attention more
and more those who have

mowe

to horses, as
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once used the western bhred horse  prefer
him to the eastern horse as he has. in
addition to other recommendations. that
Prices have been
Nothing in  the
could  be

of being accelimatized.

very hich all Spring.

shape of a vood farm team
bought under 330, and heavy teams,

suitable for dravs. have ranged from $450
to %500,  The range cattle have all win
tered. well and are in prime condition.
There is no export trade at present, hut
dealers are looking  forward  to a fair
price. although at the present time the
Fnglish market is 3. under the price of
the corresponding period of last vear.
owing to the heavy shipments from Can
ada. the United States and the Argen
tine.  Western men fully realize the difier
ence it will make to them in the Argen-
tine embarzo being raised. A new depar-
ture in the stock raising husiness is heing
watched with much intere<t. For a num
ber of vears it has been the practice to
buy vearling and two vear old stockers in
West to the

from

Manitoba and  send them

ranges, some have also bheen sent
Ontario. althoush the Western ranch man,
as a rule. does not look with much favor
on the Ontario stocker.  This
13,000 head of vearlings from the ranges
of O0ld Mexico are being put on Western

spring

ranges.  They are nearly all shorthorn,
Hereford, or Polled Angus grades and are
This movement has
Messrs. Gordon &

Weoestern :-xpnrﬁll]_"

in prime condition.
been inausurated by
Ironside.  our  oreat
firm, they having last vear invested in a
farge rance of their own in that country.
those

the time honored phrase of

OFf course. there are not  wanting
who  repeat

ranchien that ** faraway steers have longs
horn=."" bhut the najority of Western cat
tlemen regard the experiment with favor.
Manitoba farmers are doing wore in the
line of stall feeding cattle for the Winni
pee and town markets of the West gener
allv. and for this reason they have not
been keen to part with their voung stock.
Yearlings have sold at 17 and two vear
old: at 82650 and =27 all spring. There
i= every reazon to believe that to come
extent Manitoba farmers will try the ex
finishing cattle on

periment of range

their  wayv  east,  instead of  allowing

it to  be
cattle

done in Ontario  or  the

exported inan  unfinished con
dition also  rife  as

death of  Mr.
bury will make o diffcrence in the British

Speculation s
to  whether  the Han-
embargo.  There s no ananner of doubt
that Scottish and English cattlemen are
very keen on Western ~tock for finishine.

There has been an excellent trade in
oxen all =pring, many of the new settlers,
on the advice of immigration  oflicials,

buving  oxen instead of horses.  Oxen
answer the purpose of the new settler ad
mirably for the firzt two vears, and can
then be fattened and sold at a fair profit.

Another advantage is that oxen are not
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nearly =o liable to come to grief in the
hands of inexperiencedl farmers as are
horses.

The demand is very keen for cows and
offerings have been small all spring. This
would go to show that farmers are in
creasing  their dairies. Quite a few car-
loads of Ontario cows have been brought
in and sold on this market. In pure hred
stock, Western breeders report an excellent
trade all spring. A percentage of  this
stock has heen =old to incoming settlers,
particularly Americans, but the bulk of
the trade has heen with Manitoba farmers
seeking to improve their herds.

The demand for mutton is stimulating
interest in sheep raising, more particular
ly in the Northwest Territories. The
danger from wolves grows less with each
vear and the farmers in the Territories
are now trving sheep as an adjunct  of
many of them with
marked success.  Attention is now de
voted exchimively to the mutton sheep of
which the <upply has never vet Leen equal
to the market, large supplies .of Ontario

mixed  farming,

mutton bheing brought in every yvear.
With the near prospect of cheap elec
trical power there is every likelihood that
the market for
there is no reason why large mills for the

wool  will improve, as

manufacture -of the ordinary grades of
woollens should not he profitably oper
ated.

The receipts of hogs for the first four
month= of 1903 show a verv decided gain
over the corre<ponding months of  last
vear, and reports from the country indi
cate that
last vear have had the eficet of inducing

the unusually  high  prices  of
farmers to breed hogs more largely than
they have done for some vears,  The
receipts are still very far helow the capa
city of the packing houses and prices are
very firm and likely to remain so, as the
home demand for cured meats  will be

enormons tl”‘ season.
DAIRYING.

The season for creameries and cheese
factories is just opening and the indica
tions are that there will be a few additional
factories for hoth bhutter and cheese, and
that those already established will receive
much greater patronage than ever before.
The craze for wheat growing is still too
strong in the land for dairving to receive
the attention it merits.

RISE IN FARM LAND VALUES.

The increased settlement has made a
material hut not an undue increase in the
value of hoth wild and cultivated lands.
Roughly speaking the advance has heen

Wild land<

which a year ago s<old for $3 per acre,

from 33 to 50 per cent.

now sell for 85 and

. lmmigration and
colonization companies that hought large
tracts of wild lands and are now coloniz
ing the same, are
their investment.  'This ap
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turnover on

P e et

making about that.

plies mainly to large tracts of land in the
Northwest Territories. In Manitoba gen-
erally the advance in farm lands is from
$2 to $3 per acre; for lands in the Red
River Valley the advance has heen rather
Farms that last year could have

greater,

“heen bought for $10 per acre now hring

815. The advance came suddenly, and
that is why it is apt to he considered ex-
cessive, but it is legitimate and healthy ;
any man purchasing a wild farm at $5 or
a cultivated farm at $15 per acre in the
West, has made a safe investment, and
kind of reasonable

one that with any
management will return a heavy prolit

on the amount invested.
THE PROGRESS OF WINNIPEG,

The general advance of the West has
meant a gread deal to the ** Gateway
City.,” and her growth and development
is beginning to keep pace with the faith
of those who have breasted all the diffi-
the past 20 years, since the
INS2 broke and left

culties of
famous  hoom  of

many wrecks. There are not wanting
those who wag their heads and say we
are heading for another bhoom, hut the
level heads are satisfied that the present
erowth isx sound and lefitimate.

In city property the advance in values
for the yvear has heen, roughly speaking,
A to 100 per cent., ul'('nl'(ling to |u¢'u|ily.
This

startling advance after all.

is really not a
About four
years ago business sites in Winnipeg, as

sounds  big, but

well as property generally, were lower in
value than in the little town of Fargo.
North. Dakota, in fact, real estate in
Winnipeg was lower in price than in any
city of its size on the whole continent of
America.  The inflation of the former
utterly
bad crops, capital was not

hoom had died out, there had
heen some
secking investment  in Winnipeg, and
things were not only down to rock hot
tom, bhut they were helow it. Men who
watched  the trend of affairs for
years saw what was coming and wrged
but in too many cases they
Meanwhile the
steadily  but surely heen
had the city ; little indus

tries had sprung up fron time to time,

have

investment,
urged it on dull ears.
country had
growing, so

and kept on growing, one demand after
another of city life was met. The Domin
ion Government made strenuous efiorts to
secure immigration, and the tide of new
settlers. rose with each year until with
the beginning of 1902 the citizens of Win
nipeg awoke to realize that the time they
had dreamed of, hoped for, and worked
hard to bring about, had actually come.
While almost evervthing else had heen ad
vancing the property had
remained almost stationary or had ad-
extent.

price of city

vanced only to a very limited
Among the immigrants that came in 1900
and 1901 were many Americans, and one
of their first moves was to invest in city
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| Canada’s Ideal
“Worcestershire Sauce.”

This sauce, which stands superior to all other sauces on the market, is made from an
ancient receipt much in use and greatly appreciated by the aristocracy of Great Britain. We
are the only manufacturers in Canada, having been favored by the special permission of the
late Dr. Langley, Malvern, England. ,

Lees & Langley’s Worcestershire

Sauce isa delightful, piquant relish, possessing
a rich, full flavor of particularly stimulating stom-
achic properties and a potent aid to digestion.

Lees & Langley’'s Worcestershire

b'sauce is unexcelled for Game, Fish, Meat, etc.,
(\‘ N giving a zest unattainable by any other.

Y
\.Qﬁs & Langley’s Worcestershire

h‘usauca is especially suited for Gravies, Curries,
" Stews, etc., adding a flavor and peculiar piquancy
particularly favored by connoisseurs.

Lees & Langley’s Worcestershire

direct from us.

