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Why it will pay you to put your 
selling energy behind

PURE 
GOLD 
JELLIES

Pure Gold Jellies are inexpen­
sive and nourishing.
They appeal particularly to the 
thrifty disposed housewife be­
cause they offer her a highly deli­
cious table delicacy at a very 
reasonable price.
And Pure Gold Jellies, because 
of their quality, have won the 
cordial approval of critical cus­
tomers.
Besides—there’s a very attrac­
tive profit on every sale.
So keep Pure Gold Jellies dis­
played.

Pure Gold Manufacturing Co.
Limited

TORONTO end WINNIPEG

CANADA

^fiNuy a
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Circulation of Canadian Grocer haa been audited by the Audit Bureau of Circulations. 
Copy of report will be sent o n request to anyone Interested.
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CANADIAN CROCKS

in a country which now rejoices in the re­
turn of peace.

To prove our own confidence, we have 
just placed contracts for the most compre­
hensive advertising campaign in our his­
tory. Many newspapers have been added 
to our list, and each paper will carry more 
insertions in larger space, telling Canadian 
Housewives why they should buy O-Cedar 
Products.

In our last message we urged you to “face 
the New Year with confidence”—and we 
meant every word of it.

A careful survey of the business situation 
has convinced us that 1919 is going to be a 
wonderful year. There never was a time 
when Canadians could look into the future 
with such satisfaction. The gigantic recon­
struction plans will ensure business activity

<XBfeîM°p
Who will make these sales 

—you or some other dealer? 
That depends upon your own 
efforts. You can get the busi­
ness—and it’s mighty profit­
able—if you dress your win­
dows and arrange your store 
displays so as to focus our

widespread advertising on your 
store. Then in your local paper, 
to direct still more O-Cedar 
business your way, you can use 
our free electros—either single 
cuts or complete ads.

The cut shown above is 
merely to show what you can

do in the way of store and 
window display, using a few 
boxes or display fixtures. We 
have lots of signs and hangers 
for helping you to develop 
O-Cedar sales. Will you write 
and ask us for them?

Jobber.Order O-Cedar Products from your

CHANNELL CHEMICAL COMPANY, LIMITED
369 SoraurenJAve. TORONTO
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You are making a satisfied customer
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every time you sell any of the 
Borden Milk Products because 
you are selling the best and pur­
est product in that particular 
field.

But—are you selling as much of 
Borden’s Milk Products as you 
should?

Your customers know how good 
the Borden lines are. Borden 
quality is backed by a big, 
strong, advertising campaign, 
and every grocer can cash in on 
it by using window displays and 
other Borden advertising mat­
ter'which is furnished FREE.

WRITE US:

73on£e*tS
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•Jerscv*
V mand , _

Borden Milk Company, Limited
‘4 Leaders of Quality 

Montreal
Branch Office: No. 2 Arcade Bldg., Vancouver 

I.icense No. 14-213

If wwy advertisement in teres te yew, leer it owt wow and plaee will letters to fro answered.



2 CANADIAN GROCER January 17, 1919

PEANUTS
Write for

BEST CHINESE SHELLED 
OF ALL GRADES

JAPANESE “CHERRY” 
BRAND UNSHELLED

WALNUTS
BEANS

RICE
DIRECT IMPORTERS •

FROM
THE ORIENT

FUJITA & CO., LTD.
VANCOUVER, B.C.

Head Office: KOBE, JAPAN.
Brancheai NATE, YOKOHAMA, SEATTLE, TIENTSIN and TSINTOW

Tomato Catsup
AYLMER BRAND

A POPULAR LINE -- STEADY DEMAND — PROFITABLE

GLASS BOTTLES
8 oz. 12 oz. 17 oz.

2 DOZEN TO CASE

GLASS AND STONE JUGS 
1 GAL.

4 TO CRATE

THROUGH YOUR JOBBER OR DIRECT

DOMINION CANNERS LIMITED
HAMILTON, CANADA

Ceutada Food Board License No. 14-12

If any advertisement interests yeti, tear it out now and plate with letters to le answered.
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C L A R K’S
offer you, Mr. Grocer, the very 
finest assortment of

PREPARED FOODS
for all season trade

Soups (14 kinds) 
Loaf Meats 
Potted Meats 
Beefsteak & Onions 
Irish Stew jjJJit JU2\^

Corned Beef 
Roast Beef 
Ox Tongues 
Cambridge Sausage 
Boneless Pigs Feet

Spaghetti with Tomato Sauce and Cheese,
etc., etc.

CLARK’S
PORK and BEANS

with Plain, Chili or Tomato Sauce.

W. CLARK
LIMITED MONTREAL

CANADA FOOD BOARD LICENSE No. 14-216
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PRICE ANNOUNCEMENT
1919

2 in 1 Shoe — Black Knight Stove
POLISHES

To the Retail Trade:
From January 1st, 1919, the following prices are 
effective :

1/2 Gross Shipments—$14.40, less 3% Trade Discount 
1 Gross Shipments—$14.40, less 5% Trade Discount 
3 Gross Shipments—$14.40, less 7% Trade Discount 
5 Gross Shipments—$14.40, less 8% Trade Discount

SPECIAL DEAL
FREIGHT PREPAID on 3 Gross and over.
These prices are guaranteed against decline until June 30th, 1919.

Advertising and Dealer Helps will appear regularly to assist the Trade in a prosperous 1919

THE F. F. DALLEY CORPORATIONS, LIMITED
HAMILTON, :: :: CANADA

An Air-tight Cap for Jam
A closure that is air- and liquid-tight, one that will not come off in transit. A 
cap that gives the package it seals a smart, business-getting appearance. These 
few reasons combined with many others have made Anchor Caps the most 
popular sealing medium with the packing trade.
The Anchor method of sealing the cap on the jar is the speediest and most up- 
to-date method possible. With this method the loss from breakage is reduced 
to a minimum and the increase in production is enormous.
We will furnish any and all information regarding Anchor Caps and will 
also demonstrate at any time the Anchor method of successfully sealing all 
varieties of food products.

Anchor Cap 6 Closure Corporation
OP CANADA. LIMITED

FACTORY AND
GENERAL OFFICES

SO Deveroeorl Reei 
TORONTO. ONTARIO

If any advertisement interests yon, tear it ont now and place with letters to fc« answered.
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Story for Week Dated January 17, 1919. Being No. 17 in the Series

Winter Scene at One of the Eddy Co. Lumber 
Camps.

Eddy's Indurated Ware. Milk Pall

DUCK SHOOTING FOR THE LARDER AT AN 
EDDY CO. LUMBER CAMP.

IN the life of an E. B. Eddy 
Company Lumber Camp there 
is more than merely “saying 
nothing and sawing wood.”
Even though the tremendous­
ly busy machines of the great 
plant at Hull keep demand­
ing lumber, and more lumber 
to keep pace with the call for 
Eddy Company products, and 
maintain the marching army 
of seventy million matches a 
day, still opportunities now 
and then occur for a little ex­
cursion with gun and game 
bag into the bush to vary the 
lumber camp daily bill of 
fare.

The pictures illustrating this little account of a 
side line in Eddy Company staff activities show a 
member of the staff setting forth on a duck- 
shooting trip, and his return with a brace of fine 
duck.
To the right are shown a couple of Eddy Company 
Lumber Camp cooks—the man who can receive a 
brace of duck with befit­
ting ceremony, and who, 
even in the wilds of the 
bush, can supply the sage 
and onion dressing for the 
camp cook is generally a 
genius, with miracles up 
his sleeve, and always an 
important personage. This 
picture was taken in win­
ter, and if you look closely 
you will find a black cat in 
the snow at the men's feet.
The lower cut to the right will 
be familiar to every retail mer­
chant reader of “Canadian 
Grocer” as an Eddy Indurated 
Ware Pail, light, strong, dur­
able, an ideal pail for camp or
household use. You may be sure the E. B. Eddy lumber 
camps are equipped with them. They are the goods to 
recommend to customers in camping season and out of it, 
just as Eddy's Silent 6’s are the matches to recommend to 
householdva or hunters alike.

// any adrertiiemcnt intertill yew. tear it oft new and place with letter» to ho amwered.
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Klim is not an 
emergency milk

Even where the first tin is bought 
for use “in case of emergency,” 
subsequent purchases of Klim are 
usually made for regular, every-day 
use. Canadian women soon learn 
that fat is not necessary in milk, and 
that it can be obtained much more 
cheaply in the form of butter, 
meats and a number of other foods. 
As Klim is genuine pasteurized 

separated milk (minus the water) 
it is more economical and con­

venient than liquid milk.
Sales grow as Klim becomes better

CANADIAN MILK 
PRODUCTS LIMITED
TORONTO [MONTREAL

Western* Represen tstlves :
W. H. Escort Co.. Ltd.. Fort William, 
Winnipeg, Edmonton'>nd'Reglna;

Kirkland A Rose, 
Vancouver
Canada Food Board 

License No. 14-242

Once Used, Always Used
CREAM OF BARLEY, a delicious break­
fast food, cooked in three minutes; a most 
healthful diet for youth and old age; the 
most sensitive stomach can retain it, and 
it is recommended by all the leading physi- 
cians. We are the originators and only 
manufacturers of CREAM OF BARLEY, 
PEARL BARLEY FLOUR for Babies and 
Invalids, and SISTER MARY’S PAN-CAKE 
FLOUR. Every package of CREAM OF 
BARLEY is guaranteed, and we say on 
label, “Use one half package, and if not 
satisfied, return it to your grocer and he 
will refund your money.” Our goods are 
recommended by Dr. McGill, chief analyst 
at Ottawa, so you take no chance when 
ordering goods from us. Our mill is the 
only exclusive barley mill on the continent. 
Use “CREAM OF BARLEY” and stop tak­
ing medicine, for it is the real Mackay and 
can be bought from all first-class wholesale
grocers.

Oer trade-Mark I» ragletered. 

MANUFACTURED BY

John Mackay & Co., Limited
BOWMAN VILLE, ONT.

The Megantic Broom Mfg. Co., Ltd.
Manufacturer* of Broom» and Cloth*• Una

Lake Megantic, Que.

Represented by
Boivin & Grenier, Québec. 
Delorme Frère, Montréal.
J. Hunter White, St. John. 

N.B.
H. D. Marshall, Ottawa. 
Harry Home Co., Toronto. 
Tomlinson A O’Brien, Winni­

peg.
Oppenheimer Bros., Vancou­

ver.

These agents have always a 
stock on hand sufficient to 
satisfy the demands of clients 
in their territory.

Satisfaction on these three 
lines guaranteed.

Marsh’:
The Grape 
Juice that 
brings her in 
again for 
further sup­
plies.

Give Marsh’s 
a trial and 
see it make 
good.

The Marsh Grape 
Juice Company

NIAGARA FALLS - ONT.

The MacLaren Imperial 
Cheese Co., Limited 

Toronto, Ont.
OhOrti.

ROSE * LAFLAMME 
Limited, Montmal, Que.
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Cowan’s Cocoa Campaign

THIS IS ONE OF 
A SERIES OF 
ADVERTISE­
MENTS SHOW­
ING NEW USES 
FOR COWAN’S 

COCOA.
A LARGE DE­
MAND FOR 
THIS “MADE- 
IN-CANADA” 
PRODUCT IS 

ASSURED

COWAN’S
COCOA

HOUSEWIVES 
ALL OVER 
CANADA WILL 

USE MORE

POSTERS 
MAGAZINES 
NEWSPAPERS 
ALL CARRY 
THE SAME 
M E S S AG E

If any advertieement intereete you, tour it out now and piece witk letter$ to bo answered.
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Peace is bringing increased competition 
in your business.

You must meet that competition. You 
cannot afford to run the risk of losing 
a single cent of profit.

A modern National Cash Register and 
an N.C.R. Credit File will enable you 
to get all your profits on every trans­
action in your store.

Because—
i. They will make it possible for you to 
run your store with the least expense.

2. They will prevent the mistakes and 
disputes which cause loss of trade.

3. They will enable you to give cus­
tomers the quick, satisfactory service 
which w'ins new trade.

4. They will give you the accurate 
records which you need to control your 
business.

5. They will protect your money, your 
clerks, your customers, and yourself.

The National Cash Register Company, Limited, of Canada, Toronto, Ont. 
Offices in all the principal cities of the world.

Every merchant needs the protection a complete 
N.C.R. System will give him
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E. D. SMITH’S

.imsssssm-i

Raspberry Jam
The growing demand for it is a sure 
indication that it has won the approval 
of the Jam-using public.
If you need a fresh stock, ask any of the 
agents listed here.

E. D. Smith & Son, Limited
WINONA, ONTARIO

AGENTS :
Newton A. Hill, Toronto Watson dk Truesdale, Winnipeg
W. H. Dunn, Montreal Donald H. Bain Co., Calgary, Alta.

Donald H. Bain Co., Edmonton, Alta.
K *.

M License No. 14-112

if sag advertisement interests yea, tear it out now end place with let tort to he answered.
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Hie wrriee department of Canadian Grocer 
will gladly ass let manufacturer» at home an4 
abroad in making arrangement» with the 
firm» In all pert» of Canada whose announce 
ment» appear on this page.

D

WESTERN PROVINCES

MANITOBA
SASKATCHEWAN

Wholesale Grocery Commission 
Brokers

ALBERTA 
WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: VtfINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re­
sponsible representation west of the Great Lakes. An efficient selling organization, and an old- 
established connection with the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

: "Always On The Jeh"

The H. L Perry Co., Ltd., 214-216 Princess St., Winnipeg
A« your Selling Agents, we can make e big success of your Account.

STORAGE DISTRIBUTING FORWARDING

SIX HOUSES IN WESTERN CANADA
W. H. BSCOTT CO, LIMITED 
W. H. BSCOTT CO, LIMITED 
W. H. BSCOTT CO, LIMITED

Winnipeg, Men. 
Saskatoon. Sank. 

Regina, Saak.

W. H. BSCOTT CO, LIMITED Calgary, Alta. 
W. H. BSCOTT CO, LIMITED, Fort William, Ont 
W. H. BSCOTT CO, LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS AGENTS, IMPORTERS
CemivmunU StUtUti HEAD OFFICE;: Hi-183 Bannatyne Are. East, WINNIPEG WrtUbt

We can market your product in the West
Our men are continually in touch with both the Wholesale 
and Retail Trade—some of them do Retail work exclusively.
And in addition to this you will have the prestige of a well 
established and widely known firm back of your product.

We are agents for Christie’s Biscuits 
and Robertson’s Confectionery

Scott-Bathgate Company, Limited, Winnipeg
WAaissals Grocery Broker* end Manufacturera' Agent*
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Wholesale Grocery Brokers,
Commission Merchant»

410 Chamber of Commerce, Winnipeg
Personal attention given to all business entrusted 

to us.

GEORGE ADAM & CO

ruuausi, uinurann w., uraiibi 
JOHN TAYLOR A CO.. UNITED 

ETC.. ETC., BTC.4
We repreeeat sosne of the b**t maoufactui 
of whom the shore an 

your line the

F. D COCKBURN CO.
WINNIPEG

We will fire

and Grocery Brakara
EDMONTON, ALTA.

Open to negotiate for now line, tn Alberta 
Our its» wile ee wholes, le trade and does 
detail work.

D. J.MacLeod &Co
Manufacturera *

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

C. H. GRANT CO.
Wholesale Cemmleeien Broker» and 

Manufacturers’ Agents
1206 McArthur Bldg., Winnipeg

We have the facilities for giving manu­
facturers first-class service.

Williams Storage Co,
WINNIPEG

WINNIPEG WAREHOUSING CO. 
288 Prince.. Straet

C. S. TURNER CO.
147 Bannatyne Avenue

Prompt end Efficient SERVICE 
Bonded or Free Storage

Track Facilities Steam Heating
WAREHOUSING DISTRIBUTING 

STORAGE

WATSON & TRUESDALE
Wheleeale Grocery Brokers and Manufacturera’ Agent.

Have live men doing detail work throughout our territory. Manitoba. 
Saskatchewan and Alberto. They get the bualneea, and can get it 

for you. Write ua. and we will explain our system.
156 LOMBARD STREET - - WINNIPEG, MANITOBA

Tmtigi
Storage

Oistri-

Donald H. Bain Co,
Wholesale Grocery Commission Agents

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove it.
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Branch..—REGINA, SASKATOON. EDMONTON, CALGARY, VANCOUVER

Canada Feed Board License No. S—4M

3967737387
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Jana
hs servlet dsnertment of Canadian Grocer 

ffladlj «Mitt manufacturers at home and 
md In male in* arrangements with the 
is in all parts of Canada whose annonnee- 
its appear on this page.

T~|—------------ ONTARIO

T. M. SIBBALD & SON
GROCERY BROKERS

Agent 1er KELLOGG'S Toasted Cornflake.
Another Agency Solicited

311 KING ST. E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY
Limited

Manufacturers' Agents
Grocers, Confectioners and Drug 

Specialists
12 Front Street East - Toronto

W. F. ELLIOT
Importer» * Manufacturer»’ Agente 

(Cor. Leith end HardietyiSte.)
FORT WILLIAM, ONT. 

Establlshsd 1909.

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St W., Toronto

H.D. MARSHALL
Wholesale Grocery Broker 

OTTAWA MONTREAL HALIFAX

An English house of good standing are 
wishful to act as Sole Agents for a Cana­
dian Fruit Canning House, packing first- 
class goods. Buying or on Commission. 
Quality first consideration. Apply “Pro­
gress," Canadian Grocer. 88 Fleet St.. 
London, Eng.

The next time you want a 
clerk, be sure to advertise in 
the “Wanted” Page of Cana­
dian Grocer. You will 
receive inquiries from the 
livest clerks in the Canadian 
grocery trade, because read­
ing Canadian Grocer is a 
test of the clerk’s interest in 
his business.

FISH
Pickled Lake Superior 
Herring, in kegs, half­
kegs and pails. Trout 
and whitefish in kegs.
Frozen Georgian Bay 
Trout and Lake Su­
perior Herring.
We still have a. few 
hundred barrels of
Georgian Bay Apple» in
stock.

We Invite Correspondence

LEMON BROS.
OWEN SOUND. ONT.

Baker’s Cocoa 
and Chocolate

MAKE AND 
KEEP GOOD 
CUSTOMERS

They are most 
reliable goods
sold with a posi­
tive guarantee of 
purity and su­

perior quality ; put up in con­
formity with the Pure Food 
laws; are readily sold, giv­
ing a quick turnover of 
stock.

MADE IN CANADA

WALTER BAKER k CO. Limited
Mestrsal, Css. Dsrcksotar, Uni.

EsllblltbtO 1780

T«A»a*MAn«

LOGGIE, SONS 
& CO.

Aeeeto

Grocery, Drug and Confec­
tionery Specialties.

Foy Bldg., 32 Front Street W 
TORONTO - - ONTARIO

éé

%olden7hd”PEANUT 
BUTTER
c. a j. jones. wiNNirec

7908307848

3420670130



January 17, 1919 CANADIAN GROCER 13

queue

011

The servie# department of Canadien Grocer 
will gladly eaewt msnufaeturers at home and 
abroad In making arrangement» with the 
Arms in-all part» of Canada who#» announce­
ment» appear on thle page.

QU1BIC
liiiiiiiiiiililliiiiüiiiiiimliiiiiiiiiimiHiiilimiiiiiiniillliiiüiilüiiiiiil

JQHNE TtnCTON
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

MARITIME PROVINCES

Wholesale Grocery Broken
ROOM 123 BOARD OF _ IS--*.

TRADE BUILDING NltRW

FREEMAN

Schofield & Beer, St. John, NJB.
Manfacturera Agent»

Agent» for: Acadia Sugar Refining Co., 
Ltd., of Halifax. N.S.: W. C. Mac­
donald. Regd.. Montreal. P.Q. ! F. W. 
Berk A Co., London, Bng. ; The T.

Hamilton. Ont.

ROSE & LAFLAMME
LIMITED

Comminion Merchant• 
Grocer »’ Special tit*

MONTREAL TORONTO
Canadian Food Control License Nos. 6-236/7/8

Paul F. Gauvreau
Wheteeale Broker. Flour, Fsod.froWdsnr

84 St. Peter Street, Quebec
On demand will quote Salted Cod Fish, 
Salted Salmon. Buyer of all kind* of 
feeds and grains.

THE S. G. BENDON UTILITY CO
Broker* and Comminion Agenfe

87 Notre Dame St. W. - Montreal 
License No. 6-883

Try ear Utility Service. Don’t wait, de it new. 
Agenda» Wanted.

GENEST & GENEST, LTD
CORN and CORN PRODUCTS-PEAS

BOARD OF TRADE BLDG.

COURTIERS-BROKERS

Grocers Specieltiee
MONTREAL

C. B. HART, Reg
Montreal, P.Q.

Grocery end Chemical Broken 
Committion Agente

MANUFACTURERS’ AGENTS AND 
GROCERY BROKERS

47-49 Upper Water St., Hallfag, N.S.

GAETZ & CO

Mention This Paper When Writing 
Advertisers.

The Colwell Brokerage Co., Ltd.
St. John, N.B.

Mdse. Brokers and Wholesalers 
Castom Broken and Ferwardlng Agiota. 
We are epen for twe sell agencies fee 
New Brunswick er Maritime Previacea.

Man Left You, Did He?
And for the life of you you don’t know where to 
find another to replace him. Well, our advice to 
you—and it’s good advice—is: Find him by adver­
tising— a small condensed advertisement in 
CANADIAN GROCER.
If you wanted a blacksmith, we wouldn’t recommend 
CANADIAN GROCER, but when it comes to finding

a man for the grocery business, honestly we don’t 
know of a better or cheaper way of finding him than 
the use of CANADIAN GROCER.
The way to find the man you want is to look for 
him where he is likely to be found—in the grocery 
business.

Rate ie 2 cents a word first insertion and 1 cent per word each subsequent insertion. 
Five cents additions! per insertion when replies are to be sent to Box Number in our 
care. Send your advertisement and remittance to

Canadian Grocer Want Ads. 143-153 University Avenue 
TORONTO

EL ROI-TAN p^gfalrt

9^3020
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The eerrtce department ef The Canadian 
Grocer will gladly aaslat manafactarera at 
home and abroad la making arrangementa 
with the Arms In all parta of Canada wheee 
innouncemente appear on thle page.

BRITISH COLUMBIA

Squirrel Brand PEANUT
BUTTER

C. T. NELSON
GROCERY BROKER

* Hibben-Bone Bldg.. Victoria, B.C.
In touch with all British Columbia who!sealers 
and Jobbers, and can place your line to beet 
advantage. Lire men calling on retail trade.
Victoria Vancouver

WE CAN HANDLE A FEW 
MORE GOOD LINES

May we include yours among the quality pro­
ducts wc are now successfully representing in 
this field? Particulars from

J. L. TORRY A CO.
Importers and Exporters 

VANCOUVER

The Robert Gillespie Co.
Importer* and Exportât»

323 Homer St., Vancouver
Linn Salmtmmn cohering Albert a and B.C

M. DES BR1SAY A CO.,
Salmon Cannera and Manufacturers* Agents 

VANCOUVER, B.C.
Our organization is equipped to handle any 

manufacturer’s line.
Our salesmen get results.

Please Mention This Paper When Writing
to Advertisers

LITTLE BROS. LTD., VANCOUVER, B.C.
Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.

We tan piece ene or two good specialty lines en the B.C. market. II yen went live representation, write us te-d»y.

Your Customers Will Like 

ALBATROSS
BRAND

PILCHARD
It ia • wholesome and delieioua Sea Pood 
and with the prevailing big demand for 
fish dealers will find Albatroee Brand 
Pilchard* a quick-mover and a good 
money-maker, too.

PR^HARPjl Clayoquot-Sound Canning Co.,Ltd.

J. L BECICWITH, Agent
VICTORIA - B.C.

W*’’*' ----------KIPPERED
HERRING

: „ Bloater., Boneleee Herring. Herring
Chicks. PlelUei: Scotch-sum! Bering (barrel, and half- 
berreb and palb) ; Frown Herring, Fbh Piste In gleee Jan.

VANVOUVEBWATSON MOS. FISHING * PACKING CO.. LTD..

75341624^13003735437
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“PRIMROSE”
PILCHARDS
Strictly Prime 

Quality

Ocean Caught

Packed Only By Hand

Rich in flavor and high 
in food valuo

Defiance Packing Co., Ltd.
Head Office : VANCOUVER B.C.

CannerUa at Want Vancouver and Part 
Renfrew. B.C.

Salas Agentes Balfour, Guthrie A Co. 
Vancouver, B.C.

pilchards

brand

SNOW GAP
BRAND 

PILCHARDS
are more deli­
cious than 

SOCKEYE 
and are less 
than half the 
price.
For Salads and 

Sandwiches 
They are More 
of a Dainty 
Than Tuna 

Fish

“Snow 
Cap”

is'Hand Packed 
by

The Nootka Packing Co., Ltd.
NOOTKA, B.C.

i 1 ». Talk
«4 14». rut. 

M4 hr T«t J.

Salmon
Commandeered

UMRICIIAMEICI

Imperial Rice Milling 
Co., Ltd.

VANCOUVER, B.C.

We arc offering the best value 
in Rice on the Canadian 

market to-day.

PEANUT BUTTER
The Finest Spread 

for Bread
A delicious line. Made 
from selected hand­
picked, blanched pea- 
nuta.
Healthful, nutritious 
and palatable. 
Physicians recommend 
it for children.
When you sell a cus­
tomer one can of 
WANTMOKB Peanut 
Butter you will sell 
her many more.
It» goodneea will keep 
it repeating and you 
make a good profit on 
every sale.
Ask your jobber for 
it, or write direct to 
us.

R. L. Fowler&Co., Ltd.
Manufacturers

CALCARY SASKATOON

Ms. 14441

// ss, advertisement interests yen. teer.it ont new and place with letters to be answered.
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CONSERVE TIME
TIMB is an all essential element. Napoleon was 
defeated because his expected reinforcements were 
behind TIME. Millions of dollars and thousands of 
lives are lost every year because men do not properly 
reckon with TIME.
At the present as never before in history, TIME 
must be conserved to the utmost degree. Every 
minute must yield its greatest possibilities.

SYSTEMS
for the storing and handling of 
oil, conserve more than half the 
TIME, expended by less efficient 
methods. They also conserve—

LABOR 
CAPITAL 
SPACE 
MACHINERY 
LIVES 
PROPERTY 
MATERIAL

BOWSER SYSTEMS ARE leak- 
proof, fireproof, lossproof, dirt- 
proof, deterioration proof, evap­
oration proof, rapid, economical 
and highly efficient.
A System for every Require­
ment. Write To-dav.

S. F. BOWSER & CO., Inc.
TORONTO, CANADA

Representatives Everywhere.

3ai««i4@£

""SAPS*

Break» Up a
Bad Gold. Always
Reliable.

For
Your Winter 

Displays
Many of your cus­
tomers feel the need 
of a dependable Cold 
cure during these 
cold weather weeks.
Mathieu’s Syrup o f 
Tar and Cod Liver 
Oil is the very best 
remedy for Coughs, 
Colds, La Grippe. 
Etc.
Show it on a corner 
of -your counter and 
recommend it to all.

J._L. Mathieu Co.
Sherbrooke - Quebec

WL
This Carton 

On Your Counter
will bring you many extra aalee and put nice profita into your 
cash drawer.

For your, customers will buy Vol-Peek. It ia a 
necessity in every home. For mending leaking 
household utensile quickly and inexpensively Vol- 
Peek has no equal anywhere.
Our consumer ads. will help you sell more. Get 
Vol-Peek from your wholesaler.

24 Pkgs. Cost $2.25

H. NAGLE & CO.
Box 2*24

MONTREAL

Put a Cane Canadian Pencil Display Stand 
on your counter and win extra 

sales and profits
Here is a splendid selling propo­
sition, Mr, Dealer.
An attractive eye-catching counter 
display containing half a gross of 
good, easy-writing CANADIAN- 
MADE pencils, every one tipped 
and priced to retail at 6c each.
You get the whole assortment for 
$2.40 and the display stand will 
sell them for you without any extra 
trouble at all.
Get your share of this profit Ask 
your wholesaler or write direct to

The
Wm. Cane & Sons Co., Lt.

NEWMARKET, ONT.

If any adoertieement interests yon. tear It out aoso and place with Isttors to he answered.
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Dodwell & Co. Ltd.
IMPORTERS <6 EXPORTERS

VANCOUVER,
B.C.

IMPORTERS OF
Desiccated Cocoanut,
Cocoanut Oil, Rice,

Beans, Preserved Gingers 
and other Oriental Lines

HEAD OFFICE
Exchange Chambers, St. Mary Axe, 
London, E.C., Eng.

BRANCHES AT
Hong Kong, Shanghai, Foochow, 
and Hankow, China.
Yokohama, Kobe and Tokio, Japan. 
Colombo, Ceylon.
New York, N.Y., U.S.A.
Seattle and Tacoma, Wash., U.S.A. 
Portland, Ore, U.S.A.
San Francisco, Cal., U.S.A.
Victoria, B.C., Can.

If any advertisement interest» you, tear it out now and place with letter» to be answered.



18 CANADIAN GROCER January 17, 191$)

Grocers:
You strive to PLEASE your customers. You even spend money to 
make your store ATTRACTIVE. But what about the SERVICE 
you render? When your people ask you for the “best Poultry 
Feed,” do you recommend something you can buy for a few cents 
a hundred LESS than an article that COSTS YOU a little more, but 
is much SUPERIOR in its RESULTS ? How can you conscientious­
ly believe you are serving your community, if you do not keep in 
stock, recommend and sell—

SCRATCH FEED 
CHICKEtfcHOWDER

You know and every poultry man knows that Purina Poultry Feeds GUARANTEE 
MORE EGGS or money back. With such a guarantee, your shelves should always 
carry them.

THE CHISHOLM MILLING CO., LIMITED
8 JARVIS STREET, TORONTO

The MacLean Business and Class 
Publications in Canada

TO SELL or buy from Canada such lines as machinery, hardware, food products, dry goods, books and stationery, 
paper, printing machinery and supplies and general merchandise of almost every description, raw or manufac­
tured, use or consult the MacLean Business and Class Publications, as per list below. For special information, 

write the publishers. Concerning the quality of the MacLean publications, let this copy of CANADIAN GROCER 
which you hold in your hands speak for all. The MacLean list of 14 publications is as follows:—
THE CANADIAN GROCER (Eat. ISM) THE POWER HOUSE (Kit. 1*7) CANADIAN POUND R YUAN (Kit. ISM)
HARDWARE AND METAL (Eit. 188») BOOKSELLER AND STATIONER (Eit. ISM) PRINTER AND PUBLISHER (Bit. IMS)
DRY GOODS REVIEW (Eit. IBS») THE SANITARY ENGINEER (Eit. 1M7) THE FINANCIAL POST (Bit. 1MT)
MEN'S WEAR REVIEW (Eit. ISM) MARINE ENGINEERING OF CANADA MACLEAN'S MAGAZINE (Kit. ISM)
CANADIAN MACHINERY (Eit. ISOS) (Bit. ISIS) THF FARMER'S MAGAZINE (Eit. ISIS)

This fact may interest you: namely, the MacLean organization is the largest concern of its kind in the British 
Empire. The output of its mechanical department every working day is the equivalent of a 112-page publication of 
the size and type of this copy of CANADIAN GROCER.

Our London Office, 88 Fleet Street, E.C.
Also at: NEW YORK, BOSTON, CHICAGO, MONTREAL, WINNIPEG

For over SO jieri the Mie Lein Publlihlng Company bai maintained a full, «tiffed London office, and has rendered British and Continental manufae- 
turen, shippers, and Iradera an Invaluable service In many directions.

Spscimen copies of the MacLean publications u ill be ckeerfu lip font arid li all ssMn# for them.
Address ne at London or reroute.

