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All the World Loves a Winner

OXFORD
BLUE

KEEN'S
AND

has proved a world winner because of its satisfaction-giving qualities. Keen’s 
goes further than any other blue, and is just the line to handle to build up the 
trade you are after—the steady family trade.
See to the stocking of your shelves. For sale by all the Canadian jobbing trade.

j FRANK MAGOR & CO.,403Sts‘.tPau' MONTREAL
Agent* for the Dominion of Canada

Benson's “Prepared" Corn

Edwardsburg “Silver Gloss'' Starch

! 'rive these tandem ! They are the leading laundry and cooking starches in Canada, and are 
i>oted for their purity and ease in handling. In demand by every housewife who knows ! Tell 
those who don’t.

For sale by every jobber.

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858

a3 Front St. East, Toronto, Ont Works, Cardinal, Ont 164 St. James SL, Montreal
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Pickles in Perfection
'» v •• :• . «•• • » . »

139 Gold Medals

- Pure 
Preserved Fruits

and Highest Awards

Purveyors byj Special

Warrant |to, j

iH.M.
> “ I ? . 7i » • |

7/*£ KING
tu Î .

The means by which this great result was 
achieved is no secret:

, ^ i r

The Finest Materials 
Knowledge and Care

v» n '.unit.
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Who le male grocers w/// map ply you

MacLaren Imperial Cheese Company 
Toronto and Détroit W ®•vV/-
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One Aim
In Life

The Packers of the “Thistle” Brand of 
Fish aim only to produce 

the best there is in
Canned Fish.

r \
Canned Where

Caught
The “Thistle” Brand of Canned Haddies, Kippered Her­

ring, and Herring and Tomato Sauce, are canned right where 
they are caught, at the water side. How better could you 
preserve the natural richness and delicate flavor of the fish? 
IMPOSSIBLE.

But that is not all, because Captain Austin has the un­
equalled skill of a life-time of experience. THERE IS NO 
DIRT OR SLIME NO UNCLEANLINESS TO BE 
FOUND IN THE “THISTLE” BRAND. The reputation 
of the foremost fish-curer in the country is at stake under 
the label of the “Thistle” Brand.

BUY IT AND YOU BUY THE BEST

“Thistle” Brand Fish

Arthur P. Tippet Cf Co, Agents
MONTREAL

. i. v -jk. ■
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Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The followingis a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N S

REPRESENTING LEADING 
MANUEACTl RERS, SUCH AS

E. I). Smith Lowneys Toblcrs

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention Vo few more first-claas 

agencies Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND »

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof; 
low insurance rates; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write for rates.

Special rates for large quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street. - Ottawa

J. R. Routb, Manager.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac­
turers'Agents. Cars Distributed, Warehoused and 
Forwarded. Warehouse on Transfer Track. Busi­
ness solicited. Our position is your opportunity

SASKATOON,
Western Canada

Face-to-Face Business
Arc you satisfactorily represented in this dis­

trict? If not, write
G. WALLACE WEESE

Manufacturers' Representative 30-32 Main Eaat 
HAMILTON

E. H. BOWEN
Manufacturers’ Agent and Broker

SHERBROOKE. QUE.
Solicits representation of another first class 
firm putting up high grade goods. Eastern 
Townships thoroughly covered by three 
travellers. Highest references. Write im­
mediately if you desire to have your line well 
introduced.

E. T. BUSINESS.
You, Mr. Manufacturer, can do a good deal larger 
Business in the Eastern Townships, if your lines are 
pusheil by a live representative right on the ground 
You want someone who thoroughly knows the field 
ami to whom grocery business is not a Chinese puzzle.

15 Years on the Ground
S. ROBITAILLE & CO., Sherbrooke 

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Wsrehouscmen

ST. JOHN, - - - N.B.
Open for • few more flrst-clsss lines

If you want a price on 
genuine Fraser River Sockeye, 
handsome label, to arrive,

WRITE us.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at­

tention to all business. Highest Canadian and foreign 
references. Cable address : "Macnab," St.John's. 

Codes : A,B,C, 6th edition, and private.

G. C. WARREN
Box 1134, Regina

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers end Agente. 
KataUMwdl».

W. G. PATRICK & CO.
Manufacturers’ Agents 

Importers
77 York Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents lor Grocers’ Specialties and Wholesale 

Grocery Brokers
TORONTO, Ont. DETROIT, Mich

ON SPOT
Spanish and French Shelled Peanuts. Two 
and three Crown Shelled Almonds. Whole, 
Halves and Broken Shelled Walnut > 
Shelled Filberts.

Quotations gladly furnished.
Lind Brokerage Company

73 Front St. E.. Toronto

Manufacturers Take Notice !
Are you satisfactorily represented in 
Toronto? If not, let us hear from you 
at once.

THE HARRY HORNE CO.
Wholesale Grocery Brokers and 

Manufacturers' Agents.
309-311 King St. West, - - Toronto

WATSON & TRUESDALE
(Successors to Stuart, Watson & Co.)

Wholesale Commission Brokers and 
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

TRACKAGE PROPERTY

Storage
Warehousemen

and Distributors

Prout, Simpson St Co.
WINNIPEG, MAN.

Open for a few good lines

J. W. SNOWDON
Manufacturer»’ Agent 

418 6T. RAUL STREET

MONTREAL
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ARE
YOU

SELLING

You are missing
profitable trade

if you are not.

HARTLEY'S
We have just passed into stock

ONE CARLOAD

The Quality is without exception 
“the finest put up in England,” 
the land of good preserves.

If you haven’t stocked “HARTLEY’S” 
let us quote you on the whole line.
THEY ARE TRADE WINNERS.

MARMALADE?
i 1 and 2 lb. crocks, 4 and 7 lb. sealed tins

Jelly Marmalade
1 and 2 lb. Glass Jars.

Pure Fruit Preserves
Raspberry, Strawberry, Green 
Gage, Apricot, Black Currant, 
Gooseberry, Red Currant and 
Bramble Jelly, Ginger Conserve.

1 lb. Crocks, 4 and 7 lb. Sealed Tins.

EBY-BLAIN, LIMITED
Sole Wholesale Agents TORONTO

HaveYou a High-Class TcaTradc?
This Class of Trade Pays You Best

Give them a Tea that has passed the scrutiny of the keenest Tea experts.

“Ram Lai's Pure Tea"
is assuredly the tea for your high-class trade.

Send to us for samples and particulars.
I

Ram Lai’s Pure Tea Co., Limited
II

a
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^evaporate0

TENEB CONDEPS^Î11^

UNSWEETENED

Borden’s Brands 
Do Build Trade—

Merchants who follow the policy of reserving the choice locations 
on shelves and counters, and in their windows, for such standard 
goods as Borden’s are those who win and hold the largest meas­
ure of public confidence.

Always keep Borden’s Brands to the 
front.

Borden's Condensed Milk Co.
WILLIAM H. DUNN - Montreal and Toronto

Mason A Hickey, Winnipeg, Man.
ShallcroM, Macauley A Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

of Borden's UWDtHSt°

the signature- /y/t*'

^f>°ÈNSc5NDENSÉDf^L,<C^
JlgWYORK U-&A;

^PERRIN S<5^§
Our latest delicacy

4
Ask traveler for sample CanadaLondon
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“AYLMER” 
JAMS, JELLIES 

PRESERVES, etc.
Every Glass Jar or other package of “ AYLMER ” Jams, 

Jellies or Marmalades is Guaranteed Absolutely Pure, put up 
from FRESH FRUIT when in season and FINEST GRANU­
LATED SUGAR.

The flavor and high quality of “ AYLMER ” Preserves 
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES 
NO COLORING

At every process cleanliness is reduced to a science.
“ AYLMER ” New Season’s Scotch Marmalade and 

Orange Jelly Marmalade now ready. Send in your orders at 
once for stocks of these fine goods.

CANADIAN CANNERS
Limited

HAMILTON, - CANADA
5
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E. (SL T. PINK.
London England

STAND FIRST FOR PURE FOOD PRODUCTS

Jams
Marmalade

Candied Peel
Confectionery 

PicKles Pepper Spices
FOR PRICE LISTS APPLY TO THE FOLLOWING AGENTS :

EDGAR J. FRANKLIN care Montreal Star MONTREAL
FRED COWARD HERBERT J. CAVE J. W. SNOWDON JAS. H. MYLES

1 Grandview Avr. 1220 Alberni St. 413 St Paul St. P. O. Box 262, St John
TORONTO VANCOUVER, B.C. MONTREAL NEW BRUNSWICK

The WORD coffee has become insep­
arably connected with the NAME— 
Chase & Sanborn.
The reason ?
Quality and uniformity.

CHASE & SANBORN
MONTREAL
Coffee Importers
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CTS

ÏAL
MYLES
2, St. John 
«SW1CK

Ask your bookkeeper 
how many cases of

Campbell's
SOUPS

you sell
There are four reasons why you should sell lots of CAMPBELL’S SOUPS—

Because they pay you 83£% profit and you can reap that profit often.— 
Because they please your customers and bring them back again and again.— 
Because they are selling just that way for every grocer who handles them, and 
Because our heavy advertising makes it easy.

JOSEPH CAMPBELL COMPANY, Camden, n.j.
ROSE & LAFLAMME, Ltd., 400 St. Paul St., Montreal, and 65 Front St. East. Toronto, Canadian Selling Agents*

“21 K1NDS-LOOK FOR THE RED AND WHITE LABEL”

SELL

SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
GUNNY MONDAY is made almost entirely from 

vegetable oils with enough ammonia incorporated to 
make it cleanse quickly and thoroughly, with less rubbing 
than ordinary laundry soaps.

OUR CUSTOMERS should try it 
and avoid the aching backs which 

cause “Blue Monday.”

SUNNY MONDAY
C Al/CC LABOR, TIME, CLOTHES, 
ohteo fuel, TEMPER, MONEY

THERE IS PROFIT IN IT FOR YOU

••SUNNY MONDAY BUBBLES WILL WASH AWAY YOUN TROUBLES.

7
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CONTAINS NO ALUM

WHITE SWAN BAKING POWDER
HAS BEEN MANUFACTURED FOR MANY YEARS WITHOUT THE USE OF ALUM AND IS

THE HICHEST CLASS BAKING POWDEB KNOWN TO SCIENCE
YOU CAN PAY HIGHER PRICES

BUT YOU CANNOT BUY A BETTER BAKING POWDER-IT CANNOT
BE PRODUCED.

HANDLE THE C00D8 THAT SHOW THE BEST PROFIT
WRITE FOR PRICER—'

WHITE SWAN SPICES & CEREALS LIMITED, - TORONTO

An Enterprising grocer, who does things right, 
uses an “Enterprise” Electrically-Driven Coffee Mill.

The right way is also the cheapest way in the end. 
It always pays. Take the experience of the Philadelphia 
grocer who grinds 15,000 pounds of coffee a month with 
an “Enterprise” Mill electrically-driven at a cost for 
current of $3.00.

He bought the Mill as a great convenience—a time 
and labor saver, and an up-to-date attraction for his 
store. Its economy astonished him.

Look through our catalogue and you will find Mills 
of any capacity, any power required, for direct or al­
ternating current. Your local power supply company 
will co-operate with advice and assistance.

The Mill illustrated here is No. 08712, fitted with l/2 
horse power motor for alternating current. Capacity of 
each iron hopper, 6 pounds of coffee. One Mill is fitted 
with grinders for granulating, the other for pulverizing. 
Granulates 2 pounds of coffee per minute, and can be 
regulated for fine or coarse grinding while mill is run­
ning. If you haven’t the catalogue showing all our 
Mills, write for a copy to-day.

The Enterprise Manufacturing Co. of Pa. 
Philadelphia, U.S.A.

21 Murray Street, New York 544 Van Near Are., San Fraaciaco

Enterprise"
Economy

*x- !

fCL<>

8
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Salad Season
The time for salads and salad dressing is almost here. 
NOW is the time for you to prepare for it by getting 
your stock of dressings in shape—and while you are 
thinking of that do not overlook

Pure Gold
(Trade Mark Registered)

Salad Dressing Powder
The dressing that’s made without oil—note that- 
made without oil.
Our advertising from now on will specialize on this 
salad dressing powder—and as you know from experience 
that means that there will be a demand on you for it. 
But of course while you are ordering Pure Gold Salad 
Dressing Powder you must not forget to replenish 
your stock of other Pure Gold Food Products —the 
“easy sale” goods.

These goods can be had of all jobbers and can 
be shipped from Pure Gold Stocks at Victoria,
Vancouver, Winnipeg, Montreal, Toronto and Calgary

PURE GOLD MANUFACTURING CO., Limited
TORONTO

9
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PRIDE OF CANADA”
Maple Syrup and Maple Sugar

NOW BEING DELIVERED

PRIDE
CANADA

WUSYMf

Proved by Government analyse» to be every time absolutely pure. 

(Quality is guaranteed year after year.

Order immediately ; season is short and supplies will be very limited.

The Maple Tree Producers. . . . . . . .
LIMITED

WATERLOO, - QUE.

Montreal Office: 58 Wellington St. Toronto Office: 512 Dundee St.

PT^PE
CANADA

12

706344
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Is Now the Recognized Standard.
It is Automatic.
It contains No Springs.
It is always reliable—not affected by 
temperature.
Guarantees Honest Weight.
Pleases Customers and Brings 
Trade.
Saves Money. Time and Labor.
Is Most Beautiful and Attractive.

105 Styles and Sizes 
for all kinds of Stores

PRICES $40 UP.70,000 Now in Use
The Great Fair Store, Chicago, uses 100 

Toledo Scales, and say :
‘"The 100 Scales you sold us 

are very satisfactory. They are 
certainly money-savers on over­
weight.

“We satisfied ourselves the 
Toledo Scale was superior to all

E. J. Lehmann, Vice-Pres.
Scales of all makes taken in eichange 

rebuilt and for sale cheap
Send for Catalogue, Free

Toledo Computing 
Scale Co.

Makers of Honest Scales 
TOLEDO OHIO

OFFICES :
Toronto, 335 Yonge St.

Winnipeg, bdmonton, Calgary NO SPRINGS

MADE
IN

CANADA

a NADI AN Auknth-O. A. Chouillou * Oie., Montreal, (Ireen A Oo., 25 Front 
Street East, Toronto ; D. O. Hannah, London, Ont. ; G. Wallace Weese, 
Hamilton; H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312 
Hobs Avenue, Winnipeg, Man. ; Martin A Robertson, Vancouver, B.C.

Good Lobsters 
Always Sell : :

But if they are of indifferent qual­
ity they stick on the shelves and, 
when they are finally sold, they 
hurt the reputation of the vendor.
It is a simple matter to get the 
best lobsters when you buy, selec­
ted, the delicious, firm meat so 
delectable always! Just specify

Golden Crown Lobsters
or

Golden Key Lobsters
YOUR JOBBER HAS THEM

W. S. LOGG1E CO., LIMITED
SOLE PACKERS

Chatham New Brunswick

Possess that “nutty” flavor 

so delicious in baked beans. 
Always uniform in quality 

and sure to please exacting 
customers.

We use only choice hand­
picked Canadian beans, and 

the best pork—and our pack­
age is better from apo int of 
view of attractiveness.

How is Your Stock?

The Eastern Canning Co.
POUT CANADA, N.B.

Obtainable with or 
without Tomato Sauce

NO SPRINGS After 9 Years’ Test and Its 
Adoption by the World’s 

Greatest Merchants

The Toledo Scale
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QUALITY
When anyone want* 

a high-daae household 
refrigerator they always 
buy the Hem k Nott 
make. Our grocer re­
frigerators are made on 
the same principle. That 
means the best.

Sold by leading hard­
ware dealers, or write

HAM&NOrrCO.,
Limited

BRANTFOID CANADA

Never had a can of 
milk returned to us yet

Banner and Princeaa Branda of Condenaed 
Milks—and two brands of Powdered Milk- 
manufactured by J. Malcolm & Son, St. 
George. Ont., are the best brands that skill 
and science can produce. No dead stock 
on your shelves if you handle these lines.

Writ* for prie**

John Malcolm & Son,
ST. GEORGE, - ONT.

PYRAMID-FLY-CAYCHERS
THE LATEST AND BEST 

DEVICE FOR CATCHING FLIES

Once hung it needs no 
p further attention

PYRAMID mV
FLY CATCHER pir iqq

It is a German invention and 
over 25 million were sold last 
year.
SOLE IMPORT AGENT

WM. H. DUNN
MONTREAL AND TORONTO

SL'B-AGENTS are beiag aapoieled al all iaiporlaal distribetiai poiala in Caande.

Canada’s Standard
for

Refined Sugar

Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal. Que.

THERE’S A DIFFERENCE
BETWEEN

SHIRRIFFS ESSENCES
and many other much advertised Essences. “SHIRRlFF” goods, while being of 
full strength, possess the correct natural flavor of the fruit! Isn’t this a strong 
selling point and a good reason to push “Shirriff's" Essences? Stock up to­
day. They’re always in demand.

IMPERIAL EXTRACT CO., 8, 10, 12 Matilda St. 
TORONTO, CAN.

14
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ION
LONDON, ENGLAND 

Commands a Preference over all others.

___________ SSTABUSHID OVER «00 YEARS____________

MALT
VINEGAR

IS THE BEST
Made from the finest malted barley.

AGENTS
W. S. Clawson & Co.. South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co.,26 Front Street East,Toronto. R. Robertson & Co., 012-013 Dominion Trust Bldg., Vancouver,B.c 

J. W. Snowdon, 413 St. Paul St., Montreal
We ore open to <#o i ancle Writ* our Agent» for Particulars

HALT VINEGAR]

Here It Is I

ASEPTO
SOAP POWDER

The Enemy of 
Dirt.'*

Will save the user labor and money, with­
out injuring the tenderest hands or most 
delicate fabric. There Is a fine paying 
proposition for you in handling ASEPTO I

Order Through Your Wholesaler.

ASEPTO MEG. CO.
ST. JOHN. N.B.

Agent.—Rose A Laflamme, Limited, Montreal.

Thurston & Braidich
128 William Street * NEW YORK CITY

Direct Importers of

VANILLA BEANS 

TONKA BEANS 

GUM TRAGACANTH 

GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bannatyne Ave., East

THE AYLMER

Repeat Orders is the story of all Grocers
who handle

Canada First Evaporated Cream
There is nothing to equal it as a pure, healthful substitute 
for fresh cow’s milk. Every can guaranteed absolutely 
pure and thoroughly sterilized. Order from your wholesaler.

CONDENSED MILK CO., Limited, - AYLMER, ONT.

i5
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Brand

THE PUBLIC DEMAND

GOODS
Sell the line of least resistance. Pays you a good profit. 
We have Wagstaffe’s full assortment of Jams, Jellies 
and Sealed Fruits. Also Wagstaffe’s new season’s 
Marmalade.

ne eue travellers or phone see free to buyers

BALFOUR, SMYE £• CO. WHOLESALE 
GROCERS.. . HAMILTON

GRANULATED
and

GOLDEN YELLOWS
Made only from Pure Cane Sugar

The St. Lawrence Sugar Refining Co., Ud.,
Montrail

GOUDRON
! ' 'H" '•% if j

D'HUILE OB

FOIE DE MORUE
De MATHIEU

HaSSr*-'
HATHEBD1
Syrup of Tar

GOD UM OIL

A L EATHITO,

WttMIIIMLEi

pgjiiTT A COLD CURE EVERY

Dealer Can Recommend

To be able to recommend an article 
because of its success in the past 
makes selling easy.

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil
has been a wonderful success.
The testimonials received by the 
proprietors tell of marvellous cures 
Thousands of households are never 
without it.
Its sales have multiplied in every 
community where it is sold.
Dealers nevm find it a slow seller. 
During the Fall and Winter seasons 
large sales are assured.
Keep a good supply on hand and 
when ordering order also

MATHIEU’S 
NERVINE POWDERS
which are necessary to reduce fever 
and remove pains in connection 
with colds.

, J. L 11T1IBU Cl., Propi. 
SHEIBIOOÏE, P.Q.

Distributors for Western Canada :

Foley Bros* Larson A Co* Wholesale Grocers and Confectioners, 
Winnipeg. Edmonton, Vancouver.

L. Chap at. Fils 4k Cie* Wholesale Depot, MoetroaL

Prince of Wales Pure Extracts
This brand of extracts we are prepared to back 

on every occasion. Give it to your exacting 
customers, and note how well pleased they will 
be. All flavors in 2 oz., 2i oz. and 4 oz. bottles.

S. H. EWING & SONS’ Wontreal and Toronto
16
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Importers, Roasters and Grinders
— of —

COFFEE AND SPICES
MANUFACTURERS OF

Jams, Jellies, Pickles, Sauces and 
Flavoring Extracts

We manufacture a full line of these and are 
able to supply you quickly and cheaply.

OUR PRICES ARE RIGHT 
WE WANT YOUR BUSINESS

Before replenishing your stock get our prices.

Empress Manufacturing Co.
Limited

VANCOUVER, B.C

FOREST CITY
BAKING POWDER

THE STANDARD 
FOR 25 YEARS

6 oz. tins, 75c. doz. 
12 oz. “ $1.25 " 
16 oz. " $1.50 •'

Manufactured By

G ORMAN 
ECKERT & 
CO., Limited
London&Winnipeg

**•«» Cm»1*'

“Concord” Norwegian *
are distinguished by many exclusive 
features. We reject all but the very finest 
small fish, autumn caught. We handle 
the fish with the greatest care, pay every 
attention to sanitary details and use only 
the highest grade oil. They are the only 
sardines which have an extra cover for use 
after the tin has been opened. Each tin 
is guaranteed by the CONCORD 
CANNING CO. of Stavanger.

Send your order to any Wholesale Grocer

, LIST OF AGENTS
. Toronto. Wilson & Trneidsle, Winnipeg.
A. H. Brittain & Co., Montrenl. W. A. Simonds, St. John, N.B. 

ladifer & Janion, Vancouver and Victoria, B.C.
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u Bluenose Butter
is carried by all experienced 
miners, hunters and fisher­

men. It keeps its quality and lasts 
for an age. Packed in tins.

OROKR A CASK TO-DAY.
SMITH <& PROCTOR, JST&.*.S;

THE

“ Eureka ” Patented System

of Refrigeration is an 
absolute guarantee against 
DAMPNESS and FOUL 
AIR ; goods will keep 
fresh longer in the

“EUREKA” 
Refrigerator

than in anythingelsemade.
Used by leading merch­

ants throughout the Do­
minion. No GROCER 
or BUTCHER should be 
without one. Economy 

assured and satisfaction guaranteed.
Write for Catalogue.

Eureka Refrigerator Co., Lid.
56 Noble Street (Near Queen St. Subway)

TORONTO

Get Wise to the Profit Problem

KITCHENER BRAND
PORK AND BEANS

are equal in qua ity and selling at 25 per cent, less 
than the best packs on the market.
Why not, Mr. Grocer, make this profit ?
Our beans are all hand picked and put up in the new 
sanitary can, in 1, 2 and 3 lb. sizes, plain or tomato 
sauce. We also have a full line of fruits and vege­
tables. If your wholesaler cannot supply you, write 
us direct for prices.

THE OSHAWA CANNING CO., Limited
OSHAWA, ONT.

The Perfect
CHEESE CUTTER

I Made in England )

A real time-saver, will cut three pieces of cheese 
whilst you’d be cutting one in the old-fashioned 
way—and cut them better.

J* mailmmn
. Jj

Carriage
paid

Ratent Ia7i3

$1.50 to any part 
of the country.

The arms are of spring steel screwed into a heavily 
silver-plated handle. Strong steel wire, instanlly 
readjusted or replaced. Clean and attractive. A 
handsome, practical money-saving addition to your 
counter.

Kvery Grocer, Restaurant, and 
Hotel Keeper eh ou Id have one.

E. MORRIS & CO.
KING’S LYNN, - - NORFOLK, ENGLAND

JAPAN TEAS
Always best value at

S. T. NISHIMURA & CO.
MONTREAL AND JAPAN
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I* grows and grows—and grows (does the d 
nr»and for H.P. SAUCE

Be ready to meet it—be progressive—be wide awake. II you don’t supply H.P. “ the other fellow ” 
will ; probably he’ll soon be supplying a good many other things too, for a customer who 
wants H.P. means to have it, and when she’s had H P. once she’s more than ever cer- , tU
tain to take care she gets it again. Oo .

The moral i. very .impie and very sound. fc

- —— V
>\»v-

« »»>**

in

A Quick Seller

Baird’s
SAU6E

SOIL PHU RM IE T OHS •

Johnston. Baird e- Co.. Glasgow, s.otu

GINGERBREAD
— ■ BRAND-------------------

MOLASSES
A Molasses that increases your sales. 

THREE reasons for it :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed in tins—2'e, 3’e, 5's, 10’s and 20’e ; 
palls—l’e, 2’e, 3’e, 5’s gals, and in barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The Dominion Molasses 
Co., Limited

HALIFAX NOVA SCOTIA

You’ll Hit the Bull’s Eye
on the “ Popular Taste ” Target if you are selling

AURORA COFFEE !
I lie distinctive quality, aroma and flavor of “ AURORA ” Coffee have made 

il a prime public favorite, and its retailing price of 40c. leaves you a 
" well-worth-while ” profit. See to your stocks.

W. H. DILLARD & CO., Hamilton, Ont.
BRANCH-SAULT STE. MARIE

■w&m
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prices

Hobart Electrical Meat Choppers

± v~v V? y 7rPlease Write 
for

Catalogue.

Are the Stanrard of Quality from 
the Atlantic to the Pacific.

Bone Grinder Attachment
• You Lost Six Dollars Last 
Week if you sold 200 pounds 
of bones for fifty cents.

They would easily sell for 
Seven Dollars for Chicken 
Feed.
Hobart Bone Grinders, 
attachable 
to Hobâxt 
Choppers, are 
making big 
money for 
Butchers 
everywhere.

CANADIAN SALES 
AGENTS : The W. A. FREEMAN CO., Limited, Hamilton, Ont.

kx 1ER

BRITAIN’S BEST JAVS
£260 CHALLENGE

Issued in “ The Grocer " (London), August 14 
19ÿ9, (repeated October 2, 1909), which did not 
elicit a single response.

“ We are prepared to deposit £250 against a 
like amount that our New Season's Vacuum- 
Bottled Jams, as sold by grocers to the public, 
will surpass in excellence of quality and flavor 
any Jams made by any other firm in the United 
Kingdom, as sold by grocers to the public,which 
are free from Chemical Preservatives, artificial 
flavoring or coloring matters.

“ Samples to be drawn from actual stocks 
held by grocers.

“ This challenge remains open until Saturday, 
October 9th, 1909."

First British Vacuum Jam Factory.

Durr 4 Sut, OU Trtlfirt, SiicUstir, Eig

...—=McLean*s----- ----
White Moss Cocoanut

is not the result of haphazard manu­
facture, but the culmination of many 
years experimenting. It is the real 
thing in cocoanut. Always look for 
the name “McLean.” It is the dealer’s 
guarantee.

The CANADIAN COCOANUT CO., Montreal

20



THE CANADIAN GROCER

To Handle Credit 
Customers Successfully

h is primarily essential that you 
get your MONEY out of them. Yet 
ihe credit customer expects the same 
consideration and courteous treat­
ment that the cash customer gets— 
and he is entitled to it.

Allison COUPON
BOOKS

systematize credit accounts, simplify collections,
, lease the customer and eliminate argumente. 
They cost but little and pay for themselves many
limes over.

HOW THEY WORK
A man wants credit. 
You think he is good. 
Give him a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with $10 —No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Books 
are recognized every 
where as the best.

For Sale by the Jobbing Trade Everywhere. 
Manufactured by

ALLISON COUPON CO., Indianspelis, Ind.

««

THE PEOPLE OP

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER1
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

Common Sense
KILLS ( Raaoha» and Bad.Bug» X Rat» and W#e*
All Oeilirs ad Ml Quai IL I., Tirât*, Oit.

*“d Common Sense » nr, good mUm, tor 
It ttrm «Mi.nl «stisfsotion end Moh cnitoatr UU. oth.r. .hnSf. ~m.. Writ, tor print.

" (.t.NUf/y, ,

' v HOWNI Y MON IS! ''

There’s no gainsaying 
the fact that the world 
beaters in quality are

White Dove
BRANDS

BASKETS
Yon can make money as well ai 

oblige your customer» If you handle 
our

Buteher Baskets, 
Clothes Baskets, 

drain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, OUT.

Mpl CHINESE
STARCH
The Real Thing 

in Starch.
Always gives 
Satisfaction.

Get Prices

OCEAN MILLS
MONTREAL

c

Proof of Duality
Nothing eatable is imitated if it 
does not prove popular.
Nothing eatable can prove popular 
unless it possesses quality. 
Therefore :
Any article that is imitated must 
he of highest quality.
Which proves that our

“CHOCOLATE 
BORDO”

is of the highest quality.
For it has been imitated by every 
manufacturer of confectionery in 
Canada.
When our

“CHOCOLATE
BORDO’’

was first put on the market 25 
years ago there were no other 
Bordeaux lines.
To-day! “the woods are full of 
them. ”
But it always pays to stick to the 
original.
For your protection we have regis­
tered our brand. Every chocolate 
is stamped with the name.

For satisfaction to your cus­
tomers and profit to your­
self Stock the Genuine.

The Montreal 
Biscuit Company

Manufacturing Confectioners

MONTREAL
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MAPLE
BB Syrup and Sugar Twin Block Maple Sugar 

$3.00 a case.

New stock now being received. Our reputation is a guarantee of 
the true quality of every package which is shipped to you.

CONFECTIONERY:
Walnuiine Blocks (about ’’-lb.) 30 to case $200 
Mapli Cream Blocks “ “ 2.00

Net weight per pail per pail
Maple Cream Hearts 
Maple Buttons...
Maple Smacks...
Mint Buttons....
Nutty Creams ... 
fruity Creams 
Butter Bean -....
Assorted Cream Caramels

..18-lb. 

..20-lb. 
.15-lb. 

..17-lb. 

..17-lb. 

..17- b.
12U-lb. 

. .25-Ib.

$2.. 5 
M0 
2.00 
«.O') 
2 25
2.25 
1.75
3.25

Also full line of Gross Goods.

Note prices in these 
panels to right and 
left. All lines are sea­
sonable sellers now.

MOLASSES:

New ■ Prices—
2-lb. tins, 38 to case........................... . . $‘Z.8A

. . 2.85

>55

Sugars & Canners, Limited
MONTREAL

SUGGESTION
(Willi t 1

MtAl STtARCUTlfTSCH 
p." ÛHAVIIJ. OAMt AMlSol

(" r<,*i9 /*(**■ r/tf MIC!ft i

PATERSON * SON
OWAT a C? /■«*'*!

GLASGOW
fitc/tàit OthnfHGroCtriênil* 

rt lAtlUtUa Krnydcm

You had 
best order 

Immediately

PROPRIETORS :

ROWAT & CO. glasscot£.and
CANADIAN DISTRIBUTORS Snowdon & Ebbitt,32S 
Ceristine Building, Montreal. Quebec, Ontario, Manitoba 
end the Nor h-weet ; F. K. Warren, Halifax, N.S. ; F. H. 
Tippett & Co., St. John, N.B4 C. E. Jarvis * Co., Van­
couver, B.C.
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IoffeEBF™r.TT

GOOD PROFITS and QUICK RETURNS 
No effort to sell “MELAGAMA” Tea and Coffee when once introduced
Order a case of each to-day, send them out to your best customers 
nd you will be pleased with the results.

We can save you money on BULK TEAS and COFFEES.
SEND FOR SAMPLES AND PRICES.

Minto Bros., - Toronto

ESPECIAL EMPHASIS
should be laid on the fact that

SNAP
does its work honestly !

There are no half measures in the way SNAP 
removes every vestige of tar, dirt, grease or paint 
from soiled hands. And it is, moreover, anti­
septic, and beneficial to the skin !

SNAP SELLS ALL THE TIME !

TRY IT !

SNAP Es®

NO GfcE ALIMITED
nap c

Air4..rfig?

The Commercial 
Account Register

Pays for 
Itself in 
a Few 

Months
THE ONE- 
WRITING PLAN,
CUTS OUT 
BOOK-KEEPING.
IN SUCCESSFUL
USE BY HUN- FITS ANY SAFE
DREDS OF CAN­
ADIAN MERCHANTS. SEND POSTAL FOR CATA­
LOGUE AND TESTIMONIALS OF MERCHANT 
USERS THAT YOU KNOW.

COMMERCIAL REGISTER CO.
Successors to R. B. Belden & Co.

178-180 Victoria Street - - Toronto, Ont.

| P«« jj
•'Slit CO*»*

mtm

Why Handle Dead Stock ?
—the World’s Best Shoe Polish

sells rapidly, because of its undoubted merit. Our 
huge Consumer Advertising Campaign materially 
helps in pulling “2 in 1” through the retail store. 