=N

Manufactured in Canada by

Lees & Langley

Importers and
Millers of Spices

53 Colborne St., TORONTO, ONTARIO, CANADA.

This is actual size of bottle.
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Sauce is supplied by any of your jobbers, or
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real estate. This set the ball rolling,
and many people for the first time rea-
lized that -after all the amount of pro-
perty to be purchased on Main street had
its limits and a good many exchanges
took place. Up to date the highest price
paid for Main street property, where the
buildings were of no value, was $1,500
per foot for the site of the new bank of
B. N. A. This is in the very heart of
the city and admittedly one of the most
desirable sites in the town. There is no
class of property that has received so
much attention during the past year as
warehouse sites. The increasing of track
facilies has materially increased the de-
cirahle warehouse sites, and has, of
course, added gmeatly to their value. A

large number of sites have been acquired -

by firms who intend to build either this
vear or next, or within the near fature,
and have hought to insume a desirable
location and ‘hefore prices advance too
far. A number of warehouse sites have
alco heen hought for speculative purposes,
and it is among the possibilities that a
few of these have been hought too high.
That is, they have not heen too high for
the class of husiness they are suitable to
carry, hut the increase of warehouse
building may net bhe quite so rapid as
anticipated, and in that way speculators
might have to wait longer for a turnover
of their money. The expansion of the
city has led to the laying out of
NEW SUBURBS.

and thiz has advanced the price of acre
properties 30 per cent.  Tn residential
propertv the advance in values is wer-
haps the most marked. Tn the Hudson

Bav reserve, west to Celonv street, up to
a vear ago lots ranged from %1200 to

81 500 per lot in that section of the city :

nothing desirable could now he bought
for ‘less than %1.800, and many of them
have sold for 82.000 and $2.500. West of
Colony the advance in values has heen
verv noficeable. hecause prior to 1902
there was reallv no =ale for property in
that neighborhood. Tn the southwest.
west and north end residential
sections, there has not been anv very
large amount of speculative buving, asx
the great bulk of the lots sold have heen
for residential purposes. is is verv
especiallv g0 in reference to the middle
west and north end. Where speculative
buving in  house lots ha=s heen most
marked ic in Fort Rouse. The reason
whyv present advances alarm some timid
soule is  that the advance that shoull
have heen soread over the previous four
vearg has all heen packed into less than
18 months. The formation of a land ex
change. which was completed last week.
and in  which all the larce land offices
are included. will he a healthv check on
the curhstone hrokers. whose huginess in
life i to go from place to place trying
to stir up a boom.

BUILDING.

"Bhe activity in building is tremendous.
in fact, if we are to have roofs to cover
new comers, there is no time to lose, and
the Winnipeg contractor is a past master
at the art of making the most of the

THE CANADIAN GROCER

time and material at his disposal. The
building inspector’s office shows permits
for nearly - three times the number of
buildings for which permits had been
granted at the same date last year. The
Union Bank are erecting a seven-storey
building, the B.N.A. bank a five storey,
Stobart, Sons & Co., a five-storey ware-
house, 99 x 132; Campbell Bros. & Wil-
son, grocery warehouse, four - storey
building, 98 x 142 ; Strang & Co., gro-

cers, three-storey warehouse, 30 x 120 ;
Bole Drug Co., four storeys, 50 x 78 ;
Greenshields ILimited, of Montreal, six

storeys, 75 x 100 ; Foley, Lock & Largen,

A LITTLE BLACK

C

Y

B

C

C. Land of Manitoba, Assiniboia, Al-
berta and Saskatchewan, 270,000,000

acres.
B. Land good for farming, 135,000,000
acres.
A. Land under cultivation, 4,000,000
acres.

The above illustration tells more con-
-vincingly than would many columns of
letter-press why the eyes of the land-hungry
all over the world are turned to the Cana-
dian west. The illustration is from a newly-
issued history of Manitoba and the North-
west Territories, the author being D. M.
Duncan, M.A., of Winnipeg Collegiate,
and the publishers The Gage Co. Tte
black centre of cultivated land is but a dog
on the great expanse of land suitable for
tillage. From that little black dot over
100,000,000 bushes of various sorts of grain
were reaped last year. What will the
harvest be when the whole area comes
I under the plough ?

rocers, five storeys, 100 x 100; Alex.
acdonald & Co., grocers, an addition,
50 x 130 ; Dingle & Stewart, commission
men, three-storey building; Marshall
Wells, large stone and brick warehouse ;
Stephens & Co., paints and oils, large
addition ; Gault Bros., dry goods, 52-ft.
addition and two storeys over the whole.
Almost every jobbing house that did not
build new huildings or enlarge last year
is doing so this year. There are five new
churches under construction, varying in
value from $20,000 to $50,000 ; two large
apartment bhlocks are well under way; a
number of retail stores, laundries and
track warehouses are under contract, and
as for houses. one contractor has con-
tracts signed for the erection of 25 solid
brick houses, all of which are being
erected as homes by the owners. The
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only thing that will retard building this
season is the possible lack of material.
IMPLEMENT TRADE.

The implement trade for spring is 50
per cent. greater than for the same per
iod last year, indeed, some houses report
that they have already done more busi
ness than they did up to the end of Sep-
tember last year. The trade has been
heaviest in plows, harrows, wagons,
seeders and drills.

THE IRON INDUSTRIES.

About 250 men are now employed in the
various foundries and shops for the man-
ufacture of boilers, engines, structural
iron work and the like. The Vulcan Iron

the pioneer institution in this line and
the one employing the largest number of
men, they having 100 now at work. They
are preparing to erect an additional foun-
dry this year that will more than double
their capacity. This firm does a large
trade in the construction of boilers, ele-
vator and mill machinery and railway
ironwork of all kinds.

The Northern Tron Works have a very
large foundry and machine shop. The
firm only started some three years ago
and have had to enlarge their premises
some three times and are this year add-
ing another large building to their equip-
ment. They employ an average of 30
men and have capacity for handling work
of very large size.

The Stuartt Machinery Company are ex-
tending and enlarging their premises and
they have orders for months ahead for
mill machinery of many kinds. They
make a specialty of work in connection
with electrical appliances. The number of
their employes varies, but they are now
employing some 25 hands.

Peterson Bros. have a large machine
shop on Aberdeen avenue and in common
are extending their premises this season.
The Manitoba Iron Works Company are
pushing the erection of their new build-
ings as fast as possible and will, when
completed, employ 50 men.  Their new
building will be over 260 ft. in length
and with every modern appliance for the
manufacture of structural iron, mill and
elevator machinery.

The Winnipeg Iron Works Company
also has its full complement of men and
is pushing business. There is no better
indication of the growth of such indus- -
tries than the fact that in former winters
it was the wractice to close down for
nearly the whole month of February, but
during the months just past all the iron
works ran at full capacity and even then
were not able to keep abreast of their
orders.

It will he seen from the foregoing very
incomplete sketch that the term ‘ Wes-
tern progress’’ is significant. There will
be set-backs from time to time, no doubt:
mistakes and failures, but the West is
going to go ahead, and it should be a
matter of pride and glory to every part
of the Dominion and, indeed, to the Em-
pire, for prosperity here means enlarged
markets for all eastern and British man-
ufactures. There should be no feeling of
antagonism in the other provinces to-
wards the West. In a big family the
older brothers and sisters are proud of
the achievements of the baby, and, after
all, Manitoba and the Territories are the
twin babes of the Dominion, and as
healthy and precocious a pair as proud
parent or fond brothers and sisters ever

azed upon.
. . E. C. H.

/7Works stands at the head of the list as
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ROBERT NOBLE

NORVAL, ONT.
-—Z‘w

CHOICE FAMILY and
BAKERS’ FLOUR

FROM ONTARIO AND MANITOBA WHEAT

Feed, Seeds and Grain.

S.ul_mﬂ,g&,&x _,E_;R,.

BRIDGEPORT
ONT.

SHIRK & SNIDER
BuS(;E;IAL BRANDS

Neva
Daily Bread Patent
Millers and Manufacturers of

Imbroved ROLLER brocess flour.

BxIDGEPORT and
BADEN, ONT.

Capacity 300
Barrels a Day.

Woodstock Cereal Co

Limited

Exporters to Great Britain, Holland, Denmark, South
Africa, West Indies and Australia, of

Crown Brand Rolled Oats, Oatmeal, Split
====Peas, Pot Barley and Feed.=—=

Correspondence Sqlicited.
Codes: A.B.C.and RIVERSIDE.

WOODSTOCK, ONTARIO, CANADA.

Cable address: ROSSLAND.

OUANCE BROS.

000
: " White Swan
% Maydew
3 Moss Rose
£ Middleton
Choice

MIL1 ERS S DELH'

ONTARIO, CANADA.

s, BUCKWHEAT FLOUR

Rye Flour
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WRITE FOR PRICES.

Graham Flour
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HE export trade in liquors does not
T show so great an increase in the
last five years as Canadian distillers
and brewers would like to see.. The total
exports in 1897 were 230,562 gallons,
valued at $484,192 ; in 1902 total exports
were 245,906 gallons, valued at $571,791.
The value of Canada’s whisky exports
is greater than that of any other kind of
liquor. In 1897 it was $444,756, and in
1902, $462,217.

The following table shows a comparison .

of the exports for 1902 and 1897 :

Exports for 1897. Exports for 1902.
Kinds of Liquors. Quantity. Value. Quantity. Value.
Gals. B 3

Ale and beer. ....... 16,294 8,222 11,310
Brandy.. .. 1,789 4,098 8,496
in.. . 12,56 4,742 ,498
Rum. 5,358 4,954 2,288
Whisky 902 444,756 33,8 462,217
Wines. .. . 5,181 8,733 13,454 44,429
Other spirits, n.e.s.. 3,476 8,687 37,219 31,053
230562 484,192 245,906 571,791

It is the great aim of the distillers and
brewers to increase this export trade.
They are at present paying special atten-
tion to the proposition ; they are taking
advantage of every opportunity to increase
the exports to countries already getting
liquors from Canada, and also te work up
a new trade with other countries.

By far the greater amount of liquors ex-
ported goes to the United States ; nearly
all gin goes there, and about ten-elevenths
of the ale and beer ; United States also
receives a very large proportion of the
brandy and whisky exported.

Whisky 1s the most widely distributed
of all the exports ; it goes to 33 different
countries, and thus finds its way into every
part of the world.

Some of Canada’s large brewers and
distillers have written their names pretty
high up in the successful list. ~ Their pro-
ducts have gained renown in many cities
and many countries ; prizes have been
won at nearly all the great exhibitions of
the world. Medals were awarded to Cana-
dian brewers at Sydney, Australia, in
1877 ; at Paris, France, in 1891 ; Chicago
World’s Fair, in 1893, and at San Fran-
cisco, in 1894, not to mention numerous
medals and diplomas from places of lesser
importance.

