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ST. LAWRENCE 
ST. LAWRENCE

CORN STARCH 
FOR COOKING.

IVORY GLOSS 
FOR THE LAUNDRY

These brands are to-day RECOGNI ZED as

The Highest Standard,
And are supplied by all leading GROCERS to the best

Family Trade.
- ASK YOUR 

WHOLESALE GROCER
-FOR-

RAILROAD AND STEAMSHIP

MATCHES
GUARANTEED 

Second to None.

H. A. NELSON & SONS
Manafaetarera and Wholesale Dealers

66 AND 58 FRONT 8T. W.
TOBOITTO.

ASK FOR

MOTT’S
DUNNS 
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OWDER

THECOOICS BEST FRIEND
Largest Sale in Canada.

Taylor, Scott &. Co.,
TORONTO.
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Retail Price, 26c.

For sale by all flrst-elass grocers
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Every Body likes it.
It sells well and pays well to sell. See 

pric.es current.
T. J. COOKE & CO.. Agents.

St. Nicholas Street, Montreal. 
------«--------------------------------------- -

Grocer Refrigerators.

Condensed fllinee Meat.
Delicious Mince Pie* 

every day in the 
year.

Handled by retailer 
aa shelf or counter

Soods. No waste.
ives general satis 

faction.

Sells at all seasons.

Will not ferment in 
warm weather.

Mince Meat, on 
Earth. Price re
duced to $121 
per grots, net.

J. H. WETHEY, St Catharines, Ont.

Manufactured l y KNOWLES & NOTT,

Write for Catalogue. BRANTFORD. ONT

(ACME SAL"
NEW PROCESS.

MUMS 8ILVEI HE OUI,

PDRIFIEI AMI GRANULATED 

TORONTO
SALT WOPKS,

UUtiiiiittlut
Toronto .

THE KINO

THE PATENT

ARCTIC
REFRIGERATOR

Manufactured by

WITHROW & HILLOCK
TORONTO.

The accompanying cut represents 
our $55 Grocer Refrigerator. But 
we make any sue or shape to suit 
the convenience of our Patrons, and 
Guarantee Satisfaction.

SEND FOR ILLUSTRATED CATALOGUE

Withrow & Hillock 
130 Queen St. E. 

Toronto
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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER 
Is to benefit mutually ell Interested In the busi
ness, we would request all parties ordering goods 
or making purchases of any description from 
houses advertising with us to mention In their 
letter that such advertisement was noticed In 
THE CANADIAN GROCER.

This paper leaves the Toronto 
Post Office Thursday evening. 
Subscribers not receiving It 
promptly should write us at 
once. Their doing so will be 
considered a favor.

THIS WEEK’S MOTTO :
Sell honest goods at honest 

prices and nobody will ask you 
what church you belong to.

The indefatigable secretary of the Toronto 
Retail Grocers’ Association is testing the 
strength of the early closing cause, by pass
ing round a memorandum whose subscribers 
thereby bind themselves to close at a uni
form hour or on Wednesday afternoon. He 
has had some success, but the main result 
of his visits on this errand is the discovery 
that the supporters of late closing have a 
good many excuses for keeping open beyond 
a reasonable hour. The bad faith of com
petitors who sign an early closing agree
ment, the need of every hour to make sale of 
fruit that would have to be carried over an
other day in case of early closing, the plea 
in behalf of workmen who can do no shop
ping apparently before midnight—these and 
many more similar reasons are assigned for 
the continuance of a practice that all its ob
servers condemn. On Yonge street Mr. 
Come found but six grocers who would sign 
an agreement to close at eight o’clock in the 
evening or take a half holiday on Wednes
day afternoon. On Queen street west he 
succeeded in getting all to sign an agree
ment to close at 9 p.m., instead of keeping 
open till 11 and 12 o’clock at night. From 
Pape avenue to the Don all have subscribed

to close at eight o’clock from the first of 
June to the first of August. The secretary 
is continuing his canvass along the eastern 
part of King and Queen streets.

* * *

Salesmen or others who are agitating for 
an early closing hour ought to try what an 
appeal to popular opinion, as distinct from 
trade opinion, will do. It is difficult to get 
an arrangement on foot upon the joint pro
mises of the trade to dose at a particular 
hour, for those promises are hard to obtain, 
and when obtained they are hard to enforce. 
It would go a long way towards disposing 
the trade of any given locality to consent to 
a uniform closing hour, if they were present
ed with a petition from the majority of their 
customers asking that a certain hour be 
chosen for closing up all stores. The usual 
plea of late closers is that the people are late 
buyers to a considerable extent ; if the peo
ple can be led to show themselves in favor of 
reasonable business hours, reasonable busi
ness hour» will be the rule. Let the clerks 
organize and get up a concert or some other 
entertainment to which the public are freely 
invited, and unless theit powers of pleasing 
are very limited they will be sure to enlist 
the sympathy of the people on their side, 
and may depend upon a strong vote in tavor 
of early closing.

* * *

It is as well that retailers should take note 
of the fact from this till the potato crop is 
taken up, that Paris green is not to be 
handled like tea or sugar. A little 
carelessness about the sale of this art
icle is likely to cost more than ne
glect to mark mixed coffee as compound. 
The law is offended every time a half-pound 
of Paris green is put up and sent out, unless 
the salesman is careful to have entry made,in 
a book kept for the purpose, of the following 
particulars : The date, the quantity bought, 
the purpose for which it is bought, the pur

chaser's signature, the salesman’s initials. 
Disregard of this important matter is punish
able by a fine, which may be $20, $50, or 
any intermediate sum, according to the dis
cretion of the magistrate. Hellebore is not 
to be sold by grocers or general merchants. 
Druggists alone are licensed to sell it, and 
to them consumers must go to get this 
means of exterminating the pests on their 
currant bushes.

* * *

A line of goods that is causing some con
cern to holders just now is canned fruit. 
There is a very considerable surplus yet un
sold, a great part of which is likely to be 
carried into next year's stock. The great 
advantage of factory production over domes
tic production, which previous to 1891 had 
caused a big shrinkage in the volume of the 
latter that was put up yearly, was offset a 
year ago by the unprecedented cheapness of 
sugar and abundance of fruits. The readi
ness of holders to concede a little on prices 
for the sake of making sales is moderated 
somewhat by the belief that this summer's 
pack will be a very light one, the last year’s 
experience being likely to make the canners 
chary of going in to put up fruits on a large 
scale. This likelihood furnishes ground for 
hoping that a surplus carried over from this 
year will find a good market next year. The 
general feeling, however, appears to be that 
a bird in the hand is worth two in the bush, 
and any chance of getting a customer now is 
not let slip if a few cents from the price will 
hold him.

* * *

One cause of cutting in staple groceries is 
the variety of grades or brands that are to 
be found in some lines. If there were but one 
standard in each class of goods prices would 
be found to be generally fairer. It is a rule 
with prices that they always assimilate to
wards that of the lowest-valued variety or 
grade in any line. If there were six grades 
of granulated sugar, and the lowest were 
selling at 4Xc.,the higher grades would have 
to be quoted at figures approximate to this. 
Hence to-day prices rule low in Valencia 
raisins, sugar, canned goods, for the reason 
that the prices of the lowest grades are those 
kept most prominent by sellers.
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TJIE VALENCIA RAISIN TRADE.

•Already importers are beginning to cast 
their eyes across the interval between this 
and the incoming ol the new crop of Valen
cia raisins, to take the measure as closely as 
possible of the prospects for the trade of 
1892-93. Advices from Dénia to hand on 
Monday report the promise of a fair crop, 
the vines now being on the point of blossom
ing and the weather so far favorable. The 
effect of the reduced cousumption in the 
United States is expected to make prices 
moderate in the start-out of the season. The 
condition of stocks at the close of the cur
rent crop year is likely to be an influence on 
the same side.

The market course of the crop of 1891 has 
been peculiar. Prices never before ruled so 
low as they have done the past four months. 
Disturbing causes were (1) the large surplus 
of the Valencia crop of ’90 held in New 
York and other centres ; (2) the diversion of 
a great part of the United States demand to 
California raisins, which the abundance of 
the latter and the United States duty of 2c. 
a pound on Valencias caused ; (3) the large 
yield of domestic fruits in all countries to 
which Valencia raisins are exported, notably 
Canada and the United States ; (4) the full 
Valencia crop of 1891. These influences 
had a very depressing effect on prices, an 
affect felt quite early last fall and anticipated 
by some of the leading importers. There 
was therefore more than the usual degree of 
reserve in buying at the opening prices of 
the current crop year, notwithstanding that 
those prices were lower than the correspond
ing ones of a year previous. The conse
quence was that Canadian importations by 
direct steamer were 100,000 boxes less than 
they were a year before. The general ex
pectation of lower prices made buying as 
backward on the part of retailers as of whole
salers, and the fall trade was of rather a 
hand-to-mouth character all around.

What tended still further to limit the 
quantity of our direct shipments was the fact 
that New Yoik importers realized they had 
to sell without delay, and prices from that 
quarter early attracted our buyers. The 
surplus stock of the '90 crop on that market 
and the large stock of new raisins created a 
supply far in excess of the domestic demand, 
and prices went on giving way until our 
merchants were able to buy at as low as 
three-quarters of a cent a pound in bond, 
which made the price laid down here a little 
over 2 3fc. per lb. Prices have recovered 
somewhat, during the past fortnight, but they 
are still far below what they usually are at 
this time of year. These very low prices have 
created a greater business in the Valencia 
raisins between Canada and New York than 
was ever done in any corresponding time.

Our indirect importations through that mar
ket were very large during the past winter 
and spring, and it was the Canadian demand 
that relieved the congestion in New York 
and brought about the betterment of fully a 
cent in prices that has been realized the last 
week or so. Heretofore our own direct im
portations sufficed to a greater degree than 
they did this year. As a rule the quality of 
the stock obtainable in New York has been 
below that called for by the requirements of 
the Canadian trade. The United States im
porters find little difficulty in getting rid of 
all the good fruit they bring in, and have 
nothing to spare for outsiders. This year the 
prices made the low grade stock more ac
ceptable to our buyers.

Though the Canadian demand has been 
large since the opening of 1892, ourconsump- 
tion since the beginning of the crop year is 
probably not much above the average, as our 
merchants lost the sale of a large quantity of 
fruit in consequence of the prices that ruled 
in the fall at Dénia. Since the drop, which 
became decided towards the end of Febru
ary, the Canadian demand has counted as a 
heavy influence

A feature of this year's trade has been im
porting to keep down the average price. 
Thus a Canadian jobber who bought 1,000 
boxes at 6c. and has that stock on hand 
when his competitors have got in some 
cheaper fruit, tries to mend matters by buy
ing, not selling. He imports another 1,000 
boxes at s'/ic., aiming to be able to sell at a 
price obtained from the average of these to 
save himself from loss. This process was 
a continuous one this year, a firm often hav
ing the remainders of six different purchases, 
differing by a successive reduction of halt a 
cent, the whole object of buying more stock 
before that on hand was done being to level 
down the average selling price by taking ad
vantage of the latest give. It is said that 
there are some jobbers here who hold off- 
stalk which cost them 6c.

The stock in Dema at about the beginning 
of April was 280,000 boxes, as against 20,000 
a year ago. This surplus is being gradually 
lessened by a demand for distilling purposes, 
an application of Valencia raisins that their 
cheapness makes possible.

This has been an experimental year, so 
far as the United Slates is concerned, and 
the result of the experiment satisfies the 
trade of that country that they can depend 
on their domestic supply—the California 
yield—for raisins. It is therefore unlikely 
that we shall see again another year like 
this one, when the Canadian supply of Va
lencia raisins will be furnished so largely 
from New York, as that port will decline as 
a centre of distribution for Valencia raisins. 
Dénia shippers count on it for very little de
mand during the coming year, and that fact 
makes them reasonable in their ideas as to 
prices. In 1890, New York took one-third 
of the Dema crop ; in 1892, it is expected to 
take a very insignificant proportion.

HAVE A PURPOSE.

It is a pity that the determination to suc
ceed in life were not as common as the 
hope or even the expectation of success. 
People have to become quite old before the 
early pictures of prospective wealth, fame, 
rank, etc., that fortune promises them begin 
to fade away. They cling long to the dreajns 
of their youth. But while everybody has the 
desire to accomplish something for his own 
greater glory, pleasure or comfort, it is re
markable how few have a clearly defined 
object before them. There is a whole world
ful of ideals, but there is a very small minor
ity of them are objects cf unflagging effort. 
It is the remnant who have an object in life 
A very inconsequential object, pursued with 
zeal, will do a great deal for the develop
ment of the worthier qualities, such as in
dustry, self-denial, perseverance, temper
ance, patience and like virtues. All these are 
accessions of power, and are the strongest 
forces for the attaining of success, for the 
turning of an ideal into a real object.

A vague, shapeless notion of the work one 
is going to do in one’s life time is not stimu
lating, and the man possessed of such a 
nebulous ambition is not likely ever to do 
much. Take any large business in which 
there is a division of labor, and let it be sup
posed that all but one man give the minimum 
attention necessary to an acceptable dis
charge of their duties. Let that one man 
aspire to some ultimate success, towards 
which he believes his own improvement and 
reputation are necessary means, and let him 
have the enthusiasm of that conviction. He 
will devote time, thought, attention and labor 
to his duty and will aim to outrun rather 
than simply keep even with what is required 
ol him by his employer. Not merely his own 
department, but the whole concern will feel 
the good of such a man, no matter how sub
ordinate his position may be. His example 
will show how much force there is in a man 
who is serious in his efforts to accomplish 
one little object. The private object may be 
to pay ofi a mortgage, to buy a little house, 
to become a proprietor of a business of his 
own, to own a railroad or to make somebody 
else happy. Whatever it is, if it operates 
upon the will of the man who is possessed of 
it, it is sure to make its power felt in what
ever that man does or is connected with. Jt 
is hard to over-estimate the mainspring of a 
purpose that is at work in a healthy man’s 
destiny. .

And in the same way as the well-managed 
detail in a large house is felt beneficially in 
the whole business, so the little but persist
ent habit in a man’s business practice will 
be far-reaching and probably momentous in 
its effects upon his prosperity. Let a trader 
make it a rule, for example, never to ques
tion a customer's word, and that one habit 
may be credited in a few years as a source of 
considerable revenue. Let a man resolve to 
note everything that he considers useful or
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necessary for him to keep in mind, and in 
due time he will evoke a system of note-book 
keeping that will be of great money value to 
him. One small purpose consistently fol
lowed up will expand and develop in power 
for the benefit of him who cultivates it. And 
it will be found the mere beginning of sys
tem, without which everyone works at a dis
advantage, and with loss both of energy and 
substance.

ADVERTISING AS IT IS.

A person who picks up any Canadian local 
weekly will find in it a variety of methods of 
advertising. The man who begins his 
advertisement with “The Great Railroad 
Strike is now over, but this has not pre
vented us getting in two more carloads of 
that sugar,” has not ceased to exist. He 
still lives. He changes his advertisement 
regularly twice a year, once in the Christmas 
season and once during some other season 
when he seems to have a new idea. When 
he sits down to write an advertisement he 
must first have some words about something 
that is happening or has happened, but 
which has no connection with his trade. 
War is a favorite topic with him. He is in 
the same weary class as the man who is al
ways “ selling below cost,” or “ at slaughter 
prices.” The firm that always claims to be 
“ the cheapest house on earth ” still survives. 
Such talk must cause a loss of confidence 
in traders among their customers. In a cer
tain local weekly in Western Ontario may 
be seen an advertisement of a photograph
ing firm, which was dissolved some five or 
six years ago, but the advertisement still re
mains like an Egyptian obelisk as a me
mento of the past. Truly the editor must 
not read his own paper. Editors who would 
allow such a slate of affairs in their paper 
cannot realize the duty they owe to their 
readers and their advertisers to always have 
all their advertisements fresh and crisp. In 
the issue of an Ontario weekly, dated May 
27, the most conspicuous advertisement on 
the local page was that of a grocer whose 
carelessness in changing his advertisement 
was well marked by his latest production 
bearing the date February 25th.

But these are only relics of the barbarous 
past. Advertising has been making real 
advancement in the points of variety and ex
cellence. Display advertisements are still 
predominant, and much ingenuity and taste 
are displayed both by printers and adver
tisers. But another kind of advertising is 
rapidly winning its way into favor among 
merchants. This is an advertisement one 
column wide, one-third or one-half column 
in length, the body of which is set up in 
pica type, with an appropriate display head
ing and firm-name. The wording for such 
an advertisement is generally conversational 
in its character, that is, it talks to the reader 
in a straightforward, but often natty, con
versational way. The dealer speaks through

it directly and pointedly to his customers. 
Very little bombast, very few rash assertions, 
but sound common sense and solid phrases, 
which are the opposite of meaningless— 
these are its characteristics. This kind of 
advertising was made popular by the Wana- 
maker firm, and now the leading retail 
dealers in Toronto and other Canadian 
cities use it either exclusively or for the 
greater part of their newspaper advertising. 
It is slowly percolating to the lural dealers, 
and it would seem that this is to be the 
future advertisement. It appeals to a 
matter-of-fact people, to those people who 
read advertisements because they are accus
tomed to go there for information. A great 
many who adopt this method embellish their 
advertisements with small artistic cuts, 
which the saving in space enables them to 
use without any greater outlay than in using 
a larger display advertisement.

To write a suitable advertisement for this 
method requires a certain amount of caie, 
thought and brains. A good plan for a re
tail dealer would be to have a scrap book, 
and from the leading dailies to clip the best 
advertisements each day and paste them into 
this book, not for imitation, though this 
would not be wrong in itself, but as models 
or ideals, and for the purpose of sug
gesting like or other ideas to the adver
tiser. Then when an advertisement is to be 
written in a hurry the book suggests ready
made ideas. Some of the men who write 
these advertisements for leading houses are 
men who have long studied advertising, and 
their writings are worthy of study and imita
tion. To advertise properly, a man must 
know his stock thoroughly, and he must be 
always ready to advertise some article par
ticularly. Advertisements are often too 
general ; they do not speak pointedly to the 
reader. A good advertisement must be 
brisk, conversational, thoughtful, pointed 
and particular.

THE SALE OF TOBACCO TO MINORS.
The grocery and general store trade in 

this province must keep in mind the Act 
passed in the last session of the Ontario 
Legislature to prevent the sale of tobacco to 
minors. As it comes in force the first of next 
month, its provisions ought to be known to 
all traders concerned. The following is the 
wording of the Act :

1. Any person who either diiectly or in
directly sells or gives or furnishes to a minor 
under eighteen years of age cigarettes, cigars 
or tobacco in any lorm, shall on summary 
conviction thereof before a justice of the 
peace be subject to a penalty of not less than 
$10, or more than $50, with or without costs 
of prosecution, or to imprisonment, with or 
without hard labor, for any term not exceed
ing 30 days, or to both fine with or without 
costs and imprisonment to the said amount 
and for the said term, in the discretion of the 
convicting magistrate. And in case of a fine, 
or a fine and costs being awarded, and of

the same not being upon conviction forth
with paid, the justice may commit the offen
der to the common gaol, there to be impris
oned for any term not exceeding thirty days, 
unless the fine and costs are sooner paid.

2. This Act shall not apply to a sale to 
the minor for his parent or guardian under 
a written request or order of the parent or 
guardian.

3. A person who shall appear to the 
magistrate to be under 18 years of age, 
shall be presumed to be under that age un
less it is shown by evidence that he is in fact 
ever that age.

4. This Act shall go into effect on the 1st 
day of July, 1892.

The traders who hold licenses to sell 
tobacco in towns and cities where such sale 
is subject to municipal regulation, are per
mitted by those licenses to sell to all minors 
over fourteen years of age. The Municipal 
Act gives to towns and cities the power to 
regulate the tobacco trade for minors up to 
that age. It will therefore seem that there is 
acollision of authority between the Provincial 
and the Municipal law, the former prohibit
ing sale to minors between fourteen and 
eighteen, and the latter permitting it. In 
the issue of Toronto licenses it is intended 
that a stamp shall be placed on each license 
stating the provincial law on the subject, 
which it will be advisable for the licensed 
trader to give the preference to. In places 
where licenses are not issued to tobacco 
dealers there is but one course open,and that 
is not to sell to anybody below eighteen 
years of age.

A by-law is now in course of legislation 
by the Toronto City Council to further regu
late the sale of tobacco to minors under 
fourteen years. It is directed against auto
matic means of selling cigarettes. Some 
dealers evaded the by-law by placing cigar
ettes in one of those nickel-in-the-slot ma
chines, and allowing the machine to do the 
business. This by-law brings that trade 
under the general city by-law governing the 
tenure of licenses.

THE
TORONTO EXEMPTION BY-LAW.

The by-law passed last month by the To
ronto City Council to exempt from taxation 
the machinery, plant and tools of manufac
turers has been pronounced by the city soli
citor ultra vires so far as school rates are 
concerned. It is improbable that this will 
cause the measure to be recalled more than 
to the extent of so modifying it that school 
taxes may be excepted from its provisions.

It seems the Municipal Act does not 
authorize a city or town council to exempt 
anybody from the paying of school taxes. It 
might be a good thing if the power of exemp
tion were still more closely defined, so that 
it would be out of the hands of a municipal 
corporation to exempt industries from the 
payment of any tax. Exemption from taxa
tion is a form of local protection not unlike the 
bonus system which has been put to an enA 
in this province after it did a great deal Jjf 
mischief. To impose a tax for a bonus is }£e 
same thing on a smaller scale as to exemt 
somebody from taxation and impose h» 
burden on the remainder of the public.
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V

AN ARTFUL DODGER’S DODGE.

---------------- *• Two well-known grocers of
Hamilton were served with writs yesterday, 
the plaintiff in each case being Her Majesty
Queen Victoria, and the defendants-----------.
The actions are for penalties lor the alleged 
adulteration of coffee, the fine for selling 
same and the cost of the analysis, amounting 
in all to about $94 in each case. The penalty 
for adulterating coffee is $50, for selling same 
$30, and the cost of analysis $14.’’—The Ca
nadian Grocer, February 26th, 1892, page 4.

Say, mister, sense you're here again alookin’ 
up more news,

Perhaps you’ll ease my mind a bit—you 
see I’ve got the blues ;

There’s somethings that ’r both’nn me, an’ 
as I’m all at sea,

Mayhap you’ll take a chair a bit 'n talk a 
while with me.

You know I’ve kep’ a store right here for 
twenty year or more,

’N always done what I thought right, ’n 
done it to the core,

I’ve worked my business honest, sir, ’n paid 
each lawful debt,

'N never mixed poor stock with good, nor 
made my sugar wet.

I’ve had my share of troublous times, seen 
war ’n death about,

’N business down to nothin’ sir, ’n most 
men given’ out,

But through it all I’ve tried to do my busi
ness straight ’n square,

’N old Hank Smith has always dealt each 
man ’n child his share.

You’re wondrin’ what I’m drivin’ at atellin' 
you this stuff,

Jest wait a minute ’n I bet you’ll say I’ve 
quite enough

To drive a peaceful man like me to take up 
arms ’n fight

Agin such laws as now are made,—which 
never can be right.

One eve a gent came in my store 'n smilin’ 
shook my hand,

Spoke cheerful wcrds of trade 'n sich, ’n 
praised our fruitful land,

Looked ’round the shop ’n nodded like as if 
he thought it right,

Then asked my clerk for Coffee,—jest a 
pound would do to-night.

He got the goods, put down the cash, ’n with 
a smile 'n bow

Departed with the coffee (I see him grin- 
nin' now),

1 might remark here, my friend, I’d sold 
this coffee then

For something near like seven years ’n 
satisfied all men.

Now mister, there aint much to say about a 
thing like this,

For coffee’s bought most every day, why 
shouldn’t he buy his ?

’N it aint the pound o’ coffee that brings this 
tale about

It’s the “ grounds,” the “ settlin’s ” of it, 
that makes me swear right out.

I’d most forgot the deal when Jim, our she
riff’s clerk, one day

Called ’round ’n handed me a writ ’n said 
I’d have to pay

A fine ’n other charges, all set down black ’n 
white

Upon that slip of paper, with its V. R. to 
the right.

Thunderashun, mister, would you believe it, 
there I saw

The writ with all its charges, for a break- 
in’ of the law

“ For adulteratin’ coffee, ’n lor sellin’ of the 
same

’N a charge for “ Anna-Lie-sin’ to find 
its proper name.

The figures, friend, most staggered me, a 
hundred all but six,

I couldn’t catch my breath a while a think- 
in’ of the fix

I’d got myself into that day, though innocent 
of blame

When Jim wrapped up that coffee for the 
man without a name.