The MacLean Publishing Company, Limited .
143-153 University Avenue Toronto,'^Canada
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| A winning combination of 
| delicious flavor and
| wholesomeness—

| “Curling” Brand 
| Grapefruit Marmalade

This is a line that will move across your 
counter quickly and profitably. It is 
cheaper in price, than Seville Orange 
Marmalade (a scarce commodity this 
season), and its tasty deliciousness will 
appeal to all.

| SL Williams
| Apricot Jam

When ordering your supply, don’t for­
get “ST. WILLIAMS” BRAND APRI- 

S COT JAM—a popular line with profit­
making feasibilities that warrant a 
strong selling effort on your part.

| St. Williams Preservers
Limited

SIMCOE and ST. WILLIAMS, ONT. 

Diatributora :
Maclure & Langley, Limited

it and ReM(?

Preserves

!^HQE MARMAt*

Toronto Winnipeg

saiiiHiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiuiiiiiimiHiiiiiiiiiiiiHiiniiiiiiiiiiiiiiiHiiiiiiiiiiiiiiitiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiumiiiiiniiiiiuiiiiinF
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The Value of the Business Press
to Business Men

“Business men do not realize the value which trade journals and 
technical magazines may have for them in increasing the effici­
ency of their factories and in giving them a broad and compre­
hensive view of their business.
“Our foreign competitors read almost every article published 
upon their business with great care and thoroughness. Many of 
them have duplicate copies of their favorite trade paper sent to 
their homes so that they may read them away from the business 
without being disturbed. Many foreign manufacturers contribute 
articles to these journals on phases of the business with which they 
are most familiar. Such articles are bound to be helpful and 
have a constructive effect.
"Our trade journals and technical papers are the best in the 
world, and they should be supported and encouraged by our busi­
ness me?i.
“Copies should be placed where employees can see them and they 
should be urged to read and study them.
“These papers are preaching the gospel of sound business on 
practical lines and are helpful not only to business but to the 
country as a whole.
"If the suggestions made by them in the past had been followed 
by our business men it would not be necessary at this time to 
point out some of the fundamental weaknesses in American 
business”

—Edward N. Hurley, formerly Chair­
man of the Federal Trade Commission, 
in “The Awakening of Business.*'

The following is list of the MacLean publications. Every publi­
cation is a leader in its field. Write us for any information you 
may desire with regard to the field covered, advertising rates, etc.

Hardware and Metal 
Men’s Wear Review

Canadian Machinery 
Power House

TRADE NEWSPAPERS 
Canadian Grocer Dry Goods Review
Bookseller and Stationer Sanitary Engineer

TECHNICAL PAPERS
Canadian Foundryman Marine Engineering
Printer and Publisher

MAGAZINES
MACLEAN’S MAGAZINE FARMERS’ MAGAZINE

Financial Post—Weekly Commercial Newspaper

The MacLean Publishing Company, Limited
153 University Avenue, Toronto South am Bldg., 128 Bleury Street, Montreal

1207 Union Trust Bldg., Winnipeg, Man.



HROUGHOUTT .
four trying years of WAR, Red Rose Tea prov­
ed its worth as a sure and steady seller. 

Throughout the RECONSTRUCTION PERIOD, Red 
Rose Tea will continue to prove its strength as a seller.
The time to sell Red Rose Tea is ALL THE TIME. 
It has the confidence of the Can­
adian public who have found it 
always a safe, dependable tea to 
buy. It’s the tea that makes a 
profitable, permanent tea business 
certain for the grocer.

REDROSE
T F A" is good tea

I L “ -

For household baking there is one 
flour you can heartily recommend.

pupiry FLOUR
(Government Standard)

will give complete satisfaction to the 
home cook.

“More Bread and Better Bread,"and Better Pastry

Western Canada Flour Mills Co., Limited
Head Office: Toronto, Ontario

Branches at Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo, 
Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal, St. John, N.B.

// any advertisement interests yon, tear it ont now and place with letters to be answered.
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Y es—Keen’s is an 
All British Blue

All British and All Quality—the 
Blue your customers know and 
prefer.

A window or counter display of 
Keen’s will prove to your entire 
satisfaction that this is the one 
best blue to handle ancbtëcôm- 
mend — not alone because it 
pleases the housewife but also 
because of the good margin of 
profit it leaves you. f

>r
Magor, Son & Co., Limited A Counter Display Stand like this will

191 St. Paul Street W., Montreal 30 Church St., Toronto help your sales along

You’ll find it profitable to sell
BEAVER BRAND

HAMS, BACON and LARD
These are superior quality products and 
your customers will buy them by preference 
after a first trial.

Make your provision department more productive by always show­
ing Beaver Brand Hams, Bacon and Lard.

Ingersoll Packing Co., Limited
1NGERSOLL, ONT.
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Food Control May Last Another Year
Indications Point to Probability of Licensing System Being Continued After Expira­

tion of Present Licenses—May Be Some Readjustment of the Board, But 
Present Controller Likely to Continue in Charge

THE impression that appears to have gone abroad, 
that Food Control is nearing its end in Canada, may 
be a mistaken idea after all. It is generally ru­
mored in official circles that Government control over the 

food distributing agencies will be continued for another 
year at least. The idea behind this decision, if decision 
it be, is to keep some measure of control over these agen­
cies, so that in the event of any restrictions being neces­
sary in the coming months, the means for 
inaugurating such restrictions and the ne­
cessary machinery for enforcing them may 
remain in the hands of the Government.
There are many restrictions also that are 
still in force, and that will probably remain 
so for some time to come. These will need 
some machinery for their administration if 
they cannot be immediately withdrawn.

May Be a Change in Matters
The reason for the fairly general belief 

that the Canada Food Board was approach­
ing its end has probably been due to the 
fact that some 50 employees of the Board 
have been notified that their services are 
no longer required. This signifies nothing 
in particular except that the arduous work 
of tabulating the thousands of licenses is 
at an end, and that this work is over for 
some months at least. These employees 
have been released because there was nothing further for 
them to do, and they could be replaced readily enough 
five or six months hence should their services be again 
required. It is possible indeed that the Canada Food 
Board may cease to exist under that name. The chair­
man of the Board and actual Food Controller, Henry B. 
Thomson, while still administering the affairs of this 
office has been appointed to the Canadian Trade Commis­
sion, to co-operate with the London and Washington mis­
sions. It is quite within the realms of possibility that 
both the Canada Food Board and the War Trade Board 
may cease to exist as separate organizations. It is gen­
erally conceded, however, that some, at least, of the ac­
tivities of these two boards will be continued under some 
other style. The fact that Mr. Thomson has already 
joined the Trade Commission, and that Mr. McNaught, of 
the War Trade Board, is also slated for this Commission 
makes it seem probable that the various interests at pres­
ent represented by the Food Board and the War Trade 
Board may be administered by this new organization.

Many Regulations Still in Force
It must be remembered that while a few of the Canada 

Food Board’s regulations, and these the most noticeable 
ones, have been withdrawn, that the large majority of 
these regulations are still in force, with every indication 
that they are to be continued in force for some time to

come. It is a little over a year since the first trade 
licenses were issued to the millers. These licenses ex­
pired on December 1 last and have been in the process of 
renewal since' then, which means that the milling trade 
at least will be under license till Dec. 1919.

The other food handling and manufacturing firms fol­
low in order and will probably be re-licensed as their 
licenses fall due: The fish merchant’s license falls due 

on January 1, the wholesale fruit merchant’s 
on February 1, the wholesale produce mer­
chant’s on March 1, the wholesale grocer’s on 
April 1, the retail grocer’s in May and so on. 
The fact that one business has been re­
licensed suggests the probability of re­
licensing all down the line, as otherwise 
there would be difficulties and differences 
of opinion. The millers would not take 
it kindly if they found that they were 
the only trade who had to be compelled to 
pay a second year’s license fee. Indeed, in 
the Canada Food Bulletin of December, the 
new method of discovering just what license 
is required for the coming year is dealt 
with at some length.

Moreover, in a “Brief Talk to Journalists’’ 
that appeared in the same issue of the 
Bulletin, there might be noted this illum­
inating paragraph:

“It is too often forgotten that food con­
trol is not directly war. It is a necessity caused by war, 
caused by the removal of millions of men from food pro­
duction, caused by the destruction of millions of acres 
of productive land, and caused by the employment of the 
world’s shipping for other things than the transport of 
food. Its continuance will be necessary so long as these 
factors are not normalized, and it will be necessary after­
wards until the depleted foodstocks of the world are re­
placed.”

If Food Control is to continue till matters are normal­
ized and till depleted food stocks are replaced it may be 
a matter, not of months, but of years, as it will certainly 
be many a long day before these happy conditions are 
r.chieved.

Wholesalers Still Required to Report
Wholesalers who rather anticipated that after the sign­

ing of the armistice, and after the first stringency of 
the sugar situation had been overcome, and adequate 
supplies were available, that they woulc be freed from 
the onerous task of keeping a detailed report of all sugar 
transactions for the benefit of the Canada Food Board, 
have found, that such is not the case, that these regula­
tions are as rigidly enforced as ever, though the first 
necessity for them is passed.

While, therefore, there has been no official notification 
of the continuance of the licensing system, the evidence,

HENRY B. THOMSON, 
Chairman of the Canada Food 
Board, who will become Cana­
dian Trade Commissioner.
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despite the fact that some of the staff 
of the Board have been notified that they 
are no longer required, seems to point 
to a continuance of the system. Wheth­
er the trades affected will submit as

DRASTIC action aimed to protect 
the merchants in small towns in 
Ontario against the encroach­

ments of the big mail order houses will 
be asked for at the next session of the 
Legislature by the Ontario Retail Mer­
chants' Association. The plan which is 
under discussion and which will likely be 
favored is to tax the mail order houses 
on the basis of the volume of business 
they do in each place. In order to ar­
rive at this amount of business it is pro­
posed to obtain the figures from the 
railway companies, the express offices 
and from the parcel post department. No 
recommendation in regard to the rate of 
assessment has as yet been made. This 
will probably be left over until it is 
seen what action the Ontario Legisla­
ture takes in regard to the proposal.

May Be Extended
There is every probability that if the 

Ontario Legislature takes action along 
the lines suggested that the Retail Mer 
chants’ Association of Canada will take 
the necessary steps to obtain similar 
taxation in each province.

If the situation in other provinces is 
anything like that in Ontario, at least 
what letters of merchants would indicate 
it is like, then the small town merchants 
are having troubles of their own. A 
great number of letters from all over 
Ontario have been received by the On­
tario Association. Practically without 
exception they tell of the inroads the big 
department stores are making on the 
business in the small towns and they 
urge in no uncertain language that ac­
tion be taken to tax the profits of the 
big firms.

Using Parcel Post
The point is also made that under the 

present system of parcel post the mail 
order houses have a tremendous advan­
tage. It is suggested by some that re­
gulations in connection with the parcel 
post system be modified so that the mail 
order houses cannot use them to llic 
extent they do now.

Manv of the merchants freely predict 
that unless something is done the coun­
try merchants will gradually be forced 
out of business.

Keenly Interested
In the meantime retailers all over the 

country are following with keen interest 
the action that is to be taken in On­
tario.

The following editorial from the Owen

CANADIAN GROCER

readily to these restrictions and limita­
tions for another year, as they have done 
for the year that is passed, is a matter 
that remains to be seen.

Sound “Advertiser” may be said to sum 
up the views of the Ontario merchants.

Tax the Mail Order Houses
“The Ontario Government is consider­

ing placing a tax on mail order houses 
in order to protect the merchants in the 
smaller towns and cities against their 
competition. At a meeting of the As­
sessment Committee of the Legislature 
Mr. Proudfoot raised the question; and 
wholesalers present were unanimous in 
the opinion that the big departmental 
stores, through their mail order busi­
ness. were driving the small merchants 
in the country towns out of business. 
They stated further that the postal ser­
vice, by carrying parcels at a loss and 
paying for it out of the carrying of 
letters, was giving the mail order houses 
an unfair advantage. y

“We hope the Government will act; 
it should have done so long ago. It has 
long been well known that the mail order 
octopus was crushing the life out of the 
country merchants, drawing, "by its bait 
of attractive catalogues and tempting 
advertisements, business that should go 
to them. That the Government appears 
at last to be realising that Toronto is not 
the whole province is a good sign.

“Mr. Proudfoot’s suggestion was that

THE enforcement of the proposed 
new express rate would be prac­
tically the death blow of the fruit 
business in the middle west. In many 

instances the changes reach 100 per cent, 
increase and upwards, which would so 
materially increase the costs of these 
products as to make them practically un­
salable. Moreover the nature of these 
commodities is such that in many in­
stances they must be handled by ex­
press.

The proposed rates affect shipments 
from both directions, and the middle 
west is so situated that fruit must be 
faced bv long hauls from either direc­
tion, so that the proposed changes means 
a very serious increase.

As an illustration of the drastic nature 
of these pronosed increases the present 
rate from Kelowna. B.C.. is $2.65, the 
proposed rate, $6. From Victoria, B.C.,

the departmental stores should be taxed 
according to the business done in each 
municipality. The only objection raised 
to that plan was that it would be difficult 
to enforce; but we do not see where 
there would be much difficulty. The mail 
order houses know where their goods 
go; all that would be required would be 
a statement from them, giving the 
amount received from each municipality 
—which would involve a good deal of 
work, but presents no special difficulty.

The point raised regarding the opera­
tion of the parcel post should be looked 
into. Is there any reason why any 
service should he operated at a loss, anil 
why the loss should be made up by per­
sons who do not use it? Why should 
each department of the service not carry 
itself? It does not look fair to over­
charge letter-writers for the benefit 
chiefly of institutions that are actually 
a detriment to the country at large.

“But the matter of postal rates is in­
cidental1; the main ooint of interest is 
action to loosen, if possible, the hold 
the mail order bouses have gained on 
the business of the nrovince at the ex­
pense of those to whom it should go."

US. REMOVES coons FROM IM­
PORT RESTRICTION LIST

The following commodities among 
others have been removed from the 
United States Import restriction list, and 
licenses will now be issued for their 
import from any primary or overseas 
market: Chicory root, raw or roasted, 
cocoa and chocolate, prepared or manu­
factured; all fruits, gelatine, and manu­
factures thereof, hops, all expressed 
vegetable oils, lemon oil, rennets, soap, 
malt liquors, wines, other beverages, 
candy and confectionery, all vegetables 
either in their natural state or preserv­
ed or prepared, vinegar, cheese.

the rate is $2.90, the proposed rate, $6.85.
From the East the same substantial 

increases are proposed. The present 
rate from the Niagara Peninr”',> is $2.61 
with a proposed rate of $6.06; from 
Leamington, Ont., and section the pro­
posed change is from $2 90 to $5.40.

It will be readily understood what a 
serious factor this increase would be.

It is understood that the Fruit Com­
mission at Ottawa intends to combat 
these demande, and G. E. McIntosh, in 
charge of the transportation section of 
the commission, is gathering data to de­
fend the case of the fruit interests.

The probability is that the wholesale 
withdrawals of commodity rates will not 
be permitted, but if present r»tes are 
found to be too low increases will be ad­
mitted on a percentage basis, which will 
not unduly discriminate against any 
particular lines of goods.

Mail Order Firms May Be Taxed
Retail Merchants Will Urge Ontario Legislature, at Coming 

Session, to Assess Mail Order Profits of These Companies 
Figures to be Obtained From Post Office,

Railways and Express Companies

Would Be Serious Blow to Western Fruit Trade
Proposed Express Rate Increases Would Be Serious Blow to 

Middle West Fruit Trade—Increases Suggested 
Average Nearly 100 Per Cent.
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Expect Coffee to be High Six Months
World Demand Has Not Yet Begun to Manifest Itself—While 

Surplus Large, Europe’s Demands Great — Little Definite 
Regarding Canada Getting Supplies Direct—Costs of 

Direct Imports Higher Than Buying in New York

THAT the price of coffee will not 
be reduced, or if bo only to a very 
small extent, is the opinion of W. 
J. Roberts, of Grace A Company, im­

porters, Montreal. Their sources of in­
formation through their connections, not 
only in New York, but also in the Bra­
zilian markets, lead them to the conclu­
sion that, notwithstanding the reports to 
the contrary, prices are to remain high 
for some time. There is this big factor 
to remember, and that Is, that the Bra­
zilian Government comes frequently to 
the rescue of the producer when the sup­
ply is greater than the demand. It is. 
therefore, to be noted that, in continu­
ance of this policy the Government of 
Brazil will continue to be a big factor 
in maintaining the high basis which has 
been attained of late.

Much of Supply Sold
Notwithstanding the fact that supplies 

are enormous in Brazil at the present 
time, this firm point out that a great 
deal of coffee has been already sold. 
This is held in the growing centres 
simply because transport could not be 
secured to take it elsewhere. Just as 
soon as this is available the stocks will 
be moved.

Mr. Roberts believes that the Ger­
mans and Austrians in particular are

very hungry for coffee. As yet, it is 
believed that little movement has been 
actually consummated, but this is the re­
sult of ship shortage and technical ar­
rangements. Just so soon as arrange­
ments can be completed and when ships 
are to be had it is thought that the 
necessary money will be available for 
the purchase of supplies by these coun­
tries and that they will readily pay full 
market prices.

Canada Will Buy in New York
For some months past a quantity of 

coffee has been brought to Canada direct 
from the south by boat. This was ex­
perimental to a large extent and until 
lately it was hoped that it might be 
continued successfully. It is feared, how­
ever, that when insurance risks are con­
sidered, it would be more costly in peace 
times to bring coffee forward this way 
than to follow the old plan of buying in 
New York. New York is the great coffee 
trading centre and has so been consid­
ered for generations, and it is just as 
reasonable to expect that the money- 
centre of the world will change from 
London as to look for a removal of this 
coffee trading centre. So complete are 
the arrangements there that buyers can 
purchase to better advantage, and de­
livery may be had quickly, for large

supplies are carried on hand at all times, 
-lifting of Restrictions

The lifting of Government restrictions 
in the United States has not had any ap­
preciable or even noticeable effect upon 
the trading or situation in Canada. This 
is accounted for by the fact that the 
basis of the market in Brazil was higher 
than that obtaining in New York or Can­
ada. It is quite true that there will be 
an active competition for business, but 
the general conditions obtaining now, 
and which have already been outlined, 
will serve to steady the markets on a 
higher, rather than on a lower basis.

There has been some fluctuation in the 
markets recently, particularly in 
futures. Some do not expect that this 
will amount to much as the supplies in 
roasters’ and importers’ hands in the 
United States are far below normal. It, 
therefore, becomes necessary to buy 
from the Brazilian growers at present 
prices, regardless of the desire to with­
hold all buying in an effort to force 
prices lower. It is an interesting situ­
ation and one which must necessarily 
give the trade much concern.

COURTESY ALWAYS PAYS 
There is recognition to-day in most 

concerns of the fact that the man who 
comes to sell often brings wares, and 
sometimes information, which are of de­
cided value to the company upon which 
he calls. The former attitude of pur­
chasing agents that salesmen are an ir­
ritation, or a nuisance to be gotten • rid 
of as quickly as possible, is changing.— 
“System.”

WINNERS OF THE CANADIAN GROCER CHRISTMAS
WINDOW CONTEST

CLASS A

Cities of over 10,000 inhabitants

1. Nation A Shewan, Ltd., Brandon, Man., dressed
by E. C. Stuart.

2. Island A Bamford, Toronto, Ont., dressed by
C. J. Bamford.

3. The McLean Grocery, Moose Jaw, Sask., dressed
by Harold Crone.

Honorable mention—McBrides, Ltd., Moose Jaw, 
Sask., dressed by W. Walker; Edmonton City Dairy, 
Edmonton, Alta.; G. F. Grinyer, Toronto; W. J. 
Chesher, Toronto; F. H. Robinson, Hamilton, Ont.

CLASS B
Cities of under 10,000 inhabitants..

1. The McKenzie Co., Kelowna, B.C., dressed by
Mr. Johnstone.

2. J. F. Fumerton A Co., Kelowna, B.C., dressed
by W. G. Lock

3. B. C. Watson, Leamington, Ont., dressed by
Ted Locke.

Honorable mention—The Business Comer, Pres­
ton, Ont., dressed by Lewis A. Krieg; W. V. Web­
ster, Trenton, Ont.; W. T. O’Neil, Clinton, Ont.; 
Norton A Fisher, Shelburne, Ont., dressed by Edgar 
Patterson ; J. P. Robertson, Grimsby, Ont., dressed 
by Miss A Walker; MacEwan’s Grocery, Cobalt, 
Ont.

The entries this year have been of an unusually high standard, and the decision of the judges has been 
by no means easy. In some instances the displays entered were of an unusually attractive nature, and showed 
no small element of novelty in their arrangement, but failed to win a prize because of a variation from the dis­
play of distinctly Christmas lines. It being felt that staple groceries displayed in profusion detracted somewhat 
from the Christmas appeal of the window. The windows that obtained honorable mention will be illustrated 
in future issues and some comment will be made upon them at that time.
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A Christmas Atmosphere

THE above illustration is of the Christmas -window dis­
play of Nation & Shew an. Ltd., Brandon, Man., win­
ner of the first prize in the Canadian Grocer window com­

petition, Class A.
The window was dressed by E. A. Stuart, and is a very 

fine example of the window dresser s art. There is not a line 
of goods in the window that would not have its appeal to the 
Christmas shopper. Pyramids of canned fruit of different 
heights carry the attention to the back of the window. At­
tractively arranged shelves display olives and pickles. Fancy 
baskets surmounting pyramids of canned goods display 
oranges and apples. While glass dishes on a lower level 
display candied ginger and similar confections. The base 
of the window is given over to a variegated array of products 
for the Christmas dinner table.

The window was given first prize, because quite apart 
from its artistic merit, it was believed that it ivould be a 
strong selling agency, and because, while displaying a large 
variety of goods, there was no crowding or confusion, and 
no loss to the essential selling value of the window.
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npHE above window is the winner of the Canadian 

Grocer’s Christmas window contest in Class B. The 
window is that of the McKenzie Company, Kelowna, B.C., 
and was dressed by Mr. Johnson. The window is a very fine 
example of a balanced display. The balance is perfect even 
to the palms in the background that give an unusually attrac­
tive setting. This window, too, is built on the pyramid plan, 
though on a more conventional plan than the winner in 
Class A. The window is outlined in boxed raisins, behind 
that a bank of oranges set off by large bottles of olives. On a 
step above these are three pyramids of canned fruits topped 
by fruits in glass while at the sides are figs in bulk and dates 
in boxes. The background of the window is built up of boxes 
of candy, canned fruit and boxes of oatcakes. A very effective 
use is made of palms and flowers in this window. Note also 
the use of price cards.
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ENLARGED PROVISION DEPARTMENT 
0 many merchants nowadays are dealing in 
meats, fresh, cooked or cured, that it has t>een 

decided to enlarge the scope of the market service 
of Canadian Grocer to take in these items. Quota­
tions on a full line of fresh meats, cured meats and 
cooked meats will appear each week in the provision 
markets.

These markets are not easily obtained, as there 
is a wide variation in prices, and a wide varia*ion 
in the opinion of Imyers as to values. These mar­
kets, therefore, arc not based merely on the quota­
tions of large meat wholesalers and producers, but 
are checked with the buying prices of a number of 
well-posted retailers. The ranges given, therefore, 
will represent the prices at which any retailer should 
be able to buy goods of a quality that should be 
found completely satisfactory.

Canadian Grocer trusts that this added service 
in this department will lie found to be of no little 
value to the trade.

THE CASE OF MARGARINE 
HE Hon. T. A. Crerar, Minister of Agriculture, 
speaking recently before the Eastern Ontario 

Dairymen’s Convention at Brockville, Ont., stated 
that the introduction of margarine had been a war 
measure to meet the pressing need of the poo*- for 
edible fats.

“I believe, however/’ continued the Minister, 
‘T am safe in assuring you that what was done as a 
war measure will not lie made permanent, save by- 
legislation in Parliament, in which case all parties 
can be heard.”

This is, of course, a statement that bears nothing 
on its face ex&irt the fact that the public are once 
again going to have to fight for the permission to 
obtain a cheap and essential food. There seem- 
to be no good reason for any discussion of the matte1, 
except that the dairy interests have a totally un­
founded fear that its introduction would under­
mine their business. The fact that it has not done 
=o in the year or more that it has been under sale 
in Canada should 1h> a sufficient retort. In any 
event it is questionable whether prohibition of this 
kind should be permitted to foster one industry 
at the expense of the whole country.

MORE PROSECUTION FOR SELLING ADUL­
TERATED GOODS

ECENTLY two Ottawa merchants were fined 
for selling adulterated maple sugar, and the 

Retail Merchants’ Association branch of that city 
is contemplating a serious discussion of this question 
at their coming convention. If the discussion brings 
to the attention of the merchants the danger of 
selling such goods without obtaining protection in 
case the manufacturer has adulterated the product 
then the discussion should do much good. If it is 
aimed to change the existing law it is very question­
able if it will-have even the smallest item of success.

Under our present system of importing food 
products there is only one person who can be held 
responsible, the actual vendor. Goods imported 
from the United States are graded under United 
States standards, while similar conditions prevail 
in regard to all foreign imports. Efforts have been 
made to have this system changed, but without 
success. It is manifest that it is impossible to hold 
the American exporter responsible in a Canadian 
court. Therefore, the man who actually sells the 
product to the public is charged with the respon­
sibility, and it rests with him to assure himself of 
the quality of the goods he sells. This is the reason 
for the system adopted.

While the law seems an unjust one, putting, a* 
it often does, a penalty on merchants who are free 
from any dishonest intent, the Government has 
made a provision that protects the vendor. A Gov­
ernment warranty may be demanded with any pur­
chase of a questionable article. This warranty auto­
matically transfers the blame to the right shoulders. 
Many firms are attaching warranties to the goods 
they send out when these are goods subject to ques­
tion. It is not a difficult matter for the merchant 
to protect himself in this way, and if he fails to do 
so after repeated warnings, he has. after all, only 
himself to blame.
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U.S. Makes Further Changes in Export
Licenses

Changes Permit Export Under Given Conditions and From 
Stated Sources Without Individual 

Export Licenses

rail on Customs Carrier’s Manifest, 
Form 7512, must be covered by individ­
ual export licensee when they are not 
made in accordance with the regulations 
described in paragraph 3 hereof.

WINNIPEG CLOSING BY-LAW 
TESTED IN COURTS 

The first test case in connection with

THE U.S. War Trade Board an­
nounce the revision of the regula­
tions under which shipments of 
certain origin and destination, the im­

portation of which has been otherwise 
licensed, may be exported without an 
individual export license when the same 
are conveyed in transit through the ter­
ritory or via any port of the United 
States. These regulations, which were 
announced in W.T.B.R. 199, issued Aug­
ust 19, 1918, and W.T.B.R. 349, issued 
December 3, 1918, are, therefore, with­
drawn, and the following are in substi­
tution therefor:

1. Special Export License No. RAC-42 
has been reissued through the Customs 
service, effective January 2, 1919. Thin 
license will now authorize the exporta­
tion, without individual export licenses, 
of shipments of all commodities origin­
ating in any foreign country and des­
tined to any foreign country when the 
same are conveyed in transit through 
the territory or via any port of the 
United States when they are proposed to 
be exported from or taken out of any 
port of the United States; provided, 
however—

2. That this license does not author­
ize the exportation of shipments origin­
ating in countries- in South and Central 
America, other than British or French 
Colonies, destined to any country other 
than England, France, Italy, or Japan, 
their colonies, possessions, or protec­
torates; nor shipments originating in 
any place other than England, France, 
Italy, Japan and their colonies, posses­
sions, or protectorates and destined to 
any point in South and Central America, 
other than the colonies of England or 
France.

3. Before allowing any of the above- 
mentioned shipments to be exported, the 
Collector of Customs at the port of entry 
will require, in the case of rail ship 
ments, that there shall be noted on an 
extra copy of Customs Carrier’s Mani­
fest, Form 7512, the full name and ad­
dress of the actual consignee of the ship­
ment, and if the shipment is made to a 
bank or other broker, factor, or agent, 
the full name and address of the actual 
consignee on whose account the ship­
ment is made; and a statement to the 
effect that the shipment is made under 
License No. RAC-42. A true copy of 
such Customs Carrier’s Manifest, Form 
7512, must be delivered by the carrier 
to the Collector of Customs at the port 
of exit. In the case of shipments bv 
vessel when Form 7512 is not used, the 
Collector will require the filing of an 
extra copy of the ship’s manifest or a 
portion thereof, on which must be 
clearly shown the particular items 
thereon which are licensed under RAC-42, 
together with the full name and ad­

dress of the actual consignee of each 
such shipment, and if the shipment is 
made to a bank, broker, factor, or other 
agent, the full name and address of the 
actual consignee on whose account the 
shipment is made.

4. The extra copy or Form 7512 or the 
extra copy of the ship’s manifest which 
is filed with the collector at the port of 
exit, will be forwarded immediately by 
the collector to the War Trade Board. 
Washington, D.C.

5. It should be noted that Special Ex­
port License No. RAS-42 authorizes the 
exportation only of shipments IN 
TRANSIT through the United States 
and that shipments consigned to con­
signees in the United States, to be re­
consigned to consignees in a foreign 
country, are not considered in transit 
under this license.

6. Attention is further called to t>e 
fact that License No. RAC-42 is an EX­
PORT LICENSE and does not authorize 
the importation into the United States 
of any commodity without an import 
license. License No. RAC-42 also docs 
not authorize any shipment from or to 
any individual, partnership, association, 
or corporation whose name appears on 
the Enemy Trading List.

7. Shipments traveling in transit by

the Winnipeg early closing by-law was 
heard in the Winnipeg Police Court re­
cently when a Winnipeg grocer wa.- 
fined $5 and costs for breach of the by­
law. There was no evidence submitted 
to prove that the merchant in question 
had sold any groceries after the 
legal closing hour, the evidence merely 
going to prove that goods had been ex­
posed for sale after the prohibited hour. 
There were 54 other persons charged 
with the same offence who were re­
manded pending a possible appeal of thi.- 
conviction.

FURTHER REMOVALS FROM U.S.
CONSERVATION LIST 

The United States War Trade Board 
announce that the following items among 
others have been removed from Lists of 
Restricted Imports. Licenses will be 
issued freely, when applications are 
otherwise in order, for the importation 
of such commodities when shipped from 
any primary or overseas market on or 
after January 1, 1919: Shellfish, tobacco 
leaf; fish, fresh, cured, and preserved; 
animal oil; borax; chloride of lime; dairy 
products; meat products and preserved 
meats; paraffin; starch; argols or wine 
lees; edible substances, not specially 
provided for in tariff schedules; ten 
waste, siftings, and sweepings.

Stocks of Canned Goods, Sugar, Etc., in 
Wholesalers’ Hands

Bureau of Statistics Report For Month Ending October 1 of 
Transactions by Wholesalers

THE Dominion Bureau of Statis­
tics has recently issued a report of 
the stock of canned goods, sugar 
and evaporated apples in wholesalers’ 

hands for the month ending Oct. 1.
The statistics show the stocks owned 

by the wholesalers licensed by the Can­
ada Food Board and the sales made by 
these wholesalers, to retailers and all 
other purchasers who are not whole­

salers. This last excludes sales which 
are merely transfers between whole­
salers, and shows what stocks have 
gone on for consumption from the ware­
houses of the wholesalers within the 
month. These data being compiled from 
the “Stock Forms” of the Canada Food 
Board are as complete as can be made 
from the reports received from the 
licensees:

GRAND TOTAL—CANADA

Commodity. Unit.
Milk, powdered ...................................................Iib«.
Milk, condensed............................. .<.................. Cases
Milk, evaporated......................... ....................Cases
Canned Tomatoes.............................................. Cases
Canned Corn ......................................................Cases
Canned Peas ............................................  Caaes
Canned Pork and Beans............................ x...Cases
Canned Salmon........................ Cases
Canned Sardines and Other Fish....................... Cases
Canned Shell Fish (include Oysters, Clams,

Lobsters. Crabs) ................................ ....Cases
Canned Meats ................................................Lbs.
Miscellaneous Canned Fruits, site 2.............. Cases
Miscellaneous Canned Fruits, site 2Vi.............Cases
Miscellaneous Canned Fruits, site 10..............Cases
Miscellaneous Canned Fruits, other sises.... Cases
Jams and Preserves ......... ........... Lbs.
Dried Apples .....................................................Lbs.
Sugar ....................................................................Lbs.