With this firm basis Canada should, by
usiffg energetic cfforts, be able to greatly
increase her foreign trade in liquors in

CANADA’S EXPORT TRADE IN LIQUORS

years to come ; but, of course, it will take
time and experience as well as strenuous
efforts.

SIR THOMAS ROBERT DEWAR, Kt., M.P.

MWERY connoiseur of whisky has a

Ii personal  knowledge of Dewar’s

whisky ; every man, woman and

child has seen the advertisements of this

beverage on the bill boards. But few

know anything about the present manag-
ing director of this great firm.

Sir Thomas Robert Dewar, the present
manager, was Lorn at Perth, Scotland, in
1864, is a son of the late John Dewar, and
was educated at Perth and  Edinburgh
before setting out to seek his fortune.  In
his twenties he was sent to London to
establish a branch of his father’s house.
In spite of his youth and the up-hill
fight necessary to introduce an unknown
whisky, Sir Thomas soon built up a
good connection and then established
branches all over the British Empire.

His name is well-known in other lines
than in his business, as he has held the
pri

sidency * of the Licensed Victuallers
Protective Society, has served on the Lon-

don County Council, has been sheriff of

London, and Conservative member for St.
George’s Tower Hamlets and in addition
has travelled over almost the whole world
and written one or two books.  He owns
famous horses, is a well-known “*coach,”
a splendid shot, and indeed an all-round
sportsman.

In appearance he is a decidedly hand-
some man, wearing both beard and

moustache " and has the reputation of

being one of the best-dressed men in the
House of Commons. In spite of his
extensive travels he is very modest about
them and although his book ** A Rambl¢
Round the Globe ™ is fairly well-known,
he confines his observations on forcign
lands within its covers. Sir Thomas is
such’ an inveterate traveller that he has
not taken the trouble to join the Travel-
lers’ Club.

A MODERN WALL PAPER FACTORY.

N the opposite page our readers will

O find an exact representation of the

wall paper factory of Messrs. Colin
McArthur & Co., Montreal, Canada.
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The business was commenced in 1878,
and" has been marked by o constan)
growth trom the beginning ; the factory is
fully equipped, properly officered, care-
fully managed and thoroughly appreciated
by the many thousands of customers who
depend upon it for their supplics of up-to-
date wall papers.

This season will show no dimiaution of
pains-taking energyv to produce a line of
gﬂt‘dﬁ that shall exceed all [\I\"\i\‘ll\ efforts.

This tirm hold to the principle  that
“Advance” must be the watchword  of
any business that aims to be progressive ;
and thai the firm that fails (o be pro-
gressive, must fall behind 5 therefore their
undeviating rule is 10 consuli the' hest
artists, and  the highest authoritics on
fine art designing as it relates 1o ail wall
decoration, and so o shape, inodify, and
adapt such ideas to practical conds  that
their ever increasing trade will continually
be satistactory to then customers, and to
themselves.

They willy this scason, show an clegant
line of art nouveau, Bagdid tapestrics,
Empress Josephine's Frenchi steipes, all in
great variety of colorings; these in ad-
dition to the regular line of varnish golds ;
(Colin- McNithur & Co. e the only fivae
in Canada that produces varnish golds)
ingrains, with a magniticent line ol beauti-
tully colored friczes in all shades (o match

wolds,

cevery  color iningrain 5 liguid
silks, two tone cifects, white blanks, glim-

mers and cheap goods,

AL through the line the one important
feature  of  quality, which  has always
marked the productions of this tirm, con-
tinues to hold a prominent place.

To those who have previously  dealt
with this tirm there s no need to recom-
mend anything as o future transactions,
but to those who have not heretofore had
any husiness connection with them, we
will just say that they state most positively,
as o their trade, that they are the Lugest
colonial wall paper exporters under  (he
British fag, and this claim has never been
contested.

Their l‘\‘pl'k'sclll:lli\'L‘\ across  the CTEN
who carry full lines of samples o these
beautitul goods, arce @ Messrs.  Moltatr,
Hutchins & Co., 21 Wale street, Capr
Town, S:.A. J. F.Conndlly, 24 ont
street, Nuckland, New  Zealand @ W
McLlean, 317 Flinders lane, Mceibourne,
Australia 3 G. H. Adians & Coo, 129 Yok
gtreet, Sydoey, Austvalia ; Woo P Wick-
steed & Co., Pirie strect, Adelaide, \us-
tralia; D. Henderson & Co., Kingston,

Jamaica.
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Graham’s
Jams, Jellies

— AND —

Marmalade

are well known all over the Dominion

as a standard of quality. When
ordering try them.

Canada Preserving
Company, Limited,

<™ HAMILTON.

r—~

HORSE SHOE BRAND
OF SALMON

For over twenty years this has been the lead-
ing Brand on the Canadian Market. The greatest
care is taken to pack “Freshly Caught Salmon;”
the latest Improved Machinery is used and every
attention paid to Cleanliness. - Quality is unex-
selled, every tin being guaranteed.

For sale by all leading Grocers
throughout the Dominion.

|
:
:
:
i
:
:

“MEPHISTO BRAND”

Registered.

& o o o o 2

-1 CANNED

SMELTS -

Smelts in Spices, in Mustard, in 1T'om ito Sauce.

hlgh -class and suitable for the best trade.

tinent. Sold only to the Wholesale trade.

newest and best flavored of canned fish. We control the Duff Process by patents.

The fish are packed by experienced help, in one of the most modern factories in Can-
ada. Cleanliness is the most important factor with us, and we aim to make the goods

P.cked in I .md L-lb. tins.  This 1s the

We claim to be the only packers of canned smelts, using the large fish, on the Con-

Prices for Immediate and Fall Delivery given on application.

Agents in Toronto and Montreal, Can,
Boston and New

FRED MAGEE, - Port
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Liverpool and London, England,
York, U. S. A.

Elgin, New Brunswick, Canada.
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} Canada’s Exports of Canned Fruits \
’ |

S might be expected in a country
which consumes the great bulk of

its fruit crop and in which the crop
varies greatly from year to year, Canada’s
export canned fruit trade is remarkable
for its fluctuations, for the remarkable
growth of some yéars and the equally not-
able decrease in others.

Like all our exports of food products,
the bulk of the canned fruit sent out of
the country goes to the English market.
In the nine months ending March this
year Canada exported canned and pre-
served fruit to the value of $370,000, of
which $340,632 went to Great. Britain,
$13,511 to the United States, $9,537 to
British Africa, and $6,322 to other coun-

tries. It is, therefore, the British market

that is studied with greatest care and con- |

cern by the Canadian canner.

Canada has not, as yet, won as firm a

footing in the British canned fruit market
as her cIFmate, the quality of her fruit
and her position should warrant.
further removed from
this market, yet that. fruit Jdistrict has
secured a stronger hold of the British
market than has the Canadian product.
Yet it is not because of superior merit.

““ There_is o doubt,” writes a promin-
ent authority on the subject, ‘‘That for
handsome appearance the fruit of Cali-
fornia is unapproachable. Ontario can-
not hope to compete with them in that
respect. But just here the law of com-
pensation steps in and what Canadian
fruits lack in size, they more than make
up in quality and lusciousness and after
all, it is the quality of the fruit we eat,
not its external beauty that commends it
to us.

fornia is much

‘ California has many advantages which
its energetic inhabitants have not been
slow to make use of and perhaps none
more so than in the canning of fruits.
But there is no reason that Canadians, by
exercising the same careful watchfulness
over the quality of the fruit packed, should
not fully hold their own in this line.

“It is a well-known fact that fruit
grown near the frost line is finer flavored
than the same fruit grown in semi-
tropical climates. The finest oranges
come from the high lands where the
scorching rays of the sun are tempered

Cali-

enough to allow the fruit to come to its-

full maturity without being unduly forced.
Exactly the same argument applies to
Canadian-grown fruits, only it is our
northern situation, not our altitude that
brings about the desired result, giving our
fruits their excellent flavor.

““It rests with the individual Canadian '

canner, then, what the ultimate product
is to be, that is to say, it rests with the
canners whether they make them poor or

good.”

There has been, it is true, the criticism
that some Canadian packers have made
Great Britain a dumping ground of their
inferior goods. It is a fact, on the other
hand, that some Canadian packers have
watched with jealous care their British
trade and have won a good reputation
there.

The figures for the past fourteen years
show that notwithstanding _the fluctua-
tions there has been a growth which, if
continued, will make the export of canned
fruits an item worthy of much attention.
The tigures are :

IBOT s iaivinin s ..$141,934
1808 - oie .o s oo 159,778
3890 . e aens 293,589
) (oe o | RO 329,405
0 AR 181,438
1902 ..v. cune 143,972
1QORY vc. heies 370,003

#Nine months, ending March 31.

The influence likely to be exerted by the
recently organized combination of canning
interests on our export trade is much
debated.  According to the authority
quoted above: . ‘ Good cannot help but
come from this amalgamation. There are
three great advantages which cannot fail
to impress us. First, and perhaps the
most important, will be the quality of the
products of our factories and the uniform
standard to be set by the Board of Direc-
tors of the Syndicate. =~ This can be done
now, for all the factories are to be under
the direct control of a general manager
whose duty it will be to see that the work
is carried on properly, and, above all, in
a most cleanly manner and by approved
methods. It is only by such a personal
supervision that uniformity can be obtained
and its direct result on the export trade
must soon make itself felt.

