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THE CANADIAN GROCER

Steps
to

A
MERRY

CHRISTMAS
To All

Success
A. P. T. & Co.

LA CALICE

PURE CASTILE

Coclou’s Macaroni
White, delicate, tender—the product ot 

a factory famous for its cleanliness. Codou’s 
Vermicelli, fancy letters and pastes, are 
quite as renowned for their superiority. The 
product commands an ever-increasing 
patronage from the best class of trade.

Griffin & Skelley’s Fruits
The dried and canned fruits, packed under the “Griffin' 

brand, admit of no argument as to quality— there can be 
nothing better than the “best.” Seeded Raisins, Canned 
Fruits, White and Green Asparagus, Prunes, Seedless Raisins, 
Cured Fruits of all kinds, but only the highest quality of each.

iikX

Cox’s Gelatine
Always reliable, unvarying quality, the standard 

of the whole English-speaking world. Sure profits, 
satisfied customers, absolute purity.

ARTHUR P. TIPPET & Co., Agents 
Montreal

i



THE CANADIAN GROCER

Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Wlnntse* Office

R. B. Colwell
BROKER HALIFAX, N.S.

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.
Manufacturera’ Agente and Grocery 

Broker».
Wir,ka«MB,a

ST. JOHN. - - - N.B.
Op,a hr i lew ear, flrai-alia» 111,,.

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agaau 1er Orocer, Spedaltiee aad Wheleeala

Or,wry Brehaxa

TORONTO, Ont. DETROIT, Mich.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX. NS.

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSKMKM
oan give oloee mention to few more flrst-eleee 

agencée*. Highest references.

Recognized headquarters

for Evaporated Apples,

White and Lima Beans.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

Ole wish all our friends the 
Compliments of the Season 

Lind Brokerage Company
71 Front St. E., Toronto

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

Wtb Date Preaa. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN fit BOND »

ROBERT ALLAN & CO.
MONTREAL

General Commlealon Merchant»

Green Cod. Skinleea Cod, Herring», Seal 
and Cod Oils, White Beane, Peaa, etc.

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchahants, Customs 
Brokers and Manufacturers* Agenta. Cara Dis­
tributed, Warehoused and Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi­
tion la your opportunity.
SASKATOON, WESTERN CANADA

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers’ Agents 
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESPONDENCE

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importa,, and exporter. Prompt and oareful at­

tention to all mieluMS Highwt Canadian and foretgn 
re, erenow Cable addrw, : "Maoaab," Bt John'a

Oodw : A.B.O, 8th edition, and private.

WATSON & TRUESDALE
(Sunaimor, to Stuart, Weteoo à Oo.l

Whet,,,1, Commteeloe Broker, and 
Manufacturer,' Assets.

WINNIPEG. - MAN.
Doeetli end Foratfn Ifiule SoMdted

G. C. WARREN
Box 1434, Regina 

IMPORTER. WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Trade Established 12 Year,.

Domestic and Forelen Agenda, Solicited

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers' Agent
Canadian, British and Foreign Agencies Solicited.

23S Chambers of Commerce. P.O. Box 1112

W. G. A. LAMBE & CO.
TORONTO

G roeary Broker» and Ayants 
EateMhhed MM

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON. ALBEKTA

Manufacturers* Agents, Commission Mer­
chants, Warehousemen.

Track connection with all Railroads.

BUCHANAN & AHERN
Wholesale Ceeeiaalea Merckaata aai Importers

QUEBEC. P.Q,
Groeerlee, Provisions, Sugars, Molasses, Dried 

Fruit and Nuts, Grain, Mill Feed,
Fish, Fleh Oil, Etc.

Correspondence Solicited. P O. Box 21

If you are looking for trade with Irish merchants 
there is one paper that can put you in touch with 
buyers, and that is

The Irish Grocer, Drug, Provi­
sion and General Trade»* 
Journal.

10, Garfield Chambers, Belfast, Ireland

A. Francois Turcotte
COMMISSION MERCHANT

Room 16 Morin Block
Quebec City, - Canada

Open for one or two more agencies.

Blaok Tea Agmnoy Wanted.

Good Openings here for
Lard, Oats, Boiling Peas.

HAVE YOU ANY TO OFFER?

M. Allan Deans
GROCERY BROKER AND 

MANUFACTURERS’ AGENT
Seek el Heeiltoa Ckaakirt, 14 Yonf, St„ Toroato 

Oi Spat Gallon Apples n« Marrowfat Inis

W. G. PATRICK & CO.
Manufacturera’ Agente

and
Importers

1 77 York Street, Toronto

2



ÎHE CANADIAN GROCER

For over fifty years

we have been making a special 
study of selecting and blending 
Teas to suit the majority, and we
have certainly succeeded with

Blue Ribbon Tea
Blue Ribbon Tea Co., Limited, Montreal



MP

FRc^T'HE Christmas Spirit is beautiful !
It touches the responsive heart 

V»/ with a quality of goodwill felt at 

no other time,—with an inspiration to 
kindlier thoughts and more charitable 
actions, that helps materially to make this 
Old World a better place to live in!

We hope that the Christmas Season, 
1910, will indeed be a happy one for all 
our friends throughout the trade.

Balfour, Smye & Co
Hamilton - Ont.
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THE CANADIAN GROCER
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Dominion Canners 
limited

fèptend to tfje ïïvade in 
everp section of Canada 
tfyeir best wishes fora 
Verp Thappp Christmas.
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TF a woman of discrimination 
A goes into your store for the first 
time, and sees that these two lines 
are brought prominently to the 
front, you have gone a long way 
towards winning her confidence. 
The successful merchant always 
features standard goods like

TR*0C MARK REQISTE*10

EVAPORAT^

Hï5*ttTt*te CONOEHSf®/^

Borden’s Eagle Brand Condensed Milk 
and Peerless Brand Evaporated Cream
WILLIAM H. DUNN - Montreal and Toronto
Muon & Hickey. Winnipeg, Men Shellcro**, Macaulay & Co., Vancouver, Victoria, Neloon and Calgary

DELIVER HIGH PRICED ECCS SAFELY
Every egg you break now means about 5c. lost, to say 
nothing of the dissatisfied customers That's why you 
should become acquainted with

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

NO I
PATENTED 

CMC. »*«'. 14!

THEY SAVE BREAKAGE SAVE MISCOUNTS-SAVE 
TIME -SAVE MONEY. The Star Egg Carriers pay for 
themselves in a few months and are as permanent as your 
cash register. Your advertsiement on Star Egg Trays is the cheapest advertising you can buy. 
Ask your jobber and write for our book “No Broken Eggs."

BEAM Si KRAFT, RIDGEWAY, ONTARIO, write:

“We have used Star Egg Carriers for a period of two years and can heartily re­
commend them as a POSITIVELY SAFE carrier for the delivery of eggs.

STAR EGG CARRIER 6& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.



THE CANADIAN GROCE*

Comfort Soap
Much talk is made these days about the 
quality of Laundry Soap.

It’s
the people who use Soap who are the 
supreme judges of which Soap is best.
The fact that there is more “Comfort” sold in

AU
Canada than any other Soap shows their 
preference. The people are

Right
They have rendered their verdict—

“Comfort Soap—It’s All Right ”
Write to-day for Premium Booklets to give your customers. 

PUGSLEY, DINGMAN & CO., LIMITED - - TORONTO

7



THE CANADIAN GROCER

Co the Grocery Crade of Canada:
CUc Wish you Jill

H IHerry Christmas
And that You may Enjoy 
Prosperity in Abundance 
During the Year of Grace, 
1911.

Rose&Laflamme
Limited

' I Montreal -Toronto
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20 4 CHEAPER 
THAN ANY OTHER BRAND

It is therefore to your advantage to stock the

Ocean Brand Baking Powder
An easy and profitable seller.
Free from all injurious ingredients.
Once tried, always used

LOOK OUT FOR THE NEW LABEL. WHICH 
IS IN ITSELF A GUARANTEE OF PURITY.

We take this opportunity of wishing you a Merry Xmas, 
and hope that the close of 1911 will find your profits 
on Baking Powder doubled through the sale of the 
famous “ Ocean Brand."

Ocean Mills, - Montreal

The Trial Tells
the Tale

Supposing xve were to say that there 
are 75,000 Keith Systems in use, that 
probably would not be misstating the 
facts, but that would not convince you 
that you should have one.

Supposing we were to say the Keith 
System has been upon the market for 
the past 15 years, twice as long as any 
drop-leaf loose-slip system, and that it 
has been improved from time to time so 
as to meet every requirement of the retail 

merchant, we would be telling the truth, but that wouldn’t be giving you any of the advantages of the system

Cut of 100 Book Size, without hood, showing 
alphabetical arrangement of hooks.

Cut of 100 Book Size, when not in use, 
showing hood locked to cabinet.

HERE ARE THE THINGS YOU WANT TO KNOW :
1. Is the Keith System Fire-proof? Yes.
2. Is their any danger of bringing forward a wrong past account or losing slips ? No. The original 

slips remain permanently bound in the book, giving you a consecutively numbered record of the account, 
and only one account is before you at a time.

3. Can more than one clerk work ovei the register at the same time ? Yes, any number, without the 
least confusion.

4. Will it place a check on forgotten charges ? Yes, the best in the world.
_______________________ Ask for Catalogue “ G ” and let us explain fully _______________

THE SIMPLE ACCOUNT SALESBOOK COMPANY
Sole Manufacturers VICTOR ARCHAMBAULT, Quebec Representative,

also Manufacturers of Counter Pads for Store Use 28 Bridge St. Sherbrooke. Quebec
1926 Depot Street, FREMONT. OHIO, 

and HARTFORD, CONN.

9



THE CANADIAN GROCE*

SUNNY MONDAY
LAUNDRY SOAP

THE N. K. FAIRBANK COMPANY
MONTREAL, CANADA

You are taking no risk when you recommend Sunny Monday Soap.
Sunny Monday Soap is as absolutely pure as soap can be made, 
only the highest class of materials enters into the manufacture of it, 
and best of all it contains no resin.
Sunny Monday Soap gives the grocer a good profit, and a satisfied 
customer.

Contains No Resin

BALAKLAVA BRAND 
BAKED BEANS

have no superiors and few equals. They are put up in a 
sanitary, up-to-date factory and the greatest care is 

exercised to uphold their standard.
WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.S.
Oa.wa.dia.je Aosirre—Green k Oo., John Street, Toronto ; D. O. BLenneh, London, Ont. ; O. Wallace Wees», Hamilton ;
H. D. Merehell. 1V7 Sports Street, Otto we; Nicholson à Bein, Winnipeg, Western Agents ; Merlin à Robertson, Vancouver, B. CL

10
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S. T. NISHIMURA & CO.
OF

MONTREAL and JAPAN

extend to their numerous Customers and Friends 
their sincere wishes for a very Merry Christmas 
and a Happy and Prosperous New Year.

SANITARY CANS
FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK. ^ ^

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.



THE CANADIAN GROCER

To all our Past—Present—Future Customers we wish

A Merry Christmas
AND

Happy New Year
If you are not on our list, write for one of our HANDSOME CALENDARS,

Free upon Request

The Best, The Sweetest 1/ 
and The Cheapest I 

Free Lathering Soap 
in the Market. I

GUARANTEED GENUINE / 

William Gossage & Sons, Ltd., Widnes, Eng
Agents:—Arthur B. Mitchell, Mitchell’s Wbsrf, Hslifsx, N.S.; C. E. Jervis & 

Son, Vancouver, B.C.

•vy.
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THE CANADIAN CR0»E1

“TRIAN” NEW ONTARIO
BRAND

■ The retail merchants of New Ontario can save time and
STANDARD

OF
money by buying from us, the former because we can

QUALITY give them ten to fifteen days’ quicker deliveries, and the 
latter because we give them the benefit of Car Load Freight

ÇjîLjÊk Rates to the Head of the Lakes.

^ STRENGTH

Fort William is the geographical point of supply for the 
territory served by the C. P. R. for 200 miles east and on 
all three roads from Lake Superior to the Manitoba

trade boundary.

LARGE AND
COMPLETE STOCKS

OF ALL LINES
■

The CAMERON-HEAP CO., Limited

FORT WILLIAM, ONT.
AT

CLOSE PRICES
CAMERON & HEAP CAMERON & HEAP, Limited

KENORA REGINA and PRINCE ALBERT, Saak.

High Water Mark
A laundry soap that will double your 
sales, and do it with facility and satis­
faction, is what you are looking for.
Then just let your next order be for

Canada’s Best Soap
Canada's Best is a white laundry Soap 
free from all ingredients that could pos­
sibly injure the finest fabrics. Made in 
a most modern factory by experts.

Washes the clothes white as snow, and 
gives them a sweet smell. Canada's 
Best will save the housewife money, and 
bring you profit.

Our big advertising campaign is helping 
you.

United Soap Company
Montreal

SSKrawa

tf •. v ■ : •
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MATHIEU'S

SYRUP
of Tar and Cod Lirer Oil
has a more certain sale 
than most remedies. It Is 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful In 
effecting cures that every 
user is a publisher of its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S 
NERVINE POVDEIS
are needed wherever colds 
are attended with , pains 
and fever.
See that you are well sup­
plied with both, as the sea­
son of Colds is now on.

J.L1ATIIBD CL, topi.
SIEIIIMIE, r.f.

Distributer, 1er Western 0eu4e..

fslsr Ires. I erase a Ce, Wbsleesls Greenes tsf 
Wlmainen. Umeate*. Veneemr. 

L Oua FBe * Ck. Wkeleeele Deeet. II.
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THE CANADIAN GROCER

—Mowat & Go —
Beg to wish each and every 

one of their friends from 

Coast to Coast a most 

Prosperous Holiday Trade 

and a very Happy Xmas.

Glasgow Scotland

Meat, steak c utiets.ch 
es.Grav.es Game amjSo

uEraür

<cr**f* SMom rme f/Cumt *ec0t,

’ATERSONJkSOK
WWVT & O?.S0U norm

GLASGOW
Ufiutait Otfmn Gromn fUM

ENTERPRISE”

chopper

21 Morray ltr««t. N«w York S44 Vso Nra Av«oue. Sin F nod me

'T'HIS well-known Food Chop- 
per is made with character­

istic “Enterprise’’ skill and care.
For a popular-priced seller there is no 

chopper to equal it.
It’s strong and simple, and the cutting 

mechanism is perfect. We guarantee it to 
chop raw meat and to do more and better 
work than any food chopper made.

Thousands of satisfied customers and extensive 
national advertising have made the “ Enterprise ” 
Food Chopper famous the country over.

If you would like to link your store to our 
advertising campaign, drop a line for some of our 
trade aids. Gladly sent free on request.

The Enterprise Mfg. Go. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U. S. A.
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“You Can’t Do Better Than Recommend”

The Old 
Reliable COOK’S

FRIEND
BAKING

POWDER No Alum in it, 
Never Was

W. D. McLaren, Ltd.
BAKING POWDER SPECIALISTS

Montreal

ONCE our Coffee is roasted it doesn’t remain 
under our roof 24 hours.

We know of no other Coffees which reach the 
consumer in such fresh and perfect condition.
Chase Sanborn’s High-grade Coffees are— 

GUARANTEED to SATISFY.

CHASE C& SANBORN
MONTREAL

16



THE CANADIAN GROCER

Right in the Grocer’s Line
After typhoid or scarlet fever, anaemia, 
pneumonia, grippe, or any exhausting 
disease, Doctors recommend

•Brand’s Essence of Beef.

*00.1 essaies o*

gjSSy AW HoftFsTWCgT • *ÿ!
— Works vauxwau.- lo" ^‘

It is a clear, amber-colored jelly and can best be taken in this form, though 
it is easily assimilated in any manner the Doctor orders.
The merits of Brand’s Essence of Beef have been attested in all countries 
of the world, and, wherever introduced, it has found a ready sale.
Brand and Co. are at present actively engaged in bringing this preparation 
before the medical profession of Canada, and already grocers in many parts of 
the country are receiving enquiries for Brand’s.

Put up In glass and tins. Shows a good profit for tho morohant.
WRITE FOR PARTICULARS TO

T. O. BAXTER, 25 Front St. E., Toronto.

brand & CO., Purveyors to 
H. M. THE KING

H. HUBBARD, 27 Common St., Montreal

London, England

St>. Charles

'NtET'F/Vf^

St. CHARLES CREAM

Evaporated Cream
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS

With a Good 
Stock of 
St. Charles

St Charles Condensing Co.
INGERSOLL, ONT., CANADA

A Genuine Trade Builder I
Quality goods are those that attract

and hold trade and

Wonderful Soap
will prove a profitable proposition to 
every grocer because it is unrivalled 
in quality and purity.

It is moreover attractively packed 
and made up, and proves a rapid 
and profitable seller.

We have a dealer helper-selling 
plan that cannot fail to interest you. 
Send for details of it to-day.

The Guelph Soap Go.
GUELPH, ONTARIO

Toronto Agents—MacGreegor Specialty Co.

17
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Ontario Lantern Footwarmer 
Do You Want a Winner?

BJELLAND’S

SMOKED

HERRINGS
Scientifically 

DesignedIN Economical and 
Cannot Damatfe 

the Robes.Mechanically 
Perfect

Are you handling the above splendid new 
line put up by Chr. Bjelland & Co., for 27 
years the largest canners in Norway?

These herrings are all selected, small, 
summer-caught fish, and are canned under 
the most perfect sanitary conditions a few 
hours after being taken from the water. Something NEW to show your eus 

tomers that they will buy and be 
pleased with

Retail at 10 cents a tin and leave a most 
satisfactory margin for the retailer. Ask 
your wholesaler for this brand.

For Sale by All Jobbers.

Manulectuied by

Ontario Lantern & Lamp Co., Limited
Hamilton, Ont.

John W. Bickle & Greening
(J. A. HENDERSON ) 

Canadian Agents, Hamilton.

Why not concentrate

Brushes
the best Salt sold

for Spring Trade
-the Salt nearly all 
your customers al­
ready use.

-the Salt that is widely 
advertised.

Why carry a slow-selling or dead stock 
of other salts ?

The Canadian Salt Co., Limited
WIN DIOR, ONTARIO

We make a specialty of WHITEWASH, KAL- 
SOMINE, SCRUB, SHOE, STOVE, HORSE 
BRUSHES and STABLE BROOMS, and our 
values in this class of goods are unequalled.

By placing your order early it will receive 
better attention than if you wait until the spring 
rush, and you will be sure to have the goods in 
time.

Write for prices now

Stevens-Hepner Co., Limited
PORT ELGIN - . ONTARIO
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KITCHENER" BRAND The Only 5 Cent Package 
CANNED GOODS of Powdered Ammonia

At this time of year this 
subject should have your
consideration. |

WE ARE PACKERS of full
lines of FRUITS and VEG­
ETABLES. and guarantee 
the quality of all goods.

Write us before placing 
your order.

The Oshawa Canning 
Co., Limited

OSHAWA ONTARIO

Lawrasons

Saves 90

STLu III mull&c
London Canada

We are telling your cus­
tomers, in a vigorous adver­
tising campaign, about the 
saving they can effect by 
using Snowflake Ammonia.

Are You 
Selling It?

The people WILL HAVE 
Snowflake Powdered Am­
monia. NONE of the vari­
ous substitutes for Snow- 
flake are equal to it in cleans­
ing properties — but they 

ALL COST MORE. Your customers WILL BUY IT 
where they know they can get it. Protect your trade by 
ordering Snowflake NOW. The profit is good.

S. F. Lawrason & Co.
London, Ontario.

Make your Sauce Stock pay you 
Bigger Dividends! Feature

It’s a line that has been delighting the palates
of particular people for years.

The ingredients are of absolute and guaranteed 
purity, and the sauce is made in a Canadian fac­
tory that is a model of efficiency and cleanliness.

Why not stock and recommend this delightful 
sauce? It’s a ‘well-worth-while’ proposition to 
handle No. 1 SAUCE.

Send for samples and details.

MASONS LIMITED
25 MELINDA STREET - TORONTO

Agents Wanted where not Represented

C«ESz
BRAND

The “quality" of the goods you handle is the 
all-important factor in influencing the best- 
class trade your way ! Sell

“CREST” BRAND OLIVESt
They are bottled safely from the finest 
selected fruit, and prepared with the great­
est skill and care.
Stock and feature this satisfaction-giving 
line ! Write us direct if your 
jobber can’t supply you,

Canada Spice
and

Grocery Co., Ltd. 
London,

Ont. JBL11 f
19



TRI CANADIAN OIOCS*

INVALID OX VIL.

Used li lard* 
Hospitals and re- 
coaBeeaded 4y 
all the leading 
Physicians.

Invalid OxyîIù ia 
a class hy itself.

a
last it is aeperior 
te any senaoned 
Plaid Heel.

Teaspoonf 
of Boi1inl

> a rv - e fc D
B h It s M e •

S h A K F. 'T M

Z
OX VIL

X Z

THE PERFECT FlUID BEEF
INVALID OXVIL is made from fresh Beef only, and contains the 
albumen and fibrine, together with the soluble extracts.
INVALID OXVIL is now being sold by all the leading grocers and chemists 
in Canada on the strength of its Purity and Genuine Beef Flavor. 

Manufactured and Guaranteed by

The F. L. BORTHWICK CO., Kingsland Rd„ London, England
Writs (or Illustrated Price List» to our Canadian A genu:

THE HARRY HORNE CO.. 309.311114 si.... TORONTO

DROMEDARY

GOLDEN DATES
**Dromedary*' is the only brand of dates that means anything 

to consumers, because it's the only one that has been advertised, into 
consumers' knowledge.

The largest and best magazines all carry our advertisement 
and everybody who has read it is a prospective customer.

Dromedary Datem are wrapped in oiled paper and packed 
in cartons. They are not the usual dates at all. but are selected, and 
absolutely clean. Moreover, they will keep moist indefinitely, which 
is of tremendous importance.

Many a woman doesn't buy dates because as usually sold they 
are a gummy, dirty and unsavory proposition. You can get this trade 
the minute you show a Dromedary carton.

All jobbers sell these.

We also pack Royal Excel dor and Anchor brand
package dates.

The HILLS BROTHERS COMPANY
Beach and Washington Streets, :: New York

You are the man we want
—that is. if we haven't yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin” 
ior rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish.

Equipped with special 
adjuster device and the 
new style force feed steel­
cutting grinders

Ask any of the following jobbers 
for our illustrated catalogue: 
W1NN1PEG-G. P. * J. Galt (and 
4 branches): The Cod ville Co. (and 
R branches): Foley Bros.. Larson * 
•:Co. (and branches). 
VANCOUVER-The W. H. Malkin 

Co.. Ltd.. Wm. Braid 6k Co 
HAMILTON-James Turner 6k Co.; 

Balfour. Smye 6k Co.; McPherson, 
Glassco 6k Co.

TORONTO-Eby. Blain. Ltd. 
LONDON—Gorman. Bckertôi Co.
ST JOHN. N.B—G. E. Barbour 6k 

Co.: Dearborn 6k Co.
REGINA. Saak.-Campbell. Wilson 

6k Smith.
MONTREAL-The Canadian Fair­

banks Co. (and branches). 
EDMONTON. ALTA.—The A. Mac 

*Y Donald Co.

Woodruff & Edwards
Eteilf, ILL , P.S.A.

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Walker Bln" Outfit U a ‘‘Necetilty’’ to the 
Modern Grocery

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures.”

Walker Bln Store Fixture Co.
LIMITID

iirusnuTiTU>-
■nlNki IiIm l1nulili.(liiM lu. n_ •
Seeàalcà.wie end Alberts; J.C. Sl.k.e, DOrllD, UDlBriO

hgu, |UR. ’
■mIc.Ii V. I. Sllc.ck, IS Si. Nletolu Steel
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GET THE HABIT
of stocking goods of known quality for which

^here is a regular and 
insistent demand.

Taylor & Pringle Co., Limited
OWEN SOUND, ONT.

We take*this opportunity of thanking you for your many 
orders during the past year, and wish you and yours

M Qheerp Qfjristmas and 
2t prosperous View year

«INTO BROS. - Toronto and Buffalo

Queen
Quality
Pickles

will meet every require­
ment^ your best class 
trade, because they 
are real quality goods. 
Only the freshest and 
choicest vegetables 
and other ingredients 
are used, and QUEEN 
QUALITY give satis­
faction, because of their 
purity and flavor.

Put up in io-oz. and 
20-0Z. bottles.

Send to-day for 
Discoenta and Price»,

The Commercial is the Best !

Drop urn a pomtal tor Catalogue

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

Pure, Rich and Digestible
The finest substitute for Fresh Cow’s 
Milk for every grocer is

CANADA FIRST 
Evaporated Cream
Every can is guaranteed absolutely 
pure and fully sterilized.

Infants, Invalids amd Convalescents 
can get no better food, its preparation 
being one long tale of care and clean­
liness.

We help the grocer's sales by our 
extensive advertising and the quality of 
“Canada First” does the rest.
See to your stocks. Order from your Jobber.

The Aylmer Condensed Milk Co.
LIMITED

AYLMER ONTARIO
HEAD OFFICES:—HAMILTON. ONT.

Over 100,000 Account 
Registers in successful 
use in Canada and U. S.

The Commercial is 
quickest in opera­
tion.
So simple a child 
can operate it.
Takes least coun­
ter space.
Beautiful 
store fixture.
Only Register 
that will fit any 
Safe. Sheet* lift osl sod lit say safe.

BESIDES—

It cuts out bookkeeping. Pleases merchants’ 
customers. Pays for itself in few months. 

Indestructible—Lasts a lifetime.
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Wholesome and Appetising !
Success in your Biscuit Trade is dependent firstly 

on quality and flavor, but also largely on the condition 
in which they reach the customers

TELFER’S BISCUITS
may be relied on to open up Fresh and Crisp, and in­
variably give perfect satisfaction. Our “ Oatmeal 
Crackers ' prove a steady and profitable seller, and 
never fail to please the palate. We make all kinds of 
high-grade and dainty biscuits.

Telfer Bros., Ltd. comnfrood, om.

\ MM/

Toronto
BRANCHES:

Winnipeg Hamilton Fort William

BRANDS

|“BANNER” & “PRINCESS”
CONDENSED MILK |

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St George Evaporated 
Cream
lUnwianil)

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 

who handles them.

J. MALCOLM & SON
•T. CEOIICE, 

err.

LET THERE BE LIGHT
A steady, brilliant white light in your store will 
prove an asset whose va ue can* ot be over-esti­
mated. Get in touch with us. Our apparatus is 
absolutely safe, is better and cheaper then electric­
ity or gas and safer than coal oil or candles.

Clean and sanitary. .
You s've money by buying youi^ mantles and 

g. ass ware from us.

Write for circular and special 
price to merchants direct.

MacLAREN CD. CO.
Gasoline Lighting System.

MERR1CKV1LLE, - ONTARIO
AGENTS WANTED.

Modern Packages for your 
Merchandise !

No mattor what product you

'H and D"

havo to pack, you'll find a

Corrugated Fibre Board Box
that will deliver it as clean, fresh and attractive 
as it left your wirebouse or factory, and will 
protect it from water damp and damage.

May we design an “H and D” Fibre Box to 
suit your special needs? We’ll guarantee it to 
save you freight, packer’s time and storage space. 
We'll be glad to do this for you ; it will cost you 
nothing—involve no obligation.

Write urn TO-DAY what you havo to pack, 
r; tor froo booklet •• How to Pack lt.”d —'

The Hinde & Dauch Paper CoTTTtd".
TORONTO, ONT.
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MUCHA'

Branch: Sault Ste. Marie

s* » •:

IT'

BIGGER AND BIGGER SALES
That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE
because superior merit and better value are bound to win. 
“Aurora” is the coffee with that exquisite aroma and flavor 
which guarantees repeats. It is the best that money can buy 
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD CEL CO., « Hamilton, Ont.

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ­
ence and recognize the advantage to you of 
recommending “ Redpath” Sugar as the Best.
Extra Granulated PARIS LUMPS

Extra Ground in 100, SO and 25 lb. boxes
Powdered and in *' Red Seal”

Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in I>54 by John Redpath

Cut this out for Reference

BRITISH COLUMBIA 
COMPANIES ACT 

1910
We are prepared to act as principals 
for companies desiring to do business 
in British Columbia without such 
companies assuming the responsibili­
ties and obligations imposed by the 
above Act.

This Act, which came into force July ist,
1910, requires the registration or licensing 
of extra-provincial companies doing busi­
ness in British Columbia, the payment of 
fees set forth in the Act and the filing of 
statements, together with particulars of all 
mortgages and charges created by an 
extra-provincial company,

Shallcross, Macaulay &Co.,Ltd.
Branches at Victoria, Vancouver, and Nelson, B. C., 

Edmonton and Calgary, Alta., and Winnipeg, Man.

Christmas Greetings !
Our Best Wishes for a

merry Christmas and a Prosperous year in ion
W. G. A. LAM BE CD. CO., Canadian Agents

JAMES DOME BLACK LEAD
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Imscrial Extract COl
TORONTO.

Holiday Festivities call for

SHIRRIFFS JELLY POWDERS
They produce instantly that sparkling, pure, natural-flavored Jelly 
which delights the dainty housewife. See to it that you are able to 
supply the Insistent demand for SHIRRIFFS.

Order from Your Jobber or write urn dlroot

Imperial Extract Co., 8, 10, 12, Matilda st. Toronto

BLACK JACK
QUICK, CLEAN HANDY

TRY IT
Yj JAG* 

paste
StOVL POU4-*

MOLD BY ALL 
JOBBERB

%-lb. tins—3 do*, in case.

”•* Tmd SAUERKRAUT
la dally Inoroaalng

'sauerkraV1\
5{lver-threW^®

i I PUT UP BY

Wariq seed w-JJ
TERLûk 9n//

OANMINQ DEPARTMENT

ONTARIO SEED CO., liiooMaere, WATERLOO, OUT.

Bakers’ and Confectioners’ Supplies

“White Moss” 
Cocoanut

18 years has proved its merit. We get 
larger orders, and more of them each year.

Canadian Cocoanut Co.
J. ALBERT McLEAN, Proprietor. MONTREAL

GINGERBREAD
BRAND

A Moline that Increase* your ealee. 
THREE reason* for it:
No. I—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed In ttn*-2’i, J'a, 5’s, ll'i and 2»’s,j 
palls—Vi. 2’a, 3’i, S’a gals, and In barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand Is

THE BEST THERE IS
Be convinced now.

The Dominion Molaeeee 
Co., Limited

HALIFAX NOVA SCOTIA
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PERFECTION is not 
attained in a day. 

It takes years of experi­
ment, experience and 
expense to obtain a per­
fect article. We have 
it in

GORIiN, ECKART & CO.,

BAIRD’S
“Second-to-None

Pickles

99

So called because they 
are second to none for 
value.
No other manufacturer 
has produced a better 
pickle at the price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

Ageale:—Medure Sl Langley. Ltd., 12 Front E„ Toronto. 604 
Lindsay Bldg., Montreal; W. L. McKenzie dk Co. Winnipeg; R. Robert- 

o„ Vanco aver and Victoria.

RO i Co.Gc»'

. A Co..

I find this a
GREAT
SELLER

/"XUR latest triumph 
^ in perfect blending 
and roasting. Your 
customers demand the 
best and "Rideau Hall” 
will satisfy their de­
mand. Packed in 1-lb. 
tins only by

Ltd., London, Winnipeg

The Experienced Housewife

will bring all the family trade your way 
if you are selling

ASEPTO
Soap Powder

“The Enemy of Dirt"

because she knows what a wonderful sav­
ing of time and labor this soap means to 
her in her washing and house-cleaning 

“Asepto” is equally handy for getting 
rid of dirt, whether hot or cold water is 
used, and is most economical.

Stock up to-day with this splendid 
seller.

Order From Your Jobber.

= Asepto Soap Co.
ST. JOHN, N.B.

Rose & Laflamme, Ltd., Agents, Montreal

41

X>

It is pure. The women say it is the 
most satisfactory salt they know of

The Western Salt Company, Limited
MOORETOWN, ONTARIO

If
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WHITE DOVE 
GOGOANUT

is the best possible !

Has no equal for 
quality. Always gives 
satisfaction and leaves 
a good profit margin.

W. P. Downey,
MONTREAL

SUCHARD’S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best. We 
guarantee Suchard's Cocoa against all other 
makes. Delicious in flavor. Prices just right. 
FRANK L. BENEDICT A CO.. Montreal 

Aaents

|Tk« GRAY.- YOUNG 4 SPARLING CO.. imM
I SALT

MANUFACTURERS
arwnted the highest awards In compac­

tion with other makes,
WINOHAM ESTABLISHED 1871

Leard’s Lobsters, Canned Chicken, 
Chicken Soup and Quahaugs. 

