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Wherever people wash and iron THERE

Keenb
Oxford Blue

, is found—In your
town or city the best people use it.—Knowing this, won’t it 
pay you to keep it in stock ?

FOR SALE BY ALL JOBBERS IN CANADA.

Frank Magor & Co., 403 St. Paul St., MONTREAL, Agents for the Dominion

Make money on a seasonable seller
CROWN ®SF BRAND

mar

Table Syrup
Cannot be surpassed for perfection in color, body, richness 
of flavor and absolute purity. It contains the best 
health-giving and nourishing qualities of the finest selected
corn.

Buy it for your family trade.

PUT UP IN TINS
2-lb. Uni—cash 2 do» Alto In Brl».. H-Brls
6...................... 1 •• Keg» eed Relie.

10........................X “
20 “ '• '• % “

Freight peld on 6 cssee end ever to ell rellwey 
scellons eest ol North Bey.

EDWARDSBURG STARCH CO., Limited
*3 Front gt. gaet, 

TOeiWTS, get

ESTABLISHED 1S5S 
Work»,

CARDINAL, Ont.
tee »t demie gene,

M6KY11AL, P.Q

CLASSIFIED LIST OF ADVERTISEMENTS ON PAGE 29
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Tar Soap

yeuiG $s* VUE'S

Brooklyn, B.Y.

mm
There’s Money In It.

There’# a large business to be done in 
Burton’s AH-Healing Tar Soap.
x j, It is a pure high-grade antiseptic soap

5. The ideal soap for Doctors, Surgeons, 
Dentists, Medical Students and Nurses. 
With this class of people it sells largely.

3. Every home is visited by sickness or 
accident ; therefore Burton’s All-Healing 
Tar Soap has a place in every home.

4. For cleansing the h#ir and scalp it is 
very beneficial.

6. It is used by many of the leading 
hospitals throughout Canada.

6. It bears a good profit and is a good 
seller.

Vital reasons why you should sell

T

One of the excellent lines manufactured by 
Albert Seeps, Limited, Montreal

CANADA'S STANDARD 

REFINED SUGAR
Mnmitmoturmd by

' TMi '£

SUGAR REFINING 00.CANADA

Montreal

i We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

. Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOB SAMPLES AND PBICEsj

Toronto Depot, 12# Church Street,
■ 8 MfilNDOE Aerojetfr • |

Hentreal Depot, 17 St, Therese St.
4. M BRAYLEY, Agent

... 1......mm



Hannah’s 
Scotch 
Pickles .

Are sound and crisp. They are preserv­
ed in genuine Malt vinegar ; are packed 
with scrupulous care. The bottles bear 
very showy and most attractive labels. 
Could you ask more ? ( 10, Hi, 20, 80 and
40-ounce bottles.)

LOW PRICES

rm Quality Tells Î

Absolutely free from animal 
matter and hence free from any 
chance of decay.

No smells, no odors like ordin­
ary soap. Contains 07 per 
cent, of pure oil—7 per cent, 
more than others.

For the skin or for tine laun­
dry work it is unexcelled.

In pressed cakes and in bars.

“Shell” Castile Soap

V

Cut LCÜ

SHELL BRAND
(LA CO0UILLE)

II

No.

V

XIÙ1)

JT..Z. 
/ c LM

ARTHUR P. TIPPET & CO„ Agents 
8 Place Royale, Montreal 

20% Front St. East, Toronto 
1
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DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOS*. W 1.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Joxeswan, Barbados.
Codes used—Lieber’s, Western Union, A. B. C., 

Watkins’ Scott’s and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. B. ; Mitchell & White- 
head, Quebec ; Rose & Laflamme, Montreal ; Geo. 
Musson & Co., Toronto ; J. C. LeQuesne, Paspebiac.

HALIFAX, N.3.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX. N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

M003B JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries,Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

nONTRBAL.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers' Agent 

and Jobber,
U83 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

BAN A NAS
exclusively the year round.

Best fruit Properly crated Lowest prices

JOSEPH BROWN & SONS
20 and 31 You villa Squarm 

Montreal

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIM m. BOMD ».

Touovrr.

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

Limited
AGENCY DEPARTMENT:

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com­
munications to our head office.

26 Front St. East, Toronto

MacLAREN IMPERIAL CHEESE CO.

C. E. KYLE 6. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and 
Manufacturers’ Agents

27 Front St. E., Toronto
Highest references Commissions solicited

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48Vi Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

Ask us for prices on

EVAPORATED
APPLES

W. H. MILLMAN & SONS
Grocery Brokers 

TORONTO

WINNIPEO.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
WholMale Brokers and Commission Merohante

Winnipeg, Manitoba

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue Eaet, - WINNIPEO, MAN.

Cable address, "Capstan.”
Storage facilities. Correspondence solicited

Established 1887.
JOSEPH CARMAN

Wholesale Grocery Broker and Manufacturing 
Agent.

Union Sank Block, Rooms, 722 and 723 
Winnipeg, Man.

Correspondence Solicited. Highest References.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

R. B. WISEMAN & CO
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen.

Can handle a few additional line».

STUART WATSON & CO
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

regularly on the Wholesale and Retail Trade in 
Western Canada.
Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

2
(Coatinocd on page 4.)
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GERM GRAIN.»

il

Meat of Wheat—
Made from the finest quality of No. 1 Manitoba 
Hard Wheat. The best and most economical 
breakfast food on the market. Each package 
makes 12 lbs, delicious breakfast food.

It pays you a good profit-—
There’s money enough in it to make it worth 
your while to push it. A greater profit than 
any other 15c. package on the market.

CASES—36 packages $4.20 per case.
Freight paid on 5-case lots.

Order from your wholesaler. If he doesn't 
have it in stock write direct to

The WESTERN MILLS 
PURE FOOD CO., TORONTO

A New Seller and a Good Seller

HIRST’S YORKSHIRE TOFFEE
Caramel Toffee, i-lb. tablets, tine 5 lbs. White Rose Toffee, i-lb. tins 
Cream Bon Bens, loose, tins 5 lbs. Yorkshire Carmels, i-lb. tins

These pay you a good profit and are just the thing for Fall and Xmas trade.

A rattling good seller Is our line of 10c. Biscuits—
—Coat you 7Xo. lb., boxes free—

Trial orders will be quickly followed by repeat orders 
-OUR TRAVELLERS WILL SHOW YOU SAMPLES—

Don’t Forget—we are well stocked with NEW SEASON’S

RA ISINS- S- FIGS - StSS?
ALL ORDERS RECEIVE PROMPT DESPATCH

The EBY, BLAIN CO., Limited
WHOLESALE GROCERS

TORONTO
s
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Manufacturers’ Agents—Continued.
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Do You Want to Buy
>1 BOILER, ENGINE 
OR MACHINERY?

If you are a subscriber of 
Canadian Grocer, you can 
insert a notice free in

G. C. WARREN
REGINA

Direct Importer pf Pure Ceylon 
green and clack teas of all grades, 
and coffees. Will act as manufac­
turers’ agent in other lines of 
merchandise.

CANADIAN MACHINERY
TORONTO MONTREAL

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

ASHLEY & LIGHTCAP
Manufacturers' Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

SCOTT, BATHGATE CO. S—
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firm* wishing representation in this market or wishing their goods sold on com 
mission to the jobbing trade. Be=t references.

TRADE1
MARK.

This design a guar­
antee of quality.

FIBRE WRAPPING PAPER]
STRONG. TOUGH AND STIFF 

Will Carry All Kinds of Packages Safely to Destination

Canada Paper Co.WRITE US FOB 
SAMPLES AND 
PRICES.

TORONTO LIMITED MONTREAL

...ESTABLISHED 1849...

Capital and Surplus, $1,300,000. Offices Throughout the Civilized World
Executive Offices : Nos. 346 and 348 Broadway, New York City, D.S.A.

TUP RDintTflEET COMPANY gathers information that reflects the financial condition and 
the Controlling circumstances of every seeser of mercantile credit. Its business may be defined as of the 
merchants, bv the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connectionsbave
...... . steadily extended, and it furnishes information concerning mercantile persons throughout the
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained 1 y addressing the Company at any of its offices. Correspondence Invited.

-----OFFICES IN CANADA-----

CALGARY, ALTA. 
HALIFAX, N R 
OTTAWA, ONT.

HAMILTON, ONT. 
QVEKW', QUE. 
VANCOUVER, B C.

LONDON. ONT. 
ST. JOHN. N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO, ONT.

THOS. C. IRVING, Gei. Man. Western Canada, Toronto.
4

jpYou need a good starch for your 
ilcustomers. Write us for samples and 
Sprices of

CHINESE STARCH
Better and more profitable than others.

OCEAN MILLS, - MONTREAL

F SUTTON SONS.-
,,-V /fyffjwgs

STOCK NOW.

King’s Cross

London, Eng.
CANADIAN AGENTS :

MACLURE & LANGLEY Ltd.

G.F. Sutton, 
Sons & Go.

154 hail St., Toronto 
30 Hospital SI., Nonlreal

Sutton's 
Worces­
tershire 
Sauce 
cannot 
he beaten 
tor
quality 
and price

A Good Counter for Sale
Here’s an excellent chance for a merchant to buy 
a second-hand counter at a reasonable price.

The top is walnut, the front and sides oak.
Size, 2 feet 2 inches wide, 3 feet deep, 15 feet 

long.

The MacLean Publishing Co., Limited
M Front St. Cast, Toronto
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Seeded Raisins
HE good keeping quality of Californian Seeded Raisins is 
owing entirely to the fact of their being what is termed

* in the trade “Processed.” This “processing” is simply 
subjecting the fruit, after it is cured, to a process of alternate 
great heat and then great cold, by chilling it. The raisins are 
placed in a hot room with a temperature as high as 140 , left 
there for a certain time, and then changed into the chilling 
room with a temperature near the freezing point. This pro­
cedure is followed several times. The result is that the sacchar­
ine quality in the fruit is somewhat changed by this treatment, 
and the sugar in the raisins will not candy or crystallize 
when exposed to the air by the skin being broken in seeding.

Owing to the scarcity of properly processed Californian 
Seeded Raisins, some importations have been made of Spanish 
Malaga Seeded Raisins, and the market being bare of Californian 
fruit, retail merchants have been tempted to handle this Spanish 
seeded fruit. This Spanish article will not keep as it is not 
processed. It is poor looking stuff even when it first arrives. 
It is worse after keeping a little while, and is absolutely un­
merchantable should it he kept on the shelves a few months. It 
is in the interests of everyone concerned, wholesaler, retailer 
and consumer alike, to draw the attention of the trade generally 
to this fact. It will kill your trade with consumers for seeded 
fruit if you handle this unprocessed Spanish seeded fruit. The 
Spanish fruit cannot be processed owing to the more delicate 
quality of the skin, which will not stand the severe treatment 
of processing.

The better grades of Californian Seeded Raisins are all 
properly processed and will keep, if need be, for a year, without 
deteriorating in quality, or without giving any cause of com­
plaints from the consumer.

“GRIFFIN" BRAND is now recognized the whole country 
over as the standard of quality for seeded raisins.

W. G. A. LAMBE Ctb CO., TORONTO

Ontario «gents for

GRIFFIN SKELLEY COMPANY
SAN FRANCISCO

5

5
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A Quarter, of a Century's Experience
BEHIND THEM AND

STILL ON TOP

Lynnvalley <simcœ) 
Maple Leaf (Demo 
Lion 
Thistle
White Rose (Lakeport)

(Boulter)

(Brighton)

‘ " Cannera LIMITED

The

101
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New Crop Broom Corn
Now Arriving

The first of this season’s crop is just to hand. We have secured an exce. " tine selection
and are now prepared to execute orders for

-- -

Fine Green Carpet Brooms

H. W. Nelson Co., Ltd.
Office and Warehouse, 

92 Adelaide W.
TORONTO Factory,

15, 17, 19 & 21 Jarvis St.

9

2884



TOBACCOS AND CIGARS
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WILL PAY FOR YOUR EHERCY
It is a well-known fact that no tea ever 

placed on the Canadian market possesses as 
much intrinsic value as

Red Rose Tea
There are many ways to prove it

Try the tea yourself!
Ask other people who drink it!
Ask any disinterested tea man!

Put the energy into selling Red Rose Tea 
that you put into other brands, and you will 
sell more tea and make more money.

If you are not selling it, I think these 
facts will be proved by a single case. Is it not 
worth ordering one ?

T. H. ESTABROOKS
Branches :

TORONTO, WINNIPEG. ST. JOHN, N.B.



What a Revolution the “ Salada ” Corporation has 
wrought in the Tea Trade Is conclusively evidenced by 
the enormous and ever increasing demand—the sale 
now being one-sixth of the entire Tea Consumption 
of Canada.

THERE MUST BE 
A REASON WHY “Draw Your Own Conclusions”

Good
Customers’

RfsiarosB
5? WHITEST LIMITE*

STYLE

choice la always

MAGIC BAKING POWDER,
because it is so well 
and favorably known.

Good grocers most 
everywhere sell It.

Whatever may be your idea of 
a toothsome pickle

II“STERLING
BRAND

PICKLES
will, we feel confident, meet 
your standard. We speak con­
fidently because we know how 
thoroughly these pickles meet 
the ideas of the most fastidious.

Leading grocers everywhere 
find these a splendid selling 
line.

THE T. A. LYTLE CO.!
TORONTO CAN.

The famous “Made-In-Canada" Plokle

THE CANADIAN CROCER

M-M-I-i-!

“Salada” Ceylon Teas will 

cover every customers require 

mente, inasmuch as we pack 

and sell—Black—For Black Tea 

Drinkers. Natural Green—For 

those used to the use of Japans

,

CEYLON TEA.

SI'
F

Merchants should) 
that arc produced
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Dear Sirs. Have you realized the progress of the Great West in "190(L Look at the record 
for Manitoba, Saskatchewan and Alberta crop yield of the three provinces for 190(>.

Wheat....................... 4,495,000 acres yield 87,203,000 bushels
Oats............................. 1,838,000 “ “ 75,725,600
Barley........................ 546,000 “ “ 16,980 600
Flax ......................... 55,660 “ “ 690,184

Grand Total.......................  180,599,384

Population of the three provinces in 1900:

Manitoba...............................................   360,000
Alberta............................  185,000
Saskatchewan ....................................................... 260,000

Grand Total........................................ 805,000

These 805,000 people will have over ip100.000,000 to spend from proceeds of 1900 crop, are you 
reaching out for some of this money. Our business is purely commission, we sell for the Wholesale
Grocery trade, from the Lake Front to the Rockies. Our selling organization is complete, we 
cover thoroughly the Great West. If you are not represented in this territory we can take care of 
your account. Write us for particulars. Warehouses at Winnipeg and Calgary.

BANNATYNE ST EAST 
TRANSFER TRACK.

ualgam Branch Nicholson & Bain.

October 12, 1906.

Open Letter to Manufacturers and Shippers

NICHOLSON, WINNIPEG
COOES.
ABC 4-r" Edition 

Western Union 
/lRMSBrsJ90t.

E N,CHOLSO>'

ROLLED OATS and MILL FEED : We quote Buffalo Brand delivered to any point 
in the world. Write or wire us for prices and samples.

NICHOLSON 8c BAIN,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
lu

Established 1882.
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We Want You To Know
because it is to your interest as well as to ours, 
that the OLD HOMESTEAD brand canned

Corn and Tomatoes
we are putting up this year are positively the 
best ever packed in Canada.

The season has been perfect and the Picton 
district a veritable garden. Here we are right 
in the centre of it and we are putting up the 
choicest the garden can afford for the trade of 
Canada.

A standing invitation is extended to the trade 
to visit our factory and see the kind of goods 
we are putting up and the neatest factory in 
America.

They are positively the best, are OLD 
HOMESTEAD Canned Goods. There is no 
doubt of it. Give them a trial and you will 
prove their worth. Ask your wholesaler for 
OLD HOMESTEAD Brand. If he can t 
supply you write us direct.

The Old Homestead Canning Co.
Picton, Ontario

ll
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Every THINKING merchant studies the tea-drinking 
tastes of his customers. He posts himself on the character­
istics of GREEN and BLACK Teas.

Did you ever know that the only 
REAL, genuine, natural GREEN 
Teas were JAPANS? Also that, 
prepared as these teas are, they 
are absolutely the PUREST and 
HEALTHIEST teas to drink?

They are—then buy and sell

JAPAN TEAS

“CAMP”
COUNSELS.

'Un- finest coliee stock 
you can possibly get bold of is

Camp
It never deteriorates in price or quality, takes 
up but little room, and is so thoroughly 
good and reliable that it will 
certainly increase your trade 
reputation. “CAMP ” Coffee is 
selling now—selling well. Have 
you stocked it yet ? If not, try 
some now.

R. PATERSON & SONS
Coffee Specialists, Glasqow.

Attenta—
Rose & Laflammo

M'intrca!

RICE RICE RICE
RANGOON

PATNA
JAVA

Just JAPAN
CAROLINAArrived

Write for Samples and Quotations

WARREN BROS. & CO.
Wholesale Grocers

35 and 37 Front St. E., Toronto
Limited
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ELEME FIGS
Lowest Prices 

For immediate delivery

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

PURNELL’S
PURE MALT VINEGAR

Brewed from the Finest Grown English Malt.
The best for Pickling and for the table.

PURNELL’S PURE PICKLES AND SAUCES
Quality guaranteed. PROFITS GOOD. Sales always increasing.

Purnell Webb & Co., Ltd., Bristol, Eng.
Founded in the year 1750.

Apply to their Agents for further particulars and samples.

J. W. Gorham & Co.. Jerusalem Warehouse, HALIFAX, N.8. 
R. Jardine, ST. JOHN. N R
H. Hazard, CHARLOTTETOWN. P E I
R. Mitchell k Co , 26 St Peter St.. MONTREAL

C S H xRMNti, Room 4t>. Canada Life Building. MONTREAL. 
Kyle a Hooper, 87 Front Street Ea*t. ; TORONTO. 
Bickle A Greening HAMILTON. ONT
J. Carman. 728 In ion Bank. WINNIPEG. MAN 
C. E. Jarvis k Co., VANCOUVER. B.C

CROWN BRAND CATSUP
In Pints and Quarts

GUARANTEED FINEST IN CANADA
Write forjquotations before purchasing elsewhere

CROWN MANUFACTURING COMPANY
9 and 11 Francis Street, TORONTO, ONT.

13
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Manufacturers s
Would you like to have your products ably handled in

ALBERTA?
We have the connection, organization and experience neces­
sary to gain and hold the market for first-class manufacturers.
Offices and warehouses with AI railway facilities at

Calgary and Edmonton.
Salesmen cover the province thoroughly.
Write us.

DOMINION BROKERAGE CO., Limited
CALGARY and EDMONTON

i—...*..:-------- \
g When buying your |

Valencia Raisins

I
 Ask your Wholesaler 1 
for these Reliable Brands 1

MAHIQUES, DOMENECH & CO.
^ D. (& CO.*’ sPecial fancy (Quality

; ** V^e Abel” Standard Quality 

- 4- Cr. Layers
• ' Selected ! 1

Fine Off Stalk

They will please you :
AGENTS—

ROSE & LAFLAHHE Foro^o

It sells well 
and gives 

satisfaction

What more do 
you want?

Don't run short 
of it.

CAMP
COFFEE

ESSENCE

Rose& Laflamme 
Agent Montreal

14
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CRYSTAL SUGAR
SOLD

TO THE RETAIL GROCER
DIRECT
FROM THE MANUFACTURER

WE GUARANTEE every pound to be strictly pure and 
manufactured in a perfectly CLEAN and SANITARY factory 
by CLEAN Canadian labor.

OUR QUALITY IS SECOND TO NONE

MAVonV’hTckby The Wallaceburg Sugar Co., Ltd.
Winnipeg WALLACEBURG, ONTARIO

Busy, Busy, Busy
Cans are rushing.

Get your supplies in—Don’t 
wait until the last moment

We are running full capacity 
and are anxious that you get 
your orders in early. Don’t 
delay. We want to satisfy 
you.

Order Now!

Acme Can Works
MONTREAL

“WAGSTAFFE”
A name that means much in 
the Jam, Marmalade and 
Sealed Fruit business.

The British War Office thought enough of our 
goods to buy over 2,000,000 tins of Jam for 
Tommy Atkins’ use in the late Boer war.

In Canada we are now putting up a line of

Jams, “
and Sealed Fruit

in glass, equal to the goods that have the top­
most reputation in Manchester, England.

Pure Wholesome Profitable
All our experts are the most up-to-date in 

the trade. See your wholesaler or communicate 
direct.

WA6STIFFE, Limited, ONT.

15

12114
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The Man Behind the Counter
is the one we recognize. We want the co-operation of 
the retail clerks throughout the country in extending and 
increasing the sale of the great Fairbank specialties :

Gold Dust Washing Powder 
Fairy Soap» Copco Soap 

Fairbank’s Glycerine-Tar Soap 
Fairbank’s Scouring Soap 
Fairbank’s Sanitary Soap

We are willing and anxious to acknowledge the service 
they can render us by rewarding them in direct proportion 
to the interest they display in pushing these goods. Our 
method ot rewarding is "The Fairbank Plan." which is a 
system of couponing our specialties in such a manner that 
the coupons can be easily removed when the goods are sold, 
and giving for these coupons useful articles, the .best that 
money can buy. Our whole aim is to give the clerks the 
best value we can secure.

The products embraced in “The Fairbank Plan" are easily sold 
because they are the best value and give the greatest satisfaction to the 
consumer. They increase the trade of the store and "The Fairbank 
Plan" rewards the dealer or his clerks for selling them.

Send for a copy of “Tbe Fairbank Plan" illustrated premium 
hst. It will pay you.

THE IN. K. FAIRBANK COMPANY
MONTREAL. CANADA

Agents W. B. BAYLEY 4 CO.
Cor. Church and Colborno Sts., Toronto.

EDINBURGH

ALWAYS READY! 
ALWAYS PURE! 
ONE STANDARD

COFFEE ESSENCE mw.
UNQUESTIONABLY THE VERY

towbheo^sdal°=frSll THOS. SYMINGTON & CO. EDINBURGH

yVACK JAC/r
PASTE

^TOvt POUsH

The Finest 
Family Polish 
on the Market.

BLACK JACK
AT YOUR JOBBERS'

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up In Vi Cross Cases

2-lb. Pails, 2 dot. in Crite 
Vl “ X" “

25-lb. Pails. 76-lb Tubs 
>2-Barrels and Barrels.
Ask Tour Wholiiali Grocir foi II

The CAPSTAN MFC. CO., Toronto, Ont, Can.

mwmt
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Something that will
bring you trade.

“MELAOAMA”
MOTHER S FAVORITE TEA

Brings constant repeat orders.
WRITE US TO-DAY

Close Prices ------ Prompt Shipment
We carry a full line of bulks—Will be pleased to send you samples.

MINT® BROS., Tea Importers
F. J. WHITE, Manager TORONTO, ONT.

1 p THEfarmers’ OUR MOTTO:

o___a__»-

,4' CANNING CO.
Bloomfield, 

' **2 Ont.

“Quality Regardless 
of Price”

This motto peculiarly applies to our Cream 
of Sugar Corn, which in selection, careful 
handling, ingredients of syrup, is made to cost 

much more than the ordinary brands put on the market, but is sold at a very slight advance in 
price over the ordinary brands. Now, what is true of our Cream Sugar Corn quality 
is also equally true of Farmers' Brand of Canned Peas, Corn, Beans, Tomatoes, 
etc. These are all delivered from our own fields to the factory, and packed fresh the same 
day as they are gathered.

Proof of dealers’ and consumers’ appreciation being that though our 1906 PacK doubles 
that of 1906, but very little of the former remains to be sold. We solicit a squill trial order that 
you may be in the swim with dealers who are buying our goods.

The FARMERS’ CANNING COMPANY, Limited
BLOOMFIELD, ONT.

BLACK LEAD
Cooler weather has brought stoves, etc., again into general use making a good demand for Stove Polish.

Black Lead is the best form of Stove Polish and

“JAMES DOME1)

has proved itself the best make of Black Lead. Sort up your stock. All jobbers handle it.

W. Q. A. LAM BE & CO., Caoad.an Agent*
17
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The Season for Coffee
If there has been anything wanting in your coffee trade that has puzzled you, give up worrying. 
Write us for samples of our “CLUB’’ and “PRINCE OF WALES” brands. These brands 
of coffee will do for you what they have done for others—increase your coffee trade.

S. H. EWINQ & SONS
86-104 TORONTO BRANCH. 29 CHURCH STREET

" Huahuu sn Telephone orders receive prompt attention. Telephone Mem 3171

A Lot of Starch is sold. But how many of 
these sales are of the “Come-Back Again” Kind ?

There is one of the most important things you 
have to consider. When a package of

IVORINE
(Cold Water

STARCH
is sold it half sells another package in 
your store. It leaves the impression mark on the 
buyers memory.

Don’t forget this fact.

“Ivorine Starch” is obtainable 
from your jobber. Case of 40 
packages, $2.50

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, OUT.

You can’t keep a grocery store 
without

Hatches
You can’t keep the best 

Matches unless you buy

Our Matches
Made from the best 
material by skilled 
workmen with the 
most up-to-date 
machinery.

Write us for price list and see how much 
more money you can make selling our 
Matches than any other brands.

The Improved Match Co.,
Heed Office: 

BOARD OF TRADE, 
MONTREAL.

LJmltmti

Fectory:
DRUMMONDVILLE,

p. Q.

NEW PRUNES
Santa Clara Valley goods in 25 lb. boxes, 60/70, 70/80, 80/90, 90/100

Prices Right

Thomas Kinnear ®> Co
Wholesale Groom TORONTO Mid PETERBORO

18
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Do Your Customers a Good Turn, Direct 
Their Attention To “Riverdale” Brand

The Lakeside Canning Company, Limited
Wellington, - Ontario

They will then get delicious eating. When 
customers are satisfied with their Canned Corn, 
Tomatoes and Peas, they become sure patrons 
for the grocer who sells them the satisfying Corn, 
Tomatoes and Peas.

Isn’t that a royal reason why you should 
stake your faith on

“RIVERDALE” BRAND SêS8tD

QUEBEC

VALENCIA
RAISINS

D. RATTARY <b SONS

ASK your Jobber for

Montreal OTTAWA

19
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Cleanliness is a 
mighty Important 
factor with the 

Napanee Canning Co.
All the floors in our factory 
are made of cement. The 
ceilings in our factory are 
very high. A first-class sewer 
runs direct from our factory 
to the river.

These virtues cannot do other than this one thing : produce perfect sanitary conditions for putting up

"CANADA’S PRIDE”
CANNED FRUIT and VEGETABLES

Have you ordered our delicious Tomatoes, our delicious Corn ?

WM. GALBRAITH & SON,
Sole Agents for Montreal

NAPANEE CANNINC CO., Limited
W. A. CARSON, Manager - - Napanee, Ont.

f
Royal Crown 

Witch Hazel Toilet Soap
Is Well Advertised

Throughout Canada the interest of 
the public is being aroused and 
maintained in this combined Skin- 
Tonic and Soap.
Advertising of which the prudent 
dealer takes advantage.
If your supply is not up to the 
mark, why not order?

The ROYAL CROWN Limited. 

Winnipeg, Man.

W H W m.HDunn

Millman 294-296

t* Sons». St. Paul St.

27 Front St, Montreal.

Agents forEL , Toronto,

Quebec andOntario,

Agent».

Provinces.

HAVE YOU READ

TiT
BUSY MAN’S 

MAGAZINE
THE REVIEW OF REVIEWS FOR 

BUSY PEOPLE

Each issue contains a varied and selected 
number of articles from the world's lead­
ing magazines. This publication is really 
an ideal magazine, embodying as it does 
all the best features of the best periodicals.

We are most anxious that you examine 
a copy closely.

The Busy Man’s Magazine is on sale at 
all bookstores, or it will be sent regularly 
for one year to any subscriber to The 
Canadian Grocer for $1.50.

Have your subscription commence with 
our OCTOBER NUMBER.

THE BUSY MAN’S MAGAZINE
Toronto, Canada

2o



SIGN OF PURITY

MALAGA RAISINS, arrived 27th Sept. We have

22-lb. boxes Choicest Clusters 22-lb. boxes Royal Dehesa Clusters
% boxes Choicest Clusters boxes Royal Dehesa Clusters

22-lb. boxes Vega Clusters

Arriving on Wednesday, 5th Oct., first shipment of NEW FIGS

24-lb. and 48-lb. boxes 2>$-in. Figs 
48-lb. 3-in. Erbeli Figs

10-lb. boxes 4-Row Figs 
10-lb. boxes 6-Row Figs

WAGSTAFFE—These goods are being rapidly sold. If you want a complete assortment of
Sealed Fruit, order now.

We have a big enap in a Hyson Tea to retail at 25o. See our travellers or ask for samples

Always when in a hurry phone 596, our long distance number

BALFOUR, SMYE & CO., Wholesale Grocers, HAMILTON

!i* » *

'J'HE TERMINAL WAREHOUSE 4 CARTAGE COMPANY, LIMITED, are now ready to receive goods for Storage. Free or in 
Bond in their new absolutely Fireproof Warehouse

Canadian Canning Companies will increase their business by storing car load lots for sale to Montreal Merchants "Ex-Warehouse." or 
transhipment to East or West. We can always catch the "last boat."

Merchants and Manufacturers should keep a reserve of goods in a Modern Frost-proof Warehouse where Fire insurance is low, and 
where deterioration and damage by vermin is reduced to a minimum.

Write for Storage and Insurance rates to the

TERMINAL WAREHOUSE 6 CARTAGE CO., LTD.
12-33 Grey Nun Street, MONTREAL

FOR
SÎ0RÀ6E

FREE
OR

IN BOND

NOW
READY

TO
RECEIVE
GOODS.
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Currants
Currants

Currants
GREECE'S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE, 
MINERVA, ATHENA

OUR SPECIALTY is CURRANTS. The best 
growers in Greece—from the best districts in Greece— 
supply us. Our goods are about tfc. per pound higher 
in price, and one cent per pound better in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear—ever think of it ? Our travellers will tell you. 
We are the largest dealers in currants in Canada.

W. H. GILLARD 4 CO.

JUST ARRIVING

l/i-bbls. Sea Trout, X-bbls. 
Labrador Salmon, K bbls No. 
1 Mackerel, K bbls. Split 
Herrings, /$-bbls. Labrador 
Herrings.

“ALL FIRST-CLASS STOCK”

LUCAS, STEELE & BRISTOL
Wholesale Grocers,

HAMILTON, ONT.
HAMILTON

Wholesale Grocers Importers of Fine Fruits

The distinguishing feature of

Greig’s White Swan 
Flaked Wheat

is the large, thin flakey flakes that 
pa m |/|>n make it so vastly different from 
LI AM Ml any other wheat produced iniLHIXLU Canada.

No attempt is made to compete 
in price with ordinary kinds of 
rolled wheat, as there is no com­
parison in quality. It stands in a 
class by itself and readily com­
mands its price from particular 
people.

All barrels are attractively lined 
with crinkled tissue paper, thus 
ensuring freshness and cleanliness 
at all times.

Samples and quotations will be 
cheerfully furnished.

The Robert Creig Co., L.mit.d
White Swan Mills,

Toronto

“ANTITIS PEPPER”
Packed in 2, 4, and 8 oz., 

1 lb. and 7 lb. Tins.The New Pepper
KING OF ALL PEPPERS

Guaranteed absolutely a pure blend
of Finest Peppers

Specially Selected
Carefully Ground. Scientifically Prepared

Write for particulars and samples, to

ANTITIS PEPPER CO, 4-0 Botolph Lane 
■I LONDON. England

Trial Orders Solicited

mcHouftSr^BÎic
TORONTO, CAN.

MINCIT-

NICHOLSON’S 
MINCE MEAT
Means Much to the Family Exchequer

NICHOLSON & BROCK, 9 Jarvis St., Toronto, Out.

Just the reason you should speak 
its merits to customers. They will 
save the money and you will secure 
the business.

About : N. A B. Jelly Powder, N. A B.
Icing Powder, N. A B. Puddlne,

N. A B. Verlquiok Tapioca, 
Brook's Bird Seed-

22
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Red Label Catsup
We are offering an unusual snap in a freshly prepared pint 

bottle of Catsup, freight paid in 5 case (each 2 dozen) or 2 barrel 
lots to any station East of North Bay.

This is the best value on the market to-day.
Our travellers have samples and prices ; if they don t call, 

write us.
Have you looked into our Red Feather Spice proposition? It 

will pay you.

JAMES TURNER & CO., HAMILTON, ONT.
LIMITED

Straight Pointers
on

Canned Goods
You run no risk at all in recommending “Essex" canned goods to your most 
particular customers. They measure up to a higher standard than anything 
you’re accustomed to, and are guaranteed strictly high-grade in every detail of 

quality and flavor. We own the very latest facilities for doing things right, and insist on such satisfaction as 
the trade has never known before.

The “Essex” Brand
is a step nearer perfection than anything now in sight, both fruits and vegetables being specially selected and 
carefully handled. The very conditions under which we operate, make cleanliness and thoroughness our 
first consideration, with no room anywhere in this business for slap-dash methods. If you want the best, 
insist on the best. Our guarantee goes with every shipment.

THE ESSEX CANNING AND PRESERVING CO., Limited
Head Office: 8 Wellington St. East, TORONTO

Factory: ESSEX, ONT.
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AMERICAN NEW PURE FOOD LAW
Results Obtained at Meeting of Commissioners With Representatives of Manu­

facturers and, Distributors—Object of theLaw to Prevent Misbranding 
and Adulteration.

When th<' new pure food law passed by 
Congress at its last session conies into 
force in the United Stales on .January 1 
the people of 1 lie republie will have 
maue a great step in advance in safe­
guarding llieir victuals, drinks, sweet­
meats and drugs.

Iir. Wiley, chairman of the commission 
constituted under the new law 1o formu­
late rules for its enforcement, thus brief 
ly defines the new act :

“T he Food and Drugs Act has I wo 
great purposes in view which stand oui 
clearly throughout all of its sections, 
namely, first, to prevent the introduc­
tion of any injurious substance to food 
and drug products or the abstraction of 
any valuable properties therefrom . 
second, to prevent the misbranding of 
•my packages of food or drug products 
either as to the nature of Hie contents 
of the package or tlicit properties, or as 
to the place, country, slate or territory 
where made or produced. These two 
purposes of the iaw have equal weight. 
The first set of offences is called ‘adul­
teration.’ the second ‘misbranding.’ ”

Hear Food Interests.
The commission of three, representa­

tives of the departments of the Treas­
ury. Agriculture anil Commerce and La­
bor at Washington, sat a week in New 
York to hear the representatives of the 
food and drug interests tell what they 
thought the regulations under the act. 
should be or should not be. The Na­
tional Wholesale Grocers’ Association 
was among those represented and their 
solicitor, Win. ('. Breed, of New York, 
ont dined from the commission the very 
important statement that act ides manu­
factured before .January 1 to meet the 
ordinary demands of trade would not be 
affected by the law.

The enforcement of the law is in the 
hands of the ministerial heads of the 
three departments named and they 
deputed the three commissioners to 
draw up the necessary rules and regula­
tions. Before meeting the representa­
tives of manufacturers and distributors 
in New York they had spent six weeks 
studying carefully the provisions of the 
new law and the character of the regu­
lations and rules apparently necessary 
to secure its enforcement. The commis­
sion were not argumentative and it was 
with diffeulty they could be got to ex­
press their views. They came simply to 
listen.

Results Obtained.
The actual result of the hearings, 

from the standpoint of the manufactui- 
ers and dealers who presented briefs and 
oral arguments, as nearly as can lie 
judged from expressions of Dr. Wiley 
and his associates, may be given as fol­
lows :

1. Products necessarily manufactured 
to meet a normal demand and to take 
advantage of seasons before the new law 
becomes effective will be allowed to go 
into consumption, even if preservatives 
or coloring matter have been used. Re­
strictions as to labeling will be impos­
ed.

2. The letter of the law will be ad­
hered to in the matter of the use of col­
oring matter or preservatives with the 
single exception noted above. The rul­
ings of the Secretary of Agriculture un­
der the Meat Inspection law will be fol­
lowed in the recommendations of the 
Food and Drugs Law Commission 11 
may be stated on authority that all min­
erai coloring and preservatives will be 
prohibited in food products.

i. Benzoate of soda, as a preserva­
tive, will come under the ban, in all 
probability, although the commission 
has not yet fully decided upon a ruling.

I. The commission, in its rulings, 
will not embarrass manufacturers by 
any strict adherence to dictionary delini 
lions in the wording of labels. Trade 
terms will be recognized when there is 
no intention to deceive.

5. The present rulings in regard to 
imported products will stand and may 
lie materially strengthened.

ti. Great care will lie used in I In1 se­
lection of samples for examination. Only 
original packages ‘ or properly certified 
goods will be used, the Government 
largely assuming responsibility where 
fraud or blackmail is charged.

7. Manufacturers and distributors may 
guarantee goods in any legal way which 
they may find convenient.

Special Act for Meat.
In due course the rules and regula­

tions finally formulated will be publish­
ed. The Food and Drugs Act does not 
affect meat products, these being cared 
for by the Meat Inspection Act, also 
passed by Congress at the last session.