ORDER OF YOUR JOBBER

SUMS!
0[ ntroI

THE F. F. DALLEY CO., Ltd. Hamilton, Can , and Buffalo, H.Y., U.8.A.
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Place Y our Orders Now
For the following lines of goods, which are in constant demand. We guar­
antee them as to quality and purity. The prices are also right.

Quinquina Bacchus Wine
This is a tonic wine made from old Burgundy Wine. It is a powerful re­
storative. an appetizer which helps digestion. It is delicious to the taste.

Natural Vichy Water
such as “La Capitale,” "Neptune” or St. Nicholas are all standard im­
ported brands.
The Vichy “La Savoureuse” is a delicious natural lemonade. Nothing 
better.
We are agents for the largest European Vichy Water firms. We have 
a large stock to reduce and will sell at bargain figures.

Duffy’s Apple Juice
sterilized and non-alcoholic. The best of all beverages. It is the pure juice 
of the ripe apple and it has the ripe flavor of the ripe fruit, with a snap 
and sparkle all its own.

Duffy’s Grape Juice
is equally to be praised. It is a refreshing beverage which mixes perfectly 
with any sparkling water.

Johnson’s Bass Ale and Stout
The English beer and porter are highly appreciated by the Canadian con­
sumer.

“ Sun Ray”
Table Water, natural or sparkling, is a pure, crystalline water, which 
mixes thoroughly with wine. Bottled at the springs.

Belfast Ginger Ale
“Trayders Brand." Is dry and sparkling and bottled in Belfast by the 
Belfast Mineral Water Co., Limited.
Send us your orders now, or ask for our latest quotations.

Laporte, Martin & Co.
* LIMITED

Wholesale Groceries and Liquors
' MONTREAL.
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1910 - 5 LBS. 1909 - 4 LBS.
We are selling nearly 5 lbs. of tea this year for every 4 lbs. we sold last. For 
the first three months our Canadian Business Alone increased 16.13% over 
the corresponding period in 1909, and for the week ending April 2nd our 
sales increased 10,652 lbs. over the same week in 1909. Although our staff 
are working overtime—although every effort is being made to get our 
orders out promptly—Canadian orders for 12,756 lbs. remained unshipped 
when we closed Saturday evening.

It’s significant. It tells a story

Yearly sale over 20,000,000 packets

that means dollars and cents to you.
“ SALADA ” builds trade — trade 
built on satisfaction, quality and 
good value. It builds trade that 
grows—trade that pays. It is the 
one tea that can be absolutely 
relied upon, year in and year out to 
serve the public well.

“SALADA” TEA CO., TORONTO

INDEX TO ADVERTISERS
This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part' of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.
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The Trade’s Opinions on Recent Tariff Agreement
What Canadian Wholesale Grocers and Importers Think of the New Regula­
tions—How These Will Affect Importations of Dried Fruits and Nuts Accord­
ing to the Ideas of Men in the Trade.

The tariff changes mentioned in last 
week's issue came into effect on March 
31. The grocery trade is probably more 
interested than any other in view of the 
number of reductions in the tariff on 
articles connected with it. Following 
are opinions given by wholesale grocers 
in different sections of Canada on Vhe 
changes :—

What Winnipeg Trade Say.

H. B. GORDON, Codville whole­
sale grocery, Winnipeg—‘‘The chief re­
ductions are in dried fruits and nuts, 
and personally I am glad that the con­
sumer in this country can be offered a 
lower price. It would seem that the 
tariff on some Canadian goods should 
have been reduced in retaliation, but 
the lines that Come into this country do 
not conflict with our goods. The refusal 
to enter a tariff war at any cost is to 
be commended, and 1 have no fear that 
trade is going to suffer. It is only 
reasonable and just to ourselves and the 
United States, that the latter country 
should be put on equal footing with 
France. Our exports will certainly be 
increased, and one of the chief items 
no doubt will be pulp-wood.

ALEXANDER TRUESDALE, Wat­
son & Truesdale, wholesale importers, 
Winnipeg, thought that the two Govern­
ments acted in groat wisdom in re­
ducing rates on such lines as cannot 
possibly injure Canada.

“The attempt has been to equalize as 
much as possible and although there 
is no report stated as to changes in our 
export list, yet a benefit to both coun­
tries will be assured. It is a good thing 
that when the law was not elastic enough 
that they found another way out, and a 
war was averted, which would bring dis­
astrous results. In Western Canada 
where we depend so much upon Ameri­
can goods, a curtailment of trade would 
be serious, and the poorer classes will 
greatly benefit from the new list.”

FRANK W. WILEY, was pleased that 
many reductions have been made in 
United States importations.

“It is a step in the right direction,” 
lie said.

JOHN PERSSE, Tees, Persse Co., 
Winnipeg—“There has not been enough 
positive information published to en­
able us to know exactly how we shall 
be affected, there is no doubt that many 
radical changes will be made in rates 
on both sides, but we have received no 
information from any of our principals 
on the other side as to the future pros­
pects of the trade. At any rate from 
general appearances the interchange of 
trade will be greatly increased, much to

the benefit of both countries. The aver­
sion of a tariff war is highly commend­
able, since it would be particularly dis­
astrous to Western Canada.”

DANIEL BAIN, Nicholson & Bain, 
wholesale commission brokers, Winnipeg 
—“The rate on raisins and prunes was 
formerly 1 cent; it is now 2-3 of a cent, 
and this will mean an increased trade 
in such lines as Canada stood much in 
need of. Peanuts being reduced from 
3 to 2 cents, places the United States 
on the same basis as Japan. Nuts which 
had previously been shipped from France 
and Spain, via United States houses are 1 
cent above the rate when shipped direct 
from those countries to Canada. Now 
the rate is the same, and it is evident 
that the whole reconstruction of the tar­
iff was to put United States on the 
same basis as other countries. The 
lints of imports which have been re­
ported on have no Canadian competition 
and will help greatly to relieve the 
condition in Canada.”

Quebec Wholesalers’ Opinions.
A. P. TIPPET, Montreal—“It will 

be cheaper to import all currants via 
New York, have them repacked there 
and then forwarded to Montreal. The 
duty via New York for bonded goods is 
1 cent per lb. The new duty is 1-3 less 
i.e., 2-3 cents per lb.

JOSEPH ETHIER, of Laporte, Mar­
lin & Co., Montreal—“The effect of the 
new regulations will be very slight, as 
the reduction on prunes, dried plums, 
currants and raisins is too slight to af­
fect prices here. It will make the situa­
tion somewhat easier for importers, 
however.”

ALBERT HEBERT, of Iludun, He­
bert & Co., Montreal commented on the 
reduction of 1 cent per lb. on shelled 
peanuts. This reduction would make 
considerable difference to a large im­
porter from the United States.

Several soap men in tommenting on 
the new regulations agreed that there 
would be no increased competition from 
the States, as 32£ per cent, was still 
pretty high for any except highly ad­
vertised goods.

W. C. CHRISTMAS, said that Brazil 
nuts, pecans and peanuts would be af­
fected, the latter to a considerable ex­
tent. The benefit would be solely to the 
importer here, however, as Canada was 
not a producer of these lines.

Chinaware men agree with soap mak­
ers, that the change will affect them lit­
tle or none. The present duty of 27£ 
per cent, is too high to admit of any 
material increase of United States com­
petition on this side of the line.

36

J. B. RENAUD & CIE, Quebec—“\\ 
think the tariff has been altered ii. 
fair proportion which should give sat 
isfaction to both countries.”

VICTOR ARCHAMBAULT, wind.- 
sale grocer, Quebec—“I am under til- 

impression that Canada’s attitude . 
this case was a success.

“We have stood firm protecting ... 
own industries, and giving a reditu 
tariff on goods which are mostly luxiti 
ies, such as dates, figs, plums and nut 
the consumer benefiting in the redite 
lion. These goods not being product-, 
in most cases under the British flat, 
we have to import them anyway.”

Ontario Men on the Changes.

W. H. GILLARD & CO., Hamilton 
“The changes in the tariff under tin 
arrangements made with the United 
Elates are so few as applied to artich- 
in the grocery trade that they will hard 
ly be noticed, the only result being ;. 
loss of revenue to the Customs Depart 
ment and a corresponding reduction i; 
price to the consumer on a few items tin. 
do not really come in competition win 
anything produced in this country, m. 
less, of course, the cheapened com i 
prunes may have an indirect bearing it. 
influencing the prices of Canadian dri.-.i 
fruits, in which case the farmer stiff, i - 
and the consumer gets the benefit.”

GEO. E. BRISTOL & CO., Hamilto: 
—“We do not think that the new tariff 
agreement will make any difference .. 
far as the wholesale grocery business - 
concerned, as the duties are redu. d 
from every other point. We are ven 
glad, indeed, though, to see the set 11* 
ment, because we think it bad polie, 
to quarrel with our neighbors, if it . .. 
lie avoided.”

JOHN GARVEY, Jno. Garvery a 
Sons, London—“It seems to me that 
the Canadian consumer will get 
dried fruits, etc., at 1-3 of a cent p. 
pound cheaper than he formerly pan 
If by making this reduction, which d. 
not amount to very much, Mr. Field; 
has averted a tariff war with the Uni' 
States, I think he has done a g 
stroke of business for his country, 
say this notwithstanding that I ha 
not been a supporter of Mr. Fieldit 
Government.”

THOS. KINNEAR, Toronto — 
have not made a close study of the agi ■ 
ment as I want to find out its results ti: 
from actual experience. I do not - 
however, that it will make much dit't 
ence to the grocery trade. There m; 
be a tendency to decrease the prices . 
dried fruit to the consumer, but if a



THE CANADIAN GROCER
eli.r du occur tlie.v will be so gradual 
and >,i small that I don’t think they will 
i„ak< much difference.”

If P ECKARDT, of H. P. Eckardt &
C, h ionto—“I think the tariff agree- 
m, was a wise move on the part of 
„iii i overnment. While we might have

, ,1 the U. S. minimum tariff with- 
(ini eoncessions, we showed the right 
.pi. Possibly some time in the fu- 
i i, ilie U. S. may have an opportunity 
io knock us, but this little bit of fus­
ion will be remembered.

•• 11 i, going to place the two connt- 
,i, - a a more friendly commercial basis. 
This feeling has been growing now for 
sono wars, and it would have been too 
had for the Canadian Government to 
l,av, terminated it by holding out for 
Ik,, lower tariff without giving any con-

• • 11 will not have any appreciable ef- 
l*o*(*I on (he grocery trade. The people 
will -ccnre any benefits that are going 
and i In* Government will collect less
duties.”

WARREN BROS., Toronto—“Canada 
in my opinion,” said Mr. Warren, “did 
l lie right thing in granting the conces- 
simis -lie did. It will serve to bring the 
iwo countries closer together. The con- 
<•: - eons are so small that they produce 
i:o noticeable effect and since they pre- 
v led tariff warfare they are not to be 
considered.

• So far as the trade is concerned it 
will benefit us in the buying of prunes, 
a- most of our prunes come from Cal­
ifornia.”
* III till BLAIN, of Eby, Blain, Ltd.—
• * While the concessions are not going , 
lo have much of an effect on the grocery
Irade, they will, I think, tend to make 
ea-ier prices on peanuts, peanut-butter, 
and dried fruits to the trade and prob­
ably have some effect on prices to the 
consumer. The new arrangement will 
liki I y provide a somewhat better margin 
of profit to the wholesale and retail 
trade.

■ ' There is not much dried fruit in the 
b, : iled warehouses ; if there had been 
wholesalers would have benefited to some
extent.”

IR LUMBERS, JR., Jas Lumbers, To- 
i In—“The concessions are not enough 
i make any noticeable difference to the 
i me. One-third of a cent on dried 
i ii is practically nothing. The ar­

mement may tend, however, to give a 
i Terence to Virginia peanuts.”

T ■ W. HUDSON, Canada Brokerage 
1 ■ Toronto—“Personally I belive in

nle give and take in any matter, and 
I ain’t think Canada has given away 

v many concessions. There will not 
much of an effect on the trade, as 
reduction is so little.”

!’• W. HUMPHREY, Toronto —“I 
not see that the grocery trade will 
much affected, the concessions are so

mill. There may be a slight disadvant- 
to the Canadian manufacturers of 

’ !i°t soaps, but the duty is still high, 
i puts the United States on a par with 
I • mice and Spain, so far as nuts and

dried fruits are concerned, and will be a 
benefit to the trade in general.

“There will be more pecans and Bra­
zil nuts used here, I think, as a re­
sult.”

MR. DUFF, Perkins, Ince & Co., To­
ronto—“We’ll scarcely see any effect 
of any account from the new arrange­
ments. Canada didn’t give away very 
much, but I do not see that she had to 
give away anything at all. I think we 
would have been granted the minimum 
tariff without any concession, as the 
United States cannot do without our 
pulp wood.

“If the wholesale trade had had much 
dried fruits in their bonded warehouses 
they might have saved something in the 
reduction, but I do not think there was 
much in bond.”

W. G. CRAIG, of W. G. Craig & Co.. 
Kingston. Ont.—“Regarding the recent 
United States tariff agreement, I beg 
to say that the value of figs, dates, 
prunes, plums, nuts, etc., imported from 
the U.S. annually, amount to about 
$767,935 and soaps $204,640. together 
making $972,575. But the total of these 
items from all countries brought into 
Canada, amounts in value to about $1,- 
237,948 per annum. Two and one-half 
per cent, on this sum equals $30.948, 
which represents this saving to Can­
adian consumers for twelve months, or 
about one-twentieth of one per cent, of 
the whole duty collected.

“These are the grocery lines affected, 
and the reduction though scarcely notice­
able. is just so much in favor of the con­
sumer. None of the articles, excepting

soap (and 2j per cent, reduction is not 
likely to have much bearing on this 
article), are produced in Canada, so 
that we may conclude the goods were 
wisely chosen for the purpose of com­
promise ; indeed this may be said of 
the whole list, and the wonder is that a 
satisfactory catalogue could so easily 
have been found that would disturb trade 
so slightly. The general public will 
benefit by the changes. None of the 
items come in serious conflict with any 
Canadian industries.

“That the anxiety regarding an ex­
pected tariff war has been in this amic­
able way satisfactorily averted and with 
such slight concessions speaks volumes 
for the excellent judgment and diplo­
macy of those who conducted the nego­
tiations. A friendly agreement and so 
readily reached is no doubt best for all 
concerned, particularly for the future 
welfare and prosperity of Canada. In­
stead of this friendly settlement result­
ing in peace and good feeling and the 
prospect of still better relations with our 
nearest commercial neighbor, there might 
liaxe been a demoralizing tariff war.

“Our growing Dominion being socially 
and commercially interwoven along its 
southern border with the great Republic, 
and in important close connection with 
it in many ways, it is of the 
greatest importance that we should at all 
times, if possible, maintain friendly re­
lations with that country.

"Beace and good feeling is secured 
and maintained, and we join in the say­
ing of of Sir Wilfrid Laurier that ‘this

Things That Shouldn’t Be

Ctt-EESÙS

Grocers Should Not Allow Their Children to Become Nuisances Around the 
Store. It Does Not Frequently Happen That Babies are Allowed to 

Sit on the Cheese But Such a Case is Known to Have Actually 
Happened in a Canadian Country Store.
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is- worth more than all the nuts and 
prunes in creation.’ ”

J. L. WATT & SCOTT, grocery brok­
ers. Toronto—“It will have the effect 
of placing California raisins on the 
same basis as Spanish Valencia and 
Malaga raisins. Prior to Feb. 1, Span­
ish raisins came in under a duty of 1 
cent—-the same as California. *Since 
Feb. 1, Spanish raisins have enjoyed 
the two-thirds of a cent duty while Cali­
fornia remained at 1 cent. Since March 
31, however. California raisins have been 
reduced to the level of Spanish.
“With regard to prunes, the French 

fruit has been coming in at 2-3 of a cent 
for several years, while the duty on 
California prunes was lc. With the new 
arrangement California prunes come in 
under the same basis as French. It is 
now a question of the better market.”

LIND BROKERAGE CO., Toronto— 
“The change will have a tendency to 
bring in more Virginia peanuts provid­
ing the prices are right. The new 2 
cent rate brings the duty down to what 
French and Spanish peanuts have been. 
On the whole the changes will have lit­
tle effect.”

W. G. A. LAMBE, of W. G. A. 
Lambe & Co., Toronto—“1 favor the new 
tariff agreement. You see the United 
States are not getting any concession 
from Canada, which other countries do 
not receive. I do not see that it will 
affect Canadien manufacturers, and is 
•crluinh much better than tariff war­
fare. So far as dried fruits are con­
cerned it will tend to make them chcap- 
.•r to the consumer, and it will not in­
terfere with profits to the various sec­
tions of the trade. It will in fact tend 
*.o strengthen them as dried fruits should 
sell better. The same is true of peanut- 
und pecans.”

Benefit to Dried Fruits.
St. John N.B., April 6.—St. John 

wholesale grocers as a whole seem to be 
pretty well pleased over the tariff set­
tlement effected between the United 
States and Canada. While they all con­
fess that they have not gone into the 
matter very thoroughly, they express 
the opinion that the reduction on dried 
fruits will be a benefit. There are few 
lines on which a reduction has been 
made that will affect business to any 
extent. So far as nuts are concerned 
the local dealers all import direct front 
the country of origin, and the change 
in duty will not affect the situation. On 
prunes, apricots and peaches, the new 
tariff will make a reduction of about a 
quarter cent per pound . Taken in all, 
the dealers seem to think that the 
changes made will have little effect on 
their business, but what little there is 
will be for the better.

Booth & Colquhoun, grocers, Mary­
land St., Winnipeg, have dissolved part­
nership. On and after April 1, the busi­
ness will be in the name of Charles B. 
Booth.

COLLECTION FROM CIVIL SER­
VANTS.

Editor Canadian Grocer—Could you 
give me any information through your 
valuable paper what grocery merchants 
do with government employes in the 
other provinces that refuse to pay their 
grocery bin knowing they are protected 
and that their wages can not be gar­
nished. Any information would be gladly 
received by grocers in this city. Hoping 
you will linh space in your paper for an 
answer and greatly oblige

M. & A. McLEUU,
55 Prince St.

Charlottetown, P.E.I., Apr. 1, 1910.
Legislation on The Way—In reply to 

the above letter from Charlottetown we 
may say that at the present time there 
are no methods used in any province by 
merchants to collect debts of civil ser­
vants. According to law their salaries 
cannot be garnisheed and even if judg­
ment were secured in a court of law 
nothing could be collected. At the pre­
sent time, therefore, merchants have to 
depend entirely on the honesty of the 
civil servants "who are kept in the ser­
vice of the government.
^t the present time, however, a bill is 

being introduced into the House of Com­
mons making the salary of a civil ser­
vant attachable for a debt and if this 
goes through the trouble will end. From 
present indications such is likely to be 
the case.

FOR PRESERVING EGGS.
Editor Canadian Grocer —Do you know 

of any method used for the preservation 
of eggs outside of cold storage ? If so 
we would like to get the information 
through your (Questions and Answers 
column.

GENERAL MERCHANT. 
Victoria, B.C., Apr. 1, 1910.

Answer—There are of course several 
recipes given for the preservation of eggs 
but the following have been used to ad­
vantage by different egg preservers :

When eggs are only required to be pre­
served for two or three months they 
keep very well packed in dry salt or 
bran. The meat of the egg may shrink 
and rattle within the shell when shaken, 
but its edibility is not impaired. Coat­
ing the egg with vaseline or butter will 
also keep it for a short 'time, or any ap­
plication which effectively seals the 
pores of the shell and excludes air will 
prolong the freshness of eggs. If it is 
even momentarily submerged in boiling 
water, the albumen thereby becomes suf­
ficiently coagulated to prevent the en­
trance of air. In some of the rural parts 
of England eggs for home consumption 
are smutted over with a mixture of sul­
phur and lampblack, claimed to be a 
cheap and eSective preservative.
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A firm in the North of England eUi, 
to have a new way of preserving eg 
It is based on the theory that an < 
decomposes because of bacteria enteri, 
through the pores of the shell Em,, 
the new process, the egg is first dis: 
fee ted, and then immersed in a vessel 
hot paraffin wax in a vacuum. The . 
in the shell is extracted by the vacua, 
and atmospheric pressure is then allow ■ 
to enter the vessel and press the I. 
wax into the pores of the shell, scalii., 
it hermetically.

Still another method used In -eme - 
as follows :

Mix together in an earthenware jar 
parts of boiled water i c. h , i, , i 
thoroughly cooled, and 1 part _i gin 
water. Glass water is obtained by lin­
ing 2 parts of quartz sand with 1 oi .... 
dium carbonate, adding one-tenth pari 
small coal. Place the cool cleaned egg. 
into a jar and cover well with the liquid 
continually adding sufficient liquid to kv. 
the eggs entirely covered as others are ad 
ded. Water glass can be purchased n 
this country from chemists, and gcnci 
ally bears on the labels the exacf pi. 
portion to be used, varying from 3 t- 
10 per cent. Eggs preserved in this w.i 
are less brittle in the shell than t L« • 
preserved in lime water, and will sons 
times boil without cracking if a small 
pin-point aperture is made in them

The proportions used for the lime pn 
servative in some places are 20 gallon- 
of water, 4 of lime, and 1 of salt AI 
low to stand for a few hours, then pour 
it over the eggs in the same way as th 
water glass. A little lime should 1» 
added from time to time, during the pc 
riod of preservation ; otherwise, the 
lution will lose its strength. The eg- 
preserved in this way become rough ami 
brittle and must be handled careful! 
when taken out for use. Limed eggs ar. 
used extensively by bakers.

MOLASSES AS A FEEDSTUFF.
It is interesting to note how molas.-. 

is coming into its own in these lain 
days of scientific research. Way o.. 
in New South WTales in Southern Ai 
tralia, there has been recently org: 
ized in the City of Sydney the Molas-. 
Fodder Co. andin an issue of the Agric 
tural Gazette of New South Wales, : 
gives a flaming advertisement to fan. 
ers, dairymen and others, offering tin .. 
“liquid molasses, rich in sugar,” a 
suitable for live stock of all kinds. : 
eluding poultry, and suitable for mix; 
with hay, straw, chaff, husks, bra 
wheat, oats, corn, or damaged foods a: 
they state incidentally that it will ma;, 
all these foods “fresh and platabh 
And apart from its value as an econonn 
feed, it prevents the ordinary diseas- 
of animals and clears horses’ stomaci 
of the “bots.”



Leaks in Retail Businesses which Cause Failures
Mistakes Merchants Make in Starting in The Grocery Business—Overstocking 
one of the Principal Reasons—Selling to a Customer What is of no Use to Her 
—Disadvantages of Salesmen who Take Little Interest in Their Work.

By L. C. Harkness.

Win ,lu retail grocers fail ? That is a 
perin.';it question. Of all failures of 
tins kind during the past year perhaps 
no t v u can be attributed to exactly the 
same i asons. Because that is so, it en­
ables i lie observant person to get at a 
few i ■ i lie outstanding weaknesses which 
belon; to the business as a whole.

It must be remembered of the grocer 
who does not fail, that he is not wholly 
exempt from all the frailties which are 
manifested in failures. Every grocer has 
his weak points else he would be per­
iod the difference between him and the 
more unfortunate one, is that in the 
case of the latter the weakness was car­
ried to the breaking point, and that 
meani his failure. If the existing mer­
chant continues without remedying some 
of the characteristics of his business, he 
may have a similar experience. It is for 
that reason that we refer to some 
causes of failure.

The man who premeditates entering 
into the grocery business is often car­
ried away with the prospects of a rapid- 
lv remunerative business, and without 
slowly counting the cost overstep the 
limit of his ambition. He rents or pur­
chase ■ a high-priced location, and before 
he sees one dollar’s worth of goods he 
is up against a debt that would almost 
worry a millionaire.

Large things are not accomplished in 
that way. The law of life is contrary 
to that method of procedure. He must 
begin not too ambitiously, and work up
gradually.

A Mistake Frequently Mads.
Ou i stocking is a common ailment in 

the life of a business. This is supple­
mentary to a large, expensive establish­
ment and quite as unnecessary. Not 
only in the beginning should stocks be 
controlled, but all along there is the 
dai r of creating a maximum liability, 
ovei against a minimum asset, due to 
lie. vy stocks that eat out profits before 
♦ hey are turned-over.

I open a place of business on a mo­
derate scale does not necessarily mean 
that there should be a lack of congenial 
emironment. The modest premises can 
he ; ,nle inviting and clean. Lots of 
stii.light and fresh air in the store will 
ïo far to counteract the absence of ela- 
bor.ite interiors.

■ display and arrangement of goods 
in lock is one of the leading assets to 

■1,iV business and must not be overlooked 
b. ia; who wishes to realize his ambi­
tion,

i :ny grocers pay too little attention
1 the individual customer. Human na- 

t'n is much the same. Everyone likes 
to be recognized and remembered on the 
"Cl 1(in of a second visit. The tastes, 
'i;1 hits, likes and dislikes of a customer 
sl 'id be catered to, if they are to be 

:i'd as permanent customers. As a 
;• among his fellows, the grocer be- 
1 d fhe counter must be prepared for 
ti emergency of meeting a character he

never met before else he might repel 
rather than solicit successfully.

“Things that shouldn’t be,” that The 
Grocer is illustrating weekly, brings out 
with no uncertainty a bold deficiency, 
but there are discrepancies everywhere 
that cannot be illustrated by a cartoon. 
They lie too deeply in the demeanor of 
the merchant, who is day by day ap­
proaching inevitable failure.

What Customer Doesn’t Want.
Salesmanship is surely a science, but 

it is certainly the science of service. To 
be a good salesman in the business is to 
be a good servant of the public. 1 o sell 
goods to a customer which he does not 
want, is not good salesmanship, and it 
is an extremely bad policy.

Many failures can be laid at the door 
of the evil of hypnotizing a customer to 
buy what is not wanted.

The weakness in salesmanship and store 
management is manifest everywhere in 
the grocery business. It is often said 
that a certain grocer has a “poor bunch 
of clerks—they don’t seem to be interest­
ed in the business.” Whether this is the 
salesmen’s faults or the proprietor’s, for 
it is either one or the other or both, it 
is serious, and the successful grocer 
must guard against such criticism

Inside the business or where facts are 
not apparent to the customer there may­
be many weak links in the business 
chain. There is that of waste. Twine 
is broken up and thrown away. Soap 
and egg cases are destroyed when they 
could be sold. In weighing out goods 
such as sugar, " some is spilt each time, 
which in a year amounts to some 
pounds. This is a dead loss. A grocer 
often allows an incompetent business 
man to run up an account which he 
knows he cannot meet. This is loose­
ness. It is a puncture in the business, 
and is followed by larger leakages.

Not Watching Legislation.
The merchant is too often the victim 

of his environment. He is often subject­
ed to severe legislation. But should 
there be legislation which the merchant 
believes to be wrong, who has a greater 
right to say so than the one whom the 
law operates against. In many cases ex­
isting evils could be righted should the 
merchant only take steps to do so. He 
must not allow himself to be brow-beat­
en by any legislators or competitors 
who work for their own special benefits 
and who have no concern for the mer­
chant who may fail or not so far as 
they care.

WANT BETTER ATTENTION.

Retail Merchants’ Ascsociation Think 
That Ontario Government is Slight­

ing Commercial Legislation.
Toronto, April 6.—Among the resolu­

tions adopted by the Retail Merchants’ 
Association at their annual meeting held 
last week, were the following :—
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That it is the opinion of the members 
of this branch that the present by-law 
regulating the height of awnings should 
be amended, so that the irons will be 
7 feet 3 inches from the sidewalk, allow­
ing 9 inches for the curtain, and that the 
clause demanding a permit should be 
rescinded, as we consider it a useless 
and unnecessary provision.

That it is the opinion of the branch 
that the space allotted in the Canadian 
National Exhibition should be as far 
as possible, distributed to as many com­
peting firms as possible, so as to give a 
greater variety of exhibits, and not to 
have the name of one firm overshadow 
others, who are equally deserving.

That it is the opinion of this branch 
that the Ontario Government does not 
give sufficient care, time and attention 
to the Commercial Legislation that comes 
before them, as they should, and we 
strongly recommend that the attention 
of the Ontario Provincial Board be 
called to this matter, and that we ask 
them to interview the Government and 
endeavor to impress upon the Govern­
ment the necessity of appointing a Com­
mittee on Commerce, so as to deal more 
intelligently with commercial subjects.

That the bread manufacturers of On­
tario were unjustly deat with in the 
recent enactment of the Provincial Par­
liament, in that it is apparent that those 
who have their capital invested in the 
manufacture of bread and whose exper­
ience would give them the better knowl­
edge of the demands of the bread-pur­
chasing public, were not consulted in 
the framing of the law. Further from 
our view-point we feel that time will 
work the remedy and that eventually the 
broad business principle of commercial 
liberty will be granted to this import­
ant industry of the manufacture of 
of bread. Again it is felt by the bread 
manufacturers that the legislators do 
not realize the magnitude and import­
ance of the modern bread industry, nor 
do they seem to appreciate the distur­
bance created by the constant change, 
of law to this industry. Moreover we 
are at a loss to understand why the 
bread industry is selected for periodical 
law-making attacks, or why the same 
law that governs a yard measure or a 
foot rule, or a pound avoirdupois or 
its multiple, should not govern the 
weight and sale of bread, so long as 
that weight is properly shown upon the 
article sold.

That it is the opinion of this branch 
that all persons who are subscribers to 
the Telephone Co. be allowed the use 
of the same on the Exhibition Grounds.

ill*
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Blending of Display and Good Copy in Ad. Writing

Need of Retailers Themselves Knowing When an Ad. is Well 
Displayed—Samples of Good and Poor Appearances — The 
Writing of Copy to Get Results.

By J. W.

Retailers should have some acquaint­
ance with the displaying of advertise­
ments in the newspapers, and should see 
that their copy is made attractive by the 
printer. Different advertisers have dif­
ferent ideas about display and some have 
none at all. Everyone should cultivate 
an eye for attractiveness, because that 
is one of the important features towards 
gitting an advertisement read.

The writing of copy is. of course, a 
very important attribute to successful 
advertising, and if both these things arc 
given careful attention, newspaper pub­
licity is bound to bring results. These 
will be. generally speaking, proportionate 
to the attractiveness and to the drawing 
power of the copy. There are. of course, 
exceptions to this rule, but in the ma­
jority of cases it holds good.

McKay.

well written and could scarcely be im­
proved on.

Prices Should Be Used.
The W. J. McIntyre ad. is also well 

displayed. There is not too much dis­
play type used and what is, is used 
judiciously.

At first glance the ad. appears to be 
an excellent one, but a closer study re- 
vea's what might be considered a few 
weaknesses. A little more might have 
been said about the desirability of using 
grape fruit for marmalade, since the 
heading referred to that. Grape fruit 
prices should also have been used im­
mediately after the talk on that article.

In introducing the talk on the other 
fruits a line such as: “See the follow­
ing prices on these fruits also.” would 
have made the ad. stronger. The sort of

76-80 Sackvillc Street.

Have you tried Christie’s Fillets of Haddie or their Finnan 
Haddie? We bave g fresh supply always on hand. Let us have 
your order please.

Among the other appetising goods we have you will enjoy 
none so well as these delicious French Sardines imported direct 
from the makers. They are not large sardines aor have they 
that oily taste, but are just right. While they last, the price is

Phones 213 and 214

An Example of a Neatly Displayed and Well Written Advertisement.

Two of the advertisements shown here 
are attractively displayed—those of W. 
J. McIntyre, Sarnia, Ont., and Dillon 
Brothers, Halifax, N.S. The symmetry 
of the latter is outstanding, three heavy 
rows of type being used the proper dis­
tances apart. “French Sardines Dur­
ing Lent ”—“10c. per tin” and “Dillon 
Brothers.” tell the story in brief. It 
attracts the eye and tends to make the 
reader study the advertisement more 
closely.

The copy connecting these large links 
is convincing and no doubt it increased 
the sales of those sardines at the time 
it appeared in the Halifax paper. In a 
word, the ad. is nicely displayed and

copy that brings results is that used 
in reference to celery—“the celery is 
home grown ; it is crisp, sweet and 
‘nutty’ better than any you have had 
for a year. ”

Copy Too Jerky.
The least attractive of the three ads. 

is that of C. E. Compton, Wetaskiwin, 
Alta. It is reduced from a space 4$ 
inches wide by 6 inches in length.

The trouble seems to be in the lack 
of symmetry in display. For instance: 
“The Cash Grocery,” “Sure,” Comp­
ton’s,” and “C. E. Compton,” do not 
sound well, and the display of these 
words does not appeal to the vision. The 
copy is written in a somewhat jerky
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Grape
Fruit
Marmalade

Some housekeepers make 
delicious marmalade from 
grape fruit, If any of you 
housekeepers would like to 
trv it, you can get splendid 
fruit at the McIntyre Gro­
cery.

