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BOOKS AND NOTIONS.

JOHN W. LOVELL GOMPANY

ANNOUNCE FOR EARLY PUBLICATION o

The Gentle Art of

making Enemies.

By J. McNEILL WHISTLER.

Being a collection of his writings edited by himselt.

t Vol. 12mo,, Cloth, $1.50.

THEY WILL ALSO [sSUE

AN BEDITTON DEHE ILUXH

For the English and Amencan Matket, Lauted to three hundred copies, prnted on Holland hand-made paper, numbered and swgned by

Mr. Whistler himself,

Price, $15.00.

NEW PUBLICATIONS NOW READY:
LOS CERRITOS.

3v GERTRUDE FRANKLIN ATHERTON,
Author of ¢ Hernmma Suydawm!”

Cloth, gilt, $1.00.

A delizhtfnl story that is redolent with the atmosphere of
Southern California Carmelita, the beroine, with her Mexican
impetnostty . atfonds sunple opportunity for deamatie effects, and the
idyvBic bife of the Taud of the redwods offers aomost atteactive back-
ground  The anthar s versatility has won for her a welldeserved
popularin

IN THE VALLEY OF HAVILAH.

By FREDERICK THICKSTUN CLARK.
Cloth, gilt, $1.00.

Mr Clark's stvle s aonew depaorture inthe line of tiction There
is not a laudy or arentleman i the story, in the *soclety ™ aceep
tation of the ters 1 the surronndings are as rigrgead as the instinets
of the cluracters, and vet the story vemds Tike a0 beautiful prose
poem The atmosphierc s debightfal, and one layvs down the book
with the sense of haviugs been wentally efreslied and invigorated.
16 o clarming story

A MAGNETIC MAN.

By E. S. VAN ZILE.
Paper Govers, 50 cents.

Paper Covers, 50 cents.

Cloth, gilt, $1.00.

Mr Van Zile has won a deserved reputation as o writer of short
stortes  They ave really condensed uovels. His stvle is erisp with-
out begg abrage : his situations are natural and s clunaxes ae
dramatic without beingg foreed

MY SISTER’S HUSBAND.

By PATIENCE STAPLETON.
Cloth, gilt, $1.00. Paper Covers, 50 cents,

The anthor has made the plot of My Sister’s Husband ™ e
intricate than that of her storjes generally. 1t is one of those books
which rains strong friends for the weiter, but is so marked 1w ats
character that it alvo makes cnemies.

IN PRESS:
MISS MARSTON.

By L. H. BICKFQRD.
Cloth, gilt, $1.00. Paper Covers, 50 cents.

A delizhtful story for summer reading : beginning in France
ina erisp. French style, and shifting to the west of the United
States ¢ its general tone changing with the locality.

A MODERN MARRIAGE.

By the MARQUISE CLARA LANZA.
Cloth, gilt, $1.00. Paper Covers, 50 cents.

BETTY : A Last Century Love Storya

By ANNA VERNON DORSEY.

Cloth, gilt, $1.00. Paper Covers, 50 cents.

JOHN W. LOVELL COMPANY, Publishers,

142 TO 150 WORTH ST, N.Y.
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H. A. NELSON & SONS|JNO. UNDERWOOD &C0 STANDARD I

—ARE OFFERING—

| “PHOENIX BRAND”

—_—IN—

Colored, Grey and Solid Balls.

Cricketing, LaCrossc, Base Ball, Crocquet

and Tennis Goods.

The most complete line of OUT DOOR

INKS

—AND——

MUCILAGE

In use by Dominion and Provincial Govern.
ments, Railway Companices, leading
Banks, etc, etc.

John Underwood & Co.

halt bound .

Bvo .

COMMERGIAL WORKS.

The lmporters Guide or Sterling

Advance Tables.
12 mo,, ¢cloth, T6c. Leather, $1.00.

Matto's Intorost Tables at3 percent. ... ...... §3 00

Matto's Intorost Tablos at trom ¢ to 10 por
oent, 5th edition , ... .8 w

Qates’ Storling E xohnngo Tabics, domv ‘Svo.

Lesuour's F xohnm‘o ’I‘Ablou. Storllm\ “and
Fronoh, ascending by 16ths

Anglo. Fronoh Calculator, Tablos of Fronoh
fnto Storling taonoy, and Fronoh moasuroe,
dry mul llquld. lnw }- uglhh measure, enp

GAMES and SPRING TOYS. Catalogue
will be ready in a few days.

Toronto and Montreal.

10 Johnson Street,
NEW YORK AND CHICAGO.

MORTOII PHILLIPS & BULMER

Statlonon. Biank Book Makors and Prlnu\u

1755 AND 1757 NOTRE DAME ST., MONTREAL

- TORONTO.

HHNUI’HCTURING JTATIONERS.

VERY GGMPI.ETE, NEW, FRESH. SALEABLE.

WE ARE CONSTANTLY RECEIVING

New Goods from the First Markets of the World

and uldin{( Frosh Lines of onr own Manufacture which enables us to
offer Grea

inducoments to purchasers.

HEADQUARTERS FOR
ACCOUNT BOOKS. PAPER~—Writing, Printing and others.
STATIONERY. OFFICE SUPPLIES. STATIONERS’
FANCY LEATHER GOODS.
. BOOKBINDERS' LEATHER ard other materials. PRINT.
{l ERS SUPPLIES. NEW LINE WRITING TABLETS.

64-68 King St. East, Toronto.  Established 1866.

BROWN BROS.
|
|

Novelties and Specialties.

HIGKSON, DUNGAN & GO.

25 Front St. West.

WE are showing this month a full line of all summer games :

Including, Cricket goods, Bascball goods, Lawn Tennis
goods, Croquet, cte.  As a special inducement we are offering
Hammocks, cte. at old prices, having purchased previous to the
advance in duty. Call and gt prices.

Yours respectfully,

HICKSON, DUNCAN & CO.

E. P. DUTTON & Co.’s
LIST OF NEW BOOKLETS AND ART BOOKS

For the ensuing HoLIDAY SEASOYN, is of a mmuch more exten.
sive character than formerly. and comprises ** A SELECTION OF
Grxus " which no enterprising Bookscller can afford to bo with-
out.

We contidently request the Trado to place noorders for Book-
lets or Art Books, until they have had an opportunity of inspect-
ing Dutton’s New Publications.

C. M. TAYLOR & CO.

S8OLE AGENTS FOR CANADA.

W. Hagelberg's Celebrated Christmas and New Year Cards,
a superb assortment.
C. M. TAYLOR & Co., 8ole Canadian Agents.

BAGSTERS

Comprehensive Teachers’ Bibles
PEARL

B [TYPES.

BOU RGEO!SE
Highest Authorities describe it as

BY FAR THR BEST.

ELEVEN EDITIONS, PRICES FROM $i.00.

Sole Agents in Canada :

TORONTO WILLARD TRACT DEPOSITORY,

A. G. WATSON, Manager. TOROINTO.

— — ——




4 BOOKS AND NOTIONS

To The _Rotail_Stationer. WE MANUFACTURE THE

CROWN LETTER & BILL FILE & SHANNON TRANSFER BINDING CASE.

WE are now putting our goods on the market dircct ta the
Retail Stationer, and giving you the whole profit, thercfore
you save from 20 to 25 per cent. by buying direct from the minu.
facturers, thus gwmx you a rcason:\bmtoﬁt and not as you have

been obliged to handle this class of goods with small proh)t.

No. 1. A.—Crown Flle, $2,00 each ; former price
for this File was $2.25 each.

No. 1. A.—Crown File, no Punch, $1.40,

No.1.C.— “ “ 1.26.

No. 4. A.—Shannon Bind Cases, 4.60 per doz,
= NOTR THR DISUSUNT. .

R, O ozen lots 40 per cent. on Files.
N 'tf\;%‘;txuﬁh‘*“ o ‘2% d M ! “ 45 P M u
Three 1] [1] 50 [1} (1}

BINDING CASES.—! doz. lots, 30 por cegt, 2 doz lote,33 L3 par cont, 1 groas, 37 1-2 por ot

“The Crown Files are in every way the same as the old Shannon, and only have a slight change in the action, which change is a grea
impraovement, and allows the File a capacity of fully ane-third more papers and does not get out of repair.  We will be pleased to ship yeu
A sample order enclosed with any orders of the Wholesale Stationers of this city.

Office and Factory : y
20 LOMBARD STREET, - -  TORONTO. THE OFFICE ELEuAﬂTﬂﬁggb

NO EXPERIMENT!

THE SHANNON LETTER & BILL FILE AND BINDINGQ CASE
Are wld in every civilized country in the World! And are universally considered “the Best” !

No Stationer desirous of building up a good trade, or holding
that which he has, can afford shelf-room to WORTHLESS
IMITATIONS which no wtelligent man will buy a second
tine, while the GENUINE TRIED AND TESTED
SHANNON GOODS can be obtamed of any reputable job.
ber and satsfactton guaranteed.

BOTH FILE AND BINDING CASE

Have been GREATLY IMPROVED and the careful dealer
will not be inislead by imitations of forms long since discarded.

The Flle Improved, the Price Reduced, Dis- :
counts Increased. Genuine. Send for Circulars. s

MENTION BOOKS AND NOTIONS. MANUFACPURED IN CANADA ONLY BY

Office Specialty M'fg Co., nseavsr. Toronto.
ELLOTT HOBE P ESK S

TORONTO. OFFICE, LIBRARY
Rates, $1.50 and §2 Per Day | CHURCH A SCHOOL

Eleovator, Stecam Heat, Baths,
Electric Bells, Etc.
[}

Take Church Street Cars from

FLn e JOHN M. BLACKBURN & C0.,
T.W.HIRST, Manager.| 4t COLBORNE ST, TORONTO,
JOHN MIRST, - . . Proprietor. Late with Tho Barber & Elus Co. 6 ST, J:\MI_'ZEAST:—MON'I‘RE:\L.

‘94 V ¥ OX




BOOKS AND NOTIONS.

MARCUSE, MONTREAL

STRIKING

will be the new Collection of

Christmas Cards,
Booklets and
Novelties
shortly to be issued by

w

<

mOCoOI>I

|

823

A6
EET. B. MARGUSE, Montreal,

J. S. RUSSELL,

IMPORTERS OF

FINE FANCY
G-OODS.

ALL THE NEWEST LINES IN

Plush, Brass, and
Leather Novelties.

Walking Sticks of Evory Description,
Gold, 8Silvor and Steel Laces, Friugos, etc., for Re-
galia and Dross Trimniings.

Natural hgnmo,ndg !oc?t:iu, 8now-

110 BAY STREET, - TORONTO.

Julian Sale & Co.

FACTORY :
160 BLEEKER.
TELEPHONE 3105,

Sample Room, 24 Front E., Cor. Scott

MANUFACTURERS OF
FANCY LEATHER GOODS,
POCKET BOOKS,

PURSES
MEMORANDUM BOOKS,
MUSIC ROLLS,
SATCHELS,
CHATELAINE BAGS,
FOLIOS, ET1c., Etc.

~-TH H-

Art Metropole

131 YONGE ST., TORONTO.

IMPORTERS OF

Artists' Colors and Adtists’ Materials

OF EVERY DESCRIPTION.

Alro English Enamol paints for Home decora-
tions. Most saleable goods in the market.

We are wrmd t0 grant au Agency In ovory
towx: toa Buyer, for the most Saleabdls and
Profitable goods in our line, which we control.

CORRESPONDENCE S8OLICITED.

Remasror Mrg Gor,

MONTREAL.

Puus |z y”

ENTIRELY NEW 0esichs

Prices Lower thanLast Year

- e ————

1ZZANO, in Oxidize Silver,in de-
signs, as Horseshoes, Lions,
etc,, etc,, are elegant,

JEWELRY AND SILVERWARE CASES.

A Larger Variety and Lower Prices.

Our Representatives on the Road,

Gilt Mouldings

‘White and Gilt Mouldings

Plain, Shaded and Carved Oak Mouldings,

Oxidized Mouldings, all colors,

Picture Frames, all kinds,

Etchings, Engravings, Photogravures,
Artotypes, etc.

Artists’ Materials

In great varicty, including Winsor and
Newton's Qil and Water Colors, Prepared
Canvas, Whatman's Drawing Papers,
Brushes, Lead Pencils, Academy Boards,
ete.