Write tor prices.

W. A. LEARD
SUMMERSIDE, P.E.I.

WINDSOR SALT
CNff LOTS OR LSSS. Prompt shipments 
Write ns for prices. Phone order ear expense

TORONTO BALT WORKS
TORONTO, ONT. Ono. J. Ctirr, Mahaoxr

------ WARMINTON’S------
Shipping Specisltles

smrrno. currci nails, fail eoois, etc.
Save expense to shipper

J. N. WARMINTON
M7 St. James St., - MONTREAL

THE PEOPLE OF

JAMAICA
sre now buying things in the 
United Ststes which the) ought 
to buy in Csnsda. They don’t 
know what we esn do. A small 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I C STEWART, Halifax

MOP STICKS
"The Tar box Brand"

Made in Csnsda
Many kinds

FOR ALL PURPOSES 
Distributed through practically all of 

THE LEADING JOBBERS 
Sond for Catalog.

Manufactured by
TARBOX BROS> ■ - Toronto

(EstabUnhed quarter of a century under the 
same personal management.)

A . O. LANDRY
8TE. FLA VIE STATION, QUE.

Jobber and Wholesaler in
Groceries, Flour, Grain and Provisions

Opsb ts bey Timothy. Red. While end AUyke 
Closer Seed,.

CAMMEMBERT CHEESE
Le Gaulois Brand

13.00 a dozen, or $2.75 per crate of 5 dozen. 
CAMMEMBERT — CAMMEMBERT 

Le Gauloia
THE ST. LAWRENCE GROCERY

395 St. Lawrence Boulevard Montreal

THE HODGSON GUM CO.
»l St. Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Pricea. Write for Samples 

and Quotations.
We make special brands to order.

ThaW. H. ESCOTT CO.
WHOLESALE

Srocirf " "
137 BANNATYNB AVENUE

WINNIPEG
COVERING

MANITOBA ana SASKATCHEWAN
OORMPSONDENCI SOLICITED

‘2 ini’
JELLY

POWDER

is a rapid seller 
because, apart from 
its delicious flavor, 
the package contains 
a powder for sauce to 
be served with the 
jelly.

This unique feature 
has had a big influ­
ence on the sale of 
“Club” Jelly Powders ! 
Send along a trial 
order and give “Club” 
Jelly Powders pro­
minence.

They pay well to sell !

S.H. EWING & SONS
Montreal and Toronto

-

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.
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"For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

"FOR PROFIT SAKE”
WILL SUIT YOU BETTER

WHITE SWAN LYE
Shows you a profit of 60% 
and gives your customers 
much more for their 
money than other brands, 

and is

Guaranteed Absolutely Pure
Sold from Ocean to Ocean

ON MERIT

Avoid 
Deception

Some manufacturers, who 
ought to know better than 

DEFRAUD THE PUBLIC, sell their eva­
porated milk as “Cream,” which it is not. 
There is ONE_REALjCREAM on the mar­
ket, and that is—

FUSSELLS*
CREAM

(GOLDEN BUTTERFLY BRAND)
Evaporated Milks contain about 8 per cent, 
of butterfat. Fussell's CREAM contains 
more than three times as much.

Samples and part'culanof:
C. F«'r»U Fi.her 22 St. John 8t. 

Montreal, for Quebec.
H»'I? Home Co.. 309 Kink St. 

West, Toronto, for Ontario.

The W H. Malkin Co., Vancouver, 
for British Columbia, Yukon 
and West Alberta.

W. H. Escott, 137 Bannatyne Ave.’ 
Winnipeg, for Manitoba. Sas" 
katchewan and East Alberta.

J. W Oorhen11 Co., 251 Holli, 8t„ 
Helifw. for Not» Scot!».
„*■ slmn.nd». St. John, for New Brunswick, or

rUSSILL â CO., LTD., * Monument St., London. Eng.

IF YOU HAVE MADE UP YOUR 
MIND TO TRY

PAT-A-CAKE BISCUITS
TRY ALSO

GOLDEN PUFF
Another great success.

HAVE YOU WRITTEN 
FOR OUR ALBUM YET?

PEEK, FREAN
& CO., LTD.

LONDON ENGLAND

Here’s

Health,
Wealth and 

Long Life
to all our friends in the Can­
adian Grocery Trade.

That their business in 1911 
may be booming, and their 
prosperity unimpaired, is the 
sincere wish of the

T. A. LYTLE CO.
Limited

Sterling Road
TORONTO

Ü
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E EXTEND TO OUR CUSTOMERS AND THE TRADE 
GENERALLY THE MOST HEARTY WISHES FOR A 

MERRY XMAS AND A HAPPY AND PROSPEROUS NEW 
YEAR.

IMPERIAL SYRUP CO. MONTREAL.

J
An Open Letter

“MESSRS. S. P. BOWSER fc CO.
Port Wayne, Ind.

Gentlemen,-
It affords as pleasure to say a word in 

genuine praise and oommmendation of your Oil 
Tank. Ten or fifteen years ago we bought a 
doable one for Coal Oil. It has given us 
splendid satisfaction. Later, we bought one 
for Linseed Oil, and it has given just as fine 
results. We haven't two store fixtures that 
are more thoroughly and entirely satisfactory.

Tours truly,
General Merchant.'•

This is a real letter from a real live merchant and tells what a Bowser has done for him- 
(A fac-similc copy furnished on application.)

After you une a Bowser you’ll he a* enthusiastic an the rest.

750,000 NOW IN USE
We want an opportunity to show YOU what a Bowser Self-Measuring Outfit will 

PAY you. This will cost you nothing—No obligation—Just a demonstration.
If we can’t show you we don’t want to sell, because we want your good will 

afterwards.
Isn’t that fair? Jnst drop everything and write a card now. It’s vital to yous 

business—Ask for Booklet No. 5.

S. F. Bowser St Co., Limited, Toronto, Ont.
66-68 FRASER AVE.

ATTENTION,
MR. GROCER!

Will you permit yourself to be sub­
jected to the losses, errors, disputes, 
delays and many other vexations 
arising from antiquated methods of 
handling credit customers ? Or will 
you join the ranks oi progressives and 
adopt the ONE WAY to avoid them ?

Allison sr.
point the way to safety. They guard against loss 
they hold the credit customer in check ; save time* 
money and trouble.

HOW THEY WORK
A man wants credit. 
You think he is good. 
Give him a $10 A 111 
son Coupon Book. 
Hare him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with Il0. — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so 
until the book is used 
up Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no dispa 
Allison Coupon Books 
are recognized every­
where as the beet.

For sale by the jobbing trade 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

The North Queensland Meat Export Co,, Ltd.
WORKS, OOLBUN

MANUFACTURERS OF

TOWNSVILLE, NORTH QUEENSLAND

Canned Meats, Extract of 
Meat, Etc.

OF FINEST QUALITY

SPECIALTY :

Boiled and Roast Beef
in 1 lb., 2 lb. and 6 lb. tin», full weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, Sole Agent, 19 Eaetcheap, London, E.C., Eng.
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vttvE take this opportun- 
ity of extending to 
our numerous friends 

our sincere wish that they 
may enjoy a Merry Xmas 
and all prosperity in the 
New Year.

Accept our most cordial 
greetings of good will and 
good wishes.

St. Lawrence Sugar Refining 
Company, Limited

MONTREAL

Mw
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To our hundreds of customers and friends in all parts 
of Canada we extend the season’s heartiest greetings. 
May the closing days of 1910 be the happy end of a 
prosperous year, and predecessors of a profitable twelve 
months in 1911.

During the year past we have endeavored to serve you 
faithfully. To that end we have spared no expense. In 
1911 we anticipate giving you even better service, pos­
sible through our greater facilities for handling your 
business, due to larger accommodation, a larger staff and 
a determination to please you.

Many happy returns to you of this coming Christmas Day.

Laporte, & Co., Ltd.

Wholesale Crocere and Wine Merehsnts

MONTREAL

A
Merry
Xmas
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This Photograph Was Taken in Eighteen 
Ninety-Three : : : : :

It recalls the old days—old methods— 
when time was spent weighing, sacking 
and tying up hulk goods. It recalls days 
of heavy stocks—slow turnovers—loss by 
overweight.

The package idea of merchandizing was 
then unknown.

Now—every advance is toward small 
stocks and quick turnovers of quality 
goods in packages—attractively displayed. 
In tea—"SALADA."

It gives more tea value to the consumer, 

it gives more tea profit to the retailer.

It builds reputation. It gives satisfaction.
One of the first window displays ever made for “Salada” Tea. 

Taken in 1893—over seventeen yearsago.
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Sound Reasoning on Retail Advertising
Why the Advertiser Should Keep Everlastingly at It—Wrong Impression Often 
Taken From Ad-Solicitor's Counsel—Percentage of Turn-over That Ought to 
be Devoted to This Method of Increasing Business—It is Serious Work and 
Deserves the Closest Attention.

By Henry Johnson, Jr.

The doctrine of "Keeping Everlast­
ingly at It ’ holds in advertising ; but 
its logic is sadly misunderstood and, 
eonseu uently, misapplied.

Suppose an ad. solicitor from a local 
paper calls and gets you to insert some 
advertising and tben says : "Now, Mr. 
Smith, it you are going to get lull re­
turns on this advertising and make it 
an investment instead ot an expense, 
you must keep it going," what is your 
immediate impression 1 Why, you con­
clude at once that this fellow is trying 
to rope you in and get a steady, "easy" 
revenue irom you. Urant that this is 
so ; that, if advertisers did see the wis­
dom of keeping at it, the solicitor 
would have easy sledding ; what, alter 
all, has that fact to do with your de­
cision 1 \S hat do YOU want out of the 
deal 1 Do you want to get value re­
ceived f All right, if you DO get value 
received, what do you care if the solici­
tor thereafter lives in pampered luxury? 
If the proposition is ALL protit to the 
newspaper and its employes, you lose 
nothing if your investment is a good 
one. And I want to get you thinking 
this way, because the other habit pre­
vents you from doing any sort of jus­
tice to YOUR OWN SIDE of the case.

Some Pertinent Comparisons.
Let me trv to illustrate. Suppose 

you opened your store on a Monday, 
ran it through the week and then closed 
it for a month. Would you expect to 
have much business waiting lor vour 
re-opening Î The proposition sounds 
absurd, yet it is just what you com­
monly do with vour advertising.

Your landlord wants you to rent by 
the year, yet you do not think he is un­
usually or morbidly self-seeking in in­
sisting that you rent for a period of 
time. In fact, you have long ago real­
ized that, for your own sake, you must 
have the store not only for a year, but 
for five, or ten, or twenty years. And 
why Î Because you know that “it will 
not pay you to build up trade and re­
cognition unless you are going to stay 
to take advantage of the work done. If 
vour landlord should say to you : 
“Smith, I have that store over there on 
that good business corner which is 
vacant, blit which I can rent this after­
noon for a term of years. You have al­
ways been a good friend of mine and I 
should like to give you a lift ; hence. I 
offer you that store indefinitely at the 
regular rental, but with the proviso 
that you can shut it up any time for 
varying periods of a week, a month, or 
six months, and go home or take a 
trip to Europe in the intervals, and 
pay me no rental during the closed 
periods." What would you dot I im­
agine that you would meet that with 
a counter proposition that the landlord 
give vou a reduced rental as the favor 
he wants to do you, and then you 
would be only too glad to keep the
store open. ,. . .

Suppose vou were to hire vour clerks 
the way you hire your advertising.

what would happen 1 A clerk would 
come in on Monday, work through the 
week, and bo “let out" Saturday night. 
If he was treated exactly as advertis­
ing, he would work tor another man the 
next week. He would go to a third the 
next week. He would get back to you, 
say, in lour weeks. Half of his time 
would be taken up renewing acquain- 
ances, just as the ad space must do 
after each interruption in the service. 
Needless to say the clerk would “slow 
up" on efficiency by fully 50 p.c.

All these little things would “save 
expenses." You would have rent to pay 
only spasmodically ; you would pay 
clerk hire for ten or twelve weeks in­
stead of fifty in the year, You could 
hire horses and wagons for the few 
weeks of business so much less than you 
could own them. O, yes ; there would 
be great advantages, surely I That is 
until you came to check up your trade. 

xaiKing to the Ad. Solicitor.
Now listen ; if the ad solicitor is 

dishonest and decitlul to you to a cer­
tain extent, you make him so. You 
insist on running an ad. once in a while 
which, if it does any good at all, does 
that by pure chance and good luck, and 
no amount of talk will make you see 
tt^at you thus stand in your own light. 
You ask the solicitor if "the ad will 
pay" and he tells you, without much 
conviction or enthusiasm, that it will 
pay, and he tries to honestly believe 
that it will pay. But if you were not 
so blindly sell-deceived that you could 
not listen to the truth, he would be 
able to tell you what he really thinks. 
And he really thinks, in fact, he knows, 
that you are not going to get results 
commensurate with any advertising ex­
penditure unless you keep it up. The 
trouble is that the man must live and 
to live, YOU force him to dodge the 
facts.

Now, either take the prominent store, 
or stay where you are ; either hire the 
good clerk and bend you thoughts on 
keeping him after you have him, or let 
him alone where he is ; either plan all 
vour business on permenent lines oi de­
finite policy, or stay out of business. 
It follows : Either make a practice of 
advertising, or stay out of the game.

Percentage of Cost.
Two per cent, to 24 p.c. is about 

right for rent ; 6 p.c. to 7 p.c. is cor­
rect for wages’ expense ; 1 p.c. to 2 p.c. 
is correct for advertising. If the re­
mainder of your business be properly 
conducted, you can work these percent­
ages so that you can be within safe 
limits and yet spend 1 p.c., 14 p.c. or 
even 2 p.c. for advertising. On sales 
of $2,000 per month, 1 p.c. is $20 ; 2 
p.c. is $40. Such set, fixed expenditure, 
carried as a stated sum ALWAYS, re­
garded as just as inevitable as rent, will 
build up vour business tor you, pro­
vided the advertising is used right and 
vour business and organization is right.

But to be successful vou must do two
3=

things : You must “Keep Everlastingly 
at Tf,” but even before you do that 
you must get after it RIUHT I This 
simply means that you must devote 
TIME, THOUGHT, PLANNING to 
your advertising. It would be folly sim­
ply to SPEND $20 to $40 per month , 
but it is wisdom to so handle that out­
lay that it becomes and remains an 
INVESTMENT.

Make it Serious Work.
But, again the word of caution : Ad­

vertising is SERIOUS WORK and must 
be handled with GREAT CARE and 
persevering industry, or your money 
will lead you where it has lead other 
careless advertisers—to the conclusion 
that "Advertising does not Pay I" 
Therefore, seek good counsel, talk with 
vour editor and printer ; let those peo­
ple help you, as they will gladly do ; 
and, lastly, make a definite, s<iious 
work of caring for your advertising.

SOAP AT 4 CENTS A BAB.

Grocer Selling at This Price Said to be 
Not Wise.

Toronto, Dec. 22.—At the re«nilar 
meeting of the Toronto Retail Grocers’ 
Association on Monday night, it was 
decided to hold an At Home this win­
ter as last. The executive committee 
was given charge of the entire arrange­
ments.

There was still another short discus­
sion on the soap question, A. White 
bringing the matter to the attention of 
the meeting by asking what the present 
situation was. He was inclined to crit­
icize the system whereby some retailers 
were given soap at the jobber's prices 
while others couldn’t get them. The 
department stores were thus enabled to 
cut prices, he maintained. The manufac­
turers claimed that those who obtain 
the jobbers’ prices get them now be­
cause they are able to purchase the 
quantity, and because they have been 
on the list for so long a time.

It was explained by W. C. Miller and 
Thos. Clarke that at the last soap 
conference it was suggested that 50 per 
cent, of the Canadian trade be secured 
to co-operate in placing soap on a 
strictly 5 cent basis ; the securing of 
this percentage was now under way, and 
it was the general impression that 
eventually, when present stocks became 
depleted, the situation would right it­
self. Some one told of a small retail 
dealer selling soap at 4 cents a bar, 
and he was generally characterized as 
a fool.

Discussion on holding bi-monthly 
meetings was deferred until next meet­
ing. Nomination of officers was held. 
W. C. Miller, vice-nresident, beinc the 
only one nominated for the presidency. 
There were several names advanced for 
the other offices and the election will 
take place next meeting night—the third 
Mondav in January.
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Study Variations in Insurance Policy
These are Not Authorized by the Government, and Are Always 
in Ink of Different Color From That in Which Rest of the 
Policy is Printed—They Ought to be Carefully Read—Insur­
ance Man Advises Employment! of Private Adjustor in Case 
of Fire.

A few weeks ago The Grocer printed 
some things in reference to fire insur­
ance policies that should be given close 
attention. Fire is something that comes 
rarely, but usually unexpected, and be- 
before it does come, the merchant 
should be in such a position that he will 
not be financially crippled.

Many merchants have thought them­
selves well protected, but after a fire 
they found their policies read in such, 
a way that the companies insuring them 
declined to pay what they thought they 
were naturally entitled to, in consider­
ation of the premiums.

Watch the Variations.
As was pointed out in the previous 

article, most fire insurance policies have 
among the conditions laid down bv the 
government, many variations. These 
variations ought to be carefully 
watched; it is an easy matter to read 
them, since according to law, they have

to be printed in an ink of a different 
color from that in which the other con­
ditions are printed.

A representative of an insurance com­
pany well versed in every phase of in­
surance, told the writer that there were 
few companies which did not have any 
variations. Of those which have, some 
have more than others. In the case of 
one fire insurance policy he knew of. 
there were 23 conditions and 42 vari­
ations.

The Courts Decide.
If the ruling of the fire insurance ad­

juster is disputed by the one insured, 
and the case goes to law, the court de­
cides whether the variations hold good 
or not. In the opinion of the writer’s 
informant, not 75 per cent, of the vari­
ations would be upheld in the law 
courts. This is the protection the one 
insured has.

“Rut,” he continued, “there are very

few disputes which ever go to law. If 
the one insured is a wealthy firm or in­
dividual, and he takes exception to the 
adjuster’s ruling, the company usually 
backs down, and does not press for the 
consideration of every variation; they 
know the court would not substantiate 
their claim.

“On the other hand, if the insured 
is a poor man, he usually accepts the 
company’s adjustment, fearing that if 
the suit shou’d go against him he would 
be financially ruined. The companies 
which have the many variations know 
this, and they use their power to attain 
their own end.”

That is one reason why retail mer­
chants should read and study carefully 
their insurance policies. They should 
see that the variations, if there are any. 
are not going to injure them in case of 
fire.

“I would advise.” remarked the in­
surance man, “that when fire does oc­
cur, the one insured should secure an 
adjuster—a man who has some experi­
ence in estimating fire losses—to look 
after his interests. He could then com­
pare his work with that of the com­
pany’s appraiser. Often he could make 
double the cost of employing the man. 
as everyone knows fire insurance adjust-

There is no reason why every dealer 
should not get the greatest possible 
benefit from interior arrangement. If 
attention is given to it and a study 
made of what others have done, dealers 
can greatly increase their selling power. 
Purchasers like to look upon clean, at­
tractive, well arranged shelves. They 
give a dignity to the store which un­

consciously impels -copie towards it ; 
they impress them with the quality 
idea—something always to be desired.

J. B. Kemp, Pembroke, Ont., is pro­
prietor of the store in wbieh the above 
photograph was taken. The following 
letter from him is interesting :

“Editor Canadian Grocer,—I send vou 
under separate cover a photo of part of 
one side of my store in which I have 
done business under mv own name for 
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a quarter of a century. My asset at 
the beginning was The Canadian Grocer 
which proved a good one.

“This photo does not quite do justice 
now as some changes have been made 
in the way of installing a coffee mill, 
silent salesmen, etc. I have alwavs car­
ried out the pure food idea and try to 
educate the people to use the best 
goods. Cleanliness is one of my 
mottos.”
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ers are no more liberal than is absolutely 
necessary.”

Fixture Depreciation.
Another item that the merchant ought 

to closely follow in fire insurance is de­
preciation of fixtures. If the store fix­
tures are worth $2,000 to-day they will

not be worth that much 4 years from 
now, and there is no use paying premi­
ums forever on $2,000—providing, of 
course, no new fixtures arc added, keep­
ing the value to that amount—because 
no more than the actual cash value at 
the time of fire can be secured.

Cleanliness, Initiative and Salesmanship
These Were Among Topics Touched Upon by W. J. Irvine in 
Address to Retail Grocers—Dealers Who Do not Pay Attention 
to These and Other Requisites to Success Criticized — What 
Promptness Means in Delivery—Loyalty Among Employes.

Toronto, Dec. 22.—While the feature 
of the regular meeting of the <! racers' 
Section of the Toronto branch of the 
R.M.A. was an address by W. .1. Irvine, 
the subsequent discussion upon points 
which he introduced in the course of his 
remarks was decidedly interesting fiom 
the fact that the members were enabled 
to express opinions, and ask for further 
information unon the tonics that had 
been presented. J. F. Holloway occu­
pied the chair and the preliminary bus­
iness was made brief.

The Telephone as a Salesman.
F. C. Higgins reported on the tcccnt 

soan conference : the chairman dealt 
with the charcoal question stating that 
a meeting with a manufacturer was be­
ing arranged. The telphone matter has 
been settled and the rate remains at 
$50. Tt was remarked that this was 
too high a price but Mr. Hollowav be­
lieved that when pronerly used bv a 
grocer it was a satisfactory- salesman 
and rave a Brood return for the money 
expended.

Mr. Irvine brought out a number of 
good points in his address on system 
and methods in the retail store. He 
emphasized the value of cleanliness. 
The grocer knows that among his cus­
tomers are manv women who come 
from homes where cleanliness is a vir­
tue. They are in manv eases women of 
refinement. The rroeer- knows this and 
vet the great maioritv of the trade for­
get this fact in dealing with these cus­
tomers.

The anoearanee of the man behind the 
en'-nter should be wholesome and clean. 
The woman ;n his store should be im­
pressed bv the care with which the 
"nods she h"vs are handled. The first 
imnression =ho>'ld he n-r-od The cus­
tomer annreeiates the roods more than 
ordinarily because =hc has a remem­
brance r>f clean bands, dean l'nen and a 
reneral air of tbk’ness about the rroeer

Th'= was a form of advertisement and 
a rami one. The rlerVq in the store 
™-o"1d more readilv take an interest in 
tb«ir nrrconal arnearanee if the nro- 
orie*nr mae t.imcrtf the micetonari-.

P-pfp-o Vrpa Tenor of Hi® Wav
T apt- of initiative was another fail'n— 

that evr.1a:ned tfir dow vrorress of 
m~n1- rrnenra. There i® the m-n "h■1 
ones rood methods emoto'-ed tier*, avd 
*harn bur when it is corrected that ha 
*mita*e or adaof them as far as ?»n®®'- 
l.1n to h«s o'Vn business ha bolds on bi. 
bands and evelaims. "Ob i no th-1* 
w-v'd never work here.**

Mr Tr-vne mentioned deiiverv of 
roods The departmental stores, at

least one of them in Toronto lias a re­
putation for promptness. A woman 
making a purchase there, praetieallv 
knows when she will receive it. Ex­
perience has proved it to her and now 
she knows. Many grocers bv their par­
ticular methods were driving the people 
down town. The big store sends goods 
willingingly. and promptly. The small 
retailor in his service to his customers 
should endeavor to make these points 
his own. He strives for a reputation 
for honesty, quality, etc. He should 
also further strengthen his position by 
giving a good delivery service. Mr. 
Irvine’s point was that the grocer 
should try to use some of the advanced 
methods that he notices in other stores 
and in other businesses.

What Salesmanship Is.
Mr. Irvine pointed out what eourtesv 

can do for the grocer. His customers 
are his main source of revenue, there­
fore he and his staff should always try 
to please them and hold them as cus­
tomers. The value of salesmanship was 
touched upon. The nrimarv require­
ment® for successful salesmanship arc 
knowledge of the tastes of customers 
and knowledge of the «mods being sold. 
Then wh'-n the tactful dork spwpsts 
some article to a customer he does it in 
a nleas’n" wav. and he knows the facts 
ahout that article. The enstomer may 
not htiv inst then but she remembers 
what the clerk had to'd her about that 
article : and the actual purchase mav 
come later a'tho""h the real sale had 
had been aeeowt.lj.ha.l when the "ood- 
bad been “talked en" bv tbe salesman

Should be no Knocking.
Tovaltv to the hélice w-= a great 

asset ’n a retail business. The groepp 
should endeavor #o ®Ow the =ced amone 
his ptnrko -nd tbgv in turn s-ho*’td not 
cfr»ou to "'t-no-kine" th-' proprietor or 
hi® hucieecs. Mr T reine touched imnn 
other point® end dwelt for a time on 
<lo:n-r o cash business.

tt *h a eoneteeion of h'= address; be 
was given a heartv vote of thanks.

A Shortage in 
the Tea Market

Is Now Visible
Referring to the tea market a promi­

nent London tea house writes as folows: 
‘‘The position is somewhat grave, as the 
trade is face to face with an actual 
shortage, at any rate of common tea. 
The Indian crop available for the United 
Kingdom is estimated at G.000,000 lbs. 
less than last year, while from Ceylon 
we have received 9.01X1,000 lbs. less.

‘‘The surplus from last year’s crops 
was not common tea and with better 
trade this year we shall receive less. 
The deduction to Ik- made from this fact 
is that the rise is a genuine one. In a 
condition of affairs such as the present, 
it would be idle to attempt any forecast 
of prices in the near or more distant 
future, hut it seems quite evident that 
no material relief can be expected before 
tlw middle of next year.

‘‘Medium tea remains good value both 
in price and satisfaction from quality, 
etc.”

This intelligence is from one of the 
largest exporters and importers in the 
world. Their advice in the past has 
never been bullish. In fart their ten­
dencies have been bearish and their 
record shows that they have not tried 
to mislead iheir customers for their own 
temporary benefit.

Another report says: ‘‘The activity in 
the coffee market lias had the effect of 
holding the tea market in cheek, and the 
attention given to holiday goods natnr- 
ally detracts from the regular lines.

*‘ file position of the mafket is very 
strong, and a material advance along the 
entire list is predicted as soon as orders 
are received in any volume.

‘‘The Ceylon crop is reported about 
7.090,00(1 pounds short of last year, the 
India crop about 12.000,000 short, while 
Japan shows a shortage of ahout 7,000,- 
000 pounds.”

fiAT.KfmAPS TOP 1911
Tii„ T nin«r P;i<*L'iri,v & Prov^on Po.. 

Afrrif rr.fi! firo cnmlm'* ouf ♦hoî'r nHp^- 
f*vn 1011 <*n1f>ndnr Th'4 îllvctmfîon is 
♦1i*>i of h n***iïr»p rvlfir of fair soy in 
tvrvpnl wncff.fn drpc<5 «ontp<1 nn ,n fon<*o 

iipr Txmv. ,<Onnnn of flin 
Pv’di ’’ «ho iy polled. Tli** onfirp rnl- 
omlfir i< a vnrd lop** hy 15 inohrs in 
width.
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Want the Early 
Closing By-law 

Off the Books
Belleville, Ont., Dec. 22.—At the 

city council meeting this week a petition 
was presented by grocers asking the 
enuneil to rescind the hv-law passed in 
May last which compelled grocers to 
close their places of business at 7.20 ex­
cepting Saturday evening and during 
Christmas week. Through their counsel 
the grocers contended the by-law was not 
a fair one and instanced a case where a 
grocer who had also a meat business, 
tested the by-law and won his ease. 
Since then lie has kept open to a later 
hour while exclusive grocers adjacent 
had to close.
/ After some discussion the petition 

was referred to next year’s council.



Practical Methods in Retail Stores
Another Firm Offering Hampers of Goods for Christmas Gifts—General Deliv­
ery in Seaforth Has Few Supporters—Selling Goods by Telephone—A Saving 
on Selling Table Raisins—Catering to Social Organizations — Cutting Broom 
Prices.

Hampers as Xmas Presents.
Calgary, Alta, Dec. 22.—In a recent 

issue of The Grocer there was an item 
on the Practical Methods page telling of 
a modern idea being utilized by Fraser, 
Viger & Co., Montreal, respecting the 
packing and*offering for sale of cases 
of goods for Christmas presents. That 
idea is worked out by the Hudson Bay 
Company. They have run an advertise­
ment in the local newspapers telling all 
about this feature under the heading of 
“The Best Gift to a Family—A Christ­
mas Hamper.” In a panel at one side of 
the ad. they say : “Order as early as you 
can—we ship to any address. Enclose 
sufficient money to prepay if hamper is 
intended as a present. Balance of money 
left after paying charges will he return­
ed to you.”

Hampers are offered at $4.00, $0.50. 
$7.50, $10.50 and $13.25. The $4.90 
hampers consisted of the following 
articles.

8 lb. Turkey. 1 lb. Plum Pudding. 1 
package Mince Meat, 1 box Somebody's 
Luggage, 1 lb. Coffee, 1 lb. Fancy Bis­
cuits, 1 lb. Fine Table Raisins, 1 lb. New 
Season’s Mixed Nuts. 5 lbs Fancy Apples 
and 1 lb. pkg. Special Tea.

General Delivery in Seaforth.
Seaforth, Ont., Dec. 22.—The merch­

ants of Seaforth do not see eye to eye in 
the matter of the formation of a general 
delivery such as is being tried out in 
Goderich with good success. ITp to the 
present only three grocers are using the 
system instituted by a man who has had 
experience in other places. These groc­
ers are Chas. Andrews. A. G. Ault, and 
A. Crone. One of the other grocers does 
not think that the new system would 
benefit him. He has such a large trade, 
he says, that he couldn’t give the service 
lie now is able to render. Hardware 
merchants do not enter because they 
claim they could not get the 
general delivery to deliver goods 
out in the country and that 
therefore they would have to keep an 
outfit anvwav.

you have the advantage of prompt de­
livery.

“Get the habit of phoning your wants 
to us at once, and avoid the danger of 
overlooking an important item, because 
we carry large assortments so as to be 
ready with the goods you want, and as 
you want them.

“We arc alwavs striving to anticipate 
your needs, and you will run no possible 
risk in ordering by phone. The satisfac­
tion we get out of this business comes 
from the satisfaction you get out of it.

“We have two delivery wagons in con­
nection with our business, and hope you 
will make use of them—and remember, 
we appreciate your orders.

“The King Edward Grocery, G. S. 
Bartlett, Phone 51.”

A Telephone Talk.
Chatham, Ont. Dec. 22.—G. S. Bart­

lett of the King Edward Grocery is mak­
ing a feature of telephone orders. Tly 
King Edward has from the outset, fea­
tured this line of business, the telephone 
number appearing in connection with all 
advertising readers.

Recently Mr. Bartlett had in the local 
press a suggestive telephone talk from 
which the following sentences are 
quoted :

“Dear Madam: We want you to re­
member that when you call us by tele­
phone for goods you need in a hurry.

HUBERT McConnell,
One of St. John’s (X. B.) Oldest Grocers 

Who Has Recently Retired From 
Business. He is Succeeded by 

His Son Robert.
Good Method of Selling Table Raisins.

Toronto, Dec. 22.—J. Blood, \onge 
street, has adopted a method of selling 
table raisins that effects a considerable 
saving. He keeps a sample box on the 
counter with a glass top fastened down 
tight so that customers can see the goods 
but cannot touch them. Half and full 
pound packages of the raisins are kept 
ready—in a tin box, to prevent deterior­
ation. Formerly when these goods were 
exposed on the counter, people picked 
them over in such a way that others 
would insist upon having their purchases 
taken from the bottom of the box. or 
would be deterred from buying alto­
gether. Then, again, being exposed to 
the air. a certain quantity of the raisins 
always dried out, and were unfit for 
sale. Mr. Blood figures that he lost 
on an average three to five pounds on 
every box containing twenty-two pounds, 
so that the saving he now makes is well 
worth while.

S3

Caters to Social Organizations.
St. John, N. B„ Dec. 22.—W. H. Dun­

ham has moved his grocery, meat and 
fish business from 115 Main street to 
the building at the corner of Main and 
Albert streets. The new stand is fitted 
with some modern appliances. The groc­
ery department occupies the larger por­
tion of the new store, while a meat-cut­
ting bench is located at one side near 
the entrance. The fish department is 
reached through a door from the main 
f-tore. and also has a separate entrance 
from the street.

