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THE CANADIAN GROCER

Surprise Soap

gives

Valuable Cash Prizes

House Cleaning Competition March 15th to Mayi15th, 1912

A window can be put in at any time between these two dates. Competition 1s for

A HOUSE-CLEANING WINDOW, consisting of any or all the articles used for Spring
House-Cleaning, general washing or cleansing, with “ Surprise” Soap given a good

display and prominent position.

1st PRIZE - $50.00 6th PRIZE $10.00

2nd PRIZE - 35.00 Tth PRIZE - 10.00
3rd PRIZE - 20.00 8th PRIZE - 10.00
4th PRIZE - 15.00 9th PRIZE - 10.00
5th PRIZE - 10.00 10th PRIZE - 10.00

In addition to these prizes every grocer sending in a photograph of a Window
Display, and not being awarded one of the cash prizes, will receive a first-class

Pocket Knife, free, by mail.

Prizes will be awarded as soon after May 15th as the Judges can make the awards.

iis 0 he Contest are:
1 The Window must be a general House Cleaning Window Display.,  As this is the season for advertising this
ne. a good display of anything that is needed for House Cleaning or doing Washing, cither material or apparatus, may

" (2) IT IS NECESSARY IN ORDER TO PARTICIPATE IN THE CONTEST THAT THE * SURPRISE "
SOAP WINDOW DISPLAY MATERIAL BE USED: AND “SURPRISE” SOAP BE GIVEN A PROMINENT POSI-
TION IN THE WINDOW. (SEE MAILING COUPON BELOW.)

T We will sh on application **Surprise’” Soap W v Display material, with full instructions on how
jriay. It is-s ple and easy to put up.
) \lethod of Judging Contest—By Photograph of Display.  Every competitor is to have a Photograph taken
the W 1 1 on the ha of the Photograph, or attached to the Photograph, a deseription ot the Win
haou u Iling how " ip, the color secheme, and any other items that it is desired to mention
give 1 I the Wi Display, as well as your name and address,
\ 11 the . taken either by vourselt or friends. It must be plain and distinet.

raph will W DUIDOSE rseltf o
The Judges of this Competition will be Mr. H. ¢, MeDonald, Pres., and Mr. .. L. Maude, Secy.,
tull power to award Prizes according to Section No. 4,

('n low Trimmers' Association, who have
Judei will he one from Photographs sent in and Prizes awarded accordingly.

Photograph should be mailed to **Surprise’’, 69 Front Street E., Toronto, Ont.

Cut this out and mail to us.

THE ST. CROIX SOAP MFG. CO.
St. Stephen. N.B.
Please send us 'Surprise’ Soap Window Display
material for House-Cleaning Window.

The St. Croix Soap Mfg. Co.

Do not overlook placing “ Surprise Borax Washing Powder” in
your Window Display. It's great for House-Cleaning.
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THE CANADIAN GROCER

This is th¢ Scason for Fish Buying |

The Season of Lent has just commenced and
with it the desire of most people for fish. You
are serving your best interests by stocking
only the best class on the quality at this

season depends the trade youwill do through-
out the year.

ﬂ' T
Sk M S
b sl Y i

“Thistle” Brand Will Declight
Your Customers

The “Thistle” Brand of Canned Haddies
are canned right where they are caught
at the water side. How better could you
preserve the natural richness and delicate
flavor of the fish? IMPOSSIBLE.

Captain Austin has the unequalled skill of
a lifetime of experience. THERE'S NO
DIRT or SLIME - NO UNCLEANLINESS
TO BE FOUND IN THE “THISTLE"”
BRAND. The reputation of the foremost
fish-curer in the country is at stake under

the label of the “Thistle” brand. Buy it
and buy the best.

A big tribute to this brand is that there are

times when the demand exceeds the supply.
So get your supply in time.

ARTHUR P. TIPPET & CO.

Agents

MONTREAL

TORONTO
]




THE CANADIAN GROCER

! PERRIN’S o

» 5c. Parchmentine

f 10c. Red Label

i | 5c. and 10c. Fancy Thin 10c. Cartons "
| 25¢. Cardboard

i | Blue Packages
1 Only 30c. and 35c. Tins
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D. S. Perrin & Co., Limited

ik’
it LONDON CANADA
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An Ideal and Healthy Food ; MON
Quality unsurpassed. Test the flavor and crispnes =
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THE CANADIAN GROCER

e Facts Worth Considering
p BORDEN’S R Especially prepared for

{ - infant feeding.

P\hﬂwuwﬂ§gz

d : . — | Recommended by physicians
Tins ‘ EAGLE BRAN D everywhere.

For general household use

CONDENSED Gt BT best value obtainable.
MILK NS/  The Richest and Purest milk

from the world’s best dairies.

BORDEN'S CONDENSED MILK CO.

" Leaders of Quality " Established 1857

Sales Offices and Agencies:—

Mason ®. Hickey, Winnipeg and Calgary

WILLIAM H. DUNN

. Montreal, Toronto and Vancouver
!'

p—Pyramid Fly Catche ™=

REGISTERED

Place your order now to insure early
delivery. Do not accept a substitute.

This device has taken so readily that we have been unable to fill

all the repeat orders at the end of the season---consequently we
have no old stock.

Y We will guarantee delivery in April or — > 1
' # N | May---of stock manufactured this year---
& 4 A if you place your order NOW.
/ Selling Representatives-
‘ MASON & HICKEY, WINNIPEG and CALGARY
! J. W, NUNN, VANCOUVER, B.C.
, J. FRANCOIS TURCOTTE, QUEBEC
WM. H. DUNN, Sole Importer
MONTREAL, TORONTO AND VANCOUVER
ypnes :




THE CANADIAN GROCER
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The All

i Attractive
B “‘Meadow-Sweet
Quite a

Winner

MEADOW-SWFET CHEESE is the leader in
its line. Its rich, creamy flavor has made it
the delight of every housewife, and you can
not afford to overlook it.

i — 10c. a Package Retail
v ‘ Big Wheﬂ Lemonade POWdel’ Are you going to let a trade winner pass?
: ) Certainly not, you are too wise.
Table Jellies, Mustard Powder Write us immediately
i ¢ etc., etc.
& ¥
- The Meadow-Sweet Cheese GCo.
H. W. Carter & Co., Ltd.
: BRISTOL, : . ENGLAND 21 Bonsecours St., e Montreal
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Interior view of Dominion Register Co.’s Plant, Toronto, Canada, showing portion of register department.

|8 DOMINION REGISTER CO., Limited 90-98 Ontario St., TORONTO
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THE CANADIAN GROCER

SIMCOE BRAND
BAKED BEANS

1

S DU St P

B o 2.

Are gilt-edged stock for high-grade

grocers, They are much superior

to those of the home cook, being as

wholesome as they are delicious.

They make an excellent substitute
for potatoes, so high in price at

present throughout Ontario. Baked

Beans contain as much nutriment
in one tin as is

in a pound of
beefsteak.
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Simcoe Brand Beans are one of

the few lines of

goods that has

in price, notwith-

standing that the beans themselves “‘
are very much higher.

not advanced

Make Baked Beans your “special,”

and do your best to stir up enthusi-

asm. Your customers will appreciate

the values, and you will appreciate
. the profits.
§

Write for our new
SIMCOE ‘“Hanger”

Dominion Canners, Limited

Hamilton, Canada s
b




THE CANADIAN GROCER

A | INQUESTIONED QUALITY

We co-operate with the dealer in
: his endeavor to get and hold trade.
i ST - It's qualityv goods that attract and

%‘\U«D'PA”CA[{E "P”"E‘é‘ hold people to the store and we |13
/nm’ﬁf\;ﬂn'mw:' supply these quality products of l

ncither ocid nor alcohol i y 1
SWEETER. CICHTES : various manufacturers.

s S

‘ than by any
PREPARED ON CORRES T We are the manufacturers’ direct
4 3 representatives and thereby enabled
to supply the retailer with anything
course of and everything of the best. Our

the past fifty service is prompt and efficient
years three gen- small orders receive our personal

~erations of dealers T

supervision. We enable you to

have sold COOK'’S :
FRIEND, ‘* The Baking keep and hold your custom. 4

Powder With a Pedigree’’ —
and three generations of users LET US HEAR FROM YOU

have bought it. The sale is in-

creasing every year. Get after your

share of the sales made by the quality RIC H A R D S @ B R O W N

and advertising of COOK'S FRIEND.

WHOLESALE GROCERS and COMMISSION MERCHANTS
WINNIPEG - - MANITOBA

Purer than the Law Demands.
Contains No Alum.

W.D. McLaren, Limited, Montreal

SANITARY CANS

FOR

“Winter Pack?”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk ¢t

Sanitary Gan Co., Ltd., |

Niagara Falls, Ont

B e e
T g e



THE CANADIAN GROCER

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911
21 Royal 132 Prize
t f Appointments Medals

PEEK, FREAN’S
| BISCUITS

PAT-A-CAKE BILLIKEN GOLDEN PUFF CREAM CRACKER
; TEXAS CRACKER DIGESTIVE BOURBON
FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION
-’ :
¢ 3 AGENTS IN WESTERN CANADA:

| , The W. H. Malkin Co., Limited, Vancouver.
3 Ruttan & Chipman, Fort Garry Court, Winnipeg.

s PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

" 3 LONDON, ENGLAND




THE CANADIAN GROCER

If All The
Grocers in Canada

WERE LINED UP

you would find the best
of them handling

ST. CHARLES
EVAPORATED
"MILK
That is because this
product comprises a line

that is a huge seller and
always makes good.

A PERFECT
SUBSTITUTE

for mi k orcream in their
unmoaified for 1.

Simply pure milk put up =y 4
in small tins. SRR . -

St. Charles Condensing Go.

INGERSOLL, ONT., CANADA

H{_A
>

Buy the
Best

A line that
will give entire
satisfaction
throughout the
year to all of
its users is

PURITY
SALT

It is rightly
named, because
it consists ex-
clusively of fine
dry, even crys-

tals, free from all foreign substances.

It is pure —that's why the women
think so highly of it.

Your profit is assured. Order a stock
to-day.

The Western Salt Go., Ltd.

MOORETOWN, ONTARIO

N T s

A Source of Profit

Every grocer who stocks

PINK’S
WORCESTER SAUCE

knows he has a line that is a
constant source of profit to him-
self and satisfaction to his cus-

tomers.

When once you have sold a bottle
of this brand you have made a

regular customer for it.

You can have every confidence in
recommending Pink's Worcester-
shire Sauce---it is guaranteed free

from all chemical preservatives.
Prices from our Sole Canadian

Distributors

The Manufacturers Agency Co.

Halifax, N. S., C. E. Creighton, Bedford Chambers

Boston, U.S.A., Gen. Sales Office, 330 Board of
Trade Bldg.

E.&T. Pink

L.ondon, Eng.




THE CANADIAN GROCER

WHITE SWAN
YEAST CAKES

ks
represent a standard of quality and perfection never before
attained—They will give your customers the very best of
satisfaction—They are the outcome of years of scientific
work, and our reputation for strictly high class products is
a positive guarantee of “satisfaction or your money back.”

ORDER FROM YOUR WHOLESALE GROCER OR WRITE

White Swan Spices & Cereals, Limited, Toronto

Sole Distributors
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THE STAR EGG DELIVERY SYSTEM

Gets. the Business and Saves Your Money

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

The only system especially invented for delivering
eggs by vehicle. Stops all breakage and miscounts.
Costs less to install and operate than paper bags or
boxes. Satisfies customers and furnishes the best kind
of advertising medium possible.

It will pay you to find out all about STAR EGG
CARRIERS AND TRAYS.

Made in one and two dozen sizes.

Write to-day for particulars and we will send you two valuable books :

“SAFE EGG DELIVERY” and “SAMPLE ADS”

jebbers or agents supplying other trays for use with Star Egg Carriers are contributery infringers of our patest

Star BEgg Carriers are licensed under Canadian Patent Ne 96566, te be used only with trays supplied by us. Manulacturers,
rights and swbject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.

1550 JAY STREET, ROCHESTER, N.Y.
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THE CANADIAN GROCER

SERVICE

THAT’S what you want, Mr. Canner. Our factories
are specially equipped to attend to your orders

promptly and turn them out satisfactorily. We can L,
supply you with the maximum amount of tin contain-
ers (of any size or description) in the minimum of time.
You can safeguard your business and feel more secure
about the delivery of your goods on a promised date z
if you entrust us with your orders.

WRITE

AMERICAN CAN COMPANY
MONTREAL,QUE. - HAMILTON, ONT.

e
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ST. VINCENT ARROWROOT

has all the qualities that go to the making of a rapid seller. In number of uses it has no equal and
wherever it is sold has become immediately popular with an ever widening circle of users.

The demand has always exeeeded the supply. We offer enlarged supply to meet a growing demand. There's
money 1n it for you.

Write the Secretary for information and samples.

ST. VINGENT ARROWROOT GROWERS’ AND EXPORTERS' ASS’N

KINGSTOWN, ST. VINCENT, B.W.1L ?9‘ {
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THE CANADIAN GROCER

Did It Ever Occur to You

that good coffee is the drawing card of a grocery business?

Just put in a line of Chase & Sanborn’s High Grade
Coffees and you will find people come from the extreme
ends of your town for it—and incidentally purchase other

commodities.

CHASE

COFFEES
MONTREAL

@ SANBORN

S Cants Bt «vcvvinovies $415 /'l‘/,,(,'
with half Case free. %

10 Cases atecococcecces $4.05
with 1 Case free.
25 Cases ate..ccovcvnns $4.05
with 3 Cases Free
FREIGHT PREPAID
Net 30 days.
Assorted or otherwise. o
o

=TI

i':‘”.. == —— — -
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We intend to protect
every customer who al-
ready has an order booked

for future delivery.

Apply to

FACTORY:
Woodstock, Ont.

MONTREAL OFFICE:
514 Coristine Bldg.

TORONTO OFFICE:
76 Colborne St.

or any wholesaler.

S AT B T E waden




THE CANADIAN GROCER

Scotch Marmalade [ “just wHAT 1 want” |

A reliable and .
high-grade elec-
trically driven
Made from Seville oranges Coffee Mill--fully

guaranteed--at a
fair and moderate
price--and that is
the

1 by COLES
: MODEL 45

John Gray & Co., Ltd. Tiaseia Re

ufacture of Cofiee
Mills is a suffi-
GlangW cient guarantee
that this mill is
all we claim for
t.

and pure refined sugar

Contains neither Glucose

nor preservatives.

Prices and Samples from:

Philadelphia, Pa. e

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta, W. H. Dunn, 396 St. Paul Street, Montreal ;

Toronto, Lind Brokerage Co., 73 Front St. East; Ottawa, COLES MFG. CO,

-3 E. M. Leme'r & Sons, 11 York )St" British Columbia and AGENTS—Chase & Sanborn. Montreal; The Codville Co., Winnipes :

¥ Yukon, Kirkland & Rose, 312 Water St., Vancouver. Eby,. Blain, Limited, Toronto: James Turner & Co., Hamilten,
Ontario; Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co.. Calgary. Alta.

HAVE YOU GOT ACQUAINTED

Gt
g

"‘g-;"fﬁ*ni‘:#‘;r‘ B R ‘V"'.'v RO :‘, L

‘1 WITH
iy S SAPHO
il {. Lawrence Flour?
U ' ; LINES
'4 : If not, waste no time. It is the new flour 5 B
i : made by experts in the most modern and : : S
1 best equipped mills of America. ‘ FR'EE.3§E \ ar:h: Wllr;mnv‘ 1_ln85'!\':rﬂ6r(;cer' &i
L] [ Firy - Y an shou receive a lair share
o ! ‘.S"A-?-I.iuoﬁre . of your attention. Here are four
: z i of them. Look at cuts. L ———
A' A REGAL, OF . . .
g Foul 1 ioumsena - Liquid Bluing.
3 : EQUAL - -C
/ BRANDS | w4 " Q Household Ammonia. 5
A, PURITY

“DAILY BREAD”

Anti-Dust Sweeping Powder.
““Mine Grasse” Stove Polish.

Genuine Specialties—all of them.

& INQUIRIES SOLICITED
]
Cy THE ASK FOR PARTICULARS.

St. Lawrence Flour Mills THE
Company, Limited Sapho Mfg- Co.

H 1110 Notre Dame St. West ' = (0] Limited
MONTREAL _ W MONTREAL
: “$t, Lawrence Flour is as Pure and as White as the Lily” N2ve potl>z”




THE CANADIAN GROCER

PERSSE LIMITED

ESTABLISHED 1884 R -

i

Manufacturers’Agents
and Warehousemen

PORT ARTHUR FORT WILLIAM

WINNIPEG REGINA
SASKATOON MOOSE JAW
CALGARY EDMONTON

REGINA WAREHOUSE

Resident Salesmen calling on
EVERY jobber

= EVERY day
Agencies and Consignments é
Pa. Solicited. i
o~ '
— # Solid Brick and Stone Ware- ‘
T houses of approved Mill Con- 3
struction, located on private ¥
spurs, low insurance rates. i
&
v

Handling and storage facilities
the very best.

SASKATOON WARFl;OUSF ‘ Flats to rent in our new
7 Moose Jaw and Saskatoon
i Warehouses.

IR AT IR PR BN

" TEES & PERSSE LIMITED

WINNIPEG PORT ARTHUR FORT WILLIAM
REGINA SASKATOON MOOSE JAW

TEES & PERSSE of ALBERTA, Limited

*CALGARY EDMONTON.

“From the Great Lakes to
the Rockies.” EDMONTON WAREHOUSE

13
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Profits !

CAMP

COFFEE

The retail profit on ‘Carap
is as satisfactory as Camp’

itself —and ‘Camp always
gives satisfaction.

If you are after good Coffee —
good Profit — good Customers
—you ought to be after ‘Camp’
Ask vour Wholesaler.
R. Paterson & Sonms,
‘offec Specialists,
Glasgow
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GELATINE

is a perfectly pure Gelatine
in powder form, ready tor
immediate use without
soaking.

C. NELSON, DALE & 0., LTD.,
. WARWICK, ENCLAND.
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CANADIAN GROCER

ANOTHER REASON

why you should use

CONTINENTAL
GROCERY BAGS

Besides being GERM PROOF and having
the MOST PERFECT BOTTOMS

bags manufactured,our bags are counted by the newest

of any

special mechanism, insuring absolutely FULL COUNT and

MAXIMUM NUMBER OF{PERFECT BAGS in each package.

If your Wholesaler does not handle
CONTINENTAL BAGS, accept no other,

but send orders to the Distributors.

ONTARIO: Victoria Paper and Twine Co.. Ltd., Toronto: Davidson

& Hay, Limited, Toronto: Walter Woods & Co.,
The Young Co'. Limited, North Bay and Sudbury.

Hamiltor ;

MANITOBA, ALBERTA and SASKATCHEWAN: Walter Woods

& Company, Winnipeg

QUEBEC and MARITIME PROVINCES: The Continental Bag and
Paper Company, Limited, 427 St. James St., Montreal.

The Continental Bag & Paper Co., Limited

SOLE MANUFACTURERS

OTTAWA, CANADA

Always 6ood—
Quality Never Varies

You want your name
to be connected with
the selling of goods of
only dependable make.
In this respect you are
safeguarded by passing
out CENTURY SALT.
Always good, the
quality never fluctu-
ates. Build up a trade
by selling Century Salt.

THE DOMINION SALT
ONTARIO

SARNIA

LIMITED




THE CANADIAN GROCER

PURITY GOODS THAT HAVE WON

11111
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Jams sell well during Lent.

T e ey f

Grocer, look at your stock.

Buy the goods that are the
easiest sellers, they are
Wagstaffe’s.

Jams are scarce this season.

Wagstaffe, Limited

’ Hamilton, Canada

l
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THE CANADIAN GROCER

FISH FOR LENT

Be prepared for demand.

THE SIGN OF PURITY

BALFOUR, SMYE & CO., ciocz:” HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462

Our stock complete:—

SEA TROUT, MACKEREL, LABRADOR HERRING
HOLLAND HERRING and MILCHERS

ACADIA and CANADA COD, COD STEAK,
QUAIL, COD STRIPS, Etc.

-

Every Live Grocer
SHOULD KNOW ABOUT

‘“Walker Bin” Fixtures ?
AN

They represent the maximum effici-
ency in grocery equipment---the most -
complete system for easy and economical
handling of a grocery stock, either large
or small. .

They insure minimum of waste,
shrinkage, labor and expense, which
means larger profits.

The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

Wrrite for Illustrated Catalogue !

* MODERN GROCERY FIXTURES" '
and let us give you an estimate.

Walker Bin & Store Fixture OCo.

LIMITED
: W A * L Y . .
Bestronls W' 8. Siloerr 3050 Nievredsnes Berlin, Ontario

Vanceuver, B, C.: W. W. Berke & Co., 334 Cordova S¢t. W.

SYMINGTON’S COFFEE ESSENCE

will satisfy your most discriminating customers. It is prepared from the
choicest Coffee, and is the only Coffee Essence that retains the flavor and

fragrance of the Coffee Bean. Its economy and handiness make it in-

dispensable to every housewife.

Thos. Symington & Co., Edinburgh and London

AGENTS ‘— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F. L.
Benedict & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.

SHE COMES BACK
FOR MORE

When the housewife
needs more Baking
Powder she is sure
to be back for FOREST
CITY after you have
once sold her this high
quality line.

FOREST CITY
BAKING POWDER

stands both Govern-
ment and Kitchen test
and has long been re-
cognized as the stand-
ard of purity—the line
you can honestly re-
commend

You can make no mis-

take by offering this
brand.

gorman, Eckert

& co" Limited
LONDON, ONT.
Winnipeg, Man.

‘
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THE CANADIAN GROCER

25 LBS.
4.

Granulated Sugar

Packed ‘4 to the G Nk Y nt package for
PUT UP IN AN ATTRACTIVE c tt B ev.ecryeGrOLeroande m:r?slzou:eh(o);‘dveerzl.e We also have
GOOD QUALITY WHITE o on ag. our Granulated packed in 20-1b. Cotton Bags, "5 to

the Gunnie.”

The St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec

A New Match
That is the Goods

ll Is *\Il"'ll‘.!.‘_’ the amount ol ii‘l~111|\~ ':':.|' nnges

on the satistving of vour enstomers in relation to
mateh sales,  There 1s mueh use tfor them in the
ousehold and all kinds of chanee for dissatisface-

on l!u'_\ are not right.

SHAMROCK
Silent Tip Matches

Ready Sellers in Winter !

The best line of stove polish for you to sell---

the line that will give you satisfaction and have all the features that have made Dominio
profit is matches so universally popular. They are packed
H H 1000 (full count) to the box—144 boxes to the case,
Black Knight Stove Polish [ | i
Make sure of satisfving vour household trade by
It gives a brilliant, lasting shine and calls for supplying Shamroek.

but a fraction of the elbow grease required
by other stove polishes.

Economical In use and will not stain the

DOMINION MATCH CO., LIMITED

hands. DESERONTO, ONT.
THE F. F. DALLEY CO. LIMITED O e h T G oo Sat.

HAMILTON, CAN. & e BUFFALO, N.Y. Snowdon & Ebbitt, Montreal, Que.

New PEAS it mn R S P < AU )7 W
in Cooking Nets i FARROW'S | N ‘, '
You may have new pe:  ‘Patent Net’ PEAS

the year, if you buy are the Ainest early green peas, gathered at the beginning of the season when peas

Farrow's “Patent Net” are sweetest, most tender and delicious. Our process preserves ALL their natural
eas h licious and tender that you cannot detect
P. .nd cook Qh.lll & sh.:r:“l'mmw'wh‘:o:j:::%u?l’;‘:yd:r; very easily cooked and rv.-m..urnbly ch_..p
—& 10 cent Net provides liberal portions for 8 people. Farrow'’s *“ Patent Net
Peaa are English grown, absolutely pure, free from all preserva-

tives and colouring matter
The drandest 10 cont line the 01d Couniry has ever sent ms.

CANADIAN AGENTS:

:ck & Co. 77 York Street, Toronto,
w. GTP‘A.‘:“,N& & Co. Cabot Bldgs., St, Joba's, Newfoundland,
e W. A. Simonds, ®9 Union Street, St, John, N.B.
Rottan & Cha Fort Garry Court, Masn St,, Wianipeg.
Rose & 400 St. Paul St., Montreal,
C. E. Choate & Co.. Pickford & Black's Whart, Halifar

Wi ionion SikaiaBis
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THE CANADIAN GROCER

JAPAN TEAS

We have a few lines just going into store.

Also some leafy Fannings.

Ask our Agents for Samples.

FURUYA & NISHIMURA

MONTREAL NEW YORK

CHICAGO JAPAN

CASTILE SOAP

“LA VIERGE”
The Virgin Brand

EXTRA SUPERIOR QUALITY
THE STANDARD CASTILE SOAP
OF MARSEILLE
DAILY OUTPUT ABOUT 100,000 LBS.
CAUTION: Other Castile Soaps are

offered on the market closely resem-
bling the VIRGIN BRAND-—insist

Quality is the Main Consideration

X

in the manufacture of
Foodstuffs

“GLOBE”
MACARONI and VERMICELLI

are made from hard wheat, no maize
or rice flour mixed with them, and
are absolutely free from any glutinous
substance.

Manufactured in a modern scrupu-
lously clean factory by experts, who

trade satisfactorily—chiefly because it is
all salt and absolutely pure.

SFND FOR PRICES
The Ontario People’s Salt & Soda Co., Limited

C( KINCARDINE. ONTARIO ‘ﬁ

on the genuine, stamped: “LA 8
VIERGE” “FELIX EYDOUX”— see that the quality is as perfect as
Marseille. skilled labor can make it.
Stock now and be ready for the fall trade.
Law Young & Company D. SPINELLI @& CO.
MONTREAL REGISTERED
SOLE AGENTS FOR CANADA MONTREAL’ S - QUEBEC
(13 ° b b))
Ontario People’s Salt
supplies the demand of your household arratt o-

LIMITED
WOOD GREEN, LONDON, ENG.

‘““Barratt’s Sweets are Pure”

(What more can you say or wish?)

Write for samples of Canadian proven
selling lines to
THE BRITISH CANADIAN MANUFACTURERS’AGENCY

LIMITED
114 St. Nicholas Building. MONTREAL

-
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-CLARK’S &€
PORK and BEANS (@

Are the Pork and
Beans People Buy

i CLARK’S PORK AND BEANS

have that natural nutty flavor which
makes them so appetizing.

CLARK’S PORK AND BEANS

% are packed in the most up-to-date
| plant in Canada, and only selected
hand-picked beans are used.

Make a point of getting your order in
for early spring delivery without delay.

CLARK’S PORK AND BEANS

Tomato Sauce Chili Sauce Plain Sauce
6 Sizes 3 Sizes 6 Sizes

e —————

W. CLARK, - MONTREAL

Manufacturer of the celebrated

MINCEMEAT in the CAN THAT'S ADVERTISED




B
a2
=
1
&
§2
&
;n
it
i,‘
3
fe
B

(____ WESTERN PROVINCES

/]

. =S

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

MapUIMCTUTers any fmer Chane <annot expect 1o develop, maintz’
and get the best out of the Canadian market without the assim

ance of local agents.

able agents.

The followingis a representative list of repin

The service department of the Canadian Grocer is at
‘he dispnsal of firms wanting agents nr of agents wanting agencies

THE
W.H. ESCOTT CO.

Wholesale
Grocery Brokers

2 Rvenve - WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE

Brokers and

Wholesale C
Manufacturers’ Agents.
WINNIPEG, - MAN.

Domestic and Forelgn Agencies Solicited

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agenocies Solicited.

20 Chambers of C ce P.O Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.
WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warebhoused and Forwarded. Warchouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON,

WESTERN CANADA

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON. ALBERTA

Manufacturers’ Agents, Commission Mer-

h Wareh
Track connection with all Rallroads.
TORONTO

We have a few cars of
potatoes coming from Scot-
land; if wanting a car, write
us immediately.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Imporrers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885

MACLURE & LANGLEY, Limited

IMPORTERS AND
MANUFACTURERS'
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

MacLaren lmpenal Cheese Co.

Jimited
AGENC Y DEPARTMENT

Ageots v wrucers Speoralties and Wholesale
Gr.ocery Brokers

TORONTO. Oat. DETROIT, Mich

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’

AGENT

Trade Established 12 Y
Domestic and Foreign Atencleo “Solicited

When Wanting
Canned Vegetables or Fruit
Wire or Write

LIND BROKERAGE CO.

