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Service to the “West”

Service, satisfaction, quality are the basis on which we
have built our Western wholesale grocery business, which
has been established more than a third of a century.

Our aim is to give the Western trade prompt and courteous
service—merchandise of merit, at right prices and prompt
delivery from four of the finest grocery stocks in the West.

We control for Manitoba and Saskatchewan :

Heinz Pickles and Condiments (57 Varieties), Sun-Kist
California Canned Fruits and Vegetables, Sun-Kist Cali-
fornia Evaporated and Dried Fruits, and Gold Standard
Domestic (EZmned Fruits and Vegetables; Raspberries,
Strawberries, Peaches, Pears and Cherries, Corn, Peas,
Tomatoes, Beans, etc.—the finest goods in their respective
classes, They're representative of our entire stock.

Mail enguiries handled the day received.

THE CODVILLE COMPANY, LIMITED

WINNIPEG BRANDON MOOSE JAW SASKATOON
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[t’s over half a century since T. and B. Myrtle Cut

was first introduced to the now-old men of Canada.
For over fifty years this tobacco has never varied
one iota from its original high quality—it’s still the
sun-cured, mellowed, Virginia leaf. It’s real tobacco
and your wholesaler carries it. Stock up now.

When the quality of T. and B. Myrtle Cut changes
it will be when there’s no more Virginia tobacco.

Tuckett, Limited

HAMILTON

All Canada 1s Aglow with
the Made-in-Canada Fever
How is it Affecting You?

This idea is gathering momentum daily and the grocer who makes
the best of it is the one who will win out with a full cash drawer
and a growing business.

The five Made-in-Canada lines here shown represent the leaders
in their respective fieldls—Condensed Milk and Coffee. Their
value as sales-producers and repeat business-getters is thoroughly
established in the trade. Don’t be content to stock them, but get

them in the limelight by displaying and pushing them as Can-
ada’s original products.

We deliver 5-case lots to any point in Ontario, Quebec and Mari-

time Provinces, prepaying freight up to 50¢ per 100 lbs.
Note these prices:
St. George Brand Coffee, 2 doz. in case 1
St. George Evaporated Milk, 4 doz. in case . ... 1
Banner Oondensed Milk, 4 doz. in case A
Princess Condensed Milk, 4 doz. in case !
Premier Skimmed, 4 doz. in case )
ORDER NOW.

The Malcolm Condensing Co., Limited, St. George, Ont.




CANADIAN GROCER

NN

NN

A

AN Anme 7
\mpm&‘[“;&-&m 6

\

e ——

TELL YOUR CUSTOMERS

about the

Free Fruit Jar Labels

we are giving with

Lantic Sugar

Every woman who Preserves will appreciate these labels. In fact, they are just what she has
always wanted for her fruit jars. And you get all the credit, because you tell her how she can
get these Preserving Labels, free.

When a customer orders Sugar, say something like this:

‘‘Preserving, Mrs. Blank? Wouldn’t you like seme Labels for your Fruit Jars? The LANTIC
SUGAR people are giving away books of 50 Labels—all printed and gummed. You just send
them a small Red Ball, cut from the top of a 2 or 5-pound carton, or 10 or 20-pound bag of
LANTIC SUGAR, and they will mail you a book of 50 Labels, postpaid.

‘“And another thing, Mrs. Blank. When you use LANTIC SUGAR you are sure of having per-
fect preserving results. LANTIC SUGAR is pure cane sugar—fine and even granulation—and
makes Preserves that will ‘keep.” "’

And Mrs. Blank will say: ‘‘Thank you for telling me about the Labels, and be sure and send
me LANTIC SUGAR FOR ALL my preserving.”’

So—tell your customers about the Free Fruit Jar Labels and how to get them. You’ll find it
a profitable tale to tell.

ATLANTIC SUGAR REFINERIES, LIMITED, MONTREAL AND ST. JOHN
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Know the
Proflt of the

B

Know the gain and satisfaction in selling to
customers who need no inducement; who step across
your door-sill eager to buy. The dealer who features

CODOU’S
MACARONI

never gives a thought to future sales. He knows
the quality and goodness that are integral parts of
every package of CODOU’'S develops a regular
and increasing flow of good business. His trade
just naturally forms the habit of continually coming
back for more.

Don’t take our word for it alqne, nor even the word
of dealers who have found it one of their surest
sales-building lines. Get your jobber to supply

you to-day and prove for yourself the good profit
there is in pushing CODOU’S.

Arthur s Tlppet & Company
Agents, Montreal, Que.
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Trying to Get

Along

without ice in Summer is
just as wasteful as failing
to feature Borden Milk
Products—both result in a
definite loss to you.

While people are think-
ing of milk gone bad;
while others are planning
picnics and camp parties
—here’s just the best time
in the year to make sure
they KNOW you carry a
full line of Borden Milk
Products.

Feature Borden Milk Pro-
ducts to-day.

Borden Milk Co., Limited

‘“Leaders of Quality "’
MONTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.
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A Quality Unto
Themselves

Although there are thousands and
thousands of fruit producing acres in

California, the finest of each kind of

California’s fruits is restricted to cer-
tain favored localities, where soil and
climatic conditions are ideal for their
production.

That's why SUN-KIST Canned
Fruits are different—they are packed
fresh from the orchards in the very
districts where each respective variety
is grown to the greatest degree of per-
fection.

They are a quality unto them-
selves—they are SUN-KIST Quality
—a quality distinctly peculiar to

"SUN-KIST —a quality specially

selected for people of critical taste—

Delicious Canned Fruits—no better
grown in California—the pick of a
million case pack and fine enough
for any table in the land.

If you want satisfied customers.
connect with SUN-KIST.

Packed—and backed—by 50 years’
experience.

Wholesale Distributers In Every
Territory—Ask Them

PLACE YOUR FALL ORDERNOW

Ccanned Fruits
. Canned Vegetables
ItS and RAISINS

IST Store




CANADIAN GROCER

Grocers who aim to avoid
complaints and give satisfac-
tion in everything else, usu-
ally stock heavy on Wonder-
ful Soap. For if any soap has
given complete satisfaction
for years and built up big
business for most grocers it is
— WONDERFUL SO AP.
Get your jobber to stock vou
to-day.

Guelph Soap Co.
Guelph, Ont.

\

4
\ I

SeRbAbNRLL culls

Household Brushes
You Should Carry

Quality is the important point in a
brush of any sort—if the bristles don’t
stay in and do their work your custom-
ers won’t stay with you.

Keystone Brand Brushes come in
every conceivable style for every pur-
pose, but only one quality—the best we
can make at the price.

,'l.';‘,»/.

For prices, etc., write

Stevens-Hepner Co.,
Limited
Port Elgin, Ontario
Get prices and Information about the
“Nugget” Broom and the rest of the

famous Keystone Brand Brooms and
Brushes.
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When you sell

HEINZ

57
VARIETIES

PURE FOOD PRODUCTS

You give your customers—
Goods Made in Canada—
from Canadian Materials—
by Canadian Employes.

H.J.HEINZ COMPANY

Canadian Factory:—Leamington, Ont.
Warehouse:—Toronto
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The One Price Line is
The Square Price Line

Manufacturers, who try to deal direct with the retailers,

don't always give special prices to one grocer only.
may be sure of that.

Rebates and discounts sound well—but a grocer who puts

in a “cut price line” never knows whether his competitors
are getting a little deeper cut.

“WINDSOR” § “REGAL"” SALT

are sold through jobbers only, at fixed prices. All Retal
Grocers are given the same terms and treatment, and the
same high quality in every bag and package.

“WINDSOR” AND “REGAL" are so well known that to
sell any other salt you must first overcome the strong pref-
erence for “WINDSOR” AND “RPEGAL.” 1Is it worth the
trial, and the risk of offending so many of your good
customers?

The Canadian Salt Co., Limited

Windsor, Ont.

You
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Canada’s Choicest
Catsup

AYLMER BRAND

That delightful tang and flavor
found only in Aylmer Brand

will create unusual demand—and
hold it.

Canadian tomatoes are unequalled
anywhere for richness of flavor.
Aylmer Brand Catsup brings to
your customers these choicest
tomatoes, prepared with the ut-
most care. Ask your dealer to
send you a few cases to-day.

The
Evidence of

Quality
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(Canada’s 105-year-old Pioneer)

“Don’t make as good phqtographs as they used to”

““You say that’s a good picture of me, lJad? Huh! I don’t think they make
as good pictures now as they used to, lad. Y’know they seem to make a
feller look a lot older than he is. Of course, I know I'm not as young as I
used to be, but I sure don’t feel as old as I look in that picture. If I did I
don’t think I could work 'round my garden, read and enjoy life and a good
chew of KING GEORGE NAVY as I do. When I stop to think, lad, it
doesn’t seem long since you was a young ‘shaver’ paddlin’ around into all
kinds of mischief; now you’re a man
and getting old too. What does it
matter anyway, so long as them ’ere
photographers don’t make you feel
older, and a feller has a
good living and a few
cents to get his plug of
King George?’’
P.S.—Every grocer should
stock King George Navy
—It gets the men coming.

Rock City Tobacco Co., Ltd.

Quebec and Winnipeg

The man who does not advertise simply
because his grandfather did not should wear knee
breeches and a wig.

The man who does not advertise~ because
it costs money should quit paying salary for the
same reason.

The man who does not advertise because
he doesn’t know how to write an advertisement
should quit eating because he can’t cook.

The man who does not advertise because
somebody said it did not pay, should not believe
the world is round because the ancients said it
was flat.




LLLLLLLILLLLILLLS LTSS LL LIS LLLS LI LA LSS LSS S LA L L L LS L LA LA LLLLLLLALLLLL LSS LA L LSS SIS LSS S LSS LA LSS SIS LSS L AL LA L LA S L LA LS SIS 1 S LML LLLLLLLLLLLLLLLLALLLALLSSLLLLLLLLLLLLL LSS LIS LS AL LLLLLLLL L L LSS LS AL LSS LS LI LSS AL LS LLLLLL S SIS LSS LSS LS LS LSS S LSS AL 1SS 1S 17774

ted, MONTREAL

GROCER
in
Canada

75
a4
=
-
)
62
7
§;

CANADIAN

CLARK'’S
1mi

SUMMER
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ROBINSON’S VAN BERKEL

Of BRISTOL, ENGLAND SLIC]NG MACHINE

‘“Made in the
Empire,
London, Eng.”

EMBOSSED SHOW CARDS

TEA AND COFFEE BAGS :
Will about pay

TIN FOIL TEA WRAPS for itsel f in the

saving of waste

VEGETABLE PARCHMENTS y
AND GREASEPROOFS which other

machines make.

KRAFT WRAPPING PAPERS

Send for illus-

EVERYTHING IN PAPER trated cata-
AND PRINTING logue giving

full particulars.
Samples from:—

J. W. PINKHAM The W, A. Freeman Company, Ltd.

73 Boustead Ave. Toronto, Canada HAMILTON, CANADA

Tell your wholesaler you
must have

DA COSTA & CO.’S

EXTRA FANCY BARBADOS

MOLASSES

Right—Always ri ght This year Molasses will be

It has never been anything else since we first hlgh in price, and it is all the

turned out the goods in 1846. Its absolute purity i

full strength and reliability make it always in, naLe lmportant that y.Ol]

demand by careful cooks. should buy the brand which
COW BRAND BAKING SODA you know will be satisfactory,

is the best for satisfaction and profit—as such both to you and _YOUI‘ cus,tom-

you should never fail to recommend it. ers. The price 18 no hlghcr

Get it from your jobber. than for other brands.

CHURCH & DWIGHT INSIST UPON HAVING

Map. facturers LIMITED

MONTREAL DA COSTA'’S
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What they
remember

When washing day is over, users of OCEAN
BLUE remember its quality.
They know then they are for ever trouble-
free in the matter of spotlessly white Linen
and Lace. That brings satisfaction, and satis-
faction brings repeat orders.

OCEAN

BLUE

does the work so quickly and well, that the
handy s cent packages are sure of a welcome
from Lll your customers.

QUALITY—PRICE—~PROFIT—RIGHT!
How about your STOCK.

HARGREAVES (CANADA) LIMITED,
83 FRONT STREET, B. TORONTO.

GROCER I

“SOVEREIGN”

SALMON

FINEST
BRITISH
COLUMBIA
SOCKEYE

QUALITY

IS OUR FIRST
CONSIDERATION

PACKED BY
THE ANGLO BRITISH COLUMBIA PACKING CO.
LIMITED
. VANCOUVER, B.C.

Indian Chief Brand

CLAMS

Canned the
same day they
are taken from
the clam beds.

Sell your cus-
tomer a can and
advise her to
make a

CLAM
CHOWDER.

It can be pre-
: pared in a few
minutes and is really delicious.

Your Jobber will Supply You

Shaw & Ellis, Pocologan, N.B.

AGENTS:
Mentreal, R. B. Hall & Son. Ottawa, William Forbes. Quebec,
A.F is T tte. Winnipeg, George Adam & Co. Toroato
and Hamilton, Walter S. Bayley. Edmonton, D. J. McLeod
&Co. V ver, H. C. Jani

|/ - § 0
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FROM COAST TO COAST

You can now obtain fresh supplies of

McVitie & Price’s
HIGH-CLASS

BISCUITS

from the following appointed Agents:—
Nova Scotia: C. E. Choat & Co., Halifax, N.S.

Quebec and Ontario: C. H. Cole, 501 Read Build-

ings, Montreal; C. H. Cole, 33 Front St. East,
Toronto.

Manitoba and Saskatchewan: Richards & Brown,
Ltd., James Street, Winnipeg.
Alberta: Campbell, Wilson & Horne, Ltd., Calgary;

Campbell, Wilson & Horne, Ltd., Lethbridge;
Campbell, Wilson & Horne, Ltd., Edmonton.
British Columbia and Yukon: Kelly, Douglas & Co.,
Ltd., Vancouver; Kelly, Dounglas & Co., Ltd.,
Victoria; Kelly, Douglas & Co., Ltd., New
Westminster; Kelly, Douglas & Co., Ltd.,

Prince Rupert.

General Canadian Representative:

Mr. Sidney Owthwaite, 501 Read Buildings,
Montreal.

McVitie & Price, Limited
EDINBURGH and London
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FINE GROUND GROUND PULVERIZED

YOU CAN SUPPLY FINE GROUND; WHOLE
w45 SEAL BRAND COFFEE B
WITH OR PULVERIZED

14-1b., 1.lb., 2-1b. Tins Only.

CHASE & SANBORN, - MONTREAL

“Selling them like Hot Calies”

“‘Bordo’ Chocolates The New ‘Bordo’ 10 cent Package

always ha ve bee n well, they just go like hot cakes. Nothing skimpy about that package
either. Just a great big 10 cents’ worth of enjoyment that suits most

the biggest winners  {lerybody

: ’” And as for the profit; well, say, 60 cents out of the dollar is too nice
wit h me, Says a margin for me to pass up without regrets.”

4 If you want to know what a quality chocolate, in a big package at a
Gl'lggS, the GI'OCCI', popular price, will bring you in sales and profits, get “Bordo” on

. but Since they’ve display to-day. Write now for trial order.
been put up in——  The Montreal Biscuit Co., Montreal, Canada

10
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- TODHUNTER’S

Whole
Mixed Pickling
Spice

The season’s on—your spice
harvest is on the verge of
being gathered — are you
ready?

Despite the fact that whole
spices have advanced in
price and the Government
has added a war tax, we have
maintained our usual high
standard quality in all Tod-
hunter’s spices.

Todhunter’s Mixed Pick-
ling Spice is the old English
mixture. W hole bright
chillies give this mixture a
most attractive appearance
as well as adding to the high
quality of the mixture.

“High Quality—goods as
usual” is our policy and
we’re living up to it to the
last letter.

Place your order now for
Todhunter’s Spices and give
your customers a service
which will reflect in future
business.

Todhunter, Mitchell
& Company, Toronto
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August willbe a
“bang-up 'month -

for E.D.S. Grape

Juice

The hot days of August will, as
usual, create a big demand for
this thirst-quenching Pure-]Juice-
of-the-Grape beverage.

Why not sell E.D.S. Grape
Juice by the Dozen ?

I'he demand will be
there and it’s only a
matter of getting your
customers to put in
their stock at once in-
stead of buying a bot-
tle at a time.

It will pay you better
because there’ll be
more consumed.

E.D.S. Grape Juice is
=N the pure, unadulter-
S| ated juice of the finest

8 Concord Grapes in

i - the world—W inona's.

ORDER YOUR
p AUGUST SUPPLY
NOW.

E. D. Smith & Son, Limited

WINONA, ONT.

Agentis :

NEWTON A. HILL, Teronto: W. H. DUNN, Mentreal;
MASON & HICKEY, Winnipeg: R. B. COLWELL,
Halifax, N.S.; A. P. ARMSTRONG, Sydney, N.S.
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We Sell only Goods of Guaranteed Quality

—Satisfied Customers are our Best Testimonial

TARTAN BRAND are the most attractively packed goods on the Canadian
Market.
We are always ready to meet your requirements in Canned Vegetables;
Fruits, S8almon, Tea, Coffee, Spices, Extracts, Jelly Powder and Grocers
Sundries of our own manufacture, the quality of which is backed by our
guarantee. A

THE SIGN OF PURITY We have a full line of Fancy Groceries, Foreign and Domestic. Mail orders

our specialty. Write us to-day.

Phone Orders at our Expense

Phous Neo. BALFOUR, SMYE & COMPANY

3595, 3596, 3597, 3598, 4656 HAMILTON, ONTARIO

They like to come for Symingtons

the Coffee Essence that makes such deliclous coffee without trouble, waste or
delay; only bolling water need be added, and it's ready. BEconomical, too—40
cups of perfect coffee from one bottle,

YMINGTON'S

Regd Trade Mark

COFFEE ESSENCE

is a proven seller everywhere. The liberal ?roﬂt makes pushing it worth while.
Order from your wholesaler to-day.

THOS. SYMINGTON & CO., Edinburgh and London

Agents: Ontarlo—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F. L.
genedlct & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay
Co.

Sanitary Cans

““The Can of Quality”

Fruits, Vegetables,
Baked Beans, Soups,
Meats and Milk.

Sanitary Gan Company

LIMITED
NIAGARA FALLS, ONTARIO
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Give them the best

EXTRA

Granulated

THE SUGAR THAT HAS 100, PURE CANE

MADE GOOD IN CANADA
NOTE THIS

BUY
Mr. Grocer:—The Niagara Fruit Growers are
running this bulletin

“Made in Canada” FRUIT BULLETIN
o A Warning. If yo ave not secure
Cotton Clothes Llnes your R:m‘pgherries{ l;eeh your ;l‘OCEl‘ adt

onee. Niagara Peninsula grown Black
Y 3 Caps and Cuthberts are at their best.
an otton Wlne For canning they can’t be beat. Next
week ends Raspberries. Black Currants
a few left.

Cotton Lines are as cheap as Sisal or Manila

an be 3 5 :
d much better in 250 newspapers to help you sell fruit. See your
FOR SALE BY ALL WHOLESALE DEALERS customers and rush your orders for Niagara Peninsula

See that you get them grown fruits.

LARGEST MAKERS IN THE WORLD

Tin Foil—all descriptions
Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size,
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities —

We will give you BEST QUALITY — BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND
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Ja_ms ' in Copper
and Give Kettles
Employment Boiled in Silver
to Canadian

Labor.

Wagstaffe’s
Jams

are purely
Canadian
and the Best. Always packed

NEW CROP in Gold-Lined
NOW BEING Pails and
PACKED. . Glass

HAMILTON, CANADA
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Commencing to pick Strawberries for the immense Imperial War Office Order for 1,100,000 lbs. of Strawberry Jam




CANADIAN GROCER

 “Quality” Brand Macaroniis all
that its name implies—qgua/ity

through and through

T LA A A /

MADE FROM FINEST
DURUM WHEAT

MANUFACTURED BY

< F.A.Martoccio Macaroni Co.

MINNEAPOLIS MINN.

Your Customers

Right from the selection of the wheat to the seal-
ing of the finished product in the sanitary packages
ready for the housewife’s use, the first aim is
quality—quality in the raw materials, quality in
the processing, quality and cleanliness in every
stage of handling.

“Quality” Brand Macaroni and its associated pro-
ducts—Famettes, Spaghetti, Egg Noodles, Vermi-

celli and C'ut Macaroni, have reached a high state
of perfection after over thirty years of production.
This is the only sanitary macaroni plant using
running spring water with a practical electric pro-
cess in the manufacture of its product.

Write to our Canadian agents
for our Special Deal to-day.

F. A. MARTOCCIO MACARONI CO.

MINNEAPOLIS, MINN.
Canadian Agents: W. H. Escott, Winnipeg, Man.

Where
Martoccio’s
* Quality "’ Brand
Macaroni
is made

This is our fine, large
and sanitary factory
in Minneapolis, where
every process in Mac-
aronl manufacture Is
attended by the ut-
most sanitation, which
adds mueh to the high
standard of ‘“Quality”
Brand.

Read next issue.
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.
to act as agents for good lines.

The following firms in all parts of Canada are prepared
The service department of the Canadian Grocer is

at the disposal of firms wanting agents or agents wanting agencies.

ONTARIO.

HENRI DE LEEUW
28 Front St. E., Toronto.
IMPORTER -EXPORTER
FOODSTUFFS

Connections all over the world,

W.G.A.LAMBE & CO.

TORONTO
Established 1885

SUGARS FRUITS

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

W. H. Millman
& Sons

Wholesale Grocery
Brokers
Toronto, Ontario

Choice, faced peaches, 25's,
on spot at a very low price.

WATSON&TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.
120 Lombard Street
WINNIPEG - MAN.

Domestic and Foreign Agencies
Solicited.

FRANK H. WILEY

Manufacturers’ Agent
Groceries and Heavy Chemicals

Enquirles solicited for shipment from
Spot stock Winnipeg or for Import.

757.759 Henry Avenue, Winnipeg

W.G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51.53 Wellington St. W., Toronto

RUTTAN, ALDERSON & LOUND
LIMITED
COMMISSION BROKERS

Representing Canadian and British Houses

Agencies Solicited.
WINNIPEG, - MAN.

STIRLING & YOUNG

General Brokers Phone Main 4331
27 Wellington St. E,, TORONTO

A Good Agency will receive personal
attention.

Reference : @ Bank of Montreal

When writing advertisers
kindly mention having seen
the advertisement in this paper

WESTERN PROVINCES.

NEWFOUNDLAND,

GEORGE E. MEASAM
COMMISSION MERCHANT

Agencies for confectionery lines solle-
ited. My representatives canvass the
retail trade every six weeks In the
Country and every two weeks in the
C P. 0. Box 1721,

- - - - Alberta

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: ‘“Macnab,” St. John's.
Codes: A, B, C, 5th edition and private.