Have the bitter oranges, 
too, if you prefer them.

Have the “Sunkist” brand 
of oranges in all sizes.

Have Tangerines, and nil 
other fresh fruits from far 
and near, including tomatoes.

From now on we shall have 
ns complete a line of the fol­
lowing as possible. Have 
them all on hand now:—

_ Lettuce, radishes, onions, 
pieplant, watercress, pars­
ley. celery. The celery is 
home grown. It is crisp, 
sweet and -‘nutty”-better 
than any you have had for a 
year.

W. J. McIntyre
A good place to get good 

things to eat.
Rhone 184. 163 Front St.

An Ad. Displayed Well, But in Win.: 
Better Copy Might Have Been I’scd.

style, which makes it difficult to be read 
and comprehended at the same tinn 
Neither does there appear to be any 
necessity for the heavy underlines used.

I The Cash Grocery
THE STORE OF DUALITY

SURE-
:

That one word sums up the advan- , 
tage of dealing at

COMPTON’S
You are sure of their Quality

Sure of their flavor t

; Sure of their goodness b.'.
Sure of their Cleanness and freshness

The good conk kpows the best goods are always the clir-tf ,̂ 
est- We can prove to have the best, and our puces are rtj t

Fresh Lettuce, Ccreiu. Grape Fruit. Oranges. Etc. 4 1 Ê
C. E. Compton

! Comptes Blet* Phone PU J

ga Z&92* S&4& {S&L>•’

i Ad. in Which the Copy is too Jerky 
Reduced from a 41-inch Space.
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Tea Markets not Likely to Decline this Season
So Intimates Calcutta Visitor Who Talks of Market Prospects 
of Coming Season — Conditions Existing Last Year Were Pe­
culiar-Should Tea be Purchased for Appearance or for the 

Cup?

i; K. Stevens, tea buyer fur the Cai­
rn firm of Shaw, Wallace Cu., who 
has lately been staying in Toronto, has 

i, The Canadian Grocer a few facts 
ming the past Indian tea season 

ai i his views of the near future of the 
market which will interest readers.

Mr. Stevens points out that the man 
w prophecies in tea, “stands always 
to lie shot.’’ There have been times.
In added, when such a procedure would 
ha e seemed justifiable. He says that 
pn.ple, however, who do not live in 
ii j'irai climates are apt to imagine that 
,,i, year in the far rast is much like an- 
nihtr. and failure of the monsoon, or 
niiix cold weather, are terms which as 
. I'hi. as not convey little or no meaning 
in i he tea dealer who is not in touch 
with the market at its source. And 
vei climatic conditions in India vary 
i‘Vi i v year, and have as much effect on 
h quality as on the quantity of tea 
produced.

"Take for instance the season in 
India just closed,” he said. “Quality 
iln iinrlmul was above the average and
i- piciaJly so was this the case in teas 
I; in the Cachar, Dooars, Sylhet and 
11 jecling districts. Now in the previ- 
oiis season the quality of the teas from 
Dinars was often so indifferent as to 
put the teas on a plane with what is
k. wn as common leaf. Then too. 
I'.u-liar and Sylhet both made a great 
quantity of this very inferior tea, where-
ii- in this last season little tea from 
a,.v district was produced that could not 
Ii described as clean, sweet and sound. 
This was due partly to a dry period in 
India from October, 11)08. to well into 
the early months of 1909. So marked 
..is the effect of this drought on the tea 

hushes that the Ca’cutta season opened 
fully a fortnight late, and so slow was 
i growth that by the end of August or

iily in September the crop was 5.900,- 
000 pounds short of the previous year’s 

. ires at a similar period. This slow
- wlh. however, seemed to give the
• ’ - - much more body and so what was

-I in quantity was made up in quality. 
■'About mid-September, it is general- 

i1. reckoned in India that a fairly reliable 
■-iimate of the yield for the season can 
u- made, and with so large a deficiency 

i make good, and half the season gone.
• seemed almost certain that the total 

p would not exceed the previous
'ear’s output. About the third week in 

ptember. however, the weather, ever
l, l‘kle. suddenly changed, and through- 

at all the tea growing districts warm
sunny weather with frequent showers,
- «leal growing conditions, set in. It is 
ancient history now, that the next month 
at- two produced record yields.

"The 5.1)00.000 was no longer a minus 
quantity but a plus, and the season ended

up with a total crop of some 10 or 12 
million pounds above the previous one. 
Everything was favorable for production. 
Even the cold weather appeared a little 
late, as if to accentuate the error that 
had been made in forecasting the crop: 
and the ‘wiseacre’ of Mincing Lane, who 
always believes that these estimates are 
made solely to ‘hull’ the market, was 
able to saw ‘I told you so.’ One cannot 
help wondering what the price of com­
mon and medium teas would be now had 
there been a shortage as anticipated: 
for in spite of two record yields from 
Gevlon and India in one season, totaling 
well over 20 million pounds more tea 
than in the previous year, we have a 
higher market to-day than was the case 
twelve months ago.

Will the Tea Market Advance?
“Rv the law of average, the proba­

bility is against two such yields in suc­
cessive vears. Ceylon exports already 
show a falling off for the first ouarter of 
this vear compared to last, and the com­
ing months will have to compare with 
the very heavy figures of last year. 
What then is giong to bring down the 
price of the clean, common and medium 
teas that form so large n proportion of 
the world’s consumption? It is a ques­
t-on verv difficult to answer.

“There are some facts connected with 
hast season’s market that are worth 
’.-coping in mind, as they may have a 
bearing on the future market for low 
price tea. When it became certain that 
the Indian crop woo’d bo considerably 
larger than that of 1998-09. it was ex­
pected that the changed aspect of affairs 
would cause a big drop in what was said 
lo he an inflated market, hut such was 
not the case.

Onality Remained in the Tea.
“This can he ascribed to various 

pauses, hut I think it mav in n large 
measure be aecounted for hv the fact 
that the nnalitv ef th» teas kept up 
o-cnd-erfoUv well a’l then pod, ftin tact 
half of the scasci This enabled the 
s-mport ef the Russian buyers to he 
given to the market and to sneh an ex­
tent that over 5 million pounds more 
tea was taken from Calcutta sales a’one 
for Moscow. The same market bought 
largelv from London and it is estimated 
that the .growth in the world’s consump­
tion of tea for the past year was Ifi 
mil’icn pounds.

“There is an o’d savin" that “lookers 
on. sea most of the game ” and thus it 
was that some of ns in Calcutta were 
able. =n lang as November last, to foresee 
that there woo’d be a strong and rising 
market for common tea in the spring. 
As the reason for this mav not seem 
obvious. I must explain that in the previ­
ous season when llir nna’ity of tea was
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generally inferior, Loudon had bought 
very largely, low-priced teas from Cal­
cutta, and by this means was able to 
keep the British market for this grade 
from rising to am awkward price. This 
season, however, it became evident even 
in September that Russia was buying ex­
tensively common leaf and broken 
grades in the Calcutta sales, and out­
bidding buyers for London. This sup­
port continued until the end of the year, 
by which time it began to be realized 
in London that there was nothing to bt 
had from the Calcutta sales, hence the 
vise in the market for common leaf in 
Mincing Lane, which we in Calcutta had 
been in a position to forecast some time 
before.

“One hears a good deal about the 
Loudon stocks being larger than 12 
months ago, but it is, 1 think, more 
than doubtful if there is much commun 
or low medium tea being held. There 
st-ems no prospect therefore of a lower 
range of prices for the present, and with 
the world’s consumption going ahead 
every year, the position of the tea in­
dustry is anyway rosy from the pro­
ducers’ point of view.

Should Buy for the Cup.
“You may notice,” he said, “that 

countries that buy teas for cup are those 
which show the greatest consumption 
of tea. I never can understand people 
buying tea for appearance; it is always 
deceptive, and scents about on a par 
with choosing wine by the shape of the 
bottle or the color of the label. It 
should not he lost sight of that the 
thousands of settlers coming to this 
country from the United Kingdom are 
practically all tea drinkers and what is 
more, they arc used to good teas, such 
as can be had in England to-day at a 
wonderfully reasonable price. It is 
equally certain, I think, that if they find 
they cannot get similar quality tea in 
Canada, they will become coffee 
drinkers.

“One should never lose sight of the 
fact that the public as a whole know 
good tea. It has been proved over and 
over again in England that the teas 
with the largest sales are those which 
show the best qualities in cup.”

COLLECTING BAD DEBTS.
New Westminster, B.C., Apr. .5 —At 

the last meeting of the Board of Trade 
of New Westminster, B.C., a scheme 
was proposed to foster the organization 
of a retail protective association to be 
looked after by the secretary. It was 
pointed out that many new people were 
coming to the city, and with new cus­
tomers available it was necessary for the 
merchants to know who they were so 
as to prevent losses. The suggestion 
ilid not meet with favor as a board en­
terprise, and it was concluded that it 
was a matter for the merchants them­
selves. rather than for the board The 
advantage of a graded customer list has 
been shown in other places, and it is 
probable that the New Westminster gro­
cers and other dealers will eo-operatc in 
such a necessary institution.
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SHORT MAPLE CROP.
Prolonged warm weather at a season 

when the days should be warm and the 
nights cool has resulted in a short crop 
of maple goods. The season is nearly 
over now, and the erop, according to 
authorities, will be not more than 50 
to 60 per cent, of what it should be.

In many ways owners of maple 
groves worked under difficulties thi- 
year, and they have done well to se­
cure such a yield as they have. The 
lack of rain or snow during the past 
two weeks made the trees warm, which 
is not a desirable state of affairs.

However, the quality of the good' 
offering is. on the whole, satisfactory. 
The first sap harvested yielded maple 
syrup and maple sugar of tlie very high­
est grade, and the situation was saved 
by that circumstance.

Maple produce men are satisfied that 
prices this year are none too high, in 
view or the figures paid farmers. Gro­
cers who have not yet ordered should 
do so at once to ensure deliveries a- 
some makers arc refusing to hook 
further.

SHOULD ACCEPT INVITATION
Believing that a better understanding 

existing among retailers, wholesalers 
and manufacturers will improve grocery- 
trade conditions," the Ontario Wholesah 
Grocers’ Exchange have invited the 
other two branches to attend their com­
ing convention which opens on April 
25th.

This will be held in the banquet room 
of the King Edward Hotel, Toronto,

and as pointed out in last week's issue 
will be a departure from other years in 
view of the invitation to retailers and 
manufacturers.

To show that they believe in the wid­
est publicity of the meetings the Ex­
change are opening them to anybody 
who cares to listen to the discussions.

Retailers should take advantage of 
this and particularly should as large a 
representation as possible be present on 
Wednesday, April 27—Manufacturers' 
and Retailers’ Day. On the day prev­
ious there will be a conference among 
retailers alone when resolutions will be 
prepared to present to the joint meet­
ing on Wednesday. This is done to in­
sure united action.

In view of the new departure a way 
has been found which if followed care­
fully is going to bo a potent, factor in 
placing the different trade interests on 
a more friendly basis towards one an­
other. More harmony is wanted to dis­
pel wrong impressions and good is 
bound to result from the coming con­
vention. But the idea must be followed 
up if it is to be permanent.

It is the duty, therefore, of every re­
tailer who can and who wishes to see 
the grocery trade on a higher and bet 
tor plane, to attend the meetings of the 
Exchange at which questions affecting 
the retail trade are discussed.

ADVANCE IN MATCHES.
Travelers calling on the retail trade 

for wholesale houses are announcing an 
advance on matches—on one brand at 
least.

The advances mean from 10 to 15 
cents per case to the retail grocer and 
are due, according to match manufac 
turers, to the higher prices paid for the 
raw material.

The change came into effect the first 
of April.

GRAIN ROUTE IN DANGER.
Lest Canada’s export transportation 

mediums for carrying grain from Lake 
Superior ports to the Old Country be 
carefully watched she is likely to lose 
the present advantages over those of 
the United States.

We have the shortest grain route to 
Britain, but if grain can be shipped via 
Buffalo and New York, at cheaper rates 
than by the St. Lawrence route we 
cannot expect to hold the trade. It 
will go through the channel of least 
resistance.

There is at present a combination of 
influences which tend to divert our 
grain from Fort William through the 
Buffalo-New York medium due to the 
publication of the record of export 
shipments by Montreal, which were 
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found to be greater than by New York 
Complaints arose from the United 
States shipping interests and no douln 
many influences were at once set t. 
work to counteract the natural effeei 
of Canada's superior position.

These influences are likely to succeed 
unless a thorough inquiry is made. ifit 
freighters on the upper lakes now can > 
grain from Fort William to Buffalo anil 
to Georgian Bay ports for a cent and 
a half a bushel. As there is a different 
of 300 miles in favor of the Canadian 
route this seems like a discrimination

The Canadian route has also the ad 
vantage of time. The rail route from 
Georgian Bay ports to Montreal is 1 
cents and from Buffalo to New York 
4.9 cents, thus giving the Canadian 
medium an advantage of nine-tenths of 
a cent. When the grain is brought all 
the way by water to Montreal the ad 
vantage is a cent and a half.

But there is apparently another di- 
crimination in the ocean rates which 
tend to give the balance of ad vaut agi 
in favor of New York. Here is when 
changes should be made if Canada j> 
to retain her prestige in export grain 
transportation. The difference in tin- 
total charge is from one and a hah 
cents to nearly two and a half cents 
This in the face of the natural adorn 
tages of the purely Canadian rouii 
'Uggcsts that that there is something 
wrong.

A careful investigation is due Cana 
dian transportation companies as well 
as the grain growers of the Canadian 
west.

GROWTH OF FRUIT TRADE
During the last few years it is aston 

ishing to note the growth of the United 
States deciduous fruit imortations into 
Montreal. It is not many years ago 
when a car of oranges was regarded al 
mgst as a curiosity. Last year one 
firm imported 247 cars of oranges fm 
this market, and they expect to add at 
least 40 p.c. to these figures during tin- 
present year.

There are at present some firms in 
Montreal to whom the southern fruit 
trade means the major part of their 
business.

INSURANCE NECESSARY
That fire insurance is an aid to busi 

ness interests is manifest.
Credit is based on a mercantile repu 

tation entitling a dealer to receive 
goods on promise of an after-payment 
and this carries with it the under 
standing that every possible precaution 
will be taken to protect both himself 
and the firm trusting him against loss.

Fire insurance is the police power of 
the mercantile world against the fire 
enemy which seeks to destroy its
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wvali Insurance is closely watched 
I,, , lit men not only to make sure 
thal their values are properly protect­
ed i t because the proportion of pro- 
ten the merchant carries often fur-

a valuable guide as to his busi- 
nc- iity and foresight.

Tl insurance manager of Marshall
Fiti ! ,v Co., Chicago, claims that the 
tjnr ill come when insurance com-
pani. and the State or Federal gov­
ern! .is will be in partnership and 
on,. of property will be compelled to 
jnsn it to at least 80 per cent, of its 
valut

In- ranee is certainly an absolute 
esse il to a modern business.

CLERKS AND THE STORE'S AD­
VERTISING.

Tl advertising of a store cannot be 
tern, I successful until some means is 
devi.-cd whereby the proprietor is cer­
tain that every person in his employ has 
read the store’s advertisements before 
tin business day has begun.

In order to do this all sorts of meth­
ods hare been suggested, but perhaps the 
most ti'aiisible one is now being used bv 
a certain large retail establishment. The 
proprietor of the store offers $1 to the 
first employe who calls his attention to a 
mistake in the spelling, composition, or 
grammatical construction of his daily 
advertisement.

The plan has been found to work 
wonderfully well, but whether it is im­
itai i ! by you or not, rhe importance of 
gelt:: g up some idea that will bring 
y> ,r advertisements find your clerks to- 
getl is obvious.—Shoe Retailer.

THINGS THAT SHOULDN’T BE.
Tie tirocer feels gratified to know 

that great deal of attention is being 
gi the weekly cartoon on “Things 
Thai Shouldn’t Be.”

I ay week suggestions come in from 
n au . and as many of these are being 
'i'l l in the cartoons as are possible. 
A ,v days ago some energetic clerk 

'u entire drawing showing a cat 
<ii ag sausage on the counter and a 
In picking a cheese with his hands 
m i iting what he could get off.

'■ e are certainly things that 
-i id n't be allowed in the modern gro- 
cci store.

thcr correspondent calls our at- 
1,1 ii hi to a dirty practice too often 
PX ‘'need. Figs were asked for and 
11 had to be dug out of a box. The 
-1 r used his hands and every little 
w: 1 wiped them on a dirty apron.

I • probability is that prior to the 
cr 1 l,!Ce of that customer he had done 
ti i amc after selling bacon, onions or 
cr" ' °il A person who asks for figs 
w ts the fig flavor and not coal oil or 
b.. n.

This shows the importance of doing 
business on a scientific basis. Water 
and soap are cheap and no customer 
will object to wait for figs if she knows 
that the grocer’s hands are being wash 
ed before he serves her.

Something besides the hands should 
be used too for digging figs from a 
box. Most housewives are particular 
at the table where the members of the 
family are taught not to handle any 
foodstuffs they do not wish to eat. 
Why should a grocer, therefore, handle 
them ?

FAILURES IN CANADA.

Three-fourths of the 1,588 failures in 
Canada in 1909 were due to the faults 
of those failing, while four-fourths of the 
liabilities belonged to the same division, 
according to figures supplied by Brad- 
street’s. As regard the number of fail­
ures, the proportion is not materially 
different from 1908; but respecting the 
liabilities, it is to be noted that the 
proportion was 79.9 per cent, in 1909, 
against 86.8 per cent, in 1908. Incom­
petence and lack of capital represent a 
smaller portion of the total number of 
the failures embraced in the data for 
1909 than fell to them in 1908, while 
fraud, neglect and competition were 
larger in their effects. Lack of capital 
remains the leading source of trouble, 
with specific conditions second and in­
competence third. The first mentioned 
cause produced 42 per cent, of the fail­
ures, and 43.3 per cent, of the liabilities; 
the second accounted for 22.4 per cent, 
of the failures and 18.4 per cent, of the 
liabilities, while to the third goes 15.7 
per cent, of the number and 17.5 per 
cent, of the libilities. Fraud, the fourth 
most detrimental cause, originated 7.8 
per cent, of the failures and 5.9 per cent, 
of the liabilities in 1909.

Failures Number Liabilities,
due to 1909 1908 1909 1908

Incompetence .. .. 15.7 18.2 17.5 15.6
Inexperience .. .. . 2.9 2.8 6.7 2.2
Lack of capital ... 42.0 43.2 43.3 59.0
Unwise credits .... 1.2 1.0 2.5 1.0
Failures of others.. 1.5 1.5 1.1 1.4
Extravagance • • • - 1.0 .4 1.0 .7
Neglect..................... 3.9 3.2 2.4 2.3
Competition............ 1.2 .5 .6 .6
Specific conditions. 22.4 22.9 18.4 11.2
Speculation............. .4 .5 .6 1.4
Fraud ...................... 7.8 5.8 5.9 4.6

STUDYING THE TRADE PAPER.
One of the most difficult problems 

that confronts enterprising grocers in 
their efforts to improve trade condi­
tions is the conversion of the man who 
stands behind his counter from day to 
day without taking any part in the 
consideration of trade questions, and
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who cannot even be reached through 
his own trade paper.

Such men, as a rule, are grumblers 
and fault-finders. They think they 
know how all the evils can be removed, 
but their ideas arc so ancient to one 
who is familiar with the real conditions 
that they are not worth consideration.

They expose their utter ignorance of 
the facts which arc puzzling their more 
active fellow tradesmen, and which 
they are trying"to work out in the in­
terests of all concerned. These are the 
men who bring distrust and discredit 
upon those engaged in the grocery 
trade. Long ago, the most up-to-date 
men learned the lesson that the only 
way to succeed in the retail business 
was through honesty and integrity, and 
by having a reputation above reproach.

There are many who are still living 
in ancient times with the idea that 
business is a thing to misrepresent.

In a recent article in The Ladies’ 
Home .Journal a writer undertakes to 
show how grocers cheat the public by 
placing putty under the scale pan, lead 
in the paper bags, and a dozen other 
ways never heard of before. While there 
are few guilty of such charges there is 
nevertheless a tendency among some to 
be dishonest and these are detrimental 
to the trade in general.

There is no class of people engaged 
in any occupation where absolute 
straightforwardness is so essential to 
success as in the retail trade. This 
point is so forcibly brought out in all 
trade papers, that no one who reads 
can be so void of common sense as to 
imagine for a moment that he can 
gain by resorting to short weight and 
other dishonest tactics.

With all the edifying examples tend­
ing to raise the standard of merchan­
dising above reproach, which are weekly 
brought within reach through trade 
papers, there are still merchants who 
have no use for them. $

If the trade paper did not look, after 
the interests of the retail trade who 
would ? Docs the average newspaper 
or do politicians in general safeguard 
fairly their interests, or do they cater 
to the general public at the expense of 
the merchants in lien of votes ?

These are questions the grocer should 
ask himself to see whether he has a 
right or not to study his trade paper 
in preference to any other.

Wasted time to-day means extra work 
to-morrow.

Constant nagging soon 'hardens the 
softest heart.

No matter how well you treat the 
world, you will never get out of it alive.

Never look backward—unless you can 
profit by the mistakes you have made.



Practical Methods Used in Retail Grocery Stores
St. John Grocers Decide on Summer Early Closing—Half Holiday Question in 
the West—Montreal Grocers Make Profit in Fish—Demonstration Brings New 
Business—Toronto Grocers Dress Windows to Suit the Seasons.

Summer Early Closing.
St. John, N.B., April li. The retail 

grocer.- in I fie norlii end of the ril\ 
li;;v< agreed wiih the mereliaiits in other 
li ie- ul' trade, to el< sc their stores at 
a o'clock during the summer evenings. 
I.a?l summer the stores in that part of 
tin city kept open until 9 or 9.30 
u i lock, and during the winter months 
eh sed at 7. In the city proper, all the 
glovers close at 7 o'clock the year round.

Half Holiday In Vernon.
Vcrumi. B.<April li. Merchants in 

Vernon, B.C., will close their stores at 
inon on Wednesday of each week, be­
ginning with the first Wednesday in 
April and continuing until the end of 
September, so that the clerks may hau 
a weekly hall" holiday. This custom ha- 
obtained for several years in Vernon, 
and the half holiday is also observed in 
oilier towns in the Okanagan district.

Making Profit Out of Fish.
Montreal, April li. The handling of 

fish by grocers is a line which has rap­
idly developed during the past few years 
and which is still in the development 
stage. In many places the fish trade 
has been carried on by exclusive fish 
dealers,-hut in a great many cases gro­
cers and general merchants are holding 
a fair share of the business.

That dealing in fish, fresh and salt, 
has been a profitable investment is 
shown by the testimony of many dealers. 
Some attention, of course, is necessary 
to this department to make it success­
ful, and the more attention paid the 
better will be the investment.

Held Guessing Contest.
Carleton Place, Out., April li. The 

City Grocery held a guessing contest re­
cently, which attracted a good ileal of 
attention. A large bar of soap was 
placed in the window and the person 
who came the nearest to its weight se­
cured a gold watch. The bar weighed 
118 lbs.

Squirrels in Maple Syrup Window.
Toronto, April 8.—MaeAuley & Pond, 

744 Queen Street West, had several win­
dow displays lately, which attracted 
much attention, and which were suit­
able for the season.

At Easter they had a flock of select­
ed hens in a lively condition, occupying 
their large window, as the real pro­
ducers of hen fruit. This window at­
tracted so much at tention that one of tin- 
city school teachers brought lier class 
down to see them.

Just now to remind the public that 
this is maple syrup time, they have sev­

eral trees in the window, tapped for sap, 
with a kettle to show the old-fasliion- 
i d wax of boiling syrup. But what 
amuses the passerby most of all are 
lli.- red squirrels, which sport briskly 
from limg to limb, as they always do 
around the sugar camps.

Brought New Business.
Woodstock, Ont., April 7.—An in­

vitation was extended by Poole & Co., 
to every woman in the city to visit the 
store and witness a detm nstralh n 
during the week, and it was surprising 
tin- numbers who turned out eaeli day, 
non-patrons as well as patrons of the 
store. Peter Poole, president of the 
company and manager of the store, stal­
ed that a great deal of extra business 
was done through this demonstration, 
both in the sale of the products demons!- 
i d and other lines of groceries.

A Maple Syrup Ad.
London. Dm.. April ti.—The T. A. 

Iv wat & C i., make a specially out of 
pare maple syrup every spring and per­
sistently advertise it in the daily news­
paper. One of their catchy advertise­
ments usi d recently was as follows:

If yob want some
PURE MAPLE SYRUP
To put away for future use WE 
CAN SUPPLY YOU.

Wc get our syrup from reliable 
makers in Quebec, paying the 
highest price to Insure getting It 
pure.

You take no chances when you 
buy Maple Svrup at our stores, 
because you have the privilege of 
returning It If It Is not exactly as 
represented to you 

Shipped direct from the sugar- 
bush In sealed

Gallon Tins, $1.40
We bottle It also. Bottle, 30c. 
PURE MAPLE SUGAR, 10c per 

cake.
South London ’Phone, 969.

Dundee 8t. ’Phones, 1866-317.

T. A. ROW AT & CO.

These ads. arc proving of considerable 
hem-fit in the sale of maple goods.

Renting Sidewalk Space.
London. Out.. April 8.—A case of 

more than local interest was heard be­
fore Magistrate Love in Police court 
this week, involving the right of a mer­
chant to rent sidewalk space to another
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person. The advertising man for iln 
Opera House, was defendant in Un 
charge of obstructing a sidewalk, if 
first came before Mayor Beattie m 
March 30th, the information being laid 
by the chief of police, under the In 
law regulating the erection of strin- 
lures on the public streets.

It appeared that the defendant had 
written permission from Mr. Fulton, P 
P. It. agent, to use the space, so tin 
charge was amended, the information In 
ing laid under section 42 of London 
by-law 3042. which permits a merchant 
to use six inches of the sidewalk to di­
play or advertise his goods.

“A man has a right to allow anybody 
to advertise something on his building.' 
said the chief, when the adjourned <-a 
came up, “but lie lias no right to .-ill 
him any spare on the sidewalk to a.I 
vrrtise any man’s business in front • • t 
his own.”

“I would he inclined,” said hi- wm 
s'hi|>. “to allow this particular sign 
he placed within the six inches, if ii 
wore secured to the -building. Thai 
would avoid its blowing across the side 
walk on a windy day.”

The defendant agreed to have his 
signs hooked to the wall in future.

Nothing Succeeds Like Success.
Montreal,, April 6.—“Perhaps,” oh 

served a local business man the nllni 
day, “you sec a man in your line ot 
business who seems to have everything 
his own way. You watch him grow and 
meditate on the woes of life generally 
and the luck of a certain person in par 
tienlar.

“Of course, you never had the chance- 
lie has had, even if. half guiltily you ad 
mit to yourself that early in vour busi 
ness career there was little difference in 
vour capital.

“Why is it that everything goes right 
for him? Why? Because he makes it 
go right. Every success he has had i- 
so much added capital and you know tin 
old comparison of a snowball rolling 
down hill. Every little gained means a 
larger gain laler. Don’t simply lake ii 
out by saying, ‘I have no luck.’ Even 
man is his own luck and must make hi- 
<nvn success.”

J. E. Walmsley Co.. Be'leville, Ont.. 
has been formed to take over the busi­
ness of Kenny. Walmsley & Co., whole 
sale grocers and manufacturers’ agent- 

R. K. Stevens, representing the Shaw 
Wallace Co.. Calcutta. India, is in Tv 
rnnto this week o-n a business visit to 
Geo. Musson Co., the company ’s repre­
sentatives there.



; he Markets—Tea Market Not Likely to Decline
An Advance Not Expected Soon But Market is Firm—Tapioca Prices Soar, Stated 
to be Due to Attention Given Rubber—An Advancing Market in Cream of Tar­
tar—Dried Fruits Comparatively Quiet.

QUEBEC MARKETS
I uinters—

Tapioca—1 Vi-1 Va cents higher, 
table Kaisins—Some Malagas quoted, 
itrazil Nuts—Up Vi cent.

Montreal, April 7, 1010. 
I'he feature of the week is the rocket 

advance of tapioca. It went from 
4 , to 6 cents in one jump, with pns- 
|, is of a still further rise. If it dttpli- 
i ..les a similar performance which took 
j. ,ii-o a few years ago, it will go to 

r ti cents in the primary markets.
I cause of this former advance is
-.ii,l to lie the same as in Lite present 

Of course, it is impossible to tell 
present whether the result will he as 

hia an advance as before, lint it looks 
,i, c idedly like it.

Sugar is quiet this week. Molasses is 
- wing more activity. Jobbers are be- 
.inning to realize that the proper time 
t i have laid in their stock of fancy tlio- 
.,-scs lias passed. Demand is increasing 

.oui they now have to buy at the im­
porter’s price.

Itrazil nuts are up 1/2 cent.
The new tariff changes have excited 

little comment among local men. All 
.ave that it will help considerably and 

1 local industry is menaced by the rc- 
,unions.

Trade in general has showed consider­
ably increased activity and the week has 
broil better than tlie corresponding one
a si year.

Sugar—Sugar matters are somewhat 
u ill at present. This is only a natural 

11 come of the almost feverish activity 
own recently. Orders are beginning to 

or more frequent, however, and the out­
look is good.
Manilla ted, bags.......................................

" 20db. bags............................
" Imperial................................

i aria lump, boxes, 100 lb».........................
........................ 501b».........................

251b».........................
K*d Beal, in cartons, each........................
< 'rystal diamonds, bble.............................

“ 100 lb. boxes..............
501b. " ..............
251b. " ..............

" 5 lb. cartons, each.......
Crystal Diamond Dominoes, 5-lb. cartons, cacfc
Extra ground, bbls.....................................

“ “ 50-lb. boxes..........................
" “ 25-lb. boxes..........................

Powdered, bbls...........................................
“ 50-lb. boxes..............................

Phoenix......................................................
Bright coffee...............................................
No, 3 yellow...............................................
No. 2 " ................................................
No. 1 “ bags.....................................................
Bbls. granulated and yellow may be had at 5c. 

above bag price».

5 05 
5 15 
4 80
4 80
5 85
6 °5 
C 15 
0 35 
5 75
5 85
6 95 
6 15 
0 37$ 
0 371 
5 50 
5 70 
5 90 
5 30 
5 50 
5 50 
5 00 
4 90 
4 80 
4 65

Syrup and Molasses—For future de­
livery there is a good demand for fancy 
molasses. Jobbers are beginning to 
realize the mistake they made in holding 
off, as primary prices are if anything 
slightly higher this week. For immediate 
delivery the demand is improving.

Syrup sales are good even though Lenten 
sales are a thing of the past.
Fancy Barbadoes molasses, puncheon»......... .... 0 38 0 40

“ barrels................ .... 0 41 0 43
“ half-barrels,....... .... 0 43 0 45

Choice Barbadoes molasse», puncheons......... .... 0 36 0 38
“ barrels................ ... 0 39 0 41
" half-barrels......... .... 0 41 0 43

New Orleans........................................................ .... 0 27 0 28
Antigua ....... ...................................................... 0 30
Porto Rico............................................................ 0 40
Corn syrups, bbls................................................ 0 03$

$-1)1.1».............................................. 0 03$
“ {-bbls.............................................. 0 03|
" 38$-lb. pails.................................... 1 80
" 25-lb. pails..................................... 1 30

Cases, 2-lb. tins, 2 doz. per case....................... 2 50
5-lb. “ 1 doz. “ ....................... 2 85

“ 10-lb. H $ doz. " ....................... 2 75
‘ 20-lb. “ $ doz. “ ....................... 2 70
Tea,—Teas are steady at former quo­

tations. The new crop samples arc ex­
pected in from four.to six weeks and a 
large increase in activity will take place. 
Until then the conditions will probably 
present no new features.
Choicest...................................................................  0 40 0 50
Choice......................................................................  0 3.Ï 0 37
Japans Fine.......................................................... 0 32 0 37

Medium...................................................  0 25 0 28
Good common........................................  0 21 0 23
Common.................................................  0 19 0 21

C'-eylon Broken Orange Pekoe............................ 0 21 0 40
Pekoes..................................................... (I 20 0 22
Pekoe Souchongs...................................  0 20 0 22

India Pekoe Souchongs..................................... 0 19 0 02
Ceylon greens Young Hysons............................  0 20 0 25

Hyson..........................................  0 20 0 22
Gunpowders................................ 0 19 0 22

China greens Pingsuey gunpowder, low grade. 0 14 0 18
“ jwa leaf.. 0 20 0 3(1
" pinhead. 0 30 0 50

Coffee—Coffees in all lines are decid­
edly firm. No changes in quotations are 
expected as a result. Sales continue 
good and in fact are on the increase to 
a slight extent.
Mocha.............. 0 181 0 25 Santos..........  011 0 17
Rio, No. 7....... 0 10 0 12 Maracaibo.... 0 15 0 18

Spices—There is a decided firmness in 
the spice market at present. Sales are 
good and prospects arc that they will
continue. Peppers arc low on account
of local competition, but it is thought 
this will be only temporary, as demand 
is very good.