73 Front St. Fast TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. [n good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street.
TEL. MAIN 778

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fullyequip-
ped to act as agents for British, American
and Canadian grocery lines,. WRITE US.

MARITIME PROVINCES —

J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery
Brokers

Montreal
BOND 28

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-clasa froat-proof starage facilities.
Courrespondence solicited on Domestie and
Foreigm llnes,

J. A. TILTON
WHOLESALE GROCERY BROKER

$T. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocerv
Brokers.

Warshousemes
ST. JOHN, - - - N.B

Open for a few more first-class lines.

——NEWFOUNDLAND————
T. A. MACNAB & CO.

NEWFOUNDLAND
MANUFACT URERS AGENTS
end COMMISSION MFRCHANTS
Importers and exporters. Prompt and careful at
tention to all nudn- mur (hnudhn and foreign
references Oabl nab ” 8t. John's

Oodes : A.B.O. 5th adition, and privats

MONTREAL——

20
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THE CANADIAN GROCER

MANUFACTURERS'AGENTSAND
BROKERS’' DIRECTORY

(Continued.)

LONDON, ENG.

F. KESSELL & cCo.

Railway Approach, London Bridge, London . Eng.
Jam Manufacturers and Confec-

tioners’ Sundriesmen.
Specialty :—Fruit Pulps of all Kinds.
Correspondence Invitea.

Every Box a Trade Bringer

Prevail upon your customers

———BRITISH COLUMBIA——
McLEOD & CLARKSON

Manufacturers' Agentsand Wholesale Commission

Agents
852.6 CAMBIE ST., VANCOUVER, B.C.

Can give strict attention to a few lirst-class Gro-
cery Agencies, Highest References.

o White Dove Cocoanut

o. E. Roblnson &co. as a trial. Its genuinely

good quality will make it

to take a box of

Manufacturers and Buyers of Dried
Evaporated and Canned

Apples serve you as a good trade
Ingersoll, - - Ontario
ESTABLISHED 1886

exceedingly popular, and

bringer.

The demand is gieat—the

profit is good—Order NOW

SUCHARD’S COCOA
This is the season to push SUCHARD'S
SO0k e o v Do o e W. P. Downey

guarantee Suchard’'s Cocoa against all othe: MONTREAL, QUE.

makes. Delicious in Aavor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

WI " Dso R SA LT :sssssss\ss“sssssssQQQQ

’
CAR LOTS OR LESS. Prompt shipments. B ' c P Bo FITs
Write us for prices. Phene order at our

CAN BE MADE

BY HANDLING OUR CELEBRATED

expense.
TORONTO SALT WORKS
TORONTO ONT GFO.J.CLIFF. Manager

ENGLISH KIPPERS

(50 to 60 FISH PER BOX)

THERE IS A RAPIDLY INCREAS-
ING DEMAND FOR THESE

McDOUOAL L

Insist upon having them

D. MecDOUGALL & CO. Ltd., Glasgow, Scotland
TASTY FISH IN THE WHOLE
OF CANADA

WRITE US TO-DAY

CLAY PIPES

sl T TAW N

IT WILL PAY YOU

ROBERT ISAAC, Ltd.

23 Gt CHARLOTTE ST

LIVERPOOL, England

Cables'—""Mullett " Liverpool
Codes: ~A.B.C. 5th Ed, Western Union

L. H. MAJOR and

J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents

Canadian, British and Foreign Agencies Solicited
Sussex Street, Ottawa, Canada

TE ST ssssss . sssssssstassssessaacse
ASCTLLVLLVLLLLTVLLTVLBALVRRT VTR R RBES
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The Herald of PROFITS
in Business Done on Credit

ALLISON &ooxs
BOOKS
Credit business is convenient, desir-

able, easy to hold---and PROFIT-
ABLE---when you get the money

And experience---the experience of
thousands of men like you---has
demonstrated that ALLISON COU-
PON BOOKS do make the credit end
of the business SAFE.

HERE'S HOW THEY {WORK :~

When amanwants
credit. give him an
Allison Coupon
Book, and have
him sign form at
the front which be-
comesthen his pro-
missory note to you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book. as you deem
wise. No pass
books.no charging.
no time wasted, no
errors, no disputes

For sale by jobbers everywhere
Manufactured by

Allison Coupon Company

INDIANAPOLIS, IND, US.A

\
FREQUENCY OF SAILINCS

Every eleventh day a
Pickford & Black steamer
leaves Halifax for Ber-
muda, St. Kitts, Antigua,
Barbados, Trinidad and
Demerara ; theround trip
occupying thirty days.

For further particulars
apply to

PICKFORD & BLACK, Ltd.

Agents

NALIFAX, 0.3

e rereed EPPS’S COCOA

The favorite with young and old. Delicious, fragrant, ‘** Epps's’’ contains
the maximum of nourishment in Cocoa. ‘“‘Epps's’ stands for excellence

EPPS’S MILK CHOCOLATE

of unsurpassed quality at a popular price.

Special Agents: WILLSON & WARDEN, Toronte. Manitoba: BUCHANAN & GORDON, Winnipeg
J. W. GORHAN & CO. Halifax, N.S. C. A MUNRO, St. Jobn, N.B.

FOR—

“Green Mountains,”
‘“Delawares ”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED
ST.JOHN, - - NB.
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THE CANADIAN GROCER

VA LENCIA RA ISINS. Fine quality at 6 1/2c. per pound.

In 1/2 barrels, extra choice quality. We are overstocked in
MOLASSES. this line and will sell at 25¢ per gallon.

CEYLON BLACK TEA, o chests good cup quality at 161/2c. per

pound.

If you are open to buy Canned Salmon, Corn,

CANNED GOODS. Peas or Tomatoes, you will find our quotations

interesting.

R. SIMPSON & COMPANY

WHOLESALE GROCERS

29-31 CHARLES STREET, HAMILTON, ONTARIO

ISLAND LEAD MILLS, LIMITED

TEA LEAD

are pretty destructive to a
grocery stock if it is not
(Best Incorrodible) orotected.
Buy “PRIDE OF THE ISLAND” Brand i
AWNINGS
as extensively used for years past by most of the leading
packers of Teain Canada. afford protection to stock,

S like look that inv
Tel. Address: "Laminated,” London. LIMEHOUSE, trade.
A B.C Codes used 4th and 5th Editions LONDON, E., ENG. ASK US FOR
Canadian Agents HUGH LAMBE & CO, TORONTO QUOTATIONS.

J. HUNTER WHITE, ST. JOHN, N.B
CECIL T. GORDON, MONTREAL

Old Sol's Rays

and at the same time give
your store aneat, business

Raymond Bros., - London, Ont.

McLean ou AL_I TY ‘ McLean

2
I NTEANS [

write moss |24
' 3 A

Cotton Clothes Lines

% AND
o [ Cotton Twine
GORNERED BY MCLEAN Cotton Lines are as cheap as Sisal or Manila and much better

THE CANADIAN COCOANUT COMPANY, 2 For Sale by All Wholesale Dealers
Mcl.ean MONTREAL Mclean SEE THAT YOU GET THEM

D e

e

Star Brand

™ "
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THE CANADIAN GROCER

A Table Delight for
Old and Young

Jelly, as a sweet at luncheon
or dinner, is unsurpassed - if
it is Chivers’.

N B
= RiPE FRUIT JuicES

Chivers’ ~

Table Jellies

owe their immense popularity to the fact that they are flavored with
ripe fruit juices, from the finest fruit obtainable, and are prepared
with exquisite care and scrupulous cleanliness. Chivers' Gold Medal
Jelly is put up in fourteen distinct flavors, every one a wholesome
and delicious table delight.

In these days of careful buying regarding purity, you can sell
Chivers’ and have a confidence in the sale that it will satisfy the most
particular customer. Its excellence of quality will gain many repeats.

STOCK UP-—-THE PROFIT IS GUARANTEED.

CHIVERS & SONS, LIMITED

FRUIT GROWERS
HISTON - CAMBRIDGE E ENGLAND

For samples and quotations apply to the agents:

THE W. H. MALKIN CO.,, LTD. THE FRANK L. BENEDICT CO.,
57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)
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THE CANADIAN GROCER

Mr. Grocer—

. WhatAre Your Ideals? | parig’s Tested English Seeds

First. a clean store, of course. Service. IR UDSTNRE  SEEDMEDNRG, e
Good treatment of customers. The money-

i "‘“"k‘ policy. Ao Carter’s Vegetable Seeds

o l'hese are the methods that win for you Carter’s Flawes Feods

o . : s - s

5 in the long future. : . .

: gy : Carter’s Farm Seeds .

the

You also want the leading  lines
lines of qualitv—the advertised lines.
You want the Heinz line especially, we

helieve.  Beeause Heinz Foods are pure and JAMES CARTER & C0., Seedsmen to His Majesty,

Carter’s Lawn Seeds

gy

cood bevond question.
: ! i Raynes Park, LONDON, ENGLAND
And because our advertising tells yvour
i customers, in so many words, facts about
-2'””(1 grocers that will do you -:-f””‘l 1n more Write for particulars as to how Carter's Tested
wayvs than one. English Seeds can be placed in your Store at no

Have you been reading Heinz adver- cXprase o yoREI.

i<ino ?
sing ¢ : 2 Address the sole distributors for Canada:—
Ihere 1s a message to vou in it

There is a message to as well
as to the consumer. PATTERSON, WYLDE & CO.
P. 0. Box 532, TORONTO

Head Office:—Chamber of Commerce Bldg., Boston, Mass.

oo the e e | (| When Your Customers Want

Serves the Appetite

H. J. Heinz Company- 57 Varieties

Sardines preserved in —A REAL GOOD HAND CLEANER
't_ the whole state in oil A STAIN REMOVER
G stz geé;udes ;omarg@atfn- —A CANVAS SHOE CLEANER
R T dweiee W —A CARPET CLEANER
TR usline. and —A CLEANER FOR ANY FABRIC

where the appetite serves
digestion follows. ASK THEM TO TRY

# / A el Gﬂldeﬂ Hav CIBaner i
Av Sepecia! royal pormissioa
SARDINES
It will clean absolutely anything and is most

embody all the features that make sardines pleasing to use. This preparation is certainly a
an appetizing and health-giving food. Caretul winner and our introduction is enough to make

) selection of fish and always uniformly pure, it a regular thing in the household.

sweet and well packed in pure oil. GOLDE" RAY"THE MARVEL

They produce satisfaction and incidentally

A

P

ai

profit. GET A STOCK TO-DAY. 5 o5 W WRITE\SY _ W™
John W. Bickle & Greening Waite & Fuller
(J. A. HENDERSON) 17 McGILL COLLEGE AVE. :: MONTREAL

HAMILTON, a8 : ONTARIO

24
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THE CANADIAN GROCER

| STIMPSON

8ds | AUTOMATIC

COMPUTING
SCALES

When considering the purchase of an Automatic
Scale remember that the STIMPSON is the only one
. that will weigh everything that passes over the retail
Ia]“’ty' i counter. It has a weighing and computing capacity of
100 1bs., and a scale of that capacity is well for every
merchant to possess for the reason that if needed you
have it and when not needed you are not taxing your
scale to its full capacity every time you use it.

Seeds

~d
i 7 FULLY GUARANTEED

P Pl 2 P P A

Stimpson Computing Scale Co.
Factory: DETROIT, MICH.

OFFICES : In leading cities throughout Canada.

1, Mass.

No. 75.—100 Lbs. Capacity

mtf | ALL WE SAY WE MEAN

And what is more, you can do the same when you tell
your customers of our high quality jams. Tryacan
on your own table—we know that you will then be-
speak the praises of

droeeaey Kitchener Brand Jams

Br with both confidence and sincerity. Don't try to con-
vince your patrons that something else is just as
most =L good— you’ll be found out.

nly a COMPOUND JAM . 6
nake ~ \RASPBEI_?FV The best ripe fruit and high grade sugar with the pE.A e
aid of modern cooking apparatus characterize all

,EL Kitchener Canned goods. You will see that from the

start off they will win the favor of your trade.

R e s o e T e P T T

Ask for Quotations.

OSHAWA CANNlNG Co,

WEAL . OSHAWA . ONTARIO

|
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THE CANADIAN GROCER

Extra
Granulated 3 J) Ul g ary Fd-
In the New | but
5-Pound Carton :
Offers Important Advantages ' pos e

16 Full-]
1llustrati

to the Dealer.

Perhaps the most important advantage is
that it is bound to please your customers.

(//

They will prefer package sugar just as :
they prefer package tea, cocoa, raisins or ¥

272 Pa
breakfast food. Bound ta

@@& . The new REDPATH Package saves you —_—
‘ the time spent in weighing and parcelling. ‘ PU

Y“Ye Old Sugar Loafe”

of 1854 We do this by machinery at a fraction of what
THE CANADA it would cost you. T
LIMITED" | I lng th'
MMM \\ | The REDPATH Package saves you the ' fact n
\ \\‘\\\\\\f\\k\\\\i\\\\\\ / loss and annoyance due to the bursting of house:
QMiNNNSS Y paper bags in delivery.

The REDPATH Package makes a strik-
ing display in windows, on counters or on
shelves, reminding customers, when they are in the store for other things, that
they need sugar. : -

: Pr

The wooden cases of REDPATH Cartons pack away much better than barrels
in your store-room.

The REDPATH 5-Pound Package is the newest thing in sugar, and our
vigorous advertising, backed by this novelty and the well-known REDPATH
quality, is already creating a keen demand. If you haven’t stocked the REDPATH
Package yet, order now from your jobber.

cannot

| Sl
The Canada Sugar Refining Co., Limited |
Montreal A

26




THE CANADIAN GROCER

If you handle

any but the SHIRRIFF EXTRACTS, you handle
an inferior line of goods. Because no extracts made
are the equal of SHIRRIFF'S.

THE M°GREGO

'APER BAG HOLDER

The McGregor Patent Bag Holder

is the most convenient bag holder you can
use. In no way does it lessen counter space,
but always handy to use, and the different size
bags are easily discernible. Want to test SHIRRIFF'S EXTRACTS? Tell us

KILGOUR BROS 1 so. We are willing to let vou be the judge. After-
21-23 Wellington St. West, TORONTO | wards you can and will recommend them to your

You may be willing to sell goods that have not your
own frank endorsement, but we doubt it.

enstomers. 'I'l‘t-_\"“ be glad, too!

STORE MANAGEMENT—COMPLETE

16 Full-Page
lilustrations

ANOTHER NEW BOOK
By FRANF FARRINGTON
A Companion book to Retail Advertising Complete
$1.00 POSTPAID

“Store Management—Complete’" tells all sbout the

B ——

o

More
Than

management of a store so that not only the greatest sales
but the largest profit may be reslized.

THIRTEEN CHAPTERS
Here is a sample:
CHAPTER V.—The Store Policy—What it shonld be
to hold trade. The money-back plan. Taking back goods
ecting cut rates.  Selling remnants. Delivering goods
Substitution. Handling telephone calls. Rebating railroad
fare. Courtesy to customers.

S MG AT Al NG Sy s W
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ABSOLUTELY NEW JUST PUBLISHED

worth the price return it and get your money back.

TECHNICAL BOOK DEPARTMENT
143-149 University Ave.,

272 Pages
Bound ia Cloth

Send us #1 00. Keep the book ten days and f it ian't

Toronto, Canada.

PURE MAPLE SYRUP

There is just as much satisfaction in sell-
ing the pure as the compound, Mr. Grocer, in
fact more, because you are sure that the
housewife will have no cause for complaint.

Canada

Pride of

cannot be made any purer and, what is more,
it has never been adulterated. Isn't it worth
while handling such a line?

The Maple Tree Producers’ Assoc.

LIMITED

MONTREAL TORONTO

Ninety
Flavors

Ninety
Flavors

Partieular eare and the finest materials, plus our
own special knowledge of the distillation and eon-
centration of extraets, enable us to produce an

uneqgualled line of the many flavors

Shirriffs

TRUE VANILLA

i1s the peer. Made from the real Mexican vanilla
bean, and not from substitutes which come out of
the chemist’s laboratory, this extract of ours has
the true vanilla flavor and is superior to any
artificial, so-called ‘*vanilla.”” The flavor, to many
people, will be a new delight in cockery, since most
women are aceustomed to the erude taste of imita-

tions of the genuine vanilla flavor.

WE GIVE YOU A GOOD PROFIT ON
EACH SALE, WITHNOUT LOWERING
OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO., ToronTO

> T
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o v TR TR et Y i s prumTees ey A




e Ry A um«hwmxm&mmm R ke s M B 0 NS
oy il P AN

THE CANADIAN GROCER ;

PLE SY®®Y | [

A N,

N

/
lb\‘
z.
Z
4r,.c*-
)
| 188}
7 OU have regard for your horse, have some for your Fix
clerks. Notice the weak, sheepish, retiring atti- $10
tude, the hesitating, painful expression that steals
over an honest clerk when he is forced to recommend

one of the many untried Brands in place of SMALL'S
Standard. The above sketch was taken from life near ' I
Hamilton, Ont.

= Smalld P
ADOPTED ¢ l/ =
FOR 1901 & 1912 )%,

CAP

Leaf
more

Thousands of consumers from |
nearly all countries confess appreci-
ation. Followingis a few who do | 'l
not live in obscure corners: "

And remember, SMALL'S Maple
N costs but little, #

‘I did not think the Maple you wer A PERFECTED
» delicious.'—Eug. Tarte, “La Patrie, 4 NOTCHED SCREW

SMALL'S MAI'LE LEAF STANDARD

‘We thought it was fine.”—Wm. Ranch, M.D,, o - .
Sec: :\.x:» ard Medical Examiners, Johnstown, Pa., 1 g -\hs\j_j_';rfe ls%l.r;'n
2.60 3.90
erior to anything ev 4.70 7.20 |
Charlmond R/ . En 4.70 6.95
5 £ 1.60 6.55
s been recommended to us by Lord . Imp, 2 4.10 6.15
S ’. Okies & ( Glasgow, Scot
2 “HABITANT BRAND.”
ts failed to dete any adul A high-class Maple Flavor .\'yr';}], 20c
e less than Small's Standard.

y tes «t the presence of
terations MILTON L. HERSEY, C(ity and Pro per cas
vinc al Analyst

SMALL’S BRANDS were Registered 1880. Have 13 Gold and Silver Medals and Diploma-

from nearly all countries. Larger sale than hundreds of other brands combined Lo
Packed in unsoldered,) highly sanitary tins and new glass bottles. Further note o
We do not sel’.to Peddlers, Convents, Factories or Departmental Stores, but to Jobbers only \0‘:'!

Ltd., : v

from stocks carried at Montreal, or Brokers:—MacLaren Imperial Cheese Co.,
Toronto; Nicholson & Bain, Winnipeg, Regina, Calgary, Edmonton and Saskatoon; Stand-
ard Brokerage Co., Vancouver; T. M. Duche & Sons, Manchester, Eng., and New York, N.Y.

CANADA MAPLE EXCHANGE LTD. i
CAPACITY, 328CARS DAILY. ':
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2 Oclock and |
Not Half Done

Isn’t it a fact every time you 1
trim your show windows you find .
it a tiresome task? i

Do you know you can sim-
" plify this work—shorten the time—
make more effective and belter pay-
ing window trims and turn the task
info a pleasant one? ;

T B W T

s

-

NOW-—Read This One—ONCE

»j A. H. SETRON Simply by Using ’.

N. W, Corner Market ~|ru| and Court \quun

5
PParkersin W. Va., Dec. 26, 1911. :
THE OSCAR U\I\I.\ co, Ch wuti, Ohio
Gentlemen I take great ph ¢ in sending you herewith
vy cheque to cover il e T rn\l\l\\\ d Window ONKEN
Fixtur \1rl\|l~ h\l Novenrbe 25t .
I In-.-l that every doll I n s HIH,_' you has made me INTERCHANGEABLL :
N‘I"ll‘ profit nlv ring my ¢ !1»! < trads '°Oo-v-oo-- xTyRt :
ir Chiis s 1 de this v vas beyond my expectation :
rhed l witribut vogreat deal of it to the fine window displays .
vle with your Fixtares
Wishing you a prosperous New Year, 1 remai
Yours espectially

\. II. SETRON

FINISH—Made of select oak in one stock finish weathered oak.
all in a soft mellow waxed fi
E o ollowing Lines (Patented 1911
I Mik2 Sets For the Following ( ) STORAGE - CHEST—FEach R . &  HANNSGOD
Set No. 14 For Grocer Bottle Goods and Sundry Windows HINGED-L III \Il'l \l'l { IH ST iled finisl A place
Full set has 1_..\u|\||\ price $36.00 to keep the unused YOUNITS
Set No. 1414 For Grocery, Bottle Goods and Sundry Windows BOOK OF |,,.“ \\_\ eantiful book of ilontasbe ahas
Small set has 65 YOUNITS, price .\'_“unv ing large S n ¢ with ms \'vl\!::\.‘ t FREE
) e . NoRee .
Set No. 4 For General Store, good for shoes, dry s, with each s
clothing, groceries hardware et Full set 111~ Hll e o
YOUNITS I'rice, S25.00 very et Guaranteed to Give Satisfaction Shipments Made

at Once. Freight and Duty allowed to Winnipeg and to all
ports of entry east of Winnipeg on the Southern Canadian
Border

et 9 "r‘ - '_
v 25t THE OSCAR HREN cu |
| T, 7 - :
T | ] T e Established 32 oo’ ;
JJ;[. ' No. 788 Fourth Ave.. e :
Omblﬂed Copyright, 1911 Patent ..1‘_1).11 Ohio P.,"(‘
her note THE FULL SET ’ ¢

U.S.A.

The above illustration shows entire set of No. 14 GROCERY
YOUNITS, comprising 125 YOUNITS to the set. There are 17
display slabs made of well-seasoned oak lumber. 10 of the
slabs are fitted with tilting metal adjustments on back for
holding them in different positions. The remaining 108 YOU
NITS consist of BASE BLOCKS, UPRIGHTS, CRUOSS ARMS,
and EXTENSION YOUNITS, In assorted lengths and sizes
R which will enable you to make HUNDREDS and HUNDREDS
\D . of Window Trims and as many odd and standard fixtures.

.

You Never Need a Tool.

»
’,
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%
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A Clean Soap Proposition | F*

PACI

by LT o g

eTnr S .
ey

S BT

Mr. Grocer---

No doubt you were disgusted when you learned on Monday that
the fair margin of profit you had been making on cake soap for
the past fifteen months had been wiped out by a jug-handled
reduction, bringing the retail price back to six cakes for twenty-

Ao

All
five cents. the Po
i etc., shown
We have cut loose and are selling our Victor Soap at a actually dec
straight price to all. No clap-trap, free box scheme about it. Sl B

Do not allow some oily tongued traveller to load you up to
the neck with cake soap, under the pretext that this free box LOVELL’S

scheme is but temporary. The price of cake soap is broken 59/60 Gr:

by o S

and likely to remain so for some time, if we have any say

in the matter.
Don’t worry, we can give you the cleanest business proposi- A
tion of any line on the market. It shows you an honest ‘ Ut‘
profit, and at the same time every bar you sell of it means § D‘
that your customer is getting by far the best value for her : |
money, both as regards quality and quantity of soap. J tsei';:’]‘l‘:
' the mo
[i ‘ and mc
. . » . | in faV(
If you are not already handling it, get in line , ! brings
. . - . ! } cheape:
at once. Write right off for our prices. |
has bee
a large
bulk an

DAVID MORTON & SONS | ==z
Victor Soap Works 1 Mer
HAMILTON, | ONTARIO |

80

|
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THE CANADIAN GROCER

PACKETING

- Of Every Description

PACRETING
LABELLING
WRAPPING
BAG-MARING

Etc., Etc.

All the Packets, Tins, Composite Boxes, Cartons,
etc., shown in this illustration are Specimens of work
actually done on the LOVELL Machines.

Send us Samples and let us suggest what we can do for you.

LOVELL’S BAG & PACKET MACHINERY Lta.
59/60 Gracechurch St., LONDON, ENG.

MACHINERY

Auto Delivery Curtails
Delivery Expenses

’ Service is one of the main features which de-
termines a merchant's patronage, with delivery
the most important part. Merchants are more
| and more beginning to realize the many points
in favor of automobile delivery, because it
brings them more business and because it is
cheaper than any other method.

The Menard Commercial Car

has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with
a large reserve of power and a frame of strength and size capable of carrying a load of considerable

bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires
to a nominal sum. There are many other features of the Menard that will impress it upon merch-

ants for its superiority above all others.

Send for prices and

Menard Commercial Motor Car Co'y
WINDSOR, ONT.

full particulars.
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THE CANADIAN GROCER

Quality is Predominant

IN THE MANUFACTURE OF
BANNER BRAND JAMS

Only the choicest ripe fruit is used. Cooked by
experts, making it a jam of unusually good taste.

i .- Put up in all-sized pails. Order a stick NOW.
ey LINDNER & BENNER, 1= TORONTO
ionente i ' Western Agents---Laing Bros., Wholesale Grocers, Winnipeg.

e

WE HAVE SOME SPECIAL VALUES IN

BROOMS

An especially good line is a bamboo-handled, 4-string, at $4.00 dozen

It will pay you to wait for our Travellers

They are carrying samples of lines that will interest you

Also they have a word to say regarding CANNED GOODS for 1912 that
should put money in your pockets

A SPECIAL---A Green Ceylon TEA
at 18%c. Chest 100 lbs.

Fully worth 22c. Write for sample

EBY-BLAIN, LIMITED

Wholesale Grocers Toronto

For a quarter of a century the Standard of Strength and Purity.

Sun Ammonia

(HARVEY’S)
Get the special price from your wholesale grocery salesman. i
STUART & FOSTER, Limited TORONTO i
}
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THE CANADIAN GROCER

[Ludella

The package tea question is getting to be serious for the
retailer in so far as profit-making is concerned. Now we want
to point out that we take particular care of the profit for you
when handling the | udella brand. Take for instance our
lowest-priced package. We charge twenty-three cents per
pound for what you sell at thirty cents, then there is the forty
cent line for which we charge you twenty-eight cents and the
fifty cent line for which you pay thirty-five cents.

Compare these costs with those of other brands and you
will find that we look after your profits much better. This
gives you an extra incentive to push Ludella tea, which, with
the extra fine quality that is always placed inside the pack-
age, should make it a ready seller in your store. Always
remember that, on any line that we put out, we always
endeavour to safeguard the profit end of the transaction
for you.

Ludella Tea is a profit maker.

M. P. ECKARDT & CO.

WHOLESALE GROCERS
cor. Front and Scott Sts. = TORONTO

33
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THE CANADIAN GROCER

A Robinson’s
 Patent Barley

Robinson’s
Patent Groats

| Made from the finest
Barlev. Waill bring

vou the best class

Made from the finest [l
oats, scientifically

prepared. of trade.

MAGOR, SON ®@ COMPANY
il 403 St. Paul St., Montreal 30 Church St., Toronto

AGENTS FOR THE DOMINION OF CANADA

e e
BETTER THAN HONEY

and more delicious on hot biscuits and

buckwheat cakes is Crown Brand, the
best and purest syrup in the world for

all uses.

CROWN BRAND CORN SYRUP

is the syrup for griddle cakes and for
general table use—wholesome anddelicious,

it agrees with everybody.

iz @mnnssum STARCH (©

LIMITED
MONTREAL~ CARDINAL ~TORONTO ~BRANTFORD —VANCOUVER
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Hints on Increasing Sales in March

Good Prospects for Good Business in Fresh, Frozen and Canned Fish, Canned
Fruits and Vegetables, Housecleaning Articles, Seeds, Dried Fruits, etc.—
Early Attention to Plans for Displays and Advertising Will Result Profitably.

March is regarded as a fairly busy
month and can be made to live well up
to 1ts reputation by the dealer who will
put forth the required amount of energy.
Conditions are such that to the live mer-
chant excellent opportunities for the ex-
tension of business are offered in the
coming month.

Possibilities During Lent.

We are now in the midst of the Lenten
season and the dealer must cater to
Substi-

tntes for meat, such as cges, cheese,

those who observe this season.

canned and fresh fish and similar lines
will ecome in for a big demand, while
the public may be interested in many
other lines the demand for which in
ercases during this season.

Get After Fish Trade.

Fresh, frozen, smoked and prepared
tish of all kinds will be big sellers dur-
ng the whole month.

The sale of fish should not be left e
tirely  to the «Jdemand ercated by the
season oi Lent Theé dealer and his
clerks should use salesmanship to pro
mote the largest volume of business
pos<ihle Evervthing possible should he
wought into plav that a reeord month’s
tradde may be done in this department
There 1s going to he a big demand. See
that yvon get vour share of it.