Paid ? Why, yes, of course I paid it, what 
can a feller do,

Agin such humbug laws as these,a shelter
in’ of the few

'N lettin’ cost ’n trouble strike the harmless, 
honest men

While those who put the “Compounds” 
up,-compound and mix again ?

I tell you, sir, there's somethin’ wrong about 
this latest law

To stop adulteiatin’ things 'n here’s its 
greatest flaw :

It fines the man who buys the goods to sell 
them in his store

'N lets the schemin’ packer off,- That’s 
why it hurts me sore.

Why should they rob me, that’s the word, 
why should they take my cash

For sellin’ what I bought as good ’n paid 
for not as trash ?

Why should 1 be held liable for wilful fraud 
'n cheat ?

- 1 didn’t put the chicory in, nor yet the 
peas ’n wheat.

’N then I don’t see what’s the use of all this 
pryin’ around

'N both’rin’ people, playin’ spy, 'n runnin’ 
things around

I don’t know what's less harmful sir, than 
peas ’n roasted v heat ;

If people want this coffee who’ll stop them 
of their treat ?

I don’t know nothin’ of the law, on chemistry 
I’m dumb,

I buy what most my neighbors want, that’s 
why they always come ;

I deal in goods as pure as sold 'n never 
cheat aman,

But I’ve the best of “grounds” to doubt 
the-coffee in the can.

Say, tell your boss when you’re to home, 
we’re much obliged to him

For writin’ up this glarin’ fraud, Keep at it 
with a vim.

That old Hank Smith of Johnsville knows 
coffee pure ,n mixed

When next a “stranger” calls for some, 
that stranger’s end is fixed.

Hec. Secord.
Toronto, May 31st. 1892

The Hudson’s Bay Co. got the contract 
from the Indian Department for the whole 
of Manitoba. The Lake of the Woods 
Milling Co. gets the contract for supplying 
flour for the North West agencies. Joyner 
& Elkington, Qu’Appelle, and Smith & 
Brigham, of Moosomin, G. F. & J. Galt, of 
Winnipeg, get a part of the groceries, in
cluding tea. The Hudson’s Bay Company 
and T. J. Donaghue, of Kingston, also get a 
share. The Hudson’s Bay Company, it is 
learned, receive the contract for bacon, in
cluding a large portion of Canadian cured, 
which Mr. Hughes, M. P., contended for 
early in the year.

PROGRESS POINTERS.
The most successful business men are 

those who advertise the most in trade 
papers.

For those things which are of general need 
and use, the trade journal surpasses all other 
vehicles for reaching just the readers want
ed.

If you have a good thing advertise it, fits! 
in the trade papers to familiarize the trade 
with it, and then judiciously in the family 
newspapers.

The independent newspaper.be it political 
or devoted to trade matters, is always on the 
safe side of business and has the best show 
to achieve popularity.

If a merchant would only consider how a 
single additional customer will more than re
pay for an outlay in advertising he would 
give this subject more attention.

The advertisers in a trade paper, as a 
general thing, represent the best business 
men, who are in the field to stay and who 
wiil give dollar for dollar in every trade 
made with them.

When a hen succeeds in hatching a 
chicken from a china egg, and a soldier 
kills an enemy at a hundred yards with a 
blank cartridge, then a merchant may hope 
to do a successful business without advertis
ing.

The man who says he does not believe in 
advertising shows to the contrary by putting 
a sign over his door, by the use of letter 
heads and bill heads, and his address on 
the comer of his business envelopes.

The trade journal interferes little or none 
with the advertising patronage of the tegu
lar newspapers. There are successful busi
ness men who claim that it can be utilized 
so as to take the place of the travelling 
salesman.

The more humble the business the more 
effort should be made to sell your goods ; 
and there is no firm so strong, so well known 
that it cannot be benefited by judicious ad
vertising—advertising in a class journal rep
resenting its business.

A trade paper advertisement may occa
sionally be overlooked by the reader, still it 
makes the name and business of the man 
familiar, and its presence in the columns of 
the paper inspires confidence in the stability 
of the enterprise.

If each house was to present its quotations 
to the buyers, and was to adhere strictly tq 
those quotations, there would be less compe
tition of a suicidal character. The mere 
open we are in our methods the fairer will 
our business become.

Never mind how poor his harvet is, a 
farmer never thinks to economise by sowing 
less seed for the next year. Yet, if he did so, 
he would hardly be more foolish than the 
merchant who, when business is dull, curtails 
his expenditure for advertising.

Advertising gives character and standing 
to a firm. Go into any community, as an 
entire stranger, pick up the papers published 
there, look for their largest advertisers and 
you can invariably depend upon the fact that 
you have found the most reliable and desir
able firms in that community.—Exchange.

1
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Here is a list of some of the Canned Fruits and Vegetables we are now offering at old prices, 
and not a few are AWAY BELOW old prices .
Tomatoes, 3 lb. tins and glass 

jars.
Tomato Pulp, gallons.
Peas, 2 lb.
Cern, 2 and 3 lb.
French Peas.
French Beans.

French Mushrooms.

e
ton Baked Beans, 3 lb 
ing Beans, 2 lb. 
upkin, 3 lb. 
ches in glass.

Peaches, 2 and 3 lb., yellow. 
Peaches. “ white.

Pine Apple, grated, sliced & whole. 
Pine Apple, Clover Leaf, grated, 

sliced and whole.
Raspberries, Black and Red. 
Raspberries, in glass.
Apples, 3 lb. and gallons.
Plums, 2 lb. and glass jars.

Pears, 3 lb. Bartlett. 
Cherries, 1 % lb. and 2 lb. 
Blackberries, glass jars. 
Strawberries, 2 lb. 
Gooseberries, 2 lb. 
Blueberries, 2 lb.
Red Currants, 2 lb.

We have an assortment of brands and qualities in many ol the above lines. Would’nt it be wise on your part to write us for 
quotations ? Our Travellers have the figures too.

LUCAS, STEELE & BRISTOL, Wholesale Grocers,
73 McNab St. North, Hamilton, Ont.

W. H. GII1I1ARD & GO., Hamilton.
NO BETTER WRITE US.Wholesale Grocers.

MALLAWALLA
A blend of Pure INDIAN and CEYLON

TEA.
RICH AND DELICIOUS.

A trial will convince you of its superiority 
over all other Package Teas.

Baking Powder in the Market 
than

“DIAMOND”
NONE

as profitable both to consumer 
and dealer.

We give special care to the 
execution of mail orders. Full 
details and quotations promptly 
given on application.

If you want the best value in 
the country in a Congou tea to 
retail at 25 cents write us for 
samples.

ALL LOVERS OF A REALLY GOOD CUP OF TEA

Have

«Wfe
sSSS!SKS

-R.ATVT LAL’S. Wholesale Agents, JAMES TURNER & CO., Hamilton.

NlacLaren's Imperial Cheese.
Large, Medium and Small,

IN GLASS JARS.
Specially adapted for Yachting and Camping

ROQUEFORT. SWISS.
GORGONZOLA. NEUFCHATEL.
PINEAPPLE. CREAM.
EDAM. Etc., Etc.

Whiling Cash and Parcel Carrier.

Direct shipments received weekly.
Write us for quotations.

WRIGHT & COPP,
40 Wellington St. East, T O RO N TO.

SIMPLICITY SIMPLIFIED.
The most perfect system on the market, no cords or springs to get out of order. Can 

recall as well as despatch the car from either end, neat in appearance, silent and swift in 
action, moderate in price. Can be leased or bought outright. Send for descriptive circular, 
price list and testimonials to

W. H. E. WHITING, Patentee and Manufacturer, London, Ont.
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BRITISH-GROWN TEA.

Messrs. Gow, Wilson, and Stanton, tea 
brokers, London, have issued a highly inter
esting circular m respect to the markets for 
British-grown teas. They point out that the 
crop of Indian and Ceylon tea for the com
ing season may be estimated in round num
bers at about 210 million lbs. Of this 
quantity it is a sanguine forecast to suppose 
that Great Britain will consume more than 
170 million lbs., and the object of the circu
lar is to draw attention to foreign markets, in 
the hope that a great portion of the remain
ing 40 million lbs. may be absorbed by 
them, and that by this means a further 
shrinkage in prices may be avoided. From 
the circular, which contains two admirably 
prepared diagrams, we extract the following 
passages :—During last year about 20 mil
lion lbs. of Indian and Ceylon tea were 
taken by countries outside Great Britain. 
India contributed about 13 million of this 
amount and Ceylon about 7. The quantity 
taken in 1890 was only about 14 million lbs., 
being 9 million of Indian, and 5 of Ceylon. 
The annual consumption of all tea in Great 
Britain amounts to 200,000,000 lbs., and in 
outside markets (excluding tea-producing 
countries) reaches some 250,000,000 lbs. 
Why should not the bulk of this demand be 
supplied by British-grown tea ? If in two 
years its use in foreign markets can be 
raised from 14 to 20 million pounds— 
and that at a time when prices were as 
inflated as during fully one half of last year 
—what is to prevent the chief supply of 
these markets being drawn from the de
pendencies of the United Kingdom? Aided 
by present low prices, British-grown tea is 
working its way more rapidly than in 
the past. It has now taken sufficient root in 
many countries to warrant the belief that its 
use must become permanent and that simi
lar results will follow to those attained at 
home, viz., the gradual displacing of the 
poorer China teas by the richer and more 
economical teas of our own dependencies. 
Should this eventually prove to be the case, 
the time may not be far distant when plant
ers will look back to the exceptionally low 
prices of the past six months as little short of 
a blessing in disguise ; for—with so large a 
quantity of tea taken outside Great Britain— 
the natural result would be a larger demand 
for Indian and Ceylon teas, if once a per
manent foothold were obtained in foreign 
markets. Much thought, time and money 
have already been expended in efforts to 
open new outlets for our produce. Results 
have been sufficiently encouraging to justify 
us in still further prosecuting, with renewed 
vigor, our campaign in foreign countries ; 
bat time, money and energy will be to a 
large extent wasted unless due regard be 
paid to the special requirements of the vari
ous markets. To flood them with unsuitable 
produce, as has on one or two occasions 
been done, is worse than useless. Growth

can only be gradual, and may at first be ex
tremely slow. Former, experiences will 
doubtless be of great assistance in the prose
cution of future enterprises. We are confi
dent that with persistent and intelligent 
efforts, progress, though it may be gradual, 
will be sure. The following statistics show, 
as nearly as can be ascertained, the quanti
ties of Indian and Ceylon tea taken in the 
undernoted countries during 1891, compared 
with their approximate total annual con
sumption :

Indian. Ceylon. Total 
Annual 

Con'mptn.
lbs. lbs. lbs.

Australian Colonics... .4,440,000 3,211,000 30,000,000
Persia...................................... 2,400,000 500,000 ...................
United States ............. 900,900 744,000 80,000,000
Turkey..................................... 1,104,000 18,000 ...................
Canada .............................. 680,000 410,000 80,000,000
•Germany........................... 192,000 604,000 4,000,000
Holland.................................. 407,000 156,000 5,000,000
South Africa....................  114,000 111,000 2,000,000
South America.............. 94,000 84,000 ...................
"Austria............................... 14,000 156,000 1,200,000
Arabia.................................. 130,000 ......................................
France................................... 43,000 65,000 1,200,000
Mauritius.............................. 2,000 69,000 ...................
Russia ............................... 2,000 66,000 70,000,000

1 Probably most of the tea sent to Germany and 
Austria was for Russia.

It is not surprising that Australasia should 
be so large a consumer. Not only are its 
people our own kinsfolk and countrymen, 
and have thus inherited similar tastes, but it 
was here that India made her earliest efforts 
at establishing a new market ; and she can 
now look back with grateful pride upon the 
work of those early days in the history of 
her tea industry. Here, too, Ceylon was 
eager in later years to find not only a near 
but important market—for Australians con
sume annually nearly 30,000,000 lbs. of tea— 
and her efforts have also reaped a rich re
ward. These colonies have now become the 
largest of all markets for British-grown tea 
outside the United Kingdom, although the 
demand appears still to be only In infancy. 
The Persian market is a source of surprise 
to many. It has grown and developed until 
it has attained its present dimensions. Its 
nearness to India may be one of the chief 
causes, but the favor in which Indian tea is 
there regarded is attributed by some to a 
preference in the locality towards the use of 
an article supplied by co-religionists ; and 
there may be some truth in the suggestion. 
The United States of America are so vast a 
territory, and the quantity of tea consumed 
so large, amounting annually to some 80,- 
000,000 lbs., that it is curious so small a per
centage of our leas should be used. Decided 
headway has been recently made, and pro
longed low rates of the past few months 
have done much to popularize Indian and 
Ceylon teas. A very large amount of adver
tising has of late been done by the Ceylon 
•Planters’ Tea Company, who continue 
steadily pushing the sale of Ceylon tea, and 
the present demand may be partially due to 
their perseverance. Turkey has become an 
important consumer of Indian tea, and it is 
possible that the religion of her people may 
induce her to take the teas of a country 
which contains perhaps the largest Mahom- 
medan population in the world. Ceylon tea

is being gradually introduced and appears 
to be received with some favor. Canada is 
perhaps one of the most promising outlets. 
The consumption of all tea is nearly 4 lbs. 
per head of population, and the percentage 
of British grown tea is already considerable 
—even though little systematic attempt has 
been made to open up this market. Recent 
low rates have perhaps given the greatest 
impetus to the trade. Russia, although a 
market of considerable magnitude, and tak
ing some 70,000,ex» lbs. of China tea 
annually, takes but little Indian tea, and 
until recently Ceylons were almost upknown. 
During the last two or three years a distinct 
inquiry for Ceylon tea has sprung up, and 
considerable quantities are now disposed of 
in this country. Figures showing actual 
consumption of Ceylon tea are impossible to 
obtain, but probably the bulk of that which 
goes to Germany has its final destination in 
Russia. The work of Ceylon in pioneering 
this market appears to have created some 
demand for the finest and most flavory de
scriptions of her tea. Russia should prove 
most valuable as an outlet for high-class 
teas, and of much eventual assistance in 
maintaining, if not increasing, the value of 
teas with flavor and quality combined. Of 
other European markets Holland appears to 
be the most active, but there are reasons 
why Holland should be a tea-drinking coun
try. She has herself fostered tea culture in 
her own colony of Java, and having thus ac
quired a taste for tea, is now one of the chief 
tea consumers in Europe. Germany also is 
likely to prove by degrees a useful outlet. 
Amongst those countries which as yet take 
but little of our tea, perhaps that of South 
Africa, with its rapidly increasing British 
population, offers the greatest encourage
ment for prospecting. In time this locality 
should naturally consume British-grown tea. 
South America is a consumer of British- 
grown tea, but the unsettled state of this con
tinent is adverse to immediate development 
of the trade. Taken as a whole the export 
trade is in a more promising condition than 
ever before, and strong ground exists for an
ticipating a future which will go far to raise 
the Indian and Ceylon tea industries from 
the depression to which they have recently 
been subjected, and if only the golden oppor
tunity afforded by the coming exhibition in 
Chicago be effectually taken, one of thé 
greatest markets in the world may shortly 
be won over to the side of British-grown tea.

Gowans, Kent & Co., of Toronto and Win
nipeg, present to our readers in their adver
tisement on back cover of this issue an illus
tration of a lamp burner, with “ The Perfec
tion Wick Trimmer” attached. It will un
doubtedly be accepted by the trade as a 
good seller. Every merchant knows the ob
jection their wives have to snuffing the 
charred end of a lamp wick with their fing
ers. This new attachment does away with 
this drawback, and being fixed to the burner 
is sold as cheap as those made without.
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H. P. ECKARDT & CO.,
WHOLESALE GROCERS,

WHOLESALE AGENTS FOR
Diamond Crystal Salt.
Webb’s Perfect Starch.
Faulder’s Silver Pan Marmalade.
MacUrquart’s Sauce.

ZE3Z. IP. ECKARDT & CO.,
TORONTO, ONT.

Snow Drift 
Baking Powder

LEADS.
A traveller tells us he saw from train at 

highest point on Rocky Mountains a man 
climbing a mountain path going still higher 
with a five pound tin of Snow Drift Baking 
Powder under his arm ; quite natural, its 
tendency is to go up.

THE SNOW-DRIFT BAKING POWDER CO.,
BRANTFORD.

MIXED AND MUSTARD
In kegs of any size, also in 16 and 

20 oz. bottles. Quality guar
anteed to be the best.

Send us a trial order.

Wm. Paterson & Son
BRANTFORD.

T nriTFPttV PPHQ WHOLESALE GROCERS LULJVJjilD I DnUo., 75 st. peter street,
3VC03STT^E]^L, 3?_ Q„

ARE OFFERING THIS WEEK

SUGARS. [Barbadoes 
TEAS. 1 andcuba MOLASSES.

FINE LARGE DRY GOD IN BUNDLES. BONELESS FISH IN BOXES.
Canned Salmon, Lobsters, Mackerel and Oysters.

HUDON, HEBERT <£ CIE..
Wholesale Grocers

-----AND-----

Wine Importers,
•^5

304, 306 St. Paul St.,
143, 145 Commissioners St. MONTREAL, CANADA.

Double Concentrated Lye. 
Double Concentrated Soda. 
Bleaching Powder.

11ST METALLIC TLISTS.
Send your order for Spring business.

L. CHAPUT, FILS & CIE.
Wholesale Grocers, Montreal.

GREENBANK 

Best Value Made.

Ocean Wave 
Baling Powder

Sold only in Cans.

Just Received.
Fresh supply of Batger’s Nonpareil Jellies and 

Cunningham De Fourier & Co.’s 
Table Delicacies.

CAVERHILL, ROSE, HUGHES & CO.,
Wholesale Grocers, Montreal, Que.
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COMBINATION IN BUYING.

Every little while there breaks out in some 
large town or city the notion that a co-oper
ative association of retailers can be formed 
for the purpose of buying goods. The idea 
is that the retailers can save the jobber's 
profit. As the net profit of the jobbers is 
only i per cent, on the volume of sales, one 
would think that their work as distributers 
would be free from the competition or envy 
of the retailers. The co-operative purchas
ing company cannot work any more cheaply 
than the regular jobbers, and must assume 
more or less risk in credits. This question 
is an active one in England and is not with
out interest here. A correspondent of the 
London Grocer asserts that the evils which 
afflict the large co-operative concerns in 
England are associated with a buying co
operative movement. He says :

Human nature is the same, whether you 
combine as industrial co-operators of trading 
co-operators, and young grocers will do well 
to think twice before risking money in plau
sible schemes to save themselves trouble. I 
know all the disadvantages of being a small 
buyer, and I can affirm that, with the advan
tage of being now a fairly la-ge buyer, the 
proportion of profit to turnover is no better 
than when 1 bought in small quantities. 
Why is this? It is simply because when 1 
was a small buyer 1 handled and sold all 1 
bought myself, whereas what I buy now is 
handled by my assistants, and what I gain 
in buying is lost in transit to the customer.

The weak spot in a small trader's buying 
is often exactly the same weak spot from 
which the co-operative movement took its 
start, and 1 stated this some years ago in 
your columns when writing on the origin ol 
the co-operative movement. The weak spot 
is this—in place of going to a first-class re
spectable dealer and purchasing in a small 
way on short credit, the system too often is 
to go to some second or third-rate place and 
run a long account. A big profit is placed 
on the article sold, and by-and-by the pur
chaser finds this out, and, rushing from one 
extreme to another, thinks to find salvation 
by joining a few others and employing some 
one else to do his work—for a young or old 
trader's work is, emphatically, to lay his own 
money out to the best advantage; and, 
speaking for myself, I have no hesitation in 
saying that any little success 1 have achieved 
may be ascribed to the fact that my actions 
have always been in accordance with the 
policy I advocate.

In many cases it is a positive advantage 
to buy in small quantities. Stock carried 
much in excess of nearby requirements 
means charges for carrying out of propor
tion to the extra discount gained by buying 
the larger quantity. Interest works night 
and day and Sundays, and so does insurance 
and depreciation. Even package goods, if 
kept, lose their look of freshness. Then the 
buyer m combination is apt to lose all of his

saving through some one giving to the con
sumer the advantage gained, thus forcing 
his associates to meet a cut price.

Such co-operative buying is destructive of 
independence and individualism. It gives 
away too much of one’s trade to competitors 
without corresponding advantage. Some 
are mean enough to use it to the discomfort 
and disadvantage of their neighbors by en
deavoring to win away customers, saying, 
“ I buy goods with him and just as cheap as 
he does, and I will sell them to you at a 
smaller profit.”

The only possible advantage the advocates 
of the system claim is that money is saved. 
The question for each one to settle is 
whether the disadvantages are not so many 
and troublesome as to outweigh the saving, 
which is more imaginary than real, and fre
quently means getting a dollar at a pre
mium.—American Grocer.

THE ADULTERATION OF PEPPER.

For some reason or other, which is not 
very clear, pepper for a considerable time 
past has been selected as one of the chief 
articles for direct adulteration. The price is 
so low, and the quantity used by any indi
vidual trader, and still more by any individ
ual consumer, is so small that it is difficult 
to see what inducement there is for this 
practice. There can, at the same time, be 
no doubt of its prevalence, and indeed of its 
increase. We do not now speak of the in
ordinately large proportion of decorticated 
husks often mixed with black pepper, in or
der to lower its price, though that practice 
would require a great deal of defence. At 
the same time the addition of substances 
like ground rice to white pepper appears to 
be increasing, and is, of course, a distinct 
fraud upon the public. There is reason to 
believe also that some other substance is 
now being extensively added to white pep
per in the process of grinding. What this 
substance is we do not know, but it is sus
pected to consist of spent ginger -that is, of 
the refuse ginger left after the fermentation 
of ginger beer.

In addition to this, an entirely new prac
tice has lately been developed, and that is, 
dyeing pepper yellow, by the addition of 
turmeric, probably in the process of grind
ing. There is no doubt that a pretty yellow 
colour is obtained by the addition, but the 
question remains of why this tinge should be 
desired. The natural colour of Penang, 
Singapore, or Siam white pepper is not 
yellow at all, but greyish. Nor is pepper 
served at table in a manner in which a 
bright colour would be at all attractive to 
the consumer, that is, it is not seen in bulk 
at meals, as many alimentary substances 
are. Pepper is, of course, added to food 
mainly in the cooking, and if not, it is pre
sented in a closed caster, and though this 
may be of glass, it does not allow minute

shades of colour to be seen. The circum
stance which has led to the staining of pep- 
per, is the fact that parcels decorticated 
here have a somewhat yellow tinge, which 
has become associated in the minds of the 
grocers with the best qualities prepared in 
recent years. No doubt, therefore, it has 
occurred to ingenious people that it would 
be advantageous to dye the common quali
ties of pepper of a similar, or even of a richer 
tint, and thus enable a higher price to he 
obtained for what is really an inferior article.

All these objectionable practices are, it 
need hardly be said, not carried out by the 
old-established wholesale spice grinders of 
the country. Those who do enter into them 
are profuse in their guarantees of the entire 
purity of their wares, and in most cases they 
are careful not to offer their adulterated 
goods at a proportionate reduction in price. 
The grocers, therefore, are unaware of what 
they are buying, and are led to think that 
their purchases are really superior qualities. 
One test by which dyed pepper may be de
tected, is to place a little in water and 
to keep it foi a few days when it 
will be found that the water in which 
the dyed sample has been placed, has be 
come thick or turbid and that it has a smell 
similar to that of drugs, such as rhubarb. 
This dyeing seems to us to be entirely pur- 
poselesss, and it can readily te put a stop 
to, if grocers will set their faces against any 
artificial addition of the sort, for which there 
is no justification.

It may be asked what the public analysts 
are doing, while all these abuses are current. 
The reply, in London at any rate, is that so 
far as some of these adulterations are con
cerned, the vestries institute a great many 
prosecutions with successful results, but that 
the cases are not thought worth reporting 
by the newspapers. We are told that in some 
districts there are very numerous convictions 
for the sale of pepper adulterated with 
ground nee, and that hardly any of them are 
reported. So far as the addition of some 
substance at present unknown, but believed 
to be spent ginger, to pepper, the analysts, 
no doubt, having had their attention drawn 
to it, will take steps to find out what is amiss. 
The dyeing of pepper by turmeric is a diffi
cult question, so far as the law is concerned, 
because the Adulteration Act allows staining 
or dyeing, unless the substance added be'in- 
jurious to health, or unless the admixture is 
sold to the prejudice of the purchaser. If 
pepper dyeing be legal, the trade must de 
fend itself, unless it wishes to be deluged 
with canary-colored parcels. The degree of 
yellow is simply a question of the proportion 
of turmeric used, for an infinitesimal addi
tion, from the quantitative point of view, will 
be sufficient to dye pepper in the most bril
liant way. On the other hand, the added 
coloring matter soon fades, and if dyed pep
per is kept in stock it soon resumes more 
nearly its proper tint, but with an unnatural 
complexion.—Produce Markets’ Review.
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Mixed Pickles

Cauliflower

Brown Onions

Red Cabbage

MIXED Pi OKIE
PREPARED BY

E. LAZENBY & SON
(• edwaros rriteev, poatm.an square»

18 TRINITY STREET

LONDON. S.E.

