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CIRCULATES EVERYWHERE IN CANADA
Alio la Great Britain. United St.tee. Weal Indies. South Africa and Australia

A Weellly Newspaper Devoted to the Grocery, Fruit. Provision 
and Food Stuffs Trades of Canada.
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Robinson’s Patent Barley
VOL. XIX. NO II.

Sales are increasing all over Canada.
New Buyers are cropping up everywhere. 
You cannot afford to be without

ROBINSON’S
PATENT BARLEY

Raised oa It.

fs Chocdip,” a 
wish Chocolate.

i, Brown <6 Company
TOmONTO and mOMTHMAL Umttad

Manufacturer» of High-grade Biscuit»
QANAÙA ËÈÊÈÊÊM
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A talk with Grocers
The key note of every grocer'» suc­
cess lies in keeping what his custo- . 
mers want.

JUST NOW THAT IS

Mathieu** Syrup
of Tar and Cod Liver Oil

This syrup contains the well-known 
curative and tonic properties of pine 
tar and cod liver oil in their most 
agreeable forms and becomes more 
popular every year.

Easy to get, easy to sell, 
without irritation.

It cures

4. L. MATHIEU
PHHIITH6,

C©„ LIMITED 
sisressseM, p.«.

MATINEU’S NEBVINE PSWSEE»
are a sure cure for headache, etc. 
Retail 18 powders for a quarter 
Write for sample.

Licorice Co.
llBIING KSMYUE'S

Cte -
Snot Ucnm.

V. A 5., SCUDDER sod M. * R, Brand* el 
PURE STICK LICORICE. Acme Licorie* Fol­
let*, il. A R. Wafer* In bag*, Licorice Loaenge», 
end a full line of Licorice Specialties Includ­
ing the celebrated soft licorice line* sold under 
the Company’# brand* a* fellow*! THE 
FLEXIBLE LICORICE. THE PLIABLE LIC­
ORICE. THE ELASTIC LICORICE,

106 John Street, BROOKLYN, N.Y.
JlliifltrftMd Catalogu# dii rtQUHf

m

'f
We have a very choice line of Molasses. 

Made in our Refinery from

Best India Cane
and

Coarse, Medium and Fine Qrain

.■s''

Hade In Wallaceburg by \\r/

: wt • - -4 * : ’■

;; i s
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When in 
Doubt

Buy These 
ir~ifY iî) Goods

Fry's
COCOCI Contains no injurious

drug^or chemicals, or 
factitious flavorings. Absolutely pu^e and hence 
of greatest strength. Sold ap(f known the 
world over as “strongest and best.”

When in doubt buy “Fry's.”

Cox's Gelatine
The oldest and most reliable 

Gelatine produced. Sure in results — quality never varies. The 
Gelatine that makes the housekeeper a firm friend of the store.

When in doubt buy “ Cox's”

Codon's Macaroni
Made only from the

real Taganrog (Russian) Wheat. No other wheat produces such good 
Macaroni. Not the cheapest, but the “best.”

When in doubt buy “ Codou’s.”

SOLD BY LEADING WHOLESALERS EVERYWHERE.
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Just like fishing
Building up trade is just like 

fishing.
If you use the right kind of 

bait and cast your line where the 
kind of fish you want are most 
plentiful, you’ll quite likely get a 
number of bites.

Then if you go about it right 
you are pretty sure to land most 
of them.

Apply the illustration to busi­
ness

If you want to catch the 
grocery trade, cast your line 
where all the good grocers 
in Canada congregate every week 
—looking for bait to build up 
their businesses with—in The 
Canadian Grocer. But

Suppose result» don't come at fust ,
What he yew goiu tur dew? /

Take out yewr ad, and kick yewrself,
An' go ter feelin" blew ï

Uv course yew hain t ; yew re goin' tew fish, 
An' bait an' bait agir.;

tiimeby some nibbles u bites 11 come,
Then yew'll pull 'em in.

Our Department of Advertising 
Service is now providing good 
bait for a number of our adver­
tisers—and stands ready to help 
a few more in this connection.

Drop us a line about it.

The Canadian Grocer
io Front St. E. 23a flcOlll St.

5err/ce

MontrealToronto.

imiitoS

MANUFACTURERS’ AGENTS AND BROKERS DIRECTORY.

BRANDON. WINNIPEG.

XAZ E ARE HERE
To store, to ship, and If you wish, to sell,
WB CAN DO IT. Consign your oars to us.

WILSON COMMISSION CO., LiniM
Wholesale Commlsaloa Brehera, 

BRANDON, MAN.

REGINALD LAWSON
MANUFACTURERS' AGENT and 

WHOLESALE COMMISSION BROKER
UNION BANK BUILDING

&r,nc‘ WINNIPEG, MAN.

CALOARY. TORONTO.

Start the New Year
Pi<rht

W. G. A. LAMBE A CO.
TORONTO.

Grocery Brokers and 
Agents.

EatablUhed 1665
Increase your business by appointing 

us your Western Repiesentatives. If you 
nave anything to sell write us.

NICHOLSON, BAIN A JOHNSTON,
Wholssale Commission Marchant» and Brokers

OALGARY, ALTA.
head Office: BICHOLSOR â BAIN, WINNIPEO.

6_C. E. KYLE

-wTTolesale orocers' broker
and MANUFACTURERS' AGENT

27 FRONT ST. E., TORONTO
Highest reference». Commissions solicited.

MONTREAL
VANCOUVER

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

11 St, Sacrament Street, “
Tel. Main 778. Bond 28.

THE ^
GROCERY

BROKER

VANCOUVER, B C.

The QUAY, YOUNG 4 SPARLING CO., Limited
Salt

. Manufacturers
Qranted the highest WING HAM
swards In competition _ _ . _ ___

WINNIPEG.

Dingle (82, Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS, 
excellent Storage Aeoommedetlen. 

Consign Your Oars to Ue.

BUY

Star Brand
COTTON
CLOTHES
LINES
-AND-

COTTON
TWINE

Colton Lines are as chcsp a» Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 
•ee that yen gettbem. ___

EASTERN MANUFACTURERS
-abb-

shippers.
All EYES are

turned on
MANITOBA AND THE WEST.

"W"E3
Represent some of the leading houses in

CANADA snd the Ü.S.
IBCREA8E YOUR TRADE. WRITE WA.

NIOHOLSON A BAIN, WINNIPE9,
Wholesale Canmltalaa Mershsats sad Brskare.

6964
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the people op

JAMAICA
are now buying thing» in the 
United States which they ought 
te buy in Canada. They don’t 
knew what we can do. A small 
advertisement in the

KINGSTON
GLEANER’
might bring inquiries. Better 
write for rates te

I. C. STEWART, Halifax.

.ESTABLISHED 1849...

Capital and Surplus, «1,500,000. Office, throughout the Civilised World
Executive Offices : Eos. 346 and 348 Broadway, Hew York City, U S A.

THE BRADSTREET COMPANY gethera Information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort Is spared, and no reasonable expense considered too great, that the results mav justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit Its office's and connections have 
ci*vi'llzed'^vorideitende< ' anc* ** furnishes information concerning mercantile persous throughout the

Subscriptions are based on the service furnished, and are available only by reputable wholesale lobbli.e 
aud manufacturing concerns, and by responsible and worthy flnancial, fiduciary and business corporations 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited

-OFFICES IN CANADA—
HALIFAX .N.3. 
OTTAWA, ONT, 
VANCOUVER, B.O

HAMILTON, ONT. 
QUEBEC, QUE

LONDON. ONT. 
ST JOHN, S B 
WINNIPEG, MAN TORONTO.

U., QUI 
ONT

THOS-C- IRVING, Gen. Man Western Can.da Toronto

CAPS TAN BRAND

HIGH-GRADE TOMATO CATSUP
Put up in lu-oz. and 20-oz. bottles of 

a new design, and is very attractive.

This Catsup is far superior to many 
others and is giving perfect satisfaction.

Ask your wholesale grocer for it or see 
our travellers’ samples.

The Capstan IVlfg. Company
TORONTO, ONT., CAN.

1...-w /

THE AUER GAS LAMP
Delightful to read by.
Gives the Light of 100 

Candles and Costs Less 
Than Coal Oil.

No smoke or smell. The 
whitest, clearest, softest light 
for reading or sewing. The differ­
ent styles are suitable for store, 
church or home. Satisfaction 
Guaranteed. Catalog on Request.

I AUER LIGHT OO., MONTREAL.

Disappointment to grocer or 
customer is unknown when

Sterling
Brand

Pickles
are in question. There is an 
untellahle something about the 
Pickles and Relishes of this 
firm that gives them a position 
in the trade peculiar and alone.

Made in Canada by

THE T. A. LYTLE CO., LIMITED
124-128 Richmond St. West,

TORONTO, CAN.

■V aOYEL Used like Common Salt, 
but contains 

the Vital Phosphates 
of Whole Wheat.

SALT
USED IN ALL THE ROYAL HOUSEHOLDS AND ALL THE BEST HOTELS AND FAMILIES IN EUROPE.

Sold wholesale by the following firms:
Quebec : Whitehead dk Turner. 
Montreal : D. H. Rennoldson.

Ottawa : H. M. Bate <fc Sons, Ltd. 
Kingston : Geo. Robertson <& bon.

Toronto : W. G. Patrick <fc Co. 
Hamilton : Jas. Turner «& Co., Ltd.

Winnipeg. The Kenneth Mackenzie Co 
Victoria : R. P. Rithet «fc Co., Ltd. 
Vancouver: Kelly, Douglas A Co.

3
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The Victories of Japan
on land and sea are as astonishing 
as the victories obtained by the teas 
of the wonderful little isle.

No grocer selling Japan Teas 
will fail to please his trade

If you haven’t tried them do so. 
Cultivate them for your trade.

4* *f* 4* 4*4*4* 4*4*4* 4* 4* 4*

LARD
vtwwwvvwvwi wvwwwv\wvww

A D E Ma

Orders can be filled by any of the 
leading jobbers in Canada 

or direct.

THIS SHOULD SETTLE IT
Any retail grocers that are handling any of the cheaper grades 

of compound we will be pleased to send them as small a quantity as 
1-20 pound wood pail of our Boar's Head Brand Refined 
Lard Compound as a means of having them test the superior 
quality of our goods as follows :

Place the Boar’s Head Brand Refined Lard Com­
pound together with the goods you are selling in a warm pldce 
and keep them there for a period of ten days, at the conclusion of 
which time you will find that the Boar's Head Brand Refined 
Lard Compound is in good condition and neutral in odor, while 
the cheaper grade of Compound will have an objectionable tallow
odor. Boar’s Head Brand Refined Lard Compound will 
keep neutral under the same conditions that any other cooking 
grease will become rancid, four or five times as long.

Tierce» 
Tube - 
Palis, wood 

“ tin -

400 lbs. 
60 lbs. 
20 lbs. 
20 lbs.

Palls, tin lO lbs. 
5 lbs. 
3 lbs.

WRITE FOR FULL PARTICULARS REGARDING TERMS AND PRICES

THE N. K. FAIRBANK COMPANY,
Wellington and Ann Sts., MONTREAL, QUE.

4
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Never Disappoint
a customer on Condensed Milk or

- you will lose his trade.

REINDEER BRAND
means pure rich milk and is the best 
substitute for fresh milk. Everv Tin Guarantfed-
W. G. A. LAMBE & CO., Canadian Agents.

St. Lawrence Starch Co., Ltd.
Port Credit, Ont.

Cases, 40 packages, $2.50

IVORINE
COLD WATER

STARCH
Worthy to be recommended by 
Grocers for general use in every 
household. A boon to the 
Laundress. Cold Water and 
Ivorine go together.

Old fashioned notions are sometimes 
discounted in these days of false impres­
sion, but people who use Baking Soda 
insist on buying the

“COW
BRAND”

P because of the satis-
faction it has given 
for over 50 years. 
That means a life- 
time of satisfactory 

R service. People
wouldn’t buy 
keep on buying if 

Vl lr there was any skimp-
ing at all in the 
goods

If you want mont recipe books for free distribu­
tion, you’re only to say the word.

JOHN DWIGHT â CO., Manufacturer*

6
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Reduce
Your Tea Stock

Put your money to work where 
it will earn more interest.

You can do it without sacri­
ficing the tone of your tea 
department.

Clear out those slow selling 
lines. Drop the inferior and 

^sell the superior

CEYLON TEAS
They are the teas that sell.

In both Blacks and Greens.

ft
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*et»T* REQUIRED in Csnedâ and Dnlled aiateâ 
«o sell andIO mil »UU obtain wboleiale order» tor Ceylon 
Black and Oreen Teas on commiuion Apply

"COMMISSIONER,”
CANADIAN GROCER,

BB Fleet Street E.C. London, Eng

Modern 
Merchandising

demands modern 
methods. The Allison 
( ‘oupoN Book is a strict­
ly modern Conven­
ience and Safeguard 
against mistakes and 
consequent loss of 
money. It is better than 
any pass-book, punch 
or check system ever 
invented, and its abso­
lute accuracy makes it 
the Cheapest System 
on this big earth—ex­
cepting, of course, the cash system. See here

IF A MAN WANTS CREDIT
lor 110, give him a *10 Alllion Coupon Book, charge 
him with *10, and there you are. No trouble at all. 
If he buy» a plug of tobacco for ten cent», just tear 
an a ten-cent coupon—that's all. And »o on tor all 
hl« purchase» up to limit of the book. NO PASS
book, no writing, no time lost, no
KICKING. There are other Cojipou Book», of course, 
but why not have the beitf Let u» «end you a 
free «ample

Per Sale In Canada ny
Tilt EBY, SLAIN CO., Limited, TORONTO.

C. 0. BEAUCtlEMIN » FILS, MONTREAL.
ALLISON OOUPON CO., Manufacturers. 

Tedieaapolla, ladlaaa.

BLACK JACK
WILL HRINti NEW CUSTOMERS TO YOU R STORE

TRY IT

$UkCK JACK
PASTE

stove polish
Ste.ts P**»-4' .

POLIS* ÇB-

2-lb. tins 3doz. in case.

SOLD BY ALL JOBBERS

OAKEY’S The eriginel and only Oenolne
Preparation for Cleaning Cut­
lery. 6d. and 1». Canister»

•WELLINGTON ’
KNIFE POLISH

JOHN OAKEY & SONS, LIMITED
MANUFACTURERS OF

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, ete.

Wellington Mills, London, England
Agent :

JOHN FORMAN, 644 Craig Street
MONTREAL.

POROUS

AND

CHEAP

STRONG

DURABLE

LIGHT

BEST MAD1

FOSTER'S
STANOARD

POT

Grocery men
Have you sent us your order tor Flower Hots *

NO. 1 ASSORTMENT - $5.10
NO. 2 ASSORTMENT - $4.15

Crates of assorted Pots. Fern Pan*. Saucers, ete.- 
prepared it) order.

Tha FOSTER POTTERY CO.
HAMILTON. Limited

PICKLES
” Queen Quality” Pickles

nixed and Chow 
Bulk and Bottled

Our Sweet Pickles do not Sour, and our 
Sour Pickles do not Mould.

1 Taylor & Pringle Co.
LIMITED

Owen Sound, Ont

3 Lines to Sell
Sutton’s

Ammonia
Essences

(Worcester)

Sauce
Write for list and particulars 

to

i F, SUTTON SONS & CO,
KIRO'S CROSS

London, Eng.

WILL IT PAY?
Every business transaction is weighed 
by one standard

WILL IT PAY ?
If you handle oil of any kind It will 
pay you to purchase a

BOWSER
SELF MEASURING

OIL TAN M
Let us ask you a few questions :—
Is it worth 10 cents a day to handle 

your oils without waste?

Is it worth 10 cents a day to sell 
your oils without loss of time or 
labor ?

Is it worth 10 cents a day to have 
no leaky, dirty measures and 
funnels to handle ?

Is it worth 10 cents a day to keep your oil room neat and clean r 

We might propound a hundred questions equally as pertinent. It any ot these is 
worth 10 cents a day, is not the combination of the many worth more than the cost 
of a “Bowser Self Measuring Oil Tank" which will give you 

advantages ?
Let us give you full particulars. Ash for Catalog

Double First Floor Outfit

all of these

B.“

S. F. Bowser CEL Co.,
330 Front St. "West

TORONTO.

1
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THERE’S ONLY ONE
reason why you should sell

JAMES’ DOME BLACK LEAD
and that is because it is the best; for the proof of this look 
at its record, over 65 years on the market, and still at the top.

W. G. A. LAM BE & CO., Canadian Agents Keep up your stock•

i*. huuj

»EC.wrL!,0H«.SCN3j

Paid For Itself.
C. WILSON & SON, Limited, Scale Manufacturers,

Toronto. Hamilton, Mar. 19th, 1903.
Dear Sirs:—

I bare used your BALL-BEARING COMPUTING SCALE for several years 
now and I believe it has paid for itself a good many times over during that period. 
Most of my profits went to my customers in overweights in the past. Now I have 
a little left for myself.

Yours truly, -----------

One of a hundred similar testimonials secured by us. Let us put you 
on the same road to prosperity. Catalogue free for the asking.

C. WILSON & SON, Limited, TORONTO. -1

ÇVO

6 6 ENTERPRISE"
Rotary Smoked Beef Shaver Rapid Grinding and

ter with pleated Pitlverizing Mills
Self- Sharpening De vice

$22.50
22.50

LIFTING A LATCH DROPS 

SHARPENER INTO PLACE

A FEW TURNS OF THE WHEEL 

GIVES BLADES A KEEN EDGE
No. 125, I Blade,
No. 129, 2 Blades,

We also make
Self-Priming and Measuring Pumps, Self-Measuring " 

Faucets, Bung Hole Borers, Self-Gauging Cheese 
Knife, Meat and Food Choppers, Etc., Etc.

Illustrated Catalogue Mailed Free
Order from your Jobber No. 512, $13.50

The Enterprise Mfg. Co. of Pa., Philadelphia, u. s. a.

40 Sizes and Styles for Hand, Steam and Electric Power
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GROCER REFRIGERATORS
The Best Finished and Most Up-to-Date Grocer Refrigerator on the Market.

r
WHAT’S THE USE

A

B1

.iullllllliii

FOR SALE BY ALL DEALERS WHO HANDLE BRANTFORD 
REFRIGERATORS, OR BY THE MAKERS 

Write for descriptive circular.

HAM S NOTT CO., Limited, Brantford, Ont.

,«u« ml

ol spending the biggest part of your life in an inconvenient, untidy- 
looking store, when you t an tit it with WALKER BINS at an outlay of 
money that soon comes back to >« u in increased patronage and sales " 
They make your old store a new store, you have a place—and a clean 
place—for everything, and it’s no trouble to keep it there. No waste 
>tock, no insects, no tasters to decrease your profits. Everything in 
sight, too.

PEOPLE BUY MANY THINGS THEY WOULDN’T 
THINK OP IP THEY DIDN’T SEE THEM.

Booklet for the asking. V

Tie Walter Pivoted Bio aid Store Fiitore Co.
Factory, BRAMPTON. head Office, TORONTO.

The Latest Cash Register
THE NEW

MACHINE

Wjw".

A MONEY AND LABOR SAVER

A CASH REGISTER that not only records all 
Cash Sales, Credit Sales, Money Received on 

Account, Money Paid Out or Money Changed, hut in 
addition issues a check which shows the total amount of 
the sale made, the clerk who made the sale, and prints 
in red a separate amount showing a sale has been made 
of a certain line of goods.

This cash register enables you to keep an absolute 
and accurate record of any particular line of goods, as 
you are able to compare the sale of one brand of goods 
with another, as to which pays you the most money.

A National Cash Register
Saves money and pays for itself out of the money it saves.

Let one of our representatives explain how this system 
is carried out.

CUT OFF HEBE AND MAIL TO US TODAY

NATIONAL CASH REGISTER COMPANY, DAYTON. OHIO

I own n _____ store. Please explain to me
what kind of a register is best suited fur my business. 

This does not obligate me to bug.
Address 

~\v>. Clerks

8
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This list is for the purpose of placing retailers, 
manufacturers" jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading Canadian 
Accountants and Auditors

adjusting and auditing accounts, arranging part­
nerships or organising joint stock companies, 
devising special office systems, making collec­
tions and investigations, handling estates, mak­
ing valuations, etc.

DAVID HOSKINS, F.C.A.
Chartered Accountant. Auditor, Financial Valuator.

27 Wellington Street East, - Toronto, Canada.
This Space $15 a Year.

JENKIN8 A HARDY, 
Assignees, Chartered Accountants, 
Estate and Fire Insurance Agents. 

16X Toronto Street Toronto.
466 Temple Building, Montreal.
100 William Street, New York.

This list Is for the purpose of placing manufac­
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the collection of accounts, legal representation,

LEGAL CARDS.
organization of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rates apply to Mao Le an Pub­
lishing Co., Limited, Montreal or Toronto.

TOPPER PHIPPEN A TOPPER, 1 At/aTER, DUCLOS 4 CHAUVIN
Barristers, Sol'citors. Etc. / ,wÏTe' ,■

j/ Albert W. Atwater, K. C. Consulting 
Wlnnlner Cauada. / Coansel for City of Montreal. Chas.Winnipeg A. Ducloi. Henry N. Chau,™

BEATTY, BLACKSTOCK, FASKEN, RIDDELL A MABEE
Barristers, Solicitors, Notaries, Etc.

Offices, Bank of Toronto.
Tel. Main 3813. .... - Toronto, Ont.

IRWIN A JONES. Barristers etc. W. G WILSON
H E. Irwin. K.C.. Clerk of the Peace.
County of York; B. Morton Jones. Barrister, Solicitor, Notary, f'onvey
B.C.L.; Solicit ors for Equity Fire Insur- ancer, etc.
ant e Co.. Berlin Fire Insurance Co. Napanee, Ont.
24 King St. W., Toronto. Weston, Ont. j

MEWBURN & AMBROSE 
Barristers, Solicitors, etc.

S. C. Mewburn, E. H. Ambrose,
Hamilton, Ont.

WM. A McLEAN
Barrister, Solicitor, Etc.

Head Office, Guelph, McLean's Block. 
Branch Office, Acton, Town Hall. 

Corporation Solicitor, Etc.

Educationa | . . The following Institutions for the education1 \J © P â r l m C n t* of business men’s sons and daughters are
recommended by this paper :

St. Margaret’s College, Toronto
A Boarding and Day School for Girls.
Thorough courses in every department.
Only teachers of the highest academical and professional standing employed.

GEORGE DICKSON, M A.. MRS GEORGE DICKSON,
Director. ^ Lady Principal.

METROPOLITAN
Telegraphy, Shorthand, Commercial, Civil Service, Banking Courses, the Best 
in Canada We guarantee to place every competent Student. Ask for a list 
of our Students placed during the last three months. One or sll courses 
same price. No Restrictions.

BUSINESS0™" R ,A‘ FARQUHARSON. B.A., Principal. 
COLLEGE. 44 Bank St., Ottawa, Can.

ALCOHOLISM
dieted with the disease of drunkenness, is known only to

The best 
treatment 
for all per- 
s o n s af-

DR. MacKAY, Address City Hall, Montreal, Que.
Absolutely private treatment.

WE ARE AWFULLY BUSY
PRINTING FOR OTHERS

But we have time to do your work too. 
Send for our Sample Book. A 2c. stamp 
brings it. ;

G. A. WEESE & SON, 44 YoXSt0

STANDARD 
TELEPHONE SETS

FOR SALE

$5.00 per set. Slightly used but in good order

Apply to
SALES department:

178 Mountain St., - Montreal, Que
OR

To any local manager of the Bell Telephone 
Company of Canada.

HOTEL DIRECTORY.
NEIL McCARNEY, Prop W. C. McCARNEY, Manage*

THE PROVINCIAL
Leading Commercial Hotel. GANANOQUE, ONT

Located in Heart of Business Section. Ten First-class Sample Rooms.

HOTEL GRAND
O. F. BAKER, Prop. GALT, ONT

First-class accommodation for Commercial Men.

Trade With England
Every Canadian who wishes to trade successfully with the 
Old Country should read

“Commercial Intelligence”
(The sddre»» I» 168 Fleet St., London, England.)

The cost is only 6c. per week. (Annual subscription,including 
postage, $4.80.)

Moreover, regular subscribers are allowed to advertise without 
charge in the paper. See the rules.

10
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C>B.
FINEST PRESERVED PROVISIONS

Cleanliness and Purity 
Carefully Packed

SPRING ORDERS 
NOW ON THE WAY

HAVE WE GOT 
YOURS?

CROSSE (§b BLACKWELL, Limited
London, Eng.

C. E. COLSON & SON, MONTREAL, Agents.

11

J



tm
m

TUB CANADIAN QROCBN March 17, 1966

A SELLER
COPPER KING WASH BOARD

Extra Heavy Electro-Plated Zinc—Will last foul1 times as long as the ordinary board.
A handsome, very durable Board—Will delight your customers and bring 

repeat orders
Freight paid on live dozen lots as far north as North Bay.

Ask our Travellers about this.

W. H. GILLARD CEL CO., HAMILTON
Wholesale Grocers, Tea and Coffee Importers.

“Missing Links”
Like a long chain they form a complete unbroken line.
Each one link in that chain represents the best and strongest of its 
own grade and quality, from the ordinary to the very highest.
The whole Coffee world is represented in this magnificent line that■M OOD & CO.

IMPORTERS AMD ROASTERS*
■boston, mass A constitutes WOOD’S COFFEES.

CANADIAN FACTORY AND SALESROOM,

No. 428 St. Paul St., MONTREAL

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

Why You 
Should Stock 
With These

has the words “Imperial Brand 
Maple Syrup” on the label—all 
the trouble comes of the other 
half.

Which “half” are you selling?

ROSE & LAFLAMME, Agents, Montreal

Sell
Well

Good
Profit

Give
Satisfac­
tion

ROSE AND 
LAFLAMME

MONTEE*L

!



I

March 17, 1806 The Canadian Grocer.

"W-

GOSSIP ABOUT OURSELVES
1 r*l ^**‘* * »■**« —* *“

An Invitation.
HE Grocer has often extended 

an invitation to its readers 
to make the ^ffiee of The 
Grocer their headquarters 
when visiting Montreal, To­

ronto, or Winnipeg. It will do no harm 
to repeat the invitation. Members of 
the trade are always welcome visitors 
at our offices. We are often able to be 
of service in affording information, and 
we on our side are always glad to get 
the point of view of another. By the 
interchange of ideas progress is occa­
sioned, and an editor can never be more 
prulitably employed than in discussing 
trade conditions with visitors from out­
side places.

it should not lie thought, however, 
that it is necessary to come to Toronto, 
Montreal or Winnipeg to talk to the 
editor. If you have a difficulty, an 
idea, a suggestion, that might be solved 
to interest or help some one else in the 
trade, write to The Grocer. As the 
organ of the trade, The Grocer should 
be a changing house of ideas. Its col­
umns are open for the discussion of 
matters of tradje interest. Give the 
trade the benefit of your ideas. Write 
now.

Getting Busy.
The Special Spring and Export Num­

ber of The Grocer has begun to absorb 
the attention of all our departments. 
The engravers have in hand the design 
for hie cover, which promises this year 
to oe the finest we have used. The 
editors have been laying plans and de­
veloping ideas for months, and believe 
that the new features which will be 
founti in this Spring’s special will not 
do them any discredit. The advertis­
ing men have not said much so far but 
are convinced that with strong editorial 
features that are being worked out. 
they will have no difficulty in breaking 
all recorus. The mechanical department 
are prepared to do their part, if given 
a chance. By a chance, they mean 
time. It takes time to do a fine job 
in printing: when, therefore, the adver­
tising or make-up man gets after the 
advertiser for copy, let him not think 
it is the result of innate cussed ness or

a preverse desire to drive the adver- 
iser to drink. Remember, that the 

mechanical department is after the 
make-up man, and the latter is after 
the advertising man. and that his in­
sistence on getting copy early is born 
of an ambitition to do you a good job 
and to turn out the finest copy of The 
Grocer, typographies 1 Iv. that can In- 
printed.

A Friend Down by the Sea.

The Grocer is in receipt of a letter 
from Mr. M. G. DeWolfe. a well known 
business man in Kent ville, N.S., and an 
ex-president of the Maritime Board of 
Trade. The letter is particularly in­
teresting in view of the graphic des­
cription it gives of the facts of the 
sever snow storm which the Maritime 
Provinces experienced recently. He 
says : “Hope you ate not having our 
experiences as to Winter. The first 
through mail train for sixteen days 
fri in Halifax arrived at noon to-day. 
February ‘27. No Montreal papers ex­
cept dates of February 13 and 20. and 
they came ..nth to-day. Our mails have 
been sent from Halifax to St. John, 
to come to lligby by boat, and are still 
there. Halifax mail of February 13. 
Hi, 17, 18. and 20 has not yet reached 
us. The D.A.X. has had a fearful time, 
and out of coal. No freight since Feb­
ruary 10. and towns along the line are 
short of fuel, food and Hour. Our 
Board of Trade, and all the volunteer 
citizens available, have helped shovel 
and pick out the road, but wind and 
storm seem to rage each day. No train 
west of here for some time. A sfonn 
of snow and wind is now in evidence. 
Ii:t the train has returned to Halifax 
and I trust will reach us again to-mor­
row. Business has been at a stand still, 
even the banks being idle. So far. no 
suffering has occurred here, as we found 
quite a lot of flour and some coal at 
Port Williams and Wolfville, but that 
stock is now exhausted. It is quite a 
treat to get a week’s mails at once, and 
to tind that the world did move all the 
same. I feel sorry for the poor chaps 
out on the country roads, a long dis­
tance from supplies. Some of them 
have had a hard time to get to market.
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For over two months we have had this 
hitter weather, only lit for Siberia. Am 
looking forward for The Grocer of Feb 
ruary 10 and 24. The issue of Feb­
ruary 17 arrived to-day.’’

This reads like the old time exper­
iences of half a century ago. when rail­
ways did not exist in Canada, and com­
munication between different parts i t 
the country were delayed on account 
of Winter storms.

Word From the Indies.
I’he Grocer’s travelling representa­

tive, Mr. John t anteron. so well known 
throughout Canada, is enjoying to the 
full his trip through the West Indies. 
In a recent letter, Mr. Cameron says : 
“I leave here, Hamilton. Bermuda, 
some lime to-morrow, per steamer Ocanto, 
for St. I.ucia, Barhadoes. Trinidad and 
Dcinerara. The Oeanio does not call 
on all the islamU going south, but on 
my return trip will do so. This will 
afford me an opportunity of visiting 
Ilient all. I also ran out to St. George, 
twelve miles from Hamilton, and to 
Somerset, an equal distance away, an I 
I am pleased to sax did well in both 
villages.
“I find the stores are located far 

apart front each other, taking consider­
able time to get at them. 1 am afraid 
it will take me a lotie time to get hack 
to Toronto. "’

The latest report from Mr. Cameron, 
dated Georgetown. Demerara, indicated 
continued success, and go to show that 
The . amidmn Grocer is living received 
very cordially by the West Indians, who 
manifest a strong desire to develop 
their trade with Canada.

All Read Grocer
The Grocer is in receipt of the fol­

lowing letter from Mr. Horace Has- 
z.ard, M.P., of Charlottetown, P.E.I.

Mr. Haszard, as business man. Member 
of Parliament, and ex-President of the 
Maritime Board of Trade, is extensively 
known throughout the western as well 
as the eastern provinces. The fact 
that be should notice, mark and go to 
the trouble of having corrected a typo­
graphical error in one of The Grocer’s 
articles, shows how widely, and how
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■ass» g umu i,GmUV'

iroVE
cStqv^. PO\,\yfe2-

Well KNOWN‘"“RELIABLE.

-tove Polish
_____ &

. ~^7ove pol\s»^

^|NS'm wobS^SUOMNTEEO '"-TRADEinTi ns
Our packages are larger and more attractive in style than any others.

The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors. Canton, Mass,
For sate by all Wholesale Grocers ; also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

vlnsely The Grocer is perused. It is 
worthy of notice that the same article 
should have been read and noted by 
prof. J. A. Ruddick. Dairy Commis­
sioner.

The Maclean Publishing Co., Limited.
Gentlemen : I’pon looking over The 

Canadian Grocer of January 13 last, 
page 21. I noticed an error in the lig­
ures showing the increase in the dairy 
industry of Canada, in so far as they 
related to P. K. Island, and on January 
IN 1 wrote to Professor J. A. Ruddick, 
Commissioner of Agriculture, calling his 
attention to the matter, and later I re­
ceived a reply from him stating that he 
intended writing you to have the correc­
tion made.

Owing to the continuous stormy and 
severe weather, our mails have been 
very much interrupted, so that since 
13 January, 1 only received one number 
of The Grocer, dated 3rd February.

If the correction has been made, would 
you kindly oblige by mailing me a copv 
containing the correction. When writ­
ing to Prof. Ruddick, I pointed out that 
according to the table presented, P.K. 
Island was made to appear as having 
stood still, whilst the other provinces 
showed wonderful progress, during ten 
years, 1890 to 1900. The industry in 
this province was only just getting un­
der way in ]890, but, the figures for 1900 
were used in both instances.

Yours truly 
Horace Haszard.

Charlottetown, P. E. I., 21 Feb., 1905.
Appreciation.

That appreciation of The Canadian 
Grocer is not restricted to the confines 
of Canada, is evidenced from a recent 
letter received from The Cumpson-Pren- 
tiss Coffee Co., Buffalo, N.Y., in which 
they remark that they find The Cana­

dian Grocer* “ A hustling and up-to- 
date journal, of great interest.”

Among Ourselves.
Mr. Richard Quayle, of Ishpeming, 

Mich., writes that The Canadian Gro­
cer is the best publication of the kind 
he has ever seen.

EXPORT SHIPPERS’ LIST.
The value ol having at hand a selected 

list of shippers’ agents and manufactur­
ers arranged alphabetically under their 
different towns must be apparent to 
every business man, and the general ar­
rangement of the 1905 edition of “The 
Export Merchant Shippers of Great 
Britain and Ireland” is most convenient 
for ready reference. The publication is 
now in its fortieth year, and the present 
volume has received thorough revision, 
with special attention given to index to 
class of goods shipped. It should be 
even more useful than before to buyers 
of British goods. It is published by 
Dean a Son, 160a Fleet street, London, 
Eng., and the price is 15s. 6d. net. Mem­
bers of the trade desiring the same will 
kindly mention The Canadian Grocer in 
application.

BACK TO IMPROVED PREMISES.
L. "Chaput, Fils & Cie, wholesale gro­

cers, Montreal, whose premises on Des- 
Bresoles street were destroyed by fire, * 
have removed to their rebuilt and reno­
vated premises. The new building is 
thoroughly improved in every respect, 
the. sample rooms and general offices en­
larged and brightened up, a new room 
for use of travelers arranged, type­
writers’ room and private offices added. 
A tour through the building under the 
guidance of Mr. Armand Chaput, of the 
firm, by The Grocer representative, 
showed a most completely rehabilitated 
and improved establishment, the ship­
ping, receiving, packing and bonded 
warehouse and pellars being such as to 
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admit of careful and speedy receiving and 
delivery of goods. The sample room is 
most conveniently altered, the re-ar­
rangement of the showcases and desks 
tending to quick attention to customers. 
The lighting seems to be about as per 
feet as can be arranged and their new 
telephone system the most modern at­
tainable. When thoroughly equipped 
with the introduction in a few days of 
magnificent office counter and bank rail­
ing compartments the edifice may be 
considered as one of the most complete 
on the continent. L. Chaput, Fils A 
Cie should certainly be proud of their 
new quarters.

A REFLECTION OF THE PAST.
William Pinkerton, the detective, was 

praising the various cash-registering de­
vices that have come of late years into 
world-wide use.

“These machines,” he said, “have un­
doubtedly diminished crime. They have 
saved many weak persons from a daily, 
an hourly temptation hard to withstand. 
They have also saved employers a great 
deal of money, for they have driven the 
dishonest out of a field of work wherein 
they loved to labor in the past.

“I heard of a clerk in a grocery the 
other day who was getting $8 a week. 
He had to be on duty at 7 in the morn­
ing, and he was not through till 7, and 
sometimes 8, at night. The poor fel­
low had no time for anything but work 
and sleep.

“He found time, though, to get mar­
ried, and the week after the ceremony 
he asked his employer for a raise.