A moderate amount of monev used in
advertising is alwavs a good investment
at this time. Point ont the food values
of tish and the faet that compared with
some other lines, fish is really cheap.

Stock Proper Assortment.

Give attention to vour assortment of
fish, earrving more extensivelv these
lines vou think your enstomers will pur-
chase readily. Frozen fish should be
prrehased inomoderate qnantities, espeei
allv as the weather becomes milder
Better to buy more often and in smaller
quantities, Keep a fair supply of smok-

. piekled and prepared fish, but guard
Stoeks onght to
be so limited that vou will be able to
clean them up at the end of the season

agaimnst  overloading

withont Jloss
Canned Fish Another Seller.

Canned fish will be used extensively

the place of meat. A\ strone talkine
pomt i their sale is that thev are
alwavs ready for use, and that it bhe
hooves the housewife to keep a supply

her pantry.

Salmon, herring, sardines, lobsters
and smelts should all be given attention
Prepared soups will sell well, as also
will cheese. The latter although high
in price, has a high food value that
shonld be mentioned to enstomers

Homemade Preserves Getting Low.
The real heavy season of demand for
Mareh. True,

from early fall and during the winte:

canned goods opens in

there i1s an appreciable trade in these
goods, but by the first of Mareh condi-
tions become sueh as to work for a
much brisker eall. ~ The housewife’s
supply of preserves is becoming rather
scanty and now is the time to bring
jams and ecanned fraits to her notiee,

n..u}'rw\” :|",4! the

emphasizing their **g
fact that thev are prepared from the
best fruits in the most sanitarv manner

Vegetables are searce and also his
in price. This is the reason eanned vege-
tables should move hriskly from now
on. l.et 1t not he forgotten

the Croee Wi

pushes the
window display, advertising and per
sonal talks who will get the laree

unount of trade.
Work Up Trade in Dried Fruits.
For t |

fruits will sell well, so will dried fruits

¢ same reason that eanned

Fruits of some kind are necessarv on the

daily menn
of the high prieces for peaches and

apricots will be in good demand, whils

l':..n]u.nnf(':l ‘U'F':" mn view

prunes and figs are alwavs i

The housewife finds d

request

iffienlty at this
time in securing material for pies. Here

1S an opportumty to sngwest gs, W

are sweet, appetising, a good food and
comparatively cheap in priece.
House-cleaning Time.

The latter part of Mareh will find us
on the threshold of Spring, and in or-
der to reap the hest results from this
scason, some careful beforehand plan-
Spring suggests

nmng Is Nnecessary.

house-cleaning and for this semi-annual
feature the grocer should prepare by

£ ]

tittine up his stoeks of house-eleaning
.T»ml]S.
See to Wallpaper.
Those dealers who handle wallpaper
will need to wheel this department into

prominence and it is well to do this
earlv. The advantages of an early start
need no emphasis to the live dealer

Arrange for Seed Display.

Sp e also succests seeds to the ro-
cer and general merchant Here azan
< another line egreatly benefited by ar

earlv start. The public may be inter-
)

¢ \h-.f and consiuder |.b:v~ h IS1Ness -ilv’ o

< line long before the ground is ready

to receive then R r the first to in-
terest 1 custo b 111¢€ I s
1 terest aroused 1is
- iy 1 na Ses
mean ture sales
The grocer has plenty of opportuni-
ties at | aml to make Mareh a re al live
month a v record start on the <§"" 4
Trace

LONDON GROCERS WANT PROVINCIAL ASS'N

At Last Meeting Came Out Strongly in Favor and Have Com-
mittee to Confer with Other Associations—Garnishee Law,
Scale Inspection and Co-operative Bill Need Attention—Paper

on Account Collecting.
London, Ont , Feb 22—(Special).—
\fter considerable discussion on the pro
posal to form a provinecial grocers' o1
ganization, the Retail Grocers’ Associa
tion decided strongly in favor of the pro
ject
It was ielt that if such an association
could only succeed in being the means of
having a law passed whereby 3 man's
wages counld be garnisheed if $10 instead
of $25, as at present, were due him
that if a change in the scale inspection
law so that the government instead ol
the merchants would payv for inspection
of scales, and also that ii the Ontario
Association could successfully fight the
Co-operative Bill project, the provincial
organization would be entirely justified
The members were enthusiastic over the
proposal

nittee consisting of President
Norman MclLeod, Treasurer Thos. Shaw,
Vice-President Iarrv Ranahan, Secre
tarv .James McKenzie, .John Diprose, H

McFarlane
power to co-

Fountaine, G. B. Drake, I
and E J. Rvan were given

operate with the Toronto, Hamilton and

other assoclations n

organization
Collection of Bad Debts.

John Diprose read a paper on ZIVIDg
ting bad debts. W. T

meeting some good

credit and collec
Mullins gave the
pointers on the giving of credit, stating
that when in doubt about the security
of the person asking for credit, he gets
the father, mother, and eldest daughter
or son to sign an agreement to be re-
for the account

sponsible, il necessary
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Established - -
THE MACLEAN PUBLISHING CO., LIMITED

John Bayne MacLean - - President.

Publishers of Trade Newspapers which circulate in the Province
of British Columbia, Alberta, Saskatchewan, Manitoba, Ontario,
Quebe, Nova Scotin, New Brunswick, Prince Edward Island and
Newfoundland.

Cable Address: Macpubeo, Toronto. Atabek, London, Eng.

OFFICES:

CANADA—
Meontreal—Roocms 701-702 Eastern Townships Bank Building.
Telephone Main 1255. 0. S. Johnston
Toronte—143-149 University Ave. Telephone Main 7324.
Winnipeg—3+ Royal Bank Building. I’hone Garry 2313.
UNITED STATES
New York—Il.

. Huestis. 115 Broadway, New York.
Telephone 2282 Cortlandt
Western States Representative—A. H. Byrne. (07 Marquette
Building, Chicago.
Telephone Randolph 3224
GREAT BRITAIN—
London—=S Fleet St, E.C. Telephone Central 12960.
E. J. Dodd
FRANCE—
Paris—John F. Jones & Co., 31 bis Faubourg Montmartre.
Subseription; Canada, $2.00: United States, $2.60;
-Great Britain and Colonies, 8s. 6d. Elsewhere, 12s.
PUBLISHED EVERY FRIDAY.

SOAP ON THE DECLINE.

Much interest is eentering around soap these days. A
number of manutacturers have given out prices which
while not exactly new, vet by reason of tree offers prac-
tieally mean a decline.

For instanee, with five case lots at $#L15, there is
offered a half-case free by some. Another makes 1t half-
case free with five and-a half cases: with 10 cases at
$4.05 it is a case extra and with 25 eases at $4.05, there
are offered three cases extra. There may be some differ-
ences from above, but the prineiple is made plain by this
explanation.

These prices will likely bring baeck the six for a
quarter selling method. In fact the grocers who attended
the meeting of the Toronto Grocers’ Association on Mon-
day nicht agreed unanimously to reduce retail prices on
the usunal 5-cent article to six for a quarter. . In the
discussion many told of the department stores and nearby
competitors eutting prices all along and taking soap sales
away from them. It is considered by some that there is
a probability of another adjustment as present prices do
not allow the small dealer buving a single case to meet
the six for a quarter price.

It is felt, therefore, that the deeline announced will
be made more clear cut. Whether this oceurs or not
retailers should cet rid of laundry soaps as rapidly as
possible. Soap windows announcing six for a quarter are
now frequent in some centres.

Some at least of the soap ingredients are on the decline
reducing to an extent cost of produetion and this is
attributed in part to the new prices.

—

A PROVINCIAL ASSOCIATION.

There is every prospect of the organization in the no
distant future of an Ontario Retail Grocers’ Association.

The London (irocers’ Association, which is one of the
best in Canad:, at its last meeting, came out strongly in
favor of such a move. The Toronto grocers have done
the scme and the Hamilton and Brantford associations
have given their assurance of support to the project.

With these four strong bodies united, there is every
reason to believe that organization plans will soon be
promulgated for a provincial association. There are
mary important matters that could be taken up by such
a bodi. The London grocers, as will be seer. from report
of their mnieeting on another page, mention three—the

THE CANADIAN

GROCER

tiarnishee Law,. Inspection of Scales, and the Co-operative
Kill

It seems aa injustice that a merchant cannot secure
the pavment of an account by garnishee if the debtor has
not more than %25 coming to him. Workingmen to-day
are usually pai¢ weekly or fortnightly and scarcely ever
does their emplover owe them $25.

Inspection of scales whereby the dealer has to pay the
costs is ancther apparenNy iifamous regulation. These
and manv other questions need united efiort on the part
ef retail grocers and an association that will go into to
them carefullv and present a strong front to our legislat
ors should succeed.

TIMELY SERIES OF ARTICLES.

The series of artieles on food legislation beginning in
this issne, and written by W, S, Greening, will he an
portant one.  Up to the present. Canada has not hbeen
blessed by a particularly strone feod law, and n this
respect we are somewhat hehind Great Britain and the
United States.

Mr. Greening, in his introduetory article, has begm
at the becinning, Future articles will deal with the pro
agress and aims and ohjects of the laws existing in other
countries and their applieation, finally leading up to con
ditions in ("anada and what is proposed hy the Govern
ment.

We commend these artieles to the trade. In view of the
pear arrival of striet food standards in this country, they
will he partienlarly well worth eareful thought and study
at this present time.

/.T

AMENDMENT TO ASSESSMENT ACT.

An aet to amend the Ontario Assessment Aet has been
introdieed into the Legislature. This is of a great deal
of interest to retail dealers, and should be followed
vlll.\c'l_\.

It refers to the rights of municipalities in determining
how taves shall he levied so far as land values, improve-
ments and incomes are concerned. The chief section of
the bhill states that thy couneil of a municipality, after
the same has been submitted to and approved of by the
ratepavers qualified to vote on money by-laws, may pass
a by-law providing that land. real property and real
estate shall be assessed at its actnal value and that im-
provements and incomes shall be assessed at a pereentage
of their actual value. But the assessment of improve-
ments and income shall not in the first year in whieh the
by-law takes effect be reduced by more than forty per
cent. of the assessment of the same for the next preceding
vear, and shall not in any year subsequent to the first
vear be reduced by more than fifteen per cent. of the
assessment of the same for the next preceding year.

Whether this aet, or one covering the principles in-
volved, will zo through is a question, as Premier Whitney.
when he last expressed a view on the subject was prett)
muech azainst it. Retailers’ views on such an aet would
he appreeiated.

e
THE DESIRES OF THE PEOPLE.

That much of the high cost of living is due to the
whims and desires of customers, was the statement made
to the writer by a large manufacturer last week.

In a retail store recently, he witnessed a purchase of
a ~mall article which the buyer asked to have delivered
as soon as possible. She lived a couple of miles away.
The dealer. of course, had to give this delivery service
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THE CANADIAN GROCER

which was costing him more than the profit on the
article.

““There’s one reason for the high cost of hving, ™’
remarked when the eustomer had departed. Do
think 1 could live it I didn’t 2et that delivery money |
acain 7'’ he ashed.
elting  mor

The eonsuming public 1s undoubtedly
and more particular. There are women in large cities
known to have asked a merchant to send to their homes
a paper of pins or someé other equally insignificant artiel

All this must necessarily add to living expenses I
cause merchants ecannot he expeeted to maintain expensive
delivery systems for nothing. If sueh very partienla
service is demanded-—and it 1s in many ecases from a
classes of merchants—the buver must pay for it.

There 1s a great deal of truth in the statement
the desives and whims of the people have much to do
the cost of living.

S

ONE REASON FOR HIGH BUTTER.

An influence that has mueh to do with the hizh
of butter is the zeneral improvement in the guality
tairly well-to-do consumer who tinds poor butter on
table spreads it as thin as possible, but when 1t 1s
butter, he \}']'('.‘Ill\ it thick. He pays a hizher pries
cood butter and uses more ot 1t

II 1= Iy docampaisn ol H!H!:H,nn that thwe public H
learned to demand good butter. The grocer has heen a
hie factor in this eduecative campaien. e would do we H
to extend it to other hnes.

When a grocer edueates s eustoner to iise
quality of woods, it. in probability, will mean larg
for as_iu the ease of butter. the hetter the
greater the consumption

High quality goods mean satistied eustomers, a
consumption and a bhetter cross and net profit

dealer. [t pays to push high quality zoods.
il
THE DANGER AND THE REMEDY.

Merchants are beginning to waken up te the faet that
their future is being menaced by the parcels post agita-
tion. They hegin to realize that the danger is tangible
and immediate. Tt is no mere vhimera, a possible develop-
ment in the distant future. On the eontrary, it may make
itself felt at any moment.

That members of the mereantile elass are aware of
the imminence of the danger 1is evidenced by letters
received from various seetions and the uneasy comments
heard on all sides. It has bheen not evidenced so far by
the taking of any definite steps to block the movement,
however. This laxity is to be regretted. The danger is
sufficiently ereat to warrant the voicing of an emphatic
protest. Coming from so influential a elass, the objec-
tions would carry due weight.

A retail dealer in a small western town writes to the
MacLean Publishing Co. as follows:

““We see by the daily papers that a movement 1s on
foot in Parliament to amend the laws re weight and cost
of pareel post, making it immensely in favor of the mail
order houses. . . . We trust you -will use you greal
imfluence in yvour several papers to block the scheme and
confer a lasting bhoon on the many thousand merchants
throughout Canada.”’

The retail merchants can rest assured that everythin:
an influential trade newspaper can do will be done by
The Canadian Groeer and the other MacLean papers. At
the same time, it must he borne in mind that prompt

individual action on the part of the merchants themselves
would sufiice to nip the movement in the bud. If ever:
retail dealer were to write his own representative in

the Commens, noth further would be heard of pareels

post,
PSS
DISEASES DAMAGE PEACH TREES.

During the past week the daily press have printed
despatehes from the Niagara fruit distriet stating that
fitty per cent. of the peach buds were destroyed during
the winter by the extreme frost.

This 1s mere gunesswork and not founded on any
careful study of the situation In faet it 1s much too
early to express any opinion on the damage done to
peach buds. The report, as one fruit grower stated, has
come to be a ‘“‘hardy perennial’’ with a section of the
press and 1s not based on any scientific research.

In a winter hke the present one when the cold has
heen steady. thoush extreme, fruit growers do not look
for as mueh damage from frost as a mild winter with
sudden ecold dips.  There is probably more ground for

the damage reports thas vear than in an average season.

but it is pure guesswork to say what per centage of the
crop has been killed. Tins cannot be determined witl
any degree of aceurateness until the trees come into
blossom.

Apart from damage by frost, there 1s reason to believe
that the peach erop will be comparatively short for some

years owing to the faet tha wusands of trees have been

destroved fron known as *‘vellows’ an4d

“hittle |n-;|:-l‘.

%
EDITORIAL NOTES.

I'h¢ v Retail Groeers’ Association” sounds
good
. . L
Evaporated apphes areSscarce and prices will likely
be higher.
* * *
Sugar in eartons 1s added to our lengthy st

package goods

than never to eome haek

1f soap is on the decline, retailers should get rid

their stocks at a profit as soon as possible
L . -

This is a good time to sell eanned and preserved fruits.

Housewives' private stock will he wearing low.
* * *

March is always a brisk business month Stocks of

all necessarv selling articles should be in place early
- L .

Don’t be afraid to follow up sales by as
tomer next time he comes m, how he hked th

Better to say too hittle to a enstomer th:

him and digust him with vour nu

thods ai

Hardware merchants are making good use of their
provincial organization in Ontario. Grocers could do the
same

. L L

Department of Customs, Ottawa. in appraisers’ bulle-
tin No. 515, states that the importations of brooms com-
ing from the Central Broom Company, Jefferson City, Mo.,
U. S. A, are to be placed under detention on the ground
that they are prohibited under tariff item re prison labor
goods.
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History of Food Legislation Progress

First of Series of Articles on Evolution of Present Laws Existing—These Will
Lead up to Canadian Food Standards and Show Necessity of Well-defined Legis-
lation in This Country—Timely Topic in View of Federal Government’'s Inten-

tions.

National levislation regulating the
manutacture and sale of food produets
s of comparatively recent origin, but
local reculations on the subject are as
old as history. It is only in the past
forty years that any country has at-
tempted to eollect the seattered and in
sonie ecases eontradietory loeal laws on
the matter, and mold them into one co-
terent law to provide for unitorm en-
Torcement of 1ts provisions.

Britain was the first country to in-
itiate effective legislation of this kind
w1877, Her example was followed by
every eivilized country, so that to-day
there is no part of the eivilized world
in which the manufacture and sale of
food and drugs are not regulated by
laws more or less efficient and well en-
foreed.

The United States, which had lagged
far behind Europe in this matter of pro-
tection tor her consuming publie, finally
awoke to tiie importance of the matter,
and in 1907 enacted a food and Jdrio-

act which 13 to-day the most far-reach-
mg n s provisions, and has the hest
machinery for its enforcement ia the
world.

Early History of Food Legislation.

In this sertes of papers I will endeavor
to trace the lnstory of legislation on the
subject. then compare the laws of the
varrous countries, and finally” peint out
some o! the ditlieulties which must he
met I

anl overcome by any nation in its

search tor a perfeect pure food Iz —one

whicl will proteet the publie frow: frand

withont njuring - the interesis of the
wanutacturer and distributor, aad wil!

do this without raising the «ost of liv-
ing. a danczer not to be icnored in this
day and ceneration.

It is a curions faet that ancient re-

cords <]

w the customs of mishrandine

and tndulent weicht to have existed

fonz betore actual adulteration. as we
know 1t. was at all c¢ommon. True.
Arehimedes was the first analytieal chem-
1st, for all will remember the story of
how he detected the base metal in Kine
Hiero’s erown by taking advantace of
the known specifie gravity of pure gold
and comparing it with the metal in the
crown.  But we have no record of adul-
teration of food until quite late in the
middle aces: whereas in the ancient
* Mr. Greening, the author of this import-
int series, is vice-president of the Pure Gold
Manufacturing Co. He will go into the ques-
ton fully, explaining in future articles the

scope of the British, United States and other
pure food laws.

*By W. S Greenine.

Greek and Roman world we tind numer-
ous laws against misbranding, prinei-
pally in the matter of substituting new
wines ftor old, and sometimes in using
the name of a distriet famous for the
quality of its produets to sell an article
of inferior guality. This trade eustoi,
whieh survives to the present day, as
witness the words **Java™ and ** Mocha ™’
coffee, **Durham Mustard™
has the sanction of antiquity. Even in
the time of Pliny, who lived in the first

century ol our era, we hear of the wines

certainly

of inferior quality being branded ** Fal-
erno,’’ the name of a distriet producing
wines only of a fine quality. This ecus
tom dies hard, and has proved one oi
the hardest questions to solve by the
modern  law-maker.

Pure Goods Until Middle Ages.

Aectual adulteration, by which we mean
the mixing of a different or inferior qual-
ity with zood and sound articles of food
and doing it in such a manner as to de-
ceive the purchaser, seems to have been
almost unknown until well on into the
middle azes. There were two cood rea-
sons for this. The first was that it was
a matter of some skill to do it well
enough to sueceed in deceivine a eritieal
purchaser. Secondly, the pure articles
were really cheaper and more common
than any known adulterant—alum in
bread, for example, and chemicals in
wines.

As eivilization advanced, bringing with
it a more complex life, it was found pro-
fitable to substitute inferior materials
for sound. As the skill in deception in-
creased with practice, we find two kinds
of legislation enacted to cope with the
crowing evil.  The local dealt with a
ereat number of different abuses, but
these were all dealt with by the same
authorities, usually the oflicers of the
vartous guilds. The national legislation
concerned itself’ only with one articie.
hut the law was uniformly enforeed hy
the king's authority over the whole king-
dom. The former mode was by far the
most eommon and probably the most
effective owing to the strencth of the lo-
cal government in the middle ages as
contrasted with the weakness of a een-
tral authority.

Sale of Bread Regulated.

**An Assize of Bread’’ was proeclaim-
ed in England in the reign of John,
apparently the one good act of his in-
famons reign. This Assize regulated the
conditions of the manufacture and sale

38

of bread as well as regulating the price
at whieh it should be sold—the price
chaneine with the rise and fall in value
of corn. A law of this kind would be
weleomed by modern housekeepers. It
is an interesting example of the old adl
ace of “*nothing new under the sun,”’ as
this very question of price regulation by
law is being agitated in the United
States lel.l_\' in recard to the ste:l
trade.

Evidently the time was not right for
sueh  revolntionary  ideas as  the law
seems to have been very badly entoreed
enforced. Tt was revived in 1582, This
time the question of price was left out,
but stringent provisions were inserted
against actual adulteration and the use
of musty meal. The punishments for the
offending bakers were characteristically
severe. The first offence meant the |>>]
lory and a sound whipping, It the man
continued to offend he was banished from
the city and his property confiscated
This Assize also dealt with wines, heer
and meat, and was not repealed untii

1515,
Adulteration Affected Revenue.

Various adulterations, notably of tea.
coffee and beer, were hroucht to the no
tice of the Honses of Parliament at dit
ferent periods, but it is to be noted that
the activities of the Government were
only aroused where the question of adnl
teration was seriously affectinz the res
enues, the article in each case being those
on which a heavy excise duty was col
lected, but where they took the matter
in hand, they evidently meant to finis
the evil at one blow.

The penalties were so heavy as to hring
ruin on the unfortunate dealer who hap
pened to bhe caught. Fines as high as
#2500 were to be imposed for a single
offence. As is usual where the punish
ment far exeeeds the gravity of the mis
demeanor, these penalties were clearly
not enforced. The practice had become
so eommon that in 1855 the whole matter
was made the subject of a parliamentary
inquiry. This date may he taken as the
bezinning of modern food laws.

Early Testing of Beer.

It 1s evident from the above, that the
question of regulating the food traflie
had been left largely to the local authori-
ties. How the different boroughs and
municipalities earried out this task makes
an interesting chapter in the history of
the Middle Ages. Naturally the field
is a wide one, and in an article of this
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scope one can only toueh lightly on a
few isolated eases. Most of the enaect-
ments were direeted against poisonous
adulteration, in an effort to prevent at
least the eitizens from being poisoned,
but 1 some cases we see attempts to
save them from being cheated.

An instance of this was the oflice of
important, and we
may judge, a mueh sought position in
town in Kngland. His business

‘‘heer-tester’'—an

0'\!".‘.
wis to see that the beer sold in the
taverns was strietly up to standard, a
matter of gravest concern in pre--pro-
The ‘“beer-tester’” would
drop easunally into a tavern, order a fla-
von of ale and then spill a little on his
Then sitting unostentatiously on

Inbition times.

l'i‘:l!l'
the place where the ale was spilt, he
would wait until the beer had dried. I
his leathern breeches stuek to the seat,
it showed the dishonest publican had
been adding too mueh sweetening mat-
ter and he was promptly hauled before
the justice of the peace.

Inferior Goods Dumped Into River.

In Nuremburge the
similar to the old New England treat-
seolding wives, natuely, the
A charaeteristie form of

punishment was

ment ol
ducking stool.
a suspected offender was a kind
One unfortunate was
toreed to drink some of his own wine,

trying
ol trial by ordeal.

from the effeets of whieh he died—a re-
markable example of making the punish-
ment fit the erime. In nearly every case
the adulterated woods were confiseated
and burned in the town square by the
publie hangman, or dumped into the near-
est river in the presence of the entire
population, a holiday being proclaimed
to celebrate the event. This would be
a very popular idea to revive, and might
he brought to the attention of our Cana
dian anthorities,

On the whole, one gets the impression
that the Middle Ages were really the
cood old days in this rezard. Certainly
our ancestors had little to fear from the
adulteration of their food, which later
hecame a very real danger to health and
even to life. For this happy state of
affairs they had to thank the great guilds,
notably  the pepperers, vintners, and
In these were vested
an absolute monopoly of the trade in all

later, the groeers,

articles of food, and they were serupu-
lously ecareful to keep their name un-
blemished from any whisper of bad mer-
chandising. Violation of the guild rules
meant expulsion from the order, a pun-
ishment so terrible in the Middle Ages
as to deter the most unserupulous and
conseienceless offender.

Few Foods to Watch.

Then it must be remembered that the
articles of food were surprisingly few
in number when compared with the com-
plex nature of our food supply. Meat
and bread, beer and wine, eomprised the

THE CANADIAN

entire list of ecommon foods. Spices
were so costly- that only the great nobles
could afford to use them, as they were
worth their weight in gold. Tea, coffee
Potatoes
were only mtrodneed into |':xu‘n;'c in the

seventeent h century. So the task ol

and choeolate were unknown.

regulating trade in food produets was
not a difficult matter.

The decline of the guilds, co-ineiding
with the growth of the factory towns,
marks the end of this golden age. Mon-
opoly was replaced by the free competi-
tion of the Manchester sehool; whatever
may be said of competition as a prin-
ciple, there can be no question of its
tendency in food manutacture. Even so
great an advoeate of unhampered ecom-
petition as John Bricht admitted that
adulteration was the inevitable result.

Overcoming the Difficulties.

And so from the golden ave of inno-
cence we pass immediately to a period
of about a hundred years in which every
article of food and drink was '_'Ill\\i_\'
cheapened and adulterated. Conditions
arew worse and worse until finally 1t be-
came so great an evil that Parhament
had to step in and give the matter its
earnest- attention and try in some wa)
to bring order out of chaos. How this
was done, how the ditliculties were faced
and overcome, will be the subject ot my
next paper.*

S -,
CARNIVAL HELPED BUSINESS.

Lindsay Advancement Club Brings
Many Visitors to the Town.
Lindsay, Ont., Feb. 22—(Special).—
Lindsay as a never been
known to boom spasmodically, but rath
er contents herself with a good
growth

town has

steady
This to a large extent is due
to the towrn’'s location Situated in the
heart of a rich argicultural district, the
merchants benefit greatly by the business

done with their farmer f{riends
makes the

Money
mare go, and the farmers
have the money, because they are inde
pendent and conducting a lucrative busi-
ness in their own unostentatious way

The business men of Lindsav cater to
the farmers, more or less, arnd merch-
ants look well aiter the wants of their
farmer friends Besides the fall fair (a
three-day event), there is held annually
a poultry show (three davs), a Christ
mas Fair, while a three-day Winter Car-
nival has just been completed, being a
marvelous success

The winter carnival idea was promul
gated by a new organization in Lindsay
known as the Lindsay Advancement
Club, and the three dayvs brought the
farmers to town from a radius of 60
miles on all sides Besides offering
large attractions in the way of grand
parades, bargain sales were put on. A

39
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‘“‘made in Lindsay'' exhibition was also
held during the three days, the rest of
its kind ever held in Lindsay, and this
was largely hockey
match was put on between two rival
teams,
large crowds
ed to

patronized A
country which also attracted
The local theatre manas
secure a three-day show with

matinees Cash prizes were given the

farmers for the best team turnouts, the
best single turnouts, etc., while cash
prizes were given for the .floats in the
parades as well as the comic turnout

tug-of-war was also held, and various
other events, and the affair was a grand
success from start to finish Next vear
it will be biggzer and better than ever
The streets and stores were also deco
while the band was enczaged for

rated 1

the three davs, and cheap rates were al

lowed on the railroads

.—@\__
A 19-CENT SALE.
Yarmouth, N S, Feb

gzrocery recently had a ‘1% sale
lasted for

variety of goods and certain quantities

six day and at which a

of zoods were sola at 19 cents In an
nouncing the sale in the local paper they
said: “We have finished taking stock and
find we have too much stock; rather than

carry the goods through the dull seasor

we have decided to hold a gigantic

cent sale Remember satisfaction guar
anteed Your monev back if vou want
is.”

They quoted a long list of goods at
19¢., the first five being “3 bottles Wor
cestershire sauce,”” ‘6 lbhs. rolled oats.”
‘5 Ibs. good rice,”” ‘6 lbs. barles

pkegs. ielly powder,"” ete

EXPECTS HALF-POUND SALMON

TINS
St. .John, N.B., Feh. 22 —l.ocal gro
cers are greatly lereste at  present
e 1 ecanned salme | <
prices to he n ieed
varieties owing to ti nereased e
sumption. Speaking with your corre
spomddent this we -
loeal wholesale house said that | look-
ed farward to the with confidenes
when half-pound tins of sah
he pt.u ed on 1t marset., Just as ad
heen done with lohsters He did not
think it wonld be verv long
Already. he =aid, salmon was bheing
shipped in this way from some ol

canneries, and it was already beecor

a luxury for the average worker. so

muech so that the larger sized tins counld
not. compete favorably as regards sales,
with the smaller cans, should the latter

for these would

he ;.T;n-. d on » market,

do very well for the purpose often
Lo

tended. namely, salads and the like

»
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THE CANADIAN GROCER : |
{ - : ‘. Phillips, grocer, Regina, Sask., is
Canadian Grocery News Done Up in Brief . 0™ ™ ° L

Many Changes in Business Occurring—Broom Corn in Eastern

Ontario—New Ammonia Company—Credit Men Meet—Acadia “Winnipeg’s system of food inspection

is one of the best 1 know of and it seems
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Sugar Refining Company to Build.