‘“ Then, again, another factor for good
will be to arrange for the distribution of
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goods in such a manner that the consum-
ing public will get the best possible value
for their money, and the canners firmly
believe that with their combined advant-
ages, they can give better goods for less
money than by working individually.

‘“An important saving will be effected
in purchases as well as in the selling
departments.  Supplies will be bought in
large blocks that cannot fail to bring
lower prices.

“In short, I am firmly convinced that

the combined efforts of the canners, honestly
and faithfully performed, will be beneficial
to themselves and to the consuming
public.”

CANADA’S CANNED MEAT TRADE.

L] OW is it that Canada has not
built up a meat canning industry
of proportions to compare with

3 o S
those of United States centres, Chicago
for instancz?” asked a representative of

TuHeE CANADIAN GROCER of Dr. Smale, of

The Wm. Davies Co., Limited, Toronto.

““1 can answer readily for Toronto,”
was the reply. ‘‘In the first place it
must be remembered that the chief article
in this line is corned beef. Then one
understand the conditions in the

In Chicago there

must
various large markets.
are constantly offered on that market a
fair proportion of inferior cattle, which,
as you can see by the daily Chicago
market quotations, are sold on the hoof at
1% to 2c. per Ib. These cheap animals
are handled in the most economical man-
ner by the large plants in Chicago, the
result being a product, corned beef, manu-
factured at the lowest possible cost.”

‘‘Are conditions materially different in
Canada ?”

‘“ Comwpare Toronto with Chicago. Here
our farmers, when they have poor cattle
to market, fatten them up hastily, and
bring them to a condition which makes
them worth from 3 to 3%c. per Ib. True,
the quality is superior, both in the live
animal and in the canned product.”

‘“Can you get better prices on account
of the superior quality ?”

“No; you see, the majority of people
who buy corned beef buy it solely because
of its price, because it is cheaper than

3
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Should you feel that you require !

. . . ]

Something potent to inspire,

Don’t go drinking liquids risky, :

Cocktails—either gin or whisky— 9.
But imbibe that rich infusion, Ra m Lal S I ea
Which can never cause confusion,
When depressed by care and worry—
When excited—in a hurry—

When you feel that you are hot, :
Or you think that you are not; '

)
Know you what can best console ? - R m L I
Fill yourself a flowing bowl of a a s ea

Some of Nectar and its glories,
Tell us in their ancient stories ; > :
But the Gods of old, they knew not {
What the joy is of that brew hot

b
Unsurpassed of all the drinks, R m L I
Fragrant essence, so methinks is a a s ea !

This tea is blended from carefully selected growths of various districts in India.
Three qualities are packed, viz :—Fine Quality (Buff Label).
Extra ‘  (Lavender Label). i
Choicest * (Green Label). !

Agents in Canada, ’ _ I

JAMES TURNER & CO., Hamilton
ROSE & LAFLAMME, Montreal

¢
{
|
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fresh
appeal as it does to the average purchaser
of fresh meat. We do get a preference
because our goods are ot superior merit,
yet that preference does not emsure .us
higher prices.
Toronto packers cannot hope to build up
a market in Great Britain, unless condi-
tions change materially.”
‘“ How about the home market ?”

meat. To them quality does not

The consequence is that

““ It is, you see, well protected by a duty
of 2c. per Ib. [ should point out, too,
that our methods of canning are different
to the Chicago procedure. We use cer-
tain parts of the carcass in our retail
stores, canning the remainder.
canned meats are practically a by-product,
too big to be neglected and important
enough to be considered an industry on
its own merits.”

So our

‘“ Are conditions the same in other
Canadian centres ?
* Hardly.

tinually offering large numbers of dairy

In Montreal they are con-

cows and scrub bulls, which sell to within
Yc. of the low Chicago prices. These
make the raw material upon which Mont-

real packers can compete in Great Britain .

to some degree of satisfaction with the
United States centres. Yet, as the num-
ber of such cattle offering in Montreal is
limited, the extent of the canning  indus-

try is bound to be limited.”
““ Do look
development of a large
industry in Canada ? ”
‘“Not in Toronto ; probably in
Montreal ; possibly at Calgary or some
point in the west. But that will not be
for many days to come, as the Canadian
west does not produce enough cattle of
the right sort and at the right price to
make the business a profitable venture.

forward to the

canning

you not
meat

not

Yet, who can tell what will happen during
the next ten years in the Canadian west ?”

‘“ How about other meats, such as
lunch tongues, pigs’ feet, etc.? ”

‘“ The amount of this business is small
compared with beef canning, yet it is
growing at a pleasing rate. The remark-
able growth of our bacon trade has created
a steadily increasing surplus of pigs’ feet,
tongues, tenderloins, etc. These we must
distribute in some way, and we find can-
ning them to be the most satisfactory with
a large proportion of them. In these lines
we have little difficulty in finding a mar-
ket either at home or abroad. There is
every reason to believe this trade will
grow as the production of hogs increases
throughout the country. Practically the
sanie remarks apply to the canning of ox
tongues, brawn, hocks, jellied veal and

THE CANADIAN GROCER

veal loaf. There are by-products in all
centres, and we can always sell our output

of* them at satisfactory prices.’

’

BUTCHERS TO CLOSE EARLIER.

T the request of fully two-thirds of
the retail butchers of Toronto,
F. C. Letts, secretary of the Toronto
District Trades and Labor Union and
business agent of the Butchers’ Union,
sent out a circular to all the retail butchers
of Toronto, calling a meeting on the even-
ing of May 13, in the Temple Building,
for the purpose of deciding on a uniform
hour of closing all butcher shops in
Toronto.

The meeting was held, Secretary Letts
occupying the chair. In his opening
address the chairman, after stating the
object of the calling of the meeting, said
that, in case of the meeting coming to
some decision on the matter, it would be
adyisable to have the new rule go into
effect two weeks from the date of the
meeting, which would .give time for mak-
ing all necessary arrangements. In order
to help the butchers in making early
closing a success, Mr. Letts said that the
matter would be brought up-at a meeting
of the Toronto District Trades and Labor
Union on the 14th instant, the
members of the Union would be requested
not to call on their butcher after the hour

when

agreed upon.

““In the case of grocers selling meats,”
said Mr. Lett, *‘‘ They will find it to their
advantage to sign an agreement not to
sell any meat after the butchers’ closing
hour. We could hardly expect them to

close their whole store.”

Should some of the butchers refuse to
close at the time agreed on at the meet-
ing, Mr. Letts requested that he be noti-
fied, and promised that he would call on
those hutchers and show them that, under
the circumstances, it would be better for
them to close their stores. In
his address he remarked that he had can-

closing

vassed 75 per cent. of the butchers in
Toronto, and that he had found nearly all
favored 7 o’clock closing, although some
15 or 20 wished the closing-hour to be 6.

The meeting was then open for the
butchers to express their opinion. Nearly
all present did so in favor of 7 o’clock as
the closing hour, although a few thought
that 6 would be better. It was moved by
Mr. Skelley and seconded by Mr. Durie,
that all retail butcher shops in Toronto
close at 7 o’clock in the evening, all the
year round, except on Saturdays and the
day before a legal holiday ; and that the
measure should come into effect two weeks
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from May 13. The motion was carried

unanimously. :

In his closing address Mr. Letts urged
that all butchers present do everything in
their power to make the scheme a success.
He promised that within twe or three days
cards, to be hung up in the retail stores,
notifying the trade of the decision arrived
at, should be mailed to all Toronto
butchers. :

SECRETARIES OF RETAIL GROCERS.

A subscriber of THE CaANaDIAN GROCER
is anxious to secure the names of the secre-
taries of retail grocers’ associations in
Canada. Will secretaries, therefore, kindly
send their names and addresses to this
paper ?

TRADING BETWEEN WEST AND EAST.

The following statement was made to
The Halifax Chronicle by J. J. Wallace,
general freight agent of the I. C.R.:
‘‘ Eastern Canada has for many years
received from Quebec and Ontario and the
West manutactures far in excess of the
amount shipped to them, and a few years
ago the I. C. R. would consider itself
lucky if it returned 25 per cent. of the cars
loaded which tound their way into the
Maritime Provinces.  But it is somewhat
different now.  Last season all the avail-
back to Montreal
loaded, and, moreover, we were compelled
to sefdd about 70 stock cars loaded with
coal, etc.”

able cars were sent

WEDGWOOD AND ETRUSCAN WARE.

Among the many beautiful lines seen in
their large showrooms, Nerlich & Co.
have devoted a prominent position to
the display of “ Wedgwood” Jasper ware
and Etruscan art ware: Both are ex-
tremely artistic in coloring and design,
and as decorative wares are worthy of a
place in any house.

The Jasper ware consists of a deep blue
body with white embossed designs, and
the contrast of color combined with the
fidelity observed in the figures of the
patterns makes this ware a very attrac-
tive piece of crockery. Teapots, jugs of
different shapes, sugar bowls, flower pots,
cups and saucers, candlesticks, ash trays
and toothpick holders are among the
varieties of form this dish takes.

The Etruscan ware is much the same as
to shape and design, but the body is of
a rich olive green with buff trimmings,
and the figures in white embossed work.
Cream jugs, teapots, sugar bowls, jar-
dinieres, tobacco jars, marmalade jars,
loving cups, etc., all look well in this
ware. The work on it is finer than on
the Jasper ware, and the price is very
much more expensive.
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TﬂE CANADIAN PRESERVED BUTTER
C0., Limited

58 Wellington Street,

Montreal, - Canada.