Looking Qlass, Picture Qlass, Picture Hardware,
Easels, Room Mouldings, Curtaln Poles, etc.

Recently ap{mintod Sole Agenta for the
Dominion of the Celebrated Art Publica-
tions of Goupil & Co., Paris, France.

Everything both Wholesale and Retall.

MATTHEWS, BROS. & G0,

93 Yonge 8t., Toronto.

BUSINESS CHANCES.

= —— = - -}
FOR SALE.~One of the best located News and
Stationery businesses in the city of Hamilton.
Stook new and wcll-assortok.  First-Class rcasons
for selling. Apply to Box 1216, Hamilton, Ont.

GOOD BOOK, STATIONARY, AND MUSIC
BUSINESH for sale, in the town of Portage la
Pearie, Manitobs. Thistown has over 3,000 inha-
hitants, and s situated in the best farmiug distriot
iu the Province., For tull particulars apply to

A.RAYM
] Portage I1a Prarie.

WARRANTED GOODS.

Our attention has recently been called to
the question of warranted goods, We are
asked whether there is now any strong reason
for manufacturers continuing the custom of
replacing a defective article. This is a prac-
tice handed down from A former generation,
and is probably one of those peculiar time-
honored institutions which it will be hard to
overthrow. Itis a relic of those ancient days
when every workman took such pride in his
task that to engrave his name on his work
was to erect an enduring monument of his
skill and honesty. One can imagine with
what confidence a workman of that class
would hand a tool to a customer and tell him
that if it ever failed to give satisfaction in any
respect to bring it back and get a new one.
The warranty was as much a feature of such
a sale as the sale itself. [t was not a
bad custom either in the infancy of our
manufactures, and when it was necessary
for domestic makers to compete with
famous houses across the Atlantic, to have
domestic edge tools warranted, so that the
purchaser would risk nothing in his haz-
ardous expeniment of buying an unknown
make of saw or chisel or hatchet, or what
not, The volume of business was lighter in
those days, with our sparse population and
our limited development, and when war-
ranted goods were returned the time of the
merchant who was called on to make the
exchange was not severly taxed. The cus-
tom of warranty in those days probably ac-
complished a very useful purpose and was a
most capital feature in pushing trade in new
articles.  But such reasons as then existed
for warranting goods bave wholly passed
away. We are living and transacting busi-
ness in a new era. Our manufacturers now
have a reputation which needs no such bol-
stering.  In the case of the old ‘established
makers the custom is probably coutinued be-
cause it is hard to drop an old habit, while new
fledged manufactures are forced to adopt it
because it is the custom of the trade. Price
and quality are the two factors which now
govern commercial transactions. Those who
want cheap goods merely care nothing for a
warrantyand do not look for 1t. \When quality

{ is sought for there are other considerations

that will govern a choice apart from a war-
ranty. It has grown to be an annoying fea-
ture of modern trade, especially in the case
of the large wholesale houses. The ship-
ment of a single tool, the correpondence, the
receipt of the exchanged tool, the transmis-
sion to the retail merchant and the corres-
pondence in his case are all consumers of
time and interferences with the harmonious
dispatch of heavy trade. Our population is

now too great, the volume of business tran-
sacted is too large, our manufacturers are
too well known to continue this ancient cus-
tom of warranty. Quality should be made
a sufficient test, and the manufacturer who
pays strict attention to kccrgng up quality
should have no need of attaching a warranty
to every tool.- ~1ron Age.



6 BOOKS AND NOTIONS.
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‘Barber & Ellis:

COMVIPANY,

Nos. 43, 45, 47 and 49 Bay St., Toronto,
AN D
823 Craig St., Montreal,

WS TR W M . WY W, MRL RGN WS R T B T W AN RN N . L . TN, ¥

Manufacturers of

THE STANDARD SERIES OF ACCOUNT BOOKS,

ALSO
THE MERCANTILE SERIES

A new line which will be placed on the Market early in June.

Importers of

Wedding Stationery, Programmes, |
-Announcement Folders and Faney Cards.

We are now manufacturing a new and complete line of Papeteries in
Fancy and Plush Boxes.

The Envelope Department.

We have for the past month been compelled to run our factory all
night as our orders have been larger than ever.



BOOKS

AND NOTIONS. T

Books & NOTIONS

ORGAN OF THE

BOOK, NEWS AND STATIONERY ASSOCIATIONS OF
CANADA,

. Subscription, $1.00 a Year, in Advance.
OFFICE, No. 8 WELLINGTON 8ST. WEST, TORONTO, ONT.

RATES OF ADVERTISING:

Ono Pago...... 1 Month...e25 00 | Onoe Page ............12 Months.. g0 00
One Column, . ..o 10 00 | Ono Columin. * - 100 00
Half Column.... R o 6 00 ] Half Column " W 00
guartor Column o .. 350 l Quarter Column ... . . 300
wghth Colummn .. . ¢ ... 200 | Eighth Column. " . 1800

Allcommunioations Intended for publication must bo xont In not lator
than the $2ud of tho month,

ApDRESS BOOKS AND NOTIONS, ToroxTo.

Booksellers' and Stationers’ Association of Ontario.

PRESIDRNT ¢ SRCRETARY-TRRABUNRH

H. FRED. 8HARP, St. Narys. J. B. MCLEAN, Toronto,
EXKCUTIVR COMMITTRR:

R. 0. SMITH, Woodstock , DONALD
J. A. NELLES, Guliph. BAIN,N.T.WILSON,AS.IRVING
W. MIDDLETON, Kingston, and S, WALLACE, Torontn,

Oficial Organ: BOOKS AND NOTIONS, Toronto.

VICR-PRESIDENTS:

OUR MONTREAL OFFICE,

Our MONTRXAL OFPICR 18 LOCATED AT 115 8T, FRrancois Xavikr St. Oun
REPRKSKNTATIVK, MRr. Huau O, McLraN, WILL BE PLRARED TO HAVE rUHe
SCRIDRRH AND ADVRRTISERH CALL UPON HIM THERE. HX WILL ALWO 'AY
SPECIAL ATTRNTION TO OATHRRING BURINKHS LITRMR AND ATTRXDING GENKR-
ALLY TO THE INTRRRSTS OP THIS PAPKK.

Vol. VI.

TORONTO and MONTREAL, JUNE, 1860. No. 66

————

R. Jas. K. Cranston, of Galt, in his letter in
BooKs AND NOTIONS, for March, made sev-
eral queries. We answer some of them on
the basis of what experienced men in the
trade have to say anent the same.
"Q
1st. Which pay best, delivering newspapers,
magazines, etc., at the homes of subscribers,
pE or fewer subscribers and have all call at the
k stare for their papers, and magazines ?
%

It is the general opinion of those whe have tried both systems
that it is much better to have customers call at the store and have
no regular delivery. You get acquainted with customers, sell them
more goods than is possible otherwise. They see the new goods
and novelties, and tell their friends, and thus become not only profi-
table customers but also the best advertising medium. [t 1s better
to loose the little that can be made in delivering, and pay more at-
tention to the details and personal attention to customers. In deliv-

Lering it seems impossible to avoid many petty losses, which in the
cend is a serious loss.
i‘ﬁ
2nd. What is found to be the most effective way to get slow
payers to pay up, and are collecting agencies successful as a rule ?
"O

We would not recommend collecting agencies. Get your slow
pays to fix a place and a date on which they say they can pay, and
wait upon them at the stated time, not the next day or next week,
and you will be astonished how often the slow pay will be ready for
you if you are on hand at the appointed tune He will often pay
you rather than let you think he has broken his word. Whereas if
you are an hour or a day late he has an excuse, and blames you, thus

justifying himsclf in keeping you waiting indefinately. It would be
a great saving to all concerned if each would supply the other in his
own town with a list of thosc he has found to be slow payers ancl

dead beats.
> »

ard. Regarding the best myigg’syslem of adventising.

It always pays to be a liberal n’lveniscrin the local press, provid-
ing your advertisements are not of a stercotyped character, Make
writinga dvertisements a gpecial study. Dont make exagerated state-
ments, Dont blow—say all you can for your goods that can be done
truthfully, Customers once deceived by an advertisement are charry
of trusting you again in anything you may say. Change your adver-
tisements often, every week it possible.  Call atiention to new arri.
vals of goods, and new books, and special values you have to offer.
Circular letters, posted or delivered, are considered by some as a
good means, but the expense is greater, and the results are not as
satisfactory as the amount judiciously placed in your papers. Circu-
lars should be used when you desire to keep your competitors in ig-
norance of what you are pushing. Short lists of books, with a short
criticism or testimonial to each, sells many books when enclosed in
letters or parcels.  Gunumed tickets put into books or goods have
been found of value. Much money is wasted in injudicious adver-
tising. Handbills, posters, hotel registers, and programme adver-
tisements do not usually prove profitable to booksellers, or for that
matter to any one else.  No little attention is given to them by the
public. The sum of $75 to $10Q should not be ton much to spend
annually in advertising for small dealers, or double that amount for
those doing a $12,000 to $20,000 trade, but we can lay down no rule.
Advertising should also be seasonable, for instance at the present
time, books for summer reading ‘s.hguld be effectually pushed.

A writer and close observer :n' the latest mode of advertising
says :~That in no department of the modern trade paper has there
been greater and more marked improvements shown than in the
ficld of advertising. There is a greater display of taste and literary
style in the composition, and an evident effort is made to appeal to
the intelligence and refinement of the reader. ‘This is seen not only
in the advertisemepts of the large mercantile establishments where
trained skill is cmployed, but as well in the three line “ad.” which
for terseness and directness of style, can lay claim to great literary
merit.  Advertising is fast becoming an art; and its development
may yet lead to the establishiment of training in business colleges.
A product of the present stage of the art is the advertising writer,
whose specialty is the preparation, upon the scientific principles of
advertising, of trade announcements, etc. Soon, this accessory of
business will be as indispensable as the type-writer, and the presen-
tation of all notices will be a thing left entirely in his hands. The
sooner this is the case the better. The custadians of interests
in which enonmous sums are spent annually should be skilled men.
Nearly $25,000,000 are spent annually in the United States in news-
paper advertising, every dollar of which, if used judiciously has re-
turned a large interest to the mv;:s&or.

4th. Regarding wholesale dcal:rs supplying Mechanics’ Institutes,
Sunday Schools, in Towns where there are regular Booksellers, or
small villages or country places within a few miles ot said town,
where people of said village or place usually trude as mentioned by
a correspondent in Apnl issue. A correspondent who has had ex-
perience writes : “ I think wholesalers should be at liberty to supply
the books to an Institute or S. School at say, 20 or 25 per cent.
discount, according to size of order, and then give the local dealer
credit for the difference between 20 or 25 per cent. and the trade
price, and in case of country places, such as mentioned by our
correspondent, we think that the wholesale house ought, in such
cases, to allow the commission to the dealer in the town where said
residents usually trade, on request being made. When wholesale
houses supply libraries 1n towns or country places neighboring on a
town where there is a regular bookseller should give a commission
to the trade or should not expect to be patronized by the regular
trade in said place.”



BOOKS AND NOTIONS.

SUMMER READING.

As the season of leisure and recreation
draws near, it behooves the bookdealers to
remember that their trade is no small branch
of the commissanat from which the great
army of summer campaigners is to be sup-
plied.  Year by year the proportion of Cana-
dians who vield to the migratory instinct in
the sultry months is increasing. The cool
retreats winch are popular summer gathering
places in this Province alone are numierous,
There is hardly a bookseller who cannot cale
culate upon his ncarness to one of thesc
places as an influence in his business. In his
neighborhood, at all events, there will be
some residents whose hife dunng the high
summer will be pissed at a resort more or
less distant.  For these, special literary pro-
visions have to be laid in. And not for these
alone  The home-kecping public will have
a relish for the same delectable reading mat-
ter. It has therefore to be supplied.

Summer 1s the season when mental ener-
gy 1s beheved to be most in repose. That
belicfis the basis of the practice, everywhere
observed, of closing educational institutions
in the hot scason. Public and high schools,
resudence seminaries, academies, and colle-
ges are shut up, some for a longer some for
a shorter portion of the wanm months, In-
tellectual vigor is then atits lowest, This
fact is as much observed and submitted
to by our publishers as by our educa-
tional authotities.  The literary pabulum
most grateful to the summer reader 1s
that which 1s assumilated with the least
mental labor. It is what book-makers
look upon as thair staple commodity for
June, July, August and September trade.
This, then, 1s the kind of literature that deal-
ers need 10 lay in.