Ontario.

J. E. Pedlow, Strathroy, Ont., has
sold his grocery business at Front and
Caradoc streets to R. H. Davis, and
that at Metcalle and Adelaide streets to
O'Dwyer & Jay.

* - -

\. D. Cross, Welland, Ont., has sold
his grocerv to Mr. McDermott, of To-
ronto

* * .

B. W. Thomas, general merchant,

Hartiord, Ont., died recently
* - *

\ farmer near Norwood, Ont., has, ac-
cording to Dominion Botanist Mr. Gus
sow, succeeded in raising broom corn of
good quality. This is the second year
he has experimented in this new depar-
ture.

- * -

The new factory of the Battle Creek
Toasted Corn Flake Co., London, Ont.,
which was to have been erected this
spring, will not be put up now till next
vear, it is announced. Some delay has
occurred, and construction could not
now be completed before the busy season
In .june.

- - -

\. D. Beaton, who has for seven years
conducted a grocery store in Clinton,
Ont., has sold to S. Barr, on account of
ill-health.

- ¥ -

W. .J. Mann, general merchant, Ayl
mer, Ont., has sold to C. G. Stratton,
grocer, of the same place, at 100 cents
Mr. Mann, who has been in business in
Avlmer for some ten vears, has not
been in the best of health of late.

. L s

H. & E. Graham, who has been in the
employ of .J. Carter & Son, general
merchants, Fort Frances, Ont., have
purchased the stock and premises - of
Charles Anderson, of that place

. - -

H. Russell & Co., grocers, Fort Wil-
liam, Ont., have sold to Archibald
Black

- * v

The Canadian Ammonia (‘o. has been
organized with a Domirnion charter to
do business in ammonia, etc. The head
office is in Toronto, capital stock being
100 000

- * .

A meeting of the Canadian Credit
Men’s  Association, [Limited, Ontario
Division, was held at MeConkeyv's res
taurant, Toronto, on Wednesdav even-
ing. Dinner was served at 6.30, follow-
ed by an address from A. G. McMaster,

of MacDonneli, McMaster & Geary on
‘“Commercial Law.”
- * -

Ym. Gorman, of Gorman, kckert &
(Co., London, Ont., is on a trip to Ja-
maica and Panama. He is accompanied
by his wile and son

- . -

James Haskett, of Haskett Bros.,
[.ondon, Ont., has been contined to his
home with a bad knee for the past thiee
weeks

. - -

Thos McCormick, of A. McCormick &
Son, London, Ont., was operated on for
appendicitis. e is doing as well as
can be expected

* - -

A large store building is to be erected
at Dawn Mills, Ont., as soon as weath
er will permit, and the store will be
conducted by Mrs. Obeyv, whose place
was recently burned out.

L . -

Knowland Routledge has sold his gen
eral store at llvde Park, near lLondon.
Ont., and is going to (‘uh:af)'.

L L E

Ed. McKenzie, who moved into Clande-
bove, Ont., about a vear ago from kast
Williams, and with his brother purchas-
ed the store and dwelling formerly own-
ed by G. Lamport, leit this week for
(Calgary, selling out his share in the
business to his brother

B * .

The Walsh grocery business, St
Mary’s, Ont., has been sold to George
Smith, who took possession on Monday
Mr. Smith began his apprenticeship with
Mr. .John Walsh about twentyv years
ago

Maritime Provinces.

John K. Schofield, one of the directors
of the Acadia Sugar Refinery Co., said
this week that it was the intention of
the companv to rebuild the Woodside
lefinery which was destroved by fire re
cently, on the old site, at Woodside, N
S.  The plant will be improved, and the
output will, it is thought, be ahout 3,
000 barrels per day

- - -

F. P. McColl, late manager of the
Sea (‘oast Canning Co., has been ap-
pointed manager of the Canadian Sar-
dine C'o., at St. Andrew’s, N.B

Westrn Canada.
Velie Bros., Winnipeg, Man., have sold
their grocery business to Percv W
lowe,

40

to me that it is being admirably handl-
ed,” said C. S. MeGillivray, Dominion
inspector of canned fruit and vegetable
factories, while in Winnipeg recently

Gl
DEATH OF C. H. DOUGALL.

The trade in Quebee Province was
grieved to hear of the death of €. I
Doungall. Commission Merehant, Mon-
treal. whose name has been a familiar
one for the past twenty years. Mr.
Dougall was at business five or six days
before his illness and in spite of his ad-
vanced age seemed hale and hearty
Appendieitis was the cause of death.
The business will be earried on under
the same name but will be directed by
John Tombs. who has been associated
with Mr. Dueall for some tim

——
GROCERS' LETTER BOX.
(See also page 46.)

ditor .Canudiun Grocer,—Will  vou
kindly let me know through your (roc
ers' Letter Box, how shrimps or prongs
are cooked or prepared for the table

READER

Fditorial Note.—Shrimps are very
oiten eaten raw after shell is removed,
or made into salads Nearly all the
shrimps coming into Canada are pickled
in such 2 wav as to allow of this being
done.

Law’s Grocers’ Manual gives the fol
lTowing advice on how to boil shrimps:—
Put about four ounces oi salt into one
gallon of water., and when the latter
hoils have the fish placed in readiness,
in a wire frving basket and plunge them
in at once. Boil quickly from 5 to 7
minutes, according to size, but take
care that they are neither over or under
done When done enough (that is, as a
rule, when thev change color), take up
the fish, shake them gently in the bas-
ket until they are thoroughly drained,
then spread them out to cool and use as
required.

Seeded and Seedless Oranges.

Editor, Canadian Grocer :—Will  you
explain the dilierence between seeded and
seedless raisins ? Do the latter grow
without seeds ?

BEGINNER
Ottawa, Ont

Editorial Note —‘Beginner’” 1s quite
correct. NSeedless raisins grow without
seeds just as our seedless oranges do
They are generally smaller than those
cvontaining seeds.

Seeded raisins on the other hand are
those  which .originally contained seeds
but have as the name denotes been
‘‘seeded,”’ or relieved of their seeds.
They come in packages
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[_ower Prices on Some Laundry Soaps

Ontario Dealers Reverting to Six for a

Quarter—Prices on Rice for Future

Delivery May be Lower—Strong Sugar and Dried Fruit Markets—Evaporated
Apples Getting Scarce,

QUEBEC MARKETS.

Sugar—Firm

Molasses—Demand increasing

Rice—lL.ower prices for future delivery

Montreal, Feb. 22.—With a steady
seasonable trade prevailing the market
in general remains unchanged Business
in most lines is brisk, notwithstanding
high quotations.

The sugar situation is again interest
ing, stocks are small and the prices
tend to advance.

The Lenten season has increased the
molasses demand, and before long an ad
vance in price may take place. This can
also be accounted for by the high price
of sugar.

SUGAR.—Sugar at present offers a
strong tone The demand is good not
withstanding high quotations and small
stocks Prices advanced twice in New
York during the week, so local dealers
are expecting an increase The market
shows upward tendencies
Granulated, bags
Granulated, 20-1b. bags
Granulated, Imperial
Granulated, DBeaver
Paris lnmp, boxes, 1
Paris lump, boxes, ¥
Paris lump, boxes, 25 1bs
Red Seal, in cartons, each
i diamonds, bbls
diamonds, 100-1b.

diamonds, 501t
1 diamonds,

1t

diamonds, 511 1
rystal Diamond Dominoes, 5-1b. cartons, each %
Extra ground, bhls 5
Extra ground 6
Extra ground 6 3
P c -
P € 5 9%
1" 3]
13
N }
No > W
No 15
Bhl ! ¥ ma be had a

above bag price

SYRUP and. MOLASSES.—The mo
lasses situation is strong ust now. De
mand 1s steadily increasing as result of
Lenten season Prices of high grade
molasses may advance in svmpathy with
with hich quotations of the sugar mar-
ket Svyrup is steadv with a good seas
onable trade.

Fancy Barbardos molasses, puncheons .....$838 $0 40
Fancy Barbados molasses, barrels . POSE T ) 43
Fancy Barbados molasses, half-barrels ...... 043 045
Choice Barbados molasses, puncheons 03 03
Choice Barbados molasses, barrels .........037 039
Choice Rarbados molasses, half-barrels .. 03 o041
New Orleans sess sadsns 025

Antigua . . .

Portio Rieo ., . .

Corn syraps, bbls, “ ’
Com syrups, half-barrels
Com symps, quarter barrels .,
Com syrups, 38%-1b. pails
Corn syrups, 251b. pails ..........
Cases, 2-1b, tins, 2 doz, per case .
Cases, 51h. tins, 1 doz. per case
Cases, 10-1b, tins, % doz. per case .
Cases, 20-1b, tins, %4 doz. per case

2583

@
LS

5%

BRN~~coo0e
o 23

&

8

DRIED FRUITS.—No changes of late
have developed in the market. Business
is brisk for this time of the vear. Prices

run on a parallel with last week's, but
some may advance before long, owing to
small stocks.

Evaporated apricots w2 AU
Evaporated apples g 011
Evauporated peaches 018 019
Evaporated pears ..... isbasosinassanats T O I
Currants, fine filiatras, per 1b., not cleaned 0 8% 0 09%
Currants, fine filiatras, per Ib., cleaned .. C % 008
Currants, 1-1b. packages, fine filliatras, cleaned 0 08 0 09%
Currants, Patras, per lb. eeereareneee 009 0 09%
Currants, Vostizzas, per b, veeseeses 009% 010
Dates, 11h, packages SEICRRONE | =
Dates, Hallowee, loose . oo R YRR NN e 008
Fards . ® Reeasespena issvines - penac -2
Figs, 3 crown gt . TR 0 10%
Figs, 4 crown 0 010%
Figs, 5 crown 0 o
Figs, 6 crown sses 0
l“l{‘ 7 crown “ee . > 9 015
Figs. 9 crown . . . 0 017
Comadre figs, about 33-1b. mats e 13 140
Glove boxes, 16-0z. per box oo = & 011%
Glove boxes, 10-0z., per box [ 00T
Prunes
-4 .« . . % 018
30-40 aven . . 015
¥ o 04
A 0 12
I 012
T8 011%
: on
010

per box
per 1b, )
cartons . « ®

lalaga table
Inlaga table
fine

i
ol s g o s (o 0
TEAS.—No change has taken place in
market The demand is good, notwith
standing kigh prices and no tendencies
towards a decline are perceptible

'he market is stronger than it was
this time last vear Indian teas show

shortage and are likely to advance

{ 9 080
' n 5 kg
Fine . . 35
Medium . . . v
Good common 7 i
! nmaot J -
ok Orange P '
I'ek
Pekoe S . 2 2
[
I'vkoe S 19 3
( Greet
¢ H 4 25
4 %5
G 19 5
China G
1 ey gUr wler w grade 11 13
Pugsuey gunpow wa leaf 3 3
1'ing grmpowder, pinhead K 5
COFFEF.—The cofice market is devoid
of feature Buving is of the hand-to

mouth order, and much curtailed on ac
count of the high prices prevailing. No
reports of the crops have been received
and until they arrive prices will remair
as previously quoted

Mocha . . % 0%
i 3 1% 0 23y
Mexiean 5 ) 28
Santos . , 2 0N
Maracaibo . 70 %%

SPICES.—The market is fairly active
with a good steady demand. There has
been no remarkable change during the
week. The same high prices prevail, but
with declining tendencies
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Pe
Allspice . . . i 4
Cinnamon, whole ...... cees . . 18
Cinnamon, ground csss i 3
Batavia ciunamon covsce . vee 08 ’
Cloves, whole 05 3
Cloves, ground 03 3
Cream of tartar 3 x
Ginger, whole 17 >
Ginger, Cochin " e B X
Mace . . LS
Nutmegs . s o =] b
Peppers, black D 16 18
‘eppers, white sossssceses oz n

RICE and TAPIOCA.—The market ior
rice and tapioca is steady The demand
continues good, with a steady supply
Prices for the present remain unchang
ed [Lower prices on grade B rice are
expected to go down for orders given for
shipment or. Mar. 15 and May 1.

tangoons

bs, IS 3715
365 375

" ees 365 378
Iba s I8
Ibs I® 4
bs. 155 5
LN 3 368

385 %
410 42
4 47
{70 4%
506 515
) 5 535
53 +
- .
7 -
Seed I . -
NUTS —There is little business doing
in market at present, February being
dull month 1in the trade I'he spring de
1and which is close at hand is ke 1<
older manv features e Si e
dencies towards an increase
I . :
Fi Ba A *
! \lr T
\ Ma L L |
W M +
Wa ' .
Hing $
Alr 4 i)
\ i
Aln
Aln ' ’ ? <
Va b -
Cash .
-
‘ ‘—I < -,,
Diamont G
B T
S ptindd
srar G N -
Vig N 15
n ¥ 2 19
I'ista i 5
Wa
] i < 3
1 =

CANNED GOODS.

TORONTO.—Retailers who didn't buy
all the canned goods they wanted are
now in the market, and wholesalers re
port fairly good sales. There is a good
call for tomatoes with prices high Re
tailers should endeavor to push fruits
from now on as many housewives will

B I e

B

T

TR NT T VD

Al TG GO A R LTI W WG N L ey

‘

P e e g~ L




not have much on hand of their own
make by this time.

Salmon will be a good seller during
Lent even if the price is high.

ONTARIO MARKETS.
POINTERS

Sugar——\dvanee looked for.

Prunes-—Higher market.

Rice—Lower prices future delivery.

.\'-‘:l}i |'l':n'li|‘;l”_\ a decline.

Evaps.—Higher market expected.

Beans—~Stronger.

Toronto, Feb. 22.—Trade is getting
better after the usual comparative quitt-
ness of past six weeks. Wholesalers are
tairly well pleased with the volume of
business and collections.

Many of the markets present inter-
esting features. Sugar looks like mov-
ing upward again on account of strong
statistical position. Some soap mana-
facturers  have practically reduced

prices by @iving about a 15 ecase, case

and 3 cases with 5, 10 and 25 ecase or-
ders. Different firms have slightly dif-
ferent arrangements in this regard.

Rice orders for delivery on March 15
and May 1 are being taken at lower
prices. Prunes, beans and evaps. all
<how stronger tones.

SUGAR.—It was expected that sngm
would have advanced before time of oo-
ing to press but did not.  The situation
i= strong and the future of the market
rests= with final output mm Cuba . The

I_

v Season 1S approas

present in some places and interrnpting
rrinding cansing a loss of time in mak-

) 1 1 )
me the eron bat on the other hand 1m-

he \!‘vi:" cane. The total ont-

rop 1= therefore <till !»!‘uhfo"l otl1-

The world s visible supply shows a

decrease of over 695,000 tons In econ

parison to vear ago, thus demonstrating
he market’s strength.
i

Il be furnished

Diamonds

hoxe

Paris 'y:rn'; il > %

Paris Inmps, Sias Vemans <8
SYRUPS AND MOLASSES.—These

commodities are moving fairly well.

Ihis 1s a good maple sy rup season and

boxes

~$etailers are turnine this svrup into
money rapidly. Molasses, as a stock
food, has been inereasing in popularity
and more of a feature should he made
of it. Frait is <earce and this has ten-
deney to inerease sales of both syrup
and molasses.

Syrups—
2-1b. tins, 2 doz. in case ...
5-1b. tins, 1 doz. in case
10-1b. tins, % doz, in case
20-1b, tins, % doz. in case
Barrels, per Ib,
Half barrels, 1b, .
Quarter barrels, 1b,

e ——
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Pails, 38%2 1bs. each 175
Pails, 25 Ibs. each 125
Maple Syrup—Compound—
Gallons, 6 to case 480
Y gals. 12 to case [ X
% ga 24 to case .. 540
Pints, 24 to case 300
Maple Syrup—Pure—
e AT T R R AR R ) 6 60
3 gallons, 12 to case 7235
Quarts, 24 in case 135
Pints, 24 to T 400
Quart bottles, 12 to 35
Molasses, per gallon—
New Orleans, medium .........c.ccvvunnenn 035
New Orleans, barrels . 032
Barbados, extra fancy 045
Porto Rico o 052
Muscovado . son (Facu il
DRIED FRUITS.-—Some wholesalers

are finding good retail demand during
past week tor evaporated peaches and
apricots.  One said he sold more of
these during the week than for two or
three months past. In most eases dried
fruits are stiffening in price. Prunes
are marked up from 70's to 80's up-
wards. Thev me searce. Wholesalers
note firmness in Bosnia prunes, many of
which are sold on this market. A couple
of carloads on the way were sold to the
wholesale trade at fairly high figures.
The raisin market is in most cases quiet.
They seem to be getting harder to get
than ever. For the time being an easy
feeling has developed in eurrant mar-
ket due to the season, hut statistieal
position is strong and there will be no
lasting slump. Evaporated apples are
searce and eetting into small compass,

but eood inferior stock.

to W, n15 016
9 to ¥ 014 015
5 to f 01
to 7 013
-0 to 8 0 10% 0 11
8 to 9 . 0 1034 0 105
% to 1 n 25 hoxes : ; ) 09% 0 10
Same fmit in 50-1b. boxes, % cent leas.
B A prunes e opuas 0 o010
« ] 51h. bhoxes 02 2
I 5-1h. boxes 25
n
....... 0
o n
F 1b. 0
T 00
4 n
01
0
n
n
"

=Y

selected -
packets, fancy
z. packets, choice

oo
—

sooooo
=

New Dates—
Hallowees

>
s

12-1b. boxes ........... nmv%n]“m,
N-1b. boxes 0 06%

market still holds its
tirmness.  There was  less Indian tea
offered on the London market in Janu-
ary this year than in 1911, but more
Cevlon. The average price of the for-
mer was a little higher this vear while
that of Ceylon was same price. On the
London market it is aenerallv antici-
pated that from now on buvine will he
particularly strong on part of big retail
houses, and it is therefore believed by
some that prices of common tea will re-
vert to high level of values of last vear.

COFFEZ.—The coffce market is a
diffienlt one to fathom. There is evi-
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dently muech speculation going on in
New York with the Arbuckles in the
lead and it is impossible to guess what
will happen coffee two or three days
ahead. Market is not depending on
supply and demand so that loeal coffee
buyers are purchasing on the hand to
mouth basis awaiting a break some time.
Rio, 108sled ... .cicviilsissenerivensassoveess 023 oA

Green Rio ... 19 02
Santos, roasted 024 025
Maricaibo, roasted 024 025
Rogotas o 0% o2
Mocha, roasted 03 032
Java, roasted 032 035
Mexican . . . 02 028
Gautemalo 025 028
Jamaica , . 02 028

Chicory . . .... e .. 012 018
NUTS.—Apart from shelled walnuts
atd almonds, for whieh there is a fairly

steady sale, little is doing in the nut
market. In the shell it is just a matter
of 10 an<d 15 pounds here and there with
the wholesaler.

Almonds, Formigetta 0 15%
Almonds, Tarragoua . 017
Almends, shelled 0
Walnuts, Grenoble [ B
Walnuts, Bordeaux 013
Walouts, Marbots .. 0
Walnuts, shelled, new s
Filberts , AT 012
Pecans ., 018
Brazils 021
Peanuts, roasted 013
Peannts, green, extras . 0 08%
PPeanuts, green, jumbo 010

RICE and TAPIOCA.— The rice
market is as it has been, high, but
there may be some reduction on
orders  bhooked now for Mareh 15
and  May 1 shipments. The redue-
tion will amount probably to 20
and 30 cents respeetively. Sago shows

a firmer tendenev while tapioea 1s quiet,

B, f

or ov
f.o.b. M 365

Rice, standard 3T
Per 1b,

Rangoon . . . viesmnson hae 003% 004
Fancy rangoon ~Sr L S R 005
Patng © . ... i 0 05'% 0 06
IpEE 1 i 4 S es )05 007
Inva . P 5 ... 006 007
Carolina . . . cessnse Exksvase 008 010
S medinm hrowr 5 9 06% 0 07
Ta

§ 8

) 064 0 07

nns

s ; = . 0°06% 007

BEANS. - Wholesalers report tirmer
market in beans and prices are heine
marked up 10 eents per bushel. Demand
for beans is @ood on aceount of potato

prices,

Prime beans, per bushel = 250
Hand picked beans, per bushel ....... 260
California Lima beans, 1bh. ... 008

EVAPORATED APPLES.—This mar-
ket is worth special attention for those
interested.  Evaps. are gettine cleaned
up fairly well and eall from the west
is still strong. Present quotations are
1015 to 11 eents with prospeets of going
higher.

MANITOBA MARKETS.
POINTERS

Sugar—B. (. advanced 10 cents.

Syrup—Secarece.

Prunes—Advanced.

Raisins—Advanced.

Fvap. Apples—Strong.

Winnipeg, Feb. 22 —Fivmness on
the entire market may be- saild to he
predominating feature of the trade this
week. With the extreme mild weather
which prevailed during the greater part

Prame,
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of the week, the trade seems to have be
come excited and as a result orders dur-
ing the week have been heavier than was
anticipated. The mild weather inter-
fered seriously with the annual bon-
spiel, the play during the last few days
taking place in many instanees on wat-
ery aad sticky ice. Visitors to the ecity
were more numerouns than ever during
this period, and as one wholesaler ex
plains, **Personally T have been doing
nothine bat entertaining eustomers and
enests  from the towns and  varions
cities of the West, but the tirm has been
busier than ever during the week.’'

3y 1‘.!‘\|N'1'!1‘|l rush has ilw':'. |rie
varling with the mild weather, and pros-
pects are becoming brichter every «lay

With this advanee in trade the stroneth

of the market has been keeping pace a
this week we have noted further ad
vances in sugar and prunes. Valeneia
ratsins are also moving upward and w
look for an advanee shortly i evapm
ated apples.  Trade has been so brisk
that <tocks 11 ety are becomine demom
alized and several lines @ praetieally
off the market as new supplies eannot
be obtained from the east. Among these
are svrup and molasses, pearl barlev and
~plit preas

SUGAR. - As stated above, a furthe
advanece took ]l]:ll'l~ during the week ot
10 cents per ewt. in British Columbia
Idted sugar. The market has been

~teads <tiee last week s <harp rise, and
would appear as if this advanee was
Jdune entirely to this strength. Stoeks

the ety are not laree as jobbers and

wfv~| I's o I earry enonyg O con
fortably supplv the trade Prices quot
e below are for Montreal sugar. Bl (
cures will he ten cents per i re

ck 615

5 &
ng sugar, in 6
. r, in ~ i
Powdered sugar f
"oy red 3
I lered m iar §

hard 3
Lump, hard {-bbls. 11
Lamp, hard Ib. cases 705

‘\Y“l_'[’ an<dd MOLASSES The report
as started during the week by one firm

it stoeks of svrap i the eity were de-
cidediv on small side and that furthe
~supplies could not be seenred.  The mar
t has bheen steady and strong for the
ast few weeks, and it would not be sar-
sing if advances in this line were
order.  As vet no change has taken

place, -but the tendenev is for hicher

Tures
Syrups—

i 21b. tins, per case 23
51b. tins, per case 268
10-1b, tins, per case 266
20-1b, tins, per case s 257

Half barrels, per cwt. ........ . 385

Barbadoes molasses, in half bbls.,, per gal .... 045

New Orleans molasses, half bbls., per gal 0 o

DRTED FRUITS.—Prunes and Valen-
cia raisins eontinue to form the sensa-
tion of the trade by econtinning to rise.
The former took an upward elimb of

THE CANADIAN GROCER

halt a et per pound during the earlier
part' of the week and the latter an ad-
vanee of twenty ecents per box. Prices
existing now in these lines are regarded
as being stiff, and should they continue
to rise they will be bevond the reach of

we advaneces,

the average customer.
however, are not unexpected and have
heen predicted time and again in these

columns,

New Prunes— Per
¥)- 1008, 258, s.p .
90-100%, 10s,
9%, 5s,
) B "
TO-80s, 5= i
T0-80%, 10s, 1%
0-T0x, 2S5, ' 1%
A -Gy, 258, ) 1%

#-50s, 258, 4.p
New Figs
Camel 3Jcrown table figs
Camel 4-crown ‘able tigs
Camel 5crown table figs
Camel 6-crown table figs, about 10 lbs,
Camel 6-crown figs, about 5 lbs,
Camel 7-crown table figs, about 10 [ba,
Camel 9crown table fgs, about 10 Ibs,
Fmmanuel 3-crown &
Emmanuel 4-crown
Emmanuel 5-crown
Emmanuel 6-crown
Emmannel 7-crown
Club box
'ooking Figs—
Cholice boxes
Half boxes
Half bags

Valencia Ratsins—
Visie S0 5. 3 2
} 1 % 2
berown la N hox 2
berown lave r hox 1
} \ wr hox 0
Ne } 3 hox
. reants
Diry 1 It
Washes
b package
h. package
ENVAPORATED APPLES
o n this L shows hittle di
rom e ‘ s of the t
TR ‘ of as large as ma o
itke and reports of the a
Ity - i,.,}“-\ 1 ilr!' roreee L \‘
<ult prices we bee ing
15t ¢ 01 m q ’ ¢
IO m 10 to 11 ecents n
1 \\ (M SEUS e ~1
Gine 10 0. cents flat, Winnip
‘ ¢ Ml 1 !
e tha the ‘
ine it the <houl 1 i
dition ' the market 10 to 11 ecemt
\¢ " e nl L Wt It \
s states t o ce was lool
or <hort I'he demand still olds
L slight advanee is not ex
neeted 1o terfere with the trade very

COFFEE Market remains the <!
as last week., Orders have been receiv

ed in large quantities but many appea

to bhe holling off for some nnknown rea-
son.

Roasted Rio, per Ib. FERRE R OINOU SRR |

Green Rio, 5's, Ib. . ¢ . o

Green Rio, 7's, per Ib 0 16%

BEANS and PEAS.—Split peas may
he stated as almost off the market as

supplies are reported to be low in the
east and loeal stoeks are small. The
demand has been active and a
heavy novement has taken place of late
in this line. Beans are also hol ling

strong and prices remain unchanged

lh»‘-n-, $-1b, picker, per bushel sand $ saee. S8
Hand picked, per bushel g 27
Peas, split, 100 lbs. = «0

0
o

NEW BRUNSWICK.
St Johe Feb 22 —Strong markets
prevail In many lines at present and
there is tendency to firmness in almost all
of more common commodities of life
Provisions in general are steady and it
is opinion of local dealers that flour will
he higher before much time has clapsed
'here has been no change during the
past week Rolled oats are decidedl:
firm, also, and show an inclination if
anvthing to be higher
Much interest still is shown in sugar
market and local grocers are of the be

lief that prices of last vear may be seer

again.
BREIR ; ¢ isnmiedistassasccen ] $
Beans, hand picked, bua, . 15 2
Beans, yellow eye, bus, 2
Butter, dairy, per Ib. ..
Butter, creamery, per Ib. s L)
Ruckwheat, W, grey bag v 1
Cheese, new, Ib - 1-
‘ s, Ik . .
‘ i '
‘
1 1 -
{ i 5
ki v 3
> < ¥
Finnan Haddies ‘e 15
Fish, ecod, dry s
Flour Man £ 15 L
Flour, Onta 56 59
Lard, eomg X .3
Lard 51
Lemons hax 1y o
%
2 N
mia
“ i
& $$T5 S
g 5N LR
grar $ 5w
Now 5™
NOVA SCOTIA.
Halifax, Feh. 27 \1
price of sunear was chief feat f
)
o -t ket this ¢
- to ]
sy ‘ Ext o
t \ ' e | = .
>l hrig { ~
N\ 5.2
o o~ ’ - N
- ~1 oher
' ) “es Cee '
[ state 1t ¢ SSes
1 expeeta <
el D rher I B h
e he < 8  =¢ o er t {
cents per va
Rolled ts ‘ o ’
cain been advanced twe
" i
e barrel Fhe price quote s 23534
t RHTD e barrel hags
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ANNUAL STAFF GATHERINGS
The seventh annual conference of the

General Sales Agents of the Shredded

Wheat (o, was held in Niagara Falls,

N Y., last week At this conference the

sales agents take a recapitulation of the

past vear's work and discuss the future

It was wound up on Thursdav night by

the annual banquet John Hewitt, To

ronto, was among the sales agents pres-
ent
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High Prices from Short Grapefruit Crops
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Off Season in Florida Brings Down Production—Lemon Mar-
ket Firming Somewhat—Cranberries and Marmalade Oranges
Waning—Freer Arrivals of Potatoes but Market Will Re-

main Firm—Parsnips and Cabbage Scarce.