Mr. Breed in a concluding address to 
the commission said :

"1 predict that ibis meeting will 
prove to be of more benelit to the cause 
of pure food than any other gathering 
ever held. Certainly the manufacturers 
and distributois of food and drug pro­
ducts who have been attending these ses­
sions must have convinced the Govern­
ment representatives of their honest de­
sire to comply with the law and assist 
in its enforcement, and i am sure that 
after the public statement made by the 
commission yesterday we arc all agreed 
that the Government will not put such 
a strict construction of this act as will 
ruin business interests provided any 
other construction is possible and will 
insure pure food and drugs. We believe 
that a pure and healthful product can be 
prepared and put out, truthfully labeled, 
and not require an upsetting of business 
customs and conditions."

What the effect of the new law will be 
upon the retailer of groceries cannot 
easily be premised. It looks on the face 
of it as if it would relieve him of a 
good deal of responsibility. The ques­
tion which naturally arises on this side 
of the line is, where are we in Canada 
in regard to pure food ?

POINTER TO SALMON TRADE.
The attention of Canadian shippers of 

whole salmon is drawn bv P. B. McNa 
mara, Canadian commercial agent at
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Manchester, to the fact that at the 
present time and until the end of Febru­
ary, prices rule very high and the fish 
is very scarce. In order to overcome 
this scarcity and consequent high prices, 
a scheme is said to he inaugurated 
whereby the great centres of Great Bri­
tain can be supplied by shipments in a 
refrigerated condition from Siberia 
Two steamers specially built for the 
frozen meat trade are said to be now- 
loading salmon at a port oil the Amur 
River. Immediately on being caught 
they will be placed in the ship’s holds 
and kept in a frozen state until deliver 
ed. The Amur salmon is stated to be 
equal in size and quality to the Cana­
dian variety. The exports of salmon 
from Canada to Great Britain in No 
vember, 11105, amounted to 90,853 
pounds, valued at $7,119, or an aver 
age price of 8c. per pound. The whole 
sale price of Scotch and frish salmon at 
the present time is about 2s. 3d per 
pound. I am confident that if more at 
lent ion w as paid to the English market 
a very much larger volume of business 
could be secured.

REMEDY FOR DUST ON ROADS.
W. A. McKinnon, Canadian commet' 

vial agent, at Bristol, Eng., writes :
“A correspondent writing in the Times 

of the 29th instant, states that if cal 
cium chloride, which can be purchased 
at 30s. per ton at the works at North 
wieh, be used for heavy watering of the 
streets, at a strength of 1 cwt. to 100 
gallons of water, and afterwards for 
light waterings at half strength, the 
dust evil will be entirely disposed of. 
I take it that this has reference to ma 
cadam roads. The correspondent 
writes : ‘I was in Wnodbridge (Suffolki 
on the 20th instant, and the clerk of 
the council assured me that the streets 
had not been thoroughly drenched with 
the solution since .Inly 28. They had 
been watered lightly once daily early in 
the morning. They were in perfect con 
dition, and not a particle of dust flying 
when 1 inspected them.’ ”

Perhaps some Canadian municipali 
ties would think it. worth while to 
make a trial of this remedy on some 
part, of its streets where the dust nuis 
ance has been most pronounced.

IMPORTANT VISIT TO CANADA.
Another link in the chain of Bristol's 

commercial relations with Canada, 
writes W. A. McKinnon, Canadian com 
mercial agent at Bristol, Eng., will be 
forged by the visit to all important 
Canadian centres of Mr. F. B. Girdle 
stone, secretary and general manager ot 
the Bristol Docks Estate. The object 
of Mr. Girdlestone's visit is to confer 
with boards of trade and other organi 
zations, with a view to bringing about 
a larger traffic between Bristol anil 
Canada. Any improvements in the fa 
eilities offered at Avonmouth for such 
transaltantic trade which may be sug 
gested to Mr. Girdlestone will receive 
careful consideration by the Bristol an 
thorities.

A PAYING BUSINESS.
The dividend on E. W. Gillett Co’s 

stock for the current quarter will be at 
the rate of 10 per cent. This will be 
good news to the many wholesale and 
retail grocers who are fortunate in be­
ing owners of some of the stock.
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WINDOW AND INTERIOR DISPLAY
Picture of an Up-to-Date Grocery Depar tment in a General Store—New Idea for 

Window Grocery Display—A Meal and its Cost.

'flic world’s great prizes are for the
inan who has that quality which is called 
••initiative.” The reason for this is 
that initiative is so rare, says the Com­
mercial Bulletin. The laws of supply 
and demand govern the market for 
liraius just as they govern the market 
for salt or oranges. Were there plenty 
of men of initiative there would he few 
prizes for them.

Almost the hardest thing in the world 
is to think up something new—absolute­
ly new. That this is so is proven by 
ilie comparatively small number of real­
ly new things and ideas that are evolv­
ed. The continual demand of the world 
is for “something new, something differ­
ent.”

.it is this demand which the window 
liimmer must try to satisfy every timi­
lle puts in a new trim. If it is the same 
old idea that people have seen over and 
over again it will not attract the alten- 
lion that is desired. To use canned 
cans of tomatoes this week instead of 
the cans of corn used last week will not 
he evolving something new, if they are 
arranged in the same old stereotyped 
pyramids, stacks and columns.

There are fewer original and effective 
window displays in grocery stole win­
dows than in those of almost any other 
stores. Lack of suitable material for 
displays cannot lie brought forward as 
an excuse for this, for certainly the gro­
cer has at his disposal a large and var­
ied stock of goods which are capable 
of being shown in stiiking and ap|ieal- 
ing ways. There is really no excuse fin­
it.

The aim of the grocer should be, of 
course, to display his goods so eon- 
'picuously and attractively as to create 
in the beholder a desire to eat some of 
them. This—to create desire—is, of 
course, the aim of all display and adver­
tising, whether it lie display of dry goods, 
liai dw are or groceries, or advertising in 
the newspapel's or otherwise. Having 
created this desire, the next thing is to 
impress upon the lieholder the idea that 
the things which look so good can lie 
secured at a low price, if a merchant 
can succeed in impressing these two 
ideas firmly on the mind of the man or 
woman who looks in his windows lie is 
pretty likely to make a sale.

Now, since the aim of the grocer is 
to make the window-gazer’s “mouth 
water,” is it wise for him to pile up in 
iris window a great pyramid of cans and 
bottles? Does the dry goods merchant 
make great piles in his window of bolts 
"f cloth and closed boxes containing 
shoes and gloves? Does the cigar deal­
er display piles of closed cigar boxes?

The stuff that is inside the can or 
the box is what interests the consumer. 
On the outside there may be a very 
handsome label printed in three colors, 
hut the man who buys the package wants 
to know what the contents look like. It

has been suggested that groceis display 
in a neat and attractive manner the con­
tents of the cans and bottles, arranged 
in dishes or on saucers or plates. Can­
ned fruit or vegetables, crackers, canned 
lisli,"potted meats, cocoauut, coffee, tea, 
condensed milk, jellies, preserves, jams 
and pickles may all he shown in this 
manner.

A .new idea for displaying groceries is 
that of showing in the window a large 
card, bearing a model menu, and show­
ing with it the goods themselves. For 
instance, prepare a card about 14 x -J 
inches size, headed “A Delicious Break­
fast.” The menu might lie as follows: 

<ira|ies.
Oatmeal and Cream.

Coached Kggs on Toast.
Herman Fried Cot aloes.

Uriddle Cakes, Maple Syrup.
Coffee.

This menu may be altered or elaborat­
ed upon to suit the taste of the individ­

ual grocer, but the price of each article 
should be displayed immediately after 
it on the menu card.

Then, immediately in front of this 
menu card, the goods themselves should 
lie shown. The grapes may lie either in 
the original basket or in a dish. The 
oatmeal packages should be opened at the 
top and tipped over an i atireal dish so 
that its contents are partly poured into 
the dish. The rieam nay he shown in 
a glass pitcher or in a bottle. A loaf of 
bread with half a dozen eggs will re­
present the poached eggs on toast and 
half a dozen raw potatoes are sugges­
tive of the “German fried.” The grid­
dle cake flour, with a can of maple 
syrup, and a large measure full of un­
ground coffee, will complete the display.
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This idea may he enlarged upon or 
varied to suit the taste and conditions 
iu each particular case. If desired, sev­
eral of these menus may be shown at the 
sanie time, and other menus for dinner 
and luncheon may be easily arranged. 
Just how, an exceptionally seasonable 
menu would lie one for a picnic dinner, 
which would he easy because of its al­
most entire dependence on canned meals 
and fruits.

Much interest could be added by in­
dicating on the card or a separate cant 
the cost of a meal for each individual.

GROCERIES A GENERAL STORE
A section of the grocery department 

of A. Beattie & Vo., St. Mary's, (hil­
ls shown in the accompanying illustra­
tion. It is located ill the rear of a l.'itt 
foot floor, the main part of which i-> 
taken up with dry goods. The store oc­
cupies a coiner, and tile grocery depart - 
meut is served by a separate entrance 
from the side street. The excellence of 
this department furnishes an index to tin- 
high standard maintained throughout the 
whole store. The business hits been es­
tablished for many veins. The staff of 
nearly fifty is now employed.

A. Beattie ik Vo. conduct a second 
store at Thedford. Out.

EDMONTON OPPORTUNITIES
I'nder the above title the Edmonton 

Board of Trade issued an attractive 
booklet last month for distribution 
among the members of the Canadian 
Manufacturers' party. The introduc­
tion consists of a quotation from an ai- 
ticle appealing in the Western Board of 
Trade Issue of this paper last June and 
it is followed by a mass of information 
about Kdmonton given in concise and 
readable form. F.dmonton undoubtedly 
offers splendid op|*irtunities as a manu­
facturing site and the Board of Trade 
are alive to the necessity of advertis­
ing.

GROCERY SECTION —A. Beattie & Co.. St Marys, a Town of 4,000 Population.
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U. S. CURRENCY REFORM.
For years business interests in the 

l liiidl States have been hampered by 
the inelastic nature of their systems of 
currency and banking. In March last 
the New York Chamber of Commerce 
appointed a committee to report a plan 
for the remedy of the defects in the 
currency system. The committee after 
investigation and study covcri. r a wide 
livid of experience and suggestion re­
ported Iasi week, submitting alterna­
tive plans.

Il recommends as its first choice the 
creation of a central hank of issue simi­
lar to tlie Bank of (iermany or the Bank 
of France, such hank to deal exclusively 
with banks, and its stock to he owned in 
part by banking institutions and in part 
by the Government, hut with the pro­
viso that the representatives of the Gov­
ernment shall lie supreme in the manage­
ment. Fnder the plan promised this 
central hank would issue eurienvy, re­
discount for other banks, hold public 
money, and act as agent of the Gov-
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eminent in redeeming its paper money 
and making its disbursements.

The committee lias not shut its eyes 
to the fact that public sentiment in the 
United States may not lie found in a re­
ceptive state as regards what it deems 
the more desirable solution of the cur­
rency problem, and it presents as an 
alternative a plan under which national 
banks whose bond-secured circulation 
equals 50 per cent, of their capital 
should he allowed to issue additional 
notes equal in amount to 35 per cent, 
thereof, such additional notes to be sub­
ject to a graduated tax, ranging from 2 
per cent, on the first issue of 5 per cent, 
of the capital to 0 per cent, on the last 
issue of 10 per cent, thereof. It is pro- 
jiosed that the proceeds of the graduated 
tax should constitute a guarantee fund 
in the custody of the Government for 
the redemption of the notes of failed 
banks.

Other recommendations are that the 
law restricting the retirement of nation­
al bank notes to $3.000.000 a month he 
repealed ; that future issues of United 
States bonds be not made available as a 
basis for the issue of national bank 
notes, and that a law he enacted requir­
ing all money in the general fund in the 
treasury above a reasonable working 
balance be deposited in national banks.

THE RETAILER’S BANKER.
From practically every standpoint ' the 

interests of the jobber and retailer are 
mutual and each must depend to a cer­
tain extent upon the other. Price cut­
ting and kindred evils which injure the 
retail trade and prevent a fair margin 
of profit from being secured hurt the 
jobber almost as much as the retail 
dealer. Consequently any movement up­
on the part of retailers to organize to 
better their position should meet with 
the approval of the wholesalers, whose 
capital is invested in stocks to be sold 
or already advanced to retail customers.

Few retail merchants are in a position 
to buv their goods for cash, when they, 
are obliged to extend credit to their eus 
t omets for varying terms from 30 days 
to one vear—and rarely sure of payment 
of one hundred cents on every dollar of 
credit outstanding. The comparatively 
small number doing business on a cash 
basis might be able to pav spot cash, 
but the average dealer needs a banker 
and a bank credit, and he has them both 
in his jobber.

And how many manufacturers can af­
ford to employ a force of salesmen suf­
ficient to sell a bill of goods to every 
small buyer in the limited quantities his 
capital compels him to buy—a half dozen 
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of this line and a twelfth of a dozen of 
another ?

Jobbers to-day must have ample capi­
tal before they can meet the demands 
made upon them. Great warehouses re­
presenting investments of hundreds of 
thousands of dollars, erected on valuable 
ground in the wholesale centre of the 
great cities, bear witness to the impor­
tance of the jobber.

The modern jobber knows about how 
many bales of wire, how many ranges, 
or how many dozens of shovels will be 
sold during the season, and he places 
the order for his season’s supply witli 
the different manufacturers. He exercises 
wisdom, visits the marts frequently, 
keeps posted on every phase of the sit­
uation, is on the watch for bargains, and 
keeps his large capital employed or hus­
banded as he reads the signs of the 
times.

An instance of how the retailers’ asso­
ciation could be of assistance to the job­
ber came to light during the past week. 
An Ontario wholesaler found cutting 
going on in a line he sold to retail cus­
tomers. He notified the manufacturer 
that the price of his line was not being 
maintained bàjt as the price cutter was 
a large retailer who bought direct from 
manufacturers the manufacturer declined 
to interfere and the price cutting con­
tinued. If the jobber had been assured 
of the support of an organized retail 
trade the manufacturer would probably 
have acted in an entirely different man­
ner.

The relations of banker and depositor 
should be maintained between jobber and 
retailer and each should conserve the in­
terests of the other and help to 
strengthen their trade associations.

MORE ABOUT RETURNED DRAFTS
In a recent issue the subject of return 

ed drafts was discussed in some of its 
most common phases and the considera­
tion of the retailer asked in facilitating 
transactions and saving extra charges 
“Goods not yet checked over,” “drawee 
out of town,” or merely the word “re- 

sed," were quoted as endorsations 
with which a wholesaler or jobber’s 
paper is frequently -returned, resulting in 
Ihconvenience in bookkeeping and the loss 
of the bank’s service fee and interest.

In a great many instances there is un 
doubtedly room for complaint against 
the retailer, but he, in turn, is not 
without a grievance. Sometimes he is 
presented with a draft several days be­
fore the goods arrive and he could not 
reasonably be expected to accept it. The 
wholesaler or jobber should time his 
drafts so that sufficient margin may be 
allowed for checking shipments.

Small shortages or overdrafts may be 
overlooked as adequate cause for refusal
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to execute an acceptance. A jobber or 
wholesaler of any standing would cer­
tainly hasten to adjust an error of this 
kind. However, we know of one case 
where the mistake amounted to over 
$50. Good business form, not a fear 
that he would lose the difference, ren­
ders a merchant loth to accept under 
such circumstances. He follows the 
principle that it is a good deal easier to 
keep an account straight than to make 
it straight once it gets out of plumb.

RUNNING A MUNICIPALITY.
Government by a commission of ex­

perts each endowed with executive abil­
ity of superior order is, theoretically, 
the ideal system of municipal adminis­
tration. Practically it is i'lijmssible. The 
first question confronting the “eommis- 
sionist” is “how would you elect or ap­
point the commission.

It is becoming a habit with city and 
towns people when condemning their 
municipal government, to remark “gov­
ernment by commission is the only way.” 
Not one in a thousand has given the 
matter careful consideration.

Municipal government in Canada 
and to the average citizen it is the most 
important government we have—must be 
worked out on the basis of popular re­
presentation. There are now two op­
posite tendencies in municipal inetbod. 
the one growing in favor in Canada, is 
to concentrate executive authority in 
llie hands of a small committee or hoard, 
in Ontario called the Hoard of Control 
and make tile functions of council legis­
lative ami supervisory. The other ten­
dency, almost universal in Great Bii- 
lain, is to divide executive authority 
among a great number of standing com­
mittees. Some councils have scores of 
Mich standing committees each devill­
ing itself to a minute detail of civic 
administration. Of course, the councils 
are large.

The former system seems the more mi- 
imal on this side the Atlantic. Xn- 
where yet has it. approached jiet feclion. 
hut it has given good results thus far.

Wishing for municipal government by 
•'ouimission is like crying for the moon. 
In the first place, it isn’t likely to lie 
furthcoming and in the second place they 
nouldn’l know what to do with it if 
they had it.

If people would only learn that they 
themselves are the rulers of 
their city, appreciate their responsibili­
ties of citizenship and vote and aet au 
lurdingly, the great and pressing pro­
blems of municipal government would 
he quickly solved.

PREMIERS AT OTTAWA.
This meeting of provincial premiers 

at Ottawa is not a healthy sign. The 
talk of beginning provincial jurisdiction 
lot a larger subsidy hand out from the 
Federal treasury smacks' of the late 
Esau’s improvident dieker for a mess 
of pottage with his shrewder and more 
abstenions brother Jacob. In a demo 
eratic country where all government is 
based upon popular representation, cen­
tralization of power is to lie guarded 
against. The Federal authority should 
take care of only what in the nature of 
things the provinces cannot do for 
themselves and the provincial legisla­
tures should in tutn delegate to the 

" "ms all matters that may be 
made municipalh individual or be muni­
cipally bounded. The nearer home the 
subjects of administration can be 
brought the more intelligent the inter­
est people will take in them, and the

WINDOW DRESSING COMPETITION

Don’t forget The Canadian Gro­
cer’s monthly window dressing 
competition. It is an opportunity 
for clerks to prove their quality. 
Send a photograph and a short 
description ot how the window is 
dressed. The prizes are $5, $.'i and 
$2. The store window is a neg­
lected means of advertising that 
every grocer should cultivate.

cleaner ami healthier ami more sane will 
he the national life. The man who neg­
lects his civic responsibilities, no mat­
ter how high may lie his walk in provin­
cial or federal politics, is not a good 
citizen, at any rate not as good a- lie 
ought to he.

Then there is another, though analasr- 
otis reason, why the provincial premiers 
would have been better at home. Sir 
Wilfrid Laurier staled it in his address 
to them: “The subsidies which we give 
to the provinces out of the exchequer 
cannot be said to be altogether in ac­
cordance with the old doctrine that thex 
should have the lesponsibility of s|iend- 
ing who-also have the responsibility of 
collecting the revenue.” I’erhaps an 
older doctrine is that the privilege of 
spending should carry with it the respon­
sibility of collecting. At any rate, both 
functions, getting and spending, should 
go together. Nothing in political 
economy is sounder than that. There­
for the provincial premiers are bead­
ing the wrong way.
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DRIED FRUITS IN SEASON.
Not in the memory of man, as Caesar 

would have said, has there been such a 
dried fruit season as this. The root ol 
the trouble was the failure of the Valen­
cia and Sultana raisin crops. The Greek 
currant merchants seeing llivir oppor­
tunity have boosted the price ol their 
product and the American markets au­
to a great extent tailing back upon the 
California seeded raisin. The crop is 
all right, large, in fact, but the condi 
lions for marketing it are adverse in 
the extreme. Railway blockades, 
scarcity of labor, high prices ot mater­
ials are all hindering the progress oi 
the crop to the consumer and together 
with llie abnormal demand, furnishing 
the growers and packers with good rea­
sons for advancing prices.

Despite all diawbacks, however, the 
consumption of California seeded pack­
age raisins will he larger in Canada this 
year than ever before. This will gixc 
the Canadian housekeeper a larger op­
portunity lor studying the comparative 
merits ot the Spanish aud California 
liuil

The Californian hasn't the Hat or oi 
the Spanish, its producers admit that 
hut it can be seeded successful lx and its 
convenience is expected to commend u 
to the consumer. Attempts have been 
made to seed ttie Spanish fruit, hut il 
has so much sugar and so thin a skin 
ihat il is apt to candy before ihe out­
put is consumed. The Californian iruii 
is submitted to a sort of sugar reliuing 
process alter being dried and before be­
ing seeded, xvliich aided by ils tougher 
skin amt drier quality insures its keep 
ing in good shape. The process lo w Inch 
ihe California raisin is submit led eon 
sists ot alternately heating and chilling

Well informed importers estimate thaï 
not more than a tilth oi the usual Cana­
dian importation ol Valencia raisins 
will he brought in this year. Gigli prices 
vvill ot course restrict consumption to 
some extent, but Hie dcticiencv will lie 
made up from California.

EDITORIAL NOTES.
Imports into France increased during 

ihv first seven months of this year from 
$51A,t>5U,000 lo $597,Old,008, and ex­
ports from $510,597,000 lo $551,511,000.

The importai ions ot cheese into Aus­
tralia for 1901 and 1905 were xery much 
below those of previous years. They 
amounted to £12,191 last year, of which 
£337 is credited as coming from Can­
ada. New Zealand, Germany, the I'nit- 
ed Kingdom and Belgium furnished the 
hulk ot the trade. The Canadian share 
ol the trade has fallen very materially. 
It ought to be increased and should be 
with careful provision for safe carriage

836659
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HERE AND THERE WITH THE TRADE
Happenings Among Foodstuff Dealers From the Atlantic to The Pacific—News 

of Your Brother Grocer in all the Provinces.

W. T. Smith, Carman, Man., has sold 
out.

T. L. l ook, Murray River. i'.E.I., 
has assigned.

Brockville, Ont., has organized a 
hoard of trade.

E. 13. Benson, St. Thomas, Ont., has 
sold to 11. Worsley.

Jos. Rousseau, tea merchant, Levis, 
Que., has assigned.

Fled Warren, general store, Wales, 
Ont., has assigned.

Mr. Base has completed a large general 
store in Vonda, Man.

T. 11. Estabrooks, of St. John, NIL, 
was in Ottawa last week.

Cudmore A Morrison, Saskatoon, are 
succeeded by Price A Little.

Arthur Hammond, Spring Hill, has 
sold to John Jlatfner & Son.

Brownstein Bros., Pierreville, Hue., 
have assigned to A. Lamarche.

Wm. Heughan’s general store, Thorn- 
dale, Ont., is advertised for sale.

Thus. Sanderson has succeeded San 
derson A Kearns, kinistino, Sask.

J. R. McPetrie has accepted a position 
as traveler with M. Masuret A Vo.

C. Stewart, North Battlefurd, Sask., 
is advertising his business for sale.

llormisdas Crcvier, general store­
keeper, of Cartierville, Que., is dead.

Frank .1. kernick has bought the 
stock of J. J. Graham, Alliston, Ont.

M. Diamond, Wyoming Park, Ont., is 
having improvements made to his store.

The general stock of Wilbert Forshee, 
Dresden, Ont., will be sold by auction.

J. 11. Woolliams A Vo. have opened a 
store at 720 Robson street, Vancouver.

McCammon s new store in Moose 
Jaw, Sask., was opened on Sept. 27th.

The assets of Leon LeBel, general 
store, Itimouski, were sold on the 10th 
inst.

A. J. Sweeney, fruits, etc., Hatley, 
ljue., has been succeeded by R. R. Whit­
comb.

Powell & Jones, Swift Current, 
Sask., has been succeeded by Harry 
•Jones.

The assets of J. Elzear ltiou, general 
store, St. Philippe de Nery, Que., have 
been sold.

Samuel Stevenson, of Kazabazna, 
Que., is offering to compromise at ‘25c. 
on the dollar.

T. G. Siddle A Son, grocers and 
bakers, London, have sold out to 
Beach A Son.

H. E. Boule, of Italy, is in Montreal. 
He will appoint an agent in that city 
for his olive oil.

Schroeder & Heinricks, general mer­
chants, Aberdeen, Sask., have dis­
solved partnership.

Robert E. Stroud has bought the 
grocery and butcher business of H. 
Brittain, Toronto.

Hector Dupuis, general merchant, of 
Glen Robertson, Ont., has assigned to 
Francis C. Costello.

The business of H. H. Brennan & Son, 
Ottawa, will in future be known under 
the name of IL C. Brennan.

McKenzie Bros., Moose Jaw, Sask., 
have disposed of their business to W. 
Heasman and Friend Fowler.

The recent collapse of an elevator in 
Weyburn, Sask., caused damage to the 
store of* N. D. McKinnon & Co.

The premises of Mrs. E. Rogers, Otta­
wa, were recently damaged by fire. The 
loss was covered by insurance.

Mrs. A. R. Vandusvn, Piéton, Out., is 
offering her grocery business for sale be­
cause of Mr. Vandusen’s ill health.

Last shipments of saltpetre are due 
to arrive, and prices are 15c. to 20c. 
above figures asked in the Spring.

Laporte, Martin A Vie., Limited, Mont­
real, are expecting a big lot of canned 
salmon which they can quote cheap.

The Raymond, Alta., sugar factory 
starts operations on October 10 after a 
thorough overhauling of the plant.

William E. Orton, of Lucas, Steele A 
Bristol, Hamilton, Out., was married on 
September 2ti to Miss Laura Tovell.

Laporte, Martin A Vie., Limited, Mont­
real, quote low figures 'or dried fruits 
they bought before the advance in price.

David Henderson, M.P. for llalton, 
complains that bad packing is injuring 
the Canadian apple trade in British mar­
kets.

J. A. Breton, fruit dealer, Montreal, 
has assigned to Kent A Turcotte, and 
the assets were advertised for sale on 
the 11th.

The firm of Watson & Jones, Vic­
toria, B.C., has been dissolved,- Frank 
C. Jones retiring. F. P. Watson will 
continue.

The general store, etc., of Maurele 
Tremblay, St. Simeon, Que., is adver­
tised to be sold by the shpriff on the 
:ilst inst.

Laporte, Martin A Vie., Limited, Mont­
real, arc offering a new brand of pure 
table olive oil, for which they ate now 
the sole agents.

The National Cash Register Co. has 
been given a provincial charter by the 
Ontario Government. The capital is 
limited to $00,000.

The premises of the Atlantic Soap 
Co., 74-7-8 Don Esplanade, Toronto, 
were damaged by tire to the extent of 
$0,000 on Oct. 4th.

The probable amalgamation of the 
Ogilvie mills and the Lake of the Woods 
Milling Company is still attracting at­
tention in Montreal.

Robert B. Brown, of Joseph Brown & 
Sons, Montreal, the banana people, is 
at present making a tour of fhe west 
for business and pleasure.

Robert N. English, a prominent gen 
cral merchant of Keene, Ont., died on 
September 23. He was born in Lang, 
and was sixty-six years of age.

Indications point to an advance of 15 
to 20 per cent, in pickles, owing to 
shortage in the vegetable crop. Glue 
prices are upward in tendency also.
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The stuck of Thus. Williamson, gen­
eral store, Mint», Man., is advertised 
for sale by C. H. Newton, on the 12th 
inst.

Laporte, Martin A Vie., Limited, Mont­
real, report good sales of their special 
brands of teas in the west, Victoria 
brand Japan tea being a leader.

A charter has been granted by the 
Ontario Government to the Ottawa 
Vinegar Works. The capital is $40,01)0, 
and the head office will be in Toronto.

The grocery store of Robert Taylor, 
Bathurst and Harbord streets, Toronto, 
was entered by thieves on the night of 
the 3rd. Only a small amount of money 
was taken.

W. H. Halford, representing 8. H. 
Ewing & Sons, Montreal, visited the 
Quebec jobbing trade last week. He re 
ported an active demand for teas and 
good business.

Robert A. Mitchell, a director of 
Mitchell Bros. & Co., Glasgow, the 
whisky people, is in Montreal. Laporte, 
Martin & Cie., Limited, are Canadian 
agents for the firm.

Hamburg has a report that German 
importations of American pork will In 
stopped owing to Congress having failed 
to vote an appropriation for the purpose 
of microscopic inspection.

I’eiler & (low, commission merchants, 
of Montreal, have dissolved partnership, 
and the business will be continued In 
Herman L. Peiler and J. L. McKenzie, 
under the name of Peiler & Co.

Mitchell A Sanderson, manufacturers 
agents, Winnipeg, have been appointed 
western representatives of S. H. Ewing 
A Sons, Montreal. The firm will have 
charge of Ewing’s business west of Foil 
William.

The funeral of the late Robert li 
Powell, Toronto, who died of pneu 
monia on Oct. 5th, took place on the 
8th inst. He had been engaged in the 
grocery business in Toronto for about 
27 years. He leaves a widow and four 
children.

L. Martineau & Cie, Limited, have 
been incorporated with a capital of 
$100,000, to take over the business cai 
tied on by Leon Martineau and Joseph 
A. Richard, in Montreal. The head 
office of the firm will he in that city.

E. Van Diver, promoter of the Bon 
Ami Company, of New York, was ,i 
visitor to Montreal this week. The tiro 
cer met him in the office of Hurion 
Hebert & Vo., Limited, Canadian agents 
Mr. Van Diver has conducted a thm 
ough sampling campaign in all the Can 
adian cities.

J. A. Beaudry, Montreal; E. M 
Trowern, Toronto; Geo. Tetran, Mont 
real; A. L. Green, Belleville; H. 1 
Lawson, Montreal, have been incorpoi 
ated under the name of the Retail Mei 
chants’ Publishing Co., of Canada. 
Limited, with a capital of $15,000, to 
publish various periodicals. The head 
office is to be in Montreal.

J. J. Cowie, the Scottish expert on 
herring curing, who has been giving dr 
monstrations to the fishermen in Baie 
des Chaleurs, states that herring eaugh' 
in those waters are equal to the finest 
English or Scottish fish. With improve­
ments by the railways in the facilities 
for inter-provincial fish trade, herring 
importation could be made almost un­
necessary in Canada.

(Additional notes on page 35.)
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BakingOiUeït"allied, B.W., Co., Toronto.

McLaren’*, w. D., Montreal.
Biscuits, Confectionery, Gnm, Etc

Cowan Co., Toronto.
Jacobs, W. à R., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Bon* k Co., Owen Bound. 
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P., k Co., Halifax. N.S. 
National Licorice Co., Brooklyn. N Y 
White Candy Co., 8t. John. N.B. 

Brooms and Brushes.
Wood*. Walter, k Co., Hamilton. 

Canned Goods 
Balfour, Smye k Co., Hamilton. 
Belleville Canning Co., Belleville Ont. 
Bloomfield Packing Co., Bloomfield, Ont. 
Canadian Cannera, Hamilton.
Lakeside Canning Co., Wellington, Ont- 
Manitoba Canning Co., Grande Pointe, 

Man.
Napanee Gamin? Co., Napao e, Out. 
Old Homestead Canning Co., Picton. 
Turner. James * Go.. Hamilton. Ont. 

Cans. Tin.
Acme Can Co., Montreal.

Cash Registers•
National Cash Register Co., Dayton, O.

Cash Sales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets.
Walker Bin and Store Fixture Co., Berlin

Cigars, Tobaccos• Etc.
American Toba«xx) Co.. Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Mon treat 
McDougall, D., ft Go., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. B.. ft Son Co.. Hamilton.

Clothes Lines.
Hamilton Cotton Go., Hamilton.

Cocoas and Chocolates
Baker, Walter ft Co., Dorchester, Mass. 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, ft Co., London, Eng. 
Lowney, Walter M., Co., Boston, Maas. 
Mott, John P.. ft Co., Halifax, N.S. 
Peter's Chocolate, Montreal.
Thorne, Hy., ft Co., Leeds, Eng. 

Computing Scales.
Computing Scale Co., Toronto.
Toledo Computing Scale Co. Hamilton. 

Concentrated Lye.
Gillett B. W.. Go., Toronto.

Condensed Milh and Cream.
Borden's—Wm. H. Dunn. Montreal. 
Truro Condensed Milk Co., Truro. N.S. 

Counter Chech Boohs. Rtc-
Allison Coupon Co., Indianapolis, Ind. 
Carter-Grume Co., Toronto.
Crain, Rolla L., Co , Ottawa.

Cordials•
Batger'a, Rose ft Laflamrae, Montreal. 

Crockery, Glassware and Pottery.
Go wans, Kent ft Co.. Toronto 

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman. F. W.. Co., Hamilton.
Graham Bros., Kinmount, Ont.
Mac Lare n Imperial Uhee*e Ui.. Toronto 
Montreal Packing Co., Montreal.
Park. Blackwell On., Toronto.
Power, B. H., Halifax, N.S.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., ft Co., Toronto.

Acme Can Works ................................ 16
Adam Geo ft (Jo................................. 2
Adamson, J. T., ft Co...... 2
Albert Soajw............... inside front cover
Alexander Milling Co........................... 45
Allison Coupon Go..............................  35
American Tobacco Co ...............  59
Autitis Pepper Co................................ 22
Ashley ft Lightcap................................ 4
Atlantic Fish Co..................................  55
Baker, Walter ft Co.............................. 48
Balfour, Smye ft Co............................... 21
Battle Cre»k Health Food Co............. 46
benedict, F. L, ft Co.............................47
Bickle. J. W .ft Greening...................... 55
Blue Ribbon Tea ................................  3
Bowser. 8. F. ft Co., Inc.........................63
Boyd. Thoe., ft Go................................... 6U
Brad*treat's........................................... 4
Braid. Wm., ft Co................................ 67
Brown, Joseph ft Sons ...................... 3
Campbell’s, R.. Sons... inside bsick cover
Canada Paper Co................................. 4
Canada Sugar Refining Co ...............

inside front cover
Canadian Oanners................................ 6
Canadian Press Clipping Bureau.........

in wide back cover
Canadian Shredded Wheat Go............ 45
Capstan Manufacturing Co................ 16
Carman, Joseph...................................  4
Carrier. P. W........................................ 2
Carter-Crume Co.................................... 63
Clark. W...................................................40
Codville-Georgeson Co..........................36
Colbeck, Henry ...................................  5U
Coles Manufacturing Co........................62
Colson, 0. B., ft Son.. outside back cover
Connors Bros........................................ 55
cowan Co................................................ 47
Cote. Joseph ........................................  59
Cox. J. ft G.....................................  ... 48
Crown Mfg. Co.........................................13
Davenport, Percy P............................... i6
Davidson ft fljur.................................. 13
Dawson Commission Oo................  53
Dominion Brokerage Oo................... 14
Dominion MolsaasOo.outside front cover
Doughty, A. 0., ft Oo............................ 50
Dunn. Wa. H..........................................66

Financial Institutions Insurant 
Bradât reet Co.

Fish
Atlantic Fish Co.. Lunenburg. N.S. 
Connors Bros . Black’s Harbor, N.B. 
Halifax Cold Storage Cj., Halifax. N.S. 
Halifax Irish Co., Halifax.
James, F. T., Co., Toronto.
Loggie. W. S. ft Co., Chatham, N.B.
Mi;William ft Bvenst. Toronto.
Millman, W. H , ft Sons, Toronto. 
Northrop ft Co., Halifax, N.S.
Windsor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Oo . Toronto.
Crown Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads.
Wilson. Archdale. Hamilton, Ont. 

Foreign Importers 
Boyd, Thoe., ft Co., Liverpool, Eng. 
Colbeck, Henry, Newcaalle-on-Tyiiu, Eng% 
Doughty. A. 0., ft Co., London, Bug. 
Gaitskell, J. H., Liverpool. Eng.
Oregson, W. C , ft Oo., Liverpool, Eng 
Little, Geo., Manchester, Eng.
Murray, Oswald ft Co.. London, Eng. 
Rapp, Herman, ft Co., Liverpool. Eng. 
Scott, David, ft Co., Liverpool, Eng. 
Vincentelli, P. ft F., Antwerp.
Wickee, Hamilton, ft Co., London. Eng. 

Fruits—Dried j Green, and Nuts- 
Brown Bros, ft Sons, Montreal 
Davidson ft Hay, Toronto.
Dawson Commission Co., Toronto 
De Y Barrundo, J. V.. ft Co., Bordeaux,
Gibb, W. A., ft Co., Hamilton.
Gillard, W. H., ft Co., Hamilton. Got. 
Griffin ft Hkelle Oo., San Francisco. 
Hilborn, W. W., Leamington, On . 
James, F. T., Co., Toronto.
Kinnear, Thus., ft Co., Toronto.
Lucas. Steele ft Bristol, Hamilton. 
MoWilliam ft Bvenst. Toronto.
Ozo. The, Company, Montreal.
Rattray, D.. ft Son, Montreal.
Robinson, O. E., lngersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Oo., Toronto.
Tippet, A. P., ft Oo., Montreal.
Turner, James, ft Co., Hamilton.

Colson,0. E. ft Son. Montreal.
Davidson ft Hay. Toronto.
Bby, Blain Co., Toronto.
Eckardt, H. P.,ft Co., Toronto.
Gillard, W. H., ft Oo.. Hamilton. 
Kinnear, T., ft Oo., Toronto.
Lucas, Steele ft Bristol Hamilton. 
Turner. James, ft Co., Hamilton.
Warren Bros, ft Co., Toronto 

Grocers9 Grinding and Packing

. i ugh, ft Son, C 
Warren Bros, ft Oo., Toronto.
White ft Oo.. Toronto.