The firms who adver-
tise are the firms who
1nvite your patronage,
and are most deserv-
ing of it. A product
that is persistently
advertised to the criti-
cal dealer is a product
that can be relied
upon to give the satis-
faction desired, for
the maker behind that
product must have
confidence that it will
earn your approval;
otherwise, he would
not dream of holding
it up for your and
your customer’s criti-
cism.

QUEBEC.

H. P. PENNOCK & CO,,
Limited

Whelesale Grotery Brokers

and Manufacturers’ Agents.
WINNIPEQG. REGINA.
We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives.

W.J. McAULEY

Commission Broker
Flour, Feed, Grains. Potatoes.

We are open for a good agency in feod-
stuff line, calling on the retail trade,

522 Board of Trade Bldg., Mentreal

The

CONDENSED AD.

PAGE

WILL INTEREST YOU
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A Suggestion for increasing
your Tea Sales

Probably you are often asked to recommend a cooling drink for the hot
summer days.

It is considerable trouble to keep a varied stock of mineral waters in
proper condition and they are only wvery temporarily satisfying at the
best.

Your customers will appreciate your thoughtfulness if you recommend
them to try ICED TEA. 1t is a very simple thing to make a cool glass
of ICED TEA at any time—providing the tea is of good quality. It is
also extremely cheap and is delightfully cooling to the blood. It is essen-
tial, however, that the tea be fresh, clean and of good flavour. For this
reason ‘“SALADA’” is the ideal tea to use.

RECIPE FOR ICED TEA—Prepare the tea in the usual way, using
bubbling beoiling water. After standing for four minutes, pour of
into an open vessel to cool. When moderately cool, pour into
glasses half-full of chipped ice. Flavour with sugar and lemon if
desgired.

IISALAB A!l

TORONTO MONTREAL

New York Chicago Boston Philadelphia Detroit Pittsburg Buffalo London, Eng.

FINEST COHOE After comparing every re-
SALMON | frigerator with the Eureka

no keen grocer would ever put

IS Tall (C/S 48 Tins) up with anything less than

Eureka Quality and Conveni-

$1’45 DOZ. ence. For Eureka Refrigerat-

ors have proven for over twenty-

eight years to be the maximum

ALL OTHER GRADES OF ; in economy and efﬁciem-_\'.. TI}(}V
SALMON AT LOW PRICE are built on the most scientific

prineiples of cold, dry air eircu-
lation—producing the most even
atmosphere, reducing the econ-
Writc. wire or phone at our expense | sumption of ice, and eliminating

Adel. 1057, 941, 867 loss from spoilage. If you

would like to see which style
would best suit your business,
Just write us to-day for free

Warren BrOS. & CO. catalogue and prices.

LIMITED | Eureka Refrigerator Company
Queen and Portland Sts., TORONTO 31 Brock Ave. W TORONTO
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Your reputation as a reliable grocer
1S at stake every time you
sell S/ue—then why not

sell one that you know will produce the best possible results?
Why not sell

KEEN’S OXFORD

THE BLUE OF BLUES?

For generations past, grocers have sold and women have used
it with unvarying success.

Keep your stock to the fore. Boost for perfect wash-day results.
Sell Keen’s Oxford Blue.

Agents for the Dominton of Canada:

MAGOR, SON & CO., LIMITED

191 ST. PAUL ST. WEST, MONTREAL 30 CHURCH ST., TORONTO

I’'m Delivering Eggs for 59%
of the Grocers of the Country

—says John the Star Egg Carrier Boy

Busy! I should say so. Yet, not so busy but that I find time to
work for hundreds of added Grocers each week. At the rate

things are going it won’t be long before I'll be in the employ of every Grocer

in the country. If every Grocer only knew what-f know about Star Egg
Carriers and Trays they wouldn’t do without t

Reason it out for yourself. They cost less by fatthan any other method of
egg delivery—that's easily proven. They absolutely prevent breakage—no
one will dispute it. And talk about saving time! Why, this one feature alone
would more than repay any Grocer the cost of installing the complete

Star System for Safe Egg Handling

—and, that isn’t all. There is the advertising feature of the Tray. Your message
printed on the inside costs practically nothing, and it reaches each one of your cus-
tomers just while their mind is on their kitchen wants.

We have just issued a folder “TEN GOOD REASONS WHY You Should
Use the Star System for Safe Egg Handling.’' Send us your name to-day, and
let us mail you a copy. There is no obligation.

STAR EGG CARRIER AND TRAY MFG CO.
1500 Jay Street, Rochester, New York
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Canned Tomatoes and Pears to Britain

Dominion Canners Have Recently Secured Large Orders — All Canned Pears Gone — Other
Fruits May Be Wanted—Jam War Orders Have Been Large
—NSituation Strengthening.

ANADIAN GROCER has pointed
C out in a number of issues recently

the importance of the trade pay-
ing every possible attention to the
canned goods situation. Our market re-
ports of the past four or five months
show that prices in canned goods were
unprecedented in recent years from the
standpoint of cheapness. Canned toma-
toes, which opened last fall at $1 a
dozen, have been selling to the retail
trade as low as 85 and 80 cents,” and
even sales have been much lower than
that again.

In last week’s issue it was announced
that the British Government had pur-
chased a large consignment of Canadian
canned goods. The total shipment
reached somewhere between two hun-
dred and three hundred thousand cases.
No doubt the reason for this is the fact
that Great Britain is not able to obtain
as many canned tomatoes from Italy as
will supply her needs. In the past Italy
has been a large exporter to the British
Isles, and Canadian and American goods,
so far as tomatoes were concerned, were
not in very great demand. Now, evi-
dently, Canada is getting a share of this
business, and because at the present
time we are in a position to undersell
United States goods, our canners are
getting some of this trade. A 200,000
case order is going to make a pretty
large hole in the stock of the concern
that made the sale—the Dominion Can-
ners, Limited. Two hundred thousand
cases mean 4,800,000 dozen, which at be
tween 70 and 80 cents amounts in the
neighborhood of $350,000 worth of to-
matoes which have been exported to
Great Britain,

Reasons for the Low Market.

The above is one reason why we are
experiencing a certain firmness in the
canned vegetable market. Prices have
been ridiculously low; so low, in faect,

that some independent firms have been
unable to weather their financial diffieul-
ties. One of the bear features to the
market during the past few months was
a large sale of canned goods to the
Montreal broker, econtraet covering
which was afterwards rendered invalid.
This matter was fully explained some
time ago in a special article in this
paper. Certain independent ecanners,
who had sold this party tomatoes at
around 85 cents a dozen, when they
found a hiteh in the proceedings, and
when litigation had been ecommenced
against the Montreal brokers, were so
sure of their premises that they sold
their stock at a very low price. In one
instance at least this was around 60
cents, the firm, of course, expecting to
be remunerated for the difference. The
court, however, decided against theu:,

ALLIES PURCHASING AGENTS

The Trade and Commerce De-
partment, Ottawa, has published
the following list of purchasing
agents for military purposes for
the allied Governments:

International Purchasing Com-
mission, India House, Kingsway,
London, Eng.

British—E. Fitzgerald, War Pur-
chasing Department, C.P.R., Wind-
sor Station, Montreal, P.Q.

French—Hudson Bay Co., 56 Mc-
@ill St., Montreal; Capt. Lafoul-
loux, Hotel Brevort, New York;
Direction de 1’'Intendance Minisetre
de la Guerre, Bordeaux, France;
M. de la Chaume, 28 Broadway,
Westminster, London.

Russian—Messrs. 8. Ruperti and
Aieksieff, care Military Attache,
Russian Embassy, Washington,
Washington, D.C.
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and this placed the firms who had not
done business in this way, not in any too
good a position. At the same time, this
was one of the chief factors that beared
the market at that time.

However, now that there has been con-
siderable buying, both from the West
and from the East, and in view of the
export demand which has sprung up,
there appears nothing in future but
firmer prices for tomatoes, as well as
other lines. Those who undersold the
market have had an opportunity to think
the matter over and look into the situa-
tion closely, and from now on we should
see a firmer situation here.

The faet, too, should not be overlooked
that the produetion this year will be
much less than last. There are certain
factories which will produce nothing
this year, and others who will turn out
a very much curtailed pack. All these
factors tend to higher prices.

Canned Pears Go to Britain Too.

In addition to tomatoes, there have
been inquiries from Great Britain for
certain fruits as well as jams, which have
already been referred to in Canadian
Grocer. Dominion Canners, Limited,
have disposed of its entire remaining
pack of canned pears to the British
Government. Reports, too, have ap-
appeared in this paper to the effect that
orders for $2,560,000 worth of jams had
been placed with Ontario manufac-
turers. Certain jam manufacturers, too,
point to a livelier market in Western
Canada, and of late their shipments
have azain become normal. This is no
doubt due to the fact that the West has
been pretty well sold out of jams, and
is now in the market for more. Of
course, sales will be made pretty much
on the hand-to-mouth basis. Neverthe-
less, if there are sufficient number of
them, there will be no objection from

(Continued on page 28.)
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C.P.R. Station at Montreal, where offices of War Purchasing Department are located.

Further Information re War Orders

N the world scheme of things the great war is
proving a cataclysm compared with which all
previous disasters—natural or national—pale

almost into insignificance. = The swords which
were turned into ploughshares and the spears to
pruning hooks are being welded back into ma-
chines of destruction more devastating than the
warriors of other times ever conceived possible.
Civilization is turning from the marts of trade to
the paths of war; and industry is being reorgan-
ized to meet the needs of huge forces of fighting
men in the field.

Manufacturers are everywhere adjusting them-
selves to the new conditions; organizations and in-
dustries built up on generations of commercial
ideas to meet decades of peaceful demands are in a
short time being brought to a “state of war,” so far
as industry can be brought to such a state. There
is a field for initiative. For the present it is evi-
dent that in Canada a great deal is being left to the
producer. A continuation of these conditions may

permit of reorganization of national affairs which
will include the systematizing of manufacturing
interests to- war needs but for the present it would
appear that the nation is busy bringing itself to a
state of efficiency in the field and that the captains
of industry are being left undirected to do what
they can to help.

To-day there is a broad opportunity for Cana-
dian manufacturers in supplying the goods for
which the Empire has need. From the system em-
ployed in securing these goods it woqu appear
that it will be the first man or company—or group
of companies—in the field that will secure the
greatest benefits. It is not so much a question of
what Canada has been manufacturing as what she
8 able to manufacture. A year ago there were
practically no shells being turned out in the Do-
minion; to-day the manufacture of shells is the
greatest industry in the country. Just because
Canada has not been making the many supplies

(Continued on page 39.)




Civic Holiday and Picnic Goods

How a Canadian Dealer Goes After This Business and Gets It—Features All Kinds of Food-
stuffs Suitable for Outing Trips—Description of Window Trim of Picnie Goods

IVIC holidays are al-
C ways great times for

picnies and outings,
canoe trips and automobile
excursions, and now that the
month of August is almost
in sight, we are going to see
a great many Civie holidays
in all parts of the country.
The aggressive retail dealer
will see business in this for
himself.

There is a merchant down
east who goes after this
trade every year in a man-
ner that gets him a great
deal of extra business. He
makes it a point to specialize
on pienie goods for the Civie
holiday. He talks pienic and
outing foodstuffs for almost
a week and makes his store
breathe with these goods.

‘“Why,’’ he said to me re-
cently, ‘““one has got to make
a big extra effort these days
if he is going to bring his
turnover and profits up to
the same mark that was at-
tained during the height of
our prosperity around 1912
and 1913. T could stand be-
hind the counter here from
morning until nigcht and get
the usnal staple grocery business that is
zoing, but if I did nothing more than
that, you would find the bailiff hanging
a bankrupt stoek ‘‘for sale’’ sign over
the door in a short time. One has got
to get after the business these days. By
getting after business I mean he has got
to use aggressive measures and he has
got to tell the people in one form or an-
other, or in as many as possible, the
goods he has in stoeck and he must give
his customers some reason why they
should purchase them.’’

My travels have taken me all over the
country. T have come in rontact with
many retailers of the ‘‘siot-machine’’
tvpe who wait from day to day for busi-
ness to come. I have, however, met a
good many like my eastern friend who
eo after business, and I shall record here
-some of the methods he used to get this
pienic and outing trade which I have
been telling you about.

Aggressive Measures Used.
Last year during the week prior to

C

Also
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tizing foods.

Cooked Ham — Nothing more
tasty at the picnic than the
ham sandwich.
any thickness, at ..c

sliced
hock, etc.

Canned Salmon-—All
quire
you have a delicious,
made meal.
splendid flavor ..c the can.

Pickles—Take a bottle of cu-
cumber
along. Everybody likes them
on pienie day. Per bottle,

is a

17 Main St.
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Seventh of the Mantle Series.
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Tasty Foods for the

Holiday Trip

IVIC holiday means outing and picnic trips—
and splendid appetites.
basket well filled with handy, wholesome and appe-
We have many suggestions to make

and can assure you a wide range and entire satisfac-
tion. Here is a partial list:

sliced
per Ib.
Jellied

Ham,
ble.
tongue,

you re-
can-opener and
ready-
Fine colored and

shapes,
Per 1b., ..c up to

and onion pickles

ALONG

J. K. Brown

A newspaper ad. suggestion for use prior to Civie Holiday.

Civie holiday in this particular town,
Mr. Livewire, turned his store into
headquarters for pienie and outing goods.
The windows and counters reflected them
and a special table, prominently placed
near the doer, was also laden with these
suggestions. Suggestive show cards were
prominently shown in various parts of
the store as well as in the window and
the newspaper space that week was de-
voted to calling the attentiou of the pub-
lie to the pieniec goods this retailer car-
ried. Among the lines he featured
strongly were canned salmon, sardines,
kippered herring, clams, tuna fish, can-
ned chicken and all kinds of cooked
meats for sandwiches, meat filling for
sandwiches, canned chicken, faney bis-
cuits, pickles, tea, condensed coffee, con-
densed and evaporated milk, sugar, salt
and pepper, baking materials for cakes
and pies, jams, fruits in glass, condi-
ments of various kinds, oranges and
lemons, bananas and other imported sea-
sonable fruits, soft drinks, ete.

The window display was very attrac-

21

You will want the

Condensed Coffee — Add some
hot water and it's ready to
serve—no steeping, no trou-

In tins and bottles.

Fancy Biscuits—More than 50

varieties to choose from.
flavors and fillings.
sa

Meat Filling for Sandwiches—
Turn the key to open and
spread llke butter—makes a
very appetising meal.

..¢, and ..c. tin, .6

TAKE SOME TOBACCO AND CIGARS

Phone 77

Aggressive Measures Necessary.
Written for Canadian Grocer by J. R. MANTLE.

tively, but simply, arranged.
At the rear in the centre was
a triangular pile of ecanned
salmon, with the bright por-
tions of the labels turned out-
wards. This was built up
about three feet high. Be-
side this pile, was one each
similarly arranged of sar-
dines, kippered herring, tuna
fish and clams. With a sharp
angle of the triangle facing
outward this made a very
neat and attractive arrange-
ment. In the front of the
window, in the very centre,
were two or three platters of
cooked meats with a slice or
two off each one. This show-
ed the quality and the char-
acter of the meat and was a
splendid ad., and one that
sold a particularly large
quantity of cooked meats
that week. The platters were
garnished with parsley and
lettuce, which made the dis-
play all the more appetizing.
Between these platters and
the eans in the baekground
were samples of the other
lines ahove mentioned. Wher-
ever possible something par-
tieularly artistic was pro-
duced. There were three or four clean
well written show cards in this window
with inseriptions somewhat as follows:—
‘“ Appetizing Picine Foods;’’ ‘‘Makes
Delicious Sandwiches,’'—this was a card
on the meat filling display above referred
to—*‘¢Sliced Ham for the Sandwiches,”’
and ‘“Your Choice in Canned Fish.”’

Believer in Show Cards.

In referring to these show cards the
proprietor stated that he never trimmed
a window without them. ¢‘‘Cards,’’ he
said, ‘“that imply some suceestion and
which set the probable purctaser think-
ing, are most valuable assistants to any
window trim.”’

Al
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The counters were all neatly trimmed
with miniature displays of pienie goods.
Small show eards dotted each of these,
such as ‘‘Pienie Suggestions,’” ‘“Take a
("fan of Salmon Along,’’ ‘‘Canned Tuna
Tastes Like Chieken,”’ ‘‘Cold Jellied
Chicken, a Tastv Meal.”’ The table in

(Continued on page 28.)




The Food Problem at Niagara Camp

Canadian Grocer Representative Shown Over the Commissariat Department—Brought Home
Samples of Tea and Coffee Which Have Been Analyzed—Tea is Pronounced a
Ceylon-Indian Mixture—The Investigation Welcomed.

N the days of Charles I.. it was quite
the thing for soldiers to fight for
their pay. Later, the question of
food was the all important topie in any
military camp. But in the Canadian
concentration camp at the present time,
our men are so busy fitting themselves
to meet the Germans that complaints as
to food are practically never heard.
Civilian friends, however—friends who
are exceedingly anxious that those about
to do the actual fighting shall receive
every possible attention — have from
time to time, put themselves on record
to the effect that the tea and coffee, the
butter and meat, and many other lines
which constitute the daily diet of both
officers and men, are not all that could
be desired and which should be expected.
Of late, especially, Canadian Grocer
has received word from several sources
that all was not as it should be with re-
gard to the food being served at Niagara
Camp. This seemed a question more or
less directly reflecting upon the grocery
trade. An investigation, therefore, was
determined upon. The result of this in-
vestigation, be it stated immediately, has
seemed to indicate that the food served
the soldiers, while not as daintily pre-
pared as many of them have been accus-
tomed to receive, is yet nutritious and
suitable.
Investigations Welcomed.

Since the officers at Niagara take a
keen personal pride in the eamp, it will
be seen the task of bringing to their at-
tention complaints as to the food served
there is not of the pleasantest. Never-
theless, at Niagara there is none of the
spirit which has made the Prussians
hated by all eivilians, and Canadian
Grocer’s representative met with the
greatest courtesy from the humblest pri-
vate on his ‘‘sentry go,”’ and from the
officer commandant. Indeed, the officers
in charge of the camp administration ap-
pear to have as their motto, ‘‘the publie
be satisfied,’’ ‘‘and weleome any investi-
eation.”’ They frankly admit it is quite
possible things are not exactly as they
micht best be, in .some departments.
They are only too willing, evidently. that
any weakness should be brought to light.

Col. Newburn, asst. adjustant general,
who was in charge in the temporary
ahsence of Col. Logie, when Canadian
Grocer’s representative was making his
investigation, called Major Milson, asst.

By a Staff Representative.

director of supplies and transportations,
away from his regular work, and asked
him to express his opinion in regard to
the complaint which had just been
brought to his attention. Major Milson
was of the opinion that the best way to
get at the facts would be to look at the
actual supplies, and to see the soldiers
at the meal which they were then enjoy-
ing. Before starting on the rounds of
the store houses, however, he made one
point clear, which all readers of Cana-
dian Grocer who have spent any time on
hunting trips will appreciate. ‘‘The
food,”’ he said, ‘‘is very important, but
the cook is the thing. More food is spoil-
ed by bad cooking in a camp than from
any other cause, and many of the com-
plaints, if traced back accurately would
end in the cook house.”’

Large Supplies Impressive

As one sees the supplies which are
brought together to feed the five or six
thousand men assembled at Niagara, one
appreciates the tremendous task which
confronts the armies now working in
Europe. At this Canadian concentration
post there are huge rooms filled with po-
tatoes. There are huge rooms filled with
fresh eabbages, and there are other large
store rooms in which the dried fruit,
cheese, prunes, and other products which
form part of the daily menu, are kept
at least for a time.

The sight of these store rooms quickly
brings the feeling that all is well with
the soldiers as far as their meals go at
least. Tmagine feeding soldiers on eream-
ery butter—and this is exactly what is
being done at the Niagara camp to-day.
There were many pounds of this on hand,
and Major Milson states that this is
regularly on the table of the privates as
well as of the officers.

While it is probable the meals served
lack variety, the store house shelves
prove they do not consist too largely of
any one style of food. Bread there is
made by a St. Catharines bakery; there
is jam and marmalade, made by a well-
know Hamilton manufacturer. This is
on the table at almost every meal, each
man being allowed two ounees. Then
there is on hand oatmeal for those who
wear the kilts. Tt is oatmeal of a very
high standard, as an examination proves.
Also sugar is regularly on the table. Tt
is not yellow sugar, but the more ex-
pensive granulated.

To secure fresh milk for upwards of
5,000 men would be a large task, and it
is hardly to be wondered that the ecamp
authorities have not undertaken to pro-
vide this perishable product. In some
of the store rooms, however, are box
after box of condensed milk. Then there
is cheese for a finishing touch. Large
twin Canadian cheeses were to be seen
both in the store houses, and on tables
where they were being cut for distribu-
tion.

In addition to jams, there were prunes
of a good average quality, and there
were evaporated apples. These last
came from the evaporator of a Cale-
donia man.

Now that the dog-days have come, it is
feared there may be some difficulty in
keeping the eamp supply of meat in an
absolutely perfeet condition. In the
liope of achieving this, however, arrange-
ments have been made whereby this is
stored in iced cars—a very good refrig-
eration system thus being secured on the
camp grounds.

Another arrangement which will very
likely be appreciated by many of the
men, is that whereby fish will be served
every Friday, commencing with this
week. The contracts which have bheen
let, call for delivery of this fish in iced
boxes. There will be a wide variety.
Practically every seasonable line indeed,
except salmon.

Tea and Coffee Complaints.

One of the complaints most often
heard with regard to the meals at
Niagara, has had reference to tea and
coffee. Every grocer will appreciate the
fact that opinions vary as to tea and
coffee, and that it takes an expert to say
whether value is being received or not.
To the end therefore of securing the
verdiet of experts, samples were brought
from the camp. Major Milson. of course,
knew that these were being taken. He
was only too glad that thev should be
taken. He did not, however, direet in
any way from what boxes they might be
selected. Canadian Grocer’s representa-
tive merely appropriated sufficient quan-
tities from those supplies from which
coffee and tea had just been drawn for
use at the noon day meal.

Now, notice what the experts had to
say about these samples. Hear J. L.
Watt, of Watt, Scott & Co., Toronto:

(Continued on page 28.)
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An Artistic Fruit Window

A Display That Demonstrates it is Not Always Necessary to Fill Full the
Entire Window—Everything Shown Stands Out Clearly—A
Deseription of the Arrangement.