Grapefruit presents some features of

interest as it will be high in price this
season. Florida stock is scarce because
of light crop, the estimate being from
40 to 50 per cent. normal. Jamaicas
have gone up in sympathy. Grapetruit
generally is almost half as high again
as at this time vear awo. The Cuban
crop 1s just beginning to move, but it
doesn’t cut mueh of a figure in the
market.

Lemons, too, are firm. On aceount of
the frost in California the United States
markets have heen strong and the ont-
look 1s for a fairly short erop of Ver

lelli from Italy and Sicilv. The anti-

cipation of this early spring shortage 1

duees many to purehase alead so far as
t e keeping v!‘mff'fm of lemons will
llo { this results 1 firmer situation.
A foreign eable to a Toronto bhroke:
larine the week announced an exeited

market which is now about a shilling
hicher than a vear ago. There are no

prospects in sicht for a decline.

Cranberries are practically off the

market and marmalade oranges won't he
lone he season for these oranges was
1 particularly good one. More were

sold than a vear ago., and at higher
prices.

f‘A1~0"54‘:‘| strawherries are \"”I”! as

the price of 65 to 75 cents will allow.
They will not be a great deal cheaper
until points of produetion are further
north.

Sinee a week aco potato deliveries
have been freer, due in part to farmers
opening winter pits and arrival of a

few ecarloads of _Trish stock. situ-
ation is still strong and there are no
immediate prospects of a deelining mar-
ket. The potato shortage in Quebec and
Ontario is real and appreciable and has
mueh to do with present prices.

Parsnips are searce and going up,
while eabbace is something some whole-
salers cannot secure at all.

developments.
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TORONTO.

FRUITS.—Several price changes are
noted since week ago. Messina lemons
have been marked up and the lemon
market has tendeney to firmness. Mar-
malade oranges are also higher. While
they are going off the market, vet two
w three carloads are, at time of writing,

on the way. There are not many Mexi

can oranges selling now. Floridas are
about the best cating oranges now but
people seem to have a partienlar liking
for the seedless. Grapefruit is advane-
ing in price. Crop in Florida is esti-

mated at only about forty per cent. o

at most halt a normal erop.  Prices are

ip this wiek 50 eents ease.  There are
1

plentv ot ebeap apples on the market

at $1.950 to $2.50, but No. 1 choice are
ruline at $4 and even hicher. The lat

ter are not so plentiful. Strawberries
are <til conine i from Florida bat are
ruling hieh. It will he a few weeks

before we get them from points farthe
north.

Bananas ...... R 125
Lemons, Messina, new crop 27
Oranges—
300
» 3 5
3o 4
200 225
a g 5 5
Va -nm n . 425 45
Tangerines, f 2 boxes . 60
Grapefrmit—
A o e RN 500 ¢

d 'R, case . v
Grapes, \1m1r1| per keg .
English hot honse grapes, b,
Cranberries, bbl. . .

-t

065

Apples, bbl. 400
Pineapples, case ............ i 15
Florida strawherries, box % 065 (&

VEGETABLES.—There is eood trade
m most vecetables, Potatoes for some
time have held an important place and
although this is still maintained vet ex-

citement is subsiding.  Supplies are

comingsmore freely as manv farmers ar

opening up pits and shipping <urplus

stoek.  Potatoes, however, will likely
remain fairly firm till new stock arrives
Parsnips are searce and higher. Gree
onions and radish are easing off as sup

plies inerease. Cabbage is searee, some
firms having none at all. Dutv on eab-
bage is 30 per cent. This weck we have
Florida eelery added to the California
article. The first ear of Florida eame
in Tuesday. Canadian onions are get-

tine scaree.

Parsnips, per bag 125
I'otatoes. N. RB. aensvase yose 19 19
Potatoes, Ontario, bag ...... 175 18
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Onions—

Spanish, casc o 37

Spanish, % cases ...... e Sissscans sesk BN

Canadian, 75-1b, bags ...... eeee 300 260
Sweet potatoes, hamper .......cccevevenee.. 176 200
Mushroms, 1-1b. boxes . Rt
Can. hothouse tomatoes, Th, | 3 . n 32
New lettuce, per doZen ...... .....c seeecees 02 08
Green onions, dozer . o seee 08D

r N 2l \ T 1 ~
THE CANADIAN GROCE
New radish, per dozen 04 05
Boston cucumbers, dozen . 20 23
Boston head lettuce, dozen 160 200
Canadian beet, per bag 190 13
Cabbage, barrel P 2% 2%
Carrots, bag 110 13
Tumips, bag 05 o6
Celery, per dozen AU - 10
Celery, Cal,, per case, 6% to 10 doz. ... LR
Celery, Fla., per case, 5 to 8 doz 150

Causes

for High Prices in Potatoes

Failure of Crops in Quebec and Ontario one of Chief Rea-
sons—Many Farmers Not Growing as Many as Usual—United
States in Same Straits—Potatoes Being Imported from Europe.

Montreal, Feb
we have
about

22—(Special).—While
seldom , very much to report
potatoes, vet we could devote
quite an amount ol
staple at the
retailers and

space to this food

present time, as farmer,
hardly know

level prices will reach owing to

consumer
what
the great scarcity \ few remarks will

throw some light on and help

probably
to explain the situation

Prices in the Past.

Filteen or sixteen yvears ago potatoes
could be had for as smaH a sum as 1
per bag and ever

to the dinner

since its introduction
Walter Ra
taking the

table by Si
leigh, the consumer has been
potato as a matter of course

It has become more and more valuable
in everv respect of the word, but its
popularity as an article of diet has

neyer been properly noticed until a scar

city arises as at present, when people
will feel lucky if

at $2 instead of

they can secure a bag
the more regular $2.10
quotation

Comparison With Last Year.

Last vear during Februaryv our records

show that the price per bag was $1.25

to $1.10, and the low figure, 8He
was also reached Whyv then is there
an advance ol about 50 per cent?” Why
should Messrs. Potato & Co. hold up

the housewife?

The fact is that all over the Dominion
except in New Brunswick and the middle
(Manitoba to British Co
lumbia), the potato crop was a failure
This winter alone

and far west
there is an estimated

shortage of about 17,000.000 bags in

Ontario and Quebec, and the deficiency
has of course t{o be supplied by outside

sources
Not Planting as Many.

Another cause which some are not in
be attributed to
number

clined to consider,
the suffering of a of farmers
irom ‘“‘megalowmania,’”’—a malady which
growers think
their time and labor. 1In
short they have more advanced ideas
than their fathers and think that the
prices for the last few seasons were too
low, with the result that they did not

mayv

is making a number of

too much of

plant the same amount of seed last
spring But i these prices were taken

and set beside the cost of production it

I

2
\

would be found that things were entirely
favorable for the potato grower.

It must, of course, be remembered
that the long spell of hot dry weather
killed quite an amount of the seed plant-
ed, with the result that many farmers
will have to purchase seed themselves,
a fact which might be closely consider-
ed by the general dealer who is just be

ginning to see to his stocks of seeds In
general
In New Brunswick and Manitoba the

housewife can get her bag of ‘‘Murphies”
warmer

weather arrives the stocks in the West

for 90c or §1, but when the

will begin to move east and increase

will then be noticeable

Standards for Fruits and Vegetables

Amendment to Inspection and Sale Act Include Many Weight
and Measure Standards but says Nothing of Apples—Bag of
Potatoes to be 80 Pounds—Fruit Growers Adopt Barrel Stand-

ard for Apples.

Canadian Grocer —Will  vou

inform me whether there is a

peck of

apples. Ii

so what is it and who fixed the stand

Waterloo, Ont
There dos not

iinion standard weight for

appear to be
apples. I
last week's issue reference was made t«
ome amendments to the I:.\in‘\ tion and
Qale Aet introduced
w Hon. Ges F.. Foster

act reiers to

into the Commons
¥ While this new

standards {or bushels and

bags of various fruits and vegetables, 1«

ention is made of apples

Pounds to the Bushel.

While on this subiect it will be inter

esting to the trade to

g0 more deeply
into the standards proposed
In the new act is a clause reading a

follows

\ bushel of anv article mentioned
in this subsection shall mean, unless
a bushel by measure is specially
that number of Domi-
nion standard pounds of such article

agreed upon,

which is shown in this subsection op

posite the name of such article,
namely ‘—

Artichokes 56 pounds
Beans S ¢
Beets 50 &
Blue grass seed 11 o
Carrots 50 .
Castor beans 10 ”
Clover seed 60 ”
Hemp seced .44 -
Onions el .
Parsnips 45 o
Potatoes 60 “
Timothy seed . s B
Turnips . 50 .

45

Potato Bag Standard.
Mush discussion has been made on the
proposed weight standard for a bag

potatoes As

nounced in The Grocer this will be fix
at 80 Ibs The e TIe L nis
«nd other bhag standards 1 ew
reads as foHows:—
‘A bagz of anv article mentioned

in this sub-section shall mean, unless

1 bag bv measure is specially

1pon, that number

standard pounds of such article

which is shown in this sub-section

opposite the name of such article,
namely:—

Artichokes 75 pounds

Beets 70

(‘arrots 0

Onions 5

PParsnips 60

]'n?,x'ul‘\ 80 o
Furnips 70

\ barrel of potatoes will be standard-

ized at 165 pounds
Barrel Standard for Apples.

The question of a standard barrel for
apples, so far as measure is concerned
annual
crowers at

was discussed last week at the
conference of Dominion fruit
Ottawa. Two
One is the

size common to

standards were adopted
ninety-six quart (12-peck)
Nova Scotia, and the
112-quart (14-peck) size com-
parts of the

other the
mon in Ontario and other
country

Tariff on Pears.
growers

I'he fruit asked for an in-

crease of tarif on pears coming into
(Canada, but Hon. Martin Burrell, Min-
ister of Agriculture, pointed out that

the tarifi commission recently appointed
would have to take up all such ques
tions .

B -

————
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- Still Complain of Railway Congestion

Millers Behind in Shipments—Some Have December Orders
Yet Not Delivered—Flour and Cereals Show Little Change from

Week Ago—Argentine Wheat Moving After Strike.

Flour and cereals have practieally re-
mained motionless from last week. The
advance 1n rolled oats announced a
week ago has evidently not been econ-
ducive to large retail demand, as cereal
manufacturers say trade is rather slow.
No doubt many, anticipating the ad-
vance, bought prior to the rise.

Flour exports are represented as not
active and railways have been slow in
moving stoek. The strike of railway em-
ploves in Argentine is now over and
shipments from that country to Europe
will increase from now on. This will
assist in produecing an easier feeling to
our market. While the sending in bond
of Canalian wheat into the United
States helped to relieve the congestion
1t does not affeet ])l'i!‘t‘\'. There is un-
doubtedly an easier feeling in wheat. A
decline oceurred on the Chicago market
during the week.

Cereal manufacturers continue to com-
plain of delaved shipments. All are he-
hind on account of the railway conges-
tion and some haven’t December ship-
ments in buvers’ hands vet.

MONTREAL.

FLOUR.—Flour has been featureless
throughout the week. The demand is
normal and can be met without difficulty.
Prices remain the same and are likelf
to maintain this attitude for some time.

Winter wheat patents,
Straight rollers. in b
Manitoba 1st Spring wheat patents, bags
Manitoba straight patents, in bags .
Manitoba strong bakers, in bags i
Manitoba second, in bags ..................

CEREADS.—Cereals have offered an
active markehduring the week. The de-
mand, both loc com\the country,
has been brisk, with the prices in last
week’s position. Stocks are small and
may cause firmer feeling.

- o -
ERSBLE

Fine oatmeal, hags
Standard oatmeal, bags
Grannlated oatmeal. ba;

Bolted cormnmeal. 190 bags .
Rolled oats, jute bags, 9-1b. ...
Rolled oats, cotton bags, 9)-1b.
Rolled oats, barrels ......... ...

IO = DN
SHRIB22

TORONTO.

FLOUR.—There are few important
conditions in tlour market. There is a
better delivery of Ontario wheat, but
Manitoba is still slow. Ontario wheat
1s quoted at 95 to 96 in cars on the
local market, with the tendeney towards
weaker feeling. Manitoba No. 1 Nor-
thern is quoted ac $1.13.

Manitoba Wheat.

1st patent, in car o8 .....cceocceeee P soes - 800

2nd patents, in car lots .. e

Strong bhakers, in car lots b 1%

Feed flour, in car lots sesees 30 32
Winter Wheat.

Straight roller ........ sescess oo sesees o eee 400 4D

Blended ...coqcece . o ssscesess sseses 450 500

CEREALS.—No change since last
week’s advance has ocenrred in cereal
market. C'ereals are not moving very
rapidly. The oat market is strong par-
ticularly on aceount gf~delay through
One dealer stated
ecember shipments not vet

railway congestion
he has s
delivered.

Rolled oats, small lots, 9)-1b, sacks 25
Rolled oats, 25 bags to car lots .. 240
Standard and granulated oatmeal, 98-1b. sk 27
Rolled wheat, small lots, 100-1b. bbls. ... 2%
Rolled wheat, 5 barrel to car lots ...... sess 280
Comnmeal, 1001 DAEE .....ccco coocccesone 200 215
Rolled oats in cotton sacks, 5 cents more.
_Q.__

Grocers’ Letter Box

The Canadian Grocer solicits enquiries for
this Column on Trade Questions. If you de-
sire the manufacturer of any line of gooda.
where an article can be secured, etc., ete.
write ns

Semolina in Bulk.

Some time ago an enquiry was sent
to this column asking name of firm sel-
ling “*Semolina in Bulk.”’ We have a
letter from D. K. Porter & Co.. Glas-
zow, Scotland. stating that their firm
manufactures Semolina. They send
along samples of hoth large and fine
grain, which are now at the Toronto
office of The Canadian (irocer.

Hay Dealers.

Editor Canadian Grocer,—Kindly give
me the names of 2 or 3 reliable hay and

46

egrain dealers who could handle a large
number of ecars.

WALLACE & 1@»/
Rydal Bank, Ont. / l
Editorial Note.—Awmdong hay and 'grain

dealers are the following:—James Scott
& Co., Ltd., 651 St. James St.. Montreal ;
H. Desrosiers, St. Martine and 64 Youngz
St., Montreal; (. T. Harrington, Stan-
dard Stock Exchange Building, Toronto;
Jas. Carruthers & Co. (grain) Board of
Trade Building. Toronto, and Jas. Rich-
ardson & Sons (grain), Board of Trade
Building, Toronto.

Electric Light Device.

Editor Canadian Grocer.—We notice
(from The Canadian Grocer) that a new
electric light fixture is in use in Toron-
to stores, this light throwing reflection
on sid(‘\\'alk\', etc. Please inform us as
to who or from what firm can these
lights be purchased and much oblige.

PELTIER BROS

Fort William, Ont.

Fditorial Note.—All information can
be secured from the Nernst Lamp Co.,
78 Bav st., Toronto, who are the manu-
facturers

Ore Bags.

Editor Canadian Grocer.—Please will
vou be good enough to tell me where k-
can get ore bags by the hundred. Thank-
ing vou for past favors.

P DUMAIS.

Goldlands, Ont.

Editorial Note.—Ore bags can be pur-
chased from the Smart Bag Co., Mon-~
treal, Que.

e
MONEY IN HONEY.

A Toronto wholesale commission house
paid an Ontario beekeeper about $4,000
for a carload of honey which was
shipped out west. This represented but
one season's harvest which was reaped
by the bee farmer and one son. The
carload contained about 40,000 pounds.
There is surely money in raising honey.
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Lent Here With a Scarcity in Fish

High Prices Prevailing and Tendency is Towards Higher in Smoked, Pickled,

Prepared, etc.—Good Retail Demand F oretells
Good at Present in East—Use of Steam Trawler Questioned.

Lent is here and fish markets are firm
and will rule generally from firm to
higher. Wholesale dealers are finding
a shortage and during past week have
advanced a number of lines.

That the prices prevailing will ease
off demand to certain extent is admitted
by all, yet in spite of this presence of
Lenten season will mean good sales.

On the Atlantie coast fishing has been
progressing favorably of late on account
of fine weather and supplies of fresh
caught stoek have been fair. But all
lines eaught last yvear such as salted,
pickled and prepared are scarce and we
may look for other advances.

A matter which is being discussed
with interest among New Brunswick
fish men at present is as to whether or
not the advent of the steam trawle:
into local waters would have a ten-
dnecy to injure the snpply on the loeal
markets. There some who uphold
the idea that the trawler is welcome
to the loeal waters while others main-
tain that it is a souree of injury and a
canse of menace to the industry. The
diseussion is interesting and animated

NOVA SCOTIA.

HALIFAX.—There was an excellent
demand in the local market this week
for dried fish. Grocery dealers are
stoeking up with salt cod, in prepara-
tion for Lenten season. The salt cod
now on market is of excellent quality,
some very choice fish being sent out to
rl«-nlvl‘s,“

A sale of bank codfish about a month
ago rather disarranged the trade’s ideas,
this eargo having been placed at a de-
cline of twenty-five cents less than
previous sales. It was thought that a
slamp in the prices might follow, but
this has not taken place, and prices at
present remain firm.

Export trade has remained the same
as is always case during season of high
prices, but a steady trade in small lots

has been going on amd if this eontinues,
by May first stocks on hand will be ex-
tremely small.

Only small quantity of salt mackerel
remain on market and these are held
for higher prices.  There is a small
stock of alewives but price limits eon-
sumption. Pickled salmon are also go-
ing slowly. Fat herring have been in
demand of late, and from now on the
trade in this elass of fish will be brisk.
Prices on the loeal market rule abont

as follows:

bbl.
full bbls.) per bhl
(half bbls.) per bbl.

QUEBEC.

MONTREAL.—With Lenten
at hand dealers find themselves in
centre of great excitement. Busine
i1s ecustomary at this season is active,
and the demand for all varieties ex-
iremely heavy.

Supplies at present continue to meet
the eall without trouble: but will evi-
dently offer shortage as season pro-
Tresses.

Prices have advanced in some vari-
eties and will surely inerease if market
offers a shortage of stoecks

FRESH AND FROZEN.
Market cod, cases, 250 1bs., per b,
Less than case
Sinelia,  fancy
Haddock
Halibut, per Ib.
Herring, frozen, per 1M fish ..
Mullets ... :
Pike, round. per Ib shisn
PPike. dressed and headless
Steak cod .
Mackerel
Dressed nerch
Daore or Pickerel
B. C. red salmon
Gaspe salmon, per
Oualla salmon
N, 1 smelts per 1h.
Extra smelts, per
Lake trout, per lb.
Tomends, h‘xl. chsnace
Whitefish, large, per Ib
Whitefish, small, Ib.

PREPARED FISH.
Roneless end, in blocks or packages, 1b..7, 8, 10,
Dry pollock, 100 1b. bundles, per bundle
Shredded cod, 2 doa. box ..
Skinless cod, 100 1b. case
Dry ecod, 100 1b. bundles, per bundle
Boneless strip cod, 30-Ib. box ...

17
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Large Sales—Fishing Fairly

SALTED AND PICKLED.

IR S

Salmon,
Sal

IS8 8s

SMOKED
x
tancy, per box
boxes, per |
51b. boxes, pe
smoked. per box 1
small) per box of 50 fish 110

SHELL FISH
*hoice, bulk. Imp. gallon

bulk

; 140

900

SO0 120
selects, gal., $2.00

x

ONTARIO.
VIVJ e s

TORONTO

of Interest this week on aecon

market s

sharp firming up of most lines. While
Lent has opened this is not the

cause. Fish is searce in all lines and
while in oniyv a few cases ean we quote
actual advances to the trade 1

4'\]»«-.’“'1[ more will

‘ollow
smoked, pickled and prepared are all
('nrn}nll';lvi\v]_\ short. These, of course,
depend on last season’'s catehes. There
is a probability that present prices will
have tendeney to eurtail demand but
this will be overcome by Lenten sales.
Even at. prices quoted fish is fairly
cheap food ecompared to some others.
Since last week red salmon, fresh
trout, fillets of haddie and Labrador
herring have all shown advanees.
FROZEN FISH.

Gold eyes

l\‘:’: pink sea mii:b-: B e caivaasorins B0
WhILIBER .ocicanos  sessenzos o . —1
Red salmon, headless and dressed ......... Q11

Halibut R 10
Smelts, extra, per Ib, .

ccoscoo
GEREERE




Smelts. No. 1, per Ib. ssve. B 10
Red salmon. headless and dressed . ol o012
Sea herring, 100 ......... 2 . s &
Mackerel, per 1 A e
Mullets ........ .ee 008
BNl <io.oov ve 010 o1l
Lake herring ........ . 5 a . 003 005
Stea cod, p SaRls AR e ) 0 06%
Flounders, G, L S 005
Tullibus, per 0 05%
Steak cod .. 008
Raddoek - .ciisidave 0om
pout ;. o o
Kippers, per box 15
Rl rs, per box Ssss s 115
Finnan Haddie, per 1b. ..... 009
Digby herring., per bundle . S0TATE
Cod,. Tmperial .o ins s donos o veee 0 06%

T

uail-on-toast .......... snes . SN
Fillets of haddie . 012 012%
Ciscoes, basket 0% 100
Ciscoes, per 1b. ......... 00 010
Scotch haddies per box s 180
Scotch kippers, per box 166

PICKLED.

Lake herring, per keg sexs S0
Oysters, selects, per gallon . 17 17
Oysters, standards, per gallon . e LT
Pickled trout, per half bbl. . 725 1%
Labrador herring, bbls. .... ... 600
Labrador herring, half bbls. 325 34
Shrimps, 1l-gallon cans PG

PREPARED.
Shredded cod, 2 doz pkgs. to box ........
Acadia cod, 2-1b. boxes, 12 to crate ....
Skinless cod, 100-lb. boxes, whole fish, box
Cod in loose strips, 25-1b. to box. lb.
Pure cod tablets, 20 1-lb., tablets

oo
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An Ontario Grocers’ Association Likely

London, Hamilton, Brantford and Toronto Associations to
Confer Regarding this Step—Retailers Anticipate Soap Decline
—Are Going to Sell Six for a Quarter—Want Small Debt Court
—Wholesalers Selling to Consumers—A Presentation.

(Staff correspondence.)

Toronto, Feb. 22.—A\ provincial groc-
ers’ association, the high cost of living,
high price of butter, prospective decline
in soap prices, wholesalers selling to
consuniers and margins of profits were
among the important questions raised
for discussion at the regular meeting oi
the Toronto Retail Grocers’ Associa-
tion on Monday night The meeting
was largely attended, every available
seat being utilized—and then there was
one short. Bailev Snow used the one
that wasn't there

One of the pleasing ieatures of the
meeting was the presentation of a hand
some couch made by the association to
the past-president, W. C. Miller. D. W
Clark made the presentation referring to
Mr. Miller's successiul occupancy of the
1911 president’s chair in complimentary
terms. The recipient in his reply touch
ed upon 3 very important point when he
said that prior to his becoming a mem-
ber he had a certain feeling of distrn. t
towards competitors which had all been
removed since This is one of the
strong benefits of association work.

President R. 'W. Davies presided for
the first time ard kept the members
talking business.

A Provincial Association.

Secretary C. F. Thorne read communi-
cations from the secretaries of the Lon
don and Hamilton associations, .J. A.
McKenzie and M. R. Hill respectively,
regarding the formation of a provincial
grocers’ association. These associations
as well as Brantiord and Toronto are
strong for the Ontario organization, and
it looks as if it will be a reality.

The Toronto members who will be a
committee to go into this question with
representatives of the other associations
are, President . W. Davies, Vice-presi-
dent D. W. Clark, and Past President W.
C. Miller. Invitations are sent to the
other associations for the grocers’ ban-

quet at the Arlington Hotel next week
Small Debt Court.

D. W. Bell and W. C. Miller reported
an interview with Hon. .J. J. Foy, At-
torneyv-General for Ontario, regarding ga
court for collection of small debts At
present time the expensive division
court method has to be used and a
man's wages cannot be garnisheed unless
he has 25 coming to him

IHon. Mr. Foy suggested a small com-
mitte¢ of two or three to place the
views of the association before him when
they would be given consideration.

High Cost of Living.

\ttention was called to the unfairness
ol a portion of the daily press in accus-
ing the retailer of being the cause of the
high cost of living. “We should do
something,”” said David Bell, ‘‘to put
them right. For instance, I'm selling
butter at 40 cents, at an advance of
5 cents. We should let the public know
that our profits are not excessive.”” In
this case the profit would be only 121
per cent—not equal to cost of doing
business.

‘“A charitable institution,”” was what
W. C. Miller termed the retail grocer of
to-day. Dealers were carrying hundreds
of accounts, manv of which were not col
lectable.

Neil Carmichael suggested co-opera-
tion in advertising to clear the retailer.
This should he done collectively and in
such a manner as to convince the public
Present high prices were due to produc-
tion arising out of the hot season of
last year. D. W. Clark also advised
using the press.

With regard to butter, C. Fry stated
that it wasn't produced in sufficient
quantities by the farmers. They didn’t
have the feed for the cows necessary to
produce hutter.

Bailey Snow pointed to the thousands
of gallons of cream being used every day
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for ice cream, which in the past didn’t
form much of a feature. J. S. Bond
said that the cost of manufacturing but-
ter, the raising of the stock, and higher
wages to employes had much to do
with the price.

Will There Be Soap Decline?

The present prices of soap and the
prices ofiered by large departmental
stores were the subject of much discus-
sion. Some of the members considered
manufacturers would soon lower prices
on account of decline in cost of raw ma-
terials as they understood it. As many
retailers bought 25-case lots at the old
figure thev consider it good business to
get rid of this stock

The association thereiore decided un-
animously by a standing vote to drop
the 5-cent straight price on the 5cent
laundry soaps and sell henceiorth 6 bars
for a quarter.

Dealers told of competitors a short
distance away from them who had been
selling 6 for a quarter all along The
tip on prospects of a decline was appre-
ciated by those with plenty on hand.

Wholesalers Selling Direct.

Mention was made of a report in The
Grocer of the Wholesale Grocers’ Guild
convention where a wholesaler was de-
fined with regards to his right to be
come a member. No wholesaler inter-
ested in any retail business could join.
“But vet,” said one member, ‘‘they are
selling to hotels and restaurants whose
trade justly belongs to us.”

"““Why, the other dav,” remarked an-
other, ““a wholesaler sent up a hundred
of sugar bv his ariver to an individual
two doors from me. The man wasn't at
home so the driver came in to use my
phone to find out what he should do.”

A traveller said to one member that
his instructions were to get after all
large accounts of $100 a month or over

Small Margin of Profit.

“Now that the wholesalers are cut
ting out discounts, it's pretty nearly up
to us to sell for cash only,” was anoth-
er expression of opinion

“We shouldn’t buy goods for a dollar
that sell at 10 cents, nor should we pay
$1.50 for a l5-cent article, or $2 for a
20-cent article,”” he added, and the
others agreed.

Among the new members proposed
were: F. W. Brown, Carlton street; G
L. Dean, Harbord street; W. Mason,
Queen street, east, and .J. Butcher, Pet-
er street.

The annual banquet of the association
will be held next Wednesday evening at
the Arlington, when in addition to the
dinner, addresses of benefit to the trade
will be given.

The association is looking for a bigger
hall.
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View of High Butter

Prices of Butter Still Firmer—New Zealand Imports Reach
Montreal and Toronto to Relieve Situation—No Relief Until
New Cows Bring it—Warning to Country Merchants—Eggs

on the Decline—Will Not Be
and Backs Selling Well.