“ ‘Why, Horace,’ the employer said, 
‘you are getting $8 a week. What ails 
you'! When l was your age I kept a 
wife and two children on $8 a week and 
saved money besides.’

“ ‘They didn’t have cash registers in 
those days,’ said Horace bitterly..”— 
Cincinnati Enquirer.
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INCREASE your Fish Trade and your Profits by handling

EMPIRE COD STRIPS
JUST TO HAND

Behring Sea Whole Cod 
Pacific Coast Smoked Salmon

Behring Sea Maple Leaf Cod, I lbs. 
Pacific Coast Smoked Halibut

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.

L E T is near at hand.

We have a full line of Fish at very attractive prices.

Kegs Salmon Trout.
Half-Barrels No. 2 Fat Mackerel.
Pails No. 2 Fat Mackerel.
Half-Barrels No. 1 Labrador Herring.
Barrels No. 1 Labrador Herring.
Pails No. 1 Labrador Herring.
Cases Boned and Skinned Cod, 100 lbs.
Quintals Cod, 1 12 lbs., very nice.
Boxes Pure Cod, Boneless, Vs and 2’s Blocks?

All Pickled Fish rebrined before being sent out.

LET US HAVE YOUR ORDERS.

JAMES TURNER & CO., - Hamilton, Ont.
Wholesale Grocers

If you wont to give 
your customers a 
treat# send us an

TT A D T A NI Peaches- Pears,
£ /\|\ £ /\|Y Plums,Raspberries,

order for

THESE ARE THE FIHEST GOODS PACKED. ALL TARTAN BRAHD GOODS CUARAHTEEO BY

BALFOUR. (8b COMPANY,
WHOLESALE GROCERS - - HAMILTON
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“FORCE” FOOD-Special Deal
Your Last OKanoO. Until March 20th we 
will allow 40c. rebate per case on 5-case lots, freight prepaid, thus 
bringing price down to $4.00 per case. On 2-case lots we will 
allow 25c. rebate per case. Order DOW.

THOMAS KINNEAR & CO.
\AZ holesale Grocers TORONTO and PETERBORO

Maple Syrup
Beauce Brand

Wine Measure

TINS— H gallons to Case $4.50 per ease
i'4 “ 4 80
■>H - 4.80
24 pints 2 50

BOTTLES—1*2 quarts ‘ 2.40

Imperial Measure

TINS—5 gallons to case $4.25 i
BARRELS 350 lbs. 06
KEGS—150 lbs. .06|

per lb.

Freight prepaid on shipments of 3 case lots and 
over, or on kegs or barrels to all railway points in 
Ontario as far north as Owen Sound, Gravenhurst, 
and on the main line of the C.P.R. as far as North Bay. 
To all points beyond these limits and east of Winnipeg 
a freight allowance of twenty five cents per hundred lbs. 
will be made.

We are now booking orders for new run syrup .to 
be shipped on or about the first April. BEAUCE 
BRAND is the standard of excellence.

Special Quotations Given on Quantities

A. F. MacLAREN IMPERIAL CHEESE CO., LIMITED 
SOLE AGEN PS. . TORONTO. ONT.
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R WATSON, general merchant, 
Hyde Park Corner, has sold out 

* to Walter Reeve.
A. J. Vandrick, grocer, Listowel, has 

sold to E. Vandrick.
J. C. Dupont, grocer, Ottawa, is re­

tiring from business.
Mrs. Clias. Heavey, grocer, Arnprior, 

is giving up business. ■
0. Dahl», grocer, RatYfortajj^ has as­

signed to E. Appleton.
The assets of Alex. McKenzie, grocer, 

Ottawa, bate been sold.
•I. Morrison has opened up a flour and 

feed store at Tillsonburg.
Mrs. F. Powell, confectioner, Perth, 

has advertised her business for sale.
The Winchelsea Creamery, Goderich, 

has been sold to Mr. Medd of Simcoe.
Geo. B. Lodge, grocer and crockery 

merchant, Windsor, has compromised.
R. Graham, grocer and crockery mer­

chant, Clinton, has sold out to M. Bal­
lard.

The assets oGWillis Benjamin, general 
merchant, Lanark, are to be sold on 
March 20. v'

A meeting/oi creditors of G. T. Pen- 
dergast, tobacconist, Toronto, was held 
March 14.

Joseph 11. Bowman, flour and feed 
merchant, W'ingham, has sold out to 
Wm. Bone.

A. S. Russel, general merchant, Ga- 
letta, has taken _R. W. Beswick into 
partnership.

The R. Pickard Co., general mer­
chant, Hensall, have sold to Wm. Baw- 
den & Sons.

T. McCormick, grocer, Arnprior, has 
disposed of his stock to B. F. Moag, of 
Smith’s Falls.

A. Hearn, baker and confectioner, To­
ronto, has assigned to S. R. Stewart, 
of N. L. Martin & Co.

W. A. Coulson, cigar dealer, Ottawa, 
has assigned to F. A. Larmouth, and a 
meeting of creditors was held on March 
10; assets to he sold.

The stock, etc., of Wm. P. Dunnell, to­
bacconist and confectioner, Toronto, has 
been seized by landlord and was adver­
tised to be sold on March 10.

QUEBEC.

A meeting of the creditors of G. A. 
Perry & Co., general merchants, Dal- 
housic Station, was held on March 9,
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YOUR PICKLE
We are offering a rattling good value in a 16 ounce bottle, Mixed or Chow, stock superior to 

most lines of imported. We can make you a very attractive price on these packed in barrels of 7 
dozen.

OUR TRAVELLERS WILL TELL YOU ALL ABOUT IT.

THE DAVIDSON S HAV, LIMITED
WHOLESALE GROCERS, TORONTO.

lo VV. A. O. Morsom. Meeting of credi­
tors held on March 14.

NEW BKl NSWli K.

Sullivan A. Mct’arron, grocers, Wood- 
stock, have been succeeded by Sullivan 
Bros.

McKenzie a Flett, general merchants. 
Vanipbellton, advertise dissolution of 
partnership on April 1.

Farrah A A1 teen, general merchants. 
Newcastle, have dissolved partnership. 
Farrah continues business at Newcastle.

nova scon A.

1). K. McDonald, general merchant, 
Westville, has compromised at She. on 
the dollar.

MANITOBA AND N.W.T.

and the company have offered lo com­
promise.

('. Guyon A Vie, grocers, Montreal, 
have dissolved partnership 

The Oriental Tobacco Co., Montreal, 
have dissolved partnership.

I). Rancourt A Vie., general merchants, 
St. Johns, have registered.

The Standard Mineral Water Co , 
Montreal, have registered.

The assets of H. N. Lavoie, general 
merchant, Bic, have been sold.

I. Sigler, general merchant, St. Ray­
mond, is offering to compromise.

L. N. Desrosiers, general merchant, 
Sandy Bay, is offering to compromise.

Roux & Frere, general merchants, 
Tingwiek, have dissolved partnership.

The assets of E. Sauvageau, grocer 
and liquor dealer, Montreal, are to be 
sold.

(«. A. Perry A Co., general merchants, 
Dalhousie Station, are offering to com­
promise.

Consent of assignment of .1. Rooney, 
fruiterer, tobacconist, etc., Montreal, has 
been filed.

L. Fcrlaml, general merchant, St. 
Xkxandre, has assigned to ('hartrand 

A Turgeon.
The stock of Citas. Brosseau A Co., 

grocers, St. Johns, has been sold to D. 
Cusson & Co.

The assets of M. L. Lemire & Co., gen­
eral merchants, St. Guillame D’upton, 
have been sold.

The assets of P. Wasilkowski, general 
merchant, Grand Mere, were- advertised 
to he sold Match 16.

There was a meeting of creditors of P. 
S. llardy, general merchant, Chantbly 
Canton, on March 14.

There was a sheriff’s sale of the stock 
of C. G. Tremblay, general merchant, 
Katevale, on March 7.

The assets of J. B. Desautels, general 
merchant, St. Cesaire, were advertised 
lo be sold on March 15.

The assets of C. B. Desrochers A Co., 
confectioner and cigar dealer, Montreal, 
are to be sold on March 22.

Chartrand A Turgeon have been ap­
pointed curators to C. B. Desrochers & 
Cie., grocers, etc., Montreal.

J. M. Vaillancourt and S. Girpiatd 
have been registered as J. M. Vaillan­
court A Cie, grocers, Montreal.

F. Bertrand and J. Lavelle have re­
gistered under style of Bertrand A 
Lavelle, saw and flour millers, Cap 
Sante.

PRINCE EDWARD ISLAND.

J. Blair, grocer, Morden, has sold out 
to M. 1. Hcimen.

F. King, confectioner, Strathclair, has 
sold to H. T. Rutherford.

\\[. Esau, general merchant, Winkler, 
has sold to A. Nitikman.

A. Aspinall, general merchant, May- 
ton, has sold to Erwin Bros.

S. W. Hunter has opened up a flour, 
feed and produce store at Regina.

M. Gohhs, confectioner, Edmonton, lias 
been succeeded In R M. Logan

J. A. Colins, confectioner. Frobisher, 
has advertised his business for sale.

II. Emmerich, general merchant. Pen- 
hold, has assigned to G. A. Stickler.

Fox A Lee, general merchants, Bum- 
side, have been succeeded by 1. M. Fox.

R. E. la-win, confectioner, Wolselcy, 
has admitted W. Baillev to partnership

J. P. Landry A Co., general merchant. 
Prince Albert, have dissolved pat itier- 
ship.

Johnston A Boyd, confectioners. Ed­
monton, have been succeeded bv J., K,-i 
naugh.

A meeting of the creditors of W. Wal­
lace, general merchant, Stoughton, has 
been held.

E. P. llall. general merchant. Fill 
more, has admitted H. J. McDiarmid to 
partnership.

The stock of the estate of Alex. Rosen­
feld, general merchant, Teuton, is adver­
tised for sale bv auction.

The stock of the estate of Van Meier 
A Blades, general merchants, Millet t. has 
been sold to W. A. Robertson.

BRITISH CliLirviBIA.

M. Charmen, confectioner, Dawson, 
has gone out of business.

The Crow’s Nest Trading Co., general 
merchants, Fernie, have assigned to W. 
B, MeDermid.

/

Upton’s

ORANGE

New Season

Orange
Marmalade

Is very fine.

Upton’s Grape-fruit 

Marmalade
is proving itself a winner.

JMcEwan A Partridge, general mer­
chants, St. Peter’s Bay, have assigned
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Curing and Fishing Stations
Mekattina, Labrador 

Mutton Bay, Labrador 
La Hare, N.S.—

Packed and Prepared at
La Have, N.S.

PREPARED
BONELESS
CODFISH

Nothing else.

Head Offices

HALIFAX, N.S., Can.

Agencies
Montreal, P.Q. 
Winnipeg, Man. 

Vancouver -B.C.

BLACK BROS. & CO.
LIMITED

HALIFAX, N.S.

Largest packers on the North Atlantic coast of

PREPARED BONELESS
CODFISH

Agencies

A. H. BRITTAIN <6 CO.
Board of Trade Bldg., Montreal. 

Reginald Lawson, Winnipeg, Man. 

Charles Milne, Vancouver, B.C.

Packing, Fishing and Curing 
the following Brands:

“ HALIFAX ”
“ACADIA "
" BLUENOSE "

Brands
“HALIFAX SHREDDED CODFISH" 
“HALIFAX FISH CAKE" >
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Interview With a Montreal Fish 
Dealer.

A
 REPRESENTATIVE of The 

Grocer, in speaking to I). .1. 
Byrne, of Leonard Bros..Mont­
real, learns that the fish trade 
is growing to an enormous ex­

tent. This, Mr. Byrne states, is largely 
due to the manner in which the leading 
fish houses of the East have improved 
conditions appertaining to the trade. 
The manner of packing, curing, storing 
and shipping is a revelation to those 
familiar with the conditions that pre­
vailed some fifteen or twenty years ago. 
Their own particular branch in Montreal 
is now one of. the largest and best equip­
ped fish distributing warehouses in the 
Dominion. There are four floors; a mag­
nificent storage cellar, storage tanks, ice 
houses, etc. The interests of dealers 
are closely looked after and every atten­
tion is paid to the prompt and proper 
shipment of fish. Mr. Byrne gives per­
sonal supervision to even the minutest 
details pertaining to this work.

This is the best time to put in a stock 
of fish, which are usually required by 
customers, and as the Lenten season, 
which opened on March 8, lasts for seven 
weeks, until April 23, there will be a 
steady demand for fish of all kinds. Fish 
can be handled by merchants on a pro­
fitable basis. The general public is be­
ginning to realize that the fish diet is 
not only an economical, hut a beneficial 
one, as regards health, and a change 
from the heavy meat diet which Cana­
dians in general follow during the win­
ter season. It is also a well-known fact 
that although the cost of various kinds 
of food has increased to a great extent 
in recent years, the price of fish contin­
ues reasonable, and owing to the im­
proved facilities of transportation, it 
is now possible for country merchants 
to handle fish to the same good advant­
age as city merchants. That this is a 
profitable business for the merchant 
there is no gainsaying. Frozen fish dur­
ing the cold weather can be kept for 
any length of time in good condition, as

the fish are frozen at the fisheries where 
they are caught and the fresh flavor 
thereby retained.

.Salted and pickled fish can be handled 
at all times, and this is true, not only 
of salt herring, which have always been 
in good demand, but also of the other 
varieties, such as lake trout, salmon, 
codfish, etc. There is an ever increasing 
lien,and for prepared fish which is now 
a considerable factor in the grocery busi­
ness, and this article is being put up 
ready for table use in attractive, as 
well as clean, wholesome form, and is 
attracting considerable interest from the 
consumer, with the result that the 
largely .increased demand is growing 
right along. It is not generally known 
to what an extent the importance of 
the fishing industry of Canada has at­
tained. The estimated value for the 
past year was from $25,000,000.

Canadian fish are now supplied, not 
only in the home market, but are ex­
ported in immense quantities to all 
parts of the globeVincluding Australia, 
Japan and South/Mrka, as well as the 
contiflPntalyCoüîffncs oPEuropc. Large 
quantitiçpare-aJso exportedX to the Unit­
ed States, Great Britain aad the West 
Indies. Canadians should post themselves 
on the importance ,of_tlyr great fisheries 
of Canada, anil tiie more this industry

1
BRAND

“Sovereign” and “Lynx
Brands

ARE THE OHOIOE8T IN THE MARKET.

EVtBY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS.

PACKED ONLY BY

Connors Bros., umiud
BLACKS HARBOUR, N.B

COVERING

y Oil Sardines, 100 Tins to Case 
*4 Mustard Sardines, 100 
% Tomato Sardines, 100 

Mustard Sardines, 50
Sold by all the Leading Wholeiale Groce»

SOCKEVE SALMON
662945
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is enlarged and expanded, the belter it 
will he tor Canada, and particularly fur 
the fishing industries of the Maritime 
I’ruv inecs and British Columbia. The 
immense quantities of fish taken from 
the lakes of Manitoba and shipped to the 

I nited Stales is but a bagatelle to 
what, if properh exploited, the business 
may Inyome.

Fisheries of Ontario.
KIM'TV Commissioner Bastedos 

annual report on the commercial 
value oLZulie fisheries of Ontario, 

contains llie following valuable infop^ia-
l ion: __✓

The total yield of all kinds of fish in 
Kill] was 21.unil.li70 pounds, an in,crease 
o\ci 1903 of 2.tlijn.205, the estimated 
value being $ 1.703,220. There was a de­
crease in the catches of sturgeon, cat­
fish and ttillibe of 0,000, 181.000 and
16,450 pounds, respectively. The in­
crease in the catch of herring was ],- 
104,130 pounds, of wbitefish 841,530, 
lake trout 488,120, and pike 236,375.

The largest producing water in the 
province was the north channel of Lake 
Huron. 4,343,225 pounds of fish being 
taken there. In the channel was also 
taken the largest vield of trout and 
wbitefish in the province, namely, 2,-

FRBSH AND CURED PtSH

101,050 and 1,532,200 pounds, re­
spectively.

Lake Krie was the most productive of 
herring, 2,611,300 pounds lining taken 
there, or 63 per cent, of the total her­
ring catch of the province. There was 
a decrease of 22,000 pounds in the stur­
geon taken in the same lake. Lake 
Nipissing produced an increased catch in 
all kinds but sturgeon and coarse fish, 
the decrease being 2,000 pounds of the 
former and of the latter 5.000 pounds.

The fry distributed by the Dominion 
batelleries aggregated 77,350,000, com­
pared to 03,701,000 in 1003.

In the business there were engaged 
during^Mhe year 128 tugs, valued at 
$313,512, employing 672 men; 1,47(7 
boats, valued at $105,747, and employing 
2,453 men and boys. Gill nets totalling 
3,400,036 yards, 108 seines, 513 pound 
nets, 275 hood nets, 76 dip nets, and 
three machines were licensed, their es­
timated aggregate value being $031,097.

The revenue of the Fisheries Depart­
ment from all sources was about $50,000 
and the expenditure $34,315, leaving a 
balance of $13,531.83. The maintenance 
of the fisheries cruiser Gilphie on the 
Georgian Bay cost $4,500.

Close Season Salmon Bill Killed.
Following the defeat of the Close Sea­

son Salmon Bill in the State Legisla-

March 17, 1% ;

ture at Olympia, Wash., on Mar. 3, an­
other Bill has been introduced, providing 
for weekiv close seasons in I’uget Sound 
waters. The measure is known as the 
Meigler Bill, and it is thought that it 
will pass the Senate and the House 
without opposition.

The Bill thrown out provided for ab­
solute close seasons on I’uget Sound in 
1906 and 1908. The Meigler Bill pro­
vides merely for a weekly close season 
of thirty-six hours’ duration. Members 
of the I’uget Sound Salmon Association 
consider that the Earles Bill having been 
killed, the Meigler Bill offers the next 
best solution of the problem of the con­
servation of the sockeye fisheries.

Many of those who bitterly opposed 
the Earles Bill are in favor of the week- 
I’- close season measure; notably is this 
so in the case of the individual fisher­
men. Assurances have been received 
from British Columbia canners that 
should the Meigler Bill pass, the Domin­
ion Government will pass an order in 
Council providing for a thirty-six-hour 
weekly close season on the Fraser River 
and the Gulf of Georgia.

FISH and OYSTERS
WHOLESALE.

The F. T. JAMES CO., umiM
70 Colborne Street, TORONTO.

Make a 
Display of

They are most attractive goods and the 
most profitable Sardine you can handle.

ASK YOUR WHOLESALE HOUSE

v

JOHN W. BICKLE & GREENING, Hamilton, Ont.
Cenedlen Selling Agente

KING OSCAR 
SARDINES

*
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NEW PICKLED LAKE TROUT
IN IOO-LBS. KEGS

ALU KINDS OF FROZEN, PICKLED, PREPARED AND SMOKED

FISH
LEONARD BROS., 20, 22, 24 and 26

YOUVILLE SQUARE, MONTREAL
P. O BOX 639 1-ong Distance Telephones

MONTREAL, P.Q. ST. JOHN, N.B., WESTPORT, N.8., GRAND RIVER, P.Q., GA8PE. P.Q.

rism nsm
Still a few No. i Trout and No. i Labrador Herrings in 

Hf. Bbls., at Bargain Prices while they last. Also full line 
of other Dry, Salted and Smoked Fish.

WARREN BROS. & Co., TORONTO

You Can Save Money ♦
♦

♦t
♦
♦
♦
♦
♦

♦
♦

î
♦$
♦

by writing us for samples of teas or ♦ 
coffees. Complete assortment. As a ♦ 
starter send for sample of our Ceylon l
Black at 12 Sc.; and China Young : 
Hyson at She. :

t
-------------------------------------------- +

♦ ♦

XI
Montreal !

das. Rutherford & Co.
| 27 St. Sacrament Street,
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“Matthews*” Famous

Pork Bologna
is known far and wide for its whnJesomeness. Being a Pork 
Bologna, the price is a little higher than that of other brands, 
but in the public estimation it is abundantly worth the increased 
cost. z^pecial price for weekly orders upon application.

The George Matthews Co., Limited

PETERBORO

ESTABLISHED IMS.

HULL BRANTFORD

FEARMAN’S
ENGLISH BACON

is the finest Bacon 
made. If carried in 
stock will Increase 
your trade.

F. W. FEARMAN COMPANY,
Limited,

HAMILTON, ONT.

Ija nr/yw ■» »*■*«*«« ..y.
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EASTER, 1905
We offer exceptional value this season in

Mild Cured Hams 

English Breakfast Bacon 

Choice Rolled Bacon

prepared from Special Selected Pea-fed Hogs.
We are booking Easter requirements. Please 

order early.

The Park, Blackwell Co.,
LIMITED

PORK AND BEEF PACKERS,

TORONTO, ONT.

1/
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DAIRY PRODUCE and PROVISIONS
end Cold Storage News.

Cheese and Butter Situation.
TUCKS of cheese in Montreal are a-s- 

smiling very small proportions ; 
especially is finest white getting 

down to practically nil. There was some 
huying of cheese during the past week, 
from lie. to 11 l-4c. for colored, and 11 
to 11 3-8e. for while being paid. A good 
deal of this business was done on cable 
orders, which strengthens the belief 
that tilings in the United Kingdom are 
looking up. Now that the season’s 
business is practically over, it might 
not he amiss to give a resume of it. Not 
for many years was the cheese situation 
in the United Kingdom in such a de­
plorable state as was the case at the 
end of 11)03 and Spring of 1904. Holders 
of cheese lost their heads and hammered 
down prices from 52s. to 42s. without 
much rhyme and reason, and the result 
was that fodder cheese opened up vciy 
low indeed. While in January 11 

prices were 10 7-8e. to 11c. here, and 
52s. to 54s. at Liverpool, 53s. to 54s. at 
London, and 53s. to 55s. at Bristol, they 
got down to 9 3-4c. by the end of March, 
and some of the holders of old had to 
let them go as low as 8 l-2c., or say 
41s. ud c.i.f. Liverpool. Fodders started 
in at auout 8c. in the country in April ; 
by May they got to 7 and 7 l-4c., but 
were further pushed to 6 l-4c. by second 
week of that month ; they quickly 
reached to 7c. again, and ended up at 
8 3-4c. by end of May.

June again showed many changes, 
ranging from 8 3-4c. for eastern and 
8 5-8c. for western, to 7 7-8c. for eastern 
and 8c. for western. As quite a large 
amount of June cheese had been sold 
short by Montreal shippers, at from 42s. 
to 38s., the range of prices enabled them 
to fill their contracts at a fair profit. 
In July prices touched the lowest point 
for grass cheese at 7 l-4c. to 7 l-2c., but 
closed at 7 5-8c. to 8c. August showed 
steady advances from this to 9c. Sep­
tember started in at 9c., advanced 
about l-4c. by the 12th, and remained 
steauy. for the rest of the month. 
October continued steady at some range 
until the 17th, when it touched 9 l-2c., 
at which range the month closed. 
Prices early in November eased off a

hit to !) 3-8c., hut advanced quickly to 
9 3-4e. ; by the 5th they touched 10 l-4c., 
easimr off 1-Se. by I lie middle of the 
month, hut quickly recovering them­
selves, finishing strong at 10 l-4c. This 
constituted the range until the 12th. 
when 10 1 -2c. was recorded; a week 
later saw it at He., and it kept at that 
since, reaching 11 l-4c. to 11 3-Sc. 
An odd sale was put through at 
less money, hut owing to dullness and 
indifference of the V.K. market the price

Mr. J. T. Madden
Chairman of Produce Section, Toronto Board of Trade.

of 11c. was held by those holding,stocks 
on this side.

Stocks on both sides of the Atlantic 
arc smaller than they were a year ago, 
and if the U.K. consumption attains 
its nominal consumption demand, 
it is more than likely that the new 
season will start with “ clean hoards.” 
One of the most powerful factors in the 
dullness in the U.K. cheese trade was 
the persistent cutting of cheese at 5d per 
pound retail by a large trading con­
cern, which made the retail cheese trade 
a most unprofitable one for all who had 
not covered their Winter requirements 
at 45s. to 48s.

Butter—A slightly easier tone is ap­
parent in this article, for Australian 
grass butter brought from the other 
.side, after paying the import duty, 
could he sold at a margin of profit at 

23

29 cents. The high price ruling also 
curtailed the cr.nsumptnn to a large ex­
tent, as butter at 35 cents retail gets to 
he quite nil article of luxury to the ave­
nge workingman’s family.

The make of lmttcr the past season 
was very large in the Province of Que­
bec, as the low juices ruling for cheese 
caused factorymen to turn their atten­
tion to make the more profitable article. 

The range of prices was as follows:
May make.............. 17 to 17ïc. 82s to 85s. 6d.
June make........... 17* to 181c 85s. tkl. to 88s.
July make............  17$ to 19Av. 85s. 6d. to 92s.
August make...........  18$ to 20c. 91 s. to 96s.
September make.. 19 to *Æc. 91s. 6d. to 9ds. od
October make....... 194 to 20Ae. 94s. to 98s. 6d.
November make.. 20J to 2t jc. 98s. 6d. to 101s. 6d.

Prices c.i.f. Liverpool.

And I lie advance after that is fresh 
in the minds of all. and quickly put u 
out of consideration as an article of 
cxjiort.

Mr. J. T. Madden.

TI1E subject ot" the accompanying 
biographical sketch, Mr. .1, T. 
Madden, of the Win.' Ryan Vo., 

Toronto, who was recently elected chair­
man of the produce section of the To­
ronto Board of Trade, is well and 
favorably known throughout the Cana­
dian provision trade. Mr. Madden is of 
Irish parentage, and came to Canada 
when he was live years old, settling in 
Montreal and later in London, where he 
received his earlv education. Moving to 
Toronto later, he entered the offices of 
the Grand Trunk Railway Co. Subse­
quently' he moved to Chicago, where he 
was employed in the provision business 
on South Water street, returning to To­
ronto in 1878 to enter the employ of 
Win. Ryan, wholesale provision and com­
mission merchant, who was then located 
at 23i Church street.

In 1892, Mr. Madden temporarily sev­
ered his eonneelion with this firm to 
take over the management of the Brant­
ford Electric Street Railway, of which 
concern he had full charge for three 
years. At the end of 1895, Mr. Madden 
returned to Toronto to enter into part­
nership with Wm. Ryan, who died short­
ly afterwards, leaving Mr. Madden to 
succeed to the business of this firm, in 
partnership with Mr. Ryan, jr.

In conversation with The Canadian 
Grocer recently, Mr. Madden remarked 
that he had witnessed a phenomenal de­
velopment in the provision trade of To­
ronto and of Canada during the last 
20 years, as well as a marked improve­
ment in methods of handling and ship­
ping goods.
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Whole Black and White Pepper
We are offering these at most interesting prices and 
finest quality. Will be pleased to mail you samples 
and quotations---------------------------------------------------------------

Peppers are good buying NOW. Write us promptly.

S. H. EWING & SONS, Toronto Branch, 29 Church Street.
96-104 KING ST., MONTREAL TELEPHONE MAIN 3171

Telephone Be» Main kt Telephone orders receive prompt attention.
“ Merchants 522 r

To the Trade
-J. • •*;*• ^*# *r *1* • *1* • *î- • *1* • • *î* • »î- • -î- • -î- • »î- • -I* • • -î* • •!* • -f- • »|« •
• +
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We desire to call the attention of the grocers and general merchants of 
Canada to the opening at 116 Jarvis Street, Toronto, of our newly 
equipped Coffee, Spice, Extract and Cocoa and Chocolate Worki 
We have the experience, the machinery and the Best goods that can be 
turned out in Canada. Our motto is

“ Quality our first consideration.”

A. M. PIPER & CO., 116 Jarvis St., TORONTO, ONT.
-3.-l-e-!-e-l-e-!-e-5-e-i-e-$-e‘!-e-5«e-$-e-I-#-$-e-$-e-i-e-$-e«l-e-$-e-l.#-i-e-$*e-$«e-I-e-$-e-$-e-|-e-$-e-l-e4*e«|*e*i-#.I-e*$-e.$-e.$.#.$.e.$.e
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ibeu»jmtipi,-te20-Century We are buyers of' ^

Grocery Store |_j Poultry,
everything arranged to save time in handling,
weighing, measuring. Kverything put up in package 
form, everything clean, bright and temptingly put up.

Why not handle Pure
Butter

GILLETT’S ... Eggs.
y2 |b and i|b- Screw-Top Cans------also
yib. and yib- Paper Packages —the The best facilities for handling consign-
handsomest packages, and the purest and mos^ 
reliable goods on the market.

ments. Up-to-date Cold Storage.

They show you a splendid profit.
Ask your Jobber for them. The J. A. McLean Produce Co., Limited

E. W. GILLETT COMPANY LIMITED 73*75*77 Celborne Street

X00' Toronto, Ont. Chfrg0 TalapbaoaMala J4»i. el 1 OTOntO.
Awarded Medal and Diploma at World's Fair, St. Louis, Mo., 1904.
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PROVISION AND DAIRY MARKETS.
Toronto.

Provisions—Provisions are oil the 
,|iiiet side this week, and on avenant of 
I lie prive of live hogs having gone to $0 
amt -+<». 10 prives are generally tinner. 
Ibis is by no means a bad sign, as there 
is little i|iiestion but that haenn van not 
lie made for what it lias been selling 
at. Long clear is up 1-4 cent, and it 
is surmised that the price will go as 
high as 10 cents. A similar advance is 
noted in smoked breakfast bacon and 
large bams. Barks are 1 rent firmer, 
and heavy mess pork and short cut each 
."ill cents higher.

The fresh meat trade is only fair, 
business at the close of the market 
showing some improvement in the earlier 
part of the week. We quote the fol­
lowing prices:

Long clear bacon, per lb....................................... $0 09
Smoked BreftKfMt Hftcoo, per lb.................. $8 11 0 13*
Roll bacon, per lb........................................  0 091 0 10
Small hams per lb.......................................... 0 13 0 131
Medium hams, per lb.................................. 0 13
Large bami, per lb.......................................  0 111 0 12
Shoulder fcftms, per lb........................................... 0 09
Backs, per lb................................................. 0 15 0 151

Steavy meee pork, per bbl......................... 18 00 16 50
hort cut, per Bbl............. ............................18 50 19 00

Shoulder mess pork, per bbl.........................14 50 15 00
Lard, tierces, per lb....................................... 0 081 0 081

“ tube " ....................................... 0 08| 0 09
" pails ,r~7T................................... 0 09 0 091
“ compounds, per lb................................  0 06; 0 07!

Plate beef; per 300-lb. bbl............................. 11 00 11 50
Beef,hind quarters....................................... 6 00 9 00

" front quarters.......................................  4 50 6 00
•' choice carcases..................................... 7 00 7 25
" medium.................................................  5 50 6 50
“ common................................................. 5 00 6 00

Mutton...........................................................  6 00 8 00
Lamb, spring, cold storage.................................. 10 00
Lamb, yearling ............................................. 0 13
Veal ...............................................................  0i07 0 091
Hogs, light, carlots................................................. 7 25

" “ street lota............................................. 7 75

Cheese - A firmer tendency is noted 
in the cheese market. Slocks held 
locally arc getting low. and at the same 
lime a good local demand is reported 
xxilh active inquiry for export trade, 
and prices stiffening at from f>4s. to 55s. 
One Toronto firm is reported to have
sold 1.500 boxes for export during the 
wee,.. Quotations are revised below as 
follows:

Per lb.
Cheese, large................................................................ 0 111

" twin* ................................................................  012
Butter Receipts of hotter are im­

proving, although sales are not what
they might he. Retailers are evidently 
afraid of getting caught, and are watch­
ing for lower prices. Only a fair de­
mand is noticed for first-class stuff. We 
quote the following prices:
_ Per lb.
Creamery prints................................................ 0 26 0 27

* ' solids, fresh.................................... 0 25 0 26
Dairy nrinta........................................................ 0 21 0 24

" large roll* ...................................................... 0 22
Poultry —Allhougli wc are slill quot­

ing prices on poultry, arrivals at the 
commission houses have practically 
ceased, and retailers are Imviii" verv 
little. Our quotations are as follows:
Chickens, spring, dry plucked................................0 11 0 13
Hen......................................................................... 0 07 0 08
Turkeys...................................................................  0 16 0 17
Duck,......................................................................  0 12 0 13

Montreal.
Provisions. -A strong feeling prevails 

in provisions; both live and dressed 
hogs are tinner. Receipts of country- 
dressed hogs are light, and live hog ship­
ments have not been heavy lately,

Fresh killed abattoir sold at $8.25 to 
.$8.5(1, anil, country dressed at $7.25 to 
$7.V5 per 1UU lbs.:

Canadian short cut mesa pork....................... 816 50 $17 50
American short cut clear ...............................17 00 17 50
American fat back........................................... 17 00 17 50
Bacon, per lb ...................................................  0 071 0 13
Hams................................................................... 0 111 0 13
Extra plate beef, per bbl................................... i 1 50 12 00
"Boars Head" brand, tierces, per lb......................... 0 06$

" *' l-tiercen, per lb...................... 0 06*
'* “ 60-lb. fancy tubs.................... 0 065

Cases, 20 3-lb. tins, per lb.............................................. U 07f
" 12 5-Id. tins “ .............................................  0 07
" 610-lb. tins " ............................................ 0 07|

20-lb. wood pails, each .. ........................................... 1 43
20-lb. tin pails, each..................................................... 1 33
Wood net, tin gross weight—

Wood. Tin.
Pure* lard, pails.................................................... 1 57 1 70

" tubs...........................rK......... ,....... 0 07| 0 08|
" cases (6 ltëlb. tins)..........X............... 0 08 0 09
" oases (12 5-lb. tins)........... ...............  0 081 0 09à
" case* (24 3-lb tin*)................ /........ 0 08} 0 09J
Cheese Business is unchanged from 

last week’s conditions. Stocks are 
very light here, and this is being held 
at high prices—11 1-2 cents is asked 
for choicest white Ontavios. Liverpool 
cable quotes market steady at 58a. to 
55s.

Butter Market is easy. Stocks are 
light and demand none too active. The 
volume of business is not very large, 
ami this is not unexpected, owing to the 
high prices ruling. New milk creamery 
was sold at 3D cents:

Finest creamery................................................... 0 28 Û 3(1
Fine...................................................................... 0 26 0 28
Medium................................................................. 0 24 0 27
Fine western dairy.............................................  0 23 0 25
Fair to good western.......................................... 0 22 0 23
Undergrade................  0 18 0 20

Eggs —Business is good, the Lenten 
season and arrival of new stock have 
brought down prices about (ï to 8 cents 
per dozen. Dealers are buying care­
fully. as t lit- coniiiuied larger arrivals 
will cause prices to drop day by day. 
Cold storage eggs are practically cleaned 
out. Receipts are gradually becoming 
larger, which will cause another break 
in the market:

Selected Fall fresh .
Montreal limed.......
Strictly fresh .........

0 19 0 21 
0 16 0 17 
0 22 0 24

ST. JOHN.
Provisions -There is little change to 

report. Barrelled pork is rather higher. 
Everything in the local market is very 
quiet. Beef is firm. Smoked meats have 
a fair demand, and full nrices are ob­
tained. I’ure lard is firmly belli at 
rather advanced price, : Refine,•! uni- 
eliangeil. Fresh meats are iitiiel. Beef 
continues low. Veal is quite freely of­
fered. It is still early for Spring lamb, 
and the price continues high. Mutton 
is dull, and pork firm at full figures. 
We quote :

Mes» pork, per bbl............................................ «16 00 *17 00
Clear pork “ ............................................. 16 50 19 00
Plate beef " ............................................. 13 Of) 15 00
Meae beef " ............................................. P 50 12 00
Domestic beef, per lb......................................... 0 04 0 061
Western beef "   0 07 0 08
Mutton "   0 04 0 05
Veal “  0 06 0 f8
Lamb. "  3 07 0 08
Pork .................................. 0 07 V 0 09
Hams “   0 121 0 131
Rolls "   0 10 0 13
Lard, pure, tube "   0 08Ï 0 09

" " pails H ...................................... 0 09 0 091
Refined lard, tubs............................................. 0 08 0 081

" " rail* ............................................ 0 09} 0 np

Butter—While price is still very high, 
and good stock hard to get, there does 
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BUTTER-EGGS
-WE ARE-

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

Rittafori, Marshall & Co.
Wholesale Produce Merchants, 

TORONTO.