Gelatine.
Cox. J. ft G., Edinburgh, Scotland.
N icholsou ft Brock. Toronto 

Grain Flours and Cereals-
Alexander Milling Co., Ltd Bramlon 
Greig. Robert, 0u, Toronto.
Hamilton Saratoga Chip Co., Hamilton. 
Kirouac, Nap. G., ft Oo., Quebec.
Leiteh Bros, Oak Lake, Man.
Mackay, J , Co., Ltd., Bowuiaaville, Ont 
McFall. A. A., Bolton. Ont.
McLeod Milling Co., Stratford, Out. 
Nicholson ft Bain, Winnipeg.
Nicholson ft Brock, Toronto.
Peterboro’ Cereal Oo. Peterboro', Ont. 
Quance Bros . Delhi, Ont.
Tanguay, Alf. T , ft Co. Quebec. 
Western Canada Flour Mills Co. .Toronto 
Wilson, W. H., Co. Tillsonburg, Ont. 
Woodstock Cereal Co., Woodstock, Ont. 

Grocers- Wholesale•
Balfour, Smye ft Co., Hamilton 
Barbour, G. E.. Company. St. John, N.B. 
Battle Creek Health Food Co.. Battle 

Creek, Mich.
Canada Brokerage Go., Toronto. 
Codville-Georgeson Oo., Winnipeg.

Coles Mfg. Co.. Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Oo., Chicago

Infants* Foods.
Keen, Robinson ft Co., London. Eng. 

Interior and Exterior Store Fittings.
Walker Bin ft Store Fixture Co., Berlin 

Jams Jellies, Etc•
Batgers—Roee ft Laflamme. Montreal 
Good willies—Rose ft Laflamme, Mont real 
Smith. B. D.a Winona. Ont.
Southwell ft 0u—Frank Megor ft Co., 

Montreal.
Upton, Thoe.. ft Co., Hamilton 
Wagetaife Limited, Hamilton, Ont.

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., ft Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Ashley ft Lightcap, Winning.
Carman, Joseph, Winnipeg, Man.
Carrier, P. W., Quebec.
Dawson Commission Ou, Toronto. 
Dominion Brokerage Oo., Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W., ft Co., Halifax N S. 
Haszard, Horace, Charlottetown, P E I. 
Hughes, A. J., Montreal.
Kyle ft Hooper, Toronto.
Lam tie. W. G. A, ft Oo., Toronto 
Mac Laron Imperial Cheese Co., Toronto 
Maiden, J. H . Montreal.
Millman, W. H., ft Sons, Toronto.
Moose Jaw Fruit ft Produce Co., Moose 

Jaw.
Nicholson ft Bain, Winnipeg.
Radford, Herbert, Winnipeg.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., Co., Toronto 
Scott, Bathgate, ft Go., Winnipeg 
Stevens, H. J., Montreal 
Taylor, W. A., Wiunipeg.
Thompson, O. B., Winnipeg, Mau.
Tippet, A. P. ft Oo., Montreal 
Watson. Stuart, Winnipeg, Man. 
Wiseman, R. B , ft Co., Winnipeg. 

Matches•
Improved Match Co., Montreal.

Mince Meat 
Capstan ufg. Co., Toronto.
Clark. Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson a Brock, Toronto.
Wethey»J. H-. St, Catharines.

Office Supplies- 
Uopeland- vhatterson Co.. Toronto 
(îraiu, Rolla L , Oo, Ottawa.
Universal Systems, Toronto.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, 8. F.. ft Co., Toronto.

Pass Boohs, Etc
Allison Coupon Ou. Indianapolis, lad.

Pickles. Sauces, Relishes, Etc.
Capstan Mfg. Oo., Toronto.

INDEX TO ADVERTISERS.
Eby, Blain Oo ......................................  3
Eckardt. HP, ft Co.............................. 37
Kdwardsburg Starch.outside front cover
Krnptrw Toharx» Ou. .........................  9
Enterprise Mfg. Co..............................  62
Essex Canning Oo................................. 23
Estabrooks, T. H.................................  8
Eureka Refrigerator Oo........................ 4
Everet , Jas., ft Oo................................ 50
Kwmg d. H.. ft Sous.........................  18
Fairbank, N. K. Go.............................  16
Farmers' Canning Co............................. 17
Fearman, F. W., Oo ......................... 38
Fisher. A. D . Oo................................... 63
Gaitskell, J. H.......................................  59
Gibb, W. A., Co..............................  51
Gillard, W. H., ft Oo............................  22
GUlett, EL W., Co., Ltd...................... 9
Gorham, J. W., A Oo............................ 2
Go wans, Kent ft Ou.. ou side back cover
Graham Bros............................................41
Gray, Young ft Sparling..................... 46
Greyson, W. G , ft Co............................  5u
Greig. Robt. Ou....................................  22
GrifBn ft Kelley..................................... 5
Halifax Cold Storage Co.....................  56
Halifax Fish Co......................................  56
Hamilton Cotton Co.............................. 36
Holbrooks, Ltd....................................... 42
Hughes, A. J..........................................  2
Imperial Extract Co.........-................. 49
Improved Match Oo........................  18
International Stock Food Co.................5l
James Dome Blaca Lead...................... 7
James, F. T., Co......................................53
Japan Tees.............................................  12
Jones ft Swan .......................................  2
Kingery Mfg. Co....................................  48
Kingston ••Gleaner" .. .inside back cover
Kinnear, Thoe., ft Oo............................. 18
Kirouac, Nap. O., ft Oo..........................46
Kyle ft Hooper..............................   4
Lakeside Canning Co............................ 19
cam be. W u. A .................................. i
Laporte, Martin ft Cie, Ltd................... 37
Leiteh Bros.............................................  46
Little, Ueo............................................... 50
Loggie. W. K, ft Ou..............................54
Lucas, Steele a Bristol................ .... St
Lytle, T. A.. Oo.....................................  9

...... 59
.... 46

McDougall. D . A Ou.
.YL Fall. A A.........................................
MvGaw ft Russell.................................. _
McLaren • Cooks' Friend Baking

Powder.................. inside back cover
McLauchlan ft Sons Oo....................... 46
Me Laundress, J. A...............  46
McLeod Milling Do...............................  46
McWilllam ft Kverlei ...............  .... 52
Mackay, J., Oo..................................... 46
Macljarwi » Imperial Cheese ts__ 2, 64
Magor, Frank........... outside front cover
Manitoba Canning Oo..........................  41
Marshall. James..............  5»
Mason ft Hick y...................................  j6
Methven, J., Sons ft Oo......................... 50
Miller Bros............................................  41
Millman. W. H . ft Sons...................... 2
Minto Bros, ft Co................................... 17
Mitchell H. W.....................................  2
Montreal Packing Co............................ 38
Mooney Biscuit and Candy Oo.............. 49
Moose Jaw Fruit and Produce Co ... 2
Morse Bros.....................    66
Mott, John P.. ftOo............................  47
Murray, O., ft Co.................................... 5J
National Licorice Co.. .inside front cover
Napanee Canning Co..........................  20
Nelson. H. W.. Co................................. 7
Nestle s Chocolate................................ 4 s
Nicholson ft Bain........................   10
Nicholson ft Brock................................ 22
Nickel Plate Stove Polish Co............  16
Oakey, John, ft Sons............................. 63
Oakville Basket Oo................................ 52
Ocean Mills........................................... 4
Old Homestead Canning Co...............  11
Ozo Co...................................................  43
Park. Blackwell Co................................38
Paterson. R., ft Sons............................. 12
Patrick, W. O., ft Go............................. 2
Payne. J. Bruce...................................... 58
Peterboro' Cereal Co ............................46
Power, B. H..........................................  40
Psimenos, Th. J...................................  53
Purnall. Webb A Oo...............................13
Quaoce Bros ..........   46
Queen City Oil Oo....................  63

Douglas. J. M . ft Ou. Montreal 
Gillard s Pick lea, London. Eng 
Holbrook ft Ou, London, Eng.
Lytle, T. A., Ou. Toronto.
Paterson *— Rose ft Laflamme, Montreal 
Purnell Webb ft Co , Bristol. Eng. 
Sutton, Q. F., Sons ft Ooondou, Eng 
Taylor ft Pringle, Owen Sound, Ont. 

Polishes-Metal.
Oakey, John, ft Sons, London, Eng. 

Polishes-Stove 
Nickel Plate Polish Co., Chicago.
James' Dome, W G. A Lam be ft Cu 

Toronto.
Morse Bros., Canton, Mass. 

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt
Canadian Salt Co., Windsor. Ont.
Gray, Young ft Sparling, Wingham, Ont 
Ma-vm ft Hickey, Winnipeg, Man. 
Toronto Salt Works. Toronto.

Soap.
Albert Soaps, Montreal.
Royal Crown Limited, Winnipeg. Man.

Soda-Baking.
Church ft Dwight. Montreal.

Starch-
Edwardaburg Starch Co.. Cardinal Ont 
St. Lawrence Starch Co . Port Credit.

Stock Food.
International Stock Fowl Co., Toronto. 

Sugars, Syrups and Molasses.
Canada Sugar Refining Co., Montreal 
Crosby, The Molasse»Co., St John, N. B. 
Dominion Molasses Co.. Halifax, N.x 
Edwardaburg Starch Co.. Cardinal Ou>. 
Lucas, Steele ft Bristol. Hamilton 
“ Sugars Limited, Montreal 
Tippet. A. P . ft Cu Montreal 
Wallaveburg Sugar Co . Wallaveburg 

Teas. Coffees, and Spices 
Balfour, Smye ft Co , Hamilton.
Braid, Wm., ft Co.. Venturer, B O 
Ceylon Tea Traders Ass n.
Chase ft San bom, Montreal 
Codville-Georgson Co., Winnipeg 
Crown Mfg Co.. Toronto.
Ewing, S. tf ft Sons, Montreal 
Gillard, W. H , ft Co , Hamilton.
Greig, Robt. Co., Toronto.
Jauau Tea Traders Ass n.
“Kit Coffee Ltd . Govau, Scot. 
Paterson, R , ft Sons, Glasgow. Scot 
salads Tea Do., Tor- - « and Montreal 
Symington, T , Edinburgh. Scot.
Truro Condensed Milk Co , Truro, N.S. 
Turner, James, ft Co.. Hamilton.
Warren Bros., Toronto.
Wood. Thoe., ft Cu. Montreal.

Fistfar and Ctder
White, Gotten ft Co , London. S.E.

Washing Compound.
FairbanV N. Oi, Montreal 
Gillett, E. W. Cu, Toronto.

Woodenware.
Woods, Walter, ft Cu, HamUton.

Wrafptng Taper. Taper Bags.

Canada Paper Co., Toronto
Yeast.

Gillett. E. W.,Co., Toronto.

Rapp, Herman ft Co............................... 50
Rattray. D ft Son* .................  19
Robinson. O. K. ft Co..............................52
Rone ft IjStlamiue ............ 14. 68
Royal Crown Limited.........................  20
Rutherford, Marshall ft Oo............... 40
Ryan. Wm., Do......................................  38
•Salads • Tea Co ............................. 9

Scott, Bathgate ft Co........................... 4
Scott, David, ft Co..... ........................... 50
Smith. ED............................................ 54
Sprague Canning Machinery Oo........  48
Southwell ft Co.....................................  67
Stevens, H. J.......................................... 46
St. Lawrence Starch Oo...................... 18
Stringer. W. B .ftOo...........................  53
“ Sugars " Limited ............................... 46
Sutton. G. F . Sons ft Oo...................... 4
Symington T , ft Co............................... 16
Taylor. W A......................................... 2
Terminal Warehouse and Cartage Co. 21
Thompson. G. B .................................. 2
Tippet, Arthur P.ftOo....................... 1
Toledo Computing Scale Co...............  63
Toronto Salt Works ............................. 40
Truro Condensed Milk Oo , Limited.. 41
Tuckett, Geo E., ft Son Co.................  be
Turner, James, ft Co............................  23
Upton. Thos A Oo...............................  48
ViooenteUi, P. ft F................................ 50
Wagitaffa Limited ............................. 15
Waiter, ftftugu, * Sou .............  53
Walker Bin ft Store Fixture Oo........ 62
Wallaceburg Sugar Oo.........................  lj
Ward, George Ramsay............   50
Warren Bros, ft uo............................. 12
Warren. G. C........................................ 4
Watson, Stuart..................................... 2
Western Cana la Flour Mill* Co......... 45
Wethey, J. H............ outside back cover
White ft Do............................................53
White, Cottdll ft Oo..............................  50
Wtokea, Hamilton ft Oo........................ SC
Wilson. Archdale................................  40
Wi son. W H. Co.. Ltd..........................46
Wiseman, R. R, ft Oo....................... 4
Wood. Thomas, ft Oo....................... 68
Woods. Waiter, ft Oo .. .. ..................40
Woodstock Cereal Oo..............................46
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Markets and Market Notes
QUEBEC MARKETS.

Pointers:—
Kish — Revised.
Evaporated apples—Declined.
Maple products—Higher.

Montreal, Oct. 10, 1000. 
Continued good business makes it pos­

sible tor the trade to expect a good Kali 
turnover. Jobbers report many good- 
sized orders limn country points, while 
«diedions are said to be first class. The 
feature of tin- grocery market this wees 
is the situation in dried fruits. The 
upward tendency continues in most lines. 
A small shipment of prunes reached 
Montreal this week and everybody is 
after a quantity of the new stock, so 
that agents are in a quantity. The Ore­
gon crop of prunes is reported almost a 
failure. It seems that ripening set in 
loo quickly for the packers to lake care 
of the crop. Interest in black teas con­
tinue.-. Advices received say that they 
are upward in tendency. Since last 
week prices have advanced over one 
cent. Honey is higher this week as are 
also maple products. Sugar is rather 
easy Ilian otherwise. There is a little 
more interest displayed in molasses this 
week and also in coffee.

CANNED HOODS—Nothing further 
has developed in the canned goods situa, 
lion. The trade is resigned to the new 
prices, the normal conditions have been 
resumed. Many orders have been can­
celled, modified or «otherwise affected 
by the new lists. At present, deliveries 
of confirmed orders are being made. .Job­
bers have, most of them, received ship­
ments from the factories, and in turn arc 
tilling the commands of their customers.

tiroup Group 
No. 1. No. 2.

Cherries—
2's, red, pitted.............................................. 2 25 2 221
2 b, red, not pitted........................................ 1 75 1 72*
2's, black, pitted.........................................  2 25 2 22*
2'b, black, not pitted.................................. 1 75 1 72|
2’b, white, pitted.........................................  2 40 2 37*
2'b, white, not pitted.................................. 1 90 1 87*

Curran ta­
iled, heavy syrup.........................................  1 80 1 77*
Red preserved...............................................  • • •
Black, heavy syrup....................................... 1 90 1 e7i
Black, preserved...................................................

Gooseberries—
Heavy syrup................................................. 1 90 1 87i
Gallons, ttandard...................................................... o ou

Lawton berries—
Heavy syrup................................................................ 8 50
Gallons, standard...................................................... 5 50

Aw$r;.................................................................itoè 1«
Preserved ..................................................... 1 2/| 1 25
Gallons........................................................... 2 b7| 2 66
Perserved......................................................3 5i\ 3 52

PelYdîêw, Ball, 11 ...........................................  1 70 1 671
•' •' 3.............................................. 1 90 1 871
•• -• 31............................................ 8 60 8 671
•• " 3............... .......................... 3 85 8 821

whole 3.............................................. 2 571 2 35
White.............3............................................... 1 75 I 721

" ............ 21............................................... 3 60 3 471
•• .............3 ................................................ 3 70 8 671

Pie................. 3............................................... 1 271 1 36
Pie, not peeled, gal.....................................  3 671 3 66
Pie, peeled.................................................... 4 53$ 460

Pears—
Flemish beauty 2 ......................................  1

“ 2*...................................... 1
•' " 3......................................... 2

Bartlett.............. 2........................................ 1
" ............ 21........................................ 2 1
“ .............3.......................................... 2 3

Pie..................... 3.........................................  1 2
Pie, notpeeled..3.......................................... 3 1
Pie, not peeled, gal.................................... 3 1

gel.......................................................
Pineapples—

2’s, sliced..............................................................
2’s " grated...............................................
3’s " whole...............................................

2'e, Damson, light syrup............................ 1 1
3 s " ,l .................................. 1 (
2’s “ heavy syrup.......................... 1 Î
2* ■.......................... 1 .........................It
3 s ........................... ........................ 11
Gals. 11 " standard.................... 3 5
2’s " Lombard, light syrup.......... 1 5
3's ‘ “ “ ................  1 \
2'b *• ' heavy syrup................  1 Î
2|'s....................................... . ................. 1 (
3 s ........................... “ ................. 1 Î
Gals. " " standard..................... 3 4
2’s " Green Gage, light syrup---- 1 5
2'b “ " heavy syrup— 1 4

" standard 
Egp, heavy syrup.........

Raspberries—
Red, light syrup ...............................
Red, heavy syrup..............................
Red, gallons, standard....................

“ " so id pack..................................
Black, heavy syrup.................................... 1
Black, preserved.......................................... 1

Black, gallons, standard ....................................
" " solid packed ................................

Strawberries —
2’s, heavy syrup...............................................2
2's, preserved................................................  2
Gallons, standard............................................

VEGETABLES
Asparagus—

2's, tips...........................................................
Beets, sugar........................................................ 0
Beans—

2’s, wax..........................................................$0
2's, refugee....................................................  0

Corn—
2- lb. tine, per doz......................................... 0
Gallon, per doz............................................  5

Peas—
2’e, standard (No. 4) .................................. 0 ê
2’s, early June (No. 3)............................... 0 $
2’s, sweet wrinked (No. 2)........................... 1 (
2's, extra fine sifted (No. 1).......................  IS

Pumpkins—
3- lb. tins...................................... .......................

97*
18*

1 62*
1 95
2 10
1 77|
2 15
2 30
1 25
3 77* 
3 25
2 50

1 75

92%
00

1 50 
1 72* 
5 50 
8 50 
1 72* 
1 87$

1 97*
2 12$

2 50 
0 95

$0 82* 
0 82$

0 82* 
0 92* 
0 97$ 
1 22?

0 80

sfl
02

17% 1 15 
3 62*

3 50 
3 85 
2 00 
1 25

Rhubarb—
2’s preserved................................................  1
3’e, preserved................................................  1
Gallons, standard....................................... 2

Spinach—
2's, table.....................   1
3’s, table.......................................................  1
Gallons, table................................................ 5

Squash—
3-lb........................................................................

Tomatoes—
3-lb. tins, per doz............................................1
Gallon tine, per doz........................................

FISH
Lobster, tails .....................................................................

" 1-lb. flats..............................................................
“ 1-lb. flats..............................................................

Mackerel .................................................................. 1 00
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, per doz................................................... ....
1-lb. Flat, ” .............................................................
i-lb. " " .............................................................
Arrow brand, sock eyes, per doz......................................
fib.......................................... ..................................
Fink salmon, various brands, per doz............................
Cohoes, “ " “ ........................
" Thistle ” baddies, 4 doz. 1-lb. flats, per doz...............
Canadian kippered herring, 4 doz. ovals, per doz...........

'• fresh herring in tomato sauce, 4 doz.
ovals, per doz................................................................

Canadian plain herring, per doz.....................................
Scotch kippered heiring, per doz......................... 1 35

'* herring in tomato sauce, per doz.............  130

SVfiAT?—Sugar is fairly easy this 
week. There has iieen a falling off in 
demand since last report. Prices are 
steady as quoted hereunder. Advices 
from primary markets do not mention 
any new features in connection withi 
the Cuban situation.
Granulsted, bbli. .............................................................  84 46

“ 1 bbls..........................................................  4 '6
................................................  4 36

30

1 00 
1 00 
1 40 
1 36

Paris lump, barrels ......................................................... 5 05
“ “ half-barrels..................................................  5 05
“ " boxes, 100 lbs................................................ 4 95
" " boxes, 50 lbs..................................................  5 06

Extra ground, bbls..........................................................  4 80
'• " 60-lb. boxes........................................... 4 90
" " 25-lb. boxes........................................... 5 0U

Powdered, bbls.................................................................. 4 60
'* 50-lb. boxes..................................................... 4 80

Phoenix..............................................................................  4 40
Bright coffee....................................................................... 4 20

" yellow.................................................................... 4 25
No. 3 yellow....................................................................... 4 25
No. Î " .......................................................................  4 10
No. 1 “ bbls................................................................. 4 00
No. 1 " bags................................................................  3 9Î

SYRUPS AND MOLASSES—There is 
n little more interest in molasses (his 
week lban Ilivre has been tor some time 
Syrups are beginning to sell better aNo.
Barbadoee, in puncheons......................................... i... u 30

" in barrels.......................................................... 0 32*
" in half-barrels ................................................. 0 33$

New Orleans................................................................. 0 22 0 35
Antigua.................................................................................. 0 30
Porto Rico............................................... ............................. o 40
Com syrups, bbls.................................................................. 0 02*

" ft-bbta................................................................... 0 03

" 25-lb. pails.......................................................... 1 00
Cases, 2-lb. tins, 2 doz. per case...................................... 1 96

" 6-lb. " 1 doz. " .............................. .... 2 40
" 10-lb. " * doz. “ ....................................... 2 36
M 20-lb. “ $ doz. " ......................................  2 2£

TEA- The tea market this week is 
rallier strung. There is considerable in 
Iciest displayed in all blacks, which, ac 
cording to latest reports are advancing. 
Since last repott there has Iieen an ad­
vance of from le. to 2c. on low grades, 
medium and higher. Quite a loi of at­
tention lias been given to black leas of 
every description since the dose of the 
Ja| an season, the demand being eon 
Initially strong. Prices arc n en» likelx 
to advance than decline, if present indi 
cations work out. China blacks are firm 
while greens present no new feature, 
f'ey Inn greens arc scarce, the market 
here being scantilly supplied. A good 
ligttte is obtainable for anything in this 
line.
Jspans—Fine ........................................................... 0 26 0 30

Medium ............................................  ... 0 20 0 23
Good common .................................................. 0 18
Common......................................................0 13 0 15

Ceylon—Broken Pekoe ..................................... 0 26 0 38
Pekoes.......................................................  0 17 0 20
Pekoe Souchongs.................   0 16 0 20

Indian—Pekoe Souchongs...................................... 0 16 0 18
Ceylon greens—Young Hysons ........................... 0 17 0 18

Hysons ......................................... 0 16 0 17
Gunpowders ..............................  0 13* 0 14

China groens—Pingsuey gunpowder, low grade.. 0 11 0 15
" " pea leaf.... 0 19 0 21
" " pinhead— 0 28 0 32

COFFEE— Coffee orders are becoming 
larger with the advance of the Fall sea 
son. Jobbers report a noticeable in 
crease in the business received front 
country points.
Jfcmeios................      0 104 0 11
Jbvs...................................................   0 18 0 30
Modi* ......................................................................... 0 191 0 33:
Bio, No. 7 ...................................................................  0 Mi 0 10
Ssntos.............................................................................° 104 0 11
Maracaibo .................................................................. 0 11 0 131

FOTÎETC.N DRIED FRUITS - The
feature of the market this week is the 
situation in California. Packers are
working under the most deplorable con­
ditions. There is scarcity of labor; ol 
packing material; of cars and of every­
thing else esential to the carrying on 
of their business, except fruit. There 
is plenty of fruit but no way of ship­
ping it. It is said that one large packing 
house is not in the slightest interested 
in anv new business There has been
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a small shipment of prunes to Montreal, 
being about sufficient to cause a great 
deal of trouble for Montreal representa­
tives of the fruit houses on the coast, 
because the shipment is not enough to 
till anything like the number of orders 
which are waiting. Reports state that 
the Oregon crop of prunes has lieen a I 
most, destroyed, because it ripened too 
quickly. The California crop is fallinu 
considerably under tiist estimates, the 
large sizes not being obtainable. The 
raisin crop is well under way. Dried apri­
cots, peaches, pears continue to advance- 
Figs have been put up also, and are now 
5s. to 6s. above opening price. The 
prices this week are about l-'2c. to lc. 
above last week’s figures. There is noth­
ing fui tlier from Greece about currants, 
while there is nothing of particular in­
terest in advices from Spain.

Vslenoia lUisim—
Pine off-etalk, per lb......................................................  0 OS
Selected, per ib................................................................ 0 Ml
Leyere. “ ................................................................  0 07
Detee— _ „ „
Detee. Helloweee, per lb ............................................... 0 0”
Californien Evaporated Fruit*- ........

Feachee, " ......................................................... 0 21 « 4
Peara, " .........................................................0 13J 0 15
Malaga Raisins—
London layer................................................................... J»
" Connoisseur Clusters ”................................................. a 50

" " i-boxes........................................ 0 80
Royal Buckingham Clusters,” 1-boxes.......................  1 10

" " boxes........................... 3 50
" Excelsior Window Clusters,”.......... .........................  4 50

•• " " is................................... 1 S
Californian Raisins—
Loose muscatels, fancy seeded, in 1 lb. pkgs. ... 0 09* 0 09*

" " choice seeded, in 1-lb. pkgs.............. 0 09$
" " 3 crown............................. ..........  0 0710 08
” “ Scrown......................................... 0 08$ 0 0»

Prunes- Per lb.

5040s....................................................................... 0 08 0 08|
60-70s............... .......................................................  0 07* 0 08
70-80*......................................................................  0 07 0 071
80-90s....................................................................... 0 06 0 06$
90-100*.............................................................................. 0 06
Oregon prunes (Italian style), 40-50s........................... 0 08*

" 5040s ......................... 0 07$
Oregon prunes (French style), 60-70s........................... 0 07*

“ " 90-100*...........................  0 06
44 H 100-13ÛS.......................... 0 06

Currants—
Filiatras, uncleaned, barrels......................................... 0 C6*
Fine Filiatras, per lb., in cases...................................... 0 07

" cleaned..............................  0 07 0 071
" " in 1-lb. cartons........................ 0 074

Finest Voetizzas " .................................................... 0 08
Amalias 14 ....................................................  0 07
Sultana Raisins—
Sultana raisins, per lb............................................  0 08 0 18

" 44 1-lb. carton  ..................................... 010
Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes.............................. 0 15
Four crown, fancy, 10-lb. boxes..................................... 0 09
Three crown................. ................................................ 0 08
Glove boxes, fine quality, per box................................. 0 10
Fancy washed figs, in baskets, per basket.................... 0 30

" pulled figs, in boxes, per box............................ 0 22
44 stuffed tigs, 44 44 ............................ 0 28

12-oz. boxes.............................................................  0 06* 0 07

SPR’KS — Spices are uiivliungetl 
since last report. Business is said to he 
improving.

„ Per lb.
Peppers, black........................................................ 0 16 0 22
„ .. white...................................................... 0 26 0 3C
Ginger, whole.......................................................... 0 16 0 24*
Ginger, Cochin....................................................... 0 17 0 17$
Cloves, whole.........................................................  0 17 0 32
Cream of tartar......................................................  0 25 0 30
Allspice...................................................................  0 11 0 15
Nutmegs..... ............................................................  0 3U 0 56

BEKLS—Peels remain practically un­
changed, the market cunt inning strong.

Ci ron peel, per lb ....................................  0 18 0 20
Lemon peel, per lb..................................................u lu* 0 11
Orange peel, per lb ....................................... 0 lui 0 11

KVAI’OHATED APPLES Evaporat- 
••d apple.- are slightly lower this week, 
dealeia being w illing to aceefit orders for 
some varieties, at 7c. Trade passing is 
very good, some excellent orders having 
been shipped lately.

BEAKS—Lower prices are looked for 
in beans about the end of Ihis month. At

the moment there is little business be­
ing transacted on spot.
Choice prime beans....................................................  1 55 l 6 •
Lower grade*.............................................. .................. 1 50 1 w

(MAPLE PRODUCTS— Fall business 
is coming in and shipping has begun in 
earnest. The holiday trade is command­
ing the attention of all tin nil facturer» 
ami " " is, all of whom are busy. 
Prices are slightly higliei l loin last qiv - 
lations.
Maple syrup, in wood, per lb.................................. U Lti u 07

44 in large tins..........................................0 ‘6* U 07
Pure Townships sugar, per lb.................................  0 08 0 li*
Pure Beaune County, per lb..................................... 0 t9

HONEY—On account of the scarcity 
of honey, little business is living done. 
Prices are firm, and in the case of buck­
wheat. higher. Shippers in the coun­
try re| ort being cleaned up. or say they 
have practically no stocks available for 
shipment.
White clover comb ho, ey ............ j*
White clover, attracted uni ... ................................... ®
Buckwheu...................................................... 0 IS, » W

RICE AND TAPIOCA Tapioca is 
very hard to obtain, the market being verx 
bare. The price remains a» quo ed. Rice 
is normal.
B rice, in 10 tm« lots............................................................ J S

O 0 rice, in 10 bem lot*....     ........................................... “
0 0 rice in lose then 10 be* lot*..............................  • „• * *
Tapioc*,medium oeerl ..............................................0 0T| U 01

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Oct ID. 190S.

BUTTER Merkel slightly easier, but prices 
ire well maintained.

CHEESE—Prices alcady.

EGGS — Firm lone in market continues. 
Prices unchanged.

PROVISIONS—Nothing new. Dressed hogs 
quoted $9.50 lo $9.75 per 100 lbs.

ONTARIO MARKETS.
WINTERS—

Sugar market unsteady.
Currants firm again and higher.
Good demand for canned goods.
Eggs higher.

Toronto, October 11, lmni
Business in the grocery trade is brisk 

anil collections are satisfactory. The 
wholesalers’ credit men who lake a min­
ute to think, about it congratulate them­
selves on the fact thaï crops have been 
good. Had it been otherwise they 
would have had a lot more trouble on 
"Iheir hands now.

Wholesalers report that the retail 
trade is taking hold of canned goods well 
hut here and there il is found that the 
high price is still an injped intent. Some 
wholesalers say, “We’re not pushing 
I hem ; we’ll get more lor them later.” 
Others are content with the situation.

There is considerable buying of dried 
fruit but the retail trade is pretty 
chary of taking hold at prices which
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make currants and raisins luxuries The 
easiness in the currant market has pass­
ed and the huit is higher than before. 
Sugar is passing rapidly into consump­
tion but the market is regarded as un­
steady. The price is made on first ship­
ment dales, llallowecs only, at 5} to ti 
cents

VANNED GOODS — There are no 
changes in quotations. Wholesalers say 
there is a brisk demand but consumption 
is not as heavy as Iasi year. The belief 
is strongly held in some quarters that 
prices will lie higher belorv next Spring 
But packing of tomatoes is still in pro 
gress and the situation is incomplete. 
American tomatoes are quoted : Vs. 
|J:, i,i Me \s the iiui\ is lie lb 

gross Weight, it can be seen the price 
here has room to expand before it will 
hump up against the imported article

SUGAR—The course of European heel 
sugar prices, f o b. Hamburg, for a week 
beginning Octobel 3, was : ils. ltd , 
ils. 3£d., #s. djd., lis :$ld„ 9s. 3.;<i

Willett .t Gray, New York, in then 
last weekly report, say after speaking of 
Cuban allairs .

“Under these new conditions, all the 
markets ol‘ the world have declined The 
dosing quotation here being lc. for UK 
degrees test Centrifugals against tic.. 
I he highest point recent I» reached The 
closing quotation for beet sugars in 
Europe is 9s. 3Jd., against the highest 
point readied ui Ills. id. The closing 
price lor Java sugars alloal is lc. for 
90 degrees test at which lhex ale offer­
ed, against the highest sale made at 
equivalent of ljc. per Ib.

“These declines arc direct!» traceable 
lo tIu* improvement in the Cuban affairs, 
llic European crop prospects having re 
i,mined throughout generally favorable 
and having had no important hearing on 
Hie market during the risent crisis 
From this time forward, however, heel 
crop prospects and Cuba crop prospects 
will work together lo establish market 
quolations.

“Refiners’ supply of cane sugars is 
very limited anil as yery few Culm 
sugars of llie Iasi crop remain unsold, 
these are held at prices considerably 
ihow the parity of European bed sugars 

w hich to-dav at 9s. 3d. is I he equivalent 
of 3.93c. per lit. for 9k degrees test Cen­
trifugals. New crop Cuba Centrifugals 
are offered in a small way for Decvmhci 
January shipment at 2 7-1 tic lor 9i; de­
grees test equivalent to 3.K0c. landed 
duly paid

“The final outturn of the Cuba crop 
depends more I ban anything else upon 
the supply of laborers for harvesting. 
The conditions of the cane and the quan 
tit y of cane are sufficient for a very 
large crop provided proper labor can be 
nad lo secure it

“As regards the European heel crop 
Hr K. (I. Licht’s preliminary estimates 
have not yet been given out, although he 
lias called attention lo some trad»1 esti­
mates which indicate a minimum crop of 
K,It 15,0110 Ions to a maximum crop of 
ti,5lf>,IHltl tons against the actual crop of 
last year, fi,951,Olid tons."

Visible supply.—Total stock of Europe 
and America, 1,809,103 tons, against 
1.091,007 tons last year at the same un 
even dales. The increase of stix-k i. 
215,098 tons, against an increase ol 
239,139 tons Iasi week. Total stocks 
and alloats together show a visible sup-

• I
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ply uf 1,529,103 tons, against 1,374,007 
tons last year, or an increase of 155,006 
tons.
Parie lumpe, in 50-lb. boxes..............................................  5 13

“ in 100-lb. " ........................................... 5 03
St Lawrence granulated, barrels.................................... 4 48
Redpath’s granulated......................................................... 4 48
Acadia granulated .......................................................... 4 43
Berlin granulated................................................................ 4 38
Phoenix................................................................................  4 48
Bright coffee........................................................................  4 28
Bright yellow....................................................................... 4 33
No. 3 yellow.......................................................................... 4 33
No. 2 " ....................................................................... 4 18
No. 1 " ...................................................................... 4 08
Granulated and yellow. 100-lb. baas 5c. less thanhbls.

SYRUPS AND MOLASSES — Prices 
are unchanged. The molasses market is 
reported firm.
i£é^......................................................................... .
Medium........................................................................ 0 33 0 35
Bright ......................................................................... 0 38 0 42
Com syrup, bbl., per lb....................................................... Oft*

à-bbls " ...................................................... 0C3legs " ...................................................... 0 0?6kegs ..................................
3 gal. pails, each .......................
2 gal. “
2-lb. t

1 40 
1 00

. tins (in 2 doz. case) per case................ 1 * 5
5-lb. " (ini “ ) "   2 40

10-lb. “ (in j " '*   2 35
20-lb. " (in l " ) "   2 25

Molasses-
New Orleans, medium................................................ 0 30 0 35

" “ |bbls........................................ 0 30 0 35
Barbadoee, extra fancy............................................... 0 40 0 50
Porto Rico....................................................................... 0 45 0 60
West Indian.................................................................. 0 30 0 35
Maple syrup—
Imperial qts........................................................................... 0 87*
1-gal. cans................................................................................ 0 95
5-gal. cans, per gal.................................................................. 1 00
Barrels, per gal..................................................................... 0 75
5-gal. Imp. brand, per can.................................................... 4 50
1-gaL " per case.................................................... 5 10
l-gal. “ " .................................................. 5 60
Qts. " “ .................................................. 6 00

TEA—The market for all lines is very 
firm. Indian teas, biacks and greens, 
nave advanced a cent a pound. It is not, 
however, the custom of buyers on this 
market to take hold on a rising market. 
Francis F. Street, in a mail advice from 
Ceylon under date of August 29 says :

“Offerings during the past fortnight 
have been rather heavier than in the 
previous one, but as a very large pro­
portion of the offerings were tannings 
and dusts and a good deal of low com­
mon second-hand tea has been printed, 
the quantity of interesting tea has been 
very small.

“The market is firm to advancing for 
all grades and good liquoring sorts and 
finest teas have met with very keen com­
petition. Common to medium pekoes 
show an advance of fully 3 cents, due to 
heavy Russian buying. Good dusts and 
tannings are selling at ‘famine’ prices 
and were dearer in last sale than ever 
before.

“There have been some very fine in­
voices offered for which competition was 
very keen, but the supply of fine tea is 
very small and not nearly enough for 
irade requirements.”

COFFEE—Willett Gray in their last
weekly report say :

“No one doubts that each Brazil crop 
is marketed more rapidly than the pre­
ceding one. No one can deny that the 
Brazilians have been favored with most 
remarkable dry weather for harvesting 
and curing this crop, having practically 
no rain since April — five months dry 
weather, barring a few showery days. 
But no one will denv that the movement 
of the crop in Brazil lias been very 
rapid. Receipts at Rio and Santos for 
the first three months were 5,550.000 
bags. In the same time 951,000 bags of 
other kinds came into sight and yet the 
world’s visible supply on October 1 is 
exactly 470,000 bags less than this time 
last year when coffee prices were half 
cent per pound higher than now. In 
these same three months the actual sea-

T H E MARKET S-O N T A R I O

port deliveries in Europe and the United 
States were 4,000,000 hags on the hand- 
to-mouth basis. * * * There are strong 
factors for advance in the bad prospects 
for the growing crop, in the enormous 
short interest, and in the peculiar condi­
tions which exist regarding the firm 
holdings of nearby option contracts in 
the market, and wre repeat that the fu­
ture of coffee will bring interesting de­
velopments and a big advance seems in­
evitable.”

DRIED FRUITS—With the exception 
that currants have firmed up again in 
the primary market, no change has come 
over the face of the situation during the 
week. A London advice regarding Val­
encias received this week says : “The 
first direct steamer will take 350 tons 
for all Canada and according to recent 
advices from Spain, I doubt there will 
he any raisins remaining by the time the 
second direct steamer sails. Practically 
the crop is ruined.”

Three hundred and fifty tons is about 
28,000 boxes. The ordinary importation 
into Canada is between two and three 
hundred thousand boxes. A prominent 
broker said yesterday he did not believe 
there would be brought into Canada a 
fifth of the usual importation. It was
becoming, he said, not as much a ques­
tion of price as of fruit.