Manufacturers and Exporters of...
PRESERVED BUTTER

Packed in lins and Glass ]ars.

STERILIZED BUTTER

Specially prepared for tropical countries and packed
in patented seamless cans.

All butter packed by our special vacuum pro-
cess will keep in warm climates, as our extensive
shipments have already proved.

Cable Address, ‘Tinbutter, ontreal.”’
Lieber’s and Private Codes.
CORR* SPONDENCE  SOLICITED.

ONE

Dominion
Brand "
Condensed
Milk

(Sweetened)

Noted for purity of flavor and general quality.
A popular brand and a sure seller. A Canadian
product prepared from the finest selected fresh
milk.

Entirely free from adulteration.

SAMPLES ON APPLICATION.
TRADE ORDERS SOLICITED.

Selling Agents in Canada___a

CITY DAIRY CO., Limited, TORONTO.
JOS. E. HUXLEY, WINNIPEG.
THE BAKER, LEESON CO, Limited, VANCOUVER.

-
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FIRST IN CANADA.

‘AQL {\ AN

The Truro Condensed Milk & Ganning Co.

,//‘ 50 /993 vLmiTeD

““TRURO, NOVA SCOTIA
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First to establish and operate a Condensed
Milk and Cream Plant in Canada.

o
TRUROC.NOVA SCOTIA

serve the trade.

son, Vancouver and Victoria, for British Columbia and Yukon.

For twenty years we have been manufacturing these reliable goods, now recognized as STANDARDS, and our
constantly increasing number of customers assure us that we have won a reputation for the special excellence of
our products. ~ Our new factory at Huntingdon has been completed, and we are now better prepared than ever to

Factories at Truro, N.S.,

AGENTs IN CANADA—Grant, Oxley & Co., Halifax; W. G. A. Lambe & Co., Toronto; F. H. Tippet & Co., St. John ; J. H. Herring,
Hamilton ; J. Winfield, Quebec ; E. Nicholson, Winnipeg, for Manitoba and N.W. Territories ; J. A. Taylor, Montreal ; Martin & Robert-

and Huntingdon, Que. .
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St. John and Néw BrunswicKk as a
~ Summer Resort

T. JOHN, the City of the Loyal-
ists and the Gateway of the
Maritimel Provinces; resting
and crowning the many hills
which command the Harbor of

St. John and surround the narrow gorge
of the famous Reversing Falls.

The city is easily reached from Upper
Canada and United States, and once
reached, side trips are easily arranged
for Nova Scotia, Prince Edward Island
and the inland towns through the pro-
vince. Montreal is 480 miles distant and
the tourist from Canada has a choice of
routes, both covering a wealth of beauti-
ful country. The Canadian Pacific tra-
verses the best hunting grounds in eas-

climate ; none more perfect sanitary con-
ditions. The mercury rarely climbs high
into the eighties, and the daily average
for July and August is close to seventy
degrees. Salt-laden breezes from the Bay
of Fundy temper the heat of the noonday
sun, making every hour available for out-
door enjoyment. Twice every day the
great tide rolls in and out of the harbor,
changing the air ; sweeping out to sea the
vitiated atmosphere and replacing it with
the purest possible article.

The hotels are first class in every par-
ticular, and their charges are moderate.
Under ‘such conditions it is no wonder
the glow of health soon mantles the
cheek of the enervated visitor from the

graveyard in the very heart of the city,
are tombstones with quaint epitaphs,
marking the last resting places of St.
John’s mighty men of old, among them
some of the Loyalist fathers, whose
names have a familiar ring to the stu-
dent of American Revolutionary -history.
Relics and tokens of by-gone days abound
in the rooms of the Historical Society,
and, hard by, the Natural History So-
ciety’s collections appeal to all lovers of
the rare and beautiful in nature. On the
western walls of Trinity Church can be
seen the royal arms, taken from the Town
Hall of Boston when the royal troops
evacuated that city. And then there is
the harbor, with its great rise and fall

ST. JOHN RIVER AT THE NARROWS NEAR THE CITY.

tern America, and finally runs for miles
along the River St. John,—the ‘‘ Rhine
of America ’’;—while the Intercolonial
passes along the beautiful St. Lawrence
through Quebec into the famous Meta-
pedia Valley and the Restigouche coun-
try, so well known for its salmon and
trout fishing, on through well-wooded
country with bits of lake and river until

finally the Kennebecasis glides majestic-

ally by and St. John is reached. Such
are the routes of approach.

St. John is a treasure house of de-
lightful surprises to the tourist and vis-
itor. No city in the northern part of the
continent has a more delightful summer

heated cities and towns of the neighbor-
ing Republic and our own Canadian pro-
vinces, and to him ere long, sight-seeing
becomes a pleasure indeed, and hill-climb-
ing but gentle exercise.

Days, yes weeks, can be agreeably and
profitably spent in and around St. John.
There is a wide range to suit every
taste. There is the site of Fort la Tour
to recall the days when France was a
power in the New World. There is a
moss-grown martello tower crowning a
hill on the western side of the harbor
that leads the traveller almost to believe
that he is gazing on the southern shore
of the Mediterranean, and, in a pretty
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of tide, its picturesque beacon, its fish-
ing weirs, its ever-changing panorama of
steam and sail, and, at its mouth, Part-
ridge Island, on which blew the first
steam fog whistle ever sounded in the
world.

But more ancient than the Loyalists
and their French predecessors are the
“ Reversing Falls,” a phenomenon that
stands alone among the world’s catar-
acts. The narrow gorge at the falls,
through which the mighty 3St. John
River finds its way to the harbor, is
spanned by two bridges, side by side—
types of past and present enginesring
skill~a suspemsion bridge erected for
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traffic in 1853, and a railway cantilever one long to be remembered. The numer- scenery of lake, meadow, hill and valley
bridge, the latter the first ‘“ through ” ous yachts under full sail, mark the race with finally a grand view of the city,
cantilever bridge ever constructed, all pre- course from the Royal Kennebecassis harbor and Partridge Island.

vious structures of the cantilever plan Yacht Club House at Millidgeville. Red Head is another convenient drive

VAN
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il DULSE GATHERERS NEAR ST. JOHN, IN THE HARBOUR.
§ ‘ having had the track laid on the upper The drive to Loch Lomond with a line along the bay shore to the eastern side
i 2] . . -

i cords. for the * speckled beauties,” a sail on of the harbor, while the bay shore on the

The visitor who brings his bicycle en the first lake, 44 miles long, into the sec- - western side is an ideal drive, and no
ioys the c¢harming runs which can be ond, which is 34 miles long., and on into  better place can be found on the Atlantic

made around the suburbs and far into  the third, which is 13 miles long, with a Coasti for sea and surf bathing, the
3] the surrounding country. The drive to basket of fikh and a bunch of white lilies sandy beaches and the salt invigorating

A BIT OF HARBOUR FRONT—ST. JOHN, N.B.

Rothesay, the beautiful summer home of to carry home, is next among the pleas-  air serving as a tonic for the visitor from
many city merchants, skirting along the ures. The drive out through the Church- the heated, dusty cities.

' Kennebecassis River with its many pic- lands and back by way of Silver Falls The stranger finds the old martello
E_"‘ turesque rocks and bits of grandeur, is offers a variety and wealth of beautiful tower the source of great enjoyment, as
@z
i .




IT CAN BE FOUND

In every Cl ,me"'
In every Cpuntry 1

In use by all classes of people throughout
the wide, wide world.

Holds popular favor among Kick and Poor alike.
It is guaranteed pure and wholesome.

q : Grown in a tea producing country,
Without a rival «

JAPAN TEA

Is sold by Tea Merchants and Grocers n
all parts of the world.

THE RIGHT B . lt A POPULAR
FLAVOR lly |
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standing on the heights of Lancaster, it
frowns a menace to any approach of hos-
tility coming up the bay. A good collec-
tion of antiquities have been gathered and
are displayed inside. i
The old and the new kiss each other in
this City by the Sea, and the spirit of
the-past enfolds in its venerable embrace

the genius of the present. Its public
buildings. its churches, its stores, its
fine private residences, were not built

until after the city had been laid in ashes
in June, 1877. But there is a halo of
romance and a glamor of historv ahout
the place that endears it to the seekers
after that which is hard to find.

No visitor to the city should omit a
sail on the heautiful river that, rising
450 miles distant in the Mejarmeite Por-
tage in the highlands of Quehec and

Maine, drains 17,000,000 acres of territory

/I,JH
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ever. Its lower stretches are the yacht-
man’s joy. Puffing tugs tow monster
rafts of logs to the mills near St. John;
sailing vessels, small and large, impatt
life to its waters, while along the shores
well tilled farms and fertile fields pro-
claim a contented and prosperous people
there abide. There are comfortable sum-
mer hotels and comfortable farmhouses,
where the visitor can rest removed from
the hustle and din of the outer world
and fish, shoot, boat and bathe to his
heart’s content. Professor James F. W.
Johnson, author eof ‘ Notes on North
America, Agricultural, Economical and
Social,” who, by invitation of the Gov-
ernor and Legislature, spent four months
in New Brunswick, says in that work:
“T have nev8r seen anything of its kind

more beautiful banks of the St.
John as we pas8 #-Maugerville and Shef-

hunting grounds of the Upper &t. John
and to the grand falls of the river (280
miles from St. John city), which are only
surpassed in Eastern Canada by the
Falls of Niagara. At Andover Station
the sportsman leaves the cars for the
Tobique River, which abound with sal-
mon. In all the St. John’s tributary
and contiguous lakes above the Grand
Falls there is magnificent trout fishing.
From St. John the tourist can also, by
taking the Intercolonial Railway, reach
the great fishing grounds along the
northern shore of the province, such
rivers as the Nepisiquit, the Charlo, the
Jacquet, and the world-famed Resti-
gouche, the Metapedia, etc., and those
regions where in season wild ceese and
trout are found in myriads.