Per lb Per 11».
Allspice..............0 13 0 18 Ginger, whole.. 0 15 0 20
Cinnamon,whole 0 16 0 18 “ Cochin 0 17 0 20

“ ground 0 15 0 19 Mare............................  0 75
Cloves, whole... 0 18 0 30 Nutmegs.............. 0 30 0 60
Cloves, ground . 0 20 0 25 Peppers, black.. 0 16 0 18
Cream of tartar. 0 23 0 32 “ white . 0 20 0 25

Dried Fruits—A few Malaga table 
raisins are reported on the market. They 
are selling at $2.25 per box. Prunes are 
in good demand. Other lines are some­
what dull, but prices in all lines are 
unchanged.
Currants, finefiliatras, per lb., not cleaned.................... 0 05!

“ “ cleaned............................ 0 06$
“ Patras, peril).........................................  0 07$ 0 08
" Vostizzas, per lb.................................... 0 08 0 09

Prunes—
40-50...................................................................................... 0 09
50-60 ...................................................................................... 0 08
60-70 ..................................................................................... 0 07
70-80..................................................................................... 0 061
60-90 ...................................................................................... 0 06
90-100 .................................................................................... 0 054

Raisina-
Australian, per lb., (to arrive)..........................  0 08$ 0 09
Old seeded raisins............................................................ 0 06
California, choice seeded, 1-lb. pkgs............................. 0 07

“ fancy seeded, 1-lb. pkgs............................ 0 09
" loose muscatels, 3-crown, per lb... 0 07$ 0 08
" “ 4-crown, per lb... 0 08$ 0 09
" sultana, per lb.................................. 0 07$ 0 10

Malaga table raisins, Rideau chutera, i>cr box......... 2 25
Valencia, fine off stalk, per lb.................................   0 05

“ select, per lb................................................... 0 06g
" 4-crown layers, per lb................................ 0 6
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Nuts—Brazils are up >5 cent and are 
reported scarce. Peanuts are iu fair de­
mand, otherwise the market is quiet.
In shell —

Brazils.........................................
Filberts, Sicily, per Hi..............

“ Barcelona, per lb.......
Tarragona Almonds, per lb... 
Walnuts, G renobles, per lb. ..

Mai bots, per lb.
. " Comes, per lb...

Shelled
Almonds, 4-crown selected, per lb__

* 3-crown “ "
“ 2-crown “
" (iu bags), standards, per lb.

Cashews....................................................

Spanish, No. 1.................................
Virginia, No. 1.......................

Pecans, per lb........................................
Pistachios, per lb...................................
Walnuts

Bordeaux halves............................
Brokens...........................................

... 0 14$ 0 15$
............ U 13
............ 0 10$
... 0 12 0 13 
... 0 13 0 14$ 

.... 0 12$ 
............ 0 11$

... 0 32$ 0 35 

... 0 31$ 0 33

............ 0 30

... 0 26 0 27 

... 0 15 0 17

............ 0 12

... 0 13 0 15

.......... 0 65

............ 0 75

... 0 28 0 30 
. 0 23 0 27

Evaporated Apples—-There is only a 
moderate demand for evaported apples 
at present prices. Last week’s spurt 
seemed in he only temporary, and con­
ditions are about what they were the 
week before.
Evaporated apples, prime........................................  0 08 0 08$

Beaus and l'vas There is little of in­
terest in beans anil peas this week. 
Sa'es are small at old prices.
Ontario prime pea beans, bushel............................ 2 15 2 20
Peas, boiling, bag............................................................. 2 50

Rice and Tapioca- Tapioca has gone 
'up from 1Vi to V 5 cents, making it now 
515-6 cents. The cause, it is stated on 
good authority, is indirectly due to the 
boom in rubber. It appears that the 
production of tapioca is being seriously 
threatened by the absorption of the land 
for the rubber plantations. This is al­
most a repetition of the thing which 
happened some years ago, when the price 
of tapioca in the primary markets was 
up to over 6 cents. Rice is steady at 
former quotations.
Rice, grade B, bags, 25U pounds........................................ 2 75

“ “ " 1(H) “   2 75
50 "   2 75

" " pockets 25 pounds.......................................... 2 85
“ “ $ pockets, 12$ pounds........................................ 2 95
" grade c.c., 250 pounds..................................................... 2 65
“ ” 1(H) “   2 65
" " 50 “   2 65
“ “ Dockets, 25 pounds...................................... 2 75
“ “ $ pockets, 12$ pounds.............................  2 85

Tapioca, medium pearl...........................................  0 05$ 0 06

CANNED GOODS
MONTREAL—The feature of the 

week is the increasing demand for fruits. 
Until lately, vegetables have been the 
best by far in popular demand. Now. 
however, fruits are fully on a par with 
them, and show new vigor daily. Vege­
tables continue in strong demand.

Lobsters and sardines are best in can­
ned fish, the former being in particular­
ly good demand. There is a good de­
mand for meats and prices of several



THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
BroKers, Etc.
BRITISH COLUMBIA

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

THE CAN ADI AM GROCER
British Columbia Office at Room 11, Hartney Chambers, 

Cor. Pender and Homer Sts., Vancouver.
H. HODGSON Manager

Wholesale Manufacturers’ Agents
Correspondence Solicited.

F. R. MclNTOSH & CO.
Vancouver, B.C.

Manufacturera’ Agents and Wholesale Commission 
Agents

144 WATEI ST., VANCOUVER B.C.
Can give strict attention to a few first-class Gro 

eery Agencies. Highest References.

McLKOD & CLARKSON

F. G. EVANS & CO.
130 Water St. VANCOUVER, B.C, 

Wholesale Grocery Brokers and 
Manufacturers’ Agents

Correspondence Solicited.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest packer* and shippers of tirst- 
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COB. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Street, Vancouver.

Free and Bonded Warehouse*

VANCOUVER - VICTORIA

WILLIAM W. DUNCAN
Broker and Manufacturer.’ Agent

HERMAN ERB
Manufacturer.’ and Wholesale Com- 

miuion Agent
P. O. BOX 405

522 Baation Street, Victoria, B.C.
Open for . few mere agencie.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters
Reference—Bank of Montreal.

Write us for information about B.C. trade.
Cable Address—“Robin," Vancouver.

Codes—ABC, 5th Edition; Revised Economy; Modern 
Economy; Utility and Dowling's.

R. ROBERTSON J. V. ORIFFIf

R. Robertson & Co,
912-913 Dominion Trust Bldg

Correspondence
Solicited

Do you want live representation? 
We are in touch with the trade.

Andrews & Nunn
Manelectarers’ Afenti a a d 
Wholesale Commission Merchants

Code.—A B C 6th Edition, Western Union

618 Dominion Trust Building 
VANCOUVER, B.C.

Mail orders promptly attended to.

Cor. Langley and Broughton St». 
VICTORIA, B.C.

W. A. JAMESON 
COFFEE CO

We sdso carry a full line of TEAS,

Importers and Roasters of High Gr ade 
Coffees.

Manufacturers and Proprietors of

MORE THAN SEVEN 
1T1 THOUSAND pairs of 
eyes—interested eyes—rest 
on this page fifty-two times

inch space an advertiser is 
able to place himself pro­
minently before nearly one 
hundred pairs of eyes for 
every cent the advertising 
costs him.

The West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.C. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS. PRICES. ETC

305 St. Nicholas Building, ■ - - MONTREAL
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Building Up and
Making Permanent

Advertising has helped, able travellers deserving of the 
confidence of the trade have helped ; but I have 
always believed that in building up the Red Rose Tea 
business and making it permanent, quality is more 
than advertising and more than salesmanship. Quality 
accounts for the magnificent progress Red Rose Tea 
has made in Ontario since its introduction ten years 
ago. It is this quality that has created the faith the 
trade have in Red Rose. It is this quality that 
enables you to have the same confidence in Red Rose 
I have. Because of this quality it will pay you to 
recommend

Red Rose Tea
Front Street East,

Toronto, Ont. 
315 William Ave.,

Winnipeg, Man.

eet East,
Toronto, Ont. 
m Branches

T. H. ESTABROOKS
ST. JOHN, N.B.

HE CANADIAN GROCER automatically selects the people
A its advertisers need to reach. It is read every week by 

the open-minded, alert and inquiring merchants in every section 
of the country, at a time when they are seeking information and 
suggestions to guide their actions.

TWO CENTS PER WORD
You can talk across the continent for two cents 
per word in a Canadian Grocer Want Ad.
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lines are up. tongue being 50c higher. 
Imported herrings are scarce.
Peas, standard, dozen .........................................................  81 05
Peas, early June, dozen.............................................. 1 07* 1 10
Pea*, sweet wrinkled, dozen.................................... 1 10 1 12*
Pew, extra sifted, dozen............................................ 1 52à 1 60
Peas, gallons.................................................................... 3 87* 3 92*
Beans, dozen................................................................................ 0 86
Corn, dozen.............. *   0 80 0 82*
Tomatoes, dozen (Ontario and Quebec) ........ 0 86 0 90
Straw!.erries, dozen...................................................... 1 37* 1 40
Raspberries, 2 s, dozen .......................................................... 1 75
Peaches, 2 s, dozen ................................... -................... 165
Peache.'. 3's, dozen.................................................................... 2 65
Pears. 2's, dozen.................................. ..................................1 6C
Pears, 3 s, dozen......................................................................... 2 30
Plums, Greengage, dozen ....................................... 1 50 1 55
Plums, Lombard dozen............................................ 0 95 1 00
]>awLonberries, 2's, dozen.....................................

Clover Leaf and Horseshoe brands salmon
l-’b tails, per dozen ... ............ .....................
*-lb. flats, per dozen............................................
1-lb. flats, per dozen ... ...................................................... 2 02$

Other salmon
Humpbacks, dozen..................................................
Cohoes, dozen ..................................................
Red Spring, dozen ........................................
Red Sockeye. dozen..............................................
Lobster Futures

i4b. fl 'ts, do/.. .<2.40; 1-lb. tails, do/.., -<1.2
1-lb. flats, do/... 84.50.

1 60

1 87* 
1 30

0 95 1 00 
1 35 1 40 
1 00 1 65 
1 85 2 00

Compressed corned
beef, 1*.....................

Compressed corned
be *f. 2s......................

English brawn. 2s. 
Boneless pigs' feet. 2s 
Ready lunch veal loaf
i«..........................

Read^unch veal loaf

1 65

2 90
3 00 
3 00

2 40 
1 65

B
*ef, Is..
•of. 2s .......... 2 9)

»x tail, Is. . 1 60
<idney. Is.. 1 50
(idney, 2s---- 2 65
col lops. Is . 1 40

Minced collo|>s, 2s.. 2 50
Corned beef hash, Is. 1 60 
Corned beef hash, 2s. 2 80
Jellied hock*, 2s........ 3 50
Jellied hocks, 6s........ 10 00
Paragon ox tongue,

l*s............................... 7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

2*s............................... 9 50
Paragon lunch tongue 

Is .... 4 00
Tongue lunch. Is........ 3 60
rMiced smoked beef,*s 1 60 
Sliced smoked Is-ef. Is 2 60

strong.
0 86 0 90

. 0 80 0 85 
1 10 1 GO 
0 80 0 85 
0 80 0 85

Corn
Peas
Pumpkins 
Tomatoes, 3's 
Sirawtierries, 2 s 1 40 1 50 
Raspberries, 2's. 1 60 1 67*
Peaches, 2's.................... 1 65

“ 3 s ............ 2 65
Lawton berries............ 1 65

Clover Leaf and Horseshoe 
1-lb. tails., dozen — 1 90
*-lb. flats, dozen ------ 1 25
1-lb. flats, dozen — 2 12*
Other salmon prices

Humpbacks, doz 0 95 1 00 
('oboes, per doz. 1 45 1 50

Red pitted cher­
ries, 2’s....................... 1 75

Gallon apples... 2 45 2 75 
Bartlett pears
Heavy syrups, 2 s---- 1 65
Light “ 2s .... 1 15
Heavy “ 3s .... 2 40
Light ** 3s. 1 70
Lombard plums,

2 s......................  080 0 85
brands salmon :

Red Spring, doz. 1 55 1 65 
Red Sockeye, dz. 1 65 1 70 
Lobsters, halves,

per dozen........ 1 85 2 20
Lobsters, quar­

ters, per dozen — 1 40

.1

point. Another advance dues not look 
quite as likely this week as last-
St. Lawrence "Crystal Diamonds," barrels.......................... 6 85

" * barrels .........................  6 95
“ “ lUUib. boxes............6 05

5Ü lb. boxes............6 15
" 25 lb. boxes...........6 35
“ case*, 20-6 boxes.. 7 60

Dominos, cases, 20-5 boxes........ 7 60
Paris lumps, In 100-lb. boxes....................................................  6 05

" in 50-lb. “   6 15
" in 25-lb. “   6 35

Red Beal...........................................................................................  7 10
Bt. Lawrence granulated, barrels..........................................  6 20
Bearer granulated, bags Only.................................................... 4 20
Redpath extra granulated....................................................... 5 20
Imperial granulated.................................................................... 4 90
Acadia granulated (bags and barrels)................................... 5 1 >
WaUaeeburg .................................................................................... 5 10
Bt. Lawrence golden, bOls.......................................................... 4 80
Bright evttee.....................................................................................5 10
No. 3 yellow...................................................................................  5 00
No. 2  4 yo
No 1  4 75
Granulated and yellow, 100-lb. bags 5c. less than bbls.

Syrup and Molasses—Mulliing more 
than the ordinary regular demand can 
be reported in these lines. The market 
i& dull but no changes in values.

TORONTO—Canned goods are moving 
fairly well and the stocks are not ajiy 
too heavy to measure out to the end of 
the season. Prices are unchanged but

Per case Maple Syrup—
2 ib. uns, 2 doz Galions.dtocase 4 80

in case.................. ... 2 50 t ni - 6 40
5 lb. Uns, 2 doz. Quarts, 24 " 6 40

... 2 85 Pints, 24 3 00
1U lb. tins, * doz. Molasses -

in case.................. ... 2 75 New Orleans,
20 lb. tins, i doz. medium........ 0 31 0 33

... 2 70 New Orleans,
Barrels, per lb.. . . 0 U3| bbls................... 0 29 0 31
Half Darrels, lb. . ... 0 Ud* Barbadoes,extra
Quarter " ... u Ud, 0 45
Palis 3**lbs ea.. ... 1 80 Porto Rico. U 46 0 62

" 25 " " ... 1 30 Museovadu......... 0 30

Tea—The lea trade knows no let Up,
no dull season, no change, but a cull-
,<iand drive. It takes the tea men hust­
ling to supply every man, woman and 
child with about 4J/j lbs. of tea in a 
year—but that is wliat they are doing.

Coffee—The coffee trade is active with 
prices linn, but there are no changes.
Rio, roasted........ 0 12 0 13 Mocha, roasted. 0 25 0 28
Santos, roasted. 0 15 0 17 Java, roasted... 0 27 0 30
Manual bo, “ 0 16 0 18 Rio green.............. 0 uS 0 09

Spices—Spices are in good demand 
and prices are lirai with advances in 
several lines, especially cream of tartar, 
which is likely to make a decided move 
upwards.

ONTARIO MARKETS
POINTERS—

Sugar—Market easier.
Cream of Tartar—Advancing market.
Tapioca—Advanced.

Toronto, April 7, 1010.
The wholesale grocers are busy getting 

ready with their shipments for the open­
ing of navigation. This is earlier than 
usual, owing to the early spring weath­
er. This, in addition to the ordinary 
business, gives the wholesale trade an 
active appearance.

Business on the whole is satisfactory 
and up to all reasonable expectations. 
Wholesalers are expecting a great many 
retail grocers to respond to their invita­
tions to meet with them at their annual 
conference. The trade, both wholesale 
and retail, realize the fact that their in­
tents are in common, and that proper 
adjustments are necessary. As this is 
the first meeting of the kind ever held 
in Canada it should be well attended.

Sugar—The sugar market is steady, 
but very firm. Raw sugars arc fluctuat­
ing, but generally end up at the highest

Peppers, black 0 16 0 18
white. 0 22 0 25

“ whole,
black....................... 0 16

Peppers, whole,
white ................. 0 23

Ginger.................  0 22 0 Î6

Cloves, whole... 0 25 0 36 
Cream of tartar. 0 22 0 26
Allspice...............  U 14 U 16

" whole. 0 14 0 16 
Mace,ground... 0 76 0 80 
Mixed pickling 

spices, whole.. 0 16 0 16

Raisins - ***V*.mO
Sultana ....................................................................  0 06 0 06*

Seeded, 1 lb packets, fancy............................................... q 08*
" 16 oz. packets, choice................................... ” o 07*

Dates- W ............................................. 006

Hallowees.............. 0 05 0 05* Fards choicest n 081
Bairs........................ 0 05 ....

Rice and Tapioca—Rice is exception­
ally cheap, but tapioca has advanced 
about a cent. Rice is a wholesome food 
and it is cheap for those who com­
plain about the high cost of living.
D, . . _ Per lb.Rice, stsnd. B..................................................................  o 03 0 031
Standard B. from mills, 600 lbs. or over, f.o.b.,

Montreal..................................................... g
g»»*00».......................................................................... I 0 03} 0 03}
?“"•.................................................................................. 0 06| 0 06|

.................................................................................. o 00 0 07

*NJ° • • ■ :............................................................................ 0 05 0 06
Seed tapioca............................................................................ o Qg
Tapioca, medium pearl...............................................6 04J 0 05*

Evaporated App'es—These are moving 
slowly, owing to the cheap green fini:.
Braporated applet.........................................................  o u7i 0 0b

Nuts—New Brazil nuts will be in, in a 
few weeks. As we are not in the habit 
of eating nuts except in the winter, wi 
never cat these nuts when they are at 
their best. If grocers would gel them 
as soon as they come in, and till liudr 
customers that they were fresh, ii -
quite likely that they could sell a l a ,,i
them.
Almonds, Formigetta............................................................ 0)1*

" Tarragona.............................................................. 0 12
“ shelled........................................................... 0 32 0 65

Walnuts, Grenoble.................................................................. 0 131
" Bordeaux................................................................ Oil
" Mar bots................................................................... 0 12
" shelled............................................................  0 29 0 30

Filberts........................................................................... 0 12 0 12*
Pecans...............................................................................0 16 0 18
Brazils.......................................................................................... 0 15
Peanuts, roasted............................................................ 0 08 0 12

Beans—The bean market is quiet, hut 
a fair demand continues. There is noth­
ing in view that would indicate mm i 
change.
Prime beans, ner bushel...................................................... 2 ill
Hand-picked beans, per bushel.......................................... 2 26

Cinnamon.......... 0 6 0 40 Cassia, whole .. 0 2Ô 0 26
Nutmeg............... 0 20 0 30 Celery seed...................  0 24

Dried Fruit—Dried fruits are begin­
ning to move more freely, but on the 
whole the dried fruit trade is consider­
ably below the mark. Some admit that 
they cannot account for it, and others 
see the cause in the abundance of cheap 
apples. However, the best part of the 
season is yet to come so that it may 
work out all right before the new fruit 
will be available.
Prunes per lb

30 to 40, in 25-lb. boxes....................................................... 0 11*
40 to 50 " "   0 09
60 to 60 " '*   0 07*
60 to 70 “ “   o 07
70 to 80 " “   o 07
80 to 90 “ “   o 06
90 to 100 " “   0 05*

Same fruit in 50-lb. boxes * cent less.
Apricots—

Standard..................................................................................... o 15
Choice, 25 lb boxes................................................................. o 15
Fancy. " *'   0 17

Candied and Drained Peels—
Lemon...................... 0 09 0 11 Citron.................. 14 17
Orange......................0 11* 0 12*
Figs
Elemes, per lb................................................................. 0 08 0 10
TapneU, " ................................................................. 0 03* 0 04
B*g «g» •. ........................................................................... 0 03! 0 04
Dried peaches................................................................... 0 08 0 08*
Dried apples................................................................................. 0 071
Currants-
Fine Filiatrae.... 0 06 0 07 Voetizzas.............. 0 08* 0 09
Patras...................  0 07* 0 06

Uncleaned *c less.
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MANITOBA MARKETS
Winnipeg, April 7, 1910. 

Wholesalers report a general brisker - 
everywhere in the west. A feature ui 
the trade is that retailers arc carrying 
an ever widening range of goods. Tl ■ 
increased population and the develop 
merit of rural work have stimulated flu 
trade and retailers are stocking to keep 
pace with the rapidly growing demand 
It is believed that the efforts to compel' 
with the heavy mail-order trade is tlm. 
proving successful and more trade is go 
ing to the local retailers than durum 
last x ear. Not only arc prices being ad 
justed but good business tactics are I e 
ing used to induce local customers h; 
shop at home.

The market on the whole is firm, some 
few reductions however are recorded 
The dried fruit and nut markets an- 
firm but reductions may be made, due to 
the new tariff schedule.

Sugar —There is no change in Hie 
prices of sugar but the raws have been 
reduced. This may mean a general weak 

ening of the market but nothing is ccr 
tain yet.
Montre»! and B.O. granulated, In bbls.......................... 6 65

" In saokr........................................ 8 7U
" yeUow, In bbls.............................................   6 $5
" •' Inssoks.............................................  5 20

Icing sugar, In bbla............................................................ 6 00
" " in boses...........    6 20
" " in small quantities.......................................  6 21

Powdered sugar, In bbla ................ ................................ 6 80

" " In small quantities................................... 6 65
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hard, In bbls.
'■ In k-M

S-, LUp and Molasses.—Syrup has been 
i,.limed and the following prices hold to- 
,la v Molasses has been moving freely 
al.a some lines are scarce' on the mar­
ket just now.

Sy.iil»-
24 , , fins, per case................................
1*. i tins, per case..............................

, , ! tins, per case.............................
,i. tins, per case.............................

H ,i 'Mils., per Hi......................................
liasi’*do« molasses in *-bbls., per gal 
• iiig' * i read molaaaes, * bbls., per gal 
V Orleans molasses, * bbls., per gal. 0 33

2 15 
2 55 
2 40 
2 45U 03* 
U 50 
0 40 
0 35Orleans morasses, 5 uui»., per g.w................... v w

Cl,,:,,. „ger,610-lb. tins, per case............................................. 2 lo
foreign Dried Fruits.—Cables from 

li 1 cece say that the bill providing for 
il„ uprooting of 25 per cent, of the cur- 
juiit vines has now become law, thcre- 
i,ii, higher prices are likely to prevail 
in I lie near future. The following prices 
,,] currants are quite low under any cir­
cumstances. Prunes are scarce now and 
on I v the smaller sizes are on the mar- 
1,, i In these a firm price prevails and 
c onst ruction camps w ill probably suffer 
tins season. Quotations may be recon­
structed shortly due to the new tariff 
mies which affect these lines most par- 
I nularly.
Smyrna Sultana raisins, uncleaned, per lb...........0 C6 Oil

" “ cleaned, per lb...
Valencia raisins, Rowley's, f.o.s. per case, 28’s....

" " selects " 28s......................
" layers " 28's......................

California raisins, choice seeded in |-lb. packages
per package.......................

fancy seeded, in J-lb. packages
per package.......................

choice seeded in 1-lb. packages
per package.......................

" fancy seeded in 1-lb. packages

. 0 09 0 3 
1 65 
1 80 
1 95

0 06

0 06*

0 1174

j>er package................................ 0 08*
" 0 06*

4 “ " 0 07
•s,9. lr0,lb .. .. 0 05 Prunes, 50-60 1 ' ___ 0 071

80-90 " .. U 05* Prunes, 40-50, lb . o os!
70-80 " .. 0 06 Silver prunes,ac.
60-70 " .. .. 0 06* to quality....... 0 09 0 12

« trranls uncleaned, loose pack, per lb......................... 0 06*
dry, cleaned, Filiatras, per lb......................... 0 068
wet, cleaned, per lb..........................................  0 071
Filiatras, in 1-lb. pkg. dry, cleaned, per lb... 0 08*

l'. ars, per lb---- 0 09 0 15
l'eaches, stand­

ard, per lb.............. 0 08*
I't.. luts,choice........  0 09
Apricots, stand- 

aid, per lb ... 0 15
Apricots, choice

per II....................... 0 If *
INums.pitted,lb 0 11 0 121
Nei l urines, lb..........  0 09*

Dates, per lb.,
Hallows, bulk _ 0 06*

Dates, Fard, 9*
lb. boxes............ 1 30

Dates, packages
30 in casi............ 0 07

Figs, per lb....... U 04* 0 05
Peel, lb., lemon — 0 <9*

“ “ orange -- 0 10
11 “ citron. 0 13* 0 18

Honey—The trade has kept up well 
.ii.ii a good supply is on hand. The 60 
II. fins have been moving most strongly 
anil all lines may be forced up soon.
Honey, 2* lb. tins, per tin.................................................  0 37*

" 5 “ M ...................................................  0 75
12 oz. jars, per dozen..........................................  1 90
60-lb. tins, per lb................................................... 0 15

Beans.—Although these prices arc com­
paratively low they are held firm at 
present. A ten-cent advance is expected 
i.ortly, and if supplies continue to" be 
hurt a strong market may then con- 

l uiuc.
picker, per bushel....................................................... 2 20

Hun<l picked, per bushel................................................... 2 30

Tapioca and Sago.—Due to wholesale 
•repetitions prices have been reduced 

il tire following prices hold to-day. 
lus is only temporary, however, as the 

...irkct should be at least 5 cents in 
• ill commodities to be normal.

■ arl tapioca, per lb........................................................... 0 04Z
«'<>, per lb......................................................................... o 04*

Mils.—Nuts have been particularly 
rit ioned in the tariff list of reductions 

<1 I lie high prices that have been main­
lined for some time on some nuts may 

reduced. It will be interesting to 
■itch the market.

oh tilled Walnuts, in boxes, per lb.................................... 0 30
small lots, per lb................................ 0 31

Almonds, In boxes, per lb.................................  0 33
" small lots, per lb.............................. 0 34

• v»nute, Japan, per lb............................................ 0 13 0 16

Rolled Oats—We quote rolled oats 
down 5 cents to-day We believe tire re­
duction is not general and will not last, 
Competitors are warring over this com­
modity and a settlement should come 
soon.
Rolled oats, 80 lb. sacks, i*«r 80 lbs................................. 1 7.»

" 40 " " 4U ................................. 0 90
" 20 “ " 20 ................................ 0 45
“ 80 “ (8, 10fO.......................................  2 15

Barley.—A firm trade is reported and 
prices are not strong. Plenty of sup­
plies are reported in Ontario. The com­
modity is popular everywhere in the 
west.
Pot barley, per bag, 100 lbs............................................... 2 35
Pearl barley, per bag, 100 lbs............................................ 3 45

Maple Syrup—The maple syrup mar­
ket is in the transition just now and 
new goods may be slightly lower. The 
present western market is as follows :
24 quarts, per case.............................................................. 5 10
12* gallons, per case............................................ .... 5 15
ti gallons, per case.............. ..... ............................. 9 3J

Cornmeal—There is nothing lo report 
except the quotations which are as fol­
lows :
Corn meal, per sack.............................................................  1 90

“ per * sack.......................................................... 0 95
" per bale (10, lu e).............................................. 2 15

Evaporated Apples.—Supplies are plen­
tiful in tlie inferior grades which are 
quoted at about 7 A cents. Choice lines 
are selling at h.j cents just now which 
is a further reduction.

Fresh Fruits and Vegetables.—Native 
lines arc scarce and prices are up. The 
apple trade is petering out and only a 
few high grades are left.
Carrots, per lb..................................................................... 0 03
Potatoes, per bushel.......................................................... u 50
Cal. cauliflower, per crate................................................. 4 50
Native cabbage, per lb....................................................... U 03
Native oee-s, per bushel.................................................... 1 UU
Native onions, perdoz....................................................... U 50
Oranges........................................................................ 3«0 3 75
Lemons........................................................................  4 5 6 00
Apples, Ontario, per bol.......................................... 4 0U 6 U0
(«rape Fruit, pererate.........    6 UU
Grapes, per keg.................................................................... 5 U0
Bananas, per lb....................   U 05
Cranberries, per bbl..................................................... 8 00 9 00
Tomatoes, per crate.....  ......... ..... 5 00

Canned Goods.—Wholesalers arc wait­
ing for navigation to open when a large 
shipment will come in. Pears, lawton- 
herrics and gallon apples are scarce. 
Peaches arc firmer.

Lard.—It is believed that lard will he 
forced up at an early date. Some houses 
are in advance of these prices, and it 
will be interesting to watch the market.
Pure, 20-lb. ifails................................................................. 3 50

3-lb. tins, 60-lb. rases.................................................. 11 25
" 10-lb. tins, 60-lb. rases.............................................11 (»;.

Compound, 20-lb. pails, per pail ..................... ... 2 80
“ 5-lb. tins, til’-lb. rases....................................  8 80

BRITISH COLUMBIA MARKETS.
Vancouver, B.C., Apr. 7, 1910,

Hams and bacon are naturally on the 
increase, consequent on the high prices 
of llie raw material. One brand of 
hams has gone up from 19Jc to 22c, and 
bacon has jumped from 21c to 24c.

Considerable of - an advance is also 
noted in all the standard brands of con­
densed cream, from $5.10 to $5.50 a 
case.

Although spring weather has been a 
feature for a week or two, it has not 
been sufficient to make any difference 
in the price of butter, and it is general­
ly thought that a higher price will ob­
tain this year than formerly. Eastern 
choice, which is brought in here by 
dealers and bricked under their own
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labels has gone up from 30c to 32c. 
while the next grade has been advanced 
a couple of cents, and takes the former 
price of the best. Australian butter is 
selling at 32c. but the quality is only 
fair.

Local eggs are down to 35c, which is 
about as low as they will get. The 
article from California is only two or 
three cents cheaper. Quality on the 
whole is good.

There is a tendency to clear out po­
tato stocks now that the time is com­
ing on when new potatoes will soon 
he on tlie market. Good California 
Bin-banks are jobbed at $25 a ton, and 
locals at $20, though the latter are not 
bought at this time of year if anything 
dse offers.

Early June peas have advanced from
$1.30 to $1 .40 a dnz<■ii, which is 20c. a
ease.

Sugar, standard Butter, local
granulated — 5 80 creautery....... . .. 0 45

Sugar, imHurled 5 25 Butter, \\ estera 0 22 U 25
Val. raisins, lb.. o to* Eggs, Eastern .. .... 0 30
Cal. 0 07 Eggs, California. .... 0 32
Prunes............... 0 05! 0 07* Eggs, local......... ... 0 35
Currants............ 0 06$ 0 07* Cheese, Ontario U 14* 0 15
Dried avrioots.. U 11 0 13 Manitoba 0 14
Flour, Standard, .... U 24

bbl................... 6 90 Lard, pure __ .... U 20
Cornmeal, p. 100 Lard, compound ... L 17*

lie................... 2 60 Potatoes —
Beans, per lb. .. Ô 03* 0 04* Ashcrofts, tun.. .... 40 00
Rice, per ton__ 1 68 0U 76 00 Local, Lon......... ... 20 00
Tapioca, per lb.. 0 U3* Cal. Burbanks.. .... 25 00
Apples, box....... 2 75 3 00
Evaporated .... 1 40apples.............
Butter, Eastern

0 08* Tomatoes........... .... 1 27*
dairy in tubs.. 0 25 Apples................ .... 3 43j

Butter, Eastern Strawberries — .... 115
dairy, vboice.. 0 30 0 32 Raspberries....... .... 1*

NEW BRUNSWICK MARKETS.
St. John, N.R., Apr. 7. 1910.