{t is not enough that books for the sum-
mer trade should be of the light sort.  The
exterior of such books has ncarly, if not
quite, as much to do with their selling as
have their contents.  \With works intended
for graver hours it matters less what the
outer fashion is like, although it is not to be
despised as a consideration in the furmshing
of such books. But volumes that are de-
signed to wile the hours past, or to chase
away loncliness, are now invested with an
outer comeliness that recruits or vanes its
captivating arts every year, that in shont
conforms to fashion. The same work as was
a favonte last year may be one this year,
but its outer and visible forin will be new,
the fresh 1890 issue of the mint of taste and
fancy. The books that will circulate in the
summer’s trade will therefore be new as well
as light.

The fact that a book 18 light and arrayed
in the summer suit of 1890 does not furnish
sufficent data to the dealer 10 deternune
buying. The book should be modish. The
assayers who pronounce on all books have
usually been heard from long enough before
the stress of the demand 1s on for ther
opinions to guide the dealers.  The repu-

tation of a work 18 therefore within reach
to deade the dealer for or against the
buying of it. The reputation of a book is
often independent of its literary ment. Itis
dependent, hawever, upon popularty, which
has whims that cannot be ignored by the
trader, The mudishness of a book, then, is
what sells it.  That modishness 1s deterimm-
ed by the fact that the book 1s in favor with
people of fashion. ‘That circumstance alone
has been the cause of many books ey read
by people who found nothing in them that
sorted with their tastes or ideas. But the
trade hasnothing to do withanomalous read-
ing habits, further than to make the most
money out of them.

One of the best tonics of trade is known
to be novelty. It has ceased to be enough
that the dealer should be able to assuage a
demand that comes ready formed. The
dealer who would be abreast of the times
must now be able to impart a demand where
there was none before.  This bie can do only
by keeping and exhibiting what 1s fresh and
pleasing in some new resource of attraction.
He can make half the season's trade by
creating half the season's demand. There-
fore, it is all important that he should have
the Iatest wares. Because they are new
and fashionable they will awaken con-
sumption that was latent. On the other
kand, he who relies on old stock will
find his store lacks the resource to sat-
isfy a premeditated buying impulse, or to
create one.  Old stock is not the saleable
property of the midsummer holiday season.
Our lists, given an another page, exhibit
what may be of service to the trade in mak-
ing summer selections.

RECENT POSTAL CHANGES.

Heretofore the publisher had no advatage
over the newsdealer as a distributer through
the mails of Canadian newspapers and peri-
odicals. Matter of this sort was exempt from
postage, whether it was mailed from the
printing office or the newsroom. This has
been changed. Hereafter our newspapers
and periodicals will be carried free to the
subscriber from the publishing office alone.
The privilege of the dealer has been can-
celled. His mailing list he has now no fur-
ther use for. The effect of this will be a per-
cepuble loss to the trade, and a con-
siderable decline in the circulation of na-
tonal periodical literature.  So long as
postage was free to the dealer, the publisher
had an agent at cevery paint within the dis-
trict that he might consider his constituency.
The many salesmen could not but greatly
enlarge the list of the publishers subscrib-
ers.  Now all that work, so far as the mail
subscribers are concerned, must be done by
tne publisher himself, for the trader will cer-
tainly not be so good a canvasser as he was
salesman. The effect will therefore fall more
heavily on the publisher than on anyone else.

Another change, touched on in a former
issue, but now modified adversely for the

trade, is that relating to the re-maling
of DBritish newspapers and publications,
Some time ago Canadian news dealers were
given the privilege of re-mailing such matter
frec, if they had received it by wail ftam
Great Britam. The Amencan dealer, how.
ever, was not exempted by that change from
the postage of 1c. a pound. The moditica,
tion referred to is the condition that such re.
mailing shall be direct to subscribers. A
large whalesale dealer can not 6ill arders o
retailers, therefore, without paying 4c a
pound of postage, even although the matter
did reach him by direct postal carriage from
Britain. This change not merely neutralizes,
but overwhelms that which put the American
dealer under the requirement of paying the
American postage rate of one cent a pound.
The comparative terms are much more to the
advantage of the Amencan mmporter than
they were before the free re-mailing privilege
was granted at all.

It may tum out, however, that reactionary
legislation on the part of the American Con-
gress will correct the disability. The House
Committee on Post offices has concluded to
report in favor of a bill to re-classify “ liabra-
ries” and periodical literature as mail matter.
These are now rated second.class and are
carried for one cent a pound. The difliculty
of determining what is matter that may be
admitted under the second-class rates 1s
what has led to this bill being brought up.
The contents of Lippincott’s or of Drama, tor
example, may according to the point of view
beregarded as book literature or asperiodical
lhiterature, and endless confusion result from
the questions that arise in practice in the
Post Office Department. The passage of
such a bill, which is likely to be delayed tins
session, would be a good thing for the Cana-
dian trade.

ORDERING GOODS.

If there is one thing more than another
that distinguishes ihe inexp2riencedor unsuc-
cessful merchant it is lack of system, and
especially in regard to ordering goods. The
stock is Jet run down in one or more lincs
until the circumstance suddenly becomes
known by a call for the articles from some
customer whom the dealer particularly
wishes to please. Hence, there is danger
that customers may be lost, because the mere
fact that the stock has been allowed to run
down so low augurs gross carelessness, and
patrons are apt to reason that a dealer who
1s careless in one important respect may be
neglectful of other important matters. Whett
articles have been completely sold out, it is
not always advisable to rely on freight tran-
sportation in obtaining a new supply, be.
cause of the delay that ensues, hence
merchants often are compelled to have
their orders semt by express at higher
cost, of course, but time in such cases
is of the greatest moment. The increas-
ed cost of express transportation grie-
vously handicaps the neglectful dealer
in competition with more businesslike and
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systematic rivals, and a few such lessons
generally teach him better methods,  Such
unpleasant cxpelicnces might always be
avoided by adopting a simple and inexpen-
sive system of kecping run of thestock. A
blank book should be procured in which to
enter all articles in stock as they are getting
low, Whenever the usual time for replen-
ishing the stock comes around or whenever
the traveling salesman looks in for orders,
a glance at the stock book will show at once
what goods are likely to be needed; if the
merchant will then go to hisshelves contan-
ng the articles noted in his stock book, he can
telljust what quantity to order. Thewholesale
tirms,of necessity,are very particular inregaid
to keeping run of stock. Each department
is furnished with a separate stock book,
which is made up every morning; hencea
salesman, by referring to the record, can in-
stantly gauge his ability to fill orders. So
complete and exact a system is perhaps not
needed 1n the general run of retail astablish-
ments, but unless the retail merchant adopts
some kind of a system of keeping track of
stock, and rigidly adheres to it, he will not
only be ata disadvantage compared with
competitors, but run the chance of losing
trade.

Merchants who order frequently, and in
small quantities, goods to be shipped by rail,
can afford to take advantage of the low
freight rates at “owners risk,” but where
shipments are made in large quantities,
“carrier’s risk,” rates may be really the
‘cheapest. When ordering goods by water
transportation, it is generally advisable for
merchants to instruct their jobbers to insure
the goods.—Merchants’ Review,

AVOIDABLE CREDIT.

The credit system is undoubtedly a great
convenience to those who have not ready
money. But the sense of convenience is not
the sole cause that moves customers to un-
dertake future engagements, Of the large
amount of credit given every year, of which
the considerable unredeemed portion comes
10 the trader as loss, not all is to be laid at
the door of the buyer's pertinacity. The
credit system is regarded as a convenience
by the buyer, but it is also held to have ad-
vantages for the seller, and the latter makes
the most of them. The proportions to which
the system has grown in these times are
therefore an outcome of a recognition on the
part of both buyer and seller that the thing
is of service. Whatever loss the latter
suffers through it is pastly chargeable to his
unsolicited granting of it.  The policy which
leads the seller to cultivate credit is the
development of trade. Of course, the cus-
tomer upon whom credit is urgedis selected,
he i3 supposzd to be prosperous and honest.
He 1s offered credit because the dealer
wants trade which the present lack of cash
tends to hinder. It is certain that a great
part of our purchases are not prompted by
necessity. There are many stimulants to

\d

trade beside the sense of necd in the con-
sumer.  ‘The trader promotes business by a
judicious display of his wares. There are
hundreds of thousands of dollars worth of
goods sold in a year, which are sold at the
suggestion of the dealer rather than in re.
sponse to the demand of the customer.  Oune
mode of suggesting, as we have said, is dis-
play. There are many other modes, but the
one specially in mind here is the supgestion
of credit.  Ths is very generally thrown out
to cligible customers by the dealer. Such
customers are prevailed upon to buy on the
strength of the confidence the dealer has in
them. They buy what they did not purpose
buying, simply that the dealer may do busi-
ness.  Their credit may be pood, but it is
too often bad. There 1s therefore a percent-
age of loss from such trade. We believe in
dealers using the arts of salesmen to induce
trade, but the inveigling of a man into a
redit account is not i praise-worthy mode
of promoting business. It is likely to be-
come a habit with the dealer who gives any
countenance to it, and who finds a few cases
of proftered credit to be productive of sales
and to be satisfactory in payment results.
As a habit, howevcr, the thing would be apt
to demonstrate its own impolicy, for a man
would thus establish a business of which the
strong inducement to customers would be
the easily obtainable credit it offersd, and
thus such a business would soon fall under
all the evils of a credit system. Further,
where credit is easily got it is often lightly
regarded and often violated. Credit will
continue to exist in the business world, but
inuch of the evil of it will be removed when
none is given that is not asked, and when
only part of what is asked is gwcn

WHAT IT COSTS TO ¢ SECU RE A
NEW CUSTOMER THROUGH
ADVERTISING.

All mercantile trades depend largely for
success on their ability to catch customers,
and from the “barker” in front of a clothing
store, to Sapolio in the street cars, the effort
engages many fishers for men.

The cost of catching one new customer
for any branch of goods varies greatly, says
the Dry Goods Chronicle. It is conceded
that the proprictors of Pears’ Soap, Sapolio
and such articles expend from four to five
times the gross amount of the first sale in
order to effectit. An outlay of $1 to sell
20 cents worth of soap to a new family is
not unusual nor is it unprofitable if the cus
tomer is held. The cost of securing new
stores to handle such goods is greater just
as the result when attained is relatively more
valuable.

Sixty millions of people— divided by seven
makes about 8,500,00c families—these again
are supplied with every necessary of life by
an averayc of one store to fifty familics. We
refer to stores where everything trom a nee-
dle to a wagon is sold.

“ Urban and rural divisions of population
again alter the case. One-quarter of the

people of the United States live in cities—
the remaning three-quarters on Yarms or in
the open country. So the cities are supplicd
by about 100,000 grocenes, and the country
by about 150,000 general stores.

“Is sot the shortest road to the great
public the lesser factor—the store at which
it deals?  Not alone are the supplies drawn
from the country store—it is a stote-house
of opinions, a burcau of information, in itthe
post-office 1s located, and the storckecper
bimself is the leading man of the town.
What a genins heis! He trades for cash,
or for credit, or for barter. He draws his
stock from the great cities and 1s in turn a
large shipper of produce, cotton, wool, but-
ter, eggs, dried fruits, hides, and countless
oddities from fish sounds to ginseng, to the
city markets. He i3 a town burgess,
director in the bank, and at church at least
choir leader, if he is not superintendent of
the Sunday-school. His fame is generally
known and his advice cagerly sought
through the country. If heindorses any-
thing—it goes.

“ There is such a thing as a trade press,
but three-quarters of them are mere adver-
tising sheets, filled with puffs and long-wind-
ed market reports of no earthly value to the
retail dealer, and besides have hittle circula-
tion other than among their advertisers.

“Select a trade journal of character and
standing that reaches the trade Talk direct
in it, word your advertisement to the point.
Show dealers the advantage and profit in
handling your goods and they will buy from
you.”