Sultanas are stronger than ever. It 
would cost now to import 9ic. for com­
monest grades and lljc. to 12£c. for 
medium.
Prunes Santa Clara—

Per lb. Per lb.
90-IOQb,50-lb boxes 0 051 0 05| 60-70s, 50-lb boxes 0 06* 0 071
80-90* " u f5i 0 U6i 50-60s “ 0 06* 0 07j
70-80s " 0 ( 5Î 0 C6Î 40-50e 25-lb" ... 0 08

30-408 " .... 0 09
Note—25 lb. boxe* je. higher than 50 lb.

Candied and Drained Peels—
Lemon..................0 10 0 lié Citron....................... 0 20 0 22
Orange................. 0 lv* 0 12
Figs—
Elemes, per lb........................................................... 0 f8 0 15
Tapnets, “ ........................................................... 0 04 0 041
Peaches—
Californian evaporated,.............................................................
Pears—
Californian evaporated, per lb...................................................
Currants—
Fine FUiatrae.... 0 065 0 17* Vostlzzas............  0 072 0 09*
Patras..................n 07* 0 0&

Uncleaned, *c less.
&5tana......................................................................... 0 09 0 12

'• Fancy .............................................................0 10 0 14
" Extra fancy ................................................ 0 15 0 16

Valencias, selected............................................................ 0 10
Seeded, 1-lb packets, fancy .................................... 0 091 0 10*

16 oz. packets, choice.................................  0 08f 0 09
12 oz. " “ .............................. U 072 0 08

Dates—
Uallowees........... 0 05J 0 C6 Fards choicest........................
Hairs........................................ " choice............................
Domestic evaporated apples............................................ 0 07*

N UTS—Quotations are unchanged.
Almonds, Tarragona, pet lb....................................0 14 0 15

“ Formigetta .......................................... 0 13* 0 14
" BhelledValencias.....................................  0 3) 0 32

Walnuts. Grenoble, ..................................... 0 14* 0 15
" Bordeaux, " ....................................... 0 10* 0 11
" shelled................................................ 0 27 0 28

Filberts, per lb......................................................... 0 19* 0 10*
Pecans, per lb........................................................... 0 14 0 17
New Brazils, per lb..................................................  0 14* 0 15

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish................................................................ 0 08*
A I s, banners and suns .................................................  0 08
Japanese Jumbo’s............................................................ 0 08*
Virginia "   0 10

SPICES—The market is steady with 
unchanged prices.

p« lb.
Peppers, blk.............................................................. 0 16 0 30

Ginger........................................................................  0 18 0 35
Cassia..................................................................................  0 25
Nutmeg....................................................................  0 46 0 75
Cloves, whole............................................................  0 20 0 30
Cream of tartar......................................................... 0 25 0 35
Allsnice.......... ......................................................... 0 22 0 28

“ whole.......................................................  0 17 0 90
Mace ................................................................................... 0 85
Mixed pickling spices, whole................................... 0 15 0 20
Cinoamoq, whole..................................................... 0 17 0 20

>f ground.................................................... 0 20 0 12
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RICE AND TAPIOCA - Prices are 
steady.

Per lb.
Rice, stand. B.................................................  0 03* 0 031
Rangoon.........................................................  0 03* 0 03f
Patna.............................................................  0 06 0 05*
Japan............................................................. 0 06 0 07*
Java................................................................ 0 06 0 07
Hago....................................................................... 0 07
Carolina rice..................................................  0 07* 0 10
Tapioca, medium pearl................................... 0 07

“ double goat ............................................... 0 07*
HIDES AND WOOL—The market is 

very dull and inclined to weakness. 
Plenty of hides are coming in, but the 
out-go is limited.
Hides, inspected, steers, No. 1.................. .............. 0 121

“ ,r “ No. 2.................................. 0 111
‘ “ cows, No. 1..................................  0 121

No. 2................................... 0 111
Country hides, flat, per lb., cured............................. 0 11
Calf skins, No. 1, city................................................... 0 13

“ " No. 1, country............................................. 0 12
Lamb skins and pelts................................................ 0 75
Horse hides, No. 1 ............................................. 3 15 3 50
Rendered tallow, per lb...................................... 0 05 0 Q5j
Pulled wools, super, per lb............................................ 0 25

“ " extra '     0 27
Wool, unwashed fleece........................................ 0 15 0 16

"jv*sbed fleece ..................................................  0 25
SEEDS—Alsikc clover prices are un­

changed from last week : Fancy, $6.50 ; 
No. 1, $6 ; No. 2, $5.75 ; No. 3, $4.35 
1 o $4.65.

Red clover and timothy have scarcely 
begun to move as yet, so that the prices 
can not be said to be established. Tenta­
tively, however, they are :

Red clover—Choice lots, $6.75 to $7. 
Seed containing buckborn, dock and 
other weed seeds are at a big discount, 
from $5.40 to $6.

Timothy—Machine threshed, containing 
very few weed seeds, $1.65 to $1.85. 
Flail threshed, bright unhulled seed, 
$2.10 to $2.25. Samples of timothy con­
taining much weed seed are quoted a! 
lie. to 2c.

AN EASY BERTH.
Miggles—“There’s a wonderful dif­

ference between my two nephews. One 
of them is a born hustler and the other 
too lazy to work.”

Wiggles—‘‘How iloes the lazy one 
manage to exist f”

Miggles—‘‘Oh, he has a job with a 
firm that doesn’t advertise.”

MARKET HINTS.
Exclusive control for the sale of 

Roulle’s famous Minerva olive oil has 
been secured by Laporte, Martin & Cie . 
Limited. On each bottle of this table 
oil is attached a certificate of analysis 
from a French Government officer, at­
testing its purity. Their travelers have 
now samples with them. A miniature 
bottle of this oil will be mailed to anv 
grocer, or hotelkeeper who wishes to 
give it a trial.

Frederick Bane & Co., have been ap­
pointed agents, at Toronto for Sugars 
limited. Montreal.

T. A. Stone has bought the business 
of Foster, Kissock & Metcalf, Hawk- 
stone, Ont. Mr. Stone was the Michi­
gan Central agent at Hagers ville, but 
he formerly owned the business he is 
now buying back from Foster, Kissock 
& Metcalf. Years ago Mr. Stone was a 
telegraph operator and that’s where hr 
got his taste for railroading, which hr 
now appears to have satisfied. It was a 
traveler gave The Grocer man this item 
of news, and another traveler standing 
by exclaimed, “Good, I’m glad he’s 
back.” He knew him.
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Secretary W. A ('unison is in Hie 
eoimtiy this week beginning in th.e 
Daujihin district a campaign of organiz- 
alion in the country towns and villages. 
With the month of October money is 
commencing to circulate more freely, 
business is more active and dealers are 
anxious for local organization.

It is through the local organization 
that dealers derive their principal bene­
fit from the association. Through the 
local organization dealers in the same 
town or district are brought in touch 
with each other and are able to deal 
with local problems arising from local 
conditions. They meet once or twice a 
month and compare notes, giving each 
other information as to bad accounts and 
agreeing as to the policy to be pursued 
in regard to credit and other matters.

It is from the local association the 
local organization of dealers that the 
direct, tangible, dollars and cents bene- 
lit from membership in the association 
is derived. The secretary is willing and 
anxious to assist in the organization of 
local sections, but he cannot do the 
work of several men, and there are 
limits to the work of this character 
which he can undertake. In this mat­
ter each local section must work out 
its own salvation. The central one has 
shown the correct method of work aim 
it is up to the country dealers to work 
upon the lines laid down. instance^ 
are too great for the secretary to visit 
the scene of every complaint and more­
over his tihie is pretty fully occupied 
with the larger affairs of the general as­
sociation.

• • •

Hut while it is from the local organiz­
ation that the direct tangible benefit 
from membership in the association is 
derived it must not be thought that the 
central organization is of no import­
ance. It is concerned with the general 
interests of the trade and is the mouth­
piece of the retail trade in general This 
is an age of consolidation and organiza- 
>ion. and the other branches of the trade 
have long had their own associations. 
I’lie manufacturers and the wholesalers 
are organized to protect their own in­
terests and it is the part of wisdom and 
l nidenee for retailers to- unite to protect 
their own interests. It is not intended 
to suggest that the manufacturers and 
wholesalers would be deliberately un­
fair to the retailers, hut “business 4s 
business” and business is essentially 
-elfish ; consequently it is well that the 
retailer should be able to act with his 
fellows in an association when dealing 
with organizations of wholesalers and 
retailers. The individual who opposes 

n association stands a poor chance of 
success.

FRUITS

Apples-
ga lions, per doz............................................ 3 34 3 20

Cherries—
2 44

red pitted, per 2-doz. case ... ......
red unpitted, " " 4 73 4 78 

3 78blank pitted. " “
white pitted, " " ............ . 5 03 5 08

Currants—
new. red, 2 doz. cases oer case ... 
black " " . 3 83 

. 4 03
3 88
4 08

Gooseberries -
new *• ••

Pears—
2's, F B . per 2-doz. case .......................
3-., •• ......... 64
2 s .. 4 08 S33s

Plums—
Damson. Is " 2 58Lombard, I s "
Greengage. 1 a **

Pumpkins—
3s " ...........

Pineapples
2's, sliced, 2 doz. eases, per case __
2's. whole, " •• 4 20

3 75
4 fiO 
4 40

2ft s, whole,
Is, grated, " •• ******

Raspberries
red (new) " .............
black (new)

Strawberries 4 80 4 75
6 80gallon, per doz...................

Blueberries, I t, per case................
' gallons.

Goodwillies Goods.
Strawberries, per case.
Red raspberries, per case 3 10
Red cherries,
Red currants " 2 60 

a 60
3 60 
2 60

Black currants
Lawton berries

_ VEGETABLESBeans-
golden wax, " 1 93 1 88refugee,

Corn—
2‘s •• .........

Peas- .......................
Me (No. 4) 2e " ................

(No. 3) 3 s " ......... !................... .. 1 93 1 98
(No. 1) 2's sweet wrinkle . . 2 S3 1 38(No. 1) 8s extra fins sifted............

Succotash—2‘s •• .............
"Ewhol”. " ........................
.•*** sliced. 1 »whole, 3-lb . ••

sliced, “ >> 2
38

Spinach-

3 s •• ..........

Aepsnw'U per doz.....................
Tomatoes-

beans golden wax.......................
1 98
2 18crystal wax.......................

It is for this reason that the central 
other has the right to appeal with con­
fidence to the retail trade for support. 
It is surely worth $5 per year to every 
retailer in the west to be identified with 
an association of his fellows, to know 
that he is helping to support an or­
ganization which has been formed to 
protect the general interests of the 
retail trade.

MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 a.m.

Thursday, Ort 11. 1906.)

With colder weather business is re­
ported more active in the country and 
liberal buying is reported by commercial 
travelers. Values are steady in most 
lines and there is still a strong upward 
tendency in foreign dried fruits.

CANNED (iOODS — Blueberries are 
quoted now at $2 per case in 2’s and 
at $2.15 per case in gallons. There is 
an active demand for all lines of canned 
goods. We quote :

Group Group 
No 1. No 2*3

a , „ FISH
Salmon, Fraser River sockeye, per case..................... 7 »

Skeens River, " " 7 m
River a Inlet, “ " .........’****" g 05
Red Spring, " “ ....... 6 30
humpback, •• ::;r *5
cohoes. "   3 go

(Prices are for delivery in October November. )
Lobsters (new), 4-lb. date, per case........................... 16 50

I II, per t»*e............................ ! 10 50
l ib. tails, per rase............................ 15 00
" Hat», per esse................................ 15 50

MEATS.
Pork and beans I s, per doz......................................... \ 25

" Jj *.!   1 90

Ulark'e 1 lb. plain, per case...........*!!l!Ili!llI**X 2 30
;; 1 il !*. ...............................1 k

?.. ............................................. 2 40
1 tomato sauce, per case........................ 2 30;; 1 ü ;; ;; ............x.' 1 ■i “ cbm - ••   J g

'.! 1 !! !! ;;   1 *
Soupe, perd.»....................................................................... 1 K
Canned chicken (Man. Can, Oo.) per doz 3 25

“ turkey " “ .............. 3 25
“ chicken, per doz ............................
•• lurke, “    3 so

duck ............................................... 3 w)
Corned beef " 2 s " • a,

“ •* is ••  î
“ Man Can. Co. 2 s per doz. .............. 2 50
“ ’* " Is **   1 35

Roast beef (Man. Can. Co.), 2 s, per doz....................... 2 50
“ (Clark's), I s, per doz............ *. ’.*.*. 1 55

, 2 s. ** ...................................... 2 65
ats. i s, per doz................................................ 0 55
lUx.perdos................................................... 1 25
y& ..........................................................  2 so

. ..................................................... 1 25
..................................................... 1 50.................................. 1 m
.....................................................  3 50
•••••........... ...................... 3 00 3 43

ft-lb. tins, per doz..........................  l 80
1-lb. tins, *'   3 in
1-lb. glass, «   3 35

1 45
2 50
3 06 
3 10 
3 25

Potted 1 _ 
Veal loaf

Ham loaf ft lb.
'• 1 lb.

Chicken loaf ft lb. * 
“ 1 lb.

Lunch tongue I s, “ 
Sliced smoked beef

Chipped

Sliced bacon,

^ |-lb. tins,

.Mb'SL. 
. tins,14k___

1-lb glass, HUI.................... „ w
Corned beef 1-lb. tins, per doz....................................... 1 50

“ 21l> “ - ........................................  3 65
SEGA R—Prices continue as last week :

Montreal granulated, in bble....................................... . 5 00
“ in sacks....................................... 4 95

“ yellow, in bble................................................... 4 60
•' " in sacks................................................. 4 55

Wallaceburg, in bbls...................................... . . . . . . . . 4 SO
*' in sacks..................................................... 4 85

Berlin, granulated in bbls............................................ 4 90
" " " sacks............................................ 4 85

Icing sugar in bbls..........................................................  5 60
" "in boxes........................................................ 5 80
M "In small quantities..................................... 6 20

Powdered sugar, in bble.................................................. 5 40
" "in boxes................................................. 5 60
" "in small quantities ........................... 5 85

Lump, hard, in bbls......................................................... 5 70
“ ............. 5 70

5 70 
4 50

' in ft-bbls. 
in 100-1

Raw sugar..
SYRUPS AND MOLASSES - Corn 

syrups are in particularly active demand 
but molasses is not in very much re­
quest. We quote :
Syrup "Crown Brand," 2-lb tins, per 2 doz. case .... 2 25

" 5-lb tins, per 1 “ . 2 70
" " 10-lb tins, per 4 " — 2 65
" " 30-lb tins, per ( " .... 161

" ft barret per lb............................ 0 031
" " Sugar syrup, per lb....................  0 03ft

Beaver Braud, 2 lb tins, per 2 doz case......................... 3 10
" 5 - "1 " ....................... 3 60
" 10 " " ft " ....................... 3 30
" 10 ,• " J " ....................... 3 2J

Barbadoee molasses in ft-bbls, per gal........................... 0 40
New Orleans molasses in ft-bbls, per lb........................ 0 03*
Porto Rico molasses in ft-bbls., per lb.......................... 0 04ft
Blackstrap, in bbls., per gal ....................................... 0 31

'* ft " " ........................................... 0 33
" 5 gal bets . each................................... 1 35

are quoted as 

.............................. 0 lift (

COFFEE—Prices 
lows :
Whole green Rio. per lb.......

" roasted " per lb........................................
Ground roasted Bio.................................................
Standard Java in 25-lb. tins, per lb.....................
Old Government Java in 36 lb. tins, per lb.........

** M Mocha...................................................
Imperial Java, in 85 lb. tins, per lb......................
Pure mocha " * ....................

" Maracaibo.......................................................
“ 1 Bio.................................................................
IS:
Local Blends;— 
Moch^eod Java in

Brand (O * 8) in 8-lb tins, per lb.

ir lb.8-lb. line, pei 
1-lb. ^
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MA TCI IKS—
" Telegraph,’
“ Telephone . 
‘ King Edward 
“ Head Livht ” 
' ‘ Rising Star ".
“ Eagle "...........
“ Victoria".......
“ Silent,11200‘s. 

c “ . 500 e

.... 4 95 

... 4 85

.... 3 65 

.... 4 40 

.... 5 90 

.... 2 05 

.... 3 25 

.... 2 30 

.... 4 90 

.... 2 25

MINCE MISAT—
Mince meat, 7 lb. pails, per lb..................................... 0 (91

" * 28 " “ “ ..................................... 0 08$
" “12 oz pkgs., per doz.................................. 1 05

FOREIGN DRIEU FRUITS—New Mgs 
will be on the market the first of next 
week and revised prices will he found 
below. The Mrst shipment of Trenor 
Valencia raisins will arrive about the 
same time. We quote :
Sultana raisins, bulk, per lb........................................... 0 10

“ cleaned, '* ....................................... 0 111
“ lib pkgs “ ....................................... 0 14

Table raisins, Connoisseur clusters per case.............. 2 60
“ extra dessert, “ " — 3 40

Royal Buckingham, “ ............ 4 00
“ Imperial Russian t ............ 5 25
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).......................................... 3 35
" Connoisseur clusters,boxes(51 lbs). ... 0 80

Valencia raisins, I. o. s ................ .................................. 1 75
" “ selected.................................................. 1 85
" " layers........................  .......................... 2 10

Trenor's Valencia raisins, f.o.s, per case.....................  2 70
“ “ selects “   2 85

layers *'   2 95

California raisins for November deliv­
ery.
California raisins, muscatels, 2 crown, per lb............  0 09

“ " 3 “ ............... 0 094
“ " “ 4 “ ............... 0 081
" “ choice seeded in f-lb.packagee

per package.................................  0 07%
“ “ fancy seeded in 1-lb. packages

per package ................................ 007$
" " choice seeded in 1-lb packages

per package ................................ 0 09%
fancy seeded, 1-lb. packages,

per package................................ 0 09$

California raisins, spot shipment.
California raisins, muscatels, 2 crown, per lb..............  0 08

“ - " 3 • ............. 0 09i
4 “ .............. 0 09*

choice seeded in f-lb packages
per package ....................... 0 07«

1 ’ fancy seeded in $ lb. packages
per package.............................. 0 08

choice seeded i'i 1-11) packs' es
per package.............................. 0 01'à

fancy seeded, 1-lb. packages
p r package.............................. 0 09$

Prunes, October delivery.
Prunes 10 >-120 per lb.................................................... .. 0 06$

" 90-100 “   0 07*
“ 60-90 "   0 08$
“ 70-80 “   0 08

Prunes 60-70 “   0 04
" 50-60 “       0 09i
•• 100 120 per lb......................................................... 0 09|

90 100 “   0 05
81-90 “   0 052

** 70-80 “   0 061
60-70 ‘   0 061
50-60 ..................................................... 0 071
40-50 “   0 071

Currants, uncleaned, loose pack, per lb....................... 0 071
" dry cleaned, Fillatras, per lb.......................... 0 07%
" wet cleaned, per lb............................................ 0 07$
11 Filiatras in 1-lb pkg. dry cleaned, per lb____ 0 081
" Vostizzas, uncleaned........................................ 0 08

Hallowee dates, new per lb............................................ 0 06$
Figs, cooling, in topn-ts, per lb...................................  0 05*

“ ** in sacks “ ..   0 05;’
“ table, 1 crown “ ..................................  0 10

“ 3 ‘ “ ................................... 0 11
“ 5 “ “ ................................... 0 13

glove boxes, per box ....................... 0 09$
stpiare boxes (12 oz) per box............... 0 08$
1 lb baskets, per basket.................... 0 15

Figs, cooking in taps and sacks.................................. 0 05$
“ " boxes....................................................  0 05$

Apricots, choice, in 25-lb. boxes,per lb......................... 0 18
Apricots, standard in 25-lb. boxes, per lb..............  0 17
Peaches, choice, per lb....................................................  0 17$
Apricots, choice (new delivery about August 1),

per )b............................................................................. 0 22
Apricots, standard (new delivery about August

1). per lb......................................................................  0 21*
Peaches .. ........................................................................ 0 16$
Pears, choice (halves), per lb........................................ 0 16

'* standard “ “ .......................................... 0 15
Plums, choice (dark pitted) per lb................................ 0 14i
Nectarines, choice............................................................  0 16

CANDIED CEKLS—
Lemon, per lb..................................................................... 0 10$
Orange *' .......................  ........................................  0 104
Citron " ......................................... ......................... 0 IS*
Mixed, in 1-lb drums per doz...................................... 2 1»

COCOA—Baker’s cocoa has been ad­
vanced 1 cent per lb. and is now quoted 
at 43c. per lb.

NUTS—Brices arc as follows :
Almonds, per lb................................................................. 0 15

“ (shelled), per lb.................................................. 0 33
Filberts .............................................................................. 0 10
Peanuts................................................................................ 0 10$
Jumbos................................................................................ 0 12]
Walnuts, new,Grenoble», per lb.................................... 0 15

" “ Marl Kits >T ...........................................  0
“ " shelled, “ ........................................... 0 32

Pecans, per lb........................................................... 0 15 0 16
Brazils, per lb..................................................................... 0 15

SPICES—Whole cloves have been, ad- 
v auccd to 25c. per lb.

GROUND HINUErt
Pepper, black, in 10 lb boxes, per lb......................... 0 18

“ white, “ 5 “ “ ......................... 0 25
Cayennepepper, in 2 and 5 lb. tius, per lb.................. 0 20
Cloves, in 5 lb. boxes, per lb........................................... 0 22
Ca«sia, " “ “ ........................................... 0 12
Allspice.................................................................... 5 11| 0 If»
Ginger, In 10-lb. boxes, per lb....................................... 0 13
Mixed spice, in 5-lb. boxes, per lb................................ 0 20
Mace, in 5-lb. boxes, per lb............................................ 0 70

WHOLE SPICKS.

Black pepper, per lb........................................................ 0 13
White pepper, per lb......................................................... 0 25
Cinnamon (ordinary), per lb........................................... 0 18
Cinnamon (extra choice), per lb.................................... 0 24
Nutmegs, per lb .............................................................. 0 25
Cloves according to quality)..................................0 14$ 0 25
Ginger, por lb..................................................................... 0 10
Allspice, per lb.......................................................... 0 08| 0 10
Mace, per lb....................................................................... 0 70
Mixed spices, for pickling.............................................. 0 12

“ ‘‘ 4-nz. packets, per doz......... 0 75

BUCKWHEAT—Quoted as before at 
$1.70 per half sack.

RICK, TAPIOCA AND SACK)—Prices 
are quoted as follows :
Japan rice, per ib., cwt. lota.......................................... 0 05*

" “ 50-lb. lots....................................... 0 051
Rangoon rice, per lb......................................... .. 0 04 0 04$
Patna " “ ......................................................... 0 04$
Tapioca, per cwt........................................................ 7 50 7 75
Sago, per lb......................................................................... 0 04$

POT AND PKAKL BAULKY—
Pot barley, per sack.......................................................... 2 20
Pearl barley, per half sack (49 lbs)................................ 1 65

“ v sack....................................................... 3 30
BEANS—White beans, hand picked, 

are quoted at $2.05 per hush., the 'Mb. 
picked at $1.80, and the 5-lb. picked at 
$1.75.

NOVA SCOTIA MARKETS
Halifax, October 41, 1906.

The retail grocers did a rushing trade 
during tin1 exhibition, hut the wholesale 
trade was rather quiet. Prices are firm 
and collections good. The quotations on 
canned goods have arrived and while the 
jobbers anticipated an advance over last 
year, the figures quoted are somewhat 
of a surprise. They are as follows fm 
ten-case lots : Corn, No. 1, 95c., No. 2 
!I2U\ ; less than ten-ease iols, No. 1. 
■I7U-., No. 2, !!5c. Tomatoes, group No. 
1, $1.22/., No. 2, $1.211 ; less than ten- 
case lots, No. 1, $1.25, No. 2, $1.224- 
Peaches and pears are about the same 
as last year, hut plums are higher. A 
shortage is expected in the salmon pack 
and dealers here say their orders arc 
coming along very slowly. Jobbers also 
say that yellow-eyed beans will he high­
er this year.

’ » *

BUTTER—General complaint is heard 
regarding the price oi butter, and it is 
the opinion of all tlia 1 the prices arc 
too high. The past two years during 
the Autumn season the price of butter 
has been jumped up without any appar­
ent good reason. The consumption is 
not any greater, and there is not as 
much butter exported as heretofore. The 
receipts on the whole are up to the 
average. The jobbers have to pay high 
prices and it is not they who are mak­
ing the prolit. The majority of them 
endeavor to keep the price down so as 
'■o hold their customers. Dairv is quoted 
from 21c. to 22c., and creamery prints 
27c.

EGGS—A belter quality of eggs are 
now reaching the market, the cooler 
weather conditions being responsible for 
the improvement. The price is firm, 
eggs being quoted on the island at 18c 
and here at 20c. Good Nova Scotia 
eggs are not very plentiful, and the 
price varies from 22c. to 2Uc. per dozen 
Cheese remains firm at 134c. to 14c.

VEGETABLES—The arrival of the 
lirst produce-laden vessels lias caused the 
potato market to become a little easier, 
Prince Edward Island now being quoted 
at 50c. per bushel, and Nova Scotia at 
60c. Turnips are selling at $1.25 per 
barrel, beets and carrots at $1.50 and 
parsnips at $2. A further drop in pota 
toes is looked for at an early date, as 
from now on the vessels will he arriv­
ing from the island with big cargoes.

FISH—The market is well supplied 
with fish, both fresh and sailed. The 
price of dry lisli is unchanged since last 
report, hut an advance is looked for, as 
the dealers are buying up all the fish 
available. Mackerel have again struck 
in along the coast, and some of the 
hand line fishermen are doing well, hut 
no large catches have been reported. The 
lish are large and fat, and command a 
good ligure now. Oysters are very high 
and there is a big demand for this kind 
of fresh fish, not only locally hut in 
other parts of the Dominion, particular 
ly in the big cities. Oysters this season 
will he higher than ever before. It is 
expected that the shipments from tin 
island will be up to the average, hut 
the consumption being greater causes 
the price to advance. Hand picked ny 
sters are now quoted at $7.50 to $8 pci 
barrel.

• , *
William Dull, managing director of the 

Atlantic Fish Co., has gone to Bax 
of Islands, Nfid., where his company has 
purchased a fishing stand in the centre 
of the great herring grounds. It is the 
intention of the company to cater to the 
herring trade of Canada, and alreadx 
goods are being exported as far as the 
Yukon.

• . *
The recent agitation in regard to 

sheep raising is resulting in farms being 
purchased suitable for the industry b> 
men of means who purpose introducing 
new breeds into the country and en 
ileavoring to make the enterprise" sue 
evssful by every means in their power 
The North Mountain, in Cornwallis 
County, has been selected as the most 
favorable spot for sheep raising and sex 
era! farms arc being negotiated for l<> 
this end by business men in different 
sections of tlfat county. II offers nai 
ural facilities for sheep raising to tin­
man who is anxious to make Hie indus 
try a lucrative one.

James Whitehead, of Whitehead A 
Iluether, Walker ton, Ont., lias arrived 
home from a very pleasant trip to tin- 
west. Mr. Whitehead was shooting 
prairie chickens on several occasions 
during his sojourning in the great groxx 
ing land and brought hack a number of 
photographs bearing incontrovertible 
evidence of his prowess with the gun 
and his good fortune. Now Mr. White­
head is feeling fit for big Fall business 
He looks after the grocery and crockeix 
end and Mr. Huether the "dry goods and 
millinery

34
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WITH THE TRADE AT OTTAWA
Business Brisk—Canned Goods Prices—The Potato Market—The Flour Situation 

—Death of Mrs. H. N. Bate, a Lady Highly Esteemed.

Business has been reported fairly good 
during the past week among retailers. 
Wholesalers are extra busy taking into 
stork Fall and Winter supplies. New 
raisins and figs ate to be hail and are 
being snapped up freely.

A good deal of comment is heard on 
the new price set for canned goods. 
Some retailers feel that with corn sell­
ing at 3 for 25c. and tomatoes at 10c. 
it is poor satisfaction putting in a Win­
ter supply. Of course tin- above prices 
are not what should be, but because of 
those merchants who bought from inde­
pendent factories having an extra ad­
vantage of 10 off they are able to sell 
at above figures and show a seasonable 
profit. Other dealers who bought from 
the association have to follow and sell 
at what is the bare cost of handling. 
However, there is the consolation of the 
possibility of a rising market, which 
may help to strengthen retailers’ prices. 
It is also thought by some of the mer­
chants here that if the leading stores 
would come out with their opening prices 
of this season’s goods at 10c. for corn 
and peas and 12 l-2c. for tomatoes, it 
would have a beneficial effect to all and 
set the canned goods business on a pro­
per basis as far as the retail trpde of 
Ottawa is concerned.

* • *

Over 1,200 boxes of cheese were 
hoarded on the local board Friday last 
and the price obtained was 12 3-le. for 
both white and colored.

' . •
Small fruits are pretty well over for 

the season with the exception of gra|iei, 
which are not any loo plentiful. Ap­
ples are commanding good prices on this 
market. Not much local grown stock is 
to be had, which other years, when sup­
plies are plentiful, has had an effect on 
western grown fruit.

* . *

Shipments of potatoes from outside 
points have been arriving on this mar­
ket and selling at K5c. to !Nle. a bag 
with a good demand; it looks as if these 
prices will be maintained for a while.

* * *

The Hour market is brisk, their be­
ing a good demand by housekeepers at 
this season, as many who do not bake 
their own bread during the Summer do 
so when the cojd weather starts. Prices 
to the trade here are: For Hungarian 
Patent, *4.40 per 1)1)1, and Strong Bak­
ers, *3.00. Bran is quoted about -'FH*. 
and shorts *22.

* . •
The death occurred on Friday last of 

the wife of II. N. Bate, head of the firm 
of H. N. Bate & Rigis, wholesale grocers, 
this city. Mrs. Bate was an estimable 
lady and one who will Ire greatly missed 
by a large circle of friends. She was ill 
about two weeks before her death. The 
funeral took place on Monday the 8th

inst., from her late residence, Fenwick 
House, to All Saint’s Church (Angli­
can), thence to Beeehwood Cemetery. 
The cortege was the largest seen in the 
city for some time. Sir- Wilfrid Laurier 
and other members id' the Cabinet were 
in attendance besides a large concourse 
»f prominent Ottawa [reople. The cas­
ket was borne by her sons, Herald. 
Harry A., Llnorllyn, Thomas A. and 
Frank, with her nephew, H. Christie, 
and it was a sad sight to notice with 
what loving care they dejmsited it to its 
last testing place.

The Ottawa grocery trade extends it' 
deepest sympathy to Mr. Bate and his 
family in their bereavement.

• . •
The Ottawa Retail Grocers' Associa­

tion meet on Wednesday this week.

HERE AND THERE WITH THE 
TRADE.

Hood ik Teetzel, Nelson, B.thave 
dissolved.

M. C. F. llambl), Toronto, has sold 
to W. K. Thompson.

Adams <k Fur ville, general store. 
Stettler. have dissolved.

Win. McClelland, Niagara, was in To 
ionto Wednesday of last week.

Neil Marron, grocer, Barrie, was a 
visitor in Toronto last week.

U. K. Porter & Son, Falmonton. 
Alta., are giving up business

J. O. Steacy, general merchant. 
Crystal Citv. Man., is selling out

A. E. Dell, general merchant, Niagara 
Falls South, has taken in a partner.

W. E. Medium!, 228 Queen street cast, 
Toronto, is taking a fortnight holiday.

APPLE EXPORT SITUATION.

Shipments From American Ports Last 
Week.

Fred Barker, Toronto, gives the fol­
lowing statement of apple shipments for 
the week ending October 8 :

Montreal
Liverpool.

17,162
New York 6,644
Boston ......................... 17,338
Halifax 1,932
Week’s total 43,076
Same week’s total, 1905. 67,827
Season (o date ............... . 101,11118
Last season to date ....... 201,555

Mr. Barker says : Liverpool cable 
under date of October 8 is : “12,(Mill
blits, selling ; Virginian apples selling , 
Kings, XXX, 15s. to 21s. 6d. ; Green­
ings, XXX, Its to 17s.; XX, Ms. to

Francis Allore, of Stocv, Ont., has 
made an assignment to C. W. Huyck.

Bradley <k Son, St. Catharines, report 
business lheir way is very satisfactory

11 Knowles, Newmarket, took a day 
oil last week and visited the Markham 
Fair.

S. M. Warriuer a general store. 
Stouffville, Ont., has been sold to H 
Tunory.

A. Provan, Toronto, took a holiday 
last week and made mem at the Mark 
ham Fair.

Hartley Authors and (ieo. Clayton. 
Toronto, saw the Markham Fair togeth 
er last week.

A meeting of creditors of Walker & 
Hurlburt. Thonibury. (hit . was held on 
the Ith inst.

Mr. -faeob lloersam is erecting a two 
storey brick addition to his store in 
Waterloo, Ont.

The Alberta-Pacific Co have acquired 
the grain elevator of .lohn Lineham. 
I Ikotoks. Alta

I asm E. liver will continue the busi 
ness formerly conducted by flyer k Son. 
at Sutton. Que.

The business of McKenzie Bros., 
Moose Jaw. Sask., Inis Wen sold to 
llcasinun ik Fowler

Campbell, Titsworth ik Morris, of La 
combe, Alta., have been succeeded hi 
Campbell & Titsworth.

The business of .1. Ouellette, general 
storekeeper, I’apineauv ille. Que. has 
been advertised for sale.

J. X. Ratelifie A Co., Stouffville, 
Ont., report, that they have none an un 
usualii large business in fruit this Sum 
mer.

The enlargement id' the Welland Uanal 
is beinir urged before the grain commis 
sion, in order to lower rates and pre 
serve the grain carrying trade lor Can 
ada.

SITUATION WANTED.
/ vOMMERCIAL TRAVELLER good salesman .eel, 
' silualion. Box 125 Canadian Grocer.

13s. , Colverts, Its. to 15s. , Snows, 
12s. tid. to 2tls. , demand active for best 
qualities."

A Glasgow cable of same date reads 
“Nuiuidian, Marina, selling , conditions 
are improved ; market has an improving 
tendency , good demand for best quality. 
Kings, Ills, to 25s. , King Pippins, Its

London Glasgow Various. Total
1,533 lti,585 3,909 38,189
3,904 3,091 1.708 18,317

85h 18.191
13,034 14,966
19,327 10.676 7,517 89.59K
36,004 32,801 21,559 161,191
11,919 72,694 11,902 233,583
92.133 112,280 10,033 152,601

to Ills, tid ; Baldwins, 11s. tid lo 15s. ; 
Blenheims, Wagners, 14s. tid to 15s 9d ; 
Greenings, Colverts, Fallawaters, 10s 
tid. to Its.; Wealthy, Snows, Graven- 
steins, Ids to 18s tid."
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They Cost Less 
Than Nothing

Literally, ALLISON 
COUPON BOOKS cost 
less than nothing. By 
using them a mistake is 
impossible, thus saving 
many times what we 
charge for them. 
Hence, by absolutely 
saving a great deal 
more than you pay for 
them, theynot only cost 
less than nothing, but 
you receive a great, big 
premium with every 
book you buy.

IF A MAN WANTS CREDIT
for $10, give him a $10 Allison Coupon Book, charge 
him with $10. and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KIvKINQ. There are otherCoupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by
THE EBY, BLAIN CO., Llmiteu, TORONTO.
C. 0. BEAUCHEMIN & FIL8, MONTREAL.
WM. T 6L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

IMPROVED •'

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

PERCY P. DAVENPORT
622 McIntyre Block, - - WINNIPEG, MAN.

Square your accounts

EVAPORATED APPLES
Chops, etc.

Quality Guaranteed 
Correspondence Solicited.

COLLIER BROS., NAPANEE, ONT'

CONDENSED OR “WANT’ 
ADVERTlSEflENTS

Advertisements under this heading, 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YZABLY CONTRACT BATES.
100 words each insertion, 1 year.........................$30 00
“ “ “ 6 months................ 17 00
" 11 “ 3 months................ 10 00

60 "1 year ...................... 17 00
" " 6 months................ 10 0$

62 " " 1 year....................... 10 00

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re­

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re­
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box ioi, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (ftf.)

AGENCIES WANTED

A GENTLEMAN with considerable experience 
in manufacturing business and manufacturers' 

agencies, and possessing a good connection 
among the grocers, druggists and confectioners of 
Montreal, desires to obtain the Montreal agency 
for one or more firms selling to the above men­
tioned class of trade. A1 references as to charac­
ter and ability. Address at once “ Nagroch " 
care of Canadian Grocer, Montreal Office.

GOOD Canadian agencies required by energetic 
man with best personal connection in Bristol 

and district. Reply “ Bristol,” care of MacLean 
Publishing Co., 88 FleetSt., London, E.C., Eng.

POSITION WANTED.

GROCERIES, PROVISIONS—Foreign and Co­
lonial-Patent medicines, wines and spirits. 

Englishman, having had seventeen years’ first- 
class experience, wants position as traveler, mana­
ger, or head counterman. Age 32. Good ad­
dress. Good references. Distance no object. 
Thomas Lee, Queen s Hotel, Vegreville, Alberta.

[41]

SITUATIONS VACANT.

\17ANTED—Broom and whisk maker, good 
W wages will be paid for good workman who 

is steady and likes work. Apply Box 124, 
Canadian Grocer, Toronto.