Lard is probably the one pork product
moving with any great degree of rapid-
ity. This is due to the high ruling but
ter prices and is likely to last until the
back of these high prices are broken
Hams and backs are selling fairly well
Retail dealers in manyv cases are getting
behind these products and with window
and counter displays are increasing their
sales. On the whole the provision mar
ket is not particularly active but steady
in comparison to a week ago

Butter is creating a mild sensation
among the wholesale and retail trade
with its ascensions Wholesale commis
sion men in Toronto have had to add an
other cent to retail trade and there
seems to be no reliei until the new cows
a month hence provide it Production
is so well compared with demand that
everv pound of Canadian butter sold
strengthens the situation to some ex
tent \ large Montreal and Toronto
firm has imported New Zealand butter,
via England—as referred to in last
week's issue—to relieve the temsion
There were about 300,000 packages or
six carloads in the cargo, one carload of
which has come through to Toronto, the
remainder stayving in the east The
world-wide drought last summer is chief
cause for shortage Not so much was
put in storage and farmers knowing
that feed would be scarce during winter
did not give usual attention to butter
Many in fact allowed their milk cows to
feed from the straw stacks
Country general dealers should, however,

move with some care in purchasing butter

A\ Toronto commission man showed The
Grocer a letter from a dairyman refus-
ing his (the commission man's) price
for dairy butter, stating that the local
merchants were paving 6 cents It is
lust a question whether those merchants
will get their money back It is pos-
sihle we may see other importations be
sides those from New. Zealand, and while
the market cannot drop for some time

Higher for Some Time—Ham

the strong temnsion will be relieved in
such cases Paving 36 cents for dairy
butter is a little risky

We may look from now on for regular
drops in eggs While consumption is
rapidly increasing production is lively
and in spite  of extra Lenten demand
prices will ease ol ' ¢ k they are
ifrom 4 to 6 cents below last week's
figures [.ast vear at this time whole
sale merchants had considerable stocks
of eggs in cold storage and lost money
in them, whereas this vear there are
few if any Most were sold ‘'out two
weeks ago and others a mwnth. This has
had a tendencv to keep up price of new
laids Nothing now—except 20 below
zero weather, which is not likely—will
prevent hens from doing their best
Lower pricés are to be expected. United
States importations are assisting

MONTREAL.

PROVISIONS —A\ fairly good trade
continues to be done in hams, bacon and
lard, there being a steady demand from
local and countrv buyers for supplies
The market is moderately active with
no noted change in prices

The call for pork is good at repeated
quotations

Pure Lard

Boxes, 50 lbs., per
Cases, tins, each 10 ltn. per b,
Cases, tins, each 5 lbs,, per Ib,

ottt s gt b
-

# R i

eeescoccoe
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One pound bricks
‘ompound Lard—
Boxes, 50 Ibs. net,
Cases, 10-1b, tins, ,
Cases, 5-1b, tins, 60 Ibs. to case, per Ib.
Cases, 31b, (1n- £ lh-. to case, per b,
Pails, woed,
Pails, tin,
Tubs,

cococeccoce

One pound bricks
Pork—

Heavy Canada short cut
Bean Pork
Canada short cut back pork,
Heavy short cut clear pml bbl. ...
Clear fat backs oo
Heary flank rk, bl
Plate beef, 1 Ib. bbls ..
Plate beef, 200 1b, bhls,
Plate beef, 300 Ib. bbis,
Dry Salt Meats—

Green bacon, flanks, Ib.
Long clear bacon, heavy,
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Hams—

Extra large sizes, 25 1bs, upwards, Ib.
Large sizes, 18 to 25 ibs., per Ib. ...
Medium sizes, 13 to 18 Iba., per 1b, o
Extra small sizes, 10 to 13 lbs,, r Ib. ..
Bone out, rolled, large, 16 to 1ba., pnr Ib...
Bone out, rolled, small, 9 to 12 lba, per b, ..
Breakfast bacon, English, boneless, per Ib,
Windsor bacon, skinned, backs, per Ib,
Spiced roll bacon, boneless, short, per
Boiled bam, small skinned booeless ......
Hogs, live, per cwt, siAssanee

Hoge, dressed, per cwt,

BUTTER.—The butter situation re-
mains practicall unchanged High
prices still prevail, and no tendency to-
The de-
notwithstanding quota-

vards a decline is perceptible
manda IS :““‘L

tions

Dairy, tubs, Ib,

Creamery ... Shhas 03
. 0=
Fresh, dairy rolls oo

.—The cheese market is

no t'f;.H.:f‘ In prices Stocks

and the demand good It looks

if the market would remuin firm for
some time to come, without, perhaps
any further radical change in price
Probably a slight advance
g‘.oh«‘, large

Western, large

Western, twins

Western, small, 20 Ibs,
Old cheese, large

FGGS.—With storage eggs entirely ex
hausted and the importation of United
States new laids running smoothly the
ezeg market show considerable easing

off

Carloads of eggs are received daily
from Chicago and tend to run quotations

on a rapid decline. This n feature in

the situation will no dou iler great

to the consumer
08 oe

POULTRY .—The market still remains
featureless. The demand at present is
normal; but is likely to become steady
with the opening of navigation Prices
still rule the same
P coonvivin vtenbi
Chickens
(jeese
Turkeys Sree 8 .

Ducks ... . BN vasssane sesean

HONEY.—The honev market is still
devoid of feature The continue
to run the same with n rns of vary
ing The Lenten season n add new
developments to the situation by in
creasing the demand

White clover, strained
White clover, in comb
Ruckwheat, b
Buckwheat,

i e S Pap—
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TORONTO.

PROVISIONS.—Of the pork products
those showing most activity these days
are lard, hams and backs. Lard is mov-
ing rather freely because of high price of
butter and the usual good retail demand
exists for hams and backs. No price
changes have occurred during week live
and dressea hog market remaining
steady.

Smoked Meats—

Light hams, per 015
Medium hams, 0 1%
Large hams, per 014
Backs, plain, per 018
Backs, pea meal . 019
Breakfast bacon, per 015 017
Roll bacon, per Ib. 010% 011%
Shoulders ......... < 010 01
Pickled Me 1 ce ed.
Long clear bacon, per Ib. 011 0 11%%
Heavy mess pork, per bbl. 1900 2000
Short cut, per LW 20
Cooked hams i - 02 03
Lard, tierces, per 1b. . . 011% 0%
Lard, tubs, per Ib. “ . 0ll% 012
Lard, pails, per 1Ib. . o (R 0 12%
Lard, compounds, per b, ..... .0 0 09%
Live hogs, at country points s 635
Live hogs, local .. % anan - O
Dressed hogs . 900 925

BUTTER.—Butter situation is inter-
esting. Prices are a little firmer from
week ago, majority of commission men
putting them up a cent all around. One
local firm brought’ in carload this week
of fine New Zealand grass butter which
will sell at about 35c¢ to retail trade.
For best fresh creamery prints, whole-
sale men are getting as hich as 38c., re-
tailers selling this® at 44 and 45 cents.
Butter is undoubtedly scarce and likely
to be scarce and high fer at least a
month when new cows will bring some
relief. There is little coming in and
every pound sold makes the situation so
much worse. Farmers are selling to
general merchants in the country for
more than commission men can pay.

EGGS.—From now on for some time
retailers may look for cheaper eggs.
They will gradually decline from week
to week in view of the rather heavy sup-
plies coming-in. For two weeks and in
some cases more there have been no
storage or pickled ezgs on this market
which of course had effect of keeping up
new laids This time last vear there
was plenty of storage stock. While Lent
will result in greater eggs consumption
vet there is little or no prospect of this
having anv appreciable efiect on the
coming down on prices. IHens are lav-
ing, and it will take some severe weath-
er to stop them. Dealers should, there-
fore, be prepared for gradual weekly de-
clines. Prices are down about 4 cents
from last week. Consumption apart
from Lent will be great because once
the human tongue gets a taste of new
spring egg it craves for more.

New laid eggs 03 038

CHEESE. — Cheese is  undoubtedly
scarce. Stocks are in small compass

THE
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and while there is actually no quotable
change the situation is firm and ad-
vances would not be surprising. Reasons
for scarcity have been previously given
in this column.

Cheesc—
Large PR, $ 16%
Twin . . 016% 017
Stultons 018 015%

POULTRY .—There is not a great deal
doing in poultry these days. Those
wholesale firms specialising in poultry
are gettingz in [air quantities every
day from their own buyers, while gen-
eral country merchants are forwarding
stray lots. Country merchants would
do well to consider the week-end demand
for poultry and get their birds into the
large - centres not later than Friday.
Many purchases are made Friday and

CANADIAN GROCER

Saturday for Sunday dinner and prices
usually are better towards end of week.
They should be sure they do not arrive
Saturday—that is too late.

Poultiy—ahy
fowl . .
Chickens . .
Ducks . covaees
Geese ...
Turkeys ..

HONEY.—The usual slow honey mar-
ket prevails this week. Small sales are

‘of course being made every day but

evidently the retail dealer and consum-
er have not fully appreciated the food
value of this product.

Honey—strained—
White clover, 60-1b. tins, per Ib,
White clover, 10-lb. tins, per Ib,
White clover, 5-1b, pails, per 1b. ..
Dark clover, 5-1b. pails, per 1b. .
Amber honey, 60-1b, tins, per lb. .
Buckwheat, 60-1b. tins, per 1b. .
Comb  white clover, per doz. ...........es

wocoocooco
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Where Competition Meant More Business

Grocer BEstablished Provision Department Between Two Ex-
clusive Provision Stores—These Stores Attracted Custom to
that District and he Reached Out for Share—Installed Meat
Slicer, Refrigerator and Marble Top Counter—Special Sales-

man in Charge.

Some grocers are afraid to specialize
on provisions because of nearby compe-
tition from exclusive produce and pro-
vision stores. ‘““What’s the use of me
putting in a special counter and refrig-
erator when So-and-So at the corner re-
tails nothing else or Blank up two
blocks manufactures the goods he
sells?”’ is sometimes heard as an excuse.

Progressive dealers will, however, ig-
nore such competition; rather they will
take advantage of it, as did a certain
grocer known to the writer.

Had Competition on Both Sides.

He was situated between two exclu-
sive provision stores—stores which sold
scarcely anything but pork products,
dairy products and 3 few canned goods.
They were stores operated by pork pro-
duct manufacturers, and thereiore myant
considerabhle competition.

This did rnot in any way daunt the
dealer. He calculated that these two
stores would bring people to that par
ticular district for ham, bacon, lard,
etc. While there it was up to him to
get a portion of their trade.

Established a Separate Counter.

To do this he installed a marble top
provision counter, a large display re
irigerator, computing scales, a meat
slicer and made one clerk responsible for
the provision department.

It soon developed that this man had
to give all his attention to it. He not
only secured trade because of the fact
that people were attracted to that dis-
trict, but because many who came for
groceries alone, hought bacon, ham, etc.,

50

because .of the special attention given
these goods.

There is no reason why every grocer
cannot make some special efforts to push
the sales of these goods. Canadian pork
products are of a particularly high
quality and with modern systems for
handling, they can be sold easily and at
a good profit.

While groceries assist in bringing pro
vision trade, the opposite is true. Ii a
store hears a reputation for good bacon
ham, eggs, butter and lard it will get
new customers for those goods who will
eventually purchase groceries.

Ham for Church Socials.

Many dealers sell considerable cooked
ham to churches and their auxiliaries, as
well as societies which frequerntly hold
socials and luncheons. Business is not
likely to come to anyone, however, un
less a bid is made for it, so that eflorts
should be expended to secure such ord-
ers. The daily papers should be watch
ed for announcements and then the pro-
per parties seen at once.

These orders are usually large and
mean considerable. They should be gone
after syvstematically.

SALESMAN WANTED TO CARRY AS
side line a legitimate and good selling artu
Good commission See advertisement page
this issne. The Oscar Onken Co., Cineinne
Ohio

Opening for Young Man

WANTED -Young man who can operate
a typewriter, some knowledge of the grocery
trade anl advertising desirable. This posi-
tion offers splendid opportumty for advance-
ment to bright youth or young man, Apply
Canadian Grocer, 143 University Avenue,
Toronto.

tr:

P




ces

lve

M&: "

THE CANADIAN GROCER

’ HADDIES

(OCEAN BRAND)

Well, we can supply you with the very choicest on the market
to-day, and the price is right—you are after the right price too, eh?
The present season offers big opportunities for securing big profits. Fish for the customers, Mr. Dealer,

we'll supply the goods.
JUST TO FILL UP THAT FISH DEPARTMENT:

OCEAN BRAND CANADA BRAND BOUTILIER’S

KIPPERS, BLOATERS PURE BONELESS COD FILLET

You may make up your mind to make some sacrifice during Lent, but don’t sacrifice your fish
trade. It would be a mistake!

WRITE FOR PRICE LIST.

The Halifax Cold Storage Co., Montreal

Protcct Your Customers

The housewife cannot do good baking with poor baking
powder. The absolute purity and reliability of SHIELD
BAKING POWDER give it first place in the baking cab-
inet of your women customers.

SHIELD is a quick seller, sells with least effort and profits
best. It's pleasure to sell an article
that you know will please.

The “safe and sure” method of
selling saves time, expense and
avoids dissatisfaction. The “uncertain” products bring
doubt as to the reliability of the dealer and eventually
the loss of the custom.

Campbell Bros. & Wilson, Ltd., Winnipeg

Campbell, Wilson & Horne, Limited, Calgary
Campbell, Wilson & Smith, Limited, Regina
Campbell, Wilson & Adams, Limited, Saskatoon
Campbell, Wilson & Horne, Limited, Lethbridge
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT

Goods made by
E. W. GILLETT CO.. LTD.
(Ontario and Quebec I’rices.)
IMPERIAL BAKING POWDER.

Sizes Per doz.

aen. ..
l-ll-'ZL n
3-dozen......
Lo-dozen
15-Jozen

MAGIC BAKING POWDER.
Cases S Per doz.
6-dozen
4-dozen
-dozen
-dozen
-nl ozen

dozen......
1-dozen

dozen..... S
2-dozen. 3 -0z. Per
1-domen...... 12-0% "}  case
1-dozen 16-0z. _. $6.00
Special  discount of 5 per cent
illowed on five cases or more of

“Magic Baking Powder.”

O 1D 19 i it e
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MAGIC SODA.
Per Case.
Case No. 1, 60 1-1b. pack-

ages, 1 case $2.85; 5 cases $2
Case No. 2, 120 34-1b. pack-

ages, 1 case $2.85; 5 cases $2
Case No. 3, 30 1-1b., 60 1%-1b.

packages, 1 case $2.85; 5

808

Case No. 5 100 10 0z. pnck-

ages, 1 case $2.90; 5 cases

GILLETT’S CREAM TARTAR.
Per doz.
4-1b. paper pkgs. 4 doz.
ln e/ve ..o - b . $1 00
14-1b. paper pkg! 4 doz. 1n
case ... =
P'er case
doz. %-1b. paper pkgs. | . o
doz. %-1b, paper pkgs. |
Per doz.
14-1b. cans with secrew cov-
ers, 4 doz. In case
1-1b. cans with screw cov-
ers, 3 doz. In case
Per 1b.
5-1b. 8q. canisters, 4 doz. In
Ll |Se
10-1h.
25-1h. wooden pails
100-1h. kegs.
360-1h. harrels

GILLETT’S PERFUMED LYE.

4 doz. in Case.
1 case

5 cases or more

YEAST.

Per hox
Royal Yeast, 3 dozen 0¢
packages in box
Gillett's Cream Yeast, 3
dozen 5e. packages in box 1 15

BAKING POWDER.
W. H. GILLARD & CO.

Diamond.

1-1b. tins, 2 doz. in case .. $2 00
16-1b. tins, 3 doz. in case .. 125
1%-1b. tins, 4 doz. in case .. 0 75

ROYAL BAKING POWDER.

Sizes Per doz.
Royal--Dime

14-1b.

6-0z.

14-1b.

12-o0z.

BB e anle e s e 90

S o e eve. 200D

AR s S -
Barrels—When packed in barrels
one per cent. discount will be
allowed.
WHITE SWAN SPICES AND

CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-l1b. tins, $2;
12-0z. tius, $1.60; 8-oz. tins, $1.20;
G-o0z. tins, Yc¢; 4-o0z. tins, 65¢;
S¢ tins, 40c.

BORWICK'S BAKING POWDER
Sizes. Per doz. tins.
Borwick's %4-1b. tins
Borwick's 14-1b. tins
Borwick's 1-1b. tins
COOK'S FRIEND BAKING
POWDER

Cartons— Per doz
No. 1, 1-1b., 4 dozen 2 40
No. 1, 1-1b,, 2 dozen ..

No. 2, 5-0z., ¢ dozen ..

No. 2, 5-0z.,, 3 dozen ..

Nov. 3, 215-0z. -} duzen

No. 10, 12-0z., 4 dozen

No. 10, 12-0z., 2 dozen

No. 12, 4-oz., G dozen

No. 12, 4-0z., 3 dozen

In Tin Boxes—

No. 13, 1 1b., 2 dozen

No. 14, 8-0z., 3 dozen

No. 15, 4-«»4.. 4 dozen

No. 16, 2%-l1bs. 25
No. 17, 5-lbs. .. 00
I'OREST CITY BAKING POW-

DER.

6-0z, tins ...
12-0z. tins
16-cz.

Keen's Oxford, per 1b. ... 0
In 10-box lots or case ... 0
COUPON BOOKS—ALLISON’S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
jeauchemis & Fils, Montreal. $2,
$3, $§5, §10, $15 and $20. All same
price, one size or assorted.
UN-NUMBERED
Under 100 books
100 books and over...each 0 03%
500 -books to 1,000 books.. 0 03
For numbering cover and each
coupon, extra per book % cent.

CEREALS,
WHITE SWAN SPI'ICES & CER-
EALS, LTD.
White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King's Food, 2 doz. In case,
per case, $4.80.

White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Swan Self-rising Pancake
Flour, per doz., $1.

White Swan Wheat Kernels, per
doz., $1.50.
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IS $40 PER INCH PER YEAR

White Swan Flaked Rlice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS,

Aylmer Jams.
Per doz.
Strawberry R N 95
Raspberry 4 95
Black currant ...
Red currant
Peach

Jellies.
Red currant
Black currant
Crabapple
Raspberry and rml nurrmt
Raspberry and gooseberry
Plum jam
Green Gage plum, stoneless
Gooseberry
Plum
Grape

SAEBEESS

N

-y -

Marmalade.
Orange Jelly
Green fig
Lemon
Pineapple vare 95
Ginger 225
Pure Preserves—Bulk.
51bs. Tlbs.
Strawberry ... .... 08 @8
Black currant ...... 089 0O 8
Raspberry ...: 05 082
14's and 30's per 1b.
Strawberry
Black currant 0 10%
Raspberry . - 0 10%
IFreight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LLTD.
Coeoa
Perfection, 1-1b. tins, doz. 4
Perfection, %-1b. tins, doz. 2
Perfection, 14-1b. tins, doz. 1
Perfection, 10c size, doz. 0
Perfection, 5-1b. tins, per 1b. 0
0 2
0
0
1

0 10%

Soluble, bulk, No. 1, 1b.
Soluble, bulk, No. 2, 1b.
London Pearl, per 1b.
Special quotations for Cocos
barrels, kegs. ete.
Unsweetened Chocolate—
Supreme chocolate, 34's, 12-
Ih. boxes, per 1b.
Perfection chocolate, 20c size
2 doz. in box, doz.
Perfection chocolate, 10¢ size
2 and 4 doz. in box, per
doz.
Sweet Chocolate—
Queen’s Dessert, %'s and
14's, 12-1b. boxes
Queen’s Dessert, 6's, 12-1b.
boxes
Vanilla, 3%-1b., G nnd 12-1b.
boxes
Parisian, 8's, 6 and 12-1b
boxes
Diamond, €'s and 7's, 6 mul
12-1b. boxes
Diamond, %'s, ¢ nnd 12-1b
hoxes s ees @
Icings for (‘\l\e—
Chocolate, white, pink, lemon,
oranrge, maple, almond, cocoanut,
cream, in 1%-1b. packages, 2 doz.
In box, per doz. 0 90
Chocolate Confections— Per Ib.
Maple buds, 5-1b. boxes ... 0 3¢
Milk medalllons, 5-1b. bxs. 0 36

Chocolate wafers,
5-1b. boxes
Chocolate wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. bhoxes

Chocolate ginger, 5-1b. bxs.

Milk chocolate wafers, 5-1b.
boxes

Coffee drops, 5-1b. boxes ...
Lunch bars, 5-1b. boxes
Milk chocolate, 5¢ bundles,

3 doz. In box, per box
Milk chocolate, 5c¢ cakes,
3 doz. in box, per box
Nut milk chocolate, 4's, 6-

Ib. boxes, 1b.

Nut milk chocolate,, 3's, 6-
Ib. boxes, 1b.

Nut milk chocolate, 5¢ bars
24 bars, per box

EPPS'S.
Agents—Willson & Warden, To-
routo; Forbes & Nadeau, Mon-
treal; J. W. Gorham & Co., Hali-
fax, N:S.; Buchanan & Gordon,

Winnipeg.

In 3%, % and 1-1b. tins, 14-

Ib. boxes, per 1b
Smaller quantities ...
JOHN P. MOTT & CO.'S
J. Estabrook, St. John, N.B.;

J. M. Douglas & Co., Montreal;

R. 8. McIndoe, Toronto; Jos. E.

Huxley, Winnipeg; Tees & Per-

sse, Calgary; Johnson & Yock-

ney, Edmonton; Standard Bro-
kerage Co., Vancouver; Frank

M. Hannum, Ottawa.

Elite, 10c size (for cooking)
dozen et L
Mott's bhre: |kf|~t cocon,
size, per dozen
* breakfast cocoa, 4{'s. 0 38
* No. 1 chocolate, %’s. 0 32
* Navy chocolate, %4's.. 0 2
“ Vanilla sticks, per grs 1 00
* Diamond chocolate, %'s 0 24

Plain choice chocolate
lquors sis reae R
‘“ Sweet chocolate coat-

WALTER BAKER & CO., LTD.

Premium No. 1 chocolate, 3§
& %-1b. cakeS, 35¢1b.; Breakfast
cocoa, 1-5, ¥, %, 1 and 35-1b.
tins, 4l1c 1b.; German's sweet
chocolate, 3, and 3-1b. cakes,
G-1b. boxes, 26¢ 1b.; Caracas sweet
chocolate, 3% and 3%-1b. cakes,
6-1b. boxes, 32¢ 1b.; Auto sweet
chocolate, 1-6 1b. cakes, 83 and 6-
Ib. boxes, 32¢ Ib.; Vanilla sweet
chocolate, 1-6-1b. cakes, G-1b. tins,
i4¢ 1b.; TFalcon cocoa (hot or
cold soda), 1-1b. tins, 38c¢ 1b.;
Cracked cocoa, %-1b. pkgs., G-lb.
bags, 32¢ 1b.; Caracas tablets,
100 bdls., tled, 6s, per bLox, $3.
The above quotations are f.o.b.
Montreal.

COCOANUT
CANADIAN COCOANUT CO,,
Packages—0c, 10c, 20c and 40c
packages, packed in 16-1b. and
30-1b. cases. Per 1b.
1-1b pkgs, White Moss .... 026
%4-1b pkgs, White Moss .. 0 27
1%-1b pkgs, White Moss ... 0 28
1 and %-1b. pkgs., assorted 0 26%
% and %-1b. pkgs, asstd... 0 27%




THE CANADIAN GROCER

Quality Brand Pure Leat Lard
RENDERED IN OPEN KETTLES

PON-HONOR

UNNS

FOOD PRODUCTS

GUNNS LIMITED

PORK AND BEEF PACKERS

WEST TORONTZTO

CANADIAN, U.S. AND FOREIGN
MANUFACTURERS get in touch with

The Largest and Most Progressive
WHOLESALE

COMMISSION HOUSE in CANADA

B . Wholesale Commission
NIChOIson & Baln’ Merchants and Brokers
Head Office, WINNIPEG, MAN.

Branches: REGINA, SASKATOON, EDMONTON, CALGARY

P.5S.—DO IT NOW.




g s

g-1b. pkgs, astd., ln 5-1b.

boxes 028
Y-1b. pkgs

boxes R PSR B -
1%-1b. pkgs., astd., 5, 10, 15-

Hy. cases ... e I

Bulk—

In 15-1b. tins, 135-1b. pails and
10. 25 and 50-1b. boxes.

Pails Tins Bbls.
White Moss, fine

-/ ) IR et M | 6 b i B B
Best shredded.. 0 18 017
Special shred... 0 17 016
Ribbon .. swe -39 015
Macaroon - 3T 017
Desiceated 5o - 016 ... 018
White Moss in 5 and 10-1b. sq.

ting ... IR e e o e

CONDENSED MILK.
BORDEN'S CONDENSED MILK
Wm. H. Dunn, Agent, Montreal

and Toronto Per Case
Eagle Brand, each 4 doz... $6 00
Gold Seal Brand, each 4 dz. 4 90
Challenge Brand, each & dz. 4 15
Peerless Brand, ‘“Hotel,”

enel 2 dOE il e $3 90
Peerless Brand, “Tall,” each

C P [ e N S e R 4 40
Peerless Brand, *“Family,”

each 4 dOB ... o, .0n 3 65

Peerless Brand, “Small,”

each 4 doz.
REINDEER LIMITED.
“Jersey" brand evaporated

cream, per case (4 doz.) $3 65
“Reindeer” brand, case (4

dox.)  ..... S P 5 50
“Reindeer” Condensed Cof-

foe, case . .00, SUSMESIETee S
“Reindeer” Condensed Co-

COR; ‘CRVE L Lovl ITEERSTSRE
“Reindeer” Condensed Cof-
fee, in glass jars, case.. 6 20

ST. CHARLES CONDENSING

CO.

Prices—
St. Cbarles Milk, famlily

Bize, per case ... c....ca. 3 65
Baby size. per case ........ 200
BDitto, - Botel o v vadiies i 3 90
Silver Cow Milk ...... 5 05
Parity Mt s 49
Good Euek v aioni s 415

COFFEES,
EBY-BLAIN, LIMITED
Standard Coffees
Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward o ..0.....5 0 34
€lab House ............: 0 33
Neefar ... ool cas 022
Royal Java and Mocha.. 0 32
Empress . Rl | T
DUERORE - .. L0 s e 029
Ambrosia ... 0 Vs R0
Plantation ....... .. 0261
Faney Bourbon .. 0 26

and Mocha 0 19
Coffee
2-1b tins,

Crushed Java

Pack

Gold  Medal,

whole or ground .... 0 31

Gold Medal, 1-1b. tins, do. 0 32
Gold Medal, %-1b. tins,

re

[ (R ViR LS S e S
Anchor Brand, 2-1b. tins,

do. .z .. R 03
German  Dandelion, 1-1b.

tins, ground -..... e D
German Dandelion, 1,-1b.

ting, ground ........... 028
English Breakfast, 1-1b.

ting, ground .o 019
Grand Prix, 1 and 2-1b.

tins, ground ,.......... 030

THE CANADIAN GROCER

Demi-Tasse, 1 and 2-1b.

gins gronand ... 0 30
Flower Pot, 1-1b, pots,
ground ........ « 93

WHITE SWAN SPICES & CER-
EALS, LTD.
WHITE SWAN BLEND.

1-1b. decorated tins, 1b. .... 0 32
Mo-Ja, %-1b. tins, 1b. ..... 0 30
Mo-Ja, 1-1b, tins, 1b. ...... 0 28
Mo-Ja, 2-1b. tius, 1b. ...... 0 28

Cafe des Epicures, 1-1b. fancy
glass jars, per doz.,, $3.60.
Cafe I"Aromatique, 1-1b. amber
glass jars, per doz., $4.00.
I'resentation (with tumblers) $3

per doz.
MINTO BROS.
MELAGAMA BLEND.

Ground or bean— W.S.P. R.P.
1and 3% ..... e B 0 30
Reand 3§ ... .. 032 040
1 and 35 ..... car: AR - 050

Packed in 30's and 50-1b. case.
Terms—Net 30 days prepaid.
CONFECTIONS.
PEANUT BUTTER.
Ontario Prices.

MacLaren's Imperial— Per doz.
SMELE -2 Aok ....iisosins 0 95
Meodinm, Zdox. ...c.cc000e 1 80
Rargec -1 dok .. ..ok 27
Tumblers, 2 doz. ........ 135
Pails, 24 1bs., per 1lb. .... -0 15

CHEESE.,
MACLAREN'S IMPERIAL
Ontario Prices
per doz.