HARVEY'S SAUCE. —CAUTION. - The 
admirers of this celebrated Sauce are 

particularly requested to observe that each 
bottle bears the well-known lalx-l signed 

ELIZABETH LAZENBY ” ; this label is pro- :[ 
tccted by perpetual injunction in Chancery of the | 
9th July 105S and without it none can be genuine

Piccalilli

White Onions

Walnuts

Cirkins

PICKLES
These Pickles are prepared with the finest Malt Vinegar, and are guaranteed 

free from any adulteration whatever.

These PICKLES are absolutely the BEST manufactured in the WORLD, they can be secured from the following leading houses 
TORONTO. HAMILTON. WINNIPEG.

SLOAN & CROWTHER. BALFOUR & CO. THOMPSON, CODVILLE & CO. 
PERKINS. INCE & CO. Halifax and st. John.
J. W. LANG & CO. From all the Leading Wholesale Houses.

" " Arthur P. Tippet & Co., Toronto and St. John, Agents for Canada.
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THE CANADIAN GROCER
CUTTING IN MOLASSES.

If you do not know what 

this stands for, your not 

posted.

Send for Price List 

or Sample Caddies.

Empire Tobacco Co.,

MONTREAL.

Still further cutting is reported in mo
lasses in Montreal, where it has been offer
ed at 27 '/2 c. to arrive this month. The best 
it can be laid down for is 27.10, and that is 
not allowing for shrinkage, which would 
bring it to 29.30 or thereabouts. In talking 
about the cutting, one of our leading grocers 
says he wishes the Guild was broken, and 
then the best men would stay on top. An 
other firm that have never been members of 
the Guild say that if they were doing busi
ness with angels they would join, but not 
with such changeable beings as mortals. 
The outcome of the cut was a special meet
ing of the Wholesale Grocers’ Guild in the 
board room of the Montreal Board of Trade 
on Friday last. The meeting was very stormy 
at times, owing to the members of one of our 
large French firms writing to say that if 
combine prices were not upheld he would 
leave the Guild. This seems to be the feel
ing of several of our prominent grocers who 
say they are tired of the present haggling over 
prices and would like to see them steady. 
One of our local brokers who has a lot of 
stock arriving soon, says he will auction it 
off, thereby giving all a chance to go into the 
fight. On the whole the market at this point 
for rice, sugar and molasses is very uncer
tain, as more or less cutting is being done in 
all these lines.

THE U. S. WHOLESALE TRADE AND 
THE SUGAR TRUST.

The wholesale grocers’ associations of the 
United States are organizing for the purpose 
of sketching out a platform upon which the 
delegates they send to a conference with the 
Sugar Trust people on the 9th inst. shall re
present them. A proposition suggested by 
a Mr. Imbusch of Milwaukee appears to 
find general acceptance as the basis of com
mon action. These are its objects :

1. A uniform price for each day by all the 
refineries of the Trust.

2. Telegraphic advice of daily market to 
to every jobbing centre.

3. Equalization of prices for competitive 
points through a system of scheduling, 
freight allowance to the retailer.

4. A rebate on monthly purchases conting
ent upon maintenance of the price of sugars 
as fixed by the schedule.

The plan proposes to establish a uniform 
profit at the various jobbing centres through 
a system of freight schedules.

The Southern Wholesalers’ Association 
will be represented by five delegates who will 
attend the meeting with the following sug
gestions :

1. To insist upon an allowance of 34 of one 
cent per pound rebate.

2. That the plan as adopted, to apply with 
equal advantage to every point of member
ship of this Association as now existing, or 
that may exist at the time of its operation.

3. That in this movement the strength of 
this Association should be maintained as a 
unit, and its influence should not be given 
to any man or set of men without adequate 
return.

That the trade of cities which bavc not

yet formally attached themselves to the 
Southern Wholesale Grocers’ Association 
should definitely define their position with 
out further procrastination, so that we may- 
know whose interests are to be specially 
protected by this Association.

5. That should the Imbusch plan be 
adopted, the expense of its operation should 
be borne by the Sugar Trust, or so arranged 
by it that no assessments for expenses should 
follow. -«

The Trust manifests some inclination to 
concede.

MONTREAL TRADE CHAT.
The advices from England report an ad 

vance in sago.
The retail grocery firm of Gordon, Hall & 

Co., have dissolved partnership.
C. H. Binks has returned from the Lower 

Provinces. He says business is good.
D. Hatton, of D. Hatton & Co., canned 

goods men, has returned from a trip to the 
far west.

Tom Frasier, the Bleury street grocer, 
will have to move soon, as the corporation 
is widening the street.

M. P. Laverty is well satisfied with his 
new grocery store. He says he is working 
up a better class of custom.

T. Brouville, J. C. Rousseau and Louis 
Brounelle, all grocers, have all been appoint
ed justices of the peace for Three Rivers.

The partnership heretofore existing be
tween Alphonse Letaivre and Charles Lang
lois (Canada Liquor Co.), grocers, has been 
dissolved.

The Union Stock and Meat Packing Co., 
have moved into their new offices at the 
corner of St. Peter and St. Paul streets. 
The new company have fixed up in grand 
style and their premises really look fine.

The retail grocers had quite a lively time 
last week at the City Hall. This was ow
ing to the temperance people wanting the 
grocers to run their liquor trade separate 
from their grocery business. Mr. Demers, 
president of the Grocers’ Association, said 
that the grocers were not responsible for 
drunkenness, and that the grocers very 
rarely violated the laws and he did not see 
the necessity of the separation.

OF THE FIRST WATER.
“ Godes-Berger ” is the name of a natural 

mineral water that is the favorite of Her Ma
jesty the Queen, and the only natural min
eral water supplied Her Majesty under 
Royal warrant. This water is highly recom
mended for table use by some of the most 
eminent physicians in the land, and is en
dorsed by England’s leading medical jour
nal, The Lancet. Already in Canada the 
water has had a ready sale among the better 
class of trade, and most of our leading gro
cers and liquor dealers have the same in 
stock. In its appearance the water is as clear 
as crystal, with a very pleasant and refresh
ing taste, and will keep good in any climate 
for a number of years. The purveyors of 
Godes-Berger claim it to be superior to or
dinary sparkling waters for mixing with 
claret, champagne or any kind of wine or 
spirits. The water is bottled at the spring, 
near the old castle of Godesbcrg, opposite 
the Seven Mountains of the Rhine, where it 
has been famous for its purity since the 13th 
century. James Lobb, 30 Wellington street 
east, Toronto, is the agent for Canada, and 
to him all orders should be addressed.
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London Stoneware Pottery Works,
We want your empty Crockery crates.

If you have one or fifty let us hear 
from you at once and oblige

GLASS BROS. & CO.,
LONDON, ONT.

BENSON’S CANADA PREPARED CORN
For the TABLE.

Edmardsburg Silver Gloss] 
Benson’s Satin for the Laundry.

The Celebrated brands of Starch manufactured by the Edwardsburg Starch Co. 
are considered by impartial judges to be without any equal.

They have held the highest reputation for more than 33 years. Now lead the market 
against all competitors, and are the best for grocers to handle, because they sell 
themselves.
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THE CANADIAN GROCER

[This department is made up largely of items 
from travellers and retailers throughout the 
Dominion. It contains much interesting informa
tion regarding the movements of those in the 
trade. The editor will thank contributors to 
msil copy to reach the head office Tuesday,]

Pickle Manufacturer F. J. Ling is lying 
very low with inflammation at the Victoria 
Hotel, Hamilton.

The Wholesale Grocers: Association of 
Montreal held a meeting in the Board of 
Trade building last Friday afternoon.

London grocery clerks have organized a 
baseball club, and would be pleased to try 
conclusions with the shoe clerks on June 8.

Lake & Bailey, millers, now doing busi
ness at the corner of Market and Park 
streets, Hamilton, but whose lease will run 
out next December, intend erecting a four- 
story mill at the southwest corner of Rebecca 
street and Ferguson avenue.

Mr. Potter, of Potter & Ronald, left last 
week for England. Mr. Potter is one of the 
delegates from the Winnipeg Board of 
Trade to the Congress of Boards of Trade 
and Chambers of Commerce of the Empire, 
to be held in London in June.

A. G. Broad, of Glasgow, Scotland, repre
senting the Directors, and E. Dowie the 
Manager, of the “Woodside” Refinery, 
paid a hurried visit to this city on Monday 
last. They report a satisfactory spring busi
ness, and look for higher prices in the near 
future.

“ The latest addition to the mercantile in
terests of Brandon, Man., is the opening out 
of a branch of John Whyte & Co.’s pork 
packing establishment of Mitchell, Ont. 
Mr. John Whyle has been in the city and has 
secured premises in the market building to 
the rear ol the city hall.”

The Provincial authorities of Nava Scotia 
are to undertake the preparation of a display 
of the minerals and fruits of the Province for 
the World’s Fair. The Government of Prince 
Edward Island has undeitaken to make a 
very good display of the agricultural pro
ducts of that Province. The fishing inter
ests will also be represented. Quebec will 
make a similar exhibition.

The head quarters of the Saint Croix Soap 
M’fg. Co. is in St. Stephen, N. B. New offi
ces have just been built by them, finished in 
black ash. The offices are large, airy, and 
bright, fitting head-quarters for “ Surprise ” 
Soap, which has gained such a reputation 
for itself all over Canada. The rapidly in
creasing business in Surprise Soap has ne
cessitated many additions in the factory in 
St. Stephen, but they are now understood to

be fully equipped for turning out a very large 
quantity Of soap. It is really wonderful to 
see the rapid progress made by this concern.

There is considerable discussion going on 
in Montreal as to the early closing of saloons. 
A by-law was proposed, but is strongly ob
jected to. The president of the Grocers’ 
Association, Mr. Demers, told the commit
tee which has charge of the matter that the 
proposed by-law would cause the grocers to 
separate their grocery and liquor business or 
to close their stores early, and pointed out 
that in the past the laws had scarcely ever 
been violated by the grocers, and their in
terests should be considered.

On the evening of the Queen’s birthday 
Owen Tierney, of the firm of Tierney Bros., 
Brock street, Kingston, left the city with bis 
family for a prolonged visit in the United 
States. For some little time he had been 
unable to meet his paper, but his credit be
ing good his creditors were lenient with 
h:m. He meant to pay them every cent, 
but his business did not prosper in a way 
that would enable him to meet his liabilities, 
and he, finally becoming discouraged, threw 
up the sponge and left the city. He had 
sold his stock to his brother Patrick who 
was not a partner as the name of the firm 
implies. Patrick gave notes for a good sum, 
and is willing to carry on the business if of 
the creditors are willing. The transaction 
was bona fide, and not made with a view of 
defrauding any one. A statement of the 
liabilities was made out, and is now in the 
possession of Mr. Mundell. There are over 
twenty-one creditors and include Fenwick 
Hendry & Co., R. J. Carson, J. Tierney & 
Co., and many other citizins who gave ac
commodation notes. Other principal credi
tors are in Montseal. They are, Grothes & 
Co., cigar manufacturers ; Cortes, Galbraith 
& Co., Doherty & Co., Finlayson Hirsch & 
Co., Quintet & Sons. The sums owing run 
from $200 to the highest $500. He owes 
the separate school board sixteen hundred 
dollars and altogether his liabilities are 
$10,000.

A BRIEF HISTORY OF THE TOMATO

The tomato is by long odds the queen of 
the vegetable kingdom. It is the national 
vegetable fruit of this continent, and a popu
lar favorite with all classes. The delicate 
and luscious tomato can hardly be called 
simply a vegetable, for it is quite as much, if 
not more, of a fruit. It occupies a peculiar 
position in the vegetable family, as not only 
can be eaten raw (and by many it is pre
ferred that way), but it can be cooked as a 
vegetable, preserved as a fruit, or to suit the 
popular taste of the nation it is manufactured 
into that sauce of sauces, “ Snider’s Home
made Tomato Catsup ” and Snider’s Tomato 
Soup in cans. The tomato has here reached 
its acme of greatness, for it can be safely said 
that it will never be used to better pur
pose than when it appears under the label

of The T. A. Snider Preserve Company, 
of Cincinnati, Ohio. Everyone knows what 
the tomato -looks like, and all are, doubtless, 
equally well posted in regard to the appear
ance of the plant itself. The tomato plant is 
one of the most delicate and sensitive of all 
that class of the vegetable family. A puff of 
frosty air on the fragile stem of the little 
plant, when first it is set out, and withered 
away goes the sensitive little creature. The 
seed is invariably planted in ahotbed, where 
the plants are allowed to remain until they 
are about six inches high, when they are 
carefully transplanted to their future home. 
Taking firm and deep root in the soil (un
less nipped by a forbidding frost) they rapid
ly glow, flourish and prosper as the prover
bial green bay tree of old.

AROMA OF COFFEE.

The aroma of coffee develops especially 
during the process of roasting ; its fatty oil 
oxidizes, is burned, and is changed into 
essential oil, or caffeine, a species of ether 
that can be isolated by distillation, and 
which we can sometimes see with the naked 
eye on the surface of the ordinary infusion. 
But coffee, like many other natural products, 
such as wine, tobacco and cocoa, requires a 
certain length of time after being gathered 
before it reaches its full maturity. Expen 
en ce has shown that the development of its 
aromatic principle is acquired by keeping it 
in a green state from one crop to another. 
But it is well known that for about the last 
half century the caffeine seems to be lacking 
in the infusion of coffee, which has no longer 
the exquisite qualities due to its aroma.

If now, on the one band, we consider thaï 
the production of coffee is necessarily limit 
ed by the conditions of climate requisite for 
its growth, and that, on the other hand, the 
planter, in order to supply the demand which 
is constantly on the increase, is now obliged 
to deliver the crop as soon as it is gathered, 
we can do nothing but infer that the cause 
of the degeneration of coffee lies in the fact 
that it is supplied to the trade too soon,while 
it has not yet developed its constituent prin
ciples, and particularly its caffeine.

The inference from this is evident. If we 
wish that our coffee should regain the quality- 
through which formerly it was consideted 
such an exquisite beverage, we shall have to 
go back to the traditional process of only sup
plying it to the trade when the caffeine has 
acquired its full development, which can only 
be given to it by time, and by being kept in a 
green condition from one crop to the next.

We must not, however, expect that dealers 
are going to follow this rule, but, at any rate, 
consumers can do it for themselves, by 
only roasting and using coffee which they 
have kept in a green condition for at least 
a year.—N. Y. Herald (European Edition.)

Competition is keen and active, and the only 
way to meet it successfully is to buy from the 
best houses, and at lowest prices.
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THEY TAKE THE LEAD
The demand for our bottled 

Pickles Is Increasing to a grati
fying extent. Sales this year 
have been larger than ever be
fore, and are spread over a 
larger extent of Country, ex
tending from Montreal to the 
Rockies. Wherever introduced 
they continue to please.

The Kent Canning and Pickling Co.,
Chatham, Ont.

CORTICELLI

GROCERS.
Our 3ft Package Soda Biscuits sell like 

Hot Cakes. TRY THEM.

JACKSON BROS.,
GALT.

JSJOTICE.

The British Columbia Fruit Canning and 
Coffee Co), It'd.

VANCOUVER, B.C.
Having largely increased their capacity. We ad
vise all dealers to see their price list before plac
ing their ordeis for Jams, Jellies, Canned Fruits, 
and Canned Vegetables.

Besides their regular brands of Ground Coffee, 
now so favorably Known, they quote ;
Blend No. 1 at 35c.,either ground or whole roasted 

14 2 at 33c., “ “
44 3 at 30c., 44 44 44

Their Flavoring Extracts are of the choicest 
quality.

Egg Fillers—Egg Cases.
30 Doz. 36 Doz. 49 Doz.

The Best and Cheapest in the Market.
Have you seen our 15 doz Case for Farmers use? 
Write for quotations—Toronto Warehouse, 60 

Front St. E.,or the mill, CAMPBELLFORD,Ont.

NORTHUMBERLAND PAPER AND EGG CASE CO.
SPOOL SILKS & TWISTS, 

EMBROIDERIES & FANCY SILKS.
To satisfy and please your customers you 

must keep the best lines. “ CORTICELLI” 
has that reputation ; if you want to put in a 
line of these goods. Send for further infor
mation and prices to

CORTICELLI SILK CO.,
ST. JOHNS, P. Q.

T. A. LYTLE & CO.,

Pi»

Vinegar Manufacturers,

TORONTO.
Have reduced the price of 

their Celebrated
BEAVER BRAND

PICKLES
Send for Quotations.

THE CAIL BORDEN

'T-m-.uf.v

Has maintained Its high reputation for ABSOLUTE 
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL
FOR BALK BT

Grocers and Druggists Everywhere.

Boeckh’s 
Standard 
Brashes and 
Brooms are 
Handled by all 
Leading
Paint and Oil 
And Grocery 
Trade.

We aim to have our Goods always 
reliable and as represented,

Chas. Boeckh & Sons.
MANUFACTURERS

Brushes,
Brooms and

Woodenware.
TORONTO, ONT.

'Three
Gold 1

\ iHedals-
Oi'lctjon^c

St«rch

ARTHUR P. TIPPET & CO.,
”hS!S“ I Wellington Street East, Toronto.

GRIMBLE S ‘KT
Six GOLD Medals VINEGAR

GRIMBLE & CO., Ltd., LONDON, N. W. ENG.

GILLARD’S Specialties
High Class, English Made,

“USTIE'W"” Pickles and “USTIEj'W"” Saace.
#”*11 I ADH A/ Wallhamstow, London, Eng., and of
vJ 1 l—i Lrt II LJ Oc G V-/ •, Wholesale Grocers in the Dominion.

^486
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TORONTO MARKETS.

TORONTO, June 2, 1892.
GROCERIES.

It cannot be said that there is anything 
erratic about the course of this market, which 
has preserved pretty much the same general 
features all spring. The incidents of this 
week and the general bearing of tendencies 
are in the same drift as ever. A common 
place run of trade is the report on all hands. 
Heavy groceries are singularly slow in get
ting into motion. The sugar trade is back
ward, orders in at this time being usually 
large and numerous in other years, every
body aiming to have his wants registered in 
time for early attention, so that there may 
be no dead-lock when the consumers begin 
their midsummer clamor for supplies. Tea 
has quite as good sale as it commonly has so 
near the end of the Japan crop year. Canned 
goods are active, Valencia raisins are active, 
but this term can hardly be applied to any
thing else. The weather has probably been 
somewhat to blame because things are not 
farther on, and roads are anything but good 
in country districts. Payments are spoken 
of rather favorably, but the complaint of 
them is that they are lighter than the whole
sale trade like to have them, the sales, for 
which they are the remittance, being under 
the average spring volume.

COFFEES.
Advices from Rio state that former esti

mates of the new crop are now being cur
tailed in the reports of observers, that the

J. P. CLEMES. W. H. CLEM ES.
M. P. CLEMES. A. E. CLEMES.

“THE BIG 4
EVERYTHING AND ANYTHING IN

-FRUITS-
bananas, Oranges, Lemons, Pines, Onions, 

“ Maple Leaf” brand Maple Sugar.

CLEMES BROS.
TORONTO.

CEYLON TEA.
From the celebrated Gartmore estate 
now in stock. Teas fiom this estate 
brought recently the highest prices ever 
known at auction in London.

P. C. LARKIN & Co.,
WHOLESALE GROCERS.

25 FRONT ST. E.
TORONTO.

consumption for 1891 92 has been the largest 
on record, and that if the new crop is delayed 
beyond July the shrinkage in the world’s 
visible supply is expected to be a telling fac
tor on the side of firmness. On spot the 
stock cl choice Rios is still light,but the sup
ply of common is quite equal to any require
ments of the demand, the price ranging 
from 17X to 21c. Java coffee-retains its 
strong position and quotes at 28 to 35c. 
Mochas are 28 to 33c., and there is some 
rumor that an advance is to be made in 
Aden.

DRIED FRUITS.
The consumption of dried fruit appears to 

be on the ncrease, if the call for Valencia 
raisins be taken as an index of its growth. 
A good week’s trade has been done in off- 
stalk Valencias, at prices ranging from 3>£c. 
upwards. The attempt to take advantage 
of the rise in New York has so fa> not re
sulted in any marked advance in prices, the 
quantity ot stock to be sold and the nearness 
of the season for domestic fruits both oper
ating to hasten business. A very consider
able movement of off-stalk fruit has conse
quently been made. The advance in New 
York has not caused any cessation of buying 
upon that market for Canadian account, and 
some thousands of boxes have found their 
way across the line since last report. It 
would seem that those purchases should give 
firmness to local prices. A considerable 
proportion of the stork of Valencias held in 
New York (40,000 boxes, it is estimated) is 
said to be oljundesirable quality. Currants, 
though in fair demand, have not developed 
any new strength here, the price continuing 
to vary upwards from 4j^c. according to 
quality. Prunes are quiet at horn j!4c. in 
casks, the lowest price being something of a 
drive Nuts are steady at former quota
tions, which appear in Prices Current.

RICE AND SPICES.
Rice is coming somewhat more finely into 

request, the cheapness ol ciiymits and 
Valencia raisins tending to animate the de
mand. Ordinary is steady at 3# to 4c.

Spices preserve their wonted tone of in
different strength. The trade in them is also 

(Continued ou page 16)

CANNED GOODS.

TORONTO.
This market gains in activityand strength. 

Distribution is becoming concentrated, 
stocks in retail hands are low, and the de
mand is springing up from all quarters for 
the staple vegetables. It is easier to observe 
improvement now, for the reason tha| the 
supply being in much fewer hands, any in
crease in the call for stock is not scattered 
over a wide area of supply, and so is more 
easily perceived Inquiry all the way front 
Vancouver is one of the incidents of the 
week’s business, while a car or two have 
been made up also on westward account, 
and some good-sized parcels have been de
livered by boat. Retailers have kept up 
their demand as well, and the bulk of the 
sundry invoices sent out have had then 
canned goods entry. The run from all hand, 
is for assortments, but tomatoes and pea, 
have been the largest part of the stock han 
died. The views of holders do not appear 
to have changed. They are firm at $1.05 
for retailers’ lots of choice brands, and 
though there is not much money in them 
at that price there seems no likelihood that 
they can or will he advanced. Fruits are 
being pushed on buyers’ attention more pro
minently than at any former time since the 
last crop was put up, and as sellers are mak 
ing the chief ado just now, the market must 
be reported in buyers’ favor very decidedly. 
Plums, strawberries, and raspberries are 
being offered to jobbers at good prices. Pri
ces Current show some changes in our quo 
tations Salmon is still virtually limited 10 
one brand, which sells at $1.30 to $1.35. Lob
ster is quiet and steady at unchanged quo
tations.

The latest on American sardines says the 
New York Commercial Bulletin, is that 
packing operations on anything like a liberal 
scale will probably not be engaged in before 
July 15th. Prime quarter oils sold at $3. 65 
on the spot on Saturday.

To Canning Men.-OUR CYCLONE PULP

..

For making tomato 
pulp and preparing 
pumpkin and squash 
for canning is very well 
known to all the can 
ners in the United 
States, and a few of 
them are in use in 
Canada. The high 
tariff has prevented 
their being used exten
sively heretofore.

We are now manufac
turing these machines at 
Oakville, Ont., to enable 
our Canadian friends to 
obtain them without pay
ing a heavy duty; but we 
shall make only a few of 
them unless ordered. 
Those who contemplate 
purchasing, should send 
their orders promptly to 
insure the saving of duty, 
as late orders will have to 
be filled from stock in the 
United States which will 
be subject to a 30 per cent 
duty.

Address

THE BUCKLIN CAN-FILLER CO., KEYPORT, N. J.

65
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REINHARDT & CO.,

SALVADOR LAGER
IS THE VERY BEST.

TORONTO.

Canned Goods.
Have you goods 

bearing my name 
in stock ? They 
are always the 
same, always reli
able.
D. W. DOUGLAS,

8t. Johns, P.Q.