Of short and pleasant trips from
St. John there is an endless varie-
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RAPIDS ON ST. JOHN RIVER ABOVE THE REVERSIBLE FALLS.

and pours its giant flood through a con-
stricted rocky gateway into St. John
harbor. The steamers are built expressly
for tourist travel and cover the distance
to Fredericton, the capital of the pro-
vince, in five hours. No more diversfied,
no more picturesque scenery can be found
in America than along the St. John
River. At first narrow, the rugged and
stern rocks disappear, the river
broadens out, the hills move back from
its shores, pop up out of the
intervals, iributary
rivers pour in generous contributions to
the flowing tide, and ere Fredericton is
made, stretch after

s00on

islands
water at irregular

stretch of meadow
seems to lie on the very river ievel. At
times the St. John broadens out into the
proportions of a lake; at others, bisect-
ing islands cut it into two or more com-
paratively narrow s«treams, only to reap-
pear again more grand and stately than

field, and approached the mouth of the
Oromocto. The river, full to the lip, re-
flected the light of the Western sunm,
towards which we were steaming, shad-
owed on either bank by the American
elm, the loveliest of American trees—and
beyond the hanks broad fields of corn in
the full rich green of its unripe growth.

“1 have since seen no river scenery in
America which has left on my mind a
livelier impression than this part of my
voyage on the St. John.”

At Fredericton the tourist has some
hours in which to view its lions, ere, if
in a hurry, taking the Canadian Pacific
hack to St. John, he arrives at his hotel
about 10 o’clock the same night. But it
will repay the sightseer to stay longer in
the capital, drinking in the beauties of
the place and its surroundings.

The Canadian Pacific Railway System
opens a direct way to the fishing and

94

ty. St. Stephen and the Leautiful
summer resort of St. Andrew’s are
easily reached by Canadian Pacific

and New Brunswick Southern railways.
Moncton, the very spot from which to see
that tidal ‘“ Bore ”’ rushing up the Petit-
codiac River, is 89 miles away by Inter-
colonial. There are outings on the St.
John River and on the Kennebecassis of
but a few hours duration, and longer
trips up the Grand Lake and the Wash-
ademoak. Or, if the visitor seeks to sail
the ocean blue, he can take the steamer
Prince Rupert to the Land of Evangeline,
or the steamer Flushing, to the Rock-girl
Grand Manan and Campobelle, or the
International Liners to Eastport.

Come, then, to St. John, ye pleasure-
seeking dwellers in the heated cities, and
be, like immortals, fed with dews and
nectar,




GOWANS, KENT& CO.

MANUFACTURERS OF

LAMPS AND CUT GLASS

DECORATORS OF

Earthenware, China and Opal.

SEND FOR ILLUSTRATED SHEETS OF NEW LAMPS JUST ISSUED.

5> TORONTO

9

Shiciias:

B MiFe Light Brings
Better Basiness
and Increases Yoar
Bank Account.

THE ROCHESTER LAMP CO. are prepared
to fill all your wants for Oil or Gas Lamps,
Lamp Glasses, etc.,, for Store Lighting, Public
Halls, Factories, or Dwellings. Nearly every
kind of serviceable lamps and accessories carried
in stock.

SEND US YOUR ORDERS--WE
WILL USE YOU WELL.
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Colonial Produce Wanted

For storage in the storage warehouses of

= [MPERIAL FOOD SUPPLI

LIMITED.

This Company
exists to facilitate the distribution of food products from
Canada, Australia, New Zealand and other sources, through a system of

COLD STORAGE DEPOTS IN THE
PRINCIPAL TRADE CENTRES OF GREAT BRITAIN.

These depots will be erected for the storage of chilled or frozen meat, butter, 1
cheese, eggs, fish, fruit, hops, etc., under separate refrigerating systems, so as to
insure the various degrees of temperature, complete isolation, and a supply of pure,
cold, dry air for each product.

The Company is now prepared to receive for storage, all kinds of perishable produce at
the commodious Cold Storage Warehouse at Poplar-on-Thames, which, being in direct
connection with the leading railways, admits of inexpensive and expeditious distribution
to the various depots throughout the provinces, now heing erected by the Company. ;
Prompt delivery to the London Produce Markets guaranteed when required.

THE IMPERIAL FOOD SUPPLIES LIMITED is a Cold Storage and Distributing
Company only, but are prepared to recommend reliable and experienced agents for
realization of Clients” Produce in London or Provincial Branches.

Rates Moderate
IMPERIAL FOOD SUPPLIES Limirec™" Lonoon, Enc.




PART from honesty and up-
rightness there are four requi-
sites to every successful retail
business :—judicious  advertis-
ing, attractive interior, effec-

tive windows and carefully selected clerks,
and of these, the question of clerks is not
of the least. importance. Good advertis-
ing will bring customers to the store,
thoughtful displays will allure
them inside, neat interiors will predispose
them to buy, but the sale itseli—the only
part which is of vital importance to the
merchant—depends upon the clerk to a
very large extent. A merchant may have
the cleverest advertising man and decor-
ator to be obtained, but if his efforts to
please stop there, his business will never
prosper ‘as it should.

window

Fighting for supremacy in the business
struggle of to-day with a $50 advertising
man and window dresser, and a $6 clerk,
is like entering a race with well-developed
muscles but no wind. Things look all
right, the first steps rouse the
‘“ grand-stand,”” but when it comes to the
home-stretch—the vital part of the affair

and

—certain necessaries, without which the
race is lost, are found to be lacking.
I have used the expression ‘‘ carefully

selected clerks,” and that adjective was
employed advisedly. There is very little
hope of producing a successful clerk from
a young man, as the raw material, who
has none of the attributes so essential to
a clerk. 'The idea that anyone can be a
clerk is decidedly erroneous, except in the

> at a 15-stone man can be a jockey,
but never win any races. There are qual
ifications with the good clerk, as
there are virtues inherent in the success-
ful business man. A couple of these, that
education can have only limited influence
on, are good memory and judgment in
the treatment of the different kinds of
customers.

horn

The advantages of a good memory can-
not bhe overestimated. Nothing pleases a
as a cheerful ‘‘ good
day,” accompanied by a look that shows
that a clerk recognizes him. A customer
who has bought hefore, enters and asks
for a certain article; the clerk, who
really is a clerk, turns to the shelf, takes
down the particular brand and grade, or
color and size, always used by that cus-
tomer, and much useless talk and trouble
is avoided, and the buyer feels his trade
is appreciated sufficiently to keep' him be-
fore the mind of the merchant. Such
questions from the clerk as to how the
last purchase suited are always appreci-

customer so much

THE REQUIREMENTS OF A CLERA.

By W. L. A.

ated and accomplish much in retaining a
customer.

In the case of goods that are not or
cannot be marked, a clerk should not find
it necessary to consult his lists or his
employer. Nothing nettles a customer
more than to see ignorance of prices dis
played by the man who is waiting on
him. There somehow intrudes the feeling
thatt the business methods in the store
are slack, and that the result may be
that he will be asked an unfair price.
Instances, such as these, might be quoted
to any length showing the benefits that
accrue from the possession by the clerk
of a good memory.

The use of ju(légmcut in the treatment
of customers is a trait that requires
great care, combined with natural talent.
Education and experience have much to
do with this, but the inherent foundation
is of vast importance. As a rule, nowa-
days, the clerk who has least to say,
sells the most. Particularly is this so
among the better class of customers. A
man of 45, who knows what he wants
before he enters a store, will not endure
the talk
clerk who feels he should push a certain
line, or attempt to give unsolicited ad-
vice. When requested he should give all
the information
as possible, and

and arguments of a stripling

he can in as few words
then stop talking. It
does not require ten minutes to inform a
customer that currants
superior to

“B” rice.

Vostizza are

have a habit of setting
afiections for the the
that appears to please the one
upon whom they are waiting. This fault is

clerks

Many
their moment on

article

s0 common, and yet so disastrous in the
majority of cases, that it is a wonder
that common sense does not accomplish
more in its annihilation. The customer
who counts, does not have much faith in

a clerk, or the firm that employs him,

who first expatiates on the. virtues of a

certain brand, and then, when another
brand appears to be fancied, says that,
't yes,
tion, that brand is the best- !’
gains hold that that firm is willing to

gell and “ pufi up” anything.

taking everything into considera-

! idea

Although, generally speaking, the quiet,
reticent clerk, is the more successful, the
proper treatment of customers is more of
a study in country villages or towns,
where the clerk and customer are ac-
quainted in and out of business. In such

cases the conduct of the clerk must be
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governed by the character of the buyer.
Many and a few men relish a
chat with the clerk, and family afiairs,
politics, and the price of wheat, are all
subjects for discussion. Familiarity is
not resented by such a class, and-it is
necessary for the clerk to talk much and
freely, but even among friends there are
not a few who consider business as’ busi-
ness, and nothing else. This is the time
the careful clerk has to excercise
great judgment ; some he must ask about
the baby ; some he must treat only as
and

wolimnen

when

customers ; some he must let talk,
flatter by listening, while others, he must
be prepared to treat as ordinary ac-
quaintances, exchanging a little talk here
and there, but attending, nevertheless, to
his business. Jokes take with some, gos-
sip with some (although this can and
should be avoided as much as possible),

politics with some, the passing of the
tinie of day with some, but a friendly
silence and strict attention to business

with the great majority.

thoughtfulness
displayed in the grade of goods shown to
the different classes of people who enter.
As a rule, the poorer class do not want
to be shown the higher-priced goods, and
insult to the rich to display
The clerk must
size up his customer and act accordingly.