Computing scales and a cash register 
are a part of the equipment, and all 
perishable goods are kept under cover 
in glass showcases. A blackboard at 
the entrance to the grocery reminds the 
customer or the passerby that a supply 
of fish of various kinds may be obtained. 
A list of the varieties is set forth each 
day, and it has proved an effective sales 
agent.

A side line which Mr. Dunham has 
found profitable is in catering for social 
organizations or clubs. In this wav he 
not only derives a profit from the goods 
lie furnishes, but also gets in touch with 
a lot of individual buyers he might not 
otherwise meet. He is a member of a 
number of these organizations, includ­
ing the salvage corps and fire police, a 
volunteer organization connected with 
the fire department, which goes in for 
many social functions.

Cut Prices on Brooms.
Goderich, Ont., Dec. 22.—Neil Cam­

eron, a local merchant who advertises 
his place as a department store, started 
out the other morning to sell brooms by 
the cut-price method. His samples at 
the door had not long been ticketed up 
when Harry Long, the “Quality Store” 
grocer, corner of Hamilton street and 
The Square, followed suit, and soon Mc- 
Ewen Brothers, The Square and Morris 
& McClinton of the Maple Leaf grocery, 
had a good display of brooms in their 
windows marked down to 19 and 20 
cents. The department store dropped 
the notion, and brooms in Goderich now 
sell for normal prices.

WHOLESALERS’ DIRECTORY.
According to Orrin Thacker’s Direc­

tory of Wholesale Grocers in Canada 
and the United States, there are 145 
in the former, and 2,823 in the latter 
country. Considering the population of 
Canada at 7,000.000, there is one whole­
sale grocer to every 48,276 people; if 
the population of the U. S. is 90,000,- 
000. there is one wholesaler to every 
31.880 people. The name of each whole­
saler is given, with his rating.



Merry Men About the Banquet Board
Members of the Dominion Commercial Travelers’ Association Hold Annual 
Meeting and Banquet—J. Bevans Giles The New President — Politicians and a 
Railway Magnate Present—Sparklets Gathered Up From Around The Board.

Montreal, Dec. 22. — More than two 
hundred commercial “line” men attend, 
ed the annual meeting of the D. C. T. A. 
at the Windsor Hotel on the 17th inst. 
The centre of interest no doubt lay in 
the declaration of the poll, but there 
was quite an amount of important bus­
iness. transacted.

The retiring president, S. J. Matthew- 
son, occupied the chair, and was support­
ed by J. Bevans Giles, vice president; 
W. J. Egan, past president; Max Mur­
doch, treasurer, and H. W. Wadsworth, 
secretary.

The annual report showed a net in­
crease of 377 members during the year, 
making a total membership of 7,007.

A Retiring Speech.
Before retiring from office, the presi- 

dept, S. J. Matthewson, expressed thanks 
for the support given him. and pointed 
out how much responsibility rested upon 
the directors in regard to investment of 
funds. In this connection, he threw out 
the suggestion that the association 
should consider the advisability of ap­
pointing an architect or estate agent 
to value properties on which loans were 
made.

All other business being concluded, the 
audience were relieved to hear the re­
tiring president with a nervous tremor 
of excitement exclaim: “Gentlemen, the 
psychological moment has now arrived.” 
Amid cheers he declared J. Bevans Giles, 
traveler for Radnor Water, elected by 
a majority of 18) votes. No sooner had 
the excitement subdued, than Chas. Gurd. 
his opponent, rushed forward and clasp­
ing “Bev.” by the hand, declared: 
“Gentlemen, there’s many a slip ’twixt 
the cup and the lip—I’ve slipped.”

The audience was not slow to applaud 
this show of good feeling, and every one 
was pleased to see the two rivals stand 
hand in hand.

The Banquet.
More than four hundred members sat 

down to the annual feast provided by 
the association at the Windsor Hotel on 
the 19th, and a right jolly crowd they 
were.

After drinking to the toast of “The 
King,” word was passed round that the 
President was going to speak. Everyone 
tried to stretch his neck beyond the nor­
mal, but there was no necessity to risk 
such a strain, as the strong flow of 
language from “the jolly little fellow” 
soon gave everyone the cue as to where 
he was sitting.

He was quite considerate to be so 
brief as to allow the other orators who 
were so anxious to get talking to produce 
their notes and start off.

Labor King Talks.
The Hon. Mackenzie King was

Staff Correspondence.

warmly received, and after stirring ud 
a patriotic feeling, referred to the rapid 
development of Canada, and stated em­
phatically that what confederation 
meant in politics, transportation meant 
in trade, and that unless the country 
could be held together by transportation 
facilities, it could not be united as it 
ought. Consequently there ought to be 
no feeling against the expenditure of 
money toward the increasing of such 
facilities as the deepening of harbors 
and the furtherance of public works. It 
is all for the good of Canada. He fur­
ther mentioned that he had traveled 
round the world, and knew how far 
Canada’s trade extended. It was not 
confined to land, but was stretching across 
the oceans both cast and west. This not 
only made it necessary for trade inter­
ests to consider the accommodation to 
carry this trade, but for the government 
to consider the necessary provisions for 
the protection of that trade.

Mr. King further appealed to the pat­
riotic feeling of the audience by stating

that wherever he went he could not lose 
sight of the British flag. A man could 
therefore leave Montreal and perform 
this long trip without leaving the power­
ful protection of the British emblem.

“That means that we Canadians can 
look forward to the day when our trade 
shall ply from end to end of the world, 
with the Union Jack as the emblem of 
our security. With what we have by 
Providence, what we have by inheritance 
and what we shall win in future, may 
we Canadians not look forward with 
pride to what the years shall bring forth, 
and to give to it the best we have in 
heart, brain and hand!”

A Plea for Unity.
C. J. Doherty stated that what Can­

ada needed was not merely the means 
of transportation, but a close study of 
the conditions in all sections of the 
country; and these conditions were met 
by the commercial travelers whose bus­
iness brought them in contact with 
people from one end of the country to 
the other. They could aid in creating a

THE MEETING OF THE WATERS.

Chas. Gurd on the left and J. Bevans Giles on the right, representing 
two mineral water concerns, were the contestants for the Presidency. The 
latter emerged from the conflict victorious.
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feeling of pure Canadian patriotism 
which recognized neither east nor west, 
without racial differences or clash of 
creed, in which all could unite in a com­
mon pride of Canadian citizenship.

Max Murdoch then proposed the toast

-d|

<X. V.•*X-
"Sam” Matthewson, the retiring presi­

dent of the D.C.T.A. The salmon 
can’t keep away from him.

of “Our Guests,” to which Chas. M. 
Hays, president of the Grand Trunk, 
responded.

Travelers’ Superior Knowledge.
The latter indulged in an amount of 

pleasant badinage with the travelers re­
garding their much more intimate know­
ledge of train conditions. “You know 
better than I do what time No. 3 and 
No. 5 go out. You can tell me what 
conductor is on board. Moreover you 
know what stations these trains stop at 
—where they should stop. In fact, you 
can possibly give me very forcible argu­
ments as to why the tariff on excess 
baggage should be reduced.” He pre­
dicted that within three years the Grand 
Trunk Pacific would extend to the coast.

“With the growth of transportation 
interests the relations between the people 
and the transportation companies is 
bound to become a most important ques­
tion, which may even take the place of 
the tariff as a public issue. It will be 
a question you will have with you all the 
time, and we may not always see things 
eye to eve. as to what rates and service 
shall be. But I am glad to meet you to­
night. and if I can in future meet you 
in connection with these transportation 
interests, and give you the reasons for 
the faith we have, I have a strong belief 
that we shall not be far apart, and that 
we together shall proceed in doing, what 
we are both interested in doing—devel­
oping to the utmost extent the commerc­
ial interests and advantages of Can­
ada.”

Several other toasts were proposed 
and briefly responded to, and at the
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conclusion S. Wotherspoon proposed 
“The Press,” to which a representative 
of the MacLean Publishing Co. replied.

The officers elected to fill the remain­
ing positions were:

Ed. Duckett (A. McDougall Varnish 
Co.) Vice-Pres. ; Max Murdoch, Treasur­
er. Directors: H. M. Levine (Montreal 
Shirt Co.) ; Eug. Poitevin (L. H. Hebert 
Co.) ; M. W. Ilackett (Lymans Limited) ; 
W. C. Murray (E. W. Gillett Co., Lim­
ited) ; W. J Irving (Jas. Smart. Limit­
ed.)

“Chat Over the Table.”
“I heard that a couple of telegrams 

were received at the Montreal office of 
the president’s company, one prior to 
the declaration of the poll reading: 
“Waters troubled. Rise in the Springs.” 
One later read: “Waters subsided. Now 
calm and settled.”

“That’s a fine show Poultry Johnny 
Gunn has on. He’s going to make 
Guelph and Ottawa sit up.”

“Say, Max Murdoch’s a worker, 0. 
K.”

“Who said Bev. Giles had “Little 
Baptiste” under his arm?”

Banquetlets.
Complimentary packages of tobacco 

were again in evidence, and the con­
tents much enjoyed, as well as boxes of 
cigars. Liberality was the order of the 
evening. The cigars all went off in 
smoke or in somebody’s pockets.

A full table of Bluenoses was much in 
evidence towards the close of the even­
ing, but otherwise behaved with extreme 
quietness.

An old familiar figure was welcomed 
back in the person of Barlow Cnmber-

«

r'4

A Prize of $100 in gold is offered to 
farmers by John A. Gunn for the best 

poultry shipments.

land, who was at the first birthday of the 
association. He was as bright and chirpy 
as of yore.

Light a Craven cigarette and place it 
on a piece of lump sugar and watch the 
Salome dance that will result. This was 
a favorite pastime at the press table.
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“Bobby” Wilkins was there with the 
goods, as usual, and was “Nae sae bad.” 
In fact he was the only person that at­
tempted a joke.

Hon. Mackenzie King’s trip around 
the world was the quickest transporta­
tion furnished travelers in many a day. 
In fact, he went half way around again 
by way of good measure.

Ex-judge Doherty, while not so “geo­
graphically” exacting as his predecessor, 
was unique in his remarks, especially 
about that new* Government idea.
And let me the canakin clink, clink,
And let me the canakin clink.

A traveler’s a man;
A life’s but a span;

Why then, let a traveler drink.
(Apologies to Iago.)

It is rumored that the rate on excess 
baggage was reduced on December 20th. 
Why?

Over 400 big men, and all obedient to 
little “Bevans.” The banquet was the 
most successful ever held. Order was 
perfect, and this was due mainly to the 
wisdom of the president running one 
item of the programme on top of the 
next one, thus not giving an opportunity 
for talking which has in the past been a 
noticeable embarrassment.

Although the travelers’ dinner is never 
taken seriously or what is spoken regard­
ed in a grave manner, yet the remarks of 
C. C. Ballantyne could not fail to make 
the most uninterested listener sit up and 
take notice.

Juniors were in evidence more so than 
in past years. This is an encouraging 
sign.

Those were nice bluepoints, but they 
came from malpecque beds.

While a number of the 
speakers were in a reminis­
cent mo< d, it was regretted 
that Sir Thomas Shaugh- 
nessy was unable to attend, 
owing to illness, and did not 
tell the story of how he once 
gave ten dollars to a man to 
buy a ticket to Toronto. He 
could not give him a pass, 
and the party to show his 
gratitude, immediately went 
down the street and bought 
a ticket over the Grand 
Tri.nk railway with the 
mo icy.

Mayor Nathan will prob­
ably learn with surprise how 
broad-minded Mayor Guerin 
has become, and this so sud­
denly.

That was a delicate com­
pliment of “Bev.” Giles in 
placing Mr. Gurd at the head 
table.

This year there was 
less “phiz” and more 

mineral than ever before. Not­
withstanding the bad state of the side­
walks the roll call was perfect next 
morning.

The wit from “Bit’s” table was as 
sharp as his razors. They’re Tit Bits 
all right! '

>
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A MERRY CHRISTMAS.
Before another week 

has rolled around, 
Christmas will have 

I come and gone. We 
I will soon be on the 
verge of another year, 
those merry bells will 
presently ring out the 

old and ring in the new with all its pos­
sibilities and pleasures. We must make 
it better than the past.

The Canadian Grocer hopes that it 
will be better tor everyone ; it wishes 
all its readers a right Merry Christmas, 
and may each and everyone live to en­
joy a greater measure of prosperity in 
the years to come.

A MERCHANTS’ DEPUTATION.
The Retail Merchants' Association of 

Canada are arranging a monster depu­
tation to go to Ottawa about the end 
of January 1911, to protest to Sir Wil­
frid Laurier and the government against 
the Co-onerative Bills introduced by F 
T) Monk and others 

Our readers are quite familiar with 
this question What all should do now 
is to make up their minds to join this 
denotation and enter their protests hv 
their presence Parliament meets about 
January 12 after the holidays. The de­
putation will he arraneed for as soon 
after that as possible and during a time 
wdien business is slack.

Every section of every trade should 
otveet strenuously to such "class” legis­
lation.

respecting sale of poisons.
There has been a bill introduced into 

the House of Commons by E. N. Lewis, 
West Huron, Ont., respecting the sale of 
poison which will -affect merchants and

particularly those in rural districts 
where drug stores have not located. The 
first clause of the bill reads as follows : 
Any person who by himsell or his agent 
sells, offers for sale, attempts to sell, 
or gives away any poison without doing 
so under the authority of a medical cer­
tificate, or prescription, is guilty of a 
misdemeanor and is liable to a fine of 
not less than $100 or imprisonment for 
not more than six months in jail, cr 
both.

According to medical men, Mr. Lewis 
states, there is a practice in vogue in 
many towns of using cocaine, it being 
sometimes more easily procured than 
spirits. . This is his reason for the bill 

It will not, however, interfere with 
the sale of Paris green to farmers hut 
includes all other poisons such as co­
caine, carbolic acid, opium, etc.

The bill has so far only passed the 
first reading and when it come up for 
final decision there will likely be oppo­
sition on the grounds that the matter 
belongs to the provincial parliament.

The object of the next clause is a wor­
thy one. It aims to prevent accidents 
by mistake in poisons by restricting the 
container to a blue glass bottle, three 
cornered or square with rough or cor­
rugated corners.

TRADE PAPERS WIN OUT.
Toronto assessed The MacLean Pub­

lishing Co. as a business concern at 60 
per cent., claiming that the assessment 
act applied to daily newspapers only, 
and that trade papers were not news­
papers because they did not give general 
news.

The MacLean Co. at once entered an 
appeal on the ground that trade papers 
were newspapers within the meaning of 
the Ontario Assessment Act : they were 
specialized newspapers ; being in the 
same class as the country weeklies in 
furnishing exclusive news for their class 
of readers. It was shown that the best 
country weeklies devoted themselves en­
tirely to their own field, that they gave 
no general news whatever, and The 
Freeholder, Cornwall, published hv the 
first vice-president of the Canadian Press 
Association was produced as a type of 
the modem country paper.

The matter came before Judge Win­
chester, who very promptly decided, on 
looking over The MacLean Co.’s various 
publications, that they were clearly 
newspapers, in that they gave most im­
portant political, trade and general news 
of interest to a very important class in 
the country.

Questioned by the Judge, the official 
representing the city, admitted that so­
ciety, religious and similar publications 
were newspapers, but argued if a pub­
lication gave news to business men it 
could not be a newspaper. The absur­
dity ol the argument was so apparent 
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that the Judge stopped him, telling him 
in effect that there was no use his go­
ing on ; that news that interested mer­
chants and manufacturers was news as 
much as any other class of news, and of 
a higher value.

This is apparently the climax of a fight 
against trade newspapers that has been 
going on for some years, openly instigat­
ed by certain big dailies, supported by 
leading mail-order houses. The latter 
argue that trade newspapers are demon­
strating to merchants in other cities and 
towns that advertising in their own lo­
cal dailies and weeklies and improvement! 
in their business methods will bring them 
as much up-to-date as the big city stores. 
The people are being educated by the 
advertising in the smaller dailies and 
weeklies to buy at home and they do 
not respond to the advertising in the 
big dailies as they used to.

For years they tried to get the post 
office to impose a higher rate of postage 
and to harrass them in other wavs ; hut 
Parliament is legislating for all Canada 
and not for Toronto and the secret in­
fluences at work In the department came 
to naught.

TO SAVE THE DAYLIGHT.
How would vou like to get un an hour 

earlier In the morning and not know it 9 
Of course vou would open vour store an 
hour earlier, have dinner sooner, close 
sooner, have an extra hour of davlight 
in the evening and go to bed an hour 
earlier.

This is the import of a hill that has 
been introduced into the house of Com­
mons. called the Davlight Saving Bill 
It pronoses that on a Sundav morning 
in April of each rear our time pieces he 
advanced from 2 to 3 o'clock and that 
they he allowed to run that way until 
November.

If this comes to pass we will ail he un 
and astir 60 minutes before we are now 
According to the clock when it has been 
reset there will, ol course, he no differ­
ence. If we rise in the summer at 6 
o'clock we will still get up at fi hv the 
clock hut if we take Into consideration 
Greenwich standard time, it will in re- 
alitv be onlv 5 o’clock.

But this does not mean we will have 
to work an hour longer. If we now 
close our stores at 7 o’clock we will do 
the same hut in realitv it will he 
but fi o’clock That means an extra 
hour before the evening twilight and al­
so that we go to bed an hour sooner. 
therehv getting the same amount of 
sleep and gaining an hour’s davlight.

This annears to be a nret.tv good thing 
for merchants who do not spend the en­
tire davlight hours and part of the night! 
in work. It is certainlv a davlieht sav­
ing method and if carried Into effect at 
the nroper time bv the whole of Panada 
would cause no Inconvenience and from
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Inferior Delivery Service Lost Custom
Story About a Dealer Who Would Only Deliver His Goods 
Every Other Day—Customers Gradually Drifted Away to Where 
They Could Get Adequate Service—A Merchant Who Makes it 
a Point to Attend to Personal Wants of His Patrons—Would 
Hammer the Nails Down in a Customer's Shoe.

our point of view would give a great 
deal of satisfaction.

What do others think of it ? Drop us 
a line.

A WASTE OF MONEY.
A reader of The Grocer interested in 

retail newspaper advertising as a me­
thod for increasing his selling power, 
writes to point out the inconsistences in 
this respect of a general merchant in his 
town. This merchant advertised mitts 
and allowed the same copy to run all 
summer.

This is certainly an inconsistency. It 
is worse than that ; it is bad business 
and shows up such a man as unprogres- 
sive, careless, wasteful, a “has-been” 
and all the other adjectives of the dic­
tionary implying retrogression.

There are too many dealers in this 
class. It is frequently noticed that some 
advertise, for instance. Thanksgiving 
goods for weeks after that holiday sea­
son has passed, Christmas goods when 
Christmas is over, etc. While this is 
scarcely as had as advertising mitts in 
summer, yet it denotes a merchant who 
is out-of-date and who might be better 
engaged at some business requiring less 
thought and initiative.

KEEPING THE STOCK FRESH.
In taking stock from the store room, 

care should be used to select the older 
stock. No good grocer will retain stock 
that is really old but as his stores be­
come depleted he replenishes them.

In piling in the new goods thev should 
be placed behind the old in order that 
the latter may go out first. In this way 
the dealer will alw'avs have a fresh 
stock on hand.

MICE AND MATCHES.
Again must the alarm be sounded, 

“Beware of Fire.” The other morning 
just before day-break a fire .started in 
the store of a Toronto grocer, causing 
in a few minutes about $25 damage to 
the building and $200 to the stock, be­
sides the inconvenience the owner was 
put to just before the Christmas season.

It broke out in a refuse barrel be­
neath the counter and was thought to 
be due to mice and matches.

As pointed out only a few weeks ago 
in these columns, merchants cannot be 
too careful. Most grocers make a prac­
tice of going over the entire store just 
before closing time to see that every­
thing is in proper order. When they 
do this, they feel better, sleep more 
securely, worry less, and reduce the 
chance of fire and loss to a minimum.

When the causes of fire have been re­
moved, there is small prospect of a fire. 
Clean up the refuse, place the matches 
beyond reach of the mice, and, to make 
assurance doubly sure, destroy the 
mice.

That a dealer’s selling power is either 
favorably or unfavorably influenced by 
the service he renders is unquestionable. 
A merchant may sell the best of goods, 
his prices may be quite reasonable, his 
buying system may be perfect and his 
bookkeeping faultless, yet if he does 
not study how to give his customers a 
service which is equal to or better than 
that of a competitor who sells equally 
good goods at equally moderate prices, 
he cannot hope to retain those custo­
mers or add many new ones.
. Here is a case in point which recently 
came to the notice of the writer. In an 
Eastern Ontario town there is a retail 
grocery dealer who has been in business 
many years. He is now a pretty old 
man. Among his customers in this sec­
tion of the town in which he is located 
have been several families who bought 
considerable quantities of groceries. In 
fact at one time he held the best class 
of trade in his district.

Deliveries Every Other Day.
Recently, however, bis delivery ser­

vice has not been at all adequate to suit 
these customers, one of whom put the 
matter thus: “The store is about 20 
minutes’ walk from our place and while 
we do not mind occasionally going over 
for groceries yet often none of us have 
the time.

“Just the other day my wife wanted 
something for supper and telephoned to 
the store for it. The answer was that 
it could fiot be delivered that day as the 
store was now only delivering certain 
days of the week. The best they could 
do was to bring it over in the morning. 
This of course, was of no use to her 
and she was compelled to ring up an­
other grocer who was quite willing to 
make the delivery.”

Loss of a Customer.
Tliis case actually occurred. The ulti­

mate result was that this family gradu­
ally drifted away from their grocer un­
til now thev purchase nothing at all 
from him. So far as the man was con­
cerned they had always liked him : his 
goods were of a superior quality and his 
store was neat and clean. But simply 
because he did not give the proper ser­
vice. he was rejected.

In modern business, service plays an 
important part. It is so easy to obtain 
that people will gradually drift to those 
merchants who give them the superior 
service, other things being equal. A 
woman may not look for. but neverthe­
less appreciates, some little personal at­
tention now and again apart from her 
actual purchases, but she expects to be 
treated in a business-like manner in or­
dering and receiving goods. No one 
could be expected to deal with a grocer
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in a large centre who delivered only 
every other day when a dozen others 
would supply the same goods every day 
and be glad to do it.

The writer knows of a merchant in a 
village store who makes it a point to not 
only give the best possible service in 
making sales, but is glad of the oppor­
tunity of helping a customer otherwise, 
whenever she calls.

Merchant Turns Cobbler.
He has been known to hammer the 

nails down in the shoe of a woman cus­
tomer who complained of them giving 
her trouble. He voluntarily asked her 
to sit down and take off the boot while 
he eliminated the nails. This man does 
so many such acts of kindness that he 
not only holds fast his customers, but 
he has them returning these kindnesses 
by bringing in occasionally a piece of 
fresh pork, a chicken, some apples, etc. 
He is always careful not to give any­
thing away that he sells in the store or 
even to cut the price, but if something 
is wanted outside of the goods he car­
ries he allows the customer to have it 
at cost.

Service a little better than customers 
can obtain from any of his competitors 
is what he aims at always.

GROCER LOSES LEGAL CASE.
A legal case of interest to merchants 

was decided in a Toronto law court last 
week. A retail grocer sued a woman for 
a grocery bill, the groceries having been 
purchased by her husband. As it hap­
pened in this case the wife was a pro­
perty owner while the husband was not.

The presiding judge decided that unless 
there was a special contract, the wife 
could not be held responsible and judg­
ment was given for defendant.

How difficult it is for the retail mer­
chant to get his just dues !

INFORMATION FOR BUYERS.

Supnlied to The Trade by Sellers.
Invalid Oxvil. the Perfect Fluid Beef, 

is now being sold on the Canadian mar­
ket under the contract selling plan in 
order that price-cutting will be elimin­
ated. This will make Oxvil a certain 
nrofit-gette- since it will be sold at a 
uniform price and at a uniform profit. 
This should attract the attention of 
those grocers who are anxious to main­
tain prices and besides, everv time von 
sell and recommend Oxvil vou are giv­
ing your customer an absolutelv pure 
fluid beef which is full of true beef nour­
ishment. A discount of 10 p.c. on all 
orders of 2 dozen or over will be given. 
Show cards are included with orders. 
The Harrv Horne Co.. 309 King St.. 
West. Toronto, are controlling agents 
for Canada.



The Markets -Strong Feeling in Tea
Reports From Primary Markets Show a Falling Off in Supplies and Jobbers Say 
The Tea is not Being Produced—The Strong Tendency they Believe is Genuine—
General Trade Among Wholesalers is Quiet this Week While Retailer hai his 
Innings—Prunes Very Firm.

See also Provisions, Cereals aad Fruit, Vegetables aai Fish Departments en Pages Following.

ONTARIO MARKETS
POINTERS—

Tea—Market very firm.
Cream of Tartar—Firmer. 
Prunes—è cent advance.

Toronto. Dec. 22—Now it is tea. With 
coffee marking time after an excited run 
up the price list and while the trade 
have been watching with interest for the 
next move, they have had theii attention 
sharply drawn to the tea market. In 
several houses the first thing mentioned 
was the condition of this market, mani­
festing that the wholesale trade are im­
pressed by conditions as they are report­
ed.

Some in expressing an opinion state 
that they believe there is an actual 
scarcity just as announced. They point 
to the big increase in consumption and 
the uprooting of the plantations in order 
to plant rubber trees. These are men­
tioned as prima facie reasons why tea 
might be influenced. The strength of the 
market has been referred to before but 
it is just of late that the trade have been 
becoming loud voiced in their statements 
that “tea is firm and it looks as if it is 
going to be firmer.”

According to the agreement governing 
the coffee syndicate, 600,000 bags of 
valorization coffee must be sold after 
January 1st. At the last sale this coffee 
brought 9J cents. Since then prices have 
advanced fully four cents a pound. The 
600,000 bags will mean about 78,000,000 
pounds and at four cents advance will 
show a profit to those interested over 
the l revioue sale of something more than 
$3.000.000. Should the syndicate decide 
to sell double the quantity, as they are 
permitted under the agreement, the clean 
up will be over $6,000,000. Apparently 
there is a strong motive for poor crop 
reports and a bull campaign.

Sugar—The week has brought no 
changes in the sugar market. There is 
some local buying. It is considered 
fairly good for this time of the year. 
On the whole, however, trade is quiet. 
In the primary market the indications 
point to lower prices. Some say they 
will not be announced until after the 
New Year ; others believe a change may 
come at any time, the excess of the new 
crop over the old is heavy and is ac­
countable for the bullish market now 
reported.
Extra granulated, ban...................................................

“ " 30ib bags .......................................
Imperial granulated .......................................................
Bearer granulated........................................................ * *
Yellow, bags ...................................................... . . . Y.

Barrels of granulated and yellow will be furnished 
at I cents above bag prices.

Extra ground, brls............................................................
'* " 50-lb. boxes.............................................
•• - 31-lb. boxes..............................................

4 70 
4 80 
4 56 
4 55«*30
5 10 
5 30 
5 4#

Powdered, brls................................................ ................ 4 60
................ 6 10

" 36-lb. boxes................................... 6 30
Red Seel, cwt ................ 7 10
St. Lawrence Crystal Diamonds................
Peris lumps. In 1004b. boxes.........................

................ 7 60

..................6 80

* In 164b. M ...........................

Syrups and Molasses.—There is still a 
fair demand for syrups. In the primary 
molasses markets the sentiment is up­
wards. At the beginning of the present 
grinding season it - was announced that 
the output would show a decrease of 
from 25 to 36%. It is now claimed that 
this was underestimated. From one 
source it is learned that the record for 
molasses from Sept. 1st up to date is 
23,000 barrels behind the receipts for 
the same time last year. Hence!
Syrup*— Per esee
1 lb. tine, 3 dos.Inoaee.............  8 86
I lb. tins, 1 dos.

Incuse............. .... 3 80
10 lb. tins, | dos.

lnoase.....................  3 60
SO lb. tins. 1 dos.

in cose.....................  3 45
Barrels, per lb........... 0 031
Half barrels, lb......... 0 031
Quarter '* " .... 0 03*
Pails.S8ilbe.ee.......... 1 70

" 36 ” M .... 1 SO

Molasses

Maple Syrup— 
Gallons. 8 to oaa

New Orleans,
medium.......  0 30 I 36

New Orleans.
bbls.................  0 38 0 33

Barbedoes, extra
fancy......................  0 46

Porto Rico.... 0 46 0 63 
Mueoorada................  0 30

Dried Fruits.—Trading is inclined to 
be quiet. It is to be expected at this 
time during the season. Prunes have 
advanced a half cent per pound. 
Holdings are light at the coast and it 
has been said that it is next to impossi­
ble to secure a car load of this stock. 
Raisins and currants are steady.
Prunes—

SO to 40, In 364b. boxes.................................
40 is 60 ” " ................................
•0 to 80 “ - .................................
88 to 70 M “ ................................
70 to 10 M M .................. ...........
•0 to 80 " " .................................
80 to 100 " " .................................

Sams fruit In 60-lb. boxes 4 oent lees.
Aprteote-

BUndard........................................................

.......0 13| 8 134

.......  0 061 0 10

Fancy. " " ................
Candled Peels—
Lemon...................  0 09 0 11
Orange....................0 10 0 134
Figs—

Elemet, per lb.
1! Inches............ 0 08 0 10
3 "   0 084 0 104
34 "   0 09$ 0 11

Citron.................. 6 15 0 IT

34 •* ..............0 11» 0 134
36 " ......... 0 U! 0 13$
Umbrella boxes..0 13 0 14

..............................  6 04 6 M|

................................ 0 09| 6 10

Currants—
Fine Flliatras ... 0 074 0 08
Patras.................. 0 08 0 084

Uncleaned 4c leas
Raisins—
Sultana....................... ..............
4fancy............................

extra fancy...................

Vaattuaa...

......... 0 14 1 16

......... 0 06 6 09
Seeded, 1 lb packet*, fancy ......... 0 064 9 09

“ 16 ox. packets, choice
•• 13 or. " "

Data.- * - Hairs....
Hallo wees— dale,,

Pull boxes......... 0 064 0 054 per 1 lb
Half boxes....... 0 06 0 064 Fards choicest.. 0 094 0 10|

Nuts.—Doings in the nut market are 
now confined for the most part to the 
retailer. He will have his day until 
after the holiday season. No changes
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are reported among the wholesale trade 
and prices are stable.

. FormleW*.............................................. I 15 0 16i
Tarragona.......................................................... 0 16
•belled.....................................................  6 36 8 18

Walnuts, Grenoble................................................... 0 164 0 16
“ *   6 14...................................  6 II
............ .......................................................  8 38 8 40

Filberts.......................................................................8 134 8 13
few*......................................................................... 8 18 8 88
teEa ro-w: :::::::::::: i&îiü

Coffee.—The market is continuing in 
its strong position. Prices are slightly 
firmer although no change has been 
made. Those who arc preparing statis­
tics concerning primary markets see 
nothing but strength. It has been stated 
that the Pure Food authorities of the 
U.S. may probably be given a little extra 
work on account of the tendency to sub­
stitute, with coffee ruling at its present 
quotations.
Bio. roasted....... 8 16 0 20
Green Rio.........0 1» 0 16

ShDtos, roasted......... 0 23
an cal bo, " __ 0 30

Bogota»...........  0 23 0 35

Mocha, roasted. 6 8» 0 86 
Java, roaeted... 0 37 6 SI
Mexican..................... 0 35
Oautemole................. 0 16
Jamaica..................... 6 30

Tea.—The general market is firm. Re­
ports say that shipments from Northern 
India for the season up to a fortnight 
ago are nearly three million pounds less 
than for the corresponding period last 
year, while from the India Tea Associa­
tion it is learned that the season is now 
practically closed in nearly all districts. 
In the rise in common teas, it is stated 
that the advance in this grade has not 
been at the expense of medium descrip­
tions. The latter has participated to a 
considerable extent.