The Horton Manufacturing Co.
E. P. Breckenridge, C. C. Warren,

President. Secretary.
Edwin Norton, W. C. Breckenridge,

Vice-Pres. Mgr. & Treas.

MANUFACTURERS OF

ITin Cans
By Automatic Machinery.

Fruit, Paint, Lard, Baking Powder, Fish, 
and Seamless Lobster

CANS.
Capacity, fifty thousand cans per day.

Sole Agents in Canada for Norton Brothers
“Solder Hemmed” Caps.

Inquiries and Correspondence Solicited.

HAMILTON, - ONT.

We
Pack
Only
the

Best.

Red Rispbebbï Je
The Largest and Finest Stock

IN THE DOMINION OF CANADA.

APPLY TO

THE SIMGOE CANNING GO.,
SIMCOE, ONT.

It always pays to

Buy the Best
Goods. Fresh Fruits and Vegetables can 
be had every day, by using the Lakeport 
Preserving Co’s Canned Goods. All goods 
guaranteed. Try them once and you will 
use no other.

Lakeport Preserving Co.,
Lakeport, Ont.

Factories at Lakeport and Trenton.

THE CANADA MEAT PACKING CO.,
MONTREAL,

BEEF AND PORK PACKERS,

Cnrers of the Celebrated C.M.P Brand of Smoked Meat, Sugar cured 
extra-flavored Hams and Bacon.

Compressed Corned Beef. Ox and Lunch Tongue.
Pure Lard a Specialty.

WRITE FOR QUOTATIONS.

fRAD^

AlA r JS-

B. H. Nelles,
GRIMSBY, ONT.

Packer and Preserver of the Cele
brated BEAVER Brand Canned 
Goods, Evaporated Apples.

JAMS and JELLIES
IN GLASS AND VAILS.

Wholesale Only.

THE “ Lion Brand ”
is so popular that UNSCRUPULOUS
packers have adopted it. To prevent the 

public from being imposed on we have in 

addition lithographed the word ‘‘BOULTER” 

a.qross the face of each label in a distinctive

color. Look out for the word “BOULIER"
if you want first class “ canned goods.”

Bay of Quinte
Canning Factories.

PICTON and DEMQRE8TVILLE.

W. BOULTER & SONS,
PROPRIETORS,

PICTON, ONT.

'■ Don’t be Sidetracked
Insist on your Wholesale House 

supplying our goods. You know the 
old story: “here is a Brand Just as 

and Cheaper.”

There is no Brand so Good 
that’s Cheaper.

Our Strawberries, Raspberries, Eng
lish Morello Pitted Cherries, Gage Plums and Yellow Peaches are 
all selected Fruit, Preserved in Pure Granulated Sugar. 
Each Label has a Maple Leaf which Guarantees the Qual
ity. Test them and prove the assertion.

Delhi Fruit ™ Vegetable Canning Co.,
FACTORIES : DELHI AND NIAGARA.
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A Laundry Soap for all Household Puiposes. 
Gives a Good Profit to the Grocer.

The St. Croix Soap Mf’g Co.,
Branches : St. Stephen, N. B

MONTREAL : 17 St. Nicholas St.
TORONTO : Wright & Copp, 40 Wellington St. East.

MA RKKTS- Oontinued

very much of the same general character as 
ever.

SUGAR.
Accusations of cutting are still made m a 

vague way, both as to the extent of the 
alleged practice and the authors of it. 
The normal market price of granulated 
is undoubtedly 4^c. Any shading of this is 
for certain grades, as the product of the dif- 
lerent refineries is not equable in quality, 
and so is quoted variably in some cases. 
There are houses which will not shade 4%c. 
for one make of sugar, who probably will do 
so for other makes. The quotation from 
Montreal is 4^c. Yellow is quoted here 
from 3)<£c. upwards. The price of sugar is 
now the lowest it has ever been. It would 
seem impossible almost for it to go lower, 
while all the chances are on the side of an 
advance. The chief chances are the large 
summer demand now approaching and the 
comparative shortage according to estimates 
in the beet root crop. The demand has not 
grown appreciably on this market since last 
week. One cause is, no doubt, the apathy 
of jobbers, who have little object in pushing 
business as compared with what they had 
last year. The seller's enthusiasm is lack
ing, and that makes a big difference in the 
volume of the sales.

Willett & Gray’s Weekly Statistical says : 
Total stock in all the principal countries, at 
latest uneven dates, 1,482,967 tons, against 
1,497,052 tons at same uneven dates last 
year.

Raws—The market is unchanged in price 
from last week, and transactions have con
tinued to a fair extent. There is noticeable, 
however, more of a difference of opinion on 
sellers’ part, for while many holders continue 
to meet the market, others think it for their 
interest to put their sugars into warehouses 
on a venture for better prices. In the mean
time the weather in Cuba holds favorable for 
grinding, and stocks in the island are in ex
cess of last year, notwithstanding the in
creased exports to date. Some damage has 
probably resulted to the Louisiana crop from 
the floods, but nothing like as serious as was 
anticipated at one time. Two regular 
steamers have been taken away from the 
West India line, shipments from some of 
those ports have been diverted to the United 
Kingdom to a larger extent this year than 
usual. Receipts in the United States are 
now running much behind last year, owing to 
the absence of imports from Europe.

Refined—A very notable increase in the 
demand is the feature of the week. Soft 
grades are oversold leading to a small ad
vance. Meltings would have been increas
ed but that deliveries of hards are helped 
out from warehoused sugars, which have ac
cumulated some time ago. Grocers have 
preferred this season that refiners should 
carry the stocks until their busy season fully 
arrived, and now they are obliged to come 
into the market and rapidly renew their sup
plies. There is every indication of a very 
large business directly ahead,and to continue

for several months. The National Conven
tion of Grocers, referred to elsewhere will 
undoubtedly prove in the interest of an in
creased consumption of sugar and continued 
low and steady prices. No foreign granulat
ed has been imported, and Scotch yellows 
only continue coming in small lots.

SYRUPS AND MOLASSES.
The trade in syrups is becoming like that 

in molasses on this market, and for some 
months has not counted for much either in 
volume or gam. A year or two ago each of 
the resident brokers used to sell three or 
four cars a month ; now their sales are 
small in size and very few in number. Prices 
begin as low as ever, that is at 1 Jfc.

Molasses creates no interest on the part 
of anybody. The week’s sales of New Or
leans have been rather better than they were 
at from 26c. upward.

TEAS.
Green teas are very scarce and dear at all 

oints, and the few grades necessary for 
usiness on this market are very firm. An 

evidence of the intrinsic firmness of this 
description of teas is shown by the fact that 
the New York people are buying some grades 
in London. Ceylons are very firm and in 
demand. Stocks of Japans above common 
are about exhausted and are firm. It will 
be from a fortnight to thirty days before any 
considerable additions are made to stocks 
from new crop tea. Jobbers have had a 
comparatively busy week of it in the tea 
trade. Values are not by any means so 
much in favor of the buyer as they were.

An exchange says the English market 
throughout the week has been a strong

one, and competition has been brisk for 
all grades. Common kinds have been in 
better demand at harder rates, and all 
good liquoring teas are in request at 
distinct advances on late quotations. Pe
koes above qd continue scarce, and teas 
of this description realise full prices. The 
trade seems to confidently expect the present 
firm market to continue for some time.

According to the New York Bulletin, with 
fuller display and more careful examination 
of most samples of new crop Japan teas, the 
verdict is not quite so favorable as to quality, 
and parties who have preserved last years 
samples say that so far as comparison will 
admit the goods range poorer. Nevertheless, 
there has been fair demand secured, and 
about 1,000 packages sold to arrive, mainly 
at 30 to 37c. with a few rumored somewhat 
higher, and one offering at 28 or 29c.

MARKET NOTES.
[Importers, wholesale merchants and maunfac 

turers should send anv items intended for this 
department so that they may reach the head 
office not later than Wednesday morning. The 
editor will always welcome such information.]

Smith & Keighley are offering choice new 
Porto Rico coffee at 25c.

Balfour & Co. Hamilton, are receiving a 
shipment of Lazenby & Sons pickles and 
sauces. This is the fifth shipment they have 
had, and they report a continually increasing 
demand for these goods. M

The Norton Manufacturing Co., Hamilton, 
have recently put in machinery for the man 
ufacture of seamless Jjlb. and ilb. flat lobster

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS.

aCTABLWHEO

GENERAL COMMISSION MERCHANTS.

44 FRONT ST. EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

SEND SAMPLES
AND QUOTATIONS.
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STAR McWilliam & Everist, Husband Bros. & Co.,
FIRE LIGHTERS.

BIG REDUCTION.
60 5c. packages in a case. Price 

$1.75, profit $1.25 per case. 
BIG PROFIT ! BIG SELLER !

Jc. (.'Orth lights 18 fires without coal oil or 
kindling.

Send for free sample.

Have always on hand, Florida and Califor
nia Oranges, best brands; Fancy Messina 
Lemons, Valencia Oranges, Marmalade 
Oranges, et:., also full line of
DATES, FIGS, NUTS, CALIFORNIA 

DRIED FRUITS, ONIONS, ETC.
26 and 27 Church St., 

TELEPHONE 645. Toronto.

Commission Merchants,

WHOLESALE FRUITS.
71 Colborne St., Toronto.

Reference : Imperial Hank, Yonge and Queen.

VI N E YARDS C?/

STAR MFG. CO., London.

Meglaughlin, Marshall & Co.,
Wholesale Provision Merchants,

3 and 4 Corn Exchange,

...... Manchester,
Liverpool and Glasgow. £ |'ig,| Q |"|

Are prepared to receive Consignments of Eggs, 
Bacon, Hams, etc. Having been established more 
than 40 years, they are in connection with all the 
best buyers in the North of England.

THOMPSON & GO.,
LATE

Robertson, Thompson & Co.,
Wholesale Commission Merchants,

Gram, Flour, Feed, Canned Goods, 
Sugars, etc.

185 NOTRE DAME ST, EAST,
P Q- BOX 615. WINNIPEG, MAN.

TELEPHONE 62.
All kinds of produce handled. Consignments 

Solicited. Prompt sales and quick returns.

BANANAS—Receiving one to two Cars 
good Fat Stock weekly. Port Limon Fruit.
ORANGES—Car San Gabriel Mission,Cali
fornia, Oranges, fine juicy, heavy fruit. Car 
ex Los Angelos, to arrive, containing Fa
mous Highland Seedlings and Washington 
Navels.
LEMONS—Fancy Marks in Stock. Send 
for Prices.

J. Cleghorn & Son,
94 Yonge St., TORONTO.

J.F.YOUNC&CO.
PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto.
Our business is solely Commission. The only 

plan which does justice to the Consignor. We 
handle everything which the Country Store
keeper has to send from home to sell. None of 
our own goods to sell in preference to yours when 
the market is good. Nothing between you and 
best price obtainable except a small commission.
Prompt Sales and Quick Returns.

We Furnish Egg Cases. Try Us.

WILLIAM RYAN,
PORK PACKER

70 and 72 FRONT ST. EAST,

Brantford ) J. 8. HAMILTON fe CO Y,
and > Brantford, Ont

Pelee Island J Sole Agents for Canada.

JOSEPH CARMAN,
Commission and Manufacturer’s Agent. 

GRAIN SHIPPER.
P.O. Box 1014. Winnipeg, Man.

We are open to receive a few first-class agencies 
Good connection wholesale and retail. 

Correspondence invited.

LAURENCE GIBB
Provision Merchant,

83 COLBORNE 8TKEET, - TORONTO.

All kinds ol Hog Products handled. Also Butter 
Cheese, Poultry, Tallow, Etc.

PATENT EGG CARRIERS SUPPLIED. 
Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.,
26 WEST MARKET STREET,

Provision and Commission Merchants.
Eggs, Butter, Hams, Lard, Bacon, Cheese, Dried 

Apples, Finnan Haddios, Dried.Cod Fish, bought 
or sold on commission. Agents for all linos of 
Canned Corned Beef. Egg Carriers supplied.

Reesor & Rogers,
Produce and Commission Merchants

Solicit consignments of Country Produce 
from Storekeepers.

71 Colborne St., Toronto.
Telephone 2291.

W. A. IFCLEAN & GO.,
Pork Packers.

FOR SALE--
Boneless Bacon, Sugar Cured 

Hams, Spiced Rolls, Bellies, 
Backs, and Breakfast Bacon, 
rmld cured.

Write lor Quotations.

OWEN SOUND, ONT.

Toronto, Ont.

NEW CURING HAMS, 
BACON, PORK, 

NEW PURE LARD.

JAS. PARK & SON,
TORONTO.

New cheese,
Small Two Pound cheese,

Roquefort cheese.
Choicest quality Hams, Bacon, Beef Hams, 

Dried Beef, &c. Write us for 
Price List.

Baffles Human Conception.
Nature’s all-powerful heal

er is discovered and when 
imbibed freely radiates the 
aiterial network of the body, 
absorbs and rushes off all 
effete, deadly poisonous mat- 

Also it contains all 
sixteen elements of ripe 

molecular life, builds up 
every weak part, restores 
nerve and vital power, is the 
sunshine of life, the won
derful. So say all that use 
St. Leon Water. World, 
Feb. 13th, 1892.

St. Leon Mineral Water Co., Ltd.,
Head Office, 101V* King St. W., Toronto. 

BRANCH—Tidy’s Flower Depot, 164 Yonge St.

McLAREN’S
Is Honest Goods and just 
the Thing on Which to 
make or Extend a Busi
ness.

The Best Grocers Make 
a point of Keeping it al
ways in Stock.
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cans. This will ensure to lobster packers an 
absolutely perfect can, at a price no greater 
than the old stye “ piece ” one.

Sloan & Crowther are landing a full as
sortment of Lazenby & Sons preparations, in
cluding their celebrated pickles, which have 
gained such a favorable reputation.

Perkins, I nee & Co. received a letter from 
their Patras agent on Monday, advising 
them that the price of currants was much 
firmer in first hands and quoting equal to 
4‘/ic. for barrels laid down here.

Eby, Blain & Co. are offering to the trade 
“ Sunshine ” Soap put up by the Brewster 
Soap Co., Brooklyn, N. Y. This is said to 
be a superior article for all household clean
ing purposes, especially sinks, bath tubs, 
metal ware, tinware, etc.

In this issue Lucas, Steele & Bristol, Ham
ilton, give a list of their canned fruits and ve
getables, which will be found very full, and 
on which the firm are prepared to give ex
cellent value. They will furnish quotations 
through their travellers or by correspondence. 
Their figures for assorted car lots are espe
cially attractive.

Musson & Morrow, the well-known com
mission merchants and grocers' brokers in 
this city, have dissolved partnership. The 
business will be continued under the firm 
style of George Musson & Co., who will col
lect all outstanding accounts and assume all 
liabilities of the late firm. Mr. Morrow will 
carry on business in Montreal under the 
style John Morrow & Co.

in the fruit growing districts there is re
ported to be a splendid show of blossoms, 
and in some sections the raspberries have 
suffered from the winter’s frosts, but straw
berries everywhere are looking well. There 
is every probability that domestic preserving 
will be gone into more extensively than last 
year. This should be a hint to canned goods 
packers not to go as extensively into fruit as 
they have in the past. Remittances are slow.

PETROLEUM.
Canadian refined is steady at 14 to 15c. 

according to quantity and whether delivery 
is outside of or within the city. Trade is 
very quiet.

The Petrolia Advertiser reports : Petrolia 
crude $1.25 per barrel ; Oil Springs crude 

per bbl. With regard to the crude 
market no new features of any special inter
est have been developed since our last issue. 
The general tone of the business continues 
to have a quiet appearance with transactions 
largely in accordance with actual require
ments of the manufacturing interests. 

BUTTER AND CHEESE.
The condition of the butter market has 

not changed materially, the supply being 
still liberal beyond the urgent necessities of 
the moment, though not quite so excessive 
as it was a week ago. Buyers that make a 
specialty of select butter do not find the 
market over-supplied. The surplus is in 
grades that do not rank as choice. Rolls 
are the form in which the bulk of butter still 
comes to hand. The price runs from 12 to 
14c., and the lots that bring the upper figure 
are usually small and always first-class. 
Some store tubs have got into stock, but

they do not sell. Holders would gladly part 
with all they have at a shade under 12c. 
Good dairy tub would be at a premium if it 
could be got, but it is not forthcoming. Any 
of it would bring 14 to 15c. if offered.

New cheese sells at 10 to ioj£c., in or
dinary jobbing lots. On the track good 
colored stock brings 9j^c. Old cheese is 
getting into small compass, and is worth 11 
to njic. -,

COUNTRY PRODUCE.
Beans—While the market is not essen

tially different this week from what it was 
last week, it must be noted that sellers are 
firmer in their ideas and refuse to accept less 
than $1.05 in cars even when $1 has been 
offered. Out of store prices are $1.10 to 
$1.20.

Dried Apples—Persist in their weari
some dulness at 3j£c. in round lots and 
4Vc. in retailers' lots.

Evaporated Apples -Are very quiet at 
6Jic. for round lots and 7c. for ordinary 
lots.

Eggs—Are unchanged and plentiful at 
ioJ^c.

Hides—The same quotations and the 
same general conditions continue, No. 1 
green cows’ being 4 '/ic., and cured 5c.

Honey—Few sales are heard of, and the 
price is weak at 8 to 9c. for extracted and 12 
to 13c. for sections.

Hops—A limited trade at 21 to 24c. for 
’91 stock has been transacted. Yearlings are 
steady at 16 to 18c.

Onions—Egyptian are $3 to $3.25 per 
bag and Bermudas at $2.25 to $2.50 per 
crate.

Potatoes—The market gets worse and 
worse. Cars have changed hands at 25c. a 
bag, and it is impossible to get more th 28c. 
on track, while the out of store price is 36c.

Skins—The range is $1.25 to $1.50 for 
good sheepskins; Lambskins are 25c. ; Calf- 
ski us are 5 to 7c.

Tallow—Rough is 2c„ refined 5>£c.
Wool.—New fleeces are sparingly offered 

at 16c. Pulled quotes at 22c. for super and 
25c. for extra.

PROVISIONS.
The market is very featureless. It has 

few transactions of moment to make note of, 
and prices are as steady as the movement.

BACON—Long clear is y'/i to 8c., smoked 
backs are 10c., bellies <)% to 10c., rolls 8>* 
to 8j^c.

Hams—Are steady at 10 to ioj£c.
Lard—Pure is unchanged at 10 to ioj£c. 

for tubs and pails. Compound is steady at 7 
to 9c.

Barrel Pork—U. S. heavy mess is $13 
to $14, Canadian $15. short cut $16 to $16.50.

Dressed Meats—Beef is 4^ to 5>*c. in 
fore and 7j£ to 8j4c.in hindquarters, yearling 
lamb is 10 to 11c., Spring lamb is $4.50 
to $6.50 per head, mutton 7 to 8c., veal 6 to 
7.5*c.

GREEN FRUIT.
The weather until Tuesday was rather 

against activity in trade, but since then the 
sales have been generally satisfactory. The 
week’s business has been productive of no 
material changes, if a stiffening in the vaine 
of pineapples be excepted. Valencia oranges 
are steady at $6.50 to $7.50, Messinas, 
Catamas and Palermos at $4.75 to $5.25 in 
boxes and $2.50 to $2.75 in half boxes. Cali
fornia seedlings are $3.75, Navels $4.50 to 
$5, blood oranges $3 per half box. Lemons 
run at $2.75 to $4 accordingly to quality, 

(Continued on page 90)

FLOUR AND FEED.

TORONTO.
The flour market has acquired no new fea

tures, the stagnation that has characterized 
it throughout the season being still a prevu 
ling condition. Small orders and low bids 
from the east are all that can be credited 
yet to that source of the demand, while the 
large stocks held in store at the mills tencl 10 
co-operate with the efforts of buyers to hold 
down and further depress prices. Feed is in 
the usual rate of request, no new accession 
to the demand having developed from any 
Quarter. Bran is easier, hay is higher.

Flour.—City millers’ and dealers’ prices 
are : Manitoba patents, $4 95 to $5 ; strong ba
kers’,$4. 5o;white wheat patents,$4.80; straight 
rollpr,$4.40; low grades,per bag,$1.25 toll.50.

Car prices are : Toronto freights—Mani
toba patents, $4.95 to $5.15 ; Manitoba 
stfong bakers’ $4.45 to $4.70 ; Ontario pat
ents, $4.00 to $4.25 ; straight roller, $3.65 to 
$3.90; extra, $3.50 to $3.80; low grades, pti 
bag, $1.00 to $1.50

Meal—Oatmeal is $3.80. Cornmeal is 
$3-50-

Buckwheat Flour—Is $4.50 per barrel
Feed—Bran is $12 to $13, shorts $14.50, 

mixed feed $22 to $25, cracked corn $1.10, 
feeding corn 50 to 52, oats 32 to 32Xc.

Hay—is fairly active at $13 to $13.50 for 
No. 1 timothy and $10.5010 $11 for mixed.

Straw—is steady at $6 to $6.50.
MONTREAL.

No large transactions are reported, al
though considerable enquiry for export is 
noted. We quote for local wants 
Patent spring, $4.85 to $4.95 ; patent win
ter, $4.55 to $4.85 ; straight roller, $4.30 to 
$4.45 ; extra, $3.95 to $4.05 ; superfine, $3.70 
to $3.85; fine, $3.20 to $3.45; strong bakers, 
$4.45 to $4.70.

Western markets are firmer owing to an 
advance in oats, which gives a stronger tone 
to local values. We quote as follows :— 
Granulated, bbls., $3.90 to $4.00; Rolled, 
bbls., $3.90 to $4.00; Standard, bbls., $3.80 
to $3.90 ; Granulated in bags, $1.90 to $2.00; 
Rolled in bags, $1.90 to $2.00; Standard, 
in bags, $1.80 to $1.90.

The feed market is fairly supplied with a 
good local demand and prices are firm. We 
quote : Bran, $14 to $14.50, shorts $16 to 
$17, and mouillie $22 to $24.

ST. JOHN, N. B.
Flour The market which last week show 

ed indications of an advance, has sagged 
somewhat, and prices are unchanged. In 
some cases concessions have been made to 
effect sales. Manitoba is quoted $4.65 to 
$4.75; High grade Family $4.90 to $5; 
Medium Patents $4.65 to $4.80.

Oatmeal—Is unchanged, prices ruling 
steady at $4.10 to $4.25.

Corn Meal—The scarcity of corn has 
caused some of our mills to shut down. 
Prices are very firm since the recent ad
vance at $2.85 to $2.95 with a good demand.

Oats—Are higher at 43 to 45c.
Feed—Is selling at $21 to $23 per ton.
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BRANDON ROLLER MILLS,
Brandon, Man.

-------MANUFACTURERS OF-------

Hungarian, Patent, Strong Bakers

- FLOUR -
Also^ Oatmeal, Rolled Oats, Rolled Oatmeal 

Granulated and Standard.
Dealers in all kinds of grain and feed.

ALEXANDER, KELLY & CO Y,
PROPRIETORS

PURE CONFECTIONERY,
FINEST BISCUITS.

Manufactured by

J. McLAUGHLAN & SONS,
OWEN SOUND, ONT.

EPPS’S COCOA
% lb. packets, 14 lb. boxes secured in tin. 

Special Agent for the Dominion:

C. E. Colson, Montreal
THE

tt MONSOON”
BEAM'D

Pure Indian Tea
Is always reliable; never changes; comes 
Irom the same garden, famous for the 
STRENGTH and FLAVOR of its Teas.

STEEL, HAYTER & CO.,
Growers’ and Importers,

TORONTO

For Choice Family Flour

Try the Beaver Brand
AS MANUFACTURED BY

THE T.H. TAYLOR CO, LIMITED,
CHATHAM, ONT.

EMBRO
OATMEAL

MILLS.
D. B. ROSS, - - EMBBO, ONT.

A CHOICE QUALITY OF

Roller, Standard and Granulated

Oatmeaf]
IN BARRELS, HALF BARRELS OR BAGS.

Selected WHITE OATS only used. For prices 
of Oatmeal or Oathullsin Car-loadsorless quan
tities, write or wire, and will reply promptly. 
Can ship via Canadian Pacific or Grand Trunk 
Railways.

Sells Faster Every Day
ADAMS'

FLIRTATION
CHEWING GUM

115 1 c. Pieces in Box,
Price 65 Cents.

ADAMS & SONS’ CO,
I I and 13 JarvisSt., Toronto.

OATMEAL
FLOUR High Patents, Bakers and Low Grades.