COLD
STANDARD

BAKING
POWDER

18

“GUARANTEED 
THE BEST"

IF YOU SEI.L IT YOU 
ARE GIVING YOUR CUS 
TOMERS THE HIGHEST 
VALUE POSSIBLE, AND 
YOU ARE ENJOYING A 
GOOD, SURE, SAFE PRO 
FIT. THE QUALITY IS 
ALWAYS THE SAME 
•GUARANTEED THE 
BEST.”

THE QUESTION IS

n■
ARE YOU SELLING IT? 
IF NOT, BETTER WRITE 
US ABOUT IT.

The Colville-Geenesee Co.
Limited

WINNIPEG and BRANDON
MANITOBA

Before buying --------BUY--------

SALT Star Brand
Write us for quotations and we COTTON CLOTHES LINES

can save you money -----AND —

Mason & Hickey
COTTON TWINE

Cotton Lines are as cheap as Sisal or Manila and much better.

108 Princess Street, WINNIPEG, Man. Tot Sale by All "Wholesale Dealers.
SEE THAT YOU GET THEM.

8ti



THE CANADIAN GROCER

PRICES HAVE ADVANCED
But we can still book orders at the old figures, 
having bought before the increase.
We sell, to arrive, all fruits of 1906 crop :

Prunes
“Griffin & Skelley." sizes from 30/40 to 90/100. . 25-lb. boxes 
“Webfoot," sizes from 30/40 to 90/100 . 10 and 25-lb. boxes
“Santa Clara" Prunes, sizes 40/50 to 70 80

Malaga Raisins
Empress Cluster, in 1-lb. cartons, 5^-lb. and 22-lb. boxes 
Duchess

Countess, in 5l/i-\b. and 22-lb. boxes 
Princess

Seeded Raisins
Choice Peacock Brand, in 1-lb. packages

Dragon Brand, in 12-oz. packages
Griffin & Skelley, in 1-lb. packages

Valencia Raisins
F.O.S. Selected and 4 Crowns. Best brands.

Currants
Fine Filiatras, in i c/s

Cleaned Loose, in i c/s
Vostizzas, in i c/s

Cleaned, in I-lb. pkgs.
Evaporated Fruits

Peaches Apricots Pears Nectarines

Also: FIGS, NUTS. SHELLED NUTS AND WALNUTS. Etc.

NO TROUBLE TO QUOTE. WRITE OR WIRE.

Laporte, Martin & C/e, Ltee.
WHOLESALE GROCERS, MONTREAL
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ROLL BACON
Is a good seller at this time of year.

We are offering Choice New 
Cured Stock.

It will pay you to order a ship­
ment of this favorite line by mail 
or telegram at once.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS LIMITKD

TORONTO
TELEPHONE M 3060

FRESH
PORK

SAUSAGE
The coming in of colder weather gives an 

appetite for something savory, and nothing 
fills this want better than fresh pork sausage. 
We make them in our own sausage room, 
and there is none finer or cleaner in America. 
They are made of fresh pork, pure spices, 
ground hy ourselves, and they are sure to 
please.

F. W. FEARMAN CO.,
HAMILTON u"n

r

u

“CORONA”
CHOICE NEW CURE

PLATE BEEF
IN 200 POUND BARRELS 

Every Piece cut from Select Cattle
QUALITY GUARANTEED

READY FOR SHIPMENT

MESS BEEr
Write for Prices

The Montreal Packing Co.,
MONTREAL, P.Q. Uelted

*3 i t t t t

t

* k
HAMS

Z°P0NT0.0Ka

FIRST
Speak to yourself

SECOND
Speak to us

About
our SAUSAGE

You cannot get any better at 
any price.
So get the rewards of satisfac­
tion now through ordering now.

THE WM. RYAN CO., Limited
70-72 Front St. East, TORONTO, ONT.

EVERYTHING IN THE PROVISION LINE
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Produce and Provisions
CHEESE AND BUTTER BULLETIN.

The situation on cheese remains prac­
tically unchanged since Iasi week. Next 
business is scarce, while the shipments 
were again heavy, which simply conlirms 
our previously expressed opinion that a 
great many .September cheese were sold 
“short," and which may also account 
lor the firm country markets, when theie 
is hardly any new business to warrant 
buying at present prices.

Shipments of cheese last week, as will 
he seen from ligures later on, were near 
ly 30,000 boxes more than the receipts, 
which indicates that the goods were 
largely wanted on previously made con­
tracts, and also thal a large quantity ol 
goods, held here for account of British 
houses, were ordered to be shipped as 
the present demand for prompt shipment 
is very light and our market is very- 
quiet with prices even a shade lower.

Our receipts at Montreal were last 
week 76,7117 boxes of cheese and 13,061 
packages of butter, against 87,394 boxes 
of cheese and 31,730 packages of butter 
for the same week of last vear, or since 
May 1, 1,884,708 boxes of cheese and 
.424,470 packages of butter, as compared 
with 1,833,380 boxes of cheese and 656,- 
854 packages of butler for the cor­
responding period of last year.

Our exports from Montreal were Iasi 
xveek 105,667 boxes of cheese and 13,261 
packages of butter against 119,334 boxes 
of cheese and 20,807 packages of butter 
for the same week of last year, or a 
total since May 1 of 1,787,069 boxes of 
cheese and 339,191 packages of butter, 
as compared with 1,616,626 boxes ol 
cheese and 509,378 packages of butter 
for the corresponding period of last 
year.

According to these figures our receipts 
of cheese show an increase of 52,128 
boxes and our shipments show an in­
crease of 140,443 boxes, leaving natui.il 
ly a decrease in our Montreal stocky of 
88,015 boxes as compared with the same 
date of last year, while in butter oui 
receipts are 132,381 packages less anil 
our exports are 170,187 packages less 
lhan Iasi year, which would mean a sur 
plus stock of 37,803 packages over the 
same time of last year.

These are the figures as we get them. 
The receipts are not accurate; ihe ex­
ports are correct. It is generally calcu­
lated thal our receipts of cheese pre­
viously were about 10 per cent, more 
than actual ligures published, and this 
year it is believed that 5 per cent, will 
cover this difference. Taking this basis 
we find that our receipts of cheese Iasi 
year were 3,015,508 boxes and this year 
they were only 1,978,944 boxes, which 
would mean that we hold 124,579 boxes 
of cheese less in slore in Montreal lhan 
at this time last year.

Stocks in England are reported at. 
about 100,000 boxes larger than at this 
time last year. Present prices are con­
siderably higher than at this date a year 
ago, but larger supplies last year proved 
insuflicient for the Winter’s trade and 
prices went to fully 70s. per cwt. As 
we are at present fully 5s. per cwt. 
lower than this, it seems reasonable to 
expect, a further advance in prices

Mr. ti. (1. Publow, the chief dairy in­
structor for Eastern Ontario, made the 
statement that he found hardly any 
September cheese in the factories lie 
visited last week, ending October 6. The 
country seems bare ol cheese, when for­
merly they had a fair quantity unsold, 
and altogether the situation seems de­
cidedly “bullish."

The situation on butter seems very- 
strange. According to figures given 
above, our stocks of butter are fully 
37,8113 packages larger than at Ibis time 
last year. In spite of Ibis, il is hard to 
lind any good “stored" creamery butter 
and there is a positive scarcity of this 
grade on our Montreal market, hut oui 
prices are, and have been, above the ex­
port basis right along, and the decreas­
ed shipments demonstrate this very 
clearly. We can only account for this, 
that prolAihly the west has sent in more 
dairy butter, which may show an ac­
cumulation of stocks here.

At present it is firmly believed that 
prices of lines! creamery butter will be 
higher in the near future. At any rate 
the tone of the market, both in Montreal 
and at country points, is very firm

OUR LONDON (ENG.) LETTER
The cheese market in London lias rul­

ed something quieter during the past 
week, due, no doubt, to the fact that the 
quarter day is at hand, and |>en|iie arc 
busy getting their finances in order. Sell­
ers are retaining their firm altitude, and 
it is quite possible thal, apart from the 
advent of quarter day, buyer* are begin­
ning to feel that prices are liai stiff 
and thal a policy of caution is advisable. 
It is difficult to accurately gunge tin- 
trend of publie consumption, hut one or 
two of the larger dealers declare that 
Ihe advent of colder weather has brought 
a falling off in demand for cheese. This 
is certainly rather curious, and hatdly 
what one might have expected. Still. 
Ihe demand for cheese has not been so 
jieeiiliar during the past few months, and 
demand and supply have been so sur­
prisingly irregular, that one has come 
to expect almost anything. Supplies of 
Canadian cheese continue l<> cone to 
hand in fair quantities, and there au­
nt line cf wiiting sene .’Jt’,C()0 foit-s 
vn the way to London. Total stocks in 
depot ligure out al alunit 11KI.IHI0 boxes, 
so lhat it will he Seen that a healthy 
position is maintained, wiih a slight in­
clination for stocks to slowly accumu­
late. “Choicest” August make of Can­
adian is still on offer, and is realising 
from tiffs, lo 64s. As mentioned last 
week, cable advices for October make 
are exceedingly high, and it remains to 
he seen how sales will be effected af 
such figures as Canadians are demand­
ing. While there has been perhaps a 
little more money in Canadian cheese, 
as well as butter, for importers over 
here, it must be confessed that profits 
are not being easily made, ami Cana lian 
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farmers stand to reap a harvest of dol­
lars again this year.

There has been a brisk demand for all 
higher grades of hotter thumghout the 
week, and buyers have lieen compelled 
to cope with an advancing market. Can­
adian make is moving well at prices 
ranging from 114s. to litis for best 
quality Lower grades are not in sueh 
good demand, whilst dairies realize !K2s. 
to !Mn\, which is a slight advance. As 
far as quality is concerned then- is not 
much to report, it will lie a long time 
before the evil effect, brought alunit by 
Ihe recent mouldy arrivals on this mar­
ket, is effaced. The writer has before 
him quite a list of factories in Canada 
who have made for themselves an unde­
sirable reputation. Il must In- home in 
mind all tin- time, however, that but­
ler of an excellent quality is also being 
received. One does not want lo magnify 
the harm done even in the smallest de­
gree. It is hail enough a> il is.

PROVISION SITUATION
“I can't fell you any more lhan L- 

fold you a week ago.’’ said a leading 
pork packer to flu- Canadian Grocer's 
reporter yesterday, when questioned as 
lo the condition of the market. “We’re 
a week neater flic frying holiday season: 
that’s all.”

Hugs continue in faiily short supply 
and anxiety lo get them occasioned a 
rise of Lie. in the prive of live hogs. 
Packers are paying this week 1-6.40 f.o.b 
country |H>ints Receipt* were slightly 
larger than the week before, not much

The English market has assumed a 
steady tone and there is a good demand 
for Canadian products. I‘rices are un­
changed.

There is a good domestic demand for 
all classes of pork products and sup­
plies are none too large. Short supplies 
for a long period have prevented any ac­
cumulation and the heavy demand from 
the north country is now on. In the 
whole line of provisions there was not 
this week an indication anywhere of a 
weakening in price and the packers all 
talked strong. Thai, of course, is na­
tural. Prices at this time usually de­
cline hut the continuance of demand 
and short stocks are holding things 
steady as yet. At any rate then- is tint 
talk ol" an) further advance. Even 
at Ihe present high prices good bacon 
will go far further in feeding a family 
than the same money’s work of fresh 
meal, and lhat fact, in part at least, 
helps to explain Ihe continued demand.

From Max to September, Canadian 
shipments of cheese to England were 
150.000 boxes more than for the corrc 
spending period last year, while ship 
ments of butter were 135,000 tubs less. 
A rise of twopence a pound in the price 
of butter is probable

t



1

DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HALIFAX, N.S.

Table. Dairy and Cheese Salts. Fine and Coarse 
Salts in Sacks and Barrels, Land Salt.

C. R. COOPER
TORONTO SALT WORKS

BUTTER-i EGGS
—we ARE-----

BUYERS and SELLERS
Corre«pondenc« golldted from 01TABI0, 

MABIT01A and LOWIB PB0YIH01I.

TORONTO.

Every country store should 
stock them, because 

every housekeeper 
wants them.

ROOMS 
RUSHES 
ASKETS
OODEN H/ILLOW
ARE WARE

Paper Bags 
Wrapping Paper | * 

Grocer’s Sundries

WALTER WOODS & CO.
Hamilton and Winnipeg

PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—Prices are about firm 
this week, no change having occurred. 
There is saiu to be a little business 
passing in an export way, but local 
trade is not large—nothing unusual at 
ibis season.
Lard, pure tierces ................................................. 0 11J U 12

56-lb. tube U 11| 0 111 
0 lit 0 12

pay the prices offered them by city buy­
ers. Meantime good selects bring any­
thing between 22c. and 23c. Good cold 
storage eggs, which are equal to No. 1,. 
bring 19c. .

......... 20-lb. paila, wood (10$)
cases, 10-lb. tins,60 lbs. incase 

- 5-lb.
3-lb.

0 12 
0 m 
0 121

Lard, Boar’s Head brand, tierces, per lb.................. 0 U9t
" " à-bbl., per Id............................ 0 094
“ " tubs........................................... 0 095

Cases, 20 3-lb. tins, per lb.............................................. 0 10j
" 12 5-1D. tine " ............................................... 0 luj
" 610-lb. tins “ ................................................ 0 10

20-lb. wood pails, each.................................................... 1 95
20-lb. tin pails, each........................................................ 1 85
Wood net, tin packages, gross weight—
Canadian short cut mess pork.......................... $22 50 $23 00
American short cut clear .................................  22 Uu 22 50
American fat back............................................... 23 00 23 50
Breakfast bacon, per lb................................................ U 15$
Hams....................................................................... 0 141 0 16
Extra plate beef, per bbl.....................................  12 50 13 UU

BUTTER—Export demand for butter 
is very light, prices on the other side 
having declined, while here, in some 
cases, they have advanced. Demand is 
now all for local account, since prices 
are above an export basis. The local 
situation will govern matters now for 
the balance of the season. The demand 
for home consumption is increasing 
every year and is becoming quite a toe- 
tor to be reckoned with towards the 
end of the season. Local merchants are 
buying, and are storing some from cur­
rent receipts for Winter requirements.
Choicest creamery, salt  ............................ 0 23| 0 M3
Medium creamery......... ......................................... 0 23 0 233
Western dairy................................... ............................. 0 20

CHEESE—The market continues quiet 
with business restricted. Shipments 
lately have been very heavy, a lot of 
early purchases having been going for­
ward, resulting in the current demand 
being very light. This dullness has had 
the effect of reducing prices je. all 
round, but even at the decline demand 
has not been stimulated. Prices, how­
ever, are not expected to decline much 
further for the best goods, and dealers 
anticipate firm prices until the close of 
navigation.
Ontarios......................................................................  0 13 0 131
Townships.................................................................... 0 13 |0 13
Quebec*......................................................................  0 12 30 133

EGGS—Very few eggs are coming in 
from the country. The receipts are much 
below the consumption, and dealers have 
been using cold storage slock. It is 
thought that holders in the country who 
have been unwilling to part with their 
eggs will thus be brought around to

TORONTO.
PROVISIONS—The demand for pork 

products keeps up and there is no sign 
yet of the usual Kali decline in prices. 
Deliveries of hogs have been so short 
that stocks have not accumulated. Lard 
quotations are fractionally higher. 
Dressed hogs are up a quarter.

Long clear nacou, uer lb................................  U 12$ U 12i
Smoked breakfast bacon, per lb............................. 0 16
Roll bacon, per lb...........................................  0 124 —
Small hams per lb.............................................0 15$ 0 16
Medium hams, per lb.................................. 0 15| 0 16
Large hams per lb.........................................  0 14 0 15
Shoulder hams, per lb.............................................. 0 Hi
Backs, plain# per lb.................................................. 0 17

“ pea meal...............................................   0 17 0 18
Heavy mess pork, per bbl............................ ^2 00 22 50
Short cut, per bbl.....................................     .23 50 24 00
Lard, tierces, per lb......................................... 0 lli 0 114

" tube " ......................................... . - 0 Ilf
• palls " .........................................  0 12 0 12$

" compounds, per lb........................................... 0 09
Plate beef, per 200-lb. bbL............................. 11 00 12 00
Beef,hind quarters.........................................  8 00 —

•' front quarters.......................................... 3 00
•' choice carcases....................................... 6 50
“ common.................................................... 5 00

Mutton............................................................... 0 07%
Lamb...................................................................  0 10$
Hogs, street lots................................................ 9 25 y ou
Veal.....................................................................  0 07 0 10

BUTTER—The market is a shade 
higher hut the situation is not material­
ly changed from last week. Only very 
choice creamery prints bring 27c. Choice 
Hairy prints are in limited supply.

081
1*1

Creamery prints.................................................. 0 25
‘1 solids, fresh.....................................  0 231

Dairy prints, choice............................................  0 22
“ tubs, choice.............................................  0 2»

Baker s butter.....................................................  0 17

■ .1.
0 27
0 24 
0 23 
0 22 
0 18|

EGGS—The Ontario hen has about 
suspended operations for her usual Kali 
holiday. The result is that commission 
men are breaking into their storage sup­
plies. These are in many cases better 
quality than those newly arriving from 
the country, the former having been 
properly and the latter improperly stor­
ed. Consequently prices are advanced.
Eggs (strictly new laid) ......................................... 0 22 0 24
^ fresh .................................................................. 0 19 0 21
•* bakers' ............................................................. 0 16 0 17

CHEESE—Quotations are unchanged 
from last week.

Fer IB.
Cheese, Urge ................................................... 5 !?*

" “ twins................................................ 0 13J D 14

KOW'L—Prices are slightly firmer than 
a week ago. Supplies arc holding hack

The Cost of Living
Has been greatly increased by the high price of 

meats and dairy products. The remedy lies with the 
consumer through the free use of

Clark’s Canned Meats
which are relatively cheaper, as well as wholesome and 
nutritious.

Is your stock well assorted?
40
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THE

Manitoba Canning Co. Ltd.
GUARANTEES

ALL ITS TINNED MEATS

Corned Beef, Roast Beef, 
Chicken, Tongue, Potted 

Meats, etc.

YOU RUN NO RISK

SELLING AGENTS

Nlolsoi ' : : , Galloway & Parnell
WINNIPEG and CALGARY VANCOUVER

The Canadian Grocer

EGG CASE FILLERS

NEW LAID EGGS
to bring the highest market price

MUST BE PACKED
in clean, fresh Fillers.

These can be obtained from

The Miller Bros. Co., Limited
Manufacturers of Egg Case Fillers 

30-38 DOWD STREET

MONTREAL
Board Mills and Flllsr Factory at GLEN MILLER, ONT

TRURO HIGH GRADE GOODS
REINDEER

Condensed Milk
JERSEY

Sterilized Cream

REINDEER
COFFEE 

MILK and
SU6AR

COMBINED 
Ready to use.

Good quality for the Consumer. 
Good protits for the Dealer. Quebec, W. J. EIRE, 60 »«••• St. Otta.a 

Ontario, ftlcEACHERN 4 AtcMElSOI. 23 6c.ll 61.. T.roale 
Winnipeg, A. E. ROT, 151 hilaii An. East, WnaeagTRURO CONDENSED MILK CO., Limited, TRURO, N.8.

put up in our Oval Wood Dishes makes 
a safer and neater parcel than if merely 
wrapped in paper, because :

1st. Our Oval Wood Dishes being clean 
and strong preserve the ham from 
“handling.”

2nd. Our Oval Wood Dishes, being 
unleakable, the parcel of ham can 
be laid beside other parcels with­
out soiling them.

We manufacture these Oval Wood Dishes 
in five sizes and now have an assortment 
of 18,000 ready for shipment.
Just the article you need for parcelling up 
Lard, Butter, Mince Meat, Sausage, 
Sliced Meat, Comb Honey, Beefsteak, 
Pickles, etc.

Write or wire for prices.

GRAHAM BROS., Kinmount, Ont.
Agent- Maritime Province•

«. S CURSOR AM. 11-12 Salih Wharf SI.. II J.h. R I

i ;
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a little wailing lot Thanksgiving. Live 
weight quotations are :
on i iwi................................................... o 07 o os
Ducks ..................................................................  0 19 0 10
Youug chickens.......................................................  0 01# 0 10

HONEY—The market is firm at pre­
sent prices.
Honey, strained, tH) lb tins ...........

“ 10 lb tins..............
“ “ 5 lb tins ...........
" in the comb, perdoz.......

Buckwheat honey, per lb.................
“ “ in comb, per doz

U 10| 0 11 
.... 011 
.... U 12 
2 00 2 50 
.... 0 08 
.... 1 50

WINNIPEG MARKETS.
BUTTER—Creamery is very firmly 

held at prices quoted and an advance is 
expected. We quote :
Finest fresh creamery, in 56-lb. boxes......................... 0 22

“ “ in 28-lb. boxes................ — U 22
“ " in 14-lb. boxes......................... U 22
“ in 1-lb. biicksfeastern)   0 26
•• “ " “ (western)......... 0 24

Produce houses are paying 15c. f.o.b 
country stations for No. I dairy butter.

CHEESE—
Finest Ontario, large . ................................................

“ Manitot a, large ................... ............................

“ mii&H.................................................  0 14

0 00* 
0 00$ 0 005 
0Q0Î 
0 01 
0 00s

LARD-
Tierce basis, per lb............................................................ 0 12

bmall packages take the following advance :
50-lb. tin eacn, per lb........................................................  0 00 J
20-lb. tin pails, in 89-lb. eases, per lb................
lu lb. " in 60-lb. “ ..............
5-lb “ " " ..............
3-lb. •' *' e* ..............
20-lb net white woid pails, per lb.................

CURED MEATS—
Hams, selected stuck, special mild cure....................... 0 18
Bacon, “ “ 11   0 22%
Backs, “ “ "   0 18%
Hams, light, 10 to 12 average ......................................... 0 17%

medium 11 to 16 average ................................ 0 17
" heavy . 20 to 30 for slicing ................................ 0 15%
" heavy, skinned 2 to 30 for slicing.................. 0 17

Picnic hams light, choice, 6 to 8........................ ... 0 131
Shoulders light, choice .................................................. 0 11
Breakfast bacon, clear, bellies, light 8 to 10 .............. 181

“ cl* ar b-ilies 12 to 14............................. 17
Clear backs, b bacon light.................................................. 18

*' b bacon 12 to 14 ........................................... 17%
Spiced rolls, long if in stock........................................... 0 18

“ short............................................................. 0 13
Dried beef ham, sets......................................................... 0 12

Smoked hams boned and rolled, 2j. per lb. additional.
DRY SALT MEATS.

Bacon, dry salt long clear ............................................. 0 1
" 11 '* smoked.......................
“ " " boneless baoks,.........

Shoulders" " ...................*..................

0 13k 0 144 
0 13f

BARREL PORK.
Heavy mess pork, boneless, per bbl............................  24 00

" " " per 1 bbl........................... 12 « 0
Standard mess pork, per bbl.........................................  24 50

PICKLED GOODS (COOKED).
80 lbs.

Pig's feet.......................................... 4 50
Pig's tongues..................................14 50
Boneless hocks.....................
Sweet pickled^spare ribs, nc

EGGS—Produce

80 lbe. 40 lbs.» 15 lbe.
....... 4 50 2 30 1 20
.... 14 50 7 50 3 00
....... 8 50 4 50 2 00
cooked,per lb................ 0 04

0 05

houses art- paying
. country point.1

GOOD FOR CANADIAN CHEESE.
I have canvassed the opinion of sex 

eral large wholesale dealers regarding 
the condition and quality of Canadian 
cheese handled by them, and they are 
unanimous in their praise of this sea 
son’s shipments,” writes I'. B. McNa­
mara, Canadian commercial agent at 
Manchester. "The only feature that 
mars their serenity is the high price 
it commands, fils, to 02s. Od, which thev 
claim tends to lessen their average pro­
fits. One of the largest cheese factors 
in Cheshire says, that now, and for a 
series of years, cheese making has paid 
the producer much better than milk 
selling, and since the beginning of the 
present year Cheshire farmers have been 
realizing 10s. per cwt. more for their 
cheese than last year. Twenty-five 
thousand tons are annually made in

Cheshire, and in its manufacture 60,- 
000,000 gallons ot milk arc used. When 
we consider the large quantity manu­
factured in this country as well as that 
shipped from the United States, it 
speaks volumes in praise of the Cana­
dian products that it appeals to the 
taste of the public, and commands such 
a high place in its esteem.”

WINE MERCHANT DEAD.
Euclide Mathieu, proprietor of Mat­

hieu, Freres, Montreal wine merchants, 
is dead. Mr. Mathieu had not been ser­
iously ill until about three days before 
his death, hut from that time lie rapidly 
sank. He was favorably known in com­
mercial circles, having had a lifelong ex- 
l>erienee in business. He is survived by 
a wife and four children.

ITEMS OF INTEREST.
M. H. Lounsbury, Hamilton, is giving 

up business.
A branch of the Imperial Syrup Co., 

Montreal, has been established in Winni 
Peg.

R. Bishop, general merchant, Algon­
quin, Ont., is advertising his business 
for sale.

The general store of Wedlock Bros., 
Stanley Bridge, P.E.J., has been de 
stroyed by tire.

Liddle, Brown & Co., general mer 
chants, Latchford, Ont., have assigned 
to Jas. G. Strong.

D. N. MacLeod, general merchant, 
Parkhill, Ont., has disposed of the gro 
eery department of the business.

The entire plant of the Ontario Urapc 
Growing & Wine Mfg. Co., at Barnes 
dale, near St. Catharines, was burned 
on October 3rd.

The recent freshets have practically 
destroyed the Fraser River salmon 
hatcheries, but the northern hatcheries 
appear to have escaped.

Melrose Abbey cheese factory, between 
Norwood and Havelock, Ont., was de­
stroyed by fire, for the third time, on 
September 15.

Thirty thousand pounds of decompos­
ed poultry were condemned and seized 
at two cold storage warehouses in 
Chicago bv the city health department.

W. S. Clawson, of W. S. Clawson A 
Co., St. John, N.B., was in Montreal 
during the week and gave The Canadian 
Grocer a call. He was introduced on 
’Change by J. W. Windsor.

Thomas E. Botterill, manager of the 
Canadian Fairbanks .Co., in Vancouver, 
has been appointed manager of the Win 
nipeg branch, and has been succeeded in 
Vancouver by W. A. Akhurst.

As a step towards the prevention of 
typhoid in Port Arthur, Ont., Medical 
Health Officer Laurie will institute a 
grocery-shop inspection, in order that 
all decaying fruit and vegetables shall 
he regularly removed.

British Columbia cheese is now on 
sale in many of the retail stores in Vic­
toria. Three factories will shortly be 
in operation, and the quality of the 
product is said to compare very favor­
ably with the best from Ontario. The 
factories are owned by the British Col­
umbia Cheese Co., and F. S. Rolph is 
superintendent.

Û / <v

ittnr
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Canadian Branch:
28 Front St. E., TORONTO 

CMKHe Minager, M. GILBERT HOBBS

Holbrooks Limited

(he Premier 
he world

Ickiowledged 
Sauce of
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Small, firm Vegetables, well cut, 
made crisp, delicious and appe­
tizing by being pickled in our 
special Malt Pickling Vinegar.

We make the best bulk pickles in Canada. That is 
our reputation, and we live up to it.

Put up in the best and most attractive packages ob­
tainable, they will keep better, taste better and sell better 
than any other pickle on the market.

And they ought to be when you consider the care we 
take. We select the seed, supervise the planting, the cul­
tivating and packing. The vegetables come to us straight 
from the fields.

When in our factory they are given the care­
ful attention of years of experience. Technical 
skill and the most modern methods and equip­
ment achieve results that are making our brands 
known from ocean to ocean.

Packed in 1-gal to 10-gal. Pails.
Write for Prices.

THE OZO CO , LIMITED

jT RETrnxPD
____

Cut Biok Mo. & 3

Kgt: f!o. .
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THE CANADIAN CROCES

CEREAL AND CONFECTIONERY
Grain Markets are Uninteresting—Millers Busy With an Active Domestic De­

mand for Flour—Not Much Export Business—Cereal Mills Busy.

Markets are uninteresting this week. 
There has been a slight advance in 
Manitoba wheat, barley is firmer and 
oats are up ie.. but very light business 
is passing. Winnipeg interests, it is 
said, arc keeping the market up. The 
domestic Hour trade is very brisk. While 
some flour is moving for export the busi­
ness is in no way heavy. The cereal 
mills report a strong domestic demand 
and some export business.

MONTREAL.
GRAIN—Barley is up, while there ha.- 

been other advances in corn and peas. 
Deliveries of new oats are lluV, being 
sufficient to fill local .lem.ui I.
No. 4 barley, store............ .................
Feed barley, store.........................
No. 2 white oars “ ........................
No. 3 white oats " .........................
No. 4 white oats “ ..........................
No. 3 yellow corn *' ........................
No. 2 peas, basis 78 per cent, points.

0 52$ 
0 51* 
0 41 
U 40 
0 39 
0 -8 
o 71»

FLOUR—There has been another ad­
vance of 10 cents in Hour since last re­
port. Demand is said to be excellent m. 
all sides. There has been connder.ible 
inquiry in for e-port In.sines-.
Winter wheat patents..................
Straight rollers...............................
Extra...............................................
Straight rollers, bags, 90 per cent.
Royal Household...........................
Glenora..........................................
Manitoba spring wheat patents .

" strong bakers...............
Buckwheat flour............................
Five Roses ...................................

4 40 4 70 
4 00 4 20 
4 10 4 40
1 75 2 00 
.... 4 60 
.... 4 10 
.... 4 60 
.... 4 '0
2 0U 2 10
.... 4 60

ROLLED OATS—The market for roll 
ed oat- is firm in tone. The talk of a 
shorter crop than last yeai "s has had the 
effect of keeping juices pretty firm.
Fine oatmeal, bags........
Standard oatmeal, bags 
Granulated “ "
Rolled oats, 90-lb. bags. 

“ 80-lb. bags .
“ bbls................

Choice boiling peas .......

2 20 2 40 
2 40 2 50 
2 40 2 50 
.... 2 30* 
.... 2 07* 
.... 4 90 
1 CO 1 10

FEED—Bran and shorts are very 
scarce, it being almost impossible to 
secure either. Prices are firm.
Ontario bran.......................
Ontario shorts....................
Manitoba shorts..................

Mouillie, milled..................
'* straight grained, 

Feed flour ............................

18 50 19 50 
21 00 22 00 
21 50 22 00 
18 CO 19 U0 
.... 24 UO 
25 00 28 On 

1 25 1 30

HAY—Hay has been quiet lately. Far­
mers show m) inclination to pait with 
their stocks notwithstanding the good 
figures offered. Cable advices from the 
Old Country report the situation as with­
out change.
No. l..............
•• s .........

Clover mixed 
Clover, pure..

.12 00 12 50 
... 11 5J 

10 50 11 00 
1J 00 10 to

TORONTO.
GRAIN—Trade in giain continues 

rather quiet. A clique in Winnijreg, so 
'tis said, is keeping prices above an ex­
port basis. Saturday there was a reces­
sion and No. 1 Northern sold at 79c., 
but I he lost ground has been recovered.

(F.o.b. Georgian Bay points.
No. lhard....................................................................
Manitoba wheat, Northern No. 1...........................

“ “ " No. 2............................
" " No. 3, nominal...........

Red, new “ per bushel. 78 per cent, points .. 
White new “ “ "
Mixed, new “ " “ "
Spring, nominal " “ "
Goose, “ " ..........................................
Barley, No. 1, " ....................... ..................

“ No 2. “ ..........................................
“ No. 3x, " ..........................................
" No. 3. '* ...........................................

Oats, white ** ..........................................

.... 0 81* 

.... 0 80 

.... 0 58 

.... 0 73* 

.... 0 71 

.... 0 71 

.... 0 70*

ô'èè
6 49 6*50

6 36 
0 35

CEREALS— Prices are unchanged 
during the week, but business continues 
very active.
Rolled wheat in boxes, 100 lbs.................... nominal 3 95

" “ 50 lbs... ................... 1 25
Rolled oats, carlots, per bl in bags.....................  " 4 25

" " " •• v. .............d.. •• 4 50
" " for broken lof» in wood.....................“ 4 75
“ " broken lots in bags ........................  “ 4 50

Oatmeal, standard and granulated, carlots, ou
track, per bbl............  ....................................... “ 4 80
“ “ " in bags..............................  " 4 ~5

FLOUR —Quotations here are un­
changed. The domestic trade is report­
ed by the millers to be very brisk, but 
export business not very good.
Pure winter wheat per bbl in sacks....................  4 f0 4 25
85 per cent patents *’ “   3 70 3 8J
Straight roller “ "   3 65 3 7C
blended........................................................................  3 80 3 9>

PROFITS IN FLOUR.

Lake of the Woods Milling Co. Annu-' l 
Meeting—Officers.

On October 3 the annual meeting of 
the Lake of the Woods Milling Co. was 
held in Montreal. From statements sub­
mitted the profits for the year were 
shown to be $375,152.13. The board of 
directing elected follows : Robert Meig- 
hen, Hon. Robt. Mackay, Robert Reford 
F. H. Matbewson, Abner Kingsman, Jas. 
X. Pyke, R. M. Ballaniyne, W. W. Hut­
chison. Montreal ; G. Y. Hastings, Wiii- 
uijieg.

AI a later meeting the following offi­
cers were aj)])ointed for the ensuing 
year: Robert Meighen, jiresideut and 
managing director; Hon. Robt. Mackay, 
vice-jiresident ; G. V. Hastings, general 
manager: W. W. Hutchison, eastern
manager; F. E. Bray, secretary ; E. S. 
Meighen, treasurer; R. Xeilson, assist­
ant secretary; G. H. Kelly general super­
intendent : W. A. Matheson, manager 
wheal department ; T. G. Cherry, local 
manager, Keewatin ; R. S. Thompson, 
local manager, Portage la Prairie ; N. J. 
Breen, manager flour department, Win­
nipeg.

CANADIAN WHEAT IN JAPAN.
Canadian Commercial Agent Alex. 

MacLean writes from Japan : “Discuss­
ing the prospective importing and grind­
ing of wheat in Japan, which some say 
the new tariff is designed to encourage, 
a director of a milling company says 
that his company gut wheat at present 
from the United States. He was well 
informed as to the quality of Canadian 
wheat and would like to have it, but un­
der present conditions it ‘could be im­
ported only at a loss. Not only from 
the United States, but from Australia,

he could get wheat cheaper than from 
Canada.’ And as it is with wheat, so 
must it be with flour. The trifle of Al­
berta flour that last season offered in 
this market, however, did show that 
competition would be practicable. Doubt­
less the now approaching flour season 
will make another advance in the same 
direction.”

JAPAN’S RICE CROP.
The outlook for the rice crop is cheer­

ing not only to the Japanese farmer, bo I 
to every business interest in the conn 
try, writes Alex. MacLean, Canadian 
commercial agent at Yokohama. Ac­
cording to the native press, a recent es­
timate made by the Department of Agri 
culture and Commerce is that the com­
ing crop will exceed that of last year by 
over 80,000,000 bushels, representing a 
money value of about $100,000,000. The 
year 1001, which is said lo be a record 
year, gave a yield of 255,000,000 bush­
els ; hut this season’s estimated 274, 
000,000 bushels' is regarded without 
precedent.

ELECTRIC POWER FOR MILL.
The Brampton Milling Co. are now- 

installing four electric motors, Westing 
house tvjie, to operate their plant. One 
50 h.p. for rolls and first floor; one 30 
h.p. to operate second and third floors; 
one 5 h.p. to operate elevator, and one 
30 h.p. to operate chopper. They ex- 
pect to be in running order with elec­
tric power by 15th of October, when 
they will have an up-to-date, modern 
plant in every resjiect. The steam 
plant remains in tact as usual in case 
of emergency and can be put in opera 
tion in thirty minutes.

NOTES.
The C.N.R. will erect two elevators at 

Vegreville, Alta.
Swain & Co., flour and feed. Portage 

la Prairie, have sold to H. Shaw.
R. C. Scott, Hour and feed, Ninette, 

is advertising his business for sale.
The name of the Anchor Cereal Co. 

will be changed to the Anchor Elevator 
& Warehousing Co.

The Peterboro Cereal Co. has added a 
homing mill to its plant. It will be in 
operation about Oct. loth.

A large grain company is being form­
ed by Senator Jensen, of Nebraska, to 
erect elevators in Saskatchewan.

Probably 1,000,01)0 bushels of Canada’s 
wheat exported last year were lost in 
transit, according to evidence taken by 
the Grain Commission.

The Peterboro Cereal Co. have receiv­
ed an order from China for three dozen 
Kkovah jelly, through their demonstra­
tion at the T. Eaton Co.

A paragraph in last week’s issue 
stating the ajipointment of F. A. Verey 
as local sales agent at Toronto for the 
Kdwardsbunr Starch Co., made men­
tion of the former local manager, the 
late Chas. P. Graham, as “Mr. Camp­
bell." It was an inadvertance.

J. X. Christie, representing Wm. Gal­
braith & Son. Montreal, was in Toronto 
this week on his way home from a trip 
to the north shore. Mr. Christie said 
the hay crop on Manitoulin Island was 
so poor that many farmers will have to 
sell their stock. He found business 
very active i.n the north.



The Canadian Grocer FLOUR AND CEREAL FOODS

TRISCUIT TRUTHS
TRISCUIT is shredded whole wheat, made the 

same as Shredded Wheat Biscuit--except that it is com­
pressed into a wafer and baked by electricity.