A common practice among retail traders
is that of offering “leaders” to the public in
the hope of obtaming additional trade which
will compensate for any loss sustained by
the low figures at which the “leader” must
be sold in order to be an inducement. This
custom, for so common has the practice be-
come that it may well be termed a custom,
is one which under ordinary circumstances
is of doubtful mcrit and the merchant often
realizes this after he has discovered that the
expected business has not materialized. A
reta1l dealer who offers special inducements
or bargains or sells goods under any other
alluring combimation of phrascology will be
patrotized without a doubt, but the customer
will in nine cases out of ten confine purchas-
ing to the “below cost” goods and it is not
to be expected that the tenth patron s going
to mike up by heayy purchases of other
wares the loss sustained on the sales.  The
sa‘est policy of which to conduct business
would seem to be on an even basis o! profit.
Careful computation will reveal just the per-
centage required to meet expenses and pay

a fair interest on invested capital and there
1s much less danger of coming out at the
short end by pursuing this course, then when
stock is being constantly sold at f;,urcs un-
profitable in the specufative hope of drawing
custom to high priced goods, upon which a
profit above the average 1s eapected.—Gro-
cer and Country Merchant,
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PROPOSED HIGHER RATES OF
POSTAGE FOR PERIODICAL
BOOKS.

A postage bill is now pending in the
House of Representatives, which promiscs
if it becomes a law, to serve as a wholesome
check on the publication of poor literature

It provides that all publications purporting:

to be issued periodically, and to subscribers
but which are mercly books, or reprints of
books, issued camplete or in parts, bound or
unbound, sold by subscription or otherwise,
shall be subjedt to postage at the rate pres-
cribed by law for third class matter, and not
as at present by the rates of newspaper
postage. If passed, this bill will increase
the postage il of certain firms, which are
not in the habit of paying copyright, 8oo per
cent It is naturally arousing organized op-
position. There are no financial interests to
give it organized support.

Fortunatety the examination of the work-
ing of the present law furnishes preof enough
of the wisdom of changing it. “'o gain the
advantage of newspaper sates the publishers
of cheap literatnre issue their novels with
all the regularity of a newspaper office. One
of these publishers if no more, turns out six
new novels a week during the fifty-two weeks
ofthe year. Under such a system, if a good
story is not forthcoming, a bad one takes its
place; if a saleable one is not to be had, an
unsaleable one is sent through the postoffice.
It is better 10 sink a few hundred dollars in
an unmarketable book than forfeit the postal
privileges.  In this way many a volume finds
1ts way into print, not from any merit of its
own nor to satisfy any demand of either
good taste or bad taste.  When once pub-
hshed 1t finds some buyers, and when once
bought finds some readers.  Thus the pre-
sent pastal rates have aggravated our over-
production of bad books while displacing
good books.

The taste of the reading public 1s much
better than the bloated book-market of to-
day would indicate.  The mass and charac-
ter of our present cheap hiterature 1s due 1n
large measure to the acadents of trade.
Paper has been a drug on the market. Qur
“popular hibranes” have therefore been a
beneticial junk shop to paper manufacturers.
But for clhieap paper, cheap works must be
found, and n the present condition of our
copynght laws the most vapd Enghish pro-
duction is better from a mercanule pont of
view than most Amencan wnting,

There 1s no possible danger that our books
will be above the tastes and beyond the
means of the reading publicc. We shall
always have hght lterature for the meatally
tired, sen<ational ln;rﬂurc for those whose
tastes demand 1, amd, let us hope, cheap
Iterature for us all. - But let it be litemture,
not surplus paper hurried through the
presses; let it be such hterature as we want
not such as the publishers can get for the
least money; and may every book be pub.
lished to sell and not one published as a de-

the States of Indiana for the year preceding

the date of this assertion were less than §98,.

ooo. Under their new law, which was passed

by the reckless use of such assertions both

in the newspapers and in the legislative

chambers, the expense thus fat to the people
directly has been two or three times this

amount, and the expenses for the officialy’
ees and salaries tor careying on the businesy”
have been fully as much as the total expenses
for books in the previous years.

We do not know where authority was ah
tained for the statement that the average ex-
pense in Massachusetts was 67 cents. The
city of Springficld, last year, according to the
reports of city expenditures given m 1he
Springfield Republican, spent an average of
80 cents for each pupil in the common
schools. Other towns in the western part of
Massachusetts make equally as bad show-
ing.

Now if, under the frec book system, the
average expenditure for school books ex.
tends from less than 50 cents per pupil to 67
cents or 8o cents per pupl, and the school
attendance is, as is claimed, largely increas.
ed, it 15 mamfestly to the interest of school.
book publishers to have laws passed for free
books, but we honestly beheve that such
faws would be injurious 10 the best interests
of the people.

It 1s not possible that children shall be
taught to take as good care of public pro-
perty as they will of theit own private pro-
perty. It is not possible that the same habus
of cleanliness and neatness can  be enforced
if dirty, half-worn, diseasc-infested books are
placed in the hands ot”the children. The
report of the Health Officer of the city of
Boston, for last year, ¢.rtified to thewncrease
of contagious diseases from the use of free
school-books. It is entirely proper that the
State or community shall pay all such ex-
penses as are necessary, and as are common
to all the children in school. Such expendi-
tures include the cost of the building its
furniture, apparawus, and material used in
connection therewith, such as fuel, chalk,
maps, charts, globes, books of reference, and
other material, but when it comes tothe pur-
chase of such articles as areintended for the
particular use of each child, we do” not see
wherein a line can be drawn between all the
articles that ate essential for the child’s at-
tendance at school. He must have clothes
and shoes as well as books. He must have
food as well as books. These are cqually
essential to the child's attendance, and
the books arc the smallest item on the list.
\Why should one be procured at the expense
of the State, rather than the others? It
seems 10 us, indeed, that the commencement
of this public support of children will lead
step by step to the complete support of alt
who shall desire it.  If the parent is entitled
to receive school-books for his children for
their use in school, why not other articles
that are equally necessary ? —Publishers’
\Weckly.

vice for saving postage. ‘This last change is
in itsclf worth having and the Lill which
promises it worth fighting for.—From the
Commercial Advertiser.

e -

E FREE SCHOOL.-BOOKS
DESIRABLE.

o answer to an inquiry for statistics con-
cerning the advantages of supplying school-
books by public taxation as against the
system of private purchase, we recewved re-
cently an interesung letter from  Messrs,
Van Antwerp, Bragg & Co., which we take
the liverty of printing, asit contains informa-
tion not generally accessible nor  widely
known :

.. As publishers of school-books,
1t does not make any material difference to
us who our customers are, whether they are
States, counties, citics, towns, or private
dealers, but the question of books supplied
by pubhc taxation is one that, as citizens, we
are interested in, and as persons connected
with the publishing business, we are famihar
with all the facts surrounding the question.

So far as wc know, the law passed the
Legislature of Massachusetts without contest
or discussion, and since the passage of the
act there have been great efforts to justify
the Iaw by the showing of cheapness, and
the comparing, with asseitions wholly
groundless, regarding the expense of supply
under terms ot open compettion and sales
Ly private dealers. If Massachusetts cxpends
67 cents per year for the teat-books of each
child, her expenditures are at least one-sixth
greater than ever were proven under the
system of private purchase. There are some
States and soine communities which are
supplied with special books in such a man-
ner as to cnable pubhshers to know abso-
lutely the quantity supplicd. The statistics
from such States show that the average ex-
penditurce per pupil is less than 50 cents per
annum. Again, the ratio of school-children
to the total population is an item of informa-
tion furnished by the census reports of 1880,
The total population is also given. The
total school-book production at that time was
about $5,000,000. From this data, it is easy
to estimate the average cxpenditure for the
United States, which is again found to be
less than 50 cents per pupil. We have never
seen any figures showing a higher expendi:
ture than these for each pupil, except such
as were based merely upon the estimates of
those who were wholly unfamiliar with the
subject—wild and extravagant guesses of
men who had their own ends to serve and
who were fostering some scheme for their
own private advantage.  For cxample, when
the bill was pending in Indiana last winter,
assertions were made that millions of dollars’
worth of school-books weresold in that State
cach vear, and it was claimed that we sold
the majority of them. By an examination
of our baoks, we were able to take oath that
our sales for the entire year to the dealers in

'S
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READY IN JUOLY.

WINNOWED SONGS

FOR SUNDAY SCHOOLS

BY IRA D. SANKEY.
PRICE 35

We will print individual imprints on orders of 230 copices.

attention in its turn.

CENTS PER COPY.

trade, dealers can unhesitatingly recommend and push Winnowed Songs.

WILLIAM BRIGGS e=s=e

USUAL DISCOUNT.

We respectfully solicit your order, which will receive prompt
In view of the meritorious character of this new work, the low price and protitable rates of discounts to the

WESLEY BUILDINGS,

TORONTO.

DAVIS & HENDER

WHOLESALE
STATIONERS

NI

MANUFACTURERS OF

B

BOOKS, COPYING LETTER BOOKS, ENVELOPES, ETG.,

84 BAY ST., TORONTO.

Our new manufactory is one of the largest in
the Dominion, and is equipped with all the la-
test machinery. We give special attention to
the manufacture of Account Books of every
description, and our prices will compare favor-
ably with any house in the trade. .

1t is our intcntion to continue to merit the
reputation we have gained for first-class work.

We have added very largely to our stock of
Papers, which now includes Byron Weston,
Crane’s and Brown's Leger and Record Papers,
Colored Folios and Caps, Machine, Hand-made,
and Linen Papers, Fine and Superfine White
Flat Papers, Note and Letter Papers, etc, etc.

A full line of Card and Bristol Boards, En-
velopes, and General Office Stationery is also
in stock.

Our new department for the manufacture of
envelopes is now in full operatiun,

We call your attention to the cut and gum-
ming of our envelopes. .

Our prices will compare favorably with those
of other manufacturers. .

We make special as well as standard sizes.

Kindly see what we can do for you when
needing envelopes of any kind.

DAVIS & HENDERSON, 84 Bay St., Toronto.

NEXT:BIBLE

THE MOST ESSENTIAL FAMILY BOOK I8

Webster's Dictionery.
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IT IS PRINTED ON GOOD PAPER.

The Co -{wrighl on the Onginal Wobster's Un-

abridged Dictionary expired with tho year 10,
Send in your onlor for a Samplo Copy so that
on can comparo it with othior roprinta now in

ho market. The Ogilvie Edition ts far Superior
to any other. Wo do no lLusiness with cane
VHISCTR.

WM. DOBIE & CO., Publishers,
32 Front St. West, TORONTO, ONT.

The person who goes into the dry-goods
stores to buy books does’nt find the same
learned clerks that he does in a genuine
book-store. “ Have you Arnold’s pocms?”
asked a thin-chested young man in )
vesterday.

“ Amold’s pocms 2" answered the fair girl.
“Let’s see, Mr Snipley, have we Benedict Ar-
nold’s poems 2"

The thin chested young man was taken
with a chilland had to be sent home. — Buff-
alo Courier.

A female rustic lately entered a boaksceller's
shop in a cathedral city in the west, and ask-
ed to see some sixpenny novels. Afterturn-

H

ing over a number of them, she suddenly pet-
rified the bockseller by observing, “ I see you
have Shakespeare n the window, is that a
good one?”

At the foot of several of collecting agency’s
yellow bills on the fences about Kingston is a
note in manuscript, in which the writer gives
thename of a merchant from whom he got
goods, and states that the goods werc not
what they were represented to be. A suit
will be the result.

e————
Soap and watcr aro choap, but soil on goods
{s expensive.
Rostore goods to their proper places as soon
atter using as posalble.

TORONTO

TYPE FOUNDRY

The Unly Typo Foundry in Canada ou tho point
syatem. Typoguarantced equal to the Lest mado

anywhore. ‘ AGENCY,
PRINTING PRESS.

SPECI
GAMPBELL
GENERAL AGENCY
For all Type Founders

Write for estimates and terms,
J. T. JORNSTON,
S04r Wollington St, Woat,
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RECENT PUPLICATIONS.

Owingto the Iarge number of new booku fxnned
every tnonthy it ix unpoasiblefor us to notice thom
al) “Pablishers, who sre not regular advertisers,
destring to drew the attention of the trade to any
publication mnst mal copiee no an to rench thin
oflico not Inter than the rth of each month to en.
attre lnsertion tn tho current month's (neue,

THE MAN FROM MANCHESTER. By Dick
Donovan. Toronto . The National P'ublish.
ing Co. This s the first essay of the in-
gemous writer of detective stories to carry
outa plot of sustained length.  His other
works are popular, but they are short.  In
this one the cader will find a beguiling
niarrative of detective ingenuity and nerve.