EACLE
Baking Powder

Is a winner every time. It 
wins friends wherever in­
troduced. Try a sample 
order, we guarantee satis­
faction with every package.

Ask your wnolesaler, or write direct

• J. H MAIDEN
MONTREAL

In your next order for

MINCE MEAT
SPECIFY

PEACOCK
AND

Keeps better
Tastes better 

Is better

The BATES PEACOCK CO.
HAMILTON

Butter Tubs
BEST WHITE SPRUCE

50—30—20 lb.
ORDER NOW

WALTER WOODS & CO.
Hamilton and Winnlpsf.
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We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Limited
70 and 72 Front St. E., Toronto,

Bird-lovers want 
Brock’s Bird Seed 

for the bird’s sake.
Time lias sifted out the good seed 

from the bad, and has left Brock's

NICHOLSON 6l BROCK, 
Toronto.

ACME TABLE
SALT.

Ask your wholesale grocer for it. Put up in 24 
3 lb. cartoons in a case, and in 50-lb. box.

TORONTO SALT WORKS, Toronto, Ont.

Butchers, Merchants and fiide
D|f Should write to CARROLL S. PAGE, HydeDUVUid Park, Vt., U.S.A., who wishes to pur hase 

J their Hides, Calfskins, Sheep Pelts, Tallow
and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry- 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

THEi CANADIAN ÜKOCt.K

not seem as strong a feeling as last 
week. We quote:
Creamery butter...................................................... 0 26 0 30
Best dairy butter.................................................. 0 20 0 25
Good dairy tubs.......................................................  0 18 0 20
Fair “   0 17 0 18

Eggs Prices are firm and unehanued 
witli an upward tendency. We quute:
Eggs, hennery............................................................  0 28 0 30

“ case stock........................................................  0 23 0 25

Cheese— While nrices are firm, sales 
are slow. Local demand is for small 
cheese. We quote :
Cheese, per lb............................................................ 0 11 0 11£

WINNIPEG
Butter — There is 11/it much fresh 

creamery butter on thg market. Dairv 
flutter is coming in more freelv from the 
country districts bill I lie quality is 
poor. Dairy butter is unchanged in
price, but fresh creainorysJias advanced 
le. We quote prices as follows to the 
retail trade:
Dairy, assorted pkgs., selected........../.........................  0 21

■' ‘ round lots... .1........................... 017
“ (separator), 1-lb. bricks............................. 026

Finest fresh creamery, in 56-lb. Boxes..........».............. 0 26
“ “ in 28-lb. boxes........ ...................  0 27
“ " in 14-lb. boxes....................  0 27
“ “ in 1-lb. bricks............................. 0 28

Cheese -Prices are steady, and un­
changed. We quote:
Finest Manitoba, large...............  0 11

“ Ontario, “ ............   0 111
“ “ twins...................................................... 0 12

Square cheese..................................................................... 0 121

Lard -The expected advance in lard 
lias tai<on place, and some advances 
will be noted below. We now quote:
Lard, 50-lb. pails, per pail............................................... 5 25

" 20-lb. “ “ ............................................... 2 10
“ 3-lb. tins, per case 60 lbs......... ............................ 6 60
“ 5-lb. “ " "   6 45
" 10-lb......................................................................... 6 30

Pure lard in bbls, per lb................ 1................................. 0 lOj

Cured Meats—An advance of l-2c. 
in bacon breakfast bellies will be noted. 
We quote:

March 17, 190o

SMOKED MEATS.
Hams, sugar cured, assorted sizes..................... ............ 0 13

heavy 20 to 30................................ 0 121

Shoulders,
Bacon,

assorted sizes . 0 081 
0 081

^ breakfast bellies,........................... 0 13
breakfast backs............................. 0 101
Wiltshire sides............................. 0 15

“ spiced rolls, long............................ 0 091
Manitoba butts.................................................................. 0 091

“ skinned...................  ............................... 0 10
“ boneless and rolled............................... Oil

“ rolls, boneless................................................ Oil

DRY SALT MEATS.
Bacon, dry salt long clear ............................................... 0 081,

“ smoked...................................  0 09Î
“ boneless backs,.....................  0 091

Shoulders" “ ............ ..................................... 0 08

BARREL PORK.

Heavy mess pork, boneless, per bbl............................. 18 00
*' “ " per 1 bbl........................... 10 50

Standard mess pork, per bbl.......................................... 16 00
“ “ “ per 1 bbl...................................... 9 00

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 20 lbs.

Pig's feet.......................... 5 50 3 00 1 60
Pig's tongues . .............14 50 7 50 4 00
Boneless bocks.................. 8 50 4 50 2 50
Sweet pickled spare ribs, not cooked, per lb................ 0 04

“ hocks, “ “ ............... 0 04

15 lbs.
1 25 
3 00
2 00

Halifax.
Provisions are coming in more plenti­

fully, and the depleted stale of the pro­
vision market has been somewhat re­
lieved. Butter has declined slightly, 
but it is still higher than for years— 
in fact, higher than even the market 
warrants, priées being gauged by Mont­
real and the Western market. Eggs 
are also very scarce, and the price for 
the fresh-laid article abnormal. Beef, 
pork, lamb and other meats are not 
quite ujyTo the demand, as Ibis is the 
Lenten season and fish is in greater de­
mand. The- shore fishermen are bring­
ing in fair catches, which keep the 

.market well supplied, and when this is 
short the various salted or smoked fish 
are resorted to.

EXPORT TRADE DEPARTMENT.
FIRHS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are opeu to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL & CO.. 
Monument House, Monument Square 
London, E.C.

DAVID SCOTT & CO.,
Est. 1878. 10 North John St., Liverpool, 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKES & CO.,
Canned Goods Brokers, Eastcheap, Lon­
don, and Victoria StreETtLu^skpool. 
Reports and valuations made on uSimed 
Meats, Fish,Fruit and Vegetables. Consign* 
menti handled. Correspondence solicited.\

JOHN LETHEM & SONS,
Lkith, Scotland, invite correspondence 
with Manufacturers ami Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

QRlFFIN & CULVERWELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us. 

139 Redcliffe St., Bristol, Eng.

E. BIERMANN & CO.,
FRUIT AND PRODUCE BROKERS,

5th Ed. A.B.C. Code,
Cardiff, Walks.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

GEO. R. HEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
JjONDON, W C. - - - ENGLAND.

European representatives and 
distributors, Earl Fruit Co., 

California, U S.A.
Specialties,

FRESH, DRIED and CANNED FRUITS. 
T.A.. Emulate.

Codes, A.B.C. and Lieber’s.

JAMES MARSHALL,
ABERDEEN, - Scotland.

Cables, Halcyon. Codes, A. B. C., 5th ed., 
Scattergood. Consignee for all kinds of 
Canadian produce. Personal attention 
and prompt returns guaranteed.

STOKES BROTHERS,
GENERAL MERCHANTS,

Exeter, England,
Dealers in Eggs, Apples, Bananas, Potatoes 

and Fruits of all Kinds. 
Correspondence solicited

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., ‘‘Acriton, Liver­
pool." Code, A. B. C., 4th Ed.

Agencies Wanted for Britain.
- European and Canadian references and 
an extensive connection are points upon 
which I rely. Canned Goods, Dried 
Fruits, Honey, Peas.

------- --- A. S. DUFFUS, Jr.,
9-10 St. Mary-at-Hill, London, E. C.

This space $15.00 per year. This space $16.00 per year.

THOS. BOYD & CO.,
M Kino St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produo e. Highest references. Wide 
connections. A. B. O., 4th and 6th ed., 
Western Union and Lieber’s Codes. T. A. 
“Boyd."

WH1TELEY, flUIR & CO., 15 Victoria St., Liverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE AND BUTTER.
We sell cost, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

Salter & Stokes, London, Eng.
IMPORTERS OF CANADIAN

CHEESE, BUTTER, EGGS AND POULTRY.
Reference, London City and Midland Bank, West Smithfield. We buy outright.
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CLASSIFIED LIST OF ADVERTISEMENTS.
Baking Powder.

Maiden, J. H., Montreal.
Gillett, E.W., Co., Toronto.
Gorman, Eckert A Co., London, Ont. 
Greig. Robt., Co., Toronto.
Lumsden Bros., Hamilton.
McLaren’s, W. D., Montreal.
Pure Gold Mfg. Co., Toronto.
Royal Baking Powder Co., New York.

Baskets.Oakville Basket Co., Oakville, Ont.
Bird Seed-

Nicholson & Brock, Toronto.
Biscuit*, Confectionery, Etc-

Canadian Swiss Trading Co., Montreal. 
Christie, Brown & Co., Toronto.
Cowan Co., Toronto.
Imperial Biscuit Co., Guelph, Out. 
Lamout, Corliss & Co., Montreal. 
McGregor-Harris Co., Toronto.
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y.

Blue and Black Lead-
Oakey, John, & Sons, London, Eng.

Business Brokers.
The Locators, Winnipeg, Man.

Canned Goods-
Belleville Canning Co., Belleville, Ont. 
Eekardt, H. P., A Co., Toronto.

Cash Registers-
National Cash Register Co., Dayton, O.

Chewing Gum.
L. B. Slot Machine Co., Montreal.

Cigars, Tobaccos, Etc-
American Tooacco Co., Montreal.
Canada Cigar Co., London, Ont.
Empire Tobacco Co., Montreal.
Fortier, J. M., Montreal.
Mc Alpin Consumers Tobacco Co.,Toronto 
McDougall, D., & Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E., St Son Co.. Hamilton.

Cocoas and Chocolates-
Baker, Walter St Co., Dorchester, Mass. 
Canadian Swiss Trading Co., Montreal. 
Cowan Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James, Co., London, Eng.
Lamont, Corliss & Co., Montreal.
Lowney, Walter M., Co., Boston, Mass. 
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
Mott, John P., St Co., Halifax, N.S. 
VanHouten's—J. L. Watt 4 Scoti.Toronto

Computing Scales-
Wilson, C., St Son, Toronto.

Concentrated Lye.
Gillett, E. W.. Co., Toronto.

Condensed Milk and Cream-
Borden’s—Wm. H. Dunn. Montreal. 
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Counter Check Books.

Carter-Crume Co., Toronto.
Crockery, Glassware and Pottery.

Barnard St Holland, Montreal.
Cassidy, John L., Co., Montreal.
Foster Pottery Co., Hamilton.
Gowans, Kent St Co., Toronto.

Accountants and Auditors...................... 10 _
Adamson, J. T., St Uu...................... '21
Allison Coupon Co.................................. 7 j
American Tobacco Co.......................... 63
Auer Light Co ............................... 3
Baird, H. Paxton.................................  41
Baker, Walter, St CO............................  56
Balfour St Co.......................................... 16
Barnard & Holland............................... 45
Bates. Peacock Co...... ......................... 25
Bell Telephone Co................................  10
Belleville Canning Co .........................  41
Bickle, John W., St Greening...............  20
Biermann, E., St Co................................. 26
Black Bros. St Co.................................... 18
Blue Ribbon Tea.................................... 45
Bowser. S. F., A Co.......................... 7
Boyd. Thos., & Co.................................. 26
Bradstreet's........................................... 3
Braid, Wm., St Co................................  65
Brantford Starch Works......................  32
Canada Maple Exchange......................66
Canada Paper co................................. 41
Canadian Cigar Co................................. 62
Canadian Grocer............................. 2
Canadian Press Clipping Bureau.........

inside back cover
Canadian Swiss Trading Co.................... 57
Capstan Manufacturing co .............. 3
Carter-Crume Co.................................... 28
Cassidy, J. L., Co.................................  45
i'astle, F. J., Cv...........*....................... 64
Cerebog Salt..........................................  3
Ceylon Tea............................ .* ......... 6
Cnaput, L., Fils A Cle.............. .40
Christie, Brown A Co. .outside front cover
Clark, W.................................................  41
Coles Manufacturing Co........................ 32
Colson, 0. E., A Son outside back cover, 11
"Commissioner” Tea.................... 8
Common Sense Mfg. Co......................  44
Connors Bros.........................................  19
Cowan Co..................................................56
Crichton, Alexander............................ 26
Davidson A Hay..................................  17
Dawson Commission Co.............    46
Dingle A Stewart................................ 2
Dominion Molasses Co..inside back cover

Dairy Produce and Provisions
Clark, Wm., Montreal.
Eby, BlainCo., Toronto.
Fearman, F. W., Co., Hamilton. 
Matthews, Geo. Co., Brantford, Hull, 

Peterboro'.
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park. Blackwell Co.. Toronto.
Ryan, Wm., St Co., Toronto.
Rutherford, Marshall A Co., Toronto.

Financial Institutions & Insurance 
Bradstreet Co.

Fish
Balfour A Co., Hamilton.
Bickle, John W., St Greening, Hamilton. 
Black Bros. A Co., Halifax.
Connors Bros., Blacks Harbor, N. B. 
Eekardt, H. P., A Co., Torouto.
James, F. T., Co., Toronto.
Leonard Bros., Montreal.
Luc as, Steele A Bristol, Hamilton. 
Sovereign A Lynx Brands.
Turner. James, A Co., Hamilton.
Warren Bros. A Co., Toronto.
Winnipeg Fish Co., Winnipeg, Man.

Foreign Importers-
Biermann. E., A Co., Cardiff, Wales. 
Boyd, Thus., A Co., Liverpool, Eng. 
Crichton. Alexander, Liverpool, Eng. 
Duff us, Alex. S., London, Eng.
Griffin A Culverwell. Bristol, Eng.
Hall, R. C., A Co., London, Eng.
Lethem, John, A Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Meeker, George R., A Co., London, W.C. 
Salter A Stokes, London, Eng.
Scott, David, A Co., Liverpool, Eng. 
Stokes Bros., Exeter, Eng.
Whiteley, Muir A Co., Liverpool, Eng. 
Wickes, Hamilton, A Co., London, Eng.

Fruits—Dried. Green, and Nuts-
Adamson, J. T., A Co., Montreal.
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton. 
Goodwillie’s—Rose A Latiamme, Mon­

treal.
Husband Bros. A Co., Toronto. 
MuWilliam A Everist, Torouto.
Robinson, O. E., A Co., Ingersoll.
Rose A Latiamme, Montreal.
Stringer, W. B., A Co., Toronto.
Walker, Hugh, A Son, Guelph.
White A Co,. Toronto.

Grain, Flours and Cereals-
Frontenac Cereal Co., Kingston.
Greig, Robt., Toronto.
Lake Huron A Manitoba Milling Co., 

Goderich.
McCann, Wm., A Co., Toronto.
Natural Food Co., Niagara Falls.

Grocers— Wholesale-
Balfour A Co., Hamilton.
Castle, F. J., Co., Ottawa.
Chaput, L., Fils A Cie., Montreal. 
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Eekardt, H. P., and Co., Toronto. 
Gorman, Eckert A Co., London, Out. 
Hudon, Hebert A Cie., Montreal. 
Kinnear, T., A Co., Toronto.
Lucas, Steele A Bristol, Hamilton.
" Ozo " Co., Montreal.

Turner, James, A Co. Hamilton.
Warren Bros. A Co., Toronto.

Grocers* Grinding and Packing 
Machinery-

Adamson, J. T.,A Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Grocers’ Engineering Co., London, Eng.

Hides
Page, C. S., Hyde Park, VL

House Insect Destroyer
Common Sense Mfg. Co., Torouto.

Infants’ Foods.
keen, Robinson A Co., London, Eng.

Interior Store Fixtures, Trucks, Etc
Auer Light Co., Montreal.
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Jams, Jellies, Etc-

Batgers — Rose A La damme, Montreal 
Castle, F. J„ Co., Ottawa.

Colson, C. E.. A Son, Montreal.
“Ozo ' Co., Montreal.
Pure Gold Mfg. Co., Toronto.
Smith, E. D., Winona, Ont.
Southwell's—Frank Magor ACo., Montreal 
Upton, Thos., A Co., Hamilton.

Macaroni
Tippet, A. P., A Co., Montreal.

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adamson, J. T., Montreal.
Dawson Commission Co., Torouto.
Dingle A Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Kyle, C. E., Toronto.
Lam be. W. G. A., A Co., Toronto. 
Lawson, Reginald, Winnipeg.
Millman, W. H., A Sons, Toronto.
Milne, Chas., Vancouver, B.C.
Nicholson A Bain, Winnipeg.
Nicholson, Bain A Johnston, Calgary. 
Rattray, D., A Sons, Montreal.
Ryan, Wm., Co., Toronto.
Rutherford, Marshall A Co., Torouto. 
Tippet, A. P. A Co., Montreal.
Watt, J. L., A Scott, Toronto.
Wilson Commission Co.. Brandon, Man.

Matches.
Walkerville Match Oo., Walkerville, Ont.

Mince Meat
Bates, Peacock Co., Hamilton.
Wethey J. H., St. Catharines.

Oil Tanks.
Bowser, S. F., A Co., Toronto.

Pass Books, Etc-
Allison Coupon Co., Indianapolis, Ind.

Patent Medicines-
Mathieu, J. L. Co., Sherbrooke, Que,

Peels-
Colson, C. E., A Son, Montreal.
Greig, Robt. Co., Torouto.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Colson, C. E., A Sou, Montreal 
Fiett s -Rose A Latiamme, Montreal. 
Gorman, Eckert A Co., London, Ont.

INDEX TO ADVERTISEMENTS.
Downey, W P....................................... 41 ;
Duff us, A. S............................................. 26 ■
Dunn, Wm. H........................................  57 ,
Dwight. John, A Co...........................  5
Eby, Blain Co...................................... 35
Eekardt, H. P.. A Co............................ 37
Educational Dept ................................  10
Edwardsburg starch Co..........— 67
Empire Tobacco Co............................ 60
Enterprise Mfg. Co................................ 8
Epps’s Cocoa................   41
Ewing, S. H. A A. S........................ 48
Ewing, H. H.. A Sous.................. .... 24
Fair bank, N. K.. Co............................. 4
Fearman, F. W.. Co..................... 22
Fortier. J. M........................................ 62
Foster Pottery Co................................ 7 *
Frontenac Cereal Co............................ 58
Gibb, W. A.. Co...................................  46
Gillard, W. H., A Co...........................  12
Gillett. E. W., Co., Ltd..................... « I 1
Gorman, Eckert A Co............................ 28
Gowans, Kent A Co., outside back cover
Gray, Young A Sparling Co................  2
Greig, Robt., Co.............................  54
Griffin A Culverwell.............................  26
Grimm Mfg. Co...................................... 38
Grocers Engineering Co........................ 47 ;
Hall, R. C . A Co.................................  26
Ham A Nott.......................................... 9
Hamilton Cotton Co............................ 2
Hamilton Yeast Co...............................  52
Heinz, H. J. Co..................................... 28
Hotel Directory.....................................  10
Hudon, Hebert A Cie........................... 39
Husband Bros. A Co.....................— 46
Imperial Biscuit Co............................... 54
James Dome Black Lead.................... 8
James, F . T . Co.................................... 20
Japan Teas............................................. 4
Keen. Robinson A Co.outside front cover
Kingston “Gleaner”.............................. 3
Kinnear. 'I hoe., A Co..........................  16
Klotz, E. W...........................................  45
Kyle. C. E ............................................. 2

Lake Huron A Manitoba Milling Co... 59
Lambe. W. G. A.................................... 2
Lamont, Corliss A Co.........................  57
Lawson, Reginald................................. 2
L. B. Slot Machine Co.........................  3S
Legal Cards.......................................... 10
Leonard Bros......... ............................  21
Lethem, John, A Sons............................26
Little. Geo.............................................  26
locators, The........................................ 43
Lowney. Walter M. Co.........................  52
Lucas. Steele «à Bristol...................... 15
Lytle, T. A., Co................................... 3
Maiden. J. H.........................................  25
Marshall, James...............   26
Martvll-Stewart Co............................... 44
Mathieu, J. L., Co.......inside front cover
Matthews, Geo. Co.............................. 22
Meeker, G. R., A Co...............................26
Metropolitan Business College............ 10 ;
Milne, Chas.......................................... 2 |
Montreal Maple Co............................... 55 *
Mooney Biscuit and Candy Co............ 56 |
Morse Bros..........................   14
Mott. John P., <fc Co........................ 52 ,

-- Mackay, Dr............................................  10
MacLaren s Imperial Cheese Co......... 16
McAlpln Consumers Tobacco Co 62 j
McCann, Wm., Milling Co ........ 59 j
McDougall, D., <fc Co..........................  4i j
McGregor-Harris Co..............................56 ]
McLaren’s Cooks’ Friend Baking

Powder...................inside back cover
McLean, J. A.. Produce Co............... 24
McWilllam A Everist ............. . 46
National Cash Register Co................. 9
National Licorice Co. ..inside front cover
Natural Food Co.................................... 59
Nicholson, Bain A Johnston...............  2
Nicholson A Bain................................ 2
Nicholson A Brock   26
Nickel Plate Stove Polish Co ............ 7 ,
Oakey, John, A Sous..................... .— 7 1
Oakville Basket Co........inside back cover ]
"Ozo ’” Co.............................................  48 ■
Page, C. 8........................ -................... 26 *

Heinz, H. J., Pittsburg, Pa.
Lytle. T. A., Co., Toronto.
“Ozo ’’ Co., Montreal.
Paterson's— Rose A Laflamme, Montreal. 
Sutton, G. F., Sons A Co., London, Eng. 
Taylor A Pringle Co., Owen Sound. 

Polishes— Metal.
Oakey, John, A Sons, Loudon. Eng

Polishes - Stove-
James Dome—W. G. A. Lambe A Co., 

Toronto.
Morse Bros., Canton. Mass.
Nickel Plate Stove Polish Co., Chicago.

Refined Cider.
Wilson,ilsou. W. H. Co., l’insouourg, Ont.

Refrigerators.
Ham A Nott Co., Brantford, Out.

Salt
Cerebos Salt.
Gray, Youug A Sparling Co., Wingham 
Toronto Salt Works. Toronto.

Soda—Baki ng-
Dwight, John, A Co., Montreal.

Starch.
Brantford Starch Works, Brantford 
Edwardsburg Starch Co., Cardinal, Ont. 
St, Lawrence Starch Co., Port Credit.

Steel Shingles and Siding.
Metallic Rooting Co., Toronto.

Store Lighting.
Auer Light Co., Montreal.

Sugars, Syrups and Molasses.
Canada Maple Exchange, Montreal. 
Dominion Molasses Co.. Halifax, N.S. 
Edwardsburg Starch Co.. Cardinal, Out. 
Grimm Mfg. Co., Montreal.
Imperial Maple Syrup—Rose A Latiamme 

Montreal.
Montreal Maple Co., Montreal.
“ Sugars " Limited, Montreal. 
Wallaceburg Sugar Co., Wallaceburg, Ont.

Teas, Coffees, and Spices-
Blue Ribbon Tea Co.. Torouto.
Braid, Wm., A Co., Vancouver, B.C. 
Ceylon Tea Traders Ass u.
Eby, Blain Co., Toronto.
Ewing, S. H. A A. S., Montreal.
Ewing, S. H A Sous, Montreal.
Japan Tea Traders’ Ass n.
Kinnear, T., A Co.. Torouto.
“ Ozo" Co., Montreal.
Piper, A. M . A Co., Torouto. 
Rutherford, Jas., A Co., Montreal.
Salada Tea Co., Montreal and Toronto. 
Wood, Thos., A Go., Montreal. 

Vinegars-
“Ozo" Co, Montreal.
Wilson, W. H., Co., Tillsonburg.

Washing Compound.
Keen’s—Frank Magor A Co., Montreal.

Woodenware.
Woods, Walter, A Co., Hamilton.

Wrapping Paper. Paper Bags. Etc.
Canada Paper Co., Toronto.

Yeast
Gillett, E. W., Co., Toronto.

Park, Blackwell Co...........................  22
Pay ne. J. Bruet*.................. t>i
PilH-r, A. M., A Co..............................  24
Pure Gold Mfg. Co................................ 53
Queen City Oil Co................................  41
Robinson. O. E............................... ... 47
Rose A Latiamme ......................... 12, 66
Royal Baking Powder Co.............. 51
Rutherford, James, A Co...................... 21
Rutherford, Marshall A Co...........  25
Ryan. Wm.. Co..................   26
“Salada Tea Co.................................... 32
Salter A Stokes..................................... 26
Scott, David, A Co.................................. 26
Sells Commercial..................................  10
Smith, E D............................................  55
Southwell A Co..................................... 54
“ Sovereign " and “Lynx" Salmon.. 19
St. Margaret's College........................... 10
Stokes Bros...........................................  26
Stringer, W. B., A Co............................ 47
“ Sugars " Limited..............................  47
Sutton, G. F., Sons A Co...................... 7
Taylor A Pringle Co............................. 7
Tippet, Arthur P., <fc Co.................. 1
Toronto Salt Works ............................. 26
Truro Condensed Milk A Canning Co. 5
Tuckett, Geo. E., A Sou Co..............  61
Turner. James. A Co....................  15
Upton, Thos , A Co............................... 17
Walker, Hugh, A Son ........... 47
Walker Pivoted Bin and Store Fix­

ture Co.............................................  9
Wallaceburg Sugar, Co. inside front cover
Warren Bros. A Co........................... 21
Watt. J. L. A Scott............................. 57
Wee se, G. A., A Son.............................. 10
Wethey, J. H.............. outside back cover
White A Co.......................................... 47
Whiteley, Muir A Co............................. 26
Wickes, Hamilton, ACo......................  26
Wilson Commission Co......................... 2
Wilson. C.. A Son ............................  8
Winnipeg Fish Co................................ 42
Wood, Thomas, A Co........................... 12
Woods. Walter A Oo.............................  25
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HEINZ 
MUSTARD 
DRESSING

It would be a capita) thing 
to push this variety at this 
time. As a fish sauce it is 
unexcelled. Appreciated in 
Lent and all times when fish 

i.> an article of diet. For Spring trade 
when salads begin to rise in importance 
it is worth setting out prominently. Not 
a mayonnaisse but a dressing of a delicate, 
exquisite mustard flavor.

IUSTARI

H. J. Heinz Company
Pittsburgh, USA. <552^

“GET THE BEST"

SOMETHING NEW IN

Counter Check 
Books

Our “Special Duplicating” Book in 
various sizes. Alternate White and Colored 
Checks. Original White Paper ; Duplicate 
Colored.

Specially adapted for Grocers’ use. 
Samples and prices on application, or will 
send representative.

WE MAKE ALL KINDS OF CHECK BOOKS.

THE

CARTER. CRU ME COMPANY,
LIMITED

TORONTO and MONTREAL
Mention this paper.

o noUSfi
tgJpûyiiH

Spanish Olives
PACKED IN CANADA

The olive taste is a cultivated onç_ and unless 
you handle a high-class, fresh, appetising line 
of olives your olive trade will be nil. OAK KEG. 10 gal. (wine)

We hand-pick and pack all our own olives and see that our customers 
get only the best.

We invite comparison with other brands and are willing to stand by the 
results.

Gorman, Eckert (0> Co., ^
London, Ont.

Winnipeg, Man., 
108 Princess Street*

'A
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President i
JOHN BAYNE MACLEAN, 

Montreal•

îhe MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circu­
late in the Provinces of British Columbia, 
Northwest Territories. Manitoba, Ontario, 
Quebec, Nova Scotia, New Brunswick, P.E. 
Island, Newfoundland and abroad.

OFFICES
CANADA-

MONTREAL - - 333 McGill Street.
Telephone Main 1355. 

Toronto - - 10 Front Street East.
Telephone Main 3701. 

Winnipeg - Room 406, McIntyre Block 
Telephone 3736. 

F. R. Munro.
Vancouver - Geo. S. B. Perry.
St. John, N.B. - No. 3, Market Wharf.

J. Hunter White.
UNITED STATED-

NEW York - - New York Life Bldg.
W. T. Robson. 

Telephone 19 Franklin.
GREAT BRITAIN—

London - - 88 Fleet Street, E.C.
Telephone, Central 13960. 

J. Meredith McKim. 
Manchester - - ga Market Street.

H. S. Ashbumer.
FRANCE-

PARIS - - - - A. E. Dacam
AUSTRALIA—

Adelaide - - Steamships Building,
W. H. Sharland, Jr.

Subscription,Canada and United States, <2.00. 
Great Britain and elsewhere - 12s.

Published every Friday.

1 îsKcïïïï:

OUR TRADE WITH SOUTH AFRICA.
O quote ligures from the British 

South African Export Gazette, 
Canadian exports to South Africa dur­
ing 11104 reached the very respectable, 
total of $2,750,000, showing an increase 
of about $500^000 over the preceding 
year. Of this total, nearly one-lialf was 
represented by food products, the chief 
item being flour, amounting to $650,000, 
and preserved meat, totalling $.'115,000, 
showing increases of $115,000 and $335,- 
000, respectively. Metals and metal 
manufactures totalled $121,000, agricul­
tural implements accounting for nearly 
one-half this amount. Timber and wood­
en products made up near I v $ I'MI,000, of 
which deals and plank represented $390,- 
000. Miscellaneous items, including 
$158.000 for agricultural produce, to­
talled over $400,000. Only a small per­
centage of the wThole consisted of goods

in transit, presumably from the United 
States.

Canadian manufacturers ought to be 
encouraged to pul forth redoubled efloil 
to capture a lion’s share ol the loreign 
trade of South Alt qua. The opinion is 
expressed there that, notwithstanding 
the competition of Australia in flour and 
poultry, Canadian exports will assume 
much larger proportions in the ueai 
future. Considerable headway has also 
been made in apples and canned salmon. 
South Africa seems to be dependent on 
Canada for match blocks, and the lim 
her trade is booming in all parts of the 
country. Formerly it all came via Mew 
Volk, but the inauguration ol a direct 
line of steamships from Montreal has 
changed all this, and consignments ale 
now being shipped from that port.

Incidentally, it may be staled that 
gratify ing increases in trade returns be­
tween the two countries is due almost 
entirely to the favorable conditions ol 
the preference and the steamship service. 
Canadian trade with the sub-eonliuent 
is now on a firm basis, and with enter­
prise and prudent cultivation on the 
pail of Canadians themselves, there is 
no reason - why it should not speedily 
become one of the most important links 
in the great imperial commercial chain 
now being forged.

AN IMPORTANT DISCOVERY.
' j 11E TORONTO NEWS has made
1 what it considers au important 

discovery, although the same can scarce­
ly be said to be complimentary to Can­
ada, namely, a Canadian who has a 
high sense of honor. Fortunately, the 
type is not rare in Canada, and the case 
singled out a particularly interesting 
one. In fact, reference to Mr. Telford, 
M.P., for North Urey, as a high type of 
man, has been made more than once in 
these columns. At the same time, we 
believe that the men who would have 
done as Mr. Telford has done, are the 
rule rather than the exception. Those 
who are the exception should be ostra­
cised. Whom do the editors of The News 
associate with, anyhow? Certainly not 
with representative business men.

The News says:
Some people imagine that the last un­

conquerable Spartan passed into the 
grave with Hon. Alex. Mackenzie, but
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now and then little things crop up which 
show that the rigid Puritan spirit still 
persists in Canada. One of the examples 
of this type is Mr. Telford, of North 
Grey, one who emphatically belie\es that 
the olhee should seek the man. His 
friends are telling this story of him, 
w'liieh receives greater point when it is 
remembered that North Urey has been 
for some years past alternately held by 
a Conservative and a Liberal, and in 
some eases by the narrow majority of 
1. It will be recollected that Novembei 
3, polling day, came in the middle ol 
the deer hunting season and a Conserva­
tive sportsman was put in the delicate 
and trying position of having to decide 
between his love for his party and his 
love for the chase. His solution was to 
pair with a Liberal neighbor. When 
election day came, party spirit caused 
the Liberal to break his "pair” and de­
posit his ballot. When Mr. Telford 
heard of this, he announced that he had 
intended to vote for himself, but that in 
view of this he would abstain from- vot­
ing so that the "pair” would be kept, 
and he kept his word and declined to 
cast his ballot.

WILL TRAVELERS BE TAXED?
N interesting question has arisen 

in British Columbia, where the 
Assessment Commission recently made a 
report in favor of increasing the taxa­
tion of agents and travelers representing 
houses with headquarters outside the 
province. The proposed action has been 
introduced into the legislature, fathered 
by Premier McBrides Government, and, 
as it aims lu place restrictions upon the 
trade of the province, the Bill has met 
with general opposition.

In discussing the proposed legislation. 
The Daily Province, of Vancouver, says

"It does nut seem as if the Finance 
Minister's proposed Bill for the licensing 
of commercial travelers would meet with 
general acceptance, however much it 
may be amended. The opposition which 
developed to it on the part of the manu­
facturers’ agents resident in the prov­
ince, has been responsible for one delay 
in submitting it to the House, and now 
it appears that the wholesale commer­
cial firms, with established business here, 
have reasonable grounds for objecting to 
proposed changes such as were suggested 
at the recent meeting of the Board of 
Trade in this city. There may be some 
truth in the representations which have 
been urged by the opponents of the Bill 
as it stands that it would be difficult,
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if not impracticable, to collect the 
license fee from all non-resident com­
mercial travelers; but it certainly does 
not seem fair that while non-residents 
should be entirely free to solicit trade 
and sell goods to be imported, the tra­
velers of British Columbia bouses should 
be handicapped with' a license fee in 
coming into competition with them.”

The subject was fully discussed by the 
Vancouver Board of Trade, and the re­
port of a special committee was adopted 
as follows:

"1. That while this board approves of 
the principle of equalization of the 
burden of taxation, it considers that the 
Bill now before the House is unfortunate 
in title and form.

"2. That if it lie impracticable entire­
ly to re-draft the Bill in a less objec­
tionable and more workable form, this 
board considers that it should be 
amended as follows:

“3. That all reference to ‘commercial 
travelers’ should be omitted from title 
and text.

•']. Thai all persons or corporations 
paying $1110 or more to the Provincial 
Government as personal property tax 
upon merchandize stocks in their pos­
session or under their control, and their 
employes shail be exempt from the op­
eration of this Act.

That the amendment to clause 4, 
exempting all resident^ in the province 
iron, the operation of the Act, be omit­
ted, as rendering the Act absolutely 
useless for the accomplishment of the 
object in view.

”U. That clause 7 of the Act be 
struck 0ut, as injurious to the legitimate 
inteiesls of retailers established in the 
province, e.g., tailors, liquor merchants, 
etc.

”7, That in the opinion of this board 
it would be impracticable to collect the 
license fee from non-resident commercial 
travelers, and that it is, therefore, in­
advisable to include these in the opera­
tion of the Act.

“8. That this board reiterate its opin­
ion that an income tax should be sub­
stituted for th? present system of taxa­
tion.’

A large, deputation of travelers ap­
proached the Government regarding the 
Act and received assurances that clause 
ten would be withdrawn. It reads as 
follows:

“That resident agents representing 
persons, firms or corporations carrying 
on business outside of British Columbia, 
and having no branch within this prov­
ince, be taxed at a rate equal to one- 
fourth of one per cent, of the amount of 
their annual sales, and that for the pur­
pose of ascertaining the amount of such 
sales it be made compulsory for all such 
agents to keep proper books of account, 
showing all transactions carried on by 
them within the province on behalf of 
such persons, firms and corporations.”

While the Vancouver Board of Trade 
has expressed itself as opposed to col­
lecting license fees from travelers repre­
senting the Eastern houses, die decision 
was only arrived at by the casting vote 
of the chairman, and the matter cannot, 
therefore, be considered as decided. As 
one member pointed out, the B. C. ad­
vocates of the tax seem to have forgot­
ten that the stocks from which the East 
ten that the stocks from which the East­
ern travelers sell, arc taxed in the lo­
cality where they are situated, and B. 
C. jobbers should be able to compete 
successfully with Eastern wholesalers 
on account of enjoying the advantage of 
cheap freight rates by the water haul 
across the Pacific. It is to be hoped 
that B. 0. will not take a step which 
will place heavy restrictions upon East­
ern houses. Canada should be considered 
as one united country rather than a 
series of disconnected provinces.

OATMEAL MILLERS HAPPY.
I*’ rumor spells true, the tangle in the 

Ontario oatmeal situation is likely 
to he straightened out during the next 
few days. Already some of the big 
mills have assumed their wonted air of 
activity, and proprietors are daring to 
cultivate the smile, which, let us hope, 
may not come off for a long time to 
come. * \ '

It is all because one of the principal 
milling concerns of the American 
Cereal Company has gone up in smoke, 
and a market—beep- created within the 
boundaries of the Republic for the sur­
plus output of U.S. mills. This has 
had the effect of stiffening prices, until 
they are now about on a par with Cana­
dian oatmeal products, even at an ad­
vance of the latter of from 15 to 20c.