Spices—Cream of tartar is one of the 
strongest spices as far as market condi­
tions are concerned. Latest reports in­
dicate that this strength is to continue 
till far into the new year. Quotations 
now offered are for prompt reply and 
are made on other conditions that show 
that the position of holders is strong. 
White pepper is firm and ginger, mace 
and cloves are decidedly firm. The mar-

Cinnamon..................
Guyenne pepper.........
Cloves..........................
Cream tartar............
Curry powder.............
Ginger.........................
Msce............................
Nutmegs................. .
Pepper, black............
Pepper, white............
Pastry spice .............
Ptokline epioe...........
Turmeric....................

it any

iCD

ground of late. 
°l , .3
|I P

•0'S
XJ

0 14 0 16 0 17 0 75 0 80
0 14 0 15 0 27 0 90 0 90
0 23 0 24 0 M 0 90 0 9J
0 24 0 25 0 27 8 90 0 90
0 25 0 36 0 28 0 90

0 256 n 6 34 0 26 6 80 0 M78 3 75
0 30 198 3 0U

0 16 n ifi sy 0 76 0 90
0 24 0 35 1 00 1 10
0 23 0 24 0 w 0 80 0 90
0 15 0 16 0 18 • 76 0 76

9 15
in bulk 6 iii bulk — 30

Rice and Tapioca.—The market is 
steady, demand being just the ordinary 
kind.
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Standard B, from mills, 500
Montreal..............

Per lb.
Rice, stand B.. • 03* 0 13ft
Rangoon.......... 0 03* 0 03*

0 06*
Japan.............. 0 04* • 06
Java................. 0 06 0 07
Carolina......... 0 10 0 11

i. Or over, f.o.b.
2 90

Sago, medimm
Drown.......... 0 06* 6 06

Tapioca- 
Bullet, double

1 08
Medium pearl. Ô 05* 0 08
Flake................ 0 06
Seed................. 0 05* 0 08

Evaporated Apples.—The price of 
“evaps. ” has not changed during the 
week. The situation is holding the 
former strength.
Krepareted epplee....................................................0 101 011

Beans.—The firmness mentioned before 
continues but the week has not brought 
a material change.
Prime beans, per bushel............................................  1 81 1 90
Hand-utaked beans, pee bushel..............................  3 00 S 10

CANNED GOODS
MONTREAL.—A rise of 2ic in the 

price of beans was reccyded this week in 
sympathy with prices prevailing in the 
pea line. There is quite a large volume 
of business passing and general satis­
faction prevails.
Pees, standard, desen.............................................................$1 30
Peee, early June, doseo.........................................................  I 35
Peas, sweet wrinkled, dosen ........................................... 1 36
Peee, extra sifted, doseo........................................ — 3 00
Pumpkins—3 lb., 95o. ; gallon, $3.00.
“ 1 00

1 00 
1 45 
1 90 
1 77* 
1 90
1 90 
1 80
2 40 
1 60 
1 00

Tomatoes, dosen (Ontario and Quebec)

Sberries, 2's, doseo.........  ...............................
bee, Is, dosen ....................................•.........

bee, 3's, desen...................................................
Pears, l*s, dosen.......................................................
Pears, 3's, dosen.............................................. .
Plums, Qreengaee, dosen.......................................
Plums, Lombard dosen...............................................................
Lawton berriee, 3's, doien.................................................  1 10

Clover Leaf and Horseshoe brands salmon—
1-lb. tails, per dozen.......................................................... 3 07*
*-lb. flats per dozen......................................................... 1 32*
1-lb. flats, per dozen.......................................................... 3 25

Other salmon—
Humpbacks, dozen............................................................ 1 40
Cohoes, dozen..................................................................... 1 50
Red Spring, dozen.............................................................. 190
Red Sockeye, dozen ......................................................... 3 10
Lobster Futures—

t-lb. flats, dosen. $1.75; 14b. tails, dosen, $4.35.
1-lb. flats, dozen, $5.96.

Compressed corned
beef, le .............. 3 1$

Compresse d corned
beof, 3s...................  3 35

l brawn, 3s..,. 3 15 
P* feet, 3s 3 16 
b real loaf

*e.............................. 1 60
Ready lunch real loaf

Is.............................. 3 60
Roast beef, Is............ IN
Roast beef, 3e............ 3 35
Stewed ox tall. Is... 160

Stewed kidney, la... 1 50 
tewed kidney, 2s — 3 65 
Mlnoed oollope, Is... 1 40

MincedooUops.Si... 3 60 
Corned beef hash, le. 1 60 
Corned beef hash, 3e. 3 80
Jellied hocks. 3s....... 3 50
Jellied hooks, 6s....... 13 00
Paragon ox tongue,

l*s............................
Paragon ox tongue, 3s 
Paragon ox tongue,

3*e............................
Paragon lunch tongue

Is..............................
Tongue lunch, Is....... 3 60
Sliced smoked beef,*s 1 50 
Siloed smoked beef, Is 3 60

7 60
8 60

• 66 

4 06

TORONTO.—Canned goods are firm 
but at present are inclined to be quiet 
in so far as demand is concerned. This 
is only a slight temporary lull, that will 
be followed by a return of trade after 
the new year gets under way. Jobbers 
state that the market has lost none of 
its strength. It is learned that some 
have not yet received their allotments 
of tomatoes, corn, etc. Canned salmon 
is also strong. A recent letter from an 
authority in Victoria says, “The demand 
for canned salmon is constantly increas­
ing. The supply of fish is decreasing; 
consequently, at the present time any­
way, it is not a question of demand but 
of supply. We believe it is only a ques­
tion of a few years that the salmon pack 
on the coast will be considerably de­
creased in quantity and that the whole 
supply wil be marketed in the Dom­
inion.”

" »•....................... 1 «71
d, 2's........................... «97$
■d.1'1 ....................... 0 971
4. 3’........................... 1MI
id, 3’s........................... 1 37$

0 97t 
3 m 
1 27. 
1
1

271
771
021

VEGETABLES
Group B

Asparagus tips, 3's. tails ............................  3 63*
Beans, Golden Wax, 2 s................................. 0 97*

" M Idgets, 2's.............................
" " 3's............................ 1 37*
" Refugee or Valentine (Green) 2’s. 0 92| 
" Refugee Midgets 2's 
" " *7 3's

Beets, siloed, blood red,
“ whole, blood red,
“ sliced, blood red,
" whole, blood red, _
*' whole, Rosebud, 2's
" " " 3's.......................................

Cabbage, 3’s..................................................... 0 97*
Carrots, 2's........................................................ 0 97*
Com, 2's....... ................................................... 6 97*

" fancy, 2’s ....... ..................................... 1 05
" on cob. gal .................................. 0 77*

Peas, Standard, size 4, 2's ... ..............................
" Early June, size 3, 2's ................................
" Sweet Wrinkle, size 2, 2’s..............................
" Extra fine sifted, size 1, 2's. —

Pumpkin, 3's.................................
. r' gal..................................

Spinach, table, 2's.........................
;; •• 3's.........................

gal.......................................  a v*1
Tomatoes, 2‘s................................................... l 05

" 3's...............................................................
„ V e.g*l■................................................ 3 62*
Turnips, 3's....................................................... 1 13§

FRUITS
Apples, standard, 3's....................................... 1 07*

“ gkl....................................... 3 26
Blueberries, standard, 2's............................. 1 274
_ “ " gal........................... 6 27*
Cherries, black, not pitted, heavy syrup, 3's 1 52*

black pitted, heavy syrup, 2's__ 1 92*
red, not pitted, heavy syrup, 3’s. 1 *2*
red pitted, heavy syrup, 2’s......... 2 17*
white, not pitted, heavy syrup, 2’s 1 62*

' white pitted, heavy syrup, 2's___ 3 02*
„ v red pitted, gal................................ 8 62*
Gooseberries, 2 s. heavy syrup................................
Lawtonberries, 3's, heavy syrup................
Peaches, 2's, white, heavy syrup.............. ! 1 87*

" 2's, yellow, heavy syrup .............  1 87*
Raspberries, black, heavy syrup, 2's............. 1 77*

" black standard gal.................. 7 02*
red, heavy syrup. 2's................ 1 77*
red, standard gal.....................  702*

D. . ' . red- *>Ud P*ck, gal..................  9 27*
Rhubarb, preserved, 2 s.................................. \ 62*

" standard, gal ................  \Vl\
Strawberries, heavy syrup, 1's....*.. * ‘ * 1 77*

Clover Leaf and Horseshoe brands salmon :

r dos.
Group A 

2 66 
l 00 
1 30 
1 40 
095 
l 30 
1 40 
1 00 
1 00 
1 35 
1 40 
1 27*
1 52*
1 00 
1 00 
1 02*
1 07*
1 00 
1 77*
1 SO 
1 32*
1 87*
1 00
3 06 
1 30 
1 30 
6 06 
1 07*
1 35
4 C2*
1 15

1 10 
3 60 
1 30
6 30 
1 55 
1 95 
1 65 
1 27*
1 65
2 05 
I 61 
1 77* 
1 77* 
1 90 
1 90 
1 80
7 05 
1 80 
7 01 
9 30 
1 55
3 3) 
3 36 
1 80

1-lb. tails, dozen 2 05 3 07* 
*-lb. flats, dozen 1 30 1 32* 
1-lb. flats, dozen 2 22* 2 25 
Other salmon prices

are:
Humpbacks, dos 1 20 1 25
Pinks ............1 30 1 35
Northern River Sockeye.......
Chicken..
Turkey...
Ducks....

Cohoee, per doz. ... 
Red Spring,doz — 
Lobsters, halves,

per dozen.......  3 (
Lobsters, quar­

ters, per dozen ...

1 77* 
1 87*

1 60 
1 95
1 90 
1 40

Granulated, && 1.s;:::::::::::::::::::::::::::
Imperial.................................................
Beaver...................................................

Paris lump, boxes, 100 lbs..“ ^ “ 60 lbe...........................................
•• " '• 36 lbe...........................................

Red Beal, In eartone. each.........................................
Crystal diamonds, bbls,............................................

M " 10 lb. " ................................
" M «lb. " ................................
" 11 61b. cartons, each................ .

Crystal Diamond Dominoes, 64b. cartons, each...

:::::::::::::::::::::::::
“ " 964b. boxes...........................................

Powdered, bbls............................................................,T 604b.

Phoenix................
Bright coffee.........
80 « ,*"0W.........

i grtoulated and yellow may be had at 60. 
above bag prices.

6 15 
4 50 
4 45 
4 36 
430

Syrup and Molasses.—Neither of these 
commodities being seasonable, the de­
mand cannot be expected to be verv 
strong. Yet things are not too dull 
considering, and the outlook is for bet­
ter business at the beginning of the 
year.
Fancy Barbadoee molasses, puncheons ..

barrels.........
half-barrels,.

" hUfïenais..
New Orleans.................................................
Antigua........................................................
Porte Rise....................................................
Com syrups, bbls........................................

" *-bbls........................................
" t-bbls.....................................
" lll-lb. palls............................
" 164b. palls..............................

Cases, 2-lb. tins, 1 dos. per case................
" 10-lb. " Idea. •' ................
' 20-lb. " t dos. " ................

...016 016 

... 0 16 0 19 

... 0 40 0 41 

...0 11 033 

... 0 14 0 34 

...6* 111 

...1 37 26

............  630

............ 640

............ 001

............. I OS*

............ $00*

............. 170

............. 130

............ 3 28

............. 160

............. 160

............  2 45

Dried Fruits.—All reports from the 
Coast dwell upon the unusual scarcity 
of prunes, especially in the more popu­
lar sizes. A number of packers have 
withdrawn offerings, either because thev 
have nothing left to sell or are expect­
ing to get much higher prices when the 
spring demand sets in. Peaches are at 
trading quite a little attention, owing 
to the high prices of evaporated apples.
Currants, fine flliatras, per lb., not cleaned........... 0 i6J

“ cleaned............ 0 u7*
" Patras, per lb.,..................................... 0 08 0 08*

Tostlsese, per lb................................... 0 09 0 06*
Dates............................................................................ 0 05*
Figs, 4 crown...... 0 09 Figs, 6 crown. .. 0 11 0 12

6crown. . 0 10 0 11 " 9crown... 0 13 0 14

30-40....
4040.. ..
6040.. .. 
60-70....
7040.. .. 
•040.... 
«MOO...

QUEBEC MARKETS
POINTERS-

Canned Beans—Increase 2$c.
Tarragona Almonds—Scarce.
Prunes—Scarce.
Montreal, Dec. 22.—With Xmas at 

hand grocers have been paying most at­
tention to seasonable goods. This fact 
coupled with the high prices prevailing, 
has curtailed the demand in manv lines.

Tarragona almonds and Valencia 
raisins are scarce, in fact the stocks of 
nuts are getting low.

Prunes are unusually scarce this vear, 
and higher prices may be expected.

Sugar.—Things remain quiet in the 
sugar market, and no great change in 
feeling is likely to take place till Jan­
uary crop will arrive. The increas­
ed estimates for the European 
beet crop were not liked abroad 
apparently, since cables reported 
the London market as quiet with prices 
barely maintained.

e 07*

• 12 
6 11 
6 10*
• 09*
• 0v
• 08* 
0 08*

e or*
6 f 8* 
6 08
•«*
6 60
• 074 
0 07*
• 08’

4 60 
4 70
4 46
4 46 
I 66 
6 50 
6 70 
0 35
5 30
5 40
6 50
5 70 
0 37*
6 37$ 
• 06 
I 11 
I 46

SB

Raisin»—
Choice seeded raisins............................

" fancy seeded, l-lb. pkgi...............
" looee muscatels, 3-crown, per lb..

.. . , " 4-crown, per lb............
Malaga table raisins, clusters, per box. ..........1 40

Valencia, fine off stalk, per lb.................................
" select, per lb...............................................
" 4-crown layers, per lb................................

Spices.—The spice market remain- 
quiet but steady, there being no special 
feature. Business is confined to abso­
lute requirements of the trade. Grinders 
are said to be showing little interest 
pending the turn of the year.

There are no changes in prices, al­
though some say there are likely to be 
some at beginning of year.

Per lb. Per lb
Allspice..............0 13 0 18 Ginger, whole .. 0 «0 0 10
Cinnamon, whole 0 II 0 II *• Coohin 9 17 0 10

" ground 0 11 0 II Msoe............................  0 71
CToree, whole... 0 30 0 10 Nutmeg»............ 0 10 0 00
Olo.ee, ground . 0 21 0 30 Peppers, black.. 0 10 011
Cream of tartar. 0 IS 0 H r* white .0*0*

Tea —There is a little more interest 
shown in the tea trade locally, possibly 
on account of the quiet tone of the 
coffee market. However, the amount of 
interest is not great either in Japans. 
Chinas or Ceylons, as the whole quest 
of grocers is for holiday goods.
Choicest..........................................
Choice.............................................
Japan»—Fine.................................

Medium..........................
Good common................
Common........................

Ceylon—Broken Orange Pekoe...Pekoes .. .7!?..................
Pekoe Souchongs...........

India—Pekoe Swohong^^...

Hyson.................
Gunpowders....... .

China greens-Piysuey gunpowder

..........  0 40 6 60

.......... 0 36 0 37

.......... 0 30 0 36
......... 0 26 0 36

..........  0 31 0 33
......... 0 13 0 31......on 040
......... 0 90 ‘ “
.........0 20
.........0 13

:s
0 02

.0 20 0 25

.0 20 0 12.......... 0 11 0 22
low erade. 0 14 0 1$
pea leaf.. 0 30 6 SO
pinhead . 6 90 0 60
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Coffee.—There was not much news in 
the coffee market this week, for al­
though it remains firm things are com­
paratively quiet. In the New York mar­
ket there was not much coffee present 
for sale, but Rios were firm and Santos 
steady.

The reports from Brazil sav that there 
is little coffee back in the interior, and 
much bullish capital is being made out 
of this claim in the States.
Mooâie.............. v ai 3u teuu»...............  0 IS 0 21
Rio, No. 7........6 IS e 18 Moroaoibo........ 0 26 0 2S
Mexloan.........  0 22 0

Nuts.—As is natural at this season 
there is a good amount of business do­
ing in spite of the high price. Stocks 
are, however, low, the scarcest line be­
ing Tarragona almonds.
In *neU—

U 15 0 16• il e is. e io*• U • 16• le* e io
• 11 0 16

e il o

I), etaodords. per lb.

Spnnleh, No.L.....................................................  .... • II
vlrginto, No. 1..................................................... 6 là • II

Peeene. per lb....................................................................... 6 66
Plstsohloe, per lb.......................................... I 75
WS*Bordenux hnlvee................................................... .. 6 18 6 40

Brokens................................................................. 6 10 • IS

MANITOBA MARKETS
POINTERS—

Prunes—Advanced.
Evaporated Apples—Out of stock. 
Coffee—Verv firm.
Currants—Up Jc.
Winnipeg, Dec. 22.—Local houses ;

taking a breathing spell after an excep­
tionally heavy season. Some of the job­
bers are arranging to take stock, and 
many claim that on account of the low 
stock in almost every line that tile 
task of stock taking will not be very 
arduous this year. Many repeat orders 
are coming in for standard linos, and 
the holiday ordering is practically onci' 
except from local stores.

The scarcity of stocks evidently all 
over the continent tended to make some 
notable advances, and strengthen the 
general grocery market. Local whole­
salers expect that there will be a more 
free movement of goods from crop 
centres to Western Canada later in the 
year, as it is believed that stocks arc 
being held in crop centres. At that 
rate there is little anticipation of high­
er prices and although the market is 
strong now, and advancing on many 
lines, yet it <is believed that four months 
from now the quotations will not be 
much higher then they are at present.

Sugar.—At the time of writing the 
sugar market is quite unchanged, and 
no one knows when a change may oc­
cur. Fancy sugars have been in great 
demand during the past month and 
stocks are low in the city.
Muuvrwi sud B.U. gisDuuua, u. use........................... 6 21'• Id mN.......................... 6 2"

“ fellow, In bbU....................................................... 4 86

t«*n, «ugsr, In bble............................................................ «85
" " m bos*.......... ..............................................  6 06
'• M to emsll quftntltlee......................................... 6 06

Powdered euzmr, to bble...................................................  5 66
" to boxes................................................. 6 86
•« “ to emsll quantities............................... 6 00

Lump, herd, to bble.......................................................... I 16
" •• to AM*..,................................................... • 18
" •' to 100-lb. me*............................................. 6 16
Foreign Dried Fruits.—The prune mar­

ket which has been going up by degrees

for some time has advanced Je this 
week. Prunes are reported scarce and 
although it is dillicult to know just 
what the quantity is in crop centres, 
at any rate in Canada it is not large. 
Currants are also advanced Jc. West­
ern wholesalers arc of the opinion that 
some lines that are reported scarce and 
high at present time will come into 
the country more freely in a few weeks, 
as it is believed that stocks were held 
until after the holiday rush.
Smyrna Sultana raUlne, uiioitwybd, per lb...................  0 II

California raielne, choioe eeeded in*-lb. paokafee
•• •• imr'MteWiyiïü..... 00,‘

per package................................ 0 07*
" ohoioe eeeded to 14b. paokagee

per package...............................  0 06*
" " fancy eeeded to 14b. peckagw

per peokage................................ 0 09
Raielne, 3 crown mueoatele. per lb................................... 0 06•• « •• u ....................... oom

Prun*—
251b bx.90-100,lb .... 0 07! Prun*,6M0 " 0 10

“ 80-96 " .... 0 08* Prunw.4M0. lb .... Oil
" 70-80 " .... 0 081 Silver prun*,so.
" 60-70 " .... 0 09* to quality 0 11*0 14

Currante uncleaned, loo* pack, per lb......................... 0 07*
" dry, cleaned, FUlatrae, per lb.......................... 0 Ogj
" wpt, cleaned, per lb........................... . 0 Qei
” FUlatrae, to 14b. pkg. dry, cleaned, per lb... 0 Ogj

Pears, per lb.............. 0 13* Neotarlnee, lb. 0 12
Peaches, stand- Dates, per lb.,

ard, per lb.............. 0 09 Hallows, bulk- 6 05*
Peach*, choice......... 0 10 Dates, peokag*
Apricots, stand- 30 to oeee............... 0 06*

ard, per lb.............. 0 16 Peel, lb., lemon — 0 10
Apricots,ohoioe " "orange.... 0 10*

per lb....................... 0 16* " “ eitreo. .... 6 13f
Plums, pitted,lb — 0 12

J. Farrell, (ileneoe, Ont., will open a 
grocery store in Wallaceburg, Ont., in 
January.

The Mill They AU Want
AND THE REASON WHY

No. 40—D.C.—ses 00 
Ne. 45—A.C.—S7S.00

Because it repre­
sents the greatest 
real Value of Ma­
terial, Quality and 
Workmanship at 
the Lowest Price
Every Mill is ready 
for immediate use 
by simply attaching 
it to your lamp 
socket. Grinds two 
lbs. a minute and 
can be adjusted 
while the Mill is 
running. Grinders 
are of the best qual­
ity cast steel. It is 
furnished with de­
tachable hand crank 
for use in emergen­
cies, so that the 
grocer is never 
without his Mill if 
the current gives 
out.

COLES MANUFACTURING CO.
1625 North 23rd St., Philadelphia, Pa.

AGENTS—Cheee * Sanborn, Montreal : Todhunter. Mitchell A Co , 
Toronto and Winnipeg: Young Bros., Vancouver. B.C.: Wm. 
Braid. Vancouver. B.C. : L. T. Mewbume & Co., Calgary. Alta.

Sell More Tapioca!
You cm Greatly Increase Your Sales of Tapioca 

by pushing

TAPIOCA

Minute Tapioca
This is an absolutely pure tapioca that is all ready 
for instant use. Pudding can be made in fifteen 
minutes. No soaking required. Six full quarts of 
delicious pudding can be made from one package.

Order now from your Jobbor.

Minute Tapioca Co„ Orange, Mass,
Canadian Representatives: Canadian Specialty Co., Toronto; 

R. B. Hall Si Son, Montreal ; W. S. Clawson &
Co., St. John, N.B.

4» t.
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To all our friends and customers

our best wishes and

A JVIerry Xmas
and

Prosperous XIew Year
XIay our relations be as pleasant 

as in the Past.

L. Chaftut, Fils & Cie.
^Wholesale Importers 

1^1 ont real

Established in 1842
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Red Rose Greetings
Canada rounds out another year of vigorous nation 

building with happy and prosperous auspices for con­
tinued growth. To every Canadian this joyous season 
with its bright outlook is ample inspiration to keener 
effort and larger hopes.

For 1911 I wish every merchant a large share in the 
expanding prosperity of the Dominion, and to every 
customer I would say that more than ever I appreciate 
the co-operation, good will, and personal friendliness 
that has helped to make 1910 by far the largest year of 
the Red Rose Tea business. To all I wish a Merry 
Christmas and a Happy New Year.

■■AweHie-
3 Wellington East. Toronto 
316 William it, Winnipeg

T. H. E8TABR00K8
•T. JOHN, N.B.

CARTER’S
STANDARD

British Wines

Liqueur Green Ginger
and Other Flavors

Bijj Wheel Custard Powder, 

Jelly Crystals, Lemonade 

Powder, ^etç.^etc.

H. W. Carter & Co.,
THE OLD REFINERY

BRISTOL, : : ENGLAND

LIMITED

tt

H
Turn Your Spare 

Time Into Money.
When yon read this paper do you 

aver think of the opportunity open to 
you if you have spare time to look up 
nerw subscribers.

We publish other trade papers and 
require representatives to push circula­
tion.

If you show business-getting quali­
ties, we can always oiler you promo- 
tion. Consider the opportunity of fur­
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can­
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac­
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

Thia work, while affording valu­
able experience in modem business me­
thods, will substantially increase your 
income, as our commissions are liberal.

When applying give reference, end .let# your qualifica­
tion. for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
Brokers, Etc.
BRITISH COLUMBIA

The Condensed Ade. In this
Paper will bring good reeulte

WILLIAM W. DUNCAN
Broker «id Manufacturers’ Agent

Free and Bonded Warehouses

VANCOUVER • VICTORIA

W. A. JAMESON 
COFFEE CO

Mail orders promptly attended to.

Cor. Langley and Broughton Sts, 
VICTORIA, B.C.

Importers and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

R. ROBERTSON J. Y. OR IF FIN

R. Robertson & Co.
012-913 Dominion Trust Bldg

VANC0UVE1, B.C.

Wholesale Brokers 
eiocHiES, rioDDCE, nuns, giains

Importers and Exporters
Reference— Bank of Montreal.

Write us for Information about B.O. trade.
Gable Addreee—"Robin," Vancouver.

Codes—A B C, 6th Edition ; Revised Economy; Modern 
Economy ; Utility and Dowling’s.

Do you want live representation? 
We are in touch with the trade.

Andrews & Nunn
Bearfactsrers' A feats a a d 
Wholesale Ceemiwiea Merchants

Code»—▲ B C 8th Edition, Western Union

615 Dominion Tree! Building 
VANCOUVER. B.C.

Correspondence Highest
Solicited References

McLEOD & CLARKSON
Manufacturers' Agents and Wholesale Commission 

Agents
144 WATE1 ST., VANCOUVER B.C.

Can give strict attention to a few flrat-elass Ore- 
eery Agencies. Highest References.

Condensed Ads
on page 64

of the most successful 
retailers of late years 

says : “When a firm advertises 
in trade papers it is getting

up one of a dozen of these 
periodicals here in my office, 
and glance through it, I find 
that the best people, the suc­
cessful firms, are represented 
in such a way as to reflect 
their importance in the trade.”

Give these lines a trial!
Wherever handled, they have proved ready sellers, and good profit-makers !

LYNCH’S QUALITY BISCUITS
Creamalt Sodas —Family Pilot—Graham Wafers—Ginger Snaps 

Seed Sugar—Fig Bars—Crimp Sugar—Lemon Creams 
Always reach you as crisp and fresh as they leave our ovens.

Lynch’s Limited-Sydney, N.S.
sad el SfELLARTON, Fred A. Milligan, Manager; HALIFAX, Frank A. Gillie, Manager
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PUBLIC AUCTION OF FREEHOLD CITY PROPERTY
INCLUDING FACTORY, MACHINERY, ETC.

Coder and by virtue of the powers con­
tained In a certain mortgage. In which Malta 
Vita Pure Food Company is the mortgagor, 
and which mortgage will be produced at the 
time of sale, there will be offered for sale by 
public auction on Saturday, the 7th day of 
January, 1911, at the hour of 12 o’clock noon, 
at the auction rooms of C. J. Townsend & 
Co., 68 King Street East, In the City of To­
ronto, the property described In the said 
mortgage as follows:—

“All and singular the following described 
properties situate, lying and being In the 
City of Toronto, In the County of York, and 
Province of Ontario, Canada, to wit: That 
certain parcel or tract of land and premises 
situate, lying and being In the City of To­
ronto. In the County of York, and Province 
of Ontario, Canada, and being composed of 
Lots One and Two according to Plan “684,” 
filed In the Registry Office for the Western 
Division of the City of Toronto, together 
with all factory buildings, shops, dwellings, 
and other structures thereon or hereafter to 
be placed thereon, also all railroad tracks to 
be constructed thereon, and all engines, boil­
ers. belting, shafting, fixed and movable ma­
chinery and machines, with their separate 
parts and attachmenta. fans, blowers, awn­
ings. steam, gas and water pipes, blast pipes, 
steam and heating apparatus, gas fixtures, 
ovens, furnaces, stacks, forges, fire extin­
guishers. hose and other fire apparatus, elec­
tric light, power, heating apparatus, oper­
ating machines, with their separate parts and 
attachments, gearing, dies, office and shop 
furniture and factory Implements, tools of 
trade and tools need In repairing buildings 
or machinery, draught animals, harnesses, 
stable furniture, wagons, carts and trucks, 
kept for use, and all other fixtures. Imple­
ments and apparatus, being and Intending to

Include all of the chattels now situate upon 
said described parcel of real estate, which 
said parcel of real estate, together with said 
personal property constitute Its factory and 
plant In the said City of Toronto, used in 
carrying on Its business of manufacturing 
and dealing In cereal food; also all licenses 
or letters patent Issued by the Dominion of 
Canada owned and used by said mortgagor 
In and about Its said business or otherwise, 
and all Interest, right or claim of said mort­
gagor In and to any other letters patent, or 
In and to any Interest, right or claim In any 
application for letters patent, now or here­
after applied for by the said Company, also 
all trade-mark or trade-marks registered or 
otherwise, and all common law trade-name 
or trade-names used by the said mortgagor 
In and about Its said manufacturing business, 
Including any and everything commonly de­
nominated “good-will.” so far as the same 
relates to the Dominion of Canada : also all 
plates and designs for labels and cartons, also 
all the other real, personal and mixed pro­
perty of which the mortgagor Is seised or 
possessed In the Dominion of Canada. To­
gether with all and singular the tenements, 
hereditaments, rights, franchises, powers, pri­
vileges, Immunities and appurtenances to any 
of the said property belonging or In any 
wlae appertaining, and all the rents, profits, 
and Issues arising or to arise therefrom, and 
all additions to any of said property when 
and as the same may be In any manner here­
after acquired, whether the same be for re­
placing or renewing that now In use or other­
wise."

The property Is situated on the southeast 
corner of King Street West and Mowat 
Avenue. In the City of Toronto, and baa a 
frontage on King Street of one hundred and 
eight feet four and one-third Inches (1081

41-8") by a uniform depth of one hundred 
and twenty-five feet (126’), and there Is erect­
ed thereon a large three-storey solid brick 
factory, with a one-storey boiler house In 
addition. The main building la one hundred 
feet (100') In length on King Street by forty- 
three feet (43') on the east side of Mowat 
Avenue, and the boiler house addition Im­
mediately Joins the main building on the 
south and towards the east thereof. The 
building has a large freight elevator situated 
Immediately to the south of and attached to 
the main building. On the property Is a re­
turn tubular boiler, 54' 3" flues, full flush 
front, with brick setting, and all standard 
fittings, made by Buckeye Engine Co., Salem, 
Ohio, and there Is also a single eccentric auto­
matic piston valve engine, with 64"xl8" belt 
wheel pulley, made by Taylor Manufacturing 
Co., Chambersburg, Pa., R. M. Beck's Patent. 
The factory also contains the necessary work­
ing plant for the manufacture of Malta Vita, 
the well-known cereal food. The factory and 
equipment are said to be In good condition, 
and the business la now being carried on and 
Malta Vita being made therein at the present 
time In the usual manner.

The property will be sold subject to a re­
served bid.

Terms—10 per cent, of the purchase money 
to be paid down at the time of sale and the 
balance of the purchase money to be paid 
within two weeks from the date of sale, after 
which the purchaser shall be entitled to Im­
mediate possession.

For further particulars and conditions of 
sale apply to the Solicitera of the Mortgagee.

MESSRS. DENTON, DUNN * BOULTBEE, 
Solicitors, 20 King Street East, Toronto.

Dated at Toronto this 6th day of Decem­
ber. 1910.

Perfection Computing Cheese Cutter
Made In Canada

Automatic Cutter Cabinet.

A Perfection Computing Cheese Cutter saves its cost in 
less than a year.

It cuts accurately.
Saves trouble trying to cut accurately with a butcher knife
It prevents the giving of overweight and accumulation 

of dried-up scraps and crumbs.
The Cabinet protects the cheese cutter and cheese from 

germ-carrying dust, and is the sanitary way ot handling 
cheese. Writm tor Prices.

The American Computing Co. of Canada
HemDtoe, - Ontario

THE COMMERCIAL
CORRESPONDENCE PAPER OF THE DAY

Ç? SUPERFINE H 
LINEN RECORD

Put it to every test—then you 
will positively know

SUPERFINE 
LINEN RECORD

to be unexcelled for fine 
Commercial Stationery.
Made in White, Azure and Buff. 

Envelopes to match.
WRITE FOR SAMPLES.

The Rolland Paper Co., Ltd.
HIGH-GRADE PAPER MAKERS

General Offices : Mills at
MONTREAL, P.Q. ST JEROME, P.Q.
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«

A New Town 
Every Week !

The fact that almost every week witnesses the 
birth of a new town in Western Canada will 
give you some idea of the enormous commer­
cial possibilities of this Western Canada market.
The main wholesale distributing centres in this 

rapidly growing territory are Winnipeg, Calgary, Edmonton, Regina and Saskatoon.
In each of these cities we maintain large track warehouses. We have a 

strongly established connection with practically the entire Western wholesale 
trade and other unrivalled facilities for pushing the sale of all grocery lines.

We solicit enquiries from manufacturers and shippers of such lines in 
United States, Europe and Eastern Canada with a view to aggressive business. 
If you are interested, write us to-day for complete particulars.

NICHOLSON C& BAIN
WINNIPEG

Wholesale Commission Merchants 
REGINA SASKATOON EDMONTON and CALGARY

Head Office Winnipeg, Man.

A

Good Enough for 
the Government à k

is not good 
enough for us!