Individual (each 2 doz.) .. 100
Small (each 2 doz.) ....... 2 40
Medium (each 1 doz.) ..... 4 50
Large (each 14 doz.) ...... 825
MacLaren's Roquefort—
Small (each 2 doz.) ..... 140
Large (each 1 doz.) ..... 24
MacLaren's Canada Cream—
Small (each 1 doz.) ..... 0 90
30

Medium (each 2 doz.) ... 1
Large (each 1 doz.) y
CREAM.
FUSSELL & (0., LTD. LON-
DON, ENG.
“Golden Butterfly” Brand Cream,
8 doz. 10c¢ size, cases, $7.00.
“Golden Buttertly” Brand Cream,
8 doz., 15¢ size, cases, $11.50.
INFANTS' FOOD.
Robinson’s puatent barley, %4-1b.
tins, $1.25; 1-1b. tius, $2.25; Rob-
inson’s patent groats, %4-1b.-tins,
$1.25; 1-1b. tins, $2.25.

FLAVORING EXTRACTS.

SHIRRIFFEF'S.
1 oz. (all flavors) doz. ..... 100
2 oz. (all flavors) doz ..... 17

2% oz, (all flavors) doz. .. 2
1 0z. (all flavors) doz. 3
5 o0z. (all flavors) doaz. 3
8 oz. (all flavors) doz. .... 5 50
16 oz. (all flavors) doz. ... 10
32 oz. (all flavors) doz. ... 18
Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottles (retail at 50c) 4 50
4 oz. bottles (retail at 90c) 6 80
8 oz. bottles (retail at $1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retall at $20) 15 00

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
No. 1, 4 doz. in case ...... 0 60
No. 2, 2 doz. in case ...... 0 %0

No. 3. flats, 2 doz. in case 100
No. 3, talls, 2 doz. in case 125
No. 6, 1 doz, in case ... 4 00
No. 12, % doz. in case 6 50

LAPORTE, MARTIN & CO,
MONTREAL, AGENCIES.
These prices are F.O.B. Mon-
treal. Imported Peuas *“Solell™

Per case

Sur Extra Fins, 14 flucons.

40 bow ..l it 11 00
Sur Extra Fins, tins, %

kilo, 300 tins ... .. V000N
Extra Fins, tins, % Kilo,

HO Uie ..oul St 15 00

Tres Iins, % kilo, 100 tns 14 00
Fins, tins, % kilo, 100 tins 12 50
Ii-Iins, tins, % kilo, 100

i 11T S e
Moyens No. 1, tins, % klilo,

100 tins .. .. saas s eecs LA
Moyens No. 2, tins, % Kilo,

W0 e .o v e
Moyens Ne.- 3 ..cic-Geiviad 8 75

Asparagus, Haricots, ete.
MINERVA PURE OLIVE OIL,

Cuse

12 Nteen ... RISERA NP
12 quarts .. .. pEi S ls | Ui
2% PO v e R, 625
28 W-pINS - . litevenn 425
Tins
O-guls B s e 23 00
B S BRRE SR .20 00
- I R 25 00
-8l 28 Loy 26 00
%-gale., 208 .ioliavads A
e-gal, 488 8. ..l 17 00
5-gal,, 48s rd. ......... 15 50
BASSIN DE VICHY WATERS.
La Capitale, 50 gts. ...... 5 00
La Neptune, 50 qts. ....... 6
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 50
quarts ... .o DD
La Sanitas Sparkling, 100
PIOS oo e 9 00
La Sanitas Sparkling, 100
SPMHES i s e 4 00
Lemonade Savoureuse, 50's 7 50

CASTILE SOAP.

“Le Soleil,” 72 p.c. olive olil.
Case 25 lbs., 11-1b bars, Ib 0 07%
Cace,12 1bs, 234-1b. bars, 1L, 0 081
Case 50 1bs, %-1b bars case 3 50
Case 200 1bs. 3%-0z., case 8 75
“La Lune,” 65 p.c. olive oll.
Case 251bs, 11-1b bars, 1b.. 0 07
Case 12 Ibs. 21 1b. bars,1b. 0 08
Case 50 1bs, %-1b. bars, case 3 25
Case 100 1bs. 3%4-0z. bars,

CRPC  ..nowy Tesis shestiltue Rl
Case 200 1bs., 3%-0z. bars,
case ... 3 40

ALIMENTARY PASTES
BLANC & FILS.
Macaroni, Vermicelli, Anlmals,

Small Pastes, etc,
Box, 25 1bs.,, 1 1b. ...... 007%
Box, 25 1bs., loose ...... 007
DUFFY & CO. BRAND.

Grape Juice, 47
Grape Julce, 515
Grape Juice, 36 47

Apple Juice, s
Apple Juice, 24 qts. ....7.. 475
Champagne de Pomme, 12q. 5 00
Champagne de Pomme, 24 p. 55
Matts Golden Russett—
Sparkling Cider, 12 qts.... 5 00

Sparkling Cider, 24 pts. ... 5 50
Apple Vinegar, 12 qts. .... 2 50
CEREALS.

Grape Nuts—No. 22, $3; No. 23,
$4.50.
Post Toastles—No. T8, $2.88.

Postum Cereal—No. 0, $2.25; No
1, $2.70.
Force, 30's RS
(Gusto, 36's ......
MUSTARD.
COLMAN'S OR KEEN'S
Per doz. tins

[ER

50
8

D8 F, ¥-Ib ....cic00n 140
DB F. %-Ib ...icc00s 26
B B BIb i 500
U R R S 085
F. D, W-1b, ...coc000ceee 145

Per jar
Durham, 4-1b 075
Durham, 1-1b 025

IMPERIAL PREPARED MUS-
TARD,
Ontario Prices.
small, case 4 doz., per doz. 0 45
Medium, cases 2 doz, doz. 0 90
Large, cases 1 doz., doz... 135
CANNED HADDIES “THIS-
TLE” BRAND.
A. P. TIPPET & CO. Agents.
Cases 4 doz. each, flats,
per case ...... e 5 40
Tases 4 doz. each, ovals,
per case
LARD.
N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMPOUND.
F.0.B. Montreal.

TR .oiiio cevpens Q1
S DO ..o ae0 oo 210
o T S R R 20
60-1b tubs, per 1b. ...... 0 10%%

3-1b. tins, 20 to case, 1b. 0 11
5-1b. tins, 12 to case, lb. 0 10%
10-1b. tins, 6 to case, 1b... 0 10%

GUNN’'S “EASIFIRST” BHORT-
ENING.

Tierces ......
Tubs ...... $
20-1b. palils
20-1b. tins
10-1b. tins ..
5-1b. tins
3-1b. tins e
3500 ERFIOBS ...icocseees

MARMALADE,
SHIRRIFF BRAND.

“Imperial Scotch”—

i glaes, dos. ....... 155
2-1b. glass, doz. ........ 2 80
4-1b. tins, doz. 4 65
7-1b. tins, doz. 735
“Shredded”—
I BIRAN, UO%. ....c.i.. 190
2-1h. glase, dos. ........ 310
T RN HOR. . ..cvoioes 826

VERMICELLI AND MACARONI
D. SPINELLI C'Y., MONTREAL
Fine.
4-1b. box “Special” per box 0 22
8-1b. box *“Speclal,” box . 0 44
6-1b. box *“Standard” box 0 27%
10-1b. box andard,” box 055

60-1b. cases or 75-1b bbls.

B - e caa s oeias con A
25-1b. cases, 1-1b. pkgs.
(Vermlicelll) per 1b. ..... 0 08

Globe Brand.
5-1b. box *“Standard,” box 0 30
10-1b. box “Standard,” box 0 60
25-1b cases (loose) per 1b. 0 06
25-1b. cases, 1-1b pkgs., 1b. 0 06%

JELLY POWDERS,

JELL-O.
Assorted case, contains 2
R Cisss masews sesss 180
Lemon (straight) contains
2 dozen ...... R B
Orange (straight) contains
2 dozen ...... s ninen .0
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Grocers: The use of Alum in Baking Powder is condemned in England and several
other countries. The trade as well as the consumer in Canada prefer the “No Alum”
kind. As a protection against alum baking powder, see that all ingredients are plainly
printed on the label. The mere use of the words, “No Alum,” or something to that
effect, is not sufficient. Some of the cheaper and poorer kinds confain large quantities
of alum and are deliberately mis-branded.

MAGIC BAKING POWDER

. —"
S
W IECTIONS ) |

foonis
B “-_I«/"'Q(‘
Wi ETY co LT

Montreal

Lo WS

2 ains / P ~ Q > 1 P mAG ;
Contains no Alum and conforms to the high standard M\}%!}_‘;ﬂlﬂ
WHITEST LIGHTE

of Gillett’s Goods

E. W. GILLETT COMPANY LIMITED

TORONTO, ONT.

Why are we Successful ?

We have always had a strong faith in the abil-
ity of the retail grocer as a salesman, and while
we have put into CLUB JELLY POWDER su-
perior quality, that givesentire satisfaction to the
consuming public, we have allowed for a profit
to the dealer that makes it well worth his while
to give us the benefit of his salesmanship. The
combination has proven successful, and we re-
gard the grocers of Canada as real partners in
the work of giving the general public the best
that money can buy—

CLUB
JELLY POWDER

is YOUR line. Feature it.

S. H. Ewing & Sons, Montreal

“The House With a Character”

Do not be imposed upon.

Winnipeg

If Mince Meat ever sold at any time
then it should now.

Pies made from

WETHEY’S
Mince Meat

are particularly appetizing — the Mince
Meat has just that happy blend
that makes the pie so palatable.

Try our ‘Extra Standard’ Brand
28 |b. pails - - 7c. per lb.
50 and 65 Ib. tubs - 63;c.perlb.

WRITE US

J. H. WETHEY, Limited

ST. CATHARINES

““THE MINCE MEAT PEOPLE”



BAREL. ot s SRS B W

2o s Ao

Raspberry (straight) con-

taing 2 dol o-is. Ut |l
Strawberry (straight) con-

talns 2 dom'o:.... AR & -
Chocolate (straight) con-

taing 2 dom. ... e A
Cherry (straight) contains

L OB ST v ieeaneite 180
Peach (straight) contains

2 AOK. - e aaTeaena 1 80

Weight 8 lbs. to case. Freight
rate, Znd class.
JELL-O ICE CREAM POWDER

Assorted case, contalns 2

dozen ...... ST i 250
Chocolate (straight) con-

talng 2 do% ...l 250
Vanilla (straight) contains

e R R S R 2 50
Strawberry (straight) con-

LRS- 2 QO L e 2 50
Lemon (straight) contains

B T R S e S 250
Unflavored (straight) con-

taing 2 'dos. ........ 2 50

Weight 11 1bs. to case. Freight
rate 2nd class.

IMPERIAL DESSERT JELLY.
Ontario Prices.
Assorted flavors, $10.75 per
gross. Imperial Sterilized
Gelatine.

Cartons, 1 doz., 90c per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPET & CO., AGENTS
Criole soap, per gross .. $10 20
Floriola soap, per gross .. 12 00
8traw hat polish, per gross 18 20
SNAP HAND CLEANER.

3 dosen to box ........... $3 60
6 dozen to box ............ 720
30 days.

RICHARDS PURE SOAP.
5-case lots (dellvered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than 5 cases ........ $5 00
Five cases or more ........ 405

SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.

= e, ek .. $200
neit des il 6 00
3% gall, dos. ........ vov. 3000
) AT T T IR S 19 20
1-16 gall. gross lot ...... 20 00

“ANTI-DUST” SWEEPING
POWDER.

Size No. 1, 3 doz. crates, per

L R s s i N OB
No. 2, 1 and 2 doz. crates, per
o, RS . ... §3 00

Liquid Bluing, 90c per dos.
Liquid Ammonia, 9%0c per doz.
Both put up In corrugated paper
shipping boxes.

STARCH.
EDWARDSBURG STARCH CO.,

Boxes Cents
Contain Laundry Starches per Ib.
40, Canada Laundry .... 0514
40, Canada white gloss,
1-1b packages ... ...
48, No. 1 white or blue,
S0 eatln. i ot Al 06%
48, No. 1 white or blue,
S8 arly. 063,
100 1bs., kegs, No. 1 white 06%
200 1bs. bbls.,, No. 1 white 0814

.06

THE

30 los. Edwardsburg silver
gloss, 1 1b. chromo pack-

ages e ae S $0 07%
48 1bs. silver gloss, in 6-1b
CHADIOES ... ... cei s 0 07%
3G 1bs. silver gloss, 6-1b.
draw lid boxes ........ 0 07%
100 1bs. kegs, silver gloss,
large crystals ......... 0 06%

28 Ibs. Benson's satin, 1-1b.
cartons, chromo label .. 0 07%
40 1bs. Benson’'s enamel
(cold water) per case.. 3 00
20 1bs. Bensen's enamel
(cold water) per case .. 1050
Celluloid—boxes containing
45 cartons, per case ... 3 60
Culinary Starch
40 1bs. W. T. Benson &
Co.'s celebrated prepared

T AR SN PSS SRS B 0 07Y%
40 Ibs. Canada pure corn
BEREGI S0 UL iy eaaas 005

(20-1b. boxes ¢ higher.)
BRANTFORD STARCH WORKS
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes
about 40 1b Guses 0 0514
Acme Gloss Starch—
1-1b. cartons, boxes of
T S Shins e
Finest Quality White Laundry-
3-1b. canisters, cases of

L T . 0 063
Barrels, 200 1hs . 0 0614
Kegs, 100 1bs 0 0614
Lily White Gloss—
1-1b. faney cartons, cases
Rl s DO
6-1b. toy ‘trunks 8 In
case ... g 0 0814

6-1b. toy drums, with
drumsticks, 8 in case 0 07%
Kegs, extra large ery-
stals, 100 1hs, .. ... 0 06%
Brantford Gloss—
1-1b. fancy boxes, cases
TR A, o ey e 007y
Canadian Electric Starch—
Boxes of 40 fancy pkgs,
DEEOUNR ... aeiaen 3 00
Celluloid Starch
Boxes containing 45 car-

tons, per ease ....... 360
Culinary Starches

Challenge Prepared

Corn, 1-1b. packets,

hoxes of 40 1hs, ..... 005
Brantford Prepared

Corn, 1-1b. packets,

hoxes of 40 lbs, .... 0071

Crystal Maize Corn
Starch, 1-1b. packets,
hoxes of 40 lbs. ..... 0 u7Yy
(20-1b. boxes 14¢ higher.)
OCEAN MILLS, MONTREAL.
Chinese starch, 48 1-1b., per
cnse $4; Ocean Baking Powder,
3-o0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1Ib. Ocean blanc mange,
48 -8-0z., $4; Ocean borax, 48 8-
oz. $1.60; Ocean cough syrup,
36 6-0z. $6.00; 36 8-0z. $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tail, Pea,
Scotch Broth, Julienne, Mock
Turtle, Vermicelll Tomato, Con-
somme, Tomato.

CANADIAN
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No. 1's. 96¢ per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON'S SOUPS.
Quart packets, 9 varieties.

QOB i i e e 0 90
Clear soups in stone jars, §
varieties, dos. ........... 140

SODA—COW BRAND.
(Case of 1-1b., containing 60 pack-
ages, per box, $3.00.
Case of 14-1b.,, containing 120
packages, per box, $3.00.
‘ase of 1-1b. and 34-1b., contalu-
ing 30 1-1b. and 60 %:1b. pack-
ages, per box, $3. Case of b¢
packages, containing 96 pack-
uges, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.,
Crown Brand Corn Syrup

2-1b. tins, 2 dosz. in case,

Per CREE .....onucdnsmie $2 490
3-1b. tins, 1 doz. in case,

POF CRPE iidsssuanna i Bie 2%
10-1b. tins, 1% dos. in case,

PEr TREE i iavs ‘wnioan we N
20-1b. tins, % doz, in case,

PEr CABL ...iviecien I ¥
Barrels, 700 1bs. ......... $0 033%
Half barrels, 350 lbs. .... 0 03%
Quarter barrels, 175 Ibs. . 0 03%
Pails, 38% ...... RETE 17
Pails, 25 1bs., each ...... 125

Lily White Corn Syrup.
Plain tins, with label—
Per Case.
2-1b. tins, 2 doz In case $2 65
5-1b. tine, 1 doz. in case 3 00
10-1b. tins, 3 doz. in case 2 90
20-1b. tins, % doz. In case 2 85
10 and 20-1b. tins have wire
handles.
Beaver Brand Maple Syrup—
Case
2-1b. tins, 2 doz. in case $3 50
5-1b. tins, 1 doz. in case 4 00
10-1b. tins, 14 doz. In case 3 95
20-1b. tins, 3 dos. in case 3 90

2]

5, 10 and 20-1b. tins have wire
handles.
OXO0.
CUBES Minimum
Enamelled Price per reselling
tins of dozen tins prices
4cubes... .. $095 $0 10
10 cubes . . .. 240 025
50 cubes . .. .. 11 00 115
100 cubes . . .. 21 50 22
Oxo Minimum
(Liquid) reselling
Bottles prices. prices.
1 doz. 1-0z. .... $2 00 $0 20
1 doz. 2-0z. ... 350 035
1 doz. 4-0z. ... 650 0 65
1 doz. 8o02. ... 1125 110
1 doz. 16-0z. ... 18 50 17
MILK.

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.,

Per case.
Canada First Evap. Cream,
family slm@ .......:i..00¢ $3 50
Canada First Evap. Cream,
medium size ............ 4 8
Canada First Evaporated
Cream, hotel size ...... 37
Canada First Evaporated
Cream, baby size ........ 200
Canada First Condensed

MEE St i eausvias 4 55
Beaver Condensed Milk ... 4 00
Rosebud Condensed Milk . 425

MOLASSES,

DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)
2's—2 doz. to case, per doz. 93
3's—2 doz. to case ........ 145

Winnipeg.

2's—Tins, 2 doz. cases, per
doz.

3's—Tins, 2
doz

5's—Tins, 1
doz.

10's - Tins,
per doz.

20's ~Tins,

per doz.

Palls—1's each ............ 065
Palls—2's, each .......cc.0. 112
Pails—5's, each ... ....... 255

DOMOLCO BRAND
Maritime Provinces and Ontario:

. 2 doz. case, per doz ... $1 35
3's. 2 doz. case, per doz. .. 1806
5's. 1 doz. case, per doz.... 370

10's, % doz. case, per case.. 3 40
20's. Y% doz. case, per case.. 3 06
Western Prices—Sudbury te
Victoria.
2's, 2 doz. case, per dos... 1
3's, 2 doz. case, per doz. .. 2
5's, 1 doz. case, per dos. .. ¢
10's, % doz. case, per case ¢
20's, % doz. case, per case 3
SAUCES.
PATERSON'S WORCHEHSTER

SAUCH.
15-pint bottles, 3 and 6 doa.
e R S $0 %0
Pint bottles, 3 dos. cases,
doz. R o e vilanvi e 17
n. P
H. P. Sauce— Per doz.
Cnses of 3 dozen ....... $1 90

H. P. Plckles—
Cases of 2 dos. pints ... §3 85
Cases of 3 doz. %-piats 2 25
HOLBROOK'S IMPORTED
PUNCH SAUCE.

Per doz
Large, packed In 3-dos.
T R 22
Medlum, packed in 3-dos.
R S el We ey 140

HOLBROOK'S IMP. WORCES-
TERSHIRE SAUCE

Per doz
Rep. % pints, packed in 8-
SRR o5 -0 o v snan s wiae $225
Imp. % pints, packed in 4-
R e S RS 315
Rep. qts. packed In 2-dosz.
DR Ve e ass sse eve ¢ Do

STOVE POLISH.
JAMES DOME BLACK LEAD..

S R ... cecoseeen $2
20 B BTONE .....ooceens 2 50
NUGGET POLISHES.

Dosen

Polish, Black and Tam ... 0 85
Metal Outfits, Black and

R e civaen 365
Card Outfits, Black and
TRRGE. vanias S84 veknee 32
Creams and White Cleaner 1 10
TOBACCO.

IMPERIAL TOBACCCO COM-
PANY OF CANADA,
Chewing—Black Watch, 6s .. 44

Black Watch, 12s ......... 45
Bobs, 6s and 128 ......... 46
R . e = 44
Currency, 6%s and 128 46
Stag, 51-3 to 1b. ........ 38
R B ... iecccorinee 44
Pay Roll Bars, T%s ...... 56
A R R S 56
WaE Horss O .....cc00000 42
Plug Smoking—Shamrock, Gs,

IR OF DAr .....:.... 54
Rosebud Bars, 6s ........ 54
Empire, 6s and 12 ...... 44
BRI iarassanes seneci £

) 0 = -

(@)
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Nation’s Custard Powder

IN SOAPS ||« =ce rownes

The dainty, delicious P[RFECTION
: dessert sold by leading
thewashlﬂg value grocersfrom coasttocoast, ’ CR[A" msodas

and alwaysin season.
™ n
of Fels-Naptha 7 e e s,

excels all nthers-- AGENTS :
l ke i f h C. Gyde, St. Xaviour St., Montreal The Pleased
yecausc 0 the F. Coward, Toronto Customer

i (For Ontario)
materialsof which The W. H. Escott Co..
. : Winnipeg, Man.
1t 18 made; and McKelvie, Cardell, Ltd..
Calgary, Alta.

the fact that 1t 1s Distributors, Ltd.

i Edmonton, Alta. i
the best washing W. H. Malkin, Ltd. MOONEY'’S
Vancouver, B.C. e o nd shoulders

combination that Avi h: Saat Tad.
St. John's Newfoundland

can l) e O tten J. M. Crosswell & Co.

Kingston, Jamaica

togethcr' Samples free by post.

lt iS Uni(] uc. i S O AK EY’S . Order a stock to-day

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters

‘WELLINGTON* The MOOHEY
KNIFE POLISH || Biscuit an¢ canay co.
LIMITED

JOHN OAKEY & SONS, Limited Factories at

Manufacturers of Stratford, Oat Winnipeg, Man.
Emery, Black Lead, Emery, Glass BRANCHES at Hamilton, Ottawa

and tht ClOthS and Papers etc. Sydney. C B Halifax. N. S
Fort William. Calzary.~Varcouver

Wellington Mills, London, England S Jowns, N

WORLD \ -\ RENOWNED

TANGLEFOOT & f“gm

THERE IS A DEMAND
FOR

Stuhr’s |
DELICACIES. M:HL..E!" E

Housewives need it, and

Genuine Caviare. must have it.
ARE YOU MEETING

THE ORIGINAL FLY PAPER Anchovies in Brine. THIS DEMAND ?

Y
FOR MORE THAN 25 YEARS THE Shrimp Extract. s S
Frederick E. Robson Co,,

STANDARD IN QUALITY. S.14 by ali Migh-ciass Prcvisicn Dcalers, 26 Fromt St. K., Toronto.

AL, CYFENEIS S - C.F.STUHR & CO., HAMBURG The Crescent Mfg Co
SEATTLE,




THE CANADIAN GROCER

Starlight, 78 ............. 50 We pack in 60 and 100-1b. cases. berry, strawberry, peach, plum,

Cut Smoking—Grect West

All delivered prices.

red currant, black currant,
cherry, gooseberry, blueberry,

Pouches, 88 ............ 59 X P
s Wholesale R't'l : 3
Regal Cube Cut, 98 ........ 70 Brown Label. 1-1b. or %. 25 .30 apricot, huckleberry, 12-o0z. glass
o e it et jars, 2 doz. in case, $1 per doz.;
TEAS. Red Label, 1-1b. or % .. 27 35 0 " o " ase, $1.90 per
THE “SALADA" TEA CO. Green Label, 1's, % or % .30 .40 «llu7..- \'(: 5 tin pails, 9 palls in
East of Winnipeg. Blue Label, 1's, % or %. .35. .50 P g bl =
r " crate, 37%ec per pail; No. 7 tin
Wholesale R't'l. - yellow Label, I's, 1 or % 40 60 o * 0. B ate, 52%e per
Brown Label, 1's and %’s 25 .30 pyrple Label, % only ... .55 .80 :‘m'ﬁ \'.“"- S p,“'lq"(. i
3 ’ w's 27 " % - o = ) o NG S 0 aus, o H
Green Label, I's and %'s .27 .30  Gold Label, % only . . .70 1.00 in crate, 521%c per pail; 30-1b.

Blue Label, 1's, 14's, 14's

“KOLONA" TEA.

wood pails, T%c per 1b. Packed

R::d[ “L:; ]s 'm'lli 23 3 Ceylon Tea, in 1 and 3%-1b. lead in gssorted cases or crates if

Gold ‘l R ate = "“ ‘6o Dackages—black or mixed desired.

Red-Gold Label, %'s & Fiocn nanel, Tlb, penll at : Compound Jellies — Raspberry,

. 25¢ R S o P A S SRS 2( " -

LUDELLA CEYLON TEA. iy strawberry, black currant, red

Blue Label, 'S ......... .2 “!’:h'k Label, %-1b. retail at ” currant, pineapple, 12-0z glass

I v Lak Cae s R e AT : gl
Blue Label, 1's ..... g a : e : % jars, 2 doz. in case, $1.00 per
Orange Label, 1's and %4's .27 Blue Label, retall at 30 24 doz.; No. 2 tin, 2 doz. In case,

Brown Label, 1's and 14"

Brown Label, ¥4's ...... 3

(GGreen Label, 1's and 1%4's .3
Red Label, 14's .....

MELAGAMA TEA.
MINTO BROS.

45 Front St. East.

Gold

Brown

Green Label, retail at 40c ...
Red Label, retail at 50c¢ ..... .
Label, retail at 60c
Label, retail at 80¢

JAMS AND JELLIES,

. UPTON & Co.

-30 $1.90 per doz.; No. 5 tin palls,
9 pails in centre, 37%¢c per pall;
No. 7T wood pails, 6 pails in crate,
P 5214¢ per pail; 30-1b. wood palls,
7%ec per 1b. Packed in assorted
cases or crates if desired

anteed finest quality. 12-0z
glass jars, 2 doz. in case, $1.10
per doz.; 16-0z. glass jars, 2 doz.
in case, $1.50 per dos.; pint seal-
ers, 1 doz. in case, $2.26 per dos.;
No. 2 tins, 2 doz. in case, $2 per
doz.; No. 4 tins, 2 dos. I case,
32¢ per tin; No. 5 tins, 9 in case,
10¢ per tin; No. T tins, 12 in
crate, 56c per tin; No. T wood
pails, 6 in crate, 56c per pall;
30-1b. wood pails, 7%c per 1b.
JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.
White Swan, 15 flavors, 1
doz. in handsome counter
carton, per dozen ...... $0 %0
¥ List Price.
“Shirrift's” (all flavors), per
A R R e 0 %0
Discounts on application. f
YEAST
White Swan Yeast Cakes,
per case, 3 doz. 5S¢ pack-

Compound Jams — Red Rasp-

Pure Orange Marmalade—Guar- 1ges ... ... A RRAA B 115

Lemons

Stock now-—arriving in good shape—

expect to see much higher prices—

SUNKIST and ROSE BRAND
ORANGES

they are fine.

Florida Oranges and Grape Fruit—
fine, heavy, juicy, fruit. Spanish
Onions, Sweet Potatoes, Florida
Celery, Strawberries, Head Let-
tuce, etc.

EVERIST

25.27 CHURCH TORONTO
are Largest Receivers

FRESH TOMATOES

OUTDOOR GROWN

Weekly deliveries guaranteed, andevery
tomato sure to be in good condition

6 BASKETS TO CRATE

Each crate is carefully examined and all
crushed tomatoes removed These goods
are something unusual and you will have
something rich to offer your customers.

WEST INDIES FRUIT CO.

30 William Street, Montreal

L]

Headquarters for

Maple Flavor

Henderson’s Tri-Maple Flavor is
the best thereismade in Maple Flavor
A good seller and repeat order
producer.
Sold in bottles or in bulk.
Let us quote you prices
and submit sample.

THOS. HENDERSON

Manufacturing Chemist

86-88 Fulton St., - New York

In Ontario in

months

I sold 7,500,000 Lemons

Tracuzzis Brands are in
demand

ST. NICHOLAS
HOME GUARD
KICKING

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant toueh
with all sections of this country and foreign markets, we are in the best possible position to keep
you posted Ly mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of the largest concerns are subscribers, and we should like to place our propo-

sition before you. For furtber information write

SMITH & SCHIPPER CO0., 138 Front Street, NEW YORK

JE——

TS

The BROWN is the only
convenient Bag Holder

Occupies no counter space.
The bags are held 1n positi.n
by gravity- no perforation of
bags necessary. Handy, Saves
Time. Will iast a lifetime.
For sale by jobbers every-
where. Ask your jobber
or write

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.
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i

CALIFORNIA
CAULIFLOWER

now coming to us in carloads. A most de-

licious vegetable. Shows a good profit and is a
ready seller.