In Transit. In Warehouse.
Sales to 
Retailers

12.626 168.667 118.029
3,082 21.716 18.276
6.764 62.626 42.400

34.383 167.482 48.640
4.086 42.608 12.111

21.071 269 669 66 659
26.682 82.771 22.9X3

6.146 89.682 36.666
2.333 86.288 10.039
1.366 21.487 4.441

45,829 781.942 864 379
10.702 128 304 27.347

616 22 774 7.582
3.219 80 128 16.710

311 12.473 6 286
428.889 4.086 183 1,702.524
16.426 248.050 170.439

3.276.384 4.489.295 34.965.248
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How To Retain a Valuable Clerk
Difficulties and Dangers of Partnerships—A Minor Interest in a Corporation Obviates 

These Difficulties—A Satisfactory Method of Bonusing
By HENRY JOHNSON, JR.

A MERCHANT has an exceptionally 
valuable, effective clerk. The man 
is industrious, earnest, a good 

salesman, skilful at display work. The 
time comes when such a man gets 
beyond the wage line. He cannot be 
paid more wages than he is getting be­
cause, no matter how it might be kept 
“confidential,” the fact would become 
known and dissatisfaction would resvlt 
with the others. Yet ways must be de­
vised whereby that clerk can progress to 
higher earninrs or he will be lost to the 
store.

The end can be reached either through 
giving the man some kind of interest in 
the business or paving him a percentage. 
Let us work it out both ways.

Time was when the custom of taking 
the senior clerk into partnership was 
common. In fact, the man began as a 
boy with that plan in mind, and every­
thing shaped itself to that end. But 
many disasters warned merchants to go 
slow on that experiment. For partner­
ship is like marriage: easy to get into 
but hard to get out of—and plain purga­
tory if not congenial, while the oppor­
tunity for legalized robbery is wide open.

Dangers of Partnership
The fundamental danger of partner­

ship is that partners are not only equal 
owners, but, in the eyes of the law. each 
is the sole owner of the business so 
far as the outside world is concerned. 
Thus, the merchant who takes into part­
nership a favorite clerk to reward him 
and retain his services, may agree with 
the clerk that he gives him only a quar­
ter interest in the business; but the 
minute the papers are signed, the clerk 
may exercise all the functions of sole 
owner. He may order goods to the limit 
of the responsibility of the business; he 
may tap the till, the safe and the bank 
account with utter immunity from dan­
ger of legal process, because the Iqw 
says it is all his. The idea seems to be 
that, inasmuch as outsiders cannot tell 
anything about the inside agreements 
between partners, each partner is vested 
with full authority. Thus all who make 
contracts with the firm may have full 
protection and can evoke the law against 
all the assets of the firm to protect their 
contracts.

Aside from plain dishonesty and fraud, 
there is the great element of human 
nature. Plenty of men make agreements 
in entire good faith who later on come to 
misunderstand each other, grow apart, 
are estranged, become suspicious of each 
other, get to fighting and dissipate all 
their substance m quarreling and the 
costs thereof. We hear every day of 
cases wherein one partner puts it up to 
the other to “buy eut or sell out—an* I 
don't give' a continental damn which you

do!” Often when the decision finally is 
made, there is nothing left either to buy 
or sell.

Contrast the Corporation
The corporation is another matter. 

There the assets are taken by the courts 
and formed into “an artificial person. ’ 
Fred Hanson may be a grocer in his own 
individual right. He has absolute con­
trol over his possessions and can do with 
them practically what he likes. But 
when he incorporates into Fred Hanson, 
a corporation, he can do with his own as 
he wills only through sundry well de­
fined courses of action, all subject to 
legal restriction. Moreover, f red Han­
son, a corporation, may consist of any 
number of natural persons over two.

If, then, the merchant desires to take 
into limited control his favorite clerk 
and give him an eighth of the business, 
he can accomplish this not only defin­
itely but with comparative safety 
through incorporating and allotting an 
eighth of the capital stock to his clerk. 
Furthermore, since he himself still is sole 
owner of seven-eights of the business, he 
controls every particle of it as fully and 
exclusively after he has incorporated 
as while he owned it all; for his is the 
majority interest.

The beauty of the corporation is that 
it provides for a square deal to all. 
Each party in interest gets what is his 
—no more, no less—and it is safeguard­
ed to him. Thus the clerk who is given 
an interest will have the interest secure 
from any “reniging” or change of mind 
of the old boss; but he can get no more 
than is provided for him through the 
action of the boss. There are othei 
points, but these are all we need for 
our present purpose.
If the Boss Wants No Divided Interest

But let us consider the case of the 
man who has this kind of clerk whom he 
desires to retain and whom he wishes 
to treat equitably, but whom he does not 
want to take into the business in any 
capacity. Let us suppose that the clerk 
manages a department and also sells on 
the floor about as much as any one man 
can be expected to sell. Let us agree 
that he is being paid so liberally that 
any further advance in mere wages 
would lead to embarrassment with the 
rest of the help. How shall he be paid 
more without having an interest in the 
business?

Of course, there is always the commis­
sion plan. One always can pay a man a 
definite percentage for work done. The 
difficulty about one who has grown to 
importance on a salary basis is that it is 
hard to arrive at a basis of percentage 
which will satisfv him without entailing 
overbalancing difficulties.

Let us suppose the man is selling $600 
a week, running the perishable goods 
department and drawing $25 wages. 
That may be $10 more than you are 
paying the next highest man, yet it is 
far within the average allowable wages 
expense simply figured on his sales alone. 
But again, he has attained to such sales 
ratio and been satisfied up to now, while 
doing all the rest of the work indicated. 
The man is so cheap that you cannot 
afford to let him go.

If you took 8% as the basis of wages 
expense on sales, you would have to pay 
this man $48 per week—and that, obvi­
ously would never do.

You might take $600 weekly sales as 
your basic figure and pay him as much 
as 10('/t on all sales in excess thereof. 
But if you did that you would have him 
so eager to makes sales in excess of 
$600 that undoubtedly he would neglect 
his other work and you would merely 
spoil a good clerk.

Really, there seems to be only one way 
to meet the difficulty: to give him a de­
finite share in the net earnings of the 
business, either in addition to or in 
lieu of a salary. Of course, such a matter 
must be handled with great care and 
foresight. It will have the great ad­
vantage that if there are no net earn­
ings, no bonus will be due the clerk, 
while every incentive will impel him to 
watch and work to the end that the 
business be made more profitable.

The Equitable Share
Suppose your records over a series of 

years show that your average net pro­
fits—I mean absolutely net, with all 
shrinkages; losses and reasonable depre­
ciation of all kinds out—is $2,400 a year. 
It might be good to arrange to give the 
man % or 3-16 of the net profit in addi­
tion to his salary as now fixed. This is 
safe, for the net profits accrue over and 
above your expenses, and those expenses 
now include his salary. Yet this would 
give him $300 to $450 additional a year.

That figure would be well inside of 
the $48 per week to which 8% on sales 
would entitle him. while the chances are 
that, with such incentive to work, he 
would so exert himself, and be so greatly 
additionally helpful to you that he would 
more than earn his extra pay. Suppose, 
for example, that together you could 
make $3.000 net and your agreement was 
to pay him 3-16 of the net. His extra 
would be $462.50. and that deducted from 
$3.000 would leave you $2,537.50. or 
$137.50 more than your former total.

My excuse for discussing this matter 
is that I was asked a time since to write 
it in confidence to one who was faced 
with the problem. I hope, therefore, 
that it may be of some use to others.
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Maritime
G. C. Donahy and Joseph Paul, gen­

eral merchants, of Minto, N.B., have suf­
fered loss by fire.

A. P. Whitlock, manager of the Cana­
dian Swift Co., Ltd., St. John, has re­
turned from a trip to Toronto.

Miss Maude Blair, who has been a 
valued member of the staff of Folkins’ 
grocery store, Sussex, N.B., for the last 
seven years, died this week as the result 
of an attack of influenza.

Nh-BtOndahl am| S. Blondahl, of Reyk­
javik, Iceland, visited St. John this week 
to confer with representatives of fish 
corporations. They', operate a steam 
trawler off the Nova! Scotian coast with 
headquarters at Canfo.

W. D. Wilson, chief inspector under 
the N.B. Prohibitory Act, was in St. 
John this week conferring with the whole­
sale grocers in regard to the restriction 
of the sale of lemon extract and similar 
commodities, which; have been used re­
cently as beverages. Petitions on this 
subject have been addressed to the Pro­
vincial Government, and it is expected 
that an amendment to the Act will be 
introduced at the next session of the Leg­
islature to cover the matter.

Quebec
Ed. Legault has bought out P. Main- 

vaille, 183 Guy Street, Montreal.
V- Galipeau has bought the grocery 

of Mrs. D. Brisebois, 2 Jolicoeur Street, 
Montreal.

R. L. Innés, general manager of Do­
minion Canners, Ltd., Hamilton, was in 
Montreal during the week on special 
business.

J. S. Meyers, of Peerless Cereal Mills, 
Ltd., Woodstock, was a visitor to Mont­
real last week.

F. W. Arnold, manager of the Chis­
holm Milling Co., Ltd., Toronto, was in 
Montreal last week.

I. Houle has purchased the grocery 
business of Mrs. H. Mailloux, 488 Cham­
bord street, Montreal.

A. Brunet has purchased the grocery 
business of Henri Brunet, 500 Duluth 
Ave. E., Montreal.

N. Bourdon, 343 de Moijtigny street, 
Montreal, has purchased the grocery- 
business of V. Lois elle.

A. Bourbonnais, 5358 Sherbrooke 
Street West, Montreal, has just purchas­
ed the business of A. Rouleau.

W. A. Brown, chief of the Poultry 
Division, Department of Agriculture, 
Ottawa, was in Montreal last week.

W. J. De Corse, representing the Cali­
fornia Associated Raisin Co.. Fresno, 
Cal., was in Montreal early this week.

Albert Cawthorne. representing D. 
Hatton Co., Montreal, has left for ni.»

annual winter trip to western points and 
will go as far as Sault Ste Marie.

J. L. Patenaude, founder of the whole­
sale grocery firm of Patenaude, Carig- 
nan & Co., Limited, has been appointed 
a director of the British Colonial Fire 
Insurance Company.

J. R. Grant, for many years with 
Walter Paul, Montreal, has purchased 
the grocery business of S. J. Geddes, 795 
St. Catherine Street West, and has al­
ready assumed charge.

As a result of the very serious fire 
which consumed a large auto repair shop 
and factory on Wellington St., Montreal, 
Sunday afternoon last, S. J. Carter and 
Co., wholesale grocers, are stated to 
have lost $20,000 in damage to their 
stock.

The Board of Railway Commissioners 
sat in Montreal on Thursday of this 
week, when they are to consider the new 
rates asked by the express companies. 
It is expected that various deputations 
will memorialize them as to their severa. 
viewpoints along this line.

Christmas Keough, one of the most 
clever and notorious of swindlers suc­
ceeded, it is now asserted, in playing his 
game in Montreal last July, several large 
retail firms here and one bank being 
cleverly fleeced of real money. His plan 
was that of paying a flying visit as a 
Cobalt mining operator. Among other 
things, he is said to have secured thous­
and of dollars’ worth of jewelry, etc. 
He paid for these with bogus cheques.

Ontario
F. W. Lee. proprietor of the general 

store, Enniskillen is dead.
Milo Mallory, general merchant, 

Monetville, has suffered loss by fire.
E. A. McKenzie, general merchant, 

Clandeboye, has sold to John L. Simpson, 
London.

Wm. Metcalfe & Oo., grocers and 
butchers. Kitchener, are discontinuing 
business.

D. J. Lamb, of the Woolworth Co., has 
purchased W. J. Stewart’s grocery busi­
ness at 8 Elgin street, St. Thomas.

John Carlyle, who carried on a show­
case and furniture manufacturing busi­
ness at 53 Hayter "St.. Toronto, died re­
cently after a brief illness.

Fred G. Bradley has leased the Lam­
bert store, Welland, formerly occunied 
by McQuitty’s grocery, and has installed 
an entirely new stock. The new store 
was opened Jan. 4.

The Square Deal Co-operative Cream­
ery of South Cayuga has been incorpor­
ated to carrv on a general dairy business. 
The head office will be at South Cayuga.

The Mount Pleasant Creamery Com­
pany has recently been incorporated in

Ontario to carry on a general creamery 
and cold storaf)? business, and also to 
deal in groceries. The head office of the 
firm will be at Mohawk.

The National Preserving Company has 
been incorporated under the Ontario 
Companies Act with a capital of forty 
thousand dollars and with head office at 
Toronto to manufacture jams, jellies and 
fruits, and to do a general preserving 
business.

Gurney Delois Barrett, a traveller for 
the Club Coffee Company, died on Wed­
nesday of last week at his home, 1053A 
Bloor West, Toronto, after a short ill­
ness from influenza, followed by pneu­
monia. He leaves a wife and young 
daughter.

James Watt Blain, a brother of Hugh 
Blain, of the Eby, Blain Company, To­
ronto, died on Saturday last.

Lon Burgess and G. Porter are open­
ing a cash and carry grocery business in 
the store formerly occupied by McCallum 
& McDougall, Wallaeeburg, Ont.

Fred C. Hoehn, formerly with H. R. 
Ross, Simcoe St., Oshawa. has purchased 
the store of W. C. Souch, of the same 
town, and has renovated it throughout 
and will conduct business at this stand.

Martin & Grass, who purchased the 
Pugh grocery store, Sarnia, have leased 
the store on the corner of Christina and 
Davis street now occupied by Thos. H. 
Elliott, barber, and expect to move 
into the premises shortly.

Mrs. Kennedy, wife of S. J. Kennedy, 
St. Catharines, died recently. Mrs. Ken­
nedy was well known in the trade, having 
managed one of the two stores operated 
by her husband in the city; and having 
gained the reputation of being one of the 
best store managers in Ontario. The 
sympathy of the members of the trade 
will go out to Mr. Kennedy in hi.s 
bereavement.

F. W. M. Ross, secretary of the St. 
Williams Fruit Preservers Limited, Sim­
coe, Ont., leaves on Saturday on a busi­
ness trip, combined with a honeymoon, 
to the Western States and British Co­
lumbia. Mr. Ross will also attend the 
Annual Convention of the National 
Canners’ Association in Chicago, and will 
spend some time in West California and 
British Columbia. He expects to be back 
by the middle of February.

D. W. Harmer has purchased the 
wholesale grocery business of W. H. 
Merriman Co., St. Catharines, Ont. His 
intention is to form a limited liability 
company to operate the business. Mr. 
Harmer was formerly with Western 
Grocers, Limited, which was known as 
the A. Macdonald Co., Winnipeg, until 
a short time ago. Mr. Pamall is retir­
ing from the wholesale grocery business 
in St. Catharines.
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Western
Geo. A. Stone, broker, Vancouver, has 

gone east.
H. Hurum, general merchant, of Hol- 

don, Alta., has sold out.
C. E. Disher, Vancouver, left for New 

York after New Year’s, and will be away 
several weeks.

Freeman & Short, general "merchants 
of Gilroy, Sask., have dissolved part­
nership.

The East End Bakery, grocers and 
bakers, Edmonton, Alta., have suffered 
loss by fire.

Leeson, Dickie, Gross & Co.. Vancou­
ver, will in future go under the name 
of Western Grocers Ltd.

F. W. Smith, general merchant, of 
Weybum, Sask., has been elected pre­
sident of the Weybum Board of Trade 
for the coming year.

Jennings & Company have opened a 
new general store at Dodsland, Sask. 
The store has been recently occupied by 
.1. A. Robertson. It will be renovated 
and improved in the near future.

PIONEER ONTARIO GROCER 
PASSES

Robert Austin Dutton, 275 Roncesval- 
les Ave., Toronto, died early this week 
from heart trouble after an illness of 
two years. The late Mr. Dutton was 
born in Longton, England, 65 years ago. 
He came to Canada when 16 years of 
age, and was one of the oldest grocery- 
men in Ontario. He first started busi­
ness in Barrie 26 years ago, later he was 
in Peterboro for 11 years, and had con­
ducted business in Toronto for the past 
eight years. While he has been suffering 
lor some time he has been actively en­
gaged in business up to almost the end. 
He is survived by his wife, E. Dutton; 
three daughters, Mrs. G. G. Hall, of Ed­
monton; Mrs. H. C. Huffman, of Peter­
boro; and Mrs. C. H. Harris, of Toronto; 
one son, Robert, who was associated with 
him in the business.

CANADIAN GENERAL TO RESIDE 
IN TORONTO

LieuL-General Sir Richard Turner, 
who in public life is of the firm of Tur­
ner, Whitehead. Whitehead & Co., whole­
sale grocers, Quebec, with interests in 
lumbering, will, it is said, make Toronto 
his home after the war.

CHARGED WITH NON-DELIVERY OF 
GOODS

A. Teitelbaum, who runs a grocery- 
store at 532 Selkirk avenue, Winnipeg, 
appeared before a magistrate in the pro­
vincial police court recently to answer 
to a charge of accepting payment for 
goods and failing to deliver them. He 
pleaded not guilty. His driver claims 
that the goods were delivered, but would 
not swear that they were delivered to L. 
Kruk, who paid for them.

The magistrate heard the case and 
ordered the driver to <”o *o t’"» ho-»»» 
where he delivered the goods with Kruk 
and see that they were restored, and to 
appear in court on Monday morning to 
state the result.

DAYTON SCALE CONVENTION 
The Dayton Computing Scale repre­

sentatives, Central and Eastern Canada 
Divisions, held an important convention 
at the offices of the company in Toronto 
January 9, 10, 11. The Dayton Comput­
ing Scale Company forms part of the 
International Business Machines Co., 
Ltd., of which Frank E. Mutton, known 
to the retail trade throughout Canada, is 
vice-president and general manager. Mr. 
Mutton presided over the Convention 
and was assisted by the sales manager.

-

h RANK E. MUTTON.
(ient-ral Ma'nager of the International Business 
Machines Co., and J. W. Davidson, Sales Man­
ager of the Dayton Scales Division, who took an 
active part in the convention.

of the Dayton Scale Division, J. W. 
Davidson.

The convention was largely attended 
and reconstruction problems as affect­
ing the company and the retail trade in 
Canada were gone into thoroughly and 
the salesmen left with many new ideas. 
The increase of Dayton scale business 
during 1918 was large, being 35<, over 
the largest year in the history of the 
business.

The company expended something 
over $150,000 in additions and improve­
ments to the Dayton Scale plant. It is 
understood that still further expansion 
of factory and plant is being planned.

W. K. KELLOGG CEREAL CO. MANA­
GER RETURNS

W. S. Ware, of the W. K. Kellogg 
Cereal Company, is once more at his 
desk after an absence of over a yeai. 
Mr. Ware had some trouble with t)is ears 
contracted in the cold weather of the 
early part of last winter that resulted in 
deafness and necessitated a change of 
climate. For the past 14 months he has 
travelled through Florida and Texas and 
other Southern States, and he returned 
completely cured. Since his return the 
Toronto office of the company has been 
moved to the Bank of Hamilton Building. 
Yonge Street. During his absence the 
business « a« loo' e-i after by R. C. 
Smith. Mr. Ware’s many friends in the 
trade will be glad to welcome him back.

MONTREAL MERCHANTS WOtH I) 
CLOSE FOUR NIGHTS A WEEK 

Between 300 »nd 400 members of the 
Retail Merchants’ Association of the 
Province of Quebec, who assembled Jan. 
9 at Montreal, voted bv a great majority 
in favor of having all retail stores of 
ail classes in the city close at 7 o’clock 
four nights a week. Monday. Tuesday, 
Wednesday and Thursday. A petition 
embodying this request will be presented 
to the Montreal City Council, asking that 
a by-law be enacted to compel all stores 
to close early on the nights suggested, 
instead of only two nights a week, as at 
present.

PROMINENT WINNIPEG BUSINESS 
MAN RETIRES

George N. Jackson, who has com­
pleted forty years with the firm of 
Walter Woods & Co., has announced his 
retirement from the active management 
of the firm’s Winnipeg house.

Mr. Jackson came to Winnipeg in 1897 
and established the branch here a year 
or two later, and has contributed largely 
to its success. He has also been inter­
ested in many public undertakings, hav­
ing occupied the president’s chair in the 
Y.M.C.A., Board of Trade and the Cana­
dian Credit Men’s Association.

As a mark of appreciation he was pre­
sented by the Winnipeg staff with a 
handsome cabinet of silverware.

Mr. Jackson is succeeded as manager 
by J. A. Pottruff, who has been with this 
firm since 1895.

Fied A. Walker, who has put in the 
past eighteen years on the road for the 
firm, will act as sales manager, and J. M. 
Proudfoot will continue as credit man- 
ager.

THE LATE JOSEPH A. TETRAULT. 
who for twelve years represented the Lake of the 
Woods Milling Co. in Montreal, a report of whose 

death appeared in last week’s Grocer.

SUDDEN DEATH OF ENNISKILLEN.
ONT„ MERCHANT 

A very sudden death occurred at Bur- 
keton Junction, Ont., Jan. 9, when Fred 
W. Lee, general merchant of Enniskillen 
passed away while loading some boxes 
of goods. He has conducted a general 
store at Enniskillen for a great many 
years, and was also Postmaster for 
several years. He was very highly re­
spected as an upright an dstraightfor- 
ward business men.

WESTERNER BUYS ONTARIO 
WHOLESALE BUSINESS 

D. W. Harmer, formerly with the 
Western Grocers Ltd., Winnipeg, has 
purchased the business of W. H. Merri- 
man & Co., wholesale and retail grocérs, 
St. Catharines, and took possession on 
Jan 1. Mr. Harmer intends to make the 
busine-s a limited liability company.
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I WEEKLY GROCERY MARKET REPORTS |
Statements From Buying Centres

S i h i i t iiiiiiitiitiiiiiiitiiiMiiiiiitiiiiitiiiwitiWBiiitBiiiiiiiiitiiiinM’.inii iHiiii iifiii riiHiiiiitinii iii iiiiiMiMmifi iiiii'iitiiii i i iii iiimimi nn i iin'iiiinii i i i:iirriiiiHiiHiiiiii,i.H;tinwBittnji))inntiiintinit4it(wm>iiinwiwiiiiiHWMiiiF^

THE MARKETS AT A GLANCE

INTEREST centres very largely in the packing 
industry this week. A report is current that 
when present contracts between the Allied 

Buying Commission and the packers are exe­
cuted, which will be very shortly, no further 
contracts will be allotted for some months. It 
is indicated that the accumulation of supplies 
in Great Britain and France is such that no fur­
ther imports are necessary for four or five 
months. This is a serious blow not only to the 
packing industry but to Canada. The fact that 
prices may come down a few cents will not over­
come the economic loss to the country as a 
whole. It is hoped some modification of pro­
posed attitude of the Allied Buying Commission 
will be possible.

Coffee rules with a firm undertone, and on 
present basis it looks as though markets here 
may undergo some further revisions upward 
until full value, in line with primary situation, 
has been attained.

Sugar is now plentiful and the outlook is 
considered good for the year. Manufacturers 
are preparing to extend their activities, and the 
outlook, is one which holds promise of big 
things.
MONTRFAI —There are quite a number of 
mimuxia/Uj definite changes this week,
advances being made for peanuts in the shell 
in one quarter, and the market for these has 
firmed somewhat again. Among other lines to 
advance are cocoa of a special brand, apples by 
the barrel, celery, baby food, one line of soap, 
baking powder, and lima beans.

Declines have been recorded in one line of 
soap, and a readjustment has been made to 
lower levels for peanut butter. Stove polish of 
the paste variety is lower, and shoe dressing, 
too. Bath brick in powdered form is on a much 
lower basis, and corn syrup and molasses are

among the important lines taking on lower 
prices. Peas and beans are again lowering, and 
oatmeal and hominy grits are easier in some 
quarters. Figs and peels are scarce and high.

TORONTO—®evis*ons have been numerous,
some representing advances, 

others providing for declines. A general revi­
sion on many lines of canned meats has been 
effected, the new prices established generally 
being lower, though some advances have also 
been made. It is also noted that new price list 
includes quotations Bn some products heretofore 
unable to procure.

Vinegar has undergone a revision upward, 
new prices for the season just out providing for 
an advance of 5c in blended cider vinegars, 
while spirit vinegars are up about 3c per gal­
lon. Oyster shell has been advanced.

New prices have been named on a few lines 
of spices, these providing for a lower scale of 
figures than that formerly effective. This is the 
result of an effort on the part of grinders to get 
down to a better selling basis, the lines affected 
including cloves, black and white peppers, car- 
raway seed and cream of tartar. Business is 
quite active, though demand generally is con­
fined to immediate requirements of the trade.

Rolled oats have sagged about 25c per 90-lb. 
bag, this being a direct result of the decline in 
the grain markets. That corn products may 
decline seems probable in view of weakness of 
the grain itself.

It is hard to determine the live hog market. 
Prices have sagged decidedly, but cured meats 
and fresh cuts have shown little variation yet. 
Lard is down V£c, there being an accumulation 
of supplies, and the lower prices having been 
named in an effort to stimulate the demand. 
New laid eggs are in better supply and cheaper, 
while storage are scarce and higher.

QUEBEC MARKETS
Bath Brick, Soaps

Polishes Lower
Montreal.

VARIOUS LINES.—Powdered bath 
brick is down considerably and the price 
now quoted here is 70 to 75c per doz., 
the former price being $1.35 to $1.40. 
A special brand of soap made locally, 
known as Barsalou Imperial, has de­
clined from $6.25 to $5.96 per case.

Sultana shoe polish of the paste variety 
is down from $15.00 to $13.80, and shoe 
dressing of the glycerine variety is 
down 10c to $1.25 per doz.

Soap, Lima Beans,
Powder, Food Up

^VARIOUS LINES.—Advances are 
made for Nestle's Food, the discount be­
ing reduced from 5 per cent, to 2 per

cent. Lima beans are up 5c per doz. it. 
the No. 2 size. Goblin soap is advanced 
from $2.50 to $2.80 by one jobber. Bak­
ing powder of a local make .is also ad­
vanced from 5c to 20c per doz., accord­
ing to the size.

Strike Held Raw
Sugar; More Supply

Mon# real.
SUGAR.—Those dependent upon ship­

ment of raw sugar via New York stake 
that the seriousness of the recent strike
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there interferred, with the delivery ofp,Bk*- l-ib. tall» ......... ............ x «g x 75
' - - - —................................................................................................... 1 17)4

........................... 1 «î%...................... « is
raw sugars to them, and they had, as a 
consequence,- to reduce meltings consid­
erably. Supplies -are now en route and 
the shortage is expected to be relieved 
soon.

Prices are without change; the situa­
tion is gradually improving, and grocers 
are better able to secure their wants.
Atlantic Sugar Company, extra granulated

sugars, 100 lbs................................................. 9 95
Acadia Sügar Refinery, extra granulated 9 95
St. Lawrence Sugar Refinery ...................... 9 95
Canada Sugar Refinery ................................ 9 95
Dominion Sugar Co., Ltd., crystal granu-

Pale. %-Ib., do*. 
Pinks, %-lb., dor. 
Cohoes, 1-lb. tails

lated .......................................................... 9 95
Icing, barrels ......................................... 10 16- 10 30
Icing (26-lb. boxes) ............................... 10 66- 10 70
Icing (5Mb. boxes) ................................. 10 86- 10 50

Do., 1-lb...................................................... 11 06
Yellow. No. 1.............................................. 9 76- 9 66
Yellow, No. 2 (Golden) ..................... 9 46- 9 66
Yellow, No. 3 ............................................ 9 36- 9 45
Powdered, barrels .................................... 10 05- 10 20
Powdered, 50s ........................................... 10 16- 10 60
Powdered, 25s ............................................ 10 35- 10 60
Cubes and Dice (asst tea), 100-lb. bxs 10 65- 10 65

Do.. 50-lb. boxes ................................... 10 65- 10 75
Do.. 25-lb. boxes .............................. 18 85- 10 95
Do., 2-lb. pack........................................ 11 95- 12 05

Paris lumps, barrels .............................. 10 65
Paris lumps. (100 lbs.) .......................... 10 65
Paris lumps (50-lb. boxes) ............... 10 76
Paris lumps (25-lb. boxes) ............... 10 96
Paris lumps (cartons, 5-lb.) ............... 11 70

Do., (cartons, 2-lb.) ........................... 12 46
Crystal diamonds, barrels ................... 10 55
Crystal diamonds (boxes 100 lbs.).. 10 65
Crystal diamonds (50-lb. boxes).... - 10 75
Crystal diamonds (25-lb. boxes).... - 10 95

Herrings (tomato sauce), dos. .. 2 26 2 SO
Haddlea (lunch) (%-lb.) ............... 1 00
Red Springs, 1-lb. tails.................... 4 00 4 «0
Red Springs, % lb. ..................... 2 46
White Springs (Is) ........................ 2 80
Salmon, Gaspe, Niobe Brand

(case of 4 do*.), per do*. . . . 2 25
Pilchards, 1-lb. tails ........... i 90 2 00
Whale Steak, 1-lb. flat.................... 1 90
Canadian sardines (case) ........... 6 76 7 00
Norwegian sardines, per case of

100 (%») ........................................ 22 00 20 00
Lobsters, %-Ib., do*............................ 2 26

Do., %-lb. tins, do*...................... 3 60 3 76
Do., 1-lb. tolls ............................... 6 90 7 00
Do., %-Ib., doz................................ 6 00
Do., 1-lb. flats ............................... 7 00

Sardines (Amer. Norweg’n style) 14 60
Sardines—Canadian brands (as

to quality), case .......................... 9 60 16 60
Sardines, French ............................... 32 00
Scallops, 1-lb., do*............................... 8 26
Scptch Snack, No. 1, doz............... 2 60
Scotch Snack, No. 2, doz................. 4 60
Shrimps, No. 1 ................................ 2 25 2 60
Crab meat (Jap.), %’s (cs 4 doz.) 6 00
Crabs, No. 1 (cs 4 doz.) ............. 6 75
Canned Vegetables a'nd Fruits

Asparagus (Amer.) mammoth
green, dor.......................................

Tomatoes, Is ..................................
Tomatoes, 2s ...............................
Tomatoes, 3s ...................................
Tomatoes, U.S.
Tomatoes, 2 %»

86
40
90

40,000 Cases Apples
For Export; Steady

Montreal
CANNED GOODS.—It is reported 

that not fewer than 40,000 cases of gal­
lon apples are about to be shipped to 
Europe. This will have the effect of 
steadying the price basis on this line. 
Supplies are ample, but with big inroads 
such as this the surplus must be re­
duced measurably.

While the immediate demand for can-

pack, 2s ......... 1
.................... 1

Tomatoes, gallons ....................... 6 00
Peas, - standards ........................ 1 45
Peas, early June ........................ 1 57%
Peas, extra fine, 2s ....................

Do., fancy, 20 or.....................
Specialties
Olive oil (pure), 1 gal. tins ....

Do., V\ gal. tins............................
Do., 5 gal. tins ........... .............

Tomato Paste, 100 tins icase) ...
Do., 200 tins (case) ..................
Do.. 12-10 lbs....................................

Salad oil (bbls. 50 gals.), gal. ...
Olives (in bis, 49 wine gals.), gal.
Olives, Queen, gal...............................

4 00 
0 96
1 25
2 02%
1 60
1 Mfe 
7 06
1 47% 
1 60
2 86
1 67% 

Per gal.
7 50
8 00 
7 00

82 00
38 00
39 00

2 50 
1 85 
1 46

Molasses 5c Less;
Cane Syrup Down 50c

Montreal.
SYRUP, MOLASSES. Coincident

ned fruit and vegetables is light, the 
jobbers feel that there will be little 
change of the basis at present existing. 
Already, canners are reported as having 
intimated that they do not expect to be 
able to pack next year and market for 
much less than the prices now obtaining.