We’re not "ag’in the Government," but we DO want you to realize that their standard of purity in fruit preserves is 
not good enough for usl

‘ “E.D.S.” Brand Jams, Jellies and Catsup
are ABSOLUTELY PURE, and contain no dyes, no preservatives and no excess of water; these chemicals are present in 
many other makes, and yet they are pronounced GENUINE by the Government.

Do you realize the value of this PURITY feature when recommending a line of preserves ? You can't say the same of 
any other Canadian make.

Made only by

E. D. Smith
at his own Fruit Farms,

Winona, Ont.

AGENTS:
N. A. Hill, Toronto 

W. H. Dunn, Montreal 
Mason & Hickey, Winnipeg 
R. B. Colwell, Halifax, N.S. 

J. Gibbs, Hamilton

1
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GUNNS
EA5IFIRST
LARD COMPOUND

^ EXCELS„

MADE OF THE CHOICEST

VEGETABLE FATS
Satisfies the eesthetic taste 
of the vegetarian—and the 
stomach of the dyspeptic.

EASILY DIGESTIBLE—PURE 
-SWEET—WHOLESOME

GUNNS, Limited
Packers Toronto

Talking 
Points

MUK

HAMS

are the cheapest things in 
the Provision Market to-day 
and they are well worth the 
money. Smoked or Pickled. 
Boned ready for the 
slicing machine, or cooked 
ready for the table. We 
have them and they are 
right

F.W. Fearman Co.
LIMITED

Hamilton

I
■
1

For Grocers and Clerks !
Have you told your customers—

That Jersey Cream Is wholesome, fine-flavored, rich and 
always uniform In quality-always reliable ;

That, being sterilized. Jersey Cream ie absolutely free 
from the germ life common to raw milk, and la a 
nourishing food for children ;

That, being unsweetened. Jersey Cream is superior to 
raw milk for all culinary purposes ?

Toll your customers these facts. We ll toll you other facta 
shortly about Reindeer Condensed Milk. Reindeer Coffee and 
Reindeer Cocoa.

I
■
1

TRURCCONDENSED 
MIUKC9LIMITED 

FACTORI ES
TRURO N S. 

MUNIINODONfl

ÇoffeS

We Wish our 
Customers and 

Shippers a 
Merry Christmas 

and a 
Prosperous 
New Year

The WM. RYAN, Limited
PMUnc HOUM 

FKBOUS 70 Front St. Bast, TORONTO
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Poultry Prices are Expected to Hold
A Feeling of Uncertainty in Regard to Supply Prevails, but 
Up to the Present Nothing Material Has Been Advanced to 
Show That Markets Will Weaken Under the Brunt of the 
Trade—Butter, Eggs and Cheese a Little Firmer—Provision 
Market Does Not Show Much Change.

Excepting a few slight changes the 
provision market is in about the same 
position as a week ago. in one market 
lard recovered slightly owing to an in­
creased demand and temporary shortage 
o£ supplies. The market seems to be a 
little hrmer, although in Montreal it 
is stated that lower prices are expected. 
However, there is nothing prominent to 
indicate which way the next movement 
will go. Untill alter the New Year de­
mand is likely to be diverted a little. 
Laid is. however, in good demand, in 
the United States market the supply ol 
pork is much in advance ol the supply 
at this time last year. The general 
teeling seems to be slightly stronger.

Butter shows a little firmness and in 
some quarters it is believed that higher 
prices will be quoted before long. The 
reason given is that the storage stocks 
are getting lower than expected.

Eggs are causing trouble to the con­
sumer and the sections of the trade. 
The search for new laids is close, but 
it is not accompanied by great results. 
Select storage eggs are up a little and 
buyers are desirous of some guarantee 
of wholesomeness.

The honey market is unchanged, 
cheese is a little stronger and poultry 
while in good demand is rather uncer­
tain as to price. The trade are wonder­
ing just what price will prevail when 
the great bulk of the Christmas buying 
is done. Of course prices will be 
held if possible, but it all depends upon 
the supplies. If they are scarcer than 
was expected they will likely go up and 
vice versa if the supply is plentiful. 
Jobbers are wondering. The only intelli­
gence to he gathered is a half-hearted 
hint that the supply is likely to be 
heavier than has been expected. How­
ever, the trade are standing pat.

MONTREAL.
Provisions.—A feature of this depart­

ment is the weaker feeling in the mar­
ket for live hogs and prices are expect­
ed to decline. The reason for this is the 
accumulation of the stock on spot 
and the somewhat limited demand, but 
now that the cold weather has set in 
consumption will increase and a more 
active trade is anticipated.
Fuel*»*- .

Swings, wh'lOl'hi'.parib.. 

1

I 14 
0 14 
« 14 
• 14

Pall», wood, M ns. net, per lb............................... • }«
Pelle, tlnTe lbe. srœe. per lb................................. J 13
Tube, tOlbe. net. iSrlb..........................................
Tleroee, 176 lbe., per lb.............................................. «14

""BSÎifïfcn*.P,r.b.......................... .............. OlOjOeeee,lMb.ttoe,»lbetoeeee,perlb...............  Oil

.. i •• " •• • 11
Pelle, wood, 10lbe. net. per lb................................ J |1
Pelle, tin, W lbe. «rate, per lb................................ JJ?»

Tleteee, HI lbe., per lb............................................ • 10J

geeir Oenedeebort eat meee, bbLIMOpleoee .... 16
Oeneie >bort rat book pork, bbL 4M» pieoee........... *6
deer f et becks...........................................................  £
Henry leak pork, bbl.....................................................
fmo b«<, gobble...................::::::::: :::: 1?

h go m ;;;;;;;;;;;..................................u
Dry Bslt MesU-

î=@«SkFEE=E ht

Extra IsrgeeUee, 
lOTe «Uee, 18 to : 
Medium rises, 131 
Extra imsll rises,

lbs. upwards, lb.,
lbs., per lb...........

to 18 Ids., per lb..
Extra small rises, 10 to 18 lbe., per lb. .̂
Bone ont, rolled, large. 16 to 36 lbs., per lb................

" " " small, 9 to 12 lbe., per lb..............
Breakfast bacon, English, boneless, per lb
Windsor becoti. nHnn«A. hecks, per lb... ■ SySedroll bacon, bonefeee, short, perit>...

81? 
0 15* 
0 15$ 
0 16 
0 17 
0 15 
0 15 
0 16* 
7 00 

10 00
Hoes, live, per cwt____

,T dressed, per cwt.,
Butter.—The market is firm and sup­

plies are just fair. Srocks are said to 
be down to a point that will not be 
much more than sufficient to supply 
local requirements during the coming 
winter and early spring. This naturally 
leads one to expect firm future prices. 
A small amount of separator butter is 
coming in and proving of a good qual­
ity.
*iew milk creamery................................................. 0 26 0 26*
Dairy, tubs, id..........................................................  0 22 0 2 j
Preen dairy rolls.................................................................. 0 23

Cheese.—Ever since the closing of the 
factories and the cessation of naviga­
tion there has been quite a weakening 
in the cheese market. Prices remain 
unchanged and there is not any likeli­
hood of an increase.
tdueow, large....................................................................... V 131
Western, large....................................................................  0 134

M twins............................................................  0 13*
" small, 30 lbs................................................  9 l*t

Old cheese, large................................................................. u 16

Eggs.—Fresh eggs are decidedly scarce 
and the prospects are that there will be 
higher prices in the near future. Until 
recently fresh eggs used to be shipped 
to various parts of the Lower Provinces 
but now the situation is reversed. There 
is no surplus even down there to allow 
of western shipping.
New Uude................................................................... 0 60 0 60
Beleou........................................................................ 0 30 0 31
No. 1................................................................................... 0 «

Poultry.—Poultry supplies are none 
too satisfactory. Turkeys seem to be 
quite scarce, and have scored a further 
advance. "There are not as many buy­
ers as there are turkeys,” said a dealer, 
"but it is giving the former some 
bother to locate the birds in the terri­
tory they are covering.” No increase 
in the supply of turkeys is expected and 
higher prices are looked for.
Chicken,...........  0 17 0 18 Duck........................... 0 19
Fowl................... 0 16 0 16 Turkey. ...................... 0 221
Ohm................ 0 13 0 14

TORONTO.
■ Provisions.—A slightly stronger feel­
ing is apparent this week. Pure lard is 
up one-half cent and live hogs are a lit­
tle firmer. The changes are slight. 
Smoked breakfast bacon is down an­
other cent to 17 cents. The feeling 
seems to be as if the market were 
standing easy after the rapid downward 
movement of late and that the turning 
point or at least the bottom is close 
at hand.
Loneolee»tween,per lb....... ......................................... J J2i
Smoked breekh*t*eon, per lb...........................  .... 0 17
Pickled shoulder......................................................  0 091 0 HI
Roll beoon, per lb............................................................. • $

:::::::::: :::: «
:::: »

Freeh shoulder heme..................................................... 0 13
Shoulder butte ........................................................ 0 14 0 16
Books, pUlu, per lb..................................................AmS’i!

ery mem pork, per bbl..................................... 38 00 24 00toot, pwbbi.r.............................................  28 00 38 00

Hiraw, per lb..................
** tube " ................." r*<u "
" compounds, per lb. . . . . . 

Lire hogs, st country points..
lire hogs, local....... ».................
Dressed hoe.............................

.... 0 1! 

.... I 13 

.... 0 13*0 11 0 lit.... 6 60 
6 90 7 00 
9 90 9 25

Butter.—The market is steady with a 
good demand. Prices are unchanged, 
butter being apparently where it was a 
week ago.
___ FerlU.
wren creamery prijut............................................. V 27 v 28
Creamery solids............................................... u 2o 0 25*
Farmer» separator butter.....................................u 24 «»
Da*r> prune, enoioe.................................................u 2l* v 22
Fresh large rolls.........................................................u 21 0 2i|
JNo. i miuh oi uvxes....................................................u 2U u si
be. 2 tubs or boxes....................................................u Is u 19

Eggs.—The market is stronger espec­
ially for the storage variety. Those 
who relish good eggs are trying to get 
them fresh, but the jobbing houses can 
scarcely find any sources of supply. New. 
laids are already at a high price, but 
there arc very few to be had.
Sew liid «NM»............................................................  0 50 0 66
beleou, storage.................................................................. y 33
Fresh agg», dos., storage......................................... ", y j|y
Pickled eggs .....................................................................  y gg

Poultry.—The market will be closely 
followed this week. It is the crucial 
time for those who have bought largely 
to supply the poultry demand of the 
season. They will be able to determine 
whether they bought wisely or not. 
There is just a hint of a feeling that 
supplies are more plentiful than was ex­
pected. However, that remains to bo 
seen.
Chickens, dress­

ed................. 0 13 0 14
Chickens, lire .. 0 11 0 12 
Ducks, dressed . 0 14 0 15

Geese,dressed.. 0 13 0 14 
Hens, dressed.. 0 11 0 12
Hens, live................. 0 10
Turkeys, dressed 0 20 0 21

Annual Staff 
Gatherings

The ^ MacLaren Imperial Cheese Co., 
Ltd., Toronto, held their second annual 
dinner to the managers and travelers, 
at the Prince George Hotel, Toronto, 
on Friday evening last. It was in 
every way a great success, being 
attended by the managers and 
representatives from New York, 
Boston, Detroit and Philadelphia, along 
with the Toronto staff and Mr. John­
ston of their Woodstock factory. Henry 
Wright, president of the company, oc­
cupied the chair and a splendid menu 
was amusingly arranged and sumptu­
ously filled with the best of good 
things. As soon as the dinner was over 
the happy gathering (as well as the 
piper who played Scottish airs during 
the evening) were photographed, to re­
mind everybody present what they had 
promised.

The president proposed the health of 
the King, and Harry Bender, manager, 
New York, proposed the health of the 
President, to which he fittingly replied, 
pointing out what good had been de­
rived from the information gained from 
last year’s dinner. The “Traveling 
Staff” proposed by S. McCoy, Buffalo, 
was responded to by H. Finlay, man­
ager, Detroit, both speaking of the 
bright prospects in the States for the 
coming year. “Our Departments” was 
proposed by Andrew Wright, manager 
of the Factory, Toronto, and suitably 
responded to by R. Cromarty. The 
“Firm's Future Prosperity” was pro­
posed by R. Johnston, and replied to 
by W. H. Wilson, the Canadian mana­
ger. It was proposed and unanimously
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Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty. 
Welcomed wherever introduced,
Light, crisp, unsweetened and digestive—a highl 

appreciated substitute for toast or rusk—excel­
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not A 
only win you new customers, 

but retain them.
Huntley & Palmers, Ltd.

Reading
Eng.

THE

Montreal Biscuit Co.
Manufacturers of the famous 

Bordo Chocolates.

Attracts Trade

Z^XVER so often in the 
three hundred odd 

days which go to make 
up the business year we 
have the pleasure of deal­
ing with you. By our 
attention to every detail, 
we endeavour to show 
our appreciation of your 
commands.

But we rarely have 
the opportunity of telling 
you, in a purely personal 
way, what real enjoyment 
we derive from selling 
goods to merchants with 
whom our relations are 
always so cordial. It 
means a great deal to any 
firm, and we want to as­
sure you that we shall 
always do our utmost to 
merit the continuance of 
this cordiality.

We take this op­
portunity of wishing you
a Uery merry Christmas and
hope that supreme happi­
ness may be yours during 
this festive season.

THE CANADIAN GROCER

earned that Detroit should be responsi-j 
ble for the dinner next year, and a most 
enjoyable and successful evening was 
brought to a close in the early hours 
of the morning.

Some of the principals of The Cana­
dian Shredded Wheat Co. together with 
representatives from different parts of 
Canada met in Toronto on Tuesday 
and Wednesday of this week for their 
annual conference and banquet. On 
Tuesday morning .Jno. Hewitt, sales 
manager for Ontario and Quebec, 
was presented with a handsome Morris 
chair, leather covered, as a mark of es­
teem for his generalship during the 
past year. Those in attendance were 
ur ,ason' general manager ; T A 
Wcese, director of publicity, and Jas.

traffic and sales manager, all 
of Niagara Falls ; Jno. Hewitt. To­
ronto ; J. H. Duke. Manitoba and Sas­
katchewan representative ; H. Y.

^Bishop, Maritime Province representa­
tive ; Philip Carrière, Quebec represen­
tative ; C. H. Jones, Western Ontario 
representative ; W. C. Jones, Toronto 
representative ; W. C. Hewitt, northern 
and eastern Ontario representative, and 
A. Gates of the office staff. The ban­
quet was held on Tuesday afternoon in 
one of the Robt. Simpson Co.’s private 
banquet rooms. The tables were appro­
priately and artistically decorated, 
among the decorations being sheaves of 
wheat. Each one present received as a 
souvenir a gold, sheaf-of-wheat-shaped 
stick pin. In addition to the Shredded 
Wheat men mentioned above, C. Norris 
and F. A. Rowlatt, of Woods-Norris, 
Toronto, were present at the banquet. 
On Wednesday morning the conference 
was continued, and in the afternoon all 

•were entertained at a theatre party.
' Jno. Hewitt’s territory as sales man­
ager in Canada was increased by the 
addition of the Maritime Provinces and 
Manitoba and Saskatchewan.

An
all-the-year-round 

Success I
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ROYAL
YEAST CAKES

Most Perfect Made.

Royal Yeast has long been acknowledged as the Standard 
Yeast of Canada. Imitations have been offered to the 
trade from time to time, all of which have proved failures.
Imitation is the sincerest form of flattery. : : :

E. W. GILLETT CO. LTD.
TORONTO, ONT.

Winnipeg Montreal

jg.WQMTO.Oj

y ai

iSSSis&

Be helped instead of hindered 
your accounting

The Me Caskey Account 
Register System

(First and Still the Best)
will relieve you of your bookkeeping 
troubles. It will handle every detail of 
your business from the time the goods 
are purchased until the money for 
them is in the bank.

WITH ONE WRITING 
Over Hit y Thousand in use.
Ask any User I Or write

Dominlei Rifitter Co., Limited 
10-08 Ontario Street, Teroite, Ont.

AreAbu

Agencies in all Principal Cities.
Manufacturers of Duplicating and Triplicating Sales Books in all varieties*

Clark’s Concentrated Soups
(Chateau Brand)

While the usual retailing price of 
high class soups is 25 cents for two 
tins, Clark's Chateau Brand is to be 
retailed at only 10 cents a tin, giving 
the dealer a good profit.

Jobbers not yet supplied should write 
at once.

A campaign of general advertising to 
the public, in newspapers and street­
cars, has been started. There will be 
a large demand for Clark’s Chateau 
Brand Concentrated Soups.

Wm. Clark - Montreal
Muaiictutr
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l
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Stick Licorice
AND

Pepsin Chewing Gum
(NOTE THE BRAND)

Soft Mills, 5c. bons I M.&R. Wafers, 5e. bags 
Aon Pellets, 5-lb. tlis | Lozeiges

and a full range of
LICORICE SPECIALTIES

for Grocers, Confectioners 
and Druggists.

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

By Royal Litters Patnt

NELSONS
POWDERED GELATINE

is s perfectly pure Gelstine in powder form, 
ready for immediate uae, without soaking.

NELSONS
Gelatine end Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON DALE It CO.. Ltd.
EM8C3TE MILLS. WAnWlCK, ENGLAND

The above can be bad from anr of the following agents :
The Smith Brokerage Co.. Ltd.. St. John. N B.
Watt. Scott àk Goode ere. P.O. Box 1204. Montreal.
J. L. Watt At Scott. 27 Wellington Street East. Toronto.
W. E. Ashler. Winnipeg
Geo. A. Stone. 34 Inne of Court Buildings, Vancouver. B,C. J

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

M.VITIE & PRICE
are now sending regular supplies of their 
biscuits to Manitoba, Alberta, Saskatche­
wan and British Columbia.

When you sell MEVITIE & PRICE#? 
Biscuits you are supplying your clients \yith 
first-class goods, noted for their excellent 
quality and absolute purity.

All goods packed in hermetically sealed 
tins.

AGENTS fer Manitoba. Sululdimi, AIbw-u »»d British Columbia i

RICHARDS * BROWN, 314 Rom Avenue, WINNIPEG

h Mtttr li Mto

All the year round

Mott’s
“Diamond” and "Elite”

brands of

Chocolate
are the grocer*, meet ready setters. Uniform quality 
and absolute purity have made this poesible.

EVERY JOBBER SELLS THEM

John P. Mott (Ss Co.
Halifax, N.S.
BELLING AOENTB :

J. A. Tester R a Melndoe Jee. E. Nunley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. Louche R. O Bedllngton
Ottawa

llngton
Oalgory

y5*
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THE CANADIAN GROCER

Flour Market is Temporarily Quiet
Holiday Season is Not Conducive to “Shop Early” Methods 
in One of the Great Staples—Wide Margin Between Canad­
ian Quotations and the Figure at Which an Export Demand 
Might be Encouraged—Cereal Market is Firm, and Demand 
Continues Strong.

The flour market is inclined to be in ess passing, the demand being only 
quiet at this season. While it is to a for small lots to fill actual wants, 
large extent the basis of every meal, fioeoetmeei,b*p...................................... 2 «1

n . I , ’ Standard oetmeaL b«ca . 2 40and is just as necessary on one day as on oiuuiMd " ................................. 2 40
any other, still it is overlooked in the .....\ ”
accelerated business methods of the fest- " b»nii«.......................................................... 4 a
ive season. Those in the trade are not -----
looking forward to much improvement TnvnwTft
for some weeks. There is, of course, lUitUfllU.
the ordinary trade passing, but nothing Flour — The market here is rather
to stir the millers and their représenta- quiet. Dealers are not expecting very
lives into anything approaching excite- much as the result of the season, and
ment. apparently their expectations are being

A recent despatch from the Old Coun- realized. There is the usual steady 
try states that if the price here is low- trade, but beyond that nothing that is 
ered Is, 3d, there may be a possibility likely to cause a flurry, 
of business, which margin is consider- Manitob. want,
able, and is admitted to actually exist. iï,t<ilpitot?t,‘fn«riou.'.".'.Ï.7.Ï.Ï! 4 so soi
A drop of 9d or lOd in home flour quo- p£jd êoaMn iôu 0,1........................300 sm
tations might prove a stimulant to the ' winter wheat "
demand for export flour. straight roUer......................................  4 25 4 70

Some of those in the trade are look- Blended............................. .............. 4 so s 10
ing forward to p removal of what they Cereals.—There is a steady feeling in
call an evil of two or more years’ stand- the rolled oats market. Prices are lin­
ing. hen a contract for flour is en- changed, the market is firm, and no 
tered into, it is, according to one auth- weakness is apparent. The character of 
ority, a custom to fix the price. That is the market is rather strong.
the purchaser demands that the flour .............. ...... .........«ci™,....................  220
be sent to him just as he needs it. a car 8^dlrd'.ndZ^,^n^,«li;isib.»ck.:: "I! 2«
now and then, or whatever may be ne- Roiled wheat, »msii lots, 100 lb. brii............................ 2 85

,r ' . , J 1V 5 bris, to car lot*.................................... 2 75ccssary. r irst patents are now selling
at $5.40. Suppose it is agreed that all --------------
the flour shall be delivered to him at that
price. In the meantime flour goes up, There is a proprietor of a certain 
but the miller has to stand by his bar- store, a man of most excitable tempera-
gain. After a time flour may drop be- ment, who is forever scolding his clerks
low the contract price and the purchaser for their indifference in the matter of
demands that the flour he needs then possible sales.
be quoted at the reduction. This is One day, hearing a clerk say to a cus-
mentioned as a rumor that is heard tomer: “No, we have not had any for a
here and there, but whether it will ever long time,” the proprietor, unable to 
develop beyond that stage remains to countenance such an admission, began to 
be seen. work himself into the usual rage. Fix-

The opinion in regard to prices seems >ng a glassy eye on his clerk, he said 
to be that the present quotations are t° the customer:
likely to hold for a while. The tendency “We have plenty in reserve, ma’am;
is now mentioned as downward, although plenty downstairs.”
no particular weakness is noticeable. Whereupon the customer looked daz-

Rolled oats are apparently pretty ed; and then, to the amazement of the 
firm. Te demand is good, prices seem proprietor, burst into hysterical laugh- 
to be steady, the season is favorable, and ter and quit the shop, 
trade is satisfactory. Lower prices are “What did she say to you?” demand- 
not likely, and if there is any tendency cd the proprietor of the clerk, 
at present, it seems to be upward. “We haven’t had any rain lately.”

MONTREAL.
Flour.—The market for winter wheat 

patents may be a shade firmer here, yet 
things are not so bright as they were 
a few months ago.
Winter wheel patent!, bbl..................................... 4 85 5 10
Straight roUera, bb.................................................. 4 40 4 60
Manitoba lit spring wheat patents, bbl..................... 6 60

straight patents bbl................................... i 10
strong bakers................................................. 4 go
second "   4 40

Rolled Oats. — Prices remain un­
changed this week, and the market is 
firm. There is no great volume of bus-

iwwH
PERFECTION

V MOONEY BISCUIT* CANDY C3
STRATFORD CANADA

Never discard a business suggestion 
unconsidered because of its source. 
Consider it on its merits and without 
bias.

People who know something about it, 
say that more failures are caused by 
over-buying than by any other one thing.

Personal work with customers will do 
more to tie them fast to your store than 
any form of printed advertising, but 
don’t limit yourself by going no farther 
than you can go by personal work.

Mooney’s
Perfection 

Cream 
Sodas

are known for then 
lasting crispness. They 
ALWAYS reach you 
in perfectly fresh con- 
dition because we make 
it a point of honour to 
ship only stock that 
will increase the good­
will of our customers.

The MOONEY
Biscuit & Candy Co.

Limited

FACTORIES AT
Stratford, Ont. Win nipt g, Man.

MAPLEINE
(Maple Flavor)

This is 1 strictly high-gride 
msple flavor, made of absolute­
ly pure materials, and possesses 
the genuine rich flavor of the 
maple.

One ounce of Mapleine makes 
a gallon of delicious syrup. 
For manufacturing purposes it 
is positively unexcelled.
Send for Free Semp/e

Jfrtberirk €. Bobson 
& Co.

26 Front St E., Toronto

?
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Flour and Cereal Markets Higher in 1909
Resume of Past Two Years Sh)w That Flour, Rolled Oats and 
Rolled Wheat Have Not Been So High in 1910 Than During

May 13.... 3.00 
July 29.... 3.10 
Sept. 23____ 2.85

the Previous Year—Influence of 
July Plainly Visible in Changes

In reviewing the flour market from 
the standpoint of price variation during 
the past two years a certain similarity 
is noticeable. In each year the price of 
the first patents started up the scale, 
reached a certain height and then began 
their return movement, varying but 
slightly. In this comparison first patent 
flour on a Toronto basis is considered.

Reference in detail is scarcely neces­
sary. The reader can easily follow the 
movement. The influence of the crop 
reports during June and July of the 
present year is plainly apparent. The 
price of flour went from $3.30 
to $6.20 t>efore a retrograde move­
ment was felt. While flour is a little 
higher in price than at this time twelve 
months ago, it is much lower than at 
the opening of 1909. The price move­
ment will be followed with interest dur­
ing the coming year. Grocers should 
preserve this list as they have been 
taken from the files of the last two 
years ami represent the prices they have 
to pay. It will then be an easy matter 
to make comparisons and possibly to 
form an opinion upon the situations in 
the future market.

1910.
Jan. 7.—5.20-5.30 
Jan. 14.—5.50-5.GO 
Feb. 4.—5.70 
Apr. 29.—5.60 
May 6.—5.40-5.50 
June 3.—5.30-5.40 
July 1.—5.40-5.50 
July 8.—5.60 
Julv 15.—5.80 
July 22.—6.20 
Sept. 9.—5.90 
Sept. 23.—5.70 
Nov. 11.—5.60-5.70 
Xoy. 25.—5.40-5.50

Crop Reports in June and

Changes In Rolled Wheat.
As will be seen in the following list 

the price of rolled wheat is exactly 
where it was two years ago. The price 
has soared almost a dollar above that 
price but the average has not been high. 
On the whole the cost of living that re­
ceives so much attention these days can 
hardly be attributed to flour or either 
of the cereals referred to. Manufac­
turers have from time to time spoken 
favorably of the market and it is under­
stood that the past year lias been favor­
able from a financial standpoint. These 
prices are for 100 lb. bags:

1910. 1909.
Jan. 7.... 3.05-3.15 Jan. 1...... 2.85
Jan. 28.... 3.10 Mar. 26.... 2.80

Aus

3.00 
3.25 

. 3.75 
..">3.70 
.. 3.60 

3.50-3.70 
3.25-3.50 
3.00-3.25 
3.00
3.05-3.15

Apr. 2?
May 14..
May 28..
June 25..

Aug. 6..
13....

Sept. 3....
Oct. 1....
Oct. 15__
Nov. 19....

A recapitulation of the three markets 
demonstrates that the highest price of 
flour in 1909 was $6.40 in June, while 
the highest figure in 1910 was $6.20 in 
July. The lowest in 1909 was $5.20 
and in 1910 the same.

In 1909 the highest quotation in rolled 
oats was $2.90 in May and in 1910, $2.45 
in August; the lowest in 1909 was $2.20 
and in 1910, $1.90.

Rolled wheat reached $3.75, its high­
est figure in 1909 in June and August; 
in 1910 the highest price was $3.15 in 
January. The lowest during the former 
year was $2.80 and in 1910 so far $2.85.

Successful Men as Leaders
By W. C. Freeman.

1909.
Jan. 7.—5.70-5.80 
Jan. 29.—5.50-5.60 
Feb. 19.-5.70-5.80 

Apr. 16.—6.00 
Apr. 23.—6.10 

Apr. 30.-6.10-6.20 
May 14.-6.10-6.30 
June 11.—6.40 
Aug. 13.-6.00-6.20 
Aug. 27.—5.70-5.75 
Sept. 3.—5.50-5.60 
Oct. 1.—5.20-5.30 
Nov. 11.—5.20-5.30 
Nov. 25.—5.20-5.30

Fluctuations in Rolled Oats.
Rolled oats are quoted lower than at 

the opening of the present year and the 
price at the opening of 1909 was higher 
still than the present quotation. The 
range of the changes during the past 
two years has not been ver$y. wide. At 
the same time the pastes Admitted a 
good year in rolled oats. The follow­
ing comparisons are Toronto prices in 
90 lb. sacks.

1910. 1909
Jan. 7... . 2.30 Jan. 1.... 2.50
Jan. 28... . 2.40 Feb. 26.... 2.60
Mar. 11... . 2.30 May 28.... 2.90^
Mar. 2.5.. .. 2.20 Aug. 6 2.65
Apr. 8... . 2.00 Aug. 20.... 2.50
May 20... . 1.90 Oct. 15.... 2.40
May 27..... 2.00 Nov. 26.... 2.30
July 22.. .. 2.30 Dee. 2.... 2.20
Aug. 5, •
Sept. 23.. .. 2.20
Sept. 30.. .. 2.25
Oct. 28.. .. 2.05
Dec. 2.. .. 2.20

Every man who goes into business of 
any kind goes into it to make money. 
Some men succeed; others fail, while 
others plod along in a mediocre way, 
making a living only, but they always 
try to follow their more fortunate com­
petitors.

This law of average applies in all lines 
and the same reason governs all cases.

Analyze the great successes in var­
ious lines in this country to-day and 
you will find that back of each success 
are earnest, capable business men and 
steady advertisers. Their business 
grows every year. They make every 
effort to go forward. They are never 
satisfied.

In every community there arc one or 
two merchants that set the pare—they 
are usually the inspiration for the whole 
community. Other merchants say—“If 
So-an-so has succeeded, whv should not 
It"

A man who is struggling toward suc­
cess with the right ideas is never envious 
of the man higher up. On the contrary, 
he will study the things that have made 
the man higher up successful, and will 
try to improve on some of the things he 
has done to attain success.

A gentleman who went into the retail 
business some months ago sat around a 
luncheon table with other business men, 
and they asked him how he liked the re­
tail end of the business.

He replied that he liked it very much 
and thought there was a great future 
ahead of him if he followed the example 
of the successful merchants in his city.

They asked him the names of men 
whom he regarded as being successful 
merchants and he told them, 
but he did not mention any 
of the men who sat around 
the table, although they are in a measure 
successful.

54

One of the merchants this young man 
had in mind is over seventy years of 
age, but he is still on the job every 
day, is constantly trying to improve 
every department in his big shop — 
never content — always reaching higher 
iip, and I might add always advertis­
ing. There is never any let-up in that.

It will pay every merchant in every 
community to follow the lead of the 
successful men. The greatest help, 
however, in climbing the hill of success 
is that help which is given by clean, 
reliable advertising.

N. S. GUILD DISBANDS.

Trouble Due to One Member Who is 
Claimed to be a Retailer.

Halifax, Dec. 22.—The Nova Scotia 
branch of the Dominion Wholesale 
Grocers’ Guild have disbanded. The 
cause for this action is due to the fact 
that the members did not think one of 
their number was living up to his obli­
gations. It is stated that he was in­
terested in a retail business as well as 
wholesale and for that reason, they 
claim, was instrumental in causing dis­
satisfaction.

The Guild held a meeting recently and 
decided to disband for the present, the 
same taking effect on Dec. 15. A ré­
organsation is possible.

Calgary, Alta., is priding itself, and 
justifiably too, on the number of 
wholesale houses in different lines of 
business that are locating and seeking 
location there. letters are received 
every week by the board of trade from 
houses seeking information.

W. A. Kn'ght has purchased the gro 
eery business of Geo. Foster, 814 Bloor 
St. West, Toronto.

All the business that will come to you. 
if you simply sit down and wait for it. 
will never keep you out of the poor- 
house.
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THE BANK OF MONTREAL
Proceedings of the 93rd Annual Meeting of Shareholders.

The 03rd annual general meeting of the Shareholders of the Bank of Montreal was held 
yesterday at noon at the Board Room, at the bank’s headquarters.

There were present: Messrs. D. Morrlee, H. V. Meredith, C. R. Hosmer, James Ross, 
Sir William Macdonald, Sir Thomas Shaughnessy, Sir Edward Clouston, R. B. Angus, E. B. 
Greensbields. Hon. Robert Maekay, A. Baumgarten, E. Rawlings, C. J. Fleet, K.C., R. S. 
David, A. IMddington, John Patterson, W. A. Murray, H. Joseph, J. T. Ross, James Alex­
ander, W. B. Blackader, William Stanway, William H. Evans, William Aguew, John 
Taylor, W. R. Miller, C. Meredith, C. Simpson Garland, G. F. C. Smith, C. J. Doherty, M.P., 
James Kirby, K.C., James Skeoch, Henry Dobell, M. S. Foley, C. H. Caban, K.C., P. R. 
Gault, P. F. McCaffrey, Dr. Gardner, John P. Knight.