I’ll the local market, pork has again 
advanced $1 per barrel. Oatmeal and 
cornmeal have declined. The jobbers 
report a good business being done ill 
seeds. Last week some grades of tim­
othy were advanced 30 cents a hundred. 
Present market prices are as follows:—

Corrected by Wire.
Sugar - Molasses, fey.
Standard gran. 6 39 5 40 Barbados, gl 0 33 0 34
Austrian " 5 20 5 39 Butter, dairy.
Yellows............ 4 80 5 20 lb................. 0 22 0 25

Flour, Manitoba 6 55 6 65 Butter, cream-
" Ontario.. 5 85 6 15 0 26 0 29

Cornmeal, bags. 1 55 1 57 Eggs, doz....... 0 24 0 26
bbls 3 25 3 30 Eggs, new laid 0 28 0 30

Rolled oats, bbls 5 0 ) 5 10 Potatoes, bbl. 1 25 1 50
B u c k w h e a t, Canned goods—

west, grey, bag 2 90 3 00 Peas, doz.... 1 10 1 50
Val. raisins, lb.. 0 051 0 06* Corn, doz — 0 85 0 90
Cal. raisins,seed- Tomatoes, dz 0 95 1 00

ed ........... 0 07* 0 08* R aspberries,
Currants, lb 0 07 0 07* dozen........... 1 90 2 00
Prunes, lb .... 0 05]\ 0 09 Strawberries,
Rice, lb 0 03][ 0 03* dozen........... 1 65 1 75
Beans, hand Salmon, case-

picked,bus 2 25 2 30 Red spring... 6 50 6 75
Beans, yellow Cohoes........... 6 00 6 25

eye, bus......... 3 60 3 75 Peaches, 2's,
Cheese, lb......... 0 13* 0 14 1 70 1 80
Lard, compound Peaches, 3s,
lb....................0 14 0 14* 2 80 2 90

Lard, pure, 11». 0 18* C IS* Baked beans,
Pork,domestic dozen»......... 1 15 1 25

mess............  29 00 29 50 Fish-
Pork, Ameri- Cod, dry....... 3 25 4 50

can clear... 31 00 34 00 Herring, salt,
Beef, Ameri- half bbls.... 2 60 2 70

anphste— 18 75 19 00
Beef, Oanadi- smoked, box 0 11 0 12

an plate — 18 25 18 50

NOVA SCOTIA MARKETS.
Halifax, April 7. 1910.

The wholesale grocery jobbers report 
a good volume of business in practically 
all lines. Tlie orders that arc coming in 
from the outside districts are good all 
round, and trade is expected to show
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further expansion as the condition of 
the roads improve. The sales of some 
lines are not quite as heavy as they 
otherwise would be on account of tin- 
prevailing high prices asked. These line? 
are principally pork products, barrelled 
beef, and poultry.

The provision dealers say that busi­
ness is excellent, and that a large quan­
tity of goods are being turned over. 
Prices ibis week have an easier tendency. 
While the demand for potatoes is good, 
the s is also good, and a large
quantity of New Brunswick potatoes are 
being marketed here. The stock is first- 
class and they find a ready sale. Tlie 
arrival of these potatoes has caused a 
dn p of ten cents per bushel in the price 
of Nova Scotia and Prince Edward 
Island potatoes.

Corrected by Wire.
Creamc ry print# 

per lu . 0 26 0 27
Creamery solide 

per lb 0 27 0 28
Dairy, tubs, lb. 0 23 0 24 
Field) eg*#, duz......... 0 22

Fix ira .Standard,
granulated ............ 5 15

Austrian, bagt», 
granulated . .... 5 05

Bright yellow .......... 4 h5
No 1 yellow .. 4 75 
Flour h. wheat 

per bbl 6 40 6 5U
Flour, Ontario 

blends, bbl... 5 75 5 85 
Cornmeal, bag. 1 70 1 75
Oats.....................  0 54 0 55
Fork, American

per bbl............ 28 00
pork. Clear obi 31 5Q 32 ÜÛ 
Beef. American 

p.ale per bbl .... 18 25

Beef, Canadian
per bbl......................... 18 00

Hams smoked ------ 0 16è
Fork, fresh........0 10 0 111
Codfish, quintal---- 5 50
Herring, pickled

per bbl........ 5 00
Applet, lier. bbl. 1 50 3 00 

PotaLoet -
F E Inland, bag .... 1 40
Nova Scotia.................. 1 CO
Uni -ne, Spanish

ber lb......................  0 02*
Oniony, Ameri­

can, per lu.................. 0 02*
Onions, Canad­

ian, per bag 1 00 1 75 
Molasses, fancy

Barbados, bbl.......... 0 38
Molasses, fancy 
Barbados, gal 0 32 0 35

Beans, bushel............ 2 25
Boiled Oats, bbl 6 25 6 «0

TRADE CHANGES OF THE WEEK.

Grocery Businesses That Have Been 
Sold, Assignments Made, and 

New Stores Opened.

Ontario.
J. 11. McKcen, grocer, Ottawa, is suc­

ceeded by Lapciisse & Lalleur.
.). F. Pelan, grocer, St. Thomas, Out., 

is succeeded by McIntyre Bros.
S. E. Cornell, grocer, Sarnia, Ont., 

advertises his business for sale.
The Anchor Packing Co., Walkerville, 

Ont., has obtained a charter.
The Canadian Cereal and Milling Co., 

Toronto, has obtained a charter.
A meeting of creditors of Juo. Me- 

llruy, grocer, Madoc, Out., is called for 
the 11th inst.

Quebec.
E. E. Lamontagne, general merchant. 

Cap Chatte, Que., lias assigned.
Assets of Edmond Auger, general 

merchant, St. Leonard, Que., are to be 
sold.

Assets of J. E. Tremblay, general 
merchant, Grande Baie, Que., are to be 
sold on the 141b inst.

Maritime Provinces.
It. P. Murphy, grocer, Inverness, N.S., 

lias assigned.
McLeod & Spence, general merchants. 

Port Elgin, N.B., are incorporated.

Western Canada.
Wm. Rabinovitch, grocer, Winnipeg, 

has sold to L. Wasel.
II. Hilton, general merchant, Cypress 

River, Mam, has sold to S. Haltalin.
Clingan, Scales & Carseadden, general 

merchants, Virden, Mam, have dis­
solved.

Meeting of creditors of A. E. Watt, 
general merchant, Bienfait, Sask., has 
been held.

TARIFF CHANGES NOW IN EFFECT
The Department of Customs at Ot­

tawa has sent out notice of the change 
in Canadian tariff resulting from the re­
cent negotiations with the United States. 
These changes were given in last week’s 
issue of The Grocer, being a reduction 
from the General tariff to the Inter­
mediate tariff on 13 articles, and are 
given to all countries. The new schedule 
came info effect on March 31st.

The duty on dates and figs has been 
reduced 7j eents per 100 lbs.; on prunes, 
dried plums (unpitted), raisins and 
dried currants the reduction is 1-3 of 
a cent per lb. Nuts have been reduced 
1 cent per lb., the duty now standing at 
3 cents. The reduction on soap powders, 
powdered soap and soap n.o.p., is 2$ 
per cent.

WHAT IS A SANITARY STORE?
Here is one grocer’s definition of a 

sanitary grocery store :
No fruits or vegetables exposed for 

sale on the outside to catch the microbes 
in the floating dust.

No stale or dried up fruit and veget­
ables on the inside.

No slovenly clerks with dirty bands to 
wait on customers.

No low grade, trashy goods to offer 
>ou—not how cheap, but how good.

A sanitary grocery store is equipped 
with glass cases and sanitary bins which 
keep out dust and insects, with a san­
itary refrigerator, and has a proprietor 
who insists that the place be kept as 
near absolute cleanliness as possible.

SUGAR RECEIPTS AT HALIFAX.
Halifax, N S., April 7.—During the 

year ending March 31st, there was paid 
at this port in duties on West India 
sugar about $7U0,U00. The quantity on 
which duty was paid during the year 
was 159,620 bags, 5,021 barrels, 1,374 
hogsheads and 40 tierces, as against 
412,3.u4 hags, 5,403 harre's 556 hogs­
heads and 65 tierces during the year 
ending March 31st, 1909. These figures, 
of course, do not include shipments of 
sugar landed here and forwarded to 
other places by rail The quantities 
from the different islands paying duties 
here during the past year, were as fol­
lows : -St Kitts, 103,052 bags, 1,214 
bbls. ; Montserrat, 173 bags, 82 bbls. ; 
Antigua, 35,495 bags ; Ilarbadoes, 26,375 
bags, 75 bbls., 1,260 hlids. ; Jamaica, 
82,933 bags, 1,680 bbls., 40 tierces , 
Trinidad, 66,909 bags ; Demcrara, 99,- 
517 bags; St Vincent, 1,120 bags, 114 
hhds. ; St. Lucia, 3,000 bags ; Nevis, 3,- 
690 bags, 850 bbls. ; San Domingo, 12,- 
478 bags ; Cuba, 25,908 bags.
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TRADE NOTES.
Dickason & Armstrong is the nam<- 

a new firm which will enter the tea fii 
in St. John, N.B., in the near fntu 
Clive Dickason and B. Marshall Ar 
strong are the principals.

Wilbur G. Grant for over two >,.a 
city traveler for the “Salada” Tea ( 
went west on March 1st to take chai 
of the firm’s business in British i . 
lumbia. He will make Vancouver I, 
headquarters.

W. J. Lefebvre, who was arrested la-- 
week in connection with the If a 11 ■ 
case, was acquitted immediately lie » 
given a hearing on Thursday, as it un­
proved that he was acting on inst ra­
tions when lie signed the letter menth 
ed in connection with the malti-r, a 
which action was the cause of I In ». 
rani issued against him.

On Saturday night of last week : 
Toronto staff of Red Rose Tea held 
“warehouse warming” to ci-'ihi. 
their recent removal from Welling: > 
to 7 Front St. East. After refn-shn .
several toasts were drunk and s|......
made by travelers and members .1 
office staff. Geo. H. Campbell, the ma 
ager presided. T. II. Estabrooks. - 
John, N.B., was unable to be present I. 
sent along a telegram. Those present : 
eeived a pretty souvenir booklet <■ 
tabling the menu, program, a, .-k. . 
from “Pickwick Papers,” several I 
(rations and a historic reference to i, .

INFORMATION FOR BUYERS

Supplied to the Trade by Sellers
Galt “Classik” ceilings and walls, i. 

giving that neat, cleanly appearance 
essential in the store selling food pi. 
ducts, have increased materially tin 
sales of many grocers all through <'a'n 
ada. And outside entirely of tin I. • 
that they pay for themselves within 
short time, by means of their inilm-ii- • 
on sales, their durability makes then- 
real economy. ‘‘Classik’’ embossed mii 
ceilings and walls are not only lire pr> 
and hygienic, but very artistic and »i 
last forever. Send to Galt Art Mrt.i 
Co., Galt, Ont., for catalogue.

Tile trade will find it profitable to It 
now Duffy’s apple and grape juice, vn ; 
water, Belfast ginger ale, sun ray tann 
water, and the finest tonic, quiiiquii 
Bacchus wine. First class goods at r 
rcct prices. Ask quotations to-day 
Laporte, Martin & Co., Ltd., Monlri.

CAREFULLY STUDIES IDEAS I
L. O. Pearson, grocer, St. 

Thomas, Ont., has just recover­
ed from an illness lasting since j 
December 4, of typhoid fever and 
typhoid pneumonia.

Writing to The Grocer, he says: j 
After being permitted to read i 
printed matter I thoroughly en­
joyed reading and carefully study- j 
ing the different ideas advanced 
in The Canadian Grocer.

1
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Seize the Opportunity !
A grand chance is now offering to place your goods on the booming Western 
markets. We are here to tell you of the demand, prospects and opportunities 
which the West is presenting right now, and we will, if you wish it, handle your 
goods for you on a reasonable commission basis. We have exceptional facilities in 
our large track warehouses at Winnipeg, Calgary and Edmonton.

May we convince you that we can be of real service to you ?

Let us hear what your requirements are.

NICHOLSON CEL BAIN
Wholesale Commission Merchants and Brokers

Winnipeg Regina Calgary Edmonton
Storage for all classes of Merchandise. Also Cats distributed at Calgary, Winnipeg and Edmonton.

Old-Time Purity
of the contents and manufacture is the outstanding feature of

uE. D. S." BRAND
JAMS and JELLIES

Our claim to ABSOLUTE purity is stronger than mere assertion. The 
Government Analyst has certified “E.D.S.” Brand 100 per cent. pure. Send 
for Bulletin 194 from the Department of Inland Revenue, and see how 
E.D.S. Brand outrivals all other brands in purity. We use no preservatives 
or coloring matter, and never have used them.

Isn't this the line to handle, Mr. Grocer—a ‘quality’ 
line that never fails to bring the repeats ?

Equally profitable to handle is “E.D.S.” GRAPE JUICE 
—a non-alcoholic, appetising and refreshing drink! It’s 
proving a rare seller. Try a case.

Made C PX C1V/IÏTU at his
by C, L). OlVll I IT. Fruit Farms

WINONA, ONT.
sm irA
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OUR

Maple Leaf Brand

Breakfast
Bacon

IS PERFECTION
Our Own Special Cure

Try it for that Particular 
Customer

There is no other just as good

(3 VJNNS Pofk and Beef Packers 
LIMITED TORONTO

Hams
Bacon

Lard
Prices are higher—higher than we 
have seen f„r many years—but there 
is every possibility that they will be 
even higher.
You might as well buy the best, and 
the best that we know of are those 
we have to offer you to-day.

F.W. Fearman Co.
UM1TED

Hamilton

THE MILK
Everywhere Acknowledged to be

Richest and Best

brand

*.TRf,îy Asjtej

® Condensed milk cO lJ|
*URo. NOVA SCOTIA^

ReindeerCondensed Milk
The dealer wins customers by selling reliable 

goods that give satisfaction.

Tie Truro Condensed Milk Co., United, Truro, N.S.

MILD CURED

Breakfast Bacon 
Skinned Backs 

and Hams
Finest Quality. Made from Selected Hogs. 

Made under Government Inspection.

The WM. RYAN CO.
LIMITKO

PACKING HOUSE:

FERGUS, ONT.

HEAD OFFICE:

70 and 71 Front St. East, TORONTO
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Will Cream Exports to U.S. Affect Butter Market?

Butter Dealers Expect This to be a Feature in Coining Season 
—May Keep Prices High During the Summer—Egg Prices 
Not Likely to Get much Lower—Maple Syrup Season Short- 
No Change in Hog Situation.

Tile provision market the world over 
:il a high level, and there is nothing 
'Ialil. that shows any reason or even 

.-Ability of lower prices in the hog 
product tor some lime. In spite of 

uncommonly high figure for hogs, the 
-upplv lines not seem to increase mater- 

:Tly.
The butter market is rather unsettled. 

Prices are forced up above butter value, 
.mil in view of the expected lower prices, 
Hivers carry smaller stocks. On the 
a hole, so far, as Canada is concerned, 
v, are approaching our spring make 
mill little on our hands. There is a 
feature in connection with our dairy 
prospects which requires to he reekon- 

<i with this season and that is the ex- 
purl of cream to the United States un­
der the present tariff. That provisions 
an- made to use a lot of our cream is 
certain, but to what extent it will affect 
■nir market will remain to be seen. It is. 
however, safe to say that whatever it
a ill a......unt to, it will have a tendency
io keep the price of batter at a high 
point. From all appearances the Can­
adian dairy industry, from a farmer’s 
-landpoint has a bright outlook.

Cheese also opens up with light stocks 
un hand and therefore the new make will 
he in demand as soon as available, 
lilt -Grocer

MONTREAL.
Provisions—The market i.' slightly 

■ a>ior. owing to a slackening in demand, 
I'raile is good, however. Live hogs are 
down tide and dressed down 50e. Con­
sidering the time of year, packers are 
nell satisfied with presi-nl conditions 
uni prospects.

Pure Lard—
Boxes, 60 lbs., per lb.............................................. 0 17
Cases, tins, each 10 lbs., per lb.......................... 0 17

.................... 6 " "   0 17

.................... 3 " "   0 17
Pails, wood, 20 lbs. net, per lb.............................. 0 17
Palls, tin, 20 lbs. gross, per lb............................... 0 17
Tubs, 50 lbs. net, per lb....................................... 0 17
Tierces, 375lbs., per lb........................................... 0 17

Compound Lard-
Boxes, 50 lbs. net, per lb....................................... 0 12;
Cases, 10-lb. tins, 60 lbs. to case, per lb............... 0 12;

" 6 " ....................... ............. 0 12
- 3 " " " "   0 12

Palls, wood, 20 lbs. net, per lb............................... 0 11
Palls, tin, 20 lbs. gross, per lb.............................. 0 11
Tubs, 60 lbs. net, per lb........................................ 0 12
Tierces, 376 lbs., per lb......................................... 0 12

Pork —
Heavy Canada short cut mess, bbl. 35-45 pieces__ 32 00
Bean pork..................................................................... 28 00
Canada short cut back pork, bbl. 45-55 pieces.......... 31 50
Clear fat backs............................................................. 34 00
Heavy Hank pork, bbl.................................................  21 00
Plate beef, 100 lb bbls................................................. 9 95

" 200 "   18 no
_ " " .................................................. 26 50
Dry Salt Meats—

Green bacon, Banks, lb................................................ 0 164
Long clear bacon, heavy, lb........................................ 0 17
Long clear bacon, light, lb ...................................... 0 171

Hams—
Extra large sizes, 25 lbs. upwards, lb......................... 0 16
Large sizes, 18 to 25 lbs., per lb.................................. 0 171
Medium sizes, 13 to 18 lbs., per lb.............................. 0 18
Extra small sizes. 10 to 13 lbs., per lb....................... 0 181
Bone out, rolled, large, 16 to 25 lbs., per lb............... 0 181
n . . . " email, 9 to 12 lbs., per lb............. 0 19
Breakfast bacon, English, boneless, per lb............... 0 20
Windsor bacon, skinned, backs, per lb..................... 0 21
Hnict-d roll bacon, boneless, short, per lb.................. 0 15
Hoes, live, per owt...................................... .... 10 25

dressed, per cwt................................................ 14 50

Butter—There are a few odd ship­
ments of creamery arriving, but not in 
sufficient quantity to make any differ­
ence in quotations for at least three or 
four weeks. It is to be noted that the 
recent tariff changes between the U. S. 
and Canada have left the duty of 5c per 
gal. on cream unchanged. This will he 
sure t « » affect our butter product in the 
coining season. Receipts for the week 
are SIX) packages, as against 7tkS pack­
ages same week last year. For the sea­
son they are 405,901 packages, as against 
423,294 same season, 1909.
New milk creamery............................................................ 0 33
Fall creamery solitia................................................ U 30 U 3u|
Dairy, tubs, lb........................................................... 0 221 0 23$
Fresh dairy rolls..................................................... 0 24 0 25

Clu-ese—In English markets cheese is 
high, quoted at from Git to G5 shillings. 
The local demand is sufficient to keep 
prices firm. New Zealand has become a 
potent factor in cheese of late. During 
ilie past season their exports to England 
increased over 50 per cent., and the 
grade is steadily improving. Fodders 
will iimloiihledly open high, this year, 
which will indirectly have an influence 
on prices. Receipts for the week are 
302 boxes, as against 80 last year, same 
week. For the season they are 1,972,297 
boxes, as against 1,959,076 boxes same 
season, 1909.
Quebec, large..................................................................... 0 13
Western, large................................................................... 0 13

" twins............................................................  0 134
“ small, 20 lbs................................................. 0 13$

Old cheese, large............................................................... 0 16

Eggs— Arrivals are now coming in fair­
ly freely. There has been little or no 
packing done as yet, though some will 
undoubtedly be done in the near future. 
The hens seem to he laying well ami re­
ceipts for the week. 7.413 cases, show 
a decided increase over last year’s fig­
ures of 6,236 cases. For the season tlivx 
are 225,044 cases, as against 229,725 
eases same season, 1909.
New laid.....................................................................  l) 30 0 21

Maple Products—Sales, particularly 
of syrup, have been good of late. The 
make this year bas not been as large 
as was expected, and dealers are having 
no trouble in disposing of present 
stocks. Sugar also is in good demand, 
but most of the sap was only brought 
In the syrup stage, thus leaving some­
what of a shortage of sugar.
Compound maple syrup, pur 11».............................  0 r 41 0 05
Pure townships sugar, pur lb.............. ................. 0 10 0 11
Pure syrup, 84 lb. tin ............................................ 0 60 0 65

“ " 1011b. tin ...................................... 0 75 0 80
Honey—There is little life in the 

honey market this week. Sales are few 
and prices unchanged.
White clover comb honey (nominal prices).........0 15 0 17
Buckwheat, extracted............................................. 0 08£ 0 09
Clover, strained, bulk, 30 lb. tins..........................  0 11 0 111
Buckwheat comb...................................................... 0 121 0 13

TORONTO.
Provisions—The prices of cured meats 

are firm, with no chance of lower prices
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in view. The prices of dressed hugs 
run from $.12.75 to $13, and are sold to 
butchers in small lots at $14 a hundred. 
This brings the meat, after the head, 
and legs are off. to about 17c a II). o:i 
an average for the whole hug. The de­
mand. in spite of the high prices, e,m- 
tinues, because the stuff is good and 
tin- people will have it. Our contention 
that quality regulates consumption Is 
holding out.

Long clear bacon, per lb...................................... 0 15 0 15}
Smoked breakfast bacon, per lb.......................... 0 181 U in
Roll bacon, per lb.................................................  0 l-~>4 0 16
Light httuiH, per lb................................................ 0 17 k U 18
Medium hams, per lb........................................... 0 17T. 0 18
Large tiauiH, per tb...............................................  u 17" 0 17|
Sttoulder hams, per lb................................................  0 14 0 14$
Backs, plain, per lb.................................................U 2U 0 21

" pea meal..........................................................  0 il 0 21^
Heavy mess pork, per bbl..................................  28 00 29 00
Short cut, per bbl................................................ 31 00 31 50
Lard, tierces, per lb.............................................. u 16\ 0 16;

" tubs " ............................................  0 16$ 0 17
“ pail* “ ............................................. 0 17 0 171
" compounds, per lb............................................. 0 13

Live hogs, at country points.............................. 9 40 9 60
Dressed hogs......................................................... 12 75 13 00

Butter—-Butter i> scarce and unusually 
high. The supply is scarcely sufficient 
to ntcel the demand. These price» are. 
however, not likelx to last- long, and 
lower prices max he looked for in a 
lew weeks. The condition of the market 
proves that the stored butter is pre'ttx 
well cleared out, and that the fresh- 
made is not sufficient to meet the re­
quirements.

Per lb.
Freeh creamery print.........................................  0 29 0 32
Stored creamery solids...................................... 0 26 0 27
Farmers' separator butter..................................  0 25 0 27
Dairy prints, choice....................................... 0 23 0 24
Baking butter...................................................... 0 18 0 19

Cheese—There is no change in the lo- 
cal cheese market this week, although 
the foreign markets are firm, and our 
cheese in England is in good demand 
at advanced prices.

Cheese, new, large................................................ 0 124 0 121
" " twins .......................................0 12$ 0 13

Eggs The chase after eggs to meet 
the present requirements, and also to 
lay up stuck for next winter, is in full 
swing, and the keenness of the competi­
tion keeps the prices high. With the 
high prices farmers are getting for their 
eggs, they should put themselves to a 
litth extra trouble and brim:' them out 
when they are fresh, fountn store­
keepers should pat more attention to 
the quality of eggs, and urge upon their 
customers the importance of proper 
handling.
New laid eggs. ........  u 21 0 22

Poultry-—The poultry business is al­
most at a standstill, owing to the time 
of the year. With eggs at the high 
price it would he criminal to kill hens 
during the best laying time of the year.
Spring chicken, dressed.......................................  0 18 0 20
Hens, per lb. dressed.............................................  0 11 0 12
Turkeys, per lb., large............................. 0 18 0 19
Ducks................................................................... 0 16 0 17

Honey—Tin- demand for honey keeps 
up well and on account of the very light 
crop of maple syrup, it will not meet 
with much opposition from that source.
Honey, extracted, 60 lb. cans.............................. 0 10$ 0 11

“ " 10 lb pails............................  0 11 0 12
" " 51b. pails............................. 0 12 0 124
“ comb, per dozen...................................... 2 50 2 75

S. A. McGaw, vice-president and gen­
eral manager, of the Western Canada 
Flour Mills Co., sailed for Europe last 
week.

1 fill

»! !
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KITCHEN
BRAND

MOLASSES
PRICES 
REDUCED 
AS FOLLOWS:
Freight prepaid on 5 case lots where freight 
rate does not exeed 40 cents per too lbs.

2’s—3 dozen to case, now, 95c. per dozen 
3’s—2 dozen to case, now, 1.42*^ per dozen

Packed also in
5 lb.-10 lb. and 20 lb. Tins, ■

and
1 gal., 2 gal., 3 gal., 5 gal. Wooden Pails.

The reputation of the brand is your safeguard. It is Canada’s standard, its quality has 
been, and always will be maintained. Feature Kitchen Brand Molasses for profit.

Sole Packers

THE IMPERIAL SYRUP COMPANY
MONTREAL

Cotton Rope
QUARTER INCH, COIL

20c. lb.
How Many?

L. CHAPUT, FI LS & CI E. Montreal
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vswmffi
Î® WHITEST LIGHTEST

ains no

MAGIC
Baking Powder

CONTAINS NO ALUM

Made of healthful ingredients, without Alum.
Magic is a medium priced Baking Powder and the only 
well - known one made in Canada that does not 
contain Alum.
Complies with the law of Great Britain by containing 
no Alum.
Anticipates the Pure Food law of Canada by containing 
no Alum.
Is honest with consumers by containing no Alum.
No Other Manufacturer of Medium Priced Baking Pow­
der in Canada Can Truthfully Make These Statements.

W. E. Gillett & Co., Limited, Toronto, Ont.

Goodwillie’s Fruits
IN GLASS

Have

Tasted
Them

Yourself

If not, 
do so

Agents :

Laflamme
Limited

Montreal
and

Toronto

A Grocer Cannot Sell 

Goods that the Public 

Does Not Know

There are no well-known goods 
that the grocer cannot sell.

CLARK’S MEATS are the most 
advertised, best known and most 
liked meats in Canada.

They are an absolutely sure sale

Wm. Clark Montreal
Manufacturer of high-grade

—Food Specialties—
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PROTEST BY BUTTER MERCHANTS.
Mmilreal, April 7.—By-law No. 399 

which requires all j>e<l<tlers to pay a tax 
■ »} +100 has been the cause of a recent 
vi.-i: paid Mayor Guerin by a number of 
local butter merchants. These men 
found they could deliver butter in a 
fresher condition by selling from wagons. 
Selling in this way. however, has made 
them amenable to the above by-law, 
which they consider unjust. Mayor 
<iui-rin promised to bring the matter be- 
fon the council, saying that he could 
>cc tin- justice of their stand, in that 
they were l ot strictly in the class this 
law was intended to restrict. It is not 
known want action the council will lake 
in the matter.

KEEP A SCRAPBOOK
Every advertiser, or writer of adver­

tising ought to keep a scrap book of all 
his advertisements. It need not be a 
very fancy affair. If the advertise­
ments are not large, the pages of the 
book need not be large.

A good book for the purpose, when 
large enough, is a memorandum or ae- 
eount book. Using such a book will en­
able one to make memoranda, at the 
side of. or below, the respective adver­
tisements pasted in it, of the names of 
the publications in which they appeared, 
the dates, and what returns were trace­
able to them.

If desired, some of the pages of the 
book, as for instance every other page, 
can be removed to make room for the ad­
vertisements without having the book lose 
too much of its shape. But that is a 
minor matter of detail.

A very useful book can be arranged 
simply according to dates, one after the 
other, or according to subjects and dates, 
publications in which used, or different 
styles.

The important thing is to keep the 
advertisements where they can be easily 
referred to and studied. By this means 
one can see what advertisements or 
classes of advertisements have been most 
successful. This will help materially in 
the preparation of new advertisements.

By this method principles can be de­
duced and special rules obtained for the 
construction of advertisements to suit 
one’s peculiar article, business or en­
vironments.

It will also be found that some efforts 
that were regarded the most hopefully, 
and with, perhaps, pardonable pride, 
were failures, while others, less counted 
upon, were more successful. — Buyers 
Aid.

BUYING AWAY FROM HOME
Lindsay, Ont., Apr. 6 —The Board of 

Trade of Lindsay, which recently held 
its annual meeting elected a new set of 
officers who seem to be of the right

stamp The first topic discussed wa 
that of “Buying at Home" a tope 
which should interest every grocer 
Canada. The remark was made b> m, 
of the speakers that he knew of a <■ 

tain hotelman in town who was in u, 
habit of buying groceries in extra Ian 
quantities in Toronto. The grue, 
knew perfectly well that the citizens ai. 
in the habit of buying other lines . 
goods in Toronto at the departmen i. 
stores, but never dreamed that pi-np 
were going out of town for their gi, 
ceries. As there is no association In i. 
the grocers would do well to join hand 
with the Board of Trade and help con, 
hat the buying away from home cm! 
one that not only ruins a grocer's Inm 
ness but everybody vise’s and consequent 
ly is a detriment to any town

WRITE TO
10, Garfield Chambers, Belfast, Ireland 

For sample copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

If you are interested in Irish TVade

SUOHARD'8 OOOOA
Tibia is the season to push SU~HARD’S CO­
COA. From now on cocoa will be in demand 
dally. It pays to sell (he best. We guarantee 
SUCH ABO'S cocoa against all other makes 
Delicious in flavor ; prlcea just right.

FRANK L. BENEDICT ft CO., Montreal 
Agents.

Sauces are popular alike in mansion and cottage, because they 
add a zest to the fare that makes eating a pleasure. 
Their flavor—so unique and distinctive—is the result 
of long experience in pickling, and their purity is 
unequalled.

We recommend especially our
South African, Canadian and Chili Sauces

You can handle these lines with profit and satisfaction. Write for prices.

H .. . The T. A. Lytle Company, Ltd.
KCllSllGS Sterling Road Toronto

Good Profit For You
From Quality Biscuits -=
at a Salable Price

Is not such a proposition one that appeals to your business instinct ? Well, it’s 
just what we offer you in our extensive range. It costs nothing to get prices and 
samples—and we leave the rest to your very good judgment.

HOW ABOUT OUR O.K. 80OA8? THEY ARE WINNERS/

The Canadian Biscuit Company, La Perade, Que.
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CREAMS
G"A R L l S Me

The causes which 
lie behind Christie 
reputation.

For over half a century our 
whole efforts have been con­
centrated in the making of 
better biscuits.

We have paid no attention to any side issue—all 
the ability we possess and every hour of our ex­
perience has been utilized for the purpose of 
bettering Christie biscuits.

Every ounce of raw materials is selected and 
tested—the flour used is a blend of the best 
flours milled—butter, eggs, sugar and lard must 
all be high-grade table quality.

i
I Our factory is the biggest, brightest and cleanest 

in all Canada. Our employees are all healthy 
and happy and imbued heart and soul with 
Christie ideals.

Christie ideals—that’s the real source of Christie 
reputation. It’s this constant effort to better the 
product of yesterday—this striving after excell­
ence that has made the name Christie a house­
hold word all over the Dominion.

Are you making the most of Christie reputation ?
.. v. ...-u'i-r. JEL .

Remember, “Christie biscuits do sell 
more than biscuits.”

CHRISTIE, BROWN & CO., Ltd.

Carr’» Biscuit»
are received frequently by their distributing agents in 
Canada, and always in car loads.
The retailer can therefore rest assured of the absolute 
freshness and condition of every biscuit he buys. 
Carr’s biscuits reach the grocer in as crisp a condition 
as when they leave the factory.
Get hold of, and retain the family trade by means of 
Carr’s specialties.

Ask our agents for them

CARR & CO Y, CARLISLE, ENG.
Agents—Wm. H Dunn, Montreal & Toronto; Hamblin & Brereton 

Winnipeg ; L. T. Mewburn & Co., Ltd., Calgary ; Standard Brokerage 
Co.. Ltd., Vancouver, B. C. ; T. A. McNab A Co.. St. John's, Newfound

JUST OWE REASOH WHY YOU HEED

The McCASKEY ACCOUNT REGISTER
FIRST AND STILL THE BEST.

NEITHER you, nor your clerks, can he absolute­
ly sure that every article that goes out of \ our 
store is charged to the proper person, if you do 
not have THE McCASKEY SYSTEM.

q With THE McCASKEY SYSTEM it is 
impossible for you to forget to charge.

Little leaks will sink a ship little leaks like 
forgotten charges will ruin your business.

There are a hundred other reasons whv you 
need THE McCASKEY SYSTEM. Well be 

glad to tell you what they are 
if you will tell us that you are 
interested.

<| A postal card will do.

DOMINION REGISTER CO.
LIM1FED

Successor te The McCaskey Register Co. in Canada 

96-104 Spadina Avenue.

MADE IN CANADA TORONTO, CANADA
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As we have entered the field for the manufacture of 
high-class pepsin chewing-gum under our brand of Y&S, 
which for forty years has been the leading brand of 
Stick Licorice sold in the United States and Canada, 
we beg to call the attention of the trade to the Y&S pep­
sin gum, a strictly high-class article containing only the 
finest ingredients. Y&S is the stamp of quality. We 
put up the following flavors: LICORICE, PEPPER­
MINT, WINTERGREEN, SPEARMINT. Order a 
sample box (assorted if required) from your jobber. 
There is no better gum made. Eacn piece wrapped 
singly. 5 pieces to package. 20 packages to box.