\HE artistic window display is well illus-
trated by the accompanying cut. This
shows a fruit display which appeared in

the window of Browns’, Ltd., department store,
Portage La Prairie, Man. During the first week
of May, Browns’, Ltd., decided to devote their
entire front to a mammoth display of groceries,
cereals and fruits. The fruit window is the one
shown here, while the others will be reproduced
later. Travelers who saw these displays claim
they were among the largest and finest displays
of the kind ever shown west of Winnipeg and
they certainly created considerable interest
among the people in Portage la Prairie.

“Besides creating a great deal of general in-

terest,” stated a member of the firm of Browns’,
Ltd., “the display greatly stimulated business in
the grocery department.”

A glance at the illustration will show that

while there is not a great deal of fruit in the

v

window it is most artistically arranged. The
central feature is the tripod of fruit, including
bananas and oranges, with early strawberries
around the bottom. The tripod is made of three
poles, attached to which are rustic baskets filled
with oranges and s?rinkled over with green
moss. A part of a bunch of bananas on the
stock are on top of the tripod with ferns and
other foliage at the end of the pnle. On either
side is a large palm. The remainder of the dis-
play is easily figured out. Tt consists of three
boxes of oranges on either side of the centre with
more oranges on the floor of the window, sys-
tematically piled and embedded in artificial
evergreens.

The background of this window is also
worthy of notice. Note the effect of the striped
cloth. The credit for designing and carrying
out the idea is due to Gordon Munro, advertis-
ing manager for Browng’, Ltd.

-

Rowns L MITED

A splendid fruit trim shown recently by Browns’,

Limited, Portage la Prairie, Man., and dressed by Gordon Munr
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Extra Trade in Picnic Goods

S suggested on another page of this issue, the
present is a splendid time to get after business
on picnic and outing supplies. The majority
of towns and cities in Canada have Civie holidays
each year, and these usually fall on the first or second
Monday of August. This day is therefore set apart
by many for a picnie, outing, automobile excursion,
ete., and it should be remembered that the picnicker
always carries with him a splendid appetite. What
he desires is not so much the heavy food, but some-
thing that is already prepared, tasty and nutritious.
As pointed out in the article, among the lines that
will be particularly required are cooked meats, can-
ned chicken, and meat filling for sandwiches; canned
fish, such as salmon, kippered herring, sardines, tuna;
all kinds of faney biscuits and baking materials for
pastry, pies, etc.; cheese, butter, pickles, fruits in
glass, oranges, bananas and many other lines which
the majority carry on picnic and outing excursions.
This business will not come of its own accord—or at
least, the retailer will not get the maximum benefit
from it, unless he pushes sales himself. Attention of
the customers must be called to various lines, if they
are going to be interested in them. This business
should be gone after at once.

Don’t Neglect War Stamps

ETAILERS should not overlook the fact that
R there is a penalty of $50 attached to the break-
ing of the law in regard to stamping proprie-
tary medicines, perfumes, toilet preparations, etc.
According to the Act which eame into force last Feb-
bruary in regard to war taxes, it is necessary to put a
stamp on all patent medicines, perfumes, etc., the
denomination of the stamp being fixed by the regu-
lations.

In an article in a recent issue of Canadian Grocer
it was pointed out that a proprietary or patent medi-
cine, bottle of perfume or other toilet preparation
which sold to the consumer for 25¢ or under, required
a lc stamp and lc extra for each additional 25¢ in

value. This means that a dollar preparation which
comes under the above heading for patent medicine
or perfume requires a 4c stamp before it reaches the
hands of the consumer. There are some grocers and
we understand some barbers too, who are not living
up to the law in this respect and are neglecting the
stamp. It should be remembered that a $50 penalty
is a pretty steep one and would pay for a lot of stamps.

Jam Analysis

AM, as sold through Canadian retail growers is

dealt with in a lengthy bulletin just issued by the

Inland Revenue Department of the Dominion
Government. Altogether 221 samples were collected
and sent to Ottawa for analysis. The result of this
inspection shows that 93 were found genuine as con-
sisting of fruit and sugar only.

Of these 93, 38 were imported, 49 were of do-
mestic manufacture and found on the retail market,
and 10 were of domestic manufacture and furnished
by the manufacturer. There were 22 found genuine,
but with added color or preservative. Of the 221
samples collected, 106 were sold as compounds.

As reported in Canadian Grocer a few weeks ago
there is a movement on foot to supply new standards
for jam. Manufacturers, representing The Canadian
Manufacturers’ Association are anxious to secure cer-
tain rulings which the department is considering.

Crops in Good Shape

EPORTS from all parts of Canada report
R splendid crop prospects. Hon. Martin Burrell,
Acting Minister of the Interior, at Ottawa, is in
receipt of an interesting report on crop conditions in
the West. Immigration Commissioner Bruce Walker,
at Winnipeg, had one of the officials make a thorough
investigation of the existing crop conditions in Sas-
katchewan and Alberta, and he has just returned
from a 1,600-mile trip, especially through the south-
ern territory which was drought-stricken last year.
The officer reports that no such crop as is promised
this vear has ever been produced in the history of the
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settlement of those districts in sections that were al-
most completely denuded of production through
drought. The yield at a conservative estimate prom-
ises to be 25 bushels to an acre, and in territories
about which much discussion has taken place regard-
ing their continued usefulness from a grain-produc-
ing point of view, there is the best prospects of an
abundant yield.

From Ontario come similar reports. A represen-
tative of Canadian Grocer who spent last week in the
eastern part of the province reports that wheat, oats,
barley, peas, rye and potatoes never looked better.
Farmers in this distriet visited go in more for oats
than other grains and between 50 and 60 bushels to
the acre is quite a common expectation.

All this means a bright spot in the future so far
as the retail, wholesale and manufacturing trades are
concerned. It means prosperous farmers, better busi-
ness, and easier money.

Our Bran of Good Quality

HE Department of Inland Revenue has sent out

a Bulletin announcing the analysis of 187

samples of bran sold in Canada. Standards for
bran were legalized in 1910 and amended in 1911 as
follows: “Bran is a product of the milling of wheat or
other grains and contains not less than 149, proteids,
not less than 39, of fat, not more than 109, of crude
fibre and must be free from vital seeds of any of the
noxious weeds defined by the Order-in-Council under
the Seed Control Act.”

Out of the 187 samples, 183 met the requirements
of the Government standard so far as nutritive value
was concerned. However, 11 samples showed excess
of noxious weed seed, on the assumption that 25 seeds
L)er pound of bran is excessive. This shows that the

ran as sold in Canada is of a pretty good quality.
Anyone desiring the full report on these samples
should send to the Inland Revenue Department for
Bulletin 302.

Personal Appearance of the Clerk

(44 HERE are few more important things to
which the clerk should pay particular at-

tention,” remarked a prominent member of

the trade the other day, “than his personal appear-
ance. Place yourself in the position of the woman
who is careful to have her home spotlessly clean, and
imagine going into a store and purchasing foodstuffs
from a slovenly attired and carelessly groomed clerk
behind the counter. How many times would you
continue to purchase from such a salesman? That is
one reason why I take particular pains with the ap-
pearance of the clerks whom I employ. They must
dress neatly, not in a flashy manner, but as an ordin-
ary business man would dress. They must too wear
clean linen and I have repeatedly urged my salesmen
to shave every day and have a shoe shine every morn-
ing. This ensures the business against loss of trade
through carelessly attired clerks.”

Here is something that every clerk should con-
sider carefully. This dealer expresses his opinion
after many years’ experience and what he says must
carry some weight with it.  Salesmen behind the
counter should remember that the clerk of to-day is
the merchant of to-morrow. Habits and customs
that one develops in his youth are going to stay with
him when he Eecomes older. If %\e 18 to secure a
good reputation for cleanliness and courtesy, then

the advice of this retailer should be taken into deep
consideration. Tt costs little to always wear clean
linen, to have a shave every day and a shoe shine,
but these things go a long way with the particular
customer.

Jam Shipments to the West

. N Eastern jam manufacturer reports that ship-
ments to Western Canada of his product are
again normal. He has of late been shipping

two carloads weekly which is customary in ordinary
times. One reason for this resumption of business
with the West, he claims, is the fact that during the
past year the trade has bheen buying lightly, being
uncertain of the future and now merchants find them-
selves short of jams in the face of a market which in
view of the high price of sugar and the prospective
reduction in the pack should be higher in the aut-
umn. At the same time substantial British orders
are coming this way.

Still another reason for the buying is undoubtedly
the prospects in Western Canada for a good crop at
high prices. With an increased acreage of some 259,
the production is sure to exceed that of last year and
the prices consequent on the continuance of the war
are sure to rule high.

Considering these facts it is easy to see why the
Western trade is again in the market for jams.

Editorial Notes

EVERY BUSINESS man who wants to succeed must
have confidence in himself.

WINDOWS ARE the first impression the public get
of your shop. Let them be as attractive as possible.
* * *

A GOOD MERCHANT'S aggressiveness always wor-
ries the other fellow, but he is never worried himself.

ONE MAY be dttracted by some curiosity in ihe
window, but if it has no direct connection with the
goods on display, it is of little use.

L] L L]
THE TENDENCY in Canadian grocery stores is
more and more towards sanitation in the displaying,
handling and delivery of foodstuffs. Retailers are
taking hold of new ideas that will give their custom-
ers a better service in this regard. One of the more
recent helps is the “butter” dish for butter, meats,
fish, lard and other bulk goods which many dealers
are now using. The general public appear to be
desirous of receiving their goods done up in as sani-
tary and as attractive packages as possible,

- L -
ACCORDING TO the Agricultural Department of
the United States, the juice of the grapefruit is easily
bottled. All that is necessary is to bring the juice to
the boiling point in a porcelain-lined or enameled
kettle, pour 1t while still hot into bottles, which are
then hermetically sealed. @ The bottles want to be
completely filled so there is no layer of air left be-
tween the top of the juice and the cork or seal. In
handling the juice it is especially important that it
be kept from coming into contact with iron or other
materials easily acted upon by acids. The same
method is not suitable for bottling the juice of
oranges or lemons, which will not retain their flavor
if handled in this way.




THRO’ OTHER SPECTACLES

A Tribute to the Grocer
The Grocer’s Magazine,

The great work of eharity performed
by grocers has been very foreibly brought
to the attention of the public by Howard
Bradstreet of New York, president of
the Association of Neighborhood Work-
ers, which is affliated with many charit-
able institutions.

Mr Bradstreet lately made an investi-
gation of conditions in the Metropolis
and submitted his report to the Mayor.

Many small corner grocery stores,
bakeries, ete., were visited, the propriet-
ors of which, it was found, were ex-
tending credit to customers who were
out of work. These little store keepers
simply had not the heart to turn down
the unfortunate, provided the requests
were for bread and common necessities
of life, rathier than luxuries.

A newspaper article deseribing the re-
of the inquiry truly says:

One of the true friends of the poor is
the corner grocer. He is the man who
extends credit to the housewife whose
kusband is out of work and unable to
provide ready cash. In periods of un-
employvment he has always done mueh
to lighten the burden of the laborer’s
family and he is doing a full share now.

Certainly this is a hieh compliment
to the erocer. Mr. Bradstreet is so much
impressed with the kind-heartedness of
the little corner store proprietors in New
York that he has sugeested a relief loan
fund to aid the small merchant who is
eivine eredit to the poor.

The money wonld only be loaned to
men of proven business ability for a

period of not over a vear and without
interest.

Too Many Grocers
The Interstate Grocer.

The burning question of the hour ap-
pears to be, ‘“‘are there two many gro-
cery stores?’’ The communication of
F}eorge W. Drake, one of the most prom-
inent canners in the country, printed in
the Interstate Grocer week hefore last,
in which he declared that there are far
too many grocers in the country and
that for this condition the wholesale

grocers were primarily to blame, has

eaused much comment and diseussion in
the trade and the trade press generally.

Witheut ‘doubt the -eriticism of Mr.
Drake is grounded on faet. , There are
too many grocers; and jobbers are par-

tially to blame at least. However, the
wholesale grocer who extends eredit and
gives encouragement to men just enter-
ing the groecery business who have neither
sufficient capital nor sufficient brains to
run a grocery store, has an excuse. He
can justly elaim that if he doesn’t sell
to this class of men, there are plenty of
jobbers who will and that he might just
as well take the chances involved in ex-
tending a line of eredit, after getting the
initial payment for the opening stock,
as the next man. Which prompts the
thought that perhaps there are too many
jobbers.

The faet of the matter is, there is a
surplus  of inefficient grocers who get
into the business without any precon-
ceived idea reearding the many problems
of retailing of foodstuffs. All they know
is that they can buy goods at certain
prices at wholesale and sell them at re-
tail for higher prices, thereby making a
profit. They give no consideration to the
overhead expense of service. nor to the
fact that in order to make a suceess in
this day and ace. the grocer must have a
hichly specialized knowledge of the gro-
cery husiness. There is a latent suspicion
ahroad in the land, in faet, that many
of these men go into the grocery busi-

,ness because they see a chance to eat

recularly, at least as long as they stay
in business. getting their supplies at
wholesale. One way of reducing the cost
of living.

Men and Gurs
The Ameriean Grocer.
In a speeeh of the Hon. David Lloyd
George, he remarked:

““There are three kinds of men in
publie life, political and religious. I
will tell you in militarv terms what
they are. The first is the heavy gun.

+ It fires slowly, ponderously, with much
- effort; but if the shells contain a good
quantity of high explosive, then the
havoe wrought among the enemy is
terrible.. But if they do not—and
very often they do .ppt—they drop
heavily into the clay; they get thor-
oughly embedded there, and sink abso-
lutely out of sight, until in some fu-
ture generation some excavator digs
them up to point out the sort of mis-
sile they used in the Dark Ages. The
second is the idealist, the howitzer,
the high, tragiec gun, aiming high,
pointing to the heavens, but firing a
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missile that comes down with erush-
ing effect on the enemy. There is a
third, the quick-firing gun, aiming
straight at the ranks of the enemy,
firing unceasingly, striking their ranks
and dispersing them.’’

Is not the grocery trade equipped with
three or more kinds of guns? Think
over the list. There is the old-estab-
lished, dignified houses, wedded to old-
time methods, heavy guns, that fire
slowly, but if properly loaded with the
right sort of shells do great execution
and win a vietory. We have as the
second gun, the idealists, that aim high
and fire missiles that make great execu-
tion. There is also the quick-firing gun,
that eliminates all previous makes and
old-time ammunition, spits, sputters and
rattles shell at tremendous speed with
powerful effect. Such a type is the cash
store that sells goods and not service.
All guns have more or less power, but
this age demands the sort that is quick,
reliable and far-reaching.

Doing Away With Dull Times
The Modern Grocer.

We can put a erimp in the ‘“‘dull sea-
sons'’ if we want to.

While the summer season is naturally
more quiet than the fall in the grocery
store, due to absentees, and hot weather
apathy for heavy foods, measures can be
taken to stimulate business during the
sultry months.

Plans can be devised that will show
up possibilities—and cash in on them!
An outside viewpoint is a valuable tonic
to apply.

-

Some so-called summer cereals used to
have a regular vacation during the cold-
er months, but recent years show sales
by the manufacturer to be more evenly
distributed over the twelvemonth.

Automobiles used to be summer de-
lights only. When the cold weather
came, the cars were drained and the gar-
ages sealed up for the winter. It was
too cold for comfort in a otor ecar.
Then makers enclosed cars and schemed
in other ways to make winter motoring
popular. Motoring was pictured as ex-
hilarating and healthy in the. cold zero
air—-as an iron-in-the-blood tonie for the
winter fag.

There are few lines that will not ad-
mit of expansion of selling possibilities
through the playing up of new angles.
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A Boycott on Eggs

Buyer Withdraws From Western District—Claims Merchants
Do Not Discriminate, and Quality Unsatisfactory—
Merchants’ Association Aroused.

I the proper handling of eggs has
often been dealt with in Can-
adian Grocer. The absolute need for
more care on the part of the retail mer-
chant is most strikingly demonstrated by
a ‘situation which has arisen in Saska-
toon. A ecertain packing house has re-
fused to buy eggs in that district, be-
cause the stock handled has not been
satisfactory. Canadian Grocer has ob-
tained some interesting correspondence
on this case, which is given below:

Canadian Grocer,
Toronto, Ont.

It has come to our notice that a cer-
tain packing house, who also handle pro-
duce, are boyecotting the Saskatoon dis-
trict, as far as buyimg eggs from this
distriet is concerned. Although the Sas-
katoon distriet was. mentioned parti-
cularly, we are led to believe that the
boycott applies more or less generally
throughout the Province of Saskatche-
wan.

This is rather a serious matter for
both the farmers and retail merchants,
and some campaign should be started
immediately to educate both in the pro-
per methods of handling produce while
in- their possession. We are attaching
vou copy of a eireular issued by the pro-
duce house in question, whose name we
prefer to withhold at the present time,
and also a second ecircular issued by the
same firm covering the methods to be
adopted to realize the best results in
handling eggs.

Our reason for referring to you at
this time is to request that yon take the
matter up in your future issues and en-
deavor to show your subseribers among
the retail merchants their responsibility
in the matter. We, of course, intend to
do what we ean in this connection our-
selves,

Trusting that you will comply with
our request, we are,

Yours very truly,

The Retail Merchants’ Association
of Canada—F. E. Raymond,
Secretary Saskatchewan Pro-
vineial Board.

Saskatoon, July 10, 1915.

The circular sent out to shippers by
the packing house referred to is as fol-
lows:

All Shippers:

As previously advised, we have dis-
continued buying eggs at Saskatoon,
and for your information beg to say the

HE question of the purchase andeggs from the Saskatoon distriet have

not proven satisfactory again this year.
For your information we beg to say last
vear we lost money heavily on eggs
from this district, and, therefore, we
were very ecautious this year, but the
quality has again proven unsatisfactory
for storage purposes.

There is no question but when the
eggs are laid they are just as good as
ezgs from Alberta, but the trouble is the
farmer and the shipper have not given
them proper care. This lack of care is
bound to cost your distriect lots of
money, hence we are giving you these
facts so that you can take up with your
various shippers in a public way and im-
prove the conditions, thereby permitting
vour producers to realize more money
from their produet than they are now
doing.

We have the storage facilities and the
outlet for first-class eggs, and are will-
ing to pay market prices for same at all
times, but you must remember that eges
that we buy now and put into storage
are not consumed until next November,
December, January, and possibly Feb-
ruary. Therefore, to stand this test they
must be absolutely right when they go
into storage.

For your own good and the good of
your customers—that is, the producing
farmers in your distriet, we again ask
you to spread these facts and work with
a view of getting us fresher and better
eggs, so that we can pay the top price
for same and get value received.

Attached please find some special
points to be taken into consideration in
handling and shipping eggs.

The Saskatoon Retail Merchants’ As-
sociation do well to take this matter up
aggressively, but possibly the boyecott or
threatened boycott will do more to
awaken the merchants to modern me-
thods of handling eggs than pages of
advice.

An egg is at the height of its value
immediately it is laid; the sooner it is
got to market the more valuable it is to
the farmer, the merchant and the con-
sumer. People won’t stand for ancient
eggs these days, and the demand for
theatrical purposes has declined since
the advent of the movies.

Post this list of maxims up in your
store, and draw the attention of your
customer to it when you are compelled
to turn down a basket of eggs. It was
issued by the Department of Agricul-
ture, and is authoritative.
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To Realize Best Results in Handling
Eggs.

1. Provide plenty of clean, dry nests.

2. Gather eggs at least once a day. in
cool weather and twice in hot and wet
weather.

3. Keep eggs in cool, dry place.

4. Do not wash eggs.

5. Never keep eggs near kerosene,
onions, fish or any other strong smelling
substance; they readily absorb odors.

6. Never expose eggs for market to
direct sunlight, rain or extreme heat.

7. Farmers should market their eggs
at least twice a week and more often
if possible.

8. Merchants should make shipments
daily, if possible, but do not hold over
three days. What you might gain in ad-
vance in market will more than be lost
in deterioration of quality.

9. All eggs should be shipped in good
strong cases, with fillers in good condi-
tion, and packed with excelsior and
flats on top and bottom. Do not use
newspapers as flats,

OTTAWA GROCERS TO HOLD FOOD
SHOW.

Ottawa, July 22— (Special).—The Re-
tail Grocers’ Association of Ottawa are
holding a Pure Food Show during the
(‘entral Canada Exhibition, September
10th to 18th. For the occasion they have
secured Howick Hall, one of the most
heautiful buildings on the Exhibition
Grounds and a staff of carpenters and
painters are now at work building booths
and getting evervthing in shape. A large
and representative committee has been
appointed and the undertaking has the
support of Ottawa's wholesale and retail
arocers.

The executive committee are:—Alex.
Phillips, T. W. Collins, and A. S. More-
land.

The secretary-treasurer of the Pure
Food Show is T. W. Collins, and the of-
fice is in the Marpaul Chambers, Suite 5,
178 Sparks street. The city travelers are
taking a keen interest in the proposition.

There will be no admission fee charged
to the public to get into the Pure Food
building.

The general committee consists of the
following :—John Bambrick, Kennedy &
Co., Crabtree Limited. R. E: Powell. W.
(‘'unningham Limited, R. Mc¢Gregor, Lim-
ited, Alex. Phillips. A. S. Moreland, T.
W. Collins, Major & Hurteau. T. Bow-
man, R. H. Beck, Bryson-Graham, Lim-
ited. Danean Bell & Co.. A. P. Johnson,
F. Burgess, and J. H. May.

The man who- is too dignified to be

pleasant for the sake of the store is too
dignified to draw very much pay.




THE FOOD PROBLEM AT NIAGARA
CAMP.

(Continued from page 22.)

‘““I have examined and tested the
sample of tea submitted to me, which is
said to be the tea served at the Niagara
camp. I have no hesitation in saying
that this tea is good quality, although I
would not go the length of saying that
it is fine quality.

‘“I find no evidence whatever, of any
admixture of low grade China, or of
China of any quality, and think the tea,
if properly prepared, should be quite sat-
isfactory in use.

‘I have no idea as to who supplied the
tea, nor of the price eharged for it.”’

Another tea expert, one who also has
no idea as to who supplied the tea to
Niagara Camp, states that the sample
given him is of a good class tea for the
purpose intended. In the long stand,
such as it would be likely to have with
camp cooking, he believes it wounld not
get too bitter. This expert also stated
that the tea has no China in it, but seems
to be largely Indian.

Somewhat more ecritical was yet an-
other expert. It is his belief that the
tea is largely Ceylon with some India in
it, and he states that for soft water, such
as will be used at Niagara Camp, a tea
somewhat heavier in body would be rath-
er better. The samples, however, he be-
lieves, are of a tea which would cost
about 26¢ a pound a month ago—some-
what more at the present time.