A Bory Cogurertr. By Mn. Hunger-
ford. Taronto: The National Pullishing
Co. This 1s another of the clever woarks of
“The Duchess.” The Insh clement in the
story is well handled, and from the combina
tion of wu, pathos, pride, and poverty, the
authoress weaaves a most entertaining bit of
fichon. Dealers will find this a taking sum-
mer book.

Tue BarrLed ConspiraTors. By W,
E. Noins. Toronto: Wm. Bryce This is
likely to be a popular holiday book. Itis
a history of a Bachelors' Mutual Aid and
Protection Society, which a pr fessed miso-
gamist organized out of a coteric of youny
men.  The book abounds in bright passages
of repartee,and is specially suited for whiling
away a couple of hours agrecably. The
price of it is 30c.

T RivaL PriNcess, by Justin McCar-
thy and Mrs. Campbell-Fraed, is a London
romance of to-day. It will be found a very
interesting novel There is a little of the
old mellow flavor of Scoit’'s manner in i,
which may be lawgely due to the heroine
being a Stuart.  The work sceks to show the
parnt played by woman in the politics of the
dayto be no inconsiderable one, as one of
the cardinal grounds of interest in the story
15 the career of an ambitous woman who s
an archantnguer. It s published by the
National Publishing Co., Toranto.

*THE COoRSICAN BROTHERS” A TALE
of CogrSica, published this day by T. B.
Peterson & Hrothers, Philadelphia, in * Pe-
tersons’ New Twenty-tive Cent Series,” 1s the
ongmal work, by Alexander Dumas, from
which the Popular Play of * The Corsican
Brothers * was dramanzed. [t 1s anc of the
weirrdest and most thnlhinginspirations which
ever came 10 A fertile brun.  Its key-note 1s
the supematural commumcation between
Louts and Lucien de Francl, twang, whose
personal resemYlance is »o great that they
cannot be told anc from the other. Conican
customs, particularly the vendetta, ae ex-
haustively dwcltupon. The sceneis finst laid
i Coricaami thenin Pans.and the amazing
narrative is one coptinuous round of abyorb-
g interest. Dumas’ study of the singular
brothers » ompleie,and he has drawn them
with such tirm and natural strokes that they
stand out in the navel ike actual, iving per-

sonages. *“‘The Corsican Brothers” is des-
tined to great popularity. It is published at
the unprecedented low price of Twenty-five
Cents a copy.

FRrU1Ts AND How TO UsE THEM:—By
Mrs. Hester M. Poole.  t2mo, pp. 242, cloth,
31, Fowler & Wells Co,, 775 Broadway,
New York. The work tells how to put fruits
on the table, and how to prepare the various
forms, baked, stewed, canned, jellies, preserv-
in ete., and how to prepare puddings, pies,
sauces, cakes, ice-cream, ctc., dealing not
only with new ways of using well-known
fruts, but bringing into notice many fruits
somewhat unknown orthat have beendeemed
of but little value. The hundreds of delicious
desserts that are described make the old-
fashioned crusty and heavy contrivances that
arc deemed so essential to the completeness
of a meal appear unnatural and dyspepsia-
breeding. The volume is neat and compact
i form and in style, and the arrangement
shows the hand of an experienced writer on
topics affecting the home and family.

THE POCKET ATLAS AND GAZETTEER OF
THE DOMINION oF CaNapa, which we re-
ferted to as in course of preparation some
time ago, is now ready for distribution to the
tade. In its compact proportions, the
volume of its contents and the arrangement
of its matter, it resewbles its predecessors in
the admmrable series to which it belongs.
Like the otlier members of that series, it is
the work of the famous geographer, J. G.
Bartholomew, F. R, G. S. etc., whose special
qualificatons have been supplemented by
those of an able Canadian reviser, Dr.
Harper, of Quebec.  These names should be
guarantees of the excellence of the work, An
examination of it, however, shows that its
intnnsic merits  arc suflicient to make a
standard of i, independenily of the props of
cmument names. It is divided into four parts,
an introduction, the gazetteer, a statistical
department, and the atlas. The Garctteer
is most detuled. The very smallest place in
Canada or Newfoundland is noted, and par-
tcularly referred to some physical, municipal
or political relation, and  statistical inforina-
tion added where possible, as of the length
of nvers, the population of villages, ectc.
Very mnany of the articles contain a reference
tothe Atl=».  The Atlas 1smade up of thinty
six maps, all distinct and full, cach map
duided transversely and vertically iuto
sections, which make the references of the
letter press casily tumed to.  The book is a
more comely volume than any of its fore-
runners in the series.  On the back it bears
the arms of Canada very handsomely blazon-
ed. It will command a large sale.  The
publishers, Messrs. Hart X Co., Toromo, arc
tlling orders every dav.

The lustrated catalogue of the Richard
K. Fox purchasing and supply depantment
of sporting and gymaasivm goods, is a very
full repository of informauon for the dealer.

MAY 29, 1890.

DEar Sir,—To say that 1 am pleased
with BoOKS AND NOTIONS, would bLe o
feeble way to express iy thanks to you for
your efforts on bebalf of our trade.  You are
doiny good work, and I can tell you that the
trade appreciate it. 1 send you enclosed one
dollar as my subscription for this year.

Referring to an article in the Januan
number, advising the cultivation of friendly
relations among the members of the trade m
each town, and suggesting the formation of
local associations for the regulation of prices,
expenses and other matters of cominon in-
terest to dealers, | may say that I am earn.
cstly with you. 1 know that in my own case
my acquaintance and friendship with my
competitors has been a source of both pro-
fit and pleasure to my competitors and my-
self. 1 would not be in any business in which
it was necessary to quarrcl or even to fight
shy of others in the same line. In business
I likea good square stand up fight without
malice or ill will, and one n which my op-
poneat can say when 1am done, that I did
not do a mean or underhand action all the
way through, and that he can shake hands
with me after it is all over.

You have my best wishes for continucd
success,

Yours very truly,
S.Ww.

REPLY PROMPTLY.

“1 always make 1t a point,*said a manufac-
turer, the other day, “ 1o reply to every com-
munication of a business nature addressed
1o me, if couched in civil language. Courtesy
requires that I should. Time and time agnin
1 have been reminded by new customers that
I was remembered through’ correspandence
opened years before. Silence is the meanest
and most contemptunus way of treating any
one.—Book-Keeper.

The merchants of St. Catharines are up
in arms over the latest depredations of a
plate glass vandal, who has eluded the vig:-
lance of the police for the past three years,
and succeeded during that time in disfigur-
ing more than half the plate glass windows
in the city. Evidently from the nature of
the cuts and scratches, a glazier's diamond
was used. A plate glass window 1n Qak hall
shows a cut fourtecen inches long, clean
through the heavy plate.  The plate glass
window of Juke's drug store is completely
ruined by a similar cut, fully twenty inches
in length.  Severa! merchants have clubbed
together, and offered one hundred dollars
reward for the arrest and conviction of this
scoundrel

Y
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LOVELL’'S

Lanadian

Dpyrigt
Series.

LATE ISSUES.
SYRLIN,

By OUIDA.
THE FiRM OF
GIRDLESTONE,

By A. COWAN DOYLE.

THE LADY EYSRIA,

By JOHN BERWICK HARWOOD.

A GIRL OF THE
PEOPLE,

By L. T. MEADE.

APRIL'S LADY,

By THE DUCHESS.

ALSO IN THEIR

“STAR" SERIES

Donovan, We Two, A Hardy Norse-
man, Knight Errant, Won by
waiting, In the Golden Days,
Derrick  Vaughton, Novelist,
etc., efc.

A Liberal Discount to the Trade.
Catalogues on Application.

JOAN LOVELL & Sow,

Publishens,
MONTREAITI.

THE RED LETTER SERIES

Select Fiction.

LATEST ISSUES.

(No. 95 THE MAN FROM MAN.
CHESTER. An lllustrated
high-class detective story. By
Dick Donovan..... .. .....

No. 94 A BORN COQUETTE.
By The Duchess...........

No. 93 THE RIVAL PRINCESS.
By Justin McCarthy and Mrs.
Campbell Praed

No. 92 DINNA FORGET.
John Strangh Winter........

No.91 A SOCIETY SCANDAL.

By Rita «ooovv vviiiiiaait, 30c

No. 90 A LITTLE CHATELAINE.
By Earl of Desart ...... .... J0c

No. 89 WITHOUT LOVE OR LI-
SE. By Capt. Hawleyaoc

30¢.

LATH ISSUES.

No.88 A ROGUE'S LIFE. By
Wilkie Collins.. ...ccvveennn 30c

No. 87 LOVE'S A TYRANT. By
Aunie Thomas.............. J0c

. 86 A LAST LOVE. By Georges
Ohnet, author of Dr. Ra-
ineau andthe Ironmaster. .

. 85 MISS MEPHISTOPHELES.
By Fergus Hume, author of
M_yster) of « Hansom Cab,

. J0c.

No. 84 AN OCEA\ TRAGEDY. By
W. Clark Russell .......... Joc
No. 83 BLIND LOVE. By Wilkie
Collins, (his last and greatest
WOrK)eeee covrenacensonanens 30c
No.$2 THE DEAD HEART. By,
Charles Gibbon ............
No. 81 MISS SHAFTO. By W. E.
NOITIS ceeevannnrnecansaaanns
No. 50 MRS. BOB. By John Strange
WINter ceeeeriieenneanranen 30c
No. 79 ARMINELL. By Rc\ Bar
ing Gould . eees D0C,
No.® A LIFE'S Rl:MORbE By
The Duchess...cooevnearaans 30c
No. 7« PRINCE SERGE PANINE.

By Georges Ohnet, author of
Dr. Rameay, etc............ 30c

. 76 ABLOOD \VHITE nosp B)
B. L. Fargeon .. .

THE NATIONAL
PUBLISHING COMP'Y.

TORONTO.

THE TORONTO NEWS COMPANY'S

—LIST OF—

Ghristmas Papers, Almanacs,

Annuals, Etc.

=1890-91 =

We direct particular attention
Christmas Numbers of the

Iilustrated London News, London
QGraphic, Figaro, Lady's Pictoria),
Holly Leaves and Yule Tide,
As we are promised they will far surpass all
previous issues.

to the

We wish to remind the Trade that our
exclusive arrangements with the Publishers
for ADVANCE SUPPLIES enable us to
publish in Canada simultancously with Lon-
don and Paris, sufficiently long before Christ-
mas as not to interfere with the sales of
Holiday goods.

To ensure early and prompt delivery,
orders should be sent us AT ONCE as we
were unable last year to fill all the orders
received.

Almanacs.

American ; American (cloth) ; Bow Bells;
Cassells’ ; Clnppcr ; Canadian; Canadian
(cloth); Fun; an. Nlustrated ILondon

News; Judy; Punch; Rimmels (Per-
fumed) ; Whmaker’s H Whittaker's (Cloth).
Annuals.

Art Annual ; Bow Bells, Christmas Num-
ber (Double) ; Boys' Own Paper, Christmas
Number; GirPs Own Paper, Chnstinas
Number; Good Words, Christmas Num-
ber ; London Society, Christmas Number ;
Puck ; Sunday \!ag'umc, Christmas Num
ber ; Tom Hood’s Comic Annual; Young
Ladies’ Journal, Christmas "Number
{Double).

Christmas lllustrated
Papers.

Chatterbox Xmas Box ; Father Christmas;
Figaro (French) ; hg'xro (English) ; Globe
(Toronto) ; mustnlcd London News;: [I-
lustrated Sporting and Dmmatic  News,
(Holly Leaves) ; Lady’s Pictonal; London
Graphic; Montreal Star, Chnstmas ; Pic-
torial World ; Paris llustre, (English);
Paris lustre, (anch) ; Penny Illustrated
{Christmas); Queen; Sawrday Night
(Taronto) ; Yule Tide.

Bound Volumes.