"Clover Leaf." %-lb. flats...................... X M
Sovereign, 1-lb. flats................................. 4 62%

Do.. %-lb. flats....................................... 2 80
1 lb. tails, cases 4 dor., per dor. 4 60 5 00
% flats, cases 8 dot., per dor... 1 50 2 00

Chums, 1-11?. tails ........................... 2 06 2 16
Do., %s. flat ................................ 1 20 1 26

Pinks. 1-lb. flat ............................................. 2 26

with a decline of 5c per gallon for molas­
ses, the cane syrup market is also ruling 
easier with a 50c drop on cases, barrels 
and half barrels. This is accounted for 
partly, through the quiet condition that 
has prevailed in a trading way and 
stocks of molasses are said to be quite 
large in some quarters. Cane syrup, 
while available in fair quantities, is 
stated to be held in only fair supply.
Corn Syrup—

Barrels, about 700 lbs..*...........  .... 0 07%
Half bbls............................................., .... 0 07%

Kegs ........................ ....................... .. ....
2-lb. tins, 2 do*, in ease, ease................
6-lb. tin*, 1 do*, in ease, case...............
10-lb. tine, % do*, in ease, ease .... 
20-lb. tine, % do*, in ease, case ....
2-gal. 25»lb. pails, each..........................
8-gal. 38%-lb. pails, each .... ....
6-gal. 66-lb. pails, each........... .. ....

White Corn Syrup—
2-lb. tins, 2 do*, in ease, case .... 
6-lb. tins, 1 do*, in case, case .... 
10-lb. tins, % do*, in case, ease .... 
20-lb. tins. % do*, in case, ease .... 

Cane Syrup (Crystal) Diamond—
2-lb. tins, 2 do*, in case, per case....
Barrels, per 100 lbs................................
Half barrels, per 100 lbs........................

Glucose, 5-lb. cans (case) ........................

• «%-
4 80
5 40
6 10 
6 05 
2 26 
8 40 
6 60

6 80
5 90
6 60 
6 65

7 00 
9 76 

10 00
4 80

Prices for
Barbadoes Molasses— Island of Montreal

Puncheons .................................................... 1 08
Barrels .......................................................... Ill
Half barrels................................................. 1 13
For outside territories prices range about 8c

Tapioca Trade Frasier;
No Rice Changes

Montreal.
RICE, TAPIOCA.—The tapioca mar­

ket is slightly easier and some are of­
fering best grades at 13c per lb. Sales 
are moderate and supplies sufficient to 
meet the needs. Rices are steady and 
in seasonable demand, and the require­
ments of the trade are well taken care 
of.
Ice Drips -Japan (per 100 !b«.) .... 11 25
Carolina................................ 12 50 16 00 18 60
Siam. No. 2 ...........   0 80 • 76
Siam (fancy) ....................................  10 50 11 00
Rangoon "B" ..........    8 75 9 25
Rangoon CC ........................................ 8 75 8 85
Mandarin ........................................................... 10 00
Pakiing .........................   8 40 8 50
Tapioca, per lb. (seed) ............... 0 18 0 14
Tapioca (Pearl) ................................. 0 13 0 14
Tapioca (flake) ............................................. 0 12%

Peanuts Steadier;
All Nuts Firm

Montreal.
NUTS.—One jobber reports peanuts 

as firming to the extent of two cents per 
pound. The market appears to have 
steadied itself quite considerably, and 
all prices are steady and firm, with 
supplies of walnuts and almonds scarce 
in many markets.
Almond* (Tara), per lb................... 0 28 6 82
Almonds (shelled) .............................. 0 66 6 65
Mmonds (Jordan) ......................................... S 76
Brazil nuta (new) ........................... 0 26 6 80
Brazil nuts (med.) ............................. § 16 6 17
Filberts (Sicily), per lb...................... 0 26 • 25
Filberts. Barcelona ............................. 6 24 6 26
Hickory nuta (large and email). 

lb............................................................. Ill 6 16

FLASHES FROM THE WEEK’S MARKETS

Vinegar is one of the articles that shows advances this 
week.

* * • *

Spices are showing a tendency to return to more reason­
able figures. Cloves, pepper, carraway seed, are all down 
in price.

* * * •

Cream 4>f tartar also shows a declining tendency.
, * * • •

Raisins are on the way from California, and are quoted 
slightly lower. .

* • . • *
The recent strike among dock laborers in New York

has seriously interfered with shipments through that port, 
and those dependent on these stocks have suffered.

Big shipments of canned apples are expected to be 
exported in the near future. Such a movement would
strengthen the situation in these lines.

• • • •
Syrups and molasses both show declines this week.• • * •
Many varieties of nuts are scarce, and prices are firm.

• * • •

Bath brick prices have been almost cut in half.
• • • •

The market on cocoa la very firm and prices will 
probably advance.

• • • •
Apples are beginning to advance as stocks become de­

pleted.
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Prenet» (routed)—
Extra large ...............................
Large ..............................................
Medium .........................................
Shelled. No. 1 Spanish .........
Salted Spanish, per lb. .... 
Shelled. No. 1 Virginia.... 

Do., No. *...................................

.. 0 20

.. 0 14 

.. 0 17)4

-• 8 19)4

0 24
0 20 

, 0 16
0 18
0 26
0 20)4 
0 14

Peanut» (salted)—
Faney wholes, per lb............... 0 40
Faney splits, per lb................... 6 86
Salted Spanish, per lb............ 0 27

Pecans (new Jumbo), per lb. .. 0 28 0 82
Pecans, large. No. 2, polished. .. » 28 0 82
Paeans, New Orleans, No. 8 . . . 9 21 • 14
Pecans “paper shell." extra large

Jumbo............................................. 0 60
Walnuts (Grenoble) .................. .. 0 29 0 85
Walnuts (new Naples) ............. 0 16
Walnuts (shelled) ........................ ...0 80-9 86-0 98
Walnuts (Spanish) .................... 0 88
Note—Jobbers sometimes make an added 

to above prices for broken lots.
charge

Raisins to Arrive;
Price Slightly Less

Montreal.
DRIED FRUITS.—Raisins are on the 

way and expected to arrive next week. 
The prices for these are expected to be 
somewhat lower and package varieties 
are being quoted about one cent less 
than the prices obtaining to date. Table 
raisins are about .off the market, it is 
understood, the better grades in particu­
lar. Dates are firming in outside points 
and figs and peels are reported scarce.
Apricot»—

Choice ................................................ « 2S 0 28
Slab» ................................................... 0 24)4 • 26
Fancy .............................................................. lU

Apple» (evaporated) ....................... 0 16 0 IS
Peaches (fancy) ..........................  0 21 0 26

Faced ...........................   0 10
Choice ................................................. 0 20 0 24
Extra choice.................................... 0 21 0 24
12 os., per pkge............................... 0 16 0 It

Pears ...................................................... 0 24 0 26
Drained Peel» (old)—

Citron ............................................................. 0 06
Lemon............................................................. 0 40
Orange ..............................................  0 41 0 46

Drained Peel» (new)—
Lemon .............................................. 0 40 0 41
Orange .............................................. 0 42 0 «
Citron ................................................ 0 47 048
Cut mixed (1-lb. cartons), doa. 4 10 4 00
In 86 1». ease.............................................. It 76
Cut, 10-lb. boxes (lb.) ............................... 0 46

Raisins—
Malaga, table box of 22 lbs., 8-crown e lu ter, 

86.50 : 4-crown chuter. 86 60-86.76: 6
crown, 87.60 ; 6 crown cluster, 87.00-
88.76.
Muscatels, loose, 2-crown ... 
Muscatels, loose. 8-crown, lb... 

Malaga Raisins (6%-Ib. las), $ or.

0 14
0 16
1 76
8 00
Î 16
1 76

Cal. seedless, cartons. 16 o*... 0 14)4 o 16)4
Do., 12 ox....................................... o ii)4 0 12)4

Fancy seeded. 16 os. pkgs. . 0 14 0 16
Choice seeded, 16 os. pkgs. . . 0 18 0 17
Choice seeded, 12 os...................... o 10)4
Valeneias. selected ...................... 0 11)1
Valencias. 4-crown layers ......... o iih
Sultanas (bleached) 60-lb. boxes 0 10)4 0 20

Currants, old pack., 15 os. ........... 0 29 0 81
12 os..................................................... 0 28 0 24
50-Ib. boxes, loose ........................ 0 28
Cartons.............................................. 0 82
15 os. pkgs......................................... 0 28 0 24
80 lb. Alnslla ................................. 0 28

9 26
9 St

Cal. currants (loose) .................. 0 18 0 22
Cal. “IÇurrants," 15 os. pkge . 0 20 0 22

Dates, Excelsior, per case (86-10») 7 60 7 92
Do.. Dromedary (86-10 os.)... 8 00-8 60-8 64
Packages only. Excelsior...................... 0 20
Packages only .............................. 0 10 0 20
Do.. Dromedary .......................................... 0 22

Figs (new), 100 to ease............................. 11 00
Figs (layer), 10-lb. boxes ....... 1 H 1 76
Figs (nuts) ........................................ 0 16 0 18
Figs. Fancy Cal. White (Chelae)— 

Pkga. 16 os. (10 pkgs.)
Pit g». 10 as. It pkga.)
Pkga. I ee. (80 "
Pkga. 6 ee. (00

4 on. (TO pkga.)
lb.

1 00 
8 00 
8 TO

1 76 
1 40 
8 60 
4 14 
8 00 
0 It

Santa Clara................
California, 40-69. .. 
69-lb. boxaa. 80-90.
90-190» ......................
20-20» .......................

........0 00-0 00-0 16
............. 0 10 0 26
........................... 0 14)4

......... 0 18 0 14
........................ 0 26

I0-40s ........................... .......................... 9 20
25-lb. eases, 60-00» .
60-70s ........................... .............. 9 17 0 18
70-80s ............................ ............. 9 16 9 16
M-90s .......................... ............. 9 14 9 16%
90-lOOs .........................
Oregon, 89-40s .........
59-606 ...........................
69-798 ...........................

.............. 0 18 0 14 '
............................... 0 16)4
.......................... 0 18)4
.......................... 0 17)4

70-80» ............................

White Beans 
P

........................... 0 16)4

at $5.70; 
eas Easy, Too

M-"*osl
BEANS AND PEAS.—As pointed out 

of late in CANADIAN GROCER the 
bean market has weakened further and 
good grade Canadian white varieties are 
selling as low as $6.70 per bushel, ac­
cording to quantity wanted. Even at 
the low prices there does not seem to 
be a big movement, indicating clearly 
that many districts have supplies at 
home for domestic consumption. Peas 
are easy, too, and prices on both these
lines are rather nominal.
Beens—

Canadian, hand-picked, bush. .. 5 70 6 60
British Columbia....................... .. 6 60 7 00
Brown Beans  ............................i.............. 7 00
Japanese..................................  8 00 8 40
Yellow Eyes .................................... 7 64 7 70
Rangoon beans, per bushel . . 7 00 7 SO
Lima, per lb.................................... 0 19 0 to
Kidney beans ................................... 8 00 8 SO

Peas, white soup, per bushel ... 4 26 4 60
Peas, split, new crop, bag 98 lbs. 7 00 7 25
Peas (green) .................................................... 0 10
Rsriey (not), per bag 98 lbs...................... < SO
Barley, pearl, per bag 98 lbs........... 7 SO 8 26

Coffee is Steady;
Cocoa May Advance

Montreal. —
COFFEE.—At the advances made last 

week, coffee continues to rule steady 
and distribution continues to be made 
carefully. The dealers are not stocking 
heavily and this is the condition as 
applying to the importer and jobber.

Cocoa is in very active demand and 
the market is firm, with the likelihood of 
advances being made.
Coffee, Roasted—

Bogota», lb. ..................................... 0 88 0 41
Jamaica, lb......................................... 0 81 0 84
Maracaibo, lb.................................... 0 88*4 0 86
Mocha (type.) ............................ 0 87 0 41
Mexican, lb........................................ 0 87 0 89
Rio. lb.................................................. 0 30 0 82
Santoe, Bourbon, lb...................... 0 84 0 86
Santoa. lb............................................ 0 88 0 86

Cocoa—
Bulk cocoa, 200-lb. bbla. (lb.)................ 0 24
Do.. 100-lb. bbla. (lb.) .......................... 0 26
Do.. 50-lb. cells (lb.) ............... ................. 0 26

Tea Steady With
Firm Undertone

TEA.—Prices are steady and the un­
dertone on all teas is firm. Enquiry is 
developing somewhat and the outlook is 
for an increased activity in the matter 
of sales after stock-taking is finished. 
There have been no changes in the price 
basis.
Ceylon and India»—

Pekoe, Souchongs, per lb............. 0 47 0 40
Pekoe», per lb. ............................. 0 61 0 64
Orange Pekoes............................... 0 66 0 67

Japan Tee»—
Choie» .............................................. 0 66 0 10
■arty Picking ............................... 068 6 68

Java»—
Pekoe» ................................................ 0 41 0 48

Broken Orange Pekoe» ......... 0 48 0 48
Inferior grades of broken tea» may be had from 

Jobber, on request at favorable prices.
Orange Pekoe. ........... ,............... 0 44 0 40

Spices Are Firm
Without Change

Montreal. ---------
SPICES.—The market is seasonably 

quiet and the basis is unchanged with 
the general undertone firm. It is ex­
pected that a gradual improvement in 
the movement will manifest itself soon.

6 and 10-lb. boxes
Allspice.................................................. 0 20 0 22
Cassia (pur.) ................................... 0 86 0 87
Clove...................................................... 0 78 0 77
Cream of tartar................................. 0 06 1 06
Olnger .................................................... 0 80 0 40
Ginger (Cochin or Jamaica) .................. 6.80
Mace ........................................................ 0 80 1 00
Mixed spice...................................  0 80 6 82
Nutmeg» ............................................... 0 46 000
Pepper, black ..................................... 6 42 0 46
Pepper, white ..................................... 0 « 0 80
Pepper (Cayenne) .......................... 0 86 0 07
Pickling spice ................................... 0 25 0 27
Paprika ....................................   0 66 0 70
Turmeric ................................................ 0 28 0 80
Tartaric add. per lb. (crystals

or powdered) ................................ ,1 80
Cardamon seed, per lb., bulk........................  2 00
Carra way, Dutch, nominal ___ 0 80 0 90
Cinnamon, China, lb..................................... o 80
Cinnamon, per lb............................................ 0 86
Mustard seed, bulk............................ 086 040
Celery seed, bulk (nominal) ... 0 86 0 90
Shredded occoanut. In palls ___ 0 21 0 28
Pimento, whole................................... t 20 0 22

For spices packed in cartons add 8)4 cents a 
lb. and for spices packed in tin containers add 
10 cents per lb.

Much Honey Used;
Maple Goods Hold

HwitTPOl -----------

HONEY, MAPLE PRODUCTS.—Con­
sumption of honey is really large in this 
province at all times, and particularly 
so now. There is plenty to take care of 
the demand at this time and prices are 
fully maintained as quoted below. Maple 
sugar and syrup are getting very scarce 
and the basis is maintained.
Maple Syrup—

19-lb. cans, 6 in case, per case...........  $16 19
5- lb. cans, 12 in ease, per case.... 17 19
2%-Ib. cans, 24 in case, per case....... IS 69

Maple Sugar (nominal) ................ 9 83 0 96
Honey, Clover—

Comb (fancy) ............................................ 9 89
Comb (Ne. H .......................................... 9 IS
In tins, 69 lbs................................................ 0 26
89-lb pafis ..................................................... 9 97
19-lb. pails .................................................. 9 28
6- lb. pails....................................................... 0 28

Honey—Buckwheat, tins or bbla. 9 28

Flour is Quiet;
___ Gluten Feed Less
FLOUR AND FEED —There is little 

movement of flour and the millers are 
waiting for some announcement aa to 
the various arrangements that some 
have been looking for for the past few 
weeks. A meeting is to be held in Ot­
tawa at the end of this week to consider 
the whole question and it is expected 
that some definite news regarding the 
immediate future of milling will be 
available immediately after.

Feeds are unchanged excepting those 
of the com variety and gluten feed is 
quoted at $55 to $60 per ton.
War Standard. Graham and Whole 

Wheat Flours—
Mixed car lots on track........................ 11 25
Straight car lots on track 
(minimum 59,900 lbs.), to 
bakers ............................................................. 11 96



Add 20c for delivery for small lota.
Shorts, car lota on track........................ 42 26
Bran, per ton, car lots on track .... 87 26

Crushed oats .......................................  65 00 65 00
Barley chop.......................................... 62 .00 68 00
Gluten feed (28% protein) —

F.O.B. Cardinal .................................... 60 00
F.O.B. Ft. William ............................ 55 00

Feed oats, per bushel (as to
grade) ............................................... 0 95 1 02

Shorts and bran delivered in Montreal $1.00 per 
ton extra.

Hominy Grits $6;
Oatmeal at $5.40

Montreal. -------
CEREALS.—The markets are ruling 

quiet, but a certain amount of enquiry 
is developing for various cereals. Hominy 
grits are easier in one quarter and are 
quoted as low as $6 per 98 pounds, and 
oatmeal is selling as low as $5.40. No 
general slump in prices is looked for 
and the present easiness in some 1 nes 
is thought to be temporary and some 
look for a reaction, with higher prices.
Self-raising flour ............................. ....
â-H>. pkgs.. dcz. ..1-1%, ............................. 2 90
6-Ib. pkgs., doz. .../..3............................... 5 70
Commeal, Gold Dust ...................... 6 40 6 00
Commeal .................... « .•................... 4 16 4 65
Barley, pearl .................   6 25 7 30
Barley, pot, 98 lbs............................. 4 60 6 80
Barley (roasted)  ............................. 7 60
Buckwheat flour, 98 lbs................ 7 00 7 25

(As to. grade)
Cornflour, white ............................... 5 10 5 60
Rice flour ............................................ 8 75 9 00
Hominy grits, 98 lbs.......................... 6 00 8 00
Hominy, pearl, 98 lbs..................... 6 76 7 00
Graham flour...................... 4 94 5 30 6 00
Oatmeal (standard-granulated

and fine)........................................... 6 40 6 26
Oatmeal ( package#)••'Sae cut.................... 6 70
Peas, Canadian. boiling, bush. .. 4 00 6 60
Split peas .<........................................ 8 00 8 25
Rolled oats. 90-lb. bags ... 4 50 4 90 6 15
Rolled oata (family pack.), case 5 50 5 60
Rolled oats (small size), case... 1 95 2 00
Rolled wheat (100-lb. bbls.)___  7 10 8 00
Rye flour (Can.). 98 lbs. .. 6 85 6 05 6 26
Tapioca flour, lb............ .................... 0 16 0 161 apioca nour, id. ... • ^ • ...... v 10 u 10

Celery Still High;
Lettuce Firm, Too

Montreal. JL------
VEGETABLES.—Prices are very high 

for celery and California variety in 
crates of 6 to 7 doz. is quoted at $15 to 
$16 per case. There is also a steady and 
firm market for best lettuce and the 
state of trade for most lines is steady, 
but on the quiet side.
Artichokes (bag) .............................. 2 26
Beans, new string (American)

basket ................................................. 8 00 8 60
Beets, bag ........................................... 0 76 1 00
Brussels Sprouts, quarts ............... 0 20
Brussels Sprouts (doz.) ................ 1 00
Cucumbers, Boston (doz.) ............. 4 ÔÔ 4 60
Cauliflower (Montreal), doz ... 2 00 2 60
Cauliflower (imported), bbl., 2%

8 00
1 60

Carrots, bag ........................................ e 76 1 00
Celery (Montreal), doz. ----- 1 00

Do., crates (6-7 doz.) ............. 7 00 8 00
Celery, Boston (2 doz.) ............... 8 75
Celery, California (6-7 doz.) 15 00 16 00
Horseradish. 1b. ................................ 0 20
Lettuce, curly (doz.) ...................... 0 60 0 60
Lettuce (curly), box (3-4 doz.)... 2 60
Lettuce, Boston, box ...................... 3 60
Leeks ...............  •................................. 0S 60
Mint.......................................................... 0 60

1 00
Basket (about SV4 lbs.) ............... 8 00
Onion.. Can., bag (76 lba.) ----- i 60 2 00

No. 1 Yellow (76 lbs.) ............... i 60 1 76
No. 1 Red (76 lba.). crate ... l 69 1 76

Onions. Spring (Imported), doz.. 0 40 0 60
0 60

Peranlpe, bag ..................................... 1 26
Parsley (Canadian) .......................... 0 60
Potatoes. Montreal new (99-lb.

l 60 1 76
Potatoes (New Rrunawlck), bag. 1 00
Potatoes (sweet), hamper ............. i 26 1 60
Romane .................................................. 0 60
Spinach, box ...................................... 1 H
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Squash (Huber), doz. ................................  8 00
Turnips, per bag, Montreal...................... * 1 26
Turnips. Quebec ............................................. 1 50
Tomatoes (hothouse), lb............................... 0 40
Tomatoes, crates.............................................. 8 00
Watercress (Can.).......................................... 0 60

Some Apples Advance;
Cranberries Hold

Montreal. ---------

FRLUTS.—The condition of the apple 
market is a very firm one and Russets, 
Greenings and Baldwins are all up, from 
one to two dollars per bbl. This indi­
cates the tendencies as supplies get 
smaller, and export has developed con­
siderably of late.

Cranberries are still high in pi ice and 
for the best $25 per bbl. is still obtain­
ing here.
Apples—

Baldwins. No. 1 ........................... 7 00 8 00
Blenheims........................ 1................ 5 00 6 60

Sugar Plentiful;
Outlook Good

Toronto. ---------
SUGAR.—There is a sufficient amount 

of sugar coming through to satisfy the 
needs of the trade at the present ikne. 
The refiners are in a very good position 
just at present to meet all demands, and 
unless the strike which is now tying up 
shipping at New York is continued, it is 
expected that the sufficient quantity of 
raws will come through to enable manu­
facturer, wholesaler and retailer to get 
all the sugar they want. There have 
been no developments as regard to prices 
during the week, all refiners now selling 
on the same basis which is reproduced 
herewith.

Basis 100-lb. bags
Atlantic, extra granulated ...........................$10 27
St. Lawrence, extra granulated .............  10 27
Acadia Sugar Refinery, extra granulated. 10 27 
Can. Sugar Refinery, extra granulated.. 10 27 
Dom. Sugar Refinery, extra granulated.. 10 27 

Differentials : Canada Sugar, Atlantic. St. 
Lawrence. Dominion : Granulated, advance over 
basis ; 50-lb. sacks, 10c ; barrels, 6c ; gunnies, 
5/20s, 25c: gunnies 10/lOs, 40c; cartons, 20/5s, 
45c ; cartons, 50/2s, 55c.

Differentials on yellow sugars: Under basis, 
bags 100 lbs.. No. 1, 40c: No. 2. 50c: No. 8. 60c: 
barrels, No. 1, 85c : No. 2, 45c ; No. 8. 55c.

Acadia’ granulated, advance over basis: gun­
nies, 5/20s, 40c; gunnies, 10/10s, 60c; cartons. 
20/6s. 60c : cartons, 50/2s. 70c. Yellows same as

Vinegar Higher;
Oyster Shell U p

Tarante. ---------
VINEGAR. OYSTER SHELL, PEA­

NUT BUTTER.—New prices have been
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Wealthy (in bbls.). No. 1.................... 7 50
Do., Do., No. 2.................... 6 0»

Greenings ...............    7 0# 8 00
McIntosh Reds (beet) .............. 8 50 » 50
Gravenetelns, No. 1..................;. 4 BO 5 60
Fameuse, No. 1 .....................  8 00 8 50
Spys . »............................................... 7 00 7 60
Russets ........................................................... 7 00
Kings, No. 1 ................................................ « 60

Do., No. 2................................................ 8 00
Wagners.....................     5 76 6 60
Apples (in boxes) ...................... 8 60 8 75

Bananas (fancy large), bunch .. 4 50
Cranberries, bbl................................... 18 00 25 OO

, Do., gal............................................................ 0 75
Grapes—

Spanish Almerla, keg (heavy) .... 11 OO
Do., (med.)............................................... 10 00

Tokays ............................................... 8 00 4 76
Malagas ............................................ ..«. 2 60
Emperor, keg .................................. 6 60 7 60

Grapefruit (fancy Porto Rico)............... 4 50
Do., gal............................................................. 1 OO

Lemons (fancy new Malagas).................... 6 00
Lemons (California) ......................... 6 00 8 00
Pears, Cal., eating, small box.................. 4 00
Pears, California (110 sise)...................... 5 60
Oranges, Porto Rico...........  ............................. 6 OO
Oranges, Florida ................................................. 6 60
Oranges (Calif. (200 sise) .......................... 8 00
Oranges. Calif. (100-126) ............................ 6 00
Oranges (Mexican) ............................................ 6 00

named on vinegar for the season which 
provides for an advance over previous 
figures. New quotations which are now 
in effect are given as follows: Spirit- 
proof, 45c per gallon; Standard, 43c; ex­
tra pickling, 40c; XXX, 35c; XX extra, 
32c; XX, 30c. Blended cider vinegai- 
XXX is now quoted at 37c per gallon, 
and XX extra at 34c, which represent* 
an advance of 5 cents per gallon over 
last year’s figures.

An advance in oyster shells has been 
made, these now being quoted at $1.40 
per bag.

Two new sizes are shown on new price 
list issued on Squirrel brand peanut 
butter, a 55-lb. tin, on which the price 
is 26c per pound, and a 300-lb. oak 
barrel, on which quotation is made at 
24 %c per pound. Other sizes are un­
changed and prices remain steady.

Some Tobaccos Down;
Canned Meats Revised

Toronto. --------
TOBACCOS, CANNED MEATS.—On 

December 6, 1918, W. C. Macdonald. 
Reg’d., Montreal, announced a general 
decrease in price of 5c per pound on all 
their brands. This was followed on 
January 7, 1919, by a further reduction 
of 4c per pound on Brier 8s and Prince 
of Wales 8s, making to-day’s prices on 
these two lines to the trade $1.25.

A slight revision in many lines of 
Clark’s Prepared Foods has been made 
which provides for declines over former 
price levels in some and advances ir.

ONTARIO MARKETS

TORONTO, Jan. 15—Revisions of prices have been made in 
tobacco, raisins and spices which provide for a slight decline 
over previous levels. Some lines of prepared meats have also 

reached lower levels. Prices for the season have been named on 
vinegar and these show an advance over last year’s figures. Coffee 
is very strong and an advance in some lines of cocoa and chocolate 
amounting to 2c per pound have l>een recorded. Oranges have 
stiffened in the tara of crop damage in California and box apples 
are in a very strong position. Rolled oats have eased off and lower 
corn products seem probable in view of declining grain market.
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others. Compressed corn beef 14 s is 
quoted at $2.90 per dozen; lunch ham Is, 
$7.40; roast beef %s, $2.90; roast mut­
ton Is, $7.25; 2s, $14.50; all of which are 
declines. Boneless chicken, 16 s at $6.90 
per dozen; ox tongue tts at $3.90 and Is 
at $8.40 are lower, while larger sizes of 
ox tongue are higher in price. Mince 
meat is down slightly and peanut butter 
has also reached lower levels. Complete 
range of prices, including changes, ap­
pears in list of proprietary articles else­
where in this issue.

New prices have also been named on 
chocolate bars, these selling at 95 cents, 
as against a former figure of $1.05. This 
takes in practically all manufacturers* 
lines.

Molasses in Better
Supply; Syrups Steady

Tersnt*. —.........
MOLASSES, SYRUPS.—There have 

been no new developments recorded in 
the situation on molasses during the 
week. There is a fair amount of busi­
ness coming to hand, and the require­
ments of the trade are being met from 
fair stocks with indications that supplies 
will soon be much better.

The situation in regard to syrups is 
without any material change. Both 
com and cane syrups are in very fair 
demand and prices are holding steadily 
at unchanged figures. The range of 
quotations on both syrups and molasses 
is given herewith:
Corn Syrup*—

case .............................................................. 5 60
Half barrels, %e over bbls. : % %« ever

bbb.
Cases. 16-lb. tins, white. % do*, in 
Cases. 6-lb. tins, white, 1 do*, in case 6 90

ease ............................................................. 6 10
Cases, 2-lb. tins, white, 2 do*. In ease 6 80
Barrels, per lb. ....................................... 0 07%
Cases. 2-Ib. tins, yellow, 2 do*, in case 4 80
Cases, 6-lb. tins, yellow, 1 do*. In ease 6 *0
Cases. 10-lb. tine, yellow, % do*, in 
Half barrels, %c over bbls. ; % bbls., %c over

bbls.
Cane Syrups—

Barrels and half barrels, lb. .. 0 08 0 08%
Cases, 2-Ib. tins, 2 do*, in case ------- 7 00

Molasses—
Fancy, Barbadoes, barrels ----- 1. 05 1 10
Choice Barbadoes, barrels......... 0 95 1 00
West India, % bbls., gal.......................... 0 56
West India, No. 10. kegs.................... 6 50
West India. No. 6, kegs...................... 3 25
Tins, 2-lb., table grade, case 2

do*., Barbadoes...................................... 4 90
Tins, 8-lb. table grade, case 2

do*., Barba'does .................................... 6 75
Tins, 6-Ib., 1 do*, to case. Bar­

badoes ......................................................... 5 30
Tins, 10-Ib.. % doz. to case.

Barbadoes.................................................. 5 20
Tins. 2-lb., baking grade, case

2 do*.............................................................. 5 50
Tins, 3-lb., baking grade, case

of 2 do*................ .................................... 7 40
Tins, 6-lb., baking grade, case

of 1 do*........................................................ ....
Tins, 10-lb., baking grade, case

oi v* ....................................................... ....
West Indies. l%s. 48»............................ 6 95

Canned Goods
Remain Unchanged

Terente. ---------
CANNED GOODS. —There has been 

comparatively little doing in the mar­
ket on canned goods during the week. 
There seems to be a feeling amongst 
the trade that there will be some export 
business done and when this develops it 
may be of sufficient volume to clean up 
any surplus stock which may be around. 

Prices have been determined on

Shirriff’s Marmalade and the following 
will be the scale of quotations: 8 oz., 
$1.85 per doz.; 12 oz., $2.55; 16 oz., $3.15;
22 oz., $4.30; 2 lb., $5.70; 4 lb., $9.70;
7 lb., $16.40.
Salmon—

Sockeye, Is, doz............................... 4 00 4 50
Sockeye, %s, doz............................ 2 40 2 60
Alaska reds, Is, doz.................... 3 75 3 85
Chums, 1-lb. tails.......................... 2 35 2 60

Do., %s, doz................................. 1 35 1 46
Pink». 1-lb. tails .......................... 2 25 2 60

Do., %s, doz................................. 1 35 1 50
Cohoes, %-lb. tins........................ 1 35 1 90
Cohoes, 1-lb. tins ........................ 3 46 3 76
Red Springs, 1-lb. tails............... 3 65 3 95
White Springs, Is, dozen........... 2 30 2 35

Lobsters, %-lb., doz......................... 8 76
Whale Steak, Is flat, doz................. 1 76
Pilchards, l-Ib. tails, doz................. 1 90 2 16
Canned Vegetables-

Bert*. 2s............................................. 1 90 2 30
Tomatoes, 2%s ............................ l 80 2 10
Peas, standard ......... 1 50 1 95
Peas, early June ........................ 1 67% 2 25
Beans, golden wax, doz...............
Asparagus tips, doz........................