* Split Peas, Pot Barley and Corn Meal.
Feed ef aii kind.. E. D. TILLSON, TILSONBURC, ONT.

WALTER THOMSON
MITCHELL, ONT.

General Crain Dealer.
Manufacturer of all kinds ot

Oatmeal, Split Peas, Cornmeal, 
Pot Barley, etc.

Quotations by Wire or Letter.

HARRY T. DEVINE & CO.,
FLOUR, FEED AND PRODUCE MERCHANTS.

Sole Agents for Vancouver, New West
minster and District for LE ITCH ItROS.1 
CELERRATED OAK LAKE MANI- 
TOHA FLOUR.

City Office and Store : 130 Condova St. 
Wharves, No. 1 and 2 : False Creek, 

Westminster Avenue,
VANCOUVER, B.O.

A. HAAZ Sc CO.,
Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cidei
VINEGARS.

74 Bagot Street, - Kingston, Ont.

ROLLED OATS.
Customers report that our Rolled Oats contain 

less dust, less dirt, are better kiln dried and of 
larger flake than the common oatmeals. Write 
for samples ami prices.

ARCHIBALD BROS., incersoll, ONT.

N. WENGER & BROS.,
AYTON, ONT.

- - MILLERS - -
(Hungarian Process)

BRANDS =
KLEBER, MAY BLOSSOM.

AGENTS =
J. L. SMITH & SON, - Montreal. 
EPHRAIM ERB, - Halifax.

fitch*!
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MARKETS—OmUkuU.

bananas are $1.25 to $2, the range for reds 
being $1.50 to $1.75. Pineapples are hard 
to get just now, and such as do come to 
hand are wasty. The price has accordingly 
gone up to 8c. as the inside figure, and from 
that the range is to 20c.

FISH.
Satisfaction is expressed by the fish men 

with current trade, which is fully up to the 
average expected at this time of year. The 
supply is limited to trout, whitefish and lake 
herring, of which the prices are given in 
Prices Current.

SALT.
Prices are steady, trade on the quiet side, 

and the indications point to the usual mild 
summer business. Quotations are given in 
Prices Current.

DBY GOODS.
Nothing materially affecting the market is 

the consequence of this week’s business. 
Trade is getting into its midsummer quie
tude. In all lines prices are steady, and the 
reports of payments are unusually good.

MONTREAL MARKETS.

Montreal, June 2,1892.
GROCERIES.

The tone of the grocery market on the 
whole has shown an improvement during 
the week in all lines outside of heavies. 
Sugar is still dull owing to the cutting still 
going on, and unless some settlement is ar
rived at we fear the Guild will have to go. 
Molasses has been offered during the week 
at 27%c. to arrive, and with this state of 
things going on, business in such lines is flat 
as the majority of dealers are not push
ing sales. In general groceries the trade 
say they are satisfied and that orders are 
showing up as good as at this period last 
year if not better. The French houses re
port trade good in their part of the country. 
Payments are met with promptness, and out
side of the cutting the market is good.

SUGAR.
The local sugar market is still quiet, re

finers claim to be still selling at 4 He., and 
to prove this, it is reported around town that 
one of them refused 4Hc. less 2He. for a 
1,000 barrel lot. The wholesale trade are 
still selling single barrel lots at above figure, 
and with this state of affairs the market is 
not expected to improve till the wholesale 
trade arrive at a combined price. The feeling 
of some of the trade on the question is that 
it will soon have to be patched up or the 
Guild will not last. We quote : Granulated 
4H to 4 9-16C.; yellows, low grade 3)4 to 
3Xc., and yellows, bright 3X to 4Vc- 

TEAS.
The local tea market has a fair movement 

in both Japans and blacks but most of the 
buyers are waiting for the new stock samples 
of which will arrive here in a few days. Ad
vices from Japan state that the market is 
active and that owing to the rate of exchange 
the prices on Japans are a shade lower than 
last year. Dealers here state that the Lon
don market is dry and that it is hard to fill 
orders in either blacks or Japans. Advices 
from the same place state the market is firm 
on old stock teas. In the local market we 
have to note that a tew lots of low grade 
Japans have cballged hands at an advanced

price. The steamer and rail freight this 
year will be 2)4c. per pound and the sail 
and rail 1 )4c per pound from Japan.

MOLASSES.
The state of things in the molasses market 

is very unsettled and the cutting is still car
ried on with a vengeance, the last cut being 
27He. to arrive. The best possible figure it 
can be laid down for is 29.30c., that is allow
ing for shrinkage. We hear of a lot of some 
500 puncheons having arrived at Quebec on 
the barque Florence ; also that the first lot 
will arrive here on or about the 4th of the 
month. One of the brokers here to whom 
the first lot is consigned says he will auction 
off the first lot to arrive. Advices from the 
Island are that prices arefirmly held and 12c. 
is quoted. We quote as follows:—Barbadoes, 
35 to 38c., American 28c. ; syrups are quoted 
at 25 to 28c. for medium bright, 401045c 
for choice, amber 40 to 45c.

MAPLE PRODUCTS.
Maple syrup and sugar have eased off in 

price during the week and is now held as 
follows under moderate business. We quote 
maple syrup in tins 60 to 64c. per gallon 
and in wood at 5c. per pound. Maple 
sugar is quoted at 7 to 8c. and fancy cakes 
at 8Hc-

COFFEE.
Coffee still continues to furnish a fair job

bing trade, and quite a few small lots have 
changed hands during the week Advices 
from New York still maintain the firm
ness noted in our last. We quote :—Rios, 
18 to 20c.; Java, 23 to 25c.; Mocha, 24 to 
25c. ; Jamaica, 19 to 21c.; and Maracaibo, 
22)4 to 23c Santos, 17 \4 to 19c.

DRIED FRUIT.
The tone of the dried fruit market has 

shown a decided improvement during the 
last few days, especially in Valencia raisins. 
The largest part of the demand is for old 
seasons stock which is scarce, and in conse
quence prices are firmly held, and it is unlike
ly that any decline will take place for some 
time. Stocks, in all hands, are pretty small 
and with the continued arrivals of fresh fruit 
an advance is not looked for in dried fruit. 
We hear of a lot of ordinary stock rai
sins being sold at 3c. We quote : Valen
cias, ordinary, 3H to 4c.; No. I off stalk, 
4Hc. ; layers, 6c. to 6Xc.; Patras currants, 5 
to sHc; Vostizzas, in cases, 7H 10 8c. ; pro
vincial currants, 4X to 5)4c.; do. in half 
barrels, 5 to 6c.

GREEN FRUIT.
Since our last report the green fruit trade 

has shown a decided change for the better. 
Valencia oranges are in good demand at 
old prices and the same may be said of 
Messinas which are meeting with better en
quiry. Lemons have advanced in price and 
are now selling at $2.00 to 3.50. The de
mand since our last has been good, locally 
the country enquiry has also shown a mark
ed improvement. In pineapples the glut of 
the stock has at last been worked off, and a 
fair business is reported at old figures. The 
market is steady in strawberries and south
ern stock is meeting with fair sales at easier 
prices. Advices from the strawberry districts 
west, say the growers expect to have a good 
crop and that fine progress has been made 
during the past week. Bananas are firmer 
and meet »iih good sales. We quote: Va
lencia oranges $6 to $7 ; bloods in half 
boxes $2.75 to $3 ; Massinas $4 to $4.50 ; 
lemons $2 to S3.50 ; pineapples 7/ to 15c. 
each, strawberries 18c. to 25c per box, 
bananas $1 to $1.75 per bunch.

APPLES.
Under the present light stocks of apples 

are firmly held and only a fair business is

being done on a basis of $4.50 to $5.00 per 
barrel for prime stock. There is no snap in 
the demand for evaporated and dried are on 
the same footing and prices are easier in 
both lines. We quote apples $4.50 to 
$5 per barrel; evaporated 6 to 7c.; dried 
4 to 4 He., and evaporated peaches 12 to 
13c. per tin.

HOPS.
The hop market remains dull but dealers 

are talking firm as the market will not fee 
effected till the new stock arrives in the fail. 
Pressed hops have shown a decidedly better 
tone this week as quite a few small lots have 
been moved. We quote bulk 24c. and 
pressed 16 to 18c.

FISH.
In fresh fish the only lines that are having 

good call is haddock and salmon. Gaspe 
salmon is arriving more freely and sales have 
been reported at 20c. per lb. in cases. 
British Columbia is quoted at 15c. per lb. 
cod and haddock is selling at 3X to 3Xc. 
lake trout and white fish bring 6H to 7c. 
per pound. Smoked and pickled fish is 
quiet. We quote smoked Yarmouth bloat
ers, per 60 box, $1.00 to $1.10; St. John’s 
bloaters, per 100 box, 80c. to $1.00; boneless 
cod, large boxes, 6 to 7c.; do. small boxes 7 
to 8c. ; finnan baddies 7 to 8c.

We quote No. I herring, per brl., $4.50 
to $4.60; lake trout, per half brl., $4.00 
to $4.25; sea trout, per bbl., $8.25 to 
$8.75; codfish, green, No. 1, per bbl. $4.75 to 
$5.00.; do. No. 2, per bbl., $4.25 to $4.50; 
codfish, dried, per bbl.,$4.25 to $4.50; salmon, 
B.C., per bbl., $13 to $13.50; do., Nfld., No. 
1, per tee, $22.50 to $23; do. do., No. 2, per 
tee, $21 to $21.50; do. do., No. 3, per tee, 
$20 to $20.50.

PROVISIONS.
There has been a fair demand for Canada 

short cut during the week, but the 
volume of business still continus slow at 
steady prices. We quote as follows :—Ca
nadian shortcut, per brl. $16.25 to $16.50; 
mess pork, western, per brl. $14.00 to $14.75; 
short cut, western, per brl. $15.50 to $17.00; 
hams, city cured, per lb. 10c. to ioHc; 
lard, Canadian, in pails 8X to 9c ; bacon, 
per lb. 9 to ioc ; lard, com refined, per lb. 7 
to 7Xc-

BUTTER.
The butter market is dull and heavy. The 

receipts are still confined to fodder stock, so 
that export business is not noted, and the 
jobbing demand being small the tendency is 
heavy. Sales of creamery are reported at 
18c., while Township dairy is held at 17 to 
18c. Free offerings of roll stock are another 
depressing factor, as they are let go at all 
sorts of figures, and sales have transpired 
during the week as low as 13c. for fresh 
stock. We quote creamery at 18 to i8Hc-> 
Township dairy 17 to 18c., Western dairy 
14 to 15c., and rolls 13 to 13HC.

CHEESE.
The cheese market is unchanged, the diff

erence between white and colored stock 
being maintained. Business on spot, apart 
from the dealings at the wharf, was not im
portant, but considerable variation was noted 
in regard to values. However, ioHc to ioXc 
seems to be the idea for white, and the sales 
at the wharf were at ioHc, the offerings 
aggregating 400 boxes. Other sales in a 
regular shipping way were spoken of also, 
but the above range will cover them. For 
colored stock the feeling is easy at 9X to 
9lfc. Mail advices speak of strong markets 
in Great Britain, but for all that there are 
those who persistently talk lower prices. 
This is natural enough as the slump will 
have to come sooner or later, of course, but
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Wholesale Grocers,
36 Yonge Street,

TORONTO.
ESTABLISHED 1851.

Just Received

New Atlas Prunes
In Boxes 55 lbs. net, at 6c. lb.

N. QUINTAL & FILS,
WHOLESALE GROCERS,

274 St. Paul Street, 
MONTREAL.

BALFOUR & CO.,
IMPORTERS OF TEAS

-------AND-------

WHOLESALE GROCERS,
HAMILTON.

WB8TEBN ONTARIO AGENTS FOB THE

Irish Mustard.
Cherry's DUBLIN Mustard is guaranteed ab

solutely PURE, and sold cheaper than the com
pound Sen i (or Prices.

J. W. LANG k CO.,
WHOLESALE GROCERS,

JUST TO HAND :

Ceylon ! Assam
TEAS.

Several New Lines. Good value.

59, 61, 63 FRONT STREET EAST,

TORONTO.

CANNED GOODS Canned Fruits,
Full assortment of Tomatoes, Com, and 

Peas of all the best brands, including Mill
er’s “Little Chief,” “Faultless,” “Aylmer,” 
“ Bowlfa/s,” “ Delhi,” “ Lakeport,” Simcoe, 
and Ontario. We have also cheaper brands 
in stock and some fine values in Canned 
Peaches, Plums, Apples and Pears. Closest 

de for “<prices to the trade 
sters.

1 Clover Leaf ” Lob-

Sloan & Crowther stu art,harvey* co.
WHOLESALE GROCERS, HAMILTON.

19 Front St. E., Toronto.

COFFEES
RIOS—To arrive ex S. S. Humbolt

IN STOCK :
East India, Java and Mocha,

EXCELLENT VALUE.

35 and 37 Front St. East,

TORONTO, - ONT.

First Arrival'
PORTO RICO COFFEE, 

PORTO RICO MOLASSES,
IN STORE.

Special Attention always given to Mail Orders.

EDW ARD
ADAMS & CO.

ESTABLISHED 1846.

Wholesale Grocers and Importers of 
TEAS,

SUGARS, 
COFFE ES,

TOBACCOS.
90 A 97 DnndasSt., London, Ont.

Thos. KINNEAR & Co
Wholesale Grocers,

TORONTO.

SMITH & KEIGHLEY
WHOLESALE GROCERS,

9 Front St. E., Toronto

JAPAN TEA
NEW SEASON'S,

TO ARRIVE

Ex. S. S. Empress of India.

PERKINS, INCE & Co.,
41-43 Front St. East, 

TORONTO.

JAPAN TEAS
We are offering special values 

to retail at 25c., 35c., 40c.
Drop a postal card for samples.

49 Front Street East,
Éiiiiiiieiiiiii*iKii!ii»ii!;iS6iEW#!!'!i!!iié!::iilii*;ii

SJ. F. KBY. HUGH BLAIN.

6
canned

FRUITS
* At Way Down Prices.

Write us for quotations or send 
orders. _______

|EBY, BLAIN & CO.,
WHOLESALE GBOCEttS,

TORONTO, ONT.

VEGETABLES HUD M EATS. I
A very large and well assorted stock ot 

these goods at low prices.
Ask for Nimkish River Salmon in tall tins 

and Clover Leaf Salmon m flats. These 
are the finest goods in the market.

|j

if à

.31
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MONTREAL MARKETS—Continued.

id the meantime business has to be done, and 
salesmen in the country naturally extract the 
last cent, it is quite likely, though, that some 
recent purchasers may lose money, and if 
precedent goes for anything the longer 
prices hold up the yreater will be the decline 
when it does come.

Ogdensburg, N. Y., May 28.—There was 
an exciting board here to-day, ten buyers 
being present and were active bidders. Of
ferings were 1,698 boxee; 302 at 10 l-l6c., 
1,204 al 10c., 192 at 9 i$-i6c.

London, May 28.—Twenty-two factories 
offered 2,552 boxes May make. Sales, 962 
at 9>£c. 260 at 9 3-16C. 100 at 9J<c.

Canton, May 28.—At this market 400 
cheese sold at 9 13-16c. 1,400 at 9#c. and 
350 tubs butter at i8j£c.

EGGS.
Under heavy receipts and only fair de

mand the egg market continues very weak, 
and prices rule easier, 10 to 1 ic. being about 
the figure now. Packers are busy pickling, 
and find it hard work to keep their stores 
cleaned up.

GRAIN.
In grain there is some business in the 

coarser lines, but wheat is nominal. 
No. 2 hard Manitoba, 94 to 95c; No. 3 do., 83 
to 86c.; No.2 Northern, 00 to ooc.;peas, 77c. 
to 78c. per 66 pounds; oats, 34X to 3$‘Ac. per 
34 pounds ; corn, 57 to 60c., duty paid ; feed 
barley, 40 to 42c.; barley, middling, nomi
nal.

The stocks of grain and flour in store in 
Montreal show a decrease of 21,682 bush, of 
wheat, 3,858 barrels of flour, and an in
crease of 14,512 bushels of peas, 50,950 
bushels of oats, 231 bushels of barley, 109 
bushels of rye, compared with a week ago. 
and an increase of 220,681 bushels of wheat, 
187,447 bushels of peas, 333,732 bushels 
of oats, 74,283 bushels of barley, 19,214 
bushels of rye, 4,841 barrels of oatmeal, 
and a decrease of 16,766 barrels of flour, 
compared with a year ago.

The stocks of flour and grain in store in 
Montreal on the dates mentioned were as 
follows :

May 8». May 31. May 30, 
1808. 1893. 1891.

Wheat, buah ......... ... 688.984 644,665 409,308
Corn, bush............................... .......... 5,038
Peas, bush.................. 398,593 378,084 196,188
Oats, bush................... 511,119 460,169 177,387
Barley, bush............... 100 342 100,111 26,059
Rye, bush.................... 40,755 40,646 81,541
Flour, brls................. 54,543 58,401 71,309
Oatmeal, brls...........  5,167 5,170 396

ST. JOHN, N. B., MARKETS.

ST. JOHN, N.H., June, 2, 1892.
GROCERIES.

In spite of the fact that last week con
tained only five business days there seemed 
more activity among the jobbers than has 
been noticed for several weeks, there being 
a good demand fer all lines of grocers. The 
lower grades of teas are in demand, sugars 
are unchanged, cornmeal is somewhat higher, 
rice is firmer and money is circulating more 
freely.

Dried Fruits—Currants are in fair demand 
the prices having sagged off somewhat the 
past week, cases are selling at 5 to 5J4c. 
as to quality. Off-stalk Valencia raisins are 
selling at 5 to sAc; layers at t'A to 7c., 
prunes at 6 'A to t'Ac.

Rice—The market has a firmer tone, 
though without any actual advance 3X to 
3#c. being the selling prices.

Teas—There is a better demand for the 
lower grade teas, and stocks are getting low.

In the higher grades there is no change. 
Oolongs are moving slowly.

Sugars—Trade in sugars the past week 
shows a slight improvement, without any 
change in values. Granulated is quoted at 
4 A to A'Ac., extra at 3# to 3X'c., yellows at 
3ft to 3><c.

COUNTRY PRODUCE.
Eggs—Find a ready sale at 9 A to 10c.
Potatoes—Are still a drug on the market. 

Present prices are 80c. to $1 per barrel.
Dried Apples—Are selling at 4A to 5Jic. 

Very few evaporated are selling ; quotations 
are 8 to 8j£c.

Onions—The kinds that are selling are 
Egyptian at 2jf to 3c. per lb., Bermuda at 
$1.80 to $2 per crate.

Hides—Are rather weaker at 3 to 3Ac.
Apples—Very few are offering. They 

readily sell at $3.50 to $4 for choice stock.
Butter and Cheese—Butter is lower in 

price at 11 to 20c. New cheese is 11 to 12c.

PROFIT IN QUICK PAYMENTS.

The question “ Are quick payments profit
able ?” can only be answered in one way. 
They certainly are, both to the buyer and to 
the seller. For the buyer a saving of in
terest, at a high rate easy to be calculated, 
and for the seller a prompt settlement of the 
account. This cancels the risk, besides giv
ing him ready money to use in his business. 
The interesting part of the question is, how
ever, not whether such payments are profit
able, but why we do not hnd more firms 
taking advantage of them. This opens up 
nearly the whole of the very large subject of 
general credits, if not of the conduct 0/ 
business. At the present time I will under
take to discuss only that part of the subject 
which concerns the reason why discounts 
are not more often taken, rather than what 
is to be gained by so doing.

This, as hinted above, carries with it the 
discussion of methods of business. Lack of 
capital is, perhaps, more often assigned as a 
reason for inability to discount one’s pur
chases than anything else, and this, to the 
man who sees no way of increasing his 
capital, appears an insuperable difficulty. 
Those persons, however, who have had the 
pleasure of seeing a large business grow 
under their hands from very small begin
nings, have learned that there are other ways 
to practically increase capital without actu
ally having ready cash put in from outside 
sources. This is, perhaps, the portion of the 
subject which will prove, if not the most in
teresting, certainly the most valuable to the 
ordinary retail merchant. Good collecting 
—the calling in of funds which have for a 
long time been locked up in outstanding 
accounts, perhaps some of them being due 
from what the merchant is in the habit of 
considering the best class of trade, and 
which he fears to make much of an effort to 
collect from, owing to the danger of incur
ring ill-will and perhaps losing patronage— 
good collecting, I repeat, is essential. He 
should remembet that there is no money 
made on the sale until the account is paid,

and that over it stands an interest charge 
which slowly but surely eats up the profit. 
Often in this best class of accounts are found 
those which for one reason or another drop 
into the lower class, and a fair proportion of 
them are never paid at all. The nearer the 
seller who has not an unlimited cash capital 
can arrange to do a strictly cash business 
himself, the more possible it will be for him 
to do bis buying for cash.

Another method of increasing the reidy 
capital at one's command is by turning old 
stock into cash. There are few stores, if 
any, in which goods do not accumulate 
which are not easy to sell. Changes of 
styles, broken assortment, to say nothing 
of actual mistakes in buying, all contribute 
to this end. A certain amount of stock 
must necessarily be carried, but no matter 
how carefully this part of the business is 
looked after, there are accumulated goods 
which originally cost money, but which it is 
hard to again turn into it. Every dollar of 
such stock that is sold furnishes the mer
chant with a dollar with which to buy goods 
which can be turned in a short time, thus 
giving him the cash with which to discount 
new purchases. Another cell in which is 
locked up many a good dollar is that of too 
large a stock. In these days when most of 
the business is done by travelling sales
men, who are selected in the main simply 
for their ability to sell the most goods, 
it is not always easy to confine one’s 
purchases within the limit originally dic
tated by the best judgment. Added to 
this is the demand which every storekeeper 
has often had from people coming in every 
day and asking for an article which he has 
not on his shelves. It is easy at such times 
to think that if the wished-for article were 
only in his store an easy sale and sure profit 
might have been made. Everyone of our 
most fuccesslul business men has, however, 
learned that there are some sales which it is 
more profitable to lose than to make, very 
largely because the profit on an occasional 
transaction is more than compensated for 
by the interest on the stock of goods which 
he would be compelled to carry, and from 
which he would sell only at rare intervals.

These are only a few of the many methods 
of incieasing an active capital which will 
suggest themselves to the mind of a man 
who gives the matter careful thought. The 
reward which comes to the merchant who 
conducts his business on a cash basis is so 
ample that it should stimulate an intelligent 
effort on the part of those who have hereto
fore thought it impossible to accomplish.— 
Ex.

An oatmeal mill is in process of erection 
at Westminister, B. C.

On the 31st, Trenton was visited by a 
disastrous fire, this time Saylor’s block faj^ 
ing a prey to the flames. The origin of the 
fire is a mystery. The ground floor was oc
cupied by W. Clarke, grocer. He is in
sured for$40o. The building cost over $5,000, 
on which there was an insurance of $900 
only.

We would call the attention of our readers 
to the advertisement of the National Cash 
Register Co. on another page in this journal. 
This enterprising firm have over 40,000 of 
their “ Silent Cashiers” in use in all classes 
of business, and their output exceeds 1,000 
machines per month. Their cash register is 
becoming universally recognized as an abso
lutely necessary adjunct in a retail business.
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HALIFAX SUGAR REFINERY, (ltd •)

“WOODSIDE”
PURE CANE SUGAR. NO BEET. NO CHEMICALS.

Extra Standard Granulated is absolutely Pure and has no Superior.

N. B.--Please note our brand, “WOODSIDE” and do not 
confound us with other firms.

A. H. Badgkbow. Alex. H. Dixon.

The Badgerow, Dixon Bonded Vinegar
Manufacturing Co.,
78 and 81 Uarvis 8t., Toronto 

Highest award, Toronto Exhibition.

FAMOUS
“ STAR”

Sugar Cured Meats
Mild, Sweet, Delicious Flavor.

All live dealers have them.
Be sure you have fresh stock.

F. W. FEARMAN,
HAMILTON, ONT.

YOUR STOCK
Is not complete

without a full line of

Munn’s 
* Boneless

Codfish.
There is no nicer or choicer material packed 

anywhere. __________
He aure »nd send your orders 1er this ECO

NOMICAL and CONVENIENT article ol lood. 
Packed in S lb. bricks.

Assorted Boxes 6 lb., 10 lb., 20 lb. and «0 lbs.

We have also on hand

ThicX Codfish Steak,
packed in 100 lb. Boxes.

THE BEST.
STEWART MUNN & CO..

81 tit. John tit., Montreal.

BUY
8TI

GANONG BROS.,
ST. STEPHEN, N.B.