TRISCUIT is not a “ breakfast food." It is a sub­
stitute for white flour bread and is used as a TOAST 
with butter, cheese or marmalades.

TRISCUIT is an ideal food for flat-dwellers, light 
house keepers, campers, for picnics, for excursions on 
land or on sea. The best of all wafers for chafing dish 
ookery.

TRISCUIT should always be heated in an oven 
before serving. It is made by The Canadian Shredded 
Wheat Company at Niagara Falls, Ont., makers of 
shredded wheat products. The TRISCUIT booklet is 
sent free.

"It’s All in the Shreds"

>N AVVA \H ON eiLT OVXtL Y a UNCi

OPtN MERC

Twscmi
t WALL HAW*

THE MEW PACKAGES

CANADA FLAKES
"ENGLISH’’

TEN (lOe.) CENTS

THE LARGEST PACKAGE 
THE BEST-MADE FOOD 
COUPON IN EACH PACKAGE

$2.85 PER CASE
"HOUSEHOLD"

The 25-cent package withi fancy china tableware 
in every one.

The greatest seller. The best value.
Try a case and prove its qualities.
$5.CO single case. $4.90 in 5-case lots.

PETERBOROUGH CEREAL CO., Limited
PETERBOROUGH

BEST BAKERS'FLOUR IN THE WORLD
is produced by the perfect union of skilled 
milling and tine wheat. This ideal is 
thoroughly realized in

PURITy FLOUR
It contains nothing else than the very choicest 
Manitoba Hard Wheat. The Wheat itself is 
made into Flour by the most skilled and 
scientific millers in the best improved milling 
plant in the world.

For Superior Bakers’ Trade PURITY FLOUR 
is without a peer in the Great Dominion.

Western Canada Flour Mills Co„ UNITED

Mills It

WINNIPEG, 60DERICH ind BRANDON
Toronto Office :

Long Distance Phone Main 6060. 

Phone in your Orders at our expense

That Cranky Woman
who complains about the flour you sell her can 
be conciliated. The worst grumbler in Canada 
will have her troubles if she sets out to find fault 
with

“Premier HungarianM 
“White Rose” and 
“Royal Patent” Brands

Tell her that these brands are ground in a big 
up-to-date mill by up-to-date methods from the 
best wheat grown in the best wheat district in 
Manitoba.

Tell her it’s from the “Wheat City."

Put up In 341,3-lb. and 49-lb. Sacks specially 
for the Grocery Trade.

THE ALEXANDER MILLING CO.
LIMITED

BRANDON, MAN.
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Receivers and Shippers of Oats.

Western Dealers will find it to their 
benefit to make us offers.

WANTED
Choice boiling Peas in two-bushel bags ; 

also, good malting Barley. Send samples 
with prices delivered Montreal.

H. J. STEVENS,
126 Board of Trade, Montreal.

Mill Feed always wanted.

SALT
MA NU F A CTURERS

Granted the highest awards in competi­
tion with other makes.

ESTABLISHED 1871WINGHAM

“McLEOD’S SPECIAL”
A high-grade patent made from specially 
selected wheat. Suited for either bread 
or pastry. Stock it up.

THE MCLEOD MILLING CO., LIMITED 
Stratford, Ontario

J. A. McLANDRESS, WM. McLANDRESS,
West Lome, Ont. Dutton, Ont.

Successors to D. McKillop & Son. Dealers in all kinds 
of Grain, Wool, Live Stock. Wood and Coal, Screened 
and Graded Pea Beans in car lots a specialty.

BETTER FLOUR
means a better trade 
for the grocer.

Anchor Brand
Flours are the better 
kind. A trial order 
will convince you.

Mixed cars if you want 
them.

LEITCH BROS.
OAK LAKE, MANITOBA

\A/hi~t About Our

POT and PEARL BARLEY and FEED
WRITE FOR INFORMATION

JOHN MACKAY, LIMITED - - BOWMANVILLE, ONT.

A. A. McFALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples and Prices

QUANCE BROS
MILLERS OF CHOICE

WINTER WHEAT and MANITOBA FLOUR
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

CORONET ROLLED OATS
Small orders shipped same day as received

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

TRADE INQUIRIES.
Correspondents desiring to get in touch with any of 

the firms referred to should quote the reference number 
When requesting addresses. For information write to 
Superintendent of Commercial Agencies, Department of 
Trade and Commerce, Ottawa.

1126. Pears.—A large Yorkshire linn 
of fruit importers desire to get in com­
munication with Canadian exporters of 
high quality pears in boxes; best of 
bank references furnished.

1127. Apples.—Leeds firm desire to 
get in communication with Canadian 
shippers of apples for October and No­
vember.

1128. Cigarettes.—A Hull firm desire 
to open up an export trade in cigarettes 
shipped direct from Cyprus, and also 
desire to get in communication with 
wholesale agents in Canada.

1120. Hay and apples.—A Yorkshire 
firm of hay merchants desire to hear 
from Canadian shippers of Canadian 
hay and apples with facilities for large 
and regular trade.

1130. Apples.—A Hull firm of fruit 
brokers doing a large import trade in 
apples, desire to get in communication 
with shippers of Canadian apples on 
commission; highest bank references 
furnished.

1146. Groceries.—A Glasgow corre­
spondent has asked to be referred to 
likely firms in Canada who are in a 
position to ship goods to Great Britain 
suitable for the grocery trade.

1147. Rice.—A Ixmdon firm of im­
port and export merchants who are in 
touch with millers and shippers wish to 
hear from importers of rice in Canada.

1148. Pipes. — A firm manufacturing 
patent jointed pipes for gas and water 
mains, sewers, drains, etc., desire to 
get into touch with earthenware pipe 
manufacturers in Canada.

1152. Herrings.—A Norwegian corre­
spondent desires to have the names of 
some first class firms in Canada im­
porting salted and pickled herrings.

115.3. Compressed yeast.—A Cape 
Town, South African firm, desire to 
correspond with a Canadian manufac­
turer of compressed yeast.

1154. Baking powder.—A Cape Town, 
South African firm, is desirous of eor-

W. H. WILSON CO., Limited
HIGH GRADE VINEGARS 

CIDER AND EVAPORATED APPLES

TILLSONBURG, CANADA
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Make your assortment ol 
Jams an J Jellies up-to-date 
and see that Southwell’s 
are on Ike list.
A grocer can make no greater 
mistake than to isolate him­
self. Yet the number of 
grocers who work on the 

“one-line” idea is by no means small. We don’t 
ask you to sell

Southwell’s Jams 
and Marmalades

exclusively. We ask you to sell them. The fact 
that you have other goods in your store will not 
prevent you from trying “Southwell’s”

FRANK MAGOR <£ CO.
Canadian Agents, MONTREAL

CewUry

Motts

Chocolate
That’s all you require 
to say when asked for 
the Best. Your guaran­
tee is the reputation 
borne by the goods 
for over forty years.

Remember to specify

“DIAMOND” brand for cooking 
“ELITE.” brand for eating—

For sale by all up-to-date jobbers and—

John P. Mott CBL Co.
HALIFAX, N.S.

BILLING AOUTS:
J. A. TAYLOR R. S. MoIKDOl JOS. S. HUXLEY 
Bomiu mint Winnow.

IVe beg to advise the Grocers of the 
Dominion that we are making 

the finest

Milk Chocolate
produoed In the world, and are using 

pure Canadian Milk.

Cowan's Cocoa
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., Limited
TORONTO

'

THERE’S EVERY 
REASON

why you should push Suchard’s Cocoa.
It gives a larger profit per pound 

than lower grade goods.
It is safe. Even your most particular 

customer cannot be dissatisfied with

SUGHARD’S COCOA
It is a business bringer. The cus­

tomer who buys Suchard’s from you 
will not only come back for more cocoa, 
but will get the impression that you 
handle the best line of goods on the 
market.

AGENTS:

FRANK L. BENEDICT & CO.
MONTREAL

PpSOlÎHWELl*1./ 

IiSTRAWBLRK) (U \

■OH'S:
N. tetter 

ce».lit.

47



THE CANADIAN GROCER

responding with a Canadian manufac­
turer of baking powder.

1155. Mixing machine. — A Cape 
Town, South African firm, desire to get 
into touch with a Canadian manufac­
turer of a dough-mixing machine for 
household use.

1150. Hides and skins.—A large Hull 
lirai inquires for Canadian shippers of 
hides and skins in large quantities and 
regular shipments, and invite corre­
spondence.

1157. Hay.—A Yorkshire firm of hay- 
importers asks fur names of shippers 
for Canadian hay and invite correspond­
ence with definite prices for shipments 
of timothy and clover hay; either c.i.f. 
Hull or f.o.b. Canadian ports.

1160. Pomfret cakes, etc.—A large 
Yorkshire lirm manufacturing pomfret 
cakes, liquorice, wafer sticks, twists, 
etc., desire to get in touch with Cana­
dian firms, well known, to push their 
goods in Canada.

1161. Bottles.—A large Yorkshire 
bottle manufacturing firm desire to get 
in touch with Canadian fruit canners. 
Inquirants manufacture all classes of 
bottles, and have facilities for meeting 
any requirements.

1162. Sweet-meats, etc. — A large 
Yorkshire firm manufacturing liquorice 
sweet-meats, pomfret cakes, etc., desire 
to negotiate with wholesale confection 
ery houses in all parts of Canada, and 
invites correspondence.

1165. Apples.—A Leeds fruit impor­
ter desires to get in touch with Cana­
dian shippers of apples for distribution 
in the North and West Hidings of York­
shire.

1166. Wheat. — A large Yorkshire 
wholesale society make inquiry for 
shippers of Canadian and Manitoba 
wheats, and invite correspondence, with 
prices c.i.f. Liverpool or Hull.

1167. Hay.—A Yorkshire hay importer 
invites correspondence with Canadian 
shippers of timothy and clover hay for 
Winter season; also peat moss litter.

1169. Fruit exporters. — A foreign 
fruit and produce company established 
in London desire to get into touch with 
Canadian fruit and produce exporters.

1177. Apples.—A Glasgow colonial 
produce importer wishes to get into 
touch with shippers of Canadian apples.

1178. Agents.—A firm of merchants 
and exporters in the Midlands desire to 
appoint agents in the Dominion.

1180. Tallow.—A correspondent de­
sires to act as agent or broker on this 
side for exporters of Canadian tallow.

1183. Confectionery.—A London firm 
manufacturing chocolate and other con­
fectionery goods, is prepared to appoint 
suitable Canadian resident agent.

1186. Honey.—A Liverpool firm de­
sire the addresses of Canadian shippers 
of honey.

1187. Apples.—A Yorkshire fruit as­
sociation desire to get in direct com­
munication with an apple exporter in a 
position to send them 600 barrels a

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal
SPRAGUE

CANNING MACHINERY CO
CHICAGO, ILL., U.S.A.

^ IT’S A MONEYMAKER
every time, but you will 

fAVj never know it if you never 
try it. Catalog tells all.

QA KINGERY MFG. CO.
106 E. Pearl St., Cincinnati

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go., Ltd.
The Oldest and 

Largest flanufacturers of

PURE, HIGH GRIDE
COCOAS

AND

CHOCOLATES
No Chemicals are used in their 

manufacture.
Their Breakfast Cocoa is abso­

lutely pure, delicious, nutritious, and 
costs less than one cent a cup.

lheir Premium No a Chocolate, put up in Blue 
Wrappers and Yellow Labels is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat 
and good to drink. It is palatable, nutritious and health- 
tul ; a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade mark is on every 
package.

Registered, 
V. S. Rat. Olt

Walter Baker & Co., Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 86 St. Peter 8t, Montreal, Can.

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAIICHLAN A SONS CO. Limited, Menufaoturers, OWEN 00UNN, Canada

UPTON’S
Jams 
Jellies — 

Orange 
Marmalade

ARE LEADERS 
IN THEIR LINE

They have been made and 
sold in Canada for years and 
stand the test of time.

Other brands come and 
go, hut Upton’s will stay.

1845-1906

COX’S
INSTANT POWDERED 

GELATINE
An old friend in a new guise.

Saves time and trouble Recipes in every package

Canadian Agents : J. ft G. COX,
C. B. Colson & Son, Montreal
D. Masson A Co., Corfl/# Mills,
A. P. Tippet ft Co., ÊDINBURQH
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week during the season. The best of 
bank references given.

1188. Hay.—A Yorkshire iirm of hay 
merchants desire to import Canadian 
hay direct, and invites correspondence.

118!). Apples.—A Yorkshire apple im­
porter, dealing in Canadian apples, in 
vite correspondence with Canadian ex 
porters.

1190. Cheese, eggs, etc.’—A York 
shire retail grocers' company desire to 
hear from Canadian exporters of cheese, 
eggs, and other products handled by 
Knglish provision stores.

1191. Apples.—A large Yorkshire firm 
of apple exporters invites correspond­
ence with Canadian shippers. Refer­
ence : Union of I-ondon and Smith 
Hank.

1193. Apples.—A Leeds tinn of apple 
importers doing a large business both 
in green and canned apples and other 
fruit, invites correspondence with Cana­
dian packers. Best of bank references 
given.

1195. Apples.—A Yorkshire apple im­
porter desires to get in touch with a 
Canadian shipper who can supply him 
with 100 barrels per week. Best of 
hank references given.

1196. Apples.—A Yorkshire firm of 
apple exporters desire to get in touch 
with Canadian shippers of apples in 
large quantities. Satisfactory bank 
references furnished.

1197. Cheese, butter, etc.—A York 
shire produce firm desire to get in com 
munication with Canadian shippers, di 
rect, of cheese, butter, irlycerined eggs, 
hog products and canned fish.

1199. Yeast.—A Cape Town South 
African manufacturers’ agent desires to 
represent a Canadian manufacturer of 
compressed dry vcast.

1203. Eggs, butter, etc. — A firm 
handling large quantities of eggs, but­
ter, canned goods, wish to get in com­
munication with firms in Canada.

1209. Straw. — A Birmingham firm 
wish to get in touch with Canadian 
firms in a position to ship hale straw- 
in large quantities.

1212. Lamps.—A Birmingham firm is 
looking for a market in Canada for all 
kinds of lamps.

1214. Lamps.—A Birmingham firm is 
in a position to supply yarn age con 
tractors, cargo, and engine room lamps.

12.18. Agent. — A Birmingham firm 
wish to appoint an agent in Canada for 
their Manchester goods.

1221. Cider. — A Birmingham firm 
wish to hear from Canadian firms in a

position to ship quantities of the best 
quality cider.

1222. Apples.—A Cape Town South 
African firm of produce and indent mer­
chants holding good bank references, de 
sii'e to get into immediate communica 
tion with a reliable firm exporting 
Canadian apples (Russets and Baldwins 
in barrels).

1223. Bacon, hams, etc. — A Cape 
Town South .African firm of commission 
agents doing business with the largest 
firms in South Africa, are desirous of 
getting into touch with the best Cana 
dian houses exporting bacon, hams, but 
ter and cheese.

1224. Eggs and butter.—A reliable 
South African firm of produce mer­
chants with excellent bank references 
desire to get into communication with 
the largest and best firms exporting eggs 
and butter.

1225. Grain.—A Cape Town South 
African firm with good bank references 
desire to get into communication with 
Canadian exporters of «'rain.

1226. Evaporated apples, etc. — A 
Cape Town South African firm desire 
to be placed in communication with re­
liable exporters of evaporated apples, 
etc.

1227. Grain, Hour and oatmeal.—A 
South African firm of commission 
agents doing business with some first 
class houses in South Africa desire to 
get into communication with Canadian 
exporters of grain, flour and oatmeal.

1230. Syrup.—A Norwegian firm dr 
sire to get into touch with Canadian 
firms exporting syrup.

1234. Bran and oatmeal.—An impôt 
ter at Aberdeen is open for good con­
nections in Canada with shippers of 
broad, flakv. wheat bran, and also with 
millers of oatmeal.

1235. Agents.—An Edinburgh firm of 
Scotch whisky distillers is desirous of 
appointing a reliable Canadian firm to 
act as purchasing agents.

1238. Honey.—A London firm ask to 
he placed in communication with Can 
adian shippers of honey.

GUILD MEETING POSTPONED.
The meeting of the Wholesale Groceis" 

Guild, which was to have taken place in 
Ottawa this week has been postponed 
for two or three weeks owing to the 
death of the notler <f H. A. Rate, 
president of the Ottawa Guild.

Have
an

Ideal
Sowing the wild oats of quality 

is a poor Grocery policy.

The steadfast quality course is 
the one that pays

Attach yourself to

and endeavor to enlarge your trade.

All the while we will be educating 
the public right in your town.

3-lb. Carda or Tina

™E Mooney 
Biscuit & Candy 

Company,
UWITED,

Stratford, Csnada. 
_________________________

NTstles
CHOCOLATE

A UNE THAT WILL RLEASE YOUR CUSTOMERS

I

MOV

OUR RECORD
is "Best Essence Makers

ORDER

Shlrriff’s Flavoring 
Essences

and you get record goods. 
Always sell ShirrifFs.

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

LAM0NT. CORLISS â 00., „
17 CCNNON ST., MONTREAL
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TRADE NOTES.
Charles Kelly has opened a store in 

St. John’s, Mid.
H. P. Eckardt & Co. say buyers of 

ligs should communicate with them.
Will Laidlaw, of St. Marys, Ont-., has 

left for Cranbrook, B.C., to accept a 
position as grocery manager for the 
Pink Mercantile Co.

N. N. Munro, representing McLarens 
Limited, in Hamilton, was a caller at 
the Montreal ollice oi The Grocer this 
week. Mr. Munro represents McLarens 
in the east and reports good business.

W. J. Snell’s line new branch store at 
Balmy Beach, Toronto, is about com­
pleted and he expects to stock it in 
about three weeks. Of course he con­
tinues at East Toronto as the home 
place.

C. E. Kyle, of Toronto, who was in 
Preston Springs, Ont., with Mrs. Kyle 
last week, stepped off a car in the dark. 
It was standing on a bridge and Mr. 
Kyle fell 10 feet into the river. A

THE CANADIAN GROCER

sprained ankle, a ducking and a ruined 
suit oi clothes resulted.

Alex. Curry, one of the oldest and 
most prominent residents of Innisfail, 
Alta., died there on September 25. He 
was in his 62nd year and had been in 
business with his brother, S. G. Curry, 
for 14 years, but for the past year had 
been carrying on business under the name 
of the Curry & Constantine Co.

J. E. Belair, Montreal ; John Mei- 
drum, Westmount, Que. ; F. S. Patter­
son, Westmount ; J. Belair and George 
Britain, Montreal, have been incorporat­
ed under the name of the John Meldrum 
Grain & Produce Company, to take over 
the business of J. E. Belair. The capital 
of the firm is $20,000, and the head office 
will be in Montreal.

The United States Pure Food Commis­
sion has forbidden the use of mineral 
blueing substances in bleaching sugar, 
and as a consequence the people of the 
United States may soon be using sugar 
of a distinctly yellowish shade. The 
sugar chemists claim that the process is

merely purification, and therefore quite 
allowable, but the commission cannot 
see it in that light.

A very neat booklet has been issued by 
the Terminal Warehouse <fc Cartage Co., 
Montreal, giving particulars about their 
splendid new building, which has just 
been completed. The reading matter is 
set forth in clear, bold type, and gives 
pointers to merchants on shipping. It 
is not every merchant who considers the 
advantages of shipping ex-warehouse. 
Several excellent engravings illustrate 
the little work.

James B. Campbell, of the Acme Can 
Works, Montreal, who accompanied the 
C.M.A. on the western excursion, has 
returned. This was Mr. Campbell’s first 
trip to Winnipeg and tie is greatly pleas­
ed with the modern method of hustling 
and the general prosperity there is in 
Winnipeg and other centres. F. G. Mil­
ler, formerly with Log Cabin Brand can­
ned goods, is the western agent of the 
Acme Can Works. Mr. Campbell was 
kept busy with the trade and reports 
good orders.

FOR 67 VEARS

WHITE, COTTELL’S VINEGAR
has held a place in the front line of English-made 
vinegars.

ITS DELICATE WALT FLAVOR, its pleasant pungency, its per­
fect quality, are always maintained, and it gives 
satisfaction in all cases.

See that it is in your stock.
OUR ADDRESS »

Warner Rd., Camberwell, S. E., London, Eng.

X F» O R T T A D E= DCPAR
Firma Abroad Open Tor Canadian Bualnomm

M IN

THOS. BOYD A CO.,
IS Kino St., - LIVERPOOL, 

we open te receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. O., 4th and 6th ed., 
Western Union and Libber's Codes. T. A. 
"Boyd."

LONDON is the CAPITAL 
of the BRITISH EMPIRE, and will 
tak- any worthy productions of her chil­
dren across the seas.
JAMES EVERETT A CO.. Grocers tosts,

18 Gt. Tower St., LONDON, B.C„ KNG. 
do business with all the best buyers. Send 
ihem something to sell.

OBOROB LITTLE LIMITED
Canadian Produce Importers,

MANCHESTER.
Butter, Cheese, Boos, Bacon, Apples, 

Poultry.

DAVID SCOTT A CO.
Est. 1878. 10 North John St, "Liverpool 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool

This space $15.30 per year.

J, H. OA1TSKBLL * CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

JAMBS MARSHALL
Aberdeen, Scotland, 

invites consignments of Canadian Pro­
duce, gives personal attention to hand­
ling of same, and guarantees prompt re­
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.C. 4th and 5th Eds

This space $15.00 per year.

HENRY COLBECK
NfcWCASTLE-Upon-TYNE. 

invites consignments of green and dried 
fruits. Newcastle is the centre of one of the 
largest miningand industrial districts in the 
United Kingdom, with a population of up­
wards of 2,000,C00 within a 20-mile radius.

This space $15.00 per ear.

OSWALD riURRAY * CO.
Merchants and Manufacturers’ Agents, 
53 Gracechurch Street. London, England 

Are open for Agencies for Canadian pro­
duce (fruits,pulps, Ac.) such at are used by 
Confectioners and Jelly makers, and are in 
touch with all these firms in the United 
Kingdom. First-class references.

OBO. RAflSAY WARD,
58 Limes Grove, Lewisham, England, 

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned Goods, to 
canvas for orders from large English whole­
sale buyers. Extensive connection. High­
est references and security.

A. C. DOUGHTY 6c CO.
Head Office, 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon, Hams, 
Butter, Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes : 
A.B.O. 4th and 5th editions, Al, Western 
Union. Highest References.

W. C. GREGSON 6c CO:,
PROVISIONS POULTRY

CEREALS

LIVERPOOL, Produce Exchange Bldg

Cable Address "Rapp, Liverpool" 
HERMAN RAPP 6c 00.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 

Liberal advances on consignments.

HAMILTON WICKBS A CO.,
Canned Goods Brokers, Kaetoheap, Lon. 
don, and Victoria Street. Ltvebpool 
Reports and valuations made in Canned 
Meats,Fish,Fruit and Vegetablee. Consign­
ments handled. Correspondence solicited.

fames Methven, Son & Co., sè£™vj.Eo°»™,z«a
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Corkespondznce Invited.

D 0, U Ui-nr*nnlAl1i Makers and Exporters of Candied Peels,
i , OC F. V 111 VC II lei 11 Daily capacity of our plant: ten thousand lbe 

Telegraphic Address—" VTNOENTELLI," Antwerp. A.B.O. Codes.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

and vacations made on fresh or canned fruits, fish, pork and beef meats.
Best attendance on consignments. Highest Bank References
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W. H. MERRIMAN
WHOLESALE GROCER

ST. CATHARINES, ONT.

Special Notice to the Trade :
I wish to announce that from this date no I will 

,e the wholesale, distributor of, the celebrated
nternational Stock Food Co. s unes

in the territory as shown on the map opposite. The 
International preparations are in great demand at 
this time of year and dealers would do well to have 
a large assortment of goods on hand for the Fall 
trade. My representative will call on you in the 
near future with full particulars. Thanking you 
for past favors,

I am, yours truly,
W. H. MERRIMAN.

%

INTERNATIONAL STOCK FOOD
3 FEEDS for one cent

MANUFACTURED IN THE

Largest Stock Food
MINNEAPOLIS, U.S.A. Cash Capital Raid 

in, «2,000,000

in the World
TORONTO, CANADA

tVe Manufacture and Guarantee :

International Stock Food 
International Poultry Food 
International Louse Killer 
International Worm Powder 
International Heave Cure

International Colio Cure 
International Harness Soap 
International Foot Remedy 
International Hoof Ointment 
International Pheno-Chloro

International Compound Absorbent 
Silver Pine Healing Oil 
International Call Cure 
International Stock Dip 
International Distemper Cure

THE INTERNATIONAL LINE is well known throughout Canada as the quickest seller and most 
profitable specialty line a dealer can carry. The goods are well advertised to the consumer, and it 
will pay you in GOOD HARD CASH to devote a little of your spare time to pushing the sale 
in your locality. If you don’t care to wait till our representative calls on you, write direct to 
W. H. MERRIMAN for the BEST MONEY-MAKING PROPOSITION of the year.

QUICK SALES and SURE PROFITS
A beautiful colored lithograph of Dan Patch, 1.55, and Cresceus, 2.02 V, making a fast mile, will 
be mailed, absolutely free postage prepaid, to any grocer in the above-mentioned territory who 
writes to W. H. MERRIMAN telling where he saw this advertisement. Grocers in other parts 
of Ontario address

ional
Toronto, Canada
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CRANBERRIES
(CAPE CODS)

SWEET POTATOES
(JERSEYS)

JAMAICA ORANGES
(NEW STOCK)

VERDELLI LEMONS 
FLORIDA ORANGES

The first of the Season, Fancy packing and 
well colored for first shipments

A few ibexes of Florida Grape
Fruit in this Car.

Valencia Onions 
Canadian Onions

Canadian Fruits in Baskets 
PEACHES PEARS GRAPES

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON ŒL CO.
1NGERSOLL 

ESTABLISHED 1886

BASKETS
We make them in all shapes and 
sizes. We have

Patent Berry Box
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE...

Oakville Basket Go.
Oakville, Ont

FRUITS, VEGETABLES AND FISH

Canadian Fruit Crop, Except Apples, About Ended—The Lemon Crop—Large 
Sized Fruit will be Scarce—California Orange Outlook

As another Canadian fruit crop wanes 
trade interest turns again to foreign 
markets. The first shipment of new 
Mesuma lemons are just about leaving 
Naples and will arrive about the first 
week in November. The latest reports 
from Italy indicate very little rain, 
with the result that the size of lemons 
are running smaller than usual. The 
outlook is that large sized lemons will 
be scarce. Orders recently placed for 
300's have been turned down.

Practically all the lemons consumed 
in Canada come from the Mediter­
ranean. California is increasing its 
output, but it is held here that the 
California fruit is inferior both in keep­
ing quality and in flavor to the Italian. 
The trees of Sicily sink their roots 
sometimes to a depth of 15 feet into 
crevices of the limestone rocks. In 
California the soil is sandy and the 
roots spread out to get the moisture.

The demand for lemons does not cease 
with the passing of Summer's heat. 
Cooling in Summer, warming in Win­
ter ; there’s nothing better for a cold 
in its incipient or advanced stages than 
a hot lemonade. The lemon trade is 
nearly as heavy in Winter as in Sum­
mer.

The California orange crop, according 
to recent reports, is likely to be less 
than last year. There will, though, it 
is said, be an equal number of boxes 
for shipment, indicating that while not 
so many the oranges will be larger. 
They will begin to arrive here in No­
vember.

The Mexican oranges, too, will put in 
an appearance about the middle of 
November. The crop is reported 25 per 
cent, below last year's with the demand 
25 per cent, heavier.

The cranberry season opened with a 
derangement among the growers. That 
was adjusted. The price at the ship­
ping point has advanced $1 in four 
days.

MONTREAL.
GREEN FRUITS — Dealers report 

good business for this season. Prices 
have fluctuated considerably since last 
week, but there are no startling changes 
to announce. Canteloupes, western 
melons and Canadian plums are out of 
the market. New figs are quoted 9 l-2c 
to 15c., according to quality. Dealers 
report a large demand for bananas, 
which is unusual at this season of the 
year. A great deal of this trade comes 
from the grocers, which augurs well for 
the future of this fruit. Lemons are a

little lower this week, while oranges are 
unchanged.
Lite Vilenci» mkogee, per box ............................ ■■■■ 5 60
D.tee, per lb............................................................... 0 044 0 06
Bftoanu, fine stAlk....................................................  \ ^0 1 75

“ jumbos...................................................... 8 00 8 I®
Coooanute, [for bee of 100......................................... 3 bO
PinMpplM................................................................. 6 00 5 50
Apples, bbl............................................................... 3 00 4 00
New apples, baskets .................................................OM 040
Crab apples, per basket............................................. 0 35 0 50
Lemons.............. ........................................................  6 50 7 00
Limes, i er hundred.................................................... • ••• 1 85
Praehes, per bol. ..................................................... 3 eO 8 25
Plums, " ......................................................  1 25 1 75
Pears per box ..........................................................  2 35 3 00
Jamaica oranges, per bbl......................................... 5 10
New figs perlbj........................................................  0 091 0 11
Spanish Onions, crates...................................................... 2 75

" 56 lb cases.............................................. 0 85
Cranberries. Cape CoJ, ,er bbl . ................................ 7 75
Jamaica grape fruit box.......................................... .••• p 00
Canadian pears, per basket .................................... 0 60 0 75

'• pesches " ......................................... 0 hO 1 00
" grapes, per basket ................................. 0 3» 0 35

Almeira grapes, per bbl........................................... 4 50 5 00

VEGETABLES—Business in veget­
ables is reported as being very good. De. 
n and has been good in some lines while 
there has not been much trade passing 
in otheis. Potatoes are the most inter­
esting line at present; the market for 
them has been going first this way and 
then that in such a manner that nobody 
seems to know where it is. Quotations 
from 80c. to 90e. a bag are from 10c. to 
20c. lower than last week, but are lik *!y 
to change at any time. Tomatoes have 
advanced as has also lettuce. Imported 
cucumbers will be on the market shortly 
Supplies of Canadian are almost nil.
Parsley, per doz. bundles......................................
Sage, per doz..........................................................
Savory, per doz...................................... ................
Green peppers, per basket.....................................
Montreal cabbage, per doz...................................

“ tomatoes, basket.................................
" " per box............ ..................

Turnips, bag..........................................................
Water cress, per doz...............................................
Lettuce, per doz ...................................................
Boston lettuce, per doz..........................................
Spinach, per bbl..............................................
Cucumbers, per doz...............................................
Celery, per doz ......................................................
Potatoes, per t ag.............. ........... ......................
Jersey sweet potato^ s basket.............................

'* barrel...........................................
Georgia sweet potatoes, bbl ................................
B ets 3 doz.............................................................
Carrots, per 3 doz..................................................

" bag ..........................................................
Wax beans, per basket..........................................
Green beans, " .................... ......................
Corn, per doz..........................................................

0 2J 0 25 
.... 0 30 
.... 0 6J 
.... 0 50 

0 50 0 75 
.... 0 75 
.... 1 50 
.... 0 75 
.... 0 75 
0 40 0 50 
.... 1 10 
... 2 00 

0 10 0 15 
0 25 0 .‘»0 
0 bO 0 85 

1 25 
3 75 4 U0 
2 50 2 75 
.... 0 25 
.... 0 2. 
.... 0 75 
.... 2 50 
.... 2 51 
0 124 0 15

FISH—Oysters continue of particular 
interest in this market. Considerable 
trade has been done in this line since the 
opening of the season. Malpecques are 
in good demand. Prices are well main­
tained. Gaspe salmon is quoted again 
this week, 16c. being asked. No. 1 N. S. 
herring is also on the list. Dealers are 
asking $5 a barrel. Salt herring is 
lower this week. In fresh fish 
the feature is the advance of the 
3c. in halibut. Supplies are not large. 
Lake fish is in fairly good supply, while 
haddock are rather scarce. Stocks of 
fresh smoked fish are arriving daily. 
Prices show no very great changes.
Fresh haddock, express, per lb 
Fresh steak cod " “

“ halibut *' *
Lake trout 
Sea trout.
Flounders,
Grass pike,
Do e. p**r lb.
Mao' erel large,
Small sturgeon —
Gaspe salmon, chilled, per lb...

0 044 
0 054 
0 12 
0 8 
0 10 
0'8 
0 07% 
0 10 
0 10 
0 08 
0 18
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Fresh frozen fish—
B.O. salmon, per lb................................................. 0 14
Dore, per lb............................................................. 0 09

Smoked fish—
New kippered herring, per box............................. 1 U0
Yarmouth bloaters, per box.................................  1 25
St. John bloaters, “ .................................. 1 10
New baddies, in 15-lb boxes, per lb.................... 0 07
Smoked herring, in bundles, per box...................  0 12

Oysters—
Standards, bulk, per imp. gal.............................. 1 40
Selects, bulk, per gal.............................................. 1 60
Oysters, barrels.............................................. 7 00 900
Oyster pails, pints, per 100...................................... 1 00

" “ quarts, "     1 25
Prepared fish—

Boneless cod, " Favorite, ’ 1 and 2-lb. bricks — 0 06
" fish, 2-lb. bricks, per lb.........................  0 06%
'• fish, 25-lb. boxes, per lb........................ 0 04%

Skinless cod, large, per case ................................. 5 50
Scotch cured herring, 25 lb. kits............................... 1 00

Salt and pickled fish-
labrador herring, per bbl........................................ 5 50

" " No. 1 N.8. herring, bbls...............  5 00
•• " Ne. 2 “ half bbls................. 2 75

per half bbl...................................  3 00

'• " in bbls........................................13 00
•• '* in | bbls....................................... 7 00

»Iackerel, per pail............................................................ 1 75
No. 1 green cod, in bbls, per 200................................... 6 50
Small, .......................................................  5 00

TORONTO.

FRUIT—The feature of the market 
I his week is a rapid advance in the price 
»f cranberries. In four days it went up 
a dollar a barrel at the shipping point. 
The fruit market here will probably 
rinse this week as the volume of fruit 
now moving can be handled at the ware­
houses of the various firms. The On­
tario fruit crop, except apples, is now 
pretty well gathered. The demand for 
bananas is rather better and the market 
i> firm. Melons are done. Considerable 
ipiantities of grapes are arriving, but the 
market appears to absorb everything 
ivadily.

Oranges, late Valencias, 126s. 216's, 250s, 288s.... 4 25 5 50
" Jamaica*, per barn-1..................................5 .'4) 6 0)
" “ box....................................  3 00 3 15
“ Florida, 126»-216s.................................................. 3 75

Crape fruit, 54s, 64s. 80s......................................  5 25 5 50
Lemons,Messina. 300’s 360s. per box.................... 6 55 8 10
I.imes, per crate............................................................... 12b
Apples, Fall, per bbl....... ........................................  2 CO 2 50

" Fancy snows, per bbl.................................  3 00 3 25
“ Spies XXX, per bbl...................................................
" •* XX. per bbl.......................................................
" Baldwins. xXX, per bbl............................................
" M XX, per bbl...............................................
“ other Winter varieties. XXX, per bbl.......................
“ •• " XX, per bbl...........................
" farmers', per bbl............................................................

Bananas, per bunch,................................................ 1 25 2 35
Red bananas per bunch.......................................... 1 20 2 50
Plums, Camtlian. per basket......................................... 1 fO

" Idaho. 4 basket crates...................................... 1 25
P« aches, per basket..........................   0 40 1 10
Pears, per basket .................................................  0 40 0 75
o rapes, small baskets.............................................. 0 20 0 25
« rabbs, per basket.......................................   0 30 0 40
(’ranberries, per barrel....................................................  8 50

- era v ................................................... 3 CO

VKdETABLES—Potatoes are plenti­
ful and lower. Jobbers pi of ess to be 
handling only New Brunswick Dela- 

.1 res. The blight, it is said, is so bad 
i Ontario spuds this year that it is not 

satisfactory handling them. The New 
Hmnswiek stock is very fine quality. 
Sweet potatoes are plentiful, of fine 
uality, and the price is a little easier. 

Ci-een corn is practically done. Other­
wise the situation is about the same as 

was.
i haloes, Delawares, per bag ...................................... 0 80

“ Ontario....................................................... 0 75
' -ft potatoes, per barrel, 10 pks............................... 3 00

rer basket ................................................ 0 60
“ 3 bushel...................................................... 3 75

0 lions, Spanish, per large case .................................  2 75
" “ small case...........................................  1 15

Yellow Danvers, bags.................................... 1 15
Canadian, per bag..........................................  l 15

*.‘-1 bage, new Canadian, per bbl.................................. 1 6«i
wand green beans, per basket........................  0 40 0 50
ceifta, new, per bushel. ....................................... 030 040
‘ .‘rrots, Canadien, per bushel. ...........................  0 40 0 60
L tuce, per doz. bunches..................................... 020 025
R- lish, per doz......................................................  0 20 0 25
M dirooms, 1-lb. boxes, per lb..................................... 0 75
Bvhins, white, prime, bush...........................................  1 75

** hand-picked, bush................................... 1 90
Lima, per lb.......................................................... 0 07

L stoes. Canadian, per basket ................ ..... 0 30 0 41

For Thanksgiving
ORDER EARLY Piles of Seasonable Coeds-

Florida Oranges,

Mew Figs, Cranberries,

Bananas, Snow Apples

White £• Cor- Uml,ed
O,

,v£
TORONTO

and HAMILTON

ST. NIKLUS EXSEL (Teddy)
Rooicvelt may change the spelling of "St Nicholas" but Tracnzzi 
will sec that the quality of the lemons is right-

W. B. STRINGER S CO., Sole Agents Toronto

Win, Phono, 
or Mail your OrOon :»,FI$N TORONTO

CDANIICU nNIfTNC Ours are the best. $1.00 per smal OrMIllOn UII lull U crate, $2.75 for large crate.
Your consignments of Poultry, dead or alive, solicited. We have the trade.