National Licorice Go.
MONTREAL

MCVITIE & PRICE
EDINBURGH end LONDON

BISCUIT MAKERS TO 

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds are specially recommended :

Digestive 

Rich Tea

The Premier Biscuit of the 
World.

An Ideal Tea Biscuit.

Abemethy The Scottish Favorite.

Breakfast F,evored'Excep,ional,y

Rich Mixed An assortment of Fine, Old- 
fashioned Biscuits.

Osborne A Homely, Substantial Biscuit 
of the Highest Class.

AGENTS for Manitoba, Saskatchewan and Alberta i
RICHARDS A. BROWN, 314 Rosa Avenue, WINNIPEG

NELSON’S
Litters Pitnl

POWDERED GELATINE
is a perfectly pure Gelatine In powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be In your confectionery department.

G. NELSON. DALE L CO.. Ltd.
EMftCOTC MILLS, WARWICK, ENGLAND

The Smith Brokings Ce., Ltd., St. ioka, N.B.
Wall, Soon ft Goedecre, P.O. Be» 1204, Montreal.
J. L. Wall ft Soon, 27 WelllagteB Si. leal. Tonne.
W. B. Aeblor, Winnipeg.
Geo. A. ftieae, 24 lean el Cean Billdlaea. Vaaeeaver, l.C.

■■ --------------------------------—---------------

All the year round

CANADA MITT’S
la Mltar Ni bftttir

CIlCSlIl!

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer's moat reedy sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott (8b Co.
Halifax, N.S.
SELLING AGENTS :

J. A. Taylor R. 8. Melndoe Joe. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loueke R. Q. Bedllngten
Ottawa Calgary

----------------------- ---
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0, i Products Show Decline with Poor Demand
Consumption is Less With Arrival of Spring—Wheat Prices 
Easier, But Flour Remains Unchanged.

Ii i|ivars 1 hut every attempt to boost 
(I,,. r of wheat, on unfavorable wca- 
m,.i ports, or any other cause, fails, 
amt a natural consequence wheat is
s|,,, signs of weakness and the gen­
eral 'ling is that unless something un- 
I'nn , occurs the farmers who have 
h, . .Ming their wheat for more money 
«1I1 ,|isa]>|K)iii'led. The flour market on 
ill, ,le is uninteresting and dull, with 
s,, in Me change in prices that speculat­
ors .,,, not tempted to buy. Farmers 
have heir eyes on Patten but his move 
lu h i; ila1 September wheat will not do 
mini in accommodate those who want 
lo .■! m the near future.

MONTREAL.

Mi,ai —The market this week is some­
what ipiiel Demand lias slackened olï 
ontil it looks as if a drop in price would 
hr inn ssary to improve matters. Kx- 
poit demand has not fallen off to quite 
siieh .in extent as local.
Winter wheat patente, bbl.........................................
Straight rollers, bb........................................................
Eitra, blii ........................................................................
Royal Household, bbl.....................................................
Uletiura. Iii»l......................................................................
Manu'-I,a hiring wheat patente, hhl......................

“ ntrong bakers, hhl................ ..................
Fi»« hW................................................................
Harvi hi Queen, bbl.........................................................

5 45 
5 2U
4 80
5 80
6 30 
5 80
5 30
6 80 
5 30

Oatmeal —A steady hut small demand 
is n pui ted Sales seem to he only large 

1'iiiin.jii to show buying for immediate 
ii'ipiiirnienls An improvement is looked 
an won, as slocks of retailers must lie 
low
Fine .ui .oral, hags.....................
Htaiflai i oatmeal, hage..............
Urauulaled 11 " ...............
(•ohU , -t i orumeal. 98-lb. liage.
Bolt cl i iimmeal, 100-hage........
Rolled out#, haga...........................

2 37» 
2 37? 
2 37? 
2 10 
1 86 
2 15 
4 55

TORONTO.
I i The local market lias no lea- 

tun of interest. For several months 
0" .wives have not changed in the 
-Ii i and as Hour has been compar- 

lower than wheat, it is not like- 
h 1 an immediate change will take 
l»l in if wheat should get cheaper.

Manitoba Wheat.
1» ,t ............................................................................... 6 70
2t. t ; . 11 ,.l 6 30
At .i -.ere................... ................ 6 10

Winter Wheat.
^ t ; »ller........................................................................... 5 10

at' tin uceounl of oats being eas- 
■I also on account of the warmer 

• r. which always reduces the con- 
11 ui of oat products, the prices of 

■aïs and oatmeal are from 15 to 
aek cheaper this week.
"mall lota, 00 lb. nooks................................. 2 00
25 baga t * ear lota........................................... 1 90

ai. email lot.*, I K) 11*. I.rla............................... 3 10
25 brls. to car lots........................................ 2 80

ml granulated oatmeal, Î8 lb. stack*........... 2 26

NEW MILLING CONCERN.
''to. Apr. 7.—The incorporation of 

‘tm,ooo company under the name of 
i.caf Milling Company, was an- 

on Saturday, and means the re­

organization of the Maple Leaf Flour 
Mills Co. The company was known 
formerly as the Medley Shaw Milling 
Co., with branches at St. Catharines 
and Kingston. Part of the proposed ex­
tension will he the erection of another 
mill ul Pori Colhorne. Cawtlira Mulock, 
who is connected with the new company, 
was not a member of the old Other 
provisional directors are Medley Shaw, 
('has. W. Hand, ('has. Wurtele, Jno. 
Carriek, S. M. Foster anil ('. S. Band.

ANOTHER OLD QUEBEC STORE.
Nul linn it ! Pel I us in the year 18,'ill, be­

gan in a small way u business al West 
Itiunie, Que., ami a year Inter moved 
In Brome Corners, where lie earned on 
business until 1851. Mis brother, J.
< '. Pett us. clerked for him for a mini 
her of years. In 1851 they beeame parl- 
ners, built a store at Knowlton, and 
moved the business there. In 18711 the 
partnership was dissolved, J. (’. Peftus 
(nutinning the business with his son, 
A. XV. Pettus. The latter is now owner

The Pettus Store at Knowlton, Que., 
More than Mali a Century Old.

of the business. The illustration shows 
I lie stove now oeeiipied, which is over 
ihe same foundation as the one huill in 
1851. Nathaniel Pettus died in I88!l. 
aged 8.1 years. His widow in 1894 creel­
ed lo his memory a library building of 
neat design, that lias been equipped with 
a library by residents of Knowlton, and 
vicinity. Mis widow still lives, and only 
recently resigned the presidency of The 
Knowlton Reading Club. J. (i. Pettus, 
now nearly 90 years of age, finds pleas­
ure in assisting his son in keeping the 
store in order.

It Guggenhime, of (iuggenliime A Co., 
California, was in Montreal on Monday.

VV R. Spooner, sales manager of the 
Halifax Cold Storage Company, has re­
lumed to Montreal from Halifax 

A movement is on foot in Sherbrooke, 
Cue , for the establishment of a Cham­
ber of Commerce, by French merchants. 
It would be entirely separate from the 
Board of Trade.

CUSTOM 
ATCHERS

There are some goods 
which you sell which 
create a regular de­
mand for themselves 
and influence a large 
volume of family trade 
to your store. Such are

MOONEYS 
“PERFECTION” 

SODA CRACKERS
the delightfully delici­
ous soda biscuit made 
by the MOONEY CO. 
By our methods of 
packing, the Cracker 
reaches y ou in as fresh 
a condition as it left 
our oven.

Order from your jobber

PERFECTION j

MOONEY BISCUIT 1 CANDY C3 
STRATFORD CANADA

COX 8

A Pure Powd
erei Gelatine
dissolving In
etautli in Hot
Water. Mann*
lectured and

Messrs. Cox,

trol of their
scie utiMc

Canadian Agents: J. & G. Cox,
C. E Colson t Son, Montreal Ltd
D Masson * Co. “ Corel# Mills.
A. P/Tlppet * Co.. - EDINBURGH
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hapleimi
4N

:*®r

THE NEW FLAVOR

MAPLEINE
Better 
Than 
Maple

The Crescent MIg. Co., 
Seattle, Wash.

CIE FRANÇAISE in MIES ILINEIHIIES

Macaroni, Vermicelli, etc,
Strictly French Mieulicteri Guaranteed

Manufactured at
• 1 Beaudry Street MONTREAL

FEATHERS WANTED
Highest prices paid for feathers of all Kinds. Mus 
beclean and free from quills. Prompt remittance

write TO
P. POULIN &. CO.

39 Bonseoours Market, - Montreal 
WE SELL FEATHERS TOO

WINDSOR SALT
CAR LOT OR LESS. Prompt shipments. 
Write us or prices. Phone order our expense.

TORONTO SALT WORKS
TORONTO, ONT. Geo. J. Ci.ifk, Manager

ROLLED OATS
FLAKED WHEAT and OATMEALS

Begs or Barrel*. Car or Broken Lota.
WHITE FOR QUOTATIONS.
Prompt attention to all orders

J. W. EWEN, Uxbridge, Ont.

Seldom See
» big knee like this, but your hor*e 
may have a bunch or bruise on bis 
Ankle, Hock, Stifle, Knee or Throat.

^BSORBINE

will clean them off without laying the 
liorHe up. No blister, no liair Roue 
82.00 r« r bottle.dellv’d. Book 8 D free. 
AâtXIlt IIINK, JK.. for mankind. $1. 

Removes Painful Swellings. Enlarged Glands, 
Goitre, Wen*. Bruises. Varicose Veins, Varicos­
ities. OM Sure*. AHays Pain. Book free.
W. f YOUNG. P D F., 204 Temple St.. Springfield. Mast

I V* tN* Mil., Xontrrnl, t'enailiaii Agent*.

Canadian Dishes
The make of Oval Wood Butter Dishes for this 
season is 3,500,000 but from present prospects 
it will have to be increased to meet the demand.
For prompt delivery place your order with 
your dealer gt once.

Garham Bros. A Co. «mmount, am.

MAPLE SYRUP!
Small’s Maple Leaf Brand

is the Standard the world over.
CANADA MAPLE EXCHANGE 

Montreal

THE HODGSON GUM CO.
898 St. Lawrence St. MONTREAL

Makers of High Class Gums 
at Popular Prices. Write for 
Samples and Quotations.

W«- make special brands to order.

W. H. ESCOTT
WHOLESALE

Grocery Broker
141 BANNATYNE AVENUE

WINNIPEG
COVERING

MANITOBA «ne SASKATCHEWAN
CORRESPONDENCE SOLICITED

The Largest and Oldest Barley 
Manufacturers in Canada

LET US QUOTE YOU PUCES ON

Poland Pearl Barley 
Split Peas and Feed

John MacKay, Limited
BOWMANVILLE, * ONTARIO

52 "V Awards In Europe aid America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolatt 
preparations are Ah 
solutely Pure—fret 
from coloring matter 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the requiie- 

ne its of all Pure Food Laws.
ito*R5oi.

Walter Baker & Go., Limited
EatabNaOMd it so, Dorchester, Mass. 

Branch House, 86 St. Peter 8t.
MONTREAL, CANADA

CANNED GOODS
Agent in Quebec City with 
A1 connection desires agency 
first class canning company. 
Experienced in selling such 
goods. Satisfaction assured. 
Highest references.

Apply X.L.
Canadian Grocer, Montreal

When writing advertisers kindly men 
tion having seen the advertisement in 
this paper.

5°
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Sermo nettes 
Salesmen

O
OESN’T this sound reason­
able, Brother Grocer ?

That Success spelled the 
other way around means, 

“Know the Goods."
“Know ’em and show ’em," said the 
Successful One.
“Right you are,” says Busy Merchant, 
“yet I cant find the time to explain 
“the merits of the goods I buy to my 
“salespeople—too busy for that.”
Who are the true business builders, 
Brother Grocer?
You are quite right—the man behind 
the counter, your counter, is the true 
salesman.
Retailing has now become a science, 
you know.
He who knows a thing best can sell 
it best.
But who’s going to explain the merits 
of the flour you sell if you’re too 
busy?
Who will explain to your sellers that 
price is only one of the many keys 
upon which you must play in order 
to win, and a minor key?
WE WILL, Brother Grocer—we who 
know good flour.
We who make FIVE ROSES—got 
thqtf
Why shouldn’t we?
It’s because we want to live up to our 
biggest opportunities that we are not 
content to merely sell good flour.
We want to help you sell it.
And so we have taken off our coats

to lend a helping hand that you and 
your sellers of FIVE ROSES might 
pile higher and higher both the sales 
and the profits.
Therefore have we dug out from the 
treasury of our own experience, cov­
ering near a quarter-century of inti­
mate contact with the retailer, the rich­
est nuggets, the strongest selling 
points—

And we offer them freely, without 
selfishness, for the help of all those 
who need them—for all sellers of 
Good flour, for retailers and salesmen 
thereof—ay, and all ye clever writers 
of copy ( ?).
And if we use FIVE ROSES to point 
a floury moral, surely you will un­
derstand it is because we know no 
better fiour, and you will forgive the 
writer for the sake of the lucre.
All of which signifies that in the 
CANADIAN GROCER next week, 
on this self-same page in red and 
black, there will begin a series of ser- 
monettes on flour salesmanship in gen­
eral and FIVE ROSES in particular. 
And to make them more acceptable 
we will arrange them as accurately as 
we can in their order of importance, 
and sugarcoat the pill with human 
interest, maybe.
So be advised. Brother Grocers and 
Business Builders all, take note. 
Next week, read your GROCER. 
Read the FIVE ROSES page.

LAKE OF THE WOODS MILLING COMPANY, LTD.
CANADA
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Making Flowers a Profitable Retail Side Line

Methods of a Chatham Grocer in Working un a Good Trade- 
Buys From Florist on Commission — Display Advantages De­
rived From Flowers—Attention That Should be Paid Them.

Chatham, Ont , April 6 —A brilliant 
background of blossoms in many colors 
lends an added attractiveness to the 
bright, clean grocery store conducted 
by Wm. Anderson at 123 King St. West.

Though grocers rarely carry flowers 
and plants as a side line, Mr. Anderson 
has done so for several years past, and 
is well satisfied with the results. More 
important even than the financial re­
turns, in Mr. Anderson’s estimation, is 
the addition which the bright-hued 
flowers make to the general appearance 
of the store.

The flowers, of which Mr. Anderson 
carries a selection all the year round, 
are furnished by a local florist, whose 
regular place of business is located on 
the southern limits of the city, and 
hence a goodly distance from its busi­
ness centre. Mr. Anderson is practi­
cally "down town” representative of 
the floral people, and since he took 
hold of this line has pushed the floral 
proposition with the same energy as he 
does the sale of groceries.

Though he carries a comprehensive 
stock throughout the entire year, this 
is added to largely on any occasions 
when flowers are seasonable. Raster 
is perhaps the most important of these 
occasions, and the week before Easter 
the display of floral beauty is some­
thing that nobody can pass by without 
at least one admiring look.

There is practically no competition in 
the floral line here with Mr. Anderson. 
Of the three greehouses in the city, all 
are quite a distance from King Street. 
One maintains an agency with a small 
floral display on a side street office, 
Mr. Anderson’s being the only other 
“flower store” down town. A I/indon 
concern a couple of years ago started 
an agency in Chatham, but this has 
been since discontinued.

Are Bought on Commission.
The flowers are taken on commission. 

Those that are not sold are returnable 
in good condition. The fact that there 
is no danger of being "loaded” with 
unsalable stock, as might be the case 
were the grocer to buy outright, com­
pensates largely for the fact that the 
margin of profit is small.

The line is, of course, one which in­
volves a great deal of work. The entire 
stock of potted plants must be watered 
regularly, a task which requires con­
siderable care. Then, in winter, there 
is the danger of flowers being nipped bv 
frost while being delivered. The work 
of arranging and rearranging the stock 
in the most attractive style is also an 
item to be considered.

An important feature in the handling 
of flowers is the addition which they 
make to the appearance of a store. Mr. 
Anderson has fully appreciated this 
from the outset, and his stock of flow­
ers has always been given a prominent 
place in the window display. Practi­
cally every display is garnished with 
flowers, which furnish an attractive 
border or background to almost any 
line of groceries exhibited. In addition 
to the window itself, a sort of shelf,

suspended about half way between floor 
and ceiling and running all the way 
across the back of the window, fur­
nishes accommodation for a large share 
of the stock, and adds its quota to the 
appearance of the store. In the sum­
mer time small plants, such as pansies, 
are often ranged on the ledge or shelf 
outside the window.

Not only does the imminence thus 
given the flowers add to the general 
appearance of the store, but it is a 
material agency in helping their sale. 
Merchants who have handled this line 
generally admit that., to make flowers 
a success, they must be pushed well to 
the front.

What the Stock Consists of.
The major part of the regular stock 

comprises potted plants, which are of 
course in the zenith of their bloom. 
Some cut flowers are also kept in stock. 
In addition to the flowers stocked, 
orders are taken for plants of all kinds, 
as well as bulbs—in fact, the grocery 
will procure from the greenhouse and 
deliver to the customer anything that 
the florist has in stock. A florist’s cat­
alogue is kept in the store, for the as­
sistance of patrons in making out their 
orders.

While full grown flowers in bloom 
seem to appeal most to the average 
purchaser, yet, in springtime, when 
gardens are being set out, the sale of 
small plants offers considerable possi­
bilities. Patrons who might ordinarily 
content themselves with the purchase of 
a few packages of flower seeds will often 
consider it a better proposition to buy 
a few dozen small seedlings for pur­
poses of transplanting, rather than 
risk the failure of their seeds.

The flower business is something 
which requires a great amount of care 
and attention, and is apt., in inexper­
ienced or careless hands, to turn out

ALL ABOARD 
GET READY TO SUPPLY THE 

DEMAND FOR

GREAT WEST
CUT PLUG

SMOKING and CHEWING 
TOBACCO

SALES INCREASING DAILY

McPOUQALL
Insist upon having them.

D. MCDOUGALL ft CO., Glasgow, Scotland.

I

Wr*AliUM

DAMNING MACHINERY DO.,
tvt ?t n «

TANGLEFOOT

Thu Original Fly Papsr
For 26 yoaro tho Standard 

In quality
All othoro arm Imitations

Black Watch
The Big Black Plug 
Chewing Tobacco

“ A Trade Brlnger ”

Sold by all the Wholesale Trade
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ally a dead loss. Mr. Anderson,
, i. has from the start enjoyed a 
,zed and growing trade, while the 

of flowers in the windows 
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grocery window usually re- 
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thl newspaper and the mer­
chant.

,r Canadian Grocer—It is quite 
ihie in many towns in Ontario, 
ccently the local papers have been 
ning the fact that the merchants 
i support the newspapers with as 
advertising as the said newspapers 
wish for. Through their columns, 

and in some cases personally, the threat 
is made that city departmental store 
advertising will have to be resorted to.

Illi i lie newspaper proprietors go about 
gelling business in the right way?

An their papers—or in other words, 
the goods they have ior sale—of a supe­
rior quality ? Do they employ an oblig­
ing staff ? Do they employ clerks, 
editors, etc., that do their utmost to 
pica:-- the customer as the merchant 
docs ?

Tl i clerk, or employe of a store must 
lie obliging and courteous to those who 
patronize the house with whom he is 
emploi ed. This retains the customers, 
never allowing a personal feeling to 
me] rule or interfere with anything po­
litical. social or ecclesiastical.

Can the publisher of a newspaper, 
whether it has competitors or not, allow 
the editor (or clerk) to antagonize, mis­
represent, inaccurately report the very

men who have been the chief support in 
paying the editor his salary ? And why 
is it so often done, principally because 
the merchant and the editor cannot see 
eye to eye politically.

It is such things as enumerated that, 
in many instances, has caused the trade 
of many merchants to be diverted into 
other channels. Proprietors of such pa­
pers need to look closer after their 
clerks who are breaking down their busi­
ness when there is no necessity for it. 
The town of Barrie is no exception to 
this state of affairs.

A SUBSCRIBER. 
Barrie, Out., Apr. 4, 1910.

SURPLUS OF GREEK CURRANTS.
By A. Donaldson Smith, Patras.

By a recent convention between the 
Greek Government and the Privileged 
Company it was decided to make a loan 
of $3,800,000 to the company, of which 
$2,316,000 was to be expended at once 
in reimbursing owners for the uprooting 
of their vines. It is intended to destroy 
enough vines to reduce the crop 25 per 
cent.

The convention also decided to raise 
the export duty 8 drachmas ($1.55) per 
1,000 pounds, which would make the ex­
port duty equal to 46.67 drachmas 
($0.01) per 1,000 Venetian pounds.

In this report the quantities are given 
in Venetian pounds ; to arrive at Amer­
ican pounds add 5 per cent.

The market price at the end of Decem­
ber for fairly good currants was 130 
drachmas ($25.09) per 1,000 pounds. Re­
tention warrants are down to 110.50 
drachmas ($21.33) per 1,000 pounds. Ad­

ding 35 per cent, of this (the present re­
tention tax in kind) brings the present 
export duty up to 38.67 drachmas 
($7.46) per 1,000 pounds. The bill has 
passed the first reading of the house of 
representatives and will probably pass 
the second and third readings.

The reported movement of currants 
during the four months ending December 
10, 1909, was as follows :

Exported, 168,622,841 pounds.
Company’s retention warrants, repre­

senting 35 per cent, export duty, in kind: 
Issued, 114,562,300 pounds ; sold, 66,- 
121,700 pounds ; remainder, 48,140,600 
pounds. «

Company’s warehouse, advances against 
mortgaged currants : Deposited, 66,324,- 
166 pounds ; released, 2,552,404 pounds ; 
remainder, 63,771,762 pounds.

Resume : Exported, 168,622,841 ; ab­
sorbed for payment of the retention duty 
of 35 per cent., 114,640,700 pounds'; 
mortgaged to the Privileged Company, 
63,771,762 pounds ; total, 347,035,303 
pounds. The total crop of 1909 is es­
timated at 380,000,000 pounds.

TRADE NOTES.
I). 1). Cain, Lakefield, Ont., has dis­

posed of his grocery business to Walter 
Bates.

Dugald McIntyre, St. Thomas, Ont., 
has purchased the grocery business of 
Joseph F. Pelan.

L. E. Geoffrion, of 1,. Chaput, Fils «to 
Cie., is back in Montreal, after a short 
trip to the United States.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT T

“Tuckett’s Special”
the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.
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Louisiana Strawberries
PINTS SOUND GOOD COLOR 

Express Shipments.

Frozen Oranges Still Have Effect on the Market

Entire Recovery Not Visible Yet — Rotting Apples Being 
Carted Away by Scavengers—Heavy Business in Southern 
Tomatoes and Celery—Fresh Fish Gaining in Popularity.

PINEAPPLES (Cubans) ripened,stock 
very fine, arriving regularly.

FLORIDA
Fancy Tomatoes, Cabbage, Celery. 

We csn fill your orders to very 
best advantage.

California Navels, excellent flavor. 

Messina Lemon., fresh arrivals. 

Bananas, Jamaica! and Tanamos.

PLACE YOUR ORDERS WITH

McWILLIAM

Mc. / E
EVLkIST

26-27 CHURCH ST. - TORONTO

Carload Importers

IT’S
more difficult of explanation why 
a few grocers still pass by

“St. Nicholas”
and

“Home Guard”
than why an ever increasing 
majority handle them to the ex­
clusion of all other brands, 
because there is not as much 
unsalable fruit in a carload of 
St. Nicholas as you may some­
times find in a single box of 
some other brand.

ei*

Do you want to make your 
Lemon Business pay ?

J. J. McCABE
AGENT

32 Church Street, Toronto.

MONTREAL.
Green Fruits—Tangerines and limes 

are practically off the market. A few 
scattering lots only are to be had. Ban­
anas are higher, selling for $2.25 per 
bunch. Oranges are in good demand, 
though the quality so fax shown is 
none too good.
•Apples—
Baldwins, bbl............. 3 50
Greenings, bbl............ 4 00
Russets.............  3 50 4 25
Kings, No. 1............... 4 00
Spies, per bbl............. 5 00
Tallin an Sweets......... 3 00
Bananas crated,

bunch..................... 2 25
Cranberries, bbl. 6 00 10 00 
Cranberries, per

bushel box......  1 60 2 00
Cocoanute, bags........ 4 25

Grape fruit—
Florida, box............... 5 00
Grapes, Almeria,

per keg........  5 00 7 00

Lemons—
Sicily bitters, box 1 75 2 25

Oranges—
Floridas.....................
California navels 2 75
Porto Ricos................
Mexicans................ ....

3 00 
3 00 
2 50 
2 25

Sicily bitters,.
box.................

Jamaica, bbl ...
2 25 3 00 
.... 4 fO

Pineapples—
Floridas, case........... 5 00

Strawberries
Florida, qt......... 0 40 0 50

Vegetables—Spinach seems to be the 
only weak article this week. It has 
dropped to $3.50 per bbl. Other lines 
show decided strength, particularly 
cauliflowers, which are scarce, and sell­
ing for $5.50 per crate. Onions are up 
50c and the general market trend is in 
I he same direction.
Beets, bag..........  0 40 0 75 Spanish, cases
Carrots, bag......  0 40 0 50 150 lbs.................. 3 50
Cabbage, bbl . . . . 1 00 1 25 Spanish, | cases 1 50 1 75 

Celery— Potatoes—
California, crate. 5 50 Montreal, bag.. . 0 80 0 7i
Florida, crate 3 00 3 25 Sweet, per bbl. 2 60 3 50
Cauliflowers,er te — 5 50 " basket............. 1 75
Cucumbers, doz............ 2 50 Parsley, dozen... 0 30 0 60
Garlic, per lb................. 0 15 Parsnips, bag. .. 0 75 0 80
Green Peppers, Radishes, d< zen

basket................... 0 *5 bunches............  0 50 0 75
Lettuce Rhubarb, doz........... 1 25

Montreal,box.. .0 50 * 60 Spinach, bbl.... 3 00 3 50
Imported, box.......... 2 50 Tomatoes—
Mushrooms, lb. . . 0 50 0 75 Floridas, crate.. 4 50

Onions - Cubans, crate .. 2 25 2 50
Red, per bag............. 1 50 Turnip», bag....... 0 50 0 75

Fish—The period of quietness always 
expected immediately after Easter is 
on now, and for sometime everything 
in the fish line will be easy. On account 
of high meat prices, however, the trade 
is expecting to do a little more than 
usual. It also feels the influence of 
increasing population and wealth, and 
seems to be steadily improving. Prices 
are steady with no noted change. Fresh 
fish arrivals are numerous.

Dort-..........
Pike..........
Perch.......
Steak cod.

FREBH
0 12 Mullets.
0 OR 
0 07 
0 06

Codfish..............0 04
Dore, winter caught, 

perlb.

Halibut, per lb. 
Herring, per 100.
Market cod........
Steak cod.............

Haddock 
Halibut 
Bullheads . 
Carp..........

FROZEN
0 04 Mackerel.

0 06 
0 04 
0 10 
1 00 
0 04 
0 06

red,
Pike
Salmon, B.C.,
Gas pe salmon..........

per lb....................
Smelts, 10 lb. boxes. 
White fish, large,

lb..........................
Whitefteh, small—

0 07 
0 04 
0 12 
0 12 
0 10

0 06 
0 06 
0 10

• 18
• 07
0 §9 
007

SALTED AND PICKLED
Green cod, No. 1,

bbl..................  6 00 6 60
Labrador herring, bbl 6 00 

" " i bbl S 86
Labrador sea trout,

bbls...........................11 00
Labrador sea trout,

half bbls................. 6 00
No. 1 mackerel,pall.. 2 00 

" “ è bbls.. 9 00
No. 1 pollook, M.......  4 00

Salmon, B.C.,red, bbl 16 00 
" M pink, bbl 18 00 
“ Labrador, bbl 16 00 
M " i bbls 9 00

3001b................ rC*.’ 16 00
Halt eels, per lb........ 0 07
Salt sardines,20 lb. pis 1 00 
Scotch herring, bbl.. 6 60 “ * keg 1 00Holland herring, btS

“ keg
IN 
0 71

54

SMOKED
Bloaters, large, per box....................
Fillets, lb...........................................
Haddies .........................................
Herring, new smoked, per box........
Kippered herring, per box...............

1 uO 0 1“ 0 u-.«0 u
1 00

SHELL FISH
Shell oysters, bbl.............................................
Lobsters, live, per lb....................................
Oysters, choice, bulk, Imp. gal.........................

Selects, Imp. gal........  .............
" “Sealehipt," standards, per Imp. gal..

" select, per Imp. gal..........

10 mi 
U lB
1 30
1 5j
1 75
2 00

PREPARED FISH
??n”iy,.COdlln bl?oU' ■** S™4»». “N.«. 8, 9tl0c ,„r h, 
Skinleescod, 100lb. case............................... ^

TORONTO.

Green Fruits—There is no improve 
ment in the apple situation. A great 
many are wasting and are carted away 
by scavengers. There is nothing that 
seems to have been so badly managed as 
our apple crop this year. The eondi 
lions should be well studied and the 
same trouble avoided in the. future 
Like most other tdoubles, every one 
has a remedy, but it is a matter too 
serious to be treated lightly. When 
thousands of barrels of good wholesome 
fruit are spoiling in front of hungry 
people who are complaining about high 
cost of living then something is wrong 
in our methods of doing business. Or­
anges are plentiful, but without any 
change in prices. Through the fact 
that so many frosted oranges reached 
the market, the orange trade received 
a black eye from which it will suffer 
for some time. It is being demonstrated 
every day that poor quality in any kind 
of flood will immediately check con­
sumption. Strawberries are beginning 
to move northward and instead of com­
ing from Florida they are now coining 
from Louisiana. But when the price is 
quoted at 13c as compared with Florida 
berries at 60c one should not run away 
with the idea that they are that much 
cheaper. A look at the box will show 
the reason.
Apple...............  1 00 4 0U
Btninu............ 1 76 2 00
Cranberries, bbl 6 26 6 50
Coooanuti. sack .... 4 00 
Grapes, Almeria

6 00 6 50
2 26 2 60

Florida.............  4 00 4 26
Lemon»—

Sicily................ 2 26 2 60
Orangee—

California navels 2 76 3 00

Cuban.Cuban.

Floridas............? 60 2 7.
Mexican............ 2 00 2 26
Valencia..........  3 50 3 75
Jamaica, barrel — 4 26
Marmalade, Sev­

ille, per chest........ 3 uO
Sicily bitter, box 2 50
Pineapples, case 4 Of 4 5U 

Strawberries
Florida, qt................ 0 50
Louisiana, box........ 0 13

Vegetables—Tomatoes are arriving 
' by the car load and in good ripe condi­

tion. About two ears are sold a week. 
The next in quantity in the vegetable 
line is the celery which also arrives in 
large quantities and for which there is 
a regular demand. All kinds of vege­
tables, bawever, are constantly arriv­
ing to meet the demande of the eity.
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arrive this week.

A a p ' a g u b,
0 40

Valencia», new,
3 25

0 90 Spanish..............3 60 3 75
0 75 Green, per doz.. 0 50 0 60

Spanish, ) cases......... 1 60
0 25 Parsnips, bag... 0 85 0 90
2 25 Potatoes—

Canadian, bag.. 0 50 0 56
dwAioam... 0 36 0 40 Bermuda, new,

Cabbage-, Can.,
1 60

per barrel.............. 8 00
per barrel................ Sweet, hamper.. 1 25 

“ barrel............
1 50

Cahbi.gr, new, brl. .. 3 00 3 50
Carrolr;, bag.... 0 65 0 75 Parsley, per doz
OarrotH new, dz — 1 00 bunches.................. 0 70
Cel er s Cans-

0 35
Radishes, doz... 0 85 0 40

dian dozen... 0 30 Rhubarb, doz........... 1 00
Celer) Florida 2 00 2 50 Spinach, hamper__ 0 75
CuilllliMTB.dOZ........ 2 50 Tomatoes, hot
Lettui •, hamper.......
Lettu •, per doz —

2 50 house, lb.................. 0 25
0 30 Tomatoes, case

Miwlu cuius, lb.......... 0 90 of 6 baskets... 3 50 4 00
Onions — Turnips, bag.............. 0 40

Canadian, bag.. 1 00 1 25

Fish—The fish market has not yet
fully recovered from its usual dullness 
afin- Lent, but as fresh caught fish are 
beginning to come in, it is expected that 
it « ill soon be in full swing again. A 
few >mall shipments of fresh caught 
while fish and perch have already ar- 
rivul, and more will soon follow. White 
fish may be regarded as luxuries as they 
are up to bacon prices—from 15c to 
17c a lb.