MANUFACTURERS OF THE

C. B.
CHOCOLATES.

There is no other Blacking for sale in Canada equal to

P. G. FRENCH BLACKING.
If you have not already compared it with others, send to us for 

a sample—Try it—You will be convinced.
PURE GOLD MANUFACTURING CO.,

31 Front Street East, Toronto.

IE. BE.O'W'dST &c S03STS
7 Garrick Street, London, England, and at 26 Rue Bergere, Paris

BOOT PREPARATIONS

Melton Ian 
Cream

Patent Leather
SUda by

E.BROWN&S0N
\HANUFACTORY\ 
GARRICK SHow oo*

SOLD EVERYWHERE.

MELTONIAN
BLACKING

(As used In the Royal 
Household)

Renders the Boots soft, dur
able and waterproof.

MELTONIAN
CREAM

(white or black)

For Renovating all 
kinds of Glace Kid 

Boots and Shoes.

KOVAL
Lite ms Cream

E Brown-.Son'

ROYAL
LUTETIAN

CREAM
The best for Cleaning 
and Polishing Rus
sian and Brown Lea
ther Boots, Tenuis 

Shoos, etc.

NONPAREIL
DE GUICHE

Parisian Polish

For Varnishing Dress Boots 
and Shoes is more elastic and 
easier to use than any other.



SALES MADE OR PENDING.
Daniel McKinnon, grocer, Summerside, 

P.E.I., has sold out.
Charles W. Busk, general merchant, Bal

four, B.C., has sold out.
J. D. Teetzel, grocer, Marpeth, Ont., has 

sold out to A. D. Patterson.
J. S. Young, general merchant, Virden, 

Man., has sold out to W. C. Edgar.
L. B. Cochrane, general merchant, Medi

cine Hat, N.W.T., has resold his stock to 
Mrs. Cochrane.

Parrish & Lindsay, produce dealers, Bran
don, Man., have sold out their retail branch 
to H. S. Ball and Wm. Knox.
CHANGES IN STYLE OR COMPOSITION OF 

FIRM.
St. James & Molleur, grocers, Montreal, 

have dissolved.
Hachey & Chenard, general merchants, 

Garaquet, N. B., have dissolved.
J. A. Tombinson, flour and feed dealer, 

Vancouver, B. C., is succeeded by Tombin
son Sc McTaggart.

Betts & Gynne, general merchants, Prince 
Albert, N. W. T., have dissolved, John F. 
Betts continuing.

M. C. Marshall, general merchant, Clar
ence, Man., has registered consent for his 
wife, W. G. Marshall to do business.

Allen Parks, general merchant, Port Med
way, N. S., has registered consent for his 
wife Henrietta Parks, to do business.

R. T. Craig & Co., grocers, Truro, N. S., 
have registered co-partnership. Richard T. 
Craig is the sole member of the firm.

Jackson & Robinson, general agents, 
Brandon, Man., have dissolved, Jackson con
tinuing under the style Jackson & Co.

Charles E. Creighton, grocer, Halifax, has 
registered consent lor his wife, Alice Creigh
ton, to do business as Creighton & Co.

S. R. Giffin, general merchant, Isaac’s 
Harbor, N. S., has admitted Oswald J. 
Giffin as partner, under the style S. R. Giffin 
& Son.

FIRES.
Joseph White, flour and feed dealer, To

ronto, is burl out.
Mrs. Jane Mitchell, grocer, Fairville, N. 

B., is burnt out. Insured.
REMOVALS AND DEATHS.

W. D. Spencer, grocer, Halifax, is dead.
AIpb. Charlebois, general merchant, La 

Prairie, Man., is dead.
A. D. Ross, of Thompson & Ross, general 

merchants, Nesbitt, Man., is dead.
John F. Wulff, of John T. Wulff & Co., 

importers and manufacturers’ agents, Mont- 
real, is dead.

THE CANADIAN GROCER
DIFFICULTIES, ASSIGNMENTS,COMPROMISES.

John D. Ross, of Truro, grocer, has as
signed.

Rhodes & Co., grocers, of Halifax, have 
assigned.

F. A. Millette, grocer, Windsor Mills, Que., 
has assigned.

T. R. Jones, general merchant, Northfield, 
B.C., has assigned.

Joseph Le Blanc, crockery dealer, Winni
peg, has assigned.

D. Parent & Co., hay and flour dealers, 
Montreal, have assigned.

Valentine McDonald, general merchant, 
Whitehead, N.S., has assigned.

Clementson & Patterson, general mer
chants, Broadview, Man., have assigned.

E. E. Mills & Co., general merchants, 
Kinmount, Ont., have assigned to Richard 
Tew, Toronto.

LONDON BROOM FACTOR!.
Brooms, Brushes, Whisks, &c.

Send us a sample order.
Satisfaction guaranteed.

ROBERT GURD, London, Ont.

Lion Spice Mills.
Manufacturers and Importers 

Mustard, Extracts, Bird Seed, 
Baking Powder.

Finest quality, lowest price.

The Lion Spice Man'fg. Co.,
LONDON, ONT.

Elliott, Mair&Co.,
Importers of Teas

--------AND--------

Wholesale Grocers.

LONDON, ONT.
HEISEL

RED JACKET

( f) i
x> \
%/ '

Send for Price 
List of our vari
ous brands ol 

l chewing gum.

*C.T. HEISEL,
36-88 Lombard St 

TORONTO.

“ CAIRN'S ”
HOME MADE MARMALADE.

As supplied to Her Majesty, The Quêen.
Import orders lor MAY shipment of these 

fine goods should be placed at once.
BLAIKLOCK BROS, MONTREAL.

General Agents for Canada. 
TORONTO AGENTS :

WRIGHT & COPP,
40 Wellington St. East, Toronto

M

AND

CO
WHOLESALE

LONDON-ONT
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THE CANADIAN GROCER

Indispensable,
Incomparable,

F aultless.

Our Matches please the
Public Everywhere.

TORONTO BRANCH The E. B. EDDY CO.,

Of our “ Telegraph ” Matches, 30 cents per case ; Our “ Telephone,” 30 cents per case, and our 
“ Parlor,” 10 cents per case.

Our “ No. 1 Telegraph Matches” are packed in wood-board caddies, thus reducing the weight 
of the 10 gross case to about 60 lbs., but without reducing the quality or quantity. 1 hose caddies are 
iwinted in assorted colors and make a handsome display.

29 Front St. W. Hull, Canada.
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FOR SALE.

/"JBOOEBY BUSINESS FOB SALE IN TOWN 
vJ of Regina, N.W.T., stock and fixtures. 
Premises can be rented. Write box 424, P. U. 
Regina.

nOLLINGWDOD FISHERY.
SITUATIONS VACANT.

Advertisements for assistants in retail and 
wholesale houses, under this head, free.

BUSINESS CHANCES.
Advertisements inserted under this heading 

one cent per word each insertion.

CANADIAN AGENTS WANTED, FOB FOR- 
eign manufacturers of Vinegar and Mustard. 

Apply with references, C. & Co, care Canadian 
Qbockk.______________________________________

EVERY DEALER ,hould kuet'
TEXAS BALSAM

The Best Healer for Cork*, Ga'ls, Scratches 
and all wounds on Horses and Cattle.

Sample by mail, 25 cents. Price to the Trade 
*1,80 per do/.., express prepaid also. Write for 
Circulars and Testimonials.

Address, C. F. SE 18WORTH,
Terms : 6 Wellington St. East,

Cash with order. Toronto.

TANGLEFOOT
Sticky Fly Paper

is SOLD IN

By the following Jobbers :
TORONTO.

Lyman Bros. & Co. 
Kilgour Bros. 

MONTREAL.
Evans & Sons, Lt’d. 
Lyman Sous & Co. 
Lyman, Knox & Co. 
Kerry, Watson & Co. 
N. Quintal & Fils. 

QUEBEC 
W Brunet & Co. 
Edmund, Giroux & 

Bro.
KINGSTON

Henry Skinner & Co.
LONDON.

Jas. A. Kennedy & Co 
C. McCall um & Co.

HALIFAX.
Brown & Webb. 
Forsyth, Sutcliffe & 

Co.
Simson Bros. & Co.

WINNIPEG.
Martin Rosser & Co. 

VICTORIA.
Moore & Co.
Langley & Co. 

VANCOUVER.
H. McDowell & Co. 

NANAIMO.
E. Pimbury & Co. 

NEW WESTMINSTER 
D. S. Curtis &, Co.

TANGLEFOOT NEVER SPOILS.

Fresh Trout
and

Whitefish
Received daily and shipped by express in 

barrels of ioo to 200 lbs., and in carts 
of 800 to 1500 lbs. each.

A. MONTGOMERY, Agent.
Collingwood, Ont.

ÇA I MOM

N. B.—The old Standard Brand of 
HORSESHOE Canned Salmon still 
takes the lead, and affords the greatest satis
faction to both dealer and consumer, and for 
uniform excellence in quality and weight 
has no equal.

EVERY CAN WARRANTED.

J. H. TODD & SON,
Victoria, B.C., Owners.

AGENTS, Stanway & Bayley, Toronto.
Agents for Ontario

“ W. 8. Goodhugh & Co.. Montreal.
Grant, Horn & Bucknall, Winnipeg.

Autographic Cash Registers.
Before ordering any Autographic Register, see the NATIONAL. Guaranteed equal 

to the PECK, the STANDARD, or any other Register of this kind, and only half the price.

We make 34 differ
ent kinds of Cash and 
Autographic Registers

PRICES:
$15, $20, $25, $30, 

$50, $60, $75, 
$100, $125, $150, 

$175, $200, 
$225 and $250.

No. 33 AUTOGRAPHIC, with Combination Lock, $20.
Why pay others $30 or $40 for an Autographic Register when we will sell you 

one superior to any other made, for $ 1 5 or $20 ?

THE NATIONAL CASH REGISTER CO.,
DAYTON, OHIO, U. 8. A.

•2™. : ISSSS: 8» SeKSSSS?w SïïffiS*

YOU
Have wished for something of this nature 
many a time, and we respectfully solicit your 
assistance in placing it before the public.

It will pay you to push Hood’s Delicious 
Castor Oil.

U?i DOSE.i^o
SAME AS ORDINARY

Castor Oil.

PRICEiN CANADAIS&25i

DELICIOUS

What we claim for the above:
(i) As a cathartic for women and children n 

is absolutely safer and much preferable 
to any Patent Medicine or Soothing 
Syrup.

(2} It is virtually pure Castor Oil, as itWini- 
tains 99 PER CENT, of the FINEST 
OIL PROCURABLE.

(3) No trouble to administer, particularly to 
the little folks, as it is just as the nai e 
implies, “ Delicious.”

(4) Contains no Chloroform, Glycerine, r 
any injurious ingredient.

(5) Recgnized and appreciated by the Med; 
cal profession wherever known.

Demand Rapidly Increasing.
Big Profits to Poshing Retailers.

Ask your Wholesale Grocer for It, or write direct
to the Manufacturers for Samples and Quotations

WM. HOOD & CO., Sole Proprietors,
48 & 60 Lombard 8t., TORONTO.
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Cowan's
HYGENIC COCOA. 

ROYAL NAVY ROCK 
CHOCOLATE.

These standard preparations are kept by all 
first-class Grocers.

Ask For Them.
The Cowan Cocoa and Chocolate Co. L'd,

14 ant^lB Mincing Lane, Wellington St. W.
Toronto

□"PRICES
Contains neither Ammonia or Alum

Prof. Pettenkofert of Munich, Germany, says : 
“ The poisonous action of Ammonia, like that of 
Carbon monoxide, is due to its action upon the 
nervous system, and especially upon the nerve
ceutors."

We Please Them All I
We deduct from prices the cost of travel

ing men, and all allowances for bad debts. 
We sell Shears, Scissors, Pocket and Table 
Cutlery, Silver-Plated Flat and Hollow 
Ware, Gold Pens, Watches, Clocks, Jewelry, 
and a great variety of Show Case Goods. 
Send for catalogue.

THE SUPPLY CO., Niagara Falls, Ont.

HOW TO 
DRESS

YOUR WINDOWS
Is explained in my 30 page Pamphlet.

CDCC To purchasers my book of 300 
1 ■ ways to dress windows, contain
ing 250 pages ana 150 illustrations, devoted to 
every line of business. You rend $1.50 and I do 
the rest. A Nickle-Plated Hammer given as a 
Souveneir if this AD comes with order.
HARRY HARM AN, Window Dresser and Decora

tor, P. O. Box 537, Louisville, Ky.

THE

Oakville Basket Go.,
MANUFACTURERS OF

b-,5- xSpi
• :w - "r âtssa

>

I, 2, 3 bushel grain and root baskets. 
I, 2, 3 satchel lunch baskets.
I, 2, 3 clothes baskets, 
i, 2, 3, 4 market baskets, 
llutcher and Crockery baskets.
Fruit package of all descriptions.

For sale by all Woodenware Dealers.

Oakville, Ont.

Johwston'sFiuid Bee

Johnston's Fluid Beef
The Great Strength-Giver.

THE MOST PERFECT FORM OF CON
CENTRATED NOURISHMENT.

Stimulating. Strengthening. Invigorating.

W. G. A. LAMBE & GO.,
Commission Merchants,

TORONTO.
Agents for

The St. Lawrence Sugar Ref’g Co., Montreal. 
The British America Starch Co., Brantford.

THE CANADIAN GROCER PRICES CURRENT.
Toboh to. June 2. 1898.

This lietl.oorrected every Tburi- 
day. The price» are .elicited tor 
publication, and are lor euchquali- 
tiu, and quantities a. are usually 
ordered by retail dealers on the 
usual terms ot credit.

Hood» in large lot. and lor prompt 
pay are generally obtainable at 
lower price»

All quotations in this department 
are under the direct control of the 
Editor, and are not paid for or doc
tored by any manufacturing or.job
bing house unless given under their 
mime: the right being reserved to 
exclude such firms as do not furnish 
reliable information.

BAKING POWDER.

Cleveland’s Superior 
Baking Powder in tin 
cans, per dozen net.
10 cent tins........  10C
* lb. “ ......... 1 60
6 ox. " .........  3 90
H lb. '* .......... 2 80
18 ox. 44 ......... 4 85
1 lb. '* ............. 6 60
6 lbs. “ .........  26 50

Perdoz
Dunn’s No.l, in tiny...................  8 00

“ “ 8. in tins.................... 76
Co ok's Gem, in 1 lb pkgs......... $1 76

“ “ 7 ox “   86
•• “ 2 ox “   40
• • “ 6 lb. tins.................  66
11 11 bulk ner lb.. 18

Per do*
Umpire,6doien 4 osoans.........$0 76

,r 4 “ 8 *r .......... 1 16
11 8 11 16 44 ....... 8 00
11 H “ 6 lb cans........ 9 00
11 bulk, per lb.................... 16

COOK'8 FRIEND.

(in Paper Packages.; Per doz
Size 1, in 8and4doz boxes— $8 40

“ 10, in 4 doz boxes................ 2 10
“ 8, in 6 “   80
" 18, in 6 “   7C
11 8, in 4 “   45

Pound tins,8 ozin case............. 8 0(
18 os tins, 3 os in case.................. 8 40
6 oz tins, *x ................ 1 10
5 lb tins, Vi “ , 14 00
Ocean Waver^ lb, 4 dos cases 76

OCEAN V. ; \%
WAVE \ii:i :: : III

à white star. per doz 
|4oz tins,3 doz in case 0 75
■ 18 “ 2 doz in ease 8 00
■ 51b 44 * “ 9 00
|5oz glass jars, 21 doz
■ in case....................... 1 10
110 oz glass jars, 2 doz
I in case....................... 2 00
I Bulk, per lb................ 0 16

1 to 4

18 00
18 85
23 76
44 00

BISCUITS.
TORONTO BISCUIT AND CONFBC- 

TU NERY CO.
Abernethy.................................... 81
Arrowroot.................................... $0 11
Butter ..............................................  o 6

" 8 lbs.................................... 0 80
Cabin................................................... 0 74
Cottage.............................................  0 8*

Digestive ...................................... 0 10
Daisy Wafer......... ........................ 0 16
Garibaldi ...................................... 0 10
Gingerbread.................................. 0 11
Ginger Nuts.................................. 0 10
Graham Wafer ...........................  0 09
Lemon............................................  0 10
Milk .............................................. 0 09
Nic Nao .................................... '» 12
Oyster ........................................ ' 06
People’s Mixed .................. 104
Pio Nic............................................. u 09
Prairie............................................. 0 08*
Rich Mixed..................................... 0 14
School Cake.................................. oil*
Soda................................................ 0 06

" 3 lb 44 .................. « 20
Sultana......................................... 0 11
Tea................................................... 011
Tid Bits ......................................... 0 09*
Variety .......................................... 0 11
Village ............................................. o 07*
Wine............................................... 0 08#

BLACKING.
Day & Martin’s, pints, per doz $3 80

“ H “ ................. 3 10
•• H 11 ................ 1 10

Spanish, No 3................................ 4 50
»* “ 5................................. 8 00
»» “ 10................................ 9 00

Japanese, No. 3.............................. 4 50
“ " 5............................... 7 50

Jaquot’s French No. 2................ 3 00
44 “ “ 3................ 4 50
44 “ " 4................  8 00
14 44 44 5................ 10 00
14 1-gross Cabinets, asst, 7 60

Egyptian, No. 1.............................. 9 CO
U 14 2............................... 4 50

BLACK LEAD.
Beokitt’s Black Lead, per box... 1 16 

Each box contains either 1 gro., 1 
01.; * gro., 2 ox., or* gro , 4 oz.

TEL LIER, ROTHWBLL <fc GO’S.
Royal BlackLead, per gross..... $1 80

F. F. DALLBY ft CO.
Per gross

Silver Star Stove Paste............... 9 00
Packed in fancy wood boxes, each 

box contains 8 doz.

BLUE.
iltickitt’s Pure Blue,per gross.. 2 10 

TELLIEIi, ROTHWELL Sc CO’S. 
Parisiau Square Blue, per lb..13 tol4e

CORN BROOMS.
CHAH, bokckh & sonh. per doz

X Carpet, 4 striuj
2 •• 4

XXX Hurl 4 
IX “ 4 
8X Parlor 4
3 “3
4 " 3
5 14 2
Warehouse 4 
Ship 4 
1 Cable 
8

8 wire bands, net__

$3 GO 
3 20 
2
8 90 
3 65 
8 60 
8 25 
1 85 
1 50
3 25
4 00
3 2b
4 00

LONDON llUOOM FACTORY.

Parlor Brooms, per doz ............ 2 75
No. 1 Climax “   2 60
No. 1 Carpet 14   8 40
XX “   1 76
No. 1 Mill “ ..... 3 50

CANNED GOODS.

Apples. 3’s...........................
“ gallons__

Blackbei ries 2__
Blueberries, 2----
Beans, 8...................
Corn, 8’s..............................

" Special Brands......
Cherries, red pitted, 3’s .
Peas, 3’s..............................
Pears, Bartlett, 8’s.........

44 Sugar, 8’s ...............
Pineapple, Baltimore 

“ Bahama...
Peaches, 8’s.......................

11 8’s ......................
“ Pie, 8 s.................

Plums, Gr Gages, 8'e.......
44 Lombard............. .

Damson Blue.....

Per d
«1 00 10

75 2 00
00 8 25

1 10 85
60 1 00

... 1 00 1 10

.... 1 30 1 60
.. 2 85 8 40
.. 1 10 1 16

1 75
1 60

... 3 40 8 fo
90 3 0o

... a 10 8 25
.. 2 75 3 50
.. 1 60 1 65
... 1 76 t 00
.. 1 76 8 00

.... 1 « 1 90



Ox Tongue. 
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i

PURE CALABRIA “Y. & S.” LICORICE, 4, 6, 8, 12 and 16s to pound. *
“ACME” LICORICE PELLETS, In 5-pound Tin Cans.

TAR, LICORICE and TOLU WAFERS, in 5-pound Tin Cans.
LICORICE “Y. & S.” LOZENGES, In 5-pound Tin Cans and 5 pound Glass Jars. 

“PURITY,” PURE PENNY-LICORICE, 100 and 200 Sticks in a Box.

Manufactured
Exclusively by

gy Where did you see this advertisement ?
YOUNG & SMYLIE,

BROOKLYN. NEW YORK.

10 10'*

Prices Current, Continued—
Pumpkins, S’s...................

11 gallons...........
Raspberries, 8’s ................
Straw berries, choice 8’s..
Succotash, 8’s ...................
Tomatoes, S’s ...................
Finnan haddies..................
Lobster. Clover Leaf.........

“ Crown flat.............
" Other brands.......

Mackerel..............................
Salmon, Horseshoe, tails.

44 “ flats.
“ white.....................

Sardines Albert, li’s tins 
“ 11 Vi’s “ ...

Martin y, M's “
“ Vi’s “

“ Other brands, H 1« 17
“ P &C, V4’s tins........... 83 85
“ “ Vi’s “  33 36

Sardines Amer, Vi’s “ ......... 6* 8
“ “ Vi’s M   8 U

CANNED MEATS.
(CANADIAN)

Comn.Corn Beef lib cans $1 50 $1 66 
“ “ 8 “ 8 55 8 70
» i 4 “ 4 80 5 00

8 00 8 85
44 “ 14 “

Minced (lollops, 8 lbcans
Roast Beef..........1 “

“ .........8 “
11  4 *

Par Ox Tongue, 2Vi “- - 8 44 
1 “
8 •'
8 “
1 41
8 “
1 “
8 “
8 41

Puzzle Gum 116 pieces .... 0 75
Bo-Kay 160 " ... 1 00
Mexican Fruit, 36 5c. bars........... 1 80
Flirtation Gum (new)................ 0 65

(115 pieces)
C. T. HE 1 BEL.

To retailers per box 
115 pieces. 0 75 

36 5c. pkgs. 1 20 
180 pieces. 0 80 
160 " 1 00 
150 44 1 00

Red Jacket, 
Royal Fruit, 
Digestive, 
Largest Heart 
Globe picture

f*hoeolates—
Mexican, V4,Vi in 10 ll> bxs 
Jueei s Dessert, “
Vanilla 14
Sweet Caracas “ 32
Chocolate Powder,15,30 lb bxs 85
Chocolate Sticks, per gross... 00
Pure Caracas (plain) Î4, Vi lbs 40
Royal Navy (sweet) 14 80
Confectioners’ , in 10 lb cakes 
Chocolate Creams, in 3 lb bxs 
Chocolate Parisien, in 6 lb bxs

WALTER. UAKKK&CO’b
Chocolate—

Pre’uin No. 1, bxs. 18 & 25 lbs each 
Baker’s Vanilla in bxs 18 lbsench 
Caraccas Sweet bxs 6 lbs each, 12

uxs in case.......................................... 8
Eagle, sweet & spiced, bxs 12 lbs

BŒCKH flt BONS, per box 

le&10box lots40 6 gross, single & lObox 1 
35 Star, 4 doz. in package

4 44 cotton bags

0 75 o HO ...  0 86
.... 1 *
........ 0 'JO

ongue..

English Brawn. 
Camb. Sausage.

Soujps, assorted.

Soups St Boulli..

17 50 18 50
8 60
1 60

2 60 8 75
4 75

38 00 8 25
7 85 8 00

3 25
6 00 6 85
8 75 8 80

8 50
4 00
1 36

C. R. SOMERVILLE.
Mexican Fruit, 36—5c. Bars .. 1 20 
Pepsin (Dyspepsia), 20—5c. Bars 0 70 
Sweet Sugar Cane, 150 pieces 1 00 
Celery, 100 " 0 70
Lalla Rookh (all flavors) 100“ 0 70
Jingle Bull, 1V0 “ 1 00
Cracker, 1 14 44 1 00
O-Dont-O, 144 " 1 00
Little Jap, 100 “ 0 70
Dude Prize; 144 “ 1 00
Clock Gum com prising,500 pieces 
Gum (assorted flavors), and 1 
“Little Lord Fauutleyroy" clock 
(guaranteed.) .................................. 3 75

CHOCOLATES dfc COCOAS. 18 lbs each ................................. "... 8t>
toduunter, mitchell ic co.B. Grocers’ Style, in cases 84 boxes, 6

Chocolate— Per lb. lbs each.................... ........................  25
French, M’s—6 and 18 lbs . 0 30 48 Fingers to the lb.,in cases 18 bxs
Caraccas, M’s..6 and 18 lbs.. 0 36 is lbs each ........................................ 25
Premium, *’s..6 and 18 lbs... 0 30 48 F'ngers to the lb.,in cases84 bxs
Sante, V4’tf, 6 and 18 lbs....... 0 86 6 . bs each.......................................... 85
Diamond, Vs, 6 and 18 lbs . 0 84 Cocoa-

each ........................................--------- - ,
Vanilla Tablets, 416 in box, 24 bxs .lava 

in case, per box ............................. 3 6 Java and Mocha ..
Spanish Tablets, lOOin box, 12 bxs Plantation Ceylon

in case................................................ 3 00
German Sweet Chocolate—

COFFEE.
GREEN c. per lb

80 Mocha............................................  88 83
30Old Government Java..............  85,35
80 Rio................................................... 17*, 80

Plantation Ceylon .................. 80,31
Porto Rico......................................... 84, 88
Guatemala......................................... 84, 36
Jamaica........................................... 88,83

58 Maracaibo........................................... 34, 8f
WHOLE OABTED OR PURE GROUNP 

ELLIS & KEIGHLEY’S
c. pur lb

.........33,37
.........34,36

..................36

Grocers' Style, in cases 18 boxes,
cn ...