J1Ü

within the past two or three days. The 
tide had begun to turn before this for­
tunate occurrence, an advance in the 
price of American oats haying taken 
place several days ago. Unless some­
thing umoreseen occurs, the immediate 
future of the Canadian market appears 
to be safe.

We cannot refrain from expressing 
the hope, however, that something will 
he done to render impossible a recur­
rence of the unfortunate cz'isis in oat­
meal circles just passed. Our Ameri­
can cousins recently secured legislation 
allowing drawbacks on importations of 
Manitoba wheat for their export trade 
in uoiir. Is it not equally important 
for us to afford reasonable protection 
to our oatmeal millersf

DON’T KNOW IT ALL.
ANADIAN manufacturers and busi­

ness men unfortunately do not en­
joy the distinction of “ knowing it all,” 
as some would have us think is the 
case, and certain influential gentlemen 
are very,, properly wearing the meek 
and humble air as the result of a mis­
take they made a few days ago.

These gentlemen traveled to the 
Capital to interview the “ powers that 
he ” concerning what they claimed to 
be an outrage on Canadian importers, 
namely, the practice of New York houses 
of keeping French, Spanish, and Italian 
imports in bond at New York for some 
months, and in the event of a slump 
there shipping them to Canada as a 
direct importation and dumping them 
on the Canadian market at the French 
rate of duty, which is lower than that 
levied on goods from the States.

When they got there and proceeded 
to air their grievances they discovered 
that, according to the treaty of 1.89.4, 
special commercial privileges had been 
extended to “ all goods of French 
origin entering Canada. ' The French 
Government are perfectly satisfied with 
existing circumstances, which means 
that overtures will have to be made to 
them if the present customs regulations 
are to be amended to suit the needs of 
the Canadian trade. It seems rather 
ouu that the gentlemen referred to 
should have had to take such a round­
about way to find out what might have 
been learned by glancing over the 
Hominien statutes for the past twelve 
years.
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CREDIT IN MANITOBA.
HE GROCER is in receipt of an­

other interesting letter from the 
West on the subject" of “Credits,” which 
we reproduce in full, as follows:

Editor Canadian Grocer,—There is. no 
disguising the fact that the credit sys­
tem is being abused. Farmers buy too 
much goods as long as they can get 
credit—more than they can pay for— 
and, to my mind, united action by all 
retailers in the province to curtail credit 
to, say, six months in the year, and 
united action by all retailers in each 
town, is what is required to save the 
retailer from failure. United action by 
I he retailers in each town would save us 
from a system by which we are being 
fleeced. A customer runs a hill with 
one merchant, and when he is pressed 
for payment, he stops buying in that 
store and commences buying in another. 
At the second store he pays cash for a 
little time and then gives merchant No 
i the same dose he gave to No. 1. In 
time, he is indebted to all the merchants 
in the town. If we merchants in every 
town would club together and report de­
linquents, this would be stopped.

As profits are getting less every year, 
the credit system has to he curtailed or 
failure for %the merchants will he the 
result.

Yours truly,
Merchant of 17 years’ experience in 

Manitoba.

TRADE CONDITIONS IN BRITISH 
COLUMBIA.

Vancouver, R. C., March 1, 1905. 
VERY great deal of interest at­

taches to the coming Dominion 
Exhibition to be held at New 

Westminster this year, under the aus­
pices of the Royal Agricultural and In­
dustrial Association, which has for years 
held what virtually amounts to a Pro­
vincial Exhibition, as it is the principal 
one on the mainland of R.C. and is pat­
ronized and assisted in every way by 
the City of Vancouver, which has never 
yet held or organized an exhibition.

In connection with the holding of the 
Dominion Exhibition at New Westmin­
ster, the directors of the Royal Asso­
ciation are under a deep obligation to 
the directors of the Victoria Agricul­
tural and Arts Association. That 
body met in the capital a few days 
ago and decided to forego the holding of 
an exhibition this year, in order that 
Ihe larger Dominion affair, now that it 
has been secured for the province, should 
lie a more pronounced success. The 
broad-minded spirit displayed was the 
more marked, when the majority vote 
prevailed, by those who had held that 
there was nothing to be gained by clos­
ing down their exhibition this year, im­

mediately moving and voting to make 
the decision unanimous.

There is no question of the success of 
the fair with the three cities, Victoria, 
Vancouver and New Westminster uniting 
in the endeavor to make it so. Great 
as was the success attending the Do­
minion event in Winnipeg last year, it 
will be undoubtedly surpassed at New 
Westminster this year.

• •
*

The Provincial Government has re­
ceived the report of the assessment com­
mission appointed to look into the 
workings of the Assessment Act of last 
year. One of the most serious objections 
urged against the Act was that whole­
sale dealers in the province, who carried 
stocks of large proportions, and whose 
interests were bound up here, were tax­
ed (under the personal property tax), 
while agents and representatives of 
wholesale houses not carrying stocks in 
the province, were practically exempt. 
Two provisions are suggested by the 
commissioners to cover this point, which 
are being embodied in amendments to 
the Act. One is to tax resident agents 
of houses not carrying stocks in the 
province, the rate suggested being one- 
fourth of one per cent, on the amount of 
their annual sales, and that for the pur­
pose of arriving at such annual sales 
correctly, such agents he compelled to 
keep proper sets of hooks, showing all 
transactions carried on by them in the 
province in behalf of the firms they rep­
resent. The other provision, which is 
being met with considerable opposition, 
is to tax commercial travelers doing 
business in the province, and not carry­
ing stocks within the province, for 
houses not established here, at the rate 
of $100 per year. It is anticipated that 
some modification of this proposed regu­
lation will he secured. As the sugges­
tion was submitted from the commis­
sioners, it read that all travelers pay 
this before doing anv business in the 
province, and a provision was added, 
that in case such license exceeded one- 
half of one per cent, of the amount of 
business done hv the holder, within the 
province, he should he entitled to refund, 
provided that such refund did not exceed 
$75. Suggestions as to income tax were 
also submitted bv the commission, and 
the opinion offered that, as it seemed a 
difficult proposition to secure an equit­
able working of a personal property 
tax, it would he better to direct the 
system of taxation to the ultimate ob­
ject of having an income tax instead.

• *

Vancouver, B.C., March 9, 1905.
As the time is approaching when 

the freight for the Yukon will begin 
to move, it is interesting to note 
that the transportation companies have 
succeeded, after a number of meetings, 
in poming to a decision as to rates. 
Practically the same transportation 
charges will be paid this season as last. 
The difficulty which had to be solved 
was the division of the business between

the White Pass & Yukon Railway and 
the ocean steamship lines engaged in 
traffic to Skagway from ports of B.U. 
and Puget Sound. The three steamship 
lines engaged in the Northern traffic, the 
Canadian Pacific, the Pacific Coast S.S. 
Co., and the Alaska S.S. Co., had 
agreed that the proportion of the 
charges which fell to their lot last year 
was not great enough, and they under­
took to convince the White Pass Rail­
way people, the party of the other part, 
that the percentage should be increased. 
The latter, however, could not see the 
matter in the same light, and the result 
was a number of meetings at which no 
progress was made. In the end, it is 
understood that the railwav company 
stood “pat" and the steamship compan­
ies take what they got last year. In 
some minor matters, slight concessions 
were made to the steamship companies.

Through bills of lading will not be 
issued until May 15, as usual, hut the 
White Pass will receive goods at White 
Horse as early as April 15. subject to 
forwarding in order of receipt, on the 
opening of navigation. The special com­
modity rates in effect last year will 
again go into force on JuL- 1st. lasting 
till August 15. This year it is antici­
pated that a large amount of freight, 
formerly shipped via the lower Yukon 
from St. Michaels, will go to Dawson 
and other Yukon points via Skagway 
and White Horse and down the river. 
The White Pass Railwav Co. operates a 
large fleet of steamers on the river in 
conjunction with the railway.

* . *
Marking the beginning of a new move­

ment in Oriental trade, it is stated that 
Frank Waterhouse, a shipping agent of 
Seattle, usually said to represent the 
Great Northern Railwav. has chartered 
four large cargo carriers to take out 
freight for Japan. The chartered ves­
sels are the new steamer Ocean Monarch. 
9,600 tons’ capacity: the Nairn. 6,000 
tons; the Foreric, 7,000 tons, and the 
Forest Brook, 5,000 tons. The latter 
steamer is now at Seattle, lying at the 
Great Northern docks, readv to take on 
cargo, and the other three are en route 
to Puget Sound from Pacific points. 
The reason for the chartering of these 
steamers is given that the regular 
steamers of the Hill line, including the 
immense new Minnesota, cannot take 
care of all the freight now being carried 
across the continent bv the Hill railway 
system for shipment to the Orient. 
Thirty thousand tons of barley, (lour, 
and manufactures of steel and iron, now- 
in demand in Japan, will form the prin­
cipal items of the cargoes of the four 
steamers.

The Blue Funnel liner Tydeus, which 
had 1,500 tons of cargo from Liverpool 
direct for British Columbia merchants 
and importers, reached port and dis­
charged on Sunday last, completing the 
discharge of the whole consignment of 
1,500 tons in little over twenty-four 
hours.

Another cargo-carrier, the sailing hark 
Cedarhank, is due on this coast at any­
time, from Liverpool and Glasgow, with 
general cargo for this port. The Cedar- 
hank is owned by Andrew Weir * Co., 
the big shipping firm, which has entered 
into contract with the Dominion Govern­
ment to provide a steamship line be­
tween Vancouver and Mexican ports.

v 31
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INVARIABLY FOLLOWS" GOOD VALUEL—:
“ HERE’S THE TOP-NOTCHER ”

AND

GOLD MEDALIST

SâLADA
THE SALE IS IRRESISTIBLE THE VALUE INCOMPARABLE

SEALED PACKETS ONLY BLACK, MIXED, GREEN TEA.

WHOLESALE TERMS FROM “SALADA,” TORONTO OR MONTREAL

COLES Electrically Driven 
Coffee Mills.

GRANULATOR. PULVERIZER.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Cole» Coffee 
Mill baa a Breaker that 
break» the Coffee be­
fore Renters the grin­
ders, thus reducing 
wear of grinder» and 
saving current.

i ur Grinders

Wear Longest
No. SB.

Height, 29 In. Length, 88 In. Width, 23 In.
GRINDING CAPACITY.

Weight, 276 lb».

Granulating 2 pounds per minute. Pulverising & pound per minute. 
Capacity of Iron Hoppers. 6 lbs. of Coffee.

We make 26 other styles and sizes of Grocers Counter Mills. Floor 
Mills and Electric Mills For'Frtcea.Ternls and Discounts, address

COLES MANUFACTURING CO.,
Ne». 1615-1635 Nerth 23rd St- PHILADELPHIA, PENN., ll.S.A.

Agents :
Todhunter, Mitchell k Go., Toronto. Forbes Bros.. Montreal.
Dearborn k Co., St. John, N.B Gorman, Eckert k Co., London, Ont.
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A GOOD PROFIT
- .AND;

A GOOD ARTICLE “

LILY WHITE

G/oss Starch
is that kind of a combination for the dealer.

When a stock of this well known brand of Laundry Starch is put 
in, the grocer feels that he is not taking any long chances. It is 
distinctly a case of " backing the favorite." He knows it will 
"move"—and quickly ; no bargain sales from tubs at the season’s 
end, of miscellaneous nondescripts. What a satisfaction it is to sell 
a Starch that you know from trial in your own home to be the " real 
thing.”

Attractive packages, heavy advertising, everything in fact that 
could be done to help the grocer has been and will be done 
continuously

BRANTFORD STARCH WORKS, Limited, 
BRANTFORD, CANADA.

11 " . H
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ONTARIO MARKETS. 
Groceries.

Toronto, Mardi Hi, 1905.

AN air of quiet lias overtaken the 
grocery trade this week, partly 
owing to the had condition of the 

country roads, and partly because it is 
. now between seasons. It e ports from
Western Ontario indicate an optimistic 
feeling among business men. for the 
coining Summer and Autumn trade.

CANNED GOODS.

Sales of canned goods are quiet, al­
though for this season of the year, the 
market is extraordinarily active, partic­
ularly in tomatoes. The firmness of 
Ine tomato situation continues and fur­
ther importations from the United States 
are reported. The Grocer in the course 
of the week, heard the opinion exnress- 
ed that it looked as if the market would 
soon lie practically hare of tomatoes. 
It was altogether likely that there 
would he tomatoes available; even if the 
runners persevered in their present pre­
tensions; there would he independent 
growers, and it looked as if there would 
lie more independent canners; at the 
same time, there could he very little 
doubt but that prices for the season of 
I'lflii-Ofi would he on a higher level than 
at present.

The usual Lenten inquiry is noticed 
for canned fish. Kippered herring are 
scarce and Finnan Haddie to arrive in 
dune are going to he dear. A seasonable 
demand is reported in canned fruits. 
We quote the following prices:

Baked beans, plain, l's., 
" *' 2 s..

Tomatoes, 3's............................................................... 1 25 1 30
Com, 2’s......................................................................... 1 15 1 30
Peas, 2 s........................................................................  0 82* 1 30
Sliced beets, 2‘s...................................................................... 0 85

" " 3 s.................................................................... 0 95
“ •' whole ....................................................... 0 95

Pumpkin, 3’s........................................................................... 0 75
•' gal........................................................................... 2 50

Squash.........    1 00
Asparagus tips, 2's..........................................    2 50
nolden waxed beans, 2‘s....................................................  0 80
Refugee or Valentine beans, 2’s........................................... 0 85
Crystal waxed beans, 2’s....................................................  0 921
Spinach, 2’s............................................................................ 1 40

• “ ......................................... 1 80
........................................  0 45
.........................................  0 72

3's........................................................ 0 90
Tomato sauce, l's................................................................  0 50

“ “ 2’s................................................................ 0 78
*' " 3's.................................................................. 1 00

Chili sauce arme as tomato sauce.
Catsups, tins, 2's..................................................................... 0 78

“ “ gal.................................................................. 4 50
" jugs......................................................................... 7 70

Apples, standard, 3's.................................................. 1 85 1 A0
" preserved, 3's......................................................... 1 47J
“ standard, gal................................................  1 85 2 00

Pears, Flemish Beauty, 2’s................................................ 1 52|
" " *' 3 s...................................... 2 00
“ Bartlett, 2’s................................................................ 1 87i
M " 3 s.................................................................. 2 82
“ whites, 2’s.................................................................... 1 72
** “ 3’s..................................................................... 2 671

Peaches, pie, 3’s...................................................................... 1 25
Cherries, red, pitted, 2’s......................................................  2 20

" “ not pitted, 2 s............................................... 175
“ English black, pitted, 2’s.................................... 2 20
“ “ “ not pitted, 2’s...................................... 1 75
" white wax, pitted, 2's.....................................  2 42
“ " " not pitted. 2’s.................................... 2 00

Lawtonberries, heavy syrup. 2’s...................................... 1 57 4
preserved. 2’s............................................. 1 75
standard gal...............................................  4 97|

Plums. Damson, light syrup, 2's........................................ 1 00
“ heavy syrup, 2’s........................................ 1 30

3's........................................ 1 85
“ Lombards, light syrup, 2’s....................................... 1 05

“ beftyy syrup, 2’s.................................  1 35
" “ 3‘s.................................  1 90

“ green gage, light syrup, 2's..................................... 1 15
" heavy syrup, 2 8................................. 1 47è

•' “ “ 3’s.................................  2 no
** egg, heavy syrup, 2 s............................................... 1 524

Pineapple, sliced, standard, 2's....................................... 2 35
" extra “ 2 s........................................ 2 474
“ grated, " 2 a........................................  2 624

Raspberries, red, heavy syrup, 2's................................... 1 40
“ preserved, 2‘s ....................................... 1 60

black, heavy syrup, 2’s............................... 1 35
“ preserved, 2's.................................... 1 50

Rhubarb, preserved, 2's...................................................... 1 15
3 s...................................................... 1 90

" “ gal...................................................... 2 624
Strawberries heavy, synip, 2.8......................................... 1 60

" preserved, 2 s...............................................  175
Lobster, tails......................................................................... 3 50

" 1-lb. flats................................................................ 3 75
" 4-lb. flats................................................................ 2 00

Mackerel.......................................................................  1 00 1 25
Salmon, Fraser River, “ Horseshoe " and 

" Maple Leaf.’"
1-lb. tails, 5 eases and over.................................. 1 774

- 1-lb. tails, less than 5 eases................................ 1 80
1-lb. flats, 5 cases and over................................ 1 90
1-lb. flats, less than 5 eases................................. 1 92
4-lb. flats, 5 cases and over................................. 1 17
1-lb. flats, less than 5 cases.......................   1 26

Salmon, ‘‘Clover Leaf.”
1-lb. tails, 1 to 4 cases........................................... 1 80
1-lb. flats, 1 to 4 cases........................................... 1 874
1-lb. tails, 5 to 9 cases and over........................... 1 774

Chums..........................................................................  0 95 1 004
Sardines, Sportsman l's..................................................... 0 14

" Is....................................................  0 23
“ Portuguese f’s.............................................. 0 08 0 10
“ P. à C., h.................................................... 025 027
“ P. k C., f’s................................................... 0 35 0 38
“ Domestic, 4's................................................ 0 03} 0 044
“ “ Ts............................................... 0 09 0 11$
“ Mustard, Csize, eases 50 tins, per 100.... 8 00 9 00

Haddies, per doz................................................................. 1 00
Haddies, per case........................................................... 4 00
Kippered herrings, domestic............................................ 1 00

1‘ “ imported....................*.............. 1 40 1 45
Herrings in tomato sauce, domestic................................ 1 00

" " “ imported....................... 1 40 1 45
California ripe olives, tins, per doz................................. 4 75
Corned beef, Is, per doz................................................... 1 50

“ 2s, “   2 70
“ 6s. “ ....................................... 8 00 10 00

14s. “   18 00
Lunch tongues, per doz...................................................... 3 00
Potted meats, js, “   0 50

is. “   1 00

SUGAR.

An easy sugar market is reported 
for the week under review, with deelin- 
ing beet market, lint no quotahle 
ehange in (’imadinn Refined. Domestie 
trade is a little slaek ns usiinl nt this 
season of the year. Our quotations ali­
as follows :
Paris lumps, in 50-lb. boxes............................................... 6 38

" in 100-lb. ” ........................................... 6 28
St. Lawrence granulated.................................................. 5 73
Redpath’s granulated......................................................... 5 73
Acadia granulated ........................................................... 5 68
Berlin granulated................................................................ 5 63
Phoenix....................................................................   5 58
Bright coffee......................................................................... 5 58
Bright yellow........................................................................ 5 48
No. 3 yellow........................................................................... 5 48
No. 2 “   5 33
No. 1 “   5 23
Granulated and yellow. 100-lb. bags. 5c. lees than bbls.

SYRUPS AND MOLASSES.

A til’s! class (Ionian*! is reported for 
syrups and molasses of all descriptions 
for the week. This is largely due to 
the eixtiWordinarily firm situation of 
provisions at the present time. Reports 
from Tiarhadoes say that the molasses 
market is very firm and that the yield 
of molasses per ton of sugar will he 
much below the averaee of previous 
years, viz. not above .10.000 puncheons, 
due to the fael that the earn- juice, 
though not abundant, i-) i aHienlarlv 
rich this year. We quote the following 
prices :

Medium 
Bright .

0 30 0 33 
0 36 0 37

Corn syrup, bbl., per lb.......................................................  0 021
4 bbls “ ..................................................  0 02J

#* kegs '* ..................................................  0 03
“ 3 gal. pails, each .............................................  1 30
“ 2 gal. '* " ...............................................  0 90
“ 2-lb. tins (in 2 doz. case) per case............... 1 90
“ 5-lb. " (ini “ ) “ 2 35
“ 10-lb. “ in 4 “ ) “ . 2 25
“ 20-lb. “ (ini ’* I “ 2 10

Molasses-
New Orleans, medium..............................................  0 25 0 30

“ " 4 bbls.....................................  0 27 0 32
open kettle..........................................  0 45 0 50

Barbadoes, extra fancy..   0 45 0 50
Porto Rico..................................................................... 0 42 0 13
West Indian................................................................ 0 32 0 35
Maple syrup—
Imperial qts.......................................................................... 0 274
1-gal. cans.....................................................................  0 95 1 00
5-gal. cans, per gal................................................................ 100
Barrels, per gal.................................................................... 0 75
5-gal. Imp. brand, per can.................................................. 4 50
1-gal. “ per ease.................................................. 5 10
4-gal. “ “ .................................................. 5 60
Cits. “ “ .............................................. 6 00

COFFEES

The weakness» in llie spéculaiivc cof­
fee market noted last week. >1 ill cent i- 
lies, w ith perhaps a slight e\a*r,rerat ion. 
alt hough t here has heen no (|iiolahh* 
change. 1 )oiii(‘stiv emitiimes steady, and 
in fail volume. We quote the follow­
ing prices:
Green Rios, No. 7..............

" “ No. 6...............
" “ No. 5...............
‘ " No. 4...............
** M h° 3...............

“ Plantation Ceylon.
“ Porto Rico............

Green, Guatemala............
*‘ Jamaica ................
" Maracaibo............

Per lb

0 22 0 25

TEAS

An advance of 1 -2d. in the price of 
low grade and medium teas is making 
them better property on this market 
In London, the situation is firm, spec­
ially injthigh and low grade teas, and it 
is reported that if one or two of the 
Knglish houses were to begin stocking 
up to any extent. it would mean a jump 
in prices. Local trade is satisfactory, 
and without special feature. We «(u<>t<• 
the following prices:
Congou—half-chests. Kaisow Moning..................... 0 12 V 35

caddies, Pakling......................................... 0 19 0 40
Indian—Darjeelings, Pekoe souchongs................ 0 20 0 22

Pekoes...................................  0 25 0 30
“ Orange Pekoes.................... 0 35 0 45

I udian— Darjeelings................................................... o 35 0 45
Assam Pekoes............................................. 0 18 0 22

Assam Pekoe Souchongs........................................ 0 16 0 18
C-eylon—Broken Orange Pekoes............................  0 52 0 24

Orange Pekoes....................................... 0 22 0 29
Pekoes........................................................... 0 18 0 24
Pekoe Souchong.........................................  0 14 0 16

China Greens -Gunpowder, cases, extra first....... 0 35 0 424
‘ half-chests, ordinary tirsta 0 22 0 2Sf

Young Hyson, eases, sifted, extra firsts 0 3?i 0 47
* cases, small leaf, firsts.... 0 30 0 37 

half-chests, ordinary firsts 0 224 0 324
" seconds............  0 22 0 244

thirds............  0 15 0 17
“ common................. 0 14

Pingsueys—Young Hyson, 4-chests, firsts............. 0 25 0 30
" seconds........  0 16 0 18

*, half-boxes, firsts.......... 0 25 0 30
Japan—à chests, fines ts May pickings.................... 0 34 0 38

Choice.........................................................  0 31 0 76
Finest .......................................................  0 57 0 29
Fine............................................................. 0 2» 0 27
Good medium.......................................... 0 19 0 21
Medium..................................................... 0 17 0 19
Good common..........................................  0 IS 0 19
Common................................................  0 13 0 14

S III I >

Prices in the spice market are we ! 
maintained : Iasi week’s quotalii ns -till 
rule, and there is no special tea line in
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the market. We quote the following
priées :

Per lb. Per lb.
Peppers, blk....... 0 18 0 19 Cloves, whole....

“ white__  0 23 0 27 Cream of tartar...
Ginger................. 0 18 0 25 Allspice..........
Cassia.......... .. 0 21 0 25 Mace ...................
Nutmeg.............  0 45 0 75

0 25 0 35 
0 25 0 30 
0 14 0 17 
0 80 0 90

RICE AND TAPIOCA.

The fur rice and tapioca con­
tinues seasonable. an<l quotations are 
uncliangfal from last week. We quote 
the following:

Per lb. Per lb-
Rice, stand. B... 0 "3$ 0 03Ï Tapioca, staple.■ 0 03} 0 03*
Rangoon...........  0 03$ 0 03i' nfi
Patna................ 0 05 0 05} double goat .... 0 04
Japan...............  0 06 0 07 Carolina rice...........• ••_ 0(8
Sago..................  0 03è 0 04 Louisiana rice--------- 0 Oo 0 0/

Foreign Dried Fruits.
Trade in dried fruits is on the quiet 

order and the market is without special 
-feature for the week. Last week’s quo­

tations still rule. We quote the follow­
ing prices:

X PRUNES.
) Per lb.

100-llOs ................. 0 04 60-70s.......
90-lOOs............ 0 04 0 04i 50-G0s........
80-9ÛS ... 1.................... 0 05 40-50s.......

< 70-SOs .. 1. .... :-t) 05} 0 05} 30-40s.......

j CANDIED PEELS.
/ Per lb.

Lernofi............. . 0 09 0 10 Citron.......
Orange................0 10 011

-? ^ FIGS
Per lb.

Tapnets..............  0 03} 0 04 Elemes....
Naturals............. 0 06$ 0 07}

Per lb.
0 06 0 06} 
0 06} 0 062 
... 0 08 

0 00 0 09

Per lb.
0 15 0 17

Per lb.
0 08 0 13

APRICOTS.

Californian evaporated.
Per lb.

0 12} 0 14

PEA^UViS.

Californian evaporated
Per lb.

0 11 0 14

PEARS.
California evaporated, per lb........................................ 0 14

CURRANTS.
Per lb. Per lb.

Fine Filiatras__  0 04J up Vostizzas............ 0 07 0 08
Patras................. 0 06 0 06}

RAISINS.
Per lb.

New selects ............................................................. 0 05} 0 055
Fine off stalk.........................^.....................................  0 045
Sultana................................zfT............................... 0 06} 0 10
Californian seeded, 12-oz., Muscatals..............  0 06f 0 07

" M 1-lb. boxes " ...........  0 07 0 08i
" unsceded, 2-crown. .................... 0 07}
“ “ 3-crown “ ...........  0 055 0 07
“ 11 4-crown “ ..........  0 07 0 08

DATES.
Per lb. Per lb.

Hallowees.......... 0 045 0 045 Fards new choicest 0 09 6-10}
Sairs................... 0 035 0 04 " new choice......... 0 09}

Country Produce. Fish and Oysters.
EGGS.

Receipts of, eggs arc now comparative­
ly regular; at the same time the 
wholesale trade do not report an extra­
ordinarily healthy egg market as buyers 
are holding hack expecting lower quota- 
lions. With,the difference in price be­
tween fresh cold storage and new laid 
eggs, only lc., bakers find it to their ad­
vantage to stick to the cold storage 
eggs. The average consumer, however, 
is now beginning to use more fresh eggs 
and improved conditions may he expect­
ed shortly. We quote the following 
prices:
Eggs, strictly new laid............................................ 0 21 0 22
Cold storage fresh............................................................. 0 20

pickled.......................................................... 0 l'J

BEANS.

The firmness of ttie bean market con­
tinues although the volume of business 
is slightly below the level of last, week. 
Dealers are prophesying higher prices 
for beans, and one firm quotes $2 as the 
limit on bean quotations. We quote the 
following prices:
Beans, handpicked, per bush................................ 185 190

“ primé, No. 1................................................. 1 75
“ prime, No. 2.................................................. 1 60 1 55
“ Lima, per lb.................................................. 0 07 0 07}

HONEY.

As I he Lenten season advances increas­
ed sales of fish are reported and dealers 
say that trade on the whole is proving 
satisfactory. The recent cold weather 
seems to have stimulated the fish trade 
to the extent that within the next week 
or two the balance of fresh frozen and 

>d stock will have been moved, 
'fills is now between the seasons and we 
shall shortly he getting inlo the fresh 
fish trade. Finnan had die are le. easier 
for the week. We correct quotation on 
sea herring, which should he $2.25 in­
stead of $2.75. We quote the following 
prices:
Frozen halibut,...............  ........................
British Columbia salmon............................
Whitetish, frozen, per lb............................
Haddock “ per lb.................................
Cod, steak “ “ .................................
Trout, lake, per lb.......................................
Pike, per 11» ................................................
Finnan haddie. per lb...............................
Oysters, Long Island natives, per imp. gal

“ Baltimoree, per wine gal.............
“ “Select," “ “ .......

Ciscoes, per basket ....................................
Bloaters, per box of 50 ..............................
Labrador herring, } bbl...............................

“ large bbl......................
Shrimps, per gal...........................................
Sea herring...................................................
Smelts, No. 1.................................................

“ No. 3................................................
“ extras................................................

Frozen fresh water herring..........................

.... 0 10 
.... 0 10
0 07} 0 08 
.... 0 05 
.... 0 07 
.... 0 07} 
0 05 0 06 
0 06 0 07 
.... 1 70 
.... 1 40
.... 4 80 
... 1 25

1 25 1 40
2 75 3 00 
5 75 6 00 
1 15 1 25
... 2 25 

.... 0 10 
.... 0 06 
.... 0 13 
.... 0 04

Grain, Flour and Breakfast Foods.

A brisk demand for honey is reported 
at slightly easier prices. Up to the 
present farmers have been holding sup­
plies expecting a firmer market. As 
their expectations have not been realized 
iliev are now" unloading and are quite 
willing 1o sell available supplies on con­
signment. We revise quota!ions below 
as follows. Inadvertently one or two 
errors crept into last week’s quotations:
Honey, extracted clover, per lb............................. 0 r>7} 0 08

“ sections, Nol. per doz...............................  1 90 2 00
“ " No. 2. “ ....................................... 1 65

Buckwheat, per lb....................................... 0 05 0 06
“ sections per doz .......................... 0 75 1 00

SEEDS.

The domestic seed trade is improving 
daily, with the fine weather, and brisk 
demand for seasonable varieties being 
recorded during (he week under review. 
Our quotations are as follows:
Alsike clover, per bush........................................  5 00 8 00
Red clover.............................................................  6 00 9 00
Mammoth clover, per bush .............................. 7 00 9 00
Timothy ................................................................ 1 50 2 c0
Hungarian, per 100 lbs........................................ 2 60 2 70
Millet “ ....................................................... 2 50
Orchard grass ...............................................................  14 00
Seed corn. Dent varieties, per bush...................  0 70 1 00

‘ Flint “ “ .......................  1 25 1 30

GRAIN.

The Manitoba grain market is down 
this week, Northern No. 1 and 2 being 
each 21,c. lower. Northern No. 3 is also 
down to $1. Red and white wheat arc 
quoted 3c. below the prices ruling a 
week ago. Buckwheat is also down lc. 
We quote the following prices:

All on track Toronto.
Manitoba wheat, Northern No. 1 new 

“ “ " No. 2* “.. .. .. No 3 ..
Red, per bushel, new ....................
White “ “ ....................
Oats, “ “ .....................
Peas “ ..............................
Buckwheat “ .............................
Rye, per bushel, " .............................

1 67 
1 07 
0 48 
0 44 
0 74 
0 64 
0 83

1 05 
1 00 
1 07} 
1 07} 
0 52 
0 441 
0 758
0 65 
0 85

FLOUR.

The flour trade continues dull and un­
interesting except in Manitoba flour, 
and last week’s quotations still rule. We 
quote the following:
Manitoba wheat patents, per bbl. in bags............ 5 40 5 70
Strong bakers “ “   5 20 5 40
Ontario wheat patents “ “   4 90 5 00
Straight roller " “   4 85 4 95

BREAKFAST FOODS.
For quotations on foreign nuts see 

Grocer of March 10.
EVAPORATED APPLES.

Evaporated apples are in firms’ hands 
and are quoted this week jc higher than 
a week ago, this week’s prices being 
from 6J to 7c. Only a fair volume of 
business is reported. Quotations in 
dried apples rule as last week, namely 3 
to lc.

DRIED AND VLRED KISII.
The wholesale trade have now com­

pleted their sales of dried and cured fish 
for the Lenten season and are now sort­
ing and cleaning up remaining supplies. 
Regular trade continues without special 
feature. We quote the following prices:
Boneless fish, per lb......................................................... U 04
Cod fish, 1-lb. bricks ...................................................... 0 06
Pure cod, perlb...............................................................  0 10
Quail-on-toast, perlb.............................................  0 05} 0 06
Flitched cod fish, in cases of 100 lbs., per lb — 0 06 0 06 '
Labrador herring, per bbl......................................  6 00 6 50}

" “ per }bbl....................................  3 25 3 401
Scaled herring.  ............................................................ 0 14}
Salmon trout, per keg ................................... 5 50 6 00
Lake herring, per keg.............................................. 3 75 4 00

MAPLE PRODUCTS.

This is the season for maple products 
and on account of the searcitv and high 
price, of butter a specially good sale of 
maple svrups is reported during the 
week. Our quotations arc as follows:
Maple sugar, 1 lb cakes, per lh............................  0 C9 0 10

large cakes in tubs, p°r lb..................... •. 0 08
per imperial gal....................................... non
“ wine gal............................................. 0 65

“ “ imj>erial quarts................................. 0 25

Total shipments to European ports fo 
week ending Mftrch 11, 1905:
From

To Liver- Lon- 
nool. don

Glas­
gow.

Vari-
Total. week '04.

Boston.. .. .. 10 863 715 3.450 747 15,775 11.462
New York .. 8,189 5.426 2.322 5.675 21.594 13.420
Portland... 11 409 11.409 25,825
Halifax ... 800 23,591 24.391 18 384
St. ohn .. 699 699 4,157
Tot’l.for w'k.31.960 29,732 5.772 6,422 73,868 73,249
Same time 

1904 . ... 42,252 16,994 10,169 3,835 73,250
Same time 

1903....... 29.920 17.106 5,989 6 525 59,530
Tot al shipments since season opened................... 2,167.380

same time 1903-4................... 3,304,098
“ 1902-3....................2,335,391

A general advance in breakfast foods 
is noted this week. Business on the 
whole has improved, immediately owing 
to the burning of the American Cereal 
Co.’s big mills at Cedar Rapids, Iowa 
This was perhaps the largest mill of 
the sort in the world, with a capacity 
of 5,000 barrels per week, which means 
that the Great Western Cereal Co. and 
other American manufacturers will now 
have all they can do to attend to their 
domestic trade. The oatmeal men here 
are of the opinion that they have not 
much to fear from their American com­
petitors from now on as previous to the 
above circumstance the price of oats had 
advanced on the other side and at the 
present time quotations there are about 
on a parity with Canadian prices. Cat- 
meal is up 20c. and rolled oats from 
15 to 20c. all round. We quote the fol­
lowing prices:
Oatmeal, standard and granulated, oarlote, on

track, per bbl................................................................. 4 90
Rolled wheat in boxes, 100 lbs................ ........................ 2 90

“ “ 50 lbs............................ ....................... 1 50

34

34
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We can interest you with our 
quotations on

CLARK’S and LIBBY’S
Canned Meats

-------IT WILL PAY YOU TO ORDER NOW-------

THI— EBY, BLAIN CO.,
Wholesale I|G r o c e r s, - - - TORONTO

Rolled oats, standard, carlots, per bbl., in bags...........

" “ " “ for broken lots —
Rolled wheat, per 100-lb. bbl.............................................
Commeal........................................................................................

Split peas...............................................................................
Pot barley, in bags.............................................................

" in wood.............................................................

4 35 
4 60
4 60 
3 00
3 35
5 00
4 00 
4 25

Hides, Tallow, Skins and Wool.
Domestic trade in hides and wool is 

dull and featureless for the week. Quo­
tations on fleece wool, new clip, and re­
jections, have been withdrawn for the 
time being. We quote the following 
prices:
Hides, No. 1 green steers, per lb...........•• " a................. .........

No. 1 green, per lb.....................“ " a " " ..............
Country hides, flats, per lb....................
Veal skins, No. 1, 6 to 1» id. inclusive

.................... 1 15 to 30 lb

...............................3 "
Sheep skins......................................
Rendered tallow, per lb..............
Unwashed wool, new clin, per lb.
Pulled wools, super, per lb............

“ extra “ ..........

........... 0 09

........... 0 08

0 ô'èj......  0 11
........... 0 00
........... 0 10
........... 0 08
.. 1 25 1 50
. 0 04 0 04*
.. 0 13 0 14
.. 0 23 0 25
.. 0 34 0 26

QUEBEC MARKETS.
Groceries.