LAKE FISH
Goldeyee—........  0 06 Pike..................................0 06
Hi riing, l.ake Superior 0 04 Trout.............................  0 10
Pickerel, blue................0 0f>4 WhiteBsh, fresh
Pickerel yellow...........0 09 caught............... 0 15 0 17

Perch, fresh caught.. 0 10 
OCEAN FISH (FROZEN)

Steak Cod....................  0 07 Salmon, pink, per lb.. 0 09
Halibut........................ 0 12 " red. 0 10
Haddock...................... 0 06J “ sea dressed .. 0 13
Herring, per 100..........  1 75 Smelts, No. 1................. 0 08
Mackerel, each............0 20

SMOKED, BONELESS AND PICKLED FISH.
Acadia, per crate----2 40

tablets, box.. 1 60 
Bloaters, per basket.. 0 90 
Codli-h, shredded, box 1 80 

Hluenose, “ 1 40
CodMeak, per lb.........0 07
Cod, Imperial, per lb.. 0 05
Oiscoe.', per basket---- 1 25

BULK
Oysters, standards, per

gal ......................  1 66

Fillets, per lb..............  0 14
Haddie, Finnan.........0 0J
Herrings, Digby, bndle 0 60 
Herrings, Imported 

Loch Fyne, per kit.. 1 50
Kippers, per box......... 1 25
Quail on toast, per lb.. 0 051

OYSTERS.
Oysters, selects, per gal 1 85 
Oysters, extra selects... 2 00

TRADE NOTES.
IjiM-kerby Bros., wholesale grocers, 

Muni real, have gone into liquidation.
Among the list of Canadian patents 

issued recently and furnished by Feth- 
-tiblonhaugh & Co., Ottawa, is one to G. 
W. Finney, Ohio, for a coin-controlled 
vending machine, especially designed 
for peanuts.

Bananas
Rape Tomatoes 

Pineapples
3 of our BIG SPECIALS at this season. Get 
started with us and you will be in right. Heavy 
supplies coming for this week. Mail orders given 
prompt attention.

WHITE CËL CO., Limited
Branch at Hamilton TORONTO MAIN 6565

FANCY
|~^V J .PINEAPPLES

I Y* 'FLORIDA TOMATOES
IVl 1 L/ (BANANAS

FRESH!LETTUCE 
RADISH 
RHUBARB 
GREEN ONIONS

Finest Oranges and Lemons

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

A Little to Learn—A Lot to Know
This beautiful Spring weather diverts our minds to November Cut Lemons. Our 

brands are on the market in both Fresh Cut and November Cut Lemons. Your best 
interests will be served by asking for Buster_Brown, Hiawatha or Lord Beresford. 
These brands are undoubtedly the best and most uniform pack of Lemons imported by 
the Canadian Wholesale.

FRATELLI FOLLINA W. B. STRINGER
PALMERO, MESSINA, Packer Canadian Agent, Toronto.
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Want Changes in Fruit and Vegetable Duties
Winnipeg Wholesale Dealers Petition the Government to Have 
Duties Removed on Certain Fruits and Vegetables at Certain 
Seasons—Niagara Fruit Growers Ask for Careful Considera­
tion Before Such a Course is Taken.

Winnipeg, April (i. Wholesale fruit 
and vegi table dealers here are anxious 
to see changes in the tariff on certain 
fruits and vegetables at certain seasons 
of the year and have petitioned the Do­
minion Government to take action.

The petition reads as follows:—
“Sir. Your petitioners represent the 

principal fruit and vegetable importing 
concerns in Western Canada.

"Little fruit is raised in Western 
Canada, and the western cities are de­
pendent upon the United States for all 
the early fruit and vegetables. These 
come from as far south as Miami, Flori­
da. During the several months of the 
year before it is possible to grow vege­
tables or fruits, a large quantity of 
both are imported ; but the freight 
charges, coupled with the duty, place 
the consumption beyond the purse of 
the average householder, and these pro­
ducts Income a luxury when they are 
really a necessity.

"Our desire is—and we believe it to 
be a reflex of that of the western coun­
try at large—that the duty be removed 
from these products at such times when 
they cannot possibly come into competi­
tion with home-grown articles.

"We believe that the adoption of the 
following schedule would be of distinct 
advantage, supplying the people of West­
ern Canada with some of the necessities 
of life which the country, by reason of 
its geographical position, is not able to 
provide at those times.

What the Request is.
"Peaches, pears, plums anil 

apricots on free list from Jan­
uary 1 to October 1.

"Cherries, on free list from 
January 1 to June 30.

"Grapes, on free list from 
December 1 to August 31.

"Tomatoes and green vege­
table, cabbage, cucumbers, cel­
ery, asparagus, rhubarb, green 
beans, cauliflower, on free list 
from December 1 to July 31.

"Cantaloupes and watermel­
ons, on free list from October 
31 to August 31.

‘ ' Strawberries, raspberries, 
blackberries, currants, goose­
berries, on free list from Sept.
30 to June 15.

"At the present time duty is charged 
us on all crates and packages containing 
celery, cabbage and such vegetables, and 
as there are necessary and essential to 
the transportation of such goods, we 
do not believe that duty should be 
charged.

"We believe that peanuts should be 
on the free list. They cannot be pro­
duced in Canada, and the only peanuts 
suitable and demanded by the trade in 
this country are those shipped from the 
United Slates. We do riot know of any 
other point of production that will pro­
duce peanuts that would be accepted and 
handled by the dealers in Canada.

"Over 90 per cent of the cranberries 
used in the Dominion of Canada are pro­
duced in the United States, principally 
in New Jersey, Massachussetts and Wis­
consin. The present duty on cranberries 
is 25 per cent. On the average price 
of cranberries we are obliged to pay 
approximately $325 to $350 per car. 
which we believe is entirely out of rea­
son. It is our idea that the duty on 
cranberries should be arranged on a 
barrel basis or taken off entirely."

"This matter is respectively brought 
to your attention at the present time in 
view of the likelihood of some reciprocal 
arrangement being made with the United 
States, and the adoption of this schedule, 
it occurs to us, would be of distinct ad­
vantage to Western Canada, where the 
mst of living is relatively high.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular

Lemon Bros.
Owen Sound, Ont., and Sault Ste. Marie 
Wholesale FRUIT, FISH end PRODUCE

Commission Merchants, and

"That this petition may be eon>idi 
ed is the earnest prayer of the suIm i, 
ers. ’ ’

What Ontario Men Say.
St. Catharines, Out., Apr. 7. |

Niagara Peninsula Fruit Growers' 
soeiation held a meeting here to . 
cuss the petition sent to the Gm 
incut by Winnipeg wholesale fruit, 
regarding the changes in duties on , 
tain fruits at certain seasons ol 
years. The following resolution 
adopted and forwarded to the Minis, 
of Customs:—

Moved by John Scott and George 
Walker, the Niagara Peninsula Fi 
Growers’ Association beg to stale il, 
during the past two or three years . f 
forts have been put forth to placi 
the western markets large suppli. > ,,i 
Canadian-grown fruit, witli considérai.!, 
satisfaction to consumers, and we !.. 
lieve that any change in the present i.ii, 
of customs will result in serious in.ju. 
to what promises to be a very large ii.ni, 
in the near future. We therefore Iminb 
ly pray that no change he made in ih, 
existing duties in fruit at the pres. .,i 
nine until all the parties interested ..
In- consulted.

O. H. Johnson, general merchant, i 
gary, Alta., has moved into the hnildi 
recently occupied by Rodell Hr..- \ 
Lake, who have sold their stock. I,\ .. 
special sale and turned over the balm..-. 
In Mr. Johnson.

MMAMOM taoa-a

Dried Apples
Shipments Solicited

Settlement» Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMI8 SOMERVILLE, Manager

TRY LEARD’S LOBSTERS 
and CANNED CHICKEN

Write for Price»

W. A. LEARD
Summeraide, - PE.IPeeler, in HIDES. WOOL and RAW FURS

♦♦♦♦♦♦♦

How to Make More Money 
on Vegetables and Truck
{ÏÏ Use our Vegetable Display Stand. It

'' will make vegetables and green truck 
look better, keep better and sell better. 
Retail Grocers and Market men use them 
all over United States. When writing to us 
state whether you have a city water supply. |
GALESBURG CORNICE WORKS \

93 Cox Street, Galesburg, Illinois
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You Can Buy Independent 
Packs of Oranges and Spoons

FROM THE FOLLOWING JOBBERS:
Toronto
H. J. Ash 
C. Ciceri 
Dawson-Elliot Co.
C. Kimpton 
McWilliam & Everest 
McBride Bros
H. Peters
D. Spence 
Vance & Co.
White & Co.

Hamilton
Dixon Bros. 
Specuzzi & Sansone 
White & Co.

Stratford
Jas. Lloyd

Port Hopo
Philp & Greenaway

Brantford
Ryerson Bros.

Owen Sound
Lemon Bros.
McDougal & Evans, Ltd.

Kingston

R. H. Toye

Guelph
H. Walker & Son

Sarnia
J. F. Wood & Co.

London
Catalano & Sansone 
A. Mountjoy 
G. G. Steele

It will pay you to ask these jobbers for Independent Packs of Oranges and give them also an order for 
Spoons and Knives or write direct to us.

Independent Orange Brokers of Toronto
Cameron Husband J. J. McCabe Eugene Moore

32 Church St., Toronto

BRUNSWICK BRkro

OlUUTY

"•«im.n.ienens1SAITOH IN OIL

T.mm

CONNORS> CONNORS BROS f

THE MOST POWERFUL LEVER
to move the whole family trade round your way is the

BRAND SEA FOODS
For fourteen years this brand has held the premier posi­
tion for quality, and you had better be out of business 
than handle other than Quality Goods.

CONNORS BROS., Limited, Black's Harbor, N.B.
AGENTS—Grant. Oxley A Co„ Halifax. N.S.; C. H. B. HÜlcoal. Sydney. C.B.; J. L Levitt, Yarmouth. N.S. ; D. Rattray A Sons, Quebec ; Leonard 

Bros., Montreal ; Arthur M. Loucka, Ottawa : C. De Carteret, Kingston ; James Haywood, Toronto ; Chas. Duncan, Winnipeg ; Shallcross, Macauley & Co. 
Calgary, Alta.; J. Harley Brown, London, OnL; R. Robertson A Co. Vancouver, B.C. ; The Alf. Denis Co., Ltd., Edmonton, Alta.
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Will Canada Buy her Rice from British Guiana ?
This is a Prediction Made by Grocer Representative Now in 
South America—Possibilities of Demarara—The Present Mar­
kets Demand Yellow Colored Variety.

By D. Williams.
Georgetown, British Guiana, Apr. 4 — 

The growing of rice in Demerara, Brit­
ish Guiana, is rapidly assuming large 
pn .part ions ami is becoming a prosper- 
and profitable industry. It is only a 
few years since it was introduced to any 
great extent in the colony, hut the emi­
gration of Hast India laborers to the 
country has created a demand for the 
article and this, combined with the fit­
ness of the soil and climatic conditions, 
has given it a stimulus until to-day it 
is the second great export of George­
town, the seaport and capital of British 
Guiana The methods of cultivation are, 
generally speaking, crude, the work 
nearly all being done by hand.

The seed for the rice crop s sown 
about the first of April in patches of 
land not covered by water—nurserys 
they are called. In these the rice is 
sown very thick and is allowed to grow 
to a height of about six inches before it 
is transplanted in the fields i.irtially 
covered by water. There it grows lapid- 
ly with little attention until it is !.pe.

When ready to harvest it is cut with 
the old fashioned sickle or reaping he ok 
and hound into sheaves similar :o grain 
in Canada. It is left in the l:eld till 
ready to be taken to the threshing Ik or. 
There it is threshed, the crude rice, or 
‘pady’ as it is called, being beaten out 
by hand as was done generations ago. 
Then it is bagged and conveyed to the

local buyer or mill. The pady or crude 
rice resembles oats having a hull upen 
it that does not come off in threshing.

A modern rice mill, of which there are 
several in Demerara, is a most interesting 
establishment. One we visited, the larg­
est in Georgetown, is a splendidly equip­
ped mill fitted with the most up-to-oate 
machinery

The bags containing the pady are emp­
tied into a large hopper on Gie gtound 
floor. It is then carried by an elevator 
to the upper story and fed it to round 
steel tanks of about forty to fifty bags 
capacity. Water is let into lie tanks 
and steam turned on heating the mass 
to about 150 degrees fahren'ieit. Here 
it remains about ten or twelve hours 
when the tanks are opened at the bot­
tom. After the water is drawn off, the 
half cooked rice is run through dryers 
until all the moisture has evaporated. 
From the dryers it is carried to the first 
sheller which takes off the outer shell or 
husk ; then it passes through a cleaner 
or winding machine which separates the 
hull or chaff from the kernel, the former 
being carried to the furnace room and is 
used for fuel

The rice passes on by carriers to the 
polishing machines where the second 
covering is removed after which it is 
carried down shutes and scattered upon 
a spacious stone floor to air and cool

It is then bagged and is ready for ship­
ment. The price paid for pady is about

SI per hundred pounds. This will pro 
duce from sixty to seventy pound 
of rice. The mill owned by Wen 
ing & Richter has a capacity . 
300 bags of rice per day, each bag cm, 
taining 175 pounds.

Turn Ont Yellow Colored Rice.
Another mill we visited owned b\ , 

London concern uses a different procès 
Here the pady is steamed in one larg, 
tank and after drying is run through on 
huiler which finishes the process and tin 
rice is carried down shutes into bag 
ready for shipment. In both those mill 
the rice turned out is of a yellow color 
not the white polished kind used ii 
Canada.

The reason of this is not that the 
cannot make the white variety but tin 
demand in the West Indies is almost en 
tirely for the colored kind.

It must be remembered that a large 
part of the population of Demerara an,l 
Trinidad is Egst Indian coolies. Ihos, 
people do not want the white rice but 
prefer the other which, it is claimed, is 
more nutritious and healthful. Tin 
time, however, is not far distant when 
if the industry expands, as it is vcr. 
likely to do, the rice growers and mil! 
men will be compelled to look for other 
markets and their eyes are now being 
turned toward Canada to see what an 
the possibilities of finding an outlet 
there for their surplus products.

Considering the vast possibilities »i 
Demerara and the fitness of the soil oi 
large sections of the country, there 
seems little reason to doubt that, with 
improved cultivation, modern machinery 
and the introduction of capital, it will 
before many years be the great source 
of the rice supply of Canada

SUNKIST”
SEEDLESS NAVEL

CALIFORNIA ORANGES
ARE NOW AT THEIR BEST

^ “Sunkist” Oranges and Lemons build up your fruit trade. 
<H Our advertising campaign will help you.

CALIFORNIA FRUIT GROWERS' EXCHANGE
Distributing Points : TORONTO WINNIPEG MONTREAL CALGARY

5»



THE CANADIAN GROCER
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A “WALKER BIN” INSTALLATION
marks the beginning of “better things" in the grocery. It 
means much to both the dealer and customer whose interests 
are more closely associated than is often supposed—

Better and Cleaner Stock 
Better Clerks

Better Service
Better and More Satisfied Customers 

Better Turn-over 
Better Profits

It means everything to the grocer who is looking for “ big 
things ” from his business.

Write for Illustrated Catalogue i “ Modern Grocery Fixtures."

The Walker Bin & Store Fixture Co., Limited
Designers and Manufacturers of Modern Store Fixtures

BERLIN, ONTARIO

We
Know our 
Proposition

I

from A to Izard. 
We know that 
Fels-Naptha soap 
actually does in cool 
or hike-warm water 
what is claimed for 
it. And we know 
that the dealer 
whose store is well 
stocked with goods 
such as Fels-Naptha 
soap is bound to 
progress.

ARCTIC
Refrigerator

It does not matter a great deal what 
kind of a refrigerator you use. For 
they don’t all refrigerate alike-

There are many good reasons why » 
your refrigerator should be an 
ARCTIC.

These reasons have to do with 
the profits you make from butter, 
eggs and other perishables, and the 
degree with which you are able to 
satisfy your customers-
Arctic Refrigerators for All Purposes.

JOHN HILLOCK & CO.
Queen and George Sti., TORONTO
Agents for Western Provinces : Ryan 
Bros., 147 Bannatyne Ave., Winnipeg

The White Mop Wringer
always proves a splendid seller, because 
it does all we claim for it.

It never disappoints. Wrings drier and 
easier than any other device.

Each one sold is YOUR advertisement, 
creating more sales.

Watch for TRADE MARK below; it 
stands for excellence.

Write for Detsils. Made in Canada.

White Mop Wringer Co.,
FULTONVILLE, : N.Y.
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Classified Advertising
ADDING MACHINE.

MISCELLANEOUS. MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in 
one operation. Elliott-Fisher, Ltd., Room 314 
Stair Building, Toronto. _____

AGENT WANTED.

AGENTS WANTED IN CANADA by Manchester 
Manufacturer of Bottled Jams. An attractive line 
that should sell well. Address—Duerr & Sons, 

Old Trafford. Manchester. (tf)

BUSINESS CHANCES.
pOR SALE—Grocery business, large corner store in­
i'* growing locality; we'l established, splendid con­

nection. big ordr r trade ; annual turnover $20. 
000. Must be sold immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER, 
Toronto.

COUNTER CHECK BOOKS-Especlslly made for 
the grocery trade. Not made by a trust. Send ua 
aamplea of what you are uelng, we’ll send you 

prices that wllllnterest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
pliée for Blndera and Monthly Account Syeteme. 
Business Syatems Limited, Manufacturing Statlonere, 
Toronto.

DOUBLE your floor apace. An Otls-Feneom hand- 
power elevator will double your floor space, en­
able you to use that upper floor either as stock 

room or as extra selling space, at the same time in­
creasing space on your ground floor. Costs only $70. 
Write for catalogue “B.” The Otis-Fensom Elevator 
Co-. Traders Bank Bulldina. Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business. They are 
labor and time savers. Produce results up *o the 

requirements of mrrchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg; 308 Richards St..Vancouver.

COUNTER CHECK BOOKS

COPELAND-CHATTERSON SYSTEMS - Short, 
simple Adapted to all classes of business. 
Copeland Chatterson-Crain, Ltd., Toronto and 

Ottawa. t*f)

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

FOR SALE.

I?OR SALE—City and Town rights for preserving 
"* eggs. No cold storage needed. Box 339, CANA 

DIAN GROCER, Toronto. (14p>

FOR SALE Stock and fixtures of Hy. Poehlman, 
grocer, Collingwood, at hundred cents on the 
dollar. Fixtures at valuati n. Capital required 

$2,500 to $3,000. Progressive paying cash business. 
Proprietor leaving to engage in wholesale fruits and 
provisions. Good corner, centrally situated on Main 
S . Public weigh scale». Handy and well equipped, 
with cellars, hoist and self-measuring tanks, etc. 
Possession June 1st orsooncr.

FOR SALE. Well established Grocery, Provision 
and Crockery business in one of the best towns in 

Eastern Ontario, population over 5,000, large corner 
brick store, splendid location, turnover last year over 
$22,000 and business growing. Excellent farming 
country, controls several good agencies for the town, 
stock !n first-class condition and bought right, stock 
being kept up and business going on as usual, expenses 
light, building can be purchased or rented. No cutting 
of prices but all goods sold at a reasonable profit. 
Good reasons for selling. If you contemplate buying, 
address Box 340. CANADIAN GROCER, Toronto, at 
once and receive full information. (17)

MALE HELP WANTED

SALESMAN wanted at once by Toronto manufac- 
turer. To an energetic and reliable young man 

this is a good opportunity to become connected with an 
up-to-date concern where chances for advancement are 
good. Applicants with Grocery experience preferred. 
State age, experience and full particulars. Box 342, 
CANADIAN GROCER, Toronto (14p)

VY7ANTED—At once, first-class catsup maker. Give 
references and full particulars. Box 64, Ham­
ilton. Ont. (tf)

ELIMINATE FIRE RISK, save insurance, reduce 
maintenance costs and save money on your actual 
building work by using the Kahn System of Fire­

proof Construction. Used in many of the largest 
business premises on this continent. Write for cata­
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd„ Walkerville, Ont.

ERRORS AVOIDED, LABOR SAVED-Using the 
•4 Shou-perior” Autographic Register. Three 
copies Issued at one writing. 1st, Invoice; 2nd, 

Delivery Ticket ; 3rd, Charge Sheet perforated for fil­
ing. No handling of carbons. High grade printing 
and neat invoices. Make full enquiry. Autographic 
Register Co.. 191-193-195 Dorchester St. E., Montreal.

(tf)

riRE INSURANCE. INSURE IN THE HART 
FORD. Agencies everywhere in Canada. (tf)

COR FILING PAPERS, LETTERS and Vouchers,
1 fastening bulky envelopes or backing statements, 

theACMENo. 2 Binder is indispensable in every 
store. Penetrates the thickest paper and perforates 
and binds in one operation. For sale by allstationers. 
A R. MacDougall& Co., Canadian Agents, Toronto.

GET THE BUSINESS-INCREASE YOUR SALES. 
Use Multigraph Typewritten Letters. The 
Mult;graph docs absolutely every form of print­

ing. Ssves you 25% to 75% of your printing bill. 
Multigrapb your Office Forms; Letter-heads; Circular 
Letters. Write us. American Multigraph Sales Co., 
Ltd., 129 Bay St., Toronto. (tf)

IF YOU have been afflicted with one of those foun­
tain pens that won’t write when you want it to, or 
leaks when you don’t want it to, give it away to one 

of your poor relations and buy a Moore Non-Leakable 
Fountain Pen and you will be happy. Consult your 
stationer. W.J. Gage & Co., Toronto, sole agents for 
Canada.

CAMPLES FREE Write us to-day for free aampi», 
° of oar new two-color Counter Cheek Bo,,?.

white end yellow leevee. We meke Check 
endfold end sidefold, (logic end trlplicite
ft™*' 5r,cei- Dï.m,elee R««l«'cr Compeny. |
100 SpsdinsAve., Toronto.

THE “Kalamazoo” Loose Leaf Binder Is the 
binder that will hold lust as many sheets a. 
actually require and no more. The back Is f 

Ible, writing surface fist, alignment perfect No 
posed metal parte or complicated mechanism. V 
for booklet. Warwick Bros. & Rutter, Ltd., Klo^ j 
Spad!ne, Toronto. hi;

TH5 ÎÎ£TAL REQUIRED In a Modern Cone ,le 
I Building. Our special facilities enable u ' 

produce at minimum cost Concrete Reinfc 
ments, Fenestra Steel Sash, Automatic Hre Shu., . 
and Steelcrcte Metal Lath. Complete stock a 
delivery Before decldini write u. for cetalogu? ! : , 
price». Expanded Metal and Fireproofing Co, |,. 
Fraser Ave., Toronto.

WANTED-A epleudld opportunity for deale,", to 
handle the best combination Duplicating 
dressing and Office Printing Machine on ,he 

market. Exclusive territory. Send name and address 
riving occupation and references, to the Canadian 
Wrlterpress Company, Limited, 33 John St., Hs.r.il 
ton’ Qnt-___________________ _________  (if/

WAUiaSU8BrAVDJ,ASTOVHEATI"<i SYh-W IEMS. ^ T.yl°r-Forbee Company, Linn, j 
Supplied by the trade throughout Canada , ,#>

WHEN buying bookcases insist on having the bcs. 
on the market, “Mecey Sectional Bookcases 
Carried in atock by all up-to-date furniture deal 

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturera, Ltd. General offices Wood 
stock, Ont.

VOU need the best possible protection from fire if 
* your valuables are In one of our safea, you can 

rest at eaae ; no fire la too hot for our safes end 
vaults to withstand. We manufacture vaults and safes 
to meet every possible requirement. Write for ca.a 
logue “S ” The Goldie & McCulloch Co .. Ltd. Gan 
Ontario. (,f.

YOU can display your goods to better advanugc 
through the use of up-to-dste fixtures We «re 
specialists in the planning of stores and offices. 

Our catalogue conta’ns Illustrations of man> new 
features and several handsomely equipped stores tnd 
offices. Shall we aend you our catalogue J - Jooe* 
Bros. 6c Co., Ltd., 30-32 Adelaide St. W , ruru.no

. ';f/

JUST NOW we are holding a special sale of second­
hand typewriters. All makes are represented— 
Underwood, Remingtons, Olivers, Empires, Smith 

Premiers, etc. They hsve been carefully rebuilt and 
are In good workable, wearable condition. The Mon­
arch Typewriter Company, Limited, 98 King St. W., 
Toronto, Ont. (tf) *

MODERN FIREPROOF CONSTRUCTION. Our 
system of reinforced concrete work—ae eucceee- 

y used in any of Canada's largeat buildings— 
gives better reeulte at lower cost. “A strong state 

ment” you will eay. Write ue and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. Weet, Toronto.

MISCELLANEOUS.

ATTRACTIVE fixtures sell your goods. Walker Bin 
Fixtures and Show Cases prove invaluable in 
economising store space, and by compelling cus­

tom, assist materially in effecting sales. Send for 
catalog. Estimates for fixtures submitted. Wslker 
Bin and Store Fixture Company, Ltd., Berlin, Ont.

ANY naan who haa ever lest mener In the malle hae 
had occasion to learn by painful experience that 
the only proper way te remit money is by Domin­

ion Express Money Orders and Foreign Drafts. If 
lost or delaved In the malle, a prompt refund Is arrang­
ed or new Order isgued without further charge,

*7/ir LIVE MERCHANTS use National Casi
/ZSuUUU Registers. We couldn’t sell them un- 
1 u less they saved people money ihv
National will guard your money too. Write us for 
proof. National Cash Register Co., 285 Yongc Si.. 
Toronto,

buys the beat dupHcatlngmacbineon the mar 
3)7^ ket. ACME will print anything a job printer 
,u can do. Complete outfit: Acme Duplicating 

Machine, one tubular stand fitted with type cases, con 
partments plainly lettered and arranged like universal 
keyboard of the standard make of typewriters, one 
drawer for accessories and forms, 20 lb. font of type 
writer type, one chase, one Acme ribbon any color 
with typewriter ribbon to match, one pair tweezers, 
two quoins, one key, one oil can and one set of reglets 
Sold with a guarantee. Acme Duplicator Co., Bali! 
more, Md., U.S.A.

REPRESENTATIVE WANTED

PROBABLY the moat talked about machine in Lea 
ada la the Halner Book-keeping Machine ï< 
combines In one machine the cash and credit 

register, time recorder and account regirtcr. Rcp;« 
eentativea wanted everywhere. Write for ourpropt > 
tlon. Book-keeping Machines, Limited, 424 Spadin* 
Avenue, Toronto. (tfi

RELIABLE AGENTS WANTED to sell London 
manufactured “Home Made Brand” Pickles, 
Sauces, etc. Quality good, prices low and com­

mand ready sale. Old established firm. Apply 
4 Onions,” c/o CANADIAN GROCER, 88 Fleet St , 
E.C., London, England. (14)

CCOTCH PLAID STATIONERY Is the Istest cre- 
** stion for business and society correspondence 

Paper and envelopes present s finished ll»ta 
surface, most agreeable to the pen touch. Leading 
stat’oners have It. Write for samples. The Copp, 
Clark Co., Ltd.,Toronto. (tf)

TECHNICAL BOOKS.

SAVE m OF THE COST OF HANDLING 
merchandise by Inetall'ng a Bealh Syatem ol 
Overhead Carrier». Save» valuable floor apace 

beeauae the trackage I. on the celling. Syeteme for 
ell klnde of businesses, large or smell. Write ue for 
Illustrated eeteleg. W. D. Beeth * Sou, 163 Ter- 
euley Street. Toronto.

6o

SALES PLANS-Tble beak te e collection ol 3J3 
successful pleas tbet hive been used by re 
merchants to get more business. These Inc :< 

Speclsl Seles, Gelling Holiday Buaineea. Co oper. « 
Advertising. Money-Making Idea». Conteita, < - 
Price $2.50, postpaid. MacLean Publleblng t ■ 
Technic»* 1 Book Dept.. 10 Front Street E„ Toror o

CANADIAN MACHINEKY AND MANUFACTlis 
ING NEWS, SI per yeor. Every menufectu: 
ualng power should receive this publication re, 

lerly, end alee aee that It la placed Id the bands of b 
engineer or superintendent. Every laaue 1» lull 
practical article», well calculated to suggest econom;. 
le the operation of a plaat. Condensed advcrtisemcr 
lor “ Machinery Wanted ” Inserted free for subscribe rt 
tethe GROCES. "Machinery for Sele" advert, e 
meute oie cent per word eachluaerllon. Semple top 
no requeet. CANADIAN MACHINERY, 10 Front f 
Beat, Toronto.



QUOTATIONS FOR PROPRIETARY ARTICLES
Chocolates and Cocoas

THE COWAN CO., LIMITED 
Cocoa-

Perfection, 1-lb. 
tins, per do*... . $4 50 

Perfection, 1-lb.
per do*...............  1 40

Perfection, ft-lb.,
per dos............  1 30

Perfection, 10c size 0 90 
1 * 6-lb. tine

ir lb...............  0 37
lULle, bulk, No.

1, per lb........... 0 80
Soluble, bulk, No.
1, per lb..........  6 18

London Pearl, per lb.........................  0 32
Special quotations or Cocoa in bble. 

kegs, etc. „
Unsweetened Chocolate— Per lb.
. lain Book, ft’e * ft's, cakes, 12-lb. bxs 0 86
Perfection chocolate, 20c sise, 2 dozen

boxes, per dozen..........................  1 80
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen................... 6 90
Sweet Chocolate-

Queen’s Dessert, i’s and |’s, 12-lb. bxs.,
per lb.............................................. 6J «

sen s Dessert, 6’s, 12-lb. boxes... 0 4u
anilia, i-lb., 12-lb. boxes, per Id....... 0

Parisian,8’s...................................  g
0 24 
0 36 
0 28

Royal Navy, ft’s, ft’Si boxes, per lb....

Baking Powder
OILLARD S CO.

Oismoi.i - 
i4b. tins, > dos.. In 

■lb. tins.
4b. tin>. *

iy I E RIAL BAKING POWDER
Per doz 

60 85 
1 75 
3 50 
3 40 

10 50 
19 80

10c*

12-oz.
12-oz.
21-lb.
6-lb

4-dozen
3-dozen

3-dozen 
1-dozen 
[-dozen

MAGIC BAKING

6 dozen

9VDERtests

Moral—Dune ... $ 0 96
T‘ | lb.......... 1 40
" Boa.;........ 1 96

ft lb.......... 2 66
12 OB......... I 86
lib........... 4 90

lib...............18 60
61b........... #86

Barrels—When packed in 
barrels one per cent dis­
count will be allowed. 

CANADIAN CANNER8. LIMITED 
Aylmer Jams

Per doz 
Strawberry........ 1 90

Peach.............
Pear .

Raspberry __ 1 90 Red currant...
Black currant... 1 80 Black currant

currant....... 1 80 Crabapple........... 1 70
Rasplrerry & red Plum.................... 1 70

Grape.................. 1 70
Marmalade

Scotch................  1 40
Orange Jelly— 1 75
Green Fig...........2 25
Lemon ..............  1 80

etoneless— 1 70 Pineapple........... 2 25
Gooseberry........ 1 80 Ginger....................2

Pure Preserves—Bulk 
5 s A 7’s per lb. 14’s & 30’s per lb.

Strawberry.............  0 11   0 1
Blackcurrant.......... 0 11  0 1
Raspberry.................0 11   0 1
Other varieties....... 0 09  0

Freight allowed up to 25c per 100 lbs.
WHITS r A-AN SPICES AND CEREALS LTD. 
White tiwan Baking Powder—

1-lb. tiuü, 3-doz. in case, per doz.........  2 00
|-lb.
I-lb. " " .......... 0

Raspberry and
goose i vrry 

Damson plum 
Btoneleaa 

Greengage plum,

Cart 
No. 1. : 
No. 1 
No. 2 :• 
No 
No. 3 
No. lu 
No. If

un Wheat 
ran Flaked 
an Flaked

ESgfr?:
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loings for cake—
Ohooolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
ft-lb. pkgs., 2-dos. in box, per doxen 0 90 

Confections— P®^lb.
Milk chocolate wafers, 6-lb. boxes.. 0 36
Maple buds, 5-lb. boxes.......................... 0 36
Chocolate wafers, No. 1, 6-lb. boxes 0 30 
Chocolate wafers, No. 2, 0 25
Nonpareil wafers, No. 1, 0 30
Nonpareil wafers, No. 2, 0 25
Chocolate ginger, 6-lb. boxes............ 0 30
Milk chocolate, 5o bundles, per box.. 1 35 
Milk chocolate, 6o cakes, per box.... 1 35

EPPS’S.
Agents, C. E. Colson A Son, Montreal.