Sticks, gross Loxes, each... 1 00 purTPrepared boxes, 12 lbs each 
Cocoa, HomcDopat’c,Vs,8 & 14lbs 30 Cracked, boxes. 80 lbs each, lib

“ Puur 11 “ “ VA _ i ________a. . _i _________-Pearl ’ “ 44 44 85
London Pearl 18 & 18 44 88
Rock 44 44 30
Bulk, in bxs........................

and assorted papers...........
Cracked, in bxs. 18lbs.,each, * lb.

Potted Chicken, Turkey, or
Game.6 oc cans.........................

Potted Ham, Tongue or Beef, 6
ox cans..................................... • •

Devilled Tongue or Ham, Vi lb
cans................................................

Devilled Chicken or Turkey, 
Vi H

8 86 
1 80 
4 60

1 60

1 35

1 40

8 86_b cans
Sandwich Ham or Tongue, Vi

lb cans........................................... 1 60
Ham, Chicken and Tongue, *

lb cans........................................... 1 76
CHEWING GUM.

ADAMS & SONS.
To Retailers

Tutti Frutti, 36 6c bars................$1 20
Pepsin Tutti Frutti, 235c. packets 0 75 
Orange Blossom (new) 150 pieces 1 00 

(each box contains a bottle of high 
class perfume. Guaranteed first 
class)

Monte Cristo, 180 pieces .. 1 80 
(with brilliant stone ring)

Sappota, 
.-tweet Fern, 
Re-1 Rose, 
Magic Trick, 
Oolah

150 pieces ... 
830 44 ...
115 pieces ...
116 44 ...
115 44 ...

BKNSDOBP’S ROYAL DUTCH COCOA
14 lb. cans, per doz....................... $2 40
Vi........................ ........................ 4 60
1 44 44 44 ......................... 6 6t

JOHN P. MOTT dt CO.’S

R. S. Mclndoe, Agent, Toronto.)
Mott’s Broma................... per lb $030
Mott’s Prepared Cocoa............  88
Mott’s Bomœopat’c Cocoa(M») 32
Mott’s Breakfast Cocoa........... 36
Mott’s Breakf. Cocoa(in tins) 40
Mott’s No. 1 Chocolate............... 30
Mott’s Breakfast Chocolate... 28
Mott’s Caracas Chocolate.......  40
Mott’s Diamond Chocolate....
Mott’s French-Can. Chocolate 
M
Mott'
Mott’. _ ............. ...................
Mott’s Vanilla Chocolate stick 88fc24
Mott’eConfec Chocolate.........88c- 40
Mott’s Sweet Choc. Liquors 81c—30

COWAN COCOA AND CHOCOLATE CO.
Cocoas—

Hygienic, 1, *, * lb. boxes...........  70, 75
Iceland Moss Mlbin 18lb boxes 85 separate. 

100 Soluble (bulk) 15 A 30 lb bxs ... 18,80
0 75 Soluble (tins) 6 lb and 18 lb__  80
0 76 Cocoa Nibs, any quantity ... 30, 36 
0 75 Poroa Shells, any quantity... 06
0 75 Pocoa Essence................per doz 1 40

papers .....................................
18 Cracked,in bags, 6,10&851bs 

Cocoa and shells. 18s and 85a
each

Cocoa and shells, 18s and 85s — 
Breakfast Cocoa—

Ip bxs 3 & 18 lbs., each, * lb., tins 
In boxes, 18lbs., each, lib. tins,

40

88

33
38
30

45

Arabian Mocha....................................37
Santo»..............................................38, 36
English Breakfast....................... 16,84"
Royal Dandelion in 1 lb tins........86

TODHUNTKB, MITCHELL <fc CO.*8

Excelsior Blend...............................  33
Our Own 44  31
Laguayra 44  39
Mocha and Java......................... 33, 33
Java, Standard ... ............................33

“ Old Government............. 3o, 38
Arabian Mocha................................. 36
Santos ............................................. 88

j. w. cowan dt co.
Standard Java in sealed tins,

85 and 60 lbs................................ 30
Standard Imperial in sealed

■ to rtins, 85 and 60 lbs.U UUAUO, L» IUI.. , A * V. HUB, „ ,-----.„| j » , , . . _
decorated canister.....................  «6 Standard Blend in reeled tin.,
Broma— 85 and 60 lbs................................ 33

In boxes. 18 lbs., each, $ lb.tins... 40 *n **ne’ ®i 10« 16 and ^ ^
gibbon dc gibbon's per lb Bay’s Parisien, in 14 and lb tins 30 

(J. M- Lowes, Son & Co., Toronto,
Manufacturer j.)

Sydney Gibson'S Cocoa, 14s......
Dr. Clarke's Cocoa, *’s and *’s,6

tins...................................................
Soluble Cocoa bulk in boxes.... 
Prepared do 41 14 —

28 Sydney Gibson’sChocolate, 14*.

0 30 DRUGS AND CHKMICA LS.
_ K Alum .............................. lb $0 08

Blue Vitriol........................ 0 06
0 18 Brimstone ........................ 0 03
0 88 Borax............

Camphor
0 12 
0 66

$0 03 
0 07
0 08*
0 14 
0 76 

60ott’s French-Can. Chocolate 80 and Vfcs ................................ 0 30 ..................... £ott’« Navy or Cooking Choc. «6 Oibeon’.Bock do ........ 0 18 cietor Oif ^..................... o H» 0 11
ott’s Cocoa Nibbs.................... 30 Dr. Clarke’s do Ms. 0 30 Sîîîîf rnl.ïl'L.....................  n n in
ott’iQoc?A Shells............ 6 Confectioners’ Pure Chocolate Epsom Salts 001* <- ne

10 lb. blocks..................................  0 30 Psrle Qreen ..V.V.V.V.’.’V. 0 16
mh»nnf.T«in» ith t . pe x i°9l Extract Logwood, bulk 0 IS
Gibson »Iolna,l[b|241bsln casoX* 44 44 boxes 0 16

„ Ji.r Gentian............................... 0 10Packed, chocolate, pink or white. pink _____
assorted, or If required, any kind Glycerine, per lb.............  0 17

Bile*

CLOTHES PINS.
6 gross, per box........................... 0 7b
4 gross, 44 ...................
6 gross, 44 .................. .

80
0 08 
0 17 
0 14 
0 17 
0 18 
0 90 
0 17 
6 00 
0 35

Hellebore............................ 0 16
Iodine ............................... 6 60
Insect Powder................. 0 80
Balpetre ........................... 0 08* 0 08
Soda Bicarb, per keg........ 8 50 8 76

0 86 Sal Soda ..........................  1 00 1 35
1 80 Madder............................... 0 18*

Cleveland’s
a superior quality that a customer gained is always retained.

Baking . , .
Powder y*e^s best profit to the grocer, and is of such

SShU twt,
- . />■-
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Seasonable Goods. Pure Fruitf/organon«LFountams'
1 X • "TTT T Something New. The correct ilnng in cat uuhDaisy Waters, ice

SEND US YOUR ORDER AT ONCE.

The Toronto Biscuit and Confectionery Co.,
Phone. 528. 7 Front St. E., Toronto.

Price 1 c»**ent, continued—

DURABLE PA1L8 AND TUBS

WM. « ANB fc BONS, MANUFACTURING CO 
NEWMARKET.

Lemons.................................  2 76 3 75
Oranges, Florida».................................

“ Valencias........... 6 00 7 00
“ Messinas............ 4 60 5 (X)
“ Seedlings.............  3 00 3 75
•• Navels.................. 4 50 5 00

DOMESTIC.

Steel hoops,painted and grain’d 8 90 
Brass hoops, oiled and varnish. 3 26
No 1 tubs...........................................  9 60
No 9 “ ........................................... 8 50
No 3 “ ...........................................  7 50

EXT II ACTS.

Dailey’s Fine Gold, No. 8, p. doz. $0 76
.................................... 1,1ft os... 1 86
” " “ 11 8,8 os  1 76
" " M *' 8, 80s.... 8 00

FIRE LIGHTER.

"Star” Fire Lighter, per gross $1 70

FLUID BEEF. 

JOHNSTON’S, MONTREAL

per dos
Cases, No. 1, 8 os tins .... $8 76 $3 00

“ No. 8, 4 os tins___ 4 60 6 00
“ No. 3, 8 os tins. .. 8 00 8 76
“ No.4, 1 lb tins. .. 18 60 14 86
•' No.6, 8 lb tins ... 86 60 87 00

FRUITS.

c. per 1L
Currants, Provincial, bbls. 4ft 

ft bbls 6 
“ M cases 6
“ Filiatras, bbls .... 6

44 ftbbls ... 6*
“ 11 cases .. 6Î4 6ft
" Patras, bbls........... 6 7

“ft bbls...... 6ft 7*
" “ oases ...... 7ft 1%
" Vostizzas, cases... 7$ 9ft
“ M ft oases 8H 10
“ 6-crown Excelsior

(cases) ................ 9ft 10
" ft case---- 9* 9*

Dates, Persian, boxes,...... 6 6ft
Figs, Klemes, 14os., per box ..........

r‘ » lb boxes .................... lift 12ft
11 Seven-Crown .............. 16ft 17

Prunes, Bosnia, casks.......  6 6ft
44 11 oases, new. 6ft 7ft

Raisi ne, Valencia,off stalk
old................................8 4

44 New off stalk.........  3* 6ft
Selected.................................. 7 8

„ Layers ................................... 7 8
Raisiné, Sultanas................ 11 13

“ Bleme .........................................
Malaga :

London layers................. 2 26 2 66
Loose muscatels.............  8 00 8 86
Imperial cabinets......... 8 76 8 00
Connoisseur clusters ... 3 50 3 80
Extra dessert 11 ...... 4 26 4 76

” '• •• qrs. 1 86 1 80
Royal clusters............................ 6 00
Kancv Vega boxes......... 6 76 6 80
Black bassets ................  8 00 3 60

*' qrs............. 1 10 1 80
Blue “ ..................... 4 00 4 26

Fine Dehesas................... 6 40 6 60
qrs............. 1 80 1 90

Per doz. Apples, Dried, per lb.............. 0 04ft
do Evaporated.................. 0 07

FISH.
Oysters, per gallon .........

“ select, per gallon
Pickerel................... per lb
Pike...........................  do
White fish................ do
Manitoba White fish do
Salmon Trout........... do
Lake herring........  p. 100
Pickled and Salt Fish : 

Labrador herring, p.bbl
Shore herring...... "
Salmon trout, per ft bbl 
White Fish, ft bbl...........

1 25 1 30
1 60 1 70 
... 0 06 

» 03 0 U| 
0 Otift 0 07 
.... ooo 

0 00 
8 50

0 85 
6 00 
5 5U 
5 76

8 00

6 00 
6 50

6 25 6 7 5 
6 00 6 60
...... 0 04*
0 06ft 0 08

0 07ft 0 08ft 
1 00 8 25

0 15 
0 06 
0 07ft 
0 80

Dried Fish :
Codfish, per quintal........

Boneless fish   per It
Boneless cod........ "

Smoked Fish :
Finnan Baddies, per lb
Bloaters.............per box
Dieby herring.......... "

Sea Fish: Haddockperlb
Cod............................ ”
B.O. salmon ......... '•
Market Cod.........  41
Frozen Sea Herrings

GRAIN.

WheutjFall.No*,............. 0 88 0 83
“ Bed Winter, No 8 0 88 0 83

Wheat, Spring, No 8.........
“ Man Hard, No 1..
•• “ N08..
* 44 No. 8...

Oats, No 8, per84 lbs ...
Barley, No 1. per 48 lbs..

“ N o 8 extra.............
11 No 8 44 ...........

gye.........................................Pass.................................

0 80 
0 99 
0 93 
0 83 

31 
58 
48 
44 
70

49

0 81 
1 00 
0 94 
0 84 

88 
64
49 
46 
81 
60
50

HAY «ft STRAW.

Hay, Pressed, “on track 19 60 13 00 
Straw Pressed,11 .... 6 00 6 50

HARDWARE, PAINTS AND 
OILS.

Cüt Nails, from Toronto
50 to 60 dy basis........................... 2 30
40 dy................................................. 8 35
80 dy................................................. 8 40
80, 16 and 18 d> ........................... 8 46
10 dy................................................ 9 50
8 and 9 dy ..................................... 8 55
6 and 7 dy ...................................... 9 70
6dy.................................................... 8 90
4 dy À P ........................................  290
3 dy A P ......................................... 3 30
4 dy C P .........................................  9 80
8 dy C P ......................................... 3 80

Hobbb Nails:
44 O” 60 and 6 per cent, from list. 

Horse Shoes:
From Toronto, per keg .. 8 60 8 70

Screws: Wood- 
Flat head iron 77ft p.o. dis 
Round 44 “ 72ft p.o. die.
Flat head brass 7» p.o. dis.
Bound head brass 70 p.c.

Window Glabh : [To find out what 
break any required size of pane comes 
under, aud its length and breadth to-

P[ether. Thus in a 7x9 pane the 
ongth and breadth come to 16

inches; which shows it to be a first- 
break glass, i.e., not over 85 inches in 
the sum of its length and breadth.)
1st break (85 in and under)......... 1 35
8ud 44 (86 to 40 inches)............ 1 55
3rd 44 (41 to 60 44 ) ............. 3 40
4th “ (51 to 60 44 )............. 3 70
6th 41 (61 to 70 41   4 00
Hope : Manilla ........................... 0 18ft

Sisal ........................................... 0 oui
New Zealand........................... 0 08}

Axes : Per box, $6 to $19.
Shot : Canadian, dis. 10 per cent. 
Hinobb: Heavy T and strap ...04$ 06 

44 Screw, hook & strap. 03$ 04$ 
White Lead: Pure Ass’n guarantee 

ground in oil.
85 lb. irons................per lb 5ft 5Vft
No. 1........................... “ ... 5
No. 8 ........................... 44 .. 4*
No. 3 ........................... 44 4

Turpentine Selected packages, per
gal ....................................... 0 48 0 50

Linbbki) Oil per gal, raw 0 55 u 55ft
Boiled, per gal.................. 0 68 0 58ft

Glue: Common, per lb ... 0 10 0 11

INDURATED FIBRE WARE.
ft pail, 6 qt.......................................... $4 00
Star Standard, 18 qt .................... 4 60
Milk, 14 qt.........................................  5 50
Bound bottomed fire pail, 14 qt. 5 60
Tubs, No. 1 ...................................... 15 60

41 8 ...................................... IS 85
“ 3 ......................................  11 00

Nests of 3.......................................... 3 40
Keelers No. 1................................... 10 00

44 9   9 00
44 8 ...................................  8 00
4 4   7 00

Milk pans.......................................... 3 85
Wash Basins, flat bottoms.......  3 85

• 44 round 14 .......... 3 50
Handy dish....................................... 8 75
Water Closet Tanks .................... 18 00

JAMS AND JELLIES.
DELHI CANNING CO

Jams assorted, extra fine, l’s . 8 36 
Jellies, extra fine l’s.................. 8 26
TORONTO BISCUIT & CONFECTIONKRY CO

Per lb
Jams, absolutely pure—apple... $0 06

Family.......................................... 0 07
Black and Red currant. Rasp

berry, Strawberry, Peach
and Gooseberry per lb..... 0 18

Plum.............................................. 0 10
Jollies—pure—all kinds............. 0 10

Those goods arc put up in 
glass jars and in 5, and 10 
Id. tins and 28 lb. pails. 

Marmalade—orange...................... 0 18

LARD.
•'FAIRBANKS” REFINED COMPOUND .

In Butte Tubs ........................... 0 08ft
Fancy 44 ...............................  0 09
3-hoop pails.................... 0 09 0 09ft
60 lb. oases of 8 lb., 61b., 

and 10 lb. tins, per lb ...... 0 10

LICORICE.

YOUNG & SMYLIK'B LI HT.

5 lb boxes, wood or paper, per lb 0 40 
Fancy bxs. (36 or 50sticks), per

box ..................................... 1 85 1 85
'• Binged” 5 lb boxes, per lb...... 0 40
‘'Acme” Pellets, 5 1b cans, per

can......................................... 2 00
“Acme” Pellets, Fancy boxes

(30s) ner box ..................... 1 50
41 Acme” Pellets, Fancy paper

boxes, per box (40s)......... 1 25
Tar Licorice and ToluWafers, 5

lb cans per can......................... 8 00
Licorice Lozenges, 6 lb glass

jars......................................... 1 75
Licorice Lozenges 5 lb cans... 1 50 
Purity” Licorice, 200 sticks 1 45 

44 44 100 44 . 0 78ft
Imitation Calabria, b lb bxs

P lb............................................ 0 95

MINCE MEAT.
BRYANT, GIBSON A CO.’B—TORONTO .

Mince Meat. * gal glass jars, $9 50 
Ditto485 anaiOlb pails, per lb. l8Vftc

J. H. WETHHY’B—BT.OATHARINEB

Condensed, per gross, net__ $12 00

MUSTARD.

ELLIS A KEIGHLEY’S. OtS

Durham, Fine, in ft and ft lb tins
per lb............................... 85

44 Fine, in 1 lb jars............ 22
" Fine, in 4 lb jars.............. 70

Kx 9up.,in bulk.per lb 30 
41 Superior in bulk, p. lb 80 
41 Fins, •« “ 16

Cherry’s Irish.
Pure in 1 lb. tins..........................   0 40
Pure in ft lb. tins.......................... 0 48
Pure in ft lb. tins ..........................  0 44

NUTS. per lb
13 14
14 16
15 1$

Almonds, Ivioa....................
“ Tarragona .........
•* Foruigetta ........... __

Almonds, Shelled Valencias 88 30 
44 4 4 Jordan.
“ “ Canary...

Brasil .............................
Coooanuts,.....................
Filberts, Sicily...........
Pecans .............................
Peanuts, roasted....................

41 Igreen.......................
Walnuts, Grenoble ............

41 Bordeaux .............
44 Naples, cases ........
41 Marbots...................
•• Chills.........................

44OUR NATIONAL FOODS.
pkg. dos

Desiccated Wheat .......... 4 lb. $8 26
44 Boiled Oats.. 4 14 8 86

Snow Flake Barley........... 3 44 8 85
Desiccated Boiled Wheats 44 8 85
Buckwheat Flour, 8. R... 5 44 8 86
Prepared Pea Flour......... 8ft 44 8 00
Baravena Milk Food.......  1 44 2 60
Patent Prepared Barley 1 44 8 00
Patent Prepared Groats 1 44 160
Gluten Flour.....................4 lb. 3 00
Farina, very choice..........lfti lb. lit

40 «8
88 30

111

15
10 h

. 9 10
14 16

. 10 11
is

. 18 18
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PETROLEUM.
to 10bbl lots, Toronto... Imp.gai
Canadian ........................ 0 14 $0 15
Car non Safety............... 0 17 0 18
Canadian Water White 0 20 ON
Amer’n Prime White............  0 23

41 Water White.. 0 24 0 26
Photogene ..................... 0 27 0 00
(For prices at Petrolia, see Market 

Report.)

PICKLES A SAUCES.
BRYANT, GIBSON A CO*8.TORONTO 

HOKUM.
John Bull, mixed, in bulk.........$0 45

“ Chow Pickle, in bulk 0 60
“ mixed andChow Chow 1 90
41 mixed and Chow Chow

pte........................................... 2 15
John Bull, mixed and Chow

Chow, qts................................. 3 40
John Bull, mixed and Chow

Chow, 16 gal.............................. 190
Horse Radish, bottles, per doz. 2 20

THE T. A. SNIDER PREoEBVK CO.,
(Wright& Copp, Toronto, Agents,) 

per doz
Home Made Tomato Catsup, qts 6 00 

“ “ •' pte 3 50
“ 44 44 lA pts 2 00

Chili Sauce.............................. pts 4 50
“ ........................... A pts 3 25

Soups (in 3 lb. cans).
Tomato..............................................  3 50
Fancy—Chicken, Mock Turtle, 

Cream of Corn Pea, Celery,
Asparagus.................................... 4 50

Fancy — Chicken Gumbo, Oy 
Tail. Consomme Bouillon, 
Mulligatawny, Mutton Broth,
Beef, Pea, Printauir. Julienne 
Vermicelli, Vegetable ............. 4 25

SAUCES.
John Bull, kegs, per gal............... l 25

44 * pt bottles, per doz............
44 1 pt bottles, per doz.

(according to quantity) 90c. to 100 
Devonshire Relish, kegs per gal 1 75 

44 è pt bottles,
per doz............................................ l 25

Niagara Tomato, kegs, per gal.. l 25 
44 44 Reputed pts... 1 25

Raspberry Vinegar, per doz__ 2 25
Raspberry Syrup ana Vinegar... 2 26

Terry’s Candied Peels. c. p. peel
Lemon, 7 lb. boxes................................
Orange, 44 .................................
Citron, ..............................

LEA A PERRIN’S, per dox. 
Worcester Sauce, * pts.. 68 60 |S 76 

“ 41 pints 6 26 6 60
lazbnby & sons Perdoz

Pickles, all kinds, pints............  3 25
“ “ quarts............. 6 00

Harvey Sauce-genuine—hlf. pte 8 25 
Mushroom Catsup 44 44 2 25
Anchovy Sauce 44 44 3 25

PRODUCE.
dairy. Per lb

Butter,creamery, tubs. $0 17 |0 20 
“ dairy,tubs, choice .... 0 14 

44 medium .... 0 12 
44 low grades to com — 0 10

Butter, pound rolls.............. 0 15
44 large rolls ........... 0 12 0 13
44 store crocks— 0 12 0 13

Cheese................................ 0 09| 0 11*
COUNTRY

Eggs, fresb.per dox.................... 0 10*
“ limed.............................................

Beans ............ .................... 1 05 1 25
Onions, per bbl................ 2 25 2 75
Potatoes,per bag............. 0 30 0 42
Hops, 1890crop................ 0 13 0 18

44 1 891 44 ................ 0 18 0 25
Honey, extracted........... 0 07 0 10

44 section............... 0 12 0 16
PROVISIONS.

Bacon, long clear, plb.O 07* 0 08
Pork, mess, p. bbl....... 13 00 14 00

44 short cut ............. 16 0C 16 50
Hams, smoked, per lb... 0 10* 0 11

14 pickled ................  0 09* 0 10
Bellies................................ 0 09* 0 10*
Rolls............................................ 0 08*
Backs.......................................... 0 10
Lard, Canadian, per lb 0 10 0 10*
Compound..........................  0 07 0 09
Tallow,refined, per lb.. 0 05 0 05*

44 rough, 44 ........... 0 02
RICE, ETC. Per lb

Bice, Aracan................................... 3* 4
44 Patna...................................  4f 6*
44 Japan.....................................  5 6
44 extra Burmah.......................31 4
44 Java extra............................ 6* 7
44 Genuine Old Carolina .... 8* 10

Grand Duke....................................  6} 7f
Sago................................................. 4
Tapioca.........................................

ROOT BEER.
Hire’s (Liquid) per dox ............. $2 00

SPICES.
ground Per lb.

Pepper,black, pure............. 60 12*60 15
44 fine to superior— 10 18
44 white, pure.............
44 fine to choice.........

Ginger, Jamaica, pure.........
44 African, 44 .........

Cassia, fine to pure ............
Cloves, 44 .............
Allspice, choice to pure —
Cayenne, 4 4 4 4 ....
Nutmegs, 4 4 4 4 ....
Mace, 44 4 4 ___
Mixed Spice, choice to pure 
Cream of Tartar, fine to pure 26

STARCH.