Again, great must be:

it is an
cheap, trashy articles.

Still, in this connection, it is not wise to
endeavor to sell at first the cheaper lines
to the poorly dressed, as they will resent
with vehemence any apparent reflections
on their such
cases, it is well to show a medium grade,
and work up or down, according to the
taste of the customer.
not be set in dealing with this subject,
and it is in this lack of set regulations
that the fact appears that a clerk must
be born, not made.

position in society. In

Definite rules can

Judgment in a clerk
is as necessary to the success of a busi
ness as careful buying, and a good mem-
ory as a money backing.

SCALES FOR EXPORT.

The Wilson computing have a
large sale in foreign countries, as well as
in Canada.
that he has been using the Wilson scales
for 30 years and they are as good as the
first year, and- thinks that their im-
proved chart computing scales with agate
and ball bearings are perfection in any
grocery store. A large catalogue show-
ing a hundred different styles of scales
will be mailed free by addressing C.
Wilson & Son, Limited, Toronto, Canada.

3

scales

One leading grocer writes
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Charlottetown

LIMITED PRIVATE,

We are now prepared to supply to the trade, care-

fully packed, Beef and Pork products.
Canned Goods,

Barreled Pork,
\’}"(f also handle ]?utter, Eggs, Barreled Beef,
;nho(‘;:(“md all kinds of farm Smoked Meats’
e ol Hams, Bacon,
SEND FOR PRICE LISTS. : Lard, etCo, etC.

Branches at HALIFAX, SYDNEY and ST. JOHIN’'S, NFLD.

THE BRAND THE GUARANTEE OF EXCELLENCE

DAVIES'

Canned Meats

Before buying elsewhere write us for quotations.

we DAVIES g2y,

TORONTO.
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DAIRY PRODUCE

and Cold Storage News.

THE DAIRY INDUSTRY.

HE cheese branch of the Canadian
T dairy produce industry has had a
really remarkable opening this
spring. Had any trader predicted last
fall that April fodder cheese would sell
above 13c. per 1b., and that half a mil
lion dollars worth of it would be mar
keted this spring, he would have been set
down as a lunatic. Yet this is just what
has happened, the fact being substanti-
ated by
tour through the leading producing sec-
tions in Ontario and Quebec recently. in
the former province the output of April
in the various districts was :—Cornwall
country adjacent, 7,000 Ib.; Brock-
12,000 ; Belleville, Campbellford.
and Napanee, 18,000 ; west of Toronto,
20,000 ; the Eastern Townships of
(Juehec, 60,000
the whole The ruling price
on these 12}c., so that the
represented
This is

investigations made during a

and
ville,

and
3,000, .or
of Canada.

boxes for

goods was
turnover of Aprils this year

000 approximately in cash.
certainly a very encouraging beginning of
the season, especially so when a compar-
ison is made with last spring. In 1902
the output of Aprils was only about 50
per cent. of the above quantity, and the
realized

Tn other words, Canadian cheese
producers have increased their April cash
returns 300,000 odd dollars,
really remarkable showing, and one that
it seems unreasonable to expect will he
maintained throughout the present year
Nevertheless, it is worthy of note that
the record for the first half of May this
spring compares almost as favorably with
that of last year as in the case of the
April output, and but for the unfortunate
labor troubles which had a direct effect
on values, it would have heen even bet-
ter. Up to the present time there has
been offered at the different country mar-
kets 24,000 boxes of May and last half of
April cheese, on which the average price
has been about 111c., so that the factory
men have realized $180,138. Last vear in
the same period the offerings were only
13,000 boxes, which sold around lic., or
about $98,000 in aggregate value. In
other words, the output so far during
May has been 50 per cent. heavier, while
the money return to the maker, despite
the late sharp decline in the market, has
heen over 84 per cent. better than it was

price
money.

which is a

during the first half of the month oi May,
1902. This condition of affairs has been due
to special circumstances that have not
been experienced in previous seasons.
Possibly the most important of these was
the exceptionally high average quality
shown by the Canadian cheese make of
1902.

The climatic conditions were especially
favorable to England in
excellent condition, and an important re-
sult of this was an increased and steady
demand on consumptive account through-
out the year. In sharp contrast to pre
vious years, therefore, there were no
heavy accumulations of old stock to dis
pose of, and shelves in England were
bare this spring, and will continue so un
til the arrivals of Canadian checse 1each
their maximum volume in June and July.
The outcome of all this is that little ha-
heen heard this spring about the un
healthy efiects of a large output of un-
desirable fodder goods. Any goods at all,
whether fodder or otherwise, were desii
able this year, owing to the special con
ditions operative, but it does not follow
from this that it would pay Canadian
factorymen under all circumstances to go

its arrival in

averaged 2c. per Ih. less as—extensively into fodder goods as they

have done lately.
regulated their

They have judiciously
actions in this respe.t
during the past two seasons, and unless
they have lost
for which they
pended upon

shrewdness.
can be de-
to do so again. A good
deal is based also, as accounting for the
course of the market during the past 12
months, upon the growing conviction
among well-informed men on both sides
of the Atlantic that the native English
make of cheese has been gradually de
creasing during the past two years ; while
the consumption of the staple throughout
the United Kingdom has unquestionably
increased. A third important influence
has been the steady shrinkage in the ex-
port surplus of the United States. This
was a bagatelle last year, and will likely
be still less during 1903. In fact, no later
than three years ago, Montreal exporteis
handled fully 75 per cent. of the cheese
made in the northern counties of New
York state, shipping them from here in
bond. During the past two seasons this
business has dwindled to nothing, owing
to the fact that the demand on domestic

their native

are famous,
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account has driven the Montreal export
trader out of it entirely. In fact, a lead
ing New York dealer expressed the opin
ion a short time ago that the time was
not far distant when Canada might be
asked to fill United States as well as
British orders for cheese; because the
consumption of the product in the United
States was also increasing faster than
the production. :

Regarding the immediate outlook; the
decline lately experienced, which
amounts to an even 2c. per ib. on new
cheese, has been rather sharper than most
people expected, as it transpired in a very
limited period. The interruption to
transportation due to the labor troubles,
however, had a good deal to do with
for there has been no such radical
change in the British markets. At toe
same time it is well to bear in mind that
prices have been unusually high, and that
the decline that has been experiencel.
may, after all, be a blessing in disguise

now

this,

to our Canadian producers, if it will
facilitate the movement of our eatlicr
makes into consumption before full grass
cheese is offering on the market in large
quantities. As already made clear, the
season to date has already shown a re-
markable expansion in productive capa-
city, and while this difference may not he
kept up at the same ratio, there is good
reason for expecting that our output will
continue this the preceding
ones, to a fair normal increase
That our factories are in a better posi
tion than ever before for turning out as
good a marketable article as they ever
did was proved incontestably to the
writer’s satisfaction during his wrip
While the average factory cannot be said
to have reached that Utopian ideal that
and Ruddick =o
consistently preach, they show a notice
able degree of improvement, and the pr .
cess of weeding out the small factories of
incomplete equipment is steadily progres
sing in eastern Ontario. The formatim
of syndicates under thoroughly qualiiied
instructors, who are under the supervi-
sion of inspectors appointed by the pro
vince, will also tend to increase this re
form movement. Tn Quebec a large num-
ber of the factories are altogether too
small, and while as fine cheese is made
in this province as in Ontario, the ruling
market price shows that it is the excep-
tion and not the rule. There is no rea-

vear, as in

Sh(\\\'

Professors Robertson
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<on why Ontario cheese should command
a permanent premium over (Quebec, given
the same care in manufacture, and it i~
time more determined efforts were made 1o
wipe out the small factories in this jro
vince and to prevent any but thorougaly
qualified makers from being employed.