2 00 2 10
3 42% 3 45

Asparagus butts ............................ 2 00 2 02%
Corn, 2s, doz..................................... 2 40 2 60
Pumpkins, 2%s.............................. 1 80 2 00
Spinach, 2s, doz.............................. 1 90

Do., 2%s. doz............................... 2 52% 2 55
Do., 10s, doz.................................. 7 56 7 57%

Succotash, 2s, doz.......................... 2 30 2 36
Pineapples, sliced, 2s, doz........... 3 20 3 60

Do., shredded, 2s, doz............... 3 00 3 02%
Rhubarb, preserved, 2s. doz.. 2 07% 2 10

Do., preserved, 2%s, doz.......... 2 65 2 67%
Do., standard, 10s. doz............. 4 50 4 52%

Peaches, 2s ......................................... 2 87%
Pears. 2s .............................................. 2 35 * 2 87%
Plums, Lombard. 2s ........................ 1 97% 2 22%
Plums, Green Gage ...................... 2 17% 2 37%
Raspberries. 2s, HJ.......................... 4 60
Strawberries, 2s, HJ3....................... 4 60
Blueberries. 2s .............................. . 2 10 2 *6
Preserved Fruits, Pint Sealers—

Peaches, pint sealers, doz.......... 3 40 3 45
Jams—
Apricot, 4s, each .......................... . 0 84
Black currants, 16 oz., doz........... 3 40 3 90

Do., 4s, each .................................. 0 98
Gooseberry, 4s, each ................... 0 84
Peach, 4s. each ............................... 0 82
Red currants. 16 oz., doz. ............. a 45
Raspberries, 16 oz., doz.............. 3 40 4 25

Do., 4s, each .............................. . 0 98 1 10
Strawberries, 16 oz., doz............. . 3 90 4 25

Do., 4s, each ............................... 1 09 1 10

Raisins Coming;
Evap. Apples Move

DRIED FRUITS.—Shipments during 
the past week and due this week on 
raisins will place the trade in good

ADVICES reaching the trade this 
week are to the effect that the 

British Ministry of Food, through theii 
Canadian office, McGill St., Montreal, 
are desirous of securing evaporated ap­
ples. It appears at the present time as 
though they are anxious to take the 
available supply for overseas and they 
have named prices which they will pay.

On standard evaporated apples the 
price offered is 1414c and on choice 
evaporated apples 1414c per pound, de­
livered at the seaboard, point to be de­
termined upon later, Halifax, St. John, 
Portland or New York. Apples must 
grade according to Government inspec­
tion, their ruling to determine whether 
standard or choice will be allowed. Boxes

shape as far as their stocks are con­
cerned. Shipments from producing 
points have come through in a bunch and 
the trade now is well supplied with 
raisins. There has been a slight re-ad- 
justment in some cases in prices which 
has resulted in a decline of about 1 cent, 
per pound.

It is understood that the British Min­
istry of Food is negotiating for the pur­
chase of evaporated apples. Prices 
which they will pay have been named 
and orders to come will clean up the 
stock in Canada pretty well. Details 
which are available are given elsewhere 
in this issue.
Apples, evaporated, Ontario .... 0 16% 0 17
Apricots, unpitted ......................................... " 0 16%

Do., fancy, 25s ......................................... 0 80
Do., choice, 25s   € 25% 6 27
Do., standard, 25s ........................ 0 22% 6 26

Candied Peels, American-
Lemon ............................................................ 0 43%
Orange ........................................................... 0 45%
Citron.............................................................. 0 68

Currants—
Grecian, per lb............................. 0 26 0 28
Australians, recleaned, lb..................... 0 30

Cherries, 2s ....................................... 2 75 2 y0
Dates—

Excelsior, kgs., 3 doz. in case 6 60 6 76
Dromedary dates, 3 doz. in case 7 50 7 75

Figs—
Taps, lb............................................................ ....

Comadre figs, mats, lb............... 0 13 0 14
Cal., 4 oz. pkgs., 70s, ease.................... 6 00
Cal., 8 ox., 20s, case.............................. 3 25
Cal., 10 os., 12s, case.......................... 2 26

Prunes—
30-408, per lb.............................................. 0 IS
40-50s, per lb........................................... 0 16
50-608. per lb. ............................ 0 16% 0 IS
70-80S. per lb............................... 0 14% 6 16
80-90s. per lb................................ 0 18% 0 14%
90-100s. per lb............................... 0 12% 0 IS
100-120»...................................................... 0 10%

Peaches—
Standard, 26-lb. box, peeled........................0 24
Choice, 26-lb. box, peeled.................. 0 26
Fancy, 26-Ib. boxes................................ 0 22
Practically peeled, 26-Ib. boxes .... 0 22%
Extra choice, 26-lb. box, peeled .... 0 26

Raisins—
California bleached, lb.................. 0 17 0 18
Extra fancy sulphur bleached, 25s ___ Ô 17

Seedless, 16 o*. packets ........... 0 14% 0 14%
Seeded, fancy. 1-Ib. packets.. 6 15% 0 16
Seeded, 15 oz. packets ............... 014 0*
Seedless, Thompson's, 25s ___ 0 14 0 16
Seedless. 16-os. packets............................ 0 16

Do., Bakers, Thompsons ... 016 0 17%
Do., Bakers, 'niomnsbns. 50s 0 15 0 16

1 Crown Muscatels. 25s........................ 0 19

are to be iron-strapped around ends, for 
which an allowance of 7c per box will be 
made. The minimum car weight on 
evaporated apples is 30,000 pounds.

It is thought that factors not holding 
a carload and who may wish to dispose 
of them will be allowed to consolidate 
shipments with another packer. Any 
offers to be made or any further details 
wanted should be sought from the British 
Ministry of Food, McGill St., Montreal, 
it is expected this demand will clean up 
the market pretty well and the price 
offered is considered quite fair. Evapor 
ated apples shipped through this source 
will, it is thought, be the only ones on 
which export will be allowed.

Evaporated Apples For Overseas ;
British Ministry of Food Makes Offer
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Tea Holds at
Unchanged Levels

Taranto. ■ — — ■
TEAS.—The market shows no mater­

ial change as yet, the undertone ruling 
with a steady and firm tendency and the 
movement to the trade representing a 
fairly good total for this season of the 
year.

Ceylon and India*—
Pekoe Souchongs ....................      0 46 0 48
Pekoes .................................................... 0 41 ON
Broken Pekoes ............................... 0 60 0 66
Orange Pekoes ...............................  0 56 0 60
Broken Orange Pekoes..................... 0 60 0 62

Javas—
Broken Pekoes  ............................ 0 46 0 48

Japans and Chinas—
Early pickings, Japans............................... 0 60
Second pickings ............................... 0 40 6 48
Hyson Thirds, lb.............................. 0 46 0 48

Do.. Seconds ............................... 0 50 0 65
Do., sifted ....................................... 0 50 0 62

Coffee Holds;
Cocoa Higher

Taranto. ---------
COFFEE.—The market on coffee is 

holding at high levels and the situation 
locally is very firm. The market here 
is not in line with figures at New York 
or primary points, and there is no indica­
tion that the markets there are sagging, 
kecent advances were arrived at on an 
average basis of cost and it would seem 
that there must be further advances 
until full value is obtaining on this mar­
ket.

The situation in cocoa is one of decided 
strength. Prices in some quarters have 
advanced 2 cents per pound this week on 
some lines, excepting breakfast cocoa.
Coffee—

Java, Private Estate.................... 6 4*
Java, Old Government, tb........... » 88 6 46
Bogota», lb........................................ 6 87 * 88
Guatemala, lb................................... 6 86 6 87
Maracaibo, lb....................... ............. • 84 e 8*
Mexican, lb....................................... 6 88 * 66
Jamaica, lb................................. .. 8 88 6 84
Blue Mountain Jamaica ......... 6 48
Mocha, lb............................................ 6 88 6 86
Mocha, Arabian, lb......................... * 46
Rio. lb................................................. 0 27 6 82
Santos, lb............................................ e 8* 6 88
San toe. Bourbon, lb....................... 0 84 6 86
Ceylon, Plantation, R>. ......... • 88 6 86
Chicory, lb......................................... 6 8» 6 88

Cocoa—
Pure, lb............................................... 0 25 0 80
Sweet, lb............................................. e 2e 6 84

Spices Show
Some Revisions

Toronto ---------
SPICES.—Some revisions are shown 

in prices on spices, lines affected being 
cloves, mustard seed, carraway seed and 
coriander, all of which have declined 
somewhat. Peppers have also come 
down slightly and French pure cream of 
tartar is also lower. New prices are 
named in an effort to get down to a 
better selling basis, as the present prices 
represent a loss when compared with 
spot values to-day on some items men­
tioned. The range of prices to-day fol­
lows:
Allspice..................................................
Owl» .....................................................
Cinnalnon .................................... .
Cayenne .... ..............................
Cloves ....................................................
Ginw .................... ............... ;......
Herbs — sere, thyme, parsley.

mint, savory, Marjoram .........
Pastry .....................................................

Per lb.
0 18 0 25
6 38 • 45
6 46 • 6ft
6 80 0 35
6 66 • 8ft
6 86 0 45

0 46 ft 70
6 28 0 4ft

CANADIAN GROCER

Pickling spice .................................... 0 22 0 80
Mace ..........................j.'....................  0 90 1 10
Peppers, black ...................   0 42 0 44
Peppers, white ................................... 0 49 0 53
Paprika, lb.............................................  0 60 0 65
Nutmegs, selects, whole, 100s .. 0 45 0 60

Do., 80s........................................................... 0 55
Do., 64s ....... ...................................... 0 60 0 66

Mustard seed, whole.......................  0 40 U 46
Celery seed, whole........................................ 0 75
Coriander, whole .......................... 0 25 0 30
Carraway seed, whole .................... 0 70 0 80
Tumeric ............................................................. 0 30
Crea'm of Tartar—

French, pure .................................. 0 90 0 98
American high test................................... .......
2-oz. packages, doz.................................... 2 00
4-oz. packages, doz.................................... 3 50
8 oz. tins, doz............................................... 6 76

Tartarine, barrels, lb.................................... 0 21
Do., 8 oz., doz................................................ 1 75
Do.. 16 oz., doz............................................. 3 25

Primary Points
Higher on Almonds

Taranto. ---------
NUTS.—Primary points are recording 

advances in almonds, and walnuts are 
also holding at very firm levels. Stocks 
of walnuts locally are very light, and 
there have been practically no new crop 
nuts come through and there is no indi­
cation yet that any will be released. 
Other lines show comparatively little 
change, prices fluctuating to some ex­
tent owing to a desire on the part of 
some interests to clean up on lots 
which they may have on hand. The busi­
ness offering is comparatively small just 
now, but this is a seasonable condition.

Almonds, Tarragonas, lb. ... 
Butternuts, Canadian, lb.
Walnuts, California, lb...........
Walnuts, Grenobles. lb...........
Walnuts, Bordeaux, lb............
Filbert*, lb.....................................

. . 0 28
‘ 0 40

.. 0 33

.. 0 34

0 32 
0 08 
0 42 
0 35 
0 35 
0 23 
0 30

Gocoanuts, Jamaica, sack ... . 7 50
Peanuts. Jumbo, roabted ......... . . 0 20 0 25

Brazil nuts, lb............................ 0 82
Shelled—

Almonds, lb................................... . . 0 46 0 60
Filberts. lb..................................... .. 6 86 6 46
Walnuts, lb.................................. .. 0 78 0 80

Spanish, lb................ 0 17
Do . Chinese. 80-32 to os. .. ft 14 0 16

Brazil nuts, lb...................... .. 0 86

New Developments
Lacking in Beans

Taranto. ---------
BEANS.—There have been no new de­

velopments to record in beans. Little in­
terest seems to attach to this market, 
supplies being heavy, but buying very 
light. Lima beans are being quoted at 
17c to 18c per pound.
Ontario. 1-lb. to 2-Ib. pickers, bu. 4 60 6 76

Do., hand-picked ....................................... 7 06
Can. White Kidney Beane, bosh- I 40 • M
Japanese Kotenaahi, per bosh.................... 7 M
Rangoon*, per bu*el ................................. ( M
Limas, per pound ............... ............ 0 17 0 IS

Rice Plentiful,
Little Moving

Tenet». ---------
RICE.—Indications are that there is 

plenty of rice, but only a fair volume of 
business being done. Some shading of 
prices is recorded, but this is largely to 
make room for new goods coming in, it 
is indicated, as some of the prices men­
tioned are lower than replacement 
values. Tapioca is quiet with prices 
holding unchanged.
Texas, fancy, par IN As............ 11 N UN
Blue Rose Tew. per IN Me......... 11 7S 11
Honduras, fancy, per IN Ihe......... IS N UN
Slam, fancy, per IN Ihe..............UN 11 N

Slam, second, per IN lbs............IS N UN
Japans, fancy, per IN toe. .... 11 N UN 
Japans, second, per IN Ihe......... IS N 11 N
Chinese XX. per IN lbs.................. 6 60 UN

Do., Slmlu .......... ...................................... U N
Do., Mujln, No. 1 .................................. UN
Do., Pakllng ............................................. UN

Tapioca, per lb.................................... 0 14 0 14%
White Sago ........................................ 0 14 0 14%

More Package
Cereals Coming

Taranto. ---------
PACKAGE GOODS.—There seems to 

be some improvement in the matter of 
deliveries of some lines which have been 
difficult to secure. Cream of wheat is 
being quoted to arrive at $7.75 per case 
or $2.60 per dozen. It seems probable 
that a complete range of cereals may be 
expected on the market before long 
which will be welcome news to the trade.

PACKAGE GOODS
Rolled Oats, 10s round, ease.................. M 44

Do., Do.. 20s square, case.................. S «0
Do., Do., Ms, case ............................... 4 N
Do., Do., 18s, ease .................................. IN

Corn Flakes, 86s, ease .................. 4 N 4 16
Shredded Wheat, 16s, regular, ease ----- 4M
Porridge wheat, 86a, regular, ease .... 6 00

Do., Do., 20s, family, case .... 6 80
Cooker Package Peas, dosen .................. 1 46

Honey Very Dull;
Maple Syrup Quiet

HONEY, MAPLE SYRUPS. — The 
market on honey is dull. There is a very 
small amount of business coming to hand 
with supplies ample to take care of a 
larger volume of orders. Prices remain 
unchanged.

Maple syrup is quiet, the demand being 
only fair and prices holding steadily at 
unchanged figures.

Clover, 2%-lb. tins....................
5- lb. tins ..........................................
10-lb. tins ........................................
60-lb. tins .................................
Buckwheat, 60-lb. tin. lb...........
Comb, No. 1, fancy, don............

Do., No. 1. dot...........................
Maple Syrup—

No. 1, 10-lb. tins, 6 to ease ,.. 
No. 2. 6-lb. tins, 11 to ease .. 
No. 8, 2%-lb. tins. 14 to ease.. 
No. 8, 82-os. bottles. 14 to ease 
Gallon tins, Imperial, per gal.
6- gsllon tins. Imperial, per tin 
Barrels. 26 or 40 Imp. gals., gal.

6 26 6 86
0 28 0 29
6 28
0 26 027

0 23
8 76 4 86
.... 8 M

16 16
17 16
18 66
16 76
2 26

16 M
2 N

Oranges Stiffen;
Grape Fruit Too

Toronto. ---------
FRUITS.—Definite advice is not yet 

forthcoming as to the damage to the 
California orange crop. Prices have 
stiffened somewhat, however, and sup­
plies are considered ample to carry the 
trade through until picking is resumed, 
shipments coming through of supplies 
which had been in the packing houses. 
Mexican oranges are reported as arriv­
ing on this market again and the quality 
is said to be very good. Grape fruit is 
higher with only a fair amount reported 
as coming from Florida, though of very 
good quality. It is not expected that 
any frost damage there may be to the 
lemons will affect prices to any great 
extent aa a very heavy crop was antici­
pated. Box apples are high at the coast 
and with a very good clean-up on bar­
reled apples for overseas shipment, the
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boxed apples may hare the call for the
balance of the season.
A$pke

Unit basket .................................... • M S M
Do., B.C., McIntosh Rede, box .... 8 #0
Do., B.C. Jonathans, box ... 3 00 3 25
Do., Rome Beauty, box .... 8 26 8 60
Do., Winesaps, box ............................. 3 26
Do., Spys, box .................... 2 60 3 25
Do., Greenings, box................. 2 16 2 26
Do., Baldwins, box ............... 2 15 2 25
Do.. In Barrels. No. 1 No. 2 No. 8

Greenings . ....... 7 00 6 60 -----
Baldwins................... 7 00 6 60 5 00
Spys............................. 760 6 50 500

Bananas, per lb................................... 0 06 Mi 0 06
Grapes—

Do., Malagas, bbl.............................  12 00 15 00
Grapefruit—

Florida, 46s . ............................... 5 00 6 50
Do.. 54s, 64e ............................. 5 00 6 00
Do., 70s, 80s, 96s .................... 5 75 6 00

Oranges—
Florida. 126s   4 75 5 50

Do.. 150s....................................... 4 75 5 60
Do.. }?6s. 200s, 216s ................ 4 76 5 50

California naVels, 100s............................ 5 50
Do., 126s ................................  6 00 6 50
Do.. 150s .................................................. 6 50
Do.. 176s ..................................... 6 75 7 00
Do.. 200s, 216s, 250s, 288s____ 7 00 7 50

Florida Tangerines, all sixes,
% box ........................................... 4 00 4 75

Lemons, Cal., case ..................... 4 50 5 00
Strawberries. Florida, box...................... 0 90

C elery Scarce;
Onions Active

Toronto. —-------
VEGETABLES.—Celery is reported 

very scarce and it is thought the last 
cars for the month will arrive this week. 
Florida celery is quoted at very high 
figures which may mean only a limited 
sale on this market. Onions seem to be 
a little more active and prices are well 
maintained. Potatoes are steady and 
quoted at unchanged figures. A fair de­
mand for California cabbage is reported 
with supplies coming along very well.
Beans, green, hamper................. 4 50 5 00
Cabbage. Can., bbl......................... 1 25 1 60

Do., Cal., crates ............................ 2 75 3 00
Carrots, bag ....................................... 0 76 1 00
Cauliflower. California. 24«, case .... 6 50
Celery—

Do.. California, case ........................ ....
Cucumbers, doe..........................................   4 00
Endives, dozen ..................................................... 0 85
Lettuce, head, Louisiana, hamper. 3 50 4 00

Do., Do.. Florida, large hampers 6 00 6 50
Do., leaf, dozen . v...................... 0 30 0 85

Melons. Casaba, 6-8 to case, case .... 2 76
Mushrooms, 3-lb. boxes......................... 3 00
Onions. Can. Yellow. 100-lb. bag 2 00 2 25

Do., green Shallots, doz......... 0 90 0 90
Parsley, jumbo bunches, doz................... 0 76
Parsnips, bag ..................................... 1 00 1 25
Peppers, green, dozen ...................................... 1 00
Potatoes, sweet kiln dried, hamper .... 3 25
Potatoes. Ontario, bag ................................... 1 50

Do., N.B. Delawares, bag .... »... t 85
Tomatoes, Hothouse, lb............ 0 30 0 35
Turnips, bag ........................................................ 0 75

New Developments
Lacking in Flour

Toronto. --------
FLOUR.—There have been no new de 

velopments to record in regard to wheat 
flour. Business is fair and prices re­
main at unchanged levels.

FLOUR
Government Standard. 74% Extraction. 

Manitoba Wheat Flour, in earload ship­
ments, on track, bbl. ....................... $11 26

Mill Feeds
Hold Unchanged

To roe to. ........
MILL FEEDS.—Mill feeds record no 

change of sentiment during the week. 
Bran is still scarce, but feeds seem un­

usually quiet for this season of the year. 
The lower prices on coarse grains may 
be a factor in the farmer feeding these 
lines.

In earlota. track
Bran, per ton .............................................. $37 00
Shorts, per ton ................................. .. 42 00

Rolled Oats Lower;
Corn May Follow

CEREALS.—Lower prices have been 
named on rolled oats, the declines in 
the grain markets which have continued 
during the past few days bringing about 
this result. The lower trend of com 
seems likely to bring about a revision in 
com products, too, and lower levels at 
an early date would not be unexpected. 
Range of quotations follows:

Single Bag Lota 
F.o.b. Toronto

Barley, pearl, 98e ............................... $6 00 $6 26
Barley, pot, 9Ss ............................... 4 76 5 20
Barley Flour, 98s ............................. 6 60 6 00
Buckwheat Flour, 98s .................... 7 26 8 00
Cornmeal, Golden, 98s .................... 5 00 5 60

Do., fancy yellow, 98s ............. 4 50 5 40
Corn flour, white, bbl.-.................. 9 80 10 85

Do.. Government standard, bbl.. 9 86 10 16
Hominy grits, 98s ........................... 6 60 6 60
Hominy, pearl, 98s ........................ 6 25 6 10
Oatmeal, 98s ...............   4 90 5 25
Oat Flour ............................................. 6 60 6 20
Potato Flour, lb.............................................. 0 18
Rolled Oats. 90s ................................. 4 40 4 76
Rolled wheat, 100-lb. bbl............... 6 76 7 00
Rice Flour per 100 lbs. ................ 9 00 12 00
Rye Flour. 98s ........   6 60 7 26
Peas, split, lb........................................ 0 07^4 0 09*4
Blue peas, lb...................................... 0 11 0 16

Above prices give range of quotations to th«
retail trade.

CO-OPERATIVE DELIVERY AT­
TEMPTED IN PARIS, ONT.

A correspondent in Paris, Ont., writes: 
“The merchants of Paris are trying out 
the general delivery or co-operative 
delivery method. Owing to the fact that 
some won’t come in—some are too re­
mote from the centre of the town' to 
make it advisable to come in—and others 
will only come in if the carter will buy 
their particular delivery outfit — there 
seems small probability of it being a big 
success. At present, the “deliverer” is 
clearing $7 a week for himself, and liv­
ing in hopes that more will co-operate; 
but it doesn’t look at present as if the 
project were going to be a huge success. 
All agree that it can be done. Even the 
ones attempting to time their delivery 
according to the co-operative schedule, 
find it necessary at times to send out the 
clerks with rush orders for unreasonable 
customers.”

BRITISH GOVERNMENT MODIFIES 
EXPORT RESTRICTIONS

Many Spices Can be Freely Exported— 
Canned Fish Also

The British export restrictions have 
been relaxed somewhat of recent date, 
and some articles that were forbidden 
export are permitted export within the 
confines of the British Empire.

Among these items might be mention­
ed: cloves, ginger, and white pepper. 
Fish: the following products may be 
exported except to countries bordering 
enemy countries: Bloaters, tinned or
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paste, chenehards, herrings tinned, 
mackerel tinned or pickled, sprate, in­
cluding tinned sprats. Black pepper 
from India and Ceylon may be exported 
to the BritMi Empire only, other black 
peppers to any country not bordering 
on enemy countries.

SHERBROOKE, QUE.. MERCHANT 
RETIRES

May & Houlihan, Sherbrooke, have 
dissolved partnership after many years’ 
association in business. Mr. May ie re­
tiring and is leaving for California, 
which he win make his future home. Mr. 
May is well and favorably known in the 
City of Sherbrooke, having been in the 
same place of business for 21 years. The 
business will be continued by Mr. Houli­
han.

AUSTRALIAN WHEAT CROP 
The Australian Wheat Board advises 

it will sell a million tons of wheat at a 
minimum price of 57 pence (approxi­
mately $1.18) per bushel, provided that 
Australia is permitted to compete in the 
world markets and is able to reserve the 
rest of the wheat supply on hand. This 
in view of the fact that another wheat 
harvest is now due.

WEST INDIAN TRADE 
Merchants engaged in the West India 

business have been delighted by the an­
nouncement that the Government has re­
leased two of the steamers formerly en­
gaged in this trade. One of them will 
go on the service immediately and the 
other before long, thus completing the 
fleet of four vessels necessary for a fort­
nightly service.

IF I WERE A MERCHANT 
I would have a little sticker printed 

to paste on parcels which my customers 
carried home, in response to the Govern­
ment’s appeal for a reduction m delivery 
service. On the sticker I’d have some 
wording that would indicate the cus­
tomer’s willingness to help by carrying— 
say: “A package carried home—like this 
one—helps to meet the Government’s re­
quest for patriotic assistance in freeing 
hands for essential work." My customers 
would understand then that I really ap­
preciated their assistance, and the sticker 
would also label the packages in such a 
way as to increase the desire to carry 
them. There will be need to curtail ser­
vice like this for many peace months to 
come.—D. W. Sammons in “System.”

U.S. WAR BOARD PERMITS FLOUR 
EXPORT

Exportation of wheat flour to the West 
Indies, Mexico, and Central and South 
America will now be permitted under 
license, it was announced by the War 
Trade Board after consultation with the 
Food Administration. Licenses will be 
granted when approved by the Grain 
Corporation.
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I WEEKLY MARKET REPORTS BY WIRE
Statements From Buying Centres, East and West

^m'm....111111........................... I,*,,,*................. .J
A Iberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., Jan. 14.—Rolled oats are 
down 15c this week. C. & S. Tuxedo cof­
fees advanced 2c a pound. Roman meal 
has advanced 5c a case. Baker's cocoa 
and chocolate advance lc. Cooked hams 
are per pound higher. Crisco is 
offered in some quarters at $10.80. 
Proctor and Gamble’s soaps are generally 
being sold below list. This week a new 
shortening called Kream Krisp has been 
introduced on this market, selling at 
$11.15 a case. New laid eggs $19.50. A 
few storage are offering at $17. Lard 
3s have been cut to-day to $18.30. B.C. 
Ashcroft beans $10.50.
Bean», small white, per cwt. ..
Beans, small, ivory, lb..................
Beans, Kootenashi .........................
Beans, Calif. Lima, med..............

19 60
0 07

12 00
0 08

12 00
0 16% 

10 50
0 20

Flour. 98s, per bbl........................... 10 60
Rye flour. 49s, per bbl.................... 11 20
Cornmeal. 24s, per bbl.................. 11 00
Rolled oats, 80s ...................... ... ■ 4 25 4 36
Rice, Siam, cwt................................ 9 25 10 00
Rice, China mat.. No. 1 ..............

Do., No. 2 ....................................
4 80
4 10

Tapioca, lb......................................... 0 12 0 12 Vs?
Sago, lb.............................................. 0 12 0 12%
Sugar, pure cane, granulated, cwt. 11 02
Cheese, No. 1, Ontario, large. . 27 60 29 60
Butter, creamery, lb....................... 0 60

Do., dairy, lb................................ 0 35 0 40
Lard, pure, 3s, per cake .......... 18 .30
Eggs, new-laid, case .................... 19 60
Eggs. No. 1 storage, case............ IT 00
Candied peel, lemon, lb.................. o 34%

Do., orange, lb.............................. 0 80%
Do., citron, lb................................ .... 0 80%

Tomatoes. 2Vj*. stand, case, spot. S 76 4 25
Corn, 2s, case ............................. 4 80 5 00
Pea», 2». standard case .............. 8 60
Apples, gals., Ontario, case ... 2 86
Strawberries. 2s, Ontario, case. 8 10 8 60
Raspberries. 2s. Ontario, case . 8 40 8 76
Cherries, ts, red, pitted ..............
Apples, evaporated, 66s, lb..........

25s lh .........................................

6 40
0 18
0 18%

Apricots, evaporated, lb. ...----- 0 26 0 29
Peaches, evaporated, lb.................. 0 18 0 20
Peaches. 2». Ontario, case .......... 4 76
Salmon, pink. tell, ease ............ i oo 10 26
Salmon. Soekeye, tell, ease ........ 1« 60 16 76

Do., halves ........................... . 18 60
Potatoes, per ton ...........................

6 00
38 00

Oranges, navels ............................ 8 OO
Oranges. Florida .......................... 7 *60Lemons, case.................................... 7 00
Grapefruit.......................................... 6 60 7 60

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Jan. 14.—Hie market 
this week has been noticeable for the 
lack of changes, practically no movement 
has been noted in any staple lines. Fruit 
shows changes, Florida oranges ranging

from $7.50 to $8, and grapefruit $6,50 
to $7.

ST. JOHN. N.B. :
Floor. No. 1 patent», bbl».. Man.
Cornmeal, gran., bags ................
Cornmeal, ordinary, bags ........
Rice, Siam, per 100........................
Sugar—

Standard, granulated ..............
No. 1, yellow ..............................

Cheese, N.B., twins ......................
Eggs, fresh, do*............................
Eggs, case ........................................
Breakfast bacon ...........................
Butter, creamery, per lb..............
Butter, dairy, per lb.....................
Butter, tub .....................................
Margarine .................................
Lard, pure, lb........................... ..
Lard, compound...............................
American clear pork ................
Beef, corned. It ..........................
Tomatoes, 3s, standard, case ___
Raspberries. 2s, Ont., case ........
Peaches. 2s. standard case ..........
Corn, 28, standard case ..............
Peas, standard case ....................
Apples, gal.. N.B., dot................
Strawberries. 2s. Ogt.. case ........
Salmon, Red, spring, cases ..........

6 50 
3 65 
9 00

10 25 
9 76 
0 30

0 65 
0 88 
0 60 
0 45 
0 43 
0 88 
0 85 
0 28 

68 00

................................ 11 00
Cohoes............................................ 14 50
Chums........................................

Evaporated apples, per lb.............. » 1*U
Peaches, per lb.........................................

Potatoes—
Natives, per bbl.....................

Onions. Can., 75-11», bags.... .. . 2 10
Lemons, Cal.....................
Orsnges, Cal., esse ..................
Oranges. Florida ................... . 7 50
Grapefruit, case........................ . 6 60
Bananas, per lb..........................
Apples. N.S.............................

$12 66 
6 75
3 75 
9 10

10 30 
9 80 
0 81 
0 70 
0 66 
0 40 
0 62 
0 48 
0 46 
0 36
0 36% 
0 28% 

64 00
4 90 
4 40 
8 80 
6 00
4 90
5 80 
4 00 
8 20

11 *60
15 00 

8 50 
0 17

3 25 
2 26
7 00
8 60 
8 00 
7 00 
0 10 
7 00

FEATURING FISH IN WINDOW 
DISPLAYS

Many merchants neglect the obviou*= 
advantages to be gained from the dis­
play of fish. This neglect may be par­
tially due to an uncertainty as to how 
such windows should be dressed. Here 
are a few suggestions that might be of 
service:

Relative to display, would suggest two 
large-sized market Cod, head to head, 
lengthwise of the window. Surround 
them with Smelts, about one inch apart. 
Place on each side one good-sized, boiled 
Lobster, spread out with tail open. Have 
Flounders circling half way around the 
Lobsters, one laid with black side 
up, next laid white side up. 
Four Haddock may then be used at each 
of the corners, tail out, head in. At each 
side of the window, a tray of good, fresh, 
nice colored Spawn or Boiled Shrimp. 
Parsley or some such green placed at 
advantageous places through the display 
lends color to the scene.

Another attractive display is made by 
using a fair-sized Halibut, with the head 
on preferred; take a barrel hoop, eut it 
in two, the fish will lay in hoop in the 
same shape as if it were just caught.

Would suggest that a Halibut be put 
in the centre of the window, arranged as 
stated, on the barrel hoop. A Salmon is

even better than a Halibut to place in 
the centre of the window, arranged in 
this way.

Small pieces of hoops may also be 
used with Mackerel. Next, take Floun­
ders, arranged on staves, and spread 
them around the outside of the Mackerel. 
It will be found that Flounders will lay 
on these staves to very good advantage 
and they will keep some time.

It must be remembered that fish ar­
ranged in this manner must not be left 
for display too long because they are 
not in contact with ice.

Whiting, either fresh or frozen, may 
be used at different places amongst the 
other fish, but, instead of being laid on 
hoops as the others are, they should be 
laid flat and well into the ice, as these 
are a soft-meated fish and must be 
kept cold at all times.

In all displays use a large amount of 
fish on which you are in a position to 
make a special run.

CANADIAN TEA STOCKS TO GO TO 
SOUTH AMERICA 

A Toronto grocery broker in comment­
ing on the tea situation pointed out the 
significance of the following news. It 
appears that several cargo steamers 
were instructed to clear from Canadian 
Atlantic ports for South America, where 
they were to load grain for delivery to 
Great Britain. The opportunity afforded 
was seen and seized by wide awake tea 
operators here, and the cargo space was 
used to ship to the South American mar­
ket large lots of teas from spot stocks 
which had accumulated here owing to 
Great Britain’s restrictions on her im­
ports. The assembling of these ship­
ments, and the buying involved made an 
interesting flurry in the Canadian mar­
ket. Altogether he considered this 
movement in teas had been very satis­
factory all around, and had tended to 
give a more healthy tone to the tea 
market.