THE DAWSON COMMISSION CO., Limited, TORONTO
Oor. West Market and Oolberne St..

DRIED FRUIT,
CURRANTS, Cleaned and Otherwise,

I HANDLE SPECIALLY FINE LINES OP

VALENCIA RAISINS, SULTANAS, FIBS, and OATES
Direct from my own houses in the countries of production. Goods packed under private brands 

if desired, according to buyers wishes.
R*r*zaz»TEt> BT— Toronto. P. L. Mason * Oo.

Hslifsi. N.8 . E D Adams Winnipeg. Jsa Cannon TH. J. PSIMENOS.
St. John. „ B-. J. Funter White Victoruk B.C . H. Donkin
Montreal,ND Rattray à Bona Vancouver. O. E Jarvis * do 4 Cullue It. E C.. IMBM, EI6

For prudential reasons we have decided to discontinue the handling of Fruits and Vegetables 
in connection with this business, and we purpose taking the initiative in everything that makes a 
FISH BUSINESS thoroughly up-to-date. This organization includes the best experience to 
be had and we claim preeminence in every detail of Fresh, Frozen. Smoked and Salt Fish.

THE F. T. JAMES COMPANY. Limited
76 Colborno St 
33 Church St.

CAPE COD CRANBERRIES
SEASONABLE JERSEY SWEET POTATOES

GOODS 25 CALIFORNIA VALENCIA ORANGES
< (The only good Orange now
PH NEW LEMONS

Also—All kinds of DOMESTIC FRUITS
Our prices always right

HUGH WALKER & SON CUELPH ONT.
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Watercress, per doz. bunches................ 0 2ft
Egg plant per 1 asket ............................. 0 25
Pt-pi-e s, per basket.................................. .............. 0 30 0 50
Parsley, per doz........................................ 20 0 25
Turnips, per bushel.................................. 0 40
Mint per doz.............................................. 1ft 0 20
Cauliflower, per doz................................. 7ft 1 2ft

40 0 50
Squash, per doz ...................................
Vegetable marrow, per doz . ..............

................ 1 ÜJ 1 25
35 0 50

Leeks, per doz ........................................ 0 25
Pumpkius per doz.................................... ............... 0 75 1 00
Citrons per doz ........................................ 1 25
Sninavh, p*-r bushel ............... .................
Parsnips, per bush....................................

0 40
0 50

SHIP TO US
We pay highest market prices for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card if 
same is desired.

THE IV. A. GIBB CO-
Packers and Importers

7 and 9 Market Street, 
HAMILTON

Send us your orders for

CANNED LOBSTERS
GOLDEN CROWN AND GOLDEN KEY 

Brands.
All Goods Fully Guaranteed.
Wholesale Only 

W. S. LOGGIE CO., Ltd.
CHATHAM, N.B.

FISH—Prices ai e about as a week ago 
but demand is improving with the cool­
er weather. This is marked in regard 
to oysters.
Fresh hallibut........................................................... 0 10 0 13
Haddock, fresh caught, per lb............................... 0 06 0 061
Fresh cod, per lb. .......................................... 0 07 0 08
Fresh lobsters, boiled, per lb.................................. 0 18 0 20
Shrimps per gal........................................   1 00 1 25
Whitehall, per lb............................................................. 0 10
Salmon trout, per lb................................................ 0 08 0 09
Ciscoes, per basket........................................................... 1 25
Perch, per lb.............................................................  0 05 0 06
Herring, large, per lb....................................................... 0 08

“ medium, per lb.................................................. 0 04
Brook trout, per lb......................................................... 0 25
Pike, per lb...............................................................  0 05 0 06
Blue fish, per lb................................................................. 0 10
Fresh mackerel......................................................... 0 20 0 25
Eastern salmon, per lb .................................................. 0 20
Finnan haddie, per lb..................................................... 0 08
Oysters, per gal................................................................ 1 75
Labrador herring, per half bbl....................................... 3 25

WINNIPEG MARKETS.
Owing to a basket famine in Ontario 

there is a shortage in the supply of On­
tario grapes. We quote :
Peaches (freestone), per case ........................................ 1 f5
Washington plums (Italian Blue), per case.................. 1 25

“ pears, per case.............................................. 2 75
Apples

Snow apples, per bbl........................................................ 4 CO
Ontario fall apples, per bbl.............................................. 3 5u
5-bbl. lots, per bbl, $3.40. 25-bbl. lots.................. 3 00
California late Valencias, 126s, per case.....................  5 50

“ “ 150s, *• ...................... 6 00
“ 176s to 250s “   6 25

“ lemons, 300s and 360s "   10 00
Ten cents off 5 case lots.

Cranberries, Cape Cod, bbl............................................. 10 00
Ontario Basket Fruit.

Grapes, blue and green, per basket.............................. 0 30
100 basket lots................................................................... 0 28
Pears, per basket ............................................................ 0 75

The cudlish industry is reported in 
Quebec to be very good along the north 
shore points at present.

Eastern lobster packers have combined 
with western salmon packers to oppose 
the agitation for a protective tariff on 
tinplate.

R. Husband, late manager of F. T. 
James Co’s fruit department, has form­
ed a partnership with his brother, XV. 
II. Husband and will carry a general 
fruit and vegetable supply business in 
Toronto.

DISCUSSED TAX PROBLEMS.

Council of the Montreal Board of Trade 
—New Members.

There was a meeting of the eouneil of 
the Montreal Hoard of Trade last week. 
The question of provincial taxation was 
deait with at some length. The board 
objects to the taxes levied upon extra 
provincial corpoi ations, and upon travel • 
ers representing firms having headquar­
ters outside the province.

A letter from the Winnipeg boa id 
of Trade, which was read, was to the 
effect that the Winnipeg hoard endorsed 
the Montreal Board of Trade in their 
action in reference to I his matter.

New members admitted were : Char. 
II. Viunells, of Davies. Limited, pi opin­
ed by Peter Laing; Charles R. Slater, of 
the Slater Shoe Co., proposed by J. J. 
McGill, and Alphonse Lemieux, steam­
ship agent, proposed by Thomas Marling. 
Vice-president Hen. Haverhill was in the 
chair, and the following members were 
piesent: B. Austin, C. B. F.sdaile, John 
R. Binning, Geo. L. Cains, Duncan A. 
Campbell, Geo. A. Kohl. Peter Lyall, J 
L. McCulloch, J. J. McGill, Alex. Ram 
say. Farquhar Robertson.

NEW FACTORY OPENED.
A new factory has been opened by the 

Imperial Syrup Co., of X'aneouver, at 
the corner of Sutherland and Charier- 
streets in Winnipeg. In future all theii 
orders for the trade of Manitoba and 
the Northwest will he filled from this 
centre. From Vancouver vane sugar 
will he shipped to Winnipeg. Molasse.- 
will lie shipped there direct from New 
Orleans, while maple syrups will be sent 
from Montical.

XVm. Koch, for many years connected 
with the Montreal office, has been ap­
pointed manager of the new factory at 
Winnipeg.

NEW CHANNEL OPEN.
Hon. Robert Mackay was re-elecled 

president of the Montreal Harbor Com 
mission at a meeting held last week. 
Robert Biekerdike was re-elected act 
ing president of the commission. An­
nouncement was made by the chief en­
gineer of the Harbor Commission that 
tlie new JO-foot channel through St 
Mary’s Current from Victoria pier h> 
Longueil Bar is now completed. Tin 
new channel will l:v found of much use 
to the larger boats.

BUSINESS INCREASING.
The business of John Meldrum A Co.. 

Montreal, is rapidly crowing larger, tin- 
latest indication being the formation o! 
a limited company in connection with 
tin- present firm, to cany on the potato 
end of the business The new company 
is capitalized at .f-lOJlOO, of which over 
•fl 2.000 has been subscribed. Tin- 
principals in the company are John Mel 
drum, E. Belair and F. Patterson. Tli 
company lias taken over another potato 
concern and will this season devote par­
ticular attention to this line.

THE EFFECT
When a grocer stocks up “E.D.S.” Brand 

Jams and Jellies, he takes a step towards 
reliable trade.

When his customers know he has stocked 
up “E.D.S.” Brand Jams and Jellies, they take a 
step towards him as their permanent supply man.

The people are aware that “E.D.S.” Brand 
Jams and Jellies are guaranteed pure.

Order from any of the 
below-mentioned :

Agents : W. G. Patrick & Co., Toronto ; W.
H. Dunn, Montreal ; Mason & Hickey, Winnipeg ;
W. A. Simonds, St. John, N.B. ; A. & W. Smith,
Halifax, N.S.

E. D. Smith’s Fruit Farms
Winona, Ont.
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ORDER EARLY PACKING NOW

“DUFF’S”
LABRADOR HERRING

ABSOLUTELY THE FINEST LABRADOR’S EVER SENT TO CANADIAN MARKET 
PACKED IN SPECIAL BARRELS WITH

GALVANIZED HOOPS

Sold in bbls., i-hbls. and 20-lb. Pails. Sold by leading Wholesale Grocers and Fish Dealers.

PUT UP ONLY BY

m ATLANTIC FISH COMPANIES, Limited
Head ornée: LUNENBURG, N.S., Can.

Labrador Herring Station, Bay of Islands, Nffd.

Selling Agents -A. H. Brittain & Co., Montreal. H. S. Connor, Winnipeg, Man,

# kipper
We have the Best 

Pack that was ever 
placed on the Cana- 
dian market.

%
Ask your Wholesale Grocer for the

“BRUNSWICK

BRAND”

KIPPERED HERRING
ALSO

FINNAN HADDIES
PACKED BY

Connors Bros., Limited
Black’s Harbour, N. B.

6 Reasons for Buying and Selling

King Oscar Sardines
I KING OSCAR SARDINES are packed from the 

choicest fish.

2 KING OSCAR SARDINES are packed In the purest 
virgin Olive Oil.

3 KING OSCAR SARDINES are packed In patented
whole-pressed tins and are practically solderless.

4 KING OSCAR SARDINES are boneless and scaleless.

5 KING OSCAR SARDINES are supplied In the most 
clean and attractive tin la the market.

6 H. n. KING OSCAR has granted us permission to use 
H. n. name and picture on the King Oscar 

Sardines which Is a guarantee for superior 
quality.

Tor Sale by ell Wholesale Grocers

John W. BicKle & Greening
U. A. HENDERSON) "

Canadian Agents, HAMILTON
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EFFECTIVE! ADVERTISING
The Editor-Cleilk—Running a Store Paper—How it is Gotten Out—Story of 

how One was Managed—A Sample Ad—Casual Advertising.

THE EDITOR CLERK.
I'm an editor now. You probably 

wouldn’t have expected that of a clerk 
in a general store. Well, a fellow never 
knows what honors he will have put 
upon him if he sticks to his job and 
works hard. We've started a store paper 
and I'm Johnny-on-the-spot. 1 run it. 
You see our business has grown a great 
deal and we are branching out all the 
time. On that account and because the 
boss thought that I was getting so much 
on hand running the advertising that 1 
didn’t do much else, he made me let all 
my work go except fixing up the win­
dows and writing the advertising.

The Suggestion.
1 suggested starting a store paper a 

good while ago but he wouldn’t stand 
for it. He said that the regular news­
papers were good enough for him and he 
guessed that if I kept our space in those 
filled up with good slulï, it would make 
all the advertising that we’d need for a 
while.

Well. I didn’t say much more then, but 
this Fall 1 tackled him again about ü 
and he wanted to know what made me 
so keen for a store paper. I told him 
that we were using as big space in the 
newspapers as there was any use of hav­
ing and that I was writing as good ads 
as I could. That means that if we kept 
on doing so, that was about the best we 
could do for the papers. If we wanted 
1o bear on heavier yet, we would have 
to take up some other form of advertis­
ing.

Rounding Up.
1 thought that we could say a good 

many more interesting things about our 
goods than people would read in tin- 
papers, and besides there were a good 
many people out in the surrounding 
country that didn’t get. the papers 
Their money is as good as anybody s 
and we might as well be getting it. Then 
1 said that there are a lot of people 
light in town who belong to a class by 
themselves and will give more attention 
to something special that comes right 
to them by mail than they ever will to 
a newspaper ad. That’s true, too. 1 he 
newspaper is the best, but it isn’t tin- 
only medium for store advertising, not 
by a jugful.

The Decision.
The upshot of it all was that we 

started a little paper on our own hook 
The boss had some idea that it might 
be better to buy one of these ready-made 
affairs that gives you a page of your 
own ads and the rest “boiler plate’’ 
stuff about “A Thousand Household 
Hints,” “How to be Beautiful," etc., 
etc. 1 told him tha-t if he was going to 
run a paper, it ought to be his paper 
and he ought to have the say about 
what would go into it as long as he was 
to be responsible for it. And it seemed 
to me that maybe we wouldn’t be satis­
fied with just that page of advertising. 
We might want more. Anyway, I show­
ed him that these ready-made advertis­
ing schemes, papers or anything else, are 
made up to lit anybody, and of course 
thev are like a suit of clothes would be

that was made to tit any one who 
might try it on, it wouldn’t fit any one 
at all.

Gaining the Editorship.
I got him to let me run that paper to 

suit myself. He said I could try it and 
if the first edition didn’t suit him when 
it was done, it would go into the fire 
and I would lose mv job as editor. That 
just suited me because I’d been getting 
a great bump on myself lately and 
thought I knew pretty near all there 
was to be known.

The Paper.
I went to work on the paper. I plan­

ned to issue it every two months at 
first. I had the printer get up a special 
heading for the sheet and I was going 
to make it eight pages. Well, it came 
up to a week of the time when we were 
going to get it out and the copy wasn’t 
all ready. I sat up two nights pretty 
nearly all night and managed to get it

'quality store."
This Is a practical day and gen­

eration. Public patronage rests upon 
positive merit. The foundation of 
value is quality.

For this reason

OUR COFFEE
Is the best that Is sold In London. 
Ground, pulverized or In the bean.
40c per pound.

It has no superior; people who 
once use It, always use it.

HARRY RANAHAN
515 Richmond Street.

’Phone 1024.

so that it was just the way I wanted 
it. Then I took it to the printer and 
had a proof made.

I was so proud of the way it looked 
that 1 thought I’d show il to the old 
man without waiting until the edition 
was printed.

A Criticism.
1 look ii in and handed it to him and 

sat down for him to look il over. He 
looked down the first page, then the 
second and so on until he had read it 
through. Then he handed it back to me 
and said ;

“Is this the paper ?"
“It’s the proof of it," I answered.
“I’m glad it’s no worse,” said he. 

“I’m glad the paper is no worse and 
I’m glad it’s only a proof. It won’t 
cost as much to tear this up as it would 
to tear up a whole edition."

“What’s the matter with it ?” I 
asked.

“Win. that’s not a paper," he said. 
“That’s nothing but a four-page 
dodger.”

Then it struck me what was the trou­
ble and he was right. I felt pretty 
cheap. I had made it all advertisements 
but two columns and they were some 
jokes that I cut out of an almanac.

fifl

The New Order.
I asked him if 1 lost my position when 

I hadn’t got the whole edition printed 
yet and he said not. I went out and 
postponed the day of publication. Then 
I set about collecting clippings from the 
magazines and newspapers. When I had 
a lot of good, interesting stuff I went 
to work and arranged it through the 
paper, alternating it with advertise 
ments and generally running the middle 
of the three columns all this kind ol 
stuff. I had short anecdotes, little 
s(|;uibs of verse, items of general interesl 
and quite a bit of local information. Ii 
was really interesting reading and then 
I made the headings of the advertise 
ments a little more catchy.

“All’s Well,’’ Etc.
1 didn’t get this set up and a proof 

made until I had showed the boss the 
copy. This time he said it was all 
light. He doesn’t know a great deal 
about advertising, but lie’s long on com 
mon sense. I went ahead and got oui 
Hie paper like the revised copv and I’m 
been gelling out one every two months 
since. It has paid us well. We can’t lell 
just exactly how much, bul we’ve had .. 
good many calls for goods advertised 
nowhere else —Brains.

HARRY RANAHANS AD.
For a 35-line ad the one shown on tin 

page is very effective. The compositor 
used excellent -tflftte and judgment, with 
the result that the ad has a full measure 
of distinctiveness.

The matter is pointed, clear in con­
struction and appealing in lone.

London has first-rate grocery advev 
lisers.

CASUAL ADVERTISING.
By “casual” advertising is meant the 

stay-out-to-day and go-in-to-morrow-oi 
next-week kind that some men indulge 
in. II may also be termed “spasmodic 
advertising. It is the kind that no man 
van afford, even though his business is 
in great measure dependent on season 
Of course, (he ice cream man will not 
do a heavy business in the Winter, nor 
the fur dealer in July. Yel neither his 
a good reason for ever stopping his ad­
vertising-ice cream is used to some es­
tent all the year round, and the fur ad­
vertisement seen in midsummer in. v 
help to solve a Christmas problen 
Clothing, and shoes, and drv goods, and 
groceries, and so on sell all the lime 
people have to have them all the tiin>

Keeping Name Before Public.
Then, “keeping one’s name before ti 

public" is necessary lo genuine succr ■ 
in trade. “Genuine success’’—is it 
new phrase ? Is there any kind of sn< 
cess but success ? There are kinds of 
success, just as there are degrees < f 
heat. It is not hot when it is merci 
warm, although water will not free/' 
And the fact thal a business does in ’ 
slop, or that its owner gels a Iiyii: 
from it, does not prove it to be genuin 
Iv successful. Genuine success in bu 
ness consists in getting out of it cl 
there is in it—up to I he measure i 
one’s limitations.

Opportunities Unlimited.
It is true that only a few men set- i 

that way. But Marshall Field did—loin
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Wanamaker docs—and there have been 
,iiid are others. There was only one 
Marshall Field ! And there is only one 
.John Wanamaker ! Know why ? They 
:,,iw, where others could not or would 
not. Absolutely, there is no limit to 
; lie amount of business one man may do. 
There may be an apparent limit in his 
nome town—but the world is wide.

Dissatisfaction a Virtue.
A fair degree of prosperity is not an 

actual gauge of genuine success. He who 
is doing well might very often be doing 
better. By and through advertising, if 
he is not an advertiser ; by and through 
more advertising, if he is already an in­
vestor in the great safe bank that never 
losses a dividend. Sociologists say

there is no hope of helping those who 
cannot—or will not—see that they need 
help. And the business man who is sat­
isfied with his business as it is, is not 
likely to have a larger business. Dis­
satisfaction and unrest must precede 
every rise to better things. Also, there 
must be a belief that there are better 
things. And then there must be “do­
ing.’’ Dissatisfaction and unrest will 
not accomplish anything of themselves, 
and it is only when they lead to action 
that they are at all worth while. In­
telligent action is meant. Not merely 
doing for the sake of keeping mind ami 
body engaged. Not advertising for the 
sake of having something in the paper— 
it must be thoughtful, intelligent adver­
tising.

The Reasons.
The man who wants to do more busi­

ness—who is capable of doing more busi­
ness—will advertise. He will advertise 
regularly, even though not as largely at 
all seasons. Some of the reasons why 
he will are in the paragraphs that fol­
low : Casual advertising costs too much 
in dollars and cents. The now-and-then 
advertiser pays more for space each in­
sertion than the regular patron of the 
newspapers. It brings no permanent re­
sults. Over and over it has been proved 
that trade secured through advertising 
has been lost when the advertising was 
discontinued. Incidentally, the chief 
reason for its loss was that “the other 
fellow" went on advertising.—Selected.

A. A B.

HALIFAX FISH CO.
Limited

Packers of

High Grade Boneless Codfish for Grocery Trade
Registered brands : H.F.CoScotia and Chebucto.

Head Office: HALIFAX, CANADA
Works—DARTMOUTH, N.S.

Fishing Plant—Mutton Bay and Mecattina Island, Labrador.
SELLING AGENTS:

Pyke Bros., Halifax, N.S. Robert Stewart, Quebec, P.Q.
John A. Moir, Montreal, P.Q. F. Grierson, Ottawa, Ont.
Anderson, Powis & Co., Toronto,Ont. Alfred Powis, Hamilton, Ont.

Wm. G. Coles & Co., London, Ont.
Traveling Agent : H. T. Graham, Montreal, P.Q.

See our nearest agent for prices, etc., or write us direct.

HALIFAX COLD STORAGE CO., Limited
Successor* to E. NI. BOUT!LIER

Our Ocean Brand HADD,ES- bloaters, kippered herring, mild. Cannot be EflDaiied
CURED SMOKED SALMON and KIPPERED MACKEREL HHuansu

Correspondence Solicited. HALIFAX, Nova Scotia
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A Friend--------------------- Of
went into a grocery store the other day and asked for a 10-cent cigar. 

The grocer brought out a box of Pharaoh.

My friend seeing other cigars in the case asked the grocer why 
he selected Pharaoh cigars when he (the buyer) mentioned no brand.

The grocer s reply was “Biggest part of my trade is Pharaoh 
and Pebble. I carry other lines for a few customers. But when 
smokers do not mention a brand, I find in nine cases out of ten they 
come back for Pebble for 5-cents and Pharaoh for 10-cents; hence 
I win a steady customer.”

/ should like to read some questions of yours/

J. BRUCE PAYNE,Limited, GRANBY, QUEBEC
CANADA

Lay For the Man
who says there is no profit for the grocer 
in tobacco selling.

The man who says anything so ridicu­
lous is just as apt to say “nobody will be 
using pipes six months hence.”

Why, the sales of 7*. & B. have simply 
galloped ahead. Likewise the grocers’ 
profits. One going sets the other going.

You are doing the right thing when 
you stock up T. & B.

Certainly ! Certainly ! Certainly !

THE CEO. E. TUCKER & SON CO., LIMITED
HAMILTON, CANADA

r, 8

^
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FREIGHTS AND CHARTERS SWEET
Apple Shipments Increasing—Large Consignment of Flour in Sacks to Various 

South African Ports—British Demand for Flour Irregular.

Trade during the past week in ship­
ping circles has been normal. Outgoing 
boats have been well loaded in almost 
every instance with various Canadian 
products destined for the United King­
dom and other parts of the world.

Shipments of butter during the past 
week were fairly large. Demand from 
the other side could not be said to have 
lieen more than fair, owing no doubt to 
the high prices ruling.

Cheese exported was large in quan­
tity. Exporters have been very busy till­
ing their engagements. A great deal of 
what has gone out .comprises orders 
taken the previous week, but which were 
not to be shipped for a fortnight. The 
high figures asked for cheese while keep­
ing down trade to a certain extent, does 
not seem to effect conditions as much as 
one would think.

[Inquiry for flour from British and 
other ports has varied, being good at 
limes, and puor other periods. It is 
in sacks that most of the Hour going out 
is contained. A recent boat destined 
lor South African ports carried over 
JO,000 sacks for different points. Eng­
land is importing more or less flour, but 
demand from the Old Country cannot 
he called large.

Grain is beginning to move out in 
quantities, and some good shipments 
have been made during the past few 
weeks

Apples are rapidly gaining in exjiorta- 
tion. Ocean going vessels leaving the 
l>ort lately have nearly all carried con­
signments of good size to European 
ports.

Hay shipments have not been large, 
owing to the state of the markets.

There has been practically no move­
ment either up or down in the level of 
the water in the harbor lately, so that 
the situation in this respect is unehang-

artide in Grocery on the various pro­
cesses employed, makes most interesting 
reading. Briefly stated, these are as 
follows :

The grain, received in barges, is turn­
ed into hoppers and screened; it then 
passes into the mashing machine to 
the mash basin ; hot liquor from 
the boiling vats is admitted at the same 
time, and in a few hours it becomes 
sweet wort. This wort is then drained 
off. and pumped into the cooling room, 
whence it is carried on into the ferment­
ing rounds. Then follows the acidify­
ing process, which frequently extends 
over three weeks. Several vats are used 
for this purpose, the vinegar being pass­
ed from one to the other by means of 
pumps. When this process is complet­
ed to the satisfaction of the examiners, 
the vinegar is placed in casks for ship­
ment.

One point in particular which should 
tend to jierfection, is that spring water, 
obtained in the Mendip Hills, is used 
in the making.

The several qualities of Purnell’s 
vinegar are always kept at fixed stan­
dards. Each cask bears a signature of 
purity, and a guarantee stands at the 
foot of each invoice.

The company manufactures besides 
vinegar several well-known brands of 
pickles and condiments, such as “B.Y.” 
sauce. “P.W.,” Worcestershire and 
“Ye Olde Devonshire.” In the success 
which has attended this department, the 
quality of the vinegar used has of course 
had much to do. and this can only he 
taken ns another proof of its excellence.

CAPORALCAPORAL

CigarettesCigarettes
STANDARD

OPTHE

WORLD
Seld by all leading Wholesale Houses.

CLAY
PIPES

Those made by
McDOUGALL

srv peerleas. Insist upon 
bating them.

d. McDougall CO., Glasgow, Scot

IT PA YS TO INVESTIGA TE
It pays to buy Pipes, Tobaccos and 

Smokers’ Sundries from
JOS. COTE 

Importer of Pipes, Havana Cigars, 
Wholesale Tobaooonlst

186-183 St. Paul St.
QUEBEC

Don't forget that this firm is the leader for 
Leaf Tobacco in Canada.

ed.
Rates this week show no alterations.
The Bray Head, for Belfast, cleared 

with a general cargo on October 4. The 
Canada and the Hungarian sailed from 
Montreal on October 5, the former for 
Liverpool and the latter for London. 
Both boats carried general cargoes.

REPUTATION OF 150 YEARS.

All First-Class Grocers
Handle

OLD CHUM
Purnell Webb & Co., Bristol, England, 

Continue to Grow Bigger.
Purnell, Welih & Co., of Bristol, Eug., 

rank among the oldest brewers of malt 
vinegar in the kingdom. Their reputa- 
taion has been maintained for 150 years 
and trade has grown accordingly, so that 
recent extensions to their already large 
plant have been necessary in order to 
keep pace with orders.

The works are up-to-date in every 
department, and a recently published

Cut Plug Smoking Tobacco
It's • Trade Bringer.
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ELECTIONS IN MONTREAL
Retail Grocers Choose Their Officers— Warmly Contested Presidential Election 

—A. Laniel Chosen—What He will Aim to do.

There »:is a great meeting of the 
Montreal Retail Grocers’ Association 
last Thiusdax evening. The occasion 
was the annual election of officers, and 
the hall at 27(1 St. Catherine street east, 
was taxed to its capacity to hold all who 
were present. There must have been be­
tween one hundred and one hundred and 
fifty grocers and those connected with 
the grocery trade, present. And the hall 
was not large enough. In his opening 
address President Daoust, who occupied 
the rhaii, remarked that ordinarily the 
hall was too large, but on this occasion 
it was far to small.

Two grocers had been nominated for 
the presidency. These were A. Laniel 
and J. A. Maynard. From the first it 
was seen that there was going t<> be a 
very closely contested election, which 
was further evidenced by the expressions 
heard on all sides.

A. Laniel,
President Montreal Retail Grovers Association.

jbi

On entering the hall one thought at 
•nice of the Stock Exchange in session, 
everybody was exeited. A circular dis­
tributed which was signed “A Grocer 
Devoted to the Interests of the Associa­
tion."' This contained some hot stuff 
and was evidently prepared with the 
end in view of advocating the interests 
of Mr. Laniel.

The meeting was called to order about 
nine o’clock, and after a little prelimin­
ary business, during the course of which 
much impatience was exhibited, the elec- 
lion was proceeded xvilh.

The Scrutineers.
Considerable lime was s)>cnt in choos­

ing scrutineers who would be sufficiently 
disinterested in the result of the elec­

tion, in the opinion of both parties, to 
act satisfactorily. 2s. Chartrand and 
H. Poirier were liiially decided upon and 
both of them gave entire satisfaction.

Candidates’ Addresses.
The candidates for the presidency 

weie given live minutes each to address 
the meeting. Air. Laniel was called up­
on iirst, hut only spoke for two minutes, 
asking that he be allowed the other three 
minutes afterward, lie explained that 
he did not expect to be called upon, and 
wanted time to think of something to 
say. Mr. Maynard then took the lluor 
for his live minutes. He spoke of what he 
intended to do if elected—to work for 
lower business taxes, light against the 
peddlei s and generally work for the 
good of the association. Mr. Maynard 
spoke for rather more than live minutes 
until forced to discontinue by repeated 
cries of “Time’s up,” by the impatient 
electors. Then Mr. Laniel was given his 
remaining three minutes, which he used 
to the utmost advantage, explaining just 
what his policy would he if the grocers 
saw lit to honor him with election to 
the president's chair. He was loudly 
applauded when he sat down.

Voting then commenced amid much 
excitement and loud talking. When the 
ballots were counted it was announced 
that Mr. Laniel had been elected. By 
what majority it was not stated, but it 
is understood to have been a fairly large 
one.

In a short address Mr. Laniel thanked 
the grocers for honoring him with their 
confidence.

Other Officers.
The remaining officers were elected 

as follows: Vice-president, ,). A. Dorr 
(by acclamation); E. P. Guillemettv: 
secretary, A. Sarazin (by acclamation); 
treasurer, H. Laniel.

The retiring president, P. Daoust, 
made a short speech in which he thank­
ed the members for their goodness to 
him in honoring him by election to the 
office of president two years in succes­
sion.

Retiring President Appreciated.
P. Bruneau, the ex-treasurer, in a 

short but forcible address said many 
complimentary things about Mr. Daoust 
and the interest he had always taken in 
the association and the grocery trade 
generally, especially during the time he 
occupied the president’s chair. All of 
what he said was heartily assented to 
by the meeting.

All the new officers are good men, 
well qualified for the duties apportion­
ed them.

Speaking to The Canadian Grocer 
after the meeting. Mr. Laniel said that 
his programme would he a simple one. 
“1 will look after the interests of the 
association and the grocery trade gen­
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erally to the best of my ability. I will 
do my best to secuie increased member­
ship for the association; will make a 
stiff fight against the pedlar nuisance, 
try to make arrangements with the 
wholesale trade which will result in the 
grocers getting back the one per cent, 
discount of which they were deprived 
lately. I will do my best to reduce the 
business and water taxes, and work 
along lines which will bring the greatest 
benefit to the retail grocery trade.”

The New President.
A. Laniel, who has just been elected 

president of the Montreal Retail Gro­
cers’ Association, is known to nearly 
everybody in grocery circles in Mont­
real.

Born in St. Genevive, Jacques Car- 
tier County,. forty-three years ago, he 
came to Montieal at the early age of 
seven, and has resided in the city ever 
since.

His first connection with the grocery 
business was with his father, M. Laniel, 
who kept a store at the corner of Ful- 
ford and Albert streets for many years. 
During the time he was working under 
the eye of the elder Laniel lie gained

P. Daoust,
Retiring President Montreal Retail Grocers Association.

much experience which has since stood 
him in good slead.

When he was twenty-three he took 
over his father’s business, having entire 
charge of the store.

It was necessary to move from the 
old store about ten years ago, and Mr. 
Laniel rented a store at 193 McCord 
street. He bought this property in 1901) 
and erected the present large store there.

His trade is mostly among the Irish 
jieople, he being located in the Irish 
section of Montreal. He has three 
clerks to assist him and carries a full 
line of groceries, wines, liquors and 
fruits.

Mr. Laniel has been a member of the 
association for ten years and has al­
ways worked hard at picnics and on 
other occasions, for the welfare of the 
members.



THE CANADIAN GROCER

Little Sermons on Advertising
Delivered by John C. Kirkwood.

INSTRUCTIVE ADVERTISING.

When a man opens his mouth to talk business, he 
should say something. To merely mention his name; or to 

show a picture of his factory, and say “Thai's my factory 
or to recite a list of the things he has to sell, isn’t likely to 
sell goods. Think of your salesman going into a man’s 
store and shouting ;

“William A. Carter, representing T. Robertson & Co, 
Tinware, Halifax."

Do you think he will get much of an order ? Why, he 
has not even asked for business.

Yet one sees many advertisements that do not say a 
single thing except to state the name and address of the 
advertiser.

Or again, suppose William A. Carter should say, in 
addition : “Tin pails, coffee pots, pie-plates, and strainers," 
would it improve things much ?

The salesman who wants to sell goods nowadays has 
to have more than a name and a price list. There are too 

many people calling on a man in these times to coax for 
orders, for the order to go to the man with no better reason 
or an order than his name, his house’s name, and a price 

list. The merchant likes to buy from the friendly sales­
man, the man who can take time to cultivate his favor, who 
shows his interest in the merchant’s welfare. Merchants 
are human. They like to have a hand-shaking acquaintance 
with the men who sell them goods. And merchants are 
business men, as well ; they want to be assured of the 
quality, the value, the selling-power, and the selling points 
of the goods they are asked to buy.

The advertisement is a salesman and should talk like

a salesman. It can contain a hand-shake ; it can show an 
interest in the merchant’s business ; it can even tell a good 
story, if it seems worth telling. And it must get down to 

business, it must persuade, and quote, and explain. It 
may have to do some arguing. It may have to show the 
merchant how to sell the goods, teach him about the 
goods, and thus fit him and his staff to talk the line in­
telligently and forcefully to the consumer.

Such advertisements are read, because they are inter­
esting and instructive ; because they contain “meat." 
They are not wishy-washy, empty, dull ; they arc full of life, 
and a merchant responds to such advertisements. He 

cannot help but yield to their power. He may be slow to 
respond, but sooner or later he will be convinced that the 
house that has such an evident interest in him ; that “talks 
business ” ; that quotes figures and helps him sell the 

goods, is the house he wishes to buy from.

Such advertising pays both the advertiser and the 
retailer. Once in a while one comes across a firm that 
tries to do advertising in this instructive style by pamphlets, 
circulars, booklets, sent under cover of a wrapper. This 
way may be effective, but if not backed up by advertising 
in the merchant’s trusted newspaper, pamphlets, circulars, 

and booklets are likely to miss their mark. A merchant 
wants the houses he deals with to talk to him in his trade 
newspaper. He subscribes to this newspaper for news 
helpful to him in his business, advertising news included. 
And the firm who neglect to use this medium, or who 
misuse the space they may have engaged, are failing to use 
an influence powerful, persuasive, and profitable.

Printer’s ink is a £ood salesman if well used.
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MOLASSES

“WELL, I GUESS”—

WITH NEW TOTAL REGISTERING DEVICE

Why not order it to-day ? Pumps cost $6.00 ; auger 
costs 75 cents. Measures accurately and shows when the 
supply is running low.

Another Indispensable, to largely increase sales of 
dried beef, the “ ENTERPRISE ” SMOKED BEEF 
SHAVER, Rotary or Pendulum. Write for prices and 
our catalogue of Enterprise Hardware Specialties.

Means loss and failure in these days of swift business, 
good service and close profits.

You ought to know, not guess. Improving all the 
time ? Some day you’ll get an

“ENTERPRISE"

Self-Priming and Measuring Pump

The Enterprise Mfg. Co. of Pa., Phiia., u s a

COLES Electrically Driven 
—Coffee Mills.

GRANULATOR. PULVERIZER.
Single and Double Blinder

Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be- 
fere it enters the grinders, thus 
reducing Wear of grinders and sav­
ing current.

Our Grinders Wear Longest

No. 65

Height, 2!i in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacity.
Granulating 2 lbs. per 

minute.
Pulverizing % lb. per 

minute.
Capacity ot Iron Hop­

pers, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN., ll.S.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros , Montreal.
Dearborn & Co., St. John, N.B. Gorman Eckert & Co., London, Out.

A MODERN GROCERY
FITTED WITH “WALKER BINS”

GEO. A. VICK <t SOWS, ORILLIA, ONT.
Walker Bln Fixtures Make an Old Store New

They so change its appearance and display the stock so cleanly and 
invitingly that everything tempts the appetite. Everything In sight, 
too, under glass, and protected from dust, Insects and tasters.

There Is no way to so effectively display goods as with
"WALKER BINS”

Booklet for the asking. It’s worth the little trouble it takes to 
write for it.

THE WALKER BIN A STORE FIXTURE CO., limited
BERLIN, ONTARIO

Representatives
Manitoba Stuart Watson. Winnipeg. Saskatchewan and 

Alberta:—The H. W. Laird Go., Limited, Regina. Saik.
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Automatic but Springless.
The "Toledo" is a money saver because it posi­

tively stops the giving of overweight.
A time savet because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

n plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

fh A |/ry>n The original and only Genuine 
I I fl K h I \ Preparation for Cleaning Cut- 
Un,»L 1 U lery, U. and Is. Canisters

'WELLINGTON*
KNIFE POLISH

JOHN OAKEY * SONS, limit..
Manufacturera of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Weiulm Mi, London, England
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

Q. How much Is speed worth
In your store : : 3

1

A. The price of one of our
SPECIAL DUPLICATING

Counter Check Books

The Carter-Crume Company, [3
TORONTO and MONTREAL

ELECTRIC POWER COFFEE MILLS

risnm cur
N.I07

This small cut illustrates another 
of the designs we make.

Fitted with ti-H.P. Motor fur­
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver- 
zes Vi pound per minute.

Makes neat, attractive store fix­
ture. Saves time and labor- 
increases profits.

Writ* tor Catalog anti prices

THE A. 0. FISHER CO., LIMITED, • TORONTO

Genuine Pratts Astral Lamp Oil
Sold In all countries and recognised as the highest grade oil manufactured.