If some of our Quebec factorymen could
only make a trip up to Western Ontario
and inspect some of the cheese and but

there it
A

ter making establishments * up
would be a vood educational measure.
visit to the famous Black Creek factory
of the Messrs. Ballantyne, near Stratford.
would to them of the

superior surroundings under which cheese:

be a revelation
is produced up there compared with those
in vogue in many factories in Quebe:
They wonld see a handsome. substantial
brick building, not an unsightly wooden
shack. and micht also get some valuable
hints  regarding the profits obtainalle
from hog raising when conducted in con-
junction with a cheese factory. In this
latter there indeed.
for practically” unlimited development in
that

connection, is, roor

this province. and it is surprising
our farmers have not followed the exaun,
ple of those in Ontario more cxtensively.
That there was £15.000.000 realized frein

hog products exported from Canada last

vear. is sufficient to show what oppor
tunities there are in the business.
The circumstances in relation to the

cheese market have heen o striking that

they have to a great extent this spring

overshadowed the butter branch of the
industry in public attention.  Neverthe
less, it is satisfactory to note that our
bhuttermakers  <how a serious desire to
tauke up the matters about which there
was =0 much complaint  last fall. and
remedy them if at all possible.  No in
clination is shown at all of subseribing

to the view that because Siberia is likelv
liberal offerer of butter on  the
market. that there no chance

to he a
Britich is

Grent

for vood Canadian  creamery in
Britain.  Factorvmen spoken to  dweld
upon the fact that just when we had

doubled our exports to Great Britain was
sit down and let o
amonunted £0.000.000 1<t
of hands.  Th.ir
prompt diagnoszis in regard to the Arge:

hardly the time “to

trade that to

vear. shin out Canadian

tine and Rus<ian hogevs is another proaof
of “ll'il'
they have good ground besides on which
to base their helief. Tt
ago that the prediction was confidently

native  Canadian cuteness, a4

i« not so l.ne

made that Canadian butter would bhe
driven out of the British markets hyv the
competition of the United States, Aus

Instead of th'
it has successfully met all this competi

tralia and New Zealand.
tion. and. hesides, outstripped the com
bined <hipments from the Antipodes dur
1902,

matter is that there is no reason at all

ing The sum and substance of il
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why Canadian huttermakers should abdi-
cate the position they have establisiied
on the British.markets. Our fine cream-
ery is the equal of any in the world, and
with the improved methods of transporta
tion, storing, ete., it can be delivered in
its flavor as delicate an:l
which tickles

London with
as tempting as that

palate in Montreal.

our

BUTTER AND CHEESE ABROAD.

W. McLagan, dairy produce ex-
porter, of Montreal, returned recently
from a two-months’ visit to England.
While there he was impressed with the
high standing of Canadian cheese, and,
one might say, depressed with the low
standing of Canadian butter.

*“ We can scarcely claim, however,’
Mr. Me¢lLagan to a representative of
*“ The Grocer,” ** that the position of our
cheese on the Knglish market is due to
any great improvements we have made in
the methods of manufacture ; it was the

CANADIAN
Mr. P.

’

said

favorahle weather of last summer which
has given this result. You see, the
weather of the summer of 1902 was

uniformly cool-—-just what is wanted for
cheesemaking—and added to this, the de
mand was good throughout, so that the
stocks did not accumulate nor was there
The result
was a conspicuous the dry
mealy cheese, which are so numerous in
a normal summer It therefore
behooves our factorymen not to remain
satisfied what
plished, bhut to continue to improve as
much as possible, Jest we lose the splen-
did that now enjoy in
England as makers of cheese.

g that I cannot tell the
same story in regard to our hutter ex
ports.
England very materially last season, and
it
the estimation of English importers as it

any decterioration in quality.
ahsence of

season.

with they have accom-

reputation we

am sorry

Canadian butter lost ground in

I do not know when stood so low in

does at present. The reason was the un
usually great prevalence of mould, caused
by dirty factories and damp weather, and

aided by poor paper and green hoxes.
The paper used should be pure vegetable
parchment of heavy weight. [If this be

kept in a dry place. and then soaked in
brine before being used, it would greatly
improve things. Factorymen should also
be more careful about keeping their fac
tories dry and clean. The keeping quali-
of butter be im
proved by the use of a horacic acid pre-
servative, to  the extent of about § Ih.
to every 100 1b. of butter. It should not
exceed this. Good brands of this preser-
vative are used by our competitors,_ and

ties our would also

are recognized by the Fnglish authorities.
There is no harm in the use of a good
brand. Our transportation facilities also
can be much improved, and it should he
insisted that the refrigerators

upon on

100

not be allowed

the ships should to go
above 20 degrees.

*“ We should strain every nerve to push
our butter on the English market, as our
competitors are all working hard to gain
the preference for their goods. The Rus-
sian Government, for instance, is giving
great attention to the question of re-
frigerator ships, and I heard that Siberia
alone would increase her shipments this
season by about 400,000 hoxes.  Our fac-
torymen must therefore . look sharp or
they will lose the English trade. Impor-
ters in the Mother Country would prefer
to purchase our butter if the quality
up to the standard, but we cannot ex-
pect them to take ours when foreign
bhutter is so superior in packing methods,

s

keeping qualities and such important
points.”’
NEW EXPORTING FIRM.
Mr. J. Freedman, exporter of butter,

eggs and cheese, Ottawa, Ont., has open-
ed a branch business in Montreal under
the management of Geo. W. Prout, for-
merly with The Jones, Marshall, Riither-
ford Co.

THE DOrMINION PACKING CO., LIMITED,

A large heef packing plant has bheen
purchased by The Dominion Packing Co.
at Charlottetown, P.E.I., and is being
entirely renovated and put into order for
business. The Dominion Packing Co.’s
chief operations will be conducted at this
plant, but they will erect cold-storage
plants at Halifax, Sydney and St. Johns,
Nfld., and probably at several points in
the island. A number of new buildings
are being added to the Charlottetown
plant, which, when completed, will be
one of the largest of its kind in Canada,
and as modern in point of equipment as
any in the world.

A pork and bheef packing husiness will
be done; which is likely to give a great
impetus to cattle and hog raising in the
Maritime Provinces, and lard, glue, meat
extracts, etc., will he manufactured. It
is expected also that when once started
the company will also extensively engage
in the canning of fruits and vegetables.
.The Dominion Packing Co. began with
a capitalization of $1,000,000, but the
financial backing will be increased as the
husiness of the company is extended.
The president is C. Shields, of Sydney,
C.B.; vice-president and general manager,
J. M. Wiley, of Chicago ; secretary, Wm.
M. Doull, Montreal ; directors, T. E.
Kenny and B. F. Pearson, Halifax, and
Wm. Hanson, Montreal.

CHEESE. INSPECTORS.

The cheese inspectors for factories in
Central Ontario are as follows :
Lin lray Disiric'— \W'm. Hall.

Peterboro’ District—Robert Warl,
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Ingersoll Packing Company

Pork Packers

Ingersoll, Ontario, Canada.
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Registered Trade Mark

REPRESENTATIVES IN ENGLAND:

T. L. Bovp & Co, . L, Bovw,

Montague Close, London Bridge, S.E., 20 Mathew Street,
LONDON, ENG. LIVERPOOL, ENG.
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THE CANADIAN GROCER
Mess Pork : Pure Lard
Sholg 5 Py Wiltshire
u
Pork Bacon
Plate Beef Cheese
Mild Dairy
Cured Butter
Hams .
Breakfast reamery
s Baaion Butter
- Cooked
Bacon Meats
Dressed Bologna,
Beef Etc.

We Solicit Yoar Orders Special Quotations for Car Lots.

WRITE US FOR PRICE LIST.

The Park, Blackwell Co., Limited

PORK AND BEEF PACKERS
EXPORTERS BACON, Etc. . Toronto, Canada

LONDON AGENTS : MILLER BROS., 16 Tooley St. LIVERPOOL AGENTS: W. P. SINCLAIR & CO., 12 North John St.

trrr bt bbbt HOT WEATHER LARD

Retail dealers often have trouble with hog lard melting, and

causing loss by becoming liquid and soaking into the package, to
A D say nothing of the inconvenience of handling such oily lard.
' Fairbank’s Boar’s Head brand of Refined Lard Com-

pound will keep firm and sweet much better than either hog lard
or butter. The fact that Fairbank’s Boar’s Head brand of
Refined Lard Compound is not subject to getting rancid as
-qui. kly as other frying and shortening mediums is evidence that it
has less matter in it that is subject to atmospheric action, which is
a strong argument in favor of its being purer and more wholesome
than any other frying or shortening medium. Throughout the
summer months Fairbank’s Boar’s Head brand of Refined
Lard Compound will be found satisfactory to both merchants
and housekeepers on account of its keeping qualities.

Tierces - 400 1bs. Palils, tin - 10 1bs.
. Tubs - - 60 1bs. ' $6 - - 5 1bs.
Orders can be filled by any of
the leading packing houses or Pails, wood 20 lbs. e o - 3 1bs.
jobbers in Canada or direct. o tin - 20 lbs.

THE N. K. FAIRBANK COMPANY,

Wellington and Ann Sts.,, MONTREAL, QUE.

Chicago. New York. St.Louis. New Orleans. San Francisco. Baltimore. Boston. Philadelphia. London, Eng. Hamburg, Ger.
102




Campbellford District—Thomas Thompson.

Belleville District—Hugh Howey.

Picton District—Mr, Dougan.

Stirling District—]. B. Lowery.

Madoc and Tweed—Herb. Morton.

Bancroft District—Jas. Irwin.

Napanee District—Geo. Bensley.

Kingston District—A. M. Ferguson.

The inspectors, or instructors, will not
he compelled to carry a Babcock tester
this year as they are gradually doing
away with this and each factory is re-
quired to provide one for its own use.
The - inspectors will carry the alkaline

DAIRY PRODUCE AND PROVISIONS

the company, which includes the bottling
and daily delivery of many thousand bot-
tles of milk, cream and buttermilk, also
the manufacture and sale of ice cream in
all its different forms, a very large busi-
ness is done in the manufacture of cream-
ery butter and condensed milk. The
company owns and operates three large
creameries in the best dairy sections of
Ontario ; also has a splendidly-equipped
condensing factory. Fine creamery but-
ter is shipped to all parts of Canada and
Europe.

The
Canadian Grocer

is kept scrupulously clean. Eighty horses
are required 