Packed in two sizes:

Pony Size, 12 to 18 heads - - - - $2.00
Standards, 24 to 30 heads - = = S350

ELEPHANT
ORANGES

are making a great hit. Every orange tagged.
Every orange sweet and full of juice. They are
the best navels obtainable.

WHITE @& COMPANY,

LIMITED

Fancy Fruits and Vegetables, Fish and Produce

TORONTO HAMILTON

Golden Orange
Brand

(California Navel Oranges)

The very best oranges packed
they are sweet-—high color—and
full of juice.

THERE IS A REASON

They are grown on the sunny
slopes of Mount Rubidoux —the
most highly cultivated and fertile
orange district in Southern Cali-
fornia and only the very finest
oranges are selected to be packed
under the "Golden Orange™ label.

THE HOUSE OF QUALITY
HUGH WALKER & SON

GUELPH, ONTARIO
(Established 1861)

FLORIDA
ORANGES

are the best Oranges, because they are juiciest
and most highly flavored. Cheaper, because
Florida packs in a larger box than any other
state. Fresher, because only a week between

picking and eating.

“Drink the juice’ of Florida Oranges and
enjoy oranges. Cut the fruit in half, squeeze
the juice and serve in a small tumbler

Order Floridas and

See this mark

e . =
[ 4 Bl £

is on every box

W. B. STRINGER

Sales Agent

LARD

Market is higher and
demand brisk. There

will be a good demand
for LLard during Lent.
We look for further

advance.

F. W. FEARMAN CO., Limited

HAMILTON
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LENT

NOW is the time to push the sale of FISH. We

advise every Grocer to take advantage of this season to cater

to this class of trade. It means money to you.

Very easy to handle, it offers a new field of profit just
now for a small outlay of money and time.

We do not ask you to believe us to be the EXCLUSIVE HOUSE
without proof.

BUT we ask you to compare our offerings and stock and
then JUDGE.

We think you will appreciate this as a fact.

If you have not got our latest price list, a post-card will
bring it by return mail.

The biggest house in Eastern Canada, with a staff always
alive for latest improvements, and an output that is large
enough to}'command the lowest prices in the market, combine
to offer you advantages in this line possessed by no other firm.

"Our Preparations for Lent are COMPLETE.
Let us hear from you NOW.

THE F.T. JAMES Co., LIMITED

Church and Colborne Streets, Toronto

i e e

giwn

o )




T TS T R R 805 55 e 37

iR

e ———

THE CANADIAN

GROCER

Your Brother Got Them

Mr. Grocer, and is undoubtedly pleased. He
immediately realized that nothing common
could be associated with a line which has
stood the test of generations, and that it
would pay him to write for

BOVRIL

(the original)

SHOWCARDS

His customers always see them and do not
forget to order their BOVRIL, the very es-
sence of the richest beef. We venture to say
that his sales will undoubtedly increase on
this account.

There is quality in BOVRIL.
There is satisfaction in BOVRIL.
There is profit in BOVRIL.

Get Showcards. This is the time of Big Sales.
They are yours for the asking.

BOVRIL, LIMITED, - MONTREAL.

ADVERTISED EVERYWHERE

Goods of Quality

Goods of quality cannot fail to make their mark,
and to influence the better class trade to your
store. If you are looking for a brand of meats,
sausage or lard which is above suspicion, you can
make no mistake if you stock

We feel that our reputation is at stake in the
manufacture of our products—and therefore exer-
cise extra carefulness and cleanliness in produc-
ing Elgin Brand—the goods of quality.

Our Post Card Order Book is most convenient to
any store-keeper. It serves as a reminder when

ordering, and also enables the grocer to make
each order out in duplicate.

SEND FOR ONE TO-DAY

The St. Thomas Packing Co., Ltd.

Pork Packers and Provision Merchants
Dealers in Butter, Eggs and Cheese

ST. THOMAS - - ONTARIO
Wholesale Branches at Windsor and London

KEEP OFF THE SICK LIST!

by taking a dose or two of

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

if 'you have a chill or have
been exposed to inclement
weather.

And when you've seen its
effect you will recommend
this very excellent remedy to
your customers.

Every household should
have a bottle handy.

J. L. MATHIEU CO., PROPS.

SHERBROOKE, PQ.
Mathien’s Nervine Powders

are another useful remedy. Not
only are they an unequalled head
ache and neuralgia cure but they
are invaluable to check a fever
and stop the ache of bones and
chest which comes with a heavy
cold

Newtoa A Hill,25Frent S1.E. . Toronto,Out.
Distributor for Western Ontario

Chapst, Fils & Cie., Moatreal, Que.
Foley Bros. & Larson, Winniped, Mas.

QUAKER BRAND
Baking Powder

Why relate reasons for which
you should sell this line- the
reliable baking powder, which
Contains no Alum and which

most grocers have been selling
at a good profit for so many
years! We simply reiterate
our oft said statement “the
quality will always be main-
tained.” So keep up the good
work.

Mathewson’s Sons

Wholesale Grocers
MONTREAL
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) 4o MAPLE
&) BUTTER

There is just one Brand of Pure A Wholesome and Delicious

Maple Syrup which stands pre- Luxury for Table use; at half
eminently above all others and the cost of Biitter.

that is Lion Brand, our guar-
antee backs up this é‘séEr_tion.

. LIONS

All Jobbers g Ask Your Jobbers' Travellers

Put up in One Pound Tins.

Our Prices Are Right

Our Pearl Brand Maple Syrup mixture will please your trade,
same price as last Spring.

Our Block Maple Sugar, Maple Bon Bons and other Maple Spec-
ialties are head and shoulders above anything else in the market.

Order through your Jobber, 5 cases or more assorted, we will
prepay the freight to the extent of 40 cents per 100 pounds, and
if you find our goods not the finest you ever had in your store
return them at our expense. Anything fairer?

~\

MAPLES LIMITED - TORONTO

Headquarters for High Grade Maple Goods

62
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Well Advertised Goods
Sell Best!

strong, convinemy UE ] newspapers !

b 1 T Ty
Preserved Fruits

Made only by

E. D SSEEH, Var

TOMATO GATSUP AGENTS :—NEWTON A. HILL, Toronto
—— = W. H. DUNN, Montreal ; MASON & HICK-
![ ) EY, Winnipeg; R. B. COLWELL, Halitax -

U N.S.; J. GIBBS, Hamilton. |

5% DISCOUNT 5%

by purchasing before March 15. Shipment any time
before June Ist.

The Better Display
Sells More Goods

Consider, if you can, the feeling of delighted

We are not anticipating having anything but a
regular summer this year—that means plenty of flies.
Take advantage of this extraordinary offer of 5
d:scount by ordering now.

Wonder
Fly
Killer

is the neatest and deadliest enemy to the household
pest. It gets them every time.

the customer has upon entering a store that |

plays foodstufis. An attractive array of g

SILENT SALESMAN REFRIGERATOR

One of the Famous Arctic Line

will double your sales, because y

most sanitary and cleanly way of foodstufis displa

Grocers all over Canada are proving for themselves the

advantage of this mode of display It w pay YOU 1t

investigate

Representatives in West: Ryan Bros.. 147 Bannatyne Avenue

an:peu Man. Donnelly, Watson & Brown, Calgary. Alta

Write, for Catalogue
and Details

The stock never grows old—it will be just as
good and as saleable a year after you get it as it is
now.

WRITE FOR QUOTATIONS
Dominion Agent: Joteph R. Wil'on, 20‘1%:,“0:"?3“.'

Distributors :—BRITISH COLUMBIA, McLeod & Clarkson, Vancou-
ver, B.C.: ALBERTA . K & A. Cameron, 204 2nd St. W,, Calgary,
Alta.; MANITOBA and SASK.. W. H. Escott. 137 Bannatyne Ave. E.,
Winnipeg, Man.; ONTARIO, Jas. Turner & Co.. Hamilton; QUEBEC,
A. Francis Turcott. Room 16. Morin Block. Quebec, Que.: EASTERN
PROVINCEFS, H. B, McLaughlin, Truro, N.S.

John Hillock & Co.

Limited

Toronto, Ontario
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ELEVEN GOLD MEDALS

FUSSELL'’S CREAM

PURE, RICH, THICK EATING CREAM
(*GOLDEN BUTTERFLY" BRAND)

THE WHIPPING CREAM

Is better than * Devoashire Cream "’

Big Sales During
Lent

Now that the Lenten season
has commenced, fish will form
the greater part of foodstufis
during that season.

PATERSON’S
SAUCE

is delighttful with fish and will be
in popular demand as a relish for
fish. But it is equally as tasty
with chops, steaks, soup, etc.

In key openinf sterilized cans, to sell at
10, 15 and 25 cents.

Single Cream for Tea and Coffee
(““ PURPLE BUTTERFLY"” BRAND)

In key opening sterilized cans, to sell at
15 and 25 cents.

No Preservative or Colouring Matter of any kind ‘is used.
Warranted to comply with the laws of this country. NO
FEAR OF PROSECUTION. ABSOLUTELY PURE.
Guaranteed to keep good for 12 months unopened at all seasons

AGENTS:

IT'S THE REAL WORCESTERSHIRE

Rowat & Co.

Scotland

Glasgow For Manitoba and Saskatchewan—Hamblin & Brereton, Ltd.,
Victoria Street, Winnipeg.

tor the Provinces of Ontario and Quebee, and the Maritime
Provinees (Prince Edward Island, Nova Scotia and
New Brunswick)—MacLaren Imperial Cheese Co., Ltd.,
Toronto.

tor British Columbia and Yukon—Alexander Marshall, 144
Water Street, Vancouver.

tor Alberta—Holloway & Reid, 834 First Street, Edmon-
ton, Alta.

T CANADIAN DISTRIBUTORS:
Snowdon & Ebbitt, 325 Coristine Building. Montreal, Quebec,
Ontario, Manitoba and the Northwest; F. K. Warren, Halifax,
N.S.; F H. Tippett & Co.. St. John, N.B. ; C. E. Jarvis & Co.,
Vancouver, B.C

Take Note

ADVERTISE YOURSELF and Profit

ADVERTISE YOUR STORE
‘ADVERTISE YOUR SERVICE

SEA FOOD

FOR

LENT  Fact

Advertise Everything by using |

We will soon have on hand 500
cases of the famous and popular

Bertolotto and Ercole
Tomato Extract

Price right.

You can make good money by
featuring fish during the Lenten
season. We can give you
prompt, full and satisfactory

service.

Quality superlative.

Butter, Eggs

AND j T 1 100 Boxes Gorgonzola & Parmesan.

Dried _épples OLIVE OIL

— How are your supplies? Have you
We have also some It Costs Little and Saves Money tried the
No. 1 Hard

Georgian Bay District

WINTER APPLES

WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

Can be attached to any paper
wrapper and prints as you pull
the paper off. Can you imagine
anything better for announcing
cheap sales.

CAN STAMP YOUR BAGS ALSO

UTILITIES LIMITED

MONTREAL

Bertolli and Invichis
Brands ?

If not, write immediately
for quotations.

H. E. VIPOND & CO.
MONTREAL




CANADIAN GROCER

When placing your order for Canned Fish, be sure you have the name right;

“BRUNSWICK” Brand

It is the finest brand obtainable, and may be relied on to give the fullest
satisfaction.

By the "Brunswick"” modern, sanitary process of canning, the natural
fish flavor is preserved to a remarkable degree.

Keep a generous stock of " Brunswick Sea Foods. There is an

excellent profit in selling them.

Connors Bros., Limited
Black’s Harbor, N.B.

N. S.: C. H. B. Hillcoat. Sydney, N.S.: ] L. Lovitt
Yarmouth, N.S.: Buchanan & Ahern, Quebec, P.Q.;: Leonard Bros.. Montreai: P.Q.: A. W,
Huband, Ottawa, Ont.; A, E. Richards & Co.. Hamilton, Ont J. Harley Brown, London,
Ont.; C. deCarteret, Kingston, Ont.; James Haywood, Toronto, Ont.; Chas Duncan. Winnipeg.
Man.: Shallcross, Macaulay Co.. Calgary. Alta; Johnston & Yockney, Edmonton, Alta.,
Shallcross, Macaulay Co., Vancouver and Victoria, B.C.

Fresh Cow’s Milk - Evaporated

In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk

Absolute cleanliness and purity are preserved, and each can is guar-
anteed pure and fully sterilized.
You can stake your reputation on its purity and perfection. The profit
is a good one. See to your stocks to-day.
Made in Canada by Canadians

AGENTS~—Grant, Oxley & Co., Halifax

THE AYLMER CONDENSED MILK CO., Limited . Aylmer, Ont.
Head Offices, HAMILTON, ONT.

Brooms Brooms

“BROOMS OF QUALITY"

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account

TRY A SAMPLE SHIPMENT

WALTER WOODS & CO.

HAMILTON WINNIPEG
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Reindeer Condensed Coffee

(Liquid Form)
{
| - with Milk and Sugar combined
i ready to use.
' A tin of REINDEER CON-

DENSED COFFEE—a spirit
lamp—a little kettle—that's

GO o yst
U Con D, READY TO y

READY TO U= 0
DENSED wiLK GO TRURO® £ all you need for many a

cosy time in your room.
When you come in after exercise--when you
sit up late to study or read, or when-a friend
drops in, a fragrant cup of REINDEER

COFFEE is more than welcome.

Always ready, simply put a little in each cup
and pour on boiling water. The milk and
sugar are right in the Cofiee. Will keep in same
¢an after opening.

Reindeer Limited, Truro, N.S.

& \

GROCER

woT i
DIAMOND
CHOCOLATE

)

truetoitsname, the best cook- ¢
ing and drinking chocolate
made.

Diamond

nothing better for eating in
this style is made anywhere
AND IN ADDITION good
profits to the retailer.

Ask your jobber.

John P. Mott & Co.

Halifax, N.S.

SELLING AQENTS:
J. M. Douglas & Co. R. S. Mcindeoe

Montreal Terente
Tees & Persse Johnston & Yockney
Jos. E. Huxzley oo - R

Winnipeg
S Frank M. Hannum, Ottawa

J

COFFEE

a sample from us
It's easy money to get in touch with us.

W. H. GILLARD ®. CO,,

We will send you a big sample on application.

Wholesalers

High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers,-but hope to make many new ones.

Now, don't miss your opportunity. Get
You are to be the judge.

HAMILTON, ONT.

This is what we strive to give our customers.

GET OCUR PRICE LIST,

Labrecque & Pellerin, -

“KING” Brand JAM

is becoming a great favorite with the housewife because she can buy it packed to suit the consumption
in her household—either in pails, cartons or glass.

deliciousness and is now satisfied that a high price need not always be paid to get QUALITY.

Quality at Reasonable Cost

We could possibly get a higher price but our sales
are large enough to encourage us to keep at present figure.

She realizes that each spoonful is a mouthful of

IT IS WORTH WHILE,

Montreal, Que.
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It 1s a Mistake

3 for you to think that you
oo ; cannot sell an article because

", J
m— e

-

7-20-4 CIGAR

your customers do not ask
for it. Youare asalesman and
we venture to say that you
ok- & ¥ will be surprised what you
can do with

Maple Sugar Chewing Tobacco
King George’s Navy "
Master Mason

if you put your selling power
behind them and make up
your mind that the men who
come to you for groceries will
come for tobacco supplies
also. You have the first call
on them very often, so take

A ——

HE tobacco proposition which

we offer you in this splendid
brand of Cigar is worth consider-
ing. There is a satisfying smoke
for your customers in each 7-20-4
that they cannot hope to get out
of other brands at the same
money. The profit you make
for yourself is an important con-

\ sideration when'you are looking
\Jor a good stock cigar for your

tobacco department.

Write for particulars

advantage of all opportunities.

The Rock City Tobacco Co.

Quebec Winnipeg

The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

* Tuckett’s

Orinoco

S,

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

4 Hamilton,

TUCKETT LIMITED

67




g1
41
|
! |
o

|

CLASSIFIEDADVERTISING

Advertisements under this heading, 2c. per
word fer first insertion, lc. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this raule be overlooked. Advertisements re-
ceived without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

BUSINESS CHANCES

YOUR BUSINESS SOLD QUICKLY, OR
wanting a business, write us. Co-operative

Realty Co., Hamilton, Ontario.

STORE, BUILDING AND LOT IN TOWN OF
Transcona. This is n genuine snap. Will be
worth $2,000.00 more than price asked in three
months. Good terms. Apply Box 414, Cana-
dian Grocer, Toronto.

SALESMAN WANTED
ATTENTION! SALESMEN CALLING ON
retail and wholesale grocers are invited to
carry, as a side line, the most complete line
f Quality Chewing Gums in Canada. Our
gums are of the highest standard in quality
and appearance. Splendid opportunity. Dom-
infon Chicle Co., Limited. London, Canada.

SITUATION WANTED

TRAVELER, GROCERIES, ETC., POSITION
wanted. Connection, Montreal, Ottawa and
district. Apply Box 705, Canadian Grocer,
Montreal.

TRAVELER, 15 YEARS' EXPERIENCE IN
the Maritime Provinces, open to handle line
of grocers’ specialties. Apply Box 413 Can-
adian Grocer, Toronto.

SITUATIONS VACANT
WANTED—A GROCERY CLERK, ONE WHO
has had good experience in the retail grocery
business and capable of handling assistants.
Must be strictly temperate and be able to
furnish first-class references from late em-
ployers. The Marks-Clavet-Dobie Co., Limi-
ted, Port Arthur, Ont.

STORAGE

STORAGE, VANCOUVER, B.C.—STORAGE
or space to rent, office if required; warehouse
close to all wharves, with railway siding; two
elevators. Martin & Robertson, Ltd., 320
Railway Street, Vancouver.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW
goods. Black lettering on white cards marked
25¢, 30c, T5c, $1.50, $1.75, $2, $2.50, $3, $3.50, $5.
Dozen in set, per set 25 cents postpaid.
Technical Book Dept., 143 TUniversity Ave.,
Toronto.

MISCELLANEOQOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
national Time Recoraing Company of Canada,
Limited. Office and factory, 29 Alice Street,
Toronto.

T L

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms. real printing for stationery and ad-
vertising, saving 25% to 5% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 129 Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplieating counter check books. and
single earbon pads in all varieties. Dominion
Register Co., Itd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will In-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account Sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are lahor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from our nearest
office. Egry Register Co., Dayton, Ohlo: 123
Bay St.. Toronto: 2581 Portage Ave., Winni-
peg: 308 Richards St., Vancouver.

FIRE INSURANCE, INSURE IN THE
Hartford. Agencies everywhere in Canada.

FROM NOW TILL THE END OF THE
vear we offer unusually good bargains in
second-hand typewriters rney are carefully
rebuilt, work and look like new, but the price
is a mere fraction of the original cost. Write
for eatalogue. The Monarch Typewriter Co.,
Limited, 46 Adelalde Street West, Toronto.

MODERN FIREPROOF CONSTRUCTION—
Our system of reinforced concrete work—ns
successfully used in many of Canada’s largest
buildings—gives better results at lower cost.
“A strong statement” you will say. Write us
and let us prove our eclaims. That's falr.
Leach Concrete Co., Limited, 100 King St.
West, Toronto.

MOORE’'S NON-LEAKABLE FOUNTAIN
pens. If yom have fountain pen troubles of
your own, the hest remedy is to go to your
stationer and purchase from him a Moore's
~Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $250 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

OUR NEW MODEL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
prices. The Ontario Office Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25¢. assorted
box of Mitchell’s Pens and find the pen to suit
you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that wwt nold just as many
sheets as you actually require and no more.
The back Is flexible, writing surface fiat,
alignment perfect. No exposed metal parts or
compliented mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada.

(tf)
YOU DON'T BUY A NATIONAL CASH
register—it pays for Itself. Saves money.
Prevents mistakes. We can prove it. Nation-
al Cash Register Co., 285 Yonge St., Toronto.
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You Are
Mistaken

if you think Paper Bag
Cookery is a fad. Don't
think that the demand
for such an economizer as
the Ermaline Bag will die
away with the advent of
a cleverer scheme because
none cleverer can be de-
vised. If you are saying
to yourself, "I'll not stock
these because I believe
something similar will
turn up later,” you are
simply placing yourself
in the shoes of the man
who tried to grind the
mill with the water that
had passed.

Get Them Now
and Sell Them.

Contented

Discontented

To satisty yourself that
everything is O.K., write
us for free sample set of
bags and let your wife
try them or ask your
wholesaler.

Edward Lloyd

Limited

MONTREAL
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Strength Purity

Your
guarantee of profit lies in

“COW BRAND”
Baking Soda

To bé Good it must be Pure

—;\_.-*'\:'#.‘
BA DL

because of its popularity with the
housewife !

Order from your jobber.

CHURCH @& DWIGHT

LIMITED

Manufacturers

Uniformity MONTREAL Reliability

FLAVORING EXTRACTS

The same carefulness of
ingredient that makes the pro-
duct of the Sterling factory so
saleable is contained in the
Flavoring Extracts.

They are made up in several
different flavors, in different
priced bottles.

Your customers know the
name. Get a stock to-dayand
watch them sell.

The T. A. Lytle Co.

LIMITED
Sterling Road, Toronto, Canada

- e w5

That's a surety
when you use

SNAP

HAND CLEANER

There's no preparation so widely approved by
people who require a thorough hand cleanser.
It removes instantly all vestige of paint,
grease, tar, ink, or dirt, without injuring the
daintiest skin.

Stock Snap and increase your sales.

Snap Company, v

MONTREAL
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Condensed Milk
Growing Popular

A great change has

come over the public in
the course of the past
few years and condensed
milk is a recognized

household article

Grocers who are up-to-date should tone up their
stocks with-the Malcolm lines, which are both new and
good

S¢t. Georde Lvaperated Milk, 4 doz. in case, - - $S335
Princess Condensed Milk, 4 doz. in case, - - - $3.90
Banner Condensed Milb, 4 doz. in case, .

Our lines will bring you new customers and quick

returns

direct from the

Order from your wholesaler or
factory. Delivered in 5-case lots to any point in Ontario

or East to Halifax.

J. Malcolm & Son, St. George, Ont.

Bt s ot et
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YOU ARE THE MAN WE WANT

—that is, if we haven't yef had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special adjuster device and
the new style force feed steel-cutting grinders.

Ask any of the following jobbers
for our illustrated catalogue,
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches): Foley Bros., Larson &
Co. (and branches)

VANCOUVER—The W. H. Malkin
Co., Ltd. Wm. Braid & Co.; Kelly,
Douglas & Co,, Ltd.

HAMILTON—James Turner & Co.:
Balfour, Smye & Co.:. McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—Gorman, Eckert& Co.

ST JOHN, N.B—G. E. Barbour &
Co.: Dearborn & Co.

REGINA, Sask.—Campbell, Wilson
& Smith.

MONTREAL —The Canadian Fair-
banks Co. (and branches).

EDMONTON, ALTA —The A. Mac-
Donald Co.

Woodruff & Fdwards
CO.
ELGIN, ILL., US.A.

JAMES RUTLEDGE -
Distributing Agents, WALTER WOODS & CO., Winnipeg

Agents at Fort William, Hamilton. Calgary, Moosejaw, Saskatoon

Canada’s Scientific
and Sanitary

REFRIGERATOR

@ There are "9

more Eureks

Reirigerators
in use 1n
Canada by
Butchers,
Grocers,
Creameries,
Hotels, Res-
taurants,
Hospitals,
Public Insti-
tutions, etc.,
than all other

patented
Refrigerators

@ combined. W%

The above is the stronl;t
guarantee of an article's
superior merits.

WRITE FOR
CATALOGUE AND
PRICES.

A

Eureka Refrigerator Go., Ld. **TORONTO

Montreal Representative
Telephone St. Louis 3076

It Will Pay You

to watch this space every week, as you
will not only be advised of bargains but
you will also learn some interesting facts
about the highest grades of goods which
will help you to create sales when face
to face with the customers. The more
vou know about goods and their quality
the better you can recommend them.

OLIVES

130 cases—for immediate delivery. Packed by
Gorman & Eckert. Assorted as follows:—
MANZANILLA, Queen Club House, PIMENTO
Stuffed, Nut Fitted, Celery Pimento.

EXPRESS PREPAID

MINERVA (BRAND)

OLive OIL

We expect to receive shortly a large shipment of
MINERVA Table Oil from Marseille, France.
Packed in litre, quart, pint, and half pint bottles
and 5, 2, 1, 1/2 ) 4, 1 8 gallon tins.

MINERVA OLIVE OIL is bottled under the
supervision of the laboratory of Marseille, France,
and each bottle is enclosed in a handsome carton.

ORDER NOW FOR SPRING
or IMMEDIATE DELIVERY

CAsTILE SoaP

The purest CASTILE SOAP imported from
Marseille.

LE SOLEIL Brand, 72/ Olive Oil.

Cases of:—

25's 11 1b. bars 200's 3 1/2 oz. pieces.
12's i = 200's 7 b ”
50's 3/41b.

LA LUNE Brand, 65, Olive Oil.
Cases ot:—
25’s 11 1b. bars
el

100'S

2 0z. pieces.
200's b

3 1/2
$ /2 *

Goods are all up to specifica-
tions. Buy now and buy right.

Laporte, Martin & Cie.

LIMITEE
568 St. Paul St. ; MONTREAL
Telephone Main 3766
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A TIP FOR 1912

Buy the Queen Square Fruit Jar

The biggest
selling Light-
ning Style

Made in
clear white

Through a little effort at advertising and a big

flint glass,

effort at producing the best article that skilled Jar in the
mechanics and A-1 materials could produce, our United with
States and wide mouth,
B
| Klondike and K sevae St
is jar is
e il s rubber base
u l ee rooms true and and smooth

should not polished top.

have become known as the most reliable in the be confused Has the ad- |
market. Just now we are devoting special at- with the justable .
tention to perfecting the handles of these lines ordinary fastener

by a new system of polishing—making them type of jar.

“smooth as glass.” Try a sample lot, you'll
be delighted.

Insist on the Genuine. Beware of Imita-
tions. There is only one “Queen™

Manufactured by

Stevens-Hepner Co.,Limited
PORTELGIN . .  ONTARIO

Manufactured by

SMALLEY, KIVI.!II & ONTHANK

For sale by all first-class dealers in Canada and United States.
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What Profit Are You Making

MOLASSES?

Are you getting correct returns?
or

is your Profit on this Line an unknown quantity ?

DOMOLCO

The High Grade Molasses sold in tins shows an actual
profit on each sale, and positively will prevent any loss

through careless handling or leaky Packages.

THE QUALITY CANNOT BE IMPROVED

YOUR BEST TRADE WILL BE INTERES’i‘El)

FROM ALL WHOLESALE GROCERS

THE DOMINION MOLASSES CO.

LIMITED

Halifax, . -

. . Nova Scotia
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have won their present high position in the
minds of the Canadian public solely on merit.
The word “ Ramsay's” on Sodas stands at the
top for value, for cleanliness, for purity, for the

creamy, delicious flavor, and incomparable

quality—the Soda Biscuit to sell as a business

builder and trade drawer.

In the Ramsay model factory every process is
proceeded with in absolute cleanliness, insuring
the wholesomeness of Ramsay’'s Farm Cream

Sodas.

What About Confectionery Sales ?
Do You Get Your Profit ?

You are entitled to make a profiton confectionery
as much as anything you handle. You ought

to make your profit—that's what you are in

business for.

RAMSAYS CONFECTIONERY satisfies the most critical palate and

shows you a better margin than any other line of confectionery.

Our Line Includes

HIGH GRADE CHOCOLATES
LARGE VARIETY GROSS GOODS
LARGE VARIETY GOOD CHOCOLATES CHEAP
BIG RANGE OF OTHER LINES

RAMSAYS LIMITED

330 Nicolet Street MONTREAL
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(REGISTERED)
TRADE MARK & CABLE ADDRESS
SALTCELLAR
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LET US KNOW YOUR WANTS
Our Aim—Full Satisfaction
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HERE’S A
BUSINESS BRINGER

Every box of Telter's Oatmeal Crackers
contains biscuit excellence to be found
in no other make. An economical,

|
|

AR T AT

healthful food.

it B o — m‘- - -t -

The most careful attention is given to

cleanliness and wholesomeness during the manu-
facture of Telfer’'s Oatmeal Crackers. Carefully
packed in air-tight containers, brings the biscuit

to the customer in the freshest form.

The Line to Stock for Satisfaction Hence Profit.
GET A STOCK TO-DAYX. Tay

Telfer Bros., Limited, Collingwood, Ont.

Branches: TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM

S