On motion of Mr. D. Morrlee, the President, Mr. R. B. Angus, was requested to take 
the chair.

It was then moved by Mr. C. J. Fleet, K.C., seconded by Mr. A. Piddington, that 
Messrs. G. F. C. Smith and William Stan way be appointed to act as Scrutineers, and that 
Mr. James Alrd be Secretary of the meeting. This was carried unanimously.

THE ANNUAL REPORT
Sir Edward Clouston, Bart., the General Manager of the Bank, was then called upon 

to read the annual report of the Directors to the Shareholders at their 93rd Annual Gen­
eral Meeting, held 5th December, 1910:

The Directors have pleasure in presenting the Report showing the result of the Bank’s 
business for the year ended 31st October, 1910.
Balance of Profit and Loss Account, 31st October, 1909 .......................................$ 603,796 30
Profits for the year ended 31st October, 1910, after deducting charges of

management, and making full provision for all bad and doubtful debts.. 1,797,992 81

12,401,789 11
Dividend 2^ per cent, paid 1st March, 1910 ...........................................  $300,000 00
Dividend 2% per cent, paid 1st June, 1910 ......................................... 300.000 00
Dividend 2% per cent, paid 1st Sept., 1910 ............................................ 300.000 00
Dividend 2% per cent, paid 1st Dec., 1910 ............................................ 300,000 00

-------------- 1,440.000 00

Balance of Profit and Loss carried forward ...................................................... $ 961,789 11
Since the last Annual Meeting Branches have been opened at Barton-Victoria Street 

(Hamilton), Penticton, B.C., High River, Alta., Perth, N.B., and Prince Rupert, B.C.
The Branches at Andover, N.B., and Warsaw. Ont., have been closed.
With deep regret the Directors have to record the death of their esteemed President, 

the Hon. Sir George A. Drummond, K.C.M.G., C.V.O., who had been a member of the Board 
for upwards of twenty-eight years. During that period he served as Vice-President for 
nineteen years and President for five years.

Mr. R. B. Angus was elected to succeed him ns President, and the vacancy on the 
Board has been filled by the election of Mr. H. V. Meredith.

All the Offices of the Bank, including the Head Office, have been Inspected during 
the year.

Bank of Montreal, R. B. ANGUS, President.
6th December, 1910.

THE ANNUAL STATEMENT
The annual statement of the position of the Bank at 31st October was read as follows:—

LIABILITIES. „
Capital Stock ........................................................................................................................... $ 14,400,000 00
Rest ............................................................................................................. $12.000.000 00
Balance of Profits carried forward ............................................. 001,789 11

$12,901.789 11
Unclaimed Dividends .............................................................................. 1.855 61
Quarterly Dividend, payable 1st December, 1910 .................... 300,000 00

-------------------- 13.323.644 62

Notes of the Bank In circulation ___
Deposits not bearing Interest ............
Deposits bearing Interest .....................
Balance due to other Bauks In Canada

$14.602.691 00 
43.42.Mi78 33 

154.117,878 17 
122,238 37

$27,723,044 62

212.168,085 87

ASSETS.
Gold and Silver coin current ......................................................... $10.202.147 00
Government demand notes ................................................................ 11,590,613 50
Deposit with Dominion Government required by Act of

Parliament for security of general bank note circulation 000,000 00 
Due by agencies of this bank and other banks

In Breat Britain ................................................... $11,414,749 09
Due by agencies of this bank and other banks

in foreign countries ............................................. 6,799,898 87
Call and short loans In Great Britain and

Z~ the United States ................................................. 61,918,750 00
-------------------- 79.133.398 56

Dominion and Provincial Government Securities .................... 1.498.344 07
Railway and other Bonds. Debentures and Stocks .............. 18.884.975 07
Notes and Cheques of other Banks ............................................. 4,849,328 12

Current Loans and Discounts In Canada and elsewhere
(rebate Interest reserved- and other assets .................... $112,087,981 86

Bank Premises at Montreal and Branches ............................................................
Debts secured by mortgages or otherwise ................................. 231.424 79
Overdue debts not specially secured (loss provided for)... 208.117 62

$239,892,330 49

$126,764,806 32 

600.000 00

112.527.524 17
$239,892,330 49

Bank of Montreal,
Montreal, 81st October, 1910.

E. 8. CLOUSTON, General Manager.

THE PRESIDENT’S ADDRESS.
The President, Mr. R. B. Angus, then 

moved the adoption of the report, se­
conded by the vice-president, Sir Ed­
ward Clouston.

In moving the adoption of the report 
the president said

“With your permission, gentlemen, I 
move the adoption of the report just 
read.

“On this occasion we recall the fact 
that at last annual meeting of the 
shareholders the president was unable 
to attend, because o! illness, which, un­
fortunately, and to the great regret of 
his colleagues, resulted in his demise on 
the 2nd of February last. Sir George 
Drummond occupied a most distinguish­
ed position in the business community ; 
and the shareholders of this bank may 
well entertain a grateful appreciation of 
his services as president and of his 
work in the Senate, where his intelli­
gent and patriotic efforts were largely 
devoted to the protection and develop­
ment of the banking interests of the Do­
minion.

“To fill the vacancy created by the 
death of Sir George it was deemed ad­
visable that I should, for a time, oc­
cupy the chair ; and consequently I was 
elected to the presidency on the 22nd of 
July—while the directorate was at the 
same time strengthened by calling the 
Assistant General Manager, Mr. H. V. 
Meredith, to a seat at the Board. The 
expansion of business in recent years 
vindicates the expediency of this latter 
arrangement.

“The period under review has been 
marked by almost unbroken prosperity. 
The bounteous crops harvested during 
preceding years had raised the expecta­
tions of our farmers and excited the at­
tention of intending immigrants, and al­
though the bright prospects ot the pre­
sent season were somewhat dimmed by 
the excessive drought of June and July, 
causing partial failure of the vfheat crop 
in some districts of the West, the actual 
result has proved more favorable than 
was then anticipated. The latest es­
timate of the harvest from the Western 
grain fields, by parties well qualified to 
judge, gives a yield of 

95 million bushels of wheat 
128 million bushels of oats 

25 million bushels of barley and flax 
which under the conditions existing may 
be regarded as fairly satisfactory.

“We are naturally most interested in 
the outcome of the young and rapidly- 
growing country, for to it belongs the 
future. Still it may be long before it 
overtakes the productiveness and wealth 
of the older provinces, which in their 
undeveloped resources, timber, minerals 
and arable lands, afford abundant oppor­
tunities for expansion and settlement.

“On the first intimation of injury to 
the growing crops in the West the con­
fidence of the eastern merchants and ma­
nufacture! s was somewhat shaken, but 
the curtailment of business activity 
which followed was only temporary in 
its character and soon gave way before 
more hopeful indications. Business quick­
ly revived and has continued good 
throughout the vear.

“One notable feature may be remarked, 
that the Western people, farmers and 
settlers and tradesmen, shewed little 
sign of depression under the circum­
stances. The unusually dry season 
might serve as a warning to more care­
ful tillage of the soil, but could not dis­
turb the prevailing hopefulness and con­
tentment. The agricultural results in
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the eastern provinces of the Dominion 
were upon the whole quite gratifying.

“Immigration from Europe and the 
United States of America was on an 
extensive scale, no less than 300,000 to 
350,000 being the estimated number of 
arrivals during the season, enriching the 
country by valuable contributions in 
property and money and still more by 
additions to the agricultural population. 
Such an unprecedented influx of new set­
tlers to a comparatively small com­
munity, many of them experienced farm­
ers, could not tail to have a stimulating 
effect upon all the commercial interests 
of the country. The extraordinary ex­
penditures on railway construction and 
other public works also largely contri­
buted to this result. The rapid growth 
of all industrial enterprises no less than 
the great and profitable expansion of 
agricultural operations, together with 
the opportunity of acquiring unoccupied 
land, render Canada a popular field for 
the employment of European capital. 
Important transfers of money to this 
country arc of daily occurrence and es­
pecially from England, where political 
and financial unrest lias induced many 
people to seek new avenues for invest­
ment.

“Contributions through the Stock Ex­
changes and money markets of Europe 
to the financial enterprises of Canada 
have been extremely generous of late 
and it is eminently desirable that the 
confidence thus displayed should not be 
abused. Some offerings have been made, 
it is feared by over sanguine promoters 
whose statements it would be hard to 
justify, and in relation to schemes 
where the advantages to buyers are not 
quite apparent It might be well to con­
sider that, while money seeking invest­
ment is much more abundant in some 
countries than it is with us, there is 
seldom much lack of capital here tor par­
ticipation in enterprises that are unques­
tionably sound. Our friends abroad 
might reflect that a home market, espe­
cially in the case of industrial securities, 
will generally furnish some indication of 
values.

“In the earnings of the railways, the 
output of factories and the large volume 
of commercial transactions there is evi­
dence on every hand of widespread and 
almost universal prosperity throughout 
the land. The statement of the Rank’s 
affairs now submitted shows that this 
institution has participated to a con­
siderable extent in these advantages : 
the net profits have been fair, about the 
same as last year, and would have been 
more ample had not the Bank met an 
untortunate complication through the er­
ror of an agent and the failure of a for­
eign bank. The earlier rumors concern­
ing this matter were much exaggerated 
and to the best of our knowledge the 
ultimate loss has been fully provided 
for

“I leave the General Manager to com­
ment upon the annual exhibit and the 
more technical pspects of the situation 
but may here state that the accounts, 
cash and securities of the bank nave 
been examined and verified by the in­
specting officers and by committees of 
the Board. The organization of the bank 
is believed to be in excellent condition, 
and, as is customary in this institution, 
the reserves have been maintained at a 
very high standard of safety.

“In reference to a question that has 
exercised the minds of some of our 
friends, who marvel that the bank prem­

ises account remains at the comparative­
ly modest figure of $600,000 while the 
known expenditures under that head have 
of late years been unusually large ; the 
fact is, as stated, the explanation being 
that the directors have been indisposed 
to burden their assets with any large 
item that could not be promptly con­
verted into cash ; and they have conse­
quently charged directly against revenue 
the entire expenditure connected with 
the building, extension and maintenance 
of the bank’s premises ; these amounts 
have been considerable, owing to the ne­
cessity of opening branch offices in new 
settlements and enlarging facilities at 
important centres where business has 
outgrown the existing accommodation.

"The directors are, however, of opin­
ion that the call for extraordinary out­
lays of this nature has almost passed 
and that such charges will hereafter 
cease or greatly diminish. *

“It is unnecessary that I should at­
tempt to give a specific account of the 
various industries of the country, but in 
reference to the more important natural 
products it may be noted that the lum­
ber business has been fairly good in the 
cast, and unusually active on the Pacific 
Coast. Exports to the United Kingdom 
have not been as large as in former 
years, but have been offset by the great­
er home demand.

“The wood pulp mills have found a 
good market for their product, notwith­
standing adverse duties in the United 
States

“There has been a wholesale falling off 
in the exports of produce from this port 
during the past season of navigation, 
owing partly to decreased production, 
and also largely to increased home con­
sumption.

“A marked decline in the exports of 
live stock, which was observable during 
the last few years, and was probably^to 
be accounted for by the requirements of 
new and expanding settlements and the 
home consumption of a growing popula­
tion, seems now to be checked. ' It was 
natural to suppose that in view of our 
unequalled facilities for cattle raising 
the condition would only be temporary, 
and it is gratifying to find a change for 
the better has set in—the shipments, es­
pecially from the West, having largely 
increased.

“A true index to the rapidly increas­
ing trade of the country may be found 
in the combined imports and exports ol 
the past fiscal year, which amounted to 
the big total of $693,211,221, as com­
pared with $571,268,767, showing an in­
crease of $121,945,454 over the previous 
year.

It is to be noted, however, that the 
excess of imports over exports is in­
creasing ; the government revenues are 
buoyant, but Canada’s borrowings from 
Europe are very large, and will doubt­
less continue so, while expenditures for 
railway building, the improvement of 
navigation and for the legitimate needs 
of growing municipalities are maintained 
on the present extensive scale.

With regard to trade, the wholesale 
dry goods houses report that business 
during the past vear has been exceeding­
ly good, and payments have shown a 
fair average, while failures have been 
rare. The same remark applies to gro­
ceries, iron and hardware trade, lea­
ther, boots and shoes, and other 
branches.

“I am aware these are but running 
commenta, and to give anv adequate de-
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scription of the season's results would 
call tor a review from the Atlantic to 
the Pacific. With our partial shortage 
of crop in the Western Provinces, we 
have one reassuring view exemplified 
this season, namely, that with the newly 
developed territories, the field is now so 
extensive that what affects one part of 
the country adversely or otherwise, is 
unlikely to induce similar conditions 
elsewhere. Even the visitation ol the 
drought was by no means uniform. The 
weather was so capricious that the in­
jury from that source occurred in wide­
ly separated spots, and the result of the 
harvest, although less than anticipated, 
was yet immense, considering the small 
population which has to share its ben­
efits.

“We are, therefore, safe in saying that 
the country as a whole has undoubtedly 
experienced a fair degree of prosperity 
throughout the year, and no doubt need 
be entertained as to its continued and 
rapid growth in wealth and population ; 
if, however, we are to realize our best 
expectations, we must carefully avoid 
undue inflation. In some districts there 
has been excessive speculation in town 
and village properties, but the move­
ment already shows signs of languishing, 
while farm and fruit lands maintain 
their value or steadily appreciate.

“Money has been very abundant 
throughout the year, and from a lend, 
er’s point of view the rates of interest, 
except for a brief period, have qeen ab­
normally low, thus rendering it difficult 
to employ our surplus funds to advan­
tage in London or New York, where 
short or call loans are readily available 
Rut this department of the subject will 
be left to the General Manager, Sir Ed­
ward Clouston, who seconds the adop­
tion of the report."

The conclusion of the President’s ad­
dress was greeted with applause by the 
meeting.

SIR EDWARD CLOUSTON.
In seconding the adoption of the re­

port, Sir Edward Clouston said 
“In my address last year I made the re­

mark that I should be very much disap­
pointed if we did not make a better 
showing of profits during the year we 
have just passed through, and, though I 
did not say it, I had in my mind that I 
might be able to suggest to the direc­
tors that it was time to do something 
lor our shareholders in the way of a 
bonus. Unfortunately my anticipations 
were not realized. Our profits show 
$28,000.00 less than last year.

"The general statement, as you see by 
the copies you hold in your hands, is a 
strong one, and exhibits the steady pro­
gress the Bank is maving. For the first 
time in our history our circulation ex­
ceeds our capital, and we were obliged 
to make use of the emergency circula­
tion authorized by the Government.

“Out deposits have increased $18,000,- 
000, but this does not fairly show the 
actual increase in our regular deposits, 
as last year we had some large special 
deposits which were withdrawn during 
the year. Our readily realizable assets, 
that is our reserves, are about the same, 
though they show a slight decrease in 
percentage to our liabilities. The 
amount of money employed outside of 
Canada has been reduced $14,000,000 
Fault has been found with us by critics 
who have not given sufficient consider­
ation to the subject for keeping such 
large balances in other countries, but ex­
perience has taught us that it is not on-
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ly safer for the Bank but for Canada, 
that we should hold large reserves which 
we can draw on in case of necessity 
without disturbing financial conditions in 
our own country. The important posi­
tion of the Bank of Montreal in the 
financial fabric involves the keeping of a 
large portion of our assets in a form 
immediately available for conversion in­
to cash. Our responsibilities in this re­
spect force us to be content with a very 
low return on the money we lend on 
call in London and New York, a return, 
which for long periods during the past 
year was little better than 2 per cent, 
at cither centre, and taxes to come out 
hf that. It is not to be supposed that 
we would ignore the superior advan­
tages of a 5 per cent, call rate in Can­
ada, could we employ $10,000,000 or 
$20,000,000 here, with the certainty 
that we could get it back on three hours’ 
notice any day we wanted it.

Of the increase in our investments, $5,- 
000,000 is accounted for bv the purchase 
of a municipal issue which has been 
largely disposed of since the close of the 
statement.

"Our loans and advances have increas­
ed $21,000,000, and call for no special 
comment, except that they evidence that 
we are doing our share in assisting the 
development of our rapidly growing 
country.

"The present session of parliament 
will see introduced legislation of import­
ance to bankers, as our charters come 
up for the usual decennial renewal. 
Though the Bankers’ Association has 
not been taken into the confidence of the

government about any proposed alter­
ations or amendments, I think it hardly 
likely that there will be any great 
change. The Act is a very good one as 
it stands, is thought well of by financial 
authorities in other countries, and an­
swers admirably the requirements of our 
own. When trouble arises it is apt to 
be condemned by unthinking critics, but 
it is not the fault of the Act but of 
those who work under it, and no amount 
ot legislation will guard against the fal­
libility of the personal factor and keep 
men from being fools or knaves.

"The President has spoken on the gen­
eral trade of the country, which mav be 
characterized as satisfactory, with a 
promising outlook. There is possibly 
too much real estate speculation in some 
sections of the country, and municipal­
ities are borrowing rather heavily : the 
greater part of it. however, is quite le­
gitimate, arising from the rapid growth 
of the newer cities and towns through­
out the west.

To them flows the ever increasing tide 
of our immigration, which, from the 
best figures at present available, will 
this year number over 300.000 souls 
The quality of this immigration is ad­
mittedly high, and when one considers 
that it represents in a single vear ^bout 
1-20 of the country's population, it. is 
well that it is so. To this influx of po­
pulation, as well as to the greatly in­
creased prosperity of tin n—mlp. is pro­
bably due the fact that while our pro­
duction of such food-stuffs as butter, 
eggs, cheese, etc., has increased during.

these products have declined, indicating 
a large home consumption.

"As regards the general prospect, in 
the older countries there seem to be at 
least enough pessimists to counterbal­
ance the optimists. In Canada we have 
many of the latter, and few of the form­
er—too few, perhaps, at times, to suffi­
ciently regulate our youthful exuberance. 
It might be well to remember that the 
prosperity we have enjoyed may be 
largely due to a continuity of policy and 
a disposition to employ experience ra­
ther than theory as the basis for the 
conduct of our affairs. Such principles 
have made us self-reliant, and seem best 
calculated to ensure our future progress 
and permanent stability.” (Applause.)

After the usual resolutions of thanks 
were passed, the retiring Board of Direc­
tors were re-elected as follows:

Messrs:—R. B. Angus, A. Baumgar- 
ten, Sir Edward (Houston, Bart, E. B. 
Greenshields, C. R. Hosmer, Sir William 
C. Macdonald, Hon. Robert Mackay, H. 
V. Meredith, D. Morrice, James Ross. 
Sir Thos. Skaughnessy, K.C.V.O., Rt. 
Hon. Lord Strathcona and Mount Royal, 
G.C.M.G., G.C.V.O.

OFFICERS ELECTED.
At a meeting of the Directors held 

later the Right Honorable Lord Strath­
cona and Mount Royal, G. C. M. G„ 
G.C.V.O., was elected Honorary Presi­
dent of the Bank, Mr. R. B. Angus 
President, and Sir Edward Clouston.uuccac, cuv., lia» liiuicdscu uunu^,^ --------------■> . -----

the present twelve-month, the exports of*>Bart., Vice-President

Tillson’s Oats dlDried
»

A Food—Not» a Fad

Have solved the Breakfast Food Problem for every 
class of customer you supply—they are the best 
possible ” alike for cottage and mansion.

And you’ll find it well worth while to feature 
TILLSON’S OATS, because our extensive consumer 
and bill-board advertising is creating an unprecedented 
demand for this favourite cereal.

Better send along that order NOW !

Canadian Cereal & Milling Co., Ltd.
Head Office Lumsden Building, TORONTO

Put up in Two Sizes 
Premium Family Package 

Retails at 25c. 
Pan-Dried Package 

Retails at 10c.
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ANCHOR BEANO

All Aboard!”
This Traveler Sells

Anchor 
Brand Flour
Hence the pleasant smile ; 
satisfies both the dealer and 
the housewife. 26

Bakers, “ Get on board
Msefd. by LEITCH BROTHERS FLOUR MILLS, OAK LAKE, MAR.

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

NO CHEMICALS are u»ed In the manufacture of

EPPS’S COCOA
TRY A

Condensed Ad
IT ay our It thm natural flavour of flnoooooo, and Im ooeoaaa It ahould too.

' Ml LE Nl A MILK CHOCOLATE'

Melts in the mouth with a delightful smooth­
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK. 
•oeolsl Agents i 0. I. C0LS0W ATOM, Montreal 

Hive liitle i I. 1. Alt*!. Halifax. Multoha t BUCNAHA* A CORDON, Winnipeg

IN

Canadian Grocer

YOUR BISCUIT TRADE!
Good Biecuit Condition Is ae essential to successful selling as good Biscuit Quality, and 

+ condition and quality are the leading features of

‘WHITE LILY’ Brand Cream Sodas
They ere noted for their purity, crispness and delicious flavour, and will be found a very profitable line to 

handle. Put up in 20 lb. tins. 30 lb. boxes and in % or 1 lb. packages. Start a new era of profit-making TO-DAY by featur­
ing ‘Havelock Lunch/ ‘Cottage Mixed/ * People’s Fancy/ ‘ Marshmallow* and * Jam-Jams’—*11 WHITE LILY BRAND BISCUITS.

J. A. MARVEN, Limited, - Moncton, N.B.

NORTHERN ONTARIO MERCHANTS
The

Season’s Greetings
The Young Company, Limited, N0RTH BAoYtadod SUDBURY'
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LITTLE FLOUR CHATS FOR YOUNG GROCERS UNDER EIGHTY

tortm>,v

You Dont Want a Flour That’s 
Dead White

V'hy not?

You see, Mrs. Buyer, the right colour for strong 
flour is an even creaminess.

Not dark, nor yellow, nor even white.

But just the healthy, delicate creamy complexion 
you always find in, say. FIVE ROSES.
It’s “bleached” flour that’s dead white, unnatural 
white.
Hardly the kind YOU want!/
Now FIVE ROSES is not bleached, Madam.

This I guarantee most absolutely.

What’s more, this is the only big-mill flour I know 
of which it can be truly said it v:as never bleached.

Bread with that glow of health, rich in nutriment, 
easy digested. **

Pastry that melts, satisfies, leaving no regrets.

Yours in every pound of FIVE ROSES.

You say you will take a whole barrel?

Well, it’s a mighty good beginning.

Five Roses

Bags of 7, 14, 24, 49, 98 pounds
Packed to suit your trade—barrels and halves

Ask your Jobber

LAKE OF THE (FOODS MILLING COMPANY, LIMI1ED, MONTREAL, "THE HOUSE OF CHARACTER"
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WISHING THE 
TRADE

A MERRY 
CHRISTMAS

AND A

PROSPEROUS 
NEW YEAR

25-27 CHURCH ST. TORONTO 
are Largest Receivers

St. Nicholas 
Home Guard

PACKER:
FRANC TRACUZZI

'e»Z*o.

AGENT:

J. J. McCABE, Toronto

Puck

Christmas Fruit Trade at its Height
Heavy Demand for Oranges, Cranberries and Specialties for the 
Season—The Ordinary Trade Has Been Good—Potatoes are 
Firm—Demand for Malaga Grapes Has Sent up the Price— 
Volume of Trade this Year Is Expected to be Well up to 
Average.

It is not expected that the present 
Christmas season will show any de­
crease in comparison with other years. 
The total amount of trade should reach 
a big figure. There is a feeling of pros­
perity abroad, expressing itself in many 
ways and as far as can be learned the 
fruit dealers have been experiencing it 
to their satisfaction. The present trade 
runs into a special groove, the demand 
being for particular goods such as or­
anges, apples, nuts, grapes, etc. On 
the whole of course the general demand 
is good, but on some lines there is a 
big increase in sales. Business in spec 
ial imported small vegetables is good 
for this time of the year, they being of 
course limited.

MONTREAL.
Green Fruits.—There is a brisk trade 

passing in all lines of green fruits and 
though the high prices prevailing cur­
tail the demand to a certain extent, 
dealers are satisfied. There is a slight 
drop in Florida pineapples, while the 
supply of plums is short.
AwIm, bbl.......... 5 00 « 00
Bsnsnsâ crm ted,

bunch.............. 2 00 f 25
Ormnberries, bbl. 10 u0 12 00
Cocosnuts, base......... 4 25
Call. Malagas .... 2 00
lemons................ 3 00 4 53

Holly, can.-................ 4 nn
Wreaths, bale............ 1 65

Orange#—
California, late

Valencias........  4 00 5 00
Pineapples—

Plorldaa, case... 3 75 4 25 
Plum*, crate— 2 00 2 25 
Pears, bbl. . 7 00 '0 00

Vegetables.—“We do not expect that 
there will be anv great volume of busi­
ness doing this Xmas. Things are all 
very high, but still we are optimistic 
about the New Year’s trade. We ex­
pect a good move in the market about 
then,” said a dealer.

There is a scarcity of leeks and prices 
are on the ascent. Both lettuce, and 
spinach and radishes have gone nn. no 
doubt due to a large amount of the 
crop being frozen.
Beans, American

basket...................... 11 00
Beets, bag.......... 0 75 0 90
Carrots, bag....... 0 75 0 20
Cabbage, dor 0 40 0 50 
Cabbage, bbl. .. 1 00 1 60
Celery, crate__  4 00 4 25
Cauliflowers — 1 50 3 00 
Cucumbers, do*. 2 00 2 50 
Garlic, 2 bunches — 0 25
Green Peppers

small basket — 
Green Peppers, 

large basket
Leeks, dor......... 1 76

Lettuce-
Curly letture, box 1 30

0 75

2 50
2 00

i no

Button, Imix ............... 2 75
Onions—

Spanish, ranee . 2 75 3 on 
Ked. bag 1 25
Potatoes, bag 1 00 1 10 
New Bermuda 

Potatoes, 11» .... 0 07
Sweet potatoes.

basket ---- 1 85
•• - bbl 4 oe

Parsley. doaen ..07* 0 *0 
Parsnips, bag... 1 00 1 25 
Radishes, doeen

bunches........... 0 no 0 75
Spinach, bbl .... 5 50 
Tomatoes, rrate — 4 00 
Tomatoes, hot­

house, ili.........  0 35 0 40
Turnips, bag — 0 75 0 90

TORONTO
Green Fruit —Dealers have been pretty 

busv this week with the demands for 
Christmas trade. Thev have been show­
ing a tine general stock of fruit and as 
before stated, if the people do not re­
ceive the quantity they were looking 
for. it is not the fault of the jobbers. 
A big run on oranges is expected and 
already a great quantity has been pass­
ed out to the retail trade.

6o

Applu. bbl.... S M 6 00
Apples, box---- 2 00 2 50
Bananas............ 1 50 2 00
Citrons, doz.... 0 SO 0 75 
Oocoanuta, sack 4 00 4 50 
Cranberries, bbl 9 00 11 50 
Cranberries, case ... 4 00
Grapes, case............ 2 25
Malaga bbl. ... 5 00 8 50
Almeria, bbl__  5 00 • 50

Grape Fruit—
Florida per case__ 4 00

Jamaica, case........... 3 50
Lemons—

Messina............. 2 75 3 25
Limes, box................ 1 26
Tangerines, a

Navels...............  3 00 3 25
Mexicans........... 2 00 2 21
Pomegranates, doz.. 0 71 
Pineapples crate 4 00 4 75

Vegetables.—There is nothing new in 
regard to this department of trade this 
week. Jobbers are finding a good de­
mand. The feeling seems to be one of 
satisfaction with the Christmas trade. 
The latter has confined business to a 
large extent to the special goods which 
owe their increased demand to the hol­
iday and festive season. Potatoes are 
firm and are holding their strong posi­
tion.
Bi-ets, Loumania Endive. 12 heads .... I 00

doz.......................  1 26 Lettuce, O a n a-
Canadian beet. dlan.head----  0 0 30

bsg................. 0 60 0 75 Boston heed let-
Cahbag*-. rase tuce, doz................ 1 60

Canadian........ 0 76 1 60 Onions—
Cabbage, per 100 3 50 Spanish, large.. 2 50 2 76
Carrots. Cana- Spanish, 1-cases 1 5#

disn. bag............. 0 50 Yellow, per bag 1 25 1 35
Carrots. Ixiuisa Potatoes, Onta-

nia. doz.................. 1 00 rio, hag......... 6 85 0 90
Cauliflower, dz.......... 0 76 Sweet, hamper. 1 25 1 50
Celery, dozen 0 30 0 40 Sweet, barrel.........  6 00
Celery. Califor Parsley, per doz 0 71

nia. cose......... 4 50 5 00 Parsnips, bag........ 0 60
< 'tirumhers. Bos Red pepper---- 0 60 0 75

ton. doz.............. 2 60 New turnips, per
11-qt. basket........ 0 60

ACT TO SAVE THE DAYLIGHT.
A bill lias been introduced into the 

House of Commons. Ottawa, railed The 
Daylight Raving Act aimed to promote 
a more extended use of daylight during 
the summer months. Tt is proposed that 
from and after 2 o'clock in the morn­
ing of the first Sunday in April each 
year until 2 o’clock a.m., of the first 
Sunday in November, the standard time 
he one hour in advance of the standard 
time now in use. That means when 2 
o’clock comes on the first Sunday in 
April, we call it 3 o’clock, get up an 
hour earlier, and go to be<l an hour 
earlier until November. This .«ct if it 
becomes law as proposed on Jan. 1, 1912, 
will not apply to the Yukon territory.

TRADE NOTES.
Few things are as expensive as those 

we try to get for nothing.
A bag of Brazil coffee costs about six 

or seven dollars more than it did a year 
ago.

Under the new pure food and drug 
net in the United States 990 cases were 
reported during the past year. 776 for 
criminal action and 224 for seizure pro­
ceedings. The total of the fines collect­
ed under the act during the year was 
$11.049.31.

The annual convention of Holbrooks, 
Ltd., will be held in Toronto on Decem­
ber 28, 29 and 30. All the salesmen 
will be in from all parts of Canada and 
the United States. On the evening of 
the 29th the staff will be guests at a 
banquet tendered by the management.
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The Untrained 
Clerk Brought

Loss of a Sale
By J. C. Mundle.

► Too ranch emphasis cannot be laid on 
the fact that in order to secure the very 
hist results from your employes, whether 
they be salesmen, clerks, travelers or 
heads of departments, they should under­
go a proper and systematic course of 
training in their respective duties be­
fore they are permitted to deal directly 
with the public and would-be purchasers. 
Not only should they be properly coach­
ed but they should be shown by one who 
thoroughly understands his work— 
theory is good but practice i- better.

Adverse criticism of a house where 
clerks are incompetent is the invariable 
result of lack of training, and in the 
majority .of eases this leads to a loss of 
business from an immediate sale and 
may even produce a boyoett. There 
should be a strict rule that, if asked a 
question about anything they are not 
familiar with, clerks should never ven­
ture at “faking” or what is worse, 
admitting that they do not know. In 
such a contingency the proper mode 
would be to ask the customer politely 
to wait a moment until Mr. So-and-So 
comes (and at 1 lie same time send for 
him) who knows everything there is 
about the article in question.

The personal experience of the writer 
calling in at one of the largest retail 
fur houses in Montreal and asking if a 
mink muff was dyed received the an­
swer from the clerk serving him, “I 
don’t know.” Further questioning 
elicited the information that the clerk 
was until recently employed in a gro­
cery store, had been engaged by the fur 
house and, with only the‘information of 
the private price mark's, had been put 
in charge of a fur section. This seemed 
hardly possible but an investigation of 
the story Confirmed the facts. It is 
needless to say no .purchase was made 
at that store.

We wish our many Friends 
a Happy Christmas and a 
very Prosperous New Year.

WHITE CEL CO., Limited
TORONTO and HAMILTON

WHOLESALE FRUIT, PRODUCE AND FISH

HEADQUARTERS
----------------------------------------FOR-----------------------------------------

Fancy Navel Oranges
GRAPE FRUIT,

ALMERIA GRAPES,
BANANAS, LEMONS, 

CRANBERRIES,
OYSTERS, NUTS,

FIGS, DATES
Write, phone or wire your orders.