There is also some difference in opin-
ion as to the quality of the coffee being
given the soldiers. One expert states
frankly that this is poor. In the first
place he says that it is 25 per cent. chie-
ory, and further is too weak to be of best
service for a military eamp. This man
says that 18e would be quite sufficient to
secure such product—indeed, he says, it
would be possible to make money on it
at the figure.

Another eoffee man, after analyzing a
specimen of the coffee, stated that while
somewhat weak, he considered the coffee
good. He believed that it would require
boiling for about 15 minutes, to ensure a
good eup, but that if sueh boiling were
given, the result would be entirely sat-
isfactory. His opinion was that the cof-
fee was worth about 20e per pound.

To Improve the Cooking.

While, as will be seen, there is a cer-
tain range of opinion as to the quality
of coffee and tea, it appears that the men
at camp are not being given anything
which falls too far short of what might
be expeeted. As Major Milson expressed
it, the main problem is probably the cook-
ing. All who have the interests of the
soldiers at heart, however, will be glad
to learn that steps are being taken to im-
prove this branch. Only last week,

Sergeant-Major Kearson, of Kingston.

OPABC,
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which being interpreted
means Canadian Permanent Army Ser-
vice Corps, was at the camp giving the
various cooks—there are from eight to
ten, in connection with each regimental
cook camp—instructions in the best way
of preparing raw meat and other pro-
ducts. His aim was both to secure great-
er economy in the use of the supplies, and
to assure better results from the stand-

" point of the soldier.

Every man who is at Niagara, has un-
doubtedly made up his mind to endure
great hardships in a great cause. Un-
questionably, these hardships will eome,
but an investigation of the Commissariat
Department, seems to make it clear that
the hardships from poor food are not
very large at the present time. Men who
are accustomed to go hunting in the fall,
or on fishing trips in the summer, endure
more in this regard than do the soldiers
at the Niagara Camp.

——
CIVIC HOLIDAY AND PICNIC
GOODS.
(Continued from page 21.)
the front of the store was similarly ar-
ranged.

This, however, did not end the selling
campaign of pienie goods in this store.
The salesmen were well informed on the
various lines and they were asked
whenever an opportunity ocecurred to
bring the conversation around to Civie
holiday and pienics. It was not diffienlt
to do this. The old and oft repeated
question; ‘ Where are you going, Christ-
mas?’’ was changed to ‘‘What are you
going to do Civie holiday?’’ If the cus-
tomer referred to a pienie which the fam-
ily had arranged, the next question was,
‘I suppose you have had a look around
to see what foods you would like to take
with you—we have brought out of the
stock room every line we think you
would be interested in,’’ or words to that
effect.

This sort of conversation always get
the customer looking around and invari-
ably sales of goods on display were made.
A prominent feature of the campaign
was that several lines of goods were in-
troduced that had previously been un-
known to certain customers. This meant
that in future the demand for these
goods were widened. One customer for
instance had never heard of ‘‘Tuna’’ fish,
and when she discovered how delicious
it was, and how closely it was related to
the taste of chicken, she not only bought
it for future use but told her friends
about it as well. The eampaign there-
fore was a far-reaching one, as all cam-
paigns of this charaeter are. Tt did not
mean that the store staff neglected the
business in staple groceries, but it meant
that the business in pienic goods was
supplementary, to the staple groeery
business. The advertisement in the
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local paper linked up with the interior
arrangements and window display. It
called attention to the different lines of
pienie goods which should be taken on
excursions—and it brought in the busi-
ness. There is money here for others.

&
CANNED TOMATOES AND PEARS
TO BRITAIN.
(Continued from page 19.)

the manufacturers. Crops in the West,
too, promise to be good, and, with the
addition of 25 per cent. more land in
cultivation this year, the Western trade
is looking forward to a better season
than last. Jam has become a staple ar-
ticle of food—this applies partieularly
to Western Canada.

HOLDING COMPANY FORMED.

Since the above item was writ-
ten, in faect on Tuesday night, the
long-anticipated holding company
was finally consummated, includ-
ing 98 per cent. of the factories.
The representatives on the board
of directors from the Independent
Canners are as follows:—E. D.
Smith, Winona; H. W. Bedell, Pic-
ton; J. L. Stoecks, Northfort;
Walter Lumbers, Toronto; B. H.
Burgess, Burford; A. A. Worden,
Wellington; Mark Smith, Oshawa.

In speaking to a representative
of Canadian Grocer, a gentleman
connected with the organization
stated that now the new organiza-
tion was consummated the canned
goods business would be placed on
a much better basis. It was not to
be understood that the holding
company was organized to boost '
‘prices hut rather to give the publie
canned goods at a bare profit above
cost of production; the general
aim being to market what in Can-
ada has been, of recent years, an
over-production. It was also pre-
dicted that with a complete system
of inspection better goods would
be packed.

The members of the board who
represent Dominion Canners were
not ascertained as we had to go to
press without time to get them.
They will be given next week.

ENLARGING THEIR PLANTS.

The head offices of the Borden Milk
Co., Ltd., Montreal, located at 396 St.
Paul Street, are being extended so as to
inelude No. 400 in that street and 9 to
11 Place Royale Square. Improvements
more or less expensive are also being
made at the factory at Ingersoll, Ont.;
Tillsonburg, Ont.; Norwich, Ont.; Hunt-
ingdon, Que., and Truro, N.8. Addi-
tional storage buildings are being added
to the three Ontario plants. i



THE CLERKS' PAGE

THE CARE OF PICKLES IN THE
STORE.

The taking care of pickles in the gro-
cery store, whether in bulk .or glass, is
something with which the clerk and mer-
chant as well should familiarize himself
—that is, if he desires to give his trade
the best in this line.

In order to keep bulk pickles in the
best possible form they should be kept
in a dry, cool, even temperature. Pickles
should be covered by the vinegar at all
times. Rather than to sell pickles from
the original container, it is best to secure
a two or three-gallon jar with cover, tak-
ing the piekles out for short needs, and
always keeping the pickles covered with
liquor while in this container.

Before refilling this jar, always wash
thoroughly. This will stop fermentation.
Examine the original container from
time to time, and refill with liquor if
short to keep the pickles always covered.
If it becomes necessary at any time to
add liquor, add vinegar to the sour or
sweet and a weak salt brine to the dill
pickles. Keep a weight of some kind on
the piekles so that they will not projeet
above the liquor.

Pickles will turn green in the sun, and
if left long enough will turn a greyish
color. This has been the cause for bot-
tled goods being wrapped in paper.
Never let pickles stand in the sun. It is
best to keep them in a dark place.

A COLLAPSIBLE BARREL.

A new collapsible barre! is said to
have been invented by a New Kensing-
ton, Penn., man, which is expected to be
of great value to all shippers of such
articles as potatoes, fruits, sugar, salt,
lime, rivets, nails, ete. The barrel when
it has been emptied can be taken apart,
packed tegether and returned to the
shipper for use again.

This new type of barrel, it is claimed,
can be built at a cheaper cost than the
ordinary wooden barrel, and the assemb-
ling of its parts will consume about one
minute. The wooden barrel or keg, now
in use, is built as cheaply as possible be-
cause it eannot be used twiee on account
of its bulk being too great to return to
the shipper. Ten of these new barrels
when eollapsed and packed will oceupy
the space used by one ordinary barrel
now.

It is expected that this new kind of
barrel will be of great financial benefit

in saving on barrels .from the stand-
point of both consumer and producer.

VANILLA IN THE PHILIPPINES.

A vanilla-producing plant, Vanilla
ovalis, has been found on Mindoro, one
of the Philippine Islands. The plant has
roots similar to those of amlong, and
found to be superior to amlong for use
in basketry, as they are pure white and
require no bleaching. The plant also has
a leaf similar to that of one kind of am-
long (Pothos rumphii), and in growth
the two plants are very similar. The leaf
of the vanilla plant, however, differs
somewhat from the leaf of amlong, in
that it is unusually thick and is sessile.
The plant is found both in open ravines
and in deep forests, but is not plentiful.
The Bureaun of Education is investigat-
ing the plant with a view to ascertain-
ing whether it may be developed com-
mereially in making vanilla extract for
trade purposes.

THE ENCYCLOPEDIA

GINGER.

One of the chief condiments sold from
the counters of retail grocery stores is
ginger. This familiar spice is obtained
from the knotty, fibrous roots of the gin-
ger plant, a native of India, now eulti-
vated more or less extensively in all tro-
pical countries.

Ginger is known in commerce under
two large divisions, coated and uncoated
or scraped. The latter is deprived of its
coat when in the green state and sold as
white ginger.

The sort most generally met with in
Canada is that from Jamaica. Gingers
are purchased in various conditions—
whole, ground, washed, unwashed, spent,
seraped and cut.

In Jamaiea ginger is planted in March
or April and soon the ground is covered
with long green leaves. In September
little flowers slightly tinged with green
appear when the stems are from three to
four feet high.

When the flowers wither and go to seed
the roots are dug up. This is about the
end of January. Should the roots be left
too long in the ground, stems grow from
them. If taken up earlier they are only
about five to six inches in length, sueen-

lent and suitable for preserving. The
real roots of the plant are the thin fibres
given off from the knotty tubers. The
vield per acre is placed at 4,000 pounds.

After the ginger reaches the first mar-
kets it is sometimes bleached or coated.
This is done by burning sulphur or
chlorinated lime and covering with the
sulphate of carbonate of caleium as a
protection against insect pests.

Black or stone-brown whole ginger of
commerce usually consists of the older
tough roots which have been simply dis-
colored by sealding. They are of inferior
strength and flavor.

Whole white ginger is usunally of a
superior quality, prepared by seraping
off the outer dark-colored part and then
carefully dying without scalding.

Whole ginger is largely employed in
making ginger beer, ginger essences, ete.

Washed ginger is ginger cleansed in
acidulated water to proteet it from
worms.

Green ginger is usually imported in
casks and in this state is used by wine
makers and for preserves.

Leaf ginger is that which has been
sliced up into thin flakes.

Spent ginger, often sold to grocers as
‘‘washed,’”’ consists of whole ginger
whiech has been boiled or steamed or
otherwise exhausted in making ginger
beer or other cordials.

The common adulterants to be ex-
pected in ground ginger are tumerie,
wheat flour, husk of mustard seed, ar-
rowroot, sago, ete.

Besides being used as a condiment,
ginger is also used as an aromatie and
stomachiec medicine. Externally applied
it has been known to remove headache
and toothache.

The root stocks collected in a young
green state, washed, seraped and pre-
served in syrup form a delicious pre-
serve.

ADVICE FROM CONTUCIUS.

He that knows not and knows not that
he knows not is a Fool: Shun him.

He that knows not and knows that he
knows not is Simple: Teach him.

He that knows and knows not that he
knows is Asleep: Wake him.

He that knows and knows that he
knows is Wise: Follow him.




CURRENT NEWS OF WEEK

Quebec and Maritime Provinces

Martin and Peniston, grocers, Mont-
real, have registered.

The Smnird Syrup Co., Quebee, P.
Q., has registered.

Tilman A. Cormier has opened a gro-
cery store in Saekville, N. B.

B. Ram & Co., Ine. wholesale grocers,
Montreal, have obtained a charter.

€. Lebrun, general merchant, Wolfe
Lake, Que., is succeeded by E. Lafond.

E. A. Forbes, son of W. E. Forbes,
Montreal, wholesale grocer, has enlist-
ed with the 5th Montreal Rifles and will
leave for the front shortly.

R. E. Harris for many years a direet-
or of the Acadia Sugar Refining Co.,
Limited, of Halifax, has retired from
this position on his elevation to the
Bench.

A report from Aylmer, Que., states
that there are prospects for a beet sugar
industry there. An option has been
secured on 15 acres of land there. David
A. Gordon, M. P. for East Kent, has
looked over the situation and has advis-
ed that at least 15,000 acres are adapted
for the production of sugar beets, and
has been interesting a number of Ottawa
capitalists, with the result that it is un-
derstood they. will finance the erection
of a plant costing $400,000.

Ontario.

Wm. Henderson, grocer, Toronto, has
sold.to T. Clee.

John Sutherland, grocer, Hamilton,
Ont., has sold to Mrs. A. F. Belbeck.

V. E. Davey, grocer, Niagara-on-the-
Lake, Ont., sustained a fire loss recently.

Bolton Bros., grocers, Ottawa, are sue-
ceeded by M. L. Bolton.

S. Berger, grocer, Ottawa, Ont., has
sold to Chas. Shore.

J. A. Gillet, grocer, Aylmer, Ont., has
installed two sanitary grocery counters.

Morton Bros., grocers, Toronto, are
suceeeded by Wm. J. Harris.

The Northern Grocery Co., Ltd., Fort
Frances. Ont., has obtained a charter.

Chureh & Ross, general merchants,
Fruitland, Ont. have sold to J. B. Pettit.

C. W. Sheppard has joined the sales
staff of the MacLaren Baking Powder
Co., Toronto.

The Business Men's Exeursion of
West Toronto went to Oshawa on Wed-
nesday.

The Teasdall Grocery Co., grocers,

Toronto is succeeded by Marie J. Teas-
dall.

W. J. Lundy & Co., Algoma, Ont. are
remodelling their grocery department
and installing new fixtures.

The F. E. Ryerson store, Brantford,
Ont., recently displayed tea in cannon
shells in their window.

Geo. Dillon of Hamilton, Ont., repre-
senting The Canadian Sugar Refining
Co., there for many years, died recently
after a shorf illness.

Wm. Morris, a merchant in Rodney,
Ont., recently installed a sanitary dis-
play counter in his grocery store. He
is endeavoring to supply clean foods to
his customers.

John Bowman & Son, grocers and
butchers, Ailsa Craig, Ont. have moved
to new premises in Nablo’s old store.
The grocery department has recently
been added to the store.

Henry Avery, for ten years in the
shipping department of tlhe Ingersoll,
Packing Company, Ingersoll, Ont., has
purchased the grocery and meat busi-
ness condueted for some time hy Manzer
& Thomas.

A number of grocers in Wallaceburg,
Ont., are joining together to have their
zoods delivered co-operatively. The new
system will begin Aug. 1 and will be
conducted by a man outside the retail
business entirely,

Michael Purtell, who for a number of
years conducted a grocery and meat
business at the corner of John and
Montreal streets, Kingston, Ont. passed
away recently following an illness of
short duratiou.

The Proctor & Gamble Co. of Cincinn-
ati have practically completed the eree-
tion of their new plant in Hamilton, Ont.
and they state that they will begin op-
crations about August 1st and that the
first soap will be turned out on August
2nd.

: Western Canada.

Campbell & Wilkinson, grocers, Win-
nipeg, are succeeded by D. E. Campbell.

The Winnipeg Co-operative Society,
Ltd.. Winnipeg, is under seizure by the
bailiff.

A meeting of the ereditors of the Win-
nipeg Co-operative Supply Co., Ltd., has
been held.

The general store of G. R. Russell &
Bro.. Prince Albert, Sask., has been sold
to G. W. Baker.

The estate of Ruttan, Alderson &
Lound, Ltd., Winnipeg, has been sold to
the Harry Horne Co.

30

Friday, July 30, will be Travellers’
Day at the Provincial Exhibition to be
held in Regina, Sask.

Merchants of Claresholm, Alta., close
their stores Wednesday afternoon dur-
ing the summer months.

Stock of W. A. MeCardley, general
merchant, Assiniboia, Sask., has been
sold to Sandford, Ltd.

The Retail Merchants’ Assoeciation of
Saskatoon, Sask., held their pienic at
Crystal Beach, on Wednesday, July 14.

A. Bay, general merchant, of Dauphin,
Man., who also formerly had a branch
store at Pelly, has purchased the Kezner
& Brownstein store in Kamsack, taking
possession July 1st.

A. W, Wylie, the West Side grocer,
Saskatoon, Sask., who is in charge of
the West Side branch post office, has
moved both store and post office to the
premises formerly occupied by the Sas-
katoon Trading Company.

N. B. Good has purchased the interests
of A. Kritzwiser in the grocery firm of
Good & Co., Lethbridge, Alta., and will
henceforth be sole proprietor. Mr.
Kritzwiser will leave shortly for Qu’'-
Appelle, Sask., where he will go into
partnership with S. H. Caswell, a grocer
there.

The annual pienie of the Hudson’s
Bay Company, Winnipeg, was held re-
cently at Winnipeg Beach. A special
train transported the pienickers from
the city to the lakeside town. Following
the dinner, there were pastimes, such as
bathing, shooting, howling and row-boat-
ing, over the lake. The ball team, com-
posed of members of the retail store
staff and featured by the presence of
the new general manager, Mr. Sparling,
defeated the ‘‘Hudson's Bay wholesale'’
team,

The National Council of the Canadian
Credit Men's Association recently
passed the following resolution at its
Winnipeg eonvention: ‘‘That we, the
National Couneil of the Canadian Credit
Men's Association, in annual convention
assembled, believe that it is desirable
and in the interests of the trade and
commerce of the country, from the
standpoint of the manufacturer, the
wholesaler and the retailer, that the dif-
ferent branches of trade should seriously
consider a general shortening of ecredit
terms.’’




harth

"|»\,'5.*-

N

Beans and Peas Higher

Montreal Reports Advance in Both—Tea Situation Looks Peculiar—A Large Indian Crop is
Peaches to be Cheap—Molasses Situation Firm.

an Independable Quantity—

Oftice of Publication, Toronto, July 21st, 1915.

HE protracted hot weather has made a great demand for fish

and some stocks in certain lines are short. This applies par-

ticularly to halibut, and as our market report shows this week,
prices are up two or three cents. We cannot get halibut now under
14¢, that is good quality. The scarcity applies too, for the moment, to
salmon, both from Eastern and Western Canada. Nevertheless the
price on Eastern stuff has been reduced so that now it approximates
that coming down from the West. Up to now the Western stuff has
got the business chiefly because it has been a little cheaper.

The large make of cheese has had one indirect influence upon
the butter market. The fact of such an over-production, or at any
rate, such a large production of cheese has made for some stringency
latterly in the butter market, and we do not think we shall see prices
any lower than they are at present. This does not infer that there
is any scarcity of butter, but there has been some export demand not
only to England but also to Australasia and supplies are by no means
large. In the very nature of things the excessive production of cheese
cannot accompany any similar excess in production of butter. Mean-
while, cheese 1s down in price in all Canadian markets,

Rolled oats are somewhat higher this week because there appears
to be a scarcity of supplies on the market. This is not infrequent at
this time of the year and the market has been stiffening up now for
two or three weeks. On the other hand the rest of the cereals are
somewhat slower because during summer months lighter breakfast
food takes the place of the heavier cereals. There is a notable firm-
ness in the market for mill-feeds. This is not surprising in view of
the fact that most of the mills are running short now, and the scarcity
in supplies tends to make prices higher, particularly when there is
fumn{ to be—for some reason or other—an excessive demand right
now. Beans and peas are quoted higher in Montreal. Bran and
sherts are both advanced 50c.

The first corn appeared on the market the other day and was
selling at $1 a dozen. This, of course, is far too high a price for
average buying, but within a week or two we shall see corn at con-
siderably reduced levels. Most fruitsiand vegetables now are coming
down somewhat in price ; blueberries; ¥aspberries, strawberries, apples,
melons of all kinds, canteloupes and ‘the like are all within easy reach
of everybody’s purse. It looks as if we shall have a fairly good erop
of peaches. We hear from reliable sources that mdu-atmm are for a
crop exceeding that of last year.

For the first time for many months there looks to be an easiness
in the tea market. Canadian Grocer has consistently been correct in
its remarks regarding the trend of. tea levels and we think that the
large crop of Indians—up to date 7 million pounds more than last
year—may prove a fly in thé ointment of adv ancing prices, There-
fore this is not a buying time. We may see Jower prices on tea if the
Indian crop is a big factor.

QUEBEC MARKETS.

MONTREAL.—Buying throughout the
province in general grocery lines has
been good. Collections have never been
g0 good, it is reported.

The prediction last week that the sup-
plies of molasses wounld be exhausted has
proved to be a faet. It is eabled that
there will be no further shipments made
other than those contracted for. Prices
have again advanced 2e.

Both dried beans and dried peas have
taken a big jump this week—the former

between 10¢ and 20e¢ all round, and the
latter 25¢. Supplies seem to be prac-
tically exhausted. Between now and
the new crop the price is expected to go
higher. Some Rangoon beans may be
offered, but the quality of these is not
good.

Suitana raisins are up this week, now
being quoted at 12l5¢ to 15e. Spot
stocks are about exhausted, and no
Smyrna Sultanas will come this year,
and the trade will rely largely.on Cali-
fornia fruits. The spot stocKs of ecur-
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. also wery small.

rants and figs are also very small and
the market firm. Portuguese figs will
probably take the place of Smyrnas this
year.

SUGAR.—The market has been weak.
Raws eased off in New York from
315/16¢ to 37ge, and at the low price
large sales have been made. There is
nothing, however, that would indicate a
likelihood of change in prices here. The
demand has not improved any, and can
only be said to be fair.
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TEAS.—The market continues very
strong, but there has been no advance
made this week; the demand has hardly
been so good. Retailers seem to be hold-
ing off. No doubt they find it hard to
believe prices will advance further. The
Japan tea market has strengthened:. It
is doubtful if they ean be bought at last
week's prices. Japan mediums are said
to be very good value. In the home mar-
ket, Japan mediums have advanced 7Y%
to 10 per cent., and low grades compara-
tively. The majority of conditional or-
ders, which were sent out before the
opening have been readily taken at the
advance as above. Owing to the strong
market it would not be surprising to see
further advances. The big houses hav-
ing buying agents in Japan will not be
affected by this, as they buy at a price.
Up to the present there has been a big
improvement in quality and style, and
Japans are expected to give zood satis-
faction this year.

DRIED FRUITS. ——Sultana umns on
spot are about exhausted. In‘‘pound
packages the price is advanced le, and
is now 12%e¢ to 15¢. No Smyrna Sul-
tanas will come this year, and the trade
will have to rely largely on (California
fruits. Currants on spot are short, and
the import cost is 73j¢ for new ecrop.
The supply of Smyrna figs on spot is
It is expected that
Portl‘t';_;‘uese figs will be used in place of
Smyrhas this vear. Although Smyrnas




are better quality than Portuguese,
prices will rule about the same.

EVAPORATED FRUTITS.