Montreal, March 16, 1905.

TRADK in grocery jobbing circles is 
reported as somewhat improved 
lately, due to the better weather 

and improvement in country roads. 
Country pcoduce is now being more 
freely brought in to the towns, and this 
has stimulated trade with country mer­
chants. Remittances are fairly good, 
though no marked improvement will be 
apparent until the new cheese markets 
open. Sugars are easy. Teas show a 
better condition, buyers claiming a firm­
ness and holders not anxious to accept

bids. New Barbadoes molasses has ad­
vanced lc. per gallon in the islands, and 
would cost more laid down here than 
the trade is asking now. Attention is 
directed to our special remarks on coffee 
in the division on this article. Fish are 
going out rapidly during the Lenten 
season, and prices are hardening up in 
many lines, owing to scarcity of sup­
plies. Green fruits are dull, hard wea­
ther holding back business. Provisions 
are firm, and good trade doing. Eggs 
are tumbling down cents a dav now, new 
arrivals filling up the late scarcity.

SUGAR.

Sugar market bears a weak tone, beet 
being quoted very low. Buyers are hold­
ing on, waiting for a change in the 
market. Country orders are of a hand- 
to-mouth character.
Granulated, able. .............................................................. S5 65

:: :̂::: IS
Pari. .... «Jf

Extra ground, bbli........................................................... 6 00
" 50-lb. boxes.......................................... 6 30

" 85-lb. boxes.......................................... 6 10
Powdered, bbls.................................................................. 5 80

" 50 lb. boxes........................................ ........... $ 00
Phoenix............................................................................... 5 60

No. 3 yellow........................................................................ 5 40
No. 8 '   5 85
No. 1 “ bbU,.................................................................. 5 10

Trinidad crystals........................................................ 4 85 4 90

SYRUPS AND MOLASSES.

Reports from Barbadoes are that mo­
lasses has advanced lc. per gallon, quo­
tations being 21c. in the Island, making 
a laid-down price of about 34c. The 
market is reported strong, with liberal 
buying. Local prices are unchanged and

*f>

trade is none too active. Corn syrups 
are going out better, the Lenten season 
being a good one for this class of goods.
Barbadoes, in puncheons.................................................. 0 33

" in barrels.......................................................... 0 354
" in half-barrels .................................................. 0 36$

New Orleans..................... ......................................... 0 22 0 35
Antigua.................................................................................. 0 27
Porto Rico.............................................................................. 0 45
Com syrups, bbls.................................................................. 0 021

" 4-bbls................................................................... 0 02|
" f-bbls.................................................................  0 03
'* 384-lb. pails......................................................... 1 30

35-lb. pails........................................................ 0 90
Cases, 2-lb. tins, 2 doz. per case....................................... 1 90

" 5-lb. '* 1 doz. “   . 35
“ 10-lb. “ * doz. ••   2 25
" 30-lb. " ! doz. •*   2 10

TEA.

Trade is somewhat on the quiet side 
('eyIon blacks are fully Id per ft. higher 
for teas from 7d to Is. Indians arc also 
very firm. There is some inquiry for 
China greens, particularly Pingsuey gun­
powders. Stocks are getting low now 
for such teas, and there have been sev­
eral large parcels turned over wtithin 
the last four or five days. There has 
been some considerable demand for all 
grades of Japans, principally for teas 
from 17c. to 20c. The market on low 
grades has advanced about lc. per lb., 
and there is nothing now under 11 to 
lljc. in big lots. In Formosas, it is 
surprising to note that there has been 
some inquiry for fine Formosas recently , 
hut the market is absolutely bare. Tin- 
general feeling among the trade is that 
teas will maintain a good, firm tom- 
and, no doubt, this will hold until ar­
rival of ner crop.
Japan»—Vine .....................

Medium ..............
Good common ...
Common —.......

Ceylon—Broken Pekoe .
Pekoes..................
Pekoe Souchongs.

0 26 
0 20

0 124
0 25 
0 17 
0 15

0 28 
0 24 
0 18 
0 15 
0 38 
0 20 
0 20

X
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Jndian-Pekoe Souchonge ................................ 0 15 0 18
Ceylon greens - Young Hysons ......................... 0 16 0 18

Hysons .......   0 14i 0 15
Gunpowders .............................. 0 134 U 14

China greens Pingsuey gunpowders ......  ... 0 12 0 12
Congous - Kaisows......................................................... 0 12

Pakling boxes...................................... 0 12 0 14

Spice market unchanged since last re­
port. Trade just now is of a sorting-up 
character. Some offerings of nutmegs 
from London show a little decline from 
former prices. Peppers are in fair de­
mand.
Peppers, black.

Cloves, whole 
Cream of tartar.

Per lb. 
0 18 0 22 
0 25 0 30 
0 15 0 24 
0 20 0 30 
0 25 0 30

Allspice..................................................................  t) 16 O H
Nutmegs. ............. ..................  0 30 0 50

COFFEE.

Trade is aboil! as last week—no inter­
esting features to note locally;—the 
tendency is for firmness.
Good Cocutas..........................................................  0 10 0 10*
Choice " ...........................................................  9 lit S ??■
Jamaica coffee............. ........... — ......................  0 lOf 0 11
Java..........................................................................  0 18 0 22
Mocha .................................................................... 0 16 0 19
Rio........................................................................... 0 08 0 09

r.ÂNNKn noons.

On account of sea reify of tomatoes on 
our local market some further importa­
tions of United States pack stock was 
received, prices laid down at $1.174 to 
$1.20 per do/., as to quality; prices are 
firm at $1.30 with prospect of scarcity 
ahead. No changes in other lines. Canned 
fruits in fair demand at quoted prices. 
Salmon unchanged with fair demand for 
all kinds of canned fish, with single ex­
ception of^finnan baddies, packers of 
which are making calculations this year 
of putting these on a basis where a pro­
fit can he had; for several years these 
goods have been practicallv put up at a 
loss to the packers. We quote as fol­
lows:
Salmon, pink..........................................................  0 90 1 00

spring ............................................................... * 55
‘ Rivers Inlet red socjceye........................................ 1 55
" Fraser River red sockeye..................... . 1 50 1 75

Lobsters, tails........................... .................................... 3 45
" Mb. flats................................................. 3 50 4 00
“ 1-lb. flats.................................................................  2 25

Canadian Sardines, is............................................. 3 65 4 00
California asparagus .............................................  4 50 5 00
Asparagus tips........................................................  3 50 3 75

Vegetables Per doz.
Corn, 2-lb. tins..................................................... $1 20

“ 2-lb. sucotash........................................... 1 25
Gallon corn ......................................................... 5 00
Tomatoes, 3-lb. tins"1........................................... 130
Gallon tins........................................................ . 3 60
Sugar beets...................................................$0 85 0 95
2 s Asparagus Tips ............................................... 50
2's Beans, Golden Wax...................................... f 80
2's “ Refugee or Valentine........................ 0 82*
2's “ Crystal Wax....................................... 0 924
2’s Peas, No. 4 “Standards'............................. 0 82*
2's “ No. 3 “Early Junes"......................... 0 85
2's “ No. 2 “ Sweet Wrinkled ”............... 0 95
2's “ No. 1 “Extra Fine Sifted"...............  130
°'s Table Spinach................................................ 1 40

For quotations on canned fruits, see 
Grocer of March 3.

p’or Quebec green fruit and vegetable 
markets see Fruit Department.

Foreign Dried Fruits.
Trade is quiet. Local stocks of rais­

ins are practically cleaned out, holders 
have been anxious to realize rather than 
hold on longer, notwithstanding recent 
advices from Spain of an advancing mar­
ket. Currant market is inclined to be­
come easier, possibly Is. under former 
quotations in Greece. No heavy stocks 
arc carried here and no effect will be no­
ticed through the easier tone abroad 
California fruits are not receiving much 
attention outside of apricots and

peaches. Bailees unchanged. We quote 
as follows:

VALENCIA RAISINS,
fine off-stalk, per lb ........................... ...............  0 05 0 06
Selected, per lb................................................................. 0 064
Layers “ ................ .............................. 0 07 0 07*

DATES.
Dates, Hallowees, per lb........................................ 0 04 0 044

CALIFORNIAN EVAPORATED FRUITS.
Apricots, per b.................................................................. 0 134
Peaches “   0 1.0$
Pears "   0 13

MALAGA RAISINS.
London Layers...............................................................  2 00
"Connoisseur Clusters ”................................................  2 50

“ Quarter boxes........................... 0 80
" Royal Buckingham Clusters," $-hoxes.................... 1 10

Boxes.................... 3 50
" Excelsior Windsor Clusters .................................. 4 50

" *• is ........................... 1 35
CALIFORNIAN RAISINS.

Loose muscatels, per lb........................................... 0 074 0 08
" seeded, in 1-lb. packages .......  0 08 0 09

J" " 2 crown............................................... 0 06
“ “ 3 " ..:.......................................... 0 061.
" •" 4 "   0 08

PRUNES.
Per lb. Per lb.

30-406.................................................................................. 0 084
40-50e..................................................................................  0 08
50-6ÛS..................................................................................  0 07
60-708.................................................................................. 0 06
70-806.................................................................................. 0 06
80-90s.................................................................................. 0 05
90-lOOs............................................................................... 0 05
Oregon Prunes (Italian style) 40-50s............................... 0 08

" " 50-60s............................. 0 07
Oregon prunes (French style), 60-70s.............................. 0 06

" “ 90-lOOs.............................. 0 04
** " 100 120b............................. 0 04

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, March 16,12.30 p.m.

CHEESE Market dull. Cable to-day, Liverpool, 
up 6d. Local quotations 111c., fair basis for On 
tario white.

BUTTER Receipts better. Market weakening ; 
some dealers expect slump. Choicest creamery, 
26 to 23c

EGGS Market breaking daily. Hand to mouth 
buying weakening effect. Guaranteed candled 
stock, 21c., and No 2. 16c.; fresh. 24c. ; new 
laid, 26c.

PROyiSIONS No change. Market firm. Fresh 
abattoir killed, $8.25 to #8.50 : country dressed. 
$7.25 to #7-75 per 100 lbs

DRESSED POULTRY Prices unchanged. Trade 
quiet.

CURRANTS.
Filiatras, uncleaned...................................................... 0 04|
Fine Filiatras, per lb. in cases................................. 0 044 0 05

" " cleaned................................  0 04Î 0 054
" " in 1-lb. cartons........................... 00 54 0 06

FinestVostizzas “  ...............................  0 06j 0 07J
Amalias " ..................................................... 0 06

SULTANA RAISINS.
Sultana raisins, per lb...........................................  0 064 0 08

" " 1-lb. carton.......................................... 0 09

ELEME TABLE FIGS.
Six crown, extra fancy, 40-lb. boxes............................ 0 13
Five crown, fancy, 10-lb. boxes..............................................
Four crown, fancy, 10-lb. boxes................................... 0 09
Three crown..........................................................  0 07 0 07 4
Glove boxes, fine quality, per box.............................. 0 11
Fancy washed figs, in baskets, per basket................ 0 20

“ pulled figs, in boxes, per box........................... 0 22
“ stuffed figs, " “ ........................... 0 28

12-oz. boxes ........................................................... 0 064 0 07

Fish.
The extremely heavy demand during 

the past week has had the effect of clean­
ing up this market in all lines, in fact 
green cod are sold out and there will npt 
he any more this season. Salt herrings 
are also very scarce and prices have ad­
vanced. A very active trade has been 
done in frozen fish and an upward ten­
dency in prices is noted. Frozen her­
rings are very scarce, hut there are still 
some offering. Tom cods are moving 
freely and the present cold weather is- 
helping sales along. A very large trade 
has been done iji frozen haddock, hut ow­
ing to the liberal arrivals prices are 
somewhat easier. In smoked fish the 
demand for finnan baddies has been ex­
ceedingly good and stocks are fairly well 
cleaned up here. New cured baddies are

3«

now beginning • to arrive, and are. 
meeting with ready sale at higher prices 
than are being quoted for the frozen 
stock which dealers have been handling 
for the past three months. There is Un­
usual demand for hulk oysters. Shell 
oysters arc very slow, in fad the season 
is practically over. There is a fairly 
good business reported in smoked, and 
prepared boneless fish, though the quan­
tity of fresh frozen fish available has a 
tendency to check this trade a little. 
Some dealers report.good sale for bone­
less fish. On tin- whole trade in all 
lines, has been very brisk, and if any­
thing lias exceeded expectations as pre­
dicted in our columns some few weeks 
ago. Skinless cod is higher and owing 
to the scarcity a further advance may 
lie looked for. Repdrts at hand state 
Norwegian catch of codfish about half 
of last year’s catch, in fact it is given 
as the lowest for twenty years. We quote 
as follows:
Frozen sea herring (large Halifax), per 100........  2 25 2 35

(medium) “ ......... 1 40 1 50
Tom cods, per bbl................................................... 1 10 1 20
Standard bulk oysters, per gal........................................ 1 40
Selects.............................................................................. 1 60
Shell oysters, bbl....................................................  3 00 5 CO
Haddies.................................................................... 0 06 0 07
Bloaters in boxes, 100 fish..................................... 1 00 1 10
Yarmouth bloaters, 60 fish per box....................... 1 10
Smoked herring, per box, new...................................... 0 11
Frozen haddock, per lb........................................... 0 03 0 034
Pike, " round winter caught........................ 0 05 0 054
Halibut, per lb........................................................  0 084 0 09
Gaspe salmon, fresh frozen........................................... 0 15
B. C. Salmon, frozen.............................................. 0 084 0 09
Frozen steak cod.....................................................  0 05 0 054*
Small whitefish.......................................................... 0 06 U 06|
Dore or pickerel.....................................................  0 07 0 074
No. 1 Labrador herring in 20-lb pails........................... 0 80
No. 1 Herring, Labrador, per bbl.................................. 5 50

“ " half bbl................................. 3 00
No. 1 Holland herring, per half bbl..............................  6 50
No. 1 Scotch herring, “ " ........................... 6 50

" “ per keg........................................  1 f,0
Holland herring, per keg........................................  0 65 0 75
No. 1 Salt mackerel, pail of 20 lbs.............................. 2 00
Boneless cod, 1 and 2-lb. blocks, per lb.......................  0 06

" fish, " " “ ........................ 0 054
•' " loose. 25 lb. boxes.................................. 0 044

Skinless cod, cases 1 0 lb. (new)............................  5 25 5 50
Labrador Salmon, half bbl............................................ 9 00
. " " (200 lbs. ) bids....................................... 16 00

“ Large (300 lbs.).................................. 24 00
B.C. salt salmon, bbl........................... ..........................  14 00

“ " 4 bbl .................................................  7 50
Lake trout, salt, 100 lhs.............................. .................... 4 50
Sea Trout in bbls. 200 lbs.................... ........................... 9 50

" half bbls......................................................... 5 50
Marshall’s kippered herring, per doz.............................. 140
Canadian kippered, per doz............................................ 1 06
Canadian 4 sardines, per 100................................... 3 75 4 00
Canned cove oysters, No. 1 size, per doz....................... 1 30
Canned cove oystem. No ? *i c » <*r -t ? .................... 2 25

Country Produce.

Bean market very firm. Recent ar­
rivals brought $1.80 to $1.90 for carload 
lots of choice primes. The scarcity has 
forced up prices and holders are chary 
of letting out stocks too freely at even 
the above high figures. We quote as 
follows:
Choice prime............................................................ 1 9U 2 00
Primes......................................................................  1 75 1 80

MAPLE PRODUCTS.

Business is very quiet. The arrival of 
new goods will improve conditions ma­
terially; it will be some weeks yet be­
fore new stock can be safely counted on 
as the weather is still hard. The legend 
“New Maple Syrup” may be noted here 
and there, hut no new goods are as yet 
offered by the townships:
Maple syrup, in wood, per lb.....................................  0 074 0 08
Maple syrup, in large tins.......................................... 0 071 0 071
Pure sugar, per lb......................................................... 0 071 0 07 J
Pure Beauce county, per lb....................................... 0 06 0 064

MONEY.

The feature this week is the continued 
demand for buckwheat honey Wl^te ex­
tracted is in good supply with business 
dull. No changes in prices to note:
White clover, extracted, tins.................................. 0 074 0 08

“ ' kegs....................................................... 0 07? 0 074
" ‘ comb.....................................................  0 124 0 134

Buckwheat................................................................... 0 06J 0 064
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Epicure’» Delight»
CAIRNS’ MARMALADES, JAMS

AND JELLIES
New Season’s Prices

MARMALADES JAMS• JELLIES
1-lb. glass 1-lb. glass 1-lb. glass

Patent air tight covers Patent air tight covers Patent air tight covers
Cases 2 doz. Cases 2 doz. Cases 2 doz.Per Doz. Per Doz. Pit Doz.

Home Made Orange. .$2.10 Strawberry................ . .$2.10 Black Currant..............$2. so
Scotch Orange.............. 1.60 Raspberry.................... . . 2.30 Red Currant................ 2.SO
Tangerine Orange.... 2.10 Black Currant............ .. 2.30
Pineapple..................... 2.20 Red Currant.............. .. 2.10
Ginger.......................... 2.20 Gooseberry.................. . . 2.00 1-lb. White Stone Jars
Green Fig and Ginger. 2.20 Apricot........................ . . 2.20 Cases 4 doz.
Ginger and Pineapple. 2.20 Green Gage................ . . 2.10 Apple.................... yr. $1.00
Green Fig.................... 2.20 Raspberry and Red Bramble.................. . . 2.00

Scotch Orange Currant.............. . . 2.20
7-lb. tins, Cases 1 doz. .$7.00 Assorted.................... . . 2.10

Quantities of 5 Cases or More, One Kind or Assorted Kinds 
Five Per Cent. Trade Discount

TERMS : F O B. MONTREAL, NET 30 DAYS OR 1% 10 DAYS 

Special Import Prices quoted on minimum quantities of 25 cases.

HUDON, HEBERT & CL
Montreal

AGENTS TOR THE DOMINION
t *

THE MOST LIBERALLY MANAGED FIRM IN CANADA
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HERE IS A NICE BARGAIN :
i,ooo doz. Blueberries, 2s .........................................................75c per doz
2,000 doz. L. Chief brand Peas, 2s, ‘ Marrowfat," *Champion"8oc per doz

“NOW LET US TALK TEA.

82 Chests Ceylon Pekoe Black Tea.................. From 15c to 18c per lb.
26 Half-Chests Ceylon Pekoe Black Tea..........From 15c to 18c per lb.

TO arrive: SHORTLY :

59 Chests Indian Choicest Black Tea, 80 lbs., bargain........11% per lb.
100 Chests Ceylon Pekoe Black Tea, 90 lbs.
68 Half-Chests Ceylon Orange Pekoe Black Tea, 50 lbs.
36 Half-Chests Ceylon Orange Pekoe Black Tea, 50 lbs.

IMONA/ I IN STQI

30 ChestrGeylon Orange Pekoe (broken) Black Tea, too lbs. 
50 Half-Chests Kurana Ceylon Orange Pekoe Black Tea.

451 PACKAGES—BEST VALUES ON THE MARKET TO-DAY

We have a nice assortment in other TEAS.

LET US SEND YOU OUR SAMPLES 
COMPARE THEM.

PROMPT SHIPPERSPRICES ARE RIGHT.

Wholesale Grocers and Importers of Teas, Coffees, Wines and Liquors,

2, 4, 6 and 8 DeBresoles Street, MONTREAL
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NEW BRUNSWICK MARKETS.
Office ui the Canadian Urucer.

St. John, N.B., March 15, 1905.
HE failure of the Bank of Yar­

mouth effected business much less 
even in Nova Scotia, than one 

might naturally expect. It was a local 
bank without branches. It is thought 
there will nut lie any direct loss in St. 
John. It is, however, a matter of very 
great regret. Business continues quiet. 
Collections are slow. The immense 
i|iiantity of snow throughout the Mari­
time Provinces must result in Spring 
businesses opening late. Values as a 
rule remain firm. Rice for later ship­
ment is (pioted rather lower than pre­
sent prices, which have shown a slight 
advance over last year’s figures. Our 
market takes chiefly a medium. Ran­
goon rice selling price 3 1-4 to .'l 1 
In spices nutmegs are firmer, but keep 
very low. Cloves are rather lower, 
(linger is low. Pepper is unchanged, hut 
rather easier. Hops continue unchang­
ed. Higher prices are the report, lint 
it seems very difficult to advance the 
price, and not further interfere with 
the sale. Cream of tartar keeps unite 
firm. ,

bait.
A large cargo of Liverpool coarse 

salt arrived during the week and 
found a fairly good demand at full 
prices. Stork held is not large. At 
this season business is dull. There 
was a small quantity of Liverpool 
factory filled in the eaigo.

Fish.
Lent is here, but fish stocks are light. 

In fresh fish the supply is small, and 
there is little variety. A few fresh 
gaspereanx are offered. l)ry lish con­
tinue very high. Pickled herring arc 
firmly held. Smoked are plentiful and 
prices reasonable. Haddies are high.

Flour, Meal and Seed.
While Hour is firm, prices are un­

changed. Supplies come forward very 
slowly. Feed is high, also oats. In 
oatmeal prices have been advanced. 
American competition is largely over, 
fornmeal is firm. Beans are held at the 
advanced prices, and there is hut a fair 
business doing. Barley and neas are 
scarce. Reeds have increased atten­
tion. American timothy continues to 
advance slowly. Canadian clovers are 
unchanged at full prices.

MANITOBA MARKETS.
Special Keport from the Winnipeg Office of Tim 

Canadian Gro< ek.
(Market quotation, corrected by tele«re:ih up till 18 am. 

Thursday, March 16th, 190».)

BUSINESS in wholesale grocery 
circles is reported more active 
this week by most hogses. An­

other fall of the “beautiful,” following a 
fortnight of Springlike weather, has im­
proved sleighing in the country and has 
had a beneficial effect on business.

The price list is fairly steady through­
out. Locally there has been no change

THERE IS NO TIME LIKE THE 
PRESENT to buy a \

good thing when it’s offered.

This is the time to buy

Clark’s Sliced Smoked Beef
All the Wholesale Trade 
are offering it.

GROCERS, PLEASE TAKE NOTICE:

WE HAVE THE BEST

COCOANUT
IN CANADA

We have most up-to-date machinery, and are turning 
out the finest cocoanut on sale. “ White Dove" brand 
is what you should ask for and insist upon getting 
Send a trial order—Convince yourself.

W. P. DOWNEY, 26 St. Peter St., MONTREAL

EPPS’S GRATEFUL
COMFORTING

IN g-LB. LABELLED TINS. 14-LB BOXES.
Special Agents for the entire Dominion, C. E. COLSOII 4 SOW, Montreal.

In Wove Scetle, E. D. ADAMS. Halifax. In Manitoba, BUCHAWAW 4 GORDOW, Winnipeg.

THE MOST 
NUTRITIOUS COCOA
This design a guar
antes of quality.

GREY BREAD WRAPPER
ALSO TASTELESS AND ODORLESS 
PARCHMENT PAPER FOR CAKE BAKING

SAMPLES AND EttlCKS 
WITH PLEASURE.

Canada Paper Co.
Toronto

Raspberry Pulp
NOW is your chance to secure a car of Raspberry Pulp in Gallon lins, 1904 

pack. Pure Fruit (solid pack) at a surprisingly low figure.
WRITE us TO-DAY, or you may he too late.

BELLEVILLE CANNING COMPANY, - BELLEVILLE, ONT.

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.

«
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in sugar, but another advance has been 
announced by the ti. C. refinery, to ap­
ply to all points between Dunmore and 
the ti. C. boundary line. This further 
advance of 15c. spells very dear sugar 
fur the far Western points. Coffees are 
reported easier, with no local changes, 
although slight concessions are said to 
be obtainable. All foreign dried fruits 
are firm, and the quotations given by 
The Grocer are the rock-bottom prices. 
Kvaporated apples are advancing, and 
the general range of quotations seems 
to warrant an advance of from i to jfc. 
over the figures quoted last week. The 
fish trade is experiencing great activity 
since tlie beginning of Lent. Fresh eggs 
ale becoming more plentiful, and they 
are now quoted at 25c. per dozen.

Sugar.
No change has been made locally, and 

i he sugar market continues very firm. 
An advance of 15c. has been announced 
by the ti. C. refinery to apply to all 
points between Dunmore and the ti. C. 
boundary. We quote (subject to pos­
sible corrections in “Last Minute Mani­
toba Markets'') as follows:
Montreal granulated. in bbls............

“ in sacks............
yellow, in bbls........................

" in sacks........................
Wallarehurg, in bbls.............................

in sacks..........................
icing sugar in bbls................................

“ in boxes..............................
11 in email quantities........

Powdered sugar, in bbls........................
“ “ " in boxes....................

“ in small quantities.
Lump, hard, in bbls...............................

“ “ ini-bbls............................
“ “ in 100-lb cases................

6 30 
6 25 
5 80
5 75
6 20 
6 15
6 90
7 10 
7 35 
ti 70 
ti 90 
7 15 
7 00 
7 10 
7 00

Canned Goods.
There are no special features in the 

canned goods market this week. Prices 
are steady, and we again quote as fol­
lows:
Apples. 3 s. 2 doz. cases, per case..............
Cherries, red pitted, 2 s, 2 doz....................
Currants, red, 2 doz. cases, per case........

11 ( black, ;; “ ........

Lawton berries, 2's, " “ -----
Pears (Bart lef ts), “ “ ------
Peaches, 2‘s, “ “ ........

“ 3 s, 11 “ ------
Raspberries, red, “ “ -----

black, “ “ ........
Strawberries, “ “ ....
Plums, Lombard, 2 doz. per case ..........

green gages, 2 doz. case, per case.
Tomatoes, 3‘s, pur 2 doz. cases....................
Corn, 2 s “ “ ..................
Peas. 2 s “ “ .................
Beans. 2’s 11 “ ................
Salmon, finest sockeye, per ease ............

“ lmmpliack, “ ............

Boneless chicken, lb. tins, per doz.........

2 15

2 85

1 80

2 20
4 40 
3 35 
3 75 
3 50 
3 35 
3 50 
3 75 
3 75
2 90
3 00 
3 50 
2 35
2 50
3 00 
2 60 
1 90 
1 95 
7 00 
3 75
5 25 
3 5 
3 25 
3 25

Spices.
There is a firmer tone to the pepper 

market, hut otherwise nothing of special 
interest in spices. We quote:
Pepper, black, per lb.

Cayenne, “ .
Cloves, ground "

Allspice, “ .

Cloves, whole............

0 18 
0 25 
0 21 
0 25 
0 16 
0 14 
0 15 
0 25

Rice, Tapioca, Etc.
Since the recent decline in Rangoon 

rice and the advance in Patna, nothing 
of interest has occurred. We again quote 
as follows:
Rangoon rice, per lb................................................ 0 033 0 03Ï
Pat na “ “ ......................................................... 0 041
Tapioca, per lb   ............................................................. 0 031
Sago, ................................................................... 0 03$

Syrups and Molasses.
Trade in syrups is reported particular­

ly active. Prices are steady, with an" 
easy tendency in corn syrups. We quote:
Syrup "Crown Brand,“ 2-lb tins, pur 2 doz. case.........

" " 5-lb tins, per 1 “ ----
“ “ 10-lb tins, per $ “ ----
" “ 20-lb tins, per { “ —
“ /* $ barrel, per lb............................
" “ Sugar syrui», i>er lb.....................

Barbadoes molasses in $-bbls, per lb.............................
New Orleans molasses in j-bbls, per lb........................

11 “ in barrels....................................
Porto Rico molasses in $-bbls., per bbl........................

2 40 
2 70 
2 50 
2 40 
0 031 
0 031 
0 04 
0 02: 
0 02i 
0 04]

Coffee.
Local prices are unchanged, hut there 

is an easier tendency in sympathy with 
advices from primal v markets. We quote:
Green Rio, per lb............................................................... 0 111
Roasted, per lb..................................................................  0 14

Cocoa and Chocolate.
The price of Baker’s chocolate in A lb. 

packages is now 37c., and \ and A lb. 
packages of cocoa are sold at 42c. per 
lb.

Jam.
Upton’s jam is quoted at 50c. per pail 

in Winnipeg. The Brandon price is 52c., 
the price in Calgary and Lethbridge, 
57c., and the Edmonton price, 60c.

Nuts.
Quoted as follow's:

Almonds, per lb. ...............................................................
“ (shelled), per lb..................................................

Filberts ...............................................................................
Peanuts, extra choice........................................................
Jumbos................................................................................
Walnut , per lb..................................................................

“ (shelled) “ ...........................................
Pecans, per lb...........................................................  0 15
Brazils, per lb......................................................................

0 121 
0 28 
0 11 
0 111 
0 14 
0 12 
0 25 
0 16 
0 16

Foreign Dried Fruits.
All items in this list are firmly held 

at prices quoted, and in almost all there 
is a strong tendency to an advance. We 
quote:
Valencia raisins, Trenor s, per case f.o.s......... ............

“ selects....................................................

California raisins, muscatels, 3 crown, per lb..............
" “ “ 4 " ...............
" " choice seeded in 3*lb.packages

per package ................................
" " choice seeded in 1-lb packages

per package .......................  0 08
" “ fancy seeded, 1-lb. packages,

per package.................................
Prunes, 90-100 per lb.........................................................

“ 80-90 " ..........................................................
“ 70-80 - .........................................................
“ 60-70 “ ..........................................................
“ 50-60 “ ..........................................................
•; 40-50 “ ..........................................................

Currants, uncleaned, loose pack, per lb.......................
“ dry cleaned, Filiatras, per lb.........................
‘ wet cleaned, per lb..."......................................

“ Filiatras in 1-lb pkg. dry cleaned,per lb-----
“ Vostizzas, uncleaned........................................

Dates, new per lb..............................................................
Figs, cooking in bags, per lb..................................  0 04$
Apricots, choice, in 25-lb, boxes, per lb.......................

" standard, “ " .........................
Peaches, choice, “ “ .........................

“ standard “ “ .........................
Pears, (choice halves) “ “ ......................... *
Nectarines, choice " “ ..........................
Plums, choice (dark pitted) per lb................................
Candied Peel—Lemon peel, per lb................................

Orange “ .................................
. Citron “ .................................

2 00 
2 20 
2 25 
0 061 
0 07$

0 063

0 08|

0 091 
0 04$ 
0 045 
0 051 
0 05$ 
0 06$ 
0 07$ 
0 07$ 
0 05$ 
0 06$ 
0 06$ 
0 061 
0 06$ 
0 05 
0 041 
0 13$ 
0 121 
0 13$ 
0 13 
0 131 
0 11 
0 101 
0 09 
0 091 
0 14

Evaporated Apples.
Prices quoted by local houses are not 

all the same for evaporated apples, but 
there is a general upward tendency, and 
the average price is apparently from A 
to fc. higher than that quoted in these 
columns last week. We now quote:
Evaporated apples (new), 50-lb. cases......................... 0 071

" “ 25-lb. cases........................... 0 08

Beans.
The bean market has experienced an­

other advance, and the price of hand­
picked is now $2 per bushel.

Fish and Oysters.
With the commencement of the Lenten 

season, the fish trade has become more

active. No important change in price 
has been made. We again quote:
Lake Winnipeg whitefish...........................per lb.
Slave Lake whitefish..................................
Yellow pike (pickerel)................................
I Mike Superior trout...................................
Lake Superior loose frozen herring__
Tubbeea...................................... ................
Gold eyes.......................................................
Blue fish.......................................................
Mackerel.......................................................
Red snapper.................................................
B.C. salmon (case lots 9c.).......................
Halibut.........................................................
Jack fish......................................................
Tomicods.....................................................
Hake.............................................................
Perch..........................................................
Eels...............................................................
Cod, steak size............................................
Cod, market size.........................................
Flounders.....................................................
Haddock......................................................
Atlantic smelts, extra, 20-lb. boxes.......

“ “ No. 1, “
“ " No. 2, “

"Halifax ” brand salt cod, fish cakes 24-1’s 
"Acadia’’ “ “ " 20-1’s
"Bluenose” “ “ " 20-1’s
"Acadia’’ “ “ 2-lb. boxes.........

" " 4-lb. " .........
" shredded, 24 cartons.per hx 
“ " bulk, in 15-lb. boxs

Large Labrador and Nfld. salt herrings per 1001b 
" “ " per 20-lb. pail

Salt mackerel, in 20 or 30-lb. pails............
Finnanhaddie, in 15 or 30-lb. boxes.......
Smoked halibut strips................................
Kippered gold eyes, per doz.....................
Yarmouth bloaters, 60 in box, per box ..
Lobsters, fresh boiled, per lb.....................
Shrimps, large size, per quart....................
Caviar, extra, small jars, per jar..............
Frog legs, 6 doz. in box, i>er doz................
Oysters, standard, per gallon.....................

2 15

0 06 
0 071 
0 05 
0 081 
0 031 
0 04 
0 03 
0 18 
0 15 
0 15 
0 091 
0 08$ 
0 03$ 
0 05 
0 07 
0 04$ 
0 08 
0 08 
0 07 
0 05 
0 08 
0 12 
0 08$ 
0 07$ 
0 11 
0 09 
0 07 
0 09 
0 09 
2 00 
0 08 
5 00 
1 20 
0 12$ 
0 08 
0 11 
0 50
1 75 
0 25 
0 60 
0 40 
0 40
2 00 
2 25

Flour.
We quote as last week:

No. 1, patent...............................................................  2 95
" 2, "•   2 75
“ 3, "   2 0U
"4, “   1 50

Breakfast Cereals.
Oatmeal has an easier tendency, but 

no change in pripe is announced. Corn- 
meal in i-sacks is now sold lit $1.50. 
We quote:'
Rolled Oats, 80-lb. sacks, per cwt.................................. 2 00

40-lb. " "   2 05
20-lb. " "   2 10
8-lb. " “    2 40

Cornmeal, in sacks, per cwt .........................................  1 50
" in $ sacks, " ........................................... 1 55

Eggs.
Fresh eggs are in better supply, and 

they are now quoted to the retail trade 
at 25c. We quote:
Eggs, fresh..................................................................

‘ finest glycerine pickled..................................
Packed in 25c. cases) which are not returnable.

0 25 
0 24

Maple Syrup.
A small supply of new maple syrup is 

on the market. We quote:
New maple syrup, j’sand $’s, 25 lb. boxes, per Lux ___ 3 00

For Manitoba green fruit and .vege­
table markets, see Fruit Department.

ÉŒŒJw Game
v AND

” Oysters.
ÜJ9 PORTAGE AVE .

Any quantity Address— Mall P. O. Box 791, 
of fish shipped. WINNIPEG, Man.
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OF INTEREST TO GROCERS' 
CLERKS.

READERS of The Grocer are pre­
sented in this week’s issue with 
portraits of the newly-elected ex­

ecutive of the r" Detail Grocery
Clerks’ Benefit Association.

r~ ¥ ”

Mr. H. Treblecock
Recording Secretary, Toronto Retail (irocery Clerks 

Benefit Association, 1905.

Mr. E. ('. Mathews, the newly- 
elected president, lias served the As­
sociation previously in the capacity of 
vice-president, which ollice he filled dur­
ing the ÿcar 1001. lie came to Toronto 
from the old country in 1X79, and since 
that time has been engaged exclusively

Mr. R. H. Hudson
Treasurer. Toronto Retail Grocery Clerks' Benefit 

Association, 1905.

in the retail grocery business, having 
spent some years with the People’s 
Wholesale Supply Co., formerly of King 
street east, and five and a half years 
with H. Tolchard, of Yonge street north

Mr. Mathews is enthusiastic over his 
chosen trade, and represents a type of 
business man which might profitably be 
emulated bv his fellow clerks throughout, 
the country. The following letter from 
Mr. Mathews to The Grocer will be 
read with interest by Canadian grocery 
clerks and the trade in general:

Editor Canadian Grocer,—Having been 
elected President of the Toronto Retail 
Grocery Clerks’ Benefit Association for 
the ensuing year, 1 thought I would 
write a few lines to your paper. 1 do 
not know whether any of our members 
have ever explained to you in detail tin- 
aim of our Association. In the first 
place, it is a social gathering, the avow­
ed purpose being to get the grocery 
clerks of the city better acquainted with 
onvanothvr. In the second place, our 
proceedings aim to be instructive, as we 
frequently have essays on subjects >f

Mr. E. C. Mathews,
President Toronto Retail (irocery Clerks' Benefit 

Association, 19u5.

general interest to the trade. In the 
third place, our Association has a bene­
ficiary side ; we have a slight benefit 
for a member if he is sick or otherwise 
disabled. At our last meeting we had 
the pleasure of welcoming no less than 
three new members.