HUGH WALKER & S OrN
(Established 1861) GUELPH, ONTARIO

T
Icasons (greetings

May you spend a Merry Christmas, and may your 
cup be filled to overflowing with ( Buster Brown 
Lemonade) joy and prosperity in 1911. : : :

Sales Agent, W. B. STRINGER Toronto
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Fish - Oysters LuiauHfff \vvy
*■ --jMEl ! 4

past week. The fish were mostly cod 
and haddock. Halibut continues scarce. 
Smelts are now coming on the market 
in good supply. The quality of the fish 
is better. Ex vessel cod is selling1 from 
50 cents to 75 cents lower. Julv herr­
ing are quoted at $4.75 to $5, and 
Newfoundland at $3.50. Stocks of 
mackerel are light, and No. l’s are 
quoted at $20, and No. 2's at $16.

White Fish and Halibut Still Scarce
Strong Demand for all Lines of Fish is now Being Felt—Con­
clusion of the Advent Season Will Likely Cause a Slight Falling 
Off—Higher Prices for Halibut and Salmon Not Altogether 
Unlikely—The Present Situation of the Market.

With the season of Advent passing 
there is likely to be a little easier ieel- 
ing for a time after the first of the 
new year. Markets are fairly active, 
prices are holding well and the trade in 
general is at present on a satisfactory 
basis. The lobster season has opened 
on the Atlantic coast but thus far has 
not been much of a success.

QUEBEC.
Montreal.—The market is keeping ac­

tive and prices rule fairly high. This 
is the last week of the Advent season 
and a busy time is expected in the da­
tèrent fish lines, and with Xmas at hand 
oysters, both in shell and bulk, will be 
in great demand. After the holidav 
season a period of dullness is expected, 
particularly in preserved and pickled 
lines.

In the frozen lines, namely halibut 
and salmon, the supplies already show- 
signs of weakness and one can predict 
safetly that if weather keeps cold as of 
late, the prices will certainly advance 
considerably.

Frozen smelts which are generally 
abundant in this market at this time of 
the year are scarce and high, due to 
the demand which is increasing everv 
year from the United States markets.

Tom cods are a little late this year, 
but whatever came to this market s<. 
far have sold readily, and at remunera­
tive prices.

FRESH
Perch............................ • 10 See baae.......................... 0 15
Btwk ood, .................. 6 06 Bnielte............................. 0 12
Market ood ... 0 64 0 05 Haddock.......................... 0 OS
Sturgeon....................... 0 10
Sea trout............0 13 0 14

Halibut ................ 0 10
Bullheads.................... 0 10

SHELL FISH
Shell oysters, bbi., choice...........................................  13 00 13 00
XXX Shell Oy»leni................................................................... 10 10
Lobsters, live, per lb................................................................ 0 14
Oysters,choice, bulk, Imp. gal............................................. 1 40

'* Selects, Imp. gal..............................................1 60 2 00
*' bulk, selects.............................................................  1 60

PREPARED FISH
Boneless cod, in blocks or istvkagvs, per lb..........54. 64 and 74
Pure mixed boneless tiah.b.ocks and packages, lb 6 06 0 Ub|
Shrouded cod, per pkg............................................................. 0 15
Bkinleas cod, lUU lb. case......................................................... 6 00
Dried cod, medium, 100 lb. drum........................................ 7 00
Dried cod. large, bundle*....................................................... 6 00
Dried cod. medium, bundles................................................ 6 tO
Dried haddock, medium, bundle........................................ 6 60

ONTARIO.
Toronto.—There is somewhat of a 

scarcity in whitefish and halibut. De­
mand on the whole is good. The oyster 
business is fairly brisk. Dealers state 
that enquiry for practicallv all the 
lines they handle is satisfactory.

FRESH CAUGHT FISH
While fish ........0H OH
Herring............., .... 0 06

Steak cod...................... 0 06
Perch............................. 0 07
Haddock............. 0 06 • 07

FROZEN LAKE FI8H
Ooldeyee..........................u 6 Salmon trout..............  0 12
Halibut............... 0 09 0 10 Smelts. No. 1............. 0 12
Herring........................ U 04 Smell*, extra............. 0 18
Pike................................... 0 07 White h*h. pan
Pink sea *alnmn ___ 0 09 frozen........................ 0 10
Round re«l ** .... 6 09 Yellow pickerel........... 0 CHi

OCEAN FISH (FROZEN!
Herring, per 100............. 2 00 Mu let*........................... 0 04

bluetinh........................ 0 12

SMOKED, BONELESS 
Acedia, tablets,

boi................................ 2 10
Acadia 1-lb. hxs

tier crate...................... 3 60
Acadia, 21b. boxe*, pr.

crate.............................. 2 80
Acadia 3-lb. bx*

lier crate...................... 5 40
Shredded cod............ 2 2x
Bloater*, l*»x............ 1 25
Bonele** Dighys, box 1 00 
Codfish, Bluenone, “ 1 40 
Cod*teak, per lb..........6 07

FROZEN
. — 6 04 Flounder*..........  0 08 0 10

Dor«, wiBMt osusht. Pile....................o OT
„»”»> •..............0 084 0 09 8eln.on.B C., red 10 0 13

.......
,o i s SB&stsrw °,2

Or_= nod No ,8ALTED AN1? NCKLED
S"'* t*ke troul. half bbl. 6 00
Sheris s

Labrador eee trou*! 300 lb lrC* ' „
half bbla..................  700 SaltWik pei ibi 'o'ml’o OR

No. 1 mackerel, pail.. 3 0u Salt sardine*. 20 ib. pie* l uo
ibbls.. 9 50 Scotch herring . ... 6 60

No. 1 pollock, bbl ... 6 00 „ keg 1 00
Scotia herring*. No. Holland herring, bM 5 50

X bbl.......................... «50
SMOKED

Bloaters, large, per box, 60s............................

AND PICKLED KISH 
Cod, Imperial, per lb.. 0 05
Fillets, per Ib................ 0 13
Herring (Lai*.)

ha'f-liarrels.............. 3 25
Herring, bid................C 00
Haddle, Finnan 0 084 V 19
Kippers, box.............. 1 20
Oysters, extra

nelects, gal.............. 2 25
Oysters, selects, gal. 1RS 
Oyster*, standard, gal 165 
Pickled lake herring.

1001b. kegs............. 4 00
Quail on toast, per lb.. 0 06

How a Consumer 
Sees Importance 

of Retail Grocer
The most numerous of all the various 

divisions of the retail trade is that of 
the Retail Grocer.

There are two hundred and fifty thou­
sand retail grocers in America. We 
can’t eat a meal without first interview­
ing a grocer. You can omit the preach­
er. waive the lawyer, but you’ll have to 
send for the doctor unless you deal with 
the right grocer.

Our lives are literally in his hands.
He supplies the fuel that keeps our 

vital processes in motion. Just a little 
of the wrong kind of food and our out­
look on the world is disturbed and the 
young men carry us cut.

“Of all the men in my employ, the 
only one with whom I dare not break 
friendship is tile cook,” said Frederick 
the Great. He would better have said 
“my grocer,” for the cook cooks what 
I lie grocer provides. Of all men, the re­
tail grocer should be a man of integrity 
and intelligence.

The grocer has often stood to us as a 
urllh and oily party who sold us sand 
for sugar, chicory for coffee, alum for 
cream of tartar, and axle grease for but­
ter. Then another reason why we have 
despised him, is the ease with which the 
sheriff lias sold him out. He hasn’t 
made enough money to be really respect­
able, and we all recognize that a man 
hopelessly in debt is dishonest. No man 
on half rations can ever tell the truth.

A clergyman does not necessarily 
minister to society as much as does the 
grocer, and should not be grantqff any­
more privileges or honors.

ki-g 0 75

Huddle
Bonelee huddle.
Herrins, new smoked, per box 
Ktppured berrtns. per boi, «ml 
Kippered herring, per hoe. Urge..

......... 1 25
0 07 0 071.....  0 10..... 0 21...... 1 10

.......... I 40

NOVA SCOTIA.
Halifax.—The lobster season is now 

on. It opened on Thun-day of last week 
under unfavorable conditions. The 
weather was stormv and the fishermen 
were unable to set many of their traps. 
In consequence few fish were marketed, 
and those that were offered for sale 
were small. Few large lobsters are 
marketed here. The best stock is 
shipped alive to the Boston market, and 
some even "O as far west as Chicago.

There is keen competition for tho fish 
between _ tho canneries and the buyers 
for the United States fish houses. Small 
lobsters are selling here at 15 cents •» 
piece.

There is some improvement in the re­
ceipts of fresh fish, several small car­
goes having been landed here during the

6*

A grocer recently took off an order 
route, having found that most of the 
customers had telephones. He spends 
half an hour or more each morning tele­
phoning to one after another of the cus­
tomers. At first the latter did not like 
it. hut now they have become used to it 
the plan seems to work pretty well, and 
the grocer is pleased, as lie says he gets 
the orders much cheaper than hereto­
fore. Some grocers have young lady 
bookkeepers who know how to use the 
telephone to great advantage.

\V. L. Senn, Brantford, Ont., has pui 
chased the grocery business of F. Core' 
Colborne St. *

E. Walsh has opened a grocery bus 
ness at 227 West Mill St., Brantfon 
Ont,
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OCEAN BRAND FISH

At this festive season we 
wish to extend on behalf of 
ourselves and principals 
the Glad Hand of Good 
Fellowship to all Canadian 
Grocers and£ their Clerks.

Halifax: cold storage Limited
SELLINGBRANCH

45 William Street 
MONTREAL!

SATISFACTION

«0KTHOM

OHtvTTON
COMPANY

MONTREAL
HALIBUT

WE DESIRE TO EXTEND TO OUR MANY CUSTOMERS AND ALL 
OUR FRIENDS IN THE FISH BUSINESS OUR BEST WISHES FOR
A MERRY XMAS AND A PROSPEROUS NEW YEAR
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Canadians to Study B.W.I. Conditions
Railway Co. and Steampship Line to Run Excursions for Com­
mercial Men to Visit the Islands This Winter—Impressions of a 
Writer Who Recently Spent Several Months in the South—
His Suggestions for Trade Improvement with Canada.

By David Williams. \
nedit ha» been announced that it is the 

intention oi the (J.l'.K. and also the 
Bickford & Black steamship line to con­
vey commercial men to the West Indies 
this winter with a view to studyinK die 
extension of trade between Canada and 
her southern sister, it is further stated 
that the steamships conveying them 
will take also several tons of samples 
of Canadian products tor exhibition 
purposes among the islands. This is 
along right lines and is to be highly 
commened.

When visiting the ln4.es recently there 
was one thing that impressed me every­
where. 'lhat was the good feeling that 
prevailed towards Canada aod the de­
sire was constantly expressed for more 
extended trade relations. At the pre­
sent time a large part of the importa­
tions of the islands and also Demerara 
are brought from the Lmtcd States, 
much of which might well be supplied 
by the merchants and manulaeturers of 
Canada, 'ihe main reason lor this is 
not because the importers ol the West 
indies "are more favorably disposed to­
wards United States goods than to 
Canadian, but that for a number of 
reasons it is often much more conven­
ient to trade with that country, 

bnould Study Conditions.
Une thing that is particularly neces­

sary for the extension of Canadian trade 
in the West indies is a closer study by 
Canadian exporters of conditions there 
and the requirements oi the market. 
This would enable out exporters to 
supply the West Indian merchant with 
the goods he wants and in the way he 
wants them. Both these points are im­
portant for it must be borne in mind 
that the West Indian merchant is Eng­
lish or European in his methods and 
does not fall in readily with new­
fangled United States or Canadian ways 
of doing things. Another theng that 
would greatly facilitate trade between 
these sister British domains, would be 
the appointment of capable Canadian 
trade commissioners who would have 
the time and opportunity to make 
themselves thoroughly conversant with 
the requirements on the one hand and 
the capabilities of supplying them on 
the other.

Select the Proper Men.
The appointment of these men should 

be made not haphazard or on the pat­
ronage plan, but selected with a view 
solely to their fitness for the task, their 
knowledge of conditions and their abil­
ity to adequately fulfil the requirements 
of the office One of these offices should 
be stationed where now is Commis­
sioner Flood—who is the only real Can­
adian Commissioner on the Islands. He 
should have his sphere of operations 
much enlarged. Instead of acting only 
for the little Island of Barbados he 
should supervise work in the whole of 
the Windward Islands. The Island of 
Barbados is so situated that communi­
cation is comparatively easy with all 
the Windwards, as nearly all the great 
lines of West Indian ocean steamers 
converge there.

Another live man similar to Mr.

Flood should be stationed in Demerara 
and another in Jamaica. As it is now, 
the so-callch Canadian agents in these 
latter places are simply native mer­
chants who are given an allowance for 
their services to Canada. Usually these 
services are about ei^ual to their al­
lowance, but it is only natural that 
their positions would be used largely 
:or their own benefit, or the benefit of 
the firms with w^iich they are con­
nected.

U. S. Aggressiveness.
The visitor to the Indies, especially 

to Jamaica, is impressed with the great 
and rapid advancement of United States 
export and import trade with the Is­
land. Une of the important reasons for 
this great development is no doubt 
largely attributable to the presence in 
Jamaica of an active, energetic and 
capable United States agent. This man 
is said to often know more about the 
requirements of business houses on the 
Island than their owners, and he is 
thoroughly versed in the possibilities of 
trade between his country and Jamaica.

He, it is said, sends out tons of let­
ters directed to all parts of the United 
States informing manufacturers, pro­
ducers and handlers of United States 
products of the requirements and pos­
sible requirements of the people among 
whom he is stationed. This, no doubt, 
is one of jthc factors contributing to 
give United States traders such a grip 
upon Jamaica's export and import 
trade.

The Labeling
of Tapioca and 

Sago Compulsory
In view of the article in a recent issue 

of The Canadian Grocer on the differ­
ences between tapioca and sago, the fol­
lowing order promulgated recently by 
the Board of Food and Drug Inspection 
of the United States, Dept, of Agricul­
ture will be of interest to readers:

“It has come to the attention of the 
Board of Food and Drug Inspection that 
there exists among the trade in various 
parts of the United States a very gen­
eral misunderstanding with respect to 
sago and small pearl tapioca. Sago is 
prepared from the starch obtained from 
the pith found in the stem of several 
species of palm trees, natives of the 
East Indies, and tapioca is prepared by 
heating in a moist state the starch 
made from the root of the cassava or 
tapioca plant, which is indigenous to 
certain South American countries. Both 
products ordinarily reach the consumer 
in granulated form and are designated 
as “pearl sago” and “pearl tapioca,” 
respectively. While “pearl sago” and 
“pearl tapioca” are separate and dis­
tinct articles of commerce, each resem­
bles the other closely in appearance, and

64

fine pearl tapioca frequently has been 
labeled and sold as sago.

“Under the Food and Drugs Act of 
June 30, 1906, articles of food are mis­
branded if the labels or packages con­
tain statements which are false or mis­
leading, or if particular articles are imi­
tations of or offered for sale under the 
distinctive names of other articles. In 
the opinion of the Board, the name 
“sago,” or “pearl sago,” without quali­
fication, means the product obtained 
from the pith of East Indian palm 
trees, and starch products of different 
origin will be held to be misbranded un­
der the act if labeled or offered for sale 
as “sago,” “pearl sago,” etc. The 
prepared starch product derived from 
the root of the cassava plant is tapioca, 
and should be sold and labeled as such.

“There is also on the market an imi­
tation sago made from potato starch. 
Imitation food products are misbrand­
ed under the act unless they are labeled 
so as to indicate plainly that they aie 
imitation products and unless the word 
“imitation” is also plainly stated on 
the packages in which imitation products 
are offered for sale. Potato or other 
starch prepared to resemble pearl sago, 
therefore, should be labeled, for example. 
“Imitation sago. Made from potato 
starch,” the words “Imitation” 
and “Made from potato starch” 
being declared as plainly and 
conspicuously as the word “Sago.” 
The word “Imitation” must appear on 
the label, but an equivalent expression 
may be substituted for “Made from po­
tato starch,” which will indicate un­
mistakably that the product is not made 
trom the pith of East Indian palm trees, 
hut is derived from a different source.”

From the above it will be seen that 
the information given in The Grneer 
was correct.

Dried Apples
Shipment! Solicited

Settlements Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE MlUftr

Highest prloe paid for

DRIED APPLES
O. X. R.OBMSON & CO.

ESTABLISHED IBS*

Ingorsoll - Ontario
W,«1J TNllhMl Weekly CIre.le,7

Lemon Bros.
Owen Sound, Ont., and Seult Sts. Mari. 
Wholesale FRUIT, FISH and PRODUCE

Dealers l. HIDES, WOOL ul BAW FURS
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RUNSWICK BRAND 
UILDS UP 
USINESS

Because the most carefully selected 
smallest and sweetest fish is the sardine herring caught 

in weirs or traps in Passamaquoddy Bay. And in the BRUNSWICK BRAND 
they are canned in such a manner that the natural flavor is preserved. 
This is the brand, Mr. Grocer, you can handle with credit to your store 
and with increasing profit to yourself.

BRUNSWICK BRAND 
Are Quality Goods

CONNORS BROS., Limited. Black’s Harbor, N.B.
AGENTS—Grant, Oxley <Sl Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, C. B ; J.L.Lovitt, Yarmouth, N.S.; Buchanan St Ahern, 

Quebec; Leonard Bros., Montreal; A. W. Huband, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto ; Chas 
Duncan, Winnipeg ; Shallcross, Macaulay St Co„ .Calgary, Alta.; J. Harley Brown, London, Ont.; Johnston St Yockney, 
Edmonton, Alta.

TO OUR FRIENDS:-
The Canadian Grocers 
and their clerks, we pre­
sent our heartiest good 
wishes for a record holi­
day trade,

A Hafipy Christmas
and a

Prosperous New Year

MATHEWSON'S SONS
WHOLESALE GROCE PS 

202 McGILL ST., - MONTREAL

65



THE CANADIAN GROCER

Items Done in Brief for Busy Dealers
A Coffee Purchase Involving Half a Million — Fake Tea Ped­
dler in Chicago—Kingston Grocer Discovers an Old Paper—
What Blue Point Oysters are—How to Pile Dried Fruit Boxes
—Crusade Against Bad Eggs In

One of the large United States coffee 
houses recently purchased 30,00 bags of 
coffee valned at present prices at half 
a million dollars.

A bogus tea agent in Chicago took 
orders from consumers for a high grade 
tea at eighty cents a pound and deliver­
ed in its stead a mixture of cheap tea 
and what is said to be chopped hay. The 
«omen have appealed to the police.

Secretary Wilson of the I oiled Stales 
department of Agriculture in his annual 
report says the farmers do not receive 
exorbitant prices for their products. 
High prices to the consumer he attri­
butes to the cost of distribution and ad­
vise* consumers to buy all the foods they 
can ovei the retailers’ heads. He evi­
dently needs some tutoring.

The Seattle Grocers’ Association are 
preparing to ask the civic authorities 
to regulate the registration of families 
and persons whose household goods or 
effects are moved from one locality to 
another within the city limits, or from 
a point within the city to a point out­
side and providing a penalty.

A Kingston. Ont. grocer submits a 
copy of The Empire, Aug. 7th. 1888, 
which has since become the Mail and 
Empire, published in Toronto. He 
found it behind an old mirror. On the 
market page flour is quoted at $4.50 for 
first patent*. To-day the price is rang­
ing between $5.40 and $5.50 and this 
comparison indicates with several ex­
ceptions, the differences between prices 
past and present.

Blue Point oysters are grown in Great 
South Bay off the south shore of Long 
Island. It is claimed to be an ideal 
oyster culture ground. The popular 
idea regarding these oysters was that 
I lie name had no real significance. Blue 
Point is an actual name and the oysters 
grown off that part of the coast have a 
particular flavor and deliciousness.

Toledo grocers have abolished the 
trading stamp, likewise the long estab­
lished custom of treating in some wav 
or another their customers when bills 
are paid : and the giving of Christma- 
presents is practically abolished.

Rochester. X.Y.. retail grocers’ asso­
ciation have as their object : to unite 
retail grocers to co-operate for the bene­
fit of all ; to abate trade abuses; to dis­
seminate useful information ; to expose 
fraud and food adulterations; to watch 
and influence legislation toward the 
better protection of capital: to assist 
members in collecting delinquent ac-

Chicago.
counts; to protect them against fraudu­
lent customers; to promote social inter­
course; to encourage members to close 
their places on Sundays and holidays 
and to co-operate with the State and 
National Associations.

Three employees of a- big New York 
wholesale grocery firm have been arrest. 
ed on charges of robbery. One is a 
clerk and the others were engaged as 
drivers. It is believe,| the theft* have 
been going on for six months and will 
amount to $30,000. One of the trio has 
made a statement implicating the others.

In piling boxes of dried fruits it is 
well to leave an inch of space between 
I lie rows for air circulation.

The beginning of a crusade against 
*|H)iled eggs was marked in Chicago re­
cently when 5.000 lbs. of canned eggs 
were seized by government officials.

The G. T. It. company has issued a 
bulletin to the effect that general stores 
are needed in Beaudry, Cabot, Gregg. 
Gakner. Rivers and I’no. Manitoba; and 
in Allair. Birmingham. Brndwell, Cana. 
Guodvve, Hubbard, Jasmin, Lenev, 1 ac­
ross, Mortyn, Punnich.v. Quinton. Rav- 
inore, Vndora, Venn " 
in Saskatchewan; a

Spokane Retail ( 
decided at a speci; 
the incoming legisla 
to enact a law prohi 
lent or misleading, c 
nieious advertising ii 
zincs, billboards or b 
following kinds of t, 
be deemed to come

of the act : Advertisements of sales of 
’‘damaged goods,” of ‘‘fire sales,” of 
•‘bankrupt sales,” of ‘‘wreck sales,” 
and the like, where merchandise not a 
part of such “damaged” stock repre­
sented in the advertisement is offered, 
represented or sold as a part of such 
stock.

The Mayor of Des Moines, la., has 
started on a crusade against grocers and 
butchers and the wholesale dealers in 
food products, and will lay before the 
grand jury ev idence he has which he be­
lieves will show the existence of a com­
bine to hold up prices. The dealers are 
indignant over the mutter and make 
strong denials.

t ~ a i l i
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TRADE NEWS OF THE WEEK.

Business Changes Among Canadian 
Grocers From Coast to 

Coast.
Ontario.—P. E. Skinner, grocer, West 

Lome, Ont., lias sold his business.
K. J. Wilson, grocer, Milton, Ont., 

has sold to John T. Hanuant.
Geo. Elliott, grocer, Sudbury, Ont., 

has sold to W. O. McKinley.
A. Currie, general merchant, Hills- 

green, Ont., has sold to Win. J. Jarrott.
J. McFarland, grocer, Toronto, Ont., 

lias sold to G. R. liong.
T. J. Jackson, of Port Hope and P. H. 

McQueen, of Chatham, have opened a 
grocery store in Peterboro, Ont.

Wade & Stevens, grocers, Fort Wil­
liam, Ont., have assigned.

C. Bcrnfeld, general merchant, Cobalt, 
Ont., has assigned.

Quebec.—Albert Emond, grocer. Que­
bec, Que., has assigned.

M. Thibaudeau, grocer, etc.. Quebec, 
Que., has a «signed.

Waddell l& Frere, grocers and but­
chers, SteyTherese. Que., have register­
ed. y

Maritime Provinces.—Thos. Hill, gro­
cer, Joggin Mines. N.S., advertises his 
business for sale.

Robt. McConnell, grocer, St. John, 
N.B., sold to his son, R. McConnell, Jr.

Western Canada.—Mrs. I. Dunn, gro­
cer, Calgary. Alta., has sold to R. C. 
Hensley.

D. B. Hanna has opened a grocery 
store in Edmonton, Alta.

L. Sodom has opened a grocery store 
in Regina, Sask.

DERIVATION OF TEA NAMES.

Where The Hyson, Oolong and Congou 
Teas Get Their Names.

The derivation of the names of teas 
is a matter of general interest. “Hy­
son” is a corruption of two Chinese 
words one of which signifies “before 
the rains” while the other “Hi-chun” 
is the name of a young girl, which be­
ing translated means flourishing spring. 
About two hundred years ago this girl 
suggested to her father an improved 
method of sorting his tea. He adopted 
it and the tea having become famous he 
gratefully called it after his daughter.

“Oolong” is a name meaning Black 
Dragon owing to the fact that one Su 
was the first to bring to notice the pe­
culiar excellence of a tea plant in 
which he had discovered a black snake 
coiled up.

“Congou” simply means “well-work­
ed.” Applied to Ceylon tea it is used 
to menu tea made from the lower and 
coatsjj^ leaves of the plant, as opposed 
to the Golden Tips, which sufficiently 
indicate'the young buds growing higher 
on the^main stem.

The Chinese call “Orange Pekoe” by 
a name meaning superior perfume. The

pure Pekoe is called Lau-stze’s eye­
brows. Pekoe means “white hair” and 
is applied to the young leaves, owing to 
the fact that they are covered with a 
fine white down.

CO-OPERATIVE SOCIETY FORMED.
The proposed co-operative association 

in St. Thomas, Ont., mentioned in The 
Grocer a few weeks ago has become a 
reality. The company has been given 
a charter by the Ontario government 
and it will be known as The Ideal Co­
operative Association of St. Thomas, 
Ltd. The share capital is placed at 
$40,000 divided into shares of $5 each. 
The objects are set down to be the fol­
lowing: (a) To manufacture, buy, sell 
and deal in goods, wares and merchan­
dise of all kinds: (b) To carry on the 
general business of a land and building 
company, with incidental and subsidiary 
powers and the usual limitations and re­
strictions.

The provisional directors are L. D. 
Gillett. E. N. Compton, G. H. Sloggett, 
C. W. Dyer, Neil Marple, Charles Scrace, 
T. G. Campbell, Keppel Hastings, T. 
G. Courtenay and John Heard. How 
long will it last?

A Dominion charter has been granted 
Hodgson’s Limited. Montreal, to carry 
on the business of manufacturing, buy­
ing, selling, and dealing in all kinds of 
gum. confectionery, biscuits, jam. etc.

Tuckett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

T#TToRiN°e°

W 4 itf mZjiâ*||\

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,
TUCK.ETT LIMITED

Ont.
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Classified Advertising
Advertisements seder this heeding, 2o. per word foi 

first Insertion, le. for esch eubeeqsent Insertion.
Contractions count ss one word, bat five figures (ee 

$1.000) ere ellowed ss one word.
Cash remittances to cover cost muet leoompeny all 

advertisements. In no oooe can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

MISCELLANEOUS.

AGENTS WANTED.

AN OLD ENGLISH FIRM of Cocoa Manufactur­
ers are open to appoint a good firm of Commis­
sion Agents or wholesale grocers as agents for 

the Province of New Brunswick. The firm’s products 
are already Known in New Brunswick. When apply­
ing please give references. Box 47. CANADIAN 
GROCER. 88. Fleet St.. London. Eng. (52)

SOLE AGENCY, Eastern Provinces, for popular 
English Fruit Sauce, commanding large sales. 
Brokers only apply. Box No. 46, CANADIAN 

GROCER, 88, Fleet St., London, England. (51)

TT7ANTED—A manufacturer’s agent in each of the 
w Provinces of Canada to represent a high grade 

Fluid Beef Address. OXVIL, 309 King St. W., 
Toronto. (Ip)

BUSINESS CHANGES

TO RENT—A handsome new building in Brant­
ford’s business centre ; two large modern stores, 
well lighted, high ceilings, easy terms. Apply 

UNION REALTY CO., Brantford. (52)

COMMISSION LINES WANTED.

TT7ANTED by a responsible, energetic firm about to 
W open an agency business in Calgary, lines on 

commission, or will buy outright if necessary. 
Address Room 37, Herald Block, Calgary, Alberta.

Op)

SITUATION WANTED.

ÎEXPERIENCED grocery clerk wants position as 
v buyer, stock-keeper, or to take charge of grocery 

department or store, twelve yesrs* experience In 
British Columbia. First-class references, married, 
steady and energetic, sta'e salary. ARTHUR H 
NAPPER, Grand Forks, B.C. (51)

WANTED.

TJTANTED— Second-hand meat slicer. Address Box 
w 370. CANADIAN GROCER. Toronto. (52)

MISCELLANEOUS.

A BOON TO EVERY GROCER. A perfectly rell 
able fountain pen Is to be found in the Beaumel 
“Rival” Pen. Easy to fill, non-leakable, and 

writes with exceptional smoothness. Gold nibs of 
thicknesses to suit every style of handwriting. Guar­
anteed In every respect. Sold by all stationers. A. R. 
MacDougall & Co., Canadian Agents, Toronto.

COUNTER CHECK BOOKS-Wri|e us to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads in 
all varieties. Dominion Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS-Espeolally made for 
the grocery trade. Not made by a trust. Send us 
samples of what you are using, we’ll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers. 
Toronto.

DOUBLE year floor space. An Otls-Pensom hand- 
power elevator will double your floor space, en­
able you to use that upper floor either as atock 

room or as extra selling space, at the same time In­
creasing space on your ground floor. Costs only $70. 
Write for catalogue ”B.” The Otls-Pensom Elevator 
Co., Traders Bank Building. Toronto. (tf)

B

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business. They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton. Ohio ; 123 Bay St., Toronto; 258%
Ave., Winnipeg; 308 Richards St..Vancouver.

Portage

Get the business-increase your sales.
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 25% to 75% of your printing bill. 
Multigraph your Office Forms; Letter-heads ; Circular 
Letters. Writ
Ltd.

Irrite us. American Multigraph Sales Co., 
120 Bay St.. Toronto. (tf)

i DDING TYPEWRITERS write, add or subtract in 
i one operation. Elllott-FIsher, Ltd., Room 314 

Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several ooerstlone of 
lobe can be recorded on one card. For small firms we 
recommend this as an excellent combination—em­
ployees’ time register and cost keeper. Whether you 
employ a few or hundreds of hands #e can supply you 
with a machine suited to your requirements. Write for 
eatalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

BY paving a small amount cash month you can buy 
a first-class rebuilt Typewriter from us at bargain 
prices. Stock-taking is only a month away. We 

do not want to carry any of these machines over. We 
can give you any make. The Monarch Typewriter Co , 
Limited, 98 KlngStreet West, Toronto.

UCKWHEAT Flour guaranteed pure and ansur-

Ssssed by any mill In the Province. T. H. 
quire, Queensboro, Ont., solicits your orders *

COPELAND-CHATTERSON SYSTEMS - Short 
simple. Adapted to ell elasses of business 
Copeland-Chsttereon-Creln, Ltd., Toronto end 

Ottawa. (tf)

IP YOU have been afflicted with one of those foun­
tain pens that won't write when you want It to, or 
leaks when you don’t want It to, give It away to one 

of your poor relations and buy a Moore Non-Leakable 
Fountain Pen and you will be happy. Consult your 
stationer. W.J. Gage & Co., Toronto, sole agents for 
Canada. - ‘

INDISPENSABLE In office, store, home — Canadian 
Almanac. 1911 —a National Directory. Complete 
classified information on every subject of Domin 

ion Interest. Full postage, customs, banking, insur­
ance, legal, educational, newspaper, armv, clerical, 
governmental, particulars of leading institutions and 
societies. Paper cover. 60c.; cloth, leather back. 75c. 
All stationers, or sent postpaid on receipt of price by 
The Copp-Clark Co., Ltd., Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con 
tains 160 pages of fine half-tone engravings of 
newest designs in carpets, rugs, furniture, drap­

eries, wall papers and pottery with cash prices. Write 
for a copv—It’s free. John Kay Company, Limited, 
36 King St. West, Toronto.

Modern fireproof construction, our
system of reinforced concrete work—as success- 

y used in any of Canada's largest buildings— 
gives better results at lower cost. *’A strong state­
ment” you will say. Writs us and let us prove our 
elaima. That’s fair. Leach Concrete Co., Limited, 
100 King St. West, Toronto.

OUR NEW MODEL Is the handiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Offlee Specialties Co., Toronto.

THE 11 Kalamazoo” Loose Leaf Binder Is the only 
binder that will hold lust as many sheets as you 
actually require and no more. The back le flex­

ible, writing eurfece flat, alignment perfect. No ex­
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros, * Rutter, Ltd., Kins and 
Spedlna, Toronto. (tf)

THE METAL REQUIRED In a Modern Concrete 
Building. Our special facilities enable us to 
produce at minimum cost Concrete Reinforce­

ments, Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write us for catalogue and 
prices. Expanded Metal and Fireproofing Co., Ltd., 
Fraser Ave., Toronto. (tf)

THE NATIONAL CASH REGISTER CO. guarantee 
to sell a better Register for less money than any 
other house on earth. We can prove It. Make 

us. The National Cash Register Co., 285 Yongc St., 
Toronto.