Boys' Own Paper...... \Vholcnlc, $1.60
Chatterbox (English) . 0.75
Garls’ Own Paper ..., . . .60
Leisure Houreeoiveeenanns ¢ 1.50
Sunday at Home......... « 1.50

THE TORONTO NEWS COMPANY.
42 YONCE ST., TORONTO.
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It 1s the carly edition that cauchesthe book
worm.-- Texas Sifungs.
Dobson, A. R., books and
stationcry, burnt out, partially insured

Bowmanville

An ereor in an Ouawa despatch is accoun-
table for the statement in our last 1ssuc that
the duty on beads had been reduced to 20
per cent.  The duty remains 35 per cent.

Upon another page Mr A, Rayner, Por-
tage La Prariec, advertises his business for
sale.  Mi-health in his family leads Mr. Ray.
ner to contemplate retirement. The business
is said to be a very good one.

Messrs. | Suckhing & Sons will issue
in two weeks a volume of patriotic songs.
They have been armnged by Mr. Martens
whose ctitorial work in the University Song
Book was so acceptably done.

The Anglo-Canadian Music Publishery’
Association has added to its hist a new piece,
which is apt to have alonyg run, as it has
now a strong one. This 1s “The Angel's
Promise,” a song of which the music is the
work of A. H. Behrend.

By arrangement wuh Walter Scott, Lon-
don, Scnbner & Welford, 7435 Broadway,
New York, have sole nghts an the United
States for the Contemporary HCEnNce seres;
aud for lusen’s Plays, authorized transiation
edited by Wm. Aicher.

Let no man drain his business to suppont
an outstde abject, or let lis nund wander to
other lines of making money, for it will be
speedily felt.  This has been the source of
failure in numberless cases.  The most suc-
cessfull man 1s that one who devotes all s
thoughts and encrgies to his legitimate occu-
pation and sticks toat.

Give vour store a bright and shiny appear-
ance.  lay your books s artisucally as pos-
sible, as often a pleased cye makes custome
crs.  Pablishers ate duing their part in help-
ing retal sales by judicious advertising and
beautiful covers. lLarge type and heavy
paper distingunhes the new from the past
make-up of ight ticton.—Newsman.

Messrs ] Suckling & Sons are forwaed as
usual with the latest music.  Three strony
favorites are * Reved'Amour,” * Entre Nous,”
and * As you Like 1™ The first is a waltz
by M A Tormance, and v deserving of the
populanty 1t enjoys.  The second a gavoute,
by Siypnor K. Rubim, s selling well, and the
third, & polka, is a bright sparkling bit of
musaic.

The tehgious Tract Soaety, 56 Paternos-
ter Row, Lundon, announces with regret the
retitement, through fahing health, of M.
Joseph Tam, who for so many years has
been Cashier of the Society; and at the
same time have the satisfaction of notifyang

the appointment of Mr. Henry G. Pinn
{ hitherto the Society’s Accountant) as his
successor, to whom all business orders
should be addressed, and checks, drafts,
cic, made payable.

At a mecting of the Employing Printers’
Association of T'oronto, the following motion
was unanimously passed :—Moved by Mr,
Danicl Rose, scconded by Mr. W. A, Shep-
ard  “That Paper Makers’ and Dealers be
asked to make all reams of papsr 500 sheets
to the ream, and that the Secretary duly no-
tify them by circular of such motion having
been passed.”

Henry . Wilson, manager of the circula-
tion department of the Cosmopolnan Mag-
azine, writing to BOOKs ANL NOTIONS, says
their Canadian business continues to grow
vary rapidly. Itis a fact not generally known
among Amencan publishers that Canadians
are much greater rcaders than are Ameri-
cans. Very few of their papers for mstance
have the comparatively large wrculauon of
those pubhshed in Canada.

Messrs. Whaley, Royce & Co, are daing a
good sprmg trade.  Their * Impenal” band
mstruments have equipped many new or-
ganizations, and are in demand with estab-
lished bands who lay in any new picces.
The run on the “Duplex” drum began 1n
carnest a month and a half ago and bas
been kept up by several orders per week
since.  Their new polka “Move On,” by
Charles Bohner is having an unusually large
sale all over the country, It is deservedly
popular.

We would call the attention of readers to
the advertisementin annthercolumn of Davis
& Henderson, wholesafe stationers, account
book manufacturers, book binders, and enve-
lope makers, who have removed to then new
premises No, 84 Bay street, Toronto. We
have been shrough their establishment, and
find 2 large and varied stock of statjonery,
and thejr manufactunng  department is
thoroughly; equipped with all thelatest and
most improx¢d machinery, :
may justly say
business houses of this kind in the Dominion.

An indispensable adjunct of a modern
business office is a copying-press.  System
and caution requires that all letters or busi-
ness records transmitted to others should be
preserved i fac sunide.  Messrs, Hart &
Company have now a style of press on sale
that should be a good article to kesp in
stock. It is The Anchor Pornable Copying
Press.  There are twoforms of it.  One, in-
cluding book, sells for $3.75,the other for
84.75.  lts cheapness and portability are
both strony selling circumstinces.  \We ex-
pect to be able to exhibit cuts in neat issue,

The organization ot the Sarnia Board of
Trade was completed at a well attended
mecting held in the council chamber, on the
2oth imst. Mayor \Watson occupied the chair
The consuitution drafted by the committee
appomted at last meeting was read by the

secretary and adopted with shght alterations,
The following were the officers elected by
the Board :—Thomas Kenny, President:
Jas. King and Thos. Symington, Vice Presi-
dents; T. W. Nisbte, Treasurer; T. M. Don.
nelly, Secretary. Council, C. S. Ellis, Dr.
johnston, Johu Lowrie, T. Doherty and €.
H. Griffin,

The Religious Tract Society, 56 Paternos.
ter Row, London, England, significs in a cir-
cular sent to the trade the tenns it proposes
to fill orders upon.  The publications listed
in its catalogue will be invoiced to dealers
at 25 per cent, less than the prices appended
in the catalogue, and an extra 10 per cent.
1s allowed for cash.  Accounts are opened
upon reference being furmshed to two re-
spectable London houses. Payments are
due quarterly, and to secure the extra dis-
count, they must be made within a month of
the last day of the quarter.  Catalogues and
prospectuses are sent free to all appheants,

A Cable to the N. Y. Tribune says that
By orderofthe Czar” is published in Lovells
International Series by the authar’s consent
is flatly contradicted by the author himself.
Mr. Hatton complains that this statement
has seriously interfered with Ins own arrange-
ments for a special American cdition, and
declares that his consent was neither asked
nor given. He adds : ** With the establish-
ment of piracy as a regular business in the
American book trade, there appears to have
sprung up a game of bluff; which would be
amusing if 1t were not tragic.” This state-
ment is entirely false as will be seen by the
following letter from the Awmerican represen:
tative of Mr. Hatton's agents, Messrs. Tillot-
son & Son, tothe John W. Lovell Co,, under
date of May 12th, 1890.—*“0Qur New Yo.x
books show that Mr. Tillotson sold the Uni-
ted States rights to you of ‘ By Order of the
Czar’ during his 1858 visit to this country.
The right to Canada was sold to you on
April t1th, 1890

Tuck’s cards and booklets are increasing
their already wide away over the taste that
makes the winter holiday trade.  They have
come to be looked upon as a great circulat-
ing medium of Christmas and New Year
sentiment.  Messrs. Warwick & Sons, who
control the sale in this country, have had
their travellers on the road the past few

* wecks staking out the limits of the Christmas

trade. These report a stronger tone than
they ever found exhibited in the demand so
carly in any former season. That the cards
were popular had been satisfactorily evident
from the trade of previous years, but there
had been a reserve about the buying which
has now disappeared. The reason for that
reserve was the high prices, and the reason
for the disappearance of it this vear is the

reduction of those prices. That has given
the stimulus to buying which was wanted.
The samples of this year’s cards and book-
lets are as taking as ever.  The fancy of the
desiygners, however, as usual, turns on an en-
tirely new axis from that which was the pivot
of a year ago.
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A SORT OF STATIONARY
TRAVELLER.

A Franklin county farmer has been a sort
of stationary traveller. He was born in 1819
in New Vineyard, which was then in Kenne-
bec county, Mass. The next year Maine
became a state, and afterward that part of
New Vineyard was set off into Industry,
sSamerset county. When Franklin county
was formed Industry was made a part of it,
and since then that corner of Industry has
been annexed to Farmington, Thus it hap.
pens that Mr. Charles Graham, of Farming-
ton, Franklin county, Maine, who is 71 years
old this month, has always lived where he
was born, and yet he has lived in Massa-
Jhusetts, in Industry, and New Vineyard,
and in Somerset and Kenuncbee counties.

Uno thing in partioular should bo finpressed
upon olorks—the necessity of oarctul attention to

E. AULD'S

PUR

MUCILAGE
Sticks Eerything

BUT THE BUYER

—

OFFICE AND FACTORY

759 Craig Street, -  Montreal.

WEBSTER’S
UNABRIDCED

ANCIENT EDITION.

A
md':h’o'm.“:,m.v wasia
Eky & valnabls book, but ia the

A
helef lﬂ:lymm
These are as out

is
G. & C. MERRIAM & CO.
SPRINGFIELD, MASS.

WM. BARBER & BROS.

Paper Makers,
GEORGETOWN, - ONTARIO,
BOOK, NEWS AND COLORED PAPERS.

JOHN R. BARBER.

Trade anpplipd by Davis Lawrence Co.

PATRONIZE CANADIAN INDUSTRY.

GOWER & CO.

-

Satples Freo on Application,
10 QUEEN STREET, MONTREAL.

ESTERBROOKS

Steel Pens
Fine Points, 333, 128 and 444.
Business Pens, 048, 14, 130.
Blunt Points, 122, 280, 1743,
Broad Points, 239, 313, 284.
FOR SALE BY ALL STATIONERS.

ROBT. MILLER, SON & G0, AGENTS,

in
Canads

<N s

WRITES OVER 200 WORDS WITH ONE
DIP OF INK,

MACNIVEN & CAMERON,
‘Waverley Works, Edinburgh,

AMERICAN
LEAD PENCILS.

CELEBRATED BRANDS :
Phonographic. Bric-a-Brac,
nickerbocker, English Drawing.

PENHOLDERS, ETC,,

SEND FOR CATALOGUE,

Amern Lean Penci Co

21 & 23 Mercer St.,,New York.
LONDON AGENTS.

PERRY & C0.,(18 HOLBORN YIADUCT.)

JUST OUT.

“PHANTOM PENCILS" a Wonderfnl
Patented Mechanical Device.

anadian Agents, Montreal, MONTREAL.
oot [z | PENS | (WPENGERIAN
THE FLYING DUTCHMAN PEN

TEEL PENS

Are the Best,

IN THE HRSENTIAL QUALITIRS OF
Durability, Evenness ot
Point, and Workmanship.

WORKS : Birmingham, England.

ESTABLISHED 1860.
Ovor 35W0 of theso pon’wld In Unmited States in

CANADA AGENTS
ALEX. BUNTIN & SoN, -
BrowN BRros., -

Montreal.
Toronto.

" Numbers for Ladies’ase, Nediun and Broad Poinls
Z160% 2088 2257 207 1,552,616 1.0/6 8,908 1) 18
5 ga3(chbque L Fine Fonls-15,168,207,000.908. (o3

A.

AND ‘A

Pencil Cases

Send for Catalogue }
‘ and Price Last.

O -

Pearljand Ivory Desk and Slide Holders for the Holidays.
TOOTHPICKS AND NOVELTIES.

Eberhard Faber, 646 & 54T Peal St,, New York,

W. FABER'S

CELEBRATED -

O (0ld Pens
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COPYRIGHTS.

$348. lattle Anna Rooney. Words and
music by Michael Nolan, arranged by George
I.e Brunn. The Anglo-Canadian Music
Publishers’ Association (1.'d), London, Eng-
land.

5349. Dyspepticure. A work on Dyspepsia,
Chatles K. Short, St. Johu, N. B.

s350. How can 1 bear to leave Thee.
(Song.) Words by G. Hubi Newcombe.
Music by J. L. Molloy. Chappell & Co,
London, England,

5351, Glady, Suite des Valses par H, H,
Godfrey. A. & 8. Nordheimer, Toronto,
Ont.