A FEW CANDLES 
When the armistice was signed the 

American Expeditionary Forces of the 
Army had on hand 7.600 000 pounds of 
candles or 46,000,000 individual candles. 
Each candle burned ten hours and was 
used to furnish light in trenches and 
dugouts. There is also an exteiyive use 
for them in billet camps and the supply 
probably will be no greater than the 
amount necessary to meet the require­
ments of the army for the immediate 
future. The quantity is sufficient to 
burn one candle continuously and with­
out interruption for 6,260 years.
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Are Exports Pork to be Shut Off
Reports Indicate Allied Buying Commission May Not Undertake Any New Contracts 

—Trade in Unsettled State as Result—Situation Which Might Result Has 
Serious Side—Are Interests of Canada Being Considered?

WORD reached the trade late last 
week that the Allied Purchasing 
Commission, who have been act­
ing for the British Government, would 

not undertake any new contracts when 
present ones expired, which will be very 
shortly. Some sources indicated that 
existing contracts would be cancelled, but 
it seems that these will be executed as 
they ‘have such a little time to run.

However, in which ever form action 
may be taken, there is no question of 
doubt that the packing industry faces a 
serious situation. Many plants have been 
enlarged, and practically all have under­
taken to supply a large tonnage to meet 
the requirements of Great Britain. To 
have this market shut right off without 
any warning or time to effect a re­
adjustment, will entail serious loss, and 
opinions are strongly held that such 
drastic action is not contemplated.

Situation Has Serious Side 
One need only look at the figures per­

taining to the export of pork and pork 
products to understand what a factor in 
the country's business this has been. 
Statistics show that the Canadian pack­
ing houses have been exporting an aver­
age of about 30,000,000 pounds per 
month during the past two or three 
years. That the sudden stopping of this- 
business will unsettle the markets and 
place a shroud of uncertainty over oper­
ations for some little time is undoubted­
ly true.

Under present conditions the packing 
houses are not particularly keen on buy­
ing hogs so it is scarcely to be wondered 
at that prices tumbled around $2 per 
cwt. earlv this week, with buying in­
terest lacking even then. There is not 
generally supposed to be a heavy accu­
mulation of supplies, but it is indicated 
that it wou'd only take a week or so at 
the rates of production which have been 
maintained, to shake up the plants badly.
Central Europe Not Factor for Canadian 

Packers
What Central Europe may require in 

the way of foodstuffs is still an unknown 
factor. That they need food seems ob­

vious, but nutil Governments are estab­
lished which are recognized by the Allied 
countries as strong enough to carry the 
responsibility of these countries there 
will be a tendency to withhold any more 
than just enough food to supply pressing 
needs. It is indicated, too, that the re­
quirements of the Central Empires gen­
erally are different from those of Great 
Britain, the latter being a keen buyer 
of Wiltshire bacon, which Canada can 
supply, but Middle Europe turns to fat 
backs which are from a heavier hog than 
generally marketed here. Their wants 
would largely be met in the United 
States markets.

At the present time the packers are 
considerably in the dark. There is ap­
parently no definite advice that export 
business will be discontinued for the next 
few months, and it may so happen that 
present flurry is not justified. The step 
has been taken, it is said, owing to the 
fact that Great Britain has sufficient 
supplies for the next four or five 
months. Is it possible that the pro­
posed embargo on all exports from Can­
ada to Great Britain and France has been 
applied directly to the packing industry 
instead of the whole fabric of èxport

•T/d

machinery? Should the export trade by 
sea be stopped the pàcking industry 
would undoubtedly suffer, as all Canada 
would suffer, but in this event why single 
out one line of business, though it may 
be a big one?
Are Interests of Canada Being Con­

sidered?
There is no question of doubt but that 

if the entire export trade of Canada 
overseas is stopped, Canada will be 
placed in a very difficult position. Some 
of the daily papers are more concerned 
with a possible decline of 2c per pound 
in bacon than they are with the good of 
the country as a whole. The Canadian 
Railway Board has issued a statement 
in which it is said that the embargo on 
exports to British and French ports has 
been put on as they have more traffic 
than they can handle. If this condition 
really exists and Canada must stop ship 
ping for an indefinite period, the burden 
of the war debt must press much more 
heavily on everyone, and bacon at even 
10c per pound less will not ease matters 
in such an event to any appreciable ex­
tent.

It seems that too much stress is placed 
on the matter of lower prices to-day. 
Canada has been prosperous during four 
years of war—far more so than at any 
other time in her history. Conditions 
have been good. Merchandise and food 
products have been high undoubtedly, 
but people have been well employed and 
able to buy. Most certainly no one wants 
depression and unemployment even if 
these factors do result in lower prices. 
Better a hive of activity with good 
wages and high prices for commodities 
than a “wait and see” attitude which 
will «pell depression. By increasing 
one's activities, by reaching out to de­
velop business which has lain dormant 
under the stress of war efforts better re­
sults will be attained qnd the country will 
come through the period of readjustment 
with colors flying and everybody happy.

Hard to Determine Market
As far as the market on hogs is con­

cerned it is difficult to say just what this
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is to-day. Prices on Monday sagged as 
low as $16, but quotations on Tuesday 
were around $17, a decline from the 
previous week’s figures of $1.75 to $2. 
If this basis is maintained the effect on 
bacon and lard will not be very great, 
and it does not seem likely that any 
immediate drop of big proportions will 
be registered. The packers are ' still 
working on high priced hogs, and the re­
adjustment of prices will come gradually 
and on the present price of live hogs 
only to a limited extent.

The Future Uncertain 
What the future may hold is still prob-

THE proposed increase in express 
rates on shipments of fish from 
British Columbia would result dis­
astrously not only to the producers on 

the Pacific Coast, but to the handlers 
throughout Canada.

There are certain fish that are prac­
tically the product of the Pacific Coast 
fisheries. Among these might be noted 
halibut and flat fish generally, and large 
supplies of salmon. The bulk of these 
fish used on the Canadian market come 
from this source. The proposed change 
is from $3 a hundred to $9 a hundred. 
This additional six cents a pound on 
these fish, which are comparatively high 
priced varied»’», would render their sale 
practically impossible. It would mean 
a retail price for halibut, for instance, 
of somewhere around 40 cents a pound.

B.C. Business 30 Per Cent, of Trade
As this item of business averages 

about 30 per cent, of the wholesale fish 
dealers' trade, its loss would be a very 
seirious item indeed. As these cars com­
ing from Prince Rupert or other British 
Columbia points average a revenue to 
the express comnanlies of approximately 
$900 a car, there seems to be no real 
justification for the increase. Moreover, 
it is not so long ago that the companies 
were bidding against one another keenly 
for this business.
Would Be Serious Blow to B.C. Industry 

As far as the Province of British Co­
lumbia is concerned it would be some­
thing nearly approaching a death blow. 
The market for these products is essen­
tially an eastern market. Barring ship­
ments to Chicago and other middle 
points, the bulk of the business is found 
in Toronto, Montreal, Boston and New 
York. It would be quite Impossible to 
develop nearer markets that would make 
up for the declines in the buyings of 
these markets. There are not the pur­
chasers in the immediate vicinity of the 
province to take care of the production, 
and the Eastern markets faced with this

lemetical. It is hoped that the present 
unsettled state of the market may be 
unjustified, or at least that some modifi­
cation of tihe attitude of the buying com­
mission will result so that readjustment 
may be effected without such disturbing 
effects. There is no set price for the 
week such as usually is determined on. 
It is indicated that buyers will simply 
bid on each offering as it is made, and 
this condition may be expected until the 
atmosphere is clarified. Some definite 
advice is expected towards the end of 
the week as to what interpretation to 
place on reports now at band.

enormously increased rate would cer­
tainly be largely eliminated as prospec­
tive buyers.
Express Companies May Not be Anxious 

For This Business
The only reason that can be seen for 

the drastic nature of the proposed 
change is on the supposition that the ex­
press companies are no longer anxious 
for this business. They were eager for

Labor, concerning stocks in storage on 
January 1, there were: 11,355,271 pounds 
of creamery butter and 1,344,712 pounds 
of dairy butter on hand January 1, an im­
provement of 7 per cent, over last year's 
holdings at the same date, though it is 
about four and three-quarter million 
pounds less than a month ago.

Oleomargarine stocks are 761,182 
pounds. This is a slight decline from 
last month. No figures are available for 
a year ago.

Cheese stocks have declined from last 
month, and are now 4,430,303 pounds, a 
decrease of 67 per cent, as compared 
with a year ago.

We have 2,075,716 dozen eggs in cold 
storage, which is less than half those on 
hand December 1; 395,113 dozen on hand 
other than in cold storage, which is 
about one-half of the stocks of a month 
ago, and 1,936,295 pounds of frozen eggs, 
compared with over two and a half mil­
lion pounds a month ago. Comparative 
data show that we have now 3.05 per

it when it amounted to perhaps two cars 
a day, now, however, it often reaches 
four to six cars, which it may be felt is 
more than can be handled on passenger 
trains. If this is the case it is possible 
that the express companies have adopted 
the policy of shutting off the business 
altogether rather than be faced by the 
possibility of having to run a special 
train to handle the business.
Could Not Be Handled Satisfactorily by 

Freight
It is practically admitted that the 

business could not be handled satisfac­
torily by freight, unless a very special 
service were given. There used to be a 
special silk train that made a monthly 
trip across the continent, and that was 
timed to practically the same schedule 
as the passenger trains. On a few occa­
sions fish were shipped on this train till 
the railway company protested against 
the practice. In any event only such a 
service would meet the need, and such a 
service would entail for the railway com­
panies the same difficulties that face the 
express companies.

Of course, this increase will not be 
permitted without a very keen fight, and 
the probability is, of course, that this 
excessive increase will not be permitted. 
It is more than likely that some com 
promise will be arrived at. In any 
event, however, any increase will mean 
an increased cost and higher prices for 
the consumer, at a time when every 
effort is being made to stimulate the use 
of fish as a food.

cent, fewer eggs on hand than a year 
ago.

The stocks of pork amount to 38,291,- 
329 pounds, including 15,008,897 pounds 
still in process of cure, 12,762,447 
pounds sweet pickled, 3,343,355 pounds 
dry salted, 2,479,670 pounds fresh un­
frozen, and 4,697,060 pounds frozen pork. 
Comparative data indicate this to be 3.8 
per cent, more than a year ago.

The stocks of beef amount to 57,166,- 
998 pounds, including 61,109,590 pounds 
of frozen beef, 4,607,227 unfrozen fresh 
beef, 549,618 pounds cured, and 900,663 
pounds of beef in process of cure. This 
is 20.52 per cent, greater than a year 
ago.

The stocks of mutton and lamb include 
8.783 967 pounds frozen, and 179,936 
pounds not frozen, about 78 per cent, 
more than a year ago.

The stocks of chickens are 3,172.869 
pounds, apd other poultry 2,665,981 
pounds, about 115 per cent, more than a 
year ago.

The stocks of fish are 22,460,883 
pounds, a drop of about half a million 
pounds from last month, but about 39 
per cent, more than a year ago.

Proposed Express Rate Increase Would Kill 
B.C. Fish Business

Market For B.C. Fish Largely Found in the East, and Additional 
Cost of 6 Cents a Pound Would be Almost Prohibitive—

No Nearer Markets Capable of Assimilating 
This Trade

Storage Stocks Show Improvement Over 
Previous Year

Meats, Fish and Poultry Show Substantial Improvement- 
Eggs and Cheese Are Considerably Lighter

A CCORDING to the report of the 
Cost’ of Living Branch made to 
Hon. G. D. Robertson, Minister of
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Jan. 14.—Of prime importance in the mar- « 
kets this week is the suggestion of a cutting down in 
orders by the British Government for Canadian bacon!. 

This has had an immediate effect upon the hog markets, and 
it will naturally reflect in the basis for other pork products. 
Already lard is easier, and it is probable that there may be a 
much lower basis for hogs within a very short time. Shorten­
ing is lower.

Storage poultry is already selling and this line is steady 
and reasonably active, with supplies ample.

Eggs are likely to be lower under larger production. In 
fish markets cod and smelts are scarcer, and a stimulus is 
expected for lines of frozen fish, with better weather con­
ditions.

Hog Market Uncertain
Contracts Cancelled

NMtml _____
PROVISIONS.—A decidedly uncertain 

and unsettled situation obtains regard­
ing hogs, both live and dressed. Rumors 
are afloat to the effect that, owing to 
the accumulation of supplies in Great 
Britain of bacon, there is likely to be 
a cancellation of at least a portion of 
the contracts that have been held in this 
country by various packers. If the ru­
mors are true and if this condition de­
velops, there will be a sharp break in 
the market, without question.

This week, live hogs sold at $19. This 
is but 25c per cwt. under the base of 
last week. A lower price would have 
obtained under the unsettling news just 
referred to, but nearly all the supply 
was under contract. It will not be sur­
prising if quotations decline materially 
very soon.

For dressed hogs $25.50 to $26.50 was 
quoted in this market and the tendencies 
are much easier, with declines probable. 
Bacon is active, though hams and backs, 
and also mess pork, are quiet.

Hon. D rosed—
Abattoir killed, small ................ 26 50 26 50

Do., heavy, 225-275 lbs............. 24 50 25 00
Hogs (country dressed) ........... 2$ 00 2* 50
Hogs, live...................................................... 19 00

Hama-
Medium, smoked, per lb.—

(Weights) 16-1» lbs............... 0 1» 0 *6
Large, per lb. (wgb.) 16-15 lbs. 0 12 0 IS

Backs—
Plain .................................................. 0 41 0 44
Boneless, per lb........................... 0 46 0 47

Bacon—
Breakfast, per lb...........   0 41% 0 44
Roll. per. lb.................................... 0 11% 0 14%

Dry Salt Meats -
Long elesr bacon, ton lots.... 0 M 0 10%
Long clear bacon, small lots.. 0 10% 0 10
Pat backs, lb......................  0 #% 0 10

-Cooked Meats—
Hams, boiled, per lb................... 0 61 0 54
Hams, roast, per lb..................................... 0 64
Shoulders, belled, per lb......................... 0 46
Shoulders, roast, per lb........................... 0 41

Barrel Pork—
Canadian short cut (bbL)...................... 156 00
Clear fat backs (bbl.) ........................ 51 00
Short eut dear pork (bbl.).............. 60 00
Heavy macs pork (bbl.) .................... 61 00
Bean pork (bbl.) ...................................... 61 00

Under Light Selling
Lard Down /2C-IC

Montreal. ---------
LARD—The condition of the market is 

quiet, with the result that all sellers 
are eager for business and many are wil­
ling to make concessions. Prices have 
lessened from one-half to one per cent, 
per lb. and the undertone is very easy. 
Supplies have accumulated and it is pos­
sible that lower nrices still maybe named. 
The news regarding cancellation of Brit­
ish contracts for bacon have been par­
ticularly disconcerting to the trade.
Lard, pure—
Tierces. 400 lbs., per lb...................  0 29 % 0 10
Tube. 50 lbs..................................  0 29% 0 30
Pail*. 20 Ibe.. per lb....................... 0 10 0 30%
Brick*. 1 lb., per lb....................... 0 31 0 11%

Lower Prices Still
For Shortening

Montreal. ----- :—
SHORTENING—In common with lard, 

shortening is easier in tone and some are 
selling at 25% c per lb. in tierces. As 
with lard, the produce men are anxious 
to sell and the packers are scouring for 
orders energetically. The undertone is 
easy.

Shortening—
Tierce., 400 I he., per lb............... 0 25% 0 26%
Tube. 50 lbs........................................... 0 25% 0 26
Pail*. 20 lbs., per lb......................... 0 26 0 26%
Brick*. 1 lb., per lb......................... 0 27 0 28%

Margarine Steady
Demand is Better

Mnnirool. 1 ------------
MARGARINE—Whether the colder 

temperatures have served to improve de­
mand or otherwise, it is noticed that the 
demand is considerably better for mar­
garine. The better grades are in demand 
and now that the grocer can maintain 
his stock with the assistance of real 
cold weather, he is inclined to stock more 
freely. The price basis is steady. 
Margarine—

Prints, according to
quality, lb........................................ 0 32 0 34

Tube, according to
quality, lb................................................... 9 St

Butter Sales Fair
Little New Dairy

Montreal. ... .
BUTTER—A firm position still sur­

rounds the butter market and demand is 
maintained on a fair basis. The make 
of new-made dairy is reported to be very 
light and storage stocks are taking the 
brunt of demand. Considerable New 
Zealand butter has arrived here, it is 
stated, and this will doubtless find sale 
without difficulty.
Butter-

Creamery prints (storage) .. . 0 62 0 63
Creamery solid, (etoraee) .. . . « 51 0 52
Dairy prints, choice ................. 0 45
Dairy, in tubs, choice ............. 0 48

Heavy Cheese Export
Depletes Supplies

Montreal. ---------
CHEESE—So heavy has the export of 

cheese been from this port and also by 
rail to the seaboard since the close of 
navigation, that stocks in store are now 
at a low point. Export continues and 
while the local trade has enough for 
its requirements, there is little surplus 
above the reasonable trade needs. Prices 
are very firm and the market is steady 
for all grades.
Cheese—

Large, per lb............................................... It 28
Twins, per lb.......................................... t 28*
Triplets, per lb................................. t 27% t 28
Stilton, per lb...................... ....................... 0 80
Fancy, old cheese, per lb............... 0 29 0 St

50% Egg Production
Will Lower Market

Montreal. ----------
EGGS—One poultry man stated this 

week that he was already securing a 
fifty per cent, production from his hens. 
This means that some Quebec producers 
are already securing a larger return from 
his pullets and laying hens and it is 
expected that, even though the weather 
continues to be cold, the larger pro­
duction will serve to make an easier 
market for new-laids. Chicago prices 
are lower and promise to be lower still. 
Of course, duty and express considered, 
the price there would not permit these 
to be landed in this market for less than 
about 71 or 72c to the jobber, so that 
until the quotations there are less the 
market here will not greatly decline. 
Storage stock has been greatly depleted 
of late.
New-laids ............................................. 0 75 0 80

Selects ................................................ 0 54 0 57
No. 1     0 50 0 58

Poultry Popular
Storage Stocks Move

Hontml. ---------
POULTRY — There is a reported 

dearth of live poultry shipments into 
this market. It would appear that the 
produce men are opposed to encouraging 
shipment at this season of the year of 
these live birds, for the weather is too 
severe. Dressed poultry has been in 
greater evident*, therefore, and the price 
basis holds steady.
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Already, storage stock is beginning to 
move and the popularity of poultry all 
around appears to be unaffected in any 
way by the high prices obtaining. The 
market is steady.

Chickens, roast (3-6 lbs.) ..........................
Chickens, roast (milk fed) ......................
Broilers (3-4 lb. pr.) ...................................
DUCKS—

Brome Lake ............... ..................................
Young Domestic ...........................................

Turkeys (old toms), lb.....................................
Turkeys (young) ............................ 0 43
Geese ................................. .................. 0 28
Old fowls .............................................................

Frozen Fish Sells

Dressed
*0 ss
» 4*
• 40

• 47
e is
• 48
• 46
o so
e ss

Cod and Smelts Scarce
Montreal. --------

FISH—Steadiness of weather condi­
tions and towering temperatures have 
been factors of much importance in 
steadying and increasing the sale of froz­
en fish. A big business is looked for 
and, as is usual when the demand for 
frozen fish improves, salt and pickled will 
be less prominent in dealers’ turnover.

Tom cods are scarce and this applies 
also to smelts. In the matter of cods, 
the catch has been particularly light this 
season. If the fishermen are unable to 
make up the catch on the return of the 
fish from their spawning grounds, there 
will have been a very much smaller catch 
this year than normal.

FRESH FISH
Haddock ................................................ 0 09 0 12
Steak Cod.............................................. «0 10 0 13
Market Cod ......................................... 0 08 0 09
Flounders .............................................. 0 10 0 12
Prawns ................................................... 0 30 0 82
Live lobsters .................................. 0 70 0 75

FROZEN FISH
Halibut, large and chicken ............ 0 22 0 23
Halibut, medium .............................. 0 23 0 24
Haddock ..........  0 08*4 0 09
Mackerel ................................................ 0 16 0 17
Dore .................................. ;................... 0 16 0 16
Salmon Cohoes. Hd. and Dd. .. 0 21 0 22

Salmon Cohoes, round .................. 0 17% 0 18
Salmon, Qualla. Hd. and Dd___ 0 14% 0 15
Gaspe Salmon, per lb...................... 0 24 e 25
WhitefUh ............................... ........... 0 16% 0 16
Whitefish, small ............... ............... 0 12 0 12i
Pike. Readies, and Dressed......... » n% 0 IS’
Market Cod ........................................ 0 07% 0 08
Sea Herrings ..................................... 0 06 0 09
Steak Cod ........................................... 0 09% 0 10
Smelts, No. 1, per lb........................ 0 17 0 18
Smelts, No. 2, pel: lb....................... 0 14 0 15
Smelts, extra large........................... 0 24
Lake Trout ........................................ 0 19 0 20
Tom Cods, per bbl............................... 5 M
Lake Herrings, bag, 100 lbs. ... 6 60
Alewires ............................................ 0 07% 0 08

SMOKED FISH
Haddies, 15 and 30 lb. boxes.... 0 16 0 16
Fillets, 15-lb. boxes ........................ 0 19 0 20
Bloaters, Yarmouth Mild ............... 2 00 2 26
Kippered Herrings, large, a box.. 2 50
Kippered Herrings .......................... 0 60 3 25
Medium Smoked Herrings, 

each .....................................................
box

0 25

SALTED FISH
Codfish—

Codfish, large brl„ 200 lbs..........................
Codfish. No. 1. medium, brl., 200 lbs.
Codfish. No. 2, 200 lb. barrel...............
Pollock, No. 1, 200 lb. barrel..................
Codfish, strip boneless (80-lb. boxes) lb. 
Codfish (boneless) (24 1-lb. cartons) 
Codfish (Ivory) (2-lb. blocks. 20-lb. bx)
Codfish (boneless) (2-lb. size)...............
Codfish, Shredded (12 lbs. 24 pkgs.)..

Pickled Fish-
Herrings (Scotia) barrel ......................
Herrings (Scotia) % barrel ....................
Salmon, Labrador (800-lb. tierces)... 
Salmon. Labrador (200 lbs.).. 28 00
Sea Trout. Red (200 lb. barrels) 24 00
Turbot (200 lb. barrels) ......................
Salmon. B.C. (200 lb. barrels) .............
Codfish tongues and sounds (lb.)-----
Eels, lb...............................................................

Oysters—
Cape Cod, per barrel ...............................
Batouche, per barrel ...............................
Scallops, gallon ..........................................
Can No. 1 (Solids) ...................... 2 60
Ca*n No. 3 (Solids) ...................... 7 25
Can No. 5 (Solids) .................................
Can No. 1 (Selects) ............................
Can No. 3 (Selects) ...................................

Sundries—
Crushed Oysters Shell, 100-lbs...............
Paper Oyster Pails, %-lb. per 100-----
Paper Oyster Pails. % Per 100...........

$22 00 
21 00 
19 00 
15 00 
0 20 
0 20 
0 18 
0 23 
2 50

14 00 
7 25 

38 00 
29 00
25 00 
18 00
26 00 
0 15 
0 16

$16 00 
16 00 
4 00 
2 60
7 60 

12 00
3 00
8 40

$1 60
2 25 
1 75

ONTARIO MARKETS

TORONTO, Jan. 15.—A decidedly unsettled market is 
that prevailing on live hogs and pork products generally. 
The fact that bacon contracts may not be renewed, which 

will mean a cutting off of export shipping, is the disturbing 
element which may prove very serious to the packing indus­
try. Outside of hogs, however, the effect on the market is not 
yet very noticeable. Lard is slightly easier this week, prices 
being down in an effort to move out accumulation of supplies. 
New laid eggs are more plentiful and cheaper, while storage 
are up and getting pretty scarce.

Live Hogs Down;
Butcher Cattle Scarce

Toronto. ---------
FRESH MEATS.—It may be said that 

the bottom fell out of the market on 
hogs on Monday, although a better feel­
ing seemed to exist Tuesday and where­
as lower prices prevail on offerings being 
made there seems to be a steadying ten 
dency at work. The reason for the de­
cline is the expiration of bacon contracts 
with a possibility that they will not be 
renewed. Should this actually develop 
it will be a very serious thing for the 
packing industry in Canada, but it is 
honed the present outlook may be clari- 
fi.'i and that export business will con­

tinue. Quotations are subject to daily 
fluctuations now, buyers not committing 
themselves for the week as is usually 
the case. The run has been heavy and 
should this continue lower prices may 
rule until some definite advice is forth­
coming. At present the future can be 
termed somewhat uncertain.

It is indicated that choice butcher 
cattle are none too plentiful since the 
holidays, best grades being quoted at 
around 22c and others as low as 18c. 
Lambs are in demand and choice sheep 
and veal is also active. Fresh cuts show 
comparatively little change this week, 
the range being given as follows:

FRESH MEATS

Dressed. 70-100 lbs.. per ewt.................. $25 00

Live, ofi cars, per cwt...............  16 76 17 26
Live, fed and watered, per cwt. 16 60 17 4)0
Live, f.o.b., per cwt.................... 16 60 '* 16 00

Freeh Pork—
Lex of pork ................................................ 0 82
Loins of Pork, lb......................... 0 38 0 39
Tenderloins, lb................................. 0 42 0 44%
Spare Ribs, lb............................................... 0 22
Pickled Pork, sides, lb.............    0 32
Pick led Pork, shoulders, lb.................... 0 26

Freeh Beef—
Hind quarters, lb......................... 0 22 0 26
Front quarters, lb.......................... 0 18 0 20
Loins, whole, lb.............................. 0 25 0 28
Ribe. lb................................................ 0 20 0 24
Chucks, ib........................................... 0 16 0 17
Hips, lb............................................... 0 20 0 22
Calves, Rood, lb............................... 0 26 0 27
Lambs, whole, lb........................................ 0 27
Sheep, whole, lb.......................................... 0 20
Veal..................................................................................

Cured Meats
Show Little Change

Toronto. ---------
PROVISIONS. — The break in hog 

prices has not yet exerted a marked in­
fluence on cured or cooked meats, though 
if lower basis on hogs is maintained, 
bacon, ham and kindred lines may be 
expected to sag to some extent. The 
demand is considered seasonably good 
and requirements of the trade are being 
taken care of promptly.

CURED MEATS
Ham»—

Medium .......................................................... 0 40
Large, per lb.................................... 0 34 0 36

Back»—
Plain................................................... 0 46 0 48
Trimmed, with rib in.............................. 0 46
Boneless, per lb.......................... 0 50 0 62

Bacon
Breakfast, per lb....................... 0 42 0 43
Roll, per lb. ................................... 0 30 0 31
Wiltshire (smoked sides), lb................... 0 87

Dry Salt Meat»—
Long, clear bacon, av. 60-70, lb. 0 29 0 30

Do., aver. 70-100. lb........... 0 27 0 28
Fat backs ...................................................... 0 80

Bay re 1 Pork -
Mess pork, 200 lbs................... 46 00 47 00
Short cut backs, bbl., 100 lbs.. 54 00 66 00
Pickled rolls, bbl., 200 lbs..... 64 00 67 00

COOKED MEATS
Head Cheese. 6s. lb.................................... 0 1*H
Meat Loaf with Macaroni and

Cheese, lb.................................................... 0 29
Choice Jellied Ox Tongue, lb. 0 56 0 57
Ham and Tongué, lb.................................. 0 32
Veal and Tongue, lb. —........................ 0 25
Hams, roast, without dressing.
Hams, roast, without dressing,

per lb......................................... 0 53 • 66
Shoulders, roast, without dress­

ing. per lb............................... 0 60 0 82

Lard Down Z>c;
Supplies Good

LARD.—Prices on lard have declined 
*/4c per pound. This week the range of 
quotations being 28c to 2894 c per pound, 
tierce basis. The demand has been some­
what quiet the last two or three weeks, 
and an accumulation of sunnlies has 
been main factor in bringing about 
lower prices.
Lard, tierce, 4M lb,., lb.............. 80 IS 80 28%

In 60-lb. tubs, Vjc higher than tierces, pails %c 
higher than tierces, and 1-lb. prints, 2c higher 
tha*n tierce».

Shortening Holds at
U nchanged Figures

Toronto. ---------
SHORTENING. — The market ru’es 

with a firm undertone and no new de­
velopments are reco-ded P-ic- on cot­
tonseed oil remains at fixed figure and 
seems likely to be maintained, which 
will exert a steady influence on the mar-



45k •
January 17, 1919

kct here. The demand is very fair and 
supplies are good.

Shortening, tierce». 40» lb».,' lb.. «0 *614 *» *• 
In 60-lb. tub». 14-He Per h>. higher then tierce» ; 

pail», UrSlc higher than tierce», and 1-lb. print», 
l*4-144c higher than tierce».

Margarine in
Light Demand

MARGARINE. — No new develop­
ments are reported in regard to this 
product. The demand continues to be 
very light and stocks are sufficiently 
heavy to take care of all requirements. 
The range of prices is unchanged. 
Margarine—

1-lb. prints. No. 1 .................. 10 88 $0 86
Do., No. 2 ................................... 0 81 0 88
Do.. No. 8 ..................................... 0 *7 0 28

Solid», lc per lb. Ie»e than print».

/hitter Demand
Shows Improvement

T**rnnt*. ------- -
BUTTER.—Indications are that the 

demand has improved somewhat for 
butter. This is shown both in the fresh- 
made creamery and in storage as well. 
T^ere has been no quotable change as 
f ir as prices are concerned, the list 
below still prevailing for requirements 

'.of the trade.
Hotter—
Creemery print* («torsge) ___ 0 53 0 64
i reamery solid# (storage) ......... 0 52 0 63
Oeamery print# (fresh made)... 0 55
Cr-amery solid# (fresh made)... 0 64
T> iry prints, fresh separator, lb. 0 50 0 51
Tv ;ry prints. No. 1. lb..................... 0 48

More New Laid
Fggs ; Lower Prices

EGGS. — The comparatively mild 
weather which has been prevailing dur­
ing the past couple of weeks has resulted 
in an improvement in the volume of 
new laid eggs coming to hand. Dealers 
report that shipments coming in repre- 
eent a very good total, and prices to the 
trade have declined slightly from high 
levels reached two or three weeks ago. 
It might be said that dealers are very 
glad to note that the new laid stock is 
coming along so well, as storage eggs 
are being pretty well cleaned up, and it 
is quite within the realm of possibility 
that a shortage may exist. Storage No. 
1 eggs are quoted at 56 to 57 cents ner 
dozen, which is an advance over last 
week’s figures.
Rmra—

New-laids, in carton#, dot. ... SO 68 $0 70
Storage, pxtraa ............................. 0 58 0 60
Storage. No. 1. dot......................... 0 f>6 0 57
Splits and No. 2. dot. ...»....... 0 45 0 47

Cheese Holds
Firm; Colored Scarce

Toronto. ------
CHEESE —There seems to be a suffi­

cient quantity of white cheese around 
but the supply of colored is short. Prices 
are holding at very firm figures and the 
prospect seems to be that this condition 
will prevail for some little time.
Cheese -

New, large ...................................... 0 28% 0 29
Stilton (new) ............................................. 0 32
Twine. %e lb. higher than large eheeee. Trip* 

'eta %e ib higher than large eheeee.

CANADIAN GROCER 

Fowl Reach
Higher Levels

Toronto. ------
POULTRY.—Higher prices have been 

named again in some quarters on fowl 
amounting to 2 and 3 cents per pound. 
Supplies coming to hand just now are 
considered comparatively light, and 
whereas the demand is very fair, it has 
eased off somewhat since the holiday 
trading. The range of prices which are 
now being paid, and which are being 
quoted to the trade are given as follows:

Price# paid by commission men at Toronto :
Live Dressed

Ducks, lb................... 80 28-80 82 8....-80 32
Geese, lb...................... 0 15- 0 20 0 20- 0 25
Turkeys, old, lb. . 0 28- 0 30 0 35- 0 36

Do., young, lb. 0 32- 0 35 0 38- 0 40
Roosters, lb............ ___ - 0 20 ----- - 0 25
Fowl, 4 to 5 lbs., lb. . . 0 28- 0 25 0 25- 0 28
Fowl, over 5 lbs., lb.. . 0 26- 0 30 0 28- 0 30
Fowl, under 4 lbs.. 
Chickens, under 6

lb... 
lbs..