VY7AREHOUSE AND FACTORY HEATING SYS- 
“ TBMS. Taylor-Porbea Company, Limited. 

Supplied by the trade throughout Canada, (tf)

TECHNICAL BOOKS.

SALES PLANS—This book Is a collection of 833 
successful plans that have been used by retell 
merchants to get more business. These Include 

Special Sales, Getting Holiday Business, Co-operative 
Advertisfng, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 143-149 University Ave., 
Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it Is placed In the hands of his 
engineer or superintendent. Every Issue Is full of 
practical articles, well calculated to suggest economies 
In the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” Inserted free for subscribers 
to the GROCER. ” Machinery for Sale” advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave , Toronto.

PERIODICAL DEPT.

THE BUSY MAN'S MAGAZINE I, the moil popu- 
lar periodical of its kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely. Instructive and interesting articles appear­
ing in the other magazines and periodicals of the 
month. The cream of the world’s periodical press Is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mail It to-day. The Buay Men’s Magas­
ine, Toronto.

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, inter­
esting and instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Book Department 

143-149 University Avenue, Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. oillard & co.
1-lb. tins, 2 doz. in case........................  $2 00
4-lb. tins, 3 “ “   1 25 «
f-lb. tins, 4 “ “   0 75

IMPERIAL BAKING POWDER
Sizes. Per doz-
10c...........................$0 85
6-oz.   1 75

12-oz....................... 3 50
12-oz.   3 40

*-dozen................ 24 lb........................ 10 50
Hozen................ 6-lb....................... I9 60

MAGIC HIKING POWDER.
k Ontario and Quebec Prices. 

Cases. Sizes. Per do* 
6 dozen
4

6c. .
6*°* i 
8 ** . 

12 " . 
12 " . 
16 " . 
16 “ . 
24-lb . 
6-lb .

12 "£ 
16 "t

.. $0 50 
... 0 75 
... 1 00 
... 1 30 
... 1 80 
... 1 85 
... 225 
... 2 30 
... 5 00 
... 950
Per case 

$6 00

Royal - Dime ., 
" l-lh....

Per Doz. 
.. $

1 40
1 95

:: Hh. .. 
12 OZ....

.. 2 55

.. 3 85
1 lb.... 4 90

" 311, .... .. 13 HO
" 5 lb .... .. 22 35

Barrels When packed in 
barrels one p<r cent, dis­
count will be allowed.

WHITE SWAN SPIOBN AND CKRFAL8 LTD.
White Swan Baking Powder—1-lb. tins, 3- 

doz. in case, $2 doz.; 4-lb. tins, $1.25 doz.; 
4-lb. tins, 80c doz.

Cartoons— Per doz 
No. 1,1-lb., 4 doz 2 40 
No. l,l-lb., 2 doz 2 50 
No. 2,6-oz., 6doz 0 80 
No. 2, 6-oz.,3doz 0 85 
No. 1.24-oz., 4 dz 0 45 
No. 10,12-oz.,4dz 2 10 
No. 10,12-oz.,2dz 2 20

Blue
Keen's Oxford, per lb............................... 0 17

In 10-box lots or case....................... 0 16
Gillett's Mammoth, 1-gross box........... 2 00

Chocolatée and Cocoas
THE OOWAN CO., LIMITED 

Cocoa-
Perfection, 1-lb. 

i\ tins, per doz.... $4 50 
^ Perfection, 4-lb.

per doz................ 1 40
Perfection, 4-lb.,
per doz................ 1 30

Perfection, 10c size 0 90
" 6-lb. tins

per lb.................... 0 37
Bolutle, bulk, No.
1, per lb.............   0 20

" * able. balk. No.
0 18

Boluble. bulk, No. 
r lb...............

Special discount of 5 per cent, allowed on fire 
cases or more of "Magic Baking Powder."

ROYAL BAKING POWDER

1. Per
London Pearl, per lb..............................  0 22

Special quotations on Cocoa In bbls. 
kegs, etc.
Unsweetened Chocolate— Per lb.
Supreme, i'e k I s, oakes. 12-lb. bxe .. 0 35 
Perfection chocolate, 20c size, 2 dozen

boxes, per dozen............................  1 80
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen...................... 0 90
Sweet Chocolate—

Queen s Dessert, 4'e and 4's, 12-lb. bxs.,
per lb................................................ $0 4

Queen s Dessert, ti's, 12-lb. boxes... 0 40
Vanilla, 4-lb., 12-lb. boxes, per lb... 0 35
Parisian, 8's............................................ 0 28
Royal Nary, 4's,4's. boxes, per lb.... 0 3u 

Diamond, 7’s, 12-Id. boxes, per lb..... 0 24
" 4i " •• " .... 0 26

Icings for oak-3—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
4-lb. pkgs., 2-doz. In box, per dosen 0 90 

Confections— Per lb.
Milk chocolate wafers, 5-lb. boxes.. 0 36
Maple buds, 5-lb. boxes................... 0 36
Chocolate wafers. No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, " 0 25
Nonpareil wafers, No. 1, " 0 30
Nonpareil wafers, No. 2, " 0 25
Chocolate ginger, 5-lb. boxes.......... 0 30
Milk chocolate, 5c bundles, per box.. 1 35 
Milk chocolate, 5c cakes, per box— 1 35 

KPPfl’S.

In
Agents, C. E. Colson k Son, Montreal. 
4, 4 and 1-lb. tins, 14-lb. boxes, per

0 35 
0 37

No. 12,4-oz., 6 dz 0 70 
No. 12,4-oz.,3dz. 0 75 
In Tin Boxes—

No. 13,1-lb.,2dz. 3 00 
No. 14,8-oz.,3 dz 1 75 
No. 15,4-oz., 4dz. 1 10 
No. 16,24-lbs.... 7 25 
No. 17,5-lbs....... 14 00

Smaller quantities.............................
JOHN P. MOTT k CO.’S.

R. 8. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa; J. A. Taylor, Montreal; J. 
E. Huxley, Winnipeg ; Tees k Persse, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.C.; G. J. Eelabrook, St. John, N. B.

Elite, 10c. size 
(for cooking) 
doz........... 0 90

FOREST CITY BAKING 
POWDER

Dozen
6 oz. tins......................  0 75

12 oz. tins......................  1 25
16 oz. tins......................  1 50

Cereals
WHITE SWAN SPICES AND 

CEREALS, LTD.

White Swan Breakfast Food 
2 doz. in case, per case 
$3.00.

The King's Food, 2-doz. in
case, per case $4.80 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker­
nels, per doz. $1.40. 

White Swan Flaked 
Rice* per dozen $1. 

White Swan Flaked 
Peas, i»er dozen $1.

DOMINION CANNBR8, LIMITED
Aylmer Jams Peach.................... 1 80

Per doz Pear...................  1 70
Strawberry......... 1*95 Jellies
Raspberry..........  1 95 Red currant — 2 00
Black currant... 1 95 Black currant... 2 15
Red currant....... 1 75 Crabapple.......... 1 15
Raspberry k red Plum.................. 1 70

currant........1 95 Grape................... 1 85
Raspberry and Marmalade

gooseberry.. 1 80 Orange Jelly__1 55
Plum jam........... 1 55 Green Fig............2 25
Greengage plum, Lemon .............. 1 60

•toneless— 1 75 Pineapple.......... 1 95
Gooseberry........ 1 75 Ginger.................. 2 25

Pure Preserves—Bulk
5 lbs. 7 lbs 14 s k 30's per lb.

Strawberry .. 0 59 0 82   0 10'
Blackcurrant. 0 59 0 82   0 10
Raspberry. .. 0 59 0 82   0 10

Freight allowed up to 26c per 100 lbs.

Mott's breakfast cocoa, 10c size 90 per dz. 
“ breakfast cocoa, l.s..................... 0 38

4»
No. 1 chocalate, 4's...........

Vanilla sticks, per gross...
Diamond Chocalate, J's............ .........
Plain choice chocalate, liquors. 0 32 
Sweet Chocalate Coatings......... 0

0 38 
0 32 
0 26 
1 00 
0 24

LIMITED

0 21

OOBdSllSSd NOk
BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Oases. Dos.

Eagle Brand Condensed Milk__ $6 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five oent size (4 dozen)............  2 00 0 50
Peerless Brand Evaporated Cream

family size................................. 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen).....................  4 80 1 20
Peerless Brand Evaporated Cream

hotel size................................... 3 70 1 86

Cream

. (beam,;

It TRURO CONDBN8ED MILK CO., LIMITED 
"Jersey" brand evaporated cream

per case (4 dozen)............................$3 50
"Reindeer" brand, per case (4 dozen) 5 00

JERSEY CREAR

Coffees
EBY, BLAIN CO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bagii and tins.
Club House.. ..$0 32 Ambrosia...........0 25
Nectar.............. 0 30 Plantation.........0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............  0 26 Bourbon.............0 18
Crushed Java and Mocha whole_____ 0 17
_ “ “ ground... 0 174
Golden Rio.............................................. o 14

Package Coffees.
Gold Medal, 1 and 2 lb. tins, whole or

ground............................................. o 30
Cafe, Dr. Gourmet a, 1 lb. fancy glass

jars, ground.................................... Q 30
German Dardelion. 4 aod 1 lb. tins,

ground........................... ...............  0 22
English breakfast, 1 lb tins, ground 0 18
WHITE SWAN SPICES AND CEREALS LTD. 

White Swan Blend.

1-lb. decorated 
tins, 32c lb.

WALTER BAKER k CO.,
Premium 2 

35c. lb.;
tins, 41c. ! . _ _____________ ______
4 lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, 4 and J lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdls., tied 5e, per box $3.00. The 
above quotations are f.o.b. Montreal.

Cocoanut
CANADIAN COCOANUT CO., MONTREAL. 

Packages-5c., 10c., 20c. and 40c. packages, 
packed in 15~lh. ahd 30-lb. cases. Per lb. 

1-lb. packages........................................... 0 26

!-lh packages..........................................  0 27
-lb. packages........................................... 0 28

and 4-lb. packages, assorted.............. 0 264
J and 4-lb. packages, assorted.............  0 27|
Lib. packages, assorted, in 5-lb. boxes 0 28 
î-lh. packages, assorted, in 5-lb. lioxes 0 29 
$-lb. packages, assorted, 5,10, 15 lb cas 0 30 

Bulk
In 15-lb. tins, 15-lb. pails and 10, 25 and 50-lb. 
boxes. . Pails. Tins. Bbls.
ü;.White moss, tine strip 0 12
§• Best Shredded............ 0 18
f Special fehred................0 17

Ribbon...........................0 19
Macaroon.......................0 17

Desicated.......................0 16

Mo-Ja,4-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

Cafe des Epicures—1-lb. fancy glass jars, per 
doz . $3.60

Cafe VAromatique—1-lb. amber glass jars, 
per doz., $4

Presentation (with 3 tumblers) $10 per doz.

THOMAS WOOD & CO.

"Gilt Edge in 1-lb.
tins................ .. $0 33

"Gilt Edge in 2-fb.
tins....................  0 32

Canadian Souvenir 
1-lb. fancy litho­
graphed canisters 0 30

OheSSe.-Imperial. 
Large size jars, doz.. 8 25

FureRicm

0 17 
0 17 
0 16 
0 15 
0 17

____  0 16
White Moss in 5 and 10 lb. square tins, 21c.

WHITE .SWAN SPICKS AND CEREALS LTD. 
White Swan Cocoanut—

Featheretrip, pails................................  0 15
Shredded................................................. 0 15
In packages, 2-ox., 4-os., 8-oz., lb ... 0 22

Medium size Jars,
per doz...................4 »

Small size jars, per 
doz................... ....2 40

Individual size jars
per doz.................  1 00

al holder—
>e size, doz. 18 00 

nu» size, doz. 17 00 
Small size, doz. 12 00 

Roquefort—
Luge sise, doz. 140

Imi

11 sise, do*.
Canada Cream Cheese

In carbons, each 1 dozen.....................  0 96
Large blocks, dozen.............................. 2 35
Medium blocks, dozen......................... 1 40

FUS8ELL&CO., LTD 
London, Eqg.

" Golden Butterfly 
brand Cream, 8 doz. 
10c size, cases $7.70

"Golden Butterfly 
brand Cream, 8 doz. 
15c. size,eases $1150

Coflee.

* ss $5 as if
* OO OO OO . &

OS ££

a.; ns> assisses
® OO OO OO

==^.«..îs
—

1J: : 1 : 5 i
O M g
c.....................££

Confections
IMPERIAL PEANUT BUTTER

Small, cases -, en........................  0 95 dozen
Medium, cases dozen.................... 1 80 "
Large, cases 1 dozen......................... 2 75
Tumblers, cases 2 dozen.................  1 35 "
25-lb. pails...........................................0 15 lb.

Coupon Books—Allison's 
For sale in Canada by The Bby Blain Co. Ltd. 
Toronto. C. O. Beauchemis à Fils. Montres 1 

$2. $3, $5, $10, $15 and $10.
All same price one size or assorted -

UN-NUMBERED
Under 100 books..............  ................ each 04
100 books and over.............................each 034
500 books to 1000 books ........................... 03

For numbering cover and each coupon, 
extra per book % oent.

Infants’ Food
Robinson's patent barley,
4-lb. tins, $1.25 ; 1-lb. tins,
$2.25; Robinson's patent 
groats, 4-lb. tins, $1.25 ; 1- 
lb. tins, $2.25.
Flavoring Extracts

8HIRRIFFS
1 oz. (all flavors) doz. 1 00
2 .................................. 1 75
24 ............................ 2 00
4 " " “ 3 00
...................................... 3 75
8 " *'• %" 5 50
16................. W " 10 00
32 ‘ " " 18 00
Discount on application.

CRESCENT MFG. CO.
Mapleine Per doz

2 oz. bottles (retail at 50c.)................... 4 50
4 oz. bottles (retail at 90c.).................. 6 80
8 oz. bottles (retail at $1.50)................ 12 50

16 oz. bottles (retail at $3).....................  24 00
GaL bottles (retail at $20).................. ", 15 00

Jams and Jellies
BATGER 8 WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose 4 Laflamme, Montreal and 
Toronto.

1- lb. glass jar, screw top, 4 doz., per doz. $2 20
T. UPTON k co.

Compound Fruit Jams—
12-oz. glass iars, 2 dot. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per doz.......... 1 80
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07$
7 wood pails, 6 pails in crate, per lb... 0 07$
30-lb. wood pails, per lb........................... 0 07

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. incase, per lb.............. 1 80
7-lb. wood pails, 6 pails in crate, per lb. 0 07$ 
30-lb. wood pails...................................... 0 07

Soups

w. CLARK’S 
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beans, with toma­
to sauce or plain 
individual, SOctsT; 
No. L 90c.; No. 3.r._8;Na£gLj*

lass
_ «t 1*. 

0.3, Slid*.
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STOVEiPOLS

ALWAYS RIGHT. SUN
PASTE

MORSE BROS., Props.

Stove Polish is just right every time you sell it, 
end the boxes sre slwsys filled full. You bsve 
no complsints coming sfter you psss it over your 
counter. Why not mske friends for yourself ss 
well ss for us b y selling the stove polish which 
slwsys plesses the housekeeper? Thst’s SUN 
PASTE. Juet pueb it snd see them come beck 
for more.

Canton, Mass., U.S.A.

m

Winter 
Time is 
Stove Polish Time
Stock and recommend

Black Knight Stove Polish
It gives a brilliant and lasting shine and calls for but a frac­
tion of the ‘elbow grease' required by other stove polishes.
Economical in use. Put up in an attractive box. Will not 
stain the hands. Feature this ready seller.

Order from your Jobber.

THE F. F. DALLEY CO., LIMITED
HAMILTON, CAN. - - BUFFALO, N.Y.

/

MOLASSINE DOG and PUPPLY CAKES
are entirely different from all 
others and are quick sellers.
If you are stocking Dog Foods, 
write for particulars and free 
samples; I will interest you.

SOLE IMPORTER:

ANDREW WAT BO N
W VOUVILLM .QUAMM. MONTMMAL

wESTERN l,T,r
ASSURANCE 

. COMPANY

FIRE
AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - - - - $3,570,000 
Income for 1906, over 3,609,000

HON. GEO. A. COX, President
W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C. FOSTER, Secretasy

British America Assurance Company
A.O. 1833

FIRE A MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Has. Oee A. Css, Presides! W. B. Break, Vlee-Preeldesi 

token Blckerdlke, M.P., W. B. Melkle, E. W Cee. Gee. A. Marrow, 
D. B. Hesse, Ae§eetee Myers, Johs Hoekla, K.C., LL.D. 

Frederic Nlehelle, Alee. Laird, James Kerr Oaberse, Z. A. Leak, K.C. 
sir Hear, M. Pelle», E. >. Weed.

IV. a. Me/fc/e, Oenero/ Manager/ P, H. Mime, Seerotary

CAPITAL II,dBO.Mt.ei
ASSETS..................................................... 2,iei,7SS.S*
LOSSES PAID SINGH ORGANIZATION 20.031,820 06

Tea Lead,
Best Inoorrodlb/o

a H

Manufactured by MACS
ISLAND LEAD MILLS LIMITED,

LI M CHOUSE, 
LONDON, ENO.

Tel. Addressi “Lamlaaied," Leeds*. 
A.B.C. Cedes used dtk aid Stk Bdltleae.

ALTRSDB. LAMBBABOM, TORONTO 
2. HUNTER WHITR. OT. JOHN, MB. 
OHOI L T. QOIDOH, MONTRlAj,
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BROOMS art DOWN
We Make Brooms of Quality
Be Sure You Get Them

Walter Woods & Co. Hamilton and "Winnipeg

4 Household 
Necessity!

The best line of 
Metal Polishes for 
you to sell—the 
line of satisfac­
tion and profit—is

Royal
Polishes

J

They are 
ready sellers, 
because they 
are sold at the 
right price.

We can ship 
promptly.
Order to-day.

Royal Polishes 
Company,

Montreal

BUY

Star Brand
Cotton Clothes Lines

AMD

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and much better

T+r Sale bjr A.11 'Wholesale Dealers.
•IS THAT TOO GET THEM.

OCEAN MILLS 
Montreal

Chinese starch, 48 
1-lb., per case $4.00; 
Ocean Baking Pow­
der. 48 3-ox., $1.40; 
48 4-01., $1.80; 60 8, 
o*., $4.60 : 36 1-lb.- 
(3.71:4$ 1-lb. pkg., 
$4 ; 101-lb. tins. (5; 

1 loose 25 lbs., $1.75; 
Ocean blanc mange, 
48 8-ox-, $4; Ocean 
borax, 48 8-oz., 
$1.60; Ocean cough

Ocean eorn starch, 4814b. $3.60.Jam Per lb.
60-lb. wood palls.............................................. 0 061
Pure asa ted jam, 1-lb. glass lan, two

down noase..................................... 1 71

Jelly Powders
IMPERIAL Dmil JILL*

lufflafii PURE<03: h ANDDelicious
Tfue Fruit Flavor? 

Cartons iach I Dot .

Assorted flavors—gross 10.76.

Soap
The GENUINE. Packed 100 ban to case.

Lee than I eaasa..

WHITE SWAN SPI01 
AND CEREALS, LTD

White Swan, 15 
flavon. 1 do/. In 
handsome counter 
carton, per doz., 90a

* Purity ” licorice, 10 sticks....................  1 45
•• " 100 sticks.................. 0 73

Dulc, large cent sticks, 100 in box..................
Lye (Concentrated)

Prices-Ontario and Quebec :
r than leases.....................................................$6 00

......................  416

[GlLLETrj
List price.

“Shlrrifl • ” (all 
Aaron), per doz — 

Discounts on applica­
tion.

Lard
N. K. FAIRBANK CO. BOARS UXAlf 

I.ARD COMPOUND.
Heroes.... $0 111
fc-bbls. .... 0 111 
Tubs ,60 lbs. 0 111 
60-lb. Palls. 1 38 
SO-lb. tins.. 1 28 
Oases 3-lb.. 0 131 

" 64b..0 HI
" 10-lb.. 6 131

F.O.B. Montreal
SUNNS 

•‘■ASI FIRST 

LAUD
COMPOUND.

Heroes.... 0 11
Tubs......... 6 HI
60-lb. palls. 0 11| 
304b. tins.. 0 11 
10-lb. " 0 111 
64b. " 0 12 
3-lb. " 0 IS

l-lb. oartone 121
Llcorioe

NATIONAL LIOORIOl OO
5-lb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (36 or50 sticks), per box.. 1 85
"Ringed " 5-lb. taxes, per lb.................. 0 40
" Acme" pellets, 5-lb. cans, per can.... 2 00 

" ** (fancy bxs., 40), per tax 1 60
Tar licorice and tolu wafers, 5-lb. cans,

per can.............................................. 2 00
Licorice lozenges, l-lb. glass jan......... 1 75

" “ 20 6-lb. cans.............. 1 60

7i

Earmilsd*.
T. UPTON A OO.

13-oz. glass jars. 3 dozen 
case, per doz. $1 ; 16-oz. 
glass jan. 2 doz. in case, 
per doz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c. ; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.35.

SHIRRIFF BRAND 
“ Imperial Scotch

1- lb. glass, doz... 1 55
2- lb. glass, doz... 2 80
4-lb. tins, doz__ 4 65
7-lb. tins, doz. .. 7 35

" Shredded"—
1- lb. glass,doz... 1 90
2- lb. glass, doz... 3 10
7-lb. tins, doz__ 8 25

Csrssli.

LX. CHARI

OILLXTT’8 
PERFUMED LYE

Ontario and Queta»* 
Prices.

1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
6 oases or more 3 35

OtAJEDC

ST. CHARLES OOP 
DIWaiNO OO

PRIORS :
St. Charles Cream, 
family size, per Mt|e

Baby size, per

OoodtiSr"."."tw
Mustard

OOLMAN’B OR KEEN S
Per doz. Per dos

DBF ,1-lb. Uns 1 40 F.D . i-lb. tins.. 1 46 
4-lb. tins 2 50 Per jar

" l-lb. tins 5 00 Durham, 4-lb. jar 0 76 
F.D., 4-lb. tins.. 0 85 l-lb. jar 0 25

IMPERIAL PREPARED MUSTARD
Small, oases 4 dozen.......................  0 46 dosen
Medium, cases 2 dozen...................  0 90 "
Large, cases 1 dozen.......................  1 36 "

Gum.

1 71

Grape Nute-No. 21 $3.00; No. 33, $4.50. 
Poet Toasties—NO.T3, $186.

Sauces
PATERSON’S WORCESTER SAUCE 

4-pint bottles, 3 and 6 dozen cases, dot • 66 
Pint bottles, 3 dozen cases dos.

Soda
OOW BRAND

Case of l-lb. contain­
ing 60 packages per
box $3.u0.
Case of %-lb. con­
taining 120 packages 
per box $3.00.
Case of l-lb. and 44b 
containing 30 l-lb. 
and 60 *4-lb packages 
per tax $3.00.

Case of 5c. packages, containing 96 packages, 
per box $3.00.

MAOIO BRAND
Hal,
Hal,
Hal.
Ha 6 Magie

I

1 « l ib. packages.
1« - T'

Per|ar«
.... «9» 
.... >61
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TRADE MARK BRAND

REGISTERED

:v~*"J-hU)>/ H I V

WOOD’S

HOLLANDER
COFFEE

Fragrant, Pungent, 
Delloloue I

The Choleeet of the 
Choice.

Imported and Roasted by

THOMAS WOOD CO., LIMITED
No. 428 8t. Paul St. Montreal

Soap and Washing Powders

For sale by all grocers.
▲. P. TIPPET * GO., AOZNTH

Maypole soap, colors, per gross......... $10 30
Maypole soap, black, per gross......... 15 30
Oriole soap, per gross..........................  10 20
Floriola soap, per gross ..................... 12 00
Straw hat polish, per gross................ 18 90

CANADA riRHT 
BRAND

The Aylmer Con­
densed Milk 

Oo., Ltd.

Per case 
Canada First 

Erap. Cream 
family size.. 3 50 

Canada First 
Erap. Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
size ... .............................  3 70

Canada First Evaporated Cream, baby
size............................................................... 2 00

Canada First Condensed Milk................... 4 55
Beaver Condensed Milk...............................4 00
Rosebud Condensed Milk......................... 4 25

StOT# Polish Per gross 
Rising Sun, No. 1 cakes. * â *gre. bzs. $5 50 
Rising Sun, No. 3 cakes, gross boxes.. 4 50
No. 5 8un Paste, 1 gross boxes.............. 5 40
No. 10 Sun Paste, * gross boxes............  9 00

Brown Label, 1 and i's............ 0 23 0 40
Brown Label, *'s....................... 0 40
Green Label, 1 s and *'■........... 0 35 0 50
Red Isabel. *s........................... 0 40 0 60

LA PORTE, MARTIN A CIS, LTD. 
Japan Teas-

Vivtona, half case. 90 lbs............
Princes* Ixnme half case 80 lie 

Ceylon oreen Teas Japan style- 
Lady cases 6u lbs.
Duch ■ 60 lbs.

0 25 
0 19

0 18 
0 19

BLUE KI It HON 

MONTREAL

Wholesale Retail
Yellow Label, l’e..............
Yellow Label, * s..............
Green Lal*el, I s and |'s . 
Blue Label, I s and l‘a..
I)...1 T - 1^,1 1 . 1

. 0 20 

. 0 21 
0 24 
0 25

Red Label, I s, *e, *s and i s 0 30
Whit A I Q V .A 1 I’a I’a BltA IV fl W

0 55 
0 70

0 25 
0 25 
0 30 
0 35 
0 40 
0 50 
0 60 
0 80 
1 00

box
White Lat>el. I s, 
Gold Label. I s an6 dot. to 

box! Purple Isabel, i s and i s
tossed, i s and J's

80 days

SBigtfg

JAMES DOME BLACK LEAD

Blu e Label, retail at 30c...................... u 24
Oreen Label, re* ail at 40c...................  0 30
R» d LaU-1, retail at 50c......................  0 35
Brown Isabel, retail at 60c................ 0 42
Gold Label, retail at 80c...................... 0 66

THOMAS WOOD 
4 OO., LTD.

Montreal and 
Boston.

Wood's Prim 
rose, per pound 
wholesale 40c., re 
tail «to.; Golden 
Rod, 36c. and 60c ; 
Fleur-de-Lis, 30c 
and 40c. Packed 

All grades—either black, green

Cream Tartar.

in A lb. tins.
or mixed

OILLETT8 CREAM TARTAR. 
Ontario and Quebec Prices.

6Êièé
Btareh

lDWARDflBVRO STARCH OO., LIMITED 
_1. T _1_ Per lb
No. 1 white or blue, 4-lb. carton... $0 061 

0 06$ 
0 06 
0 V7A

H. ' • • - .
Kegs silver gloss, large crystal.
Benson's satin, 1-lb. cartons.,
No. 1 white, bbls. and kegs.
Canada white gloes, 1-lb. pkgs.

No. 1 white or blue, 3-lb. carton...
fWnA^A laundry .........
Silver gloes, 6-lb draw-1 1 boxes..
Silver gloss, 6-lb. tin canisters. „ 

d wards burg silver gloss, 1-lb. pkg.

Benson s enamel, per box, 
Culinary Starch—

Benson k Go's. Prepared Com. 
Canada Pure Com.....................

0 07 
0 06* 
0 07 
0 05i 
0 05$ 

1 60to3 00

0 06

• 05*

0 07 
0 06

Ed wards burg No. 1 white, 1-lb. car. 0 10
BRANTFORD HT ARCH WORKS. LIMITED

Ontario and Quebec, 
laundry Starches—

Canada Laundry, boxes of 49 lb .
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb.......
Finest Quality White Laendry—

3-lb. canisters, cases of 48lb....
Barrels. 900 lb..............................
Kegs, 100 lb..................................

L*ly Whit# Gloss—
14b. fancy cartons, oases 90 lb.
64b. toy trunks, 8 In ease............
64b. toy drums, with drumsticks

■ 361b..

Xstasi gross, $9.40. 2a size, gross, $2.50
Syrup

SDW XRDHBVRO HT ARCH CO., LTD. 
“Crown " Brand Perfection Symp

Barrel*, 760 lbs...........................  0 U3* per lb.
Half-barrels, 350 lbs....................
‘ barrels, 176 lba........................ O»! "

ail*, 26 ibs.................................  1 20 each
“ 38* lba................................. 1 70 “

Lily White Com Syrup.
Plain tins, with laliel— Per case

2 lb tins, 2 doz. in case.................  2 5/
5 M 1 “ “  2 81

10 “ * “ “  2 75
20 * - ••   2 70

(5,10 and 20 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

2 lb. tins, 2 dor. in case...................
5 “ 1 “ “ ....................

io •* * •• •• ....................
80 11 * " “ .......................

(5, 10 and 90 lb. tins have wire handles 1
Teas

P**r doz
*-lb. paper pkgs., 4 doz. In cane............ $ > 90
* lb. paper pkgs., 4 dox. in case............  1 80
idSLtib.SSÏSkS}-»"-1 re«““
lt. Per dox
*-lb. cans with screw covers, 4 dot. in

oaae...........................................................$2 00
1-lb. cans with screw covers, 3 dor. in

oeee......................................................... 3 76
. Per lb
6 lb. sq. canisters, * dot. in case........ 0 30

10-lb. wooden boxes...................................... 0 27l4
95-lb. wooden palls................................. 0 2714

1804b. barrels...........................................  0 85

Retail
40o.
60c.

76a

Wholesale
SOo.

Lavender Label l7s fend * s 41a 
Green Label l'l and *'■ 60a

Canisters
Gold Tina, 6 s 95a 1.76 50a 160
Gold Tina, 3 s 95a 1.06 60c. 1.60
Gold Tine, l's 36c. each 60c. each
Gold Label, *'■ 18c ea. 86 lb. 26c ea. 50 lb. 
Red Tine, | e 36c ea. 70 lb. 60oee. 1 00 lb.
Red Tine, lie ea. 71 lb. 15c ea. 1.00 lb.

MELAOAMA TEA

MINTO BROS., 
46 Front St. Bast

Wepackin60and 
100 fl. cases. All 
delivered prices.

Sc
$ (l

• 07
$e

0 07* 
6 IS*

Wholesale Ratal L
Brown Label, l e and * s..........$0 26 $0 30
Green Label, l's and *'•........... 0 27 0 35
Blut Label Is, *s, is and *s. 0 90 0 40
Red I Abel. 1* and * s............... u 36 0 50
GoldlLabel As..........................  0Î4I 0 K) I
Red-Gold Label *s..................SO 66R0 80J

Wholesale
Black,green,mixed,*•.............. 0 «0

.... 0 65

• 07
^_________ï etaroR—
Bora of 60 fancy pkgs., per oaae 9 00 

Canned Biddles. “Thistle" Brand 
A. r. nrrsr * oo., eosirre

Oeee « do, seek, flee-, per ee*......... |6 00
yee « floe, eeeh, orals, pw oee........  I 00
r*r

Bets!

lb. SH-
fib.:*i.
lib, is. 1.

EYL0N Ceylon Tea, In 
1 and *4b. lead 
packages — black 
or mixed.

Per dox
H P. Sauce, packed in cases of 3 dot. $1 90 
H.P. Pickle, packed in cases 2 doz. pts. 3 35 
H P. Pickle, packed In cases 3 doy**-pti 2 26

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.

Chewing—Black Watch, 6s..
Black Watch, 12s............
Bobs, 6e and 19s..............
Bully, 6a............................
Currency. 6*e and 19s....
Stages S-és.........................
OldFox. 19s............
Pay Roll Bars, 7*s..
Pay Roll 7s.............
War Horae, 8s..................

Plug Smoking—Shamrock,
Rosebud Bars. 6s............
Empire, 6s and 19s...........
Ivy, 7s................................
Starlight, 7s..

Out Bmi -

lug or bar.

Blue Label *’■...........................0 21
» Label l e

Toast
Ontario and Quebec Prices.

Blue^Lab 0 23 
0 90 Royal Yeast, 3 dot. 6-cent packages. $1 15 

Gillett's Cream Yeast, 3 doz. in case. 1 16
Black Label, 14b., retail at 95c......... $0 20
Black Laliel, *-lb., retail at 26c......... 0 21

tor interims quotation» in this dept. apply to Adn. Manager, The Canadian Grocer, at our nearest office.
72
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