5352. Stanley, and his Heroic Relief of
Emin Pasha, by E. P Scott.  (Book.) \Wm.
Bryce, Toronto, Ont.

5353 Entre nous. Gavotte pour Piano,
par Signor E Rubini. L. Suckling & Sons,
‘Faronto, Ont.

$354. The Canadian Guards. Patrol
Marchby E. Fralick. 1 Suckling & Sons,
Toronto, Ont.

5355, The Fire Underwriters’ Text Book.
Second Edition by J. Griswold. Richard
Wilson Snuth, Montreal, Que.

5356. Church’s Mineral Map of Nowva
Scotia, Ambrose F. Church, Bedford, N. S.

5357. The Commercial Agency Register
for the Province of Quebec and Maritime
Provinces. Chaput Freres, Proprietors,
Moutreal, Que.

5358. La. Lettre, ou lecons de Style
Epistolaire a Pusage des Ecoles Primaires,
par Mademaselle A, Germam, Quebec,
Que.

5359. Nnghter Spheres, by Spiritus. With
au Introduction by E.J. C. Ermest John
Craigie, Montreal, Que.

3300. Exghange Table. Munderloh & Co,,
Montreal, Que.

5361, Beatrice, by H.
Wm. Bryce, Toronto, Ont.

§362. A Guide to the Golden City, by R.
Campbell,  John A. Campbell, Torunto,
Ont.

§303. A Half-Score Years in Toronto.
Clarkson M. Canniff, Toronto, Ont.

5304. A Veaed Inheritance, by Annie S.
Swan. Wm, Briggs (Book Steward of the
Methodist Book and  Publishing Houve),
Taronto, Ont.

5365. Equal Rights  Wards and
by Alfred Carter, Toronto, Ont.

5306. Prospectus and Planof the Pioncers
of Ainencan Unity  Eljab Kitchen Barns-
dale, Stratford, Ont,

5367, Mackay on Fire Insurance,’ which
1s now Dbeing preliminanly published in
separate artles m The Legal News, Mont-
teal, (Temporary Copynght).  James Kirby,
Montreal, Que.

5308, The Aongel's Tromise.  Song «with
viokn obhigato). Words by Fredene E.
Weathietly, Music by A, 11, Behread. The
Anglo-Canadian Music Publishers’ Associa.
uon L4 , London, England.

Rider Hagyard.

Music

5369. Sanderson's Advertising Chart,
Stanley Sanderson, Toronto, Ont.

5370. Song of Spring, by Byron C. Tap-
ley, St. John, N. B.

5371. Map of the City of Toronto and
Vicinity; Mimico, Etobicoke Tp., York Co,,
Ont. Charles Edwd Goad, Montreal, Que.

5372. The Doctor in Canada, His \Where-
abouts and the Laws which Govern him, by
Robeit Henry \Wynyard Powell, M.D.,
Ottawa, Ont. .

5373. A Born Coquette, by The Duchess.
The National Publishing Co., Toronto, Ont.

§374. Photograph of George Tyndale.
Geo. Tyndale, Toronto, Ont,

5375. Woe's me—Woe's me. Words by
Thos, Campbell, Music by Clarence Lucas;

5376. 1 remember. (Song.) Words and
Music by Wm. M. Hutchision;

8377. Sunset Pictures. (Song.) Words
by Effie Ayling, Music by Edward St
Quentin.—A. & S. Nordheimer, Toronto,
Ont.

§378. L'Indicateur de Quebec, St. Sau-
veur ¢t Levis (The Quebec, St. Sauveur and
Levis Directory) 1890-91. T. L. Boulanger
et Fd. Marcotte, Quebec, Que.

§379. Rose ofEngland Lancers. Arranged
by Edmund Corlett, Toronto, Ont.
5380. The Women's Guide.

A. Abram, Hamilton, Ont.

5381. The Judicature Act of Ontario and
the Consolidated Rules of Piactice and Pro-
cedure of the Supreme Court of Judicature
tor Ontario, with Practical Notes, by George
Smith Holmested and Thomas Langton, M.
A., L.L.B, Toronte, Ont.

5382. By Canoc and Dog-train among the
Crecand Salteaux Indians, by Egerton Ryer-
son Younyg(Missionary). Wm. Briggs (Book-
Steward of the Methodist Book and Pub.
lishing House), Toronto, Ont.

5383. Map of Brackville, or the City of
the Thousand lIslands. Neville RBentley
Colock, Brockville, Ont.

5384. The Exhibition Score Card. Thoinas
H. Smelt, Guelph, Ont.

5385. Gospel Tent Hymns. Edited by
Rev. R. C. Homer, B. O., Ottawa, Ont.

5386. The Retail Dealers’ Protective
Union Reference Book, Toronto, Ontario,
1890-g1. George Giles and William John
Equi, Toronto, Ont.

5387. Tontine Rotation Table. (Print);

5388. Tonune Co-Operative Payment Plan
Contract. (Pnnt). — Raymond Walker,
Toronto, Ont.

5389. Mave On. Polka, by Chas. Bohner;

5390. Impenal March, by H. L. Clarke.
--~\Whaley, Royce & Co., Toronto, Ont.

§391. Canadian lHome Rule Herald, No.
1, 1890. Georye Douglas Griftin, Toronto,
Ont.

5392. The Shicld and Beaver and the
Floating Globe. (Print). The Canadian
Pacitic Raitway Co., Montreal, Que.

5393. RealEstate Memo. (Print.) Emma
E. Hertz, Toronto, Ont.

Margaret

INTERIM COPYRIGHTS.

300. The Baffled Conspirators, by W, E,
Norris, (Book.) Wm. Bryce, Toronto, Ont,

3o1. Three Notable Stories, Love and
Peril, by The Marquis of Lome, K. T,, To
be, or not to be, by Mrs. Alexander, The
Melancholy Hussar, by Thomas Hardy,
Wm. Bryce, Toronto, Ont.

302. The Mystery of Mrs. Blencarron, by
Mrs. Oliphant. (Book.) Wm. Bryce, Torento,
Ont.

303. Prospectus of the work entitled : In
Darkest Africa, and the Quest, Rescue and
Retreat of Emin, Governor of Equatoria, by
Henry M. Stanley. Sampson, Low, Marston,
Searle and Rivington, Ld., London, Eng.
land.

304. lllustrated Guide of Montreal. James
J. Kaune, Montreal, Que.

With a view to strengthening the new
Toronto Board of Trade building and plac-
ing it beyond the slighest danger from fur-
ther damage, some alterations will be made
with reference to the chimney and ventila.
tor, The experts that examined the chimney
disagreed as to its strength. Mr. James
and Engineer Jennings declared it quite
safe, but Mr. Wellington, of New York,
condemned it as too light at the base,
that the accident had weakened it, and
the board has decided to take Mr. Welling-
ton’s advice and the chimney will comedown,
Mr. James was gnable to stay in the city and
superintend the work, so Mr. Kent of Buffa-
lo, will act n his place. The chimney will
be placed outside in the aea and also the
ventilator. This will give more room within,
‘The change at the outside will not amount
to $10,000. The ground floors are being
tested up to five-and-a-half-tons,

Mr. Pattillo of Fitch, Pattillo & Co., of
Truro, N. S., wholesale fancy goods dealers,
was in Toronto the other day on his way
from New York. It will probably bave come
under the notice of the readers of Books
AND NOTICONS, that this enterprising firm
was last month reported as having dissolved,
It now transpives that the report was entire.
ly groundless. About a month ago, having
omitted to register their firm before, they
underwent that formality in the Truro regis-
try office. A clerk of a small commerical
agency known only in the Lower Provinces,
took down a note using the abbreviation “ D
of P “(declaration of pantnership”) which
was printed in the report as dissolution of
partnership. To show how commercial
agencies make use of facts whether authenti-
cated or not, this mistake was copied by the
Bradstreets Co., and from them by all the
New York agencies, who are now contra.
dicting the report all around. \We are now
assured that both members of this firm are
well satisfied with each other and with their
prospects for future irade, and we trust that
they will not be injured n anyway by this
annoying mistake.



ROOKS AND NOTIONSA. 17

s YOU % DON'T % THINK % SO? =
WELL THAT’'S BECAUSE YOU HAVEN'T SEEN THEM.

“1 have seen everything that's going in Cases this year, * sald a New Yorker the other day to
our Vice-President, “ but your line is the dandy.”

Not very elegant perhaps, but it was expressive and very gratifying to us as Canadlans,

actually proud of ourselves.

We're

Our travellers have booked more orders in one week than they did in two and a half last year.
This Is their only trip with more than a very small line, so do not fail to see their samples.

Once seen, your order is ours.

What are they ? Why, every kind of Fancy Case made of every Kind of materlal.
The Persian Silver and Rococo are the latest things out.
But, satisfy yourselves, and we’'ll be the better pleased.

THE HEMMING BROS. CO.,, L'TD.,,

768 YORK STRERT, TORONTO.

THE NEWSDEALERS'

Checking Book

This book is now ready for delivery, and
will be mailed postage prepaid

FREH

TO ALL SUBSCRIBERS TO

BOOKJS AND NOTIONS

whose subscription is paid up for 1890.

To those who are not subscribers it will
be supplied at

One Dollar per Copy.

——

ADDRESS

BOOKS AND NOTIONS,

Toronto, - - Canada.

M:USIC

The ANGLO-CANADIAN Music PUBLISH-
ERS’ ASSOCIATION and EDWIN ASHDOWN'S
businesses both being 1n the same premiscs; it
pays dealers and others to orderall Music of
them direct.  Address,

SYDNEY ASHDOWN,
MANAGER
Anglo-Canadian Music

ublishing Assoc’n,
18 Richmond Street West,
TORONTO, - . ONT.

Duportors of Music and Mucical Instrumounts.
THE TRADE SUPPLIED.

WINDOW CARDS

6c. each. 6c. by mail free.

Furnished Rooms to Let
A Furnished Roomto Lt
Cottage to Lot, apply to
For Sale, apply to

Rooms to Let

Furnished Houso to Let

A Room to Lot

This Lot for Sale, apply to
To lat,apply to

A Honso to Lot

Privato Boanling

Store to Let.

Otf.ces to Jaot

Board by Day or Weok
This Houso to Lot

This House tor Salo
Cottage to Let

For Saloorto Lot

IMRIE & GRAHAM

28 Colborne Street, - - TORONTO.

New Music.

ONLY A PICTURE OF HER

soc. PER DOZ.
3oc. PER DOZ.

TRADE PRICE,
TRADE PRICE,

BOY (iiiiiiiiiieiiiians 10 cents.
IONIA GRAND MARCH ...... 1o
THE LILAC (Song and Chorus)

] by Gustave H. Kline........ o ¢
1 LOVE YOU ({Sony) by “E.

Kinsbergen” ... ... .... . 10 4
LITTLE ANNIE ROONEY

Song) ... Leieie veaiaenn 1o ¢
LITTLE ANNIE ROONEY

(Waltz) .....iiivineiinnine. 1o«

NOTR.~Owing to tho fact that Luttle Aunio
Roonoy has recontly been copyrighted fn Canada
it ia unlawful to hinport any more copics of the
chieap edition. \» our stockis thurefore limited of
tho Song and Waltz, shrewd dealers will seud in
thoir orders early bheforo our stock ts oxhausted,
and the 40 cont odition is tho only one lett in the

"™ STRANGE & €0,

Music and Book Publishers,
Toronto, Canada.

TWELFTH THOUSAND

The University of Toronto
SoNG Book

A New aud Comprehensive
Collection of

Standard and
Popular Songs

Enmbiacing Natonal, Patriotic, College and
Students’ Choruses, Glees, Part Songs,
Convivial and Miscellancous
Selections.

-—

Comnpilod by & Committee of (raduatos and Un-
dergeaduatos of the University of Toronto, sud
containg tho best of French Canadisn Songs, thoe
best of English Songx, tho beat of German angs,
tho best of Btudonts' Songs, the best of Boating
Songw, tho best of Humorous Sotgs, the best of
Volunteer Songw, the best of Standard Gloes, the
best of Natioual Authoms, the bost of Opora
Cl’nro'tunlon. X

o book s artistionlly desigmod, handsonol
bound in cloth, giit. and 1)-rlmc on toned papor.y

Cloth Gilt, $1.25. Paper Cover, 90c.

LIBERAL TRADE DISCOUNT.
— PUBLISHERS —

I. Suckling & Sons
TORONTO.

MUSTIC.