0 17'- 0 20 0 20- 0 23

lb...............................
Chickens, over 5 Ib»..

..... 0 23 ..... 0 28

lb..............................
Chickens, over 5 lb»..

...!- 0 26 ..... 0 30

milk fed, lb. ... ....- 0 32
Prices quoted to retail trade:.

Dressed
Hens, light .................... .................  $0 30 80 32

Do., heavy ................... ................. 0 32 0 84
Chickens, spring ................. 0 33 0 38
Ducks .................................. ............. •.. 0 35 0 40
Turkeys ............................. ............... 0 45 0 46
Geese ................................... ................. 0 25 0 28

New Rates Affect
Pacific Coast Fish

Toronto.
FISH.—A proposed increase in the ex­

press rates on fish from British Colum­
bia from three dollars to nine dollars per 
cwt. is looked on as rather a serious 
factor in the trade here. This is an 
enormous increase and will add very 
materially to the cost of halibut, salmon 
and flat fish which comes mainly from 
the Pacific, and may mean that the 
trade here will not be able to market 
these in competition with other lines 
from the Atlantic Coast. Just what is 
going to happen in this respect is not 
quite clear, as the British Columbia in­
terests are fighting this proposed in­
crease.

An advance in the price of fresh steak 
cod has been recorded this week, prices 
to the trade being 13 and 14 cents per 
pound. Fresh haddock are also on the 
market, and are selling at 10 to 11 cents 
per.pound. The balance of the list shows 
very little change, although Cohoe 
salmon is up 1 cent per pound to 21 and 
22 cents in some quarters. A higher 
figure is also ruling on lake trout at 17 
to 18 cents per pound.

The difficulty which was experienced 
in securing the delivery of shipments of 
oysters has been overcome very largely, 
and supplies now at hand are amnle to 
take care of the requirements of the 
trade.

FRESH SEA FISH
C.id Steak, lb......................................... 80 13 80 14

Do., market, lb................................ 0 00 0 10
Haddock, head» on, lb................... 0 10 0 11

SMOKED FISH
Haddock, lb. ................................................... 0 10
Bloater». 40 Count, box ............... 2 00 2 25
Cod, emoked, Ib.................... ................. .. 012
Clscoea. lb.............................................. 0 10 0 17
Haddiea. chicken ............................... 0 12 0 18

Do., fillets. lb................................................ 0 18
Do., Finnan, Ib............................................ 0 15

Herring, Kippered, box .................. 1 65 2 75
Shrimp», can .................................................. 1 76

"*■ FRESH FROZEN SEA FISH
Cod Steak, "ft............. ..................... 0 00)4 «1®

Do., market, lb............................... 0 68)4 0 0»
Flat Fish, B.U.. Ib...........................   0 10 0 11
Flounder», lb.......................................... 0 08 0 10
Gaapereau, lb........................................ 0 07 0 08
Haddock, beadle»», lb....................... t- 0 08 0 10

Do., head» on, lb............................ 0 0» 0 0»)4
Do., «mail, case, 200 lb»., lb... 0 06 0 07

Halibut, medium, lb............................ 0 22 0 *8
Do., chicken, lb............................... 0 21 0 22
Do., Urge, lb..................................... 0 21)4 0 22

Herring, lb........................................ 0 07)4 0 0»
Mackerel, lb. ........................................ 0 14 0 16
Salmon, Cohoe, lb............................. 0 20 0 22

Do., Qualla, Ib................................ 0 14 0 15
Do., Red Spring, lb........................ 0 24 0 25
Do., Gatpe, lb................................ 0 24 0 26

Smelt», No. 2, lb................................ 0 10 0 12
Do., No. t. lb.................................. 0 17 0 18
D<.. Extra, lb................................ 0 25 0 26

Tomcods, Ib.  ....................................... 0 05 0 06
FROZEN LAKE FISH

Herring», Lake Superior ............... » 06. 0 07
Mullet», lb.............................................. 0 06 0 10
Pickerel, lb....................................... 0 14)4 ® 16
Pike, round, lb................................. 0 09 0 11
Trout, Ib.....................................'........... 0 17 0 18
Tulibees, lb............................................ 0 11 0 12
Whiteflsh, Ib......................................... 0 15 0 16

DRY AND PICKLED FISH 
Cod, Acadia Strip, box 6 50 7 00

Do., Acadia Tablet», 1 lb., 20 to
cue ................................................ 8 90 4 00

Do., Acadia Tablet», 2 lb., 12 to
crate ........................................................... 6 26

Do., Halifax Shredded, box....' .... 2 40
Herring, Labrador, bbl...................  14 00 1425

Do,. Do., keg............................. 7 00 7 25
Do., Do., No. 4 »ize.......................... 6 60
Do.. Do., No. 2 »ixe.......................... 2 90
Do., Lake, keg ................... 7 26 7 50

Imperial, 25 lb»., looae, case ... 3 00 8 60
Mackerel, salt, 20-lb. kit ................ 4 15 4 50
Quail on Toaat. 24 1-lb. tab’ts, case 4 20 4 82
Shrimp», headless. No. 1 size, tin 1 60 1 76

Do., Do., No. 8 ail», tin .... 4 20
Skinless Fish, 100», lb................... 0 15 0 19
Sea Trout, keg .............................................. 12 00
Whitefish. No. 1, keg ...................  14 50 15 Oil
OYSTERS. No. 8 site package............... ' » 50

Do., No. 5 size package............................ 16 60
Do., per gallon ..................................... 8 80

Shell Oysters. 800 count, bbl...................... 14 60
Do., Do., 1,000 count......................... 13 00

U.S. WILL PERMIT EXPORT OF 
WHEAT TO CUBA

The United States War Trade Board 
announce, after consultation with the 
United States Food Administration, that 
on and after February 1, 1919, applica­
tions will be considered for licenses to 
export wheat flour to Cuba.

Hitherto the regulations of the Board 
have required1 that shipments of wheat 
flour to Cuba should be made by the 
United States Food Administration 
Grain Corporation to the Director of 
Subsistence, Cuba. After February 1, 
1919, this procedure will no longer be 
necessary. Applications for export 
licenses permitting individual shipments 
will then be considered, when approved 
by the Grain Corporation; and to avoid 
any possibility of de'ay, arrangements 
have been made by which this approval 
will be obtained by the War Trade Board 
in Washington.
MERCHANTS OBTAIN MUNICIPAL 

HONORS
The following ■ grocers and genera', 

merchants have been honored by eleva­
tion to the Mayor’s chair in the recent 
civic elections in Ontario:

J. T. Conway, Perth; W. W. Logan, 
general merchant, Park Hill; J. G. Myers, 
general merchant, Bracebridge; John M. 
Patterson, Paris; W. H. Ireland, Tren­
ton; J. Richardson. Tilbury; Wm. Irwin, 
Wiarton; A. M. McPhail, Uxbridge.
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LARD
FOR THE We think lard is a good pur-

HOT WEATHER chase at present prices. Ask

ORDER YOUR our salesmen for prices or

FREEMAN come to us direct. We put it 
up in tierces, tubs, pails. 2(b

EQUIPMENT lb., io-lb., 5-lb. and 3-lb. tins,
EARLY

Write for illustrated cata­
logue showing complete

also in one-pound cartons.

line of Refrigerator equip- •
ment. F. W. Fearman Co,

LIMITED
The W. A. Freeman Co., Limited

Hamilton, Canada
Branche» at

Toronto Montreal Winnipeg
114 York St. 209 McDermitt Are.

Hamilton, Canada

A Leader For Your Fish Department
“Indian Chief” Brand Clams

A sea food of exceptionally nourishing 
and pleasing quality—a sweet, pure, 
wholesome food, you cannot offer your 
customers a better article in this line of 
sea foods.
These clams are ready cooked. When heated to 
a simmer they are ready to serve.
This is a line which the customer will apreciate; 
and this is a line which will bring you good profits. 
Put “Indian Chief” Brand Clams on your next 
order.

Supremely
Popular

Shaw and Ellis, Pocologan Ch^ottc N. B.

If any advertisement interests you, tear it ont now and place with letters to be answered.
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mu SCHNEIDER’S
COTTAGE^ ROLLS

TO REPLACE THAT HIGH- 
PRICED BACON

Boneless Rolled Skinned
Mild Cure Really Smbked 

Easy to Cut No Waste
Try a Few and See. Good Profit for You.

J. M. Schneider & Sons, Ltd.
KITCHENER - ONTARIO

Drop ue a card for Saueage and Smokmd Meat quotation». 
Satisfaction guaranteed on all mail ordere.

>nmro»

w< ,
ivT*?

Have No Hesitation
• ‘

in choosing SMITH
‘Bluenose’ Butter AND

it always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose” yourself!
Then you’ll feel more enthusiastic about 
it. Order from your grocer.

PROCTOR
SOLE PACKERS

Halifax • N.S.
SOLE PACKERS.

SMITH A PROCTOR HAUFAX. N.S.

Suit Case Egg Crates
A collapsible egg crate to hold two or three dosen freak eggs. 
When collapsed will not take up any more room In a suit 

case than a traveller's order book.
A sere seller If yea will key It and skew it.

3 Dor.

A. B. SCOTT, LIMITED
NIAGARA PALLS, CANADA

3^(£S9C9KSK

Manufacturer, of
White pulp <|| caae fillers end extra flats in standard and 
extra large sixes for 12 and 30 dozen egg crates.
20-3S DOWD STREET. . MONTREAL. CANADA

THE Mn .l .F.R BROS. CO.,LIMITED

When Writing to Advertisers Kindly
Mention this Paper.
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6AWOINES IN OIL

The Woman 
who has
very decided ideas

as to what real quality Sea 
Foods should be will find 
in

Brunswick Brand 
Sea Foods

the realization of her 
ideals. Every grocer can 
extend his trade by feat­
uring and recommending 
Brunswick Brand.
The fish demand is worth 
while in every community, 
and a stock of Brunswick 
Brand will turn a goodly 
share of it to your store.

License No. 1-403.

%»/llllllllHllllliraillllllH\X\^

HEINZ
TOMATO
KETCHUP

If you use Heinz Tomato Ketchup 
yourself, you know why it is in such 
great demand.
When used as a relish for meat it ren­
ders the least expensive cuts most 
palatable.
For this reason Heinz Tomato Ketchup, 
though unexcelled in quality, is a truly 
economical food.

ONE OF THE 57 VARIETIES

All Heinz goods sold in Canada are packed in Canada

= Connors Bros., Ltd. s
^ Black’s Harbor, N. B.' ^

■^7\ u

------ U.ICO
the keCeg CO

PÉtoG

TU Ca Seed.

üÉLÈc. 1

N*u.tu.

a wwotttowe erwne* 
msr wmnn re ton tea

The RA« Co. lUsd
-infill

pELEQ
! Mi. For

<Uk« 1 
Pastries, 

Etc.

THE RELEG CO. Refd. ‘

Real Egg” 
Substitute

For the customer 
who wants value 
for her money.
For the house­
wife or cook who 
wants a real good 
egg-substitute.
For the grocer 
who values quick 
sales, repeat or­
ders, together 
with good orofits.
Send for trial 
supply.
Agents : Loggie Sons 
A Co, Toronto -An­
gevine A McLatichlln,
St. John. N.B. W. H. 
Escott Co.. Ltd.. Win­
nipeg. Canada.

RELEG CO. Regd.
Quebec. Canada

// any advertisement interestt you, tear it out now and place with letters to be a sewered.
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Something New[in\A ppetizers—

MAROMA
Made in conjunction with 
our famous Blue Seal Pro­
ducts and made from the 
very finest ingredients.
Fine for Fish and all kinds 
of grilled meats, and gives 
a delicious piquancy to salad 
dressings, Mayonnaise 
Sauce, etc.
Maroma will captivate your 
most particular customer.
Try a little display.

E. W. Jeffress, Ltd.
WALKKRVII.IE, ONT.

Ask us for

Wrapping Papers 
Twines

Grocers Specialties
Butter Tubs and Boxes, Egg Cases 

N.B. Egg Carriers

Walter Woods & Co.
Hamilton and Winnipeg

hti iH

OWE FRUIT

ÜAspbeR^
'«NtVAU.-NI
•^kîëw'.e'JtA**

Captures
Sales

The wholesome 
quality of this jam 
makes it sure win­
ner every time.
It is put up in nice 
glass jars and you 
are thus able to 
make an attractive 
display in window or 
on counter. The 
profits from hand­
ling this line will 
please you.

FURNIVALL-MEW,
Limited

Hamilton, Canada

Canada M Beard Liceeae 
Na. 14-1(7

At.KNTS :—OaUrW—MaeLaren Imperial Cheese Co., Ltd., Toronto. 
H. J. Sykes, 7M Klein St.. Ottawa. Ont. Mentreal—George Hodge 
4 Sons, Ltd. St. John. N.B.-- MaeLaren Imperial Cheese Co. HaM- 
faz. NA-MaeLaren Imperial Cheese Co. Sydney, N.8.—A. K. 
Sheppard. HamUtan—R. M Griffith. Calgary. AKm—MaeLaren 
Imperial Cheeae Co.. Ltd. Bdmonton. Alta.—MaeLaren Imperial 
Cheese Co.. Ltd. Seehateea—The H. L. Perry Co.. Ltd. Manitoba 
-The H. L. Perry Co.. Ltd.. Winnipeg.

COW B RAN

DWIGHTS

_ BICARBONATE .
Baki ng sodA

A Baking Soda
that

Satisfies

Cow Brand 
Baking Soda

has always given satisfaction and 
will do so now and in the future. 
It is a Baking Soda of a sales- 
compelting nature.

t " " •*.'
Cheapest because Best!

Church & Dwight, Limited
MONTREAL

If gag advertisement interests you, tear if ont note and place with letters ta he answered.



50 CANADIAN GROCER January 17, 1919

The .Financial Post on Business
Government

“ T ET us demand that the standard of efficiency in the Government be raised to the high- 
est possible point by the calling in of more of the business executives of the country to 
take the place of the arm-chair politicians who win to position by the ability to win 

votes rather than to serve the interests of voters. Let these men assist in the negotiations for 
reconstruction business from Europe, the financing of such orders on a business basis, the estab­
lishment of proper trade relations with foreign markets, the readjustment of taxation and the 
tariff to a more intelligent basis in relation to individual industries, the efficient demobiliza­
tion of the soldier and other problems of policy, but let every individual meet for himself those 
ether problems which concern those whose welfare depends upon him and solve them to the 
best of his ability. Reconstruction begins at home. Let us have confidence in ourselves.”
Beside the vigorous leading article from which the above is quoted,

The Post Review and Outlook Number This Week Contains :
The following special articles prepared by members of the staff of The Finan­
cial Post and of associate publications in the MacLean group of Specialized 
Business Newspapers.

Peace Brightens Prospects for Loan Companies.
Hydro Reviewed for Maine People.
Canadian Car Earned Enough to Wipe Ont Arrears. 
Want Increase Considered on Per Cent. Basis.
Imperial Oil’s Plan Based on Dollars and Cents.
Smaller Net Prolita by Consolidated Smelters.
Decline in Net Earnings of C. P. R.
Bank Clearings Again Ahead of Last Year.
Meeting Client on His Individual Business Ground. 
Bankers Looking to the Far East.
Should Banks Buy Victory Bonds?
Using the Trade Acceptance in Retail Business. 
Edmonton Bond Dealer Sentenced.
Bond Market Has Been Quiet But Very Strong. 
Liquidation of Life Company May Be Probed.
N. F. IT. Organizes Loss Information Service Bureau. 

(SPECIAL SECTION)
The Government Is Organizing a Comprehensive Ma­

chine for the Repatriation of Canada's Army.
Let Us Have Confidence In Ourselves—Editorial.
Banks Are Blazing the Trail for Development of Export 

Trade In Markets of the World.
Opportunity for United States to Play Part of “Big Sis­

ter" to Canada In a Financial Way.

Not So Much a Problem of Who Will Emigrate, But 
Who Will Prove Desirable to Canada.

The Business of Bringing the Boys Back Home.
Canada’s Borrowings During ISIS Reach a Total that 

Establishes a New Record.
Bond Market Has Experienced Peculiar Year
Beating Swords of War Into Plow Shares of Peace.
British Can Build Cheaper Vessels Than Canadians.
War and the “Fin" Cause Abnormal Death Claims.
Canada’s Banks and Question of Larger Capital.
Now the Stock Exchanges are Taking the Rough Joltn 

Out of Financial Reconstruction.
Canada Made a Remarkable Record In the Production 

of Shells and Other Munitions.
The Menace of the Bolshevlkl! Insidious Influences 

Threaten Relations.
Price of Wheat and Production of Livestock.
Comparative Price Records of Canadian Securities for 

Past Eight Years.
Activity In Renting Workingmen’s Houses and in Deal­

ings In Farm Lands DIstinguMies Realty Market.
Steel Is King When Nation Goes to War.
Canada’s Exports and Their Part In Beating the Hun.
January Dividend Payments.
Canada’s Part In Beating the Submarine Peril

Above mentioned are a few of the more important contents of this issue of THE FINANCIAL 
POST. Send a subscription to THE POST and note its business value to you. Use this form 
iri sending subscription, which is $3.00 per year.

The MacLean Publishing Co.,
143-153 University Ave., Toronto.

Send me THE FINANCIAL POST every week, beginning with the Review and Outlook 
Number, 1919, till further ordered. I will pay subscription price, $3.00 per year, on receipt of 
bill, or you may draw on me for this.

Name.....................................................................................-........... ...............
Address........................................................................................................
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ORANGES
Golden Orange Brand

Navels
Since our last advertisement was written, California has 
suffered quite a severe frost, doing considerable damage 
to fruit crop in some districts. We have not any definite 
information as to extent of damage or in what particular 
districts!
The Government has ordered all picking stopped for 10 
days, so as to prevent frosted fruit reaching the consumer, 
as frosted fruit is likely to go dry and bitter.

We have just unloaded two cars of

Extra Fancy
Golden Orange Brand Navels

Very fine quality and desirable sizes. We also have two 
(2) cars more on way of the CELEBRATED GOLDEN 
ORANGE BRAND, picked and packed before the freeze, 
and will be able to supply the trade for a time with extra 
fancy fruit. Do not know just what effect the damage may 
have in prices of strictly fancy fruits. Supplies will be 
short for a time, anyway until picking and packing is 
resumed.

Send us your order for G.O.B. Navels. Prices reasonable.

THE FIRM 
FOR SERVICE

Hugh Walker & Son
Guelph, Ontario

Established 1861 Canada Food Control License Nos. 3-090, 3-204

THE HOUSE 
OF QUALITY

// say mdvtrtitemtnt Interests you, tear <t out now and place with letters te bo answered.



52 CANADIAN GROCER January 17, 1919

W. C MACDONALD, REG’D.
Established over 60 years

Trade Mark Registered

Tobacco Manufacturers
MONTREAL

PLUG SMOKING PLUG CHEWING

“BRITISH CONSOLS” 
“INGOTS” (Rough and Ready) 
‘«BRIER”
“INDEX”

“PRINCE OF WALES”
“NAPOLEON”
“CROWN”
“BLACK ROD” (Twiet)

Distributed by Leading Wholesalers

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable : Lamberton, Glasgow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agent*

Wm. H. Dunn, Limited, Montreal
Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd., Toronto

j0HNGRAY6(«

APRICOT JaM

If any advertitement interett* you, tear it out now and place with letter* to be anewered.
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itiPftMTEA
—lends genuine distinction to hospitality. 
Each cup contains the delicate aroma of 
the blossoms of Japan and the flavor 
that comes only from tender leaves, 
properly cured.

The Japan Tea Growers’ Asso­
ciation and the Government of 
Japan place their guarantee on 
each pound — a guarantee of 
absolute purity.

“ Tea is a medium of no incon­
siderable amount of nutriment." 

18 —Enc. Britannica.

The delicious, wholesome 
flavor of this national green 
leaf will immediately appeal 
to the most discriminating 
tea drinker. When you sell 
a customer the first package 
you can confidently look 
forward to her coming back 
for more — Japan Tea is a 
real “repeater.”

If atiy advertisement interests ysu, tsar it out now and place with letters to be answered.
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|PUI|
r/SlFTU^l 

SALT|T flows
BEST FOR TABLE USE

fa,

For the family that wants something 
a little letter than the ordinary, say: 

“Sifto Salt.” For an excellent, all­
round household salt, say : “Century Salt.”

You’ll please your customers.

Century

'mw

jbuti
S*aw,|m*wo

CENTURY
SALT BEST

FDR GENERAL 
USE

if your jobber cannot euppty you we invite your inquiry, when 
price liât» and full information will be promptly rent you.

DOMINION SALT CO., Limited SARNIA, Canada
Manufacturers’and’Shippers

Y&S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industrie» using

LICORICE
in any form.

Mad* in Canada by

National Licorice Company
MONTREAL

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $8320 
PER INCH PER YEAR

_
JAMS

DOMINION CANNULS. LTD. 
•‘Aylmer" Pure Jam* end Jellies. 

Guersnteed Freeh Fruit end 
Pare Sneer Only.

Screw Vee top Glees Jen, 1C os. 
els»», 1 doe. esse. Per dee
Blackberry....................................IS K
Currant, Black ... I 00
Peer..................................................I 18
Peach............................................... I 18
Plum................................................ î II
Raspberry, Red ..........  I M
Apricot............................................* 28

DOMINION CANNgRS. LTD. 
CATSUPS—In Glees Bottles

Perdra.
14 PI».. Ayhner Quality............ *1 M
Pt*„ Aylmer Quality....................2 SB

Per Ju«.
Gallon Jus». Ayhner Quality 1 «2% 

Per dot.
Pints, Delhi Eplenre .................2 70
H Pints. Red Seal ..................  1 80
Pint». Red Seal ...........................2 00
Qts.. Red Seal ............. 2 M

BAKED BEANS WITH PORK 
Brand»—Canada Flint. Btoaeoe. 

Quaker.
Perdra.

Individual Baked Brans, Plain 
Me. er with Sauce. 4 dot.
to case.................. (a or

ft Baked Brans, Pint Plata.
4 dm. to rasa ......................  1 16

1*0 Baked Brans, Plat Tom.
Saura. 4 dot to ease ..........  1 28

l's Baked Bran», Tall, Tomato 
or Chili Sauce, 4 dot. to eue 1 18 

114'» (10-os.) Plata, per dot. 1 48
Tomato or Chill Sauce ..........  1 00
2‘e Baked Beans, Plata. 2 dot.
to cate .................................  1 96

2't Baked Brans, Tom. Sense.
tall. 2 dot to ease ...............2 20

2't Baked Brans, Chill Sanee,
tall. 2 dot. to ease ..............  2 80

14’e Tall. Plata, per dot. ... 2 78
Tomato or Chill Sauce ........ S 20
Family, Plata, 12.16 dot. ; Family. 

Tomato Sauce, $2-88 dot. : Family. 
Chill Sauce, 12.80 dot. TTie above 
2 dot. to eaoe, 10’s. 14 dot. per 
caw: Chill and Tomato Sanee, 
for hotel and restaurant use 
(gala.), 112; plain. 110.
"AYLMKK" PURE ORANGB 

MARMALADE
Per dot.

Tumblers, Vacuum Top. 2 dot.
In ease ...................................... 2 00

12-os. Glam. Screw Top. 2 dot.
In cate :.............................. . 2 40

11-ra. Ola*. Screw Top. 2 dot.
In ease ....................................  2 06

16-os. Glass. Tall Vacuum,
2 dm. in ease .........................2 06

2't Tin, 2 dra. per ease..........  4 48
4't Tin. 12 pail* in crate, per

pall ............................................ 0 70
6't Tin, 8 palls In crate, per

peB ........................................... 0 00
7's Tin or Wood. 0 pa He fat

crate ............................................IN
SO't Tin er Weed, one pall 

crate, par lb...........................0 1714

BLUB
Keen's Oxford, pee 6......... W *
In eases IS—It lb. bans to

......................................... • «H

COCOA AND CHOCOLATE 
THE COWAN CO., LTD. 

COCOA—
Perfection Cocoa, It. l | |

dot in box, per doe. .......... 14 00
Perfection, 14-Ib. tins, des... I 48 
Perfection, 14-lb. tins, 'dsn... 1 M 
Perfection, 10c alas, dra. .... 0 00 
Perfection, S-lb. tine, per Rt. 4 *7 
Supreme Breakfast Coeoa, 14- 

Ib. Jan, 1 A I dra. la box. 
dot. ........................................... t TO

(Unsweetened Chocolate)
Supreme Chocolate, 11-lb. bas­

se, per lb.......................... .. • 00
Supreme 'Chocolate, 10s alas,

1 dm. In box, per box ... 1 00 
Perfection chocolate, 10e a tea.

2 des. ta box. per dm..............• 00

SWEET CHOCOLATE— Par lb
Eagle Ohoeelate, 14*. 0-lb. boxes 

2$ bozei In asm A IS
Diamond Chocolate. It»., 0 and 

12-lb. boxes, 144 Ibe. ta wee 0 M 
Diamond Chocolate, la. 0 and 

12-lb. boxas. 144 Ibe. to race 0 M 
Diamond Chocolaté. Te. 0 and 

lt-lb. boxen. 144 he In ease 0 14 
Diamond Chocolate, 1b, 4-lb.

boxes. 60 boxes to wee, per 
box .......................................... 1 80

CHOCOLATE CONFECTIONS 
Maple Bads. 6-lb. boxes. SO

boxes to ease, per lb..............0 41
Milk Medallion*. S-lb. boxes

to ease, per lb.......... «...........• 41
Chocolate Ginger, 8-6. boxes,

80 btxes to cam per 6........• 00
Cry»tainted Otager. 8-6. boxes.

80 boxes to case, per 6........0 00

le. LINES
Toronto Prises 

Per Vex
Filbert Nut Ban. 24 In box. 40

boxes In ease..........................*1 00
Almond Not Ban. 14 la hex,

SO boxes to earn ................ 1 00
Puffed Rice Ban, 24 to box,

60 boxes In cess .................. 1.00
Ginger Ben, 24 to box, SO

boxes In ease ........................  1 08
Fruit Ban. 24 to beat, 80

boxes in case ........................ 1 00
Active Service Ban, 14 to box.

60 boxes In cate.................... 1 00
Victory Bar. 24 in box. 10

boxes In case ..........................  1 00
Queen's Dessert Bar. 24 to box,

60 boxes in ease .................. 1 00
Regal Milk Chocolate Bar.

24 in box, 81 boxes la ease.. 1 00 
Royal Milk Oak as. 24 to box.

80 boxes In earn ..................  10*
Maple Buds, te display boxes.

0c pyramid packages, la 
glaselne envelope», 4 dra to 
box ............................................ 1 00

We IAMBS
Maple Buda. Ile, 1 dee. la box.

60 boxes In ease, par dra.. .1# 00 
Medallions. 10*. 1 dra In bra.

00 boxas ta earn, per das... 0 M
BORDEN MILE OO., LTD . 

CONDENSED MILE 
Terms, net 11 days.

Eagle Brand, each 40 ran*. .10 10 
Reindeer Bread, each 41 aaaa. ■ It 
Silver Cow. mob 40 sans.... • 40 
Gold Seal Parity, each « sans I M 
Mayflower Brand, seek « sum • SO 
Challenge Clever Bread, eadk 

41 anas .................................... 1 W
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THE “NEW” MACLEAN’S
Starting with the January issue, -MACLEAN’S MAGAZINE bornes out in a new size—11 x 14*4— 
same size as The Saturday Evening Post. This change will enable us to give readers more enter­
taining articles and stories, and a very much enlarged “Review of Reviews” Section. You will 
find this January issue of MACLEAN’S more pleasing and instructive than the great majority 
of magazines you find displaved on news-stands—and

contents are carefully censored- 
mth the utmost confidence.

A word about the contents—
66

-no sex stories—you can take it into your home

Why Laurier WÜ1 Wait
In discussing the policy of the Liberal leader during the coming session of Parliament, J. K. 
Munro predicts, in January MACLEAN’S, that Laurier will allow Union Government a free 
hand. In this policy of inactivity “he sees the way open to the accomplishment of all his purposes. 
If he is half the politician his friends believe h j is, he will sit and smile and wait—vet a little 
longer.”
All Canada is interested in what is going to happen in Ottawa. J. K. Munro, veteran press 
gallery man, is a shrewd observer, and his political articles in MACLEAN’S have stirred up more 
comment than anything else appearing in the press of the country. He knows politics from the 
inside. “Why Laurier Will Wait” is a forecast of the near future that bristles with interesting 
points. A few of the other “head-liners” in this issue:
Bolsheviks at Work in Canada
A senstaional article on activities in subter­
ranean circles. There are foreigners in Canada 
ready to wave the red flag.
Achievements of the Canadian Army
Since the Canadian Division was formed, they 
have not retired a foot nor lost a gun—a 
marvellous record. An inside story of how 
this great army was handled and controlled 
is told by H. F. Gadsby who spent a month 
at Headquarters during the last great offensive. 
The Grave Dangers of Peace 
An article by Agnes C. Laut on the insidious 
new propaganda being launched by the Ger­
mans to split the Allies.
Jock in a Juggernaut
The most interesting war article in a long 
while, because it is new—it deals with ex­
periences in the tanks.

AND THESE AS WELL:
The Dance Halls of Dawson - By B. Ward Smith

My Hour By Robert W. Service

The Strange Adventure of a Rialto Rainstorm
By Arthur Stringer

The Minx Goes to the Front ....
By C. N. and A. M. Williamson

The Three Sapphires - By W. A. Fraser

Mr. Craigheuse, of New York, Satirist
By Arthur Beverley Baxter

The Intercepting Spark, By Mary Josephine Benson

Over 65,000 Canadian Families BuyMACLEAN’S
“CANADA’S NATIONAL MAGAZINE”

20c PER COPY. $2.00 PER YEAR. A TRIALI-6 MONTHS FOR|$1.00
MACLEAN'S Mil* for II a ye.r-.houM be more. We 
want you to set acquainted with MACLEAN'S, for we 
know that after we oeee introduce you to "Canada"» 
National Mas, tine" you two art soins to he friande for 
life. So. to moke you known to eaeh other, we will 
aeeest your .uhoirtytlw now for only tin month, to 
nut off with. In ether words, we went yen to "try 
out" MACLEAN’S, aad too for youmolf loot hew good 
it let
Dont mix thin nau.ua! opportunity. Simply sign the 
coupon, pin a petal nota to It and mail it to an.

TO-DAY

rm
i Tear off bore aad

Tbe MacLean PablLkias Company.
143 University At...

Turns, Ontario.
I imp* your offer. I am mm 

MACLEAN’S MAGAZINE for ate full 
off with «be Ms January

!I.M to pay I 
Nun start
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“Keystonè" Household Brushes are 
the right brushes for you to stock 
and push—because they are the 
best brushes that can be made for 
the prices asked.
The housewife appreciates the fact 
that brushes which hold their bris­
tles save time and money. You 
can sell “Keystone" Household 
Brushes with this assurance and 
your customers will depend on your 
statements when buying again.
For prices, etc., write

Stevens-Hepner Co., Limited
Port Elgin, Ontario

Get price# and information 
«ibout the •‘NuKget** Broom and 
the rest of the famous Keystone 
Brand Broom# and Brushes.

_ Si.

Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A.

“SUPERIOR” BRAND HOPS
FOR FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing *4, 14 or 1-lb. 
packets.

R. E. BOYD & COMPANY
Agent» for the Province of Quebec 

IS 8TB. THBBB8B 8T. MONTREAL

DONALD H. BAIN CO.
AGENTS FOR THE CANADIAN NORTH-WEST

OAKEY’S
“ WELLINGTON ” 
KNIFE POLISH

The original and only reliable prepara­
tion for Cleaning and Polishing Cutlery, 
etc.