Mr. Editor, I think there are clerks in 
the- city of Toronto who have got tin- 
impression that this Association is com­
posed of a lot of undesirable clerks. 
This is not the case: Some years ago, 
I must plead guilty to having held the 
same idea. The mistaken impression, 
however, was removed when I joined the 
Association, and to-day I am proud to 
be President of one of the finest aggre­
gations of grocery clerks on the North 
American continent. If there is a sus­
picious clerk in the citv. I wish he would 
look us up.

With the object of cultivating a wider 
interest in the Association among the

clerks of Toronto, 1 am offering a prize 
of $5 to the member bringing in the 
largest number of new members during 
the coming year.

E. V. Mathews,
President Toronto Grocery 

Clerks’ Association.
Mar. 13, 1905.

Mr. M. Anderson
('orrvsiHHuliiig Secretary, Toronto Retail (irœeryjt'lerks 

Benefit Association, T.Hiô.

I
Mr. R. II. Hudson, the treasurer 

for 1905, dates his experience in 
the grocery business from 1882, when 
he entered the employ of the late Wm. 
Beatty, of Parry Sound, remaining there 
until 1893, when he removed to Ashville, 
N.C., owing to poor health. In that

Mr. W. Turpin
Vice-President, Toronto* Ret ail (irocery Clerks’! Benefit 

Association, 1905.

distant city he engaged in the tea and 
coffee business and succeeded in three 
years in building up a first-class trade, 
which he sold out later and returned to 
Toronto to assume charge of the tea and

43

54



THE CANADIAN OROCBk March 17, 190o

C 1/1 All that are desirable
U01Q tor a Store Sign, rich

in appearance and 
13o|Cp/j easily read. I hey are
IVdlvvll made by us in such a

variety of designs

Letter that ii d°es not pay
you to go without a 

« i Sign. Cannot we
MgflS submit you sketches

and name you prices 
for a proper Sign ? Your Store 
Front is the best Advertisement. 
Make it talk to the passer-by.

The Martel=Stewart Co.
681=683485 Craig St., - Montreal

BATH BRICKS ------
The best jn the world are made by—

McDougall
Insist upon this make.

D. McDOMAU. i CO., SSEK

COMPLETE OUTFIT FOR

CANNING
FACTORY

1 Fifty-horse Power Boiler 
1 Six-horse Power Engine in good repair 
1 Conant Cooker and Filler 
1 tiurtt Wiper 
1 Pea Filler for 2 lb. cans
1 Bean Filler for 3 lb. cans
2 Copper Jacket Kettles
4 Retorts with trucks and pans
5 Copper Blanching Tanks 
1 Test Tank
1 Solder Kettle 
1 Pea Sheller
1 Pea Separator
2 Corn Shelters with Tables 
1 Corn Sifter with Pans
1 Marsh Can Making Outfit (United 

States Patent) with shears, dies, etc , 
for making cans, also machinery 
for canning apples. A complete out­
fit of shafting, belting and pulleys 
to equip a Canning Factory.

Formerly property of Maritime Pure Food Company-all 
in good repair will be sold cheap for shipment elsewhere, or 
to anyone who may desire to lease the premises.

Apply to

li. Paxton Baird, Woodstock, New Brunswick

COMMON SENSE
Lfll I Q f Roaches and Bed-Bugs 
I*11-1-0 iRats and Mice

All Dealers and 381 Queen St. W
TORONTO, ONT.

Dealer» find Common Sense a very good seller for 
the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

coffee department of MacWillie Bros., the 
well-known Yonge street grocers of some 
three or four years back. At the pres­
ent time he is engaged with Brown 
Bros., grocers, Ouecn street west. Mr. 
Hudson was responsible in a large mea­
sure for the rr-organiz.alion of the 
Clerks’ Association, in 1999, and has 
served on the executive in one capacity 
or another ever since.

Mr. H. Trebileock, the new corre­
sponding secretary of the Association, 
has been in the retail grocery 
business for 17 years, having served 12 
years in Cobourg and f> in Toronto, 
where he is favorably known in grocery 
circles. He is a member of the Queen 
City I.O.O.F., and of the Single Tax 
Association.

Mr. M. Anderson, the recording 
secretary of the Toronto Grocery 
Clerks’ Benefit Association for 1905, 
started in the grocery business seven 
years ago on Arthur street, Toronto, 
with Mr. T. R. Morris. Subsequentlv de­
served for three years with J. T. Mc- 
Glenning, Toronto Junction. Since then 
lie has been in the employ of Mr. Jas. 
Rae, of Queen street west. Mr. Ander­
son has thorough!- mastered the grocery 
business from the bottom up, and prides 
himself on being wedded to the trade, 
lie is quite an expert in window dressing 
and store decorations, and says he gets 
most of his suggestions from The Cana­
dian Grocer.

Mr. W. Turpin, vice-president of the 
Toronto Grocery Clerks’ Benefit 
Association, has been engaged in the 
grocery business 9 years, having been 
with Mr. I). Bell, of Yonge street north, 
during the whole of that period. He is 
a leading spirit among the grocery 
clerks of Toronto.

FIRMS INCORPORATED.
1IK National Supply Co., Windsor, 

Ont., with share capital of $40,- 
000, has been incorporated to do 

a general mercantile and manufacturing 
business. Provisional directors, C. R. 
Clapp, Toledo, Ohio; J. H. Rodd and 
W. Horne, both of Windsor.

The Cataract Wine and Canning Co., 
Niagara Falls, Ont., with share capital 
of $100,000, have been incorporated to 
manufacture and deal in wines, vinegar, 
canned fruits, vegetables and meats. 
Provisional directors: K. It. Lundy, W. 
W. Thompson, II. Williams and (). 
Ii’Arcy Glasgow, of Niagara Falls, and 
A. F. Stevenson, township of Stamford, 
county of Welland.

Vanier & Lesage, Limited, Montreal, 
with share capital of $49,000, have been 
incorporated to carry on a general mer­
cantile business and lake over the busi­
ness carried on in Montreal under tIn­
firm name of Vanier & Lesage. Pro­
visional directors, O. Vanier, J. K. 
Vanier, J. R. Mainville and A. Berthi- 
aurne of Montreal, and J. Lebcau of St. 
Louis, Que.

CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insf rtion 

Contractions count as one word, but five figures 
(as $i,ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule he 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

YEARLY CONTRACT RATES.
100 words each insertion, 1 year............. ....... $30 00

“ 6 months ... . .. .. 17 00
“ 3 months....... ....... 10 00

50 ....... 17 00
“ 6 months....... .... 10 00

25 " 1 year............. ...... 10 00

COMMISSION AGENT.

WANTED—Staple lines, such as groceries, 
n eats or fruits, on commission ; territory 

covered, eastern townships. Address Manufac­
turers' Agent, Box 125, Farnham, Que. (11)

SITUATION WANTED.

THOROUGHLY competent Grocer, with knowl­
edge of general trade, is open for suitable 

engagement in any part of Canada. Age thirty- 
two ; seventeen years’ English and Canadian ex­
perience. Highest references. Box 226, Canadian 
Grocer, Toronto. (11)

BROKER WANTED.

BROKER wanted in Montreal, Halifax St. John 
and Winnipeg to represent one of the leading 

firms of Currant shippers in Patras. Applications 
will be entertained from brokers who have a well 
established connection with the wholesale trade 
only, and must be accompanied by references. 
Apply to Box 227, Canadian Grocer, Toronto.

BUSINESS CHANCES.

THE LOCATORS — W. R. Herbert, Marager 
62 and 63 Merchants Bank Building. Winni­

peg, Man.

.'-‘ENERAL STORE—In well built town near 
vJ Prince Albert. Four thousand cash and four 
thousand balance arranged; a sound paying pro­
position. Locators.

GENERAL STORE—Small proposition in rising 
town, only requiring fifteen hundred cash to 

handle. Locators.

GENERAL STORE—Annual turnover twenty- 
five thousand, established twenty years, big 

net profit; two thousand five bundled cash, balance 
can be arranged of two thousand five hundred; 
would take a partner with one thousand. Locatms.

GENERAL STORE—In Manitoba, witlt net 
profit of six thousand; a splendid opportun­

ity for increasing business; amount of stock twelve 
thousand; five thousand cash; balance easy. Lo­
cator».

GENERAL STORE—In Manitoba town with 
two thousand population, annual turn-over 

thirty thousand, stock twelve thousand; price four 
down, balance easy, or will exchange western land 
in part. Locators.

GENERAL STORES—We have the best and 
only the best on the market to handle. We 

guaril the interests of our buyers. Locators.

GENERAL STORES—We have sound proposi- » 
lions throughout Mani oba, Assinib- ia, Al­

berta, Saskatchewan and British Columbia. Lo­
cators.

E LOCATORS, W. B. Herbert manager, 
fia and 6) Merchants Bank Building, Winni­

peg. Manitoba.
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Blue Ribbon
Ceylon Tea

Character is an intrinsic quality. Blue Ribbon has character
Character cannot be counterfeited. Time tried. Widely tried.
Character is enduring. Blue Ribbon has never failed.
Character is eloquent without Blue Ribbon is the grocer’s

noise. friend.
Character is trustworthy. Blue Ribbon draws him business.

Blue Ribbon holds business.

To obtain results
you must handle profitable goods.

Staples are all right, and we have 
these in profusion, but

Our Exclusive Patterns in High-Class

Dinner and
Toiletware

will apply directly to your better trade.
They are irresistible and

will afford you unlooked- 
for results.

THE
JOHN L. CASSIDY CO.

LIMITED

MONTREAL.

20
IS A BIG DISCOUNT

l TO OFFER OFF

CLOSE WHOLESALE PRICES
BUT WE WILL ALLOW IT OFF
ALL OUR OPEN STOCK
IF ORDERED IMMEDIATELY

THIS IS WHY—" I he Montrkai Herald " have 
taken the building in which is our warehouse, and wc shall have 
to remove. We don't want to have to take our open stock with 
us to our new quarters, and so offer it at this sacrifice.

WRITE US YOUR REQUIREMENTS and we will
fill them as far as stock on hand allows.

N.B. If visiting Montreal call and see us

BARNARD & HOLLAND CO.
MONTREALNo. 99 ASSORTMENT 

WATER 8ET8, RECEIVED. 
No. 24 INVOICED.

290 St. James St. 

Victoria Sq.

45



The Canadian Grocer. March 17, 1906

THIS WEEK’S
ARRIVALS

2 cars Rose Brand Navels, 
1 car Triangle “
1 car Magic Isle “
1 car Lemons
2 cars Cabbage 
1 car Bananas
Also Celery, Pine Apples, 
New 1 ‘otatoes, Sweet 
Potatoes, Tomatoes, etc.

McWILLIAM

EVERIST

TORONTO, - - ONTARIO

Send in your orders. 
Prices right.

The-

DAWSONS™
FRUIT, PRODUCE AND 
connissioN hbrchants.

Or. Market m* TORONTOCelberne Streets. * ^NOlt 1 V

DRIED APPLES
We pay highest market prices for bright 

dry quarters and make prompt remittance.

The W. A. GIBB CO.
Peckers and Exporters

• and 7 Market 6t., HAMILTON

Marmalade Oranges
Our first shipment of Marmalade 

Oranges will arrive this week.
Sizes—160s, 200s and 240s.

Get your order in early.
Send for Samples of our Navels.

HUSBAND Bros, k 
Co.

♦««♦♦4*4»4444t4 ♦»♦♦"»♦♦♦♦»» + ♦ 4»44»44-44’4~44-»44 444444

J GREEN FRUITS :
*- *

AND VEGETABLES 4
X

Wholesale Fruit end Commission Merchant* 
■ tjCelberee St., TOEONTO.

McWilliarn & Everist, Toronto, who 
have been making extensive improve­
ments in their Church street warehouse, 
expect to occupy their new offices dur­
ing the present week. These have been 
moved from the ground floor to the front 
of the first storey and no.w comprise a 
suite of rooms which for spaciousness, 
light, convenience and general appearance 
hear favorable comparison with anything 
of the kind in Canada. The space on 
the ground floor formerly utilized for 
business oliiccs will a fiord extra ware­
house space. Several minor changes are 
also being,made which will materially 
enhance the appearance of the interior.

• •
*

The McPherson Fruit Co., Winnipeg, 
are erecting a warehouse at Calgaiy to 
cost $12,000.

A new independent banana Company 
lias been incorporated in Delaware —t lie 
Honduras Banana Co., of Baltimore, 
capitalized at $200,000.

There are rumors this week tliai ont 
of the Toronto wholesale fruit firms is 
about to change hands.

• *
*

A movement is on foot to establish a 
Dominion Fruit Growers’ Association, 
for the consideration of questions affect­
ing the Canadian fruit growing in­
dustry as a whole, such as freight rates, 
packages, statistics, and amendments 
to the Finit Marks’ Act, etc.

• •»

Negotiations are pending with the 
G.'J'.R. regarding the securing of more 
space for the Toronto Fruit Market. 
The trade have been considerably 
handicapped every Summer for want of 
room, and the change will he welcomed 
The Grand Trunk will handle all fruit 
at Yonge street and sundries at their 
Simcoe street sheds.

* . *
On March 14th the House of Com­

mons, Ottawa, finally accepted the prin­
ciple of the Hon. Mr. Fisher’s Bill to 
provide for uniform boxes for packing 
apples for expprt, an innovation in the 
f rade which it is expected will prove 
of great value to Canadian apple 
shippers and producers. The new box 
will he equal in capacity to one-third of 
a barrel, and will measure 10 x 11 x 20 
inches.

46

Ontario Markets.
Toronto, March 1(1, 10(15.

GREEN IRITIS.

THE green fruit trade continues 
brisk and satisfactory in every 
respect, owing to favorable 

weather conditions. Final shipments 
of marmalade oranges are expected this 
week. Navels are selling well, stocks 
being in prime condition and free from 
frost. Some si in lit waste is noted in 
I he cars, which has necessitated icing 
them at a cost of 25 cents per box of 
finit.

The banana market is somewhat 
glutted, arrivals for the week totalling 
17 cars, an excessive quantity for this 
time of the year. New lemons are ar­
riving in good shape, and are moving 
well. A sprinkling of strawberries is 
noticed on the market this week, and it 
is expected that shipments of this 
article will assume larger proportions 
shortly.

Jamaica grape fruit is now out of the 
market, and its place has been taken by 
Bahama fruit, selling at a range of 
prices higher by 50 cents. Pines are 
coining more freely and are selling 50 
cents cheaper than last week. Lemons 
are also down 25 cents, and bananas 
have dropped from 15 to 25 cents. Tt 
is difficult to give a range of quotations 
on apples, whieh are selling all the way 
from $1.25 to $3.50. Almeria grapes 
are out of the market, and eranherries 
are quoted $1 per box eheaper than last 
week. Our quotations are as follows :
Florida grape fruit, per box............................................ 5 00
Bahama grape fruit............ -,........................................ 4 50
Florida tangerines (half straps) .................................. 2 25
Florida pineapple, per ease............................................. 4 00
Havana pines per ease................................................................
Marmalade Oranges, per box.................................................
California navel oranges, per box.................................  2 75
New messina lemons,300‘s, per box.............................  2 25

“ 360’s, per box............................ 2 50
Bananas. large bunches, crated..................................... 1 50
Bananas. 8’s, per bunch, crated....................................... 1 00
Apples, Winter varieties...................................................  1 25
Sweet potatoes, hush, crates...................................................
Cranberries. Jerseys........................................................... 8 50
Florida strawberries, per box................................................
Figs in layers, per lb..........................................................0 09

5 50 
5 00
2 50 
4 50
3 502 F0
3 25
2 75 
9 75 
1 75
1 25
3 50
2 25 
9 00 
0 75 
0 11

VEGETABLES.

The feature in vegetables this week 
is the arrival of new potatoes on the 
market, which are selling at $2.75 per 
crate. Spinach will also he on the 
market during the week. It seems to he 
the poliey of the trade to open up the 
green vegetable business earlier this 
year than usual, notwithstanding the 
lateness of the season in the country of 
production. Shipments of California 
eelery will he over this week for the pre­
sent season, owing to the erop being ex­
hausted. One California grower writes 
that he has lost no less than from 400 *’
to 500 earloads in the fields owing to 
excessive rains. California celerv is 
being replaced hv Florida stock, which 
will come to this market in limited 
quantities quite late in the season. Odd
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stocks of green peppers are noticed 
this week, and will he more in evidence 
shortly. Trade in domestic vegetables 
continues steady at unchanged quota­
tions. We quote the following:
Greenhouse lettuce, per dozen bunches ... 
Greenhouse radishes, per doz. bunches ...
Dry Mint, per doz bunches .......................
Parsley, '* “ .....................................
Sage, per doz..................................................
Savoury, per doz............................................
Carrots, per bag.............................................
Heels, per bu.................................................
Heels, per bag .............................................
Dry Onions, per bag .....................................
Dry Onions, per basket................................
Spanish onions, per case ..............................
Green house water cress,per doz...................
Canadian celery, per doz.................... ••••
Potatoes, carlots on track Toronto, per bag.
Potatoes, per bag..........................................
Parsnips, per bu..............................................
Parsnips, per bag.............................................
Cabbage, per head..........................................

“ per doz............................................
Pu mips, per bag..............................................
California celery, per case..............................
Hot house cucumbers, per doz.......................
Artichokes, per bu.........................................
< )yster plant, per bu.......................................
Greenhouse rhubarb, per doz......................

“ onions, “ ......................
Florida tomatoes, per case ...........................
Green peppers, 6 basket crates ....................
New beets, per doz. bunches.......................
New potatoes, per crate................................

... U 30 
0 40 0 50 
.... 0 20 
.... 0 20 
.... 0 20 
.... 0 15 
.... 0 60 
.... 0 60 
.... 0 75 
2 00 2 25 
.... 0 50
4 00 4 25 
.... 0 25 
0 50 1 00 
0 75 U 85 
0 90 1 U0 
.... 0 75

....... 0 85
0 05 0 10 
0 50 1 00 
0 30 0 35
5 50 6 CHI 
2 00 2 75 
.... 1 00 
.... 1 25 
1 00 1 25
... 0 15 

4 25 5 00 
.... 5 50 
.... 0 75 
.... 2 75

Quebec Markets.
GREEN FRUITS.

Montreal, March 16, 1905 
Business has had somewhat of a set­

back, the recent cold spell interfering 
with trade. Country orders are light. 
Celery is in very good demand, and 
stronger than the supply. Navels are 
going out to city trade fairly well. A 
car of fancy navels is expected at the 
end of the week, and will bring good 
ligures. With the advent of warmer 
weather, which should materialize short­
ly, it is expected that more activity 
will develop in the fruit trade.
Hummas ....................................................................
Cocoanuts, per bag of 100.........................
Pineapples, 24 to case...............................

Tl 30 to case..............................
Cranberries, finest dark.............................

" 25 quart boxes......................
Jamaica oranges, per box.........................

‘ grape fruit, per box....................
Florida oranges, j»er box .........................
Florida grape fruit, per box —...............
California navel oranges, per box............
New Messina lemons 30u s..................

.......................... 360's......................
Apples Winter varieties............................
Sweet potatoes, per bbl.............................
Alméria grapes, per bbl............................
Celery, California golden heart, per case
Tomatoes, Floridas, crate ......................
Lettuce, Boston ........................................

11 00

VEGETABLES.

An easier feeling is noted in potatoes, 
though no change in jobbing way. A 
fair amount of business is doing in 
onions in spite of the High prices ruling. 
Small vegetables a.re in good demand, 
but stocks and supplies are light.

a.

Potatoes, carlots..........................................
Less than carlots........................................
Bunch lettuce, per doz. bunches...............
Radishes, per doz. bunches........................
Mushrooms, per lb............. .........................
Mint, per doz. bunches................................

Sage, per doz...............................................
Savory, per doz............................................
Beets, new, per doz.....................................
Egg plant, per basket..................................
Green onions, per doz...................................
Spanish onions, large cases, per case........
Red onions, per bbl..................................
Yellow onions, in 80-Ib. bags; per bag----
Green house water cress, per doz...............
Green cucumbers, per bush, hamner........

" per half bushel hamper.
'* per bbl ...........................
" per doz...........................

Green cabbage, per doz................................
" beans, per bush...................................

Waxed beans, per bush................................
Cauliflowers, home grown, per doz............
Green peppers, per basket,...........................
Canadian celery, per doz.............................

U 65 0 70 
0 75 0 80 
.... 0 75 
.... 0 25 
.... 1 70.... o ao 
.... 0 20 
.... 1 oo 
.... 1 00 
.... 0 25 
.... 0 75 
.... 0 15 
.... 4 00 
3 75 4 00 
.... 2 60 
.... 0 45 
.... 1 25 

0 60 0 75 
.... 3 50 
0 40 0 50 
.... 0 60 

1 00 1 20 
.... 1 05 
.... 1 50 
.... 040 
.... 0 75

BANANAS The season is just commencing when it 
will be profitable for ai.i. Grocers 
and Fruit Dealers to handle 
Bananas. The fruit is arriving in good 
condition and reasonable in price.

REMEMBER IT PAYS TO KEEP BANANAS. 
THEY DRAW TRADE.

It is a well-known fact that we are leaders in this business. Import in the largest quantities 
and are ever ready for your esteemed orders.

A NEAT BOOKLET giving the history of the banana, recipes for its use, handsomely 
illustrated, FREE for the asking.

White & Co. produce "an dhsh Toronto
Phone Main 4106. Private Branch Exchange.

w. B. .STRINGER If You Haven’t—You Should. I .1. MCI* A HE

If you haven't a supply of "St. Nicholas ' Lemons, you can't order too quick, 
for the demand is increasing Day-by-Day.

6i Front B., 
Toronto. W. B. STRINGER & CO. Fruit

Brokers.

EXTRA
FANCY

Ri|»e Banana», cheat»* 
“Golden Orange” brand Navel»

Be>t Navel Oranges packed.
This brand is packed EXCLUSIVELY FOR i s IN

Canada.
Send us your orders and get the BEST.

HUGH WALKER A SON, GUELPH ONT.

PA TENT QUICK 
SIFTER and MIXER

for all kinds of Powders.

Machinery for the preperatlon of

TEA, COFFEE, COCOA, CHICORY, 
PATENT FOODS, FRUIT, ETC.

PATENT GAS-MEATED BOASTERS, INTERNAL OR 
EXTERNAL FLAME IMPROVED ROASTER. FOR 
USE WHERE GAS IS NOT AVAILABLE, FOR COKE, 
WOOD, STRAW, ETC., FUEL. COOLERS. FANS.

PATENT AUTOMATIC TEA MILLING, BLENDING, 
SIFTING AND PACKJ4JG MACHINERY.

QUICK MIXERS FOR BAKING POWDER, COFFEE 
AND CHICORY. SPICES. ETC. STEEL AND STONE 
MILLS FRUIT CLEANING AND DRESSING MACHIN­
ERY.

The GROCERS’ ENGINEERING CO.
(Late Waysood-Tupholme Ltd.)

Cole Street, Swan Street
LONDON, S.B., ENGLAND

Illustrated Catalogue 
Mailed (Post) Free.

Nova Scotia Markets.
GREEN FRUITS.

Halifax, March 13, 1905.
The fr^it market has been well sup­

plied lately, especially with Jamaica 
oranges. During the last week of Feb­
ruary, George C. Cook, who has an

DRIED APPLES
BRIGHT, DRY STOCK 

„ WANTED.

O. E. ROBINSON & CO.
INQERSOLL

established - - ieee
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COFFEE
S M & a.s .ewi n G

WE ARE HAMMERING AWAY
at the QUALITY of

“Prince of Wales” Mocha and Java Coffee
Our competitors are busy hammering us, only in a different way—both are good signs.
“ PRINCE Of WALES ” is gaining ground every day—People know when they get the COfFEE 

they like—really delicious Coffee—It helps the Merchant, too—If you are not handling “PRINCE Of 
WALES” drop us a line and let us explain our method of “ Helping the Dealer ’’—advertises you and 
helps introduce the Coffee. No premiums ; Actual Merit does it. A post card brings the information. 
Write it now.

S. n. & A. 8. EWING,
Montreal Coffee £• S|>lce Steam Mill»,

ESTABLISHED 1845.

53 £» 55 Cote St., Montreal
Cor. Lagaucbetlere St.

Some people will tell you 
that they pack bulk pickles 
which will keep. We go 
considerably further than 
telling.

Every order given to one of our travellers is put on a 
duplicate guarantee, one of which he gives to you. This 
guarantee clearly states that we hold ourselves responsible 
for any of our pickles that may go bad in the six months fol­
lowing the date of shipment of the order, providing the follow­
ing precautions are taken—that the barrel or pail is kept 
covered ; that you do not use tin or any metal vessel to dip 
the pickles with (use a crockery bowl—it’s cleaner, too) ; that 
the vinegar is taken in proportion to the pickles, so that they 
are always kept slightly covered with vinegar ; that no 
sweepings, particularly nails, are allowed to get into the 
barrel ; and that the pickles be kept from any extreme of heat 
or cold. We give this guarantee to your wholesale grocer. If 
you buy through him the guarantee stands the same.

Lion Brand Pickles are a perfect mixed pickle—small 
cucumbers, small white onions, and hard, white branches of 
cauliflower, cut close, pickled in whole spice and in the most 
perfect pickling vinegar made. They come out crisp and 
firm, perfect in color, delicious and wholesome.

In Pails—1 gall. 75c.; 2 galls., $1.40 ; 3 galls., $1.95 ; 
5 galls , $3 00 ; 10 galls., $5.50; or in 20 or 40-gall. Barrels, 
45c. per gall. Barrels extra.

THE OZO CO„ LIMITED
MONTREAL

N.B.-We have an illustrated Prie. Current of our products, that 
is certainly worth the post card that will bring it.

orange grove at “Cookville,” brought 
here by two schooners about (100,000 
oranges, as well as a large quantité of 
grape fruit. These were sold in lots of 
1,000 (loose) at the wharf for $10. Re­
tailers sold them at $1.35 to $1.50 per 
hundred, or 18 to 20c. per dozen. Owing 
to the blockade on the railways, the 
outside sales were comparatively small, 
hut there was a remarkably large home 
consumption. Many of the larger firms 
bought one, two or live thousand lots 
and gave them to their customers at 
cost prices in lots of 50 or 100.

Manitoba Markets.
OHKEX FRUITS

Winnipeg, March 16, 1005.
A return to colder weather has incon­

venienced the green fruit trade some­
what. New supplies of fancy spies have 
been received this week and prices will 
be found below:
Diua„es, fancy Washington navels, titi’s, 112 s,

126's, per case..................................................... 2 75
Oranges, fancy Washington navels 150 s to 260 s 3 00
Bitter oranges (for marmalade), 160’s, 200 s, 240’s   4 00
Lemons, fancy California, 300’w to 360’s, per case   4 25

(10c. off 5 case lots of oranges and lemons).
Bananas, fancy Limons, per bunch................... 2 50 3 00
Apples, fancy XXX Spies, per bbl........................... 5 00

“ fancy XX Spies, “ ...................... 4 50

VEGETABLES.

Florida tomaloes are on the local 
market, quoted at $1.25 per basket. New 
supplies of celery are arriving. We 
quote:
.Native onions, per lb..................................................... o 04
Spanish onions, per case..............................  ..... i 75
Carrots, per bush......................................... 0 40
geet». ;; .................................................. 0 ?o
Potatoes “ ...................................................  0 70 0 80
Celery per case (6 to 8 doz).................................. g 00

** , “ (dojz )............................................. 0 90 1 00
Elonda tomatoes (6 basket crates), per basket. __ 1 J5

New Brunswick Markets.
GREEN FRUITS.

St. John, March 16. 1965 
The outlook for Valencia oranges 

shows little improvement. There is no 
doubt that the damage from frosts in 
Spain has been great. Such stock as is 
held has been hut slightly advanced, as 
Jamaicas and Californias are quite freely 
offered. Lemons, while firm, show little 
change. There is but a fair demand for 
apples- In bananas rather more business 
is being done, and it is yet early. The 
season can hardly be said to open till 
the Irost is out ol the air. In Cape 
Cod cranberries prices are reasonable for 
the season.

M)
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Trading Stamp Legislation Wanted

OTTAWA, on Thursday Iasi, March 
!), was slormcd by one of the larg- 

y est delegations that lias ever
visited the city. Being the Mecca of 
all ha villi' grievances tu lay before the 
inling |lower, Parliament Hill, a dele­
gation or two is no unusual sight in the 
capital, but the body of men that march­
ed to I he House of Commons, at noon, 
on March !), was so unusually large and 
important, that the appearance of the 
pi occasion from the station to the build­
ings occasioned wonder and comment. 
The army consisted of retail and whole­
sale merchants from Montreal and (juc­
hée, as well as representatives of all the 
Merchants’ Associations from Toronto 
and the West, to Quebec on the Hast, 
who came to interview the Premier and 
Cabinet, seeking legislation against the 
use of that modern bete noir, the trad­
ing stamp and cash receipt. Them 
were over 500 retail merchants from 
Quebec, Montreal. Broekville, Belle- 
\ ille, Kingston, Ottawa, and Toronto, 
and the large railway committee room 
of the Parliament Buildings was taxed 
to its utmost capacity, to hold this vast 
number of protestors and supplicants.

The i rentier, Sir Wilfrid Laurier, 
entered the Committee room promptly 
at 12 o clock, accompanied by Sir Win. 
Mulock. His arrival was the occasion 
for loud applause, and it was evident 
that the Premier was clearly impressed 
by the magnitude of ihe delegation. 
Shortly after his entry, the following 
Cabinet members arrived and took 
.-cals behind him on the platform : Hon 
li. P refontaine, Hon. S. Fisher, Hon. 
W. S. Fielding, Hon. Fitzpatrick,
I Ion. <’. S. Hyman and Hon. L. P. Bro­
deur.

Mr. Honore (Servais, M.P., introduc­
ed the delegation, which he said re­
presented all the leading commercial 
organizations in Canada. All import­
ant trade associations in this country 
had for years been opposed to the use 
of trading stamps, which had become 
now a great evil and injustice to the 

*• retail merchants.
He explained the operation of the 

Trading Stamp Company, and showed 
that the retail merchant who handled

their wares issued stamps to his cus­
tomers at a highly fictitious value. 
The company had a monopoly and 
their operations were really a conspir­
acy in nest mint of trade. Some doubt 
was felt as to whether tlu-ir operations 
could lie declared illegal otherwise, so 
(lie merchants asked Parliament to 
pass a measure which would idearlv 
define this business as a conspiracy 
in restraint of trade.

Indirect Taxation.
The trade was an indirect taxation 

upon retailers and bail driven many 
to hankrupey. The Ontario Legisla­
ture had passed a law against the use 
of these stamps, hut the courts had de­
clared the act ultra vires. Quebec 
had also taken similar action, hut the 
company were threatening to appeal 
to the Privy Council, and so a definite 
act of Parliament was desired upon 
Hie question.

“ Hid you say that the legislatures 
of Ontario and Quebec had passed laws 
against this practiceÎ” asked the Prem­
ier.

" Yes,” replied Mr. Hervais.
11 And this legislation was declared 

beyond their constitutional powers by 
some judges?”

Mr. (Servais replied in the affirma­
tive, hut claimed that the Canadian 
Parliament had power to deal with 
the matter throughout the country. The 
Provincial Governments had no power 
to impose tines or imnrisonmenls for 
breaking their laws, and the companies 
could find means of evading their en­
actments. What was wanted was a Do­
minion measure.

Mr. S. Geeii, of Belleville, president 
of the Dominion Retail Merchants!’ 
Association, was then introduced hv 
Mr. Hervais. From the Atlantic to the 
Pacific, he said, the use of cash re­
ceipts was looked upon as a gre’at 
evil. Their use was a great hardship 
to retailers, and in tlve interest of trade 
should be abolished. If the consumers 
benefited, then, pesthaps, their use 
should be welcomed, even if some re­
tailers suffered, but the consumer did 
not make any such corresponding gain. 
Through the spread of this system, the

spirit of getting something for nothing 
was being disseminated throughout the 
whole country, and this had a bad effect 
on the morals of the people.

lion. .1. I. Farte gave bis idea upon 
I lie use of trading stamps as gained 
from newspaper work. Last war ‘‘La 
Patrie bad taken up llie system and 
lie said it was wonderful tlie amount 
of money handled in ibis business. He 
looked upon their use as thoroughly 
had. ami an imposition on retailers, 
many ot whom had to buy them from 
I he company or go out of business.

Worse Than Lotteries.
Mr. Major, of the Quebec Board of 

Trade, said that retailers in that city 
had appealed to the Quebec Board ot 
trade against I lie use ot stamps and 
that alter investigation into their use.
I he itourd came to the opinion that it 
was an nnmixed evil. They had decid­
ed to support the agitation against 
their legal use. and had sent three , 
their members on this present delega­
tion. The trading stamp evil was 
doing more harm, he thought, than 
the lottery system, which had been put 
down by law.

Mr. J. O. Gateau, president of the 
Montreal Federation of Retail Mer­
chants, showed that the delegation re­
presented really all the trade of Cana­
da. The trading stamp, lie said, was 
worth ban a cent, hut was represented 
to the public as worth ten cents. Mr. 
Gamut’a remarks were forcible, and Ids 
exposition of the evil caused by trail­
ing stamp system so eloquently and 
clearly set forth, that it was noticed 
the Premier and members of the Cabinet 
were impressed. The Trading Stamp 
Company employed canvassers, usually 
women, to go round from house to 
house explaining to people that by trail 
ing at certain stores, they could get 
lamps, chairs, etc., for nothing. Then the 
dealer who does not give the stamps, 
loses custom and many are forced to 
bankruptcy unless they also can handle 
them. In some instances, these stamps 
are costing from 8 to 15 per cent., not 
the 5 per cent, as usual. The hardship 
caused the traders would warrant the 
government in making illegal the use
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of trading stamps, rash receipts and 
all kindred devices.

.Air. Brault, of the Montreal Cham­
bre de Commerce, speaking in French, 
expressed his confidence in the Govern­
ment taking steps to abolish this evil, if 
they would look into it's effects. Mr. 
(1er va is then read a resolution passed 
by the Montreal Board of Trade at a 
recent meeting, expressing in strong 
terms their disapproval of the cash re­
ceipt system.

The Proper Remedy.
Air. J. ('. Either, K.C.. city attorney, 

.Montreal, denominated the trading stamp 
system as almost a fraud. He out­
lined the .fight between the corporation 
of Montreal, and the Trading Stamp 
Company in the effort of the city to do 
away with the use of the stamps.

He considered the federal govern­
ment had power to abolish this trade 
as they had done away with lotteries, 
which had not so widespread an ef­
fect. The proper remedy would he to 
puss a law against the use of stamps 
and make the penalty for breaking it 
imprisonment.

The deputation trusted tliyt some<- 
thifig piactiea] would he done to help 
those suffering from this evil. Local 
legislation had hitherto proved inef­
fective and they now looked for a gen­
eral law.

Mr. Cl. Sumner, of the Wholesale Dry 
Goods Association of Montreal, suid 
that the Association lie represented was 
m perfect, sympathy with the ideas 
of the retailers on this question. He 
thought it "the duty of the Government 
to help the deputation accomplish what 
if was endeavoring to.

Mr. X. Hebert, grocer, Montreal, 
also gave his opinion, expressing his 
decided belief that the use of stamps 
was against the well-being of legiti­
mate trade, and should be abolished.

E.A1. Trowerm* secretary of the Do­
minion Retail Merchants’ Association, 
said one thousand delegates could have 
been brought down from Ontario if 
necessary. The fight against the use of 
slumps had been successful in the On­
tario Legislature, but this was a Do­
minion, not a provincial question, and 
so the members of the deputation had 
come to Ottawa to ask the Government 
to place on the statute books an act 
making the use of stamps a penal offence.

A resolution to this effect had been 
signed by organizations of merchants 
from all over Ontario, and had time 
been allowed, similar organizations all 
over Canada would have signed it.

Mr. Gervais then said that the depu­

tation would like to know what action 
the Government would take upon the 
representations made.