THE TRADE ONLY SUPPLIED.

Catalogues of over 20,000 diffecent pivcos of Sheot
Music, nud over 500 difforent Muxic Books.
Mcthods tor all tnstrumnents,

Piano and Vocal Folios of all kinds,
Band Stands, Blank Music Books
and Muslc Rolls, Spring Back
Fohos, Paper, etc, ctc.
PUBLISHERS OF

Belluk's Improved Pinno Method No. 9,
Improved Royal Songe of Scotland
and Now 11U Songs of Scotland.

W. BF. SH AW

(Successor to The W. F, Shaw Co.) 2
8 JOHNSTON STREET, « - TORONTO.
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WINDOW DRESSING.

The following outlin~ of the general prin-
ciples of correct window dressing is reprint-
cd from the bnght httle manuel issued by
the Norwich Nickel and Brass Works, which
are the largest manufacturers of window fix-
tures in this country :

Coloris by far the most obvious means
for attracting the eye, and a window dressed
in colors secures the attention of the passer
almost mevitably - far more readily than any
merely ingentous arrangement in which color
is absent,

Good color cfleets are difficult to obtain
where goods of a variety of colors are used ;
and window dressees of the best taste and
most expenence favor the use of but two or
three colors complementary to cach other,
and as a rule, grouped in large masses. Thus
a most attractive and harmomous window s
produced by pale blue underwear, with rose-
pink suspenders as a rchef-- a combination
frequently seen in the best New York win-
dows. Tan and durk blue, black and ~car-
let, yellow and brown, are all cfiective com-
binations.

Simplicity in arrangement as well asin
color is desirable.  Itis a safe rule not to
display agreat variety of articles inthe same
window, as a cotnplicated arrangement usu-
ally appears confused.

The most cffective windows are made by
the use of designs which are not intrizate,
and which arc usually understood at a glance.
The easiest way to dress a window tastefully
is to arrange a UNIT, composed of as many
articles as the taste or ingenuuty of the dres-
ser may dictate 3 and to repeat this unit to
a1l onc or more bars or the entire window.

Where the primary purpose is to display
as many goods as possible without much re.
gard for color, cffect or harmonious agree-
ment, itis advantageous to dress the window
close up to the front, and 6ll 1t full enough to
enurely cover the space. When calor and
form e to be considered, fewer articles
may be wsed, they may be more widely
spaced, and should be placed further back.
The window should then be at least two bars,
and still better, three bars decp; and from
three to tive bars lugh. It may even be
~ull lugher, but great height is undesirable,
and it makes the display disproportionate,
and s rarcly effective; besides requiring a
great quantity of goods.

Curved bars are advantageous, as they
aud matenally in forming a design, may be
satisfactonly diessed with a ven small quan.
nty of gomds, and take the eye.

In dressing a window with the purpose of
geting as tuch show as possible with few
goods, the surroundings sheuld be carefully
considered, that iy, the background, the
hight, and the distance from the front. Con-
cermng the fatter, it may be sud, as a rule,
that a thinly dressed window should be ar.
ranged well back from the glass, and in that

casc it should have a strong background to
bring it out boldly.

A wimdow dressed entirely to the front
has no eflectivencess asa whole, but depends
for its cffect entirely upon scparate details,
for the reason that it has not the requisite
distance to give the eye a proper focus; but
when the display is withdrawn onc or two
feet within the glass, the proper focus is ob-
tained and the cye takes in the whole with
pleasure.  Moareover, the play of light and
shade is more varied and pleasing, the light
being softencd and diffused.

As to light it inay be said in general terms
that all the light must come from the front,
and that an admission of light fiom the rear,
or directly behind the articles shown, com-
pletely ruins the effect by confusing the out.-
lines and colors.

It becomes important, thercfore, especially
in an openly dressed window, that a back-
ground shall be provided for the double pur-
pose of excluding light from the rear and
sharply defining the outlines of the articles
displayed; and moreover, such a background,
if judiciously selected, can be madeto supply
an important color clement in itself,

In many cases mirrors form cffective back-
grounds, and they concentrate the light,
sharpen the outlines of the objects displayed,
and greatly increase the apparent size of the
window,

Dark drapery, especially of plush, forms a
most desirable background, affording the
best possible foil for articles relieved against
. A rich and desirable efiect may be
sccured by arranging a brass bar at the
proper height, and suspending with rings a
curtain of plush, or of plum-colored, or dark
wine-colored drapery silk, of the light flow-
myg teature now so much used for the pur-
pose. Either of these would harmonize ad-
mrably with almost any bright color placed
m front of i, but iy case it were desired to
digplayed goods of very dark shades, care
sbould be used to place them close to some
article of much higher tone, to furnish the
required foil.

For the bottom of windows, many window

dressers now use loose plush coverings, which
can be changed as desired, to harmonize with
the goods to be displayed. They are usually
made much iarger than the window, so that
they can be draped over small boxes or
standards placed on the bottom of the
window, the clevation and wavy hnes thus
produced adding greatly to the effect of the
goods displayed. Thus for a blue window
ald gold plush 1s used,and for a rose-colored
window old bluc.

The last sheet of the new postal map of
Ontario, which has been in course of pre-
paration in the chief inspector’s office for
the last eighteen months, has been sent to
the engraver, and the map will be ready to
be 1ssued 1o a few weeks. 1t shows all the
postal routes m the province, money order
offices, Governmeut savings banks, telegraph
stations, rmilway distances between offices,
etc. It is seven years since the Ontario
map was last issued, and the new map will
be of great utility 10 this important branch
of the public service.

DEGREES IN ADVERTISING.

Adverusing is like the Irishman’s wliskey
—*1t is all good, but some is better.”

An advertisement tacked on a fence post
out on the prairic is good; some loncly
traveler may accidently see it. The same
advertisement posted at a street corner is
better—thousands will see it cvery day.

An advertisement inserted in an official or
unofficial programme of something or nothing
is yood ; the chances are a few people will
see it and perhaps read . The same ad.
vertisement placed in a newspaperis better;
thousands will read it.—Wisconsin Times.

STANLEY AND H1S HEROIC RELIEF oF
EMmin Passa, by E. P Scott, author of
Lectures on Africa, Days in Antwerp, illus.
trated.  Wm. Bryce Toronto.

BEATRICE By H. RIDER HAGGARD. W
Bryce, Toronto. This is the last work by
this prolific but highly entertaining author,
while it is not destined to be as popular as
some of his eiarly works yet it is one which
is selling well.

THE FIRM OF GIRDLESTONE, a novel by
A. Conan Doyle, author of Micah Clarke, a
study in scarlet, etc.  Montreal, John Lovell
& Son.—Price 3oc. This novel is a very en.
tertaining account of social and commercial
Yife in Edinburgh and London, 1t should
prove as popular if not more so than the pre-
vious works of the same author.

THE AUTOHARP,

T

Tho aliovo in a cut of & pow mualoal Instrumoent &

which has becomo vary l)opuh\r and {s having &
largo sale. [tinan oxcellent reli-teacher of har
wony upon which a child can produce tho sweet-
ent ticlodies by simply pressing on tho ham and
running across th atrings with tho fingent It
will give fall chonds for nmgmf or Accompanyin

any other {nstrument, aud {a easily mastered.
It is slinilar in shape to the zither having, padided
mutes over tho string« s plaver can produce A
melaly and accompanimoent ‘at the ramo time.
Tho instrument inay also be nsed ¢flectively for a

solo.
WRITE FOR TERMS,

FORD & McCAWLEY,

MANUPACTURERSE,
75 Adelalde St. East., - Toronto, Canada.
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THE PREMIER WAX OF THE WORLD _

« WATERSTON'’S »

SEALING,

ESTABLISHED 1762

ELEVEN PRIZE MEDALS '

BOTTLING,
PACKING,
EXPRESS and ENGRAVERS’

< WAX

\_@ -

>

SOLD BY ALL WHOLESALE HOUSES

GEORGE WATERSTON & SONS, - London and Edinburgh.

_THE COPP GLARK GO0., L.

ADVANCE COPIES OF

CASTELLS' BOOKLETS ARE JUST TO HAND.

The Trade are familiar with these lines and they do not require
as extensive advertising as some lines do.  \We can only say that
the following series will prove the most attractive and best selling
line in the market for 1890 :

Castells’ Peniel Series,
Castell’'s Famous Song Series,
Castell’'s Famous Hymn Series,
Castell’'s Christmas Series,
Castell’'s Year to Year Series,
Castell's Poetical Series,
Castell’s Shafts of Light,

CASTELL’S

'NEATH SUN AND STARS.
SOME BETTER THINGS.
IMITATION OF CHRIST.
EVERY DAY.

A PEAL OF BELLS.

BUSY BODIES.

THE TWIGS.

OUR BIRTHDAYS.

AT HOME,

If ?'ou do not see these in our Travellers' hands write to us and
we will de our best o send you samples from which to select.

AGENTS FOR CANADA :

THE COPP CLAKK CO., Ltd.,

TORONTO.

The Religious Tract Society

65 PATERNOSTER ROW,

LONDON, - - ENGLAND.

ARE THE PULISHERS OF

THE LEISURE HOUR
THE SUNDAY AT HOME
THE GIRL’S OWN PAPER
THE BOY’S OWN PAPER

Each Siapence Momhly,

AND OF SEVERAL THOUSANDS OF

Books for all Readers

AT ALL PRICES, FROM ONE PENNY 10 ONE I'OUND.

EXPORT TERMS ON APPLICATION ‘IO TRADE MANAGER.



L INEN 1\1 SCORD AND LLEDGER PAPER.

| IS

'BUNTIN GILLIES & CO'Y.

FOOLSCAP for School Examinations; large stock kept

DALTON, MASS,, U.S. A,

HAS BEEN AWARDED THE

R GRAND PRIZE COLD MEDAL 83

Medal of Honor and Perfection
At PARIS, 1878, - _ N
This being the HIGHEST and ONLY AWARD given for PAR.S

Aluor, the only Gold Medind glven for fedger Paper at the Adebilde, Sustrlbse Exbllition, 1881,

.A. SPE CI.A.L’I‘Y

Ill\) njeer hw etV THE HIGHEST HU‘\IH \l \ l all uthers
H (m \n\ uhhtn VFah hln e Masau ‘tad hnrit
lv \l Assontation  Frankine In m t Illl Ilnm
l l P\| |I| \lllullul( lr lmll ,
» I o Mesdal o Proge \ Cure Tasty vh W’ nn| s
N \l in l I| \1|n-|lu llrgr “ o l“'“ e pPPRINCIP \l
¢ _ ARy A \l)\ \\ 1 ( s are astalte T Do ontarpe ore linon thaw X
( ’ W - P AR 3 Claor Puger hh il n;:w HEre el s veaise g ety h.m:n- 1 i
fd A X : llu\u.g alard raied latter oudy 1T tenyvs dona 1 e m-uru tat I 1

e hle =t praperhy l-ncl "l e All\h 11nk|
umt it hoth wrstes snd rules up b n r For pro l i the fore
r'rl .|uu l(n'rl\lllv ll kt lrllnk
1l Recwepdors who have @aven it after o s v st the pae
vnl\ thers l‘lu paper s Donbde Sz Iml distatnlnny
(R ITH nl ruon st netd of fund inks

Send for Sample Sheet, erase and rewrite four times on
same spot.

-V g ngthe publay o 'l rthe ornsr the auk as gor 1
/ “ma.:" ajren l |.. U0 e wnatorts 1 W mH Color aud l- N
?w v

Ench shiee stermarked Byron Weaton's Lanen Recond,

WHOLESALE STATIONERS AND PAPER DEALERS,
HAMILTON, ONTARIO.

on hand. Special patterns ruled to order on short|
notice. Cutting and padding a specialty.’ '

THE CLIMAX SCRIBBLERS are selling fast. See our
new exercise books before placing orders for|
school opening. ‘

A FEW SEASONABLE LINES-

Aromatic Wood Tooth Picks. Tourist’'s Pocket Inks. Fine Papeteries.
Memorandum and Pocket Books. Ladies Chatelaine Bags.

FULL LINE OF SCHOOL AND OFFICE STATIONERY, PRINTERS, BOOK BINDERS AND BOXMAKERS SUPPLIES.
BUNTIN, GILLIES & CO., HAMILTON, ONT;

o — ——