Per 1b.
boxes
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Amalias, 1-1b.
Filiatras, fine,
Filiatras, Teh(-.
Vi , loose

Dates—
D
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8 crown, 12 Ib, boxes, fancy, layer, 1b. ....
‘I_ crown, 12 1b, boxes, fancy, layer, lb.
6 crown, 12 1b. boxes, fancy, layer, Ib.
1 1b. glove boxes, each
Prunes—
30 to 40, in 25-1b, boxes, faced ..
40 to 50, in 25-1b. boxes, faced
50 to 60, in 25-1b. faced.
60 to 70, in 25-1b. boxes, faced.
70 to 80. in 25-1b. boxes, faced..
B ok nBh b i
o 100, es, fi oo
o 'aced
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Sultanas,
Valencia,
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16 oz.
shaded v&":'ufnﬁu'.u.&ﬂﬁﬂ &m{:c ﬁ:':d'? -uix
NUTS.—Cables are to the effect that
Valencia shelled almonds, new crop, are
lower in price, costing 13Ve laid down
in Montreal. The shelled walnut market
still holds firm, and there is quite a de-

mand for fall deliveries for Christmas
trade.

Almonda, Tara

Grenobles, new .

Marbots, new

Shelled walnuts, new, per Ib.

Shelled almonds, 28-1b.
Sicily filbert e

Filberts,
Pecans,

3
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Peanuts, No, 1, French
Peanuts, No. 1, Spanish

MOLASSES. — Since Saturday the
price of molasses has again advanced
2e, the Montreal price now being 53¢
for fancy and 44c for choice. The hint
thrown out last week that it might be
impossible to get any further supplies
other than those on the way now ap-
pears to be a fact. Cables have been
received that there will absolutely be no
more shipped other than the small
lots already contracted for. Stocks in
wholesalers’ hands are small. On aec-
count of the exceedingly high prices
which have been asked as compared with
last year, wholesalers have been holding
off, probably with the expectation that
prices would slump, as they did late in
the season in 1913. The only buying
that can now go on is of the supplies in
second-hands, with those holding small-
est stocks endeavoring to buy from
those more fortunate. It is unlikely
many sales of this kind will be made, as
most wholesalers will have trouble filling
their eontracts.

Price for

Barbadoes Molasses— L ?

CANADIAN GROCER

For_outside territories prices range about 3¢ lower.
Carload of its equivalent in

lots 2 puncheons or
barrels or half barrels, to one buyer, may be sold at
will be given.

‘“‘open prices.”” No discounts

, in 16 gal. kegs,
Maple sugar, pure, per lb.

SPICES.—The market is more active.
It is a traditional custom for the spice
trade to go through a period of slack-
ness from June 15th to July 15th. Now
that this period is passed, the demand is
better and prices have stiffened.

b, phes. %ib. tine
om08 ...
0 T8—-106

OO NRUN-O
| 13 lltltg

COEEE Y 1
Biiiill
RUBUAI

HERE
It
8

Lower prices for pails, boxes or bailers when delivery
can be secured.

Cardamon seed, per Ib., bulk I

chin ;
Shredded cocoanut, in pails

RICE.—The market is quite steady
and firm, with a possibility of an in-
crease. The demand is good. There is
no change in our present quotations.

Per

Rices—
Imperial Glace
Sparkle
Crystal
Tce drips ..
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Prices are per 100 1bs., packed in bags (250 Ibs.), half-
bags (100 ¥hs,), and gnarter-bags (50 1bs.); add 10c per
100 Ihs. for pockets (25 1bs.), and 2c for half-pockets
(12% 1bs.).
Imported Patna.

Bags, 24 1o ...... ....
Half bage. 112 Tha. ...,
Quarter bags. 56 Iha. .
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DRIED VEGETABLES.—Supplies of
beans in Ontario are reported as being
very low. One wholesaler expresses the
opinion that there are not ten cars in
that province. The price has taken a
jump as a result, and is now at $3.35 to
$3.50, an advance of 10e to 20e. Tt is
difficult to say what will take place be-
tween now and the arrival of the new
crop in the earlv part of October: prices
may go to $4. Peas are also very searce,
and have advanced 25¢. This applies to
A1 soup peas only. An advance in split
peas is bound to follow.
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MONTREAL.

CANNED GOODS.—The new prices
set by many wholesalers last week have
been maintained, Nearly all wholesalers
are now asking 90c¢ and 87Y4¢ for toma-
toes. Many retailers bought very heavily
when prices were low. Though this has
eased off, some buying is still good.
Many retailers have been buying only
for their immediate requirements. The
consumption has been greatly inereased
on account of low prices prevailing.

ONTARIO MARKETS.

Toronto, July 23, 1915.—As may be
seen by reference to our driec fruit mar-
ket report there will, it is said, be a good
buy in peaches at somewhere around 5%
cents. It is said that evaporated apples
will be short this fall and so the peaches,
at so low a figure, should be a good buy.

With regard to the flour and cereal
situation, it will be noticed that while
flour is still more or less dull, there is a
eood deal of aetivity in rolled oats, and
in bran and shorts, all of which are firm
in both markets and advanced in Toron-
to. Beans and peas are higher in Mont-
real. The cereal market can well stand
these activities. It has been dull enough
goodness knows.

We wish to draw the attention of the
trade to our remarks in the tea report
and also in the summary on the first page
of markets. The tea situation is, to say
the least, interesting and, frankly, we
should not be surprised to see a slump.
There are reasons, pro and con: read the
market report and see.

General business continues good and
prospects of a good erop have put heart
into the trade. Serious new damage to
the great wheat erop is now almost an
impossibility. If the more recent fore-
casts did not hold out promise of as large
a erop as earlier estimates had indiecated,
at least the recent weather has turned
to the good and is now providing the
warm sunshine needed after a wet sea-
son. In any case we are assured of a
2ood erop, if not a bumper erop, and one
which will probably vield us the largest
return in money ever sold.

With regard to the 7% per cent. duty
whieh the recent budget imposed on
goods coming from America, the New
York ‘‘Journal of Commerce’’ has the
following to say:

¢The tariff duties on beans and dried
and canned fruits sent from the United
States into Canada, including the war
tax imposed by the Canadian Govern-
ment a few months ago, have been an-
nounced by the United States Govern-
ment.

“The eustom duties on such produets
are the same as before the reecent ses-
gion of Parliament except that a war
tariff of 7% per cent. ad valorem applies
now in addition to the duties heretofore




applicable. This 71, per cent. war tariff
is applied as a percentage on the value
of the goods. Beans were formerly duti-
able at 25 cents per bushel, and 714 per
cent. ad valorem.

‘‘Prunes and dried fruits unpitted,
raisins and dried currants, were former-
ly dutiable at 2-3 cents per pound, where
as now they are dutiable at 2-3 cents per
pound and 7% ‘per cent. ad valorem.
Evaporated apples were dutiable at 25
per cent. ad valorem. Now they are duti-
able at 25 per cent. ad valorem plus 71%
per cent. Canned fruits in air tight
packages were dutiable at 214 cents per
pound; now they are dutiable at 214
cents per pound and 714 per cent. ad va-
lorem.”’

SUGAR.—We have no change of ma-
terial interest to announce with regard
to the sugar market. One day it is dull:
the next some little activity is a feature.
Last week, taking it by and large, the
market ruled quiet but steady: little, if
any, new business doing and withdrawals
were only fair, due mainly to unseason-
able weather. But the present hot spell
should greatly increase the consumption
and, with the retail trade earrying hard-
ly any stoeck, a steady, if not heavy, de-
mand is assured within a few weeks, mak-
ing the refined market firm.
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TEA.—For_the first time in many
moons the tea situation looks different.
It has consistently reflected nothing but
an advance for months now, but at pre-
sent—while we do not prediet a smash
in prices—there is an under-current
of weakness which may develop into a
break of ten or twelve eents, which is
about the aggeregate advance recorded
sinee the first of the year. The reason
for this is double-barrelled: first, buyers
are showing a tendency to sit tight.
Their requirements have been satiated
and, sensing the influence of a big Indian
erop. they are inelined to be wary about
purchasing. The second reason is the
bigness of the Indian erop. Up to this
point it is already seven million dollars
ahead of what it was last year and will
2o on improving every week and inereas-
ing the disparity between this and last
vear’s offerings right along till Oectober.

CANADIAN GROCER

The fact of the matter is that tea prices
have been so good for the planter that
he has been able to give a lot of atten-
tion to his plantation, by manuring, and
so forth, and therefore the yield gets bet-
ter and better, although the eonsumption
is increasing by leaps and bounds too.
Now, if the Indian erop proves very large
and also buyers hold off, waiting for low-
er prices, we may see a big drop—pos-
sibly 10 to 12 cents, in a few weeks’
time. It is by no means certain, and no
one is foolish enough to predict anything
in connection with the tea market, but
the possibility is there. Therefore—if it
be a good business maxim to buy low and
hold off when the market is high—we
may fairly say that this is not a buying
time for tea. Events will, we think, cor-
roborate that view.

DRIED FRUITS.—There will be a
good buy soon in the shape of peaches
at around 5% cents. The evaporated
apple supply will not be anything to
write home about and an abundance of
cheap peaches ought to get good busi-
ness. This price of 5%e is ¢cheap because
there is about 1 eent freight and 3214
per cent. duty, so that the shipper is sell-
ing at a low figure. So far as prunes go
there is nothing mneh doing in this mar-
ket, but an advance in the price of San-
ta Clara prunes for September-October
on the part of the California packers,
together with a very strong market for
spot supplies marked the New York mar-
ket, where stocks are being rapidly di-
minished. Further to what we said last
week anent the raisin situation, the mar-
ket here and in New York is very strong
and continues to grow in strength. Sup-
plies are heing depleted and good quality
fruit is said to be diffieult to find. The
tendency of the market under these con-
ditions is upward. The demand for old
erop raisins for August-September ship-
ment, upon the basis of prices announced
by the Associated Company, has been
good. Currants, we think, will zo higher
still. We make no alteration in prices
this week, but the situation is very.
strong. The inelination both here and in
New York appears to be for a higher
price on currants this fall owing to the

increased cost of preparing the fruit for °

shipment and the high ocean rates which
are prevailing.
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Apples, evaporated, per s i
Candied Peele—
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NUTS.—There is some spasmodlc buy-
ing of walnuts and almonds in this mar-
ket. We quote 37 to 38 for shelled wal-
nuts though the price is high for one
or two sellers. With regard to the
new Californian crop, it is intimated that
the walnut crop for the coming year will
be one of the largest on record. Ventura
advices say that the trees in every or-
chard are loaded as they have not been
in years, and three or four nuts are
growing where only two. were to be
found before. Nevertheless, prices will
be high, it is said, because, owing to the
war, importations will be small and Cali-
fornian will be ‘‘the big noise.”’

2 pet =a=§=a==
::a:;;g:s::s

00 © OO0 OOOOOmSS
—
=

&
ss00e S0C0cCCONSOO T

=Y
9

=
US‘_BS

SPICES.—The market is in an unset-
tled condition. We have nothing of im-
portance to record in the way of price
changes. During the week, in New York.
prices for black and white peppers,
cloves, red peppers and cassias fluetuat-
ed erratically but within a narrow range,
keeping both dealers and importers on
the fence. The demand from grinders is
moderate, but shows some inerease over
last week. Difficulties all emanate still
from a dearth of supplies.

Spices—

COoO20: SO9SeD;

futtih | FLL

Pastry spi

-"m bllck gronnd
Peppers, black, whole ...
Peppers, white ground .
Peppers, whlte, whole

o 990 &

It is reported that the holding eom-
pany so much talked about recently has
at last. been all settled, 98 per eent. of
the canners of the Dominion participat-
ing. One who has been active in the mer-




cer told Canadian Grocer that the move
was to the best interests of everybody
concerned because it's main result would
be to keep prices (1) equal and (2) low.

MANITOBA MARKETS.

Winnipeg, July 22.—Crop progress re-
mains favorable since our last report,
and there is every indication of a splen-
did yield in Western Canada.

Country trade continues good, with
city trade fair. The staple lines of gro-
ceries are steady, sugar being unchanged,
but fairly firm. There are few market
changes to report; these are apparently
the dog days in so far as market changes
are concerned.

About the only interesting feature to
report is the faet that the medium-size

old prunes are pretty well exhausted.

l{:r cwt,
Sugar, Eastern—

"‘Eum.m granulated

Extra ground or icing,

Extra ;mul;’do!or {cing, bhll. o

Hard nm». cases)
.\luntrul. nllow. bags

w2
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Sugar, British Columbia—
Extra standard mnuhted
Bar sugar, bbls. ...

Bar sugar, boxes .

Icing sugar, bbls. .
Icing sugar, boxes ...
H. P. lumps, 100-1b.
H. P. lumps, 25-1b. bo:
Yellow, in bags ..

C L T

Moose Jaw and
toon they are Sc case higher.)
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DRIED FR[’ITS.———

Apples, evaporated, new, 50's
Apricots, choice, 2%'s
Apricots, choice, 10's
Apricots, standard, 25's
Currants—
Dry clean
Washed ..
1 Ib. packa;
2 1b. package .
Vostizzas, bulk
Dates—
Hallowee, loose, per 1b.
Hallowee, 1 1b. pkgs.
Fard dates, l.-lh boxes
Peaches—
Standard, 25>-1b. boxes
Choice, 25-1b. boxes ....
Choice, 10-1b. boxes
Raisins, Musecatels—
S crown, loose, 25's
crown, loose, 50's
i lahim Valencias—

12-o2.
Raisins, Snltanas—
Corinthian Glmts

$32 E5EF 337@ee 3 33 v3® SR tPRR

CANADIAN GROCER

40 to 50 .
Table Layer Figs—
7 31b. boxes, per Ib. ...
10-1b, boxes, per Ib.
, 10-Ib. boxes, per Ib.
10-1b. boxes, per Ib.
10-1b. boxes, per b,
Glove boxes, per doz.
Cooking , taps, about § Ib-. lb
Cooking choice naturals,

RICE AND TAPIOCA. —" -

mc& and 'l\plou

3 FBFEEEE s

per 1b. .
Tapioea, pearl, per Ib.

NUTS.—

Nuts—

Rrazil, new stock ..........
Tarragona _almonds
Peanuts, choice

Pecans

Marbot waln:
Bicily filberts ...
Shelled almonds
Shelled walnuts ........ccceveeee

DRIED VFGFTABLES —

(‘nndhn. hand piesed
1b. pick:

s
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ck. 96 b .......
l Ibs. .
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B. C. MARKETS.
By Wire.

Vancouver, B.C., Julv 20.—Provin-
ciallv put np jams, arriving now. They
will no donht be good sellers, due to un-
certain Old Country deliveries of Eng-
lish brands: auote glass jars at $2.25 a
dozen, and 4-1b. tins at $7.50: business
eood. British Columbia fruits arriving
freely, and ousting American importa-
tions.

PRODUCE AND PROVISIONS,
Butter, creamery. per lb.
New Zealand cnbes
New Zealand brick ..

)
BYgR
&

'y
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G
Almonds, shelled, 1b.
Beans, Ontario, per 1b. .
Beans, Lytton .

-its

2

Sngar, standard lr

Sngar, vellow, per cwt,

Walnnte -h-mvl Th, #c: Almonds
Jams, glass iam, doz. ................
Jams, 41b, tins, doz.

CANNED GOODS.
Avples, enls., 6/case .
Reans, 2's
om, standard, per 2 Anzen case
Peas, standard. per 2 doren case .

nms, r

Peaches, . 2%’s. case
Atrawberries and raspherries, 2's,
Tomatoes, standard, per dozen, case

SALMON.
Bockeye, 1's, 4 doz. case ....
Sockeye, %'s, 8 doz. clue .
Cohoes, 1's, 4 doz
Humpbacks, 1's, ¢4 do- case

RIED FRUITS.
Apricots, per Ib., 13‘61: Apples, b,
Prunes, M E

rrants,

aBaarwBuSas
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ALBERTA MARKETS (CALGARY).
(By Wire.)

Calgary, Alta., July 20, 1915.—Straw-
berries nearly over; cherries worth
$1.00 per 8-pound box. Apples are
almost cleaned wup locally. Dairy
butter now quoted at 20 cents. The
heavy stocks of last few weeks have dis-
appeared. Ontario cheese will probably
be lower in the near future. Certain
kinds of small white beans harder to ob-
tain. Rain too plentiful. Warm weather
and sunshine badly needed. Retail busi-
ness in city is good.
Fruits—

Blackberries .......cecieiiiinenn

Strawberries, crate, 24 pints

Raspberries, crate, 24 pints

Cherries, 81b, box
Cantaloupes, crate

General—
HBeans, small white Japan, 1b

Rice, Siam, cwt, ses
l'omou. No. 1 white, B.C., bushei..

Butter, No. 1, dairy,

BERISZER Bg!SBBB I!GH‘BZS;! 8IABIRES

Evaporated apples, 50s, 1b.
Peaches, choice, 28s, p?r
Apricots ehoiee. 26s,

Pears ,choice, 25s,

&
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ALBERTA MARKETS (EDMONTON).
By Wire.

Edmonton, Alta., July 20.—Edmonton
bean market is particularly diffienlt
owing to a practical stoppage of supplies
from Japan and the poor quality of the
Eastern produet. New ecrop California
is offered at comparatively reasonable
prices; also excellent quality. Cheese
market is fluctuating, due to the uncer-
tainty in the East whether British Gov-
ernment will purchase further large
quantities; price now 17¢ to 18l%4e, ae-
cording to quality. Japan beans, $4 to
$4.25. Flour, $3.30 to $3.65. Sugar,
granulated, $7.70 to $7.60; yellow, $7.20.
Promee and Provisions—

Cheese, new, Ih. ...

Butter, creamery. per

Butter, dairy, No. 1, 2¢

pure, 3’s, per case
ure, 5's, per case

017% glﬂ‘&

Ontario, per !mlhel

Japan, per bush, ..

'hole roasted, Rio
toples. ¢ o's ...

3 s L
Rolled oats, bail, $3.55; 8's .
Flour, 98’

Sugar, Atandnd xr pe
Sugar, yellow, per ewt.
Can: Goods—

AWM TR NR O OOEW NPBO
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Salmon, sockeye, 4 doz. talls, case,
Cohoes, 1's, $.75; humpbacks, 1's
Fruits—
Lemons .......... Sesseshasersesassssssseass seos

SASKATCHEWAN MARKETS.
By wire.

Regina, Sask., July 20.—Large per-
centage of wheat is headed out. Oats,
barley and flax are making good pro-
gress. (utting of some grains will eom-
mence in a couple of weeks’ time, Wea-
ther is warmer, to benefit of crops. Dairy
butter down le. Lemons easier and
oranges higher. Watermelons econsider-
ably lower this week. New Washington
apples, peaches, plums, apricots, and
onions arriving. Celery at 10e. Cheese
quoted 2¢ lower.

3
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Strawberrties,
Tomatoes, standard
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Fruits and Vmbln—
awl-;. {:'ney. bnx“
rapefru pcr
Sweet pou

Onnm Valencias
Pinupple-. case
Potatoes

Preserving cherries

Watermelons

California Onions ..
Dried Fruits—

Currants, per Ih.

Prunes, 7080, 25's, 1b.

OO COEO e

NEW BRUNSWICK MARKETS.
(By Wire.)

St. John, N.B., July 20, 1915.—Two
fifteen eent advances in Ontario flour
have marked the past week, and dealers
expect further advances; oatmeal also
has jumped a quarter dollar. In dairy
produets cheese is slightly off while but-
ter has dropped about two cents. Lard
shows slightly firmer. The low stocks of
cream of tartar with no prospeets for re-
newals is causing some of the dealers
anxiety and this has been reflected in a
jump of eight cents in price. Sugar has
remained stationary despite good erops.
Strawberries have not shown their usual
mid-summer slump and remain firm at 11
and 12 cents.

Produce And Provisions—

Beef,
Pork, American clear, pe
Pork, domestic, per

Y 1. PPN
HEZE=Y

Bunrr. dairy, per Ib.

CANADIAN GROCER

Butter, creamery, per Ib,
Eggs

BnR
z

Lard, compound, p-ar Ib.
ld pure,

-
-

reals—

Commeal, gran. ...
Commeal, oidinary
Flour, Manitoba, per bbl.
Flour, Ontario
Rolled oats, per bbl.
Oatmeal, standard,

Fruits and

ugar—
Standard_granulated
United Empire ....

O NN 20099

AR dn
TIISRAR: SEIIR KRYT RIERNA B

essina
Beans, hand-picked, bush.
Beans, yellow eyes, per bush,
Canned pork and be:m per case
Molasses, Barbadoes s
Cream of tartar, pu- lh bul
Currants

OO ONWL:

THE U.S. AND SUGAR.

More sugar is consumed by the United
States people per capita than by any
other people in the world, and they are
each year eating more, Government fig-
ures show that this year, taking every
man, woman and child and baby in arms
into caleulation, the per capita consump-
tion of sugar was a little under eighty-
seven pounds. That makes the annual
average sugar bill about $4 for each in-
habitant in the United States.

MIGHT VS. RIGHT.

Written by a Montreal Wholesale
Grocer.

From Britain’s challenged honor,
From Belgium’s sacrifice,

Where France has thrust upon her
War’s full matured device.

From Russia’s long endurance,
And Servia’s helpless plight,

The World demands assurance
This Might shall not be Right.

Sacked City, Town and Village
And desecrated Fane

Where Wanton, Waste and Pillage
Their Witnesses remain.

Their homes of Wealth and Culture,
And humble homes of Peace,

And the vile feast of Vulture

Ask Rule of Might shall cease.

These men for duty dying,
These Patriot soldiers dead,
The thousands who are lying
On fields their blood stains red.
This hostage wife and mother
With children maimed or slain,
In bondage to another

Ask Might no more shall reign.

Ye same and kindred nations
With hands and voices free,

Build ye your Cross and Stations
Without Gethsemane?

Raise then your hands and voices
To aid the cause of Right,
Behold the World rejoices

When no more ruled by Might.

Au :—Greenland’s Icy Mountains,
with apologies.

Let’s Gather Round

By C.W.B.

Do Chinamen eat? God blessed them
with stemachs like the Canadian Grocer
and me, but upon my soul I never saw
them eat. I’ve seen them spit, iron,
smoke, ‘‘jabber,’’ laugh and run, but
never eat. A thousand chances to one,
they do. Then where do they get their
food? In the largest grocery store in
Calgary I once saw 'a sign in the Chin-
ese language. ‘‘Translate that for me,”’
I demanded of a elerk. He took down
the sign and showed me on the other
side the same words written in English.
““There are many Chinese who do not
understand English,’’ he said. ‘“ All they
have to do is to point to an article on
this eard, and I turn it around, and lo,
there it is in English. Simple, isn’t it?’’
This is a demoeratic store, where rich
and poor, white and eolored, all receive
a square deal. Seeing a notice in Chinese
characters on a Montreal store window
this week, T went in and asked the pro-
prietor if he did a Chinese business.
““Yes,”” he admitted. *‘‘Some people
won't take their trade, but refuse it; I,
never. There's a trick to it. If you get
a Chinaman into your store, and you give
him good satisfaction, he will tell every
other Chinaman within a two-mile rad-
ins. Celestials trade with me who come
all the way from the other end of the
city. Onece you get to know them, they
are fine to deal with. Thev pay spot
cash, or, if they run an account, it is
paid promptly at the end of the month.”’
Now, I've heard of white people, even,
who don’t do that. Then T suppose
Chinamen do eat.