20
20
25
Î8
14 
12 
30 
76 

1 00

28 
26 
27 
18 
26 
26 
16 
36 

1 20 
1 26 

36 
87

EDWABD8BURG STARCH CO. LIMITED 
MONTREAL. c. per lb

No. 1 White, 4 lb cartoons.......... 4:
Canada Laundry .............................. 3
Silver Gloss, crates. 6 lb. boxes... 6
Silver Gloss, lib chromos......... 6
Satin, Starch 1 lb chromos........... 6
No 1 White, barrels <& halves...... 4
Benson’s Canada Prepared Corn 7
Canada Corn ....................  ........ 6*
Rice Starch, 1 lb................................ 8*

BRITISH AMERICA STARCH CO 
BRANTFORD.

1st quality white, in kegs and brls 4|
1st quality white, 8 lb.cartoons,. 44
Lily White gloss, crates ............. 6$
Brantford gloss, lib........................ 6}
Lily White gloss, 1 lb chromo.... 6*
Canada Laundry, Boxes............... 4
Pure Prepared corn........................ 7
Challenge Corn..............................  *'
Rice Starch, fancy cartoons__

44 cubes...........................
KING8FORD8 OSWEGO STARCH.

Pure Starch—
40-lb boxes, 1, 2 and 4 lb pack’g’s 8
36-lb “ 3 lb. packages.........  8
12-lb “   8*
38 to 46-lb boxes................................. 8

Silver Gloss Starch—
40-lb boxes, 1, 2 and 4 lb. pack’g’s 9
40-lb ‘‘ * lb. package............. 9*
40-lb 44 * lb. 44 .............10
40-lb “ assorted * and * lbs. 9} D..
6-lb 44 sliding covers........... 9* M

88 to 45 lb boxes................................. 9 B

Oswego Corn Starch—for Puddings, 
Custards, etc.—

40-lb boxes, 1 lb packages..........  Hi
20-lb 44 “ ............. h\

8T. LAWRENCE STARCH CO.’B

Culinary Starches—
St. Lawrence corn starch....... 7
Durham corn starch.................. (I*

Laundry Starches—
No. 1, White, 4 lb. Cartons....... 4

“ “ fibls ............ 4
“ “ Kegs...........<6... . 4L

Canada Laundry......................... 3j
Ivory Gloss, six 6 lb.bozes, slid

ing covers................................... 6*
Ivory Gloss, fancy picture, lib

packs ............................................ «1
Patent Starch, fancy picture, 1

lb. cartons................................... ii]
Ivorine Starch in cases of 4" 

packages.................................... *3 00

SUGAR. c. per lb

i tnan a ddi...........
refined......................  4}

4 fi
.....................

Granulated........................ ................. 4*
Paris Lump,bbls and 100 lb.bxs ... ni

44 “ 60 lb. boxes................... 51
Extra Ground, bbls.......................... 5j

“ 44 less than a bbl .. 52
Powdered, bbls ................................. 4f

44 less than a bbl.........
Extra bright refined................
Bright Yellow.
Medium 
Brown .

SALT.
Bbl salt, car lots.......................... 1 zo
Coarse, car lots, F.O.B................. 0 70

44 small lots ............  0 85 0 90
Dairy, car lots, F O.B................... 1 25

“ small lots........................... 1 50
44 quarter-sacks ......... 0 45 u 50

Common, fine oar lots ...............  "Ho
small lots......... 0 95 l (Ml

Rock salt, per ton.......................... 15 00
Liverpool coarse ..............  0 76 o 80

SYRUPS AND MOLASSES.
syrups. Per II).

bbls. * i bis.
.......................................... H *

2» S

1ST A Re

Mmra
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YEAST
Beats ’em all.

It’s So.

TELEPHONE 1920.

The “ Barm” Yeast Manufacturing Co.,
35 Wellington St East, Toronto.

Prient current'continued—

V.H................................................... 81 8j
E.V.B..............................................  8l X
K. Superior.................................. 2Î 8(

Grows...................... ....................... 3 3j
molasses. Per gal

Trinidad,iu puncheons.... 0 35 0 37
“ bbla ...................  0 33 0 46
" l bbla.................. 0 40 0 40

New Orleans, in bbls........... 0 80 0 58
Porto itioo, hdde.................... 0 88 0 40

" barrels.................. 0 48 0 44
" è barrels............  0 44 0 46

SOAP.
Ivory Bar, 1 lb. bars.........per lb 5|

Do. 8, 6-16 and 8 lb bars “ 5
Primrose,44 lb bars,wax W 11 44

M 1................................ 41
Job u A, cake, wax W. perdoz 48 
Mayflower, cake, " “ 48
Gum, 3lb bare per lb....................... 3i

18 os, 1 and 8 lb. bars .........
Queen's Laundry, per bar...........
Pride of Kitchen, per box.......... 2
Sa polio, è gross boxes ................. 8 25

" per gross, net cash........ 12 00
MOBBK'8 SOAPS. Per lb

Mikado (wrapped).......................  0 044
Eclipse *'    0 04}
Stanley Bar .................................. 0 041
Uoiiance........................................... 0 04$
Toronto, 18 oz.............. Per doz 0 50
Kuby, 10 os ........................ " 0 30
Monster, 8 oz..................... “ 0 21
Detroit, 14 oz..................... " 0 48
Lily White........................ " 0 90
Everyday........................... “ 0 80
Queen City, 14 os.........  “ 0 73

Per box
Mottled in 5 box lots, 100 bars... 5 00 

" “ “ 80 bars.. 3 00
Floater (boxes free)...................... 6 50
Electric............................................. 2 75
Hard Water Electric.................... 3 50
Royal Laundry ........................... 3 86
Octagon............................................. 4 00

Per doz
Royal Magnum ...........................  0 25

85 doz per box. 0 20
Anchor, Assorted.................... ... 0 10

“ Castile............................. 0 50
Morse’s Assorted...........................  0 45
Morse's Rose.................................. 0 45

“ Windsor......................... u 45
" Castile............................... 0 45

Bouquet, paper and wood.........  0 80
Prize Magnum, White Castile . 0 78

" Honey................ 0 78
' J " Giyoerino......... 0 72
^ *• Oatmeal............  0 78

Per box
" * Honeysuckle... 0 72

Swoet Briar .........................   0 86
Extra Perfume............................... 0 65
Old Brown Windsor Squares .. 0 30
White Lavender............................ 1 00

Per doz
White Castile Bars .................... 0 85
White Oatmeal ........................... 0 86
Persian Boquet,paper................. 8 50
Onental .......................................... 0 45
Pure Ooooanut, 8 doz. bxs, wood 0 40
Heliotrope paper ........................ 1 60
Carnation ...................................... 0 60
Rose Boquet.................................. 0 60
Cocoa Castile.................................  0 40
Arcadian ......................................... 0 45
Now Arcadian, per gross.........  4 86
Ocean Boquet .............................. 0 45
Barber's Bar, per lb.................... 0 85
Pure Bath ......................................  1 00
Magnolia.......................................... 1 80
Oatmegl .........................................  0 86

Unseen ted Glycerine
y <

Plain Honey ..
Plain Glycerine ....
Plain Windsor........
Fine Bouquet ........
Morse's Toilet Balls...
Turkish Bath.................
Infants' Delight..........

0 90 
0 60 
0 70 
0 70 
0 70 
1 00 
0 90 
0 60 
1 80

TEAS.

1 fancy tins .. ... 70c
1 41c
1 “ glass jars ... .. 77c

1-5, 6 lbboxes ... ... 65c
t 6 .. 680
1 fancy tins ...
1 .. 4QC
1 glass jars — .. 75c

CHINA GREENS
Gunpowder— per lb

Cases, extra firsts................... 42 50
Half chests, ordinary firsts 22 38 

Young Hyson-
Cases, sifted, extra firsts ... 48 50
Cases, small leaf, firsts ...... 35 40
Half chests, ordinary firsts 22 38

“ “ seconds................ 17 19
“ " thirds.................... 15 17
" “ common ............. 11 14

PING HUEYS.
Young Hyson—

Half chests, firsts .................. 28 38
“ “ seconds................ 16 19

Half Boxes, firsts .................. 28 38
“ “ seconds................ 16 19

JAPAN.
Half Chests-

Choicest .................................... 38 40
Choice...........................   32 36
Finest ............ .........................  28 30
Fine ............................................ 25 27
Good medium ....................... 22 24
Medium ................................ 19 20
Good commop........................ 16 18
Common.................................. 12$ 15
Nagasaki, Jchests Pekoe... 16 82

“ v Oolong........ 14 15
" “ Gunpowder 16 19
•' " Siftings.... 5 9

Congou— BLACK.
Half Ghosts, Kaisow, Mon-

ing, Pakling........................ 12 56
Caddies, Pakling, aaisow... 18 50 

IN WAX.
Darjeelings .................................. 35 50
Assam Pekoes .......................... 20 to
Pekoe Souchong ....................... lg 30

CEYLON.
Broken Pekoes........................... 35 42
Pekoes............................................ 20 4q
Pekoe Souchong ....................... 17 85

TOBACCO ANI> CIGARS.

British Consols, 4's ; bright twist,
5’s ; Twin Gold Bar, 8's ............. 67c

Ingots, rough and ready, 7's......... 64
Laurel, 8's......................................... 67
Brier, 7's.............................................. 65
Index. 7's ......................................... 60
Honeysuokle.7'8................................. 68
Napoleon, 8's..................................... 54
Koyql Arms, 12's................................ 55
Victoria, 12’s..................................... 53
Brunette and Lovely, 12's ............. 601
Prince of Wales, in caddies......... 51$

" iu751bboxes.. .. 51 
BrlghtSrnoking Plug Myrtle, T A

B. 3'e........................... .................. 60
Lily, 7'S ................. .............................. 66
Diamond Solace, 12's ..................... 60
Mvrtle Cut Smoking, 1 lb tins— 70
\ lb pg, 6 lb boxes ........................ 70

os pg, 6 lb boxes —.................... 70
GLOBB TOBACC^OOMPANY.

* OUT SHOEING TOBACCO.
Per lb

The Old Flag, *6 b. in 61 b. boxes 70c 
“ “ “ 1 lb. Fancy Tins .. 70c
" " “ l •• »• •• ... 41c

Gold Flake, 1-5, 6 lb boxes............  70c
« “ $, 5 *• .........  700
‘ “ 1-10,5 •• .......... 80C

Hand Made

GRANULATED SMOKING TOBACCO.
Uncle Tom, 1-6, 6 lb boxes.......... 45o

“ 11 1-10 6, lb “ .......... 46o
LONG CUT SMOKING TOBACCO

Wig Wag, 6 lb boxes................. 41c
“ " 1-6, 6 lb " .............. 43c
•• •• 1-10,6 lb •• .............. 45c

PINK CUT CHEWING TOBACCO.
Golden Thread, 5 <fc 10 lb pails......  95c
Globe. - “   »oc
Victoria, - - " “   76c
High Court, - “ “   70c
Jersey Lilly, - " “   65c
Golden Thread 16“ Foil in, 1-1 gro

boxes, per gross............................  9 05
Solace “ 1-16 “ Foil in 1 gro.

boxes, per gross............................. 6 05
cigars—s. DAVIS A sons, Montreal.

Sizes. Per M
Madré K' Hi jo, Lord Laudsdow|60 00

" Pauetelas.................... 60 00
" “ Bouquet................. 60 00

• " Perfectly .........  85 00
'• Longfellow ...
“ Reiua Victoria

" “ Pius....................... 55 Ô0
Ml Padre, Reiua Victoria.............. 56 00

" lieina Viet., Especial
" Conchas do Regalia .
" Bouquet ......................
" Pins.........................  50 00
" Longfellow...................... 80 00
" Perfectos.........................  80 00

Mungo, Nine.............................................. 35 00
Cable, Conchas........................................ 30 00

Queens.......................................... 29 00
Cigarettes, all Tobacco-

Cable ................................................ 7 00
El Padre.................................................. 1 00
Mauricio.................................................  16 00

DOMINION GUI TOBACCO WORKS, MON
TREAL.

CIGARETTES. Pe r M •
Athlete...............................................  V 60
Puritan .............................................. 6 25
Sultana..................................................... 6 76
Derby........................................................... 4 00
B. O. No. 1.................................................. 4 00
Sweet Sixteen................................ 3 50
The Holder ...................................... 3 86
Hyde Park ........................................ 10 50

cut tobaccos. porlb
Puritan, tenths, 5 lb. boxes......  74
Old Chum, ninths, 5 lb box..................  ?1
Old Virgin. 1-10 Ibpkg, 10 lbbxs 62 
Gold Block,ninths, 6 lb boxes. 73 

CIGARETTE TOBACCO.
B. 0. N. 1,1-10, 6 lb boxes...........  83
Puritan, 1-10, 6 lb boxes.......................... 86
Athlete, per lb................................  115
Hyde Park................................................. 1° 50

VINEGAR.
A. HAAS A CO

xxi.w.w..........................  0 96
Honey Dew.............................................. 0 30
Plokllng.....................................................  « 30
Malting...................................................... 0 46

85 00 
80 00

60 00 
60 00 
56 00

THE BADGEROW DIXON VINEGAR CO
French Bordeau.............per gal 0 34
Tarragona ...................... |T 0 38
Triple................................... “ 0 30
Fruit Vinegar.................. " 0 27
Pickling............................. " 0 28
XXX ................................... • 0 25
Extra XX........................... •• 0 28
XX ...................................... “ 0 80
X .......................................... '» 0 16
Cider Vinegar ................  0 16 to 0 85
Honey Vinegar................................  0 85
Eng. Mult Vinegar ...... 0 50 to 0 60
Bottled Malt Vinegar, qts......... 8 00
Methylated Spirits ...... 2 00 to 8 85

WOODEN WARE, per dos
Pails,8 hoop, clear  No. 1... $1 70

“ 3 “ “ ......... »• ... 1 90
Pails,8hoops,clear  No. 8.. 1 60

“ 3 - “ ......... “ .. 1 80
" 3 " painted... " ... l 80

Tubs, No. 0..................................... 9 5u
“ 1...................................... 8 00
" 8....................................... 7 00
" 3.................................... 6 00

Washboards, Globe.........$1 90 8 00
“ Water Witch____  1 40

Northern Queen 8 85
Planet.................. 1 70
Waverly............... 1 60

" XX.........................  1 60
" X............................... 1 30
" Single Crescent... 185
" Double “ ... 2 75

Jubilee.................. 2 85
Glob • Improved. 1 90

“ Quick and Easy . 1 80
World ............ 1 75

“ Rattler.................... 1 30
per case.

Matches, 5 case lot#, single cases
Parlor ......... 1 60 $1 65
Telephone ... 3 60 3 70
Telegraph .... 3 80 3 90
Safety............ 4 20 4 30
French........... 3 60 3 75
Railroad (10 gro. in ease)

Single case and under 5 cs. $3 70 
5 cast's and under 10cases ... 3 60

Steamship (10 gro. iu case)
Single case and under 5 os.
5 cases and under 10cases...

3 50 
3 40 

per dos
Mops and Handles, comb. 1 86
Butter tubs .........................$1 60 S3 80
Butter Bowls, crates ast’d 3 60

WASHING 
COMPOUND. 

Housekeeper’s Quick-
Washing per 1 
5c pkgs 100 in 10c ,r 60 iu

3 60
4 00

YEAST.

HARM MKO. CO.

1 box containing 8 doz. 5c. pkgs. 0 50 
1 " “ 8 doz. 10c. " 1

per box

50 
00

BREADMAKER’S

per box
6c packages 36 in box 1 00 

2c " 45 in box 0 50
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T

GRANULATED
AND YELLOWS

AND SYRUPS

ARE PURE
BLUEING :

Material whatsoever is used in the manufacture of

ULATED.

THE CANADA SUGAR REFINING CO’Y [limited],
IMIO IN’ T IR E3 .A. X-j,

Offer for sale all grades of REFINED SUGARS and SYRUPS of the well-known 
brand of

CERTIFICATES OF STRENGTH AND PURITY.
OFFICE OF THE PUBLIC ANALYST,

Montreal, September 9th, 1887.

To tie Canada Sugar Refining Co., Monterai;
Gentlemen,—I have personally taken samples from a large stock of 

your Granulated Sugar, ‘ ‘ REDPATH ” brand, and carefully tested them 
by the Polariscope, and I find these «amples to be as near to absolute purity 
as can be obtained by any process of Sugar-Refining.

The test by the Polariscope showed in yesterday s yield 99 "90 per cent 
of Pure Cane Sugar, which may be considered commercially as absolutely 
rrms aroAB.

JOHN BAKER EDWARDS, P.L.D., D.G.L., F.C.S.,
•Public Analyst for Ou District of fiontroal, and Professor of Chemistry.

CHEMICAL LABORATORY, Medical Faculty, McGill University,
'

Montreal, September 9th, 1887.

To the Canada Sugar Refining Company :

Gentlemen,—I have taken and tested s vmple of your “EXTRA 
GRANULATED ’’ Sugar, and find that it yie'ded 99"88 per cent, of Puis 
Sugar It it practically as pure and good a Sugar aa can be manufactured.

^ Yours truly,

Q. P. GIRDWOOD.
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Q-TTIDE
t. BDWARDS. J. E. IN6LBY.

LELAND HOTEL
Ooreer Haetinga and Orenvflle Streets, one bloch 

frore.Railway Station end Bteamihip dock.
Vancouver, B.C.

n 1NBLBY B EDWARDS,
vf Proprietor»

The Hilliard House
RAT PORTAGE, ONT.

Strictly first-class. The favorite commercial 
house along the line of 0. P. B

LOUIS HILLIARD, Prop.

THE SANITARIUM
BANFF, N.W.T.

Special apartments tor invalids. Bath home» 
in eonneotion and a ataif of male and female at
tendante. The best of eooomodation for Travel
er. Bates, #100 and $8.00.

B. ». BBBTT, J. HASTIB,
Medical Director Prop.

The Clarendon Hotel,
Winnipeg, Man.

RUTLEY & MCCAFFREY Proprietors.

- The Alberta Hotel -
CALGARY, N.W.T.

THE LELAND HOUSE,
Portage La Prairie, Man.

Strictly first-class. Headquarters for Commercial 
Men. Large sample rooms.

H. A. PERLEY, Prop.

Best sample rooms west of Winnipeg. Strictly 
first-class.

WM. NBVINS, Prop.

- Queen’s Hotel -
M00S0MIN, N.W.T.

Queen’s Hotel,
WINNIPEG, MAN.

Newly built, newly furnished.
Four large sample rooms.

WM. CLEVERLY Prop.
Firat-elasa in every reapeet.

Jab. O'CoHom. Prop. Pun. Spbado, Mgr

BEAVER LINE STEAMSHIPS.
SAILING WEEKLY between Montreal and 
Liverpool Direct Will be despatched as follows :

From 
Mon treat.

We* v, May 4
“ 11

From
Liverpool. Steamships.

Sat’y, April lrt
“ ‘‘ 88
“ “ 80
“ May 7it t. 14
“ “ 81

Lake Huron —
Lake Superior. 
Lake Winnipeg 
Lake Ontario. 
Lake Nepigon. 
Lake Huron

Superior accommodation for Saloon, Interme
diate and Steerage Passenger».

The Saloon Staterooms are Roomy and all 
outside, admitting of perfect ventilation.

Each steamer carries a duly qualified surgeon 
and experienced stewardess

Rates of Passage, Montreal to Liverpool.
Saloon. $40 and $50......... ") According to Accom-
Rovnd Trip, $80 and $90 J mOdation.
The $40 and $80 rates are per Lake Nepigon only.

Intermediate, *80. Steerage, $80.
Passages and Berths can be secured on Applica

tion to the Montreal Office or any local Agent
For further information apply to

H. E. MURRAY, Gen. Manager.
4 Custom House Square,

Montreal.

DURABLE PAILS am TUBS.

Todhunter, Mitchell & Co.
——DIREOT IMPORTERS OP----

HIGH GRADE COFFEES,
014 Oorerament Java Arabian Moeha, Plantation Ceylon, Maraealbe

and Santos.
Srooore drew trod. b,»ollln« thdlr PAVOBITB BXOBLSIOB BLIND.

■auau BOABTUie BT patibtid pbocbsb. TORONTO.

G

LE
mm

EIiüIS & KEIGHLEY,
IMPORTERS AND MANUFACTURERS»

COFFEES, SPICES, BAKING POWDER, 
EXTRACTS, &.C.,

The Wm.CANE&SONS MANUFACTURING Co
OF NEWMARKET, ONT.,

The good, ere hooped with Corrugated Steel 
Hoop», sunk in groove, in the Iteve. end cannot 
poeelbly fell ofl. The hc^eipend end ooutrect
with the wood. BEST «FOODS MADE. 

Represented by
Chat. Boeckh & Sons, Toronto,

H. A. Nelson & Sons. Montreal.

Sllow Com- 
xheum. Scald 
is, (tick Head- 

eaaea.Sour 
Feeling .Torpid

er symptom 
results from

____dona by the stomach, liver and
Persons given to over-eating are ben

ch meal. A 
1» the surest 

constipation. They contain 
be Injurious to the most dell- 
1-* gross $1 

Sent 
ANSfSL

taking one tabulel 
use of the Ripens

ORDER 
IVORY BAR 

SOAP
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THE CANADIAN GROCER PLUG AND CUT

Tuexdo
TABLE JELLY 
Is the Best and sells the 
best. Improves your dis
play and draws your custo
mers.

PURE EXTRACT FLAVORS :
Lemon, Orange, Raspberry, 
Strawberry, Red Currant, Pineapple, 
Sherry, Maderia and Port Wine.

Wright & Copp, Agents,
40 Wellington B.,

TORONTO.

TORONTO SALT WORKS,
128 Adelaide E., Toronto,

Soit OltyAgentsfor the “Canada Salt Association"

Dealers in sll kinds of Table, Dairy, Meat Oar
ing, Barrel and Land Salts.

The “ Acme ” Table Salt (new process) will not 
get damp or hard.

Two Silver Medals, at Industrial Exhibition, 
Toronto, 1880, for our “ Acme" Table Balt and 
our “ Star Brand tf Dairy Salt

<BVt* re^ALLt
iuysnvvnvK
A “PVRPiSES.

1 lit»

WOOD ENGRAVING
PH8TB ENGRAVING 
, ZINC ENGRAVING 
I HALF TBNE 
.WAX ENGRAVING 
<vT>i:SI6NINC.'*-

5

1

JOHN PETERS & CO.,
General Commission Merchants 

and Brokers,

Halifax, N. S. and 
Kingston, Jamaica, W.l,
Agents for The X X 1BDT MPG

HULL, P. Û.
We are open to accept one or two more Ageu 

oies of first-class houses, either at Halifax or 
Hingston. We have a good connection and 
fplenaid storage facilities.

References: The Merchants Bank of Halifax 
The B. B. Eddy Agencies. Mfg Co., Hull, P.Q, 
The Mercantile Agencies.

The “ Perfection ” Wick Trimmer.
iB as f No moto

mi u I een M No more Smoky Chim
neys.

No more poor light,
>No more Goal Oily 

smell on the hands.
This clever little invention does away with everything disagreeable about the trim

ming of a wick. A simple “ TWIST OF THE WRIST ” and all the burned and charred 
part of the wick is removed. IT MAKES THE BURNER GIVE ONE-THIRD MORE 
LIGHT.

No live dealer should be without them.

COWANS, KENT & CO.,
TORONTO and WINNIPEG. Sole Agents for Canada.

40 Bbls, Dulse. 
2600 boxes Smoked Herring, 

also Choice Medium Codfish.
Lowest Prices.

H. W. Northrop i Co.
South Wharf, Saint John, N. B.

AGENTSx

GOLDEN FIHRAH HIPPIES.
Grand Pacific Hotel

KAMLOOPS, s.c.
The leading hotel In the elty. He re pie loom» 

convenient to etoree, provided far eommerelsl
en

H. SMITH, Proprietor.

COUGH DROPS.
Every retailer should have them at this 

season of the year. Watson’s Cough Drops 
are the best in the world for the throat and 
chest ; for the voice unequalled. “ R. & T. 
W.” stamped on each drop. Write

R. & T. WATSON, TORONTO, 
for Prices, etc. ’

Mention Tn Qbocis~

ESTABLISHED 1866.

Ta please year customers sell Marti»*? 
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be
cause It Is not bailed li|g enough.

By oar New Process the meal Is 
partly cooked and Is easily digested

If your wholesale grocer does not keep 
them write direct to

NJARTIN BROS.,
Mount Forest, Ont.

Oats and Feed a Specialty.

HYDE PARK, ATHLETE, PURITAN, DERBY. B>VBBT 81XTBBN CIGARETTES.
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