John (Oakey & Sons, Ltd.
Menefsduran ef Entry CUth. 
Hack Lead, Class Payer, Ac.

LONDON, S.E., ENGLAND
AGENTS:

tin. B. Jrahlaesu. U Qsns Si. Ran, 
Tarante, aad J. E. Ink, * O, IS* 
MeDermld 8t„ Winnipeg

U. c

iAKEY <

EVAPORATED MILK
St. Charles Brand, Hotel, each

24 cans..................................  « *6
Jersey Brand, Hotel, each 24

cans ..................................................• *5
Peerless Brand, Hotel, eeeh *4

cane ............................................... 4 65
St Charles Brand, Tall, each

4* cane ........................................ 6 76
Jeraey Brand, Tall, each 48

can».........................................  8 75
Peerleaa Brand, Tall, each 48

cans...........................................6 75
St Charles Brand, Family,

each 48 cane ........... .. I 76
Jersey Brand, Family, each

48 eane ........................................ 5 76
Peerless Brand, Family, each

48 eana ........................................ 5 76
St Charles Brand, email, each

48 earn ........................................ 2 90
Jeraey Brand, small, each 48

cans ..................................................2 90
Peerleaa Brand, small, each 48 

cans ..................................................Î 90

CONDENSED COFFEE
Reindeer Brand, large, each

24 can» ................  • II
Reindeer Brand, small, each

48 can» .......................................... 8 80
Regal Brand, each 24 eana.. 8 90
Cocoa, Reindeer Brand, large,

each 24 can» ................... 0 26
Reindeer Brand, email, 48 can» I 60

W. CLARK. LIMITED. 
MONTREAL.

Compressed Corn Bee!—14», 08.26 ;
1». 04.90: 2», 09.26 : 6». 084.76. 

Lunch Ham—1», 07.46 : 2», 014.60. 
Ready Lunch Beef—1», 04.60: 2a. *9. 
Bn Irtish Brawn—14*. 92.90 : la,

04.96: 2a. 09.90.
Boneless Pig's Feet—14». 10.99; Is. 

94.96 ; 2s, 19.99.
Ready Lunch Veal Loaf—Ha, 02.46:

la. 04.46.
Ready Lunch. Beef-Ham Loaf—*4». 

02.45 : la, 64.48.
Ready Lunch Beef I,oaf -*4«. 02.46 ; 

la. 54.46.
Ready Lunch Asst. Loaves tji

02.60 ; le, 04.61.
Geneva Sausage—Is. 04.95: 2s. 19.45 
Roast Beef—*4». *0.96: la. 94.80:

2». *9 26 : Is. 0*4.76.
Boiled Beef- la, 94.80 : 2s. 89.26 : 6s.

184.76.
Jellied Veal *4». 1* 26: la, 04.80:

2s, 09.26.
Cooked Tripe-Is. 02.50: 2s, 04.60. 
Stewed Ox Tall- Is. 62.60: 2s. 04.60.
Stewed Kidney—Is. 04 46 : 2s. *8.96 
Mince Collope--*4». 81.96; Is, *8.76;

2s. *6.96.
Sausage Meat—Is. 14. Is. 17.75 
Corn Beef Hash — 14». *1.96: Is. 

08.96: 2s. *6.96.
Beef Steak and Onions *4». *2.95;

Is. *4.90: 2s. *8.90.
Jellied Hocks—2s. 910.45 : 0s. 124.70. 
Irish Stew—Is, 0S.46 : Os, 00.00. 
Cambridge Sausage- 1», 04.40 : Is 

08.40.
Boneless Chicken %», *6.96 : Is.

09.00.
Boneless Turkey — 14», 98.06; Is.

$9.00.
Ox Tongue %». 05.96: la. *8.40: 

114», 012.96: 2s. *18.45: *14.,
0*8: 6s. 846.

Lunch Tongue 141,18.90: la. 80.06 : 
I». 116.60.

Tongue Lunch—1». 10.76.
Beef Suet— la. *4.90: te. *8.00. 
Mine# Meet (Tin»)—la, «1.06; *e. 

*4.48: I». 011.06.
Mine» Meat (Balk)—la. lie; 10».

tie: 20a, lie: 00». 00c.
Chateau Brand Fork and Basra», 

with Tomato Sanaa—Ind.. *1.10 : 
la. 01.71"; ta, 08.06: la. 18.88. 
With Plain Sane#—Ind., II: la. 
«1.16. ta. 08.48: Is. 88.a.

Chateau Brand Concentrated Soupe 
—Celery. 11.18 : Consommé 81.81 : 
Green Peas, 81.16 ; Julienne. 01.90 ; 
Mulligatawny, *1.08: Mutton 
Broth. 01.2$: Ok Tull, *1.88: Pan. 
*1.86: Scotch Broth. «1.85: Vege­
table. 11.86 : Chicken. 11.68 : Meek 
Turtle. 81.00: Tosnoto. 81.88: 
Vermicelli Tomato, 01.8! ; Aaeort- 
ed. la, 01.86: Scope and Bouilli, 
le. 818.06.

Clark’» Pork and 
Sauce, Bine Label—Ind., 96c : la, 
*1.25; 1*4», *1.99; 8». $8.99: Sa. 
tall», *8.86: 6», *18: 18a. *29. 
Plain Sauce, Pink Label—Ind. 
88c: li. $1.16: 1*4». *1.86: I». 
81.95; 8a (tails), 82.96 ; 6», 119: 
12s, 818.

Chill Sauce (red and gold label)— 
Ind., 96c ; 1», 11.86; 1*4». 81.88: 
2s. *2.80.

Vegetarian Baked Beane and To­
mato Sauee—2a, *1.26.

Sliced Smoked Beef—*4», 02.46; 1». 
08.46; 4». «24.

Canadian Boiled Dinner—la. *1.40 
2s. $6.06.

Army Ration»—Beef and Vegetable».
la, $8.46; ta, $6.98»

Spaghetti with Tomato Bauae with
Cheeae—*4». 81.40; la. 81.00; 8».
00.85.

Tongue, Ham and Veal Pataa—**».
*2.65.

Ham and Veal Pate»—*4», 01.66. 
Smoked Vienna Style Sanaa— *4».

02.06.
Pate De Foie—*4«. 71c : *4», 01.0» 
Plum Pudding—*4». *2.46 ; 1». *4.00. 
Potted Beef Ham—*4». 18a: *»■ 

$1.40.
Beef—*4». 76a: *4». 81.40.

Potted Tongue—*4e. 7Sc; *4». 81.00 
Potted Game (Venleon)—*4». 70s : 

Is. *1.40.
Potted Veal-14s. 76e; *4». 81.00 
Potted Meats (Aeerted)—*4», 08a; 

*4». «1-48.
Devilled Beef Ham—*4».

81.40. Beef—*4». Tie :
Devilled Tongue—Its.

$1.40. Veal—*4». 7Se:
Devilled Meat» (Assorted)

«4». *1.46.

Ttei *4». 
*4*. 0L48. 
lie: *4». 
*4a> IL46 
-14». 88».

In Olaas floats
Fluid Beef Cordial—18 am Wnts 

*18; 18 os.. 18.
Ox Tongue — 1*4», $1668; 8a.

$11.81.
Lunch Tongue—1», 18.61.
Sliced Smoked Beef—*4». *1.86:

*4». *2.90: 1». *4.20.
Mincemeat—la, *0.46.
Potted Chicken—14a. 12.40.
Ham—*4», 02.45.
Tongue— *4». *2.45.
Venison—*4», *1.46.
Chicken Breast— *4», *0.06.
Tomato Ketchup—8a, 82.20; 12a,

*2.76; Ida, *8.40.
Chili Sauce-10 os.. 88.26.
Peanut Butter—*4», *1.4$; *4»,

*1.96: 1». *2.46; in pall», 6», Ole: 
12s. 20c; 24s, tSc: 60», Me.

COLMAN’S OR KEEN’S 
MUSTARD.

D. S. F„ 14-tt. .. 
D. S. F.. 14-». ... 
D. S. F., 1-» ....
F. D„ *4-lb..............

Durham, 1-». jar, 
Durham, 4-». jar.

-Mb..

88 18 
6 88 

1# «8

Par jas 
I# 88 
t SI

Canadian Ml» Product», Ltd, 
Tarante aad Mew trial. 

KLIM
Hotel ............  «18 S#
Household she ........................... $ 88
Small she ..............................  8 16
Fob. Ontario jobbing pointa, eeet 
ofan Including Feet WUHnm. Freight 
allowance not te uxaesd 66s par 
190 lbs., to other point», eu » —a
iota or more.

THE CANADA STARCH CO.. LTD
Manufacturers of the 

Edwardeburs Brand» Stars his 
Laundry Sturahm

49 lbs., 1 ». pkg. White

48 lb».. Ne." V wiiHa or ’tie»
8 ta rob. 8-lb

48 lha., «Over » 6-».
88 As. 8 Over

draw Md
lie lhe„ keen, BOvar

1er— ary stale

Ceuta

1014

IS* 

• »* 

11»

If d»w advert ferment iutereet# yen, tear it out note end pine# with letter» to he

^489791341
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RICE FLOUR
4

Healthy This product, when blended WhdeSOme 
& with other hour, makes

QTld whiter bread and better Gild
m j , | , bread. You will be surprised » T 
Nourishing at the difference it makes. IMutritlOUS

Use anywhere from 10jc to 20% Rice Flour.

Mount RoyalrMilling and Mfg. Co., Limited
Agents:

D. W. Ross Co., Montreal
Mill» e#

Montreal and Victoria, B.C.

will get you the tobacco trade
There is a distinctively different “flavor” 
to every chew of King George’s Navy that 
captivates the taste of discriminating 

“chews.” That’s why selling 
it is so very worth while. It 
gets the dealer the tobacco 

k trade and it holds it, too.

You’re selling King 
George’s N a v y, of X

course?

Rock City Tobacco Co., Ltd

If any advertisement interests you, tear it out now and plate tritb letters to be answered.
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* »

You Want Then the first thing to be consid­
ered is the kind of man you are 
looking for.

a Man Your business calls for a man of 
keen perception; an ambitious 
man; a man who looks to every­
thing that helps him become effici­
ent in the business he has chosen.
You need just such qualities in the 
man you are seeking, combined 
with specialization in your line, 
and the surest, quickest and most 
economical way to reach him is 
through the “WANT AD” col­
umns of Canadian Grocer.

The man who takes time to study 
the pages of Canada’s Only
Weekly Grocery Paper is ambi­
tious, progressive, has a good un­
derstanding of the grocery trade, 
and is more likely to fill your par­
ticular requirements than the hap­
hazard man who never looks 
beyond to-day.
Canadian Grocer is the Trade
Show Window for more than
5,300 grocers and their staffs in all 
parts of Canada. Your message 
will be read by these wide-awake 
business men and your choice will 
be from a select field.

Canadian Grocer

Furthermore, the cost is indeed a 
small item—2 cents a word first in­
sertion, and 1 cent a word for each 
subsequent insertion. Five cents ex­
tra per insertion if replies are to be 
sent to Box No. in our care.

143-153 University Avenue 
TORONTO, ONTARIO

Send it right along now. Let 
CANADIAN GROCER find the man.
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RAISINS
The raisin business is good, very good in the States 
and everything available on the Coast and in the 
East has been snapped up for home consumption 
and for export to Europe.
While the market here is a little quiet at present, 
it is almost bound to develop a stronger tone as con­
ditions here must ultimately reflect the situation in 
the producing country. Some kinds such as bleach­
ed are very scarce, and we offer.

Choice Sulphur-bleached Seedless, - 25s - 15
Ex. Choice Sulphur-bleached Seedless, 50s - 16
Fancy Sulphur-bleached Seedless 50s - 17
Oil Bleached, Seedless, light 50s -• 151/2
Soda Bleached, Seedless 50s - 141/2

MOLASSES
Here’s something a kittle bit out of the ordinary for 
now. New Orleans Molasses of very good quality 
put up in 1Mb. tins which we are offering at the 
same price as the H-lb. size.

Monarch New Orleans Molasses, lj-lb. Tins 1.35
Send us an order

H. P. ECKARDT & CO
WHOLESALE OROCERS

CHURCH STREET Si ESPLANADE TORONTO
Csnifc FewilCentret UcmiM Me. 9-312
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»

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE
British Manufacture

fJELATIN 5
OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE ACENTS FOR CANADA

F. S. Jarvis & Co.
18 TORONTO ST., - TORONTO

WAR CONDITIONS
necessitate the prohibition 
of export of all foodstuffs 
from the United Kingdom.

SPRATTS
DOG CAKES

POULTRY FOODS, CANARY 
AND PARROT mixtures

pending the removal of 
the embargo, can be 

obtained from
SPRATTS PATENT (America) LTD. 

Newark, New Jersey.
London (Eng.), Spratt’s Patent Limited 

24-25 Fenchurch Street, E.C. 3.

40 lb*., Benson’s Enamel,
(sold water), per ease.... S.II 

20 lb*. Cases Refined Potato
Floor, Mb. pkgs.......... .. .10

Celluloid, 44 cartons, ease.. 4.00

Culinary Starch 
40 lbs., W. T. Benson * Co.’s

Celebrated Prepared.............. 11%
40 lbs. Canada Pure Corn.. ..10% 
20-lb. Casco Refined Potato

Flour. 1-lb. pkgs...................... 20
(20-lb. boxes. %e higher, except 

potato flour)

BRANTFORD STARCH 
Ontario and Quebec 

Laundry Starehee—
Canada Laundry ................. 10.00%

Acme Gloss Starch—
1-Ib. cartons, boxes of 40 lbs. 1.10 

First Quality White Laundry— 
Mb. canisters, ea. of 48 lbs. .10%
Barrels. 200 Ibe..............................10
Kegs. 100 Ibe.................................10

Lily White Gloss—
1-lb. fancy carton cases. 80

lbs................................................... 11
8 in ease .......................................10%
4-lb. toy trunks, lock and 

key, 6-8). toy drum, with
drumsticks. 8 In ease............. 18%

Kegs, extra large crystals.
100 lbs........................................... 10%
Canadian Electric Starch—

Boxes containing 40 fancy
pkgs.. per case .................. 8.28
Celluloid Starches—

Boxes containing 48 cartons,
per ease ..............................  4 50
Challenge Prepared Corn—

1-lb. pkta.. boxes of 40 lbs. .10

GELATINE
Cox’s Instant Powdered Gela­

tine (2-qt. else), per dos... 1 10 
Knox Plain Sparkling Gelatins

(2-qt. else), per do*.............  I TO
I" Xr'-tn'ated Gelatins

(lemon flayer), 2-qt. etas, 
per des........................................ 1 01

SYRUP
THE CANADA STARCH CO . 

LTD.. CROWN BRAND 
CORN SYRUP.

Perfect Seal Jars, 8 lbs., 1
dos. hi ease ...................... 84.26

2-lh. tins,"2 dos. in cas*.... 4.80
6-lb. tine, 1 dos. in ease___ 6.40
10-lb. tine, % dot. In case.. 6.10 
20-lb. tins. % dos. In case.. 1.06 
(Prices In Maritime Provinces 10c 

per ease higher)
Barrels, about TOO lbs............*0.07%
Half bble.. about 860 Ibe............07%
% bble.. about 176 lbs.......... .07%
2-gal. wooden pails, 26 Ibe.. 8.26 
8-gal. wooden pails. 28% lbs. 8 40 
6-gal. wooden pails, 06 Ibe.. 6 60

LILY WHITE CORN SYRUP 
2-lb. tins. 8 doe. in ease.. .86.80 
6-lb. tins. 1 dot. In ease... 1 00 
10-lb. tins, % dot. in ease. 6 00 
26-lb. tint, % dot. In ease. 1 66

INFANTS’ FOOD 
MAOOR. SON * CO., LTD. 

Robinson’s Patent Barley— Dos
1 lb............................................. *4.00% ».......................* *•

Robinson’s Patent Groats—
1 R>. ...........................................*4.00
% lb.......................................... I -

NUGGET POLISHES
Dos.

Polish, Black, Tan, Toney Red
and Dark Brown .................*1.16

Card Outfits. Bleak and Ten.. 4.1* 
Metal Outfita, Slash and Tan.. 4.86
Creams, Black and Tan.......... 1.26
White Cleaner .............................1.81

IMPERIAL TOBACCO CO. OF 
CANADA. LIMITED. 

EMPIRE BRANCH
Black Watch, *s. lb......................11 00
Bobs, 11» ...................................
Currency, Us ........................ • "
Stag Bar. 8s. bootee 1 lbs..... 0 00
Pay Roll, thick bars. *s.... 11*
Pay Roll. plug. 0s and 6-lb.

saddles .................................. 1 10
Shamrock. 8s. % «ads., 12

lbs.. % cade.. 1 lbs.......... ... 0 04
Great West Pouches. Sa. S-lb. 

boxes. % and 1-lb. lunch
boxes ...................................... * ••

Forest and Stream, tins, IS*.
S-lb. cartons ................ .. 1 *•

Forest and Stream. %s. %*.
and 1-lb. tins ...............  1 *•

Forest and Stream. 1-lb. glass
humidors ........................ .. 1 M

Master Workman. 8». *-»•
cartons .............. ............. 1 **

Master Workman, hers. Is.
2/Is. % butte, *•». hexes,
I lbs............... ......................... ‘ 1*

Derby 8s. 4-lb. bases.............. | “
Old Virginia, 12s.................... 1 "
Old Kentucky (bars). Ts. 

boxes. 7 lbs............................ 1 «•
WM. H. DUNN. LTD.. Montrent 

BABBITTS
Soap Powder, sees 100 pkgs...*! *0 
Cleaneer. ease 60 pkgs. ...... *
Cleanser (Kosher) se. 60 pkgs « 8* 
Pure Lye, ease of * dos...........  • ••

JBLL-O
Made in Canada.

Assorted case, contains 4 dox.. *6 40
Lemon, contain» 2 do*.................2 70
Orange, 2 dos.................................2 70
Raspberry. 2 do*............................ * JO
Strawberry. 2 do»..................••• 2 70
Chocolate. 2 do»............................. * 70
Cherry, 2 dos. ............................* 70
Vanilla. 2 dox................ •• •■•••* I®
Weight. 8 Ibe. to case. Freight rate 

second class.

JELL-0 ICE CREAM fOWDEBB 
Made In Canada.

Assorted ease, contains 2 dos..*2 86
Chocolate. 2 dos. .......................* •*
Vanilla, 2 dot................................8 *8
Strawberry. 2 do».-............................ 8 85
Lemon, 2 dox. ...............................2 86
Unflavored. 2 do*.......................   2 86
Weight. 11 lb», to esse Freight 

rate, -second class.

Do you want help or have 
you something to sell, if so 
use the classified column in 
this paper.

If any advertieement interact* you, (ear it out now end place with letter» to be anewered
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APPLES
We are now showing some very 
fine

Boxed Apples
Jonathans 
Rome Beauties 
Stagman Winesops 
Delicious

Properly Graded and Priced. 
TRY THEM.

WHITE & CO., LIMITED
Importera of Fancy Fruits 

and Vegetables

TORONTO

Give

Little Miss Vi 
a Welcome.

Little Miss Vi has come to 
Canada as the representative 
of Vi-Cocoa. She is known 
in millions of homes in 
the British Isles, and a 
great desire for her beneficial 

beverage is springing up all over the Dominion.
Give her a prominent place on your counter ; the 

will attract many customers to your Store and take 
a prominent place on the credit side of your balance 
sheet. Vi-Cocoa is a ready seller showing sub­
stantial margin for the retailers.

has been known for years as the food beverage of 
the people—it is the super-cocoa, far more nourishing 
jind palatable than ordinary cocoa, and is made 
under ideal hygienic conditions in the sweetest and 
cleanest factory in the world.

Write for trod* terms and particulars to tk* 
Watford Uft Co .Ld., Delectaland, Watford, England. gf

FISH
Lake Superior

Frozen Herrings
ioo-lb. sacks. Special prices. 
Halibut, Salmon, Steak, Medium 
Cod, Sea Herrings, Mackerel, 
Smelt.
Labrador Herrings in barrels and 
half barrels.
Finnan Haddie, Smoked Cod in 
15-lb. boxes.
Apples, Oranges, Lemons, Gnape- 
fruit, Pears. Everything in fruits 
and vegetables.

DUNCANS LIMITED
NORTH BAY, ONT.

BRANCHES AT SUDBURY, COBALT, TIMMINS
LICENSE No. IS1

WETHEY'S
Mince Meats

(both Condensed and Bulk)

always lead

When buying 
insist

on this brand
Canada Food Board License No. 14-128

If any advertisement interests sou, tear it out now and place wit* letters to be answered.
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Ask your wholesaler to send 
you a stock of these gloves

The men of your 
town need them. 
They are strong, 
serviceable and 
comfortable and 
always give the 
wearer 100 per 
cent, value 4nd 
satisfaction.

There’s a TAP- 
ATCO style and 
weight for every 
purpose. Show 
a n assortment 
in your win-

The American Pad and 
Textile Company

Chatham, Ontario

It ie the superior quality that con­
tinually brings ntw buyers, and holds 

the trade of 0U customers If you stock

OCEAN
BLUE

Order from your Wholesaler.
HARGREAVES (CANADA) LIMITED
Hk Gray Bid*., MX Wellington St W., Toronto. 
WESTERN AGENTS :—For Manitoba. .

Saskatchewan and Alberta — W. 1 ^
Mackenzie A Co.. Ltd.,
Winnipeg, Begins, Sas­
katoon, Calgary 
and Edmonton.
For British 
Colombia and 
Yukon —Cieedsn 
A Avory, Booms 
6 and S, Jones 
Block, 401 Hant 
ngs Street W..
Venoourer B-C-
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BUYERS’ MARKET GUIDE
Lalest Editorial Market News

Overseas
CAKE

Put ■» I» — mil peebases.
Order free rrrr Jabber tenter-

VOCANS, LIMITED TORONTO

STONEWARE
Bar New—Batter 
C reek», Jase,
Charme,

fer latest cata- 
lefae.
TW Ttrttto Nhwl 

St., IWtH
PieiMia Beak Mdt-

TORONTO

We are aew

60-62 JARVIS ST. 
TORONTO SALT WORKS

0*0. J. CLIFF

WHITE-COTTELL’S
But Entliik Me* Vtmfr

QUALITY VINEGAR
White, CetteSSCe^C—Sirwil.Lenifan, Em-

V. T. COLCLOUCH, U'Sdvw Int Ara-, T. 
Beach me

The LV PICKLE
Manufactured by

GILLARD A CO., LIMITED
London, England 

An EngHth DmKomty a/ High Kaput

All tKese ads will have 
position on a live page 
each week containing 

reading matter.

BUYERS’ DIRECTORY PAGE
Live hogs furnished the sensa­

tion this week in a decline which 
ran from $1.75 to $3.00 per cwt. 
The possible failure of the Allied 
Buying Commission to renew con­
tracts on expiration of present ones 
for pork and pork products is con­
tributing factor. The situation is 
serious and definite news will be 
awaited as to whether report is 
confirmed without any modifica­
tion.

* * * •
Lower prices which have been 

named on oats during the past few 
days has resulted in a lower scale 
of quotations on the cereal. The 
declining corn market, if continued, 
may be expected to affect coni 
products similarly.

* • • •
Selling prices for the season 

have been named on vinegar, both 
spirit and blended cider vinegars 
registering advances. Blended cider 
vinegars are up 5c per gallon over 
last season’s figures.

Lower prices have been named 
’* * * •

on some grades of tobaccos 
amounting to 4c per pound, this 
decline following a drop of 5c 
about one month ago.

* * * *
One line of canned meats has 

been revised to levels generally 
somewhat lower, though some 
slight advances have been made as 
well. The new list of prices in­
cludes quotations on some lines 
which have, been off the list for 
some time past.

MINCEMEAT
Write, wire or telephone for quota­
tions for prompt or fall delivery.

E. R THOMPSON
20 Front Street East, Toronto

30 DOZ. CASE FILLERS 
ONE DOZ. CARTON FILLERS 
«-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
TRENTON - - ONTARIO

CH0C0UTTA
dend form.
Umkm » dellelooe drink eerred fcet ee esld. 
Sunset it to jeer rertrmrre fee Berne 
end Oversees.
NUTRIENT FOOD CO., TORONT O

Now is the time to 
see us «sordine 
Salted Lake Herrins 
in pelle, tube or half 
barrels. Write us at 
ones. Herrin* any 
quantity our speci­
alty.
BOWMAN FISH CO.

M Jarvis Street,

GROCERS & BUTCHERS
Bay the Beet

FANCY DRESSED POULTRY, 
SELECTED EGGS. CHOICB DAISY 

AND CBBAMEBY BUTTES

C. A. MANN & CO.
LONDON, ONTARIO 

“Canada Food Beard Lleenee No. T-STI"

f—> A A A I A A I —l” I ’ r— r'

r \. i ' \. i ' \ a"\ f t i i— i— —'
G/H andcflGy LINE MANTLES 
f OR FU.l ST y LE b OF LIGHTS

,1 Sk FOR S/1MPLE1 QUOTIUICKS
R/M-/Moore. ly C°.LT° (a0c0UVJrc_
MCI F Id CCMSTM/1NTLE FACTORY.

These one-inch spaces 
only $1.60 per insertion 
if used each issue in the 

year.
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CLASSIFIED ADVERTISING
Advertisements under this heading 2c per word 

for first insertion, lc for each subsequent.
Where copies come to our care to be for­

warded, five cents must be added to cost to cover 
postage, etc.

Contractions count as one word, but five figures 
(as $1,900) are allowed as one word.

Cash remittances to cover cost must accom­
pany all advertisements. In no case can this rule 
be overlooked. Advertisements received without 
remittances cannot be acknowledged.

WANTED
1TLTANTED—A FEW GOOD AGENCIES FOR 

grocers* sundries for Ottawa and district by 
a thoroughly reliable man, with many years’ ex­
perience in the grocery business, both in a' jobbing 
and retail way. Address “L,” 296 Nelson St., 
Ottawa.

117 ANTED TO PURCHASE TOTAL ADDING.
detailed printing slip. Cash Register for 

Grooery Store. State price and description. Box 
474. Canadian Grocer.

FOR SALE
EMPTY BAGS FOB BALE

EXCELLENT ONCE USED JUTE FLOUR 
bags. Apply Joseph Wood * Co., Halifax. 

N.S.

FOR SALE
r;OOD GROCERY BUSINESS. ANNUAL 

turnover $40,000. Stock about $6,000. Apply 
701 Bank Street. Ottawa.

TJP-TO-DATE GROCERY BUSINESS IN 
splendid section of Toronto. Good family 

trade which can easily be developed. Includes 
first-class house and store with modern conveni­
ences. $7,000. 168 Lamb Avenue. Toronto.

pOR SALE TWO-FIRE BLACK DIAMOND 
oven in good condition. Apply McKelvey A 

Birch, Limited, Kingston, Ont.

If you hare a business to dispose of, or 
are In need of efficient help, try a Want 
Ad. hi Canadian Grocer, and let It assist 
yen In Ailing your needs.

TO
THE
TRADE
This Want Ad. page off ere 
opportunities to YOU!
There were thirteen re­
plies received to a recent 
advertisement on this 
page, the results being 
satisfactory to the adver- 
;iser.
CANADIAN GROCER 
offers you Dominion-wide 
circulation among the gro­
cery trade, which means 
that this page is read by 
Business men; men who 
are as deeply interested in 
the Grocery trade as you 
ire.
Advertisements are classi­
fied under suitable head­
ings, so that they can be 
located at a glance.
The cost is trivial—2 cents 
per word first insertion, 
and one cent per word for 
each subsequent insertion.
If you wish your replies 
directed to a box, the 
charge is 5 cents per in­
sertion extra, to cover 
cost of postage.
Send your want ads along 
and please enclose remit­
tance to cover, as it saves 
unnecessary bookkeeping, 
etc.

TRAN8LATï6n8
pNGLISH INTO FRENCH COMMERCIAL.

Financial and Technical Literature. Adver­
tising booklets, catalogues, circulars, poster» 
Private correspondence. Manufacturera am! 
Manufacturera1 Agents dealring English to French 
translations will secure expert service at a mod­
erate rate by addressing Leon A. Archambault. 
P.O Box 185, Station B, Montreal.
VAR. CLERK. YOU WANT* TO BETTER 

1 yourself. You may want a bfoader experi­
ence than you are getting now. Perhaps you 
want to enter a new Held and desire to form 
connection with firms of established reputation 
Others are using to good advantage Want. Art. 
page in Canadian Grocer. You can do the same. 
Rates, payable in advanee, 2 cent» per word first 
insertion and one eent per word* fofr each addi­
tional, with charge of five cents extra per In- 
sertion for Box Number.
A WELL-ESTABLISHED FIRM IN WESTERN 

11 ' Canada, who have successfully marketed for 
a number of years, specialties of the highest 
grades, are open to handle an article (either spe­
cialty or staple), that possesses real merit. It is 
useless to submit knick-knacks or mail order 
proposition». We would only consider high-class 
article with convincing future. If you want real, 
active representation, it will pay you to get In 
touch with us. Can furnish best of refereniea 
Box 478. Canadian Grocer.

THE “WANT” AD.
The "went ad." haa grown from a 

little used force lu business life Into 
one of the great necessities of the 
present day.

Business men nowadays turn to the 
"want ad." as a matter of course for 
a hundred small services.

The "want ad." gets work for work­
ers and worker» for work.

It gets clerk» for employers and finds 
employers for clerks. It brings to­
gether buyer and seller, and enables 
them to do business though they may 
be thousands of miles apart.

The "want ad.” la the great force In 
the small affairs and incidents of dally 
life.

COLLECTIONS
Now in a meet opportune time to go over 
your books and send your liât of outstand­
ing accounts to ue.

The many letter* we have on file from 
satisfied clients testify to the thorough­
ness of our service, our integrity and fair 
treatment. Let’s get acquainted.

NO COLLECTION—NO CHARGE.

THE HA6LE MERCANTILE A6EHCY
Wtstunuut (lutriil) Qui.
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SAUSAGE!
<6\X/rHEN the frost is on the pumpkin’’ pork sausage comes into its 

own!
The very sight of a plate of hot, fried sausage these mornings suggests 
warmth and cheer—sharpens up the appetite—puts a keen edge on anti­
cipation.
We are already receiving a steady run of orders for

DAVIES QUALITY SAUSAGE
—and scores of dealers are taking advantage of the present 
demand to build up a substantial trade.
Our present varieties comprise :

LITTLE PORK SAUSAGE—(Little, but “extra” good).
"FARM” SAUSAGE—(Not linked).
“NEW ENGLAND” SAUSAGE—(A very popular brand).
"CHELTENHAM” SAUSAGE—(In handy 1-lb. packages, 

large and small links).
“CAMBRIDGE” SAUSAGE—(In handy 1-lb. packages, 

large and small links).
Now is the time to feature these Quality lines on your counter. Show them to 
advantage and let them make sales for you !

ORDER THROUGH OUR TRAVELLER—OR DROP US A POSTAL CARD.

MONTREAL TORONTO WINNIPEG
Canada Food Beard Fâcher. Ueenae No. 1S-M
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Mister Groceryman—More Profits

Ibrridg»

Biscuits

Griddle Cakes

Maffias

©umiiM,
i?®®©

"IT SATISFIES 
AMO LASTS"

Bio Six Cereal Co.Iwitto Bread

8 Delicious | 
Dishes

You can make with CEREAL

“BIG SIX” CEREAL FOOD is going strong in the large centres in Quebec 
and Ontario Provinces. We are spending thousands of dollars advertising 
it to the consumer in both these Provinces.

OUR “BIG SIX” SCHOOL CHILDREN’S CONTEST
is meeting with huge success and is creating a wide demand for “Big Six” 
Cereal Food.
Are you prepared for present and coming bigger demands for this delicious 
Cereal Food?
Telephone your wholesale dealer for a trial order of a case of “BIG SIX”— 
or write us direct. DO IT NOW!

BIG SIX CEREAL CO., LIMITED
1168 St. James St~ MONTREAL