__@___,

The most potent factor against sue-
cess is discouragement. The man who be-
comes discouraged has already lost half
the battle of life.

FOR SALE

FOR SALE—HONEY,
in handsome pails.
Ontario.

CHOICEST
Bradfield,

WHITE,
Dunnville,

SITUATION WANTED

SITUATION WANTED AS GENERAL STORE
or grocery clerk by young Scotchman having
Canadian experience. In small town or vil-
lage preferred. Apply Box 103, Canadian
Grocer.

RASPBERRIES

Cuthbert (Canning)
DIRECT FROM THE FARM

Write for prices

W. F. GIBSON, Vineland Sta.

Phone BR 5, Jordan Sta.
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First Corn and Grapes Appear

But Corn is Worth a Dollar a Dozen at Present—California Grapes Are Selling—Apples Are
Lower—Domestic Tomatoes Now Getting Good Demand—Radishes

MONTREAL.
FRUITS.—New apples are becoming
plentiful ‘'on the Montreal market, and
the prices have dropped 25¢ the basket;
the present quotation is $1.50. Georgia
peaches have made their appearance and
are selling at reasonable prices, being
quoted at $3 for six basket crates. Rasp-
berries are more plentiful and have
dropped from 16e to 18¢; the supply is
good and they are selling well. Rasp-
berries are coming into more general de-
mand as strawberries disappear; next
week is expected to be a big one for
¢“rasps.”’ Blueberries have come on the
market for the first time at 14e to 15¢
the quart. Cantaloupes have taken a
drop of 50c¢ and are now quoted at $3.50
per hox of 45. The decline is undoubted-
ly due to heavy supplies ecoming in.
There is a good demand for watermelons
and the price remains firm at 40c to 50e.
There is practically no change in the
situation as recards oranges and lemons;
the demand for the latter continues
strong.
Apnles—

New apples,
Bananas, crate
Blueherries, per gquart
Tocoanuts, sack
Grapefruits, case

‘Grapes, Belgium hoth
Gooseberries

Ot e DN
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Lemons—

Messina, Verdelli,

Limes, bo
Oranges—
Valencias, Cal., late, 126-250
Plnnrvpln 1&'.51 and 30-3% ....
Peaches,
Plnmn box 4 baskets .

berries

extra fancy, 300 size

B
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Cherries, California, 11- qt
Cantaloupes. box of 45 R
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Watermelons,

VEGETABLES.—With old potatoes
practically unobtainable, attention is be-
ing turned to the new varieties which
are eoming in plentifully and are sell-
ing at comparatively reasonable prices,
being quoted at $1.25 the bag. while
American growth are bringing $2.25 to
$2.50 per barrel. The latter quotation
indieates a drop of 25¢ on the prices of
a week ago. Good cauliflowers are very
searce on acecount of the dry season and
are now quoted at $2.50, an advance of

a Glut on the Market.

from 50c¢ to $1. It is thought that they
may go as high as $3. Lettuce which
has been a glut on the market is not so
plentiful this week and consequently the
quotations are somewhat stronger. On-
ions by the crate are done; new Montreal
onions are selling in dozen bunches at
$1. Parsley is not so plentiful as it has
been and the price is up to 15¢. Missis-
sippi tomatoes are finished. There is a
good demand for hothouse tomatoes and
the price has advanced from 1le to 13e;
there are now bushel crates selling at
$1.75. Asparagus is practically finished
for the season and earrots by the bag are
also off the list.

Beets, new. doz. bunches
Beans, wax , Montreal, per bag
Beans, green, Montreal, per bag
Cabbage, Montreal, per d:
Carrots, , doz.
Canliflower,

Cucumbers, fancy, doz. ....
Head lettuce, doz.

Curly lettuce, 4 doz.
Mushrooms, 4 lbs., basket
Onions—

Montreal, doz. bunches
Parsnips, new, doz. bunches
Parsley, Canadian, doz. bunches
Peas, sack
Peppers, green, 3%-qt.
Potatoes—

Montreal, bag ...

NODONOO =D
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Rhubarb, hothmuu doz. ...
Spinach, Canadian, box ..
Turnips, bag

OO~DONDIDIVSD

Watercress, Canadian, doz. .........

TORONTO.

FRUITS.—Grapes made their appear-
ance to-day. They are California stuff
and sell for 3.75 to 4.00 a case. Apples
are slichtly lower. last week’s top priee
of $1.50 being this week’s hottom level.
Blueberries are easier and there are
lots of them. An abundance of good
quality in large cooseberries means an
easier tone to the price. Messina lem-
ons are quite stiff. There is a good de-
mand right now. Red and black eur-
rants are slightly lower despite the good
trade they are finding. Bartlett pears,
of so-so quality, are getting $3.50 to
$3.75. Some feteh nearer #4, Canadian
eantaloupes at 75 to 80¢ are a feature.
This is a low price for such good stuff.
Raspberries are worth 12145 to 15¢ this

.

week. Cherries, partienlarly sweet; are
going strong at reasonable levels. Limes,
oranges, melons and sueh show nc¢ ap-
preciable change. Business is good all
round.

Apples, new, imported
Apricots, Cal., box
Bananas, per bunch
Blueberries, box ..
Blueberries,

cherries,

case,

Can., 11-qt. basket ..

extra choice, black ....
, Sweet, white

, red, box
black, th
(‘mhloupeu case
Cantaloupes, Can.,
Gooseberries, small, 11-qt.
Gooseberries, large, 11-gt.
Grapefruit, (‘ubnn. case
Grapes, Cal.,
Oranges—
Cdi(ornh Valencias .
A , Messina,
X (‘ll]lfnmh

n ql.

basket

JETTRYE STSLERBFIVIIIRLZBLL

Peaches, Geomh a1 4 DA

Pearn—
California, Bartlett, box ..

Pineapples, Porto Rico, case .
Pineapples,

Plums, box

Rasp)

H(nwberrlel qt.

Watermelons

VEGETABLES.—First corn of the
season made its appearance the other
day but it sold for $1 a dozen, which was
too high. We shall have to wait a little
to et mueh corn. Beans are a triile
lower and we quote 40¢ to 75e¢. TFirst
erop of rhubarb is over now and second
stuff will be in in a few days. Radishes
are a glut on the market. They are al-
most given away. Cabbage too is very
slow and almost unsalable although the
price has bheen made very attractive.
There are some Canadian hothouse to-
matoes on the market now worth 14 to
16 cents a pound. Mississipi stuff is
hicher, and we quote $1.50 as outside
price.

Asparagus, Canatian, baskets

Reets, hamper, doz. bunches ..
Beans, ham;
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FISH AND OYSTERS

Halibut Scarce and Higher

Supp]ies, for a Time, Are Lower—Roe Shad and Blue Fish Finished—Price on Eastern Salmon
Down—Large Frogs’ Legs Selling—Mackerel Pretty Well Cleaned Up.

MONTREAL.

FISH AND OYSTERS.—The feature
of the market this week is a sudden
jump in the price of halibut in original
sources. The upward tendency is strong
and seems likely to eontinue; quotations
to the trade are expected to advance
next week. Though the demand has not
been much in excess of last year there is
a certain speculative interest with a view
to marketing large quantities of frozen
on the English markets. Gaspe salmon
has, against expectation, sold at unpre-
cedentedly low prices during the past
week and it would appear that the bot-
tom has been reached with improvements
probably from now on as the fishing is
nearly over in many of the distriets.
Haddock and cod are plentiful and
prices rule very low. Lobsters are get-
ting scarcer with a tendency to stiffen
in price.  All kinds of lake flsh are
about normal in supply excepting pick-
erel and the demand as usual is good. In
smoked, prepared, salted and pickled
lines there is not mueh movement; it
may be noted, however, that some dried
and salted codfish has been offered and
found purchasers though at a less figure
than under similar eirenmstances last
vear. Gaspe salmon has started to come
but as the total erop has not vet been
figured, holders hesitate to put a price.

TORONTO.

FISH.—There has been a big demand
this week for halibut and at the same
time a scarcity happened along. Under
these circumstances 10e¢ is a low price
because halibut is being imported from
New York. We quote 13 to 14 cents.
Mackerel is pretty well off the market
now. Eastern salmon has got -down to
18 cents: it is getting more business
than western though that is now the
same price. Roe shad and blue fish are
virtually off the market now. Shad was
a big sueccess this year, so far as high
class trade is concerned. Eels at 8 cents
are getting good business right along
and supplies were not so heavy this last
week. White fish and trout are still the
big business getters and trade from these

lines keeps up well. Brook trout is now
getting quite a lot of demand. With re-
oard to frog’s legs only the large stuff is
left and we quote 45¢ as an average
price.

SMOKED FISH.
Montreal Tumntn
per 1b., new cured
15-1b. and 30-1b. boxes, b, (ﬂ (ﬂ% n&oe
fillets, per 1b. .10
Niobe, boneless, per Ib.. §
. Ciscoes, per 1b.
bloaters, 100 in box..
Yarmouth bloaters, 60 in box >
Smoked herrings, medium, box.....
Smoked boneless herrings, 10-1b, hox
Kippered herrings, selected, 66 in box
Smoked salmon, per Ib.
Smoked halibut P 3 .10

FROZEN FIBH—SEA FXSH

Salmon— Montreal Toronto
ane, large, per Ib, 13
Red, steel heads, per 1b.. o S - 9 ]
Red, sockeyes, per Ib. .12
Red, Cohoes or silvers, per Ib. .08-.08% 11
Pale qualla, dressed, per Ib O7-.0T% .08
Halibut, white western,
medium, per 1b.
Halibut, eastern,
Mackerel, bloater, per Ih. .
Haddock, medinum aml large
Market codfish, per 1b.
Steak codfl:

chicken,

Herrings, per 100 count
gmmd ike

DRIED AND PREPARED FISH.
Dried codfish, medinm and small, “R) Ib. 'éoo

Dried pollock, medium and large, 100 ib. 6 00
Dmn«for‘ar skinless codfish, 1b. case..
sh, 2- blocks, b,

8

53 8 8

a(rlm, 1b.
12-1b. boxes, 24 mrtom

box
Ronalm codfish,

BULK OYSTERS, (‘LA.\IS.
Standard, solid meats, gal.
Btandard, bulk, gal.

Selects, per gal., solid meat .
Best clams, imp.

Best scollops,

Best prawns,

Best shrimps, '

Sealed. best standards, qt. cans,
Sealed, best select, quart cans,

CLAMS, MUSSELS AND SHELL
CRUSTACEANS, ETC.
Cape Cod shell oysters, per 1h.

Canadian mlﬁnt«l oysters, bbl..
Clams, bbl.

3

each....

D OIS
= SsRR3% 338

)

:;o;;:w
| wnusss

Live lobsters, medium and large, 1b.
Little necks, per 100
Soft shell crabs

oo ®S.
RYLEIS:

FRESH SEA FISH.
Mont

Halibut ... g O s g
Haddock, fan 4 % 8
Mackerel,
Steak, cod, fancy express,
Herrlnrl Gaspereaux
Salmon, Eastern

Carp,

ooocoecos
ERE&RESS

FROZEN—LAKE

Whitefish, large,

Whitefish, small tulibees,

Lake trout, large and medium, 1b,
Dore, dress or round, lb.

Pike, dressed and headless,

Pike, round, per 1b,

PICKLED FISH.
tierces, 300 Ib.
bbls.,, 200 1lbs
half bbls., 100

Labrador,
Salmon, Labrador,
Salmon, Labrador,
Salmon, B.C., bbls,
Sea trout, Baffin’s Bay,
Sea trout, Labrador, bbls.,
Sea trout, Labrador, half bbls., 2
Mackerel, N.S., bbls., 200 Ibs
Mackerel, N.8., half bbls.,
Mackerel, N.S., pails, bs,
Herrings, Labrador, bbls,
Herrings, Labrador, half bbls,
Lake trout, 100-1b. kegs
Quebec sardines, bbls.
uebec sardines, half bbls.
'ongues and sounds, per lb.
Scotch herrings, imported, half b
Holland herrings, imp’td milkers, hf bbls 8 00
Holland herrings, imp’ted milkers, kegs 0 9% 07.'>~100
Holland herrings, mixed, half bbls...... 7 00
Holland herrings, mlxml. . 08 070005
Lochfyne herrings, box A =
Turbot, bbl. . 1400
. 900 1M
Green cod, No. 2, bbl. .... 8 50

___#__
TAKING ADVANTAGE OF SPECIAL
EVENTS

Here is a timely advertisement used
by Peebles, Hobson & Co., Hamilton,
Ont., prior to the grocers pienic on Wed-
nesday :—

GROCERS’ HOLIDAY WEDNES-
DAY.

The Grocers’

Salmon,

=%

i o AT s
338833338983 Suss

Annual Pienie

Customers will confer a great favor
upon all grocery clerks by placing
their orders early on Tuesday, thus
enabling all stores to close for the
whole of Wednesday.

For your picnie baskets we have
roast ehickens, roast ducks, delicious
cooked ham, 40e¢; roast veal, 40c;
roast pork, 45¢; roast beef, 45¢; ox
tongue, 45¢; spiced beef, 45¢; jellied
beef, 25¢; chipped dried beef 40e¢;
dressed spare rib, 15¢; summer saus-
age, 40c, cut in wafer slices, cooked
ham by the piece, 33e.

PEEBLES, HOBSON & CO., LTD.
Quantity Grocers, King and MacNab
Sts., Phones 181, 182, 1103.

This is a splendid example of taking
an advantage of special circumstances.




PRODUCE AND PROVISIONS

Cheese Lower: Export Demand Declines
But it Looks Like a Flash in the Pan—Demand for Cooked Meats—Butter Will Not be Easier

MONTREAL.

PROVISIONS.—The effect of the hot
weather is seen in the brisk demand for
cooked and smoked meats. Prices are
generally firm and the advances on
backs and roast hams which were put
into effect last week have heen well ab-
sorhed.

eats—
Hams, boiled, per 1b.
Hams, roast, per Ib.
Shoulders, boiled
houlders, roasted
Dry Salt Meats—
Long clear bacon, 50-70 lbs. ..
Long clear bacon, 80-100 Ibs....
Flanks, bone in, not smoked .
Barrelled Pork—
Heavy short cut mess
Heavy short cut clear ...
Clear fat backs

BUTTER.—Conditions in the butter
market are dull; prices on Saturday at
Cowansville were 27Ve, which is on a
par with the comparatively low level of
a week ago. Owing to the lower prices
being generally offered for cheese it is
reported that some of the factories will
turn to the manufacture of butter which
would naturally have the effect of mak-
ing the output of the latter produet com-
paratively heavy. In the United States
the market is weak, declines of 1¢ to Ze
the pound being recorded durine the
past week; the downward tendency 1s
due to heavy receipts and comparativcly
small export inquiry. Quotations to the
trade are unchanged but the tendercy is
downward.

—Produetion Not Over:large.

Dairy prints
Dairy, solids

CHEESE.—There has been a continu-
ance of generally weakening tendencies
during the week with the result that
prices have been tending lower. although
as yet the quotations to the groeery
trade have not been materially affected
except on large quantities. There are
many faectors working towards lower
prices, the most important of which is
the weak demand abroad; the irade of-
fers little gossip but the opinion appears
to prevail that the rock bottom has not
vet been touched.

Stilton
EGGS.—The egg market is

steady, although there is a feeling that
conditions are slichtly weaker. There
has been no new export husiness during
the past week and the British market is
reported as being dull and depressed due
to heavy arrivals of Russian and Chin-
ese produets. There are several cars of
Manitoba and Middle West eoes on the
way to Toronto and Montreal, so that
for the nresent the market is well sup-
plied. The consumption will have to in-
crease to take eare of the supplies eom-
ing forward or prices will decline ae no
one wants to store these hot weather

No. 2's

POULTRY.—The hot weather eall
for poultry is comparatively small as
usual. Ducklings have taken a big droo
and are now beine auoted at 15¢ to 17e¢
as compared with 19¢ to 20c last week
whiech was a decline under the previous
week. Live broilers are now coming
freely but the demand is light; present
quotations are 19¢ to 2le. Dressed
broilers remain about the same.

oo e®cocos
L 110

eco oceve
838 s=E=E8C
88s

Fowl, 5 Ibs. and over
l;:wl. small

rk
D‘“ckl. old .

(Feese
Ducklings, 3 lbs.
Broilers

Receipts in Montreal.
Receipts of butter, cheese and eggs in
Montreal are:

boxes

14,403
18,719

Week ending July 17, 1915....
Week ending July 17, 1914....

TORONTO.
PROVISIONS.—There is nothing to
report on this market this week except
the call for ecooked meats which keeps
up and inereases as the hot weather con-
tinues. Lard prices, though a shade stif-
fer, show no alteration.

28
&

coe soo
5~ B 11
ece ovoe oceoo
si!’ 1 344 ;?:
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cocoso
BREE
Egggu 88 HNRuR
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BUTTER.—Prices remain much the
same and little sentimental alteration is
apparent in this situation. Supplies con-
tinue to be large: they are speeding up
some now although up to last week, they
were short some 23,000 packages as com-
pared with the year before. The large
make of cheese, doubtless, is working
against over — or even adequate—pro-
duction of butter, and therefore we do
not figure on any lower levels in butter
as the season gets on.

h?;:m ts, fresh made
R
Bakers’, Ib. ...
CHEESE.—New




CANADIAN GROCER

which are required for the maintenance of an army
in the field is no reason why she should not manu-
facture them now.

However, the present indications are that while
shell production in Canada was to some slight ex-
tent fostered by the Government through the shell
committee, in other lines manufacturers are being
left to depend entirely upon their own efforts.
The arrangement of the British War Office with
the Canadian Pacific Railway purchasing depart-
ment may be expected to pretty thoroughly cover
Canada so far as past and present production is
concerned, but what is now wanted is the develop-
ment of our industries to meet the new require-
ments.

In placing the shell orders the Shell Commit-
tee had practically an unlimited order for a specific
product; in regard to miscellaneous supplies it is
different. Orders are placed by the purchasing
agent as they are received from the War Office and
the scope of these orders can best be increased
under the present system by submitting to the
War Office definite information as to what Cana-
dian manufacturers can produce.

TELL OUR POTENTIALITIES,

A feature of the machinery of the War Pur-
chasing Department is that facilities will be pro-
vided for manufacturers to get into touch with the
War Office. The present system does not extend

Further Information re War Orders
(Continued from page 20)

co-operation so far as direct guidance in assistance
in production—although such assistance might
possibly be given if the conditions surrounding
future orders require it—-but we are told that any,
reasonable proposition will receive attention.

Canadian Grocer has been assured that infor-
mation from individual manufacturers or groups
or from any interests having goods to offer (or the
facilities for producing them), which may be of
interest to the British War Office, will at once be
forwarded. Such information may not lead to
business directly, but it will be put on file and the
manufacturers will be advised as to the possibili-
ties there may be for securing business. In con-
nection with such propositions price may be re-
garded as an important factor, although Canada
will naturally have some preference over foreign
countries,

Manufacturers will be guided to a considerable
extent by orders which have already been placed
while offers to suPply anything which is part or
parcel of a soldier’s kit or of the military machin-
ery which makes for his efficiency at the front will
be at once forwarded to London and the informa-
tion kept on record for use in the event of the War
Office sendinf out requisitions for any of these
goods. Details as to the articles of the soldier’s kit

or other articles coming within the range of pos-
sible requirements could probably be secured from
officials of the Dominion Government at Ottawa.

down again a trifle and there are lots of
people who hope it is a permanent im-
provement. The market is still very
unsettled, owing to the continuance of
the large make and the easing-up of
cable demand. This probably is only a
temporary condition. The first of the
make has been on now three weeks and
can’t in the nature of things, continue
indefinitely. When it lets up we will
see better over-sea demand and presum-
ably higher levels again. Cheese is a

mighty good buy at present prices.
Cheese—
OM, la

O, t

e, per 1b,
ns, per Ib,

New, large, per Ib.

New, twins, per Ib,

EGGS.—The market contains little of
interest. Levels are maintained and are
firm at that. Storage demand is still an
item. Quality of fresh eggs is still not
up to the best.

Eggy—
Specials (in cartons), dos............. 0%
IELER (RIOOMA) ocvoivenesinssnasissinanens on
No. 1s (straight new laids)... o
0B Gsnsessrrasiieres sespoeraatassssrne 01
................................... o
POULTRY.—Broilers are getting

some business when they are of right
weight. This is 135 to 2% lbs. Dueck-
lings are selling fairly well, but the sum-
mer demand for poultry is nothing to

write home about.
Poultry—

try Live.
OE B BB vseiiaineroniviistesss 12—-M4 1518
Spring broilers ............cc000nien 17-2 v =,

HONEY.—There is no change of price

or situation.
Honey—

homey, No. 1, dos

Comb >
Oombd homey, No. 2, dos.

WINNIPEG.

PROVISIONS.—This week we have
to report that the provision market is a
little easier, ecured meats being about le
Eggs are still plentiful, but un-

lower,
changed in price.
le.

Breakfast, per Ib.
Shoulders, per lb.
Dr,!::l:g‘b;con light
ear .
Cooked Meats—
Hams, boiled, per 1b. ..

Shoulders, boiled, per Ib.

Barrelled Pork—
Heavy pork, per bbl. ...

EGGS.—

Eggs—
New laid

1718

CHEESE.—

Cheese—
New, large ...
New, twins ...
Manitoba

POULTRY.—

Fresh Stock—
‘Turkeys, per 1b.
Chickens, per 1b. .
Fowls

28373

(Continued from page 36.)
Bermudas, crate 2

Green , Can. PR 0%
Butter has advanced Potatoes, N.B., Delawares 066
Pota! Ontario, 060

.22

Parsley, basket, 11-qt. 015

0 DO sl cianistanivavasshaatay 010

8 Fomatoes, Mississippi flats, 4-bkt. carriers 128

Tomatoes, Can. hothouse, oM

0 LM - J0BE - 5o ioi ot ensnsvasis oses .0

Lettuce, Boston, h 0 60

................ om ¢ Lettuce, Canadian, head, doz 0%

WINNIPEG.

plentiful.

=2

B

B oo
3%amy 8B BN & =B @E=s

eco
141 ]

2%
(Continued on page 40.)