In I, i and 1-lb. tins, 14-lb. boxes, per
lb...................................................... 0 35

Smaller quantities................................  0 37
JOHN P. MOTT A CO.’S.

R. S. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa ; J. A. Taylor, Montreal ; J. 
E. Huxley, Winnipeg ; Tees A Perase, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.C.;G. J. Estabrook, St. John,N.B.

<£11 le, 10c sise 
(for cooking ) 

dos .........0 90

Mott’s breakfast cocoa, 10c. sise 90 per d*. 
" breakfast ooooa, i’s............ 0 38
" " " ft’s..............................

" No. I chocolate, ft s...................
" Navy " ft’s..................
“ Vanilla sticks, per gross............
" Diamond chocolate, ft’s............
" Plain choice chocolate liquors 
" Sweet Chocolate Coatings ....

WALTER BAKER A CO., LIMITED.
Premium No. 1 chocolate, ft and ft-lb.
Breakfast ooooa, Ï-6, ft, ft, 14 Wb. tins 
German Sweet ohooolate, ft and i-lb.

cakes, 6 lb. boxes......................
Caracas Sweet ohooolate, ft and i-lb.

cakes, 6-lb. boxes...........................
Auto Sweet ohooolate, 1-6-lb. cakes,

« 8 Friend Baking Powder
Per doz No. 12,4-oz., 6 dz 0 70 

4 doz 2 40 No. 12,4-oz.,3dz. 0 75 
• 2 doz 2 50 In Tin Boxes—

'j doz 0 80 No. 13,1-lb., 2 dz. 3 10 
3doz fi 85 No. 14,S-oz.,3 dz 1 75 

4 dz 0 45 No. 15,4-oz., 4 dz. 1 10 
,4dz 2 10 No. 16,2ft-lbs.... 7 25 

<• ,2dz 2 20 No. 17,5-lbs....... 14 00
Cereals

WHITE SWAN SPICES 
AND CEREALS, LTD.
White Swan Breakfast 
Food, 2 doz. in case, per 
caseS3.00.

The King’s Food, S-doz. 
in esse, per case $4.80. 

White Swan Barley 
Crisps, per doz. fl. 

White Swan Self-rising 
Buckwheat Flour, per 
do*. 61.

White Swan Self-rising 
Psncake Flour, per 
doz. |1.

ardlla Sweet chocolate, î-6-ib. cakes 
6-lb. tins.........................................

Kernels, per dos.
To per dot........

>i per dos.......
61 40 

1 00 
100

« o if
>ted.......... • I®

Condensed Milk
BORDEN'S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Oases. Dos.

Eagle Brand Condensed Milk— 66 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen). . 2 00 0 50 
Peerless Brand Evaporated Cream

family size.................................. 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen)......................  4 80 1 20
Peerless Brand Evaporated Cream

hotel size.................................... 3 70 1 85

EVA*)***9
Cream;

TRURO CONDENSED MILK CO., LIMITED. 
“Jersey" brand evaporated cream

per case (4 doz.)................................. 64 00
Reindeer" brand per case (4 dos.).... 6 CO

JERSEY CREA*

Coffee i.
BBT, BLUK OO. LIMITED. 

Standard Coffees.
Roasted whole or around. Packed in damp- 

proof bags and tin*
Club House___ 60 32 Ambrosia..........0 25
Nectar............... 0 30 Plantation........ 0 22
Empress............  0 28 Fancy Bourbon 0 20
Duchess............. 0 26 Bourbon............ 0 18
Crushed Java and Mocha, whole... 0 H 

" “ " ground.. 0 171
Golden Rio............................................ 0 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground..................................... 0 80
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground .................... 0 SO
German Dandelion, ft and 1 lb. tins,

ground......................................... 0 22
English Breakfast, 1 lb. tins, ground 0 18
WHITE SWAN SPICES AND G1REAL8 LTD.

White Swan Blend.

0 88 
0 82 
0 29 
1 00 
0 24 
0 32 
0 20 

Per lb.
60 86 

0 41
0 26

0 32

__________  0 44
Soluble ooooa (hot or cold soda

14b. Hna.......................................  0 88
Cracked ooooa, ft-lb. pkgs.. 6-lbs. bags 0 82
Caracas tablets, 100 bundles, tied os,

per box........................................... • 00
The above quotations are f.o.b. Montreal

Cocoanut
CANADIAN COCOANUT CO., MONTREAL. 

Packages—5c., 16c., 20c. and 40c. packages, 
packed in 15 lb. and 30 lb. cases. Per lb 

14b. packages .......................................... 0 26

1 end ft lb.' packages, assorted.............  0 26ft
ft and ft lb. packages, assorted............. 0 27ft
ft lb. packages, assorted, in 5 lb. boxes. 0 28 
I lb. packages, assorted, in 5 lb. boxes. 0 29

B^k ^ M*0rted> 5,10,15 lb‘ 030 
In 16 lb. tins, 15 lb. pails and 10,26and 50 lb. 
boxes. Pails. Tins. Bbls.

White moss, fine strip 0 12
Best tihreaaeo.............u id
Special Shred ............0 17

“Gilt Edge" In 2 lb.
tins.....................

Canadian Souvenir 
1 lb. fancy litho­
graphed canisters

Cheese. -Imperl.1
Large size jars, doz..

* SS 35 33 |a
£ OOOOOO^S
id 5 £
»• 33 S3 Î35S

Coule j uons
THE OOWAN ou., LTD.

Dream Bara, 60's, assorted flavors, box 1 
...... ■' latest• • .............................Milk Chocolate Sticks, 36 in box,

“ " 10c cakes, 36 in box “
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 !

“ " No. 2, “ “01
Maple Buds, 6-lb. boxes, lb................  0 1
Nut Milk Chocolate, ft-lb. cakes, 12-lb.

box, lb................................................. 6 40
These prices are F.o.b. Toronto.

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen....................... 0 95 dozen
Medium, cases 2 dozen..................  1 80 “
Large, cases 1 dozen .....................  2 75 “
Tumblers, cases 2 dozen................ 1 35 “
25-lb. pails......................................... 0 15 lb.

Coupon Books -Allison’s 
For sale in Canada by The Eby Blain Co. Ltd 
Toronto. O. O. Beauohemis A Fils. Mon ftrea 

62. 63, 65, 610, 615 and 620.
All same price one size or asserted 

UN-NUMBERED
Under 100 books............................... each 04
10U books and over...........................eaeh 08ft
500 books to 1000 books..........................08

For numbering cover and each coupon, 
extra per book % cent.

Infants’ Food
Robinson’s patent barley, 
ft-lb. tins, 6125; 14b. tins, 
#2.25 ; Robinson's patent 
groats, ft-lb. tins, 6125 ; 1- 
lb. tins, 62.25.

Flavoring Extrasts.
BHIRROT'8

1 o*. (all flavors),dos. 1 (I* :: " "
Discounts on application.

l-lb. decorated 
tins, 32a lb 

MOjJa^ft-lb.tins

Mo-Ja, l-lb.tins 
28a lb.

MgJ^f-ib.tins

Cafe dee Egloures-l-lb. fancy glass Jan, per
Oafe^ifiomatlque—l-lb. amber glass Jan, 

per dos., 64*
Preeentetlon, with I tumbler,I, |10 per do,

THOMAS WOOD * OO.

"Ollt Edge" In lib.
to M

0 17 
e l 
0 16 
0 16 
Bit 
0

White Usee In 6 end 10 lb. equere tine. 111.
white ewAjr enoxi bid oiiialb its. 

■web Oooounut-

Medium size jars.
per doz ............... * 50

SmaU size jars, per 
doz..................••••**»

Indiridual size Jars
per doz.................... 1 00
««ru 00

Med. size, doz. 17 00 
Small size, doz. 12 00 

Roquefort—
Large size, doz. 2 4C 
Small size, doz. 14.

Canada Cream Cbe ese—
»set»......................!» »w*i* aSE»... ... !*

CRESCENT MFG. CO.
Per doz

2 oz. bottles (reta at 50c.)................. 4 2.
4 oz. bottles (retail at 90c.)................. 6 8,
8 oz. bottles (retail at #1.50)............... 12 5U

16 oz. bottles (retail at #3)............  24 0U
Gal. bottles (retail at #20)..................... 14 5U

Milk Powder
CANADIAN MILK PRODUCTS, LTD , TORONTO 
Trumilk, full cream, per case (4 doz), ft lb

tins............................................................... 4 80
Milkstock (cooking milk), per case (4 doz) 

ft lb tins........................................................ 4 80
Jams and Jellies

BATGEKS WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose A Laflamme, Montreal and 

Toronto.
1- lb. glass jar, screw top, 4 doz., per doz. #2 20

T. UPTON A co.
Compound Fruit Jams—

12-oz. glass jars, 2 doz. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per lb............ 0 07ft
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07
7 wood pails, 6 pails in crate, per lb... 0 07
304b. wood pails, per lb..........................

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz..
2-lb. tins, 2 doz. in case, per lb..............
7 wood pails, 6 pails in crate, per lb__
30-lb. wood pails......................................

Soups
JOS. CAMPBELL CO., CAMDEN, N.J. 

Soups (condensed)—No. 1 cans, all kinds, 
doz. 6120. Pork and Beans, with tomate 
sauce or Boston style—No. 2 cans, doz. 61 40. 
Tomato Ketchup — Bottles (10c. size only) 
doz. 6140. Tabasco-Ketchup — Bottles (10c 
size only) doz. |1.40 Chili Sauce—Bottles 
(10c size only) doz. 61.40. Mustard (prepar­
ed)—With spoon (new) des. 61-40; Ne. 88 
Jars. dos. $1 40.

W. CLARK’S SPECIALTIES

8.8. Beef (Inglass 
Brand), 3 sizes — fte, 
61.50 ; fts, #.25; Is, 
63.36 dozen. Ox Ton 
gue (Paragon), 4 sizes

Stewed Ox Tall—Is. 
1.60 dozen. Stewed

0 06ft

1 00 
0 07ft 
0 07
0 06ft

61

-:ii fl

ii:
um
n\viA... '»■; y.wE
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RISINGvSUN
STOŸÈROblSH

SUSP^STE
STOYEjPOLISH

ALWAYS RIGHT. ^
Stove Polish is just right every time you sell it, 
snd 'he boxes sre always filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

j
!
i
i
r

i

MORSE BROS., Props. - Canton, Mass., U.S.A.

Exclusive
SPECIAL

Adjuster
Elgin National 

Coffee Mills
can be regulated to grind coaiae 
or fine when running, and the 
special adjusting device is used 
on our mills only. All our mills 
are built on merit, are the high­
est standard of excellence, are 
strong, fitted with steel burrs 
and run easily, smoothly and 
satisfactorily.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. Sc J. Galt (and branches! ; The Codville Co, 
(and branches); Foley Bros.. Larson Sc Co. (and branches!. 

VANCOUVER-The W. H. Malkin Co. Ltd. ; Wm. Braid Sc Co. 
HAMILTON—Jas. Turner Sc Co. ; Balfour, Smye Sc Co. ; MacPher- 

eon, Glassco Sc Co.
TORONTO-Eby, Blain, Ltd.
LONDON—Gorman, Eckert * Co.
ST. JOHN. N.B.—G. E. Barbour Co.; Dearborn Sc Co.
REGINA, SASK.—Campbell Bros. Sc Wilson 
MONTREAL—The Canadian Fairbanks Co.

MANUFACTURED BY "X

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A. —

R. B. Wiseman & Co.
WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholesale Brokere

We meke • specialty of distributing car lota. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouae eltuated in the wholesale district. Consign 
your cara to us, and we will look after everything. Thie la 
our buaineae, having been established for years. If in­
terested, we will gladly furnish you with a Hat of satisfied 
customers.

Hotoronoo—Bank of Ottawa, Winnipeg

Traveling Salesmen I
Ever hear of 
Hugh Chalmers?

He is the man, who, at the age of 30. was 
so good a salesman that his firm paid him 
$75,000 a year.

Anything such a man has to say about sales­
manship certainly can be read with entertain­
ment and profit by every salesman in Canada.

Not long ago, Mr. Chalmers gave two public 
addresses concerning salesmanship. We are print 
ing these two addresses in a neat pocket-size 
pamphlet and want to send a copy of it free to 
every salesman in Canada.

No strings on this.
The Pamphlet is FREE to every salesman.
All you need do is to write us stating your 

name, your private address and the name of the 
house you represent.

Wo want these particulars simply by way of 
proof that you are a traveling salesman because 
we charge non-salesmen 50c. a copy for the 
pamphlet—-and it's well worth it, too 1 But, re­
member, it is perfectly FREE to traveling sales­
men.

Better write for YOUR copy now.

The MacLean Publishing Co., Lid.
10 Front Street East, Toronto

HAVE YOU TRIED

MOIASSINE 3E CAKES?
MARVELLOUS FOB ERADICATING WORMS 
and Keeping Doga In Splendid General Health

The“MOLASSINE” Doj Foods are the only Foods on the market which 
besides feed inf, keep dofs healthy and improve their coats.

QUOTATIONS AND SAMPLES FROM

ANDREW WATSON, - Soto Importer
91 PLAGE YOUVILLE MONTREAL

6a
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CURRANTS
We are proprietors of

“AFRODITE” brand, the best AMALIAS 
currant on the market.

“NARCISSUS,” fine FILIATRA currants, 
“NAUS1CAA,” fine FILIATRA cleaned 

currants
and importers and distributors of

highest grade PATRAS and VOST1ZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES :

LAMBE & MacDOUGAL, London 
H. & A. B. LAMBE, Hamilton 
W. G. A. LAMBE A CO., Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET A CO., Montreal 
J. W. GORHAM A CO., Halifax

GREEK CURRANT CO
95 Broad Street ■ NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

OCEAN MILLS 
Montreal 

Chinese starch, 48 
1-lb., per case $4.00 ; 
Ocean Baking Pow­
der, 48 3-oz., $1.40; 
48 4-oz., $1.80; 60 8, 
oz., $4.50; 36 1-lb.- 
$3.75; 48 1-lb. pkg., 
$4; 10 1-lb. tins.$5; 
loose25 lbs., $1.75; 
Ocean blancmange, 
48 Sroz., $4; Ocean 
borax, 48 8-oz., 
$1.60; Ocean cough 
syrup, 86 6-oz. ,$6.00 ; 
36 5-ounce, $7 20; 

Ocean corn starch, 48 1-lb. $3.60.

Jam
a., ■■ , .. Per lb.
301L uu .,1 pails..................................................... 0 062
Pure ax-'.; ted jam, 1-lb. glass iars, two

dozen in case..................................... i 75

Jelly Powders
IMPERIAL DESSERT JELLY

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

List price.
“tihirriff's " (all 
flavors), per doz — 

Discounts on applica-

Auortod flaron—grou 10. X». 
Soap

•Th. ... h'uiNK. Packed 100 Ban toc

"Acme" peUate, Mb. cam, per can ....
" " (fancy bn. “

Tar Ucortca and tola vafen,
[fancy bis. topper box

BIIGCY EGG CRATE

BUGGY egg crate
PATENT APPLIED for

WA.T^UF.ACTURt°8V

HAMUJ0N

The most satisfactory Egg Carrier 
yet invented.

YOU should have them in stock. 
5,000 sold first season.

Walter Woods & Co.
Hamilton and Winnipeg

' * Pu rity ” licorice, 10 sticks...................  1 45
“ “ 100 sticks.................. o 73

Dulc, large cent sticks, 100 in box.......
Lye (Concentrated)

Ll.CHARl.fs]

GtLLETrs
#11

OILLETT’S 

PERFUMED LYE

Per case 
1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
5 eases or more 3 35

Crated o

ST. CHARLES CON 
DENSING CO

prices:
St. Charles Cream 
family aize.percase

.........$3 50
Baby size, per

case............. 2.00
Ditto, h "tel, 3.70 
Silver Cow Mill 4.55 
Purity Milk... 4.25 
Good Luck__ 4.u0

Mustard

Lard
N. K. FAIR BAN A (JO. BOAR'S 

LARD OOMPOUND.
Tierces....$0 12)
i-bbls........ 0 121
Tuba .60 lbs. 0 12$
20-lb Palls. 2 63 
20-lb. tlis.. 2 53 
Oases 3-lb.. 0 138 

" 64b.. 0 131
" 10-lb.. 0 13|

F.O B. Montreal.
GUNNS 

"KASIFIRST " 
LARD
COMPOUND.

Tierces ... 0 12i 
Tubs 0 12$ 
20-lb. pails, u 12) 
20-lb. tins.. 0 12$ 
10-lb. “ 0 13 
6-lb. " u 131 
3-1 d. " 0 13$ 

1-lb. cartons 13*
Licorice

NATIONAL LICORICE CO.
6-lb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (36 or 60 sticks), per box... 1 26 6-lb. Î 11

Marmalade.
T. UPTON & CO.

12-oz. glass jars, 2 dozen 
case, per doz. $1 ; l&oz. 
glass jars, 2 doz. in case, 
per doz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 7*c.; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

SHIRRIFF BRAND
"Imperial Seotch"—

1- lb. glass, doz... 1 56
2- lb. " " ..ISO
4-lb. tins, " ..4 86 
7-lb. " 7 85

"8b redded”—
1-lb. glass, dos..... 1 90
1-lb. " •« .... 110
7-1K tins. " .... I *

uuiiUAN a un lac.
.,1-lb. tins....................

*-lb tins....................
1-lb. tins....................

Durham 4-lb. jar................... per jar
" 1-lb. jar...................

F.D. 1-lb. tins..................... per doz.
" *-lb. tins...................... "

mm
BPRATT’B PRICE LIST

Mixed Bird Seeds, 1-lb. pkte., 3 dozen
cases per doz.......... ........................*0 ?5

Parrot Food, *-lb. pkts., 1 doz cartons 0 45
Parrot Food, f-lb. pkts ..................... .. 1 36
Bird Cage Band, about 1*-U>. bags, *-

gross oases, per dos......................... 0 80
Bird Gage Grit, about l*-lb. ban k-

•“"“Hïïirt.........•"

COLMAN S OR KEEN S
D.S.F.,i-lb. tins.................... per doz. $ 1 40

“ 250
5 00 
0 7$ 
0 25 
0 86 
1 46

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen....................... 0 45 dozen
Medium, cases 2 dozen................... 0 90 “
Large, cases 1 dozen....................... 1 35 "

Olive Oil
LAPORTE, MARTIN & CIE., LTD. 

Minerva Brand—
Minerva, qts. 12's........................ $ 5 75

" pts. 24’s ......................... 6 50
" |-pts. 24’s.......................... 4 25

Sauces
PATERSON S WORCESTER SAUCE 

VPint bottles, 3 and 6 dozen cases, doz 0 90 
Pint bottles, 3 dozen cases, doz............ 1 75

Soda
COW BRAND

of 1-lb. contain-IHT’ST)

«J

Ing 60 .packages, per 
box, $8 00
Case of k-lb. con-
bo^yf-W per

Case of 1-lb and k-lb. 
containing SO 1-lb.
and 80 tib.pkgs, per 

M box $3.00
Case of 5a pkgs. containing 90 pkgs. per 
box, $3.00

MAGIC BRAND Per case
No. 1, cases 601-lb. packages.................  $2 60
No. 2, " 120 k-lb. ............... 2 60
*>•«- " {«Hk " {.........
No. 6 Magic soda—cases 100—10-oz. pkgs.
lease.............................................. 2 65
OOWOmIIIMMIMMUIMIMmhimmim 2 66

•: t:i
IMS

. » « ]
*1

11

IM
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THE CANADIAN GROCER

TRADE MARK B;RAND

■fc, \V

REGISTERED

WOOD’S

HOLLANDER
COFFEE

Fragrant, Pungent, 
Delicious /

7/»e Choicest of the 
Choice.

Imported and Roasted by

THOMAS WOOD 00., LIMITED
No. 428 St. Paul St. Montreal

Soap and Washing Powders
A. 1\ TIPPET & CO., AO ENTS

Maypole soap, colors, per gross......... ÿlO 20
Maypole soap, black, per gross......... 15 30
Oriole soap, per gross..........................  10 20
Gloriola soap. j»er gross ...................  12 00
St raw hat polish, per gross................ 18 20

Stove Polish
Per gross

Rising Sun, No. 1 cakes, J & J grs. bxs. *8 50 
Rising Sun, No. 3 cakes, gross boxes.. 4 50
No. 5 Sun Paste, i gross boxes.............. 5 40
No. 10 Sun Paste, j gross boxes............ 0 00

Orange Label, le and 4‘s .... 0 S3 8 40
Bine Label. Is............................ 0 80 0 26
Brown Label, la and **■....... II 0 40
Brown LabeL J'a ................... 0 40
Green Label, l'e and is ....... 0 M 0 BO
Bed Label, .............................. • 40 0 (0

LAPORTE, MART» ft OIK, LTD. 
Japan Tea»—

Victoria. hf-c,901be..............................  0»
Prince* Louise, hf o. 10 lb................. 0 19

Ceylon Green Tee»—Japan style—
Lads,caaee80lbe.................................... Oil
Dncbee». oasee 80 lbe........................ 0 19

Green Label, retail at 40c 
Red Label, retail at 50cuvu ICWII* ttV OVU..........
Orange Label, retail at 60c... 
" ” Label, retail at 80c.Gold

5üt6bVÛvT 6t* \oiet ft'àtrttrtv» et* \q,I

|«V*ro « Vn*e uerweWtA
BLUR RIBBON 
■TEA OO.*
MONTREAL80 days

1 Box Price

6 Box Price 
$3.90

Freight paid 
on 6 box lot

0 074 
0 004 
0 0f,$

Starch
EDWARDSBLRti STARCH CD., LIMITED

Laundry Starches Per lb
No 1 white or blue, 4-lb. carton... $0 07 
No. 1 white or blue, 2-lb. carton... 0 07
Canada laundry ........................... 0 00
Silver gloss, 6-lb. draw-lid boxes.. 0 08
Silver gloss, 6-lb. tin canisters....... 0 08
Edward's silver gloss, 1-lb. pkg....... 0 07i
Kegs silver gloss, large crystal....... 0 07
Benson's satin. 1-lb. cartons........... 0 07J
No. 1 white, bbls. and kegs.. .
Canada white gloss, 1-lb. pkgs.
Bensons enamel, per box. 1 50to 3 00 

Culinary Starch
Benson & Co s. Prepared Corn....... 0 074
Canada Pure Corn............................ 0 06

Rice Starch
Ed wards burg No 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue.. 0

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches

Canada Laundry, boxes of 40 Jb 0 06 
Acme Gloss Starch

1-lb cartons, boxes of 40 lb....... 0 064
Finest Quality White Laundry—

3-lb. canisters, cases of 48 lb ... 0 71
Barrels, 200 lb................................ U 06*
Kegs, 100 lb...................................  0 06*

Lily White Gloss -
1-lb. fancy cartons, cases 30 lb. 0 074
6-lb. toy trunks, 8 in case........... 0 08
6-lb. toy drums, with drumsticks

in case..........................................  0 08
Kegs, ex. crystals, 100 lb............ 0 07

Brantford Gloss—
1-lb. fancy boxes, cases 351b— 0 074 

Canadian Electric Starch-
Boxes of 40 fancy pkgs., per case 1 00

JAMES DOME BLACK LEAD 
6a size, gross, $2 40 2a size, gross, $2.50

Boot Polish
PACKARDS BOOT 

AND SHOE 
POLISHES

Mon-Ami, $y gross; 
Black “O, $0 gross; 
Large Combination, 
*"20 per gross; Pony 
Combination, $10; 
French Glycerine, 
erJ ; Ladies' Special, 
$2u; I'at.Lea. Cream 
S20 per gross.

•yrap.
KDWARDSBURw S'lA H VO., LTD. 
"Grown Brand Perfection Syrup.

Barrels, 700 lbe........................... 0 031 per b.
Half-barrels, 860 lbe.................. 0 03$
i barrels, 176 lbe........................  0 03f "
rail» 86 lb».................................. 1 SO each

" 884 lbe.............................. 1 80 "
Plain tin», with label- oAt.

8 lb. tin», I do». In oaae................ 9 60
6 « 1 " "  9 <*

............. 9 75
................. 1 70

. tine have wire handle».)
Teas
THK

"BALADA" 
TEA CO.

§

Fellow Label, l'e.....................  0 SO 0 16
" " ft's......................0 II 0 86

Green LabeL fs and 4 s.........  0 84 0 80
Blue Label, l’e and f'e..........  0 15 0 86
Bed Labelfl's,4'e,4’» andj'a. 0 80 0 40
White Label, fe, |s and fa. 0 88 0 50
Gold Label 1 i and 4's........... 0 41 0 60
Purple Label, ft’i and |e.........  0 68 0 10
■mboeeed, l'e and l'e............. 007 1 09

Il " 4 "» " J
16,10 and 80 lb. t

Whole -ale Retail Red Tine,
drown Laoei, l'e and 4’>........ ft* 25 $0 80
Ireen Label l'e and |e ....... 0 87 0 86
Blue Label I s, ft's, is and 4e 0 80 0 40
»ed T*b»l V§ and è'e............... 0 81 0 SO
Gold Label %'s   • 44 •» 6Ô
Red-Gold Label, % 's................ 0 56 0 80

0KO. K. BRISTOL * CO., 
r * „* £25Hamilton. Ont.

EMPIRE
PACKAGE
TEA

Oases SO and 
60 lbs. each— 
Black. Mixed, 
and Green 
Oeylon.

81c.

_ Retail 
L.b.1 l’ludi'l 10o. «Do.

Gold Label 1 ■ tnd J’i }5c 50c
!.. render Label l'e and |'i ,3c 60c
Green Label l'e and l e 60c. 76c.

Canisters
Gold Tins, 5's 85c. 1.76 50o. 160
Gold Tins, 3 s 85c. 1.06 60c. 1.60
Gold Tins, I s 36c. each 60c. each
Gold Label, 4'a 18c ea. 36 lb. 86c ea. 60 lb. 
Bed Tins, 4's 36c ea. 70 lb. 60c ea. 1 00 lb. 

' ~ l'e 18c ea. 781b. 16c ea. 1.00 lb.

MRLARAMA
TEA

MINTO BROS.,
45 Front St. East

25c.............. ....£
40c..............
60c.............. ........... e ... y Island

mixed,
Wholesale
....... 0 70

.............Ill
_ ...... 0 44
lbs.* to. 0 40

fr........  0 38
1 lbe, * 4k 0 86 
llbe„4e.. 0 80
H............. on
fts.~......... on
I lbe......... 0 14

We pack Japans in all grades at 
We nack In 60 and 100 lb. oaee1001b. lot» freight pal ariose. We pack in 60 

delivered pnoee.

■Oeylon Tea, in 
1 and 44b. lead

7EYL0NJE
BUck Label, 14b., null .1 Me......... SO 30
BUok label, Hb. null U fc o U BleeUbel.il........................... O III BlueLebeTriuUM 0o....77....... IM

Per charges lor tniirtln» iiotattosi Ib this I»t. apply to Aivt. Maaagw, Thi Caaailaa
64

Pure Gold Jelly Powder................. \ 90c< ni *
" Gold Salad Dressing Powder / peril 

its on application.

THOMAS 
WOOD * OU 

LTD

Montreal sed 
Boston

___ „ _ . wholesale ttu
Woods Primrose, per lb.. .. 0 40 0 66

*' Golden Rod............. 0 86 0 60
1 Fleur-de-Lis............ 0 30 0 40

Peak In 4-lb. tine. All gradee-elihi. 
black, green or mixed.

GILLETTE CREAM TARTAR

4-lb. paper pkgs., 4 doz. In case............ÿ ) y
4-lb. paper pkgs., 4 doz. in case............. 1 80

Per caie
îâ£i--lbb.£SrrS&}“°™> ■« -

Ptr duz
4-lb. cans with screw covers, 4 doz. in

case..................................................... $2 • /
1-lb. cans with screw covers, 3 doz. in

...................................................Pvr if.
6-lb. sq. canisters, 4 doz. In case........0 3u

10-lb. wooden boxes................................ 0 27
25-lb. wooden pails..................................0 27

100-lb. kegs................................................. 0 2V;
360-lb. barrels.............................................0 25

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, 6s.......................... »*

Black Watch, 12s.................................. -i"
ZL Bob», 6e and 18s.................................... l

Bully, 6s.................................................... 4i
r Currency, 6|s and 12s............................. ■»'
r_ Stag, 6 2-5s................................................ j'

Old Fox, 12s.............................................  44
Pay Roll Bare, 74s....................................56

_ Pay Roll, 7s................................................6b
BweWar Horse, 6s..........................................  4-
Plug Smoking—Shamrock, 6s., plug or bar. 45
«&” Rosebud Bars, 6s....................................  45

Empire, 6s and 18s.....................................44
Ivy, 7s.......................................................... &
Starlight, 7s................................................&■-

Out.Smolnng—Great West Pouches, 8e.... 59

Veterinary Remedies
W. P. YOUNG

Abeorbine, per dozen.........................118 00
Abeorblne Jr., per dozen................... 9 00

Yeast
,’,(>«7»» 111
it, st sir nearest
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DWIGHT’S

BAKING SODA

Uniformity

The original and only 
Genuine Preparation for 
Gleaning Cutlery, 6d. 
and is. Carters.

a* Emery, Glass 
and Papers, etc.

irihifri.i'aliNmMtf

THE CANADIAN GROCER

*• ■SELL SEEDS THAT

Spratte Patent Ltd,,

MIXED

SEEDS
Mootreel ; 13, St. Therese Street, Sj. Gabriel's.

Comprise "only Such seeds as 
are known to be adapted for 
songsters to improve their 

1 health and develop, their sing­
ing powers. They1 are properly 

'cleaned and correctly balanced; 
always give the highest satis­
faction, and the thoroughly 
satisfied customer is the most 
profitable one that a dealer 

can have.
Ask ycer jobber for them.

Packed in boxçs containing 3 dozen 
I-lb. packets.

Ifjyou have anything to ship .•A 
to the West Indies we wilj , >. . 
handle it promptly and get 
you the tpp price.-

If yw<a$e a manufaicmrer and 
wish v to place your goods ^ 
on the West Indianmarkets 
our travellers will do it for you.

If you s^nt Information of 
any kind about the West 
Indies do not- hesitate to 
write us for it.

T. Geddes Grant
Port of Spain - Trinidad, ,

Strength Purity

Your Guarantee
; . for profit lies in

“COW BRAND”
Baking Soda

because of its popularity with the housewife !
Order Jrdm your jobber

Church & Dwight
Manufacturer. MONTREAL

Reliability

FREQUENCY OF SAILINGS
Every twelfth d%r rPi*- 

! ford; end Black ytesmer, 
leave, Halifax foç per- 
nuds, Tile Brfttkb West 
i ndiea and Demersra, and 
is awgy thirty-eight days.
A delightful, ttlpvfop 
moderate cost. Writg ns. «

MCKFWl a BLAGS

The Beardwood Agency
•nier» the entire confidence of most 

i- of th# terse- wholesale houses in 
Eestern Cooodo

. , Whet we ere dotes for them we 
con do for you.

Send us reur Overdôe Accounts 
uh end let ns prove our superiority.

Til Beardwood Agency
' til Yark Life BuiMiag > MONTREAL

1 Mi-



THE CANADIAN GROCER

SALT:
Complete list of 

laid-down prices 

gladly submitted.

Write

VERRET, STEWART & 00.

No. 12 Port It.

MONTREAL

mm

The average consumer is every day be 
coming more and more discriminating, and 
demands that the food products offered 
shall be pure, wholesome, and—above 
everything—free from any contamination

WETHEY’S
CONDENSED 
MINCE MEAT

Wrapped and packed 
in sanitary packages

SOLVES THIS QUESTION

Quality Unexcelled. 

Three dozen to a case.

J. H. Wethey, Ltd
ST. CATHARINES, ONT.

4 Free Phones 
For You—Use 
• e • Them ...

Know Our Travelers Bette;

TRY

A

MAIL

ORDER

'J'HEY are an enthusiastic lot 
of men. If you are not a 

regular customer, give one of 
them a trial order and see the 
practical manner in which he 
and the house will combine to 
show iheir appreciation of it.

First of all you’ll be im­
pressed with the desire of the 
traveler to work for our mutual 
advantage.

Then you’ll find he has a. 
organization behind him that 
will make good on all his pro 
mises of the best quality goods 
and a service that is un 
usual in its promptness and 
efficiency.

A trial order will make you a 
permanent customer. We’ll 
guarantee to keep you well 
satisfied. Just give us that trial 
order this week and see.

u ft
'

I

Absolutely Dust-pi 

All jobbers.

Geo. E. Bristol & Co.
Wholesale Grocers

HAMILTON ONTARIO

L