Serious Consideration.
Sir Wilfrid remarked that Mr. Ger­

vais was a little premature in expect­
ing him to state immediately what would 
he done. He assured the delegation, 
however, that he, and he was sure his 
colleagues, had been greatlv impressed 
by the representations of the speakers. 
These would receive their very serious 
consideration.

it would not do for him to express 
Ins judgment, but personally he could 
say that if this system were a lottery- 
in disguise, as had been represented, 
then the duty of the government was 
clear.

But every question had two sides, 
and already the Government was in 
receipt of letters from the Trading 
Stamp Companies, asking to he heard. 
TheX also would he given the oppor­
tunity, of presenting their side of the 
case it they -XyïsbéTITW

The Government, the delegation could 
he assured, would doNts-dutv without 

•Tear or favor.
Among the Montreal delegation were : 

Major zieph, Hebert, of Hudon, He­
bert & Cie; Armand Chaput, of L. Cha- 
put Fils & Cie; M. Dorsenens, of De­
mers, Fletcher & Cie; Aid. N. Lapointe, 
Aid. li. A. Lapointe, Aid. Couture, R. 
Langlois, of Gunn, Langlois & Co. : P. 
Daoust, president Retail Grocers’ As­
sociation : A. Laurendeau, secretary R.G. 
Association ; N. Chartrand, J. A. May­
nard, H. Poirier, T. Bergeron, E. Masse, 
E. Y en ne, O. Gratton, G. Beaulieu, G. 
Ounimette, P. Bruneau, treasurer Re­
tail Grocers’ Association; A. Bissette, 
John P. Dixon, J. O. Levesque, of Hu­
don & Orsali ; M. Picard, Geo. Sumner, 
of Hodgson, Sumner & Co.; H. Brock, 
of W. R. Brock Co.; Fred L. Cains, 
of Brophy, Cains & Co.; A. Racine, of 
A. Racine & Co.; M. Gaverhiil, of Caver- 
hill & Kissock; C. Filiatrault, of Filia- 
trault & Lesage ; M. O. Lemire, of Le­
mire & Co., the latter representing the 
Wholesale Dry Goods Section; Mr. Ar­
mand Giroux, G. 0. Gareau, nresident 
Dry Goods Association; H. A. A. Brault, 
of the Chambre de Commerce, Jos. La- 
moreaux, president Butchers’ Associa­
tion; John G. Watson, president Boot 
& Shoe Dealers’ Association ; M. Ed­
mond, of Cunningham & Strain, whole­
sale Wine & Liquor Agents ; W. Fo­
garty, of Fogarty Bros. ; Geo. Gale, C. 
R. Lavallee, T. Hickey, L. Adelstein and 
about fifty other boot and shoe dealers.

Arsène Lamy, U. Boivin, M. Prévost, 
Mr. G. Martin, of P. P. Martin & Cie.

Among the delegates from Quebec 
were : Mr. J. Kouillard, of Z. Paquet ; 
O. W. Bedard, representing Quebec 
Board of Trade ; Dr. Ed. Morin, repre­
senting Quebec Board of Trade; Achille 
Cote, representing Syndicat de Quebec : 
Theophille Behind, represent imr Dry 
Goods Association, Quebec ; B. J. Cole, 
representing Dry Goods Association, 
Quebec ; J. A. Chabot, J. A. Moisan and 
S. Martel, grocers ; Quebec butchers were 
represented by Messrs. Roger and Tur­
cotte. Mr. H. D. Barry, represented 
Quebec cigar interests.

CATALOGUES AND BOOKLETS.
For the convenience of its readers Hardware and 

Metal has opened its columns for the review of catalogues 
booklets or other such publications issued by manufacturers 
or wholesale dealers selling to the hardware, plumbing, 
machinery or metal trades. Retailers desiring such publica­
tions may also have inserted a note to that enect. It is re­
quested that when any of the trade write for any booklet 
mentioned in these columns that they credit Hardware 
and Metal as the source of their information.

r\ 'HE Grocer is in receipt of a copy 
of the annual report of the Mer­
chants’ Association of New York, 

a representative American mercantile or­
ganization, whose avowed object is to 
foster the trade and welfare of New 
York generally, and whose work along 
these lines has already won the approval 
of New York business men.

The F. U. Belknap Rapid Addressing 
Machine Co., of New York and Chicago, 
are issuing to the trade an attractive 
catalogue and price list of their new ro­
tary addressing machines, accompanied 
by a valuable classified list of the vari­
ous mercantile trades throughout the 
United States. Write for a copy, men­
tioning The Grocer.

Crosse <k Blackwell, London, Eng., 
have issued a most attractive catalogue 
of their various well-known grocery 
lines. The catalogue is in convenient 
pamphlet form, illustrating in a most 
natural manner in colors the goods and 
packages. As a sample of the lithogra­
phers’ art it is certainly of the highest 
merit. Copies, which will be found very 
useful by the trade, may be obtained by 
addressing C. E. Colson & Son, Mont­
real, Canadian agents, and mentioning 
The Canadian Grocer.

The Grocer is in receipt of a copy of 
its “Grocery” pocket diary for 1905, 
issued by the English trade publication 
of the same name. It is neatly gotten 
up and is a compendium of information 
that ought to prove invaluable to the 
trade. ______________

NEW WESTMINSTER BOARD OF 
TRADE.

In The Canadian Grocer of Feb. 24 the 
item headed “Victoria, B. C. Board of 
Trade,” on page 46, should have read 
“New Westminster Board of Trade.”
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GOOD STOREKEEPING
When you hand out Royal Baking 

Powder to a customer
You know that customer will be 

satisfied with his or her purchase;
You know that your reputation for 

selling reliable goods is maintained; and
You know that customer will come 

again to buy Royal Baking Powder 
and make other purchases.

It is good storekeeping to sell only 
goods which you know to be reliable 
and^to keep only such goods on your 
shelves.

ROYAL BAKING POWDER CO., NEW YORK.
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CANADA MOTT'S
No belter No better 

Chocolate

r ^OTl s ^
DIAMOND

CHOCOLATE

2 SELLERS 
That Please

Motts
“Diamond ** 
“Elite**

CHOCOLATES
For Sale by all Jobbers

JoHn P. Mott CÊL Co.
HALIFAX. N.S.

SELLING AGENTS:
J A TAYLOR R. S McINDOE JOS E HUXLEY

Montreal. Toronto Winnipeg.

IIIIIIIIIIIIIIHIIIIlf^..uiiwiaiHIHHI'I"".. JjllgaSmui

is&eesIIIIIIIMIIIMIMilü!

A TRADE. WINNER
FOR GROCERS.

The full flavor 
the delicious qual­
ity, and the ab­
solute purity of 
Lowney's Cocoa 
distinguish it from 
all others. It is a 
natural product ; 
no “ treatment ” 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the choic­
est Cocoa Beans. 
A quick seller and 
a profit maker for 
dealers.

THE WALTER M. LOWNEY COMPANY,
No. 447 Commercial Street. BOSTON. MASS. 

CANADIAN BRANCH : 530 St. Paul St , Montreal

h
THE YEAST ON THE SQUARE

AN ADVERTISING OR PROFIT-SHARING SYSTEM
$

o
5 As long as we find the trade takes an interest in

1

5 and appreciates our mode of advertising, we willg place one coupon in every box of Jersey Cream Yeast "<o
Ï

i
K

Cakes, and when you have 10 of these coupons you 
will receive one box of Jersey Cream Yeast Cakes 
absolutely free. You can send these coupons direct 
to ourselves or send them to your wholesale grocer, 
who will receive from us $1.00 in cash for same.

Is this not working more directly in your interests

2
CO

<0 ^ than by spending our money in newspaper advertising. 3
S Push along Jersey Cream Yeast Cake ; you will be 

doing your customers a good service by selling them O
X

the best, the strongest, the most up-to-date yeast sold 
in the world. 2

o
s

Hamilton Yeast Co.
i

3
6

THE YEAST ON THE SQUARE
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“ The memory of quality lingers when prices are forgotten.”

“Pure Gold”
Salad Dressing

Po wder
We have greatly improved this attractive and good selling line, and 
can now guarantee

THAT it will remain a perfectly free and dry powder 
THAT it will not cake or get lumpy 
THAT it will maintain its color 
THAT it does not contain oil
THAT it will make a rich, fine-flavored Dressing.

To encourage a liberal sale we intend on 15th 
March and for two (2) months thereafter to pack 
4 doz. in each case, charging only for 3 doz.—thus 
giving an opportunity for the trade to distribute one 
doz. out of each case free to their customers for 
demonstrating its quality.

Bear this offer in mind when our representative 
next visits you, or mail us order for trial lot.

Pure Gold Mnfg. Co., Limited
TORONTO, CANADA
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N/

ITS EASY
lo fool people once but it's hard to fool them all 
the time. We don’t claim to be infallible but our 
steadily increasing trade is proof that we are doing 
our best for our customers. If we can’t give satis­
faction we must only expect that the other fellow 
gets the business.

NEW BISCUITS
Chocolate Wine - 14c. 
Chocolate Fingers - /6c.

Those goods are heavily coated with Chocolate, 
equal to the imported, which costs ioc. per lb. 
more. -Try a tin of those and you’ll like them.

Imperial Biscuit Co.,Lima.a.
GUELPH. ONT.

March 17, 1905

•WIWWIU.J
rat now-we*

"Wr,

NOT HOW CHEAP
But how good is the guiding 
principle in making

SOUTHWELL’S 
Jams and Marmalade

And the verdict of time upholds 
every claim made for them.

It does a grocer good to sell 
Southwell’s goods.

Order from Your Wholesaler,

Canadian Agents,
FRANK MAGOR & CO.,

MONTREAL.

GREIG’S 
WHITE SWAN

Jelly Powders 
[ = Cake Icings

ALL TRUE FRUIT FLAVORS

Goods that the most exacting house 
wife can always depend on—goods, too 
that give the dealer a nice profit

White Swan Mills

TORONTO
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STATUS or CANADIAN MAPLE 
SUGAR INDUSTRY

ea jrr H. < 1. li. SMALL, pruprie- 
l^/|l tur id' the- Canada Maple 
/ Y/ 11 Exchange, Montreal, re- 
“ 7 11 cently remarked tliat too 

much free advice and corn- 
/ ment by unqualified parties on the sub­

ject of maple syrup would have a ten­
dency to create undue suspicion and 
prejudice against maple' products gen­
erally in the public mind.

J,The facts are,” continued Mr. Small, 
'•that at the demand of the consumer, 
nine-tenths of the maple sweets con­
sumed in different forms, are consumed 
only because they are blended with mild­
er flavored sugars; and such will, un- 
uoubtedly, be the case in the future, 
regardless of how the goods are labell­
ed. This is easily explained, when it 
is known that the great bulk of maple 
sugar consumed in Canada, is produced 
in the eastern portion of Quebec, about 
7,1100.0110 pounds being produced an­
nually by the County of Beauce alone. 
It comes from the producer in large ten 
pound blocks, and, owing to the soil of

that section, is of a very dark color, 
and of too harsh a flavor to appeal to 
the average taste. It is at this point 
that the much abused manufacturer 
steps in, an,d by scientific refining, 
blending, and packing, produces the ar­
ticle in the wholesome and palatable 
shape demanded by the public.

‘‘In the past, legislation has been 
rendered inoperative, because of the im­
possibility of analytically detecting or 
separating maple from other sugars. 
Recently, however, chemists have ascer­
tained the fact tliat maple sugar con­
tains an element peculiar to itself, and 
they can now accurately detect its pre­
sence or absence in anv form presented. 
This places the authorities in a position 
to enforce the present law. the immediate 
results of which will he the proper labell­
ing of all maple syrups on the market. 
As manufacturers, we are heartily in 
accord with the authorities in putting 
the regulations actually into force, and 
will welcome the day when the much 
vaunted, abused farmers are compelled 
to put a label and gua entee on their 
cans, and four quarts .o ihc gallon in­
side of them. The statements expressed

by some of late, to the effect that syrup 
companies are causing a decline In. and 
will eventually destroy the maple sugar 
industry in the Province of Quebec, arc 
not founded on . precedent or present 
prevailing facts. The reverse is the 
truth. There are more sugar orchard.- 
I.eing operated now than ever before. 
There is one hundred thousand dolla's 
| er annum being now spent in sugar mak 
ing utensils, where one thousand was 
spent twenty years ago, and the prie­
nt' Beauce sugar has advanced about 
200 per cent, during the same period. 
This state of affairs can be proved I . 
lie the result of practice and scienti­
fic methods adopted by the manufactur­
ers m the packing, introducing, an! 
placing of the maple product on the 
market.

*" By way of proof of this statement, 
permit me to say, that since .lauuary 
1. 100Ô, one wholesale house alone has 
taken over four cars of our standard 
brand, for which we received a higher 
price, wholesale, than two of our lead­
ing grocers of Montreal (who have re­
cently expressed opinions on the sub 
ject) are receiving at retail for what 
they claim to be farmers’ choicest pack. 
Now the low price for farmers’" na<-i 
is due not so much to their mixing as to 
the lack of uniformity in measure, fla­
vor. color and constituency. For an 
example, on March 4. we ordered hv 
phone two gallons of maple syrup from

MAPLE SYRUP
You are losing money if you do not carry a full line of 
Cabinet Maple Syrup in store.

NOTICE -Some parties claim to have Cabinet 
Maple Syrup put up under other 
brands. This is a mistake. All 

genuine Cabinet Maple Syrup has our name, Montreal 
Maple Company, printed on every label.

PACKED IN TINS
6 gallons wine measure, 84.50 per case.

12 half-gal., 4.80
24 quarts, 4.80 "
24 pints, 2.50

5 gal. tin, imp. measure, 4.25

Freight prepaid up to 400. per too lbs., all freight charges over 40c. 
per 100 lbs. to be added to invoice, in three case lots and over.

If your jobber will not supply you with our goods, write to us 
and we will see that your order is filled.

Accept no substitutes. None genuine unless our name is printed 
on every label.

THE MONTREAL MAPLE COMPANY
MONTREAL, - QUE. ;
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THE SNAP
CRISPNESS
SWEETNESS

OF

Perfection 
Cream Sodas
makes them the preferred 
kind everywhere.

The grocer who sells 
“Perfection” knows ex­
actly how true this state­
ment is.

The grocer who does not 
is missing a genuine trade 
bringer.

Give an order.

3-lb. Cards or Tins.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.

these same two grocers. The bill then 
came with one can, read as follows : ‘One 
gallon can maple syrup—$1 ; the bill 
being all there was to distinguish it 
from a can of paint, oil or varnish, as 
it was not labelled. It was not her­
metically sealed, and we had to chop 
in the top in order to get at the con­
tents, which we found a little tinged 
with sediment at the bottom. The can 
referred to weighed but eight pounds, 
where it should have weighed thirteen 
and one half pounds. The same is now 
in the hands of the analyst.

In conclusion, Mr. Small stated that 
indications pointed to an average yield 
of sap this season. As to price, he 
says : “ We are offering a little less than 
last year, somewhat due to the fact that 
present legislation necessitates that we 
will have to test analytically every pack­
age that comes in, which will, of course, 
result in considerable expense to the 
manufacturer. f

MAPLE

SYRUP
To Wholes.ls Men.—Teller Bros., Winnipeg, took 

in Jan., 1903, 21 cases Small’s Brand ; Jan., 1901, 866 
cases, and in Jan. 1905, 1072 cases or over 3 cars. An 
you sharing like increased trade, profits, and 
satisfaction ?

3 FACTS. — Small's Maple Leaf Brand is oldest 
registered brand in British Empire. It has c aptured 
5 out of 6 Gold and Silver Medals offered in Canada, and 
many from abroad. Every package bears certificate of 
purity from Quebec Government Analyst. That's all !

For Sale by a’l Jobbers
CANADA MAPLE EXCHANGE, Montreal.

A Condiment House
—THAT DESCRIBES US

And the people have 
learned to know that

McGregor
Jams, Marmalade, Pre­
serves and Confectionery 
are absolutely trustworthy.

mmm - HARRIS CO.
Limited

33 Pearl St., TORONTO.

40 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co. Ltd.
The Oldeet and 

Largeet Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
No Chemicals are used in theii 

manufacture.
Their Breakfast Cocoa is ab- 

lraue-marz. solutely pure, delicious, nutritious.
and costs less than one cent a cup.

Their Premium No. 1 Chocolate, put up in Blue 
Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 12 ind 14 SL John St. Montreal

Wo begr-to advise the Oro- 
cersofthe Dominion that 
wo are making the finest: MILK CHOCOLATE

produced In the world, and are 
using pure Canadian Milk.

COWAN’S COCOA <Ma;L^^be"
The COWAN CO., limited, TORONTO
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Spring Drink

VAN HOUTEN’S COCOA
Spring Food

s

The Grocer who recommends Van Houten’s Cocoa confers a favor on his customer
that the latter will appreciate.

Dominion Agents | ^ L. Watt A Scott, 
ATT, SCOTT A GOODACKK

TORONTO
MONTREAL

“ Irresistibly 
Delicious.”

One taste 
will mahe a 
Peter eater !

the Original

SPECIAL AGENTS

Howe. McIntyre & Co., Montreal, Que.
D. H. Rennoldson, Montieal, Que. 
Whitehead & Turner, Quebec, Que.
The F. J. Castle Co., Ottawa. Ont.
The Davidson & Hay Limited. Toronto, Ont. 
Balfour Co.. Hamilton, Ont.
Ed ward Adams dt Co., London. Ont.
W. d. Glawson & Co.. St. John. N. B.
The Paulin, Chambers Co., Winnipeg, Man. 
Kelly, Douglas & Co.. Vancouver, B. C.

MADE IN VEVEV, SWITZERLAND-FOR EATING ONLY.

A Quick, Steady and Profitable account for any dealer.
Send for e Semple.

LAMONT, CORLISS & CO., Agents, - 27 Common St., MONTREAL

n£> vov o' y V VXAttention I
The BEST

of

Swiss Milk Chocolates

KLAUS’S
CHOCOLATES

are now introduced in the Canadian Market.

/ Klaus’s Chocolates were awarded the Gold Medal \
Vat the Glasgow Exhibition. /

Wholesale Depot for Canada:

Canadian Swiss Trading Co.
17 ST. JOHN ST.,

MONTREAL.

Borden’s 
Brands

of “Eagle”
Condensed Milk

and “Peerless” 
Evaporated Cream

are standards and 
Canada’s most reliable 
milk products—Buy them.

Ask your Jobber, or write to

WILLIAM H. DUNN, - MONTREAL
JOS. IRVING, 92 Wellatlty St, TORONTO.

ERR A RANKIN, SCOTT, BATHGATE A CO.,
Halifax. N S Winnipeg, Man

W- S. CLAWSON A CO- SHALLCROSS. MACAULAY A CO.,
St John, N-B. Victoria and Vancouver, B C N
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7
Perhaps you have 
asked the

Question :
Why is Orange Meat 
better than all other 
breakfast foods ?

or, perhaps the ques­
tion has taken this 
form :

Question :
What do the makers 
have to say for Orange 
Meat to show that it 
is better than other 
breakfast foods ?

Orange
Meat

manufacturers will 
answer these ques­
tions next week.

Look for 
the answer.

Tie Frontenac Cernai Co.
Limited.

KINGSTON.

March 17, 1905

Flour and Cereal Foods

May Import Russian Flour.
NEW and interesting feature 
has developed in the Ontario 
flour situation, and the possi­
bility of importing foreign 
product to relieve the present 

shortage of supplies is being actively 
discussed among local dealers, says The 
Toronto News.

it appears that local dealers have of 
late received inquiries from London re­
garding the situation of the local flour 
market, and asking as to the possibili­
ties of disposing of a large quantity of 
foreign product here. The flour is from 
Russian and Roumanian wheat, and is 
offered here equal to $4.70. It is said 
to be of splendid quality, equal to the 
Manitoba and Ontario blended product.

What is said to be equal to the same 
flour cannot be obtained in Ontario at 
less than $4.60, and many holders are 
demanding $5.10 for the product of 
Canadian mills. Very little can be pur­
chased at the former figure, and one 
dealer remarks that there miglif^be 
some small imports of the Russian pro­
duct, though the movement will hardly 
reach large proportions, unless a greater 
scarcity of the domestic article should 
develop.

U. S. Flour Comes Home Again.
An unusual deal in flour made recent­

ly was that in which the D. L. Marshall 
Company of Boston, Mass., bought 35,- 
000 sacks of a consignment of 40,000 
sacks of flour originally shipped from 
Tacoma, Wash., to Liverpool, and 10,- 
000 sacks started back from that port 
for Boston, March 13, on the steam­
ship Michigan. The remaining 25,000 
sacks will be shipped back to this coun­
try by way of New York.

The entire consignment was shipped 
to Liverpool by a sailing vessel that 
went by way of Cape Horn. When it 
arrived there, thq Liverpool quotations 
on flour were so much lower than in the 
United States, that the owner immediate­
ly made arrangements for the reship­
ment to this country, where a price 
slightly under the present quotations 
already has been realized on the 10,- 
000 sacks leaving Liverpol to-morrow.

The deal was due entirely to the pre­
sent condition of the wheat market, 
which is far higher than it was when 
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the flour was shipped from Tacoma. 
The Liverpool consignee in his counter 
deal made a profit after paying the two 
'ocean freights—Tacoma to Liverpool, 
and to Boston—as well as the costs of 
storing and re-handling.

Canada’s Future as Wheat Grower.
Dr. Saunders, director of the Experi­

mental Farms, Ottawa, in a recent ad­
dress before the Committee on Agricul­
ture in the House of Commons on “ The * 
future of Canada as a wheat-growing 
country," said that notwithstanding un­
favourable conditions, such as grain rust 
in the West and drought in the East, 
which were revealed in 1904, still about 
80,000,000 bushels of wheat were pro­
duced last year in Canada. He referred 
to the declining exports of wheat from 
the United States. In 1902 they sent to 
Great Britain 81,000,000 bushels, or 54 
per cent, of Britain’s total requirements.
In 1903 they sent only 45,000,000, and in 
1904 only 12,000,000. There had been a 
like falling off in their exports of flour, 
which in 1903 amounted to 7,000,000 
barrels, and 4,000,000 in 1904. He 
spoke of the great advantages possessed 
by Canada in wheat growing. Last year 
the average yield in Manitoba was 16.52 
bushels per acre, in the North-West 
Territories 18, whereas in North Dakota 
it was 11.8 and in Minnesota 12.8. Dr. 
Saunders held that Canada’s chief com­
petitor in the future would be Russia. 
He pointed out the importance of main­
taining the productiveness of the soil of 
the Canadian West.

For the Trade.
The Ogilvie Flour Mills Co., Mont­

real, are sending out to the trade a 
handsome lithograph reproduction of a 
painting especally designed, as an ad­
vertisement for Royal Household flour. 
The coloring and design are rich and 
attractive and the picture will be a wel­
come addition to any store. They are 
also enclosing samples of their valuable 
bread recipes and “Royal Household” 
calendars, both of which will be sent 
free to any address on application.

R. & J. Ransford, of Clinton and God­
erich, have opened an office in London 
for the sale of salt, with J. Ransford in 
charge.

1»
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A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lait Huron aid Manila Milling Co.
LIMITED

GODERICH, * ONTARIO.

AG00D FOOD IN STORE
The besy foods you can have in your store are

Shredded
Whole Wheat Biscuit 

and Triscuit
These products arc the standard wheat foods of 
today and the most popular. They sell easily 
and are steadily demanded. They are marketed 
in a straightforward manner, with no premium, 
gift or other schemes to create bother and ex­
pense for you. €L This year they will be more 

heavily advertised than ever before.
M■ Be ready for the demand which ,

they will bring to bear upon you. '•

The Canadian Shredded 
Wheat Company 

Limited
Niagara Falls Centre. Ont.

Toronto. Ont.

beg to call the attention of the trade to the fact that we have the 
most modern machinery for manufacturing the following 
goods :

Rolled Oats 
Gran. Wheat 
Gold Dust 
Family Oatmeal 
Ground Wheat
Sd. and Gr.

Oatmeal
"% ■

Pot and Pearl 
Barley

Ground Oats 
Flaked Wheat 
Split Peas 
Pea Meal 
Ground Corn
All kinds

of Feed

Consequently the goods are the best in the market.

PHONE, WIRE OR WRITE US 
FOR QUOTATIONS.

PROMPT DELIVERY IN MIXED OAR LOTS 
OR OTHERWISE.

WM. McCANN MILLING CO., OFFICE and MILLS 
FOOT JARVIS STREET

LETTER ORDERS 
A SPECIALTY.

Toronto
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Tobaccos, Cigars, and Smokers 
Accessories

A DEPARTMENT FOR 
RETAIL MERCHANTS.

HOW TO HANDLE TOBACCO TRADE.

O
ROCKIi or general merchant, 

the consumer has been com­
plaining to us that you are 
forcing him to go to the to­
bacconist . the druggist, or 

‘mine host" around the corner for 
, smoking mixtures and cigars, and we are 
inclined to think he has reasonable 
grounds for his complaint.

Our reasons are as follows:
The average grocer handles only smok­

ing and chewing tobaccos in plug form, 
and that in the crudest ànd most care­
less fashion. Vet he is short-sighted 
enough to overlook the fact that his 
carelessness precludes him from enjoying 
a department of trade which can be 
made one of the most profitable in the 
grocery business. The only reason why 
your tobacco department has lagged ne- 
hind. if lagged it has, Mr. Grocer, is 
because you have failed to keep abreast 
of the times. You have allowed the 
hotel-keeper, the druggist and the to­
bacconist to get the cream of the trade. 
Small wonder if your untidy :vb rat 
less display of smoking and of chewing 
plugs excites even the disgust of fastidi­
ous customers.

The difficulty may be overcome if you 
will only mend your ways in displaying 
your stock of tobacco. There is no rea­
son under the sun why a tobacco dis­
play should be in the least objectionable 
to your customers. Get a silent sales­
man like the barber and tobacconist has. 
—a large one is not essential so much 
as a prominence of position. Put it near 
the front of your store, so that it will 
not escape the notice of anyone entering.

Do not be satisfied with stocking 
merely the lines that suited the trade 
in your grandfather’s time. To-day, you 
must have a nicely-assorted stock of cig­
ars and cigarettes if your tobacco de­
partment is to be wor^jiy of the liante. 
Then it will pay to have one clerk 
make a special study of tobacco. 11 
need not be made laborious, and a little 
knowledge of the different kinds of to­
bacco and brands of cigars may be 
utilized to excellent advantage by an 
up-to-date clerk in effecting sales. He 
will have very little difficulty in inter­
esting the old farmer, and as for the 
younger generation, he is far from being 
an, ideal clerk if he cannot convert them 
to the superior value of your cigars.

The trouble with the grocery trade to­
day is that they don’t get out enough 
and hustle for new business, but content 
themselves with the aggressive work of 
those who have gone before; while the 
other man “butts” in and gets a firm 
hold on a certain line of trade before 
thev know ‘‘where they are at.”

Tobacco Growers Unite.
Tobacco growers and those interest­

ed in the Canadian tobacco industry 
held a public meeting in the Town Hall, 
Kingsville, on Tuesday. March 7, for 
the purpose of discussing the advis­
ability of uniting with the growers of 
Quebec and manufacturers generally in 
petitioning the Government for a change 
in the excise laws to a uniform license 
and a uniform excise duty on all tobac­
co and placing the protection on the 
home-grown product to a straight cus­
toms duty of 35e. per lb. This would be 
a change of vital importance to all in­
terested in tobacco culture.

U.S. Tobacco Acreage.
More than 1,000,000 acres are now un­

der cultivation in tin- United States,

yielding 81 ft,(Kill,(Kill pounds. The gov­
ernment derives in taxes
t hereon.

Indian Tobacco.
Tile reasons why the Indian tobacco 

industry does not thrive and expand as 
it should, are given in an interesting 
lecture delivered recently by Mr. T. It 
Heighten, a retired Bengal Civilian, at 
the Society of Arts, London. The fault 
lies in Indian methods of cultivation and 
curing. One of the strongest objections 
urged against Indian tobacco, especially 
that grown in Southern India, is the 
large percentage of saltpetre in the leaf. 
It should be noted lhat the tobacco 
plant takes up more nitrate of potash 
from the soil than most plants. Hence, 
a soil that is poor in this constituent 
would seem to be best suited to it. that 
is, from the commercial point of v eu. 
Any way, the subject promises to form 
an important feature of the experiments 
to be undertaken by the l’usa author­
ities’. The British duty on tobacco is 
so heavy that it acts most prejudicially 
on the Indian product. It is curious to 
note that, with all their big talk about 
bringing the colonies and India into 
closer touch with the mother country, 
the authorities at home charged wit Id the 
protection of these interests, should levy 
duties on Indian products that make it 
almost impossible to trade with the 
United Kingdom, and people wonder why 
British capital does not flow into India!

f " '

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

^ , J
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A Box of Cigars
that is positively guaranteed to sell or money back is the box you 
ought to buy. Such a box is that containing Pebble or 
Pharaoh—one a 5-center, the other a io-center.

Our Guarantee
Send us an order for 1000 Cigars assorted as you like.
We will ship, express paid. You return to us at the end 
of 3 months any unsold stock.

That's our guarantee that our Cigars are sellers.

We are always looking for new customers.
Haven’t you an order on these terms ?

J. Bruce Payne, Limited, Makers, Granby, Que.

March 17, 1905

You have in your posses­
sion—or can have—the best 
Smokirrg Tobacco made— 
T. & B. Years of experience 
have proved that one wastes 
his time—and money—in any 
search for a better or more 
profitable.

Burning a 
half-penny candle 
seeking a farthing.

GEO. E. TUCKETT & SON CO., Limited, Hamilton, Ont.
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Say, friend, answer these questions, 
please :

Can one 5-cent cigar be better than 
another ?

Is one cigar better than another ? 
What makes the difference ?

Now, here goes for the
KING BUFFALO CIGAR

It’s made from better stock and with 
greater care than any other 5- 
center we ever saw.

Therefore—therefore, we say, it is just 
the cigar for you.

$.'15.00 per M. On sample orders we pay express, if cash accompanies order. Express paid on sample hundred, if cash 
accompanies order ; also on all time orders of *4 M or over. Let us hear from jou.

RETURN POCKETS AND SECURE SET OF FINE ART PICTURES

CANADA CIGAR CO., Makers, London, Ont.

The Chamberlain Cigar
The best value in Canada ! Sold the world over ! It will help your 
trade tremendously ! Order a sample lot to-day !

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited,
MONTREAL

MANUFACTURERS OF

Cigarettes and Cut Tobacco

Tobaccos
Ever figure out the extra profit on McAlpin’s 
Tobaccos ?

Just a few minutes’ work with paper and pencil.

You can make money on paper, and you 
can convert these paper profits into real ones.

Try it.

McALPIN’S
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FreiaHts Charterso ---

THE transfer season is now on and 
every kind of transportation is 
more or less hampered. It is 

amazing how business lias been hindered 
by the snow-bound traffic in the Mari­
time Provinces. Some large firms in 

zt- both Toronto and Montreal are said to 
have large stocks on hand that usually 
would be in the hands of customers in 
ihe eastern part of the Dominion. All 
this has been caused by the heavy wea­
ther, and thus the sins are booked up 
against a bad year. In fact, some firms 
in Montreal have gone so far as to say 
ihat they have lost a very large sum of 
moiiev owing to the failure of transpor-

St. John and Portland may have a 
dearth of cargo.

Within the last two weeks eight large 
steamers have left St. John for a num­
ber of different ports. For instance, the 
Allan Line S. S. Parisian sailed for 
Liverpool with a remarkably small car­
go for such a fine vessel; the S.S. Mount 
Temple, a t'.P.R. boat, sailed for Lon­
don with a very large cargo; in fact it 
is worth announcing her cargo, as fol­
lows:

Grain, bush.—C.P.R., 25,ti!!8 bushels 
wheat. 92 bags clover seed, tifi bags 
beans.

Flour, sacks—C P U., 25,«28.

SWEET
Q*P0«l

Cigarettes
STANDARD

OFTHE
WORLD

eld by all Leading Whcleeale Houeee.

BERTH QUOTATIONS-St. John, Halifax and Portland

Description.

Oil Cake................... .
Sack flour...................
Canned meats, fish..
Provisions...................
Tierces lard................
Pall lard.....................
Butter..........................
Cheese........................
Eggs in c’s (meast)
Clover seed................
Cotton........................
Apples, per bbl.........
Meas t goods..............
Leather sole...............
Leather finish............
Lumber, hard............
Lumber, soft.............

» 7/6 
• 7/6 
•12/6 
•10/ 
•10/ 
•16/ 
•22/6 
•17/6 
•12/6 
•10/ 
tl5c 

Fine2/
tao/

7/6
•20/
•15/
•10/
•12/6

I

e■oc

p.
*
e<

• 7/6 • 8,9 * 89 • 7/6
* 7/6 *10/ • 8/9 » 7/6
•12/6 *15/ *15/ *15/
•12 6 *15/ *15/ *15/
•12/6 *15/ •15/ •15/
•17/6 *20/ *20/ •20/
•25/ *25/ •25/ •30/
•20/ *20/ •20/ *25/
•15/ *15/ •15 •15/
•10/ *15/ •15/

2/ t 3/ Fine 2/6 Fine 2/6
Tariff 142/6 112/6

20/ 20
•25/ *30/ *25/ •30/
•20/ *25/ *20/ *20/
tlOHc *15/ •12/6 •14c
I12c *17/6 *15/ 116c

• 7 6
• 7/6 
•10/ 
•10/ 
•10/ 
•15/ 
•22/6 
•17/6 
•12/6 
•10/ 
tl5c

Fine 2/
tio/
20/

•20/
•15/
•10/
•12/6

I

Be
lfa

st.

D
ub

lin

Ca
pe

to
w

n
an

d
Po

rt 
El

isa
be

th
.

Le
ith

.

aVm•o
Ï
< Ca

rd
iff

.

M

S
E
a

•10/6
•11/
•15/
•17/6
•17/6
•20/

Ml/6
•12/

*12/6
*126

•15/ 1 *15/
•17/6
•17/6
*20/

*15
*15/
*20/
•80/c.s.
*80/c.s.

*40/c.s.mt.
*15/•15/ •15/

3/
112/6
•22/6
•17/6
*15/

3/
112/6
•22/6
*17/6
•15/

10/c.s.
115/
*251 
*20/ .......

.:....
*17/6mt.

• Per ton 2,240 lbs. t Per ton of 40 cubic feet, I Cents per 100 lbs. without primage.
The above is for general information only. These rates liable to change without notice and are therefore Subject to Cenfirmatleu.
When ocean charges are collectable at port of destination, rates exchange on basis of 14.80 to £1 sterling. When ocean charges are prepaid, 

rates exchanged on basis of #4.86 to £1 sterling.
If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 

option prompt advice will be facilitated by informing us of the relative weight and measurement of the mdse, when applying for rate. It la also 
necessary to know shipping point and on whose account engagement is to be made. All contracts subject to confirmation.

talion companies lo carry goods to their 
destination. Then there is always the 
endless chain to be considered, inasmuch 
as if the railways could not carry the 
goods, the big steamers could not get 
the cargo, and so the result would have 
been very disastrous had ft not been for 
the immense cargoes which had already 
been stored in tire sheds.

Dig steamers, which have sailed from 
Portland and St. John during the week, 
have been copiously loaded with goods, 
notwithstanding the depression in new 
cargoes arriving. However, where the 
steamers will be affected will be in the 
next few weeks, prior to the opening of 

.the St. Lawrence, when boats leaving 
Cheese, boxes.—C.P.R., 25 local. 
Provisions.—C.P.R., 3,25(1 cases gallon 

apples, 48 boxes bacon, 300 es. cheese. 
Apples, bris.—C.P.R., 600.

Lumber.—C.P.R., 1,200 pkgs. lumber, 
1,240 pcs. lumber, 130 pcs. timber. 11 
logs, 3,581 doors, 35,230 pcs. deals.

Leather.—C.P.R., 195 bdls., 20 es.
Miscellaneous.—C.P.R., 7 ets. desks, 

36,000 bdls. sliooks, 320 pkgs. wood 
pulp, 007 pkgs. paper, 2,800 bags as­
bestos fibre, 3 cs. dry goods, 1 case 
cabinets, 601 boxes soap, 450 pkgs. lawn 
mowers, 361 pkgs. agricultural imple­
ments, 11 pkgs. furs, 000 cases whiskey, 
200 brls. wood alcohol, 823 pkgs. chair 
stock, 132 pkgs miscl. mdse., 16 brls. 
potash, 20 bxs. nails.