FRUIT AND VEGETABLES.
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FRUITS.—Fruits for preserving are
Peaches are now $1.50 a case,
and plums $1.75, while apricots are
$1.50. Pineapples are off the market.

- 8
SILBRES



FLOUR AND CEREALS

(=]
-

Rolled Oats and Feeds Advance

Firmness in These Lines on Toronto Market—Mills Running Short on Feeds, Hence Tightness
—Flour Export Somewhat Better— Winter Wheat Flour Finds Demand.

MONTREAL.

FLOUR.—The week has found little
change in the conditions in the flour
market. Prices have not changed but
have continued generally strong in the
face of the low consuming demand
which has prevailed for some time. The
call for domestic purposes is very light
and conditions abroad are not favorable
to export. Crop reports continue favor-
able and with the increased acreage
there should be—barring unlooked for
developments—the biggest wheat crop
that Canada has seen. Winter wheat
flour quotations are nominal but prices
are generally firmer in sympathy with
the strong market for the raw material;
the opinion prevails in the trade that
higher prices are likely.

Manitoba Wheat Flour—

wee

pa
Strong bakers ..

barrel more.
Flour in cotton sacks, 10 cents per i 1

Winter Wheat Flour—

CEREALS.—Situation in cereals is
reported as being comparatively quiet on
fair demand and firm. There are no
price changes announced and quotations
on oats are within a narrow range and

steadier.
Per 98-1b. sack
. 246 280

Pl&:!l-. case .... .
Rolled oats in cotton “ufh 6 cents more.
over rolled oats in %0s, in jute.
led Wheat—

100-1b. bbls.
3%
27
260

3%
27

MILL FEEDS.—Stocks of feed are
generally low both in the hands of mill-
ers and jobbers; this is the development
of slack operations of the big flour
plants. There is little prospeet of mill-
ers offering large quantities while the
present eonditions prevail and the ten-
dengy is to hold feeds as a lever in plae-
ing flour business; this is the course usu-
ally followed when the demand for the
by-products becomes stronger than that
for principal output of the mills. Quo-
tations are unchanged but strong.

s
-

wofBLuERBLUBER
833"88388885

TORONTO.

FLOUR.—There is no advance to re-
cord in flour levels this week. There
might well have been, for wheat prices
have stiffened considerably due to some
bad weather and heavy demand over the
border and in Canada too. Export of
flour has become a little more brisk,
English importers apparently being will-
ing to pay our prices, whether willingly
or no, at least of necessity. Domestic
business is only fair. Demand is not
heavy; indeed it is not up to the usual
standard for this time of the year and
if present levels will not attract it is
surely evidence that buyers are not
keen. Nevertheless quotations are fair-
ly firm, particularly on winter wheat
flour.

i
5

Manitoba Wheat Flour—

3

23sg
..'lg

CISE

paten
8trong bakers
Flour in cotton sacks, 10c per bbl. more.

Winter Wheat Flour—

ssset

e
SSBEF

CEREALS. — Following the aectivity
in rolled oats, noted by us in our report
of last week, prices have been advanced
here making bottom figure now $3.15.
They are said to be scarce and there is
a shortage before the crop. Demand has
risen in just such proportion, apparent-
ly, as supply has decreased; hence the
strength and comparative height of the
market. Other cereals show no price
alteration and little sentimental change.
Barley, pearl, % Ibs.
Buckwheat
Commeal, yellow,

Graham flour, %
Hominy, granulated, 98 Ibs.
Hominy, 8 I

- 1D 0 00 0 L8 LA TS 13 e
ERASBTSSLLAUS

Rye flour, 98 Ibs,
Whole wheat flour, %8
Wheatlets, 98 1bs,

MILL FEEDS. — Both brans
shorts are firmer this week and higher
by 50c¢ than previous quotations. The
mills are running short nowadays and
the smaller quantity turned out natural-
ly makes for higher prices. The demand
for bran is especially firm at present.

Mill Feeds— Mixed cars, per ton

~BEBRR
|2 28828

Oats—

No. 3, Ontario, outside points
No. 3, C.W., bay ports

WINNIPEG.

FLOUR AND CEREALS.—There is
no change in the flour or cereal situa-
tion, the market being rather dull.
Flour—~

R

wusann-
wS8888

PRODUCE AND PROVISIONS.
(Continued from page 39.)

R. H. Patchett, manager of the Wm.
Beatty Groeery Department has dewmon-
strated his ability as a real salesman by
winning first prize in a ecompetition held
by the Canadian Groeer, illustrating the
possibilities of the wide awake man be-
hind the counter. Mr. Patchett is to be
congratulated upon winning out in a
contest in which the very best salesmen
in the Dominion took part. — The Star,
Parry Sound, Ont.

+

Don’t stop to chat socially with one
customer after a sale is made if another
is waiting for attention.
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Reconstruction of
Canadian Cereal & Flour Mills,

Limited

10 the Grocers of Canada :

We wish to take this opportunity to correct a statement which
was made in some papers during the past week in regard to the
future operations of this company.

The judicial advertisement that the properties are for sale is a
necessary legal procedure which must be followed, and is one of
the steps towards reconstruction.

The company is now being reorganized, and while we have in
the past enjoyed a large business in flour, cereals and other pro-
ducts, we shall now be in a better position to take care of your
requirements as active capacity is being increased.

Two new products have been added to our large range. Both
show a handsome profit. We will be pleased to send you a sample
of Tillson’s “Scotch” Health Bran (for indigestion), and Till-
son’s “Scotch” Fine Cut Oatmeal (invaluable for invalids). They

are the same high quality as our
Tillson’s Rolled Oats, which have
been the leader for over fifty years.
A trial will convince you of their
merit.

’ e 4 | We thank you for past favors
SCOTCH and solicit your continued pat-
L HIEATLATH TG | Z1 ronage.

i You may at once deny any

rumors that the company is being
wound up.

N\
N
N

N

Faithfully yours,

Canadian Cereal & Flour
Mills, Limited, Toronto.

N\
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Sales, Sanitation and Dnsplay

Look all through this paper and see if you can find any
plece of selling equipment to equal this Fruit Display
Stand for sales results, or for the uplift in the appearance
of your store. It would have to be some store that this
modern stand would not improve in appearance and sales.

Write to-day for pamphlets and terms.

THE METAL CRAFT COMPANY
GRIMSBY, ONTARIO, CANADA

ABSOLUTELY iult77 ’“\Wﬁn NO ALUM

THE Mul.nm BAKING Powoen (¢ C&hnm.n

A NEW FIRM
A NEW PRODUCT
A NEW AND CLEAN FACTORY

We Invite the Trade to lnspect Our Plant

COME AND SEE HOW

COOK’S GEM Baking Powder

IS MADE

Manufactured by

MacLaren Baking Powder Co.

Limited
41-45 Lombard St., Toronto

GROCER

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.

WHITE SWAN SPICES AND

CEREALS, LTD.
Per dos.
Tins, 4 dos.,

wel‘ht 10 1bs.
4 Tins,

welght 20 lbn
6 oz. Tins

weight 28 lbl
8 oz. Tins

welght 80 1bs.

ROYAL BAKING POWDER.
BbL. lots

Less than or 10 cases

10 case lots _and over

Per dos. Per doz.

$ 95 90

Barrels—when packed in bar-
rels one Ser cent. discount will
be allowe

BLUE.
Keen's Oxford, per 1b.
In 10-1b. lots or case

COUPON BOOKS — ALLISON'S.
For sale in Canada by The
Eby Blain Co., Ltd., Toronto; C.
Beauchemin & Fils, Montreal,
32. $3, $5, $10, $15 and $20. Ali
same price, one size or assorted.

UN-NUMBERED.
100 books and over, each 0 08%
500 books to 1,000 books O 08
For numbering cover and each
coupon, extra per book, 14 cent,

CEREALS.
WHITE SWAN  Per case

Biscuit Flour (Self-rising)
2 doz. to case, weight

1bs.
Buckwheat Flour (Self-ris-
7!!:) 3 dos. to case, weight s

case
Pancake Flour (Self-rllln‘).
bdo: to case, weight 7
Breakfast Food, 2 :
case, weight &5 1bs ..
King’s Food, 2 dosz to cuo,
weight 95 1bs
Wheat Kernels, 2 dos. to
case, weight 65 1bs. ...... 37
B.ﬂel’h(t"ﬂ ll, 3 dos. to case,
Flak Rlce. 3 do: to case,
welght 50 1bs. 3
Flak Peu. 8 doz. to case,
welight 50 1 300
DOHIN‘!ON CANNERS,
LIMITED.
Aylmer Pure Jams, 16 oz. Jars

Per dos.
Strawberry, 1914 pack

Raspberry, red, heavy nymp 210
Black currant 210
Red Currant

Peaches

Pear, Bart.

Aylmer Pure Jellles.

Red Currant

Black Currant

Crabapple . 145
Raspberry and red currant 2 10
Raspberry and gooseberry.. 2 10
Raspberry and zooleberry.. 210
Plum jam 185
Green Gage plum stoneless 1 583
Gooseberry 85

Aylmer Marmalade
Orln'e Jelly
Lem

I'lneapple
Ginger

Aylmer Pure Preserves—Bulk
51bs. 7 1bs.

Strawberry 072 100
Black currant 065 085
Raspberry ..

Aylmer 14° lnd w- per 1b.
Strawberry ... 1
Raspberry

COCOA AND CHOCOLATE.
THE COWAN €O, LTD.

Cocoa—

Perfection, 1-1b. tins, dosz. .. 4 50
Perfection,

-1b. tins, dos... 2 40
Perfection, lb tins, dos... 1 28
Perfection, I O oss
Perfection, 5—1b un-
Soluble bulk, No. 1 l
Soluble bulk No.
London Penrl per ib

Special quotations for
in barrels, kegs, etc.

(Unsweetemed Chocolate).

Supreme chocolate, %'s, 12-
1b. boxes, per 1b. ........ 03
Perfection chocol.te. 20c
size, 2 dos. in box, dos... 1 80
Perfection chocolate, 10c
size, d‘a;:nd 4 dos. In

Cocoa

per
Sweet Chocolate—
Queen’s Dessert,
14's, 12-1b. boxes
Qneen'l Dessert, 6‘

boxes )
Diamond, &'s and 'l'-. 6 and o

12-1b. boxes ......
Dllmond ¥'s, 8 and lzlb

lclnn for Cake—

Chocolate, white, pink,
lemon, orange, mplo. nl—
mond, cocoanu cream
in %- -1b. plehgu 2 cnd
dos. In box, per dos.....

Chocolate Conbet!on

)h{lo tmdli 85-1b. boxes 0 3¢
Milk medaliions, 5-1b. boxes 0 38
Chocohu ntorl. N o

Pu 1b.
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It is said that opportunity knocks at everybody’s door. We are convinced that opportunity is now knocking
at the door of every Merchant handling Tea. At the present time there is a world-wide temperance move-
ment and a disposition on the part of everyone to economize. Tea, therefore, will be the natural substitute
for liquor and many fancy and expensive drinks used freely heretofore. We, therefore, feel that everyone
handling Tea at the present time should push it for all it’s worth. Demonstrate to the public what good Tea
is and how insignificant is the cost per cup: For instance, one pound of Tea at 50 cents contains about 200
cups; the cost per cup, therefore, is one-quarter of a cent. The increase in the cost of Tea is not affecting
consumption, as after all it is very trifling to the consumer. Tea, in Canada, is probably sold at a lower
price to the consumer than in any other country in the world, as there is no duty of any kind on Tea im-
ported into this country. If it is necessary to raise the price to the consumer, do so, but on no acecount reduce the
quality. We have heard many complaints from the public that Tea has gone up in price and the quality gone down.
We feel that the fault is with the Merchant serving these people, as they have not raised the price enough in order to
supply proper quality to give satisfaction.

We are in the Tea business and Tea business only, and are therefore interested in seeing the consumption of Tea grow
in Canada. We carry, probably, the largest and most varied assorted stock in America and are able to supply your
every want for Tea and at the very lowest possible price. Communicate with us and we will have pleasure in forward-

ing you prices and samples of any Teas asked for and we will also be pleased to assist in any way possible anybody
interested in the sale of Tea

John Duncan & Co.

Established 1866 MONTREAL

L It’s satisfied trade that brings l

sure returns—

the trade that comes gladly to your store with that eager-to-buy expression. There’s no
doubt about the customer’s satisfaction whatever, when the goods she purchased possess all
the quality and goodness the maker strove toput in them; when they open out on the
table with all the full, rich flavor and deliciousness as when they were bottled at the fac-
tory. Makers all over the country have proven the only sure means of doing this is by

the use of Anchor Caps—the positive seal that retains all the original freshness and
flavor of the goods.

Your jobber can get Anchor Caps for you on any bottled goods you are handling or
would like to handle. To ensure the complete satisfaction of your trade, why not insist
to-day upon having Anchor Caps on all your goods?

Anchor Cap & Closure Corporation of Canada

LIMITED
Sudbury St. West, Foot of Dovercourt]Road TORONTO, CANADA
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A Light,Nourishing Sum-
mer Food that makes a
Strong AppealatthisTime

Brunswick

Brand
SEA FOODS

find a response in the needs of each of
your customers.

You can’t expect a woman to enjoy
being stuck up in a kitchen, bending over
a hot stove these warm summer days.

Naturally she’s on the lookout for
appetizing foods that are easy to pre-
pare and give her more time for the cool
out-of-doors.

Just suggest Brunswick Brand and see
how eagerly she takes to it. The very
thing to give her nourishing meals with-
out the bother and fuss of tedious
preparation.

The large variety you ecan offer her
makes it easy to plan delightful dishes
for almost every meal or occasion.

Herrin
;/’: g‘llus::: hl’:-.rdlnec ::l:rl:':d in 'l'oln‘.to Sauce

Finnan Haddles Clams
(oval and round tins) Scallops

Get your wholesaler to supply you to-day.

Connors Bros., Limited
Black’s Harbor, N.B.

Nonpareil wafers, No 1 5—
Ib. boxes ...
Nonpareil wafers s
Ib. boxes ..... 027
Chocolate ginger, 5-1b. boxel 033
Milk chocolate wafers, 5-lb.
boxes

0 38
Coffee drops, 5-1b. boxes... 0 30
Lunch bars, 5-1b. boxes .... 0 38
136

90

38

Milk chocolate, 5¢ bundles, 3
doz. In box, per box
Royal Milk Chocolnte, Be
cakes, 2 doz. in box, per

box

Nut mﬂk chocolate 4's, 6-
1b. boxes, 1b.

Nut milk chocolate, %'s, 6-
1b. boxes, 1b.

Nut milk vhocolate, 5¢ bars,
24 bars, per box

Almond nut bars, 24 bars,
per box

JOHN P. MOTT & CO'S.

\(ln N. Estabrook, St. John, N.
B.; J. A. Taylor, Montrenl PQ ;
.’ M. Hannum Ottawa, Ont.;
Jos. E. Huxley Co., Wlnnipeg.
Man.; Tees & Persse, Calgary,
Alta.; Russell, Johnson, Edmoa-
ton; D M. Doherty & Co Van-

couver and Victoria.

Adn 10¢ size (for cooking)
0%,
Mott’s breakfast cocoa,

doz. 10c size, per doz. .... 0 &5
\I‘I)t milk baru, 2 dozen in

ox

No. 1 chocolate

Navy chocolate, %’s
Vanilla sticks, per gr.
Diamond choco ate, 's ...
Plnln ohok‘e chocolate 1i-

CONDENRSED AND
EVAPORATED MILK.

BORDEN MILK CO., LTD.

Bast of Fort Willlam, Ont.
Preserved Per case
Eagle Brand, each, 4 doz...$6 25

Reindeer Brnnd earh 4 doz. 6 25
SIhver Cow Brnnd each 4

Pnrltv Brand, each, 4 dosz.
Challenge Brnnd ‘each,

doz 4 8
Clover Brand, each, 4 doz... 4 &'S
Evaporated’ (Unsweetenod)—
St. Charles Brand, small

each 4 doz,

“Reindesr” Coffee lnd Milk,
“small,” each, 4 .... 550

“Regal” Coffee nnd \ﬂlk
each, 2 doz.

WHITE SWAN SPICES AND
CEREALS, LTD.
WHITE SWAN,

1 1b. tins, 4 doz. to case,

welight 80 Ibs.

1 1b. tine, 2 do:. to case,

weight 35 1b

Add one-half oent per ponnd to

the above.

’

ENOLIS&) BREAKFAST

14 1b. tin

welght
1 1b. tins, X

weight 40 1bs. ..... ...... 020

MOJA.
% 1b tins, 2 doz.
1bs.

PRESENTATION COFFEE.
A Handsome Tumbler in Each

Tin.
1 Ib. tins, 2 doz. to case,

per
Shlpplug welght 50 1bs per

MI NTO BROS.
MELAGAMA COFFEE.

1s, s, B, or G.
18, %s, B. or G.
18, 38, B. or G.
1s, s, B. or G.
Coffees packed 30-50 1b. cases.

MINTO COFFEE (Bulk.)
M, Bean of Gf. cvivevonsons O
I Bean or Gr.
N Bean or Gr.
T Bean or Gr.
O Bean or Gr.
Spec.. Grd. Compound 025
Packed in 25 and 50-1b tins.
FLAVORING EXTRACTS,
WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS.
1 oz. Dbottles, doz.,
WRIEHE § I8 o Viocsids $125
2 oz. Dbottles, per doz.,
WOIgBL S 1O <oioei vionos
2% oz. bottles, per
weight 6 1bs.
4 oz. Dbottles,
weight 7 Ibs.
8 oz. Dbottles,
weight 14 1bs.
0Z.

1bs,

CRESCENT MFG. CO.
CRESCENT MAPLEINE,
Special Dellvered Price for
Canada.

Per doz.
1',3 (4 dos. case), weight
Ibn, retail each 15c....$1 40
1 oz. (4 doz. case), wel‘ht
14 Ibs., retall each 30c ... 2
2 oz (8 doz. case), welght
15 1bs., retail each B50c..
4 oz. (2 doz. case), welght
17 1bs., retail each 90c ....
8 oz (1 doz. case), welgt
17 1bs., retail each $1 13 00
Pint (1 dos. cne). welight
20 1bs., retail each 25
Quart (1 doz. case), welb
53 1bs., retail each 477
Gallons, each, retall e-ch 11 18

Knlox l:lzlln sNrkllng Geh-

tine -q

Knox dulateff mlatlne
(Lemon flavor), (2-qt.
size), per dos. 130

Cox’s nstant Powdered
Gelutlne (1-qt. size), per

130

W. CLARK, LIMITED,
MONTRBAL.
Com rened Corned Beef B?.
‘-ll 1s, $2.75; 2%

1
Rf;:ﬂ“Beef. 148, $1.50; 1s, ‘2-75:
Bo'n'ed Beef, 1s, $2.75; 2¢, $5; 6s,

$16.
Je;lled Veall %ll. $1.50; 1s, $2.75;
S, ol

Corned Beot Hash, %s, $1.50; 1s,

$2.30; 2s, $4.25.

Beefstenk nnd Onlons, %s, $1.50:
1s, $2.75;

Cnmbrld(e Snuuge. 1s, $2.40; 28,

Bonelen Pigs' Feet, %e, $1.50;

1s, $2.25; 25,
Lambe’ Tonzuu. s, $1.90.
Sliced Smoked Beef, tins, %=
$1.65; 1s, $2.65.




Our
Tiger (%
Brooms

are superfine carpet BROOMS
on polished handles. Offer
them to your customers and
secure business that stays.
Splendid value in 35¢, 40¢, 50¢,
60c lines. Try a sample ship-
ment and be satisfied.

We make Factory Brooms.

WalterWoods & Co.
HAMI-LTON —“

CANADIAN GROCER

California

Bartlett Pears, Peaches
and Plums

Georgia Elberta Peaches

6 Basket Crates

California Cantaloupes

Watermelons, New Apples in Hampers

A full supply daily of local Fruits and
Vegetables.

Heaviest receivers and largest
Assortment.

Your orders solicited.

White & Co., lelted

TORONTO
Wholesalers of Fancy Fruits.

COIN PURSES

(Our new penny piece)

NIGHT STICKS
WHISTLES
FLEXIBLE STICKS
CIGARETTES

and a full line of attractive and quick-
selling Licorice Specialties.

Order from your Wholesaler

Eve in Licorice for Grocer,
Druggist and Confectioner

MADE IN CANADA

National Licorice Company
MONTREAL

Think of getting an
aluminum Wash
Board in place of a
Zine at no advance in
price!

WAR

has raised
the price

of zinc to such an extent as to soon

make it too costly for the manufacture

of wash boards. We are therefore mak-

ing the offer of supplying our standard

brands of washboards with aluminum instead
| of zine face,

Of course, the aluminum Is a much better material.
Less llable to crack, split or carry delects that will
tear the clothing. Easier to keep clean, and its

brighter appearance makes it an article that will
sell easler,

Just tell your customers you are in a position to
supply, at their request, the well-known *“Cane”
models with aluminum instead of zine face. They'll

appreciate the extra advantages. Speak to them
to-day.

Tbe Wm. Cane & Sons Company
Limited
“ o Newmarket, Ont.
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“Perfectly Satisfied”

An ambitious merchant is
always on the lookout for
more business. No man
who hopes to succeed can
afford to be *“perfectly
satisfied.”

You know how much good it has
done your trade in the past when-
ever you have introduced a new
line that satisfied your customers
—that brought you repeat busi-
ness.

White Swan Pure Food Products
are quality goods. You can safely
recommend them to your custom-
ers. They will satisfy the most
exacting and will build repeat
business for you.

The Government Warranty,
which seals and guarantees every
package of White Swan Pure
Food Products, will dispel any
doubts you may have regarding
the purity of our products.

Make your business grow by
recommending White Swan Pro-
ducts.

White Swan Spices and Cereals, Ltd.

156 Pearl St., TORONTO

We know our goods and want none but satisfied customers

"_

Sliced Smoked Beef, 88, s,
$1.25; ‘ﬁl. $1.90; 1 -.Sz

Tongue, am and Veal Plte, 148,

Ham and Veal, %s, $1.
Potted and Devilled Meuts, tins
Tongue, Veal,
Game, %4s, 50c; 1%s, $1.
Potted Meats, Glnu — Chlcken.
Ham, Tongue, %s, §
Ox Tongues, tins, %u. 8240 1s,
$5.25; 1%s, $8;
05’ T‘oﬁgues. Glus, l%s, $0.75;
28
Mincemeat, Hermetically Sealed
Tins, 1s, 8125 2:, 240 3s,
$3.40; 48, $ 8,
In Pails, 25 lbs. 8¢ lb
In Tubs, 45 1bs., T¥ec Ib.
In Glass, 1s, $2.25.
Plum Pudding, 1s, $2.30; 2s, $2.80.
Clark’s Pennut Butter — Glass
, $1.40; 1, $1.85
eanut Butter—Palls 24
1bs.; 16c per 1b.
Clark’s Tomnto Ketchup, 8 oz,
$1.35: 12 oz, $1.90; , $2.40.
Pork & ann Plaln Tn]ls. 1
60c: 2, $1; 3, $1.40; 6, $4.50;
12, 87

Pork & Bpans Tomato Se. Talls,
1, 60c; , $1: 3, $1.40; 6, $4.50;
12, §7. 25

Pork & Bennl Chill Flat, 1, 60c;
2, $1: 3, $1.15.

Pnrk & Beans, Tomato Flats, 1,

15.
Pluln Flats, 1,
1.15

2, $1; 3, $1.
Pnrk & Beana
€0c: 2, $1;
Vegetarian B-ﬂwd Beans, Tomato
Sance, Talls, $1.15.
Clark’s Chateau
Souns, e,
(lark’s  Chatean Concentrated
Soups, No. 1 Assorted, 95c.

LAPORTE, MARTIN, LIMITED
Montreal. Agencies.
BASIN DE VICHY WATERS.

.’ \dmlrnhle 50 btles, litre,

Fﬂlrnve
Nepture
San Rival
VICHY LEMONADE,
La Savoureuse, 50 btles.,
cs.
MINERVA PURE OLIVE OIL.
Case—
12 litres
12 quarts
NATURAL MINERAL WATER
Evian, Source Cachat,
btles, cs.
IMPORTED GINGER ALE
AND SODA
Ginger Ale, Trayders, cs. 6
dosz. pts., dos.
Giuger Ale, Trayders, cs. 6
doz., splltl doz.
Club Soda, 'lrayders, cs
. pts.,

Concentrated

doz. splits, doz. ..
BLACK TEAS.
Victoria Blend, 50 and 30-
1b, tins, 1b.
Princess Blend, 50 and 30-
1b. tins, 1b.
JAPAN TEAS.
H. L., ch, 90 Ibs,, lb
Victoria, ch. 90 1bs., 1
Princess, cad., 5 1bs., l e
COFFEES.
Victoria, Java and Mocha
Blend, 1-1b. tin, 1b. ..... 0 34%
Victoria, Java and Mocha
Blend, 5, 10, b.
tins, 1b. o
Princess, Java and Mocha
Blend, 1-1b. tin, Ib. .....
MALT EXTRACT.
Miller of Milwaukee, cs. 2

dos
lluler ot Mﬂwuiee. brl. 8
dog., brl. .....cc.00
BOAR’'S HEAD !.LI.D
COMPOUND.
N. K. FAIRBANK (0., LTD.
Tierces .

16 2¢

Cases, 5 1bs., 12 to case .

Cases, 10 1bs., 6 to case ..
F.o.b. Montreal.

MUSTARD.
COLMAN’S OR KEEN’S.

Durham, 4-1b.
Durham, 1-1b. jar

JELLY POWDERS,
WHITE SWAV SPICES AND
CEREALS, LTD.
White Swan, 15 flavors, 1
doz. in handsome counter
carton, per doz.
List Price.

SPICES.
WHITE SWAN SPICES AND
CEREALS, TORONTO.
Dredge
Canister 4oz.
Round Pkgs.
$0.90

4 oz. tins,

Allspice
Arrowroot,
b5c

Lelery Salt

Celery Pepper

Cinnamon

Cinnamon, 1 oz. Fag-
ots,

Cloves

Plprlkn
Pepper, Black
Pepper, White
Pastry Spice .
Plckllnf Splce
dow front)
Dozens to caae

WHITE SWAN LYE,
Single cases, 4 dos.
b case lots, 4 doz. 335
Shipping weight 50 1bs. per case.

THE CANADA STARCH CO.,
LTD., EDWARDSBURG
BRANDS and
BRANTFORD BRANDS.
Laundry Starches—
Boxes,
40 1bs., Canada Laundry ..
10 1bs., boxes (,l!ll(hl white
gloss, 1 1b. pkg.
48 1bs. No. 1 white or blue,
4 1b. cartons
48 1bs. No. 1 white or blue,
3 1b. cartons
100 1bs., kegs, No. 1 white
200 1bs., bbls,, No. 1 white
30 1bs., Edwnrdaburz silver
gloss. 1 1b. chrome pkgs.
48 1bs. silver gloss, In eib
tin canisters
36 1bs., silver -gloss, 6-1b.
draw 1id boxes ... ....
100 1bs., kegs, silver gloss,
lnrge crystall <o
28 Ibs., Benson" .Satln 1-1b.
cntonl chrome label .
1bs., 'Benlon' Enamel
(cold water), per case ...
20 Ilbs,, Benson's Enamel
Scold water), per case ...
Cellulold—boxes containing
45 cartons, per case
Culinary Starch.

40 Ibs. W. T. Benson & Co.'s
prepared corn

Cents
0614

06%

%
.06
.06

07

08%
08%
07
0%
300
150
3 60

0T%

rch .
(lﬁo-lb boxes ¥c hi her)
Casco Potato Flour, 20-1b.
boxes, per 1b. ........... .10
BRANTFORD STARCH.
Ontario and Quebec.
Laundry Starches—
Canada Lunndrg
Boxes about 40 lbs. ...... .08
Acme Gloss Starch—
l“l); cartons, boxes
First Qnallty wmu hundr
3-1b. canisters, cs. ot lbn.
Barrels,
Kegs, BRI iviaivisls 00
Lily White Olou—
1-1b. fancy carton cases 30
1bs. .
8 in case
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In buying

KETCHUP

remember Upton’s give 125
per cent. of ketchup value
for your dollar.

Try It and See

It is packed in standard
packages at popular prices.
Get it from your jobber or
write us if he cannot sup-

ply you.

The T. Upton Co., Limited

ST. CATHARINES'

Quality and Service

The combination most desired by
the fruit trade. Large receipts
of all varieties of small fruits and
vegetables enable us to give you
only the very best shipping
stock. Let us demonstrate the
above.

Raspberries, Montmorency Cher-
ries and Black Currants will be
the big lines this week. Don’t
wait any longer to get your trade
supplied.

Peaches, Pears, Plums, Cante-

loupes are all very fine quality.
Our prices are right.

‘“THE HOUSE OF QUALITY "

HUGH WALKER & SON

ESTABLISHED 1861

GUELPH and NORTH BAY

ROYAL
SALAD DRESSING

For the Picnic
For the Dinner
For the Luncheon

Summer is the special time to mention
ROYAL SALAD DRESSING for the

above occasions.

Made only by

The Horton-Cato Mfg. Co.
WINDSOR, CAN.

url’r

TA‘\ LfE

is Canada’s purest salt made in the
most modern vacuum salt manufac-
turing plant by expert salt makers
This is the secret of its purity, 1t~
whiteness.

You should stock and sell our new
free-running, moisture- -proof pack-
ages—a real benefit to the good
housewife,

A money maker for you.

Show them in your win-
dow.

The
WESTERN SALT Co.
LIMITED
COURTRIGHT,
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Everybody
Wants
More

=

Orangeade

Sales keep climbing
and climbing as the
temperature goes up.
Not only is Sterling
Orangeade cooling to
the tongue and irresis-
tibly pleasing to the
taste, but too much of
it cannot be taken.
Sterling Orangeade is
amost beneficial bever-
age. Folk just can't
resist its delightful
flavor. A few cases will
last no time. Get your
jobber to supply you
to-day.

T. A. Lytle & Co.

LIMITED

Sterling Road TORONTO

More Than Ever in a Class
by Itself

One of our
12 new
moaels.

Wouldn’t
it be a
good idea
then to
look into
the Coles?

It ranks
with the
best and
meets your
price.

26 models
of electric
machines.
Makers of
Hand Coffee
Mills for
twenty -five
years.

COLES MANUFACTURING CO.
1615 North 23rd St. PHILA., PA.

AGENTS: Chase & Sanborn, Montreal; The Codville Ce.,
WInulpex Todhunter, Mitchell & Co Toronto; James
Turner Co., Hamilton, Ontnrlo Kelly Douclu & Co.,
Vancouver, BC L. T. Mewburn & Co., Cnlnry Alta.

PURE JAH

The new 1915 pack shows your
customer how really delightful
Strawberry Jam can be. The
new pack is ready. Get your
nearest jobber to supply you
to-day.

Furnivall-New

LIMITED
Hamilton, Canada

Agents: Ontario — Mac-
Laren Imperial Cheese Co.,
Ltd., Toronto. Montreal—
W. 8. Silcock., St. John,
N.B.—W. W. Chase, 7™
Paradise Row. H-llhx
NS —-B. C. “(Imlv\nrth
533 Robie St. Sydmey, N.S.
~A. E. Sheppard. Hamil-
to-—Grocern’ Specialty Co.
l“ h.l’:‘& C ’l‘l.ll‘nrl
‘ennoc 0. ¢ )
Alta.—Jacksons, Ltd, Ed-
monten, Alta. — Central
Brokerage Co.
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Have No Hesitation

in recommending to your best customer

‘Bluenose’ Butter

It always opens up in excellent shape, and
its quality and flavor are remarkably fine.
Taste ‘‘Bluenose’’ yourself! Then you’ll
feel more enthusiastic about recommend-

SMITH

AND

PROCTOR

SOLE PACKERS

ing it.
SOLE PACKERS.

SMITH & PROCTOR -

Halifax - N.S.

HALIFAX, N.S.

Say You Saw It

In

Canadian Grocer

Are You Interested?

In Buying a Business?

In Selling a Business?

In Engaging a Clerk?

In Securing a Position?

In Securing a Partner?

In Disposing of Second - hand
Fixtures?

Then you should use
Canadian Grocer’'s Classified Ad.
Columns.

It should find for you among
the progressive Grocers of Canada
at least one individual who is on
the lookout for just such a pro-
position that you have to offer.
CANADIAN GROCER reaches tha

retailer, the wholesaler, the

manufacturer, the clerk and
the traveller, just the men to
whom you wish to sell or from
whom you would buy.

No Other Paper Reaches

All These Men.

RATES:
(payable in advance)

2¢ per word, first insertion.

le per word, subsequent inser-
tions.

S¢ extra per insertion when re-
plies are to be addressed clo
Canadian Grocer.

Canadian Grocer
143=153 University Ave., Toronto

S

|

= A

BLAH JACR

TRY IT

LEN soLD
ALL
JOBBERS

8Y

PASTE
2Tove poLt St

Daily arrivals of
fine, fresh, frozen

Lake Trout
and Herring

also Pickled Herring.
Just the thing for
deliciously appetizing
and economical
meals. Big margin
for the dealer.

Y Only few hundred
barrels Georgian Bay
Apples left. Rush
your order through
—NOW,

LemonBros.
Owen Sound, Ont.

For Your
Particular
Customers

Buy

“Aurora”’

The Extra
Fancy California
Valencia Oranges

J. J. McCabe

Agent
TORONTO

51




CANADIAN GROCER

WRITE TO

10 Garfield Chambers, Belfast, ireland,
or Sample Copy of the

Irish Grocer, Drug, Provision and
General Trades' Journal

If you are interested in Irish trade.

We are buyers of evaporated and
farmers’ dried apples. Prices and
tags on application.

O. E. Robinson & Co.

Ingersoll Ontario

ASSIGNEES AGENTS LIMITED
154 Simcoe Street TORONTO
COLLECTIONS ASSIGNMENTS

Book-debts are monies in the other
man’s pocket. Use our speclal collec-
tion service—charges moderate, no col-
lection, no charge. Phone Adelalde 919.

CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of the
highest quality.
Send us your orders.

Agents:

Frank L. Benedict & Co., Montreal

EGG FILLERS

Our capacity is three times the tetal
Filler requirements of Canada.
PROMPT DELIVERIES
by us are therefore certain.
THE TRENT MFG. CO., LTD.
TRENTON, ONTARIO, CANADA

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J. CLIFF, Manager

ST. MARC COFFEE

Gives all users entire
satisfaction.

AUGUSTIN COMTE & CO., LTD.

725 Notre Dame E. Montreal

A SEED DEPARTMENI

¥

will add to your profits

grow and sell

SEEDS OF ALL KINDS

for Traders
Write to the actual wholesale growers for
rock-bottom prices and illustrated catalogue.
Buy well ahead to secure

LOWEST PRICES.
WRITE TO-DAY

GLASSIFIED ADVERTISING

Advertisements under this heading 2¢ per
word for first insertion, 1c for each subsequent
insertion.

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, ete,

Contracti n< count as one word, but five
figures (as $1.000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule bhe overiooked. Advertisements recelved
without remittance cannot be acknowledged.

FOR SALE

FOR SALE — SAUCE MANUFACTURING
business, including (E)lant. formulae, ete. Box
No. 100, Canadlan Grocer, Toronto.

FOR SALE—ECONOMY TIERING MACHINE
for handling and piling of heavy cases. Box
96, Canadian Grocer, Toronto.

FOR SALE—1 4-FT. REFRIGERATOR SHOW
case, 1 300-acct. McCaskey register, 1 vegetable
spray display stand, all in good condition.

Apply Sutherland & Robertson, Brandon,
Man.

FOR SALE — A GROCERY, FLOUR, AND
feed business in one of the best business towns
'in Ontario. Stock about $2,%00. Aunnual turn-
over about $25,000. Will sell store and dwell-
ing also. Easy terms. Box 101, Canadlan
Grocer, Toronto.

FOR SALE — GROCER'S SET
Younits” window display outfit. Oak. Make
variety window trims. Cost $40. Price (de-
livered), $20. . A. Shanks, 1281 Falrflield
Road, Victoria, B.C.

“ONKEN

WANTED

WANTED — SECOND-HAND COMPOSITE
Can Closing Machine, for closing spice cans.
Write to Box 102, Canadian Grocer, Toronto.

SMALL CASH RBGISTER FOR CANDY
counter; must be in first-class shape in every
particular. Give style, make, and capacity.
J. W. Burgess, Ltd., Bala, Ont.

WANTED BY AN OLD - PSTABLISHED
packing house, a representative between To-
ronto, Ottawa and Montreal, and between
Orillla and the Soo, on commission basis.
Write Box 98, Canadian Grocer, Toronto.

WANTED — COMMISSION BROKFERS IN
grocers' sundries calllng on wholesale and
retail trade dexire additional lines for British
Columbia. Best of references furnished.
Halliday & Thomson, 500 North-West Trust
Bldg., Vancouver, B.C,

WANTED—WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word wlill
make your wants known throughout the Do-
minfon to just the men who can satisfy you.
Seedour rates above and send along your ad.
to-day.

WANTED—HIGH-GRADE MEN TO CALL
on grocery trade in connection with Star Egg
Carriers and Trays. Nationally advertised and
used by more than of the grocers in the
country. Exceptional opportunity for higk-
grade men with real selling ability. For
particulars, write Star Egg Carrier & Tray
Mfg. Co., Rochester, N.Y.

MISCELLANEOUS

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. . Squire, Queensboro, Ont..
solicits your orders.

CASH FOR WASTE PAPER—-YOU WILL
recelve the highest price if you use a Climax
Steel “Fireproof” Baler. Full particulars,
Climax Baler Co., Hamilton, Ont.

.WAREHOUSE AND FACTORY HEATING

systems. Taylor-Forbes Company, Limited.
Supplied by the trade througbout Cnndn(.m

52

ACCURATE COST-EEEPING IS EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an bhour. BSev-
eral operations of jobs can be recorded on one
Limited. Office and factory, 29 Alice Street,
an excellent combination — employees’ time
card. For small irms we recommend this as
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine snited to your
requirements. Write for catalogue. Interna-
uonnlt'l‘lmo Recording Company of Canada,
Toronto.

THEY ARE GOOD
OLD STAND-BYS

Baker’s Cocoa
and Chocolate

are always in
demand, sell
easily and are
thoroughly re-
liable. You
have no selling
troubles with
them.

Trade-markon every
genuine package

MADE ONLY BY

Walter Baker & Co. Limited

Established 1780
Moatreal, Can. Dorchester, Mass.
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Ever Catch A
Fish Weighing
Twenty Pounds?

Up in the North Country, in the

-Temagami, the big fish abound.

That is where the angler gets

real sport. An article appear-

ing in July MacLean’s tells about the

fish in Temagami—the genteel brook

trout, the sportive black bass, the stately

grey trout, the common every-day pick-

erel and the scavenger pike — and how
they are caught.

For a fishing enthusiast the article will
have an immense interest, but even those
who know nothing of the gentle sport
will read this account with genuine
pleasure.

Thirty other features—two serial stories,
special articles, short stories, poetry, in

MACLEAN'S
MAGAZINLE

MacLean Publishing Co., Limited

143-153 University Avenue TORONTO, ONT.

FINE FLAVOR

for summer desserts

MAPLEINE

is dainty and delicious in
ices, puddings, pies.
Order from

Frederick E. Robson & Co.,
25 Froat 8t. E., Toronto, Ont.

Mason & Hickey
287 Stanley St., Winnipeg, Man,

CRESCENT MFG. CO.
SEATTLE, WASH.

Jﬂll NAKEY & SONS,LIMITED,
™\ 'DON .ENCLAND.

AGENTS.

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermed St., Winnipeg-

ALLISON 333%5

Minimize the Risk of Loss on Credit
Accounts and bring in the money
quicker—two mighty good arguments.
Installing the Allison Coupon Book
System in a store that has credit gives
the same result as adding more capital
to the business—and Allison Coupon
Books cost almost nothing.

HOW THEY WORK::

When a man wants
credit, give him an
Allison Coupon
Book, and have him
sign form at the
front, which be-
comes then his pro-
missory note to you.
As he buys, you
tear out coupons,
and when his book
is exhausted you can
collect his note or
extend credit for

errors, no disputes.

For sale by the jobbing trade everywhere.
Manufactured by
ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.
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A Free Pint Bottle

In exchange for your letter head.

Send us your letter head to-day, and we will
send you a free bottle of our

Vichy Lemonade

“La Savoureuse”
brand

*There 1s no better thirst-quencher on the
market to-day. ’

Because

it is absolutely harmless to the organs of the body.

Being natural, sparkling Vichy water from the Bassin de
Vichy, and fresh lemon juice and pure cane sugar, it has all
the properties of Vichy water with a sweeter taste.

We thought it was so good that we decided to offer no other
drink to our patrons who visit us during these hot days. Our
decision was right. They all enjoy this excellent thirst-
quencher. They admit it! Why shouldn’t they? They are
experienced business men just like you, who know a good
beverage when they taste it.

What we want is to convince you that “LA SAVOUR-
EUSE” Vichy Lemonade is the best summer drink on the
market.

That can only be done by letting you taste it.
So, get that bottle to-day; with our compliments.

This offer is good until the r5th of August.

LAPORTE, MARTIN, LIMITEE

584 St. Paul Street West, MONTREAL
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August’s Coming

and with it the never-failing warm, yes, hot weather,
spoiled fruit, melted and rancid butter and lard, tainted
meats, ete.

It’s your move

Invest in an Arctic Refrigerator right now and pay the
first payment on it in your saving the first month. The
Arctic with its perfect system of dry, cold circulating air
is a paying investment, not an expense.

Write for catalog.

John Hillock & Co., Limited

Makers of High-Grade Refrigerators and Fish Cases
TORONTO

The Natural Demand

created by advertising based on the positive
purity and goodness of the food and a fair
selling policy will pay the grocer better in the
long run than free deals or premiums of any
kind.

hredded Wheat

is a steady seller all the year 'round because it
is the best advertised breakfast cereal on the
market and because the shredding process is now
recognized as the best process ever discovered
for making the whole wheat grain digestible.
It is ready-cooked and ready-to-serve. Always
the same high quality and the same price.

MADE IN CANADA

The Biscuit is packed in odorless spruce wood
cases which may be easily sold for 10 or 15
cents, thereby adding to the grocer’s profits.

The Canadian Shredded Wheat Co., Limited

Niagara Falls, Ontario
(75-L)
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from the Manager
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*To prevent a heavy loss we had to take over the
store. We put in charge a bright young fellow
who had been confidential clerk in one of the
best stores in the city. He was a hustler and
; appeared to have every recommendation. He
W or. ,élﬂg took hold well. He cut down the amount of
/‘0 r 7 b e' crg:dit, increased the. sales, kept the store looking
spick and span. In six months’ time, to our surprise,
garba ge 1 found we were losing money. I couldn’t under-
stand it. We were getting good prices and should
can have shown a profit.

“I put in a little detective work and soon located the
leak. It was the garbage can. :

“My manager’s weakness was over-buying. Biscuits,
fruit, vegetables went bad and carried our profits out
the back door. No one could have been more sur-
prised when I pointed out the leak. But, see the
profit on these lines, he urged. He didn’t realize
that a garbage can full of spoiled fruit cancelled a
big lot of perfectly good profits.

“Well I’ll see you again,” concluded my wholesale
friend as he swung on to his car.

Meantime I pondered over the question: are any of
our subscribers working for the garbage can?

THE MANAGER.
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Grocers’ Delivery
Wagons

OUR SPECIALTY

Direct to You—
From the Factory

Write for Catalogue —or quotation
on your special design.

BROCKVILLE BUéGY BUILDERS FOR 50 YEARS. =
The Canada Carriage Co. - Brockville, Ontario

CANADIAN AGENTS \
Ruttan, Alderson & Lound,Ltd.

Winnipesg

L. A.Gastonquay,
60 Bedford Row, Halifax, N.S.

Nelson, Shakespeare,
Watkins, Ltd.
Vancouver, B.C.

Cottell’s
VINEGAR

. 1 Is the Vinegar to build up a permanent, inereasing and profitable trade.
1 Its delicious flavour and aroma distinguish it from all others.

1 It is equally good for pickling, salads and table use.

1 Tt is guaranteed full strength,

In short, it is the Vinegar which will pay you best to handle.

Write for sample and quotation.

WHITE, COTTELL & .CO.,, - CAMBERWELL, LONDON, ENG.
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DISHES

Recommend the food they carry

LOOK CLOSELY AT YOUR PACKAGES

Are you sending out bulk foods in sanitary, attractive,
moisture-proof, oil-proof packages?

Does the package go right into the ice box or pantry of your
customer, or must the food be transferred to a clean dish?

[f you have used a Riteshape dish your package is sanitary,
attractive, tidy, and will contain the food in all its original
purity until it is used.

Get Riteshapes from Your Jobber or
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The Oval Wood Dish Company

DELTA, OHIO, US.A. ‘ ﬂ h h\lj h du [\

(Made from genuine sugar maple)
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