WHOLESALE ONLY
1 HE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

If the insurance company wanted 
a picture of your store would you 
include your oil room ?

You would, if you used a Bowser Perfect Self-Measuring 
Tank. It's the cleanest, safest, most convenient and most 
economical store equipment sold to-day.

300,000 now in use.
S. F. BOWSER & CO., Inc.

530 Front Street West, Toronto, Ont.
SEND FOR CATALOG.

X

Cut No. 9 
First Floor Outfit 

With All Metal Tank

03
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WHEN YOU SELL CHEESE
are you sure of your profit ? Box cheese is 
high. Do you figure on shrinkage, waste, 
weighing and remnants P Do you know just 
what these losses take out of your profit P

Û

flrf.i-LAREN's
IMPfRIALCHClSE

tCOREO PERFECTION <100 Wfo®

THERE CAN BE ABSOLUTELY NO LOSS IN HANDLING

Every jar or package passed over the counter shows a 
profit sure and unalterable. It pays to push the sale of these— 
no loss of time, no shrinkage, no waste and no loss in weight ; 
no contamination, no germs or dust, and the price is always the 
same. The ideal way of handling cheese is to sell MacLaren’s 
Imperial and Canada Cream, both of them ideal cheese.

MacLAREN IMPERIAL CHEESE CO., Limited
Mead Office» : TORONTO

NEW YORK, N.Y.

PHILADELPHIA,
BOSTON, MASS. CHICAGO, ILL. LONDON, ENO.

PA. SAN FRANCISCO, CAL WOODSTOCK, ONT.

United States Office and Warehouse : DETROIT, MICH.
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I i ’

QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Oct. 12, 1806.

Baking Powder.
Cook's Friend— Per do*.
Sise 1, in 1 end 4 do*, boxes................ $3 40

In 4 do*, boxes............................ 8 10
In 6 " ........................... 0 80
In 6 M .................................. 0Î0
In 4 " ........................... 0 46
tine, 3 doe. in oese................... 8 00
Ins, " " .................... 2 40
" à " " .................... 14 00

J oundi

W. H. GILLARD 4 OO. 

Diamond—
1-lb. tins, 8 do*, in case......................... $3 00
à-lb. tins, 3 " "   1 86
I lb tins, 4 " "   0 75

IMPERIAL BASING POWDER.

Oases. Sixes. Per dos.
t do*........................ 10a  10 86
> do*..................... 6-ox. ................ 1 75

1 do*....................... 12-0*.   8 50
> do*....................... 13-o*.................... 3 40
f do*........................ 51b....................... 19 75

OCEAN MILLS.

ocean Baking Powder, 4 lb., 4 do*— $0 46 
" * " I lb., 5 do*— 0 90

I lb., 3do*.... 135 
Borax, 4 lb. packages, 4 do*.... 0 40 
Cornstarch. 40 pks. in a case .. 0 78 
Freight paid 5 n.al0 daps.

MAGIC BASING POWDIR.

Oases. Sixes.

:::: V

l—Dime....................
4 lb..........................

..................... 1 95
4 lb..........................

lib..........................
3 lb........................
5 lb..........................

. 1er eland's—Dime..........
" à lb.............
" 6 os.............." à lb................
" 13 o*. ...
" 1 lb...........
" Sib......... .
" 5 lb..............

..$0 93 

.. 1 S3 

.. 1 90 

.. 1 45 

.. 3 70 

..4 66 

.. 13 30 

.. 21 65

' cen s Oxford, per lb...........................
In 10-box lots or case...................

vteokitt* Square Blue, 13-lb. box .... 
iv-okitta Square Blue, 6 box lots ....
Willett’s Mammoth, 1 gross box...........
Msec's "Genus,” in squares, pei lb.

•0 17 
0 16 
0 17 
0 IS 
1 00

____________ ill
In bags, per gross 1 16 " in pepper wxeT 

•ooordlng to else................ 0 01 0 10

Black Lead.
Reokitt's, per box.................................. #1 15
Box contains either 1 gross, 1 os. sise;

* grows. 3 n*.. or à gross, 4os
Reckitt's Zebra paste, l-gro. boxes, 110.20
per gross.

JAMES' DOM* BLAC1 LEAD.

Per grow.
«a sUe................................................  $8 40
8a sise................................................. 1 50

AMERICAN PURE FOOD COMPANY.

Borax "Queen.'

40-oz. case, 4 doz........................................  0 40
8-oz. “ 4 " .....................................  U 50

I Alt 7
Conditions -9

ses, freight naid.
' per cent. 10 days ; i 
30 days.

Per do*.

Freight prepaid.

f P84 M*”

EOTAL BASING POWDER.

Sixes. Per Dos.

arrels—When packed in barrel* one per 
cent, discount will be allowed.

CLEVELAND* BAEINO POWDER.

Bise*. Per Dos

Choeolates and Cocoas.
THE COWAN CO., LIMITED.

Perfection, 1-lb., per doz.................$2 40
1 lb.. "   1 30

" lOe. size M .................  0 90
" 5-lb. tin* per 11»................ 0 37

Soluble,No 1.5 and . 10-lb.tins,per lb 0 20 
'* No.3, 5 and 10-lb. tins," 0 18

Special quotations for cocoa in bbls.,kegs,etc.

Chocolate—
Queen i Dessert, is and is per lb. |0 40
Vanilla. 4's.........................................  J «
Parisian 8s per lb.................................. 0 30

The following sweetened for household 
purposes :

Royal Nary, i s and is, per lb...........|U 30
Diamond. “ " .......... 0 35
Special Diamond, 4's, "   0 22

'• 6 s, "   0 33
" 8'e, "   0 30

The following uusweetenetl : 
Perfection, 4's, per lb....................*K

barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KIN N BA R 4 CO.

frown Brand—
1 lb tins, 2 doz. In case.......................  $1 20
tlb. " 2 " " ........................ 0 80
i 1L - 4 •* " ........................ 0 45

Blue.

0 30
lat cakes, per lb......... 0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
t-lb. pkgs., pvr doz........................... 0 91)

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
1-lb. boxes, per dox....................... 1 75

Confections— Per do*.
Cream bars, 60 in box, per l>ox......... 1 81

6 in box. per doz. boxes 2 25

Chocolate ginger, per lb.................... 0 30
" à lbs., pur doz... 2 25 

Crystalized “ is, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb....................................... 0 30
Non pareil wafers. No. 2, 5 lb. boxes,

erlb .. ............................................0 25
t chocolate, 36 in box, per box... 1 35 

36 ip box.perdox. cakes 0 35
llfik'

Chocolate—
Oaraooas. i s, Mb. boxes....................SO 42
VanmaTi s ."ÔSidIll _
Pure, unsweetened.F.V-s, 6-lb. boxee 

Mb. boxee

Ceresls.
Wheat OB, 2-lb. pkgs., per pkg... ... U 0* 

" 7-lb. cotton bags, per bag.

l*BTERlU»SOt mi 
CEREAL OO.

Canada Hakes,
" Standard " 
case, 36,15 »
...............  S4 40
5-case lots. 4 30 

Canada Flakes, 
"Jumbo 

case, 21.25 s
.................  4 90

Canada Flakes, 
•Jumbo 

5-case lots. 4 80

Pry’s "Diamond,” i*. 14-lb. boxee 0 34 
Fry’s "Monogram," it, 14-lb boxee 0 34

Concentrated, is, 1 dos. In box ....

Homoeopathic, is. 14-lb. boxee . 1 *. .... 
" is, 13 lb. boxes................

EPPH'R

Agents, C. E. Colson 4 Son, Montreal. 
In 1. 4 and 1-lb. tins, 14-lb. boxes, per

lb. ....................................................... 0 35
Smaller quantitiee ..............................  0 37

EEMSDORP ■ COCOA 

A. F. MaoLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

..per dos., $ 90 
140
175 

w 9.00

lb tine, 44 dox. to c

!•“
JOHN P. MOTT 4 OO. S.

R. B. Molndoe, Agent, Toronto. 
J. A. Taylor, Montreal.

Jus. E. Huxley, Winnipeg.

German sweet, 1

l 5-lb IBreakfast ooooa, i,Li on ___
Oncked ooooa, 4-lb. pkgs., 13-lb. boxee 0 33
Oarooee sweet chocolate. Mb. boxee 0 37
Caracas tablets, 100 bundles, tied 5 s,

per box............................................ 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans.......................................... 0 43
Vanilla chocolate wafers, 48 to box,

per box.......................................... 1 66
The shore quotations are tab. Montreal.

WALTER M. LOWMEY OO. 

CaoadianBranch,165-171 William si. Montreal

Breakfast ooooa— Per lb.
6-lb. screw top cans, 10 cans in case, 36c.
11- lb. boxee, » boxee in oaee, 1 lb. Una 36c. 
6-lb. boxee, 13 boxes In cose, 4-lb, Uns. 36a 
6-lb. boxes, 11 boxee in oese,f lb. Una. 36a 
Mb. boxes, 12 boxee In case, 1-4-lb. tins. 40o.

Bweet chocolate powder—
5- lb. tins, 10 tine in case.......................  2&>.
12- lb. boxes, 6 boxee in case, 1-lb. tlna26c. 
Mb. boxee, 12 boxee In case, 4-lb. tins. 26a
6- lb. boxee, 12 boxee In oese, t-lb. Una 28a

Premium chocolate—
Mb. bxa, 11 bxa In case, 4-lb- pkgs. 30c. 
.................................... , 4-lb. pkgs.-30^Mb. bxa, 11 bxa In <

MUk chocolate—
Mb. bxa, 11 bxa In oaee. 4-lb. pkgs. .28*. 
100 S-cent pieces In box, each............ $1.15

Vanilla sweet chocolate—
ecee in box....................... $1.26
I bxa In oaee, 4-lb. tine. 36o 

6-lb. bxa IS bxa, In case, 4-lb. tine... 25a 
Mb. bxs., ISbxa In oaee, 4-lb. pkgs. 35o.

100 3-oent. pi< 
6-lb. bxa. 12

65

Diamond sweet chocolate—
Mb. boxee. 12 bxa In case, 4-lb. pkgs.. 22a 
iS-lb. bores * boxee in case. 1-lh. puss 22 . 
Mb. " 12 " " 4-lb. “ 22c.

Gold Medal < hocolate rowder—
5 lh. tine, 10 tins in va»e............ ............ 36c.
10 lb. tins, 10 tins in vase........................ 33a

XX XX chocolate powder
5-lb tins, 10 tin» in vase...........................35a
10-lb. tins, 10 tins vase....................... 2Sv.

TOBLER S MILK CHOCOLATE.

5c. sticks, per l*»x (40 sticks).............. 1 50
10c tablets or croquett»(20L.............. 15020,. •• »• 19m(20).. 2 42

CondeBMd Milk
HORDES 8 CONDENSED MILK tX).

Wm. H. Dunn, Agent, Montreal 4 Toronto.
Cases. Do/

" Eagle ' brand (4 doz.)................. 46 00 $1 M)
"Gold Beal brand (4 dox )......... 5 00 1 25
"Challenge brand (4dox.)......... 4 QC 1 10
Evaporated cream -
"Peerless" brand erap. cream.. 4 75 l 20

" hotel size .................  4 90 2 45

5»

Per lb.
Elite, t s.....................................................$0 30
Prepared cocoa, is to 4 s..................... 0 28
Mott's breakfast cocoa 4*.................... 038

" " " I s.................... 0 35
" No. 1 chocolate, 4*....................  0 30
" Nary " 4 ».................... 0 27
" Vanilla sUcka per groee...........1 00
" Diamond chocolate, )i and 6'a. 0 33 
" Onnfe tionery chocolaterie. to 0 31 
** 8wee *ooolate liquors..30o. to 0 34

WALTER BAKER 4 OO., LIMITED.

Per lb.
Premium Na 1 chocolate, 13-lb. boxee $0 36
Vanilla chocolate. Mb. boxee............. 0 47

, Mb. boxee ............. 0 26

TBVBO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
per case (4 dux.)................................  $4 65
Reindeer brand per case (4 do*)....5.60

Coffees.
JAMBS TURNS* 4 OO. Per

Mecca.......................................................... $0 H
DnmggouB............................. 8 18
Oalso.......................................................... 8 30
Sirdar........................................................ 0 17
Old Dutch Bio....................................... 8 114

*. D. maroxau, Montreal 
"Old Crow " Java...........................

Per lb
.$0 16 
. 0 274 e so 

0 30
" Condor " Java.....................................
Arabian, Mocha............................ .
15-year-old Mandheling Java and

Rand-péoàed Monda........................... 0 50
1-lb. fancy tine choice pure coffee, 48

tine per case........................................  0 80
Madam Huot’scoffee, 1-lb. tins. ........... $ 33

" " " Mb. tins............. 0 63
100 lb. delivered In Ontario and Quebea
Rio Na 1......................................................0 16
Oondor L 40-lb. boxee.............................48a

" IL. M-lb. boxes........................... 684a
" m 90-lb box*.........................  874a
" IV, 80-lb. box*.......................... Ma

LILlLl SWINGS.
Per U

Mocha and Java coffee, In 1-lb tins, 80-
lb oases................................................ 31

Mocha and Java coffee, In Mb tins, 10- 
lb cae*................................................ 20

Cheese.
Imperial—Large size jam—per doz.

Medium elxe jars...............  "
Small else jar*...................... •*Iadhttealataejais.........

Imperial holder-Large size '*
Medium si* ........................ "

size.............................. M
Roquefort—Large dw......... **

Small it*............................ "

$8 35 
4 50
2 40 
l 00 

18 00 
17 00 
12 00
1 40
2 40

1 ,

I;
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Morse Bros.
Quality and Style

Have been established by almost half a 
century of successful, high grade, stove polish 
making and that is why our well-known and popu­

lar trade mark of the RISING SUN has won its way into the minds of so many millions of housekeepers who want and will have 
the best. You get the benefit of all this popularity when you push RISING SUN Stove Polish in cakes and SUN PA8TB Stove 
Polish in tins. They both pay you a good margin of profit.

MORSE BROS., Props. - Canton, Mass., U.S.A.

STOVE POLISH

STOVE POLISH
IN TINS

BATGER S

WHOLE 
FRUIT 
STRAWBERRY 
JAM

ISO
YEARS’ 

EXPERIENCE

With 150 years’ experience, and the best 
garden Strawberries that are grown in 
England, BATGER & CO. are to-day 
making STRAWBERRY JAM that is 
known for its delicious flavor and pre­
servation of the fruit in its natural form. 
Not a jumble of sugar and crushed fruit, 
BUT every strawberry WHOLE and 
DELICIOUS. This is one reason why 
Batger’s is a good seller.

ROSE & LAHLAnHE 
HONTREAL

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “ Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comes of the other 
half.

Which “ half” are you selling?

ROSE & LAFLAMME, Agents, Montreal

nA***116
LX, ChEAM

The increasing demand from all parts of Canada for

“Eagle” Brand Condensed Milk and 
“Peerless” Brand Evaporated Cream

is due to the fact that the public have learned that they are the 
most perfect brands on the market. The legend

(UMSWSSTBWKII

:n’s brands
is their guarantee for buying. FOR SALE BY ALL JOBBERS.

WILLIAM H. DUNN, Montreal and Toronto,
Scott, Bathgate t Ce., Wlealpeg, Mu.

Shallcrose, Meceutiy A Ce., ïaecswer ut Victoria, IC.

6ti



THE CANADIAN GROCER

WM. BRAID & CO., 9BSTJJS,
BRAIDS BEST COFFEE

is winning its way into Canadian homes on merit, which 
is the result of careful selection of the hean, and scien­
tific blending, imparting a flavor rich and smooth, which 
is instantly recognized by the consumer.

ONCE USED ALWAYS USED
Packed in 1, 8, 6, 10, 85 and 50-lb. air-tight cans, also In barrel».

I. BRAID & CO., Vancouver, B.C. BRAID’S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Coupon Books—Allison's.
For sale In Canada by The Eby Blain Co., 

Limited, Toronto. O. O. Beau chemin 4 
FUs. Montreal
11, fa. IS, 16, |10 and HO boohs.

Un- Covers and 
ntim Coupons 

bered. numbered
in lota of less than 100

books, 1 kind assorted 4o. 4fc.
100 to 500 books................. Sfto. 4c.
100 to 1,000 books.............. So. Sic.

Allison's Coupon Pass Book.
#1 00 to |S 00 books ................ S cents each

5 00 books 
10 00 
15 00 
SO 00 
15 00 
50 00

Infants' Food.
Robinson's patent barley j-lb. tins .

uueslnarvBi

Cleaner.

4-oz. cans $ 0 90
6-ox “ 1 35

10-os. " 1 85
____ Quart " 3 75
igg. Gallon “ 10 00

Wholesale Agent

The Davidson 4 Hay, Limited, Toronto

Fly Pads.
Wilson's Fly Pads, in boxes of 

50 10c. packets, IS per box, or 
three boxes for 18-40.

Bode’s Brands of Chewing Gum.
RETAIL rBtCK MHT.

Per Box
11 des Men thaï " Pepsin Gum, 40

• cent i kgs. to the box.....................  H 5
b lie’s Crushed Fruit tiuui, 36 5-cent

I'kgs. to the b*»x.................................. 1 00
bode’s Pepsin Gum, 23 5-eent pkgs. «o

the box—,........................................... 0 75
bude's Chulets in 3-lb. boxen, guaran-

: fed 200 to the pound ....................... 14
bude's Chulets, 80 5-cent. pkgs. to the 

- artoon.............................. per cartoon 1 00

groats 4-lb. tins.... 
" I-lb. tine. ..

..|1 25
IS
a as

Jams and Jellies.
SOUTHWELL’S GOODS. Per dot

Frank Magor 4 Co.. Agents.
Orange marmalade.................................$1 50
Clear jelly marmalade....................... 1 80
Strawberry W. F. jam......................... 2 00
Raspberry " "   2 00
Apricot " “   1 75
Black currant *' ...........................  1 75
Other jams.................................... |1 65 1 90
Red currant jelly................................ 2 75

T. UPTON 4 oo.

Compound Fruit Jama—
12-ox. glass jars, 1 do*. In case, per dos. |1 00
8-lb. tins, 2 dor. in case..............per lb. 0 071
5 and 7-lb. tin palls, 8 and 9 palls in

crate...................................... per lb. 0 07
7 and 14-lb. wood pails.............per lb. 0 07
30-lb. wood pails........................ " 0 U6|
Compound Fruit Jellies—
12-ox. glace Jars, 8 doz. in case, per do*. 1 00
8-lb. tins. 8 dos. In caee per lb............. 0 07*
7 and 14-lb. wood pails, 8 pails In crate

per lb. 0 07
SO-lb. wood palis........................... " 0 Okf
Home Made Jams-absolutely pure—
1-lb. glass Jars (16-os. gem) 8 dos. in

ease...........................per dos. II 60 1 90
6, 7, 14 ud 30-lb. pelle, [wr lb. . 0 « 0 13

Lui.
THE N. K. t'AIRBANEH OO. EOAK'S HEAD 

LARD COMPOUND.

Tierces ...................................
4-bbls...................................... .
Tubs.......................................
Cases, 3-lb. tins.....................

" 5-lb. - ....................
“ 10-lb.

.10 08 
..O'» 
.. 0 09 
. 0 09 
. 0 09 

0 09
20-lb. wooilen pails.................................. 1 83
20-lb. tin pail-..........................................  1 «3

Wood net, tin gross weight.

Lieorioe.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper... .per lb. |0 40 
Fancy boxes(36or 50 sticks).... per box 1 85
"Binged" 5-lb. boxes............ per lb. 0 40
"Acme " pellets, 5-lb. cans... per can 3 00 

" " (fancy boxes 40) per box 1 50
Tar lieorioe and Tolu wafers, 5-lb.

cans..................................... per f-an 8 00
Lieorioe lozenges, 5-lb. glass Jars— 1 75

80 5-lb. cans............. 1 81
" Purity " lieorioe 10 sticks............. 1 it

" 100 sticks............. 0 73
Duloe large cent sticks, 100 in box................

Lye (Concentreted).
niLLerr e reeruMeit. Per ue.

1 case of 4 do*......................................... |3 60
3 cases of 4 dox........................................$3 50
6 oases or more .................................... 3 40

Mince Meet.
Wetheys condensed, per gross uet . ..$12 00 

per case or doz. net......... 3 00

Mustard.

OOLMAV’e OR RBBN B.
D.B.F., lb. tins......................per dox| 1 40

“ |-lb. tim........... .......... - 8 50
1-lb. Uns ................... " 5 00

Durham 4-lb. Jar........................... per Jar. 0 75

F. D., i-lb. tins......................... per dos. 0 85
" i-lb. tins......................... " 1 46

R. D. Marceau, Montreal
"Condor," 111b. boxes—

i-lb. tins................................par lb.| 0 36I-lb. tin..................................  " 0 15
I-lb. Una.................................. *' I m
Att» J»»-.............................. per Jar 1 80
1-lb. Jars............................... • 0 *

Old Crow," 18-lb. boxes—

fib. tins...............................per lb. 15
lb. tins................................ " 0 IS

Ik tine............................... 0 28*
4-lb. lars................................per Jar 0 7014b. jars............................. . 0 16

Orange Marmalade.
T- UPTON a oo.

12-os. glass Jars, 1 dos.case....perdox| 1 00 
Homemade, In l-lb. glam Jars " 1 «I

In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Golden shred marmalade, 2 dox case,

per dox......................................... 17g

Saratoga Chips.
MRS. BORERS SARATOGA CHIPS.

36 large size pkgs., per case..................... 8» 40
72 small ** ** " ... 5 40
Assorted 18 s anti 36 s....... ...................." . 5 40
lu bulk Bids.. 50-lb., per lb.................. ft 25

** è bbls., 25-lb. " .............. . 0 25
Terms 30 days uet, or 1 per veut 1Ô tiays.

Sauces.
Worcestershire, Holbrotik s. small,

per doz....................................... . $2 15
Worcestershire, Holbrook*, large

per doz....................................... .* 3 yn
Ivsh than vase lots, 10c. sodIV. dox extra

Soda.
OOW BRIND.

Caw 01 l-lb. contain 
ing 60 packages po 
box, IS UO. 

see of i lb. Iouo 
taining 180 pkgx 
Per box, 13 UU 
aw of l-lb. and *- 
lb. (containing Jb 
1-Tx and 60) lb. 

pkgs), per box, il U0. 
Caw of So. pkgx containing 96 pkgxV per 

box, |3 00.

MAOIO BRAND
Per case

“{8fS - )..... *»
No. 5 Magic soda—cases 100— 10-ox pkgx 
1 caw....................................................... 1 85
5 oases.......................................................

Beep sad Washing Powder» 
a. r. nrrer à oo , Aiwa

■Uraole eoep, colon............ pur tnmtlü »
" " iaa.............. •“-J, K

Oriole loop................................. "
Gloriole eoep........................... “ IS M
Strew bet pallet.................. .. - II*

1KI*GM)P4
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PRIMROSE:}

: Ceylon1 Â
h* crf-rfm

LIKE A STALWART TREE
at midsummer—its trim branches full of life, and its foliage revealing calm strength and beaut)

Wood’s Package Teas
stand before the public the finest illustration of tea growth, culture, development and selection

They are the “stand-byes” in thousands of households, where they have added a new charm t. 
the names “ May Queen,” “Primrose,” “Golden Rod,” “ Fleur-de-Lis. "

The four varieties, Ceylon, Formosa, Japan, English Breakfast in each brand.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL,

Starch.
ZDWARD8BURG STARCH CO., LIMITED. 

Laud dry Starches— per lb
No. 1 White or blue, 4-lb. oarton.f 0 C6i
No. 1 " " Mb. " 0 (6}
Canada laundry................................. 0 oi;
Silver gloss, 6-Id. i................

liver gloss, É
Edward’s silver gloss, 1-lb. pkg.

. . > 07*
Silver gloss, 6-lb. tin canisters— 0 07$ 

r gloss, 1-lb. pkg. 0 07* 
Kegs silver glose, large crystal.... 0 Of $
Benson’s satin, 1-lb. cartons......... 0 07$
No. 1 white, bbls. and kegs........ 0 Of t
Canada White Gloss, 1-Ib. pkgs... 0 Of 3 
Benson's enamel—per box 1 25 to 1 60 

Culinary Starch—
Benson à Co.'s Prepared Com— 0 07 
Canada Pure Com ......................... 0 06$

Rice Starch—
Edwardsburtr No. 1 white, 1-lb. car. 0 10 
AMERICAN PURE FOOD COMPANY. 

Japanese Starch.
Case

1 case, 5 doz...............................................$5 00
5 " 5 " ............................................  4 85

Lot 5 cases, freight paid.
CORN 8TAKCH "ROYALTY."

12-oz. case, 4 doz........................................0 50
Lot 10 cases, freight paid. 

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. $0 05* 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 06$
Finest Quality White Laundry—

. Canisters, oases of 481b.... 0 C6i8-lb. <________
Barrels, «0 lb. 
Kegs, 100 lb.,

Lily White Gloss—
1-lb. fancy cartons, oases 80 lb. 0 07*
6-lb. toy trunks, 8 In case.......... 0 07*
6-lb. enameled tin canisters, 8

Incase......................................... 0 07*
Kegs, ex. crystals, *00 lb............  0 06*

Brantford Gloss—
1-lb. fancy boxes, oases 36 lb....... $0 07*

Canadian Electric Starch—
Boxee of 40 fancy pkgs., per ease 2 60 

Celluloid Starch-
Boxes of 46 cartons, per ease.... 8 60 

Culinary Starches—
Challenge Prepared Com—

1-lb. packages, boxes 40 lb.......... 0 06$
Jo. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 07
Crystal Blaise Corn Starch—

1-lb. packages, boxes 40 lb.......... 0 07
SAN TOY STARCH. *

pkges, cases 6 doz., per case.. 4 76 
ST. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

St. Lawrence corn starch, 40 lb . 0 07
Durham com starch, 40 lb............. 0 06

Laundry Starches—
No. 1 White, 4-Ib. cartons, 48 lb.. 0 051 

" 8-lb. cartons, 86 lb.. 0 061
" 200-lb. bbL.................. 0 05

100-lb. kegs................ 0 06
Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

l-lb. fancy, 30 lb......... 0 07
large lumps,100-lb kegs 0 06

Patent starch, l-lb. fancy, 28 lb.. 0 07 
Akron Glow* Mb. packages, 40-lb. 0 06

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, lees 5

J. & J. COLMAN’S, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6$c.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight................................
1 lb. gross weight .............................
* lb. gross weight ............................
| lb. gross weight ..............................  10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight.............................. 9{c

Stove Polish.

SiMKiWy
Vox àxxtaVl\v.i\\) bsxO \ox
tVeaoxvess ttus 9x090 - 
xaMoxx \s Vm\y uMwa\\e&

Pe
Rising Sun, 6-ox. cakes, *-groes boxee . 
Rising Sun, 3-ox. oakee. gross boxee 4 60 
Sun Paste, 10a size, {-gross boxee.... 10 00 
Sun Paste, 6a size, {-gross boxes— 5 00 

Syrup.
"CROWN’’ BRAND PERFECTION SYRUP.

Per case
Plain tins, with label—

2 lb. tins, 2 doz. In case................ 1 ! 5
6 • 1 " " .................  2 4)

10 " * " " ....*............... 2 3>
20 » ! " ................. 2 25
(10 and20 lb. tins have wire handles.)

small’s brand—Standard.
6 gal. tins, per can.................................. 4 40
1 " " per case................................. 4 90

..................... ................................ 6 45
■' “ " ................................. 5 70

Teas.
BALADA OEVLOH.

Wholesale. Retell 
Brown Label, l a......................  «0 30 «8 26

Of** Label, f. and ................ OH 0 80
Blue Label, ia la fe and l'e 0 80 0 «0
SïWSl ............ 0 16 0 60
Gold Label, l’e....................... .0 44 0 00

LU DELLA CEYLON, 
AND |'S PROS.

Blue Label, Is.............................$0 18* $0 26
Blue Label, *’e........................... 0 19 0 26
Orange Label, l’s and |’s — 0 21 0 30
Brown Label, l’s and |Ts....... 0 28 0 40
Brown Label. {'■ .................... 0 30 0 40
Green Label, l’s and |’s......... 0 36 0 60
Bed Label, *'s........................... 0 40 0 60

MOTHER'S
FAVORITE
MELAGAMA

TEA.

put up in i and 100 lb. boxes.
Wholesale Retail.nuuicBttie Ivan

Black, green, mixed. 1 lb.....  0 18 0 25
" " *lbs.......  0 19 0 25
“ " 1 lbs. * *s.. 0 20 0 30
“ “ 1 ILs,. *s*{d. 0 28 0 40
" “ 1 lbs, * is. 0 35 0 50
" " 1 lbs. & *8. 0 40 0 60

3 p.a off 30 days or 3 months.

, ;oldna
[PURECg^UlNTEA

Ceylon Tea, in 
1 and *-lb. lead 
packages, black 
or mixed.

Cases, each 60 1-lb................................  |0 36
•' " 80Mb....l fiM" " 10 Mb..../ ...................... 0 86
" M 1*1 *-lb................................  0 se

"GROW*" BRAND
Wholesale. Retail

Bed Laoel 1-lb. and *s.............$ 0 86 $0 50
Blue Label Mb. and *s............... 0 _
Green Label, 1-lb........................ 0 19
Green Label, *■........................... 010
Japan, Is.......... .......................... 0 19

./ E. D. M
Jipan Teas—

0 40 
0 25 
0 26 
0 16

MARCEAU, Montreal

" Condor " I 40-lb. boxes....... . $
II 40-lb. boxee........

" HI 80-lb. boxes........
EMD AAA Japan, 40 lb " at.............

" AA '* 40 H .............
Blue Jay, basket fired Japan, 70 Ibe., 

"Condor "IV 80-lb. ,r;............
V 80-lb.
XXXX 80-lb. boxes.. 
XXXX 30-lb. " ..
XXX 80-lb. " ..
XXX 80-lb. " ..
XX 80-lb.
XX 3C-lb. M ..
LX 60-lb. iLX 60-1 b. per case, lead 0 27* 

packets (2dTs and 70 l’s) .... 
eylon black tea In lead packets

Black Label, l-lb., retail at 25o.............$0 19
" “ |-lb., " " ............. 0 20

Blue Label, retail at 80o........................ 0 22
Green Label " 40c....................... o 28
Red Label. " 60a......................  0 36
Orange Label, " 60a....................... 0 42
GoldLabei, " 80c....................... 0 66

Head Office, 8t.
John, N.B. 

Toronto Office, 3 
Wellington E.

D — , Wholesale. Retail.
Brown Label, l's and |'s.. 0 20 0 25
Crimson “ I s and fs... 0 22 0 30
Green " l's and l’s. . 0 25 0 35
Blue “ 1 s, i's. 1 a, *'s 0 30 0 40
Bronze " I s. l’s, i s. .. 0 36 0 50
Gold “ l's, • s, l's... 0 44 0 60
^.■All grades, either black, green or mixed.

BLUE RIBBON 
TEA CO. .TORONTO

Wholesale. Retail.
Yellow Label, l's and l's........  0 20 0 25
Green Label, l's and i s.........  0 22 0 30
Blue J abel l's and |'s........... 0 25 0 35
Red Label l’s t's,{’s and i’s.. 0 30 0 40
White Label, l’s, *’s and fe.. 0 35 0 50
Gold Lab-11 s and |’s........ 0 42 0 60
Purple Label, l's and {s.........  0 55 0 80
Embossed, |’s and {'s............  0 70 1 00

0 27* at 0 

0 80 at 0 23 

0 86 at 0 26 

0 40 atO 30 

0 50 at 0 84 

at 0 40

" Condor " Ceylon t______
Green Label {•, |s and Is.
60-lb. eases................ retail
Grey Label, {•, |s and Is,
60-lb. oases.............. retail
Yellow Label |s and Is,
60-lb. oases...............retail
Blue Label {•, *s and Is.
60-lb. oases .............. retail
Red Label, *e, *■ and Is.
60-lb. cases.............. retail
White Label, {s, *■ and 1^

Black Teas—"Old Crow " blend—
Bronzed tins of 10,26,60 and 80-lb.
No. 1...................................per lb. 0 36
No. 2................................... " 0 30
No. 8................................... " 0 25
No. 4................................... •' 0 20
No. 6................................... " 0 17*

Tobaeeo.
THE EMPIRE TOBAOOO OO., LIMITED.

Smoking—Empire, 4s, 6e andlSS.... |0 46
" Amber, 8s. and 3e................. 0 60
" Ivy, 7s...................................... 0 6C
" Rosebud, 7s........................... 0 61

Chewing—Currency, 12s. and 6|s.... 0 46
" Old Fox, 12s........................... 0 48
" Snowshoe, 6*e....................... 0 51
" Pay Roll, 7*s.......................... 0 56
" Stag, 10 os.............................. 0 45
" Bobs, 6s. and 12s.................. 0 45

“ 10 oz. bars, Ms........  0 45
" Fair Play, 8s. and 13s .... 0 53
" Club, 6s. and 12s................... 0 46
" Universal 13s....................... 0 47
" Dixie, 7s................................. 0 56

.108. COTE, QUEBEC.
Cigars, per thousand.

Cote's Fine Cheroots. 1-10......................$15 >
V.H.C., 1-20...................................  2S >*i
St. Louis (Union), 1-20 ............................. 33 >■«
Champlain 1-20 ......................................... 35 i,
El Sergeant Premium. 1-20 l-<0......... 55 W
J. C. Cl, Havana P. Finos. 1-20 ........... 75 C 1

Cut tobaccos.
Petit Havana, 1-3, 1-13—1-6.........................0 43
Quesnel, 1-4, 12........................................... 0 6 i

" 19....................................................0 ti>
Cote's Choice Mixture, l-lb tins.................0

“ " i-lb " .............  o :«)
“ " l-lb " .............  0 ",

Vinegars.
s. d. MARCEAU, Montreal. Per gs t 

EMD, pure distilled, highest quality.. #0 32.
Condor, pure distilled........................... 0 27?
Old Crow.................................................. 0 23,

Special prices to buyers of large quantité e
Yeaat.

...Si lc 

.....l io
Royal yeast, 3 doz. 6a pkgs___
Glllett's cream yeast, 8 doz. In c

æSmà
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BAKING SODA
lo tho Bootjto Use

CHURCH * DWIOHT, Limited
Men ufnetvt rare

MONTRBAL

"GLOBE," with
This pot spooks for itself. When tea 

is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sizes of this, also 
The Champion Ten Pot. Send for price 
list.

R. CAMPBELL’S SONS
HAMILTON POTTtHY

HAMILTON, ONTAIIO

-
TEA HINTS

FOR RETAILERS
Bj TPBN B. BLAKE 

. ............... ...... 1 "
TOO (koaid |its oopt of this kook 
■68 t ten. «H «we lets

How TO T«sr Tr**.
Whim to But Tim.
Bats t. Pack*»» Tea*.
How to Bstaiush a Tea Trade 
Tia Bwwwe, »ic., etc.
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THE PEOPLE Of

JAMAICA
era now buying thing* in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement lo the

^INGSTOjl
“GLEANER"

I, 0. IT1WAHT, Halifax.

-■■HW'mraji i mil , .

You are Interested 
In Something

•V «W ««(«if Aw* ttrawlAw*mr, trj&i m lit mlftett
We reed and din Ihounnnda et Mwiijw 

every week — therefore we can ceuip yen 
sassinij and ewntoeitoslly for a debate. 
t*nech. lecture, eeeay or nnytUnf eke reouiriag 
SPMdete mfarmatiop *nd mere of it tkaa year 
competitor! are likely to get.

Terme-106 Ckppmge. » MS 
MS IMS
m sa

•.a* taw
Sfml dor eur Booklet ihick hilly gxplMM 

the scope of the clipping industry.

6ÀIAWÀ* mu cumin mm
Mabnia' ***’

U Front St I„ Toronto, Telephone Mais »■

(A.

1 Honest Goods
jus
to
Bui

The Best Grocers make 
a point of keeping h,

In Stock.
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Fancy China
for Christmas

It will pay you to wait for our lines. 
Not alone some splendid assorted pack­
ages, but many staple articles from open 
stock are now being offered at ten per 
cent, below regular price. No job goods, 
but good up-to-date lines.

Write a card and we will tell you when our 
traveller can see you.
If in Toronto soon we would like you to call 
and see the different lines.

GOWANS, KENT » CO.
LMFTIO

TORONTO

Nothing Better
can be procured in the quality of the in­
gredients used in the preparation of

WETHEY’S
Condensed Mince Meat

(In Packages)
The Choices' Fruits. The Tinderest Meats. The Purest 

Spices. The Best of Peels.
The perfect blending of these and other 
dainty ingredients has given to “Weth- 
ey’s ” the reputation it enjoys.
Buy only ithe red brick package. Your 
wholesaler has it.

If Not, Write Us Dlreot

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

CROSSE & BLACKWELL, Ltd.
London, England

Some of our new lines are :

C. & B. Chicken Breasts (in Jelly). Vacuum Glass Jars.
C. <fc B. French Sardines. In Oval Glass.
C. & B. Chicken and Tongue. In Vacuum Glass.
C. dfc B. Veal and Ham, In Vacuum Glass.
C. dr B. Prawns In Aspic. In Vacuum Glass.
Potted Meats (all Styles). In Vacuum Glass.

The finest retail grocery offerings for Xmas trade.

Agents: C. E. COLSON & SON, Montreal