S.S. Florence sailed also for London, 
and S.S. Acides and Indrani for Glas­
gow. The S. S. Manchester Importer 
left for Manchester and the Montcalm of 
the C.P.R. sailed for Bristol. By all 
odds the C.P.R. have taken the cargo on 
their steamers, and it is only natural
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that their own railway line should serve 
their own steamers.

From Portland there have been three 
important sailings, namely, the Otto­
man, Dominion Line, Cervona, of the 
Thomson Line, and the S.S. Brazilian, 
of the Allan Line. The Portland boats 
all had much larger cargoes in propor­
tion than any of the boats from St. 
John and Halifax.

A deputation, including Mr. H. A. 
Allan, of the Allan Line, and several 
large grocery firms, have visited Otta­
wa during the past week in connection 
with the dumping clause and its effect, 
and lack of effect, upon certain importa­
tions from France. The direct steam­
ship service between France and Canada 
will prevent the New York importers 
from dumping just whatever suits them 
on the Canadian market. - -
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JAMS
We Offer Best 
Quality Jams

In 30-lb. pails at 55 
“ 7-lb. “ “ 51
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T- F. J. CASTLE CO., L»>™
OHAWA, CANADA
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WM. BRAID CO.
COFFEE IMPORTERS

How is your 
Coffee Trade ?

BRAID'S BEST COFFEE is increasing in popularity every day because consumers 
appreciate its merit.

ARE YOU SWIMMING WITH THE TIDE ?

it not, now la the time to change.
Don’t let your neighbor outstrip you, as he surely will unless you carry a good stock 

of Braid’s Best Coffees.
Bucking the current has carried down many a strong swimmer,

BRAID’S BLENDED COFFEES are the best for grocers to buy —
FIRST—Because they yield him a satisfactory profit,
SECOND—Because the quality never varies.
THIRD—Because they give the public better satisfaction than any other coffee sold.

These Coffees are a triumph of the expert coffee man’s art. An order will make 
yyrjte qj you a permanent customer of ours, and every sale a steady patron for you.

Samples WM. BRAID & CO.,
- — Importers of Teas, Coffees, Spices, etc., VANCOUVER, B. C.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

; Maidepartment apply to Advertising Manager, The Canadian Grocer, at our nearest office.
March 16, 1905.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Ammonia Powder-
Bee ” brand, 48 5c. pkgs., per case__ $1 75

44 44 27 10c. pkgs, “ . 2 00
44 10 25c. pkgs. .175

Cook’s Friend— Per doz.
Size 1, in 2 and 4 doz. boxes....................... $2 40

44 10, in 4 doz. boxes........................... 2 10
44 a, in 6 44   0 80
“ IS, in 6 44   0 70
44 3, in 4 "   0 45

Pound tins, 2 doz. in case.................... 3 00
12-oz. tins, “ 44 .................... 2 40
5-lb. 44 * M 44 .................... 14 00

w. H. GILLABD A CO.
Diamond—

1-lb. tins, 2 doz. in case..........................$2 00
j-lb. tins, 3 44 44   1 25
t-lb. tins, 4 " “   0 75

IMPERIAL BAKING POWDER.

Cases. Sizes.
4 doz...................... 10c.
3 doz..................... 6k>z.
1 doz.................... 12-oz.
3 das..................... 12-oz.à doz............I doz...............

211b.
51b.

.... $0 85
....... 1 75
....... 3 50
....... 3 40
.... 10 50 
.... 19 75

JERSEY CREAM RAKING POWDER.
Size, 6 doz. in case.............................  $0 40

: t •• ..................... 075
. 3 " " ................ 1 25
' 1 M “ ................... ... 2 25

S 46 
90 

1 26 
40 
78

OCEAN MILLS.
Ooean Baking Powder, * lb., 4 doz. ., 
OceanBaking Powder, * lb. 5 doz. .. 
Ooean Baking Powder, 1 lb., 3 doz.. 
Ooean Borax, J-lb- packages, 4 doz. 
Ooean Cornstarch, 40 pks in a case.. 

Freight paid, 5 p.c. 30 days.

MAGIC BAKING POWDER.

Per doz.Sizes.
6 doz.

Per case

ROYAL BAKING
Sizes.

Royal—Dime................
Jib.......................

POWDER CO.
Per Doz.

......................8 l oo

...................... 2 25
“ | lb..................... ...................... 2 90
44 12 oz....................
44 1 lb....................... .....................  5 75
44 3 1b.......................
" 5 lb.......................

Sizes. Per Doz.
Cleveland’s—Dime........ ..................... 81 oo

44 t lb............
44 8 oz............ .....................  2 20
44 * lb............
44 12 oz. ....
44 lib............
" 3 lb............
“ 5 lb............

44 VIENNA ” BAKING POWDER.

Per doz.
1-lb tins, 4 doz in box............................$2 25
1-lb tins, 4 doz in box..............................  1 25
t-lb tins, 4 doz In box............................... 75

BEE BAKING POWDER

1-lb. tins, cases 4 doz, per doz................ $2 25
HOME BAKING POWDER, CO., MONTREAL.

Sizes.
2 doz. case à lb....................
1 44 lib...................
1 to 5 cases, 5 per cent.
5 to 10 cases, 10 per cent.

Per doz.
.. 1240 

4 75

EAGLE BAKING 
POWDER

Per doz.
Cases of 48-5c. tins $0 45 

44 48-lOc. tins 0 75 
“ 24-25c. tins 2 25 
44 48-25c. tins 2 25

44 BEE ” BRAND BAKING POWDER.

44 Bee brand, 48 6 oz. tins............ .......$3 5U
44 44 36 10 • .................... 4 00
44 24 16 .................... 4 50

“ Beaver' brand, 24-16 pkgs.................. 4 80
Blue.

Keen's Oxford, per lb............................  80 17
In 10-box lots or case .................... 0 16

Reckitt’s Square Blue, 12-lb. box__ 0 17
Reckitt’s Square Blue, 5 box lots__ 0 16
Gillette Mammoth, i gross box........... 2 00
Nixey’e “Cervus," in squares, pet lb. 0 16 

“ in bags, per gross 1 25 
“ 44 in pepper boxes,
according to size.................... 0 02 0 10

J. M. DOUGLAS A 
oo.—'Laundry 

Blues.
44 Blueol44-10-lb. 
boxes containing 
50 pkgs., 4 squares
each......... per lb.l6*c
44 Sapphire’’-14-lb. 
boxes, t-lb. pkgs.
per lb.................... 12*
44 Union ”-14-lb. 
boxes, assorted, 1 
k J-lb. pkgs.per lb. 10

Black Lead.
Beckitt'a, per box..................................
Box contains either 1 gross, 1 oz. size : 

* gross, 2 oz., or * gross, 4 oz.

H 15

JAMES DOME BLACK 
LEAD.

Per gross
6a size.............$2 40
2a size............  2 50

Borax.
brand, 5 oz., cases, 60 pkgs. 

“ 10 oz., cases, 48 “ .. 
“ 16 oz., cases, 48 44 ..

EAGLE BORAX.

Cases of 5-doz. 5c. packages ... 
“ 5-doz. 10c. 44

2 25 
. 3 25
. 4 25

. P$0 45 *

.. 0 90

Boeckh’i Brooms.
Bamboo Handles, A, 4 strings..............$4 50

B, 4 14   4 20
O, 4 strings.............  3 95
D. 4 “   3 70
F, 4 "   3 40a, i •• .............s io
L 3 "   2 70

Cereals.
Wheat OS, 2-lb. pkgs., per pkg.......... 0 OS

“ 44 7-lb. cotton bags, per bag. 0 18*

Choeolatee and Cocoas.
THE COWAN CO., LIMITED.

Ooooa—
Hygienic, 1-lb. tins.............per doz. $6 76

*-lb. tins ............. S IS
" t-lb. tins .............. “ 2 OS
“ fancy tins.............. 44 0 *
“ 5-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 M
Perfection, *-lb. tins, per doe........ 2 40
“ » Essence, sweet, *-lb. tins,

doz............................................ 1 g
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THERE
OF

JAMS
BUT

BATCER’S I

■

MANY

ARE
THE GOOD KIND

BOTH VOL" AND THE CONSUMER

GET
THE BEST VALUE

ALSO
THE BEST JAMS

WHEN

KINDS

IN
QUEST

OF
GOLD?

-then sell

Paterson’s^
Camp

Coffee
Essence

Please your trade and 
bank your profits.

ROSE & LAFLAMME, 
Agents, Montreal.

OhocoUt#— per lb
Queen’s Dessert, i’s and |’s......... $0 40
Mexican Vanilla, J’s and la............ 0 35
Royal Navy Rock, “ ............ 0 30
Diamond, “ “ ............ 0 25

“ 8 s ..................... 0 28
Icings for cake— Per doz.

Chocolate, pink, lemon color, lbs—$1.75 
Orange, white and almond, |-lbs... . 1.00 

Confections— Per doz.
Cream bars, large boxes................... $2.25

“ small “ ................... 1.35
Chocolate ginger, lbs......................... 3.75

" “ i-lbs.......................  2.25
v " wafers, i-lb. boxes .............2.25

" “ t-lb. boxes............. 1.30
try's.

Chocolate— per lb.
Caraccas. i’s, 6-lb. boxes.....................$0 42
Vanilla, t’s ....................................... 0 42
"Gold Medal," sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, i’s, 6-lb. boxes 0 42 
Fry’s "Diamond,” ie, 14-lb. boxes 0 24 
Fry’s "Monogram,” i’s, 14-lb boxes 0 24

Cocoa— Per doz.
Concentrated, i’s, 1 doz. in box — 2 40 

" }’s. " " .... 4 50
" 1-lLs. " “ .... 8 25

Homoeopathic, i’s, 14-lb. boxes...............
“ i’s, 12-lb. boxes...............

Epps’s Cocoa, case of 14 lb., per lb. .. 0 35 
Smaller quantities...........................  0 37i

BBNSDORPS COCOA

A. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

I lb tins, 4i doz. to case.......per doz., $ .90
j" " 4 " “ .... “ 2.40

1 " "2 “ " .... “ 4.75
I " " 1 " “ .... “ 9.00

JOHN P. MOTT t CO.’A 
R. S. Mclndoe, Agent, Toronto.

Mett e Brome.
Per lb.

.SOSO

_ Per lb.
Mott’s Prepared Cocoa, is and i-boxea 0 28 
Mott’s Breakfast Cocoa, is in boxes.. 0 40
Mott’s No. 1 Chocolate.........................  0 30
Mott’s Breakfast Chocolate.................. 0 28
Mott's Caracas Chocolate...................... 0 40
Mott’s Diamond Chocolate................... 0 23
Mott’s Navy Chocolate, is in boxes... 0 27
Mott’s Cocoa Nibbs............................... 0 35
Mott’s Cocoa Shells ............................. 0 05
Vanilla Sticks, per gross......................  1 00
Mott’s Confectionery Chocolate 0 21 0 32 
Mott’s Sweet Chocolate Liquors 0 20 0 36

WALTER BAKER & CO.,LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes $0 35
Vanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes..................  0 26
Breakfast cocoa, i, 4, 1 and 6-lb tins 0 40 
Cracked cocoa, i-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5’a,

per box ............................................... 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans................................. „........ 0 42
Vanilla chocolate wafers, 48 to box,

per box............................................... 1 66
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY CO.
Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c.
6-lb. boxes, 12 boxes in case,i-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,i-lb. tins. ,40c.
6-lb. boxes, 12 boxes in case, i-lb. tins..42c.
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44 

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, i-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 34c. 

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .33c.
6-lb. bxs., 12 bxs. in case,>lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .35c. 

Medallion sweet chocolate— «
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c.
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .44c.

Milk chocolate— ,
3-lb. bxs., 24 bxs. in case, i-lb. pkgs ... 35c.
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .35c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, |-lb. pkgs. .32c.
6-lb. bxs., 12 bxs. in case, i-lb. pkgs..32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .30c. 
12-lb. bxs., 6 bxs. in case, i-lb . pkgs. .30c.

66

Diamond sweet chocolate—
6-lb. boxes. 12 bxs. in case, i-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, i-lb. pngs 23c.

Condensed Milk.
Anchor ” brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. " 4 65

Mm***** 
Créa Mg

Borden’» Condemed Milk Oo.
lie" brand......................................... fl 50

__i Seal ” brand ................................. l 30
Peerless ” brand evaporated cream.. 1 20

Eagle 
Gold 6

josetCkm

TRURO CONDENSED MILK & CANNING 
CO., LIMITED.

‘Jersey” brand evaporated cream,
per case (4 doz.)................................  $4 65
Reindeer " brand per case (4 doz)— 5.60

Coffee.
Bee ” brand, 1 lb. tins, cases, 30 tins 9 00 
“ " 2 lb. tins, cases, 15 tins 8 70
Beaver” coffee, 24-1 lb. pkgs............. 4 80
Sun ” brand, 25 and 50 lb. tins—
Gem, roasted or ground.................... 0 30
Extra, “ ................... 0 26
Fine “ " ...................0 22
Fancy “ “ ...................0 18
Beaver’’(groundonly compound).... 0 15

THE BBY, BLAIN CO., LIMITED.
In bulk— Per lb
Club House............................................ 0 32
Royal Tava. ........................................... 0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins....................... 0 30
Gold Medal, 1-lb. tins....................... 0 31
Kin Hee, 1-lb. tins............................... 0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars.....................................  0 30
English Breakfast, ground only 1-

lb. tins............................................. 0 If
JAMES TURNER k oo. Per lb.

Mecca........................................................$0 32
Damascus............................................... 0 28
Cairo....................................................... 0 SO
Sirdar.....................................................  0 17
Old Dutch Rio....................................... 0 12*

e. d. marceau, Montreal Per lb.
"Old Crow” Java................................... $0 25

" Mocha..............................  0 26
" Condor ” Java.................................... 0 30

“ Mocha................................ 0 30
15 - year - old Mandheling Java and

hand-picked Mocha......................... 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case..................................... 0 20
Madam Huot’s coffee, 1-lb. tins............ 0 31

“ " “ 2-lb. tins............ 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................... 0 15
Condor I. 40-lb. boxes........................... 45c.

" H, 40-lb. boxes......................... 42ic.
“ m, 80-lb. boxes...........................37*c.
" IV, 80-lb. boxes...........................35c.

a. h. k a s. swing's.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases.............................................. 32

Mocha and Java coffee, in 3-lb tins, 30- 
lb oases.............................................. 29

Cheese.
Imperial—Large size jars... .per doz. $8 26

Medium size jars................ " 4 60
Small size jars..................... ' 2 40
Individual size jars............  “ 1 00

Imperial holder —Large size '* 18 00
Medium size ....................... " V 00
Small size............................ " lk 00

Roquefort—Large size.........  " S 40
Gmail size............................ " 1 #
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Syrup,

“Crown”
z

ran

PUT UP IN TINS—
2-lb. tin,—esses 2 doz. Also in Brla., X Brls.
6................... 1 “

10...................... X “
20................... X “

Keg» and Fall».

Freight paid on 5 cases and over to all railway 
stations East of North Bay.

Syrup-----

brand Table Syrup
For Lenten Season nothing except Fisli 
sells so well and so profitably as a good 
Table Syrup. “ Crown ” brand is the 
best of all Syrups on the market,—because
it is Pure, Clean, Clear, Delicious 
in flavor and nourishing.

for Sale by Every Jobber.

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1858

II Freat St. East,
TORONTO. ONT.

Works:
CARDINAL, ONT.

IS« St. iasiss St.,
MONTREAL, P.Q.

Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co. 

Limited, Toronto. C. O. Beauchemin A
Fils. Montreal.
91. *3.93, 95, 910 and 930

Un- Covers and
iwîrpd1 Coupons

numbered
In lots of less than 100

books, 1 kind assorted. 4c. 4*c.
100 to 500 books................... 3*e. 4c.
100 to 1,000 books................ 3c. 3*c

Allison’s Coupon Pass Book.
9 1 00 to 3 00 books.......... ........ 3 cents each

5 00 books..........................
10 00 “ ..........................

..........4

20 00 " .......................... : : : : :.71
25 00 " ..........................
50 00 “ ..........................

Cane’s Clothes Pins.
UNITED FACTORIES, LIMITED. 

Clothes pins (full count), 5 gross in
case, per case..................................... <0 62

doz. packages (12 to a case)................ 0 75
doz. packages (12 to a case)................  0 96

Cleaner.
Per doz. 

4-oz. cans % 0.90 
6-oz. “ *

10-os.^ÏSCLEANER Quart 

I Cl CASS CvtAYTMiRC GaUon

1.35
1.86
3.76

10.00

Wholesale Age 
The Davidson A Hay, Limited, Toronto

Food.
Robinson’s patent barley *-lb. tins__ 91 26

" “ " 1-lb. tins. .. 2 25
" groats Lib. tins. .. 1 26 

" " 14b. tins. .. 2 26
Per do*.

; “ 5 do*., at. .$ 1 40
" 1 do*., at.. 145

Jams and Jellies.
SOUTHWELL’S GOODS. Per doz 

Frank Magor k Co., Agents.
t Orange marmalade.............................. 91 50
v <= Clear Jelly marmalade......................... 1 80

Strawberry W. F. jam......................... 2 00
ÇMpbezry “ " ......................... 2 00
fpnoot " •• ......................... 1 75
Black currant " •"   186
Other Jim* ..................... «1 86 1 90
Red canut Jail?............................... I 75

T. UPTON k CO.
Pure Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. 91 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0
7 and 14-lb. wood pails.............per lb. 0
30-lb. wood pails......................... “ 0
Pure Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz. 1 00
2-lb. tins, 2 doz. in case per lb............. 0 97
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 06i
30-lb. wood pails........................... “ 0 06*
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case......................................per doz. 1 45
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... per lb. 0 09
7. 14 and 30-lb. wood pails, 6 pails in

crate...................................... per lb. 0 09

Licorice.
NATIONAL LICORICE CO.

5-lb. boxes, wood or paper....perlb. 90 40 
Fancy boxes (36 or 50 sticks) — per box 1 25
“Ringed” 54b. boxes............ per lb. 0 40
" Acme '* pellets, 5-lb. cans—per can 2 00 

“ “ (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb. glass jars— 1.75

“ “ 20 5-lb. cans............. 150
“ Purity ” licorice 10 sticks............. 1 45

“ “ 100 sticks.............  0 73
Dulce large cent sticks, 100 in box................

Lye (Concentrated).
gillett’8 perfumed. Per case.

1 case of 4 doz......................................... 93 60
3 cases “ ......................................... 3 50
5 cases or more...................................... 3 40

Matches.
UNITED FACTORIES LIMITED. Per case.

Sure light (Parlor) ...TT....................... 93 50
Flashlight (Parlor) .............................. 5.75
Kodak (Sulphur) ..................................  3 80

WALKER VILLE MATCH OO.
Parlor— 1 case. 5 cases.

Imperial..................................  95 75 95 50
Best.........................................  3 75 3 50
Crown...................................... 1 70 1 60
Maple Leaf............................ 1 90 1 80
Knights.................................. 4 75 4 50

Sulphur-
dub ........................................... 3 90 3 70 .

Mince Meat
Wethey ’s condensed, per gross net—913 00 

per case of do*, net.............. 8 00

Mustard.
OOLMAN’8 OR KEEN’S.

D.8.F., -lb. tins......................... per do*.9 1 40
" 4-lb. tins........................ “ 2 50

1-lb. tins ..................... " 5 00
Durham 4-lb. jar............................ per jar. 0 75

“ 1-lb. jar........................... 0 25
F. D., *-lb. tins........................... per doz. 0 85

" |-lb. tins.......................... “ 1 45

k. D. MARCEAU, Montreal. 
“Condor," 12.1b. boxes—

1-lb. tms....................................per lb.9 0 35
t-lb. tms...................................... “ 0 35
1-lb. tins...................................... “ 0 32*
4-lb. jars.................................... per jar 1 20
1-lb. jars.................................. “ 0 35

Old Crow, " 12-lb. boxes-

t
lb. tins....................................... per lb. 0 25
lb. tins................................... “ 9 23

lb. tins................................... " 0 22*
4-lb. jars....................................per jar 0 70
1-lb. jars.................................. 0 25

Orange Meat.
Cases, 36 15c.

packages.. .94.50 
5 case lots.... 4.40 

(Freight paid.) 
Cases, 20 25c.

packages... 110 
5 case lots.... 4.10 

(Freight paid.)

Orange Marmalade.
THE BBT, BLAIN OO., LIMITED.

“Anchor” brand 14b. glam...................91 50
“ quart gem jars......... 8 40

T. UPTON A OO.
l-lb. glass Jars, 2 doz. case....per dos.9 1 <*> 
Home-made, in l-lb. glass jars “ 1 40
In 5 and 74b. tins andï-ïb. pails, per lb. 0 08|

Pickles.
STEPHENS’.

A. P. Tippett A Co , Agents,
itws)

Soda.
COW BRAND.

Cement stoppers 
Corked rr

per dos.9 2 30

DWIGHTS

AKIN6 SODA

Case of l-lb. contain 
ing 60 pkgs., per 
box, 93 00

Case of *-b. (con­
taining 120 pkga.
per box, 93 00" 

of 1 lb.Case
lb. (contain! 
l-lb. and

se of 5c. pkas. containing 
box, 93 00.

MAGIC BRAND

pkgshperbox. 
lining 96

and
O^-lb. 
.93 00. 
i-k per

cases, 60 l-lb. packages. 
“ 120 l-lb.

/ 30 l-lb.

P Ï 2C75*' 
2 75

». ) Per 
». > case 
». I 92 75

No. 1.
No. 2.
»*»■ " :: } »»
No. 5 Magic soda-eases 100—10-oz. pkgs.
1 case.............................................................. 2 85
5 cases.............................................................. 2 75

" BEE BRAND.
“ Bee ” brand, 8 oz., cases, 120 pkgs. ) Per 

10 oz., cases, 96 pkgs.
“ “ 16 oz.. cases, 60 pkgs.

Soap and Soap Powders
A. p. tippet A OO., Agents. 

Maypole soap, colors............per groas910 20
Oriole soap................................ “ 10 20
Qloriola soap............................ " u 00
Straw hat polish....................... “ 10 20

BABBITT’S.

Babbitt s “1776 ” 
6-ox pkgs 93 50 per 

5 boxesa

do*., fl per box. 
WM. E. DUNN

box. 
freight paid and 
half box free.

Babbitt’s “Best 
soap, 100 bars 
9410 per box.

Potash or Lye, bas

CHASER 
SOAP

Does the Work
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You’ll NEARLY ALL SOLD!
1 V U II

We haven't very many left. The book—

Have 100 Good Ads for a Grocery Store

to
is finding its way to a good many grocers 
who want good ads at the smallest cost of 
time and trouble.

Miirrif I Sent for approval. If you keep It send $1.00 ; If 
you don’t keep It, then we’ll get it back.nurry i THE CANADIAN GROCER, 10 Front St E., Toronto.

0HA8BR 80AF.

. $2 40
Special quotations for quantities.

Starch.
EDWARDBBU&O STARCH CO., LIMITED. 

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton.# 0 05 
No. 1 " " S-lb. " 0 06
Canada laundry............................. 0 04
Silver gloss, 6-lb. draw-lid boxes. 0 07
Silver gloss, 6-lb. tin canisters---- Q 07
Edward s silver gloss, 1-lb. pkg. 0 07
Kegs silver gloss, large crystal---- 0 06
Benson’s satin, 1-lb. cartons........ 0 07
No. 1 white, bbls. and kegs........ 0 06
Canada White Gloss, 1-lb. pkgs. 0 06i 
Benson's enamel__ per box 1 25 to 2 60

Culinary Starch—
Benson & Co.'s Prepared Com — 0 
Canada Pure Coro ........................ 0

Rice Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4- lb. lumps..................................  0 08*

' Bee brand starch
“ laundry, 61-12 oz. pkg. per case $5 00 
- “ 32-12 “ per \ “ 2 50
" corn starch 40-16 oz. pkg. “ “ 3 00

" Sun " borated starch, 40-16 oz, pk.
per case....................................  3 00

" borated starch, 50 box. 1001b. keg 0 063 
" laundry “ 50 “ " “ “ 0 05f

•' Gem ‘ " ' 100 & 200 lb. kegs 0 05*

BRANTFORD STARCH WORKS, LIMITED

Ontario tod Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. $0 05* 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05*
Finest Quality White Laundry—

5- lb. Canisters, cases of 481b— 0 06*
Barrels, 200 lb............................. 0 06*
Kegs, 100 lb................................ 0 06*

Lily White Gloss—
1-lb. fancy cartons, cases 30 lb. 0 07*
6- lb. toy trunks, 8 in case......... 0 07*
6-lb. enameled tin canisters, 8

incase......................................  0 07*
Kegs, ex. crystals, *00 lb............ 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 361b.........$0 07*

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 60 

Celluloid Starch-
Boxes of 45 cartons, per case.... 3 50

Oidinarr Starches—
Challenge Prepared Com—

1-lb. packages, boxes 40 lb......... 0 06*
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 07
Crystal Maise Com Starch—

1-lb. packages, boxes 40 lb......... 0 07

■T. LAWRENCE STARCH CO., LIMBED.

Ontario and Quebec.
Culinary Starches—

St. Lawrence eorn starch, 40 lb . 0 
Durham corn starch, 401b............ 6 06*

b. 1 White, 4-lb. cartons, 48 lb.. 0 
3-lb. cartons, 16 lb.. 0
300-lb. bbL................  0
100-lb. kegs............... •

Laundry, 40 to 46 lb......... 0 (
», 8-6 family pkgs., 48 lb 0

1-lb. fancy, » lb......... 0
large lamps, 100-lb kegs I 

Patent stareh. 14b. fancy, » lb.. • 
Akron Ok*s7l4b. packages, 4Mb. •

Ivory Glo

OCEAN MILLS.

Chinese starch, 
per case of 4 
doe , *4, less 5 
percent.

PUREft&0NTEA

Ceylon Tea, In 
1 and *-lb. lead 
packages, black 
or mixed.

SAN TOY STARCH.
10c. pkges, cases 5 doz., per case

Stovi Poliih.
» 75

Blsck Label, 1-lb., retail at 16c............. «0 I»
" " i-lb., u “ ................... 0 30

Blue Label, retail at 30o........................ 0 M
Green Label. “ 40c........................ Oil
Red Label, " Mo........................ 0 »
Orange Label, “ Mo........................ 0 41
OoldLabel, " Mo........................ 0 56

au<\ Vox
& cXxeaçness \\x\s -
V xa\\w vs VmV> awwaWcA

Per gross.
Rising Sun, 6-ox. cakes, *-gross boxes $8 50 
Rising Sun, 3-oz. cakes, gross boxes 4 60 
Sun Paste, lOo. size, i-gross boxes — 10 00 
Sun Paste, 6a size, f-gross boxes— 6 00

Ram Lals 
Pure 

[ndianTea
Mawofactubeb ON the 
G a* oms or Imo

Oaaee, each 00 1-lb................................  $0 36
•; «oi-ib.-.x
- “ 90I-lb..../ .................... 036
- “110 i-lb................................  0 31

S’rHE°W
DUNN AGENT.

Enameline No.
4,bxs.,ea.3dz.O 38 

Enameline No.
6,bxs.,ea.3dz.O 65 

Enameline 
liquid, bxs.ea.
3 doz............. 0 80

Blackene, 5-lb. 
cans, per lb. .0 10 

Enameline stove dressing, per doz....... 0 70
Syrup.

“ CROWN ” BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in ease.............$2 40
Plain tins, with label—

2 lb. tins, 2 doz. in case................  1 90
5 " 1 " " .................. 2 36

II " * " " ................. 12610 " I " ................ 210
(10 and 20 lb. tins have wire handles.)

" beaver " brand. Per case. 
1 gal. tins, square, 6 in case................  $4 40
* gal. tine, round, 12 In case ............. 4 50
* gal. tins, round, 24 in case....... . — 4 60

small'» brand—Standard. Per ease.
1 gal. tins, square, 6 in case.................. #4 70
* gaL tins, round, 12 in case................  4 90
* gaL tins, round, 24 in case .............. 6 10

Teas.
SALADAOEYLOM.

Wholesale. Retail. 
Brown Label, l's........................80 30 |0 26

LUDELLA CEYLON, l'S 
AND *’S PEGS.

Blue Label, I s............................. $0 18* $0 26
Blue Label, *’s............................. 0 19 0 26
Orange Label, l's and *'•------ 0 21 0 30
Brown Label, l’s and *Ts....... 0 28 0 40
Brown Label. *'s ...................... 0 30 0 40
Green Label, l’s and *’s........... 0 36 0 60
Red Label, *’s............................. 0 40 0 60

a Green Label, fs and*
021

________________ ijk's......... o a
Btae Label, l’s, *>, fi and *'e 0 18led Label. l's and Vr.............. I»
Gold LaW. is........................... 0 44

0 * 
0*
0 4»
om
000

"CROWN" BRAND.

Wholesale. Retail
Red Laoel, 1-lb. and *e.............$ 0 36 $0 60
Blue Label, 1-lb. and *s................ 0 18 0 40
Green Label 1-lb........................ 0 19 0 25
Green Label *s........................... 0 20 0 26
Japan, Is......... ........................... 0 19 0 26

s. D. maroeau, Montreal 
Japan Teas—

"Condor" I 40-lb. boxes.............$0 42*
II 40-lb. boxes............ 0 40

" HI 80-lb. boxes.........  0 36*
1MD AAA Japan, 40 lb " at............. 0 82*

" AA ,r^ 40 M ............. 0 30
Blue Jay, basket fifed Japan, 70 lbs., 0 27

" Condor " IV 80-Ib. ............  0 32
" V 80-lb. " ............... 0 27
" XXXX80-lb.boxes.... 0 23
" XXXX 30-lb. " .... 0 24

XXX 80-lb. .... 0 21
" XXX 30-lb. " .... 0 22
" XX 80-lb. .... 0 19
" XX30-lb. “ .... 0 20
" LX 60-lb. per case, lead

packets (lei's and 70 *'s)0 27*

Black Teas— “ Nectar " in lead packets
Green Label............ retails 0 26 at 0 10
Chocolate Label— “ 0 36 at 0 26
Blue Label.................. " 0 50 at 0 36
Iferoo” Label.........  " 0 60 at 0 46
Fancy tins—Chocolate, 1-lb......... OH)

" "-Maroon, 14b............... ON
M "-Maroon, 14b.............. 110

" Condor " Ceylon black tea in lead packets

Green Label, *s, *e and Is.
60-lb. cases................retail 0 26 at I 20
Grey Label, *•, *e and Is,
60-lb. cases..............retail 0 30 at 0 13
Yellow Label *• and Is,
60-lb. cases ..............retail 0 16 at 0 16
Blue Label, $s, *s and Is,
50-Ib. oases ..............retail 0 40 at 0 30
Red Label, *s. *s and Is.
§04b. cases ..............retail 0 60 at 0 34
White Label, *•, *s and Is,
604b. cases —.......retail 0 at 0 40

Black Teas—"Old Crow " blend—
Bronzed tins of 10,25,60 and 80-lb.
No. 1................................... per lb. 0 36
No. 2................................... " 0 30
No. 3.................................... " 0 26
No. 4.................................... " 0 90
No. 6..................... ............. " 0 17*

Tobaoeo.
THE EMPIRE TOBACCO CO., LIMITED.

Smoking—Empire, SU.6s. and 10s.... #0 18
" Amber, 8s. and 3s.................. 0W

Chewing—Stag, bars, lOfoz................ 0 u
" Bobs, 6|s. and lis................ 8 44
" " 10| oz. bars, 6s............. 8 y
“ Currency, 12 os bars. 12s.... • 47

6*s. and id’s.......... O47
narrow, 12s “ -

b, 14*oz b’rs.i 
, 7s and 6*s. 
r, 8s. and 1S1

Vinegars.
b. D. maroeau, Montreal. Per gab

EMD, pure distilled, highest quality.. |0 30
Condor, pure distilled........................... 0 26
Old Crow..................................................  0 10

Special prices to buyers of large quantities

OBIMBLE’a MALT.

Bulk, *-oasks, 26 gals................  86 46 |10 96
" casks, 60 " .................. 10 26 12 40

Bottles, cases, 3doz..................  8 26 4 40

Washing Powder.
FAIRBANK S SOLD DUST.

Five cases assorted—
24 26o. package*..................................... *4 6*
10010a "   T 80
100 6c. "   S 96
1 case 50 5c. packages free with 6-case lots 

Freight prepaid.

Cans’e Wooden ware.
UNITED FACTORIES, LIMITED.

Perdez
Washboards, Victor................................ $1 30

' Crown................................ 1 35
“ Improved Globe............ 1 60
" Standard Globe............ 1 60

Original Solid Globe.... ISO 
" Superior Sid. Bk. Globe. 195
" Jubilee............................ 1 90
" Pony.................................. 0 10

Diamond King (glass)............................ 2 90
Tubs, No. 0.... ........................................ II 25

" " 1............................................ 9 00
" " 1..................................................................... 8 00

•• " 3.............................................. 7 00
Pails, No. 1, 2 hoops........................... 1 *

Yeast.
Royal yeast, 3 doz. 5o. pkgs. in cas» ... SI 06
Gillett’s cream yeast. 3 doz................. 1 06
Jersey cream yeast cake, 3 doz. 6c— 1 00 
Victoria “ 3 doz. 5c— 100

" " 3 doz. 10c... 180

68
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Try a barrel of

WILSON’S
'PURE REFINED CIDER

if you want the best 

X Ask for it. Take no other.

THI
W. H. WILSON CO., Î

UNITED
Tl LLSONBURG, CANADA t

CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pure Cane 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

r«r iiricea end semble* yrlte te

The Dominion Molasses Co.,
Limited

HALIFAX NOVA SCOTIA.
Ateat»

ere. himsn * ce., reeeNie
jewN w. eican » hknwi, iuhsim 
ere. n. nunnt, lsnmn
jesern cabman, winnimb

All About Tea
1 ■' 1 » —

' U'lP
Tee Hint»for Retailers

bt JOHN H. BLAKB, tsa bxpmt
■Ilyen eepin tee meter taraledfe 

<m the «abject el Tee, e kaowle^STB» 
win make TOO en euiborfty-Buy tbit 
>**»* Tbe obspter on Tee-Bleudin* U 
.lone worth the price of the book.

Money refunded U you conclude, 
elter e week ! exemlnetton. you deal 
w*nt It

; Postpaid, 42.00
immém L

Merfeea 1 tig. (V IJaritai

We make thee I» all shapw aad 
rises. We have

Patent s«raerheard BeiTY BOX
Rrala Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

la fact, all Uadi iheoideabaiag «ary aaat 
Is AaMUAict. tktr trt stress sad 4«* 
•Me. Seed i*er erdew te

OfikTlUe Basket Ce.

You are Interested 
in Something.

Mt yW Mr tuf éttmu Mar 
mn trmttdtu Ut ntütti.

We md end «U» tkr—irilr •( unman 
,T*7 md — tkenlon w. ou oqtUp roe 

Illy ud eoonomleelly tor • fan.
Uetun. mu, or onjtkimr elm raqutito* 

.Me iotonnetien lit mere of II time row 
titan on ilkrly to cm.

^3^ M3 
,8 : 28 

•red lot o« Booklet eklek I

CIUIIII raist CUPFIIG BU8E1B,
u krone M. B.

I knit MOWTMAL RUB 
Molnl*.

r—

TYie Best Grocers make 
a point of Keeping H 

In Stock.

; <Q
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itfum
brass sign

&0-9A—

FREE
It’s a straight advertising proposi­

tion and you might as well have the 
benefit of the appropriation.

Write for particulars. It will only 
cost you a post card.

Gowans, Rent & Co.
Toronto

“ Perfectly clean from our kitchen to your customer»."

Your customers’ appetites are harder to please now 
than at any other time of the year That’s all the more 
reason for giving the pare, clean, wholesale, tempting

Wether’s 
Mince Meet

They'll like the look of it in its dainty package, and 
they’ll thoroughly enjoy if. How is y per stock ?

J. H. Wethey, Limited
ST. CATHARINES, ONT.

- '■

■■

